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NOBODY OFFERS YOU MORE OPTIONS 
FOR CAMPUS RADIO THAN LPB. 

PERIOD. 

AM BROADCAST SYSTEMS - NO FCC LICENSE REQUIRED 

FM STEREO BROADCAST SYSTEMS - NO FCC LICENSE REQUIRED 

NEW STATIONS 
CAMPUS SURVEYS 

EQUIPMENT REPAIRS AND UPGRADES 
UPDATING OLD SYSTEMS 

LPB SIGNATURE III - Rotary Fader AUDIO CONSOLES 
- The very definition of reliable, with over 3,000 sold worldwide! 

LPB 7OOO SERIES - Slide Fader AUDIO CONSOLES 
- Reliable? How about switches rated for 5 MILLION operations?! 

THE MOST POWERFUL CARRIER CURRENT TRANSMITTER MADE (30 WATTS!) 
-With the most modern design and reliable components. 

ALL NEW LPB SALSA DIGITAL AUDIO SYSTEM 

- for Satellite - Automation - Live - Studio Assistant 

- No more Cart Machines of any kind! 

If you need help, LPB can help. 
If you don't understand the FCC rules, we'll explain them. 

If your station signal sucks, we can help fix it. 

Ask our customers - They're all around you! 
Every year LPB brings you major innovations in Low Power Broadcasting. 

Every year our ‘competitors’ try to play catch up. 
No hype, no crap, just the best equipment for your campus, always. 

YOU CAN RELY ON LPB. 

Want More Information? 
SERVING COLLEGE 

Ipbinc@aol.com RADIO SINCE 1960 

® or use one of the antique methods below : 

LPB 28 Bacton Hill Road, Frazer, PA 19355. Phone 610-644-1123. Fax 610-644-8651. 
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In Pursuit of Excellence 

Inter/ Personal Performance 

¢ YOUR “ON-AIR” PERSONALITY , CMJ 
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Why Put Off 
Until Tomorrow 
What You Can 
Play Today! 
Break today's European hits on your college radio station 

with Bobby Sicilia’s European Hit Survey, and take your 

listeners on a weekly, one-hour journey through Europe. 

The European Hit Survey, the only program of and interviews with today’s hot artists. 

its kind offering a profile of top Pan-European 
Steamin’ Euro-Jock, Bobby Sicilia, hosts The 

European Hit Survey. He's got the inside track 
hits, is now available in the United States in a 

weekly, one-hour magazine format. . ; 
on the music and the artists, and he'll keep 

Along with the latest music hits, The European your audience listening. 

Hit Survey is packed with information about 

European lifestyles, updates on current music So, don’t put off until tomorrow what your 

trends in Europe, entertaining industry news listeners can hear today. 

For more details call Sound & Stations USA at 214-444-2525. 

Don’t keep your listeners waiting! 



Suggestions for NACB 
I am a senior at Furman University in 

Greenville, SC. I have been involved at the 

radio station here for four years, and I have 

been the station manager for two. The first 

thing I did when I took over was join 

NACB, and it has proven to be one of the 

best decisions I have made as station man- 

ager. The station manual provided to NACB 

member stations has been a valuable 

resource that literally guided me through 

the first few months of being in office. 

For all the great things that NACB has pro- 

vided for myself and WPLS, I wish to say 

thank you. I am writing however, to make 

a few complaints, and suggestions for 

NACB and College Broadcaster. 

1) I believe that College Broadcaster mag- 

azine should be sent via first class mail, 

and not bulk mail. It has been my experi- 

ence that the magazine always comes 

late. I know money is tight at NACB, so I 

suggest you charge stations the addition- 

al .98$ per issue that it would cost to mail 

it first class. It doesn’t do me any good if 

I get the magazine three weeks late. 

2) I would like to see more direct com- 

munication between NACB and member 

stations. This communication could take 

place either through monthly phone calls 

or weekly E-mail messages (where possi- 

ble). I realize the long-distance fees would 

be expensive, but I feel communication is 

incredibly necessary. Being way down in 

the south, I feel completely out of touch 

with what’s going on within NACB. 

3) I would also like to see the College 

Broadcaster expanded both in size and 

number of editions. I feel that there is 

enough news out there to fill up the pages 

of your magazine. 

4) I would also like to see even more 

emphasis on the various forms of college 

broadcasting. At times, it appears as 

FALL 

though College Broadcaster is TV loaded. 

I hope you will consider these suggestions. 

William F. Marion 

Station Manager, WPLS-FM 

Ed: Your suggestions are excellent. We have 

already been looking at, or will consider, 

each of them. 

More on “that handbook” 

A column in the most recent addition of 

College Broadcaster reminded me again 

that I need to reply regarding the new 

NACB Station Handbook. 

First, congratulations for the decision to 

move to a computer version of the hand- 

book. We are an all-PC entity in our sta- 

tion, running DOS, Windows, and 

PC/GEOS based software. We have access 

to Macs next door at the student newspa- 

per, but it is impractical to install and use 

the software from that location. I have 

attempted to use several Mac to DOS con- 

version programs in an attempt to extract 

the text files from the handbook, but 

those efforts have been a failure. So please 

send us a hard copy of the handbook. 

Next year I hope you'll consider a DOS or 

Windows version, too. Mac won the battle 

but lost the war. The Mac share of the 

market is down to 9 percent, according to 

the last data I saw a couple of weeks ago. 

Take a look at askSam, a free form data- 

base. The software allows hypertext link- 

ing and will run under DOS and Win- 

dows. There are read-only runtimes avail- 

able for the distribution of text files. 

Bob Shrader 

General Manager, KTSW 

Ed: The ‘95 Handbook will be cross-platform. 

Look... a gopher! 

If you know what a gopher is then you 

should be pumped to hear we have one... 

_ Type ‘gopher gopher.oswego.edu’ 

James D. LaPlaine 

(laplaine@oswego.oswego.edu) 

Music Director, WNYO 88.9, Oswego, NY 

Write to us! College Broadcaster welcomes 

your comments and criticisms, about the 

magazine, NACB projects, or anything else 

on your mind! Send them to: 

Feedback, NACB 

71 George St. Providence, RI 02912-1824 

from the disk of the editor... 
I've been doing this editor thing for almost a year now, and | have to say, putting 

together a “Pursuit of Excellence” issue has definitely been my greatest challenge. First, 

it has pretension, especially in the context of student electronic media (SEM). Everyone 

in the “education field” is expected to live up to high standards, most often with insuf- 

ficient financial backing. In SEM, most days in the office or the studio are force-focused 

on just keeping equipment up and running or reacting to a problem that just struck you 

upside the head. Yet excellence prevails, often a product of nothing more than a spark 

of creativity, a blast of sheer energy, and force of will. An expression comes to mind 

(from before the era of electronics) which refers to the sweetest wine coming from tor- 

tured limbs. 

This pursuit of excellence issue contains a number of practical touchstones. Like any- 

thing we cover in CB, we hit a few topics and point individuals with greater interest 

towards other sources of information. One difference with our coverage for this issue 

is that this is the only time of the year we can steer you to the single most productive 

event in the SEM year, the NACB National. 

You should be well hyped about the National by now: the comprehensive coverage of 

SEM under the umbrella of over 100 sessions, seminars, presentations and demonstra- 

tions, and the great social times. The single-minded purpose of the event is to push, 

prod, and point to excellence. (With a stern voice: “| expect to see you there.”) 

— Mark MacLeod 

1EOEOEA = = - College Broadcaster 



The European Hit Survey is like a weekly trip to Europe for 

your listeners. It features the hottest music, special insights 

into the lives of performers and lifestyle reports. This cutting 
edge show gives your station a unique combination of music 

and information which, up until now, was unavailable 

anywhere in the U.S. 

The European Hit Survey is hosted by Euro-Jock, Bobby 
Sicilia. He'll keep your audience listening by focusing on 
only the latest, best music currently being played in Europe. 

The 

The College Show 
For more details call Sound & Stations USA at 214-444-2525. 

Don’t keep your listeners waiting! 



Coltlege Broadcaster 

KCSF= World + Beat 

The student operated and student man- 

aged radio station of City College of San 

Francisco, has recreated itself to embrace 

the music of Planet Earth. The new music 

mix is World Beat, a format described as 

“speaking to the incredible diversity of 

San Francisco — the campus, the city, and 

the way of life”. 

KCSF located at 90.9 cable FM, is secure 

within the nation’s No. 5 market. The 

change has broadened the station further 

by offering an “education in international 

sounds”. Program director Adonne Loggins 

refers to the change from a perspective of 

world unification. “With all the barriers 

coming down in the world, the Berlin 

INTRODUCING JVC'S 
NEW 1.5 LUX KY-27B 

& 2 LUX KY-19. 
OUR MOST SENSITIVE LOW-LIGHT CAMERAS YET. 

