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NOBODY OFFERS YOU MORE OPTIONS

FOR CAMPUS RADIO THAN LPB,
PERIOD.

AM BROADCAST SYSTEMS - NO FCC LICENSE REQUIRED
FM STEREO BROADCAST SYSTEMS - NO FCC LICENSE REQUIRED

A
exclusively from LPB! NEW STATIONS
CAMPUS SURVEYS
EQUIPMENT REPAIRS AND UPGRADES
UPDATING OLD SYSTEMS

LPB SIGNATURE Il - Rotary Fader AUDIO CONSOLES
- The very definition of reliable, with over 3,000 sold worldwide

LPB 7000 SERIES - Slide Fader AUDIO CONSOLES
- Reliable? How about switches rated for 5 MILLION operations?!

THE MOST POWERFUL CARRIER CURRENT TRANSMITTER MADE (30 WATTS!)

ALL NEW LPB SALSA DIGITAL AUDIO SYSTEM
- for Satellite - Automation - Live - Studio Assistant

If you need help, LPB can help.
If you don't understand the FCC rules, we'll explain them.
If your station signal sucks, we can help fix it.
Ask our customers - They're all around you!
Every year LPB brings you major innovations in limited area broadcasting.
Every year our competitors try to catch up.

YOU CAN RELY ON LPB.

Want More Information?

LPBINC@aol.com

SERVING COLLEGE
or use one of the antique methods below: RADIO SINCE 1960

®
lPB 28 Bacton Hill Road, Frazer, PA 19355. Phone 610-644-1123. Fax 610-644-8651.
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Radio-Mercury Awards
National Association of College Broadcasters

tudent

reatWIty

~ Fellowship

$2,500 grant and a five week Summer internship at NACB

The Summer Fellowship is open to all NACB individual and radio staties
members. To be eligible, simply tell us about a central social issue o
your campus in a 90 second or less student-produced PSA which has
been aired on a student-run radio station. Tape submissions must be
a chrome dub of the master and be sent with the tear-off form below:
A one page (250 word max.) essay which details the added awareness
and insight the applicant has gained from the production of the PSA.
should also accompany submissions. Programs must have been produces
between March 16, 1996 and April 25, 1997. The deadline for submissions
is April 25, 1997. The individual winner will be notified on April 30, 195
and publically announced at the Radio-Mercury Awards in New York City
The most innovative, informed program of technical merit will be
awarded the Fellowship. The Fellow will be awarded $2,500 and a five
week Summer internship at NACB in Providence, Rl to gain experiencs
in the writing. production and broadcasting of public interest campaigns
NACB will work with the recipient’s schedule. If you have any questions
call NACB at 401-863-2225.

Name:
Station:
School:
Address:

Program Name:

Phone: h
Length: Air Date:




letters

Hey Kelley & Mike —

I just wanted to thank you both for offering
me such an cool internship experience at
NACB. In the weeks I worked with you, I
was able to put together many loose ends
from my classes and develop a clearer pic-

ture of my career path.

My work at RISD has been focused on the
use of film and video in advertising. By
putting together the feeds for U Network, I
was able to improve my video editing skills.
Those hours in the editing suite also gave
me a chance to see the diversity of pro-
gramming being produced on campuses
across America.

The opportunity to do layout and design for
U Network and the NACB’s awards was
unique and unexpected. I never thought I'd
have a chance to show my wacky and cre-
ative side during an internship.

Overall, I got to do a ton of cool things and
had fun doing them. (Cataloguing the tape
library wasn’t even close to fun, but I'll for-
give you.) Hope all is well on George St.
Stay in touch.

Karla Zimonja

e e D B & C K

Dear Karla,

Thank you for being part of the NACB
team. Your efforts in assembling the feeds
and reorganizing our tape library were a
tremendous help toward the continued
smooth operation of the office. Your
graphics work for U Network and the
awards poster will offer a new face to our
members in 1997.

We miss you around these parts. Stop by
and visit anytime.

NACB is currently accepting intern appli-
cations for the Summer and Fall terms.
NACB internships allow students to take a
leadership role in supplementing existing
Skills and garnering new skills and experi-
ences while making contacts within the
media industry. For more information, call
Kelley Cunningham at 401.863.2225.

from thepisc of theeditor

The Summer issue of College Broadcaster focuses on Careers in the Media. Whether you are a graduating senior
or a returning undergrad, the information in these pages is designed to help prepare you for a successful future.
Inside you'll find: internship advice from Kristine Mirrer, interview fundamentals from Sheila Shayon and insights

and inspiration from Adam Sharp.

For those of you embarking on new challenges beyond your campus gates, we wish you our very best. It has
been our pleasure to share in your development at.your stations and departments: As you begin a new period
of your life-long education, we are confident that you will continue to use your talents and creativity to forge new

frontiers in the shifting media landscape.

In your pursuits, your career paths and changes within the industry will pull you in divergent directions across
the globe. Converging communications will simplify and complicate your life simultaneously. However, your roots
in student electronic media — through NACB, at your station, at your schbol — will always keep you grounded.
These are the experiences which will sustain you as you set the stage in a new arena. As always, NACB will be
here to herald your acheivements and cushion any stumbles. Stay involved as a professional member — con-
tribute to College Broadcaster, become a conference particpant and/or station mentor. Explore new levels of

involvement within NACB!

o those of you who will return to campus in the Fall, we hope your Summer is productive and restorative. If you
ill participate in an internship over the Summer or are planning one in the Fall, consider NACB as a resource.
Share your experiences and make new contacts at the 1997 National Conference, November 13-16th. The seminars,

sessions and events can help you use your student media experience to open up a host of career possibilities.

Kelley Cunningham

coLLege

broabpcasrTer SUMMER 1997



Making links at GSTV

GSTV at SUNY Geneseo is on track with the
future by plugging in to the local media
community. Nick DeNinno, of NACB'’s Exec-
utive Board and GSTV’s General Manager,
has been working to create a station adviso-
ry board to secure in-kind donations of out-
moded equipment to supplement the sta-
tion’s limited budget. “We looked to SUNY
alumni involved in the local media and net-
worked with them make further contacts.
The response has been surprisingly good.”

Among those involved are the engineering
department at WOKR-TV, WROC-TV in
Rochester and independent producer
Gertrude Houston, an 8-time Emmy winner

Just a note...

NACB KNOWS IT'S BUDGET TIME
FOR STUDENFELECTRONIC
MEDI Ad MAKE SURE TOWRELUDE
A JANE ITEM FOR YOUR TRIBATO
£PROVIDENCE TO CELEBRATEL
| NACB’S 10TH ANNIVERSARY|
| AT THE 1997 NATIONAE |
‘CONFERENCE SHOW YOUR j
STUDENT GOVERNMENT
DEPARTMENT CHAIR SR AN ACE
MEMBERSHIP AND CONBERENCES
ARE IMPO}RTANT LEARNING
OF’PORTU'NVITIES T9 IMPROVE

':vs OPERATIONS AND

TO BUILD CONTACT% WITH MEDIA
PROFESSIO_NAL._.S.VDON T BE

AFRAID TO TELL THEM IT'S FUN,

TOO. SEE YOU IN NOVEMBER!

and SUNY alumna “There
resources out there; it’s j
ping in. Now’s the right
many commercial stations a
We can'’t afford that technolo
make the best of what we car

m

WTBU — Stern and now
Tired of the hype surrounding Howard
Stern’s first cinematic foray, Private Paris?
Here’s a different angle. WTBU-AMcc 2

Boston U. is bears the distinction of bein

3

the first broadcast facility to fire the King of

All Media. One scene in Private Parts shows
a 70’s collegiate Howard butchering an
outro; in a following scene a friend tells
him not to worry about the screw-up
because, “Nobody listens to college radio.”

The current staff of WTBU-AMcc disagrees
with this sentiment. Keith Lardie, produc-
tion director, says things are really starting
to happen for the station. With a new home
in the Communications Center formally
occupied by WBUR-FM, BU’s NPR affiliate,
and an FM signal in four dormitories,
WTBU is building a larger audience by
being more visible on campus. Of Private
Parts, Keith says, “We're going to screen the

AudioArts 25 315.452.5000

Aware Talk Radio 13 312.541.8255

Broadcast Supply Worldwide 26 800.426.8434

CNN Newsource IBC 619.239.8462

Coarc Video 16 800.888.4451

Computer Prompting & Captioning 21 301.738.8487
Comrex 23 800.237.1776

ConTempo Music 24 888.MUSIC.85

Francophone Broadcasting Corporation 12 310.471.6897
Hotronic

K&H/Porta-Brace 16 802.442.8171

LPB IFC 610.644.1123

Marble Head Records 24 415.383.1788

Matco 12 408.353.2670

Quality Video Supply 08 800.431.6000

Radio Systems BC 800.523.2133

Sony 14 800.635.SONY

Tara Cruise Lines 07 800.276.0818

VU Media 28 800.637.4336

Please feel free to contact College Broadcaster's advertisers
directly to learn more about their products and services.

For advertising information, call Mike Russo at 401.863.2225,
fax 2221 or e-mail nacbh@brown.edu.

film for staff after Sprlng Break. It should be

prey...nx formative.”

Big changes at WMWA

WALWA Radio is now WGBK 88.5 Glenview.
studios are owned by Glenbrook
School District 225, which is Glenbrook
h High School of Glenview, IL and
ok North High School, of North-
L. Instructor of Glenbrook South

Radio, Dell Kennedy, was named General
Manager of WGBK-FM. The station was pre-
viously owned by the Mid-Western Acade-

my of Glenview, IL.

=
o

at’s happening?

NACB wants to know. If your station is break-
ng new ground with innovative use of the lat-
est technologies or if you've just closed your
first underwriting deal with a local sponsor,
tell us. Send your media releases to:

Station News c/o NACB, 71 George St.,
Providence, R.l. 02912-1824

or e-mail to nacbh@brown.edu

06 617.824.8610
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Satellite wars

As more players enter the via-satellite deliv-
ery realm for television programming, cable
operators are preparing for the worst. Insid-
ers expect that time and competition will
make mini-dishes more cost-accessible to
many consumers in the coming months,
putting a squeeze on traditional land-line
options. In response to this looming threat
to traditional revenue, cable providers are
focusing their efforts on providing faster
internet access for a variety of platforms.

