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The February results are in. Not only 
top the list of new first -run hou 

of all new weekly hours, 

New =first -Run Weekly Hours 

1 EARTH: FINAL CONF 

2 NIGHTMAN * 

3 Honey, I Shrunk the Kids 

4 Pensacola: Wings of Gold 

5 Wild Things 

6 Soldier of Fortune 

7 Team Knight Rider 

8 Police Academy 

9 Conan 

10 Fame LA 

11 Ghost Stories 

12 Due South 

13 Mice Hammer 
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id Earth: Final Conflict and NightMan 
s, but they also rank #2 and #4 
including off -net series. 

1 X -Files 4.9 5.0 5.2 5.3 

2 EARTH: FINAL CONFLICT 2.6 2.7 2.7 2.8 
2.1 2.4 2.3 2.6 

2.0 2.0 1.9 1.9 
1.8 2.0 2.2 2.4 

1.6 1.5 1.7 1.6 

1.5 1.8 1.7 1.9 

1.4 1.4 1.5 1.6 

1.1 1.2 1.2 1.3 

1.1 1.2 1.3 1.3 

0.9 0.9 1.2 1.1 

0.8 0.8 0.9 1.0 

0.7 0.7 0.8 0.8 

3 Walker, Texas Ranger 

4 NIGHTMAN * 

5 NYPD Blue 

6 Honey, I Shrunk the Kids 

7 Pensacola: Wings of Gold 

8 Wild Things 

9 Soldier of Fortune 

10 Team Knight Rider 

11 Police Academy 

12 Conan 

13 Fame LA 
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Fox embraces 480 P, not HDTV Fox executives have been working behind the 
scenes to convince Washington legislators and equipment manufacturers of the initial 
benefits of progressive -scan, standard -definition digital television to consumers. / 6 

Higher price of digital The Television Bureau of Advertising plans to advise 
broadcasters on how to charge more for digital advertising. /10 
Broadcast nets offer olive branch Top honchos from ABC, CBS, Fox and 
NBC gathered at an undisclosed location to discuss ending the mudslinging that has tar- 
nished the Big Four's reputations among advertisers. / 12 

Kennard calls time-out on free airtime Facing a House panel's threat not to 
fund his agency, William Kennard last week called for a truce in the FCC's war over free 
airtime. / 14 

COVER STORY 
Cable's Big At-Bat 
Spring is in the air, and baseball 
is moving to cable. BROAD- 
CASTING & CAE.LE'S annual sur- 
vey shows that the TV and radio 
industry shelled out nearly $342 
million for Major League rights 
this season, with cable stealing 
games from free TV. / 24 
Cover illustration by Nip Rogers 
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ABC's `Titanic' Oscar showing Paced by "Titan- 
ic" and other big- budget commercial films, the 70th annual 
Academy Awards last week attracted the event's largest 
viewing audience in history and 
posted a healthy ratings jump 
over last year for ABC. / 35 

Hello, Newman News 
anchor Kevin Newman will 
take over the Good Morning 
America anchor spot long held 
by Charles Gibson. / 36 
NBC locks in 'Mad About You.' / 36 
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For the 3rd consecutive year, 

Inside Edition has won the prestigious 

National 
Headliner 
Award 
for Investigative Reporting. 
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Broadcasting & Cable 

Fox embraces 480 P, not HDTV 
Network plans to offer standard definition programming to early -bird DTV stations 

By Steve McClellan and 
Glen Dickson 

While CBS, ABC and NBC have 
publicly declared in the past 
year that they will broadcast 

HDTV. Fox executives have been quiet 
in the press, working to convince 
Washington legis- 
lators and equip- 
ment manufactur- 
ers of the initial 
benefits to con- 
sumers of progres- 
sive -scan, stan- 
dard- definition 
digital television. 

Last week Fox 
finally went pub- 
lic, with Fox Tele- 
vision Network 
President Larry 
Jacobson telling 
BROADCASTING & 
CABLE that it will embrace progressive 
scan DTV and transmit 480 -line pro- 
gressive -scan pictures. 

The 480 P format is defined as stan- 
dard- definition digital television under 
the new Advanced Television Systems 
Committee guidelines for digital sig- 
nals. Unlike the other major broadcast 
networks, Fox has made no formal 
commitment to broadcast high-defini- 
tion television in prime time, although 
Jacobson says it will experiment with 
720 -line progressive -scan transmission 
for special events. 

"We're embracing progressive over 
interlace, and we're going to test some 
720 P: that's the extent of it at this 
point," he says. "The marketplace is 
going to guide us from there." 

The 720 P format is considered 
HDTV under the ATSC standard and is 
also supported as an HDTV format by 
the Consumer Electronic Manufactur- 
ers Association. ABC likes 720 P as its 
HDTV format, while CBS and NBC 
say they will broadcast 1080 -line inter- 
lace HDTV in prime time. 

In an exclusive interview with 
BROADCASTING & CABLE, Jacobson and 
Andy Setos, senior vice president of 

broadcast operations and engineering 
for Fox Television, said the choice of 
progressive scan was based on several 
factors that will let them get a better 
read on consumer needs and allow for a 

quicker rollout of services addressing 
those needs. That, in turn, the Fox 
executives say, will result in a more 

casting and data broadcasting. 
Politically, the move is interesting; 

just eight months ago, ABC Network 
Television President Preston Padden 
was pilloried on Capitol Hill for even 
suggesting that 480 P would be a better 
way to go (at least initially) in the digital 
world than high -definition television. 

But in recent 
months, Fox has 
worked hard to 
win over key leg- 
islators, including 
Sen. John McCain 
(R- Ariz.) and 
Rep. Billy Tauzin 
(R -La.), both of 
whom took part in 
the pillorying of 
Padden. Fox has 
shared much of its 
research on the 
various digital 
formats with the 

congressmen. and both recently issued 
statements saying they are open to 
Fox's approach. 

Indeed, there is speculation that per- 
haps the Hill does not feel as much 
need to pressure Fox into making an 
HDTV commitment because it has 
such commitments from the other 
major broadcast networks. 

Jacobson and Setos stressed that 
there is no legal requirement from the 
FCC that networks transmit high -defi- 
nition TV signals, which the ATSC 
standard defines as 720 lines or higher 
in the progressive -scan format or the 
1080 -line interlace format. 

The definition of HDTV "is a ques- 
tion of semantics" that the industry 
should not get hung up on, Jacobson 
says. "Some say 720 is HDTV. others 
say it isn't. What we're focused on is 
progressive over interlace." 

Setos adds that HDTV is "not rele- 
vant to our decision until the market- 
place tells us what that means. Progres- 
sive is a family of formats that provide 
for a range of performance." 

Fox didn't say whether its first 480 P 
pictures would be in the 16:9 or 4:3 
aspect ratio. Setos says that "16:9 

Larry Jacobson 

FOX'S DTV PLAN AT A GLANCE 

Formal 480 progressive 

Why More flexible, cost efficient con 

Sumer -and compuler industry -friendly 

HOTV No ,ammilment to do so, 

but will test 120 progressive 

Launch Fill i991 
Andy Setos 

rapid penetration of digital receivers 
and a quicker return of the analog spec- 
trum for redeployment by the govern- 
ment. 

"Progressive allows us a whole host 
of benefits," Setos says. the first being 
a three - or four -time improvement in 
picture quality by going to 480 P from 
analog NTSC. He notes that the highest 
standard in the ATSC table is 1080 -line 
progressive, a standard he predicts 
broadcast equipment and consumer 
displays will evolve to naturally. 

But there are other benefits besides 
picture quality, Setos says: "Progres- 
sive provides us more flexibility in 
what we can do with the spectrum: ... It 
compresses more efficiently, we can 
interoperate with computers more easi- 
ly, and we can go from one scanning 
standard to another to another without 
dramatically obsoleting our earlier pro- 
duction archive." 

Fox will begin 480 P transmission 
feeds this fall, when its owned televi- 
sion stations in the major markets have 
committed to flipping the digital 
switch. The network will experiment 
with various digital applications going 
forward, including time shifting, multi- 
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poses a greater challenge than the deci- 
sion on scanning format. Everything 
we're doing is being driven by the 
viewer's perspective." He adds that 
Fox has been working hard on the 
widescreen issue. 

Although most of the DTV equip- 
ment that's been introduced by manu- 
facturers for NAB '98 is 1080 L Setos 
expects that "as much -if not more - 
progressive equipment will be shown 
on the floor of the NAB convention 
and in suites than 1080 interlace equip- 
ment." He points to Philips BTS's 
introduction of a 480 P /30 frames per 
second camera, and the ability of Pana- 
sonic's D -5 tape decks to record 720 P 

pictures. Setos also expects to see a 720 
P switcher at the show. 

As for frame rates. Fox is happy with 
using 480 P at 24 frames per second for 
film -originated material and 480 P /30 
for video material, including sports 
broadcasts. Both 480 P formats can fit 
within the 270 Mb /s bandwidth of the 
Fox Network Center's routing infra- 
structure and can be handled by exist- 
ing production equipment. such as 
video recorders, effects systems. char- 
acter generators and production switch - 
ers. Foy won't go to 60 frames per sec- 

Top of the Week 

"If we tried to mount a 
major event like the 

Super Bowl with a higher - 
resolution format, we 

could not produce it with 
the same level of 

sophistication that we 
could in 480 P." 

John Setos 

and for either 480 P or 720 P pictures. 
"We're perfectly satisfied with 30 

frames per second." Setos says. 
"We've been working on it for a year." 
Going to 60 frames per second, which 
has a bandwidth of 540 Mb /s at 480 P, 

would require all new production 
equipment. he says. Fox will also be 
buying deinterlacing equipment from 
Faroudja Labs to deal with its archive 
of interlace material. 

"If we want to show last year's win- 
ning touchdown, obviously deinterlac- 
ing will be critical," Setos says. In the 
future. "with progressive, networks or 

Individual producers will be able to 
decide what quality to assign to partic- 
ular programs -480.720 and eventual- 
ly 1080. There will a new freedom of 
motion that won't be dictated by an 
arbitrary, fixed, rigid standard." 

The progressive format will also let 
fox retain the glitzy production tech- 
niques that Fox viewers have become 
accustomed to. particularly in sports. 

"If we tried to mount a major event 
like the Super Bowl with a higher -reso- 
lution format today. we could not pro- 
duce it with the same level of sophistica- 
tion that we could in 480 P," Setos says. 
"That would set TV back years from a 

production sophistication standpoint. 
and we think that's a real problem for the 
viewer." Graphics capability for 1080 I 

is virtually nil, the Fox executives say. 
Ticking off other benefits of pro- 

gressive, Jacobson cites the link to the 
computer industry, which uses progres- 
sive displays in all its monitors. Pro- 
gressive. particularly 480 P. is better 
suited to testing an array of potential 
consumer services. 

"We will be experimenting with all 
this stuff," Jacobson says. "Now is 
when we essentially take our lab and 
broaden it out to the consumer." 

USA paying $150M for MGM shows 
It ill pick up mix of off -net, first -run episodes of Showtime shows 

By Michael Stroud and 
Joe Schlosser 

tilSA Networks Inc.'s Sci -Fi Chan- 
nel plans to pay an estimated $150 
million for a mix of off -net and 

first -run rights to MGM's Stargate SG- 
1. The Outer Limits and Poltergeist: The 
Legacy. 

The deal covers four shows -the 
original '60's series The Outer Limits: 
the remake of The Outer Limits current- 
ly airing on Showtime; Star ute SG -l. 
also on Showtime, and Poltergeist: The 
Legacy, which Showtime is dropping 
after this season. MGM will produce 22 
new episodes of Poltergeist over at least 
three years beginning next year. sources 
say. 

The deal will not affect MGM's exist- 
ing relationship with Showtime, which 
recently re-upped for a long -term, first - 
run programming agreement with MGM 
in a package valued at $125 mil- 
lion $150 million. 

USA's Sci -Fi gets The Outer Limits' 

The agreement is another step in 
MGM Chairman Frank Mancuso's 
rebuilding of MGM's once -moribund 
TV division. Over the past four years, 
Mancuso has added about 800 hours of 
original TV programming to MGM's 
library, representing a small but growing 
percentage of the studio's cash flow. 

Under its recent agreement with 
Showtime. MGM agreed to extend its 
commitment for sci -fi adventure series 
Stargate, currently in its first season, 
from 44 episodes to 88 episodes. 

Previously, Showtime extended its 
commitment to MGM's flagship series 
The Outer Limits. now in its fourth sea- 
son on the network, from 88 episodes to 
122 for its fifth and sixth seasons. 

Under its Showtime pact, MGM also 
agreed to produce IO television movies 
for the cable network over the next five 
years. MGM has already produced 13 

films for the network, including critical- 
ly acclaimed 12 Angry Men. 

The latest deal follows closely the 
signing by Outer Limits producer Trilo- 
gy Entertainment of a three -year, first - 
look film and TV production deal with 
MGM. 

MGM and USA officials declined 
comment. No Showtime executives 
could be reached for comment by dead- 
line. 
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op of the Week 

UPN, BVT talking again 
Resume discussions about moving Disney block to network 

By Joe Schlosser 

UPN and Buena Vista Television 
appear to be back at it again. 

The two sides have resumed 
negotiations just two months after a deal 
that would have delivered a daily two - 
hour block of Disney kids programming 
to UPN was called off at the last minute. 

UPN executives nixed that deal at the 
I 1 th hour, sources say, and they quickly 
began talking up a possible similar deal 
with co -owned cable network Nick- 
elodeon. Two days after telling Buena 
Vista that the proposed deal was off, 
UPN head Dean Valentine officially 
opened talks with Nickelodeon. 

"I did not believe we could ultimately 
see our way clear to a deal that would be 
in UPN's hest interest." Valentine said 

in January of the Disney negotiations. 
"There were a lot of substantive issues." 

Now it appears that Valentine, the 
former president of Walt Disney's tele- 
vision and television animation divi- 
sions, is warming up to the Disney deal. 
The original pact was to bring the Dis- 
ney- Kellogg Alliance (formerly the Dis- 
ney Afternoon) -which includes such 
cartoons as Disney's Doug. Hercules 
and Pepper Ann -to UPN's daytime 
lineup for fall 1999. 

"It does not surprise me that they're 
back talking again." says Bill Carroll, 
vice president and director of program- 
ming at Katz Media. This was an unbe- 
lievably good deal for UPN. It seemed 
like Sumner [Redstone, Viacom's chair- 
man] said, We own Nickelodeon. and 
we should do the deal with them.' But 

Educators don't want to keep 

`Springer' after school 
By Dan Trigoboff 

Tlie Detroit Board of Education last 
week joined the City Council in 
asking wDrv(Tv) "to remove The 

Jerry Springer Shots' from its 4 p.m. 
time slot to a time when parents or 
guardians are more likely to be able to 
monitor their children's television 
viewing." 

The board called Springer "an educa- 
tional harrier ... which thrives and prof- 
its from the exploitation of dysfunction- 
al behavior at the expense of ruining 
healthy developing minds." 

The City Council took a similar stand 
last month, after local activists protest- 
ed the change in Springer's time. The 
change has brought greatly improved 
ratings for woly -not only at 4 p.m. but 
also in the newscasts that follow. 

The board of education's statement 
comes on the heels of Nielsen reports 
confirming Springer's popularity 
among area youth. Nielsen numbers 
indicate that Springer is watched by 
nearly 15% of 12-17-year-olds and 
nearly 10% of 6- I I -year -olds. The show 
is considerably more popular than such 

targeted kids programming as Wishbone 
and Buffi' the Vampire Slaver. It even 
outdraws Friends among teens. 

Alan Frank, woty vice president/ 
GM, had said earlier (B&C, March 16) 
that he'd seen nothing to support con- 
tentions that many kids were watching 
the controversial Springer. However, 
he acknowledged last week that the 
February numbers indicated a signifi- 
cant increase in youthful viewership 
over January. 

Frank reiterated that the station does 
not program its daytime lineup for chil- 
dren. The Nielsens, he said, indicate 
that parents either acknowledge or con- 
done children's viewing of Springer. 
"Nielsen diaries," he said, "are filled 
out by parents, not children." 

The station does not plan to switch 
Springer, Frank said, but it will make 
an effort -possibly through news 
reports, public service announcements 
or programs -to raise awareness of 
Springer's potential pitfalls for chil- 
dren. "We have not locked this down," 
he said. "We just want to make sure 
we're clear on educating kids and par- 
ents." 

now it seems that the guys at Nick were 
not going to give up their primary stuff, 
whereas the Disney package is full of 
their top kids programming." 

Sources say UPN is not slamming the 
door on a possible deal with Nick- 
elodeon and still is in talks with execu- 
tives at the top children's cable network. 
UPN is reportedly seeking Nick- 
elodeon's Rugrats and other children's 
series of the same caliber. 

None of the parties was commenting 
at press time. 

Higher priced 
digital 

"Advertisers should pay more" for 
digital TV advertising, says Ave 
Butensky, president of the Televi- 
sion Bureau of Advertising. "We're 
going to show broadcasters how 
to do it [at NB's annual meeting 
April 6 -7 in Las Vegas]. They can 
charge more and I think they will. 
It's about using the digital medium 
to its fullest marketing potential." 

Butensky likens the switch to 
digital to the early days of color, 
when some advertisers paid a 
premium because they were con- 
vinced that people would remem- 
ber color ads in a still mostly 
black- and -white schedule. 

He also says that advertisers 
may get more value in the digital 
age through "data pages," which 
would allow viewers to click an 
icon on a regular TV spot for more 
detailed information on a product. 

Agency executives aren't ready 
to write bigger checks just yet. 
"We're obviously at variance with 
his perspective," says Allen 
Banks, Saatchi & Saatchi execu- 
tive media director. High- definition 
pictures in and of themselves, he 
says, "should not generate a pre- 
mium. Viewers aren't going to 
say, 'gee, I ought to run out and 
buy that product' just because the 
ad is on a digital set. " 

Banks conceded that "if digital 
is adding something to the mix, 
like more information, then we 
have a different kind of medium 
and a more important one. And, 
potentially, there could be a 
different kind of pricing structure." 

-Steve McClellan 
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Top of the Week 

Broadcast nets offer olive branch 
Programming heads discuss turning attention to cable, not each other 

By Michael Stroud 

Executives from 
rival broadcast 
networks stag- 

ing a secret meeting 
to discuss being nice 
to each other? 

It's no joke. On 
March 17, top hon- 
chos from ABC, 
CBS, Fox and NBC 
gathered at an undis- 
closed location to discuss -among 
other things -how they can stop the 
mudslinging that has tarnished the Big 
Four's reputations among advertisers. 

The meeting came as broadcasters' 
audiences have dwindled in the face of 
competition from such top -rated cable 
fare as tiny Comedy Central's South 
Park. While the cable industry tends to 
speak with one voice, broadcasters 
seem intent on trying to boost their rat- 
ings by attacking their broadcasting 
competitors. 

"The fact that they've been beating 
each other on the head while the Indi- 
ans are circling is just plain stupid." 
says Allen Banks, executive media 
director for Saatchi & Saatchi. 

NBC West Coast President Don 
Ohlmeyer was concerned enough to 
organize the meeting with NBC Enter- 
tainment President Warren Littlefield, 
ABC Entertainment Chairman Stuart 
Bloomberg, CBS Television President 
Leslie Moonves and Fox Entertain- 
ment President Peter Roth. 

The immediate reason for the meet- 

Fox's Roth, NBC's Littlefield, ABC's Bloomberg and CBS's Moonves met two 
weeks ago to discuss their concerns about inter -network sniping. 

ing, sources say. was concern about the 
way that the Big Four publicly attacked 
each other at industry panels in New 
York and Aspen, Colo. 

But the concerns run far deeper. 
When rivals ridicule CBS's older - 
skewing programming, Fox's broaden- 
ing demographics, ABC's plans to 
rebuild its prime time schedule, or 
NBC's post -Seinfeld future, does it 
simply drive disgusted viewers into the 
hands of cable competitors? 

"There's been a lot of sniping and 
backbiting in the press among ¡broad- 
casting) competitors," says one net 
work executive. "Meanwhile, there's a 

general feeling that cable puts on a 

very good united front." 
The participants considered one sim- 

ple interim measure: focusing on pro- 
moting their own programs without 
attacking their competitors. For exam- 
ple, NBC could promote Jay Leno's 
talk show without attacking CBS's 
David Letterman, and vice versa. 

Another proposal: Change the stan- 
dard industry practice of putting popular 

Moonves top earner at CBS 
CBS Corp. programming chief Leslie Moonves and station group head Mel 
Karmazin made more money last year than chairman /CEO Michael Jordan. 

Jordan was paid about $3 million in salary and bonus last year, accord- 
ing to documents filed with the Securities and Exchange Commission. By 
comparison, Moonves was paid $4.1 million in salary and bonus and Kar- 
mazin received about $3.9 million. 

Moonves, promoted last year to the presidency of CBS Television, also 
has stock options valued at as much as $9.8 million, while Karmazin has 
stock options worth about $4.3 million. Karmazin, who joined the company 
after the 1997 purchase of Infinity Broadcasting Corp. as head of radio 
operations, now oversees television stations as well. Jordan engineered 
the split of CBS from industrial conglomerate Westinghouse Electric Co. 
The three executives could not be reached for comment. -Michael Stroud 

shows up against each 
other to diminish 
competitors' ratings. 

"Each network 
should ¡consider' 
where the real threat to 
their long -term viabili- 
ty is." says Salomon 
Smith Barney Inc. 
analyst Paul Sweeney. 
"And it's not the 
broadcast network 
across the street. It's 

the cable industry." 
Executives at the four networks 

declined comment. 
Although positive, the meeting ended 

without plans for another one, sources 
say. And observers expect the industry 
to be careful about how many such gath- 
erings it sets up in the future. "The net- 
works have always been very cautious 
about getting together for fear of being 
accused of collusion," Banks says. 
"People in Washington would look at 

them with a jaundiced eye if they got 
together." 

Capstar selling 14 stations 
Clearing the way to close its pro- 
posed purchase of SFX Broad- 
casting Inc. (B &C, Aug. 25, 1997), 
Capstar Broadcasting Partners 
Inc. is selling 14 stations for a total 
of $163.5 million. The Justice 
Department has been investigat- 
ing possible antitrust violations 
created by the purchase. 

To quell any antitrust questions, 
Capstar is selling wGNE -FM Day- 
tona Beach, Fla., and WESC- AM -FM, 

WTPT -FM and WJMZ-FM, all 
Greenville, S.C., to Clear Channel 
Communications Inc. for $46.5 
million; WBLI(FM), WHFM(FM), WBAB- 

FM and WGSe(AM), all Nassau /Suf- 
folk, N.Y., to Cox Radio Inc. for 
$48 million; KKPN -FM Houston to 
Heftel Broadcasting (an entity 
controlled by Clear Channel) for 
$54 million, and WINE(AM)- WRKI(FM) 

and WPUT(AM)-WAXB(FM) Danbury, 
Conn., to Frank Washington for 
$15 million. Star Media Group Inc. 
brokered the Cox and Heftel 
deals. -Sara Brown 
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Top of the Week 

Kennard calls time -out on free airtime 
Tells Congress he still wants inquiry, but will take no action without futher talks 
By Chris McConnell 

William Kennard last week called 
for a truce in the FCC's war 
with Congress over free airtime. 

Facing a House panel's threat not to 
fund his agency, the FCC chairman told 
lawmakers he would not propose requir- 
ing broadcasters to offer airtime to polit- 
ical candidates. Instead, Kennard said he 

now wants to conduct an FCC inquiry on 
the subject with the understanding that 
the commission will take no action with- 
out further talks with lawmakers. 

"I am not prepared to move forward 
unilaterally without extensive consul- 
tation from the Congress," Kennard 
told lawmakers. He added that he still 
hopes to conduct a public debate on the 
issue, but he assured members of a 

House appropriations subcommittee 
that the effort would not proceed 
beyond fact- gathering for now. 

Later. Kennard voiced hopes that a 

discussion of specific airtime proposals 
rather than abstract ideas will calm 
what has been a highly charged debate. 

"Let's debate the issues land] try to 
increase people's comfort level about 
this, and then see if we can move on," 

T ; vim 
fi A 6p - :t 
t I.A. s 
1- 

FCC Chairman William Kennard still 
hopes to launch an inquiry next month. 

Kennard said. 
He previously had expressed his hope 

to move much faster toward an airtime 
requirement. A day after President Clin- 
ton called for an FCC rulemaking on the 
matter during his January State of the 
Union address, Kennard announced 
plans to propose such a rule within two 
months. The other Democrats on the 
commission -Susan Ness and Gloria 
Tristani -also voiced support for 
launching a free- airtime initiative. But 
just as Kennard's Democratic colleagues 
weighed in with support. Republican 
lawmakers vowed to stop the FCC rule- 
making. Later, Democrats including 

Broadcasters maintain retransmission consent 
Broadcasters will not lose the ability to use retransmission consent to 
encourage cable operators to carry their developing cable networks, 
according to the final version of a bill that House Judiciary Committee 
Chairman Henry Hyde (R -111.) introduced last week. 

A draft version of the bill floated earlier this month would have kept broad- 
casters from using their right to deny carriage of popular networks such as 
ABC, NBC and Fox as a lever to gain carriage for their new cable networks. 
In that way, broadcast networks have successfully grown such fledgling ser- 
vices as ABC's ESPN2, NBC's MSNBC, Fox's FX and Scripps' HGTV. 

But the bill would ban cable programmers that do not own cable operators 
from making exclusive deals or offering favorable pricing terms to distributors. 

A provision that would have extended cable regulation past its March 
31, 1999, deadline was eliminated from the bill before it was introduced. 
Judiciary Committee ranking member John Conyers (D- Mich.) and Rep. 
Rick Boucher (D -Va.) co- sponsored the bill. 

The cable industry opposes the legislation, according to Tone Clarke, 
spokeswoman for the National Cable Television Association. "This is yet 
another unwarranted intrusion into the business. We don't see any need 
for this kind of legislation," Clarke says. 

Ameritech New Media, a cable overbuilder and Hyde constituent that 
pushed the bill, says that its ability "to provide consumers with a viable 
choice has been impaired by [itsj lack of access to popular programming." 

"Chairman Hyde's bill would help to create a competitive marketplace 
where consumers can enjoy better service at lower prices," says Deb 
Lenart, president of Ameritech New Media. -Paige Albiniak 

Rep. John Dingell (D- Mich.) and Sen. 
Ernest Hollings (D -S.C.) voiced opposi- 
tion to the free -time effort as well. 

The congressional opposition 
reached a fever pitch during a March 19 

Senate panel hearing on the FCC's bud- 
get. And when Kennard appeared last 
week before a House panel that oversees 
the commission's budget, congressmen 
wasted no time picking up where their 
Senate counterparts had left off. 

"I can almost guarantee there would 
be a backlash." Rep. Bob Livingston (R- 
La.) said of an FCC rulemaking. And 
Rep. Harold Rogers (R -Ky.) told Ken- 
nard that the subcommittee would not 
vote on the FCC's budget until it re- 
ceived a written promise from Kennard 
not to move forward with a rulemaking 
on free airtime. Kennard sent such a let- 
ter by week's end. 

Rogers later remained uncertain 
whether Kennard's plan to gather facts 
rather than propose rules would be 
enough to end the impasse: "I do have 
some skepticism," he said, adding that 
the inquiry might produce information 
that would later support a rulemaking. 

But others in Congress were satis- 
fied with Kennard's new plan. Kennard 
already had discussed the proposed 
inquiry with some lawmakers before 
his appearance before the subcommit- 
tee, sources say. 

"I'm pleased," Senate Commerce 
Committee Chairman John McCain 
(R -Ariz.) said in a two -word statement. 
Sen. Conrad Burns (R- Mont.) also 
signed off on the FCC's inquiry, while 
remaining opposed to any further com- 
mission action, a spokesperson said. 

Ken Johnson, spokesman for House 
Telecommunications Subcommittee 
Chairman Billy Tauzin (R -La.), added 
that his boss does not see the FCC's 
planned inquiry as a problem. 

"It might even be helpful," Johnson 
said. Proponents of free political air- 
time, meanwhile, voiced optimism 
despite the change in plans. 

"Any inquiry process is very helpful," 
said Paul Taylor, head of the Free TV for 
Straight Talk Coalition. Media Access 
Project President Andrew Schwartzman 
added that regulators likely would have 
had to gather more information even if 
they had proposed rules. "What matters 
most is that the commission goes for- 
ward," Schwartzman said. 
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Top of the Week 

TCI gets marks for consistency 
Investor conference lacks earth -shaking news, but gets generally positive reviews 

By Price Colman 

T('l's conference for lenders and 
investors last week was more a 

series of upbeat concertos than a 

symphony with a single overriding 
theme. 

With talks on the TCI AT &T front 
quiet and with the @Home Road Run- 
ner merger talks off for now, there was 
no high -voltage news capable of ener- 
gizing financial markets, even though 
ICI President Leo Hindery seemed to 
hint of such a market mover only two 
weeks earlier. 

That may have disappointed institu- 
tional investors -TCI shares stuck in a 

narrow range after reaching a 52 -week 
high as the conference kicked off -but 
it didn't generate pessimism. 

"Generally. I think it was a positive 
meeting." says Ray Katz of Bear 
Steams. "This was the first TCI meet- 
ing I've been to in many years where 
they said the same thing as the year 
before." 

It's that kind of consistency that the 
financial community has been seeking 

from TCI. The 1998 conference 
demonstrated that over the past year 
the nation's biggest cable operator has 
been as good as its word- putting a 

conservative spin on expectations but 
generally delivering on its promises. 

The cable industry's flagship MSO 
did manage to pull one rabbit out of its 
hat: a three -way deal to deliver finan- 
cial services to digital cable customers 
and cable modem users that will cut by 
nearly 17% what ICI pays for 
advanced digital set -top boxes (see 
story, page 51). 

The deal among TCI. BankAmerica, 
Intuit and @Home to deliver financial 
services to digital cable customers and 
@Home subscribers translates into a 

$50 subsidy per advanced digital set - 
top when ICI begins firing up the 
boxes in a year. 

Absent an AT &T or Road Runner 
home -run announcement, ICI needed 
at least a solid base hit it could serve up 
at the conference. Executives from the 
four participating companies labored 
until 2:30 a.m. the day the conference 
started to produce an agreement in 

principle that was short on details. That 
didn't bother analysts. 

The implications of the deal are 
"enormous," says Jessica Reif Cohen 
of Merrill Lynch. Not only do the up- 
front payments from BankAmerica and 
Intuit -which will cone when ICI 
first activates a customer's advanced 
set- top -push down what ICI will pay 
for the boxes, they act as a magnet for 
additional vendors. 

It's what John Malone. borrowing 
terminology from Bill Gates, calls the 
" walled -garden" approach: offering 
what essentially are proprietary prod- 
ucts and services delivered via digital 
set -tops. 

That strategy "certainly makes it 
apparent that you can make a decent 
return on investment on a $300 to 
$350 box," says Barry Kaplan of 
Goldman Sachs & Co. 

The conference reinforced the fact 
that ICI is pinning its future on a digi- 
tal network. ICI's view is that digital 
offers the bandwidth for more of every- 
thing- video and audio, data and Inter- 
net Protocal (IP) telephony. 

TCI's cash flow levels out in first quarter 
Although no blockbuster deals emerged, Tele- Commu- 
nications Inc. had one surprise in store for investors and 
bankers at last week's annual financial conference: The 
company's recovery is hitting a speed bump, with cash - 
flow growth going flat in the first quarter. 

After dazzling Wall Street with a turnaround that had 
cable cash flow jumping 20% in the fourth quarter, 
excluding acquisitions, ICI President Leo Hindery star- 
tled some investors at the meeting. He disclosed that 
the high cost of marketing digital services means TCI's 
cable unit won't post an increase in earnings for the 
three months ending March 31. Despite an expected 
gain of 90,000 or more basic subscribers, cable cash 
flow should come to about $700 million, while revenue 
should total some $1.6 billion. In the stronger fourth 
quarter, the operation generated $743 million in cash 
flow and $1.6 billion in revenue. 

"That was the biggest surprise of the day," said one 
analyst attending the meeting. Another said that he was 
prepared for no growth between the fourth quarter and 
the first quarter but had figured ICI would post stronger 
gains compared with first quarter 1997. The snag 
excludes the effect of system sales, such as the trade to 
Cablevision Systems Corp. of systems serving 820,000 
subscribers in metro New York City that generate about 

$207 million in cash flow per year. 
Hindery told the analysts that the first -quarter slow- 

down may continue into the second quarter until basic 
rate increases averaging 5.5% kick in. ICI predicts that 
the rate hikes and expanded rollout of digital services 
will leave the company with high -single -digit percentage 
revenue gains for the year and possibly a slightly high- 
er rate of cash -flow growth. 

Some slowdown in growth was inevitable. TCI's earn- 
ing gains have come largely by cutting costs, not stimu- 
lating revenue. And reducing expenses by laying off 
employees, slicing marketing spending and shuttering 
the costly Summitrak homegrown billing systems gen- 
erally are one -time affairs. Sustainable growth comes 
from revenue growth -either by doing a better job in the 
company's core basic and pay cable businesses or by 
launching new products, such as digital cable or high- 
speed Internet service. 

Revenue growth is indeed a problem. In the fourth - 
quarter results, posted last week, TCI's cable revenue 
increased only about 2 %, despite a strong 155,000 
increase in basic subscribers. Analysts said ICI is still 
suffering from the damage sustained last year, when a 
45,000 basic subscriber drop in the third quarter was 
considered relatively positive news. -John M. Higgins 
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TW quits N.Y. 

Interconnect 
By Donna Petrozzello 

Time Warner Cable has split from 
the New York Interconnect ad 
sales consortium after months of 

wrangling over the group's manage- 
ment structure and its sale of regional- 
ly zoned advertising. 

Time Warner Cable, Adelphia Com- 
munications, Cablevision Systems 
Corp., Comcast Corp. and MediaOne 
make up the Interconnect, which tar- 
gets 4.5 million cable subscribers. The 
member MSOs have a contract with 
Cablevision -owned Rainbow Advertis- 
ing Sales Co. (RASCO) to represent ad 
sales for the group throughout the New 
York metro region. 

Time Warner Cable spokesman 
Mike Luftman contends that RASCO 
has emphasized zoned sales, particu- 
larly in regions with a lot of Cablevi- 
sion subscribers. 

RASCO President David Kline dis- 
putes the charge that his company was 
pushing zoned sales: "Everyone agrees 
you make more money selling the whole 
DMA, but customers like having the 
flexibility to buy zoned business also." 

Other cable ad sales consortia in the 
country, such as Adlink in Los Ange- 
les, typically set up partnerships under 
which ads are sold across an entire 
metro DMA, rather than through con- 
tracts that specify metro zones. 

New York Interconnect members 
have been negotiating a new procedur- 
al agreement since January 1997, when 
their previous working agreement 
expired. During the negotiations, Time 
Warner has angled for the Interconnect 
to sell more ads across the entire DMA, 
rather than in regional zones. 

"Time Warner wants the whole DMA 
sold," says Luftman. Other Interconnect 
member -MSOs- except for Cablevi- 
sion -were also interested in DMA - 
wide sales, he says. "There is no reason 
for the New York market to be sold dif- 
ferently from the rest of the country." 

"There is a fundamental disagree- 
ment on the facts of recent discussions 
and the way in which we think the 
Interconnect should be run," Luftman 
says. "We haven't changed our posi- 
tion since January 1997, and any asser- 
tion to the contrary is completely inac- 
curate." 

Top of the Week 

NEW YORK 

Rainbow adding 
digital channels 
Rainbo%'s American Movie Clas- 
sics is expected to announce plans 
to launch a bouquet of digital net- 
works at a luncheon in New York 
today (March 30). AMC Networks 
President Kate McEnroe is presid- 
ing over the meeting, which is 
billed as AMC's "new plans for the 
converging age of television." 
AMC's digital channels could be up 
within the next month, according to 
sources close to the network. 

Program guide 
settlement craters 
The planned combination of electron- 
ic program guides owned by United 
Video Satellite Group and Gemstar 
International Group collapsed Friday: 
the two companies failed to agree on 
terms to pool their businesses and 
patents. The settlement plan would 
have resolved years of patent litiga- 
tion surrounding certain functions of 
interactive program guides, such as 

UVSG's Prevue and Gemstar's TV 
Plus and its recently acquired Star- 
Sight. The companies disputed Pre - 
vue's approach to such tasks as using 
a set -top box to turn a VCR on to 
start recording a program. Sources 
say that after a preliminary settlement 
was reached in January, Gemstar 
tried to put restrictions on patents it 
would pool into a venture with 
UVSG. The companies are scheduled 
to go back to court in May. 

WASHINGTON 

Let's not go there 
Efforts to study rising cable rates 
have sparked a new debate among 
FCC commissioners. Regulators 
have been planning to send cable 
operators letters asking a series of 
questions about their rates. But two 
of the commissioners -Michael 
Powell and Harold Furchtgott- 
Roth -have questioned the need to 
gather all the information sought in 
the letters. The commissioners have 
cited the annual report already com- 
piled by the FCC and also worry that 
some of the sought -after information 

relates to areas outside the FCC's 
regulatory reach, sources say. Offi- 
cials predict that the letters will not 
be going in the mail before commis- 
sioners conduct further negotiations. 

DENVER 

Malone disses 
digital must carry 
With the deadline looming for the ad- 
vent of digital off -air broadcast sig- 
nals, much of the current debate 
focuses on whether Washington poli- 
cymakers will mandate must carry 
for the new multiplexed channels that 
broadcasters are likely to offer. TCI 
Chairman John Malone figures that's 
unlikely. "No one was anticipating 
must carry of that signal," Malone 
said last week at TCI's annual con- 
ference for lenders and investors. "It 
would affect some really fine cable 
programmers" whose channels would 
be squeezed out if digital -signal must 
carry is approved. As for the larger 
issue of what HDTV standard is 

adopted, Malone says he's talking 
with major broadcast networks about 
the issue and anticipates that they'll 
adopt a 720 P format with a 10 -12 
megabit data rate. Under that format, 
"We could put four multiplexed 
high -def signals on one 6 megahertz 
channel," says Malone. "It also gives 
us a way to go to broadcasters and 
say 'maybe we can help you make 
some money here.' " 

TCI's deal with Microsoft to 
use its Windows CE operating sys- 
tems on at least 5 million of the 
advanced digital set -top boxes that 
TCI has ordered from General 
Instrument doesn't mean the cable 
MSO isn't leaving its options open. 
At TCI's conference in Denver last 
week, company chairman John Mal- 
one said that while "we like the deal 
with Microsoft ... in the end if 
there's a better system. we can 
change. We can just download it." 
He said that ICI also has a tentative 
deal with Sony to use that compa- 
ny's Perios operating system, which 
Malone characterized as a real -time 
system, meaning it's better- equipped 
to deliver services like streaming 
video. 
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--Top of the Week 

House votes to let cameras 
into federal courtrooms 
Plan would let judge decide whether to televise trials 
By Paige Albiniak 

In a surprise victory for proponents 
of cameras in courtrooms, House 
lawmakers voted 12 -6 last week to 

allow broadcast cameras, microphones 
and photography in federal appeals and 
district courts for a three -year trial. 

The House Judiciary Committee 
approved a proposal to let presiding 
judges decide whether trials should be 
broadcast. 

"This is a historic vote to allow sun- 
shine into our federal courts," says 
Rep. Steve Chabot (R- Ohio), a sponsor 
of the bill that originally was called the 
Sunshine in the Courtroom Act. "The 

American taxpayers fund the courts, 
and they have a right to see how our 
judicial system works." 

