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FRIENDS' TOP 10 LIST 
CITY STATION AFFILIATION 

1. NEW YORK 
2. LOS ANGELES 
3. CHICAGO 
4. PHILADELPHIA 
5. SAN FRANCISCO 

6. BOSTON 
7. WASHINGTON, DC 

8. DALLAS 
9. DETROIT 

10. ATLANTA 

WPIX 
KTLA 
WGN 
WPHL 
KBHK 
KTVU* 
WLVI 
WJLA 
KDAF 

WKBD 
WAIL 

WB 
WB 
WB 
WB 

UPN 
FOX 
WB 
ABC 
WB 

UPN 
WB 

*So Hot It Has Been Bought By 
11 Stations In The Top 10 Markets! 
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THE TOP 
10 REASONS 
WHY FRIENDS 
WILL BE THE 
BIGGEST 

SHOW IN THE 
HISTORY OF 
TELEVISION 

SYNDICATION... 
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Fast lack Must Reading from 
BROADCASTING & CABLE 

March 18,1996 
TOP OF THE WEEK 

An episode of Michse' 
Moore - produced 'TV 
Nation' received an 
Emmy -and a $4.5 mi'- 
lion judgment against it 
for defamation. 22 

ABC, CBS plan return to family TV CBS and ABC have dropped their hot pursuit of 
young adult viewers in prime time. They pledge to return to a schedule that also will attract 
"traditional viewers." / 4 

Kids TV advocates applaud Barrett exit With the impending departure of FCC 
Commissioner Andrew Barrett, Chairman Reed Hundt no longer faces majority opposition to 
children's programing minimums. / 11 

Support waning for digital auction To the relief of broadcasters, Senate Budget Com- 
mittee Chairman Pete Domenici has distanced himself from proposals .o squeeze revenue 
from the spectrum set aside for digital television. / 12 

Quello's conundrum The public is not crying out for government - mandated children's 
programing. says FCC Commissioner James Quello. But violence is a different story, he says: 
"Something has to be done immediately." / 20 

Cameras can roll in federal courts A council of federal judges has reversed itself and 
will let each of the 13 federal circuits decide whether to allow cameras in their courtrooms. /22 

BROADCASTING 

Action hours dare to be different Inspired by the 
success of Hercules, the upcoming crop of first -run syndi- 
cated action hours promises to blend the genre's tradition- 
al machismo with elements of 
fantasy and humor. / 32 

Martz out at Twentieth; 
Morton leaves 
`Letterman' In industry 
shake -ups last week, Twenti- 
eth Television eliminated Jim 
Martz's position as executive 
VP of sales. And after 15 

years as executive producer of 
Late Show with David Letter- 
man, Robert Morton was re- 
placed by Rob Burnett. / 34 

I. . 

. . ,í 
A TV version of '101 Delma- 
tions' will anchor Disney's 
first -run animation block in 
September 1997. /33 

Stem seeks national exposure Controversial 
Infinity radio personality Howard Stern wants to inject 
his brazen brand of radio into 200 markets -essentially 
the entire country. However, Stern's brand of radio may 
give pause to some potential affiliates. / 42 

CABLE 

TCI to expand-again Knight -Ridder wants to sell 
its stake in TKR Cable to TCI in a deal valued at $800 
million, giving TCI 100% of the 10- system MSO. / 46 

Networks have faith in religious programing 
A "religious boom seems to have inspired the rapid 
growth of religious cable networks such as Faith & Val- 
ues and Trinity Broadcasting Network. / 48 

Broadcasting & Cable March 181996 

COVER STORY 

Wizard of ratings Motion 
Picture Association of America 
President Jack Valenti devised 
the motion picture industry's 
ratings system almost 30 years 
ago. Now he will lead the 
broadcasting -cable -production 
coalition that will try to estab- 
lish a ratings system for TV. 
It's a "daunting...massive" task, 
he says. Cover photo by Dennis Brack/Bieck Star / 26 

Telem 
AOL lines up alliances America Online's alliances 
with Microsoft, Apple and other companies will make AOL 
more accessible and improve its Internet connections. / 54 

Beam me up, Canon 
Canon's Canoheam II will sup- 
port wireless, bidirectional 
video and audio transmission at 

distances up to 2.5 miles, an 
improvement over the 0.6 -mile 
range of last year's model. / 59 

Changing Hands 39 Editorials 82 

Classified 61 Fates & Fortunes 77 

Closed Circuit 81 In Brief 80 
Datebook 74 Network Ratings 37 

3 

www.americanradiohistory.com

www.americanradiohistory.com


o , 

ó Cg eThiN n,v7R-r 

Comcast buying 
Flyers, Sixers 

in the Philadelphia area and 
about 615,000 in nearby 
New Jersey. Both teams 
appear on regional sports 
networks Prism and 
Sportschannel Philadel- 
phia, which are owned 

by NBC, Liberty Sports 
and Cablevision Systems 

Corp. and have a combined 
reach of 2.4 million subs. 

Comcast, the nation's third -largest 
MSO, with 4.3 million subscribers, is 
on a quest for content. The company 
last year bought a controlling interest in 
the QVC home shopping network and 
took a one -third stake in the fledgling 
Outdoor Life Channel. The company 
last fall hired former Disney executive 
Rich Frank to head a new division, C3, 
designed to carry out the company's 
long -held desire to build up its pro- 
graming portfolio. 

Comcast's programing holdings 
include minority equity stakes in Turn- 
er Broadcasting, E! Entertainment, the 
Sunshine Sports Network, The Golf 
Channel and pay -per -view distributor 
Viewer's Choice. 

In other pending sports deals, Major 
League Baseball officials late last 
week said they remain hopeful that 
Disney will go forward with plans to 
buy controlling interest in the Califor- 
nia Angels. Disney on Wednesday 
pulled out of the deal, citing differ- 
ences with the city of Anaheim. 

MSO picking up Philadelphia teams for $500 million 

By Rich Brown 

hiladelphia -based cable MSO 
Comcast Corp. is said to be closing 
in on a deal to buy hometown teams 

the Flyers and the 76ers plus two local 
arenas for an estimated $500 million. 

Comcast is thought to be ready to 
pay $335 million in stock to longtime 
Flyers owner Ed Snider for majority 
interest in the NHL team plus the 
CoreStates Spectrum and CoreStates 
Center, a new arena under construc- 
tion. Market sources indicate that 
Comcast would pay another $125 mil- 
lion in stock to acquire the NBA 76ers 
from Harold Katz. Under the proposed 
deals. which could go as high as $500 

New York FM 
brings $90 million 

Radio group Entercom agreed 
last week to purchase rock 
wAxo(FM) New York from GAF 
Broadcasting for $90 million, but 
simultaneously agreed to turn the 
station over to Viacom Broad- 
casting in exchange for three 
Viacom stations serving Seattle. 

The $90 million sticker price 
sets a new benchmark for single - 
station sales in New York, topping 
Spanish Broadcasting Systems' 
$83.5 million purchase of WPAT -FM 

from Park Communications last 
fall. Viacom also owns soft adult 
contemporary wLTw(FM), consis- 
tently a ratings and revenue 
leader in the market. Entercom, 
based in Bala Cynwyd, Pa., will 
acquire Viacom's KBSG -FM Taco- 
ma, KNDD(FM) Seattle and 
KBSG(AM) Auburn, all Washington, 
to add to its KMTT -AM-FM Seattle. 

While WLTW is among New 
York's top five revenue -grossing 
stations, with an estimated $26.4 
million in billings last year, WAXO 

billed $7 million, according to 
analyst Jim Duncan. -DP 

million, sports coach Pat Croce would 
join Comcast in the 76ers bid, and 
Snider would wind up in charge of both 
teams. Phone calls to Comcast's corpo- 
rate office for comment were not 
returned at press time. 

Comcast would get a mixed bag with 
the two teams. The Flyers regularly play 
to sellout crowds and are the third -best 
team in their division; the 76ers have 
one of the worst records in basketball, 
and ticket sales are hurting. Both teams 
are scheduled to move to the CoreStates 
Center when the $210 million arena is 
completed this September. 

Still unclear is what would become 
of the Flyers and 76ers TV rights 
arrangements under a deal with Com- 
cast, which serves 260,000 subscribers 

Coveny in at Multimedia 
Gannett Co. left its 
first major mark on 
Multimedia Enter- 

tainment last week by tap- 
ping a company veteran to 
run the talk show syndica- 
tor following the expected 
resignation of president 
Robert Turner. 

Richard Coveny, execu- 
tive vice president, 
assumed responsibility for 
domestic and international 
operations at Multimedia, 
distributor of first -run talkers Sally 
Jessy Raphael, Jerry Springer, Don- 
ahue and Rush Limbaugh. 

The syndicator, whose parent compa- 
ny, Multimedia Inc., concluded its $1.7 
billion merger with Gannett late last 
year, also owns the New York based 
cable channel NewsTalk Television. 

Multimedia veteran 
Richard Coveny 

Coveny will report to 
Cecil Walker, president 
and CEO of Gannett 
Broadcasting. 

Walker said a decision 
on a new president will be 
made "sometime down 
the line." 

Turner, who joined 
Multimedia Entertain- 
ment as president in 1991, 
plans to revive Orbis 

Communications, the syndi- 
cation company he founded 

in 1984. Orbis, which later was sold to 
movie producer Carolco, launched the 
first -run game shows Joker's Wild and 
$100,000 Pyramid. 

Turner said his new venture may 
move beyond syndication into interna- 
tional TV co- productions and consult- 
ing on program development. -CL 
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Washington, DC - Seventeen years ago 

this month, C -SPAN debuted in 3 million 

households. Our network was created 

by a group of 22 public- spirited cable 

entrepreneurs who had decided -with- 
out urging from the federal govern - 

ment-to use their technology to give 

something back to the nation. Led by 

Bob Rosencrans' first check for 

$25,000, they funded a public affairs 

network to give interestel citizens 

ongoing access to the national debate. 

And so, C -SPAN -and 
in 1986 C -SPAN2 -was 
launched. Its success, 

our cable founders 

realized, depended 

on creating a net- 

work which would 

remain free from edi- 

torial influence. At their 

first meeting in New 

Orleans in 1978, the new board 

purposefully organized C -SPAN as a not - 

for- profit company, its operations 

funded by affiliates. There would be no 

shareholders. It would not need adver- 

tising support. The directors even codi- 

fied in their by -laws that funders could 

have no editorial role. The goal was an 

outright service to the public. 

If you've followed C -SPAN since 

the beginning, it's probably hard to 

believe we're now one of the oldest 

cable networks around. Yet, after all 

these years, there's much that people in 

our own industry don't know about 

C -SPAN. What follows are answers to 

many of the questions were often 

asked by you, and your custcmers. 

N 
AT SEVENTEEN 
What we uo 
Is C- SPAN's long -form style still 

relevant in the fast -paced 
world of the '90s? 

We'll always look different 
from other television 

news sources. It's a for- 

mat we call "gavel -to- 

gavel," and it was 
revolutionary when the 

cable industry first put 

the Congress on C -SPAN 

back in 1979. As we've 
grown, we've been able to 

apply our format, which journalists 
and educators call "primary source," to an 

ever -greater number of events (4,000 of 

them in 1995). As cable's news and talk 

choices have proliferated, C -SPAN remains 

the only place to see events whole -a real 

alternative for your customers. 

Robert O. Chief Operating Officer 

Susan Swain, C6 -Chief Operating Officer 

How is C -SPAN funded? 
Like all basic cable networks, C -SPAN 

receives carriage fees from its affiliates. 

Since 1979, the industry has invested over 

$193 million in C -SPAN operations. And it 

should be noted that we do not -and would 

never- accept any government funding. 

FOR JUST 6 CENTS PER SUB, 
C -SPAN AFFILIATES GET: 

C- SPAN -24 hours per day 

C- SPAN2 -24 hours per day 

C -SPAN Audio Networks 
(BBC World Svc and newscasts 

from 17 countries) 

C -SPAN Online 

C -SPAN School Bus visits 
C SPAN in the Classroom services 

Do you have a contract to carry 
House and Senate sessions? 
No, instead we have a philosophical 
commitment: Whenever the House and 

Senate meet, you can watch their debates 
live on our networks. In 1995 -a record -set- 

ting year -the House was in session for 

1,525 hours; and all 1,839 hours of Senate 

sessions were seen on C- SPAN2. 

What happened to C- SPAN's effort 
to put its own. cameras in 
Congress? 
We're still awaiting a response to a proposal 

we submitted in November 1994. We 

requested that our cameras and those of 

other media be allowed in the House and 

Senate chambers. The ground rules set by 

Congress when they first decided to allow 

televised coverage was that only cameras 
owned and operated by Congress would be 

permitted. C -SPAN believes the public is 

best served when the government doesn't 

produce the coverage of its own debates. 

I thought C -SPAN only covered 
Congress. What else do you 
televise? 
We began as the network of record for 

Congress. Today, the House makes up 10% 

of C -SPAN; the Senate just 12% of C-SPAN2. 

With your support, we've become the 
network of record for national political 
events -hearings, news conferences, 
election coverage, and more. We make the 

public part of the mix. We begin each day 

with "Washington Journal," a three -hour 
live interview /call -in program hosted from 

our studio overlooking the U.S. Capitol. 
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C -SPAN STYLE 

No commentary from C -SPAN Graphics add context Cameras roll before and after events Minimal editing; 
long -form coverage Wireless microphones Different voices -not only Washington insiders Callers always part 

of the mix No spinning screens Our on -air people don't announce, they talk Classical music interludes 

How do you decide what else to 
cover besides the Congress? 
Our ten -person editorial board, chaired by 

Programming Vice President Terry 
Murphy, meets daily. They often sort 
through more than a hundred events found 

by Ellen Schweiger and her four -person 
Assignment Desk. We also solicit tips from 

viewers, organizers and other media 
organizations. You can suggest an event 
by calling (202) 626-4863. 

Does C -SPAN have any bureaus 
outside D.C.? 
No. But for many years, cable affiliates- 
like Continental in Cambridge, Mass. and 

TCI in Dubuque, Iowa -have covered local 

events for us. This year we added 
"stringers" in the eight largest U.S. cities 
who watch out for interesting speakers and 

conferences. Our international producer 

C- SPAN'S REGULARLY SCHEDULED 
PROGRAMS 

"Washington Journal" 
Weekdays at 7am ET/Weekends at Bam ET 

"National Press Club" Saturdays at 6pm ET 

"America and the Courts" 
Saturdays at 7pm ET 

"American Perspectives" 
Saturn 3 11pm ET 

"Road to the White " 
Sundays at 7pm ET 

"Booknotes" Sundays at 8 8 11pm ET 

"Question Time" Sundays at 9pm & 12am ET 

Linda Wright, based in Washington, keeps 

an eye on global events, aided by a 

representative in London and in Berlin. 

Why does C-SPAN programming 
look different from other channels? 
Our style derives from our public service 
mission. We don't produce TV programs, 
we cover events -195,000 hours of them 
since 1979. We aim to give viewers a sense 
that they are on the scene, seeing for them- 

selves. That's why we intentionally choose 

neutral camera angles and why our cam- 

eras roll before and after the main event. 

This long -form, video venté format is one 
of the many benefits afforded to C -SPAN 

by the cable industry which created us to 

serve the public, not to seek ratings. 

Why do we need two C- SPANs? 
In our American system of government, 
the House and Senate carry equal weight. 

That's why the leaders of our industry 
committed to carrying the entire 
Congress -the U.S. House live on C -SPAN 

and the U.S. Senate live on C- SPAN2. To 

see the whole legislative picture from 
Washington, your customers need both 
C -SPAN channels. 

How often do you repeat 
programs? 
Since we serve audiences in seven time 
zones, we intentionally "time -shift" many 

events we cover. This increases the chance 

that people can see them. We try to air 
most events five times between our two 

networks. 

C -SPAN VIEWERS 

Consistently vote at twice the national 
average 

47% watch the House on C -SPAN 

44% watch the Senate on C -SPAN2 

24% watch our call -in programs 

27% have undergraduate degrees 

75 °° are under age 50 

52% are male; 48 °° are female 
Source 1995 survey conducted by 

Statistical Research. Inc. (SRI) of Westfield. NJ 

Do you take audience ratings of 
your programming? 
C -SPAN may be the only place in television 

that doesn't take ratings. Our public 
service mission and affiliate-based funding 

HOW TO FIND OUT WHAT'S ON 
C -SPAN 

Schedule Hotline (202) 628 -2205 

Viewer Services Department (202) 626 -7963 

C-SPAN Online: 

World Wide Web site httpJ/ w rw.c- span.org 

AOL site: keyword C -SPAN 

On-air schedule updates: 
Weekdays at 6:55am and 7:55pm ET 

Saturdays at 7:55am and 6:55pm ET 

Sundays at 7:55am and 7:55pm ET 

105 Cable Executives Have Served on C- SPAN's Board 

Founding Board Bob Hosfeldt Don Tykeson Jerry Tschikof Jack Frazee Larry Wangberg 

Bob R rans Amos Hostetter + Rod Warner 1981 Vivian Homer 1984 
Founding Chairman Larry Howe Jim Whitson* John Calvetti Norval Reece Barry Elson 

Paul Alden Bob Hughes 1979 Jim Hall 1983 Paul FitzPatrick 

Ed Allen Russell Karp Peter Alden 1982 Gary Bryson Michael Fuchs 

Ralph Baruch Brian Lamb + Chris Derick Peter Athanas Jim Heyworth Jim Gray' 
Ben Campbell Bob Magness Jerry Landauer Bob Bilodeau Phil Patterson Carl Schmauder 

John Evans' Dick Munro Bob Schmidt Jim Cownie Bill Petty 1985 

Henry Harris John Saeman 1980 Doug Dittrick Lou Soucie Harvey Boyd 

Gus Hauser Gene Schneider Bruce Ellis Chuck Dolan Ralph Swett Steve Dodge 

Jim Hoak Bob Tisch John Goddard Frank Drendel Dave Van Valkenburg Glenn Jones 
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structure allow us to operate without 
advertising or underwriting. We realize 
that working without the need to deliver 
"eyeballs to advertisers" is a luxury. It 

enables us to televise information because 
of its inherent value, not because of the 
audience numbers it might attract. 

Without ratings, how do you know 
if anyone watches? 
We take biannual national surveys. In the 

last survey, an estimated 68 million people 

said they had tuned in to C -SPAN during 
the previous twelve months. We also have 

anecdotal evidence -the 10,000 calls we air 

each year during our live call -in programs 

and the 16,500 calls, letters and e-mails 

Angie Hunter and her Viewer Services 
staff answer annually. We've also registered 

more than 13,000 educators who use 
"C -SPAN in the Classroom." 

C -SPAN OPERATIONS 

FY'96 Budget: $24.5 million 
Total Staff: 231 employees 

Building Space: 42,453 square feet 
Cameras: 27 field, 8 studio 
Vehicles: 2 School Buses 

2 Ku satellite trucks 
1 microwave van 

10 field crew vans 

C -SPAN always asks for 
a corporate carriage 
commitment. Why should 
your network be treated 
differently from other 
services? 
C -SPAN is not just a valuable pro- 

gramming service; it's a public 
service. Our cable founders intend- 

ed us to be an industry cooperative 

effort, which is why they structured 
us as a noncommercial enterprise. 
like other basic cable networks, we 

produce a copyrighted editorial product for 

which you pay a fee. Unlike other net- 

works, we are bound by our mission from 

using most kinds of conventional market- 

ing techniques to compete. That is why 

industry leaders urge you to carry C -SPAN 

and C-SPAN2 on all your systems. 

If you were "created by cable" 
why isn't your product exclusive 
to cable? 
C -SPAN was intended as a public service 
for the nation. That's why, even before the 

'92 cable law required it, C- SPAN's product 

was offered to all forms of distributors. Our 

founding principles mandate that we offer 

consistent terms of agreement, fees and 

carriage policies to all affiliates. 
Distributors are always asked to share in 

C- SPAN's public service effort by placing 

our channels on their widest service tiers. 

This allows the greatest number of 
Americans to have access to C -SPAN. 

How are your board members 
selected? 
There are 41 seats on the C-SPAN board of 

directors. Seats are reserved for the top 15 

MSOs. Fifteen "at- large" seats are offered 

by election to all other cable operators. 
Three elective seats are for associate mem- 

bers, and eight are reserved for the current 
and former C -SPAN chairmen. Generally, 

directors must be the CEO of an MSO, or 

their company'f. top cable executive. 

How is your Executive Committee 
and its chairman chosen? 
The nine -member Executive Committee is 

nominated by C-SPAN's CEO and approved 

by the full board. The Executive Committee 

chairman, currently Tom Baxter of 

Comcast, is designated by the CEO and 

serves a one -year, renewable term. 

41% OF C- S'AN'S 231 EMPLOYEES 
HAVE MDRE THAN 5 YEARS 

BOF SERVICE 

59% 
less than 

5 years 

15 -pics years of service 
Jana Fay Kathy Murphy 

Barry Katz Richard Fleeson 

IN OCTOBER 1980, C -SPAN LAUNCHED THE FIRST NATIONAL DAILY TV CALL -IN PROGRAM. 
WE STILL AIR MORE THAN 10,000 CALLER COMMENTS EACH YEAR. 

Marvin Jones Sheila Mahony John Rigas Myron Pattison Dave McCourt 

Tom Wheeler 1988 Jim Robbins + J. C. Sparkman Brendan Clous nn Tom Might 

1986 Dave Bohmer Dick Roberts June Travis Dan Gold Bill Stewart 

Ken Bagwell Jimmy Doolittle Don Sbana 1992 Tom Waldrop 
. Served as Chairman of 

Mike Callahan Kip Thieriot Andrew Tow Executive Committee 
Bob Miront Carolyn Chambers 1990 1993 Barry Babcock f Current Executive 
Dave Oman Jack Clifford Gary Weik Don Barden Jeff Bennis Committee member 

Brian Roberts Alan Gerry 1991 Bill Bresnan Leo Hindery Current members in 
bold 

John Sie Jack Greenwade Tom Baxter'' Greg Liptak Walter Hussms n 

1987 Paul Harron Allan Block Mike Pandzik Gerry Lenfest 

Dick Gessner Bruce Llewellyn Fred Nichols Susan Ycu Jeff Marcus ' 
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What are the C -SPAN School 
Buses all about? 
The C -SPAN School Buses are a 

visible, high -tech way to link the 
cable industry's interest in schools 
with our own commitment to 
education. The first Bus launched 
in November 1993. We added a 

second School Bus in January. So 

far our Buses have traveled over 
90,000 miles, visiting schools in 48 

states. Each stop is hosted by our 
local affiliate. 

How can I get the Bus to visit my 
community? 
Affiliates can request a Bus visit by calling 

Richard Weinstein, our manager of Affiliate 

Relations, at (202) 626 -4872. We have a 

long waiting list, but we'll do our best to 

honor your request. 

What does "C -SPAN in the 
Classroom" offer? 
In 1985, "C -SPAN in the Classroom" 
became the first cable outreach program 
for teachers. Joanne Wheeler and her 
Educational Services staff provide high 
school and college educators with lesson 
plans, seminars, teacher fellowships, 
student scholarships, and online chat - 
rooms. C -SPAN teaching materials are now 

used by more than 13,000 teachers. And, 
virtually all C- SPAN's programming is 
copyright-cleared for classroom use. 

What is the C -SPAN Education 
Foundation? 
The board created our Education 
Foundation in 1995 as an adjunct to 
"C -SPAN in the Classroom." This not -for- 

profit foundation funds programs that 
reward and encourage classroom and 
research use of C -SPAN programming. 

WHY CARRY C -SPAN? 

Unique programming 
Adds value to your line up 

Watched and valued by your "key publics" 
Useful for teachers and students 

A public service for your community 
Low cost 

Has C-SPAN recovered from the 
impact of "must -carry" and 
retransmission consent? 
As a result of the 1992 Cable Act, more than 
seven million subscribers experienced a 

drop or reduction in carriage of C -SPAN 

and /or C- SPAN2. While service has been 
restored to 4.5 million C -SPAN homes, the 

threat from "must-carry" remains. That's 
why C -SPAN joined with other program- 
mers to appeal the "must-carry" rule. We 

await a Supreme Court ruling supporting 
our First Amendment rights. 

Are there changes you plan to 
make to C -SPAN? 
We have changed C -SPAN and we hope 
you've noticed! We're about half -way 
through a ten -year plan called "C -SPAN 

2000," designed to position our network for 

the future. We've revamped our core prod- 

uct, adding more and better graphics. On- 

air promotions have improved. We 

launched a three -hour live morning pro- 
gram called "Washington Journal." We just 
finished a $4 million upgrade to our techni- 

cal plant. And, we launched a second 
C-SPAN School Bus. 

"C -SPAN 2000" also set the stage for 

efforts in these three major areas: 
C -SPAN Online: C -SPAN now has 
sites on the World Wide Web and 
America Online, which augment our 
daily programming. Schedules, con- 

SINCE 1979, CABLE HAS INVESTED MORE THAN 
$193 MILLION IN C -SPAN OPERATIONS 

gressional voting records, historical 
speeches and chat rooms for C-SPAN 

viewers are just some of the information 

resources now being accessed by 
100,000 users each week. 

Our digital future: When digital com- 

pression becomes reality, we plan to 

launch the C -SPAN expansion 
channels- C- SPAN3, 4, and 5 -three 
new choices in public affairs program- 

ming. On an experimental basis, 
C -SPAN3 has been made available to 

cable systems in Washington, D.C., as 

a daytime -only service. The first to 
launch was Tom Waldrop's Media 
General Cable in Fairfax, VA. 

An international service: This 
spring, with the guidance of our 
Executive Committee Chairman Tom 
Baxter, C -SPAN will launch a weekly, 

six -hour programming block in the 
U.K. for viewers of the Parliamentary 
Channel. Our board believes it's 
important to begin extending the 
C-SPAN brand name internationally. 

TELLING OUR CABLE STORY 

You'll find our "created by cable" 
message in these places: 

On -air schedule breaks 

Network ID Spots 

Daily on -air affiliate greeting 

All print materials 

C -SPAN Online 

The C -SPAN School Buses 

C -SPAN 
A PUBLIC SERVICE CREATED 

BY AMERICA'S CABLE 
TELEVISION COMPANIES 

Have more questions? Call Affiliate Sales at 202.737.3220 or visit our web site at http: / /www.c- span.org 
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Kids TV advocates see hope in Barrett exit 
By Chris McConnell 

Word of FCC Commissioner 
Andrew Barrett's departure 
(BROADCASTING & CABLE, 

March 11) had backers of children's pro- 
graming minimums cheering last week. 

Barrett's departure would deprive 
the proposal's opponents of a decisive 
third vote in the children's TV pro- 
ceeding. Although FCC Chairman 
Reed Hundt still has only one other 
vote on his side in his efforts to insti- 
tute a quantitative standard for educa- 
tional children's programing, he no 
longer would be facing majority oppo- 
sition in a four -commissioner FCC. 

"It increases Hundt's clout," says Jeff 
Chester of the Center for Media Educa- 
tion, a group that has pushed for a mini - 
mum kids TV programing requirement. 

Barrett's announcement of plans to 
leave the FCC within about six weeks 
comes as the commissioners continue 
to resolve the children's TV controver- 
sy before a new round of TV license 
renewal applications arrives at the FCC 
in June. Commissioners Barrett, James 
Quello and Rachelle Chong oppose any 
quantitative standard on children's pro- 
graming, while Hundt has pushed for 
setting a minimum. Commissioner 
Susan Ness has supported the idea of 
allowing broadcasters to satisfy the law 
through a variety of options. 

Sources say Chong has sought to set- 
tle the issue with a proposal that 
includes a narrower definition of chil- 
dren's programing but no numbers on 
the amount of programing to be aired 
by broadcasters. Hundt's office has 

Pressler, others ask Barrett to stay 

The outgoing 
Andy Barrett 

Commerce Committee Chairman Larry Pressler (R- 
S.D.) and others are hoping to change FCC Corn - 
missioner Andrew Barrett's mind about leaving. 

"I would ask you to extend your stay until the end 
of this year," Pressler said in a letter to Barrett last 
week. Barrett has said he plans to leave the com- 
mission within six weeks. Law permits Barrett to 
keep his seat at the commission until year's end, 
assuming no replacement is appointed. 

Pressler wasn't the only one asking Barrett to 
keep his seat. FCC Commissioner James Quello 
said he was planning to ask Barrett to stay on. 

Quello cited the commission's efforts to implement the 1996 Telecommu- 
nications Act: "He has more experience in common carrier matters, which 
is the bulk of the Telecommunications Act," Quello said. FCC Commis- 
sioner Rachelle Chong agreed: "It is a real blow to loose Commissioner 
Barrett at this time." 

Broadcast, cable and telephone industry representatives also were 
planning to ask Barrett to stay on at the FCC. "We want him to stay," said 
Dave Markey, BellSouth's vice president of government affairs. 

Late last week Barrett said he still was planning to leave: "Where were 
these people when I was still interested in the job ?" -CM 

responded with a proposal that carries a 
quantitative standard, sources say. 

Last week, the two sides remained 
deadlocked over whether to specify the 
amount of programing broadcasters 
should air either as a requirement or as a 
"safe harbor" to guarantee compliance 
with the Children's Television Act. 

Hundt hopes that broadcasters will 
volunteer a solution. Late last week, a 
group of them including Meredith 
Broadcasting Group President Phil 
Jones and Gray Communications Sys- 
tems Broadcast Group President Ralph 

Gabbard met with Hundt and other 
commissioners to discuss children's TV. 

"A lot of ideas were discussed," 
Jones said, but added that the discus- 
sion yielded no new proposals. Other 
broadcasters say they are seeking a 
middle ground on the issue. 

Hundt hopes the FCC will find a 
common ground that "will be reached 
by compromise by all parties." He also 
insists that the approaching license 
renewal applications -and not Bar - 
rett's departure -are driving efforts to 
resolve the issue. 

US West -Time Warner begin court fight 
Testimony in the first round of the Time Warner US 
West trial last week sounded more like a page from 
"The Caine Mutiny" than a business trial. 

A US West attorney accused Time Warner Chair- 
man Gerald Levin and other top executives of being 
secretive and "paranoid" with US West, contending 
that Time Warner closely guarded details about its 
movie business, fearing that US West was in the mar- 
ket to buy a movie studio and was therefore a potential 
competitor. 

During cross -examination, Time Warner attorney 
Rory Millson claimed that US West had been looking to 
buy a film studio, hoping to eventually send movies 
over household telephone wires. 

US West and Time Warner became partners in 1993 
when the giant telco invested $2.5 billion in Time Warn- 
er. US West filed the lawsuit last September objecting to 
Time Warner's proposed $10 billion acquisition of the 
Turner Broadcasting System on grounds that the deal 
would violate a noncompete agreement between US 
West and Time Warner. 

Ironically, the judge in the case, Chancellor William 
T. Allen, established business law seven years ago 
allowing the 1992 Time Inc./Warner Communications 
mega- merger. Time Warner's Levin and US West 
Chairman Richard McCormick are scheduled to testify 
this week in the case, being heard in Delaware's 
Chancery Court in Wilmington. -CM 
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Broadcasters see support waning for auction 
Domenici says free TV should not be sacrificed in push to increase government revenue 

By Christopher Stern 

To the relief of broadcasters, Senate 
Budget Committee Chairman Pete 
Domenici (R -N.M.) has publicly 

distanced himself from two proposals 
to squeeze revenue from the spectrum 
now set aside for digital television. 

Domenici, an architect of the Repub- 
lican plan to balance the budget in 
seven years, said last week that Con- 
gress should not let the drive for rev- 
enue get in the way of telecommunica- 
tions policy. "Are we going to stop 
having free television in the United 
States in the near future ?" he asked 
during a Budget Committee hearing. 

Under one plan, broadcasters would 
have to bid at an auction for the addi- 
tional spectrum they want for the tran- 
sition to digital service. Another pro- 
posal, backed by the White House, 
would give broadcasters the spectrum 
free, but would force them to turn off 
their current analog signal by 2005. 

Broadcast lobbyists walked away 
from the hearing with renewed confi- 
dence that there is waning support for 
both proposals. "I think the upfront 
digital spectrum auction is dead." said 

one lobbyist. 
The digital auction plan is backed by 

Senate Majority Leader Bob Dole (R- 
Kan.) and Senator John McCain (R- 
Ariz.). 

Domenici also said that he has con- 
cerns about the White House's propos- 
al for an accelerated return of the ana- 
log spectrum. "I think we have all per- 
mitted this spectrum sale to be driven 
by the 2005" deadline, he said, adding 
that broadcasters and consumers may 
need "more time" to make the switch to 
digital TV. 

The White House proposal would 
give every television station enough 
additional spectrum to broadcast both 
an analog and a digital TV signal. The 
Clinton administration plan also calls 
for broadcasters to complete the transi- 
tion to digital TV by 2005, when they 
must return their original analog chan- 
nel to the government. 

Broadcasters claim that neither the 
industry nor consumers could adapt to 
the new technology in time to meet the 
deadline. 

The Congressional Budget Office 
gave some comfort last week to support- 
ers of the White House plan by revising 

its estimate of the value of an analog 
spectrum auction from $6 billion to $11 
billion. The CBO figure still falls far 
short of the Clinton administration's 
$17 billion estimate for potential rev- 
enue from the sale of analog spectrum. 

The CBO did not adjust its $12.5 bil- 
lion estimate of revenue from a digital 
spectrum auction. 

Senator James Exon (D -Neb.) sug- 
gested that broadcasters could compro- 
mise with the government by agreeing 
to return the analog spectrum by 2005, 
but only if at least 80% of consumers 
have TV sets that can receive a digital 
signal. 

Last year, FCC Chairman Reed 
Hundt made a similar proposal, suggest- 
ing that broadcasters give back the orig- 
inal spectrum when 90% of consumers 
had adapted to the new technology. 

Despite the generally positive tone 
of the hearing, National Association of 
Broadcasters lobbyist Jim May 
remains cautious: "It's something that 
can look absolutely wonderful today 
and something else can be thrown in at 
the last minute. They won't have a 

vote, they won't have a hearing, it will 
just get done." 

Hubbard says separate channel is mistake 
Ile thinks digital and analog signals can be combined in one channel 
By Christopher Stern 

Hubbard Broadcasting Chairman 
Stanley S. Hubbard said last 
week that broadcasters are head- 

ing down the wrong path when it 
comes to digital television: "It's my 
personal belief that it's a mistake and 
that the industry should change direc- 
tion right away." 

The broadcast industry is vigorously 
lobbying Congress for additional spec- 
trum in order to make the transition 
from analog to digital service. 

Hubbard says the conversion to dig- 
ital presents several expensive prob- 
lems for broadcasters and ultimately 
could result in smaller audiences in 
large markets and potential economic 
disaster for small -market TV stations. 

"I'm not sure the American public 
would not be better off if broadcasters 

just stayed where we are," says Hub- 
bard, who adds that an experiment by 
his own engineering staff indicates that 
broadcasters may be able to complete 
the switch to digital service without the 
second channel. 

Hubbard's top engineer, Ray Cono- 
ver, vice president of United States 
Satellite Broadcasting, confirmed last 
week that he had conducted a prelimi- 
nary test to see if digital and analog sig- 
nals could be combined in a single 6 
mhz channel. (In addition to his nine 
TV stations, Hubbard also owns the 
USSB DBS service.) "Conceptually, 
it's possible," says Conover. "I think it 
is worth a serious look." 

Last year, when congressional 
staffers suggested that broadcasters 
could combine their digital and analog 
signals in a single channel, broadcast 
lobbyists derided the idea, claiming it 

defied the laws of physics. 
But Hubbard says that if the two sig- 

nals can be combined, it will provide a 

transition path to digital TV that does 
not rely on the government's loan of a 

second channel. He suggests that televi- 
sion manufacturers could build sets with 
both analog and digital receivers, allow- 
ing broadcasters to decide on their own 
when to turn off their analog signal. 

Hubbard has advocated his views 
privately, but has not come out pub- 
licly against the National Association 
of Broadcasters, which is leading the 
charge for the second channel. "We are 
team players," says Hubbard. 

NAB lobbyist Jim May says that 
Hubbard is well within his rights to 
express his own views: "But for every 
Stanley Hubbard there are one or two 
hundred others who think exactly 
opposite." 
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San Francisco 
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Detroit 
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Cleveland 
Tampa 
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Indianapolis 
Charlotte 
Cincinnati 
San Antonio 
(Vest Palm Beach 

Sot..rce: Nielsen Metered Market Repo 1` /'0WRAP. 
In Tampa, Oprah replaced Jery , Jenes, 
In Pittsburgh. Oprah replaced = .orahue. 
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PS GROWING! 
Stalio 

Feb. '95 
DMA HH 
RTG /SHR 

KABC 6.1/16 
KGO 6.2/18 

WCVB 7.5/20 
WXYZ 10.2/23 
KHOU 9.5/21 

WEWS 8.1/19 
WfLA 5.3/13 
KTVK 5.5/17 
WTAE 3.0/8 
KXTV 6.8/17 
WBAL 9.5/21 11.1/26 +17/+24 
WRTV 8.5/20 9.9/24 +161+20 
WSOC 10.9/26 12.0/31 +10/+19 
WCPO 8.8/21 10.0/26 +14/+24 
KSAT 8.0/17 9.4/21 +18424 
WPTV 8.3/19 8.9/24 +7/+26 

Feb. '96 
DMA HH % Change 
RTG /S-IP RTC/S-IR 

7.5/21 +23 / +31 
7.4/21 +19/ +17 
8.3/23 +11/+15 

11.2/26 +10 / +13 
10.8/24 +14/ +14 
10.8/26 +33 / +37 
8.1/22 +53 / +69 
5.7/18 +41+6 

10.0/22 +233! +175 
7.3/18 +746 

Only Oprah. 
CAMELOT JUN6NDl1LD 97DUC 

cIVI Ing VwY.11 Ggllg Innrrl 
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CPB to merge funds in some markets 
Cities with two or more PBS stations will now get only one base grant 

By Elizabeth Rathbun 

Federal 

funding for public televi- 
sion will be partially withdrawn in 
18 markets to encourage stations 

with overlapping signals to consoli- 
date. 

The board of directors of the Corpo- 
ration for Public Broadcasting, which 
funnels federal dollars to public sta- 
tions, last Monday agreed to limit 
CPB's $300,000 "base grants" to one 
per overlapping market. 

That will force stations "to go out and 
work together, or else they get pen- 
alized," a public broadcasting source 
says. CPB would provide another form 

of grants to stations that decide to merge. 
The 18 markets where consolidation 

will be virtually forced are Los Angeles; 
San Francisco; Denver, Miami, Orlando, 
Fla.; Tampa, Fla.; Atlanta; Chicago; 
Indianapolis; New Orleans; Lincoln, 
Neb.; New York; Philadelphia; San 
Juan, P.R.; Salt Lake City; Seattle /Paco- 
ma, Wash.; Washington, and Madison, 
Wis. A CPB study last year said signal 
overlap affects 53 markets and 137 of 
public TV's 349 stations (BROADCAST- 
ING & CABLE, May 22, 1995). 

The changes in CPB grants take 
effect Oct. I and will be eased in over 
three years. 

WGBH -TV Boston and WNET(TV) 

Newark/New York will have to give up 
their base grants outright. That money 
will be distributed to 45 stations con- 
sidered "at risk." 

Consolidation doesn't mean public 
TV stations will be up for grabs. Co- 
located stations, for example, may 
maintain their two licenses. Also, 
"today, you can't sell a [public] station 
to a commercial entity," the source 
says. A bill to allow that has been intro- 
duced by House Telecommunications 
Subcommittee Chairman Jack Fields 
(R- Tex.), and a companion Senate bill 
is expected to be filed this week by 
Commerce Committee Chairman Larry 
Pressler (R- S.D.). 

Pressler to FCC: Work harder, leaner 
A commentary by Senator Larry Pressler (R- 
S.D.), chairman, Committee on Commerce, 
Science and Transportation 

resident Clinton recently signed the tele- 
communications- reform bill into law with 
much ceremony at the Library of Con- 

gress. Even a digital version of "Ernestine" 
was there, courtesy of comedian Lily Tomlin. 

You might wonder what Ernestine really 
thought of all this talk of telecommunications 
deregulation and reform. After all, Ernestine 
was of the "Ma Bell" era, and was fond of 
saying: "We're the phone company, and we 
can do anything we want." 

Well, not any more, Ernestine. 
Congress has spoken with extraordinary 

eloquence in passing the Telecommunications Act of 1996. 
We deregulated the telecommunications industry and freed 
the American consumer from the arcane, regulatory strait- 
jacket that, in the past, kept monopolies in place, prices up 
and competition down. Those regulatory Berlin Walls that 
mandated commercial apartheid in the telecommunications 
industry since the 1930s finally have been brought down by 
a deregulatory- minded Congress. 

Now it's time for the FCC to implement the legislative will 
of Congress. Spearheading this effort will be FCC Chairman 
Reed Hundt. 

Chairman Hundt and the FCC have a big job ahead of 
them. No question about it. 

But to hear Reed Hundt tell it, the work has only just 
begun and the FCC is going to do it. Hundt is fond of telling 
the press that the FCC is facing a massive administrative 
task, involving no fewer than 80 separate rulemakings. 

Hundt says his agency faces real difficulties performing 
its congressionally mandated tasks without significant 
increases in finances and personnel. 

Well, maybe Chairman Hundt ought to reread the Presi- 
dent's State of the Union speech, particularly the part about 

Senator Pressler 

the era of big government being over. 
Taxpayers have long clamored to put the 

federal government on a diet. We in the 104th 
Congress are determined to listen to the 
American taxpayer and balance the federal 
budget by 2002. 

This means that the FCC, like every other 
federal agency, will have to work smarter and 
harder, not get fatter and richer. 

But all is not lost. I have every confidence 
in the talents and energy of the fine staff at 
the FCC to complete the mandates Con- 
gress has put forth in the new telecommuni- 
cations act. 

For one thing, the telecommunications law 
gives the FCC clear directives to streamline 
its current Gordian knot of regulatory require- 

ments. 
For example, the FCC presently imposes a suffocating 

array of reporting requirements on the telecommunica- 
tions industry- including archaic accounting and depreci- 
ation rules. If the FCC were to adopt simpler industry 
reporting standards, industry and agency alike would reap 
the benefits in terms of freed -up personnel and budget 
expenditures. 

Moreover, the FCC is directed to complete a thorough 
attic -to- basement assessment of its rules and regulations 
on a two -year cycle and stop doing what does not need to 
be done. 

Additionally, the FCC could take a page from Vice Presi- 
dent Gore's book on reinventing government and consider 
privatizing many of the agency's functions. 

Finally, the FCC should terminate programs that overlap 
or duplicate those of other federal agencies. 

In his State of the Union address, the President declared 
"the era of big government is over." Our new telecommuni- 
cations law means that the era of big regulation is over, too. 
The test for the FCC is whether the agency can walk the walk 
the President walks so well. 
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In all metered markets, when Real Stories of the Highway Pa 

Houston KIXH-TV Miami WßFS1V* 

10:30 PM - 11: 30 PM 

#1 vs. Time Period 
Competition! 

#1 RTG On Station 

All Day! 

#1 RTG /SHR On 

Station In Its lime 
Period This Decade! 

11: 30 PM - 12:30 AM 

#1 RTGISHR 

On Station 

In Its lime Period 

This Decade! 
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trot is programmed as an hour block, the results are arresting! 

New York WPIX-TV 
11:00AM - 12:ODNOON 

#1 SHR 

On Station's 

Daytime Lineup! 

