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GRAPHITE ANODE TUBES

Traosmitting tubes embodying anodes of PURE GRAPHITE were
originated by Hygrade Sylvania Corporation. Sylvania engineers conceived
and developed the process for successfully producing a plate of pure
graphite. There is no other manufacturer on the market with a complete
line of these tubes. -

The superiority of graphite anode tubeshas been proven by many months
of general service in transmicting fields. The following features of this
improved construction make its advantages obvious to the engineer:

'l PURE GRAPHITE provides the physicist’s ideal black body for maximum
heat radiation. All hydrocarbons, binders and occluded gases removed by
special process.
2 IMPROVED CONSTRUCTION. Rigid, one-piece anode machined from a
solid block of carbon. Eliminates large masses of metal formerly employed for
mechanical support and trussing. ;

K

3 NO WARPING. Ability of graphite to endure high temperatures enables it
to retain machined dimensions. Results in permapence of characteristics
throughout life. Insures maximum efficiency and high signal stabilicy.

4 MINIMUM OF METAL. Freedom from occluded gases liberated bi” large
masses of metal used in tubes of old design resultsina “‘harder” tube,

5 COOL OPERATION OF ANODE. Notransfer of excessive heat to grid.
Plate does mot reach incandescence. Heat is rapidly transferred to glass
envelope which is designed ro dissipate it eficientdly. -

- 6 COOLER GRID. Prevents primary and secondary emission from grid. Elimi-

nates gases usually given off by a hot grid.

7 GREATER OUTPUT. Increased heat dissipation permits greater loads or
loager life at rated loads\ .

8 LONGER LIFE. Accelerated life tests show substandal increase in life over
molybdenum-plate tubes. . < -

@ HIGHER VACUUM MAINTAINED. Graphite when treaced by the Sylvagia
process acts as a‘getter”, that is, absorbs gases normally released during tubelife.

Start modernizing your station equipment by making routine replace-

ments with these radically improved tubes. Write for technical data
pertaining to Sylvania transmitting tubes available for immediate delivery.

\

DE S\‘YLVANIA CORPORATION

Hygrade Lamps ELECTRONICS DIVISION
S;yfvam'a Tubes CLIFTON, NEW -
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Bulli by advertisers and dedicated to their service, Radio City is a

\dery tangible expression of their confidence in radio’s future as an

ai:iverzisin’g medium. For NBC's growth fo its present status has been

pbsszble only because broadcast advertising has proved tremendously

|
\

sultful for both national and local advertisers. Newkstandards‘ of

|
Ie
{
|
|
e

service have been set; new successes will be achieved; and lgcal

| .
advertisers on any of these eighteen stations will benefit as directly
| - o

from the greater prestige and facilities of the entire National Broad-

|

ca{siing Company as those who use »iis large }:ieiworks. ;
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What can you gain by

using H

mill Mimeograph? These practical tests will show you. Send for the samples offered below.*

a séVén times better mlmeograph paper
for Broadcastmg Studio Scripts

This mimeograph paper is made in the largest mill
in the world specializing on papers for business
office use. Hundreds of scientific and practical tests
were made before.this paper was produced, and
watermarked with the word “Hammermill.” It
has grown faster than any line Hammermill has
ever put out.’ In a few years it has become the most
widely used watermarked mimeograph paper on the
market.

These are facts. What are the reasﬁns? There are
seven points of outstanding superiority in Hammer-
mill Mimeograph. * .

12 Quicker penetration of mxmeooraph ink, mini-
‘rmzmg offsetting and smudgding.

2-'Firmer surface that takes pen-wrltten notes,
additions or corrections without feathering or strik-
ing through, and makes clear, black copy that is easy

sheet of paper that can be handled without fumbling
or a rattle heard across the world.

5. Faster production on your duplicating machine
because this paper lies flat, and gives no trouble.

ing a special color to each network, program or other
classification.

7. Easy to obtain. Hammermill Mimeodfaph is
carried in stock by paper merchants in 97 cities. You
can be sure of quick service on this standard paper.

Any one of these reasons would be good cause for
using this paper. All of them together make Ham
mermill Mimeograph seven times better for use ins
broadcasting studio.

to read. The proof? We will send you the facts and a gener-
3. More copies per stencil because of absence of lint ous quantity of test sheets which you can run or testm
or fuzz. any way you choose to prove to yourself that hereisa

4. Greater bulk and more substantxal body. A real m:meograph paper really superior for your use.

S B

0

@ AMMERMz,
F .
MIMEOGRAPH |

Position .
- Published semi-mounthly by BroADCASTING Pvchnoxs, INC., 870 National Press Builditg, Washington, D. C. Entered as second class matter March 14, 1938,
u the Post Office st Washington, D. C., under Act of March 8, 1879.

HAMMERMILL PAPER CO., ERIE, PA. BAD ‘

Send information and test sheets of Hammermill Mimeograph to—

(Please attach thh coupon to your business letterhead)

6. A choice of five colors and white, making it pos it
sible to use color as a signal for studio scripts, assign| ¢
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of Drugs Bill Held Cer'tfain

Opposition to Present Tufm ell Propo-ai (yl'muncr Steadily:
Rival Factions Line Lp for‘ Hearings Starting Dec. T

VOL.3 No. 1l

Modification

!

g industry, will formally request
opportunity to be heard in
with the resolution adopted at
annual convention in.October,
ing the industry on record as
opposed to the pending measure

)

“unless on the basis of many and
far-reaching changes therein.”
Uncertainty exists as to the

> com- ; ;
- “\ hearing procedure to be pursued

m the House. Introduced by Rep.
ich (D.), New York, the
e was referred to the House
state Commerce Committee.

of the committee, pre-

i covern v on advice of legislative

eached suct goherhe thorities, expressed the belief
it flanked

evident t at the bill logically belongs to

the House Agriculture Committee
and indicated that it might be re-

referred after Congress convenes

Jan. 3. Members of the Agricul-
ture Committee, however, stated
rather definitely that they will

hau nothing to do with the legis-

i > appear
Tugweil asure. I r's inquiries led him
proved as po ¥ 1 g and v the broadcast- to the concluaiun that the bill is re-
be enacted is consider i

Radio's Stake Large "Food Indu~t1'lea Crlthue of Tugwell Bﬂl . e .

By LAU HE\(E V. BURTON of doctors av ailable before  that we are here tonight to discuss

Ediror| Foop I\'\K\TR;LS e ‘v the predicted a bill, If our plans had carried
F. eman ou nded, w
. hese PO\ITIL) - : N Io“d?\sc;n:ea ladw ¢ %ﬁ:l%o%%h:ﬁs
distributors in these c e s ~Qgcialis Fai A I
mfv would wreak a dis Foresees "Socialized Medicine Drug Administration again dis-
-

13

claims any intention, such aspwvas
disclosed here, but when thesd “on
the inside” know .that this bill was
actually submitted to the White
House for the President’s approval
to jam it khlouvh Congress as
emergency 1egxslatxon they marvel
at the modert miracle which saved
the situation and brought about its

Qup\ on the bus
ing, includi
des and st
stimated ¢ su
than one-third of 1
revenue is derived £
and cosmetic advert
Last year, according
sbout $25,000,000 was wmt b\' the

THI\ I3 \QL exact

o
L

om

ing judgment, c
must be Kept in

: “'s actually par-  consideration by Congress as a
three méuque; in the nurcha\c of 2 ting the bill, and  piece af ordi ary non-emergency
nadio time. Opponents of the Tug- e ‘ ¢ personal friend legislation. From this it appears
well bill in these commadity fields : ¢ vof. R, G. Tugwell, who is  that the co-authors’ version of the
antend that virtually all of this €. H'- 3 noted fov his desire to centralize .affair is the more credible.
would be snuffed out through en- : develo the contrel 3

of most things pertain--

actment of the measure in its pres- Well, som b dy ?e& ing to our lives into the govern- . Food Industries’ Objections
atform. Prof. Rexford Guy Tug- ©F the bag on Nov. 3, 1933, Washingtom:  Among
well, Lssistant Secretary of A .ne

American Im‘nme of

IT IS O\ ACCOUNT of the pol—
ne'd

icy displayed heie and the general
“selling campaign” bemg con-
ducted throughout the country by

persons, centralized
contr -1 is the diametric opposite of
control, also called
' Hence we may infer

aulture and author of the measure, York

however, asserts that the legisla-
tion simply would eliminate the .

W huh iz demgne(x to rev ~e \o :

p e
“thiselers” ‘and that reputable con- cally the Fopd and Dru that back of this proposed measure the government, that all interested
cerns, which he estimates at be- 1906. Prof.|Da X s is a dream of socialized medicine Industries have given this measure
tween 80 and 90 per cent of those One tale at that symposium, w supported by a vigorous personal- unusually close serutiny to aster-

tain, if ms:lbl what provisions
are proposed in S. 1944 that were
scheduled to be forced upon a large
variety of industries withHout a sin-
gle chance to remonstrate or raise
a voice of protest.

Even the food industries, which
have less to fear than any others
from the drastic regulations pro-

(Continued on page 38)

the Food and| Drug Administration
now tells anpther. In substance,
Prof. Cavers| stated pubncw that
the ultimate texmon of this dras-
tic legislation to put an end to
self- medlcatiol and expressed a
doubt, on be}%{:\h of the co-authors

ity, for no one can accuse Proi.
Tugwell of lacking in energy. .

Another cat was let out of the
bag when Professor Cavers was
introduced to the writer at the
speaker’s table at a banquet pre-
ceding the symposium. He began
the conversation pleasantly by re-
marking as nearly as he can be
recalled: “It is a strange thing

oW in business would be benefitted
ad could immediately undertake
arger scale advertising.

2,000,000 Jobs Threatened
AN ESTIMATE by the New York
Board of Trade holds that if the

Tugwell bill is enacted in its pres-
@t form the jobs of nearly 2,000,

of the bill at this new prohibi-
tion could be finally effected hefore
1950 lest theﬁle not be a sufficient

!
December 1, 1933 * BROADCASTING
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garded as a potato” in the
House, fraught with such coniro-
versy that the chairmen of the vari-

ous committees which might be in-
volved would prefer not to assume
the responsibility. In any event,
it appears that nothing will be done -
in the House until Congress con-
venes, and that hearings probably
will not be held until the Senate
subcommittee completes its inguiry.

Joint Hearings Rumored

ONE REPORT was

hearings of House and

that joint
Senate com-
be under-
anscendent

That
1

the Tugw
hibition

whie

‘keteers

A
folly

ers, druggi adver
would be leg bus
Foremost in

Proprietary Association, T
tative of medicine ma

one between
sale and

.and th
ieal

PERHAPS the
many trade associ
come into the Tug
the Association of Nz
tisers-—failed to take
tion by resolution agai
measure at its annual convention

in Washington Nov. 13, 14 and 15.

Anti-Tugwell bill talk, however,

permeated the meetings, and it is

understood that a definite stand in
opposition to the measure as now
drawn was taken behind closed
doors. -
- It was apparent that inability of
- the various commeodity groups iden-
tified with ANA to agree upon a
mutually satisfactory stand was re-
sponsible for the failure to adopt
a resolution, as other interested
trade associations have done. For
example, food manufact were
represented as being unwilling to
place themselves on equal footing
with medicine and cosmetic manu-
facturers at whom the Tugwell bill
is most directly aimed.

Rep. Sirovich, who was an im-
promptu speaker before the ANA
after he had received word that the
Tugwell bill and other government
trends in advertising were being
attacked, &ssured the  delegates

b

Page 6

k & et

12,
Harry Stone, WSM:
and January’
Agency, Cincinnati: Ralph
H. Dressman. WCKY.

ALL PLAY AND NO WORK-—This was the theme of the fourth Inter-
national Radio Club convention at St. Petersburg,
Here is a group snapped.at the
Pat Padgett and Pick Malone, Show Boat's “Molasses
Morris Thompson, WCKY: Bob Brilmayer. Haydn Evans
Kirberry. NBC's “Dream Singer” and Elmer
Seated: Stanley Northcott. WBCM,

Fla. the week of Nov.

barbecue. Standing, left to right:

and Carl

Fritz. WRUN, St. Petersburg host station.

ATTENRED by 1
1i and o

the

fourth Inter
of the Interna-
adjourned at St.
N 15, after a

ay whirlw
than an ho

ates also were ad-
Governor David Sholt:
Nov. 14, Enterta

o

stations.,
originating

gt

a
WSUN, Clearwater-St.
was broadcast ov
N 'k at r

s R v opening.
ition was the fourth of

Florida. ' »The
were at Miami. Carl Fr
rector-announcer of WSU
burg, handled arrangements.

aceording o ifs
itution, has no
no creed and no by-laws.

“It is merely a get-together, by
invitation, of radio men whose in-
terests are one and who, by their
association with each other, de-
velop good will and a better under-
standing | between communities,
according to Mr. Fritz. “In the
four Vears it has grown from 15
or 20 members to approximately
200.  About 125 of them were
present at this meeting.

previous

of the club ave
ai, president; Mr. z
ell, Jr., WLAC, Nash-
E. K. Cargill, WMAZ,
, vice presiden

ambdin Kay, W8B, Atlanta, ns
tional counselory Jesse H. Jay,
WIOD, Miami, international coun-
3 Miami, sceve-

the radio notables in at-

Among
tendance were:

RCA Victor Coo
Arnoux,, KTIS,
. Baker .

Adler,

Benjamin
<

Victor Co.

Rr

AL Colom!
ami: Mrooand ) o
Z. Macon, Ga.: Robert E, (

Domingu

do
ar Miami: Elmer Dressn

Conr

KY. Cincinnari;  Miss  Aurora
s, WIOD, Miami: J. Walter Gir-
WEBCM. Bay City., Mich.: Don
WIOD, Miami: Mr. and
Hailey. WSML. Nashville.
;o Jesse Jay. WIOD., Miami:
Alma Kitchelll NBC~New York:
aud Mrs. Lambdin Kay., W=B.,

Ralph Kirberry, NBC. New
. M. Jansk consulting en-
Washingron: Mr. and Mres.
WDHOD. Chattanoos
Malone, NBC. N
AMrs. Peter M

4110,

1

Y HON
York: Mr.

and

5. Northeotr, WBCM, Bay City,
. Pat Padgett, NBC, New York:

Kholes, WFAA, Dallax:
2. Harry Stone, WSM,
. C. Rowell. Jr.. WLAC,
L W, Slavieko o WMC,
Cenn. ;. Maurice Thompson,
Cincinnati: Lawrence Em-
WRUT, Gainesville,

Nas
Ma
WORY
mett  Wallace,

~ that .they would be given ample

opportunity to present their views
to Congressional comimittees before
action taken. He asserted, as
did several other government speak-
ers, that the administration is ceg-
nizant of the good that can come
from advertising in the recovery
drive, and that any proposed legis-
lation that might prove detrimental
to legitimate advertisers would not
be approved if adequate showing is
made.

“What we want to do,” Dr.
Sirovich said, “is to eliminate a

very small percentage of the total
volume of advertising which
poisoning consumers’ minds against
all advertising. But rest assured
that we will do nothing unless it
meets with the approval of a ma-
jority of the members of this asso-
ciation.”

At an executive session at which
the Tugwell bill was discussed, it
is understood that Bernard Lich-
tenberg, chairman of the ANA
legislative committee, discussed the
Tugwell bill from all angles. It

(Continued on page 36) " .
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NBC to Readjust
Rates Paid Outlets

Network is Host to Affiliate
At Radio City Offices

A PLAN for readjusting the rawg
now paid affiliated stations iz
commercial programs is  beip
evolved by NBC and will becomz
operative in about three months, ,
score of NBC affiliated station rep
resentatives were told at a meeting
in New York with network officialy
Nov. 16.

While details of the plan wer
not _divulged, Col. Richard C. Pg.
terson, Jr., NBC executive vig
president, informed the broag
casters present that iIntensive
study has been given to the pr.
posal for the last six months, 4y
a nucleus, he explained, t 1
coverage surveyvs of all NBC
filiates were undertaken and now
are in their final stages. He est
mated that another three menth
would be required to analyse and
collate this data.

Visiting broadcasters weve show
the new NBC headquarter
Radio City. M. H. Avleswa
NBC president, welcomed. them 1
the new quarters in an impro
address, af which Col. P
son delivered his talk. Don W

comb, NBC station relations u
TJager, arranged the meeting,

0. B. Hanson, manager of
operations, conducted the gr
the tour of inspection. Y
all NBC department heads and ex.
_ecutives were present.

" The visiting broadcasters wen
the guests of NBC at a banquet
the evening and later were er
tained at the Musie Hall in R
City.

Among the visiting broadeasters
were Joseph Groce, Charles W
Burton and Harold Fellows, WEEIL
I.. B. Wilson, WCKY; J. L. Kaui
man, WCAE; Howard M. Booth
land. John J. Storey. WTAG
Frederick R. Huber, WBAL; D. A
Read and J. F. Clancy, WTI(;
Jack Stewart, WFBR; Harold

Barth and H. C. Wilder, WSYR;
Stanley Hubbard, KSTP: E. B
Craney. KGIR; Edynfed Lewi,

WFI; Mrs. A, T. Hild and Joseph
M. Nassau, WLIT; Thomas Patrick
Convey and his son, Robert, KWE;
E. H. Twamley. WBEN; C. H
Lang, WGY; S. B. Coley and J. R
Weatherspoon, WPTF, and /{
Boyle, WJAR.

WAVE Into Louisville

WAVE are the call letters assigned
by the Radio Commission to the
old WFIW, Hopkinsville, Ky., no¥
silent, which is being moved under
a recent authorization into Louis-
ville and which is expected to start
operating there on or about Jan.
1, 1934, The Commission has al-
thorized studios and transmitter 1

the Brown Hotel, Louisville, and

George Norton, new owner, has
ordered a Blaw-Knox vertical mast
and will use the old 1 kw. trans
mitter, operating on 930 ke.

ENCYCLOPEDIA BRITTANICA,
Inc., New York, plans to use 3
transcriotion series of dramatic
programs on a selected list of sta-
tions for a test period of 13 weeks.
Account is handled by Charles
Daniel Frey, Chicago.
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THE FUBLIC —
panufacturers
snd consumers
slike—expect 100
much of the old
reod and Drugs
They tak:
protecti tor
sranted, T

when it was mp?
as not a partic

hest that could be put
3¢ that time

efforts of those who oppos
three amendm

wnged mat

Save for

a1

ity on
ard authori
srtain cann
into clear relief th
ey strengthening of the act.

Changes Long Sought

on  some W
¢ present ‘act brought to 1i
spforeement difficulties or jud
terpretations. d i
sre not fy-by-nig
ta practical applic

gportunity  atfords.
wen steadily and cons

wcated by enforcement s
dmost from the day the original
aw was passed.

As long ago as 1913, Secvetary
custon in his annual report asked
fr legal standards for foods
mawer to control cosmeties contain-
ing har1‘§u1 ingredients and for a

It definition of the term
drug. A
Alsherg, then chief of the Bureau
+ Chemistry, sought authority to
ixfood standards, to inspect wave-
houses and to control fraudulent
mechanical devices and remedies.
imilar recommendations have been
msde again and again. I myself
levoted several pages of my 1931
report to them. These facts are a
matter of public vecord. It is
herefore ridiculous to say that the
mew features of Senator Cope-
fand’s bill are fanciful mushroom
growths since March 4.

Equally unfounded are some
f the more specific objections
rought against the bill. Either
hose who raise these objections
ave not troubled to inform them-
felves of the facts, or they are
puilty of deplorably muddled think-
2g. A favorite target of the
fault-finders is the provision hav-
2 to do with false advertising,
hich says:

Seetion 9. (a) An advertisement of
%d, drug or cosmetic shall be

An Answer to

No Threat to Honest Ad\'értising Seen in New Drugs
Proposal Held No Bar to Continued Self-Medication

|
|

Critics of the

. By W. G. CAMPBELL

Chief. Food and Drug Administration
U. S. Department of Agriculture

Act:

UNWILLING to let the criticisms of the proposed new
Food anéi Drugs Act. as carried in previous issues of
BROADGASTING. go unanswered. Dr. Campbell has
written what might be termed a rebuttal following the
original éu-ticle by Assistant Secretary Tugwell and the
critical replies of the president of the Proprietary Asso-
ciation ax%td the secretary-general manager of the Insti-
tute -of f\liedicine Manufacturers,  Dr. Campbell insists
that the l)%ll will neither hamper the reputable medicine
maker nar throttle advertising. and he asserts an ap-
parent oﬁieial.wiﬂingness to rewrite "any part of the
text of the bill if its purpose can be better accomplished
by other language.” Its provisions are not new. he savs.
but have been shown necessary by the inadequacies of
the preséxit Taw, ‘
x

T now {
claim both
Hence, the 3
‘alse advey-

T The
recognized

theory that
S0 apparent
s scounted by con-
s.  Somie manufacturers con-
d that insistence on truth will
revitably lead to the end of all
advertising. Do they mean that

1 and untruth ave funda-
¢? T should

11¢

am

Fault Laid to Industry

THE COPELAND bill does not

compel negative advertising ., for

de- food, drug or cosmetic. The

not v advertizsing requirement that

deceive. Thosé which aresambigu- could be construed as “‘negative”

g
is in the case of the drug manu-
facturer who elects to mention a
disease for which his product is
That decision, plarifying the some- not a cure but a palliative. If his
what obscure terms of the pres medicine has any palliative value
act, has promoted less, rather than in colds and influena, let.us say,
more, litigatiojn, and has saved that fact can be stated, but if&uch
tremendous expense to both the terms as will fairly represent the
government arnd industry. This, actual value of the product. But
too, is a matter of record. to safeguard the public. which does

It the Foodland Drugs. Act is not vealize that there are so few
to protect consumers against mis- specifics for diseases, it :must be
representations| it must of neces- made equally clear that the prepa-
sity reach collateral advertising. _ration is not a cure. There are
Labels have peen pretty. well probably few patent medicines
cleaned up by the present law. It which have no value at all when
is logical, then, to extend those directed toward the treatment of
same effective ptohibitions to cover symptoms; the trouble is that the
false claims in bther kinds of ad- manufacturers want to claim too
vertising. Wer¢ the proposed law much for them. Because of their
to be so worded as to distinguish persistence in trying to create the
between fact and opinion, the same  impression that pack_agea medi-
practical difficulties would ensue

ous and liable io misles
read favorably to the
ment of the purp of

hould be
mpl

pre-

cines are cure-alls for every condi-

cember 1, 1933 * BROADCASTING - g

Tugwell Bill

tion from smallpox to harelip, the
industry has only itself to thank
for creating the need to qualify
therapeutic claims.

Objection is made that there is
no general agreement of medical
opinion by which to gauge the truth
or falsity of curative claims. This

" may be true in the case of gen-

uinely new discoveries Wefore the
medical profession has had time to
test their merit But if a new
product can be sustained by scien-
tific evidence, doctors will not be
agreed that-it is worthless ‘even if
they are not in accord as to its
positive virtues. Under the Food
and Drugs Act no action could be
taken against a drug about which
medical opinion varies. In any
case, advertising is not the medium
through which to establish the
seientifie validity of anx product.
The proper place for that pro-
cedure is the laboratory; else the
might justly be accused of
¢ as experimental animals,
the Government is obliged to
spend $§75,000 from the publie
1ry to prove that a horse lini-
ment is not an effective cure for
human tubereulosis.

Extreme Caution Exercised

THE PROCEDURE followed by
the Food and Drug Administration
in determining the consensus of
medical opinion is simple and can
easily be adopted by the patent
medicine makers themselves if they
are genuinely interested in know-
ing the facts and making their

advertising claims conform to
thewr. The staff first ascertains

the ingredients of the drug. Then
it consults hundreds of representa-
live practitioners throughout the
country who ave experienced in
treating the disease for which

. claims are made to learn their fn-

dividual opinions as to the value
of the drug in question. Every
man consulted is of unimpeachable
scientific standing. If there is no -
consensus of opinion among them;
obviously the eclaims cannot be
shown to be contrary to it, and
action cannot be taken under.the
Food and Drugs “Act.

The lower fringe of drug manu-
facturers, who are responsible for
most of the alarmist propaganda

_against the Copeland bill, are say-

ing that it denies the right of self-
medication, compelling the public
to pay expensive doctor bills for
every minor ailment. I ecannot
seriously believe that those who
make’ this charge have read the
bill, at least with any degree of
sincerity or understanding. If the
bill had been designed to prevent
self-medication, obviously many of
its provisions would be unneeces-
‘'sary. What it actually does"is to
require that drugs be labeled with
directions for use under which they
will not be dangerous to health;
that they actually possess the reme-
dial value ascribed to them in their
labeling and advertising; and that
their labels reveal their composi-
(Continued on page 32)
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Trend to Spot Accounts Seen [ paormea | poueiie anmche

| ruel | e aseap FiggAdvertisin ln 1
Because of CBS Liquor Ban | i aiad Ve Coone eotectie f‘h: P\d‘ crising Relat on to the NGW Deal

the benefit of a family of lis-

. NS . . - - : e
. - ) temers was presented last Founded, Files Complaint By RAYMO :\ D MOLEYH
Station Representatives Are Gathering Much Data gz\onttgxe b.)“ ?l\l}iy';{:uoggseiitfd FORMATION of the M | Former Assistant Secretary of State .
On Loeal Restrictions for Advertisers” Use “ illiamsport, Pa.. after the Protective Association of A'ne ; Editor of Today
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Broadcasting Code is S'igned;l

.BecomesEffectiveDecember11

" Relief Afforded Stations Unable to Pay Wages;

Code Authority to Organize at Once

BEARING the signatures of Pres-
ident Roosevelt and NRA Admin-
istrator Hugh S. Johnson, the code
of fair competition for the broad-
casting industry becomes effective
Deec. 11. !

