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WE DO QUR PART

COVERAGE: Detailed map submiiﬂed:
115 counties in guaranfeed Primary Lis?ﬂening
Areq; 598 counties in Secondary Listening Areas.
L IN PRIMARY LISTENING AREA ONLY:
POPULATION . 3,175,027 RADIO LISTENERS . \leo.oo
TOTAL FAMILIES . 754,211 TELEPHONE HOMES . 473,190

« \
RADIO HOMES . 447,250 PASS. AUTOMOBILES . ?30,?50
i

COMPARATIVE POPULARITY:
WCCO—FIRST choice of 60.17 of local audience
Second Station received only 37.4% of the vlofes

i

IZE OF REGULAR AUDIENCE:

94.4% qf local audience listens
habitually to WCCO

;
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nly these facts give you a chance to buy “f}me”

\
B

n the basis of actual value. Get them frorb

ADIO SALES

INCORPORATED

85 Madison Avig.';' New York ¢ Wickersham 2-2000
410 N. Michigan Ave., Chicago ¢ Whitehall §000

SKED

.

RADIO SALES had the figures. Had alf the figures. And here
is {ust part of the report given to the “spot” advertiser
who asked for definite information about this one market.

{On Page 35 you will find a complete list of RADIO SALES' stations for which similer facts are available.)
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~ Your Objective 1s

RE

WEAF & WJZ WBZ

'NB

WBZA WGY

In the last analysis, a station’s coverage, its power, its popularity are
merely sign posts to guide you. Your objective is RESULTS. From a
common sense angle, the station to “do a job"” for you in a given
market is the one which has a year-in and year-out record of producing
tangible resuls; of actually increasing its clients' sales.

Indications of coverage are important; we can give you fairly exact
pictures based on mail response. Power is a factor; we can show you
how the stations we represent are adequately equipped in this respect.
Popularity is significant; we can name programs which instantly
denote leadership.

But, most important, we can go over our records and detail oui-

standing successes which advertisers have achieved. Their experiences

are the surest measurements you can use.
For your convenience, ‘it is only necessary to contact the office
nearest you for information about one or all of the seventeen leading

stations in eleven major markets.

LOCAL SERVICE BUREAU
NEW YORK °* CHICAGO <+ SAN FRANCISCO
Representatives at all seventeen stations

WRC & WMAL KDKA

New York  Boston Springfield, Mass. : Schenectady * Washington, D. C. * Pittsburgh
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AUDIENCE
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25,000 WATTS

CLEARED CHANNEL
®
FULL TIME
]
@
BASIC CBS STATION

At ed With the
nter of Population Group

Represented Nationally By

EDWARD PETRY & CO.

New York, Chicago. Detroit,

San Francisco, Atlanta

Published semi-monthly by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington, D. C.
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WTHEN vou address your radio message to the Middle West
there is only one station through which you can ade-
quately reach the Greater Louisville Market. WHAS alone
can do vour job in Kentucky and Southern Indiana, because
it is the onlv high-powered, cleared channel station in this area

For more than eleven years this old standby, which is owned
and operated by The Courier-Journal and The Louisville
. Times, has dominated this section of the Middle West. During
that time it has built prestige and acquired a vast audience of
faithful listeners which number in the millions.

Specify ' this station if you wish to be assured of reaching
buvers in the rich Ohio Valley.

Entered as second class matter March 14, 1933,
at the Post Office at Washington, D. C., under Act of March 3, 1879. e
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NAB Meeting Launches New Business Era

By SOL TAISHOFF

Successful Parlev Keeps 3»‘Breoadcasters Apace With Times;
Urges Transcription Ruling: Considers Code, Copyright

ion ever has experien
of the swift moven
both as they have aff
at large and the broad-
industry in particular. Op-

the current season was generally
expressed. and actions were taken

ment of spot business with
tions,

Slate of Officers:

RELUCTANT to change leadership
at this time, particularly in view
of the record achieved by the
NAB's officers since the last con-
vention, the delegates returned to
office the entire official slate, with
the exception of Arthur B. Church,

KMBC, Kansas City, who was
succeeded as treasuver by Isaac
D. Levy, WCAU, Philadelphia.

Mr. Chureh was elected to the
board of directors. .

At the helm of the NAB during
thevcoming year is Alfred J. Me-
Cosker, WOR, Newark, the man
who has guided the association's
destinies since the convention last
vear. He was reelected by unani-
mous vote,

Also reelected as vice presidents,

were Leo J. Fitzpatrick, WJR, and
John Shepard, ITI, Yankee Net-
work. Philip G. Loucks won unani-
mous reappointment for his fourth
lerm as managing director by the
board of directors, after high trib-
ute had been paid to the conduct
of his office during the preceding
vear,

Reelected to the board of direc-
tors are Willam S. Hedges,
KDKA, former president, and H.

Carpenter, WPTF. Newly

sm over business prospects for.

with a view to accelerating place- ~

i

i

RENAMED—
Alfred |J. Me-
Cosker, WOR,
left. was ireelect-
ed for al second
term as presi-
dent of the NAB
by - unanimous
vote. Philip G.
Loucks, blelow,
was chosen by
the board; unani-
mously to con-
tinue as manag-
ing director.

elected dire1 ors are Mr. Church,
F. M. ell, Washington vice
nt off NBC, and I. R. Louns-
and WKBW.

By resolution, the NAB commit-
ted itself to|prompt eradication of
business practices long deemed in-
imical to thée best interests of the
industry, wiping out such repug-
nant dealings as acceptance of
“per inqu ’ business, acceptance
of comme 1 programs on a sus-
taining basis, deviation from rate
cards and ldttery programs.

Of paramdunt importance with
respect to placement of spot busi-
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NAB Officers, 1934

President .
Alfred J. McCosker, WOR
Vice Presidents
Leo Fitzpatrick, WJR ».
John Shepard, III,
WXNAC-WAAB
Treasurer '
. Isaac D. Levy, WCAU
Directors Elected
Arthur B. Church, KMBC
Frank M. Russell, WRC-
WMAL
H. K. Carpenter, WPTF
I. R. Lounsberry, WGR-
WKBW
William S. Hedges, KDKA »
Directors Continued
Henry A, Bellows, WCCO
Quin A. Ryan, WGN
E. B. Craney, KGIR
Walter J. Damm, WTMJ
J. Thomas Lyons, WCAO
Lambdin Kay, WSB
I. Z. Buckwalter, WGAL
J. T. Ward, WLAC
W. W. Gedge, WMBC
Leo B. Tyson*

*Formerly of KHJ, ®ecently
resigned.

.

-der

ness was the adoption of a resolu-
tion urging the Radio Commission.
to alter its present regulations re-
quiring electrically transcribed
programs for broadcasting be an-
nounced as such, so that a tran-
seription may be announced mere-
Iy as a preduction of the concern
making the program. How the
Commission will act, of course, is
problematical; but favorable ac-
tion, it is felt, would open up a
large volume of transcription busi-
s heretofore denied the indus-
- because of the stigma of the
“canned music” announcement.

Earlier in the convention, the
commercial committee had recom-
mended that the announcement re-
quirement be eliminated altogether
in the case of transcriptions. In
closed session on the concluding
day, however~the modification was
agreed- to after much debate, in
which opponents of the blanket re-
moval said such action would in-
vite trouble with labor and also
would smack of fraud on the pub-
lic. With the amended announce-
ment finally approved, it was
pointed out, the transcription
would ecarry an announcement
such as ‘“This is a presentation of
the Blank Broadcasting Co.”, fill-
ing in the name of the producer of
the transcription.

ASCAP Battle Intensified:

THAT the war’ against ASCAP
will be intensified rather than
abated was made "evident by the
NAB action en this all-important
issue. Aftey listening to inspiring
addresses by Mr. Levy, newly
elected treasurer, and Joseph C.
Hostetler, of the law firm of New-
ton D. Baker, NAB copyright
counsel, as well as to Oswald F

_ Schuette, NAB copyright director,

the membership responded enthu-
siastically to the call for an anti-
ASCAP war-chest. Many stations
pledged to the NAB 10 per cent of
the monthly royalty remittance to
ASCAP to carry on this fight. |

Still smarting under the:sting of
the extortionate 3-4-5 per cent con-
tracts, plus sustaining fees, in-
voked upon stations more than a
year ago, the stations were told
that this tribute would be increased
many fold after 1935 unless|
ASCAP is broken up before that
time. The present contracts, which
stations were forced to accept un-
threat of withdrawal of
ASCAP music from the air in Sep-
tember, 1932, provided for a 3 per|
cent royalty on gross receipts of
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stations for the first year. 4 per

avbitrarily fixed sus-

shot vet fired at

egal monopeoly,
gates were told. But they were
given added hope in the disclosure
that both the Depart
tice and Federal Trade Comm
sion are progressing in their in-
vestigations of ASCAP, which ulti-
mately may result in the filing of
anti-trust suits.

The pending NRA code for the
broadeasting industry came in for
1are of the discussion.
ion. following an ex-
the code by John W.
-, Washington attorney, and
NAB code couneil, adopted a reso-
lution urging the absolute neces-
sity of a 43-hour minimum week
for broadcast operators and con-
trol men, since stations must oper-

ate full schedule to serve the pub-.

lic and since broadcasters would
sufferidisastrously if shorter hours
were invoked. T

The Tugwell Bill:

THE so-called Tugwell bill. which
wauld place stringent restrictions
upen foed, drug and cosmetic ad-
vertising, led to the adoption
of a resolution recording the NAB
as definitely opposed to enactment
of such’ legislation unless far-
reaching changes.are made in the
pending measure.

In addition to the more than 300
broadcasters, the convention was
attended by an unpredecented
number of agency officials, station

tat
ent this year, and 5 per cent next -

Alfred J. McCosker, President

Message from President Roosevelt

National Association of Broadcasters

White Sulphur Springs, West Virginia

I extend.to you and to the members of the National Association’
of Broadcasters assembled in convention at White Sulphur Springs
my heartiest greetings Stop Your organization stands for a
young but tremendously impertant industry
convention will carry forward another year of successful achieve-
ment and assure you that you have my good wishes.

FRANKLIN D. ROOSEVELT

Stop I know this

DR. LEON- LEVY—Winner of the
trophy awarded by BROADCAST-
ING Magazine in the golf tourna-
ment at White Sulphur Springs.

representatives and others identi-
fied with the business of broad-
casters. Talk of the formation of
new groups of stations to serve
particular markets permeated the
convention, and there was consid-
erable turnover of new accounts.

Food . for thought about exclu-
sive representation of stations and
payvment of only single commis-
sions for production of business
was injected by John Benson, pres-
ident of the American Association
of Advertising Agencies. This or-
ganization already has endorsed
exclusive. as opposed to general,
representation, and Mr. Benson
said he thought the former would
inevitably become the general prac-
tice.

Television won a place in NAB
activity with the adoption of a
resolution for the appointment of
a television committee to study its
status and the place it ultimately
is destined t6 hold in the broad-
casting realm. Action came after

John V. L. Hogan, consulting en--
gineer, had expounded on the prog-.

ress made with both television and
facsimile transmission and urged
broadcasters to interest them-

selves in it as the logical assgej.
ate of commercial sound broag.
casting,

Sykes Opens Conclave:

IN ACCORDANCE with estah.
lished NAB custom the convention
opened with an address by the
head of the Radio Commis
sion. Chairman Sykes, the speak.
er, traced the development of radip
since enactment of the Radio Aer
of 1927, It was first-hand infor-
mation, for Judge Sykes has beepy
a Commissioner since that ageney's
creation.

Without the remarkable strides
of broadeasting, Judge Sykes as.
serted, the Radio Act of 197
would have been unnecessary. He
said the wvast Iimprovements i
quality of both transmission ang
reception have done much to es
tablish broadcasting as a major
and indispensable mode of public
service. Even synchronization. he
said, gives promise of full success,
and the Commission chairman
visualized the day when it will go
far toward relieving congestion in
the broadcast spectrum.

“Some day”, he said, “television
will be perfected. 1 also believe
that ways will be found to reduce
the present 10 ke. separation be-
tween channels in the broadeast
band. In fact, I decline to be sur-
prised at any of these inventions.”

Talking extemporaneously upon
completion of his prepared ad-
dress, Judge Sykes paid high trib-
ute to the work of the NAB and
to its officers. The Commission, he
said, appreciates the problems
confronting the industry and is
confident that the NAB, under its
“able leadership”, will do its part

Texis of Resolutiéns Adopted

by NAB Convention . . .

Broayicasters’i Code

Resolved, that the NAB hereby in-
dorses the work of its Code Com-
mittee in the preparation of a code
of fair competition for the broad-
casting industry, and specifically
urges upon the Code Committee
the absolute necessity for main-
taining the principle of a 48 hour
minimum week for broadcast op-
erators and control men, on the
ground that the long hours, seven
days each week, during which this
industry must operate as a matter
of service to the public, makes it
impossible for many broadcasters
to continue in. business except at
a disastrous loss on the basis of
shorter hours for operators and
control men.

* * ®
Electrical Transcriptions

‘Whereas, the use of the electrical
transeription method of broadeast-
ing programs is generally accepted
by both stations and by listeners,
and has become an important eco-
nomic factor in the operation of
broadcasting stations, and
Whereas, there is definite evidence
of serious loss in income to sta-
tions because of existing require-
ments that electrical transcription
proigrams must be so announced,
angd

Whereas, there has been sufficient
progress in the manufacture of
electrical transeription programs

Page 6

that the reproduction of the ma-
jority of such programs is now
generally considered as excellent,
and
Whereas, the broadcasting indus-
try.would be greatly benefited by
the - removal of existing restric-
tions, therefore, be it
Resolved, that the NAB hereby re-
spectfully urges the Federal Radio
Commission to alter the existing
regulations requiring that electri-
cally transcribed programs made
especially for bnoadcasting be so
announced, so that such a tran-
scription may be announced merely
as a production of the concern
making such transeription.

* ® Y

Time Chiselers

Whereas, the practice of accepting
“seript” andelectrically transeribed
programs of a commercial charac-
ter on a sustaining basis, is against
public interest, convenience and
necessity, and R
‘Whereas, such a-practice is unfair
to legitimate buvers of broadcast-
ers facilities, be it therefore,
Resolved, that the National Asso-
ciation of Broadcasters considers
such business so accepted as con-
stituting an unfair trade practice.
* % *

Contingency Accounts

Whereas, the practice of accepting
business on' a “per inquiry” and
“commission” or *contingent” basis

has been widespread among sta-
tions, and is against public inter-
est, convenience and necessity, and
Whereas, such practices are inimi-
cal to the best interests of broad-
casting, and unfair to legitimate
buyers paying card rates, be it
therefore

Resolved, that the NAB considers
such business so accepted as con-
stituting unfair trade practices,
and that furthermore, all business
must be accepted only at card
rates.

* * ®

Three Year Licenses

Resolved, that in view of the com-
mitment now being required of
every broadcaster under the terms
of the National Recovery Act, it
is a manifest injustice that this
industry should be compelled to
measure the existence of every one
of its component parts in terms of
not more than six months, and
that, as a definite part of the na-
tional program of recovery ‘and
increased stability and confidence,
the broadcasters are clearly en-
titled to the full term of license
provided by Congress in the Radio
Act of 1927; and this association
hereby directs its officers and di-
rectors to present to the Federal
Radio Commission its urgent re-
quest for action which will bring
the regulations of that Commis-
sion in accord with the provisions
of the law.

BROADCASTING * October 15, 1933 |

Food and Drugs Act

Resolved, that while the NAB is
eager to cooperate in protecting
the public against exploitation
through untruth or unscrupulous
advertising, it believes that any
legislation for this purpose must
be reasonable and precise in defi-
nition, uniform in administration
and fair in application, and there-
fore this association must record
itself as definitely opposed to the
enactment, unless on the basis of
many and far-reaching changes
therein, of the bills to rewrite the
Pure Food and Drug Law now
pending in both Houses of the Fed-
eral Congress.

Copyright Campaigns

Resolved, that the NAB hergby ap-
proves the past action of its offi-
cers and directors in their effort
to secure an equitable contract be-
tween the American Society of
Composers, Authors & Publishers
and the broadcasters, and hereby
authorizes and directs officers and
directors to continue such effort,
and to raise all necessary funds
for that purpose, in such manner
as they may deem most effective.

® x *
Coverage Surveys

Whereas, there is an insistent de:
mand on the part of advertisers

(Continued on page 37)
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AFTER THE GAME—Lower.

Robert D. Boniel, Edward I’e:r\-
Geddes, Radio Manufacturers A

left to
Don Davis. WHB: Herbert Hollister. WLBF: William 3. Hedges,
& Co.
n: V.

Frank M.

ussell, NBC:
KDKA:
Bond
Radio

right:

Upper left to right:
Ford Greaves, Federal

Commission; William H. West. KSD: Edward K. Cargill. WMAZ.

broadca
the admi
his
MeCosk

rear has 1

s been 1he
point of ze
Tivity 'md things accomp
fhe NAB's history.
convention at St Louis.
clared, charted the most e\
program ever unde
organization, but the a
has been far from laggar
filling it

\Ic‘Co~l\er Address:

MR. McCOSKER speke at length
on the music copyright controv-

ersy with ASCAP. He cited the
recent dissolution suit idled by
WIP, Philadelphia, agal

ASCAP, through Mr.
fice, and "with the

Bake"s of-
assi stance of 1.

D. Levy, Philadelphia atto - and
official of WCAU. This :mt. he

asserted “first really potent
offensive” again ASCAP. More-
over, he pointed out, the Depart-
ment of Justice and the Federal
Trade Commission are inquiring
into ASCAP to ascertain whether
it is an illegal moropoly.

The association's gratitude for
the work of Messrs. Baker, Levy
and Schuette was voiced by Mr.
McCosker. He thanked also James
W. Baldwin, former secretary of
the Radio Commission, who served
as the NAB representative at the
North American Radio Conference
at Mexico City and whe now is
serving as industry advisor to the
NRA on the broadcasting industry
code.

Activities incident to the formu-
lation of the code of fair competi-
tion for the industry were reviewed
briefly’ by the president. He com-
mended Mr. Loucks, John W.
Guider, Washington attorney and
"NAB code counsel, and the code
committee for their labors.

In conclusion, Mr. MecCosker
urged favorable action on the pro-
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for reduced dues for small

“I uifre dently
ratify provi-
um dues because X

equips your organization
er the code but should
prove a valuable step toward solid-
the best interests of all
asters in the United States
e, potent and con-
arganization.

ade

jay

Loucks Notes Expansion:

of the
Loucks re-
spots of what
“most active
ory of the associa-
for other speakers
ual activ ties.
ip. he =aid. has
grown { o*‘a ’Oa at the time of the
Louis meennz to 276 now, an
X e the
*hfw

¢
pex kﬂlt of the gross
o7 the industry.

That the NAB within the next
90 days will strive to increase its
menmet\hvp to at least 70 per cent
of the industry was made clear by
the managing director. He said
that minimum - requirement has
been indicated by NRA if the NAB
is to administer the pending code.

Because of its enlarged scope,

association’s expense during
current year has amounted to
390, as compared with $39,240
r the pre¢eding vear, Mr. Loucks
tated. He brought out that ex-
penses in -connection with the copy-
right fight were paid from special
contributions, which between Feb.
1 and Sept. 30 totalled 822310,
while expenses were Q"Z.om .94,

et
ey
o

4 o
[oNTS
&M

o

New Activities Cited:

MR. LOUCKS touched briefly
upon the increase in' the service
funetions of the NAB. During the
vear, he =aid, there was estab-
lished a hnme index, in which
100 stations are cooperating, un-
der Dr. Herman S. Hettinger, eco-
romist., who during the summer
was with the NAB and who now
has returned to his professorship
at the. Univ ty of Pennsylvania.

Under the supervision of J. C.
MeNary, NAB engineer, the engi-
neering department of the associa-
tion was expanded and much valu-
able technical work has been ac-

Pittsburgh,

chairman of the ta
committee.

This little - known by
vitally important phase of ragj,
was characterized by Presige
MeCosker as one of the most ;
portant issues confronting brogd.
casters,

Reviewing tax legislation
the inception of broadeasting, 3
Elkin emphasized the imporan
of keeping eclose watch
Iation of this character.
that state committees, perhaps
two members each. be designa
to watch their legislatures angd
port on all such measures, h
ever indirectly related ta
headquarters.

“It is better to

nip in the by

DISTINGUISHED GROUP—Left to right:

Glenn Snyder. WLS; ¥

Margaret “Jessup. McCann-Erickson, Inc.; J. T. Ward, WLAC: Lewis
Allen Weiss. WIR; Ernest B. Foote; C. U. Price. KFH.

AN EASTERN SEPTET—Lower left to right: C. F. Phillips, \\FBL

Jack Stewart, WFBR; Edward M. Spence, WPG;

S. H. Cook., WFBL.

Ubpper. left to right: Edwin K. Cohan, CBS; R. G. Soule, WFBL; M. R

Runyon, CBS.

complished. During the year the
A.AAA and the NAB agreed to
and approved a standard order
blank for spot broadecasting. Sun-
dry other services also were un-
dertaken, he said.

As the NAB' treasurer, Mr.
Church, submitted the financial
statement, showing that the asso-
ciation now has on hand $1,294.16,
as against $2,190.14 at the same
time last year. During the 11-
month period preceding the con-
vention, dues amounting to $38,-
345.93 were paid. He praised Mr.
Loucks for his administrative
judgment in handling the associa-
tion’s finances, declaring he had
been instrumental in saving the
organization “many thousands of
dollars.” He pointed out that the
operating budget of the association
has averaged $50,000 annually dur-
ing the last two years and that the
cost of operation has been well
within the budget.

A call to broadcasters to unite
in an offensive against unfair tax
levies by federal and state gov-
ernments upon broadcasters was
sounded by E. M. Elkin, KDKA,

proposals for unfair tax legisla-
tion”, he asserted, “‘than to take
the matter into court after they
become law.”

An amazing disclosure by the
speaker was an analysis showing
that 400 tax bills were introduced
or passed by state legislatures or
by Congress during 1933. He cited
one act which was pzomulvated in
Oklahoma last July, imposing di-
rect taxes upon stations in that
state.

Action Urged on Taxes:

BROADCASTERS, Mr. Elkin said
have in their favor the clear-cut
legal concept of the Radio Act
that holds broadcasting is inter-
state commerce, and subject to the
jurisdiction of Congress through
its duly appuinted licensing auv
thority. The industry, he warned
should give close scrutiny to all
tax matters, paltlculaﬂv in \'Ie“
of bills introduced in the last
sion of Congress seeking legisls-
tion which would give the states
added power to tax. Broadcasting
unquestionably is intended to fall

BROADCASTING * October 15, 1933
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sin e |

within the purview of this
jeeted 19*1\1atmn. he =aid.
ing that prompt action
Mr. Elkin called upon
3 0 serve notice upon
'heAl \Late governments that they
will not be singled out as a “Ter-
ile field for collection of tax reve-
nues. . .
wpmxmnem of three special
committees to bring in reports at
the final session was announced by
President MeCosker. The nominat-
,ps committee was delegated thq
cask of bringing in a new slate of

vro-

\

mum

resulgs out of what equip- al broadeasting services. including

ment they have. rather than at television and facsimile transmission
some futile hearing. doomed be- rendered on both medium frequency
fore it bem'n\‘ :1)1\ihultra frequency chunnels together
AN wit xtensions of s services -
Discussing the controverted n of such services rea

sonubly to be expected. and to report
thereon prom ptly to the board of
directors.

} ue, Dr. Jolliffe pointed out
the Commission iz bound by the
Davis amendment and must adhere

Anten ﬂdi Often Ignored: to the terms of the c s .

s C g : : e ns 1e quota system s ices : .
\PROVE R . B 1t devised to comply with that law. Resolution Raises Questions:
IY { RC \’ ED L.( VERAGE, t\‘&‘t $¢- If the industry thinks the Davis pR. GEORGE W. YOUNG
ng ev er‘v‘ he ns made in Irivos  amendment is unjust. he declared. WGDY,. Minneapolis, also an oper-
lous appl Ecauov s often can be pro- then it is up to the industry to ' POls, & P

ator of an experimental television
station, seconded the reselution
motion. Paul Loyett,’ chief engi-

thiough
tenna e’ﬁu

unite in \eekmd a remedy.
The Commission, D¢f. Jolliffe de-

omfﬂi fimzn nto}:?vngot;\;ﬁ\ If.“ k:,li\_ clared, cannot act in’the capacity peer of WOC-WHO, Des Moines,
\'a‘Cdf}‘-lij }'{811\ Howlett, WHK. of consulting engineers for broad- propounded a series of questions
Cl :;‘a;d. chairman; \tfmfev Hub- :;L;\n: ‘«at\l\o;rfﬁ vbut it stands  regarding television prospects, stu-
bard, KSTP. St. Paul; Roy Thomp-  tenna. Jn ; - , na iIng to cooperaté  dip technique and transmitter re-
by WFBG. Altoona; Leon Lev ¥ the industry as a whole and quirements. He sought informa-
;\”Z.%C P;{iladelgma. and J. L < “O“‘;'MFH committees of the tion on channels, stations which-
Kaul"mé;n. WCAE, Pittsbur ' :\;\t‘?‘t‘lé;s}’fz%lsﬁze};e jald-h:i}}‘;oulfl could be accommodated and pros-
The Credentials Comm! con- der who ¢ lcal men of a ign Oor- - pective expenditures for television
o can participate in develop-  srations.
ing the technical phases of broad- Direct answers were not forth-
e coming, ‘but Mr. Church insisted

A BEAUTEOUS BEVY—Some of
the wives of delegates, left to
right: Mrs. L. B. Wilson. WCKY:
Mrs. Frank M. Russell, NBC: Mrs.
Duke M. Patrick. Washington. and
Mrs. William S. Hedges.

sisted of John Gillin, Jr.. WOW,
Omaha, chairman; LeRoy Mark.
WOL, Washington, and W. P. Wil-
liamson, Jr., WKBN. Youngstown.
Henry A. Bellows, CBS vice presi-
dent, was named chairman of the’
resolutions committee. Other mem-
bers are W. W. Gedge, WMBC.~
Detroit, and Edgar L. Bill, WMBD,
Peoria, 11l :

Engineering Session:

ENGINEERING discussions occu-
pied the evening session QOct. 9.
with widespread interest shown in
television and facsimile transmis-
sion after the suggestion had been
made by John V. L. Hogan that
broadcasters get behind visual ra-
dio and nurture and develop it
with the objective of becoming the
“visual broadcasters.” A resolu-
tion urging repeal of the Davis
equalization amendmert, modifica-
tion of the quota regulations and
horizontal increases in power
along scientific and well - founded
engineering principles was adopted
after’ con=1d81able discussion from
the floor.

Dr. C. B. Jolliffe, chief engineer
of the Radio Comnn sion, opened
the session with an extemporane-
ous address in which he praised
broadeasters for making American
radio from the technical stand-
point, superior to that of any na-
tion in the world. But he depre-
cated other practices prompted by
overzeal on the part of many sta-
tions to achieve increased facili-
ties without regard for engineer-
ing Imutatlon: ot Commission
regulations.

Many stations waste time and
money at utterly hopeless hear-
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paper on visual

ooon that television development should*®
g. reported elsewhere ot be delayed. Additional client
|t ssde provoked considera-  expense incurred by possible use
‘e discussion from the floor. Mr.  of sight eéntertainment in combi-

Church, \\'bj hims_elf operates an nation with sound is a natural eco-
television station in nomie question, he asserted. If the

with KMBC. Kansas  gtation does not give value for the

racterized the visual expenditure, tele\'lxxon will not
bvoadcaqvnd tus as of immedi-  gypvive., From his experiments

‘.Le and sig
roduced
\mr
gmuo
mit

Tcm
ucaxd oI d‘leg[ol\

ificant importance. He
the >‘“<olu{ion, which

during the last several years, Mr.
Church declared he is convinced
that visual broadeasting will make
more rapid progress than even
sound broadcasting *if given the
chance.”

Glenn D. Gillett, consulting en-
gineer, foresaw certain fundamen-
tal questions destined to arise with
televizion's commercial advent and -
suggested an advance attack. It
would be wise, he said, -to attempt-
to determine what percentage of
the listeners will be disposed to
give their undivided attention to
television reception, as contrasted
with sound reception, which does
not require such- attention.

Mr. Hogan ventured the remark
that this would be no more serious
with the television advertiser than
‘Wwith the sou#id advertiser. Sta-
tions will not be able to sell visual
advertisers until they produce pro-
grams of merit that will command
reasonable attention. ;

Television Resolution:
THE RE\OL[TIO\

follows in

:irx on me-
ed the

NAB has a proper
‘iding adequate “.uhv

. ng television "ﬂ‘m fa L\l ule and
Whereas, the radio- using public will

b fully served by the continuous

growth of such stations:

Therefore, be it re

sident of the

heredby a

led

HOWARD‘\ C. BARTH — Several
times amateur champion of New p
York Statd, who was slated to meet s
George Lott in the regular White
Sulphur b[irmzs tennis tournament,
only to have Lott default the match
to him. Mr. Barth is manager of
WSYR. | :

Ived. that tRe
association be and
thorized and directed to
special committee to be
wn as a C“television committee”
whose duty it shall be to assemble
data from existing television stations
and other sources concerning the per-
formance charactefistiecs and costss of

appoint a
0

70’

Raps Davis Anlendmen(\:

ADOPTION of the Engineering,
Committee’s report came only af-
ter a sharp colloquy as to whether .

THEY PREFERRED TENNIS—Left to right: J. A, Marquélin, Western Electric Co.; C. E. Midgely, Jr.,
Batten, Barton, Durstine & Osborn; Glenn D. Gillett, consulting engineer; Henry A. Bellows, CBS (who was
leading the INAB tennis tournament when the pressure of convention business called it off); E. B. Craney,
KGIR; Her rt Hollister, W LBF -
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action should be taken on the con-
vention floor or whether the reso-
lution should be referrel to the
board of directors. With Zoseph A.
Chambers, chief engineer of WLW,
in the chair. a motion by Mr.
Church to amend the p}‘ocedure
and have the resolution referred to
the board was voted down. Mr.
Church suggested this ourse be-
cause only a portion of the NAB
membership Wwas represented at
:he meeting at the time.