REAL STORIES 

(miffing chiliren's protramming) 

Soure. NSI WRAP 12/1- 2/28N61 /SNAP 
Source. NSI WRAP IIR9- 2Ú9N61. 

MARK MASSARI 
PRODUCTIONS 

NEW WORLD /GENESIS ENTE:TAINMENT 
NEW WORLD SALES & MARKETING 

Ol' PH, New World /Genesi. lí.111,, mm 
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The Quello conundrum 
FCC commissioner opposes mandatory children's program requirement 
while supporting indecency and violence restrictions 
By Chris McConnell 

T,, opponents of chil- 
dren's TV program- 
ing minimum re- 

quirements, FCC Corn - 
missioner James Quello is 
a champion of free speech 
who has warned broad- 
casters not to "sell out the 
First Amendment" to 
appease regulators. 

But to producers of 
programing that might be 
labeled indecent or vio- 
lent, Quello is something else. 

The longtime FCC commissioner 
who applauded fines against Howard 
Stern's employer for indecency viola- 
tions now says he supports legislation 
to ban violent programing during much 
of the day. 

A contradiction in policies? Not so, 
Quello says. "It's a quantum leap from 
saying you have time constraints for a 
safe harbor for children and having 
government- mandated quantities of 
time [for children's programing]. I 
don't think you can have the govern- 
ment saying, 'You have to have three 
hours a week.' " 

Quello also says that the general pub- 
lic is not crying out for government - 
mandated children's programing. But 
violence is a different story, he says. He 
acknowledges that the V -chip answers 
much of the concern about violence but 
also says the technology won't be wide- 
ly available for several years. 

"Something has to be done immedi- 
ately," Quello says, maintaining that 
violence is where "the real public outcry 
is." He points to support for the V-chip 
as well as last summer's 16 -1 Senate 
Commerce Committee vote in support 
of Senator Ernest Hollings's (D -S.C.) 
bill to institute a ban on violent pro- 
graming similar to the current ban on 
indecency between 6 a.m. and 10 p.m. 

Last year, the U.S. Court of Appeals 
in Washington upheld those indecency 
rules, a fact Quello also points to in 
defending the idea of a similar restric- 
tion on violence: "Here is a court that 
has approved time constraints for a safe 
harbor." 

Quello says courts will 
make final decisions. 

It was for violations of 
the indecency safe harbor 
that the FCC hit Howard 
Stern employer Infinity 
Broadcasting with a series 
of fines- actions Quello 
strongly supported. He 
also favored holding up 
Infinity's efforts to pur- 
chase additional stations 
while the fines were 
pending. 

"I [think] it is antitheti- 
cal to the public interest to 
authorize additional sta- 

tions for the probable dissemination of 
gross indecency," a dissenting Quello 
said of the FCC's 1994 decision to 
approve Infinity's purchase of 
KRrtt(FM) Los Angeles. 

The fines ultimately resulted in 
Infinity's agreement to pay the U.S. 
government $1.7 million, although 
Infinity admitted no wrongdoing. 
"[Stem] does not have a right to violate 
established laws on indecency and 
obscenity," Quello says. 

He concedes that setting similar rules 
for violence would raise tough defini- 
tional questions, but says it could be 
done. And he insists that such rules 
would infringe speech far less than 
requiring broadcasters to air a specified 
amount of "governmentally prescribed" 
programing: "To me, there's a big dif- 
ference." 

Others disagree with his read of the 
First Amendment. 

"He's got it backwards as far as I'm 
concerned," says Andrew Schwartz- 
man of the Media Access Project. 
"He's promoting censorship and op- 
posing affirmative [measures] to im- 
prove the marketplace of ideas." 

First Amendment lawyer Timothy 
Dyk maintains that both a children's 
TV requirement and a violence safe 
harbor raise constitutional questions. 
"The law is evolving," says Dyk. "It's 
not clear what the rules are." 

"I think it's going to be hard to set up 
a constitutional safe harbor on vio- 
lence," says another lawyer, who also 
calls the idea of mandated programing 
requirements bad policy. "Don't think 
for a moment that this is going to stop 

with children's programing," the 
lawyer warns. 

It's a point Quello also stresses. 
While maintaining that children's TV 
requirements would violate the First 
Amendment, he also says that he 
would oppose them as bad policy even 
if the courts found them constitutional. 
"An FCC that requires three hours of 
children's programing today can, in the 
wink of a bureaucrat's eye, require five 
hours of political programing tomor- 
row," Quello says in a speech he is 
scheduled to give this week in Detroit. 
"That's the real hidden danger of pro- 
gram quota schemes." 

He also concedes that the constitu- 
tional issues are difficult in both the 
children's TV and violence issues. "Re- 
gardless of anybody's views, the courts 
will be the fmal arbiter," he says. 

FCC puts 
Silver King 
deal on hold 
It approves sale of 12 
stations to TCI /Diller, but 
delays implementation to 
investigate complaints 

By Chris McConnell 

Bany Diller's bid to assume con- 
trol of the Silver King Commu- 
nications station group has won 

FCC approval, sort of. 
The FCC last week OK'd the deal 

but immediately stayed its effective- 
ness to investigate charges that Silver 
King exceeded FCC ownership limits. 
The action will keep Diller and Tele- 
Communications Inc. from taking con- 
trol of the 12 Silver King UHF station 
licenses until the commission decides 
what to do about complaints from 
Urban Broadcasting Corp. that Silver 
King exercised control over w Mw(Tv) 
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Arlington, Va. /Washington even 
though the company did not count the 
station among its 12 owned licenses. 

The commission received the com- 
plaint after deciding to grant the 
TCl/Diller application to acquire the 
stations. TCI's Liberty Media arm and 
Diller last summer announced plans to 
acquire the stations through a joint ven- 
ture, Silver Management Co., in which 
Liberty holds nearly all the equity and 
Diller holds the voting stock. 

The commissioners signed off on the 
arrangement, citing Diller's planned 
role in the company. "Mr. Diller's prior 
record in the industry demonstrates 
that he is fully capable of independent- 
ly controlling and running Silver 
King," FCC Commissioner Susan Ness 
said in a separate statement. 

But Urban Broadcasting's charges 
against Silver King's previous man- 
agement prompted the FCC to stay the 
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"Mr. Diller's record 
demonstrates that he is 
capable of independently 
controlling and running 

Silver King." 
FCC Commissioner Susan Ness 

license transfer. In a March 6 letter to 
the commission, Urban Broadcasting 
President Theodore White said that Sil- 
ver King, while holding a 45% nonvot- 
ing stake in his company, for several 
years has exercised "excessive influ- 
ence over Urban's finances, personnel 
and programing." 

"Urban's allegations potentially 
raise serious issues of misrepresenta- 
tion and /or lack of candor by both 
Urban and Silver King," the commis- 

sion said. Late last year, Hammond, 
Ind. -based Jovon Broadcasting filed a 

similar complaint against Silver King, 
but later withdrew its petition to avoid 
holding up the license transfer. 

The commission said it will treat 
Urban's objection as a petition to 
reconsider its approval of the Silver 
King license transfer. The FCC gave 
Urban until March 15 to file more evi- 
dence of its charges and gave the buyer 
and seller 10 days after Urban's filing 
to submit their responses. 

A spokesperson for Diller said the 
stay will not affect plans to shift pro- 
graming on the stations. They now 
carry the Home Shopping Network, but 
the TCl/Diller application lists plans to 
shift to entertainment, news, informa- 
tion and sports. Last month, Diller said 
he hopes to have the stations start as 

"full- service" local broadcasters in 
June or July of next year. 

FCC proposes open video system 
Commission seeks comments on plan to replace video dialtone 

By Chris McConnell 

The FCC last week made the death 
of video dialtone official and 
proposed a new regulatory 

scheme for telephone companies seek- 
ing to provide video. 

Implementing telco -video provi- 
sions of the 1996 Telecommunications 
Act, the commission eliminated the 
video dialtone rules and proposed reg- 
ulations for "open video systems" 
(OVS). Unlike the old video dialtone 
rules, the new scheme does not apply 
common carrier regulation to tele- 
phone companies delivering video. 
And it allows the telcos to deliver their 
own programing, an issue that was 
never settled under the dialtone regime. 

The video -deliver option is one of 
several afforded telephone companies 
under the new law. Phone companies 
also can compete as cable systems or 
wireless cable providers. 

But under the OVS model, they can 
avoid some of the regulation placed 
on cable companies as well as cable 
franchising requirements in exchange 
for meeting other requirements, 
including the delivery of unaffiliated 
program providers. The law also 
requires phone companies seeking to 
provide an OVS to certify they will 

charge "reasonable" rates. 
"OVS is basically a quid pro quo for 

the telephone companies," says Cable 
Services Bureau Chief Meredith Jones. 
"You have to give a floor to all of your 
competitors." 

The commission's proposal invites 
comments on a long list of issues. 
Questions include: 

How to insure that the OVS opera- 
tors allocate system capacity on a 

nondiscriminatory basis; 
Whether OVS operators should be 

allowed to charge different rates to dif- 
ferent categories of video programers; 

How to apply sports exclusivity, 

network nonduplications and syndicat- 
ed exclusivity rules to the open video 
systems; 

How must -carry and retransmis- 
sion consent rules should apply to open 
video systems; 

Whether cable operators and oth- 
ers may become open video system 
operators. 

The commission has placed the pro- 
posal on a fast track for adoption, with 
comments due April 1 and replies due 
April 11. Once the rules are adopted, 
the commission will have 10 days to 
rule on any OVS certification requests 
it receives. 

Commission fines radio, TV operators 
The FCC has fined the former licenseholder of wHFS(FM) Annapolis, Md., 
$38,000. The notice of apparent liability sent to Duchossois Communica- 
tions Co. of Maryland includes a series of fines including a $20,000 forfei- 
ture for operating the station from a previously licensed location rather 
than from the location presently licensed. 

The commission also fined the licensee of wGGT(rv) Greensboro, N.C., 
$17,500 after finding that the station did not keep adequate recruitment 
records. The commission issued the EEO fine while granting Guilford 
Telecasters' application to renew the license. 

In another action, the commission granted KFTY Broadcasting's appli- 
cation to renew its license for Krrv(TV) Santa Rosa, Calif., but fined the 
broadcaster $17,500 after determining that its minority recruitment efforts 
were deficient. M 
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Cameras OK'd in federal appeals courts 
Judicial conference does about-face, but urges district courts to remain closed 
By Christopher Stern 

Acouncil of federal judges last 
week decided to allow cameras 
into federal appeals courts, 

reversing a ban enacted by the same 
group less than two years ago. 

The 14 -12 vote by the Judicial Con- 
ference of the United States does not 
mean that federal judges are going to 
throw open their doors to cameras 
overnight. The conference leaves it up 
to each of the 13 federal circuits to 
decide whether to allow cameras into 
courtrooms. 

However, the conference also voted 
to "strongly urge" federal district court 
judges to keep cameras out of their 
courtrooms. 

The decision to open up federal ap- 
peals courts clearly applies to civil 
cases, but whether it also applies to 
criminal cases is uncertain. Even mem- 
bers of the Judicial Conference were 
not certain if criminal cases were cov- 
ered by the March 12 vote. "It is my 
understanding that [last week's deci- 
sion] only applies in civil cases," said 
Chief Judge Michael M. Mihm, Sev- 
enth Circuit, Central District of Illi- 
nois. Mihm referred further questions 
on the issue to the Judicial Confer- 
ences' legal staff in Washington. 

"I think we probably can [cover 

Court TV's Steve Brill applauds the 
Judicial Conference's decision. He sees 
"the pendulum swinging back quicker 
than I thought" toward TV access 
following the O.J. Simpson trial. 

criminal cases], and we will certainly 
try to," says Court TV Editor -in -Chief 
Steven Brill. Last week's decision was 
the latest in a series of victories for 
Brill. 

On March 1, a federal district judge 
in New York allowed Court TV to 
cover a child welfare case despite the 
Judicial Conference's rule barring 
cameras in district courts. Efforts to 
ban cameras from courtrooms also 

were defeated in the Georgia and Vir- 
ginia legislatures, according to Brill. 

Last month, a California task force 
decided against banning cameras in 
courts there. Governor Pete Wilson, 
who came out against televised trials in 
the wake of the O.J. Simpson trial, cre- 
ated the task force to study the impact 
of cameras on trials. 

The Simpson trial also was at least 
partly responsible for the Judicial Con- 
ference's initial vote in September 
1994 to ban cameras from federal 
courts. Before the 1994 vote, the con- 
ference conducted a three -year experi- 
ment during which cameras were 
allowed in six federal district and two 
federal appeals courts. 

Support for cameras in the courts 
dipped significantly after the Simpson 
trial, but now is shifting back in favor 
of televised trials, says Brill: "The pen- 
dulum is swinging back quicker than I 

thought." 
Radio -Television News Directors 

Association President David Bartlett 
welcomed last week's decision, but 
said the conference should have gone 
even further. Bartlett wants all courts, 
including the U.S. Supreme Court, to 
open their doors to cameras. 

The 27- member Judicial Conference 
meets twice a year and sets policy for 
the federal appeals courts. 

TV show hit with defamation penalty 
A Pecos, Tex., jury has slapped Tri -Star 
Television with a $4.5 million judgment 
for defamation for statements made in 
an Emmy Award winning segment of 
TV Nation. 

Merco Joint Ventures won the libel 
judgment March 7, claiming that the TV 
Nation segment "Sludge Train" made 
false claims and took statements out of 
context. 

Lawyers for Tri -Star vowed last week 
to appeal the verdict, citing the jury's 
decision to award only $1 in actual dam- 
ages. The split decision shows an incon- 
sistent verdict that will be vulnerable on 
appeal, said Dan Davison of the Hous- 
ton -based law firm Fulbright & Jaworski, 
Tri -Stars's lawyers. 

"Sludge Train" tracked human waste from a toilet in 
New York to a Texas ranch, where it was used for fertil- 

'TV Nation' producer Michael 
Moore testified during the five - 
day trial. 

izer and soil conditioning. The waste 
traveled from New York to Texas by 
train. 

Merco argued that the TV Nation 
segment falsely claimed that the waste 
was endangering the health of people 
who live near the 128,000 -acre Texas 
ranch where the "biosolids" are turned 
into fertilizer. 

The TV Nation episode aired in 1994 
on NBC. The network since has dropped 
the show, which has been picked up by 
Fox. NBC was not named as a defendant 
in the lawsuit because it was indemnified 
by Tri -Star, according to Joseph Tydings, 
who argued the case for Merco. 

The jury also assessed $500,000 
damages against an Environmental Protection Agency 
official. Merco claimed the official falsely stated that the 
waste was "poisoning the people of Texas." -CSS 
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Jack of All Trades 
The Man in the Middle on the V -Chip 

Jack Valenti has been at the center of the action in Washington since Lyndon Johnson brought him back 
from Dallas on Air Force One that tragic day in 1963. He has been president of the Motion Picture Asso- 
ciation of America since 1966, a post he will exit with his boots on. (Valenti, the highest paid trade associ- 
ation president in Washington, has just signed a contract renewal that essentially runs to perpetuity.) After 
Congress passed the V -chip and its accompanying call for a television ratings system, Valenti -who devised 
the motion picture industry' s code apparatus almost three decades ago-was selected to lead the broad- 
casting-cable-production community coalition that will try to establish TV's ratings system. This is his per- 
spective on that effort, described in an interview with BROADCASTING & CABLE'S Don West and Chris Stern. 

ow happy are you about the prospect of 
creating a television ratings system in 
connection with the V-chip? 

I see nothing wrong with giving more infor- 
mation to parents. I don't know how any- 
one could be against that. We've been 

doing that for 27 years in the movie ratings system. It's 
worked out just fine. That's not to say that this is not a daunt- 
ing task. it is. It is so massive that you shrink before it all. 

Are you speaking for the broadcasting industry or for the 
production community? 

One can't live without the other. If you're broadcasting stat- 
ic, you're not going to have many listeners or viewers. You 
have to broadcast something that people want to watch. 
Thus, there's an inevitability of a marriage between the pro- 
duction community and the broadcasters, and sometimes 
they're in both camps. I'm representing a melange of people 
and companies and creators, distributors, broadcasters, all 
together. So when I say "us," I mean all the people who try 
to supply programing to the American public. Whether you 
transport it or create it, in the end it's the same thing. 

How do you anticipate that a broadcast ratings system 
might differ from the movie ratings system? 

First, it differs in amount. Let me put it to you in stark 
terms. A single cable system today, with 70 channels on 
the average, operating 24 hours a day, will produce 
611,520 hours of programing a year. That amounts to 2,000 
hours a day. Now, if you cut that in half and say half of it is 
going to be non -rateable -news, sports -you get down to 
a thousand hours a day. That's the equivalent of rating 500 
motion pictures a day. The movie ratings system rates two 
movies a day, sometimes three. So you have three movies 
a day versus 500. That is the enormous difference between 
the two, the volume. 

Will there also be a difference in kind in the sense that the 
movie rating is applied by an outside organization, whereas 
television will be self- rated? 

When you're rating mu to three movies a day, you can have 
an outside board. It is logistically impossible to have a cen- 
tral board that's going to rate 500 movies a day -can't be 
done. Therefore, the only sane alternative is to go to self -rat- 
ing. Otherwise, you're defeated on day one by the immensi- 
ty of the task. 

We will try to organize a "monitoring oversight process" 
with industry people, just as we have an appeals board in the 
movie ratings system that consists of industry people - 
exhibitors and distributors. From time to time, this group 
would inspect and ventilate ratings that seemed to be egre- 
gious and perhaps publicly comment on them. Over time we'd 
build up an institutional memory, we'd build up a precedential 
reservoir as we have in the movie ratings system. 

Keep in mind that the movie ratings system is totally sub- 
jective. We don't have do's and don'ts. We always instruct 
the movie ratings board to ask themselves one question and 
one question alone: "Is the rating I'm about to apply to this 
movie one that most parents in America would judge to be 
the correct rating ?" That's it. 

Is this a ratings system for kids, or is this a ratings system 
for everybody? 

Oh, this is for parents only. Isn't that what it's all about, that 
parents want to be able to block out programs they don't want 
their children to see? This is not for adults. Absolutely not. 

How old are the kids you're targeting with this rating? In the 
movie system it goes to 17. Is that generally the cutoff? 

Yes, at least the NC -17. With the R rating, for example, we 
say that children under 17 need to have a parent or an adult 
guardian with them, but they can get in. They're not barred 
from seeing that movie. NC -17 means no children can get in, 
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so put that aside. The R rating says, "Mr. and Mrs. Parent, 
for God's sake, don't let your children willy -nilly go in to 
see this film with the next -door neighbor unless you've 
checked it out." 

PG- 13 says some material may be inappropriate for your 
child but we don't know anything about your children. Not 
all 10 -year-olds are the same, not all 14 -year-olds are the 
same. No board can make that command decision. Only the 
parent makes judgments about what his or her children read 
or watch or hear or who their friends are and what school 
they go to. 

Do you have any idea how much this may cost to imple- 
ment? 

We don't know. The networks don't know. But I'm not sure 
that it's going to change the nature of programing. A lot of 
people seem to think so, but I don't know why it should. 

But In the case of the movies. isn't It true that an adverse 
rating cuts down on the box office? 

I'm going to give you Valenti's law, which has been proven 
over and over again. It goes like this: If you make a movie 
that a lot of people want to see, no rating will hurt you. If you 
make a movie that few people want to see, no rating will 
help you. Now, the only place that might be different is the 
NC -17. Yes, there is an economic price to pay for that. 
You're not going to get as many play dates as you ordinari- 
ly would get but, on the other hand, you'll get a sufficient 
number, I think, if you've got a good movie, to get your 
money back. But no rating ever hurt a really entertaining 
film, and no rating ever helped a mediocre film. 

The thing we have to understand is that no government 
agency, no board, no magazine, no oracle, is going to tell 
people what they're going to like and not like. Or what 
movies or television programs their children should or 
should not see. That's for parents to decide. All we're doing 
is giving more information to parents so they can make the 
final decisive judgment about the conduct of their children. 

In the White House, in front of the President, I said: "Mr. 
President, unless you build through the family and home, 
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church and school, a moral shield inside a child; unless you 
construct within that child an understanding of God's com- 
mandments so that a child -five, six, seven, eight years 
old- understands clearly what is right and what is plainly 
wrong, then no government agency, no law, no electronic 
device, is going to salvage that child's conduct or locate a 
lost moral core." Now, that is an unalterable fact of life. 

And while a lot of our politicians want the quick fix, and 
blasting television and movies gives them a little upsurge in 
their approval numbers back home, in the real world it is as 
tracings on dry leaves in the wind unless there's built -in in 
the home and in the church and in the school what I call the 
"moral rostrum" from which this nation springs. Now, many 

ambiguous clause in the Constitution. Its prose is spare and 
unadorned, and it says precisely what it means. Therefore, I 
don't think that any attempt by the Congress or the FCC to 
invade this fragile, brittle area of content will ever pass 
muster in the courts. 

These are the same courts that just passed the indecency 
decision, with a safe harbor. 

Let me just say again that I don't fear legislation. This 
Supreme Court will not allow anyone to intrude on the First 
Amendment. 

In the weeks before passage of the law broadcasters were 

"If you're going to 

be a responsible industry, 
you ought to do what 

you can to give parents 

more information." 

children grow up with their heads on straight, watching the 
same programs, movies, television that other children watch 
who go out and commit serious crimes. What's the differ- 
ence? Why is it that in Canada they have a crime rate maybe 
50 times less the crime rate that we do, watching the same 
programs, the same movies. I say the difference is what you 
learn from your parents, from your rabbi, minister, or priest, 
and from your teachers. Now, I'm expanding myself into the 
largest social world, but I haven't lived my total life in poli- 
tics and movies without coming to some understanding of 
that. I believe that strongly. 

You testified in Congress against the V -chip. 

I testified against a V -chip that can, with one button, blank 
out 10 hours of programing. I wanted a V -chip that would 
address one program at a time; I have no problem with that. 
However, the V -chip is now passed. I'm not going to rum- 
mage around in nostalgia. I have to confront what is real 
here. But I also know, as you know, that the law does not 
command this industry to do anything. Not a thing. But I 
think if you're going to be a responsible industry, you ought 
to do what you can to give parents more information. I was 
never opposed to that from day one. 

How comforted are you by the fact that the law presumably 
does not force you to do anything? It clearly orders the cre- 
ation of this "voluntary" system and says the government 
will if you won't. 

l'ni terribly comforted. Unlike a lot of people in this town, I 

don't fear legislation. The First Amendment is the least 

saying: "We'll never do this. This is a violation of the First 
Amendment and we will go to court as soon as possible." 
In fact, they won expedited judicial review from Congress. 
What happened? 

I don't know what happened except that over a period of 
six weeks and dozens of conference calls and face -to -face 
meetings, we were able to come to a unity of belief that it 
was in the long -term interests of this country and the 
broadcast industry, the production community, that we not 
get angry and put on our armor and buckle on our swords 
and go to battle but, rather, try to give more information to 
parents. And then, any time the Congress or the FCC goes 
beyond that well- marked line, at least in my judgment, we 
have judicial remedies for that and we will seek solace in 
the courts. 

Our concern. if I may inject an editorial note, is not that 
the government will create its own ratings system but that 
it will exert such pressure on this so- called voluntary sys- 
tem that it will co -opt it. make it do its will, and subvert 
the First Amendment in that way. 

I can't answer that question except to say that as long as I 
have anything to say about it, I'll be Horatio at the bridge on 
that one, and I'll be one of many voices. I said in the pres- 
ence of the President of the United States, "Mr. President, 
there's a unity of belief among us. Government cannot, must 
not, ought not intervene in this process. Stay away from us. 
We don't want to talk to anybody anymore about this. This 
is something we're doing. We're not going to have any 
meetings, we're not going to discuss the process with you, 

213 March 181996 Broadcasting & Cable 

www.americanradiohistory.com

www.americanradiohistory.com


whether we're doing enough or not enough." I thought we 
made that -if I may use the words of a former leader of the 
Free World -"perfectly clear." 

I think the President, the Vice President and the great 
majority of members of Congress subscribe to that notion. 
There always are people who are going to want to go further. 
But then, we don't have to obey their commands. 

I'm only one small voice, but I'm a First Amendment 
man. I believe what it says. And I don't believe that giving 
information to parents violates the First Amendment, as long 
as it's done voluntarily, without government intervention. 
Once the government crosses that well -lit line, I think 
they're in dangerous terrain. 

Of course, some people thought that line was somewhere 
In front of the Vchip six weeks ago. 

I'm just saying to you, what we're doing is voluntary. The 
law does not command us to do it. But if we don't, and 
somebody rises when I'm pontificating and says: "Why are 
you opposed to giving more information to parents so they 
can help guide their children's movie -going or program - 
watching?" How do I answer that? 

There are a lot of people who are genuinely upset in this 
country about what they think is the use of offensive lan- 
guage. I don't know any such language being used on televi- 
sion, or only rarely. Prime time television is practically bar- 
ren of violence. And I applaud the networks. They've done a 

superb job in telling stories without infecting that story with 
what we're wont to call gratuitous violence. They ought to 
be applauded and lauded. 

How do you think the ratings system is going to apply to 
cable. as opposed to broadcasting? 

Cable and broadcasting will be operating under the same 
canopy, the same guidelines. 

But you do have the R movie category on cable. 

Yes, but only on the premium channels. 1 do not think there 
are on cable or network television or local stations any hard - 
R movies. Every cable channel that I've talked to-and I've 
talked to most of them -edits their films before they go on. 
The only place you have unedited films is on the premium 
pay channels, and if parents feel aggrieved that such materi- 
al is coming into their home, they have an instant remedy: 
cancel their subscription. Premium pay channels don't barge 
into your home uninvited. You've got to pay money to bring 
them in there. So you can keep them out as easily as you 
invited them in. 

Is there a possibility that this system may permit more 
adventurous programing on television than there is today? 

The question is, why isn't there more now? I think there is a 

responsibility of a publicly licensed television station to be 
responsible, and you're using public airwaves. Now, a 

movie theater doesn't use public anything. They buy a piece 
of real estate, the public doesn't own it, they own it. But 
there's a higher responsibility for people who use public air- 
waves. Even cable systems are licensed by a municipality. 
Therefore, the level of responsibility is higher than it is for a 

movie theater. I'm comforted by that. There's a corporate 
responsibility and a desire to make sure that you don't vio- 
late obligations you have made to the authorities that have 
given you a license, the civil authorities. 

I've never conditioned the First Amendment by the 
Issuance of a license. 

I think they are two different things. As I understand it, you 
have to get renewed by the FCC. If you don't comport with 
public responsibility, doing the things that you pledged you 
would do when you took a license, they can repeal your 
license. I don't think that's First Amendment. You signed a 

contract when you took a license that you were going to 
abide by certain responsible guidelines. The First Amend- 
ment says, on the other hand, that "government [may not] 
punish you for saying certain things." 

Now, maybe there's a contradiction there in the license 
agreement. I don't know. But I know that in the movie busi- 
ness you don't sign licenses to do anything. Therefore you 
can make any kind of movie you want. It doesn't make it 
mandatory that people attend, however, and if you go 
beyond the smudge line you get an NC -17 that says children 
can't go. I'm a great believer that an adult ought to be able to 
see anything he chooses. But children are a different matter 
entirely. You can bar them. The Supreme Court has ruled 
that. 

The easy example is to ask whether the V -chip will permit 
adults to see R -rated movies on television as long as they 
can be chipped away from children. I don't want over -the- 
air to be a second -class citizen in terms of creativity -to 
the movie industry, for example. 

I don't think creativity is shaped and formed by how much 
violence or language or sex you can throw into a movie. 
That's not creativity. When a comedian in a nightclub has to 
turn blue in order to be funny, he's lost his creative reservoir. 
A real funnyman is able to make you laugh without soiling 
the atmosphere. 

That sounds judgmental. 

Listen, everything that we're dealing with on the air, in 
your magazine and in movies is judgmental. Everybody 
sees it and reads it through a different prism, and of course 
it's judgmental. It's totally subjective. I mean, the fact that 
the New York Times writes an editorial doesn't necessari- 
ly mean it's divinely inspired. People may take quite 
severe objection to it. The same way with programs. I'm 
giving you only my subjective, judgmental view: I don't 
see that happening. 

Do you anticipate that there will be more categories or dis- 
tinctions to be judged under this system than under the 
movie system. which has five? 

I don't know. I don't know whether we'll have categories at 
all. Maybe just explanatory words. We haven't begun to 
shape the architecture of this. 

Are you going to try to come up with any definitions -say. 
of what violence is? Are you going to rely on anything 
already in the law in terms of decency? 

No one has been able to define violence. I find it amusing, 
nearing the edge of the precipice of absurdity, when one 
professor, one social scientist judges "The Three Stooges" 
or Wile E. Coyote to be the most violent show on televi- 
sion. That is the mark of absurdity. The answer is, I don't 
know. Mr. Justice Stewart in the Supreme Court can't 
define pornography. As for violence, how about "High 
Noon," with Gary Cooper facing down the rustler in the 

Broadcasting & Cable March 181996 29 

www.americanradiohistory.com

www.americanradiohistory.com


Ckyn472 0koey- 
dusty street and there's a shootout? How about the "Sands 
of Iwo Jima "? How about "Schindler's List "? I mean, how 
do you define that? To use your word, it's judgmental. And 
my judgment may be different from somebody else's. 
That's why in the movie ratings system we have a ratings 
board, and we have an appeals board that is a check and 
balance on the ratings board. Because we're dealing in the 
mists of subjectivity. 

Is there an upside to all this? 

You mean, do we get the Nobel Prize for virtue or some- 
thing? I don't know. I think it's the right thing to do. If you 

had one congressman rail at me about the "Texas Chainsaw 
Massacre," which came out 30 years ago and has never been 
on television. So all of a sudden, he's advocating a defunct 
mythology that doesn't even exist. I'm trying to figure out 
where there is violence on television. I think there may be 
"made- fors" where there's some violence, but I can't think 
of a single series where there's gratuitous violence. Even in 
the cop shows. 

How about what they call gratuitous sex? 

Well, I see where that is. I see every now and then there's 
somebody in bed and there's a fleeting glimpse of a bare 

back and then it's gone. 
Again, on unedited 
movies you will have 
some of that, no ques- 
tion about it. But I'm 
talking about the vast 
array of television. As 
you surf through your 
cable channels and you 
see all the terrestrial sta- 
tions as well as the cable 
programs, where is the 
sex? Not very much of it 
is on television. I'm just 
trying to find out where 
it is. Sometimes there 
are little forays into 
sophisticated innuendo 
and dialogue that I'm 
not sure an 8- or 9 -year- 
old is going to under- 

stand. But, yes, there is some sexual innuendo in some of the 
series, and some parents get upset about that and I can under- 
stand that. 

"It's the public that's 
going to make a judgment 
about what programs they 

tune to, and they're going 

to tune to something 

that's entertaining or 

holds them in suspense." 

want to feel that you're redeeming an obligation to the pub- 
lic that you serve, then yes, I think that's the upside. Is it 
going to mean more profit or less profit for a company? I 
don't know. Are the programs going to get better or worse? 
I don't know. But I think certain things last. That is, in the 
end, it's the public that's going to make a judgment about 
what programs they tune to and, number two, they're going 
to tune to something that's entertaining, funny, makes them 
laugh or cry or holds them in suspense. It's how well you tell 
the story. That's not going to change. Ever. 

Are you at all judgmental about what you see on televi- 
sion? And are you concerned about anything in prime time? 

Not a lot. I see some things on television and in the movies 
that I would never defend, that I wish hadn't been made, but 
that's just my judgment. On the good side, I think NYPD 
Blue, for example, may be the finest- crafted television show 
on the air today. To me, there's a great moral lesson in 
shows like NYPD Blue. Here are human beings, flawed 
human beings, struggling in their own lives, called cops, 
who go out on the mean streets and put their lives to hazard 
every day, and they try to catch criminals who violate the 
serenity of those streets. And in the end of the show, they 
catch them and they bring them to justice. If I had a 10 -year- 
old I would say, "Watch this. It says crime doesn't pay and 
that there are men and women out there trying to protect you. 
They're doing a good job." 

I see nothing wrong with that. I don't know where all this 
violence is on television. I think a lot of people see the pre- 
mium pay channels and think that's violence on television. I 

But you don't really know yet how you'll deal with that? 

No. We can't answer that question yet. Let me just say this: 
As long as what we do is shaped and formed with integrity 
and purpose, if we're fair, if we're reasonable, then we'll do 
just fine. If any of those things are lacking, this system will 
collapse almost before it begins. 

We've been at it on the movie side for 27 years now. Have 
we made errors in ratings judgment? You bet we have. I 
have disagreed many times with the ratings put on movies. 
Has there ever been any malfeasance, any soiling of the 
obligation we've taken on? Have we played it cute around 
the turns? Have we bowed to pressure? In 27 years, not one 
single such accusation has ever been made. Not one. In this 
fractious, deadly, poisonous marketplace we operate in, it's 
never happened. 

So if we can armor what we do in television with the same 
kind of integrity that I've insisted on in the movie ratings 
system, then that's all we can do. We will do our dead -level 
best to make it work and no one, I hope, will accuse us of a 
lack of integrity. That would be the deadliest of all indict- 
ments. We couldn't survive that. 

I have no idea what we're going to encounter. I said in the 
White House that this is like the Lewis and Clark expedition. 
When they started out and they got to this mountain range 
that they found out was the Appalachians, they didn't know 
what was on the other side. Neither do we. 
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Power Book 

WHEN INDUSTRY LEADERS NEED TO KEY INTO 

THE INFORMATION THAT AFFECTS THEIR BUSINESS, 

THEY SIMPLY OPEN UP THEIR POWER BOOK - 
BROADCASTING & CABLE. 

It's the one source they know they can Reach these decision makers by logging 

into the power of Broadcasting & Cable. 

Call 212- 337 -6940 today! 
depend on, week after week, for complete, 

accurate coverage and in -depth analysis of 

the latest news in the communications 

industry. And Telemedia Week -a special 

section in every issue - keeps them up -to- 

date on techno-trends in video, voice and data. 
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Action shows take strange twist 
New hours will inject more fantasy and sci-fi in mix 

By Cynthia Littleton 

Dare to be different -that's the 
battle cry of syndicators with 
new action hours in the works for 

next season. 
Inspired by the success of MCA 

Television's offbeat Hercules: The 
Legendary Journeys and Xena: War- 
rior Princess, the upcoming crop of 
first -run dramas is promising to blend 
the genre's traditional machismo with 
elements of sci -fi, fantasy, suspense 
and humor. 

Industry observers say that is a posi- 
tive sign for the first -run genre, which 
faltered last season with a number of 
costly failures from such big -gun pro- 
ducers as Rysher Entertainment and 
Spelling Entertainment. 

"Hercules was not launched with a 
great deal of hype," says Bill Carroll, 
director of programing for Katz Televi- 
sion. "It was the audience that found 
the show. In today's cluttered [TV] en- 
vironment, it takes a show with a dif- 
ferent look to make people stop and 
watch." 

Next to Xena, this season's success 
story among new first -run dramas has 
been MGM Television's revival of the 
1960s sci -fi anthology series The Outer 
Limits. The show has significantly out- 
performed fellow freshman Land's 

Tarzan' will travel to Earth's center. 

End and Baywatch Nights in the all - 
important demo derby, further encour- 
aging next season's new shows to 
delve into parallel universes and other 
paranormal themes. 

To date, the action on the detective 
dramas Land's End and Baywatch 
Nights has been firmly groundec in 
physical reality. Buena Vista Television 
has not yet determined the fate of Land' s 

End, which features former Hunter star 
Fred Dryer, but things will definitely get 

weirder in season two of All American 
Television's Baywatch Nights. 

"It won't have as many typical pri- 
vate eye storylines," says Larry Lamat- 
tina, president and CEO of All Ameri- 
can Television Group. "They'll be tak- 
ing on paranormal -type mysteries and 
weird occurrences in Los Angeles that 
nobody can quite figure out." 

All American's upcoming Sinhad, 
meanwhile, will serve up exotic loca- 
tions, mystical monsters and swash- 
buckling special effects. In the same 
vein, Keller- Siegel Entertainment's 
Tarzan: The Epic Adventures is prepar- 
ing for trips to the center of the earth 
and visits to lost civilizations. Both 
shows are counting on strong teen and 
kid appeal to serve as an added incen- 
tive to advertisers targeting young men. 

Offsetting the one -name superheroes 
this fall will be the more adult- oriented 
FIX: The Series from Rysher Entertain- 
ment, MTM Television's The Cape, 
Paramount's Viper, New World Enter- 
tainment's Two and MGM's Polter- 
geist: The Legacy. 

Each show has a distinctive hook, 
ranging from the crime -fighting smart 
car in Viper to The Cape's tie -in with 
NASA, but syndicators agree that 
strong clearances are an essential ingre- 
dient in any breakthrough hit. Weekend 
access generally has been considered 

`Day & Date' gives away JFKJ 
CBS /Group W /Maxam's Day & Date 
soared to an all -time ratings high last 
week with its exclusive broadcast of 
video depicting John F. Kennedy Jr. 
in what appeared to be an emotional 
argument with his girlfriend. 

Last Monday, the first installment 
of a five -part series on the incident 
propelled Day & Date to a 3.2 
household rating /10 share in Niel - 
sen's metered markets, marking a 
23% increase over the news maga- 
zine's metered -market average in 
February. Sources say Day & Date 
paid $50,000 -$60,000 for the 18- minute tape, shot in a 
New York City park by a free -lance cameraman. 

Day & Date made the most of its JFK Jr. coup in mar- 
kets where the show is not cleared by offering the 
footage free to stations -on a first -come, first -served 

Video of apparent argument 

exclusive basis -for use in local 
newscasts. WAGA(TV) Atlanta, WJLA 
(TV) Washington and wPRI(Tv) Prov- 
idence, R.I., were among dozens of 
stations that jumped on the offer. 
Day & Date, designed as a news 
lead -in for the CBS and Westing- 
house owned stations, is cleared 
in about 60% of the country. 

Bob Cook, executive vice presi- 
dent of CBS /Group W /Maxam, 
called the move a chance for sta- 
tions to "test drive" the show. 

"We know we have a terrific show 
that has established itself as a source of exclusive sto- 
ries," Cook said. "By providing such unusual access, 
we gave potential clients a chance to see what we're 
boasting about as well as understand firsthand what it 
offers them." -CL 
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the most desirable platform ever since 
Star Trek: The Next Generation landed 
in syndication in the mid- 1980s. 

But with demo ratings for the top 
action hours hovering in the 4 -5.5 
range, first -run shows are already fac- 
ing stiff competition for lucrative 
weekend slots from off -network prod- 
uct. Buena Vista's Home Improvement, 
for example, has averaged a 6.3 nation- 
al Nielsen rating with adults 18-49 in 

its first off -network season. 
Proven network hits will occupy 

even more of those slots in the next few 
years, when reruns of NYPD Blue, The 
X -Files and ER head to broadcast sta- 
tions for weekend double runs. 

Coupled with the pending expiration 
of the prime time access rule, the abun- 
dant supply of top -flight off -network 
product is sure to make syndicators work 
even harded to win shelf space in the top 

15 markets. For example, All American 
handed over the national barter sales in 
Sinbad to Tribune Entertainment to 
ensure the show had a strong launching 
pad on Tribune stations in key markets. 

"This business is fast becoming a 
business of alliances and strategic part- 
nerships," says All American's Lamat- 
tina. "Each side has points to trade and 
the challenge now is to cut the deal that 
works well for both parties." 

Disney adds Dalmatians 
Will also rename first -run kids block for 1997 

By Cynthia Littleton 

The Walt Disney Co.'s first -run 
animation block will take on a 
new name in September 1997 to 

reflect the studio's advertising partner- 
ship with cereal giant Kellogg. 

The new umbrella title for the Dis- 
ney Afternoon hasn't been determined 
yet, but 101 Dalmatians has been 
selected as one of two new animated 
series to debut in the block next year. 
The package also will scale down from 
two hours to 90 minutes, although sta- 
tions already have the option of break- 
ing up the block, now composed of 
four half -hour series. 

Based on the 1961 film, the TV ver- 
sion of 101 Dalmatians will consist of 
two cartoon shorts plus interstitials fea- 
turing commercial parodies and educa- 
tional/informational messages. 

Disney officials say the high -profile 
offering will help cement optimum 
kids time periods for the block, now 
cleared for the 1997 -98 and 1998 -99 
seasons in 80% of the country. The 
film has grossed $145 million since its 
release and ranks as the sixth- highest- 
selling home video. 

"Contrary to the naysayers who 
thought Disney would be out of the 
business of weekly children's syndicat- 
ed programing by 1997, we've been 
successful beyond our expectations," 
says Randy Reiss, executive vice pres- 
ident of Walt Disney Television and 
Telecommunications. 

That success has come through the 
unusual route of giving the responsibil- 
ity for station clearances to advertising 
agency Leo Burnett, which handles the 
estimated $20 million that Kellogg 
spends annually on the Disney After- 
noon. Leo Burnett executives have 
been pitching the block to stations 

since October, using Kellogg's 
long -term advertising commit- 
ment as a key selling point. 

The Disney Afternoon had 
been in danger of being squeezed 
out of the market by the expan- 
sion of weekday kids blocks 
from UPN and the WB Network. 
Many of the independent stations 
that traditionally invested in first -run 
kids programing are now affiliated 
with the start-up networks. Yet some 
WB and UPN affiliates, including wPtx 

A scene from the classic 1961 film 

(Tv), WB's New York affiliate and 
UPN's wPwR(Tv) Chicago, are among 
those signing on for new two -year 
deals with Disney. 

lkoadaaatIng 8 Cable March 181996 

PRISM RADIO PARTNERS 

lues cgnsrl In be ucquinnl by 

SFX Broadcasting 

The undersigned inilicded the transaction, assisted in die 

negotiations, mal usted ces financial advisor to 

Prism Radio l+alnen L.P. 

JP Morgan 
P(7NInIL 
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Zimmerman gets new post 
CBS has named Derk Zimmerman to the new 
post of senior VP, new ventures and business 
development. Zimmerman, formerly president, 
Group W Productions, will work with a number 
of CBS operating divisions to explore program- 
ing opportunities in the domestic and interna- 
tional markets. He'll coordinate the acquisition 
of syndicated programs for the TV station group 
and will work with CBS /Group W /Maxam to 
develop international programing and with 
Group W Satellite Communications on cable 
program opportunities. Zimmerman had been 
head of Group W Productions since 1988. 

Before that he was president of the Fox owned TV station group and ear- 
lier ran WFLD -TV Chicago, the Fox O &O, for seven years. -SM 

Martz out in Fox reshuffle 
Fox creates two new sales posts, eliminates syndication job 
By Cynthia Littleton 

Restructuring in separate divisions 
of Fox last week created two new 
sales jobs at Fox Broadcasting 

and eliminated a top syndication sales 
position at Twentieth Television. 

The restructuring of the Fox Broad- 
casting sales force was prompted by 
the network's growth outside of prime 
time. Instead of being assigned to vari- 
ous dayparts, the network sales team 
will work as a group. 

"We want to insure the depth and 
breadth of our sales coverage," said 
Jon Nesvig, president of sales for Fox 
Broadcasting. "A group structure 
allows us to provide one -stop shopping 
for our customers." 

Twentieth Television, meanwhile, 
eliminated the executive vice president 
of sales post held by Jim Martz, an 
industry veteran who joined Twentieth 
as senior vice president of sales for the 
Western region in 1991. Paul Franklin, 
senior vice president and general sales 
manager, now oversees Twentieth's 
domestic sales, reporting to Twentieth 
TV President Rick Jacobson. 

