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New strength for the wings of an eagle! New hope for the
p?ople of a country! For, a goal has been set and the aroused
fforces of a nation are massing to reach it.

‘ for action all along the line. The country is

organized for it. In the good qld vernacular—"Let's go!” Let's

It is time

ﬁelp the eagle to soar again to new heights and a long flight
vﬁih a happy landing at the end.

Our part in all this activity is to help advertisers to sell
their goods in the major markets where our stations are located.
That we are capable of doing our part successfully is a matter
c;f record—a record of results obtained in good times and bad
fér all manner of businesses from small retail shops to tremendous
niational Institutions. i

. Our nearest station office is your contact point for infor-
mation concerning one or all of the leading radic. stations
répresenied by the NBC Local Service Bureau. '

WEAF & WJIZ...New York WBZ...Boston

NBC LOCAL SERVICE BURE A U| | N

. @ KDKA ... Pittsburgh WTAM ... Cleveland |
O e SAN FRANCISCO ' |
N Kro, KGO N K Y A WMAQ & WENR ... Chicago

KOA...Denver * KPO, KGO & KYA ..San Francisco ‘

WASHINGTON, D. C. . WRC & WMAL ‘

WTAM . DENVER . ROA
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ONEPRICETO ALL . . .

adherence to this sound principle, we have

To insure strict

eliminated all brokers. general representatives
and time selling ftranscription companies. and
permit only one organization to act as our sales
representatives in the national field.

Wefeel that advertisersand advertising
‘ageneies should have available to them an
organization which is qualified to present

honestly and mtelligently pertinent facts
concerning our markets, coverage, manage-
ment and program facilities. We have

Published semi-montkly by BaoADCASTING PL'!:.ng:ewvt Ixc, 8% National Press Building, Washington, D. C. Entered as second class matter March 14, 1938,

Offce at Washington, D. C., under Act of March 3, 1879,

' *A number of leading advertising agencies ' |
S ‘have requested us 1o re-run this ad ®

[

no confidential or group rates

which serve to act as an em-
barrassment to advertisers and
ad\'ertiQing agencies. Our only
affiliation is in having the same
representative . . . plusa commion
interest in the betterment of spot
broadcasting practices and the
stabilization of radio station rates.

Therefore. we have selected. as
this representative. EDWARD
PETRY & COMPANY. INC.. because
its personnel is comprised of
trained ad\'erti<itw executives
whose success is not” dependent
alone upon sales strategy _
but upon ability to work capably
and harmoniously with the
agency and the advertiser in the
successful execution of their
broadcasting campaign.

Orders are acceptable only direct
v through EDWARD PETRY &

COMPANY. INC. All billing and

collecting will be done by the
station.

*This advertisement appeared in the September| Z Issue
of BROADCASTING.
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1
wWWwWWwW amprlranlédlolwm‘rorv coms |

CITY STATION
Atlanta ..., W s B
Birmingham ..._. WBRC
Bismarck ... ... KFYR
Buffalo ........._.. WBEN
Dallas . ............ WFEFAA
Detroit ... wowWJ
Fort Worth ... W BAP.
Hot Springs...__. KTHS
Houston. ... KPRC

Indianapolis. ... WEFBM
Kansas City ..., WDAF

Louisville .._...._. WHAS
Memphis ... ¥ MC
Milwaukee ... WTMJ
Nashville . ... W S M
New Orleans ... WSMB
Norfolk _“; ........ WTAR
=t, Louts_.._.._.. K sD
Salt Lake City...K S L
San Antonio...... WOAI
Shreveport ... KTB=s
Tampa.........._.. WDAE
Tulsa . ........... KYOO
Wichita.......... K F H»
L
Consult

Edward

PG‘I’V & C(l.. In('.:

NEW YORK
7 SAN FRANCISCO
DETROIT . ‘

CHICAGO

ATLANTA
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AN OPEN LETTER
to delegates to the N.A.B. convention

OCTOBER 8, 9, 10, 11

:obelsza
X.A.B. CO

e Greenorier

managemnen happyY that
We ars indeeiea e meeting

mmish ample

ver
e S ittee that no happler

fhe writer is 1001‘“;
delegate 2 ool

to call mm us for sy

may desire.

service that you

White Sulphur Springs is on the main line of the Chesapeake -
and Ohio Railway and served by air-conditioned equipment

o
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By SOL TAIS HOFF

(

NRA Code Is \Ia]or ISsue, iAﬂ'ectlnﬂ Entire Industrx"
Record Crowd Seen; Sykes, BaLer. Ben~0n to Talk

CONFRONTED with an unprece-
dented volume of basic business
problems growing out of the code
of fair competition now before the
National Recovery Administration,
as well as numerous other issues
striking at the roots of the bread-
casting industry, the eleventh an-
nual convention of the NAB at
White Sulphur Springs, West Va.,
Oct. 8, 9, 10 and 11, will be called
upon to overhaul, in large mea-
sure, present methods of transact-
ing business as between broadcast-
ers, advertisers and their agencies,

Unlike previous annual meet-
‘mga, at which resolutions affect-
ing trade practices have been
adopted, only to be ignored after-
ward, the White Sulphur sessions
will have an official aspect, with
the NRA Blue Eagle much in evi-
dence. Actions outlawing such re-
pugnant practlces as acceptance of
per inquiry or commission busi-
ness, rate-cutting, payment of ex-
cessive commissions and similar
unethical operations will, in fact,
bear the stamp of government ap-
proval with punitive measures stat-
utorily preseribed.

The code, as the all-inclusive
statute governing the economic
practices of the broadcasting in-
dustry, becomes the industry’s
code of ethies, standard of com-
mercial practice and operating
charter. Members will be called
upon to assert themselves on these
provisions, for, in the final analy-
sis, they are responsible to the
government once the code” goes
into full effect.

Year of Progress
WITH A RECORD attendance in

. prospect, the conventwn from pres-

ent mdlcatlons ‘will be the most
significant in NAB history. The
trade assdciation has behind it a
vear of unequalled progress under
the regime of President Alfred J.
McCosker and Managing Director
Philip G. Loucks: At the last con-
vention, held in .St. Louis, grave
doubts were expressed about the
continued existence of ‘the trade
association because of dissension
in the broadecasting ranks, aroused
mainly by the extortionate music
copyright contracts exacted by the
American Society of Composers,
Authors & Publishers. There was

l
|

| Convention Issues
1. Revision of b‘ade practices, eliminating all repugnant or *chisel-

‘ing” practices to cpnform with the pending NRA code which would give

them the force of law. Practically every important question of business
procedure as between sfations, advertisers and their agents is drawn

into this, with adyvance
of the proposals.

tice given of concerted opposition to certain

2. Broadening of scope and activity of NAB in view of its new offi-
cial status as trade organization of the industry under NRA, with the
likelihood that its; 270 membership will be doubled This mdudea set-
ting op of a new executwe committee and far-reaching alteration of the
existing NAB constitution and by-laws.

3. Renewed cohsiderstion of copyright msue, with particular em-
phasis on the dissolution suit against ASCAP now pending and status
of Radio Program Foundation, as well as the possible effect of NRA
regulation relating to contracts upon ASCAP contracts.

4. A study of the status of television with a view to bringing experi-
menters under the, aegis of \.—\B since visual radio apparently will be-
come a broadeasting service rather than a separsate radio entity.

5. Ctmmderatmn of technical wave length problems growing out of

the recent North Amencxn Radio Conference, as well as such matters
as horizontal boosts in station power, use of du'ectmm.l antennas for
pre-chuted coverage and like matters. —

talk of a “eczar” gr the industry

—a man endowed !with dictatorial

powers as radio’s| counterpart of
Will Hays for the movies and
Judge K. M. Landis for baseball.

‘ Importance of |Trade Body

TODAY, however, the idea of dis-
solving the NAB his been brushed
aside and the talk jof a “czar” has
dissipated. The NAB membership
has swelled from apout 225 to 270.
Under the NRA pode, moreover,
the NAB becomes the official trade
organization of the industry and
is endowed with powers sp broad
that it behooves| every  station
which intends to domply with the
code’ provisions to|become aligned
with the organizatjon. A member-
ship of 400 to 500| stations within
the next few months, it is believed.
is not outside the realm of possi-
bility.

Since the code anotiations with
NRA began, there |have been com-
plaints from a fey stations con-
demmng the trade plactlce pIO\l-
sions. Several small stations
charged that excluilon of per in-
quiry - commission business would
strip them of their|main source of
revenue. Some larger stations de-
cried the provisions covering pay-
ment of commissions for business,

October 1, 1933 * BROADCASTING|
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-alleging discrimination in favor of

stations having special represen-
tatives.

Qut of these dissenting voices
has developed a new thread of
anti-NAB agitation. Thus far it
has gained little momentum, but

it may ue\'elop into a robust issue-

at the convention. Alleged network
domination, not only of the NAB
but also of the code preparation,
also has been hinted, but likewise’
is not considered very seriously.

Network relations with affiliated
stations, a perennial sorespot, is
not expected to have a place in
the NAB discussions, although ef-
forts to that end were made earlier
this year at the NAB commercial
section meeting at Grand Rapids;
Mich.

Basic issues 'like copyright

- Commission regulatory activities,

Our Heédquarter's

Throughout the NAB' con-
vention in White Sulphur
Springs, BROADCASTING
will maintain headquarters
at Suite 826, Greenbrier Ho- -
tel. Visitors are cordmlly in-,
nted

IS

'Basic Problems Faée; NAB Convention

telephone company charges for
long lines and remotes, widening
of the broadecast ‘band and similar
questions have their places on the
agenda. Radio’s growing import-
ance as a means of mass communi-
cation, totally aside from its wi ﬁ
spread acceptance as a major al
vertising medium, will command
increased attention in Congress,
and, as a consequence, increased
political manhandling. This pre-
sents a big problem to be conjured
with, primarily because of Presi-
dent Roosevelt’s great reliance
upon radio in his “chats” With the
people.
" From soundings of the industry
made by BROADCASTING, it appears
likely that the McCosker adminis-
tration will be reelected almost in-
tact. Leo Fitzpatrick, WJR, is first
vice president; John Shepard III,
Yankee Network; second vice pres-
ident, and Arthur B. Church,
KEMBC, treasurer. Mr. Loucks is
Tanaging director and secretary.
There are five vacancies on the
board of directors to be filled, be-
cause of expirations of terms at
the time of the convention. Those
retiring are W. S. Hedges, KDKA,

- past president; George F. McClel-

land, NBC vice president, repre-
senting WEAF; H. K. Carpenter,
WPTF; Gardner Cowles, Jr., XSO,
and * Donald Flamm,» WMCA. In
addition, Leo B. Tyson, who Te-
cently resigned as manager of
KHJ, may be eliminated automati-
callv as a director because of sev-
erance of his broadcasting connec-
tion. This question will come be-
fore the board, at which time it -
will take into conslderatlon the es-
tablishment of a policy gaverning
such cases.

‘Leading Candidates

MENTIONED for directorships *
are Leon Levy, president of

- WGAU, Philadelphia, and an offi-

cial of CBS; L. B. Wilson, president
of WCKY, and industrialist of
Cihcinnati and Covington, and F.
M. Russell, NBC:*Washington vice
president.

Few speeches have been sched-
uled for the convention because of
the anticipated discussion on  the
many important economic, ques-
tions. Leading the speakers will
be ‘Chairman E. O. Sykes of the
Commission; Newton D. Baker,
special NAB copyright counsel;
John Benson, president of the
American Association of Advertis-
ing Agencies; Dr. C. B. Jolliffe,
Commission chief engineer, and
John V. L. Hogan, consultant en-
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suithagainst AfS(%i—XIPI’j filed Sept. 1 i
in the IP against offi- . - - :
dals of the copyright combme, | W hen the Kiloevele and the Watt Bovs Get quexkei'\ . ... By Thornton Fisher

gineer and television experimen-
Ter.

Special Trains
(See Sept. 15 issue of BROADCAST-

NAB Convention Specials di- ING.) Suits also are said to be im-

rect to the White Sulphur minent for dissolution of ASCAP ! - e
Springs annual meeting will - by the Department of Justice or Ep (WPG>SPENCE',/ PHIL LOUCK S\
be run by the Chesapeake. & the Federal Trade Commission, or GENL CHAIRMAN OF 7 MANAGING DIRECTOR,

Ohio Railway from all key NAB-VES, AL

C. & O. points. Connections both. Although Mr. Baker hopes
‘. e (131980 S

of the fa-

mous White
ing and night
Oct. 9 and 10, leaving the after-
noons free for golf, swimming or
whatever other respites the dele-
gates desire. The Oct. 11 session
ill run through the entire day
h adjournment that evening.

Commercial Sessiog.

AT THE commercial session Oct.
10, Mr. Benson will discuss the
general effect of the “New Deal”
upon agencies and broadcasting
stations. Into this session will be
drawn most of the code trade prac-
tice stipulations, despite the fact
-that a special code session has
been set aside the following da¥v.
A committee headed by Roy Har-
low, Yankee Network, will submit
a xreport on station relations with
advertising agencies and special
representatives—a report likely to
provoke general discussion because
of the.importance of this issue
with most stations and agencies.
With Chairman Carpenter of
the Commercial Section presiding,
the commercial session also will
invade such controverted questions
as per inquiry business, stabiliza-
tion of units of sale and practices,
the value of coverage surveys, fed-

can be made to this line—
the only road reaching White
Sulphur — from all eastern
and western points. All .cars
are the air-conditioned type.
NAB has made arrange-
ments with the road for a
special fare and one - third
round trip rate if vouchers.
procurable from the NAB.
are filed in advance.

may be thrust & most important
question growing out of NRA code
operations. Motion pieture groups
which have been negotiating & code
raised the guestion of abrogating
contracts- for artists drawing sis
figure salaries. Should this provi-
sion, in the final analysis, win
NRA approval, it may be the open-
ing wedge for cancellation of the
existing oppressive contracts en-
tered into with ASCAP more than
a yvear ago by all stations “under
duress.”

All Centracts Imvolved

SIMILARLY, it is stated authori-
tatively in offieial quarters, the
precedent laid down by such an
act would mean that all other con-

GOLF TROPHY-—Teo the winner
of the NAB Golf Tournament at
White Sulphur on Oct. § will go
this cup, donated by BROAD-
CASTING Magazine. A cup will
be presented each year by this
publication.

tracts with special representatives,
the telephone company, transerip-
tion units and others thus would
be thrown open to revision, aside
from the all -important copyright
contracts.

Mr. Baker, formerly Secretary

THE
to be present, a recent heart ill- CONVENTION- /%
HE kNows /
HIS FIGURES

ness may prevent if, in which event
Joseph B. Hostetler, Cleveland, Mr,
Baker's law partner, will deliver
the discussion.

A report on the code of fair

competition for the industry will’

be delivered by John W. Guider,
Washington trial lawyer retained
as NAB special counsel on the
code. He submitted the industry’s
arguments on Sept. 27 before
Deputy Administrator Rosenblatt
along with President McCosker.

Television Announcement

MR. HOGAN will announce for the
first time, according to NAB,
“new and novel developments in
visual broadcasting, emphasizing
the possible commercial applica-
tion of this art by broadcasting
stations.” Mr. Hogan is president

of Radio Pictures, Inc., New York,
and has confined his experimenta-g

tion to mechanical scanning, a tele-
vision method for some months
construed as passé in view of the
strides made with cathode ray
electrical scanning. He has made
no public announcement regarding
his laboratory work for the last 18
months.

Immediately following the call

FIGGERS"™

AND-

ED WiLL BE THE
BUSIEST GUY AT
WHITE SULPHUR

A.JWORIME COSKER,
PRESIDENT MNAB wiLL
SMACK THE GAVEL

WALTER DAMM
WiLL BE THERE- -

eral taxes as they apply to the in- tracts heretofore binding might be of War, is scheduled to discuss the
dustry and related problems. altered and revised. In the broad- present status of copyright litiga- to order Oct. 9, Judge Sykes will
Into general discussion there casting industry, for example, con- tion, in the light of the disselution {Continued on page 64) YOou CP;H BE
: : SURE OF A
| of NAB A 1 C i o
Complete Program of NAB Annual Convention . . .1 |motaw wm
‘ , | LB (WCKY)WILSON
- SUNDAY, OCTOBER 8 ts.fp_!\qblem; of the broadeasters. §rdiza'tioq of commercial forms. 2. Roll call. 2 RE%;NM
10:00 A. M. . 8. ‘Appeointment of committees. Subcommittees of the committee 3. Minutes of last meeting. :\\ HE T
NAB _Golf Tournament for Trophy Ig.; ig:&::;r::?ts Tk STesent supplementary re- 4. Communications to the associa- 3 "’D(;-L?"::E@
awarded by BROADCASTING ine. - e ports. . tion, 9 N
Entry bla}:nks ean gre\obi?fea;m:t . 4. Discussion from floor. 5. Report of James W. Baldwin, " Y S REAL JOB
the Casino. There will slss be ten. L el s :d:QO P. M. 5. Adjournment. :geci%I t};’AE re.presefrt\tz;_tivec to 1Ll BET THE e FOR THE ”
. i Lt haoti 3 S by 3 - . i order. e ANor American adlo on- X A UER
Il;:)ckh;i&ring. g, swimming, horse 2. Address by Johm V. L. Hogan, 8:00 P. M. ference, reviewing the Mexico 4 AS WILL LIK z = TISER
Registration desk opens. (Registra- consuiting engineer, New York. 1. Call to order. City conference and his recom- THE TRADE PRACTICE — -
“tion fee of $5 for members snd mon. announcing for the first time 2. Report of Oswald F. Schuette, mendations for a solution -of the OF THE PROVISIONS OF : e o\
g:embe r, includes banguet Wednes- ée&\:'mlangmx;gzzl tidevemgm;misim NAB copyright director, review- %\Yorth American allocation prob- NRA-NAR CODE-BUT OH, | . [ TLL SWAP You
ay evening.) isual broadeasting emphasizing “Ting the NAB's ight ivi- em. EADACHE
v g,; 30 P. M © the possible commercial applica- :i; (,fe the y;f"ﬁf,fl‘gdfscizg;‘g 6. Report of Legislative Committee WHAT A ‘-éOR :E'; \,AF\OK‘RL‘;C;:};E L
Mectis ' C tlon of this art by broadeasting the aims and purposes of the Ra- by Henry A, Bellows, chairman, MANBE ASCAP wiLL — \LW“HEN THAT NE\‘)\
eeting of board of directors. N itggﬂﬂs be D : . dio Program Foundation. with recommendations with re- PLAY A DIFFERENT TUNE i LOCATION /
8:00 P. M. o fgress by o C. B. Jollife, 3. Report of Hon. Newton D. Baker, spect to future NAB legislative . : | REAL — NCT A CREATURE
Special musical program for NAB chief engineer, Fedefal Radio NAB copyright counsel, discuss- _  Dbolicy. . s SINCE THE FILING OF 3 /Lw/ WiLL BE STIRRING
ectal sk gustsx e N Commission, discussing develop- ing the present status of copy- 7. Report of Committee on Revision & { THE DISSOLUTION BY = $ Ll R y
sts. mentls t{n the techrnical aspects of right litigation. ; %\f Ifonstgtu%on and By-Laws by NEWTON BAKER— & 2 2 =——— WHEN JUDGE SYKES
_ regulation. L 4. Report of Special C ight Fi- Villiam S. Hedges, chairman, ex- % LAYSDOWN THE -
MONDAY, OCTOBER 9 4. Report of Engineering Commit- naice C%mm!i’:tcé: byo%v%g: Lev;, plaining changes in the existing S NE"DOWN THE LAW
9:00 A. M. tee by Joseph Chambers, chair- chairman, outlining plans for . constitution and by-laws and in- :
1. Call to order by President Me- man, on activities of the commit- futute NAB copyright activities. cluding a recommendation for —
Cosker, - tee during the. past year, includ- 5. Discussion from foor. adoption of the draft proposed
2. Address by Hon. Eugene O. ing recommendstions on the sub- 6. Adjournment. by the committee. .
Sykes, Chairman, Federal Radio ject of increased power for 8. Report of Besolutxons Commit-
Commission, briefly reviewing de- ~ = tg_-oadca_st sft:.xtmns_. WEDNESDAY, OCTOBER 11 tee, presenting formal resolu- )
velopments iz radio since pass- g &;’Colzzs:;%?entr.am the floor. 9:00 A. M Eloni_ for adoption by the mem-
age of the Radio A 27, .S . 100 AL ML ership. . .
Rge;ort 02 Pre:id:xc:é oif!gges(ker T 1. Cali to order. 9. Report of Nominating Commit-
review S R N TUESDAY, OCTOBER 10 2. Report of NRA Code Committee, tee.
ng activities of the last A > . .
vear. 9:00 A M. . presg_nlted byl %Iohxtuh V% dGuéder, i? Elegh_or}xl ?if bofﬁcers.
| 4. Report of . . N : special counsel for the Code Com- . Unfinished business. !
= Logcks, ;’r eseth?r?;g;ugem%:m }) i?grgzsm‘;i-erjbh —_— . " mittee, reviewing the work of 12. New business. . | SHEPARD. I IDRAGS IN
port with sa s e 2. éent el n hen:_ﬂa‘ preS‘; formnlatmgx of the broadecasters’ 13. Installation of officers.
mendations. gges P t-i-{iemcs.&n Assoclation of code and its present status. 14. Adjournment. HIS ARRAY|OF STATIONS -
5. Report of Treas Church N rusing gencies; on what 3. Report of Cost Accounting Com-
por . Treasurer Churck on the New Deal means to advertis- i v
the financial status of associa- ing agencies and broadeasting n;:t;ee, by arthur B. Church, 8:00 P. M. ‘
tion, ‘ ctationse chairman, Tﬁh reco§1,1mer;_dﬂt§0n§ BOARD OF DIRECTORS MEETING
6. lggpurt IO! Pgogram_ Ccmmztteg by 3. Report of the Commercial Com- the wo;};:egf snﬁ-‘;:‘%mfmo?&?ﬁg There will be a reorganization meet-
iagm;m’é E?Lthiha;mgn:@g;;: mittee by H. K. Carpenter, chair- by the association. ing of thefboard of directors follow- = . :
mittee and the cmn{‘r:g and i man, with recommendations on 4 Discussion from the floor. ing the Wednesday afternoon busi- : )
ation of the ngliam Cie;‘giénrg: ;at;op :eh%ons ‘?txh dversine 5. Adjournment. ness Session. ‘ '
Howxe, gg»e<CK& an dspec_xa»_represem.a- . 2:00 P. M Banquet. ¢ ﬁomﬁ‘cs‘ %‘(ED_“—-’
T % of Tax C " by E ives, on standardization of units ) = e Presentation of ‘BROADGASTING Maga- - . = . . %
- Beport o Lommittee by E. of " sale, station ' surveys, mer- (Closed Session. Members Only) ‘ zine Trophy to winner Golf » oL BE SEEM’ you—
M. E chairm: discus ; Ay phy of NAB 2
. . an, discussing chandlsl_n?g:‘ope‘gatmns and stand- 1. Call to order. Tournament. . : v ‘
| Page 8 ~ ) s l
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CBS News Bureaus Serving
\ Sponsors, Commentators

\ eville,
formerly
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August Net Sales
tart Fall Spurt

Revenue Rises to 81,907,481,

e .
1 White Head of Extensive Organization: THE FIRST newspaper reaction Reversing Year’s Trend

C news plans came from . . . .

's Broadcast in Brief Bulletin Form ! hers ﬂ,e“{v\'a\mn;_ FORECASTING the big rise in

pt. 28 dropped en- network business that is inevitable

for the rest of this year, fudged

gS-\;peratea from new business already signed,

s publi August income from time sales by

os. who is also .\_BL‘ and CBS began the revers sal
ssociated  Pres of the downward trend nc}ed all

e - this year and amounted to $1,907.-

481, Thi: compares with $1,816.-

07 m July. The figure for August,
was $2,285,680.

i

Demand Hwhe

Wages and Shorter Hours:
Actors \Iake Eemand- at Hearings

Operators
Operators.

the first eight months of
the network income figures
are now 818878254 as compared
to 827,512,663 for the same ezq_m
1 m last year.
during August
07,843 as compared to $1,743,-
in August, 1932, CBS during
August grossed $499,638 as com-
pared t 2 in August, 1932,
Lead i

ing a

w I'h one of

. llmwy .
5 expenditures

i
during the month, as compared to
the same month last year, were
lubricants a:.d petroleum produets,
which spent $2,183,568 on radio.
Other cmsse~ s mmd increases

T

ot
=]

1

3.898 Iadlu:, phonogz ‘h~
cal instruments, $336, Oéa.
and hotels, 8123,788, and
ipment, $37,344.

and tobacco ac-
;ouz‘h were still down, but in-
over preceding months,
hetwork expenditures in
August amounting respectively to
25,531,537, $§4.548,688 and $2.096.-
164,

"ofe

2
o

treasurer
also hold i

r executive
the L'mted Press in \ew York, an
Mr. Klauber formerly was ¢
editor of the NEW YORK TIMES.
The formation of its own news-
gathering organization is a di-
rect answer by CBS to the recent - - B —
edict of the Associated Press, £ - . _
which the other press associations TH%S !S STAT}ON —_— SOUTH POLE” B:C-t E;tends HO“?
are following, though without for- f HAVING extended for four times

mal resolution, prohibiting the sup- CES to Attempt Weeki B: to Sept. 24 its 13-weeks summer
plying of news bulletins to the rs- P oadcasts From Byrd Base - \POH\OI‘\hID of Walter Trumbull's

dio networks and limiting its mem- Via Shert Weve to BUQRGS Adres < interviews with Col. Louis Mec-
ber néwspapers to the broadeast- ..o, Henry Howe, secretary to Presi-
ing of only 30-word bulletins. It is “ Enh Y wil i be of 1 . power and dent Roesevelt, RCA Victor will
also a response to the :\r!‘eri\gn transmit uuec* ionally to continue the series on national af-

:‘t.;re:. from which point fairs indefinitely, it was announced
rangement with the B‘a‘rd Antarsic will be relayved by short Sept. 26 by NBC. Program, car-
Expedition which soon embarks wave to the CBS key in New York. ried on a nation-wide NBC-WEAF
for & two-year sojo urn in the Sout! E. K. Cohan, technical director network, on Oct. 1 goes on'a later
Pole territory. empt:mg the of CBS, worked out arrangemenis schedule, to be heard Sundays,
,aavss*mg e with Dr. T. 8. MeCaleb, of Har- 10:30-10:45 p.m.,, EST. ZLord &

vard, Byrd's counsellor on radio; Thomas, New York, handles aé-

A, Y. Tuel, vice president of the count.
e

Ne%paper Publishers Association,
which at its convention last sp
enacted anti-radio resolu
However, the network's ne
offered in brief bulletin
somewhat dramatic in pr
tion, and listeners are alwa
urged to consult their local news-

£ relay, vis International Telephor nd T —

apers for full ail 5 n‘er*za“m elephone and Tele- e .

papers for fuller details. =~ covering th graph Corp.; Harry Young of MARCHESE GUGLIELMO MAR-
Plans for the news service have orp.; arry oung of CUASME . 1L

bee: g} D evar  simee th e ev‘redmm Western Electric; William Thomp- SONL inventor of wireless and Mrs.
T under way ever since the The rehroadeasts will be spon- som, of A. T. & T. and S. H Qi Marconi arrived in New York Sept.

A. P.and A. N. P. A conventions, son, 0 AL 1. o S B SIMD- 93 on the Conte di Savoia, en route

: sored by General Foods New  som of RC ) .
whose actions forced both CBS v, "y 4G;§§§ &\!«}:ix aggj }C.B::C‘N on of RCA. He s he expects G, the Century of Progress where

and NBC to seek new sources of detailing its o neer o 915 Y}.e e\pedﬁtko rosuce valuable '(:5\’13?50“1 Day™ will be observed
nows which thes hae n gortine Getailin neer to formation on sclentific aspects of  Oct. 2.
ews which they have been EFTUNE company the expedition on its long

s day and night ef-
and wave propa- The second set is of 200 watts,
&. . crystal controlled, and will be lo-
" GU” ielmo Marconi, fa- cated at the Byrd sub-base at the
alian radio: \L“emhf upon  foot of the polar barrier, about
:. informed 300 miles closer to the South Pole
t he bel xeved than the main base. A portable
100-watt short wave radiotelephone
ansmitter will be installed in the
bi-motor plane in which Byrd will
> o 2 York on Sept. 28. ) fly across the South Pole and from
per cent The broadcasting arrangements, which an attempt will be made to
The ‘*cee v broadeasts will be- CBS stated, provide for use broadeast the flight while in prog-
gin within a month afte of three transmitters. The main  ress.
gdllmn Ee}aves .\mr Y N is of 1 kw. ecrystal con- - CBS stated that even more seri-
" n "

through their own news staffs and

stay. He iz John Newton Dver, of
the CBS field engineering depart-
ment, whe will also have complete
charge of all Admiral Byrd’s com
munications. Dyer, whose home
Haverhill., Mas 23 and a
*vaci uate of Massachuseits

member stations either directly or
via te}ephone te!evmph and Yadie.

QWE NEWS,

<
Fhy
e
o A
m
o

Supplies Sponsored Program

BESIDES furnishing news
commentators, who also ar
gatherers, the Cel
viee on Sept.
ita re

sion fea i offered to confer
on the matter when he visit

begvm fu hin
s for the twice daily e
unday “News Fla
period sponsored by General )

100 per cent modulated, ous an obstacle to the Byrd broad-

i“&mﬂ%arﬁ }Ffﬁ 0 a 21-s task CBS ongw‘ww }»aw been ex- installed on the supply ship  casts than the technical radio prob-
£ 14 r 3 1 SR + " £

? Wﬂ“z k at A f I‘ M. perime e with he outgoing trip. It will be lem is that of lack of meteorolog
and 4:30-4:35 p.m., ST. In addi- new tyy gned to p at the expedition’s perma- cal dats, high power, inaccessibil-

;;azn a itmmnpw_e}ammmme News  avercome the b\t’a les confronting ‘oase. together with a diree- ity and severe climatic conditions.
sadeast period has bee "
roadeast period has beer the u radio in the bleak ice- antenna for transmission in  The total distance of the short

th
&
f
- at 1115 T T

daily at 11:15 p.m., EST. bound territory. The main trans- the du:egzmn of Buenos Aires. wave links will be 10,000 miles.

.
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DlOpO\Ed NAB code ca;‘
minimum of 820

mum at stations with

€ and of Actors Eq
Assoc"at‘on for mininium Wage> of
performance Zfor artists
appearmtr on mmmelmal proman

;HE gusLIC

$400 or mole. and of $20 per pe1- mnc- of per Ano

aded before Mr.
nblatt, a New York attorney,
and former associate of Nathan
Burkan. generat counsel of the
American So»cxety of Composers,
hers. The pro-
informal. No
\ne“e sworn in. They
led into alleged statements of
critical of the industry, which
on their face preposterous,
and no opportunity was offered
for rebuttal. Mr. Rosenblatt, how-
. cut short 'witnesses who ob-

industry par

\,\.me«e\ to make 'state-
and quote figures, which
sdb\tam;aged and m =ome

omxe\xd tnat *be pubhc récord
mean little and that the ac-
code provisions wi]l be worked
1 corfererce\ between the con-

cwne ences becran vmmedl-
thé open heaxmo' ad-

the hearing, Mr.
nounced that he had
out of the code that para-
of the collective bargaining
ons which reads: *“The se-
ion, and agvancement
be oh the basis
without regard
ation or non-affiliation
-Oarlzanon Nothing
*he con

adv anc:vren of employes."
Statement by MeCosker

THE FIRST witness and as
pokesman for the broadeasting in-
- Alfred J. McCosker, presi-
t w* the NAB, delivered a dig-
conclusive statement of fact
efining the scope and status of
e broadeasting industry and the
es of drartmv a code suffi-
v compr ehensive to cover such
dustry. He said:
n behalf of the radio broad-
g industry, has presented & pro-
d code of fair competition.
In speaking for the industry as a
. the association frankly recog-
I at present its membership
I than half ‘of the total
nmumber of licensed stations. That
statement, however, fails to show the ’
a"hal situation. Based upon the
tem” emploved by the Fe
Commission the members 0f
the association hold licenses for more
than 60 per cent of the nation’s radio

7

Raleigh Hotel, Washington, Sept. 2
labor advisor; G.
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RADIO’S NRA CODE HEAR]NG—TI\IS pxcmre was|taken at the broadcasters code hearing before Deputy Administrator Sol Rosenblatt in the
At the table in [the background are the NRA officials of the hearing. Left to right, they are: D. A. Wallace,
research and planmng advisor: James W. Baldwin, industrial advisor; L. M. Smith, legal advisor; Deputy Administrator Roseqblatt E. N. Nockels,
A. Renard. consumer advisor, and |John Shepard. III, special advisor.
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O mz:-an

trade

most

T

business of less than §

Exactly one hundrec
tions, or 19.6 per cent,
of less t‘zzan 52,%0 a
nine other st
id a bu
month.

radio stations di id
$3,000 per month,
Thcse figures
pared te the volt
by thousands
tablishments,
we were conscious of vne Drotle
the small ststion ;}*e~e
serve an essential and valuab
pose imgthe American scheme o
breadeasting. They are usual
fied closely with the inter

communities. The 3

substantial part e total nember
of radio employes, but they are pass-
ing t.hmngh the peried of growth
which may reasonably be expected to
predace in *be T
for those now e*n-vo'» d
tional work for Few

that ignored
problems woulc
tzl purposes of the F
is not a pl sk

dustrial. code that will be equally ap-
phcaake to the large stations in met-
ropolitan centers, and to the smsll
stations throughout the country.

their
v employ s

Substantial Progress Noted
WE BELIEVE, however, that sub-
stantial progress has already been
made. We welcome the aid and as-
tance which will be made available
the interests that will appear here
today.

I have requested our counsel, John
W. Guider, to sebmit ('ert&m facts for
your conzider n. He will supple-
meat my remarks. En cone let
me state that ocur indust
bailt upon a concept of public service.
This comcept ia recognized in the Fed-
eral Statutes. Failure to operate in
the public interest is safcient cause
for the forfeiture of station licenses.
We have here s primary duty to mil-
Hons of listeners. We cannot overlook
i& in our work on this code.

The uzmdmstmg industry is square-
ly bebind the NRA. That fact has
been evidenced by the cooperation
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sofar a\

Firing questions at Mr.
Ader, ‘ne received ready answers.
der povnted ou that 'Eh&"‘&'

un‘mpm\"n e“' in
He cited the diffi-
Ln*e"ea by stations in
ties of getting extra

’J

u
at I A question about
brought the reply that

n- 'n*nerc:al and does not
ro the code pieture.

tte R. Bushman, vice
i Prod uc'xon>.
ated group
the mdxu pro-

th

30

1 4
R

radio
Gmmole
ed cor*pan\aho Mr. Ro~en
blatt also &s ed abovt Persons w {10

man said he would “do away this
self-exploitation”. He wanted free
talent eliminated and wanted ac-
tors in mob scenes as background,
to get an established minimum
for each performance. In short, as
one broadcaster deseribed it, “He
wants broadeasters to go to work
for the actors.”

Conference Unproductive

THE UTTER inconsistency of Mr,
Gillmore's arguments were thor-
oughly exposed by Mr. Rosen-
blatt's questioning. Mr. Gillmore
was foreed to admit that many
radio artists of today never had
“vexios “actor” experience and
that he }"o“o~ed to let the smaller
stations use non-professional

3 \nde Ha*ming them on

ac-

the

"conference between
NAB officials and Equity, follow-
ing the open hearing, the groups
were unable to get toge;her and
it was decided to submit the issue
to Mr. Rosenblatt for arbitration.
Broadcasters contend t’qe actors
have no place in a code for a va-
riety of reasons, while Mr. Gill-
more demanded recognition at least
equivalent to that obtained by the
musicians.

The technical
and wage prov
tacked by Hoy

operators’ hour
ns were first
8. Haddock, presi-

. NAB Counsel

a“d importance to the Deop'e.

h v one comn modity fo
namely, “time”. That commodity
has & maximum limit. It may not
be stored in & warehouse for fu-
ture use. Once gone it cannot be
recovered. The broadcaster can-
not meake up financizl losses by
working “overtime”, no matter how
great the demand. If a station’s
time is unsold, not only is its in-
come reduced, but its expenditures
are increased, since a program
must then be built and paid for
by the station instead of by the
advertiser. )

Unlike the theatre owner, wh
may close his production if he fails
to sell enough tickets, the radio
station under the terms of its li-
cense must stay “on the air”, and
it must transmit a program that
will meet the Governm s require-
ment as to merit, Unlike the pub-
lisher who may reduce the size of
newspaper or magazine when
dvertising revenue declines, and

review of the

g Thv first pevma rent
natvo 12l network company was not
orgamzsd until the fall of 1824
Not until March, 1827, was there
any eompreben:’ve p*an for the
regulation of radio broadeasting
stations, and the first basic allo-
cation of stations did not occur
until November, 1928.

Unlike other industries that en-
tered the period of the depression
with policies, methods and person-
nel built up over years of rela-
tively normal operation, the geneyal
collapse found broadeasting still in
its early formative period, and eco-
nomic necessity has delayed the
solution of many of its problems
which had just begun to appear
prior to 1930. In many respects,
however, it may be said that basic
changes in the c‘xaraczer of the
business are still in progress.

The real growth of radio
dates from 1927. Developments

that time include a stabiliza-
in the number of statio a
marked increase in station power,
a great a\pan\mn of radio broad-
casting service, the growth of ra-
dio aai\'é;‘tisillO' and the emergence
of radio breoadeasting from its first
period  of rapid chaotic develop-
ment.

The more recent development of
radio dramatic presentations, news
services, political commentator
broadcasts, the greater picking up
of events~ of public interest and
other remote control features, and
the trend toward more pretentious
and costly programs, all constitute
characteristics of the industry dur-
ing the last two or three years.
annual expenditures
by advertisers for time over net-
works have increased from $3.832
150.00 to $39,106,776.00. In 1931
expenditures for radio advertisiug
time, over both networks and indi-
vidual stations, totaled slightly
over $70,000,000.00. No other an-
nual figure is available at this
time. The only available statisties
indicate that the industry as a
whole has not as yet operated at
a profit. In connection with this
statement, however, there should
be taken into consideration the

_fact that many radio stations are

owned by universities, municipali-
ties, churches, schools and religious
orgamzatlons, and in most of these
instances, it is not the purpose of
the owner to operate the station
for direct financial return. This
also suggests the point that the
wide diversity of the character of
companies that own and operate
radio, stations has somewhat de-
layed the unification of trade meth-
ods and practices.

Attention must also be called
to the tremendous variety of con-
ditions under which the industry

(Continued on page 66)
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dent of the American Radio Tele-
graphists Association. After MMr.
Haddock had asked salaries rang-
ing from $150 to &2 per month
for operators Ior a our week,
Mr. Rosenblatt brought out by
cross examination that the organi-
zation does not represent broad-
cast aperators at sll.  Mr. Had-
dock claimed
1,300 to 1.600 but A
that it had only 78
bers in good standi
Several other
to  represent s
t

total men*‘\e ship of
: admltted

made brief me ‘\ut w ere
not taken sericusly One group
claimed full unionization of sta-

southern California and
pay.

tions in
asked higher
Demands by Labor

HE “ERIOL S bid for 1egogn tion
m operators’ wages and hours
came when T. R. McLean, in charge
of radio for the Internatior
Brotherhood of Electrical Workers,
took the stand. Stating he w
former broadcaster and a licensed
operator, he declared the Broth
hood had recently org q“wed AL
ators in practically
city in the country, including
York. Chicago i

17
2, 0

oom

and Los
He asked for the 340 minimum for
a 40-hour week, with double tin
for overtime,
’&Ir. }IeLea“

F. Golds
cago Federation of Labor,
ing WCFL, took the star
filed what amounted to a
tute code for the pro
code.
technicians, 0
other code classificati
mises, it is understoo
procured on a number of
suggested changes.
the suggested
time, would tend o

in, att rney for *z\e C
over

3

these
Publication of
changes, at this

to confuse,

Attacks NAB Code
MR. GOLDSTEIN said the code
was fatally defective in at least

four essentials., He charged the
labor and wage provisions would
reduce instead of maintain or in-
crease employment and wages. He
charged the unfair practice provi-
sions will continue rather than
eliminate such abuses. He assert-
ed that, in his opinion the admin-
istering agency for the code was
not fau‘lv constituted. This state-
ment impressed Mr. Rosenblatt,
and it seems apparent that drastic
changes will be made on that score.
Mr. Goldstein demanded zone rep-
resentation and representation of
all classes of stations, labor and
government on the administering
board.

As his fourth point, Mr. Gold-
stein, whose manner of presenta-
tion was impressive, declared the
code fails to make available to
NRA the benefits the broadcasting
industry can give in the recovery
drive. He ngge\ted that each

STANDS BY! THRU HURRICANE—Studios and
Harlington, Tex., resembled z night club riot scene

offices of KRGV,
during the recent

« tropical hurricane that swept that territory, yet the station stayed on

included. Ken Sibson,
Moritz,

announcer:

s Dick Niles, the “Qld Chore Boy".
. with Mrs. Niles a3t the piano.

broadecast-
The “storm staff” also

C. Miller. operator. and Isadore

“Valley Voice News Reporter™.

Huebner V’_as at elimination
of records would- nu be a handicap
to broadeasters. But he was gquic

7"

to say that broadeasters should ob-
tain “licenses"”| from manufactur-

ers to performirecords, apparently
having in mind another ASCAP-
type of contract Then he “g-
gested it might| be possible to place
a limitation on'the performance of
records, with the stations announc-
ing the names|of the manufactur
ers and the locgl dealers. He said
the clause would not interfere with
electrical transcriptions, and that
his \u&*o'e%lon% “would not harm
anybody.”

Admits Tnability

MR. HUEBNER was Jcut short,
however, when Mr, Rosenblatt
asked him if he did not construe

the whole procedure as “an at-

\
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_of talent.

bnz"cr by Mr. Rosend
case in- which a
h d become o
uch frauds

n

Advertisers Speak

A, E. H: &\E representing the
Association of National Advertis:
ers, said his group, representing

the sponsors who finally” pay the
radio bill, had no desire to inter:
fere with the code but would like
t0 clear up certain ambiglous pro-
visions respecting talent and
agency COIII'}]NS}OII: He said mL
drganization wants to know
whether rate cards cover the pnee
He emphasized that he
is opposed to any provision which
would require the purchase of tal-
ent along with the purchase of
time. Before advertisers would
agree to such a stipulation, he de¢-
clared, they will turn to the com-
petitor of the network or station
or to other media. His fears, how-

v o6
T

-argued for

ever, are allayed by a clear indi-
cation of the broadcasting indus-
try that no such thought is- in
mina.

Mr. Haase said also his organi-
zation desired to know whether the
agency commissions al~o applied to
talents. He asserted he is vigor-
ously opposed to so-called “pyra-
miding” of commissions on talent,
declaring that in some instances
the advertiser pays double or
triple the price the artist finally
receives, because of such cumula-
tive commissions. He asked, too,
about the stipulation that commis-
sions on business shall be paid to

only “recognized” agencies. A defi-
nivion of the word ‘recognized”
was asked. :

Newspaper Stations Hit

MR. ROSENBLATT read into the
record a series of complaints from
stations about code provisions al-
leging undue hardships. George

W. Strong, attorney for WREC,
Memphis, complained about {free

publicity given by newspaper sta-
tions, He said a substantial num-
ber of stations owned by newspa-
pers become unfairly competitive
with independently owned stations
by offering gratuitous advertising
space through purchase of either
medium or both. He asked a pro-
vision banning the practice of “do-
nating” services of this, character.

Mr. qtmng also mentioned the
“commissipn evil”, declaring that
the code provisions allow unlimited
commissions for procurement of
usiness in a manner that will af-
t public service and decrease
1 income. The practice has
-own so that stations pay 45 to
per cent in commission. He
a 30 per cent maximum.

