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T W h‘en national advertisers fully understoed the
ﬁeublhtx of newspaper advertising—once they
realized its adaptability to local and sectional
tastes and trends—the newspaper came into its

L. cos . .
prominent positien as a national medium.

4nd so with Spot Broadcasting. The national
dlahli were first to be appreciated. Spot Broad-
Céht\lng. hl\e the newspaper, was a cmnpara-
tively late comer into the field. Now that the
flexibility of Spot is fully understood—its
adaptability tolocal and sectional tastes and
trends appreciated —Spot Broadcastin:g has be-
come one of the major factors in national

advertising.

he efficiency and the progressive policies of

these stations have been of prime importance in
hastening the advance of Spot Broadcasting.
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HEM IN SU

IT’S NEVER T0O HOT TO LI

® The first nationwide survey bf summer listening” shows that 90 people out of 100 will be home . that

only 10 out of 100 will be on vacatmn during any two-week period in July and August. ..that 8 of these 10

will either take radios with them. or have a radio to listen to while away . . . during summer- 1934

@ Here's statistical proof that Radio Sales Stations (Columbia’s affiliates in 12 major markets) :oﬁer tremen- .

| dous reservoirs of summer hsteners waiting to be tapped by your program. Key it to their summer moods,

send it to them over dominant ouﬂets of the network that has won its leadership, from scratch by knowing
\

hose moods, by timing them, b* serving them. ‘ ?

® This summer, radto will- be nl»ore than ever the source of Amencas entertainment—Iet it bexthe source of

your sales...concentrate on the mapped. weighed, audited, peak audience of Radio Sales Statlonfs.

A :
To present your 1934 summer message with the prestfge and program-power that only Columbta afflhates

| can provide, call Radio Sales, lnp.. New York and Chicago, or any of the 12'Radio Sales Stattonis listed here. v

*(Survey by Ross Federal Resea¢h Service for Columbia Broadcasting System.)

H
Z

90"” of all radio hmlies will be at home during any two-week period thiy .

V
|
summer. 0[ the 10% on vacation, 8 out of 10 will be listening whlle awa) |

RADIO SALES, INC.

435 MADISON AVENUE, hEW YORK CITY - PLAZA 3-2520
410 NORTH MICHIGAN AV#IUE, CHICAGO - WHITEHALL 6000

|
|

www americantadiohistorv com \
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| 'WOC-WHO FROLIC
" GETS NATION-WIDE
~ AUDIENCE; BREAKS

lattraction——at least between th
from coast-to-co

,enough homes
term ‘“‘nation-wid

ito Jjustify the
|audience.” soap

o N | WOC-WHO is on the air.
Harmont (**-’!Jj"}”lﬁ(‘b;f:;)’}fjS (?;,!;}3}1“1 Ba | What sort of homes? All farm

) ¥ ) iand village homes? By no means
‘Mail analysis proves thats the big

‘gest part of the barn-dance au

Synthetic? Nope, It's the Real McCoy

AUDIENGE SHOWS
PREFERENCE FOR
GENU-INE TALENT

The woods along Broadway are
full of old-time fiddlers who've nev-
er been west of Tenth Avenue. No
matter how hard vou try to build
a real barn dance frolic with such
talent—it will still. lack the good
old barn-vard atmodphere.

svnthetic

weekly event radio. Most
them are genu-ine farm products.
From Monday to Friday, some of
them still do farm work.

But early Saturday
hand for the barn-
hearsal, which oceup
of the day. under

of

they're on
e-frolic re-

es a big share

rector, Peter JMacArthur.
About Sundown' (winter language)
the show is whipped inte shape.
Everybody Telaxes until 7. then
they're off on a two-hour romp.
Credit for developing the idea of
a barn dance frolic, goes to Edgar
L. Bill, formerly program direetor

of WLS, now in charge of WMBD ¢
the ¢
was |
first commercialized by J. O. Ma-1{

at Peoria. In December. 1928,
barn dance type of program

land, in cooperation with E. A. Fel
lers of the Mantle Lamp Company
of Amerieca.

When he became sales manager
of WOC-WHO, Maland helped or-
ganize the WOC-WHOQ Barn Dance
Frolie—with Fellers taking spon-
sorship on behalf of the Mantle
Lamp Company’s Aladdin Lamps.

The program has since grown in-
to a two-heur show, to make room

ke Behan, Musical Director.
i Larsen. Widow
-~ Jence is its city audience.
And why not? GOOD fddli

v WOC-WHO
i Dlstfiled FaCES on FI'UHC ‘hill-billy songs. barber-shop 1

=

'SPONSORS SAY:

3 girls who make |
WOC-WHO's Barp Dance Frolic &

the personal
_charge of WOC-WHO's program di- |
“'Long |

for additional sponsors.

I

- .Two hours

beat for universal appeal.

Who Laughs Last? The Advertiser!
And the advertisers sponsoring
ithe WOC-WHO Barn Dance Frolic
have a right to chuckle, when ther
look over the response, receive en:
thusiastic re-orders from distribu
tors, pull money out of the mail
One 15-minute sponsorship pulled
12,038 two-bit pileces (25 cents to
{vou). Another guarter hour. cost-

- vour ‘B

i

+ hour
+ heur
g talent,
L WOC-WHO,
Moines

I-tilme |ing $167 pulled $1,119.00 in 50
LS lvj 'L'i icent orders.
prnel wails Can the advertisers afford ts

‘laugh? They can.’

f One Station — One 15-Minute Barn Dance Participation — Nation-Wide Response

Canada 55 |

/0

| 45 14 ' Yaarsh: )
ol .| 28 % 19205
/ #3 ‘ 255 g 7
‘ 67 m 'S!Z AR
| AT

AP

g

/o j

48

75

this wmwap show
wail replics ve-

the WOC Barn
Dance Fvolic, on Janxary §.
193} Three Janunary broadcasts
(6th, i pulled
22,694 lies by

WHO

TUNE IN
TO LAUGH

INQUIRY RECORDS

|

"Three January Broadcasts Pul
*’ 22,694 Replies Including

1 Every State

I Radios have superseded bath
ftubs as the No. 1 Saturday nigh

{hours from 7 to 6 p. m. CST. Iy

| and water can waig
@ g | because the Barn Dance Frolic off

mony and homely humor can’t be

" Publisked semi-monthly by Baoxmmxc PusLICATIONS, INC., §78 National Press Building, Washington. D. C. Entered as second class matter March 14, 1933,

at the Post Office at Washington, D. C., under Act of March 8, 1879.
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Roosevelt Demands Commn

SOL TAISHOFF

!
L WASHINGTON, D. €.  FEBRUARY 15, 1934%

\l By
|
]

$3.00 PER YEAR—15¢ A COPY

Absorption of Radio Control, Little Change in Law Forecast;
Secretary Roper Plans Sweeping Study of Broadcasting

LEGISLATION creating a Federal
Communications Commission, which
will absorb all functions and powers
of the Federal Radio Commission
as well as exercise control over

| wires and cables, probably will be

enacted into law at the current ses-
sion of Congress upon request of
President Roosevelt. :

on the part of the Administration,
however, to alter further the laws
governing broadcasting. Insofar as
the broadcasting industry is con-
cerned, it is indicated, the act of
1927 with several minor amend-
ments, will remain intact. The task
of recommending changes would be
left to the new commission.

Climaxes Radio Developments

PRESIDENT Roosevelt’'s request
for the new legislation on Feb. 9
came as the climax to a week
of major developments affecting
broadcasting regulation. Briefly in
addition to the President’s request
they were: N

1. Announcement by Secretary
of Commerce Roper that a study
of broadcasting with a view to
proposing sweeping change ‘in
the present, law would be made
by a new Inferdepartmental Com-
mittee comprising himself as
chairman; Herbert L. Pettey,
Radio Commission secretary; Dr.
Irwin D. Stewart, State Depart-
ment radio specialist, and a
fourth member to be named. The
study would be a sequel to the
former Interdepartméntal Com-
mittee’s report on communica-
tions, upon which the new legis-
lation is being based.

2. The original Roper Com-
mittee, it was learned, had sent
to Congress sevéral suggested
amendments to the radio act, one
of which would give the regula-
tory agency authority to regu-
late advertising content of broad-
cast programs. Another pro-
posed amendment smacked of the
suggestion that control of broad-
casting rates for sale of time
might also be vested in the regu-
latory agency. The amendments
originally were suggested by the
Radio Commission.

3. Chairman Bland, of the
House Merchant Marine Com-
mittee and Senator Dill intro-
duced identical bills to prohibit
remote control studios in this
country for stations across the
border without express authority
from the Commission. Aimed

There at present is no disposition .

directly at the so-called “rene-
gadeWstations” across the Mex-
ican border, such as those oper-
ated by Brinkley and Baker, the
- bill will be the basis of hearings
by the House committee begin-
ning Feb. 15.

iBiH Being Drafted

‘THE PRESIDENT on Feb, § con-

ferred Wwith Senator Dill (D.), of
Washington,
Rayburn (D.), of Texas, respective
chairmen of the Senate and House
Interstate Commerce Committees,
and infermed them that he desired
to havel the proposed communica-
tions cpmmission legislation en-
acted. |The legislators, as BROAD-
CASTING went to press, were col-

- bills.

and Representative *

laborating in the drafting of a bill
for immediate introduction.

It is likely that the President
will send to Congress a_ special
message urging passage of the
Following the conference,
both Senator Dill and Representa-
tive ‘Ravburn said they would do
everything possible to expedite the
legislation and that the President
would send a special message, if
they requested it.

The two chairmen said that the
immediate problem was to provide
a new control of communications,
rather than broadeasting, and that
they would seek to avoid every-
thing controversial or whatever

-might have the effect of deldying

‘action. Senator Dill said he might
include in the measure certain of

Including Authority to

SEVER;&L suggested amendments
to the Rhdio Act of 1927, including
one which would give the Radio
Commission, or its proposed suec-

cessor, the Federal Communica-
tions Commission, authority to
adopt [‘reasonable regulations”
governing the advertising content.
of programs, have been submitted
to Congrness for consideration as a

part of | Secretary Roper’s Inter-
departmi:ntal Committee’s report
on commiunications. « The necessity
for a reallocation of broadcasting
facilities| also is emphasized.

Another suggested amendment
raises thie issue of rate regulation,
and while inquiries at the Commis-
sion brqught the response that
regulation of broadcasting rates is
not proppsed, the language is such
as to ldave some doubt on that
point.

Drafted by Commission

IT HAS‘ been learned by BRrOAD-
CASTING |that these amendments,
drafted initially by the Radio Com-
mission, were submitted for con-
sideration in connection with any
new legislation Congress may ini-
tiate affdeting radio. Other rec-
ommended changes were included
in the radio omnibus bill, passed

February 15, 1934 -¢ BROADCA‘STING N
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Reéulatibn of RadioAdvertising
Ur%ed in Roper Group Report

-eral Amendments to 1927 Act are Propesed.:

Suspend Licenses

by Congress more than a year "ago
but which was pocket-vetoed by
President Hoover when he retired
from office in March, 1932.

As to regulation of the advertis-
ing content of programs, the report
recommended that a new provision
be added under Section 29 ‘of the
Radio Act, to read as follows:

Advertising Regulation

“THE COMMISSION, however, is
authorized to adopt reasonable
rules and regulations in the public
interest, relating to the nature,
kind, character, quantity or time
used of that portion of the pro-
gram devoted to advertising, direct
or indirect.” )

The proposed amendments
sent to both Senator Dill, (D.) of
Washington, and Rep. Rayburnm,
(D.) of Texas, as the respective
chairmen of the Interstate Com-
merce committees,- advocated also
repeal of the Davis amendment,
which has been the sore spot in
allocations. Pointing out that the
Davis amendment, adopted in 1928,
has proved “unworkable,” the Com-
mission recommended that the law
specify that there be a fair and
equitable allocation but leave “the

(Continued on page 3$8)

. the

. posed Roper “study.”

|
|

unications Bill

minor provisiohs of the old
radio omnibus bill passed by _Con-
gress more than a year ago but
pocket-vetoed by President Hoover
when 'he retired from office in
March, 1932, Such provisions as
those dealing with license fees,
suspension of licenses and  radical
modification of appellate provisions,
presumably will be omitted because
of their provocative character.

|
Seven-Member Commission

WHILE no decision has yet been
reached regarding the new commis-
sivn setup, the ¢hairmen have in
mind an agency ¢f seven members.
The chairman would be a “general”
member, while two commissioners
would be designated for broadecast-
ing, two for radio communication
and the remaining two for wires
and cables. This|commission would
take over the functions now exer-
cised by the Interstate Commerce
Commission over rates and in regu-
lation of wires and cables.

Senator Dill was undecided about
holding hearings after introduction
of his measure] Representative
Rayburn, howeveli, informed BROAD-
CASTING definitely that hearings
would be held within two weeks or
a month after the bill is introduced.
He said he was in no sense inter-
ested in the brosdcasting phase of
the communications measure at this
time and probahlly would restrict
witnesses to the ¢ommunications.

Following the White House con-
ference, Senator |Dill said: “It is
far wiser to let the prop#sed com-
mission have power to make these
studies than try to have Congress
legislate on ‘intriicate and complex
aspects of the communications pro-
gram at -4his time. My idea is
simply tp bestow the present au-
thority of the IGC and the Radio
Commission upon the new set-up.
Existing law is all the power neces-
sary.to give at this time. If we
leave out the controversial matters,
the bill can be paspsed at this session.
of Congress; othérwise it cannot.”

Roper “Study” in Doub_t

CONSIDERABLE doubt exists at
this writing. conperning the pro-
In the light
of the developments respecting a
communications gommission, it is
pointed out that there was no need
for the inquiry. 0
Senator Dill and Representative
Rayburn said they would not await
the report of the|Roper committee
before introducing their bills.
Originally, Secretary Roper an-
nounced that the broadcasting com-
mittee would be appointed, with the

President’s approyal, to study and: '

report on the status of broadcast-

Page 5

Moreover, both .
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with relation to Government
tion. He said the committee
hold public hearings
suld recommend definite changes
the radio law, supplemental to
sse amendments proposed by the
mittee in its report f¢
st menth.
aid the committee hoped
1 task completed within
. weeks with the objective of get-
ting it before Congress in time to
be included in any proposed new
legislation. Secretary Roper ex-
plained that the former committee
did not have an opportunity to
delve very deeply intoe broadeasting.
It did send “eleventh hour” sug-
gestions, however, for amendments
to the radio act in accordance with
proposals by the Commission.

Public Hearings Planned

1 ASKED the President, and have
recieved his approval, to use a
small committee to pursue such a
study of broadeasting and to thor-
oughly consider the subject,” Secre-
tary Roper said at a press confer-
ence Feb. 7.
interested parties would be invited
to offer testimony before the com-
mittee, which had planned to begin
work prior to Mareh 1. It was esti-
mated that hearings last
three or four weeks,

This, of course, developed prior|
to President Roosevelt's conference
on Feb. 9 with the Congressional
radio leaders. It was after

would

rent that the repercussions devel-
oped. Reformers, educators

the
Roper announcement became cur-

and
other anti-broadeasting groups be-
gan to rustle about with the objec-

and -

He added that all

tive of making showings before the

committee.

But the committee plan

got no encouragement from Con-

gressional leaders or _from the

broadcasting industry.

Study Stirs Spe&u!ation

AS A CONSEQUENCE, Secretary
Roper held in abeyance a promised |

announcement concerning the scape
and activity of the committee and
the naming of the fourth member.
Wheather the study will be made at
all now appears to be in doubt. If
it is conducted, the chances are that
public hearings will not be held,
but that briefs will be requested
from interested groups. Moreover,
there likely will be no special rush
to get a report before Congress
since it appears that none of its
recommendations would be consid-
ered at this session.

Immediately following Secretary
Roper’s announcement, there was
speculation as to whether the com-
mittee would undertake to recom-
mend whether the present system
of broadcasting by private enter-
prise should be modified or even

. supplanted.

For the most part, Congressional
leaders are inclined to adopt the
view expressed by Senator Dill that
the proposed communications com-
mission should work out for itself
any changes in broadcasting regu-
lation as well as communications.
Senator Dill repeatedly has stated
that the administrative agency
should not be hampered by details
in the new legislation.

Text of Bland Bill

THE BLAND and Dill bills, upon
which hearings are scheduled Feb.
15, was drafted by the Radio Com-
mission. A fortnight ago Chair-
man Sykes said he would submit

such a measure. A similar pro-

Page 6
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Brewers Paid $548.000
For Radio Time in *33:
Industry Fund Proposed
THE BROADCASTING

8548,000 from the brewing industry
during the nine months ending De-
cember, 1933, according to figures
submitted by Dr. Pagl T. Chering-
ton, of New York, consultant on
distribution problems, at the 58th
annual convention of the United
States Brewers Association at At-
lantic City the week of Feb. 8. .

Simultaneously, C. D. Williams,
secretary of the association, advo-
cated an expenditure of 81,000,000
a vear by the organized brewing
industry on collective advertising
to advance beer sales to the pre-
prohibition peak. He proposed the
formation of an advisory research
commission to formulate a com-
prehensive advertising program for
the industry.

Dr. Cherington’s estimate of the

amounts spent by individual brew-
ers during the nine months of 1933
follows:
‘Newspapers, $3,876,000; outdoor,
250,000; magazines, $677,800;
radio networks, $348,000; and radio
stations {spot), $200,000. The to-
tal estimate is $§7,351,800. }

Baver's Half Hour Spots
THE BAYER Co., New York
(Bayer's Aspirin), long a user of
network time, on Feb. 4 began to
supplement its network series with
half-bour transcription programs,
once fweekly, placed on 30 stations,
Program is titled “Lavender and
Old Lace” and disks were produced
by World Broadeasting System.
Account, which is for 13 weeks,
was placed by Blackett-Sample-
Hummert, Inc., Chicago. on the fol-
lowing stations: WOR, WCKY,
KLRA, WNOX, WRUF, WDOD,
KGRS, WTOC, WSFA, WIS,
WCSC., WC0A, WBAL, WHAM,
WJR., KWCR, K80, KAIL, WGN,
WBT, WFBL. WWNC,
WCAE, KMBC, WTAM,

i vision also is incorporated in the

series of amendments proposed by
the original Interdepartmental

Committee and reported elsewhere
-in this issue.

The bill, after the enacting
clause, provides that a new section
be enacted, to read as follows:

. RNec. 28a. No person, firm. compuny.
«or corporation shall be permitted 1o
loeate, use or nfaintain a radio-hroac
<ast studio or other place or appa-
ratus from which or whereby sound
awaves areé converted into electrical
energy, or: mechanical or physical re-
prdéduction’ of sound waves produced.
and caused to be transmitted or de-
livered to 4 radio station in a foreign
country for the purpose of being
broadeast | from  any radio station
: ¢ & power output of suffi-
ty land/or being so located
geographically, ‘that the emissions may
be received consistently in the Unired

-States. without first obtaining a per-

mit from the Federal Radio Commis-
sion upeon proper application therefor.

Such application shall contain such
information as the commission may by
regulation preseribe, and the granting
ar refusal ‘theréof shall be subject to
the requirements of Section 11 of this
act with respect to applications for
station licenses or renewal or modifi-
cation thereof. and the license or per-
mission so igranted shall be revocable
for false statements in the application
s¢ required or when the Commission,
after hearings, shall find its continua-
tion no longer in the public interest.

industry :
- already has gleaned an estimated

; Stations
/ KYW, Chicago; WCAU, Philadel-

TAKE YOUR CHOICE
U.S.Tobacco Co. to Let Listeners
Select Program Type

THE RADIO audience is Dbeing
yiven an opportunity to express
preference for one of several types
of programs by the U. 8. Tobacco
Co., New York (Dill’s Best and
Model smoking tobacco), which is
sponsoring a different program
each week on the NBC-WEAF
network, Saturdays, 6:45 p.m.,
EST.

Sponsors are presenting several
different types of entertainment
over a period of a few weeks. They
will adopt the type that gains the
greatest response from the lis-
teners. . )

“One Night Stand”, a variety
show with Pick Padgett and Pat
Malone, radio comedians, was the
first program Jan. 27, and this
was followed with “The Saturday
Night Smoker”, an all male cast
with a quartet and a chorus of 16,
on Feb. 3. The U. S. Tobacco Co.
has been presenting “The Half
Hour for Men” at the same time
on Saturdays. MecCann-Erickson,
New York, handled the account.

United Air Lines
Start Spot Series

TWO of the nation’s newest indus-
tries—radio and air transportation
—have been officially united in a
business way with the scheduling
on five metropolitan stations of a
series of aviation programs to
mark the first national use of radio
advertising by a major air line.

Sponsor is United Air Lines,
rated as the world’s largest air line
in point of mileage flown (65,000,-
000 miles), which operates the
mid-continent route coast-to-coast
service and other passenger-mail-
express airways serving 45 cities
in 20 states.

The new series consists of 20
5-minute programs of two types,
musical and dramatic. Interesting
phases of aviation as well as actual
oceurrences in air traffic have been
dramatized, and all programs will
be scored to popular music. Con-
tinuance of the campaign will de-
pend on results from this series.
already engaged are:

phia; WFAA, Dallas; WBAP, Fort
Worth; and KMBC, Kansas City.
Salt}\ Lake City will be added this
week.

Refrigerator Company
Will Sponsor Symphony

GENERAL HOUSEHOLD Utili-
ties Co., Chicago, a Grunow cor-
poration manufacturing refrigera-
tors, will sponsor the Minneapolis
Symphony Orchestra in a weekly
series of half-hour concerts over
CBS, beginning March 6. Eugene
Ormandy is the conductor.

The contract, placed by Hays,
MacFarland and Co., Chicago, calls

for 13 broadcasts, though if is not:

certain the orchestra will remain
as late in the summer as this would
imply. The network consists of the
basic group, together with Moun-
tain and Don Lee supplements.

BROADCASTING -« February 15, 1934

Standard Oil Drbps

Babe Ruth Contest

Oil Code Suit Brings an End
To 25-Station Acecount
FACING an injunction suit in
the District of Columbia Supreme
Court for alleged violation of the
oil code; the Standard Oil Company
of New Jersey, through its agency,
McCann-Erickson, New York, on
Feb. 9 announced that it would dis.
continue its Babe Ruth contest pro.
gram for boys over 25 broadcasting
stations.

The spot account, which was for
thrice weekly programs over 13
weeks, was completing its seventh
week. Secretary Ickes, oil adminis-
trator. had directed that the suit
be filed because the sponsor offered
prizes to boys in what he termed
violation of thé oil code.

Agreement to discontinue the
contest was reached at a conference
between Secretary Ickes and Walter
C. Teagle, president of the Stand-
ard Oil Co., on the eve of the trial.

Secretary Ickes agreed, however,
that the boys who had entered the
contest in the hope of winning one
of the 50 free trips to Ruth’s train-
ing camp should not go unrewarded.
All weekly prizes of autographed
baseball bats and fielder’s mitts
were to be awarded up to and in-
cluding Feb. 7, and all boys who
had qualified for the training camp
contest were to receive their contest
blanks direct from Babe Ruth. The
final winners will be the guests of
the baseball idol at his camp' this
season.

A ban was placed immediately
on the distribution of Babe Ruth
newspapers, membership badges,

contest coupons and any material.

relating to the. Babe Ruth Boys
Club, organized with the launching

of the program Jan. 3, by Esso sta- ‘

tion dealers.

In an announcement on the con-
cluding broadeast Feb. 9, McCann-
Erickson said: “This program was
started in the belief that it was
in full accord with the rules.”

The programs were broadcast
Mondays, Wednesdays and Fridays,
between 5 and 6 p. m., local time,
on the following stations: WCAQ,
WEEI, WBEN, WBT, WIS, WTIC,
KLRA, WMC, WSM, WOR, WSMB,
WTAR, WCAU, KDKA, WCSH,
WJAR, WPTF, WRVA, WHAM,
WGY, KTBS, WSYR, WRC(,
WWVA and WTAG.

Ne‘f Animal Food Series

DR. W. J. ROSS Co., Los Alamitos,
Cal.,, manufacturers and distribu-
tors of dog and cat food products,
has made a new series of 26 tran-
scription programs. Dan B. Miner
Co., Los Angeles agency, will place
the account. Production was com-
pleted in January at the Holly-
wood sound studios of Lyle E.
Willey.

Disks for Salmon

CALIFORNIA PACKING Corp,
San Francisco (Del Monte Salmon)
early in March starts “True Stories
of the Sea,” twice weekly transcrip-
tion series for 26 weeks, on a
selected group of stations. Tran-
seriptions are for 15 minutes, pro-
duced by MacGregor & Sollie, Inc.,
San Francisco, and place by Mec-
Cann-Erickson, Ine., San Francisco.

|
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Baltimore Bank Finds Radio Ideal Medium

IT'S AN IDEAL way to tell your
story — radio broadcasting. The
Baltimore Commercial Bank has
found that to be definitely true
since starting its series of pro-
grams over WBAL, Baltimore, last
November. Undoubtedly, radio is
successful method of lip

The story of how the Baltimore
Commercial Bank came to use
radio (whereby it gained the dis-
tinction of being the first bank in
this section to use broadcasting as
an advertising medium) is one that
may be told quite simply and
easily, and yet it has the flavor of
adventure about it, as all new
ventures have. .

Finds Ideal Feature

SOME MONTHS ago, we began o
consider broadcasting as a means
of extending our service to the
public generally, and quietly we
began to look about us for the
right type of program. We wanted
a feature that was dignified and
conservative, in keeping with the
high ideals and standards of our
bank; so when Frank R. Kent, na-
tionally known political writer and
observer, was suggested to us by
the commercial representative of
WBAL, we knew at once that that
was our program. We immediately
engaged Mr. Kent and made ar-
rangements with Frederick R.
Huber, director of WBAL, for
time on that station at 8 p.m.
Thursdays. :

However, after we secured our
feature and booked our time, we
did not just sit back and let the
broadcasts take care of themselves.
Our program has been definitely
charted and built up on a sure and
systematic foundation. We de-

name of the bank, and our first
several broadcasts were devoted
specifically to this purpose. That
we succeeded in accomplishing this
aim was proved to me many times
when I chanced to hear people say,
“Oh, ves, that's the bank that’s
on the air.” That much accom-
plished, we next decided to famil-
iarize our listeners with our vari-
ous departments. These are being
taken in turn—the savings depart-
ment, the travel department, safe
deposit, and so on.. Thus we are
building up our radio appearances
through what might be called a
definité plan of advertising cam-
paigns.

Plan of Program

WE NEXT turned our attention to
the seripts written by Broughton
Tall, supervisor of WBAL'’s lit-
erary research department. First
comes :Mr. Kent’s introduction;
then, after Mr. Kent’s talk is con-
cluded and before listeners have
a char}ce to dial anything else, Mr.
Kent is asked some pertinent ques-
tion relative to “Public Affairs”
(the general topic of Mr. Kent’s
talk). The result is that the lis-

www.americanrhdiohistorv.com

sired, first of all, to publicize the

i B }'

GWYNN CROWTHER

President. Baltimore Commercial Bank

Frank R. Kent’s Political Talks Arouse Widespread Interest;

i Sp‘onlsor Wins Good Will I‘With Minimum Advertising

ALTHOUGH conservatively
planned in keeping with the
banking tradition. the Balti-
more|Commercial Bank's spon-
soréhﬁlp of Frank R. Kent on

is proving a splendid
good will builder and name ad-

WBA

\'9rtis¢r.
in which

mapping its program and its

style jof presentation should
i ‘

serve |[as a model for other

Loy . .
banks which are debating radio

advertising.

|

The careful manner
the bank went about

) Mr. Crowther

Mr. Kent

interest is held until the
end of the program, for the ques-
tion is a}‘}ways one in which a ma-
jority of |people are vitally inter-
ested and one on which they are
eager to hear an authoritative
opinion. | N

In our programs we insert com-
paratively little advertising copy,
as we a%‘,primarﬂy inter d in

teners’

te

promoting good will and friendli-
ness on [the part of the public.
Consequently, we decided at the
outset not to inflict our radio au-
dience with an overdose of adver-
tising. he public reaction has
been most gratifying. Thirteen of
our 15 minutes broadeasting time
is given oyer to Mr. Kent, and but
two minutes are devoted to the
bank’s advertising message, which
includes dn introduction to Mr.
Kent and a reminder of the series
just befor¢ “Good-night.”

Merchandisiig Methods

WE ALS link the Baltimore
Commercia] Bank’s program over
WBAL every Thursday night with
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various merchandising methods

-which are proving very effective.

For instance, we use a double dis-
play car-card carrying Mr. Kent's
picture, call letters of the station,
and the time of the broadcasts.
We wse newspaper advertiséments
on the dav the program is on the
air.  Also, we distribute neatly
printed copies of Mr. Kent’s talks
every week to all listeners request-
ing them (and these requests have

come from many states, including .

Maine, Virginia, Fennsylvania,
Michigan. North Carolina, New
York, California, the District of
Columbia, and even from far awayv
Portsmouth, England). ’

That we hit on the right feature
when we got Mr. Kent is shown
by the many letters, pro and con,
which we receive. There are many
more pros and cons, however, and
the fact that our broadeasting,pro-
gram is being so generally dis-
cussed is, we think, a very healthy
sign as to the intense interest
being manifested in this particular
Thursday night broadecast.
have received a number of letters
from educational institutions re-
questing copies of the Kent talks
for their classrooms. The New
York public library asked te have
them regularly for its reference
room.

Following are some excerpts from
other letters picked at random:

“These addresses are full of vital in-
formation and should be of interest to
all public spirited men of our country.”

“I have been listening to Mr. Frank
R. Eent . . . I like him better than
any vpolitical writer of today and I
want to add my thanks to yeu for
making him available over the air. If
vou publish his talks I would like to
have them.”

“T want to thank you and the officers

of the bank for the up-to-date methods-

you are using to sell the Baltimore
Commercial Bank in this community.
I think you have hit upon a fine
method and '~ unquestionably every

We:

i
|
|
|
|

thoughtful person ixlhiterested in what
is going on in Wakhington. It is a
timely subject and kegardless of poli-
ties, Mr. Kent and his writing are
well regarded in this community.”

“I want te tell ydu how nruch 1 en-
joy Mr. Frank Kent on the rudio and
when 1 knm_v ygu?; organization is
spousoring him, it |gives me greater
interest, aving spent the past 10

1 iington working on our
ving seen and heard many
on the inside.; Mr. Kent has
ssurely got the corre¢t idea of what is

yoing on.”

Six Months {)n the Air

S0 SOLD on radia broadcasting 1s
the Baltimore Cdmmercial Bank
that we are going to keep Mr. Kent
on the air through the middle of
May, which means that this series
will run for a period of six months,
having been inaugurated last No-
vember. By spring we are quite
confident that there will not-be a
listener in WBAL’s large area who
will not be thoroughly acquainted
with the Baltimore Commereial
Bank., We are telling our listen-
ers, little by little, our advertising
story, of course; but most impor-
tant is our contribution to public
service through presenting each
week the man who is generally
conceded one of the best informed
political writers of the day.

The ‘chief charm of radio broad-
casting to a sponsor, it seems to
us, is the splendid opportunity it
affords one to serve the public,

Bank of America Seeks
Idea for Radio Program

BANK OF AMERICA National
Trust and Savings Association,
through its home office in San
Francxspo, has sent a questionnaire
to all its employes in its branch
banks throughout the state asking
their impressions of statigns and
programs. While the inf6rmation
has not been made public, it is
understood that the organization
has assembled the material with
the idea of searching for an idea
for a radio“program. Peter Michel-
son is manager of the advertising
and publicity depdrtment in San
Francisco. | :

kY

Bank’s Fourth Year

THE NORTHERN Trust Co., Chi-
cago loop bank, enters its fourth
consecutive year of broadeasting
this month with the renewal of its
half-hour Northerners’ program
presented each Friday night over
WMAQ, Chicago. The program re-
mains essentially the same as it
has been from the beginning, a
male octet, string quintet and noted
concert soloists. The account is
handled by J. Walter Thompson,
Chicago. o

PLANS to broadcast| the meetings
of San Francisco’s bgard of super-
visors, with an appropriation of
$50,000 for station time, will short-
. ly be laid before the board by
Joseph Uhl, one of its members.
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CautionAdvised by Commission
In Liquor-Sponsored Programs

Press Release Leaves

Issue up to Broadcasters:

Warning Directed to Advertising Credits

JIN ITS long-awaited announcement
of policy - regarding programs
sponsored by distillers, the Radia
Commission on Feb. 2 asked broad-
casters and advertisers to exercise
discretion in the presentation of
programs advertising hard liquors.]

Stations failing to meet the stand- .

ard of “public interest, conveniente
and necessity” in such advertising,
the Commission cautioned, will be
called for hearing on apphcatxons
for renewal of licenses.

The ruling, in the nature of a
press release rather than a regu-
lation, evidently refers only to hard!
liquors and does mnot extend to
wines and beer.. On the other
hand, while the Commission ap-
parently had in mind only hard

liquors in adopting the policy, the!

statement is sufficiently broad to;
apply to every character of radio
advertising, although no precise

yardstick is provided to the broad- !

caster, advertiser or agency.
Text of Statement

The Commission’s statement fol-
lows:

“The Federal Radio Commission
today authorized the following
statément regarding the use of
tadio broadcasting stations for
the purpose of advertising liquor:

“The Federal Radio Commission
calls renewed attention of broad-
casters and advertisers to that
section of the Radio Act of 1927
which provides that stations are
‘licensed only when their operation
will serve pubhc mterest con-
v e and . n ty, and asks

that the Commission assumed the
role of censor in issuing the state-
ment. Should this attitude not be
contested, one. prominent news-
paper writer stated in a syndicated
article, then it is logical to assume
that the-federal government has
the right to rule what can be read
_as well as “heard” by the public.
"In other words, the radio ruling is
regarded as a dlrect threat against
 newspapers.

Compromise Is Adopted

"MOREOQVER, it is pointed out that
the government, by fostering re-
peal of the prohibition laws,. sought
mainly ‘to derive revenues to help
offset its deficit ‘and to eliminate
the bootlegger. Yet, one. of its
agencies—the Radio Commission—
takes a step which in its mildest
sense must be interpreted as a
move to discourage lawful indus-
tries and merchants from advertis-
ing the very commoditiés which an-
“other branch of the government is
fostermg, it is contended.

The  decision to issue a press
release rather than a regulation
was reached by the Commission
after several months of deliber-
_ation during which sharp dlﬁer-
“ences of opinion developed.. The
press release was adopted unani-
mously as a compromise. It was
felt = that some announcement
should be made since erroneous re-
ports had been widely published
that the Commission had decided

the intelligent cooperation of ‘both
groups in so far as hquor adver-
tising'is concerned. -

“Although the Eighteenth Amend-
ment to the Constitution of the
United States been repealed by
the Twenty- and so far as the

" there is no liquor prohibition, it is
well: known that millions of listen-
ers throughout the United States
do not use intoxicating liquors
and many children of both users
and non-users are part of the lis-
tening public. The Commission
asks the broadcasters and adver--
tisers to bear this in mind.

“The Commission will designate

for hearing the renewal applica--
tions of ‘all stations unmindful of

the foregomg and they will be re-
quired

to. make a showing that

their continued operati on will serve

public mterest convomence and :

necesslty
Statwns Accept Accounts

AS WAS, ‘expected, ' the ' ruling
) evoked diverse interpretations
among stations * and advertisers.
Many stations, however, are inter-
preting the press release liberally
and are accepting liquor accounts.

CLosity? i

A number of stations have been .

advised by their attorneys that the
ruling in no sense disbars liquor
advertising and there is serious
doubt that the Commission, in issu-
ing the “press release,” was with-

in the limitations of the radio law.
me quarters the press re-

Ieaselsk‘ewedasduectcensorshlp
of l'ldlk tognms :nd it is held

to ban_ hard liquor advertising.
The ‘information had been given
| out by a subordinate before the
Commission had even considered
i & -recommendation of . its ‘legal
¢ division, which had been mstructed

| to studv the matter.
federal government is concerned

Restramt on Credits

| eral in its application
iand that.it was found inadvisable
to attempt: to prescribe precise
rules to govern stations. For ex-
ample, | it was pointed out, liquor
advertising of a restramed nature
might cause no protest whatever
ina wet state, whereas in certain
dry areas the same character of
advertising would prove obnoxious.
[Each: broadcaster and advertiser,
under the ruling, must determine
for himself what constitutes “pub-
lic interest, convenience and neces-
in drafting advertising

credits
*While the commission did’ not
officially essay to advise stations
as to how the rulihg should be in-
terpreted, it indicated that such

* factors as the time of liquor pro-

gram broadcasts and avoidance of
extravagant statements should be
donsidered. - Such.programs, it is
felt, should not normally be pre-
sented ‘when minors make ‘up a
aubstanztlal part of the audience,
i3 in early evening. Commercial
redits should not urge the use of
liquor for health reasons. “Brand-
name” reminders and good will
types of credits conform with the
general | interpretation of “public

WOR BITES LISTENER
Warns Dry States to Tune Out
L———Gin Ad Program ———

WHEN a radio station invites cei'—
tain of its listeners to “tune out”
its program—thats news. And
that is what WOR, Newark, is
doing as a safeguard against pos-
sible reactions to its first liquor
account, sponsored by the Mount
Rose Distilling Corp. (Mount Rose
Gin).

When the initial program was
broadcast Feb. 8 at 7:30 p. m.,
the announcét opened with this
statement:

“Those listening in from dry
states may now tune out this sta-
tion, for the next program is not
intended to offer alcoholic bever-
ages for sale or delivery in any
state or community wherein the
advertlsmg, sale or delivery is un-
lawful.”

Capt. Hooper is Relieved
As Chief of Naval Radio

CAPT. S. C. HOOPER, since 1928
director of naval commumcatlons
and previously acting chief engi-
neer for the Radio Commission,
on Feb. 3 was ordered transferred
to the War Plans Section of the
Office of Naval Operations, The
change becomes effective about
June 1, at which time Capt. James
A, Rxchardson, now at the Navy
War College, will succeed Capt
Hooper.

Captain Hooper has been vxtally
interested in all allocation matters
of international character. He
opposed enlargement of the broad-
cast band in the discussions last
year preparatory to the North
American Conference. As a mem-
ber of the Interdepartmental Com-
mittee on Communications named
by Secretary of Commerce Roper,
he submxtted a minority report op-
posing proposed creatlon of a com-
munications commission and sanc-
tion of monopolies in wire and
radio communication fields.

interest” advertising, it was
pointed out.

‘While not quoted in the Commis-
sion’s press release, or alluded to
in any way officially, the Commis-
sion’s legal division concluded that
as there is no federal law prohibit-
ing advertising of liquors over the
air stations must be governed by
the laws_of :their own states relat-
ing to the sale, consumption and
advertising of intoxicating liquors
within their boundaries. There are
about 18 such states, according to
the Post Office Department.

Network Advertising

THE COMMISSION’S lawyers con-
cluded also that advertising of
liquors over networks is permis-
sible if the programs originate in
wet states. Similarly, it was held
that such programs can be relayed
into dry states via networks but
may not be produced or originated
in states prohibiting-liquor adver-
tising.

In view of the recent repeal by
Congress of the Reed Amendment,
which had prohibited use of the
mails into dry states by perlodlcals
carrying liquor advertising, it is
definitely settled from the legal
standpoint that the Commission
cannot ﬁromulgate a regulation in
any fashion restricting liquor ad-
vertising.

v

. ard  O’Dea,
" WODA, vice president and techni-
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WNEW Takes Air
With Radio Review

Rates Show Marked Increase
Over WAAM and WODA

CLAIMING to be “the largest
regional station in the metropol-
itan area,” WNEW went on the air

Feb. 13 from studios in New York !
With  six.
sevenths time, day power of 21 :

and Newark, N. J.

kw. and night power of 1 kw,, on
1,250 kes.,, WNEW is a combina.
tion of WAAM, Newark, and
WODA, Paterson. Its rates show
a marked increase over those of
either of its component stations.