While praising Martz's track record 
as head of sales, Twentieth officials 
said the change is part of a company- 
wide downsizing. 

At the top of the list of nine sales 
executives promoted last week were 
new senior vice presidents Hank 
Close and Debbie Myers, previously 
vice presidents of Eastern and West- 
ern sales, respectively. They will 

report to Jean Rossi, senior vice presi- 
dent of sales. 

Neil Mulcahy, formerly vice presi- 
dent, sales development, was named 
vice president, group sales executive, 
along with Laura Nathanson, former 
vice president, interactive sales; Den- 
nis Ray, former director, Eastern sales; 
and former account executive Neil 
Baker. 

At the other end of the sales hierar- 
chy, three former account service rep- 
resentatives- Stacey Atheras, Nancy 
Croston and Claudine Lilien -were 
named account executives. The 
restructuring also created two new 
account executive positions, filled by 
Keith Schreiber, former vice president, 
associate director of national broad- 
cast, for TN Media, and Christine 
Imperatore, former senior vice presi- 
dent, manager of national broadcast, 
Lowe & Partners /SMS. 

Nets look to 
fill in blanks 
As schedule rollout 
approaches, programers 
hope to shore up key nights 

By Steve Coe 

The networks have set the dates for 
their fall schedules, but one of the 
questions that remain is how 

much new programing each will add. 
In some cases, the needs are apparent. 

NBC is scheduled to announce first 
on May 13, followed by ABC on the 
20th, Fox on the 21st and CBS on the 
22nd. The WB and UPN are also 
expected to announce sometime that 
same week. 

Warren Littlefield, president, NBC 
Entertainment, expects the number - 
one rated network to add approximate- 
ly four hours of new programing to its 
schedule. With the network first in 
households and among key demos, it 
likely will have the least turnover. 

"We may do three hour shows and 
two or three half- hours, or maybe three 
and three. Whatever the number, it will 
be consistent with last season," says 
Littlefield. "We're fortunate that after 
several years of seven- to seven- and -a- 
half -hour overhauls we don't have to 
do nearly as much this year." 

Much of the development will be tar- 
geted to Saturday night. At least one 
half -hour may be added to Monday 
night as well, where longtime anchor 
The Fresh Prince of Bel -Air is wrapping 
up its final season. "The question for us 
is whether In the House can be the 8 
p.m. [anchor] show or the satellite show 
at 8:30." Littlefield also notes that some 

Letterman replaces producer 
Rob Burnett has replaced Robert Morton as executive producer of Late 
Show with David Letterman. Morton also is giving up production chores on 
Late Late Show with Tom Snyder. 

Morton, who for the past 15 years has produced Letterman's late -night 
shows at NBC and then CBS, will work on two prime time series that Let- 
terman's company, Worldwide Pants, is producing: Bonnie, which 
returned to CBS's Sunday night schedule March 10, and The High Life, a 
series for HBO that starts production in April. Burnett served most recent- 
ly as head writer and producer on the Letterman show. 

Worldwide Pants also said that Peter Lassally, an executive producer 
on the Letterman and Snyder programs, has renewed his contract. -SM 
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On Thursday, Feb. 15, the 
New York Times, Washington 
Post, Atlanta Constitution 
and scores of other major 
(and lesser) news outlets 
announced what readers of 
Broadcasting & Cable TV Fax 
already knew: The networks 
were considering adopting a 
ratings system similar to that 
used by the Motion Picture 
Association of America. By the 
time the networks' own news- 
casts were carrying the story, 
TV Fax readers had already 
had a full business day to 
contemplate the implications 
of what could be one of the 
biggest changes in the history 
of TV programing. 

Don't spend your day playing 
catch -up. For the price of a 
cup of coffee (or one -tenth the 
price of a grande latte), you 
can get the industry's most 
authoritative daily news source. 

It's TV Fax. 

Or it's old news. 
To subscribe, call 

1 -800- 554 -5729 

Broadcastin r rii 
WEDNESDAY FEBRUARY 14, 1996 

INDUSTRY ON VERGE OF ADOPTING RATINGS SYSTEM - 
Broadcast and cable industries are poised to take unprecedented 
step of adopting program ratings system based on content code used 
by Motion Picture Association of America, several sources said Tues- 
day. Supporters of ratings code for TV include CapCities /ABC and 
Fox, sources say. CBS and NBC are still not on board, according to 
sources. Telcom Act urges broadcasters to adopt content ratings 
code and requires every set sold in U.S. to come with ability to block 
shows based on content ratings. Although no deal has been struck, 
industry supporters of TV ratings system hope to have proposal 
ready in time for White House summit Feb. 29. With cable, Hollywood 
studios, ABC and Fox on board, "it will be difficult for the other two 
networks to hold out," said one industry source. Capitol Hill support- 
ers of V -chip say they would welcome MPAA -based ratings system. 

CME PUSHES FTC ON KIDS -Center for Media Education, Washing- 
ton -based media watchdog group, says it plans to file complaint with 
Federal Trade Commission asking agency to widen its probe of toy 
industry to include investigation of relationship between manufacturers, 
broadcasters and syndicators of children's shows. CME Executive 
Director Jeff Chester says syndicators' longtime practice of securing 
clearances for shows through guaranteed advertising support gives toy 
companies and ad agencies too much influence over what gets on air. 
Station sources say dollar amounts are on rise in top markets with time - 
period cntla by growth of children's blocks from Fox, UPN 
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7.0/176/95 
6.7/236/99 
6.5/229/98 
6.5/184/95 
6.4/206/92 
6.4/179/83 
6.2/164/91 

-11 

S Y N D I C A T I O N M A R K E T P L A C E 

These new clearances 
Warner Bros.' Telepictures Distribu- 
tion has cleared off -PBS episodes 
of This Old House for a one -year 
run in more than 70% of the country 
and all of the top 10 markets. A 17- 
year mainstay on PBS, the half -hour 
show is being pitched as a good 
weekend match for stations and 
advertisers looking to reach affluent 
homeowners. 

Buyers for the weekly offering 
include stations in the Capital 
Cities /ABC, Post -Newsweek and 
Scripps Howard broadcast groups. 

Firm go for 'FDNY' 
Kelly News & Entertainment has lit 
the fire under its new reality series, 
FDNY, declaring the show a firm go 
for fall. The half -hour show, which 
centers on New York City firefight- 
ers and paramedics, has been cleared 
in 55% of the country. New stations 
on board include wI-t..A(Tv) Tampa, 

NSS POCKETPIE E 
(Nielsen's top ranked syndicated shows for 

the week ending March 3. Numbers represent 
average audience stations' °e coverage.) 

1. Wheel of Fortune 13.2/22819 
2. Jeopardy! 11.3/22099 
3. Home Improvement 9.9/223/98 
4. Oprah Winfrey Show 8.5/235/99 
5. Nat'l Geog on Assignment 8.4/171/96 
6. Seinfeld 8.1/216/98 
7. Movie: Bill 8 Ted's Bogus Jrn 7.6/122195 
8. Century 16 7.4/198/97 
9. Entertainment Tonight 

10. Star Trek: Deep Space Nine 
11. Hercules, Journeys of 
11. Simpsons 
13. Home Improvement -wknd 
13. Wheel of Fortune -wknd 
5. Inside Edition 

KUTP(TV) Phoenix, KUSI(TV) San 
Diego and KvoA(TV) Tucson. Kelly 
also has signed stations in 65% of the 
country for the first of two Strong on 
Crime specials set to debut this year. 
The first special has an April 1 -May 
26 broadcast window. 

Dumb and dumber criminals 
The NBC O &Os in New York and 
Los Angeles have signed on for 
Active Entertainment's America's 
Dumbest Criminals, the new reality 
series based on the best -selling book. 
Active has cleared the show for a fall 
start in 60 markets. 

Jazzing up NATPE 
1996 NATPE Chairperson Jayne 
Adair, national sales manager of 
CBS O &O KDKA(TV) Pittsburgh, is 
off and running with ideas to jazz up 
NATPE '97, set for Jan. 13 -16 in 
New Orleans. Adair says she'd like 
to squeeze more panel sessions into 
the first day of the convention 
before the selling begins in earnest 
on day two. On the heels of record - 
setting attendance figures for 
NATPE '96, Adair says one of her 
main goals is to boost participation 
among media buyers and advertising 
agency representatives. -CL 

development is being looked at for the 
Wednesday 8 -9 time period leading into 
Dateline and Law & Order. "Wednes- 
day at 8 is very important because what 
we've seen over and over is that when 
specials go into the time period, whether 
it's National Geographic or bloopers, 
they go in and score, so we know there's 
an audience available that's a lot bigger 
than we were getting with seaQuest." 

Littlefield also says the network is 
considering making Wednesday the 
next "Must See TV" night, with four 
comedies leading into an hour drama. 
Other possibilities include using Sun- 
day or Monday night for series and 
moving the movie to another night, or 
going to one movie night for the week. 

CBS, although coming off a strong 
February sweeps, may add the most new 
shows, but Leslie Moonves, president, 

Errata 
In the March 11 edition, the "Rysh- 
er calls halt to George & Nana" 
story inadvertently omitted Para- 
mount Domestic Television's 
Maury Povich from the list of the 
top five talk shows in the February 
sweeps. Maury Povich ranked 
third, with a 4.4 national Nielsen 
household rating. 

"Our development is 
across the board... 
but you won't see 

anything geared to the 
18- to 34-year-olds." 

Leslie Moonves. 
president. CBS Entertainment 

CBS Entertainment, says the number 
won't reach the level of this season's I 

new fall series. "Our development is 
across the board...but you won't see 
anything geared to the 18- to 34 -year- 
olds, as we had this season," he says. 

As for the shows now on the sched- 
ule, Moonves says the renewals are 
"fairly evident," citing the Monday and 
Saturday lineups as well as Cybill and 
Almost Perfect. 

Thursday night could see the great- 
est number of new shows. NBC, with 
its powerhouse schedule, often doubles 
the other networks in household rating 
and share and with adults 18 -49. 

Executives from ABC and Fox were 
unavailable to comment for this story, 
but John Matoian, president, Fox 
Entertainment, has said he expects the 
network to continue with its reality 
programing on Saturday nights, where 

the schedule performs well among the 
younger demographics and male view- 
ers against CBS's top -rated lineup. 

As for the new networks, The WB 
will be adding a third night in the fall, 
and UPN added its third night two 
weeks ago. 

Michael Sullivan, president, UPN 
Entertainment, predicts that the net- 
work will add roughly two hours of 
new programing: "It's hard to say at 
this point. It's easier when you've been 
on for years and the schedule is some- 
what stable. We're very happy with the 
Tuesday comedies. Star Trek: Voyager 
will be back, and Nowhere Man has 
been getting good numbers." 

Sullivan suggests the network may 
add more comedies. One possibility is 
to use Moesha on Tuesday at 8 p.m. as 
the lead -in to a new half -hour. 

Garth Ancier, head of programing at 
The WB, says the network will add "at 
least two hours of programing for our 
new night. But we'll tend to be conser- 
vative in terms of changes to the sched- 
ule. From the viewer's standpoint, it's 
very confusing to move things around 
if you're an alternative." 

One time period that The WB will 
look to replace is the double run of Sis- 
ter, Sister on Sunday night. If develop- 
ment does not yield a suitable replace- 
ment for the second half -hour of the 
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comedy, Ancier says, the network may 
continue with the double -run strategy 
using either Sister, Sister or Parent 
'Hood, since both are family- oriented 
comedies and the network has an 
agreement with its affiliates that the 8 
p.m. time periods during the week and 

the 7 p.m. time slot on Sunday be used 
only for such programs. 

He also notes that the network may 
look for another half -hour in the event 
Kirk is not renewed and that Wednes- 
day may gain a new half -hour. 

Although the network hasn't decid- 

ed which night will be used for its 
third night of programing, Friday 
appears to be a leading contender, 
according to sources. On that night, 
Ancier says, it is likely the network 
will schedule two comedies at 8 -9. 
followed by a drama at 9. 

PEOPLE'S CHOICE: Ratings according to Nielsen, March 4 -10 
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79. Second Noah 6.9/11 

55. High Incident 8.4/13 

57. Murder One 8.2/14 

11.1 /18 
35. Roseanne 10.3/17 

27. Coach 10.9/17 

5. Home Imprvmt 16.6/25 

17. Buddies 11.8/19 

52. High Incident 8.5/15 

11.9/19 

17. American Comedy 
Awards 11.8/18 

14. PrimeTime Live 12.1/21 

7.7/12 
71. World's Fun Vid 7.3/11 

62. Before /Stars 77/12 

61. ABC Thursday Night 
Movie -Forgotten Sins 

7.8/12 

11.3/19 
22. Family Matters 11.4/20 

38.Muppets Tonight10.2/17 

48. Step by Step 8.9/15 

52 Hangin' w/Mr. C 8.5/14 

8. 20/20 14.4/26 

7.3/13 
68. Disney's Champions 

on Ice 7 4 13 

75 Saturday Night at the 
Movies -Quick Change 

7.2/13 

12.1/20 
47. Am Fun Hm Vid 9.0/16 

19. Am Fun Hm Vid 11.7/20 

23. Lois & Clark 11.3/18 

11. ABC Sunday Night 
Movie- Frequent Flyer 

13.3/22 

10.0/16 
10. /18 

12. The Nanny 12.5'19 

26. Almost Perfect 10.7/16 

24. Murphy Brown 11.1/17 

21 Good Company 8.5/13 

35 Chicago Hope 10.3/18 

7.5/12 
90. John Grisham's The 

Client 5 2 8 

51. CBS Tuesday Movie - 
Dead Man's Island 

8714 

8.8/14 
55. Dave's World 8.4/14 

67. The Louie Show 7.5/12 

43. CBS Tuesday Movie - 
Sweet Temptation 

9.3/15 

7.2/11 
75. Murder, She Wrote 

7.2/11 

65. Rescue: 911 7.6/12 

79 48 Hours 6.9/12 

6.7/11 

85. Due South 6.3/11 

58 Diagnosis Murder 
8.1/13 

88 Walker: Behind the 
Scenes 5.6/10 

11.3/20 
43. Dr. Quinn, Medicine 

Woman 9.3/17 

14 Touched by an Angel 
12.1/21 

12 Walker, Texas Ranger 
12.5/23 

11.4/19 

7.60 Minutes 15.2/26 

35 Cybill 10.3/ 17 

58. Bonnie 8.1/13 

29 22nd Annual People's 
Choice Awards 10.7/18 

9.2/15 
9.7/16 

33 3rd Rock fr /Sun 10 4 16 

48. Brotherly Love 8.9/13 
10. Seinfeld 13.4/20 

9.Frasier 13.8/21 

26. Mad About You 11.0/18 

48. NewsRadio 8.9/16 

11.5/19 
24 Wings 11 1118 

19 3rd Rock fr /Sun 11.7/18 

19 Frasier 11.7/18 

33 J Larroquette 10.4/16 

16. Dateline NBC 12.0/21 

41. Melrose Place 9.5.14 

86. Ned and Stacey 6.2/9 

91. Partners 5.1/8 

7.3/11 
71 Fox Tuesday Night 

Movie -Hallmark: In 

the Lake of the Woods 
7311 

9.1/15 10.8/17 
71 National Geographic 

Special 7.3/12 

40. Dateline NBC 9.9/15 

39 Law & Order 10.0/17 

17.8/28 
2. Friends 18.7/29 
6. The Single Guy 16.2/25 

1. Seinfeld 21.7/33 
3. Caroline in /City 16.7/26 

3. ER 16.7/28 

8.7/15 
60. Unsolved Mysteries 

7.9/13 

29. Dateline NBC 10.7/17 

62. Homicide: Life on the 
Street 7.7/14 

6.1/11 

87. Malibu Shores 5.8/10 

82. Sisters 6.6/12 

8.9/15 

(nrl NBA Basketball 7.3/14 

43. Mad About You 9.3/15 

46. NewsRadio 9.1/14 

41 NBC Sunday Night 
Movie -National 
Lampoon's Loaded 
Weapon 9.5/16 

10.4/17 
11.9/20 

28. Fox Movie 
Special- Rookie 
of the Year 

10.8/17 

93. Star Trek: Voyager 
4.216 

105. Nowhere Man 2.3/3 

2.4/4 
94 Moesha 3.8/6 

96. Minor Adjustm'ts 3.1/5 

99 American Bounty 
H inter 2.84 

I 

2.4/4 2.7/4 

103. Blockbusbr 
Awards 2.04 

84. Living Single 6.4/10 

75. Martin 7.2/11 

68. New York Undercover 
7.4/11 

8.6/14 

83. Sliders 6.3/11 

29. The X -Files 10.7/18 

7.1/12 

97.Sister, Sis 3.C/5 

99.Pmt 'Hood 2.8/4 

101.Wayans Br 2.7/4 

103.Unhap Evr 2.4/4 

81. Cops 6.7/12 

68. Cops 7.4/13 

78. America's Most 
Wanted 7.1/12 

6.1/10 
92. Space: Above and 10 

Beyond 4.4/81 

11'111 v> 

Ir% 
2.7/4 

7. Pinky & The Brain 1.8/3 

06. The Parent 'Hood 2.24 
62. The Simpsons 7.7/12 97. S s1er, Sister 3.0/5 

71. Married w/Chld 7.3/12 

65. Married w /Chld 7.6/12 

89. Mad TV at/Movies 5.4/9 

102.KrV 2.6/4 

95 S wannah 3.25 

-- UPN: 3.2 /5; WB: .5 4 
RANKING SHOW [PROGRAM RATING /SHARE TOP TEN SHOWS OF THE WE K ARE NUMBERED IN RED YELLOW TINT IS WINNER OF TIME SLOT (nrl =MST RANKED 'PREMIEFE 
TELEVISION UNIVERSE ESTIMATED AT 95.9 MILLION HOUSEHOLDS: ONE RATINGS POINT= 959.000 TV HOMES SOURCES: NIELSEN MEDIA RESEARCH, CBS RESEARCH C)MPILED BY KENNETH RAY 
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Sinclair tops TV limits; eyes 35% 
Becomes second group owner to break old cap of 12 stations 

By Elizabeth Rathbun 

With its purchase of wvzz(Tv) 
Bloomington/Peoria, Ill., Sin- 
clair Broadcast Group Inc. 

becomes the second TV group to 
exceed the former national ownership 
limit of 12 stations. 

The Fox affiliate is the second that 
Sinclair has purchased from Gerald J. 
Robinson. The first was wsMtt(TV) 
Flint, Mich., which Sinclair bought last 
September. According to documents 
filed with the FCC on Feb. 22, the price 
to be paid for wYzz is 10 times its 
broadcast cash flow, not to be less than 
$23 million (see "Changing Hands," 
page 39). The deal is subject to FCC 
approval. 

Because the FCC has not yet imple- 
mented the new law that eliminates the 
cap, Sinclair will ask the commission 
for a waiver, according to president 
David Smith. That's merely "a techni- 
cality," he says. 

LThe definite 
solution... 

accu ':*&r 4Irw 
The Worlds Weather Leader'" 

Call 800 -566 -6606 

619 W. College Avenue 
State College. PA 16801 
FAX 814 -231 -0453 
E -Mail into@`accuwx.com 

38 

Its 13 stations give Baltimore -based 
Sinclair 9% -9 1/2% coverage of the 
nation's TV homes, Smith says, but he 
hopes eventually to reach the new cov- 
erage limit of 35%. That will take "a 
long time...a couple of years," he says. 

The first group to go over the station 
cap was Benedek Broadcasting Corp., 
which in January bought Brissette 
Broadcasting Corp.'s eight stations. 
With another deal for five stations 
ready to close, that brought Benedek's 
holdings to 22 TVs covering 3.4% of 
the U.S. 

Gannett sells Macon combo 

Gannett Co., long the subject of rumors 
that it wants to rid itself of its radio 
holdings, has found a buyer for two of 
them: WMAZ(AM)- WAYS(FM) Macon, 
Ga. The stations were put on the mar- 
ket last October because FCC cross - 
ownership rules bar ownership of radio 
and TV stations in the same market. 
Gannett also owns WMAZ -TV Macon. 

The stations' buyer -paying $1.5 
million -is a new company, Ocmulgee 
Broadcasting Co. Its head, Eddie 
Esserman, was a vice president with 
Shamrock Broadcasting before it was 
purchased by Chancellor Broadcasting. 
The other principals are Jim McLen- 
don, vice president/GM of the stations, 
and local investor Leon Perlis. The 
broker was Media Services Group. 

"We're very excited to announce our 
first acquisitions in Macon and plan to 
continue our growth in the Southeast," 
Esserman said last Wednesday in a 
release. 

Chancellor, Secret exchange FMs 

Instead of purchasing I BZ -FM (former- 
ly KRQT) Lake Jackson/Houston, Tex., 
for $27 million from Secret Communi- 
cations LP, Chancellor Broadcasting 
Co. will trade the station for Secret's 
KALC(FM) and KIMN(FM), both Denver. 

Although reported as a purchase 
(BROADCASTING & CABLE, Jan. 22), 
"the intention was always to swap, not 
to sell -for tax reasons," says Jacques 
Kerrest, Chancellor's chief financial 
officer. "It's a like -kind exchange," 
with KTBZ -FM valued at $27 million. If 
Chancellor had been paid that much in 
cash, it would owe 40% in taxes, he 
says. "That's why you do swaps," 

Kerrest says. 
The deal also was inspired by dereg- 

ulation, which allows broadcasters to 
own more than two FMs and two AMs 
in one market. With the trade (subject 
to FCC approval), Chancellor owns 
four FMs and one AM in Denver, 
including KXKL -AM -FM and KVOD -FM. 
Under the new limits, broadcasters can 
own eight radio stations (five of a kind) 
in a market such as Denver that has 45 
or more commercial radio stations. 
Jacor Communications was the first to 
reach that limit -in that very market. It 
owns four AMs and four FMs there. 

Meanwhile, Dallas -based Chancel- 
lor rids itself of its only Texas holding 
as well as one of its top 10 market sta- 
tions. Secret gains its only station in 
Texas with the trade. 

CBC adds to top 10 holdings 

The Children's Broadcasting Corp. is 
growing up fast. On March 8 it entered 
its third top 10 radio market, the second 
such AM deal in about two weeks. 

CBC, which says it is the nation's 
only full -time national broadcaster of 
children's radio programing, agreed to 
pay $1.5 million to Wolpin Broadcast- 
ing Co. for wcAR(AM) Livonia, Mich., 
in Arbitron's sixth market, Detroit (see 
"Changing Hands "). 

About two weeks earlier, CBC had 
filed with the FCC to purchase a station 
in the nation's number -one market: 
WJDM(AM) Elizabeth, N.J./New York. 
That deal is for $10 million ( "Changing 
Hands," March 11). Both deals are sub- 
ject to FCC approval. 

"They want to be in all the top mar- 
kets," says broker John Pierce of Force 
Communications & Consultants. 
Christopher T. Dahl, president of Min- 
neapolis -based CBC, was not available 
for comment. 

The company's other top 10 proper- 
ty is KAHZ(AM) Dallas /Fort Worth 
(number seven). CBC also owns the 
ABC Radio Network backed Radio 
AAHs children's programing network. 

The New York and Detroit buys will 
be funded with part of the proceeds of a 
public offering of 2.1 million shares of 
common stock at $10 per share. The 
offering ended on March 8. Proceeds 
also will be used to reduce debt and for 
working capital. 
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Changing Hands 
The week's tabulation 

of station sales 

Proposed station trades 
By dollar volume and number of sales; 

does not include mergers or acquisitions 
Involving substantial non -station assets 

This week: 

TVs o $83,150,000 5 

Combos r $11,937,500 4 

FMs o $9,820,000 4 

AMs o $3,591,000 o 2 

Total o $108,498,500 015 

So far in 1996: 

TVs $423,025,510 22 

Combos $1,344,070,234 68 

FMs $365,227,630 65 

AMs $26,297,412 45 

Total $2,158,620,786 200 

TV 

WXMTITV) Nashville 
Price: $28.9 million 
Buyer. Sullivan Broadcasting Co. 
Inc., Boston (J. Daniel Sullivan, pres- 
ident); owns wuTv(Tv) Buffalo and 
wuHF(Tv) Rochester, N.Y.; wRGT(TV) 
Dayton, Ohio; WTAT(rv) Charleston, 
S.C.; wzTv(Tv) Nashville; WRLH(TV) 
Richmond, Va., and wvAH(Tv) Char- 
leston, W.Va.; is buying wFxv(Tv) 
(and low -power wuPN[rvJ) Utica, 
N.Y.; has LMA with WGGT(TV) 
Greensboro, N.C. 
Seller. Central Tennessee Broadcast- 
ing Corp., Nashville (Michael P. 
Thompson, president); no other 
broadcast interests 
Facilities: Ch. 30, 5,000 kw visual, 
500 kw aural, ant. 1,410 ft. 
Affiliation: UPN 

WYZZITV) Bloomington/Peoria, Ill. 
Price: $23 million 
Buyer. Sinclair Broadcast Group Inc., 
Baltimore (David D. Smith, presi- 
dent/24.69% owner); owns wrro(rv) 
Birmingham, Ala.; WBFF(TV) Balti- 
more; WLFL(TV) Raleigh, N.C.; WPGH- 
Tv Pittsburgh; WrTe(TV) Columbus, 
Ohio; WCGV -TV Milwaukee, and wrvz- 
Tv Norfolk, Va.; is buying wsMH(TV) 
Flint, Mich., KSMO -TV Kansas City, 
Mo., and WSTR -TV Cincinnati. Smith 
also is 25% owner of wile(Tv) Bloom- 
ington, Ind., and 18.75% owner of 
wrTA(Tv) St. Petersburg, Fla. Sinclair 
has applied to build TV at ch. 23, 
Tuscaloosa, Ala. 
Seller. Bloomington Comco Inc., 
Cincinnati (Gerald J. Robinson, pres- 
ident/98% owner); also is selling 
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Dui° adcastd 
WSMH to Sinclair 
Facilities: Ch. 43, 1,200 kw visual, 
112 kw aural, ant. 979 ft. 
Affiliation: Fox 

WPXTITV) Auburn/Portland, Me. 
Price: $17.25 million 
Buyer. Pegasus Communications 
Holdings Inc., Radnor, Pa. (Marshall 
W. Pagon, president); owns wuH(Tv) 
Tallahassee, Fla.; wDBD -Tv Jackson, 
Miss.; woLF(TV) Wilkes- Barre /Scran- 
ton, Pa., and wosl(Tv) Chattanooga, 
Tenn. 
Seller: Bride Communications Inc., 
Portland (John W. Bride, owner); no 
other broadcast interests 
Facilities: Ch. 51, 3,035 kw visual, 
303 kw aural, ant. 1,000 ft. 
Affiliation: Fox 

WSFX -TV Wilmington, N.C. 
Price: $10 million 
Buyer. Twin Towers Communications 
Co., Denver, Cincinnati (Edward L. 
Gargano, president); no other broad- 
cast interests 
Seller. Wilmington Telecasters Inc., 
Wilmington (Ty Watts, president); no 
other broadcast interests 
Facilities: Ch. 26, 4,370 kw visual, 
437 kw aural, ant. 1,640 ft. 
Affiliation: Fox 

Big deal 
The following station -sale applica- 
tion was made public last week by 
the FCC: 

Citicasters Inc.'s merger into 
Jacor Communications Inc., val- 
ued at $774 million. The deal 
involves two TV stations, 14 FMs 
and five AMs in 14 markets. 

50% of WSJN -TV San Juan and satel- 
lites WKPVITV) Ponce and WJWN -TV 

San Sebastian, all P.R. 
Price: $4 million for stock 
Buyer. Paxson Communications 
Corp., West Palm Beach, Fla. (Low- 
ell W. "Bud" Paxson, owner); owns 
KLxv -TV San Jose /San Francisco and 
KzKI(Tv) San Bernardino /Los Ange- 
les, Calif.; WHAI -Tv Bridgeport, Conn./ 
New York and wrws(Tv) New Lon- 
don /Hartford, Conn.; wrGl -Tv Wilm- 
ington, Del.; wPBF -Tv Tequesta/Palm 
Beach, Fla.; WTLK -TV Rome /Atlanta, 
Ga.; wcoT(Tv) Merrimack, N.H. /Bos- 
ton; WAKC -TV Akron /Cleveland, Ohio; 
KTFH -TV Conroe /Houston, Tex., and 
wvvN(Tv) Martinsburg, W.Va. Com- 
pany also owns wFTL(AM) Fort Laud- 

February 7, 1996 

Heritage Media Corporation 
has completed the sale of the stock of 

Rapid City, SD 
and its satellite 

KIVV-TV 
Lead-0eaduood, SD 

to 

Blackstar, L.L.C. 
The undersigned initiated this transaction on behalf 

of the seller, and assisted the parties in the negotiations. 

THE 
TID 

COMP 
Ted Hepburn, President Todd Hepburn, Vice -President 

Palm Beach, FL (407) 863 -8995 Cincinnati, OH (513) 271 -5400 
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erdale; WINZ(AM)- WLVE -FM and WZTA 
(FM) Miami Beach; WJRR(FM) Cocoa 
Beach; wzNZ(AM), wNzs(AM) and 
WROO -FM Jacksonville and wPLA(FM) 
Callahan /Jacksonville; wsJr(FM) 
Lakeland; WNZE(AM) Largo; WMGF(FM) 
Mt. Dora; wwNZ(AM) Orlando; WWZN 
(AM) Pine Hills; wHNz(AM) Pinellas 
Park, and wHPT(FM) Sarasota, all 
Fla., and WPTN(AM)- WGSo(FM) Cooke- 
ville, Tenn.; is buying wRMA(FM) Fort 
Lauderdale and wxoj(FM) Home- 
stead /Miami, Fla. 
Seller: Housing Development Associ- 
ates SE, Hato Rey, P.R. (Don Blake- 
man, president); no other broadcast 
interests 
Facilities: wsJN -rv: ch. 24, 537 kw 
visual, 53.7 kw aural, ant. 1,961 ft.; 
wKPV: ch. 20, 100 kw visual, 10 kw 
aural, ant. 850 ft.; WJwN -Tv: ch. 38, 
85.1 kw visual, 8.5 kw aural, ant. 
1,089 ft. 
Affiliation: All independent 

COMBOS 

WAXE(AM)- WAVW(FM) Vero Beach 
and WKQSIFM) Gifford, Fla. 
Price: $8 million 
Buyer: Commodore Media Inc., N.Y. 
(Bruce A. Friedman, president); 
owns WNLK(AM)- WEFX(FM) Norwalk, 

CLOSED: 
KSCJ -AM 
KSUX -F'M 
Sioux City, Iowa 

MCP 
Broadcasting 

Corp. 
1 o 

Powell 
Broadcasting 

Company, Inc. 

QUESTCOMMID. 
MEDIA BROKERAGE. 1\(. 

(704) 948-9800 
Charlotte, NC Gaithersburg, MD 
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Broadcasting 
Conn.; WJBR -AM -FM Wilmington, Del.; 
wzzR(FM) Stuart and wooL(FM) Vero 
Beach, Fla.; WFAS-AM-FM White 
Plains, N.Y.; WAEB -AM -FM Allentown 
and wzzo(FM) Bethlehem, Pa., and 
WTCR -AM -FM Kenova/Huntington, 
W.Va.; is buying WINE(AM)- WRKI(FM) 
Brookfield, Conn., and wvIB(FM) (for- 
merly WMJU) Mount Kisco, WPUT(AM) 
Brewster and wvYB(FM) (formerly 
WMJV -FM) Patterson, all N.Y. 
Seller: Media VI, Fort Pierce, Fla. 
(James J. Pagano, president); no 
other broadcast interests 
Facilities: wAxE: 1370 khz, 1 kw day; 
wAVw: 101.7 mhz, 1.48 kw, ant. 471 
ft.; wKOS: 94.7 mhz, 3 kw, ant. 253 ft. 
Formats: WAXE: big band; wAVw: 
country; wKOS: not on air 

WTKOIAMI- WQNY(FM) Ithaca, N.Y. 
Price: $2.1 million 
Buyer: Eagle II Broadcasting Corp., 
Ithaca (Kenneth Cowan, president); 
owns WHCU-AM -WYXL -FM Ithaca 
Seller: Gilmore Communications Inc., 
Kalamazoo, Mich. (James Gilmore 
Ill, president/general manager); no 
other broadcast interests 
Facilities: AM: 1470 khz, 5,000 w 
day, 1,000 w night; FM: 103.7 mhz, 
5 kw, ant. 876 ft. 
Formats: AM: news /talk; FM: classic 
rock 'n' roll, AOR 
Broker: Blackburn & Co. 

KALE(AMI- KIOK(FM) Richland/Pasco/ 
Kennewick, Wash. 
Price: $1.2 million 
Buyer: Triathlon Broadcasting Co., 
San Diego (Norman Feuer, presi- 
dent/26.52% owner); owns KXLK -FM 
Haysville/Wichita and KFH(AM), KOAM 
(AM) and KRBB(FM) Wichita, Kan., and 
KzKx(FM) Seward /Lincoln and KTGL 
(FM) Beatrice /Lincoln, Neb.; is buying 
WKSJ(AM) Pritchard and WMYC-FM 
Mobile, Ala.; KMvK(FM) Benton /Little 
Rock and KssN(FM) Little Rock, Ark.; 
KVOR(AM)-KSPZ -FM and KTWK(AM) Col- 
orado Springs and KVUU -FM Pueblo/ 
Colorado Springs, Colo.; KXKT(FM) 
Glenwood, Iowa -KRRK(FM) Benning- 
ton /Omaha, Neb.; KzsN(AM) Wichita 
and KZSN -FM Hutchinson /Wichita, 
Kan.; KIBz(FM) and KKNB(FM) Lincoln, 
Neb.; KEYF -FM Cheney /Spokane, 
KEYF(AM), KUDY(AM) -KKZX(FM), KAOO 
(AM)- KISC(FM) and KNFR(AM) Spokane 
and KTCR(AM) Kennewick- KEGx(FM) 
Richland, all Wash.; has option to 
buy KEYN(FM) Wichita. 
Seller: Sterling Realty Organization 
Co., Bellevue, Wash. (Fredric A. 
Danz, chairman /owner). Danz owns 
KRTA(AM) Medford and KYJC(FM) 
Grants Pass, Ore. 
Facilities: AM: 960 khz, 5 kw day, 1 

kw night; FM: 94.9 mhz, 100 kw, ant. 
1,250 ft. 
Formats: AM: oldies; FM: top 40 

KADA -AM -FM Ada, Okla. 
Price: $637,500 
Buyer: Chickasaw Nation (Bill Anoa- 
tubby, governor); no other broadcast 
interests 
Seller: Katherine Hoover; no other 
broadcast interests 
Facilities: AM: 1230 khz 1 kw; FM: 
96.7 mhz, 3 kw, ant. 299 ft. 
Formats: Both country 
Broker. Whitley Media 

FM 

KASY -FM Albuquerque, N.M. 
Price: $5 million 
Buyer. Citadel Broadcasting Co., Salt 
Lake City (Lawrence R. Wilson, 
president); owns KROW(FM) Mariposa 
and KBEE(AM) -KATM -FM and KHOP(FM) 
Modestor, Calif.; KKFM(FM) Colorado 
Springs and KKMG(FM) Pueblo, Colo.; 
KKOH(AM)- KNEv(FM) Reno and KBUL -FM 
Carson City, Nev.; KKOB -AM -FM and 
KHTL(AM)- KMGA(FM) Albuquerque; 
KAPN(AM) -KUBL -FM Salt Lake City, and 
KGA(AM), KJRB(AM), KDRK -FM and KAEP- 
FM Spokane; and has time brokerage 
agreement With KCNR(AM)- KBEE(FM) 
Salt Lake City 
Seller: Ramar Communications Inc., 
Lubbock, Tex. (Ray Moran, princi- 
pal); has interests in KJTV(TV) -KxTO- 
AM-FM Lubbock, Tex., and KASY -TV 
Albuquerque, N.M. 
Facilities: 103.3 mhz, 22 kw, ant. 
4,069 ft. 
Format: Country 

WAYV -FM Atlantic City 
Price: $3.1 million 
Buyer: Equity Communications LP, 
Atlantic City (Stephen F. Gormley, 
Gary S. Fisher, principals); no other 
broadcast interests 
Seller: Osborn Communications 
Corp., Greenwich, Conn. (Frank D. 
Osborn, president); owns woLZ -FM 
Fort Myers, Fla., and wwvA(AM)- 
wovK(FM) Wheeling, W. Va.; is half - 
owner of WRWX-FM San Carlos Park, 
Fla.; is buying WKWK -AM -FM Wheeling 
and WHLX -FM Bethlehem/Wheeling, 
W.Va., KNAX -FM and KRBT -FM Fresno, 
Calif., and wKII(AM) Solana and WEEJ 

Amplification 
The broker for the sale of KODS -AM- 
FM Duluth, Minn., from Greater 
Muskegon Broadcasters Inc. to An- 
thony J. Fant ( "Changing Hands," 
March 4) was The Connelly Co. 

March 18 1996 Broadcasting & Cable 

M 

www.americanradiohistory.com

www.americanradiohistory.com


6 o e o . r ò 

(FM) Port Charlotte, Fla.; is selling Calif.; KLTT(AM) Brighton and KMVP WCARIAM) Livonia/Detroìt, Mich. 
wJSU -Tv Anniston, Ala., WWRD -FM (AM) and KLZ(AM) Denver, Colo.; WYCA Price: $1.5 million 
Jacksonville, Fla. /Brunswick, Ga., (FM) Hammond, Ind. /Chicago; WMUZ Buyer. Children's Broadcasting Corp., 
WFKS -FM Palatka, Fla., WNDR(AM)- (FM) Detroit; KJSL(AM) and KSTL(AM) Minneapolis (Christopher T. Dahl, 
WNTO(FM) Syracuse, N.Y., and WFXK- St. Louis; wocD(AM) Albany (was 13.2% owner); owns KPLS(AM) 
FM Tarboro /Raleigh /Durhan, N.C. w =TR), wDcx(FM) Buffalo, WDCW (AM) Orange, Calif., and wwTC(AM) Min - 
Facilities: 95.1 mhz, 50 kw, ant. 331 ft. Syracuse and WDCZ(FM) Webster, all neapolis; is buying wJon4(AM) Eliza - 
Fonnat: Adult contemporary N Y.; KPBC(AM) Garland /Dallas, Tex., beth, N.J. Children's also owns (un- 

KRTXIFM) Galveston, Tex. and KPHP(AM) Lake Oswego /Portland der subsidiary Children's Radio 
Price: $900,000 cash and KuPL(AM) Portland, Ore. Group Inc.) KKYD(AM) Denver. KCNW 

Buyer. Tichenor Media System Inc., Seller. Jared Broadcasting Co. of Al- (AM) Fairway, Kan.; KYCR(AM) Golden 
Dallas (McHenry T. Tichenor Jr., 
president); owns KAAA(AM) El Paso, 

bany Inc., Long Island, N.Y. (Ronald 
J. Morey, president); owns WRSY(FM) 

Valley, Minn.; KTEK(AM) Alvin and 
KAHZ(AM) Dallas /Fort Worth, Tex., 

KLAT(AM) Houston, KLTN(FM) Port Albany, WDRE(FM) Garden City /Long and WZER(AM) Jackson, Wis. Dahl 
Arthur and KMPO(AM) Rosenberg/ Island and wIBF(FM) Philadelphia owns 55% of KNUI -AM -FM Kahalui, 
Richmond, all Tex.; is buying Facilities: 96.7 mhz, 3 kw, ant. 328 ft. KNUQ-FM Paauilo and KI- NR(AM) Hon - 
KMIA(FM) Jasper, Tex. Format: Modern rock, progressive olulu, all Hawaii; KOHT -FM Crookstor 
Sellen Adrienne Davis Revocable Broker. Bergner & Co. and KLGR -AM -FM Redwood Falls, 
Trust, St. Louis AM Minn.; KRRZ(AM)- KZPR -FM Minot, N.D., 
Facilities: 104.9 mhz, 1.9 kw, ant. IhFXW(AM) St. Charles, Ill. and KKAA(AM) -KOAA -FM Aberdeen and 
403 ft. Price: $2.091 million KBHB(AM) -KRCS -FM Sturgis, S.D. 
Format: Adult contemporary, rock Byer. C.C.C. Communications Inc., Seller. Wolpin Broadcasting Co., 

WXXO -FM (formerly WWCP -FM) Bad Axe, Mich. (John Czech, 33.3% Detroit (Walter Wolpin, president). 
Clifton Park/Albany, N.Y. owner); no other broadcast interests Wolpin has interest in KKFR(F`vl) Glen - 
Price: $820,000 Seller. Valley Communications Inc., dale, Ariz. 
Buyer. Crawford Broadcasting Co., Rock Falls, Ill. (Louis F. Pignatelli, Facilities: 1090 khz, 250 w day, 500 
Blue Bell, Pa. (Donald B. Crawford, 
president); also owns WDJC -AM -FM 

pincipal); no other broadcast inter- 
ests 

w night 
Format: Talk, ethnic 

Birmingham, Ala.; KBRT(AMI Avalon/ Facilities: 1480 khz, 1 kw Broken Force Communications & 

Los Angeles and KcBc(AM) Riverside, Format: Adult contemporary Consultants 

U.S. BROADCAST GROUP 
Robert Fish, Ray Schonbak, Pat Sullivan 

has purchased the assets of 

WVNY /TV Burlington, Vermont 
(1)1(l 

WMGC /TV Binghamton, New York 
for 

$44,000,000 
(Closed on February 2. /996) 

from 

CITADEL COMMUNICATIONS CO., LTD. 
Philip J. Lombardo,, President & Managing General Partner 

We were privileged to have represented the Seller. 

Frank Boyle Co. 
2001 W. Main St., Stamford, CT. 06902 203-969-2020 Fax 203-316-0800 
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Broadcasting 

Will Howard Stern 
play in Peoria? 
Hawking an all -cash deal and formidable ratings, 
shock jock is out to prove his appeal is national 

Radio 
By Donna Petrozzello 

Howard Stem is hoping to star on a 
radio station near you, but first he 
must convince station managers 

that he's worth his all -cash asking price 
and the heat his controversial chatter 
may generate. 

Stern now airs on 24 stations, 
including nine of the nation's top 10 
markets. With the backing of Infinity 
Broadcasting and the help of longtime 

agent Don Buchwald, Stem wants to 
inject his brazen brand of radio into 
200 markets -the entire country, in 
essence. 

"This show should be on national- 
ly," Stern told BROADCASTING & 
CABLE. "I think I deserve a shot at that 
because I think we are doing something 
unique. I always wanted to make radio 
an exciting medium, and I'm still very 
much committed to that." 

Despite Stem's unassailable reputa- 
tion as a ratings winner, his terms may 
give some potential affiliates pause. 
Most long -form syndicated shows are 

offered on a barter basis, but Stern 
demands cash. And he reportedly seeks 
long -term contracts, mostly three -to 
five -year deals. 

Stern's base syndication charges 
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Ratings were not provided for Stern's AM affiliates: KRoo(AM) El Paso, Tex.; WJFK(AM) Baltimore, and wJJO(AM) Chicago. Ratings also were not provided for 
Stern's FM affiliates, which began airing his show in the middle of Arbitron's fall 1995 survey or later: wxox(FM) Pittsburgh; wvco(FM) Richmond, Va.; wKoc(FM) 
Virginia Beach; wows -FM York, Pa. *wvnv(FM) Myrtle Beach, S.C., added Stern in spring 1994 and because the market, ranked #185 by Arbitron, is measured 
once annually in a spring survey, Stern appears in only the spring 1995 ratings for Myrtle Beach. "wecN(FM) Boston is the only station to air Stern weeknights. 
7 p.m. to 12 a.m., and does not provide an equivalent comparison to his weekday morning ratings in other markets. 
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reportedly range from $250,000 to $1.5 
million a year, depending on market 
size. He also has negotiated for incen- 
tive bonuses with some affiliates based 
on his ability to boost ratings, industry 
sources say. 

