Canada and Foreign
$4.00 the Year

WASHINGTON, D. C.

£3.00 the Year
15¢ the Copy

% There are facts in radio that will
help you. You can gét an actual
count, a very useful count. of just how
many radio homes regtfllarly tune-in
the better stations. éYou can get
guaranteed minimum c.jtoverage data
for these stations. Ycéu can get_aﬁ

audited rating on their {'popularity*’,

measured directly against their local -

or distant competition.|

|
|
|

|
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»

These facts are immediately available
from Rapio Sares, INc.—which has be-
hind it the full resources of the Re-
search Department of the COLUMBIA
- And radio
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facts are what you want.
this magazine tells you how you can
get them.....for key stations in key

markets.
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 Eastern New York State - New England

leveland . Chicage .~ Denver

P“érﬂanél Oregon . .

Spokane
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Rich in potential sales, these eleven markets in which there are stations represented by the N B C

Local Service Bureau offer the radio advertiser splendid opportunities.

The leadership of our seventeen stations plus the effectiveness of our service can smooth sales

paths considerably in these markets. No matter where you {the advertiser) are located one of our

B

regional or station offices is as near as your telephone. Our representatives at all points can speak

s, ~
7

with authority about every one df the stations, each office being a complete source of informatiﬁn,

: €
planning, and direction for radio advertisers. Geared for service and results, your orders are the

o
a

forces which set the gears in motion. Contact our nearest office. Immediately our combined abilities

are at your command.

% .
NEW Y ORKHK ® CHICAGDO ® S AN FRANCISCDODO
WE ACF ok W I oz WM AQ & W ENRER KPoO, KGO x K Y A
» ;
30STON - WBZ @ SPRINGFIELD, MASS.| « WBZA SCHENECTADY - WGY WASHINGTON, D. C. - WRC & WMAL
1 s
FITTSBURGH + KDEKA CLEVELAND | WTAM DENVER + KOA PORTLAND, ORE. + KEX SPOKANE - KGA

%

|
|

WWW americanigidiohistory com !
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RESERVE SPACE NOW FOR

An Issue of LUnusual Importance

CONVENTION ISSUE

Two Years

October

of Service

With the publication of the October 1 issue, BROADCASTING will have completed two
successful years of existence. During that period BROADCASTING has gained and re-
tained the confidence of those executives who control the national radio advertising ap-
propriations. These busy advertising executives, who read that they might better serve
their clients, turn to BROADCASTING for complete, authentic news regarding the hap-
penings in the radio broadcasting industry. They have learned that the important news
of radio is reported first, completely and in an unbiased manner in the columns of this
“The Accepted Trade Journal of the Industry”. Our news and advertising columns be-
speak the success we have achieved.

NAB Convention

All eyes are turned toward the convention at White Sulphur Springs, W. Va. Many ques-
dons of importance will be decided there October 8,9, 10 and 11. These decisions are of
vital interest to all who have a part in this fast maturing industry. The radio industry gen-
erally will turn to the October 1 issue of BROADCASTING for advance convention
news, programs, pictures, arrangement details and the usual news of interest and value.
This issue will have a wide circulation both before and during the convention. The addi-
tional circulation will be allowed as a bonus to advertisers.

Space Reservation

The NAB Convention Issue offers you an excellent opportunity to present your sales story
to your best prospects. Make your space reservation as early as possible . . . positions will
be allotted according to reservation date. Copy for this issue should reach this office not
later than September 23.

. Write or wire for rates and further information

870 National Press Bldg. Washington, D. C.

*
- Published semi-monthly by BROADCASTING Pz-ut.xc&xgo\s I\% s*a Nxﬁcnxl Prela Building, Washington, D. C.

Tes Bl Entered as second class matter March 14, 1933,

under Act of March 8, 1879.

A A‘HI\L, TON. D.
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Broadcast Advertlsmg

v under the wings of
Eagle, the NAB on Aug. 28
with the XNational Recovery
stration its proposed code
fair competition, \\niah. if ap-
cxea as \ammtted \\1rl p ace t‘re

. Guider, Washingtor
sy been retained by
sndle the code procedure.

ed to lift the industry by
: raps out of objectionable
wd unfair trade practices, the
wde is unquestionably the muost
sastic and far-reaching measure
ser devised for regulation of
rmoadeasting. With a dozen difer-
ot organizations, such as artist
moups, record manufacturers and
ausic publishers, lurking in the
uckground but prepared to elbow
nat the formal NRA code hear-
2g, complications may develop be-
ore the code finally receives ex-
<utive approval.

Labor Provisions Pushed

’RESENT plans are to seek im-
nediate approval by NRA of the
‘ours of labor and wage provisions
{ the code as substitutes for the
erms of the President’'s blanket
xemployment agreement, which
st stations have signed. Efforts
fen will be made to have the
roadcasting industry code hear-
Egdod\eted for shortly after Sept.

This hearing would be public
&!d open to all “interested groups.
Sol A. Rosenblatt, New York at-
aney prominently identified with
Ze show business, probably will
¢ placed in charge of the code as
SRA deputy administrator. He is
dready handling the codes of the

zotion picture, the music publish-

s and related” amusement indus-
Ties, and while the assignment
or the broadeasting industry has
0t yet been definitely made he
s handled preliminary matters
acident to the code.

Mr. Rosenblatt conferred infor-
mally with the NAB board of di-

WWW americaniaciohistorv. com
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NRA Deputy: Guider Retained

£3.00 PER YEAR—15¢ A COPY

SOL TAISHOFF

VAB Would Have Police Poiwer to Bar Unfair Practices:
Rosenblatt Likelv

Mr. Guider

rectors at its code meet
Washington Aug. 24

was formerly a ’X’ERIO:“ of t“e law
firm of Nathan Burkan New lon\
attorney ana C'ene*a COJ‘N;

NAB Retai‘ns Guider

TO HANDLE thejeode a
the broadeasti
NAB board retained Mr.
able \“\'ashington: trial
and associate of Puke M..Pa: .
former general cqunsel of the Ra-
dio Commission. Mr. Guider is a
member of the law firm headed by

Frank J. Hogan,{ one of the na-
tion's outstanding lawyers, and

has specialized in radio practice.
He will present the broadecasting
industry code at t?le NRA hearing.

The proposed code was drafted
by the NAB boedard at a special
meeting called by President Al-
fred J. McCosker] WOR. Newark,
NAB president and chairman of
the code committée. Every effort
was made to expédite the formal
submission of the Hotument and to
comply with NRA requirements
respecting wage :Ind labor condi-
tions. l

R
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Those who attended the meet-
were: Mr. MeCosker; Leo J,
patrick. WJR. and John Shep-
ard, 3rd. Yankee Network, NAB
vice presidents; Arthur B. Church,
KMBC, NAB treasurer; Willlam
S, Hedges, KDKA: H. C. Carpen-
wer, WPTF; J. Thomas Lyons,
WCAO; I. Z. Buckwalter. WGAL;
Jame\ C. Hanrahan, KSO (prox§
Gardner Co Jro): Mr.
G..Ak’ KHI ( or Leo B. Ty-
son): Ralph Lo in, CBY {proxy
for Henry A. Bellows): F. M. Rus-
sell, NBC (proxy for George F.
MeClelland); Lounis G. Caldwell,
WGN (proxy for Quin A. Ryan);
G. A. Richards, WJR, member of
code committee, and Philip G.
Loucks, NAB managing director.

Trade Practice Provisions

AS SUBMITTED, the trade prac-
twce provisions of the code appear
most important. Rate cutting, pay-
ment of excessive commissions, ac-
ceptance of per inquiry business,
song plugging, excessive coverage
claims, lotteries or gift enter-
prises, and similar practices would
be eliminated forthwith. The NAB
would become the police agency,
exercising control over all broad-

Broadecast Industry Submits Code to NRA

whether or mnot they are
members of the trade association.
Any ompla 1ts alleging violation
of any provisions of the code would
be presented first to the NAB.
Failure to comply with its deci-
sion would result in the case being
turned over to NRA for prosecu-
tion.

Th
ov
e

casiers,

hours of labor and wage
'on~ of the code do not at

rovi

resent appear to constitute a seri-
us problem, since every effort
-as made by the board to compl\
with the NRA requirements in this

O’U 'CJ

i 4

lh

regard. An NAB survey disclosed
that the industry now employs

9,200 full time employves and has
an e~thnata payroll, excluding
networks of nearly $17,000,000. It
iz x Iy estimated that the code
provisions w ould increase the pay-
roll by approumatel\' $1,000,000 a

wvear and add several hundred em-

ploves, notably in the technical and
office departments, but not among
performers, announcers and execu-
tives.

Radio’s Unique Position
THE PECULIAR position of the
broadcasting industry, which is
more analogous to the newspaper
than the entertainment field, is

emphasized in the code. Moreover,
as broadcasting stations exist by.

. sufferance of the Radio Commis-

sion and operate under licenses
requiring thelr services for speci-
fled hours, it is necessary that no
conflict arise betwé®n the author-
ity of the Commission and the
NRA in the regulation of stations,
the code brings out.

The wage and labor provisions
of the proposed code would exclude
child labor, except that children
under 16 may be used as talent on

.programs for not more than three
‘hours a day, providing those hours

do not interfere with schooling.

The 40-hour week is prescribed
for routine employes. Employes in
managerial or executive positions,
mcludlng announcers and produc-
tion men who receive more than
835 a week, or in stations which
employ not more than ten persons
who receive more than $25 a week
would be excluded from the maxi-
mum hour provisions. Also ex-
cluded would be outside salesmen
and employes on emergency main-
tenance and repair work.

A 48-hour week is specified for
technical men such as radio op-

Page 5
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erators and control men. Broad-
cast technicians, including radio
operators and contrel men, would
be paid not than 820 a week,
except on K not more
regularly

be employed for periods not
to exceed six months, would get a
minimum_ of $12. The same mini-
mum pay scales, except as to ap-
prentices, would apply to announ-
cers and production men.

The usual minimum of $15 per
week for all other employes, ex-
cept salesmen working on commis-
sion only, is prescribed for stations
in cities of over 500.000 popula-
tion. This minimum scales down,
in proportion to population subdi-
visions, to $12 a week in any town
s than 2,500.

of 1

i

Sets Maximum Commissions

ONE OF the trade practice pro-
visions, arrived at after consider-
able debate among NAB directors,
provides that maximum commis-
sions of 30 per cent may be paid
for placement of station accounts.
This provision specifies that. not
more than 15 per cent shall be

paid to recognized advertising
agencies, and allows in proper

cases the payment of an additional
15 per cent to special representa-
tives or spot ‘broadcasting organi-
zations. The code does not bar the
payment of a 2 per cent cash dis-
count,

The NAB board would be em-
powered to require any broad-
caster or network to'furnish any
reports upon an affirmative vote by
two-thirds of its members. Any
false report would be deemed a
code violation. The board also
would be authorized to establish a
system of uniform accounting for
the industry, to prepare ard sub-
mit to NRA any amendments or
modifications of the.code, to recom-.
mend further regulations to carry
out its provisions, to represent the
industry in all NRA matters and
to receive and investigdte com-
plaints of code violations charged
against any broadcaster or net-
work and to report, if deemed ad-
visable, to NRA.

NAB Minimum Dues Cut

TO MAKE possible an increase in
the NAB membership, which now
totals. 253, the board approved a
new ; classification of membership.
Stations grossing less than $15,000
a year will be eligible for mem-
bership by payment of annual dues
of $30. The former minimum fee
was $60, approved at the last NAB
convention, and was available to
stations grossing less than $30,000
annually.

Particular attention will be
devoted by Mr. Guiger and by the
NAB to the codes of other indus-
tries having mi-s bearingofwh;t-
ever upon broadeasting. par-
ticalar significance is the dis-
closure that NRA has insisted that
the Music Publishers Protective
Association, which admittedly is
associated closely with the Ameri-
can Socx_ety of Composers, Authors
& Publishers, open its organiza-
tion to all music publishers. *This
precedent, it is believed, should
lead to a similar demand by NRA
in a code that will affect ASCAP,

Page 6

How to Get
THE BLUE EAGLE

BROADCASTING stations which
have not yet signed the blanket
code will be eligible to display the
Blue Eagle after official approval
is procured “for substitution of the
labor and wage provisions of the
proposed industry code for the
terms of the President's Reemploy-
ment Agreement. This action is
expected shortly. NAB will sub-
mit to NRA a complete list of sta-
tions in the country, all of which
fgll within the terms of the pro-
To procure authority

fices, and sign a pledge substitut-
ing the code labor and wage pro-
ok :

n

e in the PRA. Un-

tion does not have the authority to
operate under the Blue Eagle. No-
tice on the substitutions will be
sent to all stations by the NAB.

which itself is net required to file
a code. Should that develop it
would be an effective step toward
breaking down the ASCAP “closed
corporation” monopoly.

It was learned authoritatively
that a number of complaints af-

fecting broadcasters already have °

been filed with NRA and are des-
tined to be aired at the forthcom-
ing public hearing. Phonograph
record manufacturers have com-
plained about the performance of
records over stations, alleging non-
payment of proper royalties. This
particular question has been agi-
tgjed in the past, with the prompt
development that the complainants

" had no legal basis upon which to

act since royalties are paid in the
first instance in the retail price of
the record.

The American Federation of
Musicians is also understood to be
planning to ask the NRA for a
provision in the broadeasters’ code
entirely banning the use of phono-
graph records on the air except
for incidental effects, on the plea
that records are résponsible for
unemployment amomg musicians
and are unfair to stations main-
taining staff orchestras.

¥

Actors Seek Extra_ Pay

ACTORS, through what is appar-
ently a hastily  organized protec-
tive association, appear desirous
of establishing minimum wages
for performances over the air as
well as compensations for rehear-
sals. Labor uniens, it is indicated,
also have endeavored to unionize

control men in an effort to boost -

wages and réduce hours of labor.
Motion picture groups evidently
have in mind provisions which
would prevent their featured stars,
like the Cantors, Wynns and
Crosbys, from appearing on the
radio while appearing in pictures,
vaddeville or any similar show.
An actors “betterment” organi-
zatioh has thrown out hints that it
would like a provision which would
not only require payment for ra-

Lucky Strike and Camels
Preparing Return to Air,
Howe Series Extended

RETURN of two major cigarette
accounts to radio was rather defi-
nitely indicated shortly before
BROADCASTING went to press when
it was learned that NBC-WEAF
stations have been asked for a
time reservation for Lucky Strike
and that Camel has been audition-
ing for a prospective CBS series.

Availability requests for the
Saturday, 9-9:30 p.m. period, for
Jack Pearl and an orchestra have
been made to NBC-WEAF sta-
tions on behalf of American To-

baecco Co., which has the Baron
Munchausen star under option.
Series would start Oct. 7, and

there are indications that Lucky
Strike will also seek a second and
possibly a third weekly period.
Lord & Thomas is the Lucky
Sirike agency.

Auditions have been held for
twa weekly periods on CBS for
R. J. Reynolds Tobacco Co., Win-
ston-Salem; N. C. (Camels), one
show to feature Col. Stoopnagle
and Budd with Morton Downey
and the other Col. Stoopnagle and
Budd with the Mills Brothers.
Starting date and time have not
been announced. William Esty &
Co., New York, is the agency.

Lord & Thomas has also extended
for four more weeks the RCA
Victor Sunday night series featur-
ing Louis Howe, President Roose-
velt's secretary, interviewed by
Walter Trumbull. Extension car-
ries the program through Sept. 3.
10, 17 and 24 on the NBC-WEAF
network. '

dio rehearsals as well as minimum
wages for performances but would
bar a performer from radio while
appearing in pictures, vaudeville
or any similar show.

Out of all these reports, rumors
and innuendos, there will likely de-
velop a concerted demand at the
formal hearing for a minimum
wage for radio performers. Actors,
as employes who come under the
genera]l heading of labor, cannot
file a code, and such labor pro-
visions must be included in codes
of the various industries.

After the code is submitted to
NRA, it will go to the code analy-
sis division to ascertain whether
all essential factors are covered.
Of importance is the appointment
of an industrial and a labor ad-
visor in the arbitration stages.
Who these will be rests with the
industrial and labor advisory
boards of NRA. The former like-
ly will be an individual prominent-
iy identified with broadcasting.
The labor advisory probably will
come from the ranks of the Amer-
ican Federation of Labor. A con-
sumer advisor, representing the
lay public, also will be designated.
These advisors, together with
other advisors provided for under
the statute, will consult with the
deputy administrator, both before
and after the formal hearing. The
deputy administrator’s report
clears through the NRA organiza-
tion itself to the advisory boards,
one consisting of cabinet officials
and the other of leading industrial-
ists before going to the President
for signature.

1

Tri-Station Chaip
To Begin Sept. 135

WSM,WHAS and WCKY Forp,
**Centerof Population Group"

INTRODUCING
a new element i
regional network
advertising, the
“Center of Pop.
ulation  Group”,
comprising WSY,
Nashville, WHAS,
Louisville, ang
s WCKY, Coving-
Mr. Wilson  fom, has bea
formed and wi
begin operation on or about Sept
15 with both commercial and sus-
taining features. The arrange
ment was consummated at Louis.
ville Aug. 28.
Edward Petry
& Co., station
representatives,
has been en-
gaged as ex-
clusive national
representative
for the new net-
work. The or-
ganization al-
ready ' represents
WSM and WHAS.

Mr. Fox

A number of commercial programs
alreadv have been signed, accord-
ing to a statement by L. B. Wik
son, operator of WCKY.

Permanent
telephone  lines,
to link the three
stations, all op-
erating with high
power on cleat
channels, have
been leased from
American  Tele
phone & Tele
graph Co. WCKY
probably will key
the majority of the programs be
cause of the availability of talent
in Cincinnati, which is just across
the Ohio River from the station

Time on the three-station hook-
up is being sold at the combined
card rates of the stations. M
Wilson said that sufficient busi-
ness already has been signed to
more than defray the overhead of
the network. The arrangements
for the network were consum-
mated by Mr. Wilson, J. Leslie
Fox, commercial manager of WSN,

Mr. Harris

“and Credo Harris, director of
WHAS.

Two Join Mathes

FOLLOWING their resignations
from N. W. Ayer & Son, William
B. Okie and H. L. Hodgson in Aug-
ust joined J. M. Mathes, Inc., new
advertising ageney formed by J.
M. Mathes, former senior vic¢
president in charge of the New
York offices of Ayer. Mr. Okie, 2
former Ayer vice president and di-
rector, with Mr, Mathes was one
of the organizers of Canada Dry
Ginger Ale, Inc.,, and the nev
agency is expected to handle that
account. Mr. Hodgson was I
charge of radio accounts af Ayer
Both Mr. Okie and Mr. Hodgson
become -vice presidents of the
Mathes agency, which has offices
in the Chanin Bldg., New York.
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Code for the

111 Text of Proposed

Broadecasting InduStry

 PREAMBLE
To effectuate the policy of Title I of the Na-
snal Industrial Recevery Act the following pro-
sons are established as a Code of Fair Compe-
iion for the Radio Broadeasting Industry. Be-
asse the Radio Broadeasting Industry is subject
» peculiar requirements in the matter of long
wars of operation, seven dayvs per week, emer-
wncy maintenance and repair work, and highiy
Gilled personnel. in erder to enable it to perfo::m
4e duties expected of it, and =zlso to meet the
oeclsl obligations as to publie
Jence and necessity imposed by
¢d regulations promul 1t
astry, therefore. cannot
n the same manner as
dandising industries.
ARTICLE 1
fhe National Association of
preby designated the agency for admini

sgervising and prometing the performs
de provisions of this code by the members of

¢ radio broadecasting industry.

ARTICLE II (Definitions)

1. Radio Broadeasting 1is the transm
srough space by means of any radie frequency
»f signals intended to be received, whether a
by or visually, directly by the public. The radie
jrosdeasting industry embraces the complete op-
aation of all stations or networks designed for
yoadcasting as above defined. including, in con-
sattion with. such operation, the preparation and
smdaction of programs, both sponsored and un-
gonsored, for the purpose of providing entertain-
zent, instruction and general service through the

¢y of radio broadeasting to the people of the
United States.

3. Breadcaster means any individual, psrtner-
&ip, corporation or association operating a radio
yroadeasting station by virtue of a license issued
3y the Federal Radio Commission,

3. Network shall mean any individual, part-
zership, corporation or association in the business
of regularly supplying programs for broadeasting.
by wire or wireless, simultaneously to twe or more
radio broadeasting statioms. .

4 Employe is any person emploved at a regu-
lar weekly or monthly salary or wage for services
rndered during regular hours daily, as distin-
qished from an independent contractor or a pro-
fessional person who is paid by the job or .per-
formanee.

5. Employer is any broadcaster or network em-
doying any employes. .

6. Broadcast Technicians shall mean any per-
wes employed for the operation or maintenance
f any transmitting, control or input equipment
wed in radio broadeasting.

ARTICLE III (Effective Date) .
This Code shall take effect upon the tenth day
dter it shall have been approved by the President
o the United States.

ARTICLE IV (Employment Provisions)

Employers agree as follows:

1, With respect to hours of operation, to con-
form to the requirements of their licenses, as
ssued by the Federal Radio Commission, and the
ules and Regulations of that Commission, and
2 any event not to reduce their hours of opera-
don by reason of their adherence to this Code.

2. After the effective date, not to employ any
)erson under, sixteen years of age, except that
»rsons under sixteen may be used as talent on
rograms for not more than three hours per day,
wd those hours to be suck as will not interfere
vith their schooling. -

Not to work any employe for more than
forty hours in any one week except as to classes
of erfnployes enumerated in paragraph No. 4

4. The maximum hours fixed in the foregoing
paragraph No. 3 shall not apply_ to:

a. Employes’ in a managerial or executive
capacity, (including announcers and pro-
duction :men), who receive more than
thirty-five dollars per week, or, in radio
broadeasting stations where not more than
ten persons are regularly employed, to
employes in a managerial or executive
capacity, ( including announcers and pro-
duction men), who receive more than
twenty-five dollars per week.
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" Letter of Transmittal
; ‘

| of NAB Code to NRA

IN ITS LETTER of trankmittal o NRA, sub-
mitting its preposed code of fair competition.
the NAB defined the scope of its activity, and
brought out that it is the only trade gssocia-
tion qf the industry. The|substance of the let-
ter, with only the routine clauses omitted, fol-
lows iin full text:

i
The Natiepal Associstion of Brosdeasters, Inc
is gemerally recognized threughout the broadeast-
ing industry as the trade association of the in-
dustry. It was incorporated in 1927, but it has
had ar uninterrupted operation of ten years.
Its |membership includes some 253 broadeasting
statiops. Statistics are not available to determine
with accuracy the percentage of the total broad-

casting business which is {done by the members
of the Association, but it is confidently believed
to be|in excess of 81 per cent.