In his report, Mr. Chambers re-
viewed the work of the committee
on such matters as the proposed
horizontal increase in power, tech-
nical advances that cax be made on
hoth transmission and reception.
and the evils of the Davis amend-
ment. In brief, his xesolutiqn. as
adopted. demands repeal of the
Davis amendment because it is un-
cound from a technical point of
view and because the equality of
service required in tie amendment
actually does mnot result from ap-
olication of the specifications set
forth in that law.

Until the Davis amendment may
ve repealed. the committee recom-
mended that certair steps be taken
10 improve existing conditions.
The committee derided, he said.
:hat it is impracticable to promote
sny general plan for power’ in-
creases on all local and regional
stations. Each charnel requires in-
dividual study because conditions
are governed by the number,
power, efficiencies and locations of
stations on the same and adjacent
channels.

“Public service may be increased
by authorization ¢f increased
powers in cases where it can be

HANGOVER ?—*“Absolutely
says John F. Patt, WGAR,
-Tying out the baths.”

not",
“just

demonstrated that through the co-
operation of all the stations on the
channel toward reducing interfer-
ing radiations in their territory
and territory of stations in adja-
cent channels by application of
proper antenna design”, Mnr.
Chambers stated.

Resolutions on Quotas:

SPEAKING of the quota problems,
Mr. Chambers said the existing
quota system “is evidently based
on the night-time interference
tapabilities of the various stations.
the daytinie interference condi-
tons are not the "same as those
which exist at night. It seems pos-
sible to establish a different quota
System for daytime operation. The
establishment of a day quota sys-
tem would remove the quota
tharges due to operation of day-
time stations or increased day

WwWww americanradiohistorv com

"Benson. John,
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|

i

power fro%n the night quota sys-

_tem and pérmit power increases in

cases wherne interference is not in-
volved." |

resolution fol-

not involved,
Whereas,

ciency, and

Whereas, the existing quota system
based on nighttime interference is not
uily  applicable to daytime condi-

more equitable charging
1 be realized by
for clear chan-
tations to zones instead of states,
ch as clear channel stations are
render service to wide-

: that the Engineer-
e hereby goes on record
opposed to the Davis Amend-
. and as favoring its repeal and
cation of the original See-
the Radio Aet of 1927,
a means of improving pub-
until such time as the Davis
amendment may be repealed it is rec-
mended to the Federal Radio Com-
on that the application of Rules
i 75 be made more flexible to -
power increases in cases where

|
s

SMILING WIT

H NBC—Left to right: Don Withycomb, NBC; John J.
Starey. WTAG: L. B. Wilson. WCKY; Harold Fellows, WEEL

YOUNG TURK-—BIll West, KSD,
insists this glum view of him in a
Turkish bath is not the result of a
“morning after.” ",

interference is not involved, and

Thdt the ‘use of Rule 137 is recom-
mended for the determination of op-
erating power, and

That the Federal Radio Commission
be requested to determine the possi-
bility of a separate quota system for
daytime operation, providing for the
removal of queta charges due to day-
time stations and to increased day-
time power from the night quota
charge, and

That the Federal Radio Commission
be requested to modify the quota sys-

Oﬂiciaél Roster of NAB Convention Attendance . . .

FOLLOWI
tion list of
eleventh

is the offcial registra-

those attending the
annual conventon of the
NAB at White Sulphur Springs. W.
Va., Oct. 8-11.

Adler, Ben, HCA Victor Co.. Atlanta.

Altkenhead. John., WADC, Akron. O.

Arnoux, Campbell, KTHS, Hot Springs.
Ark. ! :

Baker, I. R., RCA Victor Co., Camden.

-Baldwin, J. W., NAB, Washington.
Barroll. Hope, WFBR, Baltimore.
Barth, H. C.,|WS8YR, Syracuse, N. Y.
Bellows. H. 4., CBS, Washington.
Bemis, W. H.} Cleveland.
1American Ass’'n of Ad-
vertising Agencies.
Benson, L. Ad WIL, St. Louis.
Bill, Edgar L, WMBD, Peoria, Il
Bisbee, F. C., Efectrical Research Prod-
ucts, New York.
Bishop. F. L., KLZ, Denver.
Blair, J. P.. Greig-Blair & Co., Chi-
cago.
Bliss, S. H., WICLO, Janesville. Wis.
Bodece, Ben, VARIETY, New York.
Boniel, R. D..j Edward Petry & Co.,
Chicago. |
Bo:::'m;; Scott | Howe, WIBX, Utica,

Brandon, W. 3L,
port, Ia.

Breen, Marie E., New York.

Brennan, H. Jj, WJAS, Pittsburgh.

Brennan, K. HJ WJAS, Pittsburgh.

Bridges, W. C.“ WEBC, Duluth, Minn.

Buckwalter, 1.| Z., WGAL, Lancaster,
e

WOC-WHO. Daven-

a.

Burke, Rev. W
leans. [

Burton, C. W.; WEEI. Boston.

llace, WWL, New Or-

Campbell, Martin B., WFAA, Dallas.

Cargill, E. K., [WMAZ, Macon, Ga.

Carpenter, H.| K., WPTF, Raleigh,
\. C.

_Butler‘ Burridi‘e D., WLS, Chicago.

Carter, Mickey, Allied Broadeasting,
Corp.. Hollywood, Cal.

Caulfield, S. W.} WBNX, New York.

Chambers, Joseph A., WLW & WSAT,
Cincinnati.

Chilton, A. L., {KRLD, sDallas.

Church, Arthun B., KMBC, Kansas
City.

Clancy, J. F.,, WTIC, Hartford. Conn.

Codel, Martin, |BROADCASTING Maga-
zine, Washington.

1

Cohan, E. K.. CBS, New York. .
Convey. Thomas Patrick, KWK, St.

Louis. )
Cook: 8. H., WFBL, Syracuse, N. Y.
Cosman, J. V., Federal Telegraph Co.,

Paterson., N. J.

Coulson, W. L., WHAS, Louisville.
Craig, Norman, Scott Howe Bowen,
Ine., New York. ':
Crane, J. B., Broapcasting Magaziney~

Washington.
Craney, E. B.. KGIR, Butte, Mont.
Craven, T. A. M., Washington(WPEN).
Crystal, Hank, Edward Petry & Co,,
New York.

* Cunningham. F.W., New York.

Damm., Walter J., WTMJ, Milwaukee.

Davidson, Walter M., WLS, Chicago.

Davis, Don, WHB, Kansas City.

Davis. George W., Electrical Research
Products, Ine., New York.

Davis, G. W., Willard Tablet Co,
Chicago.

Deutsch, Perey L., World
ing System, New York.

Dirks, D., KFAB, Lincoln, Neb.

Dowd, C. J.. NAB, Washington. R

Dyer. G. T., WGES-WSBC, Chicago.

Earl, Guy C., Jr; KNX, Los Angeles.

Eaves. A. J., Gravbar Electric Co.,
New ' York.

Ellis. G. D., Free & Sleininger, Chi-
cago.

Broadeast-

Fellows. H. E.. WEEI, Boston.
Fernald. Dan, Scott Howe Bowen, Inc,, -
New York. - .
Field. L.. Scott Howe Bowen, Inc,

Chicago.
Fisher, Thornton, BroADCASTING Mag-
azine, Forest Hills, N. Y.:
Fitzer, H. Dean, WDAF. Kansas City.
Fitzpatrick, Leo. WJR, Detroit.
Flamm, Donald. WMCA, New York.
Flanigan, N. Y., WSPD, Toledo.
Foote. Ernest B.. New York.
Tox, Leslie, WSM, Nashville.

Frieder. 0. E.. Willard Tablet Co.,
Chicago.

Fritz, C. W., WSUN, St. Petersburg,
Fla.

Gamble, F. R., American Association
of Advertising Agencies, New York.

Gammons, E. H.,, WCCO, Mirneapolis.

Gannon, C. F., Erwin, Wasey & Co.,
New York. .

Gavin, T., WEBC, Duluth, Minn.

Gedge, W. W, WMBC, Detroit.

Gillett, G. D., Washington.

Gillin, John J., WOW, Omaha.

Gish, E. B., KGRS, Amarillo, Tex,

Gleason, Mrs, Gertrude, Cleveland.

Gove, E. L., WHEK, Cleveland.

Greaves, V. Ford, Federal Radio Com-
mission, Washington. i

Gregory, S. D.,, WBZ-WBZA, Boston-
Springfield.

Greig, H. J., Greig-Blair & Co., New
York.

Grubb, *G. V., WKY, Oklahoma City.

Guider, John W., Washington (KHJ).

Halff, H., WOAI, San Antonio, Tex.

Hayes, C.,, WHBC, Canton, O.

Hedges, William 8., KDKA, Pitts-
burgh

. Heinl, Robert D‘,_Heinl News Service,

Washington.
Hendry, A. B.,, WIL, St. Louis.
Higgins, H. C., New York. !‘
Hoessly, H. H.,, WAIU, Columbu§, O.
Hogan, John V. L., W2XR, New York.
Hollinshead, M. A, Campbell-Ewald

Co., Detroit.
Hollister, Herbert, WLBF, XKansas
City, Kan. - ’ .
Hopkins, J. F.,\WJBK, Detroit.
Hopson, B. H), WAPI, Birmingham,
Ala.
Horn, C. W., NBC, New York.
Hostetler, J. C., Baker, Hostetler,
Sidlo & Paterson, Cleveland.
Howlett, M. A., WHK, Cleveland.
Howlett, Erie, WAIU, Columbus, 0.
Howlett, Harry, WHK, Cleveland.

 Hubbard, Stanley E., KSTP, St. Paul,
Minn. . .

‘ Jansky, C. M., Jr., -Ja'nsky & Bailey,

Washington. N
Jessup, Margaret E., McCann-Erick-
son, Inc., New York. 3
Johnson, J. A, WTAX, Springfield,
m

Jolliffe, C. B., Federal Radio Commis-
sion, Washington. X

Jordan, R. B., WDBJ, Roanoke, Va.
Karol, John, CBS, New York.
Kaufman, J. L., WCAE, Pittsburgh,

* Kay, Lambdin, WSB, Atlanta.
Kendrick, D. E.,, WKBF, Indianapolis.
Kercher, George A., Edward Petry &

.Co., Chicago.

Levy, Isaac D, WCAU, Philadelphia.
Levy, Leon, WCAU, Philadelphia.

(Continued on page 23)
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afords an opportunit

_the convention, wi

ter a taix

he declared

tion, regardless
job commensurate
1 no interf
d 10 accept
rendment
resolution ©

Preside
he second
John Be

invaded
station
age su
about b
advertising i
golden age.”
common sense busine
and elimination of "¢
The dollars
the convention
the presentati
tal Committee of

presiding, four
tions —two of them embracing
highly controversial —were
adopted. .

The first surprise came when
out 4 murmur
of opposition, adopted a res H
condemning as unfair trade prac-
tices the acceptance of “per i
quiry”, “commission” or

gent¥ contracts and acceptance on

a sustaining basis of programs
which are commercial in charac-
ter. It resolved that all business
should be accepted at card rates.

Opposition to this resolution had®
been anticipated, notably froem
small stations. Several mail eam-
paigns against such a provision in
the pending NRA code had been
instituted during the last several
weeks, and this issue had flared up
at the-code hearing in Washing-
ton last month.

Disk Resolution Debated:

THREE other resolutions were
adopted. The first instructed NAB,
through a proper committee, to
undertake a study of all sales
costs, and the second stated that
the NAB is of the opinion that a
survey of potential coverage is
basic and preliminary to any fur-
ther surveys or measurements.
The third urged the Commission
to remove the existing regulations
requiring that electrically tran-
scribed programs made especially
for broadedsting be so announced.

Prior to action on the latter pro-
posal there was considerable de-
bate. Warnings were sounded that
such a step would invite trouble,
if approved by the Commission,
not only from labor groups but
from the public. Failure to an-
nounce-an electrical transeription
as such has a tinge of “fraud”, it
was asserted.

In offering the resolution, Chair-
man Carpenter explained it was
drafted after a heated five - hour
session of his committee.

A motion that the resolution be
adopted was made by Bryan Mus-
selman, WCDA, Allentown, Pa.,
and was seconded by Harry How-
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WHEK, Cleveland. Earl Gam-
WCCO, Minneapol felt
resolution was too broad. since
1 the way, in many -
or the broadeasting, with-
i announcements, of
“he: etraced phonograph rec-
ords under the guise of transerip-
i for ¢ i purposes only,
fea-
ized thiz as
with live tal-

Mr. Hedges admonished the con-
to consider the effect of
lution. He =said it appeared
wvite “a good deal of trouble”
m labor group actors
i icians, the pub-

Charles W. Burton, WEEI Bos-
o, e ssed a similar view. He
said he kmew of two instances in
which efforts had been made to
eliminate announcements and that
both were intended “‘to deceive the

cause the advertizer hesitates to
buy such programs, he said. "The
economic necessity in this situa-
tion”, he said. “far outweighs the
dangers. That is why I seconded
the motion.” Generous applause
was given the speaker, and the
motion for adoption carried.

Units of Sales Practices:

FURTHER study of units of sale
practices by the commercial com-
mittee during the ensuing year
was recommended by Mr. Carpen-
ter. Recommendation has been
made, he ‘said. that rate cards
show quotations for 1-hour. half-
hour, quarter - hour, five - minute,
one-minute, and 100 words or less.
Standardization of units of sale,
sponsored by Mr. Church, was con-
sidered and referred for further
consideration. Merchandising prac-
tices also were considered, without
action. although procedure was
recommended. A questionnaire to
stations to ascertain merchandis-
ing methods was described, but it
was emphasized that® the commit-
1ee's conclusions were presented

Blair.
Blair: Greig-Blair, Inc.

WESTERN CONVENTIONEERS —Left to right: H. G. Greig.
Ine.: Guy C. Earl. KNX: William Warren, KOMO-KHJ: J. B.

Greig-

Hovt Wooten, WREC.
declared some effort
should be made to insure that only
the “worthy” manufacturers of
transeriptions be afforded the ben-
efits of the resolution.
Respending to further ques-
tions, Mr. Carpenter said it had
been deemed advisable to offer the
resolution because in many in-
stances advertisers refuse to use
spot broadcasting while the tran-
scription announcement is manda-
tory. They feel it “cheapens” the

simply for information.

After adoption of the coverage
survey resolution, drafted by a
committee headed by Martin J.
Campbell, WFAA, Dallas; Father
Wallace Burke, WWL, New Or-
leans, raised the question as to
whether this would not be an un-
due hardship on the small sta-
tions. He explained that Jansky &
Bailey already had made a cover-
age survey for his station. His
fear was allayed, however, by
Chairman Carpenter., who ex-

lett, WHK; M. A. Howlett, WHK.

A HAPPY TRIO—L. D. Fernald, Scott Howe Bowen, Inc.; E. 8. How:

program, he said.

Action came after Mr. Howlett
took the floor to state that spot
broadeasting is a very definite
part of broadcasting and that the
problem is.economic. The public,
he said, does not object to the an-
nouncement. Those selling to ad-
vertisers encounter difficulties be-

plained that the action was simply
recommendatory.

The newspaper - radio situation
was brought into the discus-
sion mildly in connection with the
anti - contingent contract resolu-
tion. After Mr. Hedges said he
presumed that newspaper tieups
with stations for broadcasts of

BROADCASTING * October 15, 1933

news flishes were exempt fron
that portion of the resolution m.
solving against sustaining pre
grams which are “commercia]
character”, Mr. Church raised
issue of -~ate concessions made
newspaper - owned stations n
space is wsed in both the newspa.
per and cn the air. )

Followiag further discussion 4
the scope of the resolution, it w
decided that the commercial
mittee should enumerate the
cific  type: of programs
would fall within the limits
restrictions and establish a
standards.

P

Bellows Discusses Libel:
THE QUESTION of the liability of

stations for libel uttered over i
facilities was raised by Fathe
Burke, who rointed out a politica)
campaign is nearing in New Or
leans and recuests for time
his station have been made. Th
likely will be “intemperat
worded speech2s". he said.

Mr. Bellows. as chairman
legislative committee. read a tel
gram he had just received stau
that the Nebraska libel case
last year, in

which KFAB
held equally liable with the speai-
er for libel uttered over i
ties, would be reviewed
S. Supreme Coart., by virt
ruling of the Nebraska S
Court allowing such an
from 1ts decision. Ans
Father Burke specifically
the Nebraska decision
as the only legal ruling. and
stations must take precaution

Mr. Shepard =aid that on
stations he employs a “rider”
contracted political time under
which the speaker pledges he will
not slander or libel anyone,
that if he does, he will absolve t
station.

Mr. Bellows said the Nebrasiz
decision will probably be agitated
until a Supreme Court ruling i
procured. Broadecasters who carry
political speeches, now do s
their own peril, he warned.

Copyright was the order of the
business at the night session o
Tuesday. Mr. Schuette reviewed
the copyright activity of the year.
He was followed by Mr. Hostetler
whose informal manner of presen-
tation and knack of driving home
his points won over the audience.
He told of the legal aspects of the
copyright controversy in-a ther
oughly understandable way. Mo
Levy’s dramatic call to batte
against ASCAP concluded with
a virtually unanimous vote favor-
ing the voluntary assessment o
10 per cent of the amounts paid
ASCAP monthly.

Mr. Schuette recounted ‘“‘racket-
eering” tactics by ASCAP in the
form of ‘‘threatening letters” to
stations and even to station adver-
tisers. He recited an instance In
which a barbecue stand, sponsor-
ing a weather report, was sent
such a letter by an ASCAP field
agent, who informed him that the
station did not have an ASCAP
license, and that the advertisel
was liable for infringement ol
music copyright.

This same notice, he said, went
to all other advertisers over the
station and cancellations of com
tracts began to come in. “Certalt
I¥"”, Mr. Schuette stated, “ASCAP
never intended to sue those radio
sponsors. They knew that threats
meant cancellations, and cancella-

meant the end of tie sta-

on
Describing this as a “chllenge
NAB". he declarel t!
copiles of this co
were filed with wth the
of Justice awd the
de Commissiim  for
An  connectior with
¢ and dissolutior =su
ASCAP. The nev anti-
g unit of the depart-
as itz anti-tust di-
id. is active inthe in-
ion. which he predicted
soon would culminate in acion. .
Mr. Schuette declared that if
ASCAP should be dissolvec by vir-
e of court or other acdon, the

e

-

s the

PIPE THAT HAT!—L€t to right: Earl Camens. WCCO: Walter J.
Damm. WTMJ: John Stepard III. Yankee Netwotk: Phil Meyer. KFYR.
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i

question arises as to vhat broad-
casters will do about their music
ply. Broadcasting he said.

should have a liviny supp of
music which would celieve 1t of
i dependence upon ASCAP.

which has indicated it ultimately
hopes to get from $5.000.000 to
$20,000,000 annuall” from the
broadeasting industy.

The Radio Prognm Foundation.
sormed at the lastconvention with
the ultimate hope of becoming an
exclusive music reervoir sufficient-

dustry self-sustaning as to music
is but an embryc now. he said. The
Ricordi catalogie, owned by the
talian house  that name. was
procured durirg the year insofar
as small right. for radio are con-
cerned. but le admitted this is
only a beginring. Before an ade-
quate pool en be, established. he
asserted, mae music rights must
be obtained and before it can rid
the industy of the ASCAP men-
ace, it mug develop into a power-
ful progr:m organization provid-
ing adequate music and transcrip-
tiens,

E. C. Mills, general manager of
ASCAP was declared by Mr.
Schuete to have ignored his pledge
to a (Ongressional committee that
ASC2P would not molest small re-
tailess, like confectionery stores.
bootllack stands, etc., that employ
radd receivers as incidental enter-
tahment in their shops.

Postetler on Copyright:

APPEARING for Newton D. Baker,
senor partner of his law firm, M
Hostetler traced the history of his
frm's entrance in the copyright
fight early this year. Talking ex-
temporaneously, he said he hap-
Pened to be in the copyright fight
as a lawyver and also “about half”
2% g personal matter.

As counsel for the CLEVELAND
PLAm DEALER, which has a sub-
stantial finaneial interest in WHEK,
¢ visited Mr. Mills, accompanied
v M. 'A. Howlett, general mana-
ger of the station, to discuss the
so-called sustaining fee of the pro-
posed contract, which the newspa-

WWW america
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Iy broad in scope to make the in-

I me we were go-
contract whether
U7 Mr. Hostetler
¢ can be pleas-
in the face of a gun.

I asked [Mr. Howlett whether
is right Qne cannot operate

i ithout a lice

‘non - newsp ontracts
which he descrived as a total
“rbreach™ of contract form. He said

also that inj his opinion. the con-
tracts are illegal. '

Discus Ithe existing. contract.
under ! i I a flat
sustaining fde. plus 4 per cent of
what amounts to their gross re-
ceipts during the current f
the three-year contract w
came etfective a yvear ago. Mr.
tetler enumerated the many steps
which led uplto the pending
dissolution case.

“We are in a lawsuit now’, he
asserted, "a lawsuit is a-fight. We
may lose the battle, but we are not
going to losel a war. We ask no
favors, but we want the right to
pay for whatjwe use.”

The exchange of correspondence
with Mr. Mills last spring was re-
viewed by Mp. Hostetler. A plan
for payment! of royalties on a

. "measured service” basis was pro-

posed by Mr] Baker, but rejected
by ASCAP. A basis was sought in
behalf of the stations on which
payment could be made for music

used either on a, per-piece method,

or by some otgher method.

In every instance, he pointed
out, Mr. .\Iills“l final reply was that
there would be no revision of con-
tracts except| upward. Finally,
Mr. Mills wrote that the whole mat-
.ter had been turned over to Nathan
Burkan, general counsel of
ASCAP, who would contact NAB.
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Leslie Fox. WSM,

VINETEENTH HOLE—-Left to right: Ed Voynow, Edward Petry &
o.: Dr. Leon Levy, WCAU; Harry Stone, WSM; Lee Coulson, WHAS;

ver been heard from
My, Hostetler said.

¢ the present contract,
ostetler said its inequities
t. the arbitrary sustaining
and. second, that stations
must buy and pay for everything
ASCAP sells. Yer ASCAP has
never given stations a catalogue of
its compositions so they can de-
termine what is ASCAP con-
1 music. What is more, Mr.
ier said. ASCAP never in-

convinced”, he continued,
the rtalk about radio
hasn't any founda-

T Sheet music sales
opped off. he said, but he
buted the reason to the auto-
the movies and other di-

He added:

“1 believe that the competition
among the music publishers is to
have his music performed. If the
publisher had the right to fix the
price of music. I believe that with-
in three months we would have a
reasonable price. If the per-piece
method is out of question because
of bookkeeping, ‘then [ suggest
paynient of 3 per cent on programs
using ASCAP musie.”

Asks Stations for Data:

A REQUEST for stations to sub-
mit to him the same statements
sent to ASCAP covering payment
of their rovalties was made by Mr.
Hostetler. As counsel for all 600
stations, he said his firm should
have the same information on sta«
tions sent to Mr. Mills. Anticipat-
ing reticence on the part of sta-
tions to divulge this information
for fear it might get into the
hands of station- competitors, he
pledged that this material would
be used only in a confidential way.

This information
long way in.aiding the fight, Mr.
Hostetler said. The .association
does not know, he asserted, what
sustaining fees are paid by sta-
tions, but it was his guess that the
“‘easiest stations among us are
paving the most and the hardest
among us the least.”

Answering the wail of the pub-
lishers that the ‘plugging of
music” on the air has ruined their
business, Mr. Hostetler: read ex-
cerpts from the pending publish-
ers code before the NRA which is
little short of ludicrous in the re-
strictions placed around song-plug-
ging of any character. This pro-
posed code was summarized in a
recent issue.of BROADCASTING. Pub-
lishers,

would go a.

he said, apparently fee’,l;

they have to protect themselves
against ‘‘suicide.”

On the song-plugging issue, Mr.
Hostetler said it is evident that
radio has made the force that is
destroying it. The fact is, he as-
serted, that instead of plugging
into oblivion, publishers sell their
music much faster than ever be-
fore.. This is a faster age, he de-
clared. A generation ago it took
one and a half years for “After
the Ball is Over” to get into the
weést. Now the popularity of songs
by virtue of radio strikes all sec-
tions simultaneously.

“*Jke* Levy Commended:

CONCLUDING his talk, which
proved as entertaining as it was
instructive, Mr. Hostetler took oc-
casion to commend Mr. Levy for
his zeal and enterprise in the copy-
right fight. This is all the more
commendable, he said, because Mr.
Levy has ‘“‘one of the best con-
tracts” ever procured from
ASCAP by any station in the coun-
try for WCATU. “He licked ASCAP
in Philadelphia”, he asserted, “and
wauld have been perfectly comfor-
tablé to sit back and let the rest
of the stations swim for them-
selves.” But, he stated, Mr. Levy
has carried through the battle all
the way for the benefit of the in-
dustry. »

The high-spot of the copyright
discussion came with Mr, Levy’s
impromptu but forceful talk. Stat-
ing at the outset that he would
mince no words, he followed
through with an  address which
was hailed as the most effective
ever delivered in NAB convention
history. His call for funds. with
which to carry on the copyright
battle. and stave off an inevitable
increase in royalties to ASCAP
when the present contracts expire
in 1935, met with immediate and
enthusiastic response. Two score
stations pledged they would send
to NAB, at the time of remittance
of their royalties to. ASCAP, a
check for 10 per cent of that bill.
An equal number stated they
would have to obtain . approval
from their boards. That sufficient
funds will be available, seemed
likely.

At the last convention, Mr.
Levy reminded his audience, sta-
tions had their backs against the
wall and were bleeding after:
ASCAP’s infliction of the percent-
age plus sustaining fee contracts.
He said there was no doubt now

~of ultimate victory.

Following the convention Mr.

. : i |
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not only for his
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Publishers, having members
vegled that there is m heed their orders.
sion in ASCAP ranks, ng tinue to have a man
out of the fact that the three heads or we cannot
draw about $100.000.a year each, . he concluded.
‘while Irving Berlin, the leadinge from Donald
popular song-writer today, New York. that

rovalties of only 34300

the NAB enlist in the fight other
vie of ASCAP, was answered
by Mr. Schuette, who said the Ra-

dio Manufacturers Association.
National Association of Retail
Druggists, National Restaurant

Association and American Hotel
Association are cooperating at this
time.

Guider Discusses Code:

THE PENDING NRA code of fair
competition for the broadeasting
industry was outlined to the con-
ference at the opening session on
Wednesday, Oct. 11, by John W.
Guider, Washington attorney and
special counsel for the NAB in
natters incident to the code. His
address provoked considerable dis-
cussion and prompted numerous
questions by broadecasters who de-
si to learn about particular
s of its workings.
Guider explained that

3

the

Natio ial Recovery Act
is designed to “put people back
o work.” He emphasized that the

not vet completed, and that

erious labor difficulties remain to
be compromised, particularly as
regards station operators. In re-
sponse to an inquiry, he said that,
unless some unforeseen complica-
tions develop, the decument should
have the President's signature
during the week of Oct. 14,

My, Guider recounted how fol-
lowing promulgation of the so-
called President’s blanket code on
Aug. 1, the NAB board had pitched
i action .and had appointed

woryort
5
o
W

a committee to work out the code
re-

as soon as possible. He we
tained as code counsel on Aug.
He emphasized that dire thin
might have happened to the indus-
try, notably the small stations, had
it not been for the NAB. Small
stations might have found them-
selved without authority to oper-
ate by virtue of the revolutionary
changed in methods of doing busi:
ness ~introduced by NRA. More
time was spent in considering the
problems of the little stations than

. Chicago

the lawer units, he said.

The proposed code—a sweepin,
document—was submitted to NRY
on Auz. 29, Mr. Guider recite
(It was published in full text i
the Sept. 1 issue of BROADCAgT.
ING.) Since then the code has beey
changel to some extent, he re
vealed, and trouble has been ex
periencad  with organized labor,
Withow this difficulty, he asserteq,
the cod: certainly would have hegn
approvid by this time. This con.
plicatior developed from the filipe
of wha: amounted to a substit
code by E. N. Nockels, WCFL,
labor leader now serving
as labor advisor to the NRA o
the broideasting code.

Code Hits Chiselers:

TALKING frankly, M.
said the NRA provides *
beautifu lever ever devised f
chiseling” Labor, he said,
benefittec to the 'nth degree. ¥
sicians night have gotten awar
with comessions that would ha
worked twrific hardship on sm
stations, with orchestras
uted to stitions “like quota un
The musbians, however, he ex
plained, fét it would be more be
eficial to say out of the code, ex-
cept for osrovisions designed
protect then against certain ev
they envisimed.

The only issue now standin
the way of code agreement,
Guider declared, is whether ¢
neers shall vork 40 or 48 hou
per week, wih labor thus far
sisting on the former. The wage.
scale set up anl agreed to for these
employes is 34¢ per week for elear
channel station, $30 per week for
regionals, and 320 per week for
locals and for stitions with 3 oper-
ators or less.

All other provisions respecting
hours and wageshave been agreed
to substantially a they were con-
tained in the pnposed code, he
said. Actors, origually a serious

(Continued onpage 40)

Guider
‘the mos:

from ASCAP.

that himself™,

zation for their
. Levy said that if
were broken t

fees becaus
ASCAP. A

up of musie

“All we have done so far i
put on boxing gloves and
to fight. The other fellow has been
doing the fighting. We have the
greatest chance in the world, but
we can't succeed if yvou don’t pro-
vide the funds,” Mr. Levy said in
launching his plea for contribu-
tions.

While Mr. Levy made no sugges-
tion as to how the money should
be procuted, the 10 per cent month-
ly payment basis developed after
discussion from the floor, begun by
Harry Stone, WSM, Nashville,
who thought the procedure fol-
lowed last year in asking contri-
butions from big stations only was
too indefinite and too cumbersome.
He suggested a definite plan. This
was subscribed to by Mr. Campbel
{(WFAAY.

Glenn Snyder, WLS, Chicago,
then pledged 10 per cent of the
$20,000 annually that that station
pays ASCAP. It started the ball
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President, American Association of Advertising Agencies

Better Coverage Data arid Proper Station Representation
Demanded By New Era EVVhich NRA Heralds =

en, interested in advertising
< the source of your income. You
want me to talk about that, and
how the New Deal may affect it
It is dangerous to be a prophet.
There are no more soothsayers of
events. The most scientific are
mute; discredited because they
were WIONg.