Stern's affiliates are tight -lipped 
about the shock jock's sticker price. 
But court documents, filed in Stern's 
$45 million lawsuit against Evergreen 
Media Corp. in 1993 for cutting short 
its three -year contract to air his show 
on wt.uP(AM) Chicago, show that 
Evergreen agreed to pay Stem a base 
salary of $2.6 million in escalating 
payments over three years. In addi- 
tion, the papers say Stern also negoti- 
ated to receive an incentive bonus: 5% 
of the revenue his show generated for 
the station. 

Yet many of his current affiliates 
say Stern is worth his price. "Howard 
is not cheap, but if you want to be 
assured of a top -three post in mom - 
ings, I'd say go with Howard without 
hesitation," says wszB(FM) New 
Orleans General Manager Marc Leu- 
nissen, who began airing Stern in Jan- 
uary 1995 and has seen his share of lis- 
teners ages 18 -34 and 25 -54 increase 
by nearly 50% as a result. 

"You can negotiate the right deal," 
says an executive at wYAV(FM) Myrtle 
Beach, S.C., who added Stem to morn- 
ings in spring 1994. "Once Stem's rat- 
ings kick in, he's a gold mine." 

Of course, one of the benefits of the 
all -cash deal is increased inventory. 
Affiliates say they run up to 18 one - 
minute spots each hour in the Stern 
show as opposed to the 12 spots they 
run in music -based shows. 

"During the highest -rated daypart of 
my day, I actually have the most inven- 
tory to sell. You can't beat that," says 
XTRA -FM General Manager Mike 
Glickenhaus, who turned over his 
mornings to Stern in January 1995. 
"Financially, it's been a positive 
impact overall for the mornings." 

The affiliates say Stem's knack for 
injecting humor into spots makes him 
the darling of local advertisers. "Stem 
creates a very loyal audience [that] 
thinks that if they frequent the advertis- 
ers in the show, they are supporting 
Howard Stern," says Glickenhaus. 
XTRA -FM has attracted local advertisers 
to morning drive that "would not have 
looked in a million years at 91 -X 
before," he says. 

Stem has proved that his live com- 
mercial reads can draw significant rev- 
enue. In New York, media buyers say it 

Broadcasting 

Despite Stern's 
unassailable reputation 

as a ratings winner, 
his terms may give 

some potential 
affiliates pause. 

is common for Stern's flagship 
wxRK(FM) to charge advertisers $3,000 
for a 60- second live read. And one 
advertiser reportedly paid $10,000. 

Media buyers agree that Stern's per- 
sonal ads get results for their clients. 
"When he delivers a spot, his listeners 
don't tune out because he makes it 
entertaining," says Jerry Levy, presi- 
dent of JL Media in New York, who 
has purchased spots on the show for 
more than 10 years. 

Steve Martignetti, a partner /account 
supervisor for Bozell Worldwide, buys 
Stern's live spots to advertise 
Jeep/Eagle products for the show's 
"high visibility and loyal listeners." 
Martignetti says his plans are to contin- 
ue buying spots through 1996. 

Most WXRK advertisers pay $1,500 
or less for prerecorded spots on Stern's 
show, industry sources say. However, 
rates for live reads and pre recorded 
spots vary widely by advertiser and the 
volume of time bought, according to 
buyers. 

Karmazin, Buchwald and Stern 
decided to more aggressively sell the 
show after stations in small and medi- 
um markets showed interest, Buchwald 
says. Stem signed WQXA -FM York, Pa., 
in February, a market ranked 103rd in 
Arbitron's 260 -plus market survey. 

"Quite frankly, in the beginning we 
were truly interested only in large mar- 
kets, so that's where the concentration 
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was," Buchwald says. "Then there was 
so much inquiry from smaller markets 
we started to rethink things." 

Stern's chief selling point is his rat- 
ings, which he calls "untouchable." In 
Arbitron's latest survey, Stern ranked 
within the top four morning shows with 
listeners 12 -plus in the majority of his 
markets. His ratings are consistently 
higher with listeners ages 18 -34 and 
25-54, the show's key audiences (see 
chart, page 42). 

Station managers sold on Stern 
agree that his ratings translate into 
additional revenue and that selling the 
show themselves is a big plus. Jay 
Clark, program director of wTKS(FM) 
Orlando, Fla., who signed Stern in 
May 1994, says the show elevated the 
station's cume audience by 63% with 
listeners ages 18 -34 and 51% with lis- 
teners ages 25 -54, according to Arbi- 
tron data. As a result, wTKs "quadru- 
pled the revenue in morning drive," 
Clark says. "There is no doubt that 
Howard Stern is worth every cent we 
pay him." 

"The goal always was to prove to the 
industry that morning syndication 
could be successful, and I don't think 
anyone in the industry believed it at 
first," says Stern. "Now it's been 
proved, not only in terms of ratings but 
in terms of revenue." 

Stem also contends that stations that 
pick up his show don't need to spend 
money to promote it because he is so 
well known. "Radio guys always 
understand investing in digital equip- 
ment and cart machines, but they forget 
about their product," says Stem. "We 
provide up -front the most identifiable 
show that generates all this newspaper 
print and gets the station's call letters 
in the newspaper everyday. It's a 
tremendous vehicle." 

While not divulging the price they 

The Remaking of Radio by Vincent M. Ditingo 

Provides a comprehensive overview of the dramatic 
regulatory and economic changes and important program- 
ming shifts that have occurred in commercial radio in the 
1980s and 1990s. Puts the direction of modern -day radio 
broadcasting into perspective for business and media 
professionals, as well as for those considering careers in 

the radio industry. Includes profiles of radio's new 
generation of entrepreneurs and power players who are 
shaping the future. 

To order, call toll free I- 800 -366 -2665. Be sure to mention ad 
#F0045. 30-Day Return Privileges Guaranteed. 

the Focal Press Broadcasting and Cable Series 

160pp pa illus 0- 240 -80174 -1 524.95 
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F0045 
43 

www.americanradiohistory.com

www.americanradiohistory.com


pay for the show, WQXA Gener- 
al Manager Jeff Clark says the 
owners of his station were 
quickly sold on Stern. "We felt 
this was an opportunity to 
make a dramatic and powerful 
statement. We'd always 
dreamed about doing a deal 
like this, and I'm not sure it 
could have been done three or 
five years ago." 

"How can stations afford not 
to have the show ?" Karmazin 
asks. "There is not a station 
that Howard is on where he is 
not contributing to their profits. 
He's not a cost center; he's a 
profit center." 

According to Wall Street 
analysts, Stem's financial con- 
tribution to Infinity amounts to 
3 % -5% of the company's oper- 
ating cash flow, estimated at 
$152 million in 1995 by one 
analyst. In that scenario, 
Stern's contribution would 
amount to about $4 million. 

Stern guards the details of 
his personal income derived 
from radio, cable TV, book 
ventures and related sales of 
videotapes. He dropped out of 
the New York State gubernatorial race 
in 1994 when he learned he would be 
required to file a financial disclosure 
statement. 

Two broadcasters say that because 
of the controversial nature of the show, 
they have "found some" national 
advertisers that avoid it. One example 
is Coca -Cola. Buchwald says that lack 
of support doesn't faze him. "The fact 
that one particular advertiser has no 
interest in buying Howard doesn't 
affect us," says Buchwald. "We don't 
spend any time thinking about that 
because we can go next door, and next 
door there are four advertisers [who 
will support the show]. So is Coca - 
Cola's money any better than anybody 
else's money ?" 

Compensating for "some" national 
advertisers that do not buy Stern, 
Glickenhaus says, there were local 
advertisers eager to reach adults 18 -34. 
As a result, XTA -FM "built up [rev- 
enue] to where we've surpassed what 
we used to do in the morning." 

Glickenhaus also says that Stem has 
pushed the station's audience share for 
mornings above its overall share, 
which no other show has done. 
"Howard does get results for people," 
Glickenhaus says. 

Broadcasting 

Stern, as drag queen, embraces moment as 10.000 fans 
wait for autograph at Brentano's bookstore in Manhattan. 

Leunissen says Stern helped WEZB 
"create a whole new genre of advertis- 
ers" attracted to males 18 -34. That has 
set the New Orleans station apart from 
others in the market targeting adults 
ages 25 -54, he says. "One of the tough- 
est demographics to get for any adver- 
tiser is men ages 18 to 34, but Howard 
gets them," Leunissen says. "For me, 
that's terrific. Doesn't it make sense 
for a station to pick up Howard and go 
after a demographic that nobody else is 
going for ?" 

"Over the last few years we've 
demonstrated that Howard's show 
could clearly work in New York and 
people said, yes, but can it work any- 
where else," says Karmazin. "Now we 
have answered every possible objec- 
tion, cleared every hurdle that has been 
put in front of us." 

But clearing those hurdles has come 
with a price. Last year, Infinity settled 
its score with the FCC by making what 
Karmazin calls a "voluntary contribu- 
tion" of $1.7 million to absolve a stack 
of indecency fines against Stern broad- 
casts. Karmazin says the payment 
"normalized" the relationship between 
Infinity and the FCC, which must 
approve its station purchases. As a 
"side benefit," he says, it "opened up 

the opportunity for stations to, 
very comfortably, without reser- 
vation, pick up [Stern's] pro- 
gram." 

Still, Stern's notorious on -air 
spoofs, criticized as racist or sex- 
ist by some, may cause problems 
and give potential affiliates 
pause. Last fall, for instance, 
Stern outraged fans of Tejano 
singer Selena by satirizing news 
of her murder. The National His- 
panic Media Coalition asked the 
FCC to revoke the license of 
Stern's affiliate, KLSX(FM) Los 
Angeles, and it staged anti -Stem 
demonstrations. 

Cox Broadcasting's wcKG(FM) 
Chicago dropped the show last 
fall, just six months into a three - 
year contract, citing "problems 
philosophically with the on -air 
content," according to WCKG 
General Manager Michael Dis- 
ney. WCKG dropped Stern after he 
railed on -air for weeks against 
Evergreen executives, wishing 
one particular executive would 
contract AIDS. Evergreen's 
wLUP(AM) carried the show years 
before WCKG, but dropped it for 
fear of indecency violations. 

Earlier this year, wwKB(AM) Buffalo, 
N.Y., chose not to renew Stem after his 
three -year contract expired, and the 
station changed format from talk to 
country. WWKB General Manager Ter- 
rence Rodda says the station chose not 
to renew Stern "because his ratings in 
Buffalo were not spectacular and his 
show was expensive." 

Still, there is no disputing the magni- 
tude of celebrity status Stern has 
achieved not only in radio but in net- 
work TV appearances, with cable tele- 
vision's E! network, by publishing two 
bestsellers in two years and with recent 
news of a feature film of his life set for 
production by Paramount Pictures later 
this spring. Buchwald and Karmazin 
are betting that Stern's larger- than-life 
image will make him impossible for 
stations to resist. 

Stern is equally determined to see 
his radio empire expand. At 42, he 
maintains radio as his first love. "My 
plan is to do the best damn radio show 
I can," he says. "I've always envi- 
sioned myself as a radio performer, 
which is rare because most people who 
get into radio are trying to get out of it 
or just see it as a second career. I see 
this as the most exciting part of my 
life." 
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TCI poised to buy TKR 
Knight -Ridder said to 
be selling its half interest 

By Rich Brown 

TKR Cable could become the next 
midsize multiple system operator 
to be swallowed up by a larger 

company in the rapidly consolidating 
cable business. 

Knight -Ridder is looking to sell its 
stake in TKR Cable to partner Tele- 
Communications Inc. in a deal valued 
at approximately $800 million. TKR 
Cable, a 50/50 partnership of Knight - 
Ridder and TCI, manages 750,000 sub- 
scribers in 10 systems in New York, 
New Jersey and Kentucky. 

The proposed sale of Knight -Rid- 
der's cable interests comes as little sur- 
prise to Wall Streeters. Analysts say 
TKR's midsize operation is particular- 
ly vulnerable in a world of fast -grow- 
ing cable giants like TCI and Time 
Warner. Analysts also say that 
investors tracking Knight -Ridder's pri- 
mary business -newspaper publish- 
ing -have had a hard time seeing the 
value in the cable investments. 

"Cable companies are judged more 
on cash flow, while newspapers are 

U.S. CABLE INDUSTRY CONSOLIDATION 
November 1995 subscribers June 1994 subscribers 

TC I 15,884,000 TCI 12,800,000 
TW /US West 11,611,000 TW /US West 7,295,000 
Comcast 4,306,000 Continental (UMG) 2,960,000 
Cox 4,306,000 Comcast 2,873,000 
Continental (UMG) 4,185,000 CVC 2,314,000 
Cablevision Sys. 2,567,000 Cox 1,805,000 
Jones Intercable 2,567,000 Newhouse 1,391,000 
Adelphia Comm. 1,494,000 CV! 1,360,000 
Century Comm. 1,340,000 Adelphia 1,318,000 
Marcus Cable 1,269,000 Jones 1,295,000 
Source: UNS Securities 

judged more on earning per share," 
says James Marsh of Prudential Secu- 
rities. 

"Trying to convince a lot of 
investors that have typically invested 
in publishing about the right way to 
look at cable is a lot more difficult than 
selling it. I think this was kind of a last 
resort to force shareholders to recog- 
nize the value of some of these assets." 

Marsh says Knight -Ridder ideally 
would receive cash rather than TCI 
stock in a TKR deal. Cable system 
operators often buy other systems 
using stock rather than cash as a way to 
make tax -free "trades." ICI, for exam- 

BET numbers up 
BET Holdings. parent company of Black Entertainment Television (BET), 
saw its fiscal second -quarter net income increase 5.9 %, from $5.46 million 
to $5.78 million. 

For BET's fiscal second quarter ended Jan. 31, cash flow (operating 
income before interest, taxes, depreciation and amortization) rose 12.2 %, 
from $11.5 million to $12.8 million, mainly on the strength of a 19% increase 
in ad revenue and a 15% jump in subscriber revenue. BET sales for the 
quarter increased 16.7 %, from $28.2 million to $32.9 million. For the first six 
months of fiscal 1996, BET reported a 14.4% jump in net income, from 
$10.1 million to $11.5 million. Six -month cash flow rose 18.3 %, from 21.7 
million to $25.9 million, while overall sales rose 18.2 %, from $55.5 million to 
$65.7 million. 

BET's $58.9 million repurchase of approximately 3.04 million shares of 
BET common stock last December contributed to increased net nonoperat- 
ing expenses of $1.1 million for the quarter. BET Holdings Entertainment 
Group's (BET, Action PPV and BET on Jazz) operating expenses increased 
19% for the quarter. to $19.4 million, the result of increased BET program- 
ing costs and cost increases from its direct marketing subsidiary BET Direct 
and costs related to renting the company's new production facility. 

BET also reports that its network subscriber base increased 9.7% to 44.2 
million, compared with 40.3 million last year. -1M 

ple, last year used stock in its $654 mil- 
lion purchase of the Chronicle Publish- 
ing systems. 

"If they end up taking shares, they're 
in the same boat as far as having 
unconsolidated assets," says Marsh. 
"Then they'll have to sell the TCI 
shares to release the value." 

Clustering has become a central strat- 
egy for large MSOs as they prepare to 
compete more efficiently with telcos, 
direct broadcast satellite providers and 
wireless cable operators. The nation's 
top five cable system operators provide 
service to 68% of all subscribers in the 
U.S., according to November 1995 data 
supplied by UBS Securities. Those 
same five operators provided service to 
less than half the nation's cable sub- 
scribers in June 1994. 

TCI, already the nation's largest 
cable system operator, is poised to add 
more than 2.4 million subscribers as the 
result of a buying spree that includes 
systems owned by TeleCable, Chroni- 
cle, Columbia and Viacom. The MSO 
also holds partial interests in systems 
serving more than 3 million cable sub- 
scribers, primarily through TKR, 
Lenfest Communications and InterMe- 
dia Partners. 

Knight -Ridder -the nation's 
second -largest newspaper publisher, 
with such major dailies as the Detroit 
Free Press, Philadelphia Inquirer and 
Miami Herald -expanded into broad- 
casting and cable during the late 1970s 
and early 1980s. Knight -Ridder and TCI 
founded TKR Cable in 1981. 

"We are in informal discussions with 
Knight -Ridder but until those discus- 
sions bear-fruit and until there is a deal 
on the table -there are no details," says 
a ICI spokesperson. 
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SBC takes equity stake in Kaleidoscope 
San Antonio-based channel adds SBC, Prime Cable 
and CW Group to partnership 

By Rich Brown 

Achanging pattern of investors is 
under way at Kaleidoscope, the 
San Antoniobased cable net- 

work targeted at people with disabili- 
ties. 

Southwestern Bell Corporation, 
Prime Cable and New York based ven- 
ture capital firm CW Group have all 
become partners in Kaleidoscope, join- 
ing the group of five original investors 
that formed the network in September 
1990. 

Terms were not disclosed, but the 
three new partners will each get a seat 
on the board in return for their multi- 
million -dollar investments. 

Southwestern Bell's investment 
marks the Baby Bell's first equity stake 
in a cable network. The telco has a par- 
ticular affinity for Kaleidoscope, given 
that the network is based in the telco's 
hometown of San Antonio, says a 
Southwestern Bell spokesperson. 

"We'll be able to build out their 
facility in San Antonio and attract 
some jobs to the area," says the 
spokesperson. The network already is 
part of the telco's video trial in 
Richardson, Tex. 

Cable giant Tele- Communications 
Inc. also had looked into buying a piece 
of the network last year, but it appears 

that those talks have ended. Kaleido- 
scope is not expected to bring on 
additional equity partners in the 
future, according to Bill Nichols, 
president and CEO and one of the pri- 
mary investors in the network. 

TCI nevertheless continues to have 
close ties to the network. TCI sub- 
sidiary Vision Group Inc. handles 
traffic and uplinking as well as mar- 
keting support for the network. Also, 
the network's largest carriage is over 
TCI systems. 

Kaleidoscope reaches 15.3 million 
homes with a mix of full -time and part- 
time carriage, says Nichols. Approxi- 
mately 11.8 million homes receive the 
network via cable and 3.5 million 
homes via low -power TV. 

Nichols says that he and Prime chief 
Jerry Lindauer have been on a road 
show for the past month to drum up 
additional carriage agreements for the 
network. He says that all of the top 10 
cable system operators -which serve 
about 80% of the nation's sub- 
scribers -are close to signing contracts 
with the network. Kaleidoscope's 
investors hope to boost their reach to 
35 million households within four 
years. The partners are also eying a 

launch in the UK. 
Kaleidoscope later this year will 

begin rolling out over cable systems 

owned by Prime, which Lindauer says 

eventually will offer the service to its 
entire base of 657,500 customers. 
Prime's investment in Kaleidoscope 
marks the cable operator's first invest- 
ment in a programing service. 

Kaleidoscope's standard license fee is 

considerably lower than that of many of 
the nation's widely distributed networks. 
Nichols says the network's standard fee 
is seven cents per sub per month, with 
lower prices for larger MSOs. The deals 
generally are structured to increase by a 

penny a year, he says. 
Many cable systems now carrying 

Kaleidoscope are offering the network 
for 6 -10 hours each day, says Nichols. 
The ad- supported network expanded 
its schedule from three to 24 hours a 

day last May. 

ATEL records loss 
American Telecasting (ATEL), the nation's largest 
wireless cable operator, last week reported a net loss 
of $66.6 million on revenue of $47.5 million for the fis- 
cal year ended Dec. 31, 1995, compared with a $15.5 
million loss on sales of $21.6 million for fiscal 1994. 

The company, which provides programing via 
microwave to approximately 173,000 subscribers in 
38 markets, reported negative cash flow (earnings 
before interest, taxes, depreciation and amortization) 
of $6.4 million, compared with negative $5.0 million 
cash flow a year earlier. ATEL reduced its fourth -quar- 
ter loss 42 %, from $6.9 million to $2.9 million, on sales 
of $14.1 million, compared with sales of $8.5 million 
last year. 

The company's quarterly cash flow was a negative 
$5.2 million, compared with a negative $2.2 million for 
fourth quarter 1994. A financial analyst, speaking on 

condition of anonymity, says the microwave operator's 
1995 financial performance was expected. "They were 
in line with our estimates and, in terms of revenue and 
EBITDA, they even modestly beat our numbers." He 
says ATEL has hinted that it is actively exploring 
strategic alliances and partners, which may include a 
regional Bell operating company, a long- distance car- 
rier or utility. "The only question with ATEL is who the 
partner is or whether it's more than one partner." 

ATEL, he says, should benefit from passage of the 
1996 Telecommunications Reform Act, which allows 
cable franchises to start raising rates. "If wireless has 
their [cable] competitors raise rates $2 to $4, obvi- 
ously [they] could stay in lockstep and still maintain a 

significant discount or go up only part of the way, 
making their discount attractive and get higher rates 
to boot." -JM 
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Networks have faith 
programing reuigious m 

Sub counts are up as programers find success in old-and new -time religion 

By Michael Katz 

Athe spotlight on TV violence 
has intensified, prompting the 
introduction of the V -chip and a 

ratings system, religious networks- 
boasting wholesome and uplifting 
programing -have been growing 
rapidly. 

Faith & Values has 
25.6 million subscribers, 
up more than 25% from 
last year, and it is expect- 
ed to reach 30 million by 
the end of the year. In Jan- 
uary alone the network 
increased its average 
household audience by 
163%, to 21,000 from 
8,000. Judy Wormington, 
vice president, affiliate 
relations for Faith & Val- 
ues, attributes the chan- 
nel's success to its repre- 
sentation of 65 faiths and 
its refusal to air programs 
that fund -raise, prosely- 
tize or malign. Another 
key to its success is that 
"there seems to be a reli- 
gious boom," says Worm - 
ington. "According to the publishing 
industry, more spiritual -growth books 
are selling, and magazines with reli- 
gious- oriented cover stories are also 
selling more." 

Trinity Broadcasting Network, a 
pioneer religious network that 
launched in 1973, has witnessed the 
expansion of the industry. The non- 
profit TBN has more than 4,000 
broadcast affiliates and 4,000 cable 
affiliates, including over 520 foreign 
affiliates. The network has yet to 
plateau, averaging a 2 million sub- 
scriber increase per year. It's growth, 
say executives, is due to a combina- 
tion of religious faith and technologi- 
cal advances. 

"We recently signed a distribution 
deal with EchoStar," says Bob Higley, 
vice president, affiliate relations, for 
TBN. "And with the industry upgrad- 

FA 

ing to add capacity, combined with 
new competition from the telephone 
companies, we'll see growth of 3 mil- 
lion plus this year." 

Z Music Television eschews the 
religious label, but its programing fea- 
tures videos of contemporary Christ- 
ian artists and "uplifting" music. "We 

pete in the competitive cable and 
broadcasting market. 

Financial backing is a must, and 
that's what Z Music got when it was 
purchased in 1994 by Gaylord Broad- 
casting, which also owns CMT and 
The Nashville Network. 

Faith & Values, which is in the 
black, gets significant 
financial support from 
TCI's Liberty Media, 
which owns 49% of the 
network. 

Not everyone has a TCI 
to tap, however. EWTN: 
International Catholic 
Network, TBN and the 
Worship Network get 
their financial backing 
from viewer support and 
donations. 

EWTN, the largest reli- 
gious cable network, 
boasts 41 million sub- 
scribers, an increase of 
3.5 million from last year 
and, like the rest of the 
religious networks, con- 
tinues to grow. The net- 
work says its success is 
due to its original pro- 

graming and devotion to 100% reli- 
gious programing. 

The religious networks are tapping 
into a large market that has been 
underserved for a long time suggests 
Marynell Ford, ETWN's senior vice 
president for marketing, cites a Gallup 
poll showing that 72% of Americans 
are religious. "Jesus could only meet 
the masses in his time, but today to 
meet the masses, he'd use TV." 

ITH VALUES 
CHANNEL 

TELEVISION 

are an entertainment network, but we 
benefit from the popularity of reli- 
gious networks," says Graham 
Barnard, manager of programing for Z 
Music. Z Music, which has 35 million 
subscribers, up 30% from last year, 
credits its success to cornering the 
Christian music market, which net- 
work thinks is on the verge of a boom 
akin to that of country music. But to 
break into the mainstream, Z Music 
must first break the stereotype associ- 
ated with Christian music. 

"A lot of people perceive some- 
thing Christian as the Jim and Tammy 
Bakkers of the world of evangelical 
Christianity," says Suzanne Hoher- 
mann, Z Music's manager of market- 
ing. "We are musically positive, yet 
we look like MTV." 

But spiritual and wholesome pro- 
graming alone are not enough to com- 

Errata 
Litton Syndications not MTM Dis- 
tribution, is the domestic distribu- 
tor of Jack Hanna's Animal 
Adventures, as was reported in 
the Feb. 26 "Headendings" 
column. 
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CNBC Europe launches 
Service kicks off with 7.8 million subs in UK, Ireland, Norway and Sweden 

By Jim McConville 

CNBC has added to its stable of 
international satellite -delivered 
business news networks with the 

launch of CNBC Europe. 
The 24 -hour cable network launched 

last week with 7.8 million subscribers in 
the UK, Ireland, Norway and Sweden. 

NBC launched CNBC in the U.S. in 
1990 and in Asia in 1995. 

"This completes the CNBC world- 
wide ring that started with CNBC in 
the U.S. six years ago," says Tom 
Rogers, president of CNBC Cable and 
Business Development. 

CNBC Europe, which broadcasts 
seven hours of daily live programing 
produced by Financial Times Televi- 
sion, eventually will share programing 
from MSNBC, the proposed cable news 
network of NBC and Microsoft 
announced last December, says Rogers. 
"As digital capacity becomes available 
to bring additional channels over, bring- 
ing over MSNBC as part of a digital 
package down the road is something 
we'd very much look to do," he says. 

In the meantime, Rogers says, the 
network will look to bring over certain 
proposed MSNBC programs as poten- 

CNBC's Tom Rogers 

rial weekend programing blocks for 
CNBC Europe and /or NBC Super 
Channel. 

In addition, Rogers says, MSNBC's 
proposed online venture plans to incor- 
porate online information from NBC's 
approximately 10 news /information 
channels (including CNBC Europe) 
launched since 1990. 

CNBC Europe broadcasts are 
uplinked from the company's transmis- 
sion facilities in Hammersmith, London, 
on the ASTRA 1 -D satellite, part of the 
BSkyB multichannel package owned by 
Rupert Murdoch's News Corp. 

CNBC also has signed a deal with 
European direct -to -home (DTH) satel- 
lite company Nethold. The agreement 
calls for Nethold to carry NBC Super 
Channel, CNBC Europe, MSNBC and 
computer channel GIGA TV to DTH 
subscribers in the Benelux countries, 
Scandinavia and Central Europe begin- 
ning next September. 

South African pay -TV operator M- 
Net will carry CNBC on its digital 
package starting in May. Nethold will 
pay NBC an undisclosed per -sub- 
scriber fee for each channel included in 
the package. 

CNBC Europe's coverage will be 
followed, after the European market 
closes, by CNBC U.S. programing and 
then a CNBC Asia feed. 

Advertisers signed so far for CNBC 
Europe include Merrill Lynch, Swis- 
sair, Peugeot, Philips Electronics, Eric- 
sson, the Union Bank of Switzerland, 
DHL, Financial Times, International 
Herald Tribune and General Electric. 

In contrast with CNBC U.S., where 
45% of revenue comes from subscrip- 
tions, CNBC Europe will derive the 
majority of its revenue from advertising. 
Rogers says the channel likely will 
break even in two to three years. 

CTW taps Lee 
to head 
New Kids City 
Laying the groundwork for 
launch of its cable TV network 
New Kids City, the Children's 
Television Workshop last week 
tapped cable TV veteran Doug 

Lee as senior vice president, CTW Cable. 
New Kids City will be the centerpiece of CTW's multi- 

faceted educational project for children. Lee a former 
HBO and Fox /News Corp. executive and most recently 
head of his own production company under contract with 
20th Century Fox Television, will be in charge of launch- 
ing CTW's cable network by mid -1997. 

Lee also will work with Allen & Co., the investment 
firm hired by CTW last year to line up strategic partners 
and investors. "His job really is to strategically lead the 
team here in getting us the right kind of partnership and 
making the deal happen," says Marjorie Kalins, senior 

vice president of programing and production, CTW. 
In addition to the cable channel. New Kids City will fea- 

ture publishing ventures. an online service and other 
interactive components. 

Kalins says the network is still working on finding both 
strategic investment and MSO distribution partners. We 
are in business conversations, but we have not finalized 
anything with anybody yet." 

Network programing will be a mix of new shows and 
existing CTW properties, says Kalins. "We're looking to 
create original signature programing and at a lot of dif- 
ferent ways that we can use our vast library, including 
Sesame Street and Electric Company. We will ultimate- 
ly be a mix of new. CTW library and perhaps some 
acquired programing.' 

The network's program formats will range from "dra- 
matic to game show to magazine format to live." Kalins 
says. "We are really working with all these formats." 

The cable channel will be a for -profit venture that 
sells commercial ad time. Ad revenue will benefit CTW, 
which for fiscal 1994 finished with a $5.8 million deficit 
and an $18 million shortfall in its domestic television 
arena. -1M 
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Yates tops MOR 
Ken Yates, who has previously served 
as president of Z Music Television 
and Home Shopping Network sub- 
sidiary HSN Entertainment, has 
been named president of home shopp- 
ping/music video network MOR 
Music Television. The appointment 
marks the latest in a series of changes 
carried out by Speer Communications, 
which acquired controlling interest in 
MOR last June and recently moved 
the network's headquarters from St. 
Petersburg, Fla., to Nashville. 

Soaps and shopping 
Cable home shopping network Q2 
may soon be airing soap opera reruns 
as part of its nightly schedule. Q2 
reportedly is close to signing a deal 
with ABC that would allow it to air 
episodes of ABC's soaps, The City, 
All My Children, One Life to Live 
and General Hospital, during prime 
time. 

March Madness 
Classic Sports Network will cash in 
on college basketball's annual 
NCAA championship tournament, 
nicknamed March Madness, with 
"Classic Madness," a collection of 
the greatest games in NCAA tourna- 
ment history from the CBS Sports 
library. The network will telecast 
several past CBS NCCA telecasts in 
March, edited with new interviews 
and graphics. 

EchoStar private offering 
DBS maker EchoStar Communica- 
tions Corp. is considering a private 
offering of senior secured notes to 
raise some $250 million in fresh capi- 
tal. Proceeds would be used to 
finance EchoStar's $52.3 million 
FCC bid last month for the 148 
degrees orbital slot, and marketing 
and distribution expenses for launch- 
ing EchoStar's "DISH" DBS network 
this spring. 

TCI freebie 
TCI News, the public affairs division 
of Tele- Communications Inc., will 
offer cable programs Race for the 
Presidency and Damn Right free to 
the nation's approximately 345 public 
TV stations via satellite feeds provid- 
ed by Pacific Mountain Network. 

UVSG & Liberty's combo 
United Video Satellite Group (UVSG) 
and Liberty Media Corp. have agreed 
to consolidate UVSG's Superstar 
Satellite Entertainment Group and 
Liberty's Netlink business. The ven- 
ture, whose ownership will be split 
50 -50 between UVSG and Netlink, 
will provide programing to C -band 
satellite owners. The deal calls for 
Liberty to move its Denver -based 
Netlink operations to Superstar's 
Tulsa, Okla., facilities during the next 
several months. Liberty Media, 
owned by Tele- Communications Inc., 
acquired controlling interest in UVSG 
last month. 

Fore! 
ESPN will telecast its seventh annual 
Bryant Gumbel/Walt Disney World 
Cup Celebrity Golf Tournament to ben- 
efit the United Negro College Fund 
(UNCF) on May 2 at 4 p.m. The one- 
hour show will feature highlights of the 
weekend of golf and parties featuring 
singers Amy Grant, Gary Moms and 
former Fox In Living Color comic 

Tommy Davidson. The tournament 
expects to raise $600,000 for UNCF. 

HGTV's green thumb 
Home & Garden Television will tele- 
vise its special Green Living on Earth 
Day, April 22. The show will feature 
HGTV hosts and special guests giv- 
ing advice on how to make home and 
garden environmentally friendly. 

Accolade winners 
Women in Cable & Telecommunica- 
tions (WICT) will present its top indi- 
vidual and company awards at its 15th 
Annual Accolades Breakfast on April 
30 in Los Angeles. Recipients of 1996 
Accolades: June E. Travis, executive 
vice president, COO, National Cable 
Television Association, winner of the 
Woman of the Year Accolade; Mar- 
garet Richebourg, president, 
Richebourg Marketing, winner of the 
Gail Sermersheim Accolade; Lifetime 
Television, winner of the Tribute 
Accolade for its Choices of the Heart: 
The Margaret Sanger Story and E!, 
winner of the Forerunner Accolade. 

Bohbot shows join USA lineup 
New action cartoons Mortal Kombat 
and Wing Commander Academy plus 
five animated series from the Bohbot 
Entertainment library are scheduled 
to join USA's weekend lineup this fall. 

Wing Commander Academy, pro- 
duced by MCA and based on the 
best -selling CD -ROM game set in the 
27th century, will feature the voices of 
Mark Hamill, Dana Delaney, Malcolm 
McDowell and Tom Wilson. Mortal 
Kombat, produced by Threshold 
Entertainment, will be based on the 
theatrical movie and video game of 
the same name. 

Joining the network from the 
Bohbot library will be Street Sharks, 
about four brothers who have been mutated into half- shark, half -human 
creatures; Mighty Max, an adventure series featuring an 11- year -old boy; 
Double Dragon, about masked twin superheroes; Action Man, featuring the 
adventures of a secret agent, and Ultra Force, about misfit superheroes. 

Mortal Kombat and Wing Commander Academy will be teamed with 
Street Fighter and Savage Dragon on Saturday mornings (11 a.m. -1 p.m. 
ET /PT). All four series also will play on Sunday along with Mighty Max, Dou- 
ble Dragon, Action Man and Ultra Force (7 -11 a.m.). USA's weekday morning 
cartoon lineup will comprise Highlander; Sonic the Hedgehog; Street Sharks 
and Mighty Max. USA exited the weekend afternoon kids business a year 
ago and replaced cartoons with higher -rated action hours. -RB 

'U/traForce' flies into Sunday morning 
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The battle for digital supremacy in 
Europe has taken a new turn. Rupert 
Murdoch's BSkyB is joining a Euro- 
pean strategic alliance with Ger- 
many's Bertelsmann, French pay- TV 
service Canal+ and France's Havas. 
The aim of the group is to speed the 
introduction of digital TV in Europe 
using Bertelsmann and Canal +'s 
Seca decoding technology, but this 
powerful alliance could prove to be a 
wrench in the works for Germany's 
Kirch Group and the rollout of its digital 
d -box decoder. BSkyB also 
announced that it would take a 25% 
stake in German pay -TV channel Pre- 
miere, but subsequently backtracked, 
saying the "intended acquisition of an 
interest in Premiere involves the con- 
sent of all the Premiere shareholders." 

Kirch wants its d -box digital 
decoder to become the European 
standard, even though the MMBG 
digital cooperation group has signed 
the final licensing agreement for the 
rival Seca system backed by Bertels- 
mann and Canal +, both 37.5% 
shareholders in Premiere. Kirch is 

preparing to go to market in 1996 with 
the d -box, which is expected to retail 
at DM 1,000 -DM 1,200 ($700 -$850), 
and has joined with German telcom 
group Vebacom and retailer Metro to 
distribute the digital decoder in Ger- 
many. The venture means that Veba- 
corn will renounce its 23.9% stake in 
rival digital box consortium MMBG. 

The Seca technology will be 
offered and developed in close coop- 
eration with Premiere, even though 
Kirch is a 25% shareholder in the 
channel. Kirch says it won't accept 
Premiere's decision to test Seca over 
Kirch's d -box, describing the deal as 
an attempt to "prejudice arbitrarily 
system decisions and unilaterally 
represent the interests of Bertels- 
mann and Canal +." The Seca system 
is being tested by Bertelsmann in 
Hamburg, and a Christmas 1996 
retail launch reportedly is planned. 

Subject to European Commission 
approval. the new alliance plans to 
offer a number of themed channels 
as well as near -video -on- demand 
and pay -per -view services in Ger- 

PEOPLE'S CHOICE: TOP CABLE SHOWS 
Following are the top 15 basic cable programs for the week of Feb. 26 -March 3. ranked by households 
tuning in. The cable -network ratings are percentages of the total households each network reaches. The 
U.S. ratings are percentages of the 95.9 million households with TV sets. Source: Nielsen Media Research 

Program Network Time (ET) 
HHs. 
(000) 

Rating 
Cable U.S. 

1. Movie: 'Andersonville,' Pt. 2 TNT Mon 8:OOp 4.268 6.4 4.5 

2. Rugrats NICK Sat 8:30a 2.737 4.2 2.9 
3. College Basketball Postseason ESPN Sat 8:33p 2,683 3.9 2.8 
4. Rugrats NICK Thu 6:30p 2,588 3.9 2.7 
5. WWF Monday Night Raw USA Mon 9:OOp 2,404 3.6 2.5 
6. Doug NICK Thu 7:OOp 2,382 3.6 2.5 
7. Rugrats NICK Sun 10:OOa 2,369 3.6 2.5 
8. Rugrats NICK Wed 6:30p 2,324 3.5 2.4 
9. Rugrats NICK Fri 6:30p 2,319 3.5 2.4 

10. Murder, She Wrote USA Sun 8:OOp 2,276 3.4 2.4 
11. Rugrats NICK Sat 7:30p 2,260 3.4 2.4 

12. Secret World of Alex Mack NICK Sat 8:OOp 2,237 3.4 2.3 

13. Family Matters TBS Wed 6:35p 2,205 3.3 2.3 

14. Tiny Toons Adventures NICK Sat 9:30a 2,199 3.3 2.3 

15. Doug NICK Tue 7:OOp 2,197 3.3 2.3 
Following . op five pay cable prog. ms to 

g in Source Media Research 
of Feb d by households 

1. Movie 'Outbreak' HBO Tue 8:OOp 2,751 11.3 2.9 

2. Movie 'Outbreak' HBO Sun 10:OOp 2,185 8.9 2.3 
3. Movie 'Bye Bye Love' HBO Sat 8:OOp 2,168 8.9 2.3 
4. Movie 'South Central' HBO Mon 8:OOp 2,068 8.5 2.2 

5. Movie `Final Cut' HBO Wed 8:OOp 2,023 8.3 2.1 

many by fall 1996. The whole pack- 
age is planned to benefit Premiere, 
which now has 1.1 million sub- 
scribers. Bertelsmann, Canal+ and 
BSkyB each will hold a 30% stake in 
the new TV holding; Havas will have 
the remaining 10 %. 

In what could be a related develop- 
ment, European pay -TV operator 
NetHold has decided to cancel a 
500,000 digital set -top order worth 
$250 million with Dutch electronics 
giant Philips. No reason was given. 

Central Europe's Czech Republic 
and Slovakia soon will be able to 
sample the delights of country music 
when CMT: Country Music Televi- 
sion launches there on April 1. CMT 
also plans to join Galaxy Latin Ameri- 
ca's digital DTH package in Brazil 
and is talking with Australian pay -TV 
operator Australis Media. 

French pay -TV service Canal+ has 
landed the Carolco film library for $58 
million after potential bidders 
20th Century Fox and Germany's 
TeleMunchen dropped out of the run- 
ning despite depositing $1 million to 
show initial interest. 

The UK's BBC has extended its 
output deal with indie film producer 
New Regency Enterprises. The 
deal gives the BBC UK free TV 
rights to 18 new theatrical features, 
including John Grisham thriller "A 
Time to Kill" and "Tin Cup," a 
romantic comedy with Kevin Cost - 
ner and Rene Russo. 

More viewers in Germany are "famil- 
iar" with Super RTL, a joint venture 
channel of RTL and Disney, than 
they are with Viacom's Nickelodeon. 
according to an independent survey 
of 500 homes. The survey revealed 
that 64% were acquainted with Nick- 
elodeon, compared with 75% for 
Super RTL. 

Sony Entertainment Television 
reportedly is planning a second chan- 
nel for India, but executives will not 
confirm the plans. However, a "fea- 
ture film channel would be an obvi- 
ous choice" for the Indian market, 
according to Sony's William Pfeiffer, 
senior vice president for Asia. 

52 March 18 1996 Broadcasting & Cable 

www.americanradiohistory.com

www.americanradiohistory.com


March 24 -26 New York Marriott Marquis 

"GETTING WITH THE PROGRAM" 
New Ideas & Information For Attracting 
More Ad Dollars To Cable Programming 
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HEAR... 
Top media and marketing experts provide the latest 
information, strategies and tools for building cable's 
marketing equity with advertisers. In -depth sessions 
will show you how to produce cable advertising 
growth through effective planning, staffing, use of 
research, budgeting, team efforts and meeting clients' 
targeting goals. Hear key clients outline their media 
plans for the year ahead. 

SEE... 
Catch the excitement of ad- supported cable's 
extraordinary program line -up in the Conference 
AdExpo's all -new Theaterplex of genre- specific 
screening rooms and its web site center. Discover new 
and increasingly attractive network tie -in opportunities 
that will allow you to attract larger shares of media 
budgets to cable. And Cable AdExpo will give you 
direct access to the new technologies and services 
that are changing the way you sell cable advertising. 

Plus...in -depth breakouts, all -star entertainment, networking receptions and much more. 

For Program And Registration Information, Call (212) 751 -7770 x329. 
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AOL lines up alliances 
Online service makes deals with Microsoft, Netscape, AT &T, Sun 

&j Ramg Tc.(wca 

apitalizing on its 
position as the top 
commercial on- 

line service, 
America 
Online has 
forged alli- 
ances that 
will make it 
more acces- 
sible and im- 
prove its Internet connection. 

The most significant deal it 
struck last week was with 
Microsoft Corp. AOL will use 
Microsoft's Explorer Internet 
browser as its built -in brows- 
er; AOL will appear as an 
icon and in a folder on Win- 
dows 95. Explorer kicks off 
with the release of its 3.0 ver- 
sion this summer. In another 
access -extension deal, AT &T 
WorldNet will carry AOL on 
its soon -to- launch service at a 

price discounted from what 
current AOL customers 

pay. 
Steve Case, AOL 

chairman, calls the 
Microsoft deal in- C A dicative of "a 

new stage 
of devel- 
opment 
for the 
online 

industry." Several months ago 
Case was decrying the unfair 
competition Microsoft pre- 
sented in mounting Microsoft 
Network on Windows 95. 
Now they stand together as 
"coopetitors," as AOL's 
count of 5 million subscribers 
makes it less apprehensive 
about MSN's 1.3 million. 

"[Microsoft is] not the big 
boogeyman anymore, so why 
not use them to improve your 
own position ?" says Rober 
Broadwater, managing director 

Microsoft, telcos link in ISDN deal 
Microsoft Corp. is pushing ISDN as the conduit of choice for Internet 
access in a deal with major North American phone companies. 