The| general activities of jcommon interest to" all
members are controlled amd carried forward by
the Board of Directors, subject to the direction of
the members of the Asscociation given by resolu-
tion aidopted at any regular or special meeting at
which| each member compary, irrespective of size,
has one vote. A permanent headquarters and staff
are maintained. The Association is economically
administered and will so continue. The cost of
membership in the Association is determined by the

size of the member statign, and in the case of -

the smaller stations, it is; further determined by
the gross amount of businéss done annually. Sta-
tions with a gross income ?f less than $15,000 per
annum may enjoy full membership in the Asso-
ciation upon the payment of annual dues of $30.
There| are approximately 200 stations entitled to
membership under the mimimum rate.

The Board of Directors is elected by the full
membership at the annual meeting of the Asso-
ciatiopn. It is representative of the entire mem-
bership and of the industry.

The Association was evglved to foster and pro-
mote {the development of the art of radio broad-
casting, to protect its members in every lawful
and proper manner, and %o foster, encourage and
promdte ‘laws and practicesr which would be for
the best interests of the public and the industry.

Membership in the ociation is open to all
persons, partnerships, firms, or corporations en-
gagedjin the authorized operation of a radio broad-
casting station, and is without restriction beyond
agreement to observe the|policies and regulations

- of the;Association, as set forth in its constitution

and by-laws, copies of which have been duly filed
herewTh. i ;

[ .

b. QURCET i program produmetion em- -

cof Broadcasteﬁ

ployes mot less than twenty dollars per
week, except that in stations where not
more than ten persons are regularly em-
ployed the minimum rate of pay for em-
ploves of this class shall be fifteen dol-
lars per week.-

. All other employes, except salesmen work-
ing on commission only, at the rate of
fifteen dollars per week in any city over
500,000 population or in the immediate
retsil trade area of such city; at the
rate of fourteen dollars and fifty cents
per week in any city of between 250;000
and 500,000 population or in the imme-

jiate retail trade area of such city; or at

the rate of Ifourteen dollars per week

in any city of between 2,500 and 250,000

populatiorn or in the immediate retail trade

areas of such city; or at the rate of

tweive dollars per week in any town of

less than 2.500 population. Population,

for the purposes of this Code shall be
determined by the 1930 Federal Census.

8. Not to reduce the compensation for employ-
ment now in excess of the minimum wages hereby
agreed to (notwithstanding that the hours worked
in such employment may be hereby reduced) and

1o increase the pay for such emplovment by an

eguitable readjustment of all pay schedules.

ARTICLE V (Collective Bargaining)

The following provisions are conditions of this
Code:

1. That employes shall have the right to or--
ganize and bargain collectively through represen-
tatives of their own choosing, and shall be free
from the interference, restraint, or coercion of
employers of labor, or their agents, in the desig-
nation of such ‘representatives or in self organ--

Il

_ization. or in other concerted activities, for the

purpose of collective bargaining or other mutual

-aid or protection;

2, That no employe and:no one seeking em-
ployment shall be required as a condition of em-
ployment to ‘join any company union, or to re-
frain from joining, organizing, or assisting a
labor organization of his own choosing;

3. That employers' shall comply with maximum
hours of labor, minimum rates of pay, and other
conditions of employment, approved or prescribed
by the President; and

4. The selection, ,retention and advancement
of employes shall be on the basis of individual
merit, without regard to their affiliation or non-
affiliation with any organization. Nothing herein
shall impair the -constitutional right of employers
to freedom in the selection, retention and advance-
ment of employes.

ARTICLE VI (Trade Practices)

1. In order to avoid rate cutting, directly or
indirectly, each broadcaster or network shall forth-
with publish and file with the National Association
as hereinafter provided for, a
schedule of rates regularlywand currently
charged to advertisers for the gale of its broad-

- casting facilities, together with all discounts, re-

bates, refunds, and commissions allowed to such
purchasers of such facilities or to their recog-
nized agents, such ‘schedule to be known as the
Rate Card. No broadeasting facilities shall be
sold, and no discounts, rebates, refunds or com-
missions allowed, ,otherwise than in exact accor-
dance with such Rate Card, except that, under
conditions not specifically. covered by the Rate
Card, sales of broadcasting facilities may be at
special rates, provided a full written statement
of such conditions ‘and of all such rates js im-
mediately filed with the National Association of
Broadeasters, which Association shall be author-
ized to publish such statement in full, No Rate
Card, or rate charged thereunder, shall be modi-
fied until thirty days after the filing with the
National Association of Broadcasters of the Rate
Card with the proposed modifications. Any grant-
ing of discounts, rebates, refunds, commissions,
gratuities, free' time (other than legitimate pro-
gram announcements), or any other c¢ommercial
broadcasting service not provided for in_ the Rate
Card and in the contract entered into thereunder
or not covered fully by specific report to the Na-
tional Association of Broadcasters, and any busi-
ness *done on a cost per inquiry or percents

basis, shall be deemied unfair trade practice wi

(Cantinued on page 35)
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Agencies File Code With NRA
Upholding Advertising Ethics

Taboos Unfair Practices, Specifies No Inerease
In Comrmmissions, Sets Wage Minimum

A CODE of fair competition for
the advertising agency business,
which brands as unfair competi-
tion all of the practices heretofore
considered repugnant to advertis-
ing ethics, has been filed with the
National Recovery Administration
by the American Association of
Advertising Agencies. Deputy Ad-
ministrator A. D. Whiteside has
been assigned the code. A hear-
ing date has not yet been .
The proposed code spec 1at,
regardless of any increase in labor
cost which may be imposed on
agencies by virtue of the stringent
wages and labor provisions, no in-
crease in the present basic agency
commission will be sought “during
the period. of this emergency.”

Unfair Practices Dekined

practices, the proposed code states:

“For the purposes of this Code,
the following acts shall constitute
unfair practices:

“a. Preparing or handling any
advertising of an untruthful, mis-
leading, or indecent character, as
specified by the following copy
code formulated and approved by
the American Association of Ad-
vertising Agencies in conjunction
with the Association:of National
Advertisers:

(1) . False statements or misleading
exaggerations.

(2) Indirect misrepresentation of
a product, or service, through distor-
tion of details, either editorially or
pictorially.

(3) Statements or suggestions of-
fensive to publig decency. '

4)

rgnine an industry by attributing

te its products, generally, faults and
weaknesses true only to a few.
. (3) Price claims that aré mislead-
i (6)A Pseudo - scientific advertising,
including claims insufficiently sup-
ported by accepted authority, or that
distort the true meaning or applica-
tion of a statement made by profes-
sional or scientific authority.

(7} Testimonials which do not re-
ﬂgct the real choice of a competent
witness.

Neo Agenc)y Rebates

“b. TAKING from any third
party a profit, discount or commis-
sion other than the regular agency
commission allowed by publishers,
unless known to the client and
agreed to by him.

“c. For any agenecy to rebate
any part of its commission to an
advertiser, or for any agency to
be owned or operated for the finan-
cial benefit of any advertiser or
group of advertisers and/or their
employes, who thus directly or in-
directly obtain the equivalent of
a rebate and circumvent the condi-
tions of agency ‘recognition’ re-

ired by media owners and/or

eir organized ies.
+“It shall be considered as we-
bating to place men in the service
of the advertiser at the agency’s
expense or-to assume all or part
of the salary of any employe of
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. _amended, and the
UNDER the heading of unfair ~

Statements which tehd to un-

the advertiser, or to pay any fee
or compensation 10 any one con-
nected directly or indirectly with
the advertiser, to any third
party for obtal or holding an
account. It shall also be consid-
ered as rebating to agree to allow
cash discounts not earned by
prompt payment oh cash discount
dates.

or

on J ;
i volume shall not be con-
strued as rebating.

“Such unfair practices and all
other practices which shall be de-
clared to be unfair under this
code, or by any amendment to the
code, shall be deemed to be unfair
methods of competition in com-
merce within the meaning of the
Federal Trade Commission Act as
use or em-
ploying of -any of them shall be
deemed a violation of this code,
and any member of the industry
who shall directly or indirectly,
through any officer or representa-
tive, knowingly use or employ any
of such unfair practices, shall be
guilty of a violation of the code.”

To administer the code it is pro-

vided that a committee on plan-

ning and fair practice be created
to cooperate with the administra-
tor. This committee will consist
of 12 representatives elected by
advertising agenecies subseribing to
‘the code, ‘the representatives to be
elected by a method approved by
the administrator, the president of
the AAAA, a representative or
representatives, not to exceed

. three, without vote, appointed by

the president of the United States.
The committee would elect a chair-
man and a viee chairman from
among its own members.

Costs and Wage Scales

THE COST of administering the
code would be borne by agencies
subscribing o it or electing to con-
tribute. An initial $10 payment
by each agency is provided, with
additional assessments of $10 to
be made if additioral funds are
needed. The usual general provi-
sions, governing regulation of the
industry and administration are
prescribed. !

The minimumwage to be paid
to any employe of agencies is
placed. at $15 per week in cities
of 500,000 and over, and scales
down to $14 per week in cities of
less than 250,000. Messengers and
learners, however, may be paid not:
less than 75 per cent of the mini-
mum for a period not to, exceed
the first six months of their em-
ployment.

The maximum employment of
employes earning $35 a week or
under shall be an average of 40
hogrs per week in any one month.

H. V. KALTENBORN, CBS news
commentator, will resume his talks
over the network on Sept. 10 at
6 pm., EST, two days after his ar-
rival in New York from Europe.

i
t

WSB to Dedicate 50 kw.
Transmitter on Sept. 9;
Lambdin Kay to Return

LATEST of the
authorized 50 kw.
stations to go on
the air with this
maximum power
is WSB, Atlanta,
which has been
operating on its
clear channel of
740 ke. with that
power for about
two weeks but

Mr. Kay
which will have its formal open-

ing Sept. 9. This station will be
saluted over an NBC network that
night, when Lambdin Kay, gen-
eral manager and pioneer announ-
cer of WS8B, will also return to the
wave lengths. On the NBC pro-
gram will be Judge E. O. Sykes,
Scouthern Zone radio commissioner;
Maj. John S. Cohen, editor of the
ATLANTA JOURNAL; President M.
H. Aylesworth of NBC, and Niles
Trammell, NBC Chicago vice
president. .

The station, owned by the AT-
LANTA JOURNAL, has its studios in
the Atlanta Biltmore Hotel. These
are being enlarged, and additions
are being made to the staff. Among
the new full-time personnel are
Ernest Rogers, former radio edi-
tor of the newspaper, who will
handle productions and publicity,
and Chick Wilson, noted southern
sports announcer.

The new WSB transmitter,
which is Western Electric through-
out, is located at Tucker, Ga.,
about 13 miles north of Atlanta.
The station has published a new
rate card, the .night rate being
$200 a half hour and $125 a quar-
ter hour ahd the day rate being
60 per cent of the night rate.

Only two more of the authorized
50 kw. clear channel stations re-
main to be built. One is WOR,
Newark, which has been meeting
difficulties in locating a transmit-
ter site, and the other is KOA,
Denver. WOR expects to be on the
air with its new transmitter early
next year.

E. B. Foote Resigns

ERNEST B. FOOTE, since 1929
vice president and general mana-

ger of World Broadeasting Sys--

tem in New York, has resigned to
enter the field of radio station rep-
resentation. No successor has been
named, Percy L. Deutsch, president
of WBS, having taken over Mr.
Foote’s duties. Mr. Foote has not
announced his definite plans. He is
at present headquartering at the
Hotel Warwick, New York.

Two Join Petry .

'TWO ADDITIONS to the Chicago

sales staff of Edward Petry & Co.,
radio station representatives, were
announced by Mr. Petryr Aug. 24.
John Ashenhurst, formerly of the
CHICAGO EVENING AMERICAN, has
taken charge of sales promotion.
Robert Boniel, who has resigned
as national advertising manager
of WTMJ, Milwaukee, also has
joined the Chicago staff, which is
headed by Edward E. Voynow.

. with another sponsor.
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New Disk Service
Offered by World

214 Quarter Hour Programg
Available Every Week

CARRYING forward the “trap.
seription network” idea that hag
frequently been broached, Worlg
Broadeasting System has anp.
nounced a new transcription ser.
vice to broadcasting stations tha
provides 214 fifteen - minute pro.
grams per week, or the equivalen;
of eight hours of programs daily
seven days a week. These tran.
scriptions, embracing a wide va.
riety of program features, are t;
be syndicated at fixed rates for
use locally either as sponsored or
sustaining programs.

“The purpose of the service”,
said Percy L. Deutsch, presiden
of World, “is to furnish stations
with the highest grade talent tha:
it is possible to get that they can
sell locally. There are so many
sectional and local advertisers who
cannot afford to build their own
programs, or who do not have the
talent available, that our servie
is simply a response to a long-felt
demand.”

Mr. Deutsch said that about 13
stations have already agreed to
subseribe to the service, which is
offered on an exclusive territory
basis at $150 a week for the full
eight hours per day schedule of
features, $100 a week for four
hours and $65 for two hours.
Where only partial service is con-
tracted for, other stations in the
same territory may purchase the
Temainder(

All of the disks employ the new-
Iy developed Erpi wide range re
cording, which has a frequency
range of 20 to 13,000 cycles. The
contracts also include taking over
the existing contracts for Erpi
turntables, which stations now
lease on a monthly basis. In other
words, stations subscribing for the
World service are relieved of their
monthly Erpi rentals.

Special Services Offered

SALESMEN for World have taken
the road to introduce the features
to the stations. Harold Higgins,
formerly with WBZ and WBAL,
has been assigned the New Eng-
land, New York and Pennsylvania
territory. William Davis, former-
ly with Erpi, will cover the south-
eastern territory to Texas. T. A
Gannon, Chicago representative of
World, will handle the mid - west
territory, and Pat Campbell, Los
Angeles representative, will cover
the west.

Special production services are
to be offered to particular sub
scribers, an effort being made to
build programs designed to meet
special needs. Sample continuities
go with each recording. The range
of features includes bands and or-
chestras, concert ensembles, in-
strumental and vocal soloists and
groups and practically the whole
range of audible entertainment.

HER LA PALINA contract hav-
ing expired, Kate Smith on Sept.
18 begins a CBS sustaining series
three times weekly over CBS, pre
liminary to an expected contract

i
i

An English Advertising Man Listens In

By P. F.

President

Trial of United States Plan Might Alter

JAMES

of P. F. James Advertising. Ltd.. London

British Prejudice;

Sum——

i
THE POSSIBILITY that England migh‘t experiment
with commercial radio programs, as recommended
by Mr. James., outstanding Londonf advertising
consultant and sports and political cartoonist.
should be distinetly interesting to any American
advertisers who have been. toving “‘it‘l the idea of !
sponsoring programs over French or Irish stations
which cover the British Isles. The writer of this |
article is visiting his son, E. P. H.
sales promotion manager, in New Yorl{x.

Experiment With )Iodiﬁcaticgfns Held Advisable

T

NBC

ames.

THE POSSIBILITIES of adver-
tising through the medium of
sponsored programmes on the ra-
fio have been the subject of tenta-
tve discussion in England for sev-
eral years. The idea has few ad-
herents, majority opinion being
definitely unfavorable, and it may
be of interest to try to analyse the
ause that produces the effect.

As g practitioner in advertising
for over 25 years I have studied
American methods and watched
dosely American advertising de-
velopments. I go further and say
that in common with others I have
benefited thereby, as ih the nature
of things all serious students must
benefit from the work of ploneers
and contemporaries. I conclude
_that there is nothing to choose be-
tween American advertising and
British advertising on the point of
merit. The only difference of real
significance is in the manner of
presentation, which is a matter of
national psychology that precludes
ihe use of identieal methods in the
two countries.

U. S. Grew With Advertising

IN EACH country advertising has
leveloped commensurately with
the requirements of the people and
with geographical characteristics.
In America the rapid growth of a
great comparatively young nation,
the the far-flung situation of the
many small townships, remote
from big cities where goods could
b seen by prospective purchasers,
tused a correspondingly rapid de-
velopment in printed advertising.
The resultant custom of purchase
from advertisements had its psy-
thological éffect. Young America
became advertisement- minded.
Young America grew up with ad-
vertising, and .consequently does
ot resent itst intrusion into the
intimacies of home life.

Not so in England. Here the
Proximity of large towns to even
the smallest villages made adver-
lising less essential to the com-
munities. It grew as the outcome

competition between sellers

WWW american

meets
knowledge g
that too long and &
vertising propaganda
and that U dntertain
predominate at the expense of the
| -
|

and drama.
easure of lis-

uring my  visit
convineed that such
cunded. I find ¢
cts of general inter-
est, relays of speeches of national
importance and programmes of
1 cal music are on a par with

disti on and availability.
h t impression that

grammes
America, I am
fears are

b

B_v WILLIAM HARD®

[T'S SOME-
TIMES zaid that
the governmental
monopolistic edu-
cational British
Broadcasting
Corp. crams mere
talks into fts lis-
tteners than our
s lAmerican private
Mr. Hard competitive sta-

tions cram into
theirs. That's just not so.

This is  Wednesday, Aug. 16.
Summer season. | Normal evening.
And how many | talks-events are
there on the air |tonight from’ the’
private competitive stations in the
American city that corresponds to
London—the citd of New York?
Answer: 16. The|{New York talks-
fan can listen this evening from 6.
o’clock to midnight to two hours

*Excerpts from
network Aug. 16 |by Willlam Hard,
NBC commentator| and noted Wash-
ington journalist, | upon his return
from the London |Ecenomic Confer-
ence and a tour of] Europe.

September 1. 1933.* BROADCASTING

- HAIL [HITLER OR HAIL U.S. A. 7"

Government Radio Either Ultra-Pro- Administration
Or Shy of Politics as in England

talk over an NBC.

and of “talks.

And those talks are on just about -

e
evervthing of stant acute con-

es
Milk Strike.”

Which brings me to the real ulti-
mate point about the British Broad-
casting Corp. It is deathly afraid
of topies of instant acute contro-
versial public interest. I want you
to grasp the reason.

BBC Shy of Politics

THE BRITISH Broadcasting Corp.
is governmental. Its board of gov-
ernors is appointed by the British
Government. Nevertheless, because
of the upstandingness of its direc-
tor general, Sir John Reith, it is
determined to stay out of politiecs.
How does it do it? It does it at a
great price. It does it by giving
its listeners a minimum—a posi-
tive minimum—of British public-
affairs talks.

During this year to date only 25
British public men have talked on
British public affairs on BBC. Dur-

(Continued on:-page 37)

/

yvour morning programmes cover a
wider field and that advertising
announcements during that period
are of a type to be welcomed by
the housewife rather than other-
wise. :

I feel that if it were possible to
try out the American system over
a week or two in England a very
marked change of attitude would
resulf. I make one reservation.
The time allotted to announce-
ments would need to be much less,
at least in the early days. Large
doses to begin with would be fatal.

I say this betause my reaction
to the inclusion of advertising an-
nouncements in your evening pro-
grammes is, I must confess, true
to the English attitude I have
tried to analyse. It jars a little
when it breaks info the middle of
a programme.

To sum up, have I been suffici-
ently impressed with American
broadeasting to believe that such a
ry-out is desirable and that we in
England have anything to gain by
the introduction of sponsored pro-
grammes ?

My answer is yes. At present
all programmes in England ema-
nate from committees working un-
der one organization—the British
Broadeasting Corporation—and
they bear the stamp of its “per-
sonality.” It must be so. Any body
of persons working together ac-
.quires a composite personality
“which has its' parallel in the
“style” of a painter.

Would Avoid Monotony
THE SIMILE is an apt one. Com-
mission an artist to paint six pic-
tures on a given theme, let us say
“The Spirit of Enjoyment.” Then
commission six artists .each to
paint one picture on the same
theme. The one artist’s six efforts
may be different from each other,
but they will inevitably betray,
similarity in treatment, whilst th
work of the six artists will offer
a complete diversity in conception
.and execution. Our omne artist’s
‘Pictures may be as good—evgn bet-

ter—than any of the other siX, but
as a group the latter will please a
wider variety of tastes. qually,

petitive element that will
efforts of our six artists to
heights than the repeate

Thus do I reason that sponsored.:
programmes are justified. The
adoption of the.system in England
would still leave the governing
organization — the BBC — free to
control sustaining programmes and
to give priority to features of na-
tional importance. Programmes
could remain characteristically
British, and the balance between
the higher forms and light enter-
tainment need not be disturbed.
On the realization of these points
by the rising generation must rest
the hopes of the advocates of ra-
dio advertising in England.-
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WMCA Operation Taken Over
By Group Headed by Al Smith

Flamm Transfers Program Rights in $155,000

A Year Deal; Lafount

TRANSFER of
the commercial
and program
rights of WMCA,
New York to a
group of business
men prominent in
New York finan-

cial and social
cireles wawk an-
Y ced Aug. 21

Mr. Adams nounced Aug
r. Ad following com-
pletion of an ‘‘agency agree-

ment” with Donald Flamm, presi-
dent of the Knickerbocker Broad-
casting Co.

Operation of the station, a 500-
watter on 570 ke., on Aug. 21 went
into the hands of the Federal
Broadeasting Corp., -whose presi-
dent is John T. Adams; vice presi-
dent of Knickerbocker since last
February and widely known in ra-
dio circles. Mr. Flamm retires
from the active management of
WMCA, though the station re-
mains the property and province
of the Kmiekerbocker Broadeasting
Co., and Mr. Flamm retains con-
trol and responsibility over its
operations and programs.

Smith Cites Potentialities

ALFRED E. SMITH subsequently
accepted the chairmanship of the
board of directors of the Federal
Broadcasting Corp.

In accepting the chairmanship,
the former New York governer
said: “The potentialities of radio
and its intimate association with
the home have raised it to institu-
tional proportions with an oppor-
tunity for unmlimited service to the
public of this great city.

“The enthusiasm of the indus-
trious young Americans who are
members of the board of directors
leads me to believe that the sta-
tion will serve its listening audi-
ence with programs of entertain-
ment and education-of the highest
degree.” X

Practically all of the officers and
directors are prominent in New
York financial, industrial and
social circles, most of them being
identified with family names that
are well knmown in Wall Street.
(See listing in third column on
this page.)

One of the purposes in taking
over WMCA, it was stated, is “to
bring so-called big business and
the public into a more harmonious
union.”