These super-sensitive 3-CCD cameras utilize the technology of 
the renowned KY-27, but feature many captivating improve- 

ments. Our unique CCD pixel readout system now enables the 
KY-27B to shoot in light as low as 1.5 Lux, and the KY-19 as low 
as 2 Lux. Both cameras boast 750 lines of resolution and 62dB 
signal-to-noise ratio. The KY-27B’s 2/3” CCD’s deliver higher 
sensitivity with dramatically reduced vertical smear, for a 
price that’s just a tad more than the 1/2” 3-CCD KY-19. 

For more information on the KY-27B and 
KY-19 cameras, or for the name of your 

nearest JVC dealer, please call 

1-800-JVC-5825. 

EZASIEE 

Wall, the communist regime in the former 

USSR...I think the next voice for radio is 

World Beat, the voice of unification”. 

The format is both multi-ethnic and multi- 

cultural. Coinciding with this, KCSF offers 

news reports in Spanish, Chinese, and 

English. In addition to its multilingual 

structure, News director Bill Rapped says 

the station has something playfully called 

the “NO-J News” (meaning no reports of 

Mr. Simpson). In explanation, Rapada puts 

forth that “While this is unquestionably a 

gimmick, we were faced with a moral 

dilemma. With so much coverage of the 

O.J... trial, we think ‘no-J’ comes as a 

breath of fresh air to listeners’. 

WBZC-FM wins grant 

to construct satellite downlink 

Burlington County College in Pemberton, 

New Jersey has been awarded federal funds 

to construct a satellite downlink for its new 

7,500 watt stereo station, WBZC-FM. 

The satellite downlink is funded under a 

grant from the Public Telecommunica- 

tions Facilities Program administered by 

the National Telecommunications and 

Information Administration. According to 

WBZC-FM Program/Operations Manager 

EISOEOEA 

Drew Jacobs, the grant will enable listen- 

ers to receive various syndicated pro- 

grams by the summer of 1995. “Satellite 

Programming will compliment a strong 

base of local programming” Jacobs said. 

The federal government will contribute 

$22,530 toward construction and installa- 

tion of C-band satellite service. Burlington 

County College will provide the remain- 

der of the funds for the $30 thousand dol- 

lar project. 

ENERGY TV-Denmark buys 

equipment for new station 

Energy TV, the first student TV station in 

Denmark, is going to buy equipment for a 

complete station. The station is currently 

broadcasting one hour per week, but 

plans to expand to one hour a day as soon 

as possible. Student Manager, Lars Rikart 

Jensen, says that while it is not a problem 

to get money, they would like examples of 

how to budget and finance a student sta- 

tion. Specific questions arise in the area of 

equipment, and monetary sources. Ener- 

gy TV would therefore like to correspond 

with stations in the USA to find out how 

they finance daily operating costs, and 

paid personnel. The email address is: 

dadmlrj@unidhp.uni.c.dk 

INTRODUCING THE JVC 
S-VHS EDIT-DESK SYSTEM 

WITH TIME CODE. 
THE FAST, FUN & AFFORDABLE WAY 

TO UPGRADE TO THE PROFESSIONAL CLASS. 

The Edit-Desk System lets you achieve professional editing 
results on a very limited budget. Comprised of the BR-S800U 

editing recorder, BR-S500U feeder/player, and RM-G800U 
editing controller, this system delivers everything you'll need 

to produce high-quality, professional-caliber editing. The 
Edit-Desk is quickly becoming the number one choice in the 

educational, event, wedding and corporate fields. 

For more information or for the name of your 

nearest JVC dealer, please call 

1-800-JVC-5825. 



WHAT Do THESE GROUPS HAVE IN COMMON? 

Their hits were first played on The European Hit 

Survey, hosted by Bobby Sicilia, months before they 

became known to audiences in the United States. 
Secure this cutting edge music program, presenting a 
profile of top Pan-European hits; and provide your | [= U ROPEAN 
listeners a unique program that, up until now, was ie 
not available anywhere in the U.S. | . | 

Hit Su rvey 
The European Hit Survey is an interesting and 

exciting mix of music hits, insightful looks into the 
lives of performers, and up-to-the-minute reports on he } 
European lifestyles. In short, it’s the kind of The Co 
programming that will set your station apart from 
the crowd. 

DON’T KEEP YOUR LISTENERS WAITING. 

For more information contact Sound & Stations USA, 214-444-2525. 



College 

Hundt finally addresses radio 

industry at NAB Radio Show 

FCC Chair Reed E. Hundt addressed a 

crowd of almost entirely commercial 

broadcasters October 13th at the National 

Association of Broadcasters Radio Show 

in Los Angeles. It was his first major 

speech to the radio industry and his mes- 

sage landed well. One major topic of the 

Radio Show as a whole was radio’s place 

on the new information network of cable, 

telephone and other integrated and 

promised interactive technologies. Like 

each of the other speakers in the confer- 

ence’s sessions for broadcasters, Hundt 

reassured that radio did have a place in 

the new technology mix. This pleased 

and eased the tension that has been cre- 

ated over the last two years as radio has 

basically been unmentioned in the “infor- 

mation superhighway” metaphor. 

Although coupon radio and data radio 

broadcast services were tossed around 

november 

10-13 

‘95: january 

22-23 

february 

11-14 

24-27 

Broadcaster 

during much of the talk at the Radio Show 

as possible saviors of the medium, it 

seemed to be widely agreed that the con- 

venience of unwired reception, the abili- 

ty to two-task (wash dishes, drive, etc.), 

and radio’s challenge of the imagination 

will keep radio in the same league as 

other advancing technologies. There was 

also greatereference to the “analog 

turkey”, and the absolute need for a com- 

plete transition to digital broadcasting at 

all possible speed. 

Overall the NAB Radio Show was an ener- 

gized event, filled with very positive feel- 

ings about radio’s future. As Hundt stated, 

“this industry gave everyone in America 

a whole new way to participate in our 

national community”. After all, aren’t 

these the same expressions of intent for 

the up and coming infobahn? 

Still no decision on EBS 

Can you believe it? At press time there 

was still no EBS decision from the FCC 

about new Emergency Broadcast System 

changes. NACB legal counsel Cary Tep- 

per, of Washington law firm Meyer, Faller, 

Weisman & Rosenberg, reports that a 

decision still seems imminent, although 

that’s been the story since at least March. 

NACB still plans to issue a release to 

members when the word comes down. 

National Conference of College Broadcasters and Student Electronic Media Exhibition Providence, RI. 

7th annual gathering of students, faculty, staff & industry professionals. 401-863-2225 

Ba AS | 15 929.4 ea = = 

NII bill pulled 

The rewrite of the 1932 Communications 

Act intended to open up the National 

Information Infrastructure by removing 

restrictions on the areas of business into 

which the Bells, long distance, and cable 

companies may operate is not going any- 

where before next year. Senate Majority 

Leader George Mitchell (D-Me) officially 

made the announcement once it was clear 

that little support remained for the bill. 

NACB had been lobbying on behalf of stu- 

dent electronic media, as part of a mas- 

sive coalition of arts and education 

groups to require telecommunications 

players to set aside 20% of their capacity 

for non-profit, educational use. The ver- 

sion of the bill that passed the Senate 

Commerce Committee contained only a 

requirement that every competitor con- 

tribute to a fund to subsidize “universal 

services” to all Americans, and that 5% of 

each network's capacity be reserved for 

public purposes. It left the FCC to define 

“universal services”, and exempted broad- 

casters and cable companies from the 

reserve requirement. This did not thrill 

NACB nor its coalition partners, and 

unfortunately for the bill’s remaining sup- 

porters, it didn’t please the powers in the 

telecommunications industry either. 

Sources: NACB Reporters, FCC publications. 

4-5 Society of Cable Television Engineers (SCTE) Annual Conference Orlando, FL .212-363-6888 

16 National Academy Cable Programming (NACP) 16th Annual Cable Ace Awards L.A., CA. 202-775-3611 

Association of Independent Television Stations Inc. (INTV) Convention Las Vegas, NV. 202-887-1970 

National Religious Broadcasters (NRB) 52nd Convention and Exposition Nashville, TN. 703-330-7000 

National Federation of Community Broadcasters (NFCB) Annual Meeting Albuquerque, NM. 202-393-2355 



Bradley Is... 
| _] A. Your source for the hottest new digital equipment 

|_| B. Committed to supporting college radio and TV 

|_| CG. A toll-free phone call away 

|_| D. All of the above 

(the correct answer is D) 

Total Recall 

Digital Remotes... 

No License Required 

Sony CDP-315 
Sony Keeps the quality high and Qui Lin! 

the price low on this super Yamaha’s ProMix 01 QEI ck 

CD player The remarkable new 18-input Hasy) LOR clot 
Call Bradley for the details! 

Only $169 mixer with memory and A = 

automation 

List Price: $1,995.00 

Call for Bradley pricing! 

always call Bradley 

1-800-732-7665 

Bradley 
BRO MAM De CerAge yal 

8101 Cessna Avenue, Gaithersburg, MD 20879 « Tel: 301-948-0650 * FAX: 301-330-7198 



New U Network affiliates 

KLIF-TV cable 41 

Briar Cliff College 

Channel 29 

California U. of Pennsylvania 

CNTV-30 

Carson-Newman 

COC Vision 

College of Charleston 

TV-2 

Kent State U. 