On the satellite side, two industry giants are
set to face off — American Sky Broadcasting
coupled with their new partner, EchoStar,
and a new-and-improved PrimeStar. ASkyB,

may
08-11

june
04-07
06-10

co-owned by MCI and Rupert Murdoch’s
News Corp. has recently acquired 50% of
EchoStar and will contribute $1 billion in
infrastructure, including birds and an
uplink facility. One focus will be to offer
local broadcast stations as part of their ser-
vice, thus solving a problem that has
plagued other providers. PrimeStar will
offer an improved 160-channel service
starting in late April. They've set a goal of 4
million subscribers in spite of their grow-
ing competitors.

Trends suggest that the real winners in this
war will be consumers. Competition makes
for better service and lower prices. Another
positive outcome might be a larger number
of job opportunities in the growing satellite
marketplace.

TV ratings skirmish

After only two months, the new voluntary
ratings system for television programming
seems to be going through some growing
pains. In a recent Senate Commerce Commit-
tee hearing, Showtime president Matt Blank
held his own during his time on the hot-seat.
Blank suggested that the new ratings system
adopted by broadcast networks creates prob-

National Association of Television Programming Executives,
Animation and Special Effects Conference, Los Angeles, CA. 310.453.4440

PROMAX & BDA Conference and Exposition, Chicago, IL. 213.465.3777
National Public Radio Conference, Chicago, IL. 202.414.2000
11 Radio Creative Fund, Radio Mercury Awards, New York, N.Y. 212.681.7207

American Women in Radio & Television National Convention, Dallas TX. 703.506.3290

Society of Motion Picture & Television Engineers, ‘97 Conference and Exhibition,

12-14
july

01-04
Sydney, Australia 914.761.1100
august

01-02

Association for Education in Journalism & Mass Communication,

80th Annual Convention, Chicago, IL. 803.777.2005

lems as it seeks to solve them, mainly
because it describes program content with-
out putting it in context for the viewer. Qual-
ity programming that might contain vio-
lence or nudity is unfairly placed along side
slasher films and soft porn. Conversely, Blank
doubts that the in-depth content categories
used by Showtime and other premium ser-
vices can be adapted to broadcast networks
for logistical reasons. Expect future hearings
and legislation toward more stringent FCC
regulations in this round of the Culture Wars.

No booze is good booze

In other Washington news, Rep. Joe
Kennedy (D-MA) will soon introduce legis-
lation to ban or severely restrict radio and
television advertising of alcohol. This
renewed effort comes in the wake of the
Distilled Spirits Council’s lifting of a 60-
year voluntary ban on broadcast media
advertising. Earlier attempts to pass similar
initiatives have been killed during the leg-
islative process, due in part to the reliance
of many politicians on funds received from
alcohol and broadcast industry lobbyists.

Sources: Multichannel News, Radio & Records




1997 Regional Conference requests

NACB is now accepting applications from
member stations to host a regional confer-
ence. Host sites work with NACB to plan
seminars and events and to encourage the

participation of local student and profes-
sional stations. Regional conferences are a
fun and exciting way to promote your sta-
tion within the local community and net-
work with other peers and professionals.
Past regionals have taken place in the Mid-
Atlantic, Southern, Mid-Western and West
Coast areas. Applications are accepted on a
rolling basis until October, 1997. Confirmed

regionals will be announced at the 1997
National Conference. To request a regional
conference planner and application or to
find out more, contact Kelley Cunningham
at 401.863.2225, e-mail nacb@brown.edu.

Win cash and prizes

The NACB/Radio-Mercury Awards Dick
Clark Student Broadcasting Fellowship
returns again this year. One winner will be
awarded a $2,500 grant and the opportunity
to create a national campaign. Interested
applicants should submit a student-produced
PSA (up to :90) which they feel demon-
strates the most pressing social issue affect-
ing their campus. The most creative produc-
tion of technical merit will receive $2,500,
and a five week fellowship (based upon
applicant’s availability) to turn his/her PSA
into a national campaign for student elec-
tronic media. For more information, contact
Kelley Cunningham at 401.863.2225, e-mail
nacb@brown.edu. See ad on page 2.

7th Annual Student Radio
& TV Programming Awards
Enter NACB’s 7th Annual Awards Program
and your station could win a cash prize and
recognition among peers and professionals.

The 1997 competition features expanded
categories to include 15 categories in radio
and 15 categories in TV.The deadline is June
27, 1997. Winners will be announced at the
10th Annual National Conference Awards
Ceremony in Providence, RI. Look for
poster and guidelines at your station. For
more information, contact NACB at
401.863.2225, e-mail nacb@brown.edu. See
ad on page 27.

Gearing up for Fall

The 10th Annual National Conference of
Student Electronic Media happens Novem-
ber 13-16th at the Rhode Island Convention
Center in Providence. This Anniversary cel-
ebration promises to be NACB'’s largest and
greatest event. If you have specific ideas for
seminars, speaker or events which you
would like to see at the National, fax them
to NACB 401.863.2221 or e-mail nacb@
brown.edu. Before you break for the sum-
mer, be sure to include the trip to the
National in your budget for the Fall. Check
out SoundOff! for budget and fundraising
ideas from other stations who make the trek
to Providence or call NACB for more info.

VCR

Camera

R —

8 X 2 Asynchronized Video Router

Camcorder

BRdias ?5\ $2,200.00)

*No Glitch Switching Between
8 Non-Sync Sources

*No TBC or Frame Sync Needed

*Gen Lock

* 8 Individual Pro-AMP Control
Displayed on Monitor

*Full Bandwidth

“RS232 External control

*Optional Audio Follower

“ese fW‘

s

HOTRONIC, INC.

1875 S. Winchester Blvd., Campbell, CA 95008 (U.S.A.) Tel: 40823783883 Fax: 4083783888

HOTRONIC AX 81
8 X 2 Asynchronized Video Router
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specially for the Members,
Family & Friends of National
Association of College Broadcasters

As a benefit of membership in

National Association of College Broadcasters,
you can purchase a variety of products and services at discounted
prices, including cruises, through
TARA Buying Services.

Hurry, book now!
Reservation
deadlines have
been extended.

Enjoy a

Cruise to the Bahamas
January 12 - 16 or March 16 -20, 1997

from $379,00

Per guest, double occupancy.
Port & government taxes of $99.50 are not included.
Reservation deadlines: November 13, 1996 for January cruise & January 15, 1997 for March cruise.

National Association of College Broadcasters & TARA Travel Services present a
Bahamas Cruise aboard the M/S FANTASY, premier ship of Carnival Cruise
Line. The FANTASY sets sail for the international city of Nassau, Bahamas.
Walk along beautiful beaches, visit Old Nassau’s well-known boutiques, or
sport a new straw hat from the famous Straw Market.

Save $25.00 if you reserve your cabin before September 30, 1996

Arrive  Depart

Port Canaveral, Florida

Nassau, Bahamas

Depart Nassau for “Fun Day at Sea”
Port Canaveral, Florida

10:00 a.m.

7:00 a.m.

g g Call TARA Travel Services™ today at

1-800-763-6635,to0 reserve your cabin.
- Reference Cruise #4481P1 (January 12) &
#4481Q2 (March 16).

\ 7 TRAVEL SERVICES
A Division of TARA Inc.




WLOZ-FMca U. of North Carolina, Wilmington
As a faculty member, I must use my own
travel money to attend the conference.

Bill Bolduc

OUTV U of Oklahoma, Norman

Our station, OUTV 48 applies for student
government funding as a student organiza-
tion. There is a meeting that is mandatory
for all student organizations needing
money, which is usually around the first
week back from summer vacation. Some
years we have had very attentive officers
who made it to the meeting and received
money, and other years we have missed it.

Usually we include in our budget travel
expenses to the NACB National, but the

////

)
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//////////////

LOOKING for the BEST cables in the

business . . . AIND hard to find accessories?? call for your
FREE Quality Video Supply Catalog featuring. . .

e High resolution RGB video cables
¢ Digital ready 75 ohm 95% shielded

BNC video cables

e Exclusive LOCKING RCA

video cables
by Comprehensive

ALSO the full line of:

¢ Distribution amplifiers

e Switchers
e Color processors
by Kramer Electronics

AV

L I Stop by Kramer Booth
7 #11650 & see Tom

funding we receive is usually only about
10% of what we request.
Jim McCluskey

WGLS-FM Rowan College, Glassboro, N.J.
WGLS-FM utilizes funds from underwriting
to pay for the hotel and conference for 4
senior executive staff members. The Gener-
al Manager (me) buys dinner on Friday
while the staff pay the rest of their meals
and transportation.

I'rank Hogan

WCVM-FM SUNY Morrisville

WCVM-FM has a line item in its annual
budget (sponsored by the Student Govern-
ment Organization) for $1800 that provides
the funds for travel and lodging to the

uality

VIDEO SUPPLY

NACB conference. Generally, WCVM sends
six “student” station managers, the faculty

advisor and the chief engineer.

We love NACB and have found the seminar
sessions and the networking invaluable to

the upward progression of our station!
Gladys L. Cleland

WRUR-FM/AMcc SUNY Rochester
Our station does not have a line item in its

budget, rather, it comes out of a larger item
vaguely called This
includes, among other items: programming
that we may purchase, AP network news,

“programming”.

long distance calls for interviews, etc.

Tom Sauter

KDNE-FM Doane College, Crete NE

Conference attendance comes out of the
“Travel” line in our operating budget, which
is funded directly by the college (not stu-
dent government money). Becauce we're a
fairly new station, we don’t have underwrit-
ing clients to call upon as sponsors for
National attendance. Overall, the College has
been very supportive of KDNE and is our
main resource to attend NACB'’s conventions.