“It is the purpose of the direc-
tors of the Federal Broadeasting
Corp. to give the listening audi-
ence a radio station that is char-
acteristic of the New York idiom,
not only that whieh typifies Broad-
way but the more substantial
things for which that great me-
tropolis stands”, a statement is-
sued Aug. 22 read. ’

Foresees Boom Years

“THE EXECUTIVES of the new
company, practically all of whom
have been in one way or snother
deeply interested in the advertis-

- =n

Asks License Transfer

ing and promotional departments
of the vast industrial empires con-
trolled by their families, are of
the unanimous opinion that radic
offers 'an unparalleled medium to
supplement newspaper and maga-
zine advertising.”

Mr. Ryan meade a statement t
the Federal group selected WMC:
after a two-year survey that con-
vinced them of its potentialities.
“With the rehabilitation of busi-
and the fortunes that are to
be spent in promotional, merchan-
dising and advertising campaigns
in the process of creating new
markets”, Mr. Ryan stated, “my
associates and I decided to enter
the broadcasting field in an effort
to serve both business and the pub-
lie. During the next two years as
much money, If not more, will be
spent on advertising as in the
boom years of 1929

[

Not Part of Wynn Net

MR. ADAMS told BROADCASTING,
in reply to rumors, that WMCA is
in no way conmected with the pro-
posed Amalgamated Broadcasting
System network, though he admit-
ted that his group has other net-
weork plans tentatively in mind.
Mr. Flamm has been associated
with WMCA since 1924, starting
as its. dramatic critic and succes-
sively becoming announcer, pro-
gram director, commercial contact
man, advertising director, general
manager. and owner. The station
‘tounts among its “alumni” such
noted radio stars who got their
start before its  microphones as
Rudy Vallee, Arthur- Tracy, Don
Carney, Henry Burbig, Mae Singhi
Breen and- Peter DeRose, Gay
Hunter, Ozzie Nelson, Will Os-
borne and Whispering Jack Smith.

* * *

CALLING the attention of his
Commission colleagues on Aug. 29
to the terms of the “agency agree-
ment” covering the operation of
WMCA, Commissioner H. A. La-
fount afterward disclosed in a
statement to the press the details
of the financial arrangement and
asked for its consideration by the
Commission counsel and then by
the Commission as a body. He
stated he was opposed to such an
agreement and is “unwilling to as-
sign to Knickerbocker Broadeast-
ing Co., Inc., or any other licensee,
the obligation imposed upon us by
Congress® to decide who shall be:
charged with the responsibility of
rendering that service.”

Mr. Lafount explained that he
was aware that broadeasters must
sell time to advertisers, but he
said. he would insist that the deal
Jbe handled in regulation fashion,
1. e,, that the license be transferred
to the new group since “the licen-

~s§e has an obligation to the public
tha

t in my opjnion cannot be trans-
ferred, except with the Commis-
sion’s consent.” He said he looked
with favor on the caliber of men
who comprise: the Federal Broad-

New WMCA Board

NEW OFFICERS and directors of
the newly formed Federal Broad-
casting Corp., which has taken
over the commercial rights of
WMCA, New York, are listed as
follows:

Hon. Alfred E. Smith, Chairman of
the Beard.

John T. Adams, president—Former-
1y in the concert field as head of the
Wolfson Bureau: later organizer of
Columbia Concert Corp.; producer and
director of many network radio pro-
grams, including the Atwater Kent
Hour, American Radiator Pueccini
operas, Around the World with Libby.
Simmons Bed programs. Jack Frost

Melody Moments and True Story
Hour.

Clendenin J. Ryan, Jr.. vice presi-
dent: Scion of one of America's

great industrial families; grandson of
Thom Fortune Ryan; served his
financial apprenticeship after gradu-
ating from Princeton in 1928, with
the Guaranty Trust Company of New
York.

Major Talbot O. Freeman, vice
president and secretary: Graduated
Harvard in 1914; one of the coun-
try's outstanding aeronautical execu-
tives; prominent in drafting national
gero legislation; executive of colonial
Air Transport Corp.

James K. Norris, treasurer:

Prin-

* cipally interested in financial activi-

ties of heating companies, including
National Radiator Corp. and Richard-
son & Boynton; former president of
Utica Heater Co.; now associated with
William B. Nichols & Co.; graduated
Yale in 1914.

Allan A, Ryan, Jr.:  Cousin of
Clendenin J. Ryan, Jr.. and grand-
son of Thomas Fortune Ryan; gradu-
ate of Ysle; a partner in Gommack
and Co.

John Hay Whitney: Sportsman,
son of Payne Whitney, and grandson
of John Hay. former Secretary of
State; graduate of Yale; interested
in meotion_ picture industry, and pro-
ducer of plays.

Walter 8. Mack, Jr.: Textile ex-
ecutive associated with development
of industry in New England; grand-
son of Adolph Lewisohn; formerly
with Qtis and Company, and now as-
sociated with William B. Nichols &
Co.; vice president of Equity Corp.;
director of Chain Store Investment
Corp. and Phoenix Insurance Co.

A. Newbold Morris: Graduated
Yale in 1925; attorney, associated
with Morris and MecVeigh.

Robert H. Thayer: Graduated

Harvard in 1924; Attorney, associated
with William J. Donovan.

Howard G. Cushing: Graduated
Harvard in 1928; formerly with the
Guaranty Company of New York, and
now with the City Company.

Paul H. Nitze: Graduated Har-
vard in 1928; associated with Dillon
Read.

Bethuel M. Webster, Jr.: New York
attorney and former general counsel
of the Federal Radio Commission.

casting Corp., but he added he
could not favor the deal as con-
summated. Moreover, he added, a
condition of the Knickerbocker-
Federal contract was that the
Commission sanction it, and the
matter was never brought to his
attention.

George Porter, Commission coun-
sel, was asked to rengder an opin-
ion, after which the subject will
bge passed upon by the Commis-
sion, and the Federal group on
Aug. 29 was notified accordingly
by Chairman Sykes.

“To prevent trafficking in Ii-
censes, wave lengths or frequen-
cies”, Mr. Lafount’s: statement
said, “the Commission on Jan. 29,

T

WKBF Joining NB¢
Names D. E. Kendrig
New General Manager

COINCIDENT
with the an-
nouncement that
WKBF, Indianap-
olis, will join
NBC as an affili-
ated station be-
ginning Sept. 1
came word that
D. E. (Plug) Ken-
drick, for the Mr. Kendrig
last five years
manager of WFIW, Hopkinsville
Ky., has been appointed genem
manager of the Indianapolis sh.
tion. WKBF will take both Re
and Blue network programs.
Also added to the WKBF staf
to assist Mr. Kendrick are Llog
L. (Jake) Jaquier, commereis
manager, Robert L. Linx, chief en
gineer, and Ralph M. Cohen, &
rector of public relations. Mr
Jaquier and Mr. Linx held similer
positions at WFIW, while M.
Cohen was associated with news
papers and advertising agencis
previcus to his entrance in radi.
WKBF is operated by the Indis-
napolis Broadcasting Co., Inc, of
which William E. Vogelback i
president. Charles Dawes, néphew
of the former Vice President, i
vice president of the company. i

_salute to the station on the NB(-

WEAF network was carried the
night of Aug. 30.

1932, adopted an order requiring
all applicants for assignment of
yadio broadcast station licenses t

_submit a sworn statement that the

new or proposed licensee would
have complete control of station
equipment and operation, and ur-
limited supervision of programs—
the sworn statement to include the
price, whether paid or promised,
and all terms and conditions of the
proposed transfer; said transfer to
be subject to the consent of the
Federal Radio Commission.

“In the agreement here referrd
to, no attempt is made to assign
the license, although the effect i
identical. Instead of selling the
equipment and making application
for assignment of license, Knick-
erbocker Broadcasting Co.,
agrees to sell all their time for ¢
price which clearly indicates that
a value of about $4,000,000 has
been placed upon the license whick
they seek to retain.

Details of Transaction

“THE APPLICATION of Knicker-
bocker Broadeasting Co., Inec., for
renewal of license, dated June 22
1933, and sworn to on the same
day, lists the assets of the cor
poration as , being $100,000, and
their equipment as being 500 watt
composite. The agreement pro-
vides that $155,000 per annum
paid to the licensee, plus 25 per
cent of revenue in excess of $600-
000 a year. A guarantee is masde
that there shall be at least $100;
000 available from this source
every three years. It is certainly
a very simple problem in mathe
matics to determine the value
placed upon the licensee.”

Paul D. P. Spearman, coun:

. (Continued on page 38)

RECENTLY
there was set in
motion in the Na-
tional Recovery
Administration
the most remark-
able attemptg at
increasing em-
ployment and
augmenting pur-
chasing power
ever to be under-

Dr. Hettinger
wken by a nation. All industry was
regimented in a concerted drive for
s revival of economic activity.
Broadcasters have been active in

this great movement from the
start, more than 500 stations sign-
ing written pledges of cooperation
with the administration in its
work of securing the active sup-
port of the rank and file of the

American people.

First Wage Survey

IN AN ATTEMPT to find out what
should be contained in their own
cwde, the broadeasters recently
made the first study ever to be
conducted of wages, hours and em-
ployment in the industry. Basic data
was gathered from a group of 154
stations comprising 235.5 per cent
of all stations.in the country and
representing to an equal degree
all classes of broadcasting organ-
izations scattered throughout the
country.

From this information many in-
teresting facts were developed. It
was found that the total annual
payroll of individual ‘stations, ex-
dusive of network staffs though
not of network owned stations,
amounted to approximately $16.-
800,000 for the current year and
that slightly more than 9,200 per-
sons were employed. It is quite
probable, when network figures
are analysed, that the total pay-
roll will reach the neighborhood
of $20,000,000 and the total num-
ber of employes will amount to be-
tween 10,000 and 11,000 persons.

E)I:ceeds Other Indastries

THE TREND in both employment
and aggregate payrolls of indi-
vidual stations has been particu-
larly interesting since it probably
differs from -every other industry
in the country. There has been an
estimated inecrease in total station
payrolls of 137 per cent since 1929
and of 118 per cent in the number
of persons employed. There has
n some slight recession from
the 1932 scale this year, aggregate
station payrolls having decreased
12 per cent and total employment
having declined 8.97 per cent.

e average annual wage for
employes of broadeasting stations
tompares favorably with those of
other industries. The estimated
annual income of persons working
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Size and Scope

I[HERMAN

I .
i University of
!

By DR.

! s T
|stations is 81,

at breadeasting 3
as compared to B 1930 wage scale
for employes of manufacturing

plants of $1.340 and of reuail
tablishments of (81,
age weekly wa
was $33.72. |

Of the total payrolls, clear char
nel stations paid out approxi
Iv 40 per cent,! regicnal s
43 per cent andl local stations the
remaining 17 per cent.

The total number of employes of
stations was made up as follow:
2,101 operators land control men:
1,886 announce <, program produc-
tion people and ¢ontinuity writers;
1,951 office workers, including ste-

tions

S. HETTINGER

Pennsylvania

x Scales Compare F avor;iibly With Other Industries:
Reduction in Hours Offers Biggest NRA Problem

telephone operators and similar
employes; 1.478 iel regu-
larly emploved as members of the
station staf: 819 lesmen

and 877 persens in executive or
managerial capacity.

Average of Employes

THE AVERAGE number of em-
loves per station ranged from 48
in the case of clear channel un-
vited time stations to berween
six and seven persons on local
part time stations. Approximately
half of all stations had 10 or less
regular employes. The number of
operators employed ranged from

of the Broadcast Industry

of local part time stations to
eleven in the case of clear channel
amlimited  time stations. Announ-.
cers averaged between four and
six per station for the larger
broadeasting units and from one
to two for the smaller stations.
Program production staff and-mu-
sicians varied most widely from
station to station.

Average wages in the industry
are uniformly high, representing
a grade of employe superior to
that of the average manufacturing
or retail establishment. Wages for
technical staffs range from a
weekly averageof $21.71 on local
unlimited time stations to $31.43
on low power regional unlimited
time stations and $40.53 on clear
channel full time stations. Execu-
tive salaries range from an aver-
age of slightly more than $40 on
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local stations to $140.45 on clear
channel unlimited time stations.
Announcers salaries for different
classes. of stations range from
slightly more than $20 a week to
$45 on clear channel stations.

Non-Technical Scale High

WAGE PROVISIONS for non-
technieal workers should not prove
a’ serious problem to stations, as a
very small proportion of the total
station staff or of any class of em-
ploye was being paid less than the
minima stated in the blanket code.
: Employes receiving less than the
stated minimum for office workers
constituted only 20.3 per cent of
persons of that class of employment
on low power regional unlimited
time stations,
local full time stations and 20.4
per cent on local part time sta-
tions. The question of technical
staff wages is less clear since the
analysis was conducted on the
basis of the blanket code, with re-

between one and two in the case

RECORD NAB CONVENTION SEEN

NRA Prob_lerns and Copyright lssue Will be Considered
At White Sulphur Springs Meeting

1

WITH theé induskry forced to alter
its methods of gperation by virtue
of the sweeping trade practice
provisions of code "of fair com-
petition filed with NRA, unusual
interest centersiaround the forth-
coming NAB anpual convention to
be held at Whité Sulphur Springs.
W. Va., Oct. 8-11.

Decision by the NAB board. at
its meeting in | Washington Aug.
24 #nd 25, to establish a new clas-
sification’ of nxe,tmbership allowing
stations grossing less than $15.000
to join for dueg of 330 per year,
is expected to I\esult in a prompt
increase in membership. It also
was decided to|cut the registra-

nographers, bodkkeepers, clerks,
[ ]

will command major attention. The
technical side of broadeasting is
certain fto be widely discussed,
however, in view of the failure of
the North American conference
gfor redistribution of broadcasting
wave lengths and the possible ad-
verse effect it may have on the
channel setup in this country. Leg-
islative problems that will face the
next session of Congress.likewise
are scheduled for consideration.

Famed Resort is Site

PRELIMINARY plans for the'con-
vention are well along under the
direction of Edwin M. Spence,

tion fee in half|to 85. The NAB WPG, Atlantic City, chairman of SPéct to which operators and con
shi tals 253 I NP A trol men fit badly into the artisa:
membership now{r fotals 253 sta the general committee. Special. mechanical worker class. Furthe;

tions and associ;ntes. hotel rates have been arranged,
| and reduced railroad fares, even
Large Attendance Seen

NUMEROUS other problems . of
vital interest to| the industry are
slated for discuskion at White Sul-
phur Springs, apcording to, Philip
G. Loucks, NAB managing direc-
tor. Advance indications, he de-
clared, are that it will be the most
heavily attendged convention in
NAB history. He pointed out that
during the past {vear the NAB has
experienced its greatest expansion
and increase in|membership. The
convention, hovaer, will be open
to all stations land to all other
qualified branches in the broad-
casting field.

“Since the c¢onvention in St.
Louis last vear™ Mr. Loucks said,
“the NAB has flulfilled practically
every commitment relating to ex-
pansion of its activities to further
the benefits of the organization to
the industry. Unquestionably,
1933 is the most active year we
have ever had.”

Outside the NRA code, copyright

analysis 'is therefore required on
. this point. )
more favorable than those at pre- ., A more serious guestion may be
Vious conventlons, are D roba‘qle. raised with regard to hours of em-
Other members of the convention ployment, especially on the part of

committee are L. B. Wilson s
- L - . * technical staffs, where at the pres-
WCKY; Leon Levy, WCAU; Sam ent time at le;ist 50 per cent are

Cook, WFBL; Birt Fisher, KOMO;  iine more than 40 hours a
Ww. E Hutchinson, WAAF, and eek. %ong hours of operation, re-
LeRoy Mark, WOL. quired by license and necessary in

White Sulphur Springs, world- the public interest, convenience
famous resort in the heart of the. and necessity, are responsible for

and is considered an ideal conven-
tion site. The Greenbrier Hotel is
completely equipped to accommo-
date the convention. In addition to
rooms and suites in the hotel,
available at special rates, cottages
surrounding the "hotel, with full
‘hotel services, are available for
parties. Both European and Amer-
can Plan rates are offered.

On the estate are three golf
courses, seven tennis courts, a
large swimming pool and faéilities
for trapshooting, fishing, horse-
back riding, flying and polo.

ranging from a minimum of 84
hours to 126 or more hours week-
ly as compared to approximately
52 hours a week for retail estab-
lishments, radio broadcasting pre-
sents a - unique problem in this
field.

Self-Knowledge Value
AS FAR AS can be determined,
this question is one of especial im-
portance to the small -station,
where the addition of one operator
may actually mean an increase

(Continued on page 37)

21.1 per cent on -

Alleghenies, covers 7,000 acres- this condition. With average hours .
of operation for full time stations -

- Page 11
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A Treasure Hunt With Money In It

KS O Studio Is Unable to Hold Crowd of Contestants;
Station, Sponsors and Listeners All Profit

By JOHN H. HEINEY
Staff KSO, Des Moines

. A GAME that
has put life into
many a Dparty re-
cently has been
adapted to radio
with signal
cess Tor both the
station and the
sponsors. It is
f the Treasure
oev Hunr.
Mr. Heiney KSO inaugu-
rated the stunt July 14. It cre-
ated an immediate sensation.
KSO earned revenue equivalent to
1% hours night-time card rates,
plus $50 for prize momney, and the
sponsors gained widespread pub-
licity for their products. This is
the way the Treasure Hunt was
conducted:

In the Des Moines REGISTER
AND TrRIBUNE KSO radio column
for Thursday and Friday instrue-
tions were printed on how to par-
ticipate. The build-up on the air
a half weeks of the conference upt
(spots) centered on these instruc-
tions and on the.first “clew” in
the hunt. Six clews in all were
given and participants in the
hunt had to hear all six.

The build-up instructions ex-
plained that listeners should tune
in KSO at 8 o'clock, and each half
hour thereafter; that to participate
the contestant would be required to
get six articles in various parts of
the city; that the .contestant who
brought all six articles to the stu-

dios first would receive a prize of °

$25; the next five, prizes of §5
each. . )

- Station Stages “Funfest”

THE NIGHT of the Hunt, a gen-
eral explanation of the event was
broadeast with the name of the
first “clew” or article to be ob-
tained, and listeners were warned
that the second article would be

named at 8:30, and so on until -

10:30 when the sixth and final ar-
ticle would be announced.

The six articles were an old-
fashioned nightshirt, horseshoe,
hollyhock in bloom, rock weighing

_ exactly one pound, a want ad from
the Des MoINES TRIBUNE of that
date (an ordinary classified selling
ad inserted by the sponsor), and a
fireman’s, policeman’s or motor-
man’s cap.

As a part of the event an infor-
mal “funfest” by our own talent
was scheduled at 10:30 to continue
until all prize winners were in the

_ studios. At 10:37, just séven min-
utes after the last clew had been
given, the first céntestant appeared

—with all six articles!

By 10:45 the studio fover was
overflowing, trafic was jammtd
downtown for blocks, hundreds of
persons swarmed around the build-
ing where our studios are located
unable to get up to the studios on
the thirteenth floor. ‘

This treasure hunt taught
us many things. First, the studios
were not large enough to accommo-
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AN EXCITING party game has been turned into a
profitable promotion stunt by KSO by enrolling its
listeners in a sponsored Treasure Hunt. Contest-
ants are given clues in periodical spot broadcasts,
following advance publicity in the press, and mone-
tary prizes are awarded the first six to bring the six
or seven articles specified in the hunt. The studio
was over-run the first night: 2,000 hunters thronged
-a theatre following the second broadcast.

date the contestants and the hun-’

dreds of others attracted. The wise
contestant was downtown at 10:30
near the spot he was to report in
to listening to the last announce-
ment over an automobile set or a
merchant's radio. Contestants
serambled good-naturedly on the
building elevators and in the build-
ing lobby presenting a dangerous
situation.

The first six contestants to show
up had all six articles and re-
ceived their prizes in the studio as
a part of the studic program.
Names of a dozen ether near-win-
ners were broadeast.

Qur switchbeards were swamped
with csdlls all evening. People
wanted questions answered. Some
were very funny. One man said
his grandfather was in bed in the
only nightshirt he knew of and
grandpa wouldn't get dressed.
Could he bring grandpa in with
the nightshirt! Another asked if a
pony shoe would do. We assured
him it would. Then he said the shoe
was still on the pony and he'd have
to bring both! Would that be all
right?
re stations quickly reported to
us that hats had been snatched.
Police reported . contestants had
riddled_the speed laws.

Theater Becomes Headquarters

THE SECOND Treasure Hunt was
arranged to /end at a downtown
theater. Seven articles were re-
quired to extend the hunt after the
last show crowd had left the house.
Contestants were told to go to the
stage door; others interested in
the fun were admitted to the the-
ater at the regular night price.
The seven articles were: an old-
fashioned flat iron; three leaves—
elm, oak and poplar; a man’s rub-
ber boot; a bottle of a product
manufactured by the sonsor (rep-
resentatives of the sponsor were
stationed over the city and these
points announced to the contestants
when the clew was given); a 1932
calendar with all months complete;
a chunk of eoal weighing exactly
two pounds; a bucket of water with
the water not less than three inches
from the top.
" The last named was designed to
prevent contestants from racing
over city streets at breakneck
speeds. The Des Moines police chief

also spoke for law observance

when the first announcement was
made.

The sponsor gave almeost 2,000
bottles to contestants, most of
whom operated in parties of two
to four. More than 2,000 persons
appeared at the stage door. We
had mikes on the theater stage and
on a fire esecape at the rear of the
theater.

The first hunt was sponsored by
the A. A. Schneiderhahn Company,
distributors of electrical and auto-
motive products handled through
the Straus Radio Program Produe-
ers, Des Moines; the second by the
Harger and Blish Company, dis-
tributors of Grunow refrigerators.
Each received thirteen 100 -word
announcements, six being given
with the Treasure Hunt clew an-

nouncements; four between 6 p.m..

and the first hunt announcement,
and the remainder in the period in
which the winners were announced.

Window Display Contest

THE TREASURE HUXNT is a
natural. It can be used to adver-
tise any product. Neither sponsor
asked for or expected direct sales.
No radio event ever so completely
carried the ecity with interest.
Plenty of police were needed to
handle the crowds.

The plan was modified to a win-
dow display card word - hunting
contest to start off a Des Moines
Dollar Day event the night of July
31. Fifteen prizes were awarded,
totaling $50 in cash and two of
merchandise. Hundreds of persons
were brought downtown to see 18
store windows the night before a
major cooperative selling event.