WOCC TY-3 

Otterbein College 

RMC-TV10 

Robert Morris College 

WRED-TV 
St. John’s U. (NY) 

C6TV 
St. John’s U. (MN) 

STV 

U. of North Carolina 

GV. 

Colorado State U. 

Channel 78 

Cuyamaca Community College 

Staff changes 

Gordon Kent has left the position of Com- 

munications Director after nearly two 

years. His major projects included the 

new Station Handbook, the NACB Corpo- 

rate Video, The Interep Radio Store, and 

NACB on-line services. We’ll miss you, 

Bubbles. 

Kristine Hendrickson has begun her train- 

ing as the incoming Association Director. 

Executive Board openings 

If you are interested in student radio 

and/or television beyond your station, 

consider participating in national issues 

and activities as a member of the NACB 

Executive Board. Your input will help 

shape NACB, and the future of student 

electronic media. Students must be grad- 

uating no earlier than December 1995. 

Elections will take place at the National 

’'94. Contact NACB for forms or more info. 

Curriculum survey 

NACB’s Faculty/Staff Advisory Board will 

be undertaking a curriculum survey this 

fall, with results to be included in a future 

CB. Faculty or staff interested in this, or 

other projects relating to their work 

and/or teaching should contact NACB. 

College Radio Cooperative 

The National College Radio Sponsorship 

Cooperative is run by NACB and The 

Interep Radio Store, the nation’s largest 

radio rep firm. The program provides stu- 

dent stations with underwriting/promo- 

tion buys placed by national sponsors. 

Call the National Office if you are inter- 

ested, but unsure of your status. 

Desperately seeking librarian 

NACB is looking for an intern in library 

science or a related field to help facilitate 

the reorganization of NACB’s archives. 

JOIN THE STUDENT ELECTRONIC MEDIA 

PEER/MENTOR GROUP 
Share your success * Donate your expertise 

If you are willing to answer questions and exchange ideas on fundraising and 
grant writing, programming, promotions and PR, volunteers, technical challenges 
and other topics posed to you by others in the student electronic media field, let 
us know your area of expertise and the communication method you prefer. 

CONTACT: JOANN ForGIT AT NACB (401) 863-2225 (2221 Fax) 

Cotlege Broadcaster FALL {E97 9R4. 4 a es 

N A C B 
INTERNSHIPS 
NACB’s Mass Media Internship Pro- 
gram allows interns to take advan- 
tage of a transitional experience 
between college classes and pro- 
fessional media. NACB offers a 
hands-on approach to interning by 
assigning tasks requiring indepen- 
dent work and by placing the 
intern in a creative team environ- 
ment working on member services 
which include a trade publication, 
a satellite programming distribu- 
tion network, student electronic 

media conferences and an awards 
program for student producers. 

Categories 
Member Services Assistants to facili- 
tate continuity of member services, 
Programming Assistants to support the 

national distribution of student produc- 
tions, Publications Assistants to work 

on production of in-house publica- 
tions, Corporate Relations Assistants 

fo generate & maintain corporate sup- 

port, and Executive Assistants to facil- 
itate activities of the Organization. 

Requirements 

Some experience in college radio 
and/or TV station operations is strong- 
ly preferred. Computer literacy (Mac- 
intosh environment), in particular data- 

base management, will be consid- 
ered a definite asset. 

¢ Applications should include 
a resume, cover letter and 

appropriate written materials. 

e NACEB Internships require a 
minimum of 10 hours per week. 

Deadlines 

Applications are accepted on an 

ongoing basis at: NACB Internships, 

7| George St., Providence, Rl 

O29) 2 .=1824. 

Questions 

Mark Macleod at 401/863-2225. 

NACB IS AN EQUAL 

OPPORTUNITY ENVIRONMENT. 
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Topic Wack tes the Music Bi@wwe at NACB feel that a true test of excellence aa 
Music Directors: Meet & Greet acio 

a: : Theatre Demonstration ae i rap! provement in the face of new challenges. 
a dene aeeeaee ep . Radio Talk Shows 
eligious Broadcasters Meeting _ ata : Hub Cit on te = y Radio Presentation Country Programmers Meeting YO. in its seventh year, the NACB National has 

: i _ Producing a Better Aircheck 
/Music licensing: Radiemoved again, to the Rhode Island Convention 

Pe ; Sports Production 

y Muste NISSAN'S center. It was a move made after a great deal ofNews Production 
ae asap na The Media Kit Working with Your Video Rep. discussion and planning. Ere St araaits 

Tying Sales and Promotions 

: i ‘ p Legalities in Underwriting 
Women in Media Meetingthe students, faculty and professionals in thegajec Creativity 
Surveying Your Audience i bis x : 

SU cede Maem ake sessions, and the outcomes of those discussions,-0c! & National Sales ‘Surveying Your capa 
nad FOCUS SOURS Wwe felt that a move to the Convention CenterTopic Track: TV Production 

Power Communication 
\ : . . Student TV Production: High School & 2 year'schoots“/Ould provide the necessary ingredients for Aidentifying Challenges 

Managers Meeting: 1Vsuccessful venture. ; Student Screenings 
The First Amendment, Development 

PCG Mesie@Covering new developments and technologies inComedy Programming 
Manager's Meeting: Radio grat. f 5 On Ale TV Promos 

Radio Guemedia, informing attendees on a variety of pro- ’ 
identifying Challenges Documentary Programming 

Starting a Student Radio Station “Networks & Networking 
From ecto broadeast2"d networking students, faculty and profes-Talk Shows 

TY GMs Gentitying Challengessionals all come together at the NACB National. 
Starting a Student TV Station 

Outlets (or Stugent 1VWith almost 100 sessions to choose from, over 150 

professionals to talk to, and over 600 registered 

faculty and students, the 7th Annual National is 

Topic Track: Managementsible. Because the National truly revolves around 

gramming, production and management issues 

shaping up to be our biggest event ever. 
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TESTDRIVE 

Technology frontiers 

at the NACB National 

Technology Frontiers is a series of sessions 

scheduled at the NACB National Confer- 

ence, focusing on the latest advances in 

media, including computer, CD-ROM and 

telecommunication technologies. These 

sessions will introduce the basic terminol- 

ogy, hardware and software employed by 

companies worldwide, through discussion 

and hands-on application. 

The Technology Frontiers panels are 

planned with an emphasis on digital 

video design: the tools and distribution. 

Organized by NACB staff together with 

Philip Palombo, Associate Professor of 

Communications at Rhode Island College, 

and U Network Advisory Board member, 

panels are comprised of professionals rep- 

resenting a segment of the country’s lead- 

ing institutions engaged in new media 

applications. The objective is to introduce 

and familiarize the conference partici- 

pants with new technology in action. Dis- 

cussion alone cannot effectively demon- 

strate the impact of the robust nature of 

the media types we are presenting. NACB 

conference attendees represent the first 

generation of college students to have 

been raised on video games and the per- 

sonal computer. To merely introduce 

technology is not enough: we need to 

share with them our vision of the current 

state of media arts. As future media prac- 

titioners, they will guide the industry 

with an infusion of their ideas and their 

perception of the next step. 

Some of the software applications chosen 

for presentation are designed for author- 

ing, navigating and transmitting video 

and audio on the Internet. Programs such 

as NCSA’s Mosaic, MCC ElNet’s MacWeb 

and Cornell University’s CU-See Me will 

be demonstrated. Mosaic and MacWeb are 

graphical browsers for navigating the 

World Wide Web. With a browser, the 

WWW can easily be explored through 

Hypertext links in an unrestricted fash- 

ion. Sampling a portion of a newly 

released musical CD, visiting a museum, 

plotting a trip on an interactive map of 

the world or taking a course with an 

instructor whose image appears on the 

desktop, are just a few of the uses that are 

possible now. Each of these programs 

point to examples of future multimedia 

uses on the Internet. 

Through a hands-on setting, attendees 

will experience the strides that are occur- 

ring in the communications field. A live 

video teleconference is scheduled for Fri- 

day afternoon with The American Film 

Institute located in Hollywood, CA. Coor- 

dinated through the efforts of Harry 

Marks, Creative Director for Advanced 

Technologies, the teleconference will 

enable participants from the AFI and 

NACB to join in panel discussions and 

demonstrate current work. 

Your 

Necessities 

Catalog 

The afternoon's sessions will wrap up 

with a round table discussion on future 

issues: Interactive Cinema; Set-Tops and 

Beyond; The Promise: Interactive TV; 

Digital video publication: a new paradigm 

and the Internet for distribution. During 

that evening, a live multimedia perfor- 

mance is scheduled at a Providence art 

center, AS220, which will be linked live 

with the Electronic Cafe International. 

Electronic Cafe consists of a number of 

permanently installed multi-media tele- 

conferencing facilities incorporating real 

cafes, linked together to create an inter- 

national “venue” for cultural exchange. 

A selected list of organizations involved 

includes: American Film Institute, Avid 

Corporation, Abbate Video, Inc., Data 

Translation, NYU Interactive Telecommu- 

nications Program, MIT Media Lab, Rhode 

Island College, Electronic Cafe Interna- 

tional, AS220, Apple Computer, Radius 

Corporation and Brown University. 