Under terms of an agreement announced last week, Windows 95 
users will be able to download free ISDN software from ISDN vendors 
and telcos via the Internet. The participating telcos are Ameritech, 
Bell Atlantic, Bell Canada, BellSouth, GTE, Nynex, Pacific Bell, South- 

ern New England Telephone, US 

West, MCI and Sprint. 
The "Get ISDN" software can 

be accessed on the World Wide 
Web (www.microsoft.com /windows/getisdn). The appropriate telco 
responds to the ISDN software requests and completes the installation. 

In another announcement last week, Microsoft and Intel Corp. said 
they are developing an open platform to provide video, voice and data 
communications over the Internet. They intend to deliver the platform 
later this year and said they have support for the project from 100 lead- 
ing companies. -RT 

Micmsoft 
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of Veronis, Suhler in New 
York. "Everybody's making 
alliances with everybody else." 

AOL also put a deal in place 
last week with Netscape, to 
integrate Netscape Navigator 
with its GNN Internet service. 
It soon will give GNN mem- 
bers the Netscape Navigator 
for access to the same "Best of 
the Net" they can access now. 
"Our sense is that Netscape 
has a lot of momentum, but 
Microsoft is creating a lot of 
momentum and, clearly, it's a 
two -horse race," says Case of 
AOL's obvious balancing act. 

So AOL users, in effect, 
will be able to ride both hors- 
es at once. And that's not all. 

TV 04., PC1 

AOL also struck an alliance 
with Apple Computer last 
week in which Apple will dis- 
tribute AOL on its machines 
as the preferred online ser- 
vice. It is ending operations of 
its eWorld service, as had 
been anticipated, ushering its 
eWorld customers to AOL. 

The financial aspects of 
these relationships are un- 
clear. AOL and Microsoft de- 
clined to discuss terms, be- 
yond saying that theirs is a 
"strategic, multiyear deal." 
AT &T already had said that it 
would share revenue in any 
partnerships it forged with 
online services. 

AOL last week also struck 
a deal with Sun Microsystems 
to license its Java technolo- 
gies. And Microsoft is negoti- 
ating with CompuServe for 
that service to also use its 
Explorer browser. inau 

DIRECTV, Microsoft 
to make W-PC 
combination 
tat R4MI TeI eo 

In the latest blurring of the line between TV and PC screens, 
Du Ecry and Microsoft Corp. plan to deliver TV signals to 
personal computers. 
In a deal announced last week, Microsoft will develop sys- 

tem software and tools to enable carriage of TV feeds from 
DIREcrv's DSS system to PC screens. The 170 channels of 
direct -to -home signals transmitted to the 18 -inch DSS satellite 
dishes will be split to provide signals for use on both TVs and 
PCs. "This will render moot the debate about which is king in 
the home: the TV or the PC," says Eddy Hartenstein, DmREcry 
president. "We're the only system [with] a digital platform that 
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is ubiquitous." 
A plug -in PC card for the 

DSS decoders will enable the 
technology. But Craig Mun- 
die, Microsoft senior vice 
president, expects a full pack- 
aged product with decoders 
built into PCs to be out by 
Christmas, with significant 
numbers in the market early 
next year. 

The key services Harten- 
stein envisions resulting from 
this technology marriage are 
enchanced video services, 
such as sports coverage with 
data overlays; "multimedia 
magazine" services more 
sophisticated than content 
now on the Internet, and en- 
hanced Web sites. 

Since the content is digi- 
tized, the signal quality via PC 
will be "as good as you see on 
TV today," says Ed Huguez, 
Dinwry vice president of new 
media and interactive. 

Mundie says the system will 
be "strictly one -way," with the 
possibility for interactivity 
only in the context of content 
that could be downloaded to 
PCs. "We're taking the Win- 
dows 95 platform forward to 
be broadcast-enabled," Mun- 
die says. 

This new dimension in 
DIRECry service will be mar- 
keted as a premium service on 
a monthly subscription basis, 
according to Hartenstein, who 
says pricing is still to be deter- 
mined. Content providers will 
share in the revenue. 

DtttFCry is discussing carry- 
ing MSNBC programing to be 
developed by the NBC/Micro- 
soft joint venture as part of its 
core package. Hartenstein says. 
And Mundie says the Intercast 
technology that also would 
permit porting of TV signals to 
PCs could be adapted as anoth- 
er carriage mode. nvv 

Errata 
The title of TeraMedia's CD- 

ROM /online series of educa- 
tional products was misidenti- 
fied in the March 4 issue as 

Trail Blazers. The series title is 

Time Blazers. 

Telemeit 

01,1-4,e 5e44/24. 

CompuServe looks 
to WOW! Net users 

Z:4M4 Te4444, 

Reaching for a new audience in cyber- 
space, CompuServe is launching an 
online subscription service at the end 

of March aimed, separately, at children and 
adults. 

The new service, dubbed WOW!, will 
offer 40 "communities of interest" to adults 
and 15 to kids, with activities options 
including chat, message, reference, shop- 
ping, news and Internet. Lex Crossett, vice 
president of technology developments, says 
the "Web- centric" service is "applying the 
publishing model to the online space." 

CompuServe is offering the service for a 
$17.95 monthly subscription fee, with a life- 
time guarantee on that fee for any subscribers 
signing by June 30. Current CompuServe cus- 
tomers can get it at a discounted rate of $14.95. 

The news area on WOW! will provide 24- 
hour news updates and features such as movie 
reviews. It will draw on some segments of 
CompuServe for content, including aggregated 

content from magazines including National 
Geographic and Sports Illustrated for Kids. 

Users need a multimedia PC with at least 8 
mb of RAM, a CD -ROM drive and a VGA 
graphics card. WOW! will use Windows 95 as 
a platform with Explorer for a browser. Win- 
dows 95 users can obtain free copies of WOW! 
by calling 1- 800- 9GETWOW. A Mac version 
will be available in the fall. ttx 

Gateway introduces big -screen PC 
Gateway 2000 starts taking orders next week for a multimedia PC/TV 

system equipped with a 31 -inch monitor. 
The Destination is a big- ticket solution to the marriage of PC and 

N, offering the integrated large- screen system for just under $4,000. 
The package includes a Pentium 120 mhz processor, with 16 mb 

DRAM and a 6x CD -ROM drive. Along with the 31 -inch VGA monitor 
and VGA graphics adaptor, the system features a high -fidelity audio 
adaptor and a software bundle including Windows 95. 

The system also features a remote keyboard and a remote control 
mouse to be used 10 -15 feet from the screen. -RT 
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Ameritech wins 
Ohio franchise 
Ameritech New Media last 
week received clearance on 

its first cable franchise in 

Ohio -in Hilliard, a suburb of 
Columbus. 

Approval to construct a 

$1 million cable system in the 
18,000 -household community 
represents the 11th franchise 
the cable arm of Ameritech 
has obtained in the company's 
service area. It holds franchis- 
es in communities with a total 
320,000 households. 

Those include franchises in 

seven suburban Detroit muni- 

cipalities and the Chicago sub- 
urbs of Naperville and Glendale 

Heights, where Ameritech New 
Media hopes to begin offering 

the Americast package of 

video services this summer. 
Ameritech has cable fran- 

chise applications pending in 

30 municipalities. -RT 
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Telemf" 

FTC nabs nine for 'Net scams 
B Rúnd Tch4ua 

In the first official exposure 
of illicit trade on the Inter- 
net, the Federal Trade 

Commission nailed nine com- 
panies and shut down their 
Web sites last week. 

The nine companies were 
charged by the FTC with mak- 
ing false or unsubstantiated ad 
claims. In eight of the cases, 
the commission forced the 
companies to sign agreements 
in which they consented to 
cease making those claims. 
The FTC took court action 
against one defendant, Robert 
A. Brandzel and Telemedia 
Inc., which allegedly had run a 
scam selling computer memo- 
ry chips that it never delivered. 

"We wanted to send one 

Simplex Cervices 
r....... 01 ..1_...,.e.,..e.......... 

.1e7>1ÿmrlu. Jams 4...w-.w,.. ..-.-.,.._Yr..,b Te .--1r .ry1y.,OlymAtY1.7 
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Simplex was one of the firms that 
signed an FTC consent agreement. 

extreme signal of the sort of 
remedies we can get," says 
Jodie Bernstein, director of 
the FTC's Bureau of Con- 
sumer Protection. 

In the other cases, four 

defendants -Randolf 
D. Albertson, Wol- 
verine Capital; Timo- 
thy R. Bean, DCM 
Publishing; Martha 
Clark, Simplex Ser- 
vices, and Bryan 
Coryat, Enterprising 
Solutions -made 
unsubstantiated 
claims about money 
that could be earned 
in work -at -home 
businesses, securing 
matching funds for 
cash grants and other 
activities. Coryat and 

four other defendants -Lyle R. 
Larson, Momentum;, Rick A. 
Rahim, NBDC Credit 
Resource Publishing; Robert 
Serviss, Excel Communica- 
tions, and Sherman G. Smith, 

Starr Communications -were 
promoting credit repair ser- 
vices. 

Simplex's principal, Mar- 
tha Clark, confirmed that she 
signed a cease and desist 
agreement to stop distributing 
a specific product that 
claimed to provide a clean 
credit rating in 90 days. Prin- 
cipals from the other compa- 
nies could not be reached. 

The FTC reacted to the sort 
of advertising that indicates 
possible illegal activities in 
other media. Paralegals and 
law students identified 24 sus- 
picious advertising cases on 
the 'Net, says Bernstein. 

Bernstein says the FTC is 
committing resources to find- 
ing bogus Internet business 
activity. t1 

Surfing the 'Net 
C /Net debuts 
search service 
C /Net: The Computer Network 
this week launches an area on 

its Web site (www.cnet.com) 
featuring 250 search directories. 
The area (www.search.com) will 
offer access to the most popular 
search engines available on the 
Web, including Yahoo, Lycos, 
Magellan and Excite, and will 
enable users to personalize use 

by preselecting their favorite 
search vehicles. Users also can 
use the search engines by 

selecting from 20 subject categories such as arts, computing, entertain- 
ment or World Wide Web. C /Net also will begin updating its computer 
news content every four hours. "It's a real -time medium, so you want 
people to feel they should come back," says Halsey Minor, C /Net CEO. 

SportsZone is moving target 
ESPN's SportsZone Web site (http: / /espnet.sportszone.com) saw heavy 
activity last week and soon will be a more active site, literally. The 
recent action was sparked by users selecting their choices for winners 
in the upcoming NCAA Men's Basketball Tournament. By late last week, 
more than 100,000 fans had registered their predictions on how the 
tournament would play out. ESPN also is expecting strong user response 
to an online fantasy baseball game it created with Starwave, Sport- 

sZone's developer. Users soon 
will be able to manipulate the 
ScorePost element on the site 
with a Java applet, extracting 
it from SportsZone. The applet 
permits users to place the 
ScorePost, a tally of updated 
scores from the NBA, NHL or 
Major League Baseball, in a 

window in whatever other 
Internet application they 
select. ScorePost also can be 

customized by sport to provide 
scores from that day's or the 
previous day's games. Michael 
Slade, Starwave president, 
says SportsZone soon will featur 
accompany text of stories from E 

The Only Fantasy You'd Slum W,th Your Dad 

R 74iNogß 
oar* IoulsIamyl eehs 

Teen, cheep for Ponm's 
farewell 

w:5:.' . 
_ .,;:`. =t .1.' 

e video clips in a window programed to 
SPN SportsCenter. 

Discovery debuts school resource 
Discovery Channel Online last week introduced Discovery Channel 
School (http: / /school.discovery.com). The educational site provides 
detailed descriptions of more than 50 hours of programing from Discov- 
ery and The Learning Channel. It also features a "Video Vault" of 25- 
second clips taken from 35 segments of Assignment Discovery, Discov- 
ery's commercial -free series intended for use by teachers in grades 6- 
12. In addition, the site offers experienced online educators identified as 

subject area managers who can provide peer support to teachers in var- 
ious disciplines. An area titled The Promised Land, providing background 
on the migration of African Americans from the deep South to the North 
between 1842 and 1970, is featured in the inaugural semester. -RT 
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Power Breakfast 

IN TODAY'S FAST-MOVING COMMUNICATIONS WORLD, 

INDUSTRY EXECUTIVES BEGIN THEIR DAY WITH A HELPING OF GOOD, 

NUTRITIOUS INFORMATION - BROADCASTING & CABLE. 

It's the one source they can count on for complete, Find out how you can reach these high -power 

accurate coverage and in -depth analysis of the decision makers by calling your sales representative 

news that directly impacts every aspect of their at (212) 337 -6640 or (213) 549-4113 today! 

business. And each issue includes a special section 

- Telemedia Week - devoted exclusively to the 

interactive world of video, voice and data. 
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ABC virtual sets 
get real 
Network is using Orad system for its campaign coverage 

By Glen Dickson 

ABC News is stepping up its test- 
ing of virtual sets, using a system 
from Israeli manufacturer Orad 

to produce computer -generated envi- 
ronments for its campaign coverage. 
The system has been used in ABC 
News's coverage of the New Hamp- 

used exclusively for segments with 
ABC News correspondent Lynn Sherr. 
"She does a lot of demographic infor- 
mation about votes, with bar charts and 
graphs," says Reed. "So she works 
within the Orad environment, which 
allows us to very graphically display 
that information to the viewer." 

Reed says that although the image 
quality of the Electrogig 

trick," says Reed. 
Orad accomplishes that trick by tak- 

ing an Ultimatte "blue room" and 
painting a grid of blue Ultimatte lines 
on its walls. "It looks like a crossword 
puzzle [the lines are four to five inches 
apart]," says Reed. "The camera inter- 
prets the lines as movement, and the 
computer uses that as a reference 
point." Reed says the image quality 
from using grid -based motion tracking 
remains seamless. 

That computer, as in other virtual -set 
systems, is the Silicon Graphics Onyx 
supercomputer, which carries a price tag 
in the $500,000 range. The base Orad 
system, which costs around $1 million, 
includes the Onyx, an Orad "interface 
box" that interprets the camera move- 
ments and passes them on to the Onyx, 
and Orad software for the Onyx. 

ABC's virtual -set configuration 
includes two complete 
Orad systems -one is 
required for each cam- 
era -and a separate 
Onyx that is dedicated 
to Wavefront and 
Multigen 3 -D modeling 
software. The three 
units are tied by a LAN, 
making it easy to trans- 
port 3 -D models across 
the network. Reed esti- 
mates that the entire 
setup would cost $2.6 
million. 

Although a user 
wouldn't need a multi - 
camera system or a sep- 

arate Onyx just for modeling, Reed 
says that's the optimum setup for ABC. 
The network will continue to test the 
system in primary and convention cov- 
erage, and "absolutely will be using it 
on election night," says Reed, adding 
that ABC also is considering it for a 
sports show. 

"We're learning like anybody else," 
says Reed. "We've tried to come to 
grips with it and see how we can use it 
for dayparts and other programing." 

Ironically, Reed says, the biggest 
challenge in using a virtual set is a cre- 
ative one. "The hardest thing is to try to 
get the 3 -D artists to focus on making 
reality in a virtual reality set," he says. 
"Most artists try to paint like Picasso. 
They throw in more 'virtual' objects 
than real ones, and it winds up looking 
more cartoony than real. You ask for a 
desk, and they make it an antique desk. 
That's a painful process, but it's more 
an educational process." 

shire primary, on Nightline and World 
News Tonight and in "news interrupts" 
of campaign coverage during normal 
programing. 

ABC became the first network to 
employ virtual -set technology on the 
air back in August, using an Electrogig 
system to produce sets for an ABC 
News special report, Common Sense 
with John Stossell. After that test 
proved successful, ABC agreed to 
beta -test Orad's system during the 
1996 election year, says the network's 
Elliott Reed, vice president of post - 
production and special programs for 
broadcast operations and engineering. 
The network has an exclusive agree- 
ment with Orad through election night 
in November. 

So far, the Orad system has been 

First it's a blue room, then 
it's a set -ABC News 
correspondent Lynn Sherr 
in the Orad virtual set. 

and Orad systems is comparable, the 
advantage of the Orad system is "the 
ability to untether the camera." Instead 
of using a stationary camera mount 
with motion -tracking sensors that send 
electrical impulses to a virtual -set com- 
puter, the Orad system relies solely on 
image recognition from the camera. 

"What's unique about Orad is it 
doesn't require sensors," says Reed. 
"What is interpreted is the visual part 
of picture -it comes up with a mathe- 
matical equation from the video 
stream." 

That means that even handheld cam- 
eras can be used with the system, 
allowing a camera operator to walk 
within the virtual -set environment. 
"We thought allowing the camera to 
have freedom of motion was a nifty 
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Canon unveils improved optical system 
Canobeam II will feature lower price, stronger beam 

By Glen Dickson 

Canon will be showing the next 
generation of its optical beam 
transmission technology at NAB 

'96 next month. The new product, 
Canobeam II, will support wireless, 
bidirectional video and audio transmis- 
sion at distances up to 2.5 miles, an 
improvement over the 0.6 -mile range 
of last year's model. The price for the 
system also is improved: $160,000, 
compared with the '95 sticker of 
$300,000. 

Canobeam II is designed for live 
production in news or sports venues 
that require a long distance between 
cameras and a microwave or satellite 
truck. Instead of laying long cable runs, 
production crews can use the laser - 
generated optical beam to get their pic- 
ture back to the truck, provided they 
have a clean line of sight. Unlike 
microwave transmission, the system 
doesn't require any frequency alloca- 
tion and isn't subject to RF interfer- 
ence-a common problem at big 
broadcast events. 

Canobeam II comprises four pieces 
of hardware: a controller box (CA- 
30N) that takes in camera inputs, an 
optical beam unit (HS -40B) that trans- 
mits the signal, and an identical pair of 
units on the receiving end. The control 
box and beam unit connect via 50 -ohm 
coaxial cable. 

The transceiver control unit can sup- 
port up to four video channels with two 
channels of audio per video channel, 
plus an audio intercom channel. The 
video channels are 6 mhz each, with a 
signal -to -noise ratio of 55 db; the audio 
channels are 20 khz each, with a 60 db 
s /n. Interchangeable boards allow for 
different channel configurations (three 
channels in, one out, or one channel in, 
three out, for example). 

Canon Broadcast product manager 
Ken Ito says the optical beam's 500 
mhz bandwidth is capable of support- 
ing up to 16 channels both ways, but 
Canon decided that four channels is a 
reasonable setup for now. "The tech- 
nology can go much further," Ito says. 

The company was able to quadruple 
Canobeam's range by improving the 
beam unit's tracking system, Ito says. 
The Auto Tracking Adjustment System 

compensates for any beam 
axis vibration and directs 
the beam toward the 
strongest signal. "The mir- 
ror in the beam unit is con- 
tinually tracking, always 
looking for the best quality 
signal," says Ito. 

Canon has added a built - 
in CCD camera with a zoom 
lens to the beam unit, which feeds a 
monitor on the control box, along with 
an integral strobe for night operation. 
The beam unit also has a sports 
viewfinder to allow for visual confir- 
mation of the line of sight. 

"It allows you to get a look at where 
the head is directed and roughly align 
the units," says Ito. "Then down at the 
control box you can make the final 
adjustments." 

The control box and beam unit can 
operate via coax for up to 200 meters, 
allowing the beam unit (which mounts 
on standard microwave tripods) to be 
set up on a roof for a clear line of sight. 
Ito says that once the beam units and 
control boxes are in place, it takes only 
two or three minutes to ready the 
Canobeam II for transmission. The 
control box also continuously monitors 
signal strength. 

Canobeam II can transmit either 
NTSC or PAL signals from the same 
unit, and Ito says that the optical 
beam's high frequency and wide band- 
width can support digital data trans- 
mission for ATM or FDDI networking 
with the use of a different controller 
box. Canon also has used the system to 
send HDTV signals in tests with Japan- 
ese broadcaster NHK. 

"HDTV can use the same head unit," 
says Ito. "You'll just have to upgrade 
the controller to the next generation." 

Ito admits that the $300,000 price 
tag for last year's model was "a lot of 
money" for the U.S. market. Interna- 
tionally, the unit has been purchased by 
broadcasters in Japan and Taiwan, 
where fiber and microwave services 
are scarce, he says. Also, British Tele- 
com just purchased two units, a data 
version and a broadcast version. 

So far, no U.S. broadcaster is testing 
the Canobeam II system. Canon hopes 
to test it with several domestic broad- 
casters after NAB, and both ABC and 

The components 
of the Canobeam 11 system: the 
CA -30N control unit and the HS -40B beam unit. 

CBS have expressed interest. Ito says 
Canobeam II would be ideal for use at 
the political conventions, since the sys- 
tem could transmit across a convention 
hall without cable or being susceptible 
to RF interference. 

Transmission service provider 
Direct Broadcast Services of Chestnut 
Ridge, N.Y., is the only U.S. beta - 
tester of the Canobeam II. President 
Leo Rosenberg says he's used the sys- 
tem during the past month with various 
corporate clients and has found the 
video and audio quality to be excellent. 
He adds that the system also saves on 
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the labor costs of laying extensive 
cable. 

According to Rosenberg, the 
Canobeam It's auto- tracking feature 
overcomes a common problem with 
laser systems: losing the signal of the 

narrow optical beam because the build- 
ing you're transmitting from is sway- 
ing in the wind. He adds that fine -aim- 
ing from the control box is "remark- 
ably easy." 

Rosenberg admits he was skeptical 

at first about the Canobeam's price, but 
that the system's unique features, par- 
ticularly four video channels, got him 
interested. "Hopefully, the advantages 
of this won't be overpowered by the 
high price," he says. 

Cutting Edge 
By Glen Dickson 

Viacom has 
signed a 12 -year 
lease with Hughes 
Communications 
to provide satellite 
capacity for five 
West Coast feeds: 
MTV, Nickelodeon, 
Showtime, The 
Movie Channel 
and the new Sun - 
dance Channel. 
The contract calls 
for five C -band 
transponders on 
the Galaxy IX satellite, 
due to be operational in 
June. Feeds on those 
transponders will migrate 
to Galaxy X when that 
bird becomes operational 
in early 1998. Viacom 
also has options for addi- 
tional capacity on Galaxy 
X. The West Coast feeds 
are now on GE Ameri- 
com's Satcom C3 and 

chronous Digital Hierar- 
chy (SDH) transport ter- 
minals. Lucent says the 
BTN solution comple- 
ments its hybrid fiber/ 
coax (HFC) and switched 
digital video (SDV) net- 

working solutions 
because the HFC 
and SDV solutions 
are designed for 
use in the access 
portion of the net- 
works, while the 
BTN focuses on 
the network back- 
bone. 
Canadian DBS 
proponent Star 
Choice Televi- 
sion Network has 
selected DiviCom 

to provide MPEG -2 digital 
compression equipment 
for its broadcast center, 
including program en- 
coders, remultiplexers 
and system controllers. 
Wholly owned by Direct 
Choice, Star Choice 
plans to launch its DBS 
service in the third quar- 
ter of this year, using 60 
centimeter satellite dish- 

The Birdman of Spanish Harlem' from the 
pilot for 'Wild TV' 

C4. Showtime spokes- 
woman Nancy Bushkin 
says that Viacom will 
maintain its Americom 
contracts to provide 
capacity for other net- 
works, including the yet - 
to-be- launched Nick at 
Nite TVLand. 

National Video Center 
has completed post -pro- 
duction for the pilot of 
Wild TV, a children's 
nature show from PBS's 
WNET(TV) New York. The 
production, which uses a 
variety of footage for - 
mats -Hi8, Beta and 
film -was off -lined on an 
Avid 800 at West End 
Editorial, a division of 

National. Online sessions 
were then completed in 
an all- digital D -2 suite at 
National, with the audio 
mix performed by Nation- 
al Sound. 

Lucent Technologies, 
the newly named Bell Lab 
unit of AT &T, has intro- 
duced an upgrade solu- 
tion for long- distance 
broadband transport. 
Called the Broadband 
Transport Network, it is 
designed to eliminate the 
need for numerous opti- 
cal fibers and regenera- 
tors or single -channel 
optical -fiber amplifiers in 
new high- capacity net- 
works, and to allow ser- 
vice providers to increase 
the capacity of existing 
fiber -optic networks. BTN 
consists of three main 
elements: TrueWave sin- 
gle -mode optical fiber; 
Optical Line System 
(OLS) terminal equipment 
and optical amplifiers; 
and Synchronous Optical 
Network (SONET) trans- 
port terminals and Syn- 

es and digital receivers 
to deliver more than 100 
audio, video, pay -per- 
view and text services 
to Canadian homes. 
PanAmSat will be set- 
ting up and staffing a 
24 -hour production facility 
in Atlanta this summer to 
provide rooftop transmis- 
sion, playback and editing 
services to its internation- 
al Olympic clients. The 
satellite operator has 
secured a lease with the 
Argo Broadcast Center 
for space for the facility, 
which will feature a live - 
shot position overlooking 
the Olympic Stadium and 
torch. The Atlanta site will 

connect via fiber to 
PanAmSat's teleport in 
Ellenwood, Ga., as well 
as to the company's tele- 
port in Sylmar, Calif., 
which accesses the PAS - 
2 satellite. PanAmSat has 
signed more than $2 mil- 
lion in international con- 
tracts for the Olympics, 
including deals with OTI, 
SBT of Brazil and the 
People's Television Net- 
work of the Philippines. 

South Carolina Network 
has ordered digital audio 
receivers from Wegener 
Corp. to upgrade its radio 
network to digital. South 
Carolina Network recently 
was acquired by Tele- 
South Communications, 
which also owns the Mis- 
sissippi Network and 
delivers news, sports and 
weather to more than 100 
affiliates throughout the 
Southeast. 

Hewlett- Packard has 
introduced a two- channel 
digital storage oscillo- 
scope for troubleshooting a iì 

en 
di tai 

H -P's digital 
storage oscilloscope 

and debugging circuits. 
The new scope, the HP 
54616B, features 500 
mhz bandwidth, 2 -Gsam- 
ple/s sample rate, 1 -ns 
digital peak detect at all 
sweep speeds, 5K mem- 
ory depth and 50 ohms 
input capability to insure 
accurate high -speed 
measurements. 
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See last page of classifieds for rates and other information 

RADIO 
HELP WANTED MANAGEMENT 

Experienced, energetic sales oriented Gener- 
al Managers needed for Southwest " Trombo," 
100 -150 market. Attractive base and bonus. 
Send resume to P.O. Box 7307, Huntsville, TX 
77342 -7307 Attn: Nelson. 

General Manager: Group operator looking for 
hands -on manager with strong background in 
sales, programming and computers to run our 
midsize market Rock Station. If you have a 
strong desire to win and are ready to take on the 
challenge, then you may be the person we are 
seeking. Send your resume, philosophy, ac- 
complishments, and salary history to Box 00732 
EOE. 

General Sales Manager. Top billing stations. 
Seeking high energy leader with strong sales 
background who can hire, train, motivate and sell 
better than the competitors. Send or fax resume 
to: Mr. Colin Rosse, Vice PresidentGeneral 
Manager. WINA/WOMZ/WKAV, Charlottesville, 
VA 22903. Fax: 804- 977 -3775. EOE. 

Looking for a rewarding opportunity and bet- 
ter lifestyle without the hassle? GM /Sales Man- 
ager combo for 100,000FM in Traverse City and 
northwest Michigan. No desk jockeys. Must be a 
field, customer focused, seller. Stable Group 
operator. Reply to Box 00705 EOE. 

Mergers and Acquisitions Radio -TV or cable. 
Must have key management contacts. High com- 
missions. Fax resume and cover letter to Presi- 
dent (708) 627-1233. 

The Branson Music Network is seeking a Gen- 
eral Sales Manager for our Springfield, Missouri 
radio station. This position will report directly to 
the Network Manager, and will be responsible for 
the overall direction, staffing, marketing and 
sales management. Additional unique op- 
portunities in network and regional sales. Appli- 
cants should send resume to: P.O. Box 6610, 
Branson, MO 65615 or fax to: (417)336 -1966. 
EOE. 

HELP WANTED SALES 

Attention Sales Managers: Barnstable Broad- 
casting has openings for GSMs in Portland. ME and 
Long Island, NY. Tremendous growth opportunities 
in both markets. For more details, call or write in con 
fidence to either: Judy Sher, President/GM, 
WLPZ/WCSO -FM. 583 Warren Ave., Portland, 
ME 04103 (207)775 -6321 or Jane Bartsch, Pres- 
idenVGM. WHLI/WKJY -FM. 1055 Franklin Ave., 
Suite # 306. Garden City, NY 11530, (516)294- 
8400. Also. Barnstable President David Gingold 
is now accepting GM and GSM applicants for 
new acquisitions. Send info to: David Gingold, 
Barnstable Broadcasting, Inc. P.O. Box 9042. 
Waltham. MA 02254 -9042. EOE. 

Western Colorado Salesperson. New FM /FM/ 
AM regional duopoly. Golf, skiing and more! Re- 
sume to: KISS Country, P.O. Box 60040, Grand 
Junction, CO 81506. EOE. 

Director of Sales. Keymarket Radio. Oversee 
sales. marketing, promotion, training for our radio 
stations in nine cities. Must have minimum four 
years GSM experience, knowledge of direct re- 
tail, manufacturer, solution selling and national, 
ability to relocate to our corporate office and 
travel extensively. Fax your resume to Barry 
Drake 706 -855 -1955. EOE. 

Proven GSM /NSM. Visionary nineties group is 
seeking exceptional sales leader for Eagle Coun- 
try 107 WPSK. our top -ranked C3 FM and 1995 
NAB Crystal Award winner, located in pictures- 
que New River Valley market. 203rd ARB market 
1996. Decentralized management structure with 
local programming philosophy. If you can build 
top- ranked teams, we will support you. Forward 
credentials to D. Roederer, NR Media, Box 3788. 
Radford. Virginia 24143. EOE. 

HELP WANTED TECHNICAL 

Chief Engineer. A Northeast radio station is look- 
ing for an organized and detailed oriented 
Engineering Manager. Salary commensurate with 
experience. Requirements: Radio Engineer 
S.B.E. Certification, 3 years experience as Assis- 
tant or Chief Engineer, ability to work on AM and 
FM transmitters and equipment, computer liter- 
ate, knowledge of digital and telecommunications 
technology. We are an E.O.E. Send resume to 
G.M.. P.O. Box 5944, Trenton. N.J. 08638. 

Consulting engineering firm In Washington, 
D.C. area is looking for an engineer to help 
primarily with the firm's radio and television re- 
lated work, with some exposure to other commu- 
nications technologies. Applicants should be fa- 
miliar with the preparation of broadcast engineer- 
ing exhibits in support of FCC applications and fil- 
ings. BSEE or equivalent preferred. Send resume 
to Box 00708 EOE. 

HELP WANTED NEWS 

Director, News and Programming. Responsible 
for the day -to -day operation of the news and pro- 
gramming departments. Plans and directs news/ 
programming coverage and activities. Responsi- 
ble for hiring on -air talent. Along with the VP /GM im- 
plements and maintains station's on -air style and 
format. Maintains department budget and is re- 
sponsible for its preparation. Implements station. 
company and FCC policies and procedures as 
they apply to the on -air product. Major market all - 
news and talk experience preferred. Candidate 
should possess a good understanding of radio 
news. Send resume and salary requirements to 
Human Resources. WBZ News Radio 1030, 
1170 Soldiers Field Road. Boston. MA 02134. 
EOE. M /F /H /V. No phone calls please. 

HELP WANTED PROGAMMING 
Program Director at NPR affiliate WMUB. Three 
to five years management experience. Degree 
preferred or equivalent experience. Competitive 
salary, excellent benefits. Review of applications 
begins March 29. 1996. Women and minorities 
encouraged to apply. Miami University is an AA/ 
EOE. Send resume. tape of on -air and produc- 
tion work and three letters of reference to: 
Search Committee for Program Director, WMUB 
Miami University. Oxford. OH 45056. 

SITUATIONS WANTED SALES 

Experienced Salesman seeks small market op- 
portunity! Sales promotions, local news and 
sports, packages, production my forte. Southwest 
or South preferred! Dick 1- 817 -692 -4116. 

SITUATIONS WANTED NEWS 

Give me a minute and I will demonstrate to your 
station my excellent skills in writing, reporting and 
anchoring news. Available for summer vacation 
relief and other emergency as- needed shifts. 
Yes, I am legitimate. NY- NJ -PA. Reply to Box 
00737. 

SITUATIONS WANTED MANAGEMENT 

Seeking General Manager /Sales Manager Posi- 
tion in small market. Top Biller. Great Re- 
ferences. Willing to relocate. Call Ted (914)357- 
4861. 

TELEVISION 
HELP WANTED HUMAN RESOURCES 

Human Resources Manager: Great opportunity 
available at the new ABC affiliate in Birmingham. 
Alabama to work as integral part of the manage- 
ment team and provide overall broadcast televi- 
sion station direction and supervision of all hu- 
man resources activities at several facilities. In- 

cludes development and implementation of all 
employment -related policies and compensation 
and benefits structure. Responsible for ensuring 
compliance with government regulations. Re- 
quires formal education or experience 
equivalent to, a bachelor's degree and five years 
of progressively responsible experience in hu- 
man resources management, including 
supervisory experience. Send cover letter and re- 
sume to TV Alabama, Inc.. P.O. Box 360039. 
Birmingham, AL 35236, an Affiliate of Allbritton 
Communications Company. No phone calls 
please. We are an Equal Opportunity Employer. 

HELP WANTED MANAGEMENT 
Business Manager WTTV, Indiana's Sports Sta- 
tion and home to Big Ten college basketball and 
football and Indiana Pacers basketball is looking 
for a Business Manager. WTTV is located in In- 

dianapolis. Indiana, the nation's 25th DMA. A 
solid background in accounting and management 
is required. Also necessary are strong communi- 
cation skills and an ability to interact with all 
levels of staff and management. Flexibility and 
strong time management skills are important to 
be successful in our fast -paced live sports pro- 
duction environment. Specific duties include 
supervision of all station finance and personnel 
functions, preparation of annual capital and 
operating budgets and financial analysis for pro- 
posed station ventures, and management of the 
station's building maintenance staff. WTTV is an 
Equal Opportunity Employer. Women and 
minorities are encouraged to apply. Pre- 
employment drug testing required. Please send 
resume and cover letter to: WTTV -4 Business 
Manager Attention: Human Resources. 3490 
Bluff Road. Indianapolis. IN 46217. 

President /General Manager, Corpus Christi, 
Texas. KEDT -TV and KEDT /KVRT -FM, located 
in the beautiful coastal community of Corpus 
Christi, Texas, is seeking a PresidenVGeneral 
Manager. We are looking for a seasoned man- 
agement executive with demonstrated experi- 
ence in fund- raising, financial management, tele- 
vision and radio. PBS /NPR experience preferred. 
Send confidential resume to KEDT. Attn: 
Chairman of the Search Committee, 4455 South 
Padre Island Drive, Suite 38, Corpus Christi, TX 
78411. KEDT /KVRT is an Equal Opportunity 
Employer. 

General Manager for small market ABC Nbtwork 
affiliate. Seeking experienced television manager 
with solid credentials who is community -oriented, 
knows sales, respects people and the bottom 
line, and is ready to work hard to take a good sta- 
tion to the next level. Pleasant Mid -Atlantic loca- 
tion. Please send background and references to: 
Berl Brechner, 144 N. State Rd., Briarcliff Manor, 
NY 10510. EOE. 
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HELP WANTED MANAGEMENT 
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THIS IS THE TIME TO MAKE YOUR 
TALENT AND EXPERIENCE PAY OFF 

Top 50 market requires the best TV management team in the country. Looking 
for the most talented, experienced, energetic, aggressive and competitive 

management personnel in the industry. Must be a leader. For the best 
experience of your life come join the country's best broadcast team. 

Applications now being accepted for: 

Director of Sales 
General Manager 
Station Manager 
General Sales Manager 
National Sales Manager 
Local Sales Manager 

Business Manager 
Chief Engineer 
Promotion Manager 
Production Manager 
Traffic Manager 
Public Service Director 

Time is of the essence. Rush resume to: 

Box 00736 EOE. 

Director of Development, KRWG -TV, Las 
Cruces, NM. Director of Development for public 
television station in small market, multi -cultural 
environment. Supervise all fund raising staff and 
activities with direct responsibility for program un- 
derwriting. Develop new fund raising activities. 
Research and write grant proposals. Works close- 
ly with volunteers. Must be able to deliver a 
smooth, professional on- camera presentation. 
Bachelor's degree in marketing, business, or re- 
lated area. Minimum four years fund raising ex- 
perience. Available ASAP. Salary range, 
$25,453 -$38,190. Send letter of application, re- 
sume, and three references to: Ron Salak, 
KRWG -TV, Box 30001/TV22, Las Cruces, NM 
88003. Must be received by 5:00PM, April 12, 
1996. KRWG -TV is licensed to New Mexico State 
University and is an EEO /AA Employer. Women 
and minorities are encouraged to apply. 

General Sales Manager. Direct local sales and 
nurture national sales for multiple -market network 
of independent television stations. Previous 
broadcast management required. Direct resumes 
and inquiries to: General Sales Manager, WPCT, 
P.O. Box 9556, Panama City Beach, FL 32417. 
EOE. 

HELP WANTED SALES 

General Sales Manager. This seasoned pro 
must be an analytical, creative, energized, in- 
credibly organized, pro -active leader to head our 
sales and traffic departments. Must possess 
strong abilities in sales and rate strategies, inven- 
tory control, Budget and Forecasting. Thorough 
knowledge of kid biz, with strong, established re- 
lationships. BIAS computer knowledge a plus. 
Must also possess ability to train and lead. This 
is a tremendous opportunity for a highly 
motivated individual to join an established growth 
station and progressive company. Pre- 
employment drug testing required. Women and 
minorities are encouraged to apply. Send cover 
letter and resume to J. Jordan, WB 39 WDZL, 
2055 Lee Street, Hollywood, FL 33020. Fax (954) 
922 -3965. EOE. 

Station with #1 Programming and Syndicated 
Programming is looking for a General Sales 
Manager to manage a staff of 11 in an ag- 
gressive sales environment. Candidate must be a 

creative manager with good people skills and 
knowledge of national, regional and local sales. 
Will also oversee all department budgets and 
schedules. Should be a strong leader that will 
teach and motivate sales staff. Must have a min- 
imum three years experience in managing. Send 
resume to Sondra Nestor, Human Resources Ad- 
ministrator, Box 9999, Altamont Hill, Steubenville, 
OH 43952. No telephone calls! EOE. 

HELP WANTED SALES 

National Sales Manager. WTTV, a River City 
Broadcasting station, located in Indianapolis, the 
25th market, is seeking a National Sales Man- 
ager. The successful candidate must possess a 
proven national sales record, strong persuasive 
and negotiation skills, strong leadership qualities 
and a strong desire to succeed. WTTV, Indiana's 
Sports Station, is the broadcast home of Indiana 
University, Purdue University, the Indiana Pacers 
and Big Ten Basketball. Additionally, WTTV 
owns syndication rights to premiere programming 
such as: Home Improvement, Seinfeld, Mad 
About You and Frasier. This is a tremendous op- 
portunity for a highly motivated individual to join a 
progressive company. Pre -employment drug test- 
ing required. Women and minorities are en- 
couraged to apply (EOE). Send cover letter and 
resume by March 15th to: WTTV, Human Re- 
sources, 3490 Bluff Road, Indianapolis, IN 
46217. 

General Sales Manager: KEYE TV, CBS' most 
successful affiliate switch ( #1 in its first month) 
seeks creative, proven leader to manage an ag- 
gressive sales force in one of America's fastest - 
growing markets. Great inventory management, 
people skills, and track record in sales promotion 
a must, and Columbine experience preferred. 
GBC /KEYE 42 TV is an Equal Opportunity 
Employer. No phone calls, please. Send resume 
to: KEYE 42 TV, Attn: Dennis Upah, General 
Manager, 10700 Metric Boulevard, Austin, Texas 
78758. 

General Sales Manager: Outstanding opportuni- 
ty with new affiliate of Allbritton Communications 
Company to build a dynamic sales organization 
for Birmingham, Alabama's new ABC affiliate. 
This sales team leader will possess the ability to 
apply creative management and marketing techni- 
ques to build solid business relationships and 
develop new revenue opportunities. Special or- 
ganizational ability to manage multi -location 
sales operations required. Proven record of 
achievement in broadcast television sales in 
management position achieving budgets, both re- 
venue and expense, and effective staff motiva- 
tion and management necessary. Goal- oriented 
management philosophy and style required. Five 
years experience in broadcast sales preferred. 
Send cover letter and resume to TV Alabama, 
Inc., P.O. Box 360039, Birmingham, AL 35236, 
an affiliate of Allbritton Communications Compa- 
ny. No phone calls please. We are an Equal Op- 
portunity Employer. 

Local Sales Manager. Chicago independent TV 
station seeks individual who has a minimum of 
five years experience selling non -rated programs 
for cable, radio or TV. Cable or small market ex- 
perience very important. Demonstrated ability to 
hire, manage and motivate sales people. $80,000 
plus over -ride. Send resume to P.O. Box 8559, 
Chicago, IL 60680 -8559. Women and minorities 
are encouraged to apply. 

HELP WANTED MARKETING 

WHIO -TV in Dayton is seeking a results or- 
iented, hands -on, Creative Services Director. Re- 
sponsibilities include directing all creative and 
marketing needs of this dominant CBS affiliate. 
Commitment to research driven marketing is 

essential. If you are confident in your knowledge 
and ability to market a proven local news prod- 
uct, send tapes and resumes to: John Woodin, 
General Manager, WHIO -TV, 14141 Wilmington 
Avenue, Dayton, Ohio 45420. No phone calls 
please. WHIO is an Equal Opportunity Employer. 

Marketing - Client Service. Database market- 
ing /information service provider in Chicago seeks 
a Client Service Rep to support and upsell media 
clients using our consultative database, analytic, 
and GIS products. Challenging and fast -paced 
environment requires a conceptual thinker with 
strong marketing background. 3 -5 years business 
experience, excellent written /presentation skills, 
experience with Windows or DOS GIS /analytic 
mapping software, PC/Windows proficiency and 
a college degree required. Media experience pre- 
ferred. Competitive salary plus bonus. Send re- 
sume with salary requirements to: Claritas, Inc. - 

Dept. KL, 332 South Michigan Avenue, Suite 
200, Chicago, IL 60604 -4302. An Equal Op- 
portunity Employer. 

HELP WANTED TECHNICAL 

Chief Engineering:KCRA -TV, one of America's 
most dominant NBC affiliations, is seeking a Chief 
Engineer to lead it and its UHF, LMA independent, 
KOCA, through the technical and operational 
challenges of the future. This top management 
position requires a working knowledge of VHF and 
UHF transmission systems, digital multi -channel 
automation, ENG and weather technologies, 
studio, and overall technical operations. The ideal 
candidate will have previous Chief Engineer 
experience, including: personnel, budgeting and 
strategic planning. This is a challenging, exciting 
and rewarding position that reports directly to the 
General Manager and is key to the management 
team. Send confidential resumes to: Julie 
Bohne KCRA/KOCA -TV, 3 Television Circle 
Sacramento, CA 95814. No phone calls please. 
EOE. M /F /ADA. 

Top 50 southern market Is seeking dynamic 
hands -on Chief Engineer. Must be qualified in all 
areas of television broadcast engineering and 
maintenance of transmitter and studio equip- 
ment. Ideal candidate must possess excellent 
leadership, organizational, technical and com- 
munication skills. Send resume with salary his - 

ory to Box 00727 EOE. 