Our sister stations of the Iowa
Broadecasting Company—KWCR, at
Cedar Rapids, and WIAS, Ottum-
wa,—have held similar Treasure

‘Hunts with outstanding success.

Fruit Cake Prospect

RADIO ADVERTISING on estab-
lished home economics program
will be used along with newspapers
by L. C. DeForest, advertising di-
rector of the Hills Brothers Com-
pany, Néew York, to publicize the
Dromedary Dixie Mix, the first pre-
pared fruit cake mixture. The mix-
ture has been tried successfully in
eastern markets. Cecil, Warwick &
Cecil will aid DeForest in hand-
ling the account.

; |
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. grossed in a legal study of the

“ery Administration in connection

1T

ASCAP Royaltie, ~ «
Raised 1 Per Cem“-f

Publishers Netted $1,500,004
From Radio During Year

A ONE PER CENT boost in the
royalties paid by broadeasting sta.
tions to the American Society o
Composers, Authors & Publishex
for the right to perform ecopy.
righted music controlled by thy
combination became effective Sepg
1 under the three-year ASCAP
contract which some 550 station
signed *‘under duress” just a yex
ago. While detailed figures ap
not available, it is understood tha
ASCAP realized in excess of 8l
500,000 in vroyalties from the ra.
dio industry during the last
twelve months, whereas it expect
ed more than $2,000,000.

Prosecution Looms

MEANWHILE, the broadecasting
industry through the NAB is s
tively proceeding with its plan 4
obtain relief in the copyright con
troversy. Both the Department of
Justice and the Federal Tradge
Commission are examining the
ASCAP organization with the like
lihood that janti-monopoly litigs.
tion will be \instituted shortly.
Newton D.\ Baker, former See
retary of War—and NAB specal
copyright counsel, likewise is en

case. He conferred with Attorney
General Cummings and other De
partment of Justice officials on
July 24 in connection with the
case. He was accompanied by
Joseph C. Hostetler, his law pari-
ner.

NRA May Take Hand

DURING the last vear the broad
casting industry paid 3 per cent
of its “net receipts” plus an arb-
trary sustaining fee to ASCAP
under the three-year contracts ac
cepted by the NAB board involun-
tary on Aug. 24, 1932, ASCAP
threatened to withdraw its music
from the air unless the contracts
were accepted. The 4 per cent
royalty remains in effect untl
Sept. 1, 1934, at which time the §
per cent fee becomes applicable.

The sustaining fees are under-
stood ‘to total approximately
$750,000 a year. Prior to accept
ance of the new yardstick, stations
paid -approximately $1,000,000 2
yvear to ASCAP in a flat fee, arhi-
trarily assessed and presumably
based on power classifications of
stations.

The ccpyright situation may be
considered by the National Recov-

with codes of fair competition for
the amusement industries. Such
action might change the com-
plexion of the broadcasting con-
troversy with the combine.

AFFILIATED PRODUCTS, Ine,
Chicago (Edna Wallace Hopper)
is starting a new series of four
5-minute transcriptions weekly for
39 weeks over selected stations.
Disks are produced by World
Broadeasting System, and account
is handled by Blackett-Sample
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Commission Reallocation Plan
Mav Be Determined Shortly

Few Reassignments Rather Than Shakeup Loom
As Result of Mexico City Parley Failure

who
delegatio
clave, t X
entire matter of
placed before th
is expected to

report on the Mexico
ence, which reached an in
the question of redi
broadcasting channels among the
North American nations because
of the untenable demands ex
clusive channels by i

3

accede to el
tion's proposal that American-
sponsored border stations be elim-
inated.

Original Plan Shelved

PRIOR to the conference it was
openly indicated that the Commis-
sion had prepared a proposed
widespread realignment of broad-
casting facilities in this country
conditional upon a distribution of
channels at the Mexico conference.
Failure of the parley apparently
has resulted in the shelving of any
such plan, temporarily at least, It

is known that no further work is -

being done on this plarn for a 100
per cent revision of assignments.

Instead of a “general” realloca-
tion, the Commission now is un-
derstood to be considering & “lim-
ited” or patch- work ‘revision to
clear up local or regional confl
and affecting only & small number
of stations. In this connection
is generally believed that
west coast duplieation on
channels might be favorably con-
sidered, particularly in view of th
fact that a number of coastal cles
channels already are being dupli-
cated at night under “experimen-
tal” authority. The high power
trend in broadeasting likewise can-
not be ignored by the Commission,
and a reclassification of station
powers through horizontal in-
creases is possible.

In any event, the Commission's
engineering division has at its
finger-tips 2 number of “dummy”
plans for revision of assignments,
supported by engineering dats,
observations and developments ac-
cumulated since the last general
reallocation in +1928. That this
i in some
fashion structure
seems obvious, in spite of the fail-
ure of the Mexican conference and
the resultant uncertain status of
North American broadcasting.

Broadcasters who have paused
to reflect om the results of
the Mexica City conference are
somewhat dubious about the tech-
nical regulations on broadeasting

ts
-
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of on
~-channel opera-
terference to
ions on beth sides of the wave
. whereas precise channel
ation might reduce interfer-
ence to one of the adjacent waves
but double it on the other. A new
10 kw. Mexico station already U
ed in Mexico City has been as-
gnad to the Cenadian-shared re-
ional of 780 kc., instead of to s
mid-channel.

<
g
fa)

b

tions will be re-
I 1 and the other
tin nations is problematical.
ce the conference “agreed to
the way is open for
ons which may lead
to an agreement, One unverified
t iz that steps will be taken
tripartite meeting of Can-
ico and the United States

nical details which would be sub-
mitted to all nations for approval.

The Mexice

New Light on Parley

ONE OF the early fact
fa of the conference,
learned, was the arg

i by the La

ternations
They open-
they had in mind the
ing of super-power stations.
1y of 500,000 watts, with
which they hoped to reach the lu-
crative American market and ad-
vertise their coffees, fruits and
other export produects. They also
had in mind the stimulation of
tourist travel via radio.

For such stations, each nation
wanted exclusive channels. Mexico
asked a minimum of 12 and Cubs
talked sbout 8. One delegate said
that if all of the clear channel
demands of the couniries had been
agreed to, the United States would
have had “ene clear channel leff.”

Engineers pointed out that the

“eost of a 500,000 watt station
might equal the public debt of a
country like Nicaragua. Moreover,
they said that it is questionable
whether such a sfation could
break through the tropical static
with & sufficiently strong signal to
be heard well in this country.

Market and Average
Data Concisely Shown
On CBS Network Map

A COMPREHENSIVE but coneise
answer to the inevitable questiog
of an advertising prospect, “Where
will the program be heard?” hgs
been prepared for CBS by its re
search department.
All the essential information
about the coverage of any or af
CBS basic  stations, supplemen.
taries, the Don Lee unit, the Flor.
ida group, associated Canadian
stations and KGMB in Honoluly is
contained in a desk-size map of
the United States, handsomely
done in shades of gray on a blaek
background, which is published
along with a brochure titled “Mak.
ing the Map.” .
The map classifies market areas
: - according to the percentage of
5 v e . CBS listeners as (1) intense, (2
WOOD ANTENNA —Here IS yory good. (3) regular and (§) 2)
WBAL's new vertical radiator, em-  3sional. The population, radis
ploying wood rather than steel for homes, listeners, telephones, pas-
the mast itself. The High Capacity senger autos, and wired homes are
Crown, developed by WBAL's chief also averaged for each of these
engineer,” G. W. Cooke, is a new market areas. :
departure in antenna design. The
mast is 200 feet high. and is paint-  being built of square wood timbers
ed black and orange as a protec- gll 20 feet long. With four tim-
tion to aircraft. bers arranged to form s square
24-inch eross-section at the base of
the mast and a 20-inch cross-see-

W / . <7 tion at the top 200 feet from the
WBAL hab Trlpled ;'round. The timbers are ecross
. Te > " bolted and the joints staggered te
Slgﬂal “ Ith 10 I\W’. produce a rigid structure. Steel
& guys pulling four ways are ar-
Novel Design of Wood Masts ranged in three sets to hold the

. ~ sy T . pole erect. The guys are insulated
Given Credit For Increase into 25-foot sections by porcelain

to eliminate absorption.

Eliminate Fadink

THE ANTENNA consists of &
8;-inch copper tube carried verti-
cally up the mast by large stand-
off insulators to & height of 150
feet. At this point are four wires
connected which extend up the re-
nel station. has ' maining 50 feet to the 20-foot
begun operation Mr. Huber cross arms at the 200-foot eleva-
with its new 10 A tion. At the end of each cross
kw. transmitter and radiating sys- arm there is a large copper e.rch
tem, according to Frederick R. 20 feet in diameter connected to
Huber, station director. the antenna to form the high ca
wooden  vertical pacity crown to the vertical radi
tem is similar in ae- ator. This crown plays an npporb;
t systems recently in- ant part in the antenna design te
stalled by several stations, Mr. minimize the high angle sky wave
Huber declared it incorpofates an radiation and thus strengthen the
innovation in design, a ‘“high ca- ground wave. L
pacity erown’’, developed in This, it is said, eliminates fad-
[ WBAL’s labora- ing over a much greater ares
tory by G. W. around the station and results 18
Cooke, chief en- & stronger and steadier sl.gnal in
gineer, This de- the service area of the station. The
\;elopment has crownm, plus the.vertwal radiato
b largelv gives results equivalent to the high
€en ArgEly Ie-  teel tower radiators now being
sponsible for the o4 by several stations, it
remarkable step-  clgimed, while the use of wood in
ping up of .the stead of steel as a supporting mé
Mr. Cooke station’s  signal, dium further increases efficiency
o Mr. Huber said. To prevent possible interferenee
The transmitter has been re- to air travel the masts have been:
located 12 miles neargr Baltimore. painted black and orange in alters
Every improvement known to ra- nate stripes, and at night a large
dio has been incorporated in the rotating beacon throws a four mi
station, Mr. Huber asserted. De- lion candlepower red beam fro
spite the vast improvement in pri- the transmitter.
mary service area, he added, the The Radio Commission on Aug
directional antenna in no wise im- 29 extended WBAL's synchroniza
pairs the formal secondary service tion tests with WBZ, which g}%}
area of the station. . the Baltimore station full timé
The WBAL masts are unique, for three months from Sept. 1.
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Unification of Communications
Control Favored in Bar Report

Caution Advised in Any Regulatory Changes
WIBO. Shuler Decisions Held Significant

t be limi

nittee did not T
v recommend by resol
th a communications commi
sion, which would absorb the ad-

ministrative powers of all federal.

agencies now dealing. with radio
be es-

bility of such a unification. It held
that this problem is worth
Q

Broadcast Rates Shunned

THE REPORT covered in & broad
way the advantages to be derived
from centralized regulation. par-
ticularly as it would affect rate
regulation of common carriers in
transmitting messages for hire. No
specific mention was made of the
desirability of regulating rates of
broadcasting stations, apparently
because broadeasting is not as sus-
ceptible to such a regulation as the
common carrier branches of the
communications field.

The celebrated WIBO .and Shuler
cases, both of which ‘established
precedents and settled a number of
vexatious questions in radio juris-
prudence, were analysgd by the
committee. The report also advo-
cated repeal or at least meodifica-
tion of the Davis amendment by
Congress.

Two Resolutions Offered

THE COMMITTEE
adoption of two resol

xperience gained
ng regulatory bodies.

“Inexperience and unwise ex-
perimentation”, the report said,
“are the grestest dangers in any
reorganization of the regulation of
communications. Service to the
public will not only be temporari
impsaired but may be permanently
retsrded if the transition of control
iz mot intelligently designed and
earried out.”

Repeal or at least a modifieation
of the Davis amendment is desira-
ble, the committee said, to permit
the most beneficial use of the lim-
ed number of breadea
lities available. “Such w

make it even mor

the situation,” th

% WIBO Case Interpreted

to WJKS (now WIND),
Ind.., on purely quota

; 4T

PISCATORS BOLD — Washington
radio group and biggest of four
sharks they caught Aug. 19 off the
Delaware Coast. Left to right:
Harry C. Butcher, CBS Washing-
ton representative; Mr. Shark (300
pounds); Herbert L. Pettey, sec-
retary. Federal Radio Commission,
and Herluf Provensen, assistant
manager., WRC and WMAL. This
shark was Provensen's catch, the
other three being mere 100 pound-
ers.

Angeles, over which the Rev. Rob-
ert P. (Fighting Bob) Shuler car-
ried on his tirades, was described
as important because of its bearing
upon program standards of sta-
tions. After the station had been or-
dered deleted by the Commission in
November, 1932, and the Court of
Appeals had afirmed the decision,
Supreme Court denied the sta-

o

tion a review. The lower court had
held that the constitutional guar-
an ¢ speech had no appli-

nd that the Commission
right to delete the station
of objectionable programs.
case”, the committee said,
and doubtless will act as a
ent to a type of broadeaster
unfortunately has been alto-
T 00 numero It clearly es-
to broad-
a privilege which gives rise
o correlative rights and obliga-
tions and not an absolute right to
be exercised when once obtained
in perpetuity and according to the
m and caprice of the individual

3
o to
S =

|3

3-Year Licenses
Asked for Stations
As Boost to NRA

NAB Resolution Cites Need
For Credit Improvement

EXTENSION of licenses of al]
broadeasting stations  from the

present six-month term to the full
statutory period of three years as
a measure in keeping with the
spirit of the administration’s re.
covery program was urged in a
formal resolution adopted by the
NAB board of directors and pre-
sented to the Radio Commission
Aug. 29. The resolution was
adopted at the NAB board meet-
ing Aug. 24 and 25.

The Commission now has pend-
ing before it a resolution offered
several months ago by Commi
sioner Lafount, proposing exten
sion of broadcasting licenses 1o
one vear. The NAB resolution
brings out that the broadecasting
industry is working out a code of
fair competition under the NRA
and that it would be virtually im-
possible for stations to comply
with such a code without improve-
ment of their credit conditions
which could only be effected by
longer licenses.

Text of Resolution
THE RESOLUTION follows in full
text:

Whereas the Radio Act of 1027, as
amended autherizes the Federal Radio
Commission to issue broadeast licenses
for three year periods; and

Whereas, the Commission. up to-this
time has not seen fit to license such
stations for a term greater than six
months; and

Whereas, the broadeast industry is
desirous of cooperating with the Na-
tional Recovery Administration by
observing a code under which hours
of work will be shortened and rates
of pay increased for station em-
ployes and under which many stations
will be required to increase their per-
sonnel and payrolls; and

Whereas, many stations will find it
virtually impossible to carry out the
spirit and letter of this code without
improvement of their credit conditions
which can only result from longer
lcenses; and

Whereas, the North American Ra-
dio Conference has been concluded in
a manner which will make a general
realignment of stations unnecessary:

Whereas, longer license terms will

For a half acre

NIN\Y SN 5
WO\ \\\\\\\‘\\i\i\‘;\\\\a\

;N IOW A, where radio advertising must move goods
it pays to use the ONE “50 KW

|h many local markets

that covers them all —WOC-WHO

u're harvesting grain or sales, your choice
It takes power to sell
JKW—WOC-WHO—

W HETHER vo
of tools must suit
the Iowa market econom

the job to be done.
ically, and one &

\\\\\

to many territories,

Iowa has mnever concentrat
its consumers in one or two large

licensee.” result in greater stability throughout E3

first asked authorization by the as- A :
the broadcasting industry.

;\;\\\\\\\‘\} 'ﬂ'}/’//ﬁ/\::

does the whole job at rock-bottom cost.

sociation to confer with Congre cases appealed from . . ; ¢ £ e . . . : - B
sional committees concerned with Commission. Second, it ruled that State Court Rulings Therefore, be it resolved: That the i::;s' éoimr:ﬁ‘stm:;?h 'lgiirepsri;argl day-time serv- | The tremendous habitual listening audience of WOC-WHO = - /// :L
§ o 'd the Davis amendment is board of directors of the National ice area of WOC-WHO, shown on the map. ia- has been built through consistént delivery of good programs A s

ONLY TWO state court decisions
of importance were adjudicated
during the year, the committee re-

communications legislation and
with other agencies on matters re-
lating to the reorganization of the

Association of Broadcasters on behalf
of the broadcasting industry respect-
fully requests that the Federal Radio

cludes forty-three cities over 10.000. With 50.000
watts, WOC-WHO gives you the coverage neces-
sary to do a good selling job.

1 trong signal, day and night. The big advantage of
gg?nga tls1e c:xll%y N%C-WE};&F (Red) network outlet in Iowa, is
by well-rounded local program service.

law designed to accomplish a “fai
and equitable allocation” of broad-

R

EE(‘?)E(‘?)E?»,@'}MZM-. f

communications control structure cast facilities and that the Radio ported. Both had to do with libel Commission extend terms of all broad- sppplemented ’ Ok
and with respect to legislation and Commission may in proper cases and the liability of the station for ot So0o% licenses for the full statu- ! If yowre making plans to move merchandise in Iowa, let B
treaties governing the electrical license a station in an underguotz  Ilihel uttered over its facilities. In OF Peflod VOCSWHO help you. Considering its power and the size of % %
transmission of intelligence. The state to use facilities previousiy as-  the KFAB case, which two vears . " - its audience, you will be astonished by the low cost at which HOS &
second resolution asked authoriza- signed to a station in an overquota  ago resulted in a ruling by the Ne- Appl‘OV‘ed Agencies WOC-WHO can do your selling job in this important terri- XK ’»"IA\‘\
tion for the committee, through a sState and terminate the latter's. braska Supreme Court that the AN “APPROVED list of Los An- tory. Wire or phone for rates and open-time schedule. If you f\v/t’. ;’?}Y’(,‘.
delegation of ome or more of its license. i station and the speaker were joint- geles radio advertising agencies” FULL—TIME CLEARED-EHANNEL want time this fall, it will pay to act promptly. - PPRY S ZANY
members, to represent the asso- “Coming as it does on the eve of 1y liable for alleged defamatory was issued by souther; California r ; )'(b\Y/{ft )‘lb\Y’{\'V
ciation at internaticnal conferences a possible, not a probable gen- utterances by a candidate for pub- broadcast stations in August fol- CENTRAL BROADCASTING COMPANY A'A\g é/A\g
involving commusications in the eral reallocation of broadecast fa- lic office, the court dismissed as Jowing several meetings to estab- i ' i N% | '{)\Y’('\
role of observer. ~+  cilities as a result-of international moot, on May 18, last,an attempted 1lish a standard for agencies not ‘y 914 Walnut Street, Des Moines, lowa  « Phone 3-3251 M'/A‘{ 'I’A\)ﬁ
No legislation of importance conferences and agreements”, the second appeal intended to procure already accredited by newspapers WATTS CHICAGO: Free & Sleininger, 180 N. Michigan Ave., Phone FRA 6373 fwzw S
dealing with communications or committee stated, “this case is of a U. S. Supreme Court review. “It or associations. List includes? ' i . : I’.“ )’}‘Q\\
communications agencies was unusual signifieance, and in the ab- is to be regretted”, said the re- Walter Biddick Co., Wallin and : ‘/\§ ‘A§
enacted during the past year. the sence of other and inconsistent port, “that such review has been Barksdale, Tom Wallace, Federal |
report stated. The committee legislation or revolutionary scien- made impossible. The dismissal Advertisinyg Associates, V. G. Frei- n ‘ L

o il

 lowa has ten commercial radio station

tific developments, will doubtless was based upon satisfaction of the
control the future physical setup Jjudgment of the lower court pend-
of the broadeast industry.” ing appeal.”

The Shuler case, which result- A second case involved Louis

ed in the deletion of KGEF, Los (Continued on page 32)
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pointed out that any change in the
form of radio regulation, either by
direct legisigtion or by executive
action, will likely lead to &n en-
tirely new system of control- and

tag, Inc., Paul Winans, R. H. Alber
Co., Fitzmaurice and Son, Albert:
Fisher and Co., Radio Production
Co., Freeman Lang, Lee Luscher
and Radioseript Productions Co.

<

WITH 50,000 WATTS

AND ONE STATION, WOC-WHO
with total evening power of 4,000 watts —
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ONEPRICE
adherence to this sound principle. we have
elimmated all brokers. general representatives
and time selling transcription companies, and
permit only one organization to act as our sales
representatives in the national field.

TO ALL ... To insure strict

Wefeel that advertisers and advertising
agencies should have available to them an
organization which is qualified to present

honestly and intelligently . . . pertinent facts
concerning ‘our markets, coverage, management
and program facilities. We have no confidential

or group rates which serve to
act as an embarrassment to
advertisers and advertising agen-
cies. Our only affiliation is in
having the -same representative

plus a common interest in
the betterment of spat broadcast-
ing practices and the stabilization
of radio station rates.

Therefore, we have selected. as
this representative. EDWARD
PETRY & COMPANY, INC.. because
its personnel is comprised of
trained advertising executives
whose success is not dependent
alone upon.sales strategy

but upon ability to work capably
and harmoniously with the
agency and the advertiser in the
successful execution of their
broadcasting campaign.

Orders are acceptable only direct
or through EDWARD PETRY &
COMPANY, INC. All billing and
collecting will be done by the
station. |
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Edward |
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MARTIN CODEL, Publisher
SOL TAISHOFF, Editor

F. G. TAYLOR, Adrvertising \Ianager

BROADCASTING
PUBLICATIONS, Inec.

Natiopal Press Building
Washington, D. C.
Metropolitan 1022

Executive and Editorial Ofﬁce- National Press Building. Washington, D. C.
Subscription Price: $3.00 a Year - 15ca Copy - Copwnght 1933, by Broadcasting Publications, Inc.

Eastern Representative: The Spencer Young Co-. 28 Madison Ave..

Caledonia 5-0738, New York City

Western Representative: Warwick S. Carpenter, 29 E. de la Guerra. Sants Barbaras. Cal.

The NRA Code

A CODE of fair competition for the broad-
casting industry has been filed with NRA.
It will not meet with the unanimous approval
of the industry. Broadca\teh, agencies, sta-
tion repre~en*a ives and brokers will find
flaws in it and are certain to raise objections.
Small stations may conclude that the wage
and labor provisions work an undue hardship.
The trade practices provisions are drastie.
Evervbody concerned would do well to sit
back and reflect before they condemn the code.
It is being presented to the NRA as
dustry code by the only trade a iat
the industry. It has a good chan
through because the industry goes
with a united front. Other indust
several trade associations, have encountered

serious difficulties because of their inability
to get together on a single code. General

Johnson has announced that his organization
will write codes for these indusiries which
cannot reconcile their own conflicts

The NAB board which drafted the aroad-
casting code was representative of all classes
of stations—local, regional, cledr channel and
network. Every consideration was given the
“little fellow”. The fact that he may be
harder hit than the bigger, more successful
station is a fault of the law itself rather than
of the NAB board. )

In retaining a lawyer of the calibre of John
W. Guider to handle the code procedure, the
NAB is to be commended. He is admirably
qualified and equipped for the joB.  The hard-
est part of the battle will be the public hear-
ing before NRA, when labor and anti-radio
groups aatempt to have written into the NAB
code provisions te serve their own selfish ends.