*  As signed by the President Nov.
97. the code differs in only one im-
portant particular from the docu-
ment published in full text in the
Nov. 15 .issue of DBROADCASTING.
The new provision counteracts a
previcus ciause under which sta-
tions were required_to maintain
hours and wages paid technicians
as of Nov. 1 as :
scales, regardless of whether. these
were above the specified minimums.

Under the latest_change stations -

are afforded relief if unusual or
undue hardship is imposed by the
operation of any provisions of the
code through applieation to NRA
or its duly authorized agent. Minor
changes in phraseology have been
made, and a routine section requir-
ing posting of the code in conspic-
uous places has been added. .

Code Authority Meeting

A MEETING of the code author-
ity created to administer the code
will be held in Washington at the
call of President Alfred J. Me-
Cosker of the NAB on Dec. 4. Or-
ganization details and ways and
means. of defraying expenses of
‘the enforcing agency will be
worked out.

‘Tt is likely that Mr. McCosker
will be elected chairman of the
code authority and James W. Bald-
win, former secretary, of the Com-
mission, executive officer. In addi-
tion to the nine members repre-
senting the industry, the code pro-
vides for the appointment of three
representatives of the government

-to -serve without voting power.

.~ . Present indications are that these’

members will be Chairman E. O.
Sykes, of the Radio Commission;
Harry Shaw, WMT, Waterloo, Ia.,
former NAB president and an
NRA official in Iowa, and William
 Farnsworth, assistant to Deputy
Administrator “Sol A. Resenblatt

of NRA, who was in charge of the

broadeasting code.

Other members of the code .au-
thority, in ‘addition to President
‘McCosker and: Mr. Baldwin, are

" M. Russell, NBC vice president;
- James Kiernan, WLWL, New York;

- Edward N. Nockels, WCFL, Chi-
cago; Isaac Z, Buckwalter, WGAL,
Laneaster, Pa.; John Elmer,
WCBM, Baltimore, and John Shep-
~_ ard, III, Yankee Network, Boston.

. Early’ Complaints Seen

ONCE the code becomes fully op-
erative, under the clause -specify-
ing that it be effective on the
second Monday after its approval
by the president, the code author-
ity unquestionably will have sev-
eral complaints to consider. It is
“known that high power regional
 stations object to the provision

that they pay broadcast techni-
. cians a minimum of $40 a week—
the same rate as specified for clear
channel full time stations. There
have been indications also of com-
agdinst trade practice pro-

the minimum

' easter or network,

M. R. Runyon, CBS treasurer; F.

visions which prevent acceptance
of per inquiry business.

The ecode authority, within 90
days, must investigate and report
on hours and working conditions
of broadecast technicians and. their
-relation to general conditions
within the industry. The code also
requires the code authority to in-
vestigate the hours and wages of
radio artists and .report to the
administrator, but no time limita-
tion is placed on the latter study.

The' code authority, constituted
as an industry’ organization and
not a trade association body, also
must establish a permanent oxgan-
ization. It will hold hearings on
matters ~arising incident to en-
forcement of the code and will
draft regulations as well as render
decisions. !

The new clause in the |code
relating 'to relief from its opera-
tions (Article 6, Paragraph 10(h))
reads as follows: .

Where tire operations of the provi-
sions of this code impose an unusual
or undue’ hardship upen any broad-
such breadceaster
or network may make application for
relief to the administrator or to his
duly autherized agent, and the admin-
istrator or his agent may, after such
public notice and hearing as he may
deem necessary, grant such exception
to or maditication of the provisions
of this ¢pde a’s may be required to
effectuate the purpose of the National
Industrial Recovery Act. ;

A fortnight earlier, the NRA,
upon complaint from engineers on
the Pacific coast, inserted a clause
providing that any station which
on Nov. 1 paid technicians wages

in excess of the minimum provided’

in the cede or worked them fewer
hours a week than ‘specified, those
higher wages and lesser hours
should be deemed proper. On the
greund that this would work a ter-
rific’ hardship, the new provision
was written.

Specified Changes
CHANGES m the code as pub-
lished in the 15 issue of
BROADCASTING are enumerated be-
low by article and paragraph. To
bring the do¢ument up to date,
the following changes may be
made: |

Article IV—Wages. Last sen-
tence under paragraph (a), make
it read: “The number of persons
so employed, if .more than one,
shall notexceed five per cent,” ete.

Same article, make paragraph

(b) read: “Announcers and pro-.
gram production employes shall be

paid at a rate of not less than $20
per week,  except that where a
broadeaster regularly employed not

- more than 10 persons on July'1,

1933, such announcers and pro-
gram production employes may be
paid not less than $15 per week.”
Same article, paragraph (¢), in-
clude word “eutside” before sales-

men. |
Article V-——General Labor Provi-
sions, add under section 6, follow-
Lx}_g‘ new  section, to be numbered
“All employers shall post é¢om-
plete copies of this code in con-
spicuous |places accessible to em-

ployes.” |’ i
Arti ¢ le VI—Administration.

‘ !

Ultra-High Test

TWO-WAY  radiotelephone
(broadcasting) communica-
tion in the ultra-high fre-
quencies will be tried experi-
mentally by the Jersey City
police department and the
“Dalzell Towing Co., operat-
ing tugs in New York har-
bor, if applications filed Nov.
23 are granted by the Radio
Commission.  Seeking fre-
quencies above 30,000 kec., the
applicants propose to use
apparatus recently demon-
strated to the Commission
by RCA Victor Co. engineers.
Engineers predict the ulta-
high frequencies will be the
ultimate locus of purely local
broadcasting.

‘Per Inquiry’ Group

Would Evade Code

FIRST ATTEMPTS to frustrate
the trade practice provisions of the
code of fair competition for the
broadcasting industry are seen in
the canvassing of stations by “per
inquiry” outfits seeking to have
them sign blanket contracts for ac=
ceptance of “participating ac-
counts’’ before the code becomes
effective and outlaws such business.

In one of these form letters to
stations, it is stated that by sign-
ing a blanket contract the station
will be enabled to accept future
business of this  “participating”
character at any time during the
next year. The same letter urges
independent stations to "write Ad-
ministrator Hugh S. Johnson of
NRA, opposing the per inquiry ban.

In, this connection, it is seen that
attempts to throw out the per in-
quiry ban have come from sources
outside the broadcasting industry
rather than from stations. Adver-
tisers specializing in per inquiry
business, it is pointed out, have
nothing to fear since they are not
subject to the code provisions and
have no licenses from the govern-
ment which can be revoked for code
violations.

KVOO Goes to 25 Kw.

LICENSE covering its power in-
crease to 25 kw. was issued by the
Radio Commission Nov. 21 to
KVOO, Tulsa, formerly operating
with 5 kw. The Commission also au-
thorized KVOO to operate simul-
taneously daytime with WAPI, Bir-
mingham, 5 kw., with which it
shares the 1140 ke. clear channel.
Stations, however, will continue to
divide time at night.

Under paragraph G, include follow-
ing new paragraph, making old
paragraph H paragraph I:
“Where* the operations of the
provisions of this code impdse an
unusual or undue hardship upon
any broadcaster or network such
broadcaster or network may make
application for relief to the admin-
istrator or to his duly authorized
agent, and the administrator or his
agent may, after such public notice
and hearing as he may deem neces-
sary, grant such exception to or
modification of the provisions of
this Code as may be required to ef-
fectuate the purpose of the Na-
tional Industrial Recovery Act.”

Hearing on Agengy
Code Dec. 11 Wee}

PUBLIC HEARING on the code g
fair competition for advertisiy,
agencies, as proposed by #
American Association of Ad'verﬁ:\
ing Agencies several months ag:
but modified considerably in nege.
tiations sinc€ then, is tentatively
scheduled for the week of Dec,
although the exact date has n{:
been fixed. Deputy Administrat,
John W. Power has been desig:
nated to handle the code, but it ;
expected that Deputy Adminisn{
tor A. D. Whiteside also will g
at the hearing to coord‘inaz;
phases of the agency code wip
those of other codes in the py.
lishing fields.

While the revised code has g
been made- public, it is understooé
that the trade practice provision
still rigidly ban rebates of agenc
commissions and certain othe
practices regarded as unethie]
The Association of National A4
vertisers, which complained vigor.
ously about many provisions in the
code, is reported to have succeede
in working out compromises in sev.
eral cases, but is prepared to op
pose any provisions which do ngt
protect the buyer of advertising,

A new clause in the proposs
code is indicated, providing that the
industry establish definite regula.
tions designed to prevent the pubh
lication (including radio) of mis
leading or untruthful advertising,

Agency Plans Uniform

Expiration Date on Ne|

RENEWALS of major accounts ox
NBC by the J. Walter Thompson
Company have been for such
periods of time as would bring the
expiration date uniformly to Dec
31. This -procedure has been fol-
lowed most recently in the case of
Fleischmann’s yeast, Pond’s cream
and Chase and Sanborn’s coffes
programs, each of which is for a
52-week period. -

It is thought that one advantage
to the advertiser and to the agency
in this arrangement is that appro-
priations for a given calendar year
can be made to cover broadeasting
operations in the exact period
under a continuous contract,. in-
stead of dividing the cost of a cam-
paign between two years’ appro-
priations when it happened to ru
over from December to January, as
was formerly necessary. It is alse
possible that the creation of a large
block of business coming up for
simultaneous renewal may open the
way for creation of a special dis-
count.

Big Power Campaign

RADIO will be used with news-
papers, outdoor display and direct
mail in the $1,000,000 advertising
campaign being projected for 1934
by Southern California Edison Co.
Los, Angeles, to stimulate sales of
electrical appliances. A coopers-
tive campaign with dealers in al
kinds of electrical appliances from
curling irons to refrigerators and
ranges is planned, with Edison
men detailed to counsel merchants
throyghout the territory the big
power company Sserves. he
Mayers Co., Los Angeles agency,
handles the account.
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By PAUL W. KESTEN
¢BS Director of Sales Promotion

4S RECENTLY
as three years
g0, We were con-
fronted in radio
with an advertis-
ing medium about
which nothing
was known-—ex-
cept that it had
produced  almost
astonishing re-
sults for some ad-
vertisers and indifferent results for
others. The “whys” of its many

Mr. Kesten

its occasional failures remained
guess-work.

We found, at that date, a gen-
eral, a consistent, an almost over-
whelming demand, on the part of
sdvertisers and advertising agen-
ces, for factual data. Radié had
reached a point of importance and
vitality in advertising practice
which was attracting the scrutiny
of the analyst, the interest of the
statistician, the sober probing of
the media expert. It was asked to
submit- itself to measurements
comparable to other media. It was
asked to index its own contents and
itemize its own assets.

Exploration Begun

WE SET out on a virtual trip of
exploration—determined to map
the hills and the valleys, the shores
and the hinterlands of radio broad-
casting. Our explorations came
under several heads. The first of
these was determining what might
be called the square mileage of this
new terrain of advertising. We
found it necessary to
what was then a new conception of
radio coverage. We made bold to
say, “Nothing is coverage but lis-
tening.” We went one step fur-
ther and said, “Nothing is depend-
able coverage but regular, habitual
listening.”  We realized that the
power of radio transmitters, in it-
self, is not coverage because it in-
dicates only an ability to hear what
is broadeast. It doesn’t indicate a
‘habit of listening. Bagsful of fan
‘mail, in response to widely public-
_ized programs or special offers, are
0 index to coverage, even though
edch piece of mail be represented
by a ‘pin upon a map. For such
mail may represent wholly spas-
modic listening, artificially induced,
to a given station or network.

Simple Method Evolved

A METHOD was.developed to de-
termine the area of habitual listen-
ing to each station on the network
and to determine the proportion of
all radio homes in each of those
areas, county by county, who lis-
tened regularly. This method was
% simple and direct that it spoke
for itself;: yet it was sufficiently
‘sensitive and accurate to undergo
the most rigorous testing and
checking, For it not only mapped

. rom a recent address before the
Amirlcan Marketing Society in New
Tk,

Factual Market
Developmenf of Statistic

CBS Studies Have Repla

successes and the “wherefores” of*

introduce -
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ata On Broadcasting

al Reports for Advertisers Traced:
ced Guessing on Coverage

THE SEVERAL stages in the development of factual

studies
prospee

of radio marketing areas, so that advertising
s might be given accurate data rather than prod-

ucts of guess-work, form an interesting story as told by
Mr. Kesien. one of the promoters of the research for

CBS. Starting with the premise that “Nothing is depend-’
erage but regular. habitual listening.” CBS

able co

analysts|\worked out a nation-wide map of radio markets
and analysis of the successes or failures of 300 leading
advertisers in relation to their use of radio.

I3

the contours of radio coverage as
represented by Columbia facilities;
it also mapped the peaks and the
depressions| in that coverage. It
reduced the degree of regular lis-
tehing to fpur respective levels of

audience intensity, bravely pro-
claiming the higher ones, and

frankly admitting the lower ones.
I need hardly add that a good deal
of constructive shovelling has been
done since then to fill in the hollows
wherever they existed.

This mettod was presented first
to advertisers (in a study pub-
lished by CBS) -under a title which
was then alnew term in radio ad-
vertising-—{Listening Areas.”

Mappin,

OUR SECOND job was the map-
~ ping of radio population—or, in
other words, a basic quantitative

Radio Population

.emeasurement of its gross circula-

tion. For, strange as it might seem
to anyvone ot familiar with the
growth of nadio, broadcastinga had
becomeé a { major advertising
medium bef¢re even its circulation
was known. :
- Estimates| of radic ownership
had been propvided through the in-
dustry . of the MecGraw-Hill Pub-
lishing Conjpany, but they re-
mained estinjates, and no one knew
how close théy came to actual num-
bers until the Department of Com-
merce throuph its Bureau of the
an actual count of
radio homes |in 1930. But while it
roblem, this census,
which found approximately 12,000,-
000 radio NHomes in the United
States, at onpe created another. Its
data were two years old when they
were published. They were ob-
solete before|they were announced.
Millions of sets had been sold in
the meantime. In large measure,
these census|figures merely threw
down the challenge to us to revise
for 1932 and 1933.
Again facts became the issue.
Nothing was| known about the in-
crease in radio ownership since thé

census, except the total number
of mnew homes equipped with
radios, based on manufacturers’

and dealers’| records. Our an-
swer to thaf problem was pub-
lished under the title, “The Flood

Hits the Valleys,” and I believe -

that no underfaking with which we
have been identified has reflected

ING

moré happily the combined will and
willingness of every factor in an
industry to pull together toward a
commeon’ end.

Through the cooperation of Me-
Graw-Hill of nearly 800 radio dis-
tributors and dealers and of the
leading radio manufacturers of the
United States, it was possible to de-
termine within close limits of ac-
curacy, not only the widely di-
vergent proportions of sets sold in
each of the 48 states, but the fur-
ther variations, within those limits,
of tHe proportion of sales that had
gone into non-radio homes. It was
found that in -states where radio
ownership had been lowest, total set
sales had been proportionately
higher, and the proportion of those
total sales which went into non-
radio homes was higher still:in
turn. The result was an entirely

.new population map of radio own-

ership, in which such'areas as the
south showed over 100 per cent-in-
crease in radio homes since the
date of the census, while such areas

as the Pacific coast showed only 31,

per cent increase.

The case histories of radio have
tended to indicate a surprising fer-
tility of soil for advertisers of both
low- and high-priced products, ‘but
many of these records were the
guarded secrets of, their sponsors.

No one knew just who made up

" the 12,000,000 families who owned.

radios in 1930 or. the 16,300,000
families who owned radios in 1933.
No one knew their income levels or

their wealth, their earning power.

or their buying power. Our ap-
proach to this problem goes back
about a year. Our work gn it has
been continuous ever since.
final results of a study which in-
volved personal calls at over 13,-
000,000 homes.in the United States

were published. — (BROADCASTING,

Nov. 1.)
This study reveals what we have
called the rampant backbone of ra-

dio ownership, crouching low where -
income is low, where markets are .
thin; rearing high where incomes.
are high, where markets are rich.

 Proving Radio’s Effectiveness

OVER a three-year period, an
analysis was made of over 300 lead-

ing advertisers, covering every in-’
dustry represented ‘in magazine,

newspaper or Tradio advertising.
These advertisers were grouped in

The .

various ways in our analysis—those
xsi‘no, during each twelve-month pe-
riod, used radio broadcasting, and
those who did not—those who used
radio broadcasting. during all three
vears, those who used it through
two of the three years, those who
used it through only one of the
three years. Comparisons of the
net profits of each advertiser were
made against his own net profits
of the year before. This was done
individually and for advertisers as
groups. - We feel that inthis lump-
ing of hundreds of advertisers
(representing -billions of dollars of
sales volume and millions of dol-
lars “of advertising expenditure)
that while we 'were not eliminating
other variables, we were combining
so large a group that these vari-
ables would tend °to equalize each
_other.

In each group-comparison for
each year,' it was found that among
the more than 300 leading -adver-
tisers of the United States, those
who used radio broadcasting showed
a better comparison of net profits .
in each year, compared to their .
own profits, of the year before,
than those who did not use radio
and that those who used radio
broadcasting consistently during
the entire three year period showed"
a still better comparison in each
successive year. ‘Because the
vears involved were 1930, 1931 and
1932—a period of shrinking profits
for industry at large—it might be
added that this analysis-was made
during a period of acid test for all
advertising media.

WHAS, WBT Requests
For 50 Kw. Unopposed;
KNX Hearing Dec. 18

NO OPPOSITION developed at .
the hearings Nov. 22 before the
Radio Commission, sitting en bane,
ta, the applications of WHAS,
Louisville, and WBT, Charlotte,
for increases in power from 25 kw.
to 50 kw. Affirmative showings by
the stations were supplemented by
routine technical testimony of D
C. B. Jolliffe, Commission chiei.e
gineer.” The trend of the hefring
indicated that the Commission will
award the power boosts within a
short time in line with its recent
amendment of, the regulations’ in-
creasing the allowable number. of
50 kw. clear thannel stations)from
four to eight per zone. La
. Next of the clear channel appli-
cants for 50 kw. to be heard is
KNX, Hollywood, scheduled for
Dec. 18. ' KNX .at. that time wil
‘also face the application o IS.
Golumbia, S. C., for full time with
5 kw. on its 1050 kc.:clear chann

clear .channel.
on much the sa
Madison, Wis., will
the 720 kc. clear channel
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Washington Newspapers.

Agree to Ban Programs
Save at Special Ad Rate

NEWSPAPERS of Washington,
D. C., have entered into a compact
. to refuse after Dec. 1 to publish
. any and all program listings or
radio news unless the four local
stations agree to pay a special
combination rate of 50 ‘cents per
line weekdays and 35 cents Sun-
days for program schedules in all
five newspapers. Their ultimatum.
said to be incorporated in a written
agreement among themselves, was
delivered Nov., 22 to- representa-
tives of the Washington stations
by Fieming Newbold, business
manager of the WASHINGTON STAR.

The stations have -flatly refu‘sec
to recede from their stand that
radio program listings are news
and not advertising. It is caleu-
lated that the cost of running the

programs at the combination rate -

would be $15,000 a year each for
WRC and WMAL, NBC-operated
units, and WJSYV, CBS-operated
unit, and about $10,000 for WOL,
independent local.

The rate was offered in combi-
nation only, with the agreement
understood to  preclude buying
space separately in any single
newspaper, even if desired. Be-
sides the WASHINGTON STAR, the
newspapers in the compact are
Hearst’'s morning HERALD and eve-

- ning TIMES, Scripps-Howard's eve-
ning NEWS and the morning PosT,
recently purchased by Eugene

_Meyer, former head of the Federal
Reserve Board. )

Public reaction to the edict can
be gauged by the fact that the
STAR recently attempted to keep
out  the program schedules ~of
WJSV but reinstated them after
three weeks because of the bitter
outcry from subscribers. Whether
- the newspapers will abide by the
agreement, in the face of ‘radio
opposition and their owrn rival
interests, was regarded as ques-

.‘tionable as BROADCASTING went to
press. ‘ .

Brief Radio-Newspaper
Promotion Puts Across
New Beer on West Coast

A 24-HOUR campaign of radio and
newspaper promotion effected a 60
per cent distribution of a new
product on the Pacific coast last

. month.
. KNX, Hollywood, was the only
station to carry a special -hour-
and-a-quarter program .sponsored
by the brewers of Brown Derby
Beer. Forty daily newspapers were
enlisted, however, .in the- tri-state
. area of California, Oregon, and
Washington. " Half ‘and quarter
page advertisements called atten-
_ tion'to the new beer and the KNX
. broadeast.
~ Mae West and W. C. Fields were
. among the screen celebrities that
participated in the program.

BALLARD & BALLARD Co.,

Louisville (Obelisk flour and cake
~ mix), has renewed its announce-
ments in the morning participation
program of the Center of Popula-
tion. Group (WHAS, WCKY,
WSM) four days weekly for four
weeks; handled by N. W. Ayer &
Son, Philadelphia.
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WHEN  Cincin-
nati dailies, by
agreement, elimi-
nated all radio
programs - aboul
the middie of
November, circu-
lation of local ra-
dio weeklies sky-
rockeﬁed.ﬁ N%w:»
stands the first
week were swept Mrs.
bare of radio: publications giving
program listings.
- There was_a storm of protest
from newspaper readers, who be-
sieged the KENQUIRER, TIMES-STAR
and PosT with letters and phone
calls. The publishers made no
formal statement except that they
no longer comsidered radio pro-
gram Jistings as news. .
Grace Kemper, advertising man-
ager of Shillito’s department store,
hit upon a brilliant idea soon after
the ban was ordered. Shillito’s
uses tremendous lineage in all
three Cincinnati dailies, and Mrs.
Kemper decided to utilize a portion
of her ads each day to carry the
program . highlights of WLW,
WCKY and WKRC. The stations

Kemper

_agréed immediately to cooperate in

furnishing programs, so that news-
paper readers might thus be served
by Shillito’s. ’
The response from the public
was large. Letters, cards and
phone calls thanked the depart-
ment store for this service. One
man wrote that he would see to it
personally that his wife went to
Shillito’s January sale (still far
in the distance) and bought a new

coat to show the family’s appre-.

ciaticn. He added that he was
poor and hated to spend a nickel
a week for a radio publication, but

How Cincinnati Department Store Furnishes Programs

would lay aside that amount to be
spent at Shillito’s.

The newspapers accepted the
program copy from Shillito’s with
some trepidation. After the first
few days, one newspaper sent word
that this part of the ad would have
to be eliminated, but after Mrs.
Kemper “went to bat” on the sub-
ject the ban was withdrawn.

“The reception of this service
has been gratifying,” Mrs. Kem-
per stated after -a week’s trial.
“I believe the plan is feasible for
department stores elsewhere. It
will cost some money in actual
space, but it brings good will and
makes the store advertisements
sure to be read. We carry the
programs as part of our regular
ads, as we feel they lose their
value if run as special and sepa-
rate ads. We do carry them sepa-
rately on two days of the week
when we are not using regular ads,
but we feel bound to do this. Hav-
ing started the service we cannot
let the public down on these two
days.”

Despite her youth, Grace Kem-
per has been Shillito’s advertising
manager for six years. Under her
direction the store has consistently
employed both newspaper and ra-
dio advertising with great success.
She has one of the biggest jobs
held down by any woman in Cin-
cinnati, and has under her direc-
tion a well trained staff of artists
and copy writers. t

“Of course)” Mrs. Kemper says,

“we should be happy to see the .

newspaper resume publication of
complete radio programs as news,
and in such event our program
service no longer would be neces-
sary.”
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Jones and Hare Disk
Carried by 40 Stations:
Stage Show is on WQR

BILLY JONES and Ernie Har
famous comedians and singers ¢
the air, recently selected for i
first sponsored program to be
broadcast from any theater stag
are being heard over about 40 sty
tions in their all-star transcriptions
programs. The stage broadeast i
three times a week over WOQR
Newark, from the Roxy Theate,
New York City, for Purity
Bakeries, Inc. (Toystee Bread).
The stage broadcast was conceive
by 8. J. Andrews of the Hang
Metzger, Inc., office in Chicago.
Jones and Hare produced their
own transcription program lag
summer at the Byers Recording
Laboratories and began releasing i;
in May. WFBL, Syracuse, N, Y_
was the first station to sign for the
program, and WHAM, Rochester,
was next from the American Brey.
ing Co. Other stations which have
used or are using the program are:
KTAR, Phoenix, Ariz.; KGHF,
Pueblo, Colo.; WICC, Bridgeport,
Conn.; WHBF, Rock Island, IN.:
WIOD, Miami; WHAS, Louisville;
WSMB, New Orleans; WKY, Okla.
homa City; WTNJ, Trenton, N, J.:
WOKO, Albany; WBEN, Buffale:
WIBX, Utica, N. Y.; WMAS,
Springfield, Mass.; WORC, Worces.
ter, Mass.; WFBG, Altoona, Pa;
WAZL, Hazleton, Pa.; WGBIL
Scranton, Pa.; WBRE, Wilkes-
Barre, Pa.; WKJC, Lancaster, Pa,;
WEEU, Reading, Pa.; WJAS,
Pittsburgh; WJAR Providence;
WNOX, Knoxville; KPRC. Hous
ton; KTSM, El Paso; KSL, Salt
Lake City, and WBDJ, Roanoke.
The Kennedy Manufacturing Co.,
Montreal (Vapex) uses the pro-
gram in 10 cities in Canada.
Jones and Hare have established
their own releasing organization
in charge of Barran Lewis, sales
manager, with offices at 177
Broadway, New York. Among the
variety of advertising aeccounts
sponsoring this program are dis-
tributors of milk, beer, coffee,
men’s furnishings, package oil
motor cars and service. Household
Finance Corp. (personal loans) is
using six stations, placed through
the Charles Daniel Frey Co., Chi-
cago. .
i

Célifornia Press Seeks
Libel Law For Radio

WHEN the California state legis
lature reconvenes in January, the
more militant newspaper publish-
ers will promote a radio libel law,
it is indicated by the vigorous
campaign already being waged by
newspapers throughout the state.
They have filled columns with
statements by the legislators that
since newspapers are bound by libel
laws, radio should also be Te-
stricted. Each station should be
made to file copies of every speech
going out on the air, the legislators
argue. As a matter of fact sucha
ruling has long been in effect m
every station in California.