Call Antoinette fesulo 

To Advertise in Broadcasting and Cable 

212.331 -7013 
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WJW TELEVISION 
CLEVELAND, OHIO 

\1'.íR' -TV is looking for an Engineering Chief 
who is proactive, knowledgeable, experienced 
and able to motivate. This New World 
Communications station has a heavy emphasis 
on news and the systems that support same. 

Minimum of five years experience in technical 
operations preferred but not required. Send 
resume to: 

Louis Gattozzi 
Vice President of Operations 

WJW Telesis' 
5S(0 South Marginal Road 

Cleveland, Ohio 44103 
We are an Equal Opportunity Employer. 

Television Technician Wanted. NBC network of 
filiate now accepting applications for a technician 
o maintain VHF transmitter, microwave systems 

and studio equipment. Must be a graduate of a 
technical electronics school or possess 
equivalent maintenance experience. No phone 
calls please. Send resume to: Dan Steel, Opera- 
tions and Program Manager, WPSD -TV, P.O. 
Box 1197, Paducah, KY 42002 -1197. EOE/M -F/ 
ADA. 

Technical Director. Great opportunity to TD com- 
plex, fast paced shows with top -notch equipment: 
GVG 300, GVG Kscope, Ouantel Picturebox. 
Full -time, weekdays and weekends. Also re- 
sponsible for pre -production, post production of 
promos, assisting director, and directing wx cut - 
ins. You need working knowledge of GVG 300 
and computer editing. Two years experience in 
production at broadcast facility required and col- 
lege degree preferred. Good attitude and ability 
to handle pressure a must. Rush letter of applica- 
tion, resume and non -returnable demo reel to: 
Personnel Dept., KOTV, P.O. Box 6, Tulsa, OK 
74101. EOE. M /F. An A.H. Belo Broadcasting 
Company. 

Maintenance Engineer. Paxson Communica- 
tions has opening for studio Maintenance 
Engineer at its full -power UHF station in Hous- 
ton. Successful applicant will troubleshoot to com- 
ponent level, have minimum 5 years experience 
maintaining modern broadcast equipment, have 
strong leadership and communication skills. 
Candidate will also hold an FCC General Class 
License, with SBE certification a major plus. Com- 
puter hardware support is mandatory, with soft- 
ware support and Novel LAN experience helpful. 
UHF transmitter experience desired. Main- 
tenance duties include Betacam videotape/ 
cameras and Utah switching/routing equipment. 
EOE. Qualified candidates send resume to: 
Roger Ramirez, KTFH 49, 256 Sam Houston 
Parkway #49, Houston, TX 77060. Or fax to 
(713)820 -4048. 

WB53 TV, Columbus, Ohlo, seeking a qualified 
candidate for Chief Engineer for a remarkable 
television station which is operated under a Local 
Marketing Agreement with NBC 080 WCMH 
Channel 4. Candidate will possess strong knowl- 
edge of UHF transmitter applications and will 
oversee construction of new transmission facility. 
Should have significant experience, FCC license 
and SBE certified a plus. Responsibilities will in- 
clude all routine maintenance of WWHO and op- 
erations concerning the transmitter and antenna 
systems. Contact: Robert Connelly, WWHO -TV, 
10 South Paint Street, Chillicothe, OH 45601. 
Fax: (614) 775 -3584. Fant Broadcasting of Ohio 
is an Equal Opportunity Employer and recruiter. 

Glle0 
n ssi s 

This opportunity Is to work for a progressive 
company that embraces new technology. 
RAMAR Communications, Inc. owns and 
operates 3 TV and 2 radio stations in Lubbock 
and 2 TV and 1 FM station in Albuquerque. 
RAMAR is seeking a motivated professional with 
proven ability in supervising an engineering staff 
and multiple projects. Position specifications: 7+ 
years combines broadcast experience TV and 
Radio. EE or EET degree preferred, Studio and 
RF experience, SBE Certification and/or General 
Class (formerly FCC First Class) license pre- 
ferred. This position requires project manage- 
ment skills, good written and verbal skills, and 
experience in budget preparation and implemen- 
tation. Send resume to: RAMAR Communica- 
tions, Inc., POB 3757, Lubbock, TX 79452. EOE. 

EFP /ENG Videographer (Television). Interna- 
tional Christian Relief Organization is looking for 
an EFP /ENG Videographer with broadcast quali- 
ty skills. Minimum 3 -5 years EFP /ENG experi- 
ence needed. Looking for field experience in 

shooting stories and features. Must show 
creative abilities and be able to tell a story with 
camera shots and angles. Must be able and will- 
ing to travel extensively with short notice. If in- 
terested send resume to Box 00724 EOE. 

Maintenance Technician: KSDK, St. Louis #1 
NBC affiliate. Work on broadcast Beta, D3 tape 
machines, studio and master control equipment. 
as well as ENG, microwave, and satellite 
systems. Five years experience with operation 
and repair to the board level. FCC General Class 
License and SBE Certification preferred. Send re- 
sume to: KSDK -TV5, Warren Canull, Director of 
Human Resources, 1000 Market St.. St. Louis, 
MO 63101. No calls please. EOE. 

Vice President Operations and Engineering 
FOX News: Unique opportunity for a cutting 
edge technical leader. New York based cable 
news startup and emerging world -wide news ser- 
vice needs self -starter with broad TV operations 
and engineering experience. Excellent communi- 
cations and organizational skills required. Proven 
ability to lead high -level projects and oversee a 
large staff is essential Please forward resume 
and salary requirements to: Personnel Director, 
FOX News, 1211 Avenue of the Americas, New 
York, NY 10036 or fax:212-719-9093. No phone 
calls, please. 

HELP WANTED NEWS 

KGO-TV Channel 
7, is seeking a 
Newswriter for 

one of its 5 daily 
newscasts. Must have excellent 

writing skills, production skills and 
creative ability. Candidates should have 
a minimum of 3-5 years newswriting 
experience in a major market with prior 
producer experience preferred. 
Deadline for application is March 29, 
1996. Please send resume, cover letter 
and videotape to: 

KGO-TV Personnel 
900 Front Street 

San Francisco, CA 94111 

EOE 

ASSISTANT NEWS 
DIRECTOR 

Seasoned, experienced journalist and 

manager needed for this critical job at the 

NBC O&O in television's fourth -largest 

market. Must have a strong background in 

story coverage and staff management as well 

as outstanding administrative skills. 

Responsible for day -to -day operations of 

News department including scheduling, 

budgeting, cost control, etc. Participates in 

the development of strategies, systems, 

special projects, etc. Major Market or 

Network management experience required. 

Send resume to: 

Employee Relations Director 
WCAU 

City Avenue & Monument Road 
Philadelphia, PA 19131 

NBC/WCAU is an Equal 
Opportunity Employer 

f_ ` 
4k '/NBC 

KGO-TV Channel 
7, is seeking an 
Investigative 

Producer for the Channel 
7 I -TEAM. Will research, write and 

supervise the editing of investigative 
series and segments. Must have 3 -5 
years of experience as a television seg- 
ment producer in an investigative unit. 
Strong writing skills and production 
skills are required. Experience in com- 
puter assisted reporting preferred. 
Deadline for application is March 29, 
1996. Please send resume, cover letter 
and videotape to: 

KGO-TV Personnel 
900 Front Street 

San Francisco, CA 94111 

EOE 

Reporter. Aggressive journalist needed who has 
the ability to take complex news issues and turn 
them into easy -to- understand television stories. 
Must have the ability to enterprise news stories 
on a daily basis. Must have ability to perform on 
live television. College degree and 2 years expe- 
rience reporting for television are preferred. Send 
resume and tape to: Chuck Samuels, News 
Director, WKBW -TV, 7 Broadcast Plaza, Buffalo, 
New York 14202. No phone calls please. WKBW- 
TV is an equal opportunity employer. 
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HELP WANTED NEWS 

FOX NEWS BOS 
FOX 0 & 0 IS SEEKING NEWS PROFESSIONALS TO JOIN OUR 
TEAM AS WE LAUNCH A PRIME TIME NEWSCAST IN BOSTON. 

Managing Editor 
Oversee day -to-day News Department Schedule News personnel. 
Supervise Assignment Desk. Long Range Planning. Make daily editorial decisions on 

story content and show rundown. 

Executive Producer 
Supervise on -air presentation of newscast including on -air look, rundown, "live" 
remotes. Work w th Managing Editor on story presentation, development, special 
projects. 

Sports Executive Producer 
Supervise Sports Department including daily sports coverage and long range 
planning. Oversee production of all sports coverage including Sports Show. 

News Operations Manager/Chief Photographer 
Oversee technical operations of Newsroom, supervise Photographers, Editors, Truck 
Operators, Directors and other technical support. 
As Chief Photographer, set standards for all news staff. 

News Promotion Manager 
Create targeted dynamic News Promotion. Provide creative direction of station's 
overall news image. Ability to edit all on -air spots. 

Newsroom Coordinator 
Assist News Director with organization, phones, scheduling. Assist in annual budget, 
coordinate all newsroom travel, prepare payroll and time sheets. 

1 1 V...`1 Applicants should forward resume to: News Personnel, WFXT, 

25 Fox Drive, PO Box 9125, Dedham, MA 02027 -9125 

Fax 617/326 -7327. NO PHONE CALLS PLEASE EOEMUF/DN. 

CONSUMER PRODUCER 

KGO -TV Channel 7. is seeking a Seg- 
ment Producer for our 7 -On- Your -Side 
consumer unit. Will work closely with consumer 
reporter in investigating viewer consumer 
problems as well as researching and writing 
consumer feature stories. Will include story set- 
up, interviewing and supervision of editing. Must 
have 3 -5 years experience producing consumer 
stories for television. Excellent research and 
writing skills are essential. Deadline for 
application is March 29. 1996. Please send 
resume, cover letter and videotape to: 

KGO -TV Personnel 
900 Front Street 

San Francisco, CA 941 1 1 

EOE 

Sports Anchor. WVIT. Connecticut's NBC Sta- 
tion, needs a strong #2 - we have Connecticut's 
best #1. On -air sports experience: good reporting 
and live field anchoring skills: must edit and pro- 
duce. Good writing and teamwork a must. No 
calls, resumes and non -returnable 3/4" or VHS 
tape to: Steve Schwaid, News Director, WVIT, 
1422 New Britain Avenue, West Hartford, CT 
06110. EOE. 

Reporter. Booming tropical paradise needs Re- 
porter. We're looking for enterprising pros to cov- 
er hard news and politics on Guam. Very ag- 
gressive news department has won five ACE 
awards, George Polk Award, Silver Gavel Award. 
This job promises an adventure you'll never 
forget. Minimum two years experience required. 
Express mail resume and demo tape to Kirk 
Chaisson, News Director, 530 West O'Brien 
Drive, Agana, GU 96910 -4996. EOE. 

Managing'Assignment Editor: Midwest market 
news leader is looking for the right person to 
manage daily assignments and long -term plan- 
ning. We have five daily newscasts along with 
special projects. If you have fresh ideas, lots of 
energy, know how to take initiative, and have the 
people skills to work with our excellent staff of re- 
porters and photographers, let's talk. College de- 
gree preferred. Familiarity with Kansas a plus. 
Send letter and resume to Gale Clevenger, News 
Director, KWCH -TV. P.O. Box 12. Wichita, Kan- 
sas 67201. No telephone calls KWCH -TV is an 
Equal Opportunity Employer. Women and 
minorities are encouraged to apply. 

Producer /Director for News, Senior position - 
We're about to do a full news start-up! This 
person will hire and supervise the studio and con- 
trol room crews, and direct and switch the 6 8 10 
P.M. blocks. A great opportunity for a hard- 
working self- starter in a mutually supportive, up- 
beat workplace. A minimum of five years direct- 
ing newscasts at a network affiliate is a require- 
ment. Send resume and non -returnable tape 
(preferably with director track) to: Personnel -P /D 
for News, WGBA NBC -26. P.O. Box 19099, 
Green Bay, WI 54307 -9099. Equal Opportunity 
Employer. 

Chief Meteorologist. Top 100 Midwest ABC af- 
filiate with state of the art weather forecasting 
and graphics system. Send tape and resume to 
Box 00735 EOE. 

Television News Photographer - WBTV, the 
Charlotte CBS affiliate is seeking a Photographer 
with 2 - 3 years experience, a good eye and a 
great attitude. If you like to tell stories with 
pictures and have a clean driving record send 
your tape and resume to Jim Newman. News 
Operations Manager, WBTV, One Julian Price 
Place. Charlotte, NC 28206. Jefferson -Pilot 
Communications Company is an Equal Opportuni- 
ty Employer. MFD. 

Photographer - WAVY -TV, a top 40 market TV 
station, is looking for an experienced, creative 
Photojournalist to shoot local TV news. Must be a 
fan of photo essays and packages with lots of 
natural sound. If you think you can catch the 
viewers attention by consistently shooting 
creative, upbeat stories. send a non -returnable 
tape and resume to Jeff Myers, Chief News 
Photographer, WAVY -TV, 300 Wavy Street, 
Portsmouth, VA 23704. No beginners/no phone 
calls. WAVY -TV is an Equal Opportunity 
Employer. 

Newscast Production Assistant: The ideal 
candidate has experience working with 3/4' 
VTR's, cameras, audio boards and electronic 
graphics. Experience in a live news environment 
a plus. It is a pan time position. You must be able 
to work a flexible schedule that could include ear- 
ly morning hours as well as evening and 
weekend hours. Send resume to: News Produc- 
tion Supervisor /M. KSBY -6, 467 Hill Street. San 
Luis Obispo, CA 93405. EOE. 

News Photographer /Editor: CBS affiliate. Col- 
lege degree, drivers license required. Minimum 
one year experience preferred. Anchorage is a 
great news town and Alaska's scenery is tops. 
Resume, non -returnable tape to: K. Ferrell, 
KTVA -TV. 1007 West 32nd Avenue, Anchorage, 
AK 99503. Closing date 3/29/96. EOE. 

News Producer. Best of all possible jobs. Rotate 
between line producing and special projects. 
Writes with edge and knows great visuals. Send 
resume, cover letter, scripts and VHS or Beta 
tape by April 6 to: Human Resources. WXIN, 
1440 North Meridian Street, Indianapolis, IN 
46202. Phone calls will result in disqualification. 
EOE. 

Weathercaster. This position requires a mini- 
mum of three years of experience in a news 
environment. Must be able to compile and pres- 
ent accurate, concise, visual weather information 
for newscasts and present bulletins (i.e. flood 
warning, tornado watches, severe weather warn- 
ings, etc.) of any life- threatening situations ac- 
curately and quickly. This position will assist the 
news department in the composition of computer 
graphics or animation vital to news /weather 
stories and will work closely with the Producer 
and Director to create and present complete and 
visual forecasts. College degree preferred. 
Qualified applicants should send resumes and 
tapes to: Attn: Personnel. WKBD UPN -50. P.O. 
Box 50, Southfield, MI 48037 -0050. WKBD is an 
Equal Opportunity Employer. 

Photographer. Creative, outside the box style, in 
your face news Photographer. Send resume, cov- 
er letter and VHS or Beta tape by April 6 to: Hu- 
man Resources. WXIN. 1440 North Meridian 
Street. Indianapolis, IN 46202. Phone calls will re- 
sult in disqualification. EOE. 

Television Reporter: Flushing, New York. Col- 
lects and analyzes information about newsworthy 
events to write news stories for broadcast. Re- 
ceives assignment and evaluates news leads 
and new tips to develop story idea. Gathers and 
verifies factual information regarding story 
through interview, observation and research. Or- 
ganizes material and write story. Takes photo- 
graphs and shoots video to illustrate stories. Edit 
videos for broadcast. Appears on television pro- 
gram when conducting taped or filmed interviews 
or narration. Give live reports from site of events 
or mobile broadcast unit. 35hrs/wk, 9:00AM to 
5:00PM, $20.690 per year, 3 years experience re- 
quired. Must be fluent in Korean. Send resumes 
or letter in duplicate to RLW, #1140 Room 501, 
One Main Street. Brooklyn. New York 11201. 
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Weather Anchor /Meteorologist: The nation's 
best small -market television newscast offers excit- 
ing opportunity. Letter, resume, tape to: Ben 
Boyett, News Director, KNOP -TV, Box 749, North 
Platte, NE 69103. 

Morning Anchor /Reporter - We're looking for a 
strong anchor who is also an excellent story 
teller. We need a team player who can anchor 
our top -rated morning news program then report 
for the noon show. Anchor and live shot experi- 
ence a mus!. This is no place for beginners. No 
phone calls! Send non -returnable tape, resume 
and cover letter to Dave Strickland, News 
Director, WAVY -TV, 300 Wavy Street, 
Portsmouth, VA 23704. WAVY -TV is an Equal 
Opportunity Employer. 

Aggressive Northern California NBC affiliate 
looking for weekday morning news Anchor. We 
are looking for someone who relates to viewers, 
is a disciplined producer and has excellent in- 
terpersonal skills. One year anchoring experi- 
ence preferred. Rush tape and resume to Ralph 
Green, Station Manager, KCPM -TV, 180 East 
Fourth Street, Chico, CA 95928 -5412. KCPM -TV 
is an Equal Opportunity Employer. 

Morning Weather. Top -rated morning news 
show needs weather forecaster with "personality- 
plus." Weather is our strong suit - -so are live 
shots. Put them together and you have a lively, in- 
teresting and informative 90 minutes. Applicant 
must have at least two years experience as 
weathercaster and presenter. Good interviewing 
skills give you a leg up. Mr. /Ms. Science need not 
apply Please send cover letter, tape, resume 

News Producer: KSFY- Television, the Ellis 
Communications ABC affiliate in Sioux Falls, 
South Dakota. A creator not a stacker, with flex- 
ibility and an instinct for what makes an exciting 
program. Send resume and a non -returnable 3/4 
or VHS tape with rundowns to Producer Search, 
KSFY- Television, 300 North Dakota Avenue, 
Suite 100, Sioux Falls, SD 57102. Accepting until 
March 29th. EOE. No phone calls. 

KSBY-6, the NBC affiliate In California's Cen- 
tral Coast is looking for a Weekend 
Weathercaster who will report during the week. 
The ideal candidate has experience presenting 
the weather and reporting news/feature stories. 
Knowledge of WS! Weatherspectrum 9000 a 
plus. Duties include gathering and presenting 
weather on weekends, writing VO's, VO /SOTS 
and packages for weekday newscasts...and 
back -up weathercasting for various newscasts. 
Send resume and 3/4" tape to News Director /M, 
KSBY -TV, 467 Hill Street, San Luis Obispo, CA 

Investigative Reporter. Lots of local, regional, 
federal and international subject matter on a 
booming tropical island paradise. Very ag- 
gressive news department has won five ACE 
awards. George Polk, Silver Gavel Award. We 
want a hard -hitting pro with knowledge of libel 
law and five years experience. Express mail re- 
sume and demo tape to Kirk Chaisson, News 
Director, 530 West O'Brien Drive, Agana, GU 

Bureau Chief. We need a seasoned Reporter/ 
Manager for Saipan, US Commonwealth North- 
ern Mariana Islands. 8 person staff needs ag- 
gressive leader with solid credentials. Tropical 
isle abounds with hard news. No social hour 
stuff. Outstanding company benefits. If you have 
what it takes to meet deadlines, beat the compe- 
tition...rush your tape and resume to: Kirk 
Chaisson, News Director, 530 West O'Brien 
Drive, Agana, GU 96910 -4996. EOE. 

lt] ss e'o 
Executive Producer: Tribune Broadcasting's 
WGNO -TV, the new ABC affiliate in New Or- 
leans, needs nightcast news manager. Excellent 
people skills, superior writing ability, solid news 
judgement and out of the box thinking required. 
Must be capable of computer systems manage- 
ment. Fax resume /cover letter to: Keith Cibulski, 
WGNO -TV, (504)581 -2182. EOE. 

Assistant News Director - Southeast Network 
Affiliate. Group owned station looking for a pro- 
ducer or assignment manager looking to make 
the next step into senior news management. This 
is a hands on job for a strong journalist with de- 
monstrated leadership skills. Job will require 
copyediting, scheduling, and helping run the 
newsroom. An ideal job for someone looking to 
become a news director. Reply to Box 00740 
EOE. 

Executive Producer for new NBC News Opera- 
tion. This is a leadership position that transcends 
show -stacking. This Top -70 market requires credi- 
ble experience. Candidate should possess a de- 
sire to eventually occupy the News Director's of- 
fice. Submit: Letter(touching on news manage- 
ment philosophy), resume, references and 3/4" or 
VHS tape to: EP Search, WGBA NBC -26, P.O. 
Box 19099, Green Bay, WI 54307 -9099. No calls 
please. Equal Opportunity Employer. 

Combo Job. Aggressive NBC affiliate in the 
Southwest is looking for a special person who 
can report, do a little anchoring and work the 
weekend desk. Must have at least two years ex- 
perience anchoring and reporting and have a 
good feel for what makes a great newscast. 
Please send cover letter, tape, resume and re- 
ferences to Box 00733 EOE. 

Flagstaff, Arizona television station is seeking 
applications for a future weekday Weather 
Anchor. Candidates must have working knowl- 
edge of television weather forecasting, 
Meteorologists preferred. Should be familiar with 
Accu- Weather or other computer generated 
weather graphics system. Please send 3/4" tapes 
and resumes to: Nick Matesi/News Director, 
KNAZ -TV, 2201 North Vickey, Flagstaff, AZ 
86004. No phone calls. EOE. 

Reporter. Enterprising pro to cover hard news 
and politics on Saipan. Very aggressive news 
department on booming tropical paradise. This 
promises to be an adventure you'll never forget. 
Minimum two years experience required. Express 
mail resume and demo tape to Kirk Chaisson, 
News Director, 530 West O'Brien Drive, Agana, 
GU 96910 -4996. EOE. 

Weekday News Anchor: KTXS -TV, ABC affiliate 
in Abilene, TX seeking compliment to our male 
anchor. Strong writing and live shot skills a must. 
Send a non -returnable 3/4 inch tape, resume, 
and salary requirements to: Paul Brown, News 
Director, KTXS -TV, P.O. Box 2997, Abilene, Tex- 
as 79604 -2997. EOE. No phone calls, please! 

News Director: Unique opportunity for a news pro- 
fessional with history of successful news opera- 
tion and a vision for the future to build an ag- 
gressive news and public affairs operation for 
new affiliate of Allbritton Communications Com- 
pany as the new ABC affiliate in Birmingham, Al- 
abama. The search is on for a dynamic, 
energetic team leader and player who can utilize 
people skills, experience and the industry's 
newest technology to develop and implement a 
plan that will produce the edge that counts with 
viewers in several Alabama markets. Market ex- 
perience helpful. Send tape, cover letter, and re- 
sume to TV Alabama, Inc., P.O. Box 360039, 
Birmingham, AL 35236, an Affiliate of Allbritton 
Communications Company. No phone calls 
please. We are an Equal Opportunity Employer. 

News Reporter - live, local and latebreaking, 
strong writing, hard news abilities, anchoring a 
plus. 2 years experience. VHS or 3/4" non- 
returnable tape and resume to Steve Schwaid, 
News Director, WVIT, 1422 New Britain Avenue, 
West Hartford, CT 06110. EOE. 

HELP WANTED PROMOTION 

The One and Only WJXT is looking for the One 
and Only kind of Promotion Producer. Minimum 
four years TV promotion experience, excellent 
writing, shooting, scheduling and editing skills re- 
quired. Avid editing knowledge preferred and a 
love for news a must! If you'd like to work at one 
of the highest rated stations in the nation...one 
that truly values promotion...and one where you 
can produce work that you would be proud to 
show your folks, please send a tape and resume 
to Jan Haswell, WJXT, 4 Broadcast Place, 
Jacksonville, FL 32247. EOE. 

Promotion Producer. Top 50 CBS affiliate seek- 
ing Promotion Producer. Must be creative, pro- 
ductive person with writing, producing and Beta 
editing skills as well as ability to oversee com- 
puter editing /post production sessions. Knowl- 
edge of image and heavy topical promotion de- 
sired. Must have 2 years experience producing pro- 
motion in commercial broadcast station doing com- 
petitive local news. Please send tape and re- 
sume to Jay Wilkinson, WFMY -TV, 1615 Phillips 
Avenue, Greensboro, NC 27405. No phone calls 
please. EOE. 

Promotion Manager: Join the Pappas team to 
help build Greensboro's most exciting new sta- 
tion. WBFX now seeking experienced, innovative 
Promotion Manager to handle all on -air promo- 
tion and community promotion campaigns for this 
new Warner Bros/FOX Kid's affiliate. Mail or fax 
resume and salary requirements to: Jack Moffitt, 
WBFX -TV, 622 -G Guilford College Road, 
Greensboro, N.C. 27409. Fax: (910) 547 -8144. 
An EEOC Employer. 

Promotion Manager: Great opportunity with new 
affiliate of Allbritton Communications Company to 
develop and implement a promotion and market- 
ing plan and manage an "in house team" for Birm- 
ingham, Alabama's new ABC affiliate. The suc- 
cessful candidate will have a proven track record 
of creative marketing ability and technical ex- 
pertise with hands -on experience in all facets of 
advertising to promote the on -air product. Market 
knowledge helpful. Experience in a start-up op- 
eration and re- launch of a network affiliate a plus. 
Send tape, cover letter, and resume to TV Ala- 
bama, Inc., P.O. Box 360039, Birmingham, AL 
35236, an Affiliate of Allbritton Communications 
Company. No phone calls please. We are an 
Equal Opportunity Employer. 

HELP WANTED ADMINISTRATION 

Administrative Assistant: Great opportunity 
available at the new ABC affiliate in Birmingham, 
Alabama to perform administrative and clerical 
duties for broadcast television station manage- 
ment team including handling correspondence, 
processing programming contracts and support 
functions regarding establishing and maintaining 
new studio facility. Requires three years of prog- 
ressively responsible general office experience, 
legal secretarial experience a plus; knowledge of 
broadcast television industry preferred; requires 
proficiency in WordPerfect or similar software; re- 
quires accurate typing skills, 60 words per 
minute. Strong communications, organizational, 
telephone, interpersonal, composition, proofread- 
ing, and editing skills. Send cover letter and re- 
sume to TV Alabama, Inc., P.O. Box 360039, 
Birmingham, AL 35236, an Affiliate of Allbritton 
Communications Company. No phone calls 
please. We are an Equal Opportunity Employer. 
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HELP WANTED HOST 

YOUNG, NIP TV HOSTS! 

REPORTERS WANTED 

Are you the next Tabitha Soren, Dan Cortese or Daisy Fuentes? 

King World, the country's leading syndication company. is 

launching a new five -day -a -week entertainment/ music 

magazine show and is looking for "twenty -somethirg" reporters 

and correspondents. You must be intelligent, hard -working. 

able to "think on your feet" and have on- camera presence. We 

are ONLY interested in candidates with hosting anc /or report- 

ing experience and the tape to prove it. 

If you're qualified and would like the opportunity to Become a 

star, please send your VHS demo to 

King World Productions 
Dept 0TH 12400 Wilshire Blvd #1200 Los Angeles, CA 90025 

KINIWORLO 
PROGRAMMING SERVICES 

Slums 
National Weather Network 

Kid sWeatherClub" andcustomlocalTVWeathercastsvlasatellite 
daily at most economical cash barter rates. A virtual moneymaker 
for independent stations nationwide. Call Edward St. Pe for market 
clearance and pricing into. 

601.352 -6673 

BUSINESS OPPORTUNITIES 

1993 Rolls Royce Silver Spur, mint condition, 
black with tan hard top, tan interior, 1200 miles. 
Willing to trade with station for time. Great vehicle 
for VIP clients, sales people, etc. Call 860 -364- 
0050. 

Olympic Site. Church interested in trading space 
at Prime Peachtree Street locations during 
Atlanta Games for TV equipment. Offices, live 
location, mega -parking available. Contact Susan 
Cordell (404) 874 -8664. 

RESUME TAPES 

Career Videos prepares your personalized 
demo. Unique format, excellent rates, coaching, 
job search assistance, free dubs. Great track re- 

cord. 847 -272 -2917. 

VIDEO SERVICES 

Need video shot in the New 
York metropolitan area? Expe- 
rienced crews, top equipment. 
Call Camera Crew Network 
(CCN). 800 -914 -4CCN. 

RENTAL SPACE 

Studio Rental 30'x 50 studio available for TV 
production. Mole- Richardson lighting grid, 15 "x- 
10" blue wall, and generic set. Available days, 
evenings and weekends. Use separately or with 
our Beta/1" production suite. Call for equipment 
list and rates. (617)433 -2727. 

SITUATIONS WANTED PRODUCTION 

Atlanta 1996! Veterar shooter with complete 
beta SP package. National credits. Great rates! 
George Criswell 770 - 734 -0636. 

HELP WANTED PRODUCTION 

Manager, Media Procuctions/Faclllties Rent- 
als Department to act as executive producer on 
all protects, produce vdeoconferences, prepare 
proposals and presentations for clients, responsi- 
ble for department budget. Bachelors degree in 
related field. 5 years experience in TV produc- 
tion, marketing experience a plus. EOE. Send re- 
sume to Director of Business Program Initiatives, 
NJN, CN 777, Trenton, NJ 08625 -0777. 

WANTED 
PRODUCER /WRITER 

Broadcast production company 
seeks experienced, motivated 
producer /writer for auto -theme ENG 
field productions. Must know cars 
intimately, have minimum 3 years 
experience in broadcast production 
and must work in Nashville. 
Compensation based on 
experience. Send tape and resume 
to: 

RTM, Inc., 
P.O. Box 681688, 

Franklin, TN 37068 -1688. 

Broadcast Design Director. Kansas City's 24- 
hour Newschannel is looking for a great Design 
Director to lead us into the millenium! Come Iwe 
in one of America's greatest cities, and work for a 
truly innovative company, New World. If you've 
got a style that is big, brash and bold, we want to 
hear from you. We're looking for a leader with a 
clear vision, who's also a paint box whiz, has an 
outstanding print and video portfolio and great 
people skills. We do 48 hours of news a week, so 
if you have the right stuff, rush tape, resume and 
print examples to Rich Brase, VP Creative Sar- 
vices, WDAF -TV, 3030 Summit, Kansas City, MO 
64108. EOE. 

Commercial Producer Director: WKRN, 
Nashville seeks a creative Producer /Director to 
conceptualize, write and post local TV com- 
mercials. Avid experience a plus. Applicant must 
have 3 -5 years production experience at a TV sta- 
tion or production company. Must be self - 
motivated and able to work well with local sales 
staff, clients and agencies. Send resume and non - 
-returanble tape to: Scot Laird, Production Man- 
ager, WKRN -TV 2, 441 Murfreesboro Road, 
Nashville, TN 37210. EOE. 

Production Photographer. KTNV -TV, Las 
Vegas ABC affiliate seeks a creative photo- 
grapher who can take projects from concept to com- 
pletion. If you have two years Betacam experi- 
ence shooting commercial production, promo- 
tions, writing and editing as well as working in a 
control room environment and if you want to be 
part of the fastest growing market in the country, 
send your tape and resume to Greg Rogers, 
Production Manager KTNV -TV 3355 S. Valley 
View, Las Vegas, NV. 89102. EOE. A Journal 
Broadcast Group station. 

Story Producers (two positions, 9- months) for 
a national comedy magazine series on pop 
culture collectibles called neat stuff. Producers 
must be able to research, field direct, write and 
work with an editor to complete a variety of seg- 
ments, shot throughout the country. Looking for a 
team player with a sense of humor and willing- 
ness to do existing traveling. A minimum of three 
years experience required in magazine -format 
production. Probable hiring range $30,030- 
$33,750 with benefits. Must be willing to relocate 
to Portland, Oregon. To apply, send cover letter, 
salary history, resume and VHS format sample 
tape (choose work which best reflects your ability 
to meet above requirements) to: OPB Personnel, 
Mail Stop BRD, 7140 SW Macadam Avenue, 
Portland, OR 97219. Materials must be received 
by April 15. No phone calls. 
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PUBLIC RELATIONS 

PUBLIC RELATIONS MANAGER 
Galaxy Latin American' MLA), based in Ft. Lauderdale, Florida, is a 
strategic partnership between DIRECTV International, Inc. and major Latin 
American communications and media conglomerates. The GLA partner- 
ship will deliver the first digital direct -to-home satellite broadcast service 
in Latin America. This DIRECTV service in Latin America will provide over 
140 channels of movies, sports and entertainment programming in 
English, Spanish and Portuguese to Mexico, Central and South America. 
We are currently seeking a seasoned publicist or journalist to manage the 
public relations and publicity efforts. The successful candidate will have 
excellent oral and written bilingual (Spanish /English) communication skills 
and hands -on media relations with national and international journalists. 
Also, demonstrated experience in generating news releases, writing 
speeches, publication articles, newsletters and other communications 
essential. 5+ years experience in the communications /public relations field, 
a Bachelor's Degree, and PC computer skills are required. Portuguese 
language skills a plus. Must be willing to travel. 
In return for your professional abilities, we offer an attractive compensa- 
tion and benefits package. For immediate consideration, please send your 
resume and 5 unique writing samples, in English and Spanish, to: 

Galaxy Latin America 
Attn: Employment - PRM 
P.O. Box 24800 
Ft. Lauderdale, FL 33307 
No Phone Calls, Please. 

An Equal Opportunity/ 
Affirmative Action Employer 

Galaxy 
Latin 

America 

HELP WANTED PROGRAMMING 

Assistant Extension Specialist /Oklahoma 
Gardening (OKG) T.V. Show Host. Provide in- 
novative leadership and educational pro- 
gramming in consumer horticulture. Re- 
sponsibilities include development of show sub- 
ject matter, oversight of studio gardens (approx. 
5 acres) and be a team player. Also responsible 
for fund raising, program promotion, development 
of Extension materials that support OKG and 
address county staff programming needs. M.S. 
degree required. Either the B.S. or M.S. degree 
must be in Horticulture. Experience in T.V. and/or 
radio presentations, computer skills and ability to 
manage people preferred. Salary $28,000- 
$32,000 /year with benefits package. For full con- 
sideration, send relevant information including 
application letter, curriculum vitae, transcripts, 
and names, addresses and phone numbers of 
three references by May 15, 1996, to Dr. Dale 
Maronek, Horticulture and Landscape 
Architecture Department, Oklahoma State Uni- 
versity, 360 Ag. Hall, Stillwater, OK 74078 -6027. 
For more information call (405) 744 -5415. AN 
EOC. 

CABLE 
HELP WANTED RESEARCH 

NATIONAL AD SALES 
RESEARCH MANAGER 
Prevue Networks, a division of 
United Video Satellite Group, is 
seeking a seasoned Research 
Manager. Familiarity with 
qualitative research and Nielsen's 
cable and /or broadcast data 
products is required. Position works 
with the sales department in 
preparing sales presentation 
materials, managing Nielsen data, 
creating universe estimates and 
projections and managing custom 
studies. Please send resume and 
salary history to: 

Human Resources 
Attn: Research Director 

7140 South Lewis Avenue 
Tulsa, OK 74136-5422 

Equal Opportunity Employer. 

HELP WANTED PROGRAMMING 

Scheduler /Evaluator to develop long term 
plans and monthly schedules for plex channels + 

screen and evaluate product for use on channels. 
Must be computer literate with knowledge of mo- 
tion picture and television product. Bachelor's or 
higher degree preferred Please send resume 
and salary history to: Scheduler /Evaluater, P.O. 
Box 4917, Englewood, CO 80155. Drug test and in- 
terview required for successful candidate. Any 
applicant who is scheduled for an interview 
should notify the interviewer, at the time of con- 
tact, if he /she requires an accommodation for the 
interview. EOE/MF. 

HELP WANTED MISCELLANEOUS 

Stock Footage Librarian: The Discovery Chan- 
nel, is seeking an energetic and established 
Stock Footage Librarian with degree in Library 
Science to execute the structure for an on -site 
image library. Candidate will be responsible for 
defining organizational structure and devel- 
opment of integrated cataloging system. Suc- 
cessful applicant should possess a proven track 
record or prior experience in setting up a library. 
Send resume and letter to Human Resources, 
The Discovery Channel, 7700 Wisconsin Ave- 
nue, Bethesda, MD 20814. Equal Opportunity 
Employer. 

HELP WANTED PRODUCTION 

THE WEATHER CHANNEL 
The nation's 3rd most watched cable 
network is entering an exciting new 
phase. We're evolving our brand and 

® are looking for energetic, talented 
producers to help get us there. 

'2 Producers /Director - to handle 
marketing & sales demos, on -air 
promotion and /or commercials. Must be 
marketing savvy professional with 
superior writing skills and strong 
creative execution. Minimum 3 years 
experience encompassing all aspects 
of preproduction, direction, and post. 

'2 Writer /Producers - handling daily 
topical promos. Must be strong 
copywriter, able to motivate viewers to 
stay tuned. Ability to crank into overdrive 
during major weather events as well as 
keep it fresh during the day -to -day grind. 
Minimum two years experience in daily 

©0 
news promotion. 

Send tape and resume to: 

Creative Services Manager ® The Weather Channel 
2600 Cumberland Parkway 

Atlanta, GA 30339 
Fax: 770-801-2522 

FIN 

EOE/M/V/D 

T O P I A C E A N A d I N B R O A d C A S T I N q & C A L I I E 

CIASSiFIEd SECTION, CAII ANTOiNETTE FASUIO 

PI-IONE 212-337-7073 FAX 212-206-8327 
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HELP WANTED SALES 

' 

0:44° WV V 
it < 0 O 
4Z4 SALES * . O USA NETWORK, America's #1 entertainment cable channel, has 

an opportunity for a sharp and organized individual to work in our 
busy Sales Planning Department. As a Sales Planning Analyst you will 

work with Account Executives to develop sales plans for both the 
Upfront and Scatter markets. Additionally, you will be responsible for 

account maintenance and stewardship. 

The ideal candidate will have two years sales planning /administration 
experience at a cable /broadcast network or media department of an ad 
agency, computer proficiency including Quattro Pro /Lotus, and the ability 
to work within deadlines and overtime as required. 

We offer a competitive salary, comprehensive benefits package including 
401K, pension and profit sharing plans. For consideration, send resume. 
cover letter and salary history /requirements (only resumes with require- 
ments will be considered) to: 

Human Resources Department SP 
1230 Ave. of the Americas, New York, NY 10020 

FAX: (212) 262 -5343 
EOE. NO PHONE CALLS PLEASE. 

68 

YOUR 
AD 

COULD 
BE 

HERE! 

TRAFFIC 
COORDINATOR 
BET is seeking a detail -oriented and 
organized individual with 2 years traffic 
experience (TV preferred). Primary area of 
responsibility must have been commercial 
scheduling. IDS proficiency is a must. For 
consideration, submit resume & salary 
requirements to: 

:kttention: ('H/BET 
Black Entertainment 
Television 
One Bet Plaza/1900 W Place, NE 
Washington, DC 20018 -1211 

An Equal Opportunity Employer - M/F 

VICE PRESIDENT, 

NETWORK DISTRIBUTION 
Cable start-up seeks qualified affiliate sales 

executivesto join an exciting new international cable 

television network. Must have proven track -record 

in cable affiliate sales. This new service is set to 

launch first in America/South America, with planned 

expansions to Europe, Africa and worldwide. This 

exciting new cable network is headquartered in the 

US, and sales people are needed for US domestic 

cable affiliate sales as well as for regions located 

around the world. 

FAX RESUME: 305- 358 -5684 

Miami, Florida 

To place an ad 
in t h e 

Broadcasting & Cable 
Classified 
Section, 

Call 
Antoinette Fasulo 

Tel:212- 337 -7073 
Fax : 2 1 2- 2 0 6 - 8 3 2 7 

AFASU LO @B &C.CAH N E RS.COM 

Mardi 18 19% Broadcasting & Cable 
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ALLIED FIELDS 

HELP WANTED INSTRUCTION 

College Teaching: Undergraduate faculty posi- 
tion beginning late- August 1996 to teach 
assorted journalism/broadcasting courses and 
advise students in cable -ready programming. MA 
in journalism required. Materials by April 5 to 
Dean, Midland Lutheran College, Fremont, NE 
68025. 

EMPLOYMENT SERVICES 

Inside Job Openings, Nationwide 
PRESS O Radio Jobs, updated daily 

8 Television Jobs, updated daily 
® Hear "Talking Resumés" 

O To record "Talking Resumés "and 
employers to record job openings 

® Entry level positions 

1-900-726 -.71)8f 
E1- Per Is. JONPHONE. NEWPORT DEACN, CA 

OUR 

6" 
YEAR 

T N D A (900) 40 -RTNDA 

Ç 
!1 RTNDA JOB LINE 

Updated daily. 85 cents a minute. 
To place a free listing call, (202) 659 - . 6510; fax: (202) 223 -4007; RTNDA. 
1000 Connecticut Ave. NW, 
Suite 615, Washington, DC 20036 

PROFESSIONAL JOBS 
WITH ENTERTAINMENT COMPANIES 

BROADCAST 8 CABLE TELEVISION, DISTRIBUTORS. 
MOTION PICTURE, POST PRODUCTION & MORE 

Entry to senior level jobs nationwide in ALL fields 

(news, sales, production, management, etc ). 

Published biweekly. For subscription information: 

(800) 335 -4335 
In CA, (818) 901 -6330. 

Entertainment Employment Journal "' 

Entry level TV News and Sports Reporters 
Employment Service. Now in our 12th year. Ex- 
cellent references. Call MCS 619- 788 -1082. 

@aeo ssifieds 
Just For Starters: Entry-level jobs and "hands - 
on" internships in TV and radio news. National 
listings. For a sample lead sheet call: 800.680- 
7513. 

National Sports Jobs Weekly, PO Box 5725 
Glendale AZ 85312, http: / /www.sportsjobs.com 
(602) 933 -4345, 4 issues for $39, 13 for $89. 

FINANCIAL SERVICES 

Equipment Leasing Services. Application on In- 
ternet. Immediate Financing. Equipment consign- 
ment. http: / /www.hookup.com Or call 
800.760.4020. 

EDUCATIONAL SERVICES 

On- camera coaching: Sharpen TV reporting 
and anchoring/teleprompter skills. Produce quali- 
ty demo tapes. Resumes. Critiquing. Private 
lessons with former ABC News correspondent. 
914-937-1719. Julie Eckhert, ESP. 

WANTED TO BUY EQUIPMENT 

Used videotape: Cash for 3/4" SP, M2 -90's, 
Betacam SP's. Call Carpel Video 301- 694 -3500. 

FOR SALE EQUIPMENT 

2 - MCI 8 Track 1/2 inch tape recorders. Both 
with remote control boxes, alignment tape and 1 

reel of 1/2 inch tape. Low hours on heads. 
$2,500 each plus shipping costs. Call John. 213- 
930 -9062. 

CLEARLY 
PRUDENT. 

For video duplication, demos, 
auótion reels, work tapes, our 
recycles tapes are technically 
up to any task and downright 
bargains. All formats, fully guar- 
anteed. To order call: 

(800)238-4300 CARPEL 
V I D E O 

AM and FM transmitters, used, excellent condi- 
tion, tuned and tested your frequency. Guaran- 
teed. Financing available. Transcom. 800 -441- 
8454, 215 -884 -0888, Fax 215- 884 -0738. 

FOR SALE STATIONS 

AM/FM Combo... 
in high growth area one 
hour from downtown L.A. 
Perfect for owner /operator. 
Motivated seller seeking 
$1,600,000. 

415 -391 -4877 

6 KW FM CP on Florida Gulf Coast C -1 100,000 
watt FM w /positive cash flow just minutes from 
Houston. Texas on Gulf Coast. Can be upgraded 
further. Will sell as package or separate. Call The 
Connelly Company (813) 823-7771 or fax (813) 
823 -7772. 