Lee Thomas

&

)_

VIS 5x4

panel controls

Quality Video Supply - PO Box 3171 « 55 Ruta Ct. * So. Hackensack, NJ 07606-1709
Call Today! 1-800-431-6000 (ext- 219) ¢ FAX 201-814-0418

w

UMM 1,997

¢ RS-232 computer controlled

* Adjustable audio output for each channel
 Compact single rack height

* DC coupled and extended video bandwidth
° Functions as a video/audio DA via front

5x4 Video/Stereo Audio
Vertical Interval Switcher
$599.00 MSRP

|
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coLLege broabpcasTer




Radio K —

KUOM-AM 770 at U of Minnesota
Award winning Radio K at the University of
Minnesota in Minneapolis is KUOM 770
AM, the oldest station in the state and the
10th oldest in the nation. Since adopting
the college music format in 1993, Radio K
has won a slew of awards, including Artist
of the Year and Radio Station of the Year
from the City Pages newspaper, Best Local
Rock Station of the Year from the Twin Cities
Reader, Station of the Year from the Associ-
ation of Minnesota Public/Educational

Radio Stations and runner-up for NACB Sta-
tion of the Year in 1994.

Radio K is strongly supported by and sup-
portive of the Twin Cities music communi-
ty, according to Marketing Director Ali
Lozoff. The “K” co-sponsors a weekly live
and dance music night at First Avenue, the
Twin Cities premiere music venue. The
weekly program Off the Record features live
performances and interviews every Friday.
Recordings of these live performances were
used to create a double CD set, Stuck on AM:
Off the Record in Minneapolis, that was sold
as fund-raiser for a scholarship adminis-
tered by the Minnesota Music Academy. Off
the Record and Stuck on AM were both nom-
inated for Minnies, the Minnesota equiva-
lent of the Grammies, in 1996.

Now Radio K is branching out into program
distribution. This spring we’ll make avail-
able a free series of 39 original half hour
radio dramas entitled Where Threads Come
Loose. It is a mixture of comedy and the
macabre with elements of The Twilight
Zone, Hitchcock, Steve Martin, and Sig-
mund Freud. Threads was written, produced

and performed by students Chris Bahn and
Tony Pagel.

The series will be available by satellite for
stations that have access to the NPR satellite
system and can also be distributed on cas-
sette via ground-feed for other stations. In
the near future, all NACB stations will be
receiving an audition tape in the mail along
with satellite information and directions for
ordering Threads.

Radio K can make the series available free of
charge because it has received grants from
the Corporation for Public Broadcasting.
One of these, the National Program Produc-
tion and Acquisition Grant (NPPAG) can
only be used to buy or acquire program-
ming intended for national distribution.
Most CPB stations use their NPPAG to pay
NPR or PRI dues. Since Radio K doesn’t
belong to either network, it is using its grant
to produce, promote and distribute Threads.

Andy Marlow and KUOM Staff

To learn more about Radio K, visit their web-
site at http://www.cee.umn.edu/radiok.

News at American U

The AU-News/Magazine staff is made up of
a dedicated group of undergrads and grad
students majoring in Communication at
American University. They find time in their
busy class and internship schedules to pro-
duce a weekly half hour newscast that cov-
ers Washington and the Nation from a col-
lege students’ perspective. During the Clin-
ton inauguration festivities, AU-News
reporters interviewed Sen. John McCain.
The crew had fun at the inaugural balls but
managed to grab luminaries like Jesse Jack-
son for his reaction to the event. Any story
that relates to college-age viewers is fair
game from dorm life to spring break travel.

The students do all the reporting, writing,
editing and anchoring with the help of a
graduate assistant and a faculty adviser. The
School of Communication has provided
funding and equipment. The show is also
broadcast on U-Network, a service of NACB.

AU-News was formed just as the School of
Communication moved into a remodeled
and expanded Broadcast Center on the
American University campus in Northwest
Washington, DC. A $2.4 renovation updated
the television studio and made way for dig-
ital video editing stations and other state-

of-the-art technologies. The Media 100 sys-
tem operates on a network of Macintosh
computers. An electronic newsroom was
created with work stations running the
Associated Press NewsCenter system.

AU-News anchor Morgan Hertzan and correspondent
Augstus Rosendale on the set of American University's
2 million dollar broadcast center. Photo courtesy
American University/ School of Commmunication.

A typical work week for the AU-News crew
begins Monday mornings when reporters
are given their assignments: go to College
Park, Maryland for a story about fraternity
hazing; interview the Secretary of Education
about the Clinton college scholarship plan;
fly to Indianapolis to cover the Final Four.
Thursday night is when most of the video is
edited. Writers usually work into the early

Friday morning hours to get the script fin-
ished. The show is taped in a “live to tape”
format Friday afternoons.

The American U’s Communication School
has a proud tradition of training media pro-
fessionals. Network stars like NPR’s Bob
Edwards, ABC’s Jackie Judd, CNN’s Deborah
Potter, Fox’s Neil Cavuto and NBC’s Willard
Scott are all among American U’s alumni.
Every member of the School’s faculty has
had a successful career as a communica-
tions, journalism, filmmaking or public
relations. Five years ago the growing Com-
munication Department was spun off from
the School of Arts and Sciences and made its
own school. Enrollment continues to grow
at both undergraduate and graduate levels.
Each year there is a new look to the School
with additional faculty hiring and equip-
ment upgrades. This Spring, a new multi-
media lab is being installed which will
allow students to digitally edit video and
audio for their productions.

Dr. John Doolittle

For more information on the School of
Communications at American U. contact:
John Doolittle, Director, Journalism Dept,
202-885-2065
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HERE ARE A FEW POPULAR

NEW YORK INTERNSHIP

DESTINATIONS; WITH DEAD-

LINES, WHEN APPROPRIATE:

The Rosie O’Donnell Show
C/0 JENNIFER KELLY, 30 ROCKEFELLER
PLAZA, SUITE 800E, NEW YORK, NY 10112.
VOX: 212-506-3200 FAX: 212-506-3249
Summer intern applications
accepted until 4/1/97, Fall TBA
(general guideline: cut-off for
Winter/ Spring was 10/97)

MTV, VH-1,

and Nickelodeon

C/0 JENNIFER GRIGSBY, HUMAN RESOURCES
INTERNSHIPS 1515 BROADWAY, NEW YORK, NY
10036. VOX: 212-258-7801 FAX: 212-846-
1473. Rolling deadlines. Please call.

Z100 Radio,

WHTZ-FM, 100.3

C/0 JENNIFER WOLFE, INTERNSHIP COORDIN-
ATOR, PO BOX 7100, NEW YORK, NY 10150.
VOX: 212-239-2300 FAX: 212-239-2312.
Please call for exact deadlines.

MSNBC

C/0 ERIN CULHANE, 2200 FLETCHER AVENUE,
FORT LEE, NJ 07024. VOX: 201-583-5377
FAX: 201-585-2622

CNBC

C/0 DAWN CARPENTER, 2200 FLETCHER
AVENUE, FORT LEE, NJ 07024. VOX: 201-583-
5377 FAX: 201-585-2622 Suggested
deadlines: Summer 4/15, Fall
9/15, Winter/Spring 1/15. But, pre-
ferred deadlines actually earlier.
For instance, they are requesting
Summer deadlines by 3/15,
though officially listed as 4/15.
Note: MSNBC and CNBC expect to
move their offices during the
Spring of 1997 to a new facility in
Secaucus, NJ. Check for updated
address/phone.

CONTINUED

Virgin Records

C/0 JENNIFER BARK, 1790 BROADWAY, 20TH
FLR., NEW YORK, NY 10019. FAX: 212-332-
0400. Interviews generally sched-
uled near scheduled Semester
(e.g. last week of August for Fall).
Call for latest information.

Shadow Broadcast Services
(Shadow Traffic) C/0 MARK ERNAY,
INTERN COORDINATOR, 201 ROUTE 17 NORTH,
RUTHERFORD, NJ 07070. VOX: 201-939-1888.
Send resumes and references.

Geraldo

C/0 BATSHEVA GREENSTEIN, OR C/0 DIANE.
VOX: 212-332-0550 VOX: 1-800-GERALDO
FAX: 212-581-8196

WPLIJ-FM Radio

2 PENN PLAZA, 17TH FLR., NEW YORK, NY
10121. VOX: 212-613-8918 FAX: 212-613-
8956. Please call. Deadlines may
vary. Specific departments avail-
able (promotions, for instance).

The Maury Povich Show

C/0 KAROLYN KELLY, INTERNSHIP
COORDINATOR, 221 WEST 26TH STREET, NEW
YORK, NY 10001. VOX: 212-989-8800 FAX:
212-255-6646. Send letter and
resume now for Summer 97 intern-
ships. Call for other deadlines.

NBC

INTERNSHIP PROGRAM, 30 ROCKEFELLER
PLAZA, ROOM 1678, NEW YORK, NY 10112.
VOX: 212-664-7870. Send resume,
cover letter, college letter. (dead-
lines: Summer 4/11/97; Fall
12/97;Winter/Spring 12/13/97).

Sally Jessy Raphael Show
C/0 DAWN PYNE, 515 WEST 57TH STREET,
3RD FLR., NEW YORK, NY 10019. VOX: 212-
582-1722, X16 FAX: 212-239-1953.

Call, or fax resume.

ON PAGE 24

In the beginning
The first step to a successful intern-
I i e prepared. Well in
ester(s) you plan to
ternship, you should
expected of you. Courses

iences, some pertain
ies. Look closely at
rerequisites. Be aware
requirements like

mendations, GPA and
limitations to Communications majors only.

11 of the paperwork,
teer my services and
e that way.” That might
option, but, in the New
it’s not. Due to both
| guidelines, employers
..... mand a document from
your =mic institution which states that
d student, receiving cred-
p experience. Most will
t let you begin without this in writing.

Strategy

e 2

to hold off on 2 key internship until their
: =r because the pool of entry-
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were an outstanding intern 6 months or a
year ago, it’s not likely that you'll be the first
name they think of when a job opens up.
Staffs can change, current interns are more
visible and once you've moved on, you
might not even hear of the opening.

Saving up the time in your schedule for a
full-time, or near full-time internship your
last semester is an excellent tactic, if you are
planning to launch a job search directly
from the same city.