Some representatives who voted 
against the proposal worry that broad- 
casting district court trials-particular- 
ly criminal trials -would compromise 
witnesses' privacy. Although Rep. 
Barney Frank (D- Mass.) had co -spon- 
sored the sunshine act, which was 
introduced last year by Chabot and 
Rep. Charles Schumer (D- N.Y.), he 
opposed the measure last week out of 
concern for witnesses' safety. 

Chabot and Schumer's sunshine act 
would have allowed cameras into feder- 
al appellate courts, where only judges 

Echostar adds channels 
DBS service gets 21 more, at least for six months 

By Chris McConnell 

EchoStar last week picked up some 
extra DBS channels from the 
FCC, at least for now. 

Spying some 
unused channels 
hovering over the 
eastern United 
States, the DBS 
company asked for and received per- 
mission to use 21 unused channels at the 
orbital slot where it has parked a new 
satellite. The temporary permit from the 
commission runs for six months and 
requires the company to warn sub- 
scribers that the extra channels could 
vanish without advance notice. 

"Use of these channels will ... foster 
competition in the multichannel video 
distribution market because the addi- 
tional revenue from the pay -per -view 
options will allow [EchoStar] to offer 
its customers more options in their 
DBS packages," the commission said. 

An FCC official added that the com- 
pany can apply to extend the permit 
once the six months are up. 

EchoStar will be using two unas- 
signed DBS channels as well as 19 

channels assigned to two DBS license - 
holders that have not launched satel- 
lites to use the channels. The FCC's 
permit requires EchoStar to stop using 
the channels should the other license - 

holders move to 

Sm I 
OW 

vice. 
_. Regulators pre- 

viously had turned 
EchoStar down when the company 
asked to use the vacant channels. The 
commission's International Bureau ear- 
lier had ruled that the temporary permit 
might cause customer confusion once 
the permit expired. The bureau also had 
stated that EchoStar might need more 
time to shut down the extra channels. 

This time, however, EchoStar said 
that it will use the channels only for 
pay -per -view programming, a service 
it says it can shut off quickly. The com- 
pany said it will simply cease offering 
the extra PPV options. 

EchoStar also offered to give cus- 
tomers a written notice that states the 
extra PPV channels are available only 
temporarily and also informing cus- 
tomers when the channels will no 
longer be available. 

initiate a DBS ser- 

and lawyers typically are present. House 
Courts and Intellectual Property Sub- 
committee Chairman Howard Coble (R- 
N.C.) later folded that bill into broader 
legislation that would overhaul the fed- 
eral court system. The larger bill was 
approved last week by the full House 
Judiciary Committee 12 -8. 

No similar legislation exists in the 
Senate. Several senators have written 
letters, however, asking a federal over- 
sight board to eliminate the ban on 
cameras in the courtroom. Advocates 
pushing the issue say several senators 

are willing to sponsor legislation. 
In the meantime, supporters say this 

is an important step for opening up 
courtrooms to the public. 

"This bill has a chance for success 
on the floor, either as part of this bill or 
as a part of some other measure," says 
Jeff Ballabon, senior vice president of 
corporate development for Court TV. 

"We're just delighted," says Barbara 
Cochran, president of the Radio -Tele- 
vision News Directors Association. 
"We think this gives the whole move- 
ment real momentum; this is really our 
most important step forward for cam- 
eras and microphones in the courtroom 
since the O.J. Simpson case." 

Tell the movers 
to hold phone 
By Chris McConnell 

FCC officials do not look to be 
moving to new headquarters any- 
time soon after last week's House 

subcommittee hearing on the commis- 
sion's budget. 

FCC Chairman William Kennard 
says he will not press ahead with the 
commission's planned move without 
financial backing from Congress. But a 

key lawmaker overseeing the FCC's 
budget said he has no plans to tell Con- 
gress to foot the bill until investigators 
wrap up their investigation of the 
FCC's new lease with the Portals devel- 
opment in Southwest Washington. 

"I'm not about to recommend to the 
Congress that we pay the bill on a crim- 
inal act," said Rep. Harold Rogers (R- 
Ky.), chairman of the House subcom- 
mittee overseeing the FCC's budget. 

Rogers cited investigations under way 
in the House Commerce Committee and 
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the Justice Department. Investigators are 
probing a $1 million payment made by 
Portals investor Franklin Haney to Wash- 
ington lobbyist and former Clinton/Gore 
campaign manager Peter Knight. 

Rogers also cited the increase in rent 
and decrease in space that FCC offi- 
cials will face. The commission says its 

Top of the Week 
rent will go up by $9 million a year in 
the new building. 

"To me it stinks. It smells to high 
heaven," Rogers said. "We're going to 
get to the bottom of it." 

Rogers asked Kennard to provide a 

detailed chronology of the I0 -year his- 
tory of the planned FCC move. 

The Federal Communications Bar 
Association, meanwhile, has retained 
Edward Newberry of lobbying firm Pat- 
ton Boggs to oppose the move. FCBA 
President R. Clark Wadlow says the 
group wants to study the status of the 
long- delayed move and assess the 
chances of preventing the relocation. 

FCC's new fees: Broadcasting up, cable down 
UHF broadcasters will see their regulatory fees go down, but most other broadcasters will see higher fees under the proposed 
schedule issued by the FCC last week. The commission will be looking to collect $163 million in fees for fiscal 1998, a $10 mil- 
lion increase over fiscal '97. The plan divides radio stations into 10 groups based on the station's classification and the popula- 
tion served. Fees for all 0 categories will be higher under the FCC's proposal. DBS operators will see their space station fees go 
up about $21,000. Conversely, cable operators will see their fee decrease from 54 cents per subscriber to 44 cents. 

Fee Category FY197 Proposed FY '98 Fee Category FY'97 Proposed FY '98 

Radio UHF TV 
Group 1 $2,000 $2,500 Markets 1 -10 $16,850 $14,625 
Group 2 1,800 2,250 Markets 11 -25 13,575 10,575 
Group 3 1,600 2,000 Markets 26 -50 8,750 5,750 
Group 4 1,400 1,750 Markets 51 -100 4,725 3,775 
Group 5 1,200 1,500 Remaining Markets 1,350 1,500 
Group 6 1,000 1,250 Construction Permits 2,975 3,625 
Group 7 800 1,000 Satellite TV Stations (all markets) ...950 900 
Group 8 600 750 Construction Permits - 
Group 9 400 500 Satellite TV Stations 345 420 
Group 10 200 250 LPTV/TV /FM Translators & 
AM Construction Permits 195 325 Boosters 220 265 
FM Construction Permits 950 1,150 Broadcast Auxiliary 25 11 

Cable Antenna Relay Service 65 50 
VHF TV Earth Stations 515 165 
Markets 1 -10 $35,025 $41,275 Cable TV Systems (per subscriber) ...54 44 
Markets 11 -25 28,450 24,850 Geostationary Space Stations 
Markets 26 -50 18,600 22,600 (including DBS) 97,975 119,000 
Markets 51 -100 9,850 11,375 
Remaining Markets 2,725 3,250 
Construction Permits 4,800 4,100 Source: FCC 

Give PBS a chance 
Washington should focus less on forcing public interest 
obligations on commercial broadcasters and more on getting 
public interest programs from public broadcasters, Commis- 
sioner Michael Powell said last week. "There is no shame 
in making a buck, but too often 
we try to jam a round public 
interest peg into a square corn- \ oing once, twice 
merciai interest hole," he told a 

Cl as. EchoStar walked away with a stake in 
gathering of America's Public wireless licenses in four markets when the 
Television Stations in Washington. "Most ' % bidding closed last week in the FCC's auction of 
often, the policymakers and the public are not at local multipoint distribution service (LMDS) 
impressed with the results, and the collective licenses. FCC officials said ALTA Wireless, a 
anxiety about the TV wasteland goes on." Edited by Chris McConnell company in which EchoStar holds a 49% stake, 

Public TV is different, Powell said, because and Paige Albiniak won LMDS licenses in Cheyenne, Wyo., Kansas 
"its sole existence is to serve the public inter- City, Phoenix and San Diego. The company has 
est." He recounted the suggestion by a North Dakota pub- not said what it intends to do with the spectrum. Altogether, 
lic broadcaster that public and commercial broadcasters be the FCC took in about $579 million in the LMDS auction. 

permitted to share a DTV facility. Powell also cited sug- 
gestions that public broadcasters be able to use some digi- 

tal TV capacity to create a funding source, as well as 
proposals that commercial broadcasters be allowed to 
fulfill some of their public interest obligations by sup - ,, porting public interest programming on public TV. 

s. h1. 
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C 1998 StorageTcchnobpv Corporatist KI rights reserved. 

ìtorageTek is a registered trar,mark of Stor3geTQhmingv Corporation. 

80,000 
hours of TV at 
your fingertips. 
(Eyedrops not included.) 

StorageTek® can help) you 

transition all y our station's 

video to digital and ensure 
that the only things ycu risk 
straining are your eyes. Our 
MediaVault broadcast sortions 
deliver fully automated digital 

archives teat are reliaEle and 

can store from 80 to 80,00 hours 

of video. So you can digitally access 

program material, improve efficiency, 

lower maintenance costs and reduce 

errors. And we have the Eardware, 

software, 24 x 7 service and 25 years' 

experience to make the tr nsition 

successful. In short, MediaVault ases the 

pressures or your mild and ye. r wallet. 

Your eyes, I-owever, are ano er sto -y. 

First look at this. Call 1-800 -STORTEK, ext 400. 
See hoa we've hel)ed major stations 

transition to digital vice). 

www.storagetek.con /video 

StorageTek 
Where tie world's informaticn goes 
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BsAsSsEsBsAsLsL 1s9s9s8 
Spring is in the air, and that can mean only one thing: baseball rights. BROAD- 

CASTING & CABLE'S annual special report shows cable scoring more games 
than free TV (page 25). The migration of games to cable can be attributed to 

several factors, including the growing number of regional cable networks. 
Whether broadcast or cable, the price of rights continues to climb (page 30). 

Major League Baseball teams will take in nearly $342 million from local 
broadcasters and regional cable networks for the rights to carry the games. 
What's more, teams will earn millions more through partnerships with local 
TV outlets or by producing games themselves. A team -by -team scoreboard of 

who's paying what for rights appears on page 28; the network picture is on 
page 32, and MLB's plans to bring games to the Web is on page 34. 

Cable's 
batting average keeps 

Climbing 
TV stations will present 24% fewer contests than cable this season 

By Kim McAvoy 

If you're a diehard baseball fan, don't count on 
your local TV station to deliver all the games 
you want to see. Many of those games may be 

on cable. 
According to BROADCASTING & CABLE'S annual 

local baseball survey, the number of games on broad- 
cast TV has dropped 
for the second 
straight year, while 
those on rival 
regional cable net- 
works have gone up. 

The average num- 
ber of broadcast 
games per team has 
fallen from 65.5 in 
1996 to 59.6 in 1997 
and to 55.2 in 1998. 
a 16% decline over 

ng & Cable March 30 1998 

the three seasons. Meanwhile, th:2 average number of 
cable games has shot up from 53.9 in 1996 to 62 in 
1997 to 68.6 in 1998. an increase of nearly 35%. 

All told. TV stations plan to broadcast 1,656 games 
this season, 403 -or 24.3% -fewer than he 2,059 
games the cable networks have scheduled. Only two 
seasons ago the positions were reversed: TV stations 
aired 1,835 games, 411 more than cable networks. 

The emergence of 
The WB and UPN is 

chiefly responsible 
for the decrease in 
over- the -air games. 
independent TV sta- 
tions that once had 
plenty of time for 
baseball now have 
obligations to air net- 
work programming. 
The WB currently 
offers programming 

25 
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on Monday, Tues- 
day, Wednesday and 
Sunday night, UPN 
has Monday, Tues- 
day and Wednesday 
night schedules. 

The increase in 
cable games stems 
primarily from the 
proliferation of 
regional cable net- 
works. In 1996, 25 
networks televised 
games; this season, 
there will be 30 
covering the action. 

"Once upon a 

time, Major League 
Baseball was a real 
staple for a lot of 
independent sta- 
tions," says Jim 
Hedlund, president 
of the Association of 
Local Television 
Stations. 

Hedlund acknowl- 
edges that the WB 
and UPN affiliates aren't as interested in baseball as they once 
were, but he says that the broadcast -to -cable migration is more 
complicated than that. "The rights to games have gone through 
the roof, and at the same time, revenue from beer advertising 
has gone down. The companies are not spending as much on 
baseball, so the broadcasters were losing money on it." 

With their dual revenue stream -cable affiliate tees and 
advertising -cable networks can outbid TV stations for 
rights, adds ALTV's David Donovan. "It's disconcerting. 
Over time, we are running into a situation where citizens 
may lose free access to some of these games." 

The FCC could help to keep to games on TV stations by 
relaxing the prohibition against one company owning two 
stations in a market. Donovan says. "To secure local sports 
rights, we need to have an economic combination that can 
bid for those rights," he says. 

Congress is keeping an eye on the situation. "Senator 
[John] McCain IR- Ariz.J has always thought that sports 
migration to cable is unfortunate and that we ought to do 
what we can to discourage it," says McCain's aide. Mark 
Buse. "We do not want to end up one day having the Super 
Bowl and the World Series available only on pay cable." 

"If there's one thing that deserves to be on free TV. it's 
baseball," says Maury Lane, an aide to Sen. Ernest Hollings 
(D -S.C. ). 

Cover Story 

CABLE CATCHE aTTIPTICAsT 
BROADCAST TV - CABLE TV 

tt41111/ 

Total Average # Total Average # To,Alterttge . _ 
games of telecasts games of telecasts games 

Year telecast per team telecast per team telecast pErriearn 

1994* 

1995* 

1996 

1997 

1998 

1,823 

1,784 

1,835 

1,668 

1,656 

65.1 

63.7 

65.5 

59.6 

55.2 

1,432 

1,232 

1,287 

1,737 

2,059 

51.1 

45.9 

50.9 

62.0 

68.6 

3,203 

3,016 

3,259 

3,405 

3,715 

114.4 

107.7 

116.4 

121.6 

123.8 
Numbers reflect games planned prior to strike -shortened season. Actual numbers 

were lower. 

Major League Baseball 
downplays the broadcast - 
to -cable trend. "There has 
been an increase in cable 
games, but that's because 
there are more cable outlets, 
and cable allows a team 
more opportunity to get 
more games out." says 
Patrick Courtney, director 
of media relations. MLB. 
"You have to take into 
account what's happened. 
There are just not as many 
independent TV stations. 

and there are now 
more cable outlets." 

Teams whose 
broadcast TV offer- 
ings are taking big hits 
this season include the 
Chicago Cubs. Min- 
nesota Twins. Atlanta 
Braves. Colorado 
Rockies and Milwau- 
kee Brewers. 

The Cubs' over - 
the -air viewers are 
perhaps the biggest 
losers. wcu -TV is 
moving 50 games to 
its sister cable net- 
work. ChicagoLand 
TV. leaving the sta- 
tion with 90 over -the- 
air games instead of 
the 140 that it broad- 
cast last year. 

As the flagship sta- 
tion for the Chicago White Sox. wen -TV also is cutting back 
on the number of Sox games. from 60 last year to 51 this sea - 
son. 

"\V(\ -TV is trying to balance its schedule among Cubs. 
Sox. late- season Bulls telecasts. an emerging network [The 
WBI. and its regularly scheduled news and entertainment 
programming." say Peter Walker. vice president and gener- 
al manager. wc\ -l y and the Cubs are owned by Tribune, 
which also has a stake in the WB network. 

Twins fans will have access to only 15 broadcast TV 
games on K\ISP -TV Minneapolis, compared with the 40 car- 
ried in 1997 by CBS's wcco -Tv Minneapolis. 

WCCO -TV didn't renew its contract with the Twins this sea- 
sons. It had become increasingly difficult to find the time for 
Twins games. says Jan McDaniel. the station's general man- 
ager. Also. the station's contract with the team had expired. 
and there is a strong possibility that the Twins may relocate. 
McDaniel says. 

CBS Cable's Midwest Sports Channel has a new one -year 
deal with the Twins for both broadcast and cable rights. 
Midwest is sublicensing the 15 games to KMSP -TV. Midwest 
is not, however, increasing its cable games; it is slated to air 
105. the same as last season. 

The Atlanta Braves' local broadcast TV schedule also 
faces a sizable reduction of 24 games because of the conver- 

There are more games on cable primarily because of the growing number if 
regional cable networks. 

March 30 1998 Broadcasting & Cable 

i 
www.americanradiohistory.com

www.americanradiohistory.com


le 
Petty 

Cleared ¡n in 
YS% 

of U.S. 
19 of Top 20 

Markets 

,-k . p 
:7 _ 

..I.1 111 I !maid olio le 
I *ti M.. %II %.11 

aefti 
/(Is I li./TIA-7". 

it Vitlitir "Ortir 
4.1 moil I I . 

I( I// W7- 11(2 I vat saim lo. 

/ I I III)! I(.1)I1 1_11. I or 
SI 5(Iii I VII)I 

191 1.1% It I i I 

I /2- II LI 7! 12. 

111 527-. _ 

..542.11kii. al-, I :7:._ 
9111 19111 I rs. 1 I : I., I 11,1 lI2II -. 

1.:111110111ille. VI 3330 I Or, I t-loon I .12 

www.americanradiohistory.com

www.americanradiohistory.com


tl 
LOCAL 

vvnc ..a gory 

AND RAD O L NEUP 
TV CABLE RADIO BROADCAST 

11 of reg. e of Contract 1998 1998 est. 0 
Of 

reg. Contract 1998 1998 est. n of Contract 1998 1998 est. 
Team Flagship season stations status rights revenue 

Regional 
season status rights revenue Flagship stations status rights revenue 

games in net. yr. /yrs. (millions) (millions) 
network games yr. /yrs. (millions) (millions) in net. yr. /yrs. (millions) (millions) 

AMERICAN LEAGUE EAST 

Baltimore WJZ -N 
Orioles (ch. 13) 

37 16 2/4 NA NA 
Home Team 

Sports 
86 2/10 $20+ NA 

WBAL(AM) 

1090 khz 
25 2/3 $3.5 NA 

CBS, which owns FITS and WJZ -N, pays $20+ million for broadcast Nand cable rights. It sublicenses games to WNW -TV Baltimore and WBDC(TV) Washington. 

Boston 
Red Sox 

WABU(TV1 

(ch. 68) 
75 12 2/2 $9+ NA 

New England 
Sports 

Network 
79 16/20 $6 NA 

WEEI(AM) 

850 khz 
55 -60 1/3 $4.4 NA 

Team owns part of NESN, keeps some of its revenue. 

New York 
Yankees 

X(11/) 
(ch. 11) 

50 0 tut NA NA 
MSG 

Network 
100 10/12 $52.5 NA 

WABC(AM) 

770 khz 
28 2/5 NA NA 

MSGN pays $52.5 WWI for broadcast N, cable and rada rights; sublicenses 50 games to WPIX. 

Toronto 
Blue Jays 

CBC 40 0 1/3 $9 NA TSN 80 2/5 $6 NA 
CHUM(AM) 

1050 khz 
32 1/3 $2 NA 

Headline Sports Radio has radio nghts. 

Tampa Bay 
Devil Rays 

( 3N 
W1SP(ih 

(ch lo) 

51 

15 
10 

1/5 

1/5 
NA $3 -$5 

SI>o 
Channel 
Florida 

64 1/5 $5 NA 
WFLA(AM) 

970 khz 
17 1/7 $5 NA 

Team retains broadcast TV rights. 

AMERICAN LEAGUE CENTRAL 

Chicago WON -1V 

White Sox (ch.9) 
51 0 1/2 NA $13 

Fox Sports 
Chicago 

101 1 5/1 7 $4.5 NA 
WMVP(AM) 

1000 khz 
35 3/5 $3.5 NA 

Team and WGN- TV have revenue sharing partnership. 

Cleveland IwuABOVI 
75 ndian ( 43) 

I 

4 

13 I 

$6 NA I 
Fox Sports 

70 13/3 

I 

$5 
R(AM)1 

NA 1WKe 35 12/3 
1220 khz 

I NA $7.4 

RRL48 holds broadcast TV rights team shares some revenue. Team retains radio rights. 

Tigers 
1WKBD-TVI 

40 

I 

4 I 1/5 

l 

$2 

l 

NA I F Detroit 
Sports 

85 1/2 $4 NA I W60(kM) 32 3/5 NA $3 

Team retains radio rights. 

Kansas City 
KmBc-Tv 

1 o 

I 

36 1 

l 
0 I NA NA NA 

I 

MRocky I 

30 2/3 1$4-$51 NA 1°12°14)1_ 100 11/3 $1.8 NA 

Fox Sports Rocky Mountain pays $4 -$5 million for broadcast and cab e rights buys time on KMBC N, which controls KCWB Through local marketing agreement. 

Minnesota 
Twins 

KMSP -N 
(ch. 9) 

15 0 NA NA NA 

Midwest 
Sports 

Channel 
105 1/1 $5 NA 

WCCO(AM) 

830 khz 
70 1/1 NA S1 -$2 

CBS Cable's Midwest Sports Channel pays $5 million for broadcast Nand cable rights. Midwest sublicenses 15 games to KMSP TV Team and WCCO/AM) have 
revenue -sharing arrangement. 

AMERICAN LEAGUE WEST 

Anaheim KCAL(1V) 

Angels (ch. 9) 
0 3/5 NA $11.2 Fox Sports 

West 
40 4/5 $5 NA 

KRLA(AM) 

1110 khz 
8 1/5 NA $8 

Disney, which owns team, retains broadcast TV nghts, sharing revenue with KCAL.. Team retains rada rights. 

Oakland 
Athletics 

KRON -TV 

(ch. 4) 
30 2 1/2 $4 NA 

Fox Sports 
Bay Area 

57 Z 7 $6 NA 
KNEW(AM) 

910 khz 
15 1/2 NA 53.5 

Team retains radio rights. 

Seattle 
Marinera 

MR" 
KSTWIWI 

OA 

41 

23 
5 1/3 $5 NA 

Fox Sports 
Northwest 

60 2/4 $4-$5 NA 
KIRO(AM) 

710 khz 
38 1/5 $3.7 NA 

IORO -TV holds broadcast TV rights. 

Texas 
Rangers 

n 39N 

KxAS -N 
irn 

80 

15 
12-14 3/5 S7 NA 

Fox Sports 
Southwest 

60 NA NA NA 
KRLD(AM) 

1080 khz 
70 1/3 $4.5 NA 

UN Television, owned by Hicks Muse, has broadcast and cable rights and operates IOITX -TV,- sublicenses 60 games to Fox. Tom Hicks is purchasing the Rangers. 

NA-Not applicable or not available. Unless otherwise indicated, the teams sell the rights to a broadcast station or cable network and the 1997 rights fee is 
shown. In cases where the team retains the rights or is involved in a partnership, estimated 1998 revenue is shown instead of a rights fee. Depending on the 
team, contract status refers to a rights contract, partnership contract or contract for a non- rightsholder to carry the games. In most cases, broadcast TV and 
radio rig tsholders form regional networks -the column shows the number of stations in those networks. Radio stations usually carry all regular- season games. 
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BROADCAST TV CABLE RADIO 
F of reg. if of Contract 1998 t998 est. e of reg. Contract 1998 1998 est. # of Contract 1998 ' 998 est. 

Team Flagship season stations status rights revenue 
Regional 

season status rights revenue Flagship stations status rights -eienue 
games in net. yr. /yrs. (millions) (millions) 

network games yr. /yrs. (millions) (millions) in net. yr. /yrs. (millions) ( millions) 

NATIONAL LEAGUE 

Fox Sports 
South 

45 

EAST 

2/10 $4 NA) 
750 khz 

175 4/5 $3 NA 
Atlanta WO 

Braves WUPA(TV 
(ch. 69) 

90 

11 

0 

D 

$40 

Revenue reflects simultaneous national carriage of games on TBS. WBSbuys airtime from WU°A(N). Team and WIBS are owned by Tumor Broadcasting System. 

Marlis IWBh.33NI 
5 r 1/5 NA $8 I Fhannnel 70 

I 

1/7 S5 I NA 
1WOAM(AM) 

khz 
20 2/5 $3.5 NA 

Team and WBFS -TV have revenue -sharing agreement. Marlins owner Wayne Huizenga owns 70% of Sports Channel Florida. 

Montreal 
t.1cpOs 

SRC(FR) 

TOS(FR) 

20 

20 

18 

9 

I M4 I 

4/4 
NA $2.6 

I I RDS(FR) 

TSN(ENG) 

40 

P5 
3/4 $1.8 

CIOC(AM) 
CKAGAM) 

5 Eng 

26 Fr 

4/4 

y6 
$1.3 

Team retains all broadcast Nand radio nghts; stations sell some inventory. Bots keep all radio ad revenue. 

New 
Mets 

York IW ch 9'TVI 
50 NA 2/2 L NA $16 I New ports 

100 12/30 

I 

$13+ I NA 1660N(AM) 15 1/2 $3.5 I NA 

Team and WWOR- N have revenue -sharing partnership. WADO(AM) will broadcast 98 games in Spanish. 

Philadelphia 
Phillies 

WPtiL -N 
(ch.17) 

73 1 1/1 NA $7 
Comcast 
Sports 

Network 
80 1/1 NA $4.5 

WPFR(AM) 

1210 khz 
18 -20 1/1 NA $3 

Team and WPHL -TV have revenue -sharing partnership for broadcast 1V rada and cable. Philtres partnered with Comcast Cable to form Comcast Sports Network. 

NATIONAL LEAGUE CENTRAL 

Chicago WGN-TV 

Cubs ch. 9) 90 0 NA NA $32 
Chicagoland 

N 62 NA NA S5 
WGN(AM) 

720 khz 
46 NA NA S12 

Tribune owns team, WGN -AM -Nand Chicagoland TV Revenue reflects simultaneous national carriage of games on superstation WGN. 

Cincinnati 
Reds 

l 
mac 
(ch. 121 

30 10 
15 

Fox Sports 

Ohio 
50 3/3 $5 NA W ) 

700 khz 
50 1/3 $3.5 NA 

Fox Spots Ohio pays $5 million for broadcast Wand cable rights. It buys airtime on TV stations. 

Houston 
Astros 

KNWS -N 
(ch. 51) 

60 8 -12 NA NA NA 
Fox Sports 
Southwest 

65 1/8 $10+ NA KILT(AM) 

610 khz 
50 3/3 NA S4+ 

Fax Sports Southwest pays $10+ million for broadcast Nand cable nghts. Team retains radio rights. KXYZ(AM) is Spanish -language flagship station. 

Mlwaukee 
B ire WBfS I y(ch24N 

I 

50 

10 
NA I NA I NA I 

Midwest 
Sports 

Channel I 

80 1/6 

I 

$5.3 NA 
I Jkhz 

I 52 

11 
/5 I $2 -$3 

P 

NA 

CBS Cable's Midwest Sports Channel pays $5.3 million for broadcast Nand cable nghts; team shares some revenue. W7MJhas radio rights team shams 
revenus 

Pittsburgh 
Pirates 

WPGHa() 

WCWB -TV 
0.22) 

8 7 0 NA NA NA 
Fox Sports 
Pittsburgh 70 2/4 $3 NA 

KOKA(AM) 

1020 khz 
45 2/3 NA S3 

Fox Sprits Pittsburgh pays $3 million for broadcast Nand cable rights, sublicenses 15 games to 7V stations. Team retains radio rights. 

Cardinals 
KPUM 

I 

60 I 21 

1 

2 / 3 I NA 

I 

$5+ I M i d w e s t 50 

1 

2 / 5 

I 

$2 -3 I Iß;20 kh 107 12/5 I $5 I NA 

Team has revenue -sharing arrangement with KIR -TV. 

NATIONAL LEAGUE WEST 

Colorado KWGN-TV 

Rockies (ch. 2) 
75 12 1/5 NA 

Fox Sports 
NA Rocky 

Mountain 
50 2/10 10+ NA 

KOA(AM) 

850 khz 
62 2/5 $4.5 NA 

Fox Sports Rocky Mountain pays $10+ million for broadcast Nand cable rights. Fox buys airtime on KWGN -N. 

Los Angeles 
Dodgers 

KTIA(TV) 

(ch. 5) 

48 0 2/5 $15.5 NA 
Sports 

West 2 
40 NA NA NA 

1150 khz 
25 1/5 $6-8 NA 

KTLA(11) pays $15.5 million for broadcast Nand cable nghts. It sublicenses games to Fox Sports West 2. Fox has purchased the Dodgers. 

San Diego 
Padres 

KUSI -TV 

(ch. 51) 
23 0 NA NA NA 

Channel 4 100 2/5 $5 NA 
KFMB(AM) 

790 khz 
6 2/3 53.5 NA 

Cox Communications' Channel 4 pays $5 million for broadcast Nand cable rights, buys air time on KUSI -N. Cox keeps all ad revenue. 

San Francisco 
Giants 

KMJ(TV) 

(ch. 2) 
58 5 4/6 $5.5 NA 

Fox s 
Bay Area 

55 3/5 $4.5 NA 
KNBR(AM) 

680 khz 
15 5/5 $4.5 NA 

Team retains five to seven 30-second spots per game on broadcast N. KTVU(710 parent Car Communications is limited patiner in the team. 

Arizona 
Diamondbacks 

KTVK(TV) 

(ch. 3) 
75 4 1/10 NA $10+ 

Fox Sports 
Arizona 60 1/10 $5+ NA 

KTAR(AM) 

620 khz 
16 1/10 NA $4+ 

Team retains broadcast Nand radio rights. Team and KTVK have revenue -sharing arrangement. KDRX -N will broadcast 30 games in Spanish. Fox pays $5+ mil- 
lion for cable rights but team also gets four minutes advertising time. KPHX(AM) wit broadcast all home games in Spanish. 
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Sion of wVTBS(TV) Atlanta from a 

superstation-a local station with 
national cable distribution -to a local 
station and a separate cable network. 
In approving the deal, MLB required 
owner Turner Broadcasting System 
to reduce the number of games Writs 
and the network will simultaneously 
televise from 125 to 90. However. 
Turner is restoring I I games for 
Atlantas broadcast audience by buy- 

ing time on wt.PA(Tv) Atlanta. It also is placing 20 games on 
Fox Sports South. giving the cable network 45 games, com- 
pared with 25 in 1997. 

The Colorado Rockies are scaling back from 95 to 75 
broadcast TV games this season. The 75 games will be car- 
ried on WB affiliate KWON -Tv. Fox Sports Rocky Moun- 
tain -which has the broadcast TV and cable rights -will air 
51) games, a big jump from the seven carried last season. 
According to a Rockies spokesperson. last years cable 

package was small because Fox Sports Rocky Mountain 
secured the rights late in the season. 

In Milwaukee. the number of Brewers' over -the -air 
games is falling from 68 to 50. But CBS's Midwest Sports 
Channel. which has the broadcast and cable TV rights. is 
offering cable Viewers more than twice the gaines aired last 
year 80. compared with 35. 

"Ideally. we would like our gaines to he both on cable and 
over -the -air so that everybody could pick us up." says Tim 
Van Wagoner, director of broadcasting for the Brewers. 
But it's a continuing battle to get stations to clear a lot of 

games ... not because they don't want to hut IbecauseI they 
have other commitments. Cable is the wav to go." 

More modest declines are expected for the Philadelphia 
Phillies (2{4 to 73). Anaheim Angels (51 to 44) and Florida 
Marlins 169 to 601. 

"We are very reluctant to preempt the network." says John 
McGuiness. vice president and director of sports marketing 
for WB affiliate wjllt. -Ty Philadelphia. which airs the 
Phillies games. He says that the station wants to hold on to 

Diamond prices hit $342 million 
By Kim McAvoy 

14 
ajor League Baseball 
continues to be a hot 
property for local 

broadcasters and regional cable 
networks. 

That's why the TV and radio 
industry shelled out nearly $342 
million for the rights to carry Major 
League Baseball games this sea- 
son, according to BROADCASTING & 

CABLE'S annual survey. (Last 
year, MLB teams received rough- 
ly $320 million in rights fees.) 

Furthermore, many teams will 
earn millions more through part- 
nerships with local TV outlets or 
by producing games and selling 
the ad time themselves. Rev- 
enue from such ventures should 
reach $200 million. 

However, the Atlanta Braves 
and the Chicago Cubs, each of 
which previously generated $50 
million or more in ad revenue, 
may not do that well this season 
because the number of broadcast TV games has been 
significantly reduced (see story, page 25). 

This season, the addition of the Arizona Diamond- 
backs and the Tampa Bay Devil Rays to the league has 
increased the rights pot by $15 million. 

Both teams have struck deals that include a mix of 
rights fees and revenue -sharing arrangements. 

The Diamondbacks, for example, kept their broad- 
cast TV and radio rights, expecting to bring in advertis- 
ing revenue of more than $14 million. The team and 
KTVK(Tv) Phoenix, which will air 75 games, also have a 

The Arizona Diamondbacks did not sell the 
rights to their games. They expect to earn 
more than $14 million in ad revenue. 

revenue -sharing arrangement. 
Fox Sports Arizona paid more 
than $5 million for the cable 
rights, but the team also gets four 
minutes of advertising time. 

In Florida, the Devil Rays 
received $5 million in rights fees 
from Sports Channel Florida and 
another $5 million from wFLA(AM) 
Tampa. The team held on to its 
broadcast TV rights and anticipates 
revenue of $3 million $5 million. 

On the regional cable network 
front, Fox Sports Net continues to 
dominate. Through its 12 owned - 
and- operated networks and 12 
affiliated networks, it has the 
rights to 24 of 30 MLB teams. 
Three of Fox's owned- and -oper- 
ated networks hold both the 
broadcast TV and the cable 
rights, including Fox Sports 
Southwest, which paid more than 
$10 million this season for the 
rights to the Houston Astros 
games. Others that have all TV 

rights are Fox Sports Rocky Mountain (Kansas City 
Royals and Colorado Rockies games), and Fox Sports 
Pittsburgh (Pirates games). 

Also aggressively pursuing MLB rights this season is 
CBS Cable's Midwest Sports Channel, which paid $5 
million for all TV rights to the Minnesota Twins for one 
year. And Midwest has a six -year deal for $5.3 million 
for the Milwaukee Brewers broadcast TV and cable 
games; the team shares some revenue. 

The most lucrative local deal: the $52.5 million that 
Madison Square Garden Network paid the New York 
Yankees for broadcast TV, radio and cable rights. 
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tioto The Big Dogs 
Won't Hunt. 

Hundreds of small companies are competing success- 
fully against the Bell companies. But the big dogs. 

MCI aid AT &T, aren't. 

Recently, the Federal Communications Commission held 

hearirrs in which small, local competitcrs described 
their success competing against the Bell companies. 
These competitive local exchange carriers (CLECs) are 

reselling local service from Bell companies and building 
their own local networks from scratch. 

The CiECs report - 
They'-e reaching thousands of new customers. 

Generating millions in local service revenue. 

In short, they're competing. 

One FCC commissioner even said, "I leave this hearing 

with new faith that the (Telecommunications) Act is 

worki 

It's not the size of the dog in the fight, but the size of 

the fight in the dog. 

The smaller companies don't have the tens of thou- 

sands of employees that the big long distance giants 

We'll connect all Americans 

do. They don't have billions of investment dolla's. But 

they are competing. 

So what's all the barking about? 

Local phone companies have devoted more than $4 bil- 

lion, and assigned over 8,000 employees to make sure 

competition works. They've built customized network 

elements; offered on -site network training; and cus- 

tomer service 24 hours a day, 7 days a week, all to 

connect MCI and AT &T to local markets. 

But the big dogs are barking up the wrong tree. 

MCI and AT &T have given up on residential local ser- 

vice. They claim they can't gain access to local markets, 

but thousands of smaller companies have prc ven then 
wrong. 

MCI and AT &T are stalling competition. They only want 

competition on their own terms, on their own timetable. 

That's what AT &T executives admit-Rd during:heir 

recent merger with Teleport. AT &T and MCI only want :o 

get into the hunt when they're reacy. 

if we're allowed to compete. 

UNITED STATES TELEPHONE ASSOCIATION 
Ani,1n, i lhnic .nn1i.uu,- 
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Cover Story 
as many games as it can. "We don't 
want to lose our local identity with 
the team ... but we have to honor our 
network commitments." 

Still, some teams will increase 
their broadcast TV games: New York 
Yankees (40 to 50), Pittsburgh Pirates 
(10 to 15), Toronto Blue Jays (35 to 
40) and Cleveland Indians (70 to 75). 

In many cases, over -the -air games 
are split between two broadcasters to 

accommodate a hefty schedule. That's how it works in Pitts- 
burgh, where wPGH -TV carries eight Pirates games and WCWB- 
TV has seven. Cincinnati Reds broadcast TV games are divid- 
ed between wsTR -Tv, with 30, and WKRC -TV, with 15. 

Last year, KIRO -TV, as a UPN affiliate, could accommo- 
date 65 Seattle Mariners games. Its new affiliation deal with 

CBS, however, doesn't allow it to preempt the network, says 
John Woodin, vice president and general manager. There- 
fore, this season the station -the broadcast TV rightshold- 
er-is buying time on KsTW(TV) Seattle to air 23 games, 
while KIRO -TV itself will carry 41. "A partnership makes 
sense," says Woodin. Moreover, it is important to the station 
not to lose the Mariners. They are the highest -rated local 
baseball team; last year, on average, the games received a 16 
rating, Woodin reports. 

For many broadcasters, perhaps, airing fewer baseball 
games is the way to go. That's OK with CBS affiliate 
wTsP(Tv) Tampa, Fla., which is airing 15 Tampa Bay Devil 
Rays games this season. "We made a small commitment. 
We're very excited about it," says Steve Mauldin, president 
and general manager of the station. Carrying such a small 
package doesn't create preemption problems, Mauldin says, 
and it gives WTSP an opportunity to participate in sports. 

Broadcast, cable nets ready to play ball 
Nation's pastime appears on Fox, NBC, ESPN, FX, Fox Sports Net 
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Tim McCarver, Joe Buck and Bob Brenly will cover 1998 World Serles action for Fox. 

By Joe Schlosser 

Fox Broadcasting, which now 
owns the Los Angeles Dodgers, 
holds the majority of national 

and regional broadcast rights to Major 
League Baseball games. 

Between the Fox broadcast network, 
Fox Sports Net and cable's FX, Rupert 
Murdoch has nearly all the bases cov- 
ered. 

NBC and ESPN make up the rest of 
Major League Baseball's five -year 
$1.7 billion contract that expires after 
the 1999 -2000 baseball season. 

Last season, FX and Fox Sports Net 

entered MLB's national coverage 
package, signing a four -year deal 
worth $1.7 billion. This season FX will 
carry a 26 -week package of Saturday 
night games, while Fox Sports Net has 
a national Thursday night game. 

The Fox broadcast network is enter- 
ing the third year of its $575 million 
five -year deal. The network has an 18- 
week schedule of weekend games 
(including The Game of the Week) this 
season and will broadcast the National 
League Championship Series and the 
World Series. Fox also has the rights to 
the 2000 World Series. 

NBC, which paid $475 million for its 

_` 
package, carries the All -Star Game and 
American League championship series 
this season. NBC has the World Series in 
1999 and the All -Star Game again in 
2000. 