All T can do is to give you .my
opinion, based on and borrowed
from a good many other opinions,
as to what is now going on in our

YOU ARE a group of broadcast-
ing m

industry and how it will afect
vou. X . o
Let me say first, th poth your

and ours have been

of

association

ods, improving
petition

and will
of the

The A.AAA. Code

MAY I say a word about our own
NRA code? It is brief and simpl
deals with the three requirem
of the law — wages, employment
and trade practice. We have no
labor problems in our busine
the rank and file of our people
work short hours and get good
wages—higher than usual
lieve. Unfair trade pra ez are
the heart of our code. The A.A.A.
A. has had an ethical code of it
own for many years, which has no
been lived up to by all of its mem-
bers in all of its provisions. Codes
never are. People differ about
them; -and there are always some
who are not loval fo
tions, ¥ * *

The main competitive evil in our
business is rebating of commis-
siogs. It is a breach of faith with
media owners, who grant the com-

_missions to finance effective ser-
vice, and not to hand orf to the ad-
“vertiser; that demoralizes rates; it
ifs_unfair between agencies; dis-
Jeriminates against the advertiser

f who pays card rates. It is an un-

fair practice, condemned in all
ines of business, and illegal in
some.

How much there is of it, I do

0t know. Professor Young, in his
recent study of agency compensa-
tion, estimates between 10 per cent
and 15 per cent of the total na-
tional volume. That is a serious
menace to:our business and a seri-

s blot on our honor. We want to

rase it,

_There have been misconcep-

tions about our code. Some adver-

—

+tn

*Excerpts of an address to the .\"AB
tonvention, Qct. 10

1 be-.

“THE DAY of the trade asso-
ciation is dawning as the most
effective means of self-regula-
tion," says Mr. Benson, whose
timely ladvice to broadcasters
““This
will be better than government
contro%l of business or an
arbitrary interference from
without. Eachindustry is best
equipped to understand its

is carried on this page.

John Benson

own needs and limitations. I predict that the
NAB and the A. A, A. A are on the verge of a greater
influence and usefulness to their industries than
ever before. The problem will be to live up to the

responsibilities imposed on us,

This we can do

more effectively. I believe. by working together for

the common good.™

edia owner
he leas

cent ana

This provision st
media owner as much as ourselves;
it protects his rate card. preve
an agent fram under i
sures that the comn
be diverted [from its true and in-
tended purppse of financing effec-
tive service jand thus building up
and maihtaining a market for pub-
lication spade and radio time.
Interest- in Radio Code

YOUR OWN code interests us
very much;[its labor prov
have a bearing on the cost of
broadcasting{to our clients. So do
the various commissions you pay
for service and selling. They also
affect your cost and,get into your
rates: and, | as you know, the
higher the rdte for the circulation
delivered, theimore it costs the ad-
vertiser to reach it, and the less

1
"
o
3

;
#
=
=
o
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ance we have of making the ad-
ng pay. .
In a new medium like yours, the
problem of getting Dbusiness and
vicing it is, of course, greater
s true of older media with
technique agencies and ad-
are more familiar, The
1edia have learned a Tlot
selling themselves to the ad-~
er; the latter and his agency
ve made exhaustive studies of
culation, of responsiveness and
I They know ‘less about
casting. :

D
i
(o}
D
o

S me to two important

ling yvour medium,
are 'deeply
One is the
ion of sales representatives
and the other of station coverage,
or what might correspond to cir-
in the publication field.

The two questions are inter-v
lated. The better known a meédi-
um, the less it naturally costs to
sell. A well known value is al-
ready half sold. In the magazine
and newspaper fleld, for instance,
representatives are paid all the
way from 15 per cent and more
down to 3 per per cent and less for
selling space, depending upon how
important and well known the pa-
per is.

And by well known I do not
mean merely a good reputation; I
mean known values of circulation,
how much and how good. The A.B.C.
registers and verifies the former;
publishers, agencies and others,
appraise the latter. The A.A.AA. .

LTIOW  Vou
oW :

vertising and the New Deal

By JOHN BENSON *

has done considerable work in this
respect.

What the broadcasting busi-
ness needs is a more reliable and
more definite measure ‘of its audi-
ence; first, how much and where
located; then how attentive and to
what; when most approachable or
most responsive, with a number of
related facts which throw’light on
the medium and its use.

Of course, worthwhile stations
have an influence of their own,
like a personality, not measurable
in facts or figures, of vital import-
ance in reaching for an audience.
But such influence is directly de-
pendent for its amount on the
number of listeners available and
also the number who actually lis-
ten. If quality is a value in it-
self, quantity is its co-efficient.
We must kriow how much, as well
as how good. In this respect, ra-
dio is still at a disadvantage com-
pared with the printed word.

True, there is no complete par-

‘allel between,the spoken and the

printed medium of advertising.
They are not just alike. There is
no way of- matching circulation in
radio, whese audience is always
potential. On the other hand, ra-
dio draws a concentrated audience
among those who listen; there is
no distraction for the time being
from other broadeasts. And when
you check actual listeners, you go
well beyond any circulation count
of readers, who may or may not
see a given ad.

The need for some accepted way
of measuring the radio audience
is felt by all—advertisers, agen-
cles and broadcasters—and it has
been felt for years, DMany at-
tempts have been made to meet it,
by individual stations, by net-
works, by "advertisers and by ad-
vertising agencies, but such at-
tempts have never been organized
into a nation-wide and all-embrac-
ing project along lines whichPuni-
formly measure all coverage, with
methods which are standard .and
command the confidence of all.
That job is still to do, and I be-
lieve it can ber done with facilities
already on foot. ’

Signal Power as-Index.
THE FOUNDATION might well
be the delineating of potential cov-
erage by means of measuring sig-
nal strength, This has been done

*for a number of leading stations,

both large and small, by a method
which is repsonably scientific, as
far as it goes. There is no guess
work about it. Standard instru-
ments determine the results. There
are drawbacks, of course, as there
are in any endeavor of this kind,
but these are overwhelmingly off-
set, in our opinion, by the reliable
information obtained regarding
the area over which a given sta-
tion can be heard. . :
The station of smaller range
need not fear to be measured; it
has a definite value of its own,
and that is what it should sell. The
delineation of its scope would vali-
date it for the advertiser and give

(Continued on page 44)
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U. S. Radio Plan is Defended
By Labor Following Inquiry

Ban on Advertising Would Curtail Employment,
Executive Council Holds : Publishers Hit

EUNQUALIFIED SUPPORT of
the so-called American Plan  of
broadeasting - by private enter-

prise was voiced by the executive
council of the American Federa-
tion of Labor in its report to the
53rd annual convention of the fed-
eration in Washington Oct. 2.

‘Following a “thoreugh investi-
gation” Instituted pursuant to 2
resolution adopted at the previous
convention. the executive council
concluded that if advertising were
eliminated or restricted *thous-
ands of musicians, actors, and
other employves would be thrown
out of employment.” A :

The .council said it is doubtful
if radio advertisers have material-
ly decreased newspaper or maga-
zine advertising. “It:is true”, the
report stated, ‘“that many news-
paper publishers in asking for re-
ductions in wages use this as an
argument.”

Text on Radio Advertising

THE REPORT on radio advertis-
ing, as adopted by the executive
council, follows-in full text:

Resolution No. 33, providing for an
investigation of radie advertising and
if feasible to secure national legisla-
tion prohibiting the long advertising
lectures and speeches over the radio
of the country, was referred to the
executive council.

A thorough investigation of this
subject has been made. In the first
place, the most persistent advertisers
over the radio are the largest adver-
tisers in the newspapers and maga-
zines.
cigars and cigarettes, toothpaste,
ginger ale and many other articles.

The advertising broadcasts are nec-
essarily accompanied by music. Actors
and actresses furnish a program.
Should advertising be eéliminated or
restricted to an extent that it would
not be practical, thousands of musi-
clans, actors and other employes.
would be thrown out of employment.
If radio advertising was prohibited it
would be necessary for the broadcast-
ing stations to secure funds from
some other source to carry on their
broadcusts. In some countries where
the broadcasting stations are con-
trolled by the government a tax is
placed upon receiving sets. Naturally,
that would be the main source  of
revenue that would have to be raised
in the United States if advertising
was prohibited or restricted.

Labor’s Solution ~

THERE ARE 12,000 full-time em-
ploves of the broadcasting stations of
. the United States. This does not in-

clude the thousands of artists and

musicians employed by program spon-
sors and the networks.. The annual
payroll is approximately $23,000,000.

It is doubtful if radio advertisers
have materially decreased newspaper
or magazine advertising. It is true
that many newspaper publishers in
asking for reduetions in wages use
this as an argument.

New inventions cause many changes
in old established industries. This, of
course, raises objections from those
displaced. But were it not for the
telephones, graphophones, electricity,
automobiles and radios there would be
many more "idle in the United States.

The executive-council believes that
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These include automobiles, '
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olution of this
the hours in the
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There is no other remedy and
uses every effort to organize
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‘Score of Broadcasters

Sign for WBS Series
Shown At Convention

MORE than.a score of broadcast-
ing stations have signed for full
or part time servi¢e of the World
Broadeasting System’s new wide-
range vertical recordings, now be-
ing offered for sustaining or com-
mercial use on a syndicate basis.
The service, which was demon-
strated by World officials to broad-
casters at the NAB convention at
White Sulphur Springs, offers sta-
tions eight hours daily of musical
transcriptions, or 214 programs
weekly.

Among the stations already con-
tracted,
Deutsch, WBS president, are
WEEI Boston; WTAG, Worces-
ter, Mass.; WFBL, Syracuse, N.
Y.; WHAM,. Rochester; WGR,
Buffalo; WHEK, Cleveland; WJAS,
Pittsburgh; KNX, Hollywood;
WRVA, Richmond; WDBJ, Roa-
noke, Va.; KWK, St. Louis, and
WWNXNC, Asheville, N. C.

A highly favorable response to
the new service is reported by Mr.
Deutsch, who conducted the demon-
strations at White Sulphur Springs
with Adam Stein and S. R. Rintoul,
WBS officials, and with various of-
ficials of Electric Research Prod-
ucts, Ine., whose new 20-10,000
eycle recordings ‘are being used.

Contracts offered the stations
displace those now current for
Western Electric turntables. Mr.
Deutsch said that stations are es-

pecially taking favorably to the -
plans to attract sectional adver--

tisers to transcriptions—a field
which, he said, is virtually un-
tapped by radio.

Distillers Appoint
NATIONAL; DISTILLERS Prod-
ucts Corp., 52 William Street, New
York, has announced the appoint:
ment of Erwin, Wasey & Co., Inc..
New York as its advertising
agents. Penn-Maryland Company,
Inc., has named Fertig, Slavitt &
Gaffney, Inc., New York, to handle
the, company’s gin advertising..

OFFERING WKBF, Indianapolis,
optionally on either the NBC-
WEAF "or NBC-WJZ networks,
NBC announces that the network
rate for this station is now $190
per hour, $120 per half hour and
$74 per quarter hour, :

according to Percy L.

H
i

Greig,Blair Co. Expands
After Taking on Spight

GREIG, BLAIR
Co., exclusive sta-
tion representa-
tives, has added
Lindsey  Spight
from NBC(C's sales
department in
San Francisco
and has reorgan-
ized as Greig.
Blair & Spight
Inc., on a nation-

Mr. Spight

al scale. To date KFSD, San
Diego; KDYL, Salt Lake; KNX,

Hollywood have engaged the firm
for exclusive representation.

H. J. Greig heads the New York
office, John P. Blair is in Chicago.
and Spight remains in San Fran-
cisco, with David Sandeberg rep-
resenting the firm in Los Angeles.
Spight has been succeeded in the
NBC sales department by Sydney
Dixon. formerly of KYA. The lat-
ter’'s KYA position was taken by
Douglas Nowells, of KSL, Salt
Lake City.

Fels Soap Radio Test
Expands To 19 Stations

CONTINUING its radio test cam-
paign, Fels & Co., Cincinnati (Fels
Naptha Soap) added nine more
stations to handle its aceount early

in October, bringing to 19 the num- -,

ber of stations used since the cam-
paign started in April. A variety
of programs, all featuring local
studio tdlent, daytime, is being
used in the different cities.
Hubbell Robinson, Jr.,
executive of Young &

account
Rubicam,

New York. left the NAB conven- -

tion at White Sulphur Springs,
W. Va., Oct. 11, to supervise the
building of the local shows on
WKBH, La Crosse, Wis.; WHBU,
Anderson, Ind.; WBCM, Bay City,
Mich.; WKZO, Kalamazoo, Mich.,
and WOWO, Fort Wayne.

The other four stations getting
the account early in October were
KFYR. Bismarck, N. D.; WBOW,
Terre Haute, Ind.; WMBD, Peoria,
I1l.,, and WEBC, Duluth, -Stations
which secured it previously are
WMED, Medford, Ore.; WEEU,
“Reading, Pa.; KFLV, Rockford,
Tl.; WFDF, Flint, Mich.; WBEO,
Marquette, Mich.; WTAD, Quincy,
T1.; WGBI,; Scranton, Pa.; KVOS,
Bellingham, Wash.; WHBIL, She-
boygan, Wis.,, and WJAC, Johns-
town, Pa.

Dwarfies Account

DWARFIES Corp., Council Bluffs,
Ta. (Dwarfies and Honey Bee cere-
als) has renewed -its children’s
program, “Tony and Babe”, after
an initial campaign that disclesed
the locally built show ‘stood fourth
in popularity after three network
programs among adults as well as
children. Account, a national ad-
vertiser, has placed the program
on WOW, Omaha, five afternoons
weekly. Program narrates the
story "of 10:-year-old “Buddy”, a
waif picked up on the streets by
two vaudeville troupers, who fur-
nish the comedy. Account is hand-
“led by Bozell & Jacobs, Inc., Oma-
ha agency.
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Wire Press Rates
Given Radio News

Service for Stations Similar
To Newspaper Privilege

PRESS RATES for news tela
eraphed to broadcasting stations
and destined for “publication” g
the air were ordered into effeg
Qct. 10 by both the Postal Tele.
eraph and Western Union compan.
ies, thus placing radio on the same
footing as newspapers with respeg
to the cost of telegraphic new;
delivery.

This action of the big telegrap:
companies is the culmination o
several years of effort on the par
of the networks and various radi
stations interested in developing
their broadcast news services. Sev.
eral stations are known to be pre.
pared now to go forward with con-
templated plans for statewide, re.
gional and national news services,
with the possibility also that new
radio news services will spring
into existence to supply station:
with spot news. .

The official notices to offices of
Postal and Western Union state
that they are authorized to accept
news dispatches at press rates that
contain news matter for publica-
tion by the station by means of
radio broadcast. Only.authorized
correspondents of the station are
to be recognized, and the press
rates do not apply to ordinary

_ business messages. )
Day press rates are one-third of

the straight day rate for 10-word
messages, while night rates are
one-sixth of the day rate, with the
former effective to 6 p.m. local
time and the latter from 6 p.m. to
6 a.m. Delivery is as prompt as
ordinary messages, the telegraph
companies being also prepared to
loop to ticker machines in radie
stations in the same manner as
most of the big newspapers are
served, provided the potential trai-
fic is great enough.

Crazy Water Hotel Co.
Adds 17 CBS Stations

CRAZY WATER HOTEL Co.
Mineral Wells, Tex. (Crazy Water
Crystals), long a leading user of
studio, transeription and spot an-
nouncement time, and since early
this summer a network account
on 'Oct. 10 added to its network
time by starting a four-times
weekly series over 17 CBS sta-
tions.  Program is Carson Robi-
son's “Crazy Buckaroos,” a hill-
billy and cowboy act, heard Tues-
days, Thursdays, Fridays and Sun-
days, 10:30-10:45 a.m., EST.

This is the sponsor’s first use of
CBS. Last summer it started a
Sunday afternoon program with
Gene Arnold and the Commodores
on an NBC-WEAF network, which
on Sept. 24 was renewed and on
Oct. 8 was expanded to include ad-
ditional stations in the south an
Canada. Account is also contint-
ing to use spot time on many sta-
tions.

HUMBOLDT BREWING Co., Eu-
reka, Cal. (beer) is using .md}o
with newspapers in a campaign It
western states and Hawaii; account
js handled by Botsford, Cpnstan—
tine & Gardner, ‘San Francisco.
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JOHN ¥,

L. HOGAN*

. ‘ Consulting Engineer and Inventor

) . < ~ e . . :
Time Ripe for Sound Cooypdination But Ultra High Waves
still Impractical, Says Engjneer: Facsimile Here

A GREAT DEAL has been said
and written about visual broad-
casting, and particularly about
television. Much of it has been in-
spired by motives that were un-
fortunate, to say the least, and has
reflected @ viewpoint that was
arongly  prejudiced and conse-
quently not dependable. In this pa-
per L am attempting to remedy, in
a small way. the present lack of
information as to the status of
visual broadcasting. and to pre-
sent, as completely as I can in the
time available, an unbiased analy-
s of that portion of the situation
of today which should interest and
appeal to broadcasters. Although
my lines of thought are perhaps
more often along engineering than
commercial lines. this is not a
technical paper. = = =

Competition Possible

LET ME say a few words as to the
possibilities of competition be-
tween the new arts of .practical
visual broadeasting and the now-
well-established art of aural or
sound broadcasting. The basis for
such competition does exist, both
as to television and as to facsimile.

If television should develop inde--
" pendently of sound broadcasting.

it could stand on its own feet by
relying upon ‘‘titles” for explana-
tions much as did the old silent
movies,

If facsimile broadcasting should
be developed independently of
sound, it would have an even bet-
ter chance than television to work
out its own salvation in ifs own
way. That is because facsimile
provides text and pictures which
may be entertaining or instructive
in themselves and without the aid
of any sound accompaniments. Il-
lustrated books, magazines and
newspapers do not require sound
in order to serve their purposes,
and in somewhat the same way it
is possible for facsimile to make
its way alone,

 Complementary Qualities

THERE IS, however, an import-
ant reason why broadcasters
should themselves foster the
growth © of visual broadcasting
rather thah allow the services to
grow up without their interest and
guidance. This * is because the
visual and sound services are in
fact complementary, one to the
other, and both are of maximum
service and. value when they are
coordinated.

_Consider the relation of televi-
sion and sound. A listener who
¢an receive sound only is in effect
bind. An observer who can re-
ceve television only is, in the same
Sense, stone deaf, But give him
——

’Frorp a paper read before the NAB
tonvention, Oct. 9.

,\LTOGELYTHER convinced that both television and
facsimile broadcasting are now ready for practical
application is the author of this paper, who com-
mands high standing in the radio engineering field
for his invention of single-dial tuning and other

attainments.
up” to tljc

Moreover. Mr. Hogan believes it is
sound broadcasters to introduce visual

broadcasring and coordinate it with their existing

medium.!

This entirely non-technical discussion

will furnish food for thought for all interested in

broadcasting as an art and industry.
particularly are the several differences in his points.

Interesting

of view from those expounded by Dr. C. B. Jolliffe,
Radio CG;Lmrnission chief engineer, in his article in
the OCto%)er 1 issue of BROADCASTING.

both electrical sound and electri-
cal sight, and he becomes blessed
with the power of vastly extend-
ing the rangp of both of his rwo
important sepses. * ¥ % Tele

with sound Is comparable 1
talking pictures; television withe
sound is con
ent movies;| sound broadeasting
without television is comparable to
the phonograph. There is no deny-

bination is’ the basis of a great
popular acceptance. "

The rvelatioh of facsimile and
sound broadedsting can probably.

be explained niost, clearly by point-

ing out first| that present day
sound broadcasting needs an ac-
companying fgesimile service for
at least the fqllowing items: (a)
to illustrate various talks which
can thus be mafie shorter and more
emphatic; (b)| to record recipes
and save the listener from hunt-
ing a pencil ang writing laborious-
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FACSIMILES—These are samples
of the printed material that can
now be sent via the radio wave
lengths .into homes having radios,
provided simple reproducing at-
tachments are provided for the re-
ceiverss The process is discussed
by Mr. Hogan in this article.

lv from the speaker’s dictation;

(¢) to supply written quotations, -

weather reports, etc.,. which are
easily confused when received by
sound alone, and (d) to provide a
definitely measurable index of sta-
tion coverage and program popu-
larity.

Facsimile is Slow

SIMILARLY, T should point out

that the facsimile service needs a
coordinated sound service, This is
largely because simple home fac-
simile apparatus will handle only
from 30 to 60 words per minute,
and it takes too long to tell more
than the high spots of a story in
recorded text. Thus the sound pro-

*gram can carry four or more times
as much information in the same

2

Y

rs Ready for Television ?

time, but the facsimile recorder
can keep up with it by running es-
sential topical notes, memoranda
and illustrations. As with sound
and television, though for differ-
‘ent reasons, the combination of
sound and facsimile gives a ser-
vice of far greater value than
either alone.

At this point it is pertinent to
put the rhetorical questign, “Why
do we not have télevision broad-,
casting today?” One answer  to
that question is that we*do now
have television broadcasting ser-
vices; some 17 experimental tele-
vision transmitters have been li-
censed by the Radio Commission,
and several of these are transmit-
ting on regular time schedules.
None of these stations, however,
has been authbrized to transmit a
sponsored television program, and
consequently whatever material-is
prepared for transmidsion must be
of the “sustaining” type, and. is’
planned and executed. at the sta-
tion’s own expense. Since the ma-
jority of those who operate experi-
mental television stations are .pri-
marily concerned witit; apparatus

development, it is notisurprising .
that their budgets do not provide *

for a more extensive development

- of programs. ® * ¥

Agreement Needed .

IT WOULD be a step forward if
broadcasters would agree upon cer-
tain scanning rates for certain
purposes, and such standardization-
would be 'likely to stimulate the
manufacture of television repro-
ducers. The actual scanning rates
chosen are of less importance than
has often been assumed, for pro-

A2

Ly
p

grams that carry sustained inter-
est can be devised and produced to’
suit any reasonable standard. The
essential things to remember are
first that, broadly speaking, the
higher the number of lines the
greater .the amount of pictorial

content that may be transmitted
" and the less intelligence is required

to produce an interesting pro-
gram, and, second, that the higher
the number of pictures per second
“the less flicker will appear in the
pictures as seen in a given type of

-~ reproducer.

Moving on to the film versus
-(Continued on page 30)

o g o Page 17



www.americanradiohistory.com

Liquor Advertising
still isUncertainty
legal Issues Trouble Nets:
Distillers are Divided

were whnen

ange i

o

cast g 0
New (wetr) co
cast by stations in dry. states, or
what the legality would be of
broadeasting such programs by
stations in wet states where the
coverage includes

No "If and When" Ads

ONE. AT LEAST. of the major
distilling concerns is seriously con-

sidering the use of radio adver-
£ in an institutional way.

after repeal. but the audition stage
has not vet been reached. and there
is no thought of comducting cam-
paigns on the air, similar to those
now running in some newspapers,
for wines and spirits to be deliv-
ered “as, if and when"” repeal is
effective. Adding still more to the
state of uncertainty. the question
whether the networks will accept
such advertising is still undeter-
mined.

NBC sayvs it has net yet con-
sidered an official policy on the
matter. All that executives of the
network will say iz that revenue
from such advertising has not been
anticipated: in forecasting future
budgets. Outside NBC there is
definite opinion that it will refuse
to handle liquor accounts. At CBS
it is said the matter hihges entirely
on future developments, the ref-
erence being to opinions of the
Attorney General of the United
States. of the Federal Radio Com-
mission., and possibly of state at-
tornevs general, on the question
of violating state constitutions and
statutes. :

Accounts Waiting

WHILE two of the largest dis-
tillers have placed their advertis-
ing with agencies which have ra-
dio departments, and are definitely
radiominded, two others are known
to have given their advertising te
an agency with no radio division,
and for these no air campaign is
being considered, regardless of
legal developments.

i
Clock Company’s Spots

WESTERN CLOCK Co., LaSalle,
I, is supplementing its NBC-
WEAF network programs with 5-
minute transcriptions placed on
KHJ., Los Angeles; KFPY, Spo-
kane; KOIN, Portland, and KPO,
San Francisco. Two-minute re-
cordings have also been placed on
KOMO., Seattle. Contracts are for
26 weeks and were placed by Bat-
ten, Barton, Durstine & Osborn.

Page 18

CBS Coverage Charge
Per Radio Set Is 35
Lower Than 1929 Cost

COMPARING
coverage Der 18
the cost four ye

had remained vi
coverage COST W

TChe figures arve:
sets; 1031—38 cey

at in the case of
lving outside the basic net-
work region the fall in cost would
d, and in no

been a falling-off in audience mail
during the worst mont the de-

pression. the sales promotion de-
partment of CBS also compiled
the first =ix

figures setting off

4 n
period last year. It was found that
the number of letters per client
averaged 54,4 per cent more is
vear than last, and that the quan-
tity per station hour increased 18
per cent.

Plymouth Auto Returns

“ To CBS, Booking Serial

THE TREXND toward radio by the
big automotive advertisers is again
evidenced with the return. after
an absence of more than a year.
of Plymouth Motor Corp.. Detroit.
to a 67-station CBS hookup. which
started Oect. 10. Program iz a
script series titled “Elmer Everett
Yess”. the first radio serial to be
sponsored by an automobile man-
ufacturer. It features Hal K.
Dawson in the role of a super-
salesman., Convention commercial
announcements are avoided. The
program is carried Tuesdays.
Thursdays and Saturdays. 8-8:15
p.m., EST, with a repeat for west-
ern stations at 11:15-11:30 p.m.,
EST. Account is handled by J.
Stirling Getechell, New York.

Dixie Youths Triumph

TWO YOUTHS from Dixie tri-
umphed over veteran radio announ-
cers in a recent four-hour word
battle for positions on the New
York staff of CB&. They are David-
son Taylor, 26, one-time Baptist
pastor and formerly of WHAS,
Louisville, and Bert Parks, 20, for-
mer amateur mimic of Charlie
Chaplin and lately of WGST, At-
lanta. Each of the dozen contest-
ants was given the same continu-
ity, including the names of foreign
composers, followed by a manu-
seript made difficult by illogical
punctuation and plays on words.

~ Among

_ 4
MORE PISCATORS—They didn't
catch any sharks, as did some of
their friends (see BROADCAST-
ING of Sept. 1) but George S.
Porter. acting general counsel of
the Radio Commission (left) and
Gerald C. Gross. Commission short
wave expert. did catch a nice mess
of prize blackfish. Mr. Porter
proudly displays the biggest and
Mr. Gross just as proudly shows
the smallest of a catch of 30 or
more taken off the Delaware coast.

NRA Musie Publishers,
Dealers Will Be Heard
Oct. 17 by Rosenblatt
PUBLIC HEARING on the pro-
posed cade of fair competition for

the music publishing and distribut-
ing industry is scheduled for Oct.

17 in Washington before Deputy
Administrator Sol. A, Rosenblatt
of NRA.

The proposed code was submit-
ted by the Music Publishers’ Ax-
sociation of the United States.
zaid 1o represent approximately 7
per cent of the standard music pub-
iishers. the Music Publishers Pro-
sective  Association, claiming to
represent 75 per cent of the popu-
lar music publishers, and the Na-
tional : iati

w

sociation of Sheet Music
Dealers, claiming 75 per cent of
the sheet music dealers.

- other things. the pro-
posed code would brand as unfair
competition “'all unfair methods of
exploiting musical material”, in-
cluding song-plugging over the air.
A long list of acts, from direct
payments to favor as a means of
inducing the performance of com-
hositions, would be banned. Deputy
Administrator Rosenblatt is also
handling the code for the broad-
casting industry, as well as for vir-
tually all of the so-called amuse-
ment industries.

Woodbury Aeccount

“DANGEROUS PARADISE"”, the
seript act featuring Nick Dawson
and Elsie Hitz, which the John H.
Woodbury Co., Cincinnati (soaps)
will sponsor over a basic NBC-
W.JZ network Wednesdays and Fri-
davs, beginning Oct. 25, is a prod-
uct of the program-building agen-
¢y in which Coleman Dawson and
Jesse S. Butcher are partners.
Dawson took the part of the long-
suffering parent in the J. P. Mc-
Evoy script “Daddy and Rollo”
which La Palina once sponsored.

Going Commercial,

Wynn Chain Says

Accounts Scheduled Oct.
But Names Are Withheld

ALTHOUGH devoid of commercis
features since its inaugural ove
an eastern network of about
dozen stations on Sept. 25, Amal.
camated Broadcasting System, the
Ed Wynn project, announced Qc,
6 that it would begin commerciy
operation about Oect. 22, Whi
the names of prospective sponsor
were not divulged, the annou
ment said the network has an “ey
tensive list of national advertiser
as sponsors for the lead-off com.
mercials which arve set for n
of the ABS name features star
October 22."

Members of Chain

AMALGAMATED announced it :
now in the process of “smoothinz
out the usual rough spots™ inciden
to such a new venture.

Receipt of large quantities of
fan mail, praise from componen
station managers, and visits fro
executives of non -network s
tions in the wmiddle west ar
pointed to by ABS officials as ev
dence of a good acceptance by th
listening public.

Reconciling the chain with loc!
programs has constituted ore
of the major problems of the new
net. Revisions of the
have been made to clear WBNX
as the New York outlet, and simi-
lar steps are being taken for the
three sections into which the ne-
work is divided. The Atlantic ses-
board hook-up now comprises
WTNJ. Trenton; WCAP, Asbury
Park; WPEN. Philadelphia:
WDEL, Wilmington; WCBM, Bal-
timore. and WOL, Washingten
and three of the four stations
which later will constitute the se-
called Central network are mow
tied in—WCNW, Brooklyn; WJBL
Red Bank. and WFAS, Whis
Plains. These three are on a pan
time basis.

The New England network of
<ix stations now is taking nearly
the full 15-hour schedule, with the
exception of WHDH, Boston.
which must close down at sunsel
in Denver. Stations in Bangor
Me., Springfield, Mass., and Wor
cester, Mass.,, may join the north
eastern loop, it was said. )

Additions to the personnel
ABS include H. Stokes Lott. Jr.
who will be editorial supervisor o
programs and continuity.

Wynn Returning

“NEW YORK daily newspapers
the announcement said, “are tak
ing more kindly to the new setup
than they did immediately after
its opening when the ABS Build
ing was mobbed by a crowd of the
curious, during which time some
of the ace ether scribes of Man
hattan were tossed around a bit.

