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Excerpts from a few of the mans con-
gratulatory messages received rj}t the
celebration of WOR's Trwelfth 4nmrer»
sary on Feb. 23, 1934:

. . Heartiest congratula mn~'
he people of the State of New
whom your organization has serve
stintingly in every conceivable way|. . .

A. HARRY MOORE, ('ozeum{
State of New Jeorgen.
£ i
Y. .. As one of the earliest stations in -
the fleld vour advantages have H en
great. A
HERBERrH LEHMAN, Gou,uo/i
State of New Yobi.

. May vou continue the high stand-
ard of achievement which has been pour
share in the development of a new
art. . .7

FiorerLo H. LAGUARDIA, Magun-,\
City of New l.(?/%;{.
“. . . Station WOR will, T am 1‘ur&
continue to carry out the high xdeais of
public =e1v1ce that its founders laid| out
for it.
GIFFORD PINCHOT, Governor,
State of Penusylvania.
“ This station contributes |im-
memely to the pleasure, mtmest and ed-
ucation of the people. . ..
ALBERT C. RITCHIE, Governor,
State of Marylangl.

~WOR

BAMBERGER BROADCAST\ING SERVICE, Inc., NEWARK, NEW JERSEY

i
|
|

WWW americanradiohictons cam

S one of the country’s pioneer stations — the
second to operate in the New York Area—

W O R points with pride to the rounding out of
twelve years of service to the millions of, radio

listeners in the New York Metropolitan Area.

These twelve years—through programs con-

stantly attuned to the metropolitan audience —
programs produced in a friendly, human spirit—
W OR has striven always to maintain a bond |«

of cordiality with its listeners.

The large, loyal, appreciative audience with
which these efforts have been rewarded is to-

day the heritage of WOR advertisers.

It's something you won't find in our rate card—.
yet it's one of the biggest things you get when
you buy WOR!L

" New York Busmess Office: 1440 Eroadwey k
Chicago Office: Wm. G. Rambeau, 360 N. Michigan Av
' Boston Office; J'ames;kF. Fay, Statl



www.americanradiohistory.com

a GIANT

among media

in the heart of

N Y. STATE

This 50,000 watt NBC Basic Red Network sta

tion serves a potential market of over 4,000,000 -

people, dominating the rich areas of Eastern
¢

and Central New York and Western New

England There are no other full time statnons
of over 1,000 watts power,_within 100 mxles of
the WGY transmitter. For complete rate, cover-

z] {
age and result information contact WQGY,

Schenectady, or any of the offices listed beliow.

LOCAL
SERVICE
BUREAU

(

Listeners
Tell .

@

I
|
1
1
1

Wher dm{ How to Sell by

In the Greater Mllwaukee Area

DVERTISERS have long needed a curate radic station
the ABC statements
Now W| 'MJ. The Milwaukee
Journal station, offers that information to-take the guess

coverage information comparable t

of newspapers and magazines.

out of radio circulation in the Greater Tlilwauk-ée area.

More than 50,000 radio set owners have been inierviewcd re-
garding listening habits and WTMJ cL
every hour of the day and every day of the week—

n now tell ybu, for

1. How many radio set owning families are at home—

2. How many have their radio sets turned on—

3. How many are listening to each station—

4. Per cent of all listeners preferring each station—

5. The six week-day average for the beove information—
6. What program and type of progrxlm is prefé}-red.

Every radio advertiser who hopes to sell|the Milwaukee area

MEMBER OF
NBC NETWORK

Natwnal Representatwes e e e e e
NFW YORK —  CHICAGO —

Mareh 1, 1934 - BROADCASTI!‘NG

WWW. americantadiohistoryv com ‘

N -

WIMJ

"THE MILWAUKEE JOURNAL STATION

EDWARD PETRY & COMPANY, Ine.
DETROIT

will be especially interested in the results of 18,000 tele-
phone and personal call interviews in which radio owning

families were asked—

*“Is your radio set turned on NOW?”

“To what station?’’

Note that these questions get a factual answer regarding

. the conditions at.the moment of contact, require no mem-

ory on the part of the person questioned and allow np op-
portunity for mistaken opinion or guesses.

4

- The results of these surveys are compiled in a 60-page ?ook,

“‘Listening Habits of Greater NlilW'auiiec,” available with-
out charge to sales and advertising executives. It is recom-
mended particularly for advertisers of the opinion that Chi-

‘cago stations sell Milwaukee.

WiscONSIN’S
FAVORITE STATION

—  SAN FRANCISCO —  ATLANTA

Bage 3
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\:—\/ ITHIN the primary daytime coverage areas of these

‘twelve important stations—the buying habits of over thirty

million people are regularly influenced by well planned

commercial programs! May we help you plan your pro-

gram in any=—or all—of these important markets?

~ FREE & -
SLEININGER, Inc.

RADIO STATION REPRESENTATIVES

CHICAGO
N. Michigan Ave.
Franklin 6373,

180 L (PP P33

NEW YORK
Chrysler Building
Murray Hill 2-3030

W E R EPR
LEADING:
THE EAST.AND

MIDDLE WEST:

WE REPRESENT THESE ,LEADING

STATIONS IN THE CHICAGO
AREA

ONLY":

WGR-WKBW BUFFALO
CBS Basic Network
Primary Daytime Coverage Area:
Population 1,544,828—These two
full time stations alternate CBS
basic network programs with local
productions of network ' calibre.
" The overwhelming majority of local
advertisers use WGR or WKBW ex-
clusively.

4@V CAE PITTSBURGH
’ NBC Basic Red Network

=3

%%?Erimary Daytime Coverage Area:

4 & Population 3,618,629—According to
all surveys, the favorite station of
Pittsburgh listeners. According to
local and national advertisers, the
most effective way to reach the
thriving  Pittsburgh market by
radio.

WBNS COLUMBUS

CBS Basic Supple-

mentary Group

Primary Daytime Coverage Arca:
Population 714,732—The only’ full
time station, and the only network
outlet in the Central Ohio trading
territory.  Carries 90% of the
national radio advertising account,
now running on Columbus stations.

CKLW WINDSOR, ONT.

CBS Basie Network
Primary Daytime Coverage Area:
Population 5,553,000—The most
popular station with Detroit listen-
ers, carrying Columbia’s finest pro-
grams and more local Detroit pro-
grams than any station in Detroit,
giving the advertiser American and
Canadian coverage at the Jowest
cost per listener.

KSTP MINNEAPOLIS-

ST. PAUL

NBC Northwestern Group
Primary Daytime Coverage Area:
Population 1,142,093—Sole Twin
Cities outlet for “big name” pro-
grams of both Red and Blue net-
works, combined with finest local
features, the overwhelming choice
of listeners and advertisers in Twin
Cities trading area.

WOC-WHO DES MOINES
NBC Basic Red Network

Primary Daytime Coverage Area:
Populatfion 4,389,108—50,000 watts
power, with plenty of “ground to
cover.”  To sell Towa, you must
reach scores of cities, hundreds of
small towns, thousands of farms.
WOC-WHO has 92% of the total

Towa evening power allotment.

KFAB LINCOLN
CBS Northwestern Group

Primary Daytime Coverage Areu:
Population 2,522,075 — Nebraska’s
most powerful radio station, effec-
tively serving a large territory in
castern Nebraska, northern Kansas
and southwestern Iowa, in which 65
per cent of the people live on farms
and in small rowns.

KOIL OMAHA-
COUNCIL BLUFFS

NBC Basic Blue Network

Primary Daytime Coverage Area:
Population 1,363,985—Proven time
after itime by unbiased surveys to
be the: favorite station in the
Omaha-Council Bluffs trading area,

the wealthiest and most populous .

market in the state.

ESENT THESE
STATIONS: IN

~ market that is unusually prosperos

BOTH

WHB KANSAS CITY
“Biggest Little Statin
. in U, 8

Primary Daytime Corverage Are
Population 2,322,934—Checked axij’

Jroved 1o have the largest and mode

" responsivé ‘Kansas  City  audienc’
“from sunrise to sunset,” in com
petition  with day time networ
programs.  Local advertisers 1
WHB for results.

WMBD PEORIA
CBS Basic Supple
. mentary Grou
Primary . Daytime Coverage Arer
Population 464,352—The only ne
work outlet in Central {llinois, tk
only station in Peoria, serving :

“right now. Excellent local talen
available for test programs at lor
cost,

WDAY FARGO

NBC Northwestern Grow
Primary Daytime Coverage Are
Population 785,854—"The Olda
Broadcasting Station in the North
west,” now in its twelfth year ¢
exclusive service to a large area i
Minnesota and North Dakota, wid
tremendous  secondary coverage o)
pull mail,

WIND GARY
WIJD CHICAGO
(WIND) CBS Basic Supple
mentary Group
Primary Daytime Coverage Ares
Population 5,837,199—Operating o
560 k. c. with splendid CBS and
local programs, WIND effectivelj
covers Northern Indiana  and
Northern Illinois at very low cos
For rural coverage, and mail, us
20,000 watt WJJD.

Published semi-monthly by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington, D. C. Entered as second
' st the Post~Office at Washington, D. C., under Act of March 8, 1879.
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SPEEDY passage by Congress of
egislation creating a Federal Com-
munications Commission with the
objective of having the new agency
in full operation this summer is
the goal of President Roosevelt,
who on Feb. 26 sent to Congress a
special message asking enactment
of a bill to abolish the Radio Com-
missioh and centralize communica-
tions control in the proposed new
agency. .

On the following day bills were
introduced in both- Senate and-
House proposing such new legisla-
tion. Hearings have been sched-
uled before the Senate Interstate
Commerce Committee beginning
March 9. Membeérs of the Radio
Commission and Interstate -Com-
merce Commission and officials of
the National Association of Broad-
casters are scheduled as initial
witnesses. House hearings prob-
ably will be set within a fortnight.

Follows I’rall Appointment

1 ,T}%ESPJ EVENTS followed swiftly

upon the apnointment on Feb, 22¢
by the President of Rep. Anning
S. Prall, veteran New York Demo-
crat, as first zone member of the
present commission, succeeding
William D. L. Starbuck. Mr. Prall
also is slated for appointment on
the projected new agency.

Despite previous announcements
that the proposed legislation would
simply consolidate the present
Radio Act with those provisions of
the Interstate Commerce Act re-
lating to wire and radio communi-
cations, the measure introduced by
Senator Dill (D.), of Washington,
1s regarded as far from “uncontro-
versial” insofar as the broadcast-
ing industry is concerred. Salient
portions of that measure are pub-
lished on page 6.

NAB Opposition Seen

THE‘ DILL measure embodies
practically every amendment pro-
posed in the last few years in Con-
gress against which broadcasting
interests have protested. That the
NAB,_m behalf of the industry,
will vigorously resist passage of
the bill as introduced is a foregone
conclusion,

The Rayburn measure, however,
does not invade broadcasting’ at all
beyond empowering. the proposed
new commission to regulate the in-
dustry. It is identical with the
Dill measure, as to all provisions
other than radio.

March 1, 1934 + BROADCASTING
A |
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Communicat

President Sends Message ( 4
Rep. Prall (D.) N. Y., Named to Succeed Starbuck:

By SOL

In his r]pecial message, President
Roosevelt| specifically asked that
the new |agency be created this
vear. The new body, he said,
should be|given “full power to in-
vestigate land study the business
of existing companies and make
recommendations to the Congress
for additjonal legislation at the
next sessipn.” This obviously is in-
terpreted | as being applicable to
wire and radio communications,
rather.than to broadcasting.

In accordance with this request,
both of the bills provide that the
new commission shall make a spe-
cial report to Congress “not later
than Feb, 1, 1935, recommending
such amendments to this act as it
deems desirable in the public in-
terest.” .

S¢ven-Man Agency

AS PREDICTED in" a previous
issue of BROADCASTING, the legis-
lation ;would set up an agency of
seven members, appointed by the

y, .
WASHINGTON, D. C. MARCH 1, 1934 // $3.00 PER YEAR—1

TAISHOFF

rging Speedy Enactment Into Laws

Q .

A
President and subject %tlo Senate
confirmation. The éhu an would
be designated by the President.
Commissioners would not be ap-
pointed from particular zones, as
are the present Radio Commission-
ers, although the existing five
radio- zones are maintained for
allocation purposes. There would
be three Commission divisions: (1)
radio, with jurisdiction over broad-
casting, amatéur and mobile ser-
vice; (2) telephone, with jurisdic-
tion over all matters relating to
common carriers by wire or radio,
and (3) telegraph, comprising both
radio and wire.

"The chairman would be a mem-
ber of all three divisions, but each
division would have two commis-
sioners assigried to it, one of whom
would be designated vice chairman
and would preside over the ‘divi-
sion. The whole commission, how-
ever, would have jurisdiction over
all matters arising under the act
which do not fall within the spe-

" pointed

Important Chang
CDESTROYS clear chann
coasts by preseribing that
<hall he veserved for 1he«

I

TO THE CONGRESS: -

I haye long felt ‘that for the
the relationship of the Federal
tion, power and communications.

lems of | power, its development.
the Federal Power Commission.

In the field of communication,
The

there is
mission.

as the
vested

of transmission.

thority

President’s Message to Congress

known 2s utilities should be divided into three fields—transporta-

are vested in the Interstate Commerce Commission, and the proh-

government agency charged with broad authority.

70n.gre§s has vested certain authority over certain forms
of communications .in the Interstate Commerce Commission and
in addition the agency lfnown as the Federal Radio Com-

I recommend that the Congress create a new agency to be known .
Federal Communications Commission, such agency to be
; ith the authority mow lying in the Federal Radio Com-
mission and with such authority over communications as now lies
with the Interstate Commerce Commission—the services affected
to be all of those which rely on wires, cables or radio as.a mediam

It is| my thought that a new Commission such as I suggest
might well be organized this year hy transferring the present au-
r the control of communications of the Radio Commission

and the [Interstate Commerce Commission.
in addition, 'be given full power to investigate and study the busi- -
.ness of existing companies and make recommendations to the Con-
gress for, additional legislation at the next session.

Feb.

THE WHITE HOUSE,

Lze, 1934.

sake of clarity and effectiveness
Government to certain services

The problems of transportation
transmission and distribution, in‘ .

however, there is today ne single

The new body should,

FRANKLIN D. ROOSEVELT.

. tirely and are made to co

ions Bill Offered to Congress

p
cific jurisdiction of a div,
cept in cases of confl
thority, cach division w

$c, A COPY
l

sion. Ex-
ct of au-
ould have

control within itg jurisdi;tion. Kach
division would have a director, ap-

without
service.

Many of the provisi
radio portion of the Di
pear to be untenable
standpoint :of the broad
dustry.
change the Radip Act d
the following important

station for a distance of
2,200 milex  air-line, and
addditional stations not be
the quota of the states in
are Jlocated.

A\hlnws indiseriminate |
250-watt stations through
without charging them to
retains *the provoeative Dy
ment.

Cuts down license term,
casting  stations from  the
provision in the present
year.  (Licenses now  arel
six months only by Comm)
Lition.)

Authorizes the Commiss
stations a maximum of
day for making false ste
applications, and to levy
without hearing.

Tightens up political spe
against which many stati
have protested, by prov
speeches  and
(questions cannot be censo
tion owners, and specifies
charged shall be regular
rates, ’

Provides for suspension
licenses in cagps of violati
lations, when revocation w
drastic. ~

diseussionsT

regard -to civil

ns of the
1l bill ap-
from the
asting in-

Briefly, the meagsure would

f 1927, in
respects:

es

els on the
no channel
use of one
more than
that such
charged to
which they

icensing  of
ut country
quotia and
vis amend-

s of broad-
three-year
aw to one
issued for
ssion regu-

ion to fine
51,000 per
tements in
such  fines

L*(:h section,
s alveady
iding that
of ppublic
re(l ¥ sta-
thit rates
commercial

of station
m of regu-
ould be too

Procedural and adminisfrative pro-
visions of the act are rejritten en-

nearly to the Interstate
Commission procedure. Dis|

form more
Commerce
riet courts

throughout the country, inftead of the

Court” of Appeals of the

District of

Columbia, as provided under the pres-

eut act, would become th
bodies. .

The Dill bill, which-
proximately 100 pages,
come effective upon org:
the Commission. K
employes of the Radio C
except its members,

[=]

transferred to the new C

b appellate

overs ap-
would be-
hization of
fficers and
mmission,
would be
mmission

without change in classification or

compensation.
Mr. ‘Prall’s
nounced by President

appointlpent,

an-
Roosevelt

!

|

Feb. '22—a day before| Commis-
sioner Starbuck’s term |expired—
came as a complete surprise, even
to the Congressman hiniself.. He
is a personal friend of Nr. Rgose—

Page 5
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velt and has
Island d

represented the Staten
ict of New York in
we 1923, A “regular”
fentified with Tammany
has never been associated
radio in any fashion. As
zone commissioner he willirep-
resent New York, New Jersey, the
New England states, the District
of  Columbia, Delaware,
Rico and the Virgin Islands.
It is quite. probable that M.
Prall will not take -office immedi-
ately. He would like to complete
his present term in Congress, and
assume the commissionership this
summer. Parliamentary complica-
tions, still  being  debated as
BROADCASTING went to press, may
block these plans, particulavly in
view of the tmminent creation of a
communications commission.

No Opposition Forecast

IT WAS said by House parliamen-
tavians that Mr. Prall’s nomina-
tion can be confirmed by the Sen-
ate immediately and that he can
finish his term in Congress by de-

laying to take oath of office for .

the Commission post. His present
inclination, it is understood, is to
follow that course. There is no ap-
parent opposition' to his confirma-
tion.

A second complication, however,
is that of his eligibility for the
communications commission. The
Constitution, it is pointed out,
specifies that no member of Con-
gress may serve on an agency cre-
ated by Congress during the ses-
sion in which the legislation was
enacted. In other words, if Con-
gress passes the communications
bill at this session, he would not
be eligible to serve .on that new
agency until next January, when
the new Congress takes office.

Up to Feb. 21 it had been re-
ported that Mr. Starbuck would be
reappointed because of strong Con-
gressional endorsements mustered
at the eleventh hour. Prior to that,
John Killeen, of New York, said
to be identified prominently with
Tammany, was considered for the
post, but opposition developed.

* Late in the afternoon Feb. 22,
.the President telephoned Mr. Prall

Puerto

APPOINTED —
Rep. Anning S.
Prall, influential
New York Demo-
crat, named by
Presiderit Roose-
velt as first zone
Radio Commis-
sioner, succeed-
ing William D. L.
Starbuek, whose
term expired Feb.
23. Rep. Prall,
who-plans to con-
tinue in Congress
for  the present,
also is slated for
appointment to
the proposed Fed-
eral Communica-
tions Commission.

4

and asked him whether he would
accept the post. Mr. Prall as-
serted he would but thought it wise
to finish, his present term, since
he is chairman of the important
House banking subcommittee than-
dling Reconstruction Finance Cor-
poration matters. Senator Wag-
ner (D.); of New York, it is be-
lieved, sponsored Mr. Prall’s ap-
pointment unbeknownst at the out-
set to the Congressman.

Mpr. Starbuck, who retired from
office Feb. 23, declared he has
given no thought to his future
plans. He said he would take a
vacation before reaching a decision.
A patent attorney by profession
and a graduate engineer, he was
appointed to the Commission in
April, 1829, by President Hoover,
as a Connecticut Democrat. Since
the change in administration, how-
ever, some question has been raised
regarding his political affiliation.

There has been considerable
speculation as to who may be ap-
pointed to the proposed communi-
cations commission. It is now con-
sidered likely that Chairman E. O.
Sykes, of the Radio Commission,
will be named chairman, or at least

a broadcasting member. My, Prall,
similary, is ear-marked for the
new agency. L Herbert L. Pettey,
present Commission secretary, is
regarded as a likely choice for an
executive pogt, either as a member,
its secretary or as director of radio.

Republicans Have Opening

WHETHER any other members of
the existing commission will be re-
tained on the new agency is prob-
lematical. The fact that it will b
a bi-partisan commission, however,
augurs well for the incumbent Re-
publicans—Vice I Chairman Thad
Brown and Commissioner Harold
A. Lafount. The latter, who has
served since 1927, is regarded as
non-political and the only practical
“business man” member of the
Commission, while Col. Brown rose
to a commissionership two years
ago from general counsel.

Rumérs that Senator Dill, recog-
nized as the radio leader in Con-
gress would surrender his seat in
the Senate and accept the chair-
manship of the proposed commis-
sion were refuted by the Senator
himself. Facing a renomination
battle this fall, Senator Dill de-

clared he had no interest whatever
in the communications post for
himself. Moreover, he pointed out,
that he would be debarred from ae.
cepting such an assignment by the
same Constitutional provision
which has complicated the Prali
appointment.

Another report that Maj. Gen
Charles McK. Saltzman, former
Radio Commission chairman, had
resigned from the vice presidency

of the Merchant ¥leet Corporation |
of the Commerce Department be.

cause he had been assured of ap
appointment on the communica.
tions agency likewise was denied—
but not by General Saltzman. On
high authority it was
the erstwhile commi
not be appointed to that agency.

Phillip LaFollette, former gov.
ornor of Wisconsin, who bolted the
Republican. party to support Roose.
velt, also is mentioned as possible
chairman or member.

Mr. Prall, regarded as a politica)
power who has had much to do with
dispensing Democratic patronage
both here and in New York, hag
served continuously in the House
for six sessions, or sirce 1923
Independently wealthy, he is viee
president of the Cosgrove Coal
Mining Co., of Johnstown, Pa,
which operates in Pennsylvania,
Illinois, Indiana and Maryland.

Born in Staten Island, N. Y, .

Sept. 17, 1870, Rep. Prall is now
in his 64th year. After receiving
his education in New York’s public
and high schools, he engaged in
newspaper work with the old New
York WORLD, later serving in a
savings bank for a decade, and
afterward becoming an employe of
the Cosgrove company. He served
four years as president of the New
York board of education from 1918

and in 1922 was appointed com-

missioner of taxes and assess |
ments. . i b
Mr. Prall is married and hasi

two grown sons. He attends the
Dutch Reformed Church, his Dutch
ancestors having settled on Staten
Island in 1673. His home is in
West New Brighton, N. Y., but he

spends most of his time in Wash- |

ington, maintaining an apartment
at the Shoreham Hotel.

Highlights of Dill (Communications Bill .

FOLLOWING arc  pertinent
cerpts from the Dill cominunica-
tions bill as they relate to broad-
casting, excepting the provisions of
the Radio Act of 1927 which have
been retained in the neasure:

TITLE I—GENERAL PROVISIONS

or-

Purposes of Act; Creation of Federal Com-
munications Commission —

Section 1. For the purpose of regulating
interstate and foreign commerce in com-
munication by wire and radio so as to
make available, so far as possible, to all
the people of the United States a rapid,
efficient, nation-wide, and world-wide wire
and radio communication service with ade-
quate facilities at reasonable charges, and
for the purpose of securing a more effective
execution of this policy by centralizing
authority heretofore granted by law to sev-
eral agencies and by granting additional
authority with respect to interstate and
foreign commerce in wire and radio com-
munication, there is hereby created a com-
mission to be known a& the “Federal Com-
munications Commission,” which shall be
constituted as®hereinafter provided.

Page 6

Application of Act
See. 2. The provisions of this act shall
apply to all n(ef.state and foreign com-
munication by wire or radio and all inter-
state ahd foreign transmis
by radio,

sion of energy
yhich originates and/or is re-
ceived within the United States, and to all
persons’ engaged within the United States
in such communication or such transmis-
sion of ‘energy by radio; but it shall not
dpply to persons engaged in wire or radio
communication or transmission in the
Philippine Islands or the Canal Zone, or to
wire or radio communication or transmis-
sion - wholly within the Philippine Islands
or the Canal Zone. '

Definitions
See. 3. FPor the purposes of this Act—
thy “Common carrier” or ‘“carrier”

means any ‘person engaged in communica-
tion by wire or radio, as a common car-
rier for hire, except where reference is

‘made to common carriers not subject to
‘this Act: but a person engaged in radio
‘broadeasting shall not, insofar as such per-

son is'so engaged, be deemed a common
U ] .
carrier, t

tr) “Broadcasting” means the dissemi-r

nation of radio communications intended
to be received by the public, directly or by
the intermediary of relay stations.

(3) “Chain broadeasting” means simul-
tancous broadeasting of an iden
gram by two or more connceted stations.

Provisions Relating to the Commission

Sec. 4. (a) The Federal Communications
Commission (in this act referred to as the
“Commission”), shall be composed of seven
commissioners appointed by the President,
hy and with the advice and consent of the
Senate, one of whom the President shall
designate as chairman.

(hb) Each member of the Commission
shall be a citizen of the United States. No
member of the Commission or persbn in its
employ shall he financially interested in
the manufacture or sale of radio apparatus
or of apparatus for wire or radio com-
munication; in communication by wire or
radio or in radio transmission of energy:
in any company furnishing
services to any company engaged in com-
munication by wire or radio or to any
company manufacturing or selling ap-
paratus used for communication by wire
or radio: or in any company owning

supplies or

BROADCASTING + Margh 1, 1934

stocks, bonds or other securities of any
such company; nor be in the employ o
or hold any official relation to any person
subject to any of thd.provisions of thi
act, nor own stock or bonds of any cor
poration subject to any of the. provision
of this Act. Such commissioners shall nat
engage in any other business, vocation, or
employment. Not more than four com
missioners, nor more than ‘one member of
a division other thansthe chairman, shal
be members of the same political party.

(¢) The commissioners first appointed
under this act shall continue in office for
the terms of one, two, three, four, five
six, and seven years, respectively, from
the date of the taking effect of this act.
the term of ecach to be designated by the
President, but their successors shall be ap-
pointed for terms of seven years: except

that any person chosen to fill a vacancy |

shall' be appointed only for the unexpired
term of the commissioner whom he suc-
ceeds. Any commissioner may be removel
by the President for inefficiency, neglect of
duty, or malfeasance in office, but for nc
other cause. No vacancy in the Commis-

‘(Continued on page 36)

stated that .
ioner would .

Listeners DO‘P’t Buy Because of Grati'tude

Consequently its Annour

ALMOST every
advertiser knows
that the commer-
cial message
ought to be inter-
esting, not only
to produce the
most favorable
feeling between
the listener and
the sponsor, but
to produce- the
best sales results.
However, there is a great deal
of difference of opinion as to what
makes commercials interesting.
Some people feel that the commer-
cial is most interesting if they kid
the product. That is, if jokes are
made about it, or if the product in
general is treated very lightly.
Others feel that the commenrcial
is more interesting if they use the
camouflage method by having the
sales message begin-with some un-
usual fact or situation which is not
at all related to the product and
then slip the product into the talk.

Mr. Griggs

Interest in Products

STILL OTHERS feel that facts
about their -organization or the
way the product is made, the size
and number of their factories, etc.,
are of prime importance.

There are others who believe that
the surest and most interesting
way to sell their goods is to rely
on the popularity of their radio
program and merely to ask people
as briefly as possible to buy thefr

product.
We take exactly the opposite
view., We feel that the products

themselves are interesting. If you
have ever seen women shopping
through the stores, or heard them
discussing the merits of various
brands of merchandise, you know
that they are interested in buying
wisely—in getting the most for
their money. That is the funda-
mental thing.

Besides being interested in the
products themselves, women are
_vitally concerned with what these
products can do for them. Tor in-
stance, to the manufacturer or ad-
vertising man—perhaps to you
who are reading this article—the
manner in which yeast is grown
(it is grown, not made—it is a
plant, you know) would seem to be
of considerably more interest than
the fact that yeast is instrumental
in clearing up the skin, or reliev-
ing certain other bodily ailments.

“Reason Why” Approach

BUfl‘ WE have found over a long
period of years that these proper-
ties of yeast, particularly to some-
one who is suffering from  the
complaints that yeast can relieve,
offer, by far, the most interesting
message.

As you may know, there are li-
braries literally full of interesting
facts about coffee and tea. Their
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By ROBERT

W. GRIGGS

Advertising Manager, Standard Brands

Standard Brands Believe Public Has Interest in Products;

|

cements are Straight-forward

ITIS APPARENT to the most casual listener that there

are many opinions among advertisers as to what consti-

tutes
mentsl,

the best presentation of commercial announce-
There are those who kid their own products,

those |(who camouflage the sales talks and others who

limit predits to bare announcements of the sponsor’s

nanie.
Ieaidinf

such

Standard Brands, which presents some of the
programs through the J. Walter Thompson Co.,
s the Rudy Vallee-Fleischman Yeast, the Eddie

Camm};-Chase & Sanborn Coffee and the Joe Penner-
bakersﬁ‘ programs, believes that listeners are sincerely in-

‘terested in. knowing where they can get the most for

their 1jmney and its credits are written with this in mind.

Yet its
per ce*lt of the time.

aniouncemernts are

limited on an average to 6

discovelly, their use in various
lands, the way they are grown,
would seem to be a really fascinat-
ing story and it is. But to the
woman Wwho has to’select a par-
ticular kind of coffee or tea for
her family all these facts fade into
insignifidance beside the fact that
stale coffee can actually be harmful
to herself and to the people she
loves, hile fresh coffee is a
healthfu] stimulant. Thig is be-
cause people think in térms of
themselves.

It is for 'this same veason that
we use the “reason why” approach
rather than merely urge people to
buy our products. :

We are frequently asked if the
fact that| we put on such popular
programy induces large numbers
of people| to buy our products any
more than do stories in the maga-
zines. erhaps not quite so di-
rectly as radio, but still as cer-
tainly, thie stories and illustrations
in our ledding magazines are made
possible by the advertisements that
appear there. You would hardly
expect people to buy these prod-
ucts out] of gratitude for the
stories. .

Few Gratitude Buyers

YOU MAY say that these maga-
zines are paid for while radio is
free, but|this is not true. Every
year the |[American public pays for
radio sets, tubes and equipment,
far more| than the cost of all the
programs| that are being sent out.
They are |entitled to listen to these
programs| without any sense of
obligation

Furthermore, although there are
many people who do buy products
out of gratitude for a fine pro-
gram, the‘number is very small in
comparison with those who buy the
products because these products
will be of|value to the purchaser.
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While we do not believe that
mail received is an entirely reli-
‘able index of the program’s popu-
larity or even of its effect on lis-
teners, there may be a valuable
lesson which we can learn from fan
mail, about the attitude of listen-
ers to the program. On almost all
our programs we receive quite a
large number of letters expressing
gratitude for the program. How-
ever, we receive nearly ten times
as many letters when listeners
have an opportunity to write from
the stimulus of self-interest.

In other words, for every letfer
we receive thanking us for the pro-
gram, we receive ten letters re-
questing that some particular
number be played, asking for tick-
ets for the broadecast, pictures of
the stars, or copies of something
that was said.

Cater to Self-lnterest‘ '

THERE IS no reason to believe
that the purchase of products,
which involves a more important
decision and a larger expenditure
than the writing of a letter, is ac-
tuated by different .fundamental
human motives. So we do try to
tell about our products in a way
that can help the listeners rather
than to rely on extraneous facts or
on the good will that is created by
our programs. .

We recognize the fact that most
people act from self-interest, that
they are primarily interested in
things that will help them, and we
make our commercials interesting
accordingly. This, of course, does
not mean that these facts are al-
ways told in the same form. We
frequently use dramatic situations,
different voices, and the question
and answer technique beside the
regular talks by the announcer.
We try to be brief:

On an average of all our pro-

B

grams the commercial talk takes
about 6 per cent of the time. In
some cases, of course, |t is less and
in some, more. We have no set
rule for the length of the commer-
cial but merely try to tell our story
in a simple, sincere way.

Although our produdts are some-
times mentioned by ouf performers
and entertainers we do not “kid”
our products in our radio commer-
cials because we cannot sincerely
do so. B ot

One-Day Furniture Sale
Promoted by Radio Ads
Proves Very Successful

A ONE DAY Sale featured by the
Union-May-Stern Company, furni-
ture dealérs in St. Lauis, in Feb-
ruary was one of the most success-
ful ever attererhxted byl a furniture
house. The success isj directly at-
tributable to radio, according to

. Joseph Batt, of Union-May-Stern.

Patterning the sale| after those
of the ready—to-wear%houses and
department stores, the furniture
store, besides taking a|full page in
the leading evening newspaper and
using its regular hour radio pro-
gram on KMOX for three succes-
sive days to build upl interest in
the sale, sponsored radio announce-
ments throughout the day. Even
on the day of the sale the an-
nouncements were continued with

"last-minute news about the sale,

“As a result, we had the best
day that we have ever had on one

sale and the results are more"
gratifying than we even hoped
for,” Mr. Batt said. “Crowds

. swarmed the store during the day.

We closed the store between 6 and
7 to rearrange our stock for the
evening crowds. We put an an-
nouncement’ on KMOX with this
news and a further message re-
minding the listeners at we
would remain open until 9 o’clock
that night. The evening buying
was just as great in proportion as
that during the day and the salés
as high. We feel that the job that
KMOX did was the most vital
factor ofthe day’s business, We"
further called attention to the de-
tails of the sale that were appear-
ing in the newspaper advertise-
ment on our radio’ broadcast.”
Union-May-Stern is on KMOX
from 7:30 to B8:30 o’clock each
morning with a program titled
“Get Going Hour.,” Recorded mu-
sic i§ interspersed with news about
the weather, values at the store
and reminders of the time every
five minutes. The commercials are
offered in the form of dialogue.