ESPN acquired its Wednesday and 
Sunday night MLB coverage for $455 
million and will carry six to twelve 
division series playoff games in the 
fall. 
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Cover Story- 
MLB still planning 
regular Webcasts 
Same play, different season 

By Richard Tedesco 

Major League Baseball plans to 
present several audio Webcasts 
of games on its site beginning 

early this season. The numbers of games 
carried will increase as pennant races peak. 

That is not unlike the game plan that 
MLB executives outlined last season, 
but the deal to make baseball audio - 
casts proliferate online never came to 
pass. But it will happen this year, 
according to Alex Kam, MLB's direc- 
tor of new media, who says he hopes to 
have a deal in place soon for audio of 
"several key games a day" to be acces- 
sible on the MLB site. 

Along with the Webcasts in RealAu- 
dio and other formats, the MLB site will 

give fans access to star players in daily 
mid -afternoon chats as well as other 
exclusive features. "Major League 
Baseball will offer a new set of experi- 
ences [online'," Kam says. "What we're 
going to offer fans is something they 
cannot find on any other site." 

Several big -league ball clubs already 
have gone after the Web audience of 
displaced and office-bound hometown 
fans. They include the Baltimore Ori- 
oles, Houston Astros, Texas Rangers, 
Seattle Mariners. Chicago White Sox, 
San Francisco Giants and Kansas City 
Royals. Teams can provide links to 
audiocasts on their own sites or through 
sites of their local radio carriers. 

AudioNet acted as host for some 
MLB teams' Webcasts last season and 
is considered a leading candidate as an 

suw go. ear 
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Internet partner for MLB. But Kam 
indicates that MLB also was open to 
some form of partnership deal with a 

sports Web designer -such as Star - 
wave-if such a deal could be struck. 

The bottom line is that opening day is 
near for a sport that needs to get the atten- 
tion of fans through every possible medi- 
um. Kam recently joined MLB from a 
similar position at HBO: one of his main 
priorities in his new job is to strike a deal 
with a Web technology partner. 

The other priority is to pump as many 
audiocasts onto the MLB site over the 
course of the season as possible. accord- 
ing to Kani. 

Digital Broadcasting. 
What's possible, what's real, what's next, 

what's stopping you from finding out? 

Hopefully nothing. Because on April 6th at 
11:00 a.m. in the Sands Convention Center. 
Ron Whittier will be giving the 
1998 NAB Multimedia World Keynote 
Address. His speech will be on "Digital 

34 

intel 
The CINIIp IIt'r llNllit'.' 

Broadcasting Interactivity: What's 
Possible, What's Real. What's Next." 
After the speech, drop by Intel's booth 
M8263 to see the technology. We're 

positive something will stop you. 
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ABC wins with Oscar 
With lug /p of `Titanic; show drabs biggest audience 

By Michael Stroud 

Big is better, at least wher: the 
Oscars are concerned. 

Paced by "Titanic" and other 
big- budget commercial films, the 70th 
annual Academy Awards last week 
attracted the event's largest viewing 
audience in history and posted a healthy 
ratings jump over last year for AEC. 

An estimated 87 million people 
tuned in for the Monday telec 1st. a 

19e4 rise from last year's show, which 
was dominated by smaller. ind.pen- 
dent films like "Shine" and 
"The English Patient." 

"Almost every award that 
was given was given to a 

movie that earned close to or 
more than $100 million." 
says Michael Davies. ABC's 
executive vice president for 
series and specials. 

ABC scored a 34.9 rating 
and a 55 share for the tele- 
cast, its highest score since 
"Gandhi" won for best pic- 
ture 16 years ago. according 
to Nielsen Media Research. 
That compared with a 27.4/ 
46 for last year's broadcast. 

Clearly. "Titanic" was a 

big part of the reason. The 
film won II Academy 
Awards, tying "Ben Hur" as the most - 
decorated film in history. The popular- 
ity of young stars Leonardo diCaprio 
and Kate Winslet was reflected in the 
strongest ratings among young adults 
since the introduction of peoplemeters 
in 1987: a 57 share among adults 18 to 
49. including a 63 share among 
women. 

"'Titanic' captured the imagination 
lof viewers] in a way few movies of the 
modern era have done." Davies says. "1 

can't imagine we'll be as fortunate as 
that every year." 

ever 

James Camaron zccepts his Oscar 
tor Best Director, one of the 11 
awarded to 'Titanic.' 

Best Original Song winners Ja nes Horne.- (I) and WWI 
Jennings (for 'My Heart Will Go Ouf' from 'Titanic') 
flank singer Celine Dion. 

Unlike last year, the broadcast also 
featured a slate of well -known stars 
winning Oscars -from Helen Hunt to 
Jack Nicholson to Robin Williams - 
sparking greater interest in the telecast 
than last year, when it featured relative 
unknowns like Geoffrey Rush (who 
won best actor for "Shine"). 

It all added up to an easy win for 
ABC for the evening. CBS was second 
with a 5.4/8 Nielsen Media Research 
score, with Cosbv and Walker, Texas 
Ranger registering some of' their low- 
est -ever ratings. NBC and Fox each 

scored a 4.3/6. 
ABC's performance among viewers 

18 -49 was a welcome reprieve from the 
past seven weeks, during which Fox 
has bested the alphabet network in the 
key demographic. 

As usual, a Barbara Walters spe- 
cial -this year including Academy 
Award winner Kim Basinger and nomi- 
nee Burt Reynolds - dominated its time 
period at 8 -9 p.m. before the show. 

ABC and the Academy did their best 
to press the evening's built -in advan- 
tages. Trying to appeal to "Titanic's" 
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legions of younger fans, the show fea- 
tured more than its usual share of 
younger presenters, such as Madonna 
and Cameron Diaz. 

ABC also promoted the show more 
aggressively than usual. The network 
corralled actors from The Practice and 
Bill Maher's Politically Incorrect to do 
commercial spots, ran a two -hour pre - 
Oscars special in its TGIF slot on Friday 
night and helped 31 affiliates to orga- 
nize charity events tied to the Oscars. 

"We did everything possible to ensure 
that the 70th annual Academy Awards 
was tied indelibly in the public's con- 
sciousness to ABC." Davies says. 

The idea is to build a loyal viewer- 
ship for the Oscars franchise that will 
tide the network over in years when it 
doesn't have "Titanic" in the wings to 
deliver huge ratings numbers. 

It's an idea the Academy is certain to 
use to its financial advantage when it 
renegotiates its contract with ABC 
over the next few weeks. 

Broadcasting 

Kevin Newman replaces 
Gibson at 'GMA.' 

Gibson says goodbye to 
`Good Morning' 

ABC last week confirmed speculation that 
Good Morning America news anchor Kevin 
Newman will replace Charles Gibson as co- 
host, while Mark Lukasiewicz is out as exec- 
utive producer, replaced by the program's 
number -two producer, Shelly Lewis. The 
network said Lukasiewicz will stay at ABC 
News in an undisclosed but "senior" role. 
Newman replaces Gibson effective May 4. 
Gibson will stay at ABC News as anchor of 
one of the network's prime time magazines 
(20/20, PrimeTime Live or possibly a new 
entry), with further details to be announced 

this week, sources say. At the same time, network news executives are 
still debating whether to merge the prime time news operations into a sin- 
gle entity. Although that decision is expected soon, it won't be made in time 
for this week's announcement on Gibson. Gibson was talking with A &E 
about becoming host of Biography, but A &E did not want him hosting the 
A &E program while anchoring a prime time show for ABC, officials at both 
networks confirmed. -Steve McClellan 

`Mad' about Thursday? 
NBC locks up 'Mad About You,' turns to picking 
something for 'nothing' slot on Thursday night 

By Michael Stroud 

Ncomes the fine- tuning. 
With ER and Mad About 

You locked up for next sea- 
son. NBC now must figure out 
how to make up for the loss of 
Seinfeld. 

One favorite suggestion: Move 
Tuesday's Mad About You to 
Seinfeld's 9 p.m. timeslot. 

"It would ensure that NBC 
continues to dominate Thursday 
night," says one major media 
buyer who favors the move. Or 
switch another Tuesday night 
favorite, such as Frasier or 3rd 
Rock from the Sun, to the Thurs- 
day night slot. Or move a fresh- 
man show, such as Nathan 
Lane's comedy Encore! 

So far, NBC West Coast Presi- 
dent Don Ohlmeyer is keeping 
his cards close. 

"I don't think it comes down to 
one show," he said in an inter- 
view. "It comes down to the sum 
of the parts. The most important 
thing for us going forward in our next 
schedule is to have a solid Thursday and 
Tuesday night. If we were to put a 

considerably easier last week by agree- 
ing to a contract with NBC and produc- 
er Columbia TriStar that guarantees 
them nearly $1 million per episode, 
quadruple their current salaries. 

NBC will cover the bulk of their 
salaries by more than doubling its 
license fee to Columbia. to about 
$3.25 million an episode. 

The deal closed just hours 
before Hunt won an Academy 
Award for Best Actress in the hit 
film "As Good As It Gets." It puts 
Hunt and Reiser in the rarified 
company of Jerry Seinfeld and 
Home Improvement star Tim 
Allen as the only stars to earn $1 

million or more an episode. 
To Ohlmeyer, the show's in- 

creased cost -which he declined 
to discuss -is well worth it. 

"The price of having a success- 
ful show is that they cost more," 
he said. "[The price tag for] Mad 
About You, in the context of suc- 
cessful shows in their seventh or 
eighth years, is not outrageous. 
It's an expensive deal, but not 
precedent- setting." 

ER, for which the network ear- 
lier this year paid a record $13 
million an episode, "is in a class 
by itself," he added, noting that 
the network has "made an enor- 

mous amount of money" off the hit - 
far more than it will spend to retain it. 

With Mad locked in, Ohlmeyer can 

'Mad About You,' one of the possible picks to replace 
' Seinfeld' in the Thursday 9 p.m. slot. 

schedule together tomorrow, we could." 
The Mad About You stars, Helen 

Hunt and Paul Reiser, made his job 
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now concentrate on NBC's 
development schedule. Last 
year, he admits, the network's 
schedule was weighted too 
heavily toward comedies. 

"We really didn't have the 
shows to support an I 8-come- 
dy schedule." he said. "This 
year's schedule will be more 
diversified. It will be a mix of 
comedy, movies, drama, news 

Broadcasting 

"[The price tag for] `Mad About You,' 
in the context of successful shows 
in their seventh or eighth years, is 
not outrageous. It's an expensive 
deal, but not precedent-setting." 
-NBC West Coast President Don Ohlmeyer 

and reality." 
Midseason Tuesday comedies Late - 

line and For Your Lore could cushion 
the fall season if they continue to hold 
their strong numbers. The comedies 
helped NBC's year -to -year growth on 
Tuesday night jump 13 %. Lateline 
topped its premiere rating by 2% and 
won its 9:30 -10 p.m. time slot on Tues- 
day. 

The key question remains what to do 
about Thursday night. 

"We don't have to win on Thursday 
night to chip away at NBC's number - 
one position." says an executive at a 

rival network. "All we need is for them 
to come down a bit and for us to come 

Net decline 
The Big Three TV networks 
showed a net advertising sales 
decline (after agency commis- 
sions) of 0.87% in 1997 compared 
with 1996, according to figures 
compiled by Ernst & Young and 
released by the Broadcast and 
Cable Financial Management 
Association. Total net sales for 
1997 were $9.043 billion, versus 
$9.122 billion in 1996. Prime time 
sales were up almost 6 %, to $4.41 
billion. Late night was up 12.3 %, 
to almost $484 million; early morn- 
ing was up 16.4 %, to $384 million; 
daytime was a fraction above flat 
at $1.1 billion; kids was down 
3.7 %, to $80.5 million; sports was 
down 21 %, to $1.76 billion, and 
news was up 3.8 %, to $827 mil- 
lion. For the fourth quarter, the 
three -network total was $2.64 bil- 
lion, up 10 %; prime time was up 
6.8 %, to $1.22 billion; late night 
was up 18.5 %, to $131.4 million; 
early morning was up 15 %, to 
$107 million; daytime was up 
6.2 %, to $325.3 million; kids was 
down 3.8 %, to $29.3 million; 
sports was up 21 %, to $618 mil- 
lion, and news was up 1.7 %, to 
$212 million. -Steve McClellan 

up a bit, and our whole week's ratings 
will improve dramatically." 

Ohlmeyer professed to be concerned, 

but not too concerned. "It 
would be Pollyanna -ish of us to 
say we're going to lose some- 
thing like Seinfeld and not miss 
a beat," he said. "Conversely, 
when we lost Cheers (on Thurs- 
day in 1992) it would have been 
Pollyanna -ish to say we were 
not going to miss a beat." 

That, of course, is when 
NBC moved a moderately per- 

forming show called Seinfeld to the 
Cheers time slot on Thursday night. 
Not a bad move, in retrospect. 

Something to `Crow' about 
PolvGrani Cass Lee -like lead in new drama 
By Joe Schlosser 

One phone call and PolyGram 
Television President Bob San - 
itzky knew his studio had cast the 

right actor for the upcoming action hour 
The Crow: Stairway to Heaven. 

Last week PolyGram executives sent 
head shots of Mark Dacascos to a Los 
Angeles film developer and found out 
just how much Dacascos resembles the 
star of the feature film "The Crow." 

"They called and said your head 
shots of Brandon Lee are ready," San - 
itzky says. "It was sort of eerie." 

Dacascos. who most recently starred 
in the film "Island of Dr. Moreau," has 
been penciled in as the lead in the 
weekly series, which debuts in Sep- 
tember and is cleared in more than 
85`7; of the country. 

The Crow: Stairway to Heaven is a 

co- production with Alliance Commu- 
nications and Crescent Entertainment 
Limited Production. 

Dacascos will take over the role of 
Eric Draven, made famous by Bran- 
don Lee. (Lee, son of actor /martial 
arts expert Bruce Lee, was killed dur- 
ing the final stages of production of 
"The Crow" in 1994.) Dacascos, him- 
self a martial arts expert, has starred in 
several television series and feature 
films, including HBO's Ta /es from the 
Crypt and theatricals "Dim Sum" and 
"Only the Strong." 

"We think we have found some- 
body who really can do the action 
scenes of 'The Crow' and has the 
career behind him to do the acting," 
Sanitzky says. 

Bryce Zabel has been named execu- 
tive producer on the series. Zabel, who 

Mark Dacascos has been tapped to star 
in The Crow.' 

most recently produced ABC ''s Lois & 
Clark, also worked on L.A. Law and 
Da / /as. Zabel and PolyGram worked 
together on a pilot for Fox that the net- 
work failed to pick up. 

"To have somebody of Bryce's cal- 
iber attached to the show, coupled with 
the acting ability of Dacascos, is a tes- 
tament to the strength of the fran- 
chise," says lan McDougall, senior 
vice president of Alliance Productions. 

Production on the series begins 
June I in Vancouver. Edward R. 
Pressman, who produced both "The 
Crow" and "The Crow: City of 
Angels," is executive producer for the 
TV series as well. 
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"Gre?t product, great 
marketing. You gotta have 

both to play in Peoria.» 

"With a television, radio and internez Jpera'ion under 
one rocf here in Peoria, _here is literally n3 decision made 

that does not in olve marketing. 

"For almost 20 years, I have been an active member 
and attended the PROMAX Conference anc feel it is the 
definitive resource for marketing executives. 

" \Ve work in competitive environment here in 

Central Illinois, and I went my marketing =olks up on 
the latest tends and opportunities. I wznt Jur people 
attending PROMAX." 

P R ,,,+ f M A X 
2029 Century Pari. East, Sui-e 555, Los Angeles, Q I fo n a 93067-2906 

:10.788.'600 fax 310.788.7616 www.p on a,..org 

Mark A. DeSantis 

President and Ge,3era1 Mancger 
WEEK-TV 
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roadcastin 

Perils of Paw -line 
Puen to produce animal rescue series 

By Joe Schlosser 

r the past two seasons, Alex Paen 
has produced. hosted and even dis- 

ibuted the weekly half -hour series 
Emergency with Alex Paen. 

The investigative journalist and for- 
mer Los Angeles news anchor is now 
giving up that series and focusing his 
attention on first -year series Animal Res- 
cue. Both are syndicated nationally, but 
at the end of the season Emergency with 
Alex Paen (formerly Emergency Call) 
will shut down after seven seasons. 

Animal Rescue. which is cleared in 
more than 65 °k of the country for fall 
1998, was spawned from Emergency. 
Animal segments used for Emergency 
always spiked ratings and attracted the 
most attention for the weekend series, 
Paen says. Paen thus created an entire 
weekly half -hour show devoted to ani- 
mals and the rescue of injured or 
trapped animals all over the world. 

"We've done everything from the 
cat in the tree ]to] a dog in a well [to] a 

horse stuck on the side of a hill," says 
Paen, who distributes Animal Rescue 
through his Telco Productions in Santa 
Monica, Calif. "We've been in animal 
emergency rooms from Hong Kong to 
New York." 

Paen, who specialized in internation- 
al news, was the first reporter to record 
a message from a U.S. hostage in Iran 
during the crisis of 1979. He continues 

M !f 

to use his international ties to get 
footage of incidents throughout 
the world. This season alone. 
Paen has traveled to Africa. Hong 
Kong, Singapore and France and 
across the United States. 

"One of the best segments we 
ever had came from off the coast 
of New Zealand." Paen says. "A 
dog was clinging to the deck of a 

sinking ship in some really rough 
seas. A helicopter crew saved the 
dog. and it was all caught on 
camera. It was really dramatic." 

During each episode of Animal 
Rescue. Paen offers an animal 
safety tip segment that also will be 
offered for newscasts at stations that 
run the series. Animal Rescue has added 

'Animal Rescue host Alex Paen feeds a baby 
gerenuk. 

clearances in San Franciso (KTvu[rv]), 
Boston (wtlDtl -TV) and Miami (wOFL 
ITV I) in the past few weeks. 

1-1 t-cr7 
V t 

http://www.broadcastingcable.com 
Back to basics 
EDITOR: Dan Rather's comments in your March 16 issue about the quality of 
TV news are right on base -especially coming just days after the passing of 
Fred Friendly. However, is anybody listening'? 

Rather has made this same speech before -quite often, in fact -but his 
own program consistently follows the pack in "tabloid" journalism. None of 
the evening broadcasts, in 30 minutes, offers as much news as the old 15- 

minute programs did 30 years ago. It is time to stop talking about this and 
make some real changes. I believe that the first network that returns solid 
news to its evening program will be well -rewarded in ratings. 

-Bury Friedman. Santa Monica, Calif. 

Money `Mad' 
/ NBC agreed to an 

11th -hour deal -just 
hours before the Academy 

Awards broadcast last Mon- 
day night -that quadruples 
the salaries of Mad About 
You stars Helen Hunt and 

Paul Reiser to $1 million 
apiece per episode. The deal more than doubles the 
license fee NBC pays to producer Columbia TriStar, to 
about $3.25 million per episode. The deal came shortly 
before Hunt won an Academy Award for Best Actress in 
the hit film "As Good As It Gets." 

Jay on the rise 
NBC's Tonight with Jay Leno is up 4% in adults 18 -49 
since the end of the Olympics four weeks ago, returning to 
the dominant position it enjoyed over CBS's David Letter- 

man before the winter games supplied Letterman with a 
powerhouse lead -in. The show was up 2% in adults 25 -54 
and 6% in total viewers compared with the same four -week 
period last season, according to Nielsen Media Research. 

Lewis upped at GMA 
Shelley Lewis has been named executive producer of 
ABC News's Good Morning America. Lewis had been 
deputy executive producer of the broadcast since July. 

Something special on UPN 
UPN will air nine prime time specials in April and May, 
ranging from a show about UFOs to one spotlighting ex- 
traordinary pets. The remaining shows profile deadly 
marine predators; the world's "funniest true stories "; 
injustices in the civil justice system; the world's "funniest 
kids"; daredevil attempts to set new world records; an 
exposé of beauty pageants, and The Virtual Ed Sullivan 
Show, which re- creates the famous variety show with 
contemporary acts. - Michael Stroud 
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roadcastin 
S Y N D I C A T I O N M A R K E T P L A C E 

Pearson pulls le 
some 

' shows 
4 

Pearson Television has decided not 
to go forward with its planned action 
hour Kickboxer and The Kid (above). 
The series was already cleared in 
more than 60% of the country and 
was slated to debut in September. 
Pearson has also opted not to bring 
back Ghost Stories for another sea- 
son. The series debuted in syndica- 
tion last fall. Earlier this month, 
Pearson executives decided not to 
renew sophomore action hour The 
Adventures of Sinbad. Pearson exec- 
utives say that their other new action 
hour, Air America, is still a go for 
fall. Pearson's remake of The Match 
Game with Michael Burger as host is 
also going forward. The cancella- 

tions are said to be a result of the 
integration of Pearson Television and 
All American Television. Pearson 
acquired All American last fall. 

It's their `Party' 
Columbia TriStar Television Distribu- 
tion has cleared Party of Five in more 
than 50% of the country. The series, 
which is being sold for weekend syndi- 
cation, debuts this fall. Clearances in- 
clude wNYw(Tv) New York, KTrv(Tv) 
Los Angeles and wa.o(Tv) Chicago. 

PolyGram Visual Programming has 
reached a deal with publisher Walker 
Books to produce and distribute an 

animated TV series based on the chil- 
dren's book collection "Maisy." The 
series, also titled Maisy, will launch 
on cable's Nickelodeon in 1999. 

Kelly goes `Wild' 
Kelly News and Entertainment is 
offering a series of wildlife specials 
in syndication for next summer. 
Wildlife Agenda, a five -part special is 
produced by KoMO -TV Seattle, will be 
available in July. Sources say Kelly 
News executives are looking to turn 
the specials into an annual series. 

Forrer gets its man 
Forrer Communications is bringing 
back Mounties: True Stories of the 
Royal Canadian Mounted Police for 
a second season. The series has al- 
ready been cleared in more than 60% 
of the country for fall 1998. Clear- 
ances include WCIU -TV Chicago, 
KTVU(TV) San Francisco and WABU 

(TV) Boston. Forrer executives say 
they also are developing a weekly 
half -hour comedy series and a week- 
ly hour reality series. Joe Schlosser 

Other than that, Mrs. 
Lincoln, how was the show? 
TV cited for promoting sleep deprivation, overweight kids 

By Dan Trigoboff 

levision -al- 
ready blamed for 

promoting se\ 
and violence -can 
also make you tired 
and fat. 

At least those were 
the findings from two reports released 
last week. A study from the National 
Sleep Foundation suggests that both men 
and women deprive themselves of sleep 
because of television. A report published 
by the American Medical Association 
links TV with overweight children. 

The reference to television in the Na- 
tional Sleep Foundation's "1998 Omni- 
bus Sleep in America Poll" was brief: 
51% of men and 42% of women would 
go to sleep earlier if they didn't have a 
television or access to the Internet. Tele- 
vision and the Internet were deemed fac- 
tors in many adults getting less sleep 
than needed. 

A poll says that 51% 
of men and 42% of 
women would go to 
sleep earlier if they 

didn't have a television 
or access to the Internet. 

The report in the 
Journal of the Ameri- 
can Medical Associa- 
tion (JAMA) from 
researchers at Johns 
Hopkins University 
School of Medicine 
found that children 
who watched more 

than four hours of TV daily were signif- 
icantly heavier than those watched half 
that or less. 

In a related JAMA editorial, who 
Thomas Robinson of Stanford University 
School of Medicine acknowledged the 
correlation between TV and weight, but 
said that causation had not been proved. 

"The jury is still out on the question of 
whether television viewing is an impor- 
tant cause of overweight among chil- 
dren." he said, "although that should not 
stop parents and children from substitut- 
ing less sedentary activities for sitting in 
front of the television, videocassette re- 
corder, computer and video game." 

Broadcasting & Cable March 301998 

As Good As 
It Gets! 

UltraC-raphix ULTRA "" 
Demc at NAB #10357 

ACCU'_:.al.iam., triól trlitlR 
The Wa Ids Weather Leader 

Call 300 -566 -6606 

4 385 Science Fark Road 
State College, Pt. 16801 
Mtp: www.accuweathn.crrn 
E -mail salesmaiIt accuwx.con 
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Broadcasting Ratings according to Nielsen 

Lable PEOPLE'S CHOICE March 16.22 
KEY: RANKING /SHOW [PROGRAM RATING SHARE[ TOP TEN SHOWS OF THE WEEK ARE NUMBERED IN RED TELEVISION UN VERSE ESTIMATED AT 98.0 MILLION HOUSEHOLDS: ONE RATINGS POINT = 980.000 TV HOMES 

YELLOW TINT IS WINNER OF TIME SLOT (NRI =NOT RANKED: RATING ,SHARE ESTIMATED FOR PERIOD SHOWN PREMIERE SOURCES: NIELSEN MEDIA RESEARCH. CBS RESEARCH GRAPHIC BY KENNETH RAY 
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8.7/14 
55. America's Funniest 

Home Videos 7.7/12 

47. Cosby 8.2/13 

8.4/13 
I V- A 

9.1/14 
ICO:1 

2.2/3 
66. Suddenly Susan 7.2/11 114.In the House2.0 /3 

63. Melrose Place 7.3/11 
45. Ev Loves Raymd 8.3/13 75. House Rules 6.4/10 

19.20/20 9.9/15 
68. The Closer 7.1/11 73. Caroline in /City 6.6/10 

72. George & Leo 6.7/10 

34. The Practice 8.6/15 

8.9/15 
33. Home Imprvmt 8.7/14 

49. Smthg So Right 8.0/13 

82. Brooklyn South 5.8/10 

7.7/13 

25. JAG 9.3/15 

82. Suddenly Susan 5.8/9 

10. Dateline NBC 12.1/21 

10.3/17 
17. Mad About You 10.5/17 

14. Home Imprvmt 11.6/18 

49. That's Life 8.0/13 

41. NYPD Blue 8.4/15 

9.6/16 
31. Spin City 9.0/15 

22. Dharma & Greg 9.7/16 

13. Drew Carey 11.8/19 

24. Two Guys /Girl* 9.4/15 

63. Public Eye with Bryant 
Gumbel 7.3/12 

77.48 Hours Special 
6.3/11 

25. For Your Love* 9.3/15 

12. Frasier 12.0/19 

18. Lateline 10.2/16 

19. Dateline NBC 9.9/18 

7.4/12 9.3/15 
56. The Nanny 7.6/13 

79. Cybill 6.2/10 

70. Michael Hayes 7.0/11 

31. PrimeTime Live 9.0/16 

6.6/11 

94. Prey 4,0/6 

ABC Thursday Night 
Movie -Waterworld, 
Part 2 9.13 

9.3/17 
37.Sabrina/Witch 8.5/16 

41. Chicago Hope 8.4/15 

7.8/13 

54. NCAA Basketball 
Championship 7 8/13 

45. Boy Meets Wrld 8.3/15 

47. Sabrina /Witch 8.2/14 

60. Boy Meets Wrld 7.5/13 

12.20/20 11.6/21 

5.5/10 

82. Saturday Night at the 
Movies -Beverly Hills 
Cop 3 5.8/10 

75. NCAA Basketball 
Championship ti 4/13 

7.6/14 

66. NCAA Basketball 
Championship 7.2/14 

81. NewsRadio 5.9/10 

56. Seinfeld 7.6/12 

37.3rd Rock fr/Sun 8.5/14 

16. Ally McBeal 10.8/16 

109.Mal & Eddie 2.2/3 

2.9/4 

95.7th Heaven 3.8/6 

107. Good News 2.3/3 

109. Sparks 2.2/3 
114.Three 2.0/3 

4.8/8 

90.12th Annual American 
Comedy Awards 4.8/8 

1.9/5 
1 " Moesha 2.1/4 

i11_Clueless 213 

4.1/6 
01.BufyNampire 

Slayer 3 4.5 

117 Mal & Eddie 

In the House 

II Dawson's Creek 

4.8/8 

6.4/10 2.7/4 
41. Beverly Hills, 90210 

8.4/14 

3.7/6 
99. Sister, Sistr 3.6/6 

97. Smart Guy 3.7/6 

23. Working 9.5/15 

10.Dateline NBC 12.1/21 

16.4/26 
3.Friends 15.9/26 

4.Just Shoot Me 15.7/25 

1.Seinfeld 20.8/31 

4. Caroline in /City 15.7/24 

2.Seinfeld 16.3/27 

6.Frasier 14.2/25 

7.4/13 

93. Significant Others 
437 

107.The Sentinel 
23'4 

97. Wayans Bros 3.7/6 

95. Steve Harvey 3.8/5 

6.1/9 
61. Busted on the Job 

7.4/12 

92. New York Undercover 

89 ABC News Saturday 
Night 4.9/9 

8.2/13 

27 ABC Family Movie - 
The Little Rascals 

9.1/15 

61 ABC Sunday Night 
Movie -Blood on Her 
Hands 7.4/12 

8.1/14 

52. NCAA Basketball 
Championship 7.9/16 

87. Players 5.7/11 

27. Dateline NBC 9.1/16 

56. Homicide: Life on the 
Street 7.6/14 

8.1/15 6.5/12 
49. Dr. Quinn, Medicine 

Woman 8.0/15 

56. The Magnificent Seven 
7.6/14 

27. Walker, Texas Ranger 
9.1/18 

13.8/22 
mr NCAA Bsktb Ch 11.5/24 

60 Minutes 14.2/23 

9. Touched by an Angel 
12.9/20 

8.CBS Sunday Movie - 
It Could Happen to You 

14.0/23 

8.8/15 

80. TV Censored Bloopers 
6.1/11 

74 The Pretender 6.5/12 

5.5/10 
88. Beyond Belief: Factor 

Fiction 5.2/10 

82. Millennium 5.8/10 

7.0/13 
77. Cops 6.3/12 

68. Cops 7.1/13 

63. AMW: America Fights 
Back 7.3/13 

71. Profiler 

8.8/14 

6.9/13 

34. Dateline NBC 8.6/15 

7.7/12 
82. World's Funniest! 

5.8/10 

19. Dateline NBC 9.9/15 

41 NBC Sunday Night 
Movie -I've Been 

Waiting tor You 8.4/14 

27. The Simpsons 9.1/14 

34. Damon' 8.6/13 

37. The X -Files 8.5/13 

2.7/4 
n 1.Nick Freno 2.1/4 

04. Parent 'Hood 2.4/4 

104 Sister, Sister 2.8/4 

02. Jamie Foxx 3.1/5 

100 Unhap Ev Af 3.5/5 

105. Alright Alrdy2.4/4 

9.6/16 6.7/11 2.3/4 3.3/5 
8.5/14 9.9/16 10.4/17 7.2/12 2.9/5 3.1/5 
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Rank 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

Market 

New York 

Los Angeles 

Chicago 

Philadelphia 

San Francisco/ 
Oakland/San Jose 

Boston 

Washington. DC 

Dallas/Ft. Worth 

Detroit 

Atlanta 

Houston 

Seattle/Tacoma 

Cleveland 

Minneapolis/St. Paul 

Tampa/ 
St. Petersburg/ 
Sarasota 

Miami/Ft. Lauderdale 

Phoenix 

Rank 

42 

43 

44 

45 

46 

47 

48 

49 

50 

51 

52 

53 

54 

55 

Market 

Memphis 

West Palm Beach/ 
Ft. Pierce 

Oklahoma City 

Harrisburg/Lancaster/ 
Lebanon/York 

Greensboro/ 
High Point/ 
Winston -Salem 

Wilkes -Barre/Scranton 

Albuquerque 

Providence/ 
New Bedford 

Louisville 

Birmingham 

Albany/ 
Schenectady/Troy 

Dayton 

Jacksonville/ 
Brunswick 

Fresno/Visalia 

Rank 

83 

84 

85 

86 

87 

88 

89 

90 

91 

92 

93 

94 

95 

96 

97 

98 

99 

Market 

Ft. Myers/Naples 

Madison 

South Bend/Elkhart 

Chattanooga 

Cedar Rapids/ 
Waterloo/Dubuque 

Columbia. SC 

Davenport/ 
Rock Island/Moline 

Jackson, MS 

Burlington/Plattsburgh 

Johnstown/Altoona 

Tri Cities, TN 

Colorado Springs/ 
Pueblo 

Evansville 

Waco/Temple/Bryan 

Youngstown 

Baton Rouge 

El Paso 

Rank 

124 

125 

126 

127 

128 

129 

130 

131 

132 

133 

134 

135 

136 

137 

138 

139 

140 

Market 

Yakima/Pasco/ 
Richland/ 
Kennewick 

Boise 

Amarillo 

Corpus Christi 

Columbus, GA 

La Crosse/Eau Claire 

Chico/Redding 

Bakersfield 

Monroe/EI Dorado 

Columbus/ 
Tupelo/West Point 

Duluth/Superior 

Rockford 

Wausau/Rhinelander 

Beaumont/Port Arthur 

Wheeling/Steubenville 

Topeka 

Terre Haute 

Rank 

167 

168 

169 

170 

171 

172 

173 

174 

175 

176 

177 

178 

179 

180 

181 

182 

183 

184 

185 

Market 

Billings 

Idaho Falls/Pocatello 

Utica 

Elmira 

Missoula 

Rapid City 

Dothan 

Watertown 

Marquette 

Yuma/EI Centro 

Harrisonhurg 

Alexandria, LA 

Lake Charles 

Greenwood/Greenville 

Jonesboro 

Bowling Green 

Meridian 

Great Falls 

Jackson. TN 

18 Denver 

19 Pittsburgh 

20 Sacramento/ 
StocktorVModesto 

21 St. Louis 

22 Orlando/ 
Daytona Beach/ 
Melbourne 

23 Baltimore 

24 Portland. OR 

25 Indianapolis 

26 San Diego 

27 Hartford/New Haven 

28 Charlotte 

29 Raleigh/Durham 

30 Cincinnati 

31 Kansas City 

32 Milwaukee 

33 Nashville 

34 Columbus. OH 

35 Greenville/ 
Spartanburg/ 
Asheville 

36 Salt Lake City 

37 Grand Rapids/ 
Kalamazoo/ 
Battle Creek 

38 San Antonio 

39 Norfolk/Portsmouth / 
Newport News 

40 Buffalo 

41 New Orleans 

56 Little Rock/Pine Bluff 

57 Charlestort/Huntington 

58 Tulsa 

59 Richmond/Petersburg 

60 Austin, TX 

61 Las Vegas 

62 Mobile/Pensacola 

63 Flint/Saginaw/Bay City 

64 Knoxville 

65 Wichita/Hutchinson 

66 Toledo 

67 Lexington 

68 Roanoke/Lynchburg 

69 Des Moines/Ames 

70 Green Bay /Appleton 

71 Honolulu 

72 Syracuse 

73 Spokane 

74 Omaha 

75 Rochester, NY 

76 Shreveport 

77 Springfield. MO 

78 Tucson (Nogales) 

79 Paducah/ 
Cape Girardeau/ 
Harrisburg/Mt. Vernon 

80 Portland/Auburn 

81 Champaign/ 
Springfield/Decatur 

82 Huntsville/ 
Decatur/Florence 

100 Savannah 

101 Lincoln/ 
Hastings/Kearney 

102 Ft. Wayne 

103 Springfield/Holyoke 

104 Harlingen/Weslaco/ 
Brownsville/McAllen 

105 Lansing 

106 Greenville/ 
New Bern/Washington 

107 Tyler /ongview 

108 Sioux Falls/Mitchell 

109 Augusta 

110 Peoria/Bloomington 

111 Florence/Myrtle Beach 

112 Tallahassee/ 
Thomasville 

113 Fargo/Valley City 

114 Montgomery 

115 Santa Barbara/ 
Santa Maria/ 
San Luis Obispo 

116 Fort Smith 

117 Charleston, SC 

118 Reno 

119 Traverse City/Cadillac 

120 Eugen 

121 Monterey/Salinas 

122 Lafayette, LA 

123 Macon 

141 Sioux City 186 

142 Medford/Klamath Falls 187 

143 Erie 188 

144 Wichita Falls/Lawton 189 

145 Columbia/ 190 
Jefferson City 

191 
146 JoplirVPittsburg 

147 Lubbock 192 

148 Albany. GA 193 

149 Bluefield/Beckley/ 194 
Oak Hill 

195 
150 Odessa/Midland 

151 Minot/Bismarck/ 
Dickinson 

152 Wilmington 

153 Rochester/ 
Mason City/Austin 

154 Binghamton 

155 Bangor 

156 Anchorage 

157 Panama City 

158 Biloxi/Gulfport 

159 Palm Springs 

160 Abilene/Sweetwater 

161 Quincy/Hannibal/ 
Keokuk 

162 Sherman/Ada 

163 Salisbury 

164 Clarksburg/Weston 

165 Gainesville 

166 Hattisburg/Laurel 

196 

197 

198 

199 

200 

201 

202 

203 

204 

205 

206 

207 

208 

209 

210 

211 

Parkersburg 

Tuscaloosa 

Mankato 

Eureka 

Twin Falls 

Grand Junction/ 
Montrose 

Butte/Mozeman 

St. Joseph 

Charlottesville 

Cheyenne/ 
Scottsbluff/Sterling 

San Angelo 

Laredo 

Lafayette, IN 

Ottumwa/Kirksville 

Casper/Riverton 

Anniston 

Bend, OR 

Lima 

Zanesville 

Fairbanks 

Victoria 

Presque Isle 

Helena 

Alpena 

North Platte 

Glend ive 
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This is the other definition of Prime Access. Because in every market you'd ever want 

to clear, Broadcasting & Cable gets your shows -and their key selling poin1s- 
right in front of all the GMs, Programming Directors, News Directors and MarkEting 

Directors you'd ever want to reach. 

Broadcasif 
The New, weekly of Television and Radio 

&, e 
It's where stations get with the program. 
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Changing Hands 
The week's tabulation 

of station sales 
TV 

KTBY -TV Anchorage; KAAL -TV Austin, 
Minn.; KODE -TV Joplin, Mo., and 
KTWO -TV Casper and KKTU (TV) 
Cheyenne, Wyo. 
Value: $48.5 conversion of nonvoting 
interests to voting interests 
New voting shareholders: Wendell Reil- 
ly and Tim Lynch; BCI Advisors; First 
Union Capitol Partners; Continental 
Illinois Venture Corp. (subsidiary of 
Bank America); Finova Capital 
Corp.; partnership has no other 
broadcast interests 
Old voting shareholder. Wendell S. 
Reilly. Atlanta 
Facilities: KTBY -TV: ch. 4, 38.9 kw 
visual, 7.8 kw aural, ant. 180 ft.; 
KAAL -TV: ch. 6, 100 kw visual, 10 kw 
aural, ant. 1,049 ft.; KODE -Tv: ch. 12, 
316 kw visual, 63.2 kw aural, ant. 
1,020 ft.; KTWO -Tv: ch. 2, 100 kw 
visual, 10.2 kw aural, ant. 2,001 ft.; 
KKTU: ch. 33, 251 kw visual, 25.1 kw 
aural, ant. 485 ft. 
Affiliation: KTBY -TV: Fox; KAAL -TV: ABC; 

roadcastin 

Proposed station trades 
By dollar volume and number of sales: 

does not include mergers or acquisitions 
involving substantial non- station assets 

THIS WEEK: 

TVs $48,500,000 1 

Combos $21,260,000 6 

FMs $59,244,868 8 

AMs $115,000 1 

Total $129,119,868 16 
SO FAR IN 1998: 

TVs $2,301,111,000 28 
Combos $701,044,868 82 

FMs $247,393,682 96 
AMs $154,485,442 58 

Total. $3,404,024,992 264 
SAME PERIOD IN 1997: 

TVs $1,214,633,000 26 
Combos $3,499,609,698 80 

FMs $654,723,680 93 
AMs $50,513,101 66 

Total $5,419,479,479 265 
Source: BROADCASTING 8 CABLE 

KODE -TV: ABC; KTWO-Tv: NBC; KKTU: 
NBC 

COMBOS 

KKCT(FM), KLXX(AMI- KBYZ(FM) and 
KACL(FM) Bismarck, N.D. 
Price: $7 million 

COMMUNICATIOI`lS 
EQUITY 

ASSOCIATES 

t I \ 1,411104W I Ih National 1.rcu,xn nl 

Communications Equity Associates 

invites you to listen to top industry 

experts as they discuss: 

The Financial Impact ofthe Digital Age 
Will broadcaster :s merge with Silicon Val ley ' 

Who will own the digital future of broadcasting :' 

The CEA Financial Breakfast 
at the 

NAB '98 

Featured Speakers: 
Larry Chapman, Dir e cT l' 

Rick Ducey, NAB 
Pete Mountanos, Microsoft Corp. 