Mr. Wynn was expected to re-
turn. from Hollywood, where he &
making a movie for M-G-M. dur:
ing the week of Oct. 16. 'Whethﬂ‘
he will appear on the chain as af
artist is not definitely known 1
view of his contract with Texac
for his NBC “Fire Chief” featur®
Following Mr. Wynn’s return, steps
will be taken to expand the net-
work into the middle west as far
as Chicago, it was stated.
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Economie Evils Seen in Tugwell Drug Bill

By

i
|

FRANK AL

President. The Proprietary Association

BLAIR

New York City

Drug Manufacturers Believe Present Laws Adequate:

New Act Seen As Blow ito Radio Advertising

151 be

RADIO BROADCASTERS
Jeepiy  interested in legislation,
which, if enacted. would pple o1
v industries—food. drug and
retics—7from which is derived
4 large part of radio broadeast-
ng's revenue.

1 refer to the proposed new Food
and Drug Act, which Congress will
be asked to substitute for our g
ent Federal Pure Food and Drug
jaws. Thiz proposed measure is
inown as the Tugwell bill, because
one of its proponents, Prof. Rex-
ford Guy Tugwell, Assistant Sec-
retary of Agriculture, is sponsor-
ing it

In a recent issue of BROADCAST-
ix6, Prof. Tugwell interpreted the
Tugwell bill in a manner that it
would seem to be the answer to
pravers of all honest manufac-
turers. broadcasters, advertising
agents and in fact everyone inter-
ested in safeguarding public health.

Sees Much Opposition

IN SPITE of Prof. Tugwell's
sweeping description of a public
“literally stutfing themselves with
worthless nostrums” and
testimonials for products that are
killing them, I am inclined to be-
lieve that a fair interpretation of
the measure will bring about a
tremendous opposition to the bill.

[ listened last night to a net-
work radio program sponsored by
a member of this association. This
program is costing the sponsovr
more than $150.000 for the 13-
week series. The commercial an-
nouncement merely said in effect
that the sponsor was glad to pro-
vide this entertainment for the ra-
dio audience. Naturally the name
of the product was mentioned. The
Tugwell bill virtually compels neg-
ative advertising and it isn't likely
that any advertiser will buy time
on the air to tell the audience what
his product will not do.

Reputable manufacturers see in
the , Tugwell bill an attempt to
take away =#rom the people the
ng_ht of self-medication and to rve-
striet or destroy industries that
pay a large portion of the govern-
ment expense and a good part of
the national advertising bill.

Present Laws Sufficient

NO ONE doubts the high purposes
of the authors of the Tugwell bill
althnugh some critics do point out
the coincidence of Prof. Tugwell's
declaration in his book “The In-
dustrial Diséipline”, that advertis-
Ing and sales effort were generally
an economic waste.

No endeavor is made here to
argue the merit of advertising or
to discuss its faults. That is left
to the advertising men and to the
broadeasters, and it is expected
that codes of ethics now being pre-

writing -

THE PROPOSED Food and Drug Act, drafted by

Prof. Rexford Tugwell, Assistant Secretary of

Agriculture and explained by him in-an exclusive
article in“ the Sept. 15 issue of BROADCASTING, is
analyzed|in this article with rather devastating
criticism, Its author is the head of an association
composed of the manufacturers of about 80 per
cent of all package medicines produced in the

United States.

The gist of his argument is that

present laws are adequate and that the proposed
legislation would throttle advertising .and almost
ruin the package medicine industry because of what
he terms its **loose phraseology*''. This article was

also written exclusively for BROADCASTING, as a

reply to Prof. Tugwell.

spaved will ditpose of that subject

an}'\\‘a_\‘, H
What we proprietary men are

concerned with are the evils of
promulgating: new laws for the re-
striction of simple package medi-
cines when an inve tigation would
tend to show that in no other in-
stance is the| public so well pro-
tected under |existing laws as in
food and drugs. These protective
agencies under which the nation's
health has steadily improved., even
to the point af increasing longev-
ity. are three-fold:

1. The right of the drug admin-
istration to Hrosecute the manu-
facturer. ! .

2. Throughl the postal laws, to
deny the use ¢f the mails,

3. Prosecution under the Fed-
eral Trade Ac!’t.

“Bad Examiples" Elimtmnated

|

IS THERE need now for new laws
to eliminate the advertising of any
preparation that can be proved
worthless? .’q‘re not the seizure
powers of the|Federal Trade Act
and the denia] of the mails con-
trolling factors of such prepara-
tions? [Is it not an interesting cor-
ollary that many of the medicines
cited by Prof. Tugwell as “bad ex-
anmples” have already been put out
of existence by\presmzf laws?

Prof. Tugwell has said nothing
about the conflict
and federal laws, should the new
bill become a la\\’. It has taken
vears to bring state laws into rea-
sonable conformity wifh the pres-
ent federal law| If the new legis-
lation is enacted, the manufacturer
will find his labels in conflict, and
he faces the danger of breaking
one law to comply with another.

|
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between state ’

Mr. Blair

Manufacturers believe that the
existing Federal Pure Food and
Drug Law is adequate to take care
of all labeling offenses.. Limita-
tions imposed by the proposed new
law would involve writing labels
so complicated and confusing as
to actually hamper distribution.
The printing of a formula and
warnings on the label will not pre-
vent the purchaser from,taking a
remedy.

Cites Inconsistencies

IS IT CONSISTENT that a medi-
cine that possessed virtues that,
through physicians’ presecriptions,
led to its universal sale, loses all
of its virtues when that same medi-
cine is advertised to the public and
purchased by them without a phy-
sician’s prescription?

Is this medicine prescribed by a

physician under a Latin name dif-
ferent in its actions and effect than
the product made known to the
public under a trade name? Many
of the.popular package medicines
first became known to the public
through the prescriptions of phy-
sicians.

Prof. Tugwell stated that if the
bills are passed, the advertising
fraternity can do most of the ac-
tual policing. The fact that any law
giving any ' governmental depart-
ment undue.power may be exer-
cised only at the\t;liscretion of that
particular department, in no way
lessens the potential dangers of
persecution under that particular
law and at the hands of that par-
ticular department,

In the Tugwell bill, an adver-
tisement is deemed false if in any’
particular it is untrue, or by am--
biguity or inference, creates a mis-
leading impression.

Danger in Ambiguity

MANUFACTURERS seriously ob-
ject to the language employed in
this definition, for, in itself, it is
ambiguous. Their right to do busi-
ness and to remain out of prison
depends wholly upon the construec-
tion that the administration offi-
cials put upon the words “ambig-
uity” and ‘“misleading impression”.
It is the contention of manufac-
turers that any fair advertising
law should be written in terms
that are definite and understand-
able, and to be subject to court
review in case of controversy.
Suich eminent jurists as the late
Ex-President Taft and Chief Jus-’
tice Hughes have ruled that false
~advertising claims must also be
fraudulent as a matter of law; yet,
in this legislation, the advertiger
is held guilty for what may be (z‘n
strued as ambiguity or a state-
ment that is likely to create a mis-
leading impression. The decision
lies entirely with the administra-
tion official who?® is reviewing the
advertising. Thus, a statement
that will be perfectly plain to 99
out of 100 readers, if ambiguous
‘to the examiner, will constitute a
violation of the new law, and a
possibility of resultant fine and

imprisonment. *

Negative Advertising

THE MEASURE holds, according
to Prof. Tugwell, that an adver-
tisement is false if any disease is
mentioned for which the drug is
not a specific cure, unless it states
with equal prominence, that the
drug is not a cure for such disease.
It *is generally recognized that ,
there are comparatively few spe- -
cifies. Why, then, compel the man-
ufacturer to adopt negative adver-
tising if his medicine is a pallia-
tive and not a specific? The pub-
lic: buys laxatives for their laxa-
tive effect, and not as cures for
constipation. Is the interest of the
public better served by compelling

(Continued on page 41)
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0 : i mer Chief Examiner Yost band from 1500 *S. 0. 8.” frequency as has been
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their licenses, led to a me-t Qe | : stations fount,
10 by Examiner Ralph L. Wa Cont- . where- Widespread revisions in other
recommending that the I\mxmt i qow allo- non-broadcasting services, particu-
mission assign this channel t Iau\' police, are made. Provision
Don Lee Broadeasting Svstem f also is made that *special experi-
a new station at Redlands. Cal, mental” licenses may be granted
serve that community. San B for any frequency range .in the
nardine and Riverside. spectrum. The rules governing the
The report, which remat 3 licensing of radio operators for all” |
acted upon by the Comm 7 classes of service also are revised. |
held that “the services ren 0 Tegu This subject is dealt, with*specifi- 1
by KTM and KELW appeay 1 fhe Comm‘.a- cally on this page. ,1
nothing to the services ren all con-
by other stations in the Los wave New Assignment Procedure
les area” and added that "/ $ _
pears that the establishment THROUGH the general rules, pro- :
new station at Redlands Communication vision iz made for the execution
proposed by the Don under oath of all applications and
casting System. would GROWTH of amendments filed for Commission
oI MY LA AW best intevests of the li the past  action. Heretofore only verified
rom F}\?‘Cf\?:g‘im\? lic and would nat de;jl © stations  gpplications were required. Rigid
o Federal Broad- within the sevvice aveas o ain com-  prgvizions for the service of all
and KELW of any material sen CommMURi-  Laners in contested cases "
ollows vice."” included in DoPeT sted cases upon a
Both KTM and KELW 1 (Continued on page 37)
for license remewals at tt Minor Services Shifted
ings last fall, pmpm e, i i - - Y
ed, to assig heir licens . 1 ~ . . .
Hearst newspaper imterests, Revised Rules Governing Operators’ Licenses . . .
have a $35.000 option on I\T\I | =
225,000 option on KELW. Ac ]
GIANT TRANSFORMER—This audio transformer of the projected new ng Earle C. _.-\pfhon.\‘. I Lieut. E. K. Jett that at least one operator holding a
500 kw. experimental transmitter of WLW now under construction is the * ator of KFI and I\EFC:—\‘ Los tant | Chief Engineer radiotelephone second class license or
largest ever built. Weighing 88,000 pounds, it is shown in contrast with geles, asked for the 780 ke, ¢ Radiu Commission -higher lssa\'allﬂble immediately on call
N N ) o 3 "CA's case of gency. s class
the two-inch six-ounce transformer which Lloyd Shaffer. orchestra n(:l in liew of KECA 3 i‘-!; i?c:‘n:}e eil:‘e:x‘:sgvj:ed \‘S}l:?‘r:i;hr Ixsah
leader. is holding in his hands. 1340 ke, while Ihc-‘, MeClat ciency in the con'tbiuenmlL codge pat a
£ - e X - = e Freararn it newspaper I.I“GY\:E’:\‘ES ‘as{\f‘d for 2 speed‘ of fifteen words per minute such
Whereas. TEST BRO-’&DK A\T\ on the new  present WILW 50 kw, t““,“\m“tfl' ke. for their KFBK, Sacramen minor serv license will also be valid for the op-
Act guoted 300 kw. ’O:ne:" equipment in place M- if the Anthony application mation eration of aireraft stations using
intent and being constr icted by ¢ the 83,000-pound audio e granted. Examiner Wal ; ; Type A-1, A-2, or A-3 emission.
quire ’H Radic Corp. for WLW, o 1 the huge power sub-  ommended denial of the latter ar uoiice. which
be approv are pron v i st .Ic. giant water coolqmg SYS- plication. 1m-1udixng de“iIaT Iof band, have been shifted to Classes Discontinued
sooner t d the power lines. Some 35  (ense renewals to KT) T cles i .
WLW n ve being employed in the con-  KELW which had bheen gra fii%gilz:fe;pgg-l m II. THE FOLLOWING classes of
tating struction work. When completed  to them when Yost's original 1600 1o 1000 \c ) licenses are no longer issued, but
N y of $400.000, the super-  poart was reversed on Jan, 20, 193 ) are valid until expiration, and may
broadeasting plant is ex- be renewed prior to Jan, 1, 1935,
to have a service radius of T band it 11:1011 the t_éc}luwalent classes indicated
500 miles . ~ - e it elow without examination or proof
Blg (.r(\axner} Drive ;\adab b bzmﬁhil?}xf; N i of service or employment: P
- ADOHR CREAMERIES, Los ! DIURULASTING Upo 1) COMMERCIAL FIRST CLaSS:—
.\E}“ Rate Card celes, on QOct. 11 Iaunv\i‘{e(f er ag};‘lya‘f?{;‘beﬁ:{i;;};e Lm;‘:.e- Elu(ux\axenc to the radloteleglaph [ )
i o O 0 ae a Wed and after aring, das
Station Increases dg\‘.";{;h“g f?;iu‘je”(o;“m.‘o A sion's poliey has be-; ! Cmiorsomant - otelephone first class
CARD No. 14, effective KNX, Hollywood, will origina roade 51;3" ff;‘ﬁf‘ *ff‘o"j (2)  COMMERCIAL SECOND CLass—
and incorporating vecent with KFAC, Tos Angeles. o castinig stations, 1“f Equivalent to the radiotelegraph sec.
St S - - e RIS apparent at thisz time that vond class with rgdiotelephone first
station rate changes, has been is- KFWB, Hollywood. vebroadeast policy will be to use thes class endorsement.
ied by NBC. It covers the in- first half of ‘series will offer ! annels to velieve ;Lev‘ioili : t‘:,e (3) COMMERCIAL THIRD CLASS—
creases for WJR and WEEI of the apera and the rvemaining ence E\§ ting ); the L‘:Nltli]}V e% . Jett Equivalent to the radiotelephone third Vs
NBC-WEAF network. WSM and broadcasts for grand woper changes in station - ;m“ez;t“_ class. .
. e of uGYpO‘.‘a’ZiOn do mnot OQ}@CT WSB_of the South Central group Adohr's last radio opera was 0/ (S n oo also that the Com. tions. - (4) BROADCAST CLASS AND BROAD-
2. Authorized under the laws of  srations pay anid WFAA-WBAP of the South- 1930 with “imported” singe ol De‘ epomad 1o hold ¥ an: open ;o t.:e in- cast LimiTep Crass—Equivalent’ to
1 western group.. Under the .}mad« Jack Runyon, of the Los Ange zbe\ame any kané:ankon\ “; (wlg e e come thiagadlﬁtféelpglsgiEnPr:!toi}gss' Crass—
“basic optional service, Yth(: office of Lord and T}mmus‘. hﬂf\t' tand unm some sort of an agree. license ey Noess K Lo 2 ion of chief operator Equivalent to the radiotelephone third
g r rate card lists the latest NBC  les the account. Edwin Lester. as | pp o0 5" qice hvion of broad kS issi Hlass.
P1 e\den, addition, WKBF, Indianapolis, sociate of Impressario L. E. Behy @sting wave lengths with ‘\Ileo\?é; (6) AEroNaUTICAL CLass—Equiva-
ing the world ser which, along with WLW, Cincin-  mer, acts as general direetdh § 000" ‘Goniya] im:srman nations » lent to the radiotelephone second class. -
kholders of The pol becomes available for op-  Arvthur Kay, former KT n an be worked out, Efforts to this EPHONE OPERATOR () RADIOTELEPHONE SECOND (LaS3
‘°30 showi 5178603“6\ W al service with the basic NBC- director, will conduct the ! nd failed at the Me 0 th\' coxn. - station using type  (VaLp ONLY FOR TELEPHONE OPERA-
ed. b WEAF or NBC-WJZ networks. A operas. while Pictro Cimink 00} syence ™ Nfost certainly, i ne ; TION OF STATIONS IN THE AVIATION
ata revised supplementary folder also o hd Opera Co | Giontod + n- Service) —Equivalent to the radiotele-
stations evized supp ) . of the Chicago Grand Oy dicated, the Commission doe not g type phone second class, except does not
orld ! f vecex power increases for will direct for the grand operas |t prodons intend to provide addi- except broadeast stations.  permit employment as chief operator
WSAIL WS8B. KTSP and KGIR. — donal broadeasting serviee in these jons ADIOTELEPHONE OPERATOR a4t stations not licensed in the avia-
. tands through licenszing of new ed statior s ‘3"‘011 except  tion service using type A-3 emission
-y ) g COIll(‘S f[‘OlIl Il’ld]il stations N " vicet using i} 3 with licensed power in excess of fifty
?xeg\\‘grk\ KYOO Ready for 25 kw. B R ’ licensed power ir maximum  watts. These licenses may be renewed
\xm“d E . MAX WYLIE, added to the pr Televisi lations Operators is cls ; D’O‘W‘Ed how-  as a radiotelephone second class li-
d WEXL. Roval Oak. a suburh,  KVOO, Tulsa. has informed the duction staff of CBS, New \mi" elevision Regulations E“”f“to"‘ih;wst“?w 3 e vali : '1t0ex tlutig;le ;31?12 tilx\)g fense.
H B N AN B Srrormee s T arienee it . fons seoc ate stations o .
to repart all :\»I"{ allow “.‘Z.‘h? fallowing sta- Radio Commi 55 v, in \’earfi}nnt‘«z %yx?\%i\ lni\{e 1::2‘:% tt({\}ﬁx‘dli:“;o | DIPORTANT * vevisions relating  vice record hus been endo emission cexcept broadeast sta- IIL - Effective Jan. 1, 1935, li-
ing the past licens tons fo Ay Al worid Seriex opevaie with oo RW. Woson , h Literatur | 1© experimental television, under Ing to six monthsl service’as a radio- tions), which are licensed to use censes may be renewed provided
ng the past A hroadcast WQOR. ¢ ity with the construction permit Professor of English Li ra which el , telegraph operatod on board a ship. power in excess of fifty watts if the y}ho service record shows & certain
18 Gnen ‘Q“m;t WHBF. Rock Island, Il \‘» \[BH., eranted in 1031. Authorization is and Philosophy at Punjab Univer ch specific bands are set aside 1) RADIOTELEGHAPH OPERATOR chief operator regularly emplo¥ed at amount of service prior to the date’
cense, which undef“:h;eﬁn;v Joplin, Mo, and W HBL. Sheboy- expected to be granted as a mat- sity, Lahore, and is the author o | in the ultra high frequencies, are THIRD CLASS—Any station except ch stations, hol ds a radiotelephone (Continued age 38)
sworn to. gan, Wis, ter of routine. , “Hindu Heaven.” meluded, Incorporated in the reg- follov ‘ second class license’ or higher, and ontinued on pag
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provinces when it blossomed forth

Copyright Decision
Bothers Canadians

Hotels, Restaurants Must Pay

Fee for Public Reception
By J-\\IES MONTAGUES

Canadian Correspondent of BRUADCASTING

RESTAURANTS and hotels using
radio receivers to entertain their
guests in public rooms are to be
dsked to pay the copyright fees as
the result of a decision handed
down in an English court recent-
ly. Canada’s copyright law is even
.stricter than that operating in
Lngland and the Canadian Per-
forming Rights Society, it is un-
del:tOOd will go after restaurants
and hotels using radio and demand
payment of the copyright fees on
the grounds of the English decx-
sion and the Canadian law.

The ruling was handed down in

* the case of a brewer-operating a

number of restaurants, each-of
which used a radio receiver to en-
tertain its guests. The judge ruled
that each tuning in ‘was a separate
performance, and therefore came
under the copyright law.

Might Apply to Homes -

GUESTS in Canadian hotels hav-
ing radio in their rooms, however,
are considered to be.in their home,
and hotels cannot be charged for
copyright fees in this case. But
where loudspeakers carry to pub-
lic rooms, copyright. owners can
claim a public performance, it is
understood. In fact, one official
has been reported as stating that
the Canadian law could be applied
even t0 a private home where a
radio was being used to entertain
‘company, if the windows were
open and a crowd collected outside
to listen.

Restaurant owners interviewed,
since the passing of -the judgment
state that they will ‘npt operate
their radios if they have to pay a
copyright fee, while one large To-
ronto hotel, which had used a ra-
dio in its lobbv to entertain guests,
has stopped the practice.

Commission’s Stand

MEANWHILE, Canada’s Radio
Commissioner Thomas Maher left

early in October for New York to .

take up the question of copyright
fees to be paid by the Commission
for its programs. He was accom-
panied by his assistant, Arthur
Dupont. The Commission will pay
copyright fees of a reasonable
amount, Mr, Maher stated, when
questioned as to the correctness of
the rumor that a $50,000 bill for
copyright fees had been received
by the Commission. The Commis-

. sion will not pay as much as $1,000

copyright fee for an hour’s pro-
gram, he stated.
Y *

Canada’s Radio Commission
changes its mind from day to day,
according to recent = pronounce-
ments. CRCA, the Commission’s
Maritime station, at Moncton, New

. Brunswick, was scheduled to go off

the air definitely on October 1. The
program schedule ' for that week
did not show CRCA among the
list of basic Commission stations.
But the list for the week begin-
ning October 8 showed CRCA back
on the job, operating on 580 kec.
The station, one of the earliest to
in the Maritime

‘stations.

Death of Parents Calls

"Buckwalter From NAB

THE DEATH on Oct. 11 of both
his mother and father in an auto-
mobile accident near Lancaster,
Pa., .called 1. Z. Buckwalter, man-
ager of the Mason-Dixon Group of
radio stations and a director of the
NAB, away from the NAB con-
vention at White Sulphur Springs.
Mr. Buckwalter left immediately
for Lancaster, Pa., where he iz
also manager of the Lancaster
Newspapers, Inc.

°Andy’ White Heads
Program Builders

PLANS for organization and in-
corporation of the Broadeast Pro-
ducers Group are being pushed by
mdependent program-building
agencies in New York, and \IaJ
J. Andrew White, former presi-
dent of .the network that developed
into CBS;, is president of the tem-
porary slate of officers. Gardner
QOsborne is' chairman of the board.

It was on behalf of this pro-
posed group, which seeks the status

~of a trade association. that Mrs.

Annette R. Bushman proposed an
amendment- to the broadcasters’

- code at the hearing in Washington

Sept. 27, seeking to eliminate free
auditions entirely, and to fix mini-
mum talent fees for both broad-
casts and auditions, grading’ the
stations, and the fees they would
have to pay, according to the houx-
rate charg’ed by the stations for
their time. Another objective was
ehmmatwn of pyramiding com-
missions.

About a dozen pmducmg units
of one kind or another are now
committed to membership in the
group when organization is com-
pleted, including both radio pro-
gram builders ‘and Broadway pro-
ducers, and the membership drive
which is contemplateds will be di-
rected at.individuals and firms in
both. these classifications.
ushman is a vice presi-

" dent of {Allied Productions, Ine,,

5 Ingz., which produced

nd" Mrs.” seript act,
written by Ogrlton and Manley for
the Graybar Electric Co., and also
built the original American School
of the Air programs for presenta-
tion by Grigsby-Grunow over CBS.

MAcGREGOR & SOLLIE, San
Francisco transcription producers,
are turning out a series of pro-
grams‘ called “Hollywood Impres-
sions” with Anson Weeks’ band,
and Lou Tobin doing imitations of
Hollywood-| (celebrities. -

as C\R-’k “as one of the Cana-

dian \‘atlonal Railway

network

There are now 18 basic Commis-
sion -statioms, which are scattered
from coast to coast. According to
the latest Commission information
these are: CHNS, Halifax; CFCY,
Charlottetown; CFY\B Frederic-
tion; CFBO, Saint John' CRCA,
Moncton; CRCS, Chlcoutlml’
CHRC, Quebec CRCO Ottawa;
CRCT and CK\‘C Toronto CFPL,
London; CKY, Wmmpeg, CHWC
and CKCK, Regma CFQC, Saska-
toon; CFCN Calgarv, CJCA, Ed-
monton. and CRCV, Vancouver,

i
i
H
1

SOUTH POLE MIKE

Byrd Party Announcer Named;
—— CBS Carries Farewell

WITH the nam- =
ing of Charles J.
V. Murphy, news-
paperman, author
and onetime an-

nouncer for the
Hearst newspa-
pers over WNAC,
Boston, as pro-

duction manager
and announcer of

the weekly bpro- Mr.

Dyer

grams to be broadcast over CBS
b\ the Byrd Antarctic Expedition
from Little America, the radio per-
-sonnel of the expedition was com-

pleted Oct. 6. Mr.
John Newton Dyer,
cal director, will

(ABS Antarctic staff.

" Mr. Murphy formerly was with
the Associated Press, the NEW
York. SUN and the NEW YORK
WOoRLD, and is a personal friend
of Admiral Byrd, having written
a biography of the explorer. He
is'29 and married. Dyer is 23 and
unmarried; he was detached from
the CBS engineering staff for the
assignmeént.

Dyer is taking along enough
spare parts to insure 400 per cent
protection on practlca!ly all equip-
ment to be used in broadcasting
and ship communications. The ex-
pedltlon will establish a research
station in Little America to ascer-
tain the characteristics of the
earth’s magnetism there. :

Keyed from WTAR, Norfolk, Va.,

Murphy and
who is techni-
comprise the

“a farewell broadcast of Admiral

Byrd’s departure was scheduled
for one hour on a CBS network
Oct. 15. A crew of CBS engineers
was' to go to Norfolk to handle
arrangements, including pickups
from the Byrd flagship Jacob Rup-
pert from which weekly broadcasts

Jre to be relayed to CBS listeners

‘while en route and after it has
reached its base.

The feature was to orlgmate
from . Station KJTY, aboard the
Jacob Ruppert. When the Ant-
arctic base is reached, its trans-
mitter will be directed toward
Buenos Aires, from which point
the voices of Byrd and his com-
panions will be directed toward
New. York and thence to the CBS
network. The farewell broadcast
of Oct. 15 is ‘to be dedicated by
Edwin K. Cohan, CBS technical
director, who has been working
with Byrd on the exclusive radio
arrangements made by the net-
work. General Foods will sponsor
the relays from the Antarctic for
Grape Nuts. .

Radio Marketing Topic

HOW RADIO within 10 years has
led more than 17,000,000 Ameri-
can homes to be eqmpped with re-
ceiving sets, while the annual rev:
enue of broadcastmg stations runs
more than $50,000,000, will be told
to the New York Chapter of the
American Marketing Society at its
Oct. 19 luncheon meeting in the
Hotel Woodstock, New York. The
speakers will be Paul Kesten and
John J. Karol, CBS officials, and
E. P. H. James, sales promotion
manager of NBC

Paramount Offer|
New Time Chiseler, |
Don’t Crowd, Boys|

Records Will Be Sustaining|

Unless Sponsor is Hooked

HERE’S a truly ingenious wrinkle |

in the free
racket.
by Daily Paskman, once a broag.
caster himself, wutmg on a letter.
head captmned ‘Paramount Movi

radio time-grabbing

Parade, produced by Paramoun |

Pictures Corporation at Holly.
wood”. Oddly enough, the Par.
mount c01p01at1011 was also once

in radio—and in no small way, a |

we can well recall. But let the
letter itself tell the whole story:

New Program Weekly

“A NEW series of 15-minute broad.
casts by electrical transcription i
being produced by
Each program will be an outstang.
ing attraction in that the serje
will include some of the greates
stars of radio, stage and screm
in actual dramatic and comedy
scenes from Paramount pictures,
These programs will also inelude
musical numbers by the Pars.
mount Orchestra and songs by
Paramount stars. A new program
will be released weekly.

“The Four Marx Brothers fn
‘Duck Soup’ supported bv the Par-
amount orchestra will be the finst
program in the series commencing
the week of October 22nd.

“A group of radio stations will
be selected to broadeast these pro-
grams weekly, on a sustaining
basxs, to be scheduled sometime
during the early evening after ¢
o’clock or late Sunday afterncon
or early Sunday evening.

“There will be no charge to your
station when used as a sustaining
feature.

If and When

“Plans are under way to sell
this series of programs to a na-
tional advertiser. An excellent
merchandising idea tie-up has been
worked out for a commercial spon-
sor—to be used when the program
is sold. In the event your station
is selected as one in the group, and
a contract is consummated for
commercial sponsorship then your
station is to be paid the advertis-
ing rate for commercial time from
the time it starts on a commercil
basis. Negotiations for the sale of

_commercial sponsorship is being

handled at this end exclusively.
[Editor’s note—italics are ours)]

“In order to make selection. of
stations in time for the first broad-
cast it is necessary to fill in and
return the enclosed form at once.

Texaco Renews

WHETHER Ed Wynn will retum

to the Texaco “Fire Chief” pio-
gram has not yet been  announced
by Hanff-Metzger, Inc., Texaeo
agency, although it was announced
that the Texas Company, effective
Oct. 24, will renew the Tuesdsy
night program on all NBC-WEAF
and supplementary stations no¥

‘carrying it, except in Canada and

Hawaii,

It was offered to station |

Paramoun, |
* followed by

¢March of Time”

Is Merchandised

Bemmvton Rand Drills Sales
Force in Prooram Y alues

ELABOR-\TE merchandising- of
the “March of Time” program,
which Remmgton Rand, Inc., Buf-
falo, N." Y. (office equlpment) be-
gan 10 ~ponsm over 32 CBS sta-
tions on Friday, Oct. 13, included
meetings  of the sales forces of
the sponsor in the different sta-
tion cities, at which presentations
of the plOE'la]“na merits  were
given, using the technique of the
program itself.

Two days before the first broad-
cast move than 250 Remington
Rand salesmen assembled in one
of the company’s New York offices
and were told about the program
by A. L. Ruiz, assistant manager
of the typewriter division. Shortly
afterward, loud speakers were
turned on, and the theme song of
the “March of Time” was heard,
a dialogue between
the announcer and salesmen in
which the latter asked, and were
told, how the program would tie
in with their daily contacts.

Program as Introduction

AFTER an excerpt (recorded)
from a previous TIME program, a
letter to the employes signed by
James H. Rand, Jr., radio- minded
president and chairman of the
board, was read, and C. F. Price,
viee prealdent and chairman of
the general sales committee, spoke
from the studio to the assembled
sales forees. Another snatech of
the TIME technique concluded the
meeting. %

Emphasﬂ was laid on the fact
that the rddio program will give
all salesmen a high-class introdue-
tion to indumerable contacts.
Stressing this phase of the cam-
paign, therk_have been broadsides
in the compapy house organs, let-
ters to stockholders, distribution of
leaﬁeta, display cards, tie-in slugs
in newspaper and magazine adver-
tising, special program advertise-
ments, and a variety of methods
within the organization.

The only difference between the,

“March of Time” as presented last
Friday and the familiar program
sponsored by the magazine itself
was in the commercial announce-
ments, which were devoted to the
new sponsor, TIME receiving a
credit line.  The magazine does the
editorial work on the program in
return for the credit line and name
of the program being retained; in
all other respects Batten, Barton,
Durstine and Osborn handle the
account for Remington Rand in
accordance with the usual client-
ageney relationship.

Will Rogers Returns

WILL ROGERS returns to the air
for an indefinite number of broad-
casts in the “Gulf Headliners”
Program, beginning with the
broadeast Qct. 29, on Sundays at

pm., EST, over the NBC-WJZ
network Rogers who  replaces
Fred Stone and family on the pro-
gram, is expected to broadeast
from the coast during the series.

.The account ijs handled for Gulf

Oil Co, by Cecil, Warwick & Cecil,
New York.

Station Moves

REMOVAL of WKFI, Greenville,
Miss,, to [Greenwood, Miss, was
authorized | by the Radio Commis-
sion Oect. 1P. At the same time the
- Commission set for hearing the ap-
plication of WMBR, Tampa, Fla..
to move tof Jacksonville, Fla., and
received an application from Wal-
ter J. Stewart, as president of the
Pecan Valley Broadeasting Co.,
Brownwood, Tex., for authority to
erect a new 100 w. station on 1420
kes, full time, asking for the quota
facilities of WDAH, El Paso.

New Station Group

FORMATIDN of
Tri-City gpoup, to be
group ratg for coverage of the
Tennessee |market, has been ar-
Scott Howe Bowen,
established as the branch

the Tenness

Ine.,

sales office] The stations arve
WLAC, Nashville; Vv REC, Mem-
’DOD. C'nattanooga.

phis, and

Yankfv;e Contracts
Carry |Libel Rider

Shepard Recommends Form
To Other |Broadcasters

IN VIEW of the intense interest
among broadcasters in the matter
of thelr rdsponsibility regarding
libel end ddfamation uttered over
their facilitips, especially inasmuch
as many local and state campaigns
are. in the | offing, John Shepard
III, president of “Tthe. Yankee Net-
work, disclosed to the NAB con-
vention Oct] 10 the text of the
“rider” addefl to all contracts made
by his stations and network for
~time for political broad .

Mr. Shepafd said this “rider” at
Solves his stations of culpability in
the event of|utterances over which
. the station rhanagers could not ex-
ercise any cgntrol beforehand. He

recommended it to other stations.
It reads as follows:
“Rider” Form

IN CONSIDERATION of the execu-
tion by Bay S$tate Broadeasting Cor-
poration of the contract for broad-
casting time dated .. o.o. 1933,
which contraet| is hereto attached. and
for other good and valuable :consid-
eration, the rdceipt whereof is hereby
duly acknowledged, the purchaser does
hereby warrant and represent to said
company that hny and sall statements,
claims, allegatjons. representations, er
any form of words comprising or in
any way contributing to the use of
said broadeasting time or any broad-
cast under saifl contract shall be true
and accurate tp the best of the knowl-
edge, information and belief of said
purchaser; and further, that if at any
time the said company shall suffer any
. damage or indur any expense on ac-
count of any fuch utterance or other
form of words|in connection with said
broadeasting, |or anv part thereof.
then and in apy such event the said
purchaser and not the company shall
reimburse the company for any ex-
penditure, age, or payment, in-
cluding reason ble costs and expenses.
In witness Wwhereof the parties
hereto have sef their hand> this
day of _. oL 1933,

Purchaser

Bay State Br adcattmg Corporatmn

sold at a

Philco Will Use Press
Despite View on Radio

WHILE many newspapers have
shown a tendency to regard radio
as a rival, both in advertising and
news dissemination, Philco Radio
& Television Corp., Philadelphia,
announces that it is “demonstrat-
ing its freedom from prejudices
by placing a considerable portion
of its fall advertising in newspaper
space.” The Philco account, han-
dled by F. Wallis Armstrong Co,,
Philadelphia agency, sponsors the
Buake Carter news comments five
nights weekly on CBS, which it

said will continue on a, regular
basis.

Sayre. H. Ramsdell, Philco sales
promotion manager, announces a
special fall and Christmas adver-
ting campaign—by far the heavi-
est in the big radio manufacturing
company’s history—calling for the
addition of full page schedules in

‘more than 50 metropolitan news-

papers to the extensive campaign
already ordered in radio and na-
tional magazines. The campa.
will carry through Novémber and
December, bringing to $600,000
the company’s total advertising
appropriation for the 11 weeks
preceding Christmas,

Ros ter of NAB Attendance . .

(Continued from page 11)

. H. L., Washington.
P}nhp G., NAB, Washington.
. R, ' WGR- WKBW, Bui-

" \\ OC-WHO, Des Moines.
WRVA, Richmond, Va.
WCAO, Baltimore.

MeCollough, C. R, WGAL, Lancaster,
McCosker, Alfred J,, WOR, Newark.
MeCurdy, B., Graybar Eleetric Co.,
Kanséas Lm
Melver, J. W., WWNXNC, Ashville, N. C.
MeNary, J. C .. NAB, “ashmgton
MaePherson, J. R, WIBO Chicago.
Maey, J. W, Scott Howe Bowen, Inc.,
Chicago.
Mailand, J. 0., WOC-WHO, Des Moines.
AMark, Leroy, WOL, Waahmgton
Marchal., Edwin A, WADC, Akron, O.
Masiin, R. 8., Jr.. WFBR, Baltimore.
Meighan, H. S., Scott Howe Bowen,
Ine. New York.
Melrose, G. C., WJAY; Cleveland.
Merquelin, J..D., Western Electrie Co.,
New Yprk.
Meyer, Phll J., KFYR, Bismarck, V ‘D.
Meyers, Carl J WGN, Clncago
_\iidgley. C. E.. Jr., "Batten, Barton,
Durstine & Osborn, New York.
Monahan, H.. ADVERTISING AGE, New

L

L \Lm\

G. A. Western‘ Electriec Co.,

Pa.
Myers,

. W., KOIN, Portland, Ore.

Neebe, Joseph H., J. H. Neebe Co.,
Detroit.

0 baHun, Gene;, KFEL, Denver.

almer, D. D., WOC-WHO, Des Mome;
t‘.umer F. A, WCAH, Celumbus, 0.
ratt, John F., WGAR, Cleveland.

- Petry, Edv.ard Edeard Petry & Ca,

New York.
Phillips, C. F., WFBL, Syracuse, N. Y.
Pickard, Sam, CBS, New York.
Platt, Bernard, BROADCASTING Maga-
zine, Washington.
Price, C. U, KFH, Wichita, Kan.
Provensen, Herluf, WLBW, Erie, Pa.

Pyle, K. W., KFBI, Abilene, Kan.
Raymer, P. H. ., New York. ®
Ke.ld H. C, A. T. & T. Co,, New York

Reynolds, R. M., Edward Petry & Co,,
Atlanta. .

Richard, (:eorge A., WIR, Detroit.

Richardson, O. E., Western Electrie
Co., New York.

Rintoul, S. R., World Broadeasting

- System, New York.

Robinson, Hubbell, Jr., Young & Rubi-
eam, Inc., New York:

Robinson, Ira E. Washington.

Rohr, E. C,, Electrical Research Prod-

ucts, Inc, Chicago.
Rubin, M. F., WJAY, Cleveland
Runyon, M. R CBS, New York.

Russell, Frank M., NBC, Washington.'

Ryan, J. H., WSPD, Toledo.*

Sadenwater, Harry, RCA, Victor Co.,
Camden, N. J. .
Scharfeld, A. W,
Schrieber, J. A,

‘Washington.

. Tasselli, R,

WKBF, Indianapolis.

T

:u,hudt William A., WBT, Charlotte,
N.

buhuette, Oswald F., NAB, Washing-
ton.

Segal, Paul M., Washingtan (WCSH).

Shaw, Harry, WMT Waterloo, Ia.

Shuford, J., WINAC, Boston.

Shott, 7. H WHIS Bluefield, W. Va.

Simmons, A T, WADC Akron, 0.1

Slaviek, H. W., WMC, Memphis, Tenn.

Sleininger, C. L., Free & Sleininger,

Chicago.
Smith, G. 8., Washington.
n{lth G. W, WWVA, Wheeling, W.
a B
Sm\tthc J. L. M., WBIG, Greensbero,
Smith, T., RCA Vietor Co.,, New York.
Smith, V. H.,, WREN, Lawrence, Kan.

Snyder, Glénn, WLS, Chieago.

Soule, R. G.,, WFBL, Syracuse, N. Y.
Spence, Edw. M., WPG, Atlantie City.
Squire, B., WGAR, Cleveland.

Stein, A.,, World Broadcasting System,

New Yark.

Stewart, Jack, WFBR, Baltimore.
Stone, Harry L., WSM, Nashville.

Storer, . George W., CKLW, Detroit-
Windsor., B} .

Storey, John J.,, WTAG, Worcester,
Mass. ;

Sutton, G.. 0., Washington.
Sykes, E. 0., Federal Radio Commis-
‘sion, Washington,

Taishoff, Sol, BROADCASTING Magazine,

- Washington.

G. I Ricordi & Co., New
York.

Taylor, C. M,, WBEN Buffalo, N. Y.

Taylor, F. G BROADCASTING

ga-
zine, jWashington‘ -

" Tevis, G. L, KMOX, St. Louis.

Thomas, N. A WDOD Chattanooga,
Tenn.

Thompson, R. M., KQV, Pittsburgh.

Thompson, Roy,‘.WFBG Altoona, Pa.

Twaniley, E. H., WBEN, Buffalo, N. Y.

Tyson, Leverihg, National Advisory
Council on Radio in Education.

Vance, H. C., RCA Victor Co., Chicago.

Van Volkenburg, J. L., KMOX, St.
Louis.

Vovnow, E. E, Edward Petry & Co,,

» Chiecago.
<« Walker, L.,

Graybar Electric Co. :
Richmond; Va.

Walker, N. S., WHBC, Canton, O.

Ward, J. T, WLAC, Nashvﬂle

Warren, W. W., KOMO-KJR, Seattle

Weber, Fred, NBC, Chicago.

Weddell, W. L., Erwin, Wasey & Co -
Chicago.

Weiss, Lewis A., WJR, Detroit.

West, William H., KSD, St. Louis.

Wheelahan, H.,, WSMB, New Orlenns

Whittemore, L. E., A, T. & T. Co.,
New York.

. Williamson, W. P., WKBN ?oungs-

town, O.
Wilson, L. B.,, WCKY, Covington, Ky
Wilson, W. A, WOPI Bristol. Tenn.
Winger, E W WDOD Chnttanoogs.
Tenn.
Withycomb, Don, NBC, New York.

. Wooten, H. B, WREC, Memphls, Tenn.

Yung, Dr. George W, WDGY Mm'
ueapohs
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And the score is in your favor and in favor of the | Advertisers and cheir agencies can best be served E B .
‘ | ary ) STATION
listeners in the communities we serve, as it has been | by crained advertising execurives, who are the Atdanta . .......... WSB
: ' Birmingham ... ... .. WBRC
since we first went on the air! scations’ ouw reprfssntativ&s———who know our Bismarck .. ... ««... RFYR
: % Buffalo . ....... ... WBEN
o . o . ) ‘ ; Dallas . . .......... WFAA

We have always been alert to improve our pro- | ficilities—territories—markers; and who can

Detroit P e WWT

. , ‘ Fort Worth. . . . ... .. WBAP

gram structure and our broadcasting facilities, intelligently coordinate them to the adverrtisers’ Hot Springs. . . . . . . .. KTHS
) . . Houston......... .. KPRC

Likewise. we have always given to advertisers | requirements, S o  Indianapolis ... ..... WFBM

., i ‘ KansasCity. ..., .... WDAF

and their agencies the best service obrainable. This service best serves the broadcasc adver- Louisville . . .o o vvew WHAS
~ =l , = Memphis . ......... WMC .
' o | , ) . o Milwaukee . .. ... ... WTM]

With this Ehought mn mmd, we have taken 2 | wser. It 1s available to vou :[Lfough the five ttu Nashville . v oo ... W SM

| 1 ) New Orleans . . . . .. .. WSMB

step—which we believe to be most progressive—the | cquipped offices of our representatives. Norfolk . . .7 ....... WTAR
St. Louis. . . .. cev... KSD

appointment of an exclusive national sales represen- Contracts will be accepted on/y through any of SaltLake City. . . . . . -~ KS§SL
j : © San Antonio .. .... . WOAI

. . B . . - | _ Shreveport . .. ...: .. KTBS
tative organization. -these five offices—or direct. | Tampa oo WDAE
. , i “ “ Tulsa . ..vn . ... KVOO

This step has been taken so that we may render All billing and couectingl is done direct by the Wichita ... ..+..... KFH

a specialized and more intelligent service. individual station.

Réprese;zted exclusively throughout
the United States by

EDWARD PETRY & CO.

Incorporated

\ . NEW YORK - (HICAGO - DETROIT

THE PRINCIPLE UPON WHICH EDWARD PETRY & COMPANY, INC., OPERATES MEETS WITH THE APPROVAL OF THE AMERICAN 4SSOCIATION OF ADVERTISING AGENCIES.

< ¥
SAN FRANCISCO - . ATRANTA

\
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’ vvvvvv.americamM@historv.com |
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Broadcast Advertm ng

\IARI IN CODEL, Publisher
SOL TAISHOFF. Editor
“F. G. TAYLOR. Advertising Manager

Executive and Fditorial Offices :

‘Subseription Price:

National Press

Published Semi- Monthly by

BROADCASTING
PUBLIEATIONS, Ine.

National Press Building
Washington, D. (.,
Metropolitan 1022

= Building. “a~hmﬂt0n. D. C.

$3.00 a Year - 15¢ a C opy - Copyright. 1933, by Broadcasting Publications, Iuec.

Western Hepmeumtne Warwick 8. Carpenter, 29 E. de la Guerra. Santa Barbara, Cal.

All Set to Go

IN THESE DAYS, an industry seems nvo
strénger than its trade association. The NAB
proved itself a trade assoeiation worthy of
the task entrusted to it at the White Sulphur
Springs convention 'which adjourned Oect. 11.
Compared with previous conventions, big
things were accomplished. More was done in
a tangible and forthright way than at all
previous conventions combined. The way the
meetings clicked along, battering down trade
practices inimical to the industry’s welfare
and building up standards and ethies which
are certain to be reflected in inecreased busi-
ness, was inspiring.

Too much credit cannot
dent MeCosker, his board
rector Loucks for the fine job of building up
the NAB. It is fortunate that the McCosker
administration has been returned to otfice al-
most intact. Last year, following the NAB
convention, we expressed a generally held con-
viction when we stated editorially that unless
the NAB pulled itself together, there soon
would be no NAB. That it has mét the chal-
lenge is shown by me ~tanum0 of the organi-
zation today.

_There are many battles just ahead which
vequire tactful handling and resoureceful lead-
ership. That leaderthip is &t hand.. And,
thanks to the enthusiastic response of the
broadeasters, adequate funds to carry on the
work, particularly the copyright battle, have
been pledged and provided for by means of
the newly revised scale of dues, If the fight
against ASCAP was vigorous during the last
year, it will be doubly so hereafter—until an
equitable contract is secured or until the
musig trust is dissolved.

About one-half of the nation’s stations are
NAB members. Before many months elapse,
by\ virtue of the requirements of the NRA
code, practically all stations should be aligned
with ‘the trade association. It behooves every
station to join because, whether it is a mem-
ber or not, it will be subjected to the same
method of regulation as member stations are
under the code of fair competition. Failure to
abide by the code on the part of non-member
stations would simply open the way for Uncle
Sam to step in and do the regulating.

be given to Presi-
and Managing Di-

Labor Speaks Oui

ORGANIZED LABOR, through the executive
council of the American Federation of Labor,
has fallen solidly- behind Radio by the Ameri-
can Plan. A resolution adopted by the A. F.
of L. last year providing for an investigation

Page 26

.sure by Assistant Secretary Tugwell,

of radio advertising and, if feasible, support
of national legislation prohibiting *long adver-
tising lectures and speeches over the radio”
has been answered with the finding that thou-
sands would be thrown out of work if adver-
tising were eliminated or seriously restricted.

That the council is opposed.to the so-called
British system of government control was seen
in its reference to the fact that in some coun-
tries a set tax is levied upon listeners. It
pointed out that a similar plan would have to
be pursued in this country if advertising were
prohibited or restricted.

This report is of particular significance ‘be-
cause it comes at a time when schools all over
the country are debating this very issue, agi-
tated by factions opposed to commercial radio.
Moreover, its effect upon labor advocates in
Congress should be beneficial, because it is a
direct answer to certain legislators sponsor-
ing legislation for an investigation of commer-
cial radio and suggesting government owner-
ship.

Of ‘interest is the way in which the execu-
tive council carries the fight to newspapers
and magazines, many of which have been
closely allied with the anti-radio agitation.
The council brought out that it is doubtful if
radio advertisers have materially decreased
their publication space, but it pointed out that
many newspaper publishers use this arasu-

. ment in asking for wage reductions.

New inventions, like radio, the council said,
cause many c}langes in old established indus-
tries. But, it wisely concluded, “progress can-
not be stopped.”

Tugwell Starts Things

. THAT THERE are two distinct sides to the

proposed food and drugs legislation drafted

. by the Department of Agriculture, is strongly
. indicated in the storm of protest received by

BROADCASTING since publication in our Sept. 15
issue of an official interpretation of the mea-
chief
author and sponsor of ‘the bill. In this issue
we publish a reply to that article by Frank
A. Blair, president of The Proprietary Asso-
ciation, who minces no words in his eriticisms.
- Prof. Tugwell said, in answer to the deluge
of questions from advertisers, radio executives
and publishers, that the measure is not aimed
at manufacturers and advertisers of bona fide
products, but at the elimination of disreputable
concerns and the stifling of unwarranted ad-
vertising claims. In the long run, this will

. mean more and better advertising for all
. media, he contended. But Mr. Blair interprets

the measure as one which would cripple or

. destroy the food, drug and cosmetics indus-

‘sued by

-through bureaucratic caprice,

The RADIO
BOOK SHELF

THE POSSIBILITY of establishing a numbe
of low power broadcasting transmitters, i,
stead of a single high power station, in urhg
areas, each supplied with the same modulatg
wave from a central point by means of ap.
propriate transmission eircuits, is seen in ty
results of “A Study of Reception From Syp.
chronized Broadcast Stations” by Charles B,
Aiken, of the Bell Telephone Laboratories, i

the September PROCEEDINGS OF THE INsTITUR !

ot Rapio ENGINEERS. The paper gives the
practical results of an extensive analysis of
the detection of two modulated waves of identi.
cal carrier frequency. Experimental work ip
the laboratory has confirmed the results of
the theoretical analysis. expressed in mathe.
matical and engineering formulas.
Explaining the possibility of substituting
several low power transmitters for a singhk
high power station, by means of synchroniz.
tion, Mr. Aiken says: “The total radiated
power required for adequate coverage should
be far less than that required when a single
high power transmitter is used. On this ac.
count there would be a great reduction in the
tetal sky wave and consequently a great re.
duction of interference at distant points.”

A COMPREHENSIVE analysis of the western
market, entitled Selling the West, and pre
pared by Edwin Bates, special agent of the
Department of Commerce, has just been is
" NBC, Pacific coast division, The
brochure presents considerable factual data,

illustrated with maps and supported by tabu- _

lar statistics, about the western market, its
population, coverage of NBC stations, and
sales potentialities. It deals with each trade
territory separately. The booklet should be
of especial value to firms interested in develop-
ing western business. It is designed primarily
tor the use of sales and advertising executives.

SOME PRACTICAL advice on speaking En-
glish over the air is contained in How to
Speak English Effectively by Dr. Frank H.
Vitzetelly, who among other things is con-
sultant on pronunciation of CBS and dean of
the Columbia Announcers’ School of Pronun-
ciation (Funk & Wagnalls Co., N. Y., $1.75).

tries, from which broadcasting derives a large
part of its revenue.

Where Prof. Tugwell holds that existing
legislation is insufficient to protect the con-
sumer against harmful merchandise, Mr. Blair
insists that the existing law is adequate and
that the proposed legislation would all but
ruin the package medicine industry.

This whole question is naturally of vital
interest to every broadcaster and agency. The
industry does not want to be party to th_e
merchandising of dangerous products. But it
also does not want to have thrown off the air,
legitimate ac-
counts in the important food, drugs and cos-
metic fields. :

All elements concerned will do well, indi-
vidually and through their trade association,
to keep close tab on this proposed legislation.
First hearings on the measure will be held
probably early in December before a subcom-
mittee of the Senate. Manufacturers, adver
tisers, agencies and advertising media will be
heard along with government officials. The
NAB should be prepared to present the broad-
casting industry case, and in the meantime
should serutinize every step in the procedure.

BROADCASTING October 15, 1933
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We Pay Our Respects to—

DOUGLAS COULTER |

HIS LOVE for music and the the-
ater turned Douglas Coulter's ca-
reer to the art of directing com-
mercial broadeasts for N. W. Aver
& Son, Inec., back in Januan 1925.
When he strolled into Ayer’s New
York office at that time, the Aver
officials were intent upon organiz-
ing a radio department for their
clients, Very little was known
about broadcast advertising and
what experience had been gained
was carefully guarded. Aver
wanted & man with personality and
foresight. Coulter seemed to be the
man for the job.

The National Carbon Company
was the first of Ayer's clients to
put on a commercial broadecast and
Coulter was instrumental inemak-
ing it a big success.

tainment he included several fields
—comedy, drama, dance music and
classical musie. This was the first
advertising program containing a
variety and it was well received
for seven years by the radio audi-
ence,

Since then the radio department
of N. W. Ayer & Son, Inc., under
the guidance of Douglas Coulter,
who was elected vice president
early in 1931, has contributed
greatly to the improvement of ra-
dio advertising. With a staff of 25
it renders its clients a radio adver-
tising service complete in every
detail, It is equlpped to prepare a
radio campaign in all its phases—
seenarios, script, music, station re-
lations and the merchandising of
radio campaigns through all dis-
tribution channels.

“D. C.” was born June 26, 1900,

in Baltimore. His grammar "school
and high school education was se-
cured in Baltimore. He entered
Johns Hopkins Un1ver51ty in 1916
and was graduated in 1921. Dur-
ing the war he was in the Naval
Alr Forces for a year. But the
war was over before he was able
to get abroad.

In his college years Coulter ma-
jored in the classies. After gradu-
ation he devoted a year to teaching
Latin in Baltimore high schools
and taking graduate work at Johns
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married
¥ year old son, Douglas, Jr.
Instead of
confining it to one type of enter-

|

Hoi.)kixh Jo was’

not
he decided o see something of the

long before

world and [sailed in 1922 for Eu-
rope. He |spent his winters at
Cairo, Egypt. and taught at the
American | Univ ersity there.

spent one summer in Central Af-
rica hunti E

Shortly Bfter his return ifrom
abroad he .\\al}\ed into the Ayer
office at the Instigation of one of
his friends.!

(oulter\u}nei sports at school
and Lollega were baseball, swim-~

ming and footba’l Now his leis-
ure time iy spent not in playing
bridge or golf, but at his home in
Bronxville “xth his wife, whom he
in| 1926, and his three-
For di-
version he looks to the stage.
_Among the outstanding programs
prepared upder Douglas Coulter's
direction a e the 193’ programs
featuxmg J ck Benny and George

Olson for C nada Dry Ginger Ale,
Inc.; Famous Trials sponsored by
the National Dairy Products Com-
pany and fgaturing Clarence Dar-
row, James |M. Beck, Arthur Gar-
ﬁeld Hayves land Dudley Field Ma-
lone; and the 1933 program for
Armour & (Company starring Phil
Baker.

The “Eno|Crime Club” program
for Harold F. Ritchie, Ltd., is one
of the most :.ucce ssful of the spec-
tacular types ever put on the air
by Ayer, cextamlv so far as actual
results are |concerned. It is now
ending its third year and will con-
tinue lndeﬁl itely.

On Sept. -1 this vear, Ayer in-
augurated & new series of 26
broadecasts for the Jeddo-Highland
Coal Co. This program, which is
being broadecast over NBC from
Rochester, N. Y., to Washington,
D. C, dra atizes famous chil-
dren’s books. Each book will be
used as a [series of dramatized
broadcasts until it has been com-
pleted. Som’; of the books to be
used are Threasure Island, The
Three Musketeers ahd the Tale of
Two Cities.

October will bring a series of

novel circus |programs written by

Courtney Riléy Cooper for Scott’s
Emilsion. |

ING

PERSONAL NOTES

THEODORE (. STREIBERT, assis-
tant dean of Harvard Business School
since 1929, has joined the executive
staff of WOR in the commercial de-
partment. A native of Albany, N. Y.,
e is a graduate of Wesleyan Dmver-
~m and is a director of Pathe News.

JOHN L. CLAYTON, in charge of
radio activities of the Century of
Progress. on Oct. 15 joins WLS, Chi-
cago, us studio director. Mr. Clayton
for nine years was a foreign corre-
spondent of the CHICAGO TRIBUNE and
fur four years was in charge of pro¢
motion for the Chicago Civic Operh.

HARRY C. BUTCHER,
WJISY, Washington, went to Des’
Moines QOect. 5 to attend the funeral
of his father-in-law, onetime  mayor
of Des Moines, who died following an
sutomobile ‘accident.

SIDNEY DIXON, former production
manager of KYA, San Francisco, and
2t one time national sales manager
of the Northwest Broadcasting Sys-
tem. has been appointed manager in
charge of local sales of the NBC Pa-
vifiec Division. He succeeds Lindsey
Spight. who resigned to become affili-
ated with a firm of radio station rep-
resentatives,

CLARENCE E. WHEELER, noted
composer. orchestra conductor and ar-
ranger; has been signed by CBS to

manager of

direct its Chicago and WBBM orches-
1r&s,

beginning Oct. 9. Eddie Cope-
saxophonist, formerly with
Band and the Chicago Sym-
. has been appointed assistant
director.

GEORGE BRICKER, former assistant
to -Donald Flamm at WMCA, New
York, has accepted a position in the
scenario department of Metro-Gold-
wyn-Mayer, Hollywood, and was to
leave Oet. 14 for his new post.

STANLEY CHAMBERS, formerly of
WOR, Newark. is now in the commer-
cial promotion department of WMCA,
New York.

CECIL WIDDEFIELD, formerly with
Lambert & Feasley, New York agency,
has joined the commercial department
of WHB, Kansas City,

HERBERT WITHERSPOON, traffic
manager of KHJ, Los Angeles, has,
been given the duties of publicity di-"
rector temporarily, succeeding L. A.
Mawhinney, who has been named west-

o

ern manager of the Co]umbxa News
Service. ;

A. F. SINZ has been added to the
commerecial staff of KGIR, Butte,
Mont. - ‘ T

CAMPBELL Mc¢CULLQOCH, Los An-
geles radio writer and transgription
producer, has been named NRA ex-
ecutive secretary in Southern Cali-
fornia.

JAMES POST, of the sales staff of
World Broadcastmg System, has been
placed in charge of public relations
for that orgamzatxon
was with NBC in New-York.

EDWARD R. SAMMIS, formerly New
York editorial representative of Faw-
cett Publications, Inec., has joined the

publicity, staff of CBS and will take -

charge of the magazine division. Rob-
ert A. Wilkinson, who has been in
newspaper work since leaving NBC,
has joined the CBS publicity staff,
and will have charge of the office at
night.

WILLIAM A. SCHUDT, Jr.. manager
of WBT, Charlotte, N. C.,, who for
several years conducted the “Going to
Press” period on CBS, plans to re-
turn to New York for the Thanks-
giving holidays, his first visit to his
home town since he was assigned to
the managership of WBT.
Lhas just been appomted a Colonel in
-the local NRA orgamznnon.

9

. has

> year contract with CBS and have also

He formerly “been engaged to make a series of six

Mr. Schudt .

LESLIE ATLASS, CBS vice president
in charge of the Chicago division, and
Mrs. Atlass are the parents of a
daughter, Harriet Jane, born Sept. 26.

ROBERT KAUFMAN formerly- ot
WBEO, Marquette, Mich.,, and WINS,
New lor}\ has been appomted du‘ec-
tor of publicity in the Chicago office
of CBS.

H. T. SUDDUTH, at one time com-
mercial manager of WJBY, Gadsden,
Ala, and lately editor of Southern
Radlo News, Birmingham, has joined
the advertising staff of WJIDX, Jack-
son, Miss.

BEN LUDY, furmer!y/gith the Cool-
idge Advertising Agency, Des Moines,
joined the business staff of
WIBW, Topeka, Kan., whose new
manager is Don Searle, former man-
ager of KOIL, Council Bluffs, Ia.

EDWIN A, MATTER has®been added -
to the station relations staff of the
NBC Chicago studios. :

L. €. MORRISON, of Belle Fourche,
8. D., former state commander of the :
American  Legion, on Oet. 1 took
charge of the radio department of the |
House of Gurney, Yankton, S. D., 0p-~
erator of WNAX,

PAULINE GILDER and Joseph H:H
have resigned, from the program de-'
partment of NBC, New York, music!
division, effective Oct. 15. |

JOSEPH P. HIGGINS, who went from
RCA Victor to NBC as supervisor M\
song lyries, has xe:lgned to
charge of recording contracts for the:
Irving Mills unit formed since the |
dissolution of Mills-Rockwell, Inec. i

BEHIND |

take -

THE MICROPHONE‘,'

MARG -\RET CUTHBERT, chief ol
the NRA Speakers Bureau, has beenr
assigned s American guide to S. P. B
Mais, noted Briuish author and radxu;
Lommentator, during his current tour|
to “rediscover America”, his speeches«
being heard Friday* afternoons over
an NBC-WEAF network from various|
poBmt= he visits and relayed to the
BBC ¢

HAL TOTTEN, sports announger in|
the NBC Chicago studms, hasg been
appointed to new duties in the pro-
gram department of the NBC Chicago
studios by Sidney Strotz. Totten for-
merly was a member of the stdff of
the press department.

DON WILSON has been transferred
from the NBC Pacific Coast staff to
announce sports events from New
York. He is a former University o1
Utah athlete.

LORRAINE PANKOW, for four years .

leading actress -with WGR and WKBW,
Buffalo, has joined CBS to play thel
leading role in the Hecker H-Bar-O
Rangers progranm.

COLONEL STOOPNAGLE and Budd,
following an extended personal ap-
pearance tour, have signed a two-

talking picture shorts for Educatmna
Pictures, Inc. N

GENE AUSTIN, noted recording’ and
radio artist, has decided to, make hig
home in Charlotte and has been booked
to appear on WBT.

G. WALTER VOGT, formerly with
KFBI, Abilene; Kan., has been re
called to the post of chief announcer
of the Omaha studios of KOIL, Coun
¢il Bluffs, and KFAB, Lincoln, Neh:

MI{Y ADELE HOWIE, Jackson winf
neripf the Mississippi division of the
Atwater Kent auditions and a soloist
on YJDX, Jackson, Miss.,, was re-
cently voted second place as “Miss
Jackson” in s field of 53. entrants.
Lois McCormick, WJIDX staff pianist,
was a guest artist recently on WPTE,
Raleigh, N. C, during her vacatiop
in t.hat city. - :
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.HAR\'EY SMITH an

4

FCHUOLCRAFT »

and Jack Wartts
wuncing
wh
atfilia-
mated

am  super-
nd widely
IWo new songs
ication lists

You

HYDE.

vere

QOperators Organize
RADIO f Ran Fran-
i the Asso-
ast-Tech-

nd working conditions, and
ed a code to Washington.
¢ was presented to Deputy
Administrator Sol Rosenblatt by
the Independent Brotherhood of
Electrical Workers, atiliated with
the A. F. of L. But after a series
* conferences with San Francisco
executives, the technicians,
of them working for NBC.
Poto aceept a company union.
- OQciober v were to elect
officers and present a constitution

o NBC.

'

St. Louss

IN ST. LOUIS——

Merchandising Coopération
of Superior Quality

The thoroughly experienced organization
of the Post-Dispatch Merchandising
Service Bureau is available to advertisers
using time on KSD.

SHE Jor Nationd >
Station KSD — The St. Louis Post-Dispatch
Post-Dispatch Building, St. Louis, Mo.

Edward Petry & Co., National Adverusing Representatives
New York

O
)

! Broadeasting

Detroir
Atlanta
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Mr. Beltz

Sent to San Francisco

W. H. BELTZ. formerly assistant
manager of the installation and
department of RCA Photo-
and at one time acting as-
s13 chief engineer of RCA
Communications, has been as-
signed to the San Francisco office
of RCA Victor in charge of the
western district. He replaces C. F.
Coombs, resigned. My, Beltz, who
was a marine radio operator dur-
ing the war and iz now a lieuten-
ant comsnander in the naval re-
serve, is a duate of the Univer-
=ity of Ransas

IN THE
CONTROL ROOM

ing ire
pected

GILBE
t is

v in there several months!
RT A. MONRO hus
) WBT. Churlot
-ty sev

with w paiv

14

returned

uperator  at KGIR,
Cowas nnirried recently to

HoON. HARMON, veneral engi-
H Westinghouse  stations,
u e parents of
. born in Spring-

=
2

ol KROW. Qukla
ed w ogroup of short
Rudio Commission to
of pertihle mobile
fons in connection
on the new
bridge.

LORING
vperat
frel.
COMDR. T. A, M. CRAVEN, Wash-
i ing radio engineer, und
re the parents of a
-

ELS has joined the
of WDEL, Wilmington,

e
n. born Seprt.
PHILO T. FAR
inventor who recently s left the
of Phileo Rudio & Television Cuorp.,
Philudelphiz, ix reported by the New
YORK SUN of Sept. 30 to be back in
Los Angeles where it is said he is
formi carporation  to  promote
television,

ENWARD JOHN

IN. master control
operator, and Geory wewis, relief en-
gineer, of WCAU, Philadelphia, have
been promoted to supervisors under
John . Leitch. chief engineer.
HARRY RIELS, chief engineér of
WNAX, “Yankton. 8. D., and Mrs.
Seils are the parents of a daughter,
born in September.

B

HERBERT HOLLISTER. munager o
WLBF. Kunsas City, Kan., on Oct. 13
went from the NAB convention 4
White Sulphur Springs, W. Vi, ..
meet John E. Dyer. CB3 engi
accompanying the Byrd expedition,
see the departure. Dyer is !
amateur crony of Hollister's. and Hq.
lister expects to maintain
with him directly through his =
station, WODRD.

NICK ANGELO. technician gt the
Freeman Lang sound studi
wood., will take a singing
“Radio Station Mystery”
tion series. At one time nosec
ond to Donald Novis in a sectiong
Atwater Kent audition.

R. A, SCHLEGEL. engineer at WQp
Newark. has pure i the Rucklang
Game Preserve (N. Y. for the por
pose of training bird and pro.
viding hunting of s for the
folks.

PAUL REVEAL and Richard Davis
of WOR's engineering statf, both huve
married recently.

J. E. BECKETT hax joined eng
i uf of Freemuan L

eity

studios. He will
e of the “Deidre,” Lang’
wdition boat™,

E. A. LAPORT. -fol'mer\y with the
Westinghouse  company.  huas  joi
Paul Godley. Montelair, N. J.

vonsulting rudio engineering pr
. F. PFANTZ has been appoi
er of the RO Uentral
Bureau in Washington.

CBS Makes 15 Shifts
In N. Y. Engineer Staff

CHANGES in the personnel of the
engineering departments of CBY
New York, are announced as ful-
lows by E. K. Cohan. technical di-
rector: Howard A.
moted from staff to
the technical director;
Berger, formerly with the -
T. Co., New York, to tield div
Horace R. Guillotte and Davi
M. Vorhes, both formerly

WDSU, New Ovleans, to fleld di-
vision; Arthur B, Mundort, 1
mer CBS employve, to field division;
Morton W. Stearns, former CBX
employe, to tleld division; 1. E.
Wilson, formerly with Bell Labur-
atories, to field division; Kendall
E. Davis, transterrved from feld
division to studivs; Robert Livin-
good, formerly with WMBC, De
troit, to studios; Juhn McCartney,
Jr., formerly with WCCO, Minne-
apolis, to studios; John Mason
former CBS employe, to studios:
Francis W. Protzman, formerly
with WOKO, Albany, N. Y., w
studios; Hugo W. Busch, former-
ly with Fada, to maintenance di-
vision; Lester N. Hatfield, former-
Iy of Washington State College, 10
maintenance division; Robert R.
Robb, former CBS employe,
maintenance division; Thomas J.
Donohue and Gustav Hengel, Jr,
former CBS employes, to WABC
transmitter staff.

o

NBC Adds Engineers

ENGINEERS added to the studio
and field staffs in the technical
department of NBC, New York
include: J. R. DeBaun, R. E. Burns,
J. B. Knight, E. Stolzenberger, L.
E. Pamphilon, E. W. Novy, C. J.
Maloney, R. D. Compan, E. W.
Lewis, Jr., and Hollis Young. The
last two are former NBC em-
ployes, ‘and . Young has just re-
turned from a trip to the Fiji
Islands, made for Fox Films.
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Smh
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Miss Jean Wanama-
ker, of the Charles
Dallas Reach Staff.
' whose beauty talks
over W O R helped
make Admiracion
Shampoo a leading
seller in the New
York market.

7/

{

ADMIRACION SHAMPOO

7%&) B’UC ‘

ce in O months!

IDVERTISERS with new products fo introduce to the New York market
\ but fearful of the time and expense required to do the job, can
take heart from the story of Admiracion Shampoo.

”

This new product backed by an inexpensive broadcast program over
WOR, captured the New York market.in only six months time! Read
what their advertising agent, Charles Dallas Reach, says:

- 1
n the greater

er cent and a

w York market

s -

But gbviously, WOR alone can't win the New York market for you. Your
product must be RIGHT, your sales approach and merchandising methods
must be RIGHT. *You supply these, tell WOR's vast audience about
your product often enough and interestingly enough and, well—six manths
from now you'll have a story like this to tell us!

_WOR.

| Smericas Leading Tndependent Station Serving :
" Greater Hew Jersey and New York Metropolitan Areq

? \ 4

New York Business Office: 1440 Broa‘ way
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Chicago Office: Wu;. G, Ra‘ﬁ&gu‘ 360N, ‘Michig_&i ﬁv‘c\\hﬁ\e, - :
oston Office: James F. Fay, Statler Bldg. = $ e
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Hogan Savs Television is Ready

anr P

(Contl

used by many
nd an improved
could be ren-

tendency
lidation of
ingle block.
tates were to adopt
f the recent Mexico
. only two 10¢ ke.

050 ke, and

a .
m freguencs
1 channels

i leave little
r the future growth
1 wave television. and
event the development of

1ter wider-band transmission in this
and o T part of the spectrum. * * =
vidir us band from It would be unwise to limit tele-
2000 but the highest i channel facilities to the

of the band subject to

T m required today; it
of use outside the United se id

to provi for as n
s. T le of the future grow
Wave Merger Urged is now indicated.

IT WOULD obviou
consolidate the five ¢f
single band. not only
the simplification of
i operation
ke feasibl

Ultra High Frequencies

SQ0° FAR [ have said littl
the possibilities of televisic
that vices on the ultra high frequency
because waves. There iz no doubt that the
permit-  range from 40.000 to 80,000 ke.

n
-t
-
Y]
2
I
1
.
m
i3
o
2
3
=
2
oy
o
o

has many attractive properties
that are useful in television, Wide
frequency bands are available for
modulation, the coverage is rela-
tively vestricted, and there is sub-
reedom both from fading
and from static interference.
Against these extremely helpful
characteristics we have the disad-
vantages that city and suburban
coverage is extremely irregular,
that automobile and electric inter-
exceedingly severe, and
ctory terminal appa-
ratus is neither standardized nor
inexpensive.

I have every expectation that
rimental work now in prog-
will évercome these obstacles
mit us to use the ultra fre-
for both sound and
ion services, but, from the
1 know . 1 cannot tell
ny real pos-
le and com-
ice on ultra
ves in less than from
ee to five years. And even after
we have that service, it appears
that we shall have to rely upon
the medium frequencies for uni-
form coverage, for maximum cov-
erage and for relative freedom
from man-made interference.

ata

)

8

Types of Reproducers

WE COME now to the question of
television rveproducers, which in
television perform the function
analogous to that of the telephone
or loud-speaker in sound broad-
casting. The rveproducer has long
been the weak link in the televi-
sion  chain, and its limitations
have probably been responsible,

A BLIND MAN MAY, BY

CATCH A HARE v~ cipe pRovERB~ |

More than 225 clear.seeing advertisers are bagging game
through wise use of the 3 Register and Tribune stations.
+
“ x - ¥ b * . v ' M
KSO pes Moines KWCR' Cedar Rapids WUAS-Ottunuca

Symehronized merchandising service en all three statiens available to national advertisers
* A ffiliated with N. B. C. Blue Net Work 18 hours Daily
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more than any other thing,
the fact that we do not today h
an extensive television broades:
ing system paralleling our sog-
broadeasting services.

There are two general typ
of television reproducers—the’
chanical type and the electri
type, and in each -classifics
there are many species. Stran
enough, those interested in telerd
sion have tended to form intg o
almost mutually exclusive groyy
one advocating mechanical sep-
ning and the other electrical, 3
strong has been the difference
opinien in some quarters that
of the proponents of mechan
systems seize upon the high
of cathode ray tubes, the com
ity of the accessory aj
needed with them. and
that they are generally unde
to be limited to a picture si
about seven inches squa
draw the conclusion that a
ray reproducer can never
safely, conveniently and cheg
the home. Such critics ov
the reductions in cost and impr
ments in performance that
reasonably be expected, a
count too severely the po
that are inherent in electrical s
ning. .
However, all of the heated
cism, fair or unfair, has not ¢
from those who ardently su
the merits of mechanical sca
The cathode ray fans have
known to point scornfully to ¢
plicated, ineffective and noisy
chanical systems such as v
“demonstrated” some years
and te say that no mechanic!
scanner could possibly be satisfac
tory for a home television ser
Such erities overlook the fact
many mechanical devices are
ceedingly useful.

The proper viewpoint, I believe
is neither of those I have outline
There is undoubtedly a Held
hoth the newer forms of mechan:
cal scanning and for the newer de-
velopments utilizing electrica
scanning. The sole criteria of
value of each particular desig
either type should be the cha
tev of performance it delivers an
the amount it costs to produce 2
to maintain. I venture to say thal
nobody knows whether mechanica:
scanning will eventually super-
sede electrical scanning. or vi
versa, or whether, as appear
probable to me, both types wil
required to satisfy the varying de
mands of future services.

As to Facsimile Services

NOW LET US take up the st
of the facsimile service, which
puts into the home permanently
recorded pictures and text mes
sages, There is perhaps no better
way to introduce this subject than
to quote from the 1932 engineer
ing report of the National Advis-
ory Council on Radio in Education.
as follows:
“Facsimile broadcasting is in 2
highly experimental stage at this
time. * * * The equipment is far
more elaborate than is required for
ordinary radio broadcasting recep-
tion. * * * Accordingly such equlP-
ment may be on a price level which
will require its rental * * * vather
than its outright sale.”
This accurately expresses the
situation as it was last vear. For
a good many years, facsimile
broadcasting has been possible, and
point-to-point picture transmission
(Continued on page 46)

tus
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THIS SECTIONAL ADVERTISER IS
LOOKING FOR A WAY TO USE RADIO |

Do you Want
his business ?

How the new program service by
orld will increase your income

Here is one of the greatest opportunities ever offered to station managers! 1t will
create many prospects fos{ you. This new program service by World gives you a way to
sign up new regional advertisers over your station. It will enable you to find sponsors
who would ordinarily not be interested in local talent. You will have new and sensa-
tional programs that will increase the prestige and profits of your station.

The plan, bréeﬂy, consists of syndicating a big variety of newly recorded programs, .

created by the leading radio artists of the country. These outstanding programs will be
reproduced by the latest i:nethod of wide range recording just perfected by the Bell
Laboratories. L

Subscribing stations vi(iH be uniformly spread throughout the United States. These
stations will have no physical connection, but they will be like a gigantic ne{'workfapa~
ble of being broken down jinto any number or combination of sectional units. |

Furthermore, stations%- will have an opportunity to participate in the solicitation
of sectional business. Wh‘len a station develops busi-
ness involving the use of ra;dditiohal stations it will re-
ceive a sales commission. This will bring extra income
—never before available to a station!

|

You should have full informa-

tion about this new program
service. It’s a real, live ideal Write
or wire for details.

WORLD BROADCASTING SYSTEM, INC. -

50/ WEST 57th STREET, NEW YORK, N. Y.

\!, Offices and Recording Studios at

400 West Madison Street, Chicago, lilinois 1040 North Las Palmes Avenue, Hollywood, California

SOUND STUDIOS OF NEW YORK, INC. (%UBSIDIARY OF WORLD BROADCASTING SYSTEM, INC.) WESTERN ELECTRIC LICENSEE
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Representatives and Apparatus

The Business of Broadcasting

Current News About Accounts, Pending Schedules, Transeriptions,
Notes from the Stations

STATION ACCOUNTS

. Chicago. 1 day week-
. Wade Advertising Agen-
Qne \

Geyer-Cor-
Seap &
E ion. New
diator glyece weather
10 weeks Newell-
Pathfinder Publish-
i Pathiinder maga-
W . 28 weeks, Rhodes
Kester Solder Co.. Chi-
mender: 1 day we

.Y
Produce

1
i

Chicago. 2 days
isser-Meyerhoff,
Packing - Co..
3 transcriptions
MeCann-Erickson,
Co., St. Loud

times,
New Y
Y

KHJ. Los Angeles:
New Yo (Mary
transeriptions wee
Helden,
Cincinna
weekly.

ple H

: General Foods. New Y
criptions weekiv. SHR

- New York e
transcriptions weekiy, S
Stores, Los Angeles
& Steb

Inc.. New-
verst on Oec-
n of Daring”. a
WJZ, New York,
. thru Grey Ad-
N, Y.

wele L
Angel

Reo Motor
ning announce-
Maxon. Ine. Detroit;
Nut Packing Co.. Canajoharie.
3 announcements weekly, 13
MeCann-Erickson, N. Y.

Radioland  Mas

WHEK. Cleveland:
rine.  Minneapolis announceme
thru  Critehf ex Co Minne-
apolis: Yummy., Inc.. Dunkirk. N. Y.
ichocolate nk1  participation  in
“Morning feties™.  daily  except
Sund Meldrum & Few-
No-Gray  Labora-
)

n

eriptions weekiy.
in -Sample-Hummert, .
Y.: Primrose House Sales Co. New
\‘k‘r‘!\' COS'HRU\\\ ¥ B !
ekly. 13 weeks.
ng Co. Bosgon
2 annoupcements
SHB: Segrs. Roebuck & (o,

S N
eland  branch, ;4 times. divect:

we

Chemical Co.. Greenshoro. N .
tVaporubi 6 weather reports, SHB:
Proctor & Gamble, Cincin I Oxy-

dolt 36 five-minute trans
WBR,

KMBC, Kansas City, Mo.:

Co.. 8t. Paul (Adle
tions weekly, 13

vertising Co.. St.
eries,  Milwaukee
beer: 3 ti

riptions,

flerika
serip-

Ad-

Paul
H fatz Brow-
«0ld  Heidelbere
13 weeks., Klau-
Van Pieterstom. Milwaukee: Heuar
American Weekly, New York, one 1
minute transeription week 3 weeks,
Rodney E. Boone. N. Y.: Sterling
Breweries, Indiana, sports chars i
weekly., 8SHB; Proctor & Gamble
cinnati  (Oxydoly 3 T
weekly, 6 times, WBS; Plough Chemi
cal Co.. Memphis (S8t. Joseph's
nirin} & announcements weekly, SHB

United Drug Co., New York (Rexall

products? 15-minute trans
days. Thompson-Koch, N.

WJIDX, Jackson. Miss.:  Pro-Phy-L:
Tic Brush Co.. Florence, Mass. (tooth-
brushes) 3 announcements weekly. 13
times. thru Lambert & Feasley, N. Y.
C.; Pan American Petroleum Corp..
New Orleans (gasoline) 26 announce-
ments, Fitzgerald Advertising Agency.
New Orleans: Plough Chemical Co..
Memphis (Penetro. £t. Joseph's as-
pirin and face powder) & announce-
ments weekly, renewal SHB; Rumford
Chemical Co., Rumford. R. I. (haking
powder). 2 cooking school transcrip-
tions. weekly to April 4, 1034, SHB.
WLTH. Broeklyn: Maryland Pharma-
ceutical Co., Baltimore (Rem: weather
forecasts, daily, 1 year, direct: Cow-
ard Shoe, Inc. New York. 3 times
weekly. 1 vear, direct.

riptions, A

Y.

Quality Biscuit
nd crackers
ts ¥ except Sunday.
ru Heffman-York Adver-
tising Agency, Milwaukee; Reo Motor
oo, Lansin {1 d announce-
- mnd Sunday.
12 times, Maxon. Inc., Detroit; Sieepy
Water Co.. Chicago (Sleepy Salts) 3

v. 13 times, United Adver-
rgor
American Soap and Gl
Aucers. N. Y. (GPA rs
inet temperature repor 3
times. Neweil-Emmett Co.. N. Y.

Cal ) £
announcem
a00 times,

WTMJ., Milwaukee

ciation of

sin 4 weekly

weeks: Marlin Mine Water,
Tex.. “Strange Adve T
ze Lunds™ 15 minute trans -
weekly., 28 times from
thru Roger o. Houston,
Tex.: Reid. Murdoch & Co.. Chicago
tMonarch brand foods) 10 time sig-
1 faily for 52 weeks from Oct. 2.
thru Philip O. Palmer, Chicago.

€K
n

<>
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COUNTER SWITCHBOARD—In the transmitter room of Germany's
famous Zeesen broadcaster, the counter type of switchboard is preferred
over the vertical panels universally used in America. .
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7 i
amd, Ore.: st e e S S p— e ——— — —
thi, onee i
Buder,
5 poUon Taos :
1Y aoape :
s times,
velos; U
York, 2 ¢
weeks, \
born. N, ]
H i
b
i
i
i i
. T '
UR DECOND NNIVERSARY
| | M Ie LN
‘*V ITH this; issue BROADCASTING observes its second anniver-
sary. To our manyv friends, readers and advertisers we express our
Proctor : f
ol 2 , ) T
sincere thanks for the hearty support accorded us during the last two i
|
vears. As we begin our third year of publication we feel we can do no :
more than to pledge our continued purpose to provide authentic news j
! |
hour 2 duys week ‘
Lo ML}oK)?\Z o of the industry and to pursue our editorial support of broadcasting as “
direct: Stand: . : ) . :
ime . . ., .. , . . . i
Ny ‘ . a self-sustained’ industry providing an indispensable public service. i
K itoothpastes three ’ ) |
Ute transeriptions we SHE l
side Brewery, Lox log R
ne iy, I i
|
KFI. Los ‘v
Paul cAdler . / i
weekly, 30 ¢ s
vertising ; .
tories, F N
t seriptions okly. a2 \ '
Biddick ¢o.r PX DPrad .
Angeles, 2 davs  weekly. | Publ‘xsher
Smith & Drum. renewal: i N
deau. New York (Zip: 2 :
tions  weekly, 26  timg
Flanagan: Conely ﬁ 3 ,\
Minn.  ¢Hemp Bodi ’
transeriptions weekly, H ﬂ i
man-McGinnis, £t, Paul. :
WBBM. Chicago: ‘ i
teosmeticst 15 3 Ed_ltOT R
weeks renewed from Sept. 30: |
count hegins its seventh vear on s - ®
tion:  handled direct.  Cord Corp, t
Auburn, Ind. (Auburn  automet
15 minute transeription Oet. 1
thru P. P. “illis. Chicago:
Remedies, Chicago i Calonite) . | s
utes. six mornings weekly from i
27 for week=: thru Heath-Sech |
Chicag Hamlin's Wizavd Oil. ¢ {
cago (proprietary i has venewed Pat ‘; . I
Flanagan™ reviews dailv fram . |
Sept. 2 Anmerican ik I N G “
Leather Co., Cincinnati i shee leather
15 minutes Fridayvs, Studio, from 0Oct T i
6 for 13 weeks: divect.
WHB., Kansas City: Montgomery i
Ward & Co. Kansas City, 8 tin H
weekly, 13 week direct: Househ i
Finance Corp.. Chicago (loans) twie !
weekly, 13 weeks, Charles Daniel F \ ., .
Co. Chicage: Meed Co., Kansas ( \
(Hollywood reducing saltsy 1 tr i
seription weekly, 13 weeks, Dillon & ‘ f
Kirk, Kansas City: Minit-Rub E | —
St. Louis. 100 announcements. i N
& Associates, St. Louis: 1 I
Brewing (o, S | <
beer) 13 announcements \
Clapham & Whalen, Kansss o
l
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n Fran
WBAL.

Montgomery W
(furs) 3 minutes weekly,
Veisser-Mvyerho¥, Chicago: 'KGIR. B
ciation
New Yor
s

STANDARD OI
has placed tra

weeks, thru
WENR. Chicago:
Ma ine (He

<

featuring
handled direct.

We

thru WBS:

ttle: United Drug Co.,
(Rexall produets) § tran-
Western Clock
26

ekst

announcemen
N. Y.. Con

Durstine &
General Mi San

{Wheatena' 16 announce-

stco Advertis
co.

her reports. d

nee  we
decker

Agency,

Baltimore: Assoclation  of
American Soap & G ne Producers,
ew York itor glycerine:

. 10 weeks

SHB:

Baltimore
weather re-
Ward Baking
n bread! re-

. Mont.: American Asso-
yecerine & Soap Producers.
G
necements weekly
Emmett, N. Y.

PA radiator glycerine

3 months.
Unrited Drug
11 storesy 13-
5 times: Chi-

. Milwaukee & 8t. Pau! Railway
Northern Pae
T on Century of Progress.

Railway., an-

International Oil

QDENT Co., New York (mouth

Sept. 26 started “Mouth

s on WEAF

New York.

WHEN YOU WANT
“‘BLUE RIBBON
COVERAGE"-

WOW placed ficst in field intensity .-.

we mean by “Blue Ribbon Coverage.”

commercial manager.

xio. WOW

Owned and Operated by

In four recent surveys taken in the Omaha trade territory
. first in reception . . .
first in popularity . . . and first in mail response. That’s what

For further details concerning these surveys
and WOW’s dominating position in this rich
Corn Belt market, write to John J. Gillin,

Woodmen of the World Life Insurance Association

1,000
WATTS

OMAHA - NEBR.

. . ental
New York, 40 announce-
Batten. Barten,

N.

‘not including New York.
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KJR. Seattle: Norge Corp.. Milwau-
kee (refrigerators) 13 one-minute
transeriptions, Cramer-Krasselt Co.,
Milwaukee: Armand Co., New York
vcosmeties) 20 announcements, Stefe-
man  Advertising Co., N. Y.; Dodge
Brothers Motor Car Co., Detroit, 13
fve-minute transcriptions, Ruthrauff
& Ryan. N. Y.; National Carbon Co.,
New York, 36 announcements, N. W.
Aver & Son, N. Y.; Goodrich Rubber
Co.. Akron, 10 five-minute transcrip-
tions. Ruthrauff & Ryan, N. Y.; Rob-
ert C. Gust Co.. Los Angeles {(cos-
metics, baby foods) 15 minutes, 3
mornings weekly, Smith & Drum, Los
Angeles,

NETWORK ACCOUNTS

PLYMOUTH MOTOR Corp. Detroit,
t. “Elmer Everett

t. on 67 CBS sta-
. Thursdays and Sat-
. 5 p.m.. EST. with a re-
or Denver. Ralt Lake City and
:15-11:3

Lee units. 11
Agency: J. Stirlir

1
p.m., EST.
chell, New York.

WELCH GRAPE JUICE Co.. Chicago,
on Oct. 4 started “Irene Rich in Dra-
matic Sketches from Hollvwood" on
16 NBC-WJZ stations, Wednesdays
and Fridays, 7:45-8 pm.. EST.
Agency: H. W. Kastor & Sons., Chi-

cago.

AMERICAN OIL Co.. Baltimore, Md.
+Amoco and Orange American Gas)
on or about Oct. 22 will start a pro-
listing and talent undecided. on
15 eastern and southern CBS stations.
Sundays, 7-7:30 p.m.. EST. Agency:
The Joseph Katz Co., Baltimore.

SPRAGUE, WARNER & Co., Chicago
i Richilieu, Ferndell and Batavia food
products) on Qct. 13 started Elea-
or Howe's “Feast of the Air Cook-
" on @ middle western CBS
Fridays, 4-4:30 p.m.. EST.
Blackett - Sample - Hummert.

KOLYNOS SALES Co. Chicago
aste) on Oct. 16 starts an ad-
I program from Chicago on 1%
CBS stations to west coas
Program
seript  aet, Mon-
Tuesdays, Wednesdays, Thurs-
dayvs and Fridays, 5 p.m., CST.
Agency: Blackett - Sample - Hummert,
Chicago.

“Just Plain Bill",

d

~

RAZY WATER Co., Mineral Wells,
X Qet. 10 started program with
illy music and “Carson Robin-
Buckaroos™ on 16 eastern CBS
cations. Sundays, Tuesdays. Thurs-
and Fridays. 10:30-10:45 a.m..
EST. Agency: Cowan & Dengler.
New York.

LUXOR. Ltd.. Chicago (cosmetics) on
e alkie Picture Time"
"EAF stations. Sundays,
5: Agency: N. WL
Aver & Son, New York.

THE TEXACO C New York, on
Oct. 24 renews its ire Chief” pro-
gram on 33 NBC-WEAF and supple-
mentary stations, with Don Voorhees
aorchestra and guest artists (Ed
Wynn's return still undecided), Tues-
days. 9:30-10 p.m., EST. Agency:
Hanff-Metzger, Inc., N. Y.

R. L. WATKINS Co., New York (Dr.
Lyons toothpowder) on Oct. 22 re-
news “Manhattan Merry-Go-Round”,
with Gene Rodemich’s orchestra and
Tamara, soloist, on 23 NBC-WEAF
and supplementary stations, Sundays,
9-9:30 p.m., EST. Agency: Blackett-
Sample-Hummert, N. Y.

EFFECTIVE Oct. 2, General Mills
program “Betty and Bob” was moved
up on NBC-WJZ network to 4-4:15
p.m., EST, Mondays to Fridays, in-
clusive; RCA Victor program, featur-
ing Col. Louis McHenry Howe, was
moved up Oct. 1 on NBC-WEAF net-
work from 10-10:15 p.m. to 10:30-
10:45 p.m.,, EST.
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H. J. HEINZ Co. Pittsburgh »
Varieties) on Oct. 9 started home.; 1
nomic talks by Josephine Gibsoy oi
17 NBC-WJZ stations, Mondays, Wal
nesdays and Fridays, 10-10:13

EST, with repeat at 12:15-12:3¢

for 20 western stations. Ager:
Maxon, Inc., Detroit. '

SPERRY FLOUR Co., San Frapg,
(Wheathearts), unit of Geners] Mif;
on QOct. 2, 4, 10 and 12 ugeq foe
special periods in the Women's y;

zine of the Air on the NBC-KGQ p
work, plus KDYL, KFSD and K73
as a preliminary to regular Gener,
Mills program keyed from New Yg;
Agency: Westco Advertising Ageng
San Francisco. "

GENERAL MILLS, Inc. San Fn.
cisco  (Wheathearts) on Qe -
started Al Pearce and his Gang
basic NBC-KGO network, plus
Wednesdays and Fridays, 2:
p.m.. PST. Agency: Westeo
tising Agency. San Francisco,

STANDARD BRANDS, New Y
¢ Fleischmann's yeast ar
Jan. 7, 1934, starts
Broadeast” with Ozzie Nelson's
chestra and Joe Penner on 4§ N3r
WJZ and supplementary
Sundays, 7:30-8 p.m.. EST.
J. Walter Thompson Co.. N. Y.

HOOVER Co.. Canton
cleaners) on .Oct. 3
Hays, narrator, with 60-voice
and orchestra in the “Hoover
nels Concert” on 34 NBC-WEAF

5 p.m.,

on Oct. 9 st
King's orches'ra from C
) ations

e
ing Agency, Chicago.

SPRATTS PATENT. Ltd.
N. J. (dog foods) on Sept, :
“Don Carney's Dog Storie )
NBC-KGO network, Wednesday
8:30 pm.. PST.  Agency: Pa
Peart. New York.

JOHN H. WOODBURY, Inc. (i
nati (beauty preparations) on O
ts “Dangerous Paradise”, dra
etches of South Seas adven

with Elsie Hitz and Nick D: .
17 NBC-WJZ station Wednes
and Fridays, 8:30-3:45 p.m. ESI
Agency: Lennen & Mitchell, N. Y.

ash and Perlmutter™ on 17
stations, Mondays, Wednesdays
Fridays. 7:30-7:45 p.m.. EST. Agency
MeCann-Erickson, N. Y.

Two Signed by CBS

GENERAL MOTORS Corp., Dt
troit, is reported to have signed
contract for a nation-wide C
network, five quarter hours week
ly, starting early in No.vember.
date undecided. Program will prob-
ably be divided between Buick an
Oldsmobile. Some talent is ur
signed, but Andrew Kostelanetss
orchestra and Col. Stoopnagle &
Budd are to be included. Campbel-
Ewald Co., Detroit, handlesﬁtl{i
General Motors account. CBS &
also clearing time for Worceste
Salt Co., New York, which on Dec.
8 starts Zoel Parenteau's ofchgf-
tra, Fridays, 6:45-7 p.m., EST, 0
weeks. Fuller & Smith & Ros
New York, handles account.

M. JULES GAUTIER, who headeg
the French delegation at the Mad
rid radio conference, has beet
awardeg the Grand Cross of the
Legio:‘ZOf Honor by his gover™
ment ih recognition of his radie
work.

GET
FACT

find out just what you are getting? .

Why not know, BEFORE you go on the air, exactly where your audience is —
how much money it has —how much it spends? You pay for an audience. Why not

RADIO SALES, Inc. not only givés you complete listening data for every
dominant network station it represenf%. it supplies exact morket data as well —
wmmarized in the chart below, for the entire group of RADIO SALES' stations.

{Figures are for Primary Coverage only)

THE MARKET DELIVERED BY RADIO SALES' ELEVEN STATIONS

POPULATION FAMILIES RADIO HOMES LISTENERS

11,714,931
(39.2% of U. S

8,079,623
(481 of U. 8.}

46,898,268
{38.2% of U.S.!

29,086,643
148.1%C of U. 8.

AUTOMOBILES TELEPHONES; WIRED HOMES

"GAS CUSTOMERS

6,006,377
(4567 of U.S.!

9,709,039
{48.4% of U. S

8,621,655
(40.4% of U. 8.

8,746,537
(54.6 of U. S.)

BY ACTUAL COUNT, 86.1% OF AL;‘-L LOCAL RADIO HOMES HABITUALLY

LISTEN TO THE COLUMBIA NETWORK STATIONS LISTED ON THE RIGHT.
|
This is a larger regular audience th%:n is shown by either of the competing

network outlets in these cities. (Exccb‘ figures are available.)

These figures take the i’nvcngibles out of ”spcqit” advertising. They give you
tontrol of your program on the other side of the microphone . .. where
soles are made! As shown above, they apply 1}0 the total Primary Listening
Areas of the Columbia Network stations rep%)resented by RADIO SALES.

. : |
Individual figures for each station listed, afe available on request.
\

|
I
|

RADIO SALES, wc.

485 Madison Ave., New York . \ Wickersham 2-2000
410 N. Michigan Ave., Chicago o Whitehall 6000

WWW america
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WABC

New York

WBBM

Chicago

KMOX

St. Louis

WISV

Wash, D. C.

WBT

Charlotte

WKRC

Cincinnati

WPG

Atlantic City

DON LEE

California
Stations

WCCO

Minn'pls—St. P.
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WANT AN IDEA?
CONSULT

BROADCASTING
COUNSELOR

en

. PROGRAMS

(on disc or wire—local or national)
. 'Sales Promotion Plans

Radio Advertising ldeas
Distribution Problems

No competent agency or adver-
tiser would choose Goudy Heavy
Face for advertising cosmeti
or Lutetia Italics for a fire sale.
The choice of transcriptions
equally technical. :There
vast difference for instance be-
tween the old run-of-mine elec-
trical recording and the new
Western Electric Wide Range
Vertical Cut transcription. Ask
me about it.

J. H. NEEBE CO.

GENERAL MOTORS BLDG.
DETROIT

Consultation Without Obligation

AGENCIES AND
REPRESENTATIVES

MURTA.

gent

former

ber and
10 open
ngeles by

direc-

MRS, HERZINGER, former
personal representative for Burten
Holmes and other lecturers. has be-
come radio representative for Fox
West Coast Theaters. Los Angeles.

GEQORGE ELLIS, unul lately with
New York office of Scott Howe Bowen.
s moved te Los Angeles, where he
to become affiliated with dn

DADIO STATION
EPRESENTATIVES

Walter Biddick Co.

568 Chamber of Commerce Blds., Los Angeles
577 Monadaock Bids., San Franci
3326 Stuart Bidg., Seattle

‘The Biggest Broadcast
| in St. Louis

At ten o'clock each morning dials
throughout Greater St. Louis are tuned
unanimously on WIL, to hear tﬁis sta-
tion’s broadcast of Police Court scenes
and testimony. It is by far the most out-
standing program on the air in this dis-
trict. - Several spots and 15 minute
periods surrounding this broadcast now
are available. Wire for full details. -

WIL

ST. LOUIS, MO.

LINDSAY MuacHARRIE has resigned
as radio manager for Los Angeles of-
fice of Bowman. Deute and Cummings
agency. He will work on Fore
Lawn radie program., which has
switched from that agenecy to Dan
B. Miner Co. MuacHarrie, however.
will not jein Miner but will act as
a Iree lance.

CARLOS DEGES, Buenos Aires man-
ager Tor Conguest Alliance Co.. New
rived in New York Sept. 28
i is home otfice and

and  agencies
campuigns in  the

Argentine.

HARRY EARNSHAW.
Los Angeles agency. has been
1y the st on a business trip
and expects to remain away through

October.

president of

BORDEN SALES New York
t Chateau Cheese! appointed
Young & Rubicam New York, to
handle the account.

F. FOUGERA & Co. New York
+Vapex) has placed its advertising
account  with  Small.  Kleppner &
Seiffer, New York.

HECKER H-O Co.. Buffalo. N. Y., has
appointed Erwin. Wasey & Co., New

York, to handle the campaign for
Hecker's Cream Farina.
RUNKEL BROTHERS. New York

colate) has appointed N.
on, Philadelphia. to handle

ADOLPH GOBEL. Inec., New York
(meat products), former transcription
account. has appointed the New York
ofice of William H. Rankin Co. to
handle its advertising.

PROSPECTS

RUMFORD CHEMICAL WORKS.
Rumiford R. I.. long a user of spot
time, will use radio with newspapers
in a campaign to introduce its new
Bakes-All. Campaign will be concen-
trated first in the New England and
New York territory before going na-
tional.

A. 8. BOYLE Co., Cincinnati (Old
English wax, Old English No-Rubbing
floor polish and plastic wood) makes
up lists during November, using radio
with other media. A. Schraffenberger
is advertising manager. Advertising
is placed by John F. Murray Adver-
tising Agency. 578 Madison Av¥.,, New
York. .

RUSSELL MILLER MILLING Co..
Minneapolis (Occident flour) has
ordered a series of transcription
through Radio Transcription Company
of America, Los Angeles. Series will
be titled “Strollin’ Sam” with wander-
ing troubador type of program. Free-
man Lang studios, Hollywood, will do
the recording. Mitchell . Advertising
Agency, Inc., Minneapolis, handles the
account.

AMERICAN GAME ASS'N, Invest-
ment Bldg., Washington, D. C., is con-
sidering a radio campaign in the in-
terests of wild life preservation, but
has not decided whether it will use
networks, transcriptions or other spot
time.

H. 8. MORGAN Co., Brooklyn, N. Y.
(Morgan's whole wheat chocolate pud-
ding) will use radio with newspapers
in a campaign handled by Leon A.
Friedman Advertising Agency, New
york.

A FIVE-MINUTE talk by a_rep-
resentative of the National Home
Library Foundation, Washington,
during the broadcast of the Na-
tional Farm and Home Hour on
Sept. 7 netted 13,400 requests for
information about the Foundation’s
15-cent classics.

WMCA’s Prograny
Keyed to Listenery

New Schedule Will Follg,
Household Daily Routine

APPEAL to the “natural listenp,
habits” of the public will be g,
keynote of the program poliey »
WMCA, New York. under its ng
ownership, according to Jag
Adams, president. The poliey wy
be adhered to in connection
both sustaining and commer
presentations.

“The =alvation of the comme.
cial phase of radio is to be foung-
said Mr. Adams, “in the re
made audiences that have been
glected by the broadeasters ur
this time. The normal habits an;
mental attitude of the averag
family are well established, ap
have been for years, and there i
no reason why radio operato:
should not capitalize on that as
pect of human nature.

“Let me make this clear with
example. Eight o’clock is theau:
time, and a man is mentally s
justed to enjoy a comedy, drams
concert, recital or opera. The fu
tility of trying to force down hi
throat at that time either a he
talk or setting-up exercises—whi
this is an exaggeration of wha

- actually happens—gives an idea o
the theory and policy involved
WMCA's programs are going t
be designed to fit in with the nor-
mal activities and established rou-
tine of the household.

“The result of this is going
be that when we offer a program
to a sponsor we shall have assur
ance that there is a sympathetc
audience waiting, instead of ow
having to build one up.”

Change Starts Oct. 15

REORGANIZATION of morning
and afternoon programs in cor
formity with this policy is sched
uled to start Oct. 15. The dayt
operations will begin with exer
cises, and through the morning the
programs will be devoted to house-
hold interests, switching to salen
music at about noon. The after
noons will be more varied, though
still with considerable emphasis on
the home, and at 6 o’clock the eve-
ning entertainment, along lines
made familiar by operations dur-
ing the last few weeks, will begin

Nazis Release Hardt

SO SERIOUSLY il did Herr Em-
est Hardt, former Intendant of the
Cologne broadcasting station, be-
come as a result of his recent ar-
rest by the Nazis, that he had to
be released from prison as “unfl
for confinement.” Other deposed
former officials of the German
broadcasting system, sent to con-
‘centration camps for “political ur-
reliability”, “non - Aryanism” an
other typical Nazi charges, are be-
lieved to be still in confinement.
Recent photographs from Germany
received here showed Dr. Magnu
and Dr. Gieseke, former chiefs ¢
the German radio system and wel
known in American radio circles.
in a prison line at Orianenburg
the Nazi concentration camp nea
Berlin, looking pale and worn and
shadows of their former selves.
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pun & Bradstreet Note

Radio Industry Revival

IN A HIGHLY optimistic report
on the revival of business in the
radio set industry, Dun & Brad-
qreet took occasion to point out
that broadcast advertising likewise
nas shown healthy development in
recent months. “Many national
advertisers . who re‘duceAd their ap-
propriations substantially last
spring have been coming back on
the air with augmented programs,
aid the report, dated Sept. 30.
-Others have contracted for addi-
cjonal time.”

The report is based on a recent
arvey of the radio industry by
Dun & Bradstreet. In the set field.
it is stated. orders are being re-
ceived in such volume that manu-
facturers now are behind in their
geliveries. It is conservatively es-
dmated that unit sales during the -
1gst three months of the year will
be from 35 to 50 per cent ahead
of the same period a year ago.
snd that the demand is increasing
for higher priced sets, rather than
for the cigar-box and midget re-
celvers, ~

-

NAB Resolutions

(Continued from page o)

and advertising agencies for uni-
form station data, and

Whereas, many methods of
suring station coverage and pro-
gram prestige have been advanced
with resultant confusion, it is.

therefore,

Resolved, that the NAB is of the
opinion that a survey of potential
coverage is basic and preliminary
to any further surveys or mea-
surements, and recommends that
steps be taken to standardize prac-
tices of measurement.

mea-

Sales Costs

Resolved, that the NAB undertake
through the proper committee the
study of all sales costs with the
view of presenting definite recom-
mendations at the next annual
;gxhn;'ention of the association in
Jot.

Baldwin Wave Report

Resolved, that the NAB hereby re-
fers to its Board of Directors the ’
recommendations made in the re-
port of Mr. James W. Baldwin,
with instructions to proceed as
rapidly as may be practicable
along the lines indicated in that
report, «

B ®

Felicitations

Resolved, that the NAB hereby ex-
tends to the management of the
Greenbrier Hotel, and to the mem-
bers of the Convention Committee,
its cordial thanks for their cooper-
ation in making the 1933 Conven-
tion .a success; and that in par-
ticular the association extends its
thanks to the Hon. Eugene O.
Sykes, chairman of the Federal
Radio Commission, for his courtesy
In attending the convention and
addressing its opening session.
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EQUIPMENT

A NEW We
ter. used
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creased coverage,
CAPT. RICHARD RANG
with RCA in

development. i
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Inc.. New

Rules ‘Widen Band
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parties involved are written inte

the procedurall provisions.

Under Rule| 19, governing the
assignment of} licenses and trans-
fer of station ¢ontrol. the Commis-
sion has established an entirels
new procedurd. It specifies that
each applicatian for consent to as-
signntent shall be accompanied b
atement containing de-

N

tailed information on assets trans-
ferred. ineluding int ar
equipment, itemized mMents

actual

of
present \'aiues‘; of individual items:
financial statement for three

cost gnd replacement

months preceding filing of appli-
cation; ﬁnanciéﬂ statement of pro-
posed assigned showing individual
items of assets)and liabilities: copv
of contract or lease agreement.
which must plovide for complete

-control of stakion equipment and

operation, including unlimited su-
pervision of programs by assignee:
that transfer bBe subject to consent
of the Commission and that the
price include all terms and condi-
tions of the proposed sale.

_In cases where the assignment is
involuntary, the new provision
specifies that jthere shall be at-
tached a certified copy of the court
order, or legall instrument, effect-
ing the transfer and showing all
the terms and| conditions, and a
copy of the articles of incorpora-
tion of assignef, if a corporation,
showing its authority to engage in
broadecasting, certified by the sec-
retary of statp of the state in
which the asjgfxee is incorporated.

In rewriting Article 20. the
Commission r\aed that the trans-

o |

fusal of a

fer of a construction permit or any
of the rights granted thereunder
without consent of the Commission
shall be sufficient ground for re-
station license. Like-
wise, it provides that the transfer
of a station license or any of the
rights without consent shall be
sufficient ground for revocation of
license or denial of any application
for its renewal.

Another rewritten provision (Ar-
ticle 22) relates to granting of spe-
cial authority and reads as follows:
on may grant special
v to the licensee of an exist-
ion authorizing the operation
station for a limited time in
ner. to an extent, or for a ser-

other or beyvond that authorized
I3 i : provided. however, if
a broadeast station
al hours of opera-
. approval will not be granted if

er broadeast station is licensed
e in the same locality during
requested. Such an appli-

not be considered unless

provisions are met: (1)
wust be filed by licensee.
be received in
ion at least ten (10 &
ite for which author
requested. (3} If filed by any
an an unlimited time station.
must be supported by the
the dominant station or

chich applicant divides
be forwarded di-
on by station
whether consent
operation or
ton iz giving

- applicant.
the need for

Numerous changes governing
technical © operation of stations,
definition of technical terms and
measurements of rated power are
embraced in the regulations. Simi-
larly the designations of channels
are altered to conform with the

Canadian agreement of May, 1932

and the Mexico City short wave
agreement of this yvear. The *“sun-
set tables™ for various parts of
the country, governing sign-offs of
davlight and limited time stations,
also are revised.

Marconi Reception,

MEMBERS of the Radio Commis-
sjen and the Commission staff, mil-
itary radio officials and others
identified with radio in Washing-
ton were guests at a reception te
Marchese and Marchesa Maregni
at the Mayflower Hotel, Oct. 12.

Frank W. Wozencraft, assistant:

general attorney of RCA, and Mrs.
Wozencraft, were hosts. The RCA
is host to the inventor of wireless
during his current American visit.

|
]
]
|
1
!
!
|
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* FREQUENCY MEASURING SERVICE

Many stations find this exact measuring service of great
value for routine observation of transmiiter perform-
ance and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST

+C. A. COMMUNICATIONS, Inc.
Commercial Department
A RADIO CORPORATION OF AMERICA SUBSIDIARY

NEW YORK, N. Y. -

l
G

-

-~ n

“A FAIR DEAL

FOR EVERY
RADIOMAN!”

E. H. RIETZKE

Capitol Radio ; Engineering Insti-
ho, on September 27th. at
of many operators, ap-
jore the Federal Repre-
scugatives of the National Recov-
ery Administration for the purpose B
of raising minimum wa require-
ments in the Radio profession . . .
his detailed outline of educationa!
requirements  in  the Broadeast
Ficld was oficially incorporated in
the minutes of the hearing:

“The ‘new deal’ must be a fair deal
for every radioman, as well as for
the Station Owners, and we of the
Capitol Radio Engineering Institute.
realize that in a field where educa-
tion and training is so important,
that a proper wage scale MUST be
maintained. to insure the continued
interest of the high calibre men
upon whose shoulders rests the re-
sponsibility’ of maintaining an un-
interrupted effort to improve and
perfect the art of radio communica-

tion.”
]

CREI UNOFFICIALLY
REPRESENTS MORE THAN
1300 PROFESSIONAL
RADIOMEN

CREI was the only Radio Scheol in
the United States to officially ap-
pear at the Code hearing on Septem-
ber 27th; unofficially in behalf of
the operators of 125 Radio Stations,
many. employing from 3 to 7 C
students and graduates, as well
as 1300 professional radic men.
stodents and graduates of this In-
stitute. Mr, Rietzke takes his stand,
for the benefit of the entire industry,"
.and to provide a snitable wage scale
for ALL Radiomen.

o

Addpress your inquiry to
Mr. E. H. Rietzke, Presidcnt

CAPITOL RADIO
ENGINEERING INST.

14th and Park Road N. W.
Washington, D. C.
(DepL B-10)
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A BIG
SOLO
JOB

Sunday, August 27th, the
Wheeling Gospel Tabernacle
celebrated its first vear of
broadcasting over WWVYA,
The day was marked with sen-
sations~—10,000 church - goers
came from far and near to
join in the celebration. And
“far and near” means that this
vast throng came from 300
towns in West Virginia, Ohio
and Peansylvania. Some ac-
tually drove over 300 miles
just to be present at this en-
thusiastic celebration. And
these facts were determined by
actual roll call.

And this from the lips of Rev.
L. P. Lehman, head of the
Wheeling Gospel Tabernacle—

“I Attribute This
Great Gathering
Solely to the
Effectiveness of
WWVA—-That
‘Wonderful
Station!’”

. fl;his statement thrills us be-
_ cause we know that no other
medium of publicity was used.

LICITY JOB which
to match. .

WWVA offers these same 300
towns and many, many more in
Eastern Ohio, Western Penn.
sylvania and West Virginia to
national radio advertisers who
demand an outstanding radio
selling job at_the lowest possi-
ble cost per listener.

is difficult

Representatives
J. H. McGillvra, 2 West 45th
St., New York City
Paul A. Lamb, Room 1452,
228 N. LaSalle St
Chicago, Il
Tel: Central 3968

5000 WATTS

WWVA

1160 KILOCYCLES

West Virginia
Broadcasting Corp.

Hawley Bidg.
Wheeling, West Va.

- Columbia Station
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TRIAL DRAMATIZED

WKY Covers Urschel Kidnapping
Case for Barred Public

A NEW WRINKLE in “court re-
porting” has been worked out by
WKY, Oklahoma City. The ocea-
sion was the kidnaping trial of the
ten men and women charged with
abducting Charles F. Urschel, mil-
lionaire oil man of Oklahoma City.

Naturally there was a great de-
mand for admission to the trial.
but the government restricted the
vourtroom virtually to attorneys.
court attaches, newspaper men.
witnesses and the prisoners. Only
a handful of persons not connected
with the trial was permitted to be
present.

Because of the tremendous pub-
liec curiosity in the case WKY,
which is owned and operated by
the DalLy OxLaHOMAN and TIMES,
assigned a staff continuity writer
to “‘cover” the trial daily, and each
night a dramatized version of the
day’s events was staged, with WKY
dramatic staff members imperson-
ating the actors in the courtroom
drama. This service was rendered
from Sept. 18, the day the trial
opened. until the verdict was ren-
dered 10 days later. Public inter-
est in the broadcasts was attested
by the fact that more telephone
calls and mail were received than
for any studio program in many
months, B

ASHBY L. (Bill}) LAWRENCE,
blind banjo player formerly heard
each Wednesday night on the Corn
Cob Pipe Club program over NBC-
WEAF network, died of heart dis-
ease QOct. 5 in Richmond, Va.

Operators’ Licenses
(Continued from page 21)

the application for renewal of li-
cense is due to be filed, namely, 60
days prior to the expiration date.
There are also other provisions
with respect to eligibility for re-
newal of license on and after
Jan. 1, 1935, which may. be read
by consulting the Commission’s
Rule 439. Suffice it to say at this
time that operators should. keep
the service record on the back of
their licenses up to date, even
though such information may not
be required at this time, because,
in order to be eligible for renewal
of license without examination
after Jan. 1, 1935, certain appli-
cants must show employment un-
der the license sought to be re-
newed for periods up to eighteen
months.

Getting Application Forms

IV. APPLICATION forms for
operators’ licenses (except ama-
teur) may be obtained from the
Commission or from the office of
any inspector. Upon completion
of 'the form it shall be returned
either in person or by mail to the
inspector-in-charge of the radio
inspection district in which the ap-
plicant desires to be examined,
where the final arrangements will
be made. If the applicant desires
to be examined in Washington, the
form should be returned to  the
Commission at Washington. If
the application is for renewal of
license, it should be sent to the
field office which issued the license
sought to be renewed where the
new license will be issued direct
by mail.

It represents a SOLO PUB- *

New Transmitter Site
Expands Primary Area

1220 Ke.

WCAE, Incorporated |

PITTSBURGH, PA.

1000 Watts

- license of any class including ama.

However, applications for y
newal of license may also be g
tained and submitted by persong):
appearing at any point where ¢
aminations are being held; ang
renewal license, subsequently ;.
sued by mail. Any applicant p,
submit himself for examinatiop j
the time regular examinations g
being conducted, either at a fg;
office or an examining point, 3
which case the application fo
No. 756 may be filled out and flg
at the time and place of examip,.

—

DIO OUT

tion.
The cities where examinatip,
will be held in addition to Wag.

ington and the radio district offie ¢
of the Commission are as follows. ||

Sphenectady, N. Y., Winston-Saler,

N. C., Nashville, San Antonio, Qj. |

lahoma City, Des Moines, St. Lo
Pittsburgh, Cleveland,
and Columbus.

V. 1In all cases where not sp.
cifically provided otherwise, o
erator licenses permit employmen:
as chief operators. In this conne.
tion it is pointed out that the
holder of a radiotelegraph secon
class license need not have his |
cense endorsed by the Commiss
to authorize him to act as chig
operator on board a vessel of th
second class; the service record o
the reverse side of the licens,
when attesting - to six months o
more satisfactory service on board
a ship and certified by the opers.
tor’s employer, will suffice.

VI. Under the new rules any
person holding a valid operator’s

teur may operate any station in
the experimental service licensed
for and operating on frequencies
above 30,000 ke. C
If a person holding a Tadiotele-
graph class license also desires a
radiotelephone class

examination, submit the radiotele-
graph class license for endorse
ment to include the radiotelephone
class in which he qualifies. In such
cases, the single license document
will be valid for the radiotelegraph
and radiotelephone privileges au.
thorized under the two classes of
licenses. Except for an amateuw
operator’s license an individual
will not be permitted to hold more
than one license document; and in
no case will a radiotelephone class
license be endorsed to include a
radiotelegraph class. The proce
dure in such instance will be o
issue a new document for the ra-
diotelegraph class license and
endorse it for the radiotelephone
class.

VII. Under the former reguls-
tions an applicant for the radio-
telegraph first class license must
have been actually engaged as an
operator at ship or coastal stations
open to public correspondence for
at least twelve months, whereas
under the revised regulations such
applicants will be eligible for es-
amination for this class of license
after they have had at least one
year of experience as a radiotele-
graph operator on board a shp
or in a coastal telegraph station
Therefore, service at stations open
to public correspondence is T
longer required.

The regulations also contain &
number of miscellaneous rules per-
taining to eligibility for examina-
tion, scope of examinations, penal-
ties, etc. For complete informs-
tion refer to the Commissions
Rules 30, and 420 to 448 inclusive.
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WWW america Mﬂhismrv com :

Cincinnaz |

license he
- may, upon passing the  required

0:73
$uv
A

7

¥

ESPONDING to an insistent demanci

1}

1, 1933, the copyright residing in Broadcas

tions, Inc., Washington, D. C. The aboveji

smudging.

PRICES

100 Copies_\

from adver-

tisers and agencies, BROADCASTII%*IG has pub-
lished this revised Radio Outline Map, corrected to July

ting Publica-

is a reduced

facsimile of the map as now available for dil_stribution.

. ' . HE VALUE of “t}us map,\ which is 1714 x 1114 inches, is manifest,
particularly in q:\apping out spot and network campaigns. The maps-
are printed on white| ledger paper that permits the use of ink without ' .

\

25 Copies___ . ___ $2.00 boloo £5.00
50 Copies.______ $3.75 200 Copies | _ .. §9.00
Single Copies. .. .______ _ ldc T

\

VERY CAUTION was taken to bring this map to
the specifications demanded. “Every city in the United
States having a radio station as of July 1, 1933, is shown.
Time zones are indicated. The opposite side of the map
carries a complete log of broadcasting stations, alphabeti-
cally by state, city and call letters, with wave lsﬂ'gths and

powers also shown,

National Press Bldg., Washington, D. C.

Pctober 15, 1933 * BROADCASTIN
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The XNew

WBAL
BALTIMORE

Has Increased Its
Signal Strength
In Baltimore
MORE

THAN 200% i

and at the same time actu-
ally improved its service to
neighboring territory.

Moryland's Only High Power Station
FREDERICK R. HUBER. Director

“Ye sell the South,

the South reciprocates by
And that

. sells WSM to a large num-

and

buying plenty.

ber of wise radio adver-

tisers. ot
g p v

Read our schedule, and see s

what good company vou'lll K5

on WSM.

Ereclusive National Representatives
- EDWARD PETRY AND COMPANY
NEw YoRK , CHICAGO ATLANTA DETROIT  SAN FRAD

keep

Cleared Channel

W

50,000 WATTS

A

NBC
Affiliate

Kilocycles
Owned and Operated by
Tue Namionar LiFe & AccpeNT INsvrance Company. Inc,
. NASHVILLE, TENNESSEE

Page 40

NAB Convention Launches

ew Era

Lopage 14)

Elmer, WCBM. Baltimore;
My, Baldwin and Mr. Shepard. the
latter now serving as a special in-
1 v advisor to NRA. Mr. Bald-
or.
is that the

win is industry adv
The hope, he said,

temporary code authority, upon
completion of its 90-day tenure,

will recommend to the NRA that
the NAB be made code authority.
not through its board of directors
but through a special code author-
ity or committee,

r. Guider described the diffi-
encountered in launching
ie preparations. “If any-
ver struggled in a sea of ig-
to get going”. he
the broadeast-

-
v

fo3s N>l e
5

er evidence of lack
of dardization and simple
facts could not be secured from the
industry, he declared, in urging
strongly  when stations cooperate

ng such data. It was
to battle without am-

Code Trade Practices:

QN TRADE practice provisions of
the proposed code, which precipi-
od h controversy in com-
deration. several co
provisions  were  elimi-
The provisions

ent of commiis-
mast ‘con-

the

ed the prov
contingency business, and
uction of standardized prac-
to sale of time., Another
adopted since the origi-
provides that no net-

ties gratis in a way
that would nullify the effect of the
n against deviation from
rates.

In conclusion, Mr. Guider said
13 mot easy to make the code
function perfectly. In attempting
to eliminate certain bad practices
it was necessary to strike down
good ones.

In discussion on the code, Leon
Levy, WCAU, asked whether the
Radio Commission would likely
al into consideration violation
trade practices of the code by
Mr. Guider pointed out
confusion exists as to where
Commission's regulation of
adcasting ends and the NRA's
i This, he said, “is in the
lap of the gods. The code, how-
ever, he said, carries a punitive
provision of a $500 fine for its
viclation.

Under further questioning, Mr.
Guider stated that there is danger
that pressure from labor may force
a flat reduction of 10 per cent in
hours through issuance of an ex-
ecutive order by President Roose-
velt, with the object of putting
more unemployed to work. This,
he said, would work a great hard-
ship on stations.

The concluding session, held
Wednesday afternoon, was open
only to accredited members of the
NAB. The members heard first a
report from Mr. Baldwin, who
served as NAB representative at
the recent North American Con-
ference held in Mexico City, for a
redistribution of broadcasting
wave lengths. Mr. Baldwin’s re-

s,
£
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ation shall provide re-

T?f

marks and recommendations ¢
essentially the same as 1}
lished in the Sept. 15
BROADCASTING.

making such t1‘311scripgions, )
The convention ran through the

ning 10 resolutions without

R v. Action on the

Qus CONITOver

Legislative Outlook:

AS CHAIRMAN of the legisiy
committee, Mr. Bellows out]
the convention, in execurtive
sion, the status of legislation
only in Congress but in the s
Members of Congress, he i
more worldly wise on ra
ever before, largely becar
work done by broadeasters i
quainting their Congressional dg..
gations with the subject. He yre
continuance of this policy not o
for the good of the public, b
the industry. An informed
lator in virtually every ca
said, is “sympathetic to radi
Regarding the possibility ¢f
exhaustive investigation of b
casting at the forthcoming se
of Congress, Mr. Bellows
felt the chances of this were
primarily because of the lac
funds and also because a
exists that such an inquiry i
He said that
tax legislation
ght atfect broadea

imittee, previously
e ratified. :
changed ver §
The election of officer
a2 report by Ha

on created

Tyson as

New Scale of Dues:

T
the spec
three pi

necessary.
lurked 1n

man's chance” for ti
of copyright legisiati

months. Wh
ry method of
to power
vear yiel
expected tha
I bring in

CONTACT with the public thr
the microphone was urged by
Fitzpatrick as a form of publie

the campaign over WJR wt
personally conducted in a seri
Sunday programs called “Rad:
Realities"”, in which he told of
romance of broadcasting and an
swered the charges of crities &
commercial radio. “I was amaz
by listener interest and respoms:
we received”, he said.

Mr. Fitzpatrick urged other
tions to follow the same proced
He said he had requests from
stations for copies of his talk
finally had them compiled in
book of which 1,100 copies wen
sent aut. This book, he assertel
now is used in schools and libraria
for student refervence. “Due
these splendid vresults, I woui
urge all NAB members to go 1‘1‘0 3

Qe s, b
ilhdl %Ztlponv;lll-m}’ﬂar programs. THE convention also agreed to a

For the membership commiitt. | FrOVIsion for elimination of prox-
S. H. Bliss, WCLO, Jan s at board meetings and-at con-
Wis., chairman, reported that ;f“?‘?m’f e.\}:“ept by bona fide o
the last convention the mem ;Ggé(f; 0 Tt-evsfanonavor the di-
ship had increased from 224 hoa Ts. iraveling —expenses —of
276. The association, he said, was| 8rd members were authorized to
hampered by lack of funds in it lD)err‘il;?e at the rate of five cents
Y rshi rive. : b . .
mi:?zz:‘ }glliaiilli’:aen Bellows of " A‘Ch?{ge in the system of elec-
resolutions committee had read K‘;nf t‘“" agreed to as proposed.
the membership a series of 111} u ureh conventions, as a conse-
lutions, the most important ¥} 1GM¢S the president will appoint
which had been discussed during ot inmmee oiﬁ}e representatives
the commercial and other ses 8 the membership to nominate of-
earlier in the convention, genersi| I°°83 and board members. Any ten

an-| members of the association may
: : ) on the trar < : Py = ;
discussion was opened ¢] Dresent in writing at the annual

seription resolution. All of th meeting th £ B ber
CrIptio 4 iched else| Meeting the name of any member
ive}igizti%n‘?hisa;;‘uep;;Plflu};f text Z\?ﬁbe included on the ballot for any
S e ce.
After hes soversy and &% ; . .
. e_-tftt?ol;e:ti(}ilggnéaz\ Lémm:msmt of:\élthe meeting of the new board
ser S e the irectors, called following ad-
. sver . te thep oo Ta P
ol e ez f e et St S
ty‘n;» itpwas agreed that the com d_oucl\s Was reappointed managing
irely, \ ‘ged to allow sut trector with his present salary of
ni}ss;oanms emu;gd e especially & i\lvo’.ooo per year. The board passed
grogdcastin be announced mere| {1F all other matters, except for
. dg ti of the concem }‘Orm?\l discussion, until Nov. 9
as a production - When it will hold a meeting in

provide that
i shall pay less
er month., and that the
embers not operating
ions shall be 8250 a year. paid
quarterly. All station reports on
the new percentage basis must be
accompanied by a certified -
ment of the previous month's net
sales,

Among other important change
in constitution was the creation o
] 2 new executive committee consist-
ing of the president, treasurer and
managing director to wield such
powers as are delegated by the
board.

than $

due
or owning

e

arn

No Board Proxies:

1@
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H. L. a Booster!

IN PR ETE  conversations
with friéhds] Henry L. Menc-
ken. hard.- spoken American
critic who has just retired
from the editorship of the
American Mercury., has ex-
pressed a wholesome regard
for the influence of radio—
this despite his occasional
criticisms  ¢f broad ing.
On Oct. 18 he is not only go-

ing to make his radio debut |
en an NBC-WJZ newwork. ;
speaking a friend and ad-

of beer in an inter-
view with MWilliam Lundell
of NBC. but he is geing to

conduct a - piece brass
band. provided by Frank
Bla NBC! music director.

as part of his contribution 1o
the collapse pf the “noble ex-
periment.”

| |
Unsought Pewer Grant
To WMT Hit by WREC
In Appealé Court Case
ORAT N

cluded
ance”
nadian-s
that 1
rendered to the p
For the appellar
phis, George 8§
that the Comn
authority by
more than it
over. he argue
station, wh i
the same wave, o
ference through iners
power, !
Paul D. P. Spearman, former as-
tant general counsel of the Com-
ission, appeared as intervenor
for WMT. and filed a brief sup-
porting the Comfnission's action.

B. F. GOODRICH|RUBBER Co.. Ak-
ron (tires) sponsored deseription of
World Sertes by (Tom Manning and
George Hartrick Lwer NBC network
comprising WJZ, WBZ, WBZA, WBAL.
WMAL, WSYR.| WHAM. KDKA,
WGAR, WJIR and WCKY. with special
stations hooked dp for
Agency: Lang, Fifher &
land. |

1
Washington. Amjong those matters
was the questior] of the status of
Mr. Schuette, whd was hired at the
last session until December.

At the banquet. which formally
closed the convention, the BROsD-
CASTING trophy was presented to
Dr. Leon Levy, winner of the golf
tournament, by | Harry Howlett.
Dr. Levy said he hoped he could
use the cup to “catch the remains
of ASCAP.”

of advertising as well as to the
industries at which it is aimed.

The manufacturers look upon the
Tugwell bill as a nuisance mea-
sure, one that is completely out
of harmony with the “new deal”
and one that will increase unem-
vloyment and ‘“upset the apple-

cart” of business improvement.

BRUNO WALTER, the distin-
guished German conductor who as
was ousted from

he German
8 began directing
Yo Philharmonic con-
broadcast over CBS for two
each Sunday afternoon. He
wield the baton until Dec. 16
when he will be replaced by Arturo
Toscanini and Hans Lange.

EARNSHAW-YOUNG, -
HOLLYWOOD

Announces the Appointment of

AUSTIN C. RING

ce-President With Eastern Office
Broadw: Tel. Columbus
TiT1. New York City
1cers of Successful Radio
Programs
“Chandu, The Magician"”
“Adventures of Detectives Black
and Blue”
“Growin’ Up”
“Kay Parker, The Hollywood
Reporter”
“Omar Khayyam”
“The Count of Monte Cristo”
*Adohr, Opera of the Air”
Ete., Ete., Ete.
RADIO ADVERTISING AND
MERCHANDISING
COUNSELORS

oo

Ver

aa

are desirous
ing and

the hroadcasters
e 10 cooperar

LEADING THE NATION

in retail sales increase ¢

From page one,
New York Times,
September 13, 1933

The “TGAR Broadcasting Co.

JOHN F. PATT, General Manager
HOTEL STATLER CLEVELAND, OHIO
™ Only Blue (NBC) Outlet in quthern Ohio
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Tabulﬂtion of NAB KWhH 'iransfer Order Dodge Sponsors Football Portable Transmitter
Fought in Two Appeals 2 LOCAL fle sales com- Given to City by KFWB

@CTOBER 2 TO OCTOBER 14 INCLUSIVE

KWWG, 3

to operate from ¥

and Nov. 4 and

w ¢ pm
and from

Applieations . . .

OCTOBER 3

aring: WMBR,
gnment of
to move station f

Sutton,
i Don

whom

and  studio frow ti
¢ NEW. G. M. Duntley
to vperate on W30 ke
s of KFWI).

7, Galveston, Tex
hou of opers
ths ending May 1,
t pericd.

FEDERAL RADIO COMMISSION  |mwusseniimer™ SEsinriias Mo Bl fiviav s
NGt ) “hite” Ay e . d ) ) ' emergencies to warn the populace

ndled by ger of KFWB, and Jere O'Connor.

ood to be on a high-speed truck and provided

rating power and mountable an-

v - -
i T ~N ° =
ACTIONS OF THE Golf Meet dcores

Angeles by KFWB, Warner Broth-

e

for the du- of disasters. The presentation was

hicago, with city hall announcer for KFWB.

the Chicago with warning sirens. The portable

tenna are carried by the truck.

Sutton Runners-Up of all mitter, valued at 812
ers’ Hollywood station, for use in
of both made through Gerald King, mana-
the sponsor- The transmitter has been mounted
set iz complete in itself as the gene-

Announcer Writes'Book

JACK TIERNEY, chief announ-

cer for WCAX, Burlington, Vt.,

has published his first book, a col-

B lection of humorous articles, The .
Porr. titleis How to Write « Book, and

. Other MHousehold Hints. Tierney

iz former mnewspaper Treporter.
columnist and cartoonist, His book
carrvies a foreword by Fred Allen,

the radio and stage comedian, and

iz published by the Northern Pub
lishing Co., Rouses Point, N. Y
Cover design, in comic cartoon, is
network by the author. .

CP granted
w. D

100w
i KEYQ.

Florence
location ot

ranted
te o Feb.

—Gr:

modifeation of

Hearst Chief Succeeds

g an NBC-
time pendin H - 7 . . TN s .

; N William Har or XB ounced by RECIPROCATING for the frequent
TNEW M 11113 : G.Id O"el "\ G ect immedi- hookups it has with NBC for special

WOR, Newark. on Oct. 7
d over to NBC the special broad-
it had arranged of President
San Martin of Cuba and Col.

are 3400 an
» and 8156 a

TO DEVOTE mer

740 ke 250w, D
WCAH, Columbus, O.—Xodif
crease day power from 500 w. to 1 kw.
WHAS, Louisville, Ky.—CP for changes in equ Ty P i . hree vears conaucior
and increase power from 25 kw. to 30 . R N St
before Commission en bane on Nov News
Angeles
ease power from 2§
WHDL, Tupper Lake, N. Y.—A

from Havana. The progrém was
{1fred J. McCosker, WOR

Decisions .. . .

v

PORTABLE
CATHODE-RAY OSCILLOGRAPH

NBC.

. . tempo authority to operate un T e T e
OCTOBER 3 and Oct., heretofore set for hearing, }EO“E \{3%\;\"
v request. p 1€,1&8 repr

J—CP vlicant’s

WORC, W

n Hard mad
rom 500 wt ;o 1 i radlo

Storey,
ccomb, NBC,
WEEIL, 100-70;
win, Wasey & Co

Examiners’ Reports . ..

NEW, Maurice Scott, R. D. Laird, W. M. Kshar

Pennsylvania, Ine,, for CP ta reduce
time. T b s

T Dy s (1a,
WCOD, ‘Harr

and studie k QOCTOB 6 and I. Kahanowitz, Greenburg, Pa.—Examirer E '
KBTM, Parsgould, M &__ E;R, it  teeme ommended (Report 511; Docket 2142) that applicsiez) | 'nble,':{AAA, >
o 1 Parsgot RN B T osT Tae for CP on 1420 ke., 100 w.. D., be denied on grouwdc| bard, KSTP, 101-
omatic frequemcy N EST instead of CST as that financial showing was unsatisfactory, i | New York, 93-73; J. T. A ied v ted 1 . e
r location. S ranted modification of I need shown for service. and interference probsl 06-74; L. A. Weiss; WJR, 112-80: eriod vacateg oY - grara. v |
NEW, Shr e T A e pecified result. Burt Squire, WGAR, 130-98; Scot: Holmes ranksias one of Washing- ‘
CP w0 use s N s KECA, Los Angel, Don Lee Broadeasting Svte®.) Rowe Bowen, 107-77:; J. R. Louns- ton's leading lwriters of national

KWEA, Shreveport)

WJIEM. Tupelo, to use 5 kw.

KELW, Burbank, Cal—Examiner Walker recommended
(Report 512: Dockets 1830, 1986, 1992, 1058, 1963, 1i&
and 1957) that application of Don Lee Syste%m ggrt&
oo on 780 ke., 500 w., unlimited time, be granted & 3
Modification  qll other applications be denied. KECA had askel fr
Modifea. transfer to 780 ke., KFBK had sought shift to 1456 k.
1930 ke. to KTM and KELW had asked renewal on 780 ke. and
Lime- (facil.iti N untary assignment of license.
(now WIND): WSAR, KFOR, Lincoin, Nebr, and NEW, Raymond M.
ransmitter from Fall River non, Freemont, Nebr.—Examiner Walker r
ave studio I in Fall (Report 513; Dockets 2055 and 2050) that appl
squipment ; requests special of KFOR for renewal of license_ be granted and !
o dav power from 250 ]dlrapgon application for CP on 1500 ke., 100 w. Dy
Y OD fo rank < enied.
e Loy Chanees WBCM. Bay City, Mich—Examiner Walker (Ex. B
" 514) recommended denial of the application fl)lr;-l
: : < . perimental increase in power from 500 w. to ¥,
Sfed ‘;ﬁ kz\'jque& oiv?pglé 1410 ke. on the ground that it would cause interfi
. heretofore Se't for with other stations.

Redlands, Cal.; KFBK, Sacramento; KTM, Los Angeles: berry, WGR 05-77 and "nternatiohal affairs
b f s . 1 T 1T's.
i

THIS IS A new cathode-ray oscillograph con-
tained in one compact assembly, ready for opera-
tion from the 115-vols, 60-cycle mains. It has a
3-inch screen of willemite and a 1000-volt electron
beam. Ideal for waveform studies on broadcast .
transmitters.

PRICE $Q(Q COMPLETE

TOBER 1¢
a cp

dification o

Ir or CP to
WEHAV. Laconia.

docket, at request of applicant,

“;\“Iréei 510)—Denied as in Delay in KYW Case

for renewal of license, sus-

- DECISION in the case involving KYW,
OCTOBER 10 cago, and the 1020 ke. clear channel, is
ted CP to move trans- held up by the Radio Commission pending o
locally in_Harrisbure. sideration of the operating contract as betwe
Wi es-Barre, Pa—Granted CP to make  the Westinghouse station, NBC and the Heal

af license ton from G e to Greenwood, Miss. ing approval of KYW'’s application to move
brotitted. correcs WLBC, M fe. Ind.—Granted CP to make changes Philadelphia, and denial of several compety

RADIO STATION

| The Voice of the fieart of t

Write for Bulletin EX-3306-B which describes the
oscillograph in detail. Address

aage from D

ade. in equipment crease power from 30 to 100 w. i 1 X N
. ‘G&uwu. to cover WAMC, on, .—\lﬂv—ﬁrsmed medifieation of CP ‘apphcatlons, already has been 1endel‘edt
extending commencement date to Nov. 15 and comple- is understood also that the contract en G E N E R A L R A D ‘ O C O M P A N y

0 cover date to Feb. :

m_dste to Feb. 1 into for lease of WMCA, New York, by? . : :
L XGFL, Roswell, X et e oy gperate group of socially prominent young men 49| ON AIR ON WHEELSThis is how WTAG, Worcester, Mass., demon-
; y is being scrutinized. Decisions are now ev strated radio in a float in the big civic parade there jon the occasion of

et ¢ ; CAMBRIDGE, MASSACHUSETTS
be sent to manufacturer to be recalibrated, for 30 daj .

WMBH, Joplin, Mo—Granted special temporary au- pected Oct. 27. the dedication of the city’s new municipal auditorium. 2

Ala—Cansent ta

Q
0

as
Co., Inc..

LE i
Page 42 ‘G e 3 ; 2-e N
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Radio And The New Deal

e

some

T
10

usplees of

0

"EFFECTIVE OCTOBER 1s¢

50% PREMIUM
- ON SUNDAY TIME
REMOVED!
NQ SUNDAY TIME AVAILABLE
BETWEEN 5:45 and 10:15 P. M.

OFFICES
CHICAGO

MINNEAPOLIS

Shur

NEW YORK
£ Paul N, Ra
N

of the Radio Dial

it would enable sponsors to make
of radio as an advertising medium.
The more effective they make it,
the better market there will be.
N .
Such a body of facts regarding
listener habits built up on a foun-
dation of potential coverage of the
ions would give us all a knowl-
" radio not available for
irculation through the

QOf course everything can not be
done at once. It takes time and it
takes money to establish a radio
A.B.C. We first have to
work ng separate lines, signal
eing supported by some
1 A.B.C. by others. Then,
we may be able to join
proiects under a single
ify the job.

Station Representation

THE OTHER major question be-
fore you is representation in the
field of service and of selling. That
has been gradually working itself
of a chaotic situation. When
io began to be a commercial
factor, sold time through any-
body who had an order to place.
Then it began to be more selec-
e, to recognize only certain peo-
. and these were, and 11 are,
-arious kinds. Some broker,

tively develop spot broad-
business, some make rec-
and build programs, and then
ave the advertising agency
ich is and alw has ‘been in
rge of a client’s appropriation
advertising problem as a

s¢ three factors have been
‘ing up _together in radio ser-
all had their part in

czs for stations

for sponso and
each tled to reward. But
they cannot all be paid by the sta-
tions on one job; that might either
rob the station of a decent profit
or the advertiser of a fair return.
No business in the long run can
stand a triplicate tax for service,
if the commissions are substantial.
It seems to me one commission
should be paid for service and an-
ather for selling, If the advertis-
ing agency builds the program, it
earns its agency commission; if
the program bureau does so be-
c¢ause the agency is not well
equipped, then the bureau should
be compensated for it. If the
agency alone is allowed a commis-
sion, then it should pay for any
program assistance it needs, either
out of its commissions or by spe-
cial arrangement with the client.

Double Commissions

WE HAVE no such difficulties in
the publication field because all
good agenéies are equipped by ex-
perience to Yender effective ser-
vice. They seldom go outside for
creative or placing talent; they
have it themselves. In radio, there
are a number of agencies which
are not yet familiar with your
medium, especially in the spot
field, and need, or think they need,
guidance in building programs,
selecting and rehearsing talent,
making records, appraising sta-
tions, securing periods, ete. They
approach either a broker or a pro-
gram bureau for assistance, and
of course these have to be paid by
someone.

In order to develop spot broad-
casting at the start, the stations,

BROADCASTING * October 15, 194°%ber 15, 1933 * BROAD CASTING | :
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or some of them, have been y
to grant a double conimi
the broker or the program
to cover their service ang i
an agency commission. This
not work. It leads to dem
tion of rates and to unfa
petition.

There is no reason why all
agencies should not be able ;
effective broadcasting: idea
creative ability ave the main o
fications, as in other forms o
vertising. They have to lea
be showmen, of course, and
within reach. It would be v
helpful, in my opinion, if the \
would build up a servi
formation bureau of its
the guidance of agenci
equipped. That would m
cellent training school and dev
much more interest in spot t
casting on the part of those
ies which now regard it as
what unfamiliar to them.
naturally do not push a
they hesitate to handle. It
also make the agencies 1
pendent on outside a tance, an:

the double commission prab g~

solve itself.

Press Policy Proposed

I AM a firm believer in a u
sal and level ageney commi
all channels of advertising,
most constructive and oprac
way to secure service. But I
believe that agencies should ez
it by the service they render
equip themselves to render, in
radio field quite as much a
lication channels.

The more you help them fo ¢
20, the better for vou and
What they need-is a start
substantial and growing nur
of agencies equipped to han
dio are doing an excellent ]
effective as in any other adve
ing field.

The selling of radio time ¢
be organized, it seems to me, al
lines which prevail in publica
that is, by special represe
handling no competing units
compensation would differ wi
size and importance of the stati
as is true in newspaper sellir

That is where the value of ver
fied facts comes in; the b
known, the easier sold, and
lower the cost.

In the structure of national
vertising, the agency is the
viser of the client and director &
his expenditures for adverti
charged by him with the res
bility of making them producti
It receives a commission for m
ing the advertising pay, and thi
in turn, creates and maintains &
market for publication space 8
radio time. Other factors contrit
ute to that result; but are not
the same sense responsible for &

Years of experience have prove
the practical wisdom of suchar
lationship;. which T believe. ¥k

continue indefinitely in the future

e

Lauds Young Report

THERE IS no better analys
it than that made by Prof. Jamgr\
W. Young in his exhaustive st
of the agency business. A copy®
his book should be in the han
every publisher and broade!
interested in national advertisié
If the broker or program ma
desires to qualify as an adver q
ing agency, he will be \velcﬂome u
(Continued on page 46)
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Western Electric 124 Radio Transitter, 114 Amplifier and 14 Frequency Monitoring Unit

in Station WIS (1000 watts) at Columbia. 8. C.  Ar rig

ht: 9 Type Speech Input Equipment.

“Super-Station” Quality
. . . for stations of 100-1000 Waits!

i

The Western Electric 124 Radio Telephone Broad- formers, rectifiers and control apparatus built in—
casting Transmitter puts highest quality transmission apparatus fully enclosed, all high voltages elim-
within reach of stations ranging in power from 100 inated when any door is open—all tubes radiation
watts to 1000 watts. Rated at 100 waits, the 124— cooled—unusual frequency stability—100¢7; grid*
used with the 714 Amplifier—delivers 230 or 500 bias modulation. - ‘ >
or }iOOO watts. 1 The 9 Type AC-operated single rack Speech
Unusual compactness is a notable ‘;feature of this Input Equipment, including the Moving Coil Micro-
equipment—each cabinet requiring lonly 25" x 36" phone, when associated with this Western Electric
floor space. Installation is easv—cgnnections are transmitter, represents the most modern installa-
made directly to power supply main%. Push button tion. The transmitter is recognized-as the standard
control simplifies operation. | of excellence among those of small rated output.
Other features: No rotating machin%ry—all trans- Send the coupen for full information.

GRAYBAR ELECTRIC CO. B10-33

Graybar Building, New York, N, Y.
Gentlemen: Ple: end me full information on th

i Western Electric 124 Radio Transmitter, 714 Ampli

i and 9 type Speech Input Equipment. #

Western Elecfric

RADIO TELEPHONE BROADCASTING EQUIPME1 T
Distributed by GRAYBAR Electric Company

{
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Hogan on Television

d be met
that woul
home end of a
tem, These re-

PROFESSIONAL
DIRECTORY

JANSKY and BAILEY
Consulting Radio Engineers
Commercial Coverage Surveys
Allocation Engineering
Station and Studio Installations
Engineering M 1t

Photo courtesy WASHINGTON HeraLD
BRITISH COLUMBUS — Arthur
Riley, left, who is the Hearst news-
papers’ “Globe Trotter” on WMAL
and WOL, Washington, is here
shewn interviewing 8. P. B. Mais,
distinguished British radio com-
mentator who is in America on a
“tour of discovery” and relaying
his views back to England via
short wave relays also being car-
ried Friday afternoons on an NBC-
WEAF network.

ceptable facsimile broadcasting
service.

We have chosen a balance be-
tween speed and vrefinement of
detail which seems to meet most
uations, namely, a paper speed
about ten square inches per
te with a reselution that

h. This giv
: } to 60 words
per mi ., the lower speed hav-
ing of course the maximum legi-
bility. Any other balance between
se 1z $ might be selected.
nay be desirable to.provide
operation ¢ £
for

Taper

P

101 &

[}

oy
=

93

CLASSIFIED
ADVERTISEMENTS

advertisements
7 word £
st sccom-

National Press Bldg. Wash., D. C.

RADI0 RESEARCH (0., Inc.

Breadcast Station Engineering
Instrument Design and
Manufacture
9th and Kearny Sts., N. E.

Washington, D. C.

GLENN D. GILLETT

QConsuling Radio Engineer
Synchronizstion Equipment Design. Field
Stength and Station Locstion Surveys
Angenang Design Wire Line Problems
National Press Bldg., Washington, D. C.
N. Y. Ofice: Englewood, N. J.
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brozd range Triad M
balleti to Jenkins

nt Ave.. Chicago.
- Situation Wanted

of ¢ne of the lead
tations. Sober. Best refer-
BROADCASTING.

“Help Wanted

radio commercial copy writer.
iving age. experience,

£
salary expected, ete. All

o

communicati treat strict confi-
dence. Box 7. BROADCASTING.
Radio Talent Wanted

Undiscovered radic talent will be given
enccumgerpent. opportunity and manage-
ment. Microphone and cabaret audience
provided free at 11 West 51st St. in Radio
City, Nellie Edwards, New York, N. Y.

ing through a simple coupling
unit. The modulation-band ve-
quirements are substantially less
than for the transmission of sound,
and the home user may switch his
receiver back and forth between

the loudspeaker for sound recep-.
tion and the “radio-pen” for pic--
tures. Better yet, for he thus gets
a more nearly complete service, he

may supplement his every day
broadeast receiver with a some-
what simpler second receiver for
simultaneous operation of his fac-
simile recorder.

15\00-1600 ke. Suggested

THERE ARE no wave channels
assigned exclusively to facsimile
services today, so far.as I know.
Point - to - point facsimile services
are carried on normal communica-
tion channels, I am informed, but
there is no present provision for
facsimile broadecasting. Obviously,
a facsimile service should not be
carried on the sound broadcasting
channels from 550 to 1500 ke., ex-
cept possibly in the hours between
2 and § a.m. Equally it should not
be carried in the television chan-
nels, for since its signal is of a
different type and it uses a dif-
ferent design of receiver, inter-
ference would be likely to result.
The proposed clearing of the
1500-1600 ke. band, however, of-
fers the opportunity of setting
aside a block group of channels
totalling from 20 to 40 kilocycles,
exclusively for facsimile broad-
casting. It seems probable that
public interest would be better
served by providing in that way
or this new service than by estab-
ishing ten new sound broadcast-
ng channels from 1510 to 1800 ke.
In conclusion, let me ask and at-
tempt to answer two questions.
The first is: “Why should sound
broadeasters desire to have the
visual broadcasting services estab-
lished and available?”
The answer is, it seems to me,
at the combination of sound and
ht offers to the broadcasters an
tension of both their opportuni-
ties for public service and their
opportunities for revenue. The pos-
sibilities are so great that all that
has already been done in sound
broadeasting may well seem small
in comparison.

What Industry Can Do

THE SECOND question is: “What
can broadcasters do about visual
broadeasting today?” The answers,
it seems to me, are:

(1) Decide whether or not you
feel that broadcasters themselves

,

et et

+

FOR SALE
RADIO STATION
STOCK

Will sell 100%, 51% or 49%
of stock in 500-1000 watt
broadcasting station. Network
outlet, full time. Located in
city of 60,000, primary area
150,000. Now operating at
annual profit.

Excellent opportunity for ex-.
perienced interests to develop
profitable enterprise. Reason for
sale—other business interests.
Priced for Quick Sale
Address:
Box 128, BROADCASTING
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should take the lead in bripg
visual broadecasting to the P
recognizing that you and net g
receiving apparatus manufac-
ers were the leaders in the gryy
of sound broadcasting, N

(2) If you consider tha:
should lead in this new in
and seryice, get first-hand
mation as to its present cap
ties.

(3) If vyour investigation g
vinces you, as mine has conviye
me, that both television and f.
simile have now advanced to g
point where they can reasongh
serve an interested and eager ph
lic, T feel sure that your actips
will speak for themselves, H

Benson on New Deg
(Continued from page i)

our ranks, by expanding
vice to the advertiser to includ
media and dealing impart
with each. Only the media owe
and his sales representative can
afford to be partial in this res

So much for what seems
an ideal set-up to aim at. B
have a situation to deal with ke
and now involving present so
of new business. You owe sors!
thing to those who have pion
in spot broadcasting and furn
substantial part of your wvol

You must be fair to thema
vourselves. It takes time foa
such relations, and it take
to develop the full strength of
vertising agencies in the service
broadeasting. You need all the
business vou can get from reeo
nized sources, which should M
paid for their development of
each in his own way. But
sooner we distinguish between
job of selling time, of produ
materials for broadcasting and
counseling and serving the adver
tiser, the better it will be for the’
medium as a whole. It is the dup
lication of service and pay and
indiscriminate mingling of
which should be corrected.

A Common Aim

ALL THE factors in advertis
broadcaster, publisher, adver
and agency, have a common aim
to make advertising pay.
the source of our

results to our mutual friend am

5 %

client, the advertiser. * :
Will the NRA movement I

prove the advertising and ‘iem PUT a dozen hoe-men in the field. They won't
":_:he job of a tractor and tandem-disc.

S5 !

the broadcasting busine:
lieve it will, by restraining or T
ducing the worst element adver
ing has had to contend with: pr
demoralization in trade. That
undermined many a good W
With that under better cont
competition will take aimore

building turn, along lines of qua

b
|

-

I < B —— v
— . T== - ~———
\/ > ===

IN IOWA, your radio advertising must
move goods in many local markets.

revenue an - i )‘
souss v depends amers One 50 KW,” WOC'WHO , covers them all.

'
|
|

|

- i
Likewise, you can put your product “on the air” from nearly

|

r| Broadcasting from the center of Iowa, with 50,000 watts on
¢ quatft cleared channel, WOC-WHO lays down a strong }signal, day

ity and service, and these lend|r night, in Iowa and adjoining territory. |

themselves to advertising. I ¥| Excellent . local

the way of lavish expenditure, hut

more advertisers, more meritoritl —with correspondingly profitable results for radio

advertising, more reliable resu‘.’j
less chiseling and a fairer chaw
for all.

‘The NRA is a temporary, mo

anent; we shall probably bothbf
in business fifty years hencei ™
may even last long enough to %
another Republican administi
tion; so we cannot afford tolﬂ
all of our eggs in the NRA b |

ket; we must shape our policies fy lOWa
the long run.

and

) ing. 1 ¥ chain programs—with NBC-WEAF
lieve we ave on the verge n@~;_ (Red) network headliners—have built for WOC-WHO one of
golden age in advertising, BOl ®ibe Jargest habitual audiences of any station in America—

Phone 3-?251

hegin to do
|

Tdvertisers,

(ENTRAL BROADCASTING COMPANY

914 Walnut Street, Des Moines, lowa  «
the NAB and A.A.AA. are per{HICAGO: Free & Sleininger, 180 N. Michigan Ave., Phonel FRA 6373

“of
udes
000 wat
necessary

ob.

L0 0.0 0 00

has ten commercial radio stations }vith total evening power of 4,000 watts

ce area of WOC-WHO,
forty-three

a hoe may do—but

GOT GROUND TO COVER

ED POWER

ALSIRT LEAS g, e

esuuson oy
I O W A

OFT.O006E WATERLOO®

soonge

reach scores
towns.  The

cities
WOC-WHO
to do a good

WOC-WHO

FULL-TIME, CLEARED-

CHANNEL
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ONE STATION, WOC-WHO
WITH 50,000 WATTS
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BIG FEATURES
IN BIG BROADCASTS

. An important event
. the public expectantly wa1t1ng—

Will the TUBES

perform?

OF COURSE they will
.. They're RCA

TRANSMITTING

RADIOTRONS

For economy in maintenance,—for a maximum of satis-
factory operating life,—for dependability under all con-
ditions,—for freedom from interruptions in service—use

RCA Transmitting Radiotrons

The engineering genius which ploneered the hxgh pov«ered
tubes,—which has had the utmost in experience in their
development and production—is today providing you with
the most advanced designs known to the art.

From the smallest to the largest—amplifiers, modulators,
oscillators, rectifiers,—the standard

RCA Transmitting Radiotrons

will reduce your operating expenses and end your titbe
worries.

ENGINEERING PRODUCTS DIVISION’

RCA Victor Company, Inc.

CAMDEN, N. J.
“*RADIO HEADQUARTERS"
New York: 153 East 24th St. San Francisco: 235 Montgomery St. LOWELL THOMAS and
Chicago: 111 N. Canal St Dallas: Santa Fe Building the Giant 100 K. W.
Adanta: 150 Walton Se. N. W, UV.-862 Radiotron
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