If you have no plan to job hunt directly after
graduation, you'll probably approach things
differently. If your school allows you to reg-
ister for internship credits in smaller units,
like regular course credits, why not spread
yourself out a bit? Pick places you might
want to learn more about. One year, a few
credits with a large network; another semes-
ter, 2 new media group in Silicon Alley; or
finally, a small, hands-on production house
or cable station. You could probably work
for all three for the same credit hours your
roommate might devote to one.

Your efforts might also include round-
ing out your campus experience
with its professional counterpart.
For instance, if you've spent 4

years programming an alter-
ve music station on

r campus, you might
see what’s hap-
in a different

S opportunity,

forcing you
n your first
ve. Your approach

aay also vary with

your intended career
choice. Some New York

An outstanding intern is

just the sort of candidate they are looking
for. One cautionary note: on-air personalities
are almost never developed from such pro-
grams. Talent and on-air positions still rely
upon the hierarchical market system. So, if
that’s the only path you're interested in, it’s
best to begin in a smaller system where you
can get the writing and on-camera, on-mic
experience you'll need.

Accomplishing the task

After you've looked at the current listings
and pinpointed the internship opportunities
best suited for your skills and interest. The
process of landing the internship you want
should go something like this:

First steps

SUPPORTING DOCUMENTs Make sure the
paperwork from your school and/or depart-
ment is in proper order. If you need a rec-
ommendation from a faculty member, make
sure to ask them in a timely

fashion;

REsUME Not all internships require one, but
since speed is often of the essence, it’s best
to have one ready. Be prepared to modify
and adapt yours to the position. Don’t be
too concerned about your lack of profes-
sional experience; they know you're a full-
time student. Stress all the relevant experi-
ence and special skills that would make you
an ideal candidate.

LisTs AND souRCEs If you're tailoring a
New York search, we highly suggest using
phone numbers as your first line of contact,
even if it’s just to confirm the correct
address and person to speak with.

caLLing Get comfortable with using the
phone — it’s an important professional
skill. If you've been directed to a particular
person, call them; otherwise, request the
internship director or coordinator. Refer to
the internship position you're interested in.
Mention all your relevant information and
find out all the particulars of the internship,
from guidelines and work hours to the cor-
rect spelling of the interviewer’s name.

The interview
LoOK SHARP Prepare for your interview as
you would for any career-related meeting.
Research the company you're applying
to and be prepared to explain why
you would specifically like to work
for them. Dress the part — look
professional and responsible. Send
a follow-up letter thanking the
witerviewer for his/her time.

Making a connection
THE cONTRACT New York has a
very active internship commu-
nity, so, it’s very likely that one
of your choices will be a match.
Once you've agreed to the gen-
eral schedule, make certain that
you and your employer sign the
agreement provided by the col-

A Practical Guide to New York Internships
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lege. This is a safeguard for you, as well as
the employer. It makes certain you are in
agreement about the number of days and
hours you will work. You can also expect a
job-description in this document.

Not making a connection

No offeR If you're not offered an intern-
ship, you need to figure out why. Start with
the basics — did you follow all guidelines
and meet all deadlines? If you feel you had a
degree of rapport with the interviewer, you
might ask that person. If it was simply the
sheer volume of applicants, or if they were
looking for people with more computer
experience, he/she will probably tell you.
However, if it was a more subjective decision
about how you presented yourself, you may
not get such a direct response. In this case,
your advisor might be able to help.

TRY, TRY AGAIN There is absolutely no stigma
about re-applying for an internship you
really want. In fact, some interviewers will
identify with and appreciate your persis-
tence, provided you figure out the initial
stumbling block.

Beyond the internship

FINISHING uP Make certain you know how
to end your internship just as clearly as you
began it. Each program will have slightly
differently requirements. Most likely, you
will be required to provide a report, thesis,
or summary of your experience and a for-
mal evaluation from your employer. All of
these will have specific deadlines, too. You
should also make certain you've understood
how you will be graded and evaluated by
your department.

PROBLEM soLVING You'll also want to know
what to do if an internship doesn’t work
out. Since New York has so many internship
opportunities, usually a second internship
can be found if you are committed to com-
pleting the hours within a particular semes-
ter. You will have to find out policies and
procedures from your own academic
department. Keep accurate records of your
hours and responsibilities.

movinG oN The final stage of your internship
experience is to build it into your career
plan. If all has gone well, you should be able
walk away from the experience with a job
reference or recommendation, or at least, a
positive evaluation. Use this as an opportuni-
ty to make new contacts, as well as in-the-
field job experience. For most interns, the
ability to add professionally supervised expe-

Internships CONTINUED FROM PAGE 11

. . . Associate Professor of Communications at
rience to their resumes and personal histo-

ries is the reason they chose an internship in
the first place. If possible, try to use it as
leverage into your first job in media.

Kean College of New Jersey are compiling a
directory of broadcasting and communications
internships in New York. They are interested
in hearing from interns, former interns, and

Kristine H. Mirrer, Ph.D. is currently an employers. If you have an “extreme intern-
Assistant Professor at Kean College of New ship” story to tell — either good or bad —
Iersey. She and Cathleen M. Londino, Ph.D.. submit it via e-mail to kmirrer@turbo.kean.edu

JOIN THE FRANCOPHONE
BROADCASTING CORPORATION!

The Francophone Broadcasting Corporation, a non-profit corporation
dedicated to the promotion of French language and Francophone cultures
through the broadcast media, salutes its members and invites you to its
workshop in Chicago this Spring.

Francophone offers a diversity of program options with a unique focus
on the French-speaking world. Arts & Entertainment, Cultural Affairs,
News & Information and Music — from Creole to West African —
are featured on our network service.

For more information, contact:
Francophone Broadcasting Corporation, West Coast Office
Evelyne Claude, Vice President
974 Teakwood Rd, Los Angeles, Ca 90049
Phone & Fax: (310)471-6897 email: prol 1k@aol.com
SUPPORTING THE FBC IS SUPPORTING THE FRANCOPHONE CULTURES IN THE US

Subscription to our quarterly N is $20.00

MATCO Playback Control System

The new MA-204B builds on the feature set of the popular MA-204A.:

 22x3 Stereo AFV Routing Switcher * Split Audio and Video

* Loss of Video protection on all outputs » Random or sequential list scanning

« Event list size programmable per channel * Over 7.000 programmed events

* 24 Control outputs for VTRs and other » Parallel. Serial, and IR VTR remote
devices support

* Parallel printer output * Character Generator support

¢ 75 ohm video display output » Battery backed clock/calendar

* Battery backed Event List memory » DOS™ & WINDOWS™ control

software included

tion and machine control for over
ustomers, and when they

MATCO has served the field of playback
15 years. We design systems to m
need support, they call and get it.

Call us at 1 (800) 348-1834 for Ii
requirements. We'd be glad to assist you.
MATCO, 15000 Stetson Road. Los Gatos, California 95030
(408] 3:3 2670 Fax: (408) 353-8781

Web ar I niip: ww.neicom.com/~matcol
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Help make your listeners aware
H HT Tu I] [] of sexual health and HIV with

a NEW series of cutting-edge,

S ﬂ M [TH | H E E ﬂ U I-? consumer-oriented programming
"B aimed specifically at young adults.

Pick up the Young Adult Sexual Health Series.

THIS 9-part series, produced by AWARE Talk Radio
and sponsored by an educational grant from the Centers
for Disease Control & Prevention, is free of charge for
the first 50 stations that request programming. Each
pre-produced, 30-minute program provides the latest
sexual-health information to your listeners in an
interesting, informative talk/news format.
Program guests include students, teachers, national
health experts, sex therapists, authors and people

living with HIV.

The first two programs in the series:

10 Tips for Negotiating Safer Sex and
What College Students Are Saying About The Latest
AIDS on Campus! will be available for broadcast on

April 15, 1997. Demo tapes will be available on April 8, 1997. SE X UA L H EA L TH
Other programs in the series include: w E L L . B E I N G

» Self-Esteem,Sex and You!
* Women & AIDS: Are They Having Romances
to Die For?

+ Wiy Breking Up'sSo Hard To Do 50 do something cool.

* Date Rape: Are You At Risk?

* Teens, Sex and AIDS: What’s Happening in p 1 k 'I'h h d
America’s High Schools ]C up e p Une an
* How America’s Teachers Are Fighting AIDS

* Why Early HIV Treatment May Save Your Life! re qUEST U UUT CUDU Uf

You can air just one program or as many as nine.

1's your choice. Tapes are available on 1/4-inch reel,

:;; or broadcast-quality audio cassette. The SET] es Tﬂdau I

For information on the series or to request programming, contact Chris DeChant or Hilary
Miller at the HIV Talk Radio Project. Phone: 312-541-8255 or Fax: 312-541-8258.
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OUR BEAMILY OF SVES EDLTING

Some video projects are
thrilling from the moment you roll tape, while
others could use a little help in post. Which is
why Sony offers an entire family of S-VHS edit-
ing systems sure to make any video sensational.
For starters, our SVO-5800 and SVP-5600
editing decks have the sophisticated features
required for
a professional
editing job.
With built-in
digital time
base correction,
RS-422A
serial inter-
face, digital
noise reduc-

tion and four

THAT CAaN MARE 2 NY

IN®E FHAT (@ULL

creative effects.

The FXE-100is an integrated
editor/switcher/audio mixer/digital effects
device. With 99 edit memory and an RS-232C

port for importing/exporting your edit deci-

TThe ultimats 151££m. Our SCUO-5800 ard =S AP-5600 Eclétirzg decks writh

channels of
audio. There’s even an optional component
output board so you can easily edit your
footage onto a Betacam SP® VTR.

For the ultimate S-VHS editing system, our

FXE-100is the perfect match for truly stunning

Sony Business and Professional Products Group, 3 Paragon Drive, Montvale, NJ 07645-1735. ©€1995Sony

79(57700 EJL'tO‘l/iLL’l’fC/‘_:Ei/.lu.dL'J /71[1::::/&[_..} ital a:/’/[scti decics.

sion list to a PC. Plus, it’s interformat capable.