The open hearing then was ad-
journed, subject to call of Mr.
Rosenblatt.

uq
[

NBC Surveying Coverage
Of Selected Net Stations

COVERAGE SURVEYS for s
number of selected NBC stations
are under way with a view of pro-
auring signal strength and cover-
age data. As the plan is still in
its preliminary stages, it is not
definitely known whether NBE
will extend the surveys to embrace
its entire roster of stations.

While a number of stations af-
filiated with NBC have already
completed coverafe surveys as in-
dependent efforts, in the main
through the firm of Jansky and
Bailey, it is understood that these
new studies are being undertaken
for stations not already surveyed
independently, and, for the most
part, for stations owned or oper-
ated by the network.

Just how this data will be em-
ployed at present is conjectural.
That it will be collated with fan
mail analyses and listener surveys
seems obvious. This information,
together with other facility fac-
tors, ultimately may be taken into
conﬂderatmn in revision of rate
structures and in sales promotion.

WDRC Gets Increase

WDRC, Hartford, was granted an
increase in power from 500 watts
to'1 kw. by the Radio Commission

on Sept. 22 in a decision sustaining

former Chief Examiner Yost.
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Amalgamated N etwork Gets

Started

Wynn Begins 15-Hour Daily Schedule on Eastern Hookup
Program: Preparing for Sponsors

With Four-Hour

WITH A FOUR-HOU

rogram. Amalgamat

wards
presented

ingrw eE;
over
were

engineers who
the programs noticed a
level. They state
ing might clear t

Western Union Wires.

WESTERN UNION line b3
being employed—an innovation EAA
network broadcasting. These cir-
cuits are not balanced for voice
frequencies, but use of equalmrv

apparatus at the terminals, it is
claimed, makes them comparable
to regular tekepkone circuits, car-
rying “the voice and music frequen-
eles,

The network was opened vxzth a
variety program featuring names
old and new to the audienbe,

Amo +g the “old timers” were
Vaug de Leath and Norman
Brokenshire. Mr. Wynn himsel?

‘was in Hollywood completmg His
‘nmew picture, but is etpected to Te-
~turn to New York to take over
the Amalgamated helm early in
October. In the early stages of
Amalgamated organization. he an-
nounced he would appear as master
of ceremonies intermittently during
evening programs. He is sched-
gx}ed also to return to his Texaco
“Fire Chief” program over NBC.
unless that contract is abrog*avecz.

Stations on Hookup

STATIONS aligned in the inaugu-
ral program and, presumably. to
be continued on the first segment
of the mnetwork were: WBNX,
New York, ker; WPEN, Philadel-
phia; WDEL, Wilmington:
WCBM, Baltimere; WOL, Wash-
ington; WCNW, Brooklyn; WCAP,
Asbury Park, N. J.; WHDH, Bos-
ton; WCAX, Burlington, V
WSYB, Rutland; WPRO Provi-
dence; “I\BH. New "Bedford,
Mass.; WSAR, Fall River, Mass.,
and WFAS, White Plains, N. Y.

Other stations originally slated
for the net but which were not on
the opening hookup are WTNJ.
Trenton; WCAM, Camden: WJIBI,
Red %zmk, N. J., and WLBZ. Ban-

r, Me.

Following the insugural pro-
gram, the statement was made in
behalf of Amalgamated that the
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OFFICIALS OF “&\\ \ET-—Lefr to rwht George M. King. executive
director of program department and artist bureau: Ed Wynn. president:
Qta Gygi. vice president and Earl Bachman, director of sales.

“m Earl Ba
director
In charge

during Mr,
P

umore
1delphia, au The
are said to be far below
ar network charges be-
¢ use of Western Unien

Mayx Sell Station Breaks

OTHER ORIGINAL policies enun-
ciatéd by Mr. Wynn. understood to
be in force, provide for the sale
of netweork sustainings by affiliated
stations with commereial announce-
ment at station breaks so that, in
effect, the station sells to its local
sponsor & program- of network
calibre. A neminal sustaining pro-
gram charge on the stations is pro-
vided for such programs.

A fortnight age Amalgamated
stated that more than 30 spon-
sored programs would be éonsum-
mated within the month. Mr.
Wynn has asserted wmepeatedly that
the purpose of his network is to
provide a ‘“new deal” for radio
listeners and means of employ-
ment te thousands. of artists and
musicians now unempvloyved. He
has declared that he hopes to en-
large the network bv degrees.
spreading from the east into the
middle west, with WCFL, Chicago,
as the connecting link. The next
segment, he has indicated will be
the Michigan state network opet-
ated by Kunsky-Trendie Broadeast-
ing Co. In practically every in-
\tame the stations thus far
aligned are in the low power cate-
gory and independently operated.

Amalgamated’s rate card for the
six basic Eastern stations in New
York. Trenton, Philadelphia, Wil-
mington, Baltimore and Washing-
ton, quoted a $§510 an hour week-
day rate up to & p.m.. and $830
an hour after 6 p.m. {See Sept. I3
issue of BROADCASTING.)

The inaugural program was

.

welcoming addresses
General James A.
; Judge E. O. Sykes, chair-
f the Radio Commission. and
. Sal Bloom, of New York. who
spoke from Washingten via WOL.

Y s from promi-
n public life and
re re;,d over the
NBC
19: of a mes-
new CQHIGPlpO'
Felicitations

Farley Speaks

POSTMASTER General Farley
praised the enterprise and its me-
tives. He congratulated W ynn as
a genius in hi\ ﬁeid. and predicted

a "new chain operation.
He calle a wonderful in-
strument d and said that
al'i other mode~ of kovnmumcauor

N

“were left at the post by it". In
conelusion he stated that President
Roesevelt had requested him to ex-
tend his best wishes to Amalga-
mated for its success.

Congressman Bloom hailed the
enterprise and its purposes, par-
ticularly the expression by Wynn
that it would give work to hun-
dreds of unemploved in the show
business, Mr. Wynn, he declared,
is uniting “the art of the theater
with the science of radio”. Judme
Sykes congratulated the sponsors
and paid tribute to Mr. Wynn's
enterprise.

Mr. Gygi welcomed Amalgamat-
ed's new listeners in a short ad-
dress from New York. He also
introduced Curtis V. Dall, son-in-
law of the President, who is said
to be associated with Amalgamated
as chairman of the board and
former Rep. F. H. LaGuardia.

Saltzman Gets Job

MAJ., GEN. C. McK. Saltzman,
former chairman of the Radio
Commission on Sept. 20 was ap-
pointed vice president of the Mer-
chant Fleet Corporation by Secre-
tary of Commerce Roper. He will
serve with Admiral Huteh I Cone,
chairman of the new Shipping
Beard Bureau, under the Depari-
ment of Com merce, and with
Thomas N. Woodward, as a mem-
ber of the special advisory board
on shipping, General Saltzman re-
signed from the Commission last
July 18, giving il health as his
reason.

Local Station Plan

Urged by Lafount

Limitation of Quota Rules
Would Allow Increase

A RESOLUTION under which
about 30 local stations using 100
watts power or less and removed
from higher power stations, would
be excluded from the gquota stipu-
lations of the radie regulations
was proposed by Radie Commis-
sioner Lafount Sept. 22. The mea-
sure, if adopted, also would open
the way for the licensing of per-
ps a dozen additional local sta-

in communities not now re-
ceiving good reception smce the
over-quota status of these states

heretofore has prevented new sta-
tlon assignments.

I adopted, the measure also
would open the way for zsible
slight increases of facilities in

states now slightly over-quota, it
was pointed out. Mr. Lafount said
the purpose of his resolution. which
has been referred to the legal and
engineering divisions for study and
report, is to “more nearly provide
equality of radio reception.”

Text of Resolution

THE RESQOLUTION follows in full
text:

WHEREAS Section @ of the R:
Act of 1827 as amended declares—
~that the people of all the zones es-
tablished by Section 2 of the a
entitled to equality of radio bre
casting service, both of transmiss

adio

and of reception,” and
WHEREAR, the method prescribed
in the same section of the amended
and intended to produce such
e‘,m.lv{\ of transmission but not of
re«epmon
THEREFORE, I move that radie

broadeasting stations classified at this
time b\‘ the Commission as “Lm:ﬂ
Statiens”, and emitting 100 atts
power or less, be not Lharveable to
quota, under the Commission’s pres-
ent system of quota charges, provided
however: That said station be lo-
cated at least one hundred miles -
line from any station emitting 5000
or more watts day or night, at least
seventy-five miles air-line from any
station emitting 250 or more watts and
less than 5000 watts day or night, ahd
fifty miles from any station clas:med
by the Commission as local.

British Radio Columbus
Here to “Discover” U.S.

BRITAIN'S outstanding radio com-
mentator, S. P. B. Mais, arrived
in New York Sept. 29 to “discover
America” for the British radio
audience. The result of a luncheon
table conference with William
Hard, NBC commentator who re-
cently went to London to report
the World Economic Conference,
Mz, Mais’ trip will be a free-lance
one that will take him on a roving
assignment over the country dur-
ing which ‘he will relay his obser-
vations to the British Broadcast-
ing Corp. audience from.local sta-
tions, and thence via short waves
to London, every Friday night.
In England he is being heralded
as “The Modern Columbus.” Talks
will also be heard on the NBC-
WEAF network at 4:20 p.am,
EST, Oct. 13 and at 4:30 p.m,
EST, on succeeding Fridays un-
til Dec. 29.
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of Television De

Bv DR. C. B. JOLLIFFE

Chlt‘f Engineer, Federal Radio Commission
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Definite Technical Progress Noted But Much to Be Donei

Reception and Tranﬂmeelon

WHAT is the status of television
today? That question. probably
more than any other, has been
put to engineefs of the Federal
Radio Commission during the last
several vears by persons in every
walk of life.

Most concerned abourt televisi
course, are those in the ra
set manu-

and even ad
ng agencies who ultimate-
Iy are destined to be called upon
to provide the wherewithal for the
visual radio art. It is because of

the interest being manifested by
these groups that I make these
observations about television at

the request of BROADCASTING.

Let me at the outset that
the Comm not disposed to
lift the present experimental r
striction on television wuntil it
satisfied that television has reach-
ed a higher state of practicability,
both technical and economic. Both
are vital factors. When that time
will arrive, I am not prepared to
say.

Victim of Ballyhoo

VISUAL RADIO, it seems to me.
has been the victim of much pre-
mature publicity about its immi-
nent arrival. - Material progress
has been made on the technical
side during the past few years,
but many barriers still remain and
much laboratory research is need-
ed. The economie problems—the
questions of how programs will be
staged, their nature and variety.
and who will pay to make them
profitable — have mnot yet been
solved.

There are many fundamental
differences between aural or sound
broadcasting and television. Con-
sequently, it is rather” difficult to
compare the status of television
today with that of sound broad-
casting during its adolescence. I
have heard leaders in the industry
compare television development
with the crystal set stage of broad-
casting. That. pmbabl\‘ is as close
an analogy as is possible.

Danger of Obsclesence

BUT WHILE the technical status
may be somewhat comparable,
there is no connection whatever
between the economic phases. For
example, if a television receiver
were placed on the market today
to pick up the images transmitted
by present types of visual broad-
casting stations, that apparatus
would become obsolete
within a few ‘'months. In the case
of sound broadcasting, advance-
ment in tranamlttmg techmque did
not render receivers in use obso-
lete, as their poor quality was only
made obvious by cdmparison.

As for the status of television
today from the technical stand-
point, I think the Commission's

olliffe

statement in itslast annual report
which was reiterated a ew days
ago is still an aceurate summation.
Then it said that, \’rhue noe Start-
ling invention
during the preced
has been i
the detail of
The Commi

ding year,
improvement

ictures transmitted.
sion pointed out then

that the rtrend toward use of
bands in the ultra-high ifrequen-
cies. above ;ODDO ke.; that the

cathode-ray tvpe of electrical scan-
ning seems to be supplanting the
earlier mechanical types of sean-
ning. but that 'wuh ad tre\e de-
\'e’opmen it snpeal\ uch
maore progr 1
before tele
as a

service.

ﬁ can be acgeweo
satisfactory entertainment

s btlll Limited

WHILE attempizs have been
to broadeast scenes covering
areas. the report said. the ma-
jority of television stations have
limited their transmissions to faces
of one or two performers at most.
This type of pwzzam. while of
interest begaue of its movelty
and usefulnessi for experimental
work, has a very small amount
of sustained *“Jooker-in” interest

and falls far short of what the
public has beeny led to expect in
the way of entertainment. This
is paltlcularlv 5o in view of the
technical uuprovement: made dur-
ing the last few years in sight.
and-sound motion picture technique
and the fact that these advances
have created in the public mind
a desire for Ilrv high technical
standards of pemormance.

At the presgnt time there is
nothing to make|us think that tele-
vision will find iits ultimate locus
in other than the ultra-high fre-
quencies above |30,000 ke., which
is, in effect, still a more or less
unexplored radiq region. Reports

Broadcas

made
large
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Costs Are Problem %

these bands
indicate that
is be ng made -

This woujd
coverage. The
here will be tele-
e the sound net-
sno*nar large prob-
are no telephohe
LaEaDWe of carr
e order
pietur
iven to dist
through spage.
with the use
of repe but that would
involve & 'tm: job of installing sui

repeater stations. J
In any event the method of dis-
tribution of visual programs is not

e

;

1

at present in existence and

Cathode Ray—Heart of Telewsmn_

THE CATHODE ray tube bemg~

used with great success in tele-
vision experimentation, seems dEa-
tined to become visual radio’s
counterpart of the vacuum tube.
The large tube pictured above is
a 9-inch bulb of the character used
in television experiments, and the
little one is a 3-inch tube. Thbse
dimensions refer to the diameter
of the picture screen, which is the
white disk at the top of the “fun-
nei”, on which the image appesrs,
since the tube is placed horizpn-
tally in the receiver. The fummel
is coated with a fluorescént mate-
rial which shines when a stregm
of electrons is projected at 1t.

velopment

methods would need to be devel-
oped in order to permit network
distribution.

Some Cost Problems &

AS TO television recéivers, the
cost problem also appears to be
great. Until transmission reaches
the technical stage when good-
sized pictures of clear detail can
be reproduced in the home and
until definite standards for televi-
sion transmission and reception
are agreed to by the industry, the
Commission probably will not be
willing to say that visual radio
has reached the stage where it can
hold sustained public interest.
Present production costs, however,
would mean that a receiver cap-
able of picking up such images
would retail at & price far higher
than the present high-grade broad-
cast receivers. Even if the price
were not prohibitive, the cost of
cathode-ray tubes, which would
have to be replaced ever. so often,
tends to place maintenance costs
beyvond the reach of the ordinary
citizen of limited income. This
prohibition would be removed, how-
ever, as soon as this type of tube
reache; the stages of -mass pro-
duction.

Economic Aspects

THE QUESTION naturally rises
as to who will pay the bill for tele-
vision. It seems obvious that it
will cost more to stage a television
program—=a talking motion picture
of the air—than to produce a sound
program of comparable quality.
Will the program sponsor foot this
bill? Will television be economi-
cally feasible without so-called
chain distribution of programs?
These are the big economic gques-
tions.

In conclusion, we know that defi-
nite technical progress is- heing
made in visual radio but i
many more problems remain. e
know that manufacturing stand-
ards must be established so that
all methods will include similar
'systems of synchronization, the
same number of pictures per sec-

. ond, and the same number of lines

per picture. We know little, how-
ever about the economic side; and
how television will be supported
once it alrlveb.

Television Committee -
A SPECIAL committee of the
Radio Manufacturers Association,
headed by E. T. Cunningham, pres-"
ident of RCA Victor Co., has been '
appointed to make a special study
of the future of “television broad-
casting. It will study the desira-
bility of various visual frequencies
and consider recommendations for
television bands to the Radio Com-~
mission. Serving with Mr. Cun-
ningham are R. Roy
president of Stromberg Carlson

Co., James M. Skinner, president
of Philadelphia Storage Battery

Co., and Powel Crosley, presudent
of Crosley Radio Corp.

McCanne,
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Grid Games Cost
Spounsor $135,000

Associated Oil Buys Rights

For Pacific Breade sasts

HAVING nel JuEu negotiations
it colleges and

‘r purchase of
11 broadeasti ng

for a con-
to the col-
ﬂciated Qil Co. has

th vear of

‘xmaaca.\
tract was
R. Deal,

Athletic LOIL
broadcasti

tate.
State,

LOI’I

on, agreements have
uded with Santa -Clara,
St

eges on a_i con-

e«‘ at Kezar Stadiom in

and with szaza
played at Spokan

330,000 for Time

NETWORK facilities, station time,
and payments to schools and other
institutions will cost Associated
Oil Co. around $135,000 in all to
make possible presentation of
broadeasts of these games to the
public during the coming football
season, Mr. Deal stated. Al out-
lets of NBC and CBS-Don Lee net-
‘work on the Pacific Coast will be
utilized. Network and station time
will cost the sponsor about $50,000,
and commissions will run nearly
$10,000.

Smce the close of last season,
the question of football brosdeasts
mg for this year has been the sub-
ject of many conferences. Asso-

 eiated Oil Co. has presented the
football broadeasts in the west for

the last seven years, but this year.

is the first in which it was nec-
essary to purchase broadeasting
privileges.

“Associated Oil Co. has present.
ed play-by-play reports of western
footba? bgames fgll; the dual pur-
pose of bringing the gridiron sport
to shut-ins and those unable to at-
tend the games, and of promoting
general football interest which re-
fﬁts ;1 mgfieased ioastm&e travel

y automobiles to the games,” Deal
declared. & .

Promotes Gas Sales

“THE IDEA of encouraging mo-
toring is of course of great im-
. portance. We feel that football
fans appreciate our efforts to make
the football broadeasts possible.
“The football broadeasts will be
utilized to acquaint the fans with
Associated Oil's new Flying A
Gasoline, and will serve a8 a con-
tinuzation of the advertising pro-
 gram behind this new product. As
& tie-in at the point of sale, Asso-
‘ciated dealers have been supplied
i with the 1933 Associated Foothall
Schedule for free distribution at

AL SMITH & CO. BROADCASTERS—This photograph was taken at
the first WMCA board meeting held recently in New York. Seated, left

to right, are John T. Adams, president of Federal Broadecasting Corp.,
new operators of WMCA, and Hon. Alfred E. Smith, board chairman.

Standing, left to right, are Talbot . Freeman,
Howard G. Cushing, Paul Nitze, Walter 8. Mack, Jr.,
James K. Norris,

John Hay Whitney,
Clendenin J. Ryan, Jr.

A. Newbold Morris,
Robert Thayer.

Bethuel M. Webster. Jr.. and

Mr. Elwood tion, W‘“\h “was
aLfOPWd by the NBC board \e;u
15, effective immediately, but i
understood to have ulted from
disagreements over policy. Mr. El-
wood, a cousin of Owen D. Young,
has been with NBC almest from
its inception em Nov. 15, 1824,

Decreasing Advertising
Cost Per Listener Cited

THREE pertinent facts regarding
broadcasting costs over NBC are
set forth briefly but chsllengingly
in a newly issued brochure fitled
Listeners at Healf Cost. The
facts, illustrated with statistieal
charts, are: (1) NBC cost per ra-
dic family is 50 per cent ‘lower
than in 1927; (2) NBC average
cost per station-city is consider-
ably lower than in 1927, and (3)
NBC cost per watt is wnﬂderahgy
lower than in 1927. The brochure
concludes with the argument that
while the radio audience has grown
by leaps and bounds and while the

NBC network has steadily expande

ed, NBC rates have “remained fun-
damentally on the same low basis
as in 1927,

HALF of the 15 per cent salarv
cut ordered for practieslly all CBS
aﬁu&k and staff in June, 1932,
has been ordered reinstated as of
Get. 1.

their stations and garages. This
item will be widely pubhcued dur-
ing the broadcasts. Display mate-
rial will be available at the ressale
outlets and other promotional ac-
tiv*tie% will tie in with the com-
pany's football broadcast presen-
tations.”

NBC Increases Rates
On Three 50 Kw. Units
Because of Expansions

EFFECTIVE Qct. 1, rates of three
50 kw. outlets NBC sare in-
more in keep-

CY‘83~6u to & fig
i the audiences
~ding to an an-
15 by Rov Q.
sales vice presi-
dent. The stations are WFAA-
WBAP, Dahss Fort Worth; WSB,
Atlanta, and WSM, Nashville.
Hereafter the charge to sponsors
for the periods between 6§ and 11
p.m., locsl ¢ on each of these
stations will be 8300 an hour, $188
a2 half hour and $118 a quarter

nouncement Sept.
Witmer, eastern

hour. All other periods, including
11 to 12 p.m., are at half these
rates. The former network hourly
rates for each of these stations

were §190, $120 and §74.

“These stations,” said Mr. Wit-
mer, “have all gained important
power increases since the original
rates were established, and the
number of sets in the territories
which they serve has doubled—and
in some cases tripled—while rates
have remained at the level set in
1927,

“The new rates in each case rep-
resent & considerably lower cost
per radio family and lower cost
per watt than in 1927, We are
confident that the incresses will be
recognized by all advertisers as
being fully justified by the greatly
1mproved service which these sta-
tions now offer.”

NBC on Sept. 9 also boosted the
rates for WJR, Detroit, to $500,
23;2 and $196 from §340, $212 and

132,

Football Sponsor

NORTHWESTERN YEAST Co.,
Chicago, (Yeast Foam) will spon-
sor the home football games of
Northwestern University, Evans-
ton, over WMAQ, Chicago, start-
ing Oct. 7 through Nov. 25. The
account is handled by the Hays
MacFarland & Co., Chicago. The
company has been sponsoring a
half-hour program each Sundav
afternoon over an NBC network
for the past three vears.

CBS Rates Are Raised
For Four Key Stations
To Meet Greater Costs

CHANGES in the rates for four
cities, as well as a change in the
format, are incorporated in Rate
Card No. 16, issued Sept. 15 by
CBS and effective QOct. 15. The
new base rates in these four cities,
according to H. K. Boice, sales vice
president, are “deferred increases
which partially compensate for the
increased cost of operating super-
power stations in these areas.”
The increases, Mr. Boice points
out, are nominal, averaging about
15 per cent as against increased
powers of 500 per cent since the
old rates went into effect. The
stations involved are WABC,
New York:; WCAU, Philadelphia;
WCCO, Minneapolis, and WISV,
Washington. The first three arve
30 kw. stations and WJSV has
10 kw.
The rate for WABC is
hour, 8584 a half hour and 8371
a quarter hour night time., The
old rate was 3800, $500 and 31’
Trle new rate for WCAU is 8

8950 an

I‘d \lao

rate for WCCO is 8350
3137 as against old rates

: 88 and 3117,
The new rate for WISV is 8200,
$125.and 878 as against old rates

of $175, $10% and 868,

All of the foregoing are night
rates, the day rates being ap-
proximately half. Transition rates,
which are two-thirds of night
rates, apply to all stations broad-
casting on current New York time
from § to 6:30 p.m.

“Despite these changes,” said
Mr, Boice, “the average rate per
station for the entire Columbia
Network is lowered—ifrom $201.15
on Rate Card No., 15 to $186.06 on
Rate Card No. 16. This is largely
due to a favorable new arrange-
ment with the Columbia-Don Lee
Group, which permits the definite
delivery of the six important
‘bonus’ stations on all Pacific coast
broadcasts.”

Based on new coverage, Mr.
Boice estimates that the advertiser
now spends 38 cents per thousand
homes reached by CBS statiens,
whereas in 19381 he paid 56 cents
and in 1929 59 cents. .

Y]

WCAU Dixie Key
WCAU, Philadelphia, on Sept. 25
became key station of the CBS
Dixie Network, according to an
announcement by that station
Sept. 22. Arrangements have been
completed whereby WCAU feeds
the majority programs to the
southern network during the fall
and winter, starting with 12 and
preparing 10 others for release
within a few weeks, under the di-
rection of Stan Lee Broza, WCAU

program manager. Other stations
of the net are WPG, WGST,
WDRC, WBT, WDOD, EKLRA,
WBIG, WREC WQU& WSFA,

WLAC VEDSU WTOC, WDAE,
WSJS and WODX.

UNITED DRUG Co., Boston (Rex-
all specialties), long a radio user,
is placing a new series of five 15-
minute transcriptions on a wide
list of stations; account is handled
by Thompson-Koch Co., Cincinnati.
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Monthly Gulde to Broadcastmﬁ Business

First NAB Report
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MARTIN CODEL

Loeal Spot. Net Time Sales;

Radio Nearly 10% of Gross of All Major Media
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ness done by
as well as by
that local and
sold by
ceeded in
ness done
work plus
The 1'epn 2
0‘7 Q\\ Qr
as being neav
gross ad\ensi
major media.

Thcugh somew
suance, the July
a method to be
forth to fu
broadcasting v
to the volume
done by the indusrr}
inclu a bl:akdm&“\ of
and network revenues by
sponsoring business,

The \t‘.gi\twcax
carried on by Dr.
tinger, an economist of
ten School of Fmame of th
versity of Penn
conceived as an v
Philip G. Loucks, ‘.\'AB manag
director, who engaged
tinger because of the spl
ord he has achieved as a
economist”. in the two

monthly NAB
covering the b
individual

+
S

'IQ

“radio
or three
vears since he first became inter-

ested in radio when asked to do
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Returns are Representative

THE REPORT for July is based
on confidential returns from care-
fully selected sample radio sta-
tions known to represent fully 25
per cent of the entire local and
national network business, with
network figures authenticated by
the networks themselves. The fig-
ures are projected forward by
known statistical methods, and Dr.
Hettinger believes that they are
easily within 5 per cent of being
absolutely correct.

It is anticipated that the August
report will be available early in
October, and henceforth the month-
ly reports will be issued as soon
after the individual returns ean be
compiled and collated as pessible.

The July report is interesting
not only for its content but as re-
vealing the method to be followed
hereafter by Dr. Hettinger, who
will continue his compilations and
reports in his offices in Philadel-
phia. He has returned to his
teaching post at the Wharton
School.

The total gross time sales, not
subtracting discounts, for radio as
a whole amounted to $3,918,441
during July, the report shows. In-
"dividual stations represented $2,-
092,899 of this total, national net-
works $1,809,473 and regional net-
works $16,069.

Radio’s $3,918,441 July total
compared as follows with other
major media: newspapers, $32,-
701,486; national magazines, $6,-
096,540, and farm papers, $236,505.

TABLEI

Non-Netw orh Broadecast Advertising

By

=

Sponsoring Business

cals,
p‘ared ! IIL.Q""L‘
Bureau, Ime, from which the n
work and farm. paper summaries
alsd were secured, i
figure represents August monthly
magazines due to the method used
by the bureau, The newspaper ex-
penditures are bBased on estimates
secured by Dr. Hettinger.

By power of [sta'tions, Dr. Het-
tinger divides !the non-network
broadcast advertising figures as
follows, the ﬁgurea representing
gross receipts for the month:

n

'U

£-

Over 5,000 watts
2,500-5.000 watts
250-1,000 watts

out h Cenrva.. area, 52.-.~
h Central area, $712,52
Mountain

and

which is defined as
rom non-local spon-
By

spot,
secured
amounted to 8735,543.
type of rendition, these figures are
broken down as follows:

tional
that
sors,

Dr. Hettinger also calls atten-
tion to a form of business which
recently attained some prominence
in local broadeast advertising—so-
called participations. This is a pro-
gram sponsored jointly by two or
more sponsors who pay at the reg-
ular timé€ rate rather than at the
rate for spot announcements. July
_participations amounted to "$80,-
840, of which live talent repre-
senred 60,610, records $20,220 and
electrical transcriptions $110,

‘ Sponsors Class{ﬁed

SIBLY the most important
fications of station business
ose showing the non-network
adverti ‘ng by types of

business anfi_ those

POS

individual station
by types of sponsoring
: . These are respectively
shown in Tables I and II accom-
panying this article. In this con-
n 1, Dr. Hettinger explains:

“A few comments should be
made as to what is contained with-
in the various classifications .and
as to the nature of companies ac-
ully found in the different indus-
al groups. Automobile adver-
is obvious as to its mnature.
Gasoline, oil and accessory adver-
ting on networks centers almost
ex ively in the two former
classes of goods. Clothing and
apparel not only includes clothing
proper, but furs, haberdashery,

19

> and similar products. Drugs and

pharmaceuticals include all drug
products, and proprietary reme-
dies or health products other than
articles which are definitely food-
stuffs., Beverages include coffee
and tea, soft drinks and beer, Con-
fections include the item of chew-
ing gum which is so classified in
the national classifieations used by
other media. Household equipment
(Continued on page 68)

Grosg Receipts for July &
Type of Rendition Natiornal Spot Local Total
Electrical transeriptions ______ 3740 341.00 $82,555.00 $322,896.00
Live talent 32,780.00 700,800.00 . 983,580.00
Records _________ 3,742.00 77,581.00 81,323.00
Spot announcements 258,680.00 496,420.08 755,100.00
Total -§735,543.60 $1,357,356.00 $2,092,899.00

TABLEII

Radio Broadcast idvertﬁmﬂ Volume By Type Of Sponsormg Business

Gross Receipts July, 1938

Type of \ponsonvw Business

Automobiles and accessories:
(1) Automobiles

(2) Acv:essone:. gﬁoune and oils
3. (lothing arm apparel ___________
5

Drugs and toilet goods:

Food produgts:
(6) Foodstuffs
(7) Beverages
(8) Confectigns

9-30. Household goods:

(9} Household equipment and furniture
(10) Soap iand kitchen supplies

11. Insurance and financial
12, Radios - _f{__ .. i:_
13, Retail e~tab11=hments
14. Tobacco prdducts ___
15. Misceli&neou§

)
Total advertising volume

October 1, 1933 °- BROADCASTINF

(4) Drugh and pharmaceuticals _.____
(5) Toilet goods —._____..____

National Network  Regionral ‘«atwork Individual Stations Total
— $96,016.00 — $94,294.00 _  $190,310.00
245,407.00 $4,250. OO : 207,980.00 457,647.060
_______ 8,810.00 1,125.00 143,860.00 153,895.00
154,030.00 1 ,590.070 194,415.00 350,035.00
_______ 305,889.00 — 133,400.00 439,299.00
327,344.00 5,790.00 332,540.00 665,674.00
225,816.00 — 75,758.00 301,674.00
3,488.00 — 29,899.00 . 33,387.00
23,305.00 — 111,580.00 13{,885!00 .
63,794.00 2,140.00 48,523.00 114,457.00
79,110.00 —_ 60,633.00 139,743.00
- 46,717.00 — 13,245.00. 59,962.00
— — 187,750.00 187,750.00
162,355.00 . — §,377.00 168,732.00.
........ 67,282.00 1,174.00 452,635.00 521, 091.06 :
_______ $1,809,473.00 $16,069.00 »S’Z,092,899.00

$3,918,441.00
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More 50 Kw. Stations Are Seen
AsCommission Lifts Limitation

Lafount Wins Long Fight for Maximum Power
On Additional Clear Channel Qutlets

PAVING the way for the licensing
of more 50 kw. stations, the Radio
Commission on Sept. 8 adopted
Commissioner Lafount’s resolution
asking for an amendment of the
rules to lift the limit of four maxi-
mum power stations per zone.
Adoption of the Lafount resolution,
which comes at a time when about
a half dozen 25 kw. stations are
preparing to seek 50 kw., leaves
the way open for nearly all of the
clear  channel stations to secure
maximum power—that is. if the
engineering and legal divisions
recommend favorably on individual
applications and the Radio Com-
mission finally approves.

The Commission’s action, in other
words, raises the limit to eight
clear channels per zone an which

kw. can be used, if technically
and legally practicable. It alters
the orders which laid the ground-
work for the reallocation of 1928,
under which 40 channels were des-
ignated as clear, but which per-

mitted only 20 of them to be used”

(four to a zone) with maximum
power.

Five Await Heaﬁngs . =
FIVE CLEAR channel stations
seeking 50 kw. have already been

scheduled for hearings on their ap-
plications before the full Commis-

. KNX, Hollywood, now

sion Oct. 4. They are WBZ, Bos-
ton; WGXN, Chicago; WHAM, Ro-
chester; WJR, Detroit, and WMAQ,
Chicago. The first three now use
25 kw.,, WJR uses 10 kw. and
WMAQ uses 5 kw.

Their applications for 50 kw.,
and those of the other clear chan-
rel stations that are expeeted to
seek that power, will now be heard
on their individual merits, and
their counsel will not be required
to ask for a change in Paragraph
118 of the Commission’s Rules and
Regulations, which previously lim-
ited the number of chanmels carry-
ing that power to four per zone.
using 25
kw., has also apphed for 50 kw.,
as ha= WHAS, Louisville.

The action of the Commission
follows several years of untiring
effort by Commissioner Lafount,
long an advecate of high power on
clear channels. Mr. Lafount be-
Heves that the 50 kw. limit must
next be raised—at least for some
stations. In this connection, Com-
mission engineers indicate that the
plans of WLW, Cincinrati; to op-
erate with 500 kw. experimentally
after midnight as soon as its giant
new transmitter is completed be-
fore the end of this year will be
watched with great interest to
prove or disprove present theories

Talent In Stripes

THREE CONVICTS in the
Michigan state prison are
appearing each Tuesday
night in a half hour program
sponsored by the Sparks-
Withington Co., Jackson,
Mich. (radios and refrigera-
tors) over CKLW, Windser-
Detroit. An imprisoned or-
ganist went on the air as an
experiment in late June. So
enthusiastic was the listener
response that a violinist and
a tenor soloist were added.
The prison chapel serves as
the studio.

of adjacent channel interference.

Practically the only deterrent
to all clear channel stations secur-
ing maximum power, now that the
rules have been changed, is that in
some instances interference may
develop on adjacent channels. This
gquestion must be considered by
Commission engineers as each of
the applications is received.

Since the high power grants of
two years ago, all but two of the
50 kw. stations that were author-
ized have been ~built. They are
WOR, Newark, shortly to be con-
structed, and' KOA, Denver, con-
struction plans of which are not
known.

At present there are 22 50 kw.
stations, several of which share
time and a few of which cannot
-be said to be operating on clear
channels in view of duplications
authorized by the Commission.
They are KFI, Los Angeles; WSM,

Nashville;
KPO,
cinnati; WSB, Atlanta; WJZ, New
York (legulallv hcen:ed for 30 kw..

WEAF, New York;
San Francisco; WLW, Cin-

but using additional 20 kw. ex>
perimentally); WGY, Schenectady;
WFAA»WBAP, Dallas-Fort Wor th;
WCCO, Minneapolis; WABC, \e“
York; WENR-WLS, Chicago;

KDKA, Pittsburgh; WOC- WHO
Des Moines; WTIC, Hartford;
WTAM, Cleveland; KMOX, St.
Louis; KSIL, Salt Lake City;
WCAU, Philadelphia, and WOAIL
San Antonio.

Clear channel stations now using
25 kw. are WGN, Chicago; WBBM,
Chicago; WHAS, Louisville; WBZ,
Boston; KNX, Hollywood; WBT,
Charlotte and WHAM, Rochester.

Clear channel stations now
using 10 kw. are WJR, Detroit;
WW L_ New Orleans; EWKH,

Shreveport; KYW, Chicago; KTHS,
Hot Springs, Ark.; KRLD, Dallas;
WBAL, Baltimore; WOWO, Fort
Wayne, Ind. (decision pending on
application for 25 kw.), and KOB,
Albuquerque, N. M.

Clear channel stations now using
5 kw. are WOR, Newark (holds
permit for 50 kw.); WMAQ, Chi-
cago; KFAB, Lincoln, Neb. (holds
permit for .25 kw.); KJR, Seattle;
WLWL, New York; WPG, Atlantic
City, WRVA, Richmond; KVOO,
Tulsa (holds permit for 25 kw. and
will shortly be ready); WAPI,
Birmingham (holds permit for 25
kw.); WWVA, Wheeling, W. Va,,
and- KEX, Portland, Ore.

In addition, KGO, San Francisco,
uses 7,500 watts on the clear chan-
nel of WGY, while KOA, Denver,
authorized to increase to 50 kw.,,
is now licensed to 12,500 watts.
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An Agency Executive on Representatmn

Advises Against Payment of

By OSBORN

\E B. BOND

Director of Media
Calkins & Holden, New York

Commissions to All Comers;

Urges Extra Fee Be Spent in Servicing Accounts

IF YOU AND I
were talking to-
gether we could
probably discuss
many phases and
angles concern-
ing the radio
time broker
which, for obvi-
ous reasons, can-
not be here set
down. Let me as-
sume that you are my listener and
I shall attempt, informally, to tell
vou how one agency man, at least,
reacts to the broker.

Mr. B:)nd

In the first place, I think the.

word ‘“broker” has been terribly
misused. It has been applied to
several well established concerns
who have been doing a good job for
radio generally, to the person who
is definitely responsible for an ac-
count going on the air, and to the
individual who knows nothing
about the proposed radio activities
of an account until some friend
“in the know"” mentions to him
that the account is about ready for
the air. This latter person then
assumes the position of “broker”
and contacts the radio stations in
the belief that, he can make a lit-
tle easy money for himself.

It is this individual who has
caused advertisers and agencie~
the greatest amount of grief in
the past. That he is able to do
some of the things he has done, is
the fault of no one other than the

radio station managément itself.
‘ Certainly radio got away to a bad

start by permitting any and every-
hody to collect a commission on the
station time contracted for. As a
media buyer, I am not the least

_ bit concerned in the amount of

money which a station will pay
for the business it gets, providing
its rate parallels the service we
would get from another station
for the same expenditure.

., Underselling Evil

WHAT DOES concern mnie Vvery
materially is when I build a list
of radio stations for a certain
piece of business and, after plae-
ing the business with the stations,
learn from the advertiser that

. someone else “could have saved us

several hundred dollars on the
time,” Station managers know
about this, some of them even go
on record to state that nobody can
buy the time for any less money

'than I have paid—that there is

only one rate and that rate is paid
by everybody. .

We need not here explain the
very  elemental way in which the
so-called “broker” finds it possible
to show a lower rate for a certain
station,

when there are several secure the same

H
i
I

THE VIEW?S here reflected are the individual
opinion of the author, who offers an agency slant
on the hiéhly controversial question of station
representation, the pro and con angles of which
were treated in the symposium in the July 15
BRO_ADC&SI?.XG. Mr. Bond swings heftily at the
practice of! certain brokers offering to undersell

station ti e.

He urges stations to define definite

time-selling practices, suggesting at least an an-

nual personal call on agencies.

He also insists on

adequate merchandising services from stations.

Hst.

stations " in the/ advertiser’s
Whether this condition can con-
tinue to exist (for even a few
months is somewhat of a question.
I have, within the past thirty days,
found it necessdry te call upen 2
number of radio! stations. Some of
these stations [refuse to accept
business placed jthrough a broker,
others seem perfectly willing to
pay an additio 15 per cent if
the broker has had anything to de
with the account. Several stations
mentioned that while they would
take the busineds through a brok-
er’s’ oxﬁce ths:d would puf@r to
have it’ come Jdlrat from the
agéncy in order to save the sec-
ond commission,

Maust Deéne Practice

THESE FINDINGS were not pe-
culiar to my particular contacts—
they will happenr today in practi-
cally every grouping of a half
dozen different radio stations.
There is just ohe answer to the
evil. Radio stajions must define
very definitely | what -constitutes
the proper practice in the sale of
station time. Can a sales repre-
sentative do the job? Can abroker
do it more successfully? Is it nec-
essary for the commercial mana-
ger to call on| advertisers and
agencies in an effort to build busi-
ness? Must the |station offer mar-
keting and merchandising coopera-
tion to its accounts?

I am not going to try to answer
these questions as they are stated.
Radio stations themselves must do
that. I would llke to offer a few
suggestions. A |sales representa-
tive in the national field is vitally
important. Thls "representative
must be recognized by advertisers
and agencies alike as the official
authorized reprdsentative of the
radio station mgnagemént so the
agency may feel that in dealing
with this repres?xtative they will

ind of service as

t
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has been offered for so many years

by the special representatives of '

newspapers. A representative of
this type will be able to offer ra-
dio stations a selling serviee which,
up to recently, they have gone
without.

A broker has never been able to
do this job successfully. True the
broker has; placed
business with a great number of
statioms and this has meant much

dollar volume, but the reason that °

most of the business has been
placed with the station suggested
by the broker is because advertis-
ers generally have not been able
to secure the type of information
about local radic conditions that
they would have if a sound selling
story for the different radio sta-
tions had been available. I have
come to one conclusion—that, in

order to understand radio ‘condi-,

tions as they really exist in any

given city, it will be necessary for.

radic stations to set-mp competi-
tive selling staffs, by means of the
special representative, so that
these representatives may sell”a
radio station for what it is.

Should Make Calls

ONCE, or perhaps more often, a
year a station’s commercial mana-

ger should call -upon’ the agencies '
to tell us what the station is do- |

ing in its given market area. Mer-
chandising cooperation, if it has
not been employed up to this time,
is surely going to be a necessity
in the future., Radio is an adver-
tising medium being sold to com-
pete nationally with madgazines
and locally with newspapers. It is
the local competition of the news-
paper with its marketing and re-
search departments that radio sta-
tions will have to watch. The ac-
tual purchase of time, the building
of the program and the broagcast-
ing into the ether, are enly one

part of the job in making the pro-

considerable | A

: DEAN MILK Co.,

.ings produced at Freeman; Lan

gram successful. The advertiser

must be shown how to properly

merchandise his program to the

logical retail outlets in the covexr-

age area of the station. Certainly

the advertiser cannot undertake to

cover every one of these outlets

with a representative before and

during the broadcast. -That job

should be done by the station and

the money to pay for the job will~
just about equal the amount which

any station will pay as a second”
commission to a broker. .

* My closing thought is, that, in-

stead of paying 15 per cent to a

broker for sending you a contract -
which you were probably going to*
get anyway, you spend this money

in giving real service to the adver-

tiser so that he will feel you are

just as anxious to make his pro-

gram successful as he is.

Objections Are Voiced
To Code of A. A. A. A.

~THAT the Association of Nationak
Advertisers is not entirely satis!
fied with the proposed code of fair'
competition filed by the American
Association of Advertising Agen- .
cies (see Sept. 1 issue of BroaAp-
CASTING) was indicated in a state-
ment Sept. 15 by Paul B. West,
N. ‘A. managing director. Mr.

" West, indicating that the A. N. A.

may want to be heard on the A. A.
A. A, code hearing, said that opin-
ions differ on certain points and
that  “it is felt that a more
thorough analysis should be made
before these questions can be defi- ..
nitely settled.” Date of the A. A.

“A. A. code hearing has not heen:‘;

sef, but A. B. Whiteside has been’."
desxgnated as deputy administra- ;1
tor to conduct it.

New Milk Campaign
Chicago, W ich
S beeg sponsormg morning
health talks over WLS, Chicago,
by Dr. Herman Bundesen, presi-
dent of the Chi¢ago board of
health, has begun' to" use radio
spots along with newspapers. and
other media in its trade areain
a campaign advertising its new
Vitamin D evaporated milk, which
uses an extract from cod liver oil
Howard H. Monk Advertising,
*Rockford, Ill., handles “account.

Grocery Aceount -
'NATIONAL GROCERY Co., Se-

Company of. America, with record

studio -in Hollywood.  They will
spot on radio stations in Oregon,
Washington and Alaska for thei
Reliance brand of coffee. - Seal
office of Barnes, Campbell agen
handles account.

L
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NBC Begins Occupation of Radio City

Opening of World’s Largest Broadcasting Plant Marks :

Thirteenth Year of Radio, Network’s Seventh

ALL THIS MONTH is “moving
day” for NBC, which is making
ready to move into ifs new head-
quarters in Radio City. OQccupy-
ing 10 stories of the central build-
ing in the huge Rockefeller build-
ing project in midtown Manhattan,
the new NBC studios and offices
have been about completed sand
will be occupied by Nov. 1. Then
on Nov. 15, the seventh anniver.
sary of the inauguration of NBC
as-a network organization, a gala
all-star broadcast will introduce
the magnificent new radio head-
quarters to the listening world.

t is a far cry from the little
shack in the rear of the home of
Dr. Frank Conrad, in Pittsburgh,
to the huge broadcasting plant of
NBC —regarded as the largest,
most modern and most completely
equipped in the world—which will
be inaugurated within a few days
after American and world broad-
casting observes its thirteenth
birthday.