Just Out! 
e Broadcast Solutions 

¢ Quality Products 

¢ Competitive Prices 

e Incomparable 

service 

Your Necessities Catalog 
Filled With Your Most Needed 

Professional Audio & Video 

Tape, Cable, Equipment, Accessories & Supplies 

Call Now for your Free Catalog 

318/828-2000 
——ae 

National 

Headquarters: 
309 Power Ave. 
Hudson, NY 

Southern Office: 
1060 Jackson s 
Valley Road 

Hermitage, TN 
37076 
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ollege Broadcaster 

If you still haven't checked out STUDENT 

MEDIA FORUM, NACB's Computer Listserv 

Network, you should! Communication 

between stations is at an all-time high. It's 

easy to get instantaneous access to student 

broadcasting information and get solutions 

to problems from your peers. Or put in your 

playlists, describe new shows you've pro- 

duced that are available for exchange or re- 

broadcast at other stations, successful pro- 

motions other stations could try, a big news 

story happening in your area that other sta- 

tions could call you to get recorded audio 

about, or simply to share ideas. 

Subscribing to the computer network is free 

to any NACB station or individual member. 

Just get a computer account on your 

school's system in order to take part in the 

NACB electronic discussions via the BITNET 

system. To subscribe, address your e-mail to: 

LISTSERV@GWUVM.GWU.EDU 

Your e-mail should include the following 

one-line command: 

Subscribe NACB yourfirstname yourlastname 

Once the listserver acknowledges your sub- 

scription and adds you to the list, send all 

your e-mail to post on the NACB listserver to: 

NACB@GWUVM.GWU.EDU 

If you have any problems, call NACB 

at 401/863-2225. 

Fe Aetey 

NACB Gopher. 

For those of you who don’t know, a 

gopher site is sort of like the bulletin 

board at your TV or radio station. It’s a 

repository for knowledge. 

NACB’s gopher site is meant to be a 

reference point for breaking news 

like new FCC regulations. In addi- 

tion, you'll be able to use your com- 

puter to browse through answers to 

the questions most commonly 

asked of the NACB office staff. This 

is not only convenient for you, but 

also to the national organization, 

reducing the number of repetitive ques- 

tions the NACB staff answer daily. Plus, if 

you're interested in larger questions, like 

how to start a station, the gopher will pro- 

vide guide material to get you there. Even- 

tually a great deal of reference material, 

and links to many other media sites will 

be implemented. 

For those of you who are Internet literate 

and have Internet access just type in: 

gopher rodent cis.umn.edu 11152. You'll 

ADVERT 

1SIBOe4: 

S E R 

ATI 

Battison 

Bext 

Bradley Broadcast 8 

BSW 

CNN Newsource 

Coarc Video 27 

Communications Technologies 26 

Computer Prompting Corp. 24 

Desert Island Films 27 

Hudson Audio Video Enterprises 12 

Innovonics 16 

Marathon 23 

Media Capitals 21 

Museum of Broadcast Communications 27 

Radio Systems, Inc. BC 

SONY 14 

Sound and Stations 2 

get a look at what’s going on and see 

what’s been added. NACB’s also looking 

for a computer guru or two to begin the 

process of adding material to this site, and 

moving on into other on-line communi- 

cation tools. If you are interested in join- 

ing the Student Media on-line (SMoL) 

Working Group to help build new on-line 

services for student electronic media 

(SEM) contact NACB@aol.com. 

New Resources 

NACB OnLine assists netizens interested 

in SEM to communicate with each other. 

Get online to find out more about: AIVF 

Chat, Electronic Cafe, free stuff from Net- 

twerk, IUMS, MusicLink Musicians Net- 

work, and the WNYO gopher. 

Josh Greene, MEDIA FORUM Guide and 

NACB Executive Board Member 

215 443-0330 

419 994-3849 

619 239-8462 

800 732-7665 

800 426-8454 

619 239-8462 

800 888-4451 

609 965-0077 

202 966-0980 

800 766-8550 

518 &28-2000 

408 458-0552 

Insider Magazine 25 — 

i CaS 800 JVC-5825 

Leightronix 17 517 694-5589 

LPB IFC 275 644-1123 

508 248-3157 

800 223-4561 

312 629-6001 

600 523-2133. 

800 635-SONY 

214 444-2525 

Please feel free to contact College Broadcaster’s advertisers directly to learn more 

about their products and services. For advertising information, call the NACB 

Sales Department at 401-863-2225, fax 2221 or email nacb@aol.com. 

13 



Sony Business and Profession 
~ Reproduction in whole or inp: 

WithtH THE 

SYSTEM, 

WoORLD’S MOST 

"You N EVER KN 
Sony takes the power of S-VHS to an entirely new level. 

Now you can own a high powered A/B roll editing system and all 

its creative and professional possibilities for about 2/3rds the going rate. 

This is a top-end system all the way, with dozens of built-in features 



PoWERFUL S-VHS EDITING = 

OW WHERE YoOU’LL END UP. 
and advanced functions including Digital Time Base Correction, Digital Noise Reduction, Digital Effects and Color Councuel 

The system includes the new Sony SVO-5800 S-VHS Editing Recorder, SVP-5600 Player and FXE-100 Editing System, which 

integrates a powerful edit controller, video switcher, effects device and audio mixer all in one compact unit. 

So, where are you going? For the dealer nearest you, call 1-800-635-SONY ext. S{VHS. Ss ON Y. 



A cast of performers. 
For more than 20 years, Inovonics has met the everyday 

needs of broadcasters the world over with sensible, 
top-quality broadcast products at down-to-earth prices. 

222 Asymmetrical AM Low-pass Processor 

Guarantees U.S. NRSC compliance, or is available in 
several versions for international shortwave service. 

250 Programmable 5-band Stereo Processor 

Gated AGC, 5-band Compression and EQ, split-spectrum 
: Limiting—all with colorless PWM gain control. Manually 

pre-program 4 processing presets, or place entirely 
under computer/modem control via RS-232 bus. 

255 “Spectral Loading” FM Processor 

Triband-PWM Stereo Processor for contemporary music 
; formats. Gated AGC, 3-band Compression and Limiting; 

unique “Spectral Loading” feature for a very aggressive 
eo sound. 

iA wae 260 #£Multifunction FM/TV Processor 
deme 1g ey ore : : 

ni Nehed Cities seas i. Stereo AGC-—Compressor—Limiter ideal for TV- aural 
and budget FMs. Split- ‘spectrum dynamic control. 

715 “DAVID” FM Processor / Stereo-Gen. 

AGC — Compressor — Limiter, plus clean Digital Synthesis 
of the multiplex baseband signal. Internal RBDS/SCA 
combining; amazing performance at low cost! 

_metering..and remote control. Both have 
ershoot compensation and a clean sound. 

“curate measurement of 
total mod., pilot 0° separation, etc. The 
Dade flasher, mete ring ar y be remoted. 

oe Ji Receiver 

1305 Fair mas Santa Cruz, CA 95060 ° TEL: (408)458-0552 © FAX: (408)458-0554 



Our underwriting solicitors are 

trying to sign up businesses for 

15-second and 30-second underwriting 

spots, just as commercial stations sell 

advertising spots. Is this permissible? 

Not exactly. Although the FCC has 

"a not set any specific time limitations 

for underwriting announcements, a recent 

FCC ruling clearly indicates that the longer 

it takes to identify an underwriter and his 

services, the more the announcement 

becomes promotional. Underwriting solici- 

tors should not guarantee anyone a specific 

amount of air-time in exchange for their 

financial support to the station. As a gener- 

al rule, if an underwriting spot takes longer 

than 15 seconds to announce, it is likely to 

be too promotional and should be withheld 

from broadcast until the copy is shortened. 

One of our student producers 

wants to use copyrighted music 

along with his own video footage to 

create music videos. Can he use the 

music without prior permission? 

If the student is producing the video 

solely for class credit and the video 

will not be shown outside the classroom, the 

Copyright Act permits such educational uses 

of copyright material without prior permis- 

sion. However, if the video will be exhibited 

on the campus TV or cable station, or any- 

where outside the classroom, then permis- 

sion to use the music must be obtained. 

What often happens is that a student finds 

market value for these kinds of class projects 

long after the class ends. In such instances, 

although the original intent was for class- 

room use, once the nature of the “use” extends 

beyond the classroom, the copyright compli- 

ance requirements become more stringent. 

NOTE: Since the FCC has not ruled specifi- 

cally on this topic, NACB has requested a let- 

ter ruling on this matter. We will advise you 

further once the FCC issues an opinion. 

Cary Tepper is a communications attorney 

with the firm of Meyer, Faller, Weisman & 

Rosenberg in Washington, D.C. 

As NACB’s legal counsel, Mr. Tepper will 

respond in this column to selected ques- 

tions submitted to him in writing to: NACB 

Legal Column, 71 George St., Providence, 

RI 02912-1824. Even questions we cannot 

print in the column will be answered. If you 

think that you may need to contract the 

services of a communications attorney, Mr. 