Portland Cement on Air 7

SUPERIOR qualities of conerete in
highway - construction are bein|
stressed in a series of eight brodd-
casts by the Portland Cement As-
sociation, Chicago,
Indianapolis, and
Wayne. The account is handled by
the Buchen Co., Chicago.

.
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Favorable Reporti
On Food-Drug Bill
Expected Shortly

Final Senate Hearings Start:
NAB Favors Revisions

STRIPPED of every provision

riously objectionable to advertis-

. ing media, but still regarded as
deficient by proprietary groups,
the thrice-revised Copeland (nee
Tugwell) food, drugs, and cos-
metics bill was the subject of final

hearings before the Senate Com- |

merce Committee as BROADCASTING
went to press.
hearings were expected to last
about four days, with the likeli-
hood that the measure will be re-

ported favorably to the Senate
shortly thereafter. .
The bill, reintroduced in the

Senate Feb. 19 as S. 2800-is iden~ |

tical with the committee print of
the revised Copeland measure,
which was analyzed in the Feb. 15
issue of BROADCASTING with Te-
spect to amended provisions. Bear-
ing the endorsement of President
Roosevelt as well as the approval
of Prof. Rexford G. Tugwell, as-
sistant Secretary of Agriculture,
who conceived the original legisla-
tion, the measure is expected to
pass, possibly with few additional
changes.

NAB Favors Changes

WITH the food grading provisions
eliminated and advertising vre-
sponsibilities tempered so as to
relieve the medium of responsi-
bility, little serious objection is in-
dicated on this 'score. The NAB
was prepared, through its manag-
ing director, Philip G. Loucks, and
its legislative committee chairman,
Henry A. Bellows, CBS Washing-
ton vice president, to inform the
committee that, in principle, it
favored the bill, but" would like te
See certain provisions adjusted and
rewritten to preclude any possibil-
ity of misapplication or miscon-
struction by the enforcing author-
ities.

Chairman Stephens (D.), of
Miss., of the Senate committee,
author of a bill proposed as a sub-
stitute to the Copeland measure,
feels that there has been so much
controversy about the legislation
that final hearings should be held,
even though presidential endorse-
ment has been given it. The com-
mittee is desirous of knowing what
objections to the measure still
exist, and does not seek recom-
mendations for ‘new legislation.
As the hearings opened, more than
100 individuals and organizations
had requested opportunity to be
heard, but it waslikely that most
of the arguments would be pre-
sented as briefs.

" Publishers Satisfied

THE ARRANGEMENT was for
presentation of arguments in five
separate categories, namely, foods,
drugs, cosmetics, advertising and
general, It was hoped that one or
two spokesmen would be desig-
nated for each group in order t
conserve time.

Because of the drastic revision
of the advertising phases of the
bill, under which the manufacturer,
rather than the medium, is held
responsible for false and mislead-
ing advertisements, and because of
the elimination of the commodity
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" THIEVES RESPOND
As Numismatic Co. (Coins)
&~ Makes Debut on WBAL"

WBAL, Baltimore, claims that it
produces results—even if they are

. contrary to the laws of organized

. society. Here are the facts; draw
your own' conclusions:

The Numismatic Company of
| Texas, Fort Worth (rare coins),
ecently broadeast its first pro-
gram in the Baltimore area over
WBAL. The program was staged
| by studio talent and in dramatic

form.

i Within 24 -hours the Baltimore
| police reported the strange disap-
| pearance of a rare coin collection
| valued at $1,500, the first theft of
| this nature in Baltimore since 1913,
tAnd so L, .

grading provisions, it is reporfed
_that the advertising committees of
| the National Publishers Associa-
| tion and the National Editorial As-
- sociation have informed the Senate
| committee that they have no fur-
ther objections to those provisions
1 of the measure. ;
The broadcasting industry,
| vitally interested in the measure
! because the commodity groups af-
fected by the legislation provided
‘about one-third of radio’s total
| revenue, considers two or three of
i the provisions in the revised meas-
jure as unnecessarily broad or
i stringent.

House Marks Time

|APPARENTLY awaiting Senate
laction, the House has done noth-
ling with the several food, drugs
‘and cosmetics measures beyond re-
ferring them to appropriate com-
‘mittees, - Rep. Jenckes (D.), of
‘Ind., on Feb. 14 introduced inthe
‘House a measure conforming
‘closely with the revised Copeland-
‘Tugwell bill.
. The national networks were
drawn into the Copeland-Tugwell
bill controversy by their refusal
to allow time to the newly created
Joint Committee for Sound and
Democratic Consumer Legislation
to voice its opposition to the legis-
lation. The time originally was
sought over NBC by Benton &
Bowles, New ¥ork agency, for
John W. Darr, secretary of the
committee, but was refused on the
ground that the subject was too
cdontroversial anEd that the estab-
lished policy is to discourage such
provocative discussions in regular
commercial programs because the
practice might become widespread
B{ld have the tendency of depreci-
ating interest in such programs as
well as raise other complications
such as giving equal time to oppo-
nents of the views expressed. Am-
ple time, it was pointed out, is
afforded over networks and sta-
tions for discussion of public topics
in sustaining programs. '
{In a formal statement following
the incident, Mr. Darr said his or-
ganization did not blame NBC “for
trnying  to |protect itself against
possible bureaucratic reprisal.”
“However,” Mr. Darr asserted,
“its refusal, with that of CBS in
similar instance, illustrates the
t point we are trying to make.
face the fact that these
- e the invisible hand of
bureaucracy reaching out for
power and control even before leg-
islation is on the statute books.”

[
|

“Voice of Experience,”
Sponsored by Wasey Co.,
Gets 3,000 Letters Daily

ONE of the most successful fea-
tures on the air in 1933 was the
sociological lecturer known only as
the Voice of Experience. Eight
years ago he was traveling over
the country speaking on small, ob-

scure stations. During these eight-

years he has received more than
two million letters from his lis-
teners.

After breaking his fan mail rec-
ord on 40 local stations, the Voice
broadened his scope with a series
of sustaining programs on WOR,
Newark. Sensing the appeal of
his question-and-answer hroadeast,
Wasey Products, New York, took
over  his  sponsorship for Zemo,
Musterole,  Haleys M-O  and
Kreml.

His success in the metropolitan
district was se pronounced that
after nine months he was trans-
ferred to a national network. The
program is now heard seven times
a week over a coast-to-coast CBS
network. His mail runs well gver
3,000 letters a day, including
everything from simple questions
as to martial problems to confes-
sions of crime.

Briefly, this is his background:
Ambitious for a career in surgery
he earned his way through medical
school playing the organ until an
auto accident so injured his hands
that he was shunted from both pur-
suits. He turned to the study of
sociology and its sister study, psy-
chology, in schools and in the field.

Out of the thousands of letters
he receives he picks those problems
which have an universal appeal
and in simple, straightforward
language he attempts to solve the
problem, drawing upon his past
experiences. |

State Heads Felicitate
WOR on 12th Birthday

WOR, Newark, celebrated its
twelfth birthday on Feb. 23 with a
special hour and a half program,
during which congratulatory mes-
sages were read from Postmaster
General James A. Farley, Radio
Commission Chariman Sykes, Gov.
A. Harry Moore of New Jersey,
Gov. Herbert H. Lehman of New
York, Gov. Gifford Pinchot of
Pennsylvania, Gov. Albert C.
Ritchie of Maryland, Mayor . H.
LaGuardia of New York and David
Sarnoff, president of RCA. .

Western Union offices throughout
the metropolitan area displayed a
special “jumbo” facsimile of the
telegram from Governor Moore,
containing also a picture of WOR’s
transmitter at Kearney, and an in-
set of Alfred J. McCosker, presi-
dent.

Selinger Resigns

HENRY SELINGER, for the last
three years head of the radio de-
partment of Lord & Thomas, Chi-
cago, has resigned. He left the
agency Feb, 15, at which time he
declared he would take a short va-
cation. His plans are not known.
Mr. Selinger joined Lord & Thomas
in 1931 and organized its radio
department in Chicago. He was
formerly manager of WGN,
Chicago.
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Big Drug Sponsolf
Hits Code Proposal

COUNSEL for the Katz Drug Co,
of Kansas City, Mo., a large middle
western radio advertiser, has ay. |
nounced it will oppose strenuously
a proposed substitute for the bit.
terly contested “loss-leader” provi.
sion of the retail drug code on the
ground that it will greatly increase
prices in large drug stores, depart.
ment stores and chain drug stores,

Myron Melvin Cohen, of counsel,
said his clients will attack the pro.
vision in the courts if it is approve?
by NRA Administrator Hugh §
Johnson. He also criticised Dep.
uty  Administrator Arthur D, |
Whiteside for his handling of the -
retail drug code.

The provision which the Kafy
Drug Company is opposing would
not allow any drug retailer “lo gel|
drugs, medicines, cosmetices, {oilet
preparations or drug sundries at g
price below the lowest price pub.
lished or openly quoted for any
such product in dozen lots by any
wholesaler to retailers in the par.
ticular trading area, free goods or
other premiums or gifts to be con-
sidered pro-rata in arriving at such
prices.” .

Rebroadcasts of KPQ
Schedule by KGO Clear

CONSISTENTY clear rebroadecast-
ing of the programs of KPO, San |
Francisco, by GA, Spokane, |
Wash., is being carried on for sev- |
eral hours nightly on regular sched-
ule. The Spokane station recently
leased by NBC to Louis Wasmer,
who also operates KHQ, Spokane,
picks up the 50 kw. KPO broad-
casts from the latter’s clear chan-
nel of 680 kc. and feeds!the pro- [
grams frequently under local spon-
sorship to the Spokane audience on
the KGA wave length of 1470 ke, |
Permission of KPO and the Ra-
dio Commission for theserebroad-
casts, unusual because there is no
short wave relay and because the
KGA pickup is practically never
disturbed by distortions, was read-
ily granted. According to KGA
operators, the link is superior to
the conventional wire hookup.

.

Announcers Organize .
THE NATIONAL Announcers As-
sociation has been formed within
the NBC headquarters in San |
Francisco, members of the an- |
nouncing -staff electing as officers

Nelson Case, president; Paul
Gates, vice president; Buddy
Twiss, secretary - treasurer; and

Sid Goodwin and Richard Ellers,
executive council. Association offi- |
cials say that they are not organ- |
ized as a union but are merely
grouped together to ask the net-
work for a raise in salariés when
they are given spot announcements
to make.

Reversals Reduced

THE PACIFIC Telephone and
Telegraph Co. has notified NBC in
San Francisco that reversals on
all sections of the network which
previously were effected in 80 sec-
onds are to be made on a 15-second
This includes all sections
of the Pacific coast network from
Los Angeles to Spokane and trans-
continental facilities.

i

|
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Radio—Press Arrangement Stirs Dissension

West Coast Stations and Yankee Network to Gather Own News;

Dill Attacks Agreement

IN AN atmosphere of controversy
rather than harmony, the Radio-
Press’ Bureau created by the Pub-
lishers National Radio Committee
to supply news bulletins to net-
works and stations began opera-
tions March 1. Simultaneously,
however, a radio news-gathering
organization for cooperative news
exchanges among independent sta-
tions also planned to get under way
as a substitute for the news serv-
ices taken from them under the
press “program.”’

The Radio Press Bureau began
supulying its service to two na-
tional networks and to an undeter-
mined numbér of independent sta-
tions, offering twice-daily service
of approximately 20 bulletins of 30
words each, to make up a five
minute broadcast. No announce-
ment was forthcoming from James
W. Barrett, head of the Bureau, das
to the number of subscribing sta-
tions.

News Agency Launched

MEANWHILE, the project started
by KFI, Los Angeles, for a coopera-
tive radio press association, was re-
ported by BROADCASTING'S Pacific
coast correspondent as ready to be-
gin operations. In New England,
the Yankee Network, of which John
Shepard, III is president, an-
nounced it had organized its own
news service to function after
March 1. It was to be tied into
the KFI organization for news ex-
changes. Mr. Shepard announced
he created his organization because
he was “dissatisfied” with the re-
strictions under the “program”
agreed to by the Publishers’ coms
mittee with the major networks.

One important point about which
question has been raised—that re-
garding local hews broadcasts on
unlimited scale in cooperation with
local newspapers—apparently has
been settled.
understanding, it now is admitted
by certain of the press associations,
does not cover such broadcasts.
Moreover, it now appears clear
that numerous independent news-
papers will not adhere to the letter
of the “program,” and will con-
tinue to maintain their arrange-
ments with stations regarding news
broadeasts, with some modifications

+ of news content. ’

On this score, it is learned that
William Randolph Hearst has dis-
vatched the following message to
his  publishers, practically all of
whom have highly satisfactory
affiliations with stations: ’

“Please don’t discontinue usual
broadcast periods. I am sure you
can adapt yourselves to new broad-
cast regulations. It is imperative
that you continue any news broad-
casts that you have had but in
modified form. However, if you
find regulations too drastic, we can
secure some modifications. But it
would be a great mistake to sus-
pend news broadcasting entirely.”

These developments coupled
with the fact that at least two news

ticker” services now are set up
which could be readily converted
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The press-network .

into radio news distributing agen-
cies, tend to bear out predictions
that the radio-press agreement will
not be hcceptable in its present
terms. The cooperative radio-press
association plan also has its short-
comings,) but is regarded now as
more of| a stop-gap arrangement
than a fipished product. '

On thg Pacific coast, where news
broadcasts have been most popu-
lar, both KFI and KNX promised
their audiences that they will be on
the air as usual through new ar-
rangements for news gathering.
Similar |commitments have been
made byl the Yankee network to
their listeners.

Carl Haverlin, commercial man-
ager of |[KFI, said the following
stations have joined in the cooper-
ative organization: KFI, KNX,
KGFJ and KECA, Los Angeles;
KJBS, San Francisco; KDYL, Salt

Lake City; KFEL and KFXF,
Denver; KSTP, St. Paul, and the
Yankee | network, exclusive of
WDRC, Hartford. A meeting of
Guy Eayle, president of KNX,
Stanley | Hubbard, manager of

KSTP and Mr. Shepard was tenta-
tively set for the week of IFeb. 26
in Chicago, to go over the entire
situation, .

The cooperative plan was for the
stations to be linked by teletype,
each covering its own territory
through Pocal reporters and each

Which Is Effective March 1

feeding into the printer system.
This news was to be supplemented
by reports from bureaus or corre-
spondents in New York, Washing-
ton and Chicago.

Costs To Be Prorated

FINANCIAL details were unar-
ranged as BROADCASTING went to

press, but the plan was to assess
cach station a prorata share of the
cost of maintaining service with’
the hope that a sufficient number
of independdnt stations would be
aliened to keep individual costs low.
KNX, it is reported, has secured
rights on a foreign press associa-
tion skelton service to be cabled to
New York—presumably the same
service CBS surrendered when it

terminated operation of Columbia

News Service. KNX also has ar-
ranged to take the Dow-Jones,
Ticker service, operated by the
WALL STREET JOURNAL, which not
only' covers financial news but sup-
plies bulletins on general news.
This same service, it is understood,
has been offered other stations.
The cooperative plan places no
‘restrictions as to sponsorship of
news broadcasts. The cooperative
group has not been incorporated,
but later may be organized under
the name Radio. News Association.
‘Jose Rodriguez, former Los An-
geles newspaper man, is editor.

e

JUSTICE
(right), t:
KJBS mic
Francisco

ESTABLISHING a precedent in
San Francisco, KJBS on Feb. 19
began a direct broadcast from the
municipal| courtrooms of Judge
George H. Steiger, going on the
air from |10:30 to 11 a.m. every
Monday, Wednesday, and Friday.
The arrangements were made by
Ralph Brunton, station manager
and membeér of Julius Brunton and
Sons, station operators.

The KJBS microphone is set up
on the judge’s bench, and His
Honor, as |well as the prosecuting
and defense attorneys, and even

court room.

\
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ON THE AIR—George H. Cabaniss, assistant district attorney,
alking with Municipal Judge George
rophone which carries thrice weekly broadcasts

H. Steiger before the
from the San

the defendant,
time on the air.
constantly on the alert in the
courtroom to cut out anything con-
sidered improper for the. radio
audience. .

San Francisco newspapers gave
the innovation considerable pub-
licity, carrying pictures of the
judge and courtroom spectators
and using sizeable stories. None
protested, but Hearst’s CALL-BUI-
LETIN quoted other judges and
civic officials on the idea, some of
them favorable and other unfavor-
able, with results about’ 50-50.

are given brief

A technician is

Mr. Earl, engaged actively ir\; or-
ganization of the service, is|for-
mer publisher of the Los ANGELES
EXPRESS. |

So far as is known, none of the
sponsored news features on c¢oast
stations will be discontinued. | Mr.
Haverlin said that the Richfield
Reporter, among the most popular
of those -features, may continye to
be fed to the NBC-KGO network
from the news service rather than
turn it into an intérpretative ipro-
gram in accordance with the radio-
press association understanding.

Yanks’ Network Plan -

" !
MR SHEPARD announced in con-
nection with the formation of his
news organization, that Dick Grant,
Tormerly with the Boston TRAN-
ScrIPT and for the last year polit-
ical news commentator for the
Yankee Network, heads his organi-
zation. His staff, he said, will op-
erate 24 hours a day and will fur-
nish material for broadecasts from
7:15 a. m.to.11 p. m. He said the
network had no quarrel with the
four Boston newspapers. which
have broadcast over the station
for several years, and regretted
-that the radio-press agreement had
forced them to curtail news broad-
casts to an “unsatisfgctory degree.”
The stations in the petwork which
will carry the news broadcasts are

‘

WNAC, and WAAB, Boston;
WEAN, Providence; WICC,
Bridgeport-New Hakven; WORC,

Worcester; WMAS,| Springfield;
WLBZ, Bangor; FEA, M
chester, and WNBH,
Mass.” The only Yapkee network
affiliate declining thd service was
WDRC.

Commenting on the press-radio
agreement, Mr. Shepajd said:

“It seems to me that any station
which had been broadeagting a greater
amount of news through the coopera-

" Ltion with loeal newspapers than is to

be allowed under the [plan of wire
service, is definitely agpeeing to cur-
tail its service to the pliblic as it be-
comes a party. to the radio-press agree-
ment. Therefore, it is finaking agree-
ments which are not injthe public in-
terest, convenience and \ecess'yw.

“Of course, if a station has not in
the past broadeast any|news through
inability to. make agredment with its
local paper such statidn's skirts are
clear, if they signed the agreement,
but I personatly would Jjate to be head
of a station, making any agreement to
curtail my service. I njight be forced
to do it but T would notf want to agree
to do it .

“As far as we are eoncerned, we
are making quite elabgrate plans to
continue to carry newp collected by
ourselves and other stations ‘over the
Yankee network.”

~ Dill Attacks Program

~AMONG the repercussions to the
radio-press program,|published . in
full text in the Feb| 15 issue of
BROADCASTING, was a speech on the
floor of the Senate byl Senator Dill
(D.), of Washington, [eriticizing it,
and predicting that tHe plan would
prove a failure. Declaring he had
been besieged with coghplaints from
listeners, he said he had no desire
to ecriticize the news- gathering or-
ganizations. He poinfed out, how-
ever, that millions of people depend
upon news over the - radio. . He
continued: :
_“I venture the predig¢tion that this
(Continued on puge 42)
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Code Authority Plané Meetings
Coincident With NRA Parley

Report Due on Wages of Broadcast Technicians;
‘Border Stations Held Subect to Code

FACED with a mounting volume
of problems, the Code Authority
Jfor the broadecasting industry will
meet in Washington March 3 at
the call of .its”’ chairman, John
Shepard, 3rd, for a meeting ex-
pected to last 10.days. The meet-
ing was called to coincide with the
general conference of code authori-
ties and of code committees sum-
moned by NRA Administrator
Hugh S. Johnson for March 5 to 8,
inclusive. President Roosevelt will
open this conference, and portions
of the sessions will be broadeast
over nation-wide networks.

The Code Authority, among other
things, will complete its report to
NRA on the status of broadecast
technicians under the wage and
labor provisions of the code. This
report, due March 11, is based upon
answers to questionnaires sent all
stations by James W. Baldwin, ex-
ecutive officer of the Code Au-
thority.

Artist and Theater Issues

ANOTHER question of major im-
portance before the Code Author-
ity is that of that status of radio
artists and performers undey the
wage and labor provisions of_the
code. A report on this is required
in the code itself. This matter has
been agitated by the Actors Equity
Association and was the basis for
meetings of a code authority sub-
committee in New York last month.

Coupled with this is the contro-
versy provoked by theatrical
groups regarding free admission
of the public to radio studios on
the ground that such shows are

unfairly competitive ‘with the le-.

gitimate theater. Code authorities
for the legitimate theater and nio-
tion picture groups, it is under-
stood, will raise this issue at the
general code conference called by
NRA =

The general conferences, accord-
ing to NRA officials, have been
called to eliminate from existing
codes all factors which have not
worked out in practice as accom-
phshing the ultimate purpose of
destroying cut-throat competition,
aiding employment, and raising
wages. Inconsistencies and in-
equalities, it is stated, will be
ironed out and additional machin-
ery will be developed for self-
regulation of industries operating
under thé Blue Eagle.

Border: Stations Hit

NUMEROUS matters of policy, re-
lating to rate regulation and inter-
pretations of code provisions, will
be undertaken by the Code Au-
thority at its meetings beginning
March 3. The Code Authority
plans to be present at the NRA
sessions and will reconvene imme-
diately afterward to chart its
coursé in conformance with devel-
opments.

At the request of Administrator:
Johnson, the State Department has
ruled that remote control studios
of Mexican stations, such as that
operated at Del Rio, Tex., by Dr.
John R. Bripkley, operator of the
Mexican XER, are subject to the
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provisions of the broadcasting in-
dustry code. In a letter to Gen-
éral Johnson, the State Department
said:

» The letter of Feb. 1, 1934, written
by Mr. Willlam . Farnsworth, Dep-
uty Administrator ional Recovery
Administration, se forth the situ-
ation that has arisen as regards bring-

ing under the approprinte code the
remote  control - studios operated in
thix country on Mexicin <tations las o
been carefuliy considered.

Plie department is ol the opinion
thut there is no reason why such wd
Junets of Mexican stitions locted fy

the United States for the protic wmd

convenience of the stiation  ownees
should not be subjected to the same
regulations similar  adjuncts  of

American stitions,

-The department appreciates the op-
portuniry which the National Recov-
ery  Administration has given it of
considering the question,

CKLW Claims Compliance

THE CODE AUTHORITY has
been notified by Keith Scott, gen-
eral manager of CKLW, Windsor-
Detroit, that the station is operat-
ing its American subsidiary, Essex
Broadcasters, Inc., in strict com-
pliance with the industry code. In
a letter to Mr. Baldwin, designed
to' clear up an erroneous report
regarding the station, Mr. Scott
said:

It seems desirable that you should
be fully informed of the basis of oper-
ation of Radie Station CKLW. and
its American subsidiary, Essex Broad-
casters, Inc., who are located in De-
troit, Mich.

We were one of the first in Detrojt
to sign the President’s blanket code,
and to receive our Blue Eagle. We
are paying all of our employes, both
in Windsor and Detroit, according to
the, scale set up in the ‘code for the
radio broadeasting industry for a high
power regional station. Besides main-
taining our studios and transmitter in

Windsor, we; through Issex Broad-
easters, Inc¢i  spend approximately
$10.000 per  month in Detroit, of

which salaries amd wages account for
almost 5O per cent

Wa were lnte i ling our rate cand,
due to our having mo notice of the
date it <hould have heen filed. or the
anthority to swhom. it should be sent,
but we revised our rate card as at
Jan, 15, 1934, and forwarded a copy
of it to the broadeasting code author-
ity at Washington. D. C., but as this
may. not have veached the proper au-
thovity. we ‘are enclosing herewith
another copy of our present rate card.

It is our poliey to live up to the
code; in every particular, and we Lave
not. nor do we intend. to provide any
unfair competition for loeal broad-
casting stations,

7

Cracker Account

EI)C('ATOR BISCUIT Co., Chi-

cago (crackers) is placing “Dick

Steel, Boy Reporter” transcriptions
on a limited number of stations, in- |

cluding WTAM, Cleveland; WDAF,
Kansas City, and WTMJ, Mil-
waukee. Series runs five days
weekly for 65 broadcasts. The
transcriptions are made from the
shows ‘broadcast from WGN, Chi-
cago, Account is handled by Black-
ett-Sample-Hummert, Chicago.

Networks Lauded

RADIO again was paid high
tribute by NRA Administra-
tor Johnson, in an address
over the combined NBC and
CBS networks Feb. 20. Pub-
lic hearings on the general
code conference which begins

March 5, he said, will be
broadcast at times by the
networks “whose services

have been freely given to
NRA from the beginning,
without which success would

have been impossible.”  Just
after NRA had been laun-
ched, General Johnson

thanked the 600 broadcasting
stationy for their ready co-
operation.

Douglas Storer Resigns
Blackman Radio Job;
Succeeded by de Angelo

DOUGLAS STORER has resigned
as head of the radio department
of the. Blackman Company, New
York, after serving in this ca-
pacity for two and a half years,
and has been succeeded by Carlos
de Angelo.

Mr. de Angelo, an “old-timer” in
radio, has been connected for sev-
ceral years with N. W. Ayer and
Son ag dramatic director in the
New York office, and has been ve-
sponsible for the presentation of
many of their outstanding pro-

grams, since the agency has been '

particularly active
field.

Among the major. presentations
of the Blackman Company, for
which Mr. de Angelo now becomes
responsible, is the “Saturday
Night Dancing Party,”
by the Hudson Motor Company on
the NBC-WEAF network from 10
to 11 p. m., EST.

Mr. Storer has mnot announced
any plans for his future activities,
and Mr. de Angelo has made no
public statement regarding policies
in his new position.

in the script

Interim Sports on Air

ASSOCIATED OIL Co., San Fran-
c¢isco, through Harold Deal, adver-
sing director, is marking tine
until next season’s football games
by sponsoring minor sports events,
including the six-day bicycle races
in San Francisco from March 11
to 17, twice daily over KTAB, and
the Pacific Coast Conference bas-
ketball games between California
and Stanford, twice weekly, over
KLX, Oakland, for a total of 17
times.

Variety Type Wins

“ONE NIGHT STANDS,” a new
series of variety programs featur-
ing Pic and Pat, blackface enter-
tainers, and guest singers was in-
augurated Feb. 17 on the NBC-
WEAF network, 6:45 p, m., EST,
by the United States Tobacco Co.,
New York (Dill’s Best and Model
smoking tobacco) after several
types of entertainment had been
tried over the air. The variety
program was declared the most

 suitable.
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President Assures
Freedom on Radio

Censorship. Charges Answered ©

In Issuing Press Code

A CLEAR-CUT statement that
the “freedom of expression” guar.

antee of the Constitution will he -

“scrupulously observed”

by President Roosevelt in hig
executive order of Feb. 19 pro.
mulgating the code of fair com.
petition for the daily newspaper
publishing industry.

This assertion is regarded ag
particularly significant in view of
repeated  charges by political
groups and industrial competitors

was made

“that radio is being censored ang

“papgged” by the administration,
It dispels also the haze ol sus.
picion regarding the administra-
tion’s  view of the freedom of
speeeh issue.

Ridicules Press Stand

=

IN MAKING this assertion, the
Chief Executive ridiculed the free-
dom of press issue and branded as .
“pure surplusage” the articles
written into the code upon the in-
sistent demand of publishers coy-
cering this point.  Similarly,. NRA
Administrator Hugh S. Johnson,
in his letter to President Roosevelt
transmitting the code, called the
free speech issue a “straw-man”
and was critical of the press for
agitating this issue.

“Of course,” the President
stated, “nobody waives any con-
stitutional rights by assenting to a
code. The recitation of the free-
dom of the press clause in the code
has no more place here than would
the recitation of the whole Con-
stitution or of the Ten Command-
ments. The freedom guaranteed
by the Constitution is freedom of
expression and that will be
scrupulously respected—but it is
not freedom to work children, or do
business in a fire trap or violate
the laws against obscenity, libel
and lewdness.”

Explains Radio Control

IN HIS letter to the President,
dated Dec. 22, General Johnson
discussed the free spcech issue in
detail. He discounted fears ex-
pressed that the press might be
licensed, and in that connection hé
called the “radio analogy” under
which stations are licensed “singu-
larly inapposite.” On this point,
General Johnson said:

It is hardly

necessary Lo remark

that the radio analogy is singularly |

inapposite. Broadeas
some government supery
conceivable. A newspaper can be
printed in any form that the pro-
prietor desires without preventing the
publication of another newspaper.
Unless broadeasters are limited to dif-
ferent wave lengths they interfere
with each other. A newspaper cannot
pi its competitor's type, but without

ing  without
ision is hardly

governmental control of wave lengths

we would have symphonies, bedtime
stories, crooners and axtrological lore
all mixed up in an unintelligible melee
of sounds, In the light of this funda-
mental difference, newspapers 18 news-
papers ought not to think that =o long
as free government lasts public con-
trol of broadcasting is any precedont
for public supervision of publishing.

WLNH are the call letters assigned
to new daytime local station at
Laconia, N. H., on 1310 ke. with
100 watts.
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Large Listening Audience at 6 a.m.

WLS Program Has Urban as Well as Rural Followers;
Sponsor Reaps Profit ‘From Increased Sales

By JULIAN T. BENTLEY
. WLS, Chicago

ARE THERE any listeners to the

" early morning programs?

WLS, the PRAIRIE FARMER sta-
tion in Chicago, answers that ques-
tion with an emphatic “Yes.” At
ten seconds before 6 o'clock €very
weekday morning Hal O’Halloran
steps to the microphone to give a
. and in

cheery station greeting, ai
homes located in a majority of

states and in the Canadian prov-
inces there Is a response, as evi-
denced by the hundreds of letters
and inereased sales to advertisers.

More than a dozen feature art-

- jsts make up the entertainment

in the first two hours of the
morning on WLS. No records are

played. It is all flesh and blood
artistry.  Interspersed with the
music and fun of the ‘“Smile
Awhile Gang” are service an-

nouncements, such as weather re-
ports, estimated livestock receipts
and the day’s produce market sug-
gestions, as well as frequent time
cignals.

Karly Skepticism

AN AIR of energy and cheer,
strengthened by hot coffee in the
studio, makes itself felt along the
ether waves and generates a
strong listener good will. It is
now axiomatic that early morning
time strikes a vast regularly lis-
tening audience.

There was a time, however, when
the radio station personnel was
much in doubt concerning the po-
tential market value of early morn-
ing time. Even at WLS there was
skepticism and no little argument
on the subject.

Subsequently a milling company
was induced to buy the half-hour
from 6:30 to 7 a. m., six days a
week. Several of the station offi-
cials decried the plan. There was
no one, to speak of, listening at
such an hour, they declared. But

the salesman, once a farm boy, was -

confident.

The account started as a trial
period of a few weeks. It remained
a full year, giving the advertiser
sales response and listener interest
far beyond his most optimistic
hopes.

Audience Proves Existence

., TO ILLUSTRATE the drawing
power of the early morning pro-
gram a case in point may be cited.
The sponsor had signed a new
dealer in a small town where it
never had representation before.
WLS announcers capitulated the
new dealer the morning that his
first carload of cattle feed was
scheduled for delivery. By evening
he had sold the last sack of the
carload and was reordering.

One cold winter morning, five
minutes after the station went on

the air,” Hal O’Halloran looked
across 'a  microphone at Ralph
Waldo -Emerson, organist and

comedian.
“Do you suppose anybody’s lis-

tening to us ‘Two OId Timers'?”
asked Hal.

“It hardly seems reasonable,”

{

THOS*‘E of us who sit up to 1 a. m. or later tuning in far
western stations know very litile about how the other
half of the world lives or fail to realize that millions of

persons are up and about when we are turning over for

a second nap.

WLS has found that a 6 a. m. program

can oblain a large and responsive audience, and sponsors

on this early morning feature have learned that these

early risers are good buyers.

.“«'(‘l'\r'(‘i*'-.,I

But, as Mr. Bentley ob-

the program must be good. not just a few phono-

graph L'vm;rdm for a 6 a. m. audience may be just as dis-

crimin‘rxling as 9 a. m. listeners.

Ralph replied. “There isn’'t any-
body else up at this hour of the

morning.| Maybe I'd better go
back to hed.” .
How wrong they were was de-

monstrated by- a flood of 1,680
letters from 37 states and five
Canadian| provinces, from listeners
who hearyd the remark. Ralph and
Hal had offered no “plug” for mail,
merely asked the question.

rarefully Planned

THIS LARGE, responsive morning
audience 1s accounted for in part by
the fact |that the early programs
are as cq‘refully planned as those
at any other ‘hour of the day. In
other words, this period of the day
is no place in which to stick a
“filler.” .