Recalls Pioneer Days

ON NOV. 2, 1920, Dr. Conrad’s
experiments with broadcast “radio
telephony™ bore fruit in the estab-
lishment of what is now KDKA,
the first broadecasting station in
the world to go on the air and
remain on the air continuously on
a regular daily schedule. As M,
H. Ayesworth, NBC president and
one of the guiding geniuses of the
whole Radio City project, puts it:

“The opening of this huge broad:
casting plant, covering some 400,-
000 square feet of space; will mark
the passing of another milestone
in radio progress. It is interest-
ing, in this connection, to recall
that it was only 18 years ago this
~Nov. 2 that Dr. Frank Conrad, of
the Westinghouse Electric and
Manufacturing Co., made history
by reporting the results of the
Harding election through KDKA,
That program inaugurated the
world’s first regular daily broad-
casting schedule.

“From that beginning radio
broadeasting has grown., The first
program was broadcast from Dr.

nrad’s garage. It might be said
that Radio City is an outgrowth
of that garage, It is surely =
striking contrast, and one which
seryes to give us confidence in the
future development of radio broad-
casting.”

To Use 27 Studios

MR. AYLESWORTH personally
escorted a group of 60 radio edi-
tors through the huge studio block
on Sept. 19. They saw 16 of the
36 studios practically ready for the
opening night. Eleven more, in-
cluding five audition studios, will
be complete by Nov. 15 except for
technical equipment. The remain-

ing efght, occupying the sixth and

::geventh floors, will be left unfur-
;inished for the time being, these

. floors being available for future
| development — probably awaiting

ber of studies for opening—16.

—286.
fabric—244,908 square feet.

Radio City Statistics
NBC space—400,000 square feel.
of wire in NBC quarters—1,250,

broadcast conduits—125. Electric clocks—325.
Transite for soundproofing—153,600 square feet,

Number of studios—35. "Num-
Microphone outlets—250. Miles
Miles of cable—89. Miles of
Soundproof doors

Wall

Drapes—4,698 square feet. Rock-

wool for soundproofing—3500,000 lbs. Lumber—175,000 feet.

the advent of television!

The Auditorium Studie will be
the largest in the world. It is 78
by 132 feet and three stories in
height. Along one side, at the sec-
ond floor level, runs a balcony
which will seat more than 250
spectators. Opposite this is a
semi-circular stage, which will be
large enough to accommodate &
100-piece orchestra. .

The next largest studio in Radio
City is 50 by 89 feet and two
stories in height. Known as the
Radio Guild Studio, it is equipped
with & stage and a glass curtain,
so that the immediate audience
may see the program without wor-
rying about the possibility of dis-
turbing the players.  The glass
curtain is similar to that in the
NBC Times Square Studie in the
New Amsterdam Theatre Building.

Next come two studios 50 by 80,
four 30 by 50, and two 25 by 40.
All these studios are two stories
high. Alohg one side they have

-galleries for spectators, separated

from the main portion of the stu-
dios by glass. These galleries are
equipped with loud speakers, so
that the spectators may hear the
program they are watching. Ail
these studios alse have smaller
galleries for the use of sponsors
who wish to watch the production
of their programs.

Special Children’s Studie

ON THE EIGHTEH floor is a Chil-
dren’s Studio, 20 by 30, which will
be used exclusively for children’s
programs, and is appropriately
decorated. Adjoining it is a spe-
cial lounge room for children.

On the ninth floor is & group of
four studies with am unususl ar-
rangement. They are built around
one central control room of circu-
lar design, the floor of which con-
sists of 2 huge turn-table. Thus
it may be swung- mechanically to
face any of the four surrounding
studios. It is possible that this
may be of great use in the future
for television broadeasting, since
all that would be necessary to shift
seenes would be to swing from one
studio to another. For the pres-
ent, it will be useful in certain
types of programs, where an or-
chestra may be put in one studio,
a speaker in another, and so forth.

The remainder of the completed
studios are smaller, for the use of
speakers.

The whole studio section has
been so arranged that it will
be possible to accommodate the

largest number of visitors with
the least confusion. Visitors will
enter through a large mezzanine
rotunda, from which they will take
special elevators to the second
floor lobby, where they will be
greeted by hostesses. Here are
large lounge and smoking rooms,
opening out on terraces overlook-
ing the street. The lounges are
paneled in wood and have decora-
tive. fireplaces, as have several of
the speakers studios. Also on this
floor are the audition studios, large
lounge rooms for sponsors and mu-
sicians, and green rooms for the
use of stars,

From this floor visitors will be
taken, again by special elevators,
to the fourth and ninth floors, on
which are the balconies overlook-
ing the two and three story studios.

The Technical Rooms

ARRANGEMENTS also have been
made so that visitors may view
the main control room through
which programs are routed to the
networks, and the control room of
the huge air conditioning plant.
These are on the fifth and tenth
floors, respectively.

The whole studio block has been
so laid out that it will be possible
to keep visitors, artists and staff
members from conflicting in their
movements about the building. In-
terior banks of elevators are sup-
plied for the production staff.

In most modern broadeasting
studio construction, it has been the
practice to place the main control
room in the center, surrounded by
the studios. Obviously this was
impossible in a 10-story studio
building, but the prineipal was re-
tained, in the vertical. Master
control was located on the fifth

floor, with the studios above and..

low.

On this floor, in addition to the
control panels, are the main equip-
ment room, the power room, the
battery room, the technical labo-
ratory, operating and maintenance
shops, telegraph and traffic rooms,
and the switching booths. The
huge panel of the master control
is faced by the visitors’ observa-
tion gallery, from which the power
and telegraph rooms also are
visible.

Behind the control board is the
main equipment room in which
are some 400 panels similar to
those in a telephone switch board.

As there are no windows in the
studio section, the problem of air,
conditioning and ventilation was a

major one. The air conditioning
plant installed in Radio\ City is
said to be the largest and most
complete in the world. It occu-
pies the greater part of the tenth
floor, while the refrigerators for
cooling air are in the basement.

The air conditioning control
board, also faced by an observa-
tion room, is a huge panel of
sixty-four dials. On these is reg-
istered a continuous graphic rec-
ord of the temperature in every
section of the building. The con-
trol operators, watching these
dials, can keep the air condition
constant, observing and correcting
any variations due to the number
of people in the studios, and other
factors,

The air is continually circulated,
washed, humidified or de-humidified
according to its condition.

Elaborate Sound-Proofing

THE SOUND-PROOFING of the
NBC studios was the most com-
plete job of its kind ever at-
tempted. All the studios have
“floating” floors, walls and ceilings,
which are separated and insulated
from the framework of the build-
ing itself. They actually are like
boxes suspended in the steel and
concrete construction.

Each of these “boxes” is sur-
rounded by tons of rockwool, which
in turn is covered by transite and
textile. Heavy felt pads all points
of contact between the studio and
the building, and there is enough
“play” between to take up any
possible vibration in the steel
frame.,

Eleven carloads of rockwool

were used in the sound-proofing
and 153,600 square feet of perfo-
rated transite.
. Several of the studios have slid-
ing panels in the walls, which may
be operated mechanically from
their control rooms, to vary the
acoustical effect by changing the
extent of hard surface exposed.

Studie Decorations

DECORATION is especially im-
portant in studios, because it can
have & very definite effect on
speakers and performers. Decora-
tors, however, are hampered by
acoustical requirements. It was
because of these requirements, for
instance, that all papering and
painting had to be done with tex-
tile materials. A year was spent
in going over samples of various
wools, linens, silks, ete.

A specially woven linen was
found to be best for ceilings, and
has been used throughout. The
decorative scheme in general has
been based upon color, either har-
monizing or contrasting. It might
be described generally as a con-
servatively modified modern style,
with simplicity as its keynote, color
as its characteristic.

The only exception to this is in
four specially designed speakers’
studios, where it was possible to
use wood paneling. One of these
is executed in English Tudor with
oak panels and characteristic fire-
place, another in Georgian style
done in birch, A third is Early
American, in knotty pine, and the

(Continued on page 62)
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X New Home of NBC in Radio City

Upper left—M. H. Aylesworth,

|
i

e
-
|
|

president. of NBC and. prime -
mover in Radio City project.
Right—Circled in foreground is
the NBC section in the tower
building of Radio City.
Center left—Control panel for
regulating ‘largest air condi-
tioning system in world in
NBC section of Radio City.
Lower left — Three-story high
Auditorium Studio still in
process of building. It is
78 x 132 feet. Opposite the
balecony will be a large semi-
circular stage which can be
expanded or diminished me-
chanically. . .
Lower right —Testing the
wiring for trunk line ter-
minals to the studios and
' operating rack.
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New Source of Revenue for Stations

Sectional ‘Advertiser is Still Somewhat Shy of Radio;
Majority of Publication Users as Yet Unsold

By PERC‘Y L. DEUTSCH
President
‘World Broadcasting System

NOTWITH-
STANDING the
many millions of
dollars spent -an-
nually for com-
"mercial radio
time, there is one
type of advertiser
which has never
had a x}"eal &place
in' the broadeast- "
ing picture. Radio . Mr. Deutsch
station revenues have been drawn
almost entirely from national or
semi-national advertisers and from
local advertisers. The sectional ad-
vertiser — that type of concerh
which does not come under any of
the above categories—while per-
- haps casting a wistful eye on_the
. broddcasting parade, has remained
retty much on the side lines..:

ter how much sectional advertis-
ers might want to be on the air,
until quite recently there appeared
to be no economical and practical
way to do so. Theirs is not & local
picture, for their operations may
encompass as much as several
states; consequently they require
more coverage than cap be sup-
+ plied by any one station.

Present Media Inadequate

_THE DESIRED coverage, how-
ever, is notiextensive enough for
. . them to make use of one or the

- other of the major networks. If

- they try live “spot” broadcasts

! on three or four stations, they
have no assurance that the pro-
grams at each point will be "of
' uniform value. This method also
frequently incurs an expense for
. talent which is greater than the
. 'scope of their operation justi-

* fies. On the other hand, if such

advertisers investigate the cost of-

- a transcription program prepareg
for their exclusive use, they find
that this too, is an expensive
method, for the recording charges;
in addition to the talent, lay a
heavy burden on them if only

: three or four stations are contem-

. plated for the campaign.

- -Recognizing these difficulties,
broadcasters. recently have turned

: their attention to the solution of

i1 se problems. This is indeed a
b e move, for there seems to be
. every indication that the proper
. development of radio use by re-
. gional advertisers may eventually
-, prove the greatest single source of

revenue radio stations will have.

80 Per Cent Unsold

WHAT ARE the reasons for be-
¢ lieving this to be true? Simply an
| examination of last year’s figures
: and a comparison of what adver-
i tisers did in publications with
. what they did in radio.

Taking 1932 as a whole, network
business was good.

| 'sales were greater than any pre-
, g | vious year. While accurate figures
jon transcription broadcasting are

Gross time -

S

DESPITE the-steady growth in radio advertising
and the fact that new classes of sponsors are being
enlisted steadily, a vast field of unsold advertisers
remains to tempt the energetic broadcaster, accord-
ing to Mr. Deutsch. Eighty per cent of the publica-
tion users still remain unaccounted for in the radio
industry. Sectional advertisers offer a particularly
promising source of new profits, Mr. Deutsch

_believes, providing the proper arrangement of

stations can be provided. His solution to this

“problem is a syndication of recorded programs.

difficult to obtain and while this
branchk of radio has not by any

‘means reached the same stage of

w There is a very logical reason ..development as chains, indications

why this has been true. No mat- -

are that the volume of this type of
broadcasting in. 1932 also com-
pared favorably with other years.
Despite these facts, it.has been es-
timated that fewer than 350 ad-
vertisers were network broadcast-
ers; and, if we figure that an equal
number used transcriptions, the
total is'still less than 700 adver-
tisers. In contrast, there were ap-
proximately 8,500 publication ad-
vertisers * (not idcluding strictly
local advertisers) during the same
period, according to figures of
STANDARD ADVERTISING REGISTER.
In other *words, even with the
many millions of dollars spent an-
nually for broadeasting time, there
still remain. unaccounted for, ap-
proximately 80 per cent of publi-
cation users! C

How can this tremendous source
of additional revenue be tapped by
the broadcasting industry? Al-
ready the drive is under way as
witnessed by the sudderf growth of
small regional networks 'in all
parts of the country. Some of
these are permanent hook-ups pro-
viding an interchange of sustain-
ing as well as commercial pro-
grams, and others are occasional
hook-ups which are put into use as
required for sponsered broadecasts.
Some of these networks are fairly
extensive, involving ten or more
stations—others only two or three.

The Proposed Solution

IN MOST instances, the forma-
tion of these alliances has resulted
in more business” for all stations
concerned. This is because these
groups are at last in a position to
offer something interesting to the
sectional ‘advertiser.

The chief drawback to the plan
of the small regional network is
the expense incurred for wires and
the fact that its coverage fre-
quently does not conform to the
requirements of the concerns it
is trying to sell. Consequently,
another plan has been introduced.
This project calls for.the syndica-
tion of a large variety of recorded
programs to as many as 150 sta-
tions uniformly spread throughout
the United States. These ‘stations,

while having no-physical connec-
tion, would be in exactly the same
position as though they were part
of a gigantic network capable of
being broken down into a myriad
of sectional units so molded as to
conform exactly to the require-
ments of various regional adver-
tisers.

This plan also calls for the ac-
tive participation by subscribing
stations in the solicitation of sec-
tional radio advertising, by which
all stations, successful in develop-
ing accounts involving the use of
additional stations to their own,
will receive a sales commission to
compensate them for their efforts.

The last 12 months seem to
have witnessed a psychological
change in the broadcasting indus-
try, which is most interesting. No
longer are most station operators
content to provide the best enter-
tainment possible and put more
and more money into equipment
and studios in the hope that sooner
or later they will realize a reason-
able return ggn their investment.
Instead, they¥ recognize that they
are in a business which today can
be and should be self-supporting.
They are on the alert for any new
source of revenue that can be de-
veloped.

It behooves the broadcasting in-
dustry as a whole to turn its at-
tention to the development of the
sectional advertiser for, by so do-
ing, it will tap a tremendoiis new
source of revenue which may in-
deed provide the solution to un-

profitable station operation.

WBS to Demonstrate

WORLD Broadcasting System has
engaged an auditorium in the
Greenbrier Hotel, White Sulphur
Springs, W. Va., to demonstrate
its new “transcription network”
service, ' employing Erpi’s new
wide-range recording method, to
the ' broadcasters attending the
NAB convention there Oct. 8-11.
S. R. Rintoul will be in charge.
‘World’s representatives are now
making station contacts for the
service, which offers 214 hours a
week of transcription programs
for local sponsorship. The project
is said to represent an investment
of $750,000.

NRA Disk Series
Offered Stations

24 Transcriptions Available
For Local Sponsorship

TO PARALLEL a newspaper ad-
vertising campaign, a series of 24
five - minute electrical transcrip-
tions,.featuring dramatizations de-
signed to get the public solidly
behind the NRA “Buy Now” cam-
paign, will be made available to
broadcasting stations for local
sponsorship, in ecooperation with
NRA. Two transcriptions will be
released a week for twelve weeks,
Covering basic commodities, like
shoes, automobiles, etc., each dra-
matization is said to be well
adapted for local sponsorship.

Arrangements for the series
were made by W. B. Dolph, radio
chief of NRA, with the approval
of Charles Michelson, RMA pub-
licity director. The NAB, through
Philip G. Loucks, managing direc-
tor, agreed to establish the con-
tact for NRA with the industry
and advise stations that transcrip-
tions are available.

$2.50 Per Record

"SINCE NRA does not have funds
"to pay for the recording cost, G.

T. Herzog, of Washington, will
produce the series under supervi-
sion of NRA at a price of $2.50
per record. RCA-Victor Co., Cam-
den, N. J.; under the arrangement,
will make the pressings for Mr.
Herzog.

Stations desiring to use the se-
ries may communicate with M
Herzog, 704 National Press Build-
ing, Washington. The cost is $60,
plus 5 per cent tax, for the entire
series of 24. Half this amount
may be paid at the time of order
and the balance on Nov. 1. Sta-
tions also have the option of or-
dering 'C. O. D., in which event
an additional 25 cents per program
mailing cost will be charged.

Follows Press Campaign

THE TRANSCRIPTION campaign’

is a sequel to a 24-page newspaper
advertising campaign, likewise
open to local sponsorship, which
is being prepared by N. W. Ayer
& Son, advertising agency. .

Featuring in the main well-
known actors, the transeription se-
ries will constitute dramatic, at-
tention-arresting program inter-
ludes. The series is being recorded
from scripts already approved by
NRA. The records will be record-
ed at 78 r.p.m.

The NRA - daily news service
being sent to all non-network sta-
tions by Mr. Dolph is reported to
be widely used. Mr. Dolph de-
clared that the NRA has no objec-

-tion to local sponsorship of the

news service.

Insurance Account

OCCIDENTAL Life Insurance Co.,
San Francisco, subsidiary of Trans-
america Corp., will inaugurate a
radio campaign Nov. 1 over NBC-
KGO network. Though complete
details have mot been announced,
San Francisco office of Charles R.
Stuart, Ine. will place account,
which is first broadcast for the
organization.
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"NATIONAL and regional radio ad- ’

vertisers who are using or have

used transcriptions on various

broadcasting stations this year are

as follows:

Acme White Lead & Color Works, De-
troit (paints)

Adlerika Co., St. Paul (medicine)

Aetna Casualty & Insurance Co., Hart-
ford, Conn.

Affiliated Products, Inc., Chicago (Ed-

na Wallace Hopper & Louis Phil-
lippe, cosmetics)

Albany Packing Co., Albany, N, Y.
(meat products)

American Macaroni Mfgrs., Minneap-
olis

American Weekly, New York (publi-
cation) )

American Popcorn Co., Chicago

Elizabeth Arden, New York (beauty
preparations)

Austin Pacific Co., Los Angeles (auto-
mobiles)

Barnsdall Refineries, Oklahoma City

Beautiform Laboratory, Fort Worth,
Tex. (reducing cream)

Beechi_Nut Packing Co., Canajoharie,

N. Y.

Bost, Inc., New York (Bost tooth-
paste)

Bourjois Sales Corp., New York
(toiletries)

Bristol-Myers Co., New York (In-
gram’s Milkweed Cream) -
Buick-Olds-Pontiac Sales Co., Detroit

(automobiles)

Campbell Cereal Co., Northfield, Minn.
(Malt-O-Meal)

Carlton & Hovey Co., Lowell, Mass.
(Father John's Medicine)

Chamberlain Laboratories, Inec., Des
Moines (hand lotion)

Chrysler Corp., Detroit (automobiles)

Citrus Soap Co., Los Angeles

Collin County Elevator Co.,
ney, Tex. (grains)

Colonial Dames Corp., Los Angeles
(cosmetics)

The Conley Co., Inc., Rochester, Minn.
(Hemp Bodi-Massager)

Craddock-Terry Co., Lynchburg, Va.
(Natural shoes)

Crazy Water Hotel Co., Mineral Wells,
Tex. (mineral water erystals)

Crystal Corp., New York (OQutdoor
Girl cosmetics, ZBT Baby Talcum
and Thymo Tussin Cough Syrup)

McKin-

Dodge Bros. Corp., Detroit (automo-
bile)

Dolly ‘Madison Cake Co., Los Angeles

Duffy-Mott Co., New York (Sunsweet

. prune juice) .

Edros Natural Products, New
York (Edrolax)

The Eopa Co., San Francisco (Eopa
poison oak remedy)

Ex-Lax Mifg. Co., Brooklyn, N. Y.
(chocolate laxative)

Eversweet Products Co., New York
(deodorant)

Ine.,

Fred Fear, New York (egg dyes)

Federal Ink & Chemical Co., Seattle,
Wash. (inks)

First Ind. Loan Co., Los Angeles
(loans) .

Folger Coffee -Co., San Francisco

Forhan Co., New. York (tooth paste)

Foulds Milling Co., New York (maca-
roni and spaghetti)

I. J. Fox, New York (furs and ap-
parel)

Garden Ale Co., Battle Creek, Mich.
(vegetable juice)

General Foods Corp., New York (cook-
ing school) B

General Mills, In¢, Minneapolis (Bis-
quick, Gold Medal Flour and Wheat-
ies Cereal) .

General Petroleum Co., Los Angeles

Adolph Gobel, Inc., New York City
(meat products)

B. F. Goodrich Rubber Co., Akron, O.
(tires)

Gordon Gordon, Ltd., Chicago (Prin-
cess Pat cosmetics)

Marion R. Gray Co.
Graygon Laboratorsy
Great Atlantic & Pa,

Grocers Association,
Grocery Store Products,

(wholesale ha‘berd‘fashery)
,* Chicago
preparation)

York (foods)

(Toddy chocolate grink)

. Los Angeles
(hair
ific Tea Co., New

Los Angeles
New York

Hancock Oil Co.,
and oil))

A-Mint)
({shampoo)

products)

Health Products Corp., Newark (Feen-
Hennafoam Products, :New York

H., J. Heinz Co., Pittsburgh (food

1933 Spohsors of Electrical Transeription Accounts . . .

Los Angeles (gas

metics)
Horowitz Bros. & Margareten, New

Holbrook, Ltd.; Birmin
(sauces)
Edna Wallace Hopper, Chica

gham, England

20 (cos-

York (matzoh bakers)

Hickok 0il Co., Toledo, O.

House of Eden, N. Y. (Eden shamﬁoo)
Household Finance
(Continued on page 24)

Corp.,

FOLLOWING 1s

i

American Radio.| Features
Syndicate

Frederick C. Dahlquist,
President

555 S. Flower St

. Michigan 0759

Recording Lab.: |[World
Broadeasting System

Los Angeles, Cal{

American -Record|
1776 Broadway
Circle 7-6224 |
New York City | .

H
Scott Howe Bowen, Inc.
1432-33' Chrysler| Bldg.
Vanderbilt 3-3424
New York City

Corp.
3

I

i

Scott Howe Boan. Inec.
400 N. .\Iichigan‘A\'enue
Superior 4716 |
Chicago, IiL

|
Scott Howe Bowin, Ine.
1003 Fisher Bldg'r !
Madison 2727 |
Detroit, Mich. 1

Scott Howe Bowe!n. Ine.
321 Park Squarq' Bldg.
Hancock 0037 ‘
Boston, Mass.

|
Scott Howe Bowén, Inc.
Russ Bldg. i .
Sutger 0144 *

San Frapcisco, Cal

Scott Howe Bowen, Inc.
502 Barker Bldg]
Atlantic 9352
Omaha, Neb.

Scott Howe Bowgn, Inc.
1016 Baltimore Avenue
Vietor 9542

Kansas City, Mo,

Brunswick Radio
J. 0. Miller, Mgr
321 W. 44th St.
Chickering 4-220
Recording Lab.: Dwn
New York City (P.(ain 0f.)

Corp.

Brunswick Radio| Corp.
K. R. Smith, Mgr.

799 Seventh Ave.
Chickering 4-220
Recording Lab.:
New York City

ADDITIONAL
seriptions, but

Own

a list of transcription producers, their addresses
furnished in regponse to a recent gquestionnaire by BROADCASTING:

Brunswick Radio Corp.
Richard F. Voynow, Mgr.
666 Lake Shore Drive
Delaware 8800

Recording Lab.: Own
Chicago, IIL

Columbia Phonograph Co.
Ben Selvin, Mgr. .
55 Fifth Avenue
Tompkins' Square 6-5200
New York, City

Columbia Phonograph Co.
Monroe Wayne, Mgr.

111 No. Canal Street
Chicago, Il

Earnshaw-Young, Inc. .
Richard R. Messer, Mgr.
714 W. 10th St. |
Prospect 5055

Recording Lab.:Freeman

ang

Los Angeles, Cal.

General Radio Programs
Co.

V. A, Timm, Mgr.

25 West 45th St.

Bryant 9-4963

(Leading Transcription
Labs.)

New York City

.Gennett Record

(Division Starr Piano Co.)

Room 1711 729 Seventh
Ave.

Bryant 9-5543

Thomas J. Valentino, Mgr.

Recording Lab.: Own

New York City

Gennett .Record

(Division Starr Piano Co.)
Fred Miller, Mgr.

1344 S. Flower St.
Prospect 2035

Recording Lab.: Own

Los Angeles, Cal.

Gennett Record

Division Starr Piano Co.

(Factory and Main. Office)

Harry Gennett, Jr., Mgr.
Recording

1117

Recording Lab.: Own’

Richmond, Ind.

Freeman Lang Studios
Freeman Lang, Pres.
210 N. Larchmont Blvd.
Hempstead 2131 .
(Recording Studio)

Los Angeles, Cal.

Directory of Transcription Producers

Freeman Lang Studios

C. C. Pyle, Mgr.

American Furniture Mart
Bldg.

666 Eake Shore Drive

Delaware 2325

(Recording Studio)

Chicago, Iil.

MacGregor .& Sollie, Inec.
C. P. MacGregor, Mgr.
865 Mission St.

Garfield 4070

Recording Lab.: Own
San Franecisco, Cal.

Radio Transcription Co. of
America, Ltd.

Chas. C. Pyle, Mgr.

666 Lake Shore Drive

Delaware 2325

Recording Lab.: Freeman
Lang Enterprises

Chicago, 1.

Radio Transeription Co. of
America, Ltd. N

Freeman Lang, Mgr.

210 N. Larchmont Blvd.

Hempstead 2131

Recording Lab.: Freeman

Lang
Hollywood, Cal.

Recordings, Incorporated
L. Pfeifer, Megr.

5505 Melrose Ave.
Recording Lab.: Own
Hollywood; Cal.

Radio Productions, Inc.
1709 W. 8th St. -
Los Angeles, Cal. .
Radioart Guild of America
220 S. Benton Way

Los Angeles, - Cal.

RCA Victor Co., Inc.
Frank B. Walker, Mgr.
411 Fifth Avenue .
Ashland 4-7605 - e
New York City

RCA Vietor Co., Inc.
E. W. Young, Mgr.
1143 Merchandise Mart
Chicago, IIl.

RCA Victor Co., Inc. .
D. Harold Porter, Mgr. -
1016 N. Sycamore St.
Hollywood, Cal. .

companies understood from various sources to be engaged in
hich failed to respond to BROADCASTING'S questionnaire, are;the following; BROAD-
)

CASTING, however, does not vouch for the accuracy of this listing:

Allied Productior}s, Ine.
515 Madison Avenue
New York City .

Broadeast Producers
501 Madison Aver
New York City ,

Deca Disc Phonograph Co.
‘Waynesboro, Pa.

1

Eiectro—\"ox, Ine.
1206 Maple Ave.
Los Angeles, Cal.

Flexible Record Corp.
18 East 48th St.
New York City

General Broadcasting Sys-

. tem
799 Seventh Avenue

New York City

Marsh Laboratories
306, S. Wabash Ave.
Chicago, IIL

Master 'Recorﬂing Studios -
29 West 57th St.
New York City

Pan American Broadcast-
ing System

551 Fifth Avemnue

New York City

, phone numbers ‘and personnel, as -

Standard Radio Advertis-,

ing Co.
6425 "Hollywood Blvd.
Hollywood, Cal.

Titan Production Co.; Inc.
Max Graf

1040 Geary St.

Ordway 3671-3672
Recording Lab.: Own

San Francisco, Cal.

Titan Production Co., Inc.
Norman Brokenshire

603 Fifth Avenue
Recording Lab.: Own
New York City.

Universal Radio Produc-
tions <

Milton M. Blink, Mgr.

6 North Michigan Ave.

State 3153

Recording Lab.: Own

Chicago, 1L

Universal Transcription
Features:
Tom Wallate, Mgr.

- 861 Seward St.

Granite 9141
Recording Lab.: Lyle E.

Willey -
Hollywood, Cal.

Lyle E. Willey Recording
Studios

Lyle E. Willey, Mgr.

6050 Sunset Blvd.

Hillside 9727

(Recorders "only)

Hollywood, Cal.

World Broadeasting Sys-
tem .

50 West 57th St.

Circle 7-7530 .

Recording Lab.: Own K
(Sound Studios)

New York City “-

World Broadcasting- Sys-
tem el

A. J. Kendriek —

400 W. Madison St.

Recording Lab.: Own

.Chicago, Il. -

World Broadcasting Sys-
tem .

Pat Campbell

1040 N. Las ‘Palmas Ave.

Recording Lab.: Own

* Hollywood, Cal.

the production of tran-

Radio Recording Studio .
1619 Broadway
New York City

Record-‘O-Cast,‘ Inec.
410 N. Michigan Ave.
Chicago, I1l.

Spanish-California Broad-
casting Program Co., The
Hollywood, Cal. :
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1933 Sponsors of Transcription Aeccounts . . .
(Continued from page 23)

Hudson Motor Car Co., Detroit (auto-
mcbiles\

Hudnut Sales Co,
velous cosme:ms)

Hygrade Syivania Corp., Emporium,
Pa. (rsdio tubes) .

New York (Mar-

International Bible Students, New
York (Watch Tower)

International Nickel Co.,, New York
(Monel metsal)

Todent Chemiesl Co., New York (tooth-
paste)

J. Oliver Johnson Co., Chicago (grass
seed)

Jehnson & Johnson, New Brunswick,
N. {medical supplies)

Jolly Tzne Popcorn Ceo., Chicage

Jean Jordeau, Inc., New York (Zip
hair remover)

Kendsll Refining Co., New York (mo-
tor oil)

Kings Brewery, New York (Kings
beer)

Knox Co., Kansas City (Cystex com-
pound)

Kopper Seaboard Coke Co., Brooklvn,
N. Y. (Kopper's Coke)

Kwickorn Sales Co., Los Angeles
{muffins)

.Lambert Pharmacal Co., St. Louis
(Listerine products)

Lsne Bryant Co., New York (wom-
en’s apparel)

Liebman Breweries, Brooklyn, N. Y.
(Rheingold beer)

Loose-Wiles Biscuit Co., Long Island
City, N. Y. (Sunshine biscuits)

Los Angeles Scap Co., Los Angeles

Luer Packing Co., Los Angeles (sau-
sage)

Geo. W. Laft Co,,
{Tangee rouge and lipstick))

Beatrice Mabie, Inc.,, New York (cos-
metics)
MacMillan Petroleum Corp., Los An-
geles N
"M. J. B. Co., San Francisco (coffee
and tea)
Maggi Co., Inc, New York (Magegi
seasoning)
- Mantle Lamp Co., Chicago
Marcus-Lesoine Co., San Francisco .
(Lovalen hair waving)
J. W. Marrow Co., Chicago (Marrow
0il shampoo)
Marshall Canning Co., Marshalltown,

. Ia.

Alfred W. MeCann Laboratories, New
York (food laboratories)

McCormick & Co., Ine., Baltimore
(spices, ﬂavormg and garden inseec-
ticide)

Dr. Miles Laboratories, ElL.‘cart Ind.
(Alka-Seltzer)

Minit-Rub Corp., St. Louis, Mo. (Medi-
cine products) .

Mona Motor Oil Co., Lincoln, Neb.

Musterole Co., Cleveland

Nash Coffee Co., Minneapolis

National Grocery Co., Seattle

Natienal Oil ' Products, Inc., Harrison,
N. J. (Admiracion shampoo)

New York State Fair Commission

Norge Corp:., Milwaukee (refrigera-
tors)

Nutt Bros., Los Angeles (cookies, ete.)

Nyal Co., Detmlt (medicine)

Qdol Co. of America, Chicago (mouth-
wash)

Old Mission: Laboratories, Pasadensa,
Calif. (Old Mission tablets) )

Orange Crush Co., Chicago -

Pazs Dye Co., Newark, N. J. (Easter
egg dyes)

Paramount Publix Corp., Los Angeles
{motion pictures)

Philip R. Park Co., Los Angeles
(Parkelp food)

Parkelt Co., San Francisco (tonic)

¢, Perkins Products Co., Chicago (Kool-

i ade)

¢ Philadelphia Coke Co., Philadelphia

it (Koppers : Coke)

|| Louis Phillippe, Inc, Chicago (cos-
meties)

| Page 24

Long Island, N. Y.

Piel Bros., New York (Piel' beer)

Chas. H. Phillips Chemical Co.,
Wheeling, W. Va. (milk of mag-
nesis)

Plough Chemical Co., Memphis, Tenn.
¢{medicines and cosmetics)

Pocahontas 0il Co., Cleveland

Primrose House, New York (cosmet-
ics)

Princess Pat, Ltd., Chicago (cosme:-
ics)

Proctor & Gamble
(Oxydol)

Professional Acceptance Corp,
cago (collections)

Protective Diet League, Los Angeles
(Kelfood)

Purity Bakeries Corp., Chicago

Remington-Rand, Inc.,

Buffalo, N. Y.

(typewriters, etc.) )

The Rieser Co., New York (Venida
hair wave)

Rio Grande Oil Co., Los Angeles (gas
and oil)

Harold F. Ritchie Co.,
(Eno, Ltd., Eno Salts)

Rochester Packing Co., Rechester, N.
Y. (meats)

Roman Meal
(cereal)

Rosdex Co., Phﬂadelphm {medicine)

Dr. W. J. Ross Co., Los Angeles (dog
food) .

Rumford Chemical Co., Rumford, R.
I. (bsking powder)

Runkel Bros., Inc., New York (Runko
Malt)

S. 0. S. Co., Chicago (cleanser)

Safeway Stores, Oakland, Cal.
ceries)

Salada Tea Co., Boston

Seiberling Tire & Rubber Co., Akron,

Co., Cincinnati

Chi-

New York

Co., Tacoma, Wash.

(gro-

0.
Signal Oil & Gas Co., Los Angeles
Skell Qil Co., San Francisco

Skelly 0il Co., Kansas City (Skelly
products) .
The Smax Co., Kansas City (Smax

breakfast food)

Southern Daizies, Washington, D. C.
{dairy pr?:i?x‘-cg;ﬂ\i‘

Sperry Flour Co., § Tancisca

E. R. Squibb & Sons, New York (drug
products)

Stanback Co., Salisbury,
ache remedy)

Stanco, Inc., New York ¢Nujol)

Standard Homeopathic Pharmacy,
Angeles (medicine)

Sterling Products Co., Wheeling, W.
Va. (Cascarets)
Sunmaid Seap Co.,
Swan-Finech 0Oil Corp.,

(motor oil)

N. C. (head-

Los

Los Angeles
New York

Texas Military College, Tyler, Tex.

Thine Products Ce., New York (hand
cream)

Three Minute Cereals Co., Cedar Rap-
ids, Ia.

Toddy, Inc., New York (food drink)

Union Pacific, Chicago & Northwest-
ern Railroad, Chicago

United Remedies Co., Chicago (Kolor-
bak for hair)

Vick Chemiea! Co.,
{drug products)

Virginia Dare Extract Co., Brooklyn,
N. Y. {extracts)

Ward Baking Co.,_New York

G. Washington Coffee Refining Co.,
Morris Plains, N. J.

Watch Tower Society,
Y. (Judge Rutherford)

R. L. Watkins Co.,, New York (Dr.
Lyons tooth powder)

The Western Company, Chicago (Dr.
West’s tooth brush and toothpaste)

Western Grocery Co., Marshalltown,
Is. (Brown Beauty beans)

White King Soap Co., Los Angeles

Wilkening Mfg Co., Phxladelphla (pis-

G;‘eensboro, N. C.

Brooklyn, N.

ton rings)

Willard Tablet Co., Chicago (Willard
tablets)

Woithasinski Drug Co., Dorchester,

Mass. (medicfnes)
Wyeth Chemical Co., New York (Hill's

Cascara Quinine) .

Aides Honor McCosker
On Teunth Anniversary

HONORING his
tenth anniversary
with WOR, New-
ark, and his sev-
enth as its man-
aging director,
executives of the
station on Sept.
22 tendered Al-
fred J. McCoskﬁr
a luncheon in the
Hotel Astor. Mr. McCosker
McCosker, who is also president of
the NAB, before joining WOR was
a newspaper editor who had start-
ed his journalistic career as copv
boy for Arthur Brisbane. Under
his direction the station was the
first to develop spot news broad-
casts such as the dedication of the
Holland Tunnel and George “a:h-
ington Bridge, two-way communi-
cation with Navy dirigibles oper-
ating out of Lakehurst, etc. He
is now laying plans for WOR's
new 50 kw. transmitter, which will
soon be on the air. He is a native
New Yorker, having been educated
in the city's schools and at St.
Francis Xavier College.

Mr.

Four Sponsor Jointly

FOUR SPONSORS of nationally
advertised products have joined
for a new hour participation pro-
gram on WLS, Chicago, titled “Dr.
Bundesen’s ‘v{agazme of the Air”

and featuring the noted Chicago
health authontv who is also heard
twice weekly on an NBC network
for Horlick’s Malted Milk. Pro-
gram is heard Mondays through
Fridays at 8 am,, and its joint
sponsors are Hills Brothers Co.,
New York (Dromedary products®

thru Cecil, Warwick & Cecil;
United Fruit Co., New York, thru
Wendell P. Colton Co.; Kemp Sun-
Rayed Co., Frankfort, Ind. (to-
mato juice )and Dean Milk Co.
Chicago (health milk). Program
is made up of general news, movie
news, musie, sketches and house-
hold hints.

Shell Adds Eleven

ELEVEN stations in 10 DPacifie
Coast cities have been added to
J. Walter Thompson Company’s
schedule of Shell Oil Company’s
Monday night “Shell Show”, sup-
plementing via transcriptions the
feature regularly staged on 14 sta-
tions of the Don Lee-CBS network.
Added stations for the show, which
features Broadway and Hollywood
personalities, are CRCV and
CKWZX, both in Vancouver, and
KGU, in Honolulu, and the fol-
lowing western stations, effective
Sept. 18: KFXM, KUJ, KPQ, KIT,
KIDO, KGVO, KFBB and KTAR.

Silverware Account

ONEIDA COMMUNITY, Ltd,
Oneida, N. Y. (silverware) 1s buy-
ing an announcement schedule on
several stations. The campaign
starts Oct. 16 and 48 announce-
ments are to be used on each sta-
tion. The list includes KDKA,
WSM, WBBM, KPRC, WGY, KYW,
WSB, WMAQ, KSL, WOAI WBZ
WBZA WFAA, WTAM A. T.
Sears & Son, Chlcago, is placing
the account.

. fieials.

C.&O. Finds Radio
Boosts Patronage
On Crack Trains

Daily Spots Now Broadcast
Over Dozen Stations

FROM USING spot announce-
ments on a single station a little
more than a year ago to the place-
ment of daily spots about its fast
air-conditioned passenger trains
on a dozen important stations in
different parts of the country tells
the story of the success of Chesa-
peake & Ohio Railway in its use
of radio advertising.

The railroad’s use of radio
began over WRC, Washington, in
the spring of 1932. It was the
only eastern American road to
utilize radio as an advertising me-
dium at that time. Under a new
schedule devised by the railway
and placed through Campbell-
Ewald Co., Inc., Detroit, the C. &
O. broadcasts are now carrled on
stations in Washington, Ohio, In-
diana, Kentucky, Missouri, Okla-
homa and Texas.

Broadcasts Show Returns

THE ADVERTISING of the crack
air-conditioned trains—the George
Washington, F. F. V. and Sports-
man—with their ultra-modern
comforts and luxuries and fast
schedules, has proved a ‘natural”
for radio; according to C. & O. of-
The 1eploduct1ons in sound
of the train in motion, with the
chugging of the locomotive, its
piercing whistle, clanging bell and
clicking wheels over the tracks are
the hxghspots of the C. & O. spot
broadcasts.
listener curiosity, the road and its
agency have found.

Railroad officials feel that the
radio has provided a most valuable
advertising medium, and they
eredit much of the success of the
C. & O. air-conditioned trains dur-
ing the past year to the programs.
The popularity of the spot pro-
grams also has induced a number
of other roads to take to the air
with similar broadcasts.

Three Capital Stations
IN WASHINGTON C. & O. is us-

ing three stations, WRC and -

WMAL, to advertise the George
Washington, and WJSV to boost
the F. F. V. Two stations, WKRC
and WCKY, daily broadcast the
program in Cincinnati, while in
Louisville WHAS broadcasts it
twice each day. Similarly, at In-
dianapolis, two daily broadcasts
are .carried over WFBM, and one
broadcast each day is carried on
KMOX, St. Louis. In the south-
west daily C. & O. announcements
are heard on KMBU, Kansas City;
KVO0O, Tulsa; WFAA - WBAP,
Dallas-Fort Worth, and WOAI,
San Antonio.

Besides using radio for adver-
tising the C. & 0. is the only road
running through Washington
which has equipped its observa-
tion-lounge cars with receivers so
the passengers can enjoy programs
while travelling. The sets have
loudspeakers built into the wall of
the cars, and C. & O. offieials have
found passengers flock to the ob-
servation cars to tune in their
favorite programs.
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Jazz Is Eliminated |
From Evening Programs

Sunday, September 17th, Station WMCA
di scontmued the broadcastmg of so-called
“ pular music” in the evenings from
7:30 P M. to 11:00 P. M.

At the normal time that people seek"
diversion at the theatre, motion pictures,
conce:rt halls and opera, WMCA presents
finer music, both in its lighter and more
ser1011s forms, and skillfully dlrected dra-
matlc presentatlons.

‘

: The flood of mail has proven the ap-"
prematlon of radio listeners of the New @
Yorklarea. They are changing their hs-
‘tenmg habits overnight! They are tunmg
in on WMCA consistently—and staying
there‘through their listening hoursY

 WMCA

FEDERAL BROADCASTING CORPORATION

WMCA Bllll(illlg, 1697 Broadway, New York

lPhone Columbus 5-5660 . — ‘ E

P
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Sponsored Radio Programs Currently Under Contract on the

NBC-WEAF Network Clients

{Many of these clients are. using nation-wide net-
works, including Pacific Coast.)

Sponsor Program

American Tobacco Co., New York
Baron Munchausen

"Bayer Co., New York . v
American Album of Familiar Music
Best Foods, New York

Fred Allen and His Selad Bowl Revue
Sales Co., New York .
wan’s Orchestra and His Yacht Clubd

Borden
(1) Leo R
Bo

(2} Radio Houscheld Imstitute
Bristol-Myers Co., New York__Ipana Troubadours
California Packing Corp., San Francisco
Del Monte Shkip of Joy
Campana Corp., Batavia, Ill.____The First \1gipter
Cadmpana Sales Co.. Batavia, T Grand Hotel
Carleton & Hovey Co., Lowell, Mass. )
Gems of Melody
Carnation Milk Co., Milwatikee
Carnation Contented Program
Chevrolet Motor Car Co., Detroit
The Chevrolet Program

Cities Service Co., New York
Cities Service Concert Orchestra
- Climalene Co., Canton, Ohio______ The Merry Macs

Continental Automobile Co., Detroit .
M&rch of Trarsportation
Crazy Water Hotel Co., Mineral Wells, Tex.
Gene Arnold and His Commodores

R. B. Davis Co., Hoboken, N.J.__The Mystery Chef
D. L. & W. Coal Co., New York °
Blue Coal Musical Comedy Revue

Firestone Tire & Rubber Co.._.__Voice of Firestone
F. W. Fitch Co., Des Moines._ _.Wendell Hall
J. A. Folger & Co., Kansas City._.__Judy & Jans
Ford Dealers, Clev eland

(1) Lum & Abner's Sociable
(2) Lum & Abner

General Foods Corp., New York
(1) Frances Lee Barton
(2) Peul Wing—The Story Man
(3) Captain Henry's Showboat

(5) The Wizard of Oz
General Mills, Minneapolis_.._______ Betty Crogker
General Tire & Rubber Co., Akron__Lives at Stake
Great A. & P. Tea Co., New York__A. & P. Gypsies

Hudson Motor Car Co Detroit
. The Scturduy Night Dancmg Party

. Johns-Manville, Inec., New York
Floyd Gibbons end Victor Young's Orchesira

KraftAPixénix Cheese Corp., New York and Chicago
Paul Wkiteman and His Orchesira

Lady Esther Co., Chicago____Lady Estker Serenade
Lamont Corliss & Co. (Pond’s) New York
Vanity Fair
Larus & Brothers Co., Richmond, Va.
Corn Cob Pipe Club of Virginia

Malted Cereals Co., Burlington, Vt.
Little Known Facts About Well Known People
Metropolitan Life Insurande Co., New York
. Tower Health Erercises
The Molle Co., Bedford O._.______ The Molle Show
Benjamin Moore & Co., New York
Interior Decoratmg—Betty Moore
ﬂiiihp Morris & Go., New York
Ferde Grofe’s Orchestra with Conrad Thibault

Pepsodent Co., Chicago.___________ The Goldbergs
Premier Pabst Sales Co., Chicago
Ben ‘Bernie and Hig Blue Ribbon Malt Orchestra

Ra!ston Purina Co., St. Louis
Adventures of Tom M and H.s Ralston Straight
Shooters
RCA Victor Co.,, Camden, N. J.
Colonel McHenry Howe—Walter Trumbull

Standard Brands, Inc., New York
(1) Chase & Sanborn Tea Program
(2) The Fleischmann Hour
(3) Chase & Sanborn Coffee Hour

Sundud Oil of N. Y., New York
Sovonyland Sketches
Sherlmg Products, Inec, Wheeling, W. Va.______ _—

(4) Radio Household Institute

L3

5

Swift & Co., (‘hlcavo ,,,,,,,, The Happy Ramblers
The Texas Co New York.__The Firechief’'s Uncle

New York -

Newark, N. J.