Schedule of Rates

FROM 8 a. m. to 6 p. m. and
from 11 p. m. to the sign-off at 3
a. m., the rates are: 5 minutes,
$31. 20, 15 minutes, $62.50; half-
hour, $100; hour, $175. From6
p. m. to 7 p. m. they are: 5 min.
utes, $50; 15 minutes, $100; half-
hour, $150 hour, $250, and from 7
p. m. to 11 p. m.: 5 minutes, $62.50;
15 minutes, $120, half-hour, $200
hour, $350. Usual time discounts|
are allowed. The advertiser is
billed an additional 4 per cent on
net time charges to cover the levy
‘made by the American Society of
"Authors, Composers and Pub.
lishers.

The six studios at 501 Madison
Avenue, New York, formerly occu-
pied by the Amalgamated "Broad-
casting System, have been surveyed
by experts of the Electrical Re-
search Products, Inc., and further
tests will be made to determine
the best acoustical treatment for
the lay-out. Condenser micro-
phones are being employed.

Personnel of Station

PERSONNEL of the station com:
prises:

Milton Biow, president of the
Biow Company, as president; Rich-
former owner of

cal dn‘ector, Donald Clark, former
continuity editor of and
CBS, as program director; Sybi
Sxegal from WMCA,; commercial
traffic manager; Zoel Parenteau,
from KDKA, Pittsburgh, mausical
director and conductor; Walton
Butterfield, from Paramount-Pub-
lix, CBS and NBC, dramatic and
contmulty director; ‘Max J. Weiner,
chief engineer, and William Far-
ren, from KDKA, chief announcer.

The opening program was de-
signed to avoid the impression that
it was arranged for a visible audi-
ence present in the studios. It con’
sisted of a one-hour dramatized
history of radio, leading up to the
inauguration of WNEW, ending
with a revue by all the talent S0
far signed by the station.

New WCAE On Air

INITIAL OPERATION of WCAE,
Pittsburgh, wth its new transmit-
ter, was observed with a half-hour
dedicatory program over an NBC-
WEAF network from 11 to 11:30
p.m., Feb. 10. Vice Chairman
Thad H. Brown, of the Radio Com-
mission, and Dr. C..B. Jolliffe,
Commission chief engineer, were

guests at the dedication and spoke

briefly .on - the special program.
Ray, Perkins was master of cere-
monies.

1.

- possesses six stores
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Radio | \Pul'ls

By JOHN W. MABRY
Merchandising Manager, Katz Drug Co, Kansas Cltv

|
For Cut-Rate Drug Company

Aucfibn Sale Draws 50,000 After Time Signal is Used;

Broadcast Called Good

“JUST LOOK at
this beautiful
grandfather clock
radio—just look
at it! I am bid
140,000 bucks —
who’ll bid more?”

“One hundred
and fifty thousand
bucks!” -

“Sold!"”

These four sen-
tences marked the
high point of a great, moneyless

Mr. Mabry

auction, the climax of a million dol- -

lar sale, a landmark in the history
of a famous Kansas City drug
company, and an epoch in the rise
of an aggressive, sunrise-to-sun-
set broadcasting station. The im-
possible had been accomplished,
and radio had helped.

Origin of Sponsor

FOR THE BENEFIT of those who
are not directly connected with the
channels of retail distribution, per-
haps some introduction should be
made of the Katz Drug Compam
though no introduction is neces-
sary in the case of the thousands
who sell to the retail drug trade.
Eighteen years ago the “World’s
Leading Cut-Rate Drug Storas
were founded in Kansas City
two forward-looking, unconven—
tional business men, Isaac’ Katz
and M. H. Katz. When I say that
they were unconventional, I mean
that they totally disregarded all of
the traditions of business laid down
at that time. They selected leca-

tions far off the ordinary run of -

business; they advertised aggres-
gively and extensively, and they
kept their prices not onlv moving

constantly up and down, but also _

averaging well below the general
market. Some business men gave
them three months, others thought
they’d last a year, but no one in
Kansas City dreamed that the
Katz Drug Co. would grow into an
$8,000,000 business, Today Katz
in greater
Kansas City, one in St. Joseph.
Mo., and another in Des Moines.
Here is where radio comes into
the picture. Katz, with its present
radio- experiment, is not just en-
tering - a new field. It had tried
radio in several different forms
before, but never had the results
been sufficiently satisfactory to
warrant great faith in the medium.

Consents to Trial

IN. PLANNING the Katz Million
Dollar Sale, which is held annually
during almost the entire month of
November, executives of the Katz
Drug Co. had almost definitely ‘de-
cided that no radio would be used.
all of the sale plans had been
drawn up without it. Newspaper
and store display were our tested
media, and we were not going to
add to the list. For more than a
vear, however, Bert Bidwell, sales
manager for WHB, had been solic-
iting us to. take the Musical Clock,

‘the

Medium for Ballyhoo

middle west’s

'EXBERIMENTS with broadcast advertising by one of
largest retail drug companies has

proved that radio is an excellent medium for promoting

a st
Dru Co.
attr
air. | Mr. Mabry admits.
“use pf radio time that counts most.’
not

nt like the “million dollar auction sale’ of the Katz
A convention hall was packed with persons
ted to the auction by the ballvhoo. largely over the
however. that it is the steady

The sponsor does

onfine his radio activities to the daily program,

‘thou; h/ but constantly experiments with special promo-

tion l broadeasts. And
|

sales

results are gratifving.

\\‘HB)\ time ~1gna1 feature which
was priginated as a sustaining
more [than two and a half years
ago. | Surveys indicated that thé
clock had a big audience, and we
knew @lso that the feature had un-
questionable sales power. Since
vast |advertising appropriations
_had bgen made to publicize the Mil-
lion
lose.
Thej company determined to take
the Musical Clock and test radic
for the last time. If it failed to

UCTION
RTIFICATE

This Certificate i accepted
subject to the rules printed
on the back.

been discontinued. We are con-
stantly testing and checking re-
The impression that Katz
made pon other concerns by. tak-
ing th Musical Clock may be seen
in the ffact that two copies of the
clock quickly sprang into being in
the Kahsas City market. WHB'’s
audience did not change over, how-
ever. me rival sponsor has al-
ready anged his txme, and sur-
veys shbwing Katz far in the lead
makes it clear that WHB’s sustain-

ing audience is faithful—that the
early miorning hours are not con-
ducive to dial-twisting.

In its| use.of newspaper space,
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ollar Sale, Katz had little to”,

certificates, given out with over-the-counter sales, which were “negoti-
able” at an auction held in Kansas City’s famed convention hall attended

Katz has been known as a con-
sistent tester. Time and time
agam advertised merchandise has
been “hidden under the counters”
to see if consumer demand would
drag it out. When beginning with
radio, Katz feared that it would
be impossible to make a similar
test, and greatly disliked the idea
of '\\orkmg in the dark. Mr. Bid-
well, who centacted the account,
\ugge\ted that special prices be put
on certain items, and that those
prices be given only if the cus-

H b !

%ti’.MII.I.ION DOI.I.AR SAI.E

SAVING THE PUBLIC 250,000

TION
 CERTIFICATE

This Certificate is accepted
subject to the rules printed > B
on the back.

tomer mentions the Musical C_loék.
Today “Mention the Musical Clock”
is a byword in Kansas City.

Radio Sales Charted

BEFORE me are a series of mimeo-
graphed sheets which record, as
nothing else could, the pulling.
power of this unusual radio pro-
gram. They give the exact sales
in every. Katz store on every Mu-
sical Clock test, and there is one
in my file for almost every day
Katz has been on the air. We
have sold shirts, cosmetics, watch
crystals, salted peanuts, patent
medicines, cigarettes and hundreds
of other items to Musical Clock
listeners. ' We knew that they ap-
preciated the prograin.. We're con-

vinced only after ﬁndmg‘ that they‘

buy from the program!

-Dollar Sale.
. & sombre selling of goods, it was

But say what _!p'ou will, radio
serves its best purpose when real
ballyhoo, mot ju#t merchandise
sales, are demandgd That’s the
reason why the Musical Clock fitted
in so well with Katz plans for a
gigantic: moneyless auction, the
climax of the ‘successful Million
The auction was not

a show—a spectacle! During the
sale a gertificate for “ten bucks”
was given with edch 25-cent pur-
chase.  Customers reached for
them—scrambled for them! They
had been advised by radio and the
pres$ that “bucks” would be real
legal. tender at Katz auection’ in
Convention Hall, Dec. 2.

Since more than an auction was
necessary to entertain the thou-
sands which would crowd to Con-
vention Hall, Katz again made use
of its radio contact. John Schill-
ing, general manager of WHB, ar-
ranged for a 17-piece orchestra, re-
cruited from the finest musicians
in Kansas City. He also organized
-a complete floor show of WHB
celebrities, including the Songco-
pators, Herb Cook and his Three
Little Words, Virge Bingham,
Blanche Labow, “Sunny” Jarvies
and others.

The veteran doorman had mnever
seen as many people as flocked into
Convention Hall’'s vast arena Dec.
2. A crowd of nearly 50,000 ex-
cited spectators thronged mto the
great hall. On the arena floor,
where all bidding was done, only
a sea of heads appeared.

16,000 Articles Sold

IN SPITE of this tremendous
crowd, however, Katz’ auction
guests were amazingly good hu- °
mored and quiet. When the show
was presented, the artists did not
have even so much as a whisper
to work: against. When the bid-
ding started, the crowds let loose.
Staying on the scene ugtil 2:30 a.
m., they took away e
the more than 16,000 articles Katz
auctioned. o

This is Just one of the ballyhoo ,
deals in which Katz has used the -
radio. In another = direction it
gives éven greater promise. > Dur-
ing November, Ben  Bernie,  the
“Qld Maestro,” arrived in Kansas
City for an appearance at.a local
theatre. Since Katz: is Kansas
City’s largest distributor for “Pabst
Blue Ribbon Beer, it was arranged

with the manufacturers to have '

Bernie and his- boys make daily
appearances on the. WHB  “Staff
Frolic” during the week of ' the
show. - As a merchandising tie-up,
all Katz stores served the ‘Ben.
Bernie Special,” a sandwich and &
glass of Blue Ribbon beer duri
This unusual stun
brought a tremendous ‘amount o
favorable comment as well as ae
tual sales. ,
Katz isn’t yet through w1th,lts'
experimentation with radio, but if
other experiments are as successfu
as the Musical Clock has so fs
proved, radio is due to receive more
and more conSIderatxon S

goes on.

y one of
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Radio News Plan

Agreed to by Nets.

Press Associations
NAB Withholds its Decision:
Some QOpposition Veiced

full on this
on by both group
of the prolonged controversy be-
tween radio and the press.

Adopted as a "p
than as an agreemen
not been approved by
behalf of its indepen station
members. The program does not
govern local news broadeasts based

on arrangement between stations -

and local newspapers, but it recom-
mends the broadcasting of news by

newspaper-ownéd and independ-
ently-owned stations on a basis

comparable to the plan adopted by
~1 3 PN
the networks and press associa-
tions.

Restricted as to Time

IN EVERY essential detail, the
final program coincides with the
analysis. published in the Feb. 1
issue of BROADCASTING. The news
flash periods are to be restricted
on the air to not earlier than 9:3¢
a.m. and 9 p. m., local station time.
as sustaining features only. Occa-
sional news bulletins of “transcend-
~ ent importance” will be furnished
broadcasters at other times. The
program specifies also that radio
commentators will devote their
broadeasts to “a generalization and
background of general news situa-

tions_. and eliminate the present
practice of the recital of ' spot
news."” : :

Edwin S. Friendly. business

manager of the NEw Yorx Sux
and member of the executive com-
mittee of the PublisShers’ National
Radio Committee, was elected
chairman of the Administration
Committee to organize the bureau
1n cooperation with the Publishers
National Radio Committee and in
a'ccg)rdance with the program.
designated James W. Barrett,
former city editor of the NEw
YORK AMERICAN, as editor of the
bureau to supply the. radio reports.

Cost to Broadcasters

THIS BUREAU will receive the
full reports of the Associated
Press, United Press and Interna-
national News Service, from which
will be selected sufficient bulletins
of not more than 30 words each to
fill the two five-minute broadecasts.
These will be furnished without
.cost to the networks and stations,
but the expense of maintaining the
bureau, including salaries of the
editor and his assistants, will be
prorated among the broadcasters
subscribing to the service.

The committee set up to control
and supervise the news bureau, in
addition to Chairman Friendly.
consists of Lloyd Stratton, for the

(Continued on page 32)
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. Broadcasters, and one repres
- OBS, rotaling seven members, with one vote each, should constitute

i

The Radio-Press Program

rked o

g ne

t by NBC and CBS and

broadeasts effective

cove

f confarences, the newspaper. press association
at the Hotel Biltmore and arranged that the
broadeasting should become effective Marveh 1.

-

tive committee of the Publishers’
man of the Administra-

of the execu

¢ Sys

g System, and the Publishers’” Na-
The man

o Cor aging director of the National
e

on of B

v expressed-intention they have decided to withdraw
athering field.
That a committee co ing of one representative of the Ameri-

can Newspaper Pu Association, one representative each
Irom the United Press ciated Pres 1d the International

e from the National Association of
ntative each from the NBC and the

a commmitree to set up with proper editorial control and supervision

a bureau designed to furnish to the radio broadcasters brief daily
- news bulletins for broadeasting purposes. The chairman of the
- above committee will be the representative of the American News-
. paper Publishers Association and a member of the Publishers Na-
tional Radio Committee. All actions of this committee will be in
conjumction with the Publishers National Radio Committee.

Purpose of Program

THE NEWSPAPER and press association members of this com-
ittee are authorized and empowered to select such editor, ot edi-
tors, and establish such a bureau as may be necessary to carry out
the purpeses of this program to-wit:

To receive from each of the three principal press asso-
ciations copies of their respective day and night press re-
perts, from which shall be selected bulletins of not more
than 30 words each. sufficient to fill two broadcast perieds
daily of not more than five minutes each.

b

It is proposed that a broadcast, to be based upon bulletins taken
from the morning newspaper report, will be put on the air by the
broadcasters not earlier than 9:30 a. m., local station time, and the
broadcast based upon the ‘day newspaper report will not be put on
the air by the broadcasters prior to 9 p. m., local station time.

It is agreed that these news broadeasts will not be sold for com-
mercial purposes!

Proportionate Expense

ALL EXPENSE incident to the functioning of this bureaun will be
::vm‘ne by the broadeasters. Any station may have access to these
broadeast reports upon the b of this program, upon its request
and agreement. to pay its proportionate share of the expense in-
violved. ’

Occasional news bulletins of transcendent importance, as a matter
of pubiip service, will be furnished to broadcasters, as the occasion
may arise at times other than the stated periods above. These
bulleting will be + en and broadcast in such a manner as to
stimulate public interest in the reading of newspapers.

The broadecasters agree to arrange the broadeasts by their com-
mentators in such a2 manner that these periods will be devoted to a
generalization and background of general news situations and
eliminate the present practice of the recital of spot news.

Encourages Local "Program”

A PART of this program is to secure the broadcasting of news by
newspaper-owned stations and independently-owned stations on a
basis comparable to the foregoing schedule. The press associations
will inform their clients or members concerning the broadeasting of
news from press association reports as set forth in the foregoing
sehedule.

The Publishers’ National Radio Committee will recommend to all
newspaper publishers the above program for their approval, and
will urge upon the members of the Associated Press and the man-
agements of the International News Service and the United Press
the adoption of this program.

By this program it is believed that public interest will be served
by making available to any radio station in the United States for
breadecasting purposes brief daily reports of authentic news col-
}ectefi by the press associations, as well as making available to the
public through the radio stations news of transcendent importance
with the least possible delay.

I3

Newspaper Plans
Tests in Facsimile

Milwaukee Journal not Afrajg
Of Affect on the Press
INSTEAD of be.
ing fearful thay
facsimilie broad-
casting may
usurp some of the
prevogatives of
newspapers, the
MILWAUKEE Juug.
NAL, which oper-
ates WTMI, i
preparing to do
some experiment.
ing in the new field of transmis.
sion, according to Walter J. Damm,
manager of WTMJ.

The JOURNAL'S experiments will
be on 1,652 ke. and in the ultra-
high frequencies, a third applica-
tion for use of 620 ke. not to ex-
ceed three minutes during the
broadeast day having been with-
drawn. A demonstration is planned
Feb. 26 in New York for the press
and the Radio Commission.

The transmitter, which will use
1,652 ke. will be known as
WI9XAZ and will operate with 1
kw., while the station using the
ultra-high frequencies . between
40,000 and 660,000 ke, will operate
with 500 watts. The system to be
adopted by the JOURNAL was in-
vented by John V. L. Hogan, con-
sulting radio engineer of New
York.

Mr. Damm

One of the first newspapers in
the United States to become ae-
tively interested in broadcasting, .
also been con-
ducting television experiments for

the JOURNAL has

the last two years. While realiz-
ing that facsimile transmission is
still in the experimental stage, the
JOURNAL believes that its develop-
ment is sufficient to justify ex-
penditures by persons interested
in the novel for receivers or parts
to build receiving equipment, ac-
cording to Mr. Damm. The broad-
casts will be chiefly in the nature
of program service.

Mr. Damm said the JOURNAL
has no fear that facsimile broad-
casting will seriously affect the
press, but it does feel that, since
facsimile offers the possibilities of
rendering a service similar to that
furnished by the newspaper, it
ought to get in on the experiments.

He pointed out that at the pres-
ent speed of facsimile transmis-
sion, it would take 25 hours to re-
produce a 36-page, 8-column news-
paper. The JOURNAL wishes to be
ready to serve the public with the
new medium when facsimile broad-
casting becomes practical.

Baseball Broadcast Ban
Proclaimed in St. Louis

BROADCASTS of major league
baseball games in St. Louis will be
prohibited during the 1934 season,
managements of the Cardinals and
Browns announced Feb. 3. The
games have been broadcast for
several seasons by St. Louis sta-
tions which paid for the privilege.
Action was taken in line with
the understanding reached at the
business meeting of the major
league ball clubs several months
ago that each team should decide
for itself what broadcasting policy
it will pursue. A majority of the
clubs, it is understood, will permit
broadeasting as in the past.
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“All The News“gThat’s Fit to Listen To”

Richfield Repdt‘ter }arefull}' Edits Nightly Radio Reports:
Commercially Sponsqred Broadcasts Free of Bias

By HERBERT CARL BERNSTEN
H. (. Bernsten Advertising Agency.
" "Los Angeles

ON APRIL 6, 1931, there was
launched for our client, the Rich-
feld Oil Company of California, a
new. bold attempt in radio, a news
broadeasting service gauged to fit
into the psychological require-
ments of personal delivery into
millions of homes of news that was
fit to listen to. Now with a record
of more than 850 nightly broadcasts,
the Richfield Reporter has become
an international institution, a part
of the daily lives of countless men,
women, and children not only
throughout the American west,
but in such far off places as Christ-
mas Islands, the Arctic, and the
Antipodes.

Brisk, simple, vet analytical for
the sake of complete clarity, terse
and pointed, brought into the open
from behind all political and sec-
tarian smoke screens, news of the
world goes out over the ether lanes
through this unique service from
the NBC western network over six
stations, to vreach
radio listeners scattered to fhe
four winds.

News Carefully Selected

THE RICHFIELD Reporter goes
on the air every night at 10 o’clock,
Pacific coast time, from the NBC
studios at KFI, Los Angeles. From
the day ‘of its inception this serv-
ice has earned a staggering vol-
ume of commendation from the
listeners it serves. It is not a
service of simply reading material
prepared for print. First, the news
is gathered from original sources,
analyzed, verified. All the nega-
tive and positive factors are con-
sidered. Then the information ix
prepared for the air, with a teeh-
nique different than used for the
printed word.

A great deal of news matter
printed in the daily press is re-
jected for this service, as unfit to
be delivered to the family group.
The bulk of sex, divorce, crime,
and scandal stories are taboo, and
this type of news is used only
when persons of great prominence
are involved, and then but in a
simple, factual form. Psychologi-
*cally, news containing the ele-
ments of the perverse, the alarm-
ing, or the suggestive becomes
more prominent and shocking when
delivered by the human voice.

All news is given with an un-
biased viewpoint. It is censored
by not one editor, but a staff of
editors. Controversial matters are
stripped of fancy verbiage intended
to intrigue and convince, yet the
facts are given for the sake of
public service. The bickerings of
partisanship intended to convgrt
minds to some specific cause’are
barred. Local, state, and national
governmental news is treated in
direct non-political, explanatory
style.

Clean and Concise

NEWS is condensed, not to the
shorteést possible number of words,
but to the shortest length compati-
ble with clearness. The broadcast
is. confined to minutes, so salient
facts must be presented in a form

immediately

1 ,
WITH ALL the talk and negotiations about news broad-
castrng, this account of the success of the Richfield

Repprter, a commercially sponsored news program omn

the Pacific coast. throws some new light on the issue.

In

existence now almost three vears. the Richfield Reporter

international audience. although it is limited to six

has
wesl coast stations.

The writer points.out some of the

advantages of this type of selected news broadeasts.

Perhaps this story will explain why there has been objee-

ti(m‘k!o the radio-press tieup on the Pacific coast

that makes them quickly under-

standable to listeners of all types
" and classes.

Thel famous “W's" of news,

Where ? must be disposed of with
greatest economy of words
bEe. vet the listeners must be
pd that they have been an-
rered.

The; Richfield

-Who }1 Why? What? When? and

Reporter is

not

only a news broadcast. It pro-
vides feature material of informa-
tive or timely Interest. It brings
to the microphone personalities of
the hour in the fields of business,
finance, law, economics, sports,
society, literature, musie, art and
science, and the military.

- To thousands of human beings
the Richfield Reporter is their only
link with civilization. Each night

T
RADIOl PRODIGY_Iéckie Merkle, 3-yvear-old mind reader, who created
a sensation on KSO, Des Moines, and the station’s executives: (left to

right)

. C. Hanrahan, executive vice president and general manager:
Woody | Woods, production manager; Craig- Lawrence, sales manager;

and H.|R. Sheridan, station manager.

AN AQT customarily limited to
the stage jwas presented the first
week of {ebruary by KSO, Des
Moines,| with considerable success,
both in the revenue it returned and
in the listener interest it aroused.
Jackie Merkle, five and a half year
old mind reader, who with his
father has played -in vaudeville,
made his debut on the air.

When| the program was an-
nounced}, many skeptics predicted
that it would be a failure because
the act was designed for stage pre-
sentation, where the performer can
utilize his personality as well as
his talent to win his audience.

Sponsorship was sold to a Des
Moines haking company, which re-
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ported an immediate increase in
sales, and KSO derived additional
profit from personal appearance of
Jackie at several downtown stores.
Wherever the boy went he drew
enormous crowds;
were turned away from the sta-
tion’s studios. Finally all were
barred save invited guests of the
sponsor. : .
The program was handled as it
might have been done in the thea-
ter. An announcer with a portable
microphone roved around the stu-
dio and invited guests to ask
Merkle questions. Questions were
transmitted to the boy by his
father, and the answers went out
over a stationary microphone.

and hundreds .

at 10 o'clock, millions tune in to
hear the vibrant, friendly voice of
the Richfield Reporter. He regis-
ters with his audience not because
he visions he is talking to millions,
but rather because he considers
himself making a personal call on
a family living in a ranch house
far from civilization—a father, a
niother, with sons and daughters
of varying ages—and giving them
the news of the dav.

Cosmopolitan “Family™

HIS “FAMILY” has responded to
his broadecasts with letters from
de luxe passenger liners, yachts,
fishing and whaling boats in the
seven seas. Men isolated in the
‘waste lands of the Arctic—out in
the lonely cattle and sheep country
of the west—men living in shacks
on mining claims in the fastness
of desolate mountains, others liv-
ing in logging camps, some buried
in the steaming jungles of the
tropics — government employes in
light, houses and radio- stations in
mid-Pacific, business men and
women living in Hawaii, Alaska,
Australia, the South Seas, and in -
all states of the United States, and
Mexico have sent expressions of
appreciation and commendation.

In January, 1932, a poll was”
conducted by -a national magazine
to discover the most popular pro-
gram reaching the Pacific coast.
It showed the Richfield Reporter
was the most popular program
originating on "the Pacific coast—
and was second only to “Amos 'n’
Andy” in total number of votes
received.

Four hours after the Long
Beach earthquake last March this
news service was on the air with
a complete report, covering all in-
formation available to that time,
and giving an official list of the
dead and injured to allay the fears
of ‘relatives and friends who could
obtain news from the area in no
other way. The NBC considered
this service of enough importance
to release the program over both
its networks, comprising 99 sta-
tions in the United States and
Canada. -

p }:[elped Restore Confidence

_ BEFQRE the NRA was instituted,
this néws. service broadcast nightly
a feature called “Good News for
Today,” rgporting improyement in
business conditions in spleific com-
munities, the reopening of manu-
facturing plants, expansions, reem-
ployment 6f men and women.
Inauguration of this . program
prompted® chambers of commerce,
civic onganizations and civic lead-
ers to fall in line with their own
program of publicizing the news
of better times, and created a psy-
chological reaction which business
men admitted helped restore public
confidence.

The sponsors have been very
careful not to overstep the bounds
of good judgment  in their com-
mercial announcements ®on this
news broadcast.  The theme for
their announcements has been dic-
tated by the listeners themselves,
based on letters- of comment and
criticism. This radio strategy has
proved of tremendous benefit, in
that the sponsor knows what type
of announcement is acceptable to
Iisteners. :

Since this news' broadeast has
been on the air, Richfield has dis-
tributed, free, more than three and -
one-half million pieces of practical
literature to people of the. Pacific

(Continued on page 26)
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Scott Howe Bowen is Nucleus

Of Spot-Selling Station Group

John Shepard, ITI, Heads Group Broadecasters. Ine.;
SHB to be Absorhed Gradually by New Unit

FORMATION of
Group Broadeas-
ters, Inc., an or-
ganization of in-
dependently
owned radio sta-
tions in key mar-
kets joined for
the sale of spot
time, was con-
summated Feb. 9
in New York,
with the Scott
Howe Bowen organization as the
nucleus. The latter will eventually
be absorbed by the new group.
Charter members of the group,
which participated in the six-day
organization meeting, are the
Yankee Network; WOR, Newark;

Mr. Bowen

WGR and WKBW, Buffaio; CKLW,"

Detroit; WLW and WSAI, Cincin-
nati; KMBC, Kansas City; WHK,
Cleveland, and KWK, St. Louis.
Basic members in Chicago, Phila-
delphia, and Pittsburgh will be an-
nounced later. Together with sup-
plementary stations to be joined in
the project, the total station roster
will be about 25.

Rates Are Low

RATES for the stations will be
either the network card rate or the
station’s rate, whichever happens to
be lowest. Transcription produc-
tion costs will be absorbed by the
stations, just-.as are line charges
for network programs. Thus, Mr.
Bowen pointed out, the stations’
time may be purchased at the
equivalent of or even below net-
work rates for the same stationms.
A minimum of ten stations in the
basic territory, said to cover,T70
per cent of the population, will be
' required. . ' N
The following - directors were
elected at the orgg&nization meeting:
-~ John Shepard’g‘glﬁ, Yankee Net--
~work, president; Scott Howe
Bowen, executive vice president, in
direct charge of sales; Norman
Craig, of the SHB organization,
vice president; C. A. Dunham, busi-
ness associate of Mr. Bowen, secre-
tary-treasurer, and A. A. Cormier,
director of sales, WOR, director.
Elected to membership on the ex-
ecutive committee were Mr. Cor-
mier, chairman; Arthur B. Church,
KMBC; I. R. Lounsberry, WGR-
WEKBW; Harry Howlett, WHK,
and Thomas P. Convey, KWK.

National Spot Promeotion

MR. ' BOWEN announced that
‘Group Broadcasters, Inc., will be
devoted exclusively to the promo-
tion of spot broadcasting business
on .a national scale. The stations

in the group will be represented -

on an exclusive basis for group
selling, and it is expected that the
organization eventually will repre-
sent exclusively all member sta-
tions. It will gradually absorb the
present Bowen organization. The
agreement with basic stations is
for three years. Supervision of
operation ‘and matters of policy
will be vested in the executive
committee. ' 'The company is in-
. corporated :in New York.

The organization, it was pointed
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tained in this statement,

out, will be operated on a coopera-
tive basis, with stations paying to
the" corporation something less than
15 per cent commission. As soon
as the organization is fully under
way, the Bowen concern intends to
withdraw from the competitive spot
field and will represent the cor-
poration stgtions exclusively. Since
Byers Recording Laboratories is a
Bowen concern, it will be available
to the new organization for spot
program production.

Capable of Expanding

FOR THE present, it was an-
nounced, the group will limit its
activities within the basic area,
covering some 70 per cent of the
population, 65 per cent of the
wealth and 72 per cent of the radio
sets. Should demand from adver-
tisers warrant, its activities will
be extended but would still be con-
fined to major markets.

An intensive sales, sales promo-
tion, ~advertising and publicity
campaign will be launched, to reach
national’ advertisers and agencies
with the slogan: “The best buy in
broadecasting.” .

The special
network rates, it
was pointed out,
are available only
to advertisers

taking -a mini-
mum of ten sta-
tions. There is,
however, no re-

striction imposed
. as to which group
Mr. Shepard ©of ten or more
) i stations the ad-
vertisers shall take, except that the
New York outlet will be manda-
tory. Choice of stations is re-
garded &s a question to be decided
according to each advertiser’s dis-
tribution and selling problems.

AAAA Explains Position

WHEN:" the spot-group idea has
been proposed in the past, consid-
erable’ opposttion has been mani-
fested, and the American Associa-
tion of Advertising Agencies has
been creditedyswith taking the lead
against it. When informed of ‘the
organization of Group Broadcast-
ers, Frederick R. Gamble, executive
secretary of AAAA, declared that
his association has “taken no of-
ficial position in regard to it,” and
added’ that the only reference to
such a policy contained in the rec-

cords of AAAA was the following
. plank in the platform of the com-

mittee ‘on radio broadecasting, for
the advancement of radio adver-
tising: '
“Demand publication of all indi-
vidual rates of stations offered at
specidl rates in combination with
other stations.” ,
On the basis of the policy con-
) there
would seem to be no reason to an-
ticipate opposition to the group
from the AAAA, since the rate
structure has been determined by
taking the card rate of each sta-
tion for network sale. Mr. Bowen
said the project had been discussed

with ' numerous advertising and
agency executives and that it has
their support.

» Statement by Shepard

IN A STATEMENT after comple-
tion of the organization, Mr. Shep-
ard said:

“As chairman of the code com-
mittee of the NRA, I have long
felt the need of bringing order out
of the chaos in the station repre-
sentation and spot broadecasting
field. To date there has been no
organized effort exclusively de-
voted to the education of national
advertisers regarding the potenti-
alities of the use of individual radio
stations. Group Broadcasters,
Inc., marks a definite milestone in
the promotion of this type of
broadcasting in that the organiza-
tion is the first concrete expression
on the part of stations themselves
rather than of outside repre-
sentatives.”

Asked regarding the position of
the organization in relation to the
networks, particularly since prac-
tically all the member stations are
also network outlets, Mr. Shepard
said:

Relation to Network

“GROUP Broadcasters, Inc., was
created for an entirely constructive
purpose—to foster the increased
use of radio among national adver-
tisers. Up to the present time the
networks have been the major
source of national business for the
stations. , There is no reason why
the station itself, which is so vitally
interested in the national busthess
it receives, should not extendits
own efforts in this field and secure
its share of national accounts by
means of a carefully coordinated
sales plan similar in scope and ef-
fectiveness to that of other media,
such as the national magazine and
Sunday newspaper groups.”

Consumers Help Select
Talent of New Program

INAUGURATING “Waves of Ro-
mance,” the Rieser Co., New York
(Venida hair nets) decided to pre-
sent Ted Black’s orchestra with a
male vocalist. In selecting the vo-
calist, the sponsors invited young
women from offices and factories to
the audition rooms. After four
auditions Vincent Calendo, heard
over a local New York station but
with no network record, was se-
lected by the feminine listeners.
Se he was engaged.

Titan Transcription

TITAN PRODUCTION Co., Inc.,

San Francisco, reports placing the

following new transcription ac- .

counts: California Hotel, San Fran-

cisco, 5-minute programs, thru Bob !
Roberts & Associates, on KOH,
KFBK, EMJ and KWG; Clark:

Hotel, 1-minute announcements,
thru Walter Biddick & Co., Los An-
geles, KQW, KFEL, KGGC, KGRS,

KVOA, KTAB, KMPC, KGKL,
KGER, and KOY; Iokelp Tablet

Co., San Diego, 5-minute programs,

thru Heintz, Pickering & Co., Los @

Angeles, KPO, KNX, -KFWB,
KMPC, KOIN and KJR; Hawaiian
Avocado Mayonnaise, 1-minute an-

. nouncements, thru Frank Wright

& Associates, KJBS, KTAB, KQW,
KMJ and KTAB.

L ]
WBS to Sell Stations

Daily Recorded Service,

‘Sustaining or Sponsored

INAUGURATION of a compre:
hensive service of transcribed sus.
taining programs will be announceq
soon by World Broadcasting Sys.
tem, with March 1 as the probable
starting date.

The service corresponds closely

to the newspaper feature syndicate
Stations may sign

in conception.
for either two or four hours of
program material a day, seven days
a week, and it is expected that
about 70 stations will be among
the first subscribers. All will be
vertical recordings, covering a wide
range of audible frequencies, and
it is proposed to establish a per-
manent library of the matrices,
Production of the first transcrip-
tions began Feb. 12.

While no formal word was forth.
coming from WBS regarding cost
of the service, a number of stations
have been informed that the two.
hour a day service will be available
at $70 a week, this charge to ab-
sorb the ERPI turntable rentals,
The recordings, of course, are open
for local sponsorship.

Simmons Dealers
Place Local Disks

THE SIMMONS Co., Chicago
(beds and mattresses) begins this
week an extensive campaign, on a
large number of stations, using
electrical transcriptions. Thomas
H. Reese and Co., New York adver-
tising agency, has built six 15-
minute programs, featuring inter-
views with Amelia Earhart, Mrs,
Lowell Thomas, Lady Wilkins,
Kathryn Dougherty, Edna Wool-
man Chase and Margaret Livings-
ton, the disks being made by World
Broadcasting System. -

The manufacturing company has
paid the production and manufac-
turing costs for the programs and
is supplying them to dealers at a
purely nominal price. The indi-
vidual dealers will pay for local
station time. No definite tabulation
of the number of cities in which
the program will be heard is yet
available, as replies are still being
received from dealers, but the total
is expected t¢ be about a hundred.
The six programs will be presented
weekly.

Lesson for Housewives

“BETTER BUYMANSHIP” serv-
jce designed to teach housewives
how to distinguish grades of retail
commodities and how to get the
most for their money, is a part of
the weekly Household Musical |
Memories program sponsored by
the Household Finance Corp. on
an NBC-WJZ network. Bulletins
carrying buying rules for radio
listeners are issued meonthly in
conjunction with the program.

Coffee Transcriptions

HILLS BROTHERS Coffee Co.,
San Francisco, has bought a series
of 5-minute MacGregor-Sollie tran-
scriptions with Tom Coakley’s or-
chestra for placement on western
stations, the first of which is
KFSD, San Diego.
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By BENJAMIN SOBY
Benjamin Soby & Associates

IN THE early days of broadeast-
ing, listeners, mainly because of
the limitations of their receiving
sets, were inclined to tune in and
stay with certain stations.
condition does not prevail today.
The manufacturers have seen to
that. Better transmission and re-
ceiving equipment, especially the
latter, has made it less difficult to
tune in desired stations.

Commercially speaking, the ad-
vertiser puts on the best program
possible to attract an audience -to
hear his sales message. If he
thought he could accomplish his
purpose by less effort, he would
doubtlessly do so. In his endeavor
to secure as large an audience as
possible he is confronted by sev-
eral obstacles.

Sustaining Programs

m in any area is limited first
by the facilities of the station used.
Facilities include ‘not only power
and coverage as ascertained by
field ‘strength measurements but
also the general character and ac-
ceptance of -all programs broad-
cast by the station. Obviously, all
advertisers’ programs cannot be
headliners. Some must be inter-
spersed with sustaining programs.
If the station, either through neces-
sity or design, provides mediocre
entertainment for the sustaining
intervals, the audience is inclined
to neglect the general offerings,
miss the sponsored program, With

quence. v

The second limitation of audi-
ence is reception. It must not be
taken for granted, even though field
strength measurements show that
s station provides an adequate
signal, that all radio homes in the
area served can easily hear the
programs broadcast. It is sur-
prising how many antiquated re-
ceiving sets are still in use. These
sets were good in their day. They
represent a considerable invest-
meént to their owners and, being
good furniture, are retained.

Reception Interference

THERE IS reception interference,
that is the overlapping of two or
more programs, on a great many
receiving sets old and new but for
different reasons. In the older
sets the cause is most likely the
lack of selectivity or poor tubes, or
perhaps both. In the newer sets
with greater sensitivity, where a
local station and another, maybe
hundreds of miles away, broadcast
on the same wave length, the dis-
tant station comes in with sufficient
volume to be annoying and to dis-
courage listening.

The technical man will say in
such cases “Do this or that,—these
conditions can be corrected if, etc.”
True, but when a program is broad-
cast its reception will depend upon
conditions as they are and not
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THE AUDIENCE of a radio pro-

the advertisers suffering in conse-”

Audience Limitations and Advertising

How Listening Charts May Prevent Waste by Sponsor;
Poor Sustaining Programs Hurt Commercials

NIA%v FACTORS determine

whether a listener in a cer
arealis tuned in on a given
tiomn.|

tisers to consider listening
charts rather than a station’s

| . . .
coverage in mapping radio cam-
|

paigns.
out,

statign’s facilities but by

programs, its classes of
grams and their own tastes

Mr. Soby urges adver-

Audiences. he points
re governed not only by a

tain
sta-

its
pro-

M ‘ r. Soby

what Wwe would like them to be.
While jthere are two sides to this
questign, nevertheless the audience
does the broadcaster a favor by
listening at all. Therefore it is
folly fbr the broadcaster to §ay, as
we have heard on occasion, and not
in a joking manner, “Why don’t
you get a good set, then you could
hear u15.”

| Taste of Listeners ‘
THIRD, we have the limitation of
the audience itself. In this there
are twp factors. One is the poten-
tial—the maximum number of
radio Homes it is possible to reach
in any area. The 1930 census
showe%' only about half of all the
homes [had radio sets. In the last

been sbld. Undoubtedly many of
these |were replacements. Still,
thousands upon thousands of homes
are without radio facilities. The

-total nimber of radio homes which

can be|reached is the limit of the
advertiging possibilities, while the
number of radio homes' actually

_tuned in determine the advertising

three Fears many new sets have .

value of a given program or sta-
tion. .

The other factor of the limita-
tion of audience, and the most
troublesome of all, is the opinion
of the listeners themselves. Who
can judge their likes and dislikes?
They exercise their right to change
their minds frequently according
to their moods and immediate en-
vironment. We just tuned out H.
G. Wells, speaking from London,
because his talking interfered with

. our writing. An hour or two later
. we might have listened to his every
word. .

Subnierging Personal Views

IN: ATTEMPTING to solve this
problem, the first thing to be done
is to submerge our personal likes
and dislikes. We may, personally,
think a eertain program is fine, but
by making definjte checks of who
is and who is not listening to it
we may find the number of listen:
ers who agree with us is very
small, or vice versa. We are ac-
quainted with a certain advertis-
ing manager. We know something

TL
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of his likes and dislikes of current
radio programs. Consequently, it
was no great surprise when we
found his company’s | program,
which he supervised, coincided with
his opinion of what is good. We
hope there are many who agree
with him, but actual-listening
records of cross-sections of the
radio audience cast some doubt
upon the general popularity of this
type of program. .

The accompanying chart illus-
trates present day audience reac-
tions. It represents an average for
two Sundays, Oct. 1 and Oct. 8,
1933, from 10 a. m, to 10:30 p. m.
The area considered. is Allegheny
County, Pa. The chart was pre-
pared from data. gathered from a
cross-section of radio listeners,
using both urban and rural popula-
tion. It represents actual listen-
ing. Nothing was left to listeners’
memory or opinions. Here we have
a clear picture of what listeners
did, not what they thought they
did.  Therefore, it represents the
likes and dislikes of the radio audi-
ence.