Paul Sweeney. Salomon Smith Barney 
Geoff Yang, Institutional Venture Partners 

Wednesday, April 8, 1 998 
7:45 a.m - 9:00 a.m. 

Las Vegas Convention Center 
Room N250 
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Buyer. Cumulus Media LLC, Milwau- 
kee (Richard Weening, chairman 
and Lou Dickey, vice chairman); 
owns /is buying 96 FMs and 40 AMs 
Seller: James D. Ingstad, Fargo, 
N.D.; owns KowB(AM) West Fargo 
and KPFX(FM) Fargo, N.D., and KOWB- 
FM Moorhead, Minn. 
Facilities: KKCT: 97.5 mhz, 100 kw, 
ant. 324 ft.; KLxx: 1270 khz, 1 kw 
day, 250 w night; KBYZ: 96.5 mhz, 
100 kw, ant. 1,000 ft.; KACL: 98.7 
mhz, 100 kw, ant. 1,092 ft. 
Formats: KKCT: country; KLXX: oldies; 
KBYZ: classic rock; KACL: oldies 
Broker, Media Venture Partners 

KDSX(AMI Denison/Sherman and KXIL 
(FM) Sanger, Tex. 
Price: $6.335 million ($2.672 million 
for KDSX and $3.683 for KxiL) 
Buyer: Susquehanna Radio Corp., 
York, Pa. (David E. Kennedy, presi- 
dent/8.7% owner; Susquehanna 
Pfaltzgraff Co., ultimate owner); 
owns /is buying 16 FMs and six AMs 
Seller: Kosx: Sock Hop AM 950 Inc.; 
KxiL: Metrosound of North Texas 
LLC, Dallas (Richard E. Witkovski, 
principal); Witkovski owns /is buying 
KACO -FM Ardmore, KGOK-FM Pauls 
Valley and KICM -FM Healdton, all 
Okla., and KDSx(FM) Ferris, Tex. 
Facilities: AM: 950 khz, 500 w; FM: 
104.1 mhz, 11 kw, ant. 492 ft. 
Formats: AM: C &W; FM: classic hits 
Broker: George Moore & Associates 

KBST -AM -FM Big Spring and KBTS 
(FM) Midland, Tex. 
Price: $2.8 million 
Buyer. Equicom Inc., Austin, Tex. (Dain 
L. Schult, president); owns /is buying 
18 FMs and eight AMs, all in Texas 
Seller: David W. Wrinkle, Midland; no 
other broadcast interests 
Facilities: KBST(AM): 1490 khz, 1 kw; 
KBTS -FM: 95.9 mhz, 8 kw, ant. 482 ft.; 
KBTS: 94.3 mhz, 8.3 kw, ant. 561 ft. 
Formats: KBST(AM): talk; KBTS -FM: 
country; KBTS: Tejano 

MAXI-AM-FM Corvallis, Ore. 
Price: $2.5 million 
Buyer. Jacor Communications Inc., 
Cincinnati (Samuel Zell, chairman; 
Randy Michaels, CEO; Zell /Chilmark 
Fund LP, 30% owner; David H. 
Growl, president, Radio Division); 
owns one TV station; owns /is buying 
124 FMs and 66 AMs 
Seller Oregon Trail Productions Inc., 
Corvallis (Lee Jamison, principal); no 
other broadcast interests 
Facilities: AM: 1340 khz, 1 kw; FM: 
106.1 mhz, 100 kw, ant. 1,140 ft. 
Formats: AM: news, talk, sports; FM: 
C &W 
Broker. Media Services Group Inc. 
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KBOAIAM)- KTMO(FM) Kennett, Mo. 
and KBOA -FM Piggott, Arts. 
Price: $2.1 million 
Buyer. Legend Broadcasting Inc., 
Chicago (Barry Lepp and Scott 
Krusinski, owners) 
Seller. KBOA Inc., Springfield, Mo. 
(Kenneth E. Meyer, principal); Meyer 
owns 63.94% of KTWO -AM -FM and 
KTXR(FM) Springfield, Mo. 
Facilities: KBOA(AM): 1540 khz, 1 kw; 
KTMO: 98.9 mhz, 100 kw, ant. 994 ft.; 
KBOA -FM: 105.5 mhz, 6 kw, ant. 298 ft. 
Formats: KBOA(AM): news, talk; KTMO: 
C &W; KBOA -FM: progressive country 

WBLA(4M)- WGQR(FMI Elizabethtown, 
N.C. 
Price: $525,000 
Buyer. Sound Business of Elizabeth- 
town, Elizabethtown (Lee W. Houser 
and Bruce E. Dickerson, owners); no 
other broadcast interests 
Sellen Sound Business Inc., Eliza- 
bethtown (Lee W. Houser and Arthur 
S. DeBerry, owners); De Berry owns 
WAGR(AM) Lumberton 
Facilities: AM: 1440 khz, 5 kw day, 
189 w night; FM:105.7 mhz, 6 kw, 
ant. 387 ft. 
Formats: Both: oldies 

RADIO: FM 

KKPNIFM) Houston 
Price: $54 million 
Buyer. Heftel Broadcasting Corp./ 
Clear Channel Communications Inc., 
San Antonio, Tex. (L. Lowry Mays, 
president); owns /is buying 133 FMs, 
76 AMs and 11 TVs 
Sellen CapStar Broadcasting Part- 
ners LP; Austin, Tex. (Thomas O. 
Hicks, owner); owns /is buying 237 
FMs and 99 AMs 
Facilities: 102.9 mhz, 100 kw, ant. 
1,049 ft. 
Formats: MOR, oldies, big band 

WMXTIFM) Pamplico and WBZFIFM) 
Marion, S.C. 
Price: $3.8 million 
Buyer. Cumulus Media LLC, Milwau- 
kee (Richard Weening, chairman 
and Lou Dickey, vice chairman); 
owns /is buying 96 FMs and 40 AMs 
Seller. Pamplico Broadcasting LP, 
Florence, S.C. (Edward Seeger, 
principal); owns wvNA(FM) Tabor City, 
N.C.; principals have 66.7% interest 
in Blue Dolphin Communications of 
N.C. LLC, which owns /is buying 
wsEA(FM) Atlantic Beach, S.C., and 
WMXF(FM) Old Fort and WHCC(AM)- 
WONS-FM Waynesville, N.C. 
Facilities: WMXT: 102.1 mhz, 50 kw, 
ant. 500 ft.; wBzF: 100.5 mhz, 21.5 
kw, ant. 354 ft. 
Formats: WMXT: AC; WBZF: country 

roadcastin 

Big Three advertising down in '97 
The ABC, CBS and NBC television networks showed a 1997 net advertis- 
ing decline (after agency commissions) of 0.87% compared with 1996, 
according to figures compiled by Ernst & Young and released Dy the 
Broadcast and Cable Financial Management Association. 

Total net sales for 1997 were $9.043 billion, versus $9.122 billion in 
1996. Prime time sales were up almost 6 %, to $4.41 billion. Late night was 
up 12.3 %, to almost $484 million; early morning was up 16.4 %, to $384 
million; daytime was a fraction above flat, at $1.1 billion; kids was down 
3.7 %, to $80.5 million; sports was down 21%, to $1.76 billion; news was 
up 3.8 %, to $827 million. 

For the fourth quarter, the three -network total was $2.64 billion, up 10 %; 
prime time was up 6.8 %, to $1.22 billion; late night was up 18.5 %, to $131.4 
million; early morning was up 15 %, to $107 million; daytime was up 6.2 %, to 
$325.3 million; kids was down 3.8 %, to $29.3 million; sports was up 21%, to 
$618 million; news was up 1.7 %, to $212 million. -Steve McClellan 

Broker. Media Venture Partners 

WHEL(FM) Helen, Ga. 
Price: $800,000 
Buyer. Jacor Communications Inc., 
Cincinnati (Samuel Zell, chairman; 
Randy Michaels, CEO; Zell /Chilmark 
Fund LP, 30% owner; David H. 
Crawl, president, Radio Division); 
owns one TV station; owns /is buying 
124 FMs and 66 AMs 
SeNer. Southeast Radio Company 
Inc., Punta Gorda, Fla. (James E. 

Martin, president); principals own 
InterMart Broadcasting, which owns 
wccF(AM) Punta Gorda, WIKX -FM 
Charlotte Harbor, wcvu(FM) Solana, 
WTPX(FM) Jupiter, WKZY(FM) LaBelle 
and wwwn(FM) Punta Rassa. all Fla. 
Facilities: 105.1 mhz, 1.68 kw, ant. 
613 ft. 
Format: Oldies 

WKJX(FM) Elizabeth City, N.C. 
Price: $475.000 
Buyer. East Carolina Radio Inc., Eden- 

Broadcasting & Cable March 301998 

Kelly Callan, Fred Kalil, Frank Higney 
Dick Beesemyer, Tom Zlaket 

and Frank Kalil 
will be at the 

LAS VEGAS HILTON 
for the 

N.A.B. 
Please phone for a confidential appointment 

Radio, TV and CATI/ Brokers 
Appraisals, Media Investments, Consulting 

Kalil & Co., Inc. 
3444 North Country Club Tucson, Arizona 85716 (520) 795 -1050 
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ton, N.C. (Lawrence F. and Margaret 
A. Loesch, owners); owns wzBO(AM) 
Edenton, WERX -FM and WRSF(FM) Co- 
lumbia and WOBR -AM -FM Wanchese, all 
N.C. 
Seller. North Carolina Radio Service 
Inc., Washington (James Bond, 
president); Bond owns 45% of 
KsKx(FM) Security, Colo. 
Facilities: 96.7 mhz, 3 kw, ant. 286 ft. 
Format: Country 
Broker: McCoy Broadcast Brokerage 
KMQX(FM) Springtown, Tex. 
Price: $125,000 
Buyer. Research Educational Founda- 
tion Inc., Dallas (Scott Thomas, presi- 
dent/33.3% owner); owns Kvrr(FM) 
Dallas 
Seller. The Sister Sherry Lynn Foun- 
dation, Marlow, Okla. (Sherry Lynn 
Austin, principal); no other broadcast 
interests 
Facilities: 98.1 mhz, 380 w, ant. 69 ft. 
Format: Dark 

WRGRIFMI Tupper Lake, N.Y. 
Price: $35,358 
Buyer. Nardiello Broadcasting Inc., 
Lake Placid (Timothy and Laura 
Nardiello, owners); Nardiellos and 
family own wiRD(AM)- WLPW(FM) Lake 
Placid, N.Y. 
Seller. Calvin H. Carr, Crown Point, 

Broadcasting 

Big Deals 
Heftel Broadcasting is laying down $54 million for Capstar's KKPN(FM) 

Houston, but the buy may be only the tip of the iceburg for the Spanish - 
language group. Heftel is rumored to be interested in EXCL Communica- 
tions Inc. (Christopher A. Marks, chairman; Latin Communications Group 
Inc. [LCG], 80% owner) and may pay as much as $200 million. for the 
group. Heftel parent Clear Channel Communications Corp. also is report- 
edly buying Dame Media's 22 radio stations in a deal valued between $70 
and $80 milion. Dame compliments Clear Channel by bringing five new 
markets to the company. Officials at Clear Channel refused to comment. 

Although last week Sinclair Broadcast Group Inc. divested three New 
Orleans radio stations for $16 million dollars to clear the way for the clos- 
ing of its acquisition of Heritage Media, the Group is still not free of obsta- 
cles. Sinclair now is putting three radio stations in the Norfolk, Va., market 
into trust until the closing of its purchase of Max Media Properties LLC. 
The three stations create a radio -television crossownership problem for 
Sinclair which already owns wrvz -TV Norfolk. Sinclair is buying time to find 
a buyer for the cluster or to get a crossownership waiver from the FCC. 
The stations going into trust to be overseen by Ralph E. Becker are WGH- 

AM-FM Newport News, Va., and wvcL(FM) Norfolk. -Sara Brown 

N.Y.; no other broadcast interests 
Facilities: 102.3 mhz, 150 w, ant. 
1,446 ft. 
Format: AOR, contemporary hit radio 

CP for KAWUIFM) Newberry Springs, 
Calif. 
Price: $9,500 plus acquisition of debt 
Buyer. B & GRS Partnership, Clayton, 
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PATRICK COMMUNICATIONS 
at the 

NAB CONVENTION 
LAS VEGAS HILTON SUITE 11-121 

Call Today to Discuss Your Brokerage 
and Financing Needs 

Larry Patrick 
Presiden t 

gf4,4 

Terry Greenwood 
Vice President 

PATRICK COMMUNICATIONS 

(410) 740-0250 

Ga. (William G. Brown and Clifton G. 
Moor, owners); has applied to build 
new FMs in Ettrick, Va. and Fairview, 
Pa. 
Seller. Nu Desert Broadcasting Co., 
Los Angeles (Laurence E. Nightin- 
gale, president); no other broadcast 
interests 
Facilities: 103.7 mhz, 6 kw, ant. 75 m. 
Formats: Dark 

49% of CP for KRYDIFMI Telluride, 
Colo. 
Price: $10 plus assumption of debt 
Buyer. William Varecha, Grand Junc- 
tion, Colo.; owns KKCO -Tv Grand 
Junction 
Seller. Donna Boyle, Morrisville, Vt. 
Facilities: 104.9 mhz, 11 kw, ant. 
66 m. 
Formats: Dark 

RADIO: AM 

WFADIAM) Middlebury, Vt. 
Price: $115,000 
Buyer. L. Kathryn Messner, Platts- 
burgh, N.Y.; no other broadcast inter- 
ests 
Seller. Bentley Broadcasting, Middle- 
bury (Mark Brady, principal); Brady is 
selling WMNM -FM Port Henry, N.Y. 
Facilities: 1490 khz, 1 kw 
Formats: MOR 
Broker. Kozacko Media Services 

-Compiled by Sara Brown 

Amplification 
Sandab Communications LP Il 
bought WOCN -FM South Yarmouth, 
Mass., for $1.7 million from Cape 
Cod Broadcasting Corp. (B &C, 
March 23). 
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SportsFan, Street & Smith's 
extend cross -media deal 

By John Merli, B &C correspondent 

SportsFan Radio and the publica- 
tion group Street & Smith's have 
signed a multiyear extension of 

their cross -media licensing agreement 
to share resources. 

The new arrangement grants to 
SportsFan's interactive Internet offer- 
ings on America Online the right to 
display editorial content from Street 
& Smith's Major League Baseball. 
NFL. NBA. college football and col- 
lege basketball sports annuals. 

RAB adds agribiz 
to data pool 

Citiig $218 billion in gross cash 
U.E. agriculture income in last 
year, the Radio Advertising 
Bureau Research Library has 
added extensive agribusiness 
data for the use of its members. 
Caling its research library "the 
most extensive collection of 
ratio marketing data in the 
world," RAB says its new agri- 
cul'ural business "category file" 
now is available via its Radio - 
Lirk menu on its Website 
(www.rab.com) or at (800) 232- 
3131. 

"Demand [by broadcasters] 
for agricultural business infor- 
mation has increased month -by- 
mcnth during the last year," 
says Mike Mahone, RAB execu- 
tive vice president. "In one com- 
plete package, this new catego- 
ry addresses the importance of 
the farming industry to stations 
in rural markets." RAB's 
research library also provides 
member access to data from 
Simmons Market Research, as 
well as automotive profiles, 
choice format profiles and 
newspaper performance reports 
along with supplemental graphs 
and charts. -John Merli 

SportsFan Radio, a sports talk net- 
work, also will broadcast a variety of 
pro and college football programs and 
segments co- sponsored by Street & 
Smith's. 

Sal Schiliro, publisher of Street & 
Smith's Publications Group, says the 
"powerful electronic media exposure 
SportsFan provides greatly comple- 
ments our strong following through 
traditional newsstand sales." Under 
the expanded licensing agreement, 
SportsFan will produce, syndicate 
and broadcast Street & Smith's 
branded preview programs for each of 
the five sports. Throughout each 
sport's respective season, editorial 
contributors to Street & Smith's 
Annuals will appear on regularly 
scheduled radio segments of Sports- 
Fan programming. 

SportsFan's interactive media prop- 
erties- @SportsFan on AOL (key- 

word: SportsFan) and SportsFan 
Online at sfan.com -will display 
selected Street & Smith's articles in 
custom -built "mini- sites" whhin each 
property. 

Apart from its online activities. 
SportsFan Radio says that its syndi- 
cated sports fare is heard on more than 
350 radio stations. It features person- 
alities John Madden. James Brown. 
Pat O'Brien and Keith Olbermann, 
among others. Olbermann recently 
joined the network; SportsFan reports 
that his daily features are now heard 
on 78 stations. New affiliates just 
announced include KFWB(AM) Los 
Angeles and KTCT (AM) San Francisco. 
Bloomberg Business Radio. Sports 
Business Daily and The Daily Racing 
Form also provide branded content to 
SportsFan Radio. 

For breaking news during the 

business day, go online to 

www.broadcastingcable.com 

Broadcasting & Cable March 30 1998 

CHANNEL 49 ACQUISITION CORPORATION 
James Lockwood, Chairman 

has agreed to acquire 

KTEN -TV, Sherman- Dennison, Texas 
for $15,125,000 

/rout 

KTEN TELEVISION L.P. 
Tom L. Johnson, President 

Patrick Communications was proud to serve 
as the broker in this transaction. 

PATRICK 0 COMMUNICATIONS 

(410) 740-0250, www.patcomm.com 
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Cable has whale of a quarter 
Monica, Saddam, Ahab and Cullman all contribute to rec ' ul numbers for basic 

By Donna Petrozzello 

Basic cable ratings and household 
numbers hit all -time highs during 
first quarter 1998, with particu- 

larly high ratings for the week of 
March 16 -22. 

On March 16, the cumulative prime 
time rating for basic cable networks hit 
an all -time high of 28.9. according to 
Robert Sieber, Turner Broadcasting 
System vice president of audience 
development. and Nielsen Media 
Research. 

Pumped by USA Network's original 
production of Mohy Dick and Turner 
Network Television's World Champi- 
onship Wrestling Monday Night Nitro. 
the rating beat those networks' previ- 
ous one -day national peak of 282, on 
Dec. 29. 1997. 

Sixteen basic cable programs that 
night each averaged a million or more 
households, according to Sieber. 

In addition, TNT's wrestling cover- 
age on March 16, which earned a 6.3 
rating /4.6 million households, was 
basic cable's most -watched wrestling 
coverage to date, according to Sieber 
and Nielsen data. 

Strong ratings for that week capped 
a particularly strong first quarter for 
many basic cable networks, some of 
which saw their best ratings to date. 

USA Network ranked first in prime 
time for first quarter 1998, with an 
average 2.6 rating/1.8 million homes, 
according to Nielsen data. In total day, 
it ranked third, with a 1.0 rat- 
ing /757,000 households, in the most 
recent quarter. USA averaged a 2.7 rat- 
ing in March, which matched its previ- 
ous all -time high, in January 1995. 

The network's performance in first 
quarter 1998 marks a 30% increase in 
ratings and a 34% increase in house- 
hold delivery over first quarter 1997. 

USA also claimed basic cable's top - 
rated program for the quarter with its 

original two -part production of 
Mohy Dick. which aired in 
prime time March 15 and 16 

and earned an 8.1 rating each 
night. Mohy Dick was also 
basic cable's highest -rated pro- 
gram among adults 18 -49, har- 
pooning I I.7 million viewers 
over two days and, among 
adults 25 -54. drawing 12.5 
million viewers over both 
days. 

Based on its first- quarter 
returns, USA founder and 
chairman Kay Koplovitz pre- 
dicted that the network will 
end the year on top. 

"In the past, first- quarter 
results have predicted the win- 
ner for the year," Koplovitz 
says. "I feel confident that 
USA will attain basic cable's 
number -one spot for the full USA's .Moby Dick 

year of 1998 in prime time." high ratings. 

Meanwhile. VHI's ratings 
and household delivery grew by 50% 
in total day and during first quarter 
1998 over the same period last year. 

VHI also saw a 33% gain in prime 
time ratings and a 40% increase in 
prime time delivery, up to 0.4/240,000 
households from 0.3/172,000 house- 
holds last year. The results mark 
VH l's best quarter to date and its sev- 
enth consecutive quarter of ratings 
growth. 

"We had our best quarter in history," 
says VHI President John Sykes. "I 
think we're seeing the fruits of our 
efforts over the past three years to brand 
VH1 as a focused music service." 

All -news is good news 
All tìe s channels also did %cell during 
the quarter, prompted by the investiga- 
tion of President Clinton and escalat- 
ing tension between the U.S. and Iraq. 

Fox News Channel says its first - 
quarter ratings increased 145% in total 

helped power cable to all -time- 

day and 168% in prime time compared 
with the network's performance in 
fourth quarter 1997. FNC earned a 0.2 
rating /49.00( households in total day 
last quarter and a 0.3 rating /78,000 
households in prime time. 

During fourth quarter 1997, FNC 
earned a 0.1 rating /20.000 households 
in total day and a 0.1 rating /29,000 
households in prime time. FNC was 
not yet rated by Nielsen in first quarter 
1997. 

FNC's John Moody says the net- 
work's insistence on news coverage 
that "involves fewer talking heads and 
more on -scene coverage of events" 
helped to boost viewership. 

CNBC's ratings for the first quarter 
also marked the network's best. The 
network earned a 0.4 rating /233.000 
households in total day for the quarter, 
a 33% rating increase and 4_2% deliv- 
ery increase over the same period last 
year. CNBC also earned a 0.7 rat- 
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ing /430,00( households in prime time 
for the quarter. a 40 %r increase in rat- 
ings and a 73 %r increase in delivery. 

CNN posted its best quarter since 
third quarter 1995. Prime time ratings 
were up 22 %r and delivery was up by 
19 %r, to 1.1/802.000 households from 
0.9/673.000 households. In total day. 
CNN's ratings were up 20 %r and its 
delivery up 18 %. with a 0.6 rat- 
ing /416,000 households during first 
quarter. 

CNN's Larry King Lire gained 20% 
in ratings and 25 %r in delivery, and 
Larry King Weekend jumped 83% in 
ratings and 7 114 in delivery, according 
to the network. 

For MSNBC, total -day ratings hit 
0.3/112,000 households in the first 
quarter, a gain of 87% over fourth 
quarter 1997. MSNBC's prime time 
ratings were 0.4/152.000 households 
in first quarter, a 59% gain over fourth 
quarter. 

Cable 
Oh my gosh, they killed the 
competition 
Comedy Central struck ratings gold 
during the first quarter with hit ani- 
mated strip South Park. The network 
reported its best ratings ever at 0.4 rat- 
ing /192.000 households in total day: 
that was 33% better in ratings and 
50% better in delivery over first quar- 
ter 1997. 

Comedy also increased its prime 
time ratings by 40% and household 
delivery by 73 %r, earning a 0.7 rat- 
ing /346.00(1 in first quarter 1998, 
compared with a 0.5 rating /200.000 
households. South Park averaged over 
a 6 rating for the first quarter and was 
basic cable's top -rated show for four 
consecutive weeks during the Febru- 
ary sweeps. 

The History Channel reported its 
best quarter since its launch in 1995. 
In total d. \ . History earned a 0.4 rat- 

ICI banks on digital boxes 
Paints upbeat picture for investors, but projects flat 
first - quarter cash - flow growth 

By Prce Colman 

Tcl.s biggest chal- 
lenge over the 
next three years 

kill he whether it can 
achieve ambitious 
goals without exhaust- 
ing its staff. 

The outlook TCI 
presented at its confer- 
ence for lenders and 
investors in Denver 
last week was upbeat. 
It unveiled the first key 
element of its plan to 
have others help to pay 
for advanced digital 
set -top boxes -a deal 
to provide financial 
services to digital sub- 
scribers. The company 
projects it will have as 
many as I million subscribers for ICI 
Digital Cable by the end of the year, up 
from about 150,0(K) currently. 

In addition, the nation's largest cable 
company predicts it will have as many 
as 1(10,000 subscribers for its @Home 
high -speed data service by the end of 

ing /178,000 households, a 33% 
increase in ratings and 60% increase 
in delivery over last year. In prime 
time, it earned a 0.6 rating /294,000 
households in the first quarter. a 64% 
increase in delivery over last year. 

Lifetime Television also celebrated 
the best quarter in its I4 -year history. 
In prime time, the network averaged a 

1.8 rating /12 million households for 
the quarter. an increase of 20 %r in rat- 
ings and 25'/ in delivery over last 
year. In total day, Lifetime averaged a 

1.0 rating /672,000. a 25', ratings 
increase and 19% increase in delivery. 

"These numbers are a solid start to 
what we believe will he Lifetime's 
biggest year yet." says Doug 
McCormick, president of Lifetime. 
"We're expecting upward ratings 
trends to continue with more original 
movies, the premiere of prime time 
drama and comedy and the second 
season of WNBA coverage." 

San Francisco Bay Area and Seattle. 
where it has a total of about 2.4 million 
subscribers. 

The change in approach underscores 
the risks inherent in the MSO's ambi- 
tious rollout plans for digital cable and 
@Home. When asked what he consid- 

ers the biggest risks. TCI 
President Leo Hindery 
said "fatigue" of TCI 
employees scrambling to 
accomplish so much so 
quickly. 

"He never mentioned 
execution risk." said one 
startled -and bullish - 
cable analyst. "The 
biggest risk here is 
whether they can pull 
this thing off as quickly 
as they're boasting." 

The MSO is pulling out 
the stops to do just that. It 
continues to slash costs. 
but as a result projects flat 
year -to -year first -quarter 
cash -flow growth and 
only modest growth in 
cash flow for the remain- 
der of the year. Hindery 

said. (See "Top of the Week. ") 
Meanwhile, ICI continues to fatten 

its subscriber rolls. adding about 
100,000 new customers in the first 
quarter. For the year. TCI projects cus- 
tomer growth of 2` _..5'4 . The compa- 
ny is also reducing debt. partly by pass- 

TCI Chairman John Malone (I) and president Leo Hindery faced investors 
and lenders in Denver last week with great expectations for 1998. 

1998. a big increase from the 10.000 it 
now reports. 

But ICI is changing the way it mar- 
kets @Home. Rather than pitch it to 
some 3.5 million homes it intends to 
pass with two -way upgraded systems 
in 1998, the company will focus on the 
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ing much of it off into various joint 
ventures it is creating. 

Bill Fitzgerald. executive vice presi- 
dent, corporate development, says that 
once ICI has consummated the 12 part- 
nerships it has announced, it will have 
sloughed off about $4.6 billion of its $14 
billion debt, further decreasing its debt - 
to- cash -flow ratio, which now stands at 

about 4.76:1. Hindery says that Duff & 
Phelps Credit Rating recently upgraded 
TCI debt to investment grade and that 
the company is working with Moody's 
with an eye toward a similar upgrade. 

TCI is also ramping up its capital 
expenditure program, focusing on 
rebuilds and upgrades of its cable plant. 
During 1997. TCI capital expenditures 
totaled about $540 million, with only 
about $52 million of that going toward 
rebuilds and upgrades. This year, the 
total capital expenditure budget is $1 bil- 
lion $l.2 billion, with $400 million 
going to rebuilds and upgrades and $150 
million $200 million going to the digital 
cable rollout. The digital cable portion 
doesn't include the $625 million that 
TCI expects to spend this year for cur- 

Caibl 
rent -generation digital set -top boxes. 

Banking on cable 
In Denver last week, ICI barraged 
lenders, investors and media with a tor- 
rent of good news about how far it has 
come in a short time. Announcement of 
a deal among BankAmerica. Intuit, 
TCI and @Home Network (of which 
TCl owns a 40% chunk) to deliver 
financial services via television was 
one bit of the news that TCI delivered. 

Initial terms, under an agreement in 
principle among the four companies, call 
for the partnership to use advanced digi- 
tal set -top boxes to provide an array of 
financial services to subscribers of ICI 
Digital Cable. @Home also will offer 
the services, which will be largely free, 
to ICI subscribers to @Home. 

Services include account balance 
information, transfer of funds between 
accounts at participating institutions, 
electronic bill presentation and pay- 
ment, investment management. shop- 
ping and applying for mortgages and 
consumer loans, preparation and filing 
of taxes and access to other financial 

TCI over the slump 
Clearly emerging from a months -long financial slump. Tele- Communica- 
tions Inc. exceeded cash -flow targets during the fourth quarter and easily 
hit its financial goals for full year 1997. 

But there was one danger sign in the fourth -quarter results -extremely 
low revenue gains -that shows the MSO faces big challenges to main- 
taining that pace of cash flow growth. 

For the three months ended Dec. 31, TCI's cable unit generated $743 
million in cash flow. up 20% excluding the effects of system acquisitions 
of $616 million during the disastrous fourth quarter of 1996. That comfort- 
ably exceeded the $730 million goal the MSO had been targeting. The 
company also added 155,000 subscribers during the quarter, reversing 
months of decline and more than doubling a target set last November. 

Revenues during the quarter grew a mere 2% to $1.6 billion. That sug- 
gests the MSO's gains are coming from cost reductions, not strong 
growth. And this year, as normal marketing spending kicks back in and 
the rollout of digital and Internet services calls for an even greater push. 
fat cash flow gains won't come easily. 

Still. TCI's cable cash -flow margin jumped a huge 6.8 percentage 
points from 38.7% to 45.5% and the company's leverage dropped sharply 
from 6.1 times cash flow to just 4.7. The company ceased disclosing pay 
TV subscribers after losing more than one million units in 12 months so 
fourth -quarter performance isn't known. 

Companywide, TOI posted a net loss of $392 million versus a $722 million 
net profit in 1996, while revenue dropped 11% from $2.2 billion 1996 to $1.9 
billion last year. ICI said overall revenue fell primarily because of the trans- 
fer of Liberty Media Group's electronic retailing business to USA Networks 
Inc. and the spinoff of TCI's satellite business, both in December 1996. 

For the full year, TCI's companywide revenue fell 6% to $7.6 billion 
because of the asset transfers. Cash flow jumped 31% to $3 billion. 

-John M. Higgins 

services that BankAmerica and other 
financial institutions will provide. 

In return, BankAmerica and Intuit 
will provide TCI Communications - 
TCI's cable arm -with "substantial" 
up -front payments to help ICI pur- 
chase new set -top boxes. Those pay- 
ments are the first that ICI has generat- 
ed in its effort to reduce the cost of the 
set -tops and to help drive faster, deeper 
penetration of the boxes and the new 
interactive services they will enable. 

Since TCI Chairman John Malone 
announced ICI plans late last year to 
buy 5 million I I million of the boxes 
as part of a larger $4.5 billion, 15 mil- 
lion box order by top MSOs, he has 
stressed his intention to get others to 
help pay for the devices. 

The deal with BankAmerica and 
Intuit is a first and important step, but 
many key details of the arrangement 
are unclear or haven't yet been hashed 
out. Among them are how much the 
payments will be, the name of the com- 
pany created by the partnership and 
where it will be based. ICI interest in 
the newly created company will be 
held in ICI Ventures Group. 

Bruce Ravenel, newly named vice 
president of interactive ventures at TCI 
Communications (TCIC), says that the 
set -top box payments are just the first 
in a series of transactions ICI will con- 
duct to help reduce what it pays for the 
boxes. 

"Yes, there will be more deals. Some 
will be payments. some revenue shar- 
ing and some possibly a mixture of 
other models," Ravenel says. 

ICI Digital Cable represents the 
biggest opportunity and challenge for 
TCI. During one of his presentations, 
Malone displayed a chart showing that 
the digital cable product should gener- 
ate about $16.05 per customer per 
month after expenses. But lenders fea- 
tured on a footnote to the chart which 
disclosed that the projections don't 
include fixed costs and marketing, gen- 
eral and administrative costs. 

"It's interesting what they're not 
saying." said one banker. 

Errata 
A box accompanying the March 23 
cover story on HBO incorrectly said 
that Tom Hanks won an Academy 
Award for his performance in 
"Apollo 13." Hanks won Oscars for 
"Forrest Gump" and "Philadelphia." 
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Start -ups burn DCI's cash 
Established channels continue to drive ret'eniu' 

By John M. Higgins 

Start -up businesses have drained 
away more cash from Discovery 
Communications Inc., slicing the 

programmer's cash flow in half during 
1997. 

For the 12 months ended December. 
DCI posted a 30% increase in revenue, 
to $860 million, about half of that com- 
ing from the domestic operations of 
core network Discovery Channel plus 
The Learning Channel; the rest came 
from retail stores and smaller foreign 
operations. But losses in "developing 
assets" doubled, to more than $200 
million, slicing companywide cash 
flow in half, to just $32 million. 

This is only the second time private- 
ly held DCI has detailed its finances 
publicly. For the past two years, major 
shareholders Cox Communications 
Inc. and particularly Liberty Media 
Corp. have pushed the programmer to 
disclose results to draw attention to the 
value of their DCI holdings. 

The U.S. Discovery Network contin- 
ues to be the huge driver for DCI. Rev- 
enue increased 18%, to $408 million, 
while cash flow rose 17 %, to $208 mil- 
lion. That left the network with a 51% 
cash -flow margin, strong even by cable 
network standards- although down 
one point from 1996. 

The much smaller 
TLC showed strong 
gains, with revenue 
jumping 43C4 , to 
$152 million. and 
cash flow rising 
72%. to $39 million. 
TLC generated $58 
million in losses after 
DCI acquired the 
network from the bankrupt Financial 
News Network Inc. for some $30 mil- 
lion in 1991, but it has generated strong 
profits for the past two years. It now 
has recouped the initial losses. Five - 
year -old network Discovery Europe 
and four- year -old Discovery Latin 
America are also squeezing out small 
profits. 

Combined, the "developed" net- 
works generated $258 million in cash 
last year. But the company has started 
up a raft of U.S. networks -primarily 
aimed at digital cable tiers -such as 
Discovery Science, Discover Civiliza- 
tion and Discovery Health. The start- 
ups are burning through huge amounts 
of cash. 

The big drain appears to be Animal 
Planet, a network aimed at analog tiers 
that offered a $5- per -subscriber launch 
fee in 1996 and 1997. DCI didn't dis- 
close specific results, but the 37 mil- 
lion subscriber start -up appears to 

account for much of the surge in losses 
for the year. DCI also spent $20 million 
to buy a controlling interest in Travel 
Channel from Paxson Communications 
late in the year. 

Another hole in the income state- 
ment is Discov- 
ery's retail opera- 
tion. The company 
spent $40 million 
two years ago for 
the ailing 110 -store 
Nature Company 
chain and plans to 
remake most of 
them as Discovery 

Channel stores. DCI, which has built a 

single $20 million showcase store in 
Washington to serve as an anchor for 
the retail operation, could spend anoth- 
er $40 million remodeling and remer- 
chandising Nature Company stores 
over the next few years. 

To DCI Chairman John Hendricks 
and his MSO partners, the premise is 
to reinvest constantly, using Discov- 
ery Channel as a fat cash pump to feed 
new ideas and ventures. Some ven- 
tures -such as a CD -ROM unit - 
stumble, but the jury is still out on 
most of them. The company pays no 
dividends to its partners; that means 
the company has substantially 
increased its debt load. Debt doubled 
last year, to $605.8 million. 

The company likes to characterize 
its leverage as merely 2.3 times cash 
flow from developed assets, but it's 
more like 20 times companywide cash 
flow. 

plipueriu 
SCOVERY 
MMUNICATIONS 

CORPORATED 

Jones, Bell Canada meet in court 
Battle over Jones's choice of in -house high -speed Internet connection service 
By Price Colman 

The Jones Intercable 
Fell Canada International court 
date last week may not have pro- 

duced a ruling, but it did paint a vivid 
picture of how the relationship 
between the two companies had dete- 
riorated. 

Derek Burney. Bell Canada Interna- 
tional's chairman. provided the first 
public acknowledgment by Bell Cana- 
da executives that the company's 30% 
stake in Jones was "a bad investment." 

Robert Kearney, director at Jones 
and former president of Bell Canada 
International parent Bell Canada, testi- 

:m."Jw`'-: 
'ife, "tL.,. 

'fiten Jones' latest - 

batttéground is 
the tnternet 

fied that Jones Intercable's decision to 
go with a subsidiary's high -speed data 
service "is going to have a devastating 
effect" on Jones. 

Bell Canada subsidiary BCI Telecom 
Holding (BTH) and Jones are at war over 
Jones's selection of Jones Internet Chan- 
nel as the provider of high -speed Internet 
connection. Jones Internet Channel is 
part of Jones International. the program- 
ming arm of Jones Intercable that's pri- 
vately held by Glenn Jones. BTH con- 
tends that the contract between Intercable 
and Jones Internet Channel is "self -deal- 
ing" and violates the shareholder agree- 
ment that is part of the equity stake in 
Jones that BTH bought in 1994. 

BTH is seeking an injunction in U.S. 
District Court in Denver to halt Interca- 
ble's use of the service. Failing that, 
BTH has asked for a jury trial. If BTH 
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obtains the injunction or the jury trial, 
it could pave the way for renegotiation 
of the contract with Jones, likely on 
terms that would be more favorable to 
BTH, and could allow BTH to force 
Jones to use the high -speed data ser- 
vice Sympatico, developed by Bell 
Canada subsidiary Bell Emergis. 

A Jones shareholder, Leslie Susser, 
has sued Glenn Jones and his hand- 
picked board members in a seven - 
count derivative action. Susser, who is 
seeking unspecified damages, claims 
that the defendants conspired to breach 
the shareholder agreement. 

Burney, during his testimony, 
denied that Bell Canada has tried to 
recruit others, including Newberger 
Berman, another large institutional 
investor, to sue Jones. 

U.S. District Court Judge Richard 
Matsch (who handled both Oklahoma 
City bombing trials) is handling the 
injunction hearing. He was, at times, 
more referee than judge, fielding 
numerous objections from defense 
attorney Martin Perschetz of the New 
York law firm Shulte, Roth & Zabel. 
Matsch frequently was compelled to 
oversee courtroom etiquette, prompt- 
ing witnesses not to answer before Per - 
schetz had finished his questions. 

Testimony focused on whether 

Jones Internet Channel is a program- 
ming service, as Jones contends, or a 

distribution service, as BTH argues. 
On a deeper level, the dispute is a fight 
between Burney and Glenn Jones for 
control of Jones Intercable. 

BTH, seeking entry into U.S. markets 
to offer high -speed data and telephony 
services, bought a 30% stake in Jones 
Intercable in 1994 for $260 million. 
BTH bought in at $27.50 per share - 
when Jones shares were trading in the 
mid -teens --on the expectation that the 
per -share value would appreciate. BTH 
also paid Glenn Jones $51 million for 
the right to buy out his Class B shares 
after seven years. At the current price 
for Jones shares -about $17 -BTH 
would have to pay some $65 per share 
to buy out the B shares under a formula 
outlined in the control option. 