Blackstone Plantation
R. L. Watkins Co., New York

Manhattar Merry-Go-Round

Western Clock Co., La Salle, Ill.

: The Big Ben Program
Wildroot Co., Buffalo, N. Y.____ Wildroot Program
‘Wheatena Corp., Rahway, N. J._____ Billy Bachelor

NBC-WJZ N

(Many of these clients are using nation-wide net-
works, including Pacific Coast.)

T. 3. Tobacco Co.,

Waitt &"Bond, Inc.,

Network Clients

Sponsor Program

Armour & Co:, Chicago..___ The Armour Program
Beech-Nut Pad\mg Co., New York_ ____ Red Davis
Borden Sales Co., New York___.___Magic Moments

Campana Corp., Batavia, Tl._________ Grand Hotel
Carleton & Hovey Co., Lowell, Mass.
Gems of Melody
Centanr Co., New York. . Pages of Romaitce
Colgat&Palmoh\‘e—Peet Co., Chicago,
Clara Lu 'n’ Em
Continental Automobile Co., Detroit
March of Transportation
Crazy Water Hotel Co., Mineral Wells, Tex.
Gene Arnold and His Commanders and Larry Larsen

General Foods Corp., New York
Cape Diamond Light
General Mills, Minneapolis_________ Betty and Bob
A. C. Gilbert Co., New Haven, Conn.
Engineering Thrills
Gordon & Gordon, Ltd., Chicago
Princess Pat Pageant
Gulf Refining Co., Pittsburgh_____ Gulf Headliners

Health Products Corp., Newark
Potash and Perbmutier
Horlick's \Iaited Milk Co., Racine, Wis.
Adventures in Health
Household Finance Corp., Chicago
Household Musical Memarws

Jeddo-HzghIand Coal Co., Jeddo, Pa.
Jeddo Dramattc Program

Andrew Jergen: Co., Cincinnati
. The Jergens Program

The Kellogg Co., Battle Creek, Mich.
The Singing Ludy

Ladv Esther Co., Chicago__Lady Esther Serenade
Lamont Corliss & Co. (Nestle) New York

. s Nestle’s Chocolateers
Lionel Corp. New York_____ True Railroad Stories

Dr. Miles Laboratories, Elkhart, Ind.
WLS Barn Dance
National Suga: Refining Co., New York
Jack Frost Melody Moments
Northwestern Yeast Co., Chicago
The Yeastfoamers
Northam Watren Corp., New York
Let’s Listen to Harris

Pacific Comt Borax Co, New York
Death Valley Days
Pepsodent Co., Chlcago ____________ Amos 'n’ Andy
Pillsbury Flour Mills Co., Minneapolis
Today’s Children
Real Silk Hosiery Mills, Indxanapohs
The Real Silk Program
‘Harold F. Ritchie & Co., New York
. (1) Eno Crime Clues
(2) Circus Days
Richfield Qil Corp of \ Y., New York
Rxchﬁeld Country Club
Sealed Power Corp., Muskegon, IIl.
Sealed Power Side Show
Sinclair Reﬁnmg Co., New York
Sinclair Greater Minstrels
Smith Bros. Co., Poughkeepsie, N. Y.
Trade & Mark

- Spratts Patent Limited, Newark

Don Carney’s Dog Stories
Standard Brands, Inc., New York
Great Moments in History
Sun Oil Co Philadelphia
News of the Day—Lowell Thomas

Tastyeast ‘Inc.a Trenton, N. J...__Baby Rose Marie
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Sponsor ¥

Gilmore 0Oil Co.,

Vadsco Sales Corp., New York

The Djer Kiss Recital
Welch Grape Juice Co., Westfield, N.Y._.Irene Rich
The Wonder Co., Chicago____Little O:phan Annie
Wm. R. Warner Co., New York
(1) Vince Program~.70hn McCormick and Orches-

tra
(2) Sloans Program—20,000 Years in Sing Sing
With Warden Lawes

NBC-KGO Network Clients

Program
Associated Oil Co., San Francisco__Football Games

Borden Sales Co., New York

(1) Magic Moments -

(2) Pair of Pianos and Rhythm Rascals

California Packing Co., San Francisco
Del Monte Ship of Jou

. Geo. W. Caswell Co., San Francisco

(1) Caswell Coffee Concerts
(2) Woman’s Magazine of thg Air

Cereals Products Refining Corp., San Francisco
Stars of the West

Durkee Famous Foods, Inc.,, Elmhurst, N. Y.
Al Pearce and His Gang

J. A. Folger & Co., San Francisco
Lee S. Roberts and His Old Memory Box

General Petroleum Corp., Los Angeles
Memory Lane
Ghiradelli Co., San Francisco
Woman’s Magazine of the Air
Los Angeles______ Gilmore Circus

Langendorf United Bakerles, San Francisco

Langendorf Pictorial
Los Angeles Brewing Co Los Angeles
Steamboat Harmony

M. J. B. Co., San Francisco.___Demi-Tasse Revue

Pacific Coast Borax Co., New York
Death Valley Days
The Paraffine Companies, San Francisco
Woman’s Magazine of the Air
Dr. Painless Parker, San Francisco_The Philistine
Pioneer Canneries, Seattle
Women’s Magazine of the Air
Richfield Oil Co. of Cal.,, Los Angeles :
Richfield News Flashes

Safeway Stores Ine.,  Qakland, Cal.
(1) Woman’s Magazine of the Air
(2) Safeway to Happiness
(38) Brown Derby and Humboldt Beer
Sperry Flour Co ., San Francisco
(1) Woman’s Magazine of the Air
(2) Martha Meade Society
(3) Herb Dana on Football
Spratt’s Patent, Ltd., Newark
Don Carney’s Dog Stories
San Francisco
(1) Standard on Parade
(2) Standard Symphony
(3) Standard School Broadcast
Sussman Wormser & Co., San Francisco
Do You Believe in Ghosts
Swift & Co. (Formay Unit) New York
Happy Ramblers

Standard Oil Co. of Cal.,

Tillamook County Creamery Ass'n, Tillamook, Ors.
Woman’'s Magazme of the Air
The Wander Co., Chxcago,___thtle Orphan Annie

‘Wesson Oil Snowdrift Sales Co., San Francisco
One Man’s Family
‘Wheatena Corp., Rahway, N. J.____ Billy Bachelor

Canadian Net Edict

A CANADIAN Press dispatch of Sept. 27 re-
ports that Canadian stations have been for-
bidden, by order of Hector Charlesworth,
chairman of the Canadian Radio Commission,
to establish “a permanent hookup” with U. S.
broadcasting systems. This policy is said to
have grown out of reports thati a Montreal
station was negotiating to join' one of the
American networks.

WWW ameri

Major Networks . . .

CBS Network Clients

Sponsor § Program
Acme White Lead & Color Works, Detroit :
Smiling Ed MeConell
American Home Products Corp., New York -
The Barbasol Co., Indianapolis B
Singin’ Sam and Edwin C. Hill
Battle Creek Food Co, Battle Creek. Mich.
(Oect. 10)_ Painted Dreams

Bourjois, Inc., New York “.An Evening in Paris -
Brooklyn___.) Midday - Serenade *

Brillo Manuf. Co.,
Buick-Olds-Pontiac Co.
Ted Husing and Leon Belasco

.The Carborundum Co., Niagara Falls, N. Y.

Carborundum Band

New York
Albert Spaulding, violinist
Inc., Rockford, Il
Rin Tin
Continental Baking Corp., New York

The Centaur Co.,
Chappel Brothers,
Ti‘n Thriller

New York
(1) Bath Club Rnuu

Corn Produc's Refining Co..

(2) Pedro de Cordoba and ” il Osborne’s Orches- .

tra
Cream of Wheat Corp., Minneapolis Angelo Patri
R. B Davis Co., Hoboken, N. J.
(1) Buck Rogera in the -atn Century
(2) The Mystery Chef
Delaware, Lackawanna & Western.Ceal Co.. New
York (Oct. 3)__..._ ______ Little Italy
The Ex-Lax Co.,'Brooklyn, N. Y.
The Myster Chef, Lulu McConnell,
.Orchestra, -Gertrude Niesen

Isham Jones

General Baking Co., New York

Julia Sanderson and Frank Crumit”

General Cigar Ce., New York
Burns & Allen, Guy Lombardo's
General Foods Corp., New York
All America Football \hﬂll
General Mills, Inc., aneapoh\
(1) Jack Armstrong-All American Boy

. (2) “News Flashes”

Gold Dust Corp., New York
Goldy and Dusty and the Silver Duat Twins
Gulf Refining Co., Pittsburgh ___ _ Irvin 8. Cobb

Orchestra

Hecker-H-O Co., Inc., Buffalo___ H-Bar-0O Rangers
Hittleman Goldenrod Brewery, Inec., Brooklyn :

Goldenrod: Revue
Horn and Hardart Co., New York Children’s Hour

S. C. Johnson & Son, Racine, Wis.
Tony Wons, Keenan and Phillips, piano team

King's Brewing Co., Brooklyn._ King’s Henchkmen
Kolynos Sales Co., Inc.,, Chicago, Ill.

Just Plain Bill

P. Lorillard Co., New York____Old Gold Program

Louden Packing Co., Terre Haute, Ind.
Stamp Adventurers’ Club
C. F. Jueller Co., Jersey City, N.

Bill and Ginger

National Oil Products Co., Hafrison, N. J.
Big Freddy Lliller

Phileo Radio and Television Corp., Philadelphia
N Boake Carter
Louise Phillippe, Inc., Chicago
« Maxrie, the thtle French Prmcess
Pillsbury Flour Mills Co., Minneapolis
v Kitchen Close Ups—>Mary E”ls Ames
J. L. Prescott Co., Passaic, N. J. *
Gordon, Dave and Bunny

Remington-Rand, Ine., Buffalo
. (Oct. 13)____March of Time
N (Oct. 2)______Cowboy Tom

Shell Eastern Petroleum Products, Inc., New York
Shell Football Reporter—Eddie Dooley
The Spool Cotton Co., New
ads of Happiness
Sterling Products, Inc,, Wheeling, W. Va.__Skippy
The Studebaker Sales Corp, South Bend, Ind.
Studebaker Champmns
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Happy Bakers N
- - seayreh, Dr. Herman S. Hettinger's

Swift & Co., Chigago (Oct. 6)___Olsen & Johnson

Tide Water Oil Sales Corp., New York
\Dolf Martin's Orckestra and Trarvelers Quartet

Union Central Life Insurance Co., Cincinnati, O.
Roses and Drums

New York

Wasey Products, Inc..
The Voice of Experience
The Wheatena Corp., Rahway, N. J.

(1) Old Man Sunshine
(’\ Ye Happg Time Minstrels
Jolin H. Woodbury Co., Cincinnati
Bing (70:64 and Lennie Hayton's Orchestra
Wm. Wrigley, Jr. Co., Chicago __ Myrt and Marge
Wyleth Chemieal- Co., New York.._ . (1) Fasy Aces
(2) “Songs My Mother Taught Me”

New Data on Radio Ads
In Book by Dr. Hettinger

Bgok Shows Davis Law Importance
Advertising Trends Are Analysed .

THE RESULT of three years of careful re-
new book;
A Decade of Radio Advertising, came off the
presses Sept. 30—a 354-page book that gives
all evidence of being the first comprehensive
study of broadcast advertising in the United
States (University of Chicago Press, $3).
Dr.| Hettinger, who returns this autumn to the

‘instructing staff of the Wharton, School of

Fiqance, University of Pennsylvania, has in
recent months been engaged in‘producing sta-
tistical studies for the NAB.

acts, hitherto never brought together, have
be correlated into an interesting and in-
formative study of the economics of the Ameri-
can system of broadeasting. The major por-

tion of the material presented in the book is .

entirely, new, having been gathered from origi-
nal| data furnished by stations, networks, ad-
vertising agencies and program spansors.

Analyses Economics of Radio "

OF| SPECIAL interest to broadecasters-are fea-
turps such as a vigorous presentation of the
ecopomic impracticability of the Davis amend-
ment and an impartial exposition of the ad-
varltages of the American system which should
be of marked value to the industry in answer-
ing!the unfavorable propaganda being levelled
at it. Of particular significance are the chap-
ters which present for the first time an analy-
sis [of American program developments ‘since
1927,
The
bro: L.dcast advertising as it compares with
that of the printed page should prove stimu-

lating to broadcasters, whether they are in -

complete agreement with the: conclusions
reached or not. So also should be the discus-
sion] presented of the station representation
proplem and of the questior of the relations
between networks and their affiliated stations.

Trends in Advertising

THE FACTUAL data eon the trend in the
types of advertisers using radio-broadcasting,

and the manner in which they are making use’

of fit is new and highly interesting. It is a
pity that Dr. Hettinger did not have available

"more data regarding spot and local advertis-

ing| of, the type which the National Associa-

tion of ‘Broadcasters has begun to collect dur- -

ingithe past several months, and the first re-
port of which is discussed in this issue of

e book marks an. important advance in
the |available knowledge of the economics of
the proadcasting industry: .

ideas regarding the psychology of

. issues.

_fures, assumes that American programs are

" the British Broadcasting Corp. as ha

‘ U.S. vs. British Raaio Plan
Discussed in Handbooks'

WITH THE OFFICIAL debate subject of the
National University Extension Association for:
this year being, “Resolved, that the United,

- States should adopt the essential features of

the British System of radio operation and
control,” debate handbooks "are beginning to
appear on the subject. ‘Three already have
made their appearance.

Current Conflicting Views on Americgn vs.
British Broadecasting, published by thé Na-
tional Research Bureau (210 East Erie St.,
Chicago, $2.50) represents an interesting and,
on the whole, praiseworthy collection of ex-

cerpts of leading .British and American ar-,
The two sides of the -

ticles on this subject.
question are evenly balanced as te volume of
material and most of it has been well chosén.
It is to be regretted that so much of the ele-
mentary descriptive material regarding the
American system should have been taken from
the British Broadcasting- Corp. Yearbooks,
since these are notoriously inaccurate on any-

thing dealing with American broadeasting. It ?

is also regrettable that the issues of the ques-
tion were not more clearly ‘defined and that
so very little space was given to the question
of freedom of speech.

Thé Debate Issue of the CONGRESSIONAL
Dicest (Munsey - Bldg., Washington, D. C,
50 cents) is a shorter compendium on the
subject. Its analysis of issues and impartial
statement of both sides of the debate are to
be commended

‘University Handbook
THE OFFICIAL Debate Handbook of the Na-

E

tional University Extension Association is a
Yy

less happy production. *Though its editors un-
doubtedly vhave been sincere in their efforts,
the resulting produet is by no means-a bal-
anced and: impartial analysis of both sides of
the question. This is due primarily to the
material contained in the bibliography and to
the association’s. official analysis of the ques-

tion. The bibliography is highly deficient from

the American viewpoint. BROADCASTING MAG-
AZINE appears at no place in it. Newspaper

items, which are vastly more: prevalent. than

good magazine material with respect to broad
casting, are‘ignored. = Several important ma,
azine articles are overlooked. The Natio

Association of Broadcasters is completely over-

looked, as are its Proceedings. ‘Consequeéntl

much valuable material=—is entirely missing:

from the handbook.

Undoubtedly the worst part of the handboo
is the official analysis of the subject, for whic]

the editors themselves are hardly to blame..

Professor Beuhler, who prepared the analysis,
has made assumptions of fact which have
place in_ an-allegedly impartial discussion
He states that legal costs constitut
a large portion of American radio expendi

inferior to those of Europe, accuses American
broadcasters of diseriminating against
smaller political phrties, claims that
American stations presenting the best
grams are losing the most money, interpr

plete control over its program s
denies that freedom of speech is.an importan
issue of debate. Only the last of these a
sumptions has any place in an analyms ‘of th
issyes of the debate, and it is so erroneoun
as to cast doubt upor Professor Beuhler’s en
tire conception of the problem
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~ New Deal in Radio

THE NAB CONVENTION at White Sulphur
Springs will make radio economic history.
Times have changed under the “New Deal”
and the drive for industrial recovery. Previous
conventions have been long on resolutions de-

on their enforcement. That was because the
actions were simply recommendatory; there
was no enforcing agency. Now, however,
Uncle Sam stands behind the NAB, prepared
- to use & big stick on recalcitrants.

Behind it the NAB has the most successful
-year since its inception under the administra-
tion of President McCosker and Managing Di-
rector Loucks. Many questions of imporfance

| still remain to be coped with mainly because
| the enemies of commercial radio, jealous of
. its success and panicky because of its poten-
- tialities, are insidiously agitating, hoping for
the day of government ownership. Broadeast-
ers should not belittle this incessant digging

utilize the natural advantages that fall on
commercial radio’s side, because the Ameri-
can Plan’is the correct plan.

i

'i‘wo Years of Sei'vice

 WITH THIS ISSUE, BROADCASTING MAGAZINE
- rounds out two years of existence—48 editions,
we fike to feel, of service to the broadeasting
- industry. The issue itself bespeaks our suc-
. -cess in establishing ourselves as the trade
| jourmal of the business of broadeasting. To

the host of friends and advertisers who had
confidence in us from the start, and to.the

~ aims and purposes as we progressed, we can-
. not; let this opportunity go by to express our
. heartfelt appreciation. :
|| It was a dubious venture we embarked upon
| bagk in October, 1931, during the depth of the
, depression, and many were the shakes of the
shead we saw. Yet there were few who did
not wish us well, certainly after they saw the
first edition of BROADCASTING. Their confi-
dgx?ce grew with every issue—and our adver-
tising grew as we were able to show increas-
7 ing circulation, not merely among broadcasters
- but among by far. the greater proportion of
. radio advertisers and agencies.
. In those two years we have seen various
. imitators crop up. Our policy remained that
| of trying as best we could to improve our pub-
i lieation and let each edition speak for itself.
One -of our contemporaries we absorbed by

|1

; another quit —but BROADCASTING
t forward, slowly but surely. We did not

30 -

signed to strike at the same blights but short.

in. It takes a strong, resourceful trade asso- o
ciation to combat it, one which knows how to

’ . many others who came to know us and our,

and will not imitate. We have much more to
do, for we do not intend to sit back smugly
complacent in the job we are doing. Every
effort will be bent to continue improving this
publication to continue meriting the numerous
comments we have had, unsolicited, from ad-
vertisers, agencies and broadcasters alike,
which can best be summed up in the identical
remark of several of them:
“It’s our Radio Bible.”

“The New Leisure”

A TREMENDOUS amount of “new leisure”
has been introduced by the administration’s
business recovery drive, being built upon a
cornerstone of restricted hours of labor. A
current estimate places this sudden new recre-
ation time at thirteen million hours per week.

Radio broadecasting, more than any other
advertising or entertainment medium, will be
called upon to absorb this “Niagara of lei-
sure”. It means more listening hours in the
day for more people. To the advertiser, who
in the final analysis pays the program bill,
it means infinitely greater listener coverage
through existing facilities.

For this thought we are indebted to our
esteemed contemporary, 0. H. Caldwell, editor
of . ELECTRONICS and former Radio Commis-
sioner. He points out that amusements, sports
and other recreations will absorb practically
all of this new leisure and that a large part
will be devoted to such electronic entertain-
ment as radio. *Advertisers and agencies, al-
ways on the alert for improved coverage and
greater markets, now suddenly find them
everywhere via radio. And stations have in-
creased: markets and coverage virtually
thrown into their laps.

Good Luck, Ed Wynn!
ALL GOOD FORTUNE to E4d Wynn and his
Amalgamated Broadcasting Network, which
finally got under way Sept. 25 with a gala eve-
ning of programming that was particularly
notable for its splendid music. Our heartiest
best wishes extend to the noted comedian, now
turned radio executive, for undertaking such
a courageous .enterprise long before it ap-
peared that the nation, and ‘radio especially,
was coming out of the economic doldrums.
The additional employment to radio personnel
that the Wynn network will afford, the new
concept it may create of the audience appeal
of local low power stations and the fine ideals
motivating Mr. Wynn and his colleagues merit
the highest praise from every element in
broadeasting. We join his countless friends in
wishing Amalgamated every success.

Hamstrung Regulations

SHARP ECONOMY in government operations,
particularly during depressed times, is essen-
tial. But arbitrary curtailment of appropria-
tions to the point where efficiency is undér-
mined can be construed only as false economy
which costs the taxpayer and Uncle Sam more
in the long run,

We refer: to the case of the Radio Com-
mission—an agency whose functions have be-
come increasingly important almost month by
month. Regardless of what some of us mgy

. think individually about certain of the Com-

mission’s activities and actions, it is a fact
that it has been hamstrung by lack of funds
and consequent shortage of personnel. Com-
plaints about the Commission’s slowness and
occasional crys of bureaucracy now bring the
retort that lack of man-power and facilities
are responsible.

Because of the budget cut last year, the
Commission was forced to drop some 75 em-
ployes. It was compelled to discontinue mon-
itoring stations at Desroit, New Orleans and
San Franciseo. It was forced to function
without a general counsel and has been un-
able to fill & vacancy existing for an assis-
tant general counsel. Funds available for
general overhead are so limited that much
of the equipment at monitoring stations is

antiquated.

Last year, along with other agencies, the
Commission suffered a cut of about one-third
in its appropriations. It has $640,000 for the
fiscal year, which ends next June. The
Budget Bureau is making up appropriations
for the next fiscal year. If any agency is
entitled to an increased budget, it is the Com-
mission. Last year’s cut, at least, should be
restored. After all, $1,000,000 is certainly a
pittance for the regulation of so important a
public service industry as radio.

Guideposts of Progress

A REAL NEED is answered by the NAB with
the current publication of its first monthly
statistics on the volume of business, by
classes and in comparison with other media,
done by American radio stations. Almost
from the start of network broadeasting nearly
seven years ago, the major networks have
wisely made available their monthly gross
figures. But never before have anything but
guesswork estimates been made of local and
national spot business.

Some may dispute Dr. Hettinger’s methods
and findings, which are based on returns fur-
nished voluntarily and confidentially by care-
fully selected stations, whose figures are then
projected forward- by accepted statistical
methods so as to provide an estimate of the
whole. Dr. Hettinger himself admits there
may be some flaws, but he believes his figures

are easily within 5 per cent of accuracy, plus
‘or minus—a favorable leeway for any statis-

tical service.

We have inquired carefully into Dr. Hetz=—===

tinger’s method, and we are convinced he is
on the right track. Continuance of the ser-

vice depends entirely on the further coopera-

tion of the. stations answering his question-
naires, It is a service that will hereafter fur-
nish a valuable monthly guidepost to the
march of radio as a business. We congratu-
late Dr. Hettinger on his first report, and also
Philip G. Loucks, NAB managing director,

who saw the need and untiringly worked out
the method with Dr. Hettinger.
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BEHIND THE SCENES at the
National Recovery Administration,
immersed in the task of devising
an acceptable code of fair compe-
tition for the broadcasting indus-
try, is James Wallace Baldwin,
who bears the title of “industry
advisor”. Called to the post on
Sept. 13 by the Industrial Ad-
visory Board, it has been his task
to consult with NRA officials and
with the NAB, Trepresenting the
industry, in the drafting of this
new body of law to govern the
economics of broadcasting.

Little glamour attaches to Mr.
Baldwin’s present assignment. But
if the broadecasting industry fol-
lows the procedure adopted by
numerous other industries which
have negotiated codes with Uncle
Sam, he will become the code au-
thority for broadcasting—a post
requiring the exercise of highest
judgment and one which ecarries
with it a species of czaristic au-
thority heretofore never entrusted
to any individual in radio. The
code authority must have the full
support and confidence of the in-
dustry he represents.

It is the function of the code
authority to see that the letter and
the spirit of the code is adhered to
by all elements in the industry.
In radio that means all stations,
whether or not they are NAB
members, and those with whom
they do business—the advertisers
and their agents.

The selection of Mr. Baldwin as
industry advisor by NRA won
practically unanimous approval of
all groups ‘in the industry con-
sulted. His reputation as a radio
official together with his excellent
radio background should serve him
in good stead on that assignment.
These same qualifications are ex-
pected to go far when the indus-
try, through the NAB, considers
the appointment of its code au-
thority, once the code is signed by
President Roosevelt.

By most people in the industry
“Jimmy” Baldwin is remembered
as the secretary of the Radio Com-
mission, & post he foresook early
this year to act as special repre-
sentative of the NAB in matters in-
cident to the North American Ra-

JAMES WALLACE BALDWIN:

~an auditor.

l
|

Pay Our Réspeqts to—

|
dio Conference &t Mexico City. His
report ‘on thaf conference, which
failed in its objective of arriving
at a redistribution of wave lengths
among North | American nations,
will be submitted at the NAB con-
vention at White Sulphur Springs
this month.

James Wallate Baldwin was born
on a farm at Scottsburg, Ind., 30
miles north of] Louisville, Nov. 5.
1898, the son of Charles E. Bald-
win, farmer. Wfter attending the
public schools! im Scott 'County,
Indiana, he got his first job, while

‘still at high s$chool, as a helper

at the Scott County Telephone Co.
At the age of (20, he became resi-
dent manager| of the Lexington,
Ind., Telephong Co. .

In 1918 Baldwin enlisted in the
Naval Reserve| Force and was as-
signed to the |Great Lakes Naval
Training Statign. He soon became
an instructor ih the Aviation Gun-
ners School. e was mustered out
of service the |following years as
a gunners’ mﬁte (aviation) first
class. Then he went to Washing-
ton.

Obtaining elmployment almost
immediately as a clerk in the -old
War Risk Insalrance organization,
he left several months later to
join the Deparfment of Justice as
e next five years
saw- his rapid| promotion by de-
grees until in June, 1925, he was
appointed chief clerk and admin-
istrative assistant to the Attorney
General. .

Serving in fhat capacity until
May, 1930, he |was drafted by the
Federal Radio| Commission as its
secretary. In| the meantime he
had attended the National Univer-
sity Law School in ‘Washington.
being graduatedl with a Bachelor of
Law degree in 1925, after which
he was admi%ed to the Indiana
bar.

Baldwin was| called to the Com-
mission when that agency was be-
ginning a thorqugh reorganization,
occasioned by [the action of Con-
gress in making the Commission a

permanent body after three years -

of temporary lexistence. General
Charles McK. Baltzman, then the
Commission chairman, selected

(Continuefl on page 64)
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PERSONAL NOTES

DARRELL V., MARTIN, former ra-
dio editor of the PITTSBURGH SUN-
TELEGRAPH, has been appointed radio
promotion manager of the PITTSBURGH
PosT-GAZETTE, which is corporately
affiliated with WWSW. Recently he
has been editing a radio magazine in
Pittsburgh. He will write a column
and a half of radio news daily and
supervise all of the newspaper’s
broadcasts over WWSW.

C. ELLSWORTH WYLIE, sales man-
ager for Don Lee System, on Sept. 20
became acting manager of KHJ, Los
Angeles, upon the resignation of Leo
Tyson. He will continue in both po-
sitions until a new station manager
is selected.

ELMER W. PRATT. former examiner
of the Radio Commission, who recent-
ly resigned to join the law firm of
Mullen, Mullen, Shea and Massey, on
Oct. 1 will open his dwn law offices in
the Tower. Bldg., Washington. He will
continue to handle the radio clients of
the Mullen firm in the same building.

FRED SHAWN has been promoted to
assistant manager of WRC and
WMAL, Washington NBC outlets,
succeeding Herluf Provensen, who re-
signed Sept. 15 to-become manager of
WLBW, Erie; Pa. William Abernathy
has resigned from the announcihg
staff of WRC and WMAL to organize
his own local advertising agency.

H. R. SHERIDAN, former Des Moines
Theater manager, has been appointed
manager of KSO, Des Moines, and
Phil Hoffman, manager of the REGIs-
TER & TRIBUNE'S WIAS, Ottumwa, has
been thifted to KSO. A. L. Triges,
WIAS chief announcer, succeeds Mr.
Hoffman.

RICHARD PATTERSQN, executive
vice president of NBC, visited the
network's Chicago. division during
the week of Sept. 18. Other visitors
from New York headquarters included
A. L. Ashby, vice president and gen-
eral attorney, and Edward Engle, of
the press department.

BARRON HOWARD, until recently
with WBIG. Greensboro, N. C.,-and
previously with WTOC, Savannah;
WTBO, Cumberland, Md., and Radio-
marine Corp. of America, on Sept. 1
became sales manager
Richmond, Va.

MELVIN A. MYER has been named
sales manager in charge of the Tampa
offices and studios of WFLA-WSUN,
Clearwater, Fla.  Charles Basker, for-

mer manager of WDAE, Tampa, has,

been appointed chief salesman. and
Lew Fine, formerly of WDAE, has
joined the sales staff. ~ :

COL. B. J. PALMER, president of
WOC-WHO, Des Moines, was the chief
speaker before the Des' Moines Rotary
Club luncheon Sept. 14. The same
week D. D. Palmer, vice president,
who is a national director of the
Junior Chamber of Commerce, was In
Minneapolis visiting national head-
quarters.

PAUL HARRIS, formerly. on NBG
New York sales force, has moved-td
Los Angeles. He will free lance out
of Radioscript Productions agency t
market his own continuities. -

FRED PETERS, formerly on sales
staff of KMTR, Hollywood, on Sept.
20 became manager of KIEV, Glen-
dale, Cal.

R. V. HAMILTON, formerly with
WLW, WCKY and WTMJ, but latter-
v with WCLO, Janesville, Wis., has
jbined the sales staff of KSD, St.
Louis.

J. ARTHUR DUPONT, eastern pro-
gram supervisor of the Ca:nadlan Ra-
dio Commission, was in New York the
week of Sept. 18 to arrange program
exchanges with CBS.

of WRVA,.

FRED WEBER, manager of the traf-
fic departmefesmnf the NBC Chicago
division, during: September enter-
tained William West, KSD, St. Louis;
Martin Campbell, WFAA, Dallas, and
John McCormack, KTBS, Shreveport,
La. Mr. Weber visited WDAF, Kan-
sas City; WREN, Lawrence, Kan.;
WFAA, Dallas; KSD and KWK, St,
Louis; WKY, Oklahoma City,. and
KVOO, Tulsa, Buring the month.

JOHN A. STEWART, former commer-
cial manager of KGB, San Diege, and
lately, with {XHJ, Los Angeles, has
joined the commercial staff of KNX,
Hollywood. David S. Ballou, former
KNX production manager, has been
shifted to publicity and promotion.

GLEN -DOLBERG, KFI; Gerald W.
King, KFWB; Ellsworth Wylie, KHJ,
and Guy Earl, XNX, comprised the
committee handling the series of eight
Saturday night NRA broadcasts which
started  Sept. 25 with KFWBIs staff
directing the initial brbadcast. Pro-
grams are being carried by the net-
works and by nearly all Los Angeles
stations.

RALPH ANSPACH, former Ford Mo-
tor Co. sales promotion manager, is
now director of sales at WMCA, New
York. :

LUCILLE BRYSON has been added
to the commercjal department of
WOC-WHO, Des Moines.

CHARLES HUGHES has become
auditor for KFVD-KFAC, Los Ange-
les, replacing E. R. Bow, now mana-
ger Eor the “Country Church of Holly-
wood.”

MYRON BRADBYER, of Hammond,
Ind., has joined the sales staff of the
NBC Chicago division.

FELIX C. HOLT, for the last two
.years handling publicity for WJBK,
Detroit, has joined the staff of CKLW,
Detroit-Windsor, as director of pub-
licity.

GORDON SWAN, trafic manager of
WBZ-WBZA, Boston-Springfield, and
Mrs. Swan are the parents of a son,
Alan Gordon, born Aug. 16.

GUY DUCKWORTH, former manager
of KID, Idaho Falls, Idaho, has been

appointed commercial manager of
KMPC, Beverly ‘Hills, Cal.

. BEHIND

THE MI(;ROPHONE |

AN
THREE NEW announcers have been
added to the staff of CBS-WBBM,
Chicago. Franklin MeCormick, for-

, mer production manager of WIL, ¥%.

Louis, will announee and work in the
production depagtment. Tom Shirley,
formerly in free lance work in C}n-
cago, has been assigned to the Wrig-
ley “Myrt and Marge” show. Milton
Iklér, formerly with a Chicago movie
house, will handle local programs.

TED E. SHERDEMAN, formerly in

_the newspaper and advertising busi-

ness and for the last seven years in
various production capacitied with the
CBS Chicago staff, on Sept. 6 joined.
the staff of KMOX, St. Louis. Brad-
ley Simpson, formerly of KFI, Los.
Angeles, has also joined the produc-
tion staff of KMOX. Walter Ri
ards resigned Sept. 16 to go to Chi-
cago. .

LEE GOLDSMITH, the original “Lit-
tle Colonel” of WCKY, - Cincinnati,

. who started in radio. on KFXF, Den-

ver, but who recently has been doing.
free lance radio production, has re-
joined WCKY to take charge of &
newly created department devoted to
_new ideas and program creation. ;

EDWARD J. LORD, announcer of
WORC, Worcester, Mass.,, was mar-
ried recently to Shirley Hague Bram-
ley_,/nfl “Brighton, Mass. :
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BROADCASTING
COUNSELOR

Local and National

PROGRAMS

on Discs or Over Wires

gencies

advertisers

A NEW SERVICE

Radio Adv:rtising Ideas

and

Sales Promotion Plans

When next you
help, let me
shoulders the
burden of build and placing
programs and announcements
that pull dollars. A talk with
me will cost you nothing.

J. H. NEEBE CO.

GENERAL MOTORS BLDG.
DETROIT

need expert
lift from your
kly technical

NORMAN CORDON, bass of the NBC
Merrie Men quartet appearing in the
Armour show, made his operatic de-
but in Chicago Sept. 24, singing the
role of “The King” in the San Carle
QOpera Company's production of

aff. was en ed by the staff
WDOQOW. Chattancoga. Tenn., early
in September while on a vacation trip
to Valley Head, Ala.
HAROLD BURDICK. .formerly with
he St = TIMES, has joined the San
f of NBC as a writer.
has charge of news broad-

BRYON DOUGLAS, formerly radio
edizor of the Los Awngeres TiMES
N reader. has joined announc-
ng st of KRKD, Los Angeles.

WILLIAM N. ROBSON. ¢
man at KHJ, Los Angeles.

fed to Miss Mary T
Tueson, Ar i
DON WILSON. chi
KFI. Los Angeles,
New York to do
g for NBC. Kenneth
s place at KFL

JOHNNY WELSH AND GEORGE
FIELDS, radio and stage blackface
team. known as “Honeyboy and Sas-
s", have returned to CKLW, De-
troit-Windsor. to do a sustaining
series.

PHIL CRIST. for the last five years
aff tenor of WBAL, Baiti
2 begins a sponsored

WISV, Washington. for Wilkins Cof-
fee Co.

G. CRUIKSHANX has re-

d to WOPI. Bristol,
to his former post of con
or after a three menth
absence,
DON JOHNSON has left KJR, Seat-
tle, where he was on the writing staff.
to join Al Pearce in Les Angeles in
a similar capaclity.

R,

New York
San Francisco

«—IN ST. LOUIS———
No Extra Charge for

| Electrical Transcriptions

- Station KSD—The St. Louis Post-Dispatch
| Post-Dispatch Building, St. Louis, Mo.

Edward Petry & Co., National Advertising Representatives
Chicago N

Detroit
Atlanta

FLYING COMMISSIONER—Col. Thad H. Brown, vice chairman of the

Radio Commission, during his recent trip to the southwest used a plane

to cover the vast Texas reaches.

Here he is shown ready to leave Dallas

in the ship owned by A. P. Barrett, chairman of the Southwest Broad-

casting Co.

Left to right are John B. Reynolds, assistant secretary of

the Commission; A. L. Chilton, Southwest manager; Pilot E. G. Rhenton,
Col. Brown and L. H. Armer, Southwest president.

HARRY SIPE. radio editor of the
BerkeLeEY (Cal.) GAZETTE, was mar-
ried at Reno in September to Hazel
Parker.

JANE BURNS., who came to the NBC
San Francisco offices from KGW,
Portland, has been promoted to su-
pervisor of the hostess staff, succeed-
ing Ruth Westgate, r ned. Emma
Lee Wynn succeeds Miss Burns, and
Hazel McKinnon has replaced Mintha
Shelton, who has resigned because of
ill health.

WALLACE CRONICAN. only son of
Lee Cronican. announcer at WOR.
Newark, and Mrs. Cronican, died of
spin meningitis in September. He
w 9 years old.

RAD ROBINSON, of the studio male
‘quartet at KFWB, Hollywood, an-
nounced his engagement in September
ta Marie Beck, of the station’s office
staff.

MOREY AMSTERDAM and Thelma

Todd, both with Al Pearce's gang on
coast NBC daily. announced

ment in September.

PAUL HARRIS, onetime gag man for
Bert Lahr and formerly on New York
2 staff, is in Los Angeles
marketing his own continuities
through Radioscript Productions
Agency.

MERL BLACKBURN, formerly ‘\vith
WTMJ, Milwaukee, has joined the an-
nouncing staff of WCFL, Chicago.

J. B. FULLER, the “Old Storekeeper®
at KFEQ. St. Joseph.Mo., is the father
of a boy born Sept. 19.

ROBERT TROUT. whq handles pres-
idential broadeasts for CBS, has been
promoted to chief announcer of
WJSV, Washington. WJSV has also
added Robert Longstreet, former New
York CBS announcer and lately with
WJEJ, Hagerstown, Md., to its an-
nouncing staff.

PAUL SULLIVAN, formerly with
KMOX, St. Louis, and lately with
WTAX, Springfield, Ill., has joined
the announcing staff of KSD, St.
Louis.

CHARLES CRUTCHFIELD, former-
Iy with WFBC, Greenville, S. C., and
before that with WRDW, WIS and
WCSC, has joined the announcing
staff of WBT, Charlotte, N. C.

JACK PHIPPS, night host and pian-
ist of WBT, Charlotte, N. C., has been
placed on full time schedule, and Lo-
ree Peacock, of Asheville, has been
employved as hostess.

BUD BOIS, known as “Joe Twirp” on
frolic programs at KHJ, KFWB and
other Los Angeles stations, late in
September suffered a fractured skull
in an automobile accident in Holly-
wood.

JACK CARRINGTON, former an-
nouncer at KGFJ, Los Angeles, and
later with Radioscript Productions
Agency, was married té Marie Quil-
lan, sister of Eddie Quulan, film ac-
tor, in September.

e

VAN (. NEWKIRK, until lately traf-
fic manager for KHJ, Los Angeles,
late in September became production
manager of KMTR. Hollywood. Fred
Fowler, who formerly operated his
own local ageney, has joined KMTR
as an announcer.

JOE AINLEY. formerly program
manager for CBS-WBRBM in Chicago,
has joined the production staff of the
Chicago NBC studios. Basil Lough-
ran, formerly in stock productions in
Canada and the United S:ates, has
also joined the station.

CARL BUSS, formerly associated
with WIBA and WHA, Madison. Wis..
has been added to the continuity staff
of the NBC Chicago studios.

LOUIS RICH, head of the entertain-
ment bureau of WHK, Cleveland. has
been named impresario of Cleveland's
Golden Jubilee on Oct. 12.

TOM MITCHELL has left NBC. San
Francisco, after being a staff enter-
tainer for several years. Esther
Coombs, Atwater-Kent audition win-
ner of 1930, has been added to the
staff which includes Ted Roy, winner
in 1027,

PETER DIXON. author of and lead
in the “Raising Junior” series, is
writing the Hecker H-Bar-0 series for
the sponsor.

GWEN CALDWELL, who at the age
of 14 made her singing debut over the
old WCHI, Chicago, and who later
‘appeared with various leading radio
groups, has joined the artist staff of
KHJ, Los Angeles.

DON THOMPSON of NBC and Ernie
Smith of CBS will announce the west-
ern football games for the two net-
works, chiefly under Associated Oil
Co. sponsorship.

DIXIE MASON, soprano of the WLS,
Chicago, staff, who has been seriously
ill for several weeks, is nearing re-
covery.

KARL DAVIS, of the WLS Cumber-
land Ridge Runners, and Jean Har-
ris, of Winchester, Ky., were married
in McHenry, Ill., Aug. 30.

LESTER WEINROT?, continuity man
at KHJ, Los Angeles, late in Septem-
ber became the father of a boy.

BOB WHITE, heard over various sta-
tions as the Old Philosopher, is now
being featured in daily afternoon pro-
grams on WLIT, Philadelphia.

LEE COOLEY, formerly with the
local Firestone company, has joined
the program and announcing staff of
KNX, Hollywood. John Eilers, for-
mer .assistant publicity director and
relief announcer, has turned his ef-
forts entirely to announcing. ’
DON LOWE, formerly with various
stations in New York and Boston, has
been added to the announcing stafl of
NBC in Washington.

HAROLD “RED” MEYER has been
promoted to assistant program direc-
tor of the WFLA studios at Clear-
water, Fla.

DON FARIS and Lester McCabe have
joined the announcing staff of KGVO,
Missoula, Mont.
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‘25,000 °3,000,000.00
WATTS  HAS BEEN ADDED TO .

LOUISVILLE PAYROLLS!
@

L : ECENT FIGURES reveal that $260,589 a month,
Closest High Power or more than $3,100,000 a year, has been added to the -
CLTEOA:‘:: CS:;:?;EL payrolls of Louisville concerns. This is only oné;C{f tbe
P opulati on - | communities in this rich Middle-Western market which is

' served so effectively by WHAS, the radiophone of The

s0 ' Courier-Journal and The Louisville Times.
KHOCYCLES i ’ . . . . .
. ' § This market has been among the first in the Nation in
| recovery and it can be reached and successfully sold through
| 3 . . . .
| WHAS, the outstanding Columbia outlet in this section.

|
REPRESENTED NATIONALLY BY EDWARD PETRY & CO.

17 E. 42d St.. New York . . . Wrigley Bidg.. Chicago . .. 235 Montgomery St.. San Froncisco
: General Motors Bldg., Detroit . . . Marictta St. Bidg.. Atlanta

' _coﬂrmuou:sf,f'r'wz
o
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NO SECRET About Thi

There’s more to any business than
just filling orders. It's Service that
merits this business. ‘‘Dollars in
your pocket for every dollar in- .
vested” is the record of CKLW
among advertisers. You'll be sur-
prised at the number of things
we’'ve found a station can do for an
advertiser, under this policy.