Tepper can be reached at 202/362-1100. 

Of course, not every legal situation is the 

same, and Mr. Tepper strongly advises that 

you call NACB concerning your particular 

case before taking any legal advice. If you 

think your station’s operations may be in 

violation of any FCC, federal, state or local 

regulations, please contact your attorney or 

consultant for specific advice. 

AUTOMATED VIDEOTAPE PLAYBACK 
SCHEDULED: PRO-16 ON DEMAND: REQUEST-XC 

¢ Unattended program broadcasting 

_© Automated VCR and switching control 

* Control for 16 VCRs 
¢ Internal 16 x 4 switcher 

¢ 1000 event capacity 

¢ Front panel or remote PC control 

LEIGHTRONIX, INC. 
Merol lege Broadcaster FATII| 1994  _ 

Z VOCE pyr ypypyy 

i SIGHTRONIX REQUEST « xc hig ts 

Of -Hook a 

e On-demand program playback 

° Telephone remote control from classroom 

¢ Digitized voice menu system 

e Internal 16 x 4 video and audio switcher 

¢ Character generator default input 

¢ Control for 15 source VCRs 

2330 Jarco Drive Holt, MI 48842 (517) 694-8000 FAX (517) 694-1600 
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excellen” 
PaRRPORMANCE STANDUPS 3 

“How do gs 

I develop my Ce 

on air personality?” hase 

Every radio announc- oes 

er and disc jockey wants to Aoi 

come across on the air like the pSxe 

paid professional heard on com- Se 

mercial stations, but with unique per- 

sonal characteristics. You learn to manip# ses 

ulate the pots, to read the copy, and even 

improve articulation and voice timbre in 

speech class. But how do you projegtpet ae 

sonality into your air sound? Unfoftu- 

nately, there is no magic overnight for- 

mula, and no quick fix. This artiele does’ 

offer specific suggestions for practice 

However, it is important to remembe 

that announcing is for all intents and pur- 

poses, a performing art. One cannot 

expect to learn a musical instrument, of 

develop the skills necessary to complet 

an oil painting overnight. In other 

words... it takes time. 

First, you need to ask yourself some ques- 

tions: 
| 

Do you want to DJ so that you can play 

your own music? If so, then it is time to © 

GET OUT. In commercial broadcastiffé # 

you follow a play list, and chances are 

high that the format will differ from your 

personal taste. Even if you are fo un 

enough to work at a station playing your 

type of music, you must air some songs 

you don’t care for, at least occasionally. 

No one shares your fingerprints, or your 

exact taste in music. 

‘vast listening public. Besides, no-one has 

enough friends for good ratings. 

Your friends already know your personal- 

~ £0,how do you convey that personali- 

ty to those vast and loyal strangers? Start 

by talking to one person, not that vast 

audience. Radio is an intimate medium. 

Then think to yourself when the micro- 

phone is on, “I’m talking to someone that 

ONC Main Gite S fso r Som 

SEE OLLI 

YOU SHOULD GET INVOLVED IN YOUR 
STANDUP — DO SOMETHING MORE 

THAN JUST STAND IN FRONT OF CITY 
HALL WITH A MICROPHONE, TALKING 

STRAIGHT INTO THE CAMERA. 

Nr ~~ 

ne 

s. 
mae 

Bese 

Are XS 
nPS 

“you ose 
~~ 

rambling on aS 
~ 

the air? Running Sey 
i ~ 

ff at the mouth? sc 
. 

epeating? Repeating? ee 

' Tape yourself. Listen to deter- mis 
~ 

mine-if every recording intro is as 
~~ 

/ the same, such as ‘Here is...” and “That A) 
- ” . 

was...” or the horrible ‘And now... ’. Vary ni 
. 

fur intros — say it differently each time. ; A 
~ 

usic by... ”, “Here comes... ", “Sounds of... ”. EG 
don’t << 

~ 

Are you just entertaining your friends? know.” You ack 

Goofing off to impress someone? A automatically i 

“look hands... ” or “look 1 38 1 i ook maw, no hands...” or “look honey, come across better a 

I’m on the radio!” attitude is not cool. If on the air because every- ae 
~ 

you broadcast only for your friends, you one tries to make a good Sy 
re = ~~ 

are cheating (and perhaps losing) your impression when meeting some- psd 

one new. Usually, we smile when 

meeting someone for the first time. Guess 

what? Smiling comes across on the radio 

as well. If you have trouble with this try 

fantasizing that the man or woman of your 

dreams is listening. This should definitely 

make you put your best mouth forward! 

continued on page 20 
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PEAT URE? YTHE 

Standup Success cont'd from page 19 

Building on the reference formula, the 

reveal standup begins with a reference, 

and then adds another dimension. This 

may be in the form of a second gesture, or 

an additional movement to incorporate a 

second focus within the location environ- 

ment. Reveal standups work exceptional- 

ly well as transitions from one story to 

another. 

A prop standup uses the show and tell 

concept, in which the reporter selects an 

object that he or she can hold while talk- 

ing about it. If the story deals with a city 

council meeting, the reporter might hold 

the meeting agenda, and refer to it while 

talking about what the council members 

hope to accomplish. This involvement is 

uncomplicated, but once again, it gives 

the viewer visual cues that help carry the 

story content. 

One of the most effective methods is to 

use the demonstration standup. This 

type of performance requires the reporter 

to become more involved from both an 

audio and visual perspective. The show 

and tell concept is taken one step further, 

allowing the reporter to become an active 

participant. A common example deals 

PURSUIT O F 

with the administration of tests for drunk 

driving. In this example, the reporter may 

take the role of an officer, demonstrating 

how the test was administered, or partici- 

pate from the suspects point of view. 

Demonstration standups can do a great 

deal to add to a reporter’s credibility, 

because they allow the reporter to both 

show, and tell the audience how some- 

thing works. Thus, they are demonstrat- 

ing not only the process, but reporter 

knowledge as well. 

An effects standup requires the use of the 

Station’s video effects systems. It also 

requires a good deal of thought and plan- 

ning. However, it can be very effective in 

communicating a complicated idea. For 

instance, if the intent of the story seg- 

ment is to magnify and highlight a very 

small but important component to the 

story, the reporter could use the chroma- 

key to get in front of that component and 

use his or her hands to better explain how 

it works. Split screen capabilities offer 

great potential for two-part standups that 

might deal with two sides of an important 

issue. Computer graphics and other 

effects allow for unlimited creativity, with 

the reporter's imagination being the only 

requirement. 

EXCELLENCE 

Finding the kind of standup that works 

best for a story usually depends on story 

content and location, but perhaps the 

most important consideration in any cre- 

ative standup is the need for the reporter to 

feel comfortable. 

The easiest ways to ensure comfort while 

doing a standup are to: 

e Dress appropriately 

e Know the subject 

e Use the right type of equipment (ex. 

Lavalier and wireless mics allow 

greater freedom of movement) 

e Teamwork is another key to success 

(work with the camera crew) 

Finally, reporters and news managers 

alike should understand that creativity 

carries risk. Reporters Experimenting 

with new ways to present themselves and 

their material will discover that some 

standups work, others do not. 

Involvement standups should come off 

naturally, without appearing contrived or 

intrusive. The more creative the standup, 

the more difficult it will be to “perform” it 

effectively. As in any kind of perfor- 

mance skill, practice and review are key 

ingredients. 

by Greg Luft, Colorado State University 
Ce ee ee eee 

On-Air Personality cont'd from page 19 

The next step is to really learn how you 

sound on the air. Listen to an air check, 

in private. Then ask yourself if that is the 

way you want to sound. Brutal honesty 

pays off. Record a skilled announcer off 

the air, but do not play it back. Instead, air- 

check yourself on the same cassette. Then 

listen. By comparison do you sound flat, 

lacking in vibrancy, pizzazz or sparkle? 

NEVER try to sound cool by speaking 

conversationally. You need to come 

across sounding conversational. Actual 

conversation is filled with hesitations, 

wordless sounds, flat statements of a word 

or two. “Uh-huh. Yep. Mmmm”. If you 

have doubts about this, try secretly 

recording a casual conversation with a 

friend or two. Play it back (again, in pri- 

vate). Do you really want to sound that 

way on air? An experienced broadcaster 

sounds conversational, but has an air 

style that differs from face-to-face talk. 

Beginners think it is easy to be on the 

radio, because it sounds easy. It is sup- 

posed to sound easy and natural. Who 

would listen to an announcer that obvi- 

ously struggles? 

Another thing to consider: professional 

broadcasters generally possess broad 

interests and knowledge. These skills are 

essential to communicate with a variety 

of people. The textbook, Broadcast Com- 

munications (Day, O'Donnell, Hausman 

and Benoit) describes an announcer as 

someone who is “well educated and con- 

versant in a variety of fields.” If you hap- 

pen to be one of those people who prefer 

taking only hands-on broadcast courses, 

just so you don’t have to bother with a 

“variety of fields”, then you're in the 

wrong field. Communications by defini- 

tion, deals with everything. 