A highly versatile choice is our frame accurate,
cuts-only system that’s perfect for industrial
applications. The SVP-9000 player and SVO-

9600 recorder are multi-purpose VTRs that you

tromics Inc Reproduction in wholeor

= or part without permission is prohibited. All rights reserved. Sony and



SY¥YSEEMS OFFER TECIHINOLOGC Y

VIDEC MORE EXCITING.

ALWAYS NEED IT ) two-machine editing system

with up to 20 program events, assemble edit

can easily and video/audio insert edit functions. The

configure to your needs. . perfect system for educators, corporate AV

Optional interface boards like RS-232C,
RS-422A, SMPTE time code and 33-pin are
available. Coupled with the RM-450 editor
with separate player and recorder machine con-

trols, it’s asystem that’s efficient and easy to use.

Our SVO-2000is an S-VHS Hi-Fi editing

VTR with convenient features like a cable-
U/ZE usv.:.ati[s 5(7/0*9600 'zsco'zr:[s'z,

ready tuner, VCR Plus+™ and adaptive SUP-9000 playsr and SRM-g450 editon.
picture control for optimum balance of picture departments and independent videographers
sharpness and detail. Marry it with the RM-250 doing cuts only and simple editing projects.
editing control unit and the result is a basic, So you see. No matter what kind of

S-VHS editing your project calls for,

wsband and
there’s a Sony S-VHS system that’s right e “;

for you. For more information, call
1-800-635-SONY, ext. SVHS.

While your next video may find

l you up in the air, at least it won’t be x‘v V,:—;\
5 o
S “\& - because you can’t decide on your next ‘(
arife.

S-VHS editing system.

SONY

701 basic twro machine Editing, the SUO-zo000
(Z/Ucﬁ arith %dl/(-25o sa{[ﬂng control unit.

S 5F ase trademarks of Sony. VCR Plus+ is a trademark of Gemstar Development Corp.




WISH YOU HAD A BETTER COMPRESSION

UTILITY FOR YOUR QUICKTIME MOVIES?
WELL, NOW YOU DO. MOVIE CLEANER PRO
FROM TERRAN INTERACTIVE JUST MAYBE
WHAT YOU'VE BEEN WAITING FOR. ALSO
BUILDING MOVIES FOR THE WEB? THE
WEB-MOTION PLUG-IN WILL MAKE YOUR

LIFE EASIER TOO.

Movie Cleaner is an application that is a
“must have” for dealing with digital video.
It’s a small application taking under 1 meg
of drive space (the application, Web-Motion
Plug-In, and electronic manual took under
1.5 meg) and requires only 8 meg of RAM
— less if you're making smaller clips. Better
still, you don’t have to read an eight pound
manual than babbles on and on to learn it.
This manual is only 66 pages of straight-
forward easy reading.

Movie Cleaner offers numerous features use-
ful to content developers at all levels. The
“Movie Expert” mode allows a novice jump
right in and compress like a pro. This feature
allows you to set up your movie by answer-
ing a series of questions on screen about the
clip and what you'd like to do with it. Of
course, you can over-ride this if you already
know the settings you'd like to use — Movie
Expert can double check them for you.

Another great Movie Cleaner feature is the
ability to suspend and resume movie com-
pression at will, without problems. Since
compression can take quite a while, your
computer is usually tied-up until it’s finished
and this cuts into your productivity. Pausing
compression in other applications can ruin
your work. How many times have you wait-
ed long periods of time, only to find out you
weren't satisfied with the resulting movie?
Movie Cleaner offers a way around these
common problems: not only will the sus-
pend/resume option allow you to pause
compression — you can view the partly
compressed movie to make sure youre get-

ting what you want.You can even shut down
your computer and resume processing later.

As the suspend/resume lets you stop the
process to watch the compleated part of
your movie, there’s also a “live” Before/
After Preview on screen. This allows you to
compare your original movie with the new
compressed version as it is being processed.
This way, you can quickly see if your set-
tings are working well for your project.

Other stand out Movie Cleaner features

settings for an individual item or set of
items on the list and a general setting for
the rest. The “Talking Heads” Filter will
optimize compression when there is little
movement in the movie. This works great
for newscasts, speaches and interviews.

Overall this application fulfills the many
wants of the QuickTime movie maker in a
simple to use and stable application.You can
read a more complete review of this pro-
gram and Web-Motion (including samples)

at the NACB Website’s eZine @
http://www.hofstra.edu/nacb along with other
Test Drives.

include: Batch Processing and the “Talking
Heads” Filter. With Batch Processing, you
can have up to 2,000 items on your list.
More useful is the ability to chose custom

e PROFESSIONAL VIDEO
‘ CASES

Porta-Brace® is the world's leading designer
of field cases for professional video. We offer
- carefully tailored cases to protect equipment
against weather, dust, bumps and bangs, while
allowing full, comfortable use and convenient ac-
cess to all controls, indicators, batteries, cassettes
and connections.

The world's largest, most versatile assortment
of video cases and carriers allows the profes-
sional to organize, transport, protect and utilize a
remarkably wide range of field production sys-
tems, with ease and style. Whatever equipment
you use, Porta-Brace® makes the case for you.

Barry Albright

K& H Prodicts; Ltd. Shown at left: Carry-On-Two Camera Case meets airline size

requirements. Shoulder Case for protecting camcorders.
Stored Rain Top depolys for rainy weather.

Box 246
North Bennington

Vermont 05257, USA

PHONE 802-442-8171 FAX 802-442-9118

videotape
needs to us!
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We have been told that the FCC might
soon conduct station inspections during
off-hours, such as late evenings or on
weekends? s this true? Also, is our sta-
tion’s Public file required to be available
for public inspection during off-hours?

The FCC is not planning to conduct regular
station inspections during offhours, in part
because of the Public File requirement. As
you may know, each commercial and non-
commercial broadcast station must main-
tain a Public File at the station’s Main Studio
if the studio is located within the commu-
nity of license, or any accessible place with-
in the community of license if the station’s
Main Studio is located outside the commu-
nity of license. The Public File must be
accessible to the general public during reg-
ular business hours, which has been inter-
preted to be Monday through Friday, 9:00
a.m. until 5:00 p.m. The FCC Rules require
that the Public File be accessible without an
appointment, and without the requirement
of prior identification.

Because Public File review is a normal part
of on ECC Inspection, regular FCC inspec-
tions could not possibly occur during
off-hours when the Public File need not be
accessible. However, speciai inspections
(generally for specific technical violations}
might occur at any time. For example, if
there is a complaint that a broadcast tower
Is not properly llghted and marked, an
inspector might stop by at night. Also, in
response to a complaint that an AM station
is exceeding its nighttime power authority,
an off-hour (nighttime) inspection of that
station might occur. Finally, the FCC has

n testing certain self-inspections by
mail, which have had queationable success
nd might not continue in the future. Pos-
sibly the rumors of off-hour inspections
might refer to these self-inspections.

Sevoral years ago there was a pirate FM
radio operator in Berkley, California. |
recall that the California courts refused

to issue an injunction to prevent the
pirate radio operations. Does this mean
that licensed radio broadcasters cannot
take any action against pirate operators,
even if the pirate operations are actually
causing interference to FCC-licensed
broadcast operations?

Your recollection of the events is not com-
plete. In April 1993 the FCC’s San Francisco
field office monitored broadcast transmis-
sions on 88.1 MHz, which were identified
as “Free Radio Berkeley.” It was determined
that these broadcasters were being made by
Stephen Paul Dunifer, and that Mr. Dunifer
had no ECC license. In June 1993 the FCC
issuod a Notice of Apporont Liability upon
Mr. Dunifer, and Mr. Dunifer flled an Appli-
cation for Review with tho FCC to challenge
the assessed fine.

Since Mr. Dunifer continued his pirate oper-
ations while the FCC considered his Applica-
tion for Review, in October 1994 the US.
government sought an injunction to shut
down the pirate operations. The courts
essentially denied tho injunction on the
grounds that the FCC had not yet ruled on
Mr. Dunifer’s Application for Review. In
August, 1995 the FCC finally ruled against
Mr. Dunifer on the grounds that Congress
designed a licensing system which prohibits
the operation of a radio station with more
than 100 watts power without prior FCC
authority, irrespective of the First Amend-
ment. In fact, the U.S. Supreme Court has
repeatedly ruled that no one has a constitu-
tional right to use radio frequencies without
a license and that the federal government has
a right to regulate tho radio spectrum.

If a pirate radio station is operating with
more than 100 watts exists in your area, you
should complain to the nearest FCC Field
Bureau. There is no pre-requisite that the
pirate station is causing interference with
your station for your complaint to be valid.

If one of the station employees (either
on-air or off-air) commits a crime, would the
FCC require that we terminate their employ-
ment? If there is no such FCC * policy, may
the station adopt a “conduct policy?”

If the employee does not hold an ownership
interest in the station, and if the crime did
not relate to the station operations in any
way, the FCC should not involve itself in the
matter. However, many stations do have
employee conduct policies, especially in
employment contracts. Since radio stations
are supposed to serve in the public interest,
part of fulfilling that obligation is to main-

tain the public’s trust. Therofore, all station
employees should be required to sign a
contract or policy statement that includes
something similar to the following:

Proper Public Image: Employee understands
that he/she will be a representative of
Employer under the watchful eye of the busi-
ness community. If Employee fails to conduct
himself/herself with due regard to honest and
good business practices, public morals and
decency, or if Employee commits any act or
becomes involved in any situation which
degrades Employer or which brings Employee
into disrepute, contempt or ridicule, or would
shock or offend the local community, or
which unfavorably reflects upon Employer or
any of Employer’s advertisers or agencies, or
which violates honest and good business
practices, Employer has the unrestricted right
to terminste this Agreemont and Employee’s
employment immediately without penalty.

A word of a caution, however. Before any-
one is terminated as ths result of their con-
duct, make sure the termination in response
to a conviction, and not just an alleraation
of misconduct or an arrest.

Cary Tepper is a partner with the firm
of Booth, Freret, Imlay & Tepper
in Washington, DC

As NACB'’s legal counsel, Mr. Tepper will
respond in this column to selected questions
submitted to him in writing to: NACB Legal
Column, 71 George St., Providence, Rl
02912-1824. Even questions we cannot
print in the column will be answered.

