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Wi 00 OUR PARE

- Advertisers Buy Coverage

when coverage defines the number of people
who can reefive their programs.

ADVERTISERS and ADVERTISING AGENCIES can easily correlate other | ‘

sales activities with tiwir broadcasting over the following stations:

. |
|
WMT

Waterloo Iowa
WIJAR Providence Rhode Island !
WEE] Boston Massachusetts i
WGR Buffalo New York |
WKBW Buffalo New York |
W’BEF Buffalo New York
i V(/Tl(ir Hartford Connecticut
WWI New Orleans Louisiana i
W'OW# Omaha Nebraska |
WHBF Rock Island Hlinois ‘
WLBW Erie Pennsylvania
WDAF Kansas City Missouri |
WTMJ Milwaukee Wisconsin |
KMB(* Kansas City Missouri |
WOC-WHO* Des Meines Towa !
WTAR* Norfolk Virginia |
WTAG™* Worcester Massachusetts
WHE(* ~ Rochester New York !
WHBE* Indianapolis Indiana ‘

* (ow under measurement.

t

BECAUSE——JANSK\% & BAILEY quantitative definitions of Primary and 3
Secondary Day and Night Coverage are easily understandable and usuable - i
by those who buy adveﬁ'tising time. : :

CERTIFIED REPORTS obtainable without cost by responsible adver-

tisers and agencies from these stations, their representatives or from

i

JANSKY &« BATLEY

National Press Building | Washington, D. C.

[
\
|
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UNIFORM %ANDARDIZED METHODS OF MEASUREMENT
IMPARTIALLK‘ APPLIED TO ALL BROADCAST STATIONS
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LL THE GAME—
WITH A MAN

Can you imagine the manager of the team

at bat calling the game with a man on thir{|
and a powerful batter up? Neither can we
Nor, similarly, can we imagine busines
bcl‘osing' down with sales up and t
“stands” full of buyers. § People do

stop buying at any time,—this summ

least of all because, generally speakif

they have more to spend than for seve

years,—and are spending it. So we repe

stay on the air,—in publications,

continue your outdoor and direct m i g ‘

campaigns. Keep advertising and get

share of the business that is coming,

‘or shine, hot or cold.

NATIONA

INC.

FRANCISCO

SAN
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WMCA FIELD STRENGTH -~~~
As surveyed to meet accepted/,,/ o

standards necessary to render //

good service /

10,000 —
MICROVOLTS e
PER METER ‘

(in business district

2,000 -
MICROVOLTS

PER METER - &
(in residential distric;s)‘ >

500 —---=

MICROVOLTS
PER METER \
(sn rural districts)
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DENSITY OF POPULATION MAP. ..

Regional Plan Association, Inc., based on

1930 census. Y

FIELD STRENGTH SURVEY....Glean

D. Gillett, Consulting Radio Engineer,
Survey of May, 1934. ‘
. a

| ACCEPTED STANDARDS FOR

EDWARD PETRY & CO., INC., National ‘Advertising
New York Chicago Detroit

=

ELD
INTENSITIES TO SERVE VARIOUS
TYPES OF COMMUNITIES . .. _Fifth

Annual Report, Federal Radio Commission.
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W YORK’S
MILLIONS!
Let’s take this bunk of extravagant claimed-coveragie
out of radio. WMCA is designed to give the most
thorough possible coverage of just one market—the
New York Trading Area. It does—with a signal ade-
quate for every part. The Gillett Field Strength Sur-
vey proves it. WMCA is the only station that enables

you to reach the 12,000,000 population of this area
completely and effectively, without penalizing you for

~,
-~—_——-—-’-_"§\~
N

~

] waste circulation beyond New York’s trading limit Com-
II pare WMCA —its coverage, its signal strength and ifs
,' rates—with any station reaching the New York area.
]
R‘epnaent-tives

San Francisco

 President
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REGULATORY control of radio,
together with telegraph and tele-
phone communications, will be as-
sumed July 1 by a newly created
Federal Communications Commis-
sion, operating under a law some-
what more stringent than the old
radio act, insofar as broadcasting
is concerned. The Federal Radio
Commission, after a hectic tenure
of more than seven years, is to be
abolished on that date.

Following final legislative ap-
proval of the Dill-Rayburn com-
munications bill (S. 3285), there
remained before President Roose-
velt the task of selecting the seven
commissibners who will make up
the executive personnel -of the new
agency. At his press conference
June 8 the President said he had
not given any thought to personnel
of the new Commission and would
not make the appointments until
after Congress adjourns. Adjourn-
ment is expected daily.

Recéss Appointments

‘with unprecedently broad powers
“to investigate all phases of radio
‘and  wire ‘communications, will
‘serve as recess. appointees until
. the new.Congress convenes next
January.  The appointments then
will be subject to confirmation by
the Senate, although the President
_would have the power to substitute
¥ or all of the nominations.

s

s of Congress June 9, the
munications commission bill is

asures passed earlier. in . the
nth by the Senate and House.
The House demand that the new
ssion be made up of seven
members, as against the Senate
roposal for five, prevailed in the
onferences  between House ‘and
Senate managers.. Some of the
radio provisions' in the Senate bill,
fying the terms of the Radio
of 1927, were agreed to by
conferees and will tighten

mendment,

FCC Replace '

President to Make Recess| Appointments to 7-Man Agency:
- All Present Commissioners

THUS the personnel of the new,
Commission, cloaked as it will be *

. a compromise of the separate,

v

By SOL

Believed to Have Chance

Hig]

is abolished.

January.

to handle

full Commission. )

as it applies to broadcasting.
6.

>

additiona
ment (q
stations.

old law did not cover.

report by \Feb. 1.
. appeal fro|

regulations.

lights of Communications Law

1. The Federal Communications Commission of seven members
takes office July 1, at which time the Federal Radio Commission

ppointments of new commissioners will be made by Presi-
dent Rodsevelt after Congress adjourns, and will thus be temporary
or. recess appointments until the new Congress convenes next

3. The Commission is authorized to divide itself into divisions
specific activities, such as broadcasting and telegraph,
telephone and radio communications. -

.. 4. Each division will have a director, appointed by the Com-.
mission, and edch division will have full ‘jurisdiction over matters
assigned |to it, except that petitions for review may be filed with

. 5. Except for a half dozen new provisions, generally minor
in charagter, the law reenacts substantially the Radio Act of 1927

ded to the Davis amendment, which provides for an
equitable| distribution ‘of broadcasting facilities among the zones
and states, according to population, is a proviso for licensing

100-watt stations without regard to the Davis amend-
ota) when their operation will not interfere with other

7. Broadcasting of lotteries is prohibited.
. 8. Aythority of the Commission to pass upon transfer of*
licenses is extended to cover transfer of stock control, which the

_ 9. Fdreign studios for American stations are prohibited unless

| with specific Commission authority. |

he Commission is authorized to originate modification of
nses and to institute inquiries on its own motion. |

e Commission must report to Congress by Feb. 1, 1935,
on suggested amendments to the law.

proposal hat Congress allocate fixed percentages of facilities to
non-profit| religious, educational and similar organizations and

12. Appéllate provisions are altered to allow applicants to
m decisions denying construction permits. Federal courts
lized to enforce compliance with the law and Commission

It is ordered to study the

groups. . Salient provisions of the
bill ‘are enumerated in a box on
this page. N .

Senate and House agreed that
the new Co ission itself should
be given: opportunity to  decide
what sweeping changes, if any,
are needed the regulation of
broadcasting. Therefore, . they
adopted a provision requiring the
new agency tp report to Congress
by February 1, 1935, on its analy-

~ sis of the existing law and its sug-
he. 1 - gestions for | amendments. The
pposed by the broadcasting ° Y
particularly the so-called

study ' will 'embrace the Harney

. allocations of facilities to

fect July 1.

not have its full quota of
 members.

pro’p.osal‘ land |similar projects for

cle:

and commercial credits. ‘
.- While the act itself specifies that
it shall become effective upan or-
ganization of the new Commission,
it states that the provisions creat-
ing the commission shall take ef-
1 The Commission will
be considered organized when four
of its members have been ap-
pointed. It is presumed; therefore,
that the new agency will be func-
tioning by July 1, even if it| does
iseve‘n

. The question of‘personnel'o“:f the

new Commission is arousing in-
tense interest in broadcasting eir-
. The Commission itself, from-
man to messenger, is at lhigh .
‘tension. The fact,‘that the new’

chair;

L

‘‘next Congress convenes.

Radio Commission _July 1

TAISHOFF :

Commission must increase its per-
sonnel substantially, possibly
threefold before it is fully organ-
ized, has tended to allay somewhat
the fear of dismissals.

Chance for Incumbents
BECAUSE the new Commisison
will be a seven-man agency and
because the appointments will not
be subject immediately to Sena-
torial confirmation, the situation is

. believed to bode well for members

of the existing commission. It is
thought in some quarters that the
President might reappoint all four
incumbent members for the recess
period and then name three addi-
tional appointees to complete the
complement of seven members. |

Chairman Sykes, of the Radio
Commission, is a possible selection
for chairman of the new commis-
sion. His Democratic political af-
filiation qualifies him for that post.
Unlike the case of the Radio Com-
mission, the chairman of the new
agency will be appointed by the
President himself rather than be
elected by the Commission per-
sonnel. .

Other members of the present
Commission are Vice Chairman
Thad H. Brown, Commissioner
Harold A. Lafount and Commis-
sioner James H. Hanley. ' The for-
mer two are Republicans, while
Mr. Hanley, the junior member
from the seniority standpoint, is a
Democrat. He has also been men-
tioned as possible general counsel
of the new Commission.

Prall Sure of Post

THE FIFTH Radio Commission
post has been vacant since last
February, when the term of MWil-
liam D. L. Starbuck expired. Rep.
Anning S. Prall, of New York,
Democratic patronage dispenser,
was named to that post by Presi-
dent Roosevelty but chose to con-
clude his texm in Congress. He
has been assured of a place on the
new Commission, however, but he
cannot accept it'until the new Con-
gress convenes next January be-
cause -of the Constitutional. pro-
vision that ho’ member of Con-
gress shall serve on an agency
created during a session of which
he was a member. o
Rep. Prall, it is learned, will .as-
sume his post on the new Com-
mission on Jan. 3, 1935, when the
Whether
the President will fill his post tem-
porarily and make a place for Rep.
Prall next January, is not known. .
' Aside from the' incumbent com-
missioners and Mr. Prall, there ate

nine other known .candidates f_or‘

Page 5
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" tions.

Commission posts, each considered
well qualified. These are Captain
8. (. Hooper, director of naval
communications; Dr. Irwin D.
Stewart, State Department radio
expert: William C. Green, St. Paul
attorney and former special coun-

sel of the Senate Interstate Com-,

merce Committee, Milo R. Maltb.ie,
chairman of the Public Service
Commission of New York State;

J. H. Bickley, chief accountant of.

the Wisconsin Public Service Com-
mission; Former Judge Ovrville
Smith of Cleveland; Walter Walker,
member of the Oklahoma Railroad
Public Service Commission; Com-
missioner Ewin L. Davis, of the
Federal Trade Commission; and
Homer Hoch, Chairman of the
Kansas Public Service Commission.

Miss Neyman Urged

IN THE belief that there should
be at least one woman 11101“[)01' of
the new Commission, the entire
Montana delegation in Congress
has endorsed Miss Fanney Ney-
man, acting assistant general coun-
sel of the Commission for a post
on the néw agency. Miss Neyman,
a native of Butte and a Democrat,
for the last two years has served
in her present capacity and re-
cently has been in charge of court
litigation. Highly regarded as an
attorney, Miss, Neyman has been
considered a virtually certain se-

lection for an assistant general

counselship.

Paul D. P. Spearman, radio at-
torney and former assistant gen-
eral counsel of the Radio Commis-
sion, is mentioned fdr the general
counselship of the FCC. George B.
Porter, now acting general coun-
sel of the Radio Commission, like-
wise is being considered.

Captain Hooper, who was in in-
timate contact with President
Roosevelt while he was Assistant
Secretary of the Navy, is a recog-
nized communications expert. - He'
is eligible for retirement from the
Navy, having had more than 30
years’ active service. A legal resi-
dent of California, he was loaned
by the Navy to the Radio Commis-
sion in its first year of existence in
1927 and became its chief engineer.

Helped Draft Bill

DR. STEWART, a former Univer-
sity of Texas professor and lawyer,
assisted both Senate: and House

committees in the drafting of the ”

communications bill. A Democrat,
he is known to-have ‘the endorse-
ment of Rep. Sam Rayburn, of
Texas, co-author of the communca-
tions bill. Dr. Stewart was a mem-
ber of the American delegation to
the International Radio Telegraph
Conference in Madrid in 1932.

Mr. Green, now a practicing at-
torney. in St. Paul, served as spe-
cial counsel of the Senate Inter-
state Commerce Committee from
1929 to 1931 and laid the ground-
work for the original Couzens com-
munications bill. He conducted
that committee’s sweeping investi-
gation of radio and communica-
Supported by both Senator
Dill, chairman of the Senate com-
mittee and co-author of the new
measure, and Senator Couzens
(R.), of Michigan, Mr. Green, like
Captain Hooper, is interested in
the telephone, telegraph and com-
mon carrier radio communications
aspects of the new Commission’s
work, rather than broadeasting. He
was formerly assistant U. S. At-
torney at Fargo, N. D, and is
about 40 years old.

Mr. Maltbie is one of the coun- -

Page 6

members and three members’ of

try’s most: widely known experts
on utilities. About 63 years old,
he began service on the original
New York Public Service Commis-
sion in 1907 and served until 1915.
During the following year he was
a member 'of the advisory boarg
on railroad evaluation of the I. C.
C., and then for three years was
Chamberlain of the City of New
York. For the next ten years he
practiced as a consultant and ex-
pert on public utilities, In 1929
he was appointed by the then Gov.
Roosevelt of New York to the
chairmanship of the State Public
Service Commission. He was at
one time a .professor of mathemat-
ics and of administrative law at
Columbia University, from which
he holds a Ph.D. degree.

Mr. Bickley was formerly an ac-
countant with the Federal Trade
Commission. Ile is said to have the
endorsement of Senator LaFollette,
Wisconsin Progressive-Republican.

Former Judge Smith, now a prac-
ticing attorney in both Cleveland
and Washington, is a Republican.
In 1916 he was judge of the com-
mon pleas court for Henry County.
He is 53 years old. It was said

‘at the office of Senator Bulkley

(D.), of Ohio, that the Senator is
supporting an unnamed Democrat
for the post, but that if this proves
impossible because of the bi-parti-
san nature of the new commission,
he will endorse Judge Smith. |

Mr. Walker, described as a utili-
ties expert, is understood to have
strong Democratic endorsement.

He is about 40 years old, and a

Democrat.

Judge Davis, who was appointed
to the Trade Commission about a
year ago, after long service in the
House, was the author of the so-
called Davis equalization amend-
ment, and one of the authors of
the Radio ‘Act of 1927, - Well
versed in radio legislation, he was
urged for a post on the Radio
Commission last year, but elected

to accept the Trade Commission -

assignment. He now is being urged
by friends in Congress to seek a
commissionership on the new com-

munications agency, but informed
BROADCASTING June 138 that he had
not given the matter any serious

thought and: does not regard him-

self as a candidate.

Splawn Adamant

a member of the House Interstate

and is considered gn authority on
public utilities. He was defeated

FORMER Congressman Hoch was:

and Foreign {Commerce Committee,.

in 1932 in the Democratic land-

slide, after ;having served seven!|

tor and a lawy
Marion, Kans.

William M. W.
president of

Splawn, former

has indicated that he does not de-
sire a post on the new Commission.
Interested  primarily in railroad
regulation, he was only recently
appointed to the Interstate Com-

merce Commission. He drafted the | appointments would be without re-

special communications reports for
the Congressional committees pre-
‘paratory to enactment of the Dill-
Rayburn bill, and'was a member of

ject. )
posts for the asking, it is said.
Since the new Commiission will

be a bi-partisan agency, there can-

not be more than four Democratic

' |

the original interdepartmental com-.
mittee which investigated the sub-
He could have .one of:the

consecutive terms in the House as '
a Republican, He is a former edi- |
His home is at |

the . University of !
Texas, and a/ front-rank economist, |

_cedure which

Cases Carry Over

mmunications cases be-
e 1. C. C,, will be trans-

1. .Hearings on pending
applications previously sched-
by the Radio Commis-
likewise will be assumed
by{ the new agency, which, for
thk time being at least, will
ocpupy the present offices of
Radio Commission. The
appropriations of $640,000
eviously scheduled for the
io Commission for the
35 fiscal year, which begins
Jaly 1, on the date the new
agency takes over, likewise is
transferred to the FCC.

minority parties, which means the
Republican organization. Appoint-
ments may be made from the
country at large, and the President
therefore will have a free hand
in making his selections, whereas
under the radio act appointments
were made from the five specific
geographical zones. It is believed,
however, that he will observe some
geographical lines in making the
appointments.

Culmination of Campaign

ENACTMENT of the Dill-Rayburn
bill culminates a campaign for such
legislation which began in 1929,
when Senatar Couzens introduced
his communications bill. Passage
of the measure was advocated by

- the President who in February sent

a special- message to Congress
urging a bill which would simply
combine existing regulatory au-
thorities over radio and wire com-

munications and leave to the new".

Commission the task of recom-
mending permanent legislation. The
bill, as enacted, in a minor way
goes beyond the President’s recom-
mendations, which were based upon
a sweeping ‘study of the entire
communications realm. made by an

interdepartmental committee set up

by Secretary Roper,

Senate and House conferees on
the measure agreed to a compro-
mise bill on June 8. On the fol-
lowing day both houses adopted the
conference report.

The new communications law
specifies that the seven commis-
sioners first appointed shall serve
for staggered terms from one to
seven years. Thereafter, the ap-
pointments will be for.seven years,
with the term of one commissioner
expiring each year. The act also
provides that the Commission shall

appoint a secretary, a director for.

each division, .a chief -engineer an

not more than three assistants and
temporary counsel. It specifies in
addition that each commissioner

shall have a secretary. All of these

gard to the civil service laws, a de-
parture from the present pro-

! )

genera.

will draw $9,000 as against $10,000
_under the old 1 h

kes all these ap-
1 ;

ann i
‘counsel and chief engineer

New FCC Measure
Stirs Congressmey
To Oratorical Peg}

Commission is Chief Targe,
A.T. & T. Probe Pending

POLITICAL ' oratory about rag
broadcasting in all its aspects rang
through the halls,of Congress j
unprecedented profusion during the
last fortnight. Oceasioned Maiply
by the consideration and ultimg
passage of the new communicatigp,
bill, scores of legislators in beyy
houses indulged in debate relating
to radio, many of them criticizing
the Radio Commission and othey
reaching oratorical heights in g
nouncing radio monopolies, allegy
lack of freedom of the air and 4
multitude of other radio puryyy
and ills.

The upshot was the introdye.
tion of several resolutions demang.
ing investigation of the Commi.
sion to ascertain whether it hy
acted with propriety in certain spe-
cific cases—notably the issue whig
had involved WWL, New Orlean;,
and KWKH, Shreveport, in whig
White House intervention has beg,
imputed. These resolutions, ho.
ever, are destined to die with thj
session of Congress which is ey
pected to adjourn momentarily. ]
is the feeling of radio legislative
leaders that such an investigatio
of the Radio Commission would
serve no good end since that ageney
expires July 1 when the new Com-
munications Commission takes
office. . C
One pending resolution indirectly
affecting radio, however, is re
garded seriously. That is the pro-
posal of Senator Dill (D.), o
‘Washington, chairman of the Sen-
ate Interstate Commerce Commit
tee, calling for a sweeping investi.
gation of the American Telephone
& Telegraph Co. Among othe
things, this investigation would be
concerned with the basis upm
which A, T. & T. and its affiliates
make their radio line rates, which
the broadcasting industry alleges
are exorbitant. This measure is
now before the Dill committee, to
which it was referred by th¢
Senate.

il
Harney Amendment”

radio in the House came on June!

THE FIRST: serious outburst ol

ol

'

g;];ant Radio

Provisions of New Communications Law. . .

‘Following are salient ex-
cerpts from the tewt of the
Communications Act of 1934
relating directly to the regula-
tion of radio broadcasting :

i LE  I—GENERAL DPROVI-
TITL SIONS

«pURPOSES OF ACT; CREATION
OF FEDERAL COMMUNICA-
TIONS COMMISSION

ugperioN 1. For the purpose of
regulating interstate :_lm] foreign com-
merce in communication by wire and
radio so s to mukc available, so far
as possible, to all the pen.p!e of t'he
United States a rapid, eflicient, Na-
tion-wide, and \\:m’l(lq\u]c wire and
rdio communication.service with ade-
quate l'm’,iliJins nt l"l':lﬁl}n:ll)h!. charges,
for the purpose of the national de-
fense, ned for the purpose of seeuring
u more effective execation  of thiy
policy by centrulizing authority here-
tofore granted by law to several agen-
cies and by granting :'u](htmnnl au-
thority with respect to interstate and
foreign commerce in wire and radio
communication, there is hereby cre-
ated 8 commission to be known as the
Federal Communications Commission,’
whichi shall be constituted as herein-
after iprovided, and which shall exe-
cute gnd enforce the provisions of this
act,
FAPPLICATION OF ACT .
ugke, 2. (1) The provisions of this
act shall apply to all inte tte and
foreign communication by wire or
radio: and all interstate and foreign
transinission of energy by radio,
which originates and/or is received
within the United States, and to all
ersons engaged within the United
gtﬂtes in such communication or such
trapsmission of energy by radio, and
to the licensing and regulating of all
radio stations as hereinafter provided ;
but it shall not apply to persons en-
gaged in wire or radio communica-
tion or transmission in the Philippine
Islands or the Canal Zone, or to wire
or radio communication or transmis-
sion wholly within the Philippine
Islands or the Canal Zone.
“(b) Subject to the provisions of
section 301, nothing in. this act shall
be construed to apply or to give the
Commission jurisdiction with respect
to (1) charges, classifications, prac-
tices, services, facilities, or regula-
tions for or in connection with intra-

carrier, or :(2) any . carrier engaged
in interstate or, foreign communica-
tion solely. through ‘physical ' connec-
with the facilities of another car-
ctly or indirectly = con-

controlled ' by, or wunder

rect or  indirect : ‘common ' control
with, such carrier; ‘except that sec-
tions 201 to 205 of this act, ‘both in-
Hll, ex ep{: ‘as otherwise pro-

RELATING TO
MMISSION.

f the
en of the

sion of en-
shing serv
v

state .communication service of any °

company ; ngr be in the employ of or
hold any offjcial relation to any per-
son subject fto any of the provisions
of this act, ®or own-stocks, bonds, or
other securities of any corporation
subject to anly of the provisions of this
net. - Such jcommissioners shall not
engage in ahy other business, voca-
tion, or employment. Not more than
four eommisgioners. shall be members
of the same political party.

“(¢) The| commissioners first ap-

pointed under  this act shall continue’

in office for

the terms of 1, 2, 3, 4,
5, 6, and 7

years, respectively, from
the date of the taking effect of this
act the term jof each to be designated
by the President, but their successors
shall be appointed for terms of 7
yeurs; excepf1 that any person chosen
to fill a vachney shall be appointed
only for the| unexpired term of the
commissioner | whom } ucceeds, No
vaenney in the Commission shall im-
pair the right of the remnining com-
missioners to| exercise all the powers
of the. Commission,

‘“(d) Each| commissioner shall re-
ceive an annual salary of $10,000,
payable in mbonthly installments.

“(e) . The | principal office of the
Commission ghall be in the District
of Columbia,| where its general ses-
sions shall ‘be| held ; but whenever the
convenience df the public or of the
parties may he promoted or delay or
expense prevented thereby, the Com-
mission may hold special sessions in
any part of the United States.

“{fy Withaut regard to the civil-
service laws or the Claskification Act
of 1923, as amended, (1) the Com-
mission’ may appoint and presecribe the
duties and fix |the salaries of a secre-
tary, a director for each division, a
chief engineer and not more than three
assistants, a neral counsel and not
more than thrpe assistants, and tem-
porafy counsel|designated by the Com-
mission for the performance of spe-
cial services, and (2) each commis-
sioner may appoint and prescribe the
duties of a sécretary at an annual
salary not to|exceed $4,000 per an-
num. The gdneral counsel and the
chief engineer|shall each receive an
annual salary of not to exceed $9,000:
the secretary i\iﬂ“ réceive an annual

salary of not to exceed $7,500; the
director of ‘each division shall receive
an annual salary of not to exceed
$7,500; and no assistant shall receive
an annual salary in excess of $7,500.
The Commission shall have authority,
subject to the provisions of the civil-
service laws and the Classification Aect
of 1923, as amended, to appoint such
other officers, engineers, inspéctors, at-
torneys, examiners, and other employes
as are necessary in the execution of
its functions.

*“(g) . The Commission may make
sueh’ expenditures (including expendi-
tures for rent and personal services
at the seat of government and else-
where, for office. supplies, law books,
periodicals, and hoo‘ks of reference,
and for printing and binding) as may
be necessary for the execution of the
functions vested in the Commission
and as from time to time may be ap-
proprinted for by Cougress,  All ex-
penditures of the Commission, includ-
ing all necessary expenses for trians-
portation incurred by the commission-
ers or by their employes, under their
orders, in making any duvestigation or
upon any official business in any other
places than in the city of Washington,
shall be allowed and paid on the pres-
entation of itemized vouchers therefor
approved by the chairman of the Com-
mission or by su¢h other member or
officer thereof as may be designated
by the Commission far that purpose.

‘“(h) Four members of the Com-
mission shall constitute a quorum
thereof. The Commission shall have
an official seal which shall be judi-
cially noticed.

“(i) The Commission may perform
any and all acts, make such rules and
regulations, and issue such orders, not
inconsistent with this act, as may be

necessary. in the execution of its
functions. -
“(j) The Commission may conduct

its proceedings in such manner as will
best., conduce to the proper dispatch
of business and to the ends of justice.
No Commissioner shall participate in
any hearing or proceeding in which
he has a pecuniary interest. © Any
party may appear before the Commis-
sion and be heard in person or by nat-

torney. 'Every vote and official act -

Warming U

p—NAB Convention, Sept. 16-19 . . .

FRLLOW

=
[

* time :amend, ;mod#fy, -supplement, or

. and: obligations.

“by any of sqid div

of the Commission shall be entered of
record, and its proceedings .shall be
public upon the request of any party
interested. The Commission is au-
thorized to withhold publication of
records or proceedings containing
secret information affecting the na-
tional defense.

“(k) The Commission shall make
an. annual report to Congress, copies
of which shall be distributed as are
other reports transmitted to Congress.
Such report ~shall contain such in-
tormation and data collected by :the

Commission as may be considered of

value in the determination of ques-
tions connected with the regulation
of interstate and foreign wire and
radio ¢communication and radio trans-
sion of eneérgy, together with such
recommendations as to additional lég-
islation relating thereto as the Comi
mission” may deem  necessary: Pro-
vided, That the Commission shall
make o ospecinl report not later than
February 1, 1935, recommending such
amendments to this act as: it deems
desirable in the public interest.

“(1) All reports of investigations

-made by the Commission shall be en-

tered of record, and a copy thereof
shall- be furnished to the party who
may have compldined, and: to any
common carrier or licensee that may
have been complained of. .

“{m) The Commission shall pro--
vide for the publication of its reports
and decisions”in such form and man-
ner as may be best adapted for public
information and use, and such author-
ized publications shall be competent
evidence of the reports and decisions
of the Commission therein contained
in all courts of the United States and
of the several States without any
further proof or authentication
thereof. )

“(n) Rates of compensation of per--
sons appointed under this section
shall be subject to the reduction ap-
plicable to officers and employes of
the Federal Government generally.

““DIVISIONS OF THE COMMIS-
SION

“Sec. 5. (a) The Commission is
hereby authorized by its order to divide
the members thereof into not more

ithan three divisions, each to_consist

of not less than three members. Any
Commissioner may be assigned to and
may serve upon such division or divi-
sions as the Commission may direct,
and each divigion shall choose its own
chairman. In case of a vacancy in
any division, or of absence or inabil-
ity to serve thereon of any Commis-
sioner thereto assigned, the chairqmn
of ' the Commission or any Commis-
sioner designated by him for that pur-

pose, may temporarily serve ‘on ‘said -

division until the Commission shall
otherwise order.

.. “(b) The Commission may by order
wlirect that any of, its work, business,
or functions \arising under this act, or
under any other ‘act of Congress, or
in respect of any matter which(’as
been or may be referred to the Com-
mission by ' Congress .or .by : either
branch thereof, be :assigned or . re-
ferred to any of said divisions for ac-
tion thereon, and may by order at any

rescind any such- direction.. All such
orders shall take effect forthwith and
remain ‘in_effect until otherwise or-
dered by the Commission. - .
“(¢) In conformity with and sub-
ject to the order or orders of the Com-
migsion in the premises, each division
0 ‘constituted shall have power and

“mithority by a . majority thereof to

hear and determine, order, certify, re-

. port, or otherwise act as to any of said

work, business, or functions so “as-
signed or referred to it for action by
the - Commission,. and in resp

risdiction and powers now or then

i €
conferred: by law upon the Commis-

sion, and be subject to the same duties
) Any . order, decision,
‘or report made or other action taken
s ‘in respect of .
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ect «
- thereof :the division shall have all the
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force and
evidenced,
roas

etion 400 of this
decided by the
ry and seal
e the secre-
W »u thereol.

Nothing in section eon-
Jone pursuaut therero, shall
the Commission

: hereby au-
ign or refer
business, or
this or auy
- preferred to

otl e
it by wgress,  or either braneh
thereot, 1o an individual commissioner,
or 1o i bhowrd contposed of an employe
ar emploves of the Commission, to be
o such order, for action
il © itk order ot any time
It supplement, or ve-
e such iznment or refer-

Provided. heowerer, That this
<hall not extend to investi-
nstituted upon the Commis-
own motien or, without the con-
ent of the purties thereto. to con-
tested proceedings involving the taking
timony at publie hearings, or to
izagions specitically required by
act. - AlL such orders shall take
et forthwith and rvemain in effect
until otherwise ovdered by the Com
ion,  In case of the absence or n-
ity for any other re
such individual eonunissioner or
employe designated to xerve upon any
<uch hoard. the chatrman of the Com-
mission may  designate another com-
niissioner or employe, as the ease nmay
be. to verve temporarily until the Com-
lission shall otberwise order. In von-
formity with and subject to the order
or orders of the Commission in 1!).1'
premises, any such individual commis-
sioner, or board acting by a majority
thereof. shall have power and author-
ity to hear and determine, order, cer-
report, or otherwise act as to any
1id work, business, vr funetions so
assigned or referred ‘to him ov it for
action by the Commission and in re-
spect thereof shall have all the juris-
diction and powers now or then con-
terred by Liw upon the Connissinn
and be subjeet to the same duties and
obligacions,  Any oerder. decision, or
report made or other action taken by
any such individual commissioner or
1 4 in respect of any nutters so as-
signed or referrved shall have the same
force amd effect, and may be made,
evidenced, and enforeed in the same
manner as if made or taken by the
Commission.  Auy party affected by
any order, decision, «
such individual commis
may file a petition for rehearing by
the Commission or @ division thereof
and every such petition shall be p:
upon by the Commission or a di
thereof.  Any action by a i
upon such a petition shall itself
subject to rehearing by the Commis-
sion. as provided in section 405 of this
aet and in subsection (¢). The Com-
mission may make and amend rules
for the conduct of pmce«"«liugs hefore
such individual eommissioner or hoard
and for the rehiearing of such action
before a division of the Commission
or the Comn ion. The secretary and
seal of the Commission shall be the
secretary and seal of such individual
commissioner or. board.

“TITLE III—SPECIAL, PROVI-
SIONN RELATING TO RADIO
“LICENSE  FOR  RADIO  COMN-
MUNICATION OR TRANSMIN-

SION OF ENERGY

“NEC, 301, It is the purpose of thix
act, among other things, to maintain
the control of the TUnited States aver
all the channels of interstate and for-
eign radio transmission: and to pro-
vide for the use of such channels, bur
not the ownership thereof, by personx
for limited periods of time, under
licenses granted by Federal authority.
and no such lHeense shall be construed
to create any right, bevond the terms,
cunditions, "aml periods of the license.
No person shall use or operate any
apparatus for the transmission of en-
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BROADCASTING THE BULL-—When the District of Columbia com-

missioners sent out a call for a cow to furnish a needy family with nine
quarts of milk daily, the “Washington Herald” instead offered Joseph

(or Josephine), this bull calf.

Whereupon WISV decided to invite the

animal to its studios during Arthur Gedfrey’s Moon Dial program, which
he conducts each night exactly as he conducts his morning Sun Dial—

as a program featuring recordings and spot announcements.

Here

Godfrey is shown astride the calf, with Harry C. Butcher, WJSV man-
ager, a farm boy himself, persuading it (o address the radio audience

and pose for this picture.

ergy or communications or signals by
radio (a) from one place in any Ter-
ritory or possession of the United
Ntates or in the District of Columbia
to another place in the same Teiri-
tory, posse n. or District: or (b}
from any Ntate, Territory, or posses-
sion of the United States, or from the
District of Columbia to any other
State, Territory. ov possession of the
United States: or (¢) {from any place
in any State, Territory, or possession
of the United NStates, or in the Dis-
trict of Columbia, to any place in
any foreign country or to any vessel;
or (d) within any State when the
effects of such use extend beyond the
borders of id Rtate, or when inter-
ference is cauxsed by such use or operua-
tion with the transmission of such en-
ergy, communications, or signals from
within =aid State to any place bhevond
its borders, or from any place beyond
its borders to any place within said
State, or with the transmission or re-
ception of such  energy, communici-

. tions, vr signals from and /or to plices

bevond the borders of said Stiute; or
(e¢) upon any vessel or aireraft of
the United St or (f) upon any
other mobile stations within the juris-
diction of the United NStates, except
under and in accordance with  this
act and with a lJicense in that behalf
granted under the provisions of this

act.
TZONES

. 302, (a) For the purpos
this title the United States is divic
into five zones, as follows: The first
zone  shall embrace the States of
Maine, New Hampshire, Vermont,
Massachusetts, Connecticut, Rhode
1sland, New York, New Jersey, Dela-
ware, Maryland, and the Distri
Columbiun ; the second zone sha
brace the States of Pennsylvania, Vir-
winia, West Virginia, Ohio, Michigan,
and Kentucky; the -third zone shall
embrace the States of North Carolina,
Nouth Caroling, Georgia, Florida, Ala-
bama, Tennessee, N ssippi, Arkun-
sas, Louisiana, Texas, and Oklahoma ;
the fourth zcne shall embrace the
States of Indiana, Illinois, Wiscon-
sin, Minnesota, North Dakota, South
Dakota, Tewa, Nebraska, Kansas, and.
Missouri; and the fifth zone shall em-
brace the States of Montana, Idaho,
Wyoming, Colorado, New Mexico,
Arizona, Utah, Nevada, Washington,
Oregon, and California.

“¢hy The Virgin Islands, 'uerto
Rico, Alaska, Guam, American Samoa,
and the Territory of IHawaii are ex-
pressly excluded [rom the zones hercin
extablixhed.

“ALLOCATION OF FACILITIES:
TERM OF LICENSES

SNpEe. 307, (a) The Commission, if
public convenience, interest, or neces-
sity will be served thereby, subject to
the limitations of this act, shall grant
to any applicant therefor o station
license provided for by this act.

(b)) It is hereby declared that the
people of all the zonex established by
this title are entitled to equality of
radio Dbroadcasting  service, hoth of
transmission and of reception, and in
order to provide said equality of Com-
mission shall as nearly as possible
make and maintain an equal alloca-
tion of broadeasting licenses, of hands
of frequency. of periods of time for
operation, awd of station power, to
eaeh of said zones when and insofar as
there arve appl ms therefor; and
<hall make a tair and equitable alloca-
tion of licenses, frequencies, time for
operation, and station power to each
of the States and the District of
Columbia, within each zone, according
to population. The Commission shall
carry into effect the equality of broad-
sting service hereinbefore directed,
whenever mnecessary or proper, by
granting or refusing licenses or renew-
als of licenses, by changing periods of
time for operations, and by increasing
or decreasing station power. when ap-
icati are made for licenses or
renewals of licenses: Provided, That
if and when there a lack of appli-
cations from any zone for the propor-
tionate share of licenses, frequencies,
time of operation, or station power to
which such zone is entitied, the Com-
mission may issue licenses for the hal-
ance of the proportion not applied for
from any zone, to applicants from
other zones for a temporary period
of 90 days each, and shall specifically
designate that said apportionment is
only for said temporary period. Allo-
cations shall be charged to the State
or District wherein the studio of the
station is located and mnot where
the transmitter is located: Provided
further, That the Commission may
also grant applications for additional
licenses for stations not exceeding 100
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watts of power if the Commissy,
finds that such stations will serve ),
public convenience, interest, or nece.
sity, and that their operation will yy
interfere with the fair and efficiey
radio service of stations  licensgy
under the provigions of this section,

“(¢) The Commission shall
the proposal that Congress by
allocate fixed percentages  of ragj,
broadeasting  facilities  to  partiegly
types or kinds of nonprofit radie yy,
erams or to persons identified iy,
particular types or kinds of nonprgg
activities, and shall _report to (g,
aress, not later than February 1, 193
its recommendations together with g
reasons for the same.

“(d) No livense granted for
operation of 2 broadeasting  statig,
shall he Tor a longer term than {hye
years, and nolicense sogranted fg
any other class of station shall he g,
a longer term i five vears, gy
any license granted may be vreggky
as hereinafter provided.  Upoy
axpiration of any leense, upon )
cation  therefor. a venewal of gy
ficense may be granted from time g,
time for a term of not to exceed e,
vears in the case  of  broade
licenses, and not to exceed five s
in the case of other licenses, hy
action of the Commission with vefy.
ence to the granting of such applig.
tion for the renewal of a leense ghy)
be limited to and governed by fh
same  considerations  and  practie
which affect the granting of origiy
applications.

“(e) No renewal of an existing sty
tion lieense shall be gramted more fly,
30 days prior to the expiration of
original license,

sty
atute

SHIARINGS ON APPLICATIONS
FOR  LICENSES: FORM OF
LICENSES: CONDITIONS AT
TACHED TO LICENSES

SNEC. 309, (a) If upon examination
of any applieation  for a  statio
license or for the renewal or modif.
cation of a station license the Com-
mission  shall determine that public
interest, convenience, or - necessity
would be served by the mrunting
thereof, it shall authorize the isa
anee, rencwal, or modification thereof
in accordance with said finding. In
the event the Commission upon exan-
ination of any such application does
not reach such decision with resped
thereto, it shall notify the applican
thereof, shall fix and give notice of 4
time and place for hearing thereo,
and shall afford such applicant a
opportunity to be heard under sud
rules  and 1'v;;ui?uinn.\' as it may
prescribe.