That is probably not what you want to hear. 

So question your air technique further. 

Do you reach for humor with put-downs? 

The station, the equipment, the institu- 

tion, other announcers? A cop-out. Any 

idiot can criticize. Insults may sound 

funny, but most take no talent at all. You 

FALL 

display in public your lack of imagina- 

tion, your inability to be positive. Avoid 

insult humor. Only a few top experts get 

away with it. Take a lesson from Rodney 

Dangerfield dumping on yourself is 

always safe. 

Pick up ideas from many sources. No one 

person (or article) knows exactly what's 

right for you. Get advice from everywhere. 

Use suggestions in this article, but cultivate 

contradictory ideas from other sources. 

Ultimately, let your personality comple- 

ment the music you play, not compete 

with it. Remember too, it is not what you 

think of the music, but how you feel it. 

“This reminds me... how about you? Expe- 

rience the emotions of the music, and 

experience these emotions with a larger 

group of friends out there... your listeners. 

Ronald Pesha ts an Assistant Professor of 

Broadcasting at Adirondack Community 

College, in Queensbury, New York. He is 

also a member of the NACB Faculty/Staff 

Advisory Board. 

1994 College Broadcaste 



RADIO TELEVISION 

WWAS-FM 

“I think serving the community, especial- 

ly through public affairs programming 

geared to students and through sports 

programming nobody else provides.” 

— Tom Speicher 

WQAC-FM Alma College 

“T think we have a wonderful variety of 

programming. We expose the community 

to the national college radio scene, some- 

thing that is lacking on a lot of small cam- 

puses like ours. We're a fairly new station 

— on for just about one year — and we 

think we’ve come a long way in diversi- 

fying our programming.” 

~ Nate Pawlicki 

WMCO Muskingam College 

“I think one of the areas where we excel 

is remote broadcasting — going on cam- 

pus in addition to doing events in the 

community. We constantly use the Marti 

as part of our news and for special 

remotes, whether it’s Homecoming or 

College Community Day. Even tonight 

we have a live news report at the Fire 

House as part of Fire Prevention Week.” 

— Jeff Harman 

KNHC Nathan Hale High School 

“Teaching people who have had zero 

experience in radio, what the basics are. 

As students stay, and grow with the sta- 

tion, they gain a firm grip on what the 

industry is all about. Then they can 

decide if they want to pursue radio as a 

career... it’s a great springboard.” 

— John Connor 

mea lliege Broadcaster FA] | 

GSTV SUNY-Geneseo 

“T would say that it’s our committed staff. 

Especially when it comes to pulling 

together a final product in a one week 

time period. No one area supersedes 

another — all rests on the staff.” 

— Colleen 

GSTV Georgia State University 

“IT would go with ‘Inside the Sense’, a pro- 

gram we produce here that is syndicated 

across the southeast. It’s the show we've 

gone the furthest with — (as evidenced 

by the fact that) states across the south- 

east want it to pick it up.” 

— Brent Smith 

DUTV Drexel University 

“Mainly that we don’t discriminate 

against ideas. (Our station is) Staffed by 

students, moving to run by the students. 

Video comes from anywhere in the com- 

munity and culture of Philadelphia and 

we have the ability to bring in anyone in 

or out of the university.” 

- Keith Pollis 

WSNC-TV St. Norbert College 

“At the present time, our station best exe- 

cutes complete comprehensive coverage 

of the sports schedule to a great extent. 

Especially for a small school like ours. Not 

just coverage of the games, but also pro- 

grams with coaches and players. Here, our 

sports director does an outstanding job.” 

-— Scott Wm. Eastman 

Sound Off samples the opinion of 

College Broadcaster readers on each 

issue’s editorial theme. 
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SOUND OFF! 

Media Capitals 
Prize Drawing 

Win an intensive, unforgettable Summer Week 

in either of these exciting Media Areas! 

Two prizes each valued at $650 or more! 

(As covered by CNN & E! Entertainment) 

The Sports Business Workshops 
Week in July or Aug (dates TBD) New York City 

$650 includes room & board at NYU 
($450 +200 room.) 

Experience intensive and detailed meetings 

with key executives from the major profession- 

al sports leagues (NBA, NFL, NHL, Major 

League Baseball), network TV sports opera- 

tions at NBC Sports, professional team and 

stadium management (Madison Square Gar- 

den, the Knicks and Rangers), as well as 

sports licensees, corporate sponsors and 

ad agencies. For more information, call 

1-800-628-9675 (WORK). 

You could pay up to $695.00 for one of these 
media dream weeks — but two will be given 
away at the NACB National Conference! 

There's no charge to enter... but only atten- 
dees of the 1994 NACB National Conference 
are eligible! Call 401-863-2225 for details 
or to register. 

The Media Workshops 
Week in July or Aug (dates TBD), Los Angeles. 

$695 includes room & board at UCLA. 

If you're interested in the TV and film busi- 

nesses, this is a once-in-a-lifetime experience. 
You'll meet the leaders at studies such as 

Paramount, Disney and Columbia. It’s a 

behind-the-scenes look at what leading actors, 

writers, directors, producers and the rest 

really do, and how to follow in their footsteps. 

For more info call 1-800-223-4561. 

Drawing will take place at the Conference 
between the National College Radio and TV 
Awards ceremonies on Saturday, November 

12, 1994. Entrant MUST be present to win. 

Prizes provided by the non-profit Career 

Network Foundation and Media Workshops 

Foundation. 
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VARTAN GREGORIAN 

224 

Amid industry leaders such as Garth Ancier, Eleanor Applewhaite and Walter Cronkite, Dr. 

Vartan Gregorian stands as the lone educator on NACB's Advisory Board. The sixteenth 

President of Brown University was a key figure in the creation of NACB, and contin- 

ues to support the development of the organization as a whole. 

Some may wonder what the President of an Ivy League institution would have 

in common with students involved in electronic media. Consider this: What 

often is regarded as a title of prestige only, actually involves a tremendous 

amount of time, energy and commitment. Not only does the President have to 

woo alumni to reinvest in their alma mater, and appease students who ques- 

tion his commitment to their concerns, he also has to achieve the goal of mak- 

ing his university the best in the nation. Substitute the role of President with 

that of a station manager, and the analogy is clear. 

President Gregorian was born in the Iranian city of Tabriz, and schooled in the 

United States. He earned both his BA and PhD. in history and humanities from VY) 

@ Stanford University. His accomplishments are many. 

At the University of Pennsylvania, he successfully led 

a massive reorganization of the institution’s various 

schools. As President of the New York Public Library, 

he raised an endowment of $94 million to $150 million 

in seven years. He also helped to raise $172 million in 

private donations. More importantly, he brought a sys- 

tem “mired in mediocrity back to aesthetic and cul- 

tural greatness’. Gregorian once said that his life has 

never been a predictable one. Instead he says, “I 

always take the challenge, not the secure road”. 

He credits much of his outlook on life to his maternal 

grandmother. Her influence was tremendous he told 

The New Yorker. “She had no formal education, but 

immensely valued it. She lived her life with consum- 

mate dignity. She insisted that one must do good with- 

out expectation of reward.” 

A love of books has also had a great impact on Vartan 

Gregorian’s life. In his teens he read the biography of 

Johann Pestalozzi, a Swiss educational reformer. In an 

interview with (the) Brown Alumni Monthly, Gregori- 

an stated that “it was Pestalozzi’s faith that everybody 

was educatable, including people that have been given 

up on. He made them hopeful about their future, 

about their humanity.” As an educator himself, (he 

specializes in Armenian History) Gregorian likens his 

role to that of a sea captain. The purpose of his job is 

to “build confidence, tolerance, and understanding.” 

His task is “not to react — but to lead.” 

As an Advisory Board member, Gregorian eagerly sup- 

ports what NACB is all about. The exchange of ideas, 

the facilitation of growth, and the encouragement of 

attaining high standards. In the pursuit of excellence, 

Vartan Gregorian serves as an example not only for 

educators, but for all who assume a leadership posi- 

tion in academic and professional endeavors. 

S 
— 

FeAC LE 21292954 8 Cro lilkergte Broadcaste! 



t eae d 52. Die bs G Originally a scorned art form, if considered to be an art form at all, jazz has succeeded 

in infiltrating multiple musical genres. It has also emerged as the music 

of choice for intellectuals, and those who wish to explore new sounds. 

In a sense, jazz was an early form of alternative music. African influ- 

ences, especially rhythms from western Africa, added new dimen- 

sions to the music of the time — dimensions that were not always 

accepted by the status quo. Jelly Roll Morton is said to have been the 

first to use the term “jazz”, in order to describe the piano music he 

played in brothels and dance halls in 1902. Despite the many directions 

jazz has taken, including the incorporation of 12-bar blues, it is a musical 

genre that has been long lasting, and remains ever-evolving. 

Currently, elements of a jazz infiltration may be found in such musical arenas as 

hip hop, and the sounds of alternative groups like Sonic Youth. Several new 

releases from a variety of record labels reflect both the influence of jazz, and 

a continued enthusiasm for jazz in various forms. 