If you think that you may need to contract
the services of a communications attorney,
Mr. Tepper can be reached at 202.296.9100.

SOUNDOFF IN
What new programming ideas

will your station investigate
during the new school year?

QUIRe NEXT 1SSUIES S

Whether you work in Radio or TV, a new
year is a clean slate. It's a time to experi-

ment, color outside the lines and break

(some of) the rules. If your station is devel-
oping a community public-affairs show, a
radio drama, a talk show about cigars or a
folk-hour, tell us. Your ideas will appear in
the next issue of College Broadcaster.

To respond, write: SoundOff c/o NACB,
71 George Street, Providence, Rl 02912-1824
or send email to: nacb@brown.edu
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C A ERCERCERIERS

FOCUS, PLEASE: CAR

AS A LEADING EXECUTIVE INVOLVED IN
CREATING NEW MEDIA CONTENT, SHEILA
SHAYON IS A WOMAN FOCUSED ON THE
FUTURE. AFTER OVER A DECADE OF WORK
IN PRODUCTION AND PROGRAM DEVELOP-
MENT AT HBO, SHEILA MADE AN IMPORTANT
CAREER MOVE TO TIME WARNER AND WENT
DIGITAL. HER PAST PROJECTS HAVE ADDED
INTERACTIVITY TO TELEVISION USING
WEB-BASED TECHNOLOGIES TO CREATE AN
ADAPTABLE USER INTERFACE. CURRENTLY
A VICE PRESIDENT AND CREATIVE DIRECTOR
AT TIME WARNER ADMINISTERING NEW
MEDIA FOR THE DIGITAL MARKETING
GROUP, SHEILA OFFERS KEY STRATEGIES
TO YOUNG PROFESSIONALS BUILDING

A CAREER IN THE DIGITAL ERA."

Most student television programmers have
serious professional aspirations. How are
student works evaluated by prospective
employers? For example, is solid writing
favored over slick production value?

I would say its a combination of good writ-
ing and good production skills. Solid writ-
ing shows how you think and if you can
write clearly it shows something about your
thinking process. A combination of the two
puts a candidate ahead in the mind of a
prospective employer. The balance between
school skills and real world skills is very
attractive to employers.

Is there a specific programming genre
that students should focus on at the uni-
versity level as preparation for entering
the professional arena?

That depends upon the arena which stu-
dents will be entering. Traditionally, the

focus has been on communication depart-
ments and programs. However, many col-
leges and universities today offer courses
and programs focused on new media which
combines analog and digital. Supplement-
ing studies with marketing and advertising
courses is very important, especially as
technologies shift. Students who have taken
advertising and/or PR courses will have a
leg up on others and will have more to offer
potential employers. These students will
also have more flexibility in their employ-
ment searches.

What do you recom-
mend that stu-
dents have
on their
resume
reel?

Students
should have
short samples
of  everything
they have done with
commercial value. I've sat through too
many reels to count, especially of longer
works, 25 minutes and over. Employers
want to see a variety of what students have
done but these samples need to be edited.
This shows a student’s eye towards under-
standing what is commercial. Inserting
slates which identify the title and date of
the work, as well as the producer, shows
that the piece was crafted and adds a nuance
of detail. It’s the same as submitting your
resume on nice stationary versus a plain
photocopy. Attention to detail stands out.

When interviewing for a new staff posi-
tion, what qualities and skills do you

look for in a prospective employee?

Energy, intelligence and critical thinking
skills are crucial. The ability to think clearly,
in person and on one’s feet, rather than just
textbook knowledge alone, is key to an
employer. How a candidate conducts
him/herself is carefully looked at. Poise is
important. I look for evidence that they’ve
done their homework about the company
and have done some research. I also like to
check and see which trade magazines they
follow regularly. For example, when I hear
that someone reads Inter@ctive Week, I
know that person follows the industry
closely. One can’t look at the resume of
young people (recent grads) and expect to
see a long professional track record.
Therefore, thinking and social skills
make up the critical difference.

With the media mega-deals
that have taken place over the
past eighteen months, do you
think it’s become more diffi-
cult for young people to enter
the industry? What branches
of television are most affected
by the network restructuring
that is surely taking place?

No, not if you're speaking about new
media. NACB needs to incorporate new
media into student broadcasting. Where the
industry is moving is different from the
days of analog and TV and Cable develop-
ment. The world explosion now is in new
media, cable modems and web content
development. There are tremendous oppor-
tunities and there hasn’t been such an easy
entrance since the 1980’s with Cable TV.
Most of the new jobs are being filled by
people in their 20’s — the people who can
design and write code — the people who are
users of the new technologies.

Trends suggest that young people begin-
ning a career in electronic media should
expect a few job changes before they

Sheila Shayon Sheds Light on New Media Career Opportunities

-
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FOR A DECADE, BOSTON’'S BUFFALO TOM
HAS OFFERED UP A SPECIAL BRAND OF
THOUGHTFUL INDIE ROCK — FROM BASE-
MENT DIVES TO THE READING FESTIVAL.
FROM THE BEGINNING, SINGER/GUITARIST
BILL JANOVITZ AND HIS MATES ROLLED
CLASSIC POP-CRAFT INTO THE GARAGE
AND WENT AT IT WITH A GOOD SET OF
TOOLS. THOUGH BUFFALO TOM IS CUR-
RENTLY WORKING ON A NEW RECORD, BILL
IS READY TO TAKE SONGS FROM HIS NEW
SOLO EFFORT, LONESOME BILLY, ON THE
ROAD. HERE, HE CHATS WITH COLLEGE
BROADCASTER ABOUT WHERE HE'S BEEN,
WHERE HE'S AT AND HOW COLLEGE RADIO

HELPED GET HIM THERE.

Growing up, did college radio have an
impact on the development of your per-
sonal musical taste?

Very much so. I lived in Long Island until I
was about 17 or so in the early 80’s. The
scene there wasn't as progressive as Boston
was. When I moved up to Boston, I was real-
ly taken by what was out there. I haven't
stopped listening to college radio. I listen to
WBUR (Boston Univ.) and WMBR (MIT).

You all went to UMass Amherst. What
was your experience with WMUA-FM?

WMUA was probably the first station to play
Buffalo Tom. It was a big station for us when
we were first getting started. Jim Neel, their
PD when we were in school, is with Rhino
Records now.

| first heard Buffalo Tom on WERS at
Emerson College. How much of an
impact did college radio have at the
beginning of your career?

WERS was big for us in Boston. WMBR was
big too. When we were getting started, peo-
ple would hear us on their college station

and then go to the show. That was back
when we only had a demo. We still try to do
things with college stations in Boston.
We’ve played acoustic for WERS and WMBR
fund-raisers and some of those cuts have
turned up as B-sides.

There’s a great cover of the Psychedelic
Furs’ “Heaven” on Birdbrain. Did that come
out of one of these in-studio sessions.

record.

One of the most distinctive things about
your music is the well-worn yet crafted
feel that comes across, both live and on
record. Do you think your approach to
song-writing has changed with the times?

Yeah, it has a bit, just like anything else. I'm
getting older of course, and I've been
exposed to a lot of different things since we
first started out. Whether you like it or not,

life gets pulled into the process (of
usic) and it can change your view.
nyself in a vacuum, but the craft

Lonesome Billy is a very different record
from anything you've done with Buffalo
Tom. It reminds me of Bob Mould’s
Workbook. What were you going for?

That's one of the records I thought of while
tting Lonesome Billy together, but
I y mind, this isn’t the first record of a
solo career. It's not coming out of a break-
up. Really, it’s just me doing something dif-
ferent. I had a bunch of songs piling up —
they didn’t seem appropriate for Buffalo
Tom, but I thought they were good songs. I
see it more like Pete Townshend solo stuff,
his Empty Glass album in particular. This
record’s more personal and more the work
of an individual than a band. More confes-
sional and autobiographical too.

=

Singer/Guitarist of Boston Indie Rockers Buffalo Tom




ILL J.

W1l you be touring solo?
"= heading out west in March — Califor-
=z 2nd up the Coast. I'm also stopping

v SxSW.

There have been geologic changes in the
record industry and commercial radio
swer the past six or seven years. Do you
“% mk this has undermined young musi-
c2ns’ ability to keep their heads while
t=vzloping their career and making
s=cords they care about?

theory is that it goes in cycles. It depends

= where Top 40 focus is. That’s where alter-
wztve seems to be going for now. It's remi-
t of the big 80’s one-hit-wonder

sound. There will always be an indie scene
some way. With all of the college stations,

1

sceme. There was such diversity when
you were getting started — the Pixies,
Salzaxie 500, Tribe,

he= Lemonheads. The
zimosphere for devel-
2z 'ng bands is really
¢ fferent today. As a
person in the music
sdustry, does this
worry you?

! don’t know. I have a
2ard tme answering
Sart since I don't con-
ider myself in touch

th  up-and-coming
sands, except Butter-
cup and Fuzzy —
is we've played
Today’s bands
zren’t on the same level

Closed Captions

stuff out there; you've just got to look for it.

You’ve managed to keep your career at a
sane, Do you think
staying on indie labels has helped you
create a better body of work?

manageable level.

I definitely think so, yes. By staying on Beg-
gar’s Banquet we're in control and have the
time to develop creatively. The money is
smaller but we don’t get thrown to the
lions. I think we probably would have been
given one shot and if we didn’t hit it big,
we’d have gone back to an indie label. After
R.E.M. broke, about 500 jangle bands got
signed. We haven’t been on an American
indie label since Let Me Come Over. Overall,
we’'ve made a nice living and have done the
records we wanted to do.

What should every college program direc-
tor know about indie rock?

It’s important not to listen too much to
major label artists. We're spoiled in Boston.
Most college stations don’t play stuff unless
its an indie label. We wouldn’t have had a
shot if our demos weren’t played on WERS
and WMBR. Even WFNX and WBCN (Com-
mercial Modern Rock stations) are very
similar to college radio play lists.