“(b) Such station licenses ax the
Commission 1 grant  shall be i
such general form as it may preseribe,
but each license shall contiin, in addi-
tion to other provisions, a statement
of the following conditions to which
sueh license shall be subject:

“(1) The station license shall not
vest in the licensee any right to oper
ate the station nor any right in the
use of the frequencies designated i
the license beyond the term  thereof
nor in any other manner than auther
ized therein.

“(2) Neither the license nor the
right granted thereunder shall he as
signed or otherwise transferred in
violation of this act.

“(3) BEvery license issued under
this act shall be subject in terms to
the right of use or control conferrel
by section 606 hereof.

SLIMITATION ON TTOLDING AND
TRANSFER OF LICENSES

“QEc. 310, (a) The station license
required hereby shall not be granted
to or held by—

“(1) Any alien or the represents
tive of any alien:

“(2) Any foreign government of
the representative therof; .

“(3) Any corporation o.rgamzed
under the laws of any foreign gov
ernment ; .

“(4) Any corperation of which any
officer” or director is an alien or of
which more than one-fifth of the capi:

(Continued on page 40)
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BY WESLEY L. NUNN
Advertising Manager
Contingntal 0il Co.

THE SIZE of an audience won
by a radio program and the regu-
Jarity with which the listening pub-
lic tunes in for a program week
after week is determined largely
by the mevits of the program it-
self.
¥ The Jistening publie will tune in
once for part of a poor program,
put if thal  program continy
faulty the audience will soon he
lost.  On the other hand, if the
program is genuinely meritorious
and the same high standards of
entertainment  are  maintained
week after week, the public will
consistently tune in.

However, there are legitimate
means to expand the audience for
a radio program. To illustiate:

Picks Outstanding Talent

THE CONTINENTAL 0il Co.
contracted to bring to the micro-
phone Harry Richman, star of
stage, screen and radio; Jack
Denny’s excellent music, and that
distinguished news commentator,
John B. Kennedy. This program
is broadcast for a half hour each
Wednesday night over a network
of 26 NBC-WJZ stations, extend-
ing from New York to Salt Lake
City in the west and Houston in
the southwest. . .

We believed that the combina-
tion of Richman, Denny and Ken-
nedy would win for us a tremen-
dous national audience throughout
the territory where we have dis-
tribution. In this we have hap-
pily learned we were correct. But
we wanted the maximum possible
audience and so we proceeded to
merchandise the program.

We wanted to have every em-
ploye of the company conscious we
had a radio program and we
wanted each man and woman to
-get into the habit of listening to
the program week after week. We
wanted our employes talking about
the radio among themselves and
in their contacts with the public.
To accomplish this, definite steps
were taken.

Advertising the Program

IT IS a common practice to use
small newspaper space to call the
attention of the listening public
to a radio program. Such space is
usually divided among the pro-
gram itself and the artists
and the products of the com-
pany sponsoring the program.
We decided to use large news-
paper space—4 x 12 in some
papers and 3 x 9 in others—and to
feature the program and the
artists. The reference to the com-
Pany sponsoring the program was
to be incidental. A proof of the
radio advertisement was mailed to
every Continental employe.

In all product advertising ap-
pearing in newspapers, magazines
and farm papers, prominent space
18 given to the radio program. Use
Was made of printed log - cards.
Over 600,000 have been distributed
from Conoeo service stations. Logs

|

Getting the Most From Your Program

Conoco Promotes Week]‘\y Broadcast Through Newspapers,
Log Cards, Posters and Qjil Station Attendants

June 15, 1934 - BROADCASTING

THE CO@TINENTAL 0Oil Company does not believe in

merely

iring some of the best radio talent available

and then| sitting back to await resulis of its broadecasting

advertising. .

Neither does it believe in depending on

the network or stations to do all the program merchan-

dizing.

k1!1\&»}1?@&(1, as Mr. Nunn explains, numerous pro-

. g . ot
motion s¢hemes are utilized—mnot to advertise the spon-

sor primarily but the program.

Conoco . believes that

the radio; announcer will take care of the direct adver-

tising. Results have proved the correctness of the theory.
|

|

were also nlailed direct to custom-
ers. with- éharge accounts. The
radio program was featured in the
company magazine, “The Red Tri-
angle,” which goes to all employes,
dealers and %)jobhers. Liberal use
was made of colored station post-
er Forty thousand of these were
displayed at] all company service
stations. |

"Ta%king Radio”

IN ADDITION, our employes have
gotten into the habit of talking
radio. A man drives up to a Con-
oco filling station Tuesday after-
noon. After he has had his gaso-
line tank filled and certain cour-
tesies have been extended to him,
the attendant] will say:

“I am suiye you are going to
listen to our L'a(h’o program tomor-
row night.” i

If asked the exact time and the
station on which the program may
be heard, he|gladly gives the in-
formation. |

Finally, Cdntinental adopted a
publicity polidy which is worthy of
brief mention| here. The company
decided to supplement the excel-
lent work of|the NBC press de-
partment, which has several hun-
dred programs to handle and ob-
viously cannot exhaust the public-
ity possibilitits of any one pro-
gram. ‘{

Continental | decided to seek in
newspapers an{d the radio fan mag-

itself as changed from week to
week, and fon the artists them-
selves. No effort was to be made
to get publicits(L for the sponsor of
the program. [We were content to
let the radio announcer handle the
advertising.

Too much radio publicity is de-
signed to please advertising and
sales personne]l. Radio publicity
to be acceptable to radio editors
must contain pews. It need not
be, necessarily, |spot news. It may
be time copy human interest news.

Proof of Results

WHEN our filling station men tell
us that motorists are driving up
to their pumps and saying that
they heard the| Conoco radio pro-
gram last night and they want to

. azines publici’t\y for the program

- try that much-talked-of motor oil,

we know that our program is ac-
complishing  what we set out to
accomplish. When motorists write

1

to the Conoco Travel Bureau for
travel information in increased
numbers, we knew our program is
effective.

We are staying on the air
throughout the summer months be-
cause summer is a time of motor
touring. Radios are to be found
in motor cars by the hundreds of
thousands. Radios are to be
found wherever you find summer
campers.

We have taken an option on the
services of our artists for 1935.
That best answers the question
whether we believe in the effec-
tiveness of radio.

NRA Still Studying
Code for Agencies

NEGOTIATIONS for formulation
of a code of fair competition for
advertising agencies are still go-
ing forward and will not be aban-
doned under the administration
edict relating to codes covering
certain service industries, it was
made known June 1 at NRA
Additional “amendments” to the
proposed code, originally submitted
by the American Association of
Advertising Agencies last Septem-
ber, now are being studied, ac-
cording to C. C. McCleish, assistant
deputy administrator in charge of
the code negotiations. He said
that no definite hearing date has
vet been set but that he is hopeful
of accomplishing this end shortly.
Many complications have de-
veloped in drafting the proposed
code. Certain of the trade prac-
tice stipulations proposed by the
A.A.A.A. have been opposed. by
the Association of National Adver-
tisers and the National Institute of
Advertising Agencies, a newly cre-
ated organization said to represent
small independent agencies. Ob-
jections have been raised as to
agency commissions, service

charges and proper functions of:

advertising agencies.

RALSTON PURINA Co.s “Ma-
dame Sylvia of Hollywood” series
late Friday afternoons on the
NBC-WEAF network terminates
June 22, but the sponsor has signed

‘Madame Sylvia for an extended

return engagement next fall.

Y
cled by Martin B. Campbell,

Schedule and Program
Of NAB Meet at AFA
Convention Announced

A REVISED 'schedule of the NAB
radio departmental at the annual
convention of the Advertising Fed-
eration of America in New York,
June 17 to 20, was announced June
9 by Philip G. Loucks, NAB man-
aging director. Radio sessions
will be held two days instead of
one, namely, June 19 and 20. The

~new program, arranged by Arthur

Church, KMBC, Kansas City, as
chairman of the NAB commercial
committee, follows in full:

Tuesday, June 19, 10 a. m.

“Studying  Listener  Habits,” by
Walter 4. Damm, manager, WTALJ,
Milwaukee, Wis, .

“What  We Have Learned About
Station Covernge,” hy L M. Jansky,
consulting radio engineer, Washington.

Discussion  of  topies  diseussed by
Mr. Damm and Mr. Jansky will be
general

manager, WFAA, Dallas. |

Discussion by representative of the
American Association of Advertising
Agencies on subject:of a-cooperative
bureau for the study of station cover-
age and listener interest.

“Suggested  Standard  Forms for
Local Contracts,” and *The Present
Trend of Station Relations with Ad-
vertising Agencies,” by Roy L. Har-
low, assistant to the president, Yan-
kee Network.

‘I p. m.:  Luncheon meeting of ra-
dio committee of AAAA and commer-’
cial committee of the NAB.

_3_p.me: Commereial committee of
NAB meets in executive session.

Wednesday, June 20, 10 a. m.

‘?')In.king a  Program Work,” by
Francis D. Bowman, advertising man-
ager, the Carborundum Co.
Station  Merchandising
Radio Program”
nounced).

“The Market

" by Dr.

ing"”

and the
(speaker to be an-

for Radio

Advertis-
Herman

8. Hettinger,

Wharton School of Finance and Com-
merce, University of Pennsylvania.
“Pertinent

Problems  in  Radio

ing a Profit and How
by IT. K. Carpenter,
manager, WPTE, Raleigh, N. €., and
chairman of the Cost Acceounting Com-
mittee of NAB.
“Solving Relations of the Station
and the Network,” by John DPatt,
president, WGAR, Cleveland.

Agency Man Appointed

FLOYD H. WEISSINGER, since
1924 with the Campbell-Ewald Co.,
Detroit, has joined the Chicago
headquarters staff of Free & Sléin-
inger, national station representa-
tives. Mr. Weissinger has traveled
extensively throughout the country

, for the big Detroit agency, serv-

icing and contacting its accounts,
conducting surveys, checking media
and results, ete. He has been as-
signed to advise advertisers in pre-
paring and merchandising cam-
paigns.

Petry Signs WMCA, WWVA

WMCA, New York, and WWVA,
Wheeling, W. Va., have been added
to the list of stations represented
exclusively in the national field by
Edward Petry & Co. The Petry
organization now represents 36
stations. The New York and
Wheeling outlets are among the:
group controlled by George B.
Storer, who.recently took over the
executive management of WMCA.
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National Advertisers Cite Need
For Radio Circulation Yardstick

Broadeasters Criticized for Failure to Co-operate
By Chairman at Chicago ANA Radio Session

THE NEED of further develop-
ment of a “Uyardstick” for radio
“eireulation” was emphasized by
speakers attending the radio ses-
sion June 3, preliminary to the
semi-annual meeting of the Asso-
ciation of National Advertisers in
Chicago, June 4-6.  Although dis-
cussions during the radio mecting
were not publicized and the meet-
ing was held behind closed doors,
it was learned by the Chicago cor-
respondent iof BROADCASTING that
this was the major subject of
consideration, together with some
eriticisms of the high cost of radio
talent.

Harold B. Thomas, sales and ad-
vertising manager of the Centaur
Co., New York (Fletcher's Cas-
toria) presided at the radio ses-
sion. The subject matter was ex-
plained by A. W. Lchman, assist-
ant managing dirvector of the ANA
and manager-secretary of the Co-
operative Analysis of Broadcast-
ing, as follows: “Review of what
has already been done by adver-
tisers to develop a yardstick for
radio” and “consequent discussion
of what further steps can be taken
to improve this yardstick.”

Fails to Co-operate

MR. LEHMAN pointed out that as
yet the broadcasting industry has

not indicated a unified desire to

co-operate with advertisers and ad-
vertising agencies  in devising a
basic measuring stick. The plaint
of advertisers is that the broad-
casting industry is the sole mem-
ber of the great advertising me-
diums that does not accord such
cooperation.

This subject received additional
stimulus during the regular ses-
sions, when a report by Stuart
Peabody, chairman of the board
of the ANA and an executive of
the Borden Co., revealed that the
outdoor advertising industry has
followed the lead of newspaper and
magazine and is now earnestly co-
operating in providing advertiser
and agency with suitable measure-
ments for outdoor advertising.

The medium through which this
is done is the Traffic
Bureau, underwritten by the
Outdoor Advertising Association
of America, Inc., and governed by
represéntatives of the ANA,
AAAA and OAAA. Mr. Peabody,
in his report, indicated that the
researches of this bureau are
bringing advertisers an increased
understanding and appreciation of
outdoor advertising.
and magazines, through the Audit
Bureau of Circulations, have ren-
dered valuable cooperation and
guidance -to advertisers for nearly
a quarter of a century, leaving ra-
dio alone without any kind of audit
bureau, he said.

Lee H. Bristol, vice president of
Bristol-Myers Co., making a point

of the fact that the advertisers -

are not proposing to eliminate
agencies, but rather to strengthen
them, reported that the new ANA
study of advertising agency com-
pensation may be ready by the
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time of the regular and annual
convention this fall.

More than 100 advertising execu-
tives, representing many of Ameri-
ca’s largest national advertisers,
gathered for the meetings, which
were held in the Edgewater Beach
Hotel. The sessions concluded
with a banquet, at which Rufus
Dawes, president of the Century of
Progress Fxposition, and Col. R.
. McCormick, publisher of the
Chicago Tribune, were guests of
honor,

Col. MeCormick’s speech referred
to the WIBO case as indicating how
the government might restrict free-

. dom of the press if it has the sort

of licensing power it now exercises
over radio. -The banquet program
featured NBC and WGN artists.

Like the radio session, other dis-
cussions during the two-day pe-
riod were carried on behind care-
fully guarded doors. Speakers in-
cluded Allyn B. McIntire, presi-
dent of the ANA and official of the
Pepperell  Manufacturing Co.;
Harry D. Nims, E. I du Pont de
Nemours & Co.; C. H. Lang, Gen-
eral Electric Co.; H. G. Weaver,
General Motors Corp.; Daniel A.
Sullivan, Cannon Mills; Mills F.
Hollister, Coca-Cola Co.; Kenneth
Laitd, Western Co.; Paul Ryan,
Shell Petroleum Corp.; C. E. Witt-
mack, Oshkosh Overall Co.; Frank-
lin Bell, H. J. Heinz Co.

Group Sessions Held

GROUP SESSIONS, five in num-
ber, were conducted by the follow-
ing: industrial, Ralph Leaven-
worth, Westinghouse Electric &
Manufacturing Co.; drugs, Ernest
M. Oswalt, Campana Sales Co.;
foods, S. C. Gale; General Mills,
Inc.; gasoline and motor oils, R.
J. Flood, Gulf Refining Co.; tex-
tiles, shoes and dry-goods, A. 0.
Buckingham, Cluett, Peabody &
Co.

Networks’ May Business

63% Above Last Year

COMBINED income from time
sales for the national networks in-
creased 63 per cent in May, as
compared -with the same month
last year. . CBS improved its_in-
come by 101 per cent, while NBC
gained 48 per cent. The erollar
volume was: NBC, $2,472,594;
CBS, $1,255,887. The former net-
work exceeded its previous May
record, set in 1932, by a fraction

more than 7 per cent, while CBS, .

for the first time this year failed
to top its 1932 high. i

Cumulative totals
five months of 1934 show NBC
with $11,927,190 and CBS $6,946,-
163—increases of 33 per cent and
63 per cent respectively. With a
total income for this five-month
period of $18,873,353, the two net-
works have done more than-five:
twelfths of the total 1932 business,
As summer receipts,are setting
records 1934 will easily top 1932,
unless fall bookings should drop
off unexpectedly. :

|
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HOWLETT

Harry Howlett of WHK

Dies After an Operation
HARRY HOWLETT, for the last

eight years commercial manager of
WHK, Cleveland, died June 5 in
the Deaconess Hospital, Cleveland,
after an acute illness had set in

following an appendicitis opera-

tion. He was 42 year. old apd
had been in i1l health for some
time. He was widely known as a

public speaker, particularly on the
subject of radio, Because of his
illness he had to cancel an engage-
ment to speak before the Adver-
tising Federation of America con-
vention in New York this month.

Mr. Howlett was born in Eng-
land, going to Winnipeg, Canada,
in 1911 with his father and his
brothers, M. A. and Eric S. Shortly
afterward he and M. A. engaged in
railroad construction work in the
Canadian Northwest as civil en-
gineers. Later he became active
in work for the International
Bible Students Association, trav-
eling widely as a lecturer for the
Watchtower Society.

When M. A. Howlett went to
Cleveland in 1926 as president and
manager of WHEK, he shortly
afterward summoned Harry to
handle the commercial end, and
Eric was made program director.
About a year ago Eric went to
WAIU, Columbus, as manager.
The Cleveland Plain Dealer pur-
chased control of WHK from the
Howlett brothers about two years
ago, and also owns WAIU.

Harry was on the commercial
committee of the NAB, a director
of the Cleveland Advertising Club
and the promoter of children’s
theaters in Cleveland. He is sur-
vived by his wife, his father, his
father-in-law, J. W. DeBell, who
is connected with WHK, and two
children, Jack, 10, and June, 5.

WHAS Head Honored

CREDO HARRIS, manager of
WHAS, Louisville, is now Credo
Harris, LL.D. The honorary de-
gree was conferred upon him June
6 by Asbury College, Wilmore, Ky.,
for his aid to the college and other
educational and religious institu-
tions during his 12 years of man-
aging WHAS. The college’s devo-
tional program is heard on WHAS
daily except Sundays from exten-
sion studios. The degree is
awarded by Asbury College to only
one person each year. Dr. Harris
is also noted as an author and play-
wright. . .

e
1y

National
Type of Rendition spot Local
Electrical transcrip-
tions ...l $757,420 $111,160
Live talent programs 457,710 688,620
"Records ... 10,010 37,900
Spot announcements 266,63 639,000
Total.......... $1,491,770  $1,376,58¢

"show on 65 CBS stations May 13,
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April Radio Drop!
4.9%, Under March,

Principal Loss in Network
National Auto Spots Up

ALTHOUGH it remained consi
erably ahove the general level fy
the present season, broadcast ag.
vertising as a whole during Ap
declined 4.9 per cent from Marey
amounting to $6,669,957, accordiny
to the monthly NAB statistie
survey prepared by Dr. Hermang |
Hettinger,: University of Pennsyl|:
vania ecohomist. The drop, D {!
Hettinger explains, is due pring .
pally to a 6.5 per cent decrease i
network revenue, station busineg
having dropped a little less thy
half that proportion.
Non-network  advertising  reve

pues of the stations during Apr
accounted  for  $2,868,350  of
total, which compared with $2,953.
530 in March., Revenues of the
100-watt stations rose slightly |

while those over 5,000 watts de
clined slightly. Small gains i
business were recorded in the Ney i
England-Middle Atlantic . aress, |
with slight declines in other area |

Auto Spots Gain o

THE PRINCIPAL industrial trends
of the month were the markel
gains in national spot advertising
in the automobile and automotiv
accessory fields.

The radio figure for April, $6;
669,957, compares with $44,501,000
for newspapers, $11,974,032 fa
magazines and $593,059 -for na
tional farm papers, according to
the NAB report.

The comparative volume of gross
receipts for networks, regional net- .
works and individual stations for |2
March and April are as follows:

Gross Receipts

Class of Business March April
National networks.. $4,000,698 $3,739,719

Regional networks. . 66,616 61,888
Individual stations.. 2,953,530 2,868,350
Total.......... $7,020,744  $6,669,95

Classes of Business

BY TYPES of rendition, the non-
network revenues of the individua *
stations as a whole were as follows
for the month: |

S

Gross for April

General Mills Show
FOLLOWING UP its big one-time

featuring sports luminaries In 2§
one-hour production, General Mills, |
Minneapolis (flour), on June 16 will ¢
present “Famous Acts of thet
American Theater” on 55 NBCG-
WEAF and supplementary . st
tions. The Saturday night pro-}
gram, scheduled for 10:30-11:3) .
EDST, will feature such celebrities
as Cissy Loftus, Fritzi Sheﬁ, De-
Wolfe Hopper and others, with Abe
Lyman’s orchestra. Blagkett~
Sample-Hummert, Inc., Chicago,
handles the account. :

MRS. FRANK SMITH, mother o
June Meredith, NBC actress, died
in Chicago on May 3.

Department Stgwre Crumbs or a Slice?

Station’s to Sell Itself as a Medium;
Ignorant of Other’s Problems

Responsibility iIs
Store and Station

By MARGARET FITZGERALD
Galés Promotion & Adv. Mgr.
O’Connor Moffatt & Co.
San Francisco

ARE RADIO stations going to
wait for department stores to buy
radio, or are they going to do a
selling joh? When are they going
to begin? What convincing meth-
ods are they going to use? It
ceems to me that radio is going
to remain a “secondary” medium
in the eyes of the average depart-
ment store until the store itself is
cld on proving to its own salis-
faction that radio ranks sccond Lo
pone in importance!

If radio is potentially a medium
of prime’ importance for depart-
ment stores, then it should be pre-
sented and sold as such by sales-
men who have confidence in it, by
salesmen who aren’t satisfied to
sell radio as a “fill-in” for a frac-
tion-of-a-per cent of the store’s
advertising expenditures. Radio
stations may, some day, have the
courage to say, “No thanks—Kkeep
your small change—wait till you're
ready to give the air a fair and
impartial trial of sufficient dura-
tion to prove something,” when
they're offered scraps from the
advertising table in the form of
anniversary sale announcements
used once or a few times a year.
When they do, the jolt may prove
to be the eye-opener that’s needed.

Analysis of Radio Use

IF WE TAKE a look at the latest
analysis of publicity expense (for
the year 1933) we find that only
six out of 32 stores are consistent
users of the etherways in the
Under One Million Volume Group;
the One to Two Million Group
makes a better showing with 17
stores out of 87 on the air; the
Two to Five Million Group drops
back to a ldkwer percentage of
radio users; and the Over Five
Million Group as a whole evinced
not the least .interest in broad- ~
casting.

The few stores who do use the *

air admitted that radio is but
an occasional medium—maybe a
month before Christmas, or a few
spot ‘announcements or a tie:up
with store-wide -sales or on some
special -occasion. Nothing con-
sistent, no definite plan, nothing
to write home about! Not even
enough interest to find out what
this medium that still smacks of the
miraculous can do. If these stores
were doing “capacity” business
one could understand this apathy,
but there hasn’t been a Standing
Room Only sign in a department
store for goodness knows how
long. It seems to me that radio
has been so busy selling the big
fellows who can buy transconti-
nentals and chains that they’ve
failed to sell the home folks—the
department, stores!

- Sales ‘Technique Differs.

OF COURSE, there’s a different .
selling technique involved. The
agency does mnot enter the pic-
ture—at least not at - first, since
the average store is mot

THIS ARTICLE is a sequel to a piece by the same author
which lhas attracted considerable interest among broad-

casters, agencies and advertisers.
“Can the Department Store Afford Radio?”

Under the title of
Mrs. Fitz-

gerald|in the February 1 issue of BROADCASTING made

a case against the department store advertising managers

who are still afraid of radio.

In this article she turns her

guns 041 the station and its advertising salesmen who-are
satisfidd with merely the erumbs of the department

store’s advertising budget.  As in the previous argument.
she hits the nail squarely on the head.
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RS. FITZGERALD

tomed to | dealing through an
agency. The average station sales-
man isn’t | used to dealing with
anyone buff an agency representa-

tive. Take away the agency “in-
between” gnd the salesman is at
sea!

The get-together of an advertis-
ing manageér and a radio salesman
is somewhat strained. They are
not.on terms of easy intimacy.
Neither quite understands the
other’s problems. The advertising
manager vaguely senses that he
shouldn’t bjind himself to some-
thing new {yes sir—radio is still
ost stores), so he lis-
and says that well,
yes, imes get better, the
store may tiy to budget a few dol-
lars to try out.broadcasting-for a
few months.| And the radio sales-
man (who is sure that radio can
do something » for department
stores but he’s not quite sure just
what) says |well, sir, the air’s a
great medium. Look "what it’s
done for cigarette sales, and the
A.M. countefrs with “but those fel-
lows who 4dre selling nationally
and Jjust one product,” and the
R. S. comes|back with a snappy,
“Well, I'd like to call on you again
sometime to| discuss the matter
further.” . )

It simmerk down to this: -The
average storg doesn’t really know
enough about radio to know what
to buy, and the radio stations
don’t know  dénough about depart-

ment stores (and their real or
fancied peculiarities) to know what
to sell. In most instances it will
be up to the seller to peddle his
wares, and auntil radio salesmen
know both the questions and the
answers the picture will remain
just about as is of the fiscal year
of 1933.

Seventy-three times as many
dollars for newspaper space as for
radio, that’s the way it stands now
with the average large department
store! = Certainly today’s picture
looks as if it’s “crumbs” for broad-
casting, and in my estimation it’s
going to be crumbs until the radio
seller knows what the department
store advertising manager has on
his mind—and changes his selling
tactics accordingly!

Holiner, Writer of Songs,

Joins Lennen & Mitchell

MANN HOLINER has joined Len-
nen & Mitchell, Inc., New York, as
head_ of the radio department, re-
placing Arthur Bergh, resigned.
He was radio director of Federal
Advertising Agency for two and a
half years and has long been iden-
tified with Broadway musical pro-
ductions. ’

Among the musical scores for
which Holiner was responsible are
those of “The Blackbirds” and
“Rhapsody in Black,” and he has
written the lyries for a number of
successful songs, in addition to
writing skits and lyries for many
individual artists.

Among the accounts handled by
Lennen & Mitchell which use radio
are Old Gold, Woodbury Soap, and
Lehn & Fink, the last named of
these being in the midst of an in-
tensive summer campaign. .

AFA Advertising Series
A LIST of the 214 radio stations

that broadcast its 1934 series of
“Short Talks on Advertising” oc-

cupies the inside cover page of a’

20-page booklet containing the full
series just issued by the Advertis-
ing Federation of America’s bu-
reau of research and education.
The series was the second ito be
presented by AFA through various
media, including radio, with the ob-
ject of promoting a better public
understanding of advertising.

.
\
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NBC And ﬁurante
Win Copyright Suit

N. Y. Federal Court Dismisses
Case Instituted by Poet

HOLDING there was no copyright
infringement, Judge Robert P, Pat-
terson, of the U. S. District Court
of New York on June 2 granted
the motion of NBC and of Jimmy
Durante, comedian featured in the -
Chase & Sanborn Hour, to dismiss
the suit of Alfred Kreymborg, poet,
seeking an injunction and account-’
ing in connection with Durante’s
use of three of Mr. Kreymborg’s
poems. .

Judge Pattercon, in his opinion,
believed to be the first decision of
any court on the particular ques-
tion involved, said:

Lacked Dramatic Quality
“UNDER the copyright act, pro-
tection against public performance
or delivery of copyrighted works is
afforded only in the case of a lec-
ture, sermon, address or similar
production, a drama Yor a musical
composition.  Other copyrighted
works may be recited in public for :
profit without infringement. The
point is of some moment, now that
radio broadcasting of novels,’
poems, and so on is widespread.
Nevertheless, it is recognized that
except as to the classes of copy-
righted works referred to above,
the author under the existing
statute cannot complain of public
performance of his copyrighted
works.

‘4Tt is essential to the mainte-
nance of this suit, therefore, that
the poems be treated as dramatic
compositions, either in their orig-
inal form or as part of the play
into which they were later carried.
In their original form and as first
written, the poems were not dra-
matic works. They were not cast
in dramatic form. They were lack-
ing in plot, characters and action!

“It is true that the first copy- -
right gave the plaintiff the ex-
clusive right to dramatize the
poems. It is also true that under
Section 6 of the copyright act the
play was new and copyrightable
matter. But the poems already
copyrighted and taken into the play
retained only their original status,
A stranger who thereafter used
only the poems would not infringe .
the copyrighted play.”

Poet to Appeal

HARRY WEINBERGER, New
York, attorney for the poet, an-
nounced he would appeal tHe de-
cision to the circuit court. ‘“This
decision,” he said, ‘“leaves every
writer of poetry or even prose ab-
solutely helpless from any ' one
using it on th& radio or stage with-
out paying for it. If the higher
United States court upholds the
decision it behooves the writers of
America to have the copyright law
changed.”

Defeated for Congress

TWO IOWA broadcasters seeking
their respective party nominations
for Congress were defeated in the
June primaries. John M. Henry,
manager of KOIL, Council Bluffs-
Omaha, sought the Republican
nomination from his district, and
James Pearson, of KFNF, Shen-
andoah, was defeated in the Demo-

" cratic primary.
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Conlmereial Television is Still
Five Years Ahead, IRE Hears

NAB Engineering Committee Also Holds Session;
High Fidelity Radio Topic of Discussion

PRAC TICAL commercial television

is far from an accomplished fact
and is at least five years away, the
Institute of Radio Engineers was
told at its annual convention in
Philadelphia May 28- 30 by W. R.G.
Baker, vice president and general
manager of the RCA Victor Co.
The view was reflected by others
who read papers on experimental
television development during the
three-day session attended by some
600 delegates and observers.

Dr. Baker pointed out that in
spite of great strides made in tele-
vision experiments during the lasta
few years many problems remain,
not the least of which are in thc
economic class. Because, of the
indefinitness of practical television,
he said, advertisers cannot be ex-
pected to pay any appreciable
amounts for talent and time until
coverage is assured.

Record Attendance

THE CONVENTION, presided
over by C. M. Jansky, Washington
engineer and IRE president, was
the biggest in IRE history. Coin-
cident with the meeting, the NAB
* engineering committee was called
together by its chairman, Joseph
A. Chambers, chief engineer of
WLW-WSAI, Cincinnati. High

. fidelity radio, transmitter efficiency
and various other technical radio
developments were dhcussed Ap-
proximately 75 engineers attended
the NAB meeting.

In support of his statement that
practical home television is at least
five years off, Dr. Baker said:

“If 700,000 persons should spend
$300 apiece to equip their homes

© with televxsmn apparatus, - that
would require a total expenditure
of $210,000,000. To serve that many
persons about 80 transmitting sta-
tions would have to be provided, at
a cost of $40,000,000, and another
$40,000,000 would have to be spent
to de\elop an interconnecting net-
work. - It would take $58,000,000
a year for costs of transmitter
()peration and for: depleciation
““Another problem is that of pro-
grams. A radio broadcasting net-
work is likely to ‘have 5,000 pro-
gram hours a yedr. For a tele-
vision station to show once each of
the 300 feature motion. pictures
produced in a year in the United
States would take up only 300 pro-
£ram hours. To broadcast each of
the new plays of a year shown on
New York stages would take up
only another 300 hours. Shorts
and newsreels would bring the
total only to 2,000 hours. And not
all news events would be in reach.

Artist’s Life Brief

“THE ARTIST'S life, in tele-
vision, would be for only 'a few
brief weeks. You can listen to an
entertainer over the air repeatedly,
. byt you would not be content to
see his grimaces more than a few
times. So artists would demand
high pay.

¢Who is to pay for the vast
It ‘will take years to de-
velop television. You can’t expect’
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“an address.
engineering aide, reported the re-

the manufacturers to pay for it,
nor can you expect advertisers to
pay much until coverage.is assured
them. European nations have be-
come accustomed to government
operation of all communications
systems and to paying a govern-
ment tax for' radio broadcasting.
_American social psychology is dif-
|ferent.

i “But none of these problems is
linsoluble. And l,elvvwl()n hasn't yet
l(h-vvloped all its tools.”

During the second day’s meeting
engineers of RCA Victor who have
been identified with television ex-
perimentation explained that they
have successfully transmitted im-
ages from the transmitter atop the
Empire State Building, in:- New
York, to the RCA Victor plant in
Camden, a distance of 90 miles.
Outdoor scenes, they said, had

been . transmitted over short dis-
tances.
E. W. Engstrom, of RCA Vie-

tor, in an introductory address, re-
iterated Dr. Baker's view that
many obstacles, both economic and
technical, at present block p)‘actx«
cal home television. A high power
transmitting system is essential to
success, he said. The RCA tele-
vision system, about which the ut-

most secrecy has prevailed, was-

discussed in general terms. It was
said to be far superior to any mode
of television transmission hereto-
fore developed.

It was pointed out that the
iconoscope, or “image observer”
developed by Dr. Vladimir K.
Zworykin and his associates at
RCA Victor, is an integral part of
the RCA system, along with the
cathode ray tube, which permits
electrical scanning of images
rather than the earlier mechanical
scanning.

:Dr. Zworykin was awarded the
8500 Morris Liebman memorial
prize for his development of the
iconoscope. The 1934 Honor Medal
was presented by the Institute to
Capt. S, C. Hooper, dlrectm of
Naval ('ommumcatmne, in recog-
nition. of his work in organizing

military © communications andi in *

fostering the growth of American
communications facilities.

Broadcasters’ Responsibility

IN A DISCHUSSION of high fidel-
ity radio, the engineers concluded
that thei problem is both that of
transmission and reception.
Broadcasters,” it was agreed, are

aonfronted with the task of “clean-
ing up” their transmitters to elimi-
nate’shortcomings, while set manu-
facturers have a definite task of
revising production of receivers to
make possible high fidelity recep-
tion. It was agreed also that hlgh
quality radio cannot be accom-
plished overnight, but
sarily: a slow,
process.

Mr. Chambers described the new
500,000 watt WLW transmitter in
J. C.:McNary, NAB

sults of a survey made by A
Clark, of the Radio Research
of Washington, on the perform:

is .neces-
developmental

PROMOTES NUPTlALS

June 1 Brides Given Formay,
L Recipe Book by Sponsor

bW’IFT & Company, sponsors of
the /Al Pearce progtam, two after-
noohs a week on the NBC-KGO
network, used radio recently to
promote a unique Jdune bride gift
offer. V. M. Ekdahl, in charge of
Formay sales on the Pacific coast,
made arrangements|to have a com-
pany represcntatlve at each county
seat in California; Oregon and
Washington on June 1. Every
couple that obt&indd a marriage
license on that day received a free
can of Formay and recipe booklet.
The first one at each marriage bu-
reau received a three-pound can of
Formay, while all the others got
rmle-r)()und cans.

Swift’'s NBC program was used
the week previous to ballyhoo the
idea. Between 400 and 600 June
budes took advantage of the offer,
according to prelimihary statistics,
though the completé figures were
not available when | BROADCASTING
went to press. !

Until the supply was exhausted,
the brides also received a picture
of Cinemactor Charles Bickford
taken off Malibu Beach, whele he
caught his own fish and fried ’em
in Formay. The Los| Angeles office
of J. Walter Thomgxson Co. han-

dles the Formay accdunt for Swift.

[ S—

.Mrs. Rooseveit Signed

MRS. FRANKLIN | D. ROOSE-
VELT has Dbeen| signed by
Fletcher & Ellis, Inc., New York
agency, for the Simmons Co., New
York (beds and mattresses) to ap-
pear in a 13-week series of half-
hour programs. There will be
one broadcast, on July 9, over the
NBC-WJZ network, originating in

Chicago, with a musical presenta- -

tion built around Mrs. Roosevelt’s
talk. The remaining 12 broad-
casts will be presented in the fall,
though no decision has yet been
reached as to the starting date, or
the exact coverage to be used. It
is stated that the fees Mrs. Roose-
velt receives will be assigned by
her  in advance to specific causes
and charities, and that she will not
actually see the money.

of 24 broadcasting transmitters of
various powers. The results indi-
cated that composite transmitters,
under actual operating conditions,
are superior to standard manufac-
tured units insofar as distortion
is concerned, he said. -S. S, Kirby,
K. A. Norton and G. H. Lester, of
the Bureau of Standards, presented
a paper dealing with the recording
of field strength at broadcast fre-
quencies.

Among. others who addressed
the NAB' committee meetmg were

E. K. Cohan, technical ditrector,
CBS; C. W. Horn, NBC general

engineer; K. W. Jarvis, of the
%enith Radio. Manufacturing Co.;

V. L, Hogan, New York en-

gineer; Dr. Alfred

New York engineer; E. L. Nelson,

Bell Telephone Labora
J. Ri

T i
Poppelle, chnf engmeer,‘

. R Baker, chlef of tl ans 1tter
sales for the RCA Victor

host to about 350 IRE delegates at ‘

a luncheon and inspection of the

- RCA Victor plant at Camden on

May 29.

Knipe Named

. other.stockholders—J. H.

. Wire Program Unit
Formed by Store

Sales Head,

Network Report Premature

OPERATING yp.
der the corporat
title of Ameucan
Broadcasting Sys.
tem, WMC}Y,
New York, i
feeding from lts
studios a  wip
program  servie
to four easten
stations and evey.
tually may evolve
this hookup inty
a network serving major markets
according to George B. Storer
president of the Federal Broad
casting  Corp., operating WMC,
Mr. Storer is also president of the
newly formed ABS.

Mr. Storer informed Broapcag.
ING June 12 that reports. that hi
project was a “third network’
were premature. Thus far only
sustaining programs have been fed
to the four stations—WOL, Wagh.
ington; WPEN, Phlladelphxa
WDEL, Wllmmgton and WPRO
Providence. The first three were
formerly affiliated with Ed Wynn}
defunct Amalgamated Broadeag.
ing System and sub%quently be-
came associated with the Gener)
Broadcasting System, a coopera.
tive interchange group dcslgnedt,g
succeed Amalgamated.

Mr. Storer

Knipe is Retained
K ARL KNIPE,
former sales man-
ager of CBS, has
been retained by
Mr.. Storer as

sales manager
for ABS. He
joined the organ-
ization June 15.
Other additions in
personnel are con-
templated, Mr.
Storer said, with
the object of blmgmg about an
orderly development of the pro,wct
The least possible emphasis is be-
ing placed upon the building of
the group, lest it be confused with
previous ill-starred projects s
as the Wynn fiasco. ‘
The new corporation is an en
tirely separate organization and is |
not corporately identified with F!
eral and its operation of WMCA
At this time. there are only tw
Ryan
Toledo, general manager of
Storer controlled stations, WS
Toledo; CKLW, Detroit-Win
and WW A, Wheeling, and Aﬂm

stockholders in Federal.
Plans for development

major market group, Mr. Stc

asserted ‘are being worked

e s
servwe the advantage of
M ipe resxgned :

Vice President and General Manager, RCA Communications, Inc.