Listening Period Increases

WHILE the chart covers all listen-
ing to a number of stations it is
not so difficult, especially with the
supporting data, to identify the -
more popular programs. But who
can account for the peculigr rise
and fall between 8 and 9 o’clock
in the evening, or why 33,000 radio
homes tuned out immediately fol-
lowing Walter Winchell’s broad-
cast at 9:45.

An interesting fact brought out
in this audience measurement is
that while the average number of
radio homes tuned in daily is about
the same the listening period is
longer now that it was two years
ago.: At that time four hours and
fifteen minutes represented the
average length of time radio sets
were turned on. Today, in the
same area, this time is well over
five hours, a gain of about 25 per
cent. This indicates improved con-
ditions all around. . -

Comparative Values N

IT WOULD seem that any adver-
tiser or station wishing to obtain
the maximum audience should care-
fully consider these limitations
and be provided with data from
frequent audience meafurements.
A standard procedure should be
used to secure this information.
Such figures on -actual listening
provide the only reliable way to
know wHat the audience thinks .
about the program or station and
are comparable. They will show
clearly the audiencé approval or
disapproval of the programs broad-
cast, with the result that audience
acceptance of programs and sta-
tions may be checked, compared
and changed to produce the great-
est advertising value to ﬂi\e spon-
sSOrs. -

Radio Pulls Walkers

RADIO as a box office puller
proved its worth during the New
Orleans “Walka-thon,” or|walking
marathon, held last month, accord-
ing to Harold Wheelahan,
ager of WSMB. ' Gapacity crowds
attended the Walka-thon {Stadium
despite the fact that radio was
used exclusively to promote the
event. Three daily 15-mihute pe-
riods were used over WBMB in
advance of the marathon.;,

man-
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December Revenue
‘Rises 2.99, Despite
“ Small Station Drop

Nets  Absorbing More Time
Over Larger Stations

SURPASSING the previous month
_ by 2.9 per cent, gross broadcast ad-
vertising revenues for December
amounted to 86152615,
menthly NAB statistical service
report issued Feb. 8 reveals. While
December mnon-network
declined 3.9 per cent as compared
with November, national network
volume was up 7.5 per cent and
regional network business rose 9.2
per cent. . o
Dr. Herman S. Hettinger, Uni-
versity of Pennsylvania economist,
who compiles the veports, at-
tributed the drop in individual sta-
tion business to ‘two factors: Q)
_the absorption of an increasing pro-
portion of the profitable broadcast-
ng hours by qet\\‘ox‘k programs on
_the larger stations, this trend hav-
ing been in progress for several
months, and (2) what seems to be
a slight seasonal decline on the
part of radio advertising on smaller
‘stations.

Parallels Newspapers

“IN THE LATTER case,” said Dr.
Hettinger, “the trend in advertis-
* ing volume seems to parallel that
of the newspaper field. However,
it is impossible to say whether the
entire decline in small staton reve-

nue has been due to this factor or-

whether part of it has been caused
. by unsettled retail business in

' 'some section of the country.”
December non-network revenues
were ‘$2,374,454 as compared with
$2,472,718 for the preceding month.
 National networks realized $3,697,-
283 in December as compared with
'$3,439,088, and - regional’ networks
$80,878 as against $74,051. Total
broadeasting business from July,
when the surveys wepgobegun, to
ted to $29,441,351.

the analysis disclosed, was espe-
cially encouraging, the volume hav-
_ ing been the greatest in 20 months
and was exceeded only by four
months in the entire history of na-
tional network broadcasting. The
total was 23 per cent higher than
for the same month of 1933 and
was 2.5.per cent above December,
1931 :

‘Estimate for Year

| oN. THE BASIS  of available
figures for the last six months of
1933, it was estimated that the

* of time during 1933 amounted to
approximately  $57,000,000. The
six-month figures compiled by NAB
‘showed that of the $29,441,351
_total, $16,200,287 was national net-
work;  $12,997,432 individual sta-
tions and $243,632 regional net-
works.

. The December gross figure for
broadcasting compares with adver-
tising expenditures of $40,069,311
in newspapers, $8,5624,5656 in 108
- national magazines reported by
' Publishers’  Information Bureau,
and $265,645 in national farm
papers. Both newspapers and maga-
zines showed a slight seasonal de-
while farm papers experi-

the

revenues

Network advertising in December,-

probable total receipts for the sale.

By FREDERIC R. GAMBLE
Executive Secretary, AAAA
THE PRINCI-
PLE of adhering
to published rates
is so simple that
it seems amazing
that any sane
media owner
could depart from
it. There is noth-
ing complicated

- bout maintain-
Mr. Gamble ?n;: ‘rates. Every
media owner publishes a schedule
of rates, and then he either main-
tains.it or chisels or permits him-
self to be chiselled. Sooner or
later this practice undermines him
and the industry as well, -because
buyers no longer have confidence
in the prices they are paying. If
they have been able to shade the
rate card, they never. know who
is getting a still lower rate.

Let any man take an example
from his own buying and see how
he feals about it as a buyer. He
goes into a haberdashery to buy
a hat. The price is marked at $10.
He likes the hat but tells the dealer
he had in mind paying about 38,
whereupon the dealer' says he can

- probably let him have it for $9,

and there the trouble begins.

If there is anything at all in
the American philosophy of a
fixed price policy as the strongest
foundation for business confidence,

FIXED RATES AND BUSINESS

Code Authority Regulation Expected to Increase Spot
Business Heretofore Driven to Networks

then radio stations had better get
hold of themselves and stick to
just such a policy.

How much business has shifted
from spot broadeasting to net-
works because spot broadcasting
rates were subject to barter, no-
body knows. How much business
has gone out of radio into media
with more stable rates, nobody
knows, but there is probably a lot
of it.

“Yes,” say the broadeasters, “but
the agencies chisel us down and
play us one against the: other.”
“Certainly,” the agency replies,
“We have to do it to protect our-
selves against the possibility of an
agency competitor buying lower.”
And there you have it.

Rates will be respected if they
are maintained, and it is known
that they will be maintained.
Fixed rates facilitate business by
removing the necessity for long ne-
gotiations over them. Fixed rates
hold the respect of every buyer
dealing with the medium. The
new broadcasting code makes it
mandatory for stations to adhere
to. card rates. Perhaps a few
penalties will be required to con-
vince some born oriental bargain-
ers that the Code Authority means
business. But the outcome should
very soon be clear. Radio station
rates will be known to be as quoted
and more business will flow into ra-
dio on that account. :

enced a rather heavy drop as com-
pared with the preceding month.

* As far as can be estimated,
newspaper advertising volume dur-
ing 1933 was approximately $441,-
000,000, or about 11 per cent below
the previous year. . National maga-
zine volume totalled $97,637,655, or
16 per cent below 1932, while na-
tional farm paper vrevenue de-
vlined:17 per ¢ent to $4,131,861.

Non-Net Revenues Drop

CLASSIFIED according to powers,
non-network revenues for Decem-
ber as compared with the preced-
ing menth, were divided as follows:
' 4 Gross Receipts

1 Norvember Deecember
Over 3.000 w.. . $801,630 ST78.767
2.500-5,000 w... 302311 252.030°
250-1,000 wF ... 1.002,911 1.037.911
100 w.| & under. 365,866 305,828

Non-network advertising in the
New England-Middle Atlantic Area
declined 14 per cent as compared
with November, while that of the
Pacifi¢-Mountain area - declined
about 10 per cent. Since network
activities are largely concentrated
in these districts, ‘this may be
partly the cause of the declines, it
was held. Non-network' advertis-
ing in the Southern area increased
about! 5, per cent, while slight
gains were noted in the Noxrth Cen-
tral-area. Increased buying power
due to the Government’s agricul-
tural progiam, CWA projects, and
similar factors undoubtedly are re-
sponsible for this trend. |

Local business increased 3.1 per
cent as compared with November
and stood at the highest point dur-
ing the last six months. National
spot, .on the other hand, declined
approximately 13 per cent, although
still remaining considerably above

the September level. During the
six-months ended in December, na-
tional spot comprised 39.6 per cent
of the total individual station non-
network business, while local ad-
vertising accounted for 60.4 per
cent of the volume in the field..
Total national and local “spot
amounted to $2,374,454 in Decem-
ber as against $2,472,718 the pre-
ceding month. In December, na-
tional spot totaled $944,520 as com-
pared with $1,085,342 the preced-
ing month. Local spot totaled
81,429,934 in December as com-
pared with $1,387,376. By type of
rendition, the non-network reve-
nues of individual stations were
divided as follows:
" December
National
Spot

m

ype
of Rendition Local

Elect. transerip-
tions ...... .. $34+4281 3$118,661
Live talent pro-

, grams .. ..... 321.304 (14,369
Records ....... 6,456 60,017
Spot announce- .

ments 272479 G36.887

Spot Announcements Up

IN ANALYZING these figures,
NAB pointed out that electrical
transcription business declined 6.6
per cent as compared with Novem-
ber, due principally to a rather
heavy decrease in national spot
volume. There was a slight de-
cline in live talent business which
was most local. Record programs
increased markedly, and there was
considerable increase in spot an-
nouncement volume, the latter ap-
parently indicating that small ad-
vertisers are coming back to radio.

During the last six months elec-
trical transeriptions have com-
prised 18.5 per cent of total non-
network business, }ive talent, 44.2'

January Revenues

Of Nets Set Mark

JANUARY revenues of NBC ang
CBS aggregated: $3,7568,995, with
the latter network experiencing
the biggest January in its history,
NBC gross time sales were $2,373,.
923 for the month, or $504,033

ahead of the same month of last :
This represented an increase :
of 27 per cent, and was about $50,-

year.

000 ahead of December, 1933. NBC
announced it was the biggest De.
cember-January rise since 1929,

CBS January receipts aggre.
cated $1,386,072, or an increase of |
47.2 per cent over January, 1933,
In December, 1933, CBS receipts
aggregated $1,372,716 for its sin
gle network.

Radio Code Blue Eagles
To be Distributed Soon
By the Code Authority

DISTRIBUTION of the “Code
Blue Eagle” among stations com-
plying with the broadcasting in-
dustry code scon will be wunder-
taken by the Code Authority under
regulations just approved by NRA,
The Code Eagle will replace the
Blue Eagle, which hereafter wil
be used to designate only those
who are operating under the
President’s Reemployment Agree-
ment and are without permanent
industry codes.

“Each insignia, in addition to
identifying the code under which
it is issued,” NRA Administrator
Hugh S. Johnson said, “will bear
the registration number of the
firm, corporation or individual en-
titled to display it. They will be
distributed by Code Authorities to
subsecribers.” N

The letters “NRA” in blue ap-
pear between the outstretched
wings of the new Code Eagle and
under its talons the words “Code
(trade or industry registration
number) 1934.” In smaller let-

ters are also the words “Property
of the United States—not for sale’
and the patent design number.

Happy Birtilday

IN CELEBRATION of -its

birthday on the air, Real Sik
Hosiery Mills, Inc., Indianapolis {

(Realsilk hosiery) on Feb. 4 added

15 stations to its NBC network, :3

bringing the total to 40 hooked up
for the Ted Weems programs. The
new stations are WTMJ, WIB4,
WEBC, WKY, KPRC, KTHS,
WOAI, WSM, WSB, WJDX,
WSMB, WRVA, WPTF, WIS and
WFLA. Erwin, Wasey & Co., Chi-
cago, handles the account.

per cent; records, 2.7 per cent, and
spot announcements 34.6 per cent.

In the commodity groups, the
statistics disclosed tobacco, auto-
mobile, household appliances, soaps
and kitchen supplies, retail adver-
tising and miscellaneous commodi-
ties increased substantially in De-

cember as compared with the px’e-l

ceding month. These were offset
somewhat, however, by declines in
accessories, gasoline and oil, food-
stuffs and amusements, while toilet
goods . and beverages remained
about the same.
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A U. S. Agency That Serves Industry

Commerce Department Unit Useful to Broadcast Trade;
Business Encyclopaedia Solves Knotty Problems

By ANDREW W. CRUSE
Chief. Electrical Division, Bureau of
Foreign and Domestic Commerce
IT CANNOT be
a matter of pride
to anyone that so
many of the firms
in the broadcast-
ing business are
unacquainted
with the services
the United States
government

i maintains for
Mr. Cruse their benefit as
business men. It certainly does
not appeal to those of us.who have
to do with making those services:
available when, however volumi-
nous, the work does not represent
more than a small percentage of.
that the industry could use—and
could have for the asking.

One agency of the government
is set up strictly for the promotion
of private business. It has no
regulatory powers. It is not de-
signed to interfere with any lawful
operation. It cannot step in and
tell a man how to run his business.

R:

Created to Serve

‘THE DEPARTMENT of Com-

merce under Secretary Roper, and

especially the Bureau of Foreign -
and Domestic Commerce within

that department, is without power

to restrict in order that its efforts

may be entirely expended in as-

sisting all legitimate business. It

is required to, can, and ddes give

information which is useful to a

man in running his business, but

above all it serves as a clearing

house for commercial information

and suggestions. Foreign jrade

promotion is one of its principal.
activities, but is far from .being

the only one. Domestic commerce

is equally ‘served. The manufac-

ture and sale of tangible products

is given considerable attention, but
business in intangibles also finds

its questions answered there. It

is to be distinetly understood that

the government of the - United

States does not limit this commer-

cial service to any specific industry

or class of industries.

The Electrical Division of the
Bureau of Foreign and Domestic
Commerce is the focal point of in-
formation on radio broadeasting in
its many phases, as a business.
Ever since the inception of broad-
casting, this division has watched
foreign countries and the domestic
market—at first as an outlet for

.the products of American radio

factories, but later in the service
of broadcasters, log publishers,
radio engineers; and lawyers, ad-
vertising agencies, investment
houses, and school children with
theses and debates in the offing.

‘Never “Passes the Buck”

MAINTAINING a proud record of
never having ‘“passed the buck,”
the division has found the ‘answer
to many a seemingly baflling ques-
tion, usually with profit to the
inquirer. The division once re-
ceived a question as to the number
of left-handed women in each prin-
cipal foreign country. A manufac-
turer of electric irons wanted to

senvice that is free.

USTRY, like individuals. iy often suspicious of any
Consequently. many member

breadcasters have overlooked the invaluable information
that may be had for the asking from the Electrical Divi-
sion of the Bureau of Foreign and Domestic Commerce.

Aslits new chief explains. the service ranges fromi fur-
nishing information on foreign radio broadeasting to

helping the advertising agency prepare copy.

It is rarely

that a question proves too difficult for this research

organization.

Incidentally. Mr. Cruse knows his radio.

for| he came to Uncle Sam from an executive position
with I. T. & T.. and used to manage CMC, broadcasting

station in Havana.

|

know what ' percentage of each
shipment should be equipped with
the thumbrest on the appropriate
side.] The search for the answer
inclyded discussions with ethnolo-
gisty, doctors, business men, stat-
isticians, and scientists in general.
The gnswer was in the mail within
a few hours of the receipt of the
question. The outstanding revela-
tions| were that left-handed people
occur in practically the same pro-
portions -throughout the world, ir-
respéctive of race or characteristic
occupations, but that women uni-
versglly outdo men in this accom-
plishment. o

This record is not maintained
for |anybody's personal satisfac-
tion.| It is not fulfilled for the
sake|of hanging on to the old job.
It is| because the realization has
in years of experience, that
some| of the most important and
usefyl information can be asked
for oply with a question that may
appear at first thought as being
frivolous. Many questions that
shoull be answered in common-
school textbooks, are not. More
serious-looking questions are effec-
tively] routine, and often answered
from |the knowledge 6f a division
empldye. It is the peculiar ques-
tion I want to emphasize, the
questjon that we sometimes hesi-

tate fo ask because it sounds pe- .

that is especially welcomed.
nswer is far more likely to

the inquiver, and the search often
brlng new and valuable references

rvice to Broadecasters

THE |[BROADCASTING industry,
perhaps, has less need for a gov-
ernmental information service than
other | industries. -~ The peculiar
conditions under which it operates
have encouraged an unusual self
sufficiéncy, and the technical, legal,
advertising, and statistical serv-
ices necessarily available, both
within|the individual organizations
and as separate cooperating units,
are uspally well qualified to serve
beyond those capacities. This di-
vision |does mnot offer to replace
them. (It is not qualified to do so.
It will] assist them when asked.
Its service is one of information,
and on|request, of suggestion.
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Indeed, it seems almost as if it
ridiculous to expect the
broadcasting industry to ask ques-
tions outside the ranks of its own
and allied industries. It would be
ridiculous, but for the fact that in
the past so many broadcasters
have sought the services of the
Electrical Division.

Without Limitations

TO ENUMERATE the services
possible’ under the law and the
facilities of the Electrical Division
would be to place limitations é6n
its potential services. The first on
the list, therefor, is to render the
service asked for unless it is one
specifically known to fall within
the province .0of another agency
which is better qualified to give
the answer. N

Briefly, we are here to give
service on foreign radio market
information, maintain records of
foreign radio broadcasting serv-
ices, assist in the sale .of . radio
apparatus on the domestic market,
keep in touch with the radio regu-
lations of all countries, watch de-
velopments affecting markets and
broadcasting, cooperate with trade
organizations in their services to
their industries, assist the adver--
tising man in preparing campaigns
and copy by furnishing the basic
data upon which he may build,
keep in touch with sources of in-
formation, and to extend to every
American firm and citizen who
wants it such informational serv-
ices as may be possible from the
data collected for these specific
purposes. That we have coopera-
tive relations with other govern-
ment agencies goes without saying.
Services to the firms interested in
electrical goods in general are of
a similar nature.

Criticism Welcomed
THESE ARE not the limits. Not
a few “thou shalt not’s” are set
up about the Electrical Division,
but they are mostly designed to

protect the confidential nature of
information acquired regarding a

specific American firm or its oper- .

ations. They do not interfere with
a useful answer to a question
which does not ask for such infor-

matjon. On the other hand, there

2

is one “thou shalt”—*
serve American businessy”
. One other kind of ¢
tion is especially invite
Electrical Division. Criticism, con-
taining one small idea that can be
incorporated into a project for ex-
tending the services, or
recting a shortcoming, is always
welcomed. This' organization is
operated at the behest of|the élec-
trical industries in theix service, ..
and the direction of that service
is in the hands of those industries.
The division personnel will always
proceed to serve as they know best,
but it is difficult to interpret cor-
rectly the needs. of thejusers -of
services unless those usery register.
their satisfaction or dissafisfaction
with the assistance renderkd. With -
criticism, we can corredt errors
and directefforts to improvement
of services along lines most useful
to the industries; withopt ecriti-
cism, the direction must |necessa- -
rily be just what appears to be
the-proper procedure to us. :
Use the Electrical Divisign as you *
would use an encyclopaedia. Never
let a question of commedcial im-
portance lie unanswered, nor fail
to.make a marginal noteiwhen it
is called for. The Electri¢cal Divi--
sion and the branch offices of the
Bureau of Foreign and Domestic
Commerce in principal cities
throughout the country are at your
service and under vour direction.

14 Merchandising émnts
Promote Borden Series
Of Programs on’ CBS

PRE-BROADCAST promotion for
the Borden Company’s CBS show
“Forty-Five Minutes in  Holly-
wood,” which began Jan.. 27, in-
cluded 14 different merchandising
stunts. Among them were counter
cards, window strips, buttons for
grocery clerks, counter broadsides,
truck posters, package inserts;
paper caps for delivery men -and
tags- for milk bottles. All were
done in the regular Borden red,
white and blue color scheme.
Comniercial announcements dur-
ing the first ten weeks, of  the
series will be devoted Ao the com-
pany's cheese products and later
to evaporated milk. In 12 cities
there are -local cut-in commercials
for ice cream and dairy |subsidi-
aries. ;
Singe the entire 45-minjite pro-
gram consists mostly .of dramatic
material, the two  ‘drgmatized..
“plugs” "(in addition to one straight
announcement) are more In keep-
ing with the general charhcter of
the program than in most] similar
commercials. Previously. $ponsors
who have used the dramatized
commercial have found that)it stood
out in .contrast with a  different
type of program, and generally
they ‘have discontinued it |after a
short trial. striking example of
this was. the . quick 'change to
straight announcements made by
Chesterfield after it begah radio
advertising two years ago. i

Dodge Disks Exp

those taking three
announcements, Station

lected in’ cities where a
shows have been or are
Transcriptions are by
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‘President Indorses

Copeland’s Revised

Adoption by Congress Seen
Industry Still Opposed

REVISED for the second time, and
carrying the endorsement of Pres-
ident Roosevelt, the food, drugs

Food and Drug Bill

and cosmeties bill sponsored by
Senator Copeland (D.), of New
York, seems headed for enactment

at this session of Cong
Although still 'ded
jectionable to advertising media as

well as to manufacture veral
particulars, the bill appears to be
a material impm\mmm over the

original draft of the Copeland sub-

stitute, offered the Sens Jan.
4 by the New York Senator to re-
place the so-called Tugwell bill

which had been riddled with obgec—
tions from every side. The meas-
ure will now-be reported by Sen-
ator Copeland's subcommittee to
the full Commerce Committee at its
regular meeting Feb. 15.

* Confers With President

SENATOR COPELAND conferred
with President Roosevelt and As-
sistant Secretary :of Agriculture
Tugwell on Feb. 3, after which he
announced the measure had full
administration endorsement. He
said that so far as he was aware,

every major objection had been sur-
mounted.

As redrafted, the Copeland meas-
[\VG or

ure seems to have only
three provisions serious
tionable to the broadcas
try. The revised definition of ad-
vertising, it appears, remains too
broad, requirements regarding ad-
vertising and labelling of pallia-
tives are too stringent, and provi-
sions relating to self-medication
seem too sweeping. Moreover, pro-
prietary groups- will object to a
provision requiring formula dis-
closures and presumably will ad-
here to their demand that the pres-
ent act be amendeéd as proposed by
the Black and Stephens bills, which
are identical.

Othér Ills ‘Remedied

WITH REGARD to other provi-
sions of the bill against which ob-
jections have been raised, first im-
pressions were that these have
been remedied. Provision is made
for full hearings on all actions of
the Food and Drug Administration.
Arbitrary powers at first proposed
for the Secretary of Agriculture
now are reposed in an appeal board
of a semi-public character . and
further recourse to the courts is
provided. Advertising provisions
are alteréd so that the manufac-
turer, rather than the medium is
held responsible for false adver-
tisements, Commodity  grading
provisions, included in the original
Tugwell bill as well as in the Cope-
land substitute, have been elimi-
nated, except that only a single
minimum standard rather than sev-

eral maximum standards is
specified.
Chairman Stephens (D.), of

Mississippi, of the Senate Com-
merce Committee, informed BROAD-
CASTING Feb. 10 that while the sub-
commitiee would make its report
to his committee Feb. 15, the bill
could not be given 1mmedlate con-
sideration. The measure, he said,
is of such far-reaching aLgmﬁcance
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CUCKQO CALL—Above is the
“dummy’ cuckoo at Radie “Ljubl-
jana in Yugoslavia, which is used
as the station’s own characteristie
“statien break” sigral. Below is
the switching mechanism for oper-
ating the oscillators which actually
produce the calls. It is Yugo-
slavia’'s counterpart of the radio
chimes in this country.

that it must be subjected to a de-
tailed study along with hisi own
measure. At least two weeks will

-elapse before the committee will be

in position to act, he asserted. He
did not predict whether further
hearings might be necessary.

Formal Statement Issued

FOLLOWING his conference with
the President and Prof. Tugwell,
Senator- Copeland called his sub-
committee together and procured
favorable action on his revised bill.
The subcommittee consists of Sen-
ators McNary (R.), of Oregon, and
Caraway (D.), of Arkansas, in ad-
dition to Senator Copeland. The
following statement was issued:

in

As a result of the hearings early
December before Senator Copeland's
subcommittee of the Senare Commit-
tee on Commerce on the proposed re-
the Food and Drugs Act
¢ 1944), Senator Copeland on Jan.
i. introduced a revised bill (S-2000) .
which was also referred to his sub-

committee. ubcommittee today
n of §. 2000

to the full

Q(’Blbl tee un Commerce with minor
revisions, Senator Copeland states

that the reviséd S. 2000 is the result
of comprehensive cousideration by his
subcommittee of all phases of the
measure and that the changes are in
the mterest of clarity and preuamn

cith no material change in substance.

One of the principal revisions ef-
fected. by the subcommittee is with re-
spect to 'the make-up of the advisory
committee provided by the measure to
aid the Secretary of Agriculture in es-
tablishing definitions and standards for
foods. 8. 2000 provides that this ad-
visory committee should consist of five
members to be appointed by the'Pres-
ident with a view tp their scientific

and technical knowledge of food.”
Sin¢e definitions and standards for
food relate to economical questions

and do not involve questions of publie
health Senator Copeland’s committee
deemed it advisable te provide for a
representation of the food industries
on the committee. Senator Copeland's
committee likewise has provided for
equal representation on the Advisory
Committee from the Food and Drug
Administration, which was barred
from such service by the former bill.
The Advisory Committee as now pro-

vided for iz to consist of seven mem-
bers—three from the general public,
two from the Food and Drug Adminis-
tration, and two from the food indus-
tries.  The committee is to be non-
partisan and the members from the
general public must have no commer-
cinl interests in food.

The only other change of any con-
sequence made by Senator Copeland's
Committee is to provide that only one
standard of quality may be prescribed
for a food produet. This an exten-
sion to all foods of the provision of the
present Food and Drugs Act appliea-
ble to canned foods. The committee
foresees a multiplicity of difficulties in
authorizing the administrative agency
to fix more than one quality standard
far each food, and 8. 2000 which
ced no limit on the number of
standards that could be fixed for a
given foad has been modified in this
respect

Copeland’s Views

“THE BILL embodies every worthy
ea for consumers’ protection that
been presented to the committee,”
1 Renator Copeland. "It is a vast
uprovement over the present law and
sorely needed to conserve the wel-
fare of our people. 1t s=hould receive
their unqualified suppert. No legiti-
mate commercial interest should fear
its provisicns, but on the contrary,
those who manufacture honest goods
should welcome its eunactment as a
means of reducing unfair competition
from dishonest merchants.”

On the House side there has
been no action of consequence dur-
ing the last fortnight in connection
with the legislation. Rep. Black
(D.}), of New York, is urging
action on his measure, which is
identical with the Stephens bill;
but the House Agriculture Com-
mittee has made no move to con-
sider the legislation. .

Sirovich Measure

REP. SIROVICH  (D.), of New
York has introduced a new meas-
ure (H. R. 7426) which he pro-
poses as a substitute for all pend-
ing legislation. Among other
things, this bill proposes that every
commodity covered by it shall bear
a trade mark and label registered
in the Patent Office with the for-

BROADCASTING

Buick Program Confined
To Good Will; Sales Talk
Left to Other Mediums

THE BUICK Motor Co., Detroit,
because of its semi-weekly pro-
grams. over the CBS metwork,
entitled to a leading position among
sponsors presenting good will pro-
grams with a minimum of com.
mercial announcements.

- When the current operetta re.
vivals were started, Mondays and

Thursdays at 9:15 p. m., EST, with

-Howard Marsh, Mary Eastman, and
the Andre Kostelanetz ovchestra
and chorus, the sponsors decided to
eliminate sales-talk as far as pos-
sible..

Working on the assumption that
Buick automobiles are a tradition
in the industry and that’the radio
program should stimulate good
will, Buick officials decided to leave
sales-talk about knee-action wheels,
no-draft ventilation and other tech-
nical sales features to other forms
of advertising. - The commerecial
talk consequently was shaved to a
maximum of ten seconds on each
15-minute program.

Louis Dean, who left the CBS
announcing ~taff a short time ago
to become program manager of the
Campbell-Ewald radio department,
is understood to have proposed the
good will feature and the ten-sec-
ond maximum on commercial an-
nouncements.

Asks Contrlbutlons

For News Service

A RADIO news service.supported
by voluntary contributions of the
fan audience has been pro oposed by
KNX, Hollywood.

During the week of Feb. 5 the
station during its news period
asked listeners to contribute from
$1 to'$5 for the support of the news
broadcast for a year.

News costs, the station execu-
tives said, will treble after March
1 wheén the radio-press program
becomes effective. KNX will be
willing to continue its former ex-
penditure for news, it was said,
but the audience is asked to pay
the remainder’”

The announcements -definitely
stated that all money would be re-
turned to the senders if KNX did
not receive enough to support its
news broadcast for a year.

Joins Brunswick

GIRARD ELLIS, formerly of the
Judson Radio Program Corp., and
more recently with Free & Slein-
inger, Chicago, has been appointed
manager of Brunswick Recording
Laboratories, with headquarters in
the Furniture Mart, Chicago.

mula registered with the Food and
Drug Administration. The meas.
ure would “prevent the false or
fraudulent advertisement of food,
drugs, non-alcoholic and mnon-in-
toxicating beverages and ' cos-
metics.”

The broadcasting industry is
vitally interested in the legislation
affecting food, drugs and cos-
metics because it is estimated that
one-third of the industry’s total
revenues are derived from them.

February 15, 1934
WWW. america

NBC Reserves Right to Amend
All Programs in New Policies

Laxative Accounts After 6 p|m. to be Discouraged:

Regulations Restriet Comm

PROGRAM  policies adopted by
the NBC set forth in booklets being
distributed currently to clients of
the network and to advertising
agencies are described as ‘“princi-
ples - and requirements govelnincr
broadcast programs, to serve &as a
means of maintaining the value and
effectiveness of broadeast adver-
tising.”

By a coincidence, the newly de-
fined policies were made available
at the same time rumors were cur-
rent in New York regarding a
change in the network’s attitude to
laxative accounts. The only pro-
vision in the printed policies which
might be applied to these reads:
“Unpleasant or gruesome state-

ments should be avoided as more
likely to oﬁ"ena than to instruet or
entertain.”

Right to Amend Credits

WHILE no official confirmation
was obtainable, it was learned on
reliable authority that NBC will
in the future discourage the airir
of laxative programs after § p. m..

though it is not expected that
sponsors mow under contract witl
have the same difficulty in renew-
ing their agreements as would those
offering new business.

The broad supervisory powers
reserved to NBC in the statement
of policies leave it in a position te
amend any parts of a commercial
program which may seem undesira-
ble; and, as network evening time
is now practxcally all sold, it is not
likely that the network will be de-
terred from this action by the fear
of losing business.

Patterson’s Statement

THE FOLLOWING statement was
issued by Col. Richard C. Patter-
son, Jr., executive vice president of
NBC to accompany the definitions
of policy:

The relationship between adver-
tisers and the public is & matter of
primary concern to all those interested
in advertising. With the cooperation
of leading broadeast advertisers and
advertising agencies, the NBC has ar-
tempted to crystallize current trends
of thought on this subject in a state-
ment of “Program Policies.” This
company will be guided in all its
presentations by the program stand-
ards and program procedures there set
down.

In order that broadeast advertising
may be developed to the advantage of
both the advertisers and the public.
its policies should be kept in constant
ouch with changing public attitudes.
The NBC would therefore appreciate
any suggestions or comments with re-
gard to any aspect of the policies
stated.

Text of Policies

THE STATEMENTS are being
mailed to present sponsors on the
network, to advertising agencies
now placing business with it, to
past and prospective sponsors and
to agencies which either have a
radio , department or have shown
their interest in broadcast advertis-
ing at one time or another.

Following is the text of the
policies:
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Bells. Bells. Bells

AS A SAFEGUARD against
over-sleeping and missing
the early morning sign-on at
WBT, Charlotte, N. C.. An-
nouncers Charles Crutehfield
and Clair Shadwell have pur-
chased three alarm clocks
apiece. They set the first to
go off at 5 a. m., and the sec-
ond and third five minutes
and ten minutes after 5 a. m.
They figure that ome or the
other should wake 'em up.
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B& JAMES F. CLANCY
Business }Tanac‘er. WTIC, Hartford

AN -& S S IGN-
MENT tough-
enoug to test’
the mdttle of any
radio |station is
being fulfilled by
WTIC, Hartford,

has become a
source | of justifi-
able pride to -
Hartford broad- e

asters and— . Mr. Clancy
what |is more important—has
proved | eminently satisfactory to
the spopsor.

The Larrowe Milling Co., sub-

sidiary lof General Mills, dealers in
dqxr\. poultry and hog feed, found
itself ¢ nfronted at the end o*c 1932
with a ynique problem in sales pro-
motion.| Added to the fact that it
was a depression yvear were several
other and even more formidable ob-
stacles to trade.

Opstacles to Overcome

FOR OXE thing; Larrowe was sell-
ing a product of such quality that
price refduction with prom was im-
possﬂ)le even in the face of severe
price-cufting competition and in
spite of] the fact that prospective
consumers were being forced to
sell their eggs at almost the lowest
price on record. Ancther obstacle

lay in the fact that the rural seems:

difficult |to change; for, although
Larro fged’ was well known in the
west, farmers in the east appeared

averse tq trying out a new product,
despite its apparent advantages.
Still another "obstacle, and even

more difficult to hurdle, was the
fact that\farmers are prone to prej-

STING
1
|

Q;HlCKEN FEED + RADIO = PROF!T
w Milling Company Was Pulled Out of Depressnon
And Doubled Its Trade in Three Weeks

udice in favor of products recom-
mended by county and state agri-
cultural authorities in their terri-
tory, and, although there probably
is no direct tie-up between these
officials and the makers of agricul-
tural products, certain officials un-
doubtedly favor certain products.
Officials of the Larrowe Company
presented their complex problem ta
WTIC, suspecting that radio, with
the favor it enjoys among the rural
population, might prove the best
solution to their adver tising needs.

Other Stations Hooked Up

THE SPONSORS bought time not
only on WTIC, but agreed to have
the program relayed from Hart-
ford to other-transmitters. on the
New England Network, including
WEEIL,. Boston, WTAG, Worcester,
WJAR, Providence, and WCSH
Portland. The series, as originally
booked, was to run 13 weeks, with
two broadeasts each week.

The talent selected for the pro-
gram consisted of a quartet known
as the Harmoneers, who had won a
Ia*ge following throuvh their sus-
taining broadeasts on WTFIC and
also throufrn their frequent partici-
pation in programs sent out of
Hartford to the NBC-WEAF chain.
Oddly enough, however, the boys
had never before taken part in a
commercial series, but their inex-
perience proved ~ an advantage
rather than a disadvantage, and
they went into the chicken business
with vigor and enthusiasm.

The scripts, written by Leonard
J. Patricelli, WTIC continuity
writer, described the adventures of
four unemployed bos;s who had de-

(Continued en page 36)
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determine what may properl\"be put
on_the air. -

For examyple, the broadeast program
should provide agreeable instruection
or entertainment to most listerers, Its
primary appeal should be to the listen-
er's interest. Unpleasant or gruesome
stafements should be avoided as more
likely to offend than to instruct or
entertain.

Courtesy and good taste sho

ald gov-
ern the manner

in_which® announce-
ments are made. Thé most effective
method of delivery. of an announce-
ment is restrained and persuasive. An
aggressive, unduly emphatic manner

may be objectionable to a large part
of the radio audience.

Since the listener's primary
is in entertainment ar instruct on, the
advertising message should be in har-
mony with the rest of the program,
should contain information of interest
to the public, and should be prepared
and delivered with brevity and skill.

Statements which tend to! under-
mine an industry by attributing to its
products, "enemll ;aults and weak-
nesses true omy of & few, and state-
ments which are derogatory to an in-
dividual, an institution, a_group or an
industry, should be avoided. Protec-

tion against libel and slander is as
essential for the .1d\eltiser and -his
agency as for the NBC.

Tiresome repetition or too much de-
tail should be avoided. For inmstance,
the advertiser’s street address and the
like should not be reiterated| to the
point of annoyance. The most pro-
ductive way to obtain direct responses
is 1o have replies sent to the broad-
casting station or network.

Offers made to the radio audience
should be simple and easy tp grasp
quickly. Involved and prolonged de-
scriptions defeat ‘their purpose by con-
fusing the public and driving listeners
away.

Each program should be individual
and distinctive and should not re-
semble too closely an adjoining pro-
gram on the same network. In other
words. the entire day's broadeasting
must be balanced to furnish vgriety of
entertainment and instfuction to lis-
teners. Especially, the advertiser and
the network should cooperate to pre-
vent repetition of the same |musical
numbers in programs occupying nearby

periods.
PART TWO
Requirements

1.  The use of the Deity's
accentable only when used reverently
cr as part of a standard classic work.

2. Statements or suggestions which
are offensive to religious views, racial
traits. and the like, must be avoided.

3. False or questionable statements
and all other forms of misrepresenta-
tion must be eliminated.

4. Obscene and off-color s¢ngs or
jokes, oaths. sacrilegious pressions,
and all other language of d&ubtful pro-
priety must be eliminated.

5. Testimonials must
genuine experience or
competent witness.

6. Statements ot prices and
must be confined to specifi
Misleadilig price claims or ¢
som must not be used.

. As a safeguard against m
bm‘ldm:r facilities  for unfajr com-
petition, commercial programs shall
not refer to any competitor, directly
or indirectly. by company name, by in-
dividual name, or by brand mame—
regardless of whether such reference
is derogatory or laudatory.

PART THREE -

Program Procedure

uterest

name is

reflect the
opinion of a

values
facts.
mpari-

suse of

To secure observance of the require-
ments set forth above, the fdllowing
procedure has been adopted in|the in-
terests.of advertisers as well as of the
.NBC and its associated statiops, and
will be enforced to serve the public
iuterest.
1 .

All  continuities, including _ the
words of all spoken lines as iwell as
the wording of commercial announce-
ments. and a list of the cast, must be

(Continued on page 23)
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| You CAN'T Go 'WRONG

if you follow the example of these nat(omal and local adverhsers
who are covering the rich Tannessee Vaﬂey market through WLAC

‘Editors Cast Votes
For Radio Talent

Stabilization of Popularity
Seen in Newspaper Poll
By GILBERT CANT

hE‘(PERT opinion on the relative

pOpularxt\' of radio programs is
again made available this year in
the NEW YORK WORLD TELEGRAM'S
poll of radio editors in the United
States and Canada, conducted by
Alton Cook. Writers on radio for
227 leading newspapers and maga-
zines answered the poll, each cast-
ing three votes for first choice.
This explains the seeming disparity
between the number paltlupatma‘
and the number of votes east in
each categery.

Commenting on the results, Cook
remarked : “Evidence of the sta-
bilization of radxo popularity ap-
pears in this year's poll. In most
of the groups favorites of a year
ago again led or were close behind
the leaders. The éomedians were
the group in which the mo~t strik-
ing changes were apparent.

Benn}.;Takes Lead

THIS YEAR'S results show the
funny men ranking: Benny, 243:
Cantor, 197; Penner, 167, while
last year the three top-notchers
were- Pearl, Wynn and Gracie Allen.
Cook’s addendum is: “Comedians
apparently are the entertainers
whose methods must be changed
most frequeutlv if popularity is to
bLe maintained.”

Guy Lombardo and Blng Crosby
stay in the lead in their respective
categories, Morton Downey drop-

NATIONAL—-
* Bisodol

Fletcher's Castoria J
Pontiac
Old Gold
General Foods
Ford Moter Car
Grunow
Chevrolet (Ann)
Cheloni Sales Co.
Cystex
Dedge Anncuncements
Rumford Baking Powder
Stanback
Charis

© Marlin Crystals
Dr. Lyons Tooth Pewder
Richard Hudnut
Plymouth Annoancements
Chrysler  Announcements

The same facilities are at your service, giving you intensive cover-
age of one of America's most prosperous 3 sechons at very low cost.

J. T. WARD
Vice-President

Memb. Cial:,
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"IN THE HEART OF THE TENNESSEE VALLEY"

ping teo thxrd place among popular
male singers, presumably because
hHe has been heard infrequently
during recent months, Ruth Etting
and Kate Smith retain their lead-
ership, as do the three most popular
harmony groups of last year.