BTH produced four witnesses sup- 
porting various aspects of its case. 
Burney, who became visibly angry at 
one point, testified that Intercable 
executives essentially thwarted his 
efforts to have the data- service issue 
decided by a vote of "unrelated" 
directors -essentially those not 
picked solely by Glenn Jones. BTH 
contends that under the shareholder 
agreement. the matter should have 
been decided only by unrelated direc- 

tors, not the full board. BTH eventu- 
ally lost on a 7 -5 vote by the full 
board. 

Daniel Somers, former Bell Canada 
CFO and now AT &T CFO, testified 
that, in negotiating the deal, he sought to 
draw clear lines between the cable distri- 
bution system and content but that dur- 
ing those negotiations he did not specifi- 
cally discuss a high -speed data service. 
Somers also contradicted Bumey's earli- 
er testimony that the BTH Jones deal 
was expensive and a poor investment. 

Former Jones Financial Group exec- 
utive Pat Lombardi gave the testimony 
most potentially damaging to Interca- 
ble's case. He said that while he was 
still at Jones, executives there charac- 
terized Jones Internet Channel as 
essentially part of the core Jones busi- 
ness, not as a programming service. 

Under the agreement, Jones has the 
right to program six channels, while 
BTH has the right to program two. 
"This was in essence the afterlife for 
Glenn Jones," Lombardi testified. "In 
the event [that] control of Jones Inter- 
cable passed to BCI, it was the basis 
upon which Jones International would 
have an outlet on Jones systems." 

Kearney, under questioning from 
BTH attorney James Lyons of Denver 
law firm Rothgerber, Appel, Powers & 

MTV looks t longer attention spans 
Think of it as a more democratic, informational MTV. 

Later this spring the network will roll out a two -hour 
prime time music block designed to give viewers more 
insight into the content and the artists in its music 
videos. The block replaces MTV's regular rotation of 
music videos. 

Starting April 6, MTV rolls out Say What? and Artist's 
Cut. In Artist's Cut, musicians talk over the soundtrack 
to tell viewers where their video was shot, why the con- 
cept appealed to them and what they were thinking as it 

was being made. In Say What ?, MTV scrolls the lyrics 
of songs featured in music videos at the foot of the 
screen. Artist's Cut debuts at 8 weeknights, followed by 
Say What? at 8:30 p.m. The shows are among 20 in 
development at the network this year. 

MTV will follow the new shows with updated episodes 
of its artist profile series Rockumentary Re -Mix from 9 

to 9:30 weeknights. Beginning in May, the series takes 
on themed programming weeks such as Rehab Week, 
with profiles of the Red Hot Chili Peppers, Stone Tem- 
ple Pilots and Rolling Stones. 

At 9:30 p.m., MTV unveils Top Ten Video Requests, 
a half -hour of the 10 most -requested videos. Viewers 
can vote by phone, via the MTV Website or at MTV's 
interactive booth in its Times Square studio in New 

York. As bumpers between videos, MTV will air footage 
of viewers voting for their favorite videos and talking 
about song lyrics. 

Brian Graden, MTV executive vice president of pro- 
gramming, says that the prime time music block illus- 
trates MTV's intent to "make music an integral part of 
everything we do, to revolutionize the presentation of 
music videos and continually showcase new artists and 
new styles. 

"We don't want watching music videos to be a pas- 
sive experience," Graden says. "Today's MTV viewer 
wants information, not hype. We also want to create an 
MTV that belongs to the viewer and gives the viewer 
control. We've had top 10 video countdowns before, but 
those choices weren't based on what viewers said they 
wanted to see." 

Starting in May, MTV will add short bumper seg- 
ments, or "video histories," in which featured artists 
discuss the history of their work in music videos. MTV 
has also created "videographies," in which a video 
appears in a corner of the screen while bulletins of 
facts about the artists scroll around it. On weekends, 
MTV will be introducing four -hour blocks about various 
artists -their lives and careers -told through videos 
and interviews. -Donna Petrozzello 
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NCTA CONVENTION ISSUE 
Our May 4 NCTA Convention Issue will update readers on where cable 
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Johnson, testified that he could never 
get a straight answer from Glenn Jones 
or other Intercable executives about 
whether they had considered competi- 
tive high -speed data services and 
whether Glenn Jones saw Intercable as 

a "captive cable company" that was 
going to have to deliver its customers 
to Jones Internet Channel. 

Cabl 
Kearney also raised questions about 

conflict of interest involving Jones 
General Counsel Elizabeth Steele. who 
also represents Jones International. 
Kearney said that Steele was "rewrit- 
ing history" when she characterized the 
data service issue as being subject to 
full hoard vote. 

l'nder redirect examination by Per- 

schetz, however. Kearney was unable to 
cite specific documents supporting his 
assertion that the data service issue was 
subject to a vote by unrelated directors. 

Matsch, after declining to hear a 

motion from Jones's lawyers as to 
whether they needed to present a 

defense, scheduled the continuation of 
the hearing for April 6. 

Yankees aren't on 
the block, says Dolan 
By Paige Albiniak 

Cablevision CEO James Dolan last 
week discounted rumors that his 
company was negotiating to buy 

the New York Yankees. 
"We are not purchasing the Yan- 

kees," Dolan said at a press briefing in 
Washington. But it wasnl for lack of 
interest. "They are not for sale, as 

¡Yankees' owner George! Steinbrenner 
has said. If they were, we would be one 
of the interested parties." 

Cablevision's Yankees contract is 
up for renewal in 1999, and Cablevi- 
sion is negotiating to extend that date. 
Dolan said. The MSO airs Yankees 
games on its Madison Square Garden 
network, which Cablevision purchased 
last year. 

PEOPLE'S CHOICE 
Top Cable Shows 

Following are the top 25 basic cable programs for the week of March 16 -22, ranked by rat- 
ing. Cable rating is coverage area rating within each basic cable network's universe; U.S. 
rating is of 98 million TV households. 

Rating Hits 
Rnk Program 

1 Movie: 'Moby Dick.' Part 2 

2 WCW Monday Nitro 
3 South Park 

4 WCW Monday Nitro 
5 NASCAR/Transouth Financial 
5 WCW Monday Nitro 
7 WWF Special 
8 Rugrats 
9 WWF Special 

10 Rugrats 
11 Thunder 
11 Rugrats 
13 Rugrats 
14 All That 

15 Rugrats 
16 Thunder 
16 Angry Beavers 

16 Rugrats 
16 Doug 
16 South Park 

21 Doug 

21 Doug 
21 Doug 

21 Hey Arnold 
21 Kenan and Kel 

400 

Network 

USA 

TNT 

COM 

TNT 

ESPN 

TNT 

USA 

NICK 

USA 

NICK 
TBS 

NICK 

NICK 

NICK 

NICK 

TBS 

NICK 

NICK 

NICK 

COM 

NICK 

NICK 

NICK 

NICK 

NICK 

Day Time Duration Cable 

Mon 8:OOp 120 8.1 

Mon 10:OOp 61 6.3 
Wed 10:OOp 30 6.0 
Mon 9:OOp 60 5.6 
Sun 12:30p 240 4.8 

Mon 8:OOp 60 4.8 
Tue 10:OOp 60 4.6 
Tue 7:30p 30 4.5 
Tue 9:OOp 60 4.2 

Thu 7:30a 30 4.1 

Thu 9:06p 61 4.0 
Wed 7:30p 30 4.0 
Sat 8:OOp 30 3.9 
Sat 8:30p 30 3.8 
Sun 10:OOa 30 3.7 
Thu 8:05p 61 3.6 
Sun 10:30a 30 3.6 
Mon 7:30p 30 3.6 
Tue 7:OOp 30 3.6 
Sat 10:OOp 30 3.6 
Wed 7:OOp 30 3.3 
Thu 7:OOp 30 3.3 
Mon 7:OOp 30 3.3 
Sun 11:OOa 30 3.3 
Sun 6:30p 30 3.3 

U.S. 

6.0 
4.7 
2.9 
4.2 

3.6 

3.6 
3.4 
3.3 
3.1 

3.0 
3.0 
2.9 
2.9 
2.8 
2.7 
2.8 
2.7 
2.7 
2.6 
1.8 

2.4 

2.4 

2.4 

2.4 
2.4 

(000) 

5,923 
4.615 
2.887 
4.097 
3,568 
3,528 
3.327 
3,238 
3,068 
2,938 
2,933 
2,887 
2,796 
2,724 
2,649 
2,704 
2.612 
2,604 
2,551 

1,739 
2,394 
2,389 
2,370 
2,358 
2,344 

Share 

11.6 

9.8 
9.5 

8.1 

11.8 

7.5 
7.9 

7.4 
6.3 

6.8 

6.0 
6.8 
7.0 

6.6 
10.6 

5.9 
10.3 

5.8 
6.1 

6.4 
5.9 
5.8 
5.6 
9.3 
5.7 

Sources: Nielsen Media Research, Turner Research 

Cablevision CEO James Dolan says the 
New York Yankees aren't for sale, but it 
they were, he would like to buy the club. 

If Cablevision ever does get its hands 
on the Yankees. the franchise will be the 
fifth Major League Baseball team to be 

bought by cable. Time Warner picked 
up the Atlanta Braves when it acquired 
Turner Broadcast Systems in 1996. The 
Walt Disney Co. purchased the Ana- 
heim Angels two years ago, and Rupert 
Murdoch's News Corp. two weeks ago 
finalized its deal to buy the Los Angeles 
Dodgers for an estimated $311 million. 
In addition, Tribune Co.. owner of 
superstation WGN, owns the Chicago 
Cubs. 

Analysts estimate that the Yankees 
are worth $500 million -$700 million. 

Dolan was visiting with reporters to 
discuss Cablevision's telephony busi- 
nesses: its Lightpath business-to-busi - 
ness phone service and Optimum resi- 
dential service. Dolan says he is 
pleased with Optimum's success so 
far; out of 5.000 homes passed in Long 
Island, 12% (600 customers) have 
picked it up. Cablevision plans to roll 
out the service to the rest of its three 
market clusters in five states over the 
next two years. 

Cablevision offers discounts on 
cable service to those who subscribe to 
both cable and phone service. The dis- 
counts depend on the amount of local 
phone service the subscriber uses. 

"No consumer is confused by the 
concept of cutting your cable bill in 
half." Dolan said. 
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Cable 

Discovery's `Challenge' 
Grueling race drum's on filmmakers' 

By Donna Petrozzello 

They may be the toughest pro- 
grams to shoot. But Discovery is 
hoping they're also some of the 

most compelling to watch. 
On April 19 -2I, Discovery Channel 

will present Discovery Channel Eco- 
Challenge Australia, a five -hour 
miniseries that documents a grueling 
physical and mental endurance race 
run by amateur athletes through envi- 
ronmentally sensitive terrains. 

Filmed in Australia last August, 
Eco- Challenge features 48 teams from 
15 countries trekking nonstop across 
335 miles of Great Barrier Reef and 
Austra:ian outback, rain forest and 
mountains. Of the 48 four- person 
teams competing, 29 teams finished. 
The fastest team, from New Zealand. 
finished in five days and 19 hours; 
other teams needed nearly 10 days to 
reach the end. 

The race tests not only endurance 
but also the ability of teams to race 
through terrain and leave it in pristine 
condition. Racers are required to haul 
out all their trash, including human 
waste. A team that leaves anything 
behind is disqualified. 

"While Ironman competitions 
emphasize physical strength, this race 

endurance 

climbing rocks and cliffs. 
Other crews shot from helicopters to 

track racers through spaces too 
cramped to allow vehicular access. 
Some crew members shot footage on 
horseback from betacams hoisted on 

their shoulders. Some used 
night -vision lenses to follow 
teams. according to Milio. 

Crews lived in on -site 
campers for IO days. Milio says, 
working 16 -hour days aid wait- 
ing for food deliveries that came 
every three days. "This was a 

dream job for some crews." says 
Milio. "They were able to use 
their instincts to bring in the 
best footage, and some of the 
shots are staggering." 

Next month's presentation of 
Ern- Challenge marks Discov- 

ery's second year with the race. Spon- 
sors for Eco- Challenge Australia 
include Isuzu, Qantas. MasterCard and 
AT &T. Discovery is sponsoring the 
next Eco- Challenge race, which will 
he run in Morocco in October. 

"These adventure racers are ama- 
teurs who devote weekends and nights 
to training." Milio says. "They are just 
people pushing themselves to the outer 
limits of physical and mental endurance 
to err what they are truly made of, and 
I think viewers enjoy watching the per- 
sonal aspect of the race." 

Discovery ' Channel Eco- Challenge 
Australia airs 9-11 p.m. ET April 19- 
20 and from 10 to 11 p.m. ET on April 
21. 

'Eco -Challenge Austra.ia' was an endurance test 
for the participants and the Discovery crew. 

is equally challenging but more spiri- 
tual," says Mark Burnett, who founded 
Eco- Challenge six years ago. 

The race was almost as demanding 
for the 20 camera crews as it was for 
the athletes. Crews shot more than 500 
hours of videotape, which were edited 
to five hours for Discovery. 

TV and film producer /director Jim 
Milio of MPH Entertainment directed 
camera crews for the Australian race 
and served as one of the program's 
executive producers. Milio. whose TV 
credits include directing the series 
Rescue 9/ I for CBS. says crews adapt- 
ed their equipment to meet treacherous 
shooting conditions, using special 
mini -jib arms built to shoot racers 

Latin multichannel penetration 
wanes 
After having a hot year in 1996, Latin 
American multichannel penetration 
growth cooled off last year. That pene- 
traticn stands at 18 %, which translates 
to 1E.2 million households, according to 
a recent audit. That is only a 7% 
increase over the 14.2 million house- 
holds reported in 1996. 

Granada on global production trail 
UK media group Granada's U.S. division, Granada 
Entertainment USA (GEUS), will co- produce 13 TV 
movies for Showtime. Each film has a $4 million budget, 
with production costs shared equally by the companies 
as part of a three -year agreement. Granada is looking 
for LK broadcast partners for the project. 

NFL Europe League to launch in April 
The World League of American Football will relaunch in 

April as the NFL Europe League. The new League 
has added German commercial broadcaster SAT 

1 and Spanish regional channel TV3. 

CTW in Chinese deal 
The Children's Television Workshop is co- 
producing two educational series with China 
Educational TV (CETV) and Shanghai TV 
(STV). The companies will produce Love 

Science, a Mandarin -language version of the 
U.S. show 3 -2 -1 Contact, and Kingdom of 

Numbers, a local format of CTW game show 
Risky Numbers. The series will be shown on CETV affil- 
iates in China and STV in Shanghai. 

Sundance heads for France 
PolyGram Filmed Entertainment backed Sundance 
Channels are in advanced carriage negotiatiors with 
Canal +'s French DTH service, Canalsatellite. Sun - 
dance plans to eventually have up to 20 theme chan- 
nels across Europe. Documentaries will constitute 15% 
of the channel's airtime. -Michael Katz 
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Tektronix earnings rebound 
Video and networking division posts profit after culling costs, improving niargins 

By Glen Dickson 

Tcktronix Inc. has reported a jump 
in earnings for the third quarter of 
fiscal year 1998 compared with 

last year, including a small profit for the 
company's long -lagging video and net- 
working division. 

While Tektronix doesn't give individ- 
ual earning figures for its color printing, 
test and measurement, or video and net- 
working businesses, any profit for VND 
is a big step. The division, which sup- 
plies switchers, routers, video servers 
and nonlinear editors to broadcasters and 
post- production houses, hasn't been in 
the black for two years. 

After posting a 10% drop in sales for 
first quarter 1998, Tektronix cut 250 
jobs from VND and took a $60 million 
charge in the second quarter to cover 
cost reduction and inventory control 
efforts. And in December 1997, Tek 
Chairman Jerry Meyer predicted that 
the division wouldn't post a profit until 
the fourth quarter of fiscal 1998. 

Tektronix VND President Tim 
Thorsteinson says the VND turnaround 
strategy announced in December, 
which included dropping some outdat- 
ed analog products in Tektronix's 

Shipments of Tektronix's Profile video 
server are up 50% for third quarter 1998 
from a year ago. 

Grass Valley line, already is proving 
successful. 

"We've improved margins and 
reduced expenses, and we have a lot 
of product development initiatives 
underway," says Thorsteinson, who 
has been heading VND since Lucie 
Fjeldstad left in August 1997. "We're 
very positive about our turnaround of 
the business at this point." 

Overall, Tektronix's performance 
for the third quarter was up 19% com- 
pared with a year ago, with earnings of 
$34.2 million, or 68 cents per share, 
compared with $28.8 million (58 cents 
per share) in third quarter fiscal 1997. 
Revenue was $517.6 million for the 
period, up 8 %% from revenue of $478.9 

F -- 

HOMICIDE 

Projection project 
NBC has bought high -end, all- digital 
multimedia projectors from Digital Pro- 
jection. Kennesaw, Ga. The projectors 
will be used for Nightly News with Tom 
Brokaw as well as for Dateline NBC and 
NBC News at Sunrise. 

A 5000 -ANSI lumen Power 5dv unit 
from Digital Projection has been rear - 
mounted on a Nightly News six by eight 
foot video screen to project live video 
and composite graphics during news- 
casts, says Gary Cooper, NBC techni- 

cal manager for nightly news. "Brightness is such a key factor, and with this 
new projection technology we are actually turning the light output down," 
Cooper says. -Glen Dickson 

NBC's 'Nightly News with Tom 
Brokaw' is using Digital Projection's 
Power 5dv multimedia projectors. 

million a year ago. 
Tektronix VND posted a small profit 

despite a drop in sales. from $101.7 mil- 
lion in third quarter fiscal 1997 to $93.7 
million for third quarter fiscal 1998. 
Thorsteinson attributes the drop to a 

decline in VND's netstation business, 
which provides computer networks to 
financial institutions. 

Lawrence Harris, an analyst with 
Jackson Partners & Associates, sup- 
ports Thorsteinson's explanation. Har- 
ris estimates that netstation revenue of 
$120 million $125 million for fiscal 
1997 will drop to $60 million $65 mil- 
lion for fiscal 1998. "There's been a 

significant level of decline in the net- 
station business," he says. "Although 
there's been an improvement in sales 
of Profile servers, those are masked 
within the VND numbers." 

Thorsteinson sa\. that shipments of 
Tektronix's Profile video server 
increased 50% in the past quarter com- 
pared with third quarter 1997 -a big 
contributor to VND's move into the 
black. 

"Profile's becoming more of a main- 
stream product," he says. "It's out of the 
early- adopter phase, as more and more 
people are moving to server -based tech- 
nology in their facilities. We expect that 
trend to continue and grow." 

Improvements in networking tech- 
nology and reductions in the cost of 
RAID storage are making the Profile 
more attractive to a broader group of 
customers, Thorsteinson says, and are 
leading to more multiple -unit orders 
from individual facilities. Tektronix is 
currently beta testing its MPEG -2 
4:2:2 upgrade to the Profile and is on 
schedule to begin shipping it in early 
May. 

One of the HDTV products that Tek 
will show in Las Vegas is a hi -def ver- 
sion of its Grass Valley Master 2100 
switcher. The company shipped 50 units 
of this version in the last quarter. 
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The world's most advanced servers 
Clipbox 

All the bandwidth, for all the users, all the time. 

Non -compressed, compressed, or both. 
Integrated editing. 

The world's most advanced central serve-. 

QUANTEL 

Cachebox 

Distributed networked operation. 
Cost effective DV compression. 

Dual system redundancy. 

The world's most flexible distributed server. 

CLIPBOX® & CACHEBOC 
in partnership or stand -alone - the -hest in server technology 

Call our 24 hour Clipbox Hotline now: 1 800 218 0051 Ext. 782 
Quartel Inc., 28 Thorndal Circle, Darien, CT 06820 Tel: +1 203 656 3100 Fax +1 203 656 3459 http: / /www.quantel.com 

www.americanradiohistory.com

www.americanradiohistory.com


60 

Presented by the 

lis y 
Satellite Broadcasting 
and Communications 

S' Association's 
Sk)TRENDS Program 

Wednesday, April 5. 1998 

9 AM - 5:30 PM 

Marriott Marquis Hotel New fork. NS 

Featured Luncheon Speaker. 
Christie Hefner, Chairman and 

CEO, Playboy Enterprises, Inc. 

Panels: 
The Cutting Edge: Satellite s 

New Frontiers 
The Business of DBS: A Wall 

Street Perspective 

Pay- Per -View and Event 

Marketing: DTHs 
Unique Advantage 

Research Presentaton: 
"Satellite's Story" 
Bruce Leichtman, 

The Yankee Group and 

Evie Haskell, Sky FRENDS 

Interviews With: 

Charlie Ergen, EchoStar 

Communications Corp. 

Eddy Hartenstein, DIRECTV 

Stan E. Hubbard, U.S 

Satellite Broadcasting 
Dan O'Brien, PRIMESTAR 

Additional Events: 
Education: "Satellite TV 

The Whole Picture" 
Tuesday; April 14, 1998 

9AM- 12Noon 

Marketing: "New Satellite 
Products: Distribution 
Channels for the Next 

Millennium" 
Thursday, April 16, 1998 

8:30 AM -3:15 PM 

Register before March 27 
and save!! 

For more intì)rmation. registration 

materials and a full schedule, contact 

Carrie Cole, SBCA. 703 -5+9 -6990 est. 36i 
or e -mail: ccole@sbca.org. 

skit our web: www.shca.com! 

Technology 

Sony, EDS target 
asset management 
Two companies team up for end -to -end solution 

By Glen Dickson 

Sony Electronics and Dallas - 
based information services giant 
EDS have signed a joint U.S. 

marketing agreement to sell a com- 
plete digital asset management sys- 
tem to U.S. broadcasters, cable net- 
works and post -production houses. 

The system will marry Sony's Peta- 
Site mass storage library and DTF 
tape drives with EDS's Media Vault 

will be able to meet broadcasters' 
asset management needs, Segawa 
says. "It will give them a combination 
beyond nearline storage or archiv- 
ing-an end -to -end solution that can 
repurpose assets, whether they be 
audio, video, film. graphics. text or 
MIS data." he says. 

The agreement marks a significant 
effort by EDS to gain new business in 
the broadcast market. The company 
already generates $15 billion in annu- 

al revenue managing 

Sony's PetaSite mass 
storage library supports 

recording and playout of data 
on Sony DTF tapes. 

software to control the ing and 
accessing of digital content. x)ch as 

digital video and audio. within a tele- 
vision plant. Sony and EDS will 
demonstrate the asset management 
system at NAB '98 in Las Vegas, 
where the system will also he running 
Avalon's Archive Manager software. 

As Sony's traditional broadcast cus- 
tomers move to digital tape and non- 
linear storage /playback devices such 
as video servers. they are looking for 
efficient ways to archive their material 
in the digital domain and to easily 
access and repurpose their content, 
says Ichiro Segawa, Sony's vice presi- 
dent of data systems. 

Segawa thinks that Sony's DTF 
data tape. which is based on Digital 
Betacam and has a comparable trans- 
fer rate of 96 Mb /s, is the answer on 
the hardware side. But he says that 
Sony still needed software expertise to 
take full advantage of the format. 

By using EDSs object- oriented 
software with DTF hardware. Sony 

data for clients such 
as Fortune 500 com- 
panies. along with 
media concerns like 
Dow Jones and A.H. 
Belo. 

"Everything lin 
entertainment] is 
becoming digital 
data, and Sony's 
products in the media 
area are evolving so 

rapidly," says 
Charles Ansley, pres- 
ident of EDS's com- 

munications industry group. "We 
want to combine their hardware with 
the things EDS is historically good 
at." Ansley says that EDS is testing 
Sony's PetaSite system in its Dallas 
laboratory, and the two companies 
hope to announce a major broadcast 
sale at NAB '98. "The early adopters 
more than likely will be larger clients, 
such as top IO media companies." he 

says. 
While prices for the EDS software 

in the system depend on individual 
customers' database needs and long- 
term service requirements. Sony says 

the PetaSite hardware starts around 
$230,000 for a 5.4 terabyte system 
with two tape drives and a stock of 
130 DTF tapes. PetaSite differs from 
Sony's established LMS library sys- 
tem for program playback in that it is 

modular and can be scaled up at a cost 
of $31.000 per DTF tape drive. says 
Frank Jones, product manager for 
Sony data systems. The DTF tapes 
cost about $1(10 apiece. 
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Sony Online punches 
ticket to The Station 
Game Website spun off into stand -alone l.nit 

Ramei Tu4440. 

Sony Online 
Entertainment 
plans to aggres- 

sively push its online 
gaming business on 
The Station, the Inter- 
net scion of Sony 
Corp. of America and 
Sony Pictures Enter- 
tainment. 

As a new stand- 
alone unit, Sony 
Online Entertainment 
aims at accelerating 
its business model by 
balancing intellectual and 
blood- and -guts games for 
pay in tournament play, 
according to Lisa Simpson, 
newly appointed president of 
Sony's online unit. Sony 
Online will cull properties 
from the Sony Pictures and 
Columbia TriStar libraries 
for online game develop- 
ment, says Simpson, citing 
the Dating Game TV series 
and the feature film "Men in 
Black" as prime candidates 
for translation to online 
games. 

Simpson emphasizes the 
game show forma:, which 
has proved so successful with 
online versions of Jeopardy! 
and Wheel of Fortune. But 
Sony Online also seeks to 
build its online gaming pres- 

ak, 

Sony will play out an aggressive gaming 
strategy on The Station. 

ence through acquisition. She 
cites Berkeley Systems' You 
Don't Know Jack as a "fabu- 
lous" property for The Sta- 
tion, but declined to com- 
ment on conversations with 
the company. "Our prof- 
itability lies in these games," 
says Simpson. "We have an 
audience that's very interest- 
ed in games of skill and 
knowledge and, in some 
cases, trivia." 

So naturally, Jeopardy and 
Wheel of Fortune will drive 
the tournament strategy that 
Sony plans to use to create a 
pay model for PC users who 
want to compete for prizes at 
$1 to $5 a pop. Derivatives of 
Jeopardy are also planned for 
development by Sony, which 
recently introduced two word 
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games -Take Five 
and Out of Order - 
from BoxerJam Pro- 
ductions. 

Sony intends to 
introduce as many as 
12 games to The Sta- 
tion this year, includ- 
ing two role -playing 
games and chess and 
checkers. Simpson 
says various subscrip- 
tion and pay models 
will be explored. 

The enthusiastic 
response to the Tanarus 

tank combat game Sony 
rolled out in January for a 
$9.95 monthly subscription 
fee suggests online gold. 
Fighting in multiplayer 
Tanarus battles online also 
requires PC users to pay 
$19.95 for a CD -ROM to 
supply a 6 MB file of graph- 
ics to their Pentiums. But a 
beta -user base of 100,000 
convinced Sony it was on the 
right track in diversifying 
beyond the intellectual 
realm. The number of pre- 
paid Tanarus players it 
signed up- 5,000- suggests 
that Sony can sell subscrip- 
tions for action games. 

Its target demographic of 
PC users ages 18 -34 is not 
unusual, but the 48% partici- 
pation it claims from women 

Jacor Jams 
JamTV is expanding its online 
radio station affiliate network 
to more than 320 stations, 
with the addition of Jacor 
Communications' 185 FM and 
AM stations. 

JamTV is putting the finish- 
ing touches on plans to launch 
an on- demand music video site 
with Rolling Stone early next 
month. Several hundred music 
videos will be available when 
the site (www.rollingstone.com) 
debuts, with the imprimatur of 
as many as 80 record labels, 

according to Howard Tullman, 
JamTV president. "It's taken a 

Jacor s 185 radio stations 
will link to Jam TV. 

while for the labels to get com- 
fortable with it," says Tullman, 
who's been negotiating those 
rights for several months. 

Meanwhile, Jacor negotiated 
a right for an equity stake in 

JamTV as part of the deal to 

affiliate its stations, soon to be 

more than 200, with the online 
music programmer. Most of 
those Jacor stations have rock 
formats that match one of 

JamTV's online formats 
(www.(amtv.com). Tullman says 
JamTV will create a country 
music area shortly to accommo- 
date the other group's stations. 

The stations' sites will link to 

Continues on next page 
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Telemedia 

suggests it is tapping an audi- 
ence that doesn't fit the usual 
profile of people competing in 
Web games. That's a prime 
reason Sony has drawn con- 
sumer products advertisers 
Kellogg's, Sprint and Procter 
& Gamble, according to 
Simpson, who says Sony is 
encouraging that trend. 

The company will encour- 
age tournament play on The 
Station with prizes ranging 
from large -screen TVs to CDs. 
It gave away prizes including 
free phone time from Sprint 
and cars from Pontiac during a 
college Jeopardy tournament it 
ran this year. 

Simpson declined to indi- 
cate the size of her budget, 
but Sony Online will beef up 
its staff for what will be a bi- 
coastal operation based in Los 
Angeles and New York. 1M 

Jacor 
Continued from page 61 

JamTV and offer users access 

to content including live nightly 

concerts streamed in RealVideo 

and 200 archived concerts and 

artist interviews. The revenue - 
sharing Jeal is an attractive one 

tc Jacor which figures it can 

generate user numbers that will 
interest rational advertisers. 
"The revenue stream from the 
Internet s now strong enough 
that it's time to jump in," says 

Nick Miler. Jacor director of 

marketir g. 

The overall size of the 
online aidience that JamTV 
and Jac r hope to draw isn't 
important, says Tullman, who 
emphas zes the nature of PC 

users steaming concerts or 

digging or artist data as sell- 
ing points to prospective 
advertisers. JamTV has 123 

stations signed as indepen- 
dent affriates and is talking to 

other interested station 
groups es well. 

As its online service 
expands its reach. JamTV also 
may offer RealVideo as an 

alternative to AudioNet's 
streaming solution. 

-Richard Tedesco 
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Can Earth become a star? 
Gore wants to put the world on the World Wide Web 

Ey R: Tek. 
NASA is moving toward 

beaming HDTV images 
of Earth for continuous 

streaming on the Internet from 
a satellite a million miles 
away. 

The National Aeronautics 
and Space Administration 
already has the specifications 
for the project, which has been 
promoted by Vice President 
Gore. As Gore outlines it, a 
micro satellite dubbed Triana 
would be launched to start a 

24 -hour feed from its million - 
mile -high vantage point by 2000. 

NASA estimates that the project would 
cost $20 million $50 million over five years 
of operation, with three ground stations posi- 
tioned around the globe to receive the 
images. "Rockets aren't cheap," says Brian 
Welch, NASA news chief, who also says that 
the technology for the project already 
exists. 

Plans call for a telescope six to eight 
inches in diameter with a three -color CCD 
camera boasting 2000 x 2000 pixel resolu- 
tion to be mounted on Triana, according to 
Welch. The 250 -pound satellite would 
require 175 watts of power with a gyro- 
scope package, reaction wheel and 
hydrazine- fueled thruster to stabilize and 
direct it in outer space. 

Gore initiated discussions with NASA 
shortly before going public at the National 
Innovation Summit at MIT on March 13. In 
the address at MIT, Gore referred to the 
impact of the dramatic "blue- marble" image 
of the planet beamed back to Earth by the 
Apollo 17 astronauts during their return to 
Earth from the moon in 1972. "The images of 
the Earth moved thousands of Americans and 
encouraged them to become active stake- 
holders in our planet's well- being," Gore 
observed. 

NASA currently transmits a video feed - 
carried by some cable systems as the NASA 
channel -consisting of footage transmitted by 
space shuttle flights while in orbit around the 
Earth. The idea has been to make full -time use 
of the two satellite transponders that NASA 
maintains for the space shuttle missions. 
Broadcasters also are able to access the feeds 
for on -air use. 

This image from Apollo 17 
sparked ecological awareness. 

The idea promoted by the 
Vice President is to revive 
the blue -marble ecological 
fervor while making the 
images broadly accessible 
on the Internet for educa- 
tional purposes. Gore wants 
students to be involved both 
in the project design and in 
the operation of its earth 
stations. NASA is planning 
accordingly, Welch says. 

NASA will seek funding 
for the project in next year's 
federal budget. TM 

Kruk looks to score online 
Prime Sports Interactive hopes John Kruk, former 
standout hitter for the Philadelphia Phillies, scores with 
his unadorned humor on Fantasy Baseball Weekly as it 

becomes a media doubleheader on -air and online. 

Prime Sports, which produces the syndicated show 

for Fox Sports Net, figures 

that streaming the show 

gives it a valuable online 

afterlife to accommodate 

the fantasy baseball 

mavens who pay $29.95 to 

play along for prizes (www. 

fantasysportshq.com). Kruk 

figures it's a relatively pain- 

less way to participate in 

pro baseball again. "It's a 

good way to get back in the 
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game without having to interview players," says Kruk, 

who was a good interview throughout his injury-short- 

ened career with the Phillies and the San Diego Padres. 

Prime also has videotaped Hall of Fame Yankee 

catcher Yogi Berra delivering some of his classic 
lines as he compares players for the weekly show. 

Prime hopes that Kruk and Berra will push its fan- 

tasy player count beyond the 3,000 or so PC users 

who've opted to play thus far. Fans competing for a 

range of prizes over the course of the baseball season 

will also find the show on AudioNet, which is providing 

Prime with its streaming technology. Prime would like 

to present other fantasy sports online -with sponsors; 

it has 100 half -hours available to it on the Fox Sports 

regional schedules. 
Meanwhile, Prime has provided a cross -media 

platform for a new baseball analyst who promises 
to pull no punches. "I was pretty critical of players 
the Phillies brought up when I was there," says 
Kruk. "This is kind of a way to bad -mouth every- 
body."- Richard Tedesco 
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See last page of classifieds for rates and other information 

RADIO 

HELP WANTED MANAGEMENT 

RADIO STATION 
GENERAL MANAGER 

General Manager with strong management 
skills needed to run successful AM station 
in the Palm Beach County, FL market. This 
is an excellent opportunity to get in on the 
ground floor. Station owners are new to 
market and are intending to acquire other 
multiple broadcast properties. Qualified 
candidate will have a proven track record 
in all areas of station management and 
operations. Strong sales skills are a must. 
For confidential consideration, please 
send resume to: PO Box 188, Dept. GM, 
Dania, FL 33004. EOE 

General Manager /General Sales Manager. We 
are looking for that highly motivated individual, 
ready to take charge of two dynamic FM's in 
Topeka, KS. The applicant must have a minimum 
of five years successful radio sales experience in 
a competitive market, the ability to direct and 
motivate a sales department, and have a good 
understanding of business management, and 
budgeting. If you are ready for a unique 
challenge send a complete resume and salary re- 
quirements to Sunrise Broadcasting, PO Box 
2307, Newburgh, NY 12550, or fax to 914 -561- 
2138. For more info call 914 -561 -2131 x104. 

HELP WANTED SALES 

WERO/WDLX is looking for the right person to 
lead the best broadcast sales department in 
eastern North Carolina. Please send a complete 
resume including references and a letter telling 
us why you are the right person for this position. 
Extensive broadcast sales experience is a must 
and prior sales management would be helpful. 
We are looking for a well -rounded person who 
will work with our staff on the streets as well as 
carry a Ist. Send all resumes to Webster A. 
James, Vice President/General Manager, P.O. 
Box 1707, Washington, North Carolina 27889. 
WERO/WDLX and Pinnacle Broadcasting are 
Equal Opportunity Employers. 

HELP WANTED NEWS 

News Writers /Editor: Established DC area 
group seeks Cyber Newshounds and Editorial 
Guru to launch Internet news service to cover 
politics, government, culture. Hard News, straight 
journalism. Good pay, excellent benefits. Rush re- 
sume to Scott Hogenson, Conservative News 
Service, 113 South West Sheet, Alexandria, VA 
22314. Fax 703- 683 -9736. EOE 

HELP WANTED ANNOUNCER 

Mature announcer interested in small market. 
Congenial working conditions, low stress, live full 
service operation. Send resume and tape to 
WTTF, 185 S. Washington Street, Tiffin, OH 
44883. EOE. 

HELP WANTED HOST 

Pentecostal religious radio ministry is seek- 
ing host/producer for new national talk show. 
Applicant must have demonstrated ability to lead 
discussions on topics such as: Christian issues, 
salvation, youth ministry, drug abuse/treatment, 
women's/men's ministry, the power of the Holy 
Spirit, and family topics, among many others. 
Please send resume and non -returnable tape to: 
Jeff Nene, General Manager, Media Ministries, 
1506 Boonville, Springfield, MO 65803. 

SITUATIONS WANTED MANAGEMENT 

Your bottom line is my top concern! 23 years 
management experience in Major, Medium and 
Small markets. Illinois or Midwest preferred. 
Phone Bob 815- 436 -4030. 

Seeking GM /GSM position in small to medium 
market. Experienced top biller. Top references. 
Buyout possibility. Start-ups, turnarounds. Willing 
to relocate. Teddy 212- 888 -7347 or 212 -421- 
7699. 

LEASED PROGRAMMING 

Produce, host your own radio show, and generate 
hundreds of qualified Leads. 50,000 watt NYC radio 
station. Call Ken Sperber 212 -760 -1050 

RADIO LEASE TIME NY 

Host your own radio show in NY. Very reasonable 
rates. Great signal. Weekends, Prime and Strip 
times available. 212- 769 -1925/1- 800 -628 -TALK 

TELEVISION 
HELP WANTED MANAGEMENT 

General Manager Wanted. Dynamic, new 
communications company seeks a general 
manager for the Rocky Mountains' newest small 
market television station. Please have strong, pro- 
ven record in local and national sales. This op- 
portunity also requires knowledge of the entire 
station operation. Prefer small market and Fox/ 
Independent experience. Send resume, re- 
ferences, and salary history to Meridian Commu- 
nications Company, Go Brian Plant, 455 Capitol 
Mall, Suite 604, Sacramento, CA 95814. 

VP - General Manager. New York market. Well 
established Catholic/Interfaith television station 
continues to expand and needs a top notch ex- 
ecutive. Prior successful TV management or sta- 
tion experience required to oversee all depart- 
ments. Established over 25 years and very 
strong financially. Excellent salary and benefits. 
Send resume and salary history to: GM, PO Box 
272, Woodbury, NY 11797. 

HELP WANTED SALES 

Account Executive /Chicago. Join one of the 
country's fastest growing station groups. 080 TV 
seeks Account Executive. Heavy emphasis on 
New Business Development at both major agen- 
cies and clients. Minimum 5 years television ex- 
perience, with above average knowledge of syn- 
dicated research sources. Bilingual (Spanish/ 
English) preferred but not required. Reply to Box 
01354 EOE. 

New York Sales Manager. NEWSCHANNEL 8, 
Washington, DC's 24 -hour regional news chan- 
nel is seeking someone to lead our New York 
sales efforts working in tandem with our national 
representative. Right candidate is creative and lov- 
es educating a client and selling a concept. Good 
relationships inside major New York agencies a 
plus. NEWSCHANNEL 8 serves over me million 
homes with quality local news and ABC time - 
shifted programming. Competitive compensation 
and benefits. Send cover letter and resume to 
NEWSCHANNEL 8, Director, Human Resources, 
7600 D Boston Blvd., Springfield, VA 22153 or 
fax to (703) 912 -5436. 

Local Sales Manager. FOX affiliate in Chat- 
tanooga is seeking a proven leader to lead the 
local staff staff to new records. Develop new busi- 
ness, motivate sales staff and be proficient on 
TVScan, qualitative research and inventory con- 
trol. Five years experience in television sales 
and /or broadcast marketing required. Manage- 
ment experience, college degree preferred. Pro- 
ven track record is essential. Send esume to 
Christy Bradshaw, WDSI FOX 61, 1101 E. Main 
Street, Chattanooga, TN 37408. Deadline is April 
17. EOE. 