The World Comes to America Via Radio

By WILLIAM A. WINTERBOTTOM

[nternational Broadcasts: Their Past, Present and Future;
Years of Research Behi d Feats Accepted Casually

ALL the world’s
a stage, in a new
and literal sense,
for the interna-
tional broadcasts
which have be-
come such a
popular  feature
of American net-
work programs.
Speakers thou-pfy. Wmterbottom
sands of miles

from their audxence await their
cues—in Vienna, in the South

~ Polar wastes, in London, in Buenos

Aires—and 1espond to them as
quickly as actors in the wings of
Broadway theatres catch their en-
trance lines, spoken a few feet
away. P
Progress of Two Years

SO0 SMOOTHLY do the programs
run, so numerous have they be-
come in recent months, and so ex-
cellent is the general average of
their reception, that many among
the millions of radio listeners who
hear them may have forgotten
already that only two years have
elapsed since international broad-
casting passed from the experi-
mental stage and became a highly
developed service, available on the
dependable, split-second basis that
broadcast schedulés demand. Even
the men in the central office of
RCA Communications, Inc., thirough
which the most of the programs
come, have to stop and think these
days to find anything unusual in
their efficient routine,

When they do take time to chat
about ' their - experiences, however,
interesti ng. incidents, all of them

0! rd may mention casually,
le, how the stnkmg of

of Parhament in London,
in the c,entral office of RCA
t New York City

it is heard by Lon-.

ile away

SO APID has been the development of international
broadecasting from the experimental stage of a few years
ago to the split-second schedules of today that we are all
inelined to treat a broadeast from a European capital in
dame blase manner that we tune in New York or
Mr. Winterbottom, who is head of one of the
foremost agencies in this development, tells an inter-
esting story of these broadcasts from the point of view
of the operators who make them possible. He sees,
morepver, in this increase in international broadecasts a
strong unifying influence on the world’s varied peoples.

orchestra playing in Buenos Aires,
the song and the accompaniment
being heard together by a broad-
cast network audience in the
United States. The singer’s voice
was ‘sent by short wave to Buenos
Aires to be broadcast on one net-
work from there with the orchestra
accompaniment.
_ cuit the orchestra was broadcast
* alone to help convince any skeptics

among the South American listen-
! ers that singer and orchestra, ex-
_actly together in harmony and
tempo, were more than five thou-
sand miles apart in space.

Background of Research

BECAUSE of the great obstacles
in transmission to be overcome, the
cues, to the speakers on the Byrd
Expedition program are sent by
radiotelephone” from Buénos Aires
and -radiotelegraph direct’ from
New York, to guard agamst any
possibility that a blur J‘n the re-

New York City office of ception of the program, as fed back

mmnnications through
may cause a misunderstanding and

delay. Even on the Polar Ice Cap,
Admiral Byrd has never missed a
cue. Members of the expedition,
gathered in the mess hall at Little

dre connected to American
broadcas networks and stations.

beneﬁt of ratlio lmpulses, they take

- designed to -

On another eir-

. tion.

to the expedition from New York, *

B

America, hear the voice of their
leader in a near-by room—but the
voice has traveled 9,000 miles to
New York City and 9,000 miles
back before it reaches them.

It all sounds easy enough, as the
communications men talk of pres-
ent achievements, but many years
of patient research and building of
equipment were necessary to bring
international program facilities to
their present state. Intensive ex-
periments of RCA Communications
in this field date from 1923, It
presents problems entirely differ-
ent from those ordinarily encount-
ered in regular broadcast station
operation. Sometimes the prob-
lems of the two services are ex-
actly “opposite. Broadcasting is
serve all stations
within a reasonable radius. Its
method is to get the best possible
diffusion of radio impulses in all
directions. In point-to-point com-
munications, the basis of interna-
tional program work, the object is
to concentrate as strong a signal
as possible on a definite, distant
receiving station. .

‘Acts as Reflector |

DIRECTIVE antennae, developed
first for long distance radio, tele-
graph work and now used also for
radio telephone ‘and international
broadcasts, are a big help|in ac-
comphshmg the desired conpentxa-
tion of radio signals. Their gen-
eral principle might be explained
in language the layman can 1tunder—
stand by saying a duplicate an-

1eﬂeczt)r, is

tenna, acting as a
erected behind the. antenn
which

from
are

impulse

radio :
flashed. This reflecting antdnna is
not ¢onnected with the power sta-

the

It catches and turny back
radio impulses, aiming and concen-
trating them in the desired|direc-
tion mueh as the reflector of. a
searchlight reflects the beams of a
light in front of it. - The effect is
similar; the beams are focused on
the d951red point_with an mf]enmty
many. times greater than|. they
would have without the reflector.

The importance of this focusing
was illustrated on one recent

(Continued on page ib*

much longer to
Ithough the tower can be
seen pla ly on the horlzon from’

the brid

ng spectacular——
ponsible for bringing
ending out international
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Davtime Program
Launches Produect,
Maintains Demand

Baking Company Convineed
After Single Trial of Radio

By KOLIN HAGER
Manager, WGY, Schenectady

THAT RADIO
broadeast adver-
tising can launch
a new product,
create a continu-
ing demand when
that product is
worthy of resale,
increase sales
outlets, and do
all this with a
daytime pro-
gram, has been
convineingly and profitably dem-
onstrated by WGY.

Wnited Baking Co., one of the

largest baking concerns in the
WGY territory, with distribution
through 4,000 independent grocery
stores, operates 100 trucks daily
in the sale of its product. Until a
few weeks ago the company man-
agement looked upon radio as just
another advertising medium — all
right for some products but not
effective for baked goods. Today
the United Baking Co. sponsors a
quarter-beur program three times
weekly and considers going to six
quarter hours a week.
* Here’s how it happened. A
member of the WGY selling staff
induced the management to try a
single 15-minute broadcast to pro-
mote the sale of a new product, a
Wheat Flake health bread which
had had a very limited sale in a
territory where the white loaf is
preferred. The salesman also con-
vinced the head of the company
that he should increase the output
of the-wheat bread 25 per cent the
day following the broadeast. In
the face of what he was convinced
was bad judgment, the baking
head agreed and said he was will-
Ing to gamble, but didn’t expect
much.

Bradley Kincaid, the Kentueky
Mountain Minstrel, a singer af old
ballads and an entertainer with a
great listener following, ivas en-
gaged as the entertainet to con-
vert white bread users to the
health bread. The results of a
_single day-time broadcast were as
follows: the increased output of
wheat bread was completely sold
out; it was evident from the large
mail response that most of the
correspondents were unable to buy
the bl.'ead; the United Baking Co.
overnight increased its sales out-
lets; more than 2,000 letters were
received by the baking company
d}grmg continued broadcasts by
I\'mcald. A new contract was
signed.

Bradley Kincaid proved him-
self a first-class salesman. Be”
tween his songs he discussed the
merits of his sponsor’s product,
not in the finished phrases of a
continuity writer for an adver-
tising agency, but in the simple
direct, and informal manner of
friend to friend. It so happened
that Kincaid’s children had been
eating the bread even before the
contract was considered, and he
felt that he.could more heartily

Mr. Hager

endorse the claims that were made

for it.
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‘Dalrymple, Prosecutor

Of Radio Outlaws, Quits

MAJ. A. V. DALRYMPLE, former
federal prohibition director, who

“was assigned as a special assistant

to the Attorney General last fall
to investigate illegal radio stations
in the southwest, terminated his
duties June 1. At| the same time
it was made knowh by the Radio
Commission that nearly 150 cases
of “outlaw” radio stations, chiefly
in Texas, have been disposed of,
with eight guilty pleas, six con-
victions and two acquittals.

The remaining cases were
droppéd, the government being dis-
posed to make an example of a
few and allow the others to quit
broadeasting voluntarily after the
courts had definitely ruled that the
fedetal jurisdiction over radio is
complete.  The Commission, still
working in collaboration with the
Department of Justice and federal
district attorneys, has only one
case pending in Texas, and ‘is now
proceeding against alleged outlaw
stations in Brooklyn, N. Y.; Bath,
N. Y.; Brooklin, Me; Woodsville,
0., and Malone, Wash.

' i

RADIO DOGGEREL

Listeners Invited to Complete

Limericks on KGW

THIE OLD STUNT of tempting
readers to finish the last line of a
limerick has been applied to radio
with success, according to KGW,
Portland, Ore. A Portland jeweler
sponsors a program three times
weekly, and .Henry Blane, KGW
announcer, recites the limericks
while accompanying them on the
piano. -

While the station continuity de-
partment was at first afraid it
would soon run out of ideas for
limericks, listeners now swamp the
station with suggestions.

An example of one of the lim-
ericks:

No malter how growchy you’ve Jeeling

Y oull find a smile more or lesg healing

It grows in a avreath
Arpund the front teeth
T'hus preserving the fave from con-
gealing.

WCSC, Charleston, S. C., June 5
was authorized by the Radio Com-
mission to increase its day power
from 500 to 1,000 watts.

Facts Prove Editor

& Publisher Wrong

In Conclusions on Radio Advertising
Study Fails to Recognize Increase in Net Revenues
And Higher Average Expenditures Since 1928

CONCLUSIONS drawn
Media Records study by Editor &
Publisher are regarded in network
broadeasting circles as a clear case
of twisting figures to suit a thesis.
The number of advertisers each
vear, as given by the publication,
is substantially correct, but the
two most vital considerations have
been jcompletely ignored.

These are: .

1. The uninterrupted increase in
network revenues from 1928 to
1932, new highs being established
annually in that period, and the
resumption of that trend- this
year after a temporary setback in
1933, which can hardly be attrib-
buted even by Editor & Publisher
to any cause other than the de-
pression.

2. The unbroken trend from 1928
not only through 1932, but also
through 1933, to higher average in-
dividual expenditures by network
advertisers.

These two trends are clearly set
forth in the table below.

. Look at the Record

WHILE 3 true that the number
of network advertisers in 1933 (ra-
dio’s worst depression year) was
only 69 per. cent of the number in
1931, and while only 28 per cent
of the advertisers who began to
use radio in 1931 continued
through 1933, the gross network
revenues fell off only 15 per cent,
and the average expenditure per

advertiser increased by a fraction -

more than 20 per cent. These fig-
ures, taking in 1933, are the least

No. of |

Advertisers*
154 1

225

277

336

285
234

Year

*As tabulated from Media Records.
#*Political campaigns have been dedupted.

from  a'

. Total Netijorks**

favorable to radio that could be
chosen.

If the relationship between the
1928 figures and those of 1932 be
taken for comparison, it will be
found that the number of adver-
tisers increased 133 per cent, the
networks’ revenues increased 300
per cent and the average expendi-
ture per advertiser rose 82 per
cent, .

The most significant conclusion
to be drawn from these figures
seems to be that during the period
covered by the analysis, radio con-
stantly improved the caliber of its
clientele. Its customers are spend-
ing $135,000 a year instead of $60,-
000 as they were six years ago. It
is probable that this type of busi-
ness is more profitable for the
broadecasters, and it is certain that
it provides better entertainment
for the radio audience.

Talent Standard High
WHETHER talent expenditures
have kept pace with time pur-
chases cannot be determined. " Re-
gardless, it is certain the general
standard of radio programs was
higher during the recent winter
than in any similar period covered
by the analysis and that as many
high-priced performers appeared
as in any comparable period.

Network “revenues during the
first five months of this year show

an increase of 33 per cent over.the

same period of 1933, and it is prob-
able that the figures for the full
vear will at least equal, if not ex-
ceed, those for 1932—which so far
has beenthe industry’s high.

Yedrly Average
per Advertiser.
$ 61,045

84,850
99,939
111,610
134,125
134,650

Revenyie
$ 9,401 012
19,091,291
217,683,220
37,501,217
38,225,839
31,508,218

BROADC

“Senator Dill informed BroAbcagy.

. gram probably being hea
the N%C-’ Z rk.

Dill Ponders News
Group for Stations

Washington Senator Consider
Retiring From Politics

SENATOR Clar-
ence C. Dill (D.),
of Washington,
may retire from
Congress at the
end of the cur-
rent session and

organize a na-
tion-wide radio

press association
to furnish news
to  broadcasting
stations.

A former

Senator Dill

newspaper  reporter,
iNG that he has been giving inten.
sive study to the radio news sitg.
tion and regards the prospeeg
favorably at this time. He sgi
he had not as yet determined defi.
nitelv to enter the field, but pe.
lieves that news broadcasting is 5
“tremendous” field which should be
developed. He is not entirely i
sympathy. with the’ existing pres.
radio “program” under which neys
is furnished by the press associa.
tions to stations and networks.
Promises Early Decision

SENATOR DILL is recognized g
the radio leader in Congress an|
is chairman of the important Sep.
ate Interstate Commerce Commit
tee. He declared he probably
would decide whether he will run
for reelection when he feturns to
Spokane some time this month
Should he decide to retire from
public office, he indicated that he
probably would go into the radio.
press field

He has had numerous conversa.
tions and communications with
broadcasting interests regarding
establishment of a nation-wide
press service. He has also con-
ferred with operators of existing
services which have developed sinee
the truce was reached between the
press associations and the net |
works. i

Raps Wire Rates

THE WASHINGTON Senator de-
clared that one of the biggest o
stacles to the formation of sucha
news service at this time is that of
high telegraphic rates for the
ransmission of news. Even ex
isting press rates are cxorbifant
for that type of service. The s
lution, at some future time, he de-
clared, might be the use of a radio
multiple-address system via shor
waves. :
Senator Dill’s friends and ass
ciates have been wurging him
run_for office again. He has
peatedly stated that he is anxio
to return to private life after hav-
ing spent nearly ‘a score of year
as a member of “both Houses of
Congress. .

Feenamint’s Fall Plans
THE FALL broadcasting campaign
for Health Products Corp., Newa
(Feen-a-Mint), handled by
Esty Co., New York, which or
inally 'was announced as consisti
of two quarter hour prog

George Gershwin and Lou

‘man’s orchestra of 28 men,
rd thr
twork

Radio’s Extra Increment: Time Habit+

Broadcast Program Can Be Made Part of Public Schedule;

Consistent Air Adve

A MAN wakes, Testless, in. the.

dark. Instinctively, he reaches to-
ward the table at the side of his
bed—his fingers, without faltering,
lift the lid of a square b_ox, remove
acigarette, carry it to his lips. The
dark is briefly broken as he
lights if. .

He has done it before—soothed
his nerves this way in the night.
That box of cigarettes is always
on thattable. Its place is habitual.
His reaching toward it is a habit.
Remove that box from the table,
and the habit is  broken-—the
smoker must grope and search.

Your secretary writes the letter
you have dictated. Her eyes follow
her notes—her fingers spell the
words without a glance at the keys.

She has done that before—over
and over again. Her fingers have
learned habits—because each key
is always in the same place.
Change the place of one key—and
yeu will get misspelled letters for
a week, :

Place and Habits

A BUSINESS man walks from his
apartment to his office. His mind
is on the day’s appointments. As
he reaches a street corner, his eyes
instinctively swing to the traffic
light. Without looking down at the

curb, he steps just six inches down

from the sidewalk to the pavement
—four inches up on the other side
of the street.

He does this every morning, his
moves are instinctive, because that

corner—that  traffic  light—that
curb—are

always in the same
place. .

Change their place, move the
light, lower or lift the curb and
his habit will be broken——must be
re-formed.

Place is a powerful factor in
people’s lives—in their habits.

There is another powerful factor
in their lives ‘and habits, a still
more powerful factor—the faétor
of time.

The Force of 'Time

TIME makes one man hungry at
12 ’clock and another man hungry

 at 1—Dbecause the first man habit-
(ually lunches at 12, and the secohd

habitually at 1. .
ime wakes one man at 6:30 in
e morning, and lets another sleep
8 because each has made a
for years of rising at a cer-

d at that time.

~ Time makes people catch trains,;'

punch clocks, meet friends—be-
cause fime, in this country more
: ~ other, dominates the
e;l‘son‘al habits of 130,0Q0,-

Dle, ;
advertising, printed or
_exists in. space, Only
dvertising exists in time.
asic distinction hinges

rtising Offers Advantage

THE POWERFUL factor of habit in everyone’s life is

ap

arent even in a child. Any advertiser wheo can in-

duce the public to adopt his advertising as a part of its
schtdule of habits obviously has achieved the next best
thing to immediate responses. CBS in this article points
out with logic and reason that broadeasting has a dis-
tingt advantage over printed advertising in that it can fit
itself into a man’s daily life habits, both as to place and

Lo time, just as evenly as his lunch or his morning shave.

anotLer and still more important
distinction—self-evident as soon as
it is jstated..

Space advertising, by its very
nature, whether magazine or news-
papelr, cannot exploit, except
feebly, the place habits of the
public. Radio advertising, by its
very | nature, can exploit—power-
fully,| intimately and permanently

© ——the time habits of the public.

You can buy preferred position

L on th‘o back cover of every maga-

zine in the country, and get some
extra attention. But that position
betomes only a place-habit for
yourselves—it becomes no part of
the habits of the public. You can-
not make it comparable to the box
of cigarettes on the table in the
dark, or the fixed keys of a type-
writer, or the familiar route to a
daily destination. Nor can you
make people look for your printed
advertisements, eagerly, person-
ally, regularly. Their contact with

'l'lm’;se Perpetual Surveys

¢ e e

— .

. habit—animate and

From the New Yorker

H

! : v
your advertising is, at best, acci-
dental. !

But you can buy a certain
time on the air and make your
radio program ¢a vital, personal
intimate—in
the lives of millions of listeners.
You can make it a habit almost as
regular as the habit of hunger,
the habit of walking, the habit of
clock-punching and train-catching

More than that, you can make your -

radio program a conscious habit, a
pleasure-habit, in their lives. | When
you have done this, you have com-
pleted the contrast between time
and space advertising. You have
made people turn to your adver-
tising voluntarily. You have made
their contact with it regular in-

stead of spasmodic. You  have
made it a habit instead of an
accident. |

|

About this business of “Habits”:
They take time to form. hen
formed, they are self-perpetuating.
And when a radio program has

been on the air long enough, and .

successfully enough, to have be-

come a daily, personal listeping-

- habit among millions of families,

we submit that it is then a Ltwo—
fold, or five-fold, or ten-fold better
investment for its sponsor than it
was' when it started. |

Bonus for Advertiser |
THIS HABIT factor becomes a
powerful bonus for the advertiser
—a bonus which perhaps exdeeds
in value the original investient
itself.

The advertiser’s franchise upon
a given period, on a certain night
or nights, then becomes, in reality,
a franchise on a segment of| the
lives of millions of consumers—a
franchise on their attention |and
their interest in the intimac} of
their own homes.

It is written in the record: |The
advertisers for whom radio |has
done the most powerful job of [sell-
ing merchandise, plus the biggest
job of broad institutional adver-
tising, are those who have recog-
nized the power of the time-habit
in people’s lives, who have recog-

nized the value of a franchis¢ on

a given time on the air and|the
tremendous leverage which
sistent, uninterrupted broadcasting
has’ added to their advertising
impact. :

One of the clearest expressions
of this factor which we have seen
is quoted here from the text of a
talk by Sayre M. Ramgdell,
advertising manager of the Philco
Radio & Television Corporation,
before a meeting of 700 Fhilce dis-
tributors:

Franchise on Time

He said, in part:

1 believe that one of the gredtest
advantages, and a unique advanfage,
which broadeasting offers, is a firan-
chise on a certain time on a certain
day. That advantage is multiglied
five-fold in our program by broaddast-
ing on five consecutive days of eyery
week at the same hour, might ‘gfte
night, week after week, through a cur-
rent total of TO weeks. Can ‘you think
of any other strategy which an adver-
tiser can employ, any gesture of pro-
mofion or publicity whbich he culd
make, which can compare with [the
simple and cumulative efféctlof hav-

|
|
|
i
|
'1
|

ing what amounts to a ‘personal|ap-
pointment in millions of homes| at
7:45 every evening?
What I am trying to say is thgt 1
believe we have gotten double or triple

urns on every dollar we have
invested in radio advertising, first{ by

(Continued on page 37) -
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‘Stove Philosopher’
Finds People Like
Informality on Air

Strict Announcements Banned
Yet Stove Trade Booms

By FRED FORREST
Forrest Stove Works, Los Angeles

I DON'T suppose that the average
person would think, off-hand, that
a stove man out in Southern Cali-
fornia. would find much use for
radio. But my experience over a
long period of years has been to
the contrary. On Feb. 2 [ started
a series of 52 half-hour broadeasts
on KECA as an evening program,
handled by a Paul Winans, of the
Advertising Arts Agency, Los An-
geles.

During the last six years I have
had similar series on at least six
other Los Angeles stations; per-
sonally putting on more than
500 programs. More than half of
these were one-hour programs. The
result has been long and lasting. 1
found it unnecessary to stay on the
air from June 3, 1933, till now.
There was no advertising for more
than seven months, but people kept
coming into the store and buying
on the strength of former broad-

casts,
Cut Other Advertising

OUR ANNUAL business for the
last fiscal year, though a trifle
smaller in volume .than usual,
showed a larger profit on the
ledger. And in the last three years
I have cut out newspaper, bill-
board and other advertising. So
I know the results have been en-
tirely from the radio.

Our stove business is strictly re-
tail. We sell new stoves, restore
old ones and make up special jobs
for ships, mansions, movie stars’
homes, hotels and restaurants. We
do a rental business with the mo-
tion picture companies in settings
where a stove is required.

Six years ago we were spending
a great deal of money in all types
of advertising, as well as for radio
broaddcasts, without results. In fact,
we were never able to trace a sale
as a direct result from any ope of
the many broadcasts. I was just
about fed up on broadcasting and
stalked into the station. * The an-
nouncer read my little 75-word
“blurb”:that I had written. It did
not get across tq me as a listener.
It sounded c¢old and lifeless, dull
and uninteresting. He became so
incensed when I suggested that he
tell it with a little color, enthusi-
asm and emotion, rather than just
read it, that be told me to go ahead
and read it myself.

Turns Announcer

“DO YOU mean it?” I asked. “Go
ahead. Your hour is fast going
by,” he replied, and shoved the
commercial announcement at me.
“No, I don’t need that stuff,” I
said, and without hesitating,
stepped to the microphone and just
talked as if I were making a little
personal visit in a home.

When it was all over the owner
of the station asked me what sta-
tion I had been on before. He told
me-}}e thought my words carried
conviction. and weight, that they
were a fine example of advertising
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For Early Risers

A PARTICIPATING pro-
gram that starts at 5:30 a.
m. daily except Sundays and
runs for 90 minutes is prov-
ing to be the biggest mail
puller on KMOX, St. Louis.
It. is titled “Home Folks
Hour” and is a variety pro-
gram starting with the crow
of a rooster and including a
character known as ‘“Aunt
Sarah,” a little old busybody.
It started as a charity proj-
ect last Christmas and has
continued ever since.

without being too commereial. He
was surprised when I told him that
I had never before been in a stu-
dio.

Fver since I have done my own
narrative, I have felt that the pub-
lic is fed up on hotcha songs and
sizzling dance tunes. Of course
that is fine for those who want it,
but there are many home-loving
people who' still like the old-time

‘songs. My program is made up of
old-time songs, sung by Emma
Hirst, whom we call “Country

Jane,” who sings simple melodies.

The rest of the program I do
myself as the “Stove Poker Philos-
opher.” I don’t prepare many
notes in advance, but talk lat ran-
dom. Maybe this week I will talk
about the weather and bring in
something about the best kind of
fuel. Perhaps next week it will
be something about Admiral Byrd’s
explorations and, as an incidental
thing, the kind of stoves he uses.
Or it might be a- story about the
desert and, thrown in for good
measure, how the nights ave really
cold in winter and the people need
stoves and fuel. Most times I get
in something-about stoves, but not
always.

People come from all parts of
the west and chat about these radio
talks, a goodly portion buy stoves,
have repairs made or swap their
old steve for a new one.

.. B. Wilson and “L. B. Wilson”

WHEN  the
pounding down the streteh in the

thoroughbreds o

Kentucky Derby next May, it's
likely that many a person con-
nected with the radio industry will
be cheering on a horse named for
one of the country’s best-known
broadcasters, L. B. Wilson. For
“L. B. Wilson,” the horse, owned
and trained by Roscoe Goose, is a
likely starter in the historic race

next year.  Hes oa two-year-old
and hasn’t raced yet, but has
shown so well in his (rials that

Goose is convineed he is real Derby
caliber.

Wilson, president of WCKY,
Cincinnati, is probably the only

radio figure to have two vrace
horses named for him. In addi-
tion to “L. B. Wilson,” there’s

“Broadcaster,” of the Laffoon and
Yeiser stable, also trained by Ros-
coe Goose. Goose rode “Donerail”
to victory in the Kentucky Derby
of 1913, has been an intimate per-
sonal friend of Wilson for years.
He has high hopes that his friend’s
namesake will carry the Ggose
colors to triumph in the 1935 -
tucky classic.

WBS Program Service Held Consistent

With

Official Transcription Rules

Commission Says It has Not Ruled Against 15-Minute
Announcements; Attorney Gives Opinion

FEAR on the part of some broad-
casters and advertisers that the
newly instituted transcription pro-
gram service of the World Broad-
casting System might be in con-
flict with radio regulations relat-
ing to ‘the announcement of
transcribed programs was allayed
in the disclosure by the Radio
Commission June 10 that it has
made no formal ruling on this sub-
ject that in any sense affects the
WBS service. Nearly 100 stations
now are using the two-hour WBS
library, which soon will be ex-
panded to meet demands of stations
for a more comprehensive schedule.

Segal Renders Opinion

THE question arose from an ex-
change of correspondence between
Herbert L. Pettey, Commission
secretary, and George H..Field,
having to do with the announce-
ment of certain Specific types of
transeribed programs. This  cor-
respondence was published in full

text in the June 1 issue of BROAD-
CASTING.

Following receipt of inquiries
from stations subscribing to the
service by both the  Commission
and WBS, the matter was taken
up with the Commission by Paul
M. Segal, Washington attorney
and counsel for WBS. Mr. Segal,
after consulting the Commission,
declared June 12 that the WBS
service is such that the customary
electrical transcription announce-
ment need be made only at the be-
ginning of each program and in no
event less often than each 15 min-
utes. The contention of Mr.
Field had been that announce-
ments of “disjointed or uncon-
nected numbers” had to be made
before each particular selection.

Mr. Segal made the following
statement after his discussion of
the matter with the Comission:

“Under date of June 10, Herbert
L. Péttey, Secretary of the Com-
mission, wrote Station WDBJ of
Roanoke, Va., as follows:

* Mich., to Muskegon, Mich., wa

For vour information  the
Comission has not made any rul-
ing with reference to  any
specific  transcriptions  as o
whether they violate the law. nor
has it made any change in para-
wraph 176 of the Commission’s
rules,  FFurthermore, it hax ex.
pressly refused to amend DPara.
graph 176 so as to include a gpe.
cifie interpretation for the reasoy
that it does not consider this nee.
exsary as this paragraph is clear
and unambiguous and needs ny
interpretation,

No Ruling Made

“IN MY OPINION, this is a direg |
statement that the Commission hgy |
not made a ruling with regard
transcription programs as might
be erroneously inferred from the
headline to a story in BRroabcas.
ING of June 1. .

“As Mr. Pettey has said, par. |/
graph 176 of the regulations
lear and unambiguous. Tt defi.
nitely provides, in my opinion, thy
programs such as are currently
heing offered by the World Broag. 2
casting  System are to be an |
nounced as electrical transerip
tions at the beginning of each prn. !
gram and in no event less ofte
than each fifteen minutes. The [/
regulations do not vequire that in
dividual selections in the World
Broadcasting  System  programs |
shall be separately announced a |
transcriptions. :

“The letters of Mr. Pettey b |
George H. Field, calling for indi.
vidual announcement of selections,
relate to a type of program en
tirelv different from that being of.
fered by the World Broadeasting
System. The interpretation re
ferred to deals with disjointed and
unconnected recordings not made
part of a continuous program made
exclusively for broadcast purposes
and does not apnply to selections |
which, as in the World Broad-
casting System arrangement. are
used in a continuous and correlated
program.”

T

Nadinola Test Series |
NATIONAL TOILET Co., Pars, [
Tenn. (Nadinola Face Powder) on |
May 7 began testing’ a new 15|
minute program thrice weekly o
WOATI, San Antonio, titled “Love
T.etters in the Air.” Program car-
ries out the theme of a man seated
alone in his apartment listening to |/}
the radio as he writes his love let-
ters. Tt was devised by Harold B.
Carr, WOAT production chief, and
features Buster Bryan, baritone
and Revilo Locke, organist, with
the voice of the letter writer -
identified. Account was placed by
Roche, Williams & Cunnyngham,
Chicago agency handling the ac
count. .

Brunton Operates Two

RALPH R. BRUNTON, manage
of KJBS, San Francisco, assumed
ownership and active management
of KQW, San Jose, Cal., June 1
A regional chain between KJBS
and KQW has been installed, per
mitting an interchange of P
grams, with studios in San Fr
ciso, San Jose and Sacramento.
This new hookup has been named
the Northern California Broad
casting System.

AUTHORITY to move the 100-
watt . 'WKBZ  from :Ludington,

granted by the Radio Commission
June 1. ;

BROADCASTING * June 15, 19

“

| These

OR Advertisers Prove It

|

\‘ -

Building listening habits pay:

Austin, Nichols & Co.
Borden’s lee Cream Co,
Bristol-Myers Co.

Crowell Publishing Co.
Drezma, Ine.
p. Duff & Son .
_ General Baking Co. o
Sponsors of Dr. C. Houston Goudiss:
J. W. Beardsley’s Sons
Kraft-Phenix Co.
E. E. Pritchard, Inc.
Proctor & Gamble Co.-
Richardson & Robbins
Greenwich Savings Bank

International Vitamin Corp.
[odent Chemical Co.

Koppers Gas & Coke Co.

R. H. Macy & Co. . .. .

Maryland Pharmaceutical Co. .. . ..
*Sponsors of McCann Pure Food Hour: |

American Molasses Co.

Borden’s Farm Products Co.. ... . .

Burnham & Morrell Co.
California Walnut Growers Ass'n.
Comet Rice Co.
Dugan Bros. .
Florida Citrus Exchange
Hawaiian Pineapple Co.
Hill Bros. .. .
Kemp Bros. Packing Co.
Joseph Martinson .
Minnesota Valley Canning.Co.
John G. Paton Co. .
Richmond Chase Co.. .
Three-Minute Cereal Co. . ..
Orbach’s Affiliated Stores. . .. ..
Pioneer Ice Cream Brands
Salada Tea - Co.

“R.’B. Semler, Inc. (Kreml Hair Tonic)
Stanco, Inc. .. ... ......... ... ...

122 -39593

* Many of these advertisers have been regular| sponsors of the
‘McCann Pure Food Hour for the past eight years.
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radio broadcast schedules over WOR
year after year as they have been
doing, except for the fact that they
are getting results—definite sales re-
sults!
days just to escape excess profit
taxes!)

These WOR advertisers recognize
the value of the regularity of a given
time on the air as well as the great
cumulative benefits of radio advertis-
ing continued on a regular schedule
basis year after year.

E submit that these smart adver-
tisers, would not renew ftheir

{Nobody is advertising these

Chicago:

|
!

1440 BROADWAY, NEW YORK CIT

BAMBERGER BROADCASTING SERVICE, INC. U

NEWARK, NEW JERSEY
Wm. 6. Rambeau, 360 Michigan Ave. ® Boston: James F. Fay, Statler Bldg.
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Newspaper - Station
Owners In Canada
Protest Ad Curbs

Copyright Society Raises

Rates on All Stations
By JAMES MONTAGNES

THE DOZEN or more newspaper
owners of broadcasting stations in
Canada want more advertising,
not only in their newspapers, but
also on their radio stations. The
recently formed Canadian News-
paper Radio Association has asked
the Parliamentary Committee in-
vestigating radio conditions in the
Dominion to loosen up on adver-
tising regulations. The present
three minutes of advertising per
hour is not sufficient for privately
owned stations to make any money,
nor to provide good programs, they
contend. The association said that
to discourage advertising can only
result in poor programs, poor en-
tertainment and a dissatisfied pub-
lie.

The association regards it as il-
logical and impractical to impose
any limit upon advertising content

since conditions vary  widely
throughout Canada. It pointed
out that Canadian stations are

more or less blanketed by United
States programs at given periods
and must make up their revenue
during periods when American sta-
tions are not being heard. Under
present regulations of the Cana-
dian Radio Commission pertaining
to advertising, this is impossible.
The association stated that pres-
ent advertising regulations are
definitely dangerous to the exist-
ence of privately owned stations.
* - %k *

NEW RATES were put into effect

“MIKE” RECEIVES
WNEW Attendants are Puzzled
§__ By Radio Phenomenon —=

AN 'ANNOUNCER at WNEW,
Newark, thought that he had halu-
cinations recently when he heard
the music of an orchestra actually
emanating from a microphone in
a studio. Investigations were im-
mediately made and studio attaches
were dumbfounded to find that
there were no orchestras on the air
or in rehearsal. Engineers discov-
ered that by turning the head of
the “mike” in cither direction they
could control the volume of the
program.

Max Weiner, chief engincer at
WNEW, then discovered that the
broadeasts of the five metre experi-
mental short-wave transmitter atop
the Empire State Building was
being picked up by the delicate con-
denser microphone, which acted as
ajreceiver, and being “kicked” back
Q(I the control room speaker.

This strange radio phenomenon
was also experienced by other
broadcasting stations during the
week. Engineers are delving fur-
ther into this, the newest of radio
puzzles.

by the Canadian Performing Rights
Society for all Canadian stations
on June 1, but the stations protested
and a petition has been filed by all
Toronto and Radio Commission
stations with the Secretary of
State, Hon. C. H. Cahan, asking
that an investigator be appointed
to examine into the rights of the
Society under the Canadian Copy-
right Act. The new rates tax sta-
tions from $4,710 to $15,000 a year,
depending on the power of the sta-
tion. Last year CFRB, a 10,000-
watt station in Toronto, was taxed
$4,000 by the Society. Now the

MOUNTINGC

NS

_half interest in 2UE.

KSD’s summer sponsored
schedules exceed in number and
time the high ‘record of any
ptevious summer in the history
of the station. ’

It Grows Because It Pays!

R

Red Network Outlet for
National Broadcasting Co.

Station KSD
The St.Louis Post-Dispatch

Post-Dispatch Bldg., St. Louis, Mo.
Edward Petty & Co., National ntatives
New York  Chicago Detroit  :San Francisco
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- secured a license for a 10

rate is $15,000. Said Harry Sedg-
wick, managing director of CFRB:
“They will have a hard fight "in
trying to tax my station $15,000.”

‘A committee of Canadian
broadcasters has been appointed
to call on the Secretary of State.
Harry Sedgwick, CFRB, Toronto;
Victor George, CFCF, Montreal,
and Col. Rene Landry, secretary of
the Radio Commission, are in-
cluded on the committee which
represents nearly three-fourths of
all Canadian stations. The broad-
casters feel that under the Cana-
dian Copyright Act they can ask
for an investigator to be appointed
to look into the rights of the So-
ciety, which claims to hold the
copyrights on two million popu-
lar and classical musical selections.
If the new rates are given official
sanction, it is felt that many of
the smaller Canadian stations will
have Lo cease operation.

"

E. A. WEIR, former program di-
rector of the Canadian Radio Com-
mission and the Canadian National
Railways radio stations, was dis-
missed from the Commission be-
cause he sought to frame the poli-
cies of the Commission, Hector
Charlesworth, chairman of the
Commission, stated in Ottawa at
the Parliamentary Committee
hearings, in answer to Mr. Weir’s
charges that the Commission Yop-
erated under chaotic conditigns.
Inefficiency, sullen attitude and
deficiency of executive capacity
were some of the reasons given in
the 50-page typewritten brief sub-
mitted by the three radio commis-
sioners in reply to the Weir
charges. Lengthy memoranda,
which took all day to write, long
letters and similar items were
given to show Mr. Weir's “defi-
ciency in executive capacity.” Mr.
Weir is preparing a rebuttal to
place béfore the committee.

Australian Newspapers
Acquiring More Stations

NEWSPAPER ownership of broad-
casting stations has been increas-
ing in Australia, where two classes
of stations are maintained—one
operated by the government and
one by private interests. The re-
cent purchase of 4BK, Brisbane,
according to reports from Aus-
tralia, indicates the recent trend
in the so-called B Class or private
stations. The purchaser was the
Queensland Courier-Mail.

Within the last few months, As-
sociated Newspapers, Ltd., of Syd-
ney, which controls the Sydney Sun
and Sydney Telegraph, acquired
In Victoria
the Melbourne Herald, part of the
chain including the Brisbane Cou-
rier-Mail, owns 3DB, while the
Victoria Argus owns part of 3UZ
and the Victorig Age owns part of
3AW. 3

Advertiser Newspapers,‘ Ltd
chief chain gropnp of South  Au:
tralia, owns 5AD, Adelaide, |
5PI, Port Pirie. West Australian
newspapers, leading ‘chain in the
west, is owner of 6ML, Perth, and
61X, Port Pirie.

In New Zealand, the Aukland

 Herald, a leading daily, has also

i a kw. sta-
tion to be known as 1YA.

AUTHORITY to move thé 100-watt,

WKBZ from Ludington, Mich., t
Muskegon, Mich., was granted
the Radio Commission Jimew :

BROADCAS

" erations in the midwest.

Northwest

Buy Twin City Statie|
PURCHASE of WRHM, Minnes, |-

olis, jointly by the interests ownin

the St. Paul Dispatch and Piong, |/
Press and the Minneapolis Tribuy, |

was confirmed June 11,

L. E. Owens, publisher, and W.},
Johns, general manager, of the &
Paul newspapers, were in Mj
waukee and Chicago shortly afty
the purchase to engage personmny
and study the operation of ;
broadcasting station. The partne.
ship arrangement between the §,
Paul and Minneapolis newspapen
was undisclosed. It was learn
the purchase price included $15.
(00 in cash plus annual payment
for five years dependent upy
wross.  Representing the Ming.
apolis Tribune in the deal wag ¥,
[. Murphy, publisher. ;

Rumors that WRHM was pur
chased with an understanding with
NBC for network service we
denied by an NBC official. KSTp
is the St. Paul-Minneapolis outl¢
for NBC programs, while WC()
is a wholly-owned CBS outlet thers,
The newspapers have several tim
sought to purchase KSTP but wer
unsuceessful.