The rise of alternative music and its
influence on mainstream culture has
some broadcasters predicting a backlash.
Do you have an opinion on this?

The industry leader since 1985. Thousands of satisfied customers including:
CBS, NBC, FOX, PBS, DirecTV, AT&T, MCI, IBM, GE, NASA, IRS, Army...

2s bands on the brink
ere in 1986. There’s

WEB: http://www.cpc-usa.com/captions/

sl diversity but not as
much as when the
_=monheads or Buffalo Fax:
Tom were starting out.
There’s still some great

=

Phone: (301) 738-8487

(301) 738-8488

E-mail: captions(@cpc-usa.com

1010 Rockville Pike, Suite 306, Rockville, MD 20852

Subtitles

I never know. I'm always as surprised as the
next guy. Rock since the 70’s has been a
small seller as opposed to R&B. More raw
rock stuff will always be around but may
not sell as well as Bush. I hope there will
always be a really healthy indie scene. Bands
should grow and then move onto a major
when ready. It builds character in a band
and helps them develop.

Much of your fan-base is made up of col-
lege students. Do you think college radio
will continue to embrace your music?

I don’t think college radio pays much atten-
tion to us now. We're in between the cracks.
We had moments on commercial radio but
have outgrown college radio. It isn’t much
of an issue at our level. College radio should
be about discovering new bands. You can
hear us on commercial alternative stations.
We'd rather college radio give the spot to
someone new who deserves it.

You, Chris and Tom are in the studio now.
What’s next for Buffalo Tom?

We're talking to labels now. We have one
more record with Beggar’s Banquet. We've
done demos of a bunch of songs and played
some of them live. We'll be in the studio in
the Spring. Hopefully, we'll have something
out by the end of the year. Hopefully...

Interview by Mike Russo

Teleprompters

On GSA Schedule
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Computer Prompting & Captioning Co.
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Adam Mikael Sharp, an undergraduate at
Northwestern U and President/CEO, Assets
New Media Corporation, returns to NACB’s
Executive Board for his second term 1997-98. In
addition to working with NACB, Sharp is a
member of the Microsoft Developers Network,
the Microsoft Site Builders Network, and the
Academy of Television Arts and Sciences
(ATAS). ATAS recently awarded Sharp with
their $20,000 Trustee’s Scholarship for “poten-
tial as a future leader in the television industry.”

A freshman at Northwestern U, Sharp intends
to graduate in 2000 with a degree in Broad-
cast Journalism and a concentration in Com-
puter Engineering. He hopes to apply this
education towards a career in utilizing emerg-
ing digital techniques in traditional news gath-
ering. Sharp’s company, Assets New Media
Corporation, is built around a team of com-
puter and journalism professionals specializ-
ing in interactive media development for the
newsroom and the news consumer.

Assets has coordinated the launch of WNBC-
TV’s MSNBC Interactive affiliate
(www.msnbc.com/wnbce/). Two days later, the
company produced WNBC’s breaking online
coverage of the TWA Flight 800 disaster. In
November, members of the Assets development
team produced “DecisioNet5”, WMAQ-TV’s
Internet election night coverage. The project
implemented an online newsroom of 25 people
and raised hits to the NBC 5 Chicago website
by nearly 2600%. Assets then proceeded to
completely redesign of the rest of the site.

Sharp will be representing Assets and NACB
at NAB in Las Vegas, April 7-10, 1997. Speak-
ing various sessions, Sharp will guide atten-
dees through the sometimes difficult processes
of building comprehensive Internet news ser-
vices and station promotional tools on the
World Wide Web.

For the Careers in Media issue of College
Broadcaster, NACB welcomes Adam Sharp’s
insights and experiences within the student and
professional media arenas. For more detailed

discussion regarding the following questions or
to discuss your own ideas with Adam, please feel
free to e-mail a—sharp@nwu.edu.

NACB asks: How did you/your station
become involved with NACB? How has
NACB helped your station’s efforts?

My first involvement with NACB came in
the Spring of 1994. I had just founded HTV
at my high school, Hotchkiss in Lakeville,
CT and I was working part-time at WNBC-
TV in New York as a computer systems spe-
cialist. One of the people I worked with
often was Todd Donovan, an NACB member
and, then, the station manager of UTV 13 at
the University of Pennsylvania. He told me
about the organization and then I called to
find out more. Once I learned about all of
the services, not much time passed before
we had joined.

We received back issues of College Broad-
caster and we were able to glean a ton of
valuable insights and ideas that really helped
the development of our new station. When
we attended our first National that fall, we
tried to attend every session we could and
the information we walked away with was
incredibly vast. We later called or e-mailed a
lot of the people we met there for more
advice. NACB and its members were very
important to the early success of the station.

What prompted your interest in running
for the NACB Executive Board?

Ego. No, just kidding. When I first ran, I was
still at Hotchkiss and although the organiza-
tion had a lot of information I could “scale
back” to suit my needs, I was disappointed
that the organization didn’t really represent
the different needs of its growing number of
high school stations. I wanted to give those
stations a voice. Furthermore, I felt that my
experiences in the professional arena could
add a special insight to the Board.

What do you hope to accomplish as a
member of the Executive Board?

Expansion. We are the largest student elec-
tronic media organization in the world. But,
it seems as though many people still don’t
know who we are. Everybody has heard of
NAB and NATAS — why not us? I think that
by expanding and improving key services
(such as U Network®, the website, College
Broadcaster), we can establish ourselves
much more dominantly.

How do you feel your experiences with
NACB and the Executive Board are prepatr-
ing you for a future career in the industry?

I should preface my answer by giving my
three rather cocky career goals: Step 1:
Executive Producer of an Interactive Televi-
sion Newsmagazine Step 2: President of a
Network News Division Step 3: Retire from
private life, run for office and work my way
up to the Presidency

My experiences at HTV and NBC have been
and will continue to be enough to prepare
me for Step 1, but not 2 and 3. The Execu-
tive Board has taught me a lot about the
“big picture” in terms of managing an orga-
nization and participating in its growth and
development.

What advice would you give prospective
students interested in running for the
Executive Board? How do you think sta-
tions/individuals can become more active
in the organization and with the Board?

Network at the National. Make sure that
even if you are a TV person, you know and
understand the needs and concerns of radio
people, and vice-versa.This also goes for big
schools, small schools, private and public
schools, as well as commercial and non-
commercial stations.

Interview by Kelley Cunningham

Careers CONTINUED FROM PAGE 19

What do you foresee as the impact of
convergent technologies on the student
media community? How can student
media prepare for these new challenges?

An organization such as NACB should lobby
communication schools that are still mired
in 80’s models to update their equipment so
their students have access to new technolo-
gies and develop the skill sets they will need
in the workplace. Employers today are more
interested by students with URL experience
than student film experience. Students also
need to be aware of industry changes and
force their institutions to get up to speed.
It’s a revolution. Schools still teaching ana-
log film are in trouble. Very lavish editing
houses utilized in the 80’s are being
replaced by individuals and their PC’s. The
economics of this industry are changing
along with the equipment and mindsets of
those involved. Anyone interested in broad-
casting needs to have a new media mindset.

Interview by Kelley Cunningham
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mote.
The Codec Buddy
is a high-quality
remote mixer that
will work with any
delivery system from
POTS to RPU to ISDN.
The Buddy handles
program mix, headphone
feeds, communications, codec
return, and PA feed...with
a built-in one-line frequency
extender as a bonus.

All of this in a rugged 8 Ib. package
for only $1900!

A U s for details
CONRENX o 800-237-1776

We make great connections 5 & hitp://www.comrex.com

COMREX Corporation, 65 Nonset Path, Acton,” 01720 USA Tel: 508-263-1800 Fax: 508-635-0401
Email: info@comrex.com Fax-on-Demand: 508-264-9973 Toll-free: 800-237-1776 in N.A. or 0-800-96-2093 in the UK.




Some Things To Keep In Mind:

e Not all New York broadcasting intern-
ships are strictly in Manhattan. MSNBC
and CNBC are in New Jersey (currently
Fort Lee, moving to Secaucus). WFAN
Sports Radio, Imus, and Kauffman-Asto-
ria Studios are located in Queens.

* In the past, some large broadcasters such
as NBC have reserved Summer intern-
ships for out-of-town interns. Policies
such as this are subject to change. But,
check to see if such a policy would make
help your chances for a particular intern-
ship during a particular semester.

Internships CONTINUED FROM PAGE 10

* WPIX Television offers an on-site, college
credit course at their station location. Stu-
dents register at their own college (call to
find out which ones in the New York met-
ropolitan area participate), but attend
classes at the station. Generally, the course
meets for 3 hours, one night per week.
The course focuses on station operations,
and features speakers from station man-
agement, as well as readings and exams.

* A good, up-to-date source of new media
companies in New York is the newspaper,
The Silicon Alley Reporter; Jason McCabe

Calacanis, Editor-in-Chief.

e Many popular media and communica-
tions internships are not in traditional
broadcast companies. For example, Madi-
son Square Garden and Continental Air-
lines Arena have their own media depart-
ments which are of interest to interns
who want to work in a sports broadcast-
ing environment. Likewise, all sorts of
other industries from pharmaceutical
firms to arts management to government
may have departments which would be
good settings for the right broadcasting

and communications intern.

As Goobp As
NEEDLE-DROP?
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HIGHLY ORIGINAL
e @ e
LIVE PLAYERS, REAL
INSTRUMENTS
ON EVERY CD
INTELLIGENTLY
DEVELOPED THEMES
e o o
IMPRESSIVE
ORCHESTRATIONS
e e @
WRITERS WITH
MOVIE THEME AND
MAJOR AD EXPERIENCE

Con/Tempo
— MU SI1T
LIBRARY™

Sounds Like Success.

1.888.MUSIC.85

(1-888-687-4285)

ACADEMIC SCHOLARSHIP RESOURCES

Franklin M. David Scholarship

QUALIFICATIONS

To apply for this scholarship, you must either be attending or planning to attend an

institution of higher education, including two-year colleges and technical schools.
Factors such as GPA, ACT/SAT scores, class rank, and family income are not a con-
sideration. You must, however, submit a personal statement as described below.