The “Jazz Masters “ series from da music provides an excellent 

sampling of traditional jazz, with artists ranging from Duke 

Ellington to Thelonious Monk. Volumes One and Two each 

include five CD’s, covering a range of classic recordings from the 

1960's and ‘70's. Further volumes expand the horizon by offering a 

wider overview of jazz artists. The series is an excellent exhibition 

of the traditional characteristics of jazz. These include syncopated 

rhythms, soloist improvisation, and uses of pitch that vary from the 

usual West European tonal tradition. 

A jazz influence may also be included in an embracement of 

Latin Rhythms. One modern example of such an embrace- 

College Radio! Rec cle ment is found in The Horsies (Sector 2 Records), who incor- 

* 1A porate strong African influences and salsa rhythms into their 

music. Their release, “Trouble down South “ is carefree, silly, 

Your Carts-Save Money! and upbeat. The showy songs provide a sound alternative, by 

a Pe Eh featuring the accordion and clarinet among the more tradi- 

Rebuilt Like New! tional rock instruments. Social Commentary rears its head 

amid the playful atmosphere through a musical tribute to 

Noam Chomsky. The tribute is bolstered by odd, but endear- 

ing salsa rhythms. 

MARATHON PRODUCTS COMPANY 

Audio Cartridge Rebuilding Division 
One of the most intriguing results of the influence of jazz may 

be heard in experiments with dissonance. Charlie Parker jux- 

taposed notes that people were not used to hearing simultane- 

Rebuilding/reloading, like new, all brands, any ously, thereby opening the way for unique new musical inter- 

length up to & including 3.5 minutes, $2.05 ea. vals. Such intervals, in combination with Sun Ra’s space alien 

Price eff. 9/1/93. FOB out plant, A8 hrs. delivery. musical wanderings, gree acer on Experimental Jet me 

Trash and No Star” (David Geffen Company). This offering 

from Sonic Youth features musical relations that nature never 

New NAB Marathon cartridges prices on request. intended. In fact, it is extremely obstreperous. The free form, 

. : ' hallucinatory improvisations broaden the definition of music 
35 Years professional experience! cave 

ae itself — Sun Ra would be pleased! 
Lifetime members AES R.D. MYERS Sr. 

Manufacturers of Audio Devices, 

Continuous Tape Mag. 

Clearly, this is only a mere glimpse of the vast network of 

musical genres that draw from jazz. Such a scan briefly indi- 

cates the variety and richness of the jazz infiltration into 

eclectic musical styles, and the infinite possibilities for new 

69 Sandersdale Rd musical forms. The debt we owe to early jazz musicians 

should be quite evident. Their legacy of truly ingenious cre- 

Charlton, MA 01507 ations continues its impact on new music today. 

1-508-248-3157 or 1-508-853-0988 
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cmj needs to 
of cc 

In 

the fall 1994 issue, 

College Broadcaster looked at how New 

Music Seminar was covering college radio 

in its panels. We were quite disappointed 

with what we saw. Now that NMS has 

allegedly filed for bankruptcy, the onus is 

on the other major new music convention, 

CMJ Music Marathon, to pick up the slack. 

The College Day panels at CMJ have, in 

recent years, been lackluster. They have 

attempted to cover many substantive sta- 

tion operations issues such as promo- 

tions, fundraising, and writing a constitu- 

tion. The discussions, however, typically 

degenerated into music-oriented plati- 

tudes. This year, CMJ generally stuck to 

music-oriented topics, but it couldn't stay 

away from trying to delve into station top- 

ics with the session “Up and Running: Sta- 

tion Maintenance From Infancy to Inde- 

pendence.” 

CLOSED 
CAPTIONING 

For $1,995 
own our CPC-600 CaptionMaker software. 

It's the user friendly favorite of novices & pros alike. 

For $3,995 
own our CPC-700 CaptionMaker Plus with 

SMPTE time code. It's the video professional's 

choice. 

Although the topic of training a new DJ 

staff is covered with greater depth in the 

NACB Station Handbook, the session did 

bring up some points worth repeating. 

WRFL-FM/U. of Kentucky’s Sami Ebre- 

hem said it’s vital to have a training direc- 

tor who can coordinate the recruitment 

process. Mark Murdock added that at 

WUTK/U. Tennessee-Knoxville, they use a 

training video to help jox get ready for air. 

The main debate in the session was over 

what kind of on-air sound is appropriate 

for college radio. Murdock said that most 

WUTK staff “have a good monotone’, 

which he likes. He added however, that his 

production guy, who voices most promos 

and IDs, sounds like a slick, pro DJ. Matt 

Barber, Program Director at WICB/Ithaca 

College, said that his station shoots for a 

110 

music side 

more 

sound, not 

wanting a “Guy Smiley” followed by a stut- 

tering punk. He wisely admitted that this 

might not be right for other stations, say- 

ing each station needs to decide for itself. 

uniform 

With respect to panels outside of College 

Day, some of which were quite interest- 

ing, sessions like this one contribute to a 

feeling of disappointment for CMJ as a 

learning experience beyond music. 

CMJ operates as an enterprise based on 

collecting and providing information 

about the college music scene. So far, its 

attempts to move into other areas of col- 

lege radio operations have been shallow... 

but the music performances they offer 

are always great. 

Glenn Gutmacher is the past Executive 

Director of NACB. 

TELE- 
PROMPTING 

For $2,495 
own the same CPC-1000 SmartPrompter software 

CBS, NBC and FOX use every day. 

For $3,995 
get simultaneous prompting and closed captioning, 

post production captioning, and stand-alone 

prompting with the CPC-2000 SmartPrompter Plus. 

CAPTIONING SERVICE 
For $3 95 we will open or closed caption your 30 minute VHS video. 

For 3/4" SP, Betacam SP, and 1", add $125. For D2 add $200. If script is not provided add $4 per minute for text entry. 

Free Demo Video 
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(800) 9-PROMPT 

Educational Discounts 

Computer Prompting & Captioning Co. 
3408 Wisconsin Ave., NW, Washington, DC 20016 

(202) 966-0980 * FAX 966-0981 ¢ TDD 966-0886 

ESAS 

Now on 

GSA 

Schedule 
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ELIMINATE PODIUM CLUTTER. 
PB2X8 siviscansye 
MICROAMP SERIES 

MICROAMP PB2xKe 
CHETPUT LEVEL, 

SERIES LAP ae | ip aa ae a PRESS BOX 
: 
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OG save 

/ alapeep : Faun «hs mates mined © Loop thru expansion inputs 
Drive a high level XLR and a medium or low © Calibrated test oscillator 
level TRS line simultaneously from each output. © Switchable bargraph VU meter 

Use as a 2X8 DA, stereo 1X4 DA or two input mixer. _ ¢ XLR, 1/4" and 3.5mm TRS jacks 

Studio grade performance, field proven ruggednes . ___ Headphone output 
_ 3 28 Map a : » Horsham, P Q : oc : | (21 5) 443-0330 FAX: (215) 44S" 
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NY CITY VIDEO SEMINARS 

featuring video, film and print 

experts produced by Center 

for Communication, Broad- 

cast Education Association, 

and SUNY’s NY Network. 

Among topics: TV News Mag- 

azines, Women in Hollywood, 

Media Multiculturalism. 25% 

NACB discount. NY Network, 

PO Box 7012, Albany, NY 

12225, 518-443-5333. 

Internship Opening 

Public Relations Intern in 

Television: fx, Fox’s new cable 

seeks) a -college 

intern with a strong interest in 

publicity and entertainment 

public relations. Join our Pub- 

lic Relations team and learn 

the ropes at a dynamic pro- 

network, 

duction studio, 20 hours/wk, 

non-paid, college credit possi- 

ble. Contact: Virginia Robert- 

son, fx (212) 802-4192. 

Citibank College 

Advertising Awards: 

Create your own generation of 

memorable ads in the 5th 

Annual Citibank College 

Advertising Awards competi- 

tion. Citibank MasterCard and 

Visa challenge the creative 

abilities of undergraduate col- 

lege and university students 

by encouraging the develop- 

ment of a multi-media cam- 

paign — consisting of a televi- 

sion spot, print ad, and a direct 

mail package. This year’s cam- 

paign focuses on a credit card 

for the general public that 

offers a donation to a city- 

related project in the state 

where the college is located. 

The Grand Prize will be worth 

$5,000 to the winning stu- 

dents, plus a matching grant 

to their school, and the oppor- 

tunity for a summer intern- 

ship in advertising in New 

York. Second place is worth 

$2,500 and third place $1000, 

in addition to the matching 

grants. Campaigns cited for 

honorable mention receive 

$300. All campus - winning 

campaigns earn $100. 

Students can participate alone 

or in teams of up to three. 

Those entered in the competi- 

tion are required to produce 

their multi-media campaigns. 

ENROLLMENT DEADLINE IS 

DECEMBER 16, 1994 

In January, instructors at par- 

ticipating schools will receive 

program rules and regulations, 

entry forms and a marketing 

brief. Campaigns will be 

selected on the basis of cre- 

ativity and effectiveness as an 

integrated campaign, in April. 