Radio News is Mergel
With Transradio Pres;
Another Signs Reut

CHANGES in the radio news st
uation in the last fortnight o
curred in the realignment of i
dependent news gathering servies
to strengthen resistance againg
the publishers’ attack and to elini
nate wasteful
competition between the servies

Transradio Press, 342 Madism |
absorbed  the

Ave., New York,
Radio News Association. The for

mer, headed by Herbert Moore, |

formerly with the CBS news b

reau, began furnishing a 24-har |

leased wire coverage to the Yan
kee Network. It also is servicing
the Michi%an Network. Among
the subscribers furnished by RN
which was founded as a cooper.
tive association of stations, ar
KNX and KSTP. Stanley Hub
bard, of the latter station, Temain
identified with the organization
director of sales and head of o

Another development since
1 was the signing of a contr
with Reuters, Ltd., the world
British news service whicl
counterpart of the Associate
here, whereby the ‘American
casting Association, headed
nold Kruckman and with he
ters in the Earle Bldg., W
ton, will now furnish its sub
ing stations with this service,

‘supplements the domestic se

it offers. KFI, Los Angeles,
of the leading subscribers

Radio News.

avoid confusion with the

newsgathering “organizations

ing similar names.
‘Announcement was

that the Press-Radio B

Newspaper '

and  destructiv [/

" To Daytime

VER 53,000 re-
Olics to three day-

annource-
s! When V“ie
cided to maxe
decliet of WLS
daytime audience
and responswe%
ness on behalfDor. :

ies, Inc.,
I;\art, Ind. (Alka-
Seltzer), We SuspP
es would be great.
tally unpre
i thousand§ o
pouring m. .
A free P1c
the genial, be
acter 1n
E-Z-R'A-"

announce

ored.

- letters at th
Reason

.

picture to an
for it was ypa
20, The time W
1:16 p. M-

The test came

on a coast-to-¢

each Saturday night wi
e:ts:éctory results in ¥
of Alka-Seltzer.
! e

io program in th
die as was select

5000 Respond

; Seltzer Test ©
o ?{‘:vzals Mid-day Audience
By W. A. WADE

Wade Advertising Agency,

ected that retur
But we were
pared for t
£ requests

ture of y
_whiskered old char-
15-minute “Statjon

Seltzer Pro

! sts could not
tional !;f'gflsl,e St this writing,
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we wanted to kno
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|
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0-
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Uncle Ezfa,

till receiying

for Test y\
Uncle Eira's

as between 1

in this /way.
about 1n for
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T increasing sales

Recently, it was
lementary
a S the Chi-

w if
ade-

s e. The Te-
ad! o for |doubt.

and

ifteen othe
were represe

Other

other states and

nted.
Mail Response

. is the largest mail

J\L%%
of
DAYTIME

n : I “"
au d ience!
Way back in the “dark ages” of broadeasting the theory
prevailed that evening programs always captured the “cream?’

P 113 29 . .
and the “bulk” of the audjence, and if the advertiser had som¢

extra money he might try a daytime program, too.

This theory has gradually gone the way of all disproven
("on]ecture. In this enlightened age it is generally conceded
that the right daytime program . . . on the right station . - . is

very often, the right selection.

; . .

WLS has done much to give advertisers a truer picture of
the value of daytime broadcasting. - WLS daytime programs
consistently draw large mail responses, but what is more im:

portant, they show the advertiser satisfying sales results!

We have plenty of recent €vidence to prove our point
Interested? Then write today for additional facts on “WL$
daytime results.” ) '

P.S. And, of course, ‘advertisers have always acknowCl
edged the pulling power of WLS night-time programs. - You'v.
hea’rd of the National Barn Danee, haven’t you?

& £

870
KILOCYCLES

The Prairie Farmer Station
1230 W.' Washington Boulevard

- ‘ CI‘lICAGO

URRIDGE D. BUTLER, Pre"s'iden‘t“ i ‘GLENN SNYDER, Manager|

EW YORK OFF‘CE«—CMha‘m A. ‘Robertson, 2.;50 Park Avenue

|
13
|
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Engineers of WGN
\ﬁﬂmte WithIBEW

RING  staff of
become aflili-
national Broth-
d‘ Worke ac-
nnouncement by the
bune station. Joining
of the IBEW, which
with the American Fed-
Labhor, WGN becomes

a union shop.
) sperated by the Chic
Federation of Labor, alveady he-
long 1o the union.
The ament, effeetive May
Bios for a six-day week of
sre than (AN hours as speci-
1 the \'R A code for the broad-
i The  contract
:mtu Jut\ 1, 1936, and will
- venewed annually
neuotm*lona are inaugu-

unjess
yvated 60 days prior to expiration.
If no agreement is reached by con-

¢iliation, WGN and the union have
provided that a new contract shall
he drawn by arbitration. New
technicians ave to be selected from
the members of the Chicago loeal
In the event of differences be-
tween the station and union, when
disagreements cannot be conciliated
between the presidents or business
managers of the organizations, the
mzl’.ter will be referred to a joint
board of arbitration, two to- be
chosen by the station and two by
the union, and an outside party
should his services be necessary.

WNEW, Newark, is now signing
off daily at 4 a. m., carrying night
club features after midnight.

APPRAISAL OF TRANSCRIPTIONS®

Advantages and Disadvantages as Education Medium;
Improvements in Quality Noted by Engineers —

'TRICALLY transcribed
ram is one that is permanently
recorded at a central program-
producing point. Coples are made
of the recorded program and dis-
tributed to outlet stations which
thereafter transmit the program
by radio at appropriate times.
Such procedure is known as syndi-
cation of the record. The records
may also be u-]nm!uv ed on an elee-
tric or  merchanical  reprodicer
such as o phonograph, without in
volving the element of vadio trans-
mission.  This procedure may be
lollowed in schools or other places
where a broadeast of the program
is not necessary.

The past year has scen several
changes in the status of the elec-
trically transcribed programs.
First, the quality of the program
has been substantially increased
through the development and use
of beiter recording and 1emoduc-
ing equipment. This inerease in
quality has done much to remove
the unfavorable attitude once held
by the public toward this form of
program. In fact, it is doubtful
if the public now distinguishes bhe-
tween the electrically transcribed
program and an original broadcast.

*I'rom the report on Present and
Tmpending Applications to Educalion
of Radio and Allied Aris, prepared by
an advisory committee of 14 leading
radio engineers, headed by Dr. Alfred
N. Goldsmith, for The National Ad-
visory Couneil on Radio in Eduecation.

l

3,298,999

Primary Coverage Reaches

Population

Engineer’s
Survey

W CA E Incorporated

PITTSBURGH PA.

New Transmitter-
February 1, 1934

Daon N

nt makes

N*umd the new equipme
use of a recording proc known
as vertical recording. This system
employvs a new record which has
far greater life, that is, a greater
playing tnme per record, and is
much less-susceptible to damage or
breakage. It is claimed to reduce
“serateh” or ground noise.

fmproved Quality

BETTIR QUATL I'TY has also re-
sulted from the inere: in sk
.nml knowledge of the enginedrs in
charpe of recording in Lhe studios,
Use of electrical transeriptions his
been  further  facilitated by Uhe
crection of  recording  studios  in
several strategic points throughout
the country.

The equipment required in a
broadeasting station for the utili-
zation of electric transeriptions
consists primarily of suitable turn-
tables, provided in pairs to cnable
rapid changing over from one rec-
ord to another, suitable electric
transfer equipment, and  volume
control ecquipment The normal
stotion personnel have been found
to be sufliciently skilled to handle
such records.

It is believed that equipment can
be constructed for zchool purposes
which would permit the use of elec-
trically transcribed programs on
an electric phonograph at any de-
sired time, under the direction of
a member of the teaching staff.
However, such equipment has not
vet been made available.

It is to be noted that the pro-
duction of electrical transcription
records, if these are to have the
desired high quality, is nol a sim-
ple matter. In addition to the nor-
mal broadcasting studio operations,
there are alco a series of special-
ized recording operations and a
number of mechanical and electric
processes, which must be carried
out before a high-quality master-
record, such as is used for the
pressing of the commercial rec-
ords, hecomes available, It iy evi-
dent that such records will be hest
produced at central points where
skilled personnel and special equip-
ment have been assembled.

Comparatively simple methods
of producing a limited number of
records by an embossing process
are in the development stage and
may in the course of time lead to
a simplified procedure for the pro-
duction of small quantities of
records for electric transcription
purposes.

Advantages of Transcriptions

AMONG the advantages claimed
for the electric transcription
method of broadcasting are the
folowing:

1. Flexibility in the constitution of
a1 group of associated stations, in that
stations utilizing such records arve in-
dependent of the programs of other
stations,

2, Avoidance of time, differences
where broadeasting at a’ given time
(local time) is desired.

3. Increase in the number of sta-
tions which can handle a given pro-
gram in view of the less stringent
time requirements for such programs.

4. Reduction in cost of syndication
when an extremely large number of
stations are used as outlets,

5. Possibility of providing program

BROADCASTING

Yor particular stations in certajy
tions of the country. \\‘Im h sy

G, ISase in adapting Hw o
sion time to the needs of the 1»«‘
school, ]
T. Passibility of repetition of j,
;.m-mm programs at a Later date,

PPosxibil i from g,
Hld\« certain individuals who coyjy
he heard directly from Dhroade
stutions,

sty

Limitations on Programs

THERE IS a limitation of g, |
clectrically transcribed  progy,.
which should be mentig
namely, that it cannot he]
ented  simultancously  with
original performance or rendit,
and should be recorded in advy
of i oradio presentation, Wy,
in many instances this js a malty
ol minor importance,  Cheye 1,
certain events  of  historica) |

nificance or of special and dl)‘«,()l];
ing interest which could not be y.
corded in advance but which py
be recorded at the time that thy
occur and reproduced at will,

On Jan. 1, 1934, there were I
stations using broadeast reprody.
ing equipment for electrical
seriptions made by a
manufacturer.
of stations equipped to broa
such programs is probably d
the figure given.

From the cducational view,
electrically  transcribed prog
are likely to be a factor of in
ing importance during ¢
hours of the day, and in ¢
sections of the country. The
of their use is believed to be
ranted by educators, particy]
since the flexibility of their utj
tion adapts them to local needs
limitations. '

Hearing Granted F
Applicants in New By

THREE of the four applical
now pending for wave lengtl
the newly opened 1500-160
broadcasting  band ‘have
scheduled for hearing befor
Radio Commission sitting en hax
June 27. The newest applic
not yet set for hearing, is fi
A. R. Montgomery, showman
operator of dancing school
I‘mdldy Ohio, seeking 1 k
1,630 ke. He hsts assets of $1f
()Ul) and states he will build a
foot half-wave radiator.
The applications to be h
June 27 are those of General Tde
vision Corp., Boston, 1 kw. on 151l
ke.; D. E. Replogle, in “Bostni
area,” 1 kw. on 1,570 ke,
Robert Lowell Burch, Salem Or.
1 kw. on 1,530 ke. The last-nand |
apphcatlon was to have been hear
in April, when the Commissi
heard six applications and grantd
four, but was continued at the a}
plicant’s request. The applicatin
of Roy W. Bushland for a 150-wat}
station on 1,530 ke. at Chlppe‘h .
Falls, Wis., has been dropped b
the applicant.

|

|
1

in llns area now
g aut*:moblle radio sets... purehased
maﬁnly for summer-time use.

Our '%Circulctiion and Market Data”

the complete story. Write for it if it's not on your desk.

own portable or

book Wivll give you

KOA Gets 50 Kw.

KOA, Denver, was gran ed a.
ular license to use the
power of 50,000 watts by the
Commission June 5. It had
testing with the high power f¢
fortnight, having formerly
licensed for 12,500 watts on
830 ke. clear channel.

June 15, 1

PHILADTETLUPHTIA'S
50,000 WATT STATION

www americanradiohistorv com
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With Radio-Poll System

WOR, Newark, plans to resume
tests before the end of June with
i ing system, devéloped
1 M. Hopkins of New

wversity. Model receiving
equipped with the voting but-
ons have been built by the Amer-
ican Transformer Co., of Newark,
and experiments with these are
being undertaken.

Since the device operates by
registering a change in the power
load through sub-stations, it is im-
portant that the variations shown
be large enough for the inevitable
margin of error to be proportion-
ately small. It is estimated that
with 10,000 sets, all being voted,
the accuracy of the poll result
would be slightly better than 98 per
cent, and it would increase as the
number of voting sets increased.

Offers Water Cooler

MOUNTAIN Spring Water Co,
Los Angeles distributors of bottled
water, early in May started a test
campaign on KTM, Los Angeles,
with two 5-minute spots daily. Ac-
count was handled direct. Spon-
sors offered a water stand, cooler
.and five gallons of water free to
listeners, providing they were not
at that time using any brand of
bottled water. The two daily an-
nouncements averaged 20 calls a
day through May, according to
George Martinson, station man-
ager, and the campaign will be
continued through June.

International News Photo

A Cop Wired for Sound
A PLAN by which “beat men” of
the police department may be kept
constantly tuned in with the police
radio was presented ' by Chief
Quinn of the San Francisco police
in March.

Two tiny radio receiving sets—
each weighing 23% pounds-—were
demonstrated to the chief by Roy
Hunt and Ralph Gordon, Los An-
geles inventors. The first is for
a Sam Browne belt, the set and
the batteries being carried on the
belt and the antenna running up
the shoulder straps. The receiver
would hook to the cap and be con-
stantly in place. The second type
set would be carried under the
coat. It was especially designed
for plain clothes detectives.

DO YOU WANT
RESULTS?

. and in addition to
delivering the Greater
Louisville Market,
WHAS also reaches
millions of ready buy-
ers throughout the
Middle West . . .
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ated by The Courier-Journal and The Louisville
Times, for efficient, economical coverage of the

Middle West. . . .
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NRA Hearing Set
On Technician Pay

Code Authority Labor Report
To be Debated June 20

FORMAL HEARING on the labor
provisions of the NRA code for the
broadcasting industry as they af-
fect broadeast technicians will be
held June 20 in Washington before
NRA Deputy Administrator Wil-
liam P, Farnsworth. The hearing
will involve the reports made by
the Code Authority for the broad-
casting industry on hours and
wages of broadcast technicians.
As the results of its survey, the
Code  Authority recommended to
NRA that no changes be made in
the present wage and hour scales.
It is shown in the report, com-
puted from data procured through
questionnaires sent all stations,
that since the code became effective
last November employment of
broadcast technicians has increased
11.9 per cent, that weekly hours of
labor have been reduced 9.8 per
cent and that weekly payrolls have
increased 21.1 per cent.

NAB Supports Positien

THE NAB, it is understood, will
support the Code Authority view
that the 48-hour week for broad-
cast technicians should be main-
tained, along with existing wage
schedules. The Code Authority, in
its. report, held that it was confi-
dent that the improved conditions
noted for broadcast technicians
since the code became effective ap-
plied equally to all classes of em-
ployes in the broadcasting indus-
try. “Any reduction in the hours
of labor, or any increase in the
wages paid,” it said, “will oppress
and eliminate small radio broad-
casting enterprises and promote
monopolies.”

Presumably, data in answer to
the Code Authority’s conclusions
will be presented at the formal
hearing. Following the hearing a
decision will be made, the NRA
announced, “on whether to con-
tinue the labor provisions as they
were approved Nov. 27, 1933, by
the President, or what changes are
necessary.”

James W. Baldwin, executive of-
ficer of the Code Auuthority, noti-
fied stations in a special bulletin
on June 6 that he will present for
any member of the industry any
factual statements pertinent to the
hearing. He asked that such
statements be in his hands not
later than June 18,

Broadcaster Complains

NUMEROUS protests have been
filed with the Code Authority and
with NRA against the provision in
the code (Article V, Paragraph
5) dealing with pay and hourg in
effect prior to the effective date of
the code. This specifies that where
on Nov. 1, 1933, any broadcaster
paid wages in excess of the min-
imum provided for in the code, or
worked such technicians a lesser
number of hours than stipulated
in the code, such higher wages and
lesser hours “shall prevail as the
minimum scale.”

The complaint has been that
stations which originally . signed
the so-called “blanket code” and
immediately placed their employes
on a 40-hour week could not take
advantage of the 48-hour provision
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Broadecasts of Raeing
Results of Big Trag
Popular WJJD Featy,

AN INNOVATION in sports broy
casting—the transmission of |
sults of horse races at the cow,
try’s four leading tracks—has he,
tried by WJJD, Chicago, with Spes |
taneously favorable results fy, |
listeners, according to Ralph
lass, president and general py,
ager of the station.
Inaugurated on May 30, the p,
gram is broadcast from 2 to 5y
p. m., local time, daily. Racey,
sults come direct to the stationy, |
leased wire printer service fy |
nished by the General News p,
reau.  Results of the 28 race,
the four leading tracks are brog
cast  immediately  upon recgiy,
The program is interspersed Wity
musical features and commereigy
In the nature of a participay,
commercial, the program a
outset was sponsored by Fy,
Motor Sales of Chicago, Plymay;
and DeSoto distributors. Tt w
placed through Schwimmer ¢
Scott, Chicago agency. On T |
15 the sponsorship was to be apl
with the National Distilling ¢, |/
(Mistletoe Gin) assuming half ¢
the commercial credits. This .
count was placed by Van Petery |
& Dunlap Associates. ]
Although several other Chicay |
stations ~ broadeast play-by-ply |
baseball games, the new racing fo,.
ture—declared to be the only s |
program in the country—has wy |
amazing response from listener |
according to Mr, Atlass. Thef
Saturday the program was onth |
air, he said the WJJD switchboar -
was swamped with calls from i .
teners for the most part expressiy
their appreciation of the progran
The feature is announced b
Buell Patterson, former sports an
nouncer of KYW, Chicago. Tk
program idea was conceived by Ar
%inick, vice president of W,
ne.

Ford Adds Transcription |,

ALL OF the Ford Motor Co. seris
on a nation-wide CBS networ,
featuring Fred Waring’s Pennsyl
vanians twice weekly, have been re
corded by World Broadcasting Sy
tem through a direct wire fron
CBS studios. During the week o
June 18 these recordings will be
gin to be spotted once weekly for
a half hour on 11 addition
American stations and wmany i,
South America. The transcriptios |
will continue to be made through
out the CBS series. N. W. Aw|
& Son handles the account.

.

in the code as subsequently oy
proved. In this connection, F. ¥
Borton, president of WQAY
Miami, on May 31, wrote Mr. Balt
win as follows, in part:

We believe the condition now
ing to be one of the most unfair thi
that has occurred in connection
the NRA inasmuch as it imposes
those who originally signed the
ket code the necessity of abidi
maximum hours and minimum
specified therein, while those W
not - sign immediately are pe
to work on the schedule provi
in the broadcasters’ code.
tion penalized all those who
clined to cooperate with the P:
as against those ‘who refus
s0, and did not sign the blan
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MANY stations pre;aent impressive maps of

mail pulled over al
months.

‘ period of weeks or

\

Occasionally mail pulled by a single hour or
half hour program is| worth featuring.

But each of the thr;ee maps on this page
pictures the mail response to a single ONE-

MINUTE ANNOUNC | MENT.
Hence, each map is a SNAPSHOT OF WOC-

WHO COVERAGE.

|
Note that these announcements were made
outside the peak hours of 7 to 10 p.m.—

without supporting
audience.

f}alent to build up the

Result: The snapshots present an ultra-
p P

conservative ‘Apicture
do for the spot-radio

of what WOC-WHO can

dvertiser who sponsors

a program of his own, whether recorded on
wax or built from the wide range of capable

talent available at WOC-WHO.
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TIME, CLEARED-CHANNEL

BROADCAS

CENTRAL BROADCASTING CO.

Des Moineﬁi, lowa

‘ Phone 3-4872

CHICAGO:

Free & Sleininger .
180 N. Michigan Avenue
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NEW YORK:

Free & Sleininger

Chrysler Building
Phone Murray Hil,l 2-3030
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‘l J. 0. MALAND, Manager
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|
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Advertising Company.
of Chamberlain’s Lotion.
WOC-WHO, Des Moines
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1
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|

These three maps show the mail response to
one-minute recorded announcements on Cham-

berlain’s Lotion, prepared by the| Coolidge

The offer—a sample
The station—
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cecAWQAY %mz%a home and office...and even

from readmg matter...but not from m&m
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Cafs and Canaraes = gnd @J&n favorite authors...may all be left behind. Bui' radio goes wﬁth

[

the vacationist...or meeis\ him when he gets there. It's part of the vacation: 8- outwoMO
I

listeners who go away this summer wsEi remain in the radio audience. And ’the oiherx 2-
\

out-of-10 will be more than offset by the growth in radio ownership since Januury ﬁi:sf.
| - i

. ) | l
Net: a summer audience b&gger than the ““peak’ audience of any previous winter.” Pene-

trated with maximum presﬂge and impact by Radio Sales Stations, key outlets of the world’s
}

' S . ‘ . i ‘ largest Network =the Columbm Broadcasting System. These dominant stations commuhd

\
12 major markets...uccurc{ltely measured, mapped, audited —= by Columbiu’s Reseunch

_Department. And strlkmglyi favored by leading industries whose contracts already placed

; Y ) e _ for time on Radio Sales Stat ons -for summer 1934 = exceed last summer’s record by gams

3

{

that run as high as 1500 \! Radio Sales, Inc. supplies a complete serwce for Iocnl t:lmzlj

"spof" broadcasting over: ihe maijor. Columbla Broudcasfmg System stations listed below.

\ : |

*See ''First Nationwide Survey of the Summer Audience’...by the Columbia Broadcasting System.

|
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FCC: APolitical Challenge

“CONGRESS has written a good communica-
tions law. If it is not a success it will be be-
cause of the personnel selected to administer
it and not because of faults in the law.”

In those words Senator Dill, co-author of

the Communications Commission act, summed

up his views.
as written, is ideal. But we do,agree that the
law will be just as good or as bad as the
men who administer it.

President Roosevelt has mdlcated that the
seven men who will initially serve as the new
commissioners will be given recess appoint-
ments—or nominated after Congress adjourns.
That is bad, because it will keep those men
‘“on the spot” politically. Any animosity they
arouse in.the handling of the welter of de-
mands that inevitably will be made after July
1, will be used against them. They will be
subject to confirmation by the Senate at its
next session which convenes in January, and it
is notorious that Senators have been the most
flagrant wielders of the “big stick” over the
heads of the radio commissioners in the past.

This new agency has a big job. Its,func-
tions' cover a group of industries unusually
close to the people, such as broadcasting and
the telephones, telegraphs and cables. By the
same token, these industries are looked upon
with jealous eyes by politicians because of
their vote-rousing possibilities.

President Roosevelt should go slowly in se-
lecting the men who will make up the new
Commission. He -should take cognizance of
the fact that certain members of the present

We do not agree that the law,’

. Radio Commission, because of their experience, '

are qualified for the new agency.
avoid overloading the new Commission with

He should

men who are avowedly government-ownership

proponents.

And, most important, it is to be

‘hoped that political considerations will be |
minimized in organizing the new agency, from |

lowliest clerk to chairman.

This Coverage Issue

WHENEVER a group of advertisers or |

agency people assemble in solemn convention,
they usually harp about “radio- circulation”

and the needifor a more adequate “yardstick.”

They say théy want something equivalent to
the A.B.C. records provided by printed media.

That is what! the Association of National Ad-

vertisers did at its meeting in Chlcago this
‘month. :

With all due respect to these groups we

would like to make a few observations about |

“radio circulation.” --Mote and more stations

are prmndmg coverage surveys to advertisers

Page 26 .

“paid circulation.

. William C. Roux, kqf[the NBC New York staff

and agencies. These show the area in which
a particular station can be heard consistently.
Very adequate figures are available as to the
number of receiving sets in every stale, city
and town in the country. Then there are the
result records of the stations for their clients.

Newspapers and magazines certify their
Stations certify their pri-
mary and secondary coverage. The news-
papers cannot guarantee that every subscriber
reads a given page on which an advertiser’s
copy appears.
that all of the sets in its service area are
tuned in to the advertiser’s particular
program.

Advertisers nnd ,agencies should learn more
about the mechamcs of broadcasting. When
they acquire a knowledge of broadcasting cov-
erage statistics, they will find that they fur-

. nish just as complete information in the broad-

casting field as do the circulations figures in
the field of printed media. The broadcasting
industry would welcome more definite sugges-
tions from clients as to what they might do
to -provide a more comprehensive cuculatlon
yardstick.

Department Stores

A CLASS of advertising that naturally be-
longs on the radio, offering manifold possi-
bilities for programming and merchandising
because of the very nature of the business,
is department store adVertlsmg Yet, as Mrs.
Fitzgerald points out in her artlcle in this
issue, the average large department store
spends $73 for newspaper space to every $1
for radio time! Here is a poser for the radio
salesman. No better advice on how to get
department stores interested in radio has ever
been offered, to our minds, than Mrs. Fitz-
gerald’s. Her words are the more forceful
when you consider that she is herself the
rtising manager of a great western store.
! We have published story after:story re-
counting the successful use of radio by depart-
ment stores., So great has been the demand
for back -copies containing these stories and
reprints, that our supply has all but been
exhausted. From many stations, agencies,
and store executives we have had gratifying
reports that these stories have 'sometimes
proved to be final clincher arguments in break-
ing down the curjous resistance to radio that
has prevailed among most department stores.
We shall continue ‘carrymg suchk stories as
we learn of them. In the meantime, to our
numerous: agency
such information we commend the highly val-
uable study of department store advertising,
prepared for the NBC local sales division by

Nor can the station guarantee |

bro:
d station friends seekmg :
~ tan"

The RADIO

BOOK SHELF %

ECONOMIC data on the Eastern Rocky Moun.
tain region are analyzed in a report just pub.
lished by the Rocky Mountain Research Coun.
cil, Boulder, Colo., based largely on an unpub.
lished study prepared by the U. S. Department
of Commerce. The Commerce Department
study was prepared under the title “Market
Guide to the West Mid-Continent,” but the
study as published bears the title “A Survey
of Economic Data of the Eastern Rocky Moup.
tain Region.”

Described as “the most comprehensive col.
lection of the latest data on this region’s busi.
ness yet assembled,” it analyzes the available
information on production, distribution apg
topography, as they relate to business ang
income.” For purposes of this analysis, the
Eastern Rocky Mountain Region is defined to
include the State of Colorado, most of New
Mexico and Wyoming, and small portions of
Arizona, Utah, South Dakota, Nebraska and
Kansas. Much of the information is presented
on the basis of the area as a whole, so that the

" reader is provided a new tool for gauging the

business possibilities of this area as an eco-
nomic unit. .
Trade-area maps are included which show
the various sub-area boundaries, the available
transportation facilities, population density,
topography, average temperature, and pre-
cipitation. The principle sources of income,
such as the recreation and tourist industry,
sugar beet production, gold and silver and

other mineral production are analyzed on the .

basis of recent statistics. As an aid to the
development of sales quotas, a series of bar
charts is presented showing 1920 and 1929
employment by principal types of business 'in
each of the 20 sub-areas of the region.
An appendix gives a discussion of the
sources of information used in the study and
of the sources of current business information
which - may be useful to business men, espe-
cially in the advertising fields. Copies of the
report (172 pp. mimeographed) are available
for 75 cents each from the University. of
Colorado Extension Division, Boulder, Colo.

A NON-TECHNICAL guide for the thou-
sands—perhaps millions—who aspire to go on

the air is offered in So0-0-0-0 You're Going on
~the Air! by Robert West, director of the Radi

Art Guild of America and associate member
the Society  for ' the Study of Expresslo
(Rodin Publishing Co., 200 W. 57th St., N
York). . The book contams samples of radi
comedy and drama scnpts, opinion of le:
radio editors, and ‘a’ criticism of faulty radi
speech and its influence on sales reactions, par
ticularly for announcers.  Mark Hellinge
Fred Allen are contributors.

A NEW bibliogrnphy of the literature

radi

BROADCAST

We Pay Our Respects To—

IT WAS ONLY in comparatlvely
recent hionths that folks in the
business of broadcasting began to
realize that a station’s popularxty
and public service is measured in
other things besides the watts it
catapults into the ether. One rea-
son for the blasting of that theory
is WIL,: St. Louis 100-watter, and
its president and general manager,
Lester Arthur Benson.

Without a network affiliation,

WIL has established itself as a ‘-

distinguished station even among
its higher power neighbors. In-
deed, its: power classifications has
not been-a deterrent. Calling it-
self the “Biggest Little Station in
the Nation,” its record of public
service and its business seem to
bear out :the ambitious claim made
in that slogan -Some $40,000 a
year is spent for local musical and
entertainment talent alone. Its
gross business compares very
favorably with not a few clear
channel stations.

sible for this: phenomenal
ent is ‘“‘Eddie” Benson, a
meer who has been identi-
in St. Louis
dozen years
e place_d St. Louis’ s first com-

the practicability of

‘two' ways from a

antomoblle—the forerun-

police radio services of.

e originated play-by- play

¢ "of baseball games in

uis, tand announced the first
by-blow account

that c

cast the Hardmg—Cox elec-»
r his improvised
from the basement of

tums oV
tter

‘was on the same eve-

at KDKA, Pittsburgh, went

ith the first regularly

d broadcast, remajning on -

tn}llu usly since amd

Jig :
world’s first perm, entk
& tatmn.

LESTER ARTHUR BENSON

" radio

 casting
_to St. Ilouis he launched the Ben-

A lover of the
bi hi

Like sp. many other executives in
foday, he began as a “ham.”
His first experiments in wireless
telegraphy began at the age of 14.
At 15 he had constructed an ama-
teur spark station, Anxious to
broadeh his knowledge, he entered
Washington University in 1916 to
study dlectrical engineering.

The following year found young
Benson, a stripling of 17, as a Mar-
coni wireless operator on the ves-
sel Arizona, a passenger steamer
on LaKe Michigan. This experi-

ence, however, was terminated in

a few months when he enlisted in
the army at the outset of the
World War. Despite his youth, he
soon became an instructor at Camp
Pike, eventually = being commis-
sioned f first lieutenant.

The ¢nd 'of the war was really
the begjnning of “Eddie’s” broad-
career. Upon his return

wood Radio Co., a radio parts and
service ktore. It was here that he
built his first broadcast transmit-
ter and! put it into service on in-
termittent schedule. The success
is eéxperimental programs at-
tracted \wide attention.

+ Twelve years ago he placed WEB
on the air as a commercial station.
Subsequpntly, this station was
moved tp more commodious quar-
ters in his radio store, and the call

since 1922,

SD, operated by the St.
Louis P t-Dzspatch and KWK, in
St. Louis, can trace théir origin
to “Eddie Benson.” In 1920, the
Post-Dispatch commissioned  him
to build 3 transmitter at the news-
paper plant. This station was

-started with the transmitter he
_ built: and

) operated experl
in 1922,
the transmitter. of KFVE, St.
‘Louis, later d:sposmg of it to the

late Thomas Patrick Convey, who j

changed ts call to KWK.

Leslyn Anne, now 3% years hOId

doors,

entally -
Two years later he built announcement by Ralph

,gator of the 'station.

~ing and r

PERSONAL NOTES"

GEORGE E. ZIMMERMAN former
manager of PRC, Houston has
joined the stntlon relnt)ons stnlf of
NBC in New York, Donald Withy-
comb, station xelatmns manager, an-
nounced June 1. Mr. Zimmerman,
besides being the founder of KPRC,
organized and managed WFAA, Dal-
las, and KFVM, Beaumont, Tex.,
joining KPRC in "1925.

JANE PORTER who formerly han-
dled the Shoppers Radio Service”
over 38 middle western radio stations
for the Corbett Advertising Co., has
joined KMOX, St. Louis, as director
of the “KMOX Magic Kitchen,”
which now has the following spon-
sors: Pevely Dairy Co., St. Louis;
Sieloff Packing Co.,, St. Louis; Na-
tional Cherry Ass'n, Chicago; John
Morrell: Co.,, Ottumwa, Ia.; and
Valier-Spies Milling Co., St. Ltmis.

SAMMY BERNARD BROWN, for-
merly of the announcing staffs of
WRC, WMAL, and WJSV, Washing-
ton, has joined the sales staff of
WDBJ, Roancke, Va.

JOHN H. DODGE, formerly with
Washington newspapers, has joined
the sales staff of WRC and WMAL,
Washington.

JACK FOSTER, former radio editor
and feature editor of the New York
World-Telegram, returned to New
York June 2 from North Carolina,
where he recuperated from a long
illness. He was greeted at the sta-
tion by a group of associates and
friends in radio.

GEORGE L. MOSKOVICS, formerly
of KFAC, and R. C, ankmm form-
erly with KHJ, both joined tlul sales
staff of KNX, Hollywood llle middle
of June,

D. CARTER, formerly assistant to
the publicity director at the Para-
mount Publix Long Island ' studios,
and more recently with TUniversal’
Pictures, has joined the CBS pub-
licity staff in New York, on the night
shift. e is a graduate 'of Ohio State
University.

CARLTON COVNEY has been ap-
pointed sales manager of the North-

. ern California Broadecasting System,

,the new hook-up of KJBS, San Fran-
cisco, and KQW, San Jose, formed
after Ralph Brunton’s purchase of
KQwW, (S)ther personnel’ named by
Mr. Brunton includes: H. O. Fieberg,
KJBS sales manager; J. Clarence
Myers, agricultural director; Sam
Melnicoe, KQW studio manager in
San Jose, and Ed Murphy, publicity.

C. MYERS, president of KOIN,
Portland Ore.,, ‘has returned from an
eastern tnp, durmg which  he at-
tended the NAB board meeting and
arranged for the release | of several
new KOIN programs to the CBS net-
work. KOIN at present originates
“Oregon on _Parade” and “¥our
Mother and Mine” for CBS,

DON LEB, head of the Dan Lee Net-
work, visited KFRC, San! Francisco,
the latter part of May for an inspec-
tion ~and *conferences with Harrison
Holliway and_ Fred Pabst. = At his
suggestion, .a productlon bureau was’

.organized, ‘with all department heads

and producers sitting ‘in ¢n. morning
meetings - anent programs 'and . ideas.

HANK RICHARDS, formerly pro-
gram :director -of KMO ,, 8t. Louis,
has  been 'appointed manager of
'WIND, Gary, Ind., nccordmg to an
L. |Atlass, op-
He succeeds

ge Jaspert, resigned.

FREDERICK R. HUBDR director,
WBAL, Baltimore, spoke at the recent

' CWA dinner in the Greenwich Music

New York, on “Mumcxpal

School,
i Mr. Hubér is Balnmore ‘s,

__municipal director of musxc

JOHN KAROL, du‘ector of market—
earch for CBS, arnved in
s Angeles the Jast week "in May
a vacation tmp of one*month to

CHARLES 0. C
sistant business |

i
ATTERTON, as-
nager of the Port-

land Oregonian in fharge of KGW and

KEX, and Harol
eng,meel, went t
Washington the
June. In New
with Richard C.

C. Singleton, chief
New York and
rst two weeks in

ork they conferred
atterson, Jr

NBC

executive vice presjdent, and:in Wasll~

ington they attend d

a hearing before

the Rudlo Commisgion.

WILLIAM V. R
ager ‘'of KFWB,
come engaged to
young screen actre

PETER DeLIMA
artists bureau for
chain, was painful
when his car skidd
cn the road while

CHARLES F. M4
advertising manage
geles Herald-Bzpre

Y, assistant maun-
ollywood, has be-
Virginia Dabney,
S,

manager of the
the Don Lee coast
y injured in June,
ed and overturned'
raveling from San’

. Francisco to Los Angeles. .
AGUIRE, national -

r of the Los An-
ts and former pres-

ident of the Log Angeles Advertising
Club, has been named radio coordina-

tion director for
paper,

tion for
A

the last

hat Henrst news-

which has had a KFAC aflilin-

WO yeurs,

‘World Broadeasting System, in char;,e
of its Chicago officés, was married in

Chicago June 2.

ED HANNAN, formerly of KGHI,

" KARK and KLRA,

Little Rock, Ark.,

has_joined the sales and announcmg

staff of WREC

, Memphis.

Franklin

R. Wintker, formerly of stations in
Chiecago and the middle west, and re-
cently of WNBR, has also ]omed the .

staff of

WREC' al

announcer and

commercial representative.

FREEMAN LANG

seription producer,

vas voted a reso-

lution and engraved laward by the Los

Angeles Breakfast
rescuing the party

Club «in . Muy for
f Gov. Griswold,

of Nevada, whose ydchting party was

lost at sea until fo

ound by Mr. Lang

aboard his power ecrjuisér Deirdre.

WILLIS_O.

coop

R, head of the

Chicago NMBC continuity department,
made a trip to Texas in June to con-
fer with officials of |the Crazy Water

Hotel Co., Mineral| Wells,

Tex., on

their radio program.

FRANK E, MULLEN,
of agriculture at Chi

in the drought area

studying conditions.

NBC director
rago, made a tour

BEH

IND

THE MICROPHONE

WILLARD WARR

tion manager of Ki

N, sales promo-
0-KJR, Seattle,

has been appointed liead of the pro-

sram department of the stations, ac- '
cording to announcgment by

Figher, manager.

SIDNEY TEN EYC

Birt

, former WLW

KENDRICK] vice president of

Hollywood tran- .

uring early Jung, .

and NBC announcer,|has returned to.
WCKY, Cincinnati, as morning an-

nouncer,

sockers”
sell Hodges,
nouncer at

He began his radio career
at WCKY geveral years
becoming well-known for hi
program over
formenx

KY, |Cincinnati, has
resigned to become [
at WHBF, , Rock Isld

M. I HULL until
operator “at WDOD|
Tenn., has joined
partment of WOPI, B

go, later
“Doodle-

Rus-
morning - an-
orts announcer

indy I

recently control
Chattanooga,

production de-

ristol, Tenn,

the

PHILIP IRWIN, recdntly of the cast

of Ned Lynch players
can theater in Portlgnd, Oreg., has

been addéd to the KGW-KEX staff

of announcers.

DAYID RUBINOFF,
weeks on the Cl

for

Pn Los Angeles
ase & Sanborn

NBC program, has op]ened offices on

the eleventh floor of

Building with his
business manager.

MARTIN WICKETT,

WAAW, : Omaha,”
Neb., and WLOE

St. Loms

brgther, -Phil, ‘as

formerly with
K¥ 'AB, Lincoln,
Bostﬂn, has: bee

‘appointed musical dlrector of KMOX,

at the Ameri- -

2

he Beaux Arts
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CHARLES
ed 1o 1l
(lvuﬁ 20

WL

o of

Bohas resizned
mannwer of the
s WO, New
cedunnder 1

of prow

N

D fornierty
ol the
. hus

3C press

\I)T[L

Lias been

\ BC

il\l\x«m

adenment of the teatiic \hpur

BARTLETT, former progrim
r CBN in Chicago. in June
n IInHmei to write comedy
for ‘the films,  Carl A Buss,
sceript writer for NBC in
alxin ¢ ved in IHollywood
June ta write =cript tor Para-

G.WL

Hennt.

SILANNON ALLEN, formerly with
WAMN,  Fairmont, W, Va, and
Lutely conducting his own continuity

s joined the

service in Washington,
and WML

production statl of WRUC
Washingron.

HERBERT KoOCH.

WIHLAN, Louisville,

a4 Keutucky Colonel by Gov, Laffoon
early in GJdune. Happy Jack Turner,
also heard on WILAR] nlso holds the

commissing,

JOUIN  PAGED chiet
KPR, Tholvawond, on Jhane T heeame
P woddivector of the =tation,  He
will he heard on the air o as on
“hnmer the e o Dayid
Carvlyle.

G l ADYS  THORNTON, actress,
sude lecturer, amd advance  pub-
woman, has been chosen hy R,
. director of WINR, as
uxical Clock Girl, She for-
s on the dramatic staff of
( U\(lhlll“ is_ the author of

Tea Room™ sketehes of
appeared over WEBC

antetneer gl

wider

Coand has
and CBX.

TUDITH DEMDPREY hus been
tiry 1o Kenneth Carpense GRORGE! FISCIHER, publicity - di-
wer of the NI Chicags rectar el special events announeer
for KEFWER. Hollvwood, on June 1
CLYDE MORSE . A ohtained o marringe Iiw to waed
WHLANE, et ot i 35 Mo Youder, concertpianist.
to devete lisx tie 1o concert pinno WILT GUNZENDORFER, long an
wark and reaching,  No successor i orchestra leader iy San Iranciseo, has
yet been named. Frank W, Ke joined the Thomas Lee ar bureau
publicity manager of WHAM. ix do at KEFRC as aid to Elis Levy, mana-
sound &1':1«E mment, for  Hear wor. '
newsreel releases | Rachester )
. eues I Rochester. GENE LLEWBELLYN. staff_pianist
i GEORGE NEW. newcomer to radio, at WCAR, Pittshurgh, and Howard
i = been added 1o the announcing Trice. WCAE tenor, were married
T staft of KMTR, Hollywoad. Juue 9 in Pittsburgh.
) G )

K EFDM
“The Voice of the Sabine District”

Remote Control Studios: Port Arthur, Orange, Texas
and Lake &harles. Louisiana
v

We do not sell the ute of our facilities based on the
maximum physical coverage, but upon the trade territory
in which we predominate.

No one advertising medium within ‘itself will produce
Write for details as to merchandising
support in cooperation with the manufacturer, wholesaler,
Such service includes personal contact with
the retailer through the cooperation of the wholesaler,
window displays, and personal letters to all

maximum _results.

and retailer.

The Sabine District covering Southeast Texas and South-
west Louisiana is rapidly becoming one ‘of the Gulf Coast’s
leading industrial centers, and is now one of the brightest

spots on the map.

There are some things we must I\N()VV * We can and
will increase the distribution of any produet of merit.
mit through your advertising agency vour method of dis-
tribution, and we will submit a plan 'of cooperation in
keeping with vour policy of doing business.

SABINE BROADCASTING CO.. IVC

P. 0. BOX 2950 ;
BEAUMONT, TEXAS

e retail trade.

Sub-
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- signed to production duties.

which ‘he called radiovision, died
. at his home in Washington June 6.

tin ill health for nearly three years.

i Ind.
I television systcm which he sold in

l
|
READ SALES JUMP

|
1
|

KPO’S MAN POWER—This is the transmitter personnel of the San
Francisco station. Left to right: R. W. Clark, assistant station engineer,
L. Barron, C. D. Peck, station engineer, W D. Kellogg, 0. H. Brown,
\\'. H. McAuley, E.A. Poage and A. O. Dingle.

| Show steady increase since first broadcast

HERMAN FELBER, Jr. conductor
of the WLS studio énsemble, has ae-

IN THE

copted an en as conecert nus- ; .
' ; e Svm- Al ] g ; - -
:;Il’unl\” 4:1?:‘()n“§lx'n during l\)]x:, i}"l.!}i’.l_n y (" () N l R O I" R O O :M i . y
T il et i WS WRC and WMAL, the two NBC stations in Washington, D. C,,
! ' TH DETROIT office. division of . . .
SO BEATON. who came to WIEAS,  field operations, Federal Radio Con. are proving " breadwinners” for a large local bakery. This adver-
Fowisville, Trom WOW . Omalie five nis l““_ on Wfurie 1 omoved o the ltml, . . Lo,
e o e s promoted flonr o the e bl ol l,lu.ulnm !‘,, tiser, using both of these st:anons for over four years, recently put
Ixum studio divector  ain el an Lt ety Cranic ol as the . i
Botneor to program director of  inspeetor in charge, the stations to a fest. Sevgn months ago five evening programs
WIHAR, e succeeds George Wicder- . T U R
hold. Pecer Monroe, stafl e ¥ If;\‘ 1’11\}“}31‘1’](\, il cnsinee i over WMAL and seven aynme programs over WRC began
s been promoted to Mr. Katon's o
N article on “The Operation of Mercury
former position. e Rectityig uhed i fhe Mo featuring a well-known b#ead loaf made by the company. The
HARRY JAMEN has bhecome director issup of Broadeast Neirs. published
of public relations for Radio Release. by RCA Vietor Co. " response by listeners was immediate and fremendous. Beginning
Ttd.. Hollywood transeription  pro- N AT TR . e T . . .. .
e e Was onee mamger ot ROBERT . {:}ﬁ{;g‘lihl'n“‘Lnlw-;f\:x'.-r]iffﬁ with the first week, sales of this item started to climb and today,
KELW. Burbank. Calif.. and later of N R T Hart for " ® . .
KDB. Santa Barbara, staff of WEIC, Hartford. seven months later, the increase totals over 200%. In addition these
NATHAN \I’\\ formerly  with . I :\II’I.L!-A!L 1{)1"11‘“*1'1‘\' ('I}n{u)v engi- t tati h R
NBC in San Praneiseo, has omoved  U0eF ;’1”1\R(<,\I, Harliniy, ‘_lvl.\’,l.)ll(u‘n;q wo stations have pushed|the sales of special week-end cakes
1o Lox Angeles and will form a con; Jome e technlens sta o1 it -
ot e e s been violinist ;\'hl"‘;?;['mh.”:f.’.'n}.ff”\\\”ﬂ Jormerly it above the 300% mark: Each Friday and Saturday the audience is
and leader of an instrument quartet ’ 5 e 0T N -
for NBC for several years. LOUIS J. I.INI«;,,.xngm]w of WKL, advised of the special cake which is on sale over the week-end,
e a8t Detershurg,  FlaL hax been ap .
Q'E)Ix?l)m?xle\ Yl‘i‘lll;(?vhl"ll ‘1(;'(2'11‘1) ‘xllll]:::}ét(\:lmt‘((, ]mmlo:l (1.10( l)l‘::i;; al ld‘\'iwrl of N&I‘xi‘ fl‘{‘\ and bY Saturday nlght Cﬂk? counters are USUGHY SOld out.
\ ine staff c eI A o police department,  which  hag  jus . b . . .
m”‘.}lg:‘ou]uxn, staff of KFAC, Los  [liiled a new police radio station. The experience of this advertiser is typical of the 120 local
TEDWARD g TORD. former an. PRI A S T il ~advertisers who have beer[t using these two stations .during the
nouncer 0 orcester, hax . Sy . H
Joindd the announcing q{.ﬂl of \\\IILI %\‘:1(‘;‘;;"1{'11}" built an amareur station, first five months of 1934. F(pllow in the foot-steps.of these local
Boston.  Ile was succeeded by Arthur .
R Hall. formerly w ith various Boston %, T CARTER Formerls of he e leaders and reach the rich land responsive market that WRC and
stations. H(‘(‘\l])'f ~tn 4] ortolk i
F. O, VAN PELT. who :mntnnu-orl h,“. tmxun,]‘]‘( ¢ “Mrlwp(,“{:”{‘\“:lmi'\{ ,?};’;H WMAL Offer at 10W cost.
the original Wampas film star pro- >ristol, ent N .‘,‘ “.)' o @ nay . - .
vt ae et anmonneer 1) yers Pt o the ansgtuestig G e For detailed informafion on rates, coverage and resulss,
o Ve 1}):”]\\\][ Los Angeles g st ! YL A . . i . )
hite returned 1o the air over KAPC, - Absence of nearly two vears owring contact either station or an}y of the offices listed below.
Beverly IHills, with a program  of RN, DA p R ; :
.\lc—(;v.\l star Ile now heads the of WJEJ. Tagerstown. Md. .
radio activities for the M-G-M studios ROLAND HALE has been appointed o
at Culver City. chief engineer of \\UR( Wor

sudeeeding Francis J. D
seently resigned to become ch

Mass.,

director of music
who

JRCOVITZ,

ABLE B

for K and KGW, Portland, Oreg..

colebrated his tengh anniversary with engincer of the new Worcester poli
KGW May 25 with a special half- broadeasting station. i
hour conce IHe played some of the 1S, edgineer on
musienl numhtu he playved on his 5 ] Vashington, will
first KGW program in 1924 ' J A\ Mabhel Vi

ginia Ni . ashingtoh. Th
\HH spend a two weeks honey

in Atlantic City and New York

WEBER,
New o York
to Dorothy Wooln
Tork. - Chief: Operator
of WMCA, was one
o the  wedding, which
1)laco in the L‘huth of t[m Ad
New York

ROBERT BOWMAN resigned
sistunt production manager of
San Franecisco, on June 1, and le
immediately  for the Harold
I]vlw\tun, ma director at Stan-
ford Univ ty, has succeeded ‘him,
and  Austin has been as-

I’H"IIY(’B
WIS i

Peterson

C. Francis Jenkins

DR. C. FRANCIS JENKINS, in-
ventor of a visual radio system

—————————

A, LIMBERG,
“atudio engi
pmeni@ oi

He was 67 years old, and had been

Besides his widow, Dr. Jenkins is

_survived by his :father and two

brothers, all residing in Richmond,

Test §
He was the inventor of a Ro hester, pla

f ] dio 4]1
0 (M et
1928 to the Jenkins Television s tIt{]ochestm
Corp., then a subsidary of the De- tric Cor rp., at the rec
Forest Radio Co’, for $250,000 cash %l’lt‘m-ll”]ﬂ-\lDHfl]I tf
and stock valued at millions, Hold- it elder Boiy

ing.an honorary degree from Earl-

. ham College, he was also honored

‘with two gold medal awards from
ithe Franklin Imtltute

BROADCAST
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Three
Candles

--and it was

our party!

Saturday, June 26th, we cele-
brated our third anniversary as a
member of the Columbia Broad-
casting System. To be sure, birth-
day candles burned brightly in
celebration of the important event.
Good wishes and felicitations from
our friends were many and most
enthusiastic—likewise very much

appreciated.

Accepting the time - proven
adage, "It is more blessed to give
than to receive’ at its face value,
we marked our Third Columbia
Anniversary with a gift to our
listeners — the gift,. a Mighty
Wourlitzer Pipe Organ. And so
WWVA adds still another chapter
to its service—a service which
ranks our listeners ahead of all
other phases of broadcasting.

Yes,  indeed, our ~ anniversary
was our party to our listeners
which perhaps best explains why
April mail returns list responses
from 761 Pennsylvania towns, 345
Ohio towns, and 305 West Vir-
ginia towns. Advertisers will do
well to consider such ar outstand-
ing tri-state district radio service!

5000 WATTS

WWVA

1160 KILOC /CLES

West Virginia
Broadcasting Corp.

Hawley Bldg.
Wheeling, W. Va.

Columbia Station
“,
Representatives
J. H. McGillvra, 485 Madison
Ave., New York City
Myron A. Reck, A-1808

175 West Jackson St.,
" Chiecago, Il
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Congress Orates
(Continued from page 6)
ton, Pa., in which he charged poli-
tics had been played. In the course
of his disciission he criticized cer-
tain attorneys who he said at one
time had represented WNBO.
Rep. Fish. (R.), of New York, in
an address, also made allegatmm
of administration domination of
broadcasting, as did Rep. McGugin
(R.), of Kansas. The former of-
fered an amendment proposing that
public officials and members of the
family be prohibited from accepting
money for speaking over the air.
The amendment was ruled out of
order, however. Rep. Truax (D.),
of Ohio, charged that Iather
Coughlin, Detroit priest, had been
barred® from the networks, and
asked for an investigation, which
also was ruled out of order.

Bland Fought Report

FURTHER discord on radio regu-
lation developed in the House June
9 after Chairman Rayburn had re-
ported the 'measure from confer-
ence. Chairman Bland (D.), of
Virgiia, of the House Merchant
Marine, Radio & Fisheries Commit-
tee, opposed the conference report
because of the inclusion in it of
amendments to the Radio Act of
1927, which he maintained was a
function delegated to his commit-
tee. He asserted the measure was
being jammed through the House
without proper consideration, and
was supported in this view by fel-
low committee members. The con-
ference report finally was adopted
without change by a vote of 48
to 40, after a point of order by
Rep. Bland designed to block ap-

proval was overruled by Speaker

Rainey.

Radio pryotechnics in the Senate
were launched June 5 by Senator
Dickinson (R.), of Iowa. He of-
fered a resolution demanding an
investigation of the Radio Com-
mission on charges that it makes
its decisions on orders from the
White House. He introduced in the
record the entire series of articles
written for the Chicago Tribune,
by its’ Washington correspondent,
Arthur Sears Henning, purporting
to disclose the degree to which the
administration is dictating the op-

- erations of the Radio Commission.

Senator Dickinson spoke in de-
fense of Commissioner Lafount
and Dr. Jolliffe, chief engineer of
the Commission, whom he said are
reported to be among those who
will be “sacrificed” because they
are Republicans. He praised the
work of both, declaring that the
new Commxssnorg~shoud not losc
their valued: services.

After inserting the Henning ar-
ticles in the record, Senator Dick-
inson said that if half of the
writer’s allegatiops are true “im-

peachment would be a mild reward"
for the conduct of some of the .

commissioners.” He said judges
have been impeached for far less,

and asserted that the air-mail

scandals “pale in virtuous dealings
besides these charges.”

On the following day, Senator
Long (D.), of Louisiana, offered an
amendment to the Dickinson reso-
lution, in which he made specific
reference to the so-called WWL:
KWKH case, and proposed that a
special committee of five be ap-
pointed to investigate the Dickin-

son charges. This resolution was

referred to the Dill committee,
where it is likely to die.

Life Insurance Company
Buys Greensboro Station

IN THE BELIEF that life insur-
ance and radio “go hand-in-hand,”
since both are deditated to the
‘“‘public mtexest, convenience and
necessity,” the JLﬁ'erxl']son Standard
Life Insurance Co., Greensboro,
N. C., recently arranged for the
purchase of the capital stock of the
North Carolina Broadcasting Co.,
Controlling  WBIG, of that city,
according to Joseph M. Bryan,
secretary of the insurance company
and new president of the broad-
casting company.

Karl Ljung, Jr., vice president
and treasurer of the radio cor-
poration, is also assistant secre-
tary of the insurance company.
Other officers and directorg of the
radio corporation include Julius €.
Smith, general counsel of the in-
surance company, clected a  di-
rector; Howard Holderness, treas-
urer and director of the insurance
company, elected a director, and
Maj. Edney Ridge, ex-soldier and
ex-newspaperman, elected secre-
tary of the radio corporation and
designated general manager of the
station.

New Oregon Group

A PROPOSED new regional net-
work of three Oregon stations is
reported from Portland, following
the licensing of the new daytime
KSLM, Salem, by the Radio Com-
mission with 100 watts on 1,370
ke. The Salem station is owned
by Harry B. Read, operator of
KXL, Portland 100-watts. It is
proposed to link KXL with KSLM
and KORE, Eugene.

Spot Broadcasters—

KXYZ

500 WATTS

first in HOUSTON
in...

Local Food Advertising

and

Woman Listener Interest

I women will buy what
vou want to sell, KXYZ
can  successfully  mer-
chandise it in Houston’s
trade area for LESS than
vou otherwise would pay
for Houston coverage

Agency Requests -
Handled Promptly

KXYZ
HOUSTON
1440 K.C.

500 Waits @

At Last!

0 -
s‘SQ’Q

First Sleps’to Radio Recognition
Facing the Mlchophone

For the Love of Mike—Don’t!
Comics of the Ether
Gags—Begged, Borrowed and Stolen
Writing Radio Comedy

(With Sample Scripts)
Music for the Multitude
Beethoven vs. Berlin
Tin Pan Alley-oop!
H. R. H. The Radio Fan
Women and Radio Success
New Esperanto of the Air
Radio Guilds of America
Radio Under the Mikro-scope

"THE RADIO SPEECH
PRIMER

talk values.

Is Micr N y?

Just QOut!

THE FIRST BOOK ON RADIO FOR EVERYBODY! ,

A POPULAR GUIDE TO BROADCASTING!
INVALUABLE FOR SPONSOR AND STATION OPERATOR!

| WWREGOIG g,
A By ROBERT WEST 0@

Director of the Radio Arts Guild of America 4 s,
With contributions by FRED ALLEN, MARK HELLINGER

And ’orizinll EDDIE CANTOR comedy scripts by DAVID FREEDMAN

A Partial List of the Contents

The Rise of the Sponsors.

The Cult of the Announcer

8. 0. B. Announcing

The Ear of the Public

Radio Drama Writing
(With SBample Scripts)

The Training of the Radio Actor

Building of a Program

-The New Code

The Pulpit of the Air
The Newspaper of the Air
The Classroom of the Air
Professors Amos ’'n’ Andy
United States of the World
Government by Radio

The Future of Radio

—ALSO INCLUDES-—
“THE RADIO EDITOR
AIRS HIS MIND”
The first book to show An amazing expose of  Essential information for
the correct way to speak  what is wrong with the every one in every de-
on the air and effective radio by the critics from partment of broadcasting.
ways for increasing sales-  all parts of the country 1

HANDY RADIO
GUIDE

OVER 200 PAGES packed with fascinating up-to-the-minuu

and constructive criticism

for everyone i

200 W. 57th STREET

facts, nimuhting sug:esitlom

from any angle

ONLY $1.75 (Add 15c for Postage)
For Sale by Publishers Only—Order Direct From

RODIN PUBLISHING CO., Inc.
Rodin Studios, Dept. 400‘

NEW YORK CITY

BROADCASTING * June 15, 19

PREFERRED
RUN-OF-PAPER
POSITIONS WILL BE
ALLOTTED -
ACCORDING TO

OF RESERVATION
ATES

"NATIONAL PRESS BLDG.

, 1934 + BROADCASTING



www.americanradiohistory.com

Current News About
Representatives and

The Business of Broadcasting

Accounts, Pending Schedules, Transcriptions,
Apparatus; Notes from the Stations
|

TATION ACCOUNTS

£

Flag Co.
5 one-min-
Tleteher &

co Faweett
(T rwe Conje

dnseriptions,
Minneapolis:
ol Juston

Broek-
(Fare's
Lol

U

veral Baking o,

v Py, 7 ostnnaunee
1 S woeeks, Batten, Bare
s & Osborne, NoY.o Gens

1 Motors (G. M.orrucks trae-
Gions, Camphell-Ewald, Detroit:

k& Co. Baltimove (Buan-
3 transceriptions, Van
ale & Co.. Balrimore:
eking Co.. Cambridge, Md.
(canned goods), studie prograns, 13
weeks, direct ; Solavine Co. Baltimore .
(O1d Sol cleanxer)., T announcements
weekly, © weeks, Theodore Newhoff.
J. A, Tumbler Lathora-

imore (furniture polis
sevipfions, divect: Noxzenn
4 G, Balrimoere  (Noxzemat
ranseriptions, Ruthraufl
N, Y.: International Bed
Baltimore  (White  Cloud
transeriptions, direct
ackwell, Baltimore (pre-

V. 64 transcriptions. Van Nant.
Dugdale & Co. Baltimore: Better
Homes & Gardens, Des Moines (mag-
announcements,  Coolidae

Nant.

Phillips Px

Chemiet
creamy, 13
& Ry
ding

Cla,

azined, .
Addvertising Ageney. Des Moines,
WP, Hareisburg,  Pac Oneida

T.td., Oneida. N. Y. (sil-
9 announcements. thru Ao
& Son, Uhicago: United
. Boston (Rexall products).
5 quarter-liour transeriptions, Street
& Finned. N. Y. Philadelphia  Ti-
(Sunday paper), 20 announce-

quirer K g
ments. Cox & Tauz Philadelphin:
Westery  Co.,  Chicago (handker-

J. Walter
emat (hem-
ennt ereamb.
iptiol Ruth-
Chryster Motor
Ruthrauff

¢l . 13 announcements.
Thompson, Chicigo:
ical Co.. Baltimore (
13 five-minute transc
rauft & Ryan. N. Yo

Corp.. 15 announcements,

& Ryan. NO°Y Dobbs Co.. New
York (Tomex), 14 announcements.
W, =, Hil Co., Diteshurghs Soeony
Vacuum Corp.. Jersey City. Mobi
gas). 153 one-minute rranscriptions, J.
Stirling Getehell, No YL B

WNAC, Boston: Reo Moror Car Co.
13 weements, thra Maxon, Ine.s
Detroir . Buick  Motor oo 5 an-
notneements,  Campbell-Ewald, De-

troit : SNeminole Paper Co. New York

3 announcements. Radio
Broadeast .. Boston : Brooks, Skin-’
ner Co.  Lynn. Mass (portable
houses ). 26 announcements, .
Frost Co. Boston: Coward Shoe Co.
New York, 312 announcements,
Fletcher & Ellis, N. Y

WABC: Webster Eisenlohr, Inc.. New
York (Girard Cigars), on June 3
started ~Girard Sport Column of the
Air. with Joe Williams, noted sports
Writer. daily except Mondays, 6:45-7
p. nu. thro NoOWL Ayer & Son, New
York.

WKAQ. San Juan. Porto Rico: J. B.
Williams  Co., Glastonbury,
(Shaving Cream and Agqua Ve
13 weeks, thru National Export Ad-
vertising. Inc., and Conquest Alliance
Co.: H. J. Heinz Co., Pittsburgh, 13
weeks, Conquest Alliance Co.

KPO, San Francisco: Dr. Miles
Laboratories, Inc., Elkhart, Ind (Alka
Seltzer). thrice weekly transeriptions,
thru Walter Biddick Co. Los Angeles.

(tissier,
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Avocido Soap Co.,
thru Norman

WONW,
Omaha.

Omaha:

WOAR Pittshursh
transeriptions,

W, S, Scull
Co.e Camden, NL L 3

{Bosco), an-

“;;““““ml’}““*‘ {‘lil%lllulbl.] h}\l““’i,d}é‘l“li Kirschbaum & Co.. Omaha; California
srong 0., riladelphia s Genera o ekine Cor . PRSI .
Motors, 180 announcements,  Camp- i(nlm\, Corp., Han 141“"“\{9 .(D"I
bell-Bwald,  Detroit;  BEx-Lax. Inc. "I““_“' products), transcriptions,
Brooklyn, 182 announcements, Joseph -‘“L,’Z Dietary JFoods Co., Minne-
Katz (o.. N. Y.: National Biscuit Sapolis (Dietene)s, studio  announce-
Co.. New Yor mouncements,  sments, Critehfield-Graves Co.. Minne-
My icke ¢ Beech-Nut apolis: Dodge Motor Co. transerip-
Packing I otranserip- tion  announcements, Ruthrauff &

tions, Mot ann-FErickson, NoY oo Keafi- tyan. N. Y.; Ford Motor Co. studio

Phenix  Cheese Corp. Chicago, Y annonncenrents, NoOWL Aver & Son,
annonnceements,  Needham, o Louis & . g rod ear & Co. Newark
Brorhiy, Chicagor U S0 Sehool of (oge dyes),  studio announcements,
Musi e vl Ceorrespondence SIHB: Gillette Safely Razor Co
course ) teanseriptions, Rose Mar Boston, Lranseription sipnouneenents,
ting fnew NV A Wi i Rutheaull &  Ryan, N Y.y Hillks
cine Col St Louis (T ol Firox., San ranciseo Ceolfee), brinse
nouneen . Ruthranft Van. o cpiption announecements, NoOWo Ayer
NOY rduer Nursery oo B & Non, N - Kuox Gelatine Coy,

Ia., 137 anuouncements, Northwest
Raudio Advertizing Agency, Neattle.

KMOXN, St
tlAing Lo, 1‘:1'11%. time signals, 9 da

Johustown, N. Y., announcements,
Federal Advertising Agency, N.YL
John Puhl Products  Cos~_Chicago
(Little Bo-1’eep ammonia ), announce-
ments, Charvles Nilver & Co., Chicago;

Lonix: Dr. Pepper Bot-

divect © Marlin .\Iun'l‘ﬂ.l A“ ater, Mar- zfjd-Continent Petrolenm Corp..
lin., Tex., thrice weekly ;\h“l“‘ Pro- o rpylsa, Okl transeription announce-
LTI, weelks, thru Falls Adver-  an 3. Potts & Co.. Kansas
tising Co., Marlin: Missouri Bgg Pro- City . Nash Motors Co. "Kenosha
ducers Association, N “””,“\' o morn- Wik, transeription  annonneements,
s W celely. :\“h‘ ;"’I’r",“'“', St SHB: National Refining Co. Cleve-
Louis: Bl IFlag _ Co. saltimore Land (White Rose gas), announce-
(seet powder), B temnseriptions ey Hubbel Advertising  Ageney
weekly unfil Aug. 10, Fleteher & BHis,  Ponngzoil Co., Kasis City, transeripe

N Bail Brothers, Muneie, T,
(Fruit jars), twice weekly, until Sept.
20, Applegate Advertising Co., Mun-
National Toilet Co.,, Memplix

tion anpouncement [STTATTRITT I
Ryan, N. Y.; Psychiana, Ine, N
Francisco (booklets), announcements,

cies N & Bob Roberts & Associates, San Fran-
(face powder) 3 quarter ”thnco ciseo:  Quaker Oats Co., Chi

weekly, 8 weeks, _R(wlw. Williams  ¢omic seripts, Fleteher & Blis, N, Y N
& Cunnyngham, Chieago. Nendel Co.. Kansas City, announce-

ments, Hogan Advertising Co.. Kansas

Dodge Motor Co.. City; Nkelly Oil Co.. Kansas Clity.

KEIL Los Angeles:

5 transcripti hra Ruthre & R s
l){\';txl lll\t\gl;m{jn A\t;ll‘;;nd\m(“})'luﬁptt transeriptions, Russell Comer Adver-

City; White Eagle

‘tising Co.. Kan

Moines (cosmeties), 13 weekly ‘tran- B . - Y
WL Aver & Nom, N Y. Oil Corp., 'I\.;n} o City, announce-
inton Refining Co.. M ments, .L”hnrlm;,"(}et(‘l‘IM.I. N. :
) (G. Washington coffee), Willard l:lhlvlv Co.,  Chicago, an-
S weekly transeriptions, Cecil, War- nouncements, First  United  Broad-
wick & Cecil, N. Y.; Western Co., casters, Chicago. )
Chiengo (. West's products), 39 WJIDX,  Jackson,  Mis Pontine
transeriptions, J. Walter Thompson, Motor Co., 30 transcriptions.  thru
Chicago: Better Homes & Gardens,  Campbell-Fwald, Detroit; Dr. Pepper

Des Moines (magazine) 2 announce- (‘o., Dallas (beverage). T8 tran
metts, Coolidge Advertising Agency,  tions, Tracy-Locke-Dawson, Inc.
Des Moines; Fawcett Publications, las: Kerr Glass M Co.,
Minneapolis (7'rue Confessions Mag- Springs, Okla. (fruit jars), 26 studio
azine), 2 announcements, Critchfield announcements, Rogers-Gano  Adver-

Graves Co.. Minneapolis; United Drug
Co.. Boston (Rexall products), 3
transeriptions, Street & Finney, N. Y.

tising  Ageney, Tulsa: Dodge Motor
‘0., one-minute annonncements, Ruth-
rauff & Ryan, No Y.

PIONEER DAYS—Just about 13 years ago, in 19 he “giant
began operating in Newark, with pole antenna on ‘the roof of the
Westinghouse factory and with power of a few hundred watts. RCA
furnishes this picture of the formal opening, with Olga Petrova, the
noted actress, performing before this curious microphone setup.

Coments

Wiz

WENS, Columbus, O, Amervican Ry
arch Chemical Co., Columbus (Ruy, |
uj. ‘

s

A studio progriu. B_days weekly
1 year, direct; Carter Medicine ()
Now York (liver pills), 3 anuoung |

weekly, 1 year, throoomy b
Broadeasting, Ineo N0 Yo Bay Stag ¢
Fishing Co., Boston (o Fathyy
Fish), 2 announcements weekly |y
weeks,  Street & Finney, N

Great Seal Products,  Newark, )
(Great Seal vanilla), 2 announg
ments weekly, 3 months, J. Horge

Little, Columbus; 1lousehold Finang
Corp., Chicago (1lousehold insul';mce)
“Musical Cloek,” 6 days Wt'!'k]y,l'
year. direct; Maryland Pharmace.
tical Co., Baltimore (Rem), ¢ g
nouncements weekly, direct;  Omyly,
Flour Mill&  Omaha, Neb.  (Omg
hread)y, children’s program. 6 (ay
weekly, direct; Pontiae Motor (
Co., announcements, G days weel
month, Campbell-Bwald Co., Detroit:
Purity  Bakeries, Chieago f'l‘:lsly[x’
read), fwice  weekly, 3 J
Hanlt-Metzger,  Chiengo s

Corp., Cineinnati (Philgas), &
weeldy, bovear, direct,

WACO, Waeo, Tex.: Dr.
¢ s {heverages), 51
y-Locke  Diwson, Dadlas;
Co., Ban Antonio (corn confectio)
daily announcements, 52 weeks, P
ker Valentine, San Antonio; Housf
Brewing Co., Houston (Grand
heer), 3 studio programs weekly,

weeks, fthru local branch; Penn
(& Ofl City, Pa. :
B2 five-minute trans

riy
N. Y.; United D
])1'(»(111(%

ptions,
\

& Ryan,
., Boston  (Res
quarter-hour  tran
Jroadeasting, Ine; &
Co., Nan Antonio, weekly
wments, 26 weeks, direet;
& Co., Badtimore  (Banquet tea)
announcements, Van Sant. Pugda
Co., Baltimo Dr. Hand Co., Phj
delphia (medic
daily, 14 s, J
phiw; Ironized Yeast Co., Atlanta,
announcements, Ruthrauff & R
N. Y.: Kellogg Cereal (o, Ba
(reek, Mich., (corn flakes), 14
nouncemerits, direct; Oneida
munity ¢ Oneida, N. Y. (sih
ware), announcements, A,
Nears & Son, N. Y.

WIBM, Jackson, Mich.: Swift &
(Sunhrite Cleanser), G0 annou
ments, direct;  Michigan Bal
Grand Rapid G weekly pro
direct ; Standard 0il Co., 26 ann
ments, thru McCann-Erick
cazo s Procter xi reft)
announcement: V. Kastor &
Chieago;  Phillips  Petrolenm
(Phillips 66), 3 announcements
6 weeks, direct; Goodrich Silvert
Ine., Akron (tires), 18 annou
ments., direct; Gem Products 8
("o., Camden, N. J.
26 announcements, dix H
('u., New Orleansg (Wesson
announcements, direct; W,
Jogg Co., Battle Creek (Kelloge ¥
G announcements, i
Ketcham, Detroit; W
oty, 1 half-hour fran

WHBE, Rock
Motors, 27
Camphell-Bwald,

0,, 12 announcemer
pell-Ewald, Detroit; Goodr
town, Inc., daily baseball
rect s Des  Moines Registe
wouncements,  direct; Inter

_partment Stores, New. Yor
nouncements, thru - Hills Dry
Company, Davenport; Reo Mot
Co., Lansing, Mich., 13 ann
ments, Maxon, Inc, Detroit;
home Shoe Stores,” 8t. Paul, 8
placed locally

plac
Port |
sng Magazine,
nty, thru Coolidge A
Des Moines; Buick
Co.,, 6-time dai
days, Campbell
Kelfood, Los Angeles, 52 t
tions 3 times weekly, V
ton, Jr., Los Angeles; T
sions - Magazine, Minneapol
nouncements, Critchfield-Graves
Minneapolis. .

BROADCASTIN

TENT ADVERTISING PRODUC

CLEVELA

RESULTS

OF COFFEE A DAY

over and above usual sales

Tons of coffee; tons of butter; tons of staple every day mer-
chandise sold over the counter to WTAM listeners. Clerks
kept busy making sales — extra trucks added by whole-
salers and manufacturers to keep up with the demand created
by the 15-minute afternoon programs sponsored three timés a
week over WTAM by a local chain grocer.

In order to definitely test results, special radio offers on

coffee, butter, bacon and ground beef were made. In every

ca’sQ; the increase in sales p“roduced by WTAM was counted
in tons of merchandise over and above what the stores nor-
mally sold—specifically, two tons of coffee, three tons of butter,
according to reports from the sponsor.

For the advertiser desiring adequate coverage and sales
increases in the Cleveland market — which compﬁses 48 coun-
ties in Northern Ohio, a circulation of over 800,000 homes —
WTAM is the most logical and economical buy. The experience
of this advertiser is,Atypical of the success many adveisers,
both local and naiionial, have achieved through WTAM.

For detailed information on rates, coyerage and results,

contact the station or any of the offices listed below.

~_ F


www.americanradiohistory.com

WN AU Proaducts WGN,  Chicago:  Horlick's  Malted
e, two Milk Corp., Racine, Wis,, “Lum and
weekiy, Abner™ 15 minutes & days weekly, 13

weeks, effective June 17, thru Lord
& Thom Chicago; Pharma  Craft
L‘u., Lo le («lunlm mt) 13 minutes
3 days w eekly l’ weeks, from June 12,
Louh n s Cheese & Produce
\(lnm ). 1o minutes
June
l nlnu:lm, N. Y. 5 Phillips-
, New York (V an Heusen
1 5 minutes  twice weckly
iptions from June 19, Peck Ad-
sing Co.,, N. Y.; Rival Packing

: Blatz Brewing Co.,
n

po meements, thm , Chicago (dog food), 15 minutes -
on-Dunlap  Associ- once Wi cekly from June 10, Charles
Apph nee Soci- Silver & Co.. Chicago; Good Humor
), daily an- Tee Cream € orp., Chici e (ice cream
. indefinite puiul, Camp- bars), “time Is » weeks from
I)-[mn Kasper  off June aust, Tne, Chicago;
15 minutes 3 days  Michi st & Resort Commis-
viod, thri James  sion, rit, announce m«m\ Ciangp-
{ hzr ago st Spragoe Warner  bell-Dw xM Co., Detroit s Krank
|“S|”1.-\~;.l4~ croeers), Con S Paal o Tather ¢ xni rvm-wwl
, indetinite period, IS minutes 3 days weekly, Heineke,
S Bliott Varnish Iolis, Young wen & Finn, Chien
Frozen  Des . e, € ies ago  {iee

15 minntes twice o
agnesi ' transeription
LRoehe, Wil
« hicagor Gas
\[Ulln[\nl i
indefinite

cream miny, 15 m]mm-
3 days weekly Y weeks,
liams & Cuannyngham,

Applianee  Rociety  of
Chicago, daily 15 minutes

15 and 3 time sig
o, Levy \I\ew)n Co., Chicago.

WJIZ, New York:

Modern Iwmd Proc-

ess (o, Philadelphia dog  period, Campbell-Ewald, Inc., Detroit;
food) on June 11 Swan  Illinois  Central Railread, Chicago,
ting. dog stories, Mondays, 4:15 3 announcements wee! indefinite

p. m., thru

The Clements (o,
. Phitadelphia,

period, Caples Co., Chieago; Walgreen
Drug Stores, lmm'o 15 minutes 5
days weekly, ]») weeks, thrn Blackett-

. Chicago: LaNalle Sales Or-

L Serve
; w. Chicago (cometery lots), \‘uln]wk ‘IIumInu-n Chie: II' ”1 i“l \)t.l

o " tles, ne (Elec-

15 mmun\ renewed for 52 times, thrn tm[u\) 1ls uulMin'Io
E. H. Brown, Chicago. er Co., Chi-
minutes 3 days

Rogers & Smith,

ADIO STATION
EPRESENTATIVES
WALTER BIDDICK CO.

568 Chamber of Commerce Bldy., Los Angeles

i Co, It
ne, Iml (Nu-Way \hl\lll‘ crean s,
15 minutes 13 times, thru oy wers &
Smith, Chicago: Chieftan Mftg, Co.,

"’%ﬁ‘;‘;,ﬂf{mz;" Fsr:;f;:“ (shoe polish), Baltimore, 3 transcrip-
619 Charles Bldg., Denver tions weekly, 45 times, Van Nant,

Dugdale & Co., Baltimore.

PREFERRED ALL OVER TOWN

10.;100 PERSONS ASKED "TO WHAT
STATION ARE YOU LISTENING?”

MAJORITY REPLIED KMBC

BIG LOCAL ADVERTISERS

PREFE ALSO!

SEND FOR CHARTED PROOF

STATION KMBC- E\ﬁ.‘\isAS CIT

NEW YCORK OFFICE ~ CHRYSLER BUILDING
CHICASO OFFICE - WRIGLEY BUILDING

Page 34

.oeream pow 111\1), 1,095

WLS, Chicago: Campbell Cereal Co.,
Northfield, Minn. (Maltomeal), 13

1-minute transcriptions, thru \lltdxell—
Faust, Chicago Rapinwax Daper Co.,
St. Paul (wax paper), 39 S-minute
talks, Erwin, Wasey Co., Minneapolis;
Kerr Glass & . Co., Sand Springs,

Okla, (glass jars), 39 announcements,
lm"uls(:.mo Advertising Co., Tulsa,
()l\lL Kitchen Art Toods Co., Chi-
cago! (‘ essert), renewed 13 announce-
ments, Rogers &  Smith, Chicago;
1linois Central Railroad, (lhiuugn, an-

nouncements  for indefinite period,
Caples  Co., Chicago; Institute of
American  Meat Packers, Chicago,

S-minute talks™ weekly for indefinite

period, direct.
KXYZ,
Kansas City,

Houston: Frigid-Mix Co.,
and San Antonio (Iece
announcements
thra Murrel Crump Ad-
San Antonio; Serviee

for 1 vear,
vertising Co.,

Drug Stores, Be unnum Tex., B2 an-
nouncements, direel Five(: ities
raade, i Co., Goose Oreck, Pex,
1 hour daily umu!c- direct; Amer

fean Family Burial Ass'ne, Dallag, 52
anpouncements and |1Hu aeminnte
sludio programs, direel,

NETWORK ACCOUNTS

(All times EDST unless otherwise specified)

THE SIMMONS Co.,, New York
(beds and bedding) on July 9 will
present Mrs., Tranklin D. Roosevelt

in first of a 13-week musical series
on the NBC-WJZ network, remainder
of schedule being undecided.  Ageney @
Fleteher & Ellis, Ine, N Y.

STERLING PRODUCTS,
Wheeling, W. Va. (Phillips
M w;m), on June 19 renews

Ine.,

Dental
“A( -

on 25 CRS at\lmn\
0-9 p. m.  Same ay
ir same duate engages
same network, Tuesdays, 8-8:30 p. m.
Ageney : - Blackett-Sample-Hummert,
Iua ,
TITE EX- LA\ Co.
on June 25 renews “The Big Show,”
with Erno Rapee’s orchestra and
talent to be decided, on 22 CBS sta-
tions, with 10 supplementary stations
to be added \ept 24, Mondays, 9:30-
10 p. m., weeks,  Agency: The
Joseph Kitz (‘u, N. Y.

J. L. PRESCOTTL Co, Pasgaie,. N,
J. (Oxol) on June 18 starts o revised

, Brooklyn, N. Y.,

contranet for its feature, ‘““Lhe Oxol
Trio,” with Gordon Graham, Dave
Grant and Bunny Coughlin, on 13

CBS stations, Mondays and Wednes-
days, 5:45-6 p. m.  Agency: I'}:lttvn,
Barton, Durstine & Osborn, N. Y.
PILLSBURY FLOUR MILLS Co.,
Minneapolis, on June 13 revised its
contract for 19 CBS stations, pre-
senting “Cooking Closeups,” Wednes-
days and  Fridays, 11-11:15 a. m.
Ageney: Hutehinson Advertising Co.,
Minneapolis,

WARD BAKING Co., New York, on
Aug. 12 will renew “Ward's Family
Theater” on ’(; CBS stations, Sun-
days, 9-9:30 p. m.  Agency: Fletcher
& Ellis, N. )

SCHLITZ BREWING Co, M
\\dukee on June 15 starts a new py
gram, “Spotlight Review,” on 51 (p;
stations, I‘ll(]d‘\ 10-10: ‘1) Do m. 4
count. hasg db.m(lou(d its “Program ,
the Week” feature, and will prey
Col.  Stoopnagle &  Budd, Ivey
Marshall, Frank Crumit, Parker
nelly and ¥ight (,vnl]wmvn from )
wiukee w nh Victor Young’s orche
in new s Agency @ Batten, Iy
ton, Dluslmv & Osborn, N. Y.

BRISTOL-MYERS Co., New Yy
(drugs) on July 4 renews Leyy
Hayton's orchestra, Fred Allen
ruest stars in “Ilour of Smiles
37 NBC-WEAF stations, Wednesd
9-10 p. m., with repeat for 7
KGO stations, 12-1 a. m.

Jenton & Bowles, N. Y.

A-C SPARK PLUG Co., Tlint, Mid
on June 23 st ul‘; “Rnnmml I\nlg\
and his (,ulmos on HU NBC- WEA

and  supplementary ,tu(wm, Saty
days, 10-10:15 pom. Agency: Camy
hell, Ewald Co., Detroit.

NG CHANGES: Crazy Water Hy
o, on IuIy 1 lmng(

4 Lo Or i

WAL lmu 8,

d.nlv M{( ept \Ltunln\s ,unl Sundy
2230 p. e Gulf Oil Co, “0y
He: nllmms ’\uml‘lv night program g
NBC-WJZ on June 10 brought Wi
Rogers back for a series of four talk
. W. Fitch Co. on July 15 will star
Irene Beasley on its

ifts “Will Aubrey, Buj
5&' " to Tuesdays and Fric
M.. ST, on 4 NB(.
1<m~, General  Petroleyy
; Lane'” on July 4 shify
s T:30-8 p. m., PRT, o
TNBC-KG () 1tio

Amos ’n’ Andy Vacation
Time Given Frank Buck

IN LATTER July the Pepsodent
Company“s record~b1eakmg team
of “Amos 'n’ Andy” will take its
first vacation from the radio sine
the present sponsored series he
gan almost eight years ago. Free
man F. Gosden and Charles Cor
rell have had vacations previously,
but in each case arrangements
have been made for them t
broadeast from a summer camp or
resort.

Frank Buck, of “Bring ’em Back
Alive” fame, has been signed for
the Pepsodent Company by Lord
& Thomas for a series of wild-ani-
mal thrillers to fill the 7-7:15 p
m. spot on the NBC-WJZ network.
The blackface comedians will b
away in the north woods a month.

WKZO, Kalamazoo, Mich., hitherto
a 1 kw. daytime station, goes tol
kw. day and 250 watts night, giv-
ing it full time operation, by re-
son of a Radio Commission grant.

set Sound Broag
INCORR

KWV is equipped for any
type of broadcast

SOME OF THE FOREMOST NATIONAL ADVERTISERS
USE THIS COLUMBIA STATION

.BROADCASTING

v Sunday nigh [&
programs ; Nestle's Milk Products, Ine b

] Mt;;lrs, Ine.,

June 15, ;1’934‘

——

PROSPECTS

TRANSCRIPTIONS

P

AREY SALT Co., Hutchinson, Kan,,
akes up lists dmm" ]111\ and Jan’
L including radio. R, Streeter
(.1l1~|n" manager, lml IL\ annual
is  $635,000.

ny lmno[n).m:m

ertis
uuthl wif & Ryan, Chicago, hlndlo\
the account.

HR, HANSEN'S LABORATORY,
e, Little I alls, N. Y. (Junket pow-

der, t.ll]](’t\ and ice cream mix) makes
up lists during July, including radio.
Karl J. \Ium.ld is ld\eltlsln" man-
ager. Adverti

sing is placed by Mltclwll-
Fgust Advertising Co., Chicago.

]I)LA\]) FLOUR MILLING (o.
Kansas City, makes up lists. during
July, including radio.  G. B. Wood is
H(I‘Gltl%m" manager. Calking &
Holden, New York, hindle the aceount.

MUSTEROLIS Co., Cleveland, makes
up lists dnring lul\, including radi
(larence Lo I»v rkey Qs lw*lllq)x"l
uger. weed by Fiewin,
Wasey & T 0., ork.

1’1&()(”1‘]01» & G
pad (soap puulu(ts) i I'
durmg July and January, mdudm'*
mdio. Ralph F. Rogan is 1(1\«.111':111"
manager.  The 1’Lukumu Co., New
York, places advertising for Ivory,
(risco, . & G, Lhmm and Lava.
Pedlar & Ryan, New York, places
Camay. Biackett- -Sample- Hummmt
Inc., Chicago, places Oxyidol. L. W
kgstm & Sons Co., (lmm'u, places
Kirks. :
SANITEX  BRUSIT  Co,
(toilet brushes) makes up 1i
July, inchuding  radio. Ac
placed by Jewell 1,
Chieago.
PORTLAND CEMINT Assn., 33 W.
Grand Ave., Chieago, which hx: just
transferred its account to Roche, Wil-
Jams and Cunnyngham, (]H(-“"ﬂ is
considering the use of radio in the
southwest.

THEO. HIAMM BREWING Co., St.

Chicago
s during
ount s
Stevens Co.,

Paul, is contemplating the use of
radio in the southwest.. The account
is handled b‘ the McCord Co., Minne-
anolis.

KREY PACKING Co., St Touis,

will use radio with other media in a
ampaign  handled by Mortimer W,
St. Louis ageney.

LUDEN'S, Inc., Reading, Pa.

] diny (cough
drops), will use radio in :

all cam-

pign, having recently increased its
advertising  budget. J. M. Mathes,
Ine, New York, handles the ae-
count.

CHARLES R. STUARTY, Inec., San
I'ranciseo agency, has bheen dp])()l]lt(‘d
by the Fisher Finance Corp. of that~

dty to handle the radio and billboard
ampaign in northern California for «
that auto finance and brokerage house.

CALIFORNIA DENTAL SUPPLY
00, Los Angeles, will use radio to
advertise its Vita-Cell, breath doo‘
domut during the summer. Jam-
kalgn WIU be handled by Campbell,
ellogg & Lohr Los Angeles.

WOQ Review Refused

ANOTHER attempt for a U. 8.

Supreme Court review of a Radio
Commission decision was blocked
when the petition of former station
W0Q, Xansas City, for a writ of
certmran to review the Commis-
sion’s decision ordering its deletion
Vasrefused by the highest tribunal
May 28. Operated by the Unity
School . of Christianity, WOQ was
ofered off the air more than a
vear ago when the Commission
awmted its part-time facilities to
v Wichita. The station then
;Ilpeuled to the Court of Appeals
District of Columbia, which -
_a_stay order, but recently
ed the Commission. The
t then was made for a Su-
Court review,

« BROADCASTI

ADDITIONAL transcription accounts
placed on various stations are reported
as follows by National Advertising
Records, these being supplemental to

E arried in previous issues of

(.ulm Medicine Co., New York (Lit-
tle Liver Pills).
(,ul(m(ml Lamp Works,
Wichita, Kan.
L, L. Coryell & Sons, Lincoln,
(Corydll Gasoline).
Faultless| Starch Co., Kansas City.
French |Lick Spun"s Hotel Co.,
IFrench Lick, Ind. (Pluto Water).
Gilmore il Co., San Francisco (gas
and oil).
Kellogg [Co.,
(t'vre:zls)
Lavena (Jorp., Chicago (U)\mr‘h(\)
Larite Mmm« Co., St Louls (gas
lml oilh.
he Magbelline
AMerrold- ]Jv)l 1Ot
(u)»mn ies) .
Mid-Continent

&  Stove

Neb.

Jattle  Creek, Mich.

o, Chicago

(cos-

o, Des Moines

Petroleum Corp.,

Tulsa, Pkla. (gas and oil).
Niagara-T udson Power Corp., Buf-
falo, N|

Palmer ‘\Eateh Co.,

Akron, O.
1’(‘[1!}(“01} Stove Co

.. Cleveland (oil

stoves)
Dorothy |Perkins Co., St. Louis
(beauty preparations).

Piggly-Wiggly Corp,, Providence, R.
I (chajn grocers
Dsychianal,  Ine,

).
Moscow, Ida.

Co., Chieago (ecereals).
o Detroit (Marmola).

Shedlield Farms Co., New York (mitk
& dairy .[}lmlll(l\)

Shell  Petpolenm Corp.,, St. Touis

_ A{gas ZIII(E‘ oil). .

Socon aeuum Corp.,  New  York
(gas and oil).

Standard Qil Co. of N
(Esso wrmlmo)
Dr. G: Tichenor

New Orle(mﬁ
Union I’:u'}iﬁc Railway,
G. Washington Coffee Refining Co.,

Morris Ilains, N. J. (G. Washing-

ton coffep).

White Tagle Oil Corp.,
Mo, (gag and oil).

JOHN PIRTS,

. J., New York
Antizeptic Co.,

Omaha.

Kansas City,

who has represented
World Brdadeasting  System in the
south as (paveling 1(‘1)10\01]{1(1\'9 for
the laxt vear. and who formerly was
vith southern stations, on
established temporary head-
s for WBS in the offices of
Aflanta.  He is contacting
southern 1(]x01n\els and agencies.

connected
June 1

95 Take WBS Service
WORLD Broadeasting: System an-
nounces that five more stations are
now subscribing to its daily pro-
gram transeription service: WDSU,
New Orleans; WOKO, A]bany,
WISN, Mj lwaukee, and KOIN-
KALE, Porptland. With these ad-
ditions, the present total of sub-
scribers is 95 stations in 90
markets. |

|
SO ACCURATE are the txme sig-
nals broddegst over KYW, Chlcago,
that Prof. Case’s classes in navi-
gatlon at the Umverszty of Wis-
consin are |using them. Coming
from the rhaster naval clock at
Washington, the KYW signals are
accurate tq within 4/100 of " a
second.

FREE ¢ SLEININGER

DEPENDABLE
Radio Station Representatives

NEW YORK CHICAGO DENVER
10 AHGELES SAN FRANCISCO SEATTLE

G

Gin Advertising Subtly
Given in ‘Supper at Ten’

“SUPPER AT TEN” titles a 9:45

p. m. program on KFI, Los An- .

geles, once a week for Ango‘;tura
Gm handled through the McCarty WERE so
YOUNG—

, local agency. This is the only
hznd liquor account handled over
INNOCENT

KFI. According to Carl Haverlin,
sales manager, only four protests
have been received in the six weeks
the program has been on the air.
“Supper at Ten” has been fash-
ioned as a semi- continuity series
with incidental musical background.
Drama cast depicts scenes in which
the host and hostess have issued in-
vitations for supper at 10 o’clock.
W]th{ sequenceahm which the host-
ess discusses the seating arrange- i
ments, setting of the glasses, (if- e ever °Peramd nhr:‘:‘;
ferent drinks with Hw coursed, and ver dreamed the b
Je e covered” by

Before W
station, we ne

50 forth, the sponsor’s )(lV('ILIHInt i to}

5 ¢ . LY @
is bmughl in subtly. I,xln'wng were ‘;u“).duz.(-“ distont Bmlw“g)ed
those who accept the invitations some mt and unmlort:ds“"’lml‘“l e -
discuss the bids and have some- hllw‘::,nvery near-by "“l‘etﬁ' ;nue-
thing to say about etiquette in the %3 ledothe

still believe mostpeop trying only to

series. So we use our i"(fég,’ooo real neigh-

Radio Newsman Guarded  bors,andleay

for their ce,atsmall
WITH the waterfront employes’ getalotofprlmarga“N. . C. oudet.
strike in San Francisco in June station rates. NmankundChwﬂS"
assuming dangerous proportions, RGP'“I'"'}"" o vimingers Inc.
Ed Fitzgerald, news commentator ‘

on KFRC thele has been assigned

a  police budygudld following
threats upon his life. Reputedly
coming from angered longshore-
men, the threats were directed at

Fitzgelald as a result of his news
broadcasts. The police guard es-
corts Fitzgerald: to and from the
studio each day and sits beside the
commentator when he is at the
microphone.

INCORPORATED

LOUISVILLE,

KY.
K.
1000 WATTS . 40

President:
“Put CKLW first on your advertising
schedule ‘in the Detroit Market. The fact
“that it broadcasts more local advertising
than any other network station in the ter-
ritory, proves that CKLW is the preferred
station in the Detroit area.”
. 4
Member 5'%%)0\;2/:“5
C.OLUMBlA ) ‘ In the Center
Basic Network

of the Dial
THE INTERNATIONAL STATION

Windsor offices— |
Guaranty Trust Bldg.,
Phone—4-1155

Detroit offices—
Union Guardian Bldg.,
Phone—CAdillac 7200
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If You Have
a Product That
Is Bought By
Women. . .

Here is n chance to use

vodio tn venr <elling inoan inexpen-
SV WaEy

prosrin The Happy Go

THour over the Colanmbia

Diroordeasting System. .\

vovandevitle show that has

.‘m the wir for over & years,

ternoon from 2 to 3 oeloek,

kL Monday to Friday.
—The Happy Go
released over the
Don Tee Stations in Los
CNan Franciseo, San Diego,

arh Naerimento, Stock-
kerstield, Dortland,

resto.

Neattle, Taeo and  Spokane,
completely eoy c the 12 major
Ductiie Coast mnvkets and their
trading sirens,

The sudicnee —Mostly women of
the home making sort. Hundreds
Pacitic Coast wo-
program  every
s which we

of thousands of
nien tune to
day as proved by surve)
will show Over 3 years of
continuous broadeasting has built

thix

you.
the tremendous utdience that only
Time can build.

There ix a spot every 15 minutes
for yvour selling messaze. You can
iy one spot or more, onee 1 week
one station or more, to
el yvour =ales story.  Let vour ad-
appropriation and the re
it product

ntomaore,

vertl
tail

mooof vour

anide you. It ix Hexible, it is
effective, it i ecconomical.

The Tiappy Go  Lucky Houar
tikes the giess out of your radio
adveriising, You don't \\'nr}')
abimr  the  tine  entertainment  of
your program-—alivir your cover-
dge—about the wudienece. Tt is all

there, wrapped up for yvour adver-
tising message,

1f You Want To Sell The (Coust,
Or Any Part Of It. Better Write
Or Wire For Detailed Information.

DON LEE

Broadcasting System

C. Ellsworth Wylie
General Sales Manager, Los Angeles

Los Angeles, KHJ  Fresno, KMJ
San Francisco, Stockton, KWG

{F. Sacramento, KFBK
San Diego, KGB Santa Barbara,
Bakersfield, KERN KDB

(Northwest Unit)
Portland, KOIN Seattle, KOL
Tacoma, KVI Spokane, KFPY

Los Angeles Office..... 7th at Bixel St.
San Francisco Office..1000 Van Ness Ave.
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RADIO ADVERTISERS
AGENCIES AND
REPRESENTATIVES

cording 1o an announcement by

agency June

GREIG. BLAIR & Sll’lG‘HI’J'. Im\'..
station: representatives, has taken new
litltiirllzlxlr;:(*xl‘ offices in the MeG ':1\\'-1:11}[
Bldg.. 520 No. Michigan Ave., Chi-
cago. installing teletype as in its other
three offices as well as a private of-
fice specially fitted for visiting station

New York ageney, went fo
the middle of June.
2 month organizing the

JOHINSON, €

maunagers.  John Blair, head of the Lox Angeles” (Kellogg k’AnttI:‘l\H;g 11;
Chicago office. anuounces the repre- nusing 1-;u_]m :1Tgng the 1:1(,1]1(; I”-.I\Vm
sentation of WOW., Omaha; KS&O. A campaign h(’l‘ll;.:' handled by }TL.,, .
Dex Moines, and WREN, Lawrence, A. Ingoldshy Co., Los Angeles agency.

Kan.

APPOINTMENT of Graham A, Rob-
ertsot. 250 Park Ave. New 1‘rr]<..n~
sistern representative of WS, Chi
ddune by Gleny

has moved to new quarters in

RIKO Bl
York.

uets distributor
the E stafl of Hollund s
Tine, wl more recently the
representative of the Pruiric
whiecl operares WELN.

H. HOBART DONAVAN., formerly
with WEHAD., Milwaukee. as producer
of the “Elmer and Don™ series, has
joined  the  Kasper-Gordon  Srudi
Boston station representatives cover-

Waya
ciastern
Farmer,

n
Mueneh & oo Chicago.
JOHNNNON - NTEHEPHINN
SHINKLE SHOR Col St Lon
appointed Anfenger A dverti
Ageney, St Louis,
vertising.,

has  appointed

ing the New Fungland arvea. Kasper- Co. New York,

Gordon  Studios announces it Jnow Tising.

represents the r'n]!n‘\\'m.'_"‘ stations s RING-ROUT. Ine.  New Hl‘lu:n_ns
KITAL - KEFXA. IV‘;(:]" ,\.“?\]2' (\fmnt remedy ) has named MeJunkin
KPS, AVISCML WA EE . Wi, Advertising Ageney, Chicago, to place
WRZO, KFBL and WLBEF. fe snlvertising,

W, FUSON, Wlre s been WA e & BOND, Newark,
srved Fromy the puihlicity depart- Ceirs ) Do placed it advertis

ment ol Brwin, Wasey & “"1'.‘\1“‘\' with Gotham Advertising Co., New
York. to the radio continuity division. York.

BROADCART FOODS o, Ine, ) )
l'lh\iv.-xun {eorned  beef hash) (coffee, tea) has appoinfed Powers-
placed its advertising with N House Co.. Cleveland, to direct its

Meyerhoff, Inc. Chicago. advertising.

ROBERT L. NOURSE, Pacific mmr:‘t
manager for Ruthrauff & l{y:u;mI.;lﬁ;;
Ie will be there
Seattle oflice
and will then return to T.os Angeles.

"ARVELL & MURPIIY,

BESK & SHILGIN, Ine., radio ;u]‘\:vr-
tising ageney formerly of Jersey City,
B the
in Roekfeller Center, New

v v Mrs Robert MIDWEST  DRUG, Ine, hicago
o for severnl years wasca Tood prod (D, Chapin's Muscletone) hus placed
in the =outhwest, on e adver o with € Wendell

to handle its ad-

BLODGETT-BECKLEY (o, Toledo

WISN-WHAD

Milwaukee, Wisconsin

American Radio News Corporation offers new
radio advertising picture to Milwaukee audience
in acquiring WHAD, Marquette University Sta-
tion, which shared time with WISN.

"By consolidating operation of these pioneer
stations American Radio News Corporation will
~afford an adequate serviee to listeners—and an
opportunity to national advertisers to reach a
purchasing audience of 1,500,000 people.

New rates recemtly issued hy WISN apply to
“both stations and provide an exceptionally eco-
nomical vehicle with which to reach the im-
portant Milwaukee market.

WISN——-The Wisconsin News

Affiliated with Columbia Broadcasting System

Operated by American Radio News Corporation

New York—Chicago—Milwaukee

New York Sales Representative

PAUL H. RAYMER, 205 East 42nd Street
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HICK® ADVERTISING  Agency, EMIL BRISACHER. head of g,
New York, has arranged with Albert.
Kavelin and his Lexington Hotel Or-
chestra to provide the nmsl[:z'xl h:u:kv
ground for the agency’s auditions for
commercinl broadeasting prospect, tx]:[—)

San  Francisco agency bearing hig
name, is back at his desk ufter I
ocean voyage with Mrs. Brisacher
Central America.

RICHFIELD OIL Co.. of Califoryj,
TLos Angeles, has placed its adye,
tising with Beaumont & thmzm, Los
Angeles.

TROPTC-ATRE, Tne. Minneapoli
(auto hot water heaters) has nane|
Mitchell  Adverlising  Agency, Ty,
Minneapoliz, to handle its advertising
GARFIELD TEA Co., Brookly,
(proprietary remedy) h_as appointeq
H. W. Kastor & Son, New York, ¢
handle its advertising.

B. ¢. REMEDY Co., Durham, N «
(headache powders) has named

vey-Massengile Co., Atlanta, o dirves
its advertising.

S.0.8. Co,, Chicago (kitchen cleanger

has appointed the San Francisey g
fiee of MctCann l‘]riwkruu!. Ine, 1o hap
dle ity western advertising,
MEKESSON & ROBEINS, .
Sridgeport,  Conn, - (pharnieejog
produncts) g appointed NV g,
& Son, Philadelphig to handle Gy
advertising.

Two Groups Listen
To Cooking School

Seen and Unseen  Audience
Reached by Sponsors

A RADIO cooking school, which
was  broadeast to  thousands of
housewives by KXYZ, Housto,
also drew an average daily attend.
ance of 3,150 women to the Hous-
- ton city auditorium late in April
Twenty-seven local and national
food accounts sponsored the schod,
which was staged by the Nationy
Newspaper and Radio Enterprises
Inc., Dallas, with Mrs. Martha Me
Donald as lecturer.

Food advertisers who have par
ticipated in similar cooking school
in Houston, conducted by news
papers, stated that attendance at
the KXYZ school was greater tha
at any similar event in Houston
during the last three years.

The only publicity given to the
school before it opened was over
KXYZ during day-light hours in
order to reach housewives. Nt
one line of newspaper advertising
or printed publicity was used.

The plan for conducting the

school was devised by A. M. Cohen £
of National Newspaper and Radi f

Enterprises, and Loy Duddlesten,
commercial manager
Only food accounts were solicited,
and 27 were sold ten days in sl
vance of the first day of the cook
ing school.

Each daily session of the cooking
school, lasting from 2 to 4 p.my
was broadcast by remote conirdl
from the Houston city auditorim

over KXYZ, giving food adver
ers coverage of the auditori

crowd, as well as the radio aud

ence.
During the course of her lectu

each day, Mrs. McDonald preparéd

not lesx than eleven items forl
table.

PEOSODENT’'S “The Goldber

vacation, returning to the
period for its fourth year on
air. .

sTUDIO NOTES

et B

NEW OFFICES have heen installed
i WINS. New  York, for Imil
Gough and_for W. G, H. Finch, of the
gmericin Radio News Corp., Hearst
‘r:uliﬂ service, (‘nnslruc[lv}u of new
gudios on the fourth tlm‘u' is expected
w begin immediately.  Gladys Thorn-
ton,y ful'x_nor :lv('Il'("NS and once asso-
dated with WELW, has tukqn Hel(ju
\fenken's place in charge of certain
h and  Henriette

program activities, >
Harrison, a former program. du‘eqtor,
i« to have charge of the New York

imerican’s  radio  udvertising

paign in the fall.

KFRC and KHJ of the Don Le_(* Net-
work traded two Drograms .tlw first -of
June, \\'lmn‘B:lnl\' of Anwrn serial,
“Leaders of ’J'umt'n'rm\:‘ W moved
auth, and the daily variety matinee,
AHappy. Go Laueky Hour,” was moved
o KFRC. JJay Brower, a newcomer
o the air after several years as o
motion-pieture theater mee, and handd

cam-

Jeader, wis Rigned as onees Tor o the
fatter.

SSAVE  a Life  Club™  programes,
peard  Mondays  thrw  Fridays over
KOIN. Portland, Ore.. has over 5,000

members,  The station has made a
ienp with the DPortland police de-
partment and the Parent-Teacher As-
sociations and under the combined
auspices “Bob and  Dolly,” KOIN
juvenile stars, stage the shows, whieh
bring entertainment and an ontline of
sfety rules for play and traffic. Regu-
Jar theater parties are arranged by
the station for the young members of
the “Nave a Life Clul.”

A DRAMATIZATION of the killing
of Tommy Carroll, Dillinger gangstor,
in Waterloo, Ia., May 7, went on the
air over WMT, “Waterloo, Ia.. eight
lours after Carroll was shot and three
hours after he died in a loeal los-
pital.  The Ppresentation, checked and
approved by law  enforcement officers
in Warerloo, told the complete story
of Carroll's end. WMT was first to
zive out the news of the shooting, and

put on police bulletins  while the
search for accomplives was on.

QST titles w new series of pro-
grams which started June 12 on the

MBC-WEAR network, recounting the
feats of radio amateurs in setting up
emergency communications during dis-
asters. The sketches are written by
George Ludlam, NBC staff writer,
hased on facts supplied by tlie Amer-
ican Radio Relay League, the national
amgteur organization.

WBT, Charlotte. N. €., lays claim to
having the longest commercial pro-
gam now on the air: the two-and-n-
halfhour Saturday night barn dance
sponsored by the azy Crystals Co.,
Mineral Wells, . oand also  ear-
tied over CBS. B

of KXYL

ANEW DAILY program, the “Cakes
ad Coffee  Club,” ‘started recently
orer WMT, Waterloo, Ia.. under the
ion of Announcer Ralph Childs.
| The feature is on the air every day
eeept Bunday, 7-7:30 a. m.  Variety
nd sprightliness avé the keynotes of
the program. Popular music, humor-
og sketches and poems, and oddities
Al enter in to make the half-hour a
cheerful early-morning feature.

ANOTHER studio has been built in
tie NBC Chicago division and will be
for transcription and speech
madeasts. It will be the division's
eyenth studio. !

SHELL SHOW, weekly on the Don
LeeGBS network on the Pacific coast,

Msy shifted over to the Pacific
et division of NBC. Los Angeles
%6 of J. Walter Thompson Co.. will
wmtinge to handle the account,
METHING new: in
idens - ig being  earried = out by
‘San Francisco, on the new
’B Court” variety program from
11 p. m.,, five nights weekly. A
nt producer is; in charge each
nder the direction of Donald
oduction manager, who hopes
& varying and unusual touch
hows by this method,

production

15, 1934

|
|
|
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THORNTON FISHER, nationally
knowil sports writer and cartoonist,
returns  to. the NBC-WJZ network

Friday. June and each Friday
thereafter from 7- to 8 p. m, EDST,
in a new sustaining series titled
“Sporl Ntories Off the Record.” The
programs  are  heing  written and
dramaitized by Mr. Fisher and pre-

sented jwith a cast and orchestra, They
are baked on data accumulared by Mr.
Fishery in his 20 WIS A8 il sports

writer| and cartoonist.  He was first
on the air over WEAF in 1923 as
sports| commentator for nearly two
years.

WEBR, Baltimore, one of the na-
tion’s pldest stations, on June 3 coele-

brated

its twelfth anniversary with a

speciall -broadeast  over the NBC-
WEAK network.,  Gov. Allert (.
Ritehid spoke.

THE ATLANTA JOURNAL is using
WNB [in a promotion stunt tie-in,
The tifle of @ popular song is repre-
sented | in a daily  drawing in  the
news‘p:l‘]wn and on the same duy the
song is) pliayed and broadeast.  Prizes
are offdred for the correct reports oun
the (itljzh‘.
BROADCASTING a complete musi-
vl pnﬁ:mm from the interior of a
new automobile is the stunt commer-
vial fedture on WSGN, Birmingham.
for thej Bdwards Motor Co. A male
harmony trio, the Rhythm Rogues,
with guitar accompaniment sits in the
A WSGN microphone is
in positjon, and connected to a remote
control jwire terminating at the curb.
Passersby hear’ the program through
an automobile radio placed on top of
the carltogether with a sign calling

-

:Altantiu%1 to the program in progress.
The continuity stresses the roominess
of the rew ¢ the quietness of the

inroriur.]:lml the other suales points,
-

‘ ;
Armour’s 2-Hour Tests
.ARMOUR & Co., meat packers,
will ‘takle over the sponsorship of
the daily two-hour record program
on WBBM, Chicago, relinquished
by the |Great Atlantic & Pacifie
‘Tea Co.| The new sponsorship be-
gan Jung 11, and will run as a test
for several weeks. A. & P. deo-
veloped |the program last January
on WBBM and subsequently spread
the ideal to other midwest cities.
The Arnjour account is handled by

Lord & Thomas, Chicago.

OVERLOOKING
SA | FRANCISCO
| ®
Co‘[mformble rooms-
hospitable service

...excellent cuisine

fOUR MINUTES FROM
SHOPS AND THEATRES

mALRkAl;-IDomes-
THE FAIRMONT
HOTELS

'TAjm FROM $4.00 A DAY
$3.90 AT THE FAIRMONT

GEO. D. IMITH - GEN. MANAGER

H
Californians Elect
NORTHERN California

The Added Increment

(Continued from page 15)
staying on the air without interrup-
tion, and second, without losing our
franchise on a given hour, as we would
have lost it had we done spusmodie
broadeasting. We have made. the
Philco program part of the daily, or
at least the weekly, living habits of
@ tremendoussegment of the Amer-
ican public. I firmly believe that we .
might have spent twice as much in
broadcasting, and gotten less than half
as mueh, were it _not for this factor
of consistency. If you will let me
stretch the English language a little
to erystallize what I am trying to ex-
I would put it this way: “We
5. That is a new concept in
sing, made possible only by
. It is a profound factor in this
newest of all advertising media, and
one which T think is generally under-

Francisco.

owing NBC

the 1932 campaign.

4

Broad-
casters Association has elected new
officers for a three-months term.
Preston Allen, manager of KLX,
Oakland, becomes chairman, to suc-
ceed Ralph Brunton, of KIBS, San
Art Westland, KRE,
Berkeley, was elected secretary.
The association voted to consider
the possibility of maintaining of-
fices and a permanent secretary.

AMONG the larger unpaid bal-
ances in the Democratic National
Committee’s $557,757 treasury defi-
cit, as of May 31, were $107,571
and $47,650 owing
CBS for time on the air during

extimated or unappreciated.

We repeat: (1) Most , adver-
tising exists in space, but cannot
be made part of the place-habity
of the public; (2) Radio hroad-
casting exists in time, and can be
made a vital part of the deeply
rooted, daily time-habits of the
public; (3) Continuous, consistent
broadcasting, at a given hour, is
the key to the formula for multi-
plying the effectiveness of every
dollar 'spent in radio; (4) To ad-
vertisers about to begin a cam-
paign of radio broadecasting, this
formula opens a perspective of
steady expanding results—results
which frequently increase in “geo-
metric ratio” to investment; (5)
To advertisers now on the air it
signals a potent added increment
of advertising value—an asset so
definite that any interruption to
the broadcast schedule can literally
be considered as the forfeiture of
a valuable franchise.

market ddta for

Write to WTMJ for &
copy, or obtain full
information from

WTMJ Representatives

WTM]

THE MILWAUKEE
JOURNAL STATION

Edward Petry & Co.

Now Ready!

The new Jansky and Bailey
Survey of Coverage and

“The South leads the
parade in any column
of index figures you
care (o line up.

So. naturally, WSM.,
Nashville. is selling
more merchandise
than ever for its spon-
SOrs.”

ViVi¥ v ity

AAATAVLYAV.v.vavive

Owned and Operated by
THE NATIONAL LIFE & ACCIDENT INSURANCE Co., INnc
NASHVILLE, TENNESSEE “

o

Exclusive National Representatives
EDWARD PETRY AND COMPANY
CHIcAGe DeTrOIT SAN FrANCISCO

NEW YORK

NBC
Affiliate

50,000 WATTS

Kilocycies
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25,000
WATTS
TULSA, OKLA.

The Most Powerful
Station between
St. Louis,
Dallas and Denver

- ceive $7,500.

COMPLETE N.B.C. SERVICE

FCC Replaces Radio Commission

(Continued from page 6)

directors of each division
stant general counsel and
wint chief engineers are to re-
Secretar to com-
missioners will draw $4,000.

The Commission is authorized to
divide itself into not more than
three divisions, each to consist of
not less than three members. Each
division will select its own chair-
man. While each division will have
full " jurisdiction over matters as-
signed to it, provision is made for
rehearing before the full Commis-
sion on petition from aggrieved
parties.

In the radio scction of the bill
(Title I11), a half dozen changes
are made from the radio act of
1927, Much of the dead-wood in
the old law has been eliminated,
and there are numerous changes of
phraseology to clear up ambigui-
ties. Except for the provision al-
lowing licensing of 100-watt sta-
tions without regard to the Davis
amendment or state quotas the new
radio law incorporated in the act
previously had been passed by
Congress in the omnibus bill pocket-
vetoed by President Hoover when
he retired from office.

fary,
and a

assists

Authorizes New Stations

WHILE Commission appointments
will not be made from zones, the
zone system is reenacted so that
allocations of facilities can be con-
tinued pursuant to the Davis
amendment. The 100 watt proviso
added to the Davis Amendment,
which was slightly revised in word-
ing, specifies that the Commission

ing promotions.

BOGGS & BUHL %

The BOGGS & BUHL 65th Anniversary {held in

June) is one of Pittsburgh's outstanding merchandis-
WJAS was selected to carry the largest portion

of broadcast advertising for this event.
(Boggs & Buhl are regular WJAS advertisers)

WIAS

PITTSBURGH

Columbia Basic Network ‘
CHAMBER OF COMMERCE BUILDING, PITTSBURGH, PA.

ONE OF PITTSBURGH'S
LEADING DEPARTMENT
STORES

Select
WIAS
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may grant applications for addi-
tional licenses to new stations of
that power if it finds that such sta-
tigns will serve public interest and
their operation will not interfere
with the fair and efficient service
of other stations.

Broadcasting licenses, the law
specifies, shall be issued for not
longer than three years—which is
identical with the old law. Chair-
man Dill had proposed that licenses
be curtailed to a maximum of one

year. All other licenses will be
issued for not longer than five
vears.

Transfer ol licenses of stations,
whether voluntary or involuntary
or indirectly by transfer of control
of any corporation  holding  a
license, is made subject to Come-
mission approval.  In olher words,
every transaction whereby a license
is transferred to another individual
or corporation must be reviewed
by the Commission, which is re-
quired to give its consent in
writing. The old law did not affect
transfer of stock control.

The Commission is authorized in
a new provision to order modifica-
tion of station licenses or construce-
tion permits on its own motion.
IFull hearings must be afforded all
interested parties, however. Under
the old law, there was no specific
authority of this character and
modifications were considered only
on written application.

Bans Lottery Ads

INCORPORATED in the new law
is a provision prohibiting the
broadecasting of any advertisement
concerning lottery, gift enterprises,
or similar games of chance. This
provision previously had been
passed in the old omnibus bill which
never became law. Similar to the
law prohibiting such advertise-
ments in newspapers using the
mails, it provides for a $1,000 fine
or one year imprisonment, or both,
for violation.

Another new provision prohibits
American stations from having
foreign studios except by specific
aythority of the Commission. Orig-
inally this was aimed at Dr. John
R. Brinkley, deposed operator of
XER, Villa Acuna, Mexico, across
from Del Rio, Tex.

Appellate provisions have been
altered in several respects. Ap-
peals are authorized to the United
States Court of Appeals for the
District of Columbia by applicants
for construction permits refused by
the Commission—an entirely new
provision. ' District courts are given
jurisdiction, upon application of
the Attorney General and at the
Commission’s request to issue writs
of mandamus commanding com-
pliance with Commission orders.
Other provisions designed to en-
force obedience of Commisison or-
ders through Federal district courts
were enacted.

Dropped Dill Proposals

ELIMINATED from the act were
numerous amendments proposed by
Senator Dill. One of these was the
provision which would have re-
quired the Commission to distribute
broadcasting licenses so that no
one licensee or organization should
dominate control of broadcasting
in any locality. Another was the
proposed sweeping amendment of
the political section, which would
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NBC “Hall of Mirrors®
Proves Novel Exhibitigy
At Chicago World Faj

OCCUPYING a prominent plae
in the Electric Building at
Century of Progress Exposition i,
Chicago, NBC has built a mipj,.
ture Hall of Mirrors, which ¢qp.
stitutes one of the most interest.
ing novelties of this year’s Worlg
Fair. By an ingenious arrange.
ment of lights, a large mirror g
one side of the room is transforme
at will.into a projection screen fo
a series of pictures il]ustrating
broadcasting activities. The pi.
tures are synchronized with g,
clectrical transeription featuring
Jimmy  Wallington, Don  Wilsgy
and I&d Lowry, who tell the story
of the NBC’s work in serving the
American listening public.

The walls of the exhibit spag
arce  panelled with mirrors, zig-
zagged in long vertical styips. Iy,
mediately following the synchy.
nized sound-and-sight display, 4
series of lights encircle the rooy
behind ‘each panel, revealing ge.
signs symbolic of the various ip.
dustries which make possible the
American commercial system of
broadcasting.

Another feature of the NBC e
hibit is a flashing map of the net.
works, which illustrates graphically
how radio programs are distrih.
uted across the continent, St
another ture which attracts
many visitors is a scale model of
Radio City, showing the NB(
studios and other buildings i
Rockefeller Center. .

The entire exhibit is planned to
show two things—first, the scope
of NBC broadcasting services, and
second, the vital part that Amer.
ican industry has played in making
splclh advanced development pos.
sible.

Cosmetics Sponsor Finds
Women Like Night Time

LESQUENDIEU, Inc., New York
(Tussy Cosmetics), has changed its
twice a week daylight program
over KHJ, Los Angeles, to one
night a week. Though many radio
authorities have maintained that
daytime audiences are best for ap-
peal to women fans, the Lesquen-
dieu firm conducted a survey which
indicated preference for a night
spot.

The investigation made by
agency and station officials, besides
showing an audience preference
for night-time programs, also re
vealed the popularity of dreamy
melodies. The new _ schedule
started the middle of June, uses
“The Islanders,” Hawaiian group,
with a one-minute commercial at |
the open and close.

The sponsor’s market is the
southwest through drug and de
partment stores. The program
mentions only the cosmetics ling
but without specific addresses of
retail outlets. Grace Glasser Ad:
vertising Agency handles the ac
count for California, and G. J. Nor-
ton is the KHJ account executive

have broadened it to apply to publit
issues as well as candidates for
public office. It would have al
stipulated that rates charged for
political broadcasts be no highe
than regular commercial rates.

VAN A ST

(ommission Settles

WWLKWKH Case

New Orleans Station Granted
full Timé on 850 Ke.
SETTLING, for the time being at
least, one of the most agitated
ases in radio history, the Radio
Commission on June 8 granted
WWL, New Orleans, and KWKH,
ghreveport, experimental author-
ity to operate full time on the 850
and -1100  ke.  channels, respee-
fively, each using its present power
of 10,000 watts.

The effect of the action is par-
tially to reverse the Commission’s
Jecision of  several months  ago
when it denied the New Orleans
gtation, operated by Loyola Univer-
sity, full time on the 850 ke, clear
channel, which it had sharved with
KWKH. The latter station was
fomerly operated by W. K. Hen-
derson, erstwhile stormy petrel of
radio, but was sold to the Inter-
national Broadeasting Corp., con-
trolled by Sam D. Hunter, Louisi-
ana oil man. )

In awarding experimental full
time authority to WWL, the Com-
mission authorized KWKH to shift
experiment;\lly to the 1100 ke.
channel regarded as a clear wave
in this country. WPG, Atlantic
(ity, operated under lease by CBS,

PIEZO
ELECTRIC
CRYSTALS

“Superior by Comparison’

B,

BROADCAST BAND b
All Scientific Radio Service Crystals
are accurately ground to an accu-
racy BETTER tnan .03% on equip-
ment fested regularly by 1. 8,
Bureau of Standards, Standard Fre-
quency Signals.
Crystals for use in the Broadcast
Band 100 to 1500 kc. are supplied in
two types of holders.
STANDARD HOLDER

Our Standard Holder (con-
tact type) made of Bakelite,
with metal
nickle-plated ..............

ISOLANTITE HOLDER
Our ' Precision : Isolantite
Monel Metal Holder (air gap
n:.;u:(t;able)t F‘;“‘.“’ small
edjustment of frequency by i ¥4
changing air gap slightly. .. $4"
Prices include accurately ground crys-

When ordering state type tube,

ture,

STATION MONITOR SERVICE

We will calibrate and adjust your
present MONITOR to an zccuracy of
plus or minus 50;cycles (550 ke. to
1506 ke.), at a cost of $25. We will
furnish new crystal in your Monitor
(holder supplied with Monitor), cali-
brate and adjust same to within 50
cycles for $60. If = crystal is sup-
plied with Monitar which is lower
than desired frequency, cost for re-
grinding and adjusting within 50
eycles is $55. |

Prompt Deli;wry Assured

Our New ‘Illustrated
Booklet—Sent FREE!

~ SCIENTIFIC
RADIO SERVICE

"'THE CRYSTAL SPECIALISTS"
N SINCE 1925
124 JACKSON AVE.. UNIVERSITY PARK
DEPT,B.6
HYATTSVILLE, MARYLAND

15; 1934 »
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plate voltage and ‘operating tempera-

J. Elliott Jenkins
. i
J. EILLIOTT JENKINS, who with

Thorne Donnelley founded the old

WDAF in the” Drake Hotel, Chi-
cago,| shot and killed himself in his
Chicago apartment June 9. Samuel
K. Adair, partner of Mr. Jenkins
in the Chicago firm of Jenkins &
Adaiy, broadcast equipment manu-
factufers, said there had been mar-
ital troubles between Mr. Jenkins
is estranged wife, known on
the dtage as Alexandra Carlisle.
old the press he had been
financial difficulties. He

was 42 years old.

is thF dominant station on ~the
wave. WLWL, New York, oper-
ated by the Paulist Fathers, uses
the equivalent of two hours daily
on the channel. It was the latter
slatiop which sought to oust WPG
{rom fthe channel at a hearing be
fore Lho. Commission, and subse-
quently conducted a comprehensive
Congilessional lobby in an effort
to procure allocation of 25 per cent
of all| facilities to educational and
religigus stations. This was de-
feated by a Senate vote.

They WWL-KWKH case has been
in thellimelight for several months.
Rumors have been bruited about
Congress that the - Commission
originally decided in favor of WWI,
hut \'W'as ordered by the White

to reverse the ruling. The
case was cited in offering a resolu-
tion in the Senate June 5 by Sen-
ator Dlickinson (R.), of Iowa, call-

ing for|an investigation of the Com-
mission. Senator Long (D.), of
Louisiana, on the following day of-
fered gn amendment to, the Dickin-

. son resolution in which he men-

tiohed the New Orleans-Shreveport
case specifically.

ILafount Asks Hearings

COMMISSIONER Lafount on June
6 voted for a hearing in both cases.
The dé¢cision authorizes WWL to
modifyl its license to use special ex-
perimeptal authority and to change
its ho\ﬁ's from specified to unlim-

ited oni the 850 ke. clear channel,
taking| over the facilities of
KWKH.

KWKH was given special ex-
perimental authority to move its
transmitter to a new site and to
change| its frequency from 850 to
1100 ke., its hours from specified
to unlimited, and to install a direc-
tional antenna designed to curtail
interference in the direction of At-
lantic €ity and New York, as well
as British Columbia, where Canada
has assgigned a 1 kw. station on
the 1100 ke. channel.

Formpl announcement of the
filing of the applications for the
transfers was made by the Com-
mission| on June 8—the day the
approval was given. On June 5
WWL withdrew its appeal in the
Court of Appeals of the District of
Columbia from the Commission’s
decision| denying it full time, thus
paving the way for the Commis-
sion’s new decision.

On June 13, KOL, Seattle, filed
an appli‘Eation for experimental au-

thority to operate on 850 kc. with
500 watts, which, if granted, would
break down WWL
channel.‘w'

| -
WITH |the removal of WENC
from Americus to Albany, Ga.,
the Radio Commissien has author-

ized a change in the call letter to
WGPC.

the clear
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Congoin, Health Drink,
Tests Radio omn Coast
CONGOIN Co., Los Angeles (Con-
goin health beverage), has started
a radio test campaign over KHJ,
Los Angeles, three afternoons a

weelk; KTM, Los Angeles, daily;
KNX, Hollywood, seven days a
week and KFOX, Long Beach,

daily. Lockwood-Shackelford Co.,.
Los Angeles, handles the account.

Initial broadcasts call for 15-
minute programs with a singer and
pianist. Commercial spots an-
nounce a special radio trial pack-
age containing ingredients for 400
cups at $1. Present distribution is
through drug store outlets, but
future marketing contemplates
groceries, too. The trial radio
package is available only to fans
who write direet to stations. Con-
roin is billed as a normalizer bever-
age created from South Ameriean
herbs,  Network  advertising and
national distribution are contem-
plated, if the eampaign in the
southwest is successful over a
period of three months.

Stewart Heads WCAE

JACK STEWART, former man-
ager of .WFBR, Baltimore, has
been appointed general manager
of WCAE, Pittsburgh, e¢lfective
June 18, according to an announce-
ment June 13 by Jesse 1. Kauf-
man, director of the Hearst radio
stations. My, Stewart succeeds
Mr. Kaufman at WCAE, the latter
now making his headquarters in
New York as director of all the
Hearst stations. Prior to joining
WFBR, Mr. Stewart was with
WCAO, Baltimore.

THINK FOR
YOURSELF?
DARE you throw off the
shackles of tradition and or-
thodoxy ? Do you close your eyes
and say, “What was good enough
for those before me is good

cnough for me?”
For the

centuriey knowledge

about  himself has been - kept
from  mian-—supp e, Today
the Rosicrucians, NON-RE-
LIGIOUS Brotherhood, offer
every woman  the

man anéér
opportunity of a*frank study of
life's mysteries. Do you know
the facts about thought forma-
tion, law of vibrations. life on
other planets, whéther there is
a soul?

Fascinating Free Book
Write today to the address be-
low and receive the FREE book
“The Wisdom of the Sages.” It
will tell you how you may share
this knowledge and achieve real
happiness. Address:

- SCRIBE T.D.R.

RO$I(RU(|I¥£A BROTHERHOOD

SAN JOSE. 'CALIFORNIA
Remember the Rosicrucian Brotherhood is
NOT a Religious Organization

New York - Chicago

FREDERICK
“The Hoosier Editor”

" Another Feature Building and Holding' the Audience

WKBF
In Indianapolis

INDI_ANA’S 'ONLY NBC OUTLET
GREIC. BIAIR & SPIGHT, Tnc.
Los éngeles

James Whitcomb Riley’s
famed “Hoosier Editor]’ was
the oracle of his community
. . everybody followc{d his
written or spoken W()rds,
echoed his opinions.

|
1
|
1
!

Modern Day Hooéiers

keep abreast of national

and world events l}yl ning
in on ]

LANDIS |

|
|
|
|
i
|
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San Franc]ﬁ' co "

Pagd 39

L |



www.americanradiohistory.com

salient Radio Provisions in New Communications Law . . .

required for the construction of a sta-
tion to any person (or to any person
" directly  or indirectly controlled by
such person) whose Jicense has been
revoked by a court under section 313,
and hereby authorized to refuse
such tion license and/or permit to
any other person (or to any person
direetly or indirectly controlled by
<uch person) which hag been finally
adjudzed guilty by a Federal court of
unlawtully monopolizing or attempr-
ing unlawiully to monopolize, radio
communication, directly or indirectly,
through the control of the manuf
ture or  sale  of radioapparatius,
throngh exelusive traffic arrangements,
or by any other means. or to have
been using unfair methods of compe-
Gition.  The granting ol o lieense shall
United States or

under the laws

rporation directly or
v oany other cor-
ay officer or more
the directors are
more than one-
<tock s owned
1 e

ol

ne 1. 1985,
i < their representatives, or by
reign government or representa
thoreol, or hy any corporation
canized under the hiws of o for ln
ey, Gf the Comnission finds that
the g e interest will he served by
al or the revocation of such

not estop  the Ly

;"' e person augrieved  from procecding
) (hi i ix subsecti awainst sueh person for vielating the
Ling in chix subsection shall 3 tin ¢ ;

L f i law against unfair methods of c¢om-

prevent the leensing of radiv appara-
tus on board any vessel, afveraft, or
nther mobile station of the United
Ntures when the installation and use
of such apparatus is required by act
of Congress or any treaty fo which
the United States is a party.

1) The station license required N
hereby. the frequencies authorized 1o SREVOCATION OF LICENSES
be used by the licensee, and the rights e
thervin granted shall nor bhe  trans-

petition or for a violation of the law
aeainst unlawful restraints and mo-
nopolies  and/or combinations.  con-
traets, or agreements in restraint of
trade. or from instituting procesdings
for the dissolution of sueh vorpora-
tion.

ge. 3120 (a) Any station license
he revoked for false statements

ferred, dwssigned or inoany manner U ! 1 state
cither voluntarily or invelunt either in the .le’l’hf flons ot iu the
Y statement of fact which may he re-

disposed of, or indirectly by transfer
ol control of any corporation holding
such licens to any person, unless
the Commi: v shall, after securing
full information, decide thiat said
transter is in the public interest, and
~shall give its cousent in writing.
“REFUSAL OF LICENSES AND
PERMITS IN CERTAIN: CASES
~Nec. 311, The
hereby directed to

quired by section 308 hereof, or be-
cause of comditions revealed by sueh
ctatements of faer as may be required
from time to time which would war-
rant the Commission in refusing to
erant a license on an orviginal appli-
eation. or for failure to operate sub-
stantially as set forth’in the license.
or for violation of or failure to ob-
serve sny of the restrictions and con-
ditions of this act or of any regulation
of the Commission authorized by this

Commission ix
refuse a station

license and/or the permit hereinafter

N B C

KJR listeners
are atforded
NBC sustain-
ing programs

g
$ X o
X RE

e ‘a(a o sQo

, X\\e C\e ,@(. X <« &
&e° \\'\\" Qe \°<\§;,;\<\355 \He\gﬁ"
\

&
Fisher's Bl
Station, In
Operating
KOMO - KJR,
Skinner Bldg
Scattic, Wash.
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treaty ratified by the
TUnited S Provided, however,
That no such order of revocation shall
take effect until 15 days’ notic in
writing thereof. stating the cau for
the proposed re ocation. has  been
aiven to the licens Such licenzee
may make written pplication to the
Commission at any time within said
15 days for a hearing upon such order,
and upon the filing of such written
applieation  said order of revocation
<hall stand suspended until the con-

aet or by 2

clhision of the hearing conducted under
sneh rules as the Commission may

preseribe.  Upon  ihe conclusion of
<aid hearing  the  Commission  aay
affirm. madify, or revoke said order
of revoeation.

“(hy Any station leenge hereafte
cornnted nder the provisions of this
tact oor the constraction  permit

quired  hereby - and hereafter i

may be modified by the Commi

cither for a limited time ov for the
duration of the term thereof, if in the
judgment of the Commission  stch
wetion will promote the public inter-
ost, convenience, and necessity, or the
provisions of this act or of any treaty
ratified by the United State will be
more fully eomplied with: rovided,
howerer, That no such order of modi-
fieation shall become final until the
holder of sueh outstanding license or
permit  xhall have been notified in
writing of the propo action and
the grounds or reasons therefor and
<hall have been given sonable op
portunity to show canse why such an
arder of modification should not issue.
CAPPLICATION OF ANTITRUST
. TAWS
Npc. 313, All laws of the United
States relating to unlawful restraints
and monopolies and to combinations,
contraets, or agreements in restraint
of trade are hereby declared to be
applicable to the manufacture and
sale of and to trade in radie apparatus
-es entering into or affecting
+or foreign commerce and to
fe or foreign radio communi-
Whenever in any suit, ac-

A

cations.
tion, or proceeding, eivil or eriminal,
brought under the provisions of any

of said laws or in any proceedings
brought to enforce or to review tfind-
ings and orders ol the Federal Trade
Commission or other governmentil
agency in respect of any matters as
to which said Commission or other
governmental agency is by law au-
thorized to aet, any licensce shall be
found guilty of the violation of the
provisions of ‘such laws or any of
them, the court, in addition to the
penalties imposed by said laws, may
adjudge, order, and/or decree that the
license of such licensee shall, as of
the date the decree or judgment be-
comes finally effective or asg of such
other date n= the said decree shall fix,
be revoked and that all rights under
<teh license shall thereupon  cease:
Provided, howerer, That such licensee
shall have the same right of appeal or
review as is provided by law in re-
spect of other decrees and judgments
of said court.
SPACILITIES FOR CANDIDATES
FOR PUBLIC OFFICE
“Sgc, 815, If any licensee shall per-
mit any person who is a legally quali-
gfied candidate for any public office to
use 2 broadeasting station, he ghall
afford equal opportunities to all other
such candidates for that office in the
use of such broadeasting station, and

the Commission shall make rules and
g'egu]atm to earry this provision
into effe Provided, That such

licensee shall have no power of cen-
sorship over the material broadcast
under the provisions of this section.
No obligation is hereby imposed upon
any licensee to allow, the use of its
station by any such candidate.

S“LOTTERIES AND OTHER SIMI-
LAR SCHEMES

“Spe. 316, N8 person shall broad-

cast by means of any radio station

for which a license is required by any

BROADCASTING

law of the United States, and no pep.
son operating any such station ghyj
knowingly permit the broadeasting o
any advertisement of or informat
concerning any lottery, sift enterp
or similar scheme, offering prizes go
pendent in whole or in part upon |y
o chanece, or any list of the prig
drawn or awarded by means of m{;,
such  lottery, gift enterprise, g
seheme. whether said Lixt containg gy
part or all of such prizes. .\ny pep
son violating any provision of thi
section shall, upon convietion thereof
be fined not more than $1.000 or iy
prisoned not more than one year, o
botir, for each and every day durip
whieh such offense occurs. "

SANNOUNCEMENT THAT

TER IS PATD FOR
Al matier broades
any radio station for which ser
money, or any other vahuable cong
eration s direetly or indiveetly g
or promised to or charged or “‘""‘kllulri
by, the station so hrondensting, fry
any  person, shall, at the time )
wame is so hroadenst, be annonne
as paid for or furnished, as the ¢
may be, by such person.

SOPERATION OF _PRANSMIL
TING APPARATUN

318. The actual operation of

ion
6,

MAT.

all  transmitting  apparatus inoay
radio  station for which o statim

license is required by this act sha
he carried on only by a person holding
an operitor’s license issued heveander,
No person shall operate any such a.
paratus in such station except wnde
and in accordance with, an operators
liconse issued to him by the Com.
mission.

SCONSTRUCTION PERMITS

“Spe. 3190 (a) No license shall le
issued under the authority of this ae
for the operation of any station the
construction of which is begun or i
continued after this act takes effed,
unless a permit for its  construetion
has been granted by the Commission
upon written application  therefor,
The Commission may grant such per
mit if publie convenience, interest, o

v will be served by the con
straction of the station. "This appl
eation shall set forth sueh facts as
the Commission by regulation myg
prescribe as to the citizenship, char
acter, and the financial, technical, and

: other ability of the applicant to con

struet and operate the. station, the
ownership and location of the pro-
posed station and of the station o
stations with which it is proposed tu
communicate, the frequencies desired
to be used, the hours of the day e
other periods of time during which
it is proposed to operate the station,
the purpose for which the ion i
to be used, the type of transmitting
apparatus to be used, the power to be
used. the date upon which the station
is expected to be complefed and in

operation, and such other information -

as the Commission ma,

equire, Such
application shall be

signed by the

applicant under oath or affirmation.
“(b) Such permit for cuns}tructyign; L
shall show specifically the earliest and

latest dates between which the actul
operation of such station is expeete]
to begin, and shall provide that sal
permit will be automatieally
feited if the station is not ready

operation within the time specified ot
within such further time as the Co{:d .

misgsion may allow, unless preven
by causes not under the contr
the grantee. The rights under an.
such permit shall not be assigned o
otherwise transferred to any -persoh
without the approval of the Commi
sion. A permit for construction gh
not he required for Government §
tions, amateur stations, or stati

upon mobile vessels, railroad ‘rolling |

stock, or aireraft. - Upon the ¢
pletion of any station for ‘the
struction or continued constru
of which a permit has been gra
and upon it being made to appeh
to the Commission that all
terms, conditions, —and -obligal
set forth in the application and
mit have been fully met, and that
cause or circumstance arising o

|

plieation - . so

coming 10 the knowledge of the Com-

mission sinee _the ::1_':111(' 1z of the
permit would. in the _lll(lg’%m of the
Commission. make the optfiratiin of
aeh station against the public inter-
est, the Commission  shall  issae »
license 10 the lawful holder of said
i ation of said sta-
tion. all conform gen-
erally to the terms of said, permit.

ESIGNATION OF  STATIONS
LIABLE TO INTERFERE
WITH DISTRESS SIGNALS

: 320. The Commission is au-
thorized _to designate from time to
time radio Ast:lti(ms the |, communiea-
signals  of  which, in  its
. are liable to interfere with
1smission or reception of dis-
qess signals of ships.  Such stations
are m,mr{ul to keep o licensed radio
operator listening in_on the freguen-
e dt'slgn:m'd for signals of distress
ad radio communications  relating
thereto dluring the entire period the
prananitter of  such  station is in
u,wmlmu.

GFALSE  DINTRIESN  SIGNALS,
REBROADCANTING ; STUDION
OF FOREIGN NSTATIONS

“SEC. :'32;). (a) No person within the
jueisdiction of the United States shall
mowingly utter or transmit, or cause
10 be uttered or transmitted, any false
or fraudulent signal  of distress, or
wmmunication  relating  thereto 'nnr
Jall any hroadeasting station rvh‘m;ul-
st the program or any part thereof
of another broad ting station with-
wt the exp ¥
giginating station.

“{b) No person shall be permitfed
w locate, use, or maintain a radio
proadeast studio or other place or ap-
paratus from which or whereby sound
waves are converted into  electrical
energy, o mechanical or physical re-
moduction of sound waves produced
ad caused to De transmitted or de-
livered to a radio station in a foreign
ountry for the purpose of h(‘i:l"
troadeast from any radio station there
!mmg. @ power output of Suflicient
intensity and /or being so located geo-
gmghu:u[]y that its emissions n4m\h he
received fw,ulsistenrly in the United
States, without first obtaining a per-
it from the Commission upon proper
applieation therefor.

"10_# Sueh applieation shall contain
sieh information as the Commission
nay !Jy regulation prescribe, and the
ganting or refusal thereof shall be
;‘ub}eCt to tl!.(* requirements of section
3 hereof with respect to applications
forstation licenses or renewal or mod-
ffication thereof, and the license or
wrmission <o granted shall be revo-
mple for false statements in the ‘:ll)'

; required or when the
mmission, after hearings, shall find
ils eontinuation no longer in the pub-

terest.

JENSORSHIP: INDECENT
LANGUAGE

ke 326

Nothing in this aet

sl be understood or construed to

the Commission the power of cen-
over the radio communications
ignals transmitted by any radio
m, and no regulation or condition
2 promulgated or fixed by the
ission which shall interfere with
ht of‘n‘(eg speech by means of
communieation. No  person
he jurisdiction of the United
shall utter any obscene, inde-
T pr'ofnn.e language by means of %
communication,

LE IV—PROCEDURE AND
,m%‘gNISTRATIVE I’Ré)VI-

ISDICTION TO ENFORCE
ANDTORDERS OF COM.
)

401. (a) The district courts
ited States shall have juris-
upon application of the At-
General of the United States
uest of the Commission, al-
failure to .comply with or a
of ;any of ‘the provisions of
by any person, to issue a writ
{ mandamus ¢ i

authority  of  (hg

Hrving Cobb

+O|in Dutra
Richard Arlen

eJudge K. M. Landis

l

\ are among the million annual
visitors to Minnesota’s 10,000
| lakes (Summer Playground of .
| America) which are added to

the summer radio audience of

KSTP

| ~ the leading station for the past
six years (according to all au-
& thentic surveys made since 1928)
| in the me‘tropolitan trading area
\ of the Twin Cities embracing
| a population of more than

1,142,000. ‘ - .
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MINNEAPOLIS OFFICE: E. P. Shurick, Radisson Hotel, Bridgeport 3222
CHICAGO OFFICE: Greig-Blair & Spight, 520 Michigan Ave., Superior 8665
NEW "YORK OFFICE: Paul H. Raymer, 205 E. 42nd St., Murray" Hill 40658
SAN FRANCISCO: Greig-Blair & Spight, 485 California St., Douglas 3188
LOS A%\JGELES: Greig-Blair & Spight, 843 Bendix Bldg., Tucker 1824
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comply the pro-

1 othe person is iu
of the same, the conrt
ohedience to such order
Junetion or orher proper
tory  or otherwise, to
son or the officers,
{ ‘nbatives of such pers
trom turther disobedienee o such
s, o to o enjoin upon it or them
obedienee 1o the sie,

Ceer Upon the vegquest of the Cons

it =hall be the duty of ey
attorney of the United
i the Commission ey apply
itute in the proper court wmud to
prosecute under the direction of the
Attorney General of the United States
all unecessary quu‘udiu": for the en-
forcement of the provisions of this act
and for the punishment of all v
tioms thereof, and the costs and ex
penses of such prosecutions shall be
paid-out of the appropriations for the
expenses of the courts of the United
Stites.
() The provisions of the Ixpe-
diving  Act,- approved  February 11,
1903, as amended, and of section 238
(1) of the Judicial Code, as amended,
shall be held to apply to any suit in
equity arising under title 1L of this
act, wherein the United States is com-
plainant.

“PROCEEDINGS TO ENFORCE
OR NET ASIDE THE COMMIS-
SION'S ORDERS—APPEAL IN
CERTAIN CASES

“Sec. 402, (a) The DlO\l\lonb of
the act of October 22, 1913 (38 Stat.
219), relating to the enforcing or set-
ting aside of the orders of the Inter-
state  Commerce  Commission, -are
hereby made applicable to suits to. en-
force, enjoin, set aside, annul, or sus-
pend any order of the Commis
under this act (except any ovder of
the Commission granting or refusing
an application for a construction per-
mit for a radio station, or for u radio
station license, or for remewal of au
existing radio  station hu‘me, or for
mo(hh(‘utmn of an existing radi
tion license), and such suits are
hereby authorized to be brought as
provided in that act. i

“(b) An appeal may be taken| in
anner hereinafter provided, flom
sions of the Commission to the
Court of Appeals of the District of
Columbia in any of the following
cases :
“(1) By any Ap})ll(‘lllt for a con-
struction permit for a radio station,
or for a radio station luense or for
renewal of an existing radio station
license or for modification of an exist-
ing radio station license, whose appli-
cation is refused by the Commission.

“(2) By any other person ug-
grieved or whose interests are ad-
versely affecied by any decision of the
Commission granting or refusing any
such application,

ey S appeal shall be taken
by filing with said court within 20
ddY\ .Lfter the deci sion (‘nmplnnod of
is effective, notice in writing of said
appeal and a statement of the reasons
there[m, together with proof of sery-
ice of a tlue copy of said notice and
statement upon the Commission. Un-
less a lntel date is specified by the
Commission as part of ‘its decision,
the decision complained of shall be
considered to he effective as of the
date on which publie announcement of
the decision is made at the oftice of
the Commission in the city of Wash-
ington, The Commission shall there-
upon immediately, and in any event
not later than 5 d.us from the date
of such service upon it, mail or other-
wise deliver a copy of said notice of
appeal to each person shown by the
records of the Commission to be inter-
ested in such appeal and to have a
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TALL TREES FOR MAST—Three 100-foot trees had to be plac
gether to form this immense spar,
Ore. Jt

wave antenna of KEX, Portland,

International News Photo
¥
ed to-

the mast of the new three-eighth
claimed that this will be

the tallest wooden tower in the world, and it is planned to have KGW,
operated by the same company, broadeast from the same site. One
hundred fifty Boy Scouts are shown standing on it before it was raised.

vight to intervene therein um)u the
provisions of this section, and shall
ar all times thereafter permit any such
person to inspect and make copies of
the appellant’s statement of reasons
tor said appeal at the oftice -of the
ion in the city. of Washing-
ithin 30 days .1[1(‘1‘ the tiling
said appeal the Commission shall
file with the court the originals or cer-
tified copies of all papers and evi-
lwmu [l‘\l‘lll(‘ll to it upon the appli-
olved, and also a like copy

ts decision thercon, and shall within
S0 days thereafter file a tull state-
ment in writing  of the faets. and
grounds for its decigion as found and
given by it, and a list of alll inter-
ested persons to whom it has mailed
or otherwise delivered a copy of
1mt1<‘= of appeal.

(d) Within 30 days after the filing
of \ud appeal any interested person
may intervene and participate in the
proceedings had upon said appeal by
filing with the court a notice of in-
tention to intervene and a verified
statement showing the nature of the
interest of such party, together with
proof of service of true copies of said
notice and statement, both upon ap-
pellant and upon the Commission.
Any person who would be aggrieved
or whose interests would be :ll]\‘ersvly
affected by a reversal or modificati
of the decision of the Comm
complained of shall be considered an
interested party.

“(e) At the earliest convenient time
the court shall hear and determine
the appeal upon the record before it,
and shall have power, upon such rec-
ord, to enter a judgment affirming or
reversing the decision of the Commis-
sion, and in event the court shall
render a decision and enter an order
reversing the decision of the Commis-
sion, it shall remand the case to the
Commission to carey out the judgment
of the court: Provided, however, That
the review by ‘the court shall be lim-
ited to questions of law and that find-
ings of fact by the Commission, if
supported by substantial evidence,
shall be conclusive unless it shall
clearly appear that the findings of the
(,n)mmnxu)n are arbitrary or capri-
cious. The epurt's judgment shall be
final, subject, huwever, to review by
the Supireme Court of the United

. States upon writ of certiorari on pe-

tition therefor under section 240 of
the Judicial Clode, as amended, by ap-
pellant, by the Commission, or l)\ any
mr(’u-sml party intervening in the
appeal.

“(f) The court may, in its discre-
tion, enter judgment for costs in favor
of or against an’ appellant, and/or
other interested parties intervening in
said dppeal, but not against the Com-
mission, depending upon the nature
of the issues involved upon said ap-
peal and the outcome thereof.

"I\QL‘IRX BY COMMIS @IO\I ON
© ITS OWN MOTION

“Sec. 403. The Commission shall
have full authority and power ‘at any
time to mstltute an inquiry, on its
own motion, in any case and as to any
matter or tlung concemmg which ‘com-

plaint is authorized (o be maule, Lo or
before the Commission by any provi-
sion of this act. or concerning which
any question may arise under any, of
the provisions of this act, or relating
to the enforcement of any of the pro-
visions of this act. The Commission
shall have the same powers and au-
thority to proceed with- any inquiry
instituted on its own motion as though
it had been appealed to by complaint
or petition under any of the provisions
of this act, including the power to
make and vnlm(n any order or orders
in the ease, or relating to the matter
or thing concerning which the inguir
ix had, excepting orders for the pay-
ment of money.

“IH‘ZP()RTS OF INVESTIGATIONS

“Sec. 404, Whenever an investiga-
tion shall be made by the Commis-
sion it shall be its duty to make a
report in writing in respect thereto,
which shall state the conclusions of
the Commission, together with its de-
cision, order, or requirement in the
premises; and in case damages are
awarded such report shall inelude the
findings of fact on which the award
is made.

“PITLE VI—MISCELLANEOUS
PROVISIONS

"TRANSFER TO COMMISSION OF
DUTIES, POWERS, AND FUNC-
TIONS UNDER EXISTING LAW

“ITRANSFER OF EMPLOYES,
RECORDS, PROPERTY, AND
APPROPRIATIONS :

“Sec. 603, (a) All officers and em-
ployes of the Federal Radio Commis-
sion  (except the members thereof,
whose offices are hereby abolished)
whose gervices in the judgment of the
(mmm\qlon are necessary to the ef
ficient operation of the Commission
are hereby transferred to the Commis-
sion, without change in classification
or compensation; except that the
Commission may provide for the ad-
justment of such classification or com-
pensation to conform to the duties to
which sucl officers and employes may
be assigned.

“{b) There are hereby transferred ’

to the jurisdiction and control of the
Commission (1) all records and prop-
erty  (including office furniture and
equipment, and including monitoring
radio sr.mons) under the jurisdiction
of the Federal Radio Commission, and
(2) all records under the jurisdiction
of the Interstate Commerce Commis-
sion and of the Postmaster Generai
relating to the duties, powers, and
funections imposed upon and wst(’d in
the Commission by this act.

“(e) AIll appropriations and unex-
pended balances of appropriations
available for expenditure by the Fed-
eral Radio Commission shail be avail-
able for expenditure by the Commis-
sion for any and all objects of ex-
penditure authorized by this act in the
discretion of the Commlssmn, without
regard to the requirement of appor-
tionment under the Anti-deficiency Act
of February 27, 1906.
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“EFFECT OF TRANSIFERS, pp
PEALS, AND A\IDZ\I)\IL\D

“Sec. 604, (a) All orders, dete.
minations, rules, regulations, permit
contracts, licenses,  and Privijege
which  have Dheen ixsued, made,
granted by the Interst:
ion, the IFeder
cor the Dostnua
under any provision of law 1(-,.9.\](_4
or amended by this act or in the ey,
cise of .duties, powers, or Tunetioy
transferred to the Commission by this
act, and which are in effect gt the
time this section takes effect, ghy
continue; in effect until modified, to.
minated, superseded, or xqunxlml Ig
the Commission or by operation of
T,

“(b) Any proceeding, hearing,
investigation commenced or pl‘ndmv
before the IFederal Radio Comm
the Interstate Commerce Comm
or the Dostmaster General, gi
time of the organization of llw Com.
n ion, shall be  continued Ly ),
Commission in the same manne)
though originally commenced before
the Commission, if such 1)10((*e<lmw
hearing, or inv bll:::lli()ll (1) lll\wl\m
the administration of duties, power
and t\mt'tlons transferred to the Cyp,
mission by this act, or (2) involeeg
the exercise of Juusrhguon similar tg
that granted to the Commission under
the provisions of this act.

“(e¢) All records transferred to the
Commission under this act shall p
available for use by the Commissioy
to the same extent as if such records
originally records of the Cyp.
ion. All final valuations and de
terminations of  depreciation chirges
by the Interstate Commerce Commis
sion with respect to common carriers
engaged in radio or wire communie.
tion, and all orders of the Interstate
Commerce Commission wirh respect to
such  valuations and determinations,
shall have the same force and effesf
as though made by the Commission
under this act.

*(d) The provisions of this act shall
not affect suits commenced prior to
the date of the organization of the
Comnission ; and ull such suits shall
be continued, proceedings therein had;
appeals therem taken and judgments
therein rendered, in the same manner
and with the same effect as if this act
had not been passed. No suit, action,
or other proceeding lawfully com-
menced by or against any agency or
officer of the United States, in rela
tion to the discharge of official duties,
shall abate by reason of any transfer
of authority, power, and duties from
such agency or officer to the Commis
sion under the provisions of this act,
but the court, upon motion or supple-
mental petition filed at any time within
12 months after such transfer, show-
ing the necessity for a survival of
such sulr, action, or other proceeding
to obtain a settlement of the questions
involved, may allow the same to be
maintained by or against the Com-
mission, :

“EFFECTIVE DATE OF ACT

“Sec. 607, This act shall take effect
upon the organization of the Com-
mission, except that this section and
sections 1 and 4 shall take effect on
July 1, 193¢. The Commission shall
be deemed to be organized upon such
date ag four members of the Commis
sion have taken office.

“SHORT TITLE

“Spe. 609. This act may be cited as
the ‘Communieations Act of 1934

or
e Ominere

Don Lee Power Boosts

RECONSIDERING its action of
June 8 designating the cases for
hearing, the “Radio Commission
June 12 granted the applications
of KHJ, Los Angeles; KFRC, San
Franclsco, and KGB, San Diego,
all operated by Don Lee, to in-
crease their day power from I

watts to 2,500 watts. They con-
tinue with 1 000 watts at night.

SO

Coﬁirbl Rt‘)‘omk in New York studio

of  WINS— showing installation |

of Western Electric 9 Type Speech
Input Equipment.

.o NOW #vallable to 1IKW stations!’

Station WINS—like many others—
uses the combination of Western Elec-
tric 12A Transmitter and 71A Ampli-
fier for 1KW operation.

Output of the 12A (rated at 100
watts) may be increased to 250 or 500
or 1000 watts by means of the T1A
Amplifier. Designed according to dy-
namic symmetry, this equipment as-
sures remarkable frequency stability
and fidelity of transmission—pro-
vides highest quality in lower powered

Outstandmg features are: uniform
frequency response, minimum audio
harmonic content, even at 100 % modu-

Wesrern Electfric

RADIO TELEPHONE BROADCASTING EQUIPMENT - .
Distributed by GRAYBAR Electric Company -

In Canada: Northern Electric Co., Ltd. w0 v sy

Station WINS—1KW—Carlstadt, |
N. J— showing Western Electric |
12 A Transmitter and 71 4 Amp’i- i
fier. Each cabinet (finished in tones ‘
of gray) requires only 25" x 36" \
floor space. i
’ |

|

|
1
]
|
lation — complete shielding — readily. l
removable self contained oscillator— |
centralized controls—no rotating ma- [
chinery or water cooling equipment, ]
all tubes air cooled—entirely self con- ‘
tained’ and AC operated — complete \
metering—automatic starting—low in- |
stallation and maintenance costs. ‘
WINS ilso uses Western Electrie ’
Speech Input Equipment, Moving Coil |
Microphones and Frequency Monitor- |
ing Unit. For details about Western !
Electric apparatus to, meet every broad- |
casting need, write Grayl)ar Electric,
Gray bar Building, New York—or tele-
phone Graybar’s nearest branch. |

Pa
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FEDERAL RADIO COMMISSION

ACTIONS OF THE

Applications. ..

MAY 30
WOV, New York -CP to install divections] antenna
and change time from day to unlimited,
3 ki Rome, feense  to o cover O pranted
to move trans or docally,
T. Greenville CooCPr to make  cqguipment
o chanwe fy wy from 1200 to 1300 ke in
wer from 100 w., 250 w., LS, to 280 w. )

WTOC,
mitter for 30 days
nent transmitter) at Hotel DeSoto to operate on
ke., power of 100 w., unlimited time.

WJJID. Chicago—License to cover CP
to install new equipment.

WSBC, Chicago—License to cover CP
to change equipment.

K¥L, Seattle—CP to make equipment changes.
Applications returned: NEW, Wm. B. Harty, Dedham,
Mass.-—CP to operate on 1140 ke, power of 100 w..
specified hours; KMTR, Los Angeles—Modificaton of

. Ga.
tpending completion of new per

CP to install temporary tr

granted 4-27-34

granted 1-26-34

license to iner e power from 500 w. to 1 kw.; NEW,
J. E. Churchwell. G. O. Russell, H. O. Freeman, Jr.,
Panama Ci Fla.—~CP to operate on 1010 ke with

power of 100 w.. D. (Facilities of KGGF, KQW, WHN,
[1S, WNAD, WQAD, and WRNY); NEW, Mrs. Berniee
mbill,  Guthrie, Okla.—CP to operate on 1270 ke,
2\\‘nh power of 100 w.. D. amd specified hours.

AN JUNE 1

WOR, Newark, N. J.—Modification of CP (1 P-B-1402)
.extend commencement and completion dates to ¥-16-34
-12.16-84 respectively.

‘WHDH, Boston—Authority to determine
power by direct antenna measurement.

KRGV, Weslaco. Tex.—License to cover CP granted
5-4-34 to make equipment changes and move studio and
transmitter from Harlingen to Weslaco, Tex.

WWAE, Hammond, Ind—CP to install new eq
ment, - .

WHA, Madison. Wis,—CP to make equipment changes
and inecrease power from 1 kw. to 2'. kw.

KTRB. Modesto, Calif.—License to cover CP granted
2-20-34 to erect new tion.

KVI, Tacoma, Wash.—~Modification of license to in-
crease nighttime power from 50 w. to 1 kuw.

K =CA. Los Angeles—CP to change transmitter loeally,
use auxiliary now licensed to KFI with some changes ;
increase -power to 1 kw., 21, kw., LS.

NEW. E. B. Craney, Helena, Mont.—-CP to gperate on

operating

uip-

1420 ke power of 100 w.. unlimited time.
NEW, B. J. Hecker, Salem, Ore—~CP to operate on
;{3‘%};\; power of 500 w.. unlimited time (facilities of

(KXL, Portland, Ore.—CP to make equipment: changes
and increase power from 100 w. to 100 w., 250 v
Applications returned: KIEV, Glendale, Cali
fication of license to increase power to 500
Mason Dixon kRadiu Group. Inec.. York. Pa.
ate on 1310 ke., power of 100 w., share wi 3
(facilities of WGAL). pare with WRAW

- JUNE 4

WNBO. Silver Haven, Pa.—CP to move transmitter
and studio to a location to be determined near Elco. Pa.,
and' make changes in equipment.

NEW, The Herald Publishing Co.. Denison, Tex.--CP
to erect a new station on 880 ke., 100 w., D., amended
to request 1200 ke., transmitter location to be deters
mmve}! and application to be considered under Rule 6(g);

WSFA, Montgomery, Ala.—License "to cover CP
granted 4-6-34 to move transmitter locally and equip-
ment change. i

WAAF, Chicago—CP to rebuild the station destroyed
by fire with new equipment.

W?’B(‘isufncz.lon' Ill.—Voluntary assignment of license to
_KGA, Spokane, Wash.—Special experimental authoriza-
tion to orerate on 900 kec., 1 kw. night, 214 kw. D

unlimited time for period ending 11-1-34. ° ”

XIDO, l}oise, Idaho—CP to make changes in equip-
kmentDand increase power from 1 kw. to 1 kw night, 215
w. . ) :

Applications returned: WIDX, Jackson, Miss.—License
to cover CP; NEW, E. D. Sparrow, Kinston. N. C.
to erect a new station; NEW, Helena Broadeasting Co..
Helena, Mont.——CP to- erect a new station; NEW. T. H.
Barwn.'E.} Dorado, Ark.—CP to operate on 1376 ke.. 100
w.. unlimited time.

JUNE 5

WAMC, Arniston, Ala.—Modification of CP to -mov
from Anniston to Selma, Ala.: amended to move ‘:13(;\5
utntltler to Y. M. C. A. Bldg., Broad St., Selma. Ala.. in-
stall new equipment and cha f J
A & nge frequency from 1420 ke.

WGST, Atlanta—Modification of license to increase

powes from 250 w. night, 1 kw. D. to 500 w. night, 1
W, . ’
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MAY 29 TO JUNE 14 INCLUSIVE

JUNE 7

WTBO, Cumberland. Md.—CP to
ment ; also modification of
from 1420 ke. to 800 ke.
unlimited to D., 250 w.

WDBJ, Roanoke, Va.
and inerease power from
kw. D.

WQRC, Vickshurg, Miss, - Modificution  of  leense to
inerease power from b0 w. 1o 1 kw. and hours of opera-
tion from D). to apecificd hours,

NEW, W. €. Hilgedick mud Geo. €0 Knaur,
Fex. CP to operate on 1200 ke, 100 w., D,

WHRHM, Minncapolis - Modification of
3-16-34 authorizing move of transmitter,
of completion to 9-1-34.

KGGF,, Coffeyville, Kans.—Modification of license to
increase power from 500 w. night, 1 kw. D. to 1 kw.
day and night.

KMTR, Los Angeles—Modification of license to increase
night power from 500 w. to 1 kw. Now licensed for
500 w. D. and nighttime.

KQW, San Jose, Calif.—CP to install new equipment
and increase power from 500 w. to 500 w. :yz’r 7 p. m.
and 1 kw. up to 7 p.m.

Applications returned: WBIG, Greensbgro, N. C.—-
Voluntary assignment of license to North Charolina Bro
casting Co., Inc.; WCFL, Chicago—Extepgion of spe
experimental authorization to operate unlimited time;
KXA, Seattle—Extension of special experimental author-
ization 1o operate to 10 p.m,, PST, 2560 w.; KGA, Spo-
kane, Wash.-Modification of license to ehange frequency
to 900 ke, power from 5 kw. to 1 kw. night, 214 kw, duy.

install new equip-
license to change frequency
and hours of operation from

CP to install
5O w. to

new
500w,

equipment,
nigght, 1

Deniion,

Copranted
Lo extend date

JUNE 8

e

WHDH, Boston.—Modification, of license to increase
power from 1 kw. to 5 kw. and hours of operation
from D. to unlimited.

WKOK, Sunbury, Pa.—Modification of license to in-
crease hours of operation from specified to unlimited
(facilities of WBAX, Wilkes-Barre, Pa.).

KWKH; Shreveport. La.—CP to move transmitter to
a site to be determined, Shreveport, La., change fre-
quency from 850 ke. to 1100 ke., install directional an-
tenna and increase hours of operation from specified to
unlimited.

WWL. New Orleans.—Modification of license to in-
crease hours of operation from specified to unlimited

tfacilities of KWKH. Shreveport, )
KLUF, Galveston, Tex.~CP to install new equipment

and increase power from 100 w, to 100 w. night, 250
w. . .

WJIDX, Jackson, Miss cense to cover CP granted
2-20-34 to make changes in equipment and increase

power.
KMTR, Los Angeles.—Maodification of license to in-

crease power from 500 w. to 500 w. 1 kw. night,
amended to request increase in power to 1 kw. day
and night.

Application returned: WTBO, Cumberland. Md.—CP

to make changes in equipment, change frequency from
1420 ke. to 800 ke, power from. 100 w. night, 250 w.
«I{)u_v to 250 w. and hours of operation from unlimited {o

JUNE 12
WHDL, Tupper Lake. N. Y.--Li

granted 11-21-33 to move station locally.

NEW, F. L. Whitesell, Forty Fort, Pa.—CP to operate
on !?30 ke, 1 kw,, D., amended re transmitter site.

NEW, Raymond L. Hughes, Midland, Tex.—CP to
operate on 1370 ke., 100 w., D

WDZ, Tuscola, Hl-—Modification of license to change
frequency from 1070 ke. to 1020 ke. upon removal of
KYW to Pennsylvaniz.

WCFL, Chicago—Extension of special experimental
authorization to operate unlimited time for the period
-34 to 2-1-35.

KFKU, Lawrence, Kans.— Modification. of
increase power from 500 w. to 1. kw.

NEW, Utah. Radio Educational Society, Salt Lake,
Utah—CP to erect a new station to be operated on 1450
ke., 1 kw., unlimited time.

Applications returned: WNBX, Springfield, Vt.—
License to cover CP authorizing changes in equipment
and increase in power; NEW, William George Darrall,
Kensington, Pan.—CP to operate on 1420 ke., 50 w.,
specified hours; WSGN, Birmingham, Ala.—Modification
of CP to make changes in equipment, change frequency
from 1310 ke. to 590 ke. and increase power to 1 kw;
WAAB, Boston—CP to move the transmitter to Auburn-
dale, Mass., frequency 1o 640 kec., power 5 kw.

NEW, A. R. Montgomery, Findlay, Ohio—CP for new
experimental broadcast station, 1530 kc., 1000 w.

JUNE 14

NEW, Harold E.‘Smith, Rensselear, N. Y.—CP to,
operate on 1370 ke., 100 w., unlimited time (facilities of
WGLC).

NEW, Kunsky-Trendle Broadcasting Corp., Detroit.—
CP to operate on 640 ke., 10 kw., unlimited time (facili-
ties of KYW), H

WDAS, Philadelphia

cnse to cover CP

license to

—CP to move transmitter and

“studio locally and install new equipment.

“ke. 500w,

BROADCASTING * June 15,

WKRC, Cincinnati.—Exténsion of special experimenty
authorization to operate with power of 1 kw for perigq
beginning 9-1-34.

UF, Galveston, Tex.—Special experimental authgri.
zation to increase D. power from 100 w. to 250 w,
WLBF, Kansas City; Kans.-—License to cover cp

granted 5-11-34 to install new equipment.
KOL, Seattle.—Special experimental zauthorization 4,
operate on 860 ke. with power of 5 kw. v
KVOA, Tucson, Ariz.--Modification of license to myy,
changes in specified hours of operation )
Application returned: WDSU, N Orleans. (g,
senl 1o voluntary assignment of  license from Juseph
H. Uhalt. to WDSU, Ine.
NEW, J° Pierce, ‘Taylor,

Tex. CP to operate g

1340 ket 250 w., unlimited time: WSFA, Montomey
Al License {0 cover CI for move nd coquipmey
change.
Decisi
L)
CCISIONS . . »
MAY 29

WIR, Detroit—Granted CP to Oct. 16, to erect tempg.
rary transmitler at Detroit, install new equipment apg
use 1 kw. power instead of 10 kw. on 750 ke., unlimiteq
hours,

KGCU, Mandan, N. D.—Granted CP to move trap.
mitter and studio Jocally and install new cquipment,

WKBO, Harrisburg, Pa.—Granted license to move ya.
tion locally and make changes in equipment,

WGCM, Missirgippi Cily, Miss.—Granted modification
of Jicense to move studio to Great Southern Hotel, Gulf.
port, Miss, .

WPRO, Providence, R. l.—Granted extension of gpe
cial experimental authority to operate on 630 ke., 250y,
from June 1 to Deec. 1; also granted modifieation of
special experimental authovity approving exact trans.
mitter location at Providence,

WCLO, Janesville, Wis.-——Granted rvenewal of licens;
1200 ke., 100 w.; unlimited time.

WPEN, WRAX, Philadelphia—Granted modification of
CP to extend cumpletion date to Aug. 1.

WSBC, Chicago—Granted license covering changes in
equipment, 1210 ke., 100 w., specified hours,

WORC, Worcester, Mass.—Granted Y0-day
of special experimental authority to operuace

extension
on 1286

KVOS, Bellingham, Wash *resent  license  extended
for 30 days on temporary b subject to such, action
a5 may be taken on appeal for renewal

WABI, Bangor, Mec.--To operate specified hours from
June 1 and during the Daylight Saving Time period, but
not later than Sept. 1.

WGAL, Lancaster, Pa.—To operate station
approved frequency monitor for 10 days.

WSVS, Buffalo, N. Y.--To remain silent from June 2
to July 1.

WBEO, Marquette, Mich.—To operate by Daylight
Saving Time, instead of CST, from June 1 to Sept. 1.

WCOC, Meridian, Miss.—To reduce hours of operation
to specified for pericd of 60 days.

Set for hezring: WNAC, Boston—CP to increase day
power from 1 kw. to 2%, kw., LS, and make changes
in equipment; WAAB, Boston—Modification of license
for authority to use transmitter of WNAC; WBNX, New
York-—License covering changes in equipment, granted
temporary license pending outcome of hearing; KGHI
Little Rock, Ark.—-Special experimental authority to in-
crease night power from 100 w. to 250 w.

WISN, Milwaukee—Granted modification of license %
increase day power from 250 to 500 w.; night power
to remain at 250 w. ;

WDEL, Wilmington, Del.—-Modification of license here-
tofore designated for hearing, dismissed at request of
applicant. 2

WBNX, New York—Granted extension of program
test period for 30 days. g

WSVS, Buffalo, N. Y.—Granted temporary authority
to change hours of operation for period ending June 23

WJIM, Lansing, Mich.—Granted special temporary.
authority to conduct antenna location tests with 50-w.
oscillator from May 28 to June 30, and no tests tohe
made from: 12 midnight May 31 to 12 midnight June'J,
inclusive.

without

JUNE 1
KWCR, Cedar Rapids, la.—Granted modification. of
CP  extending completion date to six months from g
May 16, -

WBRC, Birmingham—Granted license; 930 ke., 500 ¥,
night, 1 kw., LS, unlimited time,

WCBS, Charleston, 'W. Va,—Granted modificaton
license to increase day power from 500 w. to 1 kw.

KGA, Spokane, Wash.—(Granted special experimental
authority to operate on 900 ke. with 1 kw. night,
kw., LS, unlimited time, for period ending Nov, 1, sub-
ject to decision by -Court of <Appeals in the case ¢
KSEI-KFPY. |
- KWLC, Decorah, Ia.—Granted special temporary
thority to reduce hours of .operation to 2 hours
from June 6 to Sept. 10, ‘during vacation period.

KPCB, Seattle—Granted special . temporary. autl
to operate station without approved frequency. m:
for 25 days, i i i

KRGV, Harlingen, Tex. (Ex. Rep. 552)—
anted modification of license to change
Gr ion from sharing equally

unlimited : 1260 kc., 500
Hill,

QWG ¢
th K 7 oto
w,lmsustzxininsz Examiner .
“YWWG, Brownsville,  Tex.—Granted
sent to voluntary as ignment of license
ant Arthur College: 1260 ke., 500 w.,
i;' only : also pranted renewal of license,
it ke, 500 w.. Do, reversing L i
0 ranted CP 1 change Toc
studiv and transmitter, reversing Ex
H[l;lkw, Walter B. Stiles, Inc., Muskegon,
M;ch» (Ex. Rep. 554)—Denied cp to operate
o 1310 ke., 100 w., unlimited time, sus-
Laining Examiner Wulkoxj,
WKBZ, Ludington, Mich.—Granted CP
1o move transmitter and studio to Muske«
h.; 1500 ke., 100 w., unlimited

miner

f,[;,(‘ }-d;tdmim: Examiner Walker.
NEW, Joseph Pappalardo. Lawrence.
Mass.—Application for br'umlcastnm st
tion redesignated for hearing.

JUNE 5
WFBC. Greenville, S. C.o Granted CP to

hange frequency from 1200 ke to 1300
ke, increase power from 106 w. night 250

- day, to 260w, night, 1 okw., LS. oand
mike chunges in cauipment.
WTAG, Woreester, M, Granted  nu-

thority (o determine operating power by
Jirect antenna measurement : also wranted
license covering local move of trunsmitter;
580 ke, 500 w., unlimited. .

KMBC. Kansas City, Mo.--Granted li-
cense for auxiliary transmitter: 950 Ke..
1 kw.; for emergency purposes. )

KOA. Denverw(}runt_ed lic e covering
installation of new equipment; increase in
power and moving of transmitter locally;
#30 ke., 50 kw., unlimited. .

WCSC. Charleston, 8. C.—Granted modi-
festion of licens: to inevease day power
from 500 w. to 1 kw.

WBNS, Columbus. O.-Granted modifica-
fion of CP to extend completion date to
Sept. 1.

Set for hearinuz: NEW
Latrobe, Pa.—CP for new
ke, 50 w., specified howrs; NEW. Law-
rence B. Amelunz, Washington. Mo,—CP
for new station on 1420 ke, 50 w., un-
limited time.

WTAG, Worcester. Mass.—Granted  ex-
tension of program test period for 30 days.

WGLC, Hudson Falls, N. Y.—Granted
voluntary assignment of license to Adiron-
dack Broadcasting Co., Ine,

WQDX, Thomasville, Ga.—Granted tem-
porary authority to remain silent for 15
days in order to replace antenna system.

WJID, Mooseheart, I1l~-Granted special
temporary authority to operate station
without approved frequency monitor for 15
days.

%VFEA. Manchester, N. H.—-Granted mod-
ification of CP for extension of 30 days
from May 30 of time allowed for making
field survey and submitting data.

NEW, Julio M. Conesa, Puerto Rico--
Granted petition to remand to docket ap-
plication for CP to operate on 1420 ke.,
100 w. Case reopened to permit applicant
to submit further evidence.

NEW, Charles Dixon Gentsch, Greens-
boro, N. C.—CP to erect new station, here-
tofore set for hearing, was dismissed at
request of applicant.

KGKO,: Wichita Falls, Tex.——Special ex-
perimental - authority, heretofore set for
hearing, ‘was dismissed at request of ap-
plicant,

. Gino Amatucei,
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WWL, New Orleans.—Granted modifica-
tion of - license for special experimental
authority ~to ‘ change hours of operation
from - specified - to  unlimited (facilities of
KH) to be considered with 3-P.B-3249
of KWKH.  (Lafount voted for hearing.)
KWKH, = Shreveport, ‘La.-—~Granted CP
for special experimental authority to move
transmitter to site to be determined, change
frequency from 850 ke. to 1100 kc., change
hours from specified to unlimited and in-
stall_directional antenna,
WTEO, . Cumberland, Md.—Granted CP
to install new equipment, 1420 kec. 100
k. nights, 260 w. LS. unlimited.
. KDKA, Pittsburgh, Pa.-—Granted CP to
install new equipment.. (Alternate ‘main
transmitter) ; granted license to cover CP.
_WRHM, Minneapolis.—Granted modifica-
tion of CP to extend completion date from
T-16-34 to0 9-1-34. :
“KOA, Denver.—Granted modification of
license 'to use old transmitter of KOA as
auxiliary transmitter. | ;
_KGIR, Butte, Mont,—-Granted modifica-
lon_of license to increase might power
! W, }11:0 1 kw, N
or - hearing: "NEW, Bamberger
roadeasting. Service, Inc., Kearney, N. J.
rLicense  (special experimental) for 710
c. 2500 to 5000 w.; NEW, Portland Broad-
casting System, Inc., i"Portland,  ‘Me.—CP
o use 640 ke.' 500 w., limited time (6
LS. at Los Angeles); NEW,
Broadcasting Corp., Plattsburg,
P a,usg %iaao 100° 5
leld |

=

equipment, LS, (Lafount & Brown voted
to grant); KFRC, San Francisco—CP to
install rnew equipment, increase
from 1 kw. to 1 kw. night, 2L, kw. Ls.
(Lafount| voted to grant); KGB, San
Diego, C4lif.—CP to install new equipment,
increase power from 1 kw. to 1 kw. night,
21, kw. to LS. (Lafount voted to grant);
WNRA, Muscle Shoals City, Ala.--Modifica-
tion of leense to chanpe hours of opera
tion frong D. to unlimited.

JUNE 12

KTRH,| Houston, Tex,--Granted CP to
make chdnges in equipment and increase
day power from 1 kw. to 2}, kw.

KRGV,| Weslaco, Tex.—Granted

license

_covering phanges in equipment and move;

1260 ke., {500 w. Shares with KWWG.
WRGA, Rome, Ga.—-Granted license cov-
ering local moye of transmitter 1500 ke.,

100 w. pecified hours,
WMBR. Jacksonville, Fla.-—Granted con-
sent to vpluntary assignment. License to

Florida Biroadeasting Co.

Set forj hearing: WKBN, Youngstown.
Ohio.-~CH to move transmitter locally.
muke changes in equipment,; change fre-
wuency frhm 570 to 610 ke.; increase day
power  frdm w. to 1 ;inerease
hours  fre specificd  to unlimited,  with
direetiona

WAILU,
license Lo
570 ke
w. night,
from

. Ohio.—Modification of
frequency from 640 to
power from 500 to TH0
day, and change hours
Now assigned

change
nerease
1 kw.
limited to specified.

(, |Cleveland. Ohio.-—~Modification of
license toj change frequency from 610 ke.
to 640 ke.: increase power from 500 w. to
1 kw., and increase hours from daytime to
specified.

Applications reconsidered and granted:
KHJ® Los| Angeles. Cal—Granted CP to
install neéw  equipment: i power
from 1 kw. to 1 kw. night,
LS.  KFRC, San Francisco.—Gr:
fo install new equipment; increase pow
from 1 k to 1 kw. night, 214 kw.-1
and K(}l!.lSm) Diewo. anted CP to in-
stall new Tmi]mwm: in e power from

1 kw. to ljkw. night, 3! kw.-LS. (These
cases were designated for hearing on
June B 1

WAAF, Chicago.
station des‘,troygd
. [ R

Granted CP to rebuild
fire. )

|
Examiners’ Reports . . .

WIEJ. AL Hagerstown, Md.—Examiner

Walker recommended’ (Report 560 ; Docket
2211) - that application to install new

equipment and operate unlimited time with
50 w. nigpttime and 250 w. D. on same
frequency be denied. :

KGIX, Las Vegas, Nev.,, and(E. L.
Landsberg and K. V. Martin, Las Vepas-—
Examiner [Walker recommended (Report
561; Dockats 2189 and 2295) that KGIX
be denied rpnewal of license without preju-
dice to the| granting of license upon com-
pletion of kew equipment, and that Lands-
berg and Martin be denied CP on KGIX's
frequency.

KPJM agd NEW, Frank Wilburn, Pres-
cott, Ariz.~tExaminer Walker recommended
(Report 563 ; Dockets 2242 and 2156) that
KPJM be granted renewal of license and
that Wilburn be denied CP using KPJM’'s
facilities. |

KVI, Tacoma. Wash.—Examiner Walker
re¢ommenddd (Report 565; Docket 2347)
that application for increase in night power
from 500 wi to 1 kw. be denied.

KGW, Poytland, Ore.—Examiner Walker

kw, and to

install new| transmitter be denied.

Chesterfield Undecided

SIMULTANEQUSLY _with the
conclusion until the fall of the R.
J. Reynoids Tobacco Company’s
series in |behalf of Camel cigar-
ettes on ¢BS, it was learned that
Liggett & Myers Tobacco Co. has
reached no definite decision on the
question  |of - summer radio , for
Chesterfield cigarettes, It is ad-
mitted that the question of with-
drawing from the air during the
summer ig under consideratio

the latter, but it is stated that‘even

this has not yet been finally de-
cided, and| that, therefore, there is
no truth to the rumors that'a clos-
ing date fpr the present campaign
has been set. Newell-Emmett Co.

18- the Chesterfield agency, and

Wm. Esty

i Co. handles the Camel
account. | } ¢

power |

CBS Signs Bayer
STERLING PRODUCTS, Inc,
Wheeling, W. Va,, has signed con-
tracts with CBS for the half hour

immediately precedineg the time
occupied by its present Phillips
Dental Magnesia program, and

will devote the new time to a musi-
cal program for Bayer Aspirin.
The hour of the two programs for
the one sponsor will now run from
8 to 9 p. m.,, EDST, Tuesdays, be-
ginning June 19 for 13 weeks on
22 stations. The Bayer program
is “Lavender and Old Lace” and
the Phillips program will continue
to be Abe Lyman’s orchestra in
“Accordiana.” Blackett-Sample-
Hummert is the agency.

WIND Directs Signal

A SEMI-DIRECTIONAL antenna
has been installed at WIND, Gary,
Ind., and has resulted in an increase
of 15 per cent in Indiana coverage
and a curtailment of 25 per cent
in Illinois coverage, according to
Ralphe Atlass, president and gen-
eral manager of WIND, who also
operates WJJD, Chicago. Installa-
tion of the new antenna, which
utilizes two vertical radiators, was
supervised by Frank Falknor, chief
engineer of WBBM, Chicago. He
was assisted by Ken Shink, chief
engineer of WIND. The masts are
of different heights, one being 350.
and the other 256 feet.

JACK TAYLOR, guitarist of WLS,
Chicago, and his wife are recover-
ing from injuries received in an
automobile crash in Chicago late
in May. One person was killed in

the accident.

|
o !
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Children’s Stage éhow
Broadcast From Store

AS PART of its weekly program
for children, the L. S. Donaldson
Company, Minneapolis department
store, conducts a Friday afterneon
program over KSTP, St| Paul,
from 4:15 to 4:30 CST. The script
is based on the story of |[“Little
Women,” and the cast is composed
of players from the Univeysity of
Minnesota. They perform |in cos-
tume before a large audiqnce of
children and mothers in the{“Little
Theatre” on the children’s floor of
the store. .

“The program has shown direct
results in sales of items th?t have
been given special mention over the
air,” says James H. Keenan, pro-
motion manager of Donaldson’s,
“but more than this it has
to give Donaldson’s fifth flo
dren’s department a definite place
in the Twin City Market. It is our
plan to continue to bring mothers
and children into this depdrtment
with a consistent entertginment
program throughout the |week.”
The broadcast ‘'of “Little Women”
is being directed and annoupced by
Taylor Mills of Batten, Barton,
Durstine & Osborn.

|
i
|
|

H. V. KALTENBORN, CB$ polit-
ical commentator, sails on the S. S.
Manhattan June 20 for a tour of
Russia, heading a group of busi-
ness leaders and bankers| under
auspices of the American-Russian
Chamber of Commerce. He has
been invited to broadcast over the
Moscow and Warsaw stations dur-
ing the tour. He returns A‘yg. 22,
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Musie Dictionaries Given
To Listeners, Carry Ads
WALTER SCOTT DRYBURGH &
Qons, Milwaukee manufacturers of
Dust Cloth Polish, .con-
d for a series of announce-
over WTMJ about three
go. Mr. Dryburgh, a well
musician, decided to offer

owWn

1o listeners a dictionary of musical

terms. He did so on the theory
that the radio has awakened a uni-
versal interest in music and there-
fore a booklet should have wide

appeal. Two spot announcements
a week over a period of three
months have led to the distribu-

tion of more than 26,000 musical
dictionaries. The books, of course,
carried advertising on the polish,
and the manufacturer reports that
sales have tripled since the air ad-
vertising began.

WBBM, Chicago, has added fifteen
minutes to its daily schedule, sign-
ing off at 2:30 a. m. each morn-
ing. ~

CLASSIFIED
ADVERTISEMENTS

Classified advertisements in
BROADCASTING cost 7c¢ per word for
each insertion. Cash must accom-
pany order,

Forms close 28th and 18th of
month preceding issue.

Situations Wanted

Program and Production Director desires
a new connection by =autumn or sooner.
Six vears experience in network and inde-

pendent stations. Now employed. Box
190, BROADCASTING.

Experienced broadeast operator, single,
go anywhere. Address Box 192, Broap-
CASTING.

Broadcast operator. Thoroughly experi-
enced. Age 25. References. Box 189,
BROADCASTING.

_Well known announcer-continuity writer-
singer at liberty July first. Ten years ex-
perience. Married. Box 191, BROADCASTING.

FOR SALE

2—200" Heavy Duty Millikan Steel An-
tenna Towers with vertical and horizontal
Cage Antennas.

1—400 volt Exide Storage Battery.
Purchasing Department, Congolidated Gas
Electric Light and Power Tompany, of
Baltimore, Md. . :

For Sale—RCA type 100 w. hundred watt

t‘z"minsmitter: used one year: in perfect con-
dition; price $3,000, including motor gen-
erator set and starting switch, less tubes
and erystal f.o.b. cars Worcester. Write
Station WORC, Worcester, Mass.

World Comes to America Via Radio
(Continued from page 13)

sion when the Byrd ship, in_mid-
Pacific .on her way to Little
America, was found in tests before
the program opened to be out of
the beams of the radio transmitters
at Hawaii and San Francisco. She
could not receive her cue to begin
the program. Quickly the RCA
Communications men consulted
their “azimuth maps,” did some
rapid calculation, and hastily re-
versed an antenna at Rocky Point,
Long Island, which was centered on
Moscow. Power was fed to the re-
flector and the antenna which nor-
mally was used for flashing sig-
nals was “grounded” to become a
reflector jin the emergency. The
trick }Z;.L\«'Ji just the right angle to
carry strong signals straight to
the Byrd ship.

Short Wave Developments

THIS DIRECTIVE transmission is
supplemented by special receiving
antennae, sénsitive to signals com-
ing from a given direction and
practically dead to other signals.
In the usual practice of RCA Com-
munications these receiving anten-
nae, spaced widely apart, catch the
incoming signals and feed them to
three separate receivers. When
signals show a tendency to fade on
one receiver.they usually are strong
on the others. By combining. the
output of the three receivers a
much stronger and steadier signal
than any one receiver could supply
is produced.

The present quality and dependa-
bility of international broadcast
programs have been made possible
by the development of short wave
facilities and the experience gained
with them in international radio
telegraph networks. When experi-

ments in international broadcast-
ing first were tried between
America and station 5XX | at

ngelmsford, England, in Decémber,
1523, and January, 1924, the re-
sults were so discouraging that no
attempt was made at a re-broad-
cast on this side of the Atlantic.
The first re-broadcast did not
take place until March 12, 1925,
when a program qn 1,600 meters
was received at Belfast, Me., from
Station 5XX at Chelmsford, relayed
by radio on 110 meters to New
York, and sent out from WJZ.
Another attempt, on December 25
of that year, is generally regarded
as the starting point for really
successful international programs.
The contrast between that “suc-
cessful” program and the pres-

66 BROAD STREET

FREQUENCY MEASURING SERVICE

Many stations find this exact measuring service of great
valye for routine observation of transmitter perform-
ance and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST
R. C. A. COMMUNICATIONS, Inc.

Commercial Department
A RADIO CORPORATION OF AMERICA SUBSIDIARY

NEW YORK, N. Y. |
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ent regularly scheduled interna-
tional offerings is striking. The
international program service of
RCA | Communications, announced
in 1932 on a regular commercial
basis available to American broad-
casting networks, now offers facili-
ties for handling programs, both
incoming and outgoing, to prac-
tically all the most important
countries of the world. Among
them are England, France, Ger-
many, Switzerland, Italy, Vatican
City, Spain, Japan, Philippine
Islands, Hawaii, Siam, Dutch Bast
Indies, China, Venezucla, Argen-
tina, Brazil and others.

A few years ago an international
broadeast was a rare feature to
network  broadeast listeners.  In
the year 1933 a total of 209 foreign
radio programs was handled by
RCA Communicatidns, Inc., for
American broadcasting companies.
The programs, totaling 126 hours
and 36 minutes in the 12 months,
came from 21 foreign .countries,
two United States insular posses-
sions, and several from aireraft
and ships at sea.

1
Variety of Broadcasts

THE RANGIE of inti&rests covered
in these programs is shown by a
glance at some of them scheduled
within the last few !months. The
funeral service for King Albert of
Belgium, was brought to America
by RCA Communications and
broadcast on the NBC and CBS
networks. On Feb. 8; Max Jordan,
European representative of NBC,
gave on the French|Colonial sta-
tion, FYA, a description of what
he had observed as an eye-witness
of the Paris riots and his story
was broadcast in America. The
speech of Chancellor Dolfuss, of
Austria, on Feb. 18, brought to
America by RCA Communications,
was broadeast by NBC and CBS,
and 6n April 30 wé relayed the
session of the Philippine Legisla-
ture as it acted on the Inde-
pendence Bill—a very clear broad-
cast carried from Manila to San
Francisco and thence over the CBS
network. Every Wednesday night,
of course, a radio program from
the Byrd Expedition goes out over
the CBS network in America.

Russia and India were linked
with the United States in regu-
larly scheduled broadcast pro-
grams for the first time late last
year. The ringing of the bells of
Bethlehem in the Church of the
Nativity was an NBC broadcast
featured on Christmas Eve of 1933.
On Christmas Day round-the-world
greetings between dominions of the
British Empire, with King George
as a speaker, were brought to the
United States by short wave and
re-broadeast. = The sun had risen
on a new day in some|of the places
on the other side of the world from
which speakers respanded in this
round-the-globe roll call. Although
the words from these places were
heard “instantly after they were
spoken, the speakers were talking
“tomorrow,”. by  the clock and
calendar time of many of/the lis-
teners.

Musie, which has been called the
universal language of man, com-
prises approximately half of the
foreign ‘radio programs broadcast
in America.” Among recent fea-
tures enjoyed by American broad-

cast audiences were a concert from

BROADCAS

Vienna, with the famous Fryy,
Lehar conducting the orchesty.
an opera from Hamburg, G,
many; a piano recital by Cayg
Gibbons in London, and a perfor,
ance of the musical ¢omedy, “Bj
Business,” also in London. = A hy|;
hour of dance music from Bueny
Aires is a regular weekly offering,

The rapid growth of intern.
tional broadcasting to its presey
proportions and its promise of
even greater expansion in fj,
future call attention to its conty.
bution to world understanding, 4y
American, listening to music or t,
speakers, beyond the seas, and citj.
zens of those “foreign” countrig
listening to  American programs
cannot feel so far apart as thy
seemed  before.  Some bold fore.
casters have even gone o far g
to say that international radi
programs eventually will create an
international Ianguage.and that—
because of the leadership of Amer.
jcan broadcasting—that languag
will be English. It is not neces.
sary, however, to venture into the
realm of pure conjecture to see the
present influence of making all the
world a stage for broadcast pre
grams, None the less real be
cause it is intangible is the subtle
suggestion to the millions who ex
joy the programs that, whatever
the language spoken and whatever
the distance to the country from
which the programs originate, the
basic interests of men, everywher,
are similar.

Movie Trailer Ad\}ertises
Sponsored Air Program

A NOVEL method of promoting a
radio program, through a tiesp
with motion pictures, is being em:
ployed by the Sheffield Farms Co,
large New York milk distributors,
through its agency, N. W. Ayer &
Son. The company has been using
educational motion pictures t

illustrate modern methods of milk

production and distribution before
schools, cooking schools, women'
clubs and similar organizations

It also broadcasts twice weekly
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90 STATIONS!

WAPI Birmingham, Ala. “
KUOA Fayetteville, Ark.

KFPW Fort Smith, Ark,
KLRA Little Rock, Ark.
KIEM Furcka, Cal.

KNX Los Angeles, Cal.

kL Oakland, Cal.

KVOR Colorado Springs, Colo.
KGHF Pucblo, Colo.

WTIC Hartford, Conn.
WRUF Gainesville, Fla.
WOAM Miami, Fla.

WCOA Pensacola, Fla.

WTFI Athens, Ga.

WGST Atlanta, Ga.

WRDW Augusta, Ga.

WMAZ Macon, Ga.

KIDO Boise, Idaho

WGN Chicago, 111

WIBL Decatur, .

WTAD Quincy, THL

WHBF Rock Island, TIL
WTAX Springhield, T1E
WGBF Evansville, Ind.
WLBC Muncie, Ind.

WBOW Terre Haute, Ind.
KWCR Cedar Rapids, Ia.
WOC-WHO Des Moines, Ia.
WMT Waterloo, Ia.

KGGF Coffeyville, Kan.
WLAP Lexington, Ky.
WDSU New Orleans, La.
KWKH-KWEA Shreveport, La.
WEEI Boston, Mass.

WTAG Worcester, Mass.
CKLW Detroit, Mich.
WEBC Duluth, Minn.

KSTP St. Paul, Minn.
WAML Laurel, Miss.

WOBC Vicksburg, Miss.
KMBC Kansas City, Mo.
KWK St. Louis, Mo.
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over WOR, Newark, a 15-minut
feature titled “Once Upon a Time!
Taking advantage of the circuls:

Sheffield Company had a trailer ad
vertising the radio program
tached on regular film. To.
the interest of the audience du
the radio .‘announcement, fla

are shown of the WOR studio, the ¢
transmitter and the announcer at|

the microphone.  The program
described - by short flashes fro
the fairy stories ‘which make u
the broadcast. :

Comu{liﬁg Radio Engine
Synchronization Equipment Desig
Btrength and Station Location
Antenna Design | Wire Line P
National Press Bldg. Washingt

N.Y.Offce: Enquwoad,,'

FRED 0. GRIMW(

£ KGBX Springhield, Mo

tion reached by the movies, the!

FBB Great Falls,"Mont.
GVO Missoula, Mont.

!“
, '

@

Mpr. Advertiser: Have you been hegsitating to use

radio because of the high cost of outstanding
alent? Then you need no longer delay. A fex
ollars will give you a topnotch quarter hour com-

parable with the best on the air! World Pro-

gram Ser radio’s newest triumph.

covera

KOIL Omaha, Neb.

-
AN

'

N NS
ANANAUANAN

L

L~ WSPD Toledo; O.

ember station nearest you. .

S

—17 PICKYOUR MAR

ORL] |

KFAB Lincoln, Neb.

KGGM Albuquerque, N
WOKO Albany, N. Y.
WGR-WKBW Buffalo,
/ WOR New York, N. Y.,
4+ WHAM Rochester, N.
WFBL Syracuse, N. Y.
WSOC Charlotte, N. C.
WRBIG Greensboro, N. (1.
/ WSJS Winston-Salem, N.
WDAY Fargo, N. D..
WCKY Cincinnati, O.
WHX Cleveland, O.
WAIU Columbus, O.

.‘,#WA;;;

|
|

KOMA Oklahoma City,\
KFJI Klamath Falls, Ore.
KOIN, Portland, Ore. ‘\
WCBA Allentown, Pa. |
WCAU-WIP Philadelphja, Pa.
WCAE Pittsburgh, Pa.
WEEU Reading, Pa.
WJAR Providence, R. 1.
WCSC Charleston, S. C.
WIS Columbia, S. C.
WFBC Greenville, S. C
WOPI Bristol, Tenn.
WNOX Knoxville, Tenn.
WREC Memphis;, Tean
WLAC Nashville, Tenn
WDAG Amarillo, Tex.
KNOW Austin, Tex.
KRLD Dallas, Tex.
KTAT Fr. Worth, Tex
K'TSA San Antonio, Tex.
WACO Waco, Tex.
KGKO Wichita Falls, T
WEHC Charlottesville Va.
WRVA Richmond, Va.
WDBJ Roanoke, Va.
KXRO, Aberdeen, Was
KOMO-K]R Seattle, Wash.
KIT Yakima, Wash.
WISN Milwaukee, Wis

90 Stations are associated in this new method ¢
_broadcasting. Look over "the list and ‘pick you
| markets—in the same way you plan your newspape
k ge. You are invited to attend an audition at
_ any of oui"Wior’ld offices—or 4t the studic
he

KETS ~

M.

N.Y.

Okla.

cX.

.

C.

f

r
o

S



www.americanradiohistory.com

IN EVERY

Owners of broadcast stations know that

economical, reliable performance of power
tubes is necessary for a well run station.'
- They know that RCA Radiotrons can be

depended on for the unseen element of

quality. That is why RCA

Radiotrons are

Engineers know that power
 tubes have certain elements
e ﬁlaments, gri,ds, plates.
But the most important of

all is the unseen element of

Quality

' found in the sockets of well run hroad’

casting stations.
The finest materials, the most moder
equipment, the most experienced worker
are combined to produce RCA Radiotro

The most rigid and comprehe

complete the production of

RCA VICT:

CAMDEN,

NEW YORK: 153 E. 24th St. ' . cHICA

DALLAS: Santa Fe Building
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