©® Member COLUMBIA Basic Network
@ 5000 Watts . . 540 Ke. . . At the end of the Dial

(KL

The International Station

WINDSOR OFFICES—
Guarantee Trust Bidg.
Phone - 4-1155

DETROIT OFFICES—
 Union Guardian Bldg.
Phone - CAdillac 7200

IN THE
CONTROL ROOM

W. C. LANE, Jr., former engineer
with General Electric, RCA Victor
and Federal Telegraph companies,
later associated with WRCO, WLAC
and WPTF, has been added to the en-
gineering staff of WBT, Charlotte, N.
C. Gene Williams, former control
operator, has also been added in the
same capacity.

JOE G. DEADERICK, chief control
engineer of WXNBR. Memphis, won
honorable mention in the MEMPHIS
PRESS - SCIMITAR'S amateur photo-
graphy centests, one of his pictures
being a night view from the WNBR
studios.

R. HAROLD RIGBY, of Jackson,
;Tenn.. on Sept. & joined the control
“araff of WWNC, Asheville, N. C., re-
P g J. Conway Caine. who re-
signed te¢ accept a position in New
York City.

BILL PIGG has returned to technieal
staff of Freeman Lang sound studios
in Hollywood after an absence of
more than a year.

JOSEPH H. MITCHELL has been
named chief operator in charge of the
Bayview transmitter of WFLA-
WSUN, Clearwater. Fla.

F. PETERSON has joined Charles
Cooper in the operation of KGVO,
Missoula, Mont.

GEORGE 1. JONES, formerly of the.
engineering department of WDAF,
Kansas City, has joined Jansky &
Bailey, consulting engineers of Wash-
ington. He is now in the field with
Stuart L. Bailey, making station cov-
erage surveys.

JANSKY & BAILEY, consulting en-
gineers of Washington, have been re-
tained by WJR, Detroit, to make a
field survey looking toward relocation
of the station’s 10 kw. transmitter.

M. I. HULL, of Memphis, and J. W.
Birdwell, of Johnson City, Tenn., have
joined the engineering staff of WDOD,
Chattanooga, Tenn.

WILLIAM LUDGATE has resigned as
chief engineer of KSD, St. Louis, ef-
fective Sept. 18, and has been suec-
ceeded by Robert Coe, former assist-
ant chief engineer.

F. S. LIGGETT, former engineer of
KMOX, St. Louis, has joined the oper-
ating staff of KSD, St. Louis.

ROBERT OWEN, engineer of KOA.
Denver, and S. E. Leonard, engineer
of WTAM, Cleveland, were guests of
Howard Luttgens, Chicago NBC di-
vision engineer, in September.

E. W. RECTOR has been promoted to
chief engineer of WKZO, Kalamazoo,
Mich.

J. J. CUMMINGS has been named
technical director of WCAM, Cam-
den, N. J. -

‘I;)WERING T0

HEIGHTS

in TECHNICAL PERFORMANCE

A single shaft antenna,
rising almost 300 feet
above KMBC's new
modernistic transmitting
station is a triumph of
radio engineering.
Through this new instal-
lation, programs will be
broadcast with greater
fidelity — reception in
homes will be greatly im-
proved. These forward
steps in radio transmis-
sion, taking place in the
very center of America's
richest and most diver-
sified Market, are of
vital interest to national
advertisers.

Here Retail Sales are Highest per Capita in U. S. A. ‘
MIDLAND BROADCASTING COMPANY .

New York Office, |17 E. 49th St.

KANSAS CITY, MO.

This month, the nation's most ad-
vanced transmitting installation wil
carry KMBC broadcasts to the Mid-
dle West. Engineering skill has given
radio a new and highly efficient self-
supporting antenna, together with
revolutionary features in transmitting
equipment. Now, KMBC through
its modern installation, gives the
Heart of America unequalled radio
reception.

Coverage will be intensified in this
rich Market—primary and secondary
areas will be widened—more buyers
than ever before will hear and re-
spond to the programs of KMBC -
advertisers.

Phone Eldorado 5-5070
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lr THE COVERAGE DATA
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... on Your Broadcast Station Are to

d

Certified Reporté on the
Following Stations

Now A vailable

WJAR Providence, R. I.
WEEI
WTIC Hartford, Conn.
WGR Buffalo, N. Y.
WBEN  Buffalo, N. Y.
WKBW Buffalo, N. Y.
WWL New Orleans, La.
wWOow Omaha, Neb.
WHBF Rock Island, I1l.

Boston, Mass.

Other Stations Now
Under Study

WMT Waterloo, Iowa.

'NATIONAL PRESS BUILDING -

Meet With Aceeptance they must be—

Based on accepted standards and definitions of
primary and secondary day and night coverage.
Based on accurate field studies made by a competent

organization whose surveyvs have already won the
confidence of National Advertisers and Agencies.

-~ JANSKY & BAILEY
"COVERAGE SURVEYS
meet these basic r@quirements

The JANSKY & BAILEY Radio Engineering Organiza-
tion has pioneered the measurement of Radio Broad-
cast Station Coverage by the field intensity method .
and is committed to the uniform and impartial appli-
cation of the standards and methods it has developed
to a@ll stations.

i
\

JANSKY & BAIL EY

” - WASHINGTON, D. C.

$

‘ !
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At the WORLD'S FAIR

ational

s QN&S ' ‘ :
&“?\éﬁi‘ A . ; N .
= 0o :
b‘},’ﬁﬁ’ .
%«3’0\,@“" a r n a’ n. C e
et e : | |
¥ ?f?f,&gs ’

B @i\ ..inthe studio....in the theatres
e ....at the Falrs .and NOW —
atA CENTURY OF PROGRESS !

‘lnnks, Mr. Dawes. .Per-

® The biggest thing at the World's Faix{ is the WLS @ The Barn Dance has been a WLS: feature over nine

National Barn Dance Show. Almost 27,000 people saw it
there August 16. They liked it so well, the Fair bought it
for four more weekly performances. @ The| |biggest thing
on the air is the WLS National Barn Dance. Starting
September 30 and Saturday nights fhereaaﬁner, NBC will
broadcast-a full hour of it commerc‘ially, direct from the
8th Street Theatre, Chicago.

vears. “In person” it has broken records at Mid-West
theatres and leading state and county fairs. @ Now we
are proud of its selection as A Century of Progress at-
traction and an NBC commercial feature. @ Typical of
the friendliness and warmth of WLS programs, this fea-
ture explains why WLS holds first place in the hearts of
listeners. .

aps, between the lines,
eaders may discover why
p many leading advertisers

Tation your ufter “your ‘ The Prairie Farmer Station \ 50,000 Watts . 870 Ke.
) ' : BURRIDGE D. BUTLER, President 1230.W. Washington Boulevard
o : - : GLENN SNYDER . . Manager \ CHICAGO o

Part cf the crowd of 2 000
who saw the. WLS Nationa
Barn Dance in the Court of
the Hall of States, in its pre-
mier appearance at A n-

J
|
|

. tury of Progress Expogu
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THE CENTER OF
POPULATION
GROUP

N:B-C

WS M

RADIO KNOWS NO BOUNDARIES 50,000 WATTS
T.hrough this coinblinaﬁ.on of three poWerfu% sta- In NAS““ILLE MARKET

- tions, all strategically situated near the center of
~ population, your radio message can now be effec-
- tively-broadcast throughout the Middle West and
South . . . delivered into the homes of the
. millions of urban and rural bu wyers of three major
markets at one low cost.

25,00@9 WATTS

% LOUISVILLE MARKET w c K '

) TR . 5,000 WATTS
YOU CAN'T GET AWAY FROM FACTS!|  CINCINNATI MARKET

: . |
N.B.C. stations and a basic Columbia outlet, this group delivers the | (
audiences of both major networks in this territory. 4. MARKETS. . N :
Situated, as the name in'dlies, nearest the center of population, this group|
offers you 8,000,000 then’nal listeners in three major markets at ONE|
talent cost and at rates which defy comparison. Programs can origi-|

nate at any one of th three stations and a complete merchandismg

The essentials of radio are: |. POWER AND LOCATION. . .
. 80,000 Watts
well distributed from three outlefs located in the Louisville Market, the
Cincinnati Market and the Nashville Market. 2. WAVE LENGTH. . .
In this group you get three advantageous wave lengths. . . 650, 820

and 1490 Kilocycles. . . On three cleared channels free from inter- service is offered at al three points. If you are looking for greafer‘
ference. 3. SUSTAINED INTEREST. . . Comprised of two important coverage at lower cosfi—here it is! ]
| | | |

The Center of Population Group offers you these. .

‘ rancisco—Atlanta
BROADCASTING October 1, 1933 October 1, 1933 * BROADCASTIN“G

www americanradiohistorv com

RADIO . .

3-POINT
RECEPTION
650—820
1490
KILOCYCLES
@

3

CLEARED
CHANNELS
@

1009: ATTENTION
From Both
N.B.C. and C.B.S.
AUDIENCES

[

CENTER-OF-POPULATION GROUP

RATE CARD

Evening
HALF-HOUR

1time ............. $598.50

13 times ........... .. 558.45

- 26 times .. ............ * 523.80

52 times ............. 478.35
150 times ............. 418.50

300 times or more. . . ... - 378.45

QUARTER-HOUR

1 time ..... P $385.00

13 times ........ e 359.50

26 times ............. 337.50

52 times ............. 308.50
150 times ............. 270.00 ¢
300 times or more. . . ... 244.50

Daytime one-half the above rates.
To be used within one year.

" ‘Annountement rates on application.

The CENTER of POPULATION GROUP "tz sz
e O ‘ New York—Chicago—Detroit—San k" i

- Pavge" 39
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The Business

of Broadcasting

Current News About Accounts, Pending Schedules, Transcriptions,

Representatives and Apparatus; Notes from the Stations

STATION ACCOUNTS

N:EOH
Yerk 1
nouncements, N. W,
B. Geodrich
(tires) 3 transcriptio
rauf & Ry
Wemmer,
linda cigar T
- Thomas XM, Bowe*
fess Co., Brook, I
cream) partxc'pgmen
Forum,
cago: Hudnut
(face powder) 3 mir t
weekly, Calkins & Holden .
Mantle Lamp Co., Chicage (Aladdin
lamps) pan;c‘pamon in Musical CIOCA
programs, daily for 26 weeks, Phi

New York;
Akron

Palmer & Co. ., Chicago; Onexdg
Community, Ltd, Oneida, N. Y.
(tableware) 2 sannouncements daily,

hicago; Reo

A. T. Sears & Sen, Ine.,
Motor Car Co., Lansing {autome-
biles) 5 announcements weekly, Max-
on, Inc, Detro Collingbhourne Mills

Elgin, ‘Ill. (yarn) Knitting Club,
weekly, Rogers & Smith, Chicago;
Dodge Brothers, Detroit (automo-
biles) | daily weather reports, Ruth-
rauff & Ryan, Inc, New York.

WABC, New York: Littman's Fifth

Avenue Corp., New York (women's
wear) “Happiness on Melody Lane”,
Sundays, 12:45-1 p.m.; Mondavys,
Wednesdays and Fridays, 11:45-12
noon, starting Sept. 24, thru Stern-
field, Godley, N. Y.; Horn & Hardart,

New York (automatic restaurants) .

“Children’s Hour”, Sundsays, 11 am.
te 12 noon, starting Sept. 24, thru
The Clements Co,
Dust Ccrp& New ‘xorL {Silver Du<ﬂ
Jack Denny's orchestrs, Jeannie Lang
and Scrappy Lambert, Mondays, Wed-
nesdays and Fridays, 6:45-7 p.m.,
starting Sept. 25, thru Batten, Bax-
ton, Durstine & QOsborn, N. Y.;
. Fox Co., New JYork (furs) renewal
ef “Fox Fur Trappers”, from Sept.
26, Tuesdays, 7:30-7:45 p.m., thru
Peck Advertising Agency, N. Y.; Fin-
lay Straus Jewelry (Co., New York,
musical program Mondays, Wednes-
days and Fridays, 9:30-9:45 am,
starting Sept. 18, thru Humbert &
Jones, N. Y.

WSPD, Toledo, O.: ‘Reo Motor Co.,
'Detrmt, announcements 5 days week-
ly, 3 weeks, thru Maxon, Inc., De-

troit; McKenzie Milling Co., Quincy,
Mich (paneake flour) six 15-minute
spots weekly, 100 times, Rogers &

Smith; Maryland Pharmaceutical Co.,
Baltxmore (Rem) announcements 7
gs weekly, 6 monthHs, ‘Joseph
0.; Glycerine Producers Asso-
New York (G. P. A. “auto
. glycerine) 7 announcemems weekly,
- 10 weeks, Newell-Emmett Co., New
+York. 5

WTMJ, Milwaukee: -Campbeil Ceresl

0., Northfield, Minn. (Malt-O-Meal)
daily except Sunday studic program,
300 times, thru Rogers & Smith, Chi-
cago; Theodore Mueller, Milwaukee
(Libby’'s Painockers) announcements
3 times weekly, 13 times, direct.

WCAU, Philadelphia: G. Esslinger &
Sen, ?hxia&e!pbm {beer) renews sport
talks 5 nights weekly 32 weeks; thru
Clements Co., Philadelphia; Vannay,
New York gohesxtv care) 6 morning
. talks, SHB, New York; Chevrolet Mo-
tor Co., Detroit, 15 announcements,
€ampbell-Ewald, Detroit.

Philadelphia; Gold :

Hecker H-O Co., Ine.,
Presto, ete)) “Our

i weekly, 39
v & Co, New
New York
24 meorning an-
Ward Baking
Green tran-
13 v.eeas, . Sears,
ew Yeork, ¢ announce-
weeks, direcr; Inter-
Le*s \ew York (I.

WOR, Newark:
Far

<cr1p'mws

Roe Jk&_

lter U‘om:mm
&om Genersl Foods Corp., New York
Powx.m, TUnrncle Don, once weekly, 26
“weeks, Young &-Rubicam, New York;
Re’snngmr Ra'xd Bu%‘ah (office equir

) sketch 3 times weekly,
Bat'er, Barton, Durstine &

Osborn, \ew Yeork; 8. Q. 8. Corp,
Chicago *\eleanser} annoancements,
indefinitely, SHB, Chicago; Egyptian
Ceosmeties Corp., New York, 2 an-
nouncements weekly;, 15 weeks: Jacob
Ruppert, New York (beer) musical
hour week! Grocery Store
Products S Cao., w York (gro-
ceriesy 3 weekly, 26 weeks;
QOneida Community Co., Ltd., Oneida,
N. Y. {silverware) 6 announcements
weekly, 8 weeks, &, T. Sears & Son,
Chicago.

WCSH, Portland, Me.: Tide Water
Qil Ssales Co., New York (Tydel) an-
nouncement 3 days weekly, 6 times,
SHB; International Nickel Co., New
York (monel metal) 2 transcriptions

weekly, 13 times, American Broadeast-
ing System, New ‘York; Liebman
Brewing Co., New York <{Rheingold

beer) one transcription weekly, 13
times, Hanfi-Metzger, New York;
Goodrich Rybber Co., Akren (tires)
3 transcriptions weekly, 11 times,
Ruthrauf & Ryan, New York; Knox
Cc., Kansas City (Cystex} 1 tran-
scription weekly, 13 times, Dillon &
Kirk, Kansas City; United Drug Co.,

New York \Re\all producets) tran-
scription 5 -days only, WBb, New
York. :

‘\\ BZ WBZA, Boston-Springfield: Bay
3tat Nurseries, North Abington,
quarter hour Sundays, 26
thru Broadeast -‘m\erh\mg,
; Dutchland Farms, . Brockton,
mmrv produce) time signals,

Mass,
13 weeks, Ingalls Advertising, Boston;
Skat-A-Rat Corp., Providehce, R. I.,
shopping service, 6 half hour periods,

Lanpher & Schonfarber, Providence;
Brocten Fair, Brockton, Mass., daily

temperature report, 2 weeks, Ingalls
v Boston; James Hawley
(Vita-B cereal) cocking

wice weekly, 13 weeks; Candy
Mart, Providence, R. I, shopping ser-
vice, 3 times, David Malkiel Advertis-
ing Agency, Boston; Liebman Brew-
eries, Brooklyn (Rheingold beer)
quarter hour weekly, 13 weeks, Hanff-
Metzger, New York; International
Nicke! Co., New York (Monel Metal)
quartér hour twice weekly, 13 times,
American Broadcasting System; Adell
Chemical Co., Holyoke, Mass. (Adell
stain remover) shopping service, 13
times, Charles E. Vautrain Associ-
ates, Holyoke; Ward Baking Co., New
York (bread) transeription, 26 times,
WBS; Oneida Community, Ltd,
Oneida, N. Y. (silverware) daily ex-
cept:Sunday, 26 times, A. T. Sears &
Son; Waldorf System, Boston (restau-
rant chaip) 1 time, Goulstonm, Ine.,

Boston. ™ @
WRVA, Richmond: Beech- Nut Pack-
ing Co., Canajoharie, N. Y. (coffee

and gum) 3 transcriptions weekly, 26
weeks, SHB; Standard Oil Co. of N.
J. (Esso gasoline) 10 announcements,
SHB; BC Remedy Co., Durham, N. C.
(headache powder) sports reporter 6
times weekly, ‘1 month, Harvey Mas-
sengale Co., Atlanta; General Baking
Co., New York, 6 times weekly, 13
weeks, Shepperson-Birnie & Stephens,
Richmond.

KGVO, Missoula, Mont.: Texas Oil
Co., records 15 minutes daily, 6 days
week for month, thru Hanff, Metzger
Co., San Francisco; Shell Qil Co., hour
transcription show weekly, 15 weeks,
‘I: Welter Thompson Co., San Fran-
cisco.

“DOING OUR PART ON THE AIR"—This was the theme of the WOC-

WHO float in the recent NRA Parade in Des Moines, in which radio was
represented along with 5@ other local industries. Cooperating with the
parade committee, the operators of the 50 kw. lowa station carried an-
nouncements thmaghout the day, calling attention to the time of the

procession and line of march,

KOIN, Portland, Ore.:Associated Oil
Co., San Francisco, 3 football games,
thru Lord & Thomas, San Francisco;
Union Pacific Stages, Omaha, Neb,,
5-minute skit once weekly, 5 times,
Ernest Bader, Omsaha; Los Angeles
Soap Co., Los Angeles (White King
soap) transcriptions 5 times weekly,
10 weeks, Barnes, Campbell, Los An-
geles; Continental Baking Co., New
York, 2 announcements weekly, 10
weeks, Batten, Barton, Durstine & Os-
born; Hudnut Sales Co., New York
(Marvelous face powder) 3 transcrip-
tiéns weekly, 13 times, Calkins & Hol-
den, New York; Pro-Phy-Lac-Tic
Brush Co., Florence, Mass. (tooth-
brueshes) 3 announcements weekly, 13
times, Lambert & Feasley, New York;
Signal Oil & Gas Co., Los inveles
Tarzan series, 3 times weekh, 52
weeks, Lugan & Stebbins, Los Ange-
les; Standard Oil Co., San Francisco,
time signals daily, 13 weeks, McCann-
Erickson, San Franecisco;
-bourne Mills, Elgin, Ill. (yarn) 6 an-
nouncements weekly, 4 weeks, Rogers
& Smith, Chicago; Oneida Community
Co., Oneida, N. Y. (silverware) 6 an-
nouncements weekly, 8 weeks, A. T.
Sears & Son, Chicago; General Foods,
New York, transcription twice week-
ly, 10 months; Iodent Chemical Co,,
Detroit (toothpaste) 3 transcriptions
weekly, 52 weeks; Kolor-Bak Co. (hair
restorer) 6 announcements weekly, 52
weeks, SHB; General Mills, Minneap-
olis (W heatleb) 5-minute studio skit
6 times weekly, 2 weeks, Westco Ad-
vertising Agency, San Francisco.

WNOZX, Knoxville: Lion Brewery Co.,
New York (Lion Pilsner beer) daily

announcements, 26 times, _d irect;
American Weekly, New York, once
weekly, 18 weeks, thru ATLANTAN

GEORGIAN, Atlanta; Beech-Nut Pack-
ing Co., Canajoharie, N. Y. (gum) 3
announcements weekly, 39 times, Mc-
Cann-Erickson, New York, and SHB;
Ford Motor Co., Detroit, 14 daily an-
nouncements, McCann-Erickson,
Cleveland; Kellogg Co., Battle Creek,
Mich. (corn flakes) 13 daily announce-
ments, thru Memphis branch Sears,

Roebuck & Co., Chicago, daxly an-
nouncements, 26 weeks, thru local
branch; Johns-Manville Co.,, New

York (roaﬁng) 26 daily announce-
ments, thru local jobber; Hotel Gov-
ernor Clinton, New York, 1 announce-
ment weekly, 14 weeks, Rose-Martin,
New York; B. F. Goodrich Rubber
Co., Akron (auto tires) . 5 - minute
transcription 8 times weekly, 11 times,
Ruthrauff & Ryan, New York.

KFI, Los Angeles: Conley Co., Ro-
chester, Minn. (Hemp Bodi-Massager)
transcription twice weekly, 26 times,
thru Harman - McGinnis, St. Paul;
Jean-Jordeau, New York (Zip Epila-
tor) transcription twice weekly, 52
times, James R. Flanagan; Adlem'ka
Co., St. Paul (Adlerika) 3 transcrip~
tions weekly, 39 times, WBS; Dr.
Miles Laboratories, Elkhart, Ind.
(Alka Seltzer) transcription 3 times
weekly, 52 times, Walter Biddick Co.

WMAQ, Chicago: Numismatic Co.,
Dallas (rare coins) 15-minute dra-
matic show once weekly, 13 weeks,
thru Guenther - Bradford, Chicago;
Chieftan Mfg. Co., Baltimore, Md.
(shoe dye) announcements in Wom-
en’s Page of the Air 3 days weekly,
Van Sant, Dugdale & Corner, Balti-
more; Oneida Community, Ltd.,
Oneida, N. Y. (silverware) announce-
ments daily to Dec. 9, Cornell Agency,
N. Y..

WENR, Chicago: Remington - Rand,
Buffalo, N. Y. (office equipment) 15-
minute transcriptions 8 days weekly,
thru October 16, B. B. D. & 0., New
York; John F. Jelke Co. Chicago
(Good Luck Margerine) “Vie and
Sade’” sketch 5 days weekly, 6 weeks,
Blackett-Sample-Hummert, Chicago;
Pro-Phy-Lac-Tic Brush Co. “ Florence,
Mass. (brushes) announcements 3
days weekly, 13 times, Lambert &
Feasley, N. Y.; Bulova Watch Co.,
New York, time signals’ 7 nights
geekly, 52 weeks, Biow agency, New
ork
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WCFL, Chicago: Lumbermen's Mutual
Casualty Insurance Co., Chicago, daily
time signals, 26 weeks, thru Doremus
& Co., Chicago; Illinois Central Rail-
road, Chicago, daily time signals, di-

rect; World's Fair Rodeo, Chicago,
rodeo and time signals daily, direct:
Willys - Knight Auto dealer, Chicago.
15 minutes from World's Fair, 3
times weekly, direct; Century of
Progress Parkmg Stations, Chieago,
sport’s interview, daily, direct; Prin-
cess Pat, Ltd., Co” Chicago, 5 minutes
3 times weekly, Ruthrauff & Ryan,

Chicago; Father Justin, Buffalo, Ros-
ary Hour, 1 hour Sundays, 1 year;
National Tea Co., Chicago, 15 minutes
3 times weekly, 1 year, direct.

WORC, Worcester, Mass.: Qakite
Preduects, Inc, New York, 2 announce-
ments weekly, 13 times, SHB; Fire-
stone Tire & Rubber Co., Akron, daily
announcements, 8 times, Harry M.
Frost Co., Boston; Rumford Chemical
Co., Providence, R. I. (baking pow-
der) 6 announcements weekly, 102
times, Atherton & Currier, Boston:
Association of American Soap & Gly
cerine Producers, New York (G. P. A
radiator Glueune, daily weather re-
5 Newell - Emmett
Co., <; Health Products
Corp., New York (Feenamint) 3 an-
nouncements weekly, 78

times, Cal-
kins & Holden, New York.

WHP, Harri:hurg Pa.: Reo

\io:or
Co., Detroit, S

5 announcements we
Iy, 2 weeks, thru Maxon, Ine., Detr
Hotel Governor Clinton, New Yor
one announcement weekly, 13 wee
Rose-Martin, New York; Beech
Packing Co., Conajoharie, Y.
(gum) 3 announcements weekly, 39
weeks, McCann-Erickson, New York;
Bay State Fishing Co., Boston, an-
nouncements, twice weekly, 13 weeks,
Street & Finney, New York.

CKLW, Windsor-Detroit: Crazy Water
Hotel Co., Mineral Wells, Tex. (Crazy
Crystals) hill-billy variety daily, in-
.definite period, direct; Sparks-Worth-
ington, Jackson, Mich. (radio and re-
frigerator) prison talent from Jack-
son penitentiary, once weekly, indefi-
nite period, direct; Rieser Co., New
York (Venida hair waves) 4 tran-
scriptions weekly, indefinite period,
awrence W. Gumbiner, New York.

WBT, Charlotte, N. C.: Plough Chem-
ical Co., \Iemth (Penetro, St.
Joseph's aspirin and Plough's face
powders) 7 announcements weekly,
134 times, SHB, New York; Ameri-
can  Weekly magazine, tranacrlptxon
weekly, 13 times, thru ATpaxNTA
GEORGIAN, Atlanta; Rumford Chemi-
cal Works, Rumford, R. I. (baking
pOWder) 15 minutes twice weekly,
SHB; Crazy Water Hotel Co., Mine-
ral Wells, Tex. (Crazy Water Crys-
tals) half-hour daily except Sunday,
580  times, thru local distributor;
-Mantle Lamp Co., Chicago, 15-minute
transcription; Standard -Oil Co. of
N. J. (oil burners) announcements
daily except Sunday, McCann-Erick-
son; Knox Co,, Kansas City (Cystex)
15-minute transeription Sundays, 13
times, Dillon &. Kirk, Kansas CltV:
’V[ontgomer\' Ward, Chicago (furs) 5
minutes once weeklv 13 times, Neis-
ser & Myerhoff, Chxcaga Goodrich
Rubber Co., Charlotte branch (tires)
15-minute transcriptions Sundays, 13
times; Sears, Roebuck & Co., Char-
lotte branch, announcements daily ex-
cept Sunday, 13 times.

KYW, Chicago: Iodent Chemical Co.,
Detrolt (toothpaste) transcriptions 3
dns*s weekly, 52 weeks, thru Maxon,

Detroit; Hudnut Sales Co., New
York (cosmetxc:) renewal of 15-minute
transeriptions for 12 times to Nov. 3,
Calkins & Holden; New York; Oneida
(Ommumty, Ltd., Oneids, N. Y. (sil-
verware) 5 announcementa weekly, 48
times, the Cornell Co., New York;
Viek Chemical Co., Greensboro, N. C.
(medical) two announcements mghtly
until Dec. 25, direct; General Electric
Air Condltummg Corp, New York,
announcements daily for 26 times, B.

D. & O.,, New York.

ut

WFAA, Dallas:
26 times,

N. g (tea) 5 an

times weekly,
son, New Yo
;\ew York (to
3 times week
Holden,

30!
w Xom{

Co., Ind ”POW Lanh“’S end 'h§}' 5-minute periods twice
fever remedy) anmouncements daily nes, Rogers & \mvth Chmauo, Fer-
except Sunday, 312 times, Neisser- (

Meyerhoff, Chicagos )
ery, New York \Riemgo;d beer) 13 arda

once weekly, S
Han#- ‘L{egZBer, New York;

minutes

Pictures Corp.,

Irpnized Yeast Co.,
Arhnm, 15 minutes 3 times weekly,
thru Ru'hrau"” & Ryan, New
York; Thomas J. Lipten Co,, Hoboken,
ouncements weekly,

(¢ onlemons\

ui‘mle:\ 15 minutes

New| York, 4 announce-

WLS, Chicago:
program,

Sslt Co.,
. Memph
Cansjoha e.
15 minutes 3
, MeCann-Erick-
1wt Sales Co.,

Qct, 28,
Cago;

Phxhp 0. Palmer,
Cold Remedy,
nouncements

s, Calkin
\acor Medieal

Liebman Brew-

13 weeks,

Columbia nity,

ments daily Biow, Im, \ev» .

York; Smi h Kline, & Frev"h by York.

ton, Pa. (Dr. 's teething Iouor WBBM, Ghicago:
eand worm announcements .. Boston,

daily except i kly for 13 weeks,
L. Butler, Philad Ri

Ohio Railway, W

ments daily e\cem t:unu._\, 31
Campbell - Ewald Clo.,
St. Paul (Adlerika) 13 2 10,
ez ‘weekly, 39
Paul Advertising Cé

rika Co.,
utes 3 tir

KFEQ, St
pliance Co.
0 PIC“‘“"Q

Joseph, |

cagL Con
York

inental
(Wonder

rect;

weekly, 52 weeks, thru Stra -
Program Producers, Des WGNY, Chester, N. Y.,
PATHFINDER Magazine,

D.C,8 c.f‘ernoom eekl
Rl"odh & Leisenring, C
Wemmer-Gilbert Corp

Felice cigars)
26 times, direct.

programs
ite, thru Rhodes & Lei
B
ad
Battle Creek, Mich, (corn
Consumers’ & Producers
ng Corp.. Des Moines,

caﬂv announcements,

, N. Y.
Det

New York

co, Ine.,

times,

{Mo.: Brooks Ap- 13 weeks,

an indednite period.

on Sept,

= .
Detroit (

United Remedies, Chi-
cago (proprietary) 15—minutevmusical
6 days weekly,
thru Heath-Seehof, Chh.aqo,
Chicago, 15-minute period of
Barn Da*1 e Saturdays, 13 weeks, from
Wade Advertising Co,,
Olson Rug Co., two announce-
ments 6§ mornings “eeklv to Aprll 10

Clinton, Ia..
5 six days weekly,

to Jan. 30, Wade, Chicago; E. E. Hess
Co., Brooks, Ind. (witch hazel cream)

¥s for 13 weeks, effective Jan. 2,

g Co., Des Moines, Ia, OPEId&
Ltd., Oneids,
announcements
week for 48 times, Corneh Co., \ew

Bay Qtate Fxshmg
annduncements
thru Richardson,
chards, Boston; Assoclatmn
n Soap and Glycerine Pro-
G. P. A. radiator gly-
cerine) weather reports daily to Dec
Newell-Emmett, New York;
Nuj

gett & Rsmsdell toiletr
anseriptions 3 mornings Weeklv for
McCann - Erickson,
York; Red Star Yeast Cos Mﬂwaukee
(yeast prodmtd renewal of 15-min-
ute programs 3 mornings weekly for

Gets Power Increase

thorized by the Radio Commission
22 to increase its power
from 50 to 100 watts, in & deci-
sion sustdining Examiner Hill. The
station is operated by Peter Goelet.

RESULTS

_“* * = This year we again
used KLRA exclusively. |- i
Weather conditions were the | ']
most unfavorable at this sea-
son in five years. Certainly
general buying has been less.
Yet with =all these things
against us, our business
showed an increase of more
than 33 1/3 per cent over
last year. To say we are
pleased is putting it mildly.”
Cordially yours,
Fields’ Exclusive Millinery
Leon Darby, Mgr.

ARKANSAS®’ ONLY
FULL TIME
NETWORK STATION

Will Produce
Similar RESULTS
FOR YOU

KLRA

(Member CBS)
1000 Watts

1390 Ke.

The Voice of Arkansas
Albert Pike Hotel :
LITTLE ROCK, ARKANSAS

200 Adve

KS

Synel

©uE MEREHANT |
WHo PREOGRESSETN HeT=
STANPEYN STILL. -

— O D{‘E, PROVERE —

Wise Use of|

rs Are Gaining Ground Through
the 3 Register and Tribune Stations

i

=Des Moines’s IK W CR=Cedar Rapids+ WIA s'(’ttlunwa

mmmmumtmmwmum advertisers

*Afilicsod with N, B. C. Biwe metwork 18 hours daily

i
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PERSONALITY,
COVERAGE,

" AND

 SALES
ABILITY,
CON-
VINCED
HIM

ON THE
N.B.C. BASIC
RED NETWORK

Write to John J. Gillin, commercial manager, for further details
mmernéng‘WOW’s dominating position in this rich trade area.

RAQIO STATION

5390 1000
KILO. WATTS

CLEARED REGIONAL CHANNEL
Owned & Operated by

WOODDMEN OF THE WORLD LIFE INS. ASSAN
ASSETS MORE THAN Sil3.,000000

KWKH Transfer
Approval Granted

ASSIGNMENT of half time on the
350 ke. clear channel, with 10 kw.
to the newly formed International
Broadcasting Corp., of Shreveport,
La., which would take over the
faciities of WWKH, Shreveport,
operated by W. K. Henderson, was
authorized by the Radio Commis-
sion Sept. 16 following exhaustive
hearings. The corporation is con-
trolled by Sam D. Hunter, wealthy
independent oil producer, who had
entered into contract to purchase
the KWKH plant for $50,000.

The Commission’s decision re-
versed the recommendation of

former Chief Examiner Yost, who

had recommended that KWKH be
deleted because of the broadeast
utterances of Henderson and that
its facilities be assigned to WWL,
New Orleans, which at present
occupies time on the wave with 10
kw. The Commission renewed the
Henderson license in its decision,
but simultaneously approved as-
signment of the license to the new
corporation in view of the pur-
chase arrangement,

It also is understood that the
International Corporation has an
option to purchase KWEA, a 100-
watter in Shreveport alse owned

by Henderson, for $15,000. An ap-
plication to that end now is pend-
ing before the Commission. KWKH
has no network affiliation, but tes-
timony was given at the hearing
last February that International
expected to align itself with CBS
if it procured KWKH. Interna-
tional was represented at the hear-
ing by former Commissioner Ira
E. Robinson and Horace L. Lohnes.

There is likelihood of an appeal
to the Court of Appeals of the Dis-
trict of Columbia by WWL. The
Commission denied the application
of WSPA, Spartanburg, S. C., op-
erated by Virgil V. Evans, for the
KWEKH facilities.

Radio Agencies Merge

MERGER of Harry H. Pattee &
Co., Kansas City radio advertising
agency, with Associated Broadcast-
ing Co., Kansas City, was an-
nounced Sept. 18 by Mr. Pattee,
who also stated that the agenc-
will act as representatives of radio
stations in that territory. Collins
Riley, former advertising repre-
sentative of WHB, Kansas City, is
general manager, and Mr. Pattee

- will have the title of account ex-
ecutive. The agency will be known
as Associated Broadeasting Co..
with offices in the New England
Bldg., Kansas City.

_IZ)WERING O

HEIGHTS

in PROGRAM PRODUCTION

A product of KMBC
studios is "Easy Aces',
now a national commer-
cial program.

The following list in-
cludes features avail-
able for national
sponsorship.

“BETWEEN THE BOCK
ENDS"
“HAPPY HOLLOW"
“"PHENOMENON"
"MIDWESTERNERS"
"ED COCHRAN'S
SPORT CHATS"
“STARS & FASHIONS"
"THE TEXAS
RANGERS"
"THOSE McCARTY
GIRLS"
"STRANGER THAN
FICTION"

There is more than familiarity be-
tween KMBC's program staff and its
listeners—there is an intimate rela-
tionship. This knowledge of listener
interest plus skill in program produc-
tion has earned enviable leadership
for KMBC. Local features have be-
come national '‘commercials'’, and
KMBC as a key station of the Colum-
bia Broadcasting System originates
daily programs that are broadcast
throughout the entire Western net-
work. This ability of the Middle
Wests' leading broadcasting station

"has helped make KMBC the "Tested

Spot for Test Programs".

Here Retail Sales are Highest per Capita in U. S. A.
MIDLAND BROADCASTING COMPANY

KANSAS CiTY, MO.

BROADCAS

New York Office, 17 E. 49th St.

Phone Eldorado 5-5070

TING .* October 1, 1933

wwWwW americandadiohistorv com

¥

Through a survey of 50,000 consum-
ers we learned that when a product is
radio-advertised over WLW, 93 times
out of 100 it will improve in con-
sumer preference. We also know that
if a brand is not radio-advertised over
WLW, its chances of improvement
are less than 42 per cent.

PrOOf. @ ® A brand of coffee rose quickly

to fourth place m consumer acceptance and is still rising so rapidly that it is apt

us. to be the leading :brand in the WLW territory. WLW pulled it up.
s |

i

WE DO OUR PART |

%rand of mayorﬁnaise that was in second place a year ago is now in eighth place

MEMBER

and/still decalining% This company stopped using WLW.

»

A tooth paste pullied from sixth place to third place in consumer preferenée in less i
than six months anile on WLW., It dropped right back to sixth pliace in five months
when WLW was &iiscontinued. . N )
‘ i A series of current surveys of the midwest market which
’{‘ / 5// i show the public preference for various products is available.
Near the céfmar 5 ‘T, Near the center ‘ Advertising executives may obtain copies by making inquiry
of the dial & & of population : on their letterheads and stating the kind of products in which
% | they are pérticularly interested.
"THE CROSLEY RADIO CORPORATION
- CINCINNATI

POWEL CROSLEY, Jr., President

October 1, 1933 * BROADCASTING D .,
\ : : -
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|
1

WIL has regularly carried, for some

time past, more local sponsored com.’

mercial programs than all other St.
Loufs stations combined!

WIL is the only station in St. Louis to
have a mobile transmitter, bringing to

MEMSBER

its listeners many unique and exclu-
sive broadcasts. [t is the only. station
u.s. . in St. Louis broadcasting court scenes
and testimony direct from Police

WE DO GUR PART Court. Many of this station’s other

programs are the outstanding features
broadcast in St. Louis.

For really expert service .. .for really

spectacular results, call upon us. You
too Will be a happy member of the
vast, WIL family.

WIL
ST.. LOUIS, MO.

1
|
i
|
|

-

CANNOT ADEQUATELY COVER GREATER ST. LOUIS WITHOUT USING WIL

BROADCASTING * October 1, 1933 | October 1, 1933 * BROADCASTIN
V Www americangbdiohistorv com
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[Q ESPONDING to an insistent demand from advertisers and agencies,
- BROADCASTING publishes the revised Radio Outline Map inserted

in the following pages. It is revised and corrected to July 1, 1933, the copy-
right residing in Broadcasting Publications, Inc., Washington, D. C.

] VERY CAUTION was taken to bring this map up to the specifications de-

manded. Every city in the United States having a radio station as of

July 1, 1933, is shown. Time zones are indicated. The opposite side of

the map carries. a complete log of broadcasting stations, alphabetically by
= state, city and call letters, with wave length and powers also shown.

T 'HE VALUE of this map, which is here reproduced in exact size, is mani-
A fest, particularly in mapping out spot and network campaigns. Extra
copies of the map are available for distribution in the same size as contained
in this issue, but printed on white ledger paper that permits the use of
ink without smudging.

PRICES

25 Copies- . . . $2.00 100 Copies. . . $5.00
50 Copies . . . $3.75 200 Copies. . . $9.00

Single Copies 10c

“The. Trade Journal of the Industry” \
NATIONAL PRESS BUILDING . WASHINGTON, D. C.

LINE MAPS

ol

BROADCASTING * October 1, 1933

»
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ALABAMA }
Anniston . T
WAMC _________ 1420 100
Birmingham
APL _________ 1140 5,000
Birmingham .
WBRC _____.__. 930 *500
Birmingham
e WKBC 1310 100
Gadsden
WIBY _____ 1210 100
Huntsville
BHS . _____ 1200 100
-Mobile
WODX 1410 500
Montgomery
WSFA 1410 500
» . Troy
WHET .. 1210. 100
: ARIZONA
Jerome
KCRY __________ 1310 160
Phoenix
Koy 1390 *500
Phoenix
KTAR 620 1,000
Prescott
KPIM . ___ 1500 100
Tucson
KGAR . ___ 1370 *100
Tucson
KVOA , . ____ 1260 500
Yuma
MA 1420 100
ARKANSAS -
Blytheville
KLCN ... 1290 50
Fayetteville
KuoA _________ 1260 1,000
Fort Smith .
PW. oo _1210 100
Hot Springs .
THS __ .. 1040 10,000
Little Rock )
AR . 250
100
1,000
100
Texarkana
4 KCMC _________1420 100
' CALIFORNIA
Bakersfield
ERN 1200 100
B o 13" 100
_________ 1 500
W 500
{0 S 100
100
_______ 500
__________ 100
1,000
. 1,000
1,000
1,000
50,000
500
250
1,000
100
___________ 1,000
_________ 500
25,000
500
_________ *500
__________ 1,000
KTAB —ceooiee 1,000
Pasadena
i KPPC __._—__.__1210 50
}:. Sacramento
100

‘Radio Stations in the
Explanation: The first column 6f’ﬁgures

kilocyeles, the second the power in watts.
the figure indicates that higher. power is

Augusta

WRDW 1500
Columbus

WRBL - 1200

Macon

250 JS— .
South Bend

5,000 WFAM _________ 1200
South Bend

oo WSBT ._.___._.--1230
Terre Haute
BOW

100

50,000
*500
25,000
20,000
50,000
5,000
3,000

*500

100
100

*50

100
10,000
1,000

100

1,000

United Stat
indicates the frequency in.
An asterisk (*) preceding
hguie used during the daytime.
ltalics indicate that the station has reported it does not sell time.
i San_Francisco Thomasville
KFRC ___.__.__ 610 1,000 w —
San Francisco o 1210
L T r— 930 500
San Francisco Boise IDAHO
C 1420 10 Ko .- 1350
San Francisco 290 00 Idaho Falls
San_Francisco f Ngn%a ‘‘‘‘‘‘‘‘‘ 1320
co—---1070 ) 100 KFXD 1200
San Francisco Pocatello T
Kpo - 5.000 ESEI 890
San_Francisco Twin Falls
KYA __________1230 [,000 FT o 1240
San Jose —
SaKth;w A;,‘a_’“‘“mm 500 ILLINOIS
KREG ___._____ 1500 100 Cal:thage N
Santa Barbara - WCAZ 1070
B ________ ] 500 100 Chicago
Stockton CI'I;I'?:L“ —————————— 1020
icago
Stogkton 1100 280 WARR %
Chicago
(S 1200 100 WEBM 70
COLORADO Chicago
Colorado Springs._ WwC
KVOR . ____ 1270 1,000 Chicago
Denver ~WC
KFEL ___._____.920 500 Chicago
Denver W
KF; 920 500 Chicago
Denver cgé‘lagn ;
Denver — 560 000 WGES ________ 1360
__________ 2 5 Chicago
De]i(v,eAr - 830 13.500 WGN 720
KPOF oo 830 s06 - Chicago
Grand Junction ! WJJD . 1130
X o .__1200 1 100 Chlycago o
Greeley Chv?ciz e 870 %
3, - 1 o
O WMAQ ______ 670
_________ 1 Chicago )
PE{RY 1420 2 GF.HBI _________ 1030
KGHF . 1320 *250 icago ‘
Trinidad T Ci‘:gf -------- 1210
2
A 1420 300 WEHS ___._____1420
{ o212 100 Cicero
KGEK 1200 WHFC _..___ . 1420
CONNECTIGUT Cicero
Bridgeport ) WEKBI _________ 1420
WICC o 600 *250 Decatur
Hartford WJIBL . 1200
WDRC' . __ 1330 500 Harrisburg
Hartford : WEBQ 1210
WTIC .. 1060 59,000 Joliet
Storrs WCLS 1310
WCAC .2 ____ 600 250 Joliet
DELAWARE - (WEBE ___._.1310
Wilmingtow Lawg]aslée 1200
WDEL . ___.1120 *250 Peoria =
Wilmington . WMBD _____ ___1440
1 o ._.1420 100 Quincy o
DISTRICT OF. COLUMBIA WD~ —144
A Rockford
Washington 20 KFLY . __ 1410
WISV 14,000 Rock: Island
Washingt 25 WHBF _______ 1210
Washingt 30 Springfield
‘aabingto o WOBS L wm
Washington %'%'-?gxe ‘_’_____»1210
WRC o 950 500 " Tyscola i
FLORIDA L_ﬂf B 1070
Clearwatel:_ —__ 620 %1,000 WILL __________. &80
i i Zion :
GamesvnllAe_ . 830 8,000 WCBD __ _____1080
Jacksonville
WJIAX 900 1,000 INDIANA
Miami Andarson
‘WIOD-WMBF ..1300 1,000 WHBU _______1210
Miami Connersville
WQAM 560 ITOOO WEKBV _________1500
Oriando Elkhart
DBO e 580 250 'EWTRC_" ________ 1310
Pensacola vansville
WCOA . _..__1340 500 WGBF _____.___ 630
St. Petersburg Fort Wayne -
WSUN 620 *1,000 WGL 1370
Tampa Fort Wayne
WDAE ___._._1220 1,000 G:z;’)WO —-mee-1160
Tampa .
. 1 WIND .. 560
WMBR - ...__1370 00 Hammond
GEORGIA WWAE ______._1200
Americus Indianapolis
WENC e 1420 100 WFBM _________1230
Athens Indianapolis
__________ 1450 500* WEBF _____-___1400

100
500

Cedar Rapids
KWCR _ 1420 *100
Council Bluffs
KOIL. _=_ . 1260 1,000
Decorah .
KGCA _________ 1270 100
Decorah
KWLGC . ..______1270 100
Des Moines .
KSQO . 1370 *100
Des Moines
w HO _____1000 50,000
Towa City
WSUI _________. 880 500
Marshalitown
FJB __ 00 *100
Ottumwa
WIAS . _____ 1310 100
Red Oak
CK . 1420 100
Shenandoah
KFNF _________ 890 *300
Shenandoah
] PUN——— *500
Sioux City
————eee---1330  %1,000
Waterioo
WMT 600 500
‘ KANSAS
Abilene
BI . 1050 5,000
Coffeyvilie
GGF . __ 1010 *500
Dodge City
KGNO ________ 1340 250
Kansas City
WLBF 1420 100
Laswrence
KFRU . 1220 —. 500
Lawrence
WREN _________ 1220 1,000
Masnhattan R
KSAC ____..____ 580 *500
Topeka )
WIBW _________ 580 1,000
Wichita
KF — 1300 1,000
KENTUCKY
Covington .
WCKY _________1490 5,000
Hopkinsvilie
WFIW ____ 940 1,000
Louisville
AS . 820 25,000
Louisville
WLAP 1200 *100
Paducah
WPAD 1420 100
LOUISIANA
Monroe
EMLB _______.__1200 100
New Orleans
WBBX _________1200 100
New Orleans o .
WDSU _________12580 1,000
New Orieans
WIBO . —-1420 100
New Orleans
WIBW 1200 100
New Orleans
WSMB “___ -1320 500
New Orleans
WWL __________ 80 10,000
Shreveport
KRMD . 1310 100
Shreveport
- KTBS 1450 ~1,000
Shreveport
KWEKH 850 10,000
100
- 100
500
*1,000
100
: MARYLAND
Baltimore
WBAL .- 1060 10,000
Baltimore .
WCAO 600 . 250
Baitimore A
WCBM. 1370. *100
Baltimore *
W [T 1270 500
‘Cumberland T
WTBO ____--_-1420 - *100
Hagerstown T o "
WJIEJ 1210 100
MASSACHUSETTS"

Boston
WAA

¥ 4

, 25,000

WBZ . 990 ;
BoShAA o980 1,000
B 590 1,000
BOStODH . 830 - 1000
BWLoE _ t %100

Boston
wnac 1280
Fall River -

: 1450

Needhanv
WBSO ________ 920

Springfiel
WMAS

. MICHIGAN
Battle Creek
ELL _________1420"
Bay City - .
WBCM _________1410
Calumet -
WHDF

int - ¢
~ WFDF *__°/____ 1310
Grand Rapids -
WASH-WOOD __1270 -

Ironwood

WUMS _________ 1420
Jackson

WIBM ___._____ 1370
_Kalamazoo
i WKZO _________ 590
Lapeer

WMPC _____\ __1500
Ludington \ !
WKBZ

3 L1500
Marquette
WBEO _________1310

& MINNESOTA
Duluth
WEBC _________ 1290

Fergus Falls .
KGDE ________. 1200
Minneapolis
WCCO _________ 10
Minneapolis
WDGY . __ —-1180
Minneapolis
WLB . ____1250
Minneapolis
WRHM - ______ 1250
Moorhead g
KGFK ____.___ = 1500
Northfield
WCAL _________ 1250
St. Paul
STP .. _1460
 MISSISSIPPI
Greenviile' \
WEKFT 1210
, Hattiesburg
. WPFB. ______.__1370
Jackson )
WIDX. ______1__1270
Laupel
WAML 1310
Meridian™ | .
WCOC .. 830
Mississippi City
WGCM. _______ 1210
Vicksburg .