For Sale - AM/FM small Southern California Re- 
tirement /Recreational market. Reply to Box 
00721. 

Mid Atlantic area AM radio station for sale. 
Sale includes real estate property. Please only 
serious inquiries need apply. Send letter to Box 
00714. 

PUBLIC NOTICE 

The public television Interconnection 
Committee will meet at 9:00 am on 
March 28, 1996 in the offices of the 
Public Broadcasting Service, 1320 
Braddock Place, Alexandria, VA. 
Tentative agenda includes a report on 
satellite operations, FY 1997 
interconnection budget, transponder 
utilization, and other business. 

i 
The Public Broadcasting Service 
Subcommittee on Budget, Finance 
and Audit will meet in executive 
session at 1:00 pm on March 28, 1996 
in the offices of the Public 
Broadcasting Service, 1320 Braddock 
Place, Alexandria, VA. The tentative 
agenda includes appointment of 
auditors, FY 1997 budget, investment 
policies, stations on deferred payment 
plans, reports from officers, and other 
business. 

The Executive Committee of the Public 
Broadcasting Service will meet at 9:00 
am on March 29, 1996 in the offices of 
the Public Broadcasting Service, 1320 
Braddock Place, Alexandria, VA. The 
tentative agenda includes reports 
from PBS officers, board committees 
on finance, satellite operations, 
programming, new technologies, 
and nominating and reports on PBS 
operations, and other business. 

BROADCASTING TOWER 

Tower Space Available, Oklahoma City market. 
Construction begins April 1996. Call Brad 
Ferguson at KCSC. (405) 460 -5272. Fax (405) 
330 -3844. E -Mail: KCSCFM @aol.com. 

WANT TO RESPOND TO A 

BROADCASTING & CABLE 

BLIND BOX ? 

Send resume /tape to: 

Box 

245 West 17th St., 

New York, New York 10011 
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MINI -SÉRIES 

PALMARÈS 

DU 36e FESTIVAL DE TÉLÉVISION 

DE MONTE -CARLO 

Nymphe d'Or 
décernée à la meilleure 

mini -série 

DAICHI NO KO 
NHK - Japon 

Nymphe d'Argent 
décernée au meilleur 

scénario 

Alan BLEASDALE 
pour "Jake's Progress" 

Channel 4 - Grande -Bretagne 

Nymphe d'Argent 
décernée à la meilleure 

mise en scène 

Robin LEFERVRE 
pour "Jake's Progress" 

Channel 4 - Grande- Bretagne 

Nymphe d'Argent 
décernée à 

Anne JACQUEMIN 
pour son interprétation dans 
"Les Allumettes Suédoises" 

France 2 - France 

Nymphe d'Argent 
décernée à 

Michel PICCOLI 
pour son interprétation 
dans "Tödliches Geld" 

Sat 1 - Allemagne 

FILMS 
DE TÉLÉVISION 

Nymphe d'Or 
décernée au meilleur film 

de télévision 

PARENTS A MI -TEMPS 
TF1 - France 

Nymphe d'Argent 
décernée au meilleur scénario 

Marie -Françoise 

COLOMBANI 
pour "Parents à mi- temps" 

TF1 - France 

Nymphe d'Argent 
décernée à la meilleure 

mise en scène 

Ken OLIN 
pour in Pursuit of Honor" 
Marian Rees Associates, Inc 

USA 

Nymphe d'Argent 
décernée à la meilleure 
interprétation féminine 

Helen Mc RORY 
dans "Street Life" 

BBC - Grande- Bretagne 

Nymphe d'Argent 
décernée à la meilleure 
interprétation masculine 

Burkhard DRIEST 
dans "Private Life Show" 
Saarlandischer Rundfunk 

Allemagne 

DOCUMENTAIRES 
D'ACTUALITÉS 

Nymphe d'Or 
décernée au meilleur 

documentaire d'actualités 

NAGASAKI EIZO 

NO SHOGEN 
NHK - Japon 

Nymphe d'Argent 
décernée à un documentaire 

d'actualités 

THE DYING ROOMS 
Channel 4 - Grande -Bretagne 

REPORTAGES 
D'ACTUALITÉS 

Nymphe d'Or 
décernée au meilleur 
reportage d'actualités 

BBC NEWS CHECHNYA 
BBC 1 - Grande -Bretagne 

Nymphe d'Argent 
décernée à un reportage 

d'actualités 

FALL OF GROSNY 
ITV - Grande -Bretagne 
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"For the Record" compiles applications filed 
with and actions taken by the FCC. Applica- 
tions and actions are listed by state; the date 
the application was filed or the action was 
taken, when available, appears in italic. 

Abbreviations: AOL- assignment of license; ant.- 
antenna: ch.- channel; CP- construction permit: 
D.I.P. -debtor in possession: ERP -effective radiated 
power; khz- kiloherv: km- kilometers; kw- kilowatts: 
m.- meters; mhz -megahertz: mi- miles: TL-trans- 
miner location: w -watts. One meter equals 3.28 feet. 

OWNERSHIP CHANGES 
Granted 
Panama City, Fla. (BTCCT-9512151F)- 
The Spartan Broadcasting Co. for wMBe(TV) 
ch. 13: involuntary transfer of control of 
licensee corp. from Walter J. Brown to 
Estate of Walter J. Brown, Tom Watson 
Brown and Suntrust Bank, Atlanta (co- 
executors). Mar. 5 

Augusta, Ga. (BTCCT- 9512151G)- Hickory 
Hill Broadcasting Co. for wJBF(Tv) ch. 6: in- 
voluntary transfer of control of licensee corp. 
from Walter J. Brown to Estate of Walter J. 
Brown, Tom Watson Brown and Suntrust 
Bank, Atlanta (co- executors). Mar. 5 

Columbus, Ga. (BTCCT- 9512151L) -Avant 
Development Corp. for wpBL(Tv) ch. 3: invol- 
untary transfer of control of licensee corp. 
from Walter J. Brown to Estate of Walter J. 
Brown, Tom Watson Brown and Suntrust 
Bank, Atlanta (co- executors). Mar. 5 

Mason City, Iowa (BTCCT-9512151E)- 
The Spartan Radiocasting Co. for KIMT(Tv) 
ch. 3: involuntary transfer of control of 
licensee corp. from Walter J. Brown to 
Estate of Walter J. Brown, Tom Watson 
Brown and Suntrust Bank, Atlanta (co- 
executors). Mar. 5 

Ensign, Kan. (BTCCT -95121511) -The Spar- 
tan Broadcasting Co. for KBSD -Tv ch. 6: in- 
voluntary transfer of control of licensee corp. 
from Walter J. Brown to Estate of Walter J. 
Brown, Tom Watson Brown and Suntrust 
Bank, Atlanta (co- executors). Mar. 5 

Goodland, Kan. (BTCCT- 9512151K) -The 
Spartan Broadcasting Co. for KBSL -TV ch. 10: 
involuntary transfer of control of licensee 
corp. from Walter J. Brown to Estate of Walter 
J. Brown, Tom Watson Brown and Suntrust 
Bank, Atlanta (co- executors). Mar. 5 

Hays, Kan. (BTCCT- 9512151J) -The Spar- 
tan Broadcasting Co. for KBSH -Tv ch. 7: invol- 
untary transfer of control of licensee corp. 
from Walter J. Brown to Estate of Walter J. 
Brown, Tom Watson Brown and Suntrust 
Bank, Atlanta (co- executors). Mar. 5 
Hutchinson, Kan. (BTCCT-9512151H)- 
The Spartan Broadcasting Co. for KWCH -TV 

ch. 12: involuntary transfer of control of 
licensee Corp. from Walter J. Brown to 
Estate of Walter J. Brown, Tom Watson 
Brown and Suntrust Bank, Atlanta (co- 
executors). Mar. 5 

Florence, S.C. (BTCCT- 9512151D) -The 
Spartan Radiocasting Co. for wBTw(Tv) ch. 
13: involuntary transfer of control of licensee 
corp. from Walter J. Brown to Estate of Walter 

J. Brown, Tom Watson Brown and Suntrust 
Bank, Atlanta (co- executors). Mar. 5 

Spartanburg, S.C. (BTC- 9512151A and 
BTCH- 9512151B)- Spartan Communica- 
tions Inc. for wsPA(AM) 950 khz and WSPA -FM 

98.9 mhz: involuntary transfer of control of 
licensee corp. from Walter J. Brown to 
Estate of Walter J. Brown, Tom Watson 
Brown and Suntrust Bank, Atlanta (co- 
executors). Mar. 5 

Spartanburg, S.C. (BTCCT-9512151C)- 
The Spartan Radiocasting Co. for WSPA -TV 

ch.7: involuntary transfer of control of 
licensee corp. from Walter J. Brown to 
Estate of Walter J. Brown, Tom Watson 
Brown and Suntrust Bank, Atlanta (co- 
executors). Mar. 5 

Accepted for filing 
Atlantic City (BAL- 960227HE) -James E. 
Cuffee for wuss(AM) 1490 khz: involuntary 
AOL to Allan B. Mendelsohn (court- appoint- 
ed trustee). Feb. 27 

NEW STATIONS 
Dismissed 

Houston, Ark. (BPH-940224MA)-Evange- 
listic Arkansas Missionary Fellowship for 
educational FM at 92.1 mhz, ERP 6 kw, ant. 
-55.5 m. Mar. 4 

Calumet, Mich. (BPCT- 950814KF) -Bruce 
E. Fox for TV on ch. 5, ERP 100 kw visual, 
ant. 129 m., Township 29 N, range 34 W, 
Franklin. Mar. 7 

Bellevue, Neb. (SPED- 940531ME)- 
Nebraska Communications Inc. for noncom- 
mercial educational FM at 88.3 mhz, ant. 
344 m. Mar. 1 

Hurricane, W.Va. (BPED-950524MF)-Hur- 
ricane Bible Church for educational FM at 
91.1 mhz, ERP 1.5 kw, ant. 91.4 m. Mar. 1 

Granted 

Marion, Ind. (BPED- 940317M1) -Ball State 
University for FM at 90.9 mhz, ERP 2.4 kw, 
ant. 94 m. Mar. 1 

Calumet, Mich. (BPCT- 950412KF)- Scanlan 
Television Inc. for TV on ch. 5, ERP 100 kw, 
ant. 295 m., n 2 km SW of Painesdale, .6 km 
NW of SR 26, 28 km SW of Calumet. Mar. 7 

Omaha (BPED -940201 MC) -Omaha Coun- 
ty Broadcasting for educational FM at 88.9 
mhz. ERP 3 kw, ant. 116 m. Feb. 29 

Amarillo, Tex. (BPED-931026MB)- Ameri- 
can Family Association for educational FM 
at 90.7 mhz, ERP 1.0 kw, ant. 65 m. Mar. 7 

Moses Lake, Wash. (BPED- 940310MA)- 
Washington State University for educational 
FM at 91.5 mhz, ERP 7.2 kw, ant. 209 m. 
Mar. 7 

Filed/Accepted for filing 
Bagdad, Ariz. (950824MI)- Hualapai Broad- 
casters Inc. for FM at 103.1 mhz, ERP 21 kw, 
ant. 109 m. Aug. 24 

Ketchikan, Ark. (950829MB) -TLP Com- 
munications Inc. for FM at 99.9 mhz, ERP 
.04 kw, ant. 681 m. Aug. 29 
Essex, Calif. (950921MK)- Turquoise 
Broadcasting Inc. for FM at 103.9 mhz, ERP 
9.5 mhz, ant. 337 m. Sept. 21 

Limon, Colo. (BPH-960221MB)-The 
Meadowlark Group Inc. (Terry Moore, presi- 
dent/ 20% owner, 6829 Oaklawn Ave., 
Edina, MN 55435) for FM at 103.1 mhz, ERP 
100 kw, ant. 299 m., on Cedar Point, 5.03 
km NE of I -70, Elbert Co., Colo. Meadowlark 
has applied for radios in St. Joseph, Minn., 
and Deforest, Wis. Feb. 21 

Sparta, Ga. (950828MP)- Christine Broad- 
casting Co. for FM at 102.7 mhz, ERP 6 kw. 
ant. 100 m. Aug. 28 

Charleston, Ill. (BPED- 960209MB ) -VCY/ 
America Inc. (Thomas Benson, president, 
20% owner, 3434 W. Kilbourne Ave., Mil- 
waukee, WI 53208) for noncommercial edu- 
cational FM at 88.1 mhz, ERP 2.9 kw, ant. 46 
m., 823 Olive St., Charleston. VCY owns 
KVCY(FM) Fort Scott, Kan., KVCx(FM) Gregory 
S.D., wvvc(FM) -(rv) Milwaukee, wvcx(FM 
Tomah, wsco(Tv) Suring and wvcV(AM 

BY THE NUMBERS 

BROADCAST STATIONS 

Service Total 
Commercial AM 4,906 

Commercial FM 5,285 

Educational FM 1,810 

Total Radio 12,001 

VHF LPTV 561 

UHF LPTV 1,211 

Total LPTV 1,772 

FM translators & boosters 2,453 

VHF translators 2,263 

UHF translators 2,562 

Total Translators 7,278 

Service Total 
Commercial VHF TV 559 

Commercial UHF TV 622 

Educational VHF TV 123 

Educational UHF TV 240 

Total TV 1,544 

CABLE 

Total systems 11,660 

Total subscribers 62,231,730 

Homes passed 91,750,000 

Cable penetration* 65.3% 
Based on TV household universe of 95.4 million. 

Sources: FCC, Nielsen, Paul Kagan Associates 
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Oshkosh, all Wis., and is building FM in Eau 
Claire, Wis., and has applied for noncommer- 
cial educational FM in Charleston, Ill. Feb. 9 

Sageville, Iowa (950727MA) -The Sage - 
ville Shopper for FM at 106.1 mhz, ERP 4.40 
kw, ant. 117 m. July 27 

Arkansas City, Kan. (950905MJ) -Third 
Coast Broadcasting for FM at 102.5 mhz, 
ERP 6 kw. ant. 100 m. Sept. 5 

Plainville, Kan. (950727MB)- Charles Alan 
Farr for FM at 96.7 mhz, ERP 5.0 kw, ant. 
109 m. July 27 

Garapan, Saipan, M.P. (950804ME)-Inter- 
Island Communications Inc. for FM at 101.1 
mhz, ERP 3.2 kw, ant -65 m. Aug. 4 

Red Lake Reservation, Minn. (950713- 
ME)-The Red Lake Band of Chippewa Indi- 
an for FM at 94.1 mhz, ERP 100 kw, ant. 151 

m. July 13 

Belzoni, Miss. (950821 MA) -Team Broad- 
casting Co. Inc. for FM at 106.3 mhz, ERP 6 
kw, ant. 74.7 m. Aug. 21 

Crenshaw, Miss. (950811 MB) -John Pel- 
ham Ingram for FM at 106.9 mhz, ERP 6 kw, 
ant. 100 m. Aug. 11 

Durant, Miss. (950927MB)- Boswell 
Broadcasting Co. for FM at 101.1 mhz, ERP 
4.8 kw, ant. 112.5 m. Aug. 21 

Tupelo, Miss. (960111 M9)- American 
Family Association for noncommercial edu- 
cational FM at 91.7 mhz. Jan. 11 

Yazoo City, Miss. (950825MD)- Gordon J. 
Lousteau for FM at 93.1 mhz, ERP 4.1 kw, 
ant. 120 m. Aug. 28 

Brookline, Mo. (BPH- 960213MC) -Frank 
Copsidas Jr. (P.O. Box 790, Whitefish, MT 
59937) for FM at 102.1 mhz, ERP 6 kw, ant. 
100 m., 2225 E. Kearney St.. Springfield. Mo. 
Copsidas owns KTOZ -FM Marshfield, Mo., 
Kzro(FM) Ottawa, Kan., and 90% of wcHz(FM) 
Harlem. Ga. He is buying FMs in Pleasant 
Hope and Mount Vernon, Mo., is building FM 
in Columbia Falls, Mont., and has applied for 
FM in Hutchinson, Kan. Feb. 13 

Cuba, Mo. (BPH- 960207MB)- Reichel 
Broadcasting Corp. (Norris Reichel, presi- 
dent /36% owner, 841 Millrace Pt., Long- 
wood, FL 32750 -2896) for FM at 107.3 mhz, 
ERP 25 kw, ant. 100 m., .33 km SE of Hof - 
flins, Mo., on Hollingshead Rd. RBC owns 
KOUL(FM) Lake Ozark. Mo. Feb. 7 

Cut Bank, Mont. (950905MK)- Prairie 
Broadcasting Inc. for FM at 102.7 mhz, ERP 
100 kw. ant. 168 m. Sept. 5 

Kimball, Neb. (950918MA) -Tracy Broad- 
casting Corp. for FM at 100.1 mhz, ERP 6 
kw. ant. 89.8 m. Sept. 18 

Reserve, N.M. (951027MB)- Woodrow 
Michael Warren for FM at 104.5 mhz, ERP 
1.2 kw, ant. 433 m. Oct. 27 

Texico, N.M. (950906MG) -James Stan- 
ford for FM at 96.5 mhz, ERP 4 kw, ant. 54 
m. Sept. 6 

Wewoka, Okla. (950724MC) -John H. Wig- 
gins for FM at 104.5 mhz, ERP 6 kw, ant. 
100 m. July 24 

Burns, Ore. (941122MP)- Stanley M. Swol 
for FM at 92.7 mhz, ERP .75 kw, ant. 275.5 

m., near Burns Radio facility, 4.21 km W of 
Hines and 5.85 km WSW of Burns in Harney 
City. Nov. 22, 1994 

Cherryville, Ore. (BPED- 960216MD)- 
Educational Media Foundation (Richard 
Jenkins, president, 1425 N. Market Blvd., 
Ste. 9. Sacramento. CA 95834) for noncom- 
mercial educational FM at 88.7 mhz, ERP 
.001 kw, ant. 478 m., Timberline Lodge, Mt. 
Hood, Ore. EMF owns FMs in Magalia, Gar - 
berville, Chowchilla, Santa Rosa and Kings - 
burg, all Calif., and AM in Tigard, Ore., and 
has applied to build FMs in Klamath Falls 
and Winchester, Ore.; Tucson, Ariz.; 
Fairmead, Redding, Livingston and Fountain 
Hills, all Calif. Feb. 16 

Winchester, Ore. (960216MC)- Education- 
al Media Foundation for noncommercial 
educational FM at 89.3 mhz. Feb. 16 

Clarendon, Tex. (950901 MG) -Roho 
Broadcasting Co. for FM at 99.3 mhz, ERP 
50 kw. ant. 96 m. Sept. 1 

Hallettsville, Tex. (950901 MC) -Hill Coun- 
ty Radio for FM at 99.9 mhz, ERP 6 kw, ant. 
40 m. Sept. 1 

Madisonville, Tex. (950824MB) -Leon 
Hunt for FM at 100.5 mhz, ERP 6 kw, ant. 
100 m. Aug. 24 

Palacios, Tex. (950821MC) -John H. Wig- 
gins for FM at 99.7 mhz, ERP 50 kw, ant. 
101 m. Aug. 21 

Tahoka, Tex. (950824MC) -Albert Bena- 
vides for FM at 95.3 mhz, ERP 3 kw, ant. 
100 m. Aug. 24 

Winona, Tex. (BPH- 960216MB) -Oara 
Inc. (Kenneth R. Reynolds, president, P.O. 
Box 11196, College Station, TX 77842) for 
FM at 102.7 mhz, ERP 6 kw, ant. 100 m., 
1.1 km SSW of intersection of CRs 3107 
and 374. Oara owns KAGG -FM Madisonville, 
Tex. Feb. 16 

Winona, Tex. (BPH-960220MA)- Radio- 
SunGroup of Texas Inc. (John W. Biddinger, 
president, 9102 N. Meridian St., Ste. 545, 
Indianapolis, IN 46260) for FM at 102.7 mhz, 
ERP 6 kw, ant. 100 m., 2.1 km E of intersec- 
tion of CR 313 and FM 2015, then 457 m. N 

to gate, then 243 m. W to site, 4 km WSW of 
Winona. RSG owns Kvxx -FM Longview, Tex. 
Feb. 20 

Davenport, Wash. (950925MB) -Blue 
River Broadcasting Co. for FM at 97.3 mhz, 
ERP 4.8 kw, ant. 98 m. Sept. 25 

Pinedale, Wyo. (950725MB)- Robert R. 
Rule for FM at 101.1 mhz, ERP .211 kw, ant. 
-54.7 m. July 25 

Sundance, Wyo. (950929ME)- Ultimate 
Caps Inc. for FM at 103.1 mhz, ERP 25.2 
kw, ant. 503.3 m. Sept. 29 

FACILITIES CHANGES 

Dismissed 

Rosenburg- Richmond, Tex. (BMP- 
951030AD)- Tichenor License Corp. for 
KMPO(AM) 980 khz: make changes in ant. 
system; change night TL to 2,000 ft. NW of 
intersection of FM 1464 and Canal Rd., near 
Richmond; reduce night power to 4.6 kw. 
Feb. 29 

Granted 
Anchorage (BPCT- 950714KF) -Smith 
Broadcasting Group of Alaska Inc. foi 
KiMO(Tv) ch. 13: change ERP to 316 kw visu- 
al, ant. to 238 m., TL to Mi. 2.2 point, Mac- 
Kenzie Rd., Matanuska -Sustina, Alaska. 
Feb. 27 
Mesa, Ariz. (BP- 950822AB) -CRC Broad- 
casting Co. Inc. for KFNN(AM) 1510 khz: in- 
crease daytime power 22 kw, add nighttime 
power .1 kw, change TL to Phoenix. Mar. 7 

Salinas, Calif. (BMP- 940406AB) -KCTY 
AM, KRAY FM Inc. for KCTV(AM) 980 khz. 
change TL to .21 mi. E of intersection of Old 
Stage Rd. and Old Natividad Rd. at Salinas 
make changes in ant. system. Mar. 5 

Yreka, Calif. (BMPH- 951110IC)- Siskiyou 
Radio Partners Inc. for KSYC -FM 103.9 mhz 
change ERP to 10.2 kw, correct ant. sup 
porting- structure height. TL. Mar. 5 

Grand Junction, Colo. (BPH- 951120lG)- 
Jan-Di Broadcasting Inc. for KBKL(FM) 107.9 
mhz: change ant. to 445 m., TL to Black 
Ridge Electronics site, 1.4 km SSE of inter- 
section of 1 -70 and US 6/50,11 km S of Frui 
ta. Colo. Mar. 1 

Fruita, Colo. (BPH- 95112010)- Jan -D 
Broadcasting Inc. for KEKB(FM) 99.9 mhz: 
change ant. to 470 m., ant. supporting struc 
ture. Mar. 1 

Lehigh Acres, Fla. (BPH- 9111091D) -Rep. 
WCKT GP for WCKT(FM) 107.1 mhz: change 
ERP to 28.5 m., ant to 198 m. Mar. 5 

Petoskey, Mich. (BP- 951019AE) -Stone 
Communications Inc. for wJML(AM) 1110 khz: 
add nighttime service with 28 w. Mar. 7 

St. Joseph, Minn. (BMPH- 9511201H) -St. 
Joseph Broadcasters. a Minnesota LLC fo- 
KKJM(FM) 92.9 mhz: change ERP to 25 kw, 
ant. 100 m., TL to 3 km S of St. Wender, 
Miss., 457 m. ENE of CR 3 and 355th St. 
Mar. 4 

St. Louis Park, Minn. (BPH- 9511131C)- 
R.H. Park Broadcasting for KMJZ(FM) 104.1 
mhz: change ERP to 89 kw, ant. to 315 m.. 
TL. Mar. 5 

Quitman, Miss. (BP- 951023AD)- Quitman 
Broadcasting Inc. for WBFN(AM) 1500 khz: 
make changes in ant. system. Feb. 29 

Troutdale, Ore. (BMP- 950804AB)- J.C.0. 
Broadcasting Inc. for KzTw(AM) 860 khz: 
increase night power to 5 kw, make changes 
in ant. system, change TL to NE 34th Ave.. 
Vancouver, Wash. Mar. 7 

Conway, S.C. (BPH- 9512011D) -Downs 
Satellite Broadcasting of S.C. Inc. for wJxv- 
FM 93.9 mhz: change ERP to 3.7 kw, ant. to 
128 m., TL. Mar. 1 

Nashville (BPED- 9510161C)- Trevecca 
Nazarene College for wNAZ -FM 89.1 mhz: 
change transmitter site, ERP to 1.40 kw, ant. 
to 61 m. Mar. 1 

Yakima, Wash. (BMPH-9511091B)- Butter- 
field Broadcasting Corp. for Kxoo(FM) 104.' 
mhz: change ant. to 344 m., TL. Mar. 1 

Accepted for filing 
Fairhope, Ala. (BP- 960227AB) -April 
Broadcasting Inc. for WBLx(AM) 660 khz: 
change power. Feb. 27 
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PROFESSIONAL CARDS 

du Trei, Lundn & Rackky, Inc. 
A Seb,b,otAD Rme PC 

240 North Washington Blvd. 
Suite 700 

Sarasota, Florida 34236 
(941) 366-2611 aas MEMBER AFCCE 

Contact 
BROADCASTING 6 CABLE MAGAZINE 

1705 DeSales St., N.W. 
Washington, D.C. 20036 

for availabilities 
Phone: (202) 659 -2340 

E. Harold Munn, Jr., 
& Associates, Inc. 

Broadcast Engineering Consultants 

Box 220 
Coldwater, Michigan 49056 

Phons: 517- 278 -7339 

C MMtMI'ATIONS TECIQJOLq:1IJ INC. 
MOARCAxrF aNFEaaaCOraa.T.Nn 

Clarence M. Beverage 
Laura M. Mcrahl 

PO. Box 41130. Marian. NJ 08053 

16091985-0077 FAX: (609)985 -8124 

CARL T. JONES= 
CORPORATION 

CONSULTING ENGINEERS 

7901 YARNWOOD COURT 
SPRINGFIELD VIRGINIA 72153 

(703)569-7704 
aaNOR1A/CY'1 

HAMMEI T & EDISON, INC. 
CONSULTING ENGINEERS 

Box 280068 
San Francisco, California 94128 

HE707/996 -5200 
202/396 -5200 

e-mail engreh -e.com 

Mullaney Engineering, Inc. 
Consulting Telecommunlutons Engineers 

9049 Shady Grove Court 
Gaithersburg, MD 20877 

301-92 1 0115 
Member AFCCE 

C.P. CROSSNO A ASSOCIATES 
CONSULTING ENGINEERS 

P O BOX 180312 

DALLAS, TEXAS 75218 

TELECOMMUNICATIONS (FCC. FMI 
CHARLES PAUL CROSSNO. P E 

(214) 321 -9140 MEMBER AFCCE 

SERVICES 

NF S yle ins. In, 
Tronsmmet ora Studo in5,Olkfl, 
Rf TOSI end Measurement 
Microwave ara Salette 
Engmeetrg ano Installation 

Fair 
'11,5..1.1144 

24A N5,rld s U,,.. 
Sneri.l. NI i INN 

c-BOO3a44 6007 

Sfainieat, inc. 
New Towers. Antenna Structures 

Engineering Studies, Modifications 
Inspections. Erection Appraisals 

North Wales. PA 19454 
215 699 -4871 FAX 699 -9597 

Contact 
BROADCASTING 8 CABLE MAGAZINE 

1705 DeSales St., N.W. 
Washington, D.C. 20036 

for availabilities 
Phone: (202) 659 -2340 

[AVINES AND CULVER 
CONSULTING RADIO ENGINEERS 

8309 Cherry Lane 
Laurel, MD 20707 -4830 

(301) 776 -4488 
LoC 

Surre 1944 Member AFCCE 

CARL E. SMITH 
CONSULTING ENGINEERS 
AM FM TV Engineer 

Complete Tower ana wgg ry 5er Les 
'.3 eel iaR the are NIe el lad...i, 

JeF eree 21) IPreai 

Box 807 Bath. Ohio 44210 
(216) 659 -4440 

HATFIELD & DAWSON 
CONSULTING ENGINEERS 

4226 SULTH AVE N.W. 

SEATTLE. WASHING mie 98107 

2061 783 -9151. Facsimile 1206 7899814 

MEMBER AFCCE 

JOHN F X BROWNE 8 ASSOCIATES 

BLOOMFIELD HILLS 
810.6426226 

WASHINGTON 
202-293.2020 

Broadcast Cable 
Wireless 

Member AFCCE 

BROADCAST DATABASE 

datawopld 
MAPS 

Coverage Terrain Snaoow,ng 
Allocation Studies Directories 

PO Boa 30730 301.652 -8822 
Bethesda. MO 20814 800368.5754 

Shoolbred Engineers, Inc. 

Towers and Antenna Senxtures 
Robert A Shoolhred. PE. 

1048 Morrison Drive 
Charleston. SC 29403 1803) 6774681 

FIRE FLOOD QUAKE 

VIDEOTAPE 
Decontamination 

Rejuvenation 
Restoration 

800 -852 -7732 
DISASTER RECOVERY 

COHEN, DIPPELL AND 
EVERIST, P.C. 

CONSULTING ENGINEERS 

1300 'L' STREET, N.W. SUITE 7100 
WASNIVOTON, O.C. 20006 

1202) 898 -0111 
Member AFCCE 

Denny & Associates, P.C. 
Consulting Engineers 

1735 !Street, N W., Suite 618 
Washington, D.0 20006 

Tel. (202) 452 -5630 Fax (202) 452 -5620 
e -mail. infO®denny.corn Member AFCCE 

F.W. HANNEL A ASSOCIATES 

Registered Professional Engineers 

911 Edward Street 

Henry. Illinois 61537 

1309) 364 -3903 
Fax 13091 364 -3775 

D.C. WILLIAMS, P.E. 
Consulting Radio Engineer 

Member AFCCE 
Post Office Box 1888 

Carson City, Nevada 89702 
(702) 885 -2400 

NATIONWIDE TOWER COMPANY 

ERECTIONS DISMANTLES ANTENNA RELAMP 
ULTRASOUND STRUCTURAL ANALYSIS PAINT 

INSPECTIONS RE W Y ENGINEERING 

P.O. BOX 170 POOLE, II 424444110 
PHONE 00211334M FAIN 15021533.0044 

24 HOUR EMERGENCY SERVICE AVAILABLE 

aCOMMUNICATIONS Inc 
LDL 

RF DESIGN 8 INSTALLATION SPECIALISTS 
LARCANILARCAN -TTC TRANSMITTERS 
ALAN DICK ANTENNAS 8 COMBINERS 

LEBLANC TOWER SYSTEMS 

14440 CHERRY LANE CT LAUREL MD 20707 

TEL:301498.2200 FAX:301498.7952 

YOUR CARD HERE 

Call: 
(202) 659 -2340 

PROFESSIONAUSERVICES DIRECTORY 
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13 weeks - $90 per insertion 
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THIS WEEK 

March 20- "Managing the Telecommunications 
Revolution," seminar presented by Leibowitz & 
Associates. Orlando Airport Marriott, Orlando, Fla. 
Contact: (305) 530 -1322. 
March 20- International Radio & Television 
Foundation Gold Medal Award Dinner. Waldorf- 
Astoria, New York City. Contact: Maggie Davis, 
(212) 867-6650. 
March 20- "Career Development and Mentor - 
ing," career conference presented by the New 
York chapter of Women in Cable & Telecommuni- 
cations. McGraw -Hill Bldg., New York City. Con- 
tact: (212) 642 -6333. 
March 20.23- National Broadcasting Society 
(Alpha Epsilon Rho) annual convention. Sheraton 
LAX, Los Angeles. Contact: Jamie Byrne, (717) 
872 -3996. 
March 21- National Association of Broadcast- 
ers radio license renewal seminar. Ramada Hotel 
Market Center. Dallas. Contact: (800) 342 -2460. 
March 23- "Investigating the Possibilities," 
spring training conference presented by the Radio- 
Television News Directors Association. Adam's 
Mark Hotel. Philadelphia. Contact: (202) 467 -5200. 
March 23.26- Association of America's Public 
Television Stations annual meeting and Capitol 
Hill Day. Doubletree Hotel, Crystal City, Va. Con- 
tact: (202) 887 -1700. 
March 24.26- Cabletelevision Advertising 
Bureau cable advertising conference. New York 
Marriott Marquis, New York City. Contact: Nancy 
Lagos, (212) 751 -7770. 

MARCH 
March 25 -"The Jurisprudence of Ratings," con- 
ference on the V -chip and related issues present- 
ed by the Cardozo Arts & Entertainment Law Jour- 
nal and the Howard M. Squadron Program for Law, 
Media and Society. Benjamin N. Cardozo School of 
Law. New York City. Contact: (212) 790 -0292. 
March 25-27-Wireless '96, presented by the 
Cellular Telecommunications Industry Association. 
Dallas Convention Center. Dallas. Contact: (202) 
785 -0081. 
March 25.27- "Broadband Emerging Video Ser- 
vices: A Convergence of Industries," conference 
presented by Bellcore (Bell Communications 
Research). Grenelefe Golf & Tennis Resort. 
Haines City. Fla. Contact: (800) 521 -2673. 
March 27.29 -- "From Virtual to Reality." nation- 
al pay -per -view /interactive conference presented 
by Cable Television Administration and Marketing 
Society. Orlando Marriott World Center. Orlando. 
Fla. Contact: Bonnie Boyle, (703) 549 -4200. 
March 28- 30- Louisiana Association of Broad- 
casters annual convention. Hilton Hotel, Baton 
Rouge. Contact: Louise Lowman, (504) 295 -1110. 
March 29.31- National Association of College 
Broadcasters western regional conference. West- 
ern Washington University, Bellingham, Wash. 
Contact: (360) 650 -6110. 
March 30-investigating the Possibilities," 
spring training conference presented by the Radio- 
Television News Directors Association. Grand 
Hyatt on Union Square, San Francisco. Contact: 
(202) 467-5200. 

APRIL 
April 1- American Women in Radio and Televi- 
sion 21st annual Commendation Awards presen- 
tation and gala. Waldorf- Astoria. New York City. 
Contact: Kris Weiand, (703) 506 -3290. 
April 2 -"The Business of Entertainment: The 
Big Picture," sixth annual conference on media 
and entertainment sponsored by Variety and 
Schroder Wertheim & Co. Inc. Pierre Hotel. New 
York City. Contact: (212) 492 -6082. 
April 2 -Radio and Television News Directors 
Foundation annual banquet and First Amendment 
celebration. Renaissance Mayflower Hotel, Wash- 
ington. Contact: Frances Datillo, (202) 467 -5215. 

April 2-4-Brasil Link, Brazilian pay -TV confer- 
ence presented by Global Exposition Holdings. 
Expo Center Norte, Sao Paulo, Brazil. Contact: 
(713) 342-9826. 
April 3- SkyFORUM V, conference sponsored 
by the Satellite Broadcasting and Communications 
Association. Marriott Marquis, New York City. 
Contact: (800) 541 -5981. 
April 10-Broadcasters' Foundation annual 
Golden Mike Award dinner. Plaza Hotel, New York 
City. Contact: Gordon Hastings, (203) 862 -8577. 
April 11- Caucus for Producers, Writers & Direc- 
tors general membership meeting. Jimmy's 
Restaurant, Beverly Hills. Contact: David Levy, 
(818) 843 -7572. 
April 12.14- "Economic Issues in the 1996 
Elections," conference for journalists presented by 
the Foundation for American Communications. 
The Greenbrier, White Sulphur Springs, W.Va. 
Contact: Christina Gardner, (213) 851 -7372. 
April 12.14-49th annual Associated Press TV- 
Radio Association of California- Nevada convention 
and awards presentation. Disneyland Hotel, Ana- 
heim. Contact: Rachel Ambrose. (213) 626 -1200. 
April 12.15- Broadcast Education Association 
41st annual convention. Las Vegas Convention 
Center, Las Vegas. Contact: Lara Sulimenko, 
(202) 429 -5354. 
April 13- 1nvestigating the Possibilities," spring 
training conference presented by the Radio-Televi- 
sion News Directors Association. St. Louis Fron- 
tenac Hilton, St. Louis Contact: (202) 467 -5200. 
April 15.16- Television Bureau of Advertising 
sales and marketing conference. Las Vegas Hilton, 
Las Vegas. Contact: Janice Garjian, (212) 486-1111. 
April 15.17- Kentucky Cable Telecommunica- 
tions Association spring convention. Marriott 
Resort, Lexington, Ky. Contact: Randa Wright, 
(502) 864-5352. 
April 15.18- National Association of Broadcast- 
ers annual convention. Las Vegas Convention 
Center, Las Vegas. Contact: (202) 429 -5300. 
April 16- "Cheap Tricks," conference presented 
by the Cable Television Administration and Mar- 
keting Society and PROMAX. Marriott Marquis, 
Atlanta. Contact: Bonnie Boyle. (703) 549 -4200. 
April 17- Broadcasters' Foundation Broadcast 
Pioneers breakfast. Las Vegas Hilton, Las Vegas. 
Contact: Gordon Hastings, (203) 862 -8577. 
April 18- National Association of Broadcasters 
radio license renewal seminar. Las Vegas Con- 
vention Center, Las Vegas. Contact: (800) 342- 
2460. 
April 18.19- "Telco 101: Cable Meets Telepho- 
ny," course presented by Women in Cable & Tele- 
communications. Viacom, San Francisco. Con- 
tact: Molly Coyle, (312) 634 -2353. 
April 19.24-MIP TV, international television pro- 
gram marketplace, presented by the Reed Midem 
Organisation. Palais des Festivals. Cannes. 
France. Contact: Madeline Noel, (203) 840 -5301. 
April 20- Federal Communications Bar Associa- 
tion 60th anniversary dinner /dance. The National 
Building Museum, Washington. Contact: Paula 
Friedman, (202) 736 -8640. 
April 2O-AP- RTNDA- Emerson College regional 
convention and awards dinner. Boston Marriott 
Long Wharf Hotel, Boston. Contact: Bob Salsberg, 
(617) 357-8100. 
April 21.23- Midcom /Midcab /Midsat '96 Mid- 
dle East international communications exhibition 
and conference. Abu Dhabi International Exhibi- 
tion Centre, Abu Dhabi, U.A.E. Contact: ( +9714) 
310551. 
April 22-28- "Imaging the Future II: Storytelling 
for the New Millennium" technical and hands -on 
training workshops and international conference, 
presented by Kauai Institute for Communications 
Media. Kauai Marriott Resort and Beach Club. 
Kauai. Hawaii. Contact: (800) 999 -4234. 
April 23- Federal Communications Bar Associa- 
tion luncheon featuring Howard Stringer. Capital 
Hilton Hotel, Washington. Contact: Paula Fried- 

man, (202) 736 -8640. 
April 24- "The Changing Face of Cable and 
Telecommunications," career conference present- 
ed by the New York chapter of Women In Cable & 
Telecommunications and the Financial Women's 
Association of New York. HBO offices, New York 
City. Contact: (212) 642 -6333. 
April 26.27 -Texas Associated Press Broad- 
casters annual convention and awards banquet. 
Sheraton Astrodome, Houston. Contact: Diana 
Jensen, (214) 991 -2100. 
April 28-27-Women in Cable & Telecommuni- 
cations Betsy Magness Leadership Institute Meet- 
ing. Biltmore, Los Angeles. Contact: Christine 
Kane, (312) 634 -2343. 
April 26-28- Intercollegiate Broadcasting Sys- 
tem 56th annual national convention. Hotel Penn- 
sylvania, New York City. Contact: Fritz Kass, (914) 
565 -0003. 
April 26.28- Adventures in Broadcasting Pro- 
motion Director's School, presented by CRN Inter- 
national. Sheraton Stamford Hotel, Stamford, 
Conn. Contact: Doug Harris, (203) 288 -2002. 
April 26.28- NewsProNet producer forum. 
Stouffer Waverly Hotel, Atlanta. Contact: Michael 
Shoer, (770) 475 -2667. 
April 28 -May 1 -Cable '96, National Cable Tele- 
vision Association annual convention and exposi- 
tion. Los Angeles Convention Center, Los Angeles. 
Contact: (202) 775 -3669. 
April 30 -Women in Cable & Telecommunications 
annual Accolades Breakfast. Biltmore Hotel, Los 
Angeles. Contact: Tracy Mitchell, (312) 634 -2339. 
April 30- Deadline for entries for the 1996 Clari- 
on Awards Competition, sponsored by Women in 
Communications. Contact: Colleen Phelan, (703) 
359 -9000. 
April 30 -May 2 -4th annual DRTV (Direct 
Response Television) Expo & Conference. 
Long Beach Convention Center, Long Beach, 
Calif. Contact: Erika Bockhaut, (800) 513 -8400. 

MAY 
May 1-3-Third annual Radio Only Managemen 
Conference, presented by Inside Radio Inc. Camel - 

back Inn, Scottsdale, Ariz. Contact: (609) 424 -6800 
May 1.5- Southern Educational Communica- 
tions Association 11th annual utilization confer- 
ence. Sheraton Hotel, Columbia, S.C. Contact: 
Norma Gay, (803) 799 -5517. 
May 6- Peabody Awards luncheon presented by 
University of Georgia College of Journalism and 
Mass Communication. Waldorf- Astoria, New York. 
Contact: (706) 542 -3787. 
May 8 -Fred Friendly First Amendment Award 
presention by Ouinnipiac College to Leslie Stahl. 
Metropolitan Club. New York. Contact: (203) 281- 
8655. 
May 8- International Radio & Television Society 
Foundation Foundation Awards luncheon. Wal- 
dorf- Astoria, New York City. Contact: Marilyn Ellis. 
(212) 867 -6650. 
May 9- Federal Communications Bar Associa- 
tion luncheon featuring John Sie. Capital Hilton 
Hotel, Washington. Contact: Paula Friedman, 
(202) 736-8640. 
May 11.14 -100th Audio Engineering Society 
convention. Bella Center, Copenhagen, Denmark 
Contact: (212) 661 -8528. 
May 14.15- "March on Washington," annual 
Washington rally hosted by the Association of 
Local Television Stations (formerly INTV). Con - 
tact: Angela Giroux, (202) 887 -1970. 
May 14.21- National Association of Black - 
Owned Broadcasters 20th annual spring manage- 
ment conference. Nassau, Bahamas. Contact: 
(202) 463-8970. 
May 15.16 -East EuroLink, eastern and central 
European pay -TV conference presented by Glob- 
al Exposition Holdings. Atrium Hilton Praha Hotel. 
Prague. Contact: (713) 342 -9826. 
May 15- 19- Annual public radio conference, 
presented by National Public Radio. Washington 
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Hilton and Towers, Washington. Contact: Alma 
Long, (202) 414 -2000. 
May 15- 19- "Content'96," educational media 
conference and market presented by National 
Educational Media Network. Waterfront Plaza 
Hotel, Oakland, Calif. Contact: (510) 465 -6885. 
May 16.17- "Successfully Implementing Object - 
Oriented Technology for Telecom Cable and 
Wireless Companies," conference presented by 
Global Business Research Ltd. Doubletree Guest 
Suites. Chicago. Contact: (212) 366 -3212. 
May 17.19- "Economic Issues in the 1996 Elec- 
tions." conference for journalists presented by the 
Foundation for American Communications. Univer- 
sity Inn and Reynolds School of Journalism, Reno. 
Contact: Christina Gardner, (213) 851 -7372. 
May 19-22 -36th annual Broadcast Cable 
Financial Management Association/Broadcast 
Cable Credit Association conference. Buena Vista 
Palace Hotel, Orlando (Disney World), Fla. Con- 
tact: Mary Teister, (708) 296 -0200. 
May 23-25-CES Orlando '96 /CES Habitech '96, 
multimedia trade show presented by the Electronic 
Industries Association /Consumer Electronics 
Show. Orange County Convention Center, Orlando, 
Fla. Contact Cynthia Upson. (703) 907 -7674. 