A $4.00 application fee must accompany this application and be remitted to:
Academic Scholarship Resources, PO Box 1442, Winona, MN 55987

DEADLINE

The first round of selection is slated for March 31, the second round for July 1,

and the third round for October 31 of each year.

NUMBER OF AWARDS Varies.

AMOUNT

$1,000:"This amount will be disbursed in three payments: two of $333 and one of

$334, each payment will coincide with the academic calendar (quarters/semesters)
in_operation at the recipient’s institution.

T0 APPLY please provide the following information or call NACB at 401.863.2225 for an application:
LAST NAME STREET ADDRESS GENDER YEAR IN SCHOOL
FIRST NAME CITY, STATE, ZIP ETHNIC BACKGROUND INSTITUTION
INITIAL TELEPHONE HOW MUCH INCOME ANDMAIOk

DATE OF BIRTH

PLEASE ANSWER THE FOLLOWING

INSTITUTION YOU
PLAN TO ATTEND

DO YOU HAVE ON HAND
FOR YOUR EDUCATION?

Tell us your views on: (a) the value of higher education in facilitating communication,
(b) your career goals, and (c) how this scholarship will help you in accomplishing your goals.

where’s yoar
conscience now?

Conscience, ton of bricks’
latest effort, should be in your

a new disc from
ton of bricks

www.marbleheadrecords.com

hands and on the air.
Have you no conscience?
Give us a cdll.

(415) 383-1788

/'{;MARBLE
/ HEAD

s /! \f RECORDS
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Then look at our competition.

OF COURSE many stations are cost-conscious
these days— just remember why you wanted a new
console in the first place: to UPGRADE.

The R-60 has what's needed, with all the right features:
our SIMPLE PHONE® module for easy error-free talk segments;
twin six bank preselectors, so you won't run out of input ca-
pacity; onboard machine control panel, clock, timer, a well-
designed cue system, and a truly effective control room and
studio monitor interface. And because it's totally modular,
service is easy—even while you're on-the-air! Documentation:
this can determine whether you have an installation day or
an installation week. We've done it right to guide you through.
And PERFORMANCE? Of course we've handled that; simply
compare our Specs. _

DON'T MISS your opportunity to upgrade. Choose
the R-60 radio console from AUDIOARTS.

=={ AUDIOARTS ENGINEERING

== tel 315-452-5000 / fax 315-452-0160

ABG...YOUR SINGLE SOURCE SOLUTION

SOUTHEAST SALES MAIN SALES OFFICE WESTERN SALES
P.O. Box 2619 2342 S. Division Avenue P.O. Box 1638
Smithfield, NC 27577 Grand Rapids, M| 49507 Palmdale, CA 93550
Voice: (800) 369-7623 Voice: (800) 999-9281 Voice: (800) 858-9008
Fax: (919) 934-8120 Fax: (616) 452-1652 Fax: (805) 273-3321

FREQUENCY RESPONSE
Line (10Hz-20KHz) +1/10dB
Mic (20Hz-20KHz) +1/10dB
THD+N (20Hz-20KHz)

Line, +4dBu .005%

Mic & Line, +16dBu  .005%
IMD (SMPTE)

Mic & Line, +4dBu .004%
DIM

Mic & Line, +16dBu  .005%
DYNAMIC RANGE

Line 114dB

Mic 98dB
HEADROOM

ref +4dBu 24dB
OFF & ASSIGN ISOLATION

1 KHz -110dB

20 KHz -105dB
BUS CROSSTALK

1 KHz -100dB

20 KHz -75dB

For 36 years

ABG

Audio Broadcast Group Inc.

REACH US ANYTIME VIA ELECTRONIC MAIL

internet: support@abg.com
web site: www.abg.com
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Fr.ee contemporary classical compact NEW CATALOG
discs for all college broadcasters - LT
= p udio/Video/Data
with classical programming, includ- : 7 Cable, Accessories, Tape n e e
ing free shipment via U.PS. To sign 1-800-999-HAVE
on for 1997-98 free service, we Z A
. . HAVE, INC., Dept. CB
| require: name, position, call letters, Hudson, New York 12534 T H E E
| name of college or university, build-

ing name and room number, street
address (if applicable), city, state,
nine digit zip code and telephone
number. Contact: Ms. Bobbi Cher-
relle, Delfon Recording Society, 653
Sun Haven Drive, Clayton, N.J.
08312-1955. Voice and fax:
609.881.2570

STUDENT
RADIO & TV

Free contemporary classical one
hour television specials for all col-
lege and university telecasters. Pro-
grams available have aired on PBS
affiliates. No clearance or payments
required. Programs available for 3

YOUR RELIABLE, DIRECT CONTACT
ear unlimited use in BETA, BETA SP,
R o e TO STUDENT ELECTRONIC MEDIA IS
shipment via U.PS. To sign on for THE MOST COMPLETE LIST AVAILABLE

1997-98 free service, we require:

syarines Pl wdll lentns, mengf ©  DPAODS SAUICEIHY, diljisons WITH OVER 2,000 STATIONS!

can be yours too!

station LISTY

mooresongs.com

college or university, building name

and room number, street address (if [ON LABELS, PAPER OR DISK

licable), city, state, nine digit zi

zgg ;Cjng)tei;’hi ;: n?;ie;glcjrlllj @MMUNICA’HONS TECHNOLOGIES INC. AT LOW COST, CUSTOMIZABLE]
= BROADCAST ENGINEERING CONSULTANTS

tact: Ms. Bobbi Cherrelle, Delfon

Clarence M. Beverage
Recording Society, 653 Sun Haven Laura M. Mizraht 4 0 1 - 8 6 3 - 2 2 2 5

Drive, Clayton, N.J. 08312-1955. PO. Box #1130, Marlton, NJ 08053
Voice and fax: 609.881.2570 (609) 38,0071, = FAZ: (609) 2858124

Ever}rthing You Need

for Audio Broadcasting & Production

BSW offers a huge selection of equipment for
virtually any professional audio or RF application.
Choose from thousands of products from over 200 :
manufacturers. You can count on BSW to lead the & 58 O v >4 | S
way in providing the latest in technology while 7 k
maintaining personal, professional service. When
you need audio or RF equipment, turn to the
supplier with 23 years of experience serving
audio professionals around the world.

BROADCAST SUPPLY WORLDWIDE

7012 27th Street West Tacoma, WA 98466 USA

Phone: 800 - 426 - 8434 Fax: 800231 . 7055
Internet: www.bswusa.com
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ON THE ROAD o utures

The task of capping the many ideas
expressed in this Careers in Media issue has
fallen to me, NACB’s humble Media
Resources Representative. It seems fair that
I should let my title color my comments.
Those of you who are about to graduate and
walk into the rest of your lives will be
embarking on a personal journey that is as
challenging as it is exciting. Though it has-
n't been quite a million years since I pulled
my last air-shift and signed-off from stu-
dent radio for good, it’s long enough that I
can admit that I miss it — I’'m not too
proud to say that I'm jealous of the oppor-
tunities that await you.

Take some time and think about your audi-
ence — after all, they're the people who you
really work for. For the public at large, media
is an all-important resource that helps them

better understand the world and their place
in it. Your focus becomes less important
when you look at the big picture — from
news and information, to entertainment and
learning opportunities, the butchers, bakers
and candle-stick makers expect you to put it
all together for them. They're smart and get-
ting smarter. As technologies converge and
become more accessible, they’ll expect more
from you than they did from your slightly
older colleagues in media. If you let them
down, I guarantee they’ll let you know —
probably via e-mail.

I know I'm not the first one to tell you that
electronic media is changing at a faster pace
than even the shrewdest insiders could have
predicted. Some sociologists have gone so
far as to suggest that our relationship with
personal computers constitutes a step in

human evolution. Maybe, but your careers
in media, regardless of focus, will have
more to do with practice and application
than theories you can throw around at a
cocktail party. If we really live in a Global
Village, you are the people who will build
the electronic fire to gather us together.

And as electronic media rushes headlong
toward the millennium, rest assured that
NACB will be here to serve the needs of the
next generation of student broadcasters.
Remember also that the Association can con-
tinue to be a resource for you during your
professional life. Stay in touch, share your
knowledge and success, and let us help you
in your continued pursuit of excellence.

Go forward with our very best wishes.

Mike Russo

W|numsnnum|

AUDIO AND VIDEO DUPLICATION ® CUSTOM-LOADED BLANK AUDIO AND VIDEO TAPE
® FULFILLMENT ® SPECIALTY PACKAGING AND PRINTING SERVICES
e COMPUTER GRAPHICS AND CREATIVE SUPPORT

DEAL AROy Np
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(NN Newsource in the Classroom
provides this invaluable teaching tool.

'Ilat’s right, the whole world. Because CNN Newsource, the
nation’s premier newsfeed service, is being awarded to
television journalism schools in recognition of their outstanding
contributions to the teaching of broadcast journalism, and to aid
in the training of our nation’s future broadcast journalists.

Colleges, universities, and even secondary schools can now
have access to the same daily national and international news
coverage that over 380 of the nation’s leading broadcast
stations currently depend upon.

For more information, contact Linda Fleisher, Director of
Operations and Administrative Services for CNN Newsource
Sales at (404) 827-2079. It could mean the world to your
students.
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FREERADIATE!

New federal rules now allow the use of an AM vertical antenna on many educational campuses.*

To help you benefit from these new regulations, Radio Systems, Inc. has developed an efficient,
easy to install and operate, complete AM transmission package.

The system includes a proprietary AM antenna, antenna tuning unit, transmitter, all hardware,
cable and connectors, and complete installation instructions.

Contact Radio Systems for regulations and pricing to see if a vertical antenna system is right for
your station.

*FCC regulations require strict compliance with applicable part 15 regulations which prohibit radiation outside the campus grounds and interference with
licensed broadcast stations. Radio Systems will provide you with complete applicable rules, restrictions, and compliance requirements.

RQDIO SYSTEMS nc.

110 High Hill Road * P.O. Box 458 « Bridgeport, NJ 08014-0458 « (609)467-8000 * FAX (609) 467-3044
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