WQBC _____-_..1360:

- MISSOURI -
Cape Girardeal
KFVS



www.americanradiohistory.com

W Tt~
27 ASHINGTOH l" ) Published B_y
9 - SLV::& t ———
£ S . . ———
T“’%a ows‘o e o / °Kr~> MON;A\‘-\
\\ Matehey ! ispey N4 Te ..
Yak; / r- ——— ™
g N — - — Jom o Y,
S~ Al ' ® Grear Wolf Poine o NORTH paxoTA l '\..\
AN alia \ . Fays Mi Devils Lake MINNESOTA - ] ;
ortng ST S 104 oMot » inot o L k NATIONAL PRESS BLDG. WASHINGTON, D. C. A \
- Missouia - S
RE@O~ -~ Ho ) Grand Forks"i '_(5\. A .'10&%
o : ;'/ 0 N . ) \ .
° E”i’me Butee ’ Duluth Cantgno @ \PB“AMM;\ w!
: M. 4 peke
\.‘ ® Biling, andan o, piomarck  © °TEO or . -;“‘:L‘f( oR¥ \ }\Varerbury \
ergus s
a '\‘ . 3 -—— NE Spmaﬁeldo\vco‘“a}
& S — . T/
c.é ‘v-J\j ———— I SOUTH \ DAKOTA " s
o ——— — teven
°. Rﬂse N WYO S— ) . S Pou, Green Bayo
.\‘ ‘fw MING I b Minneapelis O o/ ° Eau Claire
Idap, Fajjs o dRapid City erreH St. Pétml\. Manitowas
urono Norhfield AN Sheboygan

TTTT U Milwuakee

' -— Madison ® Racine . Q
. ~ Yanl itle o : M 1ewisbOTE 2re 0t {u 2
/ h I UTay | I NEBRASKA Termillion fe Y:;’ateﬂoo Janesv'E 2. ~Grove O Wilkes ﬁuen&w:o NI 4 Y
o0, l , © Scottsblug Smux City 5{: Cedar Rapxds o.Be CToledo éounsswvm PH. adingo aG-‘ é"o&reAb‘ ry p;
Ty I 4 " l Norfolk Marshglltown Cice 2 . rgh‘;\hm,g‘“:DELPHIA Trens ath ark
— . Des M o lowa Cive ./ Rock Island & by m,bas Atlantie ¢
N -—— es Moines La Salle© ; e City
s"'imen“ .'\°Rq,° I Salt Lake gy, l \-“-_f__‘ vorcs dDCo\JncilB;gﬁs \‘ on &/
- F o
° o ! . COLORADO . -l ® North Platte | Io;m 0 dl““ Ottumwa / - )
Greel, a0 ——‘—"""""\, Peona W. L,a\eh
LR tockton \ l : ! e ’ Keameyo ,\QGmﬁlcsl&Ju RI (Carthnse |SLL|:i0IS In A ,’I ?,,mae\“\
[ T »
¥ ) ¢ | D Yuma © —,r———— Y — __; —— 5 Quiney © 24 Ubape®o 1o e Qc'ﬂo Y“_Oﬁb ‘SWEST A
RN, \ I ° enver O ma , — ‘\o St. Jozeph \ Decamr SO ) Agantns®
\ ’ . Tand Janetion N ; . { cpy“mbaa C \ VA eh“‘& - g0 o
R \ Colorado Springs o l ‘ fﬂy o ~\ ) c(\ sarle Rlc“ ond
| Kansas :ty ;
o \ , ' Lawrence \ erson CGy® LOU!S i va \ B\uef\¢ i\; “c\'\b‘“'g e xgﬁb org
\ ' Pueblo o i errisbyre +, A . .
Q. \ie “‘J\\\e —
. « R —~ I Lamar© . , [’ X . EE‘/ R
N — d 2 SIN e
. SBakersfield \ \;.\‘-‘\._I AR'ZONA —_— - . Tnmdad . Dodge City - \ oSpringheld Cape Girardea _/oPaducah Hodkussvl“e R "1 3—:.’ , :\ oF el ‘
N° e —— All . i 5ol sale : Ve
\ NE - ——— e T -‘°-‘°P"“ . ' qspn“ﬁe\d 7 Winsto™ .
- Sangy | ‘ . . W MEXICO _ OKLAHOMA  pnea e - ——————— ) P'.-—--' g o Kooxville © /- | psheville  © Crariott® “OR‘_\“A
0 * \ T Enid® | Paragouldos Nashvjlte yal __.oGesw™? CARO * z
. Bacp‘ M | m Tulsa° \ .Fa\ ARKANSAS Blytheville Jacksono ENNESSEE K s, ,—_" ‘\_,— N\ V4
R4 2808 AV e\ oJerome ' & e a— cwm""““-"’wr- T gpamantor® N, Wimibgton
5{Long ing ° Oklahoma cg, Fort Smith OM‘ s ___ wa
= 0 G - sanae: A‘: © Prescoe [ "~ Albuquergye Amarilio b oEk Gy o $°:‘§:lwnee \0 Little Rock ( Tanae® Gy sy, \ o ox. ‘\ o Cotor® N Q'
/ . b \ X | BAMA 7 Athens SOUTH 3
i / MlSS\SSlFPl v ALABA T e AvantaC TS \NA
A acfmr Pheeniy , I Cloviso ~ ' HM Springs Ar ;“ 1o \ GEORG \ CAROU!
° < )
< N - i ello Lubbocko " 1eita Falle S~ ‘\"m.\_ —_—N \ » < Greenville i J‘\rmiﬂgbam \‘ pogett \ | &I
Rosw - R o Green' . -
. o .~ . 2 o Macon S
~ ! . TEXAS Tylero ©Texarkana N . basto N
'\ ‘OTucson ’ ) bll _—" - l f‘y:aal“m , samnah y - Y *
T Fort W © Da".s e 1 oMonree ! Vi cksb“rg ° 4 Montgome I °Americus i A E
} ’ \- ¢ p— . o Shreveport - ¥ o geﬁdinn Troy ' W X
/ N : i  El Paso 5 Waco \ ’ /, Jackson Layee > (
——— Lo e
4 y . . masy? .
e + San Angelo o \ LOUISIANA ¢ Hattiesburgo \ q M‘*’"G e—= v ?f"' - \'/ Q
‘ -\ ‘ . & g ’ —— e — --—] N V Pensa@‘a Ja,ckSo“Vi“e °
) ©College Station- 1/ M ssissipP! Cityg ’
. o
. . inesville
A’ . Austin o New Orleans O : G
o ; Beaumont oy . | v RIDA
) U . Houston O FLO
.
N . ) O san A‘f‘ L °Galveston : 6 Oriando
Carrected to July 1, 1933 - ate o'hmp?
|

| SCALE OF MILES
QS0 100 130 200 230 300 3%0 4o

E N T R A L

" wim,meMgm—Wm , D. C. . ‘ ] B
S —————————————————————————— . ‘ ~’rownsville



www.americanradiohistory.com

NEBRASKA
Chy CJenter

NEVADA
Las Vegas
KGIX 1420

- Reno
KQH 1380

NEW HAMPSHIRE
Laconia
WKAV ________1310
' Manchester

FEA -1430

! ©  NEW JERSEY
Asbury Park
‘WCAP

WBBC . 1400
New York.
"nl JO—t. )

100
100
*100

New York

WFOX ..__.____1400
New York

WHN ______.. 1010
New York

WINS ____..___1180
New York

VIZ . T80

New York

WLWL . 1100
New York

WLTH 1400
New York

WMBQ 1500
New York
WMCA-WPCH __ 570
New York

WMIL

———l--1010

Rochester

vHAM
Rochester

WHEC 1440
Saranac Lake
WNBZ 1290
Schenectady

WGY

WFBL . ______1362
Syracuse
WSYR-WMAC __ 570

Troy,
W. 1300
Tupper Lake
WHDL 1420

Utica
WIBX 1200
< thte Plains
_________ 1210

1

50,000
5,000

NORTH CAROLINA

Asheville

D ———— 570

Charlotte
WBT __

Gastonia
WSOC e 1210

Greer;sboro

1,000
25,000
100
*500
1,000
100
190

. .NORTH DAKOTA

Bismarck
R — 5%0
Devils Lake .
KDLR . ___ 1210

> —————-1240
Minot

CKLPM _______1240°

N OHIO
AkKron

WADC <‘____<13“0
Akron .

wWIwW 1210
Canton

Cincinnati
WFBE __ 1200
Cincinnati

WERC .. 550
Cincinnati

WLW
Cincinnati

WSAT .. 1330
Cleveland

WGAR 1450
Cleveland

WJAY
Cleveland
WTAM __,v_-_m‘o
- Columbus
WAIU 640
Columbus
WCAH

WOSU
Columbus

WSEN _________1210
Dayton

Zanesville .
WALR _-____' 1210
OKLAHOMA
Chickasha

KOCW 400
Elk City B
—_ 1210

Enid. R .
KCRC ______ 1370

*1,000
180

1,000 -

100

570

X .Readlng
. WRAW

: WBRE
. W:llumwort
i WRAK

) Provudence
| WPRO

Nyrman

WNAD _______..1010
Oklahoma City

KFXR _.___...__1310
Oklahoma Cit:

v
KGFG oo 1870
Oklahoma ( City
EOMA

_________ 1430
Oklahoma City
Y 900
Ponca Clty
. WBBZ _________1200
Shawnee
_ KGFF .. 1420
Tulsa
KVOoOo __ . __. 1140
OREGON

X
Marshfieid
KOOS _________1370
Medford '
KMED

X 1180
Portland
KFJR

PENNSYLVANIA

Allentown

WCBA _________1440
Allentown

WSAN _7a<_1440

Harnzburg

JRUS— b1

Harrisburg .
W

~WAZL
Johnstown
WJAC ________1310
Lancaster
WGAL _..______1310
Lancaster
KJIC

Phllaﬂelphla o
W.

HAT
Phlladelphla
WIP, . _____ 610
Philadelphia
. WLIT _

LKD)
Pittsburgh

EKQV 1380
P:ttsburg

EEU -, ___ 830
Scranton
.- WGBI - 880
WQAN _________ 880

Silver. Haven
WNBO _________1200

rre
e ---1810

RHODE ISLAND

LProvndence

WEAN _______ — T80

Provndence
WJIAR

|
3

1310 -

— 890
1210 -

500
*100
100
5,000
1,000
100
100
5,000

500

'SOUTH CAROLINA

500
*500
*100
*100

Charieston
WOSC e 1360
Columbia
IS 1010
Greenville
FBC .o 1200
Spartanburg
SPA . 1420
SOUTH DAKOTA
Brookings
KFDY 550
Huron
KGDY
Pierre
KGFX

TENNESSEE

Bristol
WOPI

Beaumont
KFDM ___
Brownsville
TAW
Corpus Christi
KGFI ___ __.____1500

Dailas
KR. R— 1 T 1]

Dallas
WFAA .- 800

Dallas
W 1280

Galveston
1370
Greenville.
KFPM

1310
San Angelo
KGKL

Salt Lake c:ty
KSL .. 1130

10
*1,000
*100
*1,000
100
100

500
*500
5,000
50,000
100

‘500
500
*100
10,000
50,000
500
100
“100
100
100

100
100
100
100
1,000
50,000
100

VERMONT
Burlington
WCAX . 1200
Rutland
WSYB . _.____1500
St. Albans
_________ 1370
Sprmgﬂeld
NBX . ___.__ 1260
Waterbury
DEV .. 550
VIRGINIA
Charlottesville
WEHC _________ 1350
Danville
WBTM _________ 1370
Lynchburg
LV

Petersburg
WPHR ____.___ 1200
Richmond
WBBL

Roanoke
WRBX __

WASHINGTON
Aberdeen
KXRO

WEST VIRGINIA

Bluefieid
WHIS
Charleston
WOBU ... ___ 580
Fairmont
WMMN

Wheeling
WWVA 1160
WISCONSIN
Eau Claire
WTAQ
Fond du Lac
KFI1Z

WOMT
Mil waukee

WHAD __
M ||waukee

WISN

i
WYOMING
|

T

Casper
KDFN

100
100
100
250
500

100 -
100
.50
100
*1,000 3
5,000
1,000
1,000
100 |
100 |
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Industry 7Su‘pp0rt‘sk
" RMA Radio Drive
To Add Listeners

Special Programs Promised
For “Progress Week”’

ENCOURAGING Tresponse from

. the entire industry to the Radio
Prosperity Campaign now in
progress, and to Radio Progress
Week which will be observed from
Oct. 2 to 7, is reported by Earl
Whitehorne, campaign director for
the Radio Manufacturers Associa-
tion. A total of 103 cities out of
the 143 distributing points for ra-
dio in the country have reported
that various branches of the in-
dustry are supporting the cam-
paign.

Broadcasting stations, Mr. White-
horne said, are cooperating effec-
tively for the most part, realizing
that increased sales of sets and
rehabilitation of old sets will in-
crease their audiences and make
for general improvement in busi-
ness. He has sent to stations a
series of suggestions for spot an-

nouncements calling public atten-.

tion to Radio Progress Week, which
will open with Marconi Day at A
Century of Progress, where a me-
morial will be presented to the
noted inventor by the Radio In-
dustry.

Cites Increased Audiences

SUPPLEMENTING the-data sent
out by Mr. Whitehorne, 0. H. Cald-
well, former radio commissioner
and editor of MecGraw-Hill radio
publications, has urged stations to
capitalize on the opportunities pre-
sented by Radio Progress Week.
A member of the special campaign
committee, he suggested in letters
to stations that they let their
clients know about the event with
its increased audience as a reason
for using additional time on the
air with special features.

Designed to restore prosperity
to the manufacturing. industry as
well as to increase the size of the
radio audience, the campaign will
be climaxed during Radio Progress
Week with many special program
features on the networks. A num-
ber of network programs spon-
sors are dedicating special pro-
grams, while dealers’ windows
~ throughout the country will fea-
ture the event.

Canada Cooperating

ALSO COOPERATING in the cam-
paign is the Canadian Radié Man-
ufacturers Association, which liked
the idea of the RMA. As at least
50 per cent of the 2,319,631 homes
in Canada.are without radio sets,
the Dominion. constitutes a lucra-
tive market for new set sales.

The Canadian program will cele-
brate the tenth anniversary of
Canadian Home Radio and will ex-
tend for 10 weeks from Sept. 13.
It will feature special programs
~ each week, European programs

,each Sunday afternoon. “Interna-
tional Radio Week” from Oct. 2
to 7 to take advantage of Radio
Progress Week programs in this
country, and “Canadian Radio
Week” from Nov. 4 to 11.

Mr. Whitehorne said a fund of
$50,000 has been established in
Canada to finance adveftising in
newspapers, farm papers, radio in-
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FOR THE DUA)L_‘ purpose of mer-
chandising its major accounts and
of bringing honje to listeners the
story of its new equipment and
vertical radiator, WBAL, Balti-
more, staged an interesting exhibit
at the recent Maryland State Fair.
Some 80,000 fair-goers witnessed
the display—thd first ever to be
included among the fair exhibi-
tions by a radig station. Among
the 40 advertisers represented by
their products in the exhibit were:
C. D. Kenny Co., Household Fi-
nance Corp., Armour & Co., Pathé
News, Sun 0il Co., Read Chemical
& Drug Co., Hendler Creamery
Co., Real Silk Iﬁosiery Mills, the
Gaxton ,Co., Bristol-Myers, Ward
Baking Co., Pepsodent Co., North-
am Warren Corporation, Gulf Re-
i ;

Radio ly‘ierchandi_sing Display at Maryland State Fair

fining Co., General Mills, Inc., Col-
gate-Palmolive-Peet, Co., Horlick
Malted Milk Co., Harold S. Ritchie

.& Co., Wander Co., Pacific Coast

Borax Co., Northwestern Yeast
Co., Wm. R. Warner & Co., Six
O’Clock Dessert Co. Standard
Brands, Andrew Jergen's Co., Wolf
Cohn, Inc., Beechnut Packing Co.,
Shell Petroleum Corp., Sinclair Oil
Co., Crazy Crystals Water Co.,
Kellogg Co., Vadsco Sales Corp.,
Tastyeast Inc., Health Products
Corp.,, Campana Corp., Phillips
Packing Co., Maryland Dairy
Council; Jeddo Highland Coal Co.,
Lady Esther, Richfield Oil Corp.,

National Sugar Refining Co., Pills- .

bury Flour Mills, Fletcher’s Cas-
toria ahd House of Eden.

'

HEARTY endorsement of the Ra-
dio” Prosperity | Campaign _ being
conducted under the -auspices of
Radlo Manufacturers Association,
which has enlisted the cooperation
of ‘stations, netE’orks. advertisers
and agencies, was voiced by Radio
Commissioner Lifount in a letter
to Earl Whitehdrne, campaign di-
rector, made public Sept. 20:

Without ggeod receivers, the
Commissioner said, people cannot
get the benefit of the many tech-
nical improvements which all sta-
tions so willingly have made to
meet Commission requirements.
Good radio, he| added, will adgi
much to the comfort and happi-
ness of the nation by providing
modern facilities for keeping the
public informed pn national affairs
and securing its cooperation and
sympathy with the govel:nment’s
efforts to end the depression. He
characterized American programs
as the “finest in the Worlde.‘”

Text of Letter

MR. LAFOUNT’S letter follows in
full text: | . X

On a recent insbecticn trip I found
many people in tIe west using obso-

lete receiving sets| while ot!lers living
in- remote sectiong were without any
sets at all. The.reéson is obvious.

dustry publicaticins’and in broad-
casting over the 10-week period.
RMA also has set out to raise a
$50,000 pool from set manufac-
turers for pronotion of special
programs during Radio Progress
Week. -

|

RECEPTION DEPENDS ON RECEIVER

Asserts Commissioner Lafount in Giving Endorsement
i ; To Radio Prosperity Campaign

They have not had funds available for

the purchase of even second-hand sets,
let alone new ones. With the return
of employment for many thousands
of. people throughout the United
States money is again beginning to
circulate. Your campaign will un-
doubtedly stimulate the general pub-
lic with the desire at least to observe
the superiority of a modern set, and
it seems to me should result in many
sales.

People with old receivers -cannot

get the benefit of the many technical

improvements which all broadecasting
stations have so willingly made to
meet the requirements of, the Federal
Radio Commission. Obsolete sets, worn
and defective tubes and other im-
paired parts account for much of the
poor- reception reported. Owners -“of
such sets‘ necessarily miss the best
part of many programs; in some cases
the high and low notes are not repro-
duced, preventing the listener from
enjoying the many fine musical pro-
grams now being presented.

Profitable Investment

RADIO has come to mean so much to
the rank and file of our citizens that
a modern receiving set is really a
profitable investment. Leaders of our
government, industry, agriculture and
labor are using the radio daily to in-
form the public of what is being done
to end the depression and to bespeak
its cooperation; the news of the world
comes over the air almost.simultane-
ously with its happening, and high-
class entertainment is the order. of
the day. X

I most heartily endorse the Radio
Prosperity Campaign becdise I be-
lieve good receiving sets will adds much
to the comfort and happiness of the
nation by providing modern facilities
for keeping the public informed on

r}vvvvvv.americanradiohistorv.com

' mnouncer.

Train’s Roar, Whistle
Used by L. & N. Daily
In Broadcasts on WSM

THE BLOOD-TINGLING sound of
a roaring train and the shrill.
whistle of the locomotive are being
broadecast daily over WSM, Nash-
ville, to advertise the Pan Ameri-
can express of the Louisville &
Nashville Railroad.
A special microphone installed
near the L. & N."tracks, which
skirt the WSM transmitter. ‘14
miles south of Nashville, picks up
the sounds as the train passes
about 5:38 p.m. An announcer
then explains, as the roar of the
crack train fades, some of the
trips that can be made on the
Pan American and other L. & N.
trains.

Similar broadcasts have been
made by the Chesapeake & Ohio
Railway over stations in key cities
along its lines. . o

WMT Commercial Men
Killed in ‘Auto Accident

‘HOW ARD HARRINGTON, 60,

former advertising manager of
Phillips Petroleum Co., Bartles-
ville, Okla., and lately advertising
manager of WMT, Waterloo, Ia.;
was instantly killed with four
other companions, two of them
members of the commercial staff
of WMT, when their car was
struck by another near Waverly,
Ia. while returning from a church
broadeast Sept. 17. The other
WMT men killed were Vern King,
40, and Harry XKister, 60, and the
two others, dead are a Cedar
Rapids pastor and his 10-year-old
son. The three WMT men com-

* prised the entire commercial staff

of the station. -
Studebaker Series

ITS STARTING date postponed
for one week, Studebaker Sales
Corp., South Bend, Ind.,, on Sept.

.80 started its special series of six

consecutive broudcasts on 29 CBS
stations apd the\Don Lee Network,
featuring all-star talent. First
program was to feature Bin

Crosby from Los Angeles; second,
Oct. 1, Ethel Barrymore from De-
troit; third, Oct. 2, Morton Downey
from New York; fourth, Oct. 3,

" Willy and Eugen¢ Howard from

New York;. fifth, Oct. 4, Ruth
Etting from Lot Angeles; sixth,
Oct. 5, one-hour show with all
foregoing talent. .The first five
periods are quarter hours includ-
ing®* Jacques Renard’s orchestra
from New  York and Raymond
Paige’s orchestra- from Los An-
geles, with ‘David Ross as an-
i Roche, Williams & Cun-
nyngham, Chicago, handles the ac-
count. . ’

WELCH GRAPE JUICE Co., West-
field, N. Y., is contemplating a net-
work program to start in October;
account is handled by H. W. Ka;-
tor & Sons, Chicago. |

national affairs and securing its co-
operation and sympathy with the gov-
ernment’s efforts to end the depres-
sion; Keeping our citizens in good
spirits through this period of tran
sition by making it possible for ther
to enjoy the finest radio programs in
the world—those broadcast by
stations, :
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WWW ameri

|
|

TROL IT!

]
|
|
!

i
i

|
i

l
Prec:snon eqmpment and expert engineers control your program-—

in the studio. Whut control are you using—in your choice of sfahons,

i

in your buymg orf time, in the measurement of your uudlence"

i
1
i

Market control of your progéam is the opposite of studio control. It's on the other side
of the microphone ... wherg sales are madel But there is no market control without
facts. Without audited repe;':rts. Without an exact picture of where your program
goes . . . who listens to it. T}xese are the facts that give you complete control of the .
radio program. [F your sfcf%ons have the facts. [F they can weigh each radio market

for you; its exact size. and isfcﬁﬁon preferences; its_wealth and willingness to spend.

RADIO SALES, INC.

offers the facts; delivers cfpmplefe markef control in major radio centers. Audited
T .
N i
"plumb-line’” measurements; And a complete program-to-market service for “spot”

t, ~ N
advertisers using the domingnt Columbia Network Stations in.the cities listed below.

|
|
!
|
|
|
[

&

CINCINNATI, WKRC
ST. LOUIS, KMOX %
MINNEAPOLIS-ST. PAUL, wceo

|
NEW YORK, WABC| e CHICAGO, WBBM o
g‘ &

WASHINGTON,-WJ v o CHARLOTTE, WBT e

ATLANTIC CITY, WP{G °

LOS ANGELES, KHJ; e SAN DIEGO, KGB e SAN FRANCISCO KFRC

\
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® New York: 485 Madison Avenue. (WIckefsham 2-2000)

® Chicago: 410 Nor\th Michigan Avenue. (Whitehall 6000)

|
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Financiers Urged

To Humanize Ads

BANKERS sheould strive to ex-
» in simple language the re-
tions between their institutions
ir customers and depositors,
Avlesworth, president of
C. stated in an address Sept.
14 before the Financial Advertis-
ers Association, New York.
“The obvious means to accom-
plish this end,” he said, “is through
advertising. But bankers need to
humanize their copy. Financial
statements are mere figures to
most people. If the public is to
understand the machinery of bank-
ing and the problems of the bank-
er, financial advertising must tell
the story in understandable lan-
guage.
“Bankers and financiers should
use newspapers and radio regu-
larly to interpret their business,

(=9
s
ALy
%
5
[£]

so that the people can understand .

it clearly, and so that popular
misconceptions can be corrected.
Many is the average citizen who
feels that the banker himseif

doesn’t understand his business.®

The painful results of such a feel-
ing need not be detailed.

“A start has been made in some
instances toward the type of insti-
tutional financial advertising aimed
at clearing up misunderstandings.
A unified effort by the financial
community toward this end would
do much toward achieving the
unity between the citizen and the
banker necessary to our national
economic recovery.”

WGN Keys Four

WITH THE inauguration of the
Columbia network show for the
Battle Creek Food Co., Battle
Creek, Mich.,, on OQOct. 9, WGN,
_Chicago, will' be originating net-

work productions for four differ-

ent sponsors each week. ‘“Painted
Dreams”, which has been
sored by the Battle Creek company
for several months, will be heard
over an extended CBS network
. four days a week at 1:45 p.m., for
26 weeks. The show will continue
to be broadcast locally five days
a week at 10:45 a.m. WGN is now
feeding three shows daily to the
NBC network, including Clara, Lu
and Em for Palmolive’'s Super
. Suds; “Orphan Annie” for the
Wander Company (Ovaltine); and
the “Singing Lady” for the Kel-
logg Company. The agency for
the Battle Creek Food Co., is Er-
win, Wasey, Chicago.

Baking Account

GENERAL BAKING Co., New
York (Bond bread) on Sept. 25
began a 13-week program over
| WRVA, Richmond, and WZFBR,
| Baltimore, connected by a special
circuit, daily except Saturday and
Sunday, 6-6:15 p.m., EST. Titled
“Mrs. Sandman’s Radio Play-
house”, a children’s feature, the
program was placed through Shep-
person, Birnie & Stephens, Rich-
mond agency. The same program
was sponsored by General Baking
Co. on WRVA from Jan. 1 to
July 1 of this year.

IRVING REIS, CBS studio control
engineer in New York, is the author
pf an original radio play, “St. Louis
Blues”, which was presented on the
GBS network in the Theater of Today
Ftﬁcs Sept. 18,

spon-

Drops News Appeal

KS0OQ, Sioux Falls, S. D, has en-
tered into a stipulation for dismis-
sal of its appeal from the prelimi-
nary injunction granted by Judge
Elliott in federal district court
there restraining its unauthorized
use of Associated Press dispatches,
according to an A.P. report Sept.
23. The station agreed to drop the
appeal, thus leaving final adjudica-
tion to Judge Elliott's court.

Novel Department Store
Broadcasts On WNAC

FOR THE first time in Boston, a
series of broadcasts originating at
the display counters of a down-
town department store and con-
sisting largely of interviews with
buyers, salespeople, and customers
is being carried by WNAC. The
sponsor is the R. H., White Co.,
and program, handled by Cham-
bers & Wiswell, Boston, is called
the “Roving Shopper”.

The 15-minute broadcasts are at
9:45 five mornings a week and are
conducted by a woman announcer
who familiarizes herself with the
merchandise to be discussed dur-
ing the broadcast. One special is
advertised each day. The feature
is drawing a growing crowd of
on-lookers, many of whom are
queried as to their opinion of the
merchandise. Various angles are
used with varying types of mer-
chandise, such as a style show for
women's coats, dramatization of a
golf match for golf equipment, and
a card game for a set of bridge
table and chairs.

Fred Smith To Direct
“March of Time™ Again

FRED SMITH, original dramatist
of the “Ma¥ech of Time™, who has
been living in Europe for the
last 1% months, has returned to
work on the new Remington-Rand
“March of Time" series with Ar-
thur Pryer, Jr., Batten, Barton,
Durstine & Osborn account execu-
tive, and Ann Barley, of the TIME
editorial staff. The series starts
under the new sponsorship Friday,
Oct. 13, 8:30-9 p.m., having been
postponed from Oct. 6. Mr. Smith,
generally credited with conceiving
the dramatizing of news for broad-
casting, is a former radio station
manager ‘who joined TIME to han-
dle its radio activities.

NOBLE EXPERIMENT
WCKY Cuts Talks One Third

In Studio Programs —

ABOUT one-third of the “talk”
broadeast over WCKY, Cincinnati,
is being eliminated by order of L.
B. Wilson president and general
manager, in the belief that there
is too much talk on the air and
that it “‘wears out” the Hstener.

After consultations with his pro-
duction and continuity executives,
Mr. Wilson ordered a minimum of
spoken words on all local studio
programs. Thus, instead.of pro-
grams starting off with talk and
continuing with spoken continuity
between musical numbers, then
ending with another announcement,
WCKY's presentations for the most
part will open and continue with
instrumental and vocal numbers.
At the close, the announcement re-
lates who the artists are as briefly
as_possible. .

Mr. Wilson believes this ‘“‘noble
experiment” will please listeners
and benefit advertisers. When a
commercial announcement goes on,
in his opinion, it will have far
more weight and receive more at-
tention. Commercial announce-
ments also are being limited to 75
or 100 words. The rule does not
apply to dialogue programs, news
reports or reviews, although these
are being produced with the idea
of making “every word count.”

Troubadours Return

RETURN of the “Ipana Trouba-
dours", pioneer network program
which has been absent from the
wave lengths for nearly three
vears, is scheduled Oct. 4 by the
Bristol - Myers Co., New York
(Ipana toothpaste), a leading user
of spot and network 'time. Forty-
six NBC-WEAF and supplemen-
tary stations from coast to coast
will carry the program, Wednes-
davs, 9-9:30 p.m. Pedlar & Ryan,
New York, handles account.

A REPORT that WBRC, Birming-
ham, dperated by the Birmingham
Broadcasting Co., has been placed
in receivership is being investi-
gated by the Radio Commission,
since the law requires all licenses
to be “financially responsible”. The
report said a receiver was ap-
pointed on petition of K. G. Mar-
shall, vice president, who alleged
mismanagement of the station. -

“MRS. ROOSEVELT PRESENTS”—Her long time friend, John Martin,

right, newly appointed NBC director of juvenile programs, was recently
introduced to the radio audience by the First Lady of the Land, speak-

ing from the Washington NBC studios.

Mrs. Roosevelt was introduced

by M. H. Aylesworth, NBC president, left,

BROADCASTING °* October

Billion Dollar Increase

Seen In Farm Revenue

GROSS FARM income will ap-
proximate $6,360,000,000 this year
compared with $5,143,000,000 in
1932, assuming a continued im-
proved demand for farm products
the remainder of this year, accord-
ing to a preliminary estimate re-
leased by the Bureau of Agricul-
tural Economics, U. S. Department
of Agriculture. The estimate is
made up of $6,100,000,000 from the
sale of farm products, plus at least
$260,000,000 in rentals and benefit
payments by the Agricultural Ad-
justment Administration.

The trend in farm prices in the
next few months will be an im-
portant factor in determining the
gross income of farmers for 1933,
since farmers’ marketings are usu-
ally largest during that period of
the year, the bureau explains.
Should industrial activity improve
during the remainder of this year,
a further increase in consumer
and industrial demand for farm
products is expected. The bureau
has assumed there will be some
further improvement in business
activity during the next few
months, it is pointed out, but at
a somewhat more moderate rate
than the improvement from March
through July.

Test Is Recommended

Of Directional Antenna

APPROVAL of the application of
WPRO, Providence, for special ex-
perimental authorization to shift
from* 1210 ke. with 100 watts to
630 ke. with 250 watts, unlimited
time, through use of a new direc-
tional antenna system designed
to curtail signal strength in cer-
tain directions, was recommended
to the Radio Commission Sept. 15
by Examiner Hill.

Although the frequency is a Ca-
nadian-shared channel and while
the Commission’s mileage separa-
tion tables ordinarily would pre-
\clude the proposed operation be-
‘cause of expected interference,
Examiner Hill held that actual
trial of the proposed directional
antenna, particularly the system
invented by J. C. McNary, NAB
engineer, is warranted from the
practical standpoint. If successful,
the experiment will “constitute a
valuable contribution to the radio
art”, he stated.

Third Account Signe(i,
Southern Net Adds WSB

SIGNING of a third account is
announced by the recently formed
regional Center of Population Net-
work. Keyed from WHAS, Louis-
ville, to WCKY, Covington, and
WSM, Nashville, the three units
of the network, and also to WSB,
Atlanta, added for this account,
the program started Sept. 20, fea-
turing a colored boys’ jug band
quintet. Sponsor is Ballard & Bal-
lard Milling Co., Louisville (Obe-
lisk flour) which has 24 branches
in southern cities. Program is
scheduled for Wednesdays, 8:45-9
p.m., EST. Other accounts signed
by the network are “Smiling Ed”

McConnell for Early & Daniel Co., -

Cincinnati (Tuxedo feeds), which
started Sept. 19, and Crazy Water
Crystals, which starts a six times
weekly program with “Happy
Jack” Turner starting Oct. 2.

1, 1933
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JURE OF BULLS:

|nc|uc|e

WKBF

in your Barrage
if you would sell

Indianapalis

NB.L

- Qutlet in HOIANA

Indianapolis
The Nation’s
13th Retail
Market . . .

e
D. E. (Plus) Kendrick

General Manager

Station WKBF

WKBF .../ INDIARNRPOLIS 24 avnitaslc
on ecther RED o BLUE networks
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- AMERICAY TQBACCO Co., I)\‘ew WHEATENA Corp, Rehway, N. J.
) 3 York (Lucky Strike cigarettes) on  (cereal) on Sept. 25 started “Wheat- i
ACCOU'N’T’S Qet. 7 starts Jsu( Pearl as the “Baron  enaville Sketches”, with Raymond
= Munchsusen” with Cliff Hall as Xnight and Alice Davenport, on 12
Co., New York “Sharlie” on 51 NBC-WEAF stations, NBC.WEAF stations, Mondays to
1 on Oet. & starts Saturdays, 9-0:30 p.m, EST. Agency: Fridays inclusive, 7:15-7:30 p.m,
“Ipana Tro.‘.bswura ' with 24- Lord & Thomas, N. Y. EST. Same sponsor presents same

| night. WMIL, Brooklyn,

H Lo R ! F .. rogram on basic NBC-KGO network,
has been changed to : - 3; tﬁ?x& THE CE\T&URT Co., }oew41 ortk Efalgtxngl Sept. 25, daily except Sun-
WMED, Florence, Ala., } o : e Wednes. \;{beiiheqra‘iiato\li’; ont gfl obs%"{;; days and Thursdays, 5:30-5:45 p.m., i
;ha‘xgtx to W \T{{ }dul. Lcw L R m., EST. Ageney: Ped-  {4¢ emns gdu\ ngn LeAem'i'emorL Wed. TST. Agency: McKee & Albright, Phil- !
Ariz., has been o1 Y. nesdays, 8:30-9 p.m., EST. Agency: adelphia. |

3 N , Batavia, Ill.  Young & Rubicam, N. Y. (Note: Same WHEATENA Corp.,, Rahway, N. J. 1
n:m Balvn arﬁ Campana's Ski r same product, as PIEUOU\- {cereal) on Sept. 14 started “Ye ¢

starts T ted, on QOct. 8 starts “Pages Happy Time Minstrels” over a special
7 NBC- of Romance” on basic NBC-WJZ and CBS hookup of WABC, New York, !
. § p.m., \.mnlementa’ stations, Sundays, 5:30-6 and WCAU, Philadelphia, keyed from |
, Moore & Wal- p.m., EST WCAU, Mondays, Tuesdays, Wednes- |
HH_LTP 'MORRIS Co., New York davs and Thursdays, 4:45-5 p.m, EST, !

1
“RAISING JUNIOR” :

THERTY-NINE episodes of

. es) on Sept. 27 started Leo and Sundays, 6:45-7 p.m,, EST, 14
this famous serial are now

orchestra with Conrad Thi- Wweeks. Agency: McKee & Albright,
ritone, on 18 NBC-WEAF Fhiladelphia.
Wedne\cq\\ 9:30-10 p.m, WYETH CHEMICAL Co., New York

E LREER F‘OOD Co., Baitle
\Ircn w 1 Y on Qet.
, dramatic

available in scripe form for sta-
tions outside the WOR area.

! Ageney: The Biow Co, N. Y. (Hill's Cascara) on Sept. 24 started
! - SE AL - MILLS, Minneap n  “Songs My Mother Taught Me” on 15
Wrize :eg‘jgg{;imrted its u‘\’%‘;s }g?{;'hei»- CBS stations, Sundays, 6-6:30 p.m.,

period, first to be supplied by the EST. Agency: Blackett- Sample-Hum-
vy ycreazeu LclumbiaHXews Service, Mert, N. Y. (Same sponsor ha:“nost-
5 CBS stations, daily except Sun- poned to Oct. 10 starting of its “Easy
l’ 30-12:35 p.m. snd 4:30-4:35 Aces” program on CBS, Tuesdays,
p.m., EST. Agency: The McCord Co., Wednesdays, Thursdays and Fridays,
\11“1163})0 is. 1:30-1:45 p.m., EST.))
REMINGTON-RAND, Inc., Buffslo,
N. Y. \npu\uterﬂ on QOct. 2 starts

= “Cowboy Tom”, script act, on 15 CBS
i stations, Z\fonda\s Wednesdays and
: Fridays, 5:45-6 p.m., EST. Agency:

PETER DIXON
Hotel St. Moritz
New York City

Batten, Ba rton, Durstine & Osborn, ! 5

Aduvertising That Pays F b? g R&f RS BEEN SAYING IT RIGHT ALONG ...
vgh(]&ff{lﬂfk '\E.kaLﬁgDég;del)CO'BnH%bcotkmz i\;'av‘tl.

WEAF stations, Wednesdays and Fri-
days, 10-10:15 p.m., EST. Agency:
Ruthram’f & Ryan, N. Y.

SWIFT & Co., Chicago (packers) on '
Qct. 6 starts “Swift Program” with - ! m . . ¢ ..

Olsen and Johnson, on 40 CBS sta- | .. ..and no discounts, rebates, refunds or commissions allowed, other-
tions, Fridays, 10-10:30 p.m., EST, : .13 . 3 cant Aae ; . e . N 79 :

T e T Wather Thomp. : - wise than in exact accordance with such rate card . . .

son Co., Chicago.

DELAWARE, LACKAWANNA & _; .
WESTERN . COAL Co., New York - “e ve been saying:

Bl Coal) on Oct. 3 starts “Little o

T, amatic show, on 11 CBS sta- | : It’s mighty shrewd to buy Wb\l Nashville, but you
T ho "EST. Ageney: Ruthrauf & | : don’t have to be shrewd to do it. We have just one rate
N y : | 4
t

Is Not Expensive

ot Mwar “Tha Srtery Chel on’ 15, NBC- The proposed broadecasting code is right up our alley

It says:

® Spot the Area
® Spot the Time

® Spot the Listeners

@’&fzy /zour 0
the day or nzqizt

nons Tuesdays and Thursdays, 6:45-
, Ryan, N. Y. card, and it goes as it reads for everybody.”
GOLD DUST Corp.,, New York (Sil- |

ver Dust) on Sept. 21 renewed “Goldx ! ) ’ . .
and Dusty and the Silver Dust Twins” It 8ays: -
. nn 11 CBS stations (excluding . .
WABC), Mondays to Fridays inclu- { “No broadcaster or network shall claim for his service a character,
sive, 9:15-9:30 a.m., EST. Agency: i
j
i .

in the Heart Of the Tennessee Vall ey CORN PRODUCTS REFINING Co,

New York (Linit) on Oct. 9 renews

° musical program, talent still unde- ) “"ef‘ve heell savin e
¢ ;) : , ying:
Will Carry Your Message to | St on CBS sationy Mgy .