The NAB needs the support of every factor
of the industry to put this code through. Dis-
sension in the ranks might prove ruinous.
Everybody should take a conciliatory attitude
af: this time. Remember, if any-of the provi-
sions prove inequitable in practice, it is still
possible to alter them after the code becomes
effective.

Welcome to Rad—diog AlAZ

AL SMITH has entered radio. As chairman
of the board of the newly formed Federal
Broadeasting Corp., new WMCA sales agency,
the former governor of New York will be
thrown into intimate contact with the busi-
ness of broadcasting. His alert mind, his busi-
ness sagacity and his keen sense of public re-
latipns should prove a real contribution to the
business of broadcasting. Here’s hoping we
see and hear Alfred E. Smith, broadcaster, at
the next NAB convention.

Page 20

Eloquent Statistics

SMALL WONDER that they refer to the busi-
ness of broadcasting as the lustiest among
America’s infant industries! Hardly more
than & dozen vears of age, broadeasting’s pay-
roll—for stations alone, and not including net-
works, agencies, transcription companies, ete.
— _numbers sbout 9,200 regular full-time em-
ploves, who during the current year will re-
ceive nearly $17,000.000 in salaries.
all elements, the. figure is probably mnearer
12,000, with & payroll approximating 225,000.-
000, not counting non-staff artists and other
occasional emploves. .

Dr. Hettinger's survey, which brought to
licht these estimates, was the first scientific
~oach by a qualified economist to an ac-
te sizeup of the broadeasting industry.

erowth has been so rapid since its birth

parents have hardly bethought them-

to count its progress by taking a cen-
Dr. Hettinger is now at work on other
statisties, chief. among them
ing scientific caleulations of the amounts of
ocal and other spot business being done by
A.merzea-m radio stations. These figures, sup-
plementing those gathered by the Radio Com-
mission for the Senate last yvear and the
monthly reports of network income, should do
much toward enabling the industry to chart
its seasonal and annual strides—happily for-
ward at this time.

Reorganizing Regulation
IF TRENDS mean anything, it is just a ques-
tion of time until the functions of the Radio

Commission are merged with those of other’

Federal agencies regulating communications
and rates. This may be accomplished by the
creation of a Federal agency which will take
over as a part of its duties those functions
now conferred upon the Commission. It may
be accomplished by a delegation of new and
additional authority to the present organiza-
tion. In either event the ultimate result will
be the same. For more than four years legis-
lative efforts have been made to that end. The
next session of Congress may take definite
action.

The advantages which would acerue from
such a fusion are ably advanced by the Stand-
ing Committee on Communications in its re-
port to the American Bar Association, covered
elsewhere in this issue. John W. Guider, bril-
liant young Washington attorney, this year
assumed the chairmanship of that committee,
succeeding Louis G. Caldwell, former Commis-
sion general counsel, who became chairman of
the newly created committee on administrative
laws.

The Guider committee does not recommend
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THE FIRST of four sections of Market §
Newspaper Statistics, Volume II, compiled up.
der the direction of the Committee on News
papers of the American Association of Adve.
tising Agencies, has just been published, au
cording to an announcement by Frederic }
Gamble, executive secretary of Associatiom
Like the first volume, issued April 27, 1931
Volume II, is a compilation of data for guii
ance in placing advertising in newspapers, i
cluding figures on population, number of Eng.
lish reading families and income tax returns
circulation, local rates, national rates, lineag:
differential between local and national rate
and an estimate of circulation obtaine
through use of inducements. In Volume T
new government figures are used for families
English reading and income tax returns. Tk
purpose of these studies is to make more read
ily accessible and usable certain selected in
formation regarding markets and newspapes
in cities having over 100,000 population. Om
-copy of Section A is being sent to each A, A
A. A. member’s office and to each publishe
represented in the study. Additional copies
Section A are available at $2.50 each.

THE FIRST full length mystery novel wri-
ten directly for radio by Octavus Roy Coh
“The Townsend Murder Mjystery”, has
been published in book form by D. Appletern-
Century Co., New York; $2. The story wa
broadcast in serial form over NBC-WJZ ne:
work under sponsorship of Westinghouse. The
book offers something new in mystery novels
because of its unique conversational form,

e

THE STORY of the development of wireless
is told by R. N. Vyvyan, who recently retirad
as chief engineer of the Marconi Company, i
“Wireless Over Thirty Years” (George Roun
ledge and Sons, Ltd.,, London, 8s. 6d). The
book is written so as to interest the laymar
as well as the technician,

outright the Radio Commission’s demise and
the assumption of its functions by an agenc
regulating all modes of wire and wireless con-
munication. It does, however, emphasize that
the division of authority now existing, par-
ticularly as it relates to rate-making for the
public utility common carriers handling mes-
sage traffic, is uneconomic, cumbersome and
generally not in the public interest.

The report does not touch upon the poss:
bility of rate-regulation of broadecasting by
such a Commission. It is seriously to b
doubted whether broadcasting, as an industry
is susceptible to rate regulation. Broadcasting
stations are not common carriers for hire, lik¢
the message companies, open to all comers
That already has been held by the Interstate
Commerce Commission in the Sta-Shine case
of a year ago, which was dismissed on juris
dictional grounds.

We subseribe wholeheartedly to suggestion
by the Guider committee that if a new Com-
mission on Communications, with broad di-
cretionary powers is created by Congress, the
experiences gained by the existing regulatary
bodies should not be ignored. In other words,
it would be unwise, if not dangerous, to estab-
lish a new agency without including in its pér-
sonnel those persons on the Radio Commission
who already have proved themselves capable
arbiters and administrators. Communicationsin
general, and radio in particular, embrace $0

problems that experienced and expert reguls-
fion is a prime essential.

We

THE PERFECT broadecaster, it is
said, should have the training of
s newspaperman, the talen of an
sctor, the background of an ad-
vertis the humor of
columnist, the ear of a mus 1
and the finesse of an announcer.
There vou have Quin Augustus
Ryan, manager of WGN, Chica
and one of radio’s
‘TE\

man,

best known fig-

Quin (born Quinlan) Ryan
setved his apprentwe«hxp in prac-
deally every branch of both the
newspaper and advertising r'er
hefore he invaded radio back

“wireless"”. Although only
day, he has served success vely as
a reporter, actor, sports corre-
spondent, magazine editor. adver-
Hising man, syndicate humorist,
columnist, feature announcer and
station manager.

Although the head of one of the
country’s largest stations, with the
burdens of management weighing
heavily on his shoulders. Ryan has
never deserted the microphone. He
still appears on regular programs
and has a tremendous following
throughout the middlewest, and he
is still recognized as one of the
country’s king pin news and sports
commentators.

Good looking, good natured and
perpetually enthusiastic, Ryan~is
known as Quin to almost every-
body in the WGN organization. He
is different from the usual station
manager. While recognized as a
sharp business men, he is artist,
first, last and always. His biggest
thrill comes when he straddles a

for Quin was weaned into radio on
“mike juice.”

Born in Chicago, Nov. 17, 1898,
the firstborn of Judge Joseph E.
Ryan, Quinlan divided his early
education between Loyola Acad-
emy and the old Essanay motion
picture studios, then in Chicago.
His interests were early fixed on
writing and acting. It was natural
-enough that upon his entry to
Northwestern University with the

September
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the davs when it was known as

“mike” and talks to his audience, -

i

QiCtS to—
]

and

TR‘BY\T

to the bt
ness department of

Dape‘. and ‘a\er into the advertis-
ing copy and art departments. In
1‘319. he started the TR:SL\E house
organ and begawe éditor.
Always on! his to
and write, Ryan was
J. P. \L.Exo:x as an a t
writing verss. greeting cards and
bright Daravrapb to be syndicated
over the country, while continuin
with the TRIBUNE. Together they
wrote “The Potters”, long a syndi-
cate favi orltq Ryan al:o contrib-
uted a column to thee CHICAGO
JOURNAL OF q‘,‘ouumﬂ: which was
quoted in humor columns over the
country. In 1922 he became a
sports co‘umhz«c with the CHICAGO
HERALD AND] EXAMINER. A few
months later lhe created a copy and
art department for that paper.
Ryan got his first real taste of
radio in 1933 over WMAQ. - He
wrote the radio continuity for an
hour's show, in verse. Later he
became announcer, continuity
writer, program director and man-
ager of the station operated by the
HerALD EXAMINER on a sharing
basis with WILS. When the TRiB-
UNE bought vDAP and re-named
it WGN in 1924, Ryan signed
up as publicity man. i
adcasts and made a
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PERSONAL NOTES

HERBERT L. PETTEY. ses
the Feders! Radio Commission, was
i the Darty of emocratic

who flew from Washington
Ci aO to address

1 of the Young
f America. He
ss the conven-
of the Fed-
Means to

retary of

RA dio

De"xoc*a .
. PALEY. CBS president,
scheduled to
for a month's
. executive

manager
returned

a nine-
. where

manager
returned

CARL WESTER has been appm”ted
1 es manager in the Chi’
of NBC. _

NILES TRAMMELL. vice president
manager of the NBC Chicago
ion; Fred Weber, traffic man-
and Sidney Strotz, program
manager, visited New York head-
quarters in August.

K. W. PIKE, who formerly operated-

an advertising ageney at Modesto, .
Cal., has heen named commercial man-
ager of KFBK, Sacramento, Cal

1. B. WILSON, president of WCKY,
Covington, Ky., and Elmér H. Dress-
man, director continuity and pub-
licity, comprise the NRA radio com-
mittee for Kenvon county. Joseph
H. Dressman has resigned from the
WCKY publicity staff to serve as pub-
licity director for NRA in the same
county.

THE DEATH of T. J. Driggers, for- .

merly with KRLD, Dallas, and lately
with the advertising department of
the Lone Star Gas Co. of that city,
is reported from Dallas.

M. H. AYLESWORTH, ‘president of

NBC and RKO was a luncheon guest

at the White House ‘Aug. 15.

BEHIND
THE MICROPHONE

THOMAS F. SMITH, formerly with
KJR, Seattle, has joined the announc-
ing staff of KNX, Hollywood.. David
Ballou, who came to ENX from KGB
and KFAC-EFVYD, as a -continuity
writer, has been transferred to the
program production staff of KNX

BETTY JONES, former pianist and
vocalist at WNBR, Memphis, has re-
turned to the staff as hostess.

JOHN HEVERLY, announcer at
KGIR, Butte, Mont., has announced
his engagement to Miss Ruth Skilling-
stead, of Deer Lodge, Mont.

FREDERIC WILLIAM WILE will
start his eleventh year on radio when
he resumes his weekly talkst on “The
Political Situation in Washington To-
night” on CBS Sept. 16.

JOHN MAYO, former CBS announcer
in New York, is now on the announc-
ing staff of NBC in Washington.
BOB BENCE, chief announcer .of
KFRC, San Francisco, has been pro-
moted o assistant production man-
ager.

HELEN HANCOCK, director of morn-
ing programs on WOR, Newark, sailed

for Europe in mid-August for a
month's vacation. .
BOB HOLT, announcer at KMOX,

St. Louis, has been appomted assis-
t to Chief Announcer France Laux
harge of daytime studio opera-

BORN, to Ed Smith, announcer at
WGN, Chicago, and Mrs. Smith, a
son. Ronald Edward, on Aug. 9.

BURR McINTOSH, “cheerful phil-
osopher” at KFAC, Los Angeles, has
peen given one of the lead roles in
~Sweetheart of Sigma Chi”, Mono-
gram talkie. o

CHAUNCEY PARSONS, formerly
£ tenor in the NBC Chicago stu-
s, has been transferred to the
New York NBC studios.

ROGER ERUPP, onetime announcer
at KFI, Los nveles but the last
year, with KTAB, OaLland and NBC
San Francisco, has returned to
hl\ former KFI post.

FORREST BARNES,
KMPC, Beverly Hills,

announcer at
Cal., has been

¢ « promoted to program manager.

ELLIS FRAKES, thrice Atwater Kent
audition winner in the Covmﬁt
area, has been added to the cal
soloists of the Southern Symphonies,
produced by WCKY, Covington, Xy,
for the NBC-WJZ- network.

BORN, to G. Donald Gray, announcer
at KY& San “Francisco, and Mrs.
Gray, a daughter.

BECAUSE of the expansion of per-
sonnel ir line with the NRA, KGB,
San Diego, Cal., has added Carlyle
Steves to its announcing s

F. D. ANDERSON, of St. Loms, has
joined the anmouncing staff of WHB,
Kansas City, Mo.

EMILY NATHAN, former New York
newspaper woman, - has rejoined the
press department of WOR, Newark.

MAE JONES, office secretary at
KMPC, Beverly Hills, Cal, and Dick
Smith, also of the station staff, were
married early in August.

BUDDY MILLER has resigned as
program director of WNOX, Knox-
ville, to enter the University of Ten-
nessee Law School and has been suec-
ceeded by Fred Shepherd. : "
PAUL PIERCE, announcer at KFWB,
Hollywood, was married: in August to
Mary Lea Gregory. R
BONNIE BLUE, former blues singer
at KRKD, Angeles, has joined
staff of KFAC in the same city as
continuity writer.

S ~ Page 21
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July Network Revenues IN THE

The W-S:M MARKET is in the
‘  HEADLINES!

v

ce.
1 Y MEYERS, head
FWB, Hol

In the Heart of the | ‘ K ._ D omo o&m
MIDDLE WEST

Nobody should need a research department to know that
the South covered by WSM. Nashuville, is on the up and

CLEARED ‘ up. The headlines tell it.
CHANNEL ‘
* Tennessee Yallev., Cotton. Textiles. Tobaceco. As
CONTINUOUS . w\‘B MARTIY, thev climb. remember it is WSM's market that’s
e climbing. These are a few of the items that translate

ALFRED C. BALLING, chief themselves into rising income for the listeners who

2 =4 000 “v i ‘ l S SWAN-FINCH OIL Cor .. New ir""e: operator at WHAM, Roe
09 - - York (moter and ma ils) e

to be married Sept. 5 to Mis

regularly tune in our 350.000-watt signal.

.Y lece Fisher.
has undertaken R N
820 KILOCYCLES — 365.6 METERS Voppagoertazen DAVID BAILEY, once with KTAR
AL With 1 I”:xole\mxE sLnd \ifater mle.\‘pe:ime si R f h d
ted W i i . e ; work a Mesa, Cal, is N o 1. } s R
Affilia  With Columbia Broadcasting System Jones and Ernie Hare weekly for technician ac KGB. Sen Diego. And do theytunein? Ask any one of the dozen sponsors
1 Radio may be more ton Compson is the new

REPRESENTED NATIONALLY BY EDWARD PEYRY & CO.

: fidely used later as more desler director for the station.
17 & 424 S0, New York—Wrighey Bidy.. Chingn—235 hmetguasary 52.. Sze Fromcioce ]
S Geners phvay Se. Widg.. Asianen

is are secured. J. P. Muller & 1. g, BIAR, of Utica, Miss., has be
New York, handles account. come chief engineer of KFYOQ, Lui.
bock, Tex.

P. L. MERRYMAN, operations super-
visor Washington division, NBC, o

who get cash response to their shows, They’ll tell you

how the mail pours in. bringing good old U. S. currency.
They'll tell you how surprised they have been—these
veteran buvers of radio time—at the amazing hold

WSM has on a great circle that includes nearly three-

Aug, 23 addressed the graduating

: i
Mdlllt. CAT 3 N @ooD m“‘ . class of the Capital Radio Engineer

ing Institute, in Washington, s

“— YE QLDE PROVERR o discussion was on the organization of

network broadeasting,

- quarters of America’s buying power.
*March of Time"

RETURN of the “March of Time"
under new sponsorship, but with
the editors of TIME MAGAZINE co-
operating actively in its produc-
tion along exactly the same lines
as before, is announced by James
H. Rand, Jr., chairman of the
board of Remington Rand, Inec,
Buffalo (office equipment and Sys-
tems), the new sponsor. The se-
ries will start Oct. 6, occupying
the same 8:30-9 p.m., EST, period
that it formerly had on a nation-
wide CBS network. Remington
Rand on Oct. 2 is also starting
“Remington Cowboy” on coast-to-

1 You get mighty wide coverage fromi WSM. But you
pay only for the immediate WSM market—the South.
The great manufacturing areas iq the Lake region are &,

velvet, our gift to you.

It's mighty shrewd to buy WSM, Nashville, but yéu don’t
have to be shrewd to do it. We have just one rate-card,

coast CBS network, Mondays, Wed- it goes as it reads for evervbodv.
nesdays, and Fridays, 5:45-6 p.m., : and 1t goes as 1t ° o
EST. Batten, Barton, Durstine & ; i
Osborn, New York, is handling the 5 :
account for Remington Rand sas !
it did for TIME. ‘ !
_ . W ) ) WHOM Withdraws Owned and Operated by Cleared Channel Unlimited Time
More than 200 “unmurtled” advertisers are getting results CANCELLATION of the hearing § TRENamioxar Lire & Accmest Insurance Compaxy, Inc.
. ) . scheduled for Aug. 22 on the ap- ¢ ; {NES Q
through wise use of the three Des Moines Register and Tribune stations plication of WJSV, Alexandris, NASHVILLE, TENNESSEE 1 v !
Va., for regular license to operate I / §
= with a directicnal antenna, was or- —— f
’ * ; dered by the Radio Commissii.on i 5 ” R ND COMPANY ‘(i oA
! 7 . Aug. 15 upon the withdrawal of 8 ||| EDWARD PETRY AN MPANY !
KS O-Des Moines: KW C RecCedar Rapids- WIA S=0ttumca protest previously filed by WHOM, | {! . .. A . i
Symchrounized merchandising service on alf three stations available to fomal Jersey City. The latter station had i Exclusize National Riprh ersaiies ! E NBC 5 0 0 o 0 WA l I 5 650
N nadonal advertisers complained that the directional'an- f || New cra. Sax Fraxcrsco || = ’ Kilocvcles
AfiGiiad wish N B. C. Bine motect 18 hower deity tenna caused interference in | || NEW Yorx,Cuicaco, AtLavta, Sax Fraxcisc i Affiliate Yy

WHOM’s service area. —

ge 22 BROADCASTING ° September 1, 1933 | September 1, 1933 * BROADCASTING
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The Business of Broadcasting

Current News About Accounts,
Representatives and Apparatus;

Pending Schedules, Traunscriptions,
Notes from the Stations

STATION ACCOUNTS

WNAX, Yan‘\tm S, In:
ern Fuel Co., St. Paul,

& days wee ‘zv, 26 weeks
‘ze‘d

Coffee
innesvmas. 1 ription
26 weeks, Erwin-Wasey &
. sociation of American Soap
and Glycerine Producers, New York
(GPA auto glycerine) snnouncements

with weather reports, 10
weeks, SHB and Newe! Co..
Nev_f York; M. Born & Co., icago

(tailored clothing) 5 days weekly, 11
weeks, First United Rrosdeasters,
Chicago: F. H. Pfunder. IM. Min

A
&

apolis (P
ments twt
month,

da
‘x{ui‘ﬁr anen‘xou :
Co., Kansas Cizv Meo. (seda-
anneuncements 6 days “MH
26 weeks, Hogan Advertising
Kansas City.

WEAF, New York: Hudson Motor
Car Co., Detroit, started “1933 Terra-
plane Review” Wednesdays, 8:30-3
p.m.. EDST, .thru The Blackman Co.,
New York,

Page 24

New iork:
renew al

XJ Co.,
? th
ar -Ph

i

EGIR. Butte, Mant.:. szs
New York
{‘&Y]V\' except Suﬁﬁax, 26
" thru Hellwig, New Y. ork: Con
tinental Automobile Co., Detroit, 4
announcements dsily for 1 week,
Grace & Helliday, Detroit.

KFPO. San Francisco: Rumford Chem-
ical We"ks, Rumford, R. I. (baking
powder), I transeriptions weekly from
Qet. 17, thm SHB.

m 52
Gvs}‘ﬂmu Hughes, Los Angeles;
: Publishing Co., New York
\Womxm‘* Home Companion) shop-
ping talks, once weekly, 52 weeks,
Geyer, Co., New York.

REX COLE, Ine, New York (G. E.
merchandise) has renewed “Rex Cole
Mountsineers” on WEAF, New York,
Mondays te Fridays inclusive, thru
\faxo'x, Inc., New York.

BROADCASTING * September 1, 1933

of

WJIDX, Jackson, Mi Cr

Hotel Co., Mineral Wells, Te
Crystals) transcription 3 4
1 18 weeks, thru H. M.
ningham, Ala.; Ilhnox\
Chieago, 3
2 weeks, WBS,
‘Mfg. Co., Sand Sp
(Kerr gls;s and jars) announcem

weekly, 26 weeks, Roger-Gan.
tising Agez\cx, Tuls (O}
lough khermcal Co., Memphis

Joseph s~p1rm Pewetrol ¥
weekly, 32 weel
Yor ; Norge Refrizemmv
transcriptions 3 days wee
13 weeks, thru local Lexler; Comn
i eal P.lbhslﬂmz ko, \Ie“v

BAP, Tort
New York,

=0 V\Ee,\i

thru Blow
3

, Detroit, 26 5
s, thru WBS:
Portland, Me., = ;

weather reports, John
W. Queen. Boston; Sun-Rayed Co.
Frankfort, Ind.,, remewal in Home
Cooking School, thru Cham-
Her\ & W \*ell, Boston; Florence
Stove Co. Gardner, Mass., two t“‘-
ticipations \'&eeklv in barn dance,
W B. Remington, Inc., p*nw"eld.
M

WMAQ, Chicago: Lumberman's Mu-
tual Casualty Co., Chicago (aute in-
surance) dai announcements, Aug
8 to Sept. 23, thru Doremus & Co.,
Chicago; Chevrolet Motor Co., De-
troit, daily announcements, Aug. 14
to 30.

KPOQO, San Francisco: 8. 0. S, Chi-
cago (pan cleaner) 5-minute =an-
nouncements daily, Aug. 10 to 3L
thru Henri, Hurst & McDonald, Chi-
cago, and SHB.