A cerepl manufacturer capital-
ized on the choice early morning
time and |in six months established
5,000 new dealers in Cook county,
the metropolitan Chicago area,
where previously his product had
been hanflled by only two stores.
This perfc(rmance of early morning

O'HALLORAN

time was eloquent proof that urban

" HAL

listeners as well as rural folk
liked their entertainment.early.
The advertiser’'s ‘'medium was a
children’s program. During thirty-
one and a half months, from Sept.
2, 1930, to May 17, 1933, he re-

ADVANTAGES to sponsors of a
long-continued connection with ra-
dio are revealed by the experience
of the Tidewater Oil Sales Corp.,
New Yorkl, which is now in its fifth
year of stieady broadcast advertis-
ing, and Wwhich points to 1922 as
the year bf its first contact with
radio.
Through
Tidewater

successive campaigns
collected the reactions
of its eniployes and distributors
and based [its selection of programs
on this evidence of the public’s
likes and|dislikes. It was from
this sourcg that the company ob-
tained assurance that year-around
campaigns| would be justified, with
the result {that instead of the pre-
vious policy of conducting 26-week
campaigns, Tidewater now has
been on the air over CBS for an
uninterrupted period of sixteen
months. '

The program now presented
three times weekly is built around
Robert Arnibruster’s string orches-
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FI)NE STRAICHT YEARS ON RADIO

Tidew$ier Oil Sales Corp. Finds All-Year Campaigns,
-——TShort Commercial Announcements Pay————

tra, which was used alone for a
trial period, with Jimmy.Kemper,
song dramatist, and the Humming
Birds trio added.

The policy of shortening com-
mercial annquncements adopted by
Tidewater has been entirely suc-
cessful. Widespread approval was
accorded the recent drastic cut in
credits to one-third of their former
length. On one broadcast, without
preliminary ballyhoo, an offer was
made to send listeners a pictuve of
Admiral Byrd’s ship.
5,000 requests were received; this
was considered eminently satisfac-
tory by the agency, Lennen & Mit-
chell, New York, for a “cold offer.”

The company’s sales increased
during 1933, contrary to the gen-
eral trend in the industry during
most of the year, and Triple X
Tyvdol, which was introduced to the

public by a combined radio and.

newspaper campaign, has proved a
most satisfactory addition to the
Tidewater line. i

More than '

ceived 244,082 carton tops frem a
20-cent package of NHis product. He
had used a quarter-hour, six days
a week, and the prpgram had in-
cluded a contest. ‘

Mail Resppnse

OTHER' TYPICAL jcases of mail
responses from early| mail time may
be cited briefly as

“Jolly Joe” Kellg, )
a. m, Pet Club program offered one
pet canary to the lisfener who sug-
gested the most apgropriate name
for the bird and presented the most
convineing reasons for wanting a
canary. The annouincement was
repeated on six congecutive morn-
ings, and the respohse was 2,701
letters from 22 states and Canada.

* Malcolm Claire, as “Spareribs,”
blackface artist, offered a prize
of $5 for the best letter and cor-
rect count of the number of times
the word “giant” appeared in one
of his dialect fairy tales, presented
three mornings a week at 8 o’clock.
Result was 4,518 letters from a
single program. . .

A Saturday morting children’s
program at 9:45 brought 2,395
létters from ten states and Canada
in response to the q}ery, “Is any-
body listening ?” ‘ . .

A seed and bulb company, using
quarter-hour programs and spot
announcements ‘at 9:30 a. m. re-
ceived, in a single day’s mail, 2,885
letters from 14 states and 926 7 :
_towns. Each letter|
order up to $2. ! .

An oil heater comﬁany, utilizing
a great share of ~morning time,
drew movre than 97’00\ requests for
catalogues in a year;

Urban Folks Aléo Listen

DURING Farmers’ Week at a Cen-
tury of Progress in|Chicago last
summer, WLS officials arranged
for the gates of the Fair to open
at 6 a. m. to accommodate early ris-
ing farmer visitors who wanted to
see the station’s broadcasts on the
grounds.  Several thousand of
these visitors were a‘bcommodated
during the season. '

It should not be assumed that
the early morning audience -is con-

“fined to the rural areas. Letters
and sales results indicate that there
is a vast number of urban listeners
who tune in af 6 a. m. The station
has received numerous letters from'
urban housewives asking for cer-
tain features to be presedted be-
fore 6:30 a. m. so that their hus-
bands might hear the program be-
fore leaving for work. .

Thus WLS has proved to its own
satisfaction®and to the satisfaction
of its adwertisers that the early
morning time is remunerative.

contained an

Canada Radio Poll

IN A CANADIAN poll conducted”
vecently by Andy McDermott,
radio editor of the REGINA (Sask.)
DAILY STAR, the blue-ribbon takers
were Ruth Etting, Gertrude Nie-
sen, Bing Crosby, Guy Lombardo’s
and Wayne King’s orchestras, Mills
Brothers, Boswell Sisters, Phila-
delphia Orchestra, New York Phil-
harmonic S y m p hony Orchestra.
Seven Star Revue, Byrd Antartic
Expedition broadcasts, Edwin C.
Hill and KSL, Salt Lake City.

Agency Opens Studio
DEDICATORY program opening
the inew broadcasting studio of the -
Russell C. Comer Advertising Co.,
Kansas City, Mo., was broadeast
Feb. 27 by KMBC, Kansas Cl%ty.
11
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Largest Audience.
Seen for Summer
Few Vacationers Without Sets,
CBS Forecast States

By GILBERT CANT

NO RADIO audience of previous

" winters was as-large as that which
advertisers can anticipate for the
‘approaching summer, according to
data prepared by CBS in a.study
of summer listening habits.

The prime reason for this audi-
ence expansion—along with the
steady increase in radio set owner-
ship—is that radio-listening is no
longer just a living-room pastime,
according to CBS. The radio set
is now carried along by summer
travelers, pienickers and campers,
and has become as important an
item in the holiday luggage as the
lunch hamper and the swim suit.

CBS points out several factors.
which contribute to the fact that,
vacations or no vacations, very few
set owners will be absent from.the
radio audience even during the hot-
test months of July and August.

Midget Sets Increase

FOR ONE thing there has been a
steady increase in the sales of
midget and portable sets. Nearly
6,000,000 of these movable sets
that slip into the luggage compart-
ment of a car, or smaNer ones that
will even tuck into a suitcase, have
been sold since 1930 (according to -
McGraw-Hill estimate based on
manufacturers’ ac¢tual sales). Prob-
ably 2,000,000 of those, says CBS,
are in “two-radio homes” offering
an extra set ready to be whisked
away for vacation. )
Then there are the automobile
radios. One million, according to
_'CBS, is a low estimate for July 1,
this year, allowing only 200,000 in-
" stallations for the first six months.
- (Detroit estimates  would double '
this figure.) S “
- Another place wheré vacationers'
' will listen to the radio is on pleas-
~ure .boats. There ‘are 260,000
“power-driven small craft” regis-
: -tered by the federal government—
another 190;000 on state and inland
waters—a total of 450,000 launches,
otor  boats, -cabin boats and
At least 45| per cent of
“these: (according to. YACHTING
'MAGAZINE) have radio receiving
sets.  And these sets, comments
CBS, are apt to command audi-
ences of 5 to 25 or more.

Only 1.5 Per Cent Unavailable

BESIDES these methods of “tak-
ing the radio with them,” Colum-
bia’s summer brochure puts forth
other data to show that vacationers
can listen to radio “when they get
there.”  Eight out of ten summer
hotels were found in a' survey to_
have radios in lobbies, dining rooms |
or guest-rooms. - Makers of road
. maps for one of the largest gaso-
line and oil distributors report that

nine out ‘of - ten roadside stands, .

lunch-rooms, dance halls and auto

camps offer radio as an attraction. ;

CBS cites additional data to ban-
ish the “vacation. bugaboo” that
has been bothering advertisers for
so long. Quoting the results of a
survey of vacation habits conducted
by Ross Federal Research Service,
it notes that only ten out of every
100 radio families plan to be away
during any average -tow week
period of July and August. And
“more than eight of these ten (8.5)
expect either to: take their radios

'By GEORGE MOSKOVICS
General Manager, KFAC-KFVD,
Los Angeles

THE “COUNTRY Church of Hol-
lywood” has been a unique feature
of KFAC for the last year under
the, sponsorship of the May Com-
pany’s basement footwear depart-
ment.

The combination, at first read-
ing, may seem a peculiar one, Yet
the: arrangement has worked out
well for both station and sponsor.
It has definitely sold shoes for its
sponsor. It has furthered the for-
mation of -an actual “Country
Church’ of Hollywood.”

Business Shows Gains

PAUL GALFOND, buyer for Free-
man’s Shoes (May Company base-
ment), said that the 1933 volume
of business; showed a definite in-
crease over .that of 1932 and at-
tributes the gain to the radjo
programs. . t

«] believe that newspaper copy
is best for price items,” he said.
“But over the air people are ant
to forget the wording or prices of
various items. They are cagerly
waiting for: the program to which
the sales blurbs are, to them, inci-
dental, though to us as sponsors
they are real and vital things. So
I have been fully in accord with
the idea of spotting general sales
announcements on the ‘Country
Church’ program rather than price

advertising. It gets the .people
into the store. After that, the rest
is up to us. :

“We have used radio for special

" COUNTRY CHURCH SELLS SHOES

Ho“ywbod Village Being Built as Result of Interest
Aroused in Store-Sponsored Program

sales, for quick turnover of odd
lots of merchandise, and to in-
augurate new ideas in footwear
styles.”

The “Country Church of Holly-
wood” is ministered by the Rev. W.
B. Hogg, former army chaplain,
who uses the radio nom de plume
of “Farson Josiah Hopkins.” For
the broadcasts, with a visible audi-
ence before him, he uses the dress
of an old-time circuit preacher.

Village Being Erected

THE MOST recent development in
the radio church has been the leas-
ing of an old homestead almost in
the heart of Hollywood, on the
grounds of which is being erected
a typical crossroads village. When
the project is completed, the daily
broadcasts will be moved from the
KFAC studio to the “Country
Church of Hollywood.”

The plan calls for the erection
of a typical southern village church
with a waterfall, an old-time mill,
and an outdoor brush arbor which
will seat about 2,000 people. The
whole layout will be known as the
“Goose Creek Community.”

Radio listeners are helping to
further the project with voluntary
donations. The church has an old-
time village choir, picnics fot the
congregation, department meetings
and the like.

And, as a token of appreciation”

of the sponsors, the audience has
been faithful
advertised shoes. The daily sales
slips of the shoe department reveal
many members of the “Country
Church of Hollywood.”

‘Copeland as Sleuth

SENATOR | Copeland . (Dem.); of
New York, will take part in the
Eno  Crime! Club program March
6. on --the NBC-WJZ network
(agency, N..W. Ayer and Son), not
as a speaker, but as an actor in the
dramatization. The Senator’s
views on crime .prevention, with
particular reference to kidnap-
pings, will be sented by having
him ‘engage in conversation with
detectives. | His suggestions will
be used in solving a kidnapping.

-

FROM 103,000 in 1932, the number
of ‘automobile radios sold in 1933
exceeded 400,000, according to the
Radio’ Manufacturers Association,
which predicts that radios will be
standard ‘equipment in nearly all
cars within| another year or two.

v

with them or to listen to radios at
vacation points. Which means that:
no more than 1.5 per’'cent of the
18,000,000 radio families in the
country will be unavailable to the
radio! advertiser at any one time
during the hottest months of the
summer, CBS thus figures an|
audience of 17,730,000 families
continuously exposed to radio
broadeasting straight through!
summer. And this total exceeds
the .peak winter audience of 1932-
33 by 921,000 families, of 1931-32
by 1,980,000 families and of 1930-

31 Hyi3,373§000 families.

Gen. Saltzman Resigns
From Shipping  Board

MAJ. GEN. C.
McK. Saltzman,
former chairman
of the Radio Com-
mission, has re-
signed as vice
president of the
Shipping Board
Merchant Fleet
Corporation,
which post he has
held since last
summer. Higs res-
ignation. was dated Feb. 12 and
was accepted by Secretary of Com-
merce Roper Feb. 19.

General Saltzman resigned from
the Radio Commission in July,
1932. A personal friend of Sec-
retary Roper, however, he was
appointed to the Merchant Fleet
Corporation after that agency was
brought under the Commerce De-
partment. His resignation from
that post, it is reported, resulted
from differences of opinion with
other members of the board.

Gen. Saltzman

Disk Prospects

THIRTEEN transcribed programs,
“Romances of Science,” wil be
presented by Inecto, Inc. (Inecto
Rapid Notox hair tints), beginning
March 18 on an undetermined
number of stations. Series is
placed by the Biow Co:, New York,
and will be heard on Sundays.

L

in purchasing the

lis claimed, the audiences of broad-
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Dun & Bradstreet

Sees Radio Boom

BROADCASTERS may anticipate
greater audiences in 1934 than in
1933, according to a forecast by
Dun & Bradstreet, Inc., New York,
that sales of receiving sets this |
year probably will establish new
records. : -
“Following ' the satisfactory fall
and early winter business,” a state-

@
i

* ment by Dun & Bradstreet says, -

“the radio industry is starting -
1934 in the most favorable statis. :
tical position it has been able to
achieve since 1930. It is now on
a more stablé basis than at any |
time in its history, and fully capa. |
ble of keeping pace with any other }
industry in the recovery move.-
ment.” :

The business of selling radio
receivers hag been steadily in-
creasing since the summer of 1933, |
the statement continues, and some
retailers were able to report- totals
for the year nearly four times
larger than those in 1932, with a
general average of 70 per cent,

The ;best-selling receivers have
the highest and the lowest priced,
the analysis shows. Table models
retailing under $50 still hold the
lead, but there is an increasing
demand for console models.”

“High Fidelity” Radios |
May be Made in 1935;
Broadcast Boom' Seen |

PRODUCTION of “high fidelity”
radio receivers, which would re- |
produce musical frequencies pre- l
cisely as broadcast rather than
chop off high and low notes, is be- |
ing seriously considered by the set-
making industry and will be the
subject of future discussions with
reference to 1935 models. b
At a meeting last month in New |
York this question was considered
by representatives of the Radio
Manufacturers Association, NAB,
and the Institute of Radio Engi- -
neers. Such sets, it was pointed
out, would cost considerably more
than current console, midget and
“cigar-box” models, which have |
been built to meet the “‘depression
pocketbook.” It is now felt in
some quarters, however, that in-
dustrial recovery has been sufficient
to warrant introduction of more
expensive high quality models.
Broadcasters long have main-
tained that they have been trans- |
mitting high quality signals be-
cause of rigid regulations govern-
ing equipment installations. Cheap
receivers, on the other hand, they
claim, have marred reception.

Manufacturers . have not agreed’
with that contention but admit
they were forced to manufacture
small and rather poorly-engineered
sets because of public demand.
With high quality receivers, it

casting stations will be increased,
since listeners will be far more
appreciative of the high grade pro-
grams through better reception.
By the same token, it is said, more
and more adverlisers will turn to
radio. : :
-

MORE THAN 33,000 requests are
on file for admission to the Kalten-
meyer’s ' Kindergarten sustaining
show originating in the NBC Chi-
cago studios.

|
i
Wwww.american:

Inheriting an Audience of Millions
Hudson Motor Co. Steps into Spot Left by Lucky Strike;

Sales Records Set as

By DOUT‘GLAS F. STORER *
- Director of Radio
The Blackman Co.

ON SATURDAY
night, ‘Feb. 18,
1933, millions of
radio listepers
who were acgus-
tomed to tune| in
at 10 p. m. for
the Lucky Strike
hour, were sur-
prised to find
that Lucky Strike
was no longer on
the air. Dance
music there was—but dance music
as only B. A. Rolfe and his 40-
piece_orchestra can play it. For
the Hudson Motor Car Company
had brought B. A. Rolfe back to
the air; B. A. Rolfe, who had been

Mr. Storer

responsible for the tremendous and.

prolonged popularity of this very
Saturday period, was back in his
old spot bigger and better than
ever.

Audience Was Waiting

THIS program set a precedent
in radio in a number of ways. It
was the quickest sale of time ever
made in the history of NBC. At 3
o'clock on Saturday afternoon the
Hudson Motor Car Company said
“okay.” At 10 p. m. B. A. Rolfe
and his orchestra, with the Men
About Town, were on the air. And

up to that time, no advertiser had .

ever stepped into a spot just va-
cated by a program which boasted
a regular audience of millions of
listeners.

We did not have to wait for a
build up—the audience was there,
waiting for ‘dance music, and the
Hudson Motor Car Company fur:
nished its listeners with the best.
In fact, according to figures, this
program began with the third
highest rating of any program ever
to go on the air up to that time.

Factual News Credit

GUESS work had to be éliminated,
for radio had an important job to
do. In fact, broadecast advertising
as far as the Hudson Motor Car
Company was concerned, was ‘“on
the spot!” Upon radio was placed
the burden of quickly making the
public familiar with a new'and sen-
_sational car—the Terraplane. It
had to get across the fact that
while this new vehicle was gaso-
line-propelled and was called an
automobile—it possessed a dis-
tinetly new and different character.
No other advertising medium of-
fered such ‘potentialities under
these circumstances, namely im-
mediate national coverage, and -t
behooved radio to do all that was
demanded of it—or else.

The program clicked. Broadcast
advertising had accomplished the
thing that had been asked for—a
public understanding of the sig-
nificance and spirit of the Terra-
plane, -

As months passed, the Hudson
Motor Car Company asked another
thing of radio—to disseminate fac-

* Since writing this article Mr. Storer
has tesigned from the Blackman Co.

otor Facts are Broadcast

FEW $PONSORS are as fortunate as the Hudson Motor
Company in having millions of listeners waiting for their
initial{ broadcast, but that’s what happened when the
motor|car maker stepped in with B. A. Rolfe’s orchestra

after
music [program.

ucky Strike dropped its Saturday night dance
Hudson was introducing-a new car, the

Terraplane, and the results of the broadcasts, supple-
mented with merchandising promotion and other adver-
tising, |produced results from the beginning.

tual news, for the Terraplane set
out to make news. Tales of how
official records were being broken
all over {the country by the Terra-
plane were told by Billy Repaid,
the Terraplane Reporter, who “hot
diggety flogged” his way into mil-
lions of [American homes.

What percertage of 1933’s very
-successful sales record may be at-
tributed [to radio cannot be com-
puted, bpt the faot remains that
radio delfivered in a big way. Deal-
ers were—and still are—full of

years.
radio’s job was done, that it could

enthusiasm about broadcast adver-
tising. In fact, many of them local-
ized the Saturday Night Dancing
Party by sponsoring on their local
station a series of electrical tran-

scriptions of 15-minute versions of -
_ the big program.
Thus, as 1933 drew to a close,

the Terraplane set a record for the
greatest percentage of first year
sales of any new car in the last 10
But this did not mean that

rest on its laurels. With the ad-

J. EDWARD SCHIPPER
Public Relations Counsel
Hudson Motor Car Co.

SPEAKING as one of that army
of radio listeners who still like to
cruise the air, I have often won-
dered if it would not be possible to
stagger the station announcement
times. Céuld this be done; it would
enable thé radio fan who occasion-
ally likes|to ‘tour the air to really
enjoy this amusbment to a much
greater extent than is now possible.
No one knows the number of radio
fans who |vainly scramble-all over
the dial at every 15-minute period
trying to| catch as many station
announcements as possible during
the few seconds allotted for the
purpose. |I have seen many who
have done| this and have talked to
many mote who do. Hence -this
suggestion.

Sets Have Range

THERE hJave been some great im-
provements in radio receiving sets
during the past few years.

Many

of these improvements permit dis- |

tant statipns to be heard -clearly
and easily when atmospheric con-
ditions are favorable.” One of the
claims made for these higher priced
and more| sensitive sets is their
ability to [turde in stations from a
distance. o doubt the claims are

true, but cprtainly much of the ad-
. vantage

ained by purchasing
higher prited sets is lost because
of the fact|that the DX fan cannot

which theylhave been designed.
Time after time, I have sat lis-
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. STAGGER STATION CALL BREAKS

DX Fans Have Hard Time Twirling Dials Nowadays
Although Receivers Have Long Range

,

tening from some remote point to a
program which went algng for 15
minutes, and sometimes even a half
hour, without a station announce-
ment. The enjoyment in the pro-
gram itself was augmented by the

fact that I knew it was coming -

from some distant point, and cer-
tainly to many of us this does lend
enchantment to a radio program,

Staggering Plan

THE STAGGERING of station an-
nouncements of independent sta-
tions would be, of course, simple.
There is no reason why stations
could not announce at 15-minute
intervals, some starting five: min-
utes and others ten or fifteen min-
utes past.the hour. . With chain an-
nouncements, however, itiis some-
what more complicated. . Perhaps

it is even impossible where the big- .

ger chains are concerned. But,
would it not be possible for the big
chains, themselves, to stagger theiy
announcement - time? The Dblue

network, for instance, might have’

one announcement time, the red
network, say five minutes later,
and so on. | i

At present the owner of a five-
tube set can get just about as much
out of his radio receiver as the
owner of a much more expensive
ten-tube set, as far as American
stations are concerned. This cer-
tainly does not promote the sale, of
higher priced radios, hut does elim-

_inate one of the stimulating and in-

teresting phases of radio broad-
casts, that is, the ability to identify
distant stations.
of radio station annmouncements
would materidlly inerease this in-
terest, in my- belief.. |

The staggering .

vent of 1934 there were the sensa-
tional new Terraplanes and Hud-
sons to be announced..

It did not seem fitting that the
news-about these remarkable cars -
should be announced to the public
by simply giving the facts.  the
regular commercial spots. ‘ere
were cars with all the comfort,
style and luxury one could desire,

at prices that were news. These
Hudsons and Terraplanes deserved
a bigger send-off than that. What
could: be more logical, we said,
than to.bring Robert' L. Ripley to
the air, and tie up in a complete
radio campaign his amazing Be-
lieve It or Nots with these truly
Believe It or Not cars. It was a
natural!

Auto Show Brdadcast

THUS, on Jan. 6, 1934, Robert L. -
Ripley joined the Saturday Night
Terraplane Party—Bob Ripley, to-
gether with dramatizations of his
amazing Believe It or Nots. As
his cartoons help to put across his
amazing facts in the newspapers,
so the dramatizations were con-
sidered an important 'step in mak-
ing his material equally attractive
for the air. This new feature in-
jected into an already stable, com-
mercially successful program,
was' just the thing to make an’im-

_ pressive vehicle by which to intro-
duce these new Hudsons and Ter-

* raplanes, for it is most admijrably
adaptable to the Believe It ¢r Not
story Hudson has to tell. o

Also, on the night of Jan. 6,
Billy Repaid, the Terraplane Re-
porter, was picked up by special
wire from the Automobile Show
then in'progress. He was there on
the S%Qt at the Hudson booth. to
give first-hand information about
the new cars. )

Dealers who were in New York
for the Automobile Show attended
the broadcast en masse. For the
majority, it was their first broad-
cast, and it served to further stim-
ulate the great enthusiasm they
had already worked up for the new

“cars. 'In faet, it wag not untit the
dealers expressed their whole-
hearted approval to have Mr. Rip- .
ley on the’ program as a regular,
feature (he appeared twice as a
guest artist for the very
of getting dealer and audidhce re-
actions) that he was signed up as
a regular feature. -

Questions Hold Interest

TO 'FURTHER knit together the
Believe Itwor Not program with the
cars, various plans for merchandiz-
ing the program, as such, have
been worked out. For example, at
the end of each program, Mr. Rip-
ley gives an unfinished Believe It
or Not of the week. That is, he
asks a Believe It or Not questien,-
which he does not:answer until the
following week. During the ‘week
the unfinished Believe It or Not is
displayed by streamers

as, “Where does rain fall every day
from a sunny and cloudless sky?”
“How can you drive a golf ball two
mlll(i: up hill with a single stroke?”
“Did you ever hear a Chinaman

whistle?” and other questions.of a

similar intriguing mnature. el )
Although it'dis too soon to feel
the ﬁﬂ"ects of this program and its:
attendant merchandizing tie-ins as
far as the sale of cars is concerned
thpre is every indication that 1934
will tbe a boom year for the Hu
son Motor Car Company.

urpose -

‘dealers’ windows. - Questi et
) ) . uestions. such
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NAB’s Commiittees
For 1934 Named

Church Is Made Chairman
Of Commercial Group

APPOINTMENT of Arthur B.
Church, vice president and general
manager of KMBC, Kansas City,
as-chairman of the NAB commer-
+cial. committee for 1934 was an-
nounced Feb. 26 at NAB head-
quarters in Washington, along with
appointments for the pew year of
all major committees. ¥ Mv. Church
succeeds H. K. Carpenter, managoer
of WPTF, Raleigh, N. C., who was
named chairman of the cost ac-
counting committee, which has be-
come of primary importance since
the broadcasting industry code
makes mandatory installation of a
cost accounting system.

* Special Groups Unnamed

THE APPOINTMENTS were made
by Alfred J. McCosker,.NAB presi-
dent, and were announced by Philip
G. Loucks, managing director. No
other: changes in chairmen of ma-
jor committees were made, but
there were numerous new appoint-
ments on committees. A number
of special committees remain to be
designated, including membership,
convention, code, safety standards,
copyright, and constitution and
by-laws.
The committees are as follows:
Commereial committee— Arthur
B. Church, KMBC, chairman; J.
Leslie Fox, WSM; Martin Camp-
bell, WFAA; H. K. Boice, WABC;
Roy C. Witmer, WJZ; John F. Patt,
WGAR; Leon Levy, WCAU; Chas.
Chatterton, KGW; Roy Harlow,
WNAC; and S. G. Persons, WSFA.
Legislative committee — H, A.
Bellows, WCCO, chairman; John J.
Gillin, Jr., WOW; G. C. Hamilton,
. KFBK; Phil Meyer, KFYR; F. M.
- Russell, WRC; L..B. Wilson,
WCKY; Edgar Twamley, WBENY
Frank Megargee, WFBI; and S. A.
Cisler, WKBC.. .
Engineering committee — J. A.
Chambers, WLW; chairman; C. W.
Horn, WEAF; E. K. Cohan, WABC;
E. L. Gove, WHK; John E. Burrell,
KJIBS; J. H. DeWitt, Jr.,, WSM;
Frank B. Falknor, WBBM; Carl
Meyers, WGN; and John E. Fetzer,
WKZ0.

Tax Committee

PROGRAM committee—Edgar L.
Bill, WMBD, chairman; Fred Wil-
lis, WABC; Harry C. Butcher,
WJSV; John Henry, KOIL; Rogan
Jones, KVOS; Judith Waller,
WMAQ; and Charles A. Sessions,
WIBW, )

Tax committee — E. M. Elkin,
KDKA, chairman; P. J. Hennes-
sey, WJZ; Sydney M. Kaye,
WABC; A. Z. Moore, WKJIC; Ed-
gar T. Bell, WKY; Wiley P. Har-
ris, WIDX; Gerald King, KFWB;
and Birt F. Fisher, KOMO.

Cost accounting committee—H.
K. Carpenter, WPTF, chairman;
W. J. Damm, WTMJ; M. R. Run-
von, WABC; H, F. McKeon, WIZ;
R. W. Hoffman, WHFC; Lewis
Allan Weiss, WJR; J. H. Ryan,
WSPD; J. L. Kaufman, WCAE;
and I. Z. Buckwalter, WGAL.

Television committee — Walter
Damm, WTMJ, chairman; Arthur
B. Church, KMBC: William H.

Vest; KSD; Harry Sadenwater,
RCA Victor Co.; and John V. L.
gogan, Radio Pictures, Inc., New

ork.
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" NAB’s Major Commit_tees—-l‘)34 L ‘

COMMITTEE (| CHIEFS—Left 1o
right: (top row) Arthur B. Church,
KMBC, commercial; H. K. Carpen-
ter, WPTF, L‘;(]S( accounting; Al-
fred J. McCosker, NAB president

who made appointments; H. A.

Bellows, CBS, legislative; (second factor offsets the limitation imposed

row), Joseph A. Chambers, WLW-
WSAI engineering; Edgar L. BilL
WMBD, program; (bottom row)
E. M. Elkin, KDKA, tax, and Wal-
ter J. Damm, WTMJ, television.

 HELLO, WORLD!
General Electric Will Address
Everybody in One Hour

A SHORT WAVE radio broadcast
“to the world” from a single sta-
tion -will be attempted on March

16 from General Electric’s two
short waveé transmitters, W2XAF
and W2XAD, Schenectady, N. Y.
This program, addressed in the
native language of several different
countries as well as in English,
will last one hour, starting at 6
p. m., EST.

Robert L. Ripley, of “Believe it
or Not” fame, will speak several
times, each time pertaining to a
particular irace, and immediately
after he has spoken, his words will
be translated into the native lan-
guage of that country and rebroad-
cast.
dressed  will be the German.
French, Russian, Scandinavian,
Spanish, Portuguese, Chinese, and
Japanese. |

Listeners will be asked to write
the * General Electric Company,
stating the time of day they heard
the program and how well it was
understeod. Because of the dif-
ference in time it is possible Rip-
ley’s talk will be heard every houi
of the clock, from noon to mid-
night, although he will talk only
from-6 to 7 o’clock.

This will be the first time' a
broadecast such as this has ever

~been tried by General Electric. Its

two short wave transmitters have
been heard in almost every coun-

try at different times on different..

programs, but this will be the first
time an attempt has been made to
reach iall countries with a single
broadcast, inot relaved by.any for-
eign stations. W2XAF, operating
on 31.48 meters, is used for eve-
ning broadcasts, and W2XAD, op-
erating on 19.56 meters, is used for
daytime broadcasts.

Among the races to be ad- _

Clear Channels’ Future
At Stake in Test Plan

Put Before Commission’

REGARDED as a final test of the
existence of the clear channel, par-
ticularly in east-west operation,
the applications of four stations to
double-up -experimentally on two
clear channels were heard by the
Radio Commission, sitting en banc,
from Feb. 14 to 17. Involved are
WTIC, Hartford; WBAL, Balti-
more; KTHS, Hot Springs; and
KRLD, Dallas, now sharing time
on the 1040 and 1060 kec. clear
channels. The stations are asking
changes in assignments; so that
three of them would get full time
and the fourth practically full time.

An engineering plan, worked out
by T. A. M. Craven, consulting en-
gineer of Washington, designed to
minimize interference, featured the
four days of hearing. Under the
plan, the stations would operate
simultaneously during evening
hours subject to rigid technical
limitations for an experimental
period, with the objective of prov-
ing the set-up feasible.

WBAL. and WTIC now divide
time on the 1060 kc. clear channel
under their regular licenses, while
KRLD and KTHS divide time on
1040 ke.  The applications ask
that WBAL and KTHS be per-
nitted to operate simultancously
daytime on 1060 ke¢. At local sun-
set at Hot Springs, KTHS would
sign off until "8 p.m., local "time,
and then would operate until mid-
night. WBAL would operate until
9 p.m., EST, on the 1060 kc. wave
and thereafter, would synchronize
on 760 with WJZ, as it now does
experimentally, The other two
stations would operate simulta-
neously day and night on 1040 ke.

WESG, Elmira, N. Y., is pro-
testing the applications as it
would be forced from . its present
daytime of 1040 ke. with 1 kw.
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SHB Broadcasters |
Enroll 16 Stations

Others Expected to be Addeq
By New Selling Group

SIXTEEN stations in 14 cities
have joined Group Broadcasters,
Inc,, already, and a limited numbe; -
of other stations in the basic area,
previously sold by Scott Howe
Bowen, Inc., have been invited tq
join.

In addition to WOR, WNAC,
WGR and- WKBW, WSAI ang
WLW, WHEK, KMBC and KWK,
previously announced, the group
comprises: KYW, Chicago; CKLW,
Detroit; WDRC, Hartford; WIP, .
Philadelphia; WEAN, Providence;
WMAS, Springfield, and WICe,
Bridgeport. It is understood that
when WIP ig unavailable, WCAU
may be used as an alternate.

The group:affords an advertiser
taking 10 or more stations choice
within the basic area of the cities
he will use at network card rates,
These compare favorably with the
usual local or spot rate, and this

a

by the group, that an advertiser
may not choose what station he
will use in any individual city, as
he can in the case of spot broad-
casting.

In cities where Group Broad. |
casters are not represented by a |
full member station, stations are |/
available on a spot basis as in the ‘
past, and these can be bought in |
conjunction with the minimum of |
10 stations within the group |
proper. [

|
|
f

It is claimed that the stations in !
the group embrace an area in L
which may be found 60 per cent of |
the population, 62 per cent of all

retail sales, 65 per cent of the na- ‘&

tion’s wealth and 72 per cent of
radio’s listening audience.

Nets and N. Y. Musicians
Agree on $100 Pay Scale

NEGOTIATIONS between the net-
works and Local 802 of the Amer- '
ican Federation of Musicians have
been completed, providing for a
$100-a-week scale per man for staff
musicians, effective March 5 for
one year. This is the rate that
was in force prior to 1933, when
the union accepted a 10 per cent
cut for the men. At the outset of
this year’s negotiations the net-
works asked that the cut be ve- |
tained, while the union, on the
grounds of a higher cost of livirg, .
asked an increase to $110. Con-
ferences between the union and '
New York non-network stations
followed.