Batfen, Barton, Durstine & Osborn, scope- or quality which cannot be substantiated by specific evi-
¥ Y. dence . ..”

a.m., EST. Agency: E. W. Hellwig | “Ask any one of the dozen sponso‘r's wha get cash re-
@ A Receptive Market Coo N ¥ ' \‘ sponse to their shows. They’ll tell you how the mail

pours in, bringing enthusiastic comments from listeners
. ( and-orders from their dealers.”

of

; @ Consistent Listeners’ v es sis! Th ,
i IRANSCRIPTION EQUIPMENT with WFB G N :so I\clil fnem(»izspropo~ed bloadca:tmg code and WSM, l\ashwlle, tiurn out to
331-3 and 78 R.P.M. - @ Unusual Coverage ‘

ALTOONA, PA.

1310 kiloeyeles ‘ , QiCleared Channel Unlimited Time §
100 watts ‘

b AN y
ADVERTISERS CHOICE EDWARD PETRY AND COMPANY

for thorough' coverage of Exclusive National Representatives
Central Pennsylvania. ’ New Yorx CHICAGO ATLANTA

. DeTrROIT San Francisco
Equipped with 33 1/3 and . !

78 r.p.m. transcription
turntables. Owned and Operated by

“Voice of the Alleghenies” Tre Nationar Lire & AccienT INsurancE CoMpany, Inc, 5 0,00 0 WATTS 650

. ‘ NASHVILLE, TENNESSEE Afﬂllate Kiggcycies :
age 56 BROADCASTING * October 1, 1933 | October 1, 1933 * BROAD-CASTING | -

Rates and Merchandising Information on Request to

W il ; A (g i n Ernest B, Foote,
J. T. Ward, Vice President 7

Special Representative,
and Executive in Charge 5,000 Watts New York City

Owned and Operated by

LIFE AND CASUALTY INSURANCE CO.

NASHVILLE, TENNESSEE

l
|
|

WWW ameri
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WHBF

The ONLY
Commercial
Transmitter

“Laying Down”

A Primary Signal

in the

QUAD CITIES

(A MAJOR MARKET)

The cities of Davenport in Iows snd
Rock Island, Moline and Esst Moline
in Ilinois receive their only consis-
tently goed radio .reception from
WHBF. Proof of this statement is con-
tained in Certified Coverage Report
made by Jansky & Bailev. A copy
of this report will be sent to inter-
ested spot broadessters upon request.

WHBF, Rock Island, Ill.

“THE VOICE OF THE QUAD CITIES”

CALIFORNIA- PACKING Corp., San
Francisco (food products) on Sept.
28 started “Del Monte Happy Time”,
with Hugh Barrett Dobbs and guest
artists, on basic NBC-KGO network,
KDYL and K04, Thursdays,
am. PST. Agency: MeCann-
Erk&son. San Francisco. {Note: This
program is in addition to same spon-
sor's Monday night half hour “Del
Monte Ship of Jos with same cast
on 31 NBC-WEAF :tanons from San
Franeisco.)

CEREAL PRODUCTS REFINING

Corp.. San Francisco (Acme beer) on
Qct. & starts “Stars of the West”,
with Meredith Wilson’s™ orchestra,

Mary Wood and Orving Kennedy, so-
lo and Doric Quartet, on basic
NBC-KGOQO network, plus KFSD and
KTAR., Mondays, 8:30-9 p.m., PST;
ting Dee. 6 program will also be
rd Wednesdays, 9-9:30 p.m., PST.
: Emil Brisacher &-Staff, San

h

A

F <
DURKEE FAMOQOUS TFOODS, Ine,
Berkeley, Cal. (mayonnaise) on Oct.
15 starts “Al Pearce and his Gang”
on basiec NBC-KGO netwerk, plus
KFSD, KTAR, KGIR and KGHL, Fri-
days, 2:45-3 p.m., PST. Agency: Leon
Livi gston Advertising Agency, San
Francisco. .

CRAZY WATER HOTEL Co. Mine-
ral Wells, Tex. (Crazy Water Crys-
tals) on Sept. 24 replaced its Sunday
quarter hour program with Gene Ar-
nold and the Commodores on 26 NBC-
WEAF stations, Sundays, 2-2:30_p.m.,
EST, with 12 southern and Canadian
stations to be added Oct. 8. Agency:
Cowan & Dengler, N. Y.

SPERRY FLOUR Co., San Franciseo,
unit of Gemeral Mills, Ine, on Sept.
20 started “Herdb Dana on Footbsall”
on the basic NBC-KGO network, plus
KFSD, Wednesdays. 9:15-8:30 p.m.,
PST. Agency: Westeo Advertising
Agency., San Francisco,

TWO MARKETS.

Continuous Time —

Maximum Power—

only super-power

in the southwest.

_ONE STATION...ONE PRICE

WFAA with WBAP, operates continuously,
providing listeners with the only full time met-
work programs within a radius of 250 miles.

The WFAA transmitter at Grapevine, equi-
distant between Dallas and Fort Worth, is the

(50,000 Watts) station in

the populous North Texas Area.

For these reasons and many others, a great
majority of legitimate national advertisers se-
lect WFAA-WBAP for their radio campaigns

NEW YORK
SAN FRANCISCO

REPRESENTED NATIONALLY BY EDWARD PETRY & CO.
CHICAGO

DETROIT
ATLANTA

 Ritchie & Co.

GENERAL FOODS Corp., New York
(Diamond Salt) on QOct. 5 renews
“Cape Diamond Light”, dramatic
sketches, over special NBC hookup of
WJZ, WBZ, WBZA and KDKA, Thurs-
days, 8-8:30 p.m., EST. Agency: Ben-
ton & Bowles, N. Y.

PACIFIC COAST BORAX Co., New
York (20 Mule Team Borax) on Oct.
5 renews “Death Valley Days” on 17
NBC-WJZ stations, Thursdays, 9-9:30
p.m., EST. Agency: McCann - Erick-
son, N. Y.

PIONEER CANNERIES, Seattle
(Pioneer clams) on Sept. 28 started
talk by Ann Holden, with Bennie
Walker as master of ceremonies and
orchestra and soloists, in Women'’s
Magazine of the Air period of basic

NBC-KGO network, plus KDYL,
Thursdays, 10-10:20 a.m., PST. No
ageney.

LOS ANGELES BREWING Co., Los
Angeles (Eastside beer) on Sept. 28
started “Steamboat Harmony”, va-
riety programs, on basic NBC-KGO
network, Thursdays, 9:30-10 p.m,
PST. Agency: Scholtz Advertising
Service, Los Angeles.

J. A. FOLGER & Co., San Francisco
(coffee) on Sept. 29 renewed “Lee S.
Roberts and his 0ld Memory Box” on
basic NBC-KGOQ network, plus KDYL,
Mondays and Fridays, 8-8:15 a.m.,
PST, and Wednesdays, 9-9:15 p.m.,,
PST. Agency: Botsford, Constantine
& Gardner, San Francisco.

NBC CHANGES: Horlick’s series
with Dr. Herman Bundesen on NBC-
WJZ network is now heard Tuesdays
and Thursdays, 8:30-8:45 p.m., EST,
with Tuesday program repeated at
10:45 p.m., EST, for Pacific Coast;
Molle’s series with Charlie Leland on
NBC-WEAF network on Sept. 25
started its Monday night schedules at
7-7:15 p.m., EST; Sterling Products

program, scheduled to start Oct. 4,
started Sept. 27 on 17 NBC-WEAF
stations, Wednesdays, 8:80-9 p.m.,

EST; Best Foods program with “Fred
Allen and his Salad Bowl Revue” from
Sept. 29 is repeated for WDAF, KOA,
KDYL, KGO, KPO, KFI, KGW,
KOMO, KHQ, KFSD and KTAR, Fri-
days, 12:15-12:30 a.m., EST, with
NBC-WEAF program continuing on
Fridays, 9-9:30 p.m.,, EST; Harold F.
“Circus Days” program
scheduled to start Oct. 19 on 13 NBC-
WJZ stations is now scheduled to
start Oct. 20, to be heard Fridays and
Saturdays, 7:30-7:45 p.m., EST;
Tastyeast’s “Baby Rose Marie” series
on 8 NBC-WJZ stations on Sept. 17
shifted to Sundays, 12:15-12:30 p.m.,
EST; Household Finance Corp. “Mu-
sical Memories” program on 13 NBC-
WJIZ stations on Sept. 26 shifted to
Tuesdays, 9-9:30 p.m., EST; Gulf Oil
“Gulf Headliners” Sunday night pro-
gram on NBC-WJZ network on Sept.
24 started Fred Stone, Mrs. Stone and
three daughters, replacing George M.
Cohan.

I
SYRACUSE

IN 1932 THE

FIFTH

CITY in U.S.
INRETAIL

SALES

Per Capita
BasicIN.B.C.JBLUE

CBS CHANGES: Corn Products Re-
fining Co. program, starting Sunday,
Oct. 1, 9-10 p.m., EST, is now titled
“Seven Star Revue” instead of ‘“Bath
Club Revue”; Wyeth Chemical Co.
“Easy Aces” program starts Oct. 10
on enlarged network, to be heard
Tuesdays, Wednesdays, Thursdays and
Fridays, 1:30-1:45 p.m., EST; Na-
tional Oil Products Co. program with
Big Freddy Miller starts Oct. 3, to be
heard Tuesdays and Fridays, 11:15-
11:30 a.m.,, EST; Old Gold has en-
gaged Harry Richman and Milton
Berle for additional performances on
its Wednesday night programs untu
Oct. 11; Loudon Packing Co. “Stamp
Adventurers Club” on Sept. 28 shifted
to Thursdays, 5:45-6 p.m., EST, with
repeat for 6 stations at 6:45-7 p.m,,
EST; Union Central Life Insurance
Co. “Roses and Drums” serial, start-
ing Sept. 24, is scheduled for Sun-
days, 7:30-8 p.m., EST.” \.

PROSPECTS

CENTRAL BREWERIES, Inc, E. St.
Louis, Ill.,, will use radio with other
media in lower Mississippi Valley
states to conduct a contest for a
name for its beer. Radio advertising
will be ~under the direct supervision
of George E. Bounds, advertising
manager. Harrison - Rippey Advertis-
1g‘g Co., St. Louis, handles the re-
mainder of account.

H. I. HUFF LABORATORIES, Holly-
wood, California, distributor for Dr.
Freer's Prescription, eczema remedy,
will use daytime 15- minute periods
twice weekly on selected stations, to
be placed through Radxoscrlpt Pro-
ductions, Los Angeles

E. GRIFFITH HUGHES, Inc.. Ro-
ciester, N. Y. (Kruschen Salts) is re-
turning to radie with the Lewis-Waet-
éen Agency, New York, handling the
account.

GRIESDIECK - WESTERN BREW-
ING Co., Belleville, 1ll. (Stag beer)
will use radio with other media in
mid - western states. Campaign is
handled by Nelson Chesman & Co., St.
Louis.

NEW LONDON PHAR\I&CAL Corp.,
New London, Conn. (Aspirub lini-
ment) will use radio with news-
papers in a campaign to be handled
by Topping & Lloyd, New York
agency.

CONDON Mfg. Co., Minneapolis, will
begin a one-minute announcement
campaign for its petroleum jelly Oet.
15 on a large list of stations. The ac-
count is handled through Chicago of-
fice of Scott Howe Bowen.
HARRINGTON HOTEL, Washington,
D. C, is placing radio duebills for
rooms with meals through Romer Ad-
vertising Service, Washington.

Rockey Sues

HOWARD ROCKEY, novelist, ra-
dio writer and former advertising
man, has filed suit against the
Thompson Feature Service and
the A. L. Burt Co., New York
publishers, alleging that he was
unaware that a novel signed with
his name was to be published in
book form. Rockey, former public
relatipns director for World Broad-
casting System, alleges that the
book
story written by him in 1926 en-
titled “Through the Mill”, and that
the Burt Co. published the work as
a new novel on July 5 last.

SOVIET RUSSIA, now building a
500 kw. station, is reported to be
planning a 1,200 kw. broadcasting
station which would cover all con-
tinental Europe.
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“Shattered Dreams” is a,

our [friends in radio broadcasting who-are
|
aH’endinglfhe N. A. B. Convention at White
Sulphur Springs—GREETINGS!
|

The ;exchange of ideas and the friendly
contacts ‘]:which this Convention so bountifully
affords wjiil go far toward advancing broad-
casting +cx? the position of AMERICA'S MAJOR
ADVERTI$ING MEDIUM!

|
! |
P S ;:Should you plan to stop off at New York
i on your way home from the Convention,
- we cordially invite you to visit us. We'd
-like. to show you-our modernized studios
“and  have you listen in on some of the
: programs which are proving so popular
with the tep million radio listeners in the

WOR area,

Leading ?)nlmandarfffaﬁon Serving
 Jersey and New York Metrgpolitan Areq
A 4

BAMBERGER BROADCASTING SERVICE, Inc.
NEWARK, NEW JERSEY .

New York Business Office . .
. Chicago Office Wm. G. Rambcau,
Boston Office | . ..

1440 Broadway
360 N. Michigan Avenue
" James F. Fay, Statler Building

October 1, 193§ * BROADCASTING |
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for Women,

KOCW to Tulsa

REMQVAL of KOCW, Chickasha,
Qkla., to Tulsa, was authorized by
the Radio Commission Sept. 15 foi-
lowing withdrawal of the protest
of KVOO, Tulsa. The station, li-
censed to the Chickasha College
operates with 250
watts night and 500 watts day on
1400 ke. It is operated as a com-
mercial.

WLTH

THE VOICE OF BROOKLYN

The following is a partial
list of advertisers for whom
WLTE is doing s real job
in sponsored periods in
English, Jewish, Poli and
Italian . . . . and children’s
programs.

*The Coward Shoe
*Crawford Clothes

*Dr. J. Lunenfeld

*Daniel Jones, Inc.
*Stuhmer’s Bread

i *Silver’s Baths

i Runkel Bros., Inc.
| Rem
|

*Reaewed Coatracts i

1400 Kilocycles—500 Watts

Brocklyn Eaxle Building
Brooklyn, N. Y.

RADIO ADVERTISERS
AGENCIES AND
REPRESENTATIVES

EARNSHAW-YOUNG, Inc, Los An-
geles sgency, announces the appoint-
ment of Walter L. Earnshaw as vice
president, to succeed R. R. Morgan,
resigned. Mr. Earnshaw formerly was
associated with his brother, Harry A.
Earnshaw, the president of Earn-
shaw-Young. Inc., in an advertising
agency in Boston. Prior to that, he
was ' with the Curtis Publishing Co.

GRIEG-BLAIR & Co.. San Franeisco.
newly formed station representative
organization, announces that on Sept.
1 it was appointed exclusive Califor-
3 representative of KFPY, Spoksrne,
Wash.

HENRY B. GENTRY Ius been ap-
pointed radio director of Brooke,
Smith & French, Detreit sgency.

ERNEST B. FOOTE. New York, has
been appointed special representative
q:’ WLAC, Nashville,

yADIO STATION
EPRESENTATIVES

Walter Biddick Co.
548 Chn:b‘« oﬂCosﬂ:a?;: Blds.,rLos Angeles
ST s S Bids,, Seatile

KMBC "The Tested
Spot for Test Programs”
has effectively merchan-
dised programs of many
advertisers among whom
are the following:
Richard Hudnut, H. J.
Heinz & Co., Johnson &
Johnson, lodent Tooth
Paste, Rumford Baking
Powder, Linit, Wrigleys,
Loose-Wiles Biscuits,
Kresges' 25¢ and $1.00,
John Taylor Dry Goods,
Aines Dairies, Los An-
geles Soap Co., Krus-
chen Salts, Sears Roe-
buck, A-6 Grocers, K.
C. Power & Light Co.,
Diamond Bros. Jewelry,
Rothschilds & Sons
Clothing, Aladdin Man-
tHe Lamps.

il e
R ST I

v

< 2

KANSAS CITY, MO.

-I;)WERING TO

HEIGHTS

. in MERCHANDISING ACTIVITIES

Unique among broadcasting stations
KMBC has pioneered a merchandis-
ing service which is acknowledged by
advertising authorities to be definite,
complete and effective. Here is a
Merchandising Department whose

function includes not only the sales

and distribution problems of the ad-
vertiser but the publicizing of the
program iiself. Newspaper, direct-
mail and bill-board advertising form
a part of this promotional activity.
Designed solely to make broadcast
advertising MORE EFFECTIVE, this
unit of KMBC acts on facts gained
by actual investigation.

Here Retail Sales are Highest per Capitain U.S. A,
MIDLAND .BROADCASTING COMPANY

New York Office, I7 E. 4%th St.

Phone Eldcrado §-5070

EDWARD LONGSTRETH, former ra-
dio seript writer with N. W. Ayer &
Sons, and John L. Wiggin, since 1929
an NBC production director, have
joined the enlarged radio department
of Pedlar & Ryan, New York agency,
Mr. Longstreth as script writing di-
rector and Mr. Wiggin in charge of
studio produetion. David F. Crosier
continues as executive in charge of
schedules, talent and publicity.

WALTER BIDDICK Co., Los Angeles,
radio station representative, has
opened new offices in Seattle with H.
E. (Hal) Pearce as manager. The
Biddick concern now acts as Pacific
coast representatives for 65 stations,
the latest addition being KGMB, Hon-
olulu.

DON C. ROBBINS, formerly with
KJBS. San Francisco. has joined the
Los Angeles staff of Walter Biddick
Co., station representative.

FRED T. WEEKS and William Brew-
er have formed a new agency in San
Francisco. Weeks was former San
Francisco manager for the Newell-
Emmett Co.. and Brewer has been ac-
count executive with Erwin, Wasey
Co.

GARDNER ADVERTISING Co., New
York, announces the appointment of
Roland Martini as director of its ra-
dio department. <

RAY M. THOMPSON, former radio
service director of Meek & Wearst-
ler. Inc., Youngstown, O., has started
his own business as an advertising
counsellor at 2141 Market St., Youngs-
town.

LARRY NIXON. formerly
and aviation publieity. h
publicity staff of J. Stirl
New York agency.

McKESSON & ROBBINS, Inc.,
Bridgeport, Conn. (McKesson's Milk
of Magnesia toothpaste) has appoint-
ed Lambert & Feasley, New York, to
handle its advertising.

NORWICH PHARMACAL Co., Nor-
wich. Conn., has started marketing a
new brushless shaving cream ecalled
No-Nix.

BLATZ BREWING Co. Milwaukee,
has appointed H. W. Kastor & Sons,
Chicago, to handle a test campaign.

SMALL, KLEPPNER & SEIFFER,
New York, has been appointed to
handle the advertising of Dr. A. Pos-
ner Shoes, Inc., New York.

N. W. AYER & SON, Philadelphia,
has been appointed to handle the ad-
vertising of the W. L. Douglas Shoe
Co., Brockton, Mass.

BROOKE, SMITH & FRENCH, De-
troit, has been appointed to handle
the advertising of the J. Mazer Sons
Cigar Co., Detroit, introducing its
new 5-cent Cadillac cigar.

EDROS NATURAL PRODUCTS, Inc,
New York (Edrolax) has placed its
advertising with J. M. Mathes, Inc,
New York agency.

NATIONAL CARBON Co., New York
{(Eveready Prestone, etc.) has ap-
pointed J. M. Mathes, Inc., New York,
as its agency from Jan. 1, 1934.

in radio
joined the
ng Getchell,

780 On the Dial
* 500 Watts
PROGRAMS THAT PLEASE

are a daily feature over
RADIO STATION

KELW

The Voice of Democracy
100% Member of NRA
3702 Magnolia Blvd.
Burbank, Cal.

TRANSCRIPTIONS

ADDITIONAL transeription accounts

placed on various stations are re-

ported as follows by National Adver-

tising Records, these being supple-

mental to the lists carried in previous

issues of BROADCASTING:

Austin Pacific Co., Los Angeles (Auto-
mobiles))

Buick-Olds-Pontiac Sales Co., Detroit

Colonial Dames Corp.,, Los Angeles
(cosmetics)

The Conley Co., Inc., Rochester, Minn,
(Hemp Bodi-Massager)

Duffy-Mott Co., Inc.,, New York (Sun-
set Prune Juice) .

Norge Corp. Milwaukee
tors)

Orange Crush Co., Chicago

Primrose House, New York (cosmet-
ies)

Proctor & Gamble Co., Cincinnati
(Oxydol)

Swan-Finch Qil Corp., New York
(motor oil)

JOHN E. HASTY, formerly with Mec-

Cann-Erickson, San Francisco, has

joined McGregor & Sollie, San Fran-

cisco transcription producers, as pro-

duction man. C. R. Engle, formerly

chief announcer of KGW, Portland,

Ore., has taken charge of station re-

lations, and C. R. Hampton, formerly

with KFRC, San Francisco. has been

placed in charge of sales promotion.

CARL peE VIDAL HUNT, radio secript
writer, Hollywood, has left for Lon-
don to open a branch office for Ra-
dio Transcription Company of Amer-
ica, Chicago, and Freeman Lang
transeription studios, Hollywood.

RADIO GUILD of America, Holly-
wood, ‘will make series called *“Cov-
ered Wagon Jubilee” wi*h the KMTR
hill billies. On account of contract
obligations, 'series will not be distrib-
uted in Californa but can go to other
states. “Hot From Hollywood", series
of 5-minute transcriptions on a six-
a-week basis, will be started with
script and narrative done by Dr.
Ralph L. Power, radio editor of the
Los ANGELES RECORD.

RADIOSCRIPT Productions, Los An-
geles agency, has taken radio account
for Charm Laboratories, New York,
producers of a reducing tea. Initial
broadcast series started middle of
September over KGFJ, Los Angeles,
with week-day morning interview be-
tween Harry Vincent, free lance an-
nouncer, and Valentine Lyon, mother
of cinemaland’s Ben Lyon. Contract
calls for same series over a San Fran-
cisco’ station on transcriptions within
60 days-and a Seattle outlet after an
additional 60 days.

(refrigera-

EQUIPMENT

C. M. HOBART, in charge of radioc
sales in the Washington office of West-
inghouse, has been appointed mana-
ger of radio sales with headquarters
in Chicopee Falls, Mass. He has been
succeeded in Washington by W. E.
Bishop.

BY LENGTHENING its antenns,
WBT, Charlotte, N. C., claims it has
practically doubled its signal strength
in certain outlying sections of North
and South Carolina where heretofare
listeners noted a weakness in the sta-
tion, Its “T” type aerial was ex-
tended an additional 15 feet each side
of the lead-in wire.

NEW STUDIOS are under construe-
tion for WSUN, St. Petersburg, Fla.,
doubling its present floor space on the
Recreation Pier. They will be dedi-
cated Nov. 13. :

WORC, Worcester, Mass., is installing
a néw RCA Victor 1 kw. transmitter,
modified to 500 watts, which goes into
operation Oct. 10 when the station
shifts to 1280 ke. It is also installing
a three-unit directional antenna, de-
.signed by Comdr. T. A. M. Craven,
consulting engineer of Washington.

BROADCASTING * October 1, 1933
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"GROUND TO COVER"_y, ...

trast to many territories, Iowa has never con-
‘ centrated its consumers in one or two large
cities. To seil Iowa, 'you must reach scores
of cities, and hundreds’ of small towns. The
primary day-time service area of WOC-WHO,
shown on the map, includes forty-three cities
over 10,000. With 50,000 watts, WOC-WHO
gives you the coverage necessary to do a good
selling job.

WOC-WHO

FULLTIME, CLEARED-CHANNEL

the job. |

as in buying power.

for eveni hours.
by WOC-WHO.

(Red) Netw
means greater audience.

CENTR

914

A, where radio advertising
move goods in many local markets,

it pays to use the ONE “"50 KW'
that covers them all—WOC-WHO

TO MAKTE hay in the business field, use the tools that fit

For the}advertiset who knows the lay of the land—and
makes his | plans accordingly, there’s plenty of opportunity
to make hay in the Iowa market. Iowa is big in area, as well
To cover it, takes power—and the
power is yours to command through Station WOC-WHO.

Nowherd else in the Union does the advertiser secure such
a tremendous power advantage. The total radio power li-
censed for| commercial broadcasting in Iowa is 54,000 watts
Of this 92¢,—or 50,000 watts—is used

Another vital point—WOC-WHO is the only NBC-WEAF
ork outlet in Iowa—a program advantage that
Rates?—Look them over, and
you'll say [to yourself “What a buy!”

L BROADCASTING COMPANY

alnut Street, Des Moines, lowa
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' MAXIMUM RESULTS
AT MINIMUM COST!

w
S
P

s TOLED O mn

area of 1,151,322 popula-
tion.

BASIC STATION

of the

COLUMBIA

SYSTEM

WSPD is 1000 watts—full

the only radio station in

ing audience.

WSPD

THE TOLEDO
i | BROADCASTING €O.

Smdios—-Th;z Commodore
Perry Hotel, Toledo, O.

Representatives.

J. H. McGillvra, 2 West 45th
St., New York City.
Paul A. Lamb, Room 1452,
228 North Lasalle Se.,
Chicago, IIL

BROADCASTING

Western Electric Control—

! ‘Northwestern Ohio — and !
| || enjoys a 755 proven listen- |

Effectively serves a trade ‘i

i

|

. studios and

STUDIO NOTES

WOKO. Albany. N. Y., came to the
rescue when Albany staged .an NRA
parade on Sept. 13 by pro sound
trucks which picked up mattial music
broadeast from the station. The
trucks were distributed through the
line of 25.000 marchers as only seven
bands could be obtained.

VOCAL offered every
Tuesday 11:15 o’clock
over WO Joseph Reg-

instruction is
merning  at
R, Newark, by

neas, instructor.
ATTENDANCE at the Towa State
Fair was boosted considerably this

vear as the results of broadcasts from
a permanent \tug.xo built in Machin-
ery Hall by OC WHO. De< Moines.
Several popul mercial programs.
besides fair feat . were broadeast
from the studie.
A COURSE in

v over

calisthenics is being
WMCA, \e\\ lor

WOR Newark, is building additional
reinsulating older studio
walls with the latest sound dampening
materials.

WCAD, Canton, N. Y., operated by
St. Lawrence K_“iversity. will cele-
brate its tenth anniversary next Jan.
15 with elaborate ceremonies now be-
ing arranged by Richard C. Ells-

worth, manager.

“SATURDAY Night Shindig” titles
an audience program of mountain
music on WWNC. Asheville, N. C.,
conducted by Bob Cochrane as the
“*Chief Shindiger.”

WHB. EKansas City, was recently
awarded first and second awards in
the radic division of "the Ad-of-the
Month Centest. sponsored by the Kan-
sas City Advertising Club. In the July
contest, WHB won first, second and
third.

WNAC, Boston, has completed ar-
rangements with superintendents of
schools throughout greater Boston to
broadcast “No School” announcements
again this year on rainy or stormy
days. Special telephone operators will
be on duty at the WNAC switchboard
after 6:30 on mornings when there is
a probability that school sessions will
be cancelled. The first announcements
are to be made at 7 a.m., with a sec-
ond and more complete list of schools
at eight. Announcements concerning
afternoon sessions will be given at
11:55 a.m. Last year about 30 cities
and towns in greater Boston availed
themselves of this service as a sup-
plement to their own “No School”
signals.

JOSE (JOE) RODRIQUEZ; news and
publicity head of KFI-KECA, Los An-
geles, will teach a one-quartér course
in broadeast in the downtown divi-
sion of the University of Southern
California, Los Angeles. It will in-
clude lectures on administration, pro-
grams, news broadcast, legal aspects
and other similar topies.

WBT, Charlotte, N. C., has issued a
new rate card. Among its highlights
are a substantial reduction in the
price of one-minute announcements,
a new bracket of rates for mid-after-
noon times lower than the standard
daytime rate, and inclusion of special
frequeney rates which give sponsors
of three and six times a week broad-
casts an added substantial discount.
THE NINTH anniversary of KFRC,
San Francisco link of the Don Lee-
CBS chain, was observed the last
week in September, with a special
Blue Monday Jamboree program. Har-
rison Holliway, manager, is the only
one who was with the station when
it opened in the Whitcomb' Hotel.
JOE GENTILE, of the announcing
staff of CKLW, Detroit-Windsor, is
conducting an hour midnight variety
show on that station which he calls
“The Kibitzers’ Kiub"”, styling him-
self “Ye Old Kibitzer.”

YOUR KID

be purchased in any store.

Invest in child psychology. Give
him a great program and an origi-
nal gift—then watch your dividends.

He-boy and she-girl programs that
won’t send them to bed with night-
mares. Programs designed for 8 to 18.

We control scores of exclusive, origi-
nal devices for children’s gifts and
give-aways and MERCHANDISING
PLANS with which to test your fea-
tures, Station operators and adver-
tising agencies write or wire.

SPOT ¢ NETWORK

He’ll work and save labels like nobody’s business—especially
if your GIVE-AWAY or GIFT is original, novel and cannot

A CHILD’S PROGRAM IS THE SUPREME RADIO TEST.

THORNTON FISHER
Former WEAF and NBC feature. Eleven years on the air.
Office and Studio
104-12 Conunamzl Avenue, Forest Hills, L. I., New York.

AUDIENCE

Stir the child and you’ve made
a “star” salesman for your
product.

He’ll “sell” his parents.

He'll “sell” his neighborhood.
He’ll demand your food or
other commodity and get it—
if you make it sufficiently in-

.

teresting to him.

GIVE HIM SOMETHING TO
INVITE HIS ATTENTION!

¢ INDEPENDENT

Pettey Made Democratic
Committee Liaison Man
On Ofhicial Broadcasts

HERBERT L.
PETTEY, secre-
tary of the Ra-
dio Commission,
has been desig-
nated by Post-
master General
James A. Farley,
who is also chair-
man of the Dem-
ocratic  National
Committee, as

O
Mr. Pettey
liaison man for the committee on
all matters relating to broadeast

speeches under the committee’s
auspices. Mr. Farley on Sept. 8
wrote letters to that effect to cabi-
net officials and all ranking gov-
ernment bureau chiefs and to the
presidents of the two national net-
works.

Mr. Farley explained that it has
come to attention of the commit-
tee that many individuals have
been contacting the networks and
stations with requests for time,
representing themselves as spokes-
men for the Democratic National
Committee on radio matters. “The
only person authorized to repre-
sent the Democratic National Com-
mittee on matters of this kind,”
Mr. Farley’s letters stated, “is Mr.
Herbert L. Pettey, who you will
recall as the director of radio dur-
ing the past campaign.”

Persons wishing radio time are
asked to- clear their requests
through Richard F. Roper, execu-
tive secretary of the committee,
who then takes up the request with
Mr. Pettey, the direct radio con-
tact. The plan applies only to ra-
dio time requests represented as
being endorsed by the Democratic
Committee.

NBC to Radio City

(Continued from page 20)
fourth in the modern mode, in
framire wood. Each studio is car-
peted and furnished in a way ap-
propriate to its individual style.

The main reception lobby, spon-
sors’ and guest rooms also are
paneled in wood and furnished
with fireplaces.

“Special Events” Control
A SPECIAL control room has been
installed for use in so-called “spe-
cial events” programs, where vari-
ous parts of the broadecast may
come from planes, foreign coun-
tries, ships, or pack-transmitters
carried on the backs of announcers.

The set-up for handling multi-
point programs will permit the di-
rector to keep in constant touch
with as many as ten different
points, either by wire or short-
wave, and to switch any one of

. these points to the network de-

sired.

The special control board will
enable the director to talk back
to any or all of the points, or to
“feed” them the program on the
network, so that they will be fa-
miliar with what already has been
broadcast when their turn on the
network comes.

An announcer’s position is main-
tained at the director’s side, in
case it should be.necessary to ef-
fect a special transition from one
portion of the program to another.

BROADCASTING * October 1, 1933

vvvvvv.ameriommstorv.com

GRATULATIONS

WK
THE GCOTWILL STATION

i CETRCIT

i : October 2, 1933

JOHN F. PATT

¥r, John ¥, Patt, General Manager,
Gm'FnlM&uger

: The WGAR Broadcasting Company,
! Statler Eotel,
Cleveland, Ohio.

Dear John$

In going over your records for this
year, Mr, Richards and ‘7 want to congratulate
you on the splendid progress which you have

) made with WGAR, Everywhere I hear comments
~ i concerning the popularity of the *friendly

; station®, This is true both from listeners
: i ’ and clientss

You have placed WGAR in an enviable
position in popularity, volume of business
and service to clients, in the short space of
three years., The increased mumber of accounts -
which have shown their preference for WGMAR in
this Fall's campaign is very gratifying and -
also a real testimonial to your capadle manage.- .
ment. -

“Xeep up the good work and remember
that goodwill is the greatest asset of any
station.

WJR THE Gooowlué;féTA

| MICHIGAN'S GREATEST ADVERTISING
FISHER BUILDING

[
|
|
J
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New Wood Tower

A WOODEN radio tower reaching
to the record height of 624 feer,
is under construction for the gov-
ernment at koblenz, berman\. az-
cording to & report received bv the
Departmem of Commerce. _-‘Lmeri-
can Southern pine is being used.
with the members of the wooden
tower connected by disks and
plates held aogemer with bolts,
which is said to result in strength-
enmg‘ the joints from four to
eight times

EDWL\' K.

CO‘HA.\'. CB3
tter

second S\rd
and the wiring o
plane to be used :\V Dxrd in
over the South Pole. These st
will be used to relay voice bro
direct to the CBS audience from
scene of

the explorations.

No Competition:
during davlight hours
KGVO

Missoula, Montana

Problems Facing NAB Convention

{Continued from page 8)

give a brief review of the develop-
ments in radio since the passage
of the Radio Aect of 1927. Dr. Jol-
life will discuss developments in
the technical aspects of reguation
at the night session.

The remainder of the agenda in-
s customary reports and dis-
ons on NAB activity. Of par-
ticular moment will be the report
of James W, Baldwin, who served
as special NAB representative at
the North American Radio Con-
ference which ended in failure in
Mexico City last summer. He now
is advisor to the NRA on the
broadcsstin: industry code, having
whapmteu his NAB tour of duty a
few weeks ago. He will offer ree-
ommendations for a “permanent
solution™ of the North American
allocation problem.

NAB May Broaden Scope
IN CONNECTION with the status

of television, suggestions have
been made to the NAB that its
membership be opened to the score
of television .experimenters. Ef-
forts recently were made to form
a television association, but the

sponsors of this movement believe:

it would be more advisable to bring

AA*
“AUDIENCE
APPRECIATION" OR
STATION
POPULARITY

KANSAS CITY, MO.

New York Office, 17 E. 4%th St.

RING TO
HEIGHTS

AA*

You can reach America's richest
market through America's most
modern
with.a program built by a na-
tionally recognized staff, with a
program that is actually and
effectively merchandised,
through KMBC, "First in the
Hearts of the Heart of Amer-
ica".

broadcasting station

_Here Retail Sales are Highest per Capitain U. S. A.
MIDLAND BROADCASTING COMPANY

Phone Eidorado 5-5070

the visual radio art under the
aegis of NAB since television ulti-
mately appears destined to become
a broadeasting service, operated
and nurtured by present sound
broadecasters.

Amendment of the NAB consti-
tution and by-laws also is slated
for action as the culmination of
numerous changes in operating
procedure. Drafted by three past
presidents of the organization—
Mr, Hedges, Walter J. Damm,
WMTJ, and Harry Shaw, WMT—
the recommended alterations have
important bearing upon future as-
sociation activities. Salient changes
recommended are:

Elimination of the associate
membership category so that all
associates would become eligible
for active membership.

Revision of the schedule of dues,
which, among other things, would
reduce the minimum annual fee
from $60 to $30 a yvear—a change
suggested by NRA to open the or-
ganization to even the smallest
stations.

Creation of a new executive com-
mittee, consisting of the president,”
treasurer and managing director
to wield such powers as are dele-
gated by the board. (The execu-
tive committee, selected from the
board, was abolished at the last
convention because of the charges
of “big station domination.”)

Change in Electoral Plan

ABOLITION of proxies at board
meetings and the provision that
traveling expenses of board mem-
bers be paid at the rate of five
cents per mile.

Change in the system of elec-
tion, under which the president
will appoint a committee of five
representatives of the member-
ship to nominate officers and board
members. Any ten members of the
association may present in writing
at the annual meeting the name
of any member of the association
to be included on the ballot. Elec-
tion shall be by majority vote, and
if no candidate secures a maJonty
on the first ballot, then the two
highest candidates shall be voted
for on the next ballot.

A system of uniform cost ac-
counting for the industry which
apparently will become mandatory
under the terms of the NRA code,
will be the basis of a discussion
led by Mr. Church as chairman of
the cost accounting committee des-
ignated at the last session. Since
such a step entails the introduc-
tion of new methods of bookkeep-
ing in all stations, the matter wﬂl
be open to discussion.

Aside from the copyright dis-
cussion by Mr. Baker or, in his ab-
sence, by Mr. Hostetler, Oswald F.
Schuette, NAB copyright director,
will review the NAB's copyright
activities during the year and will
discuss the aims and purposes of
the -recently created Radio Pro-
gram Foundation. The question of
Mr. Schuette’s continuance in of-
fice also arises.

L. D. Levy, chairman of the Spe-
cial Copyright Finance Committee,
will render a report on that unit’s
status, now in the red.

After the concluding session

Radio Engineers Voting
On Institute Officers

- BALLOTS for election of the 1934

officers of the Institute of Radio
Engineers are now being gathered
by mail and will be opened Oct.
24, Candidates for president are
C. M. Jansky, Jr., Washington con-
sulting engineer; R. H. Marriott,
New York consulting engineer, and
A. F. Van Dyck, RCA patent en-
gineer. Candidates for vice presi-
dent are Balth Van Der Pol, Jr.,
of Holland, and Hidetsugu Yagi,
of Japan. Three directors are to
be chosen from the following:
Arthur Batcheller, New York, fed-
eral radio supervisor; Alfred N.
Goldsmith, New York consulting
engineer; John V. L. Hogan, Nev»
&oxl\ consultmO‘ engineer; H. W.
Houck, New &oxk consulting engi-
neer; E. R. Shulte, Western Union
Telegraph Co.; J. C. Warner, RCA
Radiotron Co.; W. C. White, Gen-
eral Electric Co., and William Wil-
son, Bell Laboratories.

James W. Baldwin

(Continued from page 31)

Baldwin upon recommendations
from high administration officers
who knew his qualifications as an
organizer and executive. With him
Baldwin brought over John B. Rey-
nolds, assistant chief clerk of the
department, as assistant secretary,
which post Mr. Reynolds still holds.

When Baldwin came to the Com-
mission,- it had about 80 regular
employes. When he left in Feb-
ruary, 1933, it had approximately
300 in Washington and in the field.
His recommendations for reorgan-
ization of the agency, made after
exhaustive studies both in Wash-
ington and in the field, were
adopted. in all essential details.

Aside from organization funec-
tions, one of Baldwin’s biggest ra-
dio tasks was the coordination and
correlation of the Rules & Regu-
lations governing radio, promul-
gated in February, 1932. Drafted
in the rough by the legal and en-
gineering divisions over a period
of several years, these rules and
regulations are the codification of
general orders previously issued by
the Commission.

Mr. Baldwin was responsible for
the compilation of another docu-
ment that today is regarded as the
handbook on commercial broadcast-
ing. This was the Commission’s
report to the Senate Interstate
Commerce Committee in reply to
the Couzens-Dill resolution order-
ing an inquiry into the broadcast-
ing structure. Containing more
than 200 pages, this document was
the result of six months of inten-
sive research and study and em-
bodies a mass of original informa-
tion about commercial radio.

In 1921 Mr. Baldwin married
Caroline Smith, of Richmond, Ind.
They have two children, Dorothy
Jane, 7 and Carol Ann, 1. His
hobbies are water sports—mainly
boating and fishing. Heisa Mason,
a member of the Sigma Nu Phl
legal fraternity and a member ‘of
the Washington Yacht Club. He
attends the Presbyterian Church.

Oct. 11 the NAB board of direc-
tors and its new officers will hold
a reorganization meeting. It will
consider appointment of the asso-
ciation’s regular employes, includ-
ing the managing director.

BROADCASTING * October 1, 1933

vvww.americ&historv.com '

Anode Tubei

(]

Hygrade Lamps

|
|
i
SALEM, MASS. ‘]
|

‘1. High plate dissipaddn without over-
heating. This is a direct result of the
high thermal emissivity of graphite.

. Lower operating tenfﬁpe:am:e at the
anode. This results in a2 lower operating
temperature of the other electrodes,
thereby preventing secondar; and pri-
mary emission from the grid.

3. Uniformity of characteristics. The
physical properties of graphite permit
exact precessing. Graphite does not
warp under high temperatures and the
mechanical dimensions of the anode

cw.. . a complete line of Gmplzz'té

by

(Rey. U. S. Pat. OF.)

Hygrade Sylv ania Corporanon through 1t% newly established Electronics
Department, is now m production on a complete new line of transmitting
tubes which are re‘olunonary in design. They employ the new graphite
anode structure conceived and perfected by the engineering organization
of Hygrade Sylvania Corp It adds the following major advantages:

rema.in constant. Proper relation be-
tween tube elements retained in this
manner, preserve the normal electrical
characteristics of the tube.

4. Long tife. Comparative freedom from
gas is another important effect of the
graphite anode and the high vacuum
obtainable:results in longer tube.life.

A process developed in the Electronics
Laboratory of Hygrade Sylvania Cor-
poration enables us to treat carbon in
such a manner that it is reduced to pure
graphite with all amorphous carbon and
other impurities removed.

Early this year Hygrade Sylvania Corp. established a separate new plant in
Clifton, N. J., for the design and production of radio transmitters, trans-
mitting tubes, industrial power tubes, and custom-built electronic devices.
With modern research and manufacturing facilities, and unhampered by
obsolete dies, processes and routine, Hygrade Sylvania now goes exclusivély
to this revolutionary new design. Write for the free chart sHowing char-
acteristics of all Sylvdma Transmxtung Tubes with Graphlte Anodes.

HYGRADE} SYLVANIA CORPORATION
ELECTRONICS DEPARTMENT

S'ylvania Tubes
CLIFTON, NEW JERSEY >
®
FACTORIES
EMPORIUM, PA. ST. MARYS, PA.
WAREHOUSE FACILITIES IN

CLIFTON, N. J.

B

PORTLAND, ORE. CHICAGO, ILL. PHILAbELPHIA, PA. LOS ANGELES, CAL. ATLANTA, GA. SALEM, MASS. NEW YORK, N.Y.

|
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THE VOICE OF LABOR
Owned m:af Operated by
THE CHICAGO
FEDERATION OF LABOR

An Independent Station
¢ The official voice of Labor

*at’ox
center., ANy

is
11

on which
“.bo\'e

now doing a sn volume
ness, but whi

by the Fede:

¢ Complete—Intensive—Economi.
cal coverage of rich Chicago
market

A Unigue Audience

¢ Including 1,500,000 members
of QOrganized Labor and their
families — constantly increasing

e 110.99 better paid than other
groups according to Govern-
ment Reports

Sure Fire Results
e At low cost
@ Ask our Advertisers

have been
Radio Com-

FULL TIME 970 Ke.

(Cleared Channel e
:N_BA’ Circu'latiorz( an g“o or “m‘ce ger:o;‘é
NE o0 b e da
EWM Around Chicago 1 gg f:’:

f one

; ,
operafor may mean

a

The

WBAL
BALTIMORE

With Its New Equipment in Its New Location

NOW

12 miles closer to Baltimore

NEW TYPE VERTICAL ANTENNA

MORE RADIO LISTENERS
. within its high grade (10 millivolt)
service area
THAN ANY OTHER STATION
in the east south of Philadelphia

Maryland’s Only High

Power Station

FREDERICK R. HUBER, Director -
10,000 Watts

Associate NBC

[

1

rom page 12

-Guider on NRA Code

S

WCFL o

%

33 a 50 per cent increase
in on's technical staff, or
an increasze in the total staff of
approximately fifteen per cent.