SEARS ROEBUCK & Co. Chicage,
will sponsor two and four-minute fur
talks on Tuesdays and Fridays on
KGA, Spokane, and KDKAJ, Pitts-
burgh, Nov. 6 through Feb. 2, thru
Niesser-Meyerhoff, Chicago.

P

‘s

\

|
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acts

Complete facts about the radio stations listed below are no

further than a local telephone call, in New York or Chicageo.

tion on the size of their audiences .
... and their rates.
each station is a key network outlet in its territory.
the Don Lee Pacific Coast Unit,
COLUMBIA BROADCASTING SYSTEM.

NEW YORK - 485 Madison Avenue
(Wickersham 2-2000) |

CHICAGO - 4‘!0, N. Michigan Avenue |
Whitehall 6000° | .

. . their services . . . their

DEFINITE informa-

"open time’

The value of these stations is measured by their performance:
And, with the exception of

they are owned and operated by the
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e all |

R. B. DAVIS Co., Hoboken, N 5 .. Chi J s 3 k ICTOR . I, T AL CARBON Ceo., New York
X powder) on QOct. 3 ares s b . . s s ; iz undertaking

" for the f{fall
Ace is handled by
& Son, Philadelphia.

NETWORK ACCOUNTS

A NEW SERVICE

J. H. NEEBE CO.

BROADCASTING
COUNSELORS
GENERAL MOTORS BLDG.
DETROIT

g¢ 11-11:
Yaiteson-
ago.

ST, with repeat for 35 o
at 7:30 pm., EST. Age
uf & Ryan, New York,

J. T. ROBERTSON MFG. Co. Syra-
N. Y. soaps) will use radio

Hanford & Froh-
Rochester, N. Y.

CORP., Pasadena.: Cal,
cturers of Ant Stik, announces
launch a national cam-

g

Prcgrams
(on discs or over wires—local of national)
"Sales Promotion Plans

Radio Advertising ldeas

BROS., TRockford,
ion deg food) on Qot
-Tin Thriller” on
ations, Sundays, 7433
weeks. Agency: Rogen

Ie =R/ A wh:|

o o

KSD,

C at
Same sponsor

g radio and
is placed
Chi-

]
r
n
g
e
)
0

Ir

BREWERY, New Bed-
(Diamond Ale) will use
with newspapers and billboards

, on Aug, i
Pr. Royal 8. Copeland over
5 special network of New York Stsie
CBS 3 vs, Thursdsys

o.. Boston agency.

TapPY
over 17

3:45-

SIN Co. St. Louis (anti-

ppointed Jimm Daugh-
agency, to handle
i g radio in

is usi

3 pm

nt, Dugdale & Corner,

(77

T CLIMALENE Co., Canton, O. 2 W. ROSE C(Co., Cleveland
3 . lene water softener) on Sept. 5 staris

makes up Hsts during .Sep-

Cheri McKay, Merry-Macs and two
piano team over a special NBC nat.

"
I

Fhyopy %< o]

> . . AP Q with an g appropriation of
T work including WGY, WBEN, WCAE, win 200 i I by
WTAM, WWJ, WSAIL WMAQ, WOC. B fs  handled by

CONSULTATION WITHOUT OBLIGATION

0 xa):
L e

IN ST. LOUIS
AT IS
A recen K S D

prefer KSD programs than those of any other
St. Louis Broadcasting Station.

Co.. New York.

y C
WHO, WOW and WDAF. Tuesdays
and Thursdays, 12 noon-12:15 pm
Ageney: W. 3. Hill, Inec., Pittsburgh

JOHNS-MANVILLE, Inc, New York
{insulating, roefing, flooring, ete.) o
Sept. 25 starts Floyd Gibbons and
Yictor Young's orchestra om 32 NB(-
WEAF stations, 8:30-9 p.m., EST,
with repeat for 6 NBC-KGO stations
at 12-12:15 midnight. Ageney: J.
Walter Thompson Co., New York.

THE VOICE OF THE SOUTH

Announces

50,000

Cu

REAL SILK HOSIERY MILLS, In-
, with repest for NB({- dianapolis, on Sept. 10 starts dance
on Sundays, 11:45-11:30 orchestra and talent, still undecided,
starting Nov. 5. Agency: on_basic NBC-WJZ network, plus
hompson Ceo., New York, WSM, WSB, WJDX, WSMB, WKY,
WBAP, KPRC, WOQAI, KTHS, K04,

SEALED POWER Corp, Muskegon, gpYL and the NBC-KGO and NW
Mich ton mngs) on Oct. 30 starts  networks, Sundays, 6-6:30 p.m., EST. »
s Pewer Sideshow.” with CHT  Eroin Wasey & Co., Chicago, hand-
Sou »arker, the Morin Sisters, :

Tes
s and Harold Stokes o seeount.
35 NBC-WJZ stations, DELAWARE, LACKAWANNA AND
s, :30 pom., EST, with re- WESTERN COAL Co., New York
r 11 NBC-KGO stations same  (Blue Coal) on Oct. 1 starts orches-
t 1 :30 midnight. Ageney: tra, comedy team and vocslist to be
day, Detroit. selected on 11 eastern NBC-WEé\TlF
S S Cor 3 -+ stations, Sundays, 7-7:30 p.m., EST.
"‘%fgug:}‘p'éml\gzps GIS Agency: Ruthrauff & Ryan, New York

The Dier Hiss Recital with cspnNATION Co, Milwaukee (evape-

 WATTS

THE ATLANTA JOURNAL

I e e . . 7. C r an Gordon"” on special hook- + T B g M
A copy of this interesting and authoritative 5p of WIZ, WHAL snd BAIAL, Wed. Iagd mill) on Oct. 2 renews “Cer ATLANTA, GA.
. . . . . nesdays, 6:30-6:45 p.m., EST. Ageney: - < e orohecira " o
suwgytw:litbz m;;!ed. without obligation to I, sz:;.;:oi@f Niw ok e: \k %fggg?uagf:{“‘%iie°i§?§3§§; g‘;cs?fﬁ . o
y [ali " ew York v dy, rer 42 NBC-WE! Ye al - b L]
aﬂy interestea advertiser or agency' J Sept. 25 st “Wizard of stg.tiaorzs air!xd‘ stcz’;;lements, Mondays. T}le Joumal COl'erS Dlxle
- " on 24 NBC-WEAF stations (with  10-10:30 p.m., EST. Agency: Erwin,

8
» WQOC-WHO added Oct. Mondays, Wasey & Co., Chicago.

* 2%
B . Wednesdays and Frida 45-6 p.m.. 3 ) lee T}le DQW
EST. Agency: Young & Rubicam, N. Y. ARISO%R &s Co.,” Chicago 't (mest LAMBDIN KAY .
& VITR IO Cew Vork < packers) on Sept. 22 renews its pro-
B e ) ?f‘:g‘f’géf’ iléc._.“)g‘e_z“iigL\i.nonP;Ye‘ipSt!; gram on 36 NBC-WJZ stations and Gen. Manager
o 3 Y supplements, Fridays, 8:30-9

with Nat Shilk® 3 < A Ao
Ao g tra and Agnes Moorehead, comedian, Fbg’ ‘flth rgpeat quor "1 VB(B}-PH_
ACaress: on 18 CBS stations, Mondays, 8:15- Jtations en went. i oniy at 2ii7 )
8:30 p.m., EST, 32 weeks. Ageney: 1:45 am., EST. After Sept. 29 b?n -
&8:30 p.m., EST, 52 ks, ey " S g.n s
. . . Redfield-Coupe, New York, R cast ‘\v’-.ﬂl LI “"’9:10, R
Station KSD —The St. Louis Post-D;spatch PILLSBURY FLOUR MILLS, Min- i, 0 er € Son PRI
. rpe o . neapolis, on Sept. 11 starts “Today's o
POSt'DISpat'Ch BUdd!ng, Sf* LO‘“S, MQ' Children” on NBC network after test SWIFT & Co. Chicago (mesats) on
campaign on WMAQ, daily except Sept. 27 starts a new program, time
Saturday and Sundays, 11:30-11:45 and title not announced, on the basic
am., CST. Agency: The Hutchin- NBC-WEAF network. Agency:
= son Co., Minneapolis. Walter Thompson Co., Chicago.

program

t’s orches-

|
1
I

FULL| TIME
CLEAR CHANNEL

!

Page 26
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RADIO ADVERTISERS

AGENCIES AND
REPRESENTATIVES

Moore

Chicago.

ADIO STATION
EPRESENTATIVES

Walter Biddick Co.

568 Chamber of Commerce Bldg., Los Angeles
577 Monadnock Bidg., San Fraacisco
3326 Stuart Bids., Seattie

3

Daily, KMBC is dem-
onstrating its ability to
produce effective re-
sults for the advertiser
in this rich territory
which truly represents a
cross-section of Amer-
ica's Markets.
These advertisers have
recently used KMBC 3o
test National programs:
lodent Chemical Co.
{lodent Tooth Paste}
"BLACK & BLUE"
The H. J. Heinz Co.
{Heinz Rice Flakes)
“"TARZAN of the APES"
Richard Hudnut Sales

O
{Marvelous Face
Powder)
"MARVELOUS
MELODIES”
Johnson & Johnsen
{J & J Products)
"GROWIN' UpP"

KANSAS QTY, MO.

HEIGHTS

Installing the newest, most ad-
vanced fransmitting equipment
in America, and incorporating
features in self-supporting verti-
cal antenna design not hereto-
fore used in broadcasting sta-
tions—KMBC intensifies its
coverage of the Kansas City
Market Area.

Here, Retail Sales are the High-
est in U.S.A.—$488 per capita
(National average $250). KMBC
reaches this diversified market
with consistently better pro-
grams—plus "AA"—Audience
Appreciation! ’

MIDLAND BROADCASTING COMPANY

New Yerk Office, 17 E. 4%th St Phone Eldoredo 5-507¢

EDWIN M. STILLWELL. former chief
rer of the San Francisco branch
he Regienal Agricultural Credit
Salt Lake City. has been ap-
i general in charge of
£ nited Prune
n Francisco,

A oty

59

I

.

called
depicting

found in
Southwest

ed for test cam
eptember with n
later. Account at

present
Salt Lake agency

ke later cam-

ription accounts
itions  are re-
by National Adver-
Records, these being supple-
to the lists carried in previous
of BROADCASTING Elizabeth
New York prepara-
t S. 0. 8 Co.tChicago
{cleanser); White King Soap Co., Los
Angeles,

Gl
(beauty

RADIOART Guild of America, Los
Angeles transcription producers for
sponsors and agencies, late in August
began to make sustaining features
for studio presentations. September
projected release list includes 13-
minute series under four captions:
Orientale, Builders, Master Muses and
Wandering Gypsies.

Gever and Paul Cornell
Agencies Merge in N. Y
BothProminentin Radig

MERGER of 1
Geyer Co.. New
York and Dayten
agency, with the
Paul Cornell ¢
New York,
announced
24 In a
statement
B. Geyer
Paul Corn
The combin
agencies, both of which have be
prominent in radio. will be kn
as the Geyer-Cornell Co.. will
headquarters at 580 Fifth Ave,
New York, with the Geyer uni:
retaining offices in the Third Na.
tional Bank Bldg., Dayton.
Changes in eco-
nomic conditions
led to the con-
solidation, the
statement said.
Complete agency
organizations will
be maintained
both in New
York and Day- vl
ton, but the joint  yp Corpell
agency will take
over their respective accounts.
The Geyer agency is per
best known for its Frigidaire cam-
paigns. Its radio accounts have
included Crowell Publishing Co.
Dayton Rubber Mfg. Co., Faraday
Refrigerator Corp., and Lowe Bros.
Co. The Cornell ageney is curre
Iy handling the network camy
of Riehfield 0il Corp. and
Cotton Co.

join:
by B

ans

Mr. Geyer

Commission Terminates
Short Broadcast Day
Allowed In Depression

WITHOUT explaining its reasons
the Radio Commission on Aug. I
rescinded its ‘“‘depression” order
which allowed stations. upon prop-
er application, teo operate |
than the minimum of two - thirds
of their licensed hours. Nearly two
score stations which have taken
advantage of the relaxed regula-
tion, will be permitted to continue
their curtailed schedules until their
authorizations expire, but in no
event beyond Nov. 1.

The Cofhmission made clear that
no new applications for operation
on turtailed schedules will be con-
sidered. It is presumed that the
action was taken to support the
federal reemployment campaign.

The “broadcast day” regulation
requires each station to maintain
a minimum regular operating
schedule 6f two-thirds of its au-
thorized hours, excepting Sundays
In relaxing the regulation la
March, the Commission said the
action was taken “in view of the

present financial and economic
situation.” Most of the stations
which have taken advantage of,

the order are educational and re-
ligious outlets, and local commer-
cials in small communities.

McCOY'S LABORATORIES., New
York, has appointed Peck Advertising
Agency, New York, to handle the ad-
vertising of MecCoy's liver tablets.

iAOO West Madison Street, Chicago, Hlin;‘ois

‘ - EN

! —\Write for the facts about the new WORLD 38US-

Seazion Man
TAINING PROGRAN SERVICE. Three thousand (300¢) numbers.

8 hours a dav. Greatest radio talent. Everv tvpe of music. Popular up- -
to-the-minute hits from Broadway and Hollywood. Ideal tor local
‘sponsorship. Procrams recorded by Western Electric Vertical Wide

Range Recording — just’ perfected by the Bell Laboratories. The

TS

newest thing in radio . . . 454 for the fucts .. . N obligarion in that.

WORLD BROADCASTING SYSTEM, INC.
50 ENEST 57th STREET, NEW YORK, N.Y.

+ Offices and Recording Studios at
1040 North Las Palmas Avenue, HoHywood, California

SOUND STUDIOS OF NEW YORK, INC. (SUBSIDIARY OF WORLD BROADCASTING SYSTEM, INC.) WESTERN ELECTRIC LICENSEE

+

i

! :

1 ~
I

|
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1509 INCREASE

in Local and Spot
_Broadcasting For

HERE ARE 6 REASONS:

@® WOW is on the NBC Basic Red Network.

@ WOW is the only full-ime, high-powered
station in Nebraska.

'Z,G@G.#«SG people: live in WOW's primarv
day and night coverage area of 75,000
square miles, according to the Jansky and
Bailey certified field intensity survey, Julf,
1933,

@ The Price-Waterhouse & Co. audic for the
CBS proved WOW's leadership in radio

reception—WOW led all other stations
' and Columbia’s own outlets by a large
percentage.

@ In the Omaha trade territory WOW prac-
tically doubled the Blue Network outlet,
according to the Natonal Broadcasting
System’s complete mail audit for 1932,

@ A survey of the Omaha trade territory by

the General Qutdoor Advertising Company -

gives WOW & wide margin over all other
stations in popularity.

Write to John J. Gillin, commercial man-
ager, for full details of WOW’s position
in the rich Corn Belt trade territory.

RADIO STATION
590 1.000

KkILO. wn WATTS

CLEARED REGIONAL CHANNEL

Owned & Operated by

WOODMEN OF THE WORLD LIFE INS. ASSN|
113,000,000

WSATL Power Raised

Wholesale Grocer Gog
On Two Western Ny

and the Don Lee networks.
NBC program will be *“Do
Believe in Ghosts”, written
H urdick, on at
T-7:30 1

had been profested
. Orab. O., on quota
vrotest, the Com-
1, ¥ been with
ed hearing

'g, and

Offers Seript Series

“FILM FLASHES and F
entatively captions a new
series for stations
be ready Qct. 1, and
r. Ralph L. Power, radio e
- of the Los ANGELES Regom
will be divided into
minute talks, or two 13-m
broadeasts with station anno
he mike. Contents will }
voted entirely to Hollyw

current pictures and t
p around the lots,

& Co., Philadelphia (Fei
htha soap) is buying time
stations, using local
hrough Young &
ork, which has sen
Robinson, radic account
stations to make direct

ow being drawn up
T Ass )
The committe
of Ralpl

casters

EQW

Roberts,

KT

Bob

KY4:
Fred Hart, KQW.

Con

CKLW—Detroit's Leading
Radio Station in the num.
ber of local accounts an.
nounces SPOT TIME AT |
NETWORK RATES—No |
longer need you pay “long
rates” for local spots . . .
... $98.00 is the COLUM.
BIA Network evening rate for |
fifteen minutes . . . §98.00 is the |
new CKLW rate to all National !
or Local buyers . . . daytime rate |
is just half, E
A few choice high spots stll |
available—Phone or write now. |
|

Member l 5,000 Watts
COLUMBIA 540 Ke.
Basic Network ' At th‘DEin:!l of the

i
The International Station ;
|

Detroit offices— .
Union Guardian Bldg.,
Phone—CAdillac 7200

Windsor offices—
Guararitee Trust Bldg., i
Phone—4-1155 i

RROADCASTING * September, 1, 193

power 8. & W. Co., San Franeisco (who |~
and 1 } v to 1 sale grocers) on Sept. 1
. day. The indefinite series of twice we
grant made Programs on both the NBC-Kg

e consider the broadecasting

campaign over

Y PP —

%
I
1.
' “ BB N view of the fact that the
together with the fact that we wer
highly competitive fields. we
WLW in Cincinnati a sensational success.
- P “Without minimizing the points that
¢ : Venida Waveset superior prepar s
i | we must give great credit to
; ; of WLW in particular.” This

recently in New York.

5 Many other radio advertisers have
| of radio coverage in the middle

| to be a |
- Sensational Suecess!”

says Norvin H. Reiser, President,

R

eiser Co., Inc., makers of world-

Jamous Venida Products for Hair Beaury

middle west has been our weakest territory,
e introducing two new products in
consider the broadcasting campaign over

S we consider Venida Oil Shampoo and
ations, packaged smartly and priced properly,
radioc broadcasting in general and to the work
is is the statement of Norvin H. Reiser made

ound WLW the answer to the problem

N

WLW has available a series of current surveys of the midwest market which
show the public preference for various products in their particular fields.
These are the results of painstaking analysis of replies from thousands of
retailers and consumers. Advertising executives may obtain copies of these

Vs

surveys by making inquiry and stating the
are particularly interested.

_‘T left is shown the
“™ new 831:foot verti-
cal radiator antenna of

radio station WLW

located at Mason, Ohio.

The new :300,000—
. 500,000 watt station

will be in [ operation
within a fewl months—
by far the mbst power-
ful in the m’cﬁrld.

|
i

Near rhe cenrer
of rhe dial

kind of product in“which they

*

Near the center ;
- of population . ;

¢

THE CROSLEY RADIO CORPORATION

POWEL CROSLEY. JR.. President

B

CINCINNATI

i
;
|
i
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75 Proven Listening
Audience Assures Re-
sults—At Cost

BASIC STATION
COLUMBIA
BROADCASTING
SYSTEM

WSPD is the only Radio
Station Northwestern
Ohio, and effectively serves

Low

in

a trade area of 1,151,322
population.

1000 watts—using the
latest Western Electric
Egquipment.

WSPD

THE TOLEDO
BROADCASTING CO. |

Studios—The Commodore
Perry Hotel, Toledo, O.

Representatives.
J. H. McGillvra, 2 West 45th
St., New York City.

Paul A. Lamb, 221 Nosth La-.
salle Se, Chicago, 1L

18 Named In Sy
Against Broadeay

IN A CAMPAIGN to dl

leged “outlaw”

sTations

he Rac
the Federal Di
Lubbock, Tex. Th
ion's legal division
i it. which wa
let atto
an Brown
ary Reynol

0

ulate them,
operate only
merce and are
ject to state control.
Among those charged
ating the law by o
ions arve:

intrasta
conseq

., Salt Lake City;
i, Oklahoma

1

F. MeClellan, Clevee Langford

Adams, Stamford; Ed F. How

ser and E. W. Brown, Big Spri
The Radio Act : by

sa
$5,000

of

WA SChoat <

Enjoy

RIDI

CBS Washington Office
To Take Larger Space

NG ?

CBS  will move Washing:
headquarters studios N
from the twelfth floor of the Shore
ham Bldg. to larger offices o

1=

and

eighth and ninth foors of
Earle Bldg.. Thirteenth and E
streets. The need for

network's
ttributed to the ex-
activities in Wash
following the acquisition o
WJISV xandria, according t
Harry C. Butcher, general mana
ger of WJSV. :
A glass enclosed broadeasting
booth on the roof of the Eark
Bldg., to be used by announces
while deseribing parades along tht
historic Pennsylvania Avenue, B
to be a unique feature of the
headquarters.

more space is g
pansion of CBS

ington

b

L

250 miles of woodland bridle trails
75 saddle horses and hunters on
the seventy thousand acre estate of FORMATION of Greig-Blair
, . Co., radio station representati
The Greenbrier and Cottages is 'announced by Humboldt

WHITE SULPHUR SPRINGS i it 8t ik
WEST VIRGINIA

wimnang -— polo — tra

ur favorite game—at

Bowen and recently in business
himself. Associated with Mr. G
are John P. Blair, San Francis
manager, formerly with M
Gregor & Sollie and J. Wall
Thompson, and David H. Sa
berg, Los .Angeles manager,

goif - len

and -
T sports. B best—at the

N.A.B. CONVENTION
Qctober 8, 9, 10, 11

is on the mair

White Sulph

Yine of the Chesapeske snd

Qhio Railwayr and served by air-conditioned equipment. mer adverﬁSing manager of i
— ern Advertising. .
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“Qutlaws™ In Texay

siations Mav Take
presidential Talks

under a
dopted by

§3, The action was
rarily.

of intense pul
i s by the P

tnat

Because

U e
63

¥V, >

Canada Expanding
EXPANSION 1 of T
b=

ut it into the netwo
it will agree to vay i

NEW sHOWS FOR THE
NEW SEASON ... AND

NEW I[DEAS || SURE
THERE'S A REASON|

DETAILS — SAMPLES — RIGHT AT YOU§ ELBOW

WIRE or PHONE NEAREST OFFICE .

NEW YORK GENERAL OFFICES | cHICAG!
Paul H. Raymer St. Paul Hotel Free & St <
205 E, 42ad St. St. Paul, Mina. ! i

Maurray Mill 4-0658 Cedar 4400

)
05°
DAYTIME POWER]

The ONLY High-Powered
Broadcaster on MORE
THAN ONE-FOURTH
of the Radio Dial

WWWwW americarkadiohistorv com
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f;’ listenn to WIL if they wish to keep abreast of focal

Cornering
~ The Radio Audience
In ST. LOUIS

<y

Radio listeners of the great St. Louis area must

events, .