These campaigns will advance 

to the National Finals held in 

May. For more information 

call 1-800-866-5580 M-F 9am- 

6pm EST. 

Supply 

Broadcast Equipment 

ing Radio 

To The Worl 
For over 20 years, broadcasters 

worldwide have trusted BSW for solu- 

tions to their equipment needs - and for 

good reason. BSW offers a huge selection 

of equipment for every phase of radio 

broadcasting, and virtually all profes- 

sional audio applications. You can count on 

BSW to lead the way in bringing you the 

latest in audio technology while maintaining 

personal, professional service. Whether it's a new 

RF transmission system you're after, or just replace- 

ment styli for your turntable, call BSW, a world leader 

in selection, pricing and service. 

re 
ge: 
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( OMMUNICATIONS TECHNOLOGIES INC. 
BROADCAST ENGINEERING CONSULTANTS 

= Clarence M. Beverage 
Laura M. Mizrahi 

P.O. Box #1130, Marlton, NJ 08053 
(609) 985-0077 * FAX: (609) 985-8124 

Find out how 
easy (world) class 

can be. | 
Why tolerate a weak 

signal, when BEXT quality 
and performance are so 
easily obtained? Our 

equipment broadcasts with 
style, and nobody backs 
up their customers better. 
After all, when you're in 
college, you shouldn't 

have to worry about class. 

© 92101 © 619-239-8462 © FAX: 619-239-8474 “Duy ‘LXJg ISI] Jasn pue sadud ‘Boyeyed e 104 |]eD 
VD ‘08a1q URS e ANUaAY UYI4 6EZ e 

Fax: 800 - 231 - 7055 

Phone: 800 - 426 - 8434 

Equipment Solutions To Keep You Number One 

ASLL/ 
BROADCAST SUPPLY WORLDWIDE 

7012 27th Street West Tacoma, WA 98466 USA 



Museum of Broadcast Com- 

NEED THE BEST COLLEGE munications (Chicago): Gain PUBLIC DOMAIN PROGRAMMING . 
RADIO AND TV STATION LIST? knowledge of broadcasting’s 

FEATURES, SHORT SUBJECTS, past, present and future while 

CARTOONS, DOCUMENTARIES Your reliable, direct contact to earning valuable experience 
student electronic media is in the field of communica- 
the most complete list avail- tions and museum adminis- 
able with over 2,000 stations! tration. Semester or summer 

HIGH BROADCAST QUALITY, ALL TAPE FORMATS 

Low BULK PRICING 
internships available to 

Call us today! 1-800-766-8550 Your choice of labels, paper or juniors and seniors in Public 
fax: 401-846-0919 disk at low-cost, customizable. Relations, Programming & 

DESERT ISLAND FILMS 25 Atmy STREET, NEwrorr, RI 02840 SURES ore Nee teal Seb a 
chives, Finance, Office Ad- 

ministration, and Develop- 

ment. Positions unpaid. Appli- 

JOHN H. BATTISON, P.E. cations accepted on an ongo- 

CONSULTING RADIO ENGINEER ing basis: 312-629-6001. 

: : Since 1954, ; Revolutionary Compact 
(Retired Director of Engineering OSU Stations) Disc Signs in the Sun. Please 

SPECIAL ATTENTION TO EDUCATIONAL BROADCASTERS include $4 expenses: 

AM. FM. TV.LPTV. : K.V., Box 1794 Campbell, CA 
Channel Searches, Applications, Proofs, Field Work 95009. 

2684 State Rte. 60, Telephone 419/994-3849 

Loudonville, OH 4482 Facsimile 419/994-5419 
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Hd 
ir VIDEONATION!: 

You’ve probably seen our videonator “kind of robot” ad before. We probably created the first non linear visual ad and we didn’t even mean 
to. The videonator in NACB’s use, however, is really smart parties knowing how to take advantage of tape buying volume, employing ways to help 
the enviroment through controlled recycling and combining all that with helping the disabled. CoarcVideo is proud to call itself a friend of the NABC 
and of many universities who purchase video tape from us or Unet programming. We invite you to join your fellow videonators by using our 
services. We think you will be happy you have. Remember everytime you use our services you are also helping your own association and the 
NABC. See us at our booth in Providence and take advantage of our convention specials! 

For more information on CoarcVideo or to order tape or UNET programming please call or write to: 

CoarcVideo Official Video Paave Waelae § 3.800-888-4451 
Tape Provider to the NACB FAX 518-672-4048 



FINAL. THOUGHTS 
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The pursuit of excellence is never with- 

out challenge. As with any industry, the 

obstacles placed before individuals 

involved in electronic media, mirror those 

faced by members of society as a whole. 

Obstacles such as low finances, over- 

worked and understaffed offices, and a 

need for general time management are 

well represented, and well understood. 

But there are those darker issues as well. 

What about racial, religious, or sexual 

discrimination? What about internal poli- 

tics and censorship? What about dignity, 

ethics, and principles? What about fair- 

ness? As members of an intellectual 

community, we prefer to think that we 

are well informed, well behaved, and 

well prepared to handle such obstacles 

as they arise. As voices of a new era, we 

prefer to think that we are not a part of 

these discriminative forces. Yes, we are 

future leaders... but we are not immune. 

College broadcasting has come a long 

way in dealing with a majority of these 

issues. But there is plenty of evidence to 

suggest that we still have a long way to 

go. We would like to hear your stories. 

by Kristine Hendrickson 

Women in college broadcasting 

In recent years, sexual discrimination and 

harassment have become Increasingly 

less tolerated. However, this does not 

mean that such actions are extinct. Since 

the Anita Hill and Tailhook scandals, the 

attention paid by both the media and 

those involved in its operations, to issues 

of gender-related discrimination appears 

to be declining. What does this mean to 

college broadcasting? Simply this: women 

involved in college broadcasting are not 

in the clear. In fact, in many cases, the 

stones required to shatter the glass ceiling 

are too heavy to throw. 

College broadcasting and the world of 

academia provide an atmosphere which is 

quite different from the industry level 

itself. Not only do women have to deal 

with mythical stereotypes and images, 

but also with educational pressures, insti- 

tutional hierarchies, and station morale. 

i 
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A Mow Fai Must We Co ? 
When the pursuit of excellence 

collides with the glass ceiling 

In most areas of society today, sexual dis- 

crimination and harassment are simply 

not tolerated. However, in some college 

stations, discrimination and harassment 

are rampant. Women in college broad- 

casting are frequently coming up against 

a glass ceiling, and in many cases, any 

action that could be taken would end up 

being more harmful than beneficial. 

Appallingly, comments such as “Stay in 

front of the camera where you belong”, 

“Chicks don’t belong in the control room”, 

and “If you want to help recruit new 

members, wear something tight and low 

cut” are not uncommon. I have heard of 

several situations where female station 

members have been excluded from pro- 

ductions because “it’s a serious produc- 

tion, and we need ‘real’ members to help.” 

Last week I asked to be taught how to use 

the new editor. I was told that I would not 

be “able to understand it” because it was 

“a man’s job”. 

It is extremely frustrating to realize that 

no matter how hard you work, and how 

much you contribute to a station, you will 

not be taken seriously. It is also frustrat- 

ing to realize that if these issues are 

brought up with the university as sexual 

discrimination or harassment, the station 

as a whole will suffer, not the minority of 

individuals who are culpable. 

It is each station member’s duty to try to 

make their station the best it can be. If 

members keep in mind that everyone 

can, and should be allowed to contribute, 

we will be one step closer to our goal of 

broadcasting excellence. 

by Sonny Dean 

Ms. Dean invites you to share comments 

and/or opinions at: 

DEANFM@CRAFT.Clarkson.edu 



Get this invaluable 
leaching tool for free. 

{ hee right, the whole world. Free. Because CNN Newsource, 
the nation’s premier newsfeed service, is being donated to television 
journalism schools in recognition of their outstanding contributions 
to broadcast journalism. 

That means these schools will have access to the same daily 
national and international coverage that over 380 of the nation’s leading 
broadcast news stations currently depend on. 

For more information, contact Bob Schuessler — Vice President of 
Special Projects for Turner Program Services at (404) 827-2156. 
It could mean the world to your students. 



FREE RADIATEL 

New federal rules now allow the use of an AM vertical antenna on many educational campuses.” 

To help you benefit from these new regulations, Radio Systems, Inc. has developed an efficient, 
easy to install and operate, complete AM transmission package. 

The system includes a proprietary AM antenna, antenna tuning unit, transmitter, all hardware, 

cable and connectors, and complete installation instructions. 

Contact Radio Systems for regulations and pricing to see if a vertical antenna system is right for 
your station. 

*FCC regulations require strict compliance with applicable part 15 regulations which prohibit radiation outside the campus grounds and interference with 

licensed broadcast stations. Radio Systems will provide you with complete applicable rules, restrictions, and compliance requirements. 

RADIO SYSTEMS wc. 
110 High Hill Road * P.O. Box 458 « Bridgeport, NJ 08014-0458 « (609)467-8000 * FAX (609) 467-3044 