JUNE 
June 9-15 -17th annual Banff Television Festi- 
val. Banff Springs Hotel, Banff, Alberta, Canada. 
Contact: (403) 678 -9260. 
June 19.22- Promax & BDA '95 conference & 
exposition, presented by Promax International and 
BDA International. Los Angeles Convention Cen- 
ter, Los Angeles. Contact: (213) 465 -3777. 

JULY 
July 10.12-WCA '96, Wireless Cable Associa- 
tion annual convention. Denver Convention Cen- 
ter, Denver. Contact: Sherry Crittenden, (202) 
452 -7823. 
July 14-16 -35th annual New York State Broad- 
casters Association executive conference. Rye 
Town Hilton, Rye Brook, N.Y. Contact: Mary Anne 
Jacon, (518) 465-8888 
July 14.17- CTAM'96 national marketing con- 
ference, presented by the Cable Television Admin- 
istration and Marketing Society. Boston Marriott 
Copley Place. Boston. Contact: (703) 549 -4200. 

SEPTEMBER 
Sept. 24- Broadcasting & Cable Interface X 

A modest proposal 
EDITOR: Rupert Murdoch recently 
caused a stir when he offered to give 
away significant prime time network 
exposure to political candidates. 

Certain reactions are fairly pre- 
dictable: Traditional broadcasters 
will feel a chill just at the precedent 
that such a practice could represent. 
Trade groups will grumble, saying 
that Fox has ceded precious ground 
before any battle on the issue was 
fully joined. Hardened political 
observers will be smelling a trade 
between Mr. Murdoch's offer and 
the threats from Washington to auc- 
tion digital spectrum. Politicians 
will -in spite of their natural suspi- 
cions- simply salivate. 

My impression is that Mr. Mur- 
doch, as a naturalized American, is 
sincerely trying to open a full debate 
on the relationship between elections 
and television in his adopted sover- 
eign. And that, in itself, is a noble 
public service. The founder of the 
fourth network knows by intuition 
and experience that real reform 
begins with radical suggestions. And 
history demonstrates that he has 
never been afraid of a bold state- 
ment. 

Any objective observer would 
agree that our medium has been 
cheapened by the practice of 30 -sec- 
ond political messages. There is a 

certain irony in that. The most pow- 
erful tool in the history of public dis- 
course has been reduced to accom- 

conference, cosponsored by Broadcasting & 

Cable and the Federal Communications Bar Asso- 
ciation. New York Grand Hyatt, New York City. 
Contact: Joan Miller, (212) 337 -6940. 

OCTOBER 
Oet. 9.12 -World Media Expo. comprising the 
National Association of Broadcasters Radio Show 
(contact: [800) 342 -2460): Radio Television News 
Directors Association international conference 
(contact: Rick Osmanski, (202] 467 -5200): Society 
of Broadcast Engineers annual conference (con- 
tact: John Poray. [317] 253- 1640), and Society of 
Motion Picture and Television Engineers 138th 
technical conference (contact: [914] 761- 1100). 
Los Angeles Convention Center, Los Angeles. 
Contact: Lynn McReynolds, (202) 429 -5350. 

NOVEMBER 
Nov. 11- Broadcasting & Cable 1996 Hall of 
Fame Dinner. Marriott Marquis Hotel, New York 
City. Contact: Steve Labunski. (212) 213 -5266. 

Major Meeting dates in red 
-Compiled by Kenneth Ray 
(ken.ray @b&c.cahners.com) 

plice status in the politicians' race to 
the rhetorical bottom. 

Perhaps the richest irony is that 
broadcasters are required to sell 
political advertising time at the low- 
est unit rate, in the name of public 
policy. 

What conceivable public policy is 
served by the cheesy half -truths that 
pass for modem political advertis- 
ing? Seriously, can anyone say that if 
political time were sold at premium 
rates the quality of elective processes 
in this country would be diminished? 
It would be much easier to argue that 
eliminating commercial political 
messages as an entire category would 
immediately benefit the system. 

After all, the slick, mean, cynical 
spots that precede most elections 
today are at least as harmful as ciga- 
rettes. Representative democracy 
deserves better. 

Perhaps Mr. Murdoch's gambit 
will involve linking the current 
agreement to rate TV programing 
with a compulsory ratings system for 
political messages. Use your imagi- 
nation: Maybe the "V" in V -chip can 
go down in history more for veracity 
than for violence. The Telecommuni- 
cations Act of 1996 could turn out to 
be an even bigger win for consumers 
than originally thought. 

In fact, this negotiation may be the 
ultimate patriotic task in Jack Valen- 
ti's long career. If anyone can do it, 
he and Rupert Murdoch can. -Paul 
W. Hobby, chairman, Columbine 
JDS, Houston 

Memories 
Eul IOW I just read )uur March 11 arti- 
cle about the Museum of Television 
and Radio with great interest. It is a 

wonderful asset to our industry and to 
society. I only have one nit to pick: 
Eve Arden was Our Miss Brooks, 
while Ann Sothem was the Private 
Secretary who ran the office and her 
boss who was portrayed by Don 
Porter. I find it amazing and powerful 
that the "cool fire" made these impres- 
sions on this baby boomer forty years 
ago! Tony Caravello, GM, ENG 
operations, ABC Broadcast Opera- 
tions and Engineering, New York 

More on ratings 
E1ITUR: Here's my response to Alfred 
Schneider's proposal for program rat- 
ings. (BROADCASTING & CABLE, 
March 4). Let's not limit it to sex and 
violence, let's add politics and religion. 

Here are my ratings scales: 

Political Content 
R- Republican 
D- Democrat 
Really big Dictatorial 
S- socialist 
A- anarchic 

Religious Content 
A- agnostic 
M -mild religion 
P -pious 
Devout 
Z- zealous 
S- sacrilegious 
N- necromancy Jeffi-ey A. 

Krauss, Rockville, Md. 
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Raising the baron television programing 
probably few television executives 
credit Henry Kissinger with having 
played a part in determining their 

career choice. But Warner Bros. Televi- 
sion's Tony Jonas does. 

Jonas studied political science while 
attending UCLA, intending to join the for- 
eign service following his graduation. "I 
even took some classes in Chinese and 
hoped to help open up China while work- 
ing for the State Department," he says. 
"Then Henry Kissinger beat me to the 
punch and I thought, what now ?" 

In addition to his political science cur- 
riculum, Jonas took a film class that exam- 
ined the work of Frank Capra and other 
well -known directors. "That got me excit- 
ed about the film business." As a result of 
his new -found interest, Jonas wrote a film 
script and began shopping it around. "I fig- 
ured that just writing a script would lead to 
another and so on." His writing career 
proved short- lived: after being budgeted, 
the project fell apart. The experience 
proved valuable, however, as Jonas gained 
"some business sense." More important. 
"that's where the beginning came." 

He formally entered the business in 
1977 as an assistant at EMI TV, where he 
rose to the rank of associate producer. He 
credits his time there for giving him broad 
knowledge about the business, including 
development. "It was a wonderful compa- 
ny for me because it was small; we did 
only about eight movies a year," he says. 
"So I was able to move around and learn 
about a lot of things. Even at the beginning 
I wrote proposals for movies and started 
working with writers and I found that was 
exciting." He credits his early experiences 
working with writers, and his subsequent 
dealings with them, as helping curb his 
desire to put pen to paper. "The writing I 

wanted to do was somewhat sublimated by 
working with those writers. It was some- 
thing I enjoyed right from the start." 

Jonas freely admits that he benefited 
greatly from his associations not only with 
writers but with many top executives, 
including Aaron Spelling, Gary Nardino. 
Gary David Goldberg and Jeffrey Katzen- 
berg. "Working with Leslie Moonves was 
really the icing on the cake in the sense of 
[my] grooming," he says of his former boss, 
who now oversees CBS Entertainment. 

It was during his tenure at Paramount 
working under Gary Nardino that Jonas 
came up with the idea for MacGyver while 

"This studio 
remains in the 
hands of the writers 
and producers." 

Tony Russell 
Jonas 
President, Warner Bros. Tele- 
vision, Burbank, Calif.; b. May 
8, 1952, Los Angeles; BA, 

political science, UCLA, 1975; 
EMI TV, Los Angeles: assistant, 
1977 -78; associate producer, 
1978 -79; Aaron Spelling Pro- 
ductions, L.A.: director of 
movies, 1979 -80; director of 
movies, series, specials, 1980- 
81; director of dramatic devel- 
opment, Paramount Network 
Television, L.A., 1981 -83; VP, 

drama series and long -form, 
MGM Television, L.A., 1983- 
85; head of development, 
Winkler -Rich Productions, L.A., 
1985-86; VP, development, 
Disney Television, L.A., 1986- 
89; senior VP, drama develop- 
ment, Lorimar Television, L.A., 
1989 -91; Warner Bros. Tele- 
vision: senior VP, creative 
affairs, 1991 -92; executive VP, 

creative affairs, 1992.95; 
present position since July 

1995; ni. Janet White, April 19, 
1981; children: Michele 14, 

trying to solve the problem of executives 
falling asleep during pilot screenings. 
"Nardino said people were falling asleep, 
and what were we going to do. I came up 
with the idea for the series, about this char- 
acter who took all kinds of shortcuts, so that 
the 48 minutes of the show would go by so 
quickly that people couldn't fall asleep." 

During his six years at Warner Bros., 
which Jonas calls the "culmination" of all 
he has learned, he has contributed to 
arguably the most successful supplier of 
network programing in history. Just a 
quick look at the past season's output of 
ER, Friends and Hope & Gloria (the three 
highest -rated new shows of the 1995 -96 
season), among others, leaves little room 
for argument. At the start of the season, 
Warner Bros. was the top program supplier 
to the networks with 23 shows, including 
10 new series. However, several of those 
new projects failed to secure midseason 
pickups, proving that even Warner Bros. 
isn't right all of the time. 

Perhaps the toughest task that Jonas faces 
is maintaining the extraordinary level of suc- 
cess at Warner Bros. Television. The bar has 
been raised even higher with the success of 
ER and Friends. However, he welcomes the 
challenge: "It's a good problem to have. I 

take pride in those shows and in the fact that 
many of the spec scripts we get from 
prospective writers who want to show what 
they can do are geared for those shows." 

In addition to the division's success, 
Jonas takes pride in the fact that Warner 
Bros. Television develops and produces all 
types of programing for all audiences. Its 
output ranges from children's and family - 
oriented comedies like the TGIF shows that 
have been a staple, to more adult comedies 
such as Friends. On the drama side, the 
diversity is just as prevalent with projects 
such as ER, Lois & Clark and Sisters. 

With quantitative and qualitative suc- 
cess in hand, Jonas always steers credit to 
the writers and producers and prefers to 
focus on the qualitative success. "Our goal 
has always been Emmys, but we've also 
been fortunate to have received awards 
from the Screen Actors Guild and Direc- 
tors Guild and others. So that level of 
respect is very gratifying from so many 
different segments of the industry. This 
studio remains in the hands of the writers 
and producers. Our fortune is locked up 
with the wonderful talented people who do 
the shows." -SC 

76 March 18 1996 Broadcasting & Cable 

www.americanradiohistory.com

www.americanradiohistory.com


BROADCAST TV 

Charles Bivins Jr., VP /station manager, 
WSTM -TV Syracuse, N.Y., named 
VP /GM. 
Appointments at wTtvz(TV) Knoxville, 
Tenn.: Tom Macmillan, creative services 
photographer /editor supervisor, wsET- 
TV Lynchburg, Va., joins as produc- 
tion manager; Scott Piper, account 
executive, named LSM. 

Appointments at KoMO -TV Seattle: 
Shawn Briggs, assistant news director, 
named executive producer, special pro- 
jects; Sharon Howard, associate produc- 
er, Front Runners. named programing 
producer, Scott Jensen, operations tech- 
nical coordinator, named operations 
manager; Darrell Toland, graphics ani- 
mator, WKRC -TV Cincinnati, joins as 
broadcast graphic designer. 

Kimberly Godwin 
Webb, assistant 
news director. 
wcAU -TV Phila- 
delphia, joins 
wuAB(TV) Lorain, 
Ohio, as news 

Charlotte Boul- 
gard, creative/ 

Webb marketing direc- 
tor, Lakeside 

Shopping Center's advertising agency, 
New Orleans, joins wvuE(Tv) there as 
creative services director. 
David Johnson, NSM, WSYM -TV Lansing, 
Mich., named general/local sales man- 
ager. 

Appointments at KNBC -TV Los Angeles: 
Doug Culver, producer, Channel 4 News 
at 5 p.m., named executive producer, 
afternoon newscasts: Michael Jack, sales 

Tv Los Angeles, joins in same capacity, 
Inland Empire area; Mona Rivera, 
account executive, Valencia, Perez & 
Echeveste, Pasadena, Calif., joins as 
publicist. 

Jane Akre, producer /manager, Target 
Television, Tampa, Fla., joins wroc 
(TV) St. Petersburg, Fla., as anchor, 44 
News Dayside. 
Kate Fitch, executive assistant to the 
president, NBC, New York, joins 
wPBT(Tv) Miami as program manager. 

PROGRAMING 

Tim Patterson, sports marketing director, 
KRLD(AM) Dallas, named station man- 
ager, KTCK(AM) there. 

Steve Swenson, 
executive editor/ 
program director, 
wtxs(AM) New 
York, joins w roP 
(AM) Washington 
as VP /GM. 

Kim Rygh, senior 
clearance manag- 
er, ABC Radio 
Networks, Dallas, 
named regional 

manager, small markets. 

Bill Froelich, GSM, wBLS(FM) New York, 
joins W. wRL(AM) there in same capacity. 

Glenise Cloudy, research director, 
KYKY(FM)/KSD -AM -FM St. Louis, adds 
national equal employment opportunity 
coordinator to her responsibilities. 

Nl 
Swenson 

Larry Forsdick, VP, programing, Para- 
mount Domestic Television, Holly- 
wood, named senior VP, programing. 

Anne Lusting, VP, 
production, Film 
Roman Inc., Los 
Angeles, joins 
MCA/Universal 
Family Entertain- 
ment and Univer- 
sal Cartoon Stu- 
dios, Universal 
City, Calif., as 
senior VP, pro- 
duction. 

Appointments at Entertainment 
Tonight, Hollywood: Claudia Cagan, 
senior segment producer, The 
Stephanie Miller Show, joins in same 
capacity; Shiley Balance, director, re- 
search, The John and Lee:a Show, joins 
in same capacity; Janet Ar mino, segment 
director, named supervising producer. 
Meade Camp, VP, marketing, Turner 
Program Services, Atlanta, named se- 
nior VP, marketing and sales strategy. 

Lusting 

Culver Jack 

manager, National Television Sales, 
Capital Cities /ABC -TV, Los Angeles, 
joins as VP, sales; Mary Parks, bureau 
chief /reporter, Riverside County, KCBS- 

RADIO 

CABLE 

Appointments at CBS Radio properties: 
Roger Nadel, VP /GM, wwJ(AM) and 
wYsT(FM) Detroit, joins KFwB(AM) and 
KTwv(FM) Los Angeles in same capaci- 
ty; Rich Romberg, president/GM, Shad- 
ow Broadcast Services, joins wwi(AM) 
and wvsT(FM) Detroit as VP /GM; Brian 
Whittemore, news and program director, 
waz(AM) Boston, joins KDKA(AM) Pitts- 
burgh as VP /GM. 

Ellen Rockwell, evening air personality, 
wFLY(FM) Troy, N.Y., named afternoon 
drive host. 

Wes Minter, host, wcco(AM) Minneapo- 
lis, joins KMBZ(AM) Kansas City, Mo.. 
as 3 -6 p.m. talk show host. 

Durso 

Appointments at 
ESPN, Bristol, 
Conn.: Muir Bul- 
grkm, director, re- 
search and sales 
data services, 
Capital Cities/ 
ABC National 
Television Sales 
Inc., joins as VP, 
research and sales 
development; 

Bryan Burns, consultant, The Paragon 
Alliance, joins as VP, distribution de- 
velopment; Derek Yeoman, head, internal 
audit, Barnes Group, Bristol, joins as 
VP /controller, Ed Durso, executive VP/ 
general counsel, named executive VP, 
administration; Christine Driessen, senior 
VP /CFO, adds management, informa- 
tion services and travel services to her 
responsibilities. 
Joseph Cece, president/ COO, Cablevi- 
sion Lightpath, named president, tele- 
phony and data services, and senior 
VP, strategic planning, Cablevision 
Systems Corp., Woodbury, N.Y. 
Appointments at News 12 New Jersey: 
Frank Clpolla, news director, Staten 
Island Cable; Donna DePetro, anchor/ 
reporter, wABC(AM)/wPU(FM) New 
York; Tom Fitzgerald, news anchor/ 
reporter. Cablevision of Monmouth; 
Christine Perez, anchor /reporter, Cable - 
vision of Riverview: Esther Morro, 
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reporter, wAND(TV) Decatur, Ill., and 
Cynthia Scott, reporter, Cablevision of 
Monmouth, join as reporters; MN GNlen, 

news director, WCSH -TV Portland, Me., 
joins as senior assignment editor; Don 

Koshansky, photojournalist, News 12 

Long Island, joins as chief photojour- 
nalist; Scott Janin, operations center 
supervisor, USA Network, joins as 

chief engineer. 

Appointments at 
Comedy Central, 
New York: Laura 
Nelson, manager, 
media relations, 
named director, 
corporate affairs 
and publicity; 
David Epstein, 
director, sales 

Epstein administration, 
named VP, sales 

planning and operations. 

Mary Anderson, managing director, NBC 
Cable, and senior general attorney, 
NBC, New York, named VP, business 
development, NBC Cable. 

Appointments at Access Television 
Network, Irvine, Calif.: Samara Cum - 
mins, regional director, Southeast, Digi- 
tal Music Express, joins as affiliate 
sales and marketing manager, South- 
east; Phoebe Limebrook, regional account 

executive, named affiliate sales and 
marketing manager, Western region. 

Catherine McConnell, director, sales/ 
retail, Northwest Cable Advertising, 
Seattle, named GM. 

Appointments at Turner Inc.: Ronnie 
Gunnerson, VP, public relations, Turner 
Home Entertainment. Atlanta, named 
senior VP; Shirley Powell, director, pub- 
lic relations, Cartoon Network, Atlanta, 
named VP; Gloria Berg, senior publicist, 
Midwest and Southern regions, TNT, 
named manager, regional publicity, 
TNT Originals; Samantha Graham, film 
and video press representative, joins as 

manager, publicity, TNT Originals, East 
Coast, New York. 

Michael Feinner,VP, advanced technolo- 
gies product and business development, 
Prevue Interactive, joins Popcorn 
Channel, Los Angeles, as VP, Western 
region, and VP, business development. 

Brad Schofield, director, Eastern region, 
affiliate sales and marketing, Bravo and 
The Independent Film Channel, Wood- 
bury, N.Y., named VP. 

Appointments at Cox Communications, 
New Orleans: Melvin Bijou Jr., director, 
technical operations. Comcast, joins in 
same capacity; Lorraine Washington, 
director, human resources and develop- 
ment, Cleveland, moves to Louisiana 

Longevity in San Diego 
In a business noted for its transience, spending 
43 years at the same station is an accomplish- 
ment in itself. But for Julian M. Kaufman, who just 
retired as chairman of xETV(TV) Tijuana /San 
Diego, that is just the beginning of his list of 
achievements. 

After stints at KSTP(TV) Minneapolis and KGO -TV 

San Francisco, Kaufman became sales manager 
and later general manager at KPHO -Tv Phoenix in 

1951. In 1952 he wrote an article for BROADCAST- 

ING (now BROADCASTING & CABLE) offering how -to 
advice on operating a TV station in a medium - 
size city. It struck a chord in the fledgling busi- 
ness, and he received 23 job offers following its publication. The one he 
accepted came from Don Emilio Azcarraga, owner of XETV, to be the sta- 
tion's general manager. 

After overcoming many obstacles from both the FCC and the Mexican 
government over a Mexican station broadcasting in English to the U.S., 
Kaufman converted the independent into an ABC affiliate and (much later) 
into its current status as a Fox affiliate. 

In addition to XETV, Kaufman was instrumental in Azcarraga's other 
broadcasting activities, including KMEX-TV Los Angeles and several other 
stations in Azcarraga's Spanish International Network, which provided 
Spanish -language programing in the U.S. 

A winner of Peabody and Emmy awards, Kaufman, 77, hopes to write a 
book about his television career. -MKM 

Kaufman in 1952 

system in same capacity; Thomas Leone, 

VP /GM, Cox Communications, Santa 
Barbara, Calif., named VP, operations. 
San Diego. 

Laureen On& VP /assistant GM, Sports - 
Channel Chicago, named senior 
VP /GM, Prism and SportsChannel 
Philadelphia. 

MULTIMEDIA 

Appointments at Heritage Media Cor- 
poration, Dallas: James P. Lehr, senior 
VP /chief accounting and administrative 
officer; Douglas N. Woodrum, VP, fi- 
nance, named executive VP /CFO. 

Michael 1. Mannheimer, director, materi- 
als management, Cox Communica- 
tions Inc., Atlanta, named VP, materi- 
als management. 

Appointments at wxBN- AM -FM -Tv 
Youngstown, Ohio: Doris Saban, cor- 
porate secretary, named VP /chief 
administrative officer; Main Kelly lr., 
AM/FM station manager, named VP, 
radio GM. 
Russ Dodge, GSM, wxTZ(FM) 
Noblesville, Ind., joins Network Indi- 
ana, Indianapolis, in same capacity. 

Gabriel Sidhom, VP, global business 
marketing, France Telecom, Paris, 
joins Keystone Communications 
Corp., Washington, as VP, marketing 
and business planning. 

Appointments at Cox Communica- 
tions Inc., Atlanta: Carey Philip, assis- 
tant general counsel, California Cable 
Television Association, joins as direc- 
tor, state and regulatory affairs, broad- 
band services: David Livengood, direc- 
tor, customer services and business 
telephony, Telewest (formerly SBC 
CableComms), joins as director. 
broadband services marketing; David 
Pugliese, VP, marketing, and GM, con- 
sumer long distance, Frontier Corp., 
joins as executive director, marketing 
strategy. voice and data services; 
Praveen Abichandani, manager, invest- 
ment planning, named director, finan- 
cial planning and analysis. 

ADVERTISING/MARKETING 

Appointments at Temerlin McClain, 
Dallas: Gretchen Krueger, media com- 
munications specialist, Texas A &M 
University, College Station, Tex., joins 
as manager of contributed technical 
articles; John Duff, director, graphic ser- 
vices, J. Walter Thompson, Chicago, 
joins as art studio manager. 

Dianne Dean, business manager, produc- 
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tion, Saatchi & Saatchi Advertising, 
New York, named manager, broadcast 
business. 

Martha Garnica, media planner, DDB 
Needham, Chicago, named media 
supervisor/Hispanic specialist. 

SATELLITE/WIRELESS 

William Landers, VP, engineering and 
operations, KcET(TV) Los Angeles, 
joins DIRECTV International Inc., there, 
as VP /GM, California Broadcast Cen- 
ter, Long Beach. 

BM McNamara, manager, systems engi- 
neering support, Comsat World Sys- 
tems, joins Orion Atlantic LP, Rock- 
ville. Md.. as manager, satellite sales. 

James Crowe, VP, operations and engi- 
neering, Group W Network Services, 
Stamford, Conn., named managing di- 
rector, Asia Broadcast Centre, Singa- 
pore. 

ALLIED FIELDS 

Tom Nielsen, director /producer, joins On 
the Scene Productions. New York, as 
production manager: Leslie Johnson joins 
as office manager. 

Appointments at EFX Systems, Bur- 
bank, Calif.: Paul Rodriguez, executive 
VP /GM, named president: Debi IGmball, 
director, sales, named VP. 

Stan Burrows, senior software engineer- 
ing manager, Lotus Development, joins 
The Arbitron Company, New York, as 
chief information officer. 

Alan Foreman, VP, international support, 
CableData International, named VP, 
global customer care. 

Appointments at The Broadcast Image 
Group, San Antonio, Tex.: Tom Dolan, 
VP, news KsAZ -TV Phoenix, joins as 
executive director, news and talent 
development; Linda Lee, marketing 
associate, The Bank of Boulder, Boul- 
der, Colo., joins as director, marketing 
and product development. 

Eugene ConneN, president/CEO, Nynex 
CableComms Group, UK, named exec- 
utive VP, Nynex Worldwide Commu- 
nications and Media Group, New York; 
John Killian, COO, Nynex CableComms 
Group, named president/CEO; Christine 
Killorin, VP /GM, operator services, 
Nynex Telecommunications Group, 
named VP, quality. 

Appointments at GREAT, Atlanta: 
Shelley King, promotion manager, named 
director: Mark Lawson, promotion coor- 
dinator. named fax broadcast service 

George Burns: 1896 -1996 
George Burns, 100, died March 9 at his 
home in Beverly Hills. 

Burns, the elder statesman of the Golden 
Age of radio comedy, had not only survived 
the transition from vaudeville to radio to tele- 
vision (to films to concerts to books to you 
name it) but had triumphed in all of them. His 
good friend Jack Benny may have refused to 
age, but Burns reveled in being as old as 
God (literally, since he played the title role in 
the movie "Oh, God!" and its two sequels). 
He gave much credit for his success (and 
much was due) to his partner Gracie Allen, 
the lovable flake to his wryly unshakable 
straight man. 

Burns, born Nathan Birnbaum in New 
York City, Jan. 20, 1896, began as a hoofer 
in vaudeville before hooking up with Gracie professionally in 1923 and 
matrimonially in 1926. They began their radio career in the U.S. in 1932 
(Burns had earlier appeared on the BBC) and aired on the NBC and CBS 
networks. They were consistently voted among the country's favorite radio 
comedy teams. (In 1935, for example, they tied for top honors with Jack 
Benny and Mary Livingston and Amos and Andy, according to then - 
BROADCASTING magazine.) The pair were still going strong in 1950 when 
they moved to CBS TV and an eight -year run that ended only with Allen's 
retirement in 1958. Burns's other TV credits included The George Bums 
Show for NBC (1958 -59), Wendy & Me (ABC, 1964 -65) and George 
Bums Comedy Week (CBS, 1985). 

Among his many honors, Burns was an Oscar winner and a Kennedy 
Center honoree and was in the inaugural class of BROADCASTING & CABLE'S 
Hall of Fame in 1991. -1E 

George Burns with trade- 
mark cigar at NAB in 1964 

bureau manager: Angela Carpenter, pro- 
motion coordinator, named promotion 
manager; Ann Moceyunas, attorney /co- 
founding partner, Technology Law 
Associates, Atlanta, joins as general 
counsel /CFO. 

DEATHS 

Edwards in 1961 

Vince Edwards, 67, 
actor best known 
for his role as 
television's Dr. 
Ben Casey, died 
of pancreatic can- 
cer March 11 in 
Los Angeles. 
Edwards began 
his performing 
career at Para- 
mount Pictures in 

the '40s, appearing in several movies. 
His early television credits included 
Alfred Hitchcock Presents and The 
Untouchables, but he achieved real 
fame virtually overnight when he was 
cast in the title role of ABC's Ben 
Casey, which aired from 1961 -66. He 
also directed 12 episodes of the series. 

In 1970 -71 he again played a doctor, 
this time a psychiatrist on ABC's Matt 
Lincoln. Edwards later appeared in 
numerous TV movies and series and 
directed episodes of Police Story and In 
the Heat of the Night.among others. In 
1988 he reprised his role as Dr. Casey 
in a syndicated made -for -TV movie, 
The Return of Ben Casey. Survivors 
include his wife, Janet, and three 
daughters from earlier marriages. 

Don Coulter, 40, customer support engi- 
neer for Telos Systems, Cleveland, died 
of cancer March 7 at his home there. 
Coulter began in broadcasting as a staff 
engineer at WLTF -FM Cleveland, and 
later became chief engineer at wcAR- 
AM -FM there. Later, he served for seven 
years as systems project 
engineer /telecommunications manager 
for Pacific Recorders & Engineering. 
Before coming to Telos, Coulter 
worked for Walt Disney Imagineering, 
designing audio and video systems for 
Disney's theme parks. Survivors in- 
clude his wife, Jane. and three children. 

-Compiled by Denise Smith 
e -mail: d.smith @b&c.cahners.com 
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Metro-Goldwyn-Mayer Inc. offi- 
daily went on the auction block 
last week after the investment bank 
Lazard Freres & Co. advised its 
owner, a holding company of the 
French bank Credit Lyonnais, that 
the time is ripe to sell the studio. In 

addition to production and distribu- 
tion assets, MGM owns the United 
Artists movie and TV library and a 
4,500 -title home video library. The 
studio, which has reversed its sag- 
ging fortunes with recent theatrical 
hits and the revival of TV's The 
Outer Limits, is expected to bring 
more than $2 billion. Potential suitors 
are said to include GE, PolyGram 
and the Walt Disney Co. 

The on- then -off deal between 
American Radio Systems and 
Marlin Broadcasting is on again. 
That merger was called off last 
December, but a hotter radio market 
and a better price convinced ARS to 
take on Marlin's waRS -FM Detroit and 
WFLN -FM Philadelphia, says ARS 
CFO Joe Winn. What had been a 
$70 million deal is now $66.5 million, 
with Marlin President Howard 
"Woody" Tanger intending to buy 
back his WTMI -FM Miami for about 
$18 million (last time around it was 
$20 million). The deal brings ARS 
into its second and third top 10 mar- 
kets. Also last week, ARS paid $11 
million for Nationwide Communica- 
tions Inc.'s KXNO -AM North Las 
Vegas- KLuc -FM Las Vegas. Both 
deals are subject to FCC approval. 

KCBS-TV Los Angeles is moving 
The CBS Evening News with Dan 
Rather to 5:30 p.m. next month as 
part of a complete overhaul of its 
news schedule. Details were sketchy 
at press time, but starting April 8, the 
station will scrap its 4 p.m. news hour 
in favor of a half -hour report at 5 p.m., 
and will follow up the network news- 
cast with a local news hour at 6 p.m. 

Comsat has filed a lawsuit 
against Latin DBS proponents 
News Corp., PanAmSat and 
Grupo Televisa following News 
Corp.'s decision to abandon its con- 
tract for capacity on the Intelsat satel- 
lite system. The complaint, filed in the 
U.S. District Court for Maryland, has 
seven counts, including breach of 
contract, violation of tariff, tortious 
interference and civil conspiracy, and 

Cable -radio crossover 
Fueled by talent from St. Louis's number -one radio station, cable compa- 
ny Charter Communications has purchased wiev(AM) Belleville, III. /St. 
Louis from Belleville Broadcasting for $1 million -$1.5 million. It will be 
managed by cable ad executive Timothy C. Dorsey. 

Dorsey put together the deal and has lured a dozen employes from 
Westinghouse /CBS's top -rated KMox(AM). WIBV was rated 19 of 21 stations 
this past summer, according to Arbitron. According to local news reports, 
Charter has wanted to buy a radio station for years. 

Howard L. Wood, chairman of Charter's management committee, envi- 
sions carrying WIBV'S programing over cable channels: "You can think in 

terms of a radio station on cable." Also possible is televising WIBV'S radio 
broadcast, communicating with cable customers via radio in case of an 
outage, and crosspromotion. Charter owns or manages cable systems in 

17 states and has about 900,000 subscribers, including 200,000 in the St. 
Louis area. -EAR 

seeks damages of at least $250 mil- 
lion plus punitive damages. In the 
suit, Comsat claims that PanAmSat 
and Grupo Televisa, which owns 40% 
of PanAmSat, "wrongfully induced" 
News Corp. to break its agreement 
with Comsat, the U.S. signatory for 
Intelsat. News Corp. and PanAmSat 
officials declined to comment. 

Radio revenue from combined 
local and national advertising 
was up an average 7% in January 
from January 1995, according to the 
Radio Advertising Bureau. Local 
advertising, which accounts for the 
majority of radio revenue, rose an 
average 8% across 100 markets sur- 
veyed in January, while revenue 
from national advertisers grew 1 %, 
the RAB reported. 

Silver King paid more than $2 
million to build and operate WTMW 

(TV), Arlington, Va., Urban Broadcast- 
ing said in a filing with the FCC Fri- 
day. Following up on charges that Sil- 
ver King broke FCC ownership rules 
by exercising control over the station, 
even though its stock in the station 
was nonvoting (see page 20), Urban 
gave the FCC copies of invoices to 
Silver King for construction and oper- 
ation costs. "Urban did not interview 
these vendors, negotiate the terms of 
their retention, or sign contracts with 
them," Urban said. The commission 
earlier last week said it would investi- 
gate Urban's charges. 

Senate Commerce Committee 
Chairman Larry Pressler (R -S.D.) 
has proposed to give the FCC sole 
authority over spectrum policy, cut- 

ting the Commerce Department's 
National Telecommunications and 
Information Administration out of the 
picture. Pressler also called on the 
federal government to turn over large 
chunks of spectrum to private indus- 
try. Pressler made the comments 
during a speech on the Senate floor. 

A TCI -owned cable system in the 
San Francisco Bay area is under 
investigation by the Santa Clara 
District Attorney's office for possibly 
overcharging its Silicon Valley sub- 
scribers. The investigation reportedly 
is looking into the hourly rates the 
TCI system charges for installation 
and service. A TOI spokesperson 
says the cable system complies with 
federal and state law on billing and is 
cooperating fully with the DA. 

Susan Kantor is the latest member 
of the new regime at the MCA Tele- 
vision Group. Kantor last week was 
appointed to the newly created post 
of senior VP, advertising and promo- 
tion. She is a former VP, advertising 
and promotion, for Paramount 
Domestic Television. 

Emmy -winning local news veter- 
an Mark Hoffman has been 
named executive producer of Mau- 
reen, the upcoming talk show strip 
from Warner Bros. Domestic Televi- 
sion Distribution. Hoffman, most 
recently VP /GM of KDNL(TV) St. 
Louis, has spent the past 18 years in 
local news, including two years as 
VP of news for KNBC -TV Los Angeles. 
Maureen, hosted by former A Cur - 
rent Affair anchor Maureen O'Boyle, 
has cleared 75% of the country. 
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WASHINGTON 

Radio rules under fire 
Press Broadcasting, a small Neptune, 
N.J. -based broadcast group, plans to 
ask the FCC this week to rewrite its 
just -released radio ownership rules. 
Implementing the 1996 Telecommuni- 
cations Act, the rules permit a single 
company to own eight stations in the 
largest markets (those with 45 or more 
stations), but progressively fewer sta- 
tions in smaller markets. According to 
Press's Bob McAllan, the FCC's defi- 
nition of "market" is so broad that a 
company could own the maximum 
number of stations- eight -in many 
small markets. In Trenton, for 
instance, where Press owns an AM- 
FM combo, he complains, a company 
could own all eight stations because 
the "market," by the FCC's reckoning, 
encompasses Philadelphia. The FCC 
ignored the act's goal of maintaining 
program diversity in all radio markets, 
McAllan says. "All they wanted to do 
was ramrod this thing through." 

New studio from Bohbot 
Word has it that children's TV distrib- 
utor Bohbot Entertainment's planned 
initial public offering will go toward 
bankrolling its first foray into produc- 
tion. According to John Hess, 
Bohbot's senior VP, domestic pro- 
gram sales, Chicago, the animation 
studio (Come Monday Productions is 
one possible name) will be based in 
either Los Angeles or New York when 
it opens in late 1996 or early 1997. 
The studio's first two projects will be 
A Man Called A -X, described as Ter- 
minator meets Action Man, and 
Mayan Monsters of the Yucatan Kort, 
although both are now being labeled 
Bohbot Entertainment productions. 

Good guy, by George 
George Hamilton may not have set the 
Nielsen ratings on fire during his stint 
as co -host of Rysher Entertainment's 
George & Alana, but his unflagging 
efforts to save the sinking ship earned 

him a heap of goodwill with broad- 
casters. Several general managers who 
stuck by the low- rated, soon- to -be- 
canceled morning show say they will 
be sorry to see it go. Others close to 
the show say they were impressed by 
the actor's commitment to his ex -wife, 
Alana Stewart, late last year when the 
producers began hinting that a new co- 
host might translate into a share point 
or two. 

AlPE 
What's in a logo? 
What is it? That's the question many 
were asking last week when the 
National Association of Television Pro- 
gram Executives unveiled its new logo, 
which formally drops the oxymoronic 
"International" from the organization's 
name. NATPE's new look consists of a 
diagonal black paint stroke offset by a 
red oval and a blue diamond. Well - 
placed sources say the logo design was 
envisioned as a cubist -style "N." But 
now it's viewed as an abstract repre- 
sentation of TV itself, meaning that its 
content is open to interpretation, even 
in the age of the V -chip. 

New life for `Live' 
Live Jro,n the House of Blues, the 
weekly concert showcase that had a 
yearlong run on superstation wits, 
may soon rock again on VH1. Distrib- 
utor Warner Bros. reportedly is close 
to striking a deal with the cable chan- 
nel for old and new episodes of the 
hour show, which features perfor- 
mances taped at various outposts in 
the growing House of Blues night- 
club /restaurant chain. Last year the 
series gave rock fans an early glimpse 

at such up- and -comers as Hootie & 
the Blowfish and Joan Osborne, but 
TBS canceled the low -rated series last 
fall, saying it was a bad fit with the 
station's older -skewing audience. 

NEW YORK 

CompuDeals 
CompuServe is close to striking deals 
with Microsoft and AT &T WorldNet 
that would extend its reach in cyber- 
space. A source close to CompuServe 
says the deals would be similar to 
those that America Online announced 
last week, making CompuServe acces- 
sible via the new AT &T service and 
on Windows 95, with CompuServe 
using Microsoft's Explorer Internet 
browser. CompuServe and Netscape 
announced a pact last week to make 
Netscape's browser available to Com- 
puServe's subscribers. 

Automotive accolade 
The New Jersey State Senate Trans- 
portation Committee has issued a joint 
resolution to name recently opened 
Route 129 as the Ernie Kovacs Memo- 
rial Highway. The Trenton native and 
TV comedy pioneer hosted several 
innovative and off -the -wall TV shows 
before his death at age 43 in a 1962 
automobile accident in Los Angeles. 
The resolution still faces approval by 
both houses of the legislature. 
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COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE 

The loyal opposition 
It's still no more than an undercurrent, but there are broad- 
casters who are less than enamored of the prospect of going 
digital, and who would tell the government to shove off if it 

tried to auction the digital spectrum. On and off the record, 
they tell this page that (a) analog is just fine with them, 
(b) giving up VHF in the process of going digital is a dicey 
trade -off and (c) there's no way they'll pay for the privilege 
of buying digital spectrum on top of the privilege of 
rebuilding their stations at great cost to transmit into a 
wilderness where no set exists. 

Stanley S. Hubbard, head of that leading broadcasting 
family, is perhaps the most public. While emphasizing that 
he supports the National Association of Broadcasters in its 
efforts to acquire the digital spectrum without auction, he 
also says that "I think it's a grave mistake" to go digital. 
"Why have the networks paid so much in the past few years 
to solidify their relationship with their VHF affiliates? 
Going digital will disserve the public, forcing them to buy 
new sets. We already have the infrastructure. We have the 
brand names. How could someone else compete against us 
in digital, with no sets out there? We're just being suckered 
into this new technology." 

Nor is Hubbard a fan of high -definition television, the 
new medium that would be enabled by digital transmission. 
"After all these years, how many HDTV sets are there in 
Japan? One hundred thousand, and most with 25 -inch and 
28 -inch screens." Nor is he sanguine about using digital for 
multiple -channel transmission. "They'll either auction off 
that extra channel capacity or put it up for grabs by others." 

We don't share Hubbard's view, but we don't dismiss it. 
We think the medium, the public and the future will be best 
served if the government proceeds with Plan A, under 
which broadcasters would be allocated transitional spec- 

trum in anticipation of returning the analog spectrum for 
auction. But it's not going to be a picnic. It will be years 
before the digital side begins to return on investment. And, 
let's face it, the existing analog system is going to be tough 
to retire. Every year, millions of new analog sets are sold, 
each capable of a decade or more of service. 

This page wants the best for broadcasting. We don't 
want the medium to go into the 21st century with a technol- 
ogy whose best years are behind it. But we understand the 
problem. It's time the government understood it, too. Tran- 
sitional digital spectrum is no giveaway to broadcasters. 
It's the right way to jump -start an ever better broadcasting 
future and make sure that free, over- the -air television has a 
competitive chance against pay television. It will be a 
tragedy if the government forces broadcasters to take a 
reactionary leap backward into the future. 

Low ceiling 
Jack Valenti brought us up short at one point during the 
cover story interview that distinguishes this issue. The 
exchange appears toward the bottom of the first column on 
page 29, after we ask if the new ratings system might per- 
mit more adventurous programing than today's. His 
response [paraphrased]: "Listen, broadcasting and cable are 
licensed media and thus can never be as free as the movies. 
You have to be renewed by the FCC." 

Valenti's been around too long and is far too smart to be 
summarily contradicted. Which is to say, he might be right. 
But that's not the way we choose to see it. The First 
Amendment preempts any condition of license, in our view, 
and the goal of broadcasting (and cable) is to become as 
responsible to their possibilities as to the authorities. 

We remain dedicated to the day when the Fifth Estate is 
circumscribed only by its freedom. It may be a while. 
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When you 
sharpen your focus, 

4Ik 
the network that 

was 41 in February 
is #1 and growing 
season -to -date. 

February marked NBC's fifth consecutive Sweeps victory 

in Adults 18- 34,18 -49, 25 -54 and Households! 

Season -to -date, NBC is the #1 network - 
Adults 18- 34,18 -49, 25 -54 and Households! 

NBC is the only network with year -to -year growth in 95/96 - 
in Adults 18- 34,18 -49, 25 -54 and Households! 

Season -to -date, NBC has posted more weeks of growth than any other network - 
in Adults 18- 34,18 -49, 25 -54 and Households! 

4k 
NBC 

Source: NTI Primetime Prel. AA % Est. 9/18/95 -3/10/96 versus 9/19/94. 3/12/95. Sweep Dates: Feb.'96. Nov.'95. July '95. May '95. Feb.'95. All Programs. 
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LIGHTWORKS 

THE SHOCK WAVE ARRIV 30 SECONDS. 
YOU DON'T HAVE TIME TO DIGITIZE. 

Events wait for no one. And 
when that hot tape comes 
screaming in during a broadcast, 
wouldn't it be nice 
to be able to pop it 

right on the air 
before your com- 

petitor even gets wind of it? The 
amazing Newsworks- non -linear 

editing system from Lightworks 
lets you do just that. You can 

mix and match material from 

tape footage of late breaking 
news with material already on 

disk. So you don't waste vital 
minuses digitizing. 
And the editor - 
friencly design of 
NewE works user 

interface makes putting together a 

newscast a thing of ease. To find 

out more about this revolu- 
tionary new editing system, 
call 1- 800 -395 -9478, ext. 801. 

NEWS 
The Edi 

WORKS" 
tor's Friend 

()Tektronix, Inc. Newsworks and Lightworks are trademarks of Tektronix, Inc. 

Visit our booth #9313 at NAB 

1-800-395-9478, EXT 801 

Tektronix 

http://w ke-w.tek.com/VND 
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