S

Agency Adds CHicago!

TO SELL and service radio pro-
grams for clients in the middle

west, Karnshaw-Young, Tnc., Los -

Angeles, has opened a branch office
in Chicago at 201 East Delawa<e
Flace. Norman Bauch, vice presi-
dent of the Wersel Co., radio pro- |
gram producer, of Chicago, has

been named manager of the branch.

P. LORILLARD Co., New York
(0ld Gold), will move its trans-
continental CBS TProgram from
KFRC, San Francisco, to KHJ,
Los Angeles, on March 6 when
Ted Fio Rito and his orchestra
leave the Hotel St. Francis.

Four Third Netwolrk Projects
Contemplated But Not Formed

All Big Independent Stations Being_i&pproach&ed;
McClelland Makes Trip to Wedt' Coast -

WITH neiiwork evening sphedules-
" practically sold out, talk of or-

ganizing a “third chain” is being
revived on several fronts although
no single project appears to have
reached the point of practicability.

All told, four separate ventures
are under contemplation. Prac-
cally every independently owned
station in major markets, it ap-
pears, has been contacted by one
of the several groups, but so far
as is known, the discussions have
been purely preliminary.

Major Projects

THE VENTURES, all in a forma-
tive stage, may be enumerated as
follows:

1. Broadeasting Stations Corpo-
ration, headed by George W. Mc-
Clelland, former vice president and
general manager of NBC.
~ 2. WMCA, New York, operated
by Federal -Broadcasting System,
of which John T. Adams is presi-
dent, and former Gov. Al Smith is
chairman of the board and in which
a group of wealthy New Yorkers
are financially interested. Now
feeds programs intermittently to
several New England stations,

3. George Storer group, embrac-
ing CKLW, Detroit-Windsor,
WSPD, Toledo, and WWVA,
Wheeling, - understood to have
backing of Detroit investment
bankers.

4. General Broadcasting Sys-
tem, incorporated three months
ago and interchanging programs
among a half-dozen eastern sta-
tions ffom New York to Washing-
ton. Headed by Paul Harron,

‘ operator of WFAB, New York,

WPEN, Philadelphia, and WTNJ,
Trenton. “

McClelland Goes West

FOR the apparent purpose of lin-
ing up stations for his proposed co-
operative network, Mr. McClelland
spent part of February on the Pa--
cific coast. He left for New York
Feb. 14, after spending several
days in Los Angeles during which
time he conferred with Karl C.
Anthony, owner of KFI and KECA,
NBC outlets; George Hearst, son
of William Randolph. Hearst, the
publisher who operates four sta-
tions and has just acquired a fifth
—KYA, San Francisco—and Guy
C. Earle, operator of KNX, Los
Angeles. Speculation centered
around the Hearst negotiations,
since the publisher has been linked
with Mr. McClelland as possible
financial backer of his venture.
Since his resignation from NBC
several months ago, Mr. Mc¢Clelland
has not divulged his plans beyond
saying that his network should be
on the air by this fall with out-
lets in every major market. He
declared it would be a mutual en-
terprise- in which stations would
participate on. a profit-sharing
basis.- It is known that he has
conferred with more than a score
of stations about his project. Be-
cause of the high esteem in which
Mr. McClelland is held as a radio
executive, more than casual inter-

est has|been manifest in his unders
taking.

Aldams Plan Indefinite

DESPITE numerous reports to the
contrary ., Mr. Adams informed
BROADCASTING that his plans for
a netwprk are still nebulous and
that there is no immediate prospeet
of laun¢hing a project. He recently
made g tour through the middle
west and discussed the broad ques-
tion of| network. operation with a
number| of larger independent sta-
tions, blit he sald he has signed o
contracts and is not prepared to
make any announcements.

That Mr. Adams and his organi-
zation jof prominent New York
financiels have in mind a network
covering key markets is not denied.
VMCALhas been feeding its pro-

|

grams to several New England out-
lets and|on occasions to stations of
the General Broadcasting System
group. .

As edrly as last December, it

“was-leafned, Mr. Storer discussed

with WMCA officials the matter of
tying his stations into a regional
network| with certain others in the
middlew}lsh and east. Nothing
came of these negotiations, how-
ever. Mvr. Storer is understood to
have bepn importuned by an in-
fluential{group of investment bank-
ers -in Detroit, acting in behalf of
veputable clients, to determine the
feasibility of establishing a new
network, and his dealings have
been in their behalf as well as his
own, -

iBS Moves Slowly

GENERAL Broadcasting System,
which has been leaning backward
also to avoid the limelight lest it
be linked as the successor to the
ill-starred Ed Wynn Amalgamated
Broadcasting System, has been
making haste slowly. Lack of an
adequate| full-time New York key,
has hampered this group, which is
carrying |several commercials. Be-
sides the|Harvon stations, those in
the group include WOL, Washing-
ton, WDEL, Wilmington, and
WCBM, Baltimore. -

Still other reports, which can be
regarded |as little short of rumor,
are that WNEW, newest New York
metropolitan outlet operated by
Milton F| Biow, head of the Biow
Co., advertising agehey, has seri-
ous network aspirations. Far-
fetched as it may seem, one report
in informed bwoadcasting circles
was that this station might become
the key T" a second CBS network,

but this lacked substantiation.

\
Cm’x’espondents Talk

GENEVIEVE FORBES HERRICK
and Arthur Sears Henning, the
women’s [fedture writer and-the
dean of | Washington newspaper
correspondents, on Feb. 18 in-
augurated a series of Sunday night
talks over WGN, Chicago, from
Washingtgn. The speakers are
correspondents for the CHICAGO
TRIBUNE, dwner of the station.
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cradio director.

Photo by Wireless World.

“MIKE” M ANNER—A “still”
from the New British film, *“On

the  Air,”  showing two radio
comedians “at the microphone.
Note the peculiar shape of the

British “mike.”

KYA Bought by Hearst
Subsidiary From NBC;

 Linked With Examiner

PURCHASE of KYA, San Fran-
cisco, by the American Radio

News Corp., radio subsidiary of -
. the Hearst .newspaper organiza-

tion, was announced IFeb. 15 fol-
lowing negotiations between M. H.
Aylesworth, NBC president, Don
Gilman, NBC Pacific coast vice
president, and Emil Gough, Hearst
Hitherto operated

from the NBC San Francisco

~studios, KYA now has its studios

on the fifth floor of the Hearst
Building in San Francisco and will

be operated as an adjunct .of the

SAN" FRANCISCO EXAMINER,

Edward McCallum remains as
manager of the station, transfer-
ring with most of his staff to the
Hearst organization. ‘The deal
was consummated by an outright

purchase of all of the stock of the °

Pacific Broadcasting Corp., Ltd.,
which was taken over by NBC
after the failure of the Adolph
Linden network project. George
Hearst becomes president of the
Pacific Broadcasting Corp.

The station is the fourth west-
ern unit operated by NBC to be
disposed of since the Linden chain
failure, NBC having earlier leased
KJR, Seattle, to the operators of
KOMO; KEX, Portland, to the op-
erators of KGW, and GGA, Spo-
kane, to the operators of KHQ.

KYA is the fifth station to be
acquired by the Hearst subsidiary,
which also owns WINS, New York;
WCAE, Pittsburgh, and WISN,
Milwaukee, and ‘operates KYW,
Chicago, under lease. Mr. Gough
announced that Paul Raymer, New
York station representative, will
represent KYA in the New York
territory.

“Chandu” in Movies

“CHANDU the Magician,” which
has proved so popular as a trans-
scription feature on ‘the air, is to
be made into a motion picture
serial by Principal Pictures Cor-
poration, #ccording to announce-
ment by Earnshaw-Young, Los
Angeles, which handles the .ac-
count.

Broadecast “Stﬁdy”

‘Shelved as Futile

_ Roper-Proposed Investigation

Discouraged by Congress

PLANS for a “study” of the broad-
casting industry, conceived by
Secretary of Commerce Roper as
a sequel to the Interdepartméntal
Committee’s report on communica-
tions, have been shelved for the
time-being, it is learned on un-
questioned ‘authority.

The Commerce Secretary an-
nounced last month that a commit-
tee of four would study the indus-
try with a view of submitting legis-
lative ‘recommendations to the
President.  Subsequent develop-
ments, however, most important of-
which was the request by Presi-

.dent Roosevelt that Gongress enact

legislation credting a Communica-
tions Commission to absorb the
Radio Commission, made this study
unnecessary.

Secretary Roper-+had announced
that he would be chairman of the
new interdepartmental committee,
with Herbert L.  Pettey, Radio
Commission, as secretary, and Dr.
Irvin D. Stewart, State Depart-
ment radio specialist, a member.
A fourth member, never an-
nounced, was to be Dr. J. H. Del-
linger, chief of the radio section
of the Bureau of Standards.

Radio leaders in Congress, it is
learned, informed Secretary Roper
that mno controversial matters
would be. considered in the pro-
posed new legislation and that the
committee’s report, even if sub-
mitted, probably would not be con-
sidered. Moreover, it was pointed
out that there was little need for
such a study, since one had been
made less than two years ago by
the Commission at the request of
the Senate.

¥

President Ign(i}res
Dowling Proposals

SUGGESTIONS regarding radio
regulation made to ‘th'e White
House by Eddie Dowling, Broad-
way actor and master of cere-
monies, now serving as a _govern-
mient member of the Code/Muthor-
ity for broadcasting, are not qug
considered seriously in any fashion,
it was learned Feb. 19 upon good
authority. While the Dowling sug-
gestions "were not made public, it
was intimated that they proposed
an investigation of the licensing of
stations by the Radio Commission
on the ground that unethical prac-
tices are followed.

Since his appointment to the
Code Authority in January, Mr.
Dowling has made several state-
ments regarding broadeasting,
which, in the main, attacked the
present structure and existing
methods of operations. He has de-
voted particular attention, how-
ever, to the status of the artist in
broadcasting and has criticized the
practice of admitting studio audi-
ences gratis as unfairly competi-
tive with the theatrical performer.

WJR, Detroit, has obtained *per-
mission to move its 10,000-watt -
transmitter.;to a 20%acre plot two
and a half miles west of Trenton,
Mich. Better coverage is expected
to result.
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Border Studio Ban
Urged in Congress

By the Commission

Senate Accepts Amendment
As House Delays Action

CONGRESS is being urged by the
Radio Commission to enact an
amendment to the 1927 law to pro-
hibit Mexican border stations from
broadcasting programs originating
in this country. During the last
fortnight hearings were heard on
the measure before Senate and
House committees. The former re-
ported the bill favorably with one
amendment proposed by the NAB,
and the measure passed the Senate
Feb. 20.

In the House, however, com-
‘plications developed primarily be-
cause the bill applied. also to the
shipping of transcriptions and rec-
ords from this country without
express authority of the Commis-
sion. This, it was felt, might react
to the detriment of American
transcription producers during a
time when government is doing its
utmost to aid industry. A second
hearing was held Feb. 20, and an-
other is scheduled for next week.

Commission Officials Testify

AIMED particularly at such bor-
der stations as those operated by
Dr. John R. Brinkley, deposed
medico-broadcaster of Kansas, and
Norman T. Baker, cancer hospital
opetator, formerly of Muscatine,
Iowa, the measure would prohibit
the location in this country of re-
mote studios for foreign stations
without authority from the Com-
mission. Another clause would bar
shipment of recorded programs.
At hearings before the House
Merchant Marine, Radio, and Fish-
, eries Committee on Feb. 15, Chair-
man Sykes and Dr. C. B. Jolliffe,
chief engineer of the Commission,
urged passage of the measure.
also was supported by Dr. Irvin D,
Stewart, «State Department radio
expert, and Tracy F. Tyler, of the
National Committee on Education
by Radio. Dr. Jolliffe testified that
serious interference 'now is being
- caused by the border stations and
that it threatens to become worse
with the trend toward super-power.
He estimated there are a dozen big
stations either built or being con-
structed along the Mexican border,
all promoted by Americans for the
purpose of reaching American
rather than Mexican audiences.

NAB Offers Amendments

HENRY A. BELLOWS, CBS vice
president, appearing as legislative
chairman of the NAB, said the as-
sociation was in sympathy with the
measure, but he advocated two
minor amendments which he said
would act as a safeguard against
possible misapplication of its broad
provisions. They were taken under
advisement by the committee.
Judge Sykes was the only wit-
ness before the Senate committee,
which held hearings on the same
day and reported the measure fa-
_ vorably to the Senate Feb. 19. The
committee, however, did adopt one
of the amendments suggested by
Mr. Bellows following the hearing.
The purpose of the amendment,
Senator Dill said, is to make un-
necessary the_ granting of permits
when a station, licensed by the
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Conmthission, broadeasts a program
simultaneously with a -foreign
radio station. Senator Dill stated
further that the bill will not inter-
fere in any way with exchange of
programs between the United
States and foreign countries be-
cause the,Commission is authorized
to grant permits to those stations
which desire to operate legally. In
effect, he said, the bill would give
the Commission power to stop
“outlaw” broadecasting from this
side of thé line by Mexican stations.

Lottéry, Censorship Bills

TWO NEW radio measures thrown
into the legislative hopper during
the last fortnight include a meas-
ure by Rep. Bland (D.), of Vir-
ginia, to prohibit lottery programs
and a bill by Rep. McFadden (R.),
of Pennsylvania, relating to free
speech on.the air. Both bills were
referred to the Merchant Marine,
Radio, and Fisheries Committee, of
which Mr, Bland is chairman.

There is no opposition to the lot-
tery bill, which is covered under
the trade practice provisions of the
NRA code for the broadcasting
-industry, and has the force of law.
The Bland proposal was passed by
the previous Congress as part of
thes radio omnibus bill pocket-
vetoed by President Hoover.

The McFadden bill, far-reaching
in scope, is not regarded seriously,
mainly because its author, who was
read out of the Republican party
two - years ago, commands little
following. It is not considered
likely that the bill will be consid-
ered by the committee. Briefly, it
provides that no station shall dis-

criminate against political speak-.

ers or against any type of speaker.
To do so, the station owner would
be guilty of an “unlawful discrim-
ination” or of a misdemeanor, pun-
ishable by’ a fine of not less than
3500 nor more than $5,000, and “in
addition thereto may be required
to forfeit the license for operating
such broadcasting station.” "A sec-
ond section would make a criminal
offense, the use of coercion, threats,
or like interference in the opera-
tion of a station, punishable by
fine or imprisonment or both.

Programsb Are Set
To Offer Contrast

PROGRAMS of WOR, Newark, are
now scheduled to contrast with
simultaneous presentations of the
network key-stations, so as to
avoid having the same type of
broadcast on both, as a result of
study made by Lewis Reid, pro-
gram director.

The policy was conceived during
the last football season, when WOR
endeavored to broadcast games not
being carried by any network.

“That system,” said Reid, “pro-
vided listeners with a greater vari-
ety of games. The same idea was
carried intq all the other programs.
It seems to me to be senseless to
put our Little Symphony Orchestra
on at the same time, say as the
Boston Symphony and that, inci-
dentally, is why we changed 'its
time from Saturday to Thursday.

It is our/plan to provide entirely
dissimilar programs to those on
other stations. or instance the
Little Symphony will be opposed to
Rudy Vallee’s program. When the
Philharmonic is playing on Sunday
afternoons, we will have a variety
show on the air from the Roxy'
Theatre.

——
Brinkley Off Again

REPORTS that XER, Villa
Acuna, Mex., across the bor-
der from Del Rio, Tex., had
been forcibly closed by Mex-
ican authorities and ordered
dismantled within 30 days
‘were received Feb. 24 in
Washington. The station,
owned by Dr. John R. Brink-
ley, former Kansas broad-
caster and medical man, svas
said to be under guard of
Mexican troops. The order
- is said to have come from
the Mexican president be-
cause continued operation of
the “outlaw” station was re-
sented by the United States.
The reason given for the
action was that Brinkley had
broadcast medical talks with-
out government authority.

KOMO, KJR Open

Studios With Fete

OPENING of the new studios of
Totem Broadcasters, Inc., operating
KOMO and KJR, Seattle, was cele-
brated the week of Feb. 12 with
daily rounds of festivities and
special broadecastings in which city
and state notables participated, A
feature of the opening week was a
luncheon to the Seattle section of
the Pacific Association of Adver-
tising Agencies served in the large
“A” studio. Birt Fisher, manager
of the two stations, acted as host.

Four studios and a control room,
and an artistic audition room, to-
gether with executive offices, recep-
tion rooms, lounge rooms, ete. oc-
cupy a full floor of the Skinner
Building. The studios and monitox-
ing booths are of the latest acous-
tical construction, the walls being
covered with nuwood and the studio
floors being floated on six inches of
balsam wool. Both are products of
the Wood Conversion Co., Cloquet,
Minn., a unit of the Weyerhauser
interests whose new radio studio
equipment was also used in the
construction of the studios of
KSTP, St. Paul, and KVI, Tacoma,
Wash.

KJR, former outlet for the new
abandoned second NBC  Pacific
coast network, was recently leased
to the operators of KOMO and is
being operated as an independent
station while KOMO remains linked
with the NBC-KGO network. The
new studio setup services both sta-
tions.

KICK Hearing Set

BECAUSE of protests filed by
KSO, Des Moines, and WHBF,
Rock Island, Ill,, the Radio Com-
mission Feb. 20 suspended its de-
cision authorizing KICK to move
from Carter Lake to Davenport,
Towa, to voluntarily assign its
license from Red Oak Radio Corp.
to the Palmer School of Chiro-
practic and to change its call let-
ters to WOC. The applicdtions
were designated for hearing.

SEVEN NBC stations have ob-
tained power increases within the
last few months, a folder just re-
leased by the network points out.
The stations are WBZ, Béston;
WHAM, Rochester; KVOO, Tulsa;
WFI and WLIT, Philadelphia;
WSAI, Cincinnati; and WTAG,
Worcester.
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70 Stations Take
WBS Daily Disks

Two-Hour Service to Expand;
Programs are Elastic

WORLD ., Broad-
casting System’s
daily  transcrip-
tion servige be-
came effective
March 1, with
approximately 70
stations already
under contract :
and many more Mr. Deutsch
expected to join within the month,
according to Percy L. Deutsch,
president of WBS.

The service has been design d"to
e¢nable individual stations to b\
programs vecorded by first-clasg
talent, by the Western Electrie
wide range method, at a low cogt
hitherto impossible. Inaugurated

on a basis of two hours daily, the

service will later be expanded to
permit stations to.take their choice
of two or four hour service,

Stations Build Programs

EACH DAY’S service consists of
eight 16-inch disks, comprising
classical, salon and the best popular
music. The shorter numbers, run.
ning about three minutes, are
spaced on the disks without inter-
vening continuity. Daily continy-
ity to accompany the disks is sup-
plied, so that stations may choose
between this and their own, par-
ticularly in cases where a program
is sponsored. The separation of the
numbers on the disks, moreover,
makes it possible, with a. double
turntable, for the station to build
a 15-minute program of four mu-
sical numbers from as many as
four records—in other words, puts
program-building entirely in their
hands.

The advantages of this elasticity
are increased by the fact that. big-
name conductors and artists are
reported to be appearing on the
disks without their names being
used, owing to contractural re-
strictions. Stations have not pre-
viously been able to build features
of this quality with transcriptions,
owing to the limitations imposed by
the method of recording. .

Service Rate atr $70

THE ALTERNATIVES previously
open to sponsors on individual sta-
tions were to employ local “live”
talent,
scribed syndicated program, or to
have their own transcriptions made
at a much greater expense. :

No_announcement of the terms
on which the service is available
was made, but it is understood to
be at the rate of $70 a week. Sta-
tions are expected to make only a
nominal charge of $5 or $10 to
sponsors for the use of the tran-
scription library on any 15-minute
program. Production of the tran-
scriptions began Feb. 18, and re-'
cordings are now being made from
9 a. m. to 11 p. m. i

No confirmation could be ob-
tained of statements from a
usually well-informed source that
ERPI is financially interested in

the production of the library, but it |
is certain that this company and
WBS are cooperating in the ven- :

ture.
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According to conservative figures established over a period of
twelve years, KSD has consistently served an area in and
around St. Louis, embracing the homes of nearly three
million people. ‘

Practically half of this great population lives within twenty
miles of the KSD transmitter and looks, to St. Louis as the
center of activities for this area.

‘Besides setting their dial on KSD for the greater number of

favorite programs, this audience relies upon KSD for the
daily market report service.

This service began with the St. Louis Merchants Exchange
broadcasts of KSD in 1922 and has developed to.where it is
known as the most complete market broadcast over the air.

Throughout rural areas surrounding St. Louis in Missouri
and lllinois interested listeners await these up-to-the-minute
accounts of happenings in the various markets. :

Station KSD—The St. Louis Post-Dispatch
Post-Dispatch Building, St. Louis, Mo. o
Edward Petry & Co., National Advertising Representatives I

New York  Chicago . Detroit  San Francisco  Atlanta |

[
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Effectively serves a-trade
area of 1,151,322 popu-

lation.

BASIC STATION
of the
COLUMBIA
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SYSTEM |

‘WSPD is 1000 watts—
full Western Electric Con-
trol—the only radio sta-
tion * in - Northwestern

Ohio—and enjoys a 755
proven lislen‘ing audi-
ence.

WSPD

|
|
;
THE TOLEDO |
|
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BROADCASTING CO.

Stﬁdios——'l’he Comu;odoxje
Perry Hotel, Toledo, O.

L

Representatives.
J. H. McGillvra, 2 West 45th
St., New York City
Myron A. Reck
Insurance Exchange |
175 W. Jackson Bivd., |
Chicago, 111

. Il
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Rép. Celler Raps Press Release

'On Liquor Ads as “Cowardly”

Broadecasters Undeterred by Policy Statement;
Congressman Hits CBS for Barring His Talk

SEVERE CRITICISM of the
Radio Commission’s now celebrated
press release regarding policy on
liquor advertising over the air
was  expressed by Rep. Celler
(D.), New York, in a statement
published in the CONGRESSIONAL
RECORD  Feb. 160 In the same
statement, published as an exten-
sion of the Congressman’s remarks,
Mr. Celler included an exchange of
correspondence with Tenry AL Bel-
lows, CBS vice president, in which
he took issue with the broadeaster
for refusing to allow him to talk
over the network in opposition to
the liquor ruling.

This outburst was the only
repercussion of significance to the
provocative liquor - press release
during the last fortnight. The
Commission has veceived only some
two dozen comments on the ruling
in the mail, and these were about
evenly di vided as to criticism and
]Hdls@ Meanwhile, so far as is
known, most xt‘xtwm, advertisers
and agerncies are interpreting the
ruling asiin no wise banning liquor

advertising over the air, but the

statement admittedly has had the
etfect of retarding somewhat the
use of the air by distillers.

In behalf of the Commission it
can now 'definitely be stated that
there is nothing to prevent any
station f!om aC(eptmg any sort of

liquor advertising, and that the
press release was intended to aid
rather than deter broadcasters in
formulating a policy with regard to
such accounts. Privately, because
of the tempest stirred by the rul-
ing, certain Commission officials
admit they erred. Publicly, how-
cver, they stick to their guns.
Rep. Celler minced no words in
attacking the Commission’s “news
release,” calling it “cowardly, un-
warranted and unjustifiable.)” IHe
served notice, also that he would

oppose,  before  the appropriate”

Senale commillee, the reappoint-
ment or the appointment to the
Lommission “of anyone who sub-
scribes to the press release.” Since
then, Rep. Anning S. Prall (D.),
of New York, has been named to
succeed Commissioner William D.
L. Starbuck. “Any man who
would continue to make liquor
something romantic and something
that can only be sold in dark cor-
ners and speakeasies—and that is
what the order or press mluasu
cncourages,” he asserted, “is nol
quahllod to sit on the R,ulm Conm-
mission.’

(ondudmg Rep. Celler  said:
“My hat goes off to Station WOR
at New York. It put on a liquor
advertising broadcast after the
Commission’s absurd news release.
[ admire the courage of Alfred J.
McCosker, in charge of WOR.”

50,000
WATTS

year.

ket

And,

KILOCYCLES

@ Louisville has been one of the
outstanding cities of the Nation in
business recovery during the past

passed expectations by a wide
margin and January sales con-
tinued well above average.

@This is a reflection of general
conditions in the Louisville mar-

worth cultivating at this time.
through the facilities of
WHAS, owned and operated hy
The Courier-Journal and Louis-
ville Times, your message can be
cffectively broadcast not only
throughout this market, but also
throughout the Middlewest.

CLEARED CHANNEL

I?ep;~esented Nalionally By

820 EDWARD PETRY & CO.
New York - Chicago - Detroit
San “Francisco - Atlanla

Christmas business sur-

a market that is well

FULL TIME

Discussing the Commission’s ac-
tion, Rep. Celler said in part:
“It does not state that liquor ad:
vertising is banned. On the other
hand, it lays down no definite rule
for broadcasters to follow. If the
Commission wishes to interdiet
liquor advertising, it should come
out in thé open and courageously
say so. If it rears its head ip
that fashion, however, it can ex.
pect a ‘good sock in the jaw'—
if T may be pardoned this slang.
“The Commission knows this ang
would not dare risk criticism. It
slyly and cowardly uses a one.
half way measure which I, as g
member of Congress, who have bat-

tled against prohibition for years -

deeply rvesent. The Commission
has no right to shield itself be.
hind 2 news release of this cha
acter.

“The action of the Commission:
undoubtedly hmrlms upon censor. .
ship. (mngu K4 opgave no tht of

censorship to Hu- Commission. The
Comy on has repeatedly denied
that it seeks to exercise the rvight'

of LLHHOIShI]) Yet, in its carefully -
worded news leleasc, it issues a
warning which is tantamount to
_censorship. * * ¥ we

Attitude of Congress

“PERSONALLY, I see no reason
for such an expression of the views
of the Commission. If anyone does
not wish to listen to a broadecast
on the liquor question it is a simple
matter for the listener to turn off
the program.

“The Post Office Department no
longer has the right to prevent the
mailing of announcements about
liquor even though the mail cir-
culates in dry states. We re-
cently repealed a statute which for-
bade the circulation in the mails
of newspapers and publications
containing liquor advertisements,
Those advertisements may now be
read by the most rabid of ‘dry’
dry states.

“There is thus expressed an at-
titude of Congress which the Radio
Commission cannot disvegard.
Congress stated that liquor dealers
may circulate their advertisements
in dry states. The Radio Commis-
‘sion should not now have the

temerity to say to these same !
liquor dealers, ‘You cannot broad- [
cast ' information concerning your

alcoholic beverages, whether the
station is in a wet or a dry state,

for fear the broadcast may reach

the ears of those in dry states.
Such a position is utterly inde-
fensible.”

In an exchange of correspond-
ence with Mr. Bellows, the Con-
gressman said he could not agree

with Mr. Bellow’s contention that " |

a talk opposing the Com-
mission ruling would be “misin-
terpreted by literally millions of
listeners.” Mr. Bellows said he
felt many people “would inevitably
assume that we were broadcasting
il. as a protest of our own against
the action of the Commission.”

‘Reports Big Fire

SYE-WITNESS reports of the
$100,000 Premier-Pabst Brewery
fire at Peoria, Ill., were broadcast
Jan. 29 by WMBD, the transmitter

of which is only a few blocks from
the brewery site. Station en-
gineers laid 1,800 feet of wire from
the transmitter to the scene of .
the fire, and announcers described

the progress of the blaze over a
two-hour' period.
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VAN America

A LOUDER VOICE

L
IN THE SKY
Since the erection of its ultra-
modern r%diator, the highest
tower in the Northwest, WEBC
now offers| to the advertiser a

greatly enlarged audience, at no

increase in|cost. Here IS a buy!
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When

QUICK SALES
in VOLUME are
PARAMOUNT

LARGE RETAIL STORES
use KSTP.

WITNESS:

The largest Department
and Men's Furnishings
Stores of the Twin Cities
carry both regular and
"special’ programs on
KSTP —a majority ex-
clusively.

its coveragé——an& occu-
pies the leading position
- —in the Northwest's

which “spends 75¢ out of
every dollar'" in the state.

H

WITNESS:

the only authentic Na-
tional

Survey ‘rates

lead for "listener  pref-
erence” in Minnesota

Mlnneapohs st. Pau'

T:‘HE STATION:’ OF THE MILLIONS WITH MILLION$ TO SPEND

.Radio Goes Maternal

A NEW USE for the radio
receiver was revealed by H.
K. Carpenter, manager of
WPTF, Raleigh, N. C., on a
visit to Washington Feb. 26.
Two N. C. State College stu-
dents, he said, hatched three
baby chicks by placing the
eggs near the radio tubes.
The chicks are_ very well
pleased with their mother,
Carpenter said, and are plan-
ning to become crooners.

I¢s a FACT. ..

* that KSTP “concenfr;hs"’

Metropolitan Area of .
1,142,000 population !

" For the past three years -

KSTP a commanding

WOQ-KFH Change

Sustained by Court

THE DECISION of the Radio
Commission deleting WOQ, Kan-
sas City, Mo., and awarding full
time to KFH, Wichita, on 1300 ke.,
with 1 kw., was sustained by the
Court of Appeals of the District
of Columbia on Feb. 19. The Com-
mission based its decision largely
on quota grounds more than a
vear ago, holding that the change
would p10v1de a more eqmtable
distribution since Missouri is over-
quota and Kansas under-quota.

WOQ, operated by the Unity
School of Christianity, had been as-
signed two-sevenths time on the
channel,: with KFH using the re-
mamder The court also sustained
the Commission’s finding that KFH
would be enabled to increase sub-
stantially its service to the public
with full time, and that Kansas
City now .receives adequate serv-
ice from several stations. “No
grounds exist which would justify

Station, .
Operating
KOMO - KJR,
Skinner
Seattle.

U. 1S. Pushes Probe
Of ASCAP WORK

Attorney General Looks Into
Activities in Baltimore

THAT the f’e&eral government has

-in no wise abated its investigation

of the Ameérican Society of Com-
posers, Authors & Publishers to

ascertain whether it is an illegal.

combination in restraint of trade
was indicated by the appearance
Feb. 20 of Charles B. Brewer, spe-
cial assistant to the Attorney Gen-
eral, in Baltimore, to discuss the
coypright situation with the dis-
trict attorney’s office.

Mr. Blewu who is in charge of
investigation for the Department
of Justice, conferred with James
K. Cullen, first assistant to the dis-
trict attorney, regarding ASCAP
activities in Baltimore. Complaints
about alleged ASCAP raids upon
small establishments which pick up
programs on radios for entertain-
ment of customers have been made
to the department mnot only by
members of Congress but by the
Music Users’ Protective Associa-
tion of America, formed several
months ago to combat ASCAP.

Racketeering Charged

THE' SAME association Feb. 17
asked the Federal Trade Commis-
sion to investigate ASCAP on the
ground that it is violating the anti-

this court in reversing the Com-
mission’s order,” the court stated.

George ' E. Stlong, ‘Washington
counsel for WOQ, declared he would
ask the United States Supreme
Court to review the ruling by filing
a petition for a writ of certiorari.-

N B C

KJR listeners
are afforded
NBC sustain-
ing programs

[ ]
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trust laws and is guilty of unfair .
methods of competltxon and of -
“racketeering.” . In its complaint,

the association, with headquarters

in Baltimore, charged that ASCAp |
launched a campaign recently in
Maryland to compel owners of setg
in small  buginess establishments
to take out licenses at a minimuny ¥
annual rate of $60. i

Mr. Brewer declined to dlSCusc ;
his visit, but it was definitely as.
certained! that he examined the
district attorney’s files relating to
copyrlght prosecutions and activi.
ties of ASCAP, mcludmg several
infringement suits instigated by
ASCAP attorneys. 4

The Trade Commission, along *
with the Department of Justice
has been investigating ASCAP
activities for nearly a year gag|
a result of complaints. It jg
understood that the Trade Com.
migsion’s report has been completeq
but that determination of prg.
cedure is being held in abeyance
until the ' Department of Justice |
finishes its inquiry.

Meanwhile, no further word hag
been forthcoming from the Federa]
District Court for southern New
York, which has pending before it .
the suit instituted by WIP, Phila-
delphia, seeking dissolution of
ASCAP as an illegal monopoly. No
date for argument has been set,
Philip G. Loucks, NAB managing
director, and Joseph C. Hostetler,
law partner of Newton D. Bdker, !
who as NAB counsel, conferred on |
preparation of the case in Cleve- |
land Feb. 17 and 18.

Complications in the dispute |
between WMBR, which has moved
from Tampa to Jacksonville, Fla, |
and the American Society of Com.
posers, Authors and Publishers |
have led the latter to permit the
station to negotiate directly with
publishers for permxsslon to use
their copyrighted music,

It is alleged by ASCAP that
WMBR used such music ‘without
being licensed, and a suit is pend-
ing against the station on this
ground. While this litigation is |
unsettled, ASCAP was unwitling |
to llcense the station for its opera. fﬁ
tions under the new set-up, ac
cording to New York headquarters
of the society, but was willing that |
WMBR be free to negotiate wnth}
individual publishers for the use |
of their catalogues. Publishers
who are members of ASCAP have
been notified to' this effect, but the
arrangement app]les only to thls’
one station, it is stated, and doesl
not foreshadow a new policy by!
the society in regard to inde- [
pendents.

WFBGC|
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The New Radio Bill

PRESIDENT ROOSEVELT exhibited excellent ;
judgment when he recommended to Congress ;
that the proposed Federal Communications
Commission be limited in its powers to .the .
“guthority now lying in the Federal Radio '
Commission” and “to such “authority over
communications as now lies with the Inter-
state Commerce Commission.” :
The language of the President’s message is |
clear and unambiguous. He wishes to avoid :
all controversy in establishing the new Com-
mission he has recommended. Senator Dill’s
"bill does not avoid controversy and, therefore, :
does not conform; with the President’s wishes.
The bill will be found objectionable from the
viewpoint of the broadcaster in many respects. |
In each instance the objection will spring from
new matter inserted by its author. This new
matter in the past has been rejected by one or
the other house of Congress or by the Presi-
_.dent, because of objections from broadcasters.
“'Among other things, the bill would empower
the. new Commission to suspend licenses, to |
impose fines upon licensees for violation of its
regulations, to destroy clear chagppels, and to
license ‘an unlimited number of 250-watt sta-
tions. At the same time it offers nothing con-
structive. It retains the controverted Davis
Amendment with its unworkable zoning man-
date. It further complicates the already im- |
tical provision regarding political speeches. !
Then, on top of all this, the bill cuts the
legislative license period from three years to.':
one year. After seven years of poh“tica.l\ L
* gauntlet-running under the intolerable handi-
cap of six-month.lisenses, the new bill would ;
decree permanent instability by limiting !
license terms to ong year. This would mean
- political domination. of® broadcasting. L
_ Broadcasters want stability for. themselves,
their employes, their clients and the public.
They want to see the orderly-development of
what is admittedly the best broadcast service
in the world. ‘ S
The industry will not find fault with the
. proposal to create a Communications Commis-
sion, but -we believe: the -Dill bill should be
_ shorn of its objectionable -provisions and made
to conform with the expressed wishes of the
President. - '

‘NeWS Via the Radio

THE RADIO-PRESS program drawn up ' by
the ANPA in collaboration with the press
associations and the networks has become oper-
_ative. The circumstances are anything but
favorable. ' At least one serious effort is being

made to establish a radio news-gathering or-
ganization designed to supplant the spot news
“services heretoforé provided stations by the
press. k :

« Many independent stations construe the ar-
'rangement as inequitable and unfair. That
the public wants its news over the air has been
abundantly demoqstrated. Many: independent
‘newspapers likewise feel that the arrangement
is contrary to.thdir own interests, and they
would prefer to continue under the old system.
It is apparent, too, that no few of them will.

Perhaps it is yet too early to condemn the

arrangement, for it hasn’t had a chance. With
such a hodge-podge of conflicting moves and
views, however, it seems inevitable that the
arrangement, if it works at all, must be modi-
fied to suit the majority of newspapers and
stations, who will be guided in large measure
by the public reaction. The next few weeks
will tell the story. !

“Freedom of Expression”

THE BUGABOO about censorship Af the
radio, agitated by political die-hards and
pounced upon by broadcasting’s enen ies, has
been dispelled by President Roosevelt, himself.
In making public his exegutive order pro-
mulgating the ponﬁroverted' newspaper code,
President Roosevelt said: J

“The freedom guaranteed by the Constitu-
tion is freedom of expression. and that will be
scrupulously respected * * *) )
t is significant that the President used the
phrase “freedom of expression,” which obvi-
ously embraces broadcasting, rather than
“freedom of the press,” about which the pub-
lishers had worked themselves into a frenzy.
In so many words, the President answers the
charge of “gagging” radio stations and classes
the ‘radio station with the newspaper insofar

- as freedom of “expression” is concerned.

. It is significant, too, that while the Presi-
dent and his NRA/| chief, General Johnson,
were caustically critical of the press for the
code controversy, both expressed themselves
regarding radio within 48 hours. The day
following promulgation of the code, General
Johnson .spoke over: the combined] NBC and
CBS networks.. He took time to observe that
the success of NRA ‘would have been “impos-
sible” without the cooperation of radio.
Among others, the Radio Commission should
take cognizance of the President’s expression.
While it disclaims the intention, the Commis-
sion has been ﬂirting% dangerously close to the
border of censorship. The celebrated liquor
press release is a ct{se in point, not because
of intent but due to weak-kneed ambiguity.

[,
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The RADIO
BOOK SHELF

UNDER the title, “Censorship on the Air,”
Mitchell Ddwson, a CHicago lawyer-writer, in
the March ‘issue of THE AMERICAN MERCURY,
contends with some vfgor that the clause in
the radio act prohibiting the Federal Radio
Commission from exercising censoiship over
radio programs is a joke.

Citing the “obscene, indecent, or profane
language” proviso as ‘the loophole, Dawson
relates in his own fashion the more sensa-
tional instances in which the Radio Commis-
sion has thrown broadcasters off the air, such
as the Brinkley, Baker, Duncan, Henderson,
and Shuler cases, along with minor instances
of reprisals against offending stations.

The author places part of the blame for
censorship on the broadcasters themselves,
however, and points out that they are out for
profit primarily. He asserts that their posi-
tion is different from that of publishers be-
cause of the limited amount of broadecasting
facilities. .

“Those who have been favored with licenses
to broadcast ought therefore to be compelled
to yield some time to the expression of minor-
ity opinipns,” he writes.

Dawson offers no panacea other than “a
constructive social policy on the part of the
licensing authority,” which he. says “might
be developed by the appointment to the Radio
Commission of men distinguished for their
integrity, open-mindedness and independence

from the pressure of social interests. Such a .

‘b<'7dy could and should experiment with the
distribution of radio licenses to applicants

representing the numerous and diverse inter- -

ests of the entire public.”

Concluding, he observes: “The red devil we
have to contend with is not the devil of inde-
cency, profanity, and radicalism, so ardently

feared by the FRC and the studios, but the
~ devil of despotic control of the radio channels.”

Unsought Advice

‘]Z)UT OF a clear sky, and for no apparent
reason, Eddie Dowling, song and dance man,
seems to have become an authority on radio,
self-styled. He has even suggested to the
White House that the broadcasting set-up is
all wrong and that the present method of
licensing stations should be changed.

On reliable authority, we learn that the
White House has pigeonholed the Dowling
recommendations. He was not agked for them
in the first place. Moreover, there is some
question as to his qualifications for the self-
appointed post of radio advisor to the admin-
istration.

This last blast of the Broadway luminary is
the’ most “sensational” of several statements
he has made since becoming a member of the
Code Authority for the broadcasting industry
in January. In one of his recent statements,
he ‘said that as a member of the Code Author-
ity he would see that the radio performer got
a square deal. Yet, we understand, Mr. Dowl-
ing did not go to the trouble of attending the
sessions of a committee of the Code Authority
in New York early in February on this very
subject! ‘ f
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CHARLES BYRON|JOLLIFFE

THIS MONTH—on March 1, to
be exact—Charles Byron: Jolliffe,
Ph. D., begins his fifth year as
chief engineer of the Federal Radio
Commission. In retrospect, those
four years have seen much radio
history made, and Dr. Jolliffe has
béen intimately associated with
each technical phase of the devel-
opment. But he is authority for
the statement that radio has
hardly scratched the surface of its
potentialities and that the mnext
four years will produce even
greater accomplishments, with the
burden of orderly regulation de-
volving upon the Commission or
its successor. .

_An outstanding scientist whose
attainments in technical radio are
well known, Dr. Jolliffe, however,
has proved more than a technician
in his position with the Commis-
sion. Soon after he aSsumed
charge of the Engineering Divi-
sion, the Commission found it had
an executive who combined with
his broad technical knowledge of
radio and communications a_keen
insight into the practical and eco-
nomic sides of these fields. He
might be described as an econo-
mist-engineer. As a matter of fact,
he is regarded unofficially as a sort
of “sixth member” of the five-man
Commission.

In 1930, when Dr. Jolliffe as-
sumed office, the Engineering Di-
vision personnel could be counted
on one hand. - Now it has a dozen
engineers and a staff of twice that
number. Since then the complex-
ion of the radio spectrum, insofar
as allocations are concerned, has
been altered virtually in -its en-
tirety. There have been no real-
locations in the broadcasting band,
it is true, but the long waves and
the short waves have been turned
topsy turvey with respect to as-
signments of seMch—the last
sweeping shift having! been accom-
plished.two years ago with hardly
a ripple. of difficulty. This has
been attributed to the remarkably
effective plan of transition worked
out by the Commission’s engineers,
under Dr. Jolliffe.

It was Dr. Jolliffe who paved the
way for the opening of the 1500-
1600 kc.- band for experimental
commercial broadeasting. He also
introduced the system under which
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all| experimental station licensees
submit to the Commission at regu-
lar| intervals confidential reports
on|their work. In that way the

abreast of the technical develop-
ments in new radio fields. Simi-
larly, it is because of these reports
thdt the Commission has not yet
sedn fit to lift the experimental re-
striction imposed on television, but
it admits that the economic factor

is fjust ds important as the tech-:

nichl in’ visual broadcasting.

f greatest significance, how-
ever, has been Dr. Jolliffe’s work
in | “cleaning < up” transmission
thrpugh enforcement of rigid regu-
latjons under .which broadcasting
stations must toe the mark in tech-
nicpl efficiency. Regarded as per-
haps the most ‘important single
step toward good quality transmis-
sion was the order, conceived by
Dr/| Jolliffe, requiring stations to
install equipment limiting fre-
quency deviation to 50 cycles, or a
900 per cent increase .over the pre-
viotts minimum requirement of 500
cycles. 'This requirement has prac-
tically eliminated off-frequency op-
eration. He was instrumental, too,
in the drafting of the rules and
regulations now in force. .

. Jolliffe was selected for the
mission post by the Commis-
itself. He came to that agency
the Bureau: of Standards,
Uncle Sam’s scientific laboratory
ashington, where he had been
assigtant chief of its radio section.
At the bureau he had specialized
in research involving wave propa-
gation, develogment of the vacuum
tube and establishment of the pri-
ma “frequency standard with
whi¢h all broadcasting stations are
measured.
arles Byron Jolliffe was born
at Mannington, W. Va., on Nov.
13, 1894, the son of Mr. and Mrs.
Charles E. Jolliffe. His father had
been auditor for the state of West
Virginia. Young Jolliffe spent his
youth in Mannington, where he at-
tended *primary and high schools.
as graduated from West Vir-
ia University in 1915 and then

Con

he received a Master of Sci-
ence|degree from the same univer-
sity,| and in 1922 he received &
Ph. D. from Cornell University.
(Continued on page 3T)
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Jhas  joined KMOX, St.

is enabled to keep.

B. S. degree. Five years '

M. H. AYLESWORTH arrived in
Ilollywood the middle of February ac-
companied by Don A. Gilman, NBC
vice president and Pacific coast man-
ager, who had been in New York for
several weeks.

V. HAMILTON WEIR, formerly at-
tached to the headquarter staff of the
Westinghouse radio stations in Pitts-
burgh, has been named general man-
ager of WLEU, Erie, Pa., which was
licensed by the Radio Commission
Feb, 10.

R. E. DUNVILLE has joined the
sales staff at KMOX, St. Louis. He
was forrnegly advertising and sales
manager of ‘the Gardner Motor Co.

HENRY B. McNAUGHTON, who as
night traflic manager has been - in
charge of evening network operations
of NBC at New York, hag been ap-
pointed assistant to W, W. Smith,
general manager of the network’s
Cleveland afliliate, WTAM.,

L. L. JAQUIER, commercial manager
of WKBF, Indianapolis, has returned
from New York, where he had been
transacting station business for two
weeks. :

J. N. NEWELL of Sioux Falls, 8. D,,
X Louis, ‘as
diréctol of public relations. '

C. L. McCARTHY, for several years

manager of station relations and traffic
for the Pacific NBC division and more
recently  executive assistant to Don
Gilman, vice president and -western
manager of NBC, resigned the middle
of February, He immediately went to
Los Angeles as assistant general man-
ager of KFI-KECA.

G. HAROLD PORTER, vice presi-
dent and west coast manager for RCA-
Vietor Co., Inc;, on Feb. 15 addressed
the Los Angeles Rotarians on “High-
lights of Radio Development.”.

. MANNY MARGET, for two years
i program director at WDAY, Fargo,

N. D., has been transferred to KGFK,

* Moorhead, Minn,, as manager, Tre-
placing  Gleason Kistler,. who has
. joined KFJM, Grand Forks, N. D, as

announcer. Frank Austin, formerly
of KSTP, St: Paul, has been made
commercial manager of FK.- .

J. HOWARD JOHNSON, free lance
salesman in Los Angeles, has returned
to the sales staff of KNX, Hollywood.
He was the first commercial man to
put the Los Angeles Philharmonic
Orchestra on the air eight years ago.

BENSON. K. PRATT, director of
public relations in the NBC Chicago
division, has been transferred to the
New York division, where he will be
attached tp the press department.
Mr, Pratt joined NBC in* 1930, and
previously had been identified with
WENR and WBBM.,

ARTHUR MacDONALD, on the
sales staff of KHJ, Los Angeles, and
Mrs. MaeDonald in February became
parents of a son, Dennis.

BERNARD LICHTENBERG, vice
president. of the Alexander Hamilton
Institute, New York, addressed the
Boston Advertising Cluli Feb. 13 on
the topie “Advertising—Its Ills, Pills
and Bills,” touching on the adminis-
tration’s attitude toward advertising.

REGINALD "MARTIN, :formérly
chief announcer and isales representa-
tive of WKBF, Indianapolis, has been
appointed assistant manager in charge
of operations at ' WKBB, Dubuque, Ia.

ROBERT MASLIN, Jr., official of
WFBR, Baltimore, is vacationing in
Miami with Mrs. Maslin.

R. F. MEGEE, president of Harper-
Megee, Inc., RCA-Victor - distributors
in Seattle, has been named president
and general manager of KXA, Seattle.
Eric A. Bernard, formerly general
manager of KVI, Tacoma, Wash,, is
station ‘manager. | )

*Mareh 15.

_signed as general manager of WLBW,

. JERRY DOWNER, fokmerly with

. own 'morning inspiratiol

Al
' q
KENNETH H. BERKELEY, man-
ager of WRC and WMAT, Washing- -
ton, and Mrs. Berkeley are vacation-
ing in Miami. They will return about

COL. HARRY STONE, manager of
WSM, Nashville, was gupst-of-honor
Feb. 14 on his 36th birthday at a
*“Ye Old Times Party” giyen by Mr.”
and Mrs. Lasses White at|their home,
in Nashville, =~ .

BERT W. HORSWEL,
writer and “production mal
of KWCR and WISJ, hag joined the
commercial production stafff of WROK,,
Rockford, Ill., in;the joint¢apacity of

free lance
, formerly -

.salesman and expei§ on merchandising

programs. .

HERLUF PROVENSEN has re-

Erie, Pa. Prior to acceptdnce of that
post last fall he was assistant man-
ager of WRC and WMAL, Wash-
ington, . ?

STATION OFFICIALS Wwho visited
the NBC Chicago division| during the
last few weeks included: John Gillin,
WOW ; Vernon Smith, WREN ; Ford
Bijlings, KSTP; Paul Titus,” presi- .
dent of North American Broadcasting
System of Wisconsin, Milwaukee;
Col.. B. J. Palmer, chairmgn of board,

WOC-WHO; Joe Malapd, WOC-
WHO;_ Walter Bridgesy, WEBC;
Charles G. Burke, WDAY; Leslie

Fox, WSM; Martin A
WFAA; Don Searle, WIBW.

JACK VAN VOLKENBERG, man-
ager of KMOZX, St. Louis| visited the
CBS Chicago division duripg the third
week of February. '

DON HASTINGS, for a| number of

years identified with radip, has been.

rAm;ned manager of KU Yuma,
riz. :

JAMES MITCHELL, formerly sports
writer for the L.os ANGELES RECORD,.
has become publicity manager for
KMPC, Beverly Hills. He had been
with the station handling mews broad-.
casts.

"H. BART McHUGH, Jt., president
“of WIP, Philadelphia, aild Mrs.: Mc-
Hugh are parents of & bpy, H. Bart
McHugh, 3rd.

' BEHIND 5
THE MICROEHONE

H. G. ASHBACHER, for the last
three years in charge of Bound effects’
in the 'NBC Chicago divigion, left the
organization’ effective Mapch 1 and is
being replaced by Melgih Wanbault,
not heretofore identified’ yith radio.

RALPH ROGERS, formerly chief a
nouncer and production | manager
WBT, Charlotte, N. C,,| has joined
the program department] of WTOC,
Savanhah, Ga. :

EUGENE V. MOSER, |[former con-
tinuity editor at KMOX, St. Louis,
hasg rejoined the staff as ja member of
the production department. - y

WJR and WFBM, has jolned the staff.
of WKBF, Indianapolis,
accompanist.

JIMMIE GUNN and hid
naders, a sustaining ‘ban
Charlotte, N. C., has bee
a tour of Virginia‘and W
FLOYD - GAITHER, formerly
WJITL, Atlanta, has joined 'WTOC
Savannah, Ga., 'as an anhouncer.

STAN,J. MAHURIN,
KFEQ, ‘St. Joseph, Mo.
KGNF, North Platte, N
nouncer ‘and  commercial
tive, and Joe ‘Cogk, ‘“the
cowboy,” has been added

s singer and

tainment staff. .

EDDIE ALBRIGHT, a
KNX, Hollywood, in Fe
brated the 2800th broa

called “The Ten O’Clock|]
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Hollywood, on Feb.

*. Sharp Minor, organist:
. nis

]ohn Page,

aft.

¢ announcing s
was formerly with KGER 3
FORREST BARNES,

resigued as  production
}\\ll‘ Beverly Hills,
ritten “American Parade,”

manager

i
Jrom KEWB, key station.

LANNY ROSS will return to New
York three weeks in March and will
broadeast in the NBC Maxwell House
Then he will
“Her
Pro-

Showboat {rom there.
return to Hollywood to be in
Master’s Voice” for Schulberg
ductions,

-
staff changes with the follow-

Mel Williamson, announcer;
Lois Deer-
xd six members of the’
known
s been
He
a4 KTM.

who 1~eeenxl,\'_
of

ries, which started over the Southern
alifornia Network late in February

TOWERS
. OF WOOD

Spliced Poles to' 200’
Guyed Masts ’
Fabricated Self Supporting
Full Price Range

C()MPANY
Franklin Park. Il

JOSLYN MFG. & SUPPLY

CROCKETT MOUNTAINFEERS,
once favorites on UBN from New
York, have . returned from a cross-
country theatre circuit tour and on
Feb. 18 signed with KNX, Hollywood,
for w 4-times-weekly studio program.

HOWARD SWART, comedian on the
Happy-Go-Lucky hour at KHJ, Los
Angeles, and- Mrx, Swart, in February
beeame parents of a son, which weighed
seven pounds and two ounces.

F. BECKELEY SMITH has joined
WJAN, Pittsburgh. as announcer, sue-
ceeding  Charles Avlington, who re-
signed because,of illness,
MARSHALL GRANT, former KHJ
organixt, joined the staff of KNX,
Hollywood, on Feb. 18 as  staft
orginist.

BEN PALEY has been appointed day

program supervisor and Truman Brad-
ley has been named night program
supervisor of the CBS Chiengo divi-
STHN

;umu] the
New
n( diree tor

ROGER T, KRUPE has
announeing  stuff  of W
York. Formérly assistant
for J. Walter Thompson Co.,, New
York, he has been associated with
WRHM, KSTP, KFI and the Post
Broadeasting System in Hawaii.

RUTH WEIR MILLER, soprano,
wiis voted the most popular Phila-
delphia radio star in a 13-week contest
conducted over WIP by Supplee-\Wills-
Jones Milk Co. The winners were
decided by the numbers of letters re-
ceived following the programs.

BILL GOODWIN,
KI1J, Los Angeles, is announcing the
W, eel\l\ CBS California Melodies pro-
grams for several weeks, succeeding
Ken Niles, who has gone to KFRC,

anunouncer at

San  Frandisco, to announce the
weekly Old Gold CBS program. Old
Gold production point, however, will

later shift to Los Angeles and KHJ.

DICK RANDLETT
WDAY. Fargo. N. D.,

has  joined
asoannouncer.

Reta|| Sales 20%
HI her n Detrmt

(Dc!rort News, Feb. 7, 1934)

Business is good in the Fourth
Market Now!

You can blanket fhis:‘importonf
field with your pclverhsmg mes-
sages over WIR. . . . ... ..

Reaching the greatest number
at the lowest cost of any adver-
tising medium or combination of
mediums in the Fourth Market.

10,000 WATTS
CLEARED CHANNEL
NBC BLUE NETWORK

“Michigan’s

.

Greatest

WJR

THE GOODWILL STATION
FISHER BUILDING

DETROIT

Advertising Medium”

|

1 i

CHAUNUEY HAINES, for the last
two yeurs: music divector of KMIDC,
Beverly Hills, Cal,, on Febh., 20 re-
sigrned and became music diréctor for
KEFAC, Los Angeles. Ie takes the
place of Ray Bailey, resigned.

GRADY COLE, news commentator
on WRT, Charlotte, N. C., recently
signed  to  broadeast for his third
sponsor, the Cole Mfg. Co. (farm
implements). ITe was already doing
programs for the BC Headache Rem-
edy. Co.. of Durham, and the Radio
Distributing Co.

FRED LANE, for the last five years
announcer-technician and production
man at KFRC, San Francisco, in
February became an announcer-pro-
duction man fdr KMTR, Hollywood,
succeeding Harry LeRoy, resigned.

MILTON WoOOD has returned from
KESD. San Diego, to the NBC studios
in San Franecisco, where he has re-
joined the announecing staff replacing
Vietor Linfoot, resigned.

RODERICK AL MAYS,

announe

ad Richard  Hobpan, continuity
writer, li 1\ e heen added to the staff
of KYA, san Freancisco, along with

Cy 'l'ruhlw, musical dirvector and an
orchestra.  Previously, Mays was on
KILX, Oakland, while Holman is the
author of “Milly and Billy,” cub re-
porter serial. "robbe was for five
years on KPO, San Francisco.

IN THE
CONTROL ROOM

EDWARD A. JOHNSTON has been
appointed  technieal  supervisor of
WIT. IPhiladelphia.

Q. B. IIANSON, manager of technical
operations and’ engineering for NBC,
visited the Chicago division in Feb-
ruary Howard C.
dnmmnl engineer, accompanied him
on his return to New York.
THE UNIVERSITY of Wisconsin,
radio department of the extension divi-
sion, will repeat its annual radio short
course on March 26, 27 and 28 with
lectures” morning, afternoon and eve-
ening.  Registration fee is $1.  Lec-
rarex o
will be by engineers from representa-
tive manufacturers.
HARRY PRICE. until August, 1932,
with the Bell Laboratories, New York,
ws  been  appointed chief  engineer
of KXA, Seattle. Hix staff consists
of Maurice MeMullen, formerly of

KMBC. Kansas City: Harold Gander,
former xhip operator, and Alfred
Wolfe.

VERN TASCHNER, formerly with

KFAC-KFVD, Los Angeles, has heen
added to the technical staffl of KMPC,
Beverly Hills, Cal. N
LESTER NAFZGER, chief enginecer
of WBXNS, Columbus, ., is recover-
ing from a tonxil operation.

Luttgens, Chicago - denser Corp.,

latest developments in radio-

JULLIUS HETLAND, chief engineer
of WDAY., Fargo, N. D., made a ftield
intensity survey showing WDAY's
mail  coverage area in  December,
Copies have been mailed to all adver-
tixing agencies,

J.J. BELOUNGY, former chief
transmitter engineer at WEAY, New
York, and one of the original members
of that station's engineering staff, has
gone to WPG, Atlantie City, as chief
engineer. More recently he was with
the defunct Amalgamated Broadeast-
ing Systenn.
ENGINEERS 5
CBS Radio I”

signed to duty at the
vhouse are: Dunham
(ilbert, as assistant studio supervisor
in charge of the Playhouse; Wiltred
Ncherer, from studio engineering, and
Arthue B, \Imn]mft from field engi-
neering. e
ORVILLE WEIMER, young Omaha
engineer, has joined the KFAB-KOIL,
Omaha, engineering  staff.
REGINALD WILLCOCKS has Leen
promoted from fhe serviee depanrtment
of NBC, New York, to the traflie de-
partment

FBARL W, LIGWIS, Tormerly  of
WEBM, B the latest addition to the

evngineering  staff of WKFB, Indi-
‘r anapolis.
HUDSON  GRAHAM, operator at

KMOX, St. Louis, and Mrs. Graliam

announce the birth of a daughter,
Elizabeth Ann. The Grahams now

have two sons and two daughters.

CHARLES E. MARSHALIL has heen
appointed resident engineer in Chicago
by the Hygrade Sylvania Corporation,
anmmm Pa. })("\\I” he specifically

facturer; Iformerly he was with the
/omlll l( wlio Corporation,

LEON L. ADELMAN, who has lhad
several years experience among the
radio jobbers, has been appointed sales
manager of the Cornell-Dubiljer Con-
York, in charge of
the jobbers’ division.

THE GENERAL offices of tlle Insti-
tute of Radio Service in Chieago have
been expanded on the eleventh Hoor of
the Boyee Bldg.,, 510 North Dofrhnrn
street,

K. C. (CASEY) AMBLER. for the
last few months with the publicity de-
partment of KFWIB, Hollywood, in
February was transferred to the tech-
nical forc e will be with the
Southern California Network, of which
KFWRB is the key.

Damrosch Honored

DR. WALTER DAMROSCH, mu-
sical counsel for the NBC, was
given the American Education
Award at the annual meeting of
the Department of Superintendence
at Cleveland on Feb. 27. The cere-
mony was broadcast over an NBC-
WJZ network.

it

e

AN

D
I

2
D

PT ONEER COLUMBIA

Serving the TACOMA«
SFATILEKE Market Well

BROADCASTING SYSTEM
OUTLET IN THE PACIFIC NORTHWEST
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Owned and Operated by

The NationaL Lire & Accpent Insurhnce Co.

NASHVILLE, TENNESSEE

Exclusive National Representativ;’s
EDWARD PETRY AND COMP

New York DeTrROIT

CHicAGO San FraNcisdo
;

March 1, 1934 - BROA'DCAS\

WWW americanradiohictory com - |

ING

Our market—the South-———isfleading the
nation out of depression bécause it has
turned out to be the chief beneficiary of

the New Deal. \

Our station has built up a tremendous
audience which has learned that good

programs come out of the speaker when

vou dial in WSM’s 50,000 watt signal.

Our merchandising cooperation is un-

usual in scope and effectiveness.

So when you buy time on W$M vou buy

action, and plenty of it.

If it was shrewd to buy WSM, ‘NMashville,.

last vear—it is brilliant now.

Unlimited Time

Cleared Channel

WS

650
Kilocycles

NBC

50,000 WATTS
Affiliate
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THIS IMPORTAN?T NEW BOOK PRESENTS ACCURATE, AUDITED PROOF OF THE RECORD-
BREAKING SIZE OF THE 1934-SUMMER AUDIENCE. IF YOU HAVE NOT RECEIVED
A COPY'WRITE§T0 RADIO SALES, INC., OR THE COLUMBIA BROADCASTING SYSTEM

WABC new York - WBBM chicaco - WISV wasHingToN - WPG ATLANTIC CITY

WKRC cincinnaTi - WBT cHarLoTTE - WECO MINNEAPOLIS-ST. PAUL - WFBL sYRacuse

KMOX st. Louts - KHJ vLos anaeLes « KGB san pieco - KFRC san Francisco

- ]
\

|

I www . americantadichistory. com

SALES STATION

i ; , |
key affiliates of Columbia in 12 major sales te\rkitories

|
Radio Sales Stations will deliver you more total listeners—and more lis-

- teners per dollar—during summer-1934 than durihg the “peak winter months”

of 1930-31, 1931-32 or 1932-3'3. Impress your message on this record-
breaking audience with all the prestige of the world’s Iéraest network . .. plus
all fthe local “station pull” built up by the brilliant parade of network programs
which Columbia alone gives its affiliates. Don’t throw away summer éaIFs
through lack of accurate FACTS,—1934 facté, about the summer radio mazr- )
ket Call Radio Sales, Inc., or any of the Radio Sales Stations listed ofi the
opposite page. Radio Sales markets have been accurately measured, mapped,
weighed and audited for you by Columbia’s Research Depaﬁ'ﬁent. ou know,
in dvaﬁce, how many peo’ple actually listen to each station, where they live,
what they can spend. And this summer you are assured an all time peak in

potential buyers—at an all time low in’cost-pé:r-prospect. ‘ o

ADIO SALES, INC.

485 MADISON AVENUE, NEW YORK CITY - PLAZA 3-2520
410 NORTH MICHIGAN AVENUE, CHICAGO - WHITEHALL 6000

|
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Current News

The Businéss of Broadcasting

About Accounts, Pending Schedules, Transcriptions,
Representatives and Apparatus; Notes from the Stations -

STATION ACCOUNTS

WRM, Nashville: Avrmand Co.. Des
Moines (tosmetics) transcription, once
4 weeks., thru Reiucke-EHis-
Youngreen & Finn, Chicage: Paris
Medicine o, St. Louis  tGrove's
Brome Quinine), 4 time

weekly,

SHSHIN uI-ri

N weeks, Lambert & Feastoy, NUY . O,
Farcly & Paniel, Cinetonagi In\uln
Teedsy, quarter hour weekly, 13 weeks,
Keelor & Stites, Cincinnati; Olson
Ruyg Co., Chi . L0 weeks, Phitlip O,
Palmer, Ch Akron Lamp Co.,

Guenther-
Perkins &

Akron. U .oone quulex hour,
Bradford Co., Chicago;
Miller, Clarksvyille, Tenn. (Lespedeza)
quarter hour weekly, 2 weeks; Irvon-
ized Yeast Co., Atlmm transcription,
4otimes weekly, 26 pmun ims, Ruth-
ullﬂ & Ryan, N. Y. C.; Relisince Mryg.
, Chicagoe (Big Y nk work shir $),
|1u.1w hour weekly, 13 weeks, 1‘;11'—
voll Dean Murphy : Monticello Drug
o, Jacksonville, Fla, 1666), 2 an-
nouncements daily except Sunday, di-
rect; NoAL }\volm Warm Springs,
Gra. (souvenir IDI!(]UC\), 1 announces
ment weekly, direct; Dathfinder 1Mub-
lishing Co., Washington, D, ¢, (maga-
zine), quarter hour weekly, 13 weeks,
Rhodes & Leisenring; Detrvoit White
Lead Wor Chicago  (Synthocote),
program, 3 dn~ weekly, 13
weeks, Henri, Hurst & MeDonald,
Chicago; Beech-Nut Packing  Co.,
(‘md_wh.zne, N. Y. (gum and candy},
quarter hour transcription, 78 pm—
grams, MeCann-Er n, N. ¥. .

group

Walker Remedy Co., Waterloo, la.
(Walko poultry remedy), 26 aun-
nounuemeuts, Weston-Barnett, Inc.,
Waterloo, Ia.; Central Nhoe Cou., Nr.

Louis (Robin Hood shoes)
tion twice weekly, 2

trans
\\evks,
Dorothy
Co.. St. Louis (beauty prepara-
13 transeriptions, . Ridgway
. St Louis;. Owensboro Pobacco
Co,, Owensbore, Ky. (0Old Kentucky

rip-
Jimm
Per-,

homespun), quarter hour weekly, 13
wéeks, direct.
WIP, Philadelphia: Peun-Jersey Auto

Ntore ne., ks
plies) weekly

ton, Pu. tauto sup-

30-minute program, :

weeks, thru Publicity Rervice Cory

Philadelphia ; Knox Co., Kansas Cit

((.V\te\) weekly 15-minure o

5, 13 \\eel Dillon & Kirk,

i e Co., Milwaukee

(lurd seed) 15-minute program, 13
direct ;

Stromeyer  Co.,
Philadelphia  (Penn-Muar Golden
Syrup) 13 weeks daily participation in
the Home Makers' Club, Adrian
Bauer Agency, Philadelphia; N
tiic Laboratories of 2 cica, Inec.,
San Franeisco (Reducoids) daily ex-
cept “Sunday announcement
Roberts & Associates, Sar :
Neville Hitchings Philadelphi:
(newspaper representatives) thrice
“weekly spot announcements, direct.

WSPD, Toledo: Oneida Community,
L., Onexda, N. Y. (Tudor silver-
are), announcements twice weekly,
26 weeks, thru A, T. Sears & Son,
Chieago; Standard Oil Co. of Ohio,
Cleveland, 9 announcements, McCann-
Erickson, Cleveland; Kosto Co., Chi-
cago  (dessert), 1" announcements
Ruthrauff & Ryan, Chi )
Laboratories, New York ( ud liver oil
tablets), transcriptions twice daily,
13 times, SHB; McKenzie Milling
Co., Quiney, Mich. (pancake flour),
studio program 3 days weekly, 20
times, Rogers & Smith, Chicago: As-
sociation of American Soap & (rl\ cer-
ine Producers, New York (GPA radi-
ator gyleerine), TO announcements.
SHB.

Page 30

Fels & Co.

KDKA, Diteshurgh : Phila- WOR, Newark: R. B. Davis Co.,
delphia (Fels Naphtha Noap) 153 1:;‘ Hoboken, N. J. (baking powder) 26
minute, daytime programs. throush  goo inate transcriptions, thra Ruth-
Young & Rubieam, N, X. C.; Commer- ! > *

rauff & Ryan, N. Y. C.; Pillsbury

clal Milling Co.. Detroit (cake Hours)

3 participations “in - KDKA  Home Flour Mills Co., Minneapolis “(Minit-
Fumm, Karl Belir, Detroit: Good mix) J-minute tulks, 5 d weekly,
Luck Food Co.. Rochester, N. Y. (pie 4 weeks, Hutchinson Adve ng Co..

ti
California I’le\m" Co.,

26 participations \llmn‘ \polis;

crustx and desserts)

in KDKA  Home Forum. IHughes, San Francisco (Del Monte almu]l)
Wolfl & o, Rechester, N, Y. Iree- qu:n'lur Liowr  franscriptions  twice
dom Oil Works o, Freedom, . weekly, 13 wee McCann-Krickson,
(gasoline and oil) renewal of daily Tie Nan I:‘r:mu ar Thomas Leem-
temperature. reports, 13 woeeks, \lhmt ingand Con New York  (Baume-
oLl ol e, Pittshuoegh s Crazy dengue) quarter hour transeriptions,
Waiter Crystals Col Pitt<hurgh (( razy twice weekly, 13 weeks, ‘.\'lll‘»; (7'1':|7,_\'
Water Crestals) Ieminnte  evening Wirter_ Crystals Co,o Mineral '\\vlls.
periods weekly, 13 weeks, Carpenter Tex., 5 ominutes twice weekly, indefi
Rozars Coo Dallas ker Hemedy uite s Mount - Clemens  Sades  Corp.
Coos Waterloo, Tows ( Walko poultry (mineral salis) o 5 minutes, 3 duys
remidies) 26 one-minute announge-  Weekly, Asso :n:*v\ Advertisers, N, X
ments, Weston-Barnett, Waterloo, 3 Gold Dust Corp., New \03;\ (Nil-
Lowu Graham Paige Motors Corp. ver  Dust)  gquarter hour 3 days
Detroit, 13 quarter-hour musical pro-  weekly, 13 weeks, Bl(ton‘ Barton,
grams, thru: W. 8. Hill Co., Ditts- Durstine & Oshorn, N. Y. (.; Runkel
burgh; Nears Roebuck & (o Chi-  Brothers. New York (R ~\[sz1}{}
cago (furs) participations in “Morn- halt hnm weekly, March 5 o May, 28,
ing  Musical  Clock.”  one  week.  N. W, Aver & Son; Great Atlantic &

sser-Meyerhoff, Ine., Chicago; I‘Aulh' Tea Co, New York (Semi-
Bristol- \I\(“l\ New )nll‘ (cosmeti nole) renewed quarter hour weekly,

electrical 30 weeks.

52 quarter-liour i transe
tions, - Thompson - Roch oo, Uil ywopag g filwaukee: Black Seed Co,
cinnati; Natural  Gas  Companies R Wis..* 10

announncements;

tucine,
aweetl
Trae Confessions

>\>1‘\'i11g the greater
evening weather reports for
Ketchum-Macheod & Grove,

Pittshurgh arvea, i
G weeks,
Ine.,

DPublieations,
magazine), 2 oan-

A o NS . novncements,  Critehfield-Graves  Co,,
Pittshurgh ¢ Gillette Safety ]{:m»r Co., Minneapolis: - Gillette e TRazor
Boston, 23 ‘{:“L;l”“”&-e Q[‘l‘il,r.l_ml 1{”“' Co., Buxml;, 46 trans 'Apiion ian-
‘(“N“'fl‘ tuthy ]‘“D)“ “‘-‘.‘“_‘j f‘i“ nouncements, Ruthrauff & van,
N. X, CopArmand, Des Moines (cos- 7y 70 Ruto Con Chicago (des

meties) .  twice-weekly  quarter-hour
ptions for 8§ weeks, Reincke-
=-Younggreen & Finn: Chicago.

sert). 13 announcements, Ruthrauff &
Ryan, Chicago; Bonded (H'ystell Co.,
Milwaukee (mineral water), 150 an-

KSL, Salt Lake City: Love Charme touncements, Allen Rieselback, Mil-
Pertume Coo 'St Louis, 15minute \\«lul\ee Educator Biscuit Co., Chi-
studion program, thru Hilmer V. Swen- Ciago, ninute transeription 5 days

weekly, 65 PLOgrins, Blackett-Sample-
Hnmmex . Chiecago; Hills Brothers,
Nan Francisco ((offvc). S-minute tran:
wnmmu. 26 pr ms, N, W. Ayer
\ . N Y. ¢ I\nox 0., Kansax
City, Mo, (CUystex), 15-minute tran-
seription, one 3 weeks, Allen

Louis: United Remedies Co.
Chicago  (Deruna.  Acidine, Kolo
Bak), half-hour studio programs
times weekly, 52 times, Heath-Sechof,
Chicago,

son, Nt

KGAL Spokane: United Remedies Co,, weekly, 13

Chicago (Kolor Bak). S-minute an- O, Smith Advertising Agency, Kansas
nouncements, thru Heath-Rechof, Chi- ity Miesfeld & Muller Co.. Sheboy-
cago. wan, Wis,  (xausage), one program

- . weekly, 13 week Smith  Brothers,
WOAL S Autenio:r Armand Co., o Poughkeepsie. N. Y. (cough drops),
Des  Moin teosmeties),  four 15- 42 daily  announcements, Hummmn,
minute transgeviptions and eight an-  Tarcher & Nheldon, In N.Y. O
nouncements; thrn  Reincke.  Ellis,  Weeping Miner#l Cryst: Milwaukee

an, Chicago. (mineral water), mnmunumwnt\.

02

Younggreen & F

USES DIESEL POWER—Generatlpg power for the 25 kw. transmitter
of KSTP, St. Paul, is this 250 hp. Diesel engine. The engine drives a
135 kw. generator, "which generates a 440-volt alternating current. Con-
siderable economy of operation is reported by the station, which claims
to be the only American broadcaster using Diesel power.

Minueapolis

WLN, Reliance  Mfg, o,
Chicago (work shirts) 3 announce-
ments  weekly for indefinite period,
through Carroll Dean Murphy,
Chicago; Walker Remedy Co., Water-
Ioo, Ia. (poultry remedies), 30 one-
minute announcements daily, Weston-
Barnett, Inc, Waterloo, Ia.; U, &,
School of Musie, New York (music
lessons), renewed S-minute electrical
transceriptions, 11 more times, Ruth-
rauff & Ryan, N. Y. C.; Lancaster
County Seed Co., Paradise, Pa. (seeds
and bulbs), seven S-minute electrical
transeriptions, C. . Kern Advertising
Agency, Philadelphia; Hamlin's Wiz
ard Oil Co., Chicago (liniment), 30-
minute studio  programs, 13 weeks,
divect; Smith Brothers Co., Dough-
keepsie, N X.. (cough drops), 36 an-

Chicago:

nouncements,  SHB- and - Homman,
Tarcher & Sheldon, N, Y. (.5 Good-
rich-Gamble  Co., St l’:llll. Minu,

(Hoff's liniment) announcements 2}
times weekly for 9 weeks, MeCord Cy.,
e, ,\lilln(.l]mli‘«l 15, H. Rueker Co.,
Ottumwi, Fac (haby chick regubitors),
six D nnnlm progrians, diveet,

WOALR, Pitishurgh :

o, Brooklyn (Faster
transeriptions, SIB; MeCo)
ratories, New York (cod liver oil tah.
lets), 13 transcriptions, SHB; R, 1.
Watkins Co., New York (Dr. Lyon's
tooth powder), 206 weekly transerip-
tions, I’I 1ekett- \.\mph' Tlummenrt, Inc.,
Chics i Bayer Co.,, New \ml\ (d‘lﬂ-
|'in).'1.. weekly tran
ett-Sample-Hummer
Fawcett 1’n|>ht.|imn~
(nugazines), o

Fred

ey

S oweeks, Crite hlu-hl f-y aves (' 0., \Im—
neapolis;  Radio  Cooking Club of
Americit, cooking school, -} alter noons,
Ceeil, Warwick & Ceetl, N O
Waters Center, Minneapolis, 13 :m-
nouncements, Cramer-Kr: Co.,
Milwaukee; Knox Co., Kansas City,

Mo.

(Cystex), 15 weekly (¢

,(111»-
Dillon & Kirk,

Kansas City;

der Corp., Detroit, 13 w (l(-l\l,\
iptions, I’. Stir hn" Getehell,
Detroit; Gillette Safety Tazor Co.,
Boston, 46 Ruthvauf

transcriptions,
& Ryan, N. Y. C.

KMBC, Ka
Lines, Chie

sas (¢ 1l3', Mo.:
go, H-minute

United Air
transerip-

g
tion weekly, 4 weeks, thru Me(
Irickson, (lm.l'm, I..l)ez’ Co

York (:1:;1,1'1'&11), hall hour tr

tions once weekly, 13 weeks, :
Gillette Safety Razor Co., l.mtnn, 12
announcements  weekly, 1 month,
WBS; Dedge Motor Lo Detroit, 21

Annnuu(euwnt\ J. \fnlm'r
Detroit; Gillette Rubber

Claire,  Wis,, 26 announcements,
Kramer-Kressalt, Milwaukee; Rala-
dam Co,, Detroit (Marmola reducing

Getehell,
Co., Eau

tablets), two 15-minute transcriptions
weekly, 13 weeks, WEBS; Nyal (o,
Chieago  (Ucatone); 15- nnnnu' tran-

iton weekly, § weeks, A, T, -Nears

& Non, Chicago,
WNAC, Boston :
Nan l‘r,m(xsu)
weekly, 13

I1ills Brothers Co,,
(coffee), 2 programs
weeks, thru N. W, Aver,
Nian wiseo;  Great  Atlantie &
Pacitic a Co. of New England (tis
sne paper), transeription once weekly,
13 weeks. Radio Broadeasting (In..
Boston; E. B. Dickinson Co.
Haven (\\mh lm/el cream), b
beauty talk, 3 days weekly, 32 times,
Walker Rackliff Co.,, New. IHaven:
United States School of Musie, New
York (music course), H-minute tran-
seription_once weekly, 24 times, Rose-
Martin, Inc.,, N. Y. C.

KMOX, iSt. Lou Benjamin Moorve
& Co., New York (;mmt), onee weekly,
26 weeks, direct; Chieftain Mfg. Co.,
Baltimore (shoe polish), announce-
ments, Van San, l)m.,dulo & Co., Balti-

ninute

more ; Rgll:u]am Co., , Detroit  (Mar-
mola reduung tablets), once-weekly
, H. W, Kastor & Son,

,)1 Myers Co., New York

J's milkweed cream), once-
eekly  transeriptions,  Thompson-
Koch Co.; Rosierucian Order, San

Jose, Calif., transcription once weekly,
4 weeks, Virgil L. Jenkins, San Jose;

Milton Oil Co., Sedalia, Mo. (Dixeel
gasoline), 15 minutes weekly, An-

benger Advertising Agency, St. Louis.

: BROADCASTING * March 1, 1934

WWW americanrsdichicetorv com

America’s First Station

NBCBa'si.C Blue etwork

|
f . first in a
BILLION DOLLAR

EDKA, the radio station the Qhole wor‘d kqows, is the only high powered
(50,000 watts), clear channel station i‘n the rich tri-state area, (Western
Pennsylvania, Eastern Ohio and West \%irginia). And it is the only staiion
. which can provide complete coveragj(e of this area which is America’s

fourth largest market. » Complete rate, coverage and result information

may be obtained from the station or f om any of the offices listed below.

NBC

LOCAL
SERVICE
BUREAU

'CHICAGO
WMAQ & WENR

NEW YORK .
WEAstWJZ

WBZA
Donvn . KOA

Springfield, Mass. «
Cleveland « WTAM

Boston « WBZ
Pittsburgh « KDKA

L ‘

March 1, 1934 + BROADCASTING
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“MoST
CANADIANS

DON’T
STATION

WAVE!

Iu fact,very fe

Chicagoans

most pos“we
Louisville-area,
- tically within sie

W

LOUISVlLLE,
1000 WATTS .-+

WJIDX, Jackson, Misx.: Studebaker
Motor  Co., ‘ South Bend, Ind., 1-
minute trans:m'iptinn daily, 13 weeks,
thru loeal dealer; Crazy Water Crys-

tals Co., Mineral Wells, Tex., 78
transeriptions, 3 weekly, M. A. Wil
linms, Birmingham: Pan  American

Qil Co., New Orleans, 54 announce-
ments, FitzGerald Advertising Agency,
New Orleans; Ironized Yeast Co.,
Atlanta, 26 tr riptions, Ruthrauff
& Ryan, N. Y. C. 2al Co., Chicago
(('Cﬂtou;‘ 4 transcriptions, A. 1.
Nears & Sml. Chicago: Formlfit Corset
“Irene (astle” transcriptions,

N, Advertising Ageney; R, L. Wat-
king Co., New York (Dr. Liyon's
tooth powder), “Manhattan Merry-

weekly, 13
Refining Co.,

Go-Roumd,”™  half  hour
WBS; National

weeks,

Cleveland  (White Rose Gasoline), 1-
minute stnpouncements once  weekly,
3 weeks, Hubbell Advertising Ager

Cleveland. -

KYW, Chieago: United Remedies Col
Chieago (Peruna, Acidine), oue hour
weekly: with Pickard Family, thra
Heath-Seehof, Chicago; Olson Rug
Co., Chicago, (home furnishings),
half-hour weekly studio program,
Philip O. Palmer, Chicago; Numis-
matie Co., Fort Worth, Tex. (rare
coins), 15-minute transeription, Guen-
ther-Bradford, Chicago.

WBBM, Chicago:

. r even
Yorkers 0
w New | @ But we

on us:
xuned:’ncowr the 420,000
ho live prac

Great Atlantiec &
Pacific 1(\'\ Co., New York, renewed
‘daily two-hour record program, 13
wveeks, thru Charles Daniel Frey, Chi-

cago; Smith Brothers Co., Pough--
keepsie, New York (cough drops),

tlaily announcements G weeks, thru
KY- SHB and Hommann, ’lurchel &
Sheldon, N. Y. C.; McCoy’s Labora-
940 K.C tories, Inc., New York (cod liver oil
tablets), l-minute transcription an-
nouncements, 6 days weekly, Dick
Advertising Agercy, N. Y. C.

,,.;eurou"“

gram.

ments 6

mission) .

For $40.25 a week you can participate with. 150-word an-

nouncements 6 days a week in KQV’s famous “Blues Chasers” pro-
(Daily, excepting Sunday, 10 to 11:15 2. m.)

vocal trio, soloists, M. C. ; '

For $69 a week you can participate with 150-word announce-

Thirty Special” program (daily excepting Sunday, 4:30 to 5:1§
p.m.) Orchestra, singers, M. C.

Two great programs built up ready for you
tinued popularity.
"Way above average results for Advertisers.

(Rates quoted are flat net, less onlv Advertising Agency com-

500 WATTS -
CHAMBER OF COMMERCE BLDG., ?I'ITSBURGH, PA.

$40.25 or 569
A Week

get’s you ‘“‘above-expectancy”
results in Pittsburgh

Orchestra,

days a week in “Blues Chasers” program PLUS “Four-

Years of con-
Biggest day-time programs in Pittsburgh.

KQV

(Reaching more than 2,000,000 population
of Allegheny County and adjacent area)

PITTSBURGH 1380 KC.
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WAMAQ, C[hicago:
Corp., San Francisco (Del Monte Sal-
mon), 15-minute transcription, twice
weekly, 13 weeks, thru McCann-
Erickson, Inec., San Francisco; Bor-
den Co. Chicago (ice cream),

times, Aubrey Moore & Wallace, Chi-

cago; Kla Singer Iece Pack Co,. Chi-
cago  (cosmetic), l)mmllte Stu(ho
program 10 times, James . Turner,

Chicago; Thomas Leeming (m, New
York (B wme  Bengue), 15-minute
transeription 26 times, William Esty
& Co., Y. C.

\YTA\I, Cleveland : Eduecator Biscuit
Co., Chicago (crackers), 15-minute
transcription, § days weekly, 65 times,
thru BIackett-Sumple—Hummert, Chi-

cago; Luxite Silk Products, Milwau- .

15-minute transcrip-
Neisser-Meyerhoff,

kee
tion, 13
Chicngo.
KSD, St Louis: Bayer Co.,, New
York (aspirin), 30-minute transerip-
tion, 13 ftimes, thru Blackett-Sample-
THuammert, Chieago; LaChoy Ifood
Products Co., Detroit (Chinese fm)rl)
aunouncements twice weekly, N
Ayer & Sons, Philadelphia,

WEFAA, Dallas: General Mills, Inc.,
Minneapolis ° (Wheaties); 13-minute
program twice weekly 13 times, thru
Blackett-Sample-Hummert, Chicago;

(h t)sier): ),
times,

Plough Chemical Co. {(cosmetics),
transeription announcements 5 days
weekly, Lake-Spiro-Cohn, Inc.,
Memphis. H

WRVA, Richmond, Va.: R. L. Wat-
kins Co., New York (Dr. Lyon’s
tooth po\wler), “Manhattan Merry-

Go-Round,” transeription once weekly,
13 weeks, thru Blackett-Sample-Hum-
mert, Inec, Chicago; Keeley Institute,
Grﬂem«'bm‘o, N. C. (sanitarium}), 3 an-
nouncements daily, 13 weeks, William-
son-Thomas, (zl(‘('n‘-bl)l‘() Dodge Motor
Corp., Detroit, 6 WBS announcements,
Rutluduff & Ryan, N. Y. C.;
Co., Kansas City, "Mo. (Cystex), re-
newal of weekly transcriptions, 13
weeks, Dillon & Kirk, Kansas City;
Benjamin Moore & Co., New York
(paint), renewal of weekly studio
program, 13 weeks; Chrysler DMotor
Corp., Detroit (Plymouth), 4 an-
nouncements weekly, 2 weeks, J. Stir-
ling Getchell, Detroit.
KVO0O, ‘Tulsa: Oneida
Ltd., Oneida, N. Y. (Tudor plate),
announcements, thru Laueson & Silo-
mon, Chicago; Bayer Co., New York
(aspirin), 30-minute transcription, 13
times, Blackett-Sample-Y¥lummert, Chi-
cago.

FELS & CO.,; Philadelphia (soap),
on Keb. 14 started “The Wife Saver”

with Allan Ple\(ott and Irving Miller
on WJZ, New York, Mondays and
Wednesdays, 11-11 15 . m EST,
thru Young & Rubicam, N. Y. C.

WROK, Rockford, Ill.: Fels & Co.,
Philadelphia (soap), two 30-minute
daytime programs weekly for 39
weeks, thru Young & Rubicam, Inc.;
Oneida Community, ILtd.,, Oneida,
N. Y. (Tudor plate), 48 announce-
ments, Lauesen & Salomon, Chicago.

FEATURES

On Transcriptions
Available to Stations and Agencies

Samples on Request

STANDARD
RADIO ADVERTISING CO.
HOLLYWOOD. CALIF.

California Packing,

re- |

I
newed 15-minute studio program 13 - FEWE,

Knox.

Community, -

WGN, Chicago: Kéllogg Co., Battle
Creek, Mich. (cereals) renewed 13.
minute daily program 52  weeks,

through N. W. Ayer & Son, Chicago,

Hollywood: HMyvis Oil Re-
fining Co., Los Angeles, state dis-
tributor of oil products, half houp
weekly, 26 weeks, direct.
WNEW, Newark: Christian
Service, Orange, N. J., transcription
every fourth Thursday, . weeks,
direct ; Bulova Watch Co., New York,
time signals hourly, 52 weeks, Milton
Biow Advertising Co., N. Y. C,;
King's Brewery, DBrooklyn (Kings
beer), sports review daily, 2 wecks,
Milton Biow Advertising Co., N. Y. C.;
Glemby Co., New York (Lu :lino lmlx
‘llnmlm(eml-nl :

Seienee

R‘llul"h It

WP, \\ akins .,
New York (Dr., Lum s tooth pow.
der), “Manhattan Merry-go-round”

transcription, half  hour

weeks, thru WEBS,

KHJ, Los Angeles: Lesquendiue, Ine,
New York (Tussy products), 8§ quar-
ter hour programs, thru Glasser Ad-
vertising Agency, Los Angeles; Con-
tinental Baking Corp., New York, six
S-minute programs, L.ltlen, Barton,
Durstine & Osborn, N. Y. C.; Stand-
ard Oil Co.,, San I'ram 0, time
signals, renewal, McCann-Erickson,
San Ifrancisco.

WJAS, DPittsburgh: Schenley  Corp.
(Silver Wedding Gin), Boake Carter'y
“Sport Slants,” § times weekly, thru
Radio Promotion Corp., Philadelphia,
transeription ; Mdlyldnd Pharmaceu-
tical Co., Baltimore (Rem), daily an:

weekly, 13

- nouncements, 6 months, Joseph Katz

Co., Baltimore; Nyal Co., Chicago
(Ucatone) transeription, once weekly,
A, T. Sears & Son, Chicago; United
Remedies, Chicago (Acidine 'md Pe-
runa), three quarters of an  hour
daily, direct.

‘WBT, Charlotte, N. C.: Pure 0il Co,
Chlcago. Carolmu dlvmon, sponsoring
the Dixie Mammoth Minstrels, start-
ing Feb. 27, thru Freitag Adwrmmg
Agency, Atlanta.

WDAY, Fargo, N. D.: I\nmphene Co,
thcago (Ps unphtne), daily transcrip-
tions, direct; Land O'Nod Co., Minne-
apolis (muttresses), 3 ﬂnnouncemonts
weekly, thru Eben and Lucille Mac-
Kenzic, Minneapolis; Nyal Co., Chi-
cago  (Ucatone), 3 transcriptions
weekly, 8 weeks, A. T. Sears & Son,
Chicago; Northrup, King & Co., Min-
neapolis  (seeds), 2 transeriptions
weekly, Ohmsted, ewitt Co., Minse-
apolis.

KQV, Pittsburgh: Scientific Labora-
tories of America (Reduceoids), '1-
minute transcriptions, 6 days weekly,

5 months, thru Bob Roberts and As- *

sociates, San Francisco; Willard Tab-
let Co., Chicago, 2 announcements
daily, 13 weeks, First United Broad-
casters, Chicago; IHouschold Finance
Corp., Chicago (loans), musical elock,
G days weekly, 2 years.

KPO, San Francisco: Hills Brothers,
San Francisco {coffee) on Feb. 22 re-
newed transcription series, 5 minutes
5 days weekly, thru N, W. Ayer &
Son, San Francisco.

|ONTENELLE

TESTED

Audience-Approved Scripts That Get Results
Prices That You Can Afford
Largest Exelusive Seript Service m U. S.

Write for Sample Script and Proof of Results
2891 Cass St

B. A. Fenner, Mgr.

XYNDI.CAYE

FEATURES

SCRIPTS

Omaha, Nebr.

BROADCASTING -

1. 1934

March

WWW.americanré

‘NETWORK ACCOUNTS

(All times EST unless otherwise specified)

U. S. TOBACCO C(o., New York
(Dill's smoking tobacco), on March 9
ctarls Pick Malone & Pad Padgett
with orchestra and guest artists on 20
NBC-WEAT station’s, Friday. :30-
10 p.m. Agency: McCann-Erickson,
N. Y. C '

NORTIIAM WARREN Corp.,, New
York (Cutex and Odorono), on March
23 renews Phil Harris and orchestra
on 51 NBC-WJZ and supplemental

stations, Fridays, 9-9:30 pan. A"on(‘\
J, Walter Thompson Co., N ;

TASTYBEASYT, Ine., Tlonltm, I\. .T.,
on Feb. 27 started Arlene Jackson and
Green Brothers Orchestra on 8 NBC-
WEAT stations, Tuesdays, 7:30-7:45
pm.  Agency: Sta Goble Adver-
tising Agene Y. €. This is in
addition to Itose Marie” on
NBC-WIZ,

CAMPANA SALISS Co., Balavia, 111,
(ointment), on el 22 sl'nled string
orchestra and dramatic episodes pn 25
NBC-WJZ and supplemental stations,
Thursdays, 7:30-8 p.m. Agency: Auw
brey Moore & Wallace, Chicago.

PARATFFINE COMPANIES, Inc.,
San Francisco (Pabeo floors .md roof-
mg>), on March 8 renewed in “Wo-
man's Magazine of the Air,” Thurs-
days, on NBC-KGO network plus
KF and KTAR. Agency: Imil
Brisacher & Staff, .Sum l«r.mcxs(o

GEO. W. CASWELIL (,o., San Fran-
ciseo (Caswell coffee) on Mareh 13
renews (n)n(erls on basic NBC-KGO
network, 7:45-8 p.m., PST,
Ageney @ icher & Staff, San
Francisco.
VAN CAMPS SEA FOOD Co., Inc.,
Terminal Island, Calif. (White Star
tuna fish), on Mareh 14 participates
in “Woman'’s Magazine of the Air.”

Wednesdays, 11:10-11:30 a.m., PST,
on basic NBC-KGO network - plus
KDYL. Agency: Emil Brisacher &
Staff, San Franecisco.

ROCKET GASOLINE (. Lox
Angeles, has renewed contract for two
weekly quarter hour programs from
KHJ over the CBS-Don Lee network.
Ageney : Beawmont & Ilohman, Los
Angeles.
THE SHELI: OIL Co., San Fran®
ciseo, switched production of its “Shell
Show” from. San Francisco to KJJ,
Los Angeles, ¥eb, 19. Program is
carried on CBS-Don Lee notwork.

v, N.
“Baby

=t

mJl BL

“RALSTON-PURINA Co., St. Louis
(Ry-Krisp) .on  March 27 starts
Madame Sylvia and grchestra on 22
NBC-WEAF network stations, Tues-
days, 10:30-10:45 p. m.,, EST.
Agency : Gardner Advertising Agency,
N Y. C.

A, C. SPARK PLUG Co Flint,
Mich., on Mareh 21 starts * Ru)mom]

Knight and his KUKU Program” on
split NBC-WJZ network, 18 stations

at 9 p. m. and 22 at 11 15 p. m.,
Wednesdays. Agency: Campbell
Ewald Co., Detroit.

GENERAL FOODS Corp., New York
(La France). on Mareh 10 starts
) Beatll(e Fairfax in “Advice on Mar-

riage” on 20 NBC-WEAF stations,
meluﬂmg KGO hookup, Qnturduys.
9:30-10 p. m. Agency: Young &
Ruluc'un N. Y. C.

" SPARKS-WITHINGTON Co.,

Jack-
son, Mich.

(Spnrton radios) on Feb
<25 started “Sparton Triolians” on 15
NBC-WJX and supplementary sta-
tions, Sundays, 3-3:30 p. m.. Agency:
United States Advertising  Corp.,
Toledo, Ohio.

CALIFORNIA PACKING Corp,,
San’ Francisco (food), on Mmch 29
renews ‘‘Del Monte Happy Time"” on
basic NBC-KGO network plus KOA,
KDYL, KGIR, KGIIL, and KTAR,
Thursday%, 8'8:3 a. m,, T.
Agency : '\IcCann-Fnckson San Fran:
cisco,

March 1, 1934 -«
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BROADCAST

RK Product Fashion Serv-
York, will sponsor fashion
'om Ritz Carlton Hotel over
stations March 7, from 3:30
Mrs. Tobe announcing.

NEW Y|
ice, New
parade f{
11 UBS
to 4 p.|m.,
No ageney.
COLGATE PALMOLIVE PEET Co.,
Chicago |(Col dental cream)- on
March 3 star Jolgate House Party”
on 83 N A net\\mI\ and sup-
plementapy ations,  Saturdays,
9:30 p. m. Agency: Young & Rnbl—
cam, N, X. C.

PALMER HOUSE, Chicago (hotel)
on \Luu 6 starts Ray Perkins and
orches on 16 NBC-WJZ stations,
Tuesdaysl "10-10:30 p. m. Agency:
Lord & Thomas, Chicago.

M. J. B. Company, San Francisco
(coffee ajud tea) on April 2 will add
WDAEF and WOW to NBC western
network 101 the “Demi-Tassi Revue,

Mondays) 7:30-8 p, m.,; DS

NBC ¢h inges Program
Cereals (fo,. Burlington, Vi,
on Ifeb. 18 nm\ml from 1-1:

Z

of Malted
Sundays,
30 pan. to

1:30-2 plne; WL Fiteh Co, Des
Muoines (::l\:tln]un)) after Ieh, 18
broadeasis repeat program for KOA
network, | Sundays,  11-11:15  pan.

IOR M S

i
TRA]’\TSCRIPTIONS

AI)I)I'I‘I(L\ AL transeription accounts
placed onvarious tions are reporied
as follows by Nuational Advertising
Records, these heing k\mplu\mentll to
‘the lists ¢nrried .in previons issues of
BROADCASTING ¢

Al \\]\.1 Pajpking Association, Ran Yran-
(dalmon) .
Drug

)
Blm:I\

Co., Brooklyn. N. Y.
(Omegi oil). -
Boston Almerican, Boston (news
paper).| |
Ben Burke, Inc¢., Boston (Mr. Box-

ton ginj.
California
cisco (¢

Packing Corp.,, San Fran-

anned salmon).

The Climalene Co., Canton, Ohio
(water [softener).
5. E. Dickinson Co., New IHaven.

Conn. (face cream).

Dictograph Produets Co.. New York
(llem‘xm}L devices),

Lneyelopeflia Britannien, Ine., New
York (publishers

The Formtit Co,, Clxivngn (Formfit
corsets)

E. Fougera & Co., Inc., New York

(dee\ .
Hills Brogl, San Francisco (coffee).
Lancaster [County Seed Co., Paradise,

Pa. (seeds).

La Sosa (o, New York (macaroni).
Thos. Leleming Co; New York

(Baume Bengue)

McCoy’s Laboratories, Inc., New York

(Lod liver oil tablets).

Nash Motars Corp., Kenosha, Wik,
Pepsin  Syprup Co., Monticello, Il

(Pepsin |[Syrup). -
Plymouth Motor Corp..
Pontiae Mgtor Co., Pontiace,
Russell-Miller Co., Minneapolis

cident flqur).

Scientifiec ILab. of America, Ine.,

IFrancised (Reduceoids).
Seminole Haper Co., Chicago (Semi-

nole tissne).

Co., York

Standard [Milling

{Ceresoty flour)." .
U. 8. Schopl of Musie, New York.
STANDARD RADIO ADVERTIS-
ING Co., | Hollywood transeription
producers- dllstl ibutors, incorporated
in Februaty, has mmmmc(‘d its of-
ficers as follows: Seth Ely, president ;
Benson Cuptis, viee president, :m(lMH,
W. King, gecretary.

FREEMAN LANG'S sound studios,
Ilollywood,| will hercafter devotle its
entire facilities to 11.111\('“[1(1[)11 pro-
duction and will not engage in selting
or distribution activities.

CHARLES MACGREGOR and John
Eugene Hasty, of the MacGregor-
Sollie Labdratories; San Franeisco,
spent part jof February in Los An-
geles negotiating with several record-
ing accounts.

Detroit.
Mich.
(Oc-

San

New

NG

A DEFINITE community service
by KSO, Des Moines, brought the
station columns of favorable pub-
licity and increased its value as an
advertising medium by enlarging
the station’s audience.
Des Moines public schools were

RADIO SCHOOL DAYS

KSO Conducts Daily Instruction
During Extra Vacation

WSGN

\BirmiﬁghamL Alabama

A Boolnin'g

While the - .
Dixie Market!

taking an extra week’s vacation,

Jan. 3 to 10, KSO broadcast a reg-

MODERATE RATES

ular schedule of educational broad-

casts for the pupils.

nated to the school board so that
instruction might go forward dur-
ing the extra Yule vacation week
ordered so that civil works em-
ployes could repair and paint the
schools prior to re-opening.

ous grades by school teachers were
broadcast ecach morning and after-

V | N

$60 b u‘ ys one

month daylune spot
announc

Facilities of the station were do-"

ments.

Programs Rkasonable

the vari- e )
Talent Abundant
!

Lessons prepared for

noon by KSO announcers and - |

schoo} instructors and administra- ' | ,

tive heads. Pupils were notified - | o
by bulletins before the Christmas 730,000 “People

vacation began in December that

the school program would be W“h;’n
broadeast and were asked to join 60 Miles
in the experiment. A whole- B |
hearted response resulted. ’ an

PLVLSFD rules and regulations,
embracing for the most part rou-
tine: chanﬂe< in phraseology de-

signed to (,ILa] up ambiguities and ‘

0}

by the Radio Commission and are

adopted since the rules were p10-
mulgated two yvears ago.

WSGN
Speaks 15 Hours Daily
-
inadequacies, -have been published

250 Watts Day Full Time

available for distribution. The new i i
compilation, of course, includes 100 Watts Night 1310 Kilocycles
;amendments to the regulations S. A. Cisler, Mgr.

THE EYES OF THE NATION’
ARE ON DETROIT! |

THINGS, are humming in Detroit againl Aac’rory
wheels are turning full blast . . . smoke is pouring .
from the chimneys. Not in several years has HQefroif -
seen such activity. Production is way behind . . . em-
ployment is at its highest peak in three years. There's
a great new buying power. waiting for you in the Detroit
area today. To reach it, most effectively and econom-

\

| ically, you naturally will use CKLW—THE PREFERRED
|
i

STATION IN THE DETROIT AREA.

) v

CKLW

THE INTERNATIONAL STATION

00

840 Ke. .
In the Center:
of the Dia

Member
COLUMBIA"
Basic Network

Detroit offices— :
Union Guardian Bldg.,
Phone—CAdillac 7200 .

Windsor offices—
Guaranty Trust:Bldg.,
Phone—+4-1155

|
|
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THE NATIONS

E3T1H

NATIONALLY - KNOWN
PRODUCTS FEATURED
OVER WKBF

|
i
RADIO ADVERTISERS
AGENCIES AND
REPRESENTATIVES

J. WALTER THOMPSON has tem-
porarily transferred Ired Fidler, ac-
count executive on the Shell Oil Co.
program, from Nan Francisco to Lox
Angeles for at least six weeks to
supervise the weekly Monday night
broadeast on the Don Lee network.

He alzo will oversee the Monday broad-

st of  Rush
l tetorial™ on
KI'L

MANXWELIL SIH \\L publicity man
for Fanchon and Mareo theatre units
in Los Angeles for several years, late
in Fehruary joined the Dave Hilliman
ageney, in the same city, making it

Hughes'
NBC.

“Langendorf
being done from

)

the Hillman-Rbhane Ageney He will
continne  to handle  Ianchon  and
Marco  aceounts, including several

will announce
Frolies from the

angles and
Jovden

hrondenst
the Friday

Paramonnt Theatre stage over the
“Don  Lee-CBS  network  and  othee
radio accounts, L
RAY LINTON. for the last three

vears on the sales staff of WBBM,
Chicago, has joined the Chicago of-
fice of Greig, Blair & Spight, Inc.
station - representatives. Curtis
Willson, for the last two months in
(Im'lgn and Detroit for Greig. Blair
& Spight, on March 1 transfers to the
Nan Francisco office.

ADIO STATION
EPRESENTATIVES
WALTER -BIDDICK CO.

FULLER & SMITII & ROSS, Ine,
New York, will place the advertising
of the Cary DMaple Sugar Co. St,
Johnsbury, Vt. :

RALPII FARNUM talent agency,
Beverly Hills (stage and sereen) has
heen given several radio assignments,
The office will: supply talent for the
Don Lee-CBS  Shell Show, recently
moved from San Franciseo to Los An-
geles;  the IXinds Honey Almond
Cream  program from New York
starting - April” 8; the Ben Bernie
NBC hour, starting M:u’ch '(i. when
Bernie starts to do a picture in Holly-
wood? and the new NBC Chase and
Sanborn hour featuring Jimmy
Durante. .

FIRESTONE  FOOTWEAR Qo
Joston, Mass,  (footwear) has ap-
pointed Lavin & Co., Boston, to han-

dle its advertising.

BOND ELECTRIC Co, Jdersey Ciy,
N.oJL (e zhlmhw balteries, ete) |.‘|‘
appointed O, N Tyson Co, New York,

1o handle its

WALTER BIDDICK CO., station
representatives,” Ios Angelex, has
placed an order with Otto K. Oleson
sound studios, Hollywood, to pick up
the weekly KHJ program known as
*Calling All Cars.”  Account on the
station is for Rio Grande Oil o,
with Iixon, O'Donnell and Seymour
agency, Los  Angeles, in charge,
seriptions will be spotted on sta-
tions in Arizona and New Mexieo,

FREDERICK H. SCHMALZ Adver-
tmnv' Agency, Portland, Oreg., will
|ll its own private broadeasting
&Llulm for the production and audi-
tioning of programs in  which ify
elients are interested. Mr. Selmalz
will specialize in placing transerip-

ul\m tising.

KrAB, Lincoln and Omaha, and
KOIL, Omaha.and Council Blufty, an-
nousnces the appointment of ¥ree and
Sleininger, Chicago and New York, as
their lt‘]?l(‘\entdfl\(‘b in the n: (tional
field of advertising. The agency now
pandles  the national advertising of
14 broadeasting  stations.

WALTER BIDDICK Co., Los An-

geles, has not heen appointed west-
ern representative for WBAL, Balti-
more. This Statement, erroneously re-

ported in the Feb. 15 issue of Broan-
CASTING, was based on information
received  from TLos Angeles,
denied by WBAL., We
error.

(AL KUHL has been lmnxﬂ‘nu\
from the New York office of J. Wal
ter Thompson Co. to the Los Angeles
hranch to te charge of the firm's
radio stecounts on the west  coast.
Immediate new assignments will in-
chwle the Shell Show, which moved
production point from San Francisco
to Los Angeles, and the new NBC
Chase and Sanborn hour  Clinnny
Purante ), which stavts in Mareh,

PROSPECTS

but .is
regret  the

THE SHELL PETROLEUM Corp.,
st. Louis, is opening its 1934 ulwx»
tising campaign with a special cam-
paign in the south, including Alal:
llmld.l Georgia, LOlll\l'UI 1, Mi
sippi and Texas.  Plans include the
nse of daily broadeasts through seven
Jeading stations as well as advertising
throngh other media,

WASATCH OIL REFINING €O,
Salt Lake City, will start a radio
campaign soon through Ad-Craftsmen.
Salt Lake City agency. States to be
covered include Utah, Idaho, Wyoming
and Nevada.

WARD [BAKING CO,,
has .mp inted Fletcher & E His,
handle 2
which \\1 1 feature its various products.

PX PRODUCTS Co., Detroit

York,

Solution { and

pointed $mith & Drum,
to  handje its

Smith
vestern advertising.
activities!include Los Aungeles,
San Frnf}cisco, Detroit and
Radio anli other media are being used.

Previously
only the

New

York,
New
ecampaign

AFA Meeting Set

THE 13TH annual convention of
the Advertising Federation of
America will be held in New York

SUCH IS FAME
Popularity of Arthur Godfrey
Upsets CBS System——
CBS is feeding one of its member
stations, WISV, Alexandria-Wash-
ington, a program of records and
spots for the first time because of
the sudden national popularity of
Arthur Godfrey, who Has been
conducting the Sun Dial on WISV

radio

(PX
Mouth Wash) has ap-
Los Angeles,

advertisiug.
& Drum directed
I resent
attle,
hicago.

decided Feb. 13

eaxtern

EQUIPMENT A

for a Washington audience.
month ago Godfrey did an
all-night broadcast for DX fans at

WDOD,

modulatign,
graph, was
mitter,

not recefved

stallation) of RO studio amplitieation
with
microphones,
PROJECTED Federal
Los Angdles includes quarters for the
Radio Commissi
in that digtriet with f:

equipien
condensey

equipment

Chattanooga,
modvllod its entire Dldll(
push-pull| system of

Acomplete  general manager of WISV, and Colorado Springs Se—m———s
amplification and  awoke to find himself famous. FULL TIME rings wewsen ca s
together with an oseillo- Walter Winchell heard him by

Studio
installatipn of U.
cal tile ip the unl\ studio which had

and giving examinations.

Tenn., has re- the suggestion of Harry Butcher,

installed at the trans-
inchule the

Gypsum acousti-

chance, and the next day gave him
national publicity in his column.

As a result, Godfrey is now in
New York on a sustaining pro-
pram broadeast cach Tuesday and
Thursday afternoon over the CBS
network. As Washington sponsors
and listeners did not want to drop
the early morning Sun Dial pro-
gram, CBS arranged to feed it to
WISV from New York from 7 to
8:30 a.m. daily.

Consistently serving
(hd!l"t 8 .

Colorado Springs, Pueblo,
Canon City, Cripple Creek,

this  treatment and in-

both velocity Arkansas Valley, and cthe
Great Plains.

"7‘[7("

Building  for )
vonly Chain Station in
Southern Colorado”

on’s field department
cilities for office,

the middle of June, its directors -

R

One Contest Announcement

. . 568 Chamber of Commerce Bldg., Las Angeles tions _on l’orll'md stations and \\ll! \ , . . . IN
Lucky Strike Cigarettes Rem 74 Mogudpeek Bds, S francisce | et s exclusive Portlund representa %3::5‘3#;5;2;‘%}@;;)"%;:.i‘?;:;.:i‘.d"u:; |
Venida Beauty Products Lysol 619 Charles Blds., Denver i,‘;ﬁmf’f Several ” transcription o Mitchell Co., Boston, to handle its |

advertising.  Radio and other

will be used,

mexdia

FOUR FIFTEEN-MINUTE PROGRAMS

last month, brought a nationally known insurance firm,

Rumford Baking Powder
Chevrolet Motor Cars
Maxwell House Coffee

Cystex
Penetre

Cooks Tours

A Pedigreed

. . . sing : lumelv. 26.000 .pieces of mail in four
Bal Sears Roebuck ) . using WJL exc el; 1
. lC)E:!llp;;:fnte[ talilf::du:; sm Wiflai-d Tablets LMEIIEJI(K)JIN(/[‘EM days. WIL Means Guaranteed Results.
Heinz 37 Varieties. Seott’s Emulsion S CE
Yeastfoam  Tablets Sloan’s Liniment For JANUARY ISt, 1934,

Robin Hood Shoes
Ford Motor Cars

Yince ~,A11tlseptxc

RADIO EXECUTIVES | A
Booth’s Sea Foods

Who require the serv-

great St. Louis independent packing company.

began a series of 15-minute programs each evening.

AC Spark Plugs HEd,‘f(';‘.m‘g Eh i"ij:: fces of Hbghfy Trained \ using WIL exclusively. “Our business has increased
Ili;tnfxl:dlirh?}l:;ﬁ(:o Ha::;;:;"rlf ) Wi ,:l::,\ al RADIO EID'Q[NEERS : © 20,000 pounds of sausage weekly, since we turned to

St. IF THERE was such a thing as

“Pedigreed Engineers” that’s the

Lady Esther Joseph’s

spirin WIL to bring our advertising messages to St. Louisans.

BROADCASTING EVERY DAY

Climalene Pebeco Tooth Paste : clssification our thoroushly irained. \ We are so pleased that we are buying an additional
’ . H . o o ¢ . . - . B

Ovaltine Kondon’s Nazal Jelly Genuine Air-Conditioni ng Moat of the students and praduates | morning program,” an executive of the company

Lavena Plough’s Face Powder CLEAN, FRESH. SPRINGTIME WEATHER ALL YEAR 'ROUND for ears, Jeon profeusionally en- stated.” WIL Means Guaranteed Results. “

Jello

|
are ambitious enough to study while ‘
they work . . . men who are qualijy- {

Father John’s Med.i(-iue RADIO ON ALL THRU TRAINS

THE GEORGE WASHINGTON
THE SPORTSMAN THE F. F.

The ticket agent of any railroad can route you
on the Chesapeake and Ohio. Insist upon it.

ing themselves for the most impor-
tant jobs yow have to offer.

GUARANTEED RESULTS

their training . . . theit past ox. That is the reason for the current record of which WIL
perience . . . we have just the m . R . .
x for . . and we is proud—ihe record that WIL regularly and c¢on-

Miller Geared-to-the-Road Tires
Hind’s Honey and Almond Cream
Goodrich Silvertown Tires
Hudson-Essex Motor ' Cars |
Philip Morris Cigarettes

INDIANA’S ONLY NBL OU'ILET

- WKBF

Detroity,
Joledo

charge you nothing for getting you
together. . . . Qur reward is derived
, its three local station competitors COMBINED.
— A A 7[ Radio Engineering . . . , . |
{ TELEVISION . R :

from the satisfaction of seeing
H AVIATION . . . POLICE WI l o
-~ |
. : |
1o
|

GOOD MEN find GOOD JOBS in
’ | COMMERCIAL . . . SHIPPING
- - ST. LOUIS

qoveland

(It

Bl

o
:
1t .‘/,,,,g,,,

3 ¢ i
\\\\\“\\“k poe

you are looking for . . . and we :
sistently carries more local sponsored programs than
any of the following. phases of
PUBLIC ADDRESS

tuJ,‘Jn.’ll!l/,i(

ouis
o

Wt
Cinein™

‘ SALES AND SERVICE

CAPITOL RADIO

Louisill®

D. E. “Plug” Kendrick L. L. “Jake” Jaquier Eng. Inst.’ ] “The Biggest Little Station in the Nation’
General Mnnqger : Commercial Manager . N .
mmAMpous CHESAPEAKE AND OHIO B o | ¥
! Dept. B-3 Wash., D. C. J‘— . =
|
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We can't claim
complete cover-
age' for the
entire western
country. .. we'd
be all wet . ..

Qurs is a profit-
able coverage
. . . where the
people live (you
don’'t care
about sparsely
settled prairies
and mountains)
<o

Our: listeners
are loyal and
habitual ... they
represent better
than 60% of the
radio owners in
the Salt Lake
City distribut-
ing market.

“THE popular STATION”

~ Salt Lake City
_Utah ; ‘

- Representatives
GREIG BLAIR & SPIGHT, INC.

New York - Chicago
San Francisco - Los Angeles

Highlights of Dill Bill
' (Confinued from page 6)

sion- shall ix‘npnir the right of the remain-

" ing commissioners to exercise all the

powers of the Commission.

¢d) Each commissioner shall receive an
annual saliry of $10,000, payable in
monthly installments.

{e) The principal office of the Commis-
sion shall be in the District of Columbia,
where its general sessions shall be held;
but whenever the convenience of the public
or ‘of the parties may be promoted or de-
lay or expense prevented thereby, the
Commission may hold special sessions in
any part of the United States.

(f) Without regard to the civil service
laws or the C! fiention Act of 1923, as
amended, (1) the Commission may appoint
and prescribe  the duties and  fix  the

saliries of n secretary, a chief engincer
and one or more assistants, a general coun-
sel and one or more assistants, experts,
inspectors, and special counsel, and (2)
each commissioner may appoint and pre-
scribe the duties of an assistant at.an
annual salary not to exceed $4,000 :per
annum. The general counsel and the
‘chief engineer shall each receive an an-
nual salary of not to excead $9,000;: and
no assistant, expert, or inspector shall re-
ceive an annual salary in excess of $7,500
per :annum. : The Commission shall have
authority, subject to the provisions of ithe
civil: service' laws and the Classification
Act of 1923, as amended, to appoint such
other officers, examiners, and other em-
ployes as are necessary in the execution
of its functions. .

(g) The Commission may make such ex-
penditures (including expenditures for rent
and personal services at the seat of govern-
ment and elsewhere, for office supplies, law
‘books, periodicals, and books of reference,

and for printing and binding) as may be

necessary for the execution of the func-
tions vested in the Commission and as
from time to time may be appropriated for
by Congress. All expenditures of the
Commission, including all necessary ex-
penses for tramsportation incurred by the
commissioners or by their employes, under
their orders, in making any investigation
or upon any official business in any other
places than in the city of Washington,
shall be allowed and paid on the presenta-
tion of itemized vquchers therefor approved
by the chairman .§f the Commission or by
such other member or officer thereof as
may be designated by the Commission for
that purpose.

(h) Four members of the Commission’
shall constitute a quorum thereof and two
members shall constitute a quorum of a
divi:
official  seal which shall be judicially

ion.  The Commission shall have an

noticed.

(i) The Commission may perform nny
and all acts, make such rules and regula-
tions, and issue such orders, not incon-
sistent with this Act, as may be necessary
in the execution of its functions.

(j) The Commission may conduct its
proceedings in such manner as will best,
conduce to the proper dispatch of business
and to the ends of justice, No commis-
sioner shall participate in any hearing or
proceeding in which he has a pecuniary in-
terest.- Any party may appear before the
Commission and be heard in person or by
attorney. Every vote and official act of
the Commission shall be entered of record,
and its proccedings shall be public upon
the request of any party interested.

(k) The Commission shall make an an-
nual report to Congress, copies of which
shall be distributed as are other‘ reports
transmitted to Congress. Such report
shall contain such information and data
collected by the Commission a2s may be
considered of value in the determination
of questions connected with the regulation

Engineer’s
Survey

WCAE, |

PITTSBU

Primary Coverage Reaches
| 3,298,999 !. Population

ncorporated
RGH, PA. ||

New Transmitter
February 1, 1934

of interstate and foreign wire and radio
communication and radio transmission of
energy, together with such recommends.
tions as to additional legislation relating
thereto as the Commission may deem
necessary: Provided, That the Commission
shall make a special report not later than
February 1, '1935, recommending such
amendments ta this Act as it deems desir.
able in the public interest.

(1) All reports of investigations made
by the Commission shall be entered of rec.
ord, and a copy thereof shall be furnished
to the party who may have comi)lained,
and to any common carrier or licensee that
may have been complained of.

(m) The Commission shall provide for
the publication of its reports and decisions

in such form and‘ manner as may be best,

adapted for public information and use,
and such authorized publications shall be
competent evidence of the reports and de-
cisions of the' Commigsion therein con.
tained in all courls of the United States
and of the several Stutén without any fyr.
ther proofs or authentication thereof,

Divisions of the Commission; Jurisdiction
of Commission and Division'

Sec. 5. (a) The Commission shall be or.
ganized into three divisions which shall
exercise the jurisdiction of the Commis.
sion as follows: (1) The radio division
shall have jurisdiction of all matters ye.
lating to or connected with broadcasting,
with amateur stations, and the mobile
service; (2) the telephone division shall
have jurisdiction of all matters relating to
or connected with common carriers en.
gaged in voice communication by wire or
radio other than broadcasting; and (3)
the telegraph division shall have jurisdic.
tion of all matters relating to or con-
nected with common carriers engaged in
record communication by wire, radio,’ or
cable. The chairman of the Commission
shall be a member of all three divisions;
two other commissioners, one of whom for

each division shall be chosen vice chair-.

man of the Commission presiding over the
division, shall be assigned by the Com-
mission as members of each division. Ex-
cept for the chairman no member of the
Commission may be a member of more
than one division ; but in case of a vacancy
in any division, or of absence or inability
to serve thereon of any commissioner
thereto assigned, any commissioner desig.
_nated by the chairman for that purpose
may temporarily serve on said division
until the Commission shall otherwise
order,

{b) The whole Commission shall have
jurisdiction of (1) all matters arising
under this Act which do mnot fall within
the jurisdiction of a division, as above
prescribed; (2) all matters which fall
within the jurisdiction of more than one
division; and (8) teletype service, tele-
rhoto service, the regulation of charges

(Continued on page 41)

LOOKING FOR.
A PROGRAM g

We are
producers of original ideas
for transeription or live
broadeasting.

Creators of

Chandu, Black & Blue, Monte
Cristo, 98, ete., ete.

EARNSHAW-YOUNG,
INC

LOS ANGELES: 714 W. 10th St.
NEW YORK: 220 E. 42d St.
CHICAGO: 201 E. Delaware PL
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Charles Byron Jolliffe

(Continued from page 25)
From 1917 to 1920 young Jolliffe
was instructor in the physies de-
partment of West Virginia Univer-
sity, leaving that assignment for a
similar post at Cornell. In the
interim, however, from February,
1918, to February, 1919, he was
with the Science and Research
Branch of the Signal Corps, which
later became the Air Corps of the

U. S. Army.

In 1922 Dr. Jolliffe received an
appointment to the Bureau of
Standards, where he served until
1926. During the following year
ke was director of research of the
Buckeye Incubator Co. of Spring-
field, 0., but he returned to the
pureau in 1927, becoming its as-
sistant chicef. Tt was in that year
that the Radio Commission was
created as a purely temporary
agency. Dr. Jolliffe was called
upon to participate in the work of
the national radio conferences
called by the then Secretary of
Commerce Hoover, as well as to
help in the preliminary technical
work of the Commission itself.

Because of his intimate knowl-
edge of technical radio and be-
cause, unlike most technical men,
he is an able “diplomat,” Dr. Jol-
liffe has been called upon to attend
the various international confer-
ences on radio for the United
States. His first assignment was
as a technical advisor at the Wash-
ington Radio Conference of 1927.
In'1929 he was technical advisor to
the American delegation which at-
tended the preparatory radio con-
ference at The Hague. Two years
later he was a delegate to the sec-
ond preparatory radio conference,
held in Copenhagen. He also was
named a delegate to the Interna-
tional Radio-Telegraph Conference
at Madrid, in 1932, and was chief
technical advisor at the North
American Radio Conference .at
Mexico City last summer,

In 1918 Dr. Jolliffe married Miss
Ola Kiser, of Woodstock, Va. Théy
have two children—twin girls—
Jane and Julia, who are eight
years old. .

Dr. Jolliffe is a fellow in the In-
stitute of Radio Engineers and has
been most active in its affairs. He
is author of numerous papers re-
lating to scientific radio. He is a
member of the honorary fraterni-

Beta Kappa (scholastic). Aside
from radio itself, his only hobby
is golf. He is a member of the
Kenwood Golf and Country Club
in surburban Washington.

WJJD Grant Halted

AUTHORITY granted to WJJD,
Moésehart, Ill., Jan. 16, to move its
studio to Chicago, was suspended
by the Radio Commission Feb. 20
upon protests filed by WGN,
WENR, WLS, WMAQ, and WCFL,
all in Chicago. The application
was designated for hearing.

5-Minute Dramas

AN EFFECTIVE use of 5-minute
spots is being made by Goodrich
Silvertown, Inc, Indianapolis
branch, in a thrice-weekly broad-
cast over WKBF, Indianapolis.
Famed sport events of the past
and commercial credits are dram-
atized in terse interesting fashion.

John Henry Seeks
Congressional Post

manager. of
KOIL, _Council
Bluffs-Omaha, is
a candidate for
the Republican
nomination for
Congress from
the Seventh Iowa
district, which
embraces the
southwestern
portion of the
The only other candidate
for the Republican nomination is
former| Rep. C. E. Swanson, who
served before the last election. The
seat is| now held by Rep. Wearin,
Democyat,

_ Mr, Henry, who is well known
in broadcasting circles in the mid-
dlewest, was mentioned for the
post of! fourth zone member of the
Radio |Commission following the
resignation of Charles McK. Saltz-
man two years ago. He is a for-
mer newspaperman.

Mr. Henry

Annie’s 1000th Show

LITTLE ORPHAN ANNIE, which
started| its long radio career on
.WGN, Chicago, Dec. 8, 1930, and
has been heard six nights a week
cver sipce, on Feb, 20 celebrated
its 1000th performance on the air.
The popular children’s comic strip
program has been on NBC since

. the fall of 1931 and is now heard ~
over the NBC-WJZ and NBC-KGO '

networks plus KDYL and KOA.
It is written by Frank Dahm.

THE AUDIENCE
OES THE
BUYING

" A true measure of the advertising
value of| a station or program is its
audience.| : '

.+ One of the ﬁrsfi things WCAE, in’
Pittsburgh, did, after completing their.

new fransmitter, was to retain us to make
an audience measurement for them.

nora - | They knoy, ience,
ties Sigma Xi (scientific) and Phi - ey know, from past experience, the

value of such information.

On Mapch 15, WCAE will have im-
partial data, available to advertisers,
showing the actual number of radio
homes tuned to their station, day and
evening, week days and Sunday.

These figures are the result of an ap-
plication of

THE SOBY YARDSTICK
OF| AUDIENCE VALUE

which will] provide you also with accu-
rate, impartial and comparable dats
about the size and location of the
audience of radio programs and stations.

We havie just completed an audience
measuremdnt of Cuyahoga County—
Cleveland,| Ohio. Details and cost of
copies upan request,

BENJAMIN.,SOBY & ASSOCIATES
1023 Wallace Avenue
ilkinsburg, Penna.

| —

I
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EVERYWHERE!

There is 7o place that Postal Telegraph can- -
not reach. Postal Telegraph not only covers
70,000 cities in the United States and 9,000 in

Canada,* but it maintains its own telegraph of- !
fices,.attended by a trained telegraph personnel |

in cities between which'95% of all the telegraph
traffic of the country flows. There is no place
for which Postal Telegraph will niot accept and :
transmit your message with promptness...with o
dependabiulity..'.with accuracy. * Postal Tele- B
graph not only offers efficient telegraph service
within the borders of this country but through
the great International System of which it is a
part, it offers communication with -the entire
world...through the only combination of tele- |
graph, cable and radio service \l._mder a single ‘
management in the United States: b

*In Canada, through the Canadian Pacific Railway Telegrapbs

THE

INTERNATIONAL SYSTEM

Postal Telegraph

ait Qmerica
Cables
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...announcin o ,
roup Broadcasters Inc.

a neW a]' OI‘ e diu _J _] Group Broadcaste Inc., is an organization of leading radio stations serv-

ing the most 1mportu t trading areas in America’s major market, (known in
Radio as the Basic Area)—where 609, of the population, 629, of all retail

CO‘V’ ering‘ Americ a.IS m aj OI@ sales, 659, of the Nation's wealth, and 729, of Radio’s listening audience '

are found.

markéts <. Lo Combining thé ‘ . . - fferinq. to nati-oncxl cmd ﬁecftional adverfisers a newﬂi

GROUP major medium which,—combining the prestige of Radio

BROADCASTERS 1" and|the Flexibility of individual market selection.—gives

pre Stig e Of I'adio . e . the& JOHN SHEI;A:};; ::d_wmc ; in ope unit, the most effective and intensive coverage of
Exmﬁie lC:mmiﬂee thej& markets at a lower cost per thousand than any

ALBERT A. CORMIER —WOR other medium.
Chairman - ‘

pu]-]-ing power Of IIProducer jE L:‘Eggﬁns;:;‘&?&wfw ﬂej‘ing guaranteed ‘cv:o.veruge of these m&rkets by
stations and the Flexibility

—
eaEll

HARRY HOWLETT—WHK means of outstanding "“Producer” stations which have
THOMAS P. CONVEY—KWK |

dedonstrated for many years their ability to gcnn an caudi-
' MEMBER STATIONS

- WNAC Boston, Mass. . ence, hold an audience and make them buy. -
: . ' .| | WGR-WKBW Bufialo, N. Y.
] ] ’ KYw Chicago, Ill. v . . s ’ .
| Of In le]_ du al M ark et S el e C || Wmwiw  Cincinnat,Ohio D ﬁermg in addition, wholehearted local cooperation
] , ? WHK Cleveland, Ohio and |service to the advertisers, on the part of each station.
¥ | crw * Detroit, Mich. R \ .
, ‘ WDRC Hartiord, Conn. . Group Broadcasters Inc. offers broadcasting service to
L} T Lonyp EMBC Kansas City, Mo. . L . . .
t On_ 11 t 'I: 'I:h t k | 11! | wor Newark, N. I. ' advertisers placing equal schedules on ten or more of its e
tion-all at a cost that makesiff| & &= . hedsles on ten or mare o i,
L | WEAN Providence, R. L. member stations, at rates which invite comparison with all s ‘ £
‘ : ‘ KWK St. Louis, Mo.

Other siotions being added media covering this 1mportqnt market area.

The |advantages accruing to the advértisérs using this ) &l
group make it, we believe, “The BEST BUY IN BROAD- "
‘ $

1

THE

W— CASTING".

IN BROADCASTING’ //GROUP BROADCASTERS INC

ROOM (1432 CHRYSLER BUILDING, NEW YORK. N. Y.
TELEPHONE VANDERBILT 3-3425

3300 UNION GUARDIAN BLDG. \ 410 WRIGLEY BLDG. RUSS BLDG. e
DETROIT, MICH. CHICAGO, ILL. SAN FRANCISCO, CAL. : . ) \
- CADILLAC 7200 " SUPERIOR 3426 ~ SUTTER 0144 .
Page38 i ) ‘ ; : BROADCASTING -+ ﬁ%larch 1, 19343 March 1, 1934 - BROADCAS ING

| ‘ , \
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| Applications. ..

FEBRUARY 17
NEW. A. V. Tidmore, Salisbury, Md.—CP to operate

on 1200 ke., use power of 100 w., D.; transmitter and
studio Jocations to be determined.

cp

WBAX, Wilkes-Barre, Pa.—License to cover
wranted 12-26-33 to ma changes in equipment. 3

WGBIL Scranton, Pa.—CP to nake changes in equip-
ment and increase power from 250 w. to 1 kw.: also
cxtension of special experimental authorization o oper-
ate with 500 w. on experimental basis.

WDAE, Tampa, Fhi-—Consent to voluntury nssign-
ment of license to Tumpa Times Company, Tampu, Fla.

WAMC, Anniston, Ala.—Modification of CP granted

33 to extend dates of commencement and Aomplu-
tlox' to 3-1-34 and 5-1-34, respectively.

HEF, Kosciusko. -—Modification of CP gmntell
3-18-32 to extend d: of commencement and wmp]@
tion to 2-24-34 and 6-24-34, respectively.

KTRH, Houston, Tex.—Extension of special experl-
mental authorization to use power of 1 kw.; also.re
quest to use frequency of 630 ke. on experimental basis.

Applications returned: NEW-—Walter E. Freedn.an,
Douglas, Ariz.—CP to operate on 1320 kc.- use power
of 100 w., unlimited time; NEW, American-Republican,
Inc., Waterbury, Conn.—Special experimental authoriza:
tion to operate on 1520 ke., power of 1 kw., unhmﬂ.e:

time.
FEBRUARY 18

NEW, F. L. Whitesell, Forty Fort, Pa.—CP to upcrn(e
on 430 ke., 1 kw., D.

WBAX,! W)Ikes Barre. Pa.—CP to make changes
equipment ; increase power from 100 w. to 250 w.
change time from specified hours to unlimited.

KGHI, Little Rock, Ark.—License to cover CP granted
1-5-34 to move transmitter and studio locally.

WSFA, Montgomery, Ala—CP to make changes in.

. equipment and move transmitter to Jeﬂersun Davns
Hotel, Montgomery, Ala.

WMBD, Peoria, Iil. — Authorization to
matic frequency ‘control.

KGEX, Springfield, Mo.—License to
-26-34 to install new equipment and

- rated ‘carrier power output from 250

WCAZ, Carthage, Ill.—Modification
crease power from. 50 w. to 100 w.

KECA, Los Angeles.—Change transmitter locally and,

in equipment (facilities of KGEF "08‘;
7

in
und

install aulu-

cover CP granted
change maximum
w. to 100 w. :
of license to ins:

make changes
" assigned to KFAC). amended to omit request »for
ke.

NEW, Victor Beverly Pitts, Raton,
operate on 1500 ke,, power 100 w., D.

FEBRUARY 22

WICC, Bridgeport,
change corporate name to Suuthern Cnnnecucut Broad
casting Corporation. -

WGCP,

, 11-10-33 to request
pletion dates to 2-2:
‘WCHS, Charlesto

tension of commencementjnd com- -
34 to 6-15-34, respectively:

: W. Va.—Modification of lcense
““change corporate name to Charleston Broadcasting Corp

NEW, Hubert H. Hull, Erie, Pa.—CP to operate on
1420 "ke., power of 100 w., unlimited time (facilities o
WERE (WLEU) ).

WGST, Atianta, Ga.—License to cover CP granted
1-2-34 to increase power from. 250 w. 500 w.. LS, to
250 w. 1 kw., LS and make changes in equipment.

WTMJ, Milwaukee.—Special expenmenla! authorization
to increase power from 1 kw., 2% kw.. LS, to 1 kw., §
kw., LS, on experimental basis; amended to Lhum:
period of request. from 2-25-34 to 3-20-34.

Application returned: KFOR, Lincoln, Nebr.-—Luens«.
to cover CP granted 1-2-34 to move transmitter locally
NEW, Charles Henry Gunthorpe, Jr.; Nacogdoches, Tex.
—CP to operate on 1420 ke., with power of 100 w., D.
‘WTMJ, Milwaukee.—Special ‘experimental authorization
.. t0 increase power from 1 kw., 216 kw., LS, to 1k
5 kw., LS., on experimental basis. -

- FEBRUARY 25 .

|
'NEW, Tri-State Rad:o, Inec., Washington, Pa.—CP tq
_erect new station to operate on 1200 kc., 100 w., shar
with ‘WHBC. " -(Facilities of “'WNBO.)

WPFB, Hattiesburg, Miss.—CP to move transmitter
and studio fromy Hattiesburg, Miss., to Troy, Ala., changg
frequency from 1370 ke. to 1210 ke. and time of opera-
tion from unlimited ‘to D.; also consent to voluntary
‘assignment of license to James Glenn Crouch, of Troy

I\EW Cyril 'W. Reddoch, Columbuas, Miss.—CP to op-
erate on 1370 kc., rower of 100 w., D.
- KFOR, Lincoln, Neb.—License to cover CP granted
1-2-34 to move tr ter locally; a ded so that ap-
plication is now in proper form.

, Astoria, Ore.—CP to operate on 1370 ke.,

of 100 w., unlimited time.

Apbllcahon returned: NEW, Harry E.« Phelpa. Sweet-
water, Tex.—CP to operate on 1500 ke., with power of!w

50 w., D.
FEBRUARY 28

WJIEJ, Hager:.town, Md ——CP to change frequency to
1330 ke., and move
trnns!mtter, exact locahon to be determined; amended to

o

power’

N. Mex.- CP m

Conn.—Modification of license to !

Newark, N. J.—Mndxﬁcstmn of CP granted :

W

i i 1

TIIONS PF THE

request 1210 kc., omit transmitter change, change power
to 50 w., 250 w., LS, unlimited time.

WHN, New York—Extension of special experimental
authorization until 3-30-34 to use power of 1 kw., oper-
ate from 1 a. m. to LS and make changes in equipment.

. WPEN, Philadelphia—CP for auxiliary transmitter.

KARK, Little Rock, Ark.—License to cover CP as
modified, granted 6-9-833 to make changes in equipment
and move transmitter locally.

WPTF, Raleigh. C.—Modification of CP granted
6-9-33, for approval of exact transmitter site at Cary.
N. C.

'NEW, Frank M. King, Mobile, Ala.—CP to operate
on 1380 ke, power of 500 w., 1 kw., LS, unlimited time
tfacilities of WODX). .

WHAD, Milwaukee-Special experimental authorization
to operate on 680 ke., power of 1 kw., unlimited time;
change transmitter site to be used with dircctionnl an-

tenna, and install ncw cquipment ; amended re equip-
ment.
KERN, Bakersﬁeld Cal.—Modification o[ license to

change frequency from 1200 ke., to 1370 k

Applications returned: NEW, McCall's Elutrnc Shop.
Enms, Tex.—CP to operate on 1340 kc., power of 100
w., specified hours; NEW, Homer YorK, Lufkin, Tex.-—
CP to operate on 1840 ke., 250 w., unlimited time ; NEW,
August G. Bendix, Posen, Minn.—CP to operate on 1310
ke., 100 w., specified hours.

SR
Decisions... -

}
FEBRUARY 20

WLAP, l,exingtari, Ky.—Granted modification of CI®
approving transmitter and studio locutions and cxtend-
ing commencement date from Feb. 6 to 30 days from
this date and con.pletion date to May 6.

WSOC, Chatlotte, N. C.—Granted CP to make changes

. in equipment and ‘increase daytime power from 100 to
250 w.

KIEM, Eureka, Calif.—Granted modlﬁcatlon of license
to increase hours n£ operation from daytime to un-
limited. .

- WEAN, Providence, R. L.—Granted extension of spe-
cial experimental authorization to use 250 w. experi-
mentally at night in ‘pddition to regular power of 250 w.

WJAR, Providence; R. IL.—Granted extension of gpe-
cial expenmental authorization to use 250 w. power at
night in addition to xegular assignment of 250 w.

WNEL, San Juan, .P. R.—Granted modification of CP
to make changes in equipment and extend commence-
ment date to 10 days after this date and completion
date from April 16 to 90 days thereafter.

‘WIBA, Madison, Wis.—Granted special temporary ex-
verimental authorization to operate with 500 w., in addi-
tion to the regular assignment of 500 w. at night, for
period ending April 1.

WJIDX, Jackson, Miss.——Granted CP to make chfm)ze»
in equipment and increase power from 1 kw., to 1 kw.,
night 2% kw.,

KTRH, Houston, Tex.—Granted special experimental
authorization to change frequency from 1120 ke. to $30
ke. and increase power to 500 w. night, 1000 w. day
experimentally until April 1.

KWCR, Cedar Rapids, Jowa.—Granted medification of
CP approval of transmitter site, Cedar Rapids, Jowa.

. WCHS, Charleston, | W. Va.,- and WTAG, Worcester,
ss~-Grnnted extensmn of special temporary authori-
additional nighttime

Set for hearing: NEW, Voice of Longview, Longview,
Tex.—CP for 1370 kc., 100 w., D.;WTMJ, Milwaukee.——
Special experimental authorization to increase day power
from 2% kw. to 5 kw. from 2-25-34 to 3-20-34.

. W, Wyoming Broadcasting Co., Cheyenne, Wyo.
(Ex.” Rep. 524).—Denied application for CP for new
station to operate on 780 ke., 500 w. night, 1 kw., LS,
sustaining Examiner Hill

The Commission, sitting en banc, will hear oral argu-
ments, on March 14, in re Exaniner’s Reports No. 535
and 536, involving applications of WMCA, New York,
for an increase of 580 w. power experimentally, and
that of WSYR, Syracuse, for an increase in its power
from 250 to 500 w., and application of State Journal
Co., Lansing, Mich., far new station to operate on 1210
k.. 100 w, night, 2560 w.. LS., unlimited time.

WDEL, Wilmington, Del.—Application for modification
of hcense requesting increase in power from 250 to 500

restored to hearing docket.

, ;JTowa.—Suspended grant to move
station from Carter Lake to Davenport, Iowa, make -
change in equipment jand frequency and change call
letters to WOC, alsp_authorization for voluntary mssign-
ment of license to Palmer School of Chiropractic, be-

. cause of protests of pstations KSO, Des Moines, and
WHBF, Rock Island, Tll. Applications set for hearing.
* WJJD, Chicago.—Suspended grant of authorization

i made Jan. 16 to move ‘studio from Moosehart, Ill., to

' Chicago, because of protests of WGN, WENR, WMAQ,
and WCFL. All Chicago stations. Application set for
hearing. .

The following applications were retired to the closed
files for want of prosecution: WAPI, Birmingham, Ala.
—To install new equipn.ent increase power; KNOW.,
Austin, Tex.—To install new transmitter, etc.: KGRS.
Amarillo,, Tex.—To rebuild transmitter and make

* changes in equipment.
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KTUL, Tulsa, Okla.—Granted license covering installa.
tion of new equipment and removal of studio and trans.
mitter.

WCAE, Pittsburgh—Granted license covering move of
transmitter and changes in equipment; also authomy
to make antenna measurements to determine power input,

KGMB, Honolulu, T. H.—Granted CP to make changes
in equipment.

WRJIN, Racine, Wis,
equipment.

WPTF, Raleigh, N. C.—Granted modification of, CP iq
extend commencement date from 8-19-33 to 2-19-34, and
extend completion date to 5-17-34.

WKRC, Cincinnati- —(.rnmvd extension  of l('m[mlury
experimental authority to eperate with additional 500 Wl
power until Sept. 1. }

WGBI, Seranton, Puc~Authority to use 250 w. 1x1u»r|
mentally in addition l.o th regular power of 260 w, [

WHN, New York—Granted exlension of special experi.
mental authority to operate from 1 a. m, to LS Wwith;
1 kw. power (normally licensed 1010 kec., 250 w., un.
limited time).

WGES, Chusgo——Granted authority  to operate un.
limited time on 1860 ke., pending decision on pending!
application, but no later than 28 days from date.

WDAG, Amarillo, Tex.—Granted special temporary au.|
thority to operate without approved frequency monitor,
for 21 days; station to be held responsible for any dev1.
alwns of more than 50 cycles. L

D, Anchorage, Alaska--License extended on tem. !
purmy basis pending receipt and/or action on upphcn-
tion for renewal.

KT. Phoenix, Ariz.—Granted extension of modifica. ,
tion of license to increas night power from 500 w. to
1 kw., pending final decision on application for maodifie uﬁ
tion of license but no later than Sept.

WFLA-WSUN, Clearwater, Fla.—Granted extension u[
special temporary authority to operate with power of 1|
kw. night with directional antenna and 2. kw., D, |
untll Sept. 1. 1

KFNF, Shenandoah, Ia. —-Granted renewal of license |
on a temporary basis and designated application for re. !
newal for hearing. i

{TM, Los Angeles, and KELW, Burbank, Cal.—Grant=d i
special temporary authority to operate on 780 ke., 500 w. |
night, kw. LS, sharing with KELW. KTM to us
two-thirds time, KELW one-third time, pending determi
nation of case in D. C. Court of Appeals. Don Le¢
Broadcasting System v. Radio Commission. 'lhlh au-
thority shall extend in no event later than Sept. 1

NEW, R. D. Lemert, New York—Granted CP for ex-
perimental visual broadcasting service.

WI9XAO, Chicago, 11l., Western Television Rescarch Co,
—Granted experimental visual broadcasting license, 2000-
2100 ke., 500 w.

Granted CP to muke changes ivi

|
i
W2XBH, Long Island City, N. Y., Radio Pictures, Inc,— J;

Granted authority to use frequency bund 1600- 1700 for |

high speed facsimile transmission, until April 16.
WOXAA, Chicago, IlL, Chicago Federation of Labor—
Granted permission to broadcast programs to be re
broadcast by stations in Cuba and Costa Rica.
‘WB8XO, Cincinnati, Ohio, Crosley Radio Corp.—Granted
special temporary authority to operate with 500 kw. from

6:30 A. M. P. M., daily from 2-25-34 to 3-11-34, on
frequency 700 ke.  Call WLW to be used during this
period.

WLW Now Tegting During

Day With 500 Kw. Power

EXPERIMENTAL operation during daylight
hours with 500 kw., now is being maintained
by WLW, Cincinnati, under special temporary
authority granted it Feb. 24 by the Radio Com-
mission. For the last few weeks the station
has been on the air during early morning hours
with its super power on an experimental basis,
using the call W8X0. The experiments have
been held highly successful by Joseph A.
Chambers, WLW technical supervisor.

Under the new temporary grant, the sta-
tion will use 500 kw. daily until March 11 be-
tween 6:30 a.’ m. and 5 p. m., on its regular
wave of 700 ke. It will use its regular call,
WLW, during these day tests.

It is likely that the Commission later will
allow the station to test with 500 kw. during
regular evening hours, to ascertain what ad-
vantages accrue from the use of energy ten
times the maximum now perrmtted in the
United States.

March 1, 1934
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Highlights of Communications Bill

(Contimced_ from g

made for the use of telephone wires in
connection with broadcasting, and the pro-
visions of this Act re]atmg to valuation
of property of carriers, reportq of earriers,
parents, subsidiaries, and affilinted per-
sons, and accounts, records, and memo-
randa, tb be kept by carriers and deprecia-
tion charges in respect of property of car-
yiers. In any case where a conflict arises
under this section as to jurisdiction of any
dmsmn the Commission shall decide which
dmsxon shall have jurisdjction of the

matter, and the decision’ of the Commis-,

sion shall be final,

(e) Each division may (1) appoint a
director, without regard to the civil service
Jaws or the Classification Act of 1923, as
amended, at an annual salary which shall
not exceed $8,000 per annum; and (2) hear
and determine, order, certify report, or
otherwise nct as to any matter under its
jurisdiction, and in  respeet thereof the
division shall have all the jurisdiction nnd
powers conferred by law upon the Com-
mission, and be subject to the same duties
and obligations.
a division and any grder, decision, or re-
port made or other action taken by any of
said divisions in respect of any matters as-

signed to it shall have the same force and

effect, and may be made, evidenced, and

- enforced in the same manner as if made or

taken by the Commission. The secre;ary
and seal of the Commission shall be the
secretnry and seal of each division thereodf,

(d) The director for each division shall
exercise such of the functions thereof
as may be vested in him by the division,
but ‘any order of the director shall be
subject to review by the .division under

“such rules and regulations as the Com-

mission shall prescribe.

TITLE HI—SPECIAL PROVISIONS RE- =

LATING TO. RADIO

Allocation of Facilities; Term of Licenses

Sec. 307 (a) The Commission, if publi¢
convenience, interest, or necessity will he
served thereby, subject to the limitations
of this Act, shall grant to any applicant
therefor a station lwenne provided Im by
this Act.

(b) It is hereby declared that the people
of all the zones established by thig: title
are entitled to equality of radio broad- -
casting service, both of transmission and
of reception, and in order to provide said
equality the Commission shall as nearly
33 possible make and maintain an equal
llocation of broadeasti or bands
of frequency or wave lengths, of periods
of time for operation, and of station power.
to each of said zones when and insofar
s there are applications therefor; and
shall make a fair and equitable allocation
of licenses, wave lengths, time for opera-
tion, and station power to each of the
States and the District of Columbia, with-
in each zone, according to population.
The Commission shall carry into effect the
equality of broadcasting service herein-
before directed, whe ry or
proper, by granting or refusing lcienses or
renewals  of hcenses, by changing perxods
of time for operatlon, and by increasing
,Or decreasing station power, when appli-
" eations are made for licenses or renewals
of. licenses : Provided, That if and when
there ia 2 lack of applications from any
wne for the proportionate share of licenses,
wave lengths, time of operation, or.station
bower to which such zone is entitled, the
Commission may = issue licenses for the
balance of the proportion not applied for
from any zone, to applicants from other
nes for a temporary ;\eriod of ninety
days-each, and shall specifically designate
that 'said apportionment is only for said
temporary period.  Allocations' shall be
charged to the ‘State or District wherein
the studio of the station is located and
not where the transmitter is located:

g li
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Provlided further, That no frequency used
for broadcasting shall be reserved for the
use pf one station for a distance of more
than{ 2,200 miles, airline, if any person,
firm} or corporation, capable of rendering
radiq service in the public interest, make
appljeation to operate broadeasting ap-
paratus on any frequency so reserved, at
a point beyond the distance of 2,200 miles,
airline, from the station or stations already
licensed and operating on said frequency,
and all applications and licenses considere:l
and granted under this provision shall not
be cqunted as a part of the quota of the
zone |in which said additional stations are
located: Provided further, That the Com-
missipn may also grant applications for
additjonal licenses for stations not ex-
ceedihg 260 watts of power if the Commis-
sion finds that such stations will serve the
publif convenierice, interest, or mnecessity,
and that their operation will not interfere

with {the fair and eflicient radio service of
statidng licensed under the provisions of
this dection.

(c)| The provisions of ihis section shall
not gpply to the Virgin Islands. Puerto
Rico, |Alaska, Guam, American Samoa, and
the Territory of Hawaii.

(d)
of &
longe

broadeasting station shall be for a
term than one year and no licénse
so granted for any other class of station
shall be for a longer term than three years,
and dny license granted may be revoked
as hetteinafter provided, Upon the expira-
tion of any license, upon application there-

for, renewal of such license may be
granted from time to time for a term of
not to

exceed one'year in the case of broad-
castinf licenses and not to exceed three
vears lin .the case of other licenses, but
action{of the! Cummxssum with reference to
the granting of such application for the
renewsl of a license shall be limited to and
goverrled by the same considerations and
practi¢e which affect the granting of orig-
inal applications.”

(e) No renewal of an existing station
license) shall be granted more than thirty
days prior to the expiration of the original
licensg

Limitation on- Holding and Transfer of
: Licenses

Sec. [310. (b) The station license required
hereby| the frequencies or wave length or
lengthy authorized to be Juséd by the li-
censee,\and the rights therein granted shall
not be| transferred, assigned, or in any
mannen either voluntarily or involuntarily
disposed of, or indirectly by transfer of
control | of any company, corporation, or
association holding such license, to any
person pr corporation, unless the Commis-
sion "shall, after a hearing, decide that
said transfer is in the public interest, and
shall give its consent in writing.

i

R n

of Li 3 Fines I
Commission

d by
Sec. 312. Any station license may be
revoked| or the station owner fined not to
exceed $1,000 by the Commission for each
and every day during which such offense
occurs; for false statements either ‘in the
application or in the statement of fact
which may be required by section 308
hereof, or because of conditions revealed by
such statements of fact as may be required
from time to time which would warrant
the Conjmission in refusing to grant a li-
cense on an original application, or for
failure to operate substantially as set forth
in the license, for violation of or failure
to obserye any of the restrictions and con-
ditions of this Act, or of any regulation of
the Commission authorized by this Act or
by a trepty ratified by the United States,
or whenéver any Federal body in the ex-
ercise of| authority conferred upon it by
law, shall find and shall certify Yo the

ASTING : i

No license granted for the operation )

_effect.

Commission that any licensee bound so to
do, has failed to provide reasonable facili-
ties for the transmission of radio com-
munications, or that any licensee has made
any unjust and unreasonable charge, or
has been guilty of any discrimination,
either as to charge or as to service or has
made or prescribed any unjust and un-

. reasonable classification, regulation, or
practice with respect to the transmission
of radioc communications or service:

Provided, however, That no license shall
be revoked and no station owner fined
until the licensee shall have been notified
in writing of the proceedings for such
revocation or fine, the cause for the pro-
posed action, and shall have been given
15 days to show cause why an order of
revocation should not be issued or a fine
or fines imposed.

Facilities for Candidates for Public Office

Sec. 315. (a) If any licensee shall per-
mit any person who is a legally qualified
candidate for any public office to use &
brondcasting station, he shall afford equal
opportunities to all other such candidates
fur that dflice in the use of such station ;
und if any licensee shall permit any person
to use a broadcasting station in support of
or in oprosition to any candidate for
public office, or in the presentation of
views on a public question to be voted
upon at an election, he shall afford equal
opportunity to an equal number of other
persons to use such station in support of
ari opposing candidate for such public of-
fice, or to reply to a person who has used
sugh broadeasting station in support of or
‘in opposition to a candidate, or for the
presentation of opposite views on such
public questions. Furthermore, it shall he
considered in the public interest for a li-
censee, 80 far s possible, to permit equal
opportunity for the presentation of both
sides of public questions.

(b) The Commission shall make rules and
regulations to carry this provision intg
No such licensee shall exercise cen-
sorship over any material broadcast in
accordance with the provisions of this sec-
tion. No obligation is imposed upon any
lidensee to allow the use of his station By
any candidate, or in support of or in ep-
position to any candidate, or for the
presentation of views on any side of a pub-
lic question.

(c) The rates charged for the use of any
station for any of the purposes set forth
in this section shall not exceed the regular
rates charged for the use of said station to
advertisers furnishing regular programs,
and shall not be diseriminatory as Between
persons using the station for such purposes.

Lotteries and.Other Similar Schemes

Sec. 316. No person shall broadcast by
means of any radio station for which a
license is required by any law of the
United States, gnd no person, firm, or cor-
poration operating any such station shall
knowingly permit the broadeasting of, any
advertisement of or information concern-

+ ing any lottery, gift enterprise, or similar

scheme, offering prizes dependent in whole
or in part upon lot or chance, or any
list of the prizes drawn or awarded by
means of any such lottery, gift enterprise,
or scheme, whether said list contdins any
part or all of such prizes. Any berson,
firm, or corporation violating ‘any provi-
sion of this section shall, upron conviction
thereof, be fined not more than $1,000 or
imprisoned not more than one year,  or
both for each and every day during which
such offense occurs.

TITLE IV—PROCEDURAL AND ADMIN.
ISTRATIVE PROVISIONS

Jurisdiction to Enforce Act, and Orders of
’ Commission

" See. 401, (a) The district

United States shall have jurisdiétion, upon

application of the Attorney General.of the

United States at the réquest of the Com-

mission, salleging a failure to comply with
[ . .

-a party,

; the’organization of the Commission,

courts of the '

or a violation of any of the [provision of
this Act by any person, to issue a writ
or. writs of mandamus commanding such
person to comply with the plkovisions of
this Act; or, upon application of the
Comnmission, any injured paryty, or the
United States by its Attorney (General, for
the enforcement.of an order or requirement
of the Commission ‘under the provisions of
this Act, regularly made and uly served,

- which any person has failed dr neglected

to obey while in effect, to enfor.
to such- order or requirement
injunqtion or other proper prdcess, man-
datory or otherwise, to restrain such per-
son.’ its officers, agents, or reprgsentatives,
from further disobedignce of sulth order or
requirement, or to enjoin upon |it or them
obedience -to the same,
. [Section 401 and 402 make P
court review of orders of thel
Commerce Commission applica
Communications Commisgion.
Sections 403 and 404 provides|
tigations by the Commission.
Sectiong 405, 406, 407, 408, 40
412, 413, 414, 415, and 416 are
tive l1lrmu'uimw relating " to hea
neases, orders, joint boards, ete
taken largely from the Radio A
Interstate Commerce Act.]

e obedience
by writ of

ovision for
Interstate
hle

Jor inves-

. 410, 411,
dministra-
ings, wit-
Leoand are
et and the

TITLE V—PENAL PROVIS
FORFEITURES

General Penalty

ONS—

Sec. 501. Any person who wil fully does
or causes or suffers to be dond any act.

matter, or thing, in this Act Iprohibited
or declared to be unlawful, or wHo wilfully
omits or fails te do any act, matter, or
thing in this Act required to bd done, or
wilfully causes or suffers such otission or
failure, shall, upon conviction thereof, be
punished for each |offense, for |which no
penalty (other thar a forfeiturq

is pro-
vided herein, by a fine of not mhore than
$10.000 or by imprisonment for 4 term of

not more than three years, or, bgth.
Violations of rules, Regulations, etc.

Sec. 502. Any person who viol
rule, regulation, restriction, or
made -or i d by ihe .C
authority of this
tion, restriction, or condition ma
rosed by any international radio| or wire
communications treaty or conveation,
regulations annexed thereto, to wWhich the
United States is or may hereaftel become
shall, in addition to apy other
penalties provided by law, be jpunished,
upon conviction thereof, by a finp of not
more than $600 for each and efery day
during which such offense occurs,

TITLE VI—MISCELLANEQNS
SIONS

Transfer to Commission of Duties,

and Functions Under Existing

Repeals and Amendments

See. (j“02. (a) The Radio Act of
amended, is hereby repealed.

ates any
[condition
under

e.or im-

BOVI‘-

Law

1927, as

(b) The provisions of the Interstdte Com- .

merce Act; as amended, insofar s they
relate to communication by wife d¢r wire-
less, or to telegraph, telephone, qr.cable
companies operating by wu-e or wn‘eless,
are hereby repealed.
rlnsfer of Employees, Records, Pyoperty,
and Appropristions -
See. 603. (a) All officers and engployees
of the Federal Radio Commission |(except
the members thereof, whose offi¢es are
hereby abolished) are hereby transfy
the Commission, without change iy
isfication or :
Effective Date of Act .
Sec. 607.- This Act shall take effef

tion

except
that this section and sections 1]and 4
shall take effect upon the 'enact

this Act. The C ission shall be d d

to the -

Act, or any ruld, regula- -

or °

rowers, B

prred to
class-

to be organized upon ‘such’date gs four
b of the C
office.

havel -

t upon

tent of .
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Radio-Press ‘“Program’

(Continued from page 9)
order will not be earried out by all ra-
ations in the country so far as
service is concerned. If the press
associations of the country and the
hroadeasting chains insist that there
<hall’ not be more than § minutes of
hews service over the radio and that
only after 9:30 o'clock in the morning
and after @ oelock at night, I venture
the prediction there will be a radio
news service established in the coun-
try that will give the news collection
agencies a good deal more trouble than
they have ever had up to this time
from radio hroadeasts. The people of
the country expect the radio stations
to give them information. The rudio
stations are giving them information
at this time.

1 dare to stggest to the news
withering associations that they can-
hot do more to popularize their own
newspapers than to allow a Larger use
of their services than 5 minutes twice
@ day after 9:30 oelock in the nrorn-
ing and after 9 o'clock at night. I
beliove they are in position to combine
with the news-gathering agencies of
America and the world to give to the
American people the greatest news
service ever known to the human fam-
ily. No suppression of this kind can
long keep the people from securing
the service from, the radio stations
which those stations are able to give.
1 earnestly hope they will see that it
will be to their interest to satisf

fy the
desires of the people for this informa-
tion, and not attempt to shut off a
great radio service in the form of news
in this country.”

The Radio-Press Bureau service
will be distributed by A. T. & T.
teletype or by telegraph, Mr. Bar-

PROFESSIONAL
DIRECTORY

JANSKY & BAILEY
An Organization of
Qualified Radio Engineers
. Dedicated to the .
SERVICE OF[BROADCASTING
National Pressi; Bldg., Wash.,D.C.

—

T. A. M. CRAVEN
_Consulting Radio Engineer
Allocation Engineering
Commercial Coverage Surveys
Antenna ! Installations
Complete Engineering Surveys
National Press Building,
Washington, D. C

RADIO RESEARCH (0., Inc.

Broadcast Station Engineering
Instrument Design and
_ Manufacture
9th and Kearney Sts., N. E.
W ashington, D. C.

GLENN D. GILLETT

Consulting Redio Engineer |
Synchronization Equipment Design. Field
Strength and Statien Location Surveys
Antenna Design Wire Line Problems
National Press Bldg. Washington, D. C.

N.Y.Office: Englewood, N.J.

FRED 0. GRIMWOOD
RADIO ENGINEER
Field Strength and ;Station
Location Surveys
Constructional Engineering
Complete, Transmitter Check-ups
Beeaville Highway nnr[:l-redes Ave.

vansville,

EDITOR—Dick Grant, who 'heads

nett announced. The cost per sta- .

tion has been worked out by pro-
rating the estimated cost of operat-
ing the bureau, and tentatively has
been set at $12.50 a month. In ad-
dition, . each subscribing station
pays delivery costs, which may
range from 50 cents a day for a
New York station getting delivery
by hand, to about $25 a day for a
west coast. station receiving news
overhead telegraphically at press
rates.

Details of the arrangements be-
tween the networks and their mem-
ber stations were not available, but
it is understood that for the pres-
ent the chains are paying the cost
of operating the bureau, and that
they will proceed in the future on
the basis of past policies in dealing
with member stations—that is,
CBS will make no charge for news
which becomes part of its sustain-
ing service, and NBC will absorb
the charges, as it assesses a flat fee
for sustainings.. The networks
probably will make their broadcast
of news from the morning papers
at 10230 a. m., EST, so as to cover
both the Eastern and Central time
zones at once, and at night at 11
p. m., thus covering three zones.
A repeat broadeast for the West
coast is comsidered.

Commentators like Lowell
Thomas, Boake Carter, and Edwin
C. Hill will confine themselves in
future to the background of the
news, and ‘H. V. Kaltenborn will
make little change in his style,

the Yankee Network news service.”

! °
Station Considered.

For Pan Americas

U. S. Short Wave Transmitter
Would Aid Education Too

PLANS for erection in Washing-
ton of a high power short wave fed-
eral station, to be employed in pro-
gram interchanges with South
‘American nations as well as to
originate “educational and cul-
tural” programs which could be re-
broadcast by domestic stations, are
under consideration in official cir-
cles. It is proposed that the $200,-
000 estimated cost be obtained
either from the Public Works Ad-
ministration or through special ap-
propriation by Congress.

It was learned that the plan has
been discussed with the State De-
partment, Navy Department, Radio
Commission and Congressional
radio leaders by the Pan Ameri-
can Union. Four frequencies in
the 3,000 to 4,000 ke. band, now
assigned to the navy under execu-
tive order, could be made avail-’

able to the station, as well as to’

stations in other countries on the
two American continents for pro-
gram interchanges.

The plan, which coincides in

since his programs have long been
billed as “Kaltenborn Edits the
News.”

Late News Schedule

NEWS which develops too late for
morning paper service in the East-
ern time zone will be included in
service for the more westerly zones,
Mr. Barrett said, and every effort
will be made to give stations in the
Jater time zones the full benefit of
this, since the newspapers in their
areas receive the benefit equally.

Assisting Mr. Barrett in the
operation of the bureau are Trevor
L. Christie, formerly with the New
York HERALD TRIBUNE and the As-
sociated Press, and Willard J.
Heggen, formerly with both the
Associated Press and the United
Press. News will be received by
the bureau from the three press
associations in bulletin form by
simplex wire, and full reports will
be delivered by hand. The bulle-
tins for radio stations will be
transmitted to them, at their op-
tion, by messenger in New York,
by Postal or Western Union, day
and night press rates, by timed
wire service or by A. T. & T.
printer. The last method will be
used by the network headquarters
in New York.

part with the proposal made last
year by Commissioner Harold A,
Lafount, includes use of the sta-
tion for origination of educational
and government programs which
could be picked up by independent
stations or networks for rebroad-
casting. | In this respect it is
thought ‘that the project would
meet the demands of educational
institutions for programs broad-
cast by educators and government
officials from Washington.

At present, it was stated at the
Pan American Union, the matter is
being discussed by the State De-
partment with the Navy Depart-
ment. An investigation is being
made to ascertain whether some
navy property in the Washington
vieinity could be used or whether
an entirely nmew construction job
must be undertaken.

IRVING W. CHAPMAN, for the
last seven years commercial man-
ager of KHQ, Spokane, Wash., died
Feb. 11 of tuberculosis contracted
from the effects of poison gas dur-
ing service in France in the world
war. He was 38, and left a widow
and.two children.

FOIR SALE
STATION
500 Watts—TFull Time'

Western Exclusive
Location

Making money now and
bright future assured.

@

BOX 170
BROADCASTING

CLASSIFIED |

ADVERTISEMENTS

Classified advertisements in
BROADCASTING cost 7c per word for
each insertion. Count three words
when box number address is used.
Cash must accompany order. H

Forms close 28th and 18th of
month preceding issue. i

66 BROAD STREET

FREQUENCY MEASURING SERVICE

Many stations find this exact measuring service of great
value for routine observation of transmitter perform-
ance and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST
R. C. A. COMMUNICATIONS, Inec. '

Commercial Department
A RADIO CORPORATION OF AMERICAi SUBSIDIARY

NEW YORK, N. Y.
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Situations Wanted £

Young man with six years radio experj-
ence as salesman, operator, announcer, con-
tinuity writer, program builder and chief
janitor desires salary position in any de-
partment with commission on sales. Have
announced NBC. Radio telephone first
ticket. Not interested in straight commis-
sion only. Box 169, BROADCASTING.

Licensed broadcast technician—Five years
with stations of 1,000 to 50,000 watts pow-
er. Both Western Electric and RCA ex-
perience. Immediately available,  Cor-
vespondence desired. Reliable references.
Ape 27. Box 168, BROAPCASTING.

Broadeast engineer—15 fyears in radio,
lsst 10 on broadcast stations including
three years KDKA. Desires position con-
struction, maintenance or  operating.
Location anywhere, Holds highest license.
Box 167, BROADCASTING.

FOR SALE—EQUIPMENT
Type 100 W, RCA 100 watt transmitheé.

Perfect condition and performance. WORC,
‘Worcester, Mass,

S

BROADCASTING * March 1, 1934

L Www americanradaticiory com

T
THEHTHI

Beginning March pst, and continuing daily thercafter, more than seventy

!

stations in every part of the country will go on the air with radio’s newest

achievement: the |WORLD DAILY PROGRAM SERVICE. This flexible

‘service gives s‘tatio s and advertisers the long-sought way to broadcast

economically with first class programs whether over one station or rhany 4

stations. By providing a new opportunity for local or 'regional advertisers .

to go on the air profitably, the World Daily Program Service opens
1

up new sources of revenue for stations—both network and independent.

STATIONS: °
These programs are avaflable to only one
station in a city. A ferw territories are
still open.  HFrite or wire for details,

World B

ADVERTISERS:
Upon request we shall'be glad to send you the
list of stations broadcasting these prugm(”u, and
i/{/b)‘z/mr.:‘w/ about the types of the programs.

oadcasting System, Inc.

\50 West 57th Street, New York, N. Y. B

. Offices and Recording Studios at .
400 West Madison Street, Chicago, Ill. 1040 North Las Palmas Avenue, Hollywood, Cal.

Sound Studios of New York. I$1c.n (Subsidiary of World Broadcasting Systém, Inc.) Western Electric Licensee

o |

o
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\HIGH QUALITY

Broadcast Studio Equipment

1. TYPE 44-AP VELOCITY MICROPHONE
—uniform frequency response—uniform directivity
—the microphone without a diaphragm
—the choice of the leaders

2. TYPE 41-B PREAMPI AFIER

—designed to insure full realization ‘of the
1mprmed fidelity and greater artistry
made posslble by the use of velocity nucro-
‘phones

3. TYPE '46-A FOUR POSITION MIXER
PANEL

—for use with high quality microphones

balanced variable ladder network—

positive contact
—absolute minimum of noise

4. TYPE 40-C PROGRAM AMPLIFIER

" —complete a-c operation

&

—self-contained volume indicator

—supplies power for pre-amplifiers
and auxiliary microphone

—an all purpose amplifier

TYPE AA-4194-B MONITOR-
ING AMPLIFIER

—another completely a-c oper-
ated amplifier designed espe-
cially for use with high quality
monitoring speakers

6. REMOTE CONTROL
STATION g
Supplied with AA-4194}
B monitoring amp
fier

7. TYPE UZ-4209

SPEAKER

—use with the AA:
4194-B monitor:

ing amplifier

No. 1

i

The

- demand for this new line
of broadcast studio and
control equipment is ade-
quate assurance that it ful-
fills definitely the require-
ments set by the ever advane-
ing standards of broadcasting.
Write the nearest office for bulle-
. tins and prices.

No. 6 No

-
.

RCA VICTOR COMPANY, Inc.

R
% ﬁ CAMDEN, N. J., US.A.

oo : * “Radio Headquarlers

‘Vew York: 153 E. 24th St. Chmago 111 N. Canal St.  San Francisco: 235 Mont
Dallas Santa Fe Bldg. | . Atlanta: 144 Walton St. N, Won gomery S‘

wanweamericahradiohistorvy com
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