It is significant that the two
leaders in the symphonic conduc-
tor’s_category are those who have
devoted most time and attention to
vadio as a new means of spreading
music—Stokowski and Damrosch.
Toscanini, heard almost as often
as Stokowski, and just as lavishly
idolized in his home city, might
make-a better showing if he were
not so aloof to radio. Howard Bar-
low, Frank Black and Erno Rapee.
though outxanked by the concert-
hall * blcr names,” are prominent in
the list, ahead of other conductors
who devote their entire time to
radio. R

. McNamee Slumps
IN THE FIELD of classical sing-

ing. stars of the Metropolitan Opera,

predominate, Jessica Dragonette
and John McCormack being the ex-
ceptions smgled out by Alton Cook.
Nino Martini, whe ranks second
tn Tibbett, -probably is entitled to
this place, however, more on the
strength of his long radio series
before he joined the Metropelitan,
than because of ‘his recent debut on
that stage.

The biggest majority in the poil
wus recorded among sports an-
nouncers, with Ted Husing receiv-

ing 411 votes to 33 for Graham

McNamee. Stokowski’s 392 was the
next highest total recorded.

The “March of Time” maintained
its lead among dramatic programs
by a large margin.

]
H

)LOC AL—

American Walkathen

Beesley Furniture Co.

Crazy Water Crystals
Cumberland Motor Co.
Dixie Maytag Corporation
Federal Fidelity Co.
Friedman Electric Co.
George Cole Motor Co.
Frazer Motor Co. i
'mperial . Motor Co. il

Ideal Laundry

Lebeck’s
Klein’s Department Store
Mode! Cleaners

L. Pprry Co.
m Reed Chevrolet Co.
ears Roebuck & Co.
putheastern Greyhound Lines
Sterchi Brothers
riendly Shoe Announcements i
eading Independent Druxguts i
Storage
- ‘Loveman. Berger & Teitlebaum
Evans Metor Co.

Paramount Theatre
.‘d.cKessm—Berry Martin Co.

Y

E"‘ﬂ

National Representative

SCOTT HOWE BOWEN, -Ine.
5,000
watts

deasti

age 18

Owned and operated by Life and Casualty lnsurence Co., Nashville, Tenn.

B ing System

Highlights of Poll

Comedian :
1. Jack Benuy............... 243
2. Eddie Cantor... .
3. Joe Penmer............... 187
Dance Orchestra:

I—‘cpu]ar Female Singer:

1. Ruth Etting.............. 2

2. Kate Smith NS

3. Gertrude Niesen..........
Popular Male Singer:

1. Bing Crosby

2. Lanny Ross

3. Morton Downey........... 92
Harmony Team:

1. Boswell Sisters.... .. ...

2. Mills Brothers

3. Revellers
Musical Program:

1. Waring’'s Pennsy

2. Rudy Vallee's Vari ..

3. N. Y. Philtharmonic —\\m . GH
Dramatic Program:

1. March of Time..

2. First Nighter...........

3 Roses and Drums....... 51

* 1 Radio Guild............ 531
Children’s Program:

1. Singing Lady...... I
2. Little Orphan Annik L6
3. Wizard of Oz............ Y

Household Assista
1. Ida Bailey Allen.
2. Women's Radio Ri
52 ) Betty Crocker.
° ] Mystery Chef..

Symphonic Conduntor
1. Leopold Stokowski
2. Walter Damrosch. ..
3. Arturo Toscanin

Classical Singer:

1. Lawrence Tibbett
2. Nino Martini...
3. Jessica Dragonet

Instrumental Soloi
1. Albert Spaldi
2. Rubinoff
3. Egon Pet

Sports Announcer:
1. Ted Husing
2, Graham McNamee

Studio Announcer:

1. David Ross
2. James Walli
3. Milton J. Cro:

‘«Commentator:

1. Edwin C. Hill.
2, Lowell Thomas
3. Boake Carter

Most Popular Type

Program,
Variety Show
Type of Program Needing Develop-
TENL veveaa e Dramatic
Outstanding Broadcast of 1933,
velt Inauguration
New Star.............- Joe Penner

Favorite Programs

. Rudy Vallee's Variety: Show
. Jack Benny................

vanians
. March of Time.
. N. Y. Philharmo:

chestra ........

Ui Gl
]
>1
o
S R
1
)
g
w
o
@
2

Eddie Cantor.....i:u...... 49
Lombardo- Burn\

S

84 Paul Whiteman's Orchestra 32
Dragonette Concerts....... 28
10-11 Philadelphia  Symphony
Orchestra and Show Boat 2
12. WJZ Sunday Evening Sym-
phony ... ....iiiiiilen
13-14. Phil Baker and
Bernie’s Orchestra.......
15. Amos 'n’ Andy...
16.

18. One Man’s Family
19-20. Alexander Woollcott and
Bing Crosby............. 18

Program Boosts Book |

THE RADIO program of “Wizard
of Oz,” sponsored by General Foods
Corp., New York (Jello), on the
NBC-WEAF network three nights
weekly, thru Young & Rublcam,
has doubled the sale of “Wizard
of 0z” books, according to the
Bureau of Industrial Service, Inc.,
New York. The juvenile classic
now heads the list of best selling
children’s books.

BROADCASTING

N

- week of Feb. 12 began a series of

" agents and representatives of every

- search and Education of the Ad-

ﬂ
R. J. Reynolds Shatters
Tradition by Using Stars
Off Another Commercial

SPONSORS have been credited
generally with a desirve to discour-
age talent changes because artists
tend to become associated closely
in the public mind with the products
they have advertised most recently,
And, since sponsors are respon-
\lble for hiring talent, prominent
artists have been unemployed (ex-
cept for sustaining programs) for
long periods after the expiration of

a contract. !

By way of contrast with this f§
policy, the J. Reynolds; Co,
Winston-Salem, N. C. (Came]

cigarettes) engaged Colonel ‘Stoop-
nagle and Budd for their twice-
weekly series, beginning Feb. 13,
though the comedians concluded an
engagement with the Pontiac Mo-
tor Co., Detroit, on Feb. 7.

At the time of the change, the
comedians had five weeks to run on
their Pontiac contract, but Pontiac
granted them a release in grder
that it might take advantage of
the longer contract, with two half-
hours a week i’nstead of two quar-
ter-hours. At the same time, Pon-
tiac was shifting its time to one [-
weekly half-hour, and the release
gave it the opportunity to build
an entirely new half-hour revue,
the “Surprise Party.” The entire
transaction was friendly and with-
out friction behind the scenes.

200 Stations Inaugurate

Advertising Talk Series
ABOUT 200 stations during the

15 “Short Talks on Advertising”
prepared by the Bureau of Re.

vertising Federation of America
The talks, intended primarily to
cover the general functions of ad-
vertising and its service value to
consumers, stress the importance
of advertising as a factor in busi-:
ness recovery.

The talks are for delivery by lo-
cal civie leaders, including manu-
facturers, proprietors of retail
stores, publishers, advertising

form of advertising. This is the
second series sponsored by the
AFA, the fifst being carried last

vear on about 200 stations. E

Artists Study Begun

CONFERENCES relating to a
study of the status of radio per-
formers and artists under the
broadcasting code were held in
New York Feb. 7 and 8 by a sub-,
committee of the Code Authority’
comprising John Shepard, III,
Yankee network, Boston, chairman;
James W. Baldwin, executive of-
ficer, and M. Runyon, CBS
treasurer. Details of the discus-
sions were not disclosed. A re
port will be drafted for submission
to the Code Authomty probably
next month.

All For Radio
AL JOLSON, who returned to the

NBC-WEAF network Feb. 8, an-
nounced that he is through with
motion pictures and will devote
his talents hereafter exclusively to
radio, according to the NBC press
department.
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* New advertisers since

January include:

Silver Cup Bread
Tilinois Meat Products
Philip Morris Cigarettes
A & P Stores . '
Chock Full O’ Nuts
Alka Seltzer

Dodge Brothers

Mt. Rose Dry Gin
Silver Wedding Gin
Cushman Bakeries
Pillsbury Flour
Bayer’s Aspirin
Silver Dust
Tarrant’s Seltzer
Crazy Water Crystals
Baume Bengue
Esso
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WOR’s unrivalled signal strength in the New
Metropolitan Area, is the secret back of the quick r sults
which WOR produces for new advertisers.

th, SUFPfiSing,;fherefore, are these results which
typical of those enjoyed by new advertisers s

sales’ producer for advertisers new. and old alike.

OR -

SERVICE Inc., NEWARK, NEW JERSEY

“expectancy factor’—as you so aptly term it—+plus

ork

Accustdmed‘ to getfing good programs from WQR, —
Iways sure of good, clear reception,—thousands of adio

whenever they seek radio entertainment, make it

to first dial in their favorite station—~WOR. |
Co

are:

A &P on a morning penod offered three small gifts on their fifth
broadcast. Within a week over 4,000 requests were received.

La Cross nail polish, on a short evening program, offered to send
-their listeners a free sample of their nail polish. This offer was made
on the fifth and sixth broadcasts. Over 4,300 requests have been
received.

Chock Full O' Nuts Company‘,’ with a Sunday afternoon program
featuring Phil Cook, on their very first broadcast offered to send a

box of nuts to every listener who sent in.a prize winning |oke. Over
1,500 jokes were sent in the first week.

Results like these attest fhe' high “expectancy fadtar”
of WOR—a factor which makes this station such a consistent

New York Busmess Office: 1440 Bloadway ~
Chlcago Oﬂ'ce. Wm. G. Rambeau, 360 N Mlchlgan v
~ Boston Oﬂ'ce. James F. Fay. S‘l'aﬂ  ;“
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The President Acts

PRESIDENT ROOSEVELT desires to have
a Federal Communications Commission set up
promptly. Barring unforeseen developments,
that means Congress will act at this session,
for the President’s wish these days is tanta-
mount to accomplishment.

Legislation now in the Congrﬁsmnal miil

contemplates 51mp1v a consolidation of exlst‘

ing laws governing all phases of communica-

tions and abolition of the Radio Commission.
Controversial matters, such as amendment of
the laws governing broadcasting in' any ma-
terial way and authorizing: mergers of radio
and communications companies as proposed by
Secretary Roper’s interdepartmental commit-
tee, will be avoided so far as possible.

All things considered, a communications
commission seems desirable. There has been
much criticism of the Radio Commissidn, much
of which has been justified, but part of which
has not.

It is earnestly to be hoped that in shapmg

~the new communications commission and in
selecting its personnel, politics will go out the
window. A commission functioning along the
_ lines of the I..C. C., as appears to be contem-
plated, would be welcoméd. This new com-
mission might well absorb at least a portion
of the personnel of the Radio CommRsmn, both
 executive and inthe ranks. =~

Béclouding the Iséue

TO US it seems. regrettable that the Radio
Commission took the action it did with respect
to liquor advertising. The ruling, in the form
of a press release, places broadcasters, adver-
tisers and agencies in more of a dilemma than
“ever, mainly because of misinterpretations of
-,its intent and effect by the press. It dogs,
however, leave the broadeaster holding the bag
-as to what constitutes advertising in the “pub-
lic interest” and implies the threat that the
station accepts such advertising at its own
penl. :
Since Congress repealed the Reed _amemd-
B ment, no ruling was necessary, partlcularlv
because the Commission is forbidden by law
from exercising any degree of program cen-
sorship. But the Commission felt' it was
forced to issue some sort of statement be-
cause a few weeks ago a subordinate in 1t=
legal division told newspapermen that hquor
advertising would be banned. The story was
promptly denied, but the Commission, possibly
because it places too much importance on news
stories, felt it had to follow through. Hence
. the “press release.”
Then the press release was promptly mis-

. strained as possible.

e

interpreted by newspapers. Most of-the stories
said any station accepting liquor advertising
would immediately be cited by the Commission
for hesring on renewal of its license. That
is grossly untrue. The Commission, as a
compromise, simply issued the press release,
which it thought innocuous, to offset the
previous false announcement.

It develops, however, that the press release
is susceptible to different interpretations. If
we accept the Commission’s word, it is a re-
iteration of previous policy, already affirmed
by the courts, as to what constitutes “public
interest’” in programs. Brinkley and Baker,
it is pointed out, were thrown off the air be-
cause their programs failed to serve public
interest: :

The intention of the Commission in issuing
the release was to leave to the judgment of
the broadcaster' and the advertiser what con-
stitutes proper! liquor advertising.
serious complaint is made by listeners will the
station be called to hearing. The Commission,
one .official said. would cite for hearing sta-
tions against which sufficient complaints have
been made of any sort of program content,
whether sponsored by distillers or some other
business.

While the Reed amendment was in force
and gave radio an advantage over newspapers
and magazines in liquor advertising, it was
our view that ‘stations would de well to reject
liquor accounts.

ccounts should be held down, or, if accepted
at all, that the advertising credits be as re-
But that does not alter
our opinion that the Commission erred and
muddled a situation that might better have
been let alone.

5 L3 f
If Facts Prevail
ANOTHER study of the broadcasting indus-
try is contemplated by Uncle Sam. An interde-

‘partmental committee, headed by Secretary

Roper, may conduct a “fact-finding study” and
subm.it its report to the President, who, in

—turn, i5 expected to send it to Congress, with-

out comment or recommendation, as he did in’
. the case of the pending report on communica-

tions. i

There are many in the industry—broadcast—
ers, advertisers and agencies alike—who will
resent this inquiry.
now is the most investigated industry extant,
since it is under the constant surveillance of
the Radio Commission, and by law is. sub-
jected to restrictions hetetofore imposed upon

{

Only if

Even after repeal of that
dlaw. we still are inclined to the view that such

They feel broadcasting:

The RADIO
BOOK SHELF

THE FOURTH and final MARKET AND NEws.
PAPER STATISTICS, VOLUME 1I, compiled under
the direction of the Committee on Newspapers
of the American Association of Advertising
Agencies, has just been published, according
to an announcement by Frederic' R. Gamble,
executive secretary of the association. Sec.
tion D deals with the 15-cities with 100,000
population or over in their city zones for which
A. B. C. newspaper audit reports were issued
for the year ended June 30, 1933. It includes
figures on population, number of families,
English reading and income tax returns, news-
paper circulations, local rates, national rates,
linage, differential between local and national
rates, and an estimate of circulation obtained
through use of inducements.

The purpose of these studies, which are valu.
able as well to radio stations and agencies,
is to make more readily accessible and usable
certain selected data to aid media buyers in
determining the size and character of markets
as indicated by population, families, per cent
of English reading and income tax returns;
the cost of reading these markets with news.
papers, including comparison between mar.
kets; the differential between local and na.
tional rates, and the amount of circulation

" obtained through inducements.

The first volume issued last May covered all
citiés in the United States having over 100,000
“city zome” population for which A. B. C
audit reports were available for periods
ended on or before June 30, 1932. Section A
of Volume II contained revised data for the
26 cities having audits for periods ended Sept.
30, 1932.-~ Section B included the 21 cities
audited to Dec. 31, 1932, and Section C the 47
cities audited to March 31, 1933. One copy
of Section D is being sent to each A. A. A, A
member office and to each publisher represented
in that section. Copies of Section A or B are
available to others at $2.50 each, Section C at
$5 and Section D at $2.

We Pay Our

One of the most versatile radio
executives to be found among the

big advertising agencies, largely "

because she specializes in diversi-
fication, is Miss Margaret Elisa-
beth Jessup, of McCann-Erickson,
Inc.,, New York. Known to station
owners as the official in charge of
station relations, she also turns her
hand on occasion to writing and
producing of programs, and pass-
ing on program ideas or, as she
says, doing whatever no one else
in the radio department wants
to do.

At the beginning of her associa-
tion with what was then the H. K.
‘McCann Company four and a half

year ago, Miss Jessup was doing .

general executive and copy work
on a variety of accounts, which
happened to include that of the
Chesebrough Manufacturing “Co.
That client was the sponsor one of
the earliest radio programs, “Real
Folks," and' during a temporary

no other private business. But they have noth-
ing to fear from such a study fairly conducted
and from a report based on facts. -So far as
we are aware, there is no ulterior motive be
hind the inquiry; the study would simply be a
sequel to that on communications.

We hold the view that there is no cause for
alarm despite the fact that there seems to be
no necessity for the study. Less than two
vears ago, the Radio Commission submitted t
Congress a 325-page report based on an ex-
haustive investigation of commercial broad:
casting. It gave the industry a clean bill of
health. The substance of that report, based
on a six-month investigation and in compliance
with a mandate from the Senate,, was that

_American broadcasting, conducted privately,

is the best and the most efficient in the world.
To eliminate advertising or even to limit it to
mere mention of sponsorship, it held, would
destroy the industry.

If hearings are conducted by the ney

" committee there will be the usual parade of

calamity-howling reformers, jealous com
petitors and other self-serving critics. But
if the facts prevail, there can be only one an
swer on the major issue—retention of the
status quo.
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of the agency’s director
Miss Jessup was assigned to serv-
ice the program. From that acci-
dental start she has developed a
permanent relationship with broad-
casting. Since then her -favorite
productions have been for Standard
0i} Co., the “Charlie Chan” and
“Famous Author” series, and Co-
lonial Beacon Oil Company’s Rlp-
ley “Believe It or Not” series.
Miss Jessup has a firm faxth in
the effectiveness of serial secripts
on the air, though she does not
minimize the difficulties inherent
in the very nature of a serial. She

-has applied herself to the problem

of the résumé and the carry-over,
and is convinced that some carry-
over from one installment to the

. next'is a good thing—but not if it

be so constructed that the interest
in any one program depends en-
tirely on the listener’s
heard the previous broadcast.

In the field of station manage-
ment, Miss Jessup expresses a
strong opinion in favor of special
representation, considering the
Ehroblem from the_point of view of

e large advertising agency with
fairly complete radio facilities.
She would rather negotiate with
a frankly biased representative
than with, a somewhat impartial
time broker, because she feels that
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JESSUP

in this way she can obtain a more
complpte picture of what the sta-
tion has to offer.

On |station promotion material
she is, in her own adjective, “rab-
id” eling that stations cannot
hope to sell themselves to agencies
with fancy mailing pieces, which
really| say nothing. Increasingly
busmdss-hke methods of operating
nore, ‘general adherence to.

igns to Miss Jessup.
the other side of the ledger,
Jessup credits the majority
of stations throughout the country
with Having effected a remarkable
improvement in.program develop-
ment [since she began her radio
work jn 1928.. They have adopted
the palicy of building programs of
their own with as much individual-
, ity as|they are able to infuse into
them. | In cases where they have
succeefled most signally in this re-
spect, \{they have earned’ dividends
through selling the program lo-
- cally for long contracts, or in ex-
ceptional cases they have had them
distributed over the networks.
Merely| putting on programs for a
certain| number of hours a day,
and mere signal strength, are no
longer |regarded as sufficient ree-
ommenglation for any station.
Miss| Jessup was born in Erie,
Pa., but has lived nearly all her
life in New York. From the year
she left Mt. St. Mary’s Academy,
Plainfield, N. J., she has liked to
do a variety of things, with writ-
ing always prominent among them.
At first architecture was her chief
interest, but since it proved impos-
sible ffor her to follow it as a
career, |she decided against going
to college—and has mnever re-
gretted|this. Her first position was
with the American Institute of
Banking, and involved the editing
of text [books. After that she was
in the ladvertising department of
THE , and went. from
there tq the newly-organized Par-
ents’ Magazine, where she did all
the odd |jobs of an advertising de-

gl

partment and also engaged in sell-
ing space.

To the inevitable question about
sports, Miss Jessup answers that

her greatest sport at present is
talking about all the things she

STING

ished Tates, are also encourag-

PERSONAL NOTES

DR. LEON LEVY, president of
WCAU. Philadelphia, has just re-
turned from a six-weeks trip which
included Chicago, Los Angeles, Palm
Springs, Miami, and Palm Beach.

C. L. McCARTHY will resign as
assistant to Don E. Gilman, vice pres-
ident of NBC late in February to join
Earle C. Anthony at KFI, Los An-
geles, as aide to Arthur Kahles, man-
ager.

ROY C. WILSON, assistant to Pro-
duction Manager John F. Carlile of
CBS. has been transferred to the Ar-
tists Bureau as business manager.
Succeeding him is Don Ball, a mem-
ber of the CBS announcing btaﬁ’ for

five years.
JOHN HEXNRY, Omaha manager of
KOIL, Council Bluffs, Ia., and

KFAB. Lincoln, Neb., on Feb. 3 ad-
dressed the (uu\ent]ou of pubhclty
departments of middle western univer-
~ities in  Omaha on the subject of
“Radio Publicity for Universities.”

DOTUGLAS DUFF CONNAH, of the
CBS publicity staff in New York, will
be married Feb. 21 in New York to

- Miss Elizabeth Whitlock, of Charlotte,
C.

ANDRE F. JOHNSON, formerly with
Msrconi and RCA, has been named
sales manager of Radio Productions,
Ine., Los An"eleQ

HAROLD FAIR, formerly production
manager of WBBM, Chicago, and
later manager of WBEN, Buffalo, is
now with the commercial department
of KOIL, Council Bluffs, Ia., and
KFAB, Lincoln, Neb.

FRANK GALVIN, former production
manager of KTAB, Oakland, Calif.,
has been named station manager to
fill the vacancy created by the resig-
nation some time ago of Bob Roberts,

‘mow_operating the Bob Roberts’ Ad-

vertising Agency in San Francisco.

G.- HARQOLD PORTER, vice presi-
deit of RCA-Vietor Co.. Inc., and
mansger of its Hollywood branch,
spent the first week of February on
an inspection trip up the Pacific coast
as far as Seattle.

H. H. HOLTSHOUSER, accountant

and purchasing agent, has joined
- WBT, Charlotte, N. C., replacing
H. B. Carter, resigned. Mr. Holts-

houser was formerlv associated with
K. Sutton and Co., southern dis-
tributors for Phileo.

POWEL CROSLEY, Jr., president of
Crosley Radio Corp. and operator of
WLW and WSAIL. Cincinnati,
purchased a large interest in the Cin-
cinnati Baseball Club and will become
its president. Mr. Crosley spent last
g;llonth at his winter home in Sgrasota,
a.
FREEMAN H. TALBOT, director of
KOA, Denver, and Mrs: Talbot are

parents of a daughter, Janet Folliard,

born recently at St. Luke's Hospital.

SAMTUEL L. ROSS, NBC Artists
Service manager in New England for
the last 19 months, has been named
head of the Associated Stations-Book-
ing Division. a newly-creatéd branch

of NBC Artists Service at Rockefeller .

Center, New York. )
W. ARTHUR RUSH, head of elec-

trical transeriptions for RCA-Victor .

Co., Ine.. Hollywood, spent the first
week of February in San Francisco
contacting agencies and sponsors.

hopes to do-in the way of athletics
when she has time. Those who
attended the last NAB convention
at White Sulphur Springs may re-
member her round of golf there—
her first round, and to date, her
last. When she has time, she plays
tennis, but she “cdnfesses” that
most of her exercise is obtained
through dancmg And her }mbby
is knitting.

has .

. Hour,”

- audition talent prospects.

- Co., Inc., at its Hollywood :

mented to "5 pxeces

DON LEE. owner of |[KHJ, Los
Angeles, and the Don Lge-California
chain, was radio chairman ifor a benefit
performance arranged by stage, screen
and radio Feb. 10 to aid sufferers
from the New Year flood in the Mont-
rose-La Crescenta distriet.

LESLIE McWHINNEY} one time
publicity ‘director for |KHJ, Los
Angeles, and western manhger for the
Columbia News Service until it was
abolished. has been appoinfed publicity
director of KNX, Hollywgod.

WILLIAM RAY, of the NBC' Chi-
cago press department, and Miss Sue
Frances Perry. \Iedum N. Y.. were
married Feb. § in MMedinu.

DON ALDERMAN, on tlie sales staff
of KFOX, Long Beach, Cal., and Mrs.
Alderman in Januar\' became parents
of a six-pound boy.

MAJ. TALBOT O. FREEMAN, vice
president of WMCA, New| York, is on
vacation at Sea Islfmd Ga.
SAM ROSS, who has been represent-
ing the NBC Artists Service in Bos-
ton for several months, Has returned
to the main office in New York.

WADE J. WHITMAN
pointed publicity
Indianapolis.

has been ap-
director WKBF,

|
: BEHIND
THE MICROPHONE
ZOEL PARENTEAU, for the last

three years musical director at KDEA,
Pitt §Eurgh has‘been named musical |

dir r of WNEW, Newark. Mr-
Parelyteau is the author
0 compositions.

BOB LONGSTREET, |former an-
nouncer at WJSV, Alexandria-Wash-
ington, has joined the announcing and .
production staff at WXYZ, Detroit: *

BARON KENNETH von REGIDY,
former announcer at KMTR, Holly-
wood, has joined KMPC, Beverly
Hills, in similar capacity.

RAY WINTERS bas Jeft the an-
nouncing staff of WMCA, of New
York, to become program director at
WOV New York. .

FOUR ADDITIONS have been made
to the announcing staff| of WMCA.
New York. The new members are:
Howard Doyle, formerly iwith WLW ;
George Gove, formerly | with WGN
and WLS; Donald Thompson, from
WTIC, and Charles A. (“Tony”)
Wakeman, from KDKA. ’

WILLIAM JONES,
KFRU, Columbia, Mo, d KMOX.
St. Lou1s, has been added o the staff
of WLS, Chicago, as |assistant' to
George, Blg ar, program director.

CHARLES BRUINS, who has been
in Paul Ash’s A. and P. program in
the east “and  previously; was an. an-
nouncer, at KHJ, Los {Angeles, re-
turned to Southern California late in
January. -

BERT HANAUER prciuchon man-

ager at WFBR, Baltimo re, is in his:
third consecutive year as ‘‘The Home-
spun Poet” on “The Regal Inspiratign
sponsored by thel Regal Laun-
dry, Baltimore.

GLENNON HARDY, who . left the
announcing ‘Staff of KMTR, Holly- |
wood, early in January returned. to
the station early in February.

JULIA FIELD, commercialprogfa-m
director for CBS in New.York, was
in Los Angeles early “in February to

f more than

formerly -of

TED DAHL, Los Angeles radio or-
chestra leader, was martied Feb. 2 to
Catherine Clifford, of San Francisco.
The ceremony was. performed in ‘the
city hall studios of K

not broadecast. ;

RAYMOND PAI'GE,*muFm director
KHJ, Los ‘Angeles, has
a series of recordings for. RCA

Regular staff orchestra |
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The President Acts

PRESIDENT ROOSEVELT desires to have
a Federal Communications Commission set up
promptly. Barring unforeseen developments.
that means Congress will act at this session,
for the President’s wish these days is tanta-
mount to accomplishment.

Legislation npow in the Congressional miil

contemplates simply a consolidation of exist-
ing laws governing all phases of communica-
tions and abolition of the Radio Commission.
Controversial matters, such as amendment of
the laws governing broadcasting in any ma-
terial way and authorizing mergers of radio
and communications companies as proposed by
Secretary Roper’s interdepartmental commit-
tee, will be avoided so far as possible.

All things considered, a communications
commission seems desirable. There has been
much criticism of the Radio Commission, much
of which has been justified, but part of which
has not. o

It is earnestly to be hoped that in shaping
the new communications commission and in
selecting its personnel, politics will go out the
window. A commission functioning along the
lines of the I. C. C., as appears to be contem-
plated, would be welcoméd. This new com-
mission might well absorb at least a portien
of the personnel of the Radio Commission, both
‘executive and in‘the ranks. : :

~ Beclouding the Issue
TO US it seems regrettable that the Radio
Commission took the action it did with respect
to liguor advertising. The ruling, in the form
of a press release, places broadcasters, adver-
tisers and agencies in more of a dilemma than
ever, mainly because of misinterpretations of

.its intent and effect by the press. It does,
however, leave the broadecaster holding the bag
as to what constitutes advertising in the “pub-
lic ‘interest” and implies the threat that the
station accepts such advertising at its own
peril. .

Since Congress repealed the Reed .amend-
ment, no ruling was necessary, ‘particularly
because the Commission is forbidden by law
from exercising any degree of program cen-
sorship. But the Commission felt it was
forced to issue some sort of statement be-
cause a few weeks ago a subordinate in its
legal division told newspapermen that liquor
advertising would be banned. The story was
promptly denied, but the Commission, possibiy
because it places too much importance on news
stories, felt it had to follow through. Hence
the “press’ release.”

Then the press release was promptly mis-
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interpreted by newspapers. Most of the stories
said any station accepting liquor advertising
would immediately be cited by the Commission
for hearing on renewal of its license. That
is grossly untrue. The Commission, as a
comprontise, simply issued the press release,
which it thought innocuous, to offset the
previous false announcement.

It develops, however, that the press release
is susceptible to different interpretations. If
we accept the Commission’s word, it is a re-
iteration of previous policy, already affirmed
by the courts, as to what constitutes “publie
interest” in programs. Brinkley and Baker,
it is pointed out, were thrown off the air be-
cause their programs failed to serve public
interest. :

The intention of the Commission in issuing
the release was to leave to the judgment of
the broadcaster and the advertiser what con-
stitutes proper liquor advertising. Only if
serious complaint is made by listeners will the
station be called to hearing. The Commission,
one .official said. would cite for hearing sta-
tions against which sufficient complaints have
been made of any sort of program content,
whether sponsored by distillers or some other
business.

‘While the Reed amendment was in force
and gave radio an advantage over newspapers
and magazines in liquor advertising, it was
our view that ‘stations would de well to reject
liguor accounts. Even after repeal of that
law, we still are inclined to the view that such
accounts should be held down, or, if accepted
at all, that the advertising credits be as re-
_strained as possible. But that does not alter
our opinion that the Commission erred and
muddled a situation that might better have
been let alone.

If Facts Prevail
ANOTHER study of the broadcasting indus-
try is contemplated by Uncle Sam. An interde-
partmental committee, headed by Secretary
Roper, may conduct a “fact-finding study” and
submit its rep;)rt to the President, who, in

~turn, is expected to send it to Congress, with-

out comment or recommendation, as he did in’
. the case of the pending report on communica-

tions.

There are many in the industry—broadcast-
ers, advertisers and agencies alike—who will
resent this inquiry. They feel broadcasting
now is the most investigated industry extant,
since it is under the constant surveillance of
the Radio Commission, and by law is sub-
jected to restrictions heretofore imposed upon

<
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" committee there will be the usual parade of
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THE FOURTH and final MARKET AND NEWws-
PAPER STATISTICS, VOLUME II, compiled under
the direction of the Committee on Newspapers
of the American Association of Advertising
Agencies, has just been published, according
to an announcement by Frederic' R. Gamble,
executive secretary of the association. Sec.
tion D deals with the 15 cities with 100,000
population or over in their city zones for which
A. B. C. newspaper audit reports were issued
for the vear ended June 30, 1933. It includes
figures on population, number of families,
English reading and income tax returns, news.
paper circulations, local rates, national rates,
linage, differential between local and national
rates, and an estimate of circulation obtained
through use of inducements.

The purpose of these studies, which are valu:
able as well to radio stations and agencies,
is to make more readily accessible and usable
certain selected data to aid media buyers in
determining the size and character of markets
as indicated by population, families, per cent
of English reading and income tax returns;
the cost of reading these markets with news.
papers, including comparison between mar-
kets; the differential between local and na-
tional rates, and the amount of circulation
obtained through inducements.

The first volume issued last May covered all
citiés in the United States having over 100,000
“city zone” population for which A. B. C
audit reports were available for periods
ended on or before June 30, 1932.  Section. A
of Volume II contained revised data for the
26 cities having audits for periods ended Sept.
30, 1932. - Section B included the 21 cities
audited to Dec. 81, 1932, and Section C the 47
cities audited to March 31, 1933. One copy
of Section D is being sent to each A. A. A, A
member office and to each publisher represented
in that section. Copies of Section A or B are
available to others at $2.50 each, Section C at
$5 and Section D at $2.

no other private business. But they have noth-
ing to fear from such a study fairly conducted
and from a report based on facts. -So far as
we are aware, there is no ulterior motive be-k
hind the inquiry; the study would simply be a
sequel to that on communications.

We hold the view that there is no cause for
alarm despite the fact that there seems to b
no necessity for the study. Less than two
vears ago, the Radio Commission submitted to
Congress a 325-page report based on an ex-
haustive investigation of commercial broad:
casting. It gave the industry a clean bill of
health. The substance of that report, based
on a six-month investigation and in compliance
with a mandate from the Senate,, was that

is the best and the most efficient in the world.
To eliminate advertising or even to limit it to
mere mention of sponsorship, it held, would
destroy the industry. ,

If hearings are conducted by the newi

calamity-howling reformers, jealous com-
petitors and other self-serving critics. But
if the facts prevail, there can be only one an-
swer on the major issue—retention of the
status quo.

|

We Pay Our

B

One of the most versatile radio
executives to be found among the

big advertising agencies, largely "

because she specializes in diversi-
fication, is Miss Margaret Elisa-
beth Jessup, of McCann-Erickson,
Ine., New York. Known to station
owners as the official in charge of
station relations, she also turns her
hand on occasion to writing and
producing of programs, and pass-
ing on program ideas or, as she
says, doing whatever no one else
in the radio department wants
to do.
- At the beginning of her associa-
tion with what was then the H. K.
McCann Company four and a half
year ago, Miss Jessup was doing
general executive and copy work
on & variety of accounts, which
happened to include that of the
Chesebrough Manufacturing Co.
That client was the sponsor one of
the earliest radio programs, “Real
Folks,” and- during a temporary
absence of the agency’s director
Miss Jessup was assigned to serv-
ice the program. From that acci-
dental start she has developed a
permanent relationship with broad-
casting. Since then her favorite
productions have been for Standard
0il Co., the “Charlie Chan” and
“Famous Author” series, and Co-
lonial Beacon Oil Company’s Rip-
ley “Believe It or Not” series.
Miss Jessup has a firm faith in
the effectiveness of serial scripts
on the air, though she does not
minimize the difficulties inherent
in the very nature of a serial. She

_has applied herself to the problem

of the résumé and the carry-over,
and is convinced that some carry-
over from one installment to the
next is a good thing—but not if it
be so constructed that the interest
in any one program depends en-
tirely on the listener’'s having
heard the previous broadcast.

In the field of station manage-
ment, , Miss Jessup expresses a
strong opinion in favor of special
representation, considering the
Eﬁoblém from the_point of view of

e large advertising agency with
fairly complete radio facilities.
She would rather negotiate with
a8 frankly biased representative
than with, a somewhat impartial
time broker, because she feels that
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MARGARET ELISABETF JESSUP

To—

Rf%spects

in thi§ way she can obtain a more
complete picture of what the sta-
tion has to offer.

On |station promotion material
she is, in her own adjective, “rab-
id"—feeling that stations cannot
hope to sell themselves to agencies
with fancy mailing pieces, which
really| say nothing. Increasingly
busdinéss-like methods of operating
.an

ing signs to Miss Jessup.

On the other side of the ledger,
Miss Jessup credits the majority
of stations throughout the country
with Having effected a remarkable
improyement in. program develop-
ment [since she began her radio
work in 1928.., They have adopted
the policy of building programs of
their gwn with as much individual-
, ity as|they are able to infuse into
them.| In cases where they have
succeetded most signally in this re-
spect, {they have earned’ dividends
through selling the program lo-
* cally fpr long contracts, or in ex-

ceptioqal cases they have had them

distributed over the networks.
Merely‘j1 putting on programs for a
certain| number of hours a day,
and mére signal strength, are no
longer |regarded as sufficient rec-
ommenfation for any station.
Miss| Jessup was born in_ Erie,
has lived nearly all her
ew York. From the year
Mt. St. Mary’'s Academy,
Plainfield, N. J., she has liked to
riety of things, with writ-
ing always pronminent among them.
At first| architecture was her chief

it as a
she decided against going
to college—and has never re-
gretted|this. Her first position was
with the American Institute of
i and involved the editing

TLOOK, and went. from
there td the newly-organized Par-
ents’ Magazine, where she did all
the odd |jobs of an advertising de-
partment and also engaged in sell-
ing spade.

To the inevitable question about
sports, Miss Jessup answers that
her greatest sport at present is
talking about all the things she
T&STING

_more_general adherence to.
published rates, are also encourag-

PERSONAL NOTES

DR. LEON LEVY, president of
WCATU. Philadelphia, has just re-
turned from a six-weeks trip which
included Chicago, Los Angeles, Palm
Springs, Miami, and Palm Beach.

Y. L. McCARTHY will resign as
t to Don E. Gilman, vice pres-
1 NBC late in February to join
Earle C. Anthony at KFI. Los An-
geles. as aide to Arthur Kahles, man-
ager.

ROY (. WILSON, assistant to Pro-
duction Manager John F. Carlile of
CBX, has been transferred to the Ar-
tists Bureau as business manager.
Nuceeeding him is Don Ball. a mem-
ber of the CBS announcing staff for
Hve years. -

JOHN HENRY, Omaba mangger of

KOIL. Council Bluffs, Ia.. and
KFAB. Lincoln, Neb., on Feb. 3 ad-
dressed the conventiod of publicity
deparuments of middle western univer-
~ities in Omaha on the subject of
“Radio Publicity for Universities.”
DOUGLAS DUFF CONNAH, of the
CBY publicity staff in New York, will
be married Feb. 21 in New York to
Miss Elizabeth Whitloek, of Charlotte,
N. C.

ANDRE F. JOHXNSON, formerly with
Marconi and RCA, bas been named
sales manager of Radio Productions,
Ine., Los Angeles.

HAROLD FAIR, formerly production
manager of WBBM, Chicago, and
later manager of WBEN, Buffalo, is
now with the commercial department
of KOIL, Council Bluffs, Ia., and
KFAB, Lincoln, Neb.

FRANK GALVIN, former production
manager of KTAB, Qakland, Calif.,
has been named station manager to
fill the vacanecy created by the resig-
nation some time ago of Bob Roberts,
now operating the Bob Roberts’ Ad-
vertising Agency in San Francisco.

G.- HAROLD PORTER, vice presi-
dedt of RCA-Vietor Co., Inc., and
manager of its Hollywood branch,
spent the first week of February on
an inspection trip up the Pacific coast
as far as Seattle.

H. H. HOLTSHOUSER, accountant

and purchasing agent, has joined
WBT, Charlotte, N. C., replacing
H. B. Carter, resigned. Mr, Holts-

houser was formerly associated with
A, K. Sutton_and Co., southern dis-
tributors for Philco.

POWEL CROSLEY, Jr., president of
Crosley Radio Corp. and operator of
WLW and WSAI. Cincinnati,
purchased a large interest in the Cin-
cinnati Baseball Club and will become
its president. Mr. Crosley spent last
?lonth at his winter home in Sgrasota,
a.

FREEMAN H. TALBOT, director of
KOA, Denver, and Mrs: Talbot are
parents of a daughter, Janet Folliard,
born recently at St. Luke's Hospital.

SAMUEL L. ROSS, NBC Artists
Service manager in New England for
the last 19 months, has been named
head of the Associated Stations-Book-
ing Division. a newly-creatéd branch
of NBC Artists Service at Rockefeller
Center, New York.

W. ARTHUR RUSH, head of elec-

trical transeriptions for RCA-Victor .

Co., Inc.. Hollywood, spent the first
week of February in San Francisco
contacting agencies and sponsors.

hopes to do-in the way of athletics
when she has time. Those who
attended the last NAB convention
at White Sulphur Springs may re-
member her round of golf there—
her first round, and to date, her
last. When she has time, she plays
tennis, but she “cénfesses” that
most of her exercise is obtained
through dancing.: And her hobby
is knitting.

has

- audition talent prospects.

" mented to 25 -pieces.

DON LEE. owner of [KHJ, Los
Angeles, and the Don Lge-California
chain, was radio chairman {for a benefit
performance arranged by stage, screen
and radio Feb. 10 to did sufferers
from the New Year flood in the Mont-
rose-La Crescenta district.

LESLIE McWHINNEY} one

L] [ time
publicity director for |KHJ,

Los

. Angeles, and western manhger for the

Columbia News Service until it was
abolished. has been appointed publicity
director of KNX, Hollywaod.

WILLIAM RAY, of the NBC Chi-
cago press department, and Miss Sue
Frances Perry. Medina. N. Y., were
married Feb. 5 in Medinh.

DON ALDERMAN, on tlie sales staff
of KFOX, Long Beach, Cal., and Mrs.

‘Alderman in January became parents

of a six-pound boy. I

MAJ. TALBOT O. FREEMAN, vice
president of WMCA, New| York, is on
vacation at Sea Island, G#.

SAM ROSS, who has _beép represent-
ing the NBC Artists Seryice in Bos-
ton for several months, gus returned
to the main office in New York.

WADE J. WHITMAN has been ap-

pointed publicity direcior WEKBF,
Indianapolis. |
BEHIND

THE MICROPHONE

ZOEL PARENTEAU, for the last
three years musical director at KDKA,
Pittsburgh, has‘been named musical |
direglor of WNEW, Newark. Mr-
Parelgteau is the author of more than
400 compositions. |

BOB LONGSTREET, |former an-
nouncer at WJSV, Alexandria-Wash-
ington, has joined the announcing and
production staff at WXYZ, Detroit.,

BARON KENNETH vpny EGIDY,
former announcer at KMTR, Holly-
wood, has joined KMPC, Beverly
Hills, in similar capacity.

RAY WINTERS hag left the an-
nouncing staff of WMCA, of New
York, to become program director at
WOV, New York. ‘ )

FOUR ADDITIONS have been made
to the announcing staffl of WMCA.
New York. The new members are:
Howard Doyle, formerly with WLW :
George Gove, formerly | with WGN
and WLS; Donald Thompson, from
WTIC, and Charles A, (“Tony”)
Wakeman, from KDKA.

WILLIAM JONES, formerly of
KFRU, Columbia, Mo., apd KMOX."
St. Louis, has been adde
of WLS, Chicago, as |assistant to
George, Biggar, program !director.

CHARLES BRUINS, who has been
in Paul Ash’s A. and P. program in
the east and previously| was an. an-
nouncer, at KHJ, Los!Angeles, re-
turned to Southern California late in -
January. P .
BERT HANAUER, production man-
ager at WFBR, Baltimere, is in his
third consecutive year as “The Home-
spun Poet” on ‘“The Regal Inspiratign

. Hour,” sponsored by the Regal Laun- ;

dry, Baltimore.

GLENNON HARDY, who . left ‘the
announcing Staff of KMTR, Holly-
wood, early in January, returned. to
the station early in February.

JULIA FIELD, commercial program
director for CBS in New York, was-
in Los Angeles early “in) February to
TED DAHL, Los Angeles radio or-
chestra leader, was marzied Feb. 2 to
Catherine Clifford, of San Francisco.
The ceremony was performed in the .
city hall studios of KREKD, but was.
not broadecast. . :

RAYMOND PAIGE, music director of
KHJ, Los Angeles, has|signed to do
a series of recordings for RCA-Victor
Co., Inc., at its Hollywood studios.
Regular staff orchestra|will be au

o the staff - ‘
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TL)\FI.'I{ \l\&fuf‘h.\ﬂ\ for six NBC Pl‘()"l'a"l Policv

years bass bariton Merr IN THE . & -
(Continued from page 17)
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C O N T R 0 L R 0 O DI submitted to the NBC at least one

i ) R R week in advance of the broadeast. ex-

DR. C. B. JOLLIFFE, chief engineer  copt when the nature of the program

of the Radio Commission. addressed

( 1 Comy
‘J of W \\{ N:

T\ul iou_ @
with CBS

lace as a does not permit. This does not affeet

the Washington Section of the Insti- A o - VE v
8 o et ers te of Radio Engineers Feh, 8§ on  the advertiser privilege to  submit i
N 1&1“1‘ Llrﬁ\bfo\‘:)}}g Eugineering Aspects of Radio Regu-  changes in his commercial continuity,
ng <taff o . R
4 »i}e Paramount tatl o § larion. prior to the broadeast.
“0\ THOMEISON, VEXT G. UNDERWOOD, chiet R
. o RN eer of KILJ., Los Angeles, has - -
o WILLIAM ’})ILi : L\HI INSON appeinted o leutenant. junior All continuities.  including  the
s in the naval communications - . ) . =
dutios. reNETYe. words of all songs or spoken lines ax ~

ctor ot O, B, ILANSON. manager of techui- well ax the wording of :{Il CU}IH)I\‘[’(.‘I‘.{I
1 ation  and  engineering  of  ARUUUNCEMEnts and the list of the cast,
vt the week of Feh, 4 in  are subject to the approval of the
pecting the plant of KOX. NBC. which reserves the right to re.
completing
(x\nwllon of all NBC territory.

ADTY COLE. v
aver WHB
ered

§of WHEL. Wil
ned WEFBR. R:
ot T,
RALPH BOYD,
WKBE. It
Angeles to ]
KGER.
ROL x\z Kiblk

Jeet any program and/or  announce-

went in whole or in part, insofar as
FAMES W, CHADPPLE, inspector in such program and/or announcement ig
f the eleventh rlt\tvut for the not in accord with the requirements
mmission depurtment of tield svt rforth herein or is otherwise in-
Los Angeles, will Jeave  compatible with the public interest,
il on hix semi-annual in- When a c¢hange in o program is re-
Ctuocover Arizona. Clark quired the NBCQ will cooperate with
Nevada, and a section of  the adv in an endeavor to ar
uth of the Tehachapi, He  rive at a satistactory handling of the
all radio stations in this matter: but if no reement iy
reached. the NBC reserves the right
. . . require eliminations or substitutions
JooC0 W \!\\LR has been appointed Lo require etiminations or stutions

: X L e for any part of the program and/or
\‘idlter A, Dedlt‘\ vice president and ven MAnAEEY nnouncement which it deems incon
of ROA Radiotron Co.. Ine.. and B, T.

. . - sistent with it< obligafion to serve the
WALTER A DEALEY, vice presi- Cunningham. Ine., Harrison, N. J. He public interest.

dent of the A H Belo CO“p.. pub- L heen vice pr sident in kll.ll';o ol 3
‘z“a‘ner Aqﬁ EL;e. D:\_LLA_S \'é\'\‘q and wineering  since Do emln‘l 1932,

Ny . . g B " ¢ Uther persunnel change - Rir- Because” of itz responsibility e
. o e R 5 £ BB = 0
ht, wh sig ‘D&i’*ﬁ*‘{ JDGLS;\}L,50&H§w0“3:§ti0(1}: tor promoted to mat re-  serve the public interest, the NBU re-
e Gang on NBC: 3 alias, - S b .

o and  development laboratory : erves the rieht to requir >
fed T < e teaag P PRI . 15 B S B > ig qpuirve the adver.
mo" with KF I\( died Jan. 30 of heart disease. -He . Nchmit appointed division engi-  iser or his ageney to turnish. in addi-

bl

|
!
|

N B-C Basic Red Network Station

~spection triy
County

oz; I{.
bag: m his ni

ARNOLD AL \i \Lx[ IRE on

wax promated o pr

for several y was responsible for the westablish- in charge of the engineering divi- ion 1o the continuities mentioned in
acter actor. conti ment of WFAA, one of the first sien of the laberatory. . the foregoing paragraphs, 2 performed

ducer. . newspaper-owned s “‘itionb‘ and was ;1IN POWERS. audition of a contemplated commercial

former designing

GUSTAV KLEMM. (‘zw‘n{t regarded as a progressive broad- ungineer for the Rbmler Radio (vv progranm.
visor of \\}»\L. Baltimore, caster. He was in his forty-f ou';tn hax joined the e neering  staff - 4 R
T - ¥ 1 5 .. R . .
i-_)m.m\ek} }g zin‘u }‘mdaoeen in il health KTAB. Qakland, ¢ Written lists in duplicate. show- . ‘
s douang aoe Wo vears. JIMMY BROWN. wrhnivi:m at ing correct titles, composers, and copy- ‘[
i KEFAC. Los Angeles. was married to right owners appearing on the music
Ruth Capper. office secretury at the to be used on the program..are to be H A s E A R N E D | |
station. Iate in January., ° submitted to the NBC at least one K 1

) ‘ x GORDON ANDERS former chiet ;\1‘.%1; gi;tﬁltlmtnht .\btlozlllikﬂll?ﬁ'b r;)lr( ;gp[\w
engineer of KOIL. Council Bluffs~la. 5 thereatter without approval of | &
. and wvecently with Electrical Rescarch the NBC music right deparctment. |
Products, Inc. servicing theater sound  Yyhen this procedure is violuted, re-
. ) installations, s rejoined KOIL ax <pouxibility for any copyright infringe- P R E F E R E N C E
y A engineer. ment shall rest on the advertiser.
‘ ' PI‘(} res . SEYMORE T. PERCIVAL, formerly

- R . s g with WIP, has joined the engineering
ff of WCAT, Philadelphia, in charge Lvidence of the right to use wmu-

of remate controls. sical or literary material -must be

) . B ::upplied to the NBC: at least three
days in advance of the broadeast. For

KSTP ASkS Candidates any testimonial, the advertiser or h

.wenml must submit to the \fBb( alt
> : P 3 . least three days in advance o road
To Engage Time Early

( ast, either an indemnification signed

' . ) B "' by the advertiser or his agency, or
L E A D E R s H l P STANLEY E. HUBBARD, general  {irren release authorizing its use for

manager of KSTP, St. Paul, has  agvertising purposes, sigm}d by the
written form Ietter“ to all Landl' person making the testimonial and

3

have built for WTAM aﬁ audience w\hose

. , . . dates for city offices in St. Paul sworn to before a notary public, and s:
When local advertisers show pr;ference for & advi;ing the;n of the conditions of must furnish the NBC a full eopy éresponse to adverns"ng messages reflects a
radio station to the tunei of 662/3%, more time the Radio Act of 1927 which re- thereot. . i
CKLW also car- than the second station ... and 20% more than quire broadeasting stations to af- [ % confidence in the station which is of great
ries 50, more a}i other network stations combined in this ter- ford equal opportunities to all can- The NBC ix anxious to be of I L . :
combined local ritory . . . there is only ONE answer. CKLW didates for office if one candidate .ervice in preventing unnecessary con- o Value to advernsers.
and network fime IS THE PREFERRED STATION IN THIS AREA. is permitted to speak over the sta- , flict of subject matter and musical
than the 'second Local advertisers are .in an enviable position to | tion’s facilities. numbers. The cooperation of adver- For complete rate, coverage and result -
station in :[:.‘s check the relative merits of local stations and The letter asked that all candi- tisol‘_sblmld agencies 151_111\¥_te(1 EO tm:lke !
! i di i i . . ssible proper coordination between | . .
area. their audiences. Their judgment might well dates advise KSTP on or before PEsub e Droven foorGietion o e ad | information contact WTAM, Cleveland or
serve as an accurate guide for national adver- Feb. 12 as to how much time, if vertisers using nearby periods on the ‘
tisers who want the greatest sales return from any, is desired so that an equal e network submit programs con- . s :
their expenditure in the vast Detroit area. amount of time may be offered op- thining the same ey S iber. the 1 90Y of the offices listed below.
N : position candidates in. the forth- advertiser or his agent first submitting
s coming municipal election. his detailed program shall have the
N right to use the number, and the NBC
5 000 Watts T - shall notify the other advertiser or ad- ¢ ) »
Member . 1 ! - . ~ . vertisers or their agents to submit a e :
’ 840 Ke. New Erie Station substitute number, suluegt to the same & :
COLUMBIA . _
Bayfc Network In the Center, GRANTING of the application of restrictions as to duplication. : NEWY RK
s of the Dial Leo J. O’Mealian for a new station 7 . 1 !
THE INTERNATIONAL STATION at Erie, Pa., to operate on 1420 - _ . : < |
ke., 100 xwatts night and 250 watts The NBC _Teserves tl{e right lm I_ 0 C A L WEAP & \W‘JZ
day, unlimited time, was an- amend t]l_l% ploceflnre. theseA prineip : ’ /o 5 f 8
Windsor offices— Detroit offices— nounced by the Radio Commission and r‘u?unelm;m:, 5;:1(]t t(:) )g;llicg:\t 2109:&" S E RV I C E . prmgﬁold, M.u. .
Guaranty Trust Bldg.. Union Guardian Bldg.. Feb. 10, reaffirming its grant of oues When ana as in 1s op J i i el v ‘ -
i £.1155 Ph di P €0. s re ming £ b ditions warrant the adoption of sue Clovdmd Denver - KOA
Phon -t1av one—C Adillac 7200 several months ago. WLBW, Erie, new procedure, principles or require: 5 oo i s

had protested the original grant. mentx for the public interest.
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Radio Dfive Over WSB

McFadden Urges House
~ N e . - R =
To Press Radio Inquiry. . Sells 15,000 Gas Stoves Zone and State Quota Tables
RQPS CBS For COHI"EGSV THE STORY of how WSB, At- {OFFICIAL RaDI0 CoMMISSION TABULATION AS OF FEB. 1, 1934]
. lanta, helped the Atlanta Gas Light RS .
ALLEGATIONS that the adminis- Company and ' its affiliates sell FIRST ZONE Over or
tration is aftempting to * 15,000 radiant gas heaters between . Total . Under Quota
iree specxh and a free pres vore Sept. 18 ex.nd D_QC. g is told in the ) ! Pop\jlatwn Due Assigned Units Per cent
January issue of the GAS AGE New York .......... 12,588,066 35.07 37.97 2:90 + &
made in the House Jan. 31 b\ R ep- T omy = ; Massachusetts . 1,249,614 11.84 — 073 — %
. . o ReEcorD. Time on WSB was used Now Jerser : iio6 0% T
resentative McFadden (R.) of .ongistently throughout the cam- Maryland 155 0 T3
Fennsylvania, in an address in paign, and J. H. Reed, author of Connecticut — 048 — 1
which he asked action on his reso-  the ‘article, credited this advertis- {ggrto Rico .. 320
n offered last session for an ing witht nelpmg put over the sales Rhode Island ... - 0.51
investigation of radio. drive. 3‘*““ of Colum 0.05
ec ized the Columbia News One 15-minute program was \f»;‘mﬁfrfr.mhm T oae
Service ‘xor cancelling its regular sponsored each Monday over WSB, Delaware .. 14
:’;j minute news n&h ptzzod:hm together with two spot announce- rgin lstands
27 to clear time for a political pants daily. Dan Hornmshy's quar-
\p?ed%ibv Pov;n:ga\tﬁ General Et"“' tet, composed of Hornsby, Perry
e “:’9 pogxte ﬁui Se"of‘éhiorj Bechtel, Taylor Flanagan and — 10
‘5 now pending herore the €% Sterling Melvin, formed the talent + 4
ommittee, . RS o3
“No action has been taken on IoF the Monday presentation. + 13
it,” he said(.i "Léke many other . — + f;
matters pending before this Con- ~ . B
gress, no attention will be paid to CBS EXP&ndS Wire — 1
it unless it has presidential ap- . . Y
proval. Will the administration THROUGH .the leasing of addi- 0 @
get Presidential approval of this?”® tlonal wire facilities between Chi- a3 In
Representative McFadden in- ~ cago and Waterloo, Ia., CBS is now sor 3 + 3
sisted that an investigation of able to feed programs from the et 7 T
broadcasting should be started former eity to stations  in. the Oklzhoms 7 Toor
under direction of Congress with- middle west when the basic net- Rulsiana, 4 + 43
aut further delay. work is carrying programs origi- Alaneaat 3 T 4
— nating in New York or other east- South Carolina ...... 2.83 — 59
. ern points. Previously Chicago has Florids 4.36 +107
WMBD Case Reopened been able to feed only the north- Total 1650 T o
west, and programs for the west ’
RECONSIDERING its decision of central states have originated in 7.630.65 29 52 . . ,
Jan. 16, the Radio Commission Feb. Kansas City. : T oo uis i s
2 remanded for further hearing the . 3,238,508 9.56 7.87 — 1169 — 18
application of WMBD, Peoria, for - o isconsin, 2.939,008 8.67 7.99 - 0.88 -8
the facilities of WTAD, Quincy, SOME 50,000 U, S. schools now P ‘ THooaie  Tih IR
Ill, with which it shares time. are equipped with radio sets, Kansas ... 555 6.05 + 0.50 I
Previously the Commission had mainly for reception of educational Nebraska - 398 338 + 8.80 +8
%grnﬁ tl*ée {a}zplication and ordered gmg\'}:gxgs, according to an estimate Sputh Davow - 201 506 T TH
'AD’s deletion. by NBC. -
) : Total 80.00 95.84 ~15.84 + 20
FIFTH ZONE !
Californis ........... 5,677,251 36,86 38.14 1.28 + 8
Washington 1,563,396 1015 15.59 5.44 + 54
$4o 2 5 $ Colorado 1,035,791 6.72 924 2152 + 38
Oregon 953,786 619 3.03 + 49
Montana 537,606 3.49 0.36 + 10
or Utsh 507,847 3.30 3.30 +100
Idsho 145,032 2.89 0.11 4+
Arizona . 435,573 2.83 017 — 6
New Mexica 423.317 2.75 1.28 + 47
R : A wzek Hg\rau 368,336 2.39 0.45 — 19
SRR T HE
. » as Alaska ...l 59,278 0.38 £ 010 T oo
get’s you “‘above-expectaney -
- , . Total ........... 12,323,836 £0.00 +16.05 + 20
‘ results in Pittsburgh
. - : o ) A CHANGE in the line-up of zones 96.5 units as against the 80 to
For $40.25 a week yvou can participate with 150-word an- as to quota status, occasioned Which it is entitled. The fifth or
nouncements 6 davs a 'week in KQV's famous “Blues Chasers” pro- mainly by the ordered shift of the ‘\)\(')estern zone hvas 96.05 umt}f_and is
gram. _(Dzz;y,. excepting Sunday, 10 to 11:15 a. m.) Orchestra. 1020 ke. clear channel occupied by Eougte}f ginﬁﬁaﬁg\g‘ggh “ZIQS: }tg;
vocal trio, soloists, M. C. : KYW from Chicago, in the fourth 9584 units, as against 101.7 last
For $69 a week vou can participate with 150-word announce- zone, to Philadelphia, in the sec- fall. The first or eastern zone i
ments 6 days a week in “Blues Chasers” program PLUS “Four- ond, is shown in revised quota 2.8§ units ufndel:cquota, andlt}ie,sec:
Thirty S cial” dail - .3 . figures made public Jan. 20 by the ond zone of eastern central states
pecial” program (daily excepting Sundav 4:30 to §5:1°F gur R 3 by virtue of its acquisition of the
P m) Orchestra, singers, M. C. Radie Commission. KYW channel, is raised from be-
T ~ ol _ R Because of this shift, carrying ing nearly seven units under-quota
) e‘;o gra;t Pmal‘;ms buxfit up ready for you. Years of con- with it five quota units (a unit be- 'O & position slightly more than one
tinue ularicy. iggest day-time’ programs in Pittsburgh. unit under. :
pop &8 . Prog = ing the equivalent of one full-time Illinois lost its status as the most |

mission).

500 WATTS

"Way above average results for Advertisers.
(Rates quoted are flat net, less only Advertising Agency com-

(Reaching more than 2,060,000 i)opuia!ion
of Allegheny County and adjacent area)

PITTSBURGH
CHAMBER OF COMMERCE BLDG., PITTSBURGH, PA.

1380 KC.
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1 kw. station on a regional chan-
nel) the fourth zone was reduced
from the most “over-quota” zone
to third position. Whereas the
entire country is entitled to 400
units, based on the Commission’s
vardstick, or 80 units for each
zone, the new figures show that
nearly 445 units are allocated, or
that the country is over-quota by
the equivalent of 45 1 kw, stations.

Of the 48 states, 31 are over-
quota and 17 under-quota., How-
ever, 28 of the states vary less than
one um’c from their quotas.

The most over-quota zone now is
the third, or southern, which has

BROADCASTING -

over-quota state with the KYW
shift, now being 5.21 units over as
against nearly eleven units pre
ously. Texas now ranks first, be- 2
ing 6.9 units over-quota. Sxmllarlv, |
Pennsylvania lost its place as the
most delinquent in radio facilities,
being only 2.65 units under as
against nearly eight units fo
merly. most under-quo
state now is Michigan, which
minus 3.28 units.

- CHICAGO'
WMAQ & ,‘WENB

\
NEW YORK
WEAF & WJZ
\Spnngiuld. Mass, <
\Clgv-llné . WTLM

CHANGE of the call letters
WKBC, Birmingham, Ala..
WSGN, was approved by the R
dxo Commxsswn Feb 5.

WBZA Schenocudy yGl’

Dcnvu « RKQA Peo

Boston « WBZ
ittsburgh « KDKA

SERVICE
BUREAU

© February 15, 19340 February 15, 1934 + BROADCASTING
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Future of —\dvertieinﬂ Under ‘New Deal’
Questioned Because “of Advisers’

Meclntire Calls

for More Frankness.

Views

Less

Ivkes-Stmxdard Oil Cumraversy Brings Attack

ng under t‘ﬂ.e h( o:e\ elt
R
11 1ea0\e1

the Presideu*l\
Qewfo% d

Mest of the
Intire, mebnezu o
of tional Advertis
however, that the P N
keenly observant of
ment to impose any

tions on adve ng. Th
v. atching closely such outb
the Aa~h be*weer‘ Secretary
oil code administrator,
Standard Oil Company of
Jersey.

Business Held Disturbed
SPEAKING before the N

1

Advertising Club on Jan.
MeIntire \axd that “no ph
business has e

blasts from certain officials
from professional consume
has ad\ezt . “In fae
added, “business has been

some-
what disturbed as to just what atti-

tude the -Administration is
to take on the subject.
“What is the real motive of this
criticism of advertising? Does the
government wish to eliminate it

going

?  Through such measures
the Tum‘»;ll bill, the Huddleston
. and through statements made
Trom ¥ to t ne by
officia to believe that
4 \\'e Hs.\e m high
Heinls

ical to adv
To gee oper
at. Let
from Wa
the motive

Readx to Conform
on he said: “If we only
knew, if we could only
idence, if the play of
in Washington were only in
open. then adver g would
e ready fe change to conform to
that utterance of President Roose-
velt when he referrved to the pri-
mary object of his rule working
out the principle of ‘the greatest
good for the greatest number.’ If
advertising can’t stand alone and
prove itself as part of the national
structure, new or old, then it is
an alien thing and no one is going
live, least of all take

LATER

ain the-

to want to
an interest in its misery.”

Mr. McIntire also directed his
attack against the frising tide of
setting up buying -standards for
the citizens of this country.”

“When it comes to the guestion

Hotcha-Wow

THE CHICAGO TRIBUNE STATION ON
THE DRAKE HOTEL
¢16.4 METERS—72¢ KILOCYCLES

NATIONAL PRESTIGE
SUPERIOR PROGRAMS

5,660 WATTS POWER e CLEAR CHANNEL e \INTENSXVE ZONE 7 COVERAGE

Biz!

Reprinted from
VARIETY
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Theorizing:

government,

of knowing what the consumer
wants, it is my firm belief,” he said,
“that an advertiser or a group
of ddvertising men have a far
greater knowledge of the subject
than politicians or a professional
theowrist.”
Ickes Criticized

SECRETARY ICKES has been crit-

icized in advertising circles be-
cause of his assertion that the
Standard Oil Co. of N. J. had to
charge a half cent more for a
cheap grade of gasoline in the
Distriet of Columbia than that
asked by the independent dealers

because of the former's adver-
Secretary  lckes  subsequently
denied the report .in a tformal

statement. He rexmed ‘purposely
misleading” and “ridiculous” the
report carried in a bulletin cireu-
lated by H. K. McCann, advertising
agent, and recalled that the gov-
ernment had filed suit against the
Standard Oil Co. to enjoin it from
vielating the oil code by giving
away prizes in connection with the
now celebrated Babe Ruth radio
progrant,

Mr. McCann in a public state-
ment raised the issue of an alleged
governmental attémpt to penalize
advertisers as against then com-
petitors. He noted a “tendency”
in government control of industry
“to subject the manufacture of a
product to such a severe regula-
tion that the natural flow of his
product to the consumer is inter-
fered with and his advertising be-
comes ineffective.” He added: “If
this is carried to a final conclusion,
we will be faced with the abandon-
ment of the advertising-merchan-
dising method of selling.”

Senator Arthur Cappe1 “(R.)) of
Kansas, upon receiving a copy of
the McCann statement, said he did
not see how an advertiser would
get a ‘‘fair deal” if he is “obliged
to sell his merchandise at a price
higher than asked by his Compet—
itors who do nof ad\‘el tise.”

Tax Report Shows
Radio Sale Gains

THAT radio receiving set sales are
definitely on the upgrade is shown
in reports of internal revenue col-
lections by the government of the
5 per cent excise tax on set and ac-
cessory sales during 1933. Collec-
tions for the six months ending
Dec. 31, 1933, were $1,574,358.96,
or an increase of 32,9 per cent over
Lc;gectmm for the same period of
a9¢

The tax collections for December
alone amounted to $570,629.50, an
increase of more than 45 per cent
over receipts for the same month
of 1932. Radio and phonograph
excise taxes collected throughout
1933 were $2,596,612.29, although
the Treasury in advocatmg the tax
in 1932 estimated that it would
produce at least $11,000,000. Con-
tinuance of the 5 per cent tax is
proposed in the revenue bill now
pending before Congress.

CALIFORNIA PACKING Corp.,
San Francisco (Del Monte canned
brands) on Jan. 15 added the NBC-
KGO network, plus KGIR, WGHL
and KTAR, to its NBC:WEAF
hookup for the “Del Monte Ship of
Joy" feature with Capt. Dobbs and
guest artists. Program is heard in
the west Mondays, 9:30-10 p. m.,
PST.

BROADCASTING « February 15, 1931 February 15, 1934 * BROADCAS

“All the News”
(Continuwed from page 11)

coast. Such material as booklet;
describing the wild flowers of the
west, road maps, packets of wil
flower seeds, cook books, radi
dials, football charts, have hag
tremendous circulation. ‘
In serving the public with thi
unique, unbiased, non-partis
non-political, news service- dmmg
the past three years, the Richfield
Oil Company has expended ap-
proximately $400,000. Not allied
with any newspaper, publication
or faction, this news service en-
joys perhaps more elements of the
civil liberties guaranteed under
the Constitution:relating to “free
speech” than any news service now
in existence, and unhampered by
any reciprocal obligation to any in.
dividual .or organization, continues
to be a- free and independen
“Newspaper of the Air.”

Sponsor Splits Program
Into Two Shorter Units

AS AN EXPERIMENT, Warg
Baking Co., New York (bread ang
cheese) is splitting what would or.
dinarily constitute a half-hour pro-
gram into two 1l5-minute broad-
casts for the same evening over
24 CBS stations west of St. Louis,
The test started Feb, 10.

Sponsor will get six commercial
announcements instead of four as
on a half-hour program, program
variety, and a partial shift in audi
ences. The first program at 6:4
p. m. is devoted to spicy rhythnm
and comedy and the second at 7:3¢
p. m. to romantic songs and drama..
tizations. The plan was worked ou
by Fletcher & Ellis, Ine.

Blaze Destroys WHBU:
To Rebuild Immediately

PROMPT steps to reinstall WHBU,
Anderson, Ind., which was wiped
out by fire on Jan. 29, are being
taken by the Anderson Broadcast
ing Co., licensee of the 100-watter,
In a letter to BROADCASTING, A. L
McKee, secretary-treasurer, asked
that equipment manufactulels be
notified that the station is in the
market for complete new equip
ment and ‘‘everything needed by
a modern broadcasting station."
Communications should be ad
dressed to him at Box 815, Ande1
son, Ind.

George J. Podeyn, Radio
Pioneer, Joins Reese Co.

GEQORGE J. PODEYN, a pioneer
in radio advertising, has assumed
the vice presidency of Thomas H.
Reese & Co., Inc.,, New York. Mrn
Podeyn’s radio record dates back
to the day when WEAF was lay-
ing the foundation for the present
NBC network. He was sales man-
ager of WEAF and later of NBC

In 1927 he served successfully
as manager of the Pacific division
of NBC and western sales mahager
with headquarters in Chicago. In
the fall of the same year he left
the network to join the George

Batten Company when it merged
and became the Batten, Barton,
Dulstine & Osborn. He became|
manager of radio promotion. 1

1ves super station’ quallt
...choseh by station KMBC .. .,

diohistorv.com

hé IKW Transﬂter that

Like many other progre !sﬁ?e stations,
KMBC uses the Western
Transmitter with the 71)&
for 1 kilowatt operation.

The 12A is rated at 1
71A Amplifier steps-up output to 250
or 500 or 1000 watts, This?
—recognized for remarkable frequency
stability and fidelity of tra;}xsmjssion—
brings highest quality within reach of
lower powered stations.

This equipment is unusually compact
—each cabinet requires only 25" x 36"
floor space. Other features: push button
control—100% grid bias

Station KMBC— IKW
— Kansas City, Un
At right of picture}
Western Electric 1 ”g
Transmitter and 714
Amplifier. On -dPhlu
Western Electrie
Speech Input Equip;
mentand 1.4 Frequeni
cy Monitoring Unit. I

|
!
\
|
iy

i

|

1

—no rotating machinery —all trans-
formers, rectifiers and control apparatus
built in—all tubes radiation cooled and -
have exceptionally long life.

KMBC also uses Western Electric
Speech Input Equipment, Moving Coil
Microphones and a Frequency Moni-
-toring Unit at the station. Each of the, =
three studiosisentirelyWestern Electric
equipped so that’ Completé audition
} facilities and emergency channels are
available. For full information about
Western Electric apparatus—whatever
your needs—write to Graybar Electric -
Co.. Gravbar Building, New .York, NY.

ldfesfertz Electric

RADIO TELEPIﬁONE BROADCASTING EQUIPMENT
Distributed \by GRAYBAR Electric Company

lectric 124
Amplifier,

watts. The
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The Business

\ote- from

of Broadcasting

Current News About Accounts, Pending Schedules, Transcriptions,
Representatives and Apparatus;

the Stations

STATION ACCOUNTS

: Campbell Cereal Co..
1t-Q-Meal) . re-
dren’s pre-
Mitchell-
d Motor Co..

emetiis,

{liniment)

ments for indefinite pe

Mentho-Kreamo  Co..

( W-K cold remedy) renew

nouncements on wdemnte period,

Wade Adv., Chicago: Pathtinder Mag-
D

Chicago;
Chicago

azine, W g C.. rencwed
15-minute s tudio p_r oFrams once
weekly for 13 _ weeks, st United
Broadeasters, Chieago; Chestnut
Hatchery, Chestnut, Iil. {baby chicks)
six 50-word announcements, diveet.

WMAQ, Chicago: Fitzpatrick Bros.
Chicago (Autematic soap flakes) 15-
minute studio program twi
for 26 weeks, through Airway
Engineers, Chicago;
Des \[ou_e\ Iowa {cosmeties
minute transeription once weekly for
four weeks, Reincke, Ellis oung-
green & Finn, Chicago; 2 vte In-
surance Ceo., Chicago, 15-minute studie
program once weekly for 13 weeks.

James Shields, Chicago: Northern
Trust Co., Chicago (bank) renewed
>O~mumte studio program once weekly
for 52 weeks, through J. Walter
Thompson, Chicago.

WGN, Chieago: Bayer Co., New
York (aspirin) half-hour fransecrip-
tton  onece  weekly for 3 weekx.

through Blackett-Sample-Hummert.
meago, Gillette Razor Blade Co..,
Y Boston, 15-minute studie program
daily for 21 times, Ruthrauff & Ryan.
New York; Armand Co., Des Moines.
s Iowa (cosmetics) 13-minute trans-
criptions once weekly for eight weeks,
Reincke, Ellis, Younggreen & Finn.
Chicago; Benjamin ehl Co., St.
Louis (teothpowder) minute studio
program Sundays 52 weeks, Louis E.
Westheimer, St. Louis: Kosto Co..
Chicago (Kosto dessert) time signals
cwice daily for indefinite period, Ruth-
rauff & R‘an. Chicago.

I\E‘H chhxm. Nyal Drug Co., De-

wroit (Ueatone)  eight  15-minute
z.,n\enpcmu\ and 16 announcements.
Lnrou"h Reincke, Ellis, Younggreen &
Finn, Chiecago.

5 KYW, Chicago: Hills Bm{izers Co.,
' San Francisco (coffee) 5 minutes five
rimes weekly for 28 times, through

N. W. Ayer & Son, San Francisco:
Simenize Co., Chicago, renewed 15-
minute programs Sundays  for

weeks, J. L. Sugden, (hx(azo Scien-
tific Laboratories, Lob Angeles (Redu-
coids) three 15-minute programs
weekly for 63 times, Bob Roberts &
Associates, Los Avwezes, United Air
Lines, New York (air transportation)
J-minute transcription 3 times weekly.
4 weeks, McCann-Erickson, Chieago.

WE\R Chicage: Stanco, Ine., New

Yark (Mistol)  renewed la-mmutc
transcriptions 5§ times weekly 13
weeks, through McCann-Erickson,

New York.

KDEKA, Pittsburgh: Hurley Machine
Ca., Chm&go (Ezbt' “asmm. Ma-
chine} announcements daily 13 weeks,
through Henri, Hurst & McDonald,
Chieago; Armand Co.. Des Moines
(cosmetics) “13-minute transcriptions
twice ‘weekly 8 times, Reincke, Ellis.
Younggreen & Finn, (hl(‘ﬁ’ﬁ

Page 28

WFBR, Baltimore, Md.: Amen an
Weekly, Baltimore, transeription Sun-
day morpnings, direct; California Pack-

ing Corp( San Franciseo (Steward
salmon) quarter hour twice weekly,
13 weeks. thru McCann-Erickson and

Petrr: Chevrolet Motor Co.

60 daily  snnouncements,
Campbell-Ewsald Edward Petry:
Dodge Motor Co., Detroit, 24 thrice
daily announcements, Ruthrauf &
Ryan and HEdward Ierrs Plymouth
Motor Co., Detroit, 13 d innounce-
ments. J. Stirling Getch and Ed-
ward Petry; Procter & Gamble, Cin-
cinnati (Oxydol} 3 ds annpounce-
ments.

WBT, Charlotte, N. C.: Chieftain
Mig. Co., Baltimore (Colorshine shoe
AIEh} 45 announcements, thru Radio
Nales, Inec, N. Y. C.; Detroit White
Lead Wora: Chicago (paint) 39 pro-
giams, 3 weekly, Radio Sales, Inc.,
N. Y. C.; Gille:te Safety Razor Co..
Boston, 26 transcription ru.-mounee
ments, Radio Sales, Ine., N, Y,
Monticello Nursery, \Iﬂntmello, Fls.
{Mzshan pecan trees) 8 evening an-
nouncements, direct: (All tol!owmz
placed by Radio Sales, Inc., N. .
Chevrolet Motor Co., Detroit, 36 dm{y
apnouncements ; Bemamm Moore &
Co., New York (paints) quarter hour

weekly, 26 programs; Nash Motor
Corp., Kenosh‘i. Vis,, 13 announce-
me'xts: Olsen Rug Cs., Chicago, 120
senouncements; Plymouth  Motor
Corp.. Detreit, 13 daily announce-
ments; Pontiac Motor Ceo., Pontiae,
Mich.,, ‘15 daily announcements;

Standard Oif Co. of N. J., New York
(Esso gas) Babe Ruth program, 8
times weekly, 39 programs. :

WXMT, Waterloo, Ia.: Northrup King

Seed Lo, \lxrneapohs, 26 3-minute
t:amcrxpnom thru Olmxtead-Hewi_tt;
Seientific Laboratories. of America,

San Francisco (Reduceoid), coopera-
tive program, direct; Iowsa qoam Co.,
Burlington, Ia.. 26 §-minute programs,
twice weekly, direct.

WOR, Newark: Mount Rose Distill-
ing Co. (Mount Rose Gin), quarter
hour weekly, 26 weeks, thru Stack
Goble, N. Y. C.; Shenley Distilling
Co. (\1Iver W eudm" Gm), transerip-
tion  of Boake Carters comments,
Radio Promotion Corp, Philadelphia ;
Crowell Publishing Co., Philadelphia
{(Woman's Home Companion), re-
newal of shopping talk, quarter hour
weekly, 52 weeks; Bristol-Myers Co.,
New York (Ingrams Milkweed
Cream), transcription, quarter hour
weekly, 13 weeks; Dodge Brothers
Corp., Detroit, sports review, 3 days
weekly, quarter hour, 30 weeks; Nyal
Co., Det Toit {Ucatone), quarter hour
weekly, 8 weeks; United States School
of Busic, New York, 5 minutes once
weekly, recorded; Bayer Co., New
York (Bayer aspirin), half hour
weekly, 18 ‘weeks, WBS. N
WBAL, Baltimore: Bayer Co., New
York (Bayer aspirin) transcription,
once weekly, 13 weeks, Blackett-Sam-
ple-Hummert and WBS, N. Y. C.;
Numismatic Company, Fort “orth'
Tex., (rare coins) studio sketches, 2
programs, Guenther Bradford Co. and
SHB; Knox Co., Kansas City, Mo.,
(Cy Qtev) renewal of weekly transerip-
txon, 13 weeks, Dillon & Kirk, and
Allen Smith; Phillips Pmkmv Co.,
Cambridge, Md. (canned goods) 4 an-
nouncements weekly, direct; MeCoy
Laboratories, New York (cod liver oil
tablets) announcements 6 times week-
Iy, 13 times, Peck Advertising Agency
and SHB.
WWNC, Asheville, N. C.: Bayer Co.,
New York (Bayer aspirin) transerip-’
tion half hour weekly, thru WBS.
KS8CJ, Sioux City, Ia.: Hennafoam
Corp.,, New York. (hair treatment)
transcription ‘‘News Parade,” thru
Marben Advertising Corp.,, N. Y. C
KHJ, Los Angeles: Carey Maple
Sugar Co., New York (Highland
maple 'syrup) quarter hour weekly,
studio, § weeha‘ thru Fuller, Smith &
Hm\ N. Y.

Too Many Cooks

—By T hornton Fisher

52

THE Boarn OF
DIRECTORS DECIDES
TO ADVERTISE OVERL
RADIO
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. Ruthrauff & Ryan, N. Y. C.

BROADCASTING

WBBM, Chicago: Great Atlantie &
Pacific Tea Co., New York, announce. . -
ments twice daily indefinite periog,
thru Charles Daniel Frey, Chi . :
cago; Reid Mudroch & Co., Chicago ' |
(food products) 4 time signals daily [
for indefinite period, Philip A. Palmer,

Chicago; United Remedies Co., Chj. ) :
cago {(proprietary) four 15-minute ’ ,/?‘ 1;
periods daily except Sunday for in. T A‘Y ¥
definite period, Heath-Seehof, Chj. &5

cago; Paris Medicine Co., St. Louiy '

((:rme\ Bromo Quinine) 15-minute

studio program five days weekly for
13 weeks, Stack (rObIk‘ New lork
Rival Packing Co., (,hlcago (dog
food) 15-minute studio program §
times weekly, Charles Silver & (o,
Chicago; Fred Fear & Co., Brooklyn,
N, Y, (Lﬂster egg dye) 15-mir nute
program, 3 times, Menken Adv. (o,
New )mk Olson Rug Co., Chicagy
r rugs) 15-minute studio program
weekly for 26 weeks, through Phxhp
0. Palmer, Chicago; I. Grass
Noodle Co., € hu‘wo, 15- nimute studip
program 3 times weekly 26 we
through Charles Silver

cago; B ol-Myers Co

(Ingram cosmetics -minute trans.
cription once weekly 52 weeks, Pedlar .
& Ryan, New York; Sendol Co. » Kan-

sas City, Mo. (proprietary) mmute
studio program six days weekly,
definite period, Hogan Ad»ertlsmg
Kansas City, Mo.; Hexin, Ine., Ch
cago  (proprietary) daily :muoun’
ments, Sellers Service, Chicago; De
born Chemical Co., Chicago (Plumi
water softener) announcements 5 d
weekly, 26 weeks, Ruthrauff & Ry
Chicago; Western Co., Chicago (
West Tooth Brushes) 9 weather
ports daily 26 weeks, J. Wal
Thompson, Chicago; U. S. School
Music, New York (music lessons)
minutes daily 13 weeks, Ruthrauf
Ryan, New York.

THE PURE OIL Co., Chicago (mol
oil) on Feb. 10 started Arlene Ja
son and Harold Stern and orch
on WJZ, New York, Saturday:
9:30 p. m.,, EST, thru Freitag Adv
tising Agencx, Iuc, Chicago.

GILLETTE SAFETY Razor
Boston, on Feb. 5 started “Henry B
big and Rhythm Boys” on WEA
New York, Mondays, Wednesdays
Fridays, ©:45-7 m., EST,

WHK, Cleveland: Calcium Chl
ASbO(.lﬁtIOIL Detroit, 6 annauncem
weekly, 56 tune thru N.
Son, N. Y. (,ontmental Ba .
Corp.,, New York, 5 announcemen!
Batten, Barton, Durstine & Osboi
Y. C.; Ayer Co., Lowell,
{Cherry Pectoral) 6 announceme
weekly, 26 weeks, Broadcast Adv
tising, Boston; Carnation Co.,
waukee (canned milk) 3 annou
ments weekly, 26 weeks, Erwin, W
& (,0., Chicago; Battle Creek Fo
Co., Barttle Creek, Mich. (Zo and
Bran) tie-in announcements
weekly, 10 weeks, Erwin, Wase
Co., Chicago; Justrite Co., Chi
{bird seed) 3 studio programs, Gu
Marx, Milwaukee; Chrysler ~C
New York (Plymouth) 13 anno
ments, thru J. Stirling Getchell,
troit, and (Dodge) 24 announcem
thru Ruthrauff & Ryan, N. Y
Maryland Pharmaceutical Co., B
more (Rem) daily announcement,
weeks, Joseph Katz Agency, B
more; Nyal Co., Detroit (Nyat
tone) 24 announcements, A. T. 8
& Son, Chicago; Nash Motors
Kenosha, Wis,, 13 announcem
SHB; F. Ad Richter Co., Brookl
(pam expeller) 21 Polish annow
SHB; General Motors C

ments, WBS; Climalene Co., Can
0., 5 programs, W. 8. Hill Co., P
burgh ; Quaker State Oil Refining
Oil City, Pa., 6 announcements w
10 weeks, WBS; Knox Co., Ka
City, Mo. (Cystex) 13 weekly
scriptions, Dillon & Kirk, Kal
City; Crazy_Crystals Co.. Min
Wells, Tex., 51 tie-in announcemen
Stuart Briton & Oo. (Sandy McNi
Whiskey) 6 announcements, Char]
Oeffler & Associates.

VCAU originates 52 ne?weré«\

ruary 15, 1934 . BROADCAS ING
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The Business of Broadcasting

Current News About Accounts, Pending Schedules, Transcriptions,
Representatives and Apparatus; Notes from the Stations

STATION ACCOUNTS

Cereal Co.,
-Meal). re-

Campbell
. (Mak-O

WELR, Chicago:
Northtield

ments for
Mentho-Kre:
(W-K com

perua
1inder Mag-

on
J!C.}“’D

Patkh

azine, hington, D. C.. renewed
13-minute studio prog m s once
weekly for 13 weeks, United
Broadeasters, Chicago; Chestnut
Hatchery, Chestnut, Ill. (baby chicks!)

six 50-word announcemeuts, direct.
WIMAQ, Chicago: Firzparrick Bros.
Chicago (Automatic soap flakes) 13-
minute studio program twice “e'M\
for 26 weeks, through Airway 2
1

Engineers, Chicago; Arm

Des Moines, Iovu (cosmetics
minute transeription once \\eeklv for
four weeks, Reincke. Ellis, Young

green & Finn, Chicago; Allstate lz‘—
surance Co., Chicago, 15-minute studio
program _once Weei.h for 13 weeks.
James Shields, Chicago; Northern
Trust Co., Chicago (bank) renewed
oﬁmwu‘e studio program once weekly

for D2 weeks, through J. Walter
Thompson, Chicage.

WGN, Chicago: Bayer Co, New

York (aspirin} half-hour transerip-
tion once  weekly for 13 “iweeks.

 through Blackett- Sample-Hummert,
. Chicage; Gillette Razor Blade Co..
. ton,  15-minute = studio program
daily for 21 times, Ruthrauff & Ryan.
New York; Armand Co., Des Maines.
Iowa (coqmencq} 15-minute trans-
criptions once weekly for eight weeks.
Reincke, EHI\, Younggreen & Finn.
Chicago ; in ‘Ansehl Co. St
15-minute studio
program Sundays 52 ‘weeks, Louis E
Westheimer, St. Louis; Kosto Co..
Chicage (Kesto dessert) time signalx
. twice daily fer indefinite period, Ruth-
rauff & Riyan, Chicago.

KFH, Wichita: Nyal Drug Co., De-
czroit  (Uecatone) eight 15-minute
rranscriptions and 16 announcements.
through Reincke, Ellis, Younggreen &
Finn, Chicago.

KYW,  Chicago: Hills Brothers Co..
San Franeisco (coffee) 5 minutes five
"mes weekly for 26 rimes, threugh
&'er & Son, San Francxsen
.‘unosme Co., Chicago, renewed 13-
mipute programs  Sundays for 52
weeks; J. Sugden, Chicago; Seien-
Tifie Laboratomes, Tios. Angeles {Redu-
coids) three 15-minute programs
weekly for 83 times,

~ Lme~, New York {au‘ tmn\mr‘atmn)
J-minute transcription 5 times weekly.
4 weeks, McCann-Erickson, Chicago.

WENR, Chicago: Stanco, Inc., New
iork Mdmwl) renewed  15-minute

transeriptions 5 times  weekly 13
weeks, through MeCann-Erickson,
New York. '

KDEA, Pittsburgh: Hurley - Machine
Co., Chicage = (Easy Washi
chine) announcements daily 13 weeks,
through Heori, Hurst & McDonald,
Chiesgo; Armand Co., Des Moines
(cosmeties) "15-minute transcriptions
twice weekly 8 times, Reincke, Ellis,
Younggreen & Finn, Chicago.
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WFBR, Bualtimore, Md.: American
Weekly, Baltimore, transeription Sun-
day mornings, direct; California Pack-
ing Corn, anc1~co {Steward
salmon)} quarter hour twice weekly,
13 weeks, thru McCann-Erickson and
Edward Petry; Chevrolet Motor Co..
Detreit, 60  daily  announcements,
Campbell-Ewsald and Edward Petry:
Dodge Motor Co.. Detroit. 24 thrice

Jaily announcements, Ruthrauff &
Byan and Edward Petry: Plymouth
Motor Co., Detroit, 13 ds }& announce-
ments, J. Stirling Getchell and Ed-
ward Petry: Prncter & Gamble, Cin-
cinnati QO\VdOH 3 daily announce-
ments.

Chieftain

WBT, Charlotte, N. C.:

Mfg. Co._ Baltimore (Color
polish) 45 announcements, thrua R
u.ales, Ine, N, Y. C.; Detroit W
Lead V\oms, Chicago (paint) 39 pro-
grams, 3 weekly, Radio Sales, Inc.,
N. Y. C.; Gillette Safety Razor Co.,
Boston, 26  transcription announee-
ments, Radie- Sales, Inc, N, Y. C.;
Monticello Nursery, \[ommeﬂo, Fk
(Mahan pecan tree\} 8 evening sn-
nouncements, direct; (All iol!owmg
piaced by Radio Sales, Inc., N, CJ)
Chevrolet Mator Co., Detmlt, 36 &azlv
announcements; Ben}amm Moore &
Co.. New York (paints) quaner hour

Wekly, 26 programs; Nash. Motor
Corp., Kenosha, Wis, 13 announce-
ments; Olsen Rug Ceo., Chicago, 120
annduncemexxts H Plymouth Motor
Corp., Detreit, 13 daily announce-
ments; Ponmac Motor Co., Pontiag,
Mich.,, 15 @ daily announeements.
Standard il Co. of N. J., New York

{Esw gas) Babe Runh program, 3
times weekly, 39 programs. [

WMT, Waterloo, Ia.:

Seed Co., ’\‘Imr*eapoh 26 S-minute
transcriptions, thru Olmstead-Hewitt;
Secientific Laboratories of America,
Ssgn Franeisco (Reduceoid), coopera-
tive programi, direct; Iowa Seap Co.
Burlington, Ia., 26 5-minute programs,
twice weekly, direct.

\anhmp E\mg

WOR, Newark: Mount Rose Distill-
ing Co. (Mount Rose Gin), quarter
hour weekly, 26 weeks, thru Stack
Goble, N. Y. ©C.: Shenley Distilling
Co. (Silver Wedding Gin), transcrip-
tion of DBoake C(Carter's comments,
Radio Promotion Corp, Philadelphia;
Crowell Publishing Co., Philadelphia
{Woman's Home Companion), re-
newal of shopping talk, quarter hour
weekly, 52 weeks; Bristol-Myers Co.,
New York (Ingrams Milkweed
Cream), transeription, quarter hour
weekly, 13 weeks; Dodge Brothers
Corp., Detroit, sports review, 3 days
weekly, quarter hour, 30 weeks; Nyal
Co., Detroit (Ucatone), quarter hour
weekly, 8 weeks; United States School
of Music, New York, 5 minutes once
weekly, recorded; Bayer Co., New
York (b&\er aspxrm)' half  hour
weekly, 18 ‘weeks, WBS. N
WBAL, Baltimore: Bayer Co., New
York (Bayer aspirin) transcription,

once weekly, 13 weeks, BlacLett-SaCm-'

ple-Hummert and WBL N. Y.
Numismatic Company, Fort Worth,
Tex., (rare coins) studio sketches, 2
programs, Guenther Bradford Co. and
SHB; Knox Co., Kansas City, Mo.,
(Cystex) renewal of weekly transerip-
tion, 13 weeks, Dillon & Kirk, and
Allen Smith; Phillips Packing Co.,
Cambridge, Md. (canned goods) 4 an-
nouncements weekly, direct; MeCoy
Laboratories, New York (cod liver oil
tablets) announcements 6 times. week-
Iy, 13 times, Peck Advertising Agency
and SHB

WWXC, Asheville, N. C.: Bayer Co.,
New York (Bayer aspirin) transecrip-
tion half hour weekly, thru WBS.
KS8CJ, Sioux City, Ia.:
Corp.,, New York. (h.nt treatment)
transeription “News Pamde, thru
Marben Advettising Corp., N.

KHJ, Los Angeles: Carey I\Iaple
Sugar Co., New York (Highland
maple 'syrup) quarter hour  weekly,
studio, § weeks, thru Fuller, Smith &
Ross. N. Y. C.

Too Many Cooks

—By Thornton Fisher

Bob Roberts &
Associates, Los Anveles United Air
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Hennafoam

. Ruthrauff & Ryan, N. ¥. C

WBBM, Chicago: Great Atlantic &
Pacific Tea Co., New York, announce. ; . -
ments twice daily indefinite periog,
thru Charles - Daniel ¥rey, Chi
cago; Reid Mudroch & Co., Chicago
(food products) 4 time signals daily
for indefinite period, Philip A. Palmer,
Chicago; United Remedies Co., Chi.
cago (proprietary) four 13-minute
periods daily execept Sunday for ip.
definite period, Heath-Seehof, Chi.
cago; Paris Medicine Co., St. Louj,
(Groves' Bromo Quinine) 15-minute
studxo pro‘*mm five d weekly for
Goble, New York:

Co., Chicago (dog

studio progra 5

Charles Silver & Lo It

Lhu.wo, k ed Fear & Co., Brooklyy, | |
N. X, (L.(ater egg dye) 15- mmute
program, 3 times, Menken Adv. (o,
New York; Olson Rug Co., th(‘ag«x
(rag ru«n) la minute siudlo program
weekly irough Philip

S

0. . Grass

" dinute . studip |
program 3 fimes Y 26 weels
through & Lo, Chi

cago; B New York
(Ingram cosmetics) 15-minute traps-
cription once weekl weeks, Pedlar
& Ryan, New York; Sendol Co., Kan-
sas City, Mo. (proprietary) la-mmu
studio program six days weekly, i
definite permd Hogan Advertising
Kansas City, Mo.; Hexin, Inec., Ch
cago (proprietary) daily announg
ments, Sellers Service, Chicago; D
born Chemieal Co., Chicago (Plu
water softener) announcements §
26 weeks, Ruthrauff & Rya

cag W estem Co., Chicago (
West Tooth Brushes) 9 weather
ports daily 26 weeks, J. W
Thompson, Chicago; U. 8. School
Music, New York {(music lessons
minutes daily 13 weeks, Ruthrau
Ryan, New York.

THE PURE OIL Co., Chicago (m
oil) on Feb. 10 started Arlene Jad
son and Harold Stern and orch
on WJZ, New York, Saturdays,
9:30 p. m., EST, thru Freitag Ad
tising Agemv Inc, Chicago.

GILLETTE SAFETY Razor
Boston, on Feb. 5 started “Henry B
big and Rhythm Boys” on WE
New York, Mondays, Wednesdays:
Fridays, 6:45-7 p. m., EST,

WHEK, Cleveland: Caleium ‘Chlo
A iation, Detroit, 6 announceme
D(‘ times, thru N. W. Ayer
Continental Ba
York, 5 announceme

Corp., 2 e\\

Batten, Bnrton Durstine & Osb
N. Y. r Co., Lowell, M
(Cherry Pectoral) 6 announceme

weekly, 26 weeks, Broadcast Ad
tising, Boston; Carnation Co.,
waukee (canned milk) 3 anno
ments weekly, 26 weeks, Erwin, Wa
& Co., Chicago; Battle Creek Fi
Co., Battle Creek, Mich. (Zo an
Bran) tie-in announcements 3
weekly, 10 weeks, Erwin, Wasey {
Co., Chicago; Justrite Co., Chics
(bird seed) 3 studio programs, G
Marx, Milwaukee; Chrysler. (
New York (Plymouth) 13 anno
ments, thru J. Stirling Getchell
troit, and (Dodge) 24 announcem
thru Ruthrauff & Ryan, N. X
Maryland Pharmaceutical Co.,
more (Rem) daily announcemen!
weeks, Jo:eph Katz Agency,
more; Nyal Co., Detroit (Nyak
tone) 24 announcements, A. T.
& Son, Chicago; Nash Motors
Kenosha, Wis.,, 13 announce
SHB; ¥. Ad Richter Co., Bro
(pain expeller) 21 Pohsh annou
ments, SHB; General Motors Co
New York (Pontlac) 15 annoul
ments, WBS; Climalene Co., Cani
0., 5 programs, W. S. Hill Co., Pi
burgh; Quaker State Oil Refinin
0Oil City, Pa., 6 announcements weel
10 weeks, WBS; Knox Co., Kansf
City, Mo. (Cystex) 13 weekly
seriptions, Dillon Kirk,
City; Crazy Crystals Co, M
‘Wells, Tex., 51 tie-in announcem
Stuart Briton & Co. (Sandy|Mel
Whiskey) 6 announcements, Chﬂ
Oefler & As:ocmteﬁ

oY

Febr;uary 15, 193 15 1934 . BROADCAS ING

VANAYAT: AN e Shictar eom G A ]


www.americanradiohistory.com

Lo iladelphia: U, 8. School
New York (correspondence
riptd e weekly, 13
Ine.. Y.
New
seriprion

WeAL,
of M

MeCann-
Piso Co..
29 an-
dvertising

New
minute
Kly. 13 weeks,
Y. Chrysler
4+ WBS
Gerehell.
ew York
. Puaris
Milling
. tour)
weeks, Paris
¢ Maotor

apdard

(Esso}

3 days

fon ~I:",ri(‘ksgn<

Smith A iy Seed Co.,

Lehn & Fink. ’ e, Pa, ite transerip-

aste} 5 m toms. C. ;T Kern Advertising Agency.
Lennen Philadelpnt

_Shoe C”‘.‘, KPQ. San Francisco: Bristol-Myers
“‘"f‘i’ B - Co., New Y (Ingram's Milkweed
Duughe Cream} ow 30 renewed for 52
Louis. s i 1igh  the Looking
KEWE, eriptions. which
Co.. Lo {dog get & narn ze seon, pkiced by

- once weekly, “orld Broaiteasting System,

Join us for the sales oppdrtunzs_v of a life.
time! Latest| government geports show that
mare than $100.000000 will be concentrated
in the KMB;C Lerrito
public wosk;& Think of it! That meass
$100,000,000 ready cash in the pockets of
prospective ‘D%uyc:s 12 the already rich “Heart
of America | et. Do you want your
ess? Then let the stacion

for farm loans and

share of this
that blanke
sales message Wnite of wire for deals.

MIDLAND BROADCASTING CO.
Station KMBC Kansas City, Missouri
York Offices:

¢h S . Phone Eldorado 5-5070

st

this rich market carry your

KSTP, Nt Paul: Aver Co.. Lowell,
Mass,  (cough medicine) daily  an-
.

rouncements, 26 weeks, thru Calkins
& Holden, N. Y. C.: Beech-Nut Pack-
g Co.. U joharie. N Y. (gum and
candy)  transeription - i .
26 weeks, MeCann-Eric
California Packing Co.. 3
(Del Monte =almon} transcription
dayvs weekly, 13 weeks. McCann-Erick-
son, Ran Franciseo: Chieftain Mfy.
Co.. Balumore (shoe polish) 3 un-
nouncements weekly., 10 weeks. Van
Nuant  Dugdale & oo Baltimore:
Chrysler Corp.. Detvoit  (Plymouth-
Daodge) 78 announcements, J. Stivling
Getchell, Detroit: Germauia Tea Co.
Ainneapolis  therb tea)r weekly pro-
gram. 26 weeks, Heath Sheehotf. Inc.,
Chicago; Fred Fear & Co.. Brooklyn
roegg dyes) uxeription

NoY o

days, Mer
Gillette

& Ryan.,

tine. announcements 3o
weekly, 14 weeks: Knox Co. K
City. Mo, (Cystex) 1 day
weeks. Allen €. Smith

Ageney, K i
maceutical timore (Rem)
weather reports ¢ time signals,
twice weekly. 26 weeks, Joseph Katz
Agency. Baltimore: Benjamin Moore
ew York (paint) 1 announce-
ment weekly, 13 weeks: John Morrell
& Co. Otrumwa, Ia. (meats) tran-
seription  twice  weekly, 13 weeks,
Honri, Hurst & McDonald, Chieage
Quaker State Qil Refining Co.. Oil
Ciry, Pa., 6 announcements  weekly,
weeks, Kenyon &  Eckhardt,
N. Y. C.: Radio League of Little
Flower. Detroit (Father Coughlin) 24
Sundays, Grace & Holliday, Detroit:
Rumferd Chemical Coa..
R. I. (baking powder)
twice weekly,

Courier. N. Y.
BRISTOL-MYERS, New York iIn-
gram face powder) on Jan. 30 started
“Through the Looking Glass™ on KPO,

Advertising
Maryland Phar-

Co.,

transeription
26 weeks, Atherton &
.

Nan Franeizeo, quarter hour once
weekly, thru Thompson Koell Cul,
Cineinnati.

WROL., Knoxville,  Tenn.: Crazy
Water Crystals Co.. Paducah, Ky.
iCrazy Water Crystals) 3 separate

uns, two from studios of WHAN
1 one transeription. direct,

WHOD, Chattanooga, Tenn.: B. (.
Remedy o, Durham. N. . (head-
ache remedy) renewed thru Harvey
Massengale: Knox Co., Kansas City,
Mo, stex} renewal of "Newspaper

1 13 weeks, threu Dillen &
Bayer Co.. New York (Bayer
aspiring transeription half  hour
weekly, WERS,

LEVER BROX. (U..  Cambridge.
Y (Lifebuoy soap) has started a
13-week campai on WKAQ. San
Juan, Porto Hico. featuring travel and
adventure story, “The Cure Cruise,”
placed  thru Conquest  Alliance Co,
N.OY.

Rumford.

WOW, Omaha: Beech-Nut I

Co., Canajoharie, N, (gum ap
mints) announcements, thru McCag,
Erickson. N. Y. C.; Buick Moy

Corp.. Detroit. announcements, Camy.
bell-BEwald Co., Detroit; Crazy Wat,
Crystals Co., Omaha, studio progray,
divect: 'Neida Co., O'Neida. N,y

(silverware) announcements. A, 7
Nears & Non, Chicago;  Puathtingy
Magazine, Washington, D. €., g
uouncements,  First  United  Brogg

casters, Chicago; Penzoil Co.. Kang,
City. Mo, (Penzoil) transeription jig.
gram. Ruthrauff & Ryan. N Y. ¢
Peruna  United Remediex, Chi
+ Peruna) announcenents,
Plough Chemical Co..
cines) transcription
land  DPharmaceutical
tRent) announcements, Joseph Kay
Ageney. Baltimore: Nealy  Matrres
Co. Memphis (Sealyrest mattressy ay
nouncements, Martin O'Callahan Ag,

NHE.|

Memphis (meqp
SHB:  Mary
Co., Baltimop

vertising - Ageney, Memphis:  Skelj
Ofl Co. Kans City., Mo, (Skefy

oil) transeription, Rus
vertisxing Co., Kan fty, Moo Tige
Coal Co.. Kansas Cit - Hnouney
ment, Murrel Crump Advertizing ¢y,
Kansas City, Mo.

KTAB, Oakland; Calif.: Sperry Floy
Co., San Francisco, renewal of studip
half hour program, direct: Carding
Candy Co., Oakland (Baffie Barj re
newal of “Sport Page of the Air" 1
vear, thru Tomaschke-Elliott, Oak.
land.

sell Comer g

NETWORK ACCOUNTS

(All times EST unless otherwise specified)

HEALTH PRODUCTS Corp., o
Newark, N. J., (Feenamint) on Feh
19 starts George Gershwin in twe
half-hour concerts Mondays, 7:30 p
m., on the NBC-WJZ network, for
13 weeks., As already announced iy
BROADCASTING, there will be a further

series for the same sponsor with
Gershwin, beginning Aug. 20, o
Monday and Friday evenings

Agencey : William Esty ‘and Co., Nex
York.

WARD BAKING Co.. New Yok
{pastriex) on Feb. 11 started ~Wards

Family Theatre™ over 23 CBSN st
tions,  Sund . in two  acts, t
period 6:45-7 p. m.. includes Ceci

Lean and Cleo Mayfield, comedy team,
James Melton, tenor, and Billy Artz
Jreen Stripe Quvchestra ; second period
T :45 p. m.. features outstanding
of stage in scenes from famous

plays.  Agency: Fletcher and Ellis,
N.Y. C
HUDSON MOTOR CAR (o, De

troit, on Feb. 24 renews B. \A. Rolfe
and orchestra and Ripley on NBC
WEAF network of 39 stations, Satur-
days, 10-11 p. m.  Agency: Blackman
Co.oNOY. O

LADY ESTHER Co., Chicage (cos
metics) on Jan. 14 renewed Wayne
King and orchestra on NBC-WEAF
network of 34 stations, Sundays
2-3:30 p. m.  Agenecy: Stack Goble
Advertising Ageney, Chieago.

5000 WATTS

WRVA - - RECHMOND

Announces

_ FIRST ANNUAL
WRVA COOKING SCHOOL
Attending and radio audience

Participation on exclusive basis
Ten weeks beginning February 19, 1934

For Details Write or Wire

COMMERCIAL DEPARTMENT

WRVA. Richmond, Va.

CLEAR CHANNEEJ

QBROADCASTING' * February 15, 1934

HOUSE OF SEAGER Co., Los An:
seles (cosmetics) on Feb. 13 started
Sgong of Araby.” original operettas,
on basic. NBC-KGO network. Tues
days, 9:30-10 p. m.. PNT.  Agency:
John W. Hunt Co.. Los Angeles.

SPERRY FLOUR Co.. San Fran-
cisco (cereals) on M G starts
«Martha Meade Socie oun  basic

NBC-IKGO network and KDYL and
KFSD.  Tuesdays and  Thursdays
9:30-9 :45 a. m. PST. Ageney
Advertising  Agency, San

TANTYEANT, Tue. Trenton. N. J.,
o March 18 renews “Baby Rose
larie” on NBC-WIJZ newtwork of
seven stations, Sundays, 12:15-12:30
oo, Ageney: Stack Goble Advertis-
e Agency, Chicago.

0
Franeisco.

pEPSODENT. Co., Chicago (tooth-
paste and antiseptic) on Jan, 1 re-
gewed “Amos 0" Andy” on NBC-WJIZ

petwork and  supplemental - stations,
daily except Ny mw_i;\_\‘ and  Sunday,
=715 and 11-11:15 p.om. Ageney:

71D
Lord & Thomas, Chicago.

J. A FOLGER & Co. Kuansas City,
Mo. (Coffee) on Feb. 3 renewed “Judy
& Jane” script show on NBC mid-
western hookup of ten stations, Mon-
day to Friday. inclusive. 2:30-2:435
p.m. _Agenc Blackett-Rample-Hum-
mert, Ine., €

J.L. PRESCOTT (o.. I'ussaie. N. J.,
on Feb. 26 renews Brooke,
Dave and Bunny feature over 13 CBS

stations, Mond: Tue: Wednes-
days and  Fridays. 3:45-6 pl m.
dgency 1 _Batton, Barton, Durstine &
Osborn, Ine.. N. Y. C.

WANDER Co.. Chicago (Ovaltine)
has renewed “Little Orphan Annie”
@ four NBC groups. dai except
Sunday, quarter hour at varying times
netween 4 :45 and 6:45 p. m.. 42 sta-
tions involved. Agency: Blackett-
Sample-Hummert, Inec.. Chieago.

HARRY M. FROST Co.. Boston, in-
forms BROADCASTING that it is han-
dling the account of the Federal Im-
porting Co., Boston (Olie Simonini
and Italian olive oil), which was re-
ported in the Feb. 1 issue us having
lsunched a  program  on  WAAB,
WEAN and WICC of the Yankee
Network,

RIESER Co., New York (Venida hair
mets) on Feb. 11 started “Waves of
Romance™ on 14 stations of NBC-
WEAF network. Mondays. 3:15-5:30
p.m Agency: Lawrence €. Gum-
binner, N. Y. C.

UNXDERWOOD-Elliott  Fisher Co.
New York. Feb. 15 renewed “Voice of
Ameriea” on 21 CBS stations, Thurs-
days, 8:30-9 p. m., with Mary Bas
man, Alex Gray and Nicholas Kemp-
ner orchestr: Ageney : Marschalk &
Pratt, Ine.. N, Y.

W. F. YOUNG. Inc.
Mass, (Absorbine. Jr.)
starts program Sundays, 5-5:30 p. m..
o § Yankee Network stations, until
May 13, Agency: Erwin, Waser &

Co. N. Y. C.

FIRESTONE TIRE & Rubber Co.

New England deale on Feb. 11

started mixed quartet, Sundays, 6:15-

6:30 p. m,, on 8 Yankee Network sta-

tions, until April 1. Ageney: Harrey

M. Frost, Boston.

MEXDERTH, Inc.. Boston (soil rec-

tifier) on Feb. 18 starts farm and gar-

den talks on 6 Yankee Network sta-

- tions, Sundays, 6:10-6:15 p. m.. 26

Springtield.
on Feb, 18

Weeks,  Agency: Chambers and Wis-
well, Boston.

BEGINNING Feb. 18 the “Little
Miss Bab- Surprise Party” series,

Spousored by B. T. Babbitt Co.. New
York (cleansers) will be heard Sun-
days at 1:30-2 p. m., instead of 1-1:30
bom, on the NBC-WEAF network.

‘x\‘L@LTED CEREALS (o.. program
‘Little Known Facts About Well
Kno_wn People” will be heard Sundays
11 30 p. m., instead of 1:30-2 p. m.,
ts:zclflve Feb. 18 on NBC-WEAF net-
vork,

WWW americaiiadiohistorvy com
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PROSPECTS

[
BARTLES-SHEPHERD OIL Co..
Waterloo. Ig. (motor oils and greas
will make up new lists du Fehru-
ary. Previous =schedules have in-
cluded radig. Weston-Barnetr., 1
Waterloo, Ja.. will place advertis

OTIS C.—\RL WILLIAMS, Inc. Wor-
cescer, Mass., will prepare new lists.
during )[.n}h. for the advertisi

its client Win. H. Bacheller (¢
Worcester. Efnss. (C. C. A, Cis
Radio and other media will be v

DOUGLAS I CARLSON, 1123
New Hampshire St., Lo
taken charge™of the End
tributing Cp. (headache pills
will soon undertake a
campaign ta include ra

THE RUMFORD CHEMICAL
Works, Rumford, R. I. (bak
der) will expand its 1034 ¢

over| 1033
pramaotic
and in jother media

wir

TRANSCRIPTIONS

-
HADIOSCR#I’T PRODUCTIONS,
Tos Angeles) has announced it will

enter the thanscription fleld late in
February. although it has not vet de-
cided whether it will .operate irs nwn
technical plant or use one of
already in Hollywood., Ilal Hx
T.os Angeles.jhas been named ma
of the commercial departmen

it,

I.. C. WHITIAKER. of the sal
of MacGregop-Sollie Lahoratories. San
Francisco, in New York seeking
buyers for transcriptions of Coleman
Cox, “The Old Philosopher.”

DICK XNELSON PRODUCTIONS®
has been formed with two studios at
1560 North Vine, 8t., Hollywoed. by
Dick Nelsony who has been a free
lance broker-gnnouncer in Tos Angelex
for several ygars. Techuical work will

be done at (rro K. Olesen transcrip-
tion studios. :

SER Co., Inc.

duced 72 3-minute

i ] itons 1o spot on
KHQ. Spokn KFsD. San

o AR
pectations of later
in thel eleven
J. R. Mayers{Co., Los

h

using other
western € L
ngeles ageney
ccount and technigal
e done at the Otto

ALLIED
Hollywood

BROADCASTING Co.,
transeriprion  producers.
has gone ont of business, and in its
place. at 201 Creque Building, Micky
Cuarter. Lute Perkins and Associates
e established .offices to distribute
nally the recordings, of a dozen
Iywood  transeription

ssociates with the firm are
Arquette. George T. Coreoran
and L. K. Arquerte, all of whom are
well known in ceast broadeast cireles
as entertainers. The group will use
ibutors and sales representatives
oughour the country. Each one
4 complete line of tran-

for preview and audition

WMCA Denies Lease
PUBLISHED reports that WMCA,
New York, had leased a Broadway
theatre. for presentation of pro-
grams to studio audiences as well
as over the air were branded as
“absolutely untrue” by John. T.
Adams, president. .

PIEZO
ELECTRIC
CRYSTALS

“Superier by Comparison!’
of New York : ’

&3
. The Heintz. Pick-

s agency, will &

Paeitie i |

BROADCAST BAND
Broadcast Band . Crystals supplied
fully mounted, ground to an accu-
racy BETTER than .039% on equip-
ment tested regularly hy U. 8.
Bureau of Standards, Standard Fre-
quency Signals.

geles distribur-
recorded a series
seriptions for Frait

several

trunReription account of
New York (In-

weeks instew

vothe Feb. 1 i
W BUNINE:

3 N
e of Br

Crystals for use in the Broadcast
Band are supplied in two types of

Noplaced this fort-

night by WBX include holders. Our Standard Holder (con-
v “ 1 so Pitrsl tact type) made of Bakelite, with
- do Nens, ittsburgh metal parts Wrass nickle-plated. Our
tDu tke Mixer) 38 4 nule  Precision Isolantite Monel Metal
prog . AMir . three  Holder (air gap adjustable) permits
times weekly o1 . through small adjustment of frequency, by
Bartten, Barton. 3 changing air gap slightly. When

and Os- 3
born, . ordering state type tube, plate voltage
and operating temperature.

Provident Mutual Life Insurance Co.,

Philadelphia, a of four drama-  FREQUENCY RANGE 100 TO 1500 KC.
tizations 1 { d Standard Holder . . " . $35
their files, vver fuur ..

ATeney. Precision Isolantate

Holder .. . .. .. 845

Prices for other Frequency Bands
quoted upon application |

STATION MONITOR SERVICE

We will calibrate and adjust ' your
present MONITOR to an accuracy of
plus or minus 58 cycles (558 ke to
1500 kc.), at a cost of $25. We will
furnish new ecrystal in your Moniter
(holder sypplied with Monitor), cali-
brate and adjust same to within 50
ercles for $66. If a crystal is sup-
plied with Monitor which is lower
than desired frequency, cost for res
grinding and adjusting within 50
cveles is 855,

Ends 1340 Kec. Row

ENDING a four-cornered contest
for assignment on 1,340 ke. ih
Maine, the Radio Commission Feb.
2 granted the application of
WFEA, Manchester, for a shift in
frequency to the channel from
1,430 Ke.. on condition that no un-
due interference will result with
WSPD, Toledo. Applications of
Charles W. Phelan, of Boston and
the Portland, Maine, Publishing
Co. for permission to ereet 500-
watt stations to use the channel in
Portland were denied. The Com-
mission dismissed the application
of WQDM, St. Albans, Vt., for the
channel and denied the request of,
WRDO, Augusta, Me., to -move to
Portland.

Prompt Delivery Assurea

. SCIENTIFIC
RADIO SERVICE

“*THE CRYSTAL SPECIALISTS'
SINCE 1925
124 JACKSON AVE,, UNIERSITY PARK
DEPT. B-2
HYATTSVILLE, MARYLAND

T

Olesen <mdm%.
|

I
i
|

“% MARKS THE SPOT"

Sold to 'National and Local Accounts

BETWEEN 6 and 10:30 P. M.

z
2

@® indicates available time *

Proof that
ADVERTISERS PREFER

. |

~ WDRC

1000 WATTS

| THURS|«
x

FRL \

L3

FULL TIME 16 HOURS DAILY |}

The Advertising Test Station

SAT. it

in the Advertising Test City

Basic CBS ® Associate Yankee Network

N

'HARTFORD  CONNECTICUT

!
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GERBER & CROSSLEY, Inec. Pore- JOHN W. HUNT Co.. Los Angeles GOV. HERBERT H. LEHMAN ¢ . tant conbressional ctions d
BADIO ADVERTISERS iund. Oreg. has been appointed to  direct mail agency, has formedvn radio A\'.ew York iu:mg.:urated 4 new serix Radio Press Plan sgorts e?!ntg.ﬂ The pa;og‘i'a\;‘x daér:e\ SOUTH POLE CALLING
GENCIES AND direet the advertising of the Portland department with Harry J. Wendland  of programs, entitled “Reviving Locs (Continued from page 10) ~ ° not resktrict such broadeasts. )
AGE! S Al  Electric Power Company of Qregon, in charge. Governments,” over the NBC-WJz That 1[5 NAB in no wise has KFZ, Most Remote U. S. Station,
REPRESENTATIVES Portd r elecrric ranges and water  TRACY - LOCKE - DAWSON, Inc., network Feb. 13, The weekly serie B - committed itself to the program Begins Broadcastin
N heate Radie and other media Wil New York, is now handling the adver- IS the seventh to be presented with th president of the U. P.; Jo=eph Ve was” emphasized by Phillp G. g g
- be used. tising of the Comet Rice Co. New Cooperation of the Committee on Civej Connolly, president, L N.S.; Frank  Loucks, NAB managing director, THE JOST remote broadeasting
PHE GEYER COMPANY, Dayrton, J:\M’Eb H. TURNER. Chicago. York Education by Radio of the Nationy) E.Mason, vice president, \BC and Avho attenided the final conferences 7 N .
4 e Geyer-Cornell Co.. Ingc, \9“‘ appointed by the A, J. 1 o e . Advisory Council on Radio in Edy o] ps 1 W. White, director of_news ‘in New York as an observer. Mr, Sfation %mda LO?H-.OI of the Fed-.
\Jave opened a branch in Roch leago (coffee) to handle irs RAY HEWITT, Los angeles radio o/ =00 =0 0 (0 Poli e Paul W. WS, S "\y Loucks hgs sent to the NAB mem- eral Raéxo Commission went on the
. Y. with R. M. Ganger, y Radie and other media  representative until he was stricken Sei ; le american olitieal | proadeasting, CB.S- While the }’1 " bership & memorandum outlining air Feb. 3 from Little America and
years contact exeeutive of the with serious illness a year ago. has - CionCe Association. gram also provides for an NAB  the progrhm and the status of in- Was heard by millions in the United

A
oibarge as manager Lhe SAMUEL C. CROOT Co. New York,  recurned to business, He will do talent  “ATHENAEUM ROUND Table D member, the appointment was de- dependent stations under it. States who tuned in on CBS sta- . -

A. P.; Hugh Baillie, executive vice

¢

Rochest

coln-Alliance Bﬁnk Bldg. o1 f:‘“&““'m oy "19 Tefm management and has placed the Dusky mls‘ﬁ;ms” ii}tles Ia 1new Eragio series - 1o vod with the understanding that Form?illj_a?ncuncement of tge -xoiln ton KFZ, which was set up
e . . = . I T < o o choir which wus launched on Feb. 8 fpy A . : 4 . approval of the proc’ram was made atl al s 3
GECRGE W. S. REED. president of Rtevedores, 20-voiced negro choir, v w AB may decide later whether grar D . i - -

the  Adversising Arts Ageney, Los inder contraet. KHJI, Los Angeles, to stations of the | 1% ¥ Jan. 31 by E. H. Harris, publisher by CBS to carry the sponsored pro-

it desires to be represented. It is o the R{lchmoud (Ind) Parra- grams from the antarctic camp of

expected that this matter: will be” prum- ITE\f Ra;éiocgsa;naz; eof %ge éggéifaiﬁl;i_%hargg Bizggk((}g&?gé
mmittee. a = D, D 'K,

o f&lggﬁszﬁ\ HISPANA Broadeasting Co., 220 East

rent radio ac. IRVING 3;‘ HENRY. formerly with  Anaheim St., Long Beach, Cal, will

CBS-Don Lee network in Pacific coas
states. The network will cooperate Publish
with the California Institute of Tech. kon-‘ldered at the next NAB board ublis &

ig spending

counts and eo ting of new clients,  Eratt & Inc, New ¥York .ot gs an agency to stage Mesican- ; ; negotiations which culminated in -Nuts), is the first broadeasting sta-
Ageney, 1ed charge of the “ A 2 nology. Pasadena; the Mt Wil meeting, probably in April 2 - a1 . San 11 i rer set 1 in tl ricinity of
+ 495 \[s . ge Spinis ams . . otogy.  Pasadena; ilsop | meeting, 3 + . oy . o tion ever set up in the vicinity of
}?:%13}0 { &pE; i Imk,.';bim\[g\g}w i s : of L. . Waldron Rpanish prol{:r.lma It‘ will. carry on g;xrnvglc'Obser\'umn and the Humh the p1og1"am were begun Dee. 11. ‘he Souch Pole. It operates with
%Eem,e, Tte‘u: . ang orth Amerthub Aqm\ New York. the work inaugurated by Antoniv  ington Library and Art Gallery, Sap Networks Drop Reporting F — 1,000 watts power B
B i - - . H P ar M ) s 16 - ’ Py N AR R
ing WIBL, PENICK & FORD. New York, has Seine, who becomes production man-  Marino, in broadeasting talks by The station, according to a report v

seientists and scholars connected with

|
these highly endowed research instir. IN ACCORD with thex 211;1‘;1\11}.1,’%* LUS Alkgeles Papers :[_,‘St’ from Admiral Byrd to Herbert L
tions. ment, both CBS and NBC have Tyq ‘itatiouq for News Pettey, secretary of the Radio

M. MATHES, Ine, \ew 19«5 has  blaced rthe advertising of My-T-Fine ager. Jose Sambrano has been numed
el the 46th, '4‘{1; and 48th floors FrGhU\h with Batte . Dwur-  as commercial manager.

Cenn.,_beginning Mareh 1, 1934 reney, Los Angeles.
BLACKSTONE PRODUCTS Co. AL ARMER has joined the Deshon- ¢ 1 in the Hollywood studios with par news arrangements with local from the tc'\\ spaper. Th

k Lax Chocolate Lax- N Agency, Beverly MHills, Cal, inaugural some time late in February, - Weather reports, time in addl*){on to  broadcasts on gineer.
nted Reddeld-Coupe. 1o h ndle th}e, UL“II\-‘I‘()“IN radio de- © WOMEN'S COMMUNITY  Service papers. eather eports, L KRKD., LO\ :‘LnO‘LAe\ which will Previous broadeasts from the
to handle its adver- tment. = hecently [I¢ QU8 engUECC  guxiliary of ‘the Los Angeles.Chamber continue as the paper’s offical st B\’m expedition have come nom

talent fur southern California stage the flag ship, the Jacob Ruppert ) w H y,
——— e B

£

0%

he Umnm Bldg. The radio depa stine & Osborz, Ine. New York. ROY CARLSON, University of Wash-+ pei vromon co. Ine. e agreed to withdraw from the news- Commission, s temporarily housed
1t will be on ths 47tk foor and w THE FULLER BRUSH Co., Hart- ington graduate and formerly in the n‘e";mml'” ‘o n’:’{{snm?k‘{méﬁﬂ beey | fmering field. The program does LOS AN VELES Illustrated DaiLy in a tent. A apeual shack will be Business at WWVA for Jan-
N ude ﬂli ﬁuddmnmv Toom. ford, Conn., mla place its advertising agency business in Rt‘it}[lﬁ‘ 128 joined eram to NBC Pacific coast inporg: aa erict ,' q q = o NEWS, on|Feb. 5 made an ar puilt as soon as snows permit. 1934 {_ led J
Q ) Sy : h it vaoh O artford N : srtising Arts t ot restrie endent stations o 7. Murphy, newsr
RADIOSCRIPT PRODLLTIO_\ -through the Manternach Co., Hartford, es staff of the Advertising Arts J75% transcribe it on Was at thy not restrict Independer ation ment with KMPC, Beverly Charles J. V. Murphy. newspaper- uary riple anuary

Angeles program producers

man-announcer, i3 in charge of {
_bas " appointed 3 so m e 1933 totalst

KFZ. and John Dyver iz the en-

same time. Plan is to stage the pro. | irom gathering news, nor does it o1 a thrife daily broade

i

bt Lom\ Scattle, Port}:m
San Fraucisco.
POMPEIAN OLIVE OQIL

New Yaork, signals, government agricultural

P . s ations and special
Baltimore (olive oil and mage i shows . of Commerce hus started a civic series | 12P0Its, Qquota tion with jthrice daily news.
s placing. its ng through the PHIMO RADIO & TELEVISION HOWs _over KFAC as an internationai good | broadeasts, such as conventions, 3 sj “hnovcehold economics
Jaseph Ratz Co. mare, y., Philadelphia, has placed its a will feature. apoltmg e\ent and the like, ars other departme L e
T, A Advers EQUIPMENT “FRIEND OF YOUTH" is tle ge| i 5o wise affected by the program. X IO PROMOTE the sale of tickdis .
ochester, N. Y. Q - - N e tide h s ociations hav Since the first to the Presidential ball, WBT, || Because word is bei d
: of a heavy mail pulling sustaining The three press associations have station hook-u 01 L« sl N a hotr ecause word is being passe;
ADIO STATION LUCKY KAT Co., 8alem, Mass. (shoe program on WCATU, Philadelphia. {1 notified their member and client ='2 < shools kp i \e~ (::\a‘r;_ot;te : C., staged an hour s sround among radio adver
EPRESENTATIVES polish) has appointed the 1 W. C. EVANS, manager of the radio - Woman. twice weekly at 5:15 p. m, newspapers that, effective March 1§\§~ sheets has ‘:;C‘x:l. sustaining br cadeast in t};e armory :
Co.. Boston, to handle its advertising.  department of the Wostinghouse Elee. Solves the problenis of her youthf broadeasting of news from Lh¢ TIMES uses both d  auditorium. Nearly 10.000 persons tisers who demand a run for -
Cue o g part of the Westinghouse Elec 1, the broadcasting of ne KMTR £ -s and oth adin U N PO f r
WALTER BIDDICK CO. Radio and other media will be used. (riec & Manufacturing Co.. announces audience. hen telegraphic reports must be MTR for its news and other radio  packed the I}allv to see the parade their money that w
568 Chamber of Cammerce Bidg., Les Angeles AD-STAFF, Los Angeles specialty that negetiations have been completed T s i accordance with the prograni. activities,| and the PosT- RFLORQ of the station’s foremost talent. ney e—
. 474 Muuim&asag. San Franciscs asency. plans to start & radio branch, tor Westinghouse to manufacture the | ) " h ears to be serious has affiliations with both KFT and  This is said to be the largest turn-
. 3326 Stuart Bidg., Seattle( s plans ning live talent and  radio devices developed by members of Seven-Dav Radio Show There ~ appears 3 ®  KECA out for a broadeast in the south
i GBCh‘rhsB‘dg Deaver transeripticns for otz{‘é;izﬁli&ﬁram‘ rne W ashington Institute of Tech- ’ . OV Joubt in the minds of numerous T L hal s e SV ro uce
transe ans for petential elients e o "
vi potent T nology.  The Institute is interested  Draws 160 Advertiseps| newspaper publishers, particularly "
particularly in developing radio aids SRR these  affiliated with stations, as
for aviation. A NON-STOPshow, running twelve | well as broadcasters, about the

(murANATOLE

el T

.uxsvut—t

THOROUGII ~overhauling of and one half hours daily from Feb | workability of the plan. Stations

RADIO FANS'WANT PHOTOGRAPHS WMCA's six studios at 1697 Broad- 12 to 19, is under way at KTAB, | which havé been broadeasting spon-
way, New York, has been virtuallyr San Francisco, under the title{ sored news periods naturally are
. compdleted. All 1{‘1"6 E“‘tff“ tgwetn “et“' “KTAB Carnival.” Conceived by | reluctant to forego this right, and
- N é soundproofing and acoustic trea ment : Mrs. I. N. Sorenson, the sesen«iav Lhey contend that the “program’

the control rooms have been rebuilt
show is a continuou simply would supply them with’
.To fill these requests s period of 16) - simply e

Limited time available for
immediate scheduling. Write
direct or consult our repre-
sentatives.

'\hed with new speech-input d
ind new mxcrgphone Bu sponsored programs, culminating | “stale” news already published,

X “ P
s o Q S ups have been installed, The tech- With a two-hour jamboree. whereas the public demands “spot” :
: 4'"?”(‘0 Leadln ponsors nical equipment was furnished by “During the week prizes are be- | news. They seem disposed to fight o

RCA, and the acoustic treatment done  ing given away by the Sponsors, the program as vigorously as they BV 4—The Most Welcome

by Johns-Manville Co. carnival promoted full page ads inf did the proposed 10-point agree-
several newspapers and by an-, ment of last December, now dis- -
nouncements on the station. At carded.

STUDIO NOTES the conclusion of the ecarnival,
KTAB’s new manager, Frank X

KVQO, Tulsa, Okla., will occupy twao S—,aélwsgieglaqnnsd ap;fga%gﬁ;mg’eo;“%f‘ REPORTS persist that news may
1 it hiltower, one of < " tati R
?hém\%ut%(g; L“: Lhrfe}t) (:qtl%e ebixlld:;go: ments and the purchase of some giinigi‘d Ol,toutisgig,?}]ief&i%u%i, I
March 15, according to announcement New equipment. private organization qualified and

by William B. Way., station manager. — v at )
Construction of the new studios ix equipped to meet the task. In the

Station in Eastern Ohio,
Western Pennsylvania and
West Virginia

' USE

VITAPRINTS

—the new process of reproducing .
} i ; TFE der s f T.. W~ Stinson. 7 tad west, two separate projects are
photographs m large Juantities at a gr?ie?re;gﬁferg;QXEHK({EOO. o WLWL Request Denied afoot for the creation of radio

fraction of the cost of photographs. FACILITIES and personnel of THE APPLICATION of WLWL .Iews-gathering organizations, but

p grap KFYR, Bismark. N. B, were brought for unlimited time on the 1100 kc. »uelther seems sufficiently developed C'zare‘a
: into_play recently to publicize the ar- clear channel occupied by WPG, at this time to be regarded seri- .
rival of a special advertising train.  Atlantic City, was denied by the  OWly: Channel

. - - . ; . sponsored by Kelley-How-Thompson i issi . Some question has arisen as to
Pillsbury’s Flour Mills—Welch’s Co. wholesale dealers of Duluth, ~adic Commission Feb. 9. Com f @ N @ Dhrase “transcendent im-
Grape Juice—Ovaltine—Wrigley—

During the past year Louisville has
been Sutstanding as one of the
bright business spots of the
nation. Toeffectively reach
this responsive Middle
Western market and
the important terri-
tory which sur-
rounds it you
must specify

Radio Service Rumored

»
5000 WATTS

s WWVA

1160 KILOCYCLES

Time

Minn., at Bismark. Several h . ; ; .
perions were aitracted fo “The Teamn  dissented. WLWL now using spe- | bortance” will mean in the sclec-

of Hardware Progress” through the cified hours, amounting to approxi- tion of special news bulletins under

-West_Virginia R

‘Procter & Gamble—Swift & Co. efforts of KFYR, and broadcasts were  mately two hours per day, on the|l the program. It might mean, it Broadcashng Corp.
- (. ) made direct from the train. frequency. Protracted hearingsi ¥as pointed out, that intermittent ) .
are a few VITAPRINT users, WGN, Chicago, is building an audi- Were held last September and the| 2ews flashes of major importance Hawley Bldg.
’ tion studio supplementing “its broad- case was one of the most bitterly | Wil be pro.Wded daily in between Wheeling, W. Va.
Samples and Complete quormatmn casting studios in Tribune Tower. contested in Commission history.{ the five-minute summaries. On

the other hand, it might be re-
stricted to those rare occasions

" Opera From Paris. when major disasters occur or
when some epochal event takes

THE FIRST international broad-} place unexpectedly.

THE COURIER ;OUR‘QAE_ and LOUISVILLE TIMES

on request ‘ T

R STATION
FREE & REPRESENTATIVES

Columbia Station

Representatives .
J. H. McGillvra, 485 Madison

THE VITAPRINT PROCESS CORP.
731 South Wabash Ave. !

Make Your Broadcastb Do Extra Selling

SLEEN?NGER INC.

cast of the famed Opera Comique
from Paris was carried over the
CBS network Feb. 10 by special
arrangement with the French gov-
ernment station. The opera was
Massenet’ “Manon”.

One development, it is believed.
will be more widespread use of
special news broadcasts by net-
works as well as by independent
stations, particularly of scheduled
events, such as conventions, impor-

Ave., New York City

Myron A. Reck, A-1808
175 West Jackson St., .
Chicago, 1.

re *
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FEDERAL RADIO COMMISSION

l&\"UARY 31 TO FEBRUARY 14 INCLUSIVE i

Applications ces
JANUARY 31

WSXL. Cuyahoga H
<P

ights V

for

of expe; enta
exper!
., 60000-30

FEBRUARY 2
KARK. Littde Roek., Ark.—Modificatic
installation ¢f mew eq

0 ke 3 W

rred to

time;

n of license to change frequency
¢., increase power to 230 w. and ti

NEW. Hooster Broadeasting. Inc.. Lndganspoli;
coperate on 1380 ke., 1 kw., unlimited time.

FEBRUARY 4

WEAN, Providence.’ R. L-—Extensi
periment guthorization to use addi
w., night until $-1-34. N

WJAR. Providence. R. L—Extension
ment autho n to use additonal
night until & B

WSAZ, Hunt
incregse power 5

Applications returpe
CP to increase power t
21 kw. LS, also to make changes in equipment: WIMJ,
watkee—Authority to determine operating power by
direct measurement of antenna power.

FEBRUARY s
WBNS, Columbus, O.—Modification of license to cf
corporate name to WBNS, Inc., and change studio
tion to 33 N. High St., Columbus. 0.; CP 1w
stransmitter to Trure Township, O.
WLAP, Lexingtorn, Ky.—Modification of CP for
proval of transmitter and studie sit 0
WIR, Detroit—Modification of (P granted 12-153-33 to
make changes in equipment. {
WSOC, Charlotte, N. C.~CP ic install new eguipment
and ineresse D. power from 108 w. to 250 w. ‘
NEW, Charles Henry Gunthorpe. Jr., Nacogdoc
Tex.—CP to operste at 1426 ke. 10¢ w. D. i
WLBC. Mauncie, Ind.—Extension of time under €P
granted 10-10-33 until 3-10-34.
WDAF, Kansas City,' Mo.—CP to
NEW, Samuel Nathanuel Morris. Stamfi
operate on 1420 ke, 180 w., 8. H. ¢faci

and KFPL). . : >
FEBRUARY 10 !

WCAE, Pittsburgh—License to cover (P (as modified
granted 6-30-33 to make ehanges equipment and
move transmitter to Baldwin Township, Pa.: also .au-
thority to determine opersting power by direct antenza
measurement.

WWVA, Wheeling, W. Va.—License ta cover CP
granted 10-27-33 to move suxiliary transmi v alse
CP to increase power from 5 kw. to 10 kw. and make
changes in equipment.

from

meve

ap-

rect

instell
d. T

KWCR. Cedar Rapids, Iowa—Modification CP
granted 1-16-34 for approval of transmitter s
WHBU, Anderson, Ind.—CF to rebuild station destroved

by fire.

EGCR. Watertown, 8. D.—CP 10 move transmitter

locally. N

WRJN, Racine, Wis.—CP to make changes in equip-
ment.

° WTAX, Springfield, II—CP to move transmitter
locally.

KIEM, Eureka, Cal.—Modification of license to change
hours of operstion from D. to unlimited (facilities of
KFWIL} amended to omit request for fazecilities of KFWIL.

KGMB, Honolilu, T. H—CP to
equipment and change transmitt: loeation ded 1o
amit request to change transmitter site. H

NEW, Hoosier Broadeasting, Inc., Indianapelis, Ind.—~
CP to operate om 1368 ke., power of 1 kw., unlimited
time -amended to change transmitter site (locally) and
request facilities of WGES and those formerly used by
WJIKS (WINDJ. T

KGW, Portland, Oreg.—CP fo increase power from 1
kw. to 1 kw., 2% kw. LS, and make changes in equip:
ment.

Application returned: NEW, John E. Reegan, Monon-
gahela, Pa.—CP to erect new station; WKAR. Michi:
gan State College, East Lansing, Mich.—Modification of
iicense to change hours of operation from D. to un-
limited and change power from 1 kw., D. to 500 w..
night and 1 kw, LS. :

- FEBRUARY 12

WNEL. San Juan, P. R.—Modification of CP granted
12-15-33 to install new equipment.
WERC, Cincinnati—Extension of special experimental
authorization to use 1 kw. until 9-1-34.
WIDX, Jacksom, Miss.—CP to increase power from
1 kw. to 1 kw.' 21 kw., LS and make changes im
H ded re i changes. .

Page 34

make changgs In* | station to operate on 1340 k

| taining former Examiner Yos

- exrerimental

ACTIONS OF THE

La

Saile, IlIL—CP to move studic and trans-

Weslevan (College Campus, Bloomington, IIL
KWIL Broadeasting Co., Williston, N. D.—
perate on Q0 ke.. power of 100 w.,

D.
to applicant: KGW, Portland.
icense to cover CP.

FEBRUARY 14

ic on

d

lidate WAAM
o: use power of
or WGCP).

CP granted
4-3¢ and com-

NEW. 2
& WODA

tion date to 5-17-34.
WKFI, Greenvood. M
B smitter and
completion &
KFGQ, Boone. lowz—Modification of license to change
hours specified to unlimited. .
Application returned:  WCAZ, Carthage, IlL—Modifi-
cation to i se power from 30 w. to 140 w. and fo
for ( Violation

ion o

nd

I CP to move
commencement

Police Broadea
Decisi '
€eCIsions ...
FEBRUARY 2
WRAM. Wiimington, N. C.—Granted CP to move sta-

tion from Wilmington te Durham. N. (.. make changes
in equipment and change frequency from 1370 to 1500 ke.

KLCN. Blytheville, Ark.—Granted license covering
local move of station: installation of new equipment
and changing power from 30 to 100 w.; 1280 kc., D.

WPFB, Hattiesburg, Miss.—Granted modification of
license to tuce hours of operation from unlimited to
specified.

Set for hearing: WLBW, Erie, Pa.—Modification of
license to increase night power from 500 w. to 1 kw.

lications, heretofore set for hearing, dismissed at
t of applicants: KGAR, Tuscon, Ariz.—Modification
of license {facilities of KVOA): KVOA. Tucson, Ariz.—
modification of license ¢faei of KGAR N .
Vernon Clark, —CP for

experimental facsimile trans-

W00,

WCAQ. Bsltimore—(E
tion of license authorizi
to 500 w. on 600 ke., s

WICC. Bridgeport,

Rep. 520} Granted medifica-
increase in power from 200 w.
taining Examiner Walk part.
Conn.—Granted modification of

Hicense suthorizing increase in power from 250 w. night,
500 w., LS. fo 500 w. om 600 ke., réversing Examiner
Walker.

. Storrs, Conn.—Granted modification of license
i i in power from 250 w. to 500 w..
tituting the name Connecticut State
Connecticut Agriculture Colllge, sus-
1 part,

Y.—{Ex. Rep. 527). Granted
change frequency from 1440 to
i 1t of hours from D. and
ith WHEC. to unlimited time,

2

T,
', . Rochester, N. Y.

—Granted modification of
license to change frequen rom 1440 to 1430 ke., and
change heurs of operation from D. and part time night
shafing with WOKO, to unlimited, reversing Examiner
Walker,

AH, Columbus. O.—Granted meodification of license
to incre: the D. power of station from 500 w. to 1 kw.,
and change hours of operstion from D. and part time
ight, sharing with WHP, to unlimited time, on 1430
Ke., reversing Examiner Walker.

WHP, Harrisburg, Pa.—Granted modification of license

{ta change hours of operationi from specified hours day,

sharing with WCAH =at night, to unlimited time, cn
1436 ke., sustaining Examiner Walker in part.

WFEA, Manchester, N. H.—(Ex. Rep. 527). -Denied
license to operate on 1430 ke., with 500 w. power, un-

limited time, reversing Examiner Walker.

NEW, Casco Bay

Portland, Me.—
(Ex. Rep. 488).

for CP for new
with 500 w. power, sus-

Broadeasting Co.,
Denied application

NEW, Portland Maine Publishing Co.. Portiand, Me.—
Denied spplication for CP for 2 rew station to operate
on 1340 ke., 500 w. power, sustzining Examiner Yost.

WQDM, St. Albans, Vt.—Dismissed application for CP
to incresse power from 100 w. to 1 kw., and change
grequency from 1370 to ‘1340 ke., sustaining Examiner
Y ost.

WFEA, Manchest«r, N. H.—Grented modification of
CP 1to change frequeney from 1430 to 1340 ke. on an
basis, subject to certain condition. Ex-
aminer Yost reversed.

WRDO, Augusta, Me.—Denied CP to move WRDO from
Augusta to Portland, Me., sustaining Examiner Yost.
{Com ioners Starbuck and Hanley dissented in the
cases inveolved in Ex, Rep. No. 488.)

KIEM, Eureka. Cal.—Application for modification of
license to increase hours of operation from D. to un-
limited on 121@ ke., 100 w., {facilities of KFWI), which
was denied as in cases of default on Dec. 8, 1933, was
restored to the hearing docket.,

NEW, Northern Broadeasting Co., Inc., Laconia, N. H.
—Application for new station to operate on 1310 ke.,
100 w., D. only, (fgcilities of former WKAV), taken
from hearing docket and granted.
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‘increase power from 100 w. to 100 w. night, 250 w. LS.

JEestion 01

NEW, George Webb, Newport. R. L-—Application fq
new station re-designated for hearing., to be heard o
5. 1933, :

bill of particulars dated Dec. 5.
FEBRUARY 6

WTAG, Worcester, Mass.—Granted CP to move trans.
mitter locally from 52 Fromt St., to 20 Franklin §
Worcester, Mass, "

WJIBO, Baton Rouge, La.—Modification of CP to move
transmitter locally in Baton Rouge, La., and exteng
commencement date from 2-2.33 to 3-6-34, and extend
completion date from 5-31-33 to 120 days from 2-6-34,

'ENC, Albany, Ga.—Modification of CP granted fw‘
of transmitter site to be determined at 107
St., Albany, and extension of ecommencemen

date from 1 34 and etxension of completioy
date from 4-5-34 to 5-6-34.
WICC, Bridgeport, Conn.—Granted modification of

license for direct measurement of
determine power.

WMEX, Chelsea, Mass.—Granted modification of Ccp
for approval of transmitter site authorized to be dew
termined by CP at Chelsea. Mass.

WGST, Atlanta—Granted czuthority to operate with
vower of 250 w, D. for 10 days on account of construe.
tion work authorized by CP 3-P-B-3038.

WBNS, Columbus, Ohio—Granted moderation of license
to change name to WBNS. Inc.; also granted CP o
move transmitter to Truro Township.

Set for 'Hearing: NEW-—Pittsburgh Radio Supply

258 w, D.;

antenna, input, o

House, Greensburg, Pa.—CP for 620 ke. . D.
WSMK. Dayvton, Ohio—Special .experimental authorizs.
tion to increase hours of operation from simultaneous
day. specified at night, sharing with K@V to unlimited,
simultaneous day and night with KQV, for period ending
5-1-34: KQV,  Pittsburgh—Special experimental authori.
zation to incréase hours of operation from simultaneous
day, specified at night, sharing witk WSMK to unlimited,
simultaneous day and night with WSMK, for period
ending 5-1-34; WKBF, Indianapolis—Renewal of license.

FEBRUARY $§

WIBM, Jackson, Mich.—Granted CP to move station
locally and make changes in equipment.
. WCAE, Pittsburgh, Pa.—Granted CP to move auxil-
x;;ry transmitter from Pittsburgh to Baldwin Township,
a.

- WMAS, Springfield, Mass.—Granted license covering
increase in day power and changes in equipment ; 230
watts day.

<WFAM., So\l(h Bend, Ind.—Granted license covering
cnanges in equipment.

KARK, Little Rock, Ark.—Granted modification of CP
to move transmitter locally; extend commencement date
immediately after this date and completion date to
March 11, 1934.

WAVE, Louisville, Ky.—Granted modification of license
to_change name to WAVE, Inc.

_\VORC, _W'orcester, Mass.—Granted extension of spe-
cial experiment authorized to cperate unlimited time
on 1280 ke., with 500 w.. until June 1

WSAIL  Cincinnati—Granted extension of special ex-
pveriment authority until May 1, to operate with 1 kw.
power night time, 212 kw., D., using special directional
antenna array.

WLBC, Muncie, Ind.~—Granted modification of CP to
extend completion date of CP from Feb. 10 to March 10.

Set fer hearing: NEW, E. L. Landsbert and K. V.
Martin, Las Vegas, Nev.—CP for new station; 1420 ke..
100 w., unlimited time (facilities of KGIX); WIBK,
Detroit—Special experiment authority to operate un-
limited .time experimentally until July 1; WHAD, Mil
waukee—Special experiment authority to move trans-
mitter locally, install new equipment, change frequen
from 1120 ke. to 580 ke., increase power from 230 w.
to 1 kw., and increase hours of operation from specified
to unlimited experimentally.

NEW, Philip J. Wiseman, Lewiston, Me. (Ex. Rep.
492)—Denied application to operate on 640 ke., 500 w.,
limited time, sustaining Examiner Hill.

NEW, Harold Thomas, Waterbury, Conn. (Ex. Rep.

529)—QGranted CP_to operate on 1190 ke., 100 w., D.
hours. sustaining Examiner Walker.
NEW, Willard G. Demuth, Uhrichsville, Ohio (Ex.

Rep. 530)—Denied CP to operate on 1370 ke.,
power, D. hours, sustaining Examiner Hill.
NEW, Thomas R. McTammany and William H. Bates.
Jr., Modesto, Cal. (Ex. Rep. 532)—Granted CP to oper-
ate on 740 ke., 250 w. power, D. hours, reversing Ex-
aminer Walker.
WMBG, Richmond, Va. (Ex. Rep. 533)—Denied CP to

100 w.

sustaining Examiner Hill,

WPHR, Petersburg, Va.—Granted renewal of license
to operate on 1200 ke., 100 w. night, 250 w. LS, un-
limited time, sustaining Examiner Hill.

_WLWL, New York—Denied application for unlimited
time on 1100 ke.; Commissioners Starbuck and Hanley
dissented. . .

WPG, Atlantic City-—Granted renewal of license, 1100
c.. 5 kw. power, specified hours, sharing with WLWL,
Commissioners Starbuck and Hanley dissenting.

Oral argument in re Examiner’s Report No. 534, in-
volving KGDE, Fergus Falls, Minn., and the application
of Herbert H. Fettee for the facilities of KGDE, was
granted to be heard March 7.

The following cases, designated for hearing, were
denied because applicants failed to enter their appear-
ances: NEW, John E. McGoff. Julius Schaeffer and

crancis Thurston, Newport, R. L—CP 1500
Hﬂm]‘{)o w., 9 hours per day: NEW.
v Clay Allison, Fort Worth, Tex.—CF
370 ke.. 100 w. (share with KFJZ):
AwDEL, Wilmington, Del.-—Modification of
1120 ke., 500 w., unlimited time:
NEW—Richland Sound Systems. Mansfield.
Ohio—1310 ke., 50 w.. specified hours (facil-

of WHBD): KUOA. Fayetteville,
rk.—Madification of license. 1260 ke., 1
specified hours.

FEBRUARY 13

s
WCNW. Brooklyn, N. Y.—Granted moii-
f CP authorizing approval of
rransmitter site in Brooklyn. completion by
May 1. 1934, ] B
“WHDF, Calumet. Mich.—Granted modi
cation of license to change specified hours.
WSAZ. Huntington, W. Va.—Granted

license.

| medification of increase power from 500 w.

k.
mv%r}{gv‘ Anderson, Ind.—Granted CP to
cebuild station destroyed by fire, installation
new equipment, and move transmitter and
o within building. 1210 ke.. 100 w..
imited. .
S WFL and WLIT. Philadelphia—

Granted extension of temporary experi-
mental authority to operate with 500 w.
additional power during daytime hours

only, for the next regular license period,
Set for hearing: NEW. John V.
Hogen, Longr Island City. N. Y.—CP tex-
perimental broadcast)
limited time: to be hea ot &
<ion en bane April 4th; NEW. L. M. Ken-
net, Indianapolis, Ind.—Same, except 153¢
k NEW. American-Republican, Inc..
Waterbury, Conn.—Same: NEW, Fred W.
Christian, Jr., and Raleigh W. Whiston.
4/ gs Christian & Whiston, Norco. Cal.—
Same, except 1570 ke.

Action on Examiner's Report—Leo J.
Omelian, Erie. Pa.—Granted CP for new
station on 1420 ke., 100 w., unlimit i

Ky

sustaining Examiner Hill. (Commissic
Hsnley and Lafount dissented. Report
No. 515.)

WHAD, Milwaukee. Wis.—Reconsidered

and set for hearing, application for consent
o voluntary assignment of station license
1o WHAD. Inc.. because of protest of
sistion WISN.

Theaters Oppose
(BS Plavhouse

Little Revenue is Diverted
From Commercial Houses
OPPOSITION of New York the-’

atrical interests to the use of the
fomer Hudson Theater as the
(BS Radio Playhouse is not likely
to make any appreciable difference
in the network’s policy of inviting
large audiences to attend certain
commercial programs, it is believed
in radio cireles. .
It is pointed out that in most
cases large blocks of tickets for
every broadcast- originating in
either the NBC Auditorium Studio ,
in Radio City or in the CBS Play-
house are taken by the sponsors or
their advertising agencies for dis-
tribution among dealers, jobbers,
salesmen and other employes.
These admissions certainly do
mot - represent admissions which,
otherwise would have brought reve-
nue to a commercial theater. In
some cases the blocks of tickets
taken for these purposes are so
arge as to leave little room for the
izeneral public, which continues to
press for admission to the more
pectacular programs.

Another answer to the ‘“divert-
ng paid admissions” argument is
hat very few radio programs last
ven as long as an hour. It seems
mnlikely that persons willing to
pend from two to ten dollars for
dmission to a theatrical perform-
nce will be prevented from doing
0 by the possibility of enjoying
ree entertainment for half an
our, in most cases, and for an
our, in a féw, when it is remem-
bered that the average stage pro-
fuction, whether dramatic or oper-
flic, lasts at least two and a half
bours.
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By JA;JES MONTAGNES

THERE ARE now 19 basic stations.
on the Carpadian Radio Commis-
sion’s variop$ networ the latest
1o be added peing CHNC, New Car-
lisle, Quebeg, on 1210 kc., making
four basic stations in Quebec prov-
ince. Ontario has four basic sta-
tions with two in Toronto; Nova
Scotia has ¢ne, Prince Edward Is-
land has one, New Brunswick has
two, there!|is one in Manitoba,
three in Saskatchewan, of which
two are in Regina, two in Alberta

inlBritish Columbia. In
addition thete are 21 other stations
in Canada wgsing Comr ion pro-
grams fromitime to time.

wo= o

on

The Canagdian Radio Commission
has been inj|court on contempt of
court proceeflings arising out of an
injunetion by the Canadian. Per-
forming Ri%ht Society restraining
the Commisgsion from using eight
popular tunds. The Society claims
that the Commission has used one
of the prohibited songs since the
granting of the injunction, and the
Commission's representative

peared in court in Montreal.

question of fees to be paid by
Commission to the Soci
to be settledl

ap-
The
the

i

There is a|tendency in Canadian
newspapers {o drop radio column
One of the best radio columns in
the Dominimt. that in the TORONTO
STAR, has for instance, disappeared
in the last [few .weeks, and only
program i i‘{ngs are being carried.

In other rs radio chatter is
also atea m 1uin, with programs
the only ra;dio news appearing.

are watching carefully what hap-
pens in the {[United States, before
finally dropping unpaid programs
from the daib’ issues. B

Canadian pagT:rs, it is understood.

¢ Educators}lare working in con-
junction with provinecial education
departments land the Radio Com-
mission to detelop a means of edu-
cational broadcasts for children liv-
ing in rural ok remote parts of the
Dominion, There are many areas
in. the Dominion too sparsely
settled for schools, and it is mainly
with these regLO s in mind that the
Radio Commiksion is working on
plans for teaching the three r's by
gadio. Dramhtic presentation Is
considered a | necessity for

educational bz‘roadcasts.
|

I
Six Select Biddick
WALTER BIDDICK CO., Los An-
geles, has beep appointed western

representativel of WIP, Philadel-
phia; WGAR, Cleveland; WPRO,

Providence; WBAL, Baltimore;
WREC, Meniphis; and WII_\ID.

Gary, Ind. \

E
Supplements Radio

COMPLEMENTING the “Djef~
Kiss Recital,”] now carried on a
limited NBC-WJZ network, the
Vadsco Sales Corp., Long Island
City, N. Y. (Djer-Kiss cosmetics),
plans to place supplemental adver-
tising in Sunday newspapers in
leading cities hot covered by the
network broaddast.
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White House Considers
First Zone Appointment

WORD as BROAD-
, concerning
st Zone com-
issioner to fill the vacancy to be
created when the term of Commis-
sioner William D. L. Starbuck ex-
pires Feb. 23. Mr. Starbuck is a
candidate for reappointment. Also
mentioned for the post is John
Killeen, New York. Demoecrat, and
former publisher of a Bronx news-
paper.

While it was stated that the
President had reached no decision,
one view was that the imminent
creation of a communications com-
1 .and abolition of the Radio
on might cause the Chief
Executive to permit the appoint-
ment to lapse, rather than make an
appointment for a short time.

R .
Hearings on 1500 Band;
SuggestedFor SchoolUse
HEARINGS on the four applica

i

Was

lacking,

C.

casting stations in the 1500-1600

kc. band, recently opened on a
semi-experimental basis, will be

held before the Radio Commission,
sitting en banc on April 4. Appli-
cants are John V. L. Hogan, Long
Island City, N.X.; L. M. Kennet,
Indianapol American-Republi-
can, Ine., Waterbury, Conn., and

isti and . Whiston, Norco,

that at the suggestion of Senator
of

il (D.).
Commission i

Washington, the

" definitely

ns for authority to locate broad-

informing al major-

ERPI Turntable

Lease at $1 Per Year

WESTERN ELECTRIC turn-
tables leased by Electrical Research -
Produects, Inc., to broadcasting sta-
tions will be available at a rental
of one dollar per year after stations
have completed five-year leases, it
was learned Feb. 13 at ERPI
headquarters in New York. The
procedure, it was said, is to rent
equipment fér an initial period of
three years with a two-year re-
newal to qualify for the $1 per
vear rental. :
No station lease, it was pointed
out, has yet run the full five years.
As each individual station lease
completes the five-year period it
will have the option of renewing in-
on the dollar basis.
Some 25 stations were said to be
in the final two-year lease period.
Future two-year contracts, ERPI
stated, will include the dollar con-
tinuation ptroviso but initial three-
vear contracts are not affected.

AUTHORITY to build a new sta-
tion at Modesto, Cal., to operate on
740 ke.. with 250 watts, daytime.
was granted ‘by the Radio Com-
mission Feb. 9 to Thomas R. Mec-
Tammany and Williajm H? Bates.

educational institutions that the
1500-1600 ke. band is*open for as-
signment. A letter from the Sen-
ator to the Commission raising this
matter, and pointing out that edu-
cational institutions might find this
band ideally suited for their pur-
poses, will be sent along with the
Commissicn’s communication.

" DISTORTION

Before brushing up quality in your statiofi, it is necessary
to know how much distortion there is and where it comes
from: With the Type 836-A Distortion Factor Meter, the
station can be checked step by step, and sources of distortion

cleared up.

Price—$140.00

Made by the
Manufacturers of
The
GENERAL RADIO
FREQUENCY -MONITOR

Described in Catalog
"G (P 122). If you
have no copy, write

for details.

GENERAL RADIO COMPANY

CAMBR‘IDGE, MASSACHUSETTS
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FEDER

Applications... .
JANUARY 31

Village., Ohi

1 :broesx'ic-as:

LHUNS w.

" FEBRUARY

BN
inerease power

1 T U T .
Appl s returnad to nt: NEW, J. R.
Vancurren, Logan, W operate on 131¢ ¥

0.—CP

d KCRC. Enid. .OX
n

FEBRUARY {

WEAN. Providente. R. L—Exte

zation to use add
34.

nsion of special ex-
tional power of 2

WJAR. Providen R. 1.—Extension of special
ment authorization to wse additicnal power of
night until 9-1-34 :

WSAZ, Hur
increase power

Applications returned: WCAL,
€P to increase pewer from 1 kw.
21 kw. L8, also to make ¢
Milwaukee—Authority to determine ape
direct measurement of antenna power.

FEBRUARY 8

WBNS, Columbus, O.—Modification of license to change
corporate name to WBNS, Inc., and wwe studio loca-
tion to 33 N. High St., Columbus, O.: CP to move
transmitter to Truro Town . O

WILAP, Lexington, Ky. odifieation of CP for ap-
proval of transmitter and studio sites.

WIR. Detroit—Modification of CP granted 12-15-33 two
make changes in equipment.

WSOC, Charlotte, N. C.—CP to install new equipment
and increase D. power from 108 w. w0 230 w.

NEW, Charles® Henry Gunthorpe, Jr., Nacogdoches.
Tex.—CP to operate at 1426 ke. 18¢ w. D.

WLBC, Muncie, Ind.—Extension of time under CP
granted 10-16-33 until 3-10-34.

WDAF, Kansas City, Mo.—CP to imstall
NEW, Samuel Nathanuel Morris, Stamford.
operate on 1420

%*and KFPL).

gton. W. Va.—Modification of license to

from 330 w. to 1

Northfield, _Minn—

ting power by

rectifier @
.—CP to
ke., 16¢ w., S. H. (facilities of KFYQ

FEBRUARY 10

. WCAE, Pittsburgh—License to cover CP
granted 6-30-33 to make changes
move transmitter to Baldwin Towns
thority to determine operating power
measurement.

WWVA, Wheeling, W. Va.—License o cover
granted 10-27-33 to move auxiliary transmitter:
CP to increase power from 5 kw. to 10 kw. and make
changes in equipment.

KWCR, Cedar Rapids, Iowa—Modificati
granted 1.16-34 for approval of transmitter sic

WHBU, Anderson, Ind.—CP te rebuild station destroye

medifiedt
pment and
p, Pa.: also au-
by direct antenns

cr

by fire.

KGCR, Watertown, S.
locally.

WRJIN, Racine, Wis.—CP to make changes in equip-
ment.

i

D.—CP ta move transmi

ocally.

KIEM, Eureka. Cal.—Modification of license to change’
hours of operation from D. to unlimited (facilities of
KFWI) amended to omit request for facilities of KFWI.

KGMB, Honélulu, T. H—CP to make changes in
equipment and change transmitter location amended to
omit request to change transmitter site. .

NEW, Hoosier Broadeasting, Ine., Indianapolis, Ind.—
CP te operate on 1360 ke., power of 1 kw., unlimited
time .amended to change transmitter site (locally) and
request facilities of WGES and those formerly useq by
WJIKS (WIND}. .

KGW, Portland, Oreg.—CP to increase power from 1
kw. to 1 kw., 2% kw., LS, and make changes in equip-
ment.

Application returned: NEW, John E. Reagan, Monon-
gahela, Pa.—CP to_erect new station; WKAR, Michi-
gan State College, East Lansing, Mich.—Modification of

license to change bhours of operation from D. to un-
limited and change power from 1 kw., D. to 300 w.,
night and 1 kw., LS.

FEBRUARY 12

WNEL, San Juan. P. R.—Modification of CP granted
12-15-33 to install new equipment.
WKRC, Cincinnati—Extension of special experimental
authorization to use 1 kw. until 9-1-34¢. ‘
WJIDX, Jackson, Miss.—CP to incremse power from
1 kw. to 1 kw., 21 kw., LS and make changes in
H ded re i . changes.
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WTAX, Springfield, IIL.—CP to move transmitter |

ACTIONS OF THE

WJIBC. La Salle,
mitter to Wesle
NEW.
CP to

1IL—CP to move studio and trans-
College Campus, Bloomington, IlL
KWIL Broadeasting Co.. Williston, B
perate on 1500 vower of 100 w., D.

i applicant: KGW. Portland,
tion of license to cover CP.

FEBRUARY 14

<L se on CF 1o consclidate WAARM
meve transmitter and studio: use power of
c.. IS are WGCP 117 for WGCP).
C.~~Modification of CF granted
33 to extend commencement date to 2-19-34 and com-
n date to 3-17-34.

f CP to move
1 commencement

3Q. Beone. Iowa—Modification of
hours specified to unlimited,
Application returned: WCAZ, Carthage,
f w. 1

nse to change

Til.—Modifi-
¢ w. and to
(Violation

FEBRUARY 2

WRAM, Wiimington, N. C.—Granted CP to move sta-
tion from Wilmington to Durhem, N. C.. make changes
in equipment and change frequency from 1370 to 1500 kec.

. KLCN, Biytheville, . Ark.—Granted license covering
local move of station: installation of new equipment
and changing power from 50 to 100 w.: 1290 ke., D

WPFB, Hattiesburg,
license to
specified.

Set for hearing: WLBW, Erie, Pa.—Modification of
license to increase night power from 500 w. to 1 kw.
Applications, heretofore set for khLearing,

Miss.—Granted modification of
reduce hours of operation from unlimited to

of license (facilities.of KVOA}:; KVOA. Tucson, Ari
modification of license (facilities of KGAR); New.
Vernon Clark, Chester, S. for new station
1 130 w., D.: NEW, The Journal Co., Milwauke
ense for special experimental facsimile tran

won.
WCAQ, Baltimore—(Ex. Rep. 520} Granted modifics-
tion of license authorizing increase in power from 200 w.
to 500 w. on 600 kc., sustaining Examiner Walker in part.
WICC, Bridgeport, Conn.—Granted modification of
license authorizing increase in power from 230 w. night,
300 w., LS, to 500 w., on 600 ke.. reversing Examiner
Walker.
WCAC. Storrs, Conn.—Granted meodification of license
authorizing inerease in power from 250 w. to 500 w..
¢ ke., and substituting the name Connecticut State
ead of Connecticut Agriculture Colllge, sus-
aminer Walker in part.
Albany., N. Y.—(Ex. Rep. 527). Granted
modification of 2 nge frequency from 1440 to
1430 ke.. and change assignment of hours from D. and
part time night i th WHEC. to unlimited time,

S

—Granted modification of

license to change frequency from 1440 to 1430 ke., and
change hours of operation from D. and part time night
%an'ng with WOKO. te unlimited. reversing Examiner

er.

CAH. Columbus, 0.—Granted modification of license
to increase the D. power of station from 500 w. to 1 kw.,
and change hours of cperation from D. and part time
night, sharing with WHP, to unlimited time, on 1430
ke., reversing Examiner Walker. |

HP, Harrisburg, Pa.—Granted modification of license
to change hours of operation from specified hours day,
sharing with WCAH =at night, to unlimited time, on
1430 Kke., sustaining Examiner Walker in par

WFEA, Manchester, N. H-—(Ex. Rep. 5 Denied
license to operate on 1430 ke, with 500 w. power, un-
limited time, retersing Examiner Walker.

NEW, Casco Bay Broadeasting Co., Portland, Me.—
{Ex. Rep. 488). Denied application for CP for new
station to operate on 1340 ke. with 500 w. power, sus-
taining former Examiner Yost.

NEW, Portland Maine Publishing Co.. Portland, Me.—
Denied applieation for CP for a rew station to operate
on 1340 ke., 500 w. power, sustzining Examiner Yost.

WQDM, St. Albans, Vt.—Dismissed application for CP
to incresse power from 100 w. to 1 kw.. and change
gfequency from 1370 ¢ 1340 ke., sustaining Examiner

ost.,

WFEA, Manchestcr, N. H.—Granted modification of
CP to change frequency from 1430 to 1340 ke. on an
experimental basis, subject to certain condition. Ex-
aminer Yost reversed.

WRDO, Augusta, Me.—Denied CP to move WRDO from
Augusta to Portland, Me., sustaining Examiner Yost.
(Commissioners Starbuck 'and Hanley dissented in the
cases involved in Ex. Rep. No. 488.)

KIEM, Eureka, Cal.—Application for modification of
license to increase hours of operation from D. to un-
limited on 1210 kc.. 100 w., (facilities of KFWI), which
was denied as in cases of default on Dec. 8, 1983, was
restored to the hearing docket.

NEW, Northern Broadeasting Co., Inc., Laconia, N. H.
—Application for new station to operate on 1310 ke.,
160 w., D. only, (facilities of former WKAV), taken
from hearing docket and granted. .

AL RADIO COMMISSION

JANUARY 31 TO FEBRUARY 14 INCLUSIVE

NEW, George Webb, Newport. R
new station re-designated for hearing, to be heard ¢
bill of particulars dated Dec. 5. 1933,

FEBRUARY 6

WTAG, Worcester, Mass.—Granted CP to move tr
mitter locally
Worcester, Mes i

WJBO, Baton Rouge, La.—Modification of CP to move
transmitter locally in Baton Rouge, La., and extend
commencement date from 2-2-33 to 8-6-8 and exteng
completion® date from 5-31 to 120 days from 2-6-34

YENC, Albany, Ga.—-Modification of CP granted for
approval of transmitter site to be determined at 107
N. Jackson 8t.. Albany, and extension of commencement

ans.
from 52 Front St., to 20 Franklin St,
i

date from 1 to 34 and etxension of completion
date from 34 to 4.

»WICC‘. Bxl\‘ig&’pol‘l, Conn.—Grarted modification of
license for direect measurement of antenna input, o
determine power.

WMEX, Chelses, Mass.—Granted modifieation of ¢p

for approval of transmitter site authorized to be de-
termined by CP at. Chelsea. M.

WGST, Atlanta—Granted cut ity to operate with
power of 250 w. D. for 10 days on account of construc.
tion work authorized by CP 3-P-B-3038.

WBNS, Columbus,
to change name to
move transmitter to D.

Set for Hearing: NEW-—Pittsburgh Radio Supply
House. Greensburg, Pa.—CP for 620 ke. 250 w. D.:
WSMK. Dayton, Ohio-~Special experimental authoriza.
tion to increase hours of operation from simultaneous
day, specified at night, sharing with KQV to unlimited,
simultaneous day and night with KQV, for period ending
5-1-34; KQV, Pittsburgh—Special experimental authori-
zation to increase hours of operation from simultaneous
d:ay, specified at night, sharing with WSMK to unlimited,
sbmpltaneous -day and nght with WSMK, for period
ending 5-1-34; WKBF, Indianapolis—Renewal of lcense.

FEBRUARY 9

WIBM, Jackson, Mich.—Granted CP to move station
locall)' and make changes in equipment.
. WCAE, Pittsburgh, Pa.—Granted CP to move auxil
ary transmitter from Pittsburgh to Baldwin Township,

Ohio—Granted moderation of license
WBNS, Inc.; also granted CP to
Truro Townshi;

a,

. WMAS, Springfield, Mass.—Granted lcense covering
increase in day power and changes in equipment ; 230
watts day.

. WFAM, South Bend, Ind.—Granted license covering
changes. in equipment.

KARK, Little Rock, Ark.—Granted modification of CP
10 move transmitter locally; extend commencement date
immediately after this date and completion date to
March 11, 1934,

WAVE, Louisville, Ky.—Granted modification of license
to change name to WAVE, Inc.

. WORC, Worcester, Mass.—Granted extension of spe-
cial experiment authorized to cperate unlimited time
on 1280 ke., with 500 w., until -June 1.

WSAIL Cincinnati—Granted extension of special ex-
periment authority until May 1, to operate with 1 kw.
power night time, 212 kw., D., using special directional
antenna array.

WLBC, Muncie, Ind.—Granted modification of CP to
extend completion date of CP from Feb. 10 to March 10,

Set_ fer hearing: NEW, E. L. Landsbert and K. V.
Martin, Las Vegas, Nev.—CP for new station ; 1420 ke.,
100 w., unlimited time (facilities of KGIX); WJBK.
I_)et}'mt—Special experiment authority to operate un-
limited time experimentally until July 1; WHAD, Mil-
waukee—Special experiment authority to move trans-
mitter, locally, install new equipment, change frequency
from 1120 kc._to 580 kc., increase power from 250 w.
to 1 k_w.,v and increase hours of operation from specified
to_unlimited experimentally.

NEW, Philip J. Wiseman, Lewiston, Me. (E.
492)—Denied application to operate on 640 ke.,
limited time, sustaining Examiner Hill.

__NEW, Harold Thomas, Waterbury, Conn. (Ex. Rep.
329)~Grantqd CP to operate on 1190 ke., 100 w. D.
hoI%x;.wsus‘%ulri.ing Examiner Walker.

. illard G, Demuth, Uhrichsville, Ohio (Ex.
Rep. 530)—Denied CP to operate on 1370 ke., 10& w.
power, D. hours, sustaining Examiner Hill.

NEW, Thomas R. McTammany and William H. Bates.
Jr., Modesto, Cal. (Ex. Rep. 532)—Granted CP to oper-
ate on 740 ke, 250 w. power, D. hours, reversing Ex-
aminer Walker.
. WMBG, Richmond, Va. (Ex. Rep. 533)—Denied CP 1o
increase power from 100 w. to 100 w. night, 250 w. LS.
sustaining Examiner Hill.

WPHR, Petersburg, Va.-——Granted renewal of license
to operate on 1200 ke., 100 w. night, 250 w. LS, un-
limited time, sustaining Examiner Hill.

. WLWL, New York—Denied application for unlimited
time on 1100 ke.; Commissioners Starbuck and Hanley
dissented. '

WPG, Atlantic City—Granted renewal of license, 1100
ke., 5 kw. power, specified hours, sharing with WLWL,
Commissioners Starbuck and Hanley dissenting.

01:8] argument in re Examiner’s Report No. 534, in-
volving KGDE, Fergus Falls, Minn., and the application
of Herbert H. Fettee for the facilities of KGDE, was
granted to be heard March 7.

The  following cases, designated for hearing, were
denied because applicants failed to enter their appear-
ances: NEW, John E. McGoff. Julius Schaeffer and

x. Rep.
500 w.,
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L—Application for |

hurston, Newport. R. L.—CP 1500
@ hours per day: NEW.

- Allison, Fort Worth, Tex..—CP
100 w. (share with KFJZ):
Wilmington. Del.—Modificatien of
20 ke., 500 w., unlimited time:
land Sound Systems. Manstield.
. specified hours (facil-
KUOQA. Fayetteville.
license, 1260 1

Francis T
ke, 100

ke, 1

FEBRUARY 13

WCNW. Brooklyn, N. Y.—Granted n‘xo\ii:
feation o C authorizing approval of
cransmitrer site in Brooklyn. completion by
May 1. 1984 N
“%};‘DE)‘. Calumet. Mich.—Granted modifi-
.ation of license to cl‘ui.n,-’.'ev specified hours.
PSAZ. Huntington, W. Va—Granted
modification of increase power from 50¢ w.
"°“1,~f§§t, Anderson. Ind.—Granted CP to
rebuild station destroved by fire. installation
cew equipment. and move transmitter and
:e dio within building. 1210 k 100 w.,
wnlimlted ) 4nd WLIT. Philadelphis—
Gmute;l extensfon of temporary experi-
mental authority to operate wx_th 500 w.
additional power during  daytime hours
:m{y, for the next regular license period.
Set for hearing: NEW. John \\. 1.
Hogan. Long Islzmd\ ‘. Y.—CP
verimenta] broadcastt 1350 1 kw..
limited time; to be hear
sion en bane April 4th Ken-
net. Indianapolis, InfL—Same. except 1530
ke.; NEW. American-Republican, Inc..
Waterbury, Conn.—Same: }\EV. Frefl W.
Christian, Jr., and Raleigh W, Whiston,
d/b as Christian & Whiston., Norco., Ca -
Same, except 1570 ke. i
Action on  Examiner's Rerport—Leco
Omelian. Erie. Pa.—Granted CP
station on 1420 ke., 100. W \_:1111m1
sustaining Examiner Hil
Hanley and Lafount d
N 5.
NOW}SI!AD, Milwaukee, Wis.—Reconsidered
and set for hearing, application for consent
1o voluntary a nment of station license
w WHAD. Inc.. becausé of protest of
station WISN.

Theaters Oppose
CBS Playhouse

Little Diverted
From Commercial Houses

OPPOSITION of New York the-
atrieal interests to the use of the
former Hudson Theater as the
CBS Radio Playhouse is not likely
to make any appreciable difference
in the network’s policy of inviting®
large audiences to attend certain
commercial programs, it is believed
in radio circles.. .

1t is pointed out that in most
cases large blocks of tickets for
every broadcast originating in
either the NBC Auditorium Studio
in Radio City or in the CBS Play-
house are taken by the sponsors or
their advertising agencies for dis-
tribution- among dealers, jobbers,
salesmen and other employes.
These admissions certainly do
not represent admissions which

Revenue is

nue to a commercial theater. In
some cases the blocks of tickets
taken for these purposes are so
large as to leave little room for the
general public, which continues to
press for admission to the more
spectacular programs.

Another answer to the “divert-
ing paid admissions” argument is
that very few radio programs last
even as long as an hour. It seem$
unlikely that persons willing to
spend from two to ten dollars for
admission to a theatrical perform-
ance will be prevented from doing
so by the possibility of enjoying

free. entertainment for half an
hour, in .most cases, and for an
hour, in a few, when it is remem-
bered that the average stage pro-
duction, whether dvamatic or oper-
atic, lasts at least two and a half
hours.

February 15, 1934
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, Caanian Radio News

“in

otherwise would have brought reve- -

By iAMES MONTAGNES

THERE [ARBfnow 19 basic stations
on the (Canfidian Radio Commi

sion's various networks, the lates
to be added being CHNC, New Car-
lisle, Quebee, on 1210 ke., making
four basic stations in Quebec prov-
ince. Ontario has four basic sta
tions with two in Toronto; Nova
Scotia has one, Prince Edward Is-
land has| one, New Brunswick has
two, there is one in Manitoba,
three inj Saskatchewan, of which
two are in Regina, two in Alberta
and onelin British Columbia. In
addition hxere are 21 other stations
in Canada using Commiss
grams from time to time.

PRI

The Cdnadian Radio Commi 1
has been| in court on contemprt uf
court proceedings arising out of an
injunction by the Canadian Per-

forming Right Society vestraining
the Commission from using eight
popular tunes. The Society el
that the Commission has used one
of the prohibited songs since the
granting of the injunction, and *he
Commission's  representative ap-
peared in court in Montrfsal. ih
question of fees to be _paxd“m—
Commissipn to the Society has vet
to be setﬂed.

€
e

There ik a tendency in Canadian
newspapels to drop radio columns.
One of the best radio columns in
the Domihion, that in the TORONTO
STAR, has|for instance, disappeared
in the last féw weeks, and only
program fistings are being carvied.
In other 5pape s radio chatter is
also at a ininimum, with programs
the only| radioc news appearing.
Canadian |papers, it is understood,
are watching carefully what hap-
pens in the United States, before
finally dropping unpaid programs
from the daily issues.

Edupators are working in con-
junction with provincial education
departments and the Radio Com-
ion to{ develop a means of edu-
cational bioadeasts for children liv-
ing in rurdl or remote parts of the
Dominion. | There are many areas
the ominion too spar§ely
settled for|schools, and it is mainly
with these regions in mind that the
Radio Commission is working on
plans for teaching the three r’s by
radio. Dramatic presentation 1s
considered| a mnecessity for such
educational broadecasts.

Six Select Biddick

WALTER BIDDICK CO., Los An-
geles, has been appointed western
representafiive of WIP, Philadel-
phia; WGAR, Cleveland; V_V‘PRO.
Providence} W BAL, Baltimore;
WREC, Memphis; and WIND,
Gary, Ind.

Supplements Radio

COMPLEMENTING the “Dijer-
Kiss Recital,” now carried on a
limited NBC-WJZ network, the
Vadsco Sales Corp., Long Island
City, N. Y.} (Djer-Kiss cosmetics),
plans to place supplemental adver-
tising in Sunday newspapers iIn
leading cities not covered by the
network broadcast.

- BROADCASTING

\

White House Considers
First Zone Appointment

WORD was lacking, as BROAD-
CASTING went to press, concerning
appointment of a First Zone com-
missioner to fill the vacancy to be
¢reated when the term of Commis-
sioner William D. L. Starbuck ex-
pires Feb. 23. Mr. Starbuck is a
candidate for reappointment. Also
mentioned for the post is John
Killeen, New York, Democrat, and
former publisher of a Bronx news-
paper.

While it was stated that the
President had reached no decision,
one view was that the imminent
creation of a communications com-
mission and abolition of the Radio
Commission might cause the Chief
Executive to permit the appoint-
ment to lapse, rather than make an
appointment for a short time.

Hearings on 1500 Band;
SuggestedFor SchoolUse

HEARINGS on the four applica-
tions for authority to locate broad-
casting stations in the 1500-1600
ke. band., recently opened on- a
semi-experimental basis, will be
held before the Radio Commission,
sitting en banc on April 4. Appli-
cants ave John V. L. Hogan, Long
Island City, N. Y.; L. M. Kennet,
Indianapolis; American-Republi-

tan, Inc., Waterbury, Conn., and
Christian and Whiston, Norco,
Calif 2

Simultaneously, it was learned
that at the suggestion of Senator
Dill. (D.), of - Washington, the
Comn on is informing all major

ERPi Tu‘rntarble
Lease at $1 Per Year

- WESTERN ELECTRIC turn- |

tables leased by Electrical Research
Products, Inc., to broadcasfring sta-
tions will be available at a rental
of one dollar per year after stations
have completed five-year leases, it
was learned Feb. 13 at ERPI
headquarters in New York. The
procedure, ‘it was said, is to rent
equipment for an initial period of
three years with a two-year re-
newal to qualify for: the $1 per
vear rental.

No station lease, it was pointed
out, has yet run the full five years.
As’ each individual station lease
completes the five-year period it
will have the option of renewing in-
definitely on the dollar basis.
Some 25 stations were said to be
in the final two-year lease period.
Future two-year contracts, ERPI
stated, will include the dollar con-
tinuation proviso but initial three-
vear contracts are not affected.

AUTHORITY to build a new sta-
tion at Modesto, Cal., to operate on
740 ke. with 250 watts, daytime.
was granted by the Radio Com-
mission Feb. 9 to Thomas R. Mc-
Tammany and William H. Bates.

educational institutions that the
'1500-1600 ke. band is open for as-
signment. A letter from the Sen-
ator to the Commission raising this
matter, and pointing out that edu-
cational institutions might find this
band ideally suited for their pur-
poses, will be sent along with the
Commission’s communication.

Before brushing up quality in your station, it is necessary
to know how much distortion there is and where it comes
from. With the Type 836-A Distortion Factor Meter, the
station can be checked step by step, and sources of distortion
cleared up. ‘

DISTORTION

Made by the
Manufacturers of
The
GENERAL RADIO
FREQUENCY MONITOR

Price—8140.00

Deseribed in Catalog
W G (P 122). I you
have no copy, write

for details.

GENERAL RADIO COMPANY

CAMBRIDGE, MASSACHUSETTS

(
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WE -
CONDUCT

'NO
BROAD-
CASTS

IN
CHINESE!

< cover’

WA

INCORPOR

LOUISVILLE,

.

.C.
1000 WATTS ..+ 940 K

i
i

By A. E. BENNETT
[Eprror’'s Note—This i¢ an inter-
view with the managing director

- and chairman of the board, 2GB,

Sydney, Australia, and vice presi-

“dent of the Australiam Federation

of Broadcasting Stations, whe kas

been visiting in the United States.]
AS YOU may know, our Austra-
Han radio set-up is a.sort of com-
bination of the British and Ameri-
can  systems. The government
stations are managed by the Aus-
tralian Radio Commission. Some
half million set owners are taxed
vearly to support the government
broadeast stations.

In addition there are the Class
8 stations, which operate both sus-
taining and commercially spon-
sored programs as in your country.
Thesefreceive no government as-
sistance. And, by the way, the
Class B designation has just been
changed to “national service and
licensed stations.”

No Radio-Press Issue !

WE HAVE never been troubled
with a “radio and press war.” Both
mediums work in perfect harmony.
In fact many newspapers own and

. operate stations just as they do in

the United States. The attitude in
general is a genuinely friendly one.

Newspapers do not consider
radio a competitor. The dailies
carry complete time schedules and
program information about sta-
tions without any ceercion or urg-

3,227,984

i
i
!

Engineer’s
Survey

Primary Coverage Reaches

WCAE, Incorp

. PITTSBURGH, P

Population

New Transmitter

February 1, 1934

orateﬂ
A
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BROADCASTING IN THE ANTIPODES

‘Radio-Press Relations Harmonious; Agency Recognition
| Offers No Problems, Australian Visitor Says

ing. The listings are just as much
a2 matter of public service, on the
part of the newspapers as are the
programs from the stations.

I should not like to say that an-
nouncers in the United States are
more mechanical and less human
than ours, but in Australia we
have made quite a personality out
of station announcers. Their voices
are welcomed in thousands of fam-
ilies. Their words are eagerly
awaited. R

No Talent Featured

OF COURSE this is largely be-
cause we have no particularly out-
standing programs or entertainers
to feature. We have no Bing
Crosby, Kate Smith, Joe Penner
or Rudy Vallee. We have no
Chase & Sanborn, Old Gold, Stand-
ard Qil, General Foods or other
programs known everywhere by,
the name of the sponsor. B

So, without talent or programs
to promote, we have naturally
ballyhooed our announcers. At
2GB, for example, we have four-
teen announcers and every school
child in the Commonwealth knows
them by name and voice.

I understand that agency recog-
nition has caused considerable con-
cern in the states. We have ac-
cepted the time-honored newspaper
list of advertising agencies, and if
a radio agency is newly established
we vote on recognition and com-
mission.

Conditions on Agencies

AGENCIES must have a capital
of approximately $2,500 before. our
stations will do business with-
them. And, in cases where bills
go unpaid over a 60 day period,
the account is not commissionable.

Commissions range from 7% to
15 per cent. This is on time only.
We have not had to face the talent
commission problem as you have.
This has been due entirely to the
fact that gramaphone and tran-
scription programs have been the
rule and, in the few cases where
artists were used, they are station
staff members.

Five Stations in Chicago
Protest WJJD Removal

FIVE PROTESTS against the de-
cision authorizing WJJD to remove
its principal studio from Moose-
heart, Ill.,, to Chicago were filed
with the Radio Commission Feb. 8
on the ground that the removal is
prejudicial to the interests of
existing Chicago stations. Each
protest asked that the decision,
rendered Jan. 16, be set aside and_
that the case be designdted for
hearing pursuant to the regula-
tions which make hearings manda-
tory upon protest.

The protests were filed by NBC
in behalf of WMAQ and WENR;
and by WGN, WLS and WCFL.
The complainants pointed out that
the action was contrary to repeated
expressions by the Commission
that there is an excess of facilities
in Chicago in denying other appli-
cations.
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Chicken Feed Profits
(Continued from page 17)

cided to go into the business g
raising chickens. Their tribuls,
tions were those easily recognize
by agriculturalists, and Lany
chicken feed was invariably th,
“deus ex machina” which pulled th,
boys out of their various predics.
ments.
Dealers Doubled

THE DEALER tie-up was
close. Posters and window djs.
plays showing pictures of the
rro Harmoneers and announcing
their broadcast schedule, were dis.
tributed throughout New Englang
Within three weeks, the numbber of
dealers handling Larrowe Company
products had increased 100 per
cent in the New England states,
During the fifth broadcast in the
series, “Oscar,” the leading comj
character
Thompson), went to a photogr
pher's studio to have his pictur
taken. Although it was not ap/
nounced that the resulting master.
piece would be available to his ra.
dio friends, nearly 10,000 lettery

were received by him requestingF

the picture. (P. S.—They got the
picture.) .

Before the expiration of the firgt
13 weeks, the Larrowe Company
announced that its business in New
England had shattered all records,

despite the supposed prejudice
among New England farmers
against . change, The progran

was extended another 13 weeks
allowing for two programs a.week
The programs, incidentally, are
broadcast at noon, on the assump
tion that this is the best time for
catching hard-working and hun
gry farmers. . ’

Sends Men to Farms

THIS YEAR the contract has been
renewed, with the Harmoneers stil

carrying on with their chickenf:

farm. Besides the five stations of
the New England Network, WOR,
Newark, has been added. In add-
tion, the Larrowe Company has
contracted with WBAL, Baltimore,

for & program advertising its wares

to Maryland agriculturalists.
Thus, chicken feed is more than
mere ‘‘chicken feed” at WTIC
One letter in the Larrowe Company
files describes how a little girl o
a farm in Maine convinced her
father that “Oscar” is right in
maintaining that Larro
offer “the greatest possible profit
over feed cost.”” Other interesting
testimonial letters assert that

“Oscar” sent unemployed men back
-to the farm, there to raise chickens

on Larro feed.

Iowa Soa—p Series

JOWA SOAP Co., Burlington, I
(Magic Washer Soap and Pynasen
tic) on Feb. 12 started a series’
thirteen 15-minute transcription
produced by RCA Victor Co., o
selected group of middle west
stations. Program features Ca
Molina and his South American o
chestra. Account was placed
R. J. Potts & Co., Kansas City:

very,

(played by Howardﬁ distorting interference.

feeds ¢

TWO OVER ONE

Holland Sends Two Programs
! On Wave Simultaneously—

TRANSMISSION of two separate
yroadeasting programs simultane-
ously on the same channel, similar
to the system used in *“serambling”
code communication, is being ac-
complished experimentally in Hol-
land, according {to rveports from
abroad. Each of the “paired” pro-
orams, it is stated, is veceivable
without mutual interference by use
of a simple change-over switch,
which has the effect of reversing
veception and of ‘“unscrambling”
the two programs.

While engineers herve declare
such a development along practi-
cable lines would be of inestimable
henefit to broadeasting, they doubt
the possibility of elimination of

So far as
is known, no similar experiments
are being conducted here. Practi

cal application of the methe
would have the effect of doubling

the program capacity of the
broadeast band.
The basic principle of this

“paired” transmission is said to be
the use of a high frequency “dis-
tributor,” which feeds first one pro-
gram and then the other in rapid
alternation to the same transmit-
ting aerial. The operation is so
arranged that the receiver “skips”
over the impulses not tuned at a
rate of interruption so high that it
is inaudible.

|
|

Soby'l‘ Yardstick Survey
Appliq&d to Two Counties

BENJAMIN SOBY and Associates.
of Willidmsburg, Pa., is engaged
in measgring the radio audience
of Cuyalaga county, O., which in-
cludes Cleveland.  The survey will
show the number of homes tuned
in by 15iminute infervals from 8
a. n. to {10:30 p, m.

Beginning Feb. 18 the Soby firm
will measure the audience of
WCAE, Fittsburgh. When com-
pleted, Spby will have ascertained
the average audience of all sta-
tions hegrd in Allegheny county
by 15-mihute intervals week days
and Sundavs as well as the daily
audience of WCAE classified as to
counties and states in number of
radio homes.

k=l

—
Crystal Tests O, K.

|
E-‘L\'I’}I.\'q that the “matched crys-
tal” opeuwation on 1,430 ‘ke. has
proved puactical, the Radio Com-
mizsion Feéb. 2 made permanent the

assignment of four stations on
that Irequency with full time.
The statfjons, which heretofore

have operated experimentally, are:
WOKO, !Albany, and WHEC,
Rochester, shifted from 1,440 ke.
and limited time: WBNS (formerly

WCAH) C(olumbus, Q.. given in-
crease in davtime power from 500
watts to |1 kw.,, and from part

time, and WHP, Harrisburg, which
has opervated specified ory

1.430 ke.

a0urs

is being bought

For the South

" new deal. ...

South!

NO wonder WSH's time -

shrewdest sales organiza-
tions in the countrv.

greatest beneficiarv of tl o

...and WSM Sells the

- I - '
| . i
|

by tﬁe

1
i

is the

|
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E sive National Representatives i
EDWARD PETRY AND COMPANY ]
Ngw York  CHICAGO  ATLANTA DETROIT SAN FraNcCIsto S

Cleared Channel

NBC

Affiliate 50,000

A NEW local station to operate of -

1190 ke, with 100 watts, daytime
hours only, was authorized by thej
Radio Commission Feb. 9 at Water-|
bury, Conn., to Harold Thomas. §

wWWWwW A r‘ﬁﬁl’i(‘ﬂ (2%

Owned and Operated by

SRaN

Unlimited 2

PR R ALY VAA)
R LYY DY)

SN
650
Kilocycles

WATTS
\

THE NATIONAL LIFE & ACCIDENT INSURANC CoMPANY, INC.

NASHVILLE, TENNESSEE

“90% of 1.000 HOMES

|
in St. Louis knew of or had heard our 1
program each morning from WIL.” The l
president of a local outstanding laundry, ;
using WIL exclusively, wrote this start- |
ling, unsolicited fact, following a per- |
sonal survey made by the route-mentof i
the laundry of 1.000 homes in St. Louis. |
For more than three vears this promi- |
nent laundry has used WIL exclusively: |
to bring its advertising message to St
Louisans.  WIL Means Guaranteed
Results,

30.000 NEW CUSTOMERS
were made by a great Chinese Catering
Concern, delivering Chinese foods in St.
‘Louis, and sponsoring a 15-minute daily
program, using WIL exclusively for its
radio broadcasting. WIL, Means Guar-
anteed Results. e

FIVE YEARS

of daily consistent radio programs ex-
clusive is the vecord of an outstanding
jewelry firm in St. Louis—and confi-
dence, in the station’s ability to produce
results never questioned. There are
many other examples that could be
shown. That is why WIL 1'§§ularl§* and
consistently carries more local spon-
“sored programs -thRan its other three
station competitors combined.

WIL

ST. LOUIS

“The Biggest Little Station In The Nation®

3
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Ban on Border Stations

A NEW section in the law, plai *;1\
aimed at border s
dios in the United States, s
John R. Brinkley's XER, at
Acuna, Mex,, across from Del Rio,
Tex., was plopc\ed The transmis-
sion of programs from the United
States to any foreign station would-
be prohibited unless authority had
been granted by the Commis

Because .of the proposal b
Interdepartmemal Commiittee
a communications commission be
established, the suggested amend-
ments included a proviso to give
that projected agency control over
regulations of rates and tariffs for
public utility communications en-
terprises. Revulatwn of broadcast-
ing rates was not mentioned, how-
ever. Specifically, the report said
that in the vntere#c of efficiency and
economy, the same body that regu-

CLASSIFIED
ADVERTISEMENTS

Classxfzed sdvertﬁemens in
BROADCASTING cost 7¢ per  word for
each insertion. Count three words
when box number address is used.
Cash must sccompany order. N

Forms close 28th and 13th of
month preceding issue.

Situations Wanted

Broadcast engineer, licensed opemtor
first class—Thorough experience past six
years, four and one-half vears chief engi-
neer covering installation, maintenance
and operation of 500 to 1.80¢ watt stations.
wants position. Graduated college 2and
technical schopls. Excellent references.
Box 166, BROABCASTING. N

Broadcast engineer, licensed, thirteen
years experience. Desires connection with
station, temporary or permanent. Age 33.
Experienced  installation, maintenance,
‘modernization. - Correspondence solicited.
Box 164, BROADCASTING.

Broadeast Opefator—First class radio-
phone licensed. . Thorough knowledge snd
practical experience in television. Anxious
to give double value in service. Box 161.
BROADCASTING. |

Salesman—9 years radio and newspaper
experience. Also write continuity, plan
programs, participate. Go anywhere. Box
165, BROADCASTING.

Broadcast techrnician, thoroughly experi-
enced. CREI graduate, licensed, single, age
28. Box 162, BROADCASTING.

For Sale

_STATION FOR SALE

This full time radio station in New
York State is for sale or lease. 100 watts—
new transmitter and all necessary units-——
velocity microphones, remote equipment.
Write for appointment in New York City
or at location. Box 163, BROADCASTING.

Broadcast Equipment
For sale, cheap, mutomatic tempersture
control equipment. 3500 cycle deviation for

estern  Electric 105-C transmitter. Ad-
dress WRVA, Rich d, Va
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transmission of radio
rications should regulate
communications and should be
n power to regulate rates and
tices of both. At present the
erstate Commerce Commission
authorized to regulate such

Power to Suspend

Y oe

ANOTHER proposed amendment
would prohibit broadcasting of lot-
teries or gift enterprises based on
mes of chance, against which
re is no objection in the indus-
The final proposal, and one
ch in the t has been pro-
ed vigomu v in -behalf of
deasters, is that the Commis-
be given aut to suspend
the licenses of s ons fransgress-
mg the law as a half-way punitive
measure. Now, the Commission
must either revoke the license of a
station or allow it to geo unpun-
ished \xherean with the authority
end licenses it would have
an intermediate form of dction.
Broadcasters, through the NAB,
have opposed the proposal on the
ground that a station penalized by
suspension of its license might as
well be deleted, and furthermore
that the punishment would not
only harm the station but would
penalize the public as well by de-
priving it of the station’s programs

and service.

WBNX Reorganizes

THE SALES department of WBNX,
New York, has been reorganized
with Sidney Flamm, brother of
Donald Flamm and formerly in the
commercial division of WMCA, as
commercial director. On the sales
staff now are Cornelius R. Lee,
from the sales staff of WMCA;
Philip Masters, and Cornelius J.
Weed, from Lord and Thomas, New
York.

Amuck in a Studio

'EDWIN WOLVERTON, 21, an an-

nouncer, of Grand Junction, Col.,
was killed Feb. 5 in the studios of
KHJ, Los Angeles, when Clarence
L. Walters, of Santa Ana, sud-
denly went insane and ran amuck.
Before attacking Wolverton with
a knife; Walters threatened Miss
Grace Kane, of the artists’ bureau
clerical ' staff. Walters was job
hunting. Wolverton was having an
audition.

CREDITS ARE CUT

“Gilmore Circus” Commercials
L —{imited by Sponsor——

“GILMORE CIRCUS,” sponsored
by the Gilmore Qil Co. weekly from
KFI, Los Angeles, over the NBC-
KGO network late in January in-
augurated something new in com-
mercial announcements. The one
hour program will hereafter carry
only two commercial ‘announce-
ments, one at the beginning and
the other.at the end. FEach will be
limited to 100 words and will be
a brief “credit line” for the spon-
SOTS.

Chet Crank, head of the Los
Angeles agency which services the
account says: “We have decided to
do this for two reasons. First,
the public has grown pretty sick
of hearing long-winded blurbs
about firms and products. Sec-
ondly, by this time everybody out
here on the coast knows that Gil-
more produces and sells oil and
gasoline. And the products speak
for themselves.”

It is believed 1o be the first
major sponsored network program
to limit commercial plugs to 200
words for an entire 60-minute
period.

Radio Players Organize
Guild in Los Angeles

SEVERAL of the better known
radio players in southern California
have formed a Radie Guild in Los
Angeles, the first organization of
its kind in the southwest, for pres-
entation of its own plays over
KNZX, Hollywood, Thursdays, 9:30-
10 p. m., PST. Among the charter
members are Hanley Stafford,
Malcolm Meacham, Paula Winslow,
Lucille La Pointe, Ted Osborne,
Bert Morrison and Don Wilson.
Edward Lynn will write the plays.

Messrs. Meacham and Wilson
also will write some of the sketches,

.while Mr. Osborne will cast and

direct the productions. The first of
the series of dramatic sketches, the
work of Mr. Meacham, will be
“Stories of the Green Dragon Inn,”
the tales dealing with contempo-
raries of Shakespeare.

AUTHORITY to remove from
Wilmington to Durham, N. C., and
to change its frequency from
1,370 to 1,500 ke., with 100 watts,
was granted WRAM by the Radio
Commission Feb. 2

66 BROAD STREET

 FREQUENCY MEASURING SERVICE

Many stations find this exact measuring service of great
value for routine observation of transmitter perform-
ance-and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOQOU NEED THEM MOST
R. C. A. COMMUNICATIONS, Inc. ‘

Commercial Department
A RADIO CORPORATION OF AMERICA SUBSIDIARY

NEW YORK, N. Y.

Three Gain Power

INCREASES in power for thre
stations on the 600 kec. regiong
channel were authorized by ty
Radio Commission Feb. 2. WCA(,
Baltimore, WICC, Bridgeport. ap
WCAGC, Storrs, Conn., were give,
raises from 250 to 500 watts 1
improve their service. The (e
cision sustained Examiner Ralp;
L. Walker’s recommendations.

KH]J Originates Two

TWO transcontinental progran
will oviginate at KHJ, Los Angele;
when Charis Corp., Allentown, py
(corsets) goes on CBS Feb, %0
“Pontiac Surprise Party” starte
Feb. 10. -Raymond Paige and o
chestra, are” on both broadeast
with Louella Parsons doing il
star interviews on the Charis foy
ture in addition.

WHMBR’s New Home

WITH the removal of WMBE
from Tampa, to Jacksonville, Fla !
under authority of the Radio Com.
mi n, new studios have beer
established in the Carling Hotel
according to F. J. Reynolds, owne
and manager of the itauor
WMBR, a CBS outlet, operates (;yJ
1370 ke. with 100 watts. Irene
Rewnolds is program director.

PROFESSIONAL
DIRECTORY

JANSKY & BAILEY
’ An Organization of
Qualified Radio Engineers
Dedicated to the
SERVICE OF BROADCASTING
National Press Bldg., Wash.,D.(.

RADIO RESEARCH CO., In|

Broadcast Station Engineering
Instrument Design and
Manufacture
“9th and Kearney Sts., N. E.
Washington, D. C.

GLENN D. GILLETT

Consulting Radio Engineer
Synchronization Equipment Design. Field
Strength and Station Location Survew
Antenna Design Wire Line Problems
National Press Bldg. Washington, D.C.

N. Office: Englewood, N.J.

FRED O. GRIMWOOD
RADIO ENGINEER
Field Strength gnd Station
Location Surveys

Constructional Engineering

Complete Transmitter Check-ups
Boonville Highway near Hercules Ave.

E‘unn‘dle, nd.

THE SOBY YARDSTICK

OF AUDIENCE VALUE
Imparhal and comparable data about
the size and location of the audience
radio programs and stations.

Write for information and prices.

BENJAMIN SOBY AND ASSOCIATE
1023 Wallace Ave. Wilkinsburg,

BROADCASTING

February 15, :19%
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that }[oney

.
A broadcasting station opErates‘ in the public
interest, convenience an Radio

_Station WLS is dedicated primarily to the
service of agriculture, and to the farm and
small town homes of the M1dwest -

necessity.

2 WLS service feature—carrying information of vital
importance to farmers of the Midwest. In countless
ways it has helped farm folks th do their work more
effectively and to live more hagpxl\

For almost a decade “Dinnerbgé" Program has been

The beloved old Dinnerbell its lf hanging in WLS
Studios, has been rung by farmers, by tiny children
and old men, by governors, senators, cabinet members
and college presxdents Its spund has become 2
symbol of the frlendshxp accorded WLS throughout
its listening area. -

50,000 WA\

.
L

45 MINUTES

Cannot Buy!

The “Dinnerbet” Program—WLS feels—belongs un-

reservedly to a faithful audience. The period during

which it is presented is considered the best time to

reach farm homes—yet WLS refuses to commercialize ‘
any portion of it No time is sold on this prograrm,

and none will be sold . . . it is solely a service fea-
ture—presented in the interest, convenience and 4
necessity of WLS listeners.

“Dinnerbell” Program is not .aJone in this respect.
Advertisers interested in WLS time have discovered
that Smilin’ Thru, The Little Brown Church of “the
Air, Devotional Services and market reports are a
few other WLS features that money cannot buy.

Is it any wonder that WLS listeners are loyal, enthu-

siastic and responsive—and that ‘the WLS programs

that we do offer for.sale are unusually productive?
Advertising results follow listener interest. | '

870 KILOCYCLES

L LEAR CHANNEL

\
i

1.z -

e PRAIRIE FARMER Station, Chlca,rro

RIDGE D. BUTLER, President .

Studios and Offices: 1230 W. Washington Bivd,, Chicagor

GLENN SNYDER, Manager
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\HIGH QUALITY

Broadcast Studio Equipment

1. TYPE 44-AP VELOCITY MICROPHONE

—uniform frequeney response—uniform directivity
—the microphone without a diaphragm
~—the choice of the leaders

2. TYPE 41.B PRE-AMPLIFIER

—designed to insure full realization of the
improved fidelity and greater artistry
made possible by the“use of velocity miecro-.
.phones

3. TYPE 46-A FOUR POSITION MIXER
PANEL

—for use with high quality microphones
balanced variable ladder network—
positive contact

—absolute minimum of noise

t. TYPE 40-C PROGRAM AMPLIFIER

—complete a-¢ operation

—self-contained volume indicator

-—supplies power for pre-amplifiers -
and auxiliary mierophone

—an all purpose amplifier

5. TYPE AA-4194-B MONITOR-
ING AMPLIFIER

—another completely a-c oper-
ated amplifier designed espe-
cially for use with high quality
monitoring speakers

6. REMOTE COI\TROL
STATION

Supplied . with AA-£194§
B monitoring ampli;

i
: .

The

demand for this new line
of broadeast studio and
control equipmient is “ade-
quate assurance that it ful-
ﬁHS'deﬁmteIV the require- fier

ments set by the ever advanec-

ing standards of broadecasting. ! o . TYPE UZ-4209
Write the nearest office for hulle- ) } i X SPEAKER

_tins and prices.

-
{

W i RCA \ICTOR COMPANY, Inc.
O CAMDEN, N. J., US.A.

New York: 153 E. “Radio Headquarters”
New Yo 5 24th St. Chxcago 111 N. Canal St. - San Francisco: 235 Montgo v St
Dallas: Santa Fe Bldg. Atlanta 144 Walton St. N.W. gomer

-
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