“As to Part-Time Qutlets

FURTHER, it should be kept in
mind that part-time transmitter
operators are generally out of the
question in most small communi-
Stations must employ trans-
tei operators who have been li-
d by the Federal Radio Com-
aud the par time wages
would not
1 tize importation of experi-
enced personnel,

Although there has been a gen-
ewa‘ drop in advertis revenue
T ‘C"}‘DL. the entire industry in
it is to be remembered that
broadcasting business has
particularly poor due to the
‘11 depressed retail trade
z in the country.
common with the larger sta-
the local broadeaster suffers
of financial reserves.
s have onem*ed for a
period, or under suf-
able conditions, to
rplus. During the
the industry has un-
expansion
hich has necessitated considera-
ble o“tlaxx for both fixed equip-
sent and personnel, This expense
been made necessary by the
competitive aspect of the
s, by the rapid technical ad-
which have taken place,
to some extent by the rigid
mandatory technical require-
nents imposed by the Federal Ra-
io Commission. In a vecent in-
ce, one such new technical re-
rement caused the industry an
expense estimated by the Commis-
sion to be approximately $987,000.
All this has caused heavy de-
o} apon the working capital
industry, and in recent
ths the problem has become
ecially serious because of the
marked decline in revenues. There
is always present the possibility
that new technical discoveries will
require the investment of large
sums of money if the industry is
to continue to serve the public in
the most efficient manner.

Since the borrowing power of

statio
enoug

non

The

Hawaiian Islands
ARE
Thoroughly American
and Import Nearly

$200,000,000
Worth of Merchandise
Annually

A LUCRATIVE FIELD
TO ADVERTISE IN

KGMB

Covers the Field

Honolulu Broadcasting Co.
Honolulu, Hawaii

stations is greatly curtailed by the
fact that they are licensed only
from ome six-month period to an-
other, and ave thus subject to an
unescapable economic instability,
the sources of working capital
open to broadcasters are necessar-

ily limited. Therefore, any too
great increase in the financial de-
mands made upon the industry,
and especially upon the small
broadcasters, will seriously threat-
en the stability of the industry and
the very existence of this latter
group of stations.

Reasons for Code Omissions

IT IS THIS extraordinary range
of conditions which chiefly e\plam
certain features of and omissions
from the proposed code. Frankly
we do not feel that the broadecast-
ing industry has as yet reached a
\tege where it is possible to set
down in code form a solution of all
its economic problems. We wel-
come this hearing and the cooper-
ation both of the National Recov-
ery Administration and of such
other groups as are here repre-
sented as a great forward step to-
ward industrial unity, but again
we must ask vou all to remember
that we have no right to creat e
conditions which, \\hxle manti
fair for some units in the broad-
casting industry, would in most
cases be in effect a revocation of
Lne licenses granted by the Fed-
ral Government.

Thl\ applies particularly to the
relationship between the broad-
casters and what is broadly classed
as program talent. Within the
broadcasting industry, we have
two classes of employes. One class
is constituted of the administra-
tive, commercial and technical per-
sonnel of the station. Generally,
these are regular full-time employ-
es. There is more or less uni-
formity as to the character and
nature of their employment, al-
though there are somewhat wide
va11at10ns in the compensation
they receive, dependent upon the
size of the station and the size of
the community. In the second class
we find those persons who furnjsh
the talent for the radio programs.

Employment of Artists

PROBABLY not 5 per cent of all
the persons that appear on radio
programs throughout the country,
are engaged by the broadcasters
on a weekly or monthly basis, and
very few of them regard 'theu ra-
dio work otherwise than as an in-
cidental to some other form of
regular employment. Most of these
1ewula1 employes are now en-
c'aged under the terms of existing
agreements, 'the minimum wage
provisions of which are substan-
tially above the minimum set in our
proposed code. It is probable that
the number of persons employed
as regular radio talent, on a full-
time basis, will always be relative-
ly small. Further, there seems to
be no possible basis on which con-
ditions regulating the employment
of this small number of persons
can be adjusted equitably to the
metropolitan centers and to the
small mid-western or southern
towns. There is no single deter-
mining factor, such as station
power or the population of the sur-
rounding area which can be taken

(Continued on page 68)
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ew Program

SerVice

for Radio Stat:q:ns Offered by WORLD

DECREASE

YOUR

income

OPERATING

Three thousand (3000) numbers. 8 hotLrs a day. Greatest radio talent. Every type of music. Popular up-to- ;he-

minute hits from Broadway and Hollywood Ideal for local or sectional sponsorship. Programs recorded by West-

ern Electric Vertical Wide Range RecorﬁiLng—}ust‘petfected by the Bell Laboratories. The newest thing in radio.

Territories a('re rapidly being signed up.

This calls for
WORLD BR'

. Offices and Recording Studios at

400 West Madison Street, Chicago, lllinois

prompt action on your part
ADCASTING SYSTEM,

50 WEST 57th STREET, NEW YORK, N.Y.

INC.

1040 North Las Palmas Avenue, Hollywood, California

SOUND STUDIOS OF NEW YORK, INC. (SUBSIDIARY OF WORLD BROADCASTING SYSTEM, INC.) WESTERN ELECTRIC LICENSEE
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VIRGINIA

00/ INCREASE
7

IN THE NUMBER
OF RADIO SETS

WRYVA
RICHMOND

“Virginia's Premier Station™

The ONLY Clear Channel
Stationin Virginia

The ONLY N. B. C.
Outlet in Virginia

5000 Watts

Serving the bulk of
the Radio Audience
in Virginia
WRVYA
EDGEWORTH TOBACCO
STATION

Established 1925

UNLIMITED TIME .

Guider on Code

(Continued from page 66

as a guide. For this reason we
urge extreme caution in any at-
tempt to formulate vegulations
which., for the reasons already out-
lined, mig‘nt easily result in fore-
ing out of business many stations,
now operating in the public inter-
est, as determined v the semi-an-
nual findings of the ‘Federal Radm
Commission.

In this connection, we assume
there can be no disagreement upon
the proposition that so far as con-
cerns our problem here, our first
obligation is to the 11.000° persons
who are now gainfully employed
on a full-time basis in. this indus-
try. We should not jeopardize
their employment.

It may safely be said that with
very few exceptions, there has
been no regular employment of
child labor in the broadeasting in-
dustry. Juvenile talent is fre-
quently used on station programs,
but these children are generally
brought in for individual programs
and they are not a part of the reg-
ular station staff. Juvenile talent
is generally used in programs for
children, and these programs ordi-
narily take place in the late after-
noon.

Code will Boost Staffs

UNLIKE most industries, radio
did not reach its pesk in employ-
ment and payrolls until 1931 and
1832, Although revenues have
greatly declined during the past
vear, stations have been obliged to
retain most of their staffs in or-

New Transmitter Site
Explains Primary Area

B

1220 Ke.

WCAE, Incorporated

PITTSBURGH, PA.

1000 Watts

Fleischmann Adds

STANDARD BRANDS, Inc., New
York (Fleischmann’s Yeast) on
Oct. & will replace its “Great Mo-
ments in History” sketches with a
new program, titled “Bakers
Broadeast” and featuring Joe Pen-
ner, Broadway comedian, with
Ozzie Nelson’s orchestra, over a
nation-wide NBC - WJZ network,
Sundays, 7:30-8 p.m., EST. This
is in addition to the Rudy Vallee's
variety hour for Fleischmann on
the NBC-WEAF network Thurs-
day nights.

Chevrolet Returns

CHEVROLET MOTOR Co., De-
troit, on Oct. 1 starts a new radio
drive, again using Jack Benny,
Mary Livingstone and Frank Black
directing an orchestra, on a na-
tion-wide network of 52 NBC-
WEAF and supplementary sta-
tions, Sundays, 10-10:30 p.m., EST.
Campbell-Ewald Co., Detroit, han-
dles account.

der to furnish the high quality of
service ' required by the listening
public. There has been no wide-
spread unemployment in the in-
dustry.

Comphance with the proposed
code, plus voluntary plans for in-
creased network employment, will
increase by 765 the number of
persons regularly employed in the
industry. Incidentally, this will ex-
ceed by 354 persons, or approxi-
mately 3.2 per cent, the total for
any previous period in the history
of the industry.

It-is estimated that total pay-
rolls under the proposed code will
be more than double those of 1929,
the peak year in, most industries,
and will equal 93.2 per cent of
the payrolls in 1931, a peak year
for the radio broadcasting indus-
try, notwithstanding the salary
cuts in the higher brackets. The
immediate effect of the code will
be to increase existing payrolls at
the estimated rate of $1,328,000
per year.

The code as drafted for presen-
tation appears to speak for itself
and to require no special elucida-
tion beyvond the general comments
already made. The National Asso-
ciation of Broadcasters and its
members pledge their best efforts
to cooperate with the Federal Gov-
ernment in the great work which
it has undertaken through the Na-
tional Industrial Recovery Act.

WPTF

Only NBC Outlet in
Central and Eastern
North Carolina

Others have used this
station successfully,
Why Not You?

H. K. Carpenter, Mgr.
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New Business Guides

(Continued from page 17)

includes electrical equipment such
as wash machines, cleaners and
similar articles as well as articles
of furniture. Soaps and kitchen
supplies are comprised almost en-
tirely of soaps and cleaners. In-
surance and financial advertising
includes that of banks, loan com-
panies and similar organizations
as well as of insurance companies.
Retail establishments ineclude only
those retail concerns, such as de-
partment stores and general stores
not concentrating upon any one
class of product. All other retail
shops have been grouped under the
class of commodity which they
handle principally. Tobacco prod-
ucts include all smoking materials,

Concentration of Accounts

“THE ACCESSORY business of
national spot accounts is compmed
primarily of gasoline and oil ad-
vertising, while that of local ac-
counts centers on garages, service
and repair shops. Local clothing
and apparel business is comprised
of clothing stores, fur shops to a
considerable degree, women’s dress
shops, lingerie shops and similar
establishments. National spot drug
advertising is almost entirely pro-
prietary medicines or health drinks,
while local business is concentrated
principally in sponsorship of an-
nouncements or participations by
drugs stores. Local foodstuffs ad-
vertising' is mainly that of groe-
ery distributors, meat markets and
similar retailers. National spot
beverage advertising is mainly
with regard to coffee and soft
drinks, local advertising with re-
spect to beer. Chewing gum is the
principal item in national spot con-
fectionery business. Furniture
stores are the principal loecal ad-
vertisers in the local household
equipment field. Soaps are the
leading advertisers in both the na-
tional spot and local fields with
regard to their classification of
product. Savings banks and loan
companies loom most important in
local financial advertising, and in-
surance and credit companies in
the national spot field.

“One item of particular interest
has been the concentration of ac-
counts in certain fields found on
many local stations. . It is surpris-
ing the number of stations which
do not seem to be culling thor-
oughty the potential market for
radio broadcast advertising in
their localities. One station, for
instance, may have a large num-
ber of beauty parlor accounts, and
another be particularly successful
with grocers. The former may
have overlooked the grocery mar-
ket and the latter the beauty par-
lor market. This general trend
with regard to all types of adver-
tisers, was one of the most notice-
able features of the reports re-
ceived from stations. It points to
the conclusion that it would be
profitable for many stations to re-
view their business in an effort to
determine whether they were ac-
tually advertising their potential
market for radio broadcast adver-
tising.”

THE FOURTH annual International
Radio Party of southeastern stations
will be held in St. Petersburg, Fla.,
Nov. 13-15, with WSUN as host.

BROADCASTING October 1, 1933

WWW:americang

WESTINGHOUSE ‘RECTIFIE‘RS

ﬁéﬂ%/ z%é A4ce/26

/m/oro ve Station Per/orm ance

INCE the birth of broadcast-
ing back in 1920, Westing-
house has supplied radio stations—
large and small—with equipment
that has permitted constant im-
provements in station performance.

Now—Westinghouse offers you
a tried and proved line of high-
voltage mercury-vapor rectifiers for
every application.

Westinghouse rectifiers are
available in ratings as high as 400
kw., 20,000 volts and as low as
1,000 watts, 1,000 volts.

All units contain new, high-
efficiency mercury-vapor tubes; low-

regulation transformers; new oil
diel?ctric filter condensers; and im-

-<proved control circuits that result in

1ncr¢ased operating efficiency and
dep?ndabmty

Iiil addition, the smaller sizes,
builq: in self-contained units, are
eqm‘Pped with main plate, auxiliary
plat? and bias rectifiers, filters, and
control apparatus complete . . .
ready to connect to power line and
transmmer.

Westinghouse engineers will be
glad to discuss with you the proper
app%ratus for your specific require-
menfs. Simply mail the coupon.

Westmghouse

Quality uorkmansbfp
guarantees every Westmg/youke product

|
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Rectifier unit with
protective screen
removed to show
snternal construc-
tion. It provides
three sources of
direct current—
3000 volts at 1.5
amperes; 1500 ’
volts at .6 am-
peres; and  500-
volt bias current.
It bhas a 5-tap
power control,
The percentage of
ripple is less than
Y{of 1 per cent.

A Westinghouse 72-kw. Rectifier (4 amperés

«at 18,000 ~volts), with side and rear screens

removed, Percentage of ripple is less than
1{ of 1 per cent. :

CLIP HERE AND MAIL TO
Radio Division

Westinghouse Electric & Manufacturing Company

Chicopee Falls, Mass. .

Gentlemen: 'We want to discuss Westinghouse hxxh-voluge recu-
fiers with you.

Name..... ceeess

Station......o.... D ceee
Addrexs......‘.... ....................... cesenseses .. T 79685-A
Current Requirements
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If you were
FACE to FACE
with your prospect

atr—at a profit. If you were brought face to face with a
prospective sponsor, would you know any reason why he should
use your station? Of course you would! You'd have facts,
[figures, enthusiasm.

But your PI'O&PECI»‘Z'T,% sponsor may be in Boston or San Fran-
cisco. He may be in Chicago and interested in forty other

cities. Yau can't be ewryw/zere ar one time.

SOMEON E must tell your story. With a punch.
With eager, mtelhgent earnestness.

Someone must know all about your station, its merchan-
dising and publicity cooperation, its record of past and

present. successes. Someone must know this—and also -

cverything about your competitors in' order that your
station’s advantages -may swing the balance and bring
the business to you.

Our nationwide organization has been 1n radio since the
- days of ear phones. It has accumulated the most accurate
and up-to-date data on coverage, popularity, and efficiency

L

of radio stations existing under-one roof today. Its sales
force has the entree to advertising agent and to sponsor—
and the goodwaill ot both.

STATION TIME ALONE

never sold any merchandise

It's what the sponsor dees with the time he buys that
sells his goods. Our men are more than salesmen. They
are skilled, experienced advertising men who create ideas,
plans, programs to make your time saleable to advertisers
and agencies. Some large agencies don't need our creative
helpt but fifty-five ’percent of our total billing 1s origi-
nated entirely by our organization. We would have
secured for stations only one-half our present billing if"
we had confined our efforts solely to sollc1t1r1g all ready

created business. ;

The organization of SCOTT HOWE BOWEN has
placed and 1s. curreﬁtly placing more national successes,
representing larger expenditures, on more stations over a
longer period of time than any other orgamzauon sellmg

spot radio in the [ij‘llted States.

illing to work excluswely for leadmg |
“radio stations, who dc351re and can appreciate completc

We are ready and

]prl‘ esentation.

SCOTT HOWE BOWEN, Inc.

CHEYSLER BUILDING

]
'NEW YORK |

e 70 : ‘ BROADCASTING October 1, 1933
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Applieations ce e

SEPTEMBER 15

L
1310 ke..

use

calooss, A 5.
WSMB, New Orlear 1s—CF
New Orleans to T. vl
\L‘N

use 930 kc.,
(facilities KFWI,
corrections.
NEW. Noreo, Cal
W. Whiston, for CP for station at Lake
Norco, Cal., to use 1280 ke., 500 w.,
Applications returnred: WEBR, Buff:
ity to change frequency and
from 1319 ke., 100 w.

. Chri

ight, 250 w. to 30 ke,

500 w. and make changes in equipment; WBRS Eaunt
© ville, Ala.—CP to move station to Durham. N. C., change
frequency from 1200 to 1500 ke.: WKFE Greem‘ e,
Miss.—CF to move station to Greenwooé Ml:\~ ; NEW,
. H. Squires & A. E. Cullum, Jr., las, zex—CP to

use 1200 ke., 100 w.. (facilities of kG};L. San -\nga.a
Tex., and KFYQ, Lubbock, Tex.) ; NEW
R. L.Lxe, East Los Angeles—CP to
night, 258 w. to LS, limited hours. -

SEPTEMBER 22
WBAX, Wilkes-Barre, Pai—CP  to
last radio stage.
WKFI, Green Miss.—CP to move
stuqvc from Green flle to Greenwood. Miss
Y, Brookings :. X ‘«odmkat‘@n
change frequency 550 to 788 ke.
unlimited time on aat k.
KFYR, Bismarck, N. D.—Modi
change hours from specified to un
WLBC, 3y . Ind —CF «
ment and Inerease power
10¢ w. to LS.
WFEV, Hile,
6-30-33 to extend dat
date of completion

SEPTEMBER 24
WHAS, Louisville, K.
.ment and incresse .
WDBJ, Roanoke,
cr;&vaﬁcpo\;ier Lrgm 250 w. nLgb
emphis—Consent to velun $e3 £
license to WMC, Inc., clunters assienment of
WJIBW, New Orleans—Licen
9-1-33 to move Lran\mxz‘er and studio lo
VV—\MC Anniston, —Modifiestion of CP granted
23-33 to rebuild station destroyed by fire to extend
dazes of commencement and completion to 11-15-33 and
2-15-34 respectively.
X, Los Angeles—Modificats,

.msake changss in

o

se to cover CP granted
3

of station license
Ew.

Lllne, for CP to use .
WEHAS, Louisville; (facilities formerly as
now assigned KFAC, Les Auszeies

NEW, Sheridan, Wyo.—R. E. Carroll for CP to use
1370 ke, 100 w. unlimited tSime.
mh‘_g‘g We;se’r.nédaho——(‘ G. Phillips and Frank Hill
T W use 1200 ke, 100 w. w time (facili¢

KFXD, Nampa, Idako). Himited fime {faclities

SEPTEMBER 29
WHEC. Rochester, N. Y.—Extension of sp ctal tem-
g::‘ln;y t!- i{}rz;{e;mi&acwthcn*mwn o operste simultane-
with

B0 e R AH and WOKO and WFEA on

WMBR, Tampa, F‘&——Con»em* to voluntary assign-
ment of imense o F. J. Re,no?d, Inc., and CP to
| make changes in equipment snd move from Tampa,
| . _to Jacksonmville, Fla.

NEW, Dallas, Tex.—J. H Squires and A. E. Cdl_um,
r., CP for new station, 1200 ke., 100 w. (facilities
BGEL, San ,Angelo, Tex.), and CP for new ststion,

FEDERAL RADIO COMMISSION

SEPTEMBER 15 TO SEPTEMBER 30 INCLUSIVE

Examiners’ Report

The Other Fell ow’

WPRO, Providence, R

:'& C T I 0 _\—' S O F T H E & é&ill reco‘mm?nded (Report

on for spec

(l)
-
o
5
P
Ax e
o
fodd
=
=3

thorough audition.  When the art-
ist’s application is received, its
contents are copied on a small fil-
ing card and placed in a “live file.”
This file card is marked in code

operate on 630
ited hours, be grante
ner Hill

tion for I'EHC‘\VSE ot
h 50 w., Sundays anly
ant failed to appear at hesr-

ghm

3 |BRO&D&

er 13
rs an

of
b}‘

KRMD, Shreveport, La.—Granted authority t{o oper- ee
ste s\pe fied hours. ered Rﬂdlo taDOIb

WHA, Madison, Wis. and KWWG, Brownsville, Tex.—

Granted temporarys license subject to such action as the « 7 3 SES8. Professor
Commission may take on pending applications for re- BI‘ISt Obtalﬂ Licenaeb.' make Lena
new .

Set for hearing: NEW, Church of Christ, Stanford, Fedel‘a]_ C ourt HOlda

" Tex.—CP on 1200 kc., 100 w., D hours; K}I“EM, Eureks,

Cal.—Special temporary experimental authority to in- - T cor N f
station, crease D hours of operation until Dec. 1, pending ac- AN I)IPORTA._I\L def:1;10n. nold.ng
NEW, tion on application to increase time to unlimited ; WHOL, that even “wired rad
for mew Tupper Lake, N. Y.—Special authority to operate until actually are transmitting
formation on 7 p.m., during September and October. < v ;

Oral argument granted in the case of Sheboygan Radio and n’-}]\"t_ be licensed by ‘The Radio
Station, Inc. (Ex. Rep. 504), to be held Nov. 8 before Commission, was handed down
L] the Commission en banec. : Sept. 27 by the federal di -
D 'Cls = Oral arguments in the case of WQDM, St. Albans, AR .

€cisions . . . Vi.; WFEA, Manchester, N. H.; WRDC, Augusts, Mo court at \e\\ Ha}\en. Conn., in

Q IRF 5 Casco Bay Broadeasting Co., Portland, Me.: and The i case invol ‘»mn- the operation
SEPTEMBER ia svori move of Portland Maine Publishing Co., scheduled for Sept. 27, i such a station at Br‘adeport

iicense covering move of continued until Nov. 8. i = * . . =

new equipment 1060 ke., U:’\';I?Y. L(A}nadsden, Ala. (Ex. Rep. 485)—Granted ap- | Conn., b} One Norman Cohen.
Sranted 1 A p’:igmiop to {econstruct qu operate statign at new lo- i The court disallowed the conten-
Tranted S cation in Gadsden, sustaining Exeminer Yost. ¢ s ¢ Cohen t} his station
io snd change WDRC, H&rtford Conn, (E\ Rep. 490)—Granted an | tion OP ohen that his station
ed hog:s. N s to 1 kw. on 1330 ke., ! transmitted via power lines in the
. 8. D.—Granted suthority to deter- H PelL cas micled aT aait-
by direct measurement of an- WGNY, Ch ster Townﬂup, N. Y. (Ex. Rep. | ety mﬂd was ?Id\eu,-}vlp ;‘1. ri%&i
ge in eq*:l}pme*x, Granted increase in power frem 50 to 100 w., sustain- i mg sets CO}lnektEd with these lines,
night 21z kw. ing Examiner Hill. \ “and therefore w as not subject to
. Applications, heretofore set for hearing, d ed at i mission Surisdiction. The Com-

ten?N?Sr? request of applicants: WRDL, Tupper Lak LY — i C?in == dul‘ § kDO
pplication for CP, 1290 ke., 250 w., D (facilities of WNBZ) ; KRMD,  mission and the Department

M' Denied tbn . X N bhre»eport La.—Modification of
iss—Denied authority to reduce .. change in specified hours. acted as radio station and
unlimited to d “ KHB, LaCrosse, Wis.—Granted special temporary acted as a radlo station an

license, 1310 ke., 100 i

i

4ls.—Denied suthori remain authority to operate ome week with 500 w., pending re- | emitted signals through the ether
i

i

i

pending decision on sppmatmnﬁ*o move station pairs to generator.. like any other station, thus being
from Huntsville, Als., to Durham, N. C. N KIGA, St. Paul, Minn.—Granted special autherity to capable of causing interfemme

Applications, heretom-e set for hear,ng dismi. at const t d operate station; f ney 1560 and 2330 A
: WKBB, Joliet, IL.—Modification e e S 30 G0 B, on s Arequency ! . with licensed operations. Techni-
100 w. specified hours; WEHS, cal evidence to support this con-

1.3 ifieati ¢ license ] 2 ]
ro, Ill.—Modification of lcense, SEPTEMBER 29 : tention was given.

nd W 1ﬂ noet
strengt

specified hours; WCLS, Joliet, Il WFAM, South Bend, Ind.—Granted CP for changes in . ge is go
Modifestion of license, 1420 ke., 100 w. specified how tast rouit, South Bend, Ind.—Grante o changes 1 | The Commission contended and fuple, one of
8¢t for hesring: KRE, Berkely, Cal. ——’&odxmat‘ et

WAAT, Jersey City, N. J.—Granted modification of | used experts to prove that the
CP for changes in equipment extend commencement . tem used by Cohen was not really

date 30 days and completion to Feb. 1, 1933 Ty B . N R N
WPTF, Raleigh, N..C.—Granted modification of CP wired radio but ordinary radio,

to change "QLI‘\ of cperaf L9 () pvo\nes

temperary

N S

ing action ‘on applica to »e_xtendd‘eo;nm;ncem)enthdgte to August 19 and com- The jury rendered a verdict of
tion - letio te to Nov. @, 1933. e - y s rati
reenville, Miss., but no longer then  © WRVA, Richmond, VaGranted modification of Ii- guilty on two counts — operating
N e cense to determine power of station by direct measure- “'%thOUt an Operatol_"s license and
e, T&‘_G'S;"ffi ‘Goi_x'ds" authority me}g’}ﬁv}fi sntenna power. ced Lot a without a station license. Judge
statt . Houston ex.—Granted renewal of special ineles. wl d + < amad
La. (Ex. Rep. ¢70)—Granted experimental authority to inerease power from 500 w. Flnd\b.’ who ,h?_a}d the case, fined .
of operation te conferm to the . to 1 kw. until April 1, 1934. the detgndant 825 following a plea tion of quinine
cation for me WEED, Greenville, N. C.—Granted license to cover for leniencw. is 3“-
frequency CP, 1420 ke, 100 w., D to LS. - > . e P The
srd to the g KWFV, Hilo, Hawaii—Granted modification of CP to Since the case is the first involv- answer hat
- i extend commencement date to Dec. 1 and combpletion ing “wired radio” ever be prose- ‘\emd the 111 use the
- a g Q
. \Hreve‘\ rt. La. (Ex. Rep. 470)—Granted re- date to Feb. 1, 1934. = d it is destined e G vadio to a 'BT’I‘ Remedy
T license snd application for consent to WKBH, LaCrosse, Wis.—Granted 2 week's extension cuted, 1t 1s destined to have Im- radlo 1o @ anss
to Internations! Broadcssting Corp., reversing of special authority to operate with 500 w. power pend- portant bearing upon future oper- for Dyspe 3 e, mere- -
- . 1 .4 -
ing ;;}L;miof geng_rtatorb ted extensi ; . ation of stations of this kind. Spo- ly a pal fur-
VHB, Kansas City—Granted extension of special ex- N Y W Fape ¢ bt be. con-
perimental authority to operate from 12 midnight to mdu_lepoyze.aboat plé}ns for far N 1 “ :—1:\
6 a.m. on 1120 ke. with 500 w. power, to Feb. 1, 1934 reaching “wired radio services, trary. To tne c'éneval agreen
( v licensed on 360 kc..Gseo w., D only). utilizing power or telephone lines, of medical Dm'or — whartev
nchorage, Alaska—Granted temporary exten- . N 1hlis Tiyyed oy PR <. H
to Nov. 1, 1933, pending recoint andyor ha\‘e begu published during the that n 1eans
plication for renewsl. last half dozen years. The North We
o overate x\\c,] Mempm, Tenn. —Gr\a(mted renewal of license American Company, big utility subseriber
xiliary transmitter to arch 1, 1934. 3 . v 1 N iden- +
. ~ . KVOA, Tueson, Ariz.—Granted renewal of license on h.o,khng _001p01at10n, had been 1den- of the picture »&’ldh
(Ex. Rep. 470)—Denied a temporary basis subject to such action as the Com- tified with the most elaborate of sending a copy ofjtl
- F to rate part time on 850 ke. sion may take on any pending applications affecting the proposed projects. Proprietary Ass
(fac¢ ining Examiner Yost. the facilities of KVOA, and designated KVOA’s appli-
KOCW, Cmu\?ﬁnx Okla.—Granted permission to move cation for hearing. i
tation from sha to Tulse, following withdrawal Granted renewal on a temporary basis, subject to
S8, such =action as the Commission may take on pending N
n—Com on granted request for oral applications for renewals: WHN, New York; WIBG, - ’ ’
srgument Nov. 1 st 10 Glenside, Pa.; WQAO-WPAP, New York; WRNY, New
= York.
SEPTEMBER 19 . ) Set for hearing: NEW, The State Journal Co., Lan-
a:mt'e«p \z%*smed license covering sing, Mich.—CP for new station, 1210 kc., 100 w. night,
le; 1350 ke., 250 w. day, U; WIS, Columbia, S. C.—CP to move trans- Lo

. . mitter, install new equipment, change frequency from i
. Mo—Granted authority to cancel re- 1010 to 1050 kec., and increase power from 500 w. night |
World Series Gam because of in- 1 kw. day to 5 kw.; WMAQ, Chicago, Ill.—Application

to obtain programs exeept iwcfe:’\:'ﬁt’\\?B;%{TmeInc ) for renmewsl of license. . l F R E Q L"’ E N C Y i\l E :x S U R I N G S E R ‘/’ I C E

znted 'in the ¢ Applications dismissed at request of applicants: WINS,

Pa. and Home Cut Glass & China Co., Car- New York—Modification of license, 1180 kc., 1 kw., LT; . . M . .
bo R (Ex, Rep. No. 503), before the Commis- KSO, Des Moines—CP, 1120 ke., 500 w., LS, 250 w. U Iﬂany stations find this exact measuring service of great
sion en hanz on Nov. 1 &t 10 am. é{facilities o]f WIAS) ; O\Vll\)EL. Wilmington, Del.—Modi- alue for routine observation of transmitter perform-
cation of license, 1120 ke., 500 w, U; WJR, Detroit, = . 3 . . . ! :
SEPTEMBER 22 750 ke., 50 kw., U. & ance and for accurately calibrating their own|monitors.
WBZA, Springfield, Mass.—Granted license covering The follmvmg application, heretofore set for hearing,

changes inb equxiz;xent‘ 990 ke, 1 kw., unlimited time was denied, because applicant failed to enter appear- MEASUREMENTS WHEN YOU NEED THEM MOST
chronized with WBZ. . -

when ance within time allowed; KRGV, Harlingen, Tex.—
G ierre, S —G icense 630 ke., : 26 o NS |
:pi{c:’ﬁe&';;;;\' S. D.—Granted license 630 ke., 200 w., i{&d\’séit“’“ license, 1260 ke., 500 w. U (facilities of R. C A. COE\IBIU'\L TICATIOI\B, L\'F.
WOQOAI, San Antonio, Tex.—Granted modification of KFNF, Shenandoah, Ia.—Granted extension of author- ;,
Hee ToI change corporate name only to Southern In- ity to use txmeozwsxgned to but not used by WILL and Commercial Departmenz 5
dustrie: ne. KUSD during October ATION OF AMERICA SUBSIDIARY
KLCN, Blrtheville, é‘wk —Granted meodification of CP Actxog on- examiner jbreport: NEW, Donald E. Bean A RAI_)IO CORPORATIO
extending completion date to Nov. 1. & Wendell 8. Clark, d/b as The Connecticut Broadcast- . N’ N. Y
WPTF, Raleigh, N. C.—Granted suthority to operate ing Co., Danbury, Conn. (Ex. Rep. No. 508)-—Denied as 66 BROAD STREET NEW|YORK, N. Y.
QOct. 10 to 1% p.m., and Oct. 11 to 2 a.m. Oect. 12, EST, in case of default, application for new station to oper- 4 |
simuitanecusly with KPO, San Francisco. ate on 1310 ke., 100 w. D, sustaining Examiner Hill. -_— T

the

e urtter usele

ngton, D. C.

. after the artist has received an
, with the audition and the application blank

- contact -you and  is “killed”, while the card takes its
vou how serious
evenue there will be for radio sta-  “not usable”.

bill passes as well as By the simple process of weéd-
ness of the mea- ing, talent of merit is always on

a 'l

of place in one of two files—"live” or

sure as a protection to the public. an active list in KNX’s program

A. T. BOERICKE, files. Amateur talent—or talent
Boericke & Runyon Co. (Eopa), which has not had the required ex-
Homeopathic Medicines, perience for a major station ap-
San Francisco, Cal. pearance, is auditioned and marked

>

Sept, 23, 1933,

Audition Problem
of BRO_@CASTI_\'G: fect of the audition blank on the

(&1
e

o
n

station for

-
o
s

Q Artists

t her with a
the

the

the

and other bits of
w

ft

p,
b

3 'e“.ued an an-
blank similar
announcers, NBC as BROADCASTING went to
'riters and  press, but announced too late for

ns, continuity v

—but placed in a third file which
is marked “prospective talent to
be developed.”

It is surprising to note the ef-

s instituted artist. The blank tends to increase

simple and efficacious his respect for the station, as ;well
1 the “audi- &s marks the station as’ having a
veeping the Iriendly attitude toward the per-
and especially Holly- Iormer. _Davip Barrou,
olony and Los Ange- Sept. 26. KNX, Hollywood, Cal.

NBC Signs Two More
to those TWO NEW accounts signed by

iing to inclusion in our regular listings,

give their vital sta- are Hoover Co., Canton, O.

report on (vacuum cleaners) and Welch

ial, who writes it, what Grape Juice Co., Chicago. The
v have done heretofore, where Hoover program will start Oct. 8
¥ have worked, sponsors names on 34 NBC-WEAF stations, Sun-
information days, 4:30-5 pam.,, EST. The
enables the program offices Weleh program starts Oct. 4 on
the wheat from the chaff. 16 NBC-WJZ stations, Wednes-
s are then called by the days and Fridays, 7:45-8 pm,

gram office, and are given a EST.

MIAMI

will have its greatest winter season with 500,000 of A‘merica’s buy-
ing public concentrated within the range of WIOD's valuable cov-
erage. Drive home your-advertising message through the medium
of choice open time.
preclude the possibility of using the leading station in this area.

1000 Watts ' d . Schedule .
1300 Kilocycles WI 17 Hours Daily
Full Time Year Round

Wonderful Isle of “Dreams

is synonymous with Miami, the Magi¢ City, and is the index to the
buying power of this famous community. Valuable time is opén and
rates are right. Western Electric 33 1/3 turntable equipment for
vertical and lateral transcriptions.. RATES AND DATA ON REQUEST FROM
THE ISLE OF DREAMS BROADCASTING CORPORATION
Southernmost Assocmted Station National Broadcasting Co.

ACT NOW before advance program demands

1

!
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| Hons. P most desired

The Other Fellow’s

A% 1ewp0mt cee

The Tugwell Bill

To the Editor of B‘wmu\r ING:
I he 3 the article 1
BROADCASTING of September 13th,
bv ”Q G. Tugwell—the cleve
man whose shadow

crossed the national capitol dmmd
the past decade.

Tugwell is a clever writer and
an extremely brilliant man but
naturally he writes from his view-
poim a“d t.is only fair that the
bill ich he sponsors be carefull
anaTV"ed by unbiased n
you have not done szo.
vou to read the bill in
hen obtain the A
STANDARD R’?\'E")IEi

and read the a
Food and Drugs bi
page three of that

is

SLe—d“a in

CLASSIFIED
ADVERTISEMENTS

Classified advertisements in
BROADCASTING cost 7¢ per word for
each insertion. Cash must sccom-
pany order.

Forms close 28th and 18th of
month preceding issue.

Help Wanted

Midwestern network, full-time station,
only one in city of 175,000, has opening
for experienced salesman. Agency execu-
tives will sssist in closing and meréhan-
dising accounts. 80¢; renewals. Pro;pec'\
plentiful. Small dra.wmg account against
commissions. Box_ 120, BROADCASTING.

Situations Wanted

° Competent announcer and licensed oper-
ator. Several years radio experience. Sulgle.
References. Box 121, BROADCASTING.

Broadcast operator, over six vears® radio
experience, including several yesrs at =
Western chain station. References. Box
123, BROADCASTING.

Nationally known radio artist (tenor}

- desires station connection to assist in pro-

gram, production, sales,
artist services. Has commercial backs
ground. Box 125, BROADCASTING.
Capable young man desires connection
in executive, production, or commercial

in addition to

,depxrtment metropolitan  station: eight
i years’ experience; anmouncer; continuity;

best references. Box 119, Bno.u)c«s’rmu

Commerecial manager, excellent - record,
now employed, six years same job, wants
change to progressive station. Will work
on straight commission for right station.
Former newspaper man. Good references.
Box 122, BROADCASTING.

‘Wanted to Buy

Transcriptions and suitable long playing
selections of all kinds for sustaining pro-
grams. Write descriptions and prices.

: Ecuador Broadcasting Company, Casilla

92, Guayaquil, Ecuador.
For Sale
ADVERTISER FOR SALE

We are agency recognized by you, using

* this ad to save useless correspondence. We

can seil reputable medical concern long
term of table foreign
language programs over worthwhile sta-
rograms are, in or-
der, Polish, Slavic, German, Scandinavian,
Italian. Territory desired:

east, Cincinnati and Washington north.
Programs should have good history or be

_ created of locally prominent talent; must

have no competitor within hour before or
after. Write concise selling letter outlin-
ing your proposal giving program details
with any variations, complete cost situa-
tion, worthwhile market data as it relates
to pour station, your frank miscellanecus
suggestions and information. No price

‘bargains wanted. Only honest, economi-
i \eal propositions intellig

ently conceived "and

"»relentcd !v:;a> capture of specific foreign

ions B0~
howhicud, mvutxnt& Write Box 124,

' Page 74

rticular, the last paragraph or
ten of th publication

it is e at the

- “Does no pub-
radio broad r ad-

ng agencies Irom penalties™.
the bill and read thi
in STANDARD REMEDI
1d you will see that there is an-
other side to the story.

Professor Tugwell admits that
eighty o ninety per cent of ad-

law which will hamsstring
se honest advertisers, in order
& e\telmmme the ten to twenty
per cent dishonest advertisers. Does
it seemy probable that it is
ta devise legislation which
shonest adver-
contiscating the prop-
firms without due

ot a careful reading o
the Tugwell bill disclose that
really prohibits self-diagnosis and
-medication? Is this not the
asic purpose of the bill?

ft does mot matter what inter-
reta

nt

a4,

tion may be placed on the i~
of the law—the actual result

pr
te

GET THE B1G RADIO CATALOG

THE RADIO SUPPLY WORLD
IN I£8 BIG PAGES

: P
BURSTEIN-APPLEBEE CO.

Dept. B, 1012 McGee St., Kamsss City, Mo.

attending  the administration of
the law is the only thing of im-
portance.

May I suggest that your entire
pelxonnel should read the Tugwell
bill in its entirety, and then pre-
sent it to your legal counsel for
a fair but \tnct interpretation.

W. BURGESS,
The Knox Company,
Kansas City, Mo.

Sept. 20, 1933.

Shocks the Press

To the Editor of BROADCASTING:

Sitting in the office of dn agency
executive in Cleveland. with whom
I had a luncheon appointment, I
had the rare privilege of hearing
a salesman from one of the local
radio stations deliver what he ap-
parently thought to be a sales
presentation. As a newspaper man
I was dumbfounded by his utter
disregard of what I had always
considered basic reasons for an ad-
vertiser using radio.

Newspapers know and recognize
the value of each feature carried
in their paper. Therefore it was
very perplexing indeed to hear a
salesman for radio completely ig-
nore the appeal of entertainment
and diversion that is radio’s, its at-
tention arresting possibilities, and
the fact that it reaches the family
as a group. He did not seem to
recognize the force of conviction
of the spoken word whereby the
finest shades of meaning might be
expressed or implied by the vary-
ing shades of inflection of the
voice. Two simple words—*It is"”
—can convey a very definite and
final assertion, when the emphasis
is placed on the words is, or the

Ris hotel

| Commissicn and business distri

in accommodations. W ri

NATHAN SINROD, MANAGER

HAY -ADAMS

WASHINGTON

NAB CONVENTION ?

The pleasure of your visit
to Washington will be en-
hanced by smart surround- |
ings in Hay-Adams House.

located near the Federal Radic

for

Coming To

After The

or further

Opposite the White House

same simple words convey a mean-
ing diametrically opposed, when the
word is is slurred to a high pitch
at the end, as in asking a question.
By the proper inflection of voice
these same two words can express
surprise or exaltation — What a
blessing to those of my calling
that more radio salesmen do not
recognize the function and power
of radio.
While the station this salesman
was trying to represent had a po-
tential audience of perhaps several
million people he could not answer
“why radio”, in place of a news-
paper having a circulation of less
than 250,000.
The outspoken comments of Bris-
bane and other writers on the
power of radio to get action, seem
to indicate that the press has a
far greater appreciation of the
power of radie, than do those in
the broadeasting industry.
Irwix C. StoLL,
Newspaper Representative,
Toledo, Ohio.

Sept. 19, 1933.

Working Agreement
To the Editor of BROADCASTING:

In an item, page 49 of August
15th, you state “The Advertiser
Publishing Company own KGU
and the Star Bulletin own KGMB.”

This statement is absolutely in-
correct so far as KGMB is con-
cernéd. The Star Bulletin only en-
joy a working agreement with us
which has existed since 1929 and
affords both of us a satisfactory
tie. Yours truly,

A. HENLEY, Gen. Mgr.,
KGMB, Honolulu.
Aug. 29, 1933.

PROFESSIONAL
DIRECTORY

JaNskYy & BAILEY
An Organization of
Qualified Radio Engineers
Dedicated to the
SERVICE OF BROADCASTING

National Press Bldg., Wash., D. C.

T. A. M. CRAVEN
Consulting Radio Engineer
Allocation Engineering
Commercial Coverage Surveys
Antenna Installations
Complete Engineering Surveys
National. Press Building,
‘Washington, D. C.

RADIO RESEARCH CO., Inc.

Broadcast Station Engineering
Instrument Design and
Manufacture
9th and Kearny Sts., N. E.
Washington, D. C.

G. H. WINTERMUTE -

Frequency Monitoring Service
9420 Jones Mill Road
Telephone Wlsconsin 3181
Chevy Chase, Md.

issues a

CHALLENGE

to Agencies and Advertisers

I .

5 October 1st, 1933 )
KNX, the Western Broadcast

Company of Los Angeles, Califor-

nia, offers to forfeit to you, or

any client vou care to name in

the next thll‘tV days, Free Time

and Free Talent for a radio pro-

gram if you can point out any (:1ty .

or county, town or hamlet havi

0

a; opulatlon of two hundred and
fifty families within one thousand
miles of KNX Studios, from
which KNX cannot produce imme-
dlate evidence of tune-in, either
wrltten, wired or telephoned, with

merely one request made over:
Yy

thba]ronKNX

Note: KNX is consistently the Iarzést matl producer in the West! On competitive test with identical pro-
grams, KNX produced more mail ffor the sponsor than the total mail of the three other +high-powered
(13 week Spring campaign for L. A, Soap Company—1933)

cleared-channel western stations co

‘NAYLOR ROGERS
Vice-Pres. and Gen’l Mgr.

bmed’

CARL NISSEN

55%5 Marathon, HOLLYWOOD, CAL. Commercial Manager

|

df‘
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BIG FEATURES
IN BIG BROADCASTY
A l.n.]?ot;t: I;tugriine;pectantly Waiting-

Will the TUBES
perform?

OF COURSE they will
.. They're RCA

TRANSMITTING

RADIOTRONS

For economy in maintenance,—for a maximum of satis-
factory operating life,—for dependability under all con-
ditions.—for freedom from interruptions in service—use

RCA Transmitting Radiotrons

The engineering genius which pioneered the high powered
tubes,—which_has had the utmost in experience in their
development and production—is today providing you with
the most advanced designs known to the art.

From the smallest to the largest—amplifiers, modulators,
oscillators, rectifiers,—the standard

RCA Transmitting Radiotrons

will reduce your operating expenses and end your tube
worries. :

ENGINEERING PRODUCTS DIVISION

RCA Victor Company, Inc.
CAMDEN, N. J.

““RADIO HEADQUARTERS"

New York: 153 East 24th St. San Francisco: 235 Montgomery St
Chicago: 111 N. Canal St Dallas: Santa Fe Building
Atlanta: 150 Walton St. N, W,

{00 G AT

LOWELL THOMAS and
the Giant 100 K. W.
UV-862 Radiotron

WwWWW . americanradiohistorv.com
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