As an elaboration of its policy of covering the .
news with a large. permanent staff of trained news-
papermen. WIL has just placed in operation a
mobile transmitter. by means of which the more
spectacular news events and other happenings
which lend themselves to good broadcasting will
be “Covered” by WIL direct from the scene of

action,

For the firsc time in St. Louis, WIL's vast audi-
ence can be taken in the twinkling of an eye to
the circus . . . big fire . . . parade . . . boat races

.. . for a trip through the zoo.

When famous personages come through St.
Louis. instead of bringing them to the “mike”, as
is not alwavs possible, the “mike’ will be taken to

them at the depot or airport for an interview.

>

WIL's new mobile transmitter is just another
reason why the listeners of this area must listen

to this station. ' -

Just what does this mean to you?

That vou cannot adequately cover Greater St.
Louis without using WIL: )

WIL

ST. LOUIS, MO.
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1
3

FEDER

Applications e

. AUGUST 16

WBOW, Terre Haute. Ind—CP to make changes in

eqmpmem. change frequency from 1310 ke. to 1380 kc.,
incresse power from 100 w. to 1 Kw. (fscilities of
WGES, Chicago).
. .\EVV P:e:cath Ariz—Frank Wilbure fo
., 10 operate on
L;mxted time {fseilities of KPJM, Preso .
. \pokue Wash—Consent to voluntsry sssign-
£ to Louis Wasmer.,

. Ore—Consent sssign-
¢ The Oregonian
returned: NEW, B‘waa‘.&.

St. Josepk, Mo.—CP to operate on 1210 ke,
100 w., unlimited time (facilities of KGIZ, Grant Citr,
Mo.} ; NE S. J. Carnes, Camden, Ark.—CP to oper-
ate on 830 ke, 15 w., unlimited time; KGFX. Pierre, S.
D.—License to cover CP authorizing changes in equip-
ment; WKEU, LeGrange, Ga.—Consent te voluntary as-
signment of CP to WKEU; WKBB, Joliet. 1lL.—Modifi-
cation of CP to change transmitter and studic location,
new equipment and change in =pec:ﬁed hours.

WIXD, Milwaukee—CFP for visusl broadeast ststion;
%0 move present equipment to 333 W. State St., Mil-
waukee.

AUGUST 18 .
WBAL, Baltimore, Md.—Modification of CP granted

3-31-33 w0 move transmitter to Pikesville, Md, a&nd in-.

stall new equipment for extension of
to 8-31-33.

WHOM, Jersey City, N. J—CP for new equipment
and increase power from 250 to 30¢ w.

WIS Columbia, S. C.—CP to change equipment,

ir and power from 1010 ke.,
500 w. night, 1 kw. toLS,tolGoﬂkCA 5 kw.

WSB, Atlanta—License to cover CP grantad 11.17-31
and modifications for new equipment, _change transmit-
ter location and increase power from 3 kw. to 50 kw.:
also authority to determine operating power by direct
anteana measurement.

WJAG, Norfolk, Neb.—Special experi tal author-
ization to operate two hours additional after sunset ex-
perimentally to Jan. 31, 1934, using 30¢ w. power.

WNAX, Yankton, S. D-—License to cover CP granted
2-10-33, ch and
kw. to 1 kw. night, 2% kw. to LS

WNAX, Yackton, S. D.—Authority to determine oper-
utm( power by direct antenna measurement ; modifica-

of license for authority to use o}d 1 kw. transmitter

mm transmitier at night. -

KGEB. Long -Beach, Cal—CP to:change transmitter
locthun hcsﬂy exact Jocation to be determined by tests.

Greeley, Col.—CP to move transmitter from
G!eeky, ‘Col., to Idlewild, outside city limits of Greeles.

AUGUST 22 .
NEW, Waterbury, Conn.—Harold Thomas for. CP to
use 1199 ke., 100 w., D.

WORC, Wi Mass.—Extensi of special ex-
mhl nuthonnhon to use 1280 ke, 500 w., ex-
perimentaily, for additional 90 days from Sept 9.
WJAR, Providence, R. I.—Special experimental au-
thorisation to continue using 500 w. night on experi

mental basis from 9-1-33 to 3-1.34.

‘WCAE, Pittsburgh—Modification of CP to chlnxe an-
tenns tower.

NEW, Shreveport, La.—Southland Radio Corporation

for CP to use 1210 kc., 100 w., unlimited time (facilities
KWEA, Shreveport).

completion date

power from 1

KIEM, Eureks, Cal—Modification of license té change
power and hours from 100 w. D, to 100 w. unlimited

(!uihh-ml S:n}‘n.ncnm).
returned: KIEM, Eurek: Soecial
experimental mmmmmﬁmw
w.-ttolOp.m..Psr on experimental basis for six
and of license to change hours
frc-DtnunlimM WKAY, Laconia, N. H.—Modifi-
eation of license for change in specified hours hours of opers-
tion; KFWF, St. Louis—Modification of CP to install

mqmpmt'(vhmddemtl).

AUGUST 24
WBNX, WMSG, WCDA, New York—Modification of
Lcense to comsclidute and use call letters WBNX and

and e
side, N. J,, and pmain studic to'be 1100 E. 177th St.,
New York.
WEBR.Bu!hlo N Y—CPmmnkechintsmeqmp-
ment, and i power from 1310
kg.luw.nkht.tso'.mmtomkc., w.
WEKRC, Ci , ex) \{
anthorisation to use an additi 'm-. experi 2
from $-1-33 w u-x-u
NEW, Berlin, N. H.—Laurea J. Lavoie for CP to use
1210 ke., 100 w., unlimited time.
, Canton, O.—License to cover CP granted
Mfwmmﬂmtmhcmepoﬂrm:n 10

to 100 w.
m Stamford, Tex—Church of Christ for CP to
use 1200 kc., 100 w., D.

of WCDA st CHff-

T experimental basis,

ACTIONS OF THE

KRMD, Shreveport, La.—Modification of license for
change in specified hours of operstion.
KFEQ., St. Joseph, Mo.—Modifiestion
change heurs
KG

of license to

D.—License to CP granted
equipment.

s—CP to move
. to Richfield, Minn.,

cover

transmitter from
and make changes

Ala.—CP
Als.,
and hours frem
unlimited time:
of CP for ex-
letion dstes: KGIX.
ev.—Mo m»:stion of CP regu ng change
frem thsat suthorized in CP granted 6-23-33.
AUGUST 27

WOKO. Albany, N. Y.—Extension of special tempo-
rary experimenta! autherizstion to operate on 1430 ke.,
unlimited, and simultanecus operation with WHP,
WCAH, WFEA and WHEC from 11.1-33 for six months.

WEAN. Providence. R. I.—Extension of specisl ex-
perimentsal auvthorization for sdditionsl 250 w. night on
from 9-1-33 to 3-1-34: modification
of license to incresse power from 230 w. night, 500 w.
te L8, with sdditional 230 w. night on experimental
basis to 508 w.

WJIBK, Detroit—Madification of license to
hours of operation from CST to EST.

WEKEU, LaGrange. Ga~—Consent to voluntary assign-
ment of license to Radio Station WKEU.

WPFB. Hattieshurg, Miss.—CP to meove transmitter
snd stodio to Tusesloosa, Als.

WOS, Jefferson City, Mo.—Modification of station H-
cense to change name of licensee to Missouri State

red: WBHS. Huntsville,
snd studio from Huntsville,
. change frequency

in equirme

change

_Highwsy Patrol in accordance with act of state lemisla-

ture.

NEW,. St Joseph, Mo—Midwestern Brosdeasting As-
socistion for CP, exact location to be determined, to use
1500 ke., 10¢ w., unlimited time (facilities KGIZ, Grant
City, Mo},

Applications returned: WIBM, Jackson, Mich.—Modi-
fication of ststion license to change hours of operstion
from CST to EST: WOS, Jefferson City, Mo.—Consent
to voluntsry assignment of license.

Decisions ... -

AUGUST 15

WGCM, Mississippi City, Miss.—Granted CP to make
changes in equipment, increase day power from 100 to
250 w. and change specified hours.

WEKBYV, Connersville, Ind.—Granted CP to move trans-
mitter from Connersville, Ind., to near Richmond, Ind.,
and move studic from Connersville to Leland Hotel
Richmond ; also make changes in equipment.

WSB, Atlanta, Ga.—Granted authority to use present
xnsm transmitter as auxiliary for period of 30 du)x. be-
ginning Auwg. 14, in case any defect develops in new
50 kw. transmitter.

Set for hesring: NEW, Maurice Seott, R. D. Laird,
Wm. H. Kahsnowitz, Greensburz. P2 —CP for new sta-
tiom, 1420 ke., 100 w., D hours; WMAQ, Chicago—CP
to move transmitter from Addison, Il., to near Dow-
ners Grove, I, install new equipment and inc:else

power from 1 kw. night and 231 kw.

| day to s;_w (faciiities of WMAQ WHA and WLEL):

KRGV, of license to in-
credse hour: of operation from sharing equally with

KWWG to unlimited.
WMBD, Peoria, T, and WTAD, Quincy, Il—Oral
t in re examiner's report No. 493 granted to

| argument
. be held Sept. 20.

: July 81 to

KROW, Oskland, Cal—G d fon of special
temporary authority to operate unlimited time from
Oct. 1, provided KFWI remains silent.

WIBY, G&daden Ala.—Granted special temporary au-
t.borlty to cperlte vrxth new equipment at new location
pending of 1 of license and
CP, but not Iater tlnu Oct. 1.

WQBC, Vicksburg, Miss.—Granted special temporsry
anthority to operate 200 w. for 10 days pendmz Tepair
generator.

re, Md.—Granted extension until Aug.
31 of special temporary authority to use 1 kw. trans-
mitter at new location.

AUGUST 18
KGRS, Amarillo, Tex.—Granted CP to'rebui.]d trans-
mitter and make changes in equipmen
KGHI lee Rock, Ark—Gnnhd lieeme covering

and i D power; 1200

ke.. 100 w. night, 250 w. day, m\limﬂd
WEED Gr«nville. N. —«Gﬂnhd modxﬂuhon of CP
to make tudio location
bc.ny xndch-n:ewmpkhandzteto“dmfmm

WDGY Minneapolis—Granted modification of CP to
extend commencement date to July 1 and completion
date to Oct. 30.

AL RADIO COMMISSION

AUGUST 15 TO AUGUST 29 INCLUSIVE

WHAM, Rochester, N. Y.—Granted modificstion w
license to suthorize continuing the use of 5 kw. suni
ary transmitter.

WEKOEK, Sunbury, Pa. —Granted authority
equipment tests 1o Aug. 31

WGES, Chicago—Granted temporary suthority peng
ing hearing on application for specified hours, to open

W evtent

ate_from 7:30 a.m. to 1 P.m. Sundays. only.

KGIW, Trinidad, Col.—Granted CP to move transmi.
ter and studio from Trinidad to LaVeta highway, nep
city Iimu; of Alsmosa, and make changes in equip.
ment.

KEGER. Long Besch, Cal—Granted $0-dsy suthoriy

to use portable transmitter on 1360 kc., after mig igh,
to conduct tests to determine location of transm

Set for hearing: WHA, Madison, Wis. —Renem o
license set for hearing because facilities of station hawe
been applied for; WDAE, Tampa, Fla.—CP t0 mak
chsng& in eqmpment and increase day POWer from 1
to kw. (facilities of WRUF in quots units),

WJSV, Alexandria, Va.—Granted regular license wity
certain re:tnctlons, since WHOM, Jersey City, N, J,
has withdrawn its protest.

KMLB, Monroe, La.—Granted petmon for rehearing
of application for CP for change in location of traps
mitter and change in frequency from 1200 ke. to 38
ke. and increase in power from 100 w. to 250 w., snd
change in time from specified hours to Lnlxmxted Ap
plicant desires to submit additionsl testimony.

WCAC, Storrs, Conn.—Application for incressed power
restored to hesring docket.

WIND, Gary, Ind.—Granted CP to move station loeally
0 two miles from center of city.

AUGUST 22

WGCM, Mississippi City, Miss.—Granted consent %
voluntary assignment of license to Grace Jones Stewar,
under trsde name of Great Southern Land Co.; ak
granted CP to make changes in equipment, mcreese diy
power from 100 to 250 w. and change hours of opem.
tion.

KQA, Denver—Granted modification of CP approving
equipment and transmitter location at Colfax Ave, Tows
ship 4 South, Colo.

- WCAC, Storrs, Conn.—Granted suthority to continue
remaining silent until 12:30 p.m., Oct. 2.

WICC, Bridgeport, Conn.—Granted suthority to coz-
tinue using time of WCAC until Qct. 2.

KFNF, Shenandoah, Ia.—Granted extension of specis
asuthority -t0 use time assigned to but not used by st
tions KUSD snd WILL during month of September.

WQBC, Vicksburg, Miss.—Granted authority to oper
ate for period of 90 days with 300 w. power, pending
repair of high-voltage generator,

‘WSAI, Cincinnati—Granted incresse in operating
power from 500 w. night to 1 kw. night and from 1
kw. day to 2% kw. dhy, afirming grant made June $,
which was protested by F. P. Moler, licensee of WHED,
at Mt. Orsb, O. Moler has withdrawn his protest and
hearing has been cancelled.

Set for hesring: NEW, Herbert H. Fette, Meriden,
Minn.—CP on 1810 ke., 100 w., D (facilities of KGDE);
NEW, Thomas R. McTammany and Wm. H. Bates, Jz,
Modesto, Cal.—CP on 750 ke., 250 w. D.

KWWG, Brow-navule. Tex.—Granted special tempe-
rary authority to remain silent pending repairs on trans
mitter until Sept. 10.

WMC, M his, Tenn.—Granted 10-day h %@
use auxiliary transmitter for emergency purposes, pend:
ing action on application for renewal.

WODA, Paterson, N. J—Granted special temporary
authority extending equipment test 10 days from
Aug. 21,

‘WCBD, Zion, Tl.—Granted special temporary author
ity to change hours of operation from limited, sharint
with WMBI to specified :hours.

AUGUST 25

KUOA, Flyetteville, Ark.—Granted modification of CP
to make changes in equipment and spproval of trane
mitter site at Mount Sequoyah, Fayetteville, Ark.

WACO, Waco, Tex—Granted license covering install
ation of new equipment, moving station locally asd

in frequency power and hours of operatioa:

1420 kc., 100 w., specified hours.

KLX, Oakland, Cal.—Granted consent to voluntary
assignment of lmense to Tribune Building Co.

KGA, k ‘Wash.—Granted t to t
assignment of license to Louis Wasmer.

KEX, Portland, Ore.—Granted consent to voluntssy
lsugnment of hceme to The Oregonian Publishing o

KDFN, Casper, Wyo.—Granted CP to move statim
locally in Casper and change antenna system.

Set for hearing: WHDL, Tupper Lake, N, Y.(F
to mnve mmmitter from Tuppcr Lnke to Lake Clest
N. make in frequensy
fmm 1420 to 1290 ke., and change power from 100 “
250 w. (facilities of WNBZ) ; WJAR, Providence, R.
—Modification of license to increase opersting ‘k‘
power from 250 to 500 W.; remove experimental cla
relative to additional 250 w. on experimental hﬂ?
EWWG, Brownsville, Tex.—Renewal of license; faci}
ties of atation are being requested.

(Continned on page 35)
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Radio Commission
Decisions
(Continued from page 34)
AUGUST 29

KIDO. Boise, Ilda.— Granted CP: for
asnges in equipment and install vertiesl
ndistor.
WwODX, Mobile, Ala~—Granted suthor-
iy to resume dperation Sept. 1 instead of
ot 100
WBAL, Balitimore—Granted renewsal of
spavist experimentsl authority to synchron-
g on 160 ke with WJZ for 3 months
iom Sept. Ls
WILL Urbans, I.—Granted sutherity
- remain silent from Sept. 1 to Sept. 20
wKRL Cincinnati — Granted extens
\{ special experimental autherity to use
1 kw. (500 w. additional) to Nov. 1, 1933
WLBL, Stevens Point, Wis., and “I\—D
Gy, Ind—Granted temporary renewsl
snd designated spplication for hesring.
KFQD, Anchorage, Alasks—License ex-
wnded temporsrily to Qer. I, 1933, pend-
28 '?Celp» snd or sction en appmanw

sr renawal.

WEAYN, Providence, R. L—Granted re-
sewal, T80 ke., 230 w., 300 w. L3, U.
Ao granted ecial temporsry experi-

sentsl suthority to operate with addi-
}msi 230 w. N. power Sept. 1 to March
1 1934,

WJAR, Providence — Granted renewsl,
¥ ke., 250 w.. 300 w. LS lso :Psr"eq
special  temporary experim B33
» operate with additional 250 w. N. \ep..
1 to March 1, 1934,

WFLA-WSUN, Clearwater, Fis.—Grsnt-
af special tempersry suthority to operste
sith 1 kw. N. with directionsl sntenns
md 2% kw. D

NEW, Lebanon Broadessting Corp..
iebsnon, Pa.—CP to operste on 1500
# w. D, heretofore set for hearing, de-
sied because spplicant failed Tt enter sp-
pesTENCE.

Oral arguments granted on_Sept. 27 in

w Examiner’s Report No. 483, involving
WFEA, Manchester, N. H.; WDRO, Au-
rusta, Me.; WQDM, St. Albans, Vi.; The

Portland Maine Publishing Ceo. snd CSS(‘Q
By Broadessting Co., Portland, Me. Also
i2 re Examiner’s Report No. 498, WILL,
Trbans, Il

KVQA, Tueson,: Ariz. (Ex. Rep. 464)
—Granted renewal of license to operste
a 1260 ke., 500 w., specified hours; slso
manted voluntary assignment of license to
Arisons Broadcssting Co., Ine., reversing
Examiner Pratt.

Examiners’ Reports . . .

WHDH, Boston—Examiner Hill recom-
mended (Report 502; Docket 2054) that
wplication for change in hours from lim-
ied to unlimited be denied on grounds
tiat Boston area is now well served and
tat interference would result with KOA.
WNBW, Carbondale, Pa.— Examiner
recommended {Report 503: Dockets
1852 and 2020) that WNBW be denied &
rmewal of license and that G. F. Schiess-
lr and M. E. Stephens d/b as the Home
Cut Glass & China Co. be denied involun-
tary assignment of license to W. S. Me-
Cachron, Jr. -

Purchases KEX

A SECOND station for the PorT-
IAND OREGONIAN was procured by

sion on Aug. 25 authorized the
volintary assignment of KEX to
that newspaper. Operating with 5
kw. on 1180 ke., on which it shares
time with KOB, Albuquerque,

was the Portland outlet of
the old Northwest group. The
(REGONIAN already operates KGW,
I'kw. outlet on 620 ke., affiliated
vith NBC. Its rival newspaper,
the OreGON JOURNAL, operates
beth KOIN, the Portland CBS out-
Isttand KALE, Portland part-time

ion,

AN APPEAL from the injunction
granted three New Orleans news-
Papers to halt the use of their
mws by WDSU, New Orleans, was

d in the Lomsuma Supreme
Gourt Aug. 22 by Joseph Uhalt,
operator of WDSU,

purchase when the Radio Commis-

How Radio Code Aids Employment -

BASIC STAT[QI'IC{L
tion abaut the

dustry, compiied for
by the NAR, was
the NR4 Au
to its proposk
petition. The
full text:

ins grma-

k:b

On June 30{ 1932, there were 604
broadeast statfons operating in ¢

United Statesy Of
were colesr chsnnel
stations, 38 were clear
time stations. 8 were high powe re-
gional 118 were Tow po

stations,
regional unlimited time
low nov{er T

0f t?m “tota] s
grossed less thiz
100 grmsed he
$23.000.00 d

hereto

sta ‘k ns

attached
brosdeast
States and th
tsken from

s in the country.
d a reliable
of every class
section of the

that the

gular emploves in
end of July of
mbered approxi-
which 9200 were
ividual stations and
‘0 by the two na-
E The trend
has been

3 when em-
per cent

herewith
her volun-

@T cent ov e"
ves in the in-
,‘dmg July 29,
the tota’. em-
¥ per
vrevieus year

ive of the eguitable readjust-
ments compulsery under the code. the
rognt added to payrolls by adher-
to the code will total in excess
of 81,000.000.00 or = gain of 4.8 per
cent when compared
pa_‘ro‘lk.

Text of Propo

(Continued from page T)

in the meaning of this Cods.

2. (a) Agency commissiens, not
exceeding ﬁ#teen per cent, and an ad-
ditional two per cent cash discount
may be sllowed, but such commissions
shall be paid (onl\* to recognired sd-
vertising agenéi

(b)Y Fa er commissions total-
ing not more than fifteen per cent may
be allowed as es commissions,

(¢) Provided however that noth-
ing in this Cede shall be so inter-
preted as to prphibit or limit the pay-
mént by a broadeaster or network of
sales commissipns to any regularly
employed salestnan or sales represen-
tative acting aks his agent, and noth-
ing in this Code shall impair the va-
lidity of any cbntract for the sale of
broadeasting facilities entered into
prior to the peffective date of this
Code, but there shall be no voluntary
renewal of sut¢h contracts on terms
in violation of|this Code. _

-8. No broadeaster or network, di-
rectly or indireetly, shall sell or fur-
nish talent or special recordings, liter-
ary or musical| rights of any sort to
any advertiser| or his agent at less

than the actupl cost to the broad-
caster or network of such talent or
special recordings, literary or musical

rights, unless |8 full report of such

sale below cost is promptly filed in
- writing with the National Association

of Broadcasters.

4. No broadkaster or network shall
defame or disparage a competitor, di-
rectly or indiréctly, by words or acts
call in question
his business integrity, his ability to-
ntracts, his credit
standing, or the quality of his ser-

which untruthfall
perform his

vice.

5. No broadgaster or, network shall
service a character,
scope or quality which cannot be sub-
pecific evidence, nor
shall he claim as regular characteris-
tics of his _servrce features which he
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claim for his

stantiated by
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sed Radio Cod®

knows to be purely temporary or ac-
cidental.

8. No broadeaster or network shall
accept or knowingly permit any per-
former. singer, musician or orchestra
lesder empmved by suck broadeaster
or network to stcept any money, g}ft
bonus, refund, rebate, royalty, service,
favor or any other thing or act of
value for performing or having per-
formed for any broadcaster or net-
work when the purpose is intended to
induce such person to sing, play, or
perform, or to have sung,.played or
performed any works published, copy-
righted, or owned by any music pub-
lisker.

7. No broadcaster or network shall
knowingly permit the broadeasting of,
any sdvertxeement of or information
concemmg any lottery,- gift enter-
prise, or similar scheme, oﬂ‘enng
prizes dependent in whole or in part
upon lot or chance, or any list of the
prizes drawn or awarded by means of
such - lottery, gift enterprise, or
scheme, whether said list contains any
part or all of such prizes.