WSAI, Cincinnati, Nov. 21 was
granted a 90-day extension by the
Radio Commission of its special au-
thority to operate with an experl-
mental directional antenna, using
1 kw. night and 2% kw. night.

A Commissioner Defends U. S. Radio |

Strengthening of Present System and Removal of Faults
Held Better Than Tryving Costly Government Operation

By JAMES H. HANLEY
Federal Radio Commissioner

AS A MEMBER
of the Federal
Radio Commis-
sion, representing
the fourth zone,
which consists of
Nebraska, South
pakota, North
Dakota, lowa,
\inpesota. Wis-
consin, Illinois.
Indiana, Missouri
and Kansas, I have received numer-
ous requests from debaze_ masters,
teachers and students of literature.
on the question of the advisability
of the United States Governmen:
adopting legislation providing for
the regulation and control of radio
similar to the system now used in
Great Britain.

The International Extension Uni-
versity Association and the
tional Forensic League have chosen
this question for their annual de-
bates for 1933-34 season. Colleges
and high schools in 23 states have
taken this subject for their de-
bates. It is well they so decided,
pecause impassionate and intelli-
gent debate of vital public ques-
tions to develop all the facts—
their merits and demerits—before
reaching a final determination, is
the real backbone of democracy
and it affords expression for our
people proud of their independence
and free thinking. .

The

THE SUBJECT under discussion
implies that there are two systems.
The first impulse naturally 2
“What is the American System?”
¥ * * The relative merits of the
two systems have. been discussed
sporadically fof some time in and
out of Congress, but the question
will probably come to a head this

Mr. Hanley

American System

winter as a result of the enterprise -

and ingenuity of the National
Committee on Education by Radio
representing a group of educators
who will appeal to Congress to
make a special investigation of
radio at home and abroad.

It is contended by this committee
that use of radio for education is
sorely neglected under the Ameri-
can system and is subordinated to
+the use of radio for' purely com-
mercial purposes. With that gen-
eral conclusion I am in full accord,
~ although it is my contention that
the American system can be
changed to meet the demands of
the educators without doing vio-

lence to its basic principles. It.

therefore gives me pleasure to
make some observations on the
relative merits of the two systems.

First, I want to point out some
of the merits and demerits of the
American plan; then I will do the
same with the British system, and
at the outset I want to give vou
the appraisal of the American sys-
tem made by Senatér C. C. Dill
of Washington, co-author ofy the
_Radio Act of 1927 and a close stu-
dent of radio development through-
out the world. He said in a book
Tecently published:

WWWiamericantitiabictonscom

RESPlPNDING to numerous inquiries for views on the
current scholastic debate query regarding the advisa-
bility %)f the United States adopting the British fadio sys-
tem, the Radio Commission’s newest member has pre-
pared%this paper. After analyzing both systems, he

concludes that. though the American Plan has obvious

faults. “the best and most economical thing would be

to str%ngthen the radio structures we have erected

! o . . aa
through vears of toil and experience.

The Commis:

sionerlealls attention to certain weaknesses in the U. S,

setup. |and proposes some improvements. but observes

that the public generally is “*pretty well satisfied.”

pradu
American it
know it doda

T \l\-\‘t".“\r»ed
cilloway., i .
| . .
Listener Service First

fense of pur American system, al-
though Senator Dill at times in
vigorous terms has pointed out de-
fects in our system of control

Under our system, service to the
listener i3 the main consideration.
Friendly, | but spirited,
exists among stations in their
efforts to|provide interesting pro-
grams for listeners. Efforts are
made to shtizfy the needs and re-
quirement%, the whims and-fancies.
of the various communities and to
provide valuable information and
high-grad entertainment, thus
giving opportunity for expression
to every rpputable and substantial
class or gioup. s

Our pla
unity, promotes musical culture
and apprepiation, banishes provin-
cialism and sectionalism, prevents
disintegration of our people into
classes, and brings to our.people,
even in remote sections, the inspi-

THIS IS}‘Jcertainly a sweeping de-

ration of religion and other mes-
sages of men and women of out-
standing achievements and men-
tality. Our people are cemented

by common sources of entertain-
ment, ecomomic interests, ideals,
problems apd dangers, all of which
were in the minds of the members
of Congress when they, after long
and serious debate; adopted the
Federal Radio Act,of 1927.

That law is the product of an
enlightened| alert public opinion.
Under it pnivate initiative, private
capital, and most of all American
business methods of popularizing
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‘meet .
‘which, under our plan, is to be

rivalry

tends toward national -

and. developing radio are provided
for. It gives 1o the licensees of
radio stations no vested right ‘in
the air but preserves that heritage

‘Tor the benefit of all of the people,

to be used in the public interest for
the public’'s convenience, and to
public necessities, all of

supervised, administered and con-
trolled by the people through “the
Federal Radio Commission as the
ageney set up by Congress to rep-
resent the people—the listeners.
The law has been sustained as con-
stitutional by the Supreme Court
of the United States and all other
courts having occasion to pass
upon its terms and condition. * * *

Nation-wide communication by
radio is provimg to be a’ valuable
set to the government at this
itical time, keeping the people
fully and accurately informed con-
cerning economic readjustments
being made to restore prosperity.
Qur dynamic President takes ad-
vantage of radio now and- then to
talk to the ‘“whole family,” giving
our people new hope 'and inspira-
tion by clarifying many complex
questions, as, for example, his 13-
minute speech regarding the bank-
ing situation delivered socon after
his inauguration. There the Presi-
dent banished fear from our peovle

regarding their banking. institu-:

tions and instilled new faith, con-
fidence and respect for our State
and Federal governments. Since
then he has frequently spoken on.
other issues with equal effect. The
President ‘can, and does, reach in
each of his speeches practically the
whole nation of over 124,000,00)
people with the result that the
people have buckled down to hard
work with the feeling of confidence
that everything will come out all
right under the “New Deal.” Thus.
the citizenry generally are kept
better informed than former geén-
erations were concerning the fune-
tions of our national- government
and the manifold and complex
problems confronting it.

The press, about six weeks ago,
carried the following item:

If you have any comments: or kicks
about radio programs send them along
to the Federsl Radio Commission.

That invitation was extended today by

3

. i
Commissioner James H. Hanley, new-

"to develop religious agitation and |

< lined.

« develop religious agitation are not

" such a plan by listeners swamped

est member of the Commission, who
took office just six months ago. He
wants to get listener reaction and “let
the people rule radio™ by expressing
their likes and dislikes.

I “don’t think the people as a
whole take enough interest ‘in pro-
grams,” he said. I think they should
communicate with stations and with
the Commission. 1 would favor a
guestionnaire at regular intervals to
leading citizens, public officials, school
teachers, educational societies, clubs
and other representative groups to ob-
tain views and information which I
am certain would prove .most helpful
tp the Commission.”

Although this notice appeared in fﬁ
practically all of the large daily
and weekly papers throughout the
country, less than a hundred re-
sponses came to the Commission
or to myself. Those Were from all
sections of the country, and less
than 15 had any serious ecriticism
of our system, and the conclusion
can well be drawn that the people,
generally, throughout the United
States are pretty well satisfied
with radio reception.

What's Wrong With System?

THE CHIEF counts against our
system are:

There is too much duplication of
chain programs, too much offensive
sales talk, too few educational pro-
grams, too many programs tending

too much trafficking in radio facili-
ties; also a tendency towards a
monopoly on the part of certain
groups. .

. There is merit to most of these
indictments and the Federal Radio
Commission is taking steps ta
remedy most of the defects out-
Some of the weaknesses of
our system can only be remedied by
acts of Congress and doubtless
some législation with that end in
view will be enacted at the next
session,

Personally, I am in favor of more
local stations and I am very sym-
pathetic towards the plans of the
educators for additional radio
*facilities. :

Sgep‘s were taken recently by the
Radio Commission which may help
solve those problems. We adopted
a resolution calling for a study. of
our quota system, the ides, being
that a more equitable systz;x may
be devised than the one in vogue.
At present our allocation is de-
cidedly lop-sided—one-half the
states have much more than their
share of fatilities while the other
half are denied facilities due them.

The Commission and the courts
have held that programs tending to

in the public interest. : .

Advocates of our present system
of radio control point with pride to
the fact that 45 per cent of the
radio sets in use in the world a

its popularity and superiority.
"Public” Fears U. S. Operati

WHEN :the regulation of radio was
before our Congress the question of
government ownership and control
was thoroughly considered. Afte
much deliberation Congress decided
that it would require vast sums to
operate a  radio system, which
would mean an extra tax on ou
people. ~ Vigorous protest against
Senators and Representatives.
Under the British system a
(Continued on page 22)



www.americanradiohistory.com
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; W . P X NOVEL device for the auto-
FOX’ _\f‘t Re‘ enues 1 fading of network programs
an ts, operated

il Accounts Boost Incomes

To Year and Half Peak

10T

crease i
month
* month,

NBC

required
Id by RCA
has noted
f Appeals

For the 1

. ot 7
by ©eompares Comyuission’s N. Y. Move
for the mme 10 REMOVAL of the I\ w York office
Vear. the $24.3 of the Radio ({« 1ssion field force

816,039,382 from the Su g Bu ding to

t}“e 1 ‘em‘ Bdhu

A TREMENDOUS inecreas
accounts lar explal ¥
boost in network busiye~~
ing October lubr and petid-

578 as agal
Qctober of

New Farm Hour Head

WILLIAM L. KADDERLY, ve-
cently appointed director of the
7. 8 Department of Agriculture's
Western Farm and Home Hour on
the NBC-KGO network, made his
debut Nov. 20 from San Francisco,
succeeding R. H. Lamb, who was
in charge of this program since its
eption in 1931. Mr. Kadderly
1924 has been in charge of
I\O-\L Oregon State Qoﬂeve sta-
tion at Corvallis. Alan D“:ile‘\', sent
from. Washington to act as pro-
m  divector after Mr. Lamb's
enation, introduced Mr. Ked-:
to the audience, and he is now
heard daily.

New (,dhforum Group
\o\'.'

20, a new re-
mauomated in
It iz known

Broadcasti

3y I\‘\KTL. Hollyw ood,

key station, with KREG,

Ana, and I\CFR Long I’\mh.
the other outlets. This group
independent of the cooperative
Southern California Network of
five. stations keved from KFWBEB,
Hollywood. which started Oct. 31,

WIND Gets License

WIND, Gary, Ind.,
a full-term operating license by
the Radio Commission Nov. 24 in
i cancelling a hearing on
an application of the State Invest-
ment Co., of Chicago, which had
polied for the Gary station's fa-
itities. The investment company,
the Conmu ion said, had defaulted
its application by failing-to appear

was awarded

at }* \cne iuled hearing Nov. 10.
Forme of \VIBO. Chicago.
whict v _occupied the WIND
chanpe huc filed the application.

(O\\ECTICLT Brewers Associ-
tion iz planning a cooperative
mpaign f\ v its 11 members, using
b and newspapers.

R

Midnight Feature Proves
Profitable Commercia]
Experiment Over WJR

CROWLEY-MILNER, Detroit de
partment store, took a chance on,
late hour broadeast over WJR and
other local stations and was de
lighted with the results reflecteq ;
the - following morning's busi
Lee Fitzpatrick, manager of WJR
conceived the idea of making

time around midnight
both to his station and
advertiser. He made the propos
to Clay -Pollam, adver Uqlm man.
ager of Crowley-Milner. The re
It was a variety program on ;
hook-up  broadeas:

five-station )
from 10:30 p. m. until 1 a. m,

Billy Repaid was brought from
Chicago to do the an neing, and
the entire line-up of WIJR 1al
was used. The program w
longest commercial ever pr
in Detroit. The NRA w I
proaching  higher prices \xa\
stressed in commercial talks, but g
general 10 per cent deOh’lt W

offered for the sale following the
broadeast. .

Crowds mobbed the store
following day, and record

were made in many deparime
The Crowley-Milner Day sale iz a
annual event, but this yvear Pol
1exer=ed me ca\tm 1ary pouc

share of the adv eru ?nfz apl_
tion than newspape

White Joins Visomatie

MAJ. J. ANDREW WHITE, pie-
neer announcer and former pres
dent of the old Columbia Broad-
asting System., has joined the
taff of Viscomatic Systems, Ine,
202 Madison Ave.,, New York. 3
eommmv engaged in producing an

n"‘utlm a new visual- >OL“.‘J
medmm emploved in auditoriums
for sales, education and entertain-
ment.  He has apparently dropped
plans to organize the B‘oaw
st Producers Group as %
association of independent pr
agencies.

o

o

umwomp I E
o - .
> v Network T
M Onthh Expenditures for Network Time
¢ ries X¢ /
categories. but exces Classification of Accounts
foods, beverag
- are slight B
goods, they are sligh s ( . PR . )
On the other hand, January-October, 1933 :
tions almost a NETWORK RADIO BROADCASTING CLASSIFICATION TOTALS FOR 1933
PI‘eCfmn" montns tion January February  March April May June July August September October
Foods and food bever Automotive Inustry. 175,926 170700 214,892 126,101 114851 127,338 234381 209.387 261383
3mpie went Building Materials... ... Nothing Nothing Nething Nothing Nothing Sothing‘ Ncthing 6,100 3({,040
mber to 81,07 Cigars, Cigarettes & Teo- _ i . .
N 3 " < 3 ; BaEco ....... ... 361,019 334230 364.249 238,278 241,288 162355 113.277 133,697
Dmgi and toilet ("“MT jumped Clothing & Drug Goods . 21,450  38.900 46,593  51.627 21,993 §.910 24426 16,308
from $498,861 to $907,465. Confectionery &  Seft o o .
Drinks ... ....... S M4T3 100217 103,162 37,786 38,264 79.926 188,468
: Drugs & Toilet Goods 786,788 a5 597.543 518,918 470.013 498,861 907.465
D di - C . l S d Financial & Insarance. 84,606 82.370 3‘.’:‘;3‘1’ _zg.ilg »_1. 0; 6 3 42;
. s Foods & Food Beverages  749.560 766,968 607.369 54215 571.3 54.8
edicate ap}ta tudio Garder ................ \ Nothing R.984 Nothing Nothing Ncthing Nothing
. : House ' Furnitu
DEDICATION of the new studios MIRIRES 1 182 43079 43.765  16.383  23.305 _ 37.680 Nothing  11.496
of WISV in the Earle Bldg., Wash- Jewelry & Silverware. ... 234 1.617 Nothing Nothing Nothing Nothing 927 4712
i ¢ 1 1 d 3t Lubricants & Petroleam
%‘gt%? ?h‘ef 230 ane as %he Products ... e 291,848 280,612 303.951  236.148 220,147 237,694 243,479 281,531
ashingion xeyv o1 S, Was cele- Machinery & Mechanical i - .
brated with broadcast ceremonies Sapplies ........... 11,504 6,632 Nothing Nothing Nothing Nothing Nothing  5.718
Nov. 23 before a gathering of na- Office Equipment. . 1.400 5,577 Nothing* Nothing Nothing Nothing Nothing  25.138
txonai and local nctabxe\ Ad- Paints & Hardware .. ... 1.914 6.423 11.207 11,814 8,411 7.428 14,595 13,773
) d e 7'4 I Radies, Phoenographs & o ox - - .
dresses were delivered by g, Ofice Equipment.. .. . 35,600 35.600 14,491 44,261 18.850 145.601 59,678 57.812
Senator Byrd of Virginia, pointing Schoals, Camps & Corre- ® N Nothi Nothi Nothi Nothi Nothi 5661
t s spondence Courses..... Nothing Nothing Nothing Nothing No ing  Nothing Nothing Nothing _ 56.8 3
pndefx‘dny to the f?}t ,hat ﬂ~e Shoes & Leather (‘@;ﬁs Nothing Nothing Nothing Nothing Nothing Nothing Nothing Nothing Nothing
WISV “transmitter is located in Sosps & Hoasekeeners' .
Virginia, and by Judge E. O. Sykes, 73560 94.261 76626 SL504  TLI5S 70269 92414 35.63
chairman of the Radio Commission. Nntshiznﬁ N‘;‘,hi»‘}i No‘thisz;xz x‘}'hi{}‘ Notzxﬂrg ’§‘;§?&?ﬁ io&?i_ng Notlh;r(;g
2 i £ 36.289 33.247 7.695 7,067 8.2 g Nothing 962
4 message of congratulation from Travel & Hotels. ... Nothing  Nothing 2914 3643 13356 31445 22952 Nothing Nothing
President Roosevelt was also read Miscellaneoas ... ....... 9,088 11,715 13.495 12127 9,593 10,799 3.644 3.644 9,463 16,727
to the audience by Henry A. Bel- — — T
lows, CBS Wgsh}ng’[gn vice presi- $2.811,350 72,627,761 $3.013,565 $2,465,66¢4 $2,287.143 $2,065,195 $1.816,407 $1,907,481 $2,102,809 3.244.153
dent. :
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Dill Blames Wire Lme

1
|
|

Charges

For Undue Sales Talk On &11'

Sees “Much Justice™

SUNJUS and in ?e*'m\:\;{“
charges by the American *c ephone
& h‘@lapl Co. 1

TEL:‘QHOHE

necessary the
rates upon
Sales Talks and Rates

<IF ADVERTISERS d

much for t
uld
Bammer

not

1€ “O‘u
ing be cut dow
what in proportion to the
the progray
QenaLor Dm

mation av a]lﬁDu on
said  that he

He
formulate his plans un

fermation is at hand. Hc LA@LL‘L;?»A
that the network
saach year spend i

pI’O]x line charges. Ur
is estimated that between
300,000 and $10,000,000 pal
the telephone compan ann
by the broadeasting industyy
retwork hookups, remote cont
and other long lines service.

2R.-

Short Waves as Solution
IMPROVEMENT

in short wave

transmission, Senator Dill declared.

might prove the solution of the
wire line problem, as short waves
mxrrht be employed to replace wire
limes in program distribution.
While short waves at this time may
not be a5 reliable for all purposes
as land lines and while it appears
they are not suitable for short dis-
tance relays, he declared the idea
warrants thorough study.

Senator Dill also pointed out
that modern receivers make pos-
~1ble the reception of distant sta-
tons and that improvements in
eqmpment should make short wave
relays in’ broadeasting technicallv
feasible. Alluding to the recent
suggestion of Commissioner Harold
A, Lafount that government short
¥ave stations be established to
transmit educational and public

December 1, 1933 * BROADCAS

in fl‘au&erlpuou Demands:
Radxq Legislation Depend

s on Roper Report

pleted
OI President Roosev
fortnight before
venes in the

It is beligved that the report wi
recommend |ereation of a Commun
cations Commission to absorb the
Radio Commission and to exercise
full jurisdid¢tion over radio. cables,
wire lines, felephones, and. in fact,
all communijcations activities other
than those ¢f the militaty services.
Presumablyi also, unification of es
ternal comniunications as a natur
monopoly will be advocated -

In\ofai as regulation of broad-
casting is 1cerned it is believed
that the onl - drastic recommenda-
tion will b¢ for full or partial

nullification jof the Davis equaliza-
tion amend§ent which has been
the target of] practieally all groups

identified th broadeasting

ING

in-

can be at-

adio or any
to print out
by special

-e length.

nt'l‘el
rinted

rdepartmental commit-

has yver to de-

the nature ot
of the Roper

railroal
probably
any radi»

¥
erated bv the Senate

There is not suffi-
work for a five-man body as
now functioning. he declared.
of efficiency, or ab-

without loss

sorbed by another department.if o

general Communications Comm
sion is not_established. He indi-
cated that lack of iniative on the
part of the Commission itself

ight be responsible for the dearth
of activity.

Senator Dill plans to remain in
his home state until Christmas.
when he will return to the Capital
to prepare for the opemnv of Con-
gress.

REPORTS that CBS is contem-
plating a public issue of stock

have again appeared in New York,

but officials of the network declare - joined PHYSICAL CULTURE Maga- '
zine to conduct-a personal problem

that they know nothing whatever
about the proposal.

problem that
tisers
John J. Felin & Co.,
delphia pork packers, after study-

and the agency might be reduced .

Pork Packer Host
At Customer Party
After Studio Show

Merchandising Wins -‘Béeking
Of 5.000 Retail Dealers

HOWTOMERCHANDISE a

radio program etfectively is a
faces many adver-
utilizing the radio medium.

“In¢., Phila-

ing this problem,
way which

sol
is bringing’

sing it in a
interesting
)

company  sponso three
a k featuring its
sausage and pples=—two morn-

ing programs and one in the eve-
ning. In Philadelphia proper, the
ny« has some 5,000 dealers
ha ulmg its products, vet any one
of these ‘dealers may handle any-

where from two to five other
brands of pork products. In spite
of  consumer demand developed

through consistent advertising, the
mmpanv réalizes that the dealer
stands, neverthele at the decid-
'nv point-of-sale position and that
influence and good will are es-
sential to the success of a product.

Tickets Given Customers

IN ORDER successfully to bring
his attention to the
nmcrn the following merchandising
plan has been adopted. The Mon-
day evening program, a half-hour
variety show with a large orches-
tra, is presented on the stage of
the auditorium studio of \\C\L
The auditoriuni accommodates more
than 250 guests. Each week 125

I-e]m customers are allotted two
tickets apiece, regular theatre
tickets ‘in emelope” for which

they must sign receipts.

The cxonmg begins with an in-
‘spection of the W CAU studios, a
iel\onallv onducted tour with en-

gineers explaining the muysteries
of the modern radio station tech-
nique. The doors to the theatre
close 15 minutes before the pro-
gram starts, and William E. Felin,
wesxdert of the company, is ntxo-

uced by a member of the Al Paul
Lefton Co., his advertising agents.
Mr. Felin welecomes his guests and
speaks a few words about the ad-
vertising and, the products. The
program dueatox of WCAU fol-
lows with 4 few words about the
program.

Reception Follows Program

FOLLOWING the theatrical pro-
gram there is a reception at which

radio cam--

sandwiches, beer, soft drinks and
cigars are ~erved Joseph E. Mur-
phy, general sales manager, and.

his sales foreman act as hosts.

To date the plan has met with
complete success. Following the

broadcasts many of the guests in-
Felin,

troduce themselves to Mnr.
congratulate him on the show and

express ifkerest in seeing a radio

broadcast for the first time.” -

USING the same tltle as his radio
feature “The Voice of
ence,”
uets, Inc.,, New York, Sayles Tay-
‘lor, creator of the feature, has

department along the same Imes.

Experi- -
sponsmed by Wasey Prod-
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MecClelland Plans
Full Net Operation
By Fall of 1934

Project Incorporated in N, Y.:
Details are not Disclosed

nitke ot

tations

pres
.

/m“gg"gm wo

TN
mm:m

7

Officers Not Named

IT IS probable that
eventually will be known as “As
ciated Broadc rs, Inc.,” or
similar title using the word “A
ciated.”  Stey now are being
taken to-clear up the title. Officers
and directors of the operating com-
pany have not been named. Asid
from Mr, MeClelland, other individ-
oned in the corporation
charter uwed to Broadeasting
Stations Corp. are not to be idenm-
tified "in - the network and were
named simply to meet legal re-
quirements. .

Aside from thé fact that ouglets
will be available in all major mar-
kets and that nad

the

h

contemplated, notl
vulged by Mr. Mec
prospective station
presumed th I g
rangements stations wi

made as attractive as pos
a view to linking cert
chain stations in the e

i0ie

QOperating Not Immediate

MR. McCLELLAND asserted th

fore plans

m

months may elapse b
for the network are ful ¥
lized, Full commercial operation
is contemplated by the fall of 1934,
when the peak broadcasting season
begins.

Mr. MeClelland's  pioneering
work in commercial broadeasting
and his ‘many  contacts with na-
tional '~ advertisers and agencies
have established him as one of the
outstanding figures in the indus-
try. Shortly after his resignation
from NBC Oct. 20, he declined a
position as vice president and radio
executive of Lord and Thomas, na-
tional advertising agency, at a high
salary, to press forward his net-
work plans.

Many Keys Planned

REPORTS originally published
that the new networks would em-
phasize news features were said to
be without basis. Programs will
not differ radically from those of
the existing networks, it was
pointed out, although it is planned
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Big Cigarette Accounts
All Back on Networks:
Record Seen for 1934

TWO MAJOR
which rted

counts, including
tobacco, are
lerably

orchestra over 68
except Sunday

the
~of the concerns
radio and other
ets, recently renewed
Pennsylvanians and
a CBS network. American

To
adver

w'

merly the leading buyer of
among the tobacco ¢
recently resumed with Ja
QVer an
one half
Philli

newe

n

Pearl
NBC-WEAF network for

hour period weekly, while

also recently

re-

“True Story” Baek

TRUE STORY magazine will re-
rn t¢ the air, after a long ab-
an NBC-WEAF network

a

o

o
»
-H
3
]
o
jols

[y}
3

being presented
1 the radio audi-

Quaker ‘Qats to Expand

QUAKER QATS Co., Chieago, is
planning to expand its radio activ-
ity for Tits milk bath produect,
Lavena. The company has been
tesiing with annocuncement on a
few small stations for several
mo.nﬁi*: ' and now plans to use tran-
seriptions on a wide list of stations.
Account is handled by Lord &
Thomas, Chicago.

to key many programs from affil-
-iated stations rather than orifinate
virtually all of them from a New
York key. .

Proposals have been made to turn
over to; Mr. McClelland the studios
and executive offices of the de-
funct Amalgamated Broadeasting
System at 501 Madison Ave. He
non-eommittal about the propo-
sition, however. Also available are
the old NBC quarters at 711 Fifth
Aveé., vacated last month when
NBC moved to the RCA Building in
Radio City. Mr. McClelland now
has temporary headquarters at 21
East 40th St

. usual accoutrements.
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KMBC’s Plant Opened
At 42.Hour Dedication

SALUTED over a nation-wide CBS
network, KMBC, Kansas City, in-
augurated its new modern trans-
mitter at Johnson City, Kan. Nov.
25, with a 42-hour broadcast that
included a novel “radio listeners’
marathon.” Early in the evening
George Jessel, Vera Van and Fred-
die Rich paid tribute to KMBC
over the network from New York,
and KMBC went on the air for a
half hour before midnight with the
governors of Missouri and Kansas,
the mayors of the two Kansas
itys and other features. Then,
after midnight, a salute was heard
from Ted Fiorita’s band in Cali-
fornia.

KMBC's new 300-foot mast, lo-
cated on a high slope, can be seen
for 30 miles around Johnson City
with indirect lighting produc-
ing a weird modernistic effect at
night. It is a vertical radiator of
the latest type resting on a modern-
istic building that serves as its
base and encloses two modern
transmitters, technical equipment
and a complete kitchenette apart-
ment for operators. The building
is surfaced with striking panels of
black and white glass. )

The apartment “glorifies the
operator’s home life” with its un-
The land-
scaped six-acre tract has been dedi-
cated as a public park.

its
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Two Regional Chaiy
Begin Test Operation,
WMCA Plans Withhe)

“TEST OPERATIONS” are being
undertaken by two regional pe.
works in the East, with futy
plans to depend upon general g.
velopments., WMCA, New Yor
operated by the Federal Broadeay.
ing Corp.,

is keying programs

outlets in the New England ary

via A. T. & T. lines, but
Adams, its president, has

to make any statement beyo
assertion that i
ing programs on a )

The second regional ch:
fashion performing as succe
Ed Wynn's ill-starred
mated Broadcasting
feeding a half-dozen s
program interchange b
been incorporated the Geners
Broadcasting Co., with Paul Han
ron, of Philadelphia, opervator o
WPEN, Philadelphia, WFAB, Nex
York and WTINJ, Trenton, as pres.
ident.

Using the same Western Up
lines employed by Amalgama
before its bankruptey Nov. I, su-
tions aligned with the group
interchanging programs on a p
determined schedule. It was sta

Amalgs.

System, &

however, that the operations am !
still experimental and that no com |

mercial network features have ye
been aligned.

Others on Network

IN ADDITION to the Harron sts
tions, other stations participating
in the mutual venture are WDEL
Wilmington, Del.,, WCBM, Balt.
more and WOL, Washington—al
previously aligned with Amalg.
mated. The chain operation has
been maintained from 7
midnight EST, but it
planned to operate full
Plans for a full-time outlet in New
York, to fill in as key when WFAB,
part-time station, is not in opera-
tion, are reported under way.

Horace L. Lohnes, Washington
attorney, is counsel for Mr. Harron
and has handled organization mat-
ters, along with T. A, M. Craven,
Washington consulting engineer
also retained by Mr. Harron. Itis
understood that C. R. McCullough,
Mason-Dixon group, representing
WDEL, John Elmer, WCBM, and
E. M. Kimsey, WPEN, are officers
of the newly formed chain.

In connection with the WMCA
operations, it is reported that the
station has completed arrange
ments for A. T. & T. lines under
contract but that intermittent
service only on a test basis has

" been given WNBH, New Bedford,

Mass.,, WPRO, Providence and
WHDH, Boston. At least one com-
mercial account, it was reported
already has been broadcast over
this group.

Beyond the statement that test
programs are being broadcast st
the request of certain stations, Mr.
Adams would say nothing for pub-
lication concerning his plans. Ful-
time service is being rendered
From other sources reports persist
that the project will move sout
through Philadelphia, Baltimore
and Washington, and later wil
take in major markets in the Mid-
dlewest.

WWW amevtic

(ommission’s Engineers
Break Down Broadcast
Waves in Four Classes

UNDER instructions
Radio Comm
the Comn : 3
are making technical evaluations
he frequencies in the broade
pand in four district categories
the basis for a proposed rev

of the e £ guota

cested by Viee Chairy

Brown in a resolution adopted
Qct. o1

study. it is learned, the Cox
will proceed with

finding” inquiry of existing
governing quota distr
ing out

ons

in the hope of working
vardstick by the firs

g a new
t of the year.

Col. Brown
be outmeded and
been adopted in

One of the fundamental d -
jez seen in the present
v quota system is the e
uencies in the
from 3350

cast range
o the same basis,
eering opinion is that frequen
st the lower end of the
are more valuable than
the upper extremity.

The engineering div
structed to break dow

th

on was in-
1 the broad-

cast band into four ‘classes. rang-
ing from 550 to 780 790 to
1020 ke., 1030 to 1260 ke., and 1270

to 1500 ke., and to evolve quota
it evaluations for each class of
frequency in proportion to propa-
gation and coverage characteristies.

NBC Technical Emploves
Form Union; Higher Pay
Scale’ Acceptance Seen

AN INCREASE of $250,000 a year
in the technical staff pay roll of
XNBC is expected to result from arf
sgreement tentatively reached by
the network with the newly formed
Association of Technical Employes
f NBC, a union of engineers and
operators. Agreement was reached
on such a plan Nov. 25, it is re-
ported, and awaits only the signa-
ture of Richard C. Patterson, Jr.,
NBC executive vice president.
According to P. I. Merryman,
Washington NBC engineer desig-
nated as public relations repre-
sentative, the association was
formed at a week's session in New
York with the drafting of a na-
tional constitution and agreement
upon a new wage seale. B. M.
Webster, Jr., former general coun-
sel of the Radio Commission, is
counsel for the association. Ten-
fative agreement on the pay scale
‘was reached Nov.. 25 by Mr. Web-

ster and P. J. Hennessey, NBC
counsel, Mr. Merryman informed

BROADCASTING by telegram. B

Participating in the conferenc
as national council representatives
of local chapters of the associa-
tion were F. A. Wankel, New York;
E. G. Eisenmenger, Chicago; D. A.
DeWolf,:San Francisco; Mr. Merr
man, Washington; A. H. Butler,
Cleveland; A. H. Korb, Schenec-
tady, and V. J. Duke, Denver. T.
H, Phelan was listed as engineer-

.Ing representative.

Mr. Merryman reported that
both parties are expected to sign
the agreement.

ietorvy com

To Pump Half

giant 50
by WLW, Cincinnati.

powerful in the world.
tioms are% scheduled to begin shortly.

Million Watts for WLW

Front and rear (inset) views of one
of the three 180,000-watt radio. fre-
quency dnits which are a part of the
kw. transmitter being built
The new trans-
mitter, to be operated experimentally
during ¢arly morning hours at the
outset, will make the station the most
Test opera-

.
ing
i (Cont
interference where unselfish and
progressive minds are at work to
mend what is broken. The New
Deal is nqt the enemy of legitimate
profits, *1* *
Self—organization. and not organ-
ization, is the motto of the New
Deal. And the more we have of
self-organization, the less will the
government be driven by public
opinion tq occupy itself with or-
canizationf,. The advertising pro-
fession can take that slogan and
make it a] byword in every house-
hold. For there is no reed for
compuls or‘} where thgre is sincere
cooperation. There is no need
paternalism, where there is
anized public-spirited initiative.
selfiorganization goes
control a]%}d. if necéssary,
denial. * ¥ *

_ Mirror of Our Times
THE PEQFULIAR feature of ad-

Adveftis

self-

vertising ig that it alone envisions
the entire leconomy of the country.
It is more than a great industry by
itself. It!is a mirror which re-
flects our économic life as a -whole.
And if we would look into that
mirror and study the state of our
domestic market, a market which
has compﬁsed as much as one-half
of the total internal commerce.of
the globe, lwe might perceive the
immediate |problems and tasks of
our times.

What aré they?. Only the other
day it was brought home to me that
in the heyday of our prosperity we
produced i e United States but
24 million puits of men’s clothes
annually. Ve know that a couple
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and the New Deal .

ed fre
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of million people in this country
own several suits of clothes each.
The inescapable conclusion is that
the majority of the American men
are able to buy a suit of clothes
only once in two or three years.
Yet we have the cotton and the
wool and the manufacturers, and
the equipment and the labor to pro-
duce at least three or four times
that quantity. And you know that
we have the advertising facilities
to help market that quantity of
aoods of first necessity.

This will serve as an illustragion
of the condition of under-consump-
tion prevailing in- this country.
Undoubtedly, there are many pres-
ent. here tonight who could cite
better and more striking illustra-
tions of the state of under-con-
sumption. Yet advertising can

prosper only on consumption, and.

advance only with the advance -of
consumption. What a market and
what an opportunity for service are
here presented for the advertising
profession if it were te devote it-
self to the solution of the problem
of under-consumption, a problem
which involves the standard of liv-
ing of- 18 million-odd American
families.

The New Deal inevitably operned
with efforts to cure the evils of
over-production. But there would
hardly be a problem of over-pro-
duction if chronic under-consump-
tion were to be eliminated. We
are gradually moving in the direc-
tion of tackling that corfdition. We
must devise ways and means to
manage consumption. Creative
minds have to be set to work to lift

the standard of living of the great
poverty-stricken masses of our
population. This is not only a

.problem of domestic markets, a

problem of economics; it is a social
problem as well.. It is the best in-
surance against social disturbance
and for social peace and progress.

Under the New Deal, the con-
sumer has come into his own. The
future belongs to the consumer, for
everybody is a consumer. The
modern equivalent for the term, the
people, as employed by the founders
of t}}is Republic, is the consumer.
The interests of the consumers are
the interests of the country. Satis-
fyving the needs of the consumers is
the’ best way to permanent social
progress. You are the servants of
the. consumer, just as I, as a
journalist, am the servant of the
reader. < )

(It is clear, morever, that pre-
cisely as all journalism consists
not in mere writing, but in writing
to someone, the advertising profes-.
sion must of necessity continue its
policy of addressing its appeal in
terms of the particular section of
the public to which it wants to sell
certain products, * ¥ *

Job of the Advertisers

CONFRONTED with a home mar- .

ket of . untold dimensions, we yet

lack the key with which to open it. -

.Yet the key must.be found. The
various proposals for the raising
of the vpurchasing power of
farmers and workers, including,
perhaps, the widening of the scope
of consumer credit, demand inquiry
and public discussion. We have
an overabundance of resources, of
raw materials, of mechanical
power, ‘of financial credit. On the’
other hand, we have an immeasur-
able potential market. Surely we
can connect the two. Surely we
can find ‘the key to a' new system
of distribution, if we but have the
will to pursue the quest and the
open minds needed to achieve the
goal.

The advertising profession can
‘perf_orm.a priceless service by at-
tacking in a constructive spirit the
vital problems which other organs
of public opinion have failed to at-
tack. The advertising profession
has indirectly been leading and in-
fluencing public opinion foy many
vears. It can take the lead again
in tackling the questions of under-
consumption and mass purchasing
power. And those that take their
cue from the advertising business
are sure to follow suit and to cul:
tivate in the public consciousness

not the archaic notions of .yester- :

day, but the.challenging problems
" of today, and the even more chal-
lenging problems of tomorrow.

Mae West for Hind’s

MAE WEST will join the ranks of
sponsored by

radio headliners,
Lehn & Fink Products Co., New
York (Hind’s Honey and Almond
" Cream), over an
soon as- the stati
cleared, according
ports.

to . reliable re-

network to date,

made is not denied. ' The metwork
is expected to be from coast-to-

ofast, its exact extent depending

_ on what arrangements can be made
for scheduling a half-hour show,
having regard te  the congested

state of night time on the networks

this winter.

NBC network, asﬂy
on lineup can be

No announcement has been
made by _either the agency or the
but the fact that
all other arrangements have been
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Relentless Drive on Texas “Outlaws”
Promised as Dalrymple Aids Prosecution

Commission Counsel Savs
Crimina‘x

“Mr. Porter

the
reau, as
torney

now

First Cases Balked

THE FIRST criminal prosecutions
—those against the Rev. Sam Mor-
ris of Stamford and Curry Jackson
of Abilene—Iled to disagreed juries
on Nov. 13, but Jackson on Nov.
25 was retried, convicted and
tenced to 10 davs in jail. Convi
tions were also obtained agdinst
Albert H. Cox and Fred Bitterman
in federal court at Waco Nov. 20.
The first per manem injunction pro-
ceedings were against Henry Clay
Alhxon of Fort Worth, operator of
the unlicensed KYRO, which was
heard before a federal master in
that city in October. \E* rer
himself went to Texas
the case.
from t
the

Federal ectors Ha\e ob;amecz
a fairly complete. record of the nu-
merous “outlaw” Texas s atmns
and they will be prosecuted, eithe
uxmma?lx or in injunction proceed
ings, if it takes all wm*el, accord-
.ing to Mr. Porter. The plan is to
have Ma_;. Dal mpie work with
distriet attorneys in the prosecu-
“tions, rehewng My. Fisher and Mr.
Ring, and the federal district attor-
neys are under orders of the De-
partment of Justice to prosecute re-,
lentlessly.

The Texans, for the
enter the plea that their sta
are of such extrem fow powers
that they must be remrdoa as in-
trastate in character. The W ash-
ington authorities insist that no
station can conceivably operate
outside of interstate commerce,
and gquote various federal courts
and the recent decision of the U. S.
Qupreme Court to upheold their
views. The, Supreme Court, in the
WIBO case, held that “no state

most part,

rtions
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S. Authorities Won't Let Up:

ases Loom: Intrastate Pleas Rejected

and

<o

um tion

against a  so-called

bm"' station (WCQL)Y
on Nov. 27 were to
J. Turner and: Dick

t man; on Dec. § wi
"Ben O. Bracken o criminal

El Doradec <., and on

ec, Meier 1

E. L minal charges
at Lut LO{‘\

NBC ADMISSION FEE
Controls Heavy Visiting Traffic
at Radio City Studios
THE PAID admi *m has
been applied to studios for
the frst re by NBC to control
the heavy “rraffie” in its

new in Radio C(ity,
New 11 a. m, to 11
p.om 3 iri to inspect
the broadeasting £ ties may ob-
tain a ticket ror 40 cents, and be
conducted guide

of stu-
Each tour

nclude admis-
ng a broad-
The itinerary
ed out to give vis-
an opno i of seeing the
y control room, master control
i, power room, ifraffic com-
1tion system, air-conditioning
plant, “clover-leaf” studio, a speak-
ers’ studio, the main auditorium
studio (from one of the visitors’
galleries) and a museum contain-
ing exhibits illustrating the growth
of - broadeasting. A

No figures have been made avail-
able as to the number of persons
who LQO[ ad\"’nzage of this system
during the fi few da of its
opelazzon. but it is definitely prov-
ing of great help to the mainte-
nance. division of NBC in reducing
onfusion to a minimum,

Short Wave Relays From

THREE

notewe short wave
relay rebroadcasts were carried
over NBC netw coming via

circuits RCA Comm

fre
world. | .

Ru was heard o
ican network for
17 when Commi
off, speaking from the W
in W’ashimgtu held a two-way
conversation v Madame Lit
in Mocco\xr. The conversation,
shed verbatim in
‘was ararnged by NBC
and broadcast amonaﬂv
NBC-WJZ network

L t\moﬁ' spoke via Rocky. Point,
over an RCA circuit
to Berlin, whence it
carried- by land line to Mos-

cow, ami Mme. Litvinoff spoke by
land line to Berlin, and thence by
radio t6 Riverhead, Long Island.

The synchronism of the conversa-
tions was perfect. Reception was
also clear. o

‘On Nov. 20, speaking from RNE,
Moscow, President Kalinen of the
Soviet 'Republic, addressed the

TUNING IN ON THE WORLD

Foreign Capitals On NBC
——Nets Make International Reception Commonplace—1

oh the

- personal

an audience dirvectly over a
meter wave. Reception was not
so clear as the Litvinoff ex-
the translation of Ka-
ech by Harry Jimmack
Iv well heard by NBC-
etwork listeners,
ane day NBC succeeded in
short wave contacts
T. G. W. Settle’s
balloon as it as-
11 miles into the
Twa-way con=

twork and government offi-
and announcers in New York,
icago, Akron and Washington
were carried on and rebroadeast.

The “highest studio™ broadeast had
been

signed exclusively by NBC,
the CHiCaAGo DalLy NEWS,
f owner of WMAQ, as co-spon-
f the flight.

New Audition Poliey
LHF PRACTICE of granting
ons to all applicants, a pro-
gram policy of WINS, New York,
the last two years, was abandoned

Nov. 16; Don Clarke, program
lirector, announced. Hereafter
only soloists  recommended for

audition by musicians, producers
and entertainment critics of recog-
nized judgment will be heard, and
then only by special appointment.
The only exception to this rule
will be persons who have developed
a program which is built around
some specific idea; such artists
will be granted auditions on their
application if the idea
seems to justify the hearing.
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Audition Broadeagt
Tested Over NB(

Prospects Remain at Agencies.
WMCA Tries New Plan

IN THE BELIEF that receptin
of an actual program ove :
office radio set in adver
agencies enables plO\peLtl\ e spon.
sors to get a better idea of v
program material is available thay
from formal auditions, NBC trig
the experiment of broadcasting iy
auditions during the week of
During a half-hour period ea
ternoon talent was presented
an original production. Some
the talent not only had not
heard before over the netwe

%

a

had not even been auditior
privately.
Agencies Are Notified

PREPARATORY to launching the
experiment, NBC sent out a pre
liminary telegram to
agencies ~tzalzht across the coun «.
try, explaining the new scheme ang
emphasizing that the network
ficials felt it provided an opp
ruxmv for mo:pegtx\'e sponsor

vealize just how such a progra
would work for them in mo*r :
sales. Two subsequent ¢

called attention to the alent

scheduled for the following day
and the time and stations ¢
WEAF's network carried all the
programs at the same time on con
secutive days. During the wee
“Mutt and Jeff,” “The Poaet Prinee”
<{nthom' Frome), Phil Cook, Har-

old Levy" Show, and “The
University were presented

The vresponse was considered
highly gratifying by network ex.
ecutives, who stated that inrerest
in the wvarious acts had been
aroused in several different quar-
ters. It was too early, ho“e\er.
to point to actual business that

might follow
ceived.

WMCA’s New Policy

SIMULTANEQUSLY  with the
announcement of NBC's new
policy, it was disclosed that WMCA
will try a radical departure in
program auditioning. The firstex-
periment was on Nov. 13,
Pappy, Zeke and Ezra, a hill
ensemble, auditioned for more
a score of New York advertisi
agencies at one time. T

The plan, which will be used in
future for more and more shows if
a<tual‘ experience proves its fea
bility, is to conduct the studio pre-
sentation of the show in the ordi-
nalv way, but to invite represen-
tatives of all agencles with radio
departments to hear it in the
“Little Theatre of the Air,” an
auditorium in the WMCA building
with a capacity of more than 100,
The number of reservations for the
first audition on these lines was
gratifying, and executives of the
station feel that the expense of
auditioning under the present sys-
tem will be greatly veduced by
theu new plan.

from inquiries re

-

AMENDMENT of the radio rules
and regulations under which no
part time station may broadeast
commercial or sponsored programs
during hours assigned for program
tests or experimentation, was
ordered by the Radio Commission
Nov. 21.

THE CRO

POWEL CROSLEY, Jr.. President

LEY

A series of current surveys .of the midwest mar-
ket which show the public preference for various
products is available. Advertising executives
may obtain copies by making inquiry on their
letterheads and stating the kind of products in
which they are particularly interested.

RADIO CORPORATION

CINCINNATI

L
j
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Tugwell Opposition
OPPONENTS OF the Tugwell bill have'at
last become articulate. Well-planned
paigns to have the measure stripped of its de-
structive provisions—provisions whick th
contend would all But scuttle legitimate bu
ness and advertising in the foed, drugs and
cosmetics flelds—are under way. These de-
velopments are r%assm‘ing. QOnly by a united
front on the part of the groups affected can
safe and sane legislation be obtained. Facing
the new offensive, the Tugwell bill apparently

- has little chance of enactment in its present
drastic form. A few months ago, the ways
appeared to be greased for it~ : ;

The Administration wants some sort of re-
form in the package food, drug and cesmetic
fields, which have an estimated annual turn-
. over of $17.000,000,000. There is no disputing
the need of a moderate degree of reform which
would eliminate the quacks and charlatans
and drive from the market alleged ecyre-alls
and remedies definitely proved as injurious to
-health. But the Tugwell bill, as now written,
_oversteps the bounds of good judgment, well
, qualified opponents insist. They say it runs
counter to the Administration’s 0WN recovery
drive, sinee it would -destroy rather than de-

. velop certain major industries, - accelerate

. rather than relieve unemployment, and tighten

rather than open the public's purse-strings.
" The business of "broadcasting naturally is
vitally interested in the proposed legislation.

Rough estimates place at about $25,000,000

the amount spent by the three industries for
radio time last year, or more than one-third
of all estilnated raceipts from the sale of radio
time. Advertisers who get results willingly
spend that money. Many agencies ave largely
dependent on these accounts for their exist-
ence. It is apparent, therefore, that the enact-
 ment of indiscreet legislation would seriou_sh%
cripple or destroy several lines of activity in
~one fell swoop. ~Add to that the retail drug
and other stores which depend largely upon

cam-

P

e
s

-

drug and cosmetic sales for their existence, -

Last September BROADCASTING published an
exclusive article by Assistant Secretary Tug-
well, interpreting the measure from the gov-
ernment point of view. Since then there have
appeared in our columns several articles in re-
buttal by opponents of the bill. Our sole edi-
torial aim has been, and will continue to be, to
present as fairly as possible all sides of this
important legislative effort. !

Our own impulse is to oppose any legislation
which might undermine legitimate businecs

- and thus cause a diminution of honest ad-er-

‘E.ge 20

"a criterion.

ke government interference in

busi If it can be revised to drive from
print and from the air the advertising of

products which are manifestly injurious to
health—the “chiseling” fringe which we all
despise and which happily is very small—if
can be done without hamstringing bona
fide industry and advertising, a service will be
done for industry at large and for all adver-
tising media as well as for the public.

Some sort of legislative action in the foods,
drugs and cosmetics fleld seems certain, if the
present state of mind of the Administration is
It is well that the industries in-
volved, particularly the best elements in them.
have awakened to the fact that they have a
right to advise and guide the legislators at
the forthcoming hearings.

Radio Doing Its Part

BUSINESS is getting better in radio. Our
own reports from individual stations, the NAB
reports on monthly non-network business and
the networks’ own latest reports bear out this
conclusion. From the high tides that ran in
1932, to the ebb of the first six or seven
months of 1933, the ship bearing revenues into
radio’s coffers now seems to be running into
flood tides. Count the last three months of

1933 with the definite prospects for early 1934,

nd it looks as though the best winter season
in radio’s brief history is here.

:This does not mean that all is profit-taking
n the business of broadeasting. Apace with
its business growth, which is founded on its
proved soundness as an advertising medium,
radio has increased its payrolls nearly two-
fold even before the code required any in-
crease. More than that, the broadcasters have
lately been investing in plant and studio equip-
ment to an unprecedented degree—investing
earned and to-be-earned capital in improving
service to the listeners and to advertisers in
the confidence that their business is sound and
secure.

Happily, the onslaughts against commercial
radio have found few attentive ears, what with
the diversity of p}%ograms available to please
all tastes, the improvement in advertising
technique and the general satisfaction which
(as Commissioner Hanley points out in this
issue) the public now evinces toward radio.
In official quarters—especially since President
Roosevelt and his ‘men have found radio en-
tirely willing to forego revenue-bearing pro-
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The RADIO
BOOK SHELF

“BROADCASTING AND PEACE" is the selt.
explanatory title of a new publication by
the International Institute for Intellectys
Cooperation, of 2 Rue de Montpensier, Paris,
Copies in English may be obtained for 7s. g
Studies by the following experts are included;
"Major C. F. Atkinson, Foreign and Overseas
Director of the British Broadeasting Corp.,
A. R. Burrows, Secretary General of the Inter.
national Broadcasting Union; H. Giesecke
former director of the Reichs- Rundfunk.
Gesellschaft; Comdr. Gino Montetinale, chief
of the Radio Division at the Italian Ministry
of Communications, Rome; Arnold Raestag,
former Norwegian Minister of Foreign Affaiyg,
delegate to the Assembly of the League of
Nations, chairman of the board of the Nor.
wegian Broadeasting Corp.; Mario Roques,
Professor at the Sorbonme; L. Sourek, presi-
dent of the board of the Czechoslovakian
Broadecasting Organization.

THE PROS AND CONS of the National Uni-
versity Extension Association debate issued
this year, “Resolved, That the United States
should adopt the essential features of the Brit-
ish system of radio control and operation”,
have been collected and published in The Rei-
erence Shelf series by E. C. Buehler, director
of forensies, University of Kansas (H. W,
Wilson Co., New York; 90 cents). The book
contains reprints of papers by crities and au-
thorities on the American and the British ra-
dio systems, besides an impartial explanation:
of how each system operates. Among the con-
tributors are Commissioner Harold A. La.
fount, M. H. Aylesworth, William Hard, Arm-
strong Perry and outstanding English radio
authorities.

grams to make their facilities available on
instant notice ,as a public mouthpiece—radio
can count more friends than ever. SL

Radio is doing its part, with its earnings;
its satisfied employes and its improved and
improving methods. Its record in Depression
and Recovery is one of which it may well be
proud. -

Power and th_e Sponsor

MORE and more stations are being awarded
increased operating power by the Radio Com-
mission. That is in accord with engineering
technique and with advances being made in
the radio art. What do these power increases
mean to radio advertisers? They mean that
dvery additional watt of power brings addi-
tional listeners to the station, and of course to
the program sponsor. They mean, also, clearer
reception for the old established audience and
better quality in received programs.

In many cases, stations have not resorted to
increases in rates when their power has been
boosted, despite the fact that new equipment
and greater operating overhead is entailed
Even with slight readjustment of rates, how-
ever, the time-user usually gets more than he
pays out, for a power increase that justifies a
rate revision as.a rule is one that means sub-
stantial increases in coverage.

TECHNICAL radio’s most coveted
honor—the presidency of the In-
situte of Radio Engineers—has
been bestowed upon Cyril Moreau
jansky, Jr., consulting radio engi-
neer of Washington, who is well
imown in broadcasting because of
his pioneering work in station
coverage surveys.

Elected by mail ballot on Nov.
8 he will during 1934 head the
rechnical organization which serves
as the clearing house for informa-
tion relating to radio technique
and which coordinates the de-
velopment of improved methods of
rransmission. He takes over the
L R. E. helm after serving as a
member  of its board of direction
for four years and after holding
cther executive posts in the organi-
zation.

While he has been best known®

among his technical associates in
the past as a scientist and edu-
ator in radio and electrical engi-
neering, Prof. Jansky has become
noted in recent years among broad-
asters and to advertising agen-
des for his work in the field of
measuring station coverage to de-
termine “audience circulation.” ‘It
was he who conceived a new for-
mula for technical coverage sur-
veys as being the nearest possible
equivalent of Audit Bureau of Cir-
clation figures for radio stations.

In 1930 Prof. Jansky left the
teaching field to organize the firm
o Jansky & Bailey; consulting
radio engineers in Washigton,
ypecializing in coverage surveys.
4n insistent demand on the part of
wvertisers and agencies for basic
data’ concerning station coverage
led to the development of the serv-
ke, Associated with him is Stuart
L Bailey, former Department of
Commerce radio engineer, who, in-
tidentally, was a student of Prof.
lansky while he was professor of
radio engineering at the University
of Minnesota. )

It took considerable effort to
“sell” the idea of technical surveys,
bt as an educator Prof. Jansky
¥as accustomed to patient, per-
Sstent methods of instruction.

at his plan has been accepted
¥as evidenced this year when both

American Association of Ad-

oghistorv.com

CYRIL MOREAU JANSKY

" M. Jansky

Respects to

and the

tional
at their | annual conventions e
dorsed cqverage surveys i c
in determining station circulation.
Today, Ja & Bailey have three
feld cars| fully equipped with re-
cording a]nd checking instruments,
and a stqrf of five engineers mak-
ing statiqn coverage surveys.

i of ‘political fate pre-
vented Prof. Jansky from serving
on the Fgderal Radio Commission.
In February,.1929, just a month
before the change in administra-

zone membper to succeed Sam Pick-
ard, now|a CBS vice president.
But the appointnient lapsed, along
with that of Arthur Batcheller,
radio supervisor’in New York, who
had been named by President Coo-
lidge to the first zone post, when
Congress adjourned without acting
on the norhinations. ;
Cyril l\§)reau Jansky, Jr., was

born .at Delton, Mich., June 28,
1895, the gon of Prof. and Mrs. C.
¥| now professor of elec-
trical engineering at the Univer-
sity of Wikconsin. Traveling with
his parent§ from one university to
another during his early vouth,
Jansky received his elementary
schooling in Michigan, Maryland,
Oklahoma and Wisconsin. He was
graduated from the University of
Wisconsin in 1917 with the degree
of Bacheloy of Arts in physies, and
received his master’s degree two
vears later .
Following his graduation young
Jansky wds appointed instructor
in physics| at the University. of
Wisconsin—this first job. The same
vear he went to the Bell Telephone
Laboratorigs to work on war prob-
lems in submarine and airplane de-
tection. After six months, he re-
turned to Wisconsin to continue his
work on sybmarine detection and
to get his master’s degree. .
It was i 1916 that he becam
interested in radio. As an under-
graduate hel had devoted consider-

- able attention to the vacuum tube,

then chiefly An experimental device.
He also was|active in the operation
of the University of Wisconsin

(Continued on page 37)
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PERSONAL NOTES
ALEX SHERWOOD. former sales

i er of the Westinghouse stations
KDKA, WBZ-WBZA and KYW. has
been appeinted general manager of
KFLV. Rockford. 11l Mr. Sherwood
vy in 1932 was with Crosle;
s Cooperative An

reh. remaining
in 1933,

2 manager of
m.  aceording  to
sresident  of
Co.

with

WE
KRMD,
3}

named  studio

WINTKER. of the
of WNBIRL.
re par-
Jane.

. CALDWELL. Washingt.

o
o1

ey and  f{ormer neral
Ruadio Commi
from a  serio
m confined at

two  weeks.
ordered a complete

physician
rest.

WILLIAM A, McGUINEAS,
advertising staff of

RALPH BRUNTON,

KJBS. will leave San Franc
day  after New Year f ashing-
ton. where on Jan. 15 rthe Radio

Commission will hear the application
of KIBS for an increase of 500 watts
from its present 100 watts.,

GLENN W. PAYNE.
manager of NBC. was
visco and Los Angeles the latter part
of November on a mission of coordi-
nating the western and eastern divi-

commercial
in San Fran-

. siens of the nerwork.

COL. THAD H. BROWYN, vice chair-
man of the Radio Commission, left
Washington Nov. 22 for an inspection
trip to Detroit. Toleda and Cleveland.

He returned to his office Nov. 27.

TED KOOREMAN. formerly of the
sales staff of KOIN. -Portland. Ore..
he been appoitited manager of
KALE. also operated by the Dlorrt-
LAND JOURNAL.

CLIFF ENGLE. formerly with
KGW. Portland, Ore. and the PORT-
LAND OREGONIAN. has joimed Me-
Gregor & Nollie. San Franeisco tran-
seription producers. :

DR. WILLIAM H. VOELLER. vice
president of Conquest Alliance Co.,
New York, leaves Nov. 20 for the
West Indies. He will stay two weeks
in San Juan. Porto Rico. to supervige
various American accounts on WKAQ.

HOWARD E. RAY. former commer-
cial manager of KGRS, Amarillo.
Tex., is now commercial director o
WDAG, Amarillo, Tex. ‘

the NBC Chicago division. has been

transferred to the sales department.,

George F. Vlack. formerly assistant
manager of building maintenance, has
been made assistant to the office man-
ager. . X !

) o . i useful to mankind in the develop-
ROSCOE J. BARRETT, Jr., of the ! g -

building maintenance department in :

-world’s first regular broadecastin.

SENATOR C. C. DILL and Radio
Commissioner Harold A. Lafount at-
tended the NBE studio inaugural in
*Radio  City November 11. Senator

- Dill then left for Washington to spend

@ week. afterr which he visited his
parents in Ohip and proceeded to his
home in Spokane, Wash.

ARTHUR RUSH, newly appointed
contact man for recordings in western
territory of RCA-Victor Co., returned
to Los Angeles late in November from
@ three weeks' eastern trip. His
headquartérs are in Hollywood branch
of the firm.

HORACE STOVIN. of Regina. has
been appointed western;: regional pro-
zram director of the Canadian Radio
Broadeasting | Commission. and will
shortly open the western office.
JUNE AULICK. formerly a soeiety+
writer for the NE York  WoRrLD
TELEGRAM. hax ed the CBX pub-
icity staff to handle commereial pro-

z

OFFICIALS and station managers of
T Mason Dixon Radio Group held a
cheon meeting in Lancaster, Da.
in November. attended by Col. J.»
Hale Steinman, president: I. Z. Buck-
walter. treasurer: fair R. MeCol-
@nugh. general manager: Jacob Math-
o, chief ineer: D. A, Armstrong,

comptroller: V. (. Diehm, Hazleton :
Robert  Gulick. York: Hines Hat-
chetre. ter. and J. Gorman

Walsh, Wilmington.
CHARLES A, ROBINSON, 8. J. of
Nt. Louis University. operating  the
non-commercial WEW, St. Louis. has
been appointed a member of the Na-
tional  Committee on  Education by
Radio. succeeding Charles T. Cor-
coran., 8,

MISS SALLY MURRAY. formerly
of the licensing division of the Radio
Commission and at one time secretary
to former Chief Examiner Yost. has
left the Commission staff to take a
position -with the Agrieultural Ad-
Justment Administration in Washing-
ton.

BURRIDGE D. BUTLER. president
of WLS, Chicago, departed November
18 for his winter residence at Route
1. Arcadia, Phoenix, Ariz.

MISS  MARJORY STOCKDALE,
secretary to Robert Kendall, assistant
manager of NBC Artists Servjce in
Chicago. was married to GeorgeiHeid
ler in Minneapolis, Nov. 30,

MISS ALICE L. MacKILLICAN,
formerly with the Ellis T. Gash Ad-
vertising agency, has been added to
the NBC Artists Service staff in
Chicago. =
LEONARD ERICKSOX, stern
sales manager of :«CBN in Chica'go, was
ill at his home during the third week
of November. -
KEELY SMITH, sales manager of
WBBM. Chicggo. underwent a tonsilar
operation Nov, 22, - :
J. G. GUﬁE. publicity . director of |
CBS, was in Chicago for a few days
last week (Now. 20) to acquaint him-

“xelf with developments in the Middle

West.

BETTY G..BROCK has been added
to_the statistical department in the
NBC Chicago division.

" Dr. Conrad Honored

DR. FRANK CONRAD, assistant

chief engineer of Westinghouse,"
familiarly known as the “father of
broadcasting,” on Nov, 19 was
awarded the John Scott Medal for
scientific achievements by the City
of Philadelphia. : The medal 'is

awarded for inventions that will be

ment of industry in any form. Dr.
Conrad, who was responsible for
the development of KDKA, the

station, ‘has been honored previ-
ously for his accomplishments in
radio. S o
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BEHIND .
THE MIGROPHONE

of approximately $2,50 per vear is
placed on all receiving sets. At
resent there are in use 17,000,000
i country, which if taxed
rate would mean the
would be forced to pay
342,500,000 for use of

s Now the only ex-
ener is the cost of
tallation and upkeep.
ly the British Post-
is the director of
icenses the

N
X

NAYLO
AN

the
explicitly that the
transmit  any
department of
may require to be

d, also

chief gt WE
A PICKER

foos

The British System

ACCORDING ro Williar
th ic i

e noted Amey

Hard,

. Sir John Re
£ the

the
Mo

Na

LAWR

v

substantially the
benevolent
nr Sives
to be wialded.
1oaceordance
t 8 opro
true blue,

guitudinousness

wental broadeasting, since
ed by the state, in
according to Mr.
t be careful not to offend
st therefore, while
lization,” em-
al responsibility,
far beyond any

oamong us.

To Station Owners-
(FROM 100-WATTERS UPY)

Dear Sir:

Do you want to meet a statien manager with eight
vears’ experience and success behind him who might i
be just the man to show you how to make more money Statesmen are Barred
with your radio station?

that recently
reports to the
loyd-George and Win-
urchil re denied the right
the facilities of the Britis!
sting Corporation becaus
1 declared they no longer
I important political

This open letter will make it possible for us to meet . .. t}
[ am now employed as manager of a midwest network ef
station. Frankly, we've accomplished a great deal
But we've leveled off —and I want to join a station that
wants to build and grow.

<t
ston Ch

Naturally, in the past I've been responmsible for the | P”‘
entire station—all its departments and activities. I :
can give you complete details of engineering, audience- : B A cerineing y
building, pregram building and business getfing accom- P . Le"é'" (e;;‘mfa;gﬁ ?OUI(‘ be
is < bt iy R | racti here.  Minorities
) plishments for which I have been responsible. ; ;] ually accorded the same pri
i Tam we}!i knewn in radie and can give vou as reference res  as majorities, and an
; responsible men associated with the industry, as well a worth-while message
as my present employers. If, from this brief’ letter, | commodated as a rule -by
veu are interested, your wire or letter to: “BROAD- - | broadeasting stations, .
CASTING™ in care of the box listed below will bring | Evidently speakers who are dis-
full details and make it possible for us to meet. ) | posed to take issue with policies
: Very truly vours, | advocated by the government are
T barred from using the British sys-
BOX 142, tem. Here we have free and full
BROADCASTING,

discussion of all public questions—
870 National Press Building. the opposition being quite as voeal
Washington, D. C.

red

%

our

i as the proponents.

| Here the 600 licensees ave indi-
| vidually responsible for the kind
of programs broadcast. Instead of

BROADCASTING ° December 1, 1933
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In Defense of U. S. Radio

(Continwed from page 13)

one radio czar as in England,
have more than 600 here, with
Federal Radio Commission Sittiy
as a quasi-judicial body to see thy
the programs rendered are in the
public interest.

The British system cost the ta
payvers approximately $7,000,000+
support, obtained through the tg
on the 4,470,000 sets in operatig

There are long periods throug
the day when no programs are g
the air. Here one can obtain rag
service day or night to gratify by
peculiar whim, faney or inelin.
tion at the

|4

ne.

It is cur diversity of program
which is one of the chief virtu
of the American system, appealing
as they do to all elements
population.

7

of oy

Huge Cost of Change
IN A RECENT report to the U.3
Senate the Federal Radio Comm
sion outlined several possi
Wwhereby our broadcasting
could be operated under go
ment control. One plan calls
system whereby 1,000 low-powers:
stations would be establ
the 48 states to take care of
varyving areas, population and
That plan, it t
would reguire an init cost
installation of $120,000,000
annual maintenance cost of
(00,000.
Anothel plan would be to pro-
ide one or more stations for each
state to give programs of inte

0 the and several high
powered stations for nationg

coverage.
This plan, i
require an

tenance cost of the same amoun
So it would seem that thé be
and most economical thing for
to do would be to strengthen th
radio structures we have evects
through years of toil and experi-
ence, eliminating offensive features
and strengthening weak spots.

“Hoosier Shindig™

“HOOSIER SHINDIG,” the new-
est program addition to WKBF
Indianapolis, featured each 8
day night, is setting record
length, since it starts at 7 p.m,
runs until sign-off time. Under
the personal supervision of D. E.
“Plug” Kendrick, station director,
a pioneer in old-time music over
the air, the program at present has
six sponsors, each of whom i
allowed one half hour entirly for
an exclusive commercial program.
At the end of these individual
periods “plugging” of all sponsors
begins. Fifty old time artists are
used.

1-

Singin® Sam Quits
AFTER broadeasting continuously
for the Barbasol Company for
nearly three years, Harry Frankl
(Singin’ Sawm) has asked to'be re-
leased from further fulfillment of
his contract. He gave no reason
for the request, other than that
he needs a vacation. The contract
will run until the original expira-
tion- date, with talent still to be
selected.

A portion of Mrs. Reilly’s
audience at one of her re-
cent Coffee Parties for her
radio audience. These part-

ies are anngunced only
through *Mrs. Reilly’s Sun-
beam program over WOR,

The admission ticket is a
Sunbeam Coffee jar label.

* makes Customers
- out of Listeners
—_ ~ for Austin. Nichols!

i USTIN, NICHOLS & COMPANY, distributers, of Sunbeam products, recognize
[ that the real test of a radio program is the sales it produces. Not one-time
l sales—based on premiums or prizes—But sales consfsmy recorded week in and week
. out! The?rvprogram of commonsense talks to housewives, conducted over WOR by
- (. Mrs. John S. Rellly, happily combines entertainment, education and SALESMANSHIP.
“In four years these weekly |5-minute broadcasts, with litle other supporting advertis-
ing, have made Sunbeam Coffes in-the-glass-jar, a leading seller in a highly competi- .
tive field. Also they have tremendously boosted the popularity of the enfire Sun-

beam line.

Mrs. Reilly's WOR audience is a loyal audience. They stick to Sunpeam products,
proof of which is the thousands of Sunbeam Coffee jar labels they send in to get the

free pound of coffee that is offered for evefy twelve labels.

The .commonsense way in which Austin, Nichols use WOR to build sales may well be
studied by all manufacturers who want to get maximum sales results from a minimum’

sales expenditure.

" BAMBERGER BROADCASTING SERVICE, Inc, NEWARK, NEW JERSEY
. New York Business Office: 1440 Brgadway - Chicago Office: Wm. G. Rambeas, 360N Mscfugm Avenu
\Boston Office: }ames:(?, Fay, Shjtie;-ai&g; - o e
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W. E. Conversion Parts
Made for 6-Type Sets

IN LINE with a policy of making
st improvements available to
owners of its apparatus, Western
Electrie Co. has monugeu a set of
conversion parts for 8-Type
(1 kw.) radio broadeast transmit-
. 1is equipment, in addition
motor generators,
ase ‘m modulation capa-
transmirters of ‘this type
ver Lent by increasing the
ied to the last

_ power amplifier
5.000 vo

iat

+a
0

T 100 pe “cent
an attending
ic content well within

of the Radio
inating  the
e also increases depend-
ability and ease of maintenance.

ation requires only
in the transmitter,

- The convers
wor change

Operation rema un-
atle not
hours per da 1y can

be converted in about three days
without time off the air. The 6-
Type transmitter was first put on
the market about seven vears ago.
More than 100 are in at
present. :

RCA Viector Announce
Changes in Field Staff

THREE changes in the fleld sale
organization of the transm itter
section of RCA Vietor Co., Camdey,
N. J., were announced Nov. 20 by
I. R. Baker, section chief. Ben
Adler has been placed in charge o
the newly established -outhea=¢m
territory with headquarters at 1y
Walton St. NW., Atlanta. Russe]]
P. May has been assigned to
eastern district as assistant t
A, Smith, with headqum‘ter
New York., 8. W. Edwards, fo
mer fedeml radio \upeul\or at De.
troit, has been assigned to the cen.
tral dl:t:lct, with headquar
Chicago as stant to H.
Vance.

Hygrade Sylvania Corp,
Employes Inecrease 89¢

COMPOSITE figures compiled by
the Hygrade Sylvania Corp., re
a}.dmg its activities under the
NRA blue eagle, in answer to the
request of President Roosevelt
business recovery informa
show some interesting compari-
sons. On June 17, last, Hygrade
Syivania had a total of 2,311 e
ploves in the four plants devo
to lamp bulb production, radio tube
production and radio transmitter
and transmitting tube produection,
On Oct. 14 this number had been
increased to 4,750, a gain of &
per cent. On June 17 the payrall
for one week was approximately
$57,000. On Qct. 14 the payroll
was $88,000.

.

ass

ti0n,

Send for rates and Jansky & Badey survey
Bostea—Edison Bids.. 182 Tremont St
New Yock— 1 J. Weed, Daily News Bids.

GET TO
E HEART ‘
OF THINGS |

New England is all fertile territory but here’s the heart
of ic... where this big black spot swings its arc from
Maine down around to Cape Cod . .. 2,000, 000° listeners
concentrated in one compact area,

WEEL. .. for good measure ... gives you a great audi-
ence beyond that black area. But turn your spotlight on
the 2,000,000°, Mr. Advertiser. They're the kind of people
you waat to tell and sell ... they live, work, play, and
buy where you see that black area ... the heart of New

England.

Fertile territory that! It's the concentrated market you ;

reach over Station

WEEI

BOSTON
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LB

_Ruthrauff & Ry

The Business of Broadcastln

Current News About Accounts. Pending Schedules, Tran-crlptlm
Repre~entatn es and &pparatus Notes from the Stations

i

STATION ACCOUNTS

KDEA, I

I
oAU, Philadelphia:
5 Co. New York (U

;LU!:\’ repor

Mason. Inc.

Honerwell Reg

{temperature ¢
SIB

yoR
o 1R times, SHB
. Lud, Queida.
anuouncements
A, T. Seq
Daodge Moto
weekly,
5 " Y .

ware)
4R times.

g0
3 transerintions

anwe me . Pu

0 once w t‘eH\

E. Laub Co.. Plnl«welnhm
WNAC., Boston: Block Dﬂ ug (‘m. hgp
W Lm\ {Omega of wur

cal dey J'ﬁ' me

won Co.. N H‘\ml (
Sminute heauty
B rimes, Wil
Haven: (Cranbe
South  Flanson, Mass,
saeed, IN2Z announcements.
Advertising  Agency. Boston:
England Vinegar Works \nmmnlm

Mass. (sweet cider). T3 announce-
ments : Harry M. Frost, Boston: Bas-
ton Evening American. 29 announce-

sments, divect. ‘

WMAQ. Chicago: Encyelopedia Brit-

wanica. Ine., New York., 13 fifteen-
minute transcriptions, wedkl v, handled
by Charles Daniel Fr Chicago:

Beldmf Heminway-Corticelli Co.
fthread), has renewed  children’s
hmmnm hrogram 5 days \\eal\l

weeks: H. W. Kastor & Sons. Chicago.
WIMJ, Milwaukee: Motors
Co., Kenosha, Wis.. 20 daily an-
nouncements, thru Green. Fulton &
Cunninghiam, Chicago: 8 hell Petro-
leam Corp., St. Lou 52 daily an-
pouncements, J. Walter Thompson
Co, N. Y.: Chrysler Motor Co., De-
trolt (Dodge cars) 100 daily an-

Bouncements, Ruthrauff & Ryan, N. Y.

WENR. Chicago: College Inn Prod-
suets, Chicago (food products). 15 min-

NEW RAD{O DIAL SYSTEM-—Richard C.b Pattersen, Jr., NBC ?xecutive
vice president, works the new dial system in NBC’s Radio City head-

~utes, mings weekly, 13 times., quarters which automatically tunes in 42 d.ifferent stgtiops or s‘tudios.
‘thiou‘:i lﬁ(lﬂlillileltt\ - g“zfl‘upi‘e -fﬂmulll;;r;, O. B. Hans¢n (left), NBC manager of technical operations, explains the

Chicago. workings of the device to his chief.

i ‘ ’
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Omaha:
hari

Beech- \ut Packing
N.Y.L 3 announce-
i\ nn-Ericks
ter Company, Omaha
studio program 12
: Gmwm. Mills
. Betty Crocker
\[l)l)é ine Ca.,
ationsy. daily
A, T Sears &
Nash Motor Car Co.,
12 anmouncements
Oneida  Community,
{=ilverware),

Kenosha,
weekly,

Ltd., Oneida. R
announcements  weekly, AL
& \ou \'hit‘;l;o:‘I’:lthﬁm!er Mag
6 Junouncements
Broadeasters,

week-
Chi-
City, 2
Rh[bmu"t &

eokly,
Y. thﬂ't Chemic

s,

6 transeription
Lac-Tie
(toorh-
weekly,

Pro- Pn\'

Itimore
Joseph
Mattress

ealy Co..

- mattress)  daily’
Martin O'Callaghan
ellv. Oil Co.. Kan
fons weekly, Rus
Tiger Coal Co.,

. ani nmmemom\ W eel\-
el :Crump  Advertising, Kan-

\VDI (.
Gamble,

aquarter

Proctor &
ry o soap)
13 weeks.

H::r{im*d. Coun. :
Sl : -

3 N. Y.: General
1 (Bisquick). 60

1te = transeriptions, direct;
iental Baking Co.. New York
(Wonder Bread b, 4 announcements
weekly, 10 weeks, Batten. Barton.

"’ne & Osborn, N. Y.: Maryland

tical Co.. Baltimore (Rem)

2 M‘uoumemom\ nh. v except Sun-
1934, Jmeph Katz

st-Vite (U, 8. AL

s, 12 one-minute

e weekly  to Dee. 11,
Atherten & Currier. N, Y. Carpen-
Co., Boston (paints), 3

announcemants: weekly,
. Inc., Boston:

Edmund 8.
Rumford Bak-
Rummul R. 1. (Bakes-All),
*mu‘(eu‘ent\ daily except Sunday,

. and quarter hours twice
weeks, Atherton & Cur-
¢ Ntance, Ine., New York
1 Mistol Rub), five-minute
«]Ild one-minute announce-
weekly, G5 talks and.,
vmmun(emeur\ MecCann-Eriek-
son, N. Finrex., Ine. (suits and
overcoats), quarter hour transcrip-
tion weekly. 13 weeks, Florence Grif-
fin, Cleveland: Great Atlantigh& Pa-
cific Tea Co.. Springfield oftite. five-
minute food talks once weekly, direct;
Aetna Brewing to Hartford (Aetna
beer), half houwr \weklv 26 weeks,
Gross Advertising Agency,  Hartford,

WLS, Chicagd: Pathfinder Magazine,
Washingtom 13 minutes weekly, 13
wee. direct: Cranberry Canners. |
Ine., South Hanson, Mass. {Ocean.
Npray cranberty sauce), time signals
twice daily. 13 weeks, Ingalls Adver-
tising. Boston. Country Life Insur-
ance Co.. 30 minutes on Dee. 16 han-
dled by Campbell-Sanford agency,
Cleveland: E. E. Hess Co., Brooks,
Ind, (H Witch Hazel Creme), re-
newal of 25 five-minute programs, 2
weekly., Rogers & Smith, Chicago.

WSPD, Toledo: Graham-Paige Mo-

. ter Corp., Detroit, daily announce-
ments, 1 week: thru N. W. Ayer &
Son, N. Y.; Maybelline Co., Chicago

(toilet preparations), 13 dmlv an-
nouncements, A. T. Sears & Son, Chi-
cago; Nash Motor Co., Kenosha, Wis.,
(Lulv anno@mcements. 4 weeks, SHB;
Harris Milling Co. (Famo), daily an-
nouncements, 3 weeks, Fred M. Ran-
dall Co., Detroit. -

WJIDX, Jackson, Miss,: United Drug :
Co., New York (Re‘mll products), 5
transeriptions, WBS; Maybelline Co.. .
Chicago (toilet preparations), 13
daily announcements, A. T. Sears &
Son, Chieago. .

VP‘age ; 2
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WDAY

Fargo.

Do Mar
in Lan

A Record of the
First Happenings,
Disceveries and In-
i irn the
by Joseph
“Nathan Kane
Cleth beund. 757
pp.  Ilustrated.

§3.5¢ pestpaid.
H. W, WILSON (0., ¢

PROGRAM

Famous First Facts is

2,500

IDEAS

Ageney,

v Prad-
{Feen-a-mint),
13 weeks, SHB:
Ca ever Shaw

anmounce-

590
KILO.

No other station in this rich farming market shows in-
tensity figures approaching WOW’s,
night coverage over an area of

Winter or summer . . . no matter what season ... WOW
remains in close contaet with nearly a mi

COVERING THE CORN BELT
| Li’fké a Blanket

N.B.C. BA‘Slf/C RED NETWORK

Primary day and
000 square miles.

rillion and a .

half radio listeners

For more comglete information, write John J. Gillin. Commercial Manager

1000
WATTS

WOW

Ouned and Operated by the

Woedmen of the World Life Insurance Association

OMAHA - NEBR.

Page 26

NETWORK ACCOUNTS

(All times EST unless otherwise specified)

TIRE & RUBBER
on Dec. 4. starts Law-
bbertr Rich Crooks,
ing in “The Veice of Fire-
o N NBC-WEAY and sup-

stations, ) . 8:30-Y

FIRESTONE
& L Q.

s 11:30-12
& James,

Ovaltine)
Orphan

lons

WANDER
on ter, -

e

ST
: Blackett-

NORTHAM WARREN Corp. New
3 d Qdorenot on Dec.
fen ta h
arche
e hion Repo
JZ aud suppleme

PR LS LU
r Thompson

ark ¢ @

RAL MOTORS Corp.. Detroit
fae divisiont on Dee, 16 s B
& Budd,
62 CBX
ardays,
o Campbell-Ewald

SMITH BROTIHERS, In
i, NV Y. qeo

Keepsin, D

ps)oon Jan.
unced, on 54
6:453-T p. om.
Tarcher & Shel-

WITHINGTON Co.. Jack-
(Sparton fos) on Nov.
nons orchesti

3
rench,

XER-TI-O Co.. Buffalo, N, Y.,
Foon Nov, 27 added the Don Lee
Network to irs CBX hookup  for
“Bobby  Bensou  and  Sunny  Jin”
. program, and has increased
me 1o Mondays to Fridavs

5:13-5:30 m., PNT.

. Wasey & Co.. N. Y.

STANDARD BRANDR New York

¢ Flelsehmann's Yeast), an Jan. 4, re-

Rudy  Vallee, orchestra  and

st artists in UFlelschmann'’s Yeast

Hour™ on 43- NBC-WEAF and supe-

plementary  statfons, Thursdays, 89
D.oom.

Agencey : J. Wualter Thompson
Ca, NU Y.

STANDARD BRANDS, New York
iChase & Sanborn Coffeed, on:Jan.
7. renews Eddie Cantor. Rubinoff. or-
chestra and guest stars on 50 NBC-
WEAF and supplementary stations.
Sunday, 89 p. m.  Agency: J. Walter
Thompson Co.. N, Y.

STANDARD BRAXNDS, New York
(Royal Gelatin}., on Jan. 3. renews

“Royal Gelatin Review and Chase &
Sanborn Tea Program”™ on 22 NBC-
WEAF and supplementary stations,
Wednesdays, 88:30 p. m.  Agency:
J. Walter Thompson Co., N. Y.
LADY ESTHER Co., Chicago (cos-
metiesi, on Dec. 6§ renews “Wayne
King's orchestra and Bess Johnson in
“Lady Esther Serenade,” on 19 NB(-
WEAF stations, Wednesdays, S:30-0
p. m. Agenecy: Stack-Globe Adver-
tising Agency, Chicago.
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PORTLAND CEMENT ASS'N | (i
cago, on Nov, 20 started Floyd Gy
bons with Victor Young's orchesyy
on 20 NBC-WEATF stations, Monday
S:30-0 poome Ageney: J. Wal
Thompson Co.. N, Y.

LAMONT CORLISS & (o,
Cork (Pond’s cosmeties), on Ny
renewed Victor Young's orch
Lee T - in Vanity Fai
NBC-WEAF stations,

N

E on I
days, 9 ft

10 p. m. Agency: J. Walter "humr:._
son Co.. N. X. )
MJB COFFEE Co. has shifted ;

Monday night Demi-Tasse Revue o
NBC from KGO to KFI. Los Angel
oceasioned by the removal of Ted §
Rito’s band to the southern iy
. MceEvoy, author and humorist,

I

been signed as guest star for
week Acme  Beer

=

N B

Wednesday
NBC CHANGER:
SWale Time™ on
s o Frid

G030 poom,

Proposed Shuffle Would
Allow Four Full Time

A SPECIAL experimental plap
under which WBAL, Baltimon:
WTIC., Hartford; KRLD, Dalla
and KTHS, Hot Springs, all par.
time stations on c¢lear channels
would be acdorded full-time opera-
tion was submitted to the Rady
Commission Nov. 29 in joint appli-
cations filed by the stations.

WBAL, now licensed for halt
time on 1060 ke. (sharing «
WTIC), but which has been
chronizing with WJZ, NBC
asked for authority to operat
simultaneously with KTHS on 108
with 10 kw. until local sunset a
Hot Sprin at which time KTHS
would  suspend operation, whik
WBAL will synchronize with Wiz16
on 760 ke. with reduced power unti
signoff. A similar application was §
filed by KTHS. WTIC and KRLD
asked for special experimental ap-
thority to operate simultaneously
unlimited time on the 1040 ke
channel formerly shared by the
Southern station.

Oxydol Goes Network
PROCTER & GAMBLE Co., Cin
cinnati (Oxydol), using spot time
for several months for that prod-
uct, will start “*Oxydol's Own Ma
Perkins” over an NBC-WEAF net-
work Deec. 4, daily except Satur-
days and Sundays, 3-3:15 p.m,
with repeats for Chicago and the
west at 4:30-4:45 p.m. Program
tells of the trials of Ma Perkins,
an energetic widow in the lumber
business and politics, and has been
carried for the last four months
on WLW, Cincinnati. Blackett-
Sample-Hummert, Chicago, handles
account.

Jimuny Roeosevelt Back

JAMES ROOSEVELT, eldest son
of the President, has resumed his
series of weekly Yankee Network
chats on national affairs after a
seven-week trip to Europe. Dur
ing his absence, the weekly period
assigned to him was filled by prom-
inent federal officials of Boston,

with each official explaining th*Y!

duties and methods of his office.

THORNTON W. BURGESS, noted
author and naturalist of “Brer
Rabit” fame, has resumed his Mon-
day night broadcasts over WBIZ-
WBZA, Boston-Springfield, which
he suspended three years ago after
his Radio Nature League had won
50,000° members.

£

las, announces
office
with

WILLARD F. LOC
J‘:znziling 1

dent of the J.

way Bida.,

dee Motor
tanning to move short

Mich., with R, L
REORGANIZATION of

Hugh McKay, vice-president in charg
Jack Nelson,

L

RADIO ADVERTISERS
AGENCIES AND
REPRESENTATIVES

L e

Wit f opElG, BLAIR & SPIGHT. radie

ation representatives, have opened
i i ! 1 Bl New

Humbeldt
1 New Y
of the ¢

FOUTE. who
t ot Vorld

oot e

on L
New

uwer

X«
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s

e

Other
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who  he
sales dire

BEAUMONT & ITOEIMAN
N

ield Bldg. an
e to the Tower Bl
fre openi

3

o

the E
anley
sam San Fran

the Kr
account,
Caccount executive to vice t
Walter Thompson

sgency.

. Schmalz in
Yortland, Ove.

BUICK MOTOR Co. has moved its
advertixing

offices from Derrvoit (o
lint, Mich.. with €. . LeWald in
Olds Motor Co. has moved

g offices to Lan lich.,
. C. Havens in charge. Don-
Co. Is understood to be
Cto Po :

White in c¢ha

the radio
epartment of Joseph Katz Company’s
New York office has been made

formerly with Lord &
omas, takes charge of musical pro-
duetions, and IH. Lawrence Holcombe
B o the post of dramatic dirvector.

KARK, Little Rock, Ark.. announces

te appointments  of lTowers &
Mene, Chicago, as western representa-
tives; Knox ew York, eastern,
ind Carl Schulenberg, ¥t. Louis. and
Dillon & Kirk, Kansas City, mid-
western,

GEORGE L. FECKE, former radio

divector for .\Ielro~Goldwynx\Iuyezj. has
been appointed director of radio of
tgalls-Advertising, Boston.

THOMAS L. STIX is conducting a
o agency in New York for literary
wople, inclyded among those he rep-
feents heiny William I.von Phelps,
Bendrik Willem Van Loon, William
fose Benet, Dorothy Thompson, Will
Cuppy, T, 'S, Stribling, and James
.{Hd Marjorie Jacobson, who presented
w%:ilke's Drums™ over an NBC net-

ARTHUR SIMON. radio editor of the
Musicar (OURIER

w

SURGE
L NBC

HEMPHIL
ING SUHe
K

b
ABORATORIES

AT, Fx% her Organizes
Direct Recording Corp.
JFORMATION i1

cording Corp.,
equipment for
t‘.lidel‘ a “t"\V§Si' 1
alzo Wi
‘well as n
adve . dgencies and o
announced by A. T. Fischer,

X
dent of the crmpauy.

been established at 30
St., New York. Fi
developed the‘
is the head 0;‘ the Vi
Corp., Cleveldnd, w}
in the prodyction of

for industrial tra

sound films f

FBC

ALTOONA, PA.
l3%i0 kilocycles
100 watts

AVAILABLE FOR SPONSOR-
SHIP

"Birthday Greeters” Program
Big| Result Getter

"Yoice the Alleghenies”

Write Roy Thompsen
:If
\
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General Motors Campaign

GENERAL MOTORS' big radio

“campaign on both the NBC-WJZ

and the CBS networks gets under
way this month. Details of the

program for the 17-station NBC
hookup have not been announced,

but time has been reserved: for
Sundays, 6-7 p.m., starting Dec,
17. The campaign on CBS starts
Dec. 16 over 62 stations, Fontiac
presenting Col. Stoopnagle & Budd,
Wednesdays and Saturdays, 9:15-
9:30 p.m. The same period and
same network two nights each has
also been reserved for Oldsmobile
and Buick, starting Jan. 1, but the
definite assignments of time and
talent have not been announced.
Agency handling the whole sched-
ule is Campbell-Ewald Co., Detroit.

© With the President

ACCOMPANYING President
Roosevelt during his trip to the
South and his sojourn at Warm
3 Ga., are the two major
' “presidential announc-
—Carleton Smith of NBC and
ert Trout of CBS. Clyde Hunt,
the CBS Washington engineer-
g staff. and A. E. Johnson, chief
gineer of NBC's Washington
ions, with Howard Bronberg
s staff, are also along to han-
hnical details of the several
presidential ‘broadeasts.

ADIO STATION
EPRESENTATIVES
WALTER BIDDICK CO.

568.Chambez of Commerce Bldg., Los Angeles
474 Menadnock Bldg., San Francisco
3326 Staart Bldg., Seattle
613 Charles Bldg., Denver

Eddie Cantor

Ed Wynn

Baron Munchausen
Ben Bernie
Wayne King
Paul Whiteman*
Capt. Dobbsie

New York
St. Louis

—IN ST. LOUIS=——

Interest in Radio Entertainment Controls
Results in Radio Advertising.

These are some of the popular features broadcast over KSD:

Red Network Outlet for National Broadcasting Company

Station KSD — The St. Louis Post-Dispatch
POST-DISPATCH BUILDING, ST. LOUIS. MO. ‘ i
Edward Petry & Co., National Advertising Represzntatives NR.
Chicago
San Francisco

. Jessica Dragonette
B. A. Rolfe
One Man's Family
Lum & Abner
Rudy Vallee
Al Jolson

Annette Hanshaw
A

Detroit
Atlanta L3

= )
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SHE LISTENSk » svvme woos

i
{

TO "RADIO SALES” STATIONS

WABC

NEW YORK

POIN T OF USE... \%&rhen they need vyour product. . . cmd where

millions (by an audiied count) in 1l major markets . .

ﬁhe listens in a buying mood because she is planning the day's needs, plcmnmq to stock-up. reminded by
ur radio messczge thczi her suppiy is }ow. She is going to market Wil your product cxppear on her list?

She hears your message when qhe can ~compare the product in her hand with every competitive pomt/
i f ‘

u have fo make about y;ours. Or %she hears with renewed conviction the facts about the very product
e is using. Only radio gives You{r sales message this opportunity. And only RADIO SALES, Inc., of

A g . .
station representatives, can give lyou ALL the facis about this opportunity: an audited count of your

|
’dxence. its buying habits, iis buyu%q power, and its loyalties to the dominant Columbia Network slcmofxs

esented by #ADIO SALES, Inc. | ﬁ , |
> RADIO SALES. Inc. takes
Ask us for proof that MORE mi[llions of American women listen io this opportunity, in the second of a

umbia stations because of Columbia’s long-established. far-sighted series. to point out the advantages
' N | . . ot daytime broadcasting, in view of
cy of broadcasting MORE network programs through its locqi stations the heavy demands clready made

day after day than any other neiwork. o ‘upon its stations for evening ime.

! ) . |
o aa’ 108 11 u‘alfmg for your program...in their kitchens, where buying actually begins ‘ l

Only rat}io can reach them while they work and where they use your produc \

{85 MADISON AVENUE, NEW YO?K 410 N. MICHIGAN AVENUE, CHICAGO

|
\
\,
|

WWW americaitadiohistory com
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"TRANSCRIPTIONS

A
DECADE OF
RADIO
ADVERTISING

oaceounts

ADDITION AL tra

are  re-

Adver-

By HERMAN

1 fed
rth Gower
B of |

 Pittsburgh’s Busy Millions
Alert for Dedication of
~ New WCAE Transmission

Steel City’s Most Popular Radio Station Plans Sur-

prises for Christmas Present for Radio Fans

New Type Vertical Radiator. Increased Coverage in

Primary Area.
True 1009, Modulation.

True (009 Service to
Pittsburgh Listeners.

New Speech Input Equip-
ment.

Latest in Telephone Cir-
cuits.

Duplicate Power, Light and

Telephone Facilities. True 1009, Service to Its

Audio Frequeney from' 35 Growing Family of Ad-

to 8000 cveles. vertisers.

e WCAE 5

KILOCYCLES W W  WATTS
INCORPORATED

PITTSBURGH, PENNSYLVANIA
BASIC RED NETWORK, NBC

Page 30

TWQO NEW developments in electri-
cal transeriptions are announced by
Je . Grombach, Inc.. New York.
Flexible acetate pressings. or records,
veloped by Grombach engineers in
thoration with the Warner Broth-
processing plant. are now being
mmercially. Grombacl  also
s needle for Hexible acetate
which increases the life of
these records more than 1000 per cent.
The new needle now makes the acetate

E le for file purposes, and
ex with records of pro-
al  broadeast quality
sed many times with-
¥ 0f New pres:

used

RADIOART of  Ameriea.
producers

. Lockwo

formerly
o Co.
New  York
is interested in

actr for

STUDIO NOTES

STUDIOS of WDAC, Akron, O., are
iow heing 1 wid in the Court-
1 Horel, Quoas well as at
Akron and and frequent
remoes are b ed from Cleve-
The studios are
titul in Ohio,

the Japa-
Sdidie Tolden
med a half

FRANK  WAT
nese houseboy cre
of KNX. Holl
page of the Asani Tokyo newspaper.
i ous vomedy team of Frank
abe and the Honorable Archie
rd with regularity in Nippon.
of Eddie Holden and his
inald Sharland. appeaved
ue with the laudatory

2

SPORTS BROADCASTS are being

d  successfully  over WID
I by the Adam Hat Store,
SOoper cent of its total
The broadeasts included

t deseriptions of four box-
ing bouts direct from Madison Squar
Garden and Ridgewood Grove, N. Y
Heinie Miller. football coach. has also
been presented. On the day before
the Army-Harvard game an  an-
nouncer. Angele Palangi, gave a fore-
caxt of the gridiron: contest direct
w the Adam Har Store amid the
aise of a crowd of buyers com-
going.

MORE

TWO
receipt of metal recordings of its pro-

stations reporting the
grams  from Francis
Brighton Grove. Newcastle-on-Tyne,
England. a DX enthusiast. are
WISV, Washington, and KNX, Hol-
Irwood. The KNX recording is be-
Lieved by Mr. Wiseman to have shat-
tered distance records. e iz the
Eurepean representative of the DXers
Alliance,

“MARCH OF TIME.” now sponsored
by Remington Rand. will be trans-
mitted to England in a special short-
wave broadeast by CBN Dee. 9. It
will be heard through the facilities of
the British Broadeasting Corp. from
1030 to 11:00 p. m.. London time.
When R, Paley, OBS presi-
dent, was in Europe this summer lhe
concluded arrangements with BBC of-
ficials to velay the “March of Time™
to English listeners.

Wiseman. 90

WOAL Ran Auntonio, staged a4 party
Nov. 17, for the Gebhardt Chili
Powder Co.. Ran Antonio. which was
celebrating the beginning of its ninth
vear on ghe air and its 417th consecu-
tive broddcast of the Gebhardt Mexi-
can Players, )

BROADCASTING °® December 1, 1933

Abandonment of WNY(
For Economy Rumored,
La Guardia Keeps Muy

MAYOR-ELECT Fiorello H. [,
Guardia of New York has refuy
to state definitely what his play
are for the municipal radio s
tion, WNYC, in accordance wip
his policy of formulating comply;
plans for governing the city befo
he discloses them, but among the
who helped elect the Fusion cap
didate it.is confidently pred
that the station will be abandons
There is only one reason g
anced for this suggestion—eg
. It is felt that the stau

the focal points of three netw
and other higher powered out
is unable to serve the public
supplying entertainment not a
able elsewhere.
leaders refuse to be quoted,
corellary to the fact that the
tion performs no entertainme
service of any note is
sion that it has been used to
quaint the people with the acti
of the city government, even
cases where definitely contro
sial matters were at issue. F
this it is but a step to using itk
station for political propaganda,

The station has been operats
by the Department of Plants aw
Structures, under Commissiona
Albert Goldman. The direction ¢
this department is one of the vie
torious party’s spoils after eact
New York City election. Managin
WNYC is Chris Bohnsack, who ha
also done publicity work for thels
cal democratic party.

Since the city-Has an asset o
some value in WNYC's licen
from the Federal Radio Comm
sion, the suggestion has been ad
vanced that the station might b
retained under an agreement suck
as that by which CBS operata

WPG for Atlantic City, but thery

are marked differences between th
status of a station such as WNIC
broadeasting with low powe:r
against strong competition, an
that of WPG, which has its own
service arvea.

Iowa Merger Sought

MERGER of KWCR, Cedar
Rapids, Ia., with WIAS, Ottumwa
Ia., is proposed in an application
filed with the Radio Commissio
Nov. 21. Proposal is to locate &
new transmitter to serve both com-
munities and environs, operating
with 500 watts day and 250 watts
night on 1430 ke. KWCR nov
operates on 1420 kec. and WIAS o
1310 ke., the consolidation being
designed not to affect Iowa’s quota

Admiral R. F. McLean

REAR ADMIRAL Ridley McLean;
former director of U. S. nava
communications, under whom many
broadcast engineers have served
died on his flagship, the Nevade.
in San Francisco bay Nov. 12. 'He
was commanding the battleship
division of the United States flet
at the time. He was a native 0l
Pulaski, Tenn., and a U. S. Nav
Academy graduate of 1894, He
was chief of staff of the batile
force during the world war.

ft to vou is

all that outside territory bevond WSM’s immediate market—

the great listening audience up in the industrial areas around ‘the Great Lakes,

| and over to the teeming market of the middle East.

Quite a number of pretty shrewd sponsors have discovered that WSM, Nashville,

t
|
|
1
|
i Our gi
|
\
|
|
|

NEw YORK DetrotT

CATLanTd

WWW ametit

Exclusive National Representatives

l
EDWARD PETRY AND COMPANT j

CHicAGO

Sanx Fraxcisco

Ouwned and Operated by

Tue NaTioNaL LIFE & ACCIDENT INSURANCE

NASHVILLE, TENNESSEE
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makes a mighty grand Chri

Member of the “Center of Population” Gro

mas present for the Sales Department.

Cleared Channel nﬁmited Time

WS M

50,000 WATTS 650

Kilocycles

NBC
Affiliate

Page '
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For

Concentrated

Coverage

el S Ens—

W
S
P‘

—fOLEDo_
90% Proven

~ Listening Audience’in 2n area
with a population of

one million

BASIC STATION
COLUMBIA
'BROADCASTING
SYSTEM

We make no “distance claims™
but past performmces prove
results in the area we serve

WSPD

The only ﬁmdcasting
Station in Toledo

" and

Northwestern Ohio

i Represented by
J. H. McGillera

2 West 45th St.
New York City

n 4. Reck

Myro:

|

Il 4-1808, 175 W. Jacks.n Bled.
Chicazo,- Ill.

S

|
o

An Answer to lew ell Critics
(Continued nom page 7)

that the individual who
treats his own ail-
so intelligently. It
simply gives the self-doctor the
same right as any other physician
of knowing what drugs he iz ad-
ministering and of deciding for
imself whether he will take a
habit-forming narcotie.

* tion, so
diagnoses and
“zent~ can do

Will Remeve Dangers

FURTHER, if he knows he is
allergic to certain drugs, he can
avoid them. And. unlike the dia-
betic whose case came to my att
tien recently,.he will not be
suaded to give up his insulin in

favor of a cane-sugar nostrum
that will probably kill him. Dia-
betes, cancer. tuberculosiz and

other serious diseases offer a prof-
itable field for the quack. While
it may be said that no reputable
manufacturer would offer remedies
for them, it is equally true that
the new law is not aimed at repu-
table manufacturers but at the
charlatans who have no such scru-
ples. If the sufferer from a dis-
ease in- which self-medication is.
“especially dangerous” insists upen
tfeating himself, his right to do
so is in no way abrided by pro-
hibiting the ballyhoo that urges
him to flirt with death.

t is one thing to say that the

victim of tuberculosis shall no
longer be tragically deceived into
thinking he is getting a cure when
he is simply giving up rational
treatment to try a nostrum. It is
quite another to deny his right to
dose himself with an honest rem-

edy that may soothe his cough and
‘make him more comfortable. Peo-
ple will continue to doctor them-
selves after the Copeland bill has
become law, just as they have
treated their own ailments in the
past. The bill definitely recognizes
their right to do so, and, going
further, tries to insure the safety
and efficacy of such self-medication.

Can't Stop Advertising

MUCH of the opposition to the
Copeland bill seems to be buoyved
up by the unflattering assumption
that broadeasters and publishers
can be blackmailed into support of
the patent medicine crowd by
threatening them with loss of ad-
vertising. Th1~ is nonsense. These
manufacturers cannot stop adver-
tising and they know it. Adver-

tising is the lifeblood of their
business. They will have to go on

with it, even at the cost of being
truthful.

Another terrifying bugabeo pro-
jected by the opponents of the bill
1s the so-called “czaristic power”
conferred upon the Secretary of
Agriculture. As a matter of fact,
the regulation - making authority
granted him now is but the logical
extension of the power given him
in 1930 to set up standards for
certain canned foods. In the pro-
posed law he is authorized to
make such regulations in .deal-
ing with spemﬁc situations as
may be necessary for the pro-
tection of public health or protec
tion of the public against decep-
tion.

o
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But wherever the bill dele- -

gates such special authority, i
clearly delineates the limitationg
of the grant. His decisions mugt
have a genuine and demonstrable
basis in fact, or they will inevi.
tably be overruled as “capricioys
and arbitrary.”” Since the courts
can review every administrative
act, to charge a transfer of legis
lative, executive and judicial pow.
ers to an administrative branch of
the goxernment is to tilt at wing.
mills,

The specious plamt that Senator
Copeland’s proposed new law woulg
jeopardize the NRA is but the
sniping of those who seek to hide
behind the Blue Eagle. The meas
ure merely writes into permanent
legislation those principles of fair
play for competitors and consum.
ers that have already been incor
porated in the NRA codes.

Tribute to Airtight Bill

SOME TIME ago the department
announced its intention of recom.
mending that the language of the
bill dealing with the responsibility
of adveltlsmg media be clarified,
so that they cannot be penalizeq
unless they refuse to reveal the
identity of those who contract for
false advertising. We hold m
brief for any part of the text of
the bill if its purpose can be better
accomplished by other language,
However, the violence of the effort
to distort the meaning of the bill
by those whose questionable prac.
tices it would curb is an indication
of the effectiveness with which the
measure has been wrought. Their
sudden hysterical devotion to the
present statute is due to the fact
that they see no loopholes in the
new one for carrying on their prof-
itable deceptions. Reputable man-
ufacturers, on the other hand, if
they will study the bill for them-
selves, will see they have no cause
to fear.

Broadcasting Sales Tax
Measures are Proposed
In Kansas and Missouri

FOLLOWING the lead of Okla-
homa and Washington, which inre-
cent months adopted state sales
taxes on broadcasting . service,
measures proposing similar taxes
have been introduced in the Kansas
and Missouri legislatures. ~Nu-
merous other states are under-
stood to be considering similar
legislation for general state sales
taxes, emblacmg radio, with the
object of raising additional reve
nues.

The Kansas proposal, titled the
Emergency Sales Tax Act of1933,
on Nov. 15 was reported by com-
mittee to the legislature. It pro-
poses a 3 per cent tax ‘“upon all
sales of service in radio casting,
hiring or renting of radio casting
equipment and facilities.”

The Missouri bill, which expires
by its own limitations after two
yvears, would levy a tax of one-
fourth of 1 per cent of the gross
receipts, including “sales of service
by radio casting equipment or
facilities.”

With Such measures springing
up throughout the country, the

AB tax committee, headed by E-
M. Elkin, KDKA, Pittsburgh, i
making a legal study of the plob—
lem. A conference on the subject
was held in Washington Nov. 21
between Mr. Elkin and Philip G
Loucks, NAB managing director.
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IR Y - i K

NO OTHER STATION IN THE WORLD
~ COULD WRITE THIS AD!

HOSE who have followed station games the campuses of the University of ,over its own lines from as great a distance
W-G-N on the air have witnessed radio | Nebraska. the University of Pennsylvania 3_5 New York to Chicago.
broadcasting history in the making. W-G-N | and the University of Southern California. | The enterprise of the station in bringing * .
experimented, innovated, and \teppedlthe In one year alome, 1932, W-G-N sent its | public figures before its microphone, re-
fastest pace in bringing new ?md larger | snnouncing and engineering staff to Ann ; gardless of distance or expense, has been
programs to listeners. Arbor, Mich.; South Bend, Ind.; Cham- ii.heered by the radio audiences. In 1926 an
This _smgie r:}dto station. the most enjter- paign, IlL; Cleveland, O.; Minneapolis, ’xe\c usive remote control broadcast of an
prising in America, has broadcast the great Mi 4 Los Angeles, Cal., the 1 \%er*“ by VHerbert Hoover was brought
news events of the country to an exfent | Minm., and Los Angeles, Lal., the atter | rom Washington. In 1927 addresses by :
.. being the longest remote control broad- benator James E. Watson of Indiana and
‘cast ever engineered by a single radio Senator James A. Reed of Missouri were
! %brc.ﬁuca\t over W-G-N lines from Indiana-
| polis and Kansas City re<pectue1v N
In 1925 the station staged a debate on
{ prohibition in its own. studios, importing
| two leading exponents of the wet and dry
ues, Clarence Darrow and the late Wayne
B. Wheeler., at considerable expense. In
1924 the station arranged through its cor-
i respondent in Rome, Italy, for the first
phonograph reproduction of the voice of
. Premier Benito Mussolini. Mussolini made
his first phonograph record through a
| W-G-N microphone, and his address of

s | station.
W-G-N has become known as the sta-
tion which broadcasts FROM greater dis- |
tances than other stations broadcast TO. !
i In January. 1926, the 2 n rented lines
ng to the homes
voices of the
Worl ‘d

served its listening audiences with brilli
broadcasts of the outstanding news s
tacles of the last decade. with its own
nouncers, over its own leased wires
dependent of chain hookups.

In the first month-of its existence in May. !
1924, W-G-N inaugurated the.broadcast of
the great 500 mile Indianapolis automot
race. a breathtaking program svhich las
nearly seven hours. With a sound proot
broadcasting booth beside the track dr
with microphones at the foot of the home

the middie

stretch and back stretch. all over the grand- A } 200 v In :h * “S" greeting to Americans and Italians in
- ds and in the pits, the station delivered | proximate \,1\, 0 a day In both con-| America was shipped overseas and put on
stancs and 1l d ehp}n‘ ©F id o of fne, VeOUOD halis there were only 2 broad- ‘the air in Chicago,

ica illingly told story oi IO ~ | < : 3 . .
a technical and thrillingly ek ©* casters. the networks and W-G | In every other field of radio entertain-

vast spectacle. This feature w as rmg‘.hd
b I'\ ‘mo \'\ G N b“mdc::: ex

annually and exclusively by W-G-N ; ment the station has blazed new trails.

In 1925 W-G-N showed the radio wobld | s Gest W-G-N was the first station in Chicago to
- R | “moth productt ‘The \er e, have a radio ¢omic strip ("Sam 'n’ Henry,
hos to broadcast the Kentucky Derby qmd | Auditorium theater m Cn wgo. a moving | now known as “"Amos 'n’ Andy”), its own
every year since then the colorful and qr;p» story of the pantomi | composers, its own librettists, reproductions
gmg s;c;r\t oxt;he i‘\ogﬂ\ihzgai‘fehag\‘ baen pickup of the or 1 . | of great historical events, a thirty-five piece
- brou; o the T v ofits > s . o
<:orpsg of announcing engineers and tl.m' Again, in 1932, W-G-N scooped the radio gz&zgfh?t:agcm:nfituﬁzéaigf (‘;)5“::3‘("1;
experts. ) boin orld by being the only station. on or o cgqioan‘ie; pThe fz’isc'mating feature, the
Also in 1925, W-G-N, at_a cost of $1.30072 network. to broadcast every minute of réz;dzng b  foscinaing feats e the
a day for long Cistance wirés. broadcast ghe the Republican and Democratic conven-| 4o, 5 % " Choirated by the station
entire Scopes evolution trial from Day tdn, | tions in Chicago. canceling 41 commercial | 19114 : : .
programs to provide {he time for the en- |1 49=% . ) .
Tenn. grossing pot ;(‘mz s s. The station was _T»he station has long.been famou's for its
The courtroom was rearranged to accop- origination of great radio features and acts.

K S the only er to give to the
modate the microphone requirements, and | 50 Lo ation of the|lt gave to the radio world, in addition to
the testimony of the witnesses, the uttdr- [;errocrat?c platiorm the above mentioned comic strip, “Clara, r
ances of the judge, and the pleas of respdc- o N i . . Lu A" Em.” “Little Orphan Annie,” East
tive batteries of famous attorneys headéd | In 193 of listemers. through| = "y “ e ITye Sisters of the, Skil- k‘
by Clarence Darrow and the late William W-G-N's own microphones, attended the let”, “The Singing Lady,” and Floyd
Jennings Bryan were broadcast exclusive]y | funeral servicés of Coach Knute C. Rockne | oyp00s Lo .

by W-G-N. of Notre Dame at South Bend Indiana, a “The local success of sponsors’ features

In 1924 the Tribune station, not contept | §aring  experiment  wiich 'de.\q'emped‘ has prompted clients to increase their ad- *~ .
with broadcasting the football and basebdll | 11t0 2 beautiful broadeast, praised by, . oo onoropriations to expand to net-
games in Chicago when there were more |all creeds. . | work broadcasts. W-G-N at present is the
. important contests elsewhere, inaugurated | In all fields of sport W-G-N has out-| oniv radio station feeding features to both

distanced every competitor Since the first
broadcast of the Chicago city series in 1924
the station has put more baseball games on

of the naticnal networks: “thtle Orphan
Annie,” “Clara, Lu 'n’ Em,” “The Sing-
ing Lady” over the National Broadcasting
chain, and “Painted Dreams,” “Just Plain
world. It is the onlv station that has ever | Bill,” and **The Story of Helen Trent” over
broadcast an evening of boxing matches the.Columbia Broadcasting system.

a series of football broadcasts which, over|a
period of nine years, no other single statiqn
can equal.

W-G-N is the only station which has|the air than any other broadcaster in the
broadcast from every campus in the Big
Ten and included in its coverage of great

Do you wonder why W-G-N is first
in popularity in the middle west?

THE CHICAGO TRIBUNE STATION ON THE DRAKE HOTEL
416.4 METERS—720 KILOCYCLES

' i o : :
NATIONAL PRESTIGE'. . . SUPERIOR PROGR'A)?S L v . 25,000 WATTS 'POWER . . . CLEAR CHA’NNEL’. « +» INTENSIVE ZONE 1 COVERAGE .
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- ——
ACTIONS OF THE
FEDERAL RADIO COMMISSION
’ £ ) £

NOVEMBER 14 TO NOVEMBER 30 INCLUSIVE —
. . . N NOVEMBER 26 WFIW, Louisville.—Granted modification  of CP g
S - roving exact loeation of transmitter and studio g
‘xppllcatlona v cation of license to change i‘h-u\v.)~1;L Ho\tel. Lo’:ns\"?“‘e. ¢ e w
increase power and hours WBBX, New Orleans.—Granted extension of spen

XOVE.\]BER 15 - KGGF. authority to remain silent from Nov. 13 to Dec. 1,
cense to chanwge Set for hearing: WJEJ., Hagerstown, Md.—CP g

>5Ldm w@
hours frem

s operati
NEW, American-Republic
Special experimental authoriz
station te use 1528 kes., 1 X
WCAE, P i
operating pewer of au
300 w. [
KGBZ, York, Neb.—Special experimental au
to use 1 kw, power between 5 and 6 . m. da
Sundays from 11-15-33 w0 3-31-34.
'KBB, East Dub\xoue. 3R

to cover CP gran
change frequenc

. and hou": to 1500 kes.. s
| WNAX. Yenkton, S. D

. authority to use formeriy licensed W. E
. mitter 'as auxiliary nsmitter. .

Applications returned: WDEL. Wilmington. -

cial experimental authenzatio 0 use 3 .

on experimental basis SMB, New Orlear

cover CP granted 10-20-33; NEW

A. E. Cullum, Jr.—CP to use 1200 ke

ities of KGKL, San Angelo, Tex.

e a

NOVEMBER 22

Anna Unger] Brookiyn. N. Y.—CP to
500 w.,

eract a
sharing

NEW,
pew staticn to be operated on 1488 ke.,
time with WVFW, WBBC and WLTH. A

WODX, Mobile, Ala—Consent to involuntary assign-
ment of license of WODX from Mobile Broade ;tmg
Corp. to W. G. Austin and W. O. Papev receivers.

WCLS, Joliet, IlL—Modification of license to make a
change in the specified hours of operation.

WBOW, Terre Haute, Ind.—CP to change frequenck ¥
1360 ke.. increase power to 1 kw. and make changes i
equipment (facilities of 'WGES), amended to reques
zuthority to move transmitter to a location to be deter-

mined, . .

KWCR. Cedar Rapids, Jowa—CP to co idate WIAS
and KWCR. transmitter location to be deter install
new equipment, change frequency from 1 w1
ke.; increase power from 180 w. might, _m) k. W 4 25
w. night, 50¢ D., unlimited time.

KGCX, Wolf Point. Mont—Authority
matic frequency control.

KWFV, Hile, Hawaii—Modification of CP granted
§-30-323 to erect a new station to change proposed trans-
mitter ‘and studio location; install new equipment and
extend commencement and completion dates. ;

Applications returned: KCRC, Erid. Okla.—Modifica-
tion of license to change frequency from 1370 ke to 1230
ke., increase nighttime power from 100 w. to 250 w..
and change from sharing with KGFG to unlimited : NEW.
F’etzydndx Tex.—CP to erect a new station to be operated

ke, 13 w.. D. and limited: KARK, Little;
Bnck—)lodlﬁcmuon of CP granted 6-9-83 authorizing
changes 'in equipment to make further changes in equip-
ment and extend dates: WWAE, Hammond, Ind.—CP to|
change equipment. change frequency from 1200 to 1050
ke., -increase power from 160 w. to 1 kw. snd hcur;
£ oper: jon from sharing WFAM to unlimited.

to install auto-

»f operation
ties vacated

f license request-
with  WLBC
tion be considered

under Rule

¢ o
power from 100

form: WHRBC.
operate

nroper

0 operate
vecified : KFOR.

ta cover CP for changes in equm-
“9“5‘3

fon, 8. D.—Modification of
fon: KGHF, Pueble. Colo.

se D. power to JGG w.

NOVEMBER 29

\\xfb KTHS an 1060

local t Hot Sprin
rend ﬂzov u and
each day until
will synchronize
pension of bre

author-
mited !

experimen
KRLD «

with

wnthority

authority to

increase powe:

KRLD. Dal
operate simul
kc

authority to
ed) on 18040

xi\ Hot Springs, Ark.
o aperate

experimental au-
1 \\x'h WRA on 1080
until loc 1 at which time KTHS
eration until S p. m.. CST when it will
on the same quency (1060 ke.) for
.he remainder of the broadeast &
WMC. Memphis, Tenn.—CP to install new equipment,
move main stadio from Memphis te Frankstown. Mi
snd increase power from 500 w. night 1 kw. D. to 1
kw. nicht

Applications returned: WTMJI, Milwaukee, Wis
ification of license to increase power from 1 kw.
21, 5 RKw.
pphcdm)
CP for changes in equipment and

—Mod-
night
day regular and

move main
KLCN, % %"«——\mdx‘wanon of CP for new

eguivment and extend completion date to Dec.

. WREC. Birmingham, a P for new equipmenf and

Iperease power from 100 w. to 100 w. night and 250

w. D,

NEW. Marfa, Tex.—Texas Frontier Broadmdzmﬂ' Co..
P. R. Halleron and Vie Gallagher, CP new station 1210
ke, 100 w. U,

VKBB.
change sp 10uTs,

KGRZ. York, Neb.—Consent for assignment from Dr.
Georze R. Miller to KGBZ Broadeasting Co.

WEKBYV. Richmond. Ind.—License to cover CP f
changes in equipment and move from Connersville, Ing
to Richmond.

Decisions . . . 1
, NOVEMBER 14 : o

KQV, Pittsbureh—Granted special temvorary authority
to operate from 5:15 to 3:30 p. m., EST. on Sundays
during remainder of November and December provided
WSMK remains silent. |

WSMK, Dayton, O.—Granted special temnorarv autho
ity t» operate from 7:15 to 7:30 p. m.. EST. on Sund
during remainder of November and December provided
KQV remains silent.

WIBW. New Orleans—Denied authority to operate un-
limited time on 1200 ke.. pending decision on application
Tequesting unlimited time.

NOVEMBER 17

WJIBW. New Orleans.—Granted license covering move
of transmitter and studio loeally; 1200 ke., 100 .,
shares equally with WBBX. .
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st Dubuque, IIL—Modification of license to

frequency from 1210 1o 1330 ., increase Powe
0 w. te 1 kw, install new equipment and mgs
transmitter locally.

WJJD., Mooseh

t.  Ill.—Denijed for

request

temporary authority to operate each evening untij 3
p. m.. in rdance with consent of KSL, the domi
>z;=.\ion an frequency.
heretofore set for hearing, were @
misse d at request of applicants: WFBR, Baltimore i
power to 1 Kw.; WN
tion  of license to use ¢i
mitter at night; W I)B() Ov

a.-—-Medify icense 1o
s of WRUF).
Hattiesbury,

ircrease power to 1 kg,

Miss.—Denied CP to move 3
¢ of failure to appear at hearing
Granted modification of license tw i

23 to 30 kw., on present frequency—

c.
\\H—\\[ Rochester, N,

> power from

Y.—Gruanted same as above, e

cept freque 1150 ke
WGN, ~——Same T20 ke,
burg Broade b een\oum, Pa.

.- Denied CP
100 w. power, D,

gorstown,
operate
in order

Md.--Granted special
without a frequency
that monitor may be

sent

NOVEMBER 21

rould, Ark.—Granted CP to move trans

also granted authority &
control at new location.
nted license covering increase
25 kw. installing new equip.
from aring equally with WAP]
nd sharing night with WAPL
Granted extension of special author
3 days to use 1 kw. night, 2!y kw.. day.
directional antennae, experimentally.

WORC., Warcester, M Granted extension to 3134,
of special -experimentai authority to operate on 1
with 500 w. unlimited.

WMBH, Joplin. Mo.—Granted temporary authori

KBTM. [

mitter and studie to Jonesboro:
frequem\
k

install automatic

KV0O0, Tu
in pm\er f
X‘]On‘

hours

operate from 9:30 to 10:30 p. m., CST. on Dec.
from 2:30 to p. m., on Dec. 3, 10, 17,
WGCM. M ippi C Miss.--Granted special tem-
porary authority to operate from 2 to 4:30 p. m., CST.
. 30, and from $:30 to 9:45 a. m.. CST, on Dec. 1.
A, EIk City, Okla.—Denied authority to suspend

Rule 151 for veriod of four months,
hours to specified hours.

NOVEMBER 24

WHDL. Tupper Lake. N. Y.—Granted CP to move sta-
tion from lroquois Hotel to Altamont Hotel. Tupper Lake

WPTF, Raleigh. N. C.—Granted special temporary
au'horxt\' to operate without approved frequency monitor
Nov. 22 and Dec. 5. Also granted modification of CP to
extend completion date from Nov. 19 to Feb. 19, 1934,

WSOC, Gastonia, N. C.—-Granted extension of program
test period for period of 30 days. pending action on ap-
plication for license.

WNBW, Carbendale, Pa (Ex. Rep. 503).—-Denied ap
plication for renewal of license, sustaining Examine
Hill.. G. F. Schiessler and M. E. Stephens, denied ap
vlication for involved assignment of license of WNBW to
operate on 1200 ke, 10 w., unlimited time.

WBCM. Bay City, Mich. (Ex. Rep. 514).—Denied ap-
plication to operate station with 1 kw. for 60 days.
Commission convinced plopose(i operation would result
in objectionable interference in reception of other sts-
tions. Examiner Walker sustained.

WIN Gary, Ind.-—Reconsidered action of 3-20-33
and withdrew application from hearing docket and au
thorized issuance of regular license, expiring 3-1-34
WIND, which applied for facilities, defaulted application
on Nov. 10.

WSOC, Charlctte, N. C.—Granted license covering move
of station from Gastonia to Charlotte, N, C., and making
changes in equipment. \

WOR, Newark., N. J.—Granted modification of license
extending commencement date to 1-16-34, and' comple
tien date to 6-16-34.

WSB, Atlanta—Granted license for authority to use
former main transmitter at its present location as an
auxiliary : maximum  rated power 5 kw.

WNRO. Silver Haven, Pa.—Granted renewal of license
on temporary basis and designated application for hear-
ine.

WCLS, Joliet, 1l.—Granted muodification of ]\ceme te
change specified hours.

KFYO, Lubbock, Tex.—Granted renewal of license on
temporary basis, subject to such action as the Com
mission may take on application for renewal.

Set for hearing: NEW, Fred W. Christian, Jr.. and
Raleigh W. Whiston. Norco, Cal.—CP for new station
1280 ke. 500 w.. unlimited time: NEW, Voice of South-
western Pennsylvama Inc., Silver Haven, Pa.—CP for
new station, 800 ke., 1ikw. limited hours, sunset Dallas.
{facilities of WNBO).

to reduce unlimited

] }U\ er from

using *

NOVEMBER 28

WBAL, Baltimore, Md.—Granted exten--
Gon to Feb. 1, 1934, of special experi-
meub authority to operate
with WJZ on 760 Kke. ith 2
WEBC. Superior. Wis.—Granted exten-
sion of authority to use auxiliary trans-
mitter to Dec. 13, while erecting new
m&i;g Pittsburgh, Pa—f(,mntgd au-
thority to opergte auxiliary transmitter at
present focation from Dec. 15 to Jan. 13.
wh\le moving main transmitter.

RENEWAL OF LICENSES:
\tstmn‘ granted renewal on temporary
hasis, subject to such action as Commission
take pending apphcanon\ for renew
y PHR, Pete

nchronously
> kw.

WIAS, Ottumwa, Ia.
burg, Va.: KFOR. mem \ebr KGDE.
}‘ergua Falls, Minn: WCAT, Rapid City

3. Dak.—License extended on a temporary
., to January 1. 1934, pending receipt
snd or action on application for renewal
KWEA, Shreveport. La.—D nated ap-
iestion  for renewal for hearin
ary license subject t
upon any appli

pending atfe
Set for hearing:
_Renewal of license:
chares with W FBC.

WDBJ. Roanoke, V:

0 to 500 w
ieation for mo

protest of V'
license because of pro G
‘\!artm Ine. «WMBGH, Richmond
v, 9, 1833,

tearing abp

Examinc-rs' Reports . ..

KOIN. Portland, Ore~—Examiner Wal-
yer recommended tReport
9134} that application for 2
Zenied beca Portland.
Orezon and

don for CP on % 3
ww. LS, unlimited time be der

WGNY. Chester Township. N. Y.—-Ex-
sminer Hill recommended tRep. No. 325,
Docker 2 that application of WGNY

far authority for increase in hours
¢ight hours per week  ta share eq
with WIBT. WFAS and WGBB on
%e. with 100 w., be granted.

recommended tReport
2180 and 2181) that application to remove
tation from Tampa to Jacksonville
1379 ke. with 100 w. full time. be granted.

Metropolitan Opera Goes
Back on NBC Dec. 25

to NBC networks direct from the
stage of the Metropolitan Opera
House in New York for the third’
season on Dec. M. H. Ayles-
worth, NBC president, announced
Nov. 25. A score or more of the
season’s operas will be carried on
nation-wide networks under ar-
rangements made by ‘Gerald Chat-
field, NBC director. The continua-
tion of the Metropolitan broadcasts
was made possible by a guarantee
fund of $300,000 raised last spring
by radioc and stage appeals by a
committee headed: by Lucrezia Bori.

Paul D, Cravath, chairman of
the board of \Ietropohtan has
lauded NBC not only for bearing
the “necessarily heavy expense of
broadcasting” but for making a
“substantial direct money contri-
bution toward the support of the
Metropolitan Opera Co.” The
amount ¢of NBC's contribution was
mot stated. O. B. Hanson, NBC
manager of technical opelatlom
and engineering, is arranging the.
pickup details, which include 10
velocity microphones placed in the
Wlng footlights and on the pro-
scenium arch. The control .room
will be in a parterre box, with the
tommentator in a gla\s enclosed
anteroom.

WORC, Worcester, Mass., has been
granted an extension to March 1,
1934, of its special experlmental
&uthonty to operate full time on
1280 kc with 500 watts.

IO COM

METROPOLITAN OPERA veturns _
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BROAD kSTISG in the Old
World isikeeping pace with prog-
ress in lthe United States, but
along \\1%91\' divergent lines, ac-
cording tp appraisals by two visit-
ing European radio executives.
They are| Sir John Reith, manag-
ing direcgor of the British Bread-
casting Corp., and Dr. Max Jordan,
fbr Central Europe of the

director f
NBC. whq was sent to Europe two
having served as

vears agd
W aduntf',n correspona
here o

Ju i,
opening 2 ti_R_u
and to }Dd.\

catory

rapid
ment o
reial

IN AN INTERV IEW

E. Dunlap. Jr. publ S
- Vom%; TiMES, Sir
~.u 5,800,000 of the T,000.-

he Briti
. Each set o

casting. During the las
Sir John said. the number
increased by 800,000,
Since brdadeasting began in Eng-
land, the krystal =
known now in thi
been all popular, according to

British executive. But
asserted, the crystal set
ning to disappear. and
tube outfit|is a favori

perheterody
country.

Differences in
gram presdntation were desc
by Sir Jo‘zxj. He said the belief in
this country that political broad-
casts are barred over the BBC is

erroneous. | A current p\o‘m\al
series, for|example, he said, is
based in a| general way on the

number of |votes cast in the last
general elegtion, with each party
on a ratio gecordingly.

Populan, Not Eduv;ational

WHILE many edycational pro-
grams are b roadeast, Sir John said
the word |“education” is wused

guardedly op the air.
to refer to them as “popular talks”
rather than label them educational
talks. This| seems to account for
reports from abroad that educa-
tional talks predominate. By clas-
sifying as efucational those popu-
lar features broadeast over net-
works and stations in this coun-
try. the am Ln't of such ‘“educd-
tional” blm casts probably would
equal or exceed the average offered
by continentdl stations.

‘“America |seems 'to have the
opinion that| we .broadcast more
education than entertainment,” he
said. “That mmay be true, but it is
not education|in-the sense of being

'ING

OLD WORLD KEEPS PACE WITH U.S.

Britisk and Central European Visitors Report Progress
LIn Broadcasting Despite Different Systems

It is better’

dry material. That is not so. The
talks are popular.”

As to television, Sir John said
the BBC is keeping an eye on it.
*We have been experimenting dur-
ing the past two years and have
recently increased the number of
lines in the pictures from 30 to

120. Ultra-short waves are used
for "Pe *elt\‘b‘on. and I think the

. but I am not sure, be-

technician. I do
that micro-waves
: are un-
are no

lead.”

Speakers Demand Pay
JORDA.\’. who cond

lay broadcea
e way over, declared the
American orator, the
er over the alr must
ng or he won't talk.
he was endeavor-
what —\vneucan
he w a\' of inter-

DP

eners like
American

epend u
c‘i»x_:détioz

\Lu'r\ ing Parson on Air

KMTR, Hollywood. has sold time,
in Jan f
Troy. of the “Church of Cali

nia” in dewntown Los Angeles.
P1 ogram will be calied the * Honev
on Breakfast Club,” and will be
heard for an ,hour on Sundav
morni with a bona fide radio
wedding. including hymn singine.
choir and sermon. The parson w
call attention to his downtown in-
stitution for marrying couples
vithout delay. pomp or ceremony.

Advertising Still Banned

Canada Commission

THE CANADIAN Radio Broad-
casting Commission has rejected a
proposal to carry sponsored adver-
tising over its network for the
present at least, acecording to the
following formal statement, re-
cently issued:

For some time the Canadian: Radio
Commission has been considering a
proposition laid before it with regard
to sponsored advertising programmes
on its network. A prénmtme an-

nouncement of inquiries it was mak-
ing of

tations, which appeared in
. led to the assumption that
had been definitely settled
o, This was not the case. although
s ddeemed wise to give authentie
rmation on the meeu under dis-
ion to the pubHe.

Today the ¢ ssion  considered
the informartion it had collected from
and afrer discussing the
from  every angle, decided
he present time it would not
able to 20 ahead with the
For the present, at least. net-
advertising will be left in private

SOurCes,
qestion

nmd‘ the Commission continuing to

ail itseli of advertising for the sup-
;mn of the; local stations it itself
opErates,

New Montreal Station -

OPERATING on the Canadian ex-

ciusi\'e clear channel of 910 ke.,

he 5 kw. CRCM, newest station
o\\rved’and opelated by the Can-
adian Radio Broadgaqlng Com-
mission, is now on full daily
schedule. It will be the exclusive
Montreal outlet for the Canadian
program exchanges with the U. S.
networks and for the Commission’s
own network programs. The Com-
mission’is also reported consider-
ing favorably several new low
power stations in northern Ontario
and one in Prince Albert, Sask.,
these to be licensed to,private en-
terprises.

RUDY VALLEE is scheduled to
léave for Hollywood Dec. 8 to be
in George White's “Scandals” at
the Fox lot. The Fleischman NBC
broadeasts will originate from the
coast during his western stay.

accommodations. Write or

HAY-ADAMS

| Opposzte the W hite House

, Smart surroundings in

WASHINGTON

‘hanced by smart surround-

This hotel, located near the Federal Radio Com-
mission and business district, offers the best in
wire

SINROD, MANAGER, for further information.

r—

The pleésure of your visit
to Washington will be en-

ings in Hay-Adams House.’

NATHAN

HOUSE
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Depreciation Formula
Being Drafted by NAB

Hearst Opposes
AN EDITORIAL, which

Goere
SSRGS

THEY'LL NOT ONLY BUY BUT PUT
ON THE CREATEST SELLING DRIVE YOU EVER SAW.

Your PROGRAM must be extraordinary—your MERCHAN-
DISING PLAN must be focl-procf—Your GIVE-AWAYS must
be exclusive and original. ! .

This triumvirate plus keen knowledge of child psychology will
broadcast your client into a new world of profits.

Fvery one of our programs receives a “iaboratory test" before
it goes on the air.

DESIGNED FOR AGES 8 TO I8
Every GIVE-AWAY something which cannot be purchased in
any store.

We invite your inquiry. Advertising agencies and station
operators write or wire.

Thornton Fisher
ELEVEN YEARS ON THE AIR
Studio
104-12 Continental Avenue
Forest Hills, L. I, New York

SPOT NETWORK

INDEPENDENT

5

Food

C

n

& puaie

4 by
annual report as
and Drug Ad-
icated that a
be made at
an o O\'Ql‘hﬁ’dl
in 1006.

Dependent on Public Interest

Modification of Drugs Bill Foreseen

Mr

demand for re-

“a new  impetus

he vear through the intevest

P of the United

2 npathy and co-
1

o v ¢
th cannot

MR. CAMPBELL described the
bill as one drafted for “public vro-
tect ' Its eventual fate, he
depend largely upon a
ion of public interest.

ained that under t

responsib
d atemer

: Tugwell bill
the

upport the major fo

endorsement

he meas-

label provisions of the law
s also to all fornm

of ad-
y for
ts being

i

not the pub-

tiv-
a-
was evi-
of the

. At the Elmira meeting

nd A=

bill by the N. Y. State Federas,
of Women's Clubs at Elmira, y,
18 when a committee was Namy
to attend hearings. -

Houston Goudis
pert, and an early assoeciate of
Harvey W. Wiley, who was re
sible for the enactment of the ]
Food and Drugs law, attackeq g,
measure as another “over-zegly,
measure like our unhappy Eig
teenth Amendment and the Vg
stead Act.”  Explaining that &
had been a crusader for the prg
kind of legislation, Dr. Goudy
said he has learned that evs
laws are even more dangerous
no laws at all.

Would Leave Way Oper-
“WHEN T was i

our Congr

ew pure dru
of the old 1
he said. “To
t July,

my

g

the Tugwell bill,
h forebading. I re
only  another over
e Iike our unhappy
Amendment and

aw, as
the future were
ama before me,
bill, enacted

ct.

that
into

{his
law,

one of us who is working
tect the public health.

“The Tugwell bi
with danger. It is
consistencies, ambig
visions that would wor
In moral principle it is d
In effect, it would prove disastr
Rather would I combat it now,
by defeating it, keep open the o
portunity to secure a good, v
able law, than try to salvage
wreck later on. * * ¥

“Not in the hey-day of uner
forceable prohibition was theres
greater opportunity for corr
tion. Indeed, the potential dangen
of the Tugwell bill are even mort
menacing; for the Tugwell bill per
“mits no appeal from the autoerati
decisions of one man. That is =
thoroughly un-American, so con
trary to American ideals and in-
stitutions that it cannot long en
dure. We shall have the law; bw
it will not be enforced. It will 1+
main only to bind us, hand and fest.

to pr=

FREQUENCY

MEASUREMENTS

66 BROAD STREET

MEASURING SERVICE

Manv stations find this exact measuring service of great
value for routine observation of transmitter perform-
ance and for accurately calibrating their own monitors.

WHEN

R. €. X. COMMUNICATIONS, Inc.
Contmercial Department
A RADIO CORPORATION OF AMERICA SUBSIDIARY t

YOU NEED THEM MOST

NEW YORK 4
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| the people.

b
I

o that we can make no move to-
ward accomplishing our objectiver
which is the complete extermina-
fon of every unscrupulous manu-
facturer of I‘OQC", and drugs who
wantonly exploits the credulity

47t is “not these unscrupulous
ones who are alarmed by the po
shility of the-passage of the Tug
well bill. To them the measure is
welcome. It will make their
crooked road easier than ever to
aavel. 1t will practically eliminate
competition with re.putab}e. con-
scientious manufacturers—the
soutest barrier that now stands
tween them and the people whos?
ves and  health they would de-
wroy. Hence, huge sums of money
would be put into their coffers
nd how well do we know the res
that. Our new swaggering Al
Capone would be some power
corrupting  illegitimate manufae-
fous cancer remedies,
and poisonous cos-
figure the faces and
bind the eves of our women.

“For the habits of a great many
people cannot be changed by laws.
Self-medication cannot be abruptly
opped by the vote of a Congres-
nal majority. Attempt to put a
op to it that way and we shall
find ourselves in the clutches of an-
ather form of bootlegging and
racketeering. Let us profit by ex-
perience. Let us, in this instance,
lace our main reliance upon pub-
lie education supplemented by
sane. logical, enforceable laws.”

His opposition was not well re-
ceived for, it aroused controvery
which led to the appointment of a
committee to support the bill.

In addition to the Proprietary
Association., which has established
offices in Washington to conduet a
campaign against the Tugwell bill,
the Institute of Medicine Manufde-
turers, representing patent medi-
dne manufacturers, has broadened
its activities to combat the meas-~
re. Willlam P. Jacobs, its secre-
tary and general manager, who re-+
B at Clinton, 8. C., on Nov. 18
announced the appeintment of
Leon S. LaPorte, of Buffalo, as di-
rector of publicity in charge of the
New York office of the Institute;
located at 551 Fifth Ave.

Mr. LaPorte, a former advertis-
ing agency man, will devote all of
his attentions to the Tugwell bill.
The Institute is supported by more
than 100 manufacturers of pre-
pared medicines, Mr. Jacobs said.

The Proprietary Association an-
mounced that Nancy Frazer, for-
merly associated with KMOX, St.

Louis, and now in New York, has
been designated chairman of the

association’s radio committee.

On Board of I. R. E.

T'HROU‘GH an inadvertancy, the
Nov. 15 issue of BROADCASTING
erroneously reported the election
of John V. L. Hogan, New York in:
ventor and consulting engineer, as
a director of the Institute of Radio
ngineers in the 1934 slate voted
by mail last month. Mr. Hogan’s
term as a director expires next
Jan. 1. The three directors elected
were Dr. Alfred N. Goldsmith, New
ork conisulting engineer; Arthur
Batcheller, federal radio super-
visor f.or the New York distriet,
and William Wilson, Bell Labora-
torles, in addition to C. M. Jansky,
r, as president.

WWW ameticar

1<torv. com

sible for

KYW Removal Set

WITH the expiration of the time
limit for| possible appeals, all ob-
stacles to the removal of KYW,
Westinghiouse station, from Chi-
cago to P(h,i'iadelphia, in accordance
with the] Radio Comimission's de-
cision of |Oct. 27, have been elimi-
nated. perating on the 1020 ke.
clear channel with 10 kw., the sta-
tion is guthorized to remove to
Philadelphia and to install an an-
tenna array designed to eliminate
inter-chamnel interference and to
direet the station’s signals inland
rather than seaward. It is
nected that several mon

elapse before the sta
cperation{ at its new location.

|

ex-

C. M. Jansky. Jr.

(Cm?ﬁ)f; d fram 2IY
radiotelem&mne station experiments
during 1917 and 1918. He was s
member of the board of directors of
the American Radio Relay Lea
amateur lassociation, du
same peribd.

In 1920 the voung educat
cepted a ¢all to the Universitv
Minnesota] as instructor i
trical endineering i
courses in ad
ar the university
_ broadeasting

] L

page

il on the alr as a non-
commercial educational station. He
placed in charge of the sta-
tion’s opeqatiom Later he was ele-
vated to an assoeiate professorship.

When broadeasting began to
emerge ini1921, the theén Kecretary
of Commerce, Herbert Hoover.
called a ¢onference to work out
means of | administering the
art. Profl Jansky was named a
member of that conference and of
the three btucceeding “Hoover con-
ferences.” |

In 1928 |Prof. Janskv took leave
of absenceﬁ from -the Universitv of
Minnesotato serve as engi
comsultant!for the petrole
trv. then |interested in urilizine
radio in ,q%ophrsical research and
formoint-t¢-point communieation in
the barren wastes of the southwest,
Prof. Jansky was largelv resnon-
rorking out the alloca-
tions which resulted in the setfting
aside of frepuencies for geonhysical
work in exploring for oil and point-
to-noint co}nmunicaﬁon, .

new

riny

While still on leave, Prof. Janskv
was appointed to the Commissian
by President Coolidge. After the
appointme lapsed, he vesicned
from the university and entered his

consulting practice in Washington,
specializing| in broadeasting.

Prof. Jankkv married Mareuerite
Ssmmis, of| Madison. Wis,, in 1919.
They have| two children. 'Curtis
Moreau, 10,/ and Marguerite. 7. He
attends the|Unitarian Church. His
hobby is ;rdio engineering. His

chief delight is tinkering awav in
a workshon/ in the basement of his
home in Chevv Chase, Md., a fash-
ionable suburb of Washineton.

Prof. Jankky is a member of the
Sigma Xi hongrary scientific fra-
ternitv. Scabard and Blade. honor-
ary military fraternitv, the Masons
and the Amaérican Institute of Elee-
trical Engingers. He is alsn a mem-
ber of the Cdsmos Club in Washine-
ton. He hds been identified with
the I. R. since 1918, and has
been a Fellow. its hichest member:
ship rating, |since 1928.
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KEEPS 'EM AWAKE
Listeners Alert for Alarm Clock
Ring on Local Feature
A NOVEL idea is attracting atten-
tion to the “Merchants Program”,
a daily feature over WESG, El-
mira, N. Y. At the beginning of
gram announcement is made
the studio alarm clock has
set to ring sometime during
T two
ames
the studios a
ear the jingle will

been
the program and that the
persons who phone in their

and addresses o0
soon as they !

receive complimentary tickets to
one of the local theatres.
de of the program's an-

nouncer and control

operator, no
one knows just when

the alarm is
rogranm Ccon-
ings built up
ity follow-
Prompt an-
the winners’ nan
over the air chok
of phone calls.

flood

-
w

Fisheries Campaign

EASTERN FISHERIER ASSN
has been formed as a cooperative
¢ i 0 f Atlantie fisheries

campaign,

end

to release
o the news
v vari-

a demand

to meet
of the market.
will be spent, ¢«
vidual companies into the I
isi Harold F.

WNBW Ordered Deleted

WNBW. Carbondale, Pa., was or-

dered off the air by the Radio
Commission Nov. 24 in a decision
sustaining the recommendation of
Examiner George H. Hill. Simul-
taneously, the Commission denied
an application for imvoluntary as*
signment of the license of the 10-
watt local, which has cperated on
1200 ke., to the Home Cut Glass &
China Co., Carbondale.

PLAXNS of the Railway Expres
Agency, Chicago, to spend up 't
$300,000 on advertising startin
Dec. 1 contemplate the possible use
of radic next year. ;

n

o

RMA Will Promote

Television Parley

INFORMAL conferences with the
engineering division of the Radio
Commission on the allocation of
broadeast facilities for - felevision
and visual broadeasting will be ar-
ranged in the near future by a spe-
cial television committee of the
Radio Manufacturers Association.
A similar special comimittee was
designated by the NAB at its last
annual convention and probably
will collaborate in the discussions.

Several months ago the RMA
created a committee of manufac-
turing executives to appraise the
future of television and to chart

- development along sound conserva-

tive lines. At a directér’s meeting
Nov. 8, however, a special com-
mittee of engineers was delegated
to take up the problem of fre-
v atsignments with the Com-
_~This committee consi
£ r E. Holland, Philco, chair-
man; J. A. Chambers, Crosley;
Ray H. Manson, Stromberg-Carl-
son, and Dr. W. R, 'G. Baker, RCA
Vietor. .

The engineering committee was
selected on recommendation of the
executive committee on television,
which comprises T. Cunning-
ham, RCA Victor; Powel Crosley,
Crosley; W. Roy MvCanne, Strom-
berg-Carlson, and James M. Skin-
ner, Philco. -
The NAB television committee,
by special resolution, was delegated
the task of determining the techni-
cal status of visual radio, the part
it is destined to play in commercial
radio and whether broadcasters
should take charge of television de-
velopment as the logical visual
broadedsters of the future.

New Consuliing Service

FRED 0. GRIMWOOD, formerly
engineer with WFIW, Hopkins-
ville, Ky., is now offering consult-
ing, constructing, and field engi-
neering service to the broadeast
and radio communication industry,
specializing in field strength and
station location surveys. He has
made in recent months complete
coverage surveys for stptions

WGBF, Evansville, Ind.; WMC,
Memphis; WNBR, Memphis;
KTBS, Shreveport, La, and

WBOW, Terre Haute, Ind., besides
extensive chapnel analysis investi-
gation for KSD, St. Louis. He
has established an office and labo-
ratory in Evansville,” Ind.
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World s Tallest 'ﬂa~t

Its trel-
eJ in t‘t‘e middle,
added
‘hich can be
nmore.’

.\

HARMON, 30, of
gineer of KDKA
\'ov 16 when

1, Westing
:\peY‘t he was consider
one of the b ically qualified
men at the KDKA transm
More than five ho of effort to
revive 33 e

PROFESSIONAL
DIRECTORY

JANSKY & BAILEY
4n Organization of
Qualified Radio Engineers
Dedicated to the
SERVICE  OF BROADCASTING
National Press Bldg., Wash..D.C.

T. A. M. CRAVEN

- Consulting Radio Enginecer
Allocatien En:
Commereial €
Antenna Iastalk
Complete Engineering Su
.National Press Building
Washington. D. C.

RADIO RESEARCH (0., Inc.

Bmadcaht Station Engineering
Instrument Design and
Manufac!ure
9th and Kearney Sts., N. E.
Washington, D. C.

G. H. WINTERMUTE

Frequency Monitoring Service
9420 Jones Mill Road
Telephone Wlsconsin 3181
Chevy Chase, Md.

GLENN D. GILLETT

Consuliing
Synchrenization Equipment Design. Field
Strength and Station Lecation Surveys
Antenna Design Wire Line Prdblems
"v:ziwmm’ Press Bldg. WashingteniD. C.
Y. Gifice: Emglewood, N. J.

Radio Engincer

FRED 0. GRIMWOOD
RADIO ENGINEER
Field Strength and Station
Location Surveys
Constructional Engineering
Complete Transmitter Check-ups
Boeunille Highway near Hercules ive.
. ile, Ind.

Evacsw:

‘that are the ba

Page 38

(Cont

5

ed, have discovered plenty of
r objecti They very

like the manner in which
ole campaign of propaganda
g conducted by the govern-
Wh 1en the government han-
dles the propaganda in such a man-
ner that anyone who opposes
adopt of the bill as it i
on any reasonable basis,
plication made out to be
a feod adulterator,
of his fellow-man-—
the food manufac"msv can hu
be blan‘a* if %ﬂ
The

7.
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branding

Ana

+

the risk of

 th e bill is !
v ving himsel

hatieall g
an obstructionist or one who has
omething to conceal of which he is
ashamed.

Foed manufacturers who have
been consulted are unanimous in
their approval of the stated in m=

nw o
"

of the bill, but they are equ
unanimous in th
the wprocedures and details set

forth in this hastily drawn docu-
ment. When one considers the de-
tails of the bill, it develops quite
clearly that the drafters omitted
one of the most common sense pro-
cedures to be utilized in the prepa-
ration of regulatory legislation.
They failed to confer with the in-
dustiries to be regulated.

As a result of this failure, there
are many absurdities in the bhill
for much of th
opposition on the vart of the fo
manufacturers. Most of the rest
of the ovpposition i ba\ed on fear
itself—the very g the Presi-
dent stated in his inaugural ad-
dress was the only thing we needed
to fear at the present time. In
this instance, fear has arous
tremendous amount of antacon

allv dE\er\'es. for despite its manv
objectionable features it reallv does
contain much that deserves our
support.

Impractical Labeling Provision

IN ITS LABELING requirements
there are several most imuractical
provisions, chief of which is the
one which requires a statement of
the incredients in a food. drug or
cosmetic in order of predominance
bv weight. In anplving this provi-
sion to assorted foods, such as bis-
cuits or candies, the container itself
mav not be larce enocuch to carry
all the several lists of ineredients:
And by this same vrovision, the
specialty food manufacturer is se-
rerelv penalized by the require-
ments for constructive formula
disclosure. ,

Furthermore, economic hard-
ships are brought about by this
same section through the necessity
of maintaining a very considerable
variety of labels for the same
produet, which will differ only in
the arrangement of the list of in-
gredients, although each one will
be correct as far as identity of
ingredient is concerned. This. nec-
essarily follows because it is cus-
tomary to substitute one raw ma-
teria} for another, depending upon

1

fro

1 page 5)

the xe‘an\ﬂ cost. Thus the vege-
table oils in mayonnaise are fleeh
interchangeable in proportions de-
pending upon relative costs. The
same principle applies to a great
many other food products.

Opens Way to Shysters

IN ANOTHER vrespect the bill is
an open invitation to the ambu-
lance- L}\a\mv type of lawyer, and
easily foveseen that the cost
Ince;eme against fake dam-
nuisance suits will
many a manufac-
turer who may be so unfortunate
as to run afoul the new law. Not
all food and drug law violdations
are of the malicious type—not by
any means. Many a prosecution
is based ou xmplopel wording of

be ruinous to

labels, net weight of Lontenu, iden-
tity of ingredients, tolerances and

the like, which have no bearing on
public health whatever. This ex-
planation is not intended to con-
done such violations, but merely to
elucidate their innocuous character.
. For these reasons and many
others which are far too numerous
to elaborate upon here, the inhibi-
tive reactions of the majority of
food manufacturers are aroused to
a point where they are balking at
the whole bill despite its admit-
tedly worthy intent. And when it
comes to a consideration of the
features which will regulate adver-
tising and promotional literature
for foods, the food manufaecturer
hardly to be blamed if he'reads
into the bill many ideas and con-
cepts which the Food and Drug
Admi ation now  vehemently
disclaims. His fear
the fact that the interpretative
powers granted to the Secretary of
Agriculture are not restricted in
any way. Too much of the bill is
worded in such a way that the
regulations thus created are not to
be found in the bill, but wxll be
found later in the minds of the
successive Secretaries of Agricul-
fure and the successive enforce-
ment officers to whom certain pow-
ers must be delegated.

Some of these fears would, per-
haps, never have come to light had
not one of the authors of the bill,
the Assistant Secretary of Agri-
culture, Prof. R. G. Tugwell, re-
vealed so much of his own economic
Um'O\opr in various publications

and public utterances. The world
knmw that he has visited Russia
and has found its institutions ac-
ceptable—in fact he seems to be
pretty well sold. The world knows
that ‘he believes that packaging
and advertising constitute economic
waste that should be prevented.
The manufacturer of foods further
faces the fact that under the terms
of this Dbill there are sufficient
powers created so that the Tugwell

=

economic philosophy may be im--

posed on the food . industries
whether it is necessary or not, to
attain the objectives of the bill.
The bill bears ample evidence of
extreme haste in its preparation
and violates one of the most funda-
mental principles of the prepara-
tion of regulatory legislation. The
authors of the bill failed to confer
with the industries to be regulated.
Hence the bill is full of absurdities
and needs complete revision in con-
ference with the affected indus-
tries. As far as its food regula-
ticns are concerned, it can by no
stretch of the imagination be clas-
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is based on -

o

sified as emergency leg:lslamk
There is no occasion for the hgg,
exhibited except that certain en,
bers of the Admlmstlatlon S
Washington hoped to put one o
in a huuv

The best that may be said ¢
the Copeland-Tugwell bill, ag
as its food 1egulat01y provi
are concerned, is that it
worthy objective but
drafting is faulty. The worst t,
has been said up to now is thaty
grants too drastic powers ang y
quires a great many impracticay
and unworkable compliances
even .an honest manufacturer
keep out of jail.

CLASSIFIED
ADVERTISEMENTS

|
H
|
Classified advertisements i 2
BROADCASTING cost 7¢ per word for |
each insertion. Cash must accom. |
pany order.

Forms close 28th and 13th of
month preceding issue.

Help Wanted

WANTED—One program director gy
two announcers whe either becau
Canadian birth or Canadian naturalis
can be emploved in Canada. Only ¢
with experience need apply and p
those who have had good musical ax
a college  education. Box 141 Bxy
CASTING.

Situations Wanted

What radio station needs a man
seven years radio experience in New
Executive, production, conting
publicity, promotion, sales, announc
Nominal salary; locate anywhere. Dets
photo, ete. on request. References amt
able. Box 133 BROADCASTING.

I am single, age 24,
school graduate, first
graph operator. Two years with WR
At present servicing radios. Please
Rernard Lawrence Rosenberg, Danville,

high and wibz
phone and

Broadeast Technician—Licensed w
seven years experience including operati
drafting, construction, installation. C.R
craduate.  Associate member LR.E.
26. Box 184, BROADCASTING.

Station Representative

ATTENTION': Stations interested in
curing national or sectional representativ:
in midw Established sectional re
sentatives with offices in Chicago and
waukee available for this representstia
Only “going™ stations, willing to cooper
ate, need communicate. Box 139, Brew
CASTING.

Wanted te Buy

Wanted to buy — Midwest broadessir
vants standard manufactured transmitte.

250-500 watt rating. Used but must
fairly new. Good condition.  Will mr
cash but price must be right. Send lowes

nrice, comnlete technical description, k-
tion, ete. Box 137, BROADCASTING.

For Sale

For Sale—60% of stock in radio static
doing good business in city having g shep
ping ponulation of over two hundred thow

sand. Full time station. 250 watts dar.
100 watts night. Post Office Box 276, Cum-
berland. Md.

100-watt station, southwest. Located ¥
miles from $18,000,000 government projt
now building. 2.000 to 7,000 employed nevt
three years. Owner has other interets
Sell half interest or all cheap for cash
Box 140, RROADCASTING.

Broadcast Equipment

2—200' Heavy Duty Millikan Steel Ant&n“’
Towers with Vertical and Horizont!
Cage Antenuas.

1-—400 volt Exide Storage Battery,

1—Westinghouse Filament Filter Reackt
50 amp.

Address Box 133, BROADCASTING

Interested in a field strength surves’
Jenkins & Adair, Inc., will make it f
you. Send for schedule. 3333 Belmont
Ave.. Chicago.

ANAMN. Amaricant

These letters are typical

of scores of letters which WORLD has,received
in praise of the new Wide Range Vertical recordmg

Mr. Dunn writes as one of the [ss‘remmg audience who tuned
in on a program via the new Wide Range Vertical Recording
broadcast over Station WOR on October [4th. The same
program resulted in an unusual respgonse from other listeners,
equally enthusiastic.

»

Mr. Soule is the vice president of radio station WFBL.
His comment expresses the opmioq of
radio experts who have heard |
this latest method of |
broadcasting.

¥onday,

Jct¥her

sar\“ 'Jf‘ o ¥ i E cer¥ = “J;\M N
“ g dm Service
: | LD...Big Oppor-
e ‘ T

ities for increasing

Station Income

STATION MANAGER!—Write for the facts
about the new WORLD PROGRAM SERV-
& |CE supplied daily using Wide Range Verti-
cal Recordmg Greatest radio falent. Every type
of music. Popular dp-to-the-minute hits from
Broadway and Hollywood. ldeal for local and sec-
tional sponsership. The newest thing in radio . .

ASK FOR THE FACTS . . . NO OBLIGATION IN

WORLD -
BROADCASTING SYSTEM

50 WEST 57TH STREET NEW YORK, N.Y.

Offices and Recording Studios at
400 West Madison Street, Chicago, lilinois
1040 North Las Palmas Avenue, Hollywood, California

Sound Studios of New York, lm:. (Subsidiary of World
lmde-ul" Syst-m. tnc) w-s«m Electric Licensce

5
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NO MORE
BLINDFOLD
BROADCASTIN

The 1-D Transmitte;
lets you know wh
is going on

*

These two devices allow vou to operate with maximum efficiency and best quality

all of the time. They are built-in the RCA Vietor 1.D. 1 Kilowatt transmitter

-

Cathode Ray ~ High Quality
Modulation Indicator ' Monitor Speaker
A number of broad- - N, longer will it be neces-

casting stations have
found that their signals
were weak because the
percentage of modula-

sary to go to an outside
radio set and listen in
order to check quality. A

' tion was low. Others new high quality loud-

‘had distorted signals due to consistent over- speaker, reproducing the high frequencies oper
modulation. If there is no wav to tell. this is ating from the transmitter output, permits moni--
likely to happen. S toring of the program exactly as it sounds on the
But in the 1-D Transmitter. the cathode ray tube air. Distortion shows up instantly.

indicates continuously and instantly the per-
centage of modulation. Over-modulation and
under-modulation can be easily avoided. Hence

This high fidelity speaker is built in the 1D
Transmitter and lets the operator know how the

the 1-D Transmitter will operate at maximum radio audience should receive the station. It ‘
efficiency. : provides the ultimate check on quality.

RCA VICTOR CO., INC

Camden, N. J., U.S.A.
% . “RADIO HEADQUARTERS”
—— _ New York: 153 E. 24th St. Chicago: 111 N. Canal St.
San Francisco: 235 Montgomery St. : Dallas: Sante Fe Bldg. Atlanta 144 Walton St.
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