Local Sales Manager. UPN 21 is seeking a 
LSM. Candidates should be capable of leading 
and motivating a serious sales staff, have a min- 
imum of 3 -5 years in broadcast sales with 2 years 
management preferred, must possess ag- 
gressive sales skills, vendor co -op experience, 
familiar with BIAS system, inventory and pricing 
management, Scarborough Research, and value 
added promotion /event marketing. Computer pro- 
ficiency in Microsoft Word and Excel a must. Col- 
lege degree preferred. Send resume ,o UPN 21 
Public Affairs, 301 N. Market, Suite 300, Dallas, 
TX 75202, Ref #104. KTXA is an EOE. 

Account Executives. Opportunity to sell spot 
time for the nation's upcoming 7th Network, PAX 
NET. Join the rising sales team of Pason Corn - 
munications, the largest broadcast TV station 
group in our Connecticut markets. WHPX, 
Hartford /New Haven and WIPX, Bridgeport/New 
York are now hiring seasoned broadcasters. Ex- 
cellent compensation and benefits. Please send 
or fax letter and resume to Bruce Fox, GM, 
WHPX, Shaw's Cove 3, Suite 226, New London, 
CT 06320. Fax: 860- 440 -2601. EOE. 

Account Executive. FOX 080 KTBC in beauti- 
ful Austin, Texas is seeking an outstanding Ac- 
count Executive. If you love to win, I-ave a posi- 
tive attitude, and you are team oriented keep 
reading this ad...FOX 7 is looking for someone 
that has a minimum of 3 years television sales 
experience, has called on major agencies, can ef- 
fectively position ratings, utilizing quaitative data, 
and had a passion for closing new business. This 
ideal candidate must have excellent communica- 
tion /presentation skills; computer skill; are also a 
big plus. If your goal is to be the best and you 
want to be part of a winning team please send a 
cover letter and resume to: KTBC -TV, 119 E. 
10th Street, Austin, TX 78701. Reference posi- 
tion title on envelop. No phone calls please. EEO 
Employer. Women and minorities encouraged to 
apply. 
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Account Executive - KOIN -TV, a CBS affiliate in 

the 24th ranked market, Portland. Oregon has an 
immediate opening for a Senior Account Execu- 
tive. We are looking for candidates with a mini- 
mum three years of television sales experience 
and a thorough knowledge of TVScan. 
Scarborough Research NAR. Co- Opportunities 
and vendor programs. The successful candidate 
must have a proven track record of major agency 
negotiations and new business development. 
Send cover letter, resume and employment 
application to: Account Executive Search. KOIN- 
TV, 222 SW Columbia, Portland, OR 97201. To 
request an employment application call 503 -464- 
0600. Lee Enterprises is an Equal Opportunity 
Employer. Deadline is April 17, 1998. 

HELP WANTED MARKETING 

Marketing Supervisor: Denver's WB2. KWGN- 
TV. a Tribune Broadcasting station. has an im- 
mediate opening for a very driven /creative 
Marketing Supervisor, responsible for achieving 
annual sales /marketing revenue budgets. by de- 
veloping, designing and implementing depart- 
mental added -value and event marketing pro- 
grams. College degree preferred. Minimum three 
years experience in retail value -added and 
marketing managerial skills. Must demonstrate ef- 
fective oral and written communication. organiza- 
tion, and negotiation skills. Send resume to HR 
Dept. #MS51. KWGN -TV, 6160 S. Wabash Way. 
Englewood. CO 80111. EOE. 

Classifieds 
Marketing Manager. Looking for the perfect 
Marketing /Promotion Manager Position? Your 
search is over - where else can you find a fun 
management job that allows you to stay hands - 
on. a progressive management team (News 
Director included!) and boss that work well to- 
gether, and the chance to live and work in Amer- 
ica's Vacationland? Believe me. I'm the current 
Marketing Manager!! If you're a motivated, 
creative team player with out -of- the -box ideas 
about developing and executing the marketing 
strategy for an ABC affiliate's news, station and 
community image, then you're our candidate. Col- 
lege degree preferred with three years experi- 
ence in marketing management. Definite pluses: 
strong writing and leadership skills, a great 
graphics eye. production knowledge, and non- 
linear editing experience. Send your resume and 
non -refundable tape with salary history to: Vice 
PresidenVGeneral Manager. WMTW. 475 Con- 
gress Street. Portland. ME 04101. EOE. No calls 
please. 

HELP WANTED TECHNICAL 

WE PLACE TV ENGINEERS, 
AND SALES MANAGERS 

KEYSTONE INTt INC. 

PEZI 16 Laflin Road, Suite 900 
° Pittston, PA 18640. USA 
Phone (717) 655 -7143 

Resume(Fax (717) 654 -5765 vse 

I 
THE SHOW MUST GO ON! 

KTLA Television, known for its award- winning news coverage, the Rose Parade, the 
Dodgers and a dynamic mix of entertainment, has these challenging opportunities 
for technical experts who can make sure we never miss a beat. 

ENGINEERING MANAGER 
Reporting to the Director, Broadcast Operations & Engineering. you'll be responsible 
for maintenance of broadcast equipment and related software systems. Includes opera- 
tional training. and technical project management. 

We require an undegraduate degree in broadcast technology (or equivalent) with 
5 years line management experience as Chief /Asst. Chief Engineer in a major market, 
supervising plant and transmitter facilities. 7 years technical experience as a broadcast or 
maintenance engineer would be ideal. Expertise in computer operations an software 
applications essential :AutoCad experience desirable. (BC /EM330) 

OPERATIONS MANAGER 
Responsible for technical equipment and systems for on -air broadcast and news opera- 
tions, and support of staged, special event productions. Assure proper airing of programs, 
promos and commercial spots through automated and manual systems. 

You'll need an undergraduate degree in broadcast technology for radio /TV /film or 
equivalent, with 3 years technical experience as a Master Control Operator,Videotape 
Operator or Broadcast Engineer. (BC /OM330) 

MAINTENANCE ENGINEER 
Ensure that the technical plant is operating at peak efficiency at all times, that as 
redundant systems are operational, and that KTLA is on the air 24 hours /day, 7 

days /week. Repair, align, calibrate all VTRs, switchers, routers, monitors. waveform 
monitora, vectoracopes, satellite receivers, cameras, tape robotics, disk- based, electronic 
and computer operated broadcast equipment. (BC /ME330) 

Requires an undergraduate degree in electrical engineering or equivalent; SBE certified 
at Senior Broadcast Television Engineer or above desired. 3-5 years experience in TV 
broadcast systems, operations and maintenance, with ability to discriminate color, color, 
hue and fine detail on a TV monitor, and hear distortion in an audio program essential. 

PC proficiency should include MS Word and Excel, and e-mail. Must be able to climb 
ladders, roofs and parapets to conduct surveys and inspect equipment. 

We offer an excellent benefits package. Please for- 
ward your resume and salary history to: KTLA, 
Attn: HR/Qob Code), P.O. Box 92029, Los 
Angeles, CA 90009- 2029.. Equal Opportunity 

°' Employer. A Tribune Broadcasting Station. 
ktla We 

We Need Someone 
With The Right 

Connections! 

For the installation and repair of satellite 

transmitters and associated RF equipment. 

If you're a Maintenance Engineer with at 

least 2 years experience in this field, 

B.S.E.E. or equivalent technical 

education, please mail your resume to: 

JOSE BOVEDA 

Director of Engineering 

UNIVISION TELEVISION NETWORK 

9405 NW 41st Street, Miami, FL 33178 

::UNIVISION 
An equal opportunity employer 

Television Engineering Position. A suitable 
candidate should have an Associates degree in 

Electronics Technology plus 5 years experience 
with UHF transmitters and related broadcast 
studio equipment. A general FCC Radio Tele- 
phone license or SBE certification is a plus. The 
ability to supervise others, solve inter- 
departmental problems. and relate to and com- 
municate effectively with upper management are 
important skills in this position. This is an ex- 
cellent career opportunity for a highly motivated 
individual to join a growing. progressive compa- 
ny. Send resume and letter of interest to: Broad- 
cast Engineer, WRGT -TV, 45 Broadcast Plaza, 
Dayton, OH 45408. No phone calls please. EOE 
M /F. 

TV Chief Engineer. KOED -TV. Tulsa, is seeking 
a hands on chief engineer with a strong transmit- 
ter background along with the studio main- 
tenance experience to be responsible for the 
transmitter maintenance and supervision of 2 

Maintenance Engineers. Need supervisory and 
organizational skills. 3 years RF broadcast expe- 
rience required. Great opportunity for someone in 

an Assistant Chief Engineer position. Send re- 

sume to Personnel, Oklahoma Educational Tele- 
vision Authority, PO Box 14190, Oklahoma City, 
OK 73113. AA/EEO. 

Maintenance Engineer for Rocky Mountain 
area. Must have maintenance experience and com- 
puter repair skills. Must also be able to repair a 

variety of electronic and microprocessing equip- 
ment. Send resumes to KRDO -TV. Atm : EEO Of- 
ficer, PO Box 1457, Colorado Springs. CO 
80901. EEO. 
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Classifieds 

TV BROADCAST OPPORTUNITIES 
BROADCAST OPER. MGR. Will oversee Master Control, related technical functions, all 
operational systems and supervise broadcast operations staff. 

ENGINEERING MANAGER/ PRODUCTION SERVICES. Responsible for technical direc- 
tion of staff and services including equipment maintenance, design and construction. 

SUPERVISOR/ STUDIO OPERATIONS. Will manage crew assigned to studio, duplication 
operations. transmission services and on -air functions. 

East coast location with excellent salary and benefits. Please send resume and salary data to... 

AFFIRMATIVE ACTION EMPLOYER 
Reply to Blind Box # 01351 

Maintenance Engineer. Job Description: KVEA- 
TV has an opening for a person with 3 to 5 years 
experience installing and maintaining production 
and master control equipment, analog and digital. 
Must have a strong background in computer 
systems and networks. The person should be 
familiar with DVE's. Char. Gen., Graphics and 
video swtchers. No phone calls please. Salary: 
Commensurate with experience. Submit resume 
to: KVEA 52, Attn: Human Resources Dept., 
1139 Grand Central Avenue, Glendale. CA 
91201. Fax 818- 247 -2561. EOE. 

Maintenance Engineer. WGRZ -TV is looking for 
a Maintenance Engineer. Candidate must have a 
minimum of 3 years television broadcast main- 
tenance experience. AS or BS degree is desira- 
ble and SBE certification will be a plus. Re- 
sponsibilities include, but are not limited to: repair- 
ing broadcast equipment, i.e. video tape re- 
corders. video and audio switchers, studio and 
ENG cameras, character generators, etc. Main- 
tains equipment repair logs, assists in setup of 
equipment for remote productions and performs 
other duties as assigned. Must be familiar with 
FCC technical specifications, rules and regula- 
tions. Send resume to: Ken Britton, Chief 
Engineer, WGRZ -TV, 259 Delaware Avenue, Buf- 
falo, NY 14202. No phone calls. WGRZ -TV is an 
Equal Opportunity Employer. 

Director of Operations. Allbritton Jacksonville, 
Inc.. operator of ABC25 WJXX in Jacksonville. 
Florida, is currently searching for a Director of 
Operations to direct and manage the daily broad- 
cast operations of its new state -of- the -art digital 
affiliate. This position provides management of 
engineering, master control, information 
technology systems, facilities management/ 
safety. and serves as liaison and project man- 
ager with equipment/technology vendors and con- 
tractors. Must have working knowledge of News, 
Traffic, Sales and Promotion departments and 
their interaction in on -air operations. Position re- 
quires a solid background in television broadcast. 
transmission and satellite operations. Ensures 
station compliance with FCC regulations. A 
bachelor's degree in Engineering and at least five 
years of broadcast engineering experience is re- 
quired, or an equivalent combination of education 
and experience. Experience with DVC Pro 
equipment a plus. Previous supervisory experi- 
ence preferred. To apply, send cover letter and 
resume to: Director of Human Resources, 
ABC25, WJXX, 7025 A.C. Skinner Pkwy., 
Jacksonville, FL 32256. Fax 904 -332 -2527. 
EEO/FM. 

Production Technical Director /Operations 
Technician. Experienced TD needed for fast 
paced newscasts. Must be experienced with 
Grass 3000 switcher, Abekas EVE, and Chyron In- 
finit!. Must be able to perform on -air operations, 
video. and studio camera. Send resume to: 
Michael P. Hort, Chief Engineer. WPHL -TV, 5001 
Wynnefield Avenue, Philadelphia. PA 19131. 
EOE. No phone calls please! 

Director/Technical Director: CLTV News, Chi - 
cagoLand's only regional cable newschannel. 
has an immediate opening for a Director 
Technical Director. Responsibilities are directing 
and switching live and taped programs, including 
news, sports and talk shows: directing and editing 
commercial production, asassigned; some editing 
of news and feature stories: perform computer 
editing in digital suite; and other production duties 
as required. Previous experience as a 
director /technical director for live news broadcasts 
is required; some editing experience preferred: must 
be self -motivated, able to work independently with 
proven technical and creative skills. This position 
requires varying shifts and days per week. As part 
of TRIBUNE COMPANY, we offer great employee 
benefits at our state -of- the -art facility in suburban 
Chicago. Send resume with salary requirements to 
Human Resources. CLTV, 2000 York. Suite 114, 
Oakbrook, IL 60523: or fax to 630 -571 -0489. No 
phone calls please. 

Dir /Operations and Engineering: KWGN -TV, a 
Tribune Broadcasting station needs a highly 
motivated individual with a BSEE and /or 5 plus 
years TV broadcast operations and engineering 
management experience with a major market TV 
station. Extensive background in news and 
sports operations with knowledge of total station 
automation concepts and strong management. 
communications and interpersonal skills are also 
required. Experience in the design and imple- 
mentation of serial digital component television 
systems a plus. Send resume to: HR /Dept. 
DE51, KWGN -TV, 6160 South Wabash Way. 
Englewood, CO 80111. EOE. 

HELP WANTED NEWS 

Sports Reporter /Anchor. KMSP- TV /UPN seek- 
ing a sports reporterwknd. anchor. We have a 
hot. fast -paced. non -traditional newscast. and 
your style should match ours. Your tape should 
demonstrate that you are a creative storyteller, 
with strong live skills and proven track record of 
covering sports in creative, non -traditional ways. 
Send resume and tape to Dana Benson, KMSP- 
TV, 11358 Viking Drive, Eden Prairie, MN 55344. 
No phone calls! KMSP -TV is an Equal Opportuni- 
ty Employer. 

NEWS DIRECTOR 
If you have a passion for news aid an 

ability to motivate creative people, we 

want to talk to you. WPTV, the market - 

dominant NBC affiliate in West Palm 

Beach needs an experienced news 
leader with a trade record of innovation 

and success. Don't call. Ovemight your 
resume and cover letter to: 

Bob Jordan 
WPTV Newschannel 5 

622 North Flagler Dr, 
West Palm Beach, Fl 33401 

SCome for the competition, 
Y& not the sunshine. 

An Equal Opportunity Employer 

Sports Director: Outstanding communicator 
needed to anchor sportscasts and lead our 
sports department. Send resume and tape to 
Mike Bergin, Assistant News Director. WTVR -TV, 
3301 West Broad Street, Richmonc, VA 23230. 
Pre -employment drug screening and motor vehi- 
cle report screening required. EOE. WTVR -TV is 
a Raycom Media station. 

Reporter /Producer. A rare opportunity for the 
right candidate at Medstar Television Inc.. the na- 
tion's leader in televised medical news and in- 
formation. You'll need 2 -3 years experience in tv 
news, excellent writing and interviewing skills, col- 
lege degree. and interest in medical /health 
issues. Frequent nationwide travel. excellent 
benefits. Resume plus non -returnable VHS reel 
to Producer, Medstar Television. Inc., 5920 
Hamilton Blvd., Allentown, PA 18106. No calls/ 
EOE. 

Reporter. NBC Affiliate looking fcr journalist 
who loves scooping the competitors' Prefer can- 
didates with 2 -5 years reporting experience and a 
"nose" for news!!! Must have Journalism De- 
gree... Send cover letter. resume and tape to: 
KDLT -TV. Madeline Shields, 3600 S. Westport 
Avenue, Sioux Falls, SD 57106. M /F. EOE 

Producer. Salt Lake City's #1 early newscast is 
looking for a news producer. We want a journalist 
who is passionate about producing local news- a 
great leader, creative, and has superb news 
judgement. If you want to move to oeautiful Salt 
Lake City. send your tape to: Erin Goff, Executive 
Producer, KTVX -TV, 1760 S. Fremont Drive, 
Salt Lake City. UT 84104. KTVX is an ABC af- 
filiate owned by Chris- CrafUUnited Television and 
is an Equal Opportunity Employer. 
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Producers! You know that it's all about compell- 
ing content told by using all of the tools of televi- 
sion to command the audience's attention. If this 
describes your broadcast. send last night's 
aircheck on VHS to John Kosinski. The Televi- 
sion Newsgroup. 18 Case Road. Stamford, CT 
06905 -3205. No phone calls please. Email: 
newsrx@macconnect.com 

Position Available. KCEN -TV is currently seek- 
ing applications for Morning News Anchor. Re- 
porting, producing. and editing background is re- 
quired. The successful candidate will deliver the 
news in a concise. understandable and pro- 
fessional manner. Must have a good driving re- 

cord. Applications accepted through April 20, 
1998. Women and minorities are encouraged to 
apply. Send resume and non -returnable tape to: 
KCEN -TV Personnel Dept. 24. PO Box 6103, 
Temple. TX 76503. Equal Opportunity Employer. 

Photographer: If you have at least two years 
experience and regularly shoot the most dynamic 
pictures in your market. please consider a move 
to beautiful Salt Lake City. Send a tape of your 
best material to: Randy Ortiz. News Operations 
Manager. KTVX -TV, 1760 Fremont Drive. Salt 
Lake City. Utah 84104. KTVX is and ABC affiliate 
owned by Chris- Craft/United Television and is an 
Equal Opportunity Employer. 

News Traffic Reporter. WCNC -TV /NBC 6, the 
A.H. Belo station in Charlotte. NC. is searching 
for a dynamic traffic reporter for our growing 
news operation. Our ideal candidate will mix 
personality with the ability to tell a compelling traf- 
fic story as part of our new morning news team. 
Two years experience in an on -air role at a com- 
mercial television station is required. Send your 
tape. resume and salary history to: (No phone 
calls, please.) NBC 6. Human Resources De- 
partment. RE: 98 -00. 1001 Wood Ridge Center 
Drive. Charlotte, NC 28217. EOE /M /F /V /H. 

News Producer. Must be exceptionally or- 
ganized. Need someone who's an excellent story 
teller. Great opportunity for an Associate Pro- 
ducer in bigger market or recent college graduate 
with excellent references. Send videotape, re- 

sume. and references to Rick Moll. News 
Director. WANE -TV, 2915 W. State Blvd.. Ft. 

Wayne. IN 46808. EOE -M /F. 

News Operations Manager. KCAL9. the news 
and sports leader in Los Angeles. seeks a highly 
motivated individual with 10+ years experience to 
oversee all Newsroom technical equipment and 
technical staff. Must have working knowledge of 
news vehicles. field cameras. editing equipment, 
satellite microwave operations and computer 
systems. Union contract negotiating experience 
required. For consideration. send resume to: Job 
#98 -08 Human Resources. KCAL -TV. 5515 
Melrose Avenue. Hollywood. CA 90038. AA/ 
EOE. 

Morning News Manager. KLAS is looking for a 
morning news manager. This position oversees 
two and a half hours of news. supervising the 
morning crew and setting up live stories in 

advance. If you have a minimum of three years 
producing experience and want to guide a fast 
paced, energetic team to number one in the morn- 
ings. send tape and resume to Joe Riddle, Exec- 
utive Producer. KLAS, 3228 Channel 8 Drive. 
Las Vegas. NV 89105. EOE. 

Anchor Reporter: Idaho's Number One televi- 
sion station needs experienced anchor and re- 

porter. Work for one of the best news organiza- 
tions in the country and join the A.H. Belo Cor- 
poration news team. Send tapes. resumes and re- 

ferences to Rod Gramer. Executive News 
Director. KTVB -TV, 5407 Fairview Avenue. 
Boise. Idaho 83706. 

News Director. Are you up for a challenge? Can 
you build a "state-of- the -art" news department 
from the ground up? Rare opportunity to partici- 
pate in the startup of a major market news de- 
partment with a live evening newscast seven 
days per week and associated weekly news 
specials. Qualified candidate must be a proven 
leader, mentor. and budgeter. Our News Director 
will be an aggressive, high- energy, creative, or- 
ganized and detailed. goal oriented person who 
is fluent in English and Spanish. The successful 
candidate will have extensive news management 
experience and be a seasoned journalist intimate- 
ly familiar with all operational facets of a suc- 
cessful news department. You should possess a 

college degree in a broadcast or business related 
field. All inquiries will be held in the strictest of con- 
fidence. Now is the time to put your innovative 
and entrepreneurial skills to work. Please provide 
a detailed letter and resume outlining your 
qualifications to Box 01353 EOE. 

Looking for Giants! On behalf of two Top 75 

clients we're looking for the best anchors to 
create compelling new newscasts. You'll need to 
have great storytelling skills plus be a leader in 

the newsroom and the community. Please send 
non -returnable VHS tapes to John Kosinski. The 
Television Newsgroup. 18 Case Road, Stamford. 
CT 06905 -3205. No phone calls please. Email: 
newsrx@macconnect.com 

Investigative Reporter. WGRZ -TV, Channel 2 in 

Buffalo is looking for an enterprising, persistent, 
aggressive investigative reporter who wants to 
win. Successful applicant will be a visual story 
teller with a good grasp of complex issues. 4 year 
degree in journalism or a related field and 3 -5 
years television reporting experience required. 
Send tape and resume to: Stacy Roeder. News 
Director. WGRZ -TV. 259 Delaware Avenue. Buf- 
falo, NY 14202. No phone calls. WGRZ -TV is an 
Equal Opportunity Employer. 

Image Researcher /Archivist: AP GraphicsBank 
seeks a television news graphics researcher/ 
archivist to be based at our headquarters in 

Washington. DC. You would find photos and ele- 
ments suitable for constructing news graphics. 
then caption and enter them into a computer 
database. Candidate must be familiar with 
Photoshop. Willing to work odd hours, including 
nights. Please send resume and letter to: Assis- 
tant Managing Editor/Television Graphics, Asso- 
ciated Press, 1825 K Street, NW, Suite 710. 
Washington, DC 20006. EEO /AA. 

Florida's News Channel is looking for talented 
people in all news and production areas for its 24 
hour digital all -news statewide cable network that 
premiers this August. If you're hard -working. able 
to handle extreme deadlines, and are ready to be 
a part of a new concept in television news. includ- 
ing virtual reality news sets, then send your re- 

sume. tape, and philosophy to: News Director. 
P.O. Box 12069. Tallahassee, Florida. 32317- 
2069. No phone calls please. Positions open at 
the Tallahassee headquarters and bureaus 
around the state. 

Anchor(s): KTBS 3 News. Shreveport. Louis- 
iana. has two anchor positions open. We are look- 
ing for the best talent available. We want working 
anchors who want to be part of the community. 
Minorities encouraged to apply. Send non- 
returnable VHS tape and resume to: Al -BM. Box 
44227. Shreveport. LA 71134 -4227. EOE. 

Executive Producer Assignment Editor. Do 
you take pride in scooping the competition? Do 

you have a nose for news? If you answer yes to 
both questions, we want you on our newsteam! 
Prefer candidates with 2 -3 years producing and/ 
or assignment experience and a degree in Jour- 
nalism is required. Send cover letter. resume and 
tape to: KDLT -TV, Madeline Shields. 3600 S. 

Westport Avenue, Sioux Falls. SD 57106. M /F, 

EOE. 

Consumer Reporter. KWTV is expanding its in- 
vestigative unit to include a full -time Consumer 
Reporter. Daily duties include gathering and air- 
ing enterprise stories with the help of a field pro- 
ducer. Occasional duties include aiding the in- 
vestigative staff with research and undercover 
work. Requirements include 2 -3 years com- 
mercial tv on -air experience and a college de- 
gree. Send resume and non -returnable tape to Bil- 
lye Gavitt, KWTV. PO Box 14159. OK City, OK 
73113. EOE M F. 

Assignment Editor. Experienced and ag- 
gressive to run dayside news gathering effort in 

large market station. Supervise crews and re- 

porters in field. coordinate live shots. and devel- 
op stories. Ability to effectively manage re- 

sources critical: satellite news gathering knowl- 
edge essential as well as ability to be calm under 
fire: should know what it takes to produce win- 
ning newscast: knowledge of PA NJ DE areas a 
plus. Send resume and news philosophy to Box 
01355 EOE. 

AM Producer. KLAS in Las Vegas is looking for 
a 7:00 - 8:00 am producer. This is an opportunity 
to produce this fast growing market's only live, 
local newscast at that hour. If you know how to 
put together a fast paced. energetic newscast, 
juggle local and satellite live shots and still de- 
liver a winning broadcast. send me your tape and 
resume. Joe Riddle. Executive Producer. 3228 
Channel 8 Drive. Las Vegas. NV 89114. EOE. 

tOPM Producer for Louisiana's Best Newscast, 
ABC26 News. Tribune Broadcasting, New Or- 
leans seeks breaking news junkie, born leader, 
crisp and conversational writer to take the reigns 
of a visually compelling. high -story count program 
with high value on production tricks and 
solution- oriented coverage. Experienced news 
producer with solid news judgement and ability to 
work words, pictures and graphics to bring the 
story home to viewers and lure prime time 
viewers to the news. Resume and non -returnable 
VHS of last night's newscast to Keith Cibulski, 
WGNO -TV. 2 Canal Street, Suite 2800, New Or- 
leans, LA 70130. Fax 504- 581 -2182, Email: 
kcibulski @tribune.com No phone calls. EOE. 

F OR DAILY CLASSIFIED UPDATES... 

VISIT BROADCASTING & CABLE 
ONLINE 

www.broadcastingcable.com 
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Classifieds 
HELP WANTED PROMOTION 

FOX 5 
WTTG WASHINGTON 

PROMOTIONS 
WRITERS /PRODUCERS 

WTTG, FOX 0 &0 in Washington, DC, seeks promotion 
writers /producers to join our award -winning Creative 
Services Department. We're looking for team players 
with news experience and strong 
copywriting /concepting skills. Must have two years 

experience and be comfortable in a post -room 
environmert. 

Think you have a killer tape 
...show us your spots! 

Rush resume and non -returnable reel to: Mary Talley. 
VP /HR, WTTG FOX 5, 5151 Wisconsin Avenue, NW, 

Washington, DC 20016. 

No phone calls please. 

EOE /M /F /D /V. 

Promotion Producer. We're becoming FOX! 
WVBT -TV, Norfolk, VA, (currently WB) is looking 
for a writer. producer, editor to help us make the 
move from Frog to FOX! We are looking for a 
creative producer who is a kid at heart and also 
has the savvy to promote a new 10PM FOX 
Newscast! AVID experience a plus. Send your re- 
sume and VHS tape to Judy Triska, Promo 
Director, WAVY Broadcasting, Inc.. 300 Wavy 
Street. Portsmouth, VA 23704. No phone calls. 
No beginners. We are a LIN Television station 
and EOE. 

HELP WANTED 
FINANCIAL & ACCOUNTING 

Billing Coordinator. Major Television Produc- 
tion and Post- Production Facility seeks polished, 
responsible individual to handle computer billing 
and financial duties. Post -production experience 
a MUST! Production billing in animation and de- 
sign preferred. Great figure aptitude and ex- 
cellent communication /social skills are required! 
Please fax resume to: (212)629 -5976. 

HELP WANTED RESEARCH 

Research Analyst. KTXL FOX40, a Tribune 
Broadcasting Station in Sacramento, CA, is seek- 
ing a Research Analyst. This individual will assist 
the Director of Research with producing ratings 
reports for sales related materials and pres- 
entations. °Jalifled candidate will possess a min- 
imum 2 years television research experience, 
working knowledge of Nielsen and TV Scan. Fa- 
miliarity with Scarborough a plus. Solid working 
knowledge of PC applications and strong written/ 
verbal communication skills a must. Send resume 
to Human Resources, KTXL FOX40, 4655 
Fruitridge Road. Sacramento, CA 95820. EOE. 

YoL can simply fax yd 
classified ad to 

Broadcasting & Cable 
(212)206- 8327. 

HELP WANTED MISCELLANEOUS 

Sel,, ire ns 1- tcleci.iun elatiuns reaching I t of the c nttr, inclu,ling. I AB(. affiliates. 6 CBS la 

ates. 5 NBC affiliates. 2 FOX affiliates, and operates (via LMAs): 3 t P\ affiliates and one unaffiliat 
Belo i. an Equal ( tppununitr Ilmpl n.r 

The following jobs are presently open at the stations listed below. When sending yo,u 
resume, please indicate (by job number) in which position you have interest. 

Tulsa OK, KOTV CBS 
Tape Editor 

Send non- retttmahle tape with resume. BC4-01 -I. 

Tucson, AZ, KMSB FOX 
Studio Engineer 

Minimum 3 wars experience and cenatilit in all types of studio equipment. =11(:1 -02 -I. 

San Antonio, TX, KENS CBS 
Research Director 

Minimum 2 '.can. experience in broadcast. =BU4-13 -1. 

Spokane, WA, KREM CBS 
Production Manager 

Minimum 3 years of successful su wrvison experience. Provide direction and quality control for all 
production effons of television station where local news is primary. =BC:4 -04.1. 

Boise, ID, KTVB NBC 
Executive Producer 

Minimum 3 years experience. Send nun -returnable tape with resume =IBC- l -05 -l. 

Hampton -Norfolk, VA, WVEC ABC 
Senior Operations Technician 

5+ years of technical experience. Associate's Degree in'l'echnology /Electronics. proven 
ability ira operate SNG /ENG vehicles =BGNK I. 

Sacramento, CA, KXTV ABC 
Assignment Editor 

Minimum 2 years experience and BA in tummunications. 
Send non- returnable tape with resume. =IlC4 -07 -I. 

St. Louis, MO, KIROV CBS 
Assignment Editor 

Minimum 2 years experience. Rc<piires leadership skills. 
Send non- reurnablc tape with resume. =6C ß-09 -I. 

Houston, TX, KHOU CBS 
Local Sales Manager 

Minimum 2 -3 years experience in television .ales management. sBC I -lu-l. 

Charlotte, NC, WCNC NBC 
Technical Operations Manager 

Minimum 6 years experience in broad, asi tug technical operations. =BC ?I -1 I -I. 

Seattle WA, KONG NBC 
Director of Sales and Marketing 

Minimum 5 years experience in Management /IA . =B4 -1 2 -l. 

Portland, OR, KGW NBC 
Assignment Editor 

Minimum 2 years assignment desk exlx-rience. =IKC. -13-1. 

Dallas, TX, Dallas Cable News Channel 
General Sales Manager 

Minimum 5 years experience in sales media. aln. I +l. 

New Orleans, LA, WWL CBS 
General Assignment Reporter 

=li(. i -15 -I. 

Seattle, WA, KING NBC 
Anchor /Reporter 

Minimum 4 year. experience in medium to large market. 
Send non- retuniatle tape with resume. =B(:t -16 -l. 

Dallas, TX, WFAA ABC 
Anchor /Reporter 

Minimum of 1 -2 years anchor experience and 3 -1 years experience in major market reporting. =lit +1'.1. 

Louisville, KY, WHAS ABC 
Maintenance Technician 

Minimum 3.5 years experience in supporting news department. 
repair and troubleshoot video tape recorders, EN(, maintenance and SNG 

equipment. and maintenance of BetaCam and SX formats. aliC4- 18-I. 

Honolulu, HI, KHNL NBC 
National Sales Manager 

Minimum of 3 yeah national or kcal TV sales experience. cfteclive negotiator. TV Scan and Salesl.inc 
computer experience. and expertise in selling sports. =15C418-t 

Send resume in confidence to: 

BELO 
Belo TV Group, Attn: Job z 

14th Floor 
A.H. Belo Corporation 

PO Box 655237 
Dallas, TX 75265 -5237 
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Classifieds 

Go Global. 
Go With The Industry Leader. 

DS is in the exciting business of automating the electronic media industries of 
television, radio, cable and advertising. CJDs is an International, growing, high 
technology company. We are expanding minds and media well beyond the 21st 
Century! Currently, we have the following openings: 

Manager, Sales and Marketing 
New York 

Opportunity for an individual with General Sales Management experience. 
Candidate must have 5 years' successful sales experience, 10 years' TV station 
and /or Rep Sales background, outstanding contacts and demonstrated leadership 
ability. Interviews will take place at NAB, April 7 -8. Submit resume by April 2 for 
consideration. 

Engineering Sales Executive and 
General Application Sales Executives 

Denver 
Numerous sales opportunities exist for individuals with station and Rep experi- 
ence, engineering background and /or strong technical knowledge of systems and 
software applications. Travel required. 

Senior Marketing Manager 
Denver 

Management team opportunity requiring experience in all areas of marketing: 
product positioning, pricing, development of marketing plans, trade shows, and 
public relations. Previous management experience, demonstrated leadership abili- 
ty and high tech or electronic media industry experience required. 
If you're a high- energy person with an entrepreneurial spirit, consider Columbine 
JDS. For immediate and confidential consideration, please send resume to: 

Columbine JDS 
1999 Broadway, Suite 4000 
Denver, CO 80202 -3050 
FAX: (303)237-0085 
www.cjds.com 
e -mall: hrinfo@gcjds.com 
EOE M /F1D/V 

MINN LIDS 
World Wide Medio Solutions 

HELP WANTED PRODUCTION 

DESIGNDIRECTOR 
KDFW, the FOX O &O in Dallas/Fort Worth is seeking a 
creative and motivated Design Director who will be 
responsible for overseeing the entire look of KDFW & KDFI 
(LMA). We have the tools, if you have the ability, drive 
and knowledge. Applicants must have 3 -5 years experi- 
ence, great management skills, excellent communication 
skills and demonstrate a strong sense of design. 
Responsibilities include: maintaining the quality of the 
stations' looks, news graphics, promotions, photo- shoots, 
set design, signage, and print; organizing and scheduling 
projects; evaluating and hiring designers; taking design 
from conception to completion; must interact and 
coordinate projects with outside suppliers as well as 
in -house employees. Must be proficient with the follow- 
ing: Quantel Paintbox, Picturebox (or equivalent), 
Macintosh (illustrator & photoshop). Editbox a plus. 

Rush tape /resume /letter of interest to: 

Design Personnel 
KDFW FOX4 

I400 N. Griffin St. 
Dallas TX 75202 
No calls please! EOE/M FìDN 

Technical Director /Newscast Director needed 
for diverse production facility near Chicago. TD 
and /or Direct top rated prime -time newscasts and 
#1 daily national agricultural news program. Posi- 
tion requires a minimum of 3 years experience 
with switching and directing news and other pro- 
gramming. Must be able to work weekends. Work- 
ing knowledge of GVG 300, Chyron iNFiNiT!, 
Kaleidoscope and Basys. Send resume and non- 
returnable reel to: WNDU -TV, Attention: Human 
Resources, Position #00194, PO Box 1616, 
South Bend. IN 46634. Or email your resume to 
jobs @wndu.com The WNDU Stations is an Equal 
Opportunity Employer. 

Production Manager. Major Television Pro- 
duction and Post -Production Facility seeks a jun- 
ior producer with 3 years min. exp. Ideal candi- 
date must have knowledge of graphics, anima- 
tion and design. Please fax resume to (212)629- 
5976. 

Electronic Graphic Artist/Animator needed for 
growing video /multimedia production facility and 
NBC affiliate with national exposure. Must have 
strong design and animation capabilities. Knowl- 
edge of Alias Power Animator required, knowl- 
edge of Flint & Liberty 32 helpful. Must have col- 
lege degree with an art/design emphasis or 2 
years art/design experience in TV production in- 
dustry or multimedia. Send resume and non- 
returnable reel to: WNDU -TV, Attention: Human 
Resource, Position #00200, PO Box 1616, South 
Bend, IN 46634 or email your resume to 
jobs @wndu.com The WNDU Stations is an Equal 
Opportunity Employer. 

ENG Personnel For A Major Broadcast Facility 
in NYC. ENG field operations with camera (and 
microwave) experience. video tape editors, and 
ENG maintenance, employment would com- 
mence spring /summer 1998. Out -of -town appli- 
cants accepted for these positions will be reim- 
bursed for airfare, hotel and per diem expenses. 
Send resumes to: Media Management Services, 
Suite 345, 847A Second Avenue, New York, NY 
10017 or fax to 212- 338 -0360. This employment 
would occur in the event of a work stoppage, and 
would be of a temporary nature to replace strik- 
ing personnel. This is not an ad for permanent 
employment. An Equal Opportunity Employer. 

Director /Editor (Post Production). KXTV -10, 
the Belo station in Sacramento, CA, is seeking a 
Director /Editor (Post Production) in the Creative 
Services department. This individual is responsi- 
ble for editing and /or directing taped on -air promo- 
tion, programs and announcements. Duties and 
responsibilities include working with producers to 
determine creatively appropriate strategies for 
the editing and post -production of station on -air 
promotions, commercials, public service an- 
nouncements, presentations, programs and /or 
program segments. May function as off -line 
editor as necessary. Requirements include: four 
year college degree. minimum of four years ex- 
perience in television post -production editing, ex- 
cellent grasp of both linear and non -linear editing 
techniques, full and complete understanding of 
contemporary video production techniques includ- 
ing the ability to creatively use digital video ef- 
fects, superior communication skills, and a strong 
visual sense with background in art or design 
preferred. Interested individuals should send their 
non -returnable tape to: Traci Rockefeller, Promo- 
tions Manager, KXTV, PO Box 10, Sacramento, 
CA 95812 -0010. EOE. Drug testing. No phone 
calls please. 
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Director /Producer/Writer - Dynamic individual 
wanted to produce corporate image, marketing, 
and sales long -form video /film. 35 person script - 
to- screen facility with Digital Beta, SGI, staff com- 
poser. Looking for talented, involved individual to 
handle all budgeting and logistics, scripting, 
directorial, graphics coordination, and client 
handling duties. Top notch client skills and 
thoroughness a must with references to prove. 
Salary in the high $30's. Contact in writing with 
reel to Winston Shepherd Jr. /Director of Opera- 
tions, Metro Video Productions, 8 South Plum 
Street, Richmond, VA 23220. 

Broadcast Personnel Needed. ENG Field Op- 
erations with Camera and Microwave experience. 
Videotape Editors, Studio Operators, and Main- 
tenance. For the Midwest. Would commence spr- 
ing /summer 1998. Out -of -town applicants ac- 
cepted for these positions will be reimbursed for 
airfare, hotel, and per diem expenses. Send re- 
sumes !o: MMS, Suite 345, 847A Second Ave- 
nue, New York, NY 10017 or fax: 212- 338 -0360. 
This employment would occur in the event of a 
work stoppage and would be of a temporary 
nature to replace striking personnel. This is not 
an ad for permanent employment. An Equal Op- 
portunity Employer. 

Broadcast Personnel. Technical Directors (GVG 
300 Switcher with Kaleidoscope), Audio (mixing 
for live studio and news broadcasts), Studio 
Camerapersons (studio productions and news 
broadcasts), Chyron Operators (Infinit), Still Store 
Operators, Tape Operators (Beta), Maintenance 
(plant systems experience - distribution and 
patching), Lighting Director Engineer. Employ- 
ment would commence spring/summer 1998. Out 
of town applicants accepted for these positions 
will be reimbursed for airfare, hotel, and per diem 
expenses. Send resumes to: MMS, Suite 345, 
847A Second Avenue. New York, NY 10017 or 
fax 212 -338 -0360. This employment would occur 
in the event of a work stoppage and would be of 
a temporary nature to replace striking personnel. 
This is not an ad for permanent employment. An 
Equal Opportunity Employer. 

HELP WANTED PROGRAMMING 

Continuity Manager- Wisconsin Public Televi- 
sion. Wisconsin Public Television seeks man- 
ager for Programming Department Continuity 
functions. This position oversees staff and re- 
sources necessary for generating daily program 
logs, and interfaces daily with multiple depart- 
ments to ensure high quality continuity for WPT 
network and cable service. Requires: Bachelor's 
degree. 3 years experience in television continui- 
ty, traffic or operations. Experience with com- 
puter -based television operations systems (e.g. 
Scout, Protrack, Memex) helpful. Salary $26,000 
minimum plus fringes. Deadline 4/22/98. Request 
application and materials: Betsy Bendrick, 821 
University Avenue, Madison, WI 53706. 
(608)262 -5221. EOE. 

HELP WANTED CREATIVE SERVICES 

Creative Services Director. If you're looking for 
an opportunity to make your promotion and 
marketing experience count, Hearst -Argyle's 
WDTN is looking for you. Lead a competitive, 
news oriented station over the top! Re- 
sponsibilities include planning, directing and 
supervising advertising and promotion of the sta- 
tion and other functions in support of WDTN'S 
programming. Successful candidate must have 
3 -5 years promotion /creative experience with a pro- 
ven track record. Send confidential resume to: 
Personnel Adm., WDTN, PO Box 741, Dayton, 
OH 45401. EOE MN /H /D. 

Classifieds 

Creative Producer 

"14 
Services 

KDFW, the FOX O &O in the 8th market needs a creative pro- 
ducer who does more than slice and dice news video. 

Do you think visually? Do you have concepts that cut 
through? Can you lead a production team to bring that vision 
to life? 

ff you're ready to work with other top notch (emmy winning) 
creatives using great equipment (Quantel Editbox, Avid Media 
Composer, Protools audio production) send us your tape. 

The person who gets this opportunity to promote the most 
dynamic network, the best sports programming and the 
fastest growing news in Dallas /Fort Worth will be a responsi- 
ble, hard -working self starter. 

Rush resume and reel to: 

Creative Services Personnel 
KDFW FOX4 

N. Griffin St. I400 
Dallas TX 75202 No calls please) EOEMI/F/DN 

Creative Services Director. Join the FOX #1 

Clt.b Team! Manage, budget and plan for 
Creative Services Department including Art, Corn - 
munity Services /Marketing. Kids Club and Pro- 
duction departments. Develop, plan and imple- 
ment station's marketing, advertising and promo- 
tion strategies for Prime, News, sports and syn- 
dicated product. Excellent creative, writing and 
prcáuction skills a must. Responsible for on -air 
graphic look; promotion and PSA scheduling; 
oversee purchase and scheduling of outside 
media. Minimum 3 years experience. Send re- 
sume to Human Resources, KTXL FOX 40, 4655 
Fruitridge Road, Sacramento. CA 95820. EOE. 

Director of Graphics - WAVY Broadcasting, 
Norfolk, VA, is looking for a graphic designer who 
can take us to the next level. This Director posi- 
tion is responsible for all on -air and print for 
WAVY -TV (NBC) and our LMA WVBT -TV (WB, 
to be FOX in Fall of '98!) You will work for the Pro- 
motion Director and manage graphics depart- 
ment. We are moving quickly into the future and 
locking for the right person to take us there. Liber- 
ty and Mac experience a must! If you have the 
creative and leadership skills to work with us, 
send your resume and VHS tape to Judy Triska, 
Promo Director, WAVY Broadcasting, Inc., 300 
Wavy Street, Portsmouth, VA 23704. No phone 
calls. No beginners. We are a LIN Television sta- 
tion and EOE. 

TV SALES TRAINING 

LEARN TO SELL TV TIME 
Call for FREE Info Packet 

Over 25 years in the TV industry. 
ANTONELLI MEDIA 
TRAINING CENTER 

(212) 206-8063 

SITUATIONS WANTED NEWS 

Play By Play Announcer In NY, looking to 
branch out. 3 1/2 years experience n all HS and 
College level sports. Travel, freelance, ok. Reply 
to Box 01350. 

TV RESUME TAPES 

Career Videos prepares your personalized 
demo. Unique format. excellent rates, coaching, 
job search assistance, free stock. Great track re- 
cord. 847- 272 -2917. 

NEWS COACHING SERVICES 

Tape critiques, coaching, consultation and 
career guidance for news professionals. We'll 
give it to you straight. Media Mentors (334)665- 
5553. 

CABLE 

HELP WANTED SALES 

Cable Affiliate Sales. An immediate opening is 
available for an Affiliate Sales, Senior Manager in 
the Mid -Atlantic states, qualified candidates must 
have five to seven years experience in the cable 
industry and have contacts within major accounts 
in the region. This position is ideal for a responsi- 
ble, self -driven person wanting to work from 
home- location is flexible within the region. Send 
resumes to Nostalgia Good tv, '951 E. Ma- 
plewood Ave., #310, Englewood, CO 80111. Equal 
Opportunity Employer. 
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Classifieds 

HELP WANTED PROMOTION 

Senior Marketing Cooròmator 
Country Music Television 

CBS Cable is a leader in the programming, sales and marketing of several 

nationally- broadcast cable networks. We are currently seeking a Senior Marketing 

Coordinator to manage Country Music Television (CMT) projects in all marketing ser- 

vice disciplines. 

In supporting the Marketing Director in developing and executing marketing plans, you 

will represent CMT to outside departments and vendors; execute national sweep- 

stakes promotions; negotiate and coordinate sponsorships and promotions with con- 

cert venues and festivals; and help develop collateral and print materials. 

To qualify, you must have a bachelor's degree in Marketing, Communications 

or an allied discipline, along with at least 3 years' marketing/communications 

experience, preferably in the cable television industry. Experience negotiating and 
implementing sponsorships and managing outside vendors is essential. Excellent 

organizational, interpersonal and creative skills and the ability to throe in a team - 

driven environment are also necessary. We offer a competitive salary and benefits 
package For immediate consideration, please forward your resume including salary 

requirerr Human Resources Department, CBS Cable, 250 Harbor 
Drive, Stamford, CT 06904. Fax: 203/965 -6117. - ; I'I 

®CBS CABLE 
HELP WANTED PRODUCTION 

Producers- The Encore Media Group, located 
in the shadow of the Rocky Mountains at the 
state of the art National Digital Television Center, 
is looking for entertainment oriented promotion 
producers at the top of their game! We are one of 
the Nation's largest providers of premium movie 
networks and still growing. We need creative 
types with at least 3 years experience producing 
top -notch promos and short form interstitial seg- 
ments. Our ideal candidates will possess outstan- 
ding experience writing and producing on -air pro- 
motions, proven studio and field production skills, 
a keen eye for graphics, with superior skills in 
both a non -linear and linear digital edit suite. If 

you have a thorough knowledge of on -air promo- 
tion at a national television network, program 
provider or broadcast station, this is the opportuni- 
ty you've been waiting for. Send resume and non- 
-returnable VHS demo reel to Encore Media 
Group, #355, 4100 E. Dry Creek Rd.. Littleton. 
CO 80122. EOE. 

Producer: The Christian Network, the parent 
company to WORSHIP & Praise TV, the most 
widely distributed & innovative Christian music 
television network, is seeing a producer with at 
least two years television production experience 
with demonstrated skills in concept creativity, 
scripting & gathering /organizing all necessary vis- 
ual & audio elements for a production. Must have 
excellent writing skills & be able to handle multi- 
task responsibilities with a commitment to meet- 
ing deadlines. Must possess a thorough knowl- 
edge of equipment integration & how it relates to 
the creative process & be able to identify specific 
quality standards in writing & conceptualization, 
lighting, editing, videography, & program format- 
ting. Send Resume & tape to CNI Human Re- 
sources, 14444 66th Street North, Clearwater, FL 
33764. 

Assistant Production Supervisor for small 
market Government and Education Cable Ac- 
cess channel in central Pennsylvania. Experi- 
ence in all aspects of video production required. 
Ability to train and supervise volunteers. Must 
have valid driver's license. Starting salary is 
$15,000 plus excellent benefits package. Send 
letter, resume, references, and a VHS videotape 
demonstrating your work to: John Rocco, Execu- 
tive Director, C -NET, 123 South Burrowes Street, 
Suite 304. University Park, PA 16801. EOE. 

Editor: The Christian Network, parent company 
to WORSHIP & Praise TV, the most widely dis- 
tributed & innovative Christian music television 
ne ,vork, is seeking an on -line editor with at least 
two years television post production experience 
along with solid videography & technical direction 
skills. Must be highly creative, industrious, good 
graphics ability, patient with demanding pro- 
ducers, & able to get the most out of a state -of- 
the- art edit suite: Calloway editor, Utah board, D- 
2 & Beta SP formats, Abekas A -51, & delta Quanta 
CG. Send resume & tape to CNI Human Resources, 
14444 66th Street North, Clearwater,FL 33764. 

HELP WANTED NEWS 

A.M. Assignment Editor for broadcast 
network providing 8 million young people with 
news and information daily. You will coordinate 
the booking of crews, satellites and travel; 
monitor news wires for possible story coverage; 
and assist in story development. Ideal candidates 
will have a minimum of 3 years' experience in 
broadcast industry: strong news judgement; 
strong satellite and computer skills; be organized 
and detail oriented; work well under pressure 
and be team player. We offer a competitive 
salary and benefits package. No calls, please. 
Send resume and salary history to: Melissa 
O'Neil, Fax: 213- 860 -1450. Mail: P.O. Box 
74911, Los Angeles, CA 90004. Equal Opportuni- 
ty Employer, M /F /DN. 

HELP WANTED PROGRAMMING 

SR. GRAPHIC 
ARTIS 

HAL OPERATOR 

USA Networks, Inc., owners of the USA 
Network and Sci -Fi Channel, is looking For a 

full time staff Graphic Artist with expertise in 

the operation of the HAL Express. We're look- 
ing for someone with good design sense and 
cutting edge ideas to create graphics for both 
channels. Be part of our fully digital post pro- 
duction facility including Mac video and 3D 
SGI workstation. Work alongside four digital 
on -line edit suites, audio post and voice over 
as well as on -line and off-line Avid suites. 

The ideal candidate will have extensive expe- 
rience in the operation of HAL Express, be 

familiar with Quantel's upgrades for the HAL 

(i.e. Transform FX), have some basic Mac 
skills with knowledge of After Effects, 
Photoshop and Illustrator, be willing to work 
flexible hours, and be a team player. 
Minimum three to five years experience as a 

graphic artist nec. 

We offer a competitive salary and a compre- 
hensive benefits package including a 401(k) 
plan. Please send resume and cover letter 
with salary requirements to: USA Networks, 
Dept GA, 1230 Avenue of the Americas, 
New York, NY 10020. Fan: (212) 262-5343 
(No phone calls please). An EOE M /F /D /V. 

N E T W O R K K 

ALLIED FIELDS 

HELP WANTED ADMINISTRATION 

Director, School of Mass Communications, 
Virginia Commonwealth University. Provides 
leadership for school serving 650 undergraduate 
& 125 graduate students. Facilities include televi- 
sion and audio studios: editing, graphics and writ- 
ing laboratories. Master's degree required; Ph.D. 
preferred. Send letter of interest, statement on 
teaching & leadership philosophies. current re- 
sume /curriculum vitae, names and telephone 
numbers of three references to: Stephen D. Got - 
tfredson, Dean; College of Humanities and 
Sciences; P.O. Box 842019: Virginia Com- 
monwealth University; Richmond, VA 23284- 
2019. V.C.U. is a culturally diverse university and 
an AA/Equal Opportunity Employer. Women, 
minorities and persons with disabilities en- 
couraged to apply. 

HELP WANTED SALES 

Experienced Salespeople Wanted. New video 
production company headed by veteran pro- 
ducer Steve Clements is searching tor five expe- 
rienced media sales people in L.A. Please fax re- 

sumes to Second Coast Video Productions at 
(818)906 -8718. 
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HELP WANTED TECHNICAL 

Television Operations Technician: 
Multimedia -driven museum facility near Wash- 
ington, DC, is seeking an individual to assist in 
the daily operation of a large- screen video pres- 
entation. Position requires TV control -room expe- 
rience with emphasis on switching and audio op- 
eration and master control background with em- 
phasis on feed intake and videotape. Graphics 
experience with Photoshop or Corel software de- 
sirable. Weekend and some night work are re- 
quired. We otter a competitive salary and an ex- 
cellent benefits package. Please send your letter 
of interest and resume to Box 01352. Equal Op- 
portunity Employer M /F,'DN. 

HELP WANTED PRODUCTION 

We are looking for hungry, up and coming, 
producers, reporters, and producer /reporter com- 
bos for high school sports show in top 30 
markets. Send non -returnable tape, and resume 
to: High School Sports Show, 201 N. Presidential 
Blvd., Suite 200. Bala Cynwyd, PA 19004. 

HELP WANTED FACULTY 

Graduate Assistantships available in RTVF 
department for M.A.- Communication students. 
Assignments include two public radio stations; 
television production; assisting, announcing, pro- 
duction, filmaking labs, etc. Tuition waiver plus 
up to $4400 /year. Contact Dr. William Rambin 
Director, School of Communication, Northeast 
Louisiana University, Monroe, LA 71209. 
(318)342 -1390. EOE/AA. 

EMPLOYMENT SERVICES 

PROFESSIONAL JOBS 
WITH ENTERTAINMENT COMPANIES 

BROADCAST & CABLE TELEVISION. DISTRIBUTORS. 

MOTION PICTURE, POST PRODUCTION & MORE 
Entry to senior level jobs nationwide in ALL fields 

(news. sales, production, management, etc.). 
Published biweekly. For subscription information; 

(800) 335 -4335 

Entertainment Employment Journal T" 

email: info @eej.com 

WE HAVE JOBS 

Radio /TV Openings in 
New York State 

Technical /Production/ 
Managers /Sales /DJ's/ 
Traffic /Receptionist 

and More! 

Call Sandy at 
518- 456 -8888 
The IYYSBA 
Job Bank 

Broadcasting & Cable March 30 1998 

Classified 

Just For Starters: Entry-level jobs and "hands - 
on' internships in TV and radio news. National 
listings. For a sample lead sheet call: 800 -680- 
7513. 

Job Leads? Exposure for your tape & re- 
sume. For instant access call 888 -293- 
1489. Mediacasting Internet Marketing 

WANTED TO BUY EQUIPMENT 

Used videotape: Cash for 3/4" SP, M2 -90's, 
Betacam SP's. Call Carpel Video 301- 694 -3500. 

FOR SALE EQUIPMENT 

STOCK 
ANSWERS. 

For video duplication, demos, 
audition reels, work tapes, our 
recycled tapes are technically 
up to any task and downright 
bargains. All formats, fully guar- 
anteed. To order call: 

(800)238 -4300 CARPEL 
...... ........................... VIDEO 

CLI 
SPECTRUM SAVER 

IRD'S 
1,000's available - 

almost new. 
Priced as low as S199.95 

Available immediately 
Call 818- 709 -2424 

AM and FM transmitters, used. excellent condi- 
tion. tuned and tested your frequency. Guaran- 
teed. Financing available. Transcom. 800 -441- 
8454. 215- 884 -0888, Fax 215- 884 -0738. 

Video Switcher, 3M model 101 vertical 
switches. Ten in, one out. Audio follow video. 
$185. Call Nigel Macrae at (702)386 -2844. 

Lowest prices on videotape! Since 1979 we 
have been beating the high cost of videotape. 
Call Carpel for a catalog. 800- 238 -4300. 

LPTV transmitter for immediate delivery. 
Acrodyne 1kW solid state currently on channel 
63 -r. Contact ISS @ 202 -756 -2800. 

FOR SALE STATIONS 

Southeast Radio Stations 

Profitable Urban AM -FM 
Market of 100,000 

$1.200,000 

Only FM in County 
Great Competitive Situation 

$3,500,000 

Florida Fulitime AM 
Cash Flow, Strong Rat ngs 

$1,000,000 

Cordon Rice Associates 
Charleston, South Carolina 

(803) 884 -35911 

Buying or selling a station? 
Call a lawyer who's beep there. 

Barry Skidelsky, Esq. 
15 years' experience 

programming, sales & mancgement. 

655 Madison Avenue, 19th floor 
New York, NY 10021 

(212) 832 -4800 

At NAB/Las Vegas. 
Call for appointment 

or contact at Las Vegas Hilton. 

Reno /Lake Tahoe /Carson City, Nevada. AM/ 
FM Combo or separate. Full Class C FM on pre- 
mier site. Financing available for A buyer- ex- 
cellent owner /operator opportunity. Broker 978- 
525 -2244. 

Enjoy great Florida lifestyle with top Keys FM; 
Fulltime AM close to major attracticns in central 
Florida. Mayo Communications, 813- 371 -2061. 

PUBLIC NOTICE 

A joint meeting of the Public Broadcasting 
Service's New Technologies Committee and 
public television's Interconnection Committee 
will meet at 12:30 p.m. on April 5 1998 at the 
Alexis Park Hotel Las Vegas. NV. Tentative 
agenda includes reports on the carious 
emerging technologies. 

WANTED TO BUY STATIONS 

Investor seeks purchase of small FM with or 
without real estate. Total purchase price up to 
250k. if you want to retire or get out call Teddy 
212- 888 -7347,212- 421 -7699. 

WANT TO RESPOND TO A BROADCASTING & CABLE BLIND BOX ? 

Send resume tape to: Box , 245 West 17th St., New York, New York 10011 

Imo 
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LEGAL NOTICE 

Daytona Beach Community College is accept- 
ing proposals for designing a system, selecting 
the equipment, and installing the equipment 
(broadcast equipment) for the College's new 
Center for Educational Telecommunications / 
WCEU /TV -15, Building 41, located on the 
Daytona Beach Campus in Daytona Beach, Flor- 
ida. The Request for Proposal (document) 
package may be received from Ms. Melanie Urff, 
Director of Purchasing, Department of Purchas- 
ing, Building 17, Room 142, Daytona Beach Com- 
munity College, 1200 West International 
Speedway Boulevard, Daytona Beach. Florida 
32114. The Request for Proposal package may 
be picked up at the aforementioned location or 
may be requested by telephone at (904)254- 
3004. The budget for the project is estimated to 
be about $1,400,000.00 Individuals or companies 
(vendors) interested in submitting a proposal for 
the project should attend a pre -proposal confer- 
ence to be held on March 16, 1998 in Room 
309F, Building 37, 1200 West International 
Speedway Boulevard, Daytona Beach, Florida 
32114. Although attendance is not mandatory for 
the submittal of a proposal, attendance is highly 
desirable and preferred by the college. The pro- 
posal due date for the project is May 4. 1998. 
The completed proposals should be submitted to 
the Purchasing Department, Attention: Ms. 
Melanie Urti, Building 17, Daytona Beach Com- 
munity College, 1200 West International 
Speedway Boulevard, Daytona Beach, Florida 
32114 before 2:00 pm on May 4, 1998. The pro- 
posals will be opened at 2:00 pm in Building 17, 
Room 135A. The proposals will be evaluated on 
May 4, 1998 by an Evaluation Team. In the event 
the evaluation process can not be completed on 
May 4, a schedule will be distributed for complet- 
ing the evaluations. Any questions regarding this 
Request for Proposal should be directed to Ms. 
Melanie Urti, Director of Purchasing, Daytona 
Beach Community College, 1200 West Interna- 
tional Speedway Boulevard, Daytona Beach, 
Florida 32114. The telephone number for contact 
is (904)254 -3004. 

COLLECTION AGENCY 

MEDIA COLLECTION 
DREAM TEAM 

CCR 
Attorney (former broadcast/cable ad sales 

manager NBC -TV, Katz, Petry, Lifetime) 
and staff handle the USA's top media 
firm's collection accounts offering: 

1. Unequalled knowledge of media business. 
. Ten years of unequalled /documentable 

recovery rates. 
. Customized reporting. 
Competitive contingent fee schedule. 

. References available. 

Call/Write: 
CCR George Stella 

1025 Old Country Road Suite 303S 

Westbury, NY 11590 

Tel: 516- 997 -2000.212 -766 -0851 Fax: 516 -997 -2071 

E -Mail: CCRCollect'"AOL.com 

FM CP LICENSES WANTED 

FM CP and Licenses wanted. Interested in 
purchasing unbuilt FM CP and licenses that have 
been granted silence authority. Call 314 -727- 
8900. 

Classified 
FOR LEASE 

FOR IMMEDIATE SALE 
SOPHISTICATED VIDEO POST -PRODUCTION SET-UP 
WITH BELOW MARKET RATE ON ASSUMABLE LEASE 

Complete & in Place ...Ready for Immediate Operation 
Entire Video Post -Production Facility! 
Digital Universe Inc 

(Formerly Editel & Edefx facility) 

1Awated at 222 E. 44th. St. 

New York, NY 
Shown by Appointment 
Now In Progress 

(3) Telecine Suites (Rank URSA & Mark 3 Turbo) for Transfer of 16mm, 
Super 16mm & 35mm to Videotape Formats Incl.: D1, Digital Betacam, 
Betacam SP, D2, & 1" Type C, In NTSC or PAL Standards 
VERSATILE FACILITY: High Quality Standards Conversion w/ Snell Wilcox 
Alchemist Equip.; pigital Editing in D1 & Digital Betacam Formats w/ Grass 
Valley Kadenza Digital Compositor & Abekas Digital Disk Recorders; Digital 
Picture Creation /Manipulation w/ Quantel Harry/Paintbox Suite; 
lnterformat Editing In NTSC w/ Grass Valley 200 & 300 Switchers, 4 -Chnl 
ADO, 2 Chnl Kaleidoscope in D2, Digi Betacam, Betacam SP, 1" C format, 
3/4" U- Matic; AVID 8000 Media Composer w/ Random Access Editing; 
Dupes in All Format', Pro Quality; Facility maximizes Integration of all 
tech. production needs in comfort. 
Assumable Long Term Lease on 20,000* Sq. Ft. Space @ Below Market 
Rates! 

For Details, Visit Our Website @ www.conplants.com or 
Call James Schor (212) 983 -2686 or (212) 757 -1800 

/34 CONTINENTAL PLANTS CORP. 
301 N. Callon Dr., TOLL FREE 800- 547 -6311 
Beverly Hills, CA 90210 DIRER 310.276.6311 FAX UNE 310.216.9499 

FOR DAILY CLASSIFIED UPDATES... 

VISIT BROADCASTING & CABLE ONLINE 

www.broadcastingcable.com 
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THIS WEEK 
March 31 -"The Business of Entertainment: The 
Big Picture," eighth annual Variety/Schroeders 
media conference. Pierre Hotel. New York City. 
Contact: Margaret Finnegan, (212) 492 -6082. 
March 31 -April 1- "YankeeMEDIA: Sensible 
Solutions for Tapping Consumer Channels," semi- 
nar presented by The Yankee Group. Marriott Mar- 
quis, New York City. Contact: (617) 956 -5000. 
April 1- Association of National Advertisers 
Television Advertising Forum. The Plaza Hotel, 
New York City. Contact: (212) 697 -5950. 
April 3.6-Broadcast Education Association 
43rd annual convention and exhibition. Las Vegas 
Convention Center, Las Vegas. Contact: (202) 
429 -5354. 
April 38- MIP -TV, European television conven- 
tion and exhibition presented by the Reed Midem 
Organization. Palais des Festivals, Cannes, 
France Contact: (212) 689 -4220. 
April 4- Broadcasters Foundation charity golf 
tournament. Las Vegas National Country Club, 
Las Vegas. Contact: G. Hastings, (203) 862 -8577. 

APRIL 
April 6- Association for Maximum Service Tele- 
vision (MSTV) annual engineering breakfast and 
membership meeting. Las Vegas Hilton. Las 
Vegas. Contact: April Lee, (202) 861 -0344. 
April 6-7- Television Bureau of Advertising 
annual marketing conference. Las Vegas Hilton, 
Las Vegas. Contact: (212) 486 -1111. 
April 6.9- National Association of Broadcasters 
annual convention. Las Vegas Convention Center, 
Las Vegas. Contact: (202) 429 -5300. 
April 8- Broadcasters Foundation American 
Broadcast Pioneers Breakfast. Las Vegas Hilton, 
Las Vegas. Contact: G. Hastings, (203) 862 -8577. 
April 8-9- "High -Speed Data to the TV and PC: 
Beyond Convergence. " conference presented by 
Kagan Seminars Inc. Park Lane Hotel, New York 
City. Contact: Deborah Kramer, (408) 624 -1536. 
April 10.11 -20th annual Black College Radio 
convention. Renaissance Hotel, Atlanta. Contact: 
Lo Jelks, (404) 523-6136 - 
April 13.15- Pennsylvania Cable Academy. 
presented by the Pennsylvania Cable & Telecom- 
munications Association. Penn Stater Conference 
Center, State College, Pa. Contact: (717) 214- 
2000. 
April 14 -Fifth annual T. Howard Foundation 
fundraising dinner, presented by the Satellite 
Broadcasting and Communications Association. 
Tavern on the Green, New York City. Contact: 
Jennifer Snyder, (703) 549 -6990. 
April 15- Deadline for nominations for the 1998 
National Education Association Awards for the 
Advancement of Learning Through Education. 
Contact: (202) 822 -7211. 
April 15- SkyFORUM IX, direct -to -home satel- 
lite TV business symposium presented by the 
Satellite Broadcasting and Communications 
Association. Marriott Marquis Hotel, New York 
City. Contact: Jennifer Snyder, (703) 549 -6990. 
April 16 -43rd annual Genii Awards, presented 
by the Southern California chapter of American 
Women in Radio and Television. Beverly Hilton 
Hotel, Beverly Hills, Calif. Contact: (213) 964 -2740. 
April 16 -"How Do I Get My Show on the Fall 
Schedule ?" Hollywood Radio and Television Soci- 
ety newsmaker luncheon. Beverly Wilshire Hotel, 
Beverly Hills, Calif. Contact: (818) 789 -1182. 
April 16 -"New Satellite Products: Distribution 
Channels for the Next Millennium," forum present- 
ed by the Satellite Broadcasting and Communica- 
tions Association. Marriott Marquis Hotel, New 
York City. Contact: Jennifer Snyder. (703) 549- 
6990. 
April 16- 19-New Mexico Broadcasters Associ- 
ation 52nd annual convention. Sheraton Uptown, 
Albuquerque. Contact: Paula Maes, (505) 881- 
4444. 
April 16.19- SkiTAM'98, program of events to 

benefit the U.S. Disabled Ski Team, presented by 
CTAM of the Rocky Mountains. Vail, Colo. Con- 
tact: Deborah Kenly, (303) 267 -5821. 
April 17.18 -Texas Associated Press Broad- 
casters annual convention and awards banquet. 
Marriott Quorum, Dallas. Contact: Diana Heid- 
gerd, (972) 991-2100. 
April 21- Broadcasters Foundation Golden Mike 
Award. Plaza Hotel, New York City. Contact: G. 
Hastings, (203) 862 -8577. 
April 23- American Sportscasters Association 
13th annual Hall of Fame Dinner. New York Mar- 
riott Hotel, New York. Contact: (212) 227 -8080. 
April 25- Radio-Television News Directors 
Association spring training conference. Double - 
tree Hotel Pentagon City /National Airport, Wash- 
ington. Contact: Rick Osmanski, (202) 659 -6510. 
April 28- International Radio & Television Soci- 
ety Foundation newsmaker luncheon. Waldorf- 
Astoria, New York City. Contact: Marilyn Ellis, 
(212) 867-6650. 
April 28-29-"The Future of Television and New 
Media in Germany," conference presented by 
Kagan Seminars Inc. Kempinski Hotel Vier 
Jahreszeiten, Munich. Contact: Deborah Kramer, 
(408) 624-1536. 
April 29- Federal Communications Bar Associa- 
tion luncheon featuring AT&T President John 
Zeglis. Capital Hilton Hotel, Washington. Contact: 
Paula Friedman, (202) 736 -8640. 
April 29.30- "Wireless Telecom Values: The 
Digital Divide," conference presented by Kagan 
Seminars Inc. Park Lane Hotel, New York City. 
Contact: Deborah Kramer, (408) 624 -1536. 
April 29-30-"Latin American Cable and Pay 
TV," conference presented by Kagan Seminars 
Inc. Biltmore Hotel, Coral Gables, Fla. Contact: 
Deborah Kramer, (408) 624 -1536. 

MAY 
May 2 -Fourth annual Geller Media International 
Producers Workshop. Radisson Empire Hotel, 
New York City. Contact: (212) 580 -3385. 
May 3.6-Cable '98, 47th annual National Cable 
Television Association convention and exposition. 
Georgia World Congress Center, Atlanta. Contact: 
Bobbie Boyd, (202) 775 -3669. 
May 5 -Women in Cable & Telecommunications 
annual accolades breakfast. Westin Peachtree 
Plaza, Atlanta. Contact: Mary Daviau. (312) 634- 
4230. 
May 6-Fred Friendly First Amendment Award 
Luncheon honoring Tom Brokaw, hosted by Quin - 
nipiac College. The Metropolitan Club, New York 
City. Contact: (203) 281 -8655. 
May 8 -Ninth annual meeting of the National 
Association of Shortwave Broadcasters. Holiday 
Inn -National Airport, Arlington. Va. Contact: (703) 
416 -1600. 
May 15.17- Federal Communications Bar Asso- 
ciation annual seminar. Kingsmill Resort, Williams- 
burg. Va. Contact: Paula Friedman, (202) 736 -8640. 
May 17ß0-38th annual Broadcast Cable 
Financial Management Association conference. 
Hyatt Regency Hotel, New Orleans. Contact: Mary 
Teister, (847) 296 -0200. 
May 18-19- Kentucky Cable Television Associa- 
tion annual convention. Radisson Plaza Hotel, Lex- 
ington, Ky. Contact: Randa Wright, (502) 864 -5352. 
May 18-20- "Cable & Satellite 98: The Euro- 
pean Broadcast & Communications Event," pre- 
sented by Reed Exhibition Companies. Earl's 
Court 2, London. Contact: Elizabeth Morgan, 
(203) 840 -5308. 
May 19 -Fifth annual International Radio & Tele- 
vision Society Foundation awards luncheon. Wal- 
dorf- Astoria, New York City. Contact: Marilyn Ellis, 
(212) 867-6650. 
May 21- Federal Communications Bar Associa- 
tion luncheon featuring FCC Commissioner Gloria 
Tristani. Capital Hilton Hotel, Washington. Con- 
tact: Paula Friedman, (202) 736 -8640. 
May 21 -27 -22nd annual National Association 
of Black Owned Broadcasters spring broadcast 

management conference. Half Moon Got Club 
and Resort, Montego Bay, Jamaica. Cortact: 
(202) 463-8970. 
May 27-29-North American National 3road- 
casters Association Sixth International Broadcast 
News Workshop. CBC Broadcast Centre, Toronto. 
Contact: Paul Ferreira, (416) 598 -9877. 
May 30- Radio-Television News Directors Asso- 
ciation spring training conference. Wyndham Gar- 
den Hotel -Buckhead, Atlanta. Contact: Rick 
Osmanski, (202) 659 -6510. 

JUNE 
June 1.2 -New Jersey Broadcasters Associa- 
tion annual convention and Mid -Atlantic States 
Expo, presented in association with the Maryland - 
Delaware-D.C. Broadcasters Association. Atlantic 
City Hilton Casion Resort, Atlantic City. contact: 
Phil Roberts, (888) 652 -2366. 
June 2- 4- International Conference on Con- 
sumer Electronics technical conference. Los 
Angeles Airport Marriott, Los Angeles. Contact: 
Jim Richards, (802) 872 -2800. 
June 3.4- "European TV Sports," conference pre- 
sented by Kagan Seminars Inc. Waldorf Hotel. Lon- 
don. Contact: Deborah Kramer, (408) 62,-1536. 
June 4-1998 Radio-Mercury Awards. Marriott 
Marquis Hotel, New York City. Contact: G. Hast- 
ings, (203) 862 -8577. 
June 5-7-"Civic Journalism: On the Air," work- 
shop sponsored by the Radio-Television News 
Directors Foundation and the Pew Center for Civic 
Journalism. Sheraton Austin Hotel, Austin, Tex. 
Contact: Kathleen Graham, (202) 467 -5216. 
June 17.20- PROMAX/BDA annual conference 
and exposition. Toronto Convention Centre, 
Toronto, Ontario. Contact: Linda Nichols, (310) 
788 -7600. 

SEPTEMBER 
Sept- 17- BROAocasnNG a CABLE Interface XII con- 
ference. New York Grand Hyatt, New York City. 
Contact: Cahners Business Information, (212) 
337 -7053. 

Sept. 23-26- Radio-Television News Directors 
Association international conference and exhibi- 
tion. San Antonio Convention Center, San Antonio, 
Tex. Contact: Rick Osmanski, (202) 467 -5200. 

OCTOBER 
Oct. 14.17- National Association of Broadcast- 
ers Radio Show. Seattle Convention Center. 
Seattle. Contact: (301) 682 -7962. 
Oct. 26.28- Southern Cable Telecommunica- 
tions Association Eastern Show. Orange County 
Convention Center, Orlando, Fla. Contact: Patti 
Hall, (404) 255 -1608. 

Oct. 28-31- Society of Motion Picture and Tele- 
vision Engineers 140th technical confe -ente and 
exhibition. Pasadena Convention Center, Pasade- 
na, Calif. Contact: (914) 761 -1100. 

NOVEMBER 
Nov. 9- BROADCASTING a CABLE 1998 I-all of Fame 
Dinner. Marriott Marquis Hotel, New York City. 
Contact: Cahners Business Information, (212) 
337 -7053. 

DECEMBER 
Dee. 1.4 -The Western Show, confe ence and 
exhibition presented by the California Cable Tele- 
vision Association. Anaheim Convention Center, 
Anaheim. Calif. Contact: (510) 429 -5300. 

Major Meeting dates in red 
-Compiled by Kenneth Ray 

(ken. ra y @cah ners. com ) 
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http: //www.broadcastíngcable.com 
"For the Record" compiles applications filed 
with and actions taken by the FCC. Applica- 
tions and actions are listed by state; the date 
the application was filed or the action was 
taken, when available, appears in italic. 

Abbreviations: AOL- assignment of license: ant. - 
antenna: ch.- channel: ('P- construction permit: 
D.I.P. -dehlor in possession: ERP affective radiated 
power: khz- kilohertz: km -&ilo meters: kw- kilowatts: 
m- meters: mhz -megahertz: mi- miles: TL-trans- 
miner location: TOC -transfer of control: w -watts. 
One meter equals 3.28 feet. 

OWNERSHIP CHANGES 
Dismissed 

Harker Heights, Tex. (BAPLH- 980226G1)- 
KCKR-FM Inc. for KYuL(FM): voluntary AOL 
from KCKR -FM Inc. to Stellar Radio Group 
Inc. March 13 

Granted 

Chester, Calif. (BAPLH-980303EB)- Strat- 
corn Ltd. for KcMT(FM): involuntary AOL CP 
from Stratcom Ltd. to Thomas A. Aceituno, 
trustee. March 17 

Fded 

Jasper, Ala. (BTC- 980306GN) -SIS Sound 
Inc. for wzPO(AM): involuntary TOC from 
William A. Grant Jr., deceased, to William A. 
Grant III and Walter B. Grant. March 18 

Russellville, Ala. (BTC- 980306G0) -SIS 
Sound of Russellville Inc. for wom(AM): invol- 
untary TOC from William A. Grant Jr., 
deceased, to William A. Grant Ill and Walter B. 

Grant. March 18 

NEW STATIONS 
Canceled/dismissed 

Waverly, Iowa (BPED- 970725MB)- Positive 
Programming Foundation for noncommercial 
FM at 88.9 mhz. March 18 

Pillager, Minn. (BPH -941121 MN) -lames D. 
ngstad for FM at 95.9 mhz, 6 kw, ant. 100 m. 

March 20 

Pillager, Minn. (BP H- 941121 MI)- Morril 
Olson for FM at 95.9 mhz, 6 kw, ant. 100 m. 
March 20 

La Monte, Mo. (BPH- 951106M1) -Bick 
Broadcasting Co. for FM at 97.1 mhz, 25 kw, 
ant. 100 m. March 20 

La Monte, Mo. (BPH- 951108NA) -New 
Wave Broadcasting LLC for FM at 97.1 mhz, 
25 kw, ant. 100 m. March 20 

La Monte, Mo. (BPH- 951106MD)- Missouri 
Valley Broadcasting Inc. for FM at 97.1 mhz, 
19.6 kw, ant. 113.6 m. March 20 

La Monte, Mo. (BPH- 951106MH)- Valkyrie 
Broadcasting Inc. for FM at 97.1 mhz, 6.1 kw, 
ant. 46 m. March 20 

Aberdeen, S.D. (BPH- 930309MH) -Alrox 
Inc. for FM at 106.7 mhz, 100 kw, ant. 109 m. 
March 20 

Wausau, Wis. (BPCT- 960920LY) -Davis 
Television Wausau LLC for TV at ch. 33, 1620 
kw, ant. 263 m., atop Mosinee Hill at the end of 
Wintergreen Road, Rib Mountain, Wis. March 
19 

Retuned 

Wasco, Calif. (BPED-970915ME)- Ameri- 
can Family Association for noncommercial FM 
at 91.7 mhz. March 17 

Marathon, Fla. (BPED- 970924MA)- 
Marathon Radio Group Inc. for noncommer- 
cial FM at 89.3 mhz. March 18 

Lion Mountain, N.Y. (BPED-970416MD)- 
The St. Lawrence University for noncommer- 
cial FM at 89.7 mhz. March 18 

Fled 
Pahala, Hawaii (980121ME -Kau High 
School for noncommercial FM at 90.5 mhz. 
March 19 

Shenandoah, Pa. (BPED- 980213ME)- 
American Family Association for noncommer- 
cial FM at 91.5 mhz. March 19 

BY THE NUMBERS 

BROADCAST STATIONS 

Service Total 

Commercial AM 4,753 

Commercial FM 5,554 

Educational FM 1,934 

Total Radio 12,241 

VHF LPTV 558 

UHF LPTV 1,490 

Total LPTV 2,048 

FM translators & boosters 2,890 

VHF translators 2,249 

UHF translators 2,730 

Total Translators 7,869 

Service Total 

Commercial VHF TV 557 

Commercial UHF TV 645 

Educational VHF TV 125 

Educational UHF TV 242 

Total TV 1,569 

CABLE 

Total systems 11,600 

Basic subscribers 64,800,000 

Homes passed 93,790,000 

Basic penetration* 66.1% 
Based on TV household universe of 98 million 
Sources: FCC. Nielsen, Paul Kagan Associates 

GRAPHIC BY BROADCASTING A CABLE 

Coventry, R.I. (BPED- 980302MA) -Rhode 
Island Public Island Inc. for noncommercial 
FM at 91.5 mhz. March 19 

FACILMES CHANGES 
Returned 

Indianapolis (BP- 961023AB)- Pilgrim Com- 
munications LLC for wxLw(AM): increase night 
power to 250 w and change ant. March 12 

Nephi, Utah (BPH- 9801301E)- Charles D. 
Hall for KYKN -FM: change ant. March 13 

Filed/Accepted for filing 

Show Low, Ariz. (9803091A) -Gary Wood- 
worth for KVwM -FM: change ch. from C3 to C2. 
March 19 

Hampton, Ark. (9803061A) -PS Broadcast- 
ing for KKOL -FM: change ERP, frequency, 
class, ant. March 19 

Vacaville, Calif. (9802241E) -Quick Broad- 
casting Inc. for Kulc(FM): change TL. March 19 

Silverton, Colo. (9803021F) -Hewey L. Ter- 
rell for new FM: upgrade to 296C. March 19 

Hilo, Hawaii (BP- 980224AA) -Li Hing Mui 
Inc. for xi-LO(AM): change TL. March 19 

Greenfield, Ind. (BPH- 9803101A)- Mystar 
Communications Corp. for wzPL(FM): change 
TL. March 19 

Sageville, Iowa (9803061B) -The Sageville 
Shopper for Klyx(FM): change TL, ERP, ant. 
March 19 

Pratt, Kan. (9802251F)- Goodstar Broad- 
casting of Kansas LLC for KoGB(FM): change 
TL, ant. March 19 

Meridian, Miss. (9802251E) -East Mississip- 
pi Broadcasters Inc. for wrux(FM): change 
ERP, ant. March 19 

Lancaster, Pa. (9803051A) -Hall Communi- 
cations Inc. for wnoz(FM): change ERP, ant. 
March 19 

Abilene, Tex. (98031016) -Radio Sungroup 
of Texas Inc. for KEAN -FM: change TL, ant. 
March 19 

Markham, Tex. (9802261C)- Michael Augus- 
tus for KGFJ(FM): change TL, ERP, ant. March 
19 

Nacogdoches, Tex. (BP- 980310AA) -Class 
Act of Texas Inc. for KsFA(AM): change TL, ant. 
March 19 

Woodstock, Va. (9802271D)- Ruarch Asso- 
ciates LP for wAzR(FM): change ERP, ant. 
March 19 

Sheridan, Wyo. (9802171F)- Lovcom Inc. for 
Kzwv(FM): change TL, ERP, ant. Feb. 27 

CALL -SIGN ACTIONS 
Granted 

Anchorage -Pacific Star Communications 
Inc. for KYAK(AM): change to KENI(AM). March 
2 

Santa Barbara, Calif. -Coast TV for new TV: 
change to KPMR(TV). Feb. 27 

-Compiled by Sara Brown 
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du Treil, Lundin & Rackley. Inc. 
A oft dir' .14/1 R,ng P4 

240 North Washington lilvd. 
Suite 7(X) 
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Watch what you wish for 
When Michael Powell wants to put 

his day into perspective, he opens 
his top desk drawer and pulls out 

the X -rays of his once badly broken bones. 
The images show Powell's body in vari- 

ous stages during the one -year hospital 
recovery that followed a near -fatal Jeep 
crash in 1987. In some cases they more 
closely resemble the skeleton of a robot 
than of a person. To Powell they hold a 
constant reminder of the difference 
between mere stress and real peril. 

"The best thing that ever happened to 
me," the FCC commissioner says of the 
crash, explaining that the experience 
taught him the value of each day one 
spends on the planet. "You'll live a totally 
different way when you realize that." Pow- 
ell draws an analogy to a train journey in 
which the objective is not necessarily 
reaching the end but finding happiness 
wherever the train leaves you. 

Powell is having fun at his current stop, 
the FCC. Since signing on at the commis- 
sion last November. he has begun building 
a record as a mildly conservative. deregu- 
latory Republican. 

He and fellow Republican Harold 
Furchtgott -Roth so far have opposed the 
idea of an FCC -mandated political airtime 
requirement. And while supporting a 
revived examination of media diversity, 
Powell has insisted that regulators must 
articulate a clear definition of diversity and 
the government's interest in promoting it. 

He points to changes in the courts and 
the law and to technological advances that. 
he says, should generate "a revised concept 
of scarcity. All of that thinking has to be 
updated in 1998, not just reaffirmed." 

A favorite topic is the FCC's method of 
applying different rules to different medi- 
ums. Powell assails the current "balka- 
nized" approach to regulating companies 
that, he says, are increasingly crossing 
lines into each other's businesses. He 
insists that the commission will need to 
decide whether it wants to continue apply- 
ing different regulatory regimes to 
telecommunications companies: "I would 
give us a C [or] C -minus on this. I think 
sometimes we're enlightened about it, and 
other times we fall into the same old trap." 

But the same criticism goes for the com- 
panies, which Powell says often ask for reg- 
ulations that might come back to haunt them: 
"I'm finding it just precious to watch compa- 
nies getting hoisted on their own rhetoric." 

"I worry about 
one year at a time. 
Life's too short." 

Michael Kevin 
Powell 
Commissioner, FCC, 

Washington; b. March 23, 
1963, Birmingham, Ala.; AB, 

government, College of William 
and Mary, 1985; JD, 

Georgetown University Law 
Center, 1993; officer, U.S. 

Army, 1985.88; policy adviser 
to the secretary of defense, 
Defense Department, 
Washington, 1988 -90; law 
clerk, Harry Edwards, chief 
judge, U.S. Court of Appeals in 
Washington, 1993 -94; 
associate, O'Melveny & Myers 
LLP, Washington, 1994 -96; 
chief of staff, Justice 
Department antitrust division, 
1996 -97; current position 
since November 1997; m. Jane 
Knott, Oct. 1, 1988; children: 
Jeffrey, 9; Bryan, 3 

He cites cable lobbyists' pleading for the 
government to impose must -carry require- 
ments on the EchoStar effort to beam local 
stations to subscribers via satellite. Pow - 
ell's message to the industry: Be careful 
what you wish for. 

"You're essentially arguing to reaffirm 
the world of regulatory conditions. And 
you're not exactly on strong ground at the 
moment, because with rates increasing the 
spotlight is on you too." 

Powell will have a long time to push for 
his vision of a revised regulatory structure 
for a converging communications world. His 
FCC term runs through June 30, 2002. It's a 
job far removed from the careers Powell 
envisioned during high school. He remem- 
bers trying to choose between an army 
career, like his father (retired general Colin 
Powell), or pursuing theater lighting: "I'd go 
to some theater lighting school, and then 
we'd head over to West Point." 

The army won out after the younger Pow- 
ell received an ROTC scholarship. Entering 
the army, he went to Europe, where he head- 
ed a platoon stationed along the German/ 
Czechoslovakian border. He still recalls his 
military career with profound enthusiasm. 
"In how many jobs can you be 22 [years old] 
and in charge of 46 people ?" 

It's a job that Powell likely still would 
hold had the accident not cut short his mil- 
itary career. The worst day, he says, came 
when the doctor broke the news that Pow- 
ell would not be returning to military ser- 
vice: "It hurt more than the injury." 

His first post -army job was advising the 
Defense Department on U.S. Japan rela- 
tions. 

In 1990 Powell enrolled at Georgetown 
University's Law Center. on his way to the 
legal career that led him to the FCC. Col- 
leagues recall work habits that smacked of 
military discipline. "His desk was clear 
except for the immediate papers he was 
working on," says John Welch, a lawyer at 
the Washington law firm where Powell 
worked before moving to the Justice 
Department's antitrust division. 

Powell says that he and the three other 
new commissioners still are establishing 
relationships with each other. He hopes the 
newcomers soon will be able to accelerate 
their work. 

Looking beyond his still -new job at the 
FCC, Powell voices no plans: "I worry 
about one year at a time. Life's too 
short." -Chris McConnell 
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BROADCAST TV 

Joan Brea:, senior designer, WBBM -TV 
Chicago, named design director. 

Appointments at KING -TV Seattle: John 
Schoonover, writer /producer, KOMO - n 
Seattle. joins in same capacity: Pamela 
Nord Lowell, free -lance writer /producer. 
joins as writer /producer; Diana Wells, 
paid programming coordinator, K77Z- 
Tv Seattle, joins KONG -TV Everett, 
Wash., as programming coordinator; 
Kathy Palmer, director, engineering and 
operations, wt.NE(TV) New Bedford, 
Mass., joins as director, engineering; 
Richard Lamp, senior tech center opera- 
tor, Northwest Cable News, Seattle. 
joins as operations engineer. 

Appointments at Paxson Communica- 
tions' Pax Net, West Palm Beach, Fla.: 
Neil Best, director, credit and collcc- 

Best Schmidtke- Lincoln 

tions, Meredith Broadcasting, New 
York, joins as director. collections and 
sales analysis: Karen Schmidtke- Lincoln, 
VP, new world sales and marketing, 
Fox Television Sales, joins as senior 
VP, network /national sales. 

PROGRAMMING 

Eytan Keller, head 
of Keller Produc- 
tions Inc., joins 
Fox Family Chan- 
nel, Los Angeles, 
as senior VP, 
reality -based pro- 
gramming and 
specials. 

Robert Sauban, 
Keller executive director, 
financial operations, Turner Broadcast- 
ing System Inc., joins Seals Communi- 
cations Corp., Atlanta, as senior VP, 
business affairs. 

Lou Wallach, manager, comedy develop- 
ment, CBS Entertainment, joins Fox 
Television Studios, Los Angeles as 

Jack R. Howard, 1910 -1998 

Howard 

Jack R. Howard, 87, broadcasting executive, died of 
pulmonary failure March 22 at his home in Manhat- 
tan. Howard was chairman of the Scripps Howard 
newspaper chain's broadcasting division for 39 
years. He expanded the division from two radio sta- 
tions in 1937 to six television stations and three 
radio stations at his retirement in 1976. 

From 1953 to 1976 he was president of The E.W. 
Scripps Co., the parent company of the newspaper 
and broadcasting chains. Howard's career was 
marked by his efforts to take the company his father 

had helped to establish into the broadcasting arena. 
Howard's early career as a reporter, copy editor and telegraph editor 

erded in 1936, when he went to KNox(AM) Knoxville, Tenn. (one of Scripps 
Howard's two radio stations) to learn more about broadcasting. From there 
he moved to New York to oversee the company's developing radio division. 

After retirement Howard founded the Scripps Howard Foundation and 
served as president of the organization, which distributes journalism 
awards and scholarships. He is survived by two children, Michael and 
Pamela, and seven grandchildren. 

director, creative affairs. 

Appointments at 
Paramount Tele- 
vision Group, 
Hollywood: Isis 
Moussa, director, 
publicity, promo- 
tions and re- 
search, Warner 
Bros. Internation- 
al Television. 
joins as VP. mar- 
keting; Julie Wine - 
berg, director, sales and administra- 
tion, named VP, administration. 

Moussa 

Peter Iacono, VP, 
international pay 
television, Colum- 
bia TriStar Inter- 
national Televi- 
sion, Culver City, 
Calif., named 
senior VP, sales 
strategy and plan- 
ning. 

Iacono Appointments at 
Fox Broadcasting Co., Los Angeles: 
Paul Lewis, development coordinator, 
Fox Television Studios, named man- 
ager, current programming; Jason 
Stewart, director, corporate opera- 
tions, USA Networks Inc., joins as 
director, current programming. 

David Levine, senior manager, licensing, 
The Marvel Entertainment Group, 
joins The itsy bitsy Entertainment Co., 

New York, as manager, business and 
legal affairs. 

JOURNALISM 

John Becker, statehouse reporter, KTKA- 
Tv Topeka, Kan., joins KGw(TV) Port- 
land, Ore., as news reporter. 

Gavin Sutton, news director, weoo(FM) 
Newark, N.J., joins American Urban 
Radio Networks, Pittsburgh, as man- 
aging editor, news and sports. 

Ted Garcia, general assignment 
reponer /fill -in anchor, KFMB -TV San 
Diego, joins KTI..A(TV) Los Angeles in 
same capacity: Jon Fischer, technical 
manager, Western bureaus, ABC 
News, joins as assistant news director. 

Appointments at KYMA(TV) Yuma, 
Ariz.: Wendy Corona joins as general 
assignment reporter; Sergio Bustamante, 
technical director, named production 
manager; Vicky Quirts:, producer /direc- 
tor, adds assistant production manager 
duties. 

Appointments at wwtT(Tv) Kalama- 
zoo, Mich.: Gordon Boyd, primary 
anchor, WGEM -TV Quincy. Ill.. joins as 
anchor /reporter; Kelcey Carlson, 
reporter /photojournalist, wBTW(TV) 
Florence/Myrtle Beach, S.C., and 
Melissa Rito, reporter /anchor, KYMA(TV) 
Yuma, Ariz., join as reporters 

Appointments at KING -TV Seattle: 
Shannon O'Donnell, weather anchor, 
Northwest Cable News, joins as week- 
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Labunski 

Labunski joins Cahners 
Steve Labunski, vice president of Circles Special 
Events, New York, joins Cahners Business Infor- 
mation -the owner of BROADCASTING & CABLE -as 
events manager in New York. A former broad- 
caster at wMCA(AM) New York and former presi- 
dent of the NBC Radio Network, Labunski has 
served on the boards of the Radio Advertising 
Bureau and the National Association of Broad- 
casters. He can be reached at (212) 337 -6958. 

end weather anchor; Steve Kosted, 

Website/ multimedia producer. 
KNBC(TV) /MSNBC Los Angeles /Bur- 
bank, Calif., joins as Internet news 
producer: Diane Duthweiler, media rela- 
tions specialist, Muir Public Relations, 
Seattle. joins as news writer; Kyle 
Wood, copy writer. Seattle Post- Intelli- 
gencer, joins as Internet news produc- 
er; Gary Burckhardt, news photograph- 
er, KREM -TV Spokane, Wash., joins in 
same capacity; Kevin VanderWeide, pro- 
ducer /assignment editor. KOMO -TV 
Seattle, joins as assignment editor: Kel- 
lie Cheadle, free -lance researcher. 
named investigative field producer. 

Audra Levy, weekend evening news 
producer /newsroom supervisor, wSB- 
Tv Atlanta, joins WTMJ -TV Milwaukee 
as dayside executive producer. 

Appointments at CNN: John Lewis, 
Tokyo bureau chief, named senior 
international assignment editor, 
Atlanta; Marina Kamimura, co- anchor, 
Newsworld Business News, Canadian 
Broadcasting Corp., joins as Tokyo 
bureau chief. 

Appointments at wPt rtivI West Palm 
Beach, Fla.: Marguertia Sucietto, execu- 
tive producer, Morning Show, KSTP -TV 
St. Paul, joins as producer, 11 p.m. 
newscast: Emily Thompson, weekend 
producer, wxlNtrv) Indianapolis, joins 
as producer, 5 p.m. weeknight news- 
casts; Brad Clore, chief videographer, 
WVIR -Tv Charlottesville, Va., joins as 
videographer /editor. 

Eric Burns, correspondent, Fox News 
Watch. Fox News Channel, New 
York, named host. 

Bob Sellers, general assignment 
reporter, CNBC, Fort Lee, N.J., named 
co -host, Today's Business. 

RADIO 

Appointments at Pacific Star Commu- 
nications Inc.: Mike Madigan, GM, 
Commonwealth Broadcasting's Yuma, 
Ariz., stations, joins as regional man- 

ager, Pacific Star's Arizona and New 
Mexico stations, and GM of the Yuma 
stations; Steve Miller, Western regional 
manager, Patterson Broadcasting. 
joins as regional manager, Pacific 
Star's California properties; Marc Mur- 
phy, operations manager. KGOT(FM) 
Anchorage, joins as director, program- 
ming, Anchorage properties, and three 
stations in Fairbanks, Alaska: Jeff Sil- 
vers, president, Silvers Co., Washing- 
ton, joins as director, programming, 
seven radio stations in Honolulu. 

Jill Butler, sales 
promotion 
director, KPTM 
(TV) Omaha, 
joins KESY -FM/ 
KSRz(FM) 
Omaha as gen- 
eral sales man- 
ager. 

Rick Belcher, pro - 
Butler gram director. 
WHAS -TV Louisville, Ky., joins WTMJ 
(AM) Milwaukee in same capacity. 

Tom Watson, head 
of Adult Contem- 
porary Concepts, 
joins Jones Radio 
Network, Engle- 
wood, Colo., as 
managing direc- 
tor, radio pro- 
gramming ser- 
vices. 

Watson Appointments at 

Urban Radio Networks, Pittsburgh: 
Ron Daniels, syndicated columnist, 
joins as host, Night Talk: Gerry Scott, 
producer, NBC/ Mutual Radio Net- 
works, joins as morning drive anchor. 

CABLE 

Appointments at TCI Communica- 
tions Inc., Englewood, Colo.: Lela 
Cocoros, senior VP, media and 
employee communications, named 
executive VP, corporate communica- 

tions: Ann Koets, executive VP. finan- 
cial services. named executive VP, 
finance; Bruce Ravenel, president/ 
CEO, TCI.Net Inc.. named executive 
VP. interactive ventures. 

Paul Clemons Jr., business owner, joins 
Florida's News Channel. Tallahassee, 
Fla., as director, human resources and 
finance. 

Dan Casey, VP, 
research and plan- 
ning, Fox Sports 
West and Fox 
Sports West2, 
named VP /GM. 
Fox Sports World. 
Los Angeles. 

Appointments at 
Viewer's Choice, 

Casey New York: Pam 

Edmonds, executive assistant to Jim 
Hcyworth (president, Viewer's 
Choice), named manager, movie and 
event promotion; Stephen Ford- Peters 
joins as associate writer /producer, 
video promotions. 

Ir,t0 

Dwayne Bright, 
account executive. 
Twentieth Televi- 
sion, joins Fox 
Net, Los Angeles, 
as director. pro- 
gramming. 

Appointments at 
NBC Cable Net- 
works. New York: 

Bright Gregory Bunch, 

director. programming acquisition, 
DirecTV. joins as director, affiliate 
relations. West; Robert Harding, manag- 
er. affiliate sales. Playboy Enterprises, 
joins as regional director, affiliate rela- 
tions: Barbra Klein joins as manager, 
affiliate relations: Kristen Raybould joins 
as manager, local ad sales: Tim Alexan- 
der, coordinator. named manager. affili- 
ate services; Erica Conaty, manager, 
affiliate marketing. named manager, 
affiliate relations and communications; 
Bradley Fleisher, account executive. 
named regional manager. Northwest; 
Marsi Gorman, manager, named regional 
director. Southwest. 

Libby Haight O'Connell, director, historical 
alliances, and historian -in- residence, 
The History Channel, New York. 
named VP. 

Appointments at The Golf Channel, 
Orlando, Fla.: Chuck Pumphrey, regional 
director. Southeast, named VP: Christo- 
pher Swan, regional director, Northeast, 
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named VP: Ben Lord, national sales 
manager, named VP, sponsorship sales. 

Appointments at Fox Sports Américas, 
Los Angeles: Dermot McQuanie, execu- 
tive producer, named VP, production. 
and executive producer; Raúl De Quesa- 
da, VP, marketing and communica- 
tions, Travel Channel Latin America, 
joins as director, marketing, public 
relations, promotions and creative ser- 
vices, Main America antLthc U.S. 

Francis L'Esperance, 
head, media 
investment bank- 
ing, Warburg Dil- 
lon Read, joins 
Veronis, Suhler & 
Associates, New 
York, as managing 
director, broad- 
casting and enter- 
tainment group. 

Madeline Gleason, 
director of design 
(contractual posi- 
tion), A &E Televi- 
sion Networks. 
New York. joins 
as director, design. 

Steven Brinell, 
director, corporate 
development and 

Gleason strategic planning. 
Universal Studios, joins USA Net- 
works Studios. Universal City, Calif., 
as VP, finance. 

Shenie Latito, corporate communica- 
tions specialist. Jones Intercable Inc.. 
Englewood. Colo., named manager. 
corporate communications. 

Ganot Popkowski 

Appointments at MTV Networks, 
New York: Harvey Ganot, president, 
international advertising sales, U.S., 
named president. advertising sales, 
worldwide: John Popkowski, executive 
VP, advertising sales, named presi- 
dent, advertising sales, U.S. 

ALLIED FIELDS 

Appointments at The Walt Disney 
Co., Burbank, Calif.: Laurie Lang, 
senior VP. strategic marketing, named 
head of a new education initiative that 
will expand on Disney's American 
Teacher awards as well as support and 
develop programs that stimulate inno- 
vative approaches to teaching: Hilary 
Meserole, VP, account management. 
corporate alliances, named senior VP. 
corporate brand management. 

L'Esperance 
Steven Dint , 

COO, Capstar Broadcasting Corp.. 
joins Hicks. Muse, Tate & Furst Inc., 
Austin and Dallas, Tex., as investment 
consultant. 

John Acker, group VP. Banque Paribas, 
Los Angeles, joins Communications 
Equity Associates. Santa Monica, 
Calif., to develop cable, broadcast and 
other media -related projects. 

TECHNOLOGY 

Appointments at Hewlett- Packard 
Co., Palo Alto, Calif.: Edward Barn - 
holt, executive VP /GM. test and mea- 
surement organization. to head a 

newly created measurement organiza- 
tion formed by merging the test and 
measurement organization and the 
measurement systems organization: 
Lewis Platt, chairman /president /CEO. 
will oversee the computer organiza- 
tion on an interim basis following the 
departure of Richard Belluno, former 
executive VP /GM, computer organi- 
zation, now chairman /CEO, Silicon 
Graphics Inc. 

ASSOCIATIONS/LAW FIRMS 

Andrew Wright, 
chief of staff and 
legislative counsel 
for Congressman 
Rick Boucher, 
joins The Satellite 
Broadcasting and 
Communications 
Association. 
Alexandria, Va., 
as VP, government 
and legal affairs. 

Eleanor Winter named senior director, 
special projects. National Cable Televi- 
sion Association. Washington. 

Wright 

SATELLITE/WIRELESS 

Appointments at World Wireless 
Communications Inc.. Salt Lake City: 
Jim Stevens, president /founder. Anten- 
nas West. Provo. Utah. joins as direc- 
tor, marketing; Philip Bunker, co- 

founder /president /CEO, Digital Radio 
Communications Corp., American 
Fork, Utah, joins as chief technology 
officer, board member and secretary 
of the corporation. 

Lany Williams, director, external affairs, 
Teledesic, Washington, named VP, 
international and government affairs. 

INTERNET 

Jennifer Lee, senior manager, strategic 
relations. NEC Computer Systems 
Division, joins ICTV, Los Gatos, 
Calif., as director, strategic relations. 

DEATHS 

John Langenegger, 81, retired sound 
engineer with NBC News. died in 
Annapolis, Md., March 21 following a 
stroke. Langenegger studied radio 
broadcasting at the Columbia Techni- 
cal Institute and worked for the 
Library of Congress during World 
War II. After the war, he joined NBC 
radio in Washington. later transferring 
to NBC television. He retired in 1981 
after 35 years with NBC News. Lan - 
genegger is survived by his wife, 
Beatrice; three daughters from a previ- 
ous marriage. and three grandchildren. 

Bernard Meltzer, s I, a retired radio per - 
sonalit\ \cidcl) regarded as the father 
of expert talk radio, died March 25 in 
Manhattan of complications from 
pneumonia. Meltzer had a bachelor's 
degree in civil engineering from City 
College of New York; a master's in 
economics and city planning from the 
University of Pennsylvania, and a 
Ph.D. in philosophy, economics and 
finance from Columbia Pacific Uni- 
versity. He was widely knowledgeable 
about many fields. A frequent guest on 
wcAU(AM) Philadelphia, Meltzer 
began his broadcasting career in 1967, 
when he was asked to be an emer- 
gency replacement for a departing 
host. He was fired after his first day 
on -air because of flubbed ads and mis- 
pronounced sponsors' names, only to 
be rehired after a flood of calls from 
listeners who enjoyed his delivery. Six 
years later he moved to New York and 
joined woR(AM), where as many as 
600,000 listeners per hour tuned in to 
What's Your Problem? to hear him 
dispense advice on almost any subject. 
He retired in 1993. He is survived by 
his wife, Meredith; four children from 
a previous marriage: two sisters, and 
eight grandchildren 

-Compiled by Denise Smith 
e -mail: d.smith @cabners.com 
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FCC officials this week 
will launch an effort to 
cut back on the paper- 
work that stations are 
required to file with 
the commission. The 
streamlining effort is 

aimed at allowing stations 
to file short forms certify- 
ing that they have taken 
various actions rather than 
submit more lengthy docu- 
mentation. Officials say 
the FCC also will propose 
setting up a system of 
audits to check the accu- 
racy of certifications it 
receives. In a separate 
effort, regulators are 
preparing to relax their 
rules on broadcast studio 
location and public inspec- 
tion files. 

Lawyers for Primestar 
will meet with Justice 
Department officials in 
two weeks to discuss the 
satellite TV service's effort 
to acquire the MCI /News 
Corp. DBS slot. The meet- 
ing will follow a Washing- 
ton Post report that Jus- 
tice Department officials 
are getting ready to rec- 
ommend that the govern- 
ment either block the deal 
or demand a substantial 
modification. A lawyer for 
Primestar last week insist- 
ed that the company so far 
has gotten no such signals 

from the department. FCC 
officials, meanwhile, are 
continuing their own 
review of the deal. 
Sources say FCC staff are 
not likely to complete their 
review before May. 

NATPE has canceled 
ANIFX, the animation and 
special effects conference 
scheduled for next month 
in Los Angeles. Sources 
say timing for the May 11- 
13 event did not work well 
with many of the top Holly- 
wood syndicators because 
of the timing of MIP and 
other events. NATPE 
executives are considering 
a possible one -day event 
later in the year. 

The annual Sports 
Emmys nominations 
were announced last 
week, and NBC received 
a network -high 26 nomina- 
tions. ABC followed with 
17, Fox grabbed 16, while 
ESPN and HBO received 
15 each. ESPN2 was 
nominated in seven cate- 
gories, and CBS and TNT 
each received four. 

A bill that would 
rewrite the law govern- 
ing the satellite indus- 
try likely is dead for 
the year, a Hill source 
said last Friday. House 
Courts and Intellectual 

Property Subcommittee 
Chairman Howard Coble 
(R -N.C.) will not bring the 
bill up before the full com- 
mittee while he tries to 
negotiate a compromise 
among the satellite, cable, 
broadcasting and creative 
industries during Con- 
gress's spring break in 
April. Coble is opposed to 
an amendment that would 
stay an increase in satel- 
lite compulsory copyright 
rates that Rep. Rick 
Boucher (D -Va.) added in 
subcommittee. 

FCC Chairman Bill Ken- 
nard will be on the hot 
seat again this week, 
when House Telecommu- 
nications Subcommittee 
Chairman Billy Tauzin (R- 
La.) grills Kennard about 
the FCC's implementation 
of the 1996 Telecommuni- 
cations Act, free airtime, 
the move to the Portals, 
the FCC's request for 
additional funding and uni- 
versal service. The other 
four commissioners are 
invited to the hearing, but 
Kennard is likely to take 
most of the heat. "I know 
Billy's chomping at the bit 
to have a public dialogue 
with the chairman," said 
Tauzin spokesman Ken 
Johnson. 

A decision on restruc- 

turing the Sprint PCS 
partnership should 
come within 30 days, 
says TCI Ventures Group 
President Gary Howard. 
Whether that might lead to 
the joint venture going 
public remains to be seen. 
TCI Chairman John Mal- 
one, supporting earlier 
statements from TCI Pres- 
ident Leo Hindery, sug- 
gests that's the way the 
partners are leaning. 

Phase one of Prime - 
star Partners' restruc- 
turing is set to close 
today (March 30), with 
cable partners contributing 
their respective ownership 
interests -including sub - 
scribers-to the new 
Primestar Inc. The end of 
that phase will also mark 
the business's move to a 
new headquarters in Den- 
ver. While closure on that 
will enable Primestar to 
launch a high -power ser- 
vice as soon as mid -April, 
it's only the first step. Still 
to come: FCC approval to 
transfer satellite licenses 
held by Primestar's largest 
stakeholder, TOI Satellite 
Entertainment (TSAT), to 
Primestar Inc. That would 
pave the way for Prime - 
star to supersede TSAT 
and become the publicly 
traded entity. 

Fox Liberty Buys Speedvision /Outdoor Stake 
Cable Network Services, the owner of Speedvision and 
Outdoor Life, has sold a 33% stake to Fox /Liberty 
Sports in a deal that calls for cross -promotion and pro- 
gram sharing among the network groups. Sources 
familiar with the deal say the price is relatively low - 
about $100 million -valuing the whole network at $300 
million, or $11 per subscriber. That compares with $15- 
$18 per sub in other recent network deals. 

Company chairman Roger Werner, while not com- 
menting on the price, says that Fox/Liberty brings things 
to the table other than cash. First, the companies expect 
to share programming with the national and regional Fox 
Sports Networks and share car racing events with Speed - 
vision. The Fox regionals have also agreed to promote the 
14 million subscriber Speedvision and 13 million sub- 

scriber Outdoor Life to their viewers. 
Most important, Liberty parent Tele- Communications 

Inc. has agreed to expand its limited distribution of the 
networks on its systems. TCI, which offers the two net- 
works about 500,000 subscribers each, has committed 
to increase that about eightfold. 

"We're happy with the deal," Werner says. "Cash 
comes into the business and everybody's staying in." 
The networks' other partners are Cox Communications 
Inc., Comcast Corp. and a company controlled by cable 
investment banker Bill Daniels. 

"One could argue that the price was a little low," says 
Ajit Dahlvi, Cox's senior vice president of programming 
and strategy. "But there's so much more in program- 
ming that comes together now." -John M. Higgins 
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Liberty Media Group 
reported 1997 net 
earnings of $125 mil- 
lion, or 31 cents per 
share, and cash flow of 
$55 million on revenue of 
$374 million. Results in all 
areas reflected declines 
from the previous year, 
but Liberty said 1997 
results weren't compara- 
ble with 1996 because of 
transactions that altered 
the composition of Liber- 
ty's holdings. 

TCI President Leo Hin- 
dery projects that the 
company will end 1998 
with 80,000-100,000 
@Home customers. His 
comments mark the first 
time TCI officials have 
publicly disclosed internal 
project ons. Deployment 
will have to be aggres- 
sive -TCI now has only 
about '0,000 @Home 
customers, most of them 
concertrated in the San 
Francisco Bay Area. Hin- 
dery says TCI has refined 
its strategy for rolling out 
@Home and now will 
focus on deep deployment 
in a limited number of 
markets. Target markets 
are primarily on the West 
Coast and include the Bay 
Area and Seattle. 

The FCC and the Food 
and Drug Administra- 
tion last week said 
they are taking steps 
to prevent interference 
between DTV stations 
and cardiac monitors. 
Earlier this month. WFAA -TV 

Dallas turned on a digital 
transmitter and quickly 
found its signal interfering 
with spectrum used for 
cardiac monitors at a 
nearby hospital. In 

response, the FCC said it 
will ensure that stations 
communicate with area 
hospitals to avoid interfer- 
ence to medical telemetry 
devices. Regulators also 
said they are contacting 
makers of the medical 
devices to ask assistance 
in assessing whether their 
products will be affected 
by digital signals. Addition- 
ally, the FDA is sending a 
Public Health Advisory to 
all U.S. hospitals and 
nursing homes. The advi- 
sory will alert the facilities 
to the potential interfer- 
ence problem and provide 
advice on how to avoid 
future incidents. 

BBDO's 13th annual 
"Report on Black 
Television Viewing" 
notes wide disparities 
between black viewing 
habits and the U.S. TV 
audience at large. 
BBDO reports that none of 
the top 10 broadcast net- 
work shows listed as 
favorites by U.S. house- 
holds appears in the black 
top 10. Only four pro- 
grams listed in the top 20 
by national households 
appear on blacks' lists: 
ABC's Monday Night 
Football, CBS's Sunday 
Movie and Touched by an 
Angel and NBC's ER. Six 
CBS programs appear on 
blacks' top 20 lists, a siz- 
able change from 1996- 
97, when just two CBS 
shows made the list. Fox, 
UPN and WB dominate 
blacks' top 20 list with a 
combined 13 shows. The 
Fox series Between 
Brothers, 413 Hope Street 
and Living Single were the 
three highest- ranked 

shows among blacks, 
says BBDO. UPN and WB 
each contributed five 
shows to the top 20. 

The NAB came in 40th 
on a list of highest - 
spending lobbies in 
1997, according to the 
Center for Responsive 
Politics. The study says 
NAB last year spent $2.34 
million on lobbying activi- 
ties. Following the broad- 
casters was the National 
Cable Television Associa- 
tion, which spent $1.38 
million. Missing? The 
Motion Picture Association 
of America, which didn't 
show up on CRP's list of 
top 105 spenders. CRP 
also looked at 100 top - 
earning lobbying firms. 
Verner, Liipfert, Bernhard, 
McPherson & Hand -a 
past employer of FCC 
Chairman Bill Kennard - 
took the honors, earning 
$8.44 million last year. 

WB last week showed 
pilots to its advertis- 
ers. The early verdicts: 
thumbs up for Felicity; 
thumbs down for The 
Army Show. Fresh from 
the success of Dawson's 
Creek and Buffy the Vam- 
pire Slayer, WB feted the 
ad community on the 
Warner Bros. lot. Felicity, 
described as "Ally McBeal 
goes to college," was 
clearly the life of the party. 
Although attendees saw 
only a few minutes of the 
show, they liked what they 
saw. "Everyone's buzzing 
about Felicity," said the 
director of national broad- 
casting for a major media 
buyer. "These guys are 
trying to carve out the 12 
to 24 audience, and this 

show really serves them." 
Some media buyers were 
underwhelmed by some of 
the other offerings, includ- 
ing an unnamed project 
with comedienne Park 
Overall as a call -in radio 
show host and Tim Curry 
as a dethroned king living 
in Manhattan. 

Advertising revenue 
for basic cable net- 
works totaled $5.78 
billion in 1997, a 22% 
increase over the previ- 
ous year, the Cabletelevi- 
sion Advertising Bureau 
reports from data provid- 
ed by Competitive Media 
Reporting. Basic cable 
networks claimed 24.6% 
of all TV ad revenue in 
1997, a 2.9% increase 
from 1996, according to 
the CAB. Over the past 
five years, basic cable's 
slice of ad revenue has 
increased 9% on average, 
which matches the aggre- 
gate loss of share by 
broadcast networks dur- 
ing the same period, 
according to the CAB. 
CAB President Joe 
Ostrow projects that basic 
cable ad revenue will 
increase by another $1 
billion in 1998. 

FCC officials last week 
rejected a petition by the 
Network Affiliated Sta- 
tions Alliance (NASA) to 
revisit a 1996 decision to 
allow common ownership 
of a major TV network and 
cable TV systems. NASA 
had contended it should 
be allowed to participate in 
the rule change, but regu- 
lators disagreed because 
the change was mandated 
by the 1996 Telecommuni- 
cations Act. 
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COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE 

Warming trend? 
The weather was unusually warm and pleasant in Washing- 
ton last week. and so was the climate at the FCC, where 
Chairman Bill Kennard lightened up in his push for free 
airtime and Commissioner Michael Powell again suggested 
that the government might be doing too much microman- 
agement of commercial broadcasters. 

Faced with some vocal opposition to mandated free TV 
for political candidates from both parties and both houses 
of Congress, Kennard said he would not move unilaterally 
on any free -airtime rulemaking but instead would under- 
take an inquiry that would proceed no further without 
"extensive consultation." 

Anything that turns down the burner on this issue is a 

move in the right direction. The speed with which the Presi- 
dent's State of the Union call for mandated free airtime was 
echoed by Kennard (the next day) had raised the threat of the 
bandwagon of campaign reform careening headlong into 
commercial broadcasters. As we have pointed out, those 
broadcasters already provide candidates with discounted air- 
time and free time in the form of debates and news coverage. 
And speaking of turned down, candidates don't even use all 
of the free time now available; according to some broadcast- 
ers. their offers of time for debates are routinely refused. 

In the "wish we had said it" category last week were 
Powell's remarks about public interest obligations. " (Tloo 
often we try to jam a round public interest peg into a square 
commercial interest hole." he told a group of public broad- 
casters, suggesting that the government satisfy more of its 
expanding public interest appetite via public broadcasting. 
Sounds like the solution to us. As we said after President 
Clinton's initial call for unilateral action on free time, the 
PBS scenario allows the public to be served to Washing- 
ton's satisfaction over channels reserved for that purpose 
("I public TV'sj sole existence is to serve the public inter- 

est," Powell points out), while commercial broadcasters can 
serve the public with its mix of entertainment and news and 
public affairs programming. M1avhe spring finally is here. 

Diamond cutting 
For the second year in a row broadcasters' share of baseball 
games has declined, while cable's cut continues to grow. The 
reasons are several. For one, there are more cable outlets 
than ever, including regional sports channels hungry for 
product and with the pocketbooks to fill their plates. For 
another, two new broadcast networks means fewer time peri- 
ods for baseball. Does this herald a mass exodus of games 
from free TV, followed closely by cable exclusivity for mom 
and apple pie? We seriously doubt it. But those in Washing- 
ton still concerned about siphoning could help to ensure a 

level field of dreams by helping to ensure a strong broadcast- 
ing system that can compete. swing for swing. with cable 
competition able to send rights fees out of the park. Dual rev- 
enue streams for broadcasters in a digital age or the one -two 
punch of TV duopoly might be just the economic ticket to 
the ballpark for broadcasters. In the meantime, play ball! 

The right verdict 
We applaud the House Judiciary Committees decision 
last week to advance a proposal that would -at long last - 
bring sunshine into long -dark federal courtrooms. TV cam- 
eras have for too long been blamed for media spectacles 
like the O.J. Simpson murder trial. But the media spectacle 
typically takes place outside the courtroom, not inside. 
What goes wrong (and what goes right) inside federal 
courts is neither a function nor a result of TV coverage. 
But what goes on there is of considerable interest to the 
public. As we've said before, that interest should not be 
limited to the size of a courtroom. 
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Broadcasting & Cable Special Report 

Must -Know 

lUSOs 
1w lop 25 M1ISOs non enter a record 
88' of the 65 million t.S. cable 
households. With b1SON constantly 

buying and selling cable systems. the 
pecking; order changes from year to 
year - making it increasingly difficult 
to keep track of who owns what in the 
media business. 

ON April 20, lioadcasling & Cable 
%%ill present our must -read report on the 
'l'op 23 1160s. We'll profile each company 
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including the need -lo -know numbers. 
subscribers. homes passed and peneiralion 
rate and look at ownership and lop etecuti' es. 
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premium opportunity for cable networks. 
senice and technolotio providers. financial 
and advertising leaders and satellite 
companies to reach the cable's most 
powerful decisionmakers. 

Call to reserve your adterlising 
space today. 
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WHEN IT COMES TO 
THE BIGGEST STORY, 
LOOK WHO'S ON TOR 

FOX NEWS 
CHANNEL 

12° 
BROADCAST 
NETWORKS 

7°° 
CNN 

0% 
MSNBC 

In a special consJmer poll commiss.oned two weeks after the Clinton /Lewinsky story broke. cable subscribers 
awarded FOX News Channel's coverage the highest excellent rating among all cable and broadcast news divisions. 

24 -hr. cable news. Check your local listings. 

foxnews.com 

We report. You decide. ,.a.:. ,:.dw.b,Maw.. Cram A...am y.,,., 
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