8. No broadeaster or network shall -

use any subterfuge to frustrate the
spirit and intent of this Code. .

ARTICLE VII (Administrative
Provisions) .

1. In order to aid in the adminis-
tration of this Code, the Board of Di-
rectors of the National Association of
Broadeasters shall have the power,
for the purpose of local administra-

tion, to divide the country into dis.’
tricts, and to appoint, from its mem- .

bers or otherwise, local committees
for the carrying on of its work in
sych districts, and to delegate to any
one or more of such local committees
any of its duties or powers here-
under.

2. It shall be the dnty of the
Board of Directors—

a.To require from any-broadcaster

with present

~

AFA Aids on Code

ASSIGNING Alfred T. Falk, di-
rector of its Bureau of Research
and. Education, to Washington, the
Advertising Federation of Amer-
ica, 330 W. 42nd St.,, New York,

is cooperating with advértisers

and the government in the solu-

tion of advertising problems in-

volved in the various codes being
submitted under the NRA. Edgar
Kobak, AFA . president, has an-

‘nounced that Mr. Falk will also

work with the Department of
Agriculture in studying the ad-
vertising provisions of the new
food and drugs act due to come
before the next Congress.

Buys Weather Spots

MINNEAPOLIS - HONEYWELL
Regulator Co., \hnﬂeapolm (heat
regulators) is buying \\eather re-
port spots on stations in Minneap-
olis, Chicagoy, New York, Philadel-
phia, Boston, Hartford .and Provi-
dence. The account is handled by
the United States Advertising Co.,
Milwaukee.

or network. and such broadcaster
or network ‘shall be required to
furnish, reports as may be pre-
scribed by affirmative vote by .
two-thirds of the Board voting,

in such form and substance as -

the Board may direct. Any false
report knowingly thade to the
Board shall be deemed a viola-
tion of this Code.

b.To establish -as soon as practi-
cable a system of uniform ae-
counting for the broadcastlng in-
dustry.

c.To prepare and submit to the
National. Recovery Administra-
tion, from time to time, such
amendments or modifications of
this Code as may appear desir-
able to effectuate the objects of
Section 1, Title 1, of the National
Industrial” Recovery Act.

d.To recommend such further reg-
ulations as may be necessary to
carry out the provisions of this
Code.

e. To represent the broadeasting in-
«dustry in all matters between the
National Recovery Administration
and the broadecasting industry.

f.To receive and investigate com-
plaints of violations of this Code
charged against any broadcaster
or network subject thereto, and
to report thereon if deemed/Ad-
visable to the National Recovery
Administration.

ARTICLE vII

(Radio Act of 4927 as Amended)

The Presiden} of the United States,
may, from time to time, cancel or
modify any order, approval, license,
rule or regulation issued under Title
1 ‘of the National Industrial Recovery
Act.

Nothing in this Code, however,
shall be construed as authorizing or
consenting to the imposition of any
.licensing requirement on broadcasters
other than those imposed by the Ra-
dio Act of 1927, as amended, or as
permitting or consenting to injumec-
tion proceedings which would restrain

. the operation of any broadcaster or

network, or as requiring any broad-
caster or network to violate any pro-
vision of the Radio Act of 1927, as
amended, or as a waiver of any other
right under the Constitution.

ARTICLE IX (Amendments)

It is hereby provided- thlt supple-
mentary or additional provisions, mod-
ifications, and amendments to this
Code may, from time to time, be sub-
mitted by the Board of Directors of
the National Association of Broad-
casters for the approval of the Presi-
.dent of the United States.



www.americanradiohistory.com

Renews its Contract for
the Fifth Consecutive Year

ana

that your station es~'
inates all other broadeasting
stations in this area. and it
will be a pleasure to recom-
mend KLRA to any other ad-
vertiser.”

Arkansas' ONLY Full Time
Network Station

ill Produce Similar
Results For You

KLR:

(Member CBS)
1390 Ke. . 1000
The Voice of Arkansas
Albert Pike Hotel
LITTLE ROCK ARKAN

’I)

AS

Department Stores

Report Radlo Pas

ROY T. DAVIS, American m

The New

WBAL

BALTIMORE

With Its New Equipment in Its New Location

Has Increased Iis

Signal Strength

MORE THAN 200%

and gt the same time actually improved
its service to neighboring territory.

Marvland’s, Only

FREDERICK R. HUBER. Director
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High Power

In Baltimore

Station

TWO-MINUTE SPOTS
Palmist Featured In Experiment

On WNAC and WHK

T vmo“
—\Lg. 21 on
Cleveland.
noted

palmist, is
ries, made for
New York cos-
andled by Erwin,
w York. Tamex—

HEPARD Broadeasting
In which operates the
nnounced

NRA

code
agr efmen.\ .

Tur Bostox PosT, in reporting
J T8 "I’ is the
b enter-

openly that it

with members of

expectad to have

on other busi-

*NRA Parade’
.\ILLE way of handling NRA
i has been inaugurated by
City, Mo., in a pro-
- Tne \Rk Parade"

st

pmzxa'n knm\n the
“Harl Smith Half Hour.”

At the 15-minute break the or-
chestra plays “Our Director”
march while an announcer ex-
plains briefly NRA p'mcxplea be-
fore mtv‘oducmg the day's speak-
er, who in one minute outlines the
NRA policy followed by his busi-
ness and tells how many employes
ve been added and how much
the payroll has increased. The pro-
gram is designed to encourage pa-
tronage of the Blue Eagle stores.

as

ALTOONA, PA.
1310 kilocycles
100 watts

ADVERTISERS CHOICE

for thorough coverage of
Central Pennsylvania.

and
78 r.p.m. transcription
turntables.

Equipped with 33 1/3

“Foice of the Alleghenies™
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Ban On Non-NRj
Advertisers Urged

BRO AXD( ASTERS should, as a pa.
triotic duty, deny their facilities tg
advertisers who do not conform tg
the NRA codes, in the opinion of
Commissioner Lafount. In a for
mal statement, -i Tollowing
1 return from a western inspee
tion tour, he warned stations anpg
advertisers alike to lend their sup
port to the recovery drive.
Citing a protest from a dele
tion of business men against
broadeast of a program sponsor
by a price-cutting firm o

cific coast station, Mr.

said that while the Comn

no wn\ox\mp authori

the ht to take into consider

the kind of programs broa
n licensees apply for

He added, it iz hoped th
dio stations, using valuable
ties loaned to them temporar
the government, will not be pl
in an embar sing position
cause of the greed or lack of p
triotism on the part of unserupe
lous advertsers.”

Davis Leaves Southwest
Net to Direct XEPN

HOWARD W. DAVIS, sales vie
president of the Southwest Broad
casting Co.. Fort Worth, on -\ug
5 resigned to become managing
rector of NEPN, Mexican-licensed
station at Pledras Negras, appe
site Eagle g, Tex. The station
built by W. E. Branch of Fox
Worth in 1932, has a permit for
100,000 watts, but is now operat
ing with 75.000 and will use th
additional 25,000 when its new
steel towers are constructed, ae
cording to Mr. Davis. It is install-
ing studios and offices in San Ar-
tonio, from which 95 per cent of
the broadcasting will be done via
land lines to the transmitter, Mr
Davis announced. It operates on
585 ke., a mid-channel between the
Canadian - shared regional of 58
and the American regional of 5%

Renews Time Signals

STANDARD OIL of Californis
has renewed time signals contract
as of Sept. 1 for additional three
months on 20 Pacific coast sta-
tions, three times nightly. Hali
of the announcements are straight
business spots, the others being
civic messages such as calling at
tention to state fair, state conver-
tion of legion, Santa Barbam
fiesta and so forth. San Francise
office of McCann-Erickson handle
account.

WNYC Seeks Time

NEW YORK officials who opera®
the municipal station WNYC are
seeking to effect an arrangement
with WCCO, Minneapolis, whereb\
both stations may broadeast simul-
taneously on WCCO’s clear cham
nel of 810 ke. during evening
hours, according to the NEW YORE
SUN. "WNYC was recently 8%
signed 810 ke. after WMCA o
tained full time on 570 ke.

William Hard on Radio

rage €Y

.o that same time. as you well
va hundreds and It ]
smerican public men have talked
2 American public affairs on the
,;nevuan radio.

the

And take recent Interna-
sl Monetary and  Economic
Lnference in London.

ey

roadeasting companies
o eight special broade
k about it to the U
the BBC during the
slf weeks of the cm‘feve“ce
seven special breadea

§ these was

St

the one that

He rises
ce and int
pol"'(‘a‘ \pmls EN
ply generally \qeepmg
rical controversy.
Tpe second can be
SimsX fodq\ in kre”x*o
-

0

And how would
pimated by an

any governm

intense po

sfucational purpose, start at
Thy, of course. by be

sely sure, to begin with
pective mmmm'mx
were right, politd
On the day m my arr

-R08

'C“\xunm;nkce~ ;
ed for “politische unzuver-
ie.” Sounds prety oau
It means “political un
It means that these 1
wrsons did not belong to the party
T power.

Political Reliability

ger; Carstensen, the general coun- But that's not

about
that

Abroad

appropr
him?
Goebd-

AND DON'T get a mistaken no- e & b:t wron

don. They weren't Jews. They I\ Ausiria Nazi? I

were Ar}am all right. They were But it has agovern

serfectly pure Nordic Germans. air., And there's

But they just didn't belong to the that's ant- theé-party-in-power.
wolitical “ins.” So they're out. And is Polana Nazi? It’s a
Bredow, the commissioner of the Nazi, Burt it too, has & govern-
organization: Magnus, the direc- mental radio a,r And i here's noth-
wr;  Giesecke, the co -director: Ang on that an; either, that's an
Duske, the general program mana- the-party-in-pawer.

the worst of it

FREQUENCY MEASURING

R. C. A. COMMUNICATIONS, |Ixc.
Commercial Department |
A RADIO CORPORATION OF AMERICA SUBSIDIARY
66 BROAD STREET

SERVICE -

Many stations find this exact measuring service of great
value for routine observation of transmitter perform-
ance and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST

mﬁw YORK, N. Y.

Let me now ation; and I never was gladder in

s positive, my life to be at an American
are govern- microphone. At no other sort of
at anvbody microphone in the world could I
to be a de- have discussed the world’s miecro-
and in phones as I've discussed them with
vou tomght Thank yvou. Hail the
T. S, Al

i

[E e

w

on the
t Koenigsberg
that the Po

Wages and Employes

from the main part {Continued. from page 11)

to the Ba‘* N Qea iz really  from 33.3 per cent to 50 per cent
an. Atonce  ip technical staff and from a 14 to
3 '1*“" Pro- 16 per cent in personnel. The ac-

tual burden to be placed upon any
class of station, if any burden
must be placed, will depend en-
tirely upon the specific provisions
of the code to be developed.

_One positive advantage to be de-
ed from any code, and the work
of preparing a code, which is lia-
ble ® be overlooked in the rush
of things, is the amount of self-
knowledge which is stimulated on
the part of an industry. Radio
broadcasting in the past has been
lamentably weak in the fleld of
facts regarding itself, so weak at
times as to p‘ace itself in an un-
Ia\ orable competitive position with

other media. It seems quite prob-
ab‘,e that one of the ultimate ef-
fects of the present NRA efforts
as far as broadcasting is concerned
will be to rectify this situation and
w0 provide the industry for the first
time with the data regarding it-
self which it so badly needs. Other
than this the NRA program can-
not help but constitute a challenge
to more efficient management
-which should have a lasting bene-
fcial effect upon the broadcasting
industry.

ri

Keep Step in Pittsburgh
With WCAE’s Progress

New Transmitter Site

1.240,000 Population Within Ra;iius of Ten Miles.

“The evidence,” said R. H. Hyde, exammer, in’ approving
WCAE's application to move the transmitter, “indicates that
the proposed move would be a constructive step. The new lo-
cation offers advantages that should result in a more umform
field intensity over the natural service area of the station.”

WCAE, INCORPORATED

1220 KiLOCYCLES 1000 Warts

vvvvvv.americanL
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Beech-.\lul Plans Drive

Al Smith Heads New WMCA Group

od

Mr. La- v
28 with  that thh Lomragt was nand ed in

page 10)

“The contract was filed with the
i n in good faith and the
that we were willing 1o
with every policy of the
ion was made in good
and all the parties to this
were then and still are
us and \wlhnz to eon-

~
Tests Are Started
On Wynn Network
o
Borden Sales Co. Using :
- routed over
Three Nets and SPOt 1 hookup, indications
a Ea mated Breoadcast-
d Wynn's network
begin operation shert-
13 announcement had
been m to the opening date
up 1w th 1e ’m: issue  of
BROADCASTING went to press
Apn"ication has been filed with
the Radio Commission for author-
date the three time-
z in New York.
planned for use as key of
work, with the call WBNX.-
calls WMSG and WCDA would be
deleted under the application.
Originally., it had bem1 reported
that the eall “WFDR™, in compli-
were deep- Mment to President Roose\'elt. would
ving with the be sought, but it was learned in
) and “.ua; Circles mar the Commission
oliey  would not permit the use of that
ie.  call by any station.
{le suthoritative information
g. it is reported that the
Wynn network has lined up a
number of commercials.

Eagle Brand
Borden begi
\BL KGO
gs to adver
neemeat.
day mor e
KGO stations,

o consoli

g
“Jane Ellis
tains”, goes to Frida

Borden has

for an indefinite period
test program on WJSV
dria. Va., using a locally bul
hour show. Young & R
New York, handles account

3

&

m‘
@ 2

RS

PROFESSIONAL
DIRECTORY

%]

NRA Names Kkate

- . KATE SMITH has b d
JANSKY and BAILEY C L ;& S S I F I E D chairma; of the §RA eérc:mﬁ?ilgseee

Consulting Radic Engineer . B of Radio. Screen and Stage by
Commercial Coverage sm:y, "ADVERTISEMENTS Louis J. Alber, chief of the speak-
Allocation Engineerin; ers’ bureau of the NRA, according

Clsssified sdvertisements in o + 1 ] s
Station and Studio anllmom BR0ADCASTING cost Te per word for to announcement Aug. 18. Others
on the committee are Dr. Walter

Engineering Management esch insertion. Cash must accom- > r 3
y c¢h, Marion Davies, Otis

? s 2 Damros
National Press Bidg. Wash., D. C. pany order. Lamros -
£ » D. € Forms close 28th JSod 18th of Skinner, Lawrence Tibbett, Rudy

month pre:ed.ng fssud e -
Vallee and Peggy Wood. )
The committee, which maintains
- t v headquarters at the
Help ¥ temporary hea S .
— Ip Wanted Waldorf-Astoria Hotel, New York,
Wanted, a salesman to sell time on a will card-index every entertainer

1000 watt mid-western radio station in & - W i
town of 70,000. Must have newspaper and who agrees to cooperate in the

£

T. A. M. CRAVEN
Consulting Radio Engineer

agency  background with full kmowledge Dublicity campaign. ’\ViHiamA AB.
National Press Building, ?fbgleml'ém ng in ret&ﬂ trade. Must be  Dolph, chief of the radio division
Washington, D. C. Pasis. Fime futore Bor s Bmoan.  of NRA in Washington, will direct

CASTING. the committee’s activities.

RADI0 RESEARCH €0., Inec. - Sitaations Wanted

Broadeast Station Engineering
Instrument Design and

SERVICES FOR SALE

A man, age 34, with s splendid rec-
ord and excellent references, available

Young lady holding second class radio-
_&eg?'sph license indorsed' for telephone
desires work in broadcasting station. Ex-

Manufacture perienced cperator and announcer. Typist for a connection as manager of & Ra-
9th and K?hrny Sts., N. E. ?:f g‘;\\:&;\f— References. Box dio Station in Illincis, Indiana, Ohio,

Iowa, Michigan, or Wisconsin. Person-
ally acquainted with all major Chicago
advertising agencies. Ten years' adver-
tising experience with Scripps-Howard
and other newspapers in an executive
capacity. Employed at present as
Sales Director of an important middle
west station with an enviable record.

If you are the owner of a radio sta-

Washington, D. C. - — —
For Sale

W. J. CLEARMAN
Radio Consultant
Cases Prepared for Hearing

Western Electric five kilowsatt transmits
ter, including much studio equipment. In-
quire transmitter, room 350. 440 South

; Dearborn St., Chicsago.

Invmg' ations . N iy tion that has failed to pay dividends
308 Barr Bldg Wanted to Buy during the last year and are interested
* DIstr - e - - - in making your investment a profitable
PhoncsW sfnct 7766 and 7767 O;'Z' ka'}f?nsyxlt;e;. ﬂlxte_tr:ogi. goog one, address Box 116, in care of this
uhmgt condition. Write in detsil wi t cas magazine. ’
‘_ﬂ’ D. C’ price to Box 117, BROADCASTING.
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Newman Resigns

HOBART NEWDMAN, for the lg
three years a member of the Ry
dio Commission’s legal divisiy
has resigned to accept a temp\\
rary post with the National Ry
covery Administration legal sta?
He was succeeded on the Cox
mission by Andrew G. Haley,
Tacoma, Wash., who takes om‘\
Sept. 1. Mz Newman will estgh]
lish law offices in Wa\hmgton v

specialize in_radio bractice yup
completion of his work with NR

**Count Cristo’’ Sponsg

THE CITRUS SOAP Co., San Di
go. Cal., has taken spon: ship o
“The Count of Monte Cristo”, &
suring the continuativn of
electrical transe 1ptAon prog;:
accor dm‘* to Ear w-Young,
\an‘e company s
“Growin® Up Tover six Pacify
stations and is using spot announe|
ments on scattered stations.

CHARLES LIEB and Co., Los An
geles (La Confession cigars) b
taken two studio 15 minutes ove
KFWB, Hollywood, weekly for &
days as a test campaign plc.m
ary o projected national ean
paign. Heinz, Pu}\elmd L
Los Angeles agux

Quin A. Ryan

(Continued from page 21)

nouncer that winter, when, perchs
on the wind-swept roof of the mew
University of Illinois Stadium, k
described that famous game i
which Red Grange loped to. glon
by scoring four touchdowns agains:
Michigan in the first 12 minug
of play. Ryan pulled 25,000 fa:
letters, a record mail then,

In 1924, Ryan became manags
of WGN. He continued his broaé
casting however, doing suc
epochal jobs as the Scopes tria
the first world's series ball game
to be broadcast, political conver
tions and featured football games
It was Ryan who introduced Flog
Gibbons, a former TRIBUNE corre
spondent, to radio.

The following year Ryan trie
his hand at writing a radio co-
umn, which he called *“Inside t&
Loud Speaker”. It was one of th
first columns to be devoted entire;
to radic. He also developed imx
an after-dinner speaker, and maix
tains, fervently, that he spoke z
every town of more than 10,0
souls in the middlewest and 2
some of them he spoke in retun
engagements two or three times.

Ryan also pioneered in childrent
shows on the air. In 1924 it wa
his idea to read the funny pap
to a vast juvenile audience, rest
ing first as Uncle Walt and late
as Uncle Quin. Children’s sho®
with imaginary animals were ki
idea. For five years his anims
stories drew a tremendous mail

In 1925 Ryan left radio to ent¢
vaudeville. Then he appeared
silent. pictures. Next he appeard
in a one reel commercial tah
and other motion pictures. Hew
turned to WGN as manager !
1931. That same year he was m&"
ried to Roberta Nangle of t¥
TRIBUNE society staff.

There you have the story [4

Quinlan Augustus Ryan, who, &
34 is one of radio’s real old-tim

* Incidently, WOR is the
aly one of New York's “Big
" broadcasting electrical
tanscriptions.

HETHER you are planning a spot campaign of E.T.'s to cover your
primary markets, or a live broadcast program to sell your ONE

BEST MARKET—your logical first choice station is WOR.

The WOR Area is America's richest market! Here are some
astounding facts about this great market:

ion 10.8%, of the U.S. totall

Population over 1315 mil
" Radio Sets over 215 million  © 15.5° of the U.S. totall
Retail Sales 17.3%, of the U.S. totall
: Spendable Income 20.9°, of the U.S. totall

Is it any wonder that WOR is¢he FIRST station on the list of so
i"nany national advertisers who are spot broadcasting! ¥ A market so
highly concentrated and possessing such tremendous sales opportuni-
ties AS THE WOR AREA certainly justifies your greatest advertising
efforts. *

SAmericas Leading Tndependent Station Serving

.+ Greatfer New Jersey and Ilewl/m-k Mietropolitan Area
hd

BAMBERGER BROADCA;;STING SERVICE, Inc, NEWARK, NEW JERSEY

New York Business OFfice: 1440 Broadwa ‘

Chicago Office: Wm. G. Rambeas, 360 N. Michigan Avenue
Boston OFice: James F. Fay, Statler Bldg.

| . ,'
ds0d933 * BROADCASTING S .
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TYPE 52-B AUDIO OSCILLATOR

“Specially designed for testing broad-

The Type 52-B Oscillator on the master con-
trol racks of the Amalgamated Broadcasting
System, New York City.

cast egw]mz ent and crrcirts”

Rack Mounting or Portable type §175.00 less tubes

AN AUDIOQ oscillator is one of the most important pieces of test
4 XA equipment in a modern broadcast station. It is invaluable in
determining the frequency response characteristics of amplifiers,
volume indicators, studio lines, etc.—in measuring the loss in at-
tenuation pads, station circuits and remote lines.

The Type 52-B Oscillator is particularly stable due to the use of
electron-coupled circuits in the beat frequency oscillators. Its out-
put varies less than 1 db. over the entire frequency range. It is lab-
oratory calibrated to 2% accuracy from 20 to 17,000 cycles—sup-
plies 40 milliwatts to a resistance load (equivalent to plus 5 db.)

—has less than 29 harmonic content when properly adjusted—
may be fed into 250, 500 or 5,000 ohm impedances—is furnished for
rack or cabinet mounting and is in every way an excellent all around
oscillator for use in broadcast stations.

Ask our nearest office for Bulletin No. 28 describing the Type 52-B
Oscillator at further length.

TRANSMITTER SECTION
ENGINEERING PRODUCTS DIVISION

RCA Victor Co., Inc.

CAMDEN, N. J.
‘“*‘RADIO HEADQUARTERS"
New York: 153 East 24th St - San Francisco: 235 Montgomery St
Chicago: 111 N. Canal St Dallas: Santa Fe Building
Atlanta: 150 Walton St. N. W.
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