GO, SAN FRANCISCO

$3.00 the Year
15¢ the Copy
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ere's Your Proof!

MAKE SURE OF BULLSEYES |

..Get closer to the target/

Include

WKBF

in your Barrage
if you would sell

Indianapolis

This page advertisement

appeared in the October 1,

1933, “BROADCASTING.”
.

We told you these things

a year ago

!
The Only

|
1;
|

N.L. Outlet in, HAIANR

are avaddable

BROADCASTI
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Success built
on Service....

; Any organlzatlon contemplatmg a cam-
~ paign in this rich market (one of the
‘ country’s 12 biggest) can obtain from

MEMBEHR OFf M
" N.BC. NETW ORK W I

WIMJ

There’s a reason why more local and
national advertisers are heard on WTNMJ
than on any other Wisconsin radiostation.

Thorough coverage and strong programs
are not the only answers. WIMJ sells
service as well as time. The ‘“‘Listener:
Habits®® surveys made by this station in.
1934 were the first accurate coverage
analyses ever offered by a radio station,
because they reflected listener preference
at the actual moment of interview: . .

Both the winter and summer editions
provided facts that refuted many long-
established beliefs. Like the famous
“Consumer Analyses’’ pubhshed by The
Milwaukee Journal for the past twelve
years, these radio surveys glve advertisers
something tangible upon which to base
sales efforts. |

WTMJ complete lnformatlon on ‘wealth,
buying habits, listening preferences and’
all other ‘market characterlstlcs.

W 1CONSINS
FAVORITE STATION

THE MILWAUKEE JOURNAL STATION

National Representatwes, EDWARD PETRY & COMPAN Y, Ine.
NEW YORK CHICAGO DETROIT SAN FRANCISCI

B BROADCASTIN"}

' September 15,1 ;B m'?e"; 15, 1934

VVKRC creers e n.acs. ..

W K[R C is indeed proud of your choice of Cincinnati
for__’rwe N.A.B. convention. As member to 'fell,ow mem-.
bers,?\ we extend a cordial invitation to all of on to visit

the \'T/K R C studios. With the N. A. B. ——for it—and of it—

W KRCis constonﬂy stpvmg ’ro improve radio broadcasting and increase

its usefulness to odverhsers and to listeners.

WKRC...CIN

INNATI, OHIO ... FOOO WATTS

New»York and Chicago Sales Representatives: Radio Seles; Inc.

485 Madison Ave., New York—410 North Michigan Av‘e;, Chicago

X

JROADCASTING

There are several reasons why advertisers show a decided
& P -

preference for WK R C." It is the only local outlet for the

ColumbBia Broadcasting System — occupies a preferred

. position on the dial, 550 Kilocycles—operates on a full

19 hour schedule—is equipped with the newest Western

Electric Transmitter and turntables. )

- Page -
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TO THE NATIONAL ASSOCIATION OF BROADCASTERS

|
|
1
1
!
|
Out there in front—the thrum of polished blades—climbing the wind
ol

—lifting and leading the load. Without those flashing arms, a dozeh
|

§
or a hundred cylinders might roar—and remain bound to earth,
| ,

thrashing within their own walls. \ Because the N. A. B. has added lift and lead to

|
{

an industry—because it Has given heed, and speed, to the multi-cylinders, the tangent

interests, of the broadcasting fleld—and because, out there in front, it has added

w
i
|

strength and significance to thelentire structure of broadcasting, we salute it and its

|
\

capable officials, with honest pri:de in our own membership. \\ Theindustryhasfash-

: l
ioned,inthe N.A.B.,a poiishecﬁ) blade...let's give it power...let's keep it outin front.

BROADCASTING SYSvTEMt

THE COLUMBIA

t
|
|
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|
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|
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- ) L

K NNY | hot secather’

By NICK KESRU whirror)’ Bcte Nick.
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“KEY STATION”

® In no other city in the United States is
program c¢ompetition more keen — nowhere
are people more critical or newspapers more
sparing of comment than in New York.

O\WM"CA, now the key station of The
American Broadcasting System, is enjoying the

~prestige of network programs ... WMCA is -
winning listeners . . . Fan mail is increasing . . .
people are talking about these new WMCA

programs . .- they're refreshingly new...enter-

jle taining ... a respite from the same old thing...

TN
TS

remote pick-ups from other cities...and other

parts of the world.

lace e
g

® Advertisers can capitalize on this new

and” growing audience at an extremely low
rate. Listen to WMCA . . . and “The American
‘Broadcasting System.” ’

Specially

© WMCA salutes the N. A. B. Convention
and asks them to listen too.

FEDERAL BROADCASTING CORP.

1697 Broadway ~ New York  COlumbus 5-5660
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WASHINGTON, D. C.

Broadcast Advertising
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ASCAP Suit Hrightens Convention

Government’s Proceedings
Way For Other Business At

WITH ENTHUSIASM running
high by virtue of the government’s
anti-trust suit against the Ameri-
can Society of Composers, Authors
& Publishers, portending ultimate
yictory in the copyright fight, much
of the tension that has gripped the
broadeasting industry over the
operations of its trade association
seems to have relaxed, and this
change is certain to be manifest at
the twelfth annual convention of
the NAB in Cincinnati, Sept. 16 to
19.

Copyright representing a dollars

and cents issue that has bulked
large with stations, advertisers

and agencies for several years,
agitation against the NAB has
been founded largely upon the fail-
ure to procure relief during the
last three years. Now that disso-
lution of the so-called “music
trust” is in prospect, with resultant
lower royalties for the right to per-
form popular musie, the predomi-
nating view seems to be one of
gratitude to the NAB for establish-
ing grounds upon which the De-

partment of Justice could attack’

ASCAP and its affiliates as an il-
legal monopoly.

Educator Hearing Uppermost

WITH COPYRIGHT eliminated as
an intra-industry political issue,
the convention will be in position
to concentrate upon a combination
of matters of transcendant import-
ance revolving about maintenance
of the American system of broad-
casting without undue government
interference. Heading the list is

the Oct. 1 “25 per cent” hearing,

before the Broadcast Division of
the FCC, at which the industry
again must make a case for itself
to check the onslaughts of educa-
tional and religious groups in the
¢ “non-profit” category,
which have been plaguing Congress
with their political lobbies demand-
mg‘ a share of the broadcasting
facilities.

There is agreement that any
specific allocation of wave lengths
by Congress to such purely class
Interests . would undermine the
radio structure in this country, and
could only be regarded as a step

toward nationalization of American -

broadeasting. It is on the major
Premise that American broadcast-
Ing is the best in the world, and
that any interference ~with the

| B}

| \
present system would destroy this
service to.tHe publie, that the
the NAB,

n-
will

dustry, thrqugh
make its cas
FCC called the hes:
ance with [}\L s
contained in| ations
Act, that it |report Feb. 1 recom-
mendations on the various pro-
posals- that a portion of the radio
facilities be| allocated to “non-
profit” organizations.

Plans for the presentation of the
industry case will be placed before
the .opening gession of the cénven-
tion by Philip G. Loucks, NAB
managing director, and Henry A.
Bellows, former CBS vice presi-

dent, now devoting his time to
preparation ¢f the case. The views

of de‘legates‘ will be sought, and
the final plan presented for ap-
proval. f‘

Cod%: to Come Up

ALSO SHARING in that phase of
the convention agenda under the
heading of [“industry freedom of
action” are the Code of Fair Com-
petition for ’he industry; being ad-

$3.00 PER YEAR—15¢ A COPY

SOL TAISHOFF .

Against Music Combine Paves
Cincinnati Parley, Sept. 16-19.

ministered by a Code Authority
independent of the NAB; the Fed-

I Trade Commission’ rvey of
casting cortinuities, and ad-
ation of the radio provisions
2 communications law by th
new FCC. The entire effort will
be directed toward a coordinated
ind ial program to ward off the
po ility of “over-regulation” by
the various federal agencies, and
for continuance of the self-imposed
“house-cleaning” campaign intro-
duced two years ago and which
gradually has been realizing its
aim,

The remainder of the program
for 'the three-day business sessions
runs the gamut of business prob-
lems which have developed during
the year or held over from other
vears. Inasmuch as most of these
matters are interlocked with the

e

code, notably with respect to trade’

practice provisions, they are on the
agenda for discussion during the
NAB sessions, as well as during
the full-day meeting of the Code
Authority Sept. 20, which convenes
immediately following the conven-

shadow

Spirits

tion at the Netherland-Plaza Hotel,
where convention headquarters will
be established. :

That the convention will far out-
all others in the dozen
vears of NAB history, is evident
from.the intense interest shown by
members during the last few turbu-
lent months. Since last year the
NAB membership has increased by
approximately 100 to 370 members.
An attendance of at least 500 is
expected for both the NAB and
Code Authority sessions.

May Retain Administration

IN VIEW of the cof:yright litiga-
tion and because of :the pendency
of legislative and administration
problems that carry over to the

next session of Congress, there ap-

pears to be a growing sentiment
for retention of the present NAB
administration intact for the forth-
coming year. Singularly enough,
politics and political campaigning
has been lacking during the last

‘few months, and, so far as is

known, there are no outspoken can-
didates for‘the présidency, now
held by Alfred J. Mc¢Cosker, WOR,
who is completing his second term.

While a third term is unprece-
dented in the NAB, the feeling
that the NAB should not “change
horses” at this time, may logically

Program of NAB Cincinnati Convention

September 15, 1934 + BROADCASTING

b
.\IONDAﬁ, SEPTEMBER 17
0:00 AL ML
Presiding Officer: President of the
AssociutinuT
Call to order
Address of welcome: Hon. Russell E.
Wilson, Mayor of Cincinnati.
Addr f the President: Mr. Alfred
J. MeCoskegr, WOR.
vews by Radio: Hon. C. C. Dill, U.
S. Senator [from Washington.
Federal Communications Commission :

Mr. Hampson Gary, chairman,
Broadeast Division, Federal Com-
municationg Commission.

Radio and Human Liberty: William
Hard, maghzine writer. and radio
commentatdr, Washington.

Appointment ¢f committees, announce-

ments, adjournment,
i:«m P, ML
Presiding Oflficer: DPresident of the

Call to order.

Associuti«m{
of the Managing

Director:

Report  of islative Committee:
Henry ellows, chairman.

Report of ngineering Committee:
Joseph . A l(‘,lmmbers, chairman,

WLW-WSAIL

TUESDAY, SEPTEMBER 18
10:00 AL M.

iding Officer:

ssociation.

Call to order.

The Advertiser Builds a Program:
H. J. Quilliam. KOMO-KJR.

Report of Commerecial Committee :
Arthur  B. Churcl, chairman,
KMBC.

Report of Committee on Cost Ac-
counting : H. K. Carpenter, chnirt
man WHE R

Report of ax  Committee: . M.
Elkin, KDKA.

2:00 P, M.

(all to order.

A Resume of Code Administration:
John Shepard, 3rd, chairman, Code
Authority for the Radio Broadeast-
ing Industry. T

Radio Advertising and -the Federal
Trade Commission: Hon. Ewin L.
Davis, membei Federal Trade Com-
mission.

Coordinating America’s Amusement
Industries: Sol A. Rosenblatt, Di-

visjon Administrator of the Na-

tiogal Recovery Xdministration.

Repo of Nominating: Committee,
Election of Officers, Adjournment.

President of the |

WEDNESDAY, SEPTEMBER 19

10:00 A M.

Call to order.

Widening Horizons (A conception of
the oppertunities,. responsibilities
and problems of education by ra-
dio) : Fred Willis,| executive %ﬁce,
CBS. ,

Report of Program Committee : Edgar
L. Bill, chairman, WMBD.

Copyright °Divisiofi : | Report of Os-
wald F, Schuette, copyright advisor
of the NAB. ! ’

Report of I. D. Levy, treasurer of
NAB, WCAU, .

Report of J. €. Hostetler, special
counsel, Baker, Hoxtetler, Sidlo
and Patterson. Cleveland.

2:00 P, M.

Call to order. ‘

Report of Resolutions Committee.

Installation of Officers.

Adjournment. !

Our Headcjluarters

THROUGHOUT the NAB
convention, BROADCAST-
ING will maintdin headquar-
ters in the Netherland-Plaza
Hotel. |

Y
\

-

Page 9



www.americanradiohistory.com

TRERTR

of any
movement.
ent MceCos-
of the
1 k., WJR,
John Shepard
k. second vice
ac D, Levy,
. treasurer.
i by the
v.

Directorships Expire

Many

f the 14 directors
ontion—five of
r terms and the

for ne-year ten-
an two dozen promi-
are mentioned as
these posts, exclu-

he half-dozen whose terms
¢ and who ave candidates to
suceeed  themselves. Directors
whose terms expire are Henry A
Bellows, WCCO: E. B. Craney,
KGIR; Walter J. Damm, WTMJ;
Quin A. Ryan, WGN, and W. W.

-

Gedge, WMBC. C. W. Myers,
KOIN, who was designated last

vear to fill the unexpired term of
Leo B. Tyson. of Los Angeles, re-
signed. a is up for reelection to
complete the remaining vear of
that ‘term.

Among the candidates for these
six posts are D. E. (Plug) Kend-
rick, WKBF; John J. Gillin, Jr.,
WOW; James C. Hanrahan, KSO;
Glenn Snyder, WLS; L. B. Wilson,
WCKY; Jesse L. Kaufman, WINS;
Harry C. Butcher, WJSV; M. R.
Runyon, WABC; Powel Crosley,
WLW; Earl C. Anthony, KFI; S.
G. Persons, WSFA; Harry Shaw,
WMT; John Elmer, WCBM; Jerry
King, KFWB; Ralph Brunton,
KJIBS: Martin Campbell; WFAA;
Edwin M. ‘Spence, WPG; E. k.
Cargill, WMAZ; George B. Storer,
WMCA; Frank Megargbeé, WGBI;
Roy Thompson, WFBG, and Sidney
Bliss, WCLO.

No Rift in Ranks

THE ANNUAL crop of! rumors,
reports and innuendos about breaks
in the ranks of the broadcasters,
network domination of the NAB,
movements for trade associations
representing particular classes of
stations, .and the like, have.been
spread, but are not being taken
seriously. Inspired by those who
would like to see a rift, these
stories apparently are falling upon
deaf ears this year. Identified
with this talk has been an exclu-
sive station representative. B

On the commercial side, the con-
vention is certain to get repercus-
sions from the commercial section
meeting held in New York in June,
coincident with the annual meeting
of the Advertising Federation of
America. Relating almost entirely
to station, advertiser and agency
relations, the highspot of this dis-
cussion may center around network
relations with affiliated stations.
This latter  subject does not have
a place on the agenda, on the
theory that contractural relations
of networks with their affiliates is
not a trade association problem,
‘but rather is a matter as between
these parties entirelv. John F.
Patt, WGAR, who raised this issue
at the June meeting, is prepared to
inject it into the convention dis-

cussions. B
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3143 p.ow.
ation Desk X

6.00 each.

CANTING T
Club, Luatonia,
will tee off

Ky.
10:30 a. m.

Tovated on the fourth door.

and diand

lvcated on the fourth foor.

GENERAL CONVENTION INFORMATION

Registration Desk will be located on the fourth floor of the Nether-
v Hotel, and will be open from 10 a. m. undl 1 p. m., Sunday,
and from S:30 a. m. until 5 p.ome on Monday, Tuesday and

ation fee of 810 per person iucludes the annual banquet on
IREN] Additienal banguet tickets may be purchased at

T Fourth Annual NAB Championship Gelt Tournament for Broap-
ine trophy will be held Sunday ) .
Bus will leave hotel at 10 a. m. and frst foursome

ANl general sessions and banquet will be held in the Pavilion Caprice

Wear your badge at all times.
Without it you will be dented admittance.

All motions and resolutions offered by delegutes must be in writing
ed o the prestding otficer after presentation,
adyuarters will be located in Parley 07
Committee meetings will be held in Parlors “H

at Twin Oaks Country

It ix your ticker to all meetings.

o the fourth toor.
L7 07 and oL all

GOLF TROPHY—To the winner of
the NAB Golf Tournament at Twin
QOaks Country Club, Latonia, Ky.
(across the river from Cincinnati),
on Sept. 16, will go this cup,
awarded by BROADCASTING
Magazine. A cup is presented each
vear by this publication.

All general sessions will be held.

in the air-conditioned Pavillon
Caprice of the Netherland-Plaza
Hotel. The convention will be open
only to members in good standing,
rather than to the entire industry,
as was the case during the last
three years. Representation at the
meetings will be restricted to dele-
gates or alternates.

Contest for Golf Cup

FOLLOWING customary proced-
ure, the convention opens Sunday,
Sept. 16, wit golf tournament
for the BROADCASTING magazine
trophy, awarded by the publishers
of radio’s news magazine. The
tournament will be held at Twin
Oaks Country Club, Latonia, Ky.,

across the river from Cincinnati. |

Dr. Leon Levy, WCAU, who won
the cup last year, is the defending
champion.

More than the usual number of
guest speakers are on the program
for the three days of business ses-
sions. After the formal opening
Monday, Sept. 17, by President
McCosker, the first business will
be an address on “News by Radio”

by Senator C. C. Dill (D.),"of

Washington, chairman of the Sen-
ate Interstate Commerce Commit-
tee, who retires from Congress at

the end of this year. Senator Dill

Special Trains

NAB Convention special air-
conditioned cars direct to
Cincinnati will be run by the
Chesapeake & Ohio Railway
from the East. Special cars
will be carried on the George
Washington (departing from
New York 12:30 p. m. EST,
and from Washington 6:01 p.
m. EST) on Saturday, Sept.
15, arriving in Cineinnati at
§:30 Sunday morning. Spe-
cial cars also are being ar-
ranged on the FFV (depart-
ing from New York Saturday
at 5:30 p. m. EST and from
Washington 10:35 p. m.
EST), arriving at 2:50 p. m.
Special fares for the round
trip of one and one-third of
the full rate have been au-
thorized, if vouchers, procur-
able from the NAB, are filed
in advance,

will disclose the results of the
questionnaire he sent recently to
all stations respecting news broad-
casting. The Senator has under
consideration possibly entering the
radio news field through creation
of a cooperative press association,
and the reaction he receives at the
convention is expected to be a de-
termining factor in his future
plans.

i Chairman Gary to Speak

CHAIRMAN Hampson Garyg of
the Broadcast Division of the FCC,
will be formally introduced to the
industry at the Monday session.
Although he had not decided upon
the topic of his address as BROAD-
CASTING went to press, he.planned
to discuss the broad subject of fed-
eral regulation of broadcasting and
to impart some of his own views in
that regard. '

“Radio and Human Liberty” will
be discussed by William Hard, in-
ternationally known journalist and’
radio/ commentator, at the Monday‘
morning session. A close student
of international radio, Mr. Hard
will impart to the convention his
reactions and views on broadecast-
ing at home and abroad and its
job as a public welfare instrumen-
tality.

‘With a year of unprecedented
activity behind it, and an even big-
ger year just ahead, the NAB will
hear a detailed accounting of the
problems of the industry from
Managing Director Loucks at the
Mondgy afternoon session. Con-

(Continued on page 82)
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NBC’s New Ratg

For Stations Ne
INTRODUCTION of NBC's,

affiliated-station compengy,
vardstick, under consideratio :,
more than a year, is contemply,
this fall and may be annoy,
within a fortnight, according .
word from NBC headquarters, T,
matter was the subject of 3 b@a:, |
meeting Sept. 4, and it was stat;

that several matters remaing ;-

adjusted before formal annoy,,
ment is made.

The new rate scale, it is ¢
pected. will be based upon a ¢
bination of factors, probably .,
cluding market, station covey,
and station rate, rather than up:
any fixed rate, such as the $50 .
hour payment now made for p
work commercials to all excep,
few affiliates.

Network compensation to g,
tions was discussed at the reg
NAB commercial section meetj;
in New York, and while not ont
agenda for the NAB convention i
Cincinnati Sept. 16-19 is expegs
to arise during debate.

Better Deal From Np(
Is Demanded by W

IN ACCORDANCE with the ter:
of its network contract, WLS,
cago, has served notice upon Ni
that it is unwilling to renew i
contract next March 1, under pre
ent terms, according to word re
ceived Sept. 5 from Glenn Snyde
manager of the Prairie Famg
station. As a consequence, the sta-
tion and the network are now n
gotiating for renewal on a differer
basis. The notification, it wx
pointed out, was only to meet i
quirements of the ortginal contras
which specifies that such notix
must be given by either party s
months in advance or any Mart
1, else automatic renewal will e
sue for another year. .

Under the existing contra
WLS allows to NBC two commer
cial evening hours daily in com
pensation for the use of the WENR
50,000 watt transmitter. WENR
operated under lease by NB(
shares time with WLS on the same
clear channel. Removal of KYV,
another NBC Chicago outlet, tt
Philadelphia late ‘this year it wa
pointed out, will complicate th
Chicago situation. WMAQ is:
full-time NBC outlet, and WCFL
labor station, has been used oz
sionally by NBC, but plans to be
come the key of its own Midwes
network soon, and may also alig
itself with George B. Storer:
American Broadcasting System.

Efforts of the Hearst intereststt
lease WLS after the KYW removal
have proved fruitless, it is statel
at WLS. Negotiations also haw
been conducted by Hearst fu
WENR, but their status is not def-
nitely known, although it is stated
by Homer Hogan, manager o
KYW, that the Hearst Chicag
Herald-Examiner will continue o
erating a radic station after KY
moves.

MORE than $1,250,000 is bein
-spent for a 2,000-mile radio pre
gram line circuit to link A
tralia’s broadcasting stations intt
a nation-wide network.

I

»—

|

HAMPSON
GARY,
LCHALRMAN,
BROADCASYT
DIV. OF THE
FCC Wiet TALK
ABOUT THEL NEWEST

COMBINATION IN UNCLE
SAM'S ALPHABE T SoUP

ponk
WITHYCOMB
"NBC

EBBIL @/ witL RUNTRE CO
IRATE-CUTTING '
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Broadeastine Poll
set for Convention

Trade Data to Be Gathered
By '

Voting Machine
.‘\“

qu

Helped Frame Questions
THE QUESTIONS

were prepared
he ed e

BroAD

ociation of Ad-
Agencies, Prilip  G.
managing director of the
A, W. Lehman, assistant
director of the ANA,
ed R. ' Gamble, execu-
tive secretary of the AAAA, lent
their cooperati
he v

T te will be computed fol-
lowing the convention and will be
published in detail in the Qct. 1

issue of BROADCASTING.

outlook for the
merchandising,
rates, coverage
trical tran-

are covered in the
quiries propounded.

The voting machine also will be
used, through the courtesy of the
corporation, in the election of of-
ficers for the NAB, to take place
Sept. "18. Following adjournment
of the NAB convention Sept. 19,
the machine will be st pped of the
broadeasting business questions,
and used for balloting by the Code
Authority “for the Radio Broad-
casting Industry, which convenes
At the same place Sept. 20. Four
questions having to do with the
;Jpez(ttioz?s of the ¢ode insofar as
Droadeasters are concerned have
veen prepared in collaboration with
James W. Baldwin, executive of-
ficer of the Code Authority. The
machine also may be used by the
Code Authority in its election of
officers and membership.

F. G. Taylor, advertising man-
ager, and George M. Burbach, Jr.,

of the advertising department of
BROAI?CA.STING, will supervise the
balloting, along wi

loting,
tative of the
Machine Corp.

with a represen-
Automatic Voting

-
PROMINENT among the prospec-
tive fall and winter advertisers.on
the networks are a number of cor-
boratlons  manufacturing high-
priced commodities which are not
It is under-
€ proportion of such
ot ents to the total volume
Of business on the chains is much
greater than at any time in the
past.
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Voting Machine at NAB

Convention

20 Do you use the stan

J &
Yoo Are vou In favor of ¢

-1 Do you believe that the
Industry code can be enforced in the absence o

To Be Conducted By IBR()ADCASTING Magazine

I 301000,
E. Above 100%

s you helieve listener ds
s under the =dic

rion
nd electrieally

be to

Questions to Be PropoundedEBy

For Radio Broadcasting
At Special Cincinnati
: T

ese questions not to be included in
rted in machine when Code Auth
Journment of NAB Convention,

trade practice

h station?

:ime_ reservations and prospects,
will be this fall as compdred with last’

ibe to the Press-Radio Bureau's news

Radio Referendiim At NAB

kow much better do you

ard order blank for spot broadeasting? .

3. Do you believe mer tandising service should be paid for by the adver-
A In
B. In
o N
1,\)0 you dardization of units of sale of radio time?
Are |

roof signal strength measurements for determining sta-

} tta should be combined with signal strength
e e juris ien of a non-profit cooperative i
- Do yvou believe the broadeasters should cres

organization?

ite their own music perform-
transceribed programs improving in listener

langing the form of electrical transcription an-

bulletin service?

any independent radio news serviee?
O sponsoring news broadceasts

Code Authority
Industry

Meeting, Sept. 20

voting dux_-ing first three days,
rity holds its meeting Sept. 20

pm\'isi_ons: of the broadeasting
a periodieal inspection of the

ase in your business been as great-as the increase in your
€ veu any fixed poliey for the creation of a reserve to: provide for

normal employment during slack periods?

Have you made any provision for the granting of retirement annuities?

| : .
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NBC Will Demonsty,
Discs at NAB Conveny,

DELEGATES to the fortheoy,
NAB convention in Cincinnati;
have an opportunity to have demif
strated to them the recordingg .
leased to date by the NBC §
cated Recorded Program Sey.
NBC has already made plapg
a special exhibit room at
Netherland-Plaza Hotel, Where
annual meeting will be helq,
The following releases have b,
made to date by the NBC RécoI;
Program Service: N
“Moments. _of Melody" o
show including light cal 1
tions by Vietor Herbert, Ro;ﬁbe.,
Mendelssoln, Dvyorak, and othep-g,
most composers. of the traditiong)
music of the world. "
“Romanee and )Ielmly"¥3 .
Lande and his singing \'Ainlin WM
romantic musical introduetinng
plied by Blunice Howard ang Wil
Johnstone,
“Radio Revels"—a  varioty shr
presenting Max Dolin and i m,“
with Irving Kaufman, Pegey La (:"
tra, and Cameron Andrews, -
“Max Dolin and His Grenadiey”
A dance program ‘of popular mus;
favorites,

i

gy

T

Weétern Electric Ply,
Exhibit at NAB Parls

AN ENTIRELY new line of sy | it
and station equipment will be ¢i | P!
played by the Western Electric s} o
connection with the conventjoy 5| S
the NAB in Cincinnati, Sept. 15.3

di

Dr. Hettinger

COOperative Approach to P
Held Foremost Need of Broadcasting Industry

CERTAINLY
the potential mar-
ket for radio ad-

vertising should
have been in-
creased by  the

remarkable gains
in listening au-
dience which have
occurred in re-
cent years. Since
1930  the radio
audience has in-
eased approximately 50 per cent.

Rates on the other hand have by
no means increased to that degree,
if to any degree at all.
dollar therefore tends to buy vastly,r
more potential circulation than it

The radio

d four vears ago.” In many in-

stances this consideration must in
itself be important enough to make

a more desirable medium for
ecific advertisers than some
her medium previously used., It
interesting to note that the sum-

mer audience in 1934 was larger,

The display will include equipmer by every reasonable estimate, than

covering virtually every requis th
ment of speech input for by,
casting, -

The features of the studio equipf ™
ment are compact cabinet agep.§ M
bly,_ complete A-C operation elip.
nating all batteries, turret contr; ;3!
and high quality amplifiers. To| 4
exterior of the apparatus is ¢
modernistic design, composed ¢
gray metallic finish with s
chrome trim,

The apparatus will be on dema:
stration {in a suite at the Nethe
land-Plaza Hotel. One room %
contain a microphone and a repre
ducing set for high quality record:
These will be amplified through th:
new equipment located in the en| st
hibit room where the records ari
voices of visitors will be repre
duced by a loudspeaker.

-Bromo Seltzer Expands

FOLLOWING a short test peri
over WABC, New York, the Emer | T
son Drug Co., Baltimore (Brom
Seltzer) on Sept. 5 extended
old Sherman, psychologist, in
program titled “All About Yo'
to 7 eastern CBS stations, M
days, Wednesdays and Fridas
10:30-10:45 a. m., EDST. T
same sponsor on Oct. 12 will stax
a2 new program, talent yet tol:
picked on 17 NBC-WJZ station
Fridays, 8:30-9 p.'m., EST. Th| ti
ager}l{cy is J. M. Mathes, Inec, Nev
ork.

Oxydol Maps Campaign

A SERIES of thirty-six 5-minu
electrical transcription program
for Oxydol are to be placed It

Co., Cincinnati, by Blackett-Sax |
ple-Hummert, Inc., Chicago. Aboti |
30 markets are to be used. ti

has marked loyalties.
that an outstanding hit will cause
him to seek the station broadcast-
ing it, irrespective of any consid-
erations other than adequate re-
ception.  However, it seems to me
that we have reasoned too much
on the basis of outstanding hits.

e entire winter audience of 1930.
There is also a potential market

existing in developing the use of

ore than one station in a com-
unity by a single advertiser.

Some stations, WOR for instance,

ready have made progress in this
rection,

Listener Loyalties

- THIS IS a logical development, An
advertiser often uses more than
one newspaper in a given town, in
order to
coverage.
ilar to newspapers in that each
has its own clientele,
person utilizes no more than three

secure more complete
Radio stations are sim-

The average

ations, and even among these he
It is true

he majority of programs are not

in that category and therefore do
not have that pulling power.

Moreover, it must be remem-

bered that different classes and
emperaments of listeners desire
different types of programs, each
type of which should be placed over
the station to whose personality
and clientele it
These are merely random observa-

is best suited.

ons, but careful study of this

Droblem should be of decided bene-
it to broadeasters and advertisers
4 alike,

For the individual station, and

even network, a considerable ex-
tension of the potential market for
radio advertising should be able to
be effected by a more careful de-
£t velopment of prospect lines.
September for Proctor & Gambt| of

One

the most interesting features

revealed by a study of the data
made available by the NAB statis-

cal service has been the marked

tendency toward concentration of

L diahicion com

By DR. HERMAN

Wharton School of Finance,

S. HETTINGER

University of Pennsylvania

roblem of Selling Advertising

SINE 1930@}1@ radio audience has increased approx-

imately 50
much great

than he had

dustry has f{ailed to cash in
population :%1-5 much as it sho

four years ago.

per cent. tending to give the advertiser a
r potential circulation for his radio dollar

Yet the broadeasting in-
on this growth in listener

uld. acecording to this econ-

omist. The principal reasons for this. Dr. Hettinger
believes, is that the industry has not accumulated suffi-
cient ready information about itself and has not coop-

erated, as

medium on|a broad scale.

have other industries. in promoting the

He cites many fields which

- offer prospects for new or greater markets.

accounts, in ong or another field of
business,. on the part of the aver-
age radio statiopn. It is the rerfect
example of “hifting the high spo
and going along the lines of least

3

resistance.”

If there is ogne furniture store,
undertaker or yestaurant, or what-
ever it may be, which has been sold
radio advertising, it seems that the
salesman imme?dia':ely proceeds to
all of its competitors and sells
them on the basis of the first ac-
count. Consequently the roster of
sponsors of many stations is un-
necessarily conpentrated in a few
fields.

Broad Potential Market

THE POTENTIAL market for
radio advertising is a surprisingly
broad one. During March of the
current vear I|counted 204 differ-
ent types of business sponscring
non-network programs on a group
of, 100 stations. I achieved this
total without any attempt to inflate
the list by such means as calling
every type of proprietary medicine
a separate type of business. Both
in national spbt and local adver-
tising a most amazing wvariety
of products presented themselves,
ranging from |awnings, antiques,
bullion  cubes,| building supplies
and bicycles, through egg dyes,
grapefruit, light bulbs and maca-
roni, to wagons, wall paper, work
‘garments and |yeast.

Certainly all, of these prospects
are not open te all stations in all
localities. Notjevery station, even
in one locality,/ would find.it prac-
tical to cover|so wide a range.
Each type of station must find its »
best market, and selective selling
is to be recoEmended ‘as against

random solicitgtion. On the other
hand, there seams to be an indica-
tion that thus far the selection has
been all too restricted in many
instances. One conclusion which
one reaches, aiﬁer examining sales
planning and administration meth-
ods in the radjo field, is the need
for further study of this whole
problem. I recommend it as a
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highly desirable activity for the
NAB commercial section,

Let me say, however, that the

ospect but the beginning.
is the advertising plan which
counts, principally, especially with
the local advertiser who in many
instances may not have the assist-
ance of competent agency advice,
and for whom the station staff may
be obliged to function both as radio
experts and sales counsellors. It
seems to me that increased knowl-
edge of the potentialities of radio,
first as an advertising medium, and
second, as one phase of the highly
complicated process of distribution,
will do more to expand the poten-
tial market for radio advertising
than can any other force.

Let us look at this aspect of the
question for a moment. What can-
radio do as well or better than
other media? What are its peculi-
arities? In radio the advertising
sponsor has the potential advan-
tage of placing immniediately oppo-
site his own advertising message
the most interesting material in
the day’s publication: namely, his
own program, if he is skillful
enough to make it that. This is of
tremendous importance in attract-
ing circulation to his given adver-
tisement, and it can be done in
radio to an extent uneq%lled in
any other medium.

In the second place, the regular
repetition of the program.at a
specified time, and the previous
interest aroused through listener
anticipation of the program, give
the advertiser an advantage in
isolating his message from compet-
ing ones, which it is hard Nupli-"
cate in other media.

. Good Will Medium
THIRDLY, the emotional quality
and personality of the programs;
which the psychologist would call
feeling-tone, makes radio particu-
larly effective as a good will

medium, and as a means for build- -
ing up company and product per- .

sonality., : R
Fourth, radio has the advantage

_ of appealing to the ear, the oldest

Potential Markét for More Radio Accounts

of all our methods of securing
knowledge. Its psychology is that
of the ancient story-teller weaving
his tale before some primeval
campfire. Psychologists tell us
that the spoken word has greater
memory value than the written.
Moreover, the spoken word has be-
hind it the voice persomality and
emotional appeal of an individual
speaker. Radio is not purely ad-
vertising. It is. partly individual
personal salesmanship, for the an-
“nouncer though he speaks to mil-
lions, reaches each listener indi-
vidually. This personal, conversa-
tional and individual appeal is, to
my mind, the greatest undeveloped
force in radio selling today.

Radio, it seems to me, can do
almost anything that other media
can do, and do something surpass-
ingly well. True it cannot present
concrete pictures, so necessary at
times. It is difficult to present
long technical ,messages over the
air. But as a good will builder,

so important in-institutional, retail,, .

and cooperative campaigns, and ini
the sale of services, it seems to be
unexcelled. Because of its dra-
matic interest, it is particularly
effective in arousing dealer interest:
It also can be merchandised with
particular effectiveness, and thus
tied in with the dealer’s own sell-
ing activities.

Spot Advertising

BECAUSE of its institutional
aspects it should be good for the
advertising of a family of prod-
ucts, a trend which is noticeable on
the air recently. It should bg par-
ticularly advantageous for intro-
ducing a new product. The.poter‘l-
tialities of spot advertising is
cheaply reaching the cream terri-
tories, and the dramatic value of
radio .should be of assistance in
that direction. WHhy radio seems
to have been so little used for the
popularization of slogans, I have
never been able to understand.
Both in their essence are verbal.
Radio should be an effective
medium for the sale of services,
since this involves the presentation
of an abstract idea in terms of
daily experience, a task for which
the varied dramatic facilities of
radio seem ideally fitted.

Can radio sell the class audiencg’,’» .
S

Why not? Remington-Rand h
sold a rather unexpected type of
buyer via the air.. But the in-
creased sale to the class audiences
*will require programming which
will emancipate itself more from
the precedents”of the vaudeville
stage, motion picture and concert
hall than has thus far been done.
. Radio must strike out and create

its own art in terms of its own _

basic elements. . }

But to return to the more prosaic
task of selling goods. How to cap-
italize on. these potentialities of
radio?
things will help materially. They
are: (1) A Dbetter knowledge of
the behavior of the present market;
(2) better knowledge of the rela-
tion of radio to the entire field of
distribution, and (3) better knowl-

. (Continued on page 80)
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It seems to me that three’

.
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ALASKA CANADA
/ /06

TOTAL 3,352

‘O, WE'RE not crowing about a three-thousand mail re-
ponse to a quarter hour, although the advertiser who
wlled a quarter out of each response was pretty much
sleased. But the coast-to-coast spread of this mail shows why
¥OC-WHO is one of the recognized profit-earners for the
idvertiser, in this era of 1934 \when advertising profits do
10t grow on every bush—nor on every transmitter. -

“omparatively few advertising media of any kind reach an
wdience so large as that reached by every advertiser with a
sood show on WOCG-WHO. Time and again, well posted
adio men say that having WOC-WHO on the station list is
1 good way to insure adequate returns to the advertiser. :

. ‘[ ) 4
. CENTRAL BROADCASTING COMPANY
. 0. Maland, Manager ~ DES MOINES, IOWA Phone: 3-4872
Representatives—Free| & Sleininger, Inc.

with quarters attached

NEW YORK CHICAGO DENVER
Chrysler Bldg. 180 N. Michigan Ave. Charles : Building
Murray Hill 2-3030 Franklin $373 Keystone 6028
8AN FRANCISCO LOS ANGELES SEATTLE
Russ Building Chamber .of  Cq Bldg. Stuart Building .
Sutter 5415 Richmiond (6184 Elliott 6662

i

ember 15, 1934 » BROADCASTING
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to a quarter-hour show

GEOGRAPHICALLY
as well as commercially, Iowa is a big market,
stretching over 200 miles north to south, over
300 miles east' to west.” Buying powerlis not
concentrated in limited metropolitan areas,
but is spread over the entire state. Des
Moines, home of WOC-WHO, is Iowa’s largest
city, but it has less than 6% of the state’s

 population (1930 census). To sell Iotwa, y:

need to cover it—and to cover lowa, you n

the only radio station which has power
enough to do the job—WOC-WHO.. To the
advertiser interested primarily in lowa, WOC-
WHO offers THE way to sell lowa by radio.
The extensive audience af WOC-WHO OUT-
SIPE the state proves the thoroughness of
coverage INSIDE.

"'WOC-WHO

FULL-TIME, CLEARED-CHANNEL
a0,000wm

Page 15



www.americanradiohistory.com

Consent Decree Held Possible
In Government's ASCAP Suit

NAB Prepares for New Copyright Arrangements:
schuette Asks NRA to Hold Up MPPA Code

Wednesday. Sept. 3, to discuss the
procedure incident to the suit.
While ASCAP openly is charging
that the government suit was “in-
spired” by the NAB, it was ascer-
tained that both the Department
and the Trade Commission, over a
period of several vears, have re-
ceived scoves cof complaints from

riain practices
by the court, is
sion to the
anti-trust
W pend-
istrict Court

class, and during the last vear from
numerous Senators ‘and Congress-
men, as well as from state officials
and from independent publishers
and ¢omposers.
The suit came at a time when
ASCAP itself is torn with internal
. dissension, and is exerting efforts
to renew contracts for ten-yvear
terms with publishers. Shortly be-
fore the filing of the suit, the New
York Supreme Court granted an
order-in the suit of the Sam Fox
Publishing Co. against ASCAP or-
dering the eombine to produce all
of its records, agreements and con-
tracts as a part of the litigation.
Thus, for the first time, full data
relating to the organization and ac-
tivities of ASCAP will be available
in the public records, and are
naturally expected to divulge trade
secrets of ASCAP which have been
under constant fire even within the
organization itself.

NAB Plans Next Step

STEPS are being taken by the NAB
through Philip G. Loucks, manag-
ing director. and J. C. Hostetler, to
devise a method of operating pro-
cedure for the industry in its use
of copyrighted music in anticipa-
tion of the adjudication of the gov-
ernment suit. In order to avoid
§ zonfusion, it has been agreed, one or
tion, and one that presages victory., more plans will be worked out so

It is logically expected that% that a continuing supply of acecept-
ASCAP and its associates will ask % able ‘copyrighted music will be
dismissal of the suit on some tech- vailable even in the event ASCAP,
nical ground, but experienced at- MPPA and their individual mem-
torneys see little possibility of suc- bers decide to disband and deal in-
cess because of the expert way in- dividually as “licensing” organiza-
which - the petition was. drafted. tions with broadecasters and other
Furthermore, no temporary injunc- Public performers, Another pos-
tive relief is sought; the petition sibility is the building up of the
seeks to enjoin permanently the Radio Program Foundation, created
music combine, after full review by two yvears ago as a music and pro-
the court, from continuing the &ram reservoir for the industry, to
“combinations, conspiracies, agree- the point where it can become a
ments and activities.” music clearing house.

A study of the suit reveals that atever the outcome, it is gen-
the Department of Justice proposes ~€rally believed that, should the gov-
a ‘“per piece” method of royalty

ernment win its suit, a “per piece”
payments to copyright proprietors, method of royalty payments will be
predicated upon free’ competition

developed. A consent decree, it is
between copyright owners, with the ~ Telt, necessarily would embody such
royalty fixed by the owner. This 2 Principle. Mote than likely, the
is in_contrast to the present NAB special copyright committee,
ASCAP method, wherein broad- headed by President Alfred J. Mec.
casters are required to pay royal- Cosker and containing representa-
ties on their “net receipts” (actu- _tives of every class of station, will
ally meaning gross income), plus ~be called upon at the NAB conven-
an arbitrary sustaining fee, irre- tion this month to consider every
spective of whether ASCAP num- possible plan for permanently ad-
bers are used. Jjusting the copyright problem.
Announcement was made by E. C. In behalf of the NAB, Oswald F.
Mills, \ASCAP general manager, Schuette, NAB copyright advisor,
fpllowfng Institution of the litiga- Aug.-31 sent to NRA Adminis-
tion, that it would be fought to the trator Hugh S. Johnson a letter
finish. He branded the suit as an- asking that further consideration
other effort to force revision of the of the pending music publishers
radio contracts, and scoffed the code, submitted by MPPA, be
view that it would be successful. suspended in view of the filing
A special meeting of the ASCAP of the government suit, so as to.
board, however, was called for (Continued on page 52)

A
ed” answe the petition it-
{ paves the way for such a so-
lution and in effect calls for such
action as adoption of a consent de-
cree. ASCAP and the other de-
fendants have 20 days from Aug.
30, when the suit was filed, in
which to submit answers. It is
presumed that an extension of 20
or 30.days will be sought. Such
pleas usually are granted, particu-
Iarly in a case as important and
far-reaching as the pending suit.

Hailed by Industry

REGARDED as one of the most
important anti-trust actions insti-
tuted by the federal government in
recent years, the suit contains the
most comprehensive portrayal of
the plight of the broadcasting in-
dustry in its dealings with ASCAP
ever presented. It was hailed by
the broadcasting .industry, adver-
tisers and agencies included, along
with other “victims” of ASCAP, as
the final showdown in the four-vear
fight against the music combina-
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public performers of music in every

MR. LEE

Don Lee, 53, Dies
Of Heart Disease;
Operated Network

Had Notable Career in West;
Pioneer in Television

DON M. LEE. 53, operator of the
Don Lee Network and owner of
four California stations, died un-
expectedly just before midnight
Aug. 30 of| heart disease at his
suite in the Ambassador Hotel,
Los Angeles, Frequent attacks of
indigestion, which brought a warn-
ing from Dr. Edward Bak, preceded
the final illness. Mr. Lee had or-
dered dinner for himself, Mrs. Lee
and his son on the evening of his
death. g

Besides his wife, he leaves a son,
Tommy Lee; two adopted daugh-
ters, Elizabeth Boyd Lee and Mrs.
Christine Lee Witherspoon, wife of
Herbert Witherspoon, KHJ sales
executive; a; sister, Mrs. Merrill,
of Seattle, and a brother, Cuyler-
Lee, of Los Angeles. .

Mr., Lee, already the owner of °
KFRC, San Francisco, purchased
KHJ from the Los Angeles Times
in 1927, and since that time has
been a potent figure in-radio devel-
opment on the Pacific Coast.

Formed Network

BESIDES the San Francisco and
Los Angeles stations, he also
owned KDB,| Santa Barbara, and
KGB, San.Djego. These stations
became known as the Don Lee-
California Network when hooked
up with the McClatchy newspaper
stations: KFBK, Sacramento; KMJ,
Fresno; KW@, Stockton, KERN,

- Bakersfield, and KOH, Reno, Nev.

With the addition of four North-
west independent but affiliated CBS
stations, the |12 stations (not in-
cluding the |thirteenth, or Reno
station) became known as the Don
Lee-CBS network. The Northwest
outlets were KOIN, Portland; KVI,
Tacoma; KOL, Seattle, and KFPY,
Spokane. |

Mr. Lee’s radio interest did not
stop with the ownership of the
broadcasting plants. He took out
the first television license west of
Chicago, and has spent thousands
of dollars in| the development of
the art and science with his Los

(Continued on page 82)

1
H

CBS Denies Bregy
With Don Lee Ng

PERSISTENT reports that (pg
will shortly sever its relationg wiri
all or part of the Don Lee Netwy,
are emphatically denied by Ofﬁciaﬁ
of CBS. It is pointed out fp,
William 8. Paley, CBS presigey
entered into an agreement for;
new contract with the late p,
Lee while in California in Augyg
Sam Pickard, CBS vice presideg\;
it was added, has gone to Lot
Angeles to arrange final details o
the new contract. )

“Columbia,” stated an officy
“has every desire and intention ¢,
continue its amicable relations Wit’&
the Don Lee organization, whig
has made such a splendid record iy
the west. There is no truth \\'haz‘_
ever in the many rumors angd Ie.
ports about a break between us.”

One report, which was denigg
had it that CBS is negotiatip
with KLX, Oakland, Cal,, 1,00(?.
watter, operated by the Oaklang
Tribune, to use it as its Northery
California outlet in lieu of Dy
Lee’'s KFRC.

Reports also persist that a break
is imminent between the Yankee
Network and CBS. It was learneq
that John Shepard, 3rd, although
he signed a renewal with CBS last
year, wants to withdraw WNA(C
Boston, and possibly the other
three stations he owns, from CBS.
CBS has entered into an affiliatioy
agreement with WHDH, Boston, a5
future protection in the * Boston
area.

Copyright Notice Served

NOTICE has been given to music
ppbhshe}'s by the Associated Mu.
sic Publishers, Inc., enjoining them

to cease further saletof the com..

position “Estrellita” and to give
an accounting for all copies sold,
according to an announcement by

E. Tompkins, vice president,
Pointing to the “pitfalls” that lurk
in the path of broadcasters, Mr
Tompkins said it is reasonable to
suppose that arrangements of the
number were brought out in good
faith by publishers, and “goes to
show how careful a broadcaster
must be to insure himself against
unwitting- infringements of this
nature especially as the ASCAP
does not hold its licenses harmless
in the event of claims of infringe
ment against any of its members,
or in any way stands sponsor for
the validity of any copyright in its
repertoire.”

KWKH Joins CBS Net

CBS ON SEPT. 15 adds KWK,
Shreveport, La., as the hundredth
unit of its nation-wide network
The station, recently acquired by
Sam Hunter, Louisiana oil man,
from “Hello World” Henderson,
operates with 10,000 watts on 1,100
ke. Its licensee is the Internms-
tional Broadcasting Corp., and is
managed by Dwight Northrup, for-
merly of WSPD, Toledo.
— %

NISLEY Co., Detroit (shoes) is
placing a series of one-minute elet-
trical transeriptions to run %
times in September in Los Angeles,
Dallas, Detroit, St.- Louis, Pitts
burgh, and Atlanta. - The agenty
is Mumm, Romer, Robbins & Pear-
son, Detroit.
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Help you

rself to
a bigger pi

IGURES just released by the Bureau of Census §h_ow
that the retail sales for 1933 in the counties comprising
the WOR Area represent a bigger share of the U. S. total
than in 1929 as measured by the previous census.
Actually 15.27. of the nation’s total retail sales last
year were concentrated in WOR’s Guaranteed Service Area!
Total retail sales in the WOR Area amounted close on to

Four Billion Dollars—actually $3,905,328,000. :
An analysis of the census report shows that in 1933 thg
WOR Area bettered its 1929 share of the nation’s retail

. business to the tune of over 128 Million-Dollars!

And, remember, the WOR Area sales totals were
achieved without the aid of many of the Government bene-
factions received by.other sections of the country-less fortu-
nately situated. =~ \

Today, more than ever, the WOR Area, is America’s
richest market! -

That is why alert advertisers are stepping up their sales
activities in this premier market in line with its increased
sales opportunities.

. Four Billion Dollars or 15.2% of the nation’s retail
sales pie is a lot of pie!

|
{

| y

.

1440

Chicago: Wm. G. Rambeau; 360 N.k‘Michigan

BROADWAY,

BAMBERG&R BROADCASTING SERVICE, INC. d b e | o

PROGRESS NOTE ON -
THE NEW

50,000 WATT
TRANSMITTER

uly 24th—Excavation started.

J.‘;sugust4 1st—First cqncrete poured for
transmittet building. oo
.August 27th—First floor of transmitter

building completed. | »
August 31st—Excavation for tower com-

pleted. .
September 4th—Structural steel com-

pletely erected for transmitter build-

ing. .,

v

B |
NEW YORK CITY

NEWARK.VNEW JERSEY
Ave. (] LI Boston, James F. i:ay. Statler Bldg.
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Unit Merchandising Plan for Stations

Eight Major Services Given in Proportion to Ad Budget;
Scheme Places Lmut on Demands of Agencies

By JAMES L. FREE. President.

Free & Sleininger, Ine.
M L' C ‘—I

HOW

B
Mr. Free

questions
a - for

o
s &"EI\_XE‘\

f merchan
ng more in provid-
1 the amount
time by the particular
n question. The ma-
f men in the mau~t1\ have
both of Ne~e extremes
ther silly and unsound, and
that somewhere between the two
happy medium could be found,
h would result in increased
s of time, happler advertisers,
g station profits.
months ago we set out
to find the answer. We embarked
on a rather detailed re arch job,
discussing the merchandising pw‘\-
lem in all of its aspects with a lot
of radio stations, with a great
many newspapers, and with adver-
tising’ agencies and advertisers.
After some three months we had
compiled more than sufficient data
from &ll these sources to give us
some tangible Taterial to work on.
ound out from agencies and
rs uha* the most impor-
! fic merchan g serv-
lces are for a radio station to have
available. We secured some very
accurate costs on these various op-
e*a’xon: from newspapers and from
the merchandising departments_of
some of the la.mer agencies. We
found that the axerage experience
of newspapers, large and small, is
that only about one advertiser in
ten wants or requires any amount
of merchandising assistance—but
that usually that one needs it badly
in order to make the advertising
campaign successful.

! Profit bv Mistakes

MOST IMPORTANT of all, we
Aeamed very deﬁmteiv that radio
has an opportunity to pro‘it by the
biggest mistake made by the news-
industry—which was its
failure to establish a definite and
specific po{icv vears ago on the
amount of free merchandising as-
sistance to which any advertiser is
entitled, if he wants i
It is true that in recent years
many of the larger newspapers
have established ’hexr own mdlnd—
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advert
an 3D

For every dollar of s

the advertiser, the stations
ue at small extra cost.
take orders

3 341\‘ ers

CATIoNn

s own e:zeme is
v, sealing and
matter, Per
section surveys
reibution, and standi
dm(\ in local trading :
expenses for

(B) By telephone
4. Introduce advertiser

lay placed.
. Distribute counter
i Per display d

benefit by it.

Ay  necessary

The Unit Merchandising Plan

R%DIO \T-&TIO\b represented by Free & Sleininger, Inc., have
blished merchandising departments prepared to perform
he specific types of service listed below.

a bona fide contract for station time may obtain this service.
station time contracted for, the advertiser
is entitled to one unit of mezdxandxcmg assistance without charge.
Types of service available, together with their unit value, are listed
. Whenever the size of the contract for station time is not
sufficient to provide the number of units of merchandising d
furnish the additional neces
In no ¢
for the advertiser’s products.
ser with wholesale
grocers,

ail out letrers And or prumu mauteer to Lho nude‘ station to
ired. and to furnish lH[IHEO“thhZH"
m\nhw
piece. . .
of the retail uade \udz as checking
r of advertiser's products,
area.  (Advertis

. if des

personal call

)
{A) By personal contact, per eall

per call R . .

men to key buyers,

stores, chain stores and wholes
range for use of window displays.

ays and cards.
nted

7. Make personal ealls on Jobbex\. dmm \tule bmer
buy fwd leading retailers, informing them of future campaign
3 Per call. .

ge audition of program for important loeal outlets.
talent

Every advertiser placing

sired
ry
does the station agree to

s¢

and retail dealer lists of spe-
drug steres, ete., in primary area.
. 50 units

Advertiser to pay postage
... 1 unit

and c¢om-
r to pay necessary
miles from

more than twenty

3 units
2 units
\mh ax depart-
lers. Per call.. ... . 50 units
¢ Advertiser to furnmh mate-

.. 23 units
(Adveruser to furnish

. units
depm’tment

. 10 units
(Adver-
attending
10 units

Costs. ) Per person

ual limitations and have more or
lived up to them. However,
thl\ was not done until ‘“horse
trading” by agencies to try to get
a little more than the other fellow
had been quite firmly established
as a habit.

Radio stations, not yet having
generally plunged into mer chandis-
ing extensively, have a real oppor-
tunity now to establish sound and
sane policies, setting up definite
and tangible services with hmlta«
tions, which will save many head

aches in the years to come.

Eight Major Services

WITH ALL of these thoughts in
mind we set down clearly and
plainly the eight major services,
which are important for a radio
station to be able to provide. We
then arrived at accurate, average
costs on providing these specific
services. The next step was to ar-
rive at a small percentage that a
station should be willing to spend
as part of its sales cost or as re-
newal insurance to make this mer-
chandising assistance available to
individual advertisers. Working
from this percentage—which is
small=—we arrived at a value in
units for each of the eight mer-
chandising operations.

The following stations have
adopted this Unit Merchandising
Plan, and have set up their mer-

- chandising departments to provxde

efficiently the service which it
covers under the unit system:
WOC-WHO, Des Moines; CKLW,
Detroit; WDAY, Fargo; WKZO,
Kalamazoo; WIND, Gary; WJJID,
Chicago; WTCN, Minneapolis-St.

Payl; WHB, Kansas City; KFAB,
Lincoln-Omaha; WAVE, Lou13<
ville; KOIL, Omaha-Council Bluffs,
and WMBD, Peoria.

The following stations have set
up departments to furnish these

eight specific services at cost, but’

have not adopted the unit plan:
WGR, Buffalo; WKBW, Buffalo;
WHK, -Cleveland, and - WAIU,
Columbus.

Cards have been printed for each
of these stations, similar in ap-
pearance to rate cards, bearing this
Unit Merchandising Plan in detail.
For example, on any one of these

; stations, an advertiser who spends
. 81,000 is entitled to 1,000 units of
! mezchandxsmg w1thout charge. If

more than 1,000 units are needed,
the station will be very glad to
furnish the additional service at a
standard cost per additional unit.

In effect, this means that these
stations now have a ‘“merchan-
dising rate card,” which will slowly
but surely eliminate the problem of
quibbling with our agency and ad-
vertiser friends over the availabil-

ity or the amount of merchandising °

servxce.

Seeks Transeriptions
AMERICAN transcriptions de-
signed for hroadcastmg purposes
are sought in a request to the U.
S. Department of Commerce from
J. R. Stapleton, director of the
Indian State Broadcasting Service,
1 Garstin Place, Calcutta, India.
He has indicated he is willing to
contract for one or two programs
per month of one-hour each. He
should be- contacted direct.
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Surveys Reveal Growi
In Broadcast Audieng
And Hours of Listenipg

DATA indicating the growth of g,
radio audience and an mcreasem
listening hours per day of Derpg;
who have owned sets during mg
than a year have been compile
from a number of sources by the
CBS sales promotion department‘
Including some findings whig
already have been reported fry
time to time in BROADCAST
when they were first made avj.
able, the evidence comprises gm
following:
Report by Dun & Bladstrey_,
showing that the public is buy
more radio sets this year thanj
any pr(wxous year.
Increase in replacement of radm
by those already owning sets, g
a result of which applonma@,
75 per cent of sets sold now arefe
replacement; figures obtained frg
a joint survey conducted by (g
and McGraw-Hill Pubhcatmnsh
Expenditure, according to Radi
Retailing, of $55,000,000 in 183
for new tubes and parts to
sets in efficient operating conditig,
Survey in August this year, by
Ross Federal Research Servwe
showing that 54 per cent ofﬁg
radio audience is listening as mysh
as last year; 27 per cent Ixstemng
more, and only 19 per cent listen.
ing less.
Independent study of hstenmg
habits of 50,000 people in 96 cities
personally  interviewed, shows
that they listen to more program
hours per day the longer they haw
owned their sets. The range
from 4.2 hours daily in familia
owmng a set from one to two yean,
and 4.7 hours among those wi
have owned thelr sets six yea
more.

BUILDS NEW
500,000
STUDIOS

@ WGN, the Chicago Tribune tchon, the one great
independent serving Chicagoland, announces the
building of its $500, OOO studips adjoining Tribune
Tower in Chicago. &

To the prestige and services of WGN are added
the newest of all studios...tHe best in broadcast-
ing equipment ... the last word in presentation...
a new $500,000 plant offers WGN advertisers'and
WGN listeners the finest fcclqhes in radio history.
And it's all studio. The administrative and executive
offices of WGN will remain in Tribune Tower.
$500,000 for new WGN prod;rc:msF

[ ]

National _prestige ... superior jprograms ... 50,000
watts power . . . clear channel|. . . intensive zone 7
coverage... . plus a new $500 000 studio building.

|

Plan Permanent Hookup

DEFINITE decision to
three-station network,
WOR, Newark, WLW,
and WGN, Chicago, is
to have been reached by execu
of the three stations.
pool their interests to mai
permanent lines “for special
counts, their sales organizatis
functlomng not only for th
tions but for the group. De
of the arrangement had not

The WGN Broud;:usting Auditorium Competition

Decoratars, designers and artists dre invited to
submit designs for a’ large |broadcasting studio
to which the public shall be welcome in the new
$500,000 WGN studio buildirg. Architectural and
decorative treatment of the auditorium must be in
keeping with the standards of WGN. Prizes totaling
$4,650 are offered for successful entries. The First
Award is $2,500. All entries| in the competition
must be delivered at Tribune Tower not later than
12 o'clock noon, November 15, 1934.
- Complete information regarding the competition |
_may be had by addressing: The WGN Broadcasting
Auditorium Competition, Room 1229, Tribune Tower,
. Chicago. ?

press, except that the group,
WCAE, Pittsburgh, added,
ready 51gned Thomas Leemi
Co., New York (Baume Be
for a half hour show to sta

Dr. Lyons Tests Di

A SIX-WEEK'S test on tra
tions of the “Manhattan

on 17 stations in August by ]
ett- Sample Hummert, Inc
York agency. The 30-minut'e
seriptions, produced by
Broadcasting System, have
spotted for weekly presenta
WNOX, KGGF, WACO, K
KGBX, KNOW WDAG, K
KVOR KGHF KHJI,
KIDO, KGVO, KFBB KI
KXRO

AN americ


www.americanradiohistory.com

Rating of Agencies
Using . Nets Shifts
Blackett - Sample - Hummert
In First Place This Year

COINCIDING with the stepping-up
toilet goods business
lace on the roster of net-
adeasters by trade classi-
- details of which appear
re in this issue; Blackett-
-Hummert. Inc., has stepped
place among agencies
ing business with the networks.

combined. On the basis of figures
for the first six months of this
year, it has outstripped Lord &
Thomas and the J. Walter Thomp-
son Co.  The Blackett agency
places a large volume of the now
predominant drug business, while
J. Walter Thompson, which last
year was second to Lord &
Thomas, handles much food and
food beverage advertising—which
hitherto has led all other classifi-
cations.

Lucky Strike Drop

THE DROP of Lord & Thomas to
_thxrdA place may be attributed to
the interrupted schedule of the
;{m_erican Tobacco Co. (Lucky
Strike vigarettes). On the other
hand, the impressive Chesterfield
campaign for Liggett and Myers
puts Newell-Emmett into second
place with CBS, and ninth place
for the combined networks, with-
out the aid of other accounts.

The Stack-Goble Advertising
Agency is the other newcomer to
the ranks of the first ten, after
being thirteenth in 1933. With
Newell-Emmett, this agency sup-
plants the ‘McCann-Erickson Co.
and the Campbell-Ewald Co.
Othem‘ise, the first ten agencies
remain the same in identity,
though in different rankings as
compared with last year.

Incompleteness of the figures
available makes it possible to show
only .the first ten agencies this
vear, while last year’s first 15
are included, and necessitates a
difference in the@gresentation. In
the 1933 table: three, agencies
which placed only a small volume
of business with CBS are shown
without numerical ranking, as are
t\\}gcwhieh placed no business with
N .

Insurance Company Spots

PROVIDENT MUTUAL INSUR-
ANCE CO., Philadelphia, which on
Oct. 2 starts a network series, on
Oct. 14 will also start a series of
nine 15-minute WBS transerip-
%xlqr;s, once weekly, on WTCN,
inneapolis; WBIG, Greensboro,
C.; WGST, Atlanta; WMBG,

Richmond; "W EBC, Duluth;
WTAR, Norfolk, and WBRC,
Birmingham. The network series

will be heard on 14 NBC-WJZ sta-
tions, Tuesdays, 9:30-9:45 p. m,,
with repeat for 6 NBC-KPO sta-
tions, 1:15-1:45 a. m. Samuel
Lewis,  Philadelphia agency,
handles the account. '

A TAX of 5 per cent on all forms
of advertising except radio is re-
ported under consideration by the

St. Louis board of aldermen. .
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Dill Urges Free Radio,
Constitutional Guarantee
In World’s Fair Speech

OPPOSITION to any form of gov-
ernrment control-of radio, lest it
interfere with the freedom of that
medium, was voiced by Senator
Dill (D.), of Washington, in a
Labor Day address at the World’s
Fair in Chicago.

Radio, the Senator said, should
be kept as free as the press and
shoulé carry a Constitutional guar-
antee. “The radio,” he said, “is a
newer instrument of public expres-
ston. We must go further than
opposing government control and
censorship of radio; we must guar-
antee that there will not be that
contrel and censorship.

“Labor should be especially in-
terested in having guaranteed free-
dom of the radio. And freedom of
the radio should be written into the

" Constitution just as freedom of

speech and freedom of the press
are already. I would like to see

“the 'day when there will be a labor

radio chain. In this way labor will
be able to give its message to the
nation. Radio does not admit of
concealment or perversion of state-
ments. Listening at their sets the
audiences of America will hear the
speakers and will be able to draw
their own conclusions.

“In Germany, Italy, Russia, and
to a lesser extent, England, radio
as controlled by the government, is
only 2 medium for the dissemina-
tion of propaganda. We must ever
be alert that that should not hap-
pen here.”

Change Time Sept. 30

NETWORKS and stations in
the metropolitan New York
area, and stations in many
gther daylight savings time
cities, are now realigning
their program schedules for
a return to regular time.
Eastern Standard Time re-
places daylight savings time
at 2 a. m., Sunday, Sept. 30.
Most broadcasters will return
to the standard time sched-
ules at sign-on Sunday meorn-
ing. although a few will wait
until later in the day.

Cosmeties Campaign

CHAMBERLAIN LABORATO-
RIES, Inc., Des Moines (cosmetics)
will renew its series of electrical
transcription announcements this
fall, using stations in Dallas, Los
Angeles, San Francisco, Portland,
Seattle, Spokane, Salt Lake City,
Denver, Bismark, Kansas City and
Des Moines. The account is han-
dled by the Coolidge Advertising
Co., Des Moines, Ta.

“Red” Grange Series

NUNN-BUSH SHOE Co., Milwau-
kee, is planning a series of eight
S-minute “transcriptions featuring
Harold (“Red”) Grange, football
star, to be placed in a limited list
of markets, including New York,
Chicago, Pittsburgh and Philadel-
phia. The account is handled by
Neisser-Meyerhoff, Inc., Chicago.

CBS
Blackett-Sample-
Hummert, Inc.

Newell-Emmett, Inec.

Batten, Barton, Dur-
stine & Osborne
Erwin, Wasey & Co.
Young & Rubicam

Wm. Esty & Co.
N. W. Ayer & Son
Lennen & Mitchell
Frances Hooper

J. Walter Thompson
Co. i

Radio Rankings of Agencies

(First Six Months of 1934)

NBC
Lord & Thomas

J. Walter Thompson
o : :

20,
Blackett-Sample-

Hummert, Inec. ;
Benton & Bowles
McCann-Erickson,

Inc.
N. W. Ayer & Son

Stack-Goble Adver- |
tising Agency i
Erwin, Wasey & Co.
Ruthrauff & Ryan
Campbell-Ewald- Co.

1933 RANKINGS

£ Combined

Agency . CBS NBC Networks
Lard & Thomas.............c.coouinn.n. — 1 1
J.:Walter Thompson Co....ovvvernvnnn.. 4 2 2
Blackett-Sample-Hummert, Inc............ 1 3 3
Batten, Barton, Durstine & Osborne....... 2. 7 4
- Erwin, Wasey & Co......... e 3 10 5
N. W . Ayer & Son.....ooivevieinnnnnnnn.. 17 4 6
McCann-Erickson, Ine.... 18 5 7
Campbell-Ewald Co.... .. 110 11 8
Benton & Bowles...........cocvviuinn. — 6 9
Young & Rubicam.......:.......... 12 9 10
" Lennen & Mitchell....:.l.........ooo.... 15 26 11
Cecil, Warwick & Ceeil..........oo...... 11 14 12
Stack-Goble Advertising Agency.......... — 8 13-
Newell-Emmett, Inc. .. ........ovviinn.... 6 — 14
Frances Hooper................... RN 7 — 15

Combined Networks

Blackett-Sample-
Hummert, Inc.

J. Walter Thompson

Co.
Lord & Thomas .

¢ Erwin, Wasey & Co.’
. Benton & Bowles

. Batten, Barton, Dur-
i stine & Osborne
N. W. Ayer & Son

Young & Rubicam

Newell-Emmett, Inc.

Stack-Goble Adver-
tising Agency

R.,anki'ng

" Ludgin, Inec., Chicago,
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Cormier Resigy

As Head of W(y

TERMINATI,
an associatioy ¢
eight years sty
ing with the By,
berger Broades
ing Service, {
bert A. Corp
resigned from g,
position of g,

2 eral manager ;
“Cormier W » Neway
Mr. Cormier Sept. 8. Sho

afterward, he and Mrs. Corpy

left for a cruise in the Caribbeaﬂ

from which they will return eath
in October. Mr. Cormier’s ply,
for the future were not announe;

Prior to his appointment ag ge
eral manager last year, he wag {:.
seven years director of sales g,
WOR, and it was during his regp,
that the station attained its pr
ent commanding position amg,
the independents of the country,”

When Mr. Cormier joined
station, its power was only &
watts, and he was the first offiy
engaged to devote his entire effor;
to the sale of time. His first e
tract was with the Colgate Co. {y
early morning gymnastic perio
to run for the then unhearis
period of 52 weeks. He inaug
rated the sale of time announs
ments, as well as many other pra.
tices which have since becor:
standard in the business, of brog
casting.

A native New Yorker, Mr. Cu
mier was engaged in newspag
work before becoming advertisiy
manager of the Exhibitors’ Tru:
Review, a motion picture journ
One of the editors was Alfred ]
MeCosker, who resigned to becom:
publicity director of WOR. It wa
he who, on being appointed statiz
manager, invitéd Mr. Cormier &
take charge of the sale of time.

RCA Announces New 5k

ANNOUNCEMENT i made i

the RCA. Victor Co., Inc., Camda
N. J.,, of a new 5 kw. transmitte,
listed as Type 5-C KW. It wasde

ance and performance the recent
developed 1 kw. unit, and consis:
of the same exciter as used fr
that unit, a' 5 kw. Class B radt
frequency amplifier, a rectifier,s
line terminating and antenm
tuning unit, and a standard sul
cabinet rack .mounting a cathok
ray modulation indicator and a hw
compensator.

Honored By italf

FOR THEIR work in cooperatiz
with last week’s flight of Gen. Itk
Balbo and his Italian air armai
Premier -Mussolini has appoin¥
as Chevaliets of the Crown of I}
M. H. Aylesworth, NBC presidet;
Stanley E. Hubbard, manager d
KSTP, St. Paul, and Floyd 6it
bons, radio ‘commentator. Th
were among the 99 Ameria¥

given various decorations by Itali |

RIT PRODUCTS Co., Chicagl
(Koolox shaving cream) is buy
announcements on stations in D&
troit, Milwaukee, St. Louis, Fitt
burgh and a few other cities. B
handles ¢
account, !
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Scté Pace for East

M. J. B. Coff eefCé. Has Introduced Celebrities Over Air;
Frequent Changes in Talent Has Kept Interest

By CARL R. SIMMONS
Lord & Thomas, San Francisco

4 WESTERN radio advertiser has
a job on his hands. He is compet-
ing with productions and ,talent
from the East that often run from
fve to ten thousand dollars and
more per program. The person at
the dial cares not at all whether
the program comes from New
York, San Francisco, or Powder
River, Wyo. .

Eastern advertisers, because of
Jarger appropriations, are able to
spend large sums for talent. \\"_est-
ern appropriations do not run into
such handsome figures. Adver-
tisers must make their money go
just as far as possible, then a little
farther. They must be on their
toes to keep on the preferred list
of programs of the radio audience.

There are several instances in
which Western broadeasts, both
sustaining and sponsored, have held
their own in spite of an on-rush
of top notch entertainment out of
the East.

Secret of Success

INTWO WAYS the radio program

of the M. J. B. Coffee Co. has been
outstanding among broadeasts
originating on the Pacific coast:
First, the M. J. B. “Demi-Tasse
Revue” is one of the oldest net-
work sponsors in the West. Mak-
ing its debut in the middle of 1829,
the . program has been . broadecast
regularly since then, gradually ex-
tending East. Pacific coast, Rocky
Mountain and a part of the Middle-
west NBC networks are now being
used. s
Second, the sponsor seems to
have the knack of picking winners
in signing up radio talent. Indeed
the list of artists that have paraded
microphone of the
‘Demi-Tasse Revue” reads some-

L think like a who’s who of the ether

. . waves, " i - 11V
signed to complement in apper | aves. Never during the last.five

years has the program lacked a big

| name in its talent line-up. In most

cases the M, J. B. Co. was first to

| sponsor artists who later became |
| celebrities. :

As the name indicates the “pro-.

gram-is a revue, which always fea-
tures a_“name’ dance orchestra
plus & little spice in the way .of

| comedy or some other type of en-
tertainment _to break up the half- -

hour of dance tunes. .

Inthe way of orchestras, M. J. B.
has had under contract for 13
weeks . or longer - the following:
George Olsen, Gus Arnheim, Phil
Harris, Ted Fio Rito, ‘Guy Lom-
bardo, Anson Weeks, Jimmie Grier,
and, for a few broadeasts while he
was making pictures on the coast,
Duke Fflington.

Started Bing Crosby

IT WAS on this program fthat
Bing Crosby was first sponsored
and our private detectives tell us
that he has done pretty well for
hlmself.smce. Appearing at the
same time with Crosby was a
young tenor who had just won the
twater Kent  audition contest.
His name was Donald Novis.  Both
these young soon-to-be staré ap-
rnheim at the

BROADCASTING

"The M.

< - .
comic strip

Eastern
have be

‘SINCE the growth of networks, Western advertisers and

s who, with larger advertising appropriations,
n able to spend more for radio time and talent.
. B. Coffee Co. is one Western sponsor, how-
ever, who has not trailed the East.

Instead, almost since

its advent on the air in 1929, the San Francisco adver-

tiser ha

|
stationsiawe had a hard time competing with wealthier

s{ shown the East some pointers, always ready {o

pull new. program stunts out of its bag of tricks.

Ambassador Hotel in Los Angeles, to turn out tunes for movie pro-
where so many of the M. J. B. ductions. -
broadcasts| originated. It was All well and good. But what

! L1 e s
along about this same time, early

in 1930, that this sponsor brought
audience regular guest
s of the cream of the
crop of njovie stars. This was
something (of an ‘innovation then.
Many have [done it since. And, with
the right vehicle, it still works,

Long beflore the sure-fire comics
of Broadwgy came zooming out of
the East qver the air lanes this
Western sponsor was broadcasting
a gag writer and his gags in the
person of Uohn P. Medbury. At
that time and since, Medbury was
the behindithe-scenes wit for not
a few movip comedies and more re-
cently for |[some rather important
radio comedians. It was Medbury,
we believe, who developed the
“Dumb Dame” act, of which there.
have since{been many.

Changes. Frequent

ALWAYS |keeping the same pat-
tern, but knowing that there is
such a thing as waning interest on
the part of the public-in any one
attraction, | the program is kept
fresh by frequent changes.

Peter B.
his thousands of admirers on the
“Demi-Tasse Revue.” - He can reel
off varns no end. A little later
J. P. McHvoy, Hearst columnist-
movie writer, joined the
procession.| Known to all Western
radio fans|was one Tizzy Lish, a
man incidentally .who in a .false
falsetto wak long on cock-eyed reci-
pes. “She’l was a star attraction
on an’ afteynoon broadeast.
not cash in on “her” big following?
So Tizzy w
a successful series.

Ruth Etting showed up again in
Hollywood.| On went Ruth and at
this writin
ing” for the coffee sponsor with

Jimmie Grier, who supplies a few
tunes eachl week also for Jack
Benny. Whalter Winchell ushered.

Miss Ettin|
simultaneoysly

in the Weigsmuller-Valez team ac-
count Johnny slept with his mouth
open and spored.! 1

Resylts Are Obvious

AS AN ADDED attraction at this’

time M. J} B. is presenting the
leading sorng writers of the coun-
try, who, it| seems have moved Tin
Pan Alley to Hollywood Boulevard

Kyne was brought to .

Why !

s signed and completed

is still “Harvest Moon-.

onto the broadecast,:
Winchellizing ,as’
*how a rift |could soon be expected

about results?
no one at this time who continues
on the air simply to satisfy a sup-
pressed desire to entertain people.

FCC Names New Lawyers
Hassler Is Walker Aide

APPOINTMENT of six members
of the legal department of the FCC,
including that of Major A. V. Dal-
rymple, former director of prohibi-
tion and special assistant to the
Attorney General, was announced
Sept. 4. Major Dalrymple, who
will receive an annual salary of

* $4,600, last year assisted in the
prosecution on behalf of the De- -

partment of Justice of outlaw radio
stations in the Southwest. The
other appointees are John P. Bram-
hall, of Kansas City, whose private
law practice had included speciali-
zation in utilities, with a 85,600
salary; Melvin H. Dalberg, New
York City lawyer and former as-

sistant tax commissioner of that .

city, at a $5,600 salary; Miss Annie
Perry Neal, of Louisburg, N. C,
member of that state’s bar and for-
mer Raleigh and Durham, N. C.
newspaperwoman, with $2,600 sal-
ary, and F. N. Fletcher, of Raleigh,
with a $2,000 salary. A former of-
ficial of the Oklahoma State Cor-
poration Commission, John J.
Hassler, has been designated by
Commissioner Paul Walker,
chairman of the FCC Telephone Di-
vision, as his secretary. {Mr. Hass™
ler, who was born at PHillipsburg,
Kan., July 12, 1906, attended the
Oklahoma A. & M. College and
Oklahoma City Schooli of Law.
After engaging in private engineer-
ing practice upon his graduation
from the A. & M. College, he was
appointed to the state dommission
as gas and electric ~enginder and
later served from 1933ias’ acting
secretary.. Simultaneously,: it was
announced that Abe L. Stein, Chi-
cago attorney, had béen appointed
but would not take office until later
this month. His salary is $3,200.

[o]

RUSS COLOMBO, ‘the radio ‘and

screen artist who was shot ‘and
killed in Hollywood Sept. 2 when
a dueling pistol he was inspecting

‘at ‘a friend’s home accidentally

fired, was engaged in making a
series of 12 transcriptions in the
Hollywood plant of Brunswick at
the time. ‘ - .

Well, we know of -

Killeen to Direct
Broadecast Division;

Two Others Naqu

FCC Names N. Y. Publishgr;

Fills Other Positions

JOHN KILLEEN, New York City
politician and former publisher of
a weekly borough newspaper, was
named director of the Broadcast
Division of the FCC Sept. 9 at a
salary of $7,500 annually. As
such, he will serve as e_xecptive
officer. of that branch of the FCC
charged with regulation of all
phases of broadcasting.,

Simultaneously, the FCC in full
session named A. J. Patterson, of
Alabama, formerly president and
chief exantiner of the Alabama
Public - Service Commission and
more recently investigator for the
Senate committee which inquire_d
into ocean mail contracts, as di-
vector of the Telephone Division,
and Robert T. Bartley, secretary to
1. C. C. Commissioner W. M. W
Splawn, and nephew of ‘Rep. Ray-
burn (D.), of Texas, as director of
the Telegraph Division.

Mr. Killeen, who is 58, was men-
tioned early this year as the suc-
cessor to former Radio Commis-
sioner Starbuck. He was born in
Troy, N. Y., and, first served as
clerk in the ‘traffic department of
the New York Central Railroad,
retiring from that company in
1907 upon his election to the As-
sembly of the New York State
Legislature. X
ward he was with General Electric
Co., and during the latter part of
that service he was contact man
for G. E. with its holding com-
panies.

‘In 1922 he joined an independent
electric company as sales manager
and two years lab%oorgamzed and
directed. the New ¥York Democratic
Publishing Co., publishing a weekly
in the Bronx until 1933. In 1930
and 1982 he was head of the New
York Democratic Radio Committee,
handling: radio contacts for the lo-
cal élections.’ That activity, to-
gether “with his experience with
G. ‘E,, was given as his qualifica-

tions for the  Broadeast Division

directorship. -,

He plans to take
office at once. K )

At the same meeting, the FCC.-

placed the entire field force of ap-
proximately. 200 engineers and
clerks on the temporary rolls for
not more than 60 days, dlring
which time plans for its reorgani-
zation will be worked out -under
Dr. C. B. Jolliffe, chief engineer.

Emory H. Lee, former radio
supervisor atwDetroit, and for the

past several months assigned tem- -

porafily as assistant chief of the
FCC field force in Washington, on
.Sept. 8 returnéd to his former post
as - inspector in charge of the De-
troit district. George E. Sterling,

. of the Baltimore field office,” has

been ordered to Washington temi.1

porarily to succeed Mr. Lee, !
A SITE just oui';side of Waterbutg!
has been purchased by the-Water-

:briry . (Conn.) Republican & Amer-
ican for its new 1,000-watt station; -
on 1,530 ke. authorized by the old:

Radio Commission. Studios will
be in the Waterbury Trust Bldg.

B

For 15 years after- °
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Design for Station Prodﬂction Department

By MAURY HULL
Production Manager, KARK, Little Rock, Ark.

How Independent Outlets Can Get the Maximum Audience:
Cooperation With Commercial Unit is Key to Success

T

Mr. Hull to that of stations
chain  programs. The
erein do not pretend
<haustive study of pro-
ection. but are merely one
n man's way of outlining
5. His duties seemed to
naturally into two groups.
vse of building the maximum au-
ience tor the station and those

{ m cooperation with the
al department of the sta-

s

Getting Maximum Audience

I. BUILDING the maximum au-
dience for the station:

A. Surveys of public taste in
programs, such as those conducted
by the Literary Digest, CBS, and
individual stations, were found val-
uable in determining the amount
of each type of entertainment and
the varieties of programs. In se-
lfecting each type of program, con-
sideration was given to the chang-
ing moods of the andience through-
out the day. It was found that it
takes the average person an hour
er two after arising to “warm up”
to the cares of the outside world;
so business talks during the early
morning hours wefte avoided. On
the other hand, some people are

‘meore readily reached by broadeasts

of a’serious personal nature at this
time, before daily’ cares demand
their attention, hence the popular-

ity of early religious broadeasts.

Semi-classical music. also was
found to be well received on early
moerning programs, as were pro-
grams of dance music, preferably
without veeal. Breakfast clubs.
when well done, and setting-up ex-
ercises, are excellent for the early
morning schedule, as are time sig-
nals and weather forecasts.

By 9 o’cleck the world is usually
well awake, and programs offering
instruction rather than entertain-
mept are well received. The morn-
ing offers a preferable time for
women’s housekeeping and home
building programs. As the noon
hour is a period -of relaxation, en-
tertainment rather than instruc-
tion is the keynote of noon-hour
programs. In the afternoon al-
most any type program will be
well received, the mpod of the av-
erage person being very flexible by
this time of day. In the evening,
entertainment is again chiefly de-
sirable. )

This daily arrangement, how-.

ever, is interrupted by Saturday
and Sunday. Saturday afternoon
1s pre-eminently a time of diver-
sion. while Sunday has audience
moods all its own. Heavy musical

“listener.

A STOREHOUSE of ideas that the production manager
of any independent station might find useful is con-

tained in this outline prepared by Mr. Hull for his own

convenience. A close study of the tastes and habits of

his listeners. the needs of the station’s commercial spon-

sors, an alert outlook for novel program ideas. and co-

operation with the commercial departinents are the basis

for a successful independent station. the writer holds.

He also offers some excellent ideas for utilizing local

talent at a minimum cost.

programs, poetry, and philosophy
<eem to be better received on Sun-
day.

B. As an illustration of the va-
riety of interests of the public the
Sunday edition of a good newspa-
per might well be examined. Be-
sides musical programs, radio must
satisfy the numerous interests of
people, such as polities, travel, hu-
mor, news, religion, better honges,
housekeeping and a score of other
universal interests. In addition,
there are special interests of small
groups.  Weekly or bi-monthly
programs for the French, Jewish,
or Italian people in the city may
be put on. Radio courses in for-
eign languages, everyday law and
the like will be popular.

To obtain a psychological view
the fundamental and secondary in-
stinets of man may be listed in re-
lation to programs, such as: Re-
ligion—religious broadcasts, sacred
music;  sex—love  stories _and
dramas, poetry of love, popular
music, ete.; parental home build-
ing—child rearing, health and food
talks, etc.; gregarious—interviews,
news, style notes, society columns,
problem  broadcasts; acquisitive—
self-improvement, better buyman-
ship, politics, business news, etc.;
assertive and submissive—puzzles,
literature, questions and answers,

_contests, ete. Such a list of human

urges affords a basis for the crea-
tion of new and untried sustaining
programs and is useful in selecting

a commercial program. It should

be remembered, however, that pub-
lic taste varies with the day of
the week, the hour of the day, lo-
cality and the sex, race, age, in-
come- and social background of the

Remote Control Broadcasts

C. THE NEWSPAPERS should

be read carefully with an eye for
coming events which might afford
an opportunity for remote broad-
casts of concerts, bands, dances,
church services, broadcasts from
theaters, :important speeches,
sports events, parades, court trials,
ete.  Obviously the determining
factor in remotes 'is whether the
event is of sufficient public inter-
est, unigueness, or magnitude for
broadcasting. ‘ |

The use of records is a problem
of all independent stations. Re-
corded programs may be arranged
to feature one orchestra, one vo-
calist, or one type of musie. If
the recordings are carefully se-
lected and arranged, with brief
talks on the author, the orchestra
or the vocalist, the program, al-
though recorded, can have life. A
keynote of successful recorded
programs seems to be a conserva-
tive style of announcing. Record
request programs should not be
neglected.

D. Publicity duties. These in-
volve, first, publicity for the sta-
tion, and second, publicity for the
program. Other things being equal,
people will listen most te a station
they have visited and whose artists
they have seen. Open house, treas-
ure hunts, barn dances, kiddies
clubs and programs in which the
artists are presented in a variety
program from the stage of a thea-
ter or dance hall are favorites for
accomplishing this end. A -cer-
tain amount of publicity is gained
by putting on weekly or bi-monthly
programs for various civic or pa-
triotic clubs. Salutes to nearby
towns, using talent from those
towns and prominent men as
speakers, create interest. Indeed,
the wise giving away of time to
non-profit organizations is an im-
portant function of the program
manager. Another idea, not chiefly
for station publicity, is the forma-
tion of a board of prominent men
to pass upon all station advertis-
ing as insurance against advertis-
ing of harmful products or mis-
leading claims. = Such a board,
given the right publicity, is a tre-
mendous advantage in gaining the
public’s interest and confidence.
Another way of gaining the favor-
able attention of business men of
the city is.to interview each week
one of the prominent. men of the
town on his personal life, business
success, ete.

Program publicity includes
broadcasting the schedules twice
daily, newspaper listings, window
displays, feature stories about
talent, motion picture tie-ins, ete.

E. The actual routine of pro-
gram direction will of course
vary, but should include a date

book for talent and sponsoved p
grams, a weekly program she
and a daily program sheet of copjy
should go to the announcer, coniy
operator, advertising office, and .
ception room. Weekly and month;
reviews of programs should
made to determine where
schedule needs adjusting.  Sope
times statistics of the number
hours of each type of program p.
sented each week can be compare:
to advantage, with accepted “pr
erence tables”

I, Securing and handling
ent. Forms  which  applican
should fill out, setting forth the
experience, type of entertainmen

ete., may be classified after aug. .

tions into ‘good,” “can be ¢
veloped,” and *“poor.” Periodie
station auditions, l1ighl3_' publicizeg,
with prizes for the winners, mg
be held to get talent. Invitation
may be extended to talent organ
zations, such as music, dramati
and art clubs, to present programs
Try-out programs for anybog;
may be held weekly over the stz
tion.

The director should have s
quaintances in the theatrical, ar,
and music cireles of the city. H
should keep in mind that eact
artist plays for a different motiv,
and that the hope of commercia
sponsorship as an inducement
appear first on sustaining pr.
grams, should be held out to only
those whose type and quality really
make them suitable for sponsor
ship. Usually talent will perforn
gratis if the audience is really ap
preciative, and a® personable’ pre
gram man can sometimes take the
place of fan mail. Publicity an
experience are other reliable in
ducements that may be upheld t
free talent. .

G. The program man and an
nouncers can escape a lot of tire
some tutoring in microphone tech-
nique by mimeographing a smal
pamphlet on the subject and giving
it to artists.

H. BROADCASTING and lesser
radio periodicals should be read
religiously for program ideas.

Working With Sponsors

II. COOPERATION with the com

mercial interests of the station

A. Surveys, other than the cover
age survey, usually are made by
the production department, and
three are of great importance.
First is the audience survey, which
may be conducted by telephone ot
personal interview,. to determine
the station’s audience at each
quarter hour of the day and the
number of listeners it has com
pared with competing _stations.
Second is the station circulation
survey, to determine how the pro-
portion of listeners in surrounding
territories compares, on a percent-
age of population basis, )v1th t'he
listeners in the county in whick
the station is located. -The best
way so far developed to determin¢
this seems to be by tabulation of

responses to offers made over the

station, with precautions taken 10

see that the results are realy

representative. Third is the sur
(Continued on page 7)

PAUL RUNYAN

Defending Championship
at Cavalier Open

FQR diversion,

marn )' s
of the

your l\

as !]18 most 511((»:.\\"111 convention ut tllc age.

> T
\s'Ol'L can Lt‘ LlOllt’ lll?l'—e i!l tllL‘ “ll&llb Dt Cﬂv(lllk‘l‘

Ancl Now It1s Plans
for 1935 —

Imﬁortalize »Youi’ ;

Next Conirentibn!

ELD

m t[\e .suftness of tlle Cavalier atmos-
])lxerc it 11\&\}' \\'Cll QU (10‘«\'11 ;I\ NAB l'llﬁt()!“y’
Much

\\'itll none ot t[\e usu:ll (li.\‘turhzulfea exygriexlx‘e(l n

Qa ca“e(l convent'lou cities. Here, tlle rytllm

surf anA the tang of the sea >teals in to,_quicken

rain ﬂn(l ‘lnSPlre YOUI‘ \s'OI'l’\.

In The Quiet Ancl Peacg Of
“Old Virginia’’

can equal Cav

after session Léurs, no ‘placef

alier. Milcl, clear clays with;

a gently roﬂing, invi'ting surf. Golf on tl'le sam’ez
course upon wl'xic}l Paul Runyan Leat tlfxe wm:l.(l s
recorcl. Horsel)ac]ﬂ ricling, tennis, trapslflootlng"

and, of cour'se, tl’x

e exclusive and enc}lantingi

Ca_valier Beach Club.
 The best convention place in the ug)ru. Easily‘

let upon request.

AVALIER

‘ o‘jEL

VIRGINIA

SIDNEY BANKS, Managing Director.

‘reaclzec] I)y motor, train or I)oat. Illu tratecl I)oo]c»—:

Page 22 BROADCASTING * September 15, 19% | September 15,1934 + BROADCASTING

. _ ' e amarieaniadiohistons com

)

\



www.americanradiohistory.com

Directory of 1934 National and Regional Radio Advertisers . ..

A Angostura - Wuperman  Corp., New D Bexextdoxt & Co., Long Island City  Bristol Myers Co., New York (Sa
) York, Aungostura bitters). sp - (Nivea face cre.uu) Hepatica, Ipana, etc.). n,spt

¢
E
3
:
3

— Allied Mills, Ince, Ch

~ American Pop Corn Co,,
Ia, (Jolly Time pop corn)
American Protestant Defense League,

ce Hopper ¢
Corp., Bi

. Akron

1
wisco salmon).

'y
Allen-A  Company., Kenosha,

(hosiery ). .
Allen-FEdmonds  Shoe Corp,
Wis, imen's shoes) .

Mark W. Allen & Co. Dertroit

Drop hand lotiond. sa

Cign

ttour

— Allied le v Paine Gn uxp
me, Lowe Brothers pllll[:i
ot Co. St Louis (clothing)y.
Co.. Milwaukee |

almers M
‘ultural m;u-umeu)

travel). sp
American Bird Products,
iU U )

(Chaneellor & Cremo ui;
American_ Cosmeticians

ment).

American_Cranberry Exchange,
York (Eatmoor cranberries).
— American Drug Corp., St.

{ Siuusiptec w;xsh ).

American Fruit Growers, Ine.
burgh (Blue Goose fruits).

American Gold Buying
New York: ¢

Americarr Home Products Co.,
York (Dr. Lyons-.tooth po“derl
American Household Institute,

cago.  sp

Ameug.m Licorice Co Chieage (\Vins

confection).

‘Amenmu Meat Packers, Clncn"o
Molasses Co., New

- America
(molasses).

American  Oak Leather Co.,

nati (shoe leather). sp
Amemem 0il Co.,
gas). .mrnsa

w York. sp -

American Perfume Co., Seattle (Lady

Blondell perfume). sa

American Radiator & Standard Sani-
tary.Corp.,, New York (heating ap-

p.xmtuv)

American Research Chemlcal Co.. Co-
., lumbus, O. (Rug Nu). sp
American’ Rolling Mills Co, Middle-

Color Works,
v paints).
welphia (ehain
, Holyoke, )

sp -
Paul  Adlerikan.

&IHIL‘II

X Non Lo
ontise .

Co
old =y

e Insurance Co., Chicago.
Amevican  Alrways,  Chicago

Inc,

e Co.. Bud"e[ml{,
(unn (\\ eui .mm chains).
American Chicle Co.. Long
Ci N. Y. (chewing gum).
Cigar  Co.. New

New York (tonvention .umoume-

Baltimore {Amoco

Sioux City,

powder). sp

Appen-D-Form Sales Co., Garrett,
Ind. teold remedy).

Arcturus Radio Tube Co.,, Newark
(A C radio tubex).

Armand Co., Des Moines (cosmeties).
t

Armeo Cilvert Mig. Association, Mid-
dletown, O, -

Armour & Co., Chicago (Star hams,
ete.? n.sp

Armuur Soap Works, Chicag

Armstro Cork Co.
tArmstrong Iin(\lmuu).

Charles  Arvnaco  Co.,  Minncapolis
CArno sealp treatment).

Arnold Dru v., Los Augeles (Arno-
lax e |p\ulm

lmlu\n fes,  Fuort Worth
(\\ \'.l( Run). sp

Associated Oil Co.. Ran  Francisco

reol mogor oil). sp,sa

! Pharmacists of Massachu-

- setts, Ralem, Mass. (Chaulmex oint-

wment). in

Nerum Products, Iue.,

ity. sa

of  American Soap &

Glycerine Producers, New York

(GPA glycerine). sa

Atlantic  Pharmacal  Co., Boston
tApeo fiy killer).

Ardantie Retining  Co., Philadelphia
(White Flash g ). sa

Atlas Brewing Co., Chicago (Atlas
Special brew). n .

Aunore & Son, Ine., Philadelphia
(minceleat).

Atwater-Kent Mig. Co., Philadelphia
(eadios),

Nichols A
John skey ).

Automatic  Burner. Corp.,- Chieago
A B C oil burners).

ade Roap Co., Omaha (soaps). ¢

B

T. Babbitr, Inc.,, New York

(B 1b-O cleanser). n

Alexander Balart Co., San Francisco
t Million Dollar (ut’fee) sp

Baldwin Perfumery Co., Chicago (per-
fume).

Ball l)nother\ Muncie, Ind. (fruit
jars J

L. Bamberger & Co., Newark (depnt«
ment store).

Barbeys, Inc., Reading, Pa. (Sunshine
Leer t

The Barbasol Compm\ Indianapolis
(shaving cream). =

Barnsdall Refineries, Inc., Tulsa (pe-
| troleum products). rn.sp
. Barr & Co., Chicage (Borace-
tine remedy). sp

Barrie - Laboratories, Newton, Mass.
(plant food).

Bartles-Shepherd Co., Waterloo, :Ia.
(\ulthl.md maotor oxl) ;

tin & Co., Brooklyn {Long

Baxie ]:uuds, Ine., Chigago l;he:lltl{

foods).. sp . |
Blttle Drugs, Inc., Battle
A Bonkura treatment).
The Batt eek Food Co., Battle
ch. (Zo & Pep). n,sp,sa
Bauer & Black, Chicago (Blue J'xy
-corn plaster). nm:
Bayer Ca., Iné., New York (Bd\el
aspirin). n,sp.t
Bay State Fishing Co., Boston (40
fathom fish). sa,t
Bayuk Cigars, Inc., Phll.ulelphm Hﬂ-
vana Ribbon cxgars)

uets).

Benrus Wateh Co, New York
{(watches).

Bentley-Beale, Inc., Montgomery, Ala.

Air-O-Mixer) .

Brothers, Inec., Detroit (var-

ishes).

Best Iond~, Ine, New York (IHell-
man’s mayonnaise, etc.). n,sa

Better Homes & Gurdens Magazine,
Des Moines (publication). sp

Better Speech Institute of Ameriea,
Chicago (school).  sp

I Jever, New York (Mankind

food).  sp

Birdseye Packing Co., New York
(frosted toods). ra

Birtman Electric Co., Chicago (Bee-

ae cleaners),

Bixmark Hotel, Chicago.

The Bi-xo-Do] Cu., New IHaven, Conn,
(Bi-so-Dol). »n

Bissell Carpet Sweeper Co., Grand
Rapids, Mich. (sweepers).

Black Flag Co., Baltimore (insecti-
cided:  sa.t .

Bluck Hawk Coffee & SRpice Co.,
Waterloo, Ta. ¢

e Products Co., New York

¢ Tasty~Lax).
BIuI\ \eod Lo Racine, Wis. (seeds).

sa

C. . Blanke Tea & Coffee Co., St
Louis - (Faust ee). sa

Blatz Brewing Co., Milwaukee (Blatz
Old Heidelberg beer). n.sp.sa

Block Drug Co., New York (Omega
oil). t

Blodgett-Beckley  Co., Toledo (0ld
~ Master coffee). |

Lo Cambridge, Mass.

Blue V ullv\ Cre:lmor_\' Co., Chicago
(Blue Valley butter).

Boneilla  Laborvatories,  Indianapolis
(Boncilla preparations). ¢

Bonded Crystal Co., Milwaukee (m1u~
eral water). sa

Bookhouse * for  Children,  ~Chicago
{publication).

Booth Fisheries Co., Chicago (ﬁsh):

sp
SBorden Co., Chicago (ice cream). sp

Borden IFarm I’wdmts, New l(wrl\
(milk). sp

The Borden Sales Co., New York
(cheese & condensed milk). n.ru.sp

Borden's lce Cream Co., \L\\ York.

N4

Boston Advertiser, Boston (Amem_an

- weekly). rn

Boston American, Boston (newspa-
per). t

Boston Globe, Boston (newspaper).
rm A

Boston Molasses Co., Boston (Grand-
ma’s molasses). ra,sp

Boston Varnish Cé., E\etett Mass.
(Kyanize \.1rmﬁh)

Bost Tooth Paste, New York (tooth
paste).

Bourjois Sales Corp., New Ymk (face
powders & [)erfumos) ‘n

Bowen Air Lines, Fort Worth (air

- travel). sa

Bowey Ine., Chicago (Dari-Rich
chocolate drink). «p,sa,t

Frank Bownes & 'Co., Lynn, -Mass."

{Modine paints).  sa

Boyer - “International Lnbomtorles,

Chlm"o (toilet prepamtmns)

The A. S. Boyle Co., Cincinnati (Old
English floor wa\) n

Braniff Airways, Oklahoma City (air
trayel).  sa

Brosis

Brown & W

D, C. Benj:x;nm Ansehl, St Louis (teoth Bell Ca, Ine, Chicago (chemical prod-" ~Broadcast Foods Co., Ine, Chlcagu

{Broadeast corned beef hdch)

Brook Hill Farms, Genesce Depot
)

(milk).
Laboratories, Chicago (Turle,
facial cream).

Brown Shoe Co., St. Louis (Buster

Brown shoes).
illiamson Tobacco Corp,
Louisville . (Raleigh cig arettes), t

E. 1. Bruce- Co., \Iemphm (Termr

nex). n
Buick Motor Cuar Co., Flint, Mic,
(motor cars). sa

Bulova Wateh Co., New York (Bulgy,

timepieces). sa

Bunte Brothers, Chicago (Tuango b'm

and Malteasers). sp

Bureau of Milk luhluxl\, Albany, N,

Y. (milk health drive). =
Burnham & Morrill Co., Pmll.md Me,
(B & M canned 100(1\)

Ben Burke, Inec., Boston (Old My,

Boston gin). rn,sa,t
Bmlm«*tun Drug Co., Burlington, vy,
(Greene's syrup of tar).

Joseph Burnett Co., Boston (vanilla),

spyyad

Burnham Products Co., Inc., Chicago

(toilet preparations).

C

Cadillac Motor Car Co., Detroit, g

M. R, Cady & Co., Ine, Grand Rapids,
Mich. (humstsL

Johu E. Cain Co., Cambridge, Mas

(mayonnaise). sa
Cal-Aspirin  Co., Elkhart, Ind (2
pirin). sp )
Calcium_Chloride Assn., of New York,
New York (dl\mtectant) $p,36

g_dhtolnm Animal Products Co., Qak

land (Calo dog food).

California I‘lgco Co., Los Angeles
(beverages). s

California  Fruit Exchange, Suaera
mento "(Blue Anchor fruits).

California  Hotel, San ¥ cisco, t

California_Packing Corp., San Fran
cisco  (Del ‘\Iont@ c(umed [rul(u
n,rn.sp.t

California Prune & Apricot Growers
Assn., San Jose (Sunsweet dried
prunes).

California Walnut Growers Assn,
Los Angeles (walnuts).

Calsodent Co., Inc., New York (mouth!
wash). = ap

Campana Corp., Batavia, Ill. (Italiac
balm). =

Campbell Cereal Co., Northfield, Minn,
(Malt-O-Meal). sp

Campbell Soup Co., Camden, N. J.
(Campbell eoups) n

Canada Dry Ginger Ale, In(, New
York (Canada Dry).

NJohn B. Canepa Co., Chicago (Red

Cross macaroni).
Canfield Oil Co., Cleveland (home dry
cleaning nmchme)

Canton Beverages, Canton Comn,

(ginger ale). .rn

Cape Cod Shirt Co.; Fall Rnel ‘\Iass o

(men’s ‘shirts) . sp
Capital Drug Co., Augusta, Me. (Dr
Kinsman’s asthmatic. remedy). &
Capitol City ‘Products Co., Colnmbm
(Dixie mmonnalse) 5 :
Cnrbola ‘Chemical Co., T\atural Bri ge.
N (msectxclde) :
Carbonola Products Co, New York
(Carbona cleaning fluid). sp

“The Carborundum Co., Niagara Falls’

“NGYL (cmborundum abrasives). #

COMMERCIAL TIME SC
By the following

NATIONAL ADVERTI

1
- Ca New lorl '
town, O, (sheet steel). B. 1C‘ dRe;;\edv Cdo, Durham, N. C M.( J. Br{}tenb'm)h Co., I\ew York ‘qug‘gﬁﬁg(]f msaliﬁﬁrsﬁgl’))\e“ Owned and Opemted by i
A an Safety . (headache powders). sp Pepto Mangan Kans |
Iil‘elll.u(anxeldt}‘ég%xdl\{izofxec:x?rxgxz(}::?()k J. W. Beardsley's Sons, Newark (cod-  Brewing Corp. of Amenca, Cleveland Ca(r:glt)s glt Co, Hutchmson, " : THE COURIER-JOURNAL——THE LOUISVILLE TINIES |
American  Stores Co., Philadelphia fish). (Carling’s beer). ‘. Carhart, Humxlton Cotton \lel., De Lo
{chain grocers). Sp’ Bel.lutumnS, Inc., Boston (beauty par- Br(e}ger Ice. Cream C)o ,- Philadelphia troit ’(work gurments) : - _0 <
A s o g ors) m - : reyer’s ice cream : : . . R R g T . .
“{f}ﬁ"'{pfﬁ,}; \I:f?ll.l)m Co., New Beech-Nut Packing Co.,” Canajoharie, = Brillo Mfg. Co., Brooklyn (Brillo Carleton & Hme\ Co.; an“ CO]LUMBIA BROADCASTING STATI(}N
American Tobacco Co.. New York N.Y (Beech Nut foods) ,8p, aat ;elegper). n. : : o b s s et
N (Luckv“\‘mkkle %}garetteﬂ n : _ . L i
American Weekly Magazine, Baltimore . . ‘ : oogaiiglal aboratories, sab
(publication). ¢ : Code of: Syxnbols ; Phantom Red Ilps’_
An(d;“e“ R&“‘ Coffee. Co., Duluth n. Network programs, sp. Local Studio programs. M
~4in greml)uez (?-e;.zﬂpﬁre €0, Chicago " rn. Regional Networks programs. aa. Local Spot. Announcen
(marshmallows). gl - . Tmnscnpt{lons v
Page 24
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Directorvof 1934 National and Regional Radio Advertisers cown

Copeland Producets, Ine. Mt Clemens,  Cudaby Packing Co., Chi t Pugi.
Mich, (Copeland refrigerators). tan ham, Old Dutch cleanser),
Corn Products  Retining  Co., New  Cuhn & Luho\\ New York «Dunde
¥ L York (Karo. Mazolu, Linit. ete.). Smart clothes). | sa
- n E. T. Cunningham, Inc., Harrison, N,
Clieinnath - Copyell Ol Co., New Yuork, su J. (radio tubes).
- Cotton Baking Co. Alexandria, La. (‘“““’ Brothers Co., Rochester (Bl
. Bosum ( Esso < N Lubel canned foods).

X Curtis Candy  Company, Chicage
& i

Coty. Ine, New York (perfumes {Baby Ruth confectioni. ¢

powder).
Country Club Soda Co., Springtield D
Mass,  (Countey Club beveragen.

Iywood feoss

Dandee DPretzel & Potato Chip ¢

sp !
owird Rhoe Cdn New York (Ludies Cleveland.

( L\\S\l:::]r}] «\hn;‘” ; G New York (ladies Davident Irl\L\lll Co Mt Vern
shoesi. - sat NI

Cracker Jack Co Chivago (Cracker R. B. Davis Co., Hoboken, N,

Jack confection,

R L . - ¢ Davis ng powder).  wspit

Craddock Terry Coo Lynehburg, Vi Dayton Racquet  Co. DPayton,
tLion Braml shoest. (steel tennis racquets),

Cranberry Canners, Inc. South Hun- o hvion Spice Mills Co., Duayton, g
soti. Miss, (Ocean Spray cranberry (OLd Reliable coffee). ‘

e ). spasa X Dean Miik €o., Chicago Vitamin D

A Ti Hotel  Co.. Mineral milk 1.

Wells, T (Crazy  Water Cryss pegrborn Chemical Co., Chicago (Pl

tals),  wonapsat mite water softener). sa
Creamerte Co., Minneapolis (noodles). Decker, Alfred & Cohn, Chicago (%
The Cream of Wheat Corp., Minneupo- ciety Brand clothes). N ;

lis (Cream of Wheat). = Jacob E. Decker & Nons, Mason (i .
Crescent  Macaroni & Cracker Cou . 1a. (bacon and ham).

Davenporr, Ia. (foad products). Deeorfoor  Farms. \'mlthium- Mase
Crete  Mills, Crete. Nebr. ( Vietor (dairy products). -

four!. Deixel-Wemmer- (xxlbelt me Detreip

New York  (roft Brewing Co. Boston  (Uroft (El Verso cigars).

. aled.  ra . . . . Delaware. Lackawanna &  Wester
o Les Crosley Radio Corp, Cincinnatl Coal Co., New York (Blue coal), 4
(radiox and refrigerators). Del Ray Corp., San Francisco {(mush

(muotor Crosse & Bluckwell Co., Baltmore room satce .

(Plus Four scoteh \\In\(\l*\i st Deo Corp., Berkeley, Calif. (Denni
¢ Corp York  Crowell Publishing Co.. New York :»ixxfl;xellxé). ) (er

& Hostess ke ¢ American, Colliers).  sp De Sota Chemieal Co., Arcadia, Fla,

, . k‘reek_ Club Bait Co., Garrete. Ind. (Gator roach exterminatori.
Ponea Clay, (bhait). - . . De Soto \Iom Corp., Detroit (moter
. Crusader Co., Dertroit (insecticides). ¢ )
Co.. Kansas  Cuban  Products Co., New York  Derroit & L‘le\'el:md Navigation Co.,
. o ¢« Cuban rumi. - sa Detroit (lake rransportation), wu
New  York  Cubbison Cracker Co. Los Angeles.  Deppoit Creamery Co., Detroit {Arctic
i sp dairy products).

Detroit” White ILead Works, Detroit
(Rogers brushing laquer). spi
Dexdale Hosiery Mills, Lansdale, Pu,
(women’s hosiery).

Diamond Beverage orp., Waterbury,
Conn. (beverages). .

E. E. Dickson Co., New Haven, Conn.
(face cream and witch hazel). spt

Dictograph Products Co.. New York
(Acoustion heating pads). ¢t

Dietary Foods Co., Minneapolis (Die
tene). sa

Dill Publishing Co., New York (Radio
Srars magazine), sa

Diplomat Products, Inec.,, New York
{canned chicken).

Dobbs Co., New York (Fomex). s

Dodge Brothers Corp., Detroit (motor

). sp.sa,t

il Co., Omaha {Texas

rystals) = sp

Don Leon Coffee Co., Lincoln, Neb
(coffee & spices). sa

Dorlo Co., Chicago (beauty productsi.

Dorothy  Perkins Co.,, St Lous
(beauty preparations). t

D'Or Products Co., Cleveland (eg
shampoo).

Drake Hotel, Chicago. !

Drenn & MecCarthy, Inc, Auburn, N
Y. lme Jettick shoex).

Ltd., Chicago (Drewrys

Products Corpu,

c & Sons Co., St. Paul (Rel
C beverages). i
Drezma, Inc., New York (cosmeticsi

surteneri, pupf
i Cletner
I paper

t
. Duff & Nouns, Inc., Pittsburgh (gin
ger bread mix). sp,t
Duncan Coffee Co., Hmh(un ( Admira-
tion coffee). sp,t .
Dunn & M«-(‘:u‘thy. Ine., Auburn, New
York (Enna Jettick shoes). n
Adele Dupont Co., Boston (Adele Dv-
pont facial cream). sp .
Durkee Famous Foods, New York
(Dunhams cocoanut). rn X
Durkee  Atwood Co.,  Minneapolis
(auto accessories),
Durkee-Mower, Inc., Lynn, Mas
tmarshmallow Huff dessert). 7t

FCC IN CARICATURE——These drawings by Carl Rose, reprinted from : \ i1 Bluf, I
“Today™ by permission, show the artist’s impressions of (1) Chairman D“('ll,l,ﬁ‘elii,(\r"(l(',l..dho““f'l Bluff
E. O. Sykes, (2) Thad H. Brown, (3) Paul A. Walker, (4) Norman S. Dwindle-Wright Co., Boston (White
Case, (5) Irvin Stewart (6) George Henry Payne, and (7) Hampson Gary. House coffee).

1O iGalilen

g0 Ceooking
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I
If you want to tell your story in the heart

of New England—the linarkei in which

4/5ths of New England] retail sales are

NBC stations, operated} synchronously,

|
|

NATIONAL BROADC,

NEW YORK + WASHINGTON

WEAF & WJZ wnc\ & WMAL
SALES REPRESENTATIVES AT
BOSTON . -wWBZ SPRINGFIELD, MASL «  WBZA

CLEVELAND . WTAM JDENVER - Kl A

A RADIO |CORFORATION

September 15, 193;4 * BROADCASTING
. l

made—use WBZ and WBZA. These two

-\ B/

50,000 WATTS

. 3/ A

o 1,000 WATTS
AN ECONOMICAL RADIO BUY

serve more than 1,000,000 radio homes, day:.

in and day out. Economical too—for they

cost at least 59% less than any alternative

group of stations offering approximately.

an equivalent New England market.

WMAQ & WENR

SCHENECTADY + WGY

-OF AMERICA SUBSIDIARY

TNy

G COMPANY,

CHICAGO % SAN FRANCISCO

INC.

KPO, KGO & KYA

PITTSBURGH

KDKA

PORTLAND, ORE. - KEX SPOKANE * KGA SEATTLE . KJP|
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Directoryof 1934 National and Regional Radio Advertisers o) . .

s

Wareh Co..

Chicago

’.
, New  York

(eos-

oo Baltimore + Bromo

Emerson o, Boston
tseeds).  en
Empire Gold Buying Co. New York
3D
Euncyelopedia Britannica, Inc., New
York (publishers).
Englander Spring Bed Co.. New York

( Englander day beis) .

J. C. Eno, Ltd,, Ine, New York 1 Eno
salts) . nsp

Enoz 'Chemical
Liquid). . i

Esbencott Laboratories. Portland, Ove,
(Santiseptic). sp.t

Esslingers, Ine, Philadelphia
(brewers), X

Eucelid Candy Co., of Calif
eisco {Red Cap candy).

George 'B. Evans Laboratovies, Ine.,
Philadelphia  (Ellerfiowers oye -
tion).

David G. Evans Coffee Co.. St
(Old Judge coffee). sp

Ever-Dry Laboratories, Tuc.. Los An-
geles (deadorant),

Co., Chicage tmoth

San Fran-

Louts

Eveready Prestone Co.. New York
(anti-freeze). sa R
Ey  Tine Distributing Corp.. New

York (eyelash dye?r.
The Ex-Lax Co., Brooklyn (laxative)
nsa

F

Max: Factor Corp., Hollywood gens-
metics). ap

Falstaff Brewing Corp.. St Louis
(Falstaff beer). sp.aa

Farmer's Seed & Nugpsery Co.. Fuari-
baulr, Minn. (seeds).

Farmer's Wholesale Co., Minneapolis
(flour and feed product=).

Faultless Starch Co.,, Kansas City, .
(Faultless starchi. sp.t

Favorite Stove & Ruange Co..
Piqua, O

Fawcett  Publications.  Minneapolis
{True Confession magazine). sa

Fred Fear & Co.. Brooklyn (Chie
Chick and Magic Wand Easter egy
dye). sa.t

Federal Clothing Srtores, New York
(chain clothiers). sp

Federal Tobaceo . Co.. Pirttsburgh
(Gold Flower stogies).
Fehr Baking Co., Houston, Tex.

(cookies and cakes). sa

John J. Felin & Co.._Lae., Philadel-
phia (pork packersj.

Fels & Company, Philadelphia (Fels
Naptha soap). nwp °

Feltman & Curme Shoe Ntores, Chi-
Gigo. sp.sa 3

H.” Fendrich, Ine.. Evansville, Ind.
(Charles Denby ecigars).

Fenley's Model Dairy Co.. Chicago. t

Earl Ferris Nursery Co., Hampton.
Ia. (nurseries),

F. & F. Laboratories, Omaha (F. &
F. cough drops).

Page 28

Marshall Field & Co.. Chicago tdry
wisi,
Fintex, Ine., Clevelund o (suits and
avercoats), 1

Firestone Tire & Rubber Co., Akron
ptires & tubes). g
her Body Corp. Detroit. n

Nathaniel Fisher & Co, New York
¢ Pully Preston shoes).
3 " Fiteh Compuny, Des Moines

mpoal. nsa

rald  Mrg.  Co. Torrington,

(Ruav-Rite electrical appli-
aneesh,

Fitzpatrick  Bros.
tRitchen Kle:

Fleet-Wing Oil

Frnst *© Flentje,

t<hock

Ine Chicagoe
P

rp. Cleveland, sp
Cambridge,  Mass.

Assn
capetfruit, sa
> (Foley’s Houey

1t

v N

(LY —‘ i

Stove Co.,
ce oi stoves).
bens Rchool of
Wa ton, D. (.
spodence school).

Broadeast-
(radio cor-

Fontana Food Products. Ran Fran-
L tisco tmavaroni and noodles).  sa
Food Display Machine Corp., Chi-

cago (Brown Bobby doughnur ma-
chine),

B. Ford Sales Co., Wyandotte,
. Mich, « Wyandotte cleanser).
Ford Moter' Co.. Detroit  (motor

ears). n.sp,sa.t

Forest Lawn Memorial Park, Los An-
geles.  ~p

Corset Co.. Chicago (Thrill

eres and corsers). ¢

Fouke Fur Co. St. Louis (sealskins).

H. D. _Fugs & Co., Cambridge, Mass,
teontectionery t,

TFoster-Milburn ™ Co., N Y.
(Dian's pills),  eg

E. Fougera & Co.. New York (Vapex,
ere.).  sa,t

LJF Inc.. New York (furs). n

wo-American Baking  Co,,  Los

Angeles ¢bread). »

Fresdom il Works Co.
Py and oily. ~a

Freeman Shoe Corp., Beloir, Wis.

French  Liek  Springs  Hotel  Co..
Freneh Lick, Ind. Pluto water).

Buftalo,

, Freedom,

sp
French Nar

ine Co. Inc.. Terminal

Island, Culif. (Belle Isle sardines).
Friend’s  Brothers, Boston (Brick
Oven baked beans).  sa
Frigidaire Corp., Dayton

¢ telectrieal
ation ), n

id-Mix . Co.. Kansas City  (ice
cream powder). sqg
Frito  Co,  RXan  Antonio,  Texas
“ri onfections). g
. Chicago  (Lee-

Cre-Mix i,
Vruir Belt Preserving Co.. New York
tPixie baby food). ¢

Fruit Industries, Ltd., Los Angeles
CtGuasti wines) | )

George C. Frye Co.. Portland, Me.
{ Pancreobismuthy.  sa

Fuller Brush .Co.. Hartford. Conn.
(brushesi,

W. P. Fuller & Co.. San Francisco

lpaints). sa
Funk & Wagnalls Co.,
t Literary Digest). »

New York

G

Nursery
(plants).' sp.t

Garfield Tea Company,
(proprietary remedy). sp

Gt’lp Products Rales (o., Camden,

Gardner Co,

Seattle

Brooklyn

NI dlaundry soap).  spsalt
General  Baking Co.. New York
{Bond bread). n.sp.sa

Gemneral (
Owl «¢i L. nsa

Gemeral Conl Co., Philadelphia (Jed:
do Highland coal). sa '

General Electrie Co., Cleveland (elec-
trical refrigeration). )

war Co., New York (White

General Electric  Co., Bridgeport,
Conn. (electrical appliances).
General Electric Co.. Schenectady

(electrieal réfrigeration). ¢t

General  Foods
(Maxwell Hous
ete.)

General Househol

cago {Grunow products).

General Tee Crea

Corp.. New  York
e voffee, Grape Nuts,

d Utilities Co., Chi-
n,sp
m Co., Schenectady

(Fro-Joy ice cream). sp

General
quick).

General  Mills,
Medal Flour &

General Milis, )

Mills,

paneake Hourd,

Mills, N

General
1 t

s
General Othee I9g
York  (Elliott
niztclhines ),
General Petroleu
Los  Angeles
line). n
General Tire &

(General tires).

Motors Corp., Detroit
nospsat

Minneapolis  (Bis-

n,sp.sa.t

Minneapolis  t Gold

Wheaties), .t

linneapolis  (Nperry
t

an Francisco  (Bis-

(mo-

uipment Corp.. New

Fisher  hookkeeping
m Corp., of Calif.,
(Vielet  Ray  gaso-
Rubber Co., Akron

n

General Utility Produet Co., Chicago
(Breakfast Club toaster).
Georgie Porgie Co., Council Bluff, Ia.

{cereals).

George Wushington Hotel, New York.
G. Washington Refining Co.. Morris

Plains, N. J.
coffee). t

(George Washington

Geppert  Srudios, Des Moines, Ia.
(photo enls ngh. sp
Gerber  Products  Co., Freemont,

Mich, (strained vegetables, ete.). »

Germania  Tea
(Germania her
Germicide Products

Co.,,  Minneapolis

b tea).
_Corp., Buffalo

(D.- A. G.. Dak-N-Sol)

Gest Bewumount,
Spra).t sa
Ghi

Gilbert
* 1o

field, .
burners). sa

rdelle Co,,
ates), n )
0., New Haven, Conn

o0 .
)Iil\\':lul:ee (Medi-

San  Francisco

Son
ker Mfg. Co., Spring-
(Flexible Flame oil

Gillette Rubber Co., Eau Claire, Wi,

(Gillette tires).

Gillette  Safety
{razor blades).

Gilmore 0il Co,,
Lion gasoline).

sa,t
Razor Co.,
mra.sp.sa.t .
Los Angeles (Red
n,sa,t

Boston

Henry Glass & Co., New York (I’etei‘

Puan fabries).
Glemby Co.,

New

York (Regina &

Jean hair nets). sa

Glessner
shaving cream)

Glidden-Hyde Co.,

Toe hosiery) .

Globe Brewing Co.. Baltimore

Co., Findlay, O.

(Keen
(Triple-
(Ar-

Boston

row Special beer).  sp

Globe-Union

Gluek  Brewing
theer) 1
Godchaux Sugars

Mig, (
(storage hatteries),

Co..  Milwaukee

Co.,  Minneapolis

, Inc., New Orleans

(Golden Star syrup).
Goldban Pharmacal Co., Camden. N.

J. (cough syruy

Gold Dust Corp.,
Dust. ete.) n,
Golden Peacock,
(toilet goods).
Golden

Charles
(furs). sa
Goodal Worsted
(Palm Beach ¢
Good Humor Ice

State Co., Ltd..
cisco (powdered milk).
Goldstein,

D).
New York (Silver

3P, -

Inc.. Paris, Tenn.

San
ap,sa
Juneau, Alaska

Co.. Sanford, Me.
loth).

Fran-

Cream Co., Brook-

dyn-Chicago (ice cream bars). sp.

sa,t H
Good Luck Food Co. Inc., Rochester,
N. Y. (prepared desserts). sp
Goodrich-Gamble Co., St. Paul {Mist-

Tox, Hoff's lini

ment). sa

B. F. Goodrich Rubber Co., Akron,

(tires). n.sp
Goodyear Tire &
. O. (tires).

Gordon Baking Co.;

Rubber Co., Akron,
Detroit (Silver

Cup bread) sp |
Gordon Mfgz. Co., Framingham, Mass.

(clpthing). sp

I..J. Grass Nondle;’Co.. Inc., Chicago

(egg noodles).
w

rn
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8p

. H. Graham, Boston (morticians)

Graham-Paige Motors Corp., Detrojy

(motor cars).  sp
Grayban, Inc.,
prepariations),
Dorothy  Gray, New
ies).

Great  Arlantie & Pacific Tey Co..

New
sp.xat
Great Northern

York (A&P

New

Railway, St

York (toiley

\furk (Cusmet.

Stoves . gy

Pay

(rail transportation). ga

Great Neal Products Co, Newark

O, (Great Neal vanilla) . ¢

Greyhound Muanugeme

land transpo
Griesedieck-Western

delleville, THL oS

thus

ent, Inc, Cley.
rtation), g
frewery (.

1y beer) ., $p.sa

Gritlin: Grocery Co., Muskogee, Okly

(Waonder baking powder).

Grigsby-Grunow  Co.,
Jestic radios).  gp
Grocery Store Produ

sp,sa

Chicigo (Mg

1ets, Ine., New

York (Fould's macaroni, ete.),
Ground Gripper & Cantilever Shoe
Ntorves, Los Angeles, yga

Gruen Watch Maker's Guild,

nati (watches) .,
Grunow Ilinois Co.,
eritors).
Charles  Gulden, 1n
(Gulden’s mustard
Gull Refining Co,, P
line & oily, n
Gunther  Brewing
(beer). sa

H

-Haley M-0O Co., Inc.,

(magnesia oil).
G. P. Halferty & C

Cineig-
Chicago (refrig.
¢, New

).
ittsburgh (gaso’

York

Co.. Baltimore

Genevu', AT

o., Ine., Seattl

{Smart Set salmon steak).
Halitosine Co.. St. Louis (Halitosine

mouth wash).

Halls  Credit  Clothin
Cex. sa
Halsey Ntuart Co.,

secﬁrni(’s).
Hamilton-Beach
Wis,

(watches),

Chicago

sp.sa

1g Co., Dallas,

(bonds,

®
Mfg. Co., Racine,
(electric motors).
Hamilton Watceh Co.,

Lancaster, Pa.

Hamlin’s  Wizard Oil Co., Chicage
(Wi

Wizaroyal).
Hamm  Brewing
(beer). t

sp.sa .
Co., St

Paul

Hand Medicine Co., Philadelphia (Dr.
Hand's worm Elexir). sa

Chr. Hansen's

Laboratory,

Little

Falls, N. Y. (Junket dessert). sa}

Happy Water
tals). sp

Co.,

John P. Harding, Inec.

producers).

Hart Schaffner &
(men’s clothing).
Harvard Brewing Co

(Green Label beer)

Chicago (erys
, Chicago (meat
Marx, Chicags

., Lowell, Mass

Hawaiian Avocado Mayonnaise, Loz

Angeles. t
Hawaiian Pineapple
cisco (Dole pineap

James .Ilawley Co.,
(cereal). sp
Hazel-Atlas  Glass

W. Va. (Atlas frui

Co., San Frai !

ple). .
Millis, Mass.
Co.. Wheeling,

t jm's’). sa

Health Troducts Corp., Newark, .

J. (Feen-A-Mint Gum, & Dillards '
,8D,80 )
Buffulo (Grandma's

Aspergum). n
Hecker H-O Co.,

pancake flour & Farina). nt
Hecker-Jones-Jowell Milling Co., Buf
falo (Hecker’s flour). sq,t

James Heddon's
Mich. (fishing tack

Sons, Dowagiat,

le).

Heger Products Co., St. Paul (Vit-d

Song bird seed).
Heil Company,
dump bodies).

Mi

Iwaukee  (steel

H. J. Heinz, Pittsburgh (foods), #

Willinm Helblin & Co., New Y

Helbros watches).
Helwig. & Leitch C

3

ork

orp., Baltimore

(Mafestic food products). sat
Hempkill-Diesel Co., Los Angeles
(English school). " t

Hemstitcher
stitchgr) R 2

Co.,

Dallas - (hem -

S =
ENGLISH SANTA CLAUS + + »
LAST CHRISTMAS EVE, EWIESEMAN,LONDON,,
ENGLAND TUNED IN A TALK BY C.ACRAIG(@har-
man of the Board THENATIONAL LIFE AND ACCIDENT
INSURANCE CO) BROADCAST OVER WSM.S0CLEAR
WAS THE RECEPTION THAT SANTA CLAUS wr&sﬁmm«
RECORDED THE PROGRAM ON A DICTAPHONE RECORD
AND SENT IT TO MR.CRAIG AS A CHRISTMAS PRESENT.
IN THIS COUNTRY,HOWEVER . W-SM'S LASTENERS
SEND IN LETTERS, 30 TO 60-THOUSAND ON AN
AVERAGE,EVERY WEEK=RADIO'S ‘
UNPARALLELED LETTER

=4
3

RESIDENTS IN HAVANA

g LOUISVILLE, PROGRAM RENEWED

CUBA, THEY WRITE, SET THEIR WATCHES
BY THE L&N RAILROAD'S UNIQUE.
PAN AMERICAN TRAIN BROADGAST. .
TRAINS WHISTLE AND SOUND ARE
PICKED UP EVERY WEEK DAY
ASIT PASSES THE WS MTOWER.,
PURPOSE: SELLING RAILROAD TICKETS,
DOES IT? ASK W,A.RUSSELL,
PASSENGER TRAFFIC MANAGER,

ANOTHER TWELVE MONTHS !

RESPONSE.AND THEY 2N e D
BUY MERCHANDISE o 4 $+ 4‘«’@

Too/!

e

z _ ' 9 & S,

SOMETHING FOR NOTHI L A/
IN 21 STATES THE 3000 REPRESENTATIVES OF OUR PARENT, —> /]
THE NATIONAL LIFE AND ACLIDENT INSURANCE COMPANY, EVERY DAY-
ZY SHOW THOUSANDS OF PEOPLE WSM'S CURRENT PROGRAM SCHEDULE
AR INCLUDING THE PROGRAM TIME, AND TRADE NAMES OF WSM 5PoT
‘4 ADVERTISERS. NEAT RE-FILL JOB IN VISUAL SALES BOOK DOES

105616 FIFTY CENT ORDERS
WERE SENT IN BY W SM LISTENERS
INRESPONSE TO 3| HALF-HOUR
PROGRAMS. ANOTHER ADVERTISER
GOT 6500 PROSPECTS FROM A CITY
300 MILES AWAY (ATLANTA) THROUGH
ONE PROGRAM, ( NAMESON REQUEST) ;

b\ THE TRICK. AVERAGES 500,000 HOMES CALLED ON

AN EACH WEEK NO OTHER STATION HA$ 3000 FIELD MEN
BUILDING UP THEIR PROGRAMS, THIS 15 ONE OF THE

REASONS WHY WSM'S AUDIENCE MULTIPLIES
. EVERY DAY.YOURS ATNO-EXTRA COST,
EOWARD PETRY MEN WILL TELL
YOU-ABOUT IT-

S

Y GROWS IN HOT WEATHER
LAST WINTER WSM'S ANTENNA (AMERICA'S TALLEST)
WAS 878 FEET HIGH. DUE TO THE EXPANSION OF STEEL
INHOT WEATHER, IT HAS ACTUALLY GROWN i INCHES TALLER.

- ABOUT

TOWER

"OWNED AN
IFE AND AC

NASHYILLE,

OPERATED BY,

THE NATIONAL L

TENNESSEE

NOT STRWGE (S THE FACT THAT ADVERTISERS REPORT

. OUTSTANDING RESULTS BECAUSE WSM PROGRAMS ARE MERCHANDISED-BUT MORE
IMPORTANT,DOWN ACLEAR CHANNEL GOES YOUR PROGRAM TO A FAVORABLE

STRONGLY SPREAD OVER A'VAST AREA OF THE
NATION. YOU OUGHT TO KNOW MORE

WSM . SEE A PETRY!

MAN ORWIRE ORWRITE WSM
IDENT INSURANCE COMPANY, INC

EXCLUSIVE NA“ONAL‘RE:?RESENTATIVES: EDWARD PETRY {& COMPANY, NEW YORK, SAN FRANCISCO, CHICAGO, DETROIT

CLEARED CHANNEL U‘NLIMITED TIM .

50,000 WATTS o

« BROADGASTING

NBC AFFILIATE

kKitrocycteEsl

N Page 29
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Directorvof 1934 National and Regional RadioAdvertisers o ..

York

iper-

etrolr

[

Buoston

“hicago (Dri-

Chicago
sa
Nugarland,

Alliance, Chi-

Derroit

San Diego

ttoorh

thealth

Towa Pearl Button Co., Muscatine,

11 <h tue Bird pearl buttons). su
Noap  Co.. Burlington, Ia.
© Washer soap and Pynasep-
N
Ironized Y

Co..  Adanta,  Ga.

N
Q. (rubber

Company,
Cosoles & heelsy.
a

Noap (o, Bu

gton,  Ia,

oe Foods, Inc. Auburn. N. Y.
alanadse salad dressing) .
J
Witter Japevier, Tnen New=York (Kel-

IL\MY(\\ castor il
& Non ey,

Philiviet-

Nouth Orange. N
Qtory ereamd,
Coo Jeddo, Pa.
H

Chicago (Goad

ert Co.. Inc. Los An-

.

Con Chicago  Flavorades.,

noy Wren Co., Lawrence. Kan,
¢Jenny Wren floury., s

Andrew  Jergens  Co.,  Cincinnari
« Woudin ap amd lotiond. »

JoF. Gl Cottee Co., Knoxville, Tenn.
sp

Johin Teving Shoe Co. Bostou.  aa

Johns-Manville  Corp..  New  York
thousehold repair materialy., =«

Johnson Food « Cam-

ucator -
bridge, Mass. (Educator erackers).

rawa,t

New

A NEW STUDIO building for
WGN, Chicago Tribune station,
has been contracted for at a cost
of apgvovmateh $500,000 and will
be ready for pecupancy by June,
1935, accor dmg to an announce-
ment by the newspaper. Housing
ai of the new spaper's radio activ-
ities. the building will be erected
just north of the Tribune Tower
DTf‘Z\Ol th \hchrgan Avenue, and
Wil

_ The architecture will be
in harmony with the main
Eventually, it is planned
se the height of the studio
building to 24 stories.

The radio building will contain a
thmel studio with a seating ca-
of 600 and ‘a stage capable
ommodatmg a 100-piece sym-
There also will be three
studios, a music library,

phony.
other
sound effects room, property room,

clients’ room and general offices.
The structure was designed by the
late Raymond Hood, noted archi-
tect who died recently, John Mead
Howells, his associate who assisted

$500,000 Studic Building for WG

be three stories hightat the-

. Chicago

in the designing of the Tribune
Tower, and their associates J. An-

~dre Fouilhoux and Leo J. Weissen-

born. R. €. Weibolt, Chicago, was
awarded the building contract,

In connection with the new proj-
ect, WGN announced Aug. 26 an
open competition for a design for
its new broadcasting auditorium to
be housed in the building. Open to
decorators and designers and other
artists,
Nov. 15, after which a jury of
award will select the winner and
runners up. The winning design
will win a $2,500 cash award, sec-
ond place ‘“;750 third $250, fourth
$100, and for each of 21 designs
veceiving honorable mention, $50.
The Jury of Award will consist
of Mrs. R: R. McCormick, wife of
the Tribune editor and publisher;
Edward S, Beck, managing editor;
Ww. E. '\Iacfallane business man-
ager of the Tmbzme and vice presi-
dent of WGN; Casey Orr, Tribune
cartoonist,'and Holmes Onderdonk,
vice president of the Tribune
Building Corp.

the competition will end.

Jolm\on & Johnson, New Llllll\\\h,\
N. J. (surgical dressing), '
Oliver J. John\un, Ine.,
{seeds).
Johnson-Stephens &
Co.. S, Louis
shoes
8. C. Johnson & Non. Racine, Wi
Johnson's floor waxi. »
“alter . Johmson Candy Co. ¢y
cago (Long John candy bars)
Robt. A, Johnston Co., Milwank:
(chovolatesy. h
Jultian, Ine., Dallas chand lotion .

Chivagy

Nhinkle
( Fashion

Jung Seed Co., Randolph, Wik, (sl
nd bulbsy,  spxa

Jh ite Colo Milwaukee (hivd sen],
SPst

K

Kal Products, Ine. St
ointmenti. s

Kamphene Co. Chicago CKampheyes,
ru.

AT I\l\[ll‘l Co.,
Gold coffee).,

Panl (N-yy

Chicago (Rip g

Kartterman & M chell Corp.,
New York (Gloria G ilks),
Kay Jewelry Co. Boston tle«-vam
ores). ru

XA Keefer, Warm Speir \(.
(souvenir plaquesy.  sa

Keeley Institute, Dwight, 111 Hognar

cuarel.  sa
I\'(u p Chieago Alead ( ummillw Chi-
@0 (promotional ),
‘n\ I\t‘”n’ Co.. Bartle (u*OI\ Mich
fcorn ﬂ.lu‘\ Pep, etc.i. aspan
Kellog-TTow-Thompsson  Co.. Duluth,
Minn. (hardware dealers). sp
Kelly-Springtield Tire Co.. New York
(tires & tubes). :
Kemp Bros. Packing Co., Frankfoi
Ind.  (Sun Rayed tomato juicel,
Kendall Refining Co.. Bradford. I
(Pennzbest mortor oil).  &p
. D. Kenny Co. Baltimore (Non
wooid coffee). sp
Kenton Pharamacal Co. Covingtn,
Ky. (Brownatoue hair dye).
I\vm\oml Mills, ‘\ll).ng\. N.Y.
blankets). ¢ .
Kerr Glass Co., Sand Nprings, Okl
(mason sp,sa.t
Kester Nolder (o.. Chicago
mender). sp.sa
Kildall Co.. Minneapolix
oil).
C. M. Kimball Co..
(Red Cap polishes).
Kings  Brewing, Inc,
(King's beer). sp
M. AL King Co.. Nomerville,
(Ntatler tissue). sa,i
King Razor Co., Providence

0

(waol

{ metal
(cod liver
L\'m'ert‘. \f;“
Brooklya
Mass,
(safery

Rutland, Vi. (Caliouse

CSast).  sp
Kip Corp.. L'td Tos Angeles (P
Walter R, Kirk, Inc. L, Chi
(soaps). .
Kirsch  Company,  Sturgix.
Cdrapery  hardware). §
Kitchen Art IFoods, Ine., Chieag
tTwo Minute dessert). sp
Kleistone Rubber Co.. Ine. Warren
R. I. (Lynco arch <\1mmlU
E. A. Kline & Co., New York (Ml
alist ecigars).

A._ A, Knight Corp., Charles tn\u‘
Mass, (I\m cust ice -eream mix}, r
L. .. Knowles. Inc., \]mn"hel»'
Tass.  (Rubine lmlmunl) N
Company, Kansas City, M
(Cystox), -
Knox Gelatine (‘o.. Johnstown, N. Y.
{Knox \pmkhn:f welatiny. st
Kolynox  Co.. New  Ilaven, Comi

(toothpaste). = .
Kondon Mfe. Co.. Minneapolis (Ko
don’s Catarrhal jelly). sa
Konjola, Inc.. Portehester, N, Y.
(Konjola ecold compound).
Koppers Seaboard Coal, Brooklyn, N.

. 8p
Ko&ro Co.,

Mick

Chl( ago (10-cent dessert).
a,t
I\rln Phenix Cheese (‘mp Chicag?
(cheese, ete.). n.sp.s .
J. Krank Co., St P:ml (toilet
preparations). sp .
Krementz & Co., Newark, N. T
(jewelry).

' BROADCASTING * September 15, 1934

¢ .
WARNAN AMBTC

|

A Merchandisi

Address:
JOHN 1‘4 CLARK

ing Service that says...

Weak spots, inaccuracies, waste effort and other discrepancies in thza
execution of sales plans are pointed out by the WLW Merchandlsmb
Dealer and consumer preferences are shown.
contacts with wholesalers and retailers
lines give to WLW advertisers a cross-section of the WLW selling
Owners and major executives mayp

|
|

|

|

i

{

|

1
IService.
1(tdmed through thousands of
‘m all
hold in relation to their product.
obiam complete details.

|
i
|
|
|

e Naﬁtln‘s S,
R,

500,000 Watts

: Most Powerful in theWorld

THE CilOSLEY RADIO CORPORATI(DN

POWEL CR()SLEY, dr., Pregident

“Here it ist”

!

Reports ob-

CINCINNATI

i

: E " T
September 15, 1934 BROADC.“[’ASTING

inhictar. com

l
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ELISHA

X

va fucts. Iue,

ine, Inc., New

1s
Lewis I\mttm" Co..
{underwear),
Libby,
(food prod
Liberty Maga

\t\\ York, e

Liberty Mutual e Co. Bos-
ton.  sa
Liebmann Breweries. Inc.. Br ooklyn

(Rheingold beer).

Liggetr & Myers T
'lur.; {Chesterfield )

Lince P"u(’cr:. Cl vuc;i;.. { Linco
wash). sa

Lionel Corp. New York (toy trains)

Thomas J. Lipron, Inc., Hoboken, N.
J. (teas).

Lite boap Co.,, Aumr:z. Il (Lite
minerals). sa.t )

Little Tree F‘zrm~ Framingham,
Mass. (shrubs and trees;.

Lone Wolt _Co.,, Fort Worth, Texas

New

New  Orifeans

. ,L“n: Tsland

Krackers,
N, Y. (cos-
York (O

Lox Angeles

te
L\“v" C'!”’"‘ [ “
fumes). sp
Lowe Bros. (o Dq\.nn (p
Lubrite Rmnmv “Corp.,
. (Mobilod & \lom gasi. sgpt

Pége 32

Lonis  qper-

aints).
Louis

b

Py
)l;zrsh \I‘ L ann n g Co

MMonnigs Wholesale Co

Mazer Cressman
(Manuel cigars).

Alfred W. McCann Laboratories, Inc.,
\e\s lork (\UE‘C!'I‘ foods). -

ormd \pu*e~ & B.mquet re«l\

Alhoieno. Andm\)
ML m«'hlvn (:m-mlm E\lr;: Co..

3T \1‘)1111.1n Co.,

Meadows Mfg. Co., Bloomington, Iil
{ washing machines).

Medicolium Corp., Lrd.,, Los Angeles
( Melodine iodine).

Mello-Glo Co., Boston (toilet prep-
arations). ep.sa.t

Melville Xhoe Corp., New York (John
Ward shoes),

Menderth, Inc., Boston (fertilizers.
i

Mennen Co., Newark, N. J. (Mennen
toilet preparations).  sp

AMentho-Kreamo  Co.,  Chinton, 1L

MK cough remedy ). sa

Merckens Chocolate Co. Inc Bul-

ceovol ),

L Merrell Col, Cinetnnati (De-
KU\m touthpastet.

Me Are Nrudios, New York (photo

V.oosp

itan Life Insurance Co,, New

n

Government,  Mexico Uiy,
trenvel talksr. 7

H-Bitimore Lu.v'. Mizmmi Beach.

sa

\[nll it (n ('lxi\ o Mickey

ST L\ Resort Commis-
Dertroit (vacation cam-

). sa

ry's Food Products Co.,

€ age  (sausaged.

id-C tme'xt Petroleum Corp., Tul-

i gasoline ) sa,t

ad J:IouL Milling Co., Kansus

City (Town Crier flour).

Midwest Drug, Ine.. Chicago (Dr.
Chapin’s Muscletone ),

Drv. Miles Laboratories, Ine. Illk-
hart, Imd. (Alka Selizer).  nsp,t

Milky-Way Co., Chicago (cosmeties).

Frod Miller Brewing Co., Milwaukee
( High Life beer).

Miller Hatehery, Bloomington, 11l sa

1. \hhel & Sons, Long Island City,

Y. (women's \huex)

\Ill’cr Milling: Co., Minneapelis (Oec-
cident flour). ¢

Miller Pork Produets Corp., Rich-
mond. Va. (Sargeant's dandruff
remedy .

Miller Rubber Co., Akron (rubber
sundries). ’

Russell  Miller  Co.,, Minneapolis
(ffour). ¢

Milton Oil Co.. Sedalin, Mo. (Dixcel
gasoline). sp

Minard Co., Framingham, Mass. (in-
halant & mouth wish). sa

Minneapolis Brewing .Co., Minneapo-

lis (Golden Grain Belt beer).

Minneapolis Honeywell Regulator Co.,
Minneapolis (heat control). sa

Minnesota Valley Canning Co., Le
Suveur. Minn. (Del Maiz canned
vegetables).

Minute Washer Co., Newton, Ia. sa

Miracle Diamond Corp.. Salt Lake
City -(diamonds). sa.t

Miracul Wax Co., St. Louis (Dri-
Brite wax). .

M. J. B. Co, San Francisco (MJB

. coffee). . n,t

Modern Food Process Co., Philadel-
phia (Thrive dog food). nsp

Modern  Medical  Associates, New
York [medxcnl supplies). sp

Mohawk Carpet Mills, Inc., New
York (rugs). =

The Molle Co., Bedford, O. (shaving

cream).. n - ;
Monarch Brewing (‘u (Malvaz malt
tonic). «

- Fort Worth,
)

Tex. (Beltlure hosier sa

} Mnu_me ander  Corp., Ldn;: Island
City, U, (Salore nail polish).

Montgomery Ward & Co., Chicago
(raw fur marketing service). sp.t
Mouticello. Drug  Co., Jacksonville,
- Fla. (666 remedw) sa.t
Monticello Nursery, Monticello, Fla.
(Mahan pecan trees). sa °
Monument, Hills, Hausatonic, Mass.
(bedspreads). sa
Benjamin Moore & Co., New York
(Muresco wall finish). #,sp.sa
Moore Milling Co., La Porte. Ind.
(Break-O-Wheat food).. sp
Moore Stove Co., Joliet, Il sp
Morex Tonie Co., Los Angeles tgland
tonic).
Morey \Ielfv:mtile Co., Denver (Soli-
taire food products).

BROADCASTING + September 15, 193

( S:xpuliu “cleanser ).
(ll.unm‘r ‘-lll‘JOl for Lm

(lwd Heart xlu«" luud)
Muul\qu Co., Phil: adelphia

Mount Clemens Sales Corp.

\Imhm"\\ ear L‘om

T

(hn*:\llh slmrt shoes).

Im"ton elec tm' (10( lnh
al

\[mnmpoh\ ‘(‘ﬂf‘et

{Gould batteries). B
National Board of Fire Underwriter

. ( Shredded Wheat, etc.).ﬂ

(Eveready & Prestone).
i Lonﬂret\ of Amer

N.mon’xl \Ia‘me:u Co.,
trate of \I-v’nosm)
National ‘\Iutu.ll Beneﬁt Co.,,

National 0Oil Product‘: Co..
('A.dmlrdcnon 20¢ mle« sham»
p()o & N lte\),. n,8p,8a

(W hite Rose z.xsolme

N.ltuuml \u'"u R('hnmg Co.
(Jack PIO\F sugar),

National Toilet Co.,
(Nadinola face powder

s

Nel?rnskﬂ Consolidated )
(Mother's Best flour).

Nehi Corp.. Columbus, Ga.
Chero beverages).

Nell Vinick, New

York (Nestle's chocolate),

(Loyd's London Dry gin).
Y 'AEngl:ln(l Vinegar W

New \\‘O\ld Life Insurance Co., §

\‘mgﬂm Hudson vaer Corp, Nevw
Yorl\ (electrm & gas po“en

inhictory com

WRIGHT
READS

HIS FAMOUS
WRIGHTVILLE
CLARION ;
@ |
and | |

New Englanders\

plan tomorrow’s

purchases

No, you will not find the "Wri
ville Clarion” listed in Standard
Rate & Data. Yet it reaches over
1,500,000 people—and ~ell:‘i

merchandise than any

newspaper” in America. ;
|
|

The Wrightville Clarion is WTIC's

unique device for handling s
nouncements. It is typi¢a

WTIC's ability to create programs

of outstanding merit—stage

with the finest talent—and manage all mechaniéal details
with professional finesse.

In few other markets can intensive advertising be used so

effectively as in The WTIC Communities. Here are peo-
ple who are willing to buy—who have money with which
' Here is an area so small (1

that a sales force ¢

ess; than 100 miles
can cover it quickly and econom-|

ation WTIC offers the one way to reach this entire market
No other medium or group of menj,la blanket
A few choice hours are now av ailable.;

at small cost.
it so thoroughly.
Full particulars on request.

NEW YORK OFFICE: 220 East 42nd St. J. J. Weed, Manager
CHICAGO OFFICE: 203 No.: Wahash Avenue.

STATION WTIC, HARTFORD, CONN.
50,000 WATTS

Owned by The Travelers Broadcasting Service Cm/mmium
THE WTIC COMMUNITIES
A prosperous population in a compact market
Facts for Food Advertisers

~Potential WTIC Primary Audience..
Per Capita Savings Bank Deposits
Food Outlets, Retail.
Volume of Business.

C. C. Weed, Manazer

Member New England

1y
7:00 AM. to 12:00 Midnight
and NBC-WEAF Networks

0 AM. to Midnight
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i y 1 Nationaland Regional RadioAd i : ; |
Directorvof 1934 National and Regional RadioAdvertisers oo ... t | |
N . N wille. Qcean Nteamship Co. of Savannah,  Pacific Steamship Co.. Seattle (Ad- Pennsylvania Salt Mfz. Co. (Pensy a mn O lme or a e n :
i - 2 \e\\ York tboar t m\pm[ ition) . miral Line). i & Lewis lyve) ’ !
Ic Corp., Ch (pelish Packard Motor Car Co, Detroit.  n Penn Tobieco ((,. Wilkes-Barvel Dy, ‘
. 1 lwl"l,\h'g. Co.. New York (DPack- (Pocono cigarettes).  rmsp ) ‘
airy Couneil, Cineinnarti.  sp or's Tar soapi. . sennzoil Co il City., Pa. [ . R . . |
i X. :l‘:’}?"\h lll)i.\penslelik1i\li:muf:§<'tulrv l’:\(vquiu l&;lliomturivs Corp..  New 1‘;3:;{‘:”1 \_Ly é;‘ il City, Pae(Peny Well Pl‘aCtl a]l‘v * nomne in tlle e‘7enlng. 1 ‘ ‘\
i Co.. Wichita, Kan. owhoelesule York hand cream), T, . T . ‘ R v A8 .
; . ofeet . s Palmer House, Chicago (hotel). n Pennzoil Co.. Los Angeles (Pennzoi] . N ! . . . /
BN W gyt hantonl, - Pabmer Mol Go Qe 00080 s But ... wehave some very good day-time spots. =/ J
N «Lurura plant toed). t alite matches).  sp.t . . " Deveris :) S "-1 ?- B . A \ =
- Obds Motor Works, Lansing, Mich.  Pan American Airways System. New Pepper beverages). —sa.t . ! )
‘ 9 T moter carst. York (airplane’ travel). LPepsin Syrup Co., Mongicello, 1y, - s o - - | i1
X s UM1}1(‘»\\lnktnnme Co.. Old Town, Me. I’m”_—\melnli!m l’\nnhum o, New ( Pepsin A\':\ rup )‘. ot R LOO]\ at tl e Cllalt 1)810“ alld See tlle hSt Of I \ |
| oo Minueapolis Centines. Orleans.  sp.sc - . I’t'}lsn(]lel\t . (,)u.. Chieago  (Pepoden | . . . |
T : o “axhi on i Yancerus Nate Co. ouston, Pex. toothpaste). { v . - - {
| o inmeapalis il gy, et B ‘i':ﬁ“fl-[‘,).}nl;“& ‘m.klim i IM“ Pt e, Mass. ot : National Advertisers who select - l
S i wrm Bauipment o, Chicazo 'aratline Companies, Inc. San Fran- couds . } R -
g LITETRT . crents ciseo roofing b, Derfect (xuln o, Hagerstown, Ind, : . . . L ¥, Jd- . | |
| - o o ,“{1\111““(] }v m: T\tw’ o(rngs) . spasd [':n'li< ) .’\}odi«‘-'i)iu- ("(w.. St. Louis (piston rings). n . tO I eacll tll S NOI tll“ eSt )Ial l\et | ‘
N Yo Norwich Olympia I\n'nm_ Mills, ITne. Olvm- tGrove's Bromo Quinine) spLsit Perfection Ntove Cooo Ine, Cleveland ‘ |
‘ N ol CWHHL -Wite swimming I’ark Chemieal Co., Detroit  Parke (Superfex oil buruers), ) ., ) . ‘ :
N $osuirs) Gloxs polishy, . Dorothy Perkins Co. St Louis (- . [ i
‘ T sp, Omaba Flour Mills, Omaha. «Omar Philip R. Park. Ine, Chieago Chealth v l«lt ]\Il]'(ll\lllitlilll\)[ Jarkessille, Tenn | . . I |
150 N o Sp. oods ), orkins & ile e ’ HN . . al P . 3 . . .
| : [ t\xf:\u }I“[ix:dl gxltll;um{: Unﬂeull”k}(um‘x}n[umt\ Lud., Ouneida. N. .[ v Corp. Boston cinvestments). (Hupmlx/n 3 . . PROGRAAI‘I llat fOl‘ “(’(l\‘ Of SEPTE\IBER 30, 1951"- Ol)llOl]h (*) explre 6 ddyb i ) ;
o ¢ Nox W am i, ¢ Y. (Tuder Plate xilverware) {{1 Dy, Darker, Xan Francisco tdentist), lel\l\lm\ l;n{luit\ (' a. t( hicago (Kool h “ J
2ol Cou~ Ine. Sharpsburg. Pa. lex  O'Neill. Bridgepo ) N de and Velvia ,
{ .\n‘xx :I‘n:xszllln reme\il“lll burg. Pa Lh‘li;hgl LX,)nllt‘;r «'!‘\“:1111 ! ['rp b l. 1‘;111‘1501- Pen Co. Junesville, Wi, l’(‘l;lll;l L:;p Chicago (Peruna rem- [ ‘
‘ 1 Pavifi orp )s geles ang 1sh Co, € go  (bever- f 6 ens |, edy o . , o - - I - N - - - — - - - - - .
FEnanel Pavdne Corp Los duseles - Quupws O ez TLbever UL PO ek (e b il Eiles Corp., St Louis (P | sunpax MONDAY TUESDAY WEDNESDAY | THURSDAY FRIDAY SATURDAY 1
3 o S - Ortl Products. Ine. Lima, Q. ters). o milk). n . X I X .
\'u(zlmunmx o, Ft Worth, Tex. ”.‘&er\hletel:(t::;t remedLn Pathtinder  Magazine, Washington, F. H. Pfunder, Inec, Minneapolis - B — ‘ _ T . T N - “
T rre coinst. sp.t i Qstermoor & Co.. New York (umt- D. C. spasa . (medicinal t;xl‘Jlet.\'). . 5:45 pm. CAMPANA I LITTLE ORPHAN ANNIE—OVALTINE—WANDER COMPANY '
‘ Nunn-Bush  Rhoe  Co., Milwaukee tresses). . John G. Paton Co., Ine.. New York arma ft Corp.. Ine., Louisville -] \ 1
1111.)“\» shoes).  sp Ovelmo Co.. Fort Wayne, Ind. (Nu- (Golden Blu\soln Honey). rants). sp . . - - T - : - - ) ‘
l Nyal €, Detroit (Ucatone & Nyald. way shaving c¢ream). sp Paxton & Gallagher, Omaha (Butter-  Philco lmdm & Television Corp, 6:00 p.m. AMTU SE.\(E_\%T BULLETIN—SPORTS NEWS--PROGRAM RESUME-WORLD NEWS !
» ) \lu‘m + ) Owensbore Tobaceo Co.. Owensboro, Nut coffee). sp Philadelphia (radios). an,t i ‘
’ e Ky. (Ol Kentucky Homespun). sp  Peace & Curran, Providence. R. I.  Chas. H. Phillips Chemical Co.. New D - . N
0o tgold redeemers). sa York (milk of magnesia). 6:13 p.m. JUSTER PHELPS FARM LIGHTING SYSTEMS * -
| Quakite DProducts  Co.. New York P . Peck I{ Sterba. Ine., New York (Lu- 1]111;111)\ ]uneﬁ Ln)rp 11\3(1‘3“ York (Van N . . j\ .
OUakite cleanser). rasp R _ . ecord antiseptic). : Heusen collars) . »8 . E— B = I-YEAST
“arnis Co., N 3 auas Ne k, N. J. «x ~ Penn-Jersey Auto Nales Stores, Inc,  Phillips Packing Co., € uulnul"v M. 230 pomL T I-Y l*,:—\bT CTINT I-Y E:—}>T -1 . . ZAS ‘
| O ﬁitllen{\'?ll‘j;lliill;l){ Co., Routh Bend. Pxix QD“‘ tLG ewar (e ‘Egstg;f}?n. llaum S&UN)“:\S). In DS sode) - spsa : 6:30 p.m BAKERS BEECHXNUT PLUTO, BEECHXNUT PLUTO , BEECHNUT PLUTO
Occidental Life Insurance Co.. of Pacific Coast Borax Co., New York Pennsylvania Roﬁnin;: Co., Butler Phillips Petroleum Co., ertlem-xllle, HOUR -
Culif., San Franciseo. n 120 Mule Team borax). = Pa. (Peu“n-Drake oils) Okla. (Phillips 66 gas). sp : 6:45 p.m. CORN PRODUCTS REFINING COMPANY—_LINIT-ARGO-MAZOLA .4t bo.
/ . _ L : 7:00 p.m. , . ) . - a
Maps of U. S. Networks Linked by A. T. T. Lines I | chase et | pHILLIP - prscrniax | ciries swiFT ’
7:15 pm. AND yeast. | MORRIS TEA RUDY SERVICE PACKING |’
SANBORN — VALLEE JESSICA REVUE
7:30 p.m. TBIN = . . FARIETY VETTE| PREMIUM
p.m RUBINOFF FIREQTO E LADY LADY VARIETY DRAGONETTE R vL
- HOUR TIRE ESTHEK ESTHER SHOW °  HOUR . HOUR
7:45 p.m. : i
8:00 p.m. ' ' U '
p.m DO'CT.OR SL\;CLAIE . P:\B?T IPANA AMANXWELL SL’OAI\".S SMITH
8:15 pm. - LYONS MINSTRELS BERNIE SAL HOUSE LII\AIM_EI\T BROS.
- - - HEPATICA SHOW
8:30 p.m. . , S FRED AT -
bm BAYER COLGATE TEXACO e BOAT .| ARMOUR IVORY
ot ASPIRIN PARTY] . GAS ALLEN | = HOUR PACKING SOAP
45 pm. . ,
: - T - - ORIGINAL
: i ENNA JETTIC - .
9:00 p.m. LEHN & CARNATIDN - NAJ } CAMPANA MUSI-CAI'j
[ - PALMOLIVE KRAFT ! .
; FINK MILK _ A BALM COMEDY
9:15 p.m. BEAUTY RALSTON PHOENIX . . ' .
BOX PAUL
9:30 p.m. ' . . ; g
rm PONTIAC USs AIR | conoco WHITEMAXN * S
045 MOTORS | . TOBACC THEATRE GAS PROGRAM | CHEVROLET
43 p.m. :
10:00 p.m. e ‘ PEPSODENT'S AMOS "N’ AXDY - O I
10:15 +LOCAL, NORTHWEST, NATIONAL and FOREIGN TEN MINUTE T\E\\«S BLLLETI\Y BROADCAST ‘
A5 pm. FIVE MINUTE SPORT NEWS PROGRAM
10:30 p.m. 2 * PHILLIPS 66 GASOLINE—EDDIE DUNSTEDTER
10:45 p.m. ' OPEN FOR ENTERPRISING ADVERTISER . TO REACH PEAK, BUILT-UP AUDIENCE *
s o e st oo mburs w ssss ‘ ' _ | NATIONAL REPRESENTATIVES , ;. o FREE SALES INFORMATION
WPCATANT ROUTES GVER whiCH SPARE PRCGRAW CIRCUITS ARE OR CAN BC AEADILY MADC AVAKABLE . NEW YORK—Paul H. Raymer Co. - v is ‘contained in our ney CHARTS
TELEPMONE CFFKES. ¥ i CHICAGO . 5 . . I ..
! ’ . Greig, Blair " to  advertisers and Advertising
. oz TS| RS, MINNE POLIS o ad Afivers
: i L SR N = AN FRANCISCO pight, Inc. Ry : 7 Agencies. Sent prompll’}'. on rejjuest.
Page 34 . o BROADCASTING * September 15, 193¢ P - Page 35
| o | |
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Directory ot 1934 National and Regional Radio Advertiserscon

i Need Co., Kansas Ciry

ical Works, Providence,

powder). sp.wsa.t

¢, New York (Runko
sp

Jmm I\mmeh "New York ( Knicker-

bocker beer).

¢
S

Srores, {ne.,

Oakland, Calif.

Tea Co., Boston (Salada Cey-
New  York
n.t
Providence

\ \\nml o, Nomer-
CIRity Arthur eoffee s,

guoit Paper Col New
NOYL troiler tissued. su
. Dres Moines (poultry

arttord,

Richmond, V.
. Minne-
Chicago  (ecigarette
s

Tm Newark (cooking uten-
Mlunm Brewing Co., Norrix
(Valley Forge Beer).
t'umﬂ' Co.. Philadelphia

& Co.‘ New \ollx (3-Xtar

& Co., San Franeisco
Brewing  Co.,
litz beery. n
Kurdle o, Baltimore
neat mndm‘m) $1
Schoenhofen-Edelweiss  Co., Chieago
{ Edelweiss
Paul Schu muit Co.. Chicago.
N -Johuson Candy Co.; Chicago.
Laboratories  of  America,
Qakland, Calif. (Reducoids). sp.s
Scott Furriers, Boston  (retail fur
stores),  ru,t
Scotr & Bowne Ine., Elmira. N. Y.
_(Rcott’s Emulsiod).  sp
‘m. R, Scull Co., Camden, N. J.
_ {Boscul coffee). sa
Realed Power Corp.. Muskegon, Mich.
(piston rings). n
Sealy Mattress (o‘ \Iomplux (Sealy-
rest marttress).
Sear: Rm’bur & Lo Chicago (raw
- New Orleans (Ring fur marketing service). sp.t
J. B. Redbury Inc., Utica, N. Y.
© Bee feed mxlw.

Milwaukee

gron
Mot

Reo

1 oxnexe s' s
York (Venida ha

(Jay

cards\. (“hi‘cu;n (Kuoolex iy, Utall (Sego milk). ¢
Procter & G Spse . ., Seiberling Rubber Co., Akron (tires
{Ivory, Cam & Co, New York & tubes).

.. Nem C(Co. Dyersville, Ia.
{optical ed\ V. ep
. . B. Semler Inc
(Rival air tonic. ete.
Seminole Paper ﬂx.

(hog rem-

New York (Kreml

Chicago

Chicago (toilet

Co.. Chicago tissue). sp.sa.t

. N Seinheimer Paper Co., Cincinnati

Reattle (Davis  (Sanitex tissue). '
Sendol Co., Kausas City  (Sendol).

{ e . N )
PTM Formu Co.,  Rochester
preparati

Puﬁe*

sp.sa

Shadowfoam Inc., Battle Creek, Mich.
(reducing preparation),

Sharp & Dohme, Philadelphia (Hexyl-
resorcinal solution).

Sheboygan., Wisconsin (sausage). sp

Sheffield Farms Co., Ine, New York
(dairy products). ¢

I\L{L d B ing Co..
land, 1“1 (Cross
s¥rup).

Imd\ne \iomr\ Corp..

Rock Is-

 Co., Elgin,
Z Country  malt

. I Products C
(Little Bo-Peep ammn

(70.. Chie

Detreit (mo- -

a.. Detroit.

p i.m:g Island

LoGn Shell-Eastern Petfoleum  DPr nduct\
(3 mux‘l[e brand spa- Inc.,, New York (Shell gasoline).
akeries  Corp 1 - . . . Shell  Petroleum Corp., St. Lum\
de\ stes bread, Grenl Rom 11 \[&il Co. Tacoma., Wash. (Shell gasoline).' sp.sa.t

1\9}'0’”

\hell Oil Co.,
gaxoline). n

Dr. G. H. Sherman Ine.,
Cream skin mendicant).

. » San Francisco (Shell
mi. Fla. sa

\ux York Detroit (Bio

- (boum Sherwin-Williams Paint Co., Cleve-
land (paints). | sa
Alamitos,  Sherwood Brothers, Baltimore (Beth-
oline). sa
San Jme Calif.  Shuron Optical (‘u Ine., Geneva, N.

Voo f . .Y (e\-e'vlmse*) .

Club of Pxe~zxn Calif, sp Sidley Co., San Francisco. (garters).

Rounds Chocolate Co., \e\ﬂon Mass.  Siko Ine., \e\\ York (Norsiko tooth-
1 Rounds cocan). . paste). )

E. H. Rucker Co. Ottumwa, Ia. Siminoz Mfg. Co.,
thaby chick regulitorsi. sp.sa polish). ¢p

& Co. C k‘vmm

- Quilin. New Chicago (auto

Sege Milk Produets Co., Salt Lake -

The Simmons Co.,
magtresses). ot

William Rimon Brewing Co.,
(Simon pure beer).

Simplex  Shoe Mig, Co. Milwankee
tshoes) .

Simplicity Patterns Co., New Yok
{dress pnrems ap
Nimpson Qi Co.. Cape
Mo, (motor oil). | sa
Nimpson Products (.'w, Terre aute
(Doggie Dinner). ' sp °
Ninclair Refining Col, Inec.,
(H-C gasoling, ete
Ninger Newing
York {sewing ma
Nisalkratt Co., Chieago (roofing mg-

terinl).  ~u
Nix O'Clock  Co. Norristown, Py,
(Nix O'Clock dessert),  so
Rat Corpe Providenes oy
terminating compound . wp
Nkelly O Co., Kansas Clty (gasoline
& ooily.,
Nkinner Mfg, Co.,
n

JEIOE anj). o osp
D& L Shde & Co,

Chicago  (beds &

Buftaly

Girnrdeay,

New Yok

Col New

Omaba (Skinner's

Boston (spices),

I

Sleepy Water Co., Chicago
Water erystals).  «

Nmith Agricultural Chemical Co., (-
lumbus, . (Nacco & W edo)

Smith Brothers Co.,
Y. (cough dmp~ .o .i(l

Smith, Kline & French Laborarory,
Philadelphia  (Dr. Hand's twrlnnv
lotion). sa

Smoked e Co,
Hickory 1t).

Rocony-Vacuum  Corp.,,  New  York
(Mobilgas & Mobiloil).  nonsa.t

Sodiphene Co., Kansas City (antisep-
tie).

Nolarine  Co.,
cleanser). sa

So-Lo Works, Cincinnati
pairs).

S O 8 Company, Chicago (.1hmm wum
cleanser). n,rn,sp.t

Southern Pacitic Railroad, Los Angeles

(Sleepy

Cintinnati (01

Baltimore (Old  Sol

(shoe re-

. lrail transportation). sa .
Spaide Shirt Co., Butler, Pa. (men's
hu‘lsJ

Sparks - Withington  Co.,
Mich. (Sparton radios). #

Spee Dee Products Co., Philadelphia
(Spee Dee Kleen Oln.mm" fluid).

Speedwriting, Inc., New Xml\ (short-
hand courses).

Sperry  Flour Co., San’ Francisco
(flour, cereals). n.sp,t

Spie, Inc., Chicago (deodorants).

Spiritual Psychie Science Church, Los
Angeles.  rnsp

Spohn Medieal Co.. Goshen, Ind.

Spool Cotton Co., New York (erochet

_cotton).

Sprague, Warner & Co., Chicago
(Richelieu, Batavia food products).
n,8p

Spratt’s Patent ILitd.,
hiscuits). n

Sqare Deel Products, Inc., Detroit
(cleansers

E. R. Squibb é. Son, New York (drug
products).

John P. Squire Co.,

_pork). nsp

Stanback Medicine Co.
C. (remedy). rnsp e

Stanco, Inc., New lml\ {Flit, Nujol,
6te.). 3p.sat

Jackson,

Newark (dog

Boston (fresh

Salisbury, N.

Standard - Accident Insurance Co.
Detroit.

Standard Brands, Ine., New York
(I*Ihsdxmdn Chase & Sanborn,
ete.). n

Standard  Chemical Mfg., Omaha

(Clix stock food).
Standard Corset Co., Holyoke, Mass.
(Ammori health belt). B
Standard Milling Co., New York
(Cerosota flour). ¢
Standard Oil Co., of Calif.,
cisco. n

Standard Oil Co. of Indiana, Chicago
{Red Crown gasoline). ¢

Standard Oil Co. of Louisiana, New
Orleans. sp

Standard Oil Co. of New Jersey, New
York.

Standard 011 Co. of Ohio, Cleveland.
sa

Star Brewing Co.,

San Fran-

Dubuque. Ia. sp

BROADCASTING - Septemaber 15, 1934

WMWY S eTr

i

Improve Station 'Pdrformance

@® Since the birth of broadcasting bac}f in 1920, \Vestmm
house has supplied radio stations—large and small—with
equipment that has permirted constagt improvements in

station performance.

Now— Westinghouse offers a tried|and proved line of

high-voltage mercury-vapor rectifiers for every application.

Westinghouse rectifiers are available in ratings from
400 kw., 20,000 volts down to 1,000 yatts, 1,000 volts.

All ‘units contain new, high-efficiency mercury-vapor

tubes; low-regulation transformers;

new oil dielectric

filter' condersers; and improved contral circuits that result
in increased operating efficiency and dependabiliry.

In addition, the smaller sizes, built in self-contained
units, are equipped with main plate, auxiliary plate and bias
rectifiers, filters, and control apparatus complete . . .
ready to connect to power line and transmitter. .

Westinghouse engineers will be glad to discuss with
you the proper apparatus for your specific requirements

Simply mail the coupon.

ﬁllg
September 15, 1934

dichicton: com

WTSTRGROUSL
5, ELECTC

BROADCASTING

The mercury-vapor type rectifier shown in the unit above iwas de-

The new Philadelphia
home of Station KYW -
from the architect's
sketch.

signed and manufactured by Westinghouse for its new Philadelp b

Station.

It measures G by 6 feet and is only 315 feet deep. Although

small in size, it contains a 17-amp., 12,000-volt main fectifier, a 2.5- .
amp., 3000-volt intermediaté rectifier and .a 1500-volt bias rectifier.
In addmon, it contains circuits to reduce telephone line mten’erence.
D. C. output ripple content is less than 1/ 10 of 1 per cent.

Such compactness in mddern radio design as is shown here has per- B
mitted Westinghouse radio engineers to install a complete -50-kw.
transmitter in 4 small Pennsylvania Colonial home.

Room 2-N

Name ...
Station .....
Address. ... .

Current Requirements

Westinghouse Electric & Mmu(acturing‘Compmy
East Piusburgh, Pa.

We would like further information on Westinghouse high-voltage rectifiers.
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Directorvof 1934 National and Regional Radio Advertisersccons .. |

( Ram-

Clneinnati

Roches-

ap
T Nouth Bend, Ind.
MOLyT Curs).  n.oadt
a-Lot Ine.. Joliet. 1il. (soap). sa
ant Packing Co., Brownsville,
Tenn. {Old Virginia stew).
Nummicz Hotel, Uniontown, Pa. sa
Sun Maid  Raisin Growers  Assu.
Fresno, Calif (Sun Maid raisins).

$

Sux!x’ Qil Co., Philadelphia
moter oils). nze

Sunshine Coal Co., Centerville, Ia. sa

Sun-Rayed Co., Frankfort. Ind.
(Kemps Sun-Rayed tomato juice).

( Sunoco

3

Sus‘;mam Wormser & Co., San Fran-
cisco (N & W coffee). ap

Sweeper Vace Cu. Worcester,
(Sweeper Vac vacuum cleaners v

Swift & Cu., Chicago (Premium ham.
Brogktield butter). n.sp

T

Maxss.

" Tablet No. 66 Laboratories, Los An-

geles (rheumatism tablets). sp

Tas st, Ine., Trenten, N, J. {Tas-
tyeuast)., n - R

F. C. Taylor Fur Co.. ¥t. Louis (raw
furs).

Tennessee Corp., New York
garden product). n

Tenex Laboratories,
Ia. (proprietary remedy).

Henry Tetlow Co., Philadelphia
tSwan Down face powder).
Texas Co., New York (Texaco g

oliner. nasp.t X

Wayside Gardens Co, Menton., O.
(nurseries). sp

The Thomas Co., Chicago
storer). se.t

Thomson & Taylor Co.. Chicago root
beer extracts).

John R. Thompson Co., Chicago (res-
taurants). sp

Thompson Produets, Inc.. Cleveland
(automotive parts).

Thorobread Co.. Cincinuati
foods).

Threads, Inc.. Gastonia, N. (.
thread). sp . :

Three Minute Cereals Co, Cedar
Rapids, Ia. {oat flakes).

Dr. G. H. Tichenor Antiseptic Co..
New Orleans (antiseptie). ¢

Tide Water Oil Nales Corp.,,
York (Veedol & Tyxdol). »n

Tiger Coal -Co., Kansas City (coal).
e

Tillamook County Creamery Ass'n..
Tallamook, Ore. (dairy produe

Tm;e, Inc., New York (Time ms
Azme).r n

Timken Silent Automaric Co.. Detroit
toil burners). sp.t

Tobey Polish Co.. Ine., Geneva, N.
Y. ifurniture polixh).

Toma. Inc., Ligonier, Pa.
remedy ). sa

Tone Bros. Coffee & Npice Co., Des
Moines (0ld Golden coffee).

Torridaire Company, Boston (heat-
ing pads). .

Touraine o Boston (Vigor veast).

Tradehome' Shoe Nrores. St. Paul
tchain shoe stores). xa .

Trainer Brewing Co., Philadelphia
tbhrewers ),

H. Traiser & Co. Boston (Pippin &
Harvard cigars).

B. F. Trapper's Sons. Ine..
Iberia, La. (canned foods).

Triad Mrfg. Co., Ine, Pawtucker, L.

- L iradiv rubes). .

Page 38

{Loma

Cedar Rapids.

(hair re-

{animal

t spool

New

{stomach

. Chi- -

Trieold Refrigerator Corp.. Buffale
[ ehold refrizerationy.
viner, Inc., Chicago (wines).

Sp
Tromite
softeners,

Tropic-Aire. Inc. Minneapolis taute

- heater).

Truly

Corp.. New York (water

Waruer
nen's |

Ntores,

i SN (U N

Trupar  Mfz. Co, Dayton (May-
tHower electrical refrigerators).

A. Tumbler Laboratories, Balri-

ore auto & furniture polish). ¢

Tung-Nol  Lamp  Works, Newark
rmintature  lamps, tubex .

U

New  York

radio

Underwoot-Elivtt-Fisher  Co..
York (otfice equipment). n

Union Central Life Insurance Co..
Cincinnati. n

Union Fork & Hoe Co.. Columbus, O.
tgurdening utensilsy.  sp

Union Oil Co.. of Calif., Los Angeles
{Aristo oil).

Union Paciic Rystem., Omaha
transportation).” sp,sa,t

United Air Lines. Chicago (air trans-
portation), sp.t .

United American Bosch Corp.. Spring-

New

(rail

field. Mass. tauto horns, radies). n :

United Bakeries. Ine,, San Francisco.
ap

United Drug Co., Boston (Rexall and
Puretest drug products). n,rasa,t
United Remedies, Inc., Chicago (Ger-

mania  tea, Acidine, Kolor-Bak,
ete.).  spwsa,t
United States Gutta Percha Paint
Co., Providence, R. ( Bavreled
sunlight paints). sa.t

United States Industrial Aleohol Co.,
New York (Super Pyro).

United Playing Card Co., Cinecinnati
{Congress & Bicyele cards),

United States Rubber Co., New York
(rires).

United States School of Music, New
York (musical instruction), sp.t

United Ntates Tobacco o, New
York (Dill’s mixture). n

Universal Manutacturers Distributors,
Inc.. Chicaga (bandages).

Universal Mills, Inc., Fort
(Red Chain feeds).

Utah Oil Refining Co., Nalt Lake City
(New DPep 88 gas). sp

v

Vadsco Rales Corp., New York (Tar-
rants Seltzer Aperient). n,3p

Valentine & Co.. New York (Valspar
varnish).

Valier & Spier Milling Co.. 8t. Louis
{Dainty flour).

Valvoline Oil. Co.. Cincinnati,

Vanity Fair Silk Hosiery. Reading.
Pa. (hosiery).

Worth

Wide

Variance Is

Shown In Effects

Of -Depression On Retail Business

WHILE ‘a decline of 47.7 per cent
in retail sales in the United States
is recorded for 1933 in the Census

of American Business as compared -

with 1929, the effect of the de-
pression-as reflected in retail sales
was felt much less in some states
than in others, reports the U. S.
Census Bureau. A comparison of
the preliminary returns recently
issued by the Census Bureau shows
that the percentage decline ranged
from 30.1 per cent for the District
of Columbia to 66 per cent in -Mis-
sissippi, with 22 states and the
District of Columbia showing a de-

_cline of less than the U. S. average.

The number of retail stores in
operatign dropped only 1.5 per cent

in the four-year period, and in 22 -

states the number actually . in-

Delaware .
North  Carolina.
Minnesota
Connecticat

Per Cent

Decline Total
States in Sales Sales 1933
Dist. of Columbia. 30.1 § 234949
South Carolina 333 185,176
Maryiand ... 388 378,869
New Hampshire. .. 40.0 110480
Muine 40.3 183,551
357,889
1,210.895
185,173
288,227
4,805,615
California R 1,816.793
Nevada . .. T 28.391

03

584,412

to

Pennsylvania
Missonri

UL NUAVERAGE
Kentueky

Coloradn -

, creased. Other information yet to

be compiled by the Census Bureau
will show whether the depression
was felt niore in rural or urban
areas, and how individual trades
fared.

These figures. offer the first com-
parisons available to sales man-
agers to check their sales curves,
and marketing executives have .in-
ditated that one of the major

_ values of the new retail census lies

in the opportunity that it gives
business tq correct its market
analysis of the last few years
against the facts now known.

The table below shows the vol-
ume of 1933 sales and the percent-
age decline from 1929 to 1933 in
retail sales for each state and geo-
graphical, sectipn of the country:

PERCENTAGE CHANGE IN RETAIL -SALES, 1929-1933
L0 Omitted—States Ranked According -to Per (‘ent1 of Loss in Sales)

i Per Cent
- Decline Total

States in Sales Sales 1933
Wisconsin .. ..., 500 618,649

North Dakota. ... 50.3 107,905

Olhio 50.5° ' 1,417,109

Iowa ...... 50.7 479,223

QOregon 50.8 224,288

Nebraska 51.1 275,463

Utah .. ... 51. 94,88

51. 1,069,872

52. 77,409

53. 959,029

Indiana 53. 569,080

1llinois i 53. 1,727,407

Montana 5 111.162

' New Mexico 53,527

Kansas 327,997

Arkansas "179,284

: Oklahoma ... 343,495

South Dakota 105.951

CArizona o . 617 76,147

Mississippi ...}~ . 66.0 140,869

GEOGRAPHICAL DIVISIONS

South Atlantic.; .. 414 2,462,336
i New England. | .. 2,194,126
Pacitiec ... ... 2457571
Middle Atlantie! . . 7,031,296
" W. North Centrhl: 2,638,002
i Mountain R 743.000
5. North Centrhl. 5,402,117
vauth Centra 1.026.914

. South Central. 1,745,350

i

‘R. Wyllace & Sons Mfg. Co., Walling.

. Wasey

) Washoff Co.,

R. L. Watkins Co., New

“Western States Grocery Co..

BROADCASTING *

Van Camp Sea Food Co., Termipg |
Island, Calif. n
G. W. & Horton Van Slyke, Albay |-
(Peter NSchuyler cigars). :

Angela Varona, New York (toly |
preparations). B

Velogen, Inc, New York (hay |
lotion). i

Velvetina Co., Omaha (cosmetics),

Venida Co., New York (Venida hyj
nets). t o
Verkamp Corp., Cincinnati (Philgas |

sa

Vick Chemieal Co., New York (Vi
Voratone & Vaporub). n.sa

Virginia Dare Extract Co., Brookly §
(White Doe wines). sp

Vita Con Co., Boston (Vita Contap
lets). rn ‘

Vitrolite o., Chicago
stitute). . i

V. Viviano & Bros. Macaroni Mfg
Co., St. Louis. sa

Vogeler Brothers, Newark

nuise).  sa

(matble syp. |;

(mayoq.

v
\Vudha_\ms Oil Co., Milwaukee (ga

& oil). v

Wagner KElectric' Corp., St.
{electric motors). i
Wahl Company, Chicago (Evershar
pencils). =
Waitt & Bond, Newark (Blackstone
& Recollection cigars).
Waldort-Astoria Hotel, New York,
Walgreen Co., Chicago (chain dryg
stores).  sp
Ely Waiker
rics). n
Walker Remedy Co., Waterloo, lowa
(Walko poultry remedy). sa

Louiy

,8a
& Co., St. Louis (fab

ford, Conn. (silverware).
John Wanamaker, New York (Silver
King golf balls). sp .
Wander Co., Chicago (Ovaltine). »

Ward Baking Corp, New Yok §
(Ward baking products). = 4

W. R. Warner Co, New York |
(Rloan's and Vince). n,t

Warren Northam Corp., New  York
‘(Cutex, Odeorono). n :
Warshawsky & Co., Chicago
accessories). N ®
I’'roducts, Ine., New York
{Zemo, Muster?le, Barbasol, Kreml,
ete.). n

(aut

Salt Lake City (fac-
creim). w8

Watchtower Bible Soélety, Brooklyn
(Judge Rutherford’s talks). rnspt |

Waters-Genter Co.,, Minneapolis
(toastmaster). sa,t k

York (Dr !

n,sp,t

Co., Attelboro, Mass. (silver

n

smiths). sp

Waverly Qil Works Co., Pittshurgh

(Penn-Wave oils). .

Wayne Knitting Mills, Fort Wayn,
Ind. sa

Weber Baking Co., Los Angeles.

Webster Eisenlohr, Inc.,, New York
(Girard cigars). sp X

D. Weeks & Co., Des Moines, I
(proprietary remedy). .

Weeping Mineral Crystals Co, Mil-
waukee. _sa

Weinberg Bros., Chicago (producgl‘

sa o
Weisbrod & Hess Brewery Co., Philr
delphia. L
Welc{: Grape Juice Co., Westfield
N. Y. (grape juice). mnsat
Wesson Oil & Snowdrift Co., Int

New Orleans (Wesson salad ol |
ete.). n,rn,sa . -
West End Brewing Co., Utica, N. 1.
(Ttica Club beer).
Westgate Sea Products
Diego (tuna fish). sp,sa: "
Western Cartridge Co., E. Alton, IIA
Western Co., Chicago (Dr..West tooth

powder). n,sa '
Western Clock Co., Salle, 1M
(Westclox, Big Ben). n,sp.‘I i
Western Dairy Products Co., Seattle.

Lyons toothpaste).

Co., San

La

sa P
Western Grocery Co.; Marshalltown.
Ia. (Jack Spratt foods). sp
- Oakland,

Calif. (Brown Derby ‘beer). #
Western Union, Milwaukee.  sa

o - v ;
. ’ e 4o ’ . P d = .
Directory of Transcription and Recording Producers . . .
- O « ; = R -
NAME OF COMPANY - CITY ADDRESS ~ TELEPHONE OFFICES MANAGER
American Foundation for the Blind New York 7 125 East 46th St. Wickersham 2-3720 Main J.lO‘ Kleber v
Broadcast Producers of N. Y., Ine. New York 501 Madison Ave. Murray Hill 2-0745 Main George W. Dan Junas
Brunswick Radio Corp New York 321 W. 44ch Sc. L Chickering 4-2200* Pl{.mt K. R. ?mith -
“ “ New York 799 Tth Ave. Chickering 4-2200 Main K. R. Smith
“ “ Chi¢ago 666 Lake Shore Dr. Delaware 8800 Branch Girard Ellis
Brers Recording Laboratory, Ine. New York 1780 Ei)ad“i'ﬂy Cirele 7-1831 Main Scott Howe Bowen
Capital Sound Studios New York 29 West 57th St. Plaza 3-1322 <+ Main
Columbia Phonograph Co. New York 55 5th Ave. Tompkins Sq. 6-5200 Main i N )
Continental Broadecasting Corp. Hollywood Hollywood Plaza Hotel Gladstene 1131 Main H. 1\ A.t'res
Decca Records Inc. New York 799 Tth Ave. Columbus 3-0869 Main Justm’ng

“ “ * Chi¢ago 666 Lake Shore Branch R. F. Yoynow

u “ “ Oakliand, Cal. 7541 May Ave. Branch A. J. Perry
Electro-Vox (Air-Chek) Los| Angeles 2420 West Tth Prexel 7146 Main Bert B. Gottschalk :
Famar Recording System Hollywood 5652 Hollywood Bivd.  Granite 2903 - Main Frank Mursalgs A
Freeman Lang Studios Los| Angeles 1857 N. Gordon St. Hempstead 2131 . Main Freeman Lang
Gennett Recording ACo.. Richmond, Ind.’ Main - :

“ “ “ .\'ele'ork T29 Tth Ave. Bryant 9-5543 Branch Thos. J, Valentino

" “ ¢ Losw Angeles 1344 Flower St. ' Branch _ .

Jean V. Grombach Inc. .\'e%’ York - 113 West 57th- St. Circle 7-6900 Main  Jean V. Grombach
" MacGregor & Sollie Inc S:u{‘ Francisco 865 Mission St. Sutter 6400 Main .C. P. B’IECGl:EKDl‘
“ * “ Gle{xdale. Calif. 1626 Ard Eevin Ave. Branch ‘V'@. H. Wright
Marsh Laboratories Inc. Chi#’ngo 306 S. Wabash Webster 7288 Main ¥ :
R. U. MclIntosh & Associates Los| Angeles 2614%% W. Tth St Federal 2074 Main
“ “ “ Kansas City 912 Biltmore Ave. Victor 9400 Branch '
Mid-West Broadcasting Co., Inc.’ Minneapolis .24 South Tth St Main ' H. D. Fvi.nkelstem :
National Recording Studios Wathington, D. C. National Press Bidg. National 7847 Main Lewis W %nqull?r ; S
Otto K. Oleson Co. Ltd. 7 Hollywood 1560 N. Vine St. Gladstone 35198 - Main J0§eph G; Catanich
Radio Transcription Co., of America., Ltd. Hollywood 1357 N. Gordon St. Hempstead 2131 Main Freeman Lang

- * " “ “ Chifago 666 Lake Shore Dr. Delaware 2325 Branch Chas._C._P.Vle

“ “ " s “ New York RKO Building Circle 7-2999 Branch Geo. H. Field
RCA Victor Co., Inc. Camden, N. J. . ) Main ! v

" @ New York 411 5th Ave. Ashland 4-7605 “Branch Frank B. Walker

R z Chicago” 1143 Merchandise Mart  Franklin 8900 Brau\ch. E. W. Young

- e “ - Hollywood 1016 N. Sycamore. Hillside 5171 Srnnch W. Arthur R‘ush - '
Recordings, Inc. Log Angeles 5305 Melrose Ave. Gladstone 6412 Main - ) i
Titan Pmdimtion Co., Inc. New York 1457 Broadway Murray Hill 2-4699 - Main .

“ “ oo Chicago 6 N. Michigan State 3153 Branch )I M. Blink S g
Universal Radio Products R Chieago 6 N. Michigan State 3153 Main M. M. Blink R
World Broadeasting System, Inc. Nef York 502 W. 5Tth .St. - Cirele 7-7330 Main . Perey L. Deutfch 1

- “ “ “ Log Angeles 555 8. Flower St. Mutual 3777 Branch Pat Campbell >
R ‘ “ “ Chikago " 460 W. Madison St. State 3828 » Branch AT Kend\rick Lo-
World Broadcastiné System of Australia Sidney, Australia . Ind. M. Bennett

* Only companies reporting their own ma»nufacturiing plants listed.

- r

Westing\ use Electric & Mfg. Co.,

Wildroot Ca.,

Wilson Oil Co., New Orleans (cook-

Ine., Buffalo (hair i 3 )
East Pittsburgh (electrical appli- tonie). n,3p Jing oil). » Ancoles
ces "5 < Wine Trading Co., Los -Angeles, 3p

Paauxith\)\" stphal, New York (hair “Iq“. .& BaumerdXC:)mdlea Co., Ine, John Winter' & Co.; Inc., Red »onn, )

tonic) e “51.;1‘(1(;2“5’; %)Eat“ Ces ’ Chi (pro Pa. (cigars)].) C Boston

"heaten: yay N Villar abfe 0., Chicago (pro-  yyojtasinski rug 0., ]
N k(l%%’tlfe?latenf gé’reagah“;;‘}’ N prietary). | spsa,t N (Katro-Lek). rn Cineinnati
White Eagle Oil Cox:p Kansas City J.  B. Willjams Co., Glastonbury, = John H. Woodbury Co., -Cincinnati

(gasolin% & oil). sg" Conn. (shafing soap & toilet preps). (soap). n

White Seal Laboratories, Inc., Grand
Rapids, Mich. (Mint-O-Lene).

White Star Refining Co., Detroit. sp

Whitestone, Management_Co., Chicago Bloomingtan, Il (‘oil h‘en.ters).
(D;ake‘& Blacl%stone Hotels). williamson (¢andy Co., Chicago (Oh

Stephen F. Whitman & Son, Phila-
delphia (Whitman's chocolates).

Geo, Wiemann Co., New York: _ cars).
(Invitation coffee). \\Y!lshn‘e 0il
W)_lbert Products 'Co., New . York  Wilson

 (Ammonia-Javex).. nsp tra

Williams &
ford, Conn,|
Williams Oil

Henry
Willys-Overl:

canfly bars).

Line
t

iCarleton - Co., E.
(root beer extract).

0O-Matic Heating Corp.,

nd, Ine., Toledo (motor

Co.. Los Angeles; ' sp .
, Baltimore . (steamship

Hart-

Worcester  Salt  Co.. New York
sa

(Iodized table salt). n S
Wrigley Pharmaceutieal Co.. Atlantie .-
. City. N. J. (Spéarmiut @ topth-

paste). "

“¥Wm.  Wrigley, Jr.,- Co.," Chicago
(Spearmint chewing gum).| n>
Rudoiph Wurlitzer = Co.. Cincinnati
(musical instruments). sa :
“Wyeth Chemical Co., New Xopk (Jad
Salts, Bi-So:Dol). n !

sa

— e

Y

Yakima Peachi  Growers
Yakiénﬁ, “;ﬂsh. PR
Yeast-Caps, Inc., Chicago. [
Yeast—\'it%,’lnc., Niagara Falls, N. Y.

. (yeast tablets). sa
Av.F. Young, Inc.. Springfield, )@uss.
(Absorbine, Jr.). sp . L
* J. Leslie Younghusband Interests,
Chicago (Tattoo lipstick).

Z

Zerbst Pharmaeal Co., St.
Mo. (capsules).” sa
Ziusmast%r Baking Co..

. (bread). . . { i
Zm(\li)te Products Corp., New 'SFOrk e
(Zonite, | Forhans toothpaste). :

Zoro Co., Chicago (Zorex u}nth
cakes). A

Council,

Minnesapolis

|
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NORLD PROGI

Q‘"“'Gr

.. 104 STATIONS GIVE ACESS TO EVERY MARKET CENTER
,
.

!
.’
, ' ,
{ KOIN-KALE Portland, Ore. / ,' ‘ MICHIGAN
b=
.'
<l
]
.5

N

NORTH DAXOTA il , : ~ You can put topnotch progams on the air
w1thouti delay and with a few dollars.

OREGoN

WCSH Portland, Me.

WISCONSIN S [

WOKO Albany, N. Y.

WTAG Worcester, Mass.

WHAM Rochester, N. Y.QWEEl Boston, Mass.

| WHBY _Green Bay, Wisc. WGR-WKBW __Buffalo, N. Y.JEIWTIC Hartford, Conn.
WISN Milwaukee, Wisc. WFBL _Syracuse, N. Y. lIWJAR ' Providence, R. i

-

CKLW Detroijt, Mich. ] S W OR New York, N. Y.

."T-—- ' : ' m Kl WCBA Alilentown, Pa. 388 :
Cleveland. O_J} WCAU-WIP _ Philadelphia, Pa.

om0

DlANA
,
WGN Chicago, ni. 'WSPD | Toledo, O. WCAE Pittsburgh, Pa

oL Ne| e y: WEEU Readmg, Pc.
__________________ 10C : Mo : mmm WGBI Scrunfon, Pa. i i ;

WYOMING

Wy WCHS C arleston, W. Va.

WE Chorlottesvulle, Va.
Y. Cincinnati, O. I '

- —

e 1 e = —

P

Little Rock

This new way to broadcast enables you to
apportion your radio advertising in accor-
dance with your sales in each market. It
makes radio economical and flexible to use
in a way that it has never been before.

wo R L D B R 0 A D c As I I NG Vol ; unusualﬁserv:ce to advemsers IL overcomes obstacles WQAM liami, ﬂq. @ 1f you plan to attend the Nutional
| =1V - which have hitherto stood in the way of many adver- ( , . Association-of Broadcasters Convention

ALSO
* KGMB Honolulu, Hawaii
2 GB Sidney, Australia |

= ' | Cincinnati, Obio, September, 16-19,)
50 WEST 57th STREET, NEW YORK, N.Y. | e v F e invited N iy it 10 atend
Offices and Recordmg Studios at ‘ . to vy 1 ¢ Audition Wlll g adly be arranged ata . ; demonstration of the new Western Elec-

tric Wide Range Recording, as used ex-

" 400 West Madison Street, Chicago, Ill. 1040 al. «  World
, go, North Lcns Pulmas Avenue, Hollywoq ) 1d off at the memyvbekr station nearest to quu ol b the ot Program Service
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Directory of Broadcas Station Representatives . . .

ae

N N | TELEPHONE NO. | MANAGER | STATIONS REPRESENTED
) - ) - R ] } WHEC, Rochester WESG, Flmlra N.Y. ~ WNBF, Binghamton, N. Y.
Mal R Circle T-1178 “WDEL, Wilmington, Del.  WILM, Del. WGAL, Lancaster, Pa.

WORK, York, Pa. WAZL, Hazletun, Pa. WRAK, \hllmmzport Pa.

'KRSC, Seattle KFPY, Spokane, Wash. KUJ, Yoot Weallo, Wash
KFQD.?Anchorage, Alaska KGMB, Honolulu

Vanderbilt 3-3424  Scott Howe Bowen
Topeka 5461 Don Searle ‘WIBW, Topeka, Kan.
\Ar entina: LR4, L33, Buenos Aires; L35, LT1, Rosario; LU2 Bahio Blanca; LV2
Fred R. J. ordoba. Dominican Rwubl Santo Domingo.
Walt \[?nﬁ iCuba: CMC, CM Hav MHJ, Cienfuegos; C\{HD Caibarien; CMJK,
Galter Shie Camague CMKC, banmgo Gty "CE8%, CE114, Santiage; CE117, Valparsi, _
¢ Do ;”" !Puerto Rico: WKAQ, San Juan. Uruguay: CX26, Montevideo. _—
Columbia: HKF, Bogota. Peru: OAX, Lima. Venezuela: YVIRC, Caracas,
| Hawaii; KGMB, Honolulu. Costa Rica: TIEP, TIGP, San Jose. Philippine b,
KZEG, KZRM, Manils. Ecuador: HC2JB, Guayaqu')l. HCJB, Quito.
Blair & 3t
Grelg Blair & 3p

New i 5. . ‘Lﬁmbfy LT g Kugens R. Tunz : Footnote A, «
. Lo Mad Ransas City Nat'l Fid Bldg. Harrison 1023 Julian Kirk N -
o e Qe v [punklin 873 o0 & Ig,;;‘fggig? | WOCWHO, Des Moines  HGRWKBW, Buffalo WHK, Clevcland
o B: ; o et 6038 & Ereston Peters (WI\D Gary, Ind WJID, Chicago . WAIU, Columbus, 0.
... ......... B h i R e Sutter 5415 }{emﬁhpBoucher WDAY, Fargo, N. D. WKZ0,Kalamazoo, Mich. WHB, Kansas Cltv
e S g Elliott 6682 H. E. Pea ‘I\FAB LincolnOmatia, Neb. WAVE, Louisville WTCN, Minneapolis
LU B Los dngeles  Chamber of Commerce Bidg, Richmond 6184 Walter Biddick | ROLL, Omabs, Neb. WMBD, Peoria, Il CKLW, Windsor, Oat.
o Mai New York 34’ Madison Ave. Murray Hill 2.5084¢ H.J. Greig \K\\ Los Angeles KDYL, Salt Lake City ~ KFSD, San Diego .
. Chicsgo 20.N. Michigan Ave. Superior 8563 John P. Blair [KTAR Phoemx KSTP, St. Paul KWK, St. Louis
¢ . ... B Detrott 3 Blcg J. Curtis Willson K20, Des Moi WGN, Chicao WBNS, Columbus, 0.
b e Rf:ﬂch Saa Franciseo S5 Calif St Douglas 3188 Lindsey Spight - i WHBF, Rock Isl:md Il WKBF, Indianapolis WOW, Omaha
Branch  Los Angeles 343 Ber-«_x Bidg. - Tucker 1824 I WWJ, Detroit WWNC, Asheville, N.C. WREN, Kansas City, Mo,
L Main Boston 140 Borlston 3¢, Devonshire 7357-8  Edwin H. Kasper See Footnote B. 5
d g Ageney Masia New York ifth Ave. Longacre 5-4395 G. W.Brett ~ :  }WKY, Oklshoma City KGU, Honolulu
S Msin St. Louis Raitwsy Exch \ . - i 1o \WLW, Cincinnati ¥ WLS, Chicago KREG Santa Ana, Calif. .
3! 3. Lou lailwsy Exchange Bldg, ) Chestout 7111 G. W. McElhiney, Jn WLBC, Muncie, Ind. a%[GNO, Dodge City, 13‘777 L )
oy New Yor 35 Ma fon Ave. Plass 33377 Joseph McGillvra | LW, Detrait WSPD, Toledo WWVA, Whecliog, W. Va.
hi v. Michi ce. I WLBW Erie, Pa. KFPY, Spokane, Wash. CFRB, Toronto
. ; N. Michigsn Ave. Superior 6305 John K. Kettlewell a CKAC, Montreal
e ) New York :0 Hockefe ler Plaza Circle 7-1178 R. H. McKinn, i
<., Brneh O 00N chigsn Ave Superior 9866 J.J. \icConneIl ;WHEC. Rochester, N.Y. WRAK, Williamsport,Ps, WESG, Elmira, N.Y: &
5! & 742 Marker 3¢, Thomas L. Emory | i
Lo Mad :»% ?f\.terﬂl ev\ Plazs Circle 7-8300 Don Shaw }
SRR SR MEROY mERE0 Slmme  mmesewn wmyesr g o
. 3.t ; Prews Bldg, Nstional 8000 Vineent F. Callshan | NE R, Chicago KPO, Sar Francisco KGO, San Francisco
o ek radf Liberty 1122 WS, Meyers Is'l A, San Francisco WBZ, Boston WBZA, Springfield, Msss, 14!
. itpst W .o A f Hs':eubsig GX q<:heuectad¥ WRC, Washington, D.C. W\ML Washingtoa, D.C. |
B H 5 3. Cherry 0942 D. G. Stratton I\ A, Pittsburgh WT»\\{ Cleveland KOA, Demer |
- \ H 3 Schenectady 42211 Leighton “mJow h!‘L\ Portland KGA, apokan&, Wash. - KJR, Seattle |
S ) aver 3 sis S, York 5000 A E. Nelson i ]

"N, Bisbee, Ariz. KGAR, Tuscon, Ariz.  KUMA, Yums, &riz.
KU04, Fa)eue\ ille, Ark.  KXO, El Centro, Cal. K_GFJ, Los Angeles
‘I\T\{ "Los Angeles KQW, San Jose, Cal. KREG, Santa Ana, Cal,
Walter Biddick KGDM, Stockton, Cal. KWG, Stockton, Cal. KGIR, Butte, Mont.
Ken Boucher {RGVO, Missoula, Mont. KOB, Albuquerque,N.M. WLBW, Eric, Pa. P
H. E. Pearce ! WPRO, Providence, R.I. REC, Memphis KFDM, Beauumm Tex.
G. T. Ripley | WPHR, Petersburg, Va. KFBL, Everett, Wash.  KPCB, Seal [

Plaza 3-5550 C. H. Veaner, Jr.

I

Q R. Constantinesco
Langhana 1221

THERE'S ONLY ONE

' WGY stands alone.in the Great ;|

Northeast (Eastern and Central

New York State and Western New

England) —a rich market of more

than 124 billions of dollars annually,

with per capita spendable money

W\B Atlants WFBR, Baltimore WBRC, Birmingham income 39% above the United
WBEN, Buffalo WGAR, Cleveland WFAA, Dallas .
KLZ, Demer " WIR, Dctrmt WBAP, Fort Worth

KTHS, Hot Springs, Ark.  KPRU, Houst WFBM, Indianapolis :
5850 Heury I Christal | WDAF, Kansas Cty, Mo,  KECA, Los Angeles KL, Lis Angeles E < ! ! States average. This 50,000 watt
Edward Voynow WHAS, Louisville WIOD, Miami WTMJ, Milwaukee . agss? -

O ngton, D.C.; WFL4, Clearwater, Fla.; WCOA, Peusecola Flal; WTFI, Mhens Ga.; WMAZ, .\iacon. Ga.; WRBL, Columbus, Ga.; KID, ldsho
'DZ, Tucols, I1.; WCFL, Chicago; \‘nT&\,bprmgﬁeld 1L, WEBQ, Ham.sburg.m WTRC, E)hkﬂrt Ind.; WHBU, Anderson, Ind.; KGGF, Coﬁey\d]&m
et La.; W AGM, Presque Isle, Me.; WCAO, Balumore WJEJ, Hagerstown, Mgt.; WSAR, Fall Rlver' Mass.; WBCM, Bay Clty Mich.; WFDF, Flint
Minn.; WCOC Meridan, Miss.; WIDX, JscLon Miss.; KFRU, Columbia, Mo.; 0, Missoula, Moat.; KGBZ York, Neb.; WCAP, Asbury Park,
A N.Y.; WMBO, Auburn, N.Y.; WSYR, Syracuse N.Y.; WFAS, “hlte Plains, N.Y.; “C\“v
City, Okla.; KFXR, Okiahoma City; KMED, Mcdfurd Ore.; KFJI, I\Lama!h FaUs,ON.
C, Lancaster, Pa.; WHP, Hartisburg, Pa.; WRAK, Williamsport, Pa.; W N

Allentown, Pa.; WJAC, Johnstown, Pa.; WPRO, Providence, R.I.; WSPA, Spartenburg, 5.C.; WIS, Columbia,

\lsdu)r;%g&) io:;gh\‘R \Cpadea ;sslg.'lgeor I\\VS;V"[BP\(EIW (gﬂg;ns }\L’%&R \Lorfolls 2 . h. .
Sutter 940 B C. P. Mac Gregor ortlan €. {GW, Portlan €. St. Louis -
e (BEX Prdand, e, BOW Patlnd Ore. KD 8 Lous NBC station serves this entire mar
EKOEEIO \fme {%}B;L a%reweport, La, 1%"365 oklane .
, Spokane , Tulsa :
‘KFE Wichita, Kan. WACA, New York The Yankee Network ket. Advernsers} large and small,
. ‘\“:(’1)&( N%vgark. NJ.“ . %’Ig}({,oﬁafélord So{ln. WJS %% Prondence,\RYI )
Main Hubbard 1320 Jamss F. Fay - WTAG, Worcester, Mass. Albany, N.Y. . Syracuse, N.Y. .
b S A {WBAL, Baltimore WCAU, Philadelphia WCSH, Portland, Me. VV Y.
; WLW, Cincinnati WRV.-\, Richmond, Va. KFAB. Lincoln, Neb, are Securlng results through G
Andover 347¢ 3ee Footnote C : % A L H . .
! | WABC, New York WBBM, Chicago KMOX, St. Louis | . Detailed information on rates,
- Stark *WCCO, Minneapolis WISV, Washmgton D.C. WKRC, Cincinnati ; -
\"(‘é “d)\(&)mmon I\:?}’{CCgarl%te, N.C. K(I;gr MIathc City &}géLLobs Angeles 1 .
arlborg . San Francisco , San Diego V. , Syracuse i "
pKGB, San Diego O coverage and results can be ob
Murray Hill $-0657 Paul Raymer ,I\\U’, 8t. Paul WCAQ, Baltimore WSYR, Syracuse, N.Y, i .
- \WCAL Pittsburgh WGST, Atlant WDOD, Chattanoogs, Tena. : 3
E?t’)iofé idlgg I-\‘;tr?l?n“(l’m(x)b\oume \e; (;—rl%;ns KYA, San g?m?cbco KYw, Cbic:zo oo talned from Ihe station or anY
8 WIS\' HAD, Milwaukee WRVA, Richmond, Va. WINS, New York ’
Superior 3426 Vicgil Reiter, Jr. __ PWLW, Cincinaati WSAI, Cincinnati WCAU, Philadelphis . : -
Dougles 7904 Bob Roberts \CKLW, Windsor, Ont. —— WSPD, Toledo, O: WDBJ, Roanoke, Va. of the thFes listed below. r
WBCM, Vay City, Mich. KFJI, Klamath Falls, Ore. _ - { i
~ Superior 8177 B ;
Vanderbilt 3-3648 - Joseph J. Weed New England Network WEEI, Boston WCSH, Portland, Me. :
Branch Randolph 7730 C. C. Weed }WTIC. Hartford WTAG, Worcester WIJAR, Providence ¢ !
Bin:i ves ha{;:d\hgg‘s- : City Daily Oklahoman & Times, KGU. by the Honolulu Advertiser. * z
—"5-*:“3 A:a':hL M4, Yuma, Ariz.; BT&R Phoenix, A.nz KBTM, Jonesboro, Ark.; KARK, Little Rock, Ark.; KUOA, Fayetteville, Ark.; KERN, Bakens. & |

G 'COMPANY, INC.

=

, Tenn.; WNOX, K tle, v ouston, ! .
Jackson. Teon. WNOX. Knowvile, Tena. ‘:;{B{g;lz;n;m};ﬁ}g;rﬁarmﬂ {c‘lmh\}i owton, Tex, KGAD, T ~ NEW YORK % WASHINGTON CHICAGO x SAN FRANCISCO
adison, Wis.; CHWC, Regins, Seck.; CHWK, . CKCR, Waterloo, Oat.; CFJC, Kamloo, _ WEAT & WJZ wnb & WMAL | WMAQ & WENR KPO, KGO & KYA

City, Kan.; KGG ('oﬁe\ulle. Kan.; WHBU, Anderson, Ind.; KBTM, Jonesville, Ack.; KGXF, Norts SALES REPRESENTATIVES AT £
.\z Jmnh Ma.: \\CBD \.zukegm IHL; KSUN, BLbe‘, Ariz.; KU \n Yuma, Ariz.; h\O-\ Tuscon, Ariz.; KWYO, Sheridan, Wyo. BOSTON + WBZ SPRINGFIELD, sts «  WBZA SCHENECTADY. +« WGY PITTSBURGH - KDKA_
300, Sioux Falls, 8.D.; KGDE, Fergus Falls, Minn.; WBAX, Wilkes-Barre, CLEVELAND + WTAM DENVER ~ \KOA : g PORTLAND, ORE. *» KEX SPOKANE ° KGA SEATTLE . KJR

F, North Platte, Nebr.; WCOC, Meridian, Miss.; KRMD, Shreveport, La; ‘ ) ‘
A BADld CORPORATXON ~ b - - OF AMERICA SUBSIDIARY

. XENT,! Lsrcdo, Tex.
1
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Directory Of Special Radio Program Producers . . . | v e | -
.\'.\V{Y,‘ QY COMPANY OFFICES CITY v ADDRESS ;  TELEPHONES MANAGER AL;NUFggT(mER T H | s N Ew ST u D | u
e . N SN TI‘:\NSCR]—P’I;IOA\i .

1775 Broadway Cirele 7-0837 Henry C. Katsch Capital Studio

Kimball Hall Bldg. Webster 2123 Norman Alexandroff T 5
bicago  Kimb ndroft . .
W, +5th St Longacre 5-8679 G. C. Mack World \ . -
s 555 =, Flower Rt. Michigan 0739 F. C. Dehlquist T ) E ~
hy £33 W. 37ch =t . Cirele 7-2253 Don Avlon | | .
3 603 Bch Ave. Plaza 3-5959 : x ' L : -
Rockefeller Center Cirele 7-2986 - - s : X .
y RKO Bldg. Circle 7-5768 - i . o
kR —_— .
New York 424 Madison Ave. Wickersham 2-7044 Don Clark World . .
RCA !
Byers |

- /4

7 Molawk 0916

B
) Peter Dixon
714+ W. 10th St. Prospect 50
News Bldg. Murray Hill 2-4514
Longacre 5-3966
W.oCorpelia Ave. = Buckingham 1048
779 Tth Ave. Cirele 7-6112

1. D. Fernald

Raymond Soat

|

41 E. 42nd St Murray Hill 24134 - ) - Fidelity ,
225 Wi 46th St Chickering £-2771 . ; - - ’
21 N. Michigan Ave. Delaware 9178 Lillizin Gordon : World This equipment is of the mOs\r modern type —A. C. oper- Qu'en;e
orK 1600 Broadway Bill Tracy ated — and with flat frequency characteristic from 30 to above 58
Chicago 535 W. Cornelia Ave. Buckingham 4048 Charles P. Hughes 10,000 cycles. Panels are flush ﬂwunted with apparatus con- Flexibility
New York 95 W, 45th ¢ oacre 5-907 s . . . o L 1 1€3 pl
S Xfl’k 125 W, 40th S¢. Longacre 58679 cealed but easily accessible. Symmetrical design, with dark
New York 1619 Broadway Cirele 7-6886 . d ot . LT ds itself admirably to the
New York 17T E. 40tk 8¢, Eldorado 5-6110 grey finish and chromium trim, lends its J Ruggedness
Chicago 306 8. Wabash Webster 2123 showroom aspect of front rank stations. .
New York 30 Rockefeller Plaza __ Cirele 7-4715 Heny Souvaine _ s The Studio Bay (701-A) contains the amplifiers, and power Accessibility of Parts
Ch 45 East Ohio St. Superior %29 . o supply for a single studio chantel. Tt has flexible switching
: o0 N \Tions =y - ; i < . e . o o ;
Chicago 620 N. Michigan Ave. Del:\\@re 1573 Doris Schreck W 9rld H facﬂities; avolume indicator whxdh closel}' follows the program Wide Volume Range
\ New York 19 W. 36¢h St. Wisconsin 7-4151 [, envelope—as Joes the listener's lear; loud spcaker communi- : -
Cew York 130 W 42nd S “icconsin T : Toehler N . . . ; 3 i
| — - New York 130 F\ . -i,.}ml St Wisconsin 7-8848 J. M. Koehler cation between the monitoring 0\ erator and the studio occu- ngh Load Capacxty
Saoart tuiid of America Los Angeles 122 8. Benton Way Federal 4083 Ruth Clark Recording Inc. . j hears T, j auditions: interchangeable
tadio Productions, Inec. 3 Los Angeles 1709 W, 8&th S, Fitzroy 1267 B Recording Inec, pauts-—lnvalua.hle-forre ear-':va :ant a}l L i : Ease of Control
ise, Led. 1025 N. Highland Ave.  Hempstead 2136 line and monitoring amplifiers. | Switching, mixing an .gam Bas
ox Commercial & New York 225 Lafavette Ave. Canal 6-5388 . . R controls may be located in the hu)‘ or separately as desired. A. C..Operation
Prod New York 1270 Gth Ave. Circle 7-7630 ; The Line Control Bay (702-3) centralizes the output of B g &
New York 1619 Broadway Columbus 5-4480 N ) a number of Studio Ba)-s and“)_neets all the requiremen[s Low Maintenance eyt
i\[:1i11 Hollywood 6425 Hollywood Blvd. * Hollywood 0315 Freemah Lang "’ for distribution, control and pr 'gram switc'hing between the ——— W SHaln’
3ranch  Chieag 3 ichigiin Ave. State 3153 ink . : i smi s i i
Srarch K0 G N. Michigdn Ave State 3153 M. M. Blink RCA - | studios, outside sources, and the transmitter or transmitters in l " Rapid, Economical
Main New York 1775 Broadway Barron Lewis ¢ . . . ! llest i h twork cente b ap i o
Chicago 91N Michizan Delaware 9178 — stations of any size from the smallest to the network ¢ ter. Installation
. New York 101 W. 550k St, Circle 73548 For further details,write Graybar Electric, Graybar Building, -
' Chieago § N, Michigan Ave. State 3153 M. M, Blink New York, or telephone Gra."bﬂf nearest branch. Attractive, Clean-Cut ;.
_ . New York RKO Bldg. Cirele 74943 Robt. Friendlich — ) Appearance
ger. MeNamara, Culbertson, Ine. Main New York 515 Madison Ave. Plaza 3-5026 - See this equipment at our exhibit izl the Netherlands Plaza Hotel, . ! )

d F.:Winston Co. Main  New York 11 W, 42nd Re, Longacre 5-6880 L. F. Winston Cincinnati, during the N. 4. B. Qonvention, September 16-19.

Wide Application Range

i~ K e
X 1 When the 267- 4 Control Panel mounted o se wi
Outstandi ' i i ina 10-4 Cabinet (5% high) isused with Designed for Use with
utstanding Programs of Special Radio Producers the 701-A Bay, turret operation is pro- Dynamic Microphone
N n Alex - . . . ' i shi trols continua . .
.\‘_{T‘a‘“ Ali{\asndl?ff & Co: Cleveland B. McKnight & Jordan, Ine.: Radio Events: L;[f,gd ngéﬁgﬁ;;ﬁo:ear his(lli';e ofvis}: N "
Arabi Nights - “Will Rogers-Gulf ining.” e - A PO . !
“Condensed (¢ Opera,” - ‘ ':lrdm;y Ie‘;:\’:\".l'l't Refining "i\l(zll‘nt(‘[],\‘qu.h v ion aslhe observes theaction in the studio. ’ . ’ i =
. . . , !
: &
. : ' Radio Guild of America: k H . ,
v . “Charix Musical Review.” “Robin Hood.” eg em ec ﬂc
5 : . . =L » Program.” . v : . - - A
American Radio Feature Syn- Ipbers of the Skiller Ea’:{‘;hal“-?“"g’ Ine.: Standard Radio Advertising : j : " .
: Babe Ruth Sports Club.” “Chandu.’ H .t |
T h "I{Uii;‘ Burns Panatela [l’)m;;r:m]. “Black & Blue” Co RADlﬂ TELEPHONE BR OADcASTIMG EQ“'PMENT

: “Sons of the Pioneers.”

Charles P. Hughes Produc-
tions, Inc.:

“First Nighter.”

“Talkie Picture Time.”

Cosmopolitan Broadcasting
Service, Inc.:
“The Dream Weaver,” .
“The Philosopher.”

Don Avlen's Greek Hour:

‘haex of {3reece.”

2 Distributed by GRAYBAR Electric Company

Star Broadcasts:
¥ oroadeasts e In Canada: Northern Electric Co., Ltd.

“Witches Tale.”

Roger White:

o rest

i

Peter Dixon & Associates:
“Raising Junier.”

Playmakers Production Co.:,
“Pictures of Romance.”
*The Mask Lady."

“7-Star Revue.”
“Fred Allen Revue."™

WA amarics

diohiston com

t
|
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ALWAYjS

| ~ | THE LEADER
N 0 R TH E R N 0 H l 0 | WR's new broa&castingantenLa soars 720

feet into the sky. This p‘owerft&f transmitter

brings reception to the height s‘?f petfection
in the Michigan-Ohio area. E

The leader may not stand sti“. Always
the leader, WJR takes anotheﬂz stirring step

forward in the broadcasting industry.

|
|
WIR
THE GOODWILL STATION
DETROIT \

Of course, we would like to be able to brag about leading the parade. [t would give us a lot
,, of satisfaction to give out factual evidence that WGAR is heard in more radio homes than
any other Cleveland station. But somehow we take a great deal of pride in being only second
in Northern Ohio.  For less than four years' operation in Cleveland, it is a remarkable record
to have outdistanced by wide margins all the rest of the field.

Of course, our rates are [ow enough for the big Cleveland million market and you get more
listeners per dollar on WGAR than on the first station and while the third station charges
approximately the same rates as WGAR, we offer a 509, greater audience.

The four Cleveland stations cooperatively sponsored a two-week telephone survey made by
Benjamin Soby. Practically the entire day's schedule of broadcasting in Cleveland was
surveyed for two weeks, : -

The evemGAR during weel:days was 25,600 listeners to 16,800 for the third T
station. Sunday showed an even wider margin . . . 31,700 for WGAR against 18,500 for the '

“third station. The all-day average on weekdays being 13,200 on WGAR and 10,600 on the

o " third station, and on Sundays 26,900 on WGAR end 17,000 on the third station.
G A-PYR{EH’ARDS E We offer the advertiser nearly 509, more listeners for approximately the same rate. Perhaps
JOHN F. PATT it is looking too far ahead to vision ourselves in first place, but in the meantime we are perfectly
V. P and Gea. Mex. : willing to admit that we are only second. :

THE WGAR BROADCASTING CO.

‘ THE FRIENDLY STATION :
'HOTEL STATLER CLEVELAND, OHIO

FITZPATRICK
V. Pres. and Gen. Mor.
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Fox Theatre to Eicpand- Radio Use

Ruecess
Two Children's

DR, RALPH L. POWER

1,

NN NT

he * s Bath.‘u
lub” FI and the newer “Radio
‘-chool of the Air,” on KFAC. Both
are currently under the d'xectron
of Mrs. Flora Herzmgex, head of
the theatre’s radio department.
The present radio activities are
sponsored by the 30 Fox West

of Los Angeles Experiment Will be Extended;
Programs Are Creating Good Will

cOX \EST COAST THEATRgg

IRDTHDAY CIUBY
Bertificate of Membership

United Artists -

(37740 18 fo certify that
4 g member of .
Fox West Coast Theatres Birthday Club »egiene

Strand -
and is entitled to all benefits to be derived therefrom

Pasadena

Birthday

" Membership Card in Fox Theatres’ Birthday Clubs

Theatres which operate
the Los Angeles metropoli-
ct under the direction of
on. During September the
\po“}\ﬂ.\h!p will be increased to in-
clude all of its theatres south of
theé TEhadﬂp and also its Arizona
houses.

The “Birthday Club"” was started
over KFI for a late afternoon 15-
minute period once a week with
Hareld Hodge, former leading man
of stage and screen, as narrator

Coast

Columbia Basic

o—

HOME OF “HK

TWO HUNDRED AND FORTY-EIGHT
‘RADIO ADVERTISERS
HAVE ALREADY SELECTED

W H K

TO PRESENT THEIR SALES MESSAGES TO
CLEVELAND AND NORTHERN OHIO LISTENERS
DURING 1934

n

H. K. Carpenter, Manager

Page 48

and director. The program has
been built around an imaginary
“Sky Rocket Express” which visits
far flung corners of the globe in
search of information and ad-
venture. -

Supplemental Aids

SUPPLEMENTARY to some of the
programs, illustrative aids were
used. For instance, booklets on
rubber were dlbtubuted at the time
the boys and girls “visited” the

rubber plantations. During the
programs devoted to the South
Seas, diagrams for fashioning a

boomerang were used.
The juvenile audience hears the

KFI program on the air and,
through neighborhood theatres,
joins the organization. Member-

ship application cards are dis-~
tributed by the various picture
houses. Upon receipt of the ap-
plication, the theatre manager

mails a membership card to the"

child and a letter to the parents.
In this way there is a definite tie-in
between the family and its neigh-
borhood showhouse.

The birthdays of the boys and
girls are recorded, and a few days
before the birthday, the member is
sent a free pass by the theatre,
admitting the member and parents
for one perfmmgnce during the
birthday week.

Juvenile Auditions

THE SECOND and newer program
for the theatre circuit is the “Radio
School of the Air”. on KFAC.
Juvenile talent is encouraged to at-
tend weekly try-outs at neighbor-
hood theatres once a week, Each

_ week the most promising talent is

used in the KFAC broadcast from
the Carthay Circle Theatre stage.

The general public is not invited
to the “School of the Air” broad-
cast, but tickets are issued to the
families of children who partici-
pate.

The two Fox West Coast pro-v

grams have been devised and oper-
ated as a non-commercial activity.
The KFI and KFAC broadcasts are
designed to stimulate and cultivate
the talent of youth.

The “Birthday Club” has helped
make school lessons more inter-

esting and, while it has no officia)
connection with the city school s sys-
tem, many teachers have corre.
lated the study curriculum to co.
incide 'with the week’s program of
“Your Pal Jimmy” (Harold Hodge)
and the “Skyrocket Express.”

Actual data on increased busi.
ness resulting from a program of
this type is difficult, if not impos.
sible, to secure. But it is certaip
that ‘the theatre chain w ould hardly
retain the two programs if there
was not sufficient evidence of good
will accruing to the Fox West
Coast houses. There ‘has beey
ample evidence of this ‘in letter;
trom parents and children to movie
house managers, as well as to the
general radio division and My
Herzinger.

Grayeo Drops Ash Tray
Premium for Listeners

MARION R. GRAY CO., Los An-
geles uxamxfacturers and wholesal-
ers\of men’s shirts and cravats, has
disedntinued giving away ash t!ah

to listeners, although they were -

well received by the public during
the two-month period they were
distributed in the summer. Grayco
has sponsored- the Watanabe-
Archie skits over KNX, Hollywood,
for several years. It has named
some of its shirt and cravat models
after the two radio characters por-
trayed by Eddie Holden (Watan-
abe) and Reginald Sharland (Hon-
orable Archie).

Souvenirs were fashioned in the
form of twin ash trays made out of
plaster material. One depicted
Watanabe, the Japanese houseboy,
and the other the Honorable
Archie. Merchandise angle was
for fans to purchase Grayco fur-
nishings at retail stores and pre-
sent $3 worth of sales slips to the
manufacturers to secure an ash
tray.

%

Hancock QOil Uses Crow

Of Rooster as Signature

HANCOCK OIL Co. of Californija,
with offices in Long Beach, has re-
ported increased gasoline sales
through its recently inaugurated
“Barnyard Serenade,” a weekly
evening half hour originating at
KHJ, Los Angeles, to the Don Lee-
California network. Chas. Mayne

- Co., Los Angeles agency, services

the account.

A preliminary survey of the fan
audience indicated a preponder-
ance of votes for hillbilly music
A supplementary merchandising
campaign utilizes billboards to call
attention to the broadcasts. The
sxgns feature the “Cock of the
Walk,” a rooster
which is also used on gasoline sta-
tions, flags,* etc. The program
opens with three crows of &
rooster, to carry out the trade-
mark theme.

State Capitol Debut
THE BROADCAST of Senator
Huey P. Long’s speech over WDSU,
New Orleans, marked the first time
any radio station broadcast direct
from the new state capitol in Baton
Rouge. Senatm ‘Long was seated
in the governor’s room in the Capi-
tal, where WDSU had established
remote control facilities. A spe-
cial line connected the Capitol with
the WDSU studios in New Orleans.

BROADCASTING ¢ September 15, 1934

trade -mark, .
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Radio isn’t made up of Lﬂocx ‘cles and
microphones—of kllow aﬁts and ampli-
fiers. ?

Radlo 18 Ser\ ICC—]zumal\z 89711(’6’. \‘I S
prides itself on 1ts service to the Mid-
west—on the clean, wholesome enter-
tainment that has broug&ht cheer 1nto
countless homes—on the|  helpful infor-

‘mation 1t has dlssemmaﬂed among its

1
farm and home listeners—on the in-

spirational messages that have meant
guidance to bovs and giirls——men'and
women. WLS is happv in the belief
that through its progra‘ms, city and
country folks have learned to better un- .
derstand one anothers’ problems—to
love their fellowmen—to be better citi-
zens of this countrv in which we live
and work.

Yes—Radio 1s Ser\'ice—J-leman Serv-
ice. And WLS is proud to be “That
Kind of a Station.”

I
, |
« i

These are such a few—of so many
fine examples. \’ﬁavbe that policy won’t
make us rich—but it does make life
worth living. Aind it seems to have
made us a host lof mighty wonderful
friends throughout midwest America.

-

Burridge ' D. Butler, President

September 15, 1934 + BROADCASTING

WWW-americantadiohisteorns com |

What we thihl«

RADIO

Is made of

SOME EXAMPLES OF WLS SERVICE

$216,904 for Mississippi Valley Tornado
1926—818,708 for Florida Flood Relief.

1927—886,759 for Mississippi Flood Relief.

1928—84,800 for Florida Flood Relief.

1929—89,818 in WLS “Dolls and Dough” campaign for
Christmas gifts t?underprivileged children. -
1930—818,300 and 32,000 chicks for Wabash Valley-Flood

Relief.

1931—144.607 meals served and 118,671 garments distﬁb—

uted to destitute in WLS “Food and Clothing Station”.
1932—$652.00 for Chicago Dallv News Neediest Farruly
Fund.
1933—8800.00 for Moweaqua Mine Disaster Relief. P
933—1,000 ipdividuals and organizations pledge; aid to job-
less and needy in WLS “Christmas Neighbors’ Club”.
1934—21,435 children contribute one cent each for Warm

Springs Foundation Fund.

1934—2,000 underprivileged children see A Century of Prog- .

ress as giuests of WLS an_d its listeners.

1934—WLS broadcasts instructions- and advice from
Stock Yards aufhorities to livestock producers and
shippers, saving them thousands of dollars in the
$6,000,000 Chicago Stock Yards Fire.

1934—One broadcast directed to the ‘writer of an anony-
mous letter expressing his decision to commit
suicide saved his life and got him a job. A

EVERY YEAR—and EVERY DAY—bringing cheer to
unfortunate children—to men and women . .. coun-
seling them-—inspiring thems—guiding them in
making their lives happier.and their home life
more livable. e

THE PRAIRIE FARMER STATION|

. 1230 W. Washington Blvd.

CHICAGO

Glenn Snyder, Manager

New York Office: Graham A. Robertson, 250 Park Avenue

Page 19
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Kev to Succe

Edu

By WM., HALL TODD. P

Principal. Grant High S¢

1al mobien
The *“School and
over KS8D,
to do just
<px“ou\1v as
a \\eet\ on

hree geriods a
fa.ble time neces-

on U'ogm*n\ I can pm\xde

iuc
conszistently granted.

Secret of Success
TO PRO'\ IDE successfully

cation 'voazan‘ as a

an edu-
L‘w‘ wel-
mon must
the edu-
cau: for a
cator of repute to
wntac: man, and to direct
the program. The director should
X well'as he can, and

can, He

He

[ capacity. He
sta ton and i

as a paid em—

m:tv\'orth_\'.

t the school profession
cation program is
a cooperative effort
g in behalf of pub-
He must reconcile
of education and the
station. As a profes-
man he can tell his
material must be
- must avoid being pe-
s they must
and \peak vlain
nguage to plain every
t they must be in-
imes he should sug-
¢t matter. Often he
ma erial submitted to
it, correct it, and even
it, a.x‘d do it all in a way
eche will be appreciated
I being offensive.
stations necessarily com-
isteners. Their existence

their progra
to do somet
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ator Bavs PrOO'ranh
Explains KsD -8

ssful Radio Education

Should Stand on Own Merit;

chool and Communmnity”™ Program

THE QUESTION of whether a percentage of the broad-
casting faeilities should be set aside by law or ediect for
the use of eduecation. or whether a more cooperative ar-

< .
rangement can be worked out between stations and edu-

‘ators, is

still unéettled The author of this article,

on the basis of his own experience in cooperating with

a commercial statian. makes

a common sense analysis of

a problem that will elaim the attention of the FCC and

the entire broadeasting indusiry at the

“25 per cent”

hearing Oet. 1. and suggests that it would be better for
all concerned that a cooperative arrangement be worked
out between educators and radio.

o L
DR. TODD

depends upon advertisers, and that
means audiences. Hence educa-
tion programs should step right
out into the traffic and do their
best to carry more than their own
weight. They should be as much
concerned about audiences as any
commercial program on the air.
The first step, then, in providing
an education program is to find a
thoroughly trained and competent
-school man who can meet anybody
-in the education field on his own
footing. Coupled with this, he
should be able to write. If he can
write radio material so much the
better, and if not, he be will-

ing to learn, and Ieam m&%
Education material does not hav

to be commonplace to pe simple,
straightferward, interesting, color-
ful, appesali nb. It is better educa-

tion material if it is so. At the
same time it is hard to write. Time
arter time learned deans, college

presidents and professors, have
come aut of the studio after broad-
casting a talk, and have said to
me: “Todd, don’t you know, pre-
paring this radio program was the
hardest job I ever tackled,” or
words to that effect.

The educator must be sufficiently
interested in this big problem of
radio and education to contribute
his time and energy unsparingly as
a worthy use of leisure. And
can testily that it will take care
of his leisure all right. The station

cannot ask some individual out-
standing in education to prepare
a radio number, get into his own
car, buy his own gasoline, drive
a hundred miles or so to the sta-
tion, broadeast what he has to offer
for 10 or 12 minutes, and drive
back home again, and like it. To
buy such service, the least cost
would equal chain commercial rates
for the time used, and ofttimes
equal local commercial rates. And
beyond that, very many of the
most desirable people would not be
open at all to making the contri-
bution for a monetary considera-
tion within practical limits. But,
they will do so as a participant in
a wholly voluntary educational
effort of the profession.

I have sketched briefly what
represents the contribution of the
education fraternity. And now for
the other side of the picture. The
radio station must. give whole-
hearted, intelligent, and sympa-
thetic cooperation. It should be as
mindful of the welfare of the edu-
cation program as anything broad-
cast, commercial programs not ex-
cluded. For a time the school man
will need help. If he is to learn
radio he must have opportunity to
see, to hear, and to do.

Station Should Help

. THE STATION should publicize
the programs as it does others, and

promote it in every legitimate way .

as it does others. Also the station
should facilitate the work of the
education director by prompt and
defipite attention to details. Any

cator who can, and who will,
do the job will be a high class,
high priced, and busy man in his
field whose time is valuable to him.

The most popular program on
the air cannot build and hold an
audience if it is shifted about fre-
quently-and on short notice. It is
unnecessary here to enumerate the
reasons why. Regardless of the
merits or demerits in the case, I
believe one most serious criticism
the education fraternity has of
radio station relationships, is the
fact of being shifted about on the
time schedule. As an education
program director I say frankly I
have suffered from this condition

to & minimum degree, and much_

of that has been due to an effort
to give me the best possible time
available. Everybody knows that
the best periods are the first

bought by commercial programs,
and any sustaining feature ocey.
pies such time at its own risk,
remains true, however, that the
time of broadcast is a significan
factor in booking talent, and als
in determining the Lhalacter of the
material broadeast to no small de.
gree. I would advise if vou are
dlap%ed to throw to the educatioy
fraternity only the crumbs tha
fall from your table, so to speak,
yvou had better not start an edu-
cation program.

With a set up such as I hav
briefly sketched any radio station
can provide an education program
that will be mutually gratifying,

Believe it or not, I hold this t
be true. The use of the air chan.
nels will have to be shaved for
public welfare service, including
education. Tt is merely a questioy
of method. Before attempting 1,
nationalize any part of broadeast.
ing, T want to see an earnest effor
made to effect a cooperative ar.
rangement whereby commercig]
station facilities are used to meet
the situation. If this cannot be
done voluntarily, then it may be
necessary to require arbitrarily
that stations allot a percentage of
different class times to public wel.
fare services as a charge for the
use of the air channels. In the
meantime encouragement should be
given stations disposed to con-
tribute to public welfare by the
allotment of air channels, power
privileges, and other such assist-
ance commensurate with the sgrv.
ices given. And a bit of disfavor
to stations evidencing no such dis.
position would be quite wholesome.

Suggests Station Fee

I WOULD like to see a real effort
made to set up what mlght
looked upon as the “American Sys.
tem’’ of broadcasting wherein con-
mercial advertising under fair and
safe conditions might enjoy the use
of air. channels, and at the same

-time make a substantial contribu-

tion to the public welfare needs of
society for the privilege enjoyed
My position is prompted by ‘no
brief for commercial stations, or
commercial advertising. At the
same time I recognize that adver-
tising has played, and does play,
no small part in advancing -the
standards "of American living. It
has been a substantial factor in
elevating the entire social fabric
Radio itseif, the great new boon
to society, is a commercial adver-
tising contribution to mankind.
But I am prompted to my position
by the desire to see public welfare
effort, "distributed widely over the,
entne country, enrolling in its serv-
ice as many people as possible in,
every community. The use of
every radio station promotes such
a purpose, and makes radio avai-
able to the greatest number in the
largest way.

I can recognize too, that if the
public welfare needs of the coun-
try are served adequately, the bur
den will be too great for commer-
cial stations to carry it all as sus
taining features. In preference to
nationalizing a part of the broad:
casting, at government expense, of
course, I would suggest that exist-
ing stations be allowed a fair car-
rying fee from government funds
raised for the purpose.
call for government capital outlay,
without destroying anything al
ready created, without actual hard:
ship on anybody, such a system of
broadeasting could be effected and
tried out. All that is needed is
the courage to do it.

BROADCASTING + September 15, 1934
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Audience Voting Device
Being Installed to Judge

“ N. J. Program Reactions

NEGOTIATIONS are now under
way between Dr. Nevil Monroe
Hopkins, of New York University,
inventor of radio voting devices,
and executives of WOR and other
interested parties, looking toward
an arrangement under which the
sreactors” will receive wide dis-
fribution in the. Oranges, \Iaple-
wood, Montelair, Bloomfield and
Glen Ridge, N. J.

It is hoped that it will be pos-
sible to work out a method which
will permit about 200,000 reactors
to be placed in the hands of listen-
ers in this area, which constitutes
one of the richest markets in the
metropolitan area. They will not
need to be connected with the radio
set, but will operate when merely
into an electric  light
soeket. The Public Service Corpo-
ration of New Jersey is cooperat-
ing, and totalizing meters where
the votes are recorded will be in-
stalled both at WOR’s studios and
at the new 50,000 watt transmitter
in course of erection at Cartevet.

When the installations have been

completed—probably by Jan, 1—in-
stantaneous voting will be possible
on any subject which may be sub-
mitted during. broadeasts, as well
as on the popularity of the pro-
grams themselves, and exact tabu-
lations of the number of sets tuned
in, in the test avea, will be obtain-
able. _
A SERIES of 78 one-minute tran-
seriptions are being placed for the
Adlerika Co., St. Paul (Adlatab-
lets) by the St. Paul Advertising
Co.

Penner Outpolls Cantor
Seattle Radio Vote

AMONG |listeners in Seattle, Joe
Penner i§ the favorite radio comie,
with Eddie Cantor a close second,
it was disclosed in a radio program
poll condyicted by the Seattle Post-
Intelligen vmt Results of the pell
were as follows:

Announpers—Ial
KJR, first:
ond. Co
NBC I\U\
now off th

\VuT Ko \ID-

I\cn I\OT

\In"!ln{\
urid, N
York Ph
off until
ciken, NBO-ROMO, soe

Joneert orrule.\tms
OQMO-KJR.

3 b( -KJR.

E\H\ ;\&7\[&\
I\HI. second.

—L‘ﬂ\\nm' " Joe.
¢ Arjzona Too
mmo’ml b 5
SKOMO,
Dxrhlu\

1

CAKOMO b,
LROMO,

W ILLIAMI\ & CARLTON, Hart-
ford, Conn. (Willlams rqot beer)
s using mdlo in a 10-week regional
campaign| handled by Wm. B. Rem-
ington, Im o bplmgﬁeld, Mass.

The Federal
Communications
Commission
has granted
KSD permxsswn
to increase’ its
power to .

2500 WATTS DAYTIME
1000 WATTS NIGHTTIME

RED NETWORK OUTLET NATIONAL BROADCASTING CO.

Station KSD—The St. Louis Post-Dispatch

POST-DISPATCH BUILDING, ST. LOUIS, MO.

Edward Patry & Co., National Advertising Representatives

Detrost San Francisco

New York Chicago

* Besides sending out letters every six
weeks, as shown, for our national adver-
tisers, merchants are personally contacted. |

® Retail merchants in KFDM territory ﬁf
cooperate with us in pushing the sales and |
giving proper dlsplav to products that we
advcmse

® Just a postcard or letter to us or any
of our representatives listed below will |
bring vou details of our plan of coopera-
tion. »

-~ KFDM

SABINE BROADCASTING- CO., INC.

P. 0. BOX 2950 BEAUMONT, TEXAS

@

e
ASSOCI\TED BROADCASTING CORPORATION
Chicago—New York—EKansas City
RADIO PUBLICITY, INC.

Chicago, Illinois

Pacific Coast Representatives:

WALTER BIDDICK COMPANY

Los, Angeles San Francisco Seattle’ Denver |

Septé’mber 15, 1934 e
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N, Y. Stations Broadeast
Variety

Dav Programs
b of im-
ion under the
ASCAP and

nted. out that all
MPPA had been
in the Depart-
it. He stated
earing on the
v 26 he had
the proposed
e with the gov-
tion of ASCAP

ustice su
public
code on

nravier

the governme

olution suit was
1e broadcasting i
iladelpt

at

a ye:

béen scheduled for hearing this
. fall, now probably will be post-
poned indefinitely.

Damage Suits Loom

ment be victo-

be open for
against

SHOULD the govern
rious, the way w
ipple-damage
ASCAP and its and for
overy of rovalties ch had
een paid zo the organizations and
their members over and above any
equitable basis decided upon. Even
a consent decree, it is pointed out,

are spon-
, Inc., for
is Blackett-

Wheaties. Th
Sample-Hummert,

N B C

KJR listeners
are afforded
NBC sustain-
ing programs

Fisher's Blend
Station, Inc.,
Operating
KOMO - KJR,
Skinner Bldg.,
Seattle, Wash.

Consent Decree Seen in ASCAP Suit

(Continued From page 16)

would prove legal basis for such
suits. .
The prayer of the government’s
suit, summarizing the demands of
the Department of Justice of the
defendants, and specifying that
they be perpetually restrained from
certain specific practices, follows in
full text: &
Wiherciore, petitioner pra
That wr of subpoena issue, di-
ed to each defendant, commanding
defendant to appear herein and
wer under oath the allegations con-
redd i this petition and to abide by
ul perform such acts and decrees as

re

the court may make in the premises;
That the  eombinntions,  conspira-
cies, agreements, and activities of de-

dnts deseribed in this petition e
red to constiture o conspiraey in

ool interstate pd foreign
atd commerce, and to e illey
in vielation of the Act of Con-
approved July 20 INU0, known

< the Xherman Antitras
t the following
»dillegal and v

Act:

eements Lo

bherween

Ceenments -
and its members:
reements  between  de-

and itz members
and all agredments between defendant

Joehn Go Paine. as agent and trustee,
and members of defendant Associa-

moand ethe
(3 AlL greements | between  de-
fondant Ner corporiation and the
musie publishers represent hy it

(4 All eements hetween  de-
fendaunt Nociety and radio broadeast-

ing stations:

(31 Al agreements  between  de-
fendant Association and/or defendant
John G. Paine, as agent and -trustee,
and the mapufacturers of parts by
electrical transcription used for the
mecha reproduction  of musical
compositions;

That defendants and each of them,
and each and all of their respective

al

members, officers,- managers, ogents.
employes, and all- persons acting or

claiming to act for or on behalf of
them. or any of them, be perpetually
enjoined indifidually and collectively,

1) From further engaging in,
agreeing to perform, or performing.
said econspiracy or any part thereof,
or any other jconspiracy of lke chur-

acter or effect. or any of the acts.
agreements. understandings, or con-
certs  of action described in  this

petition:

(2) From entering into any agree-
ments or licenxes for the public per-
formance of musical compositions
owned and controlled by them. or .any
of them, providing for the sment
of rovalty determined upon any bhasis

cexcept such as is predicated upon free

and open competition between copy-
right owners with the royalty on indi-
viduals musical compositions fixed and
determined by the copyright owner
thereof acting independently in his or
its own discretion @

(3) From joining. becoming a part
of, or in any manner becoming asso-
ciated with, any ociation, firm, or
corporation for the issuing of general
or blanket agreements or licenses to
perform publicly musical compositions,
unless the facili of such associa-
tion. firm or corp tion are open to
all owners of copyrighted musieal com-
positions upen an identical and equal
basis and unless the general or blanket
greements or licenses issued or to be
issued by such association, firm, or
corporation shall provide for the pay-
ment by the licensee of such royalty

FEATURES

On Transcriptions
to Stati and A

Availabl
Samples an Request

STANDARD
RADIO" ADVERTISING CO.
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fixed and determined
copyright owner of each musiv
position publiely performed by
licensee; )
(4) From commencing or Droseeyt.
ing any suits or actions for allegeg
infringement-of copyright aguinst any
licensee whose agreements or licenge
may  be declared illegal ang Void
herein, upon the giving of a bong by
such licensee to secure the paymen
of such royalty as the court may
adjudge reasonable or as may he my.
tually agreed upon by the licenses yyg
the copyright vwner.
That the petitioner have such other,
turther, and general relief as the Ila:
ture of the case may require and the
court may deem proper in the prep.
1sex |
That the petitioner
the defendants its costs.
ManrtiN CoNpoy,
United States Altorney for the
Nowthern District of New Yok
HoMeRr S, CUMMINGS, ’
Attornen General,
Harorp M. Srernes
Assistant Atlorne
W BN~
Grorar PooALr,
Npectal Assistants to tie
Attorney General.
DIsTRICT 0F COLUMBIA,
Andrew W, Bennett, being dyly
sworn, says: [ am a Speeia]l 4 .
ant to the Attorney General and hare
been actively engaged in the condue
of the investigation and other work
on behalf of the petitioner in connec-
tion with thix proceeding. I hare
read the petition herein and know the
cantents thereof and am informed ang
verily believe the allegations therein
to be true. The sources of my infor-
nittion and the grounds of my heljef
are the statements and correspondence
of various oflicials of radio broadeast
ing stations, various authors, ¢om-
posers, and publishers, both members
and non-members of the Society, the
Association, and the Service corpora-
tion described in the within petitio
of various theaters, hotels, restan
rants, ete., licensees of the Society, of
various manufacturers of. electrieal
transeription records: the statements
and official reports government in-
vestigators and cor pondence, mem-
oranda, agreements, and minutes of
meetings of the defendants and others,
the originals or copies of which aw
in my possession,
ANDREW W. BENNETT.

Petition Recites ASCAP History

AFTER naming the organjzations
and individual defendants, the suit
brings out that ASCAP was formed
about 1914 to grant licenses and
collect royalties for public per-
formance: of the works of its mem-
bers. At the time of the filing of
the suit, it was stated, it had about
97 publishers and 969 composer and
author members. Management of
ASCAP, said the petition, is vested
exclusively in a “self-perpetuating
board of directors” of 24, of whom
12 represent publisher members,
six composers and six authors
The various types of ASCAP con-
tracts with stations are described.

With respect to MPPA, the peti-
tion states it was organized in
1918 and comprises 40 leading pub-
lishers of copyrighted musical com-
positions in the United States, who
control about 75 per cent of the
popular music. MPPA, it contin-
ues, has been used primarily by
its members, through John G
Paine, chairman of its board, act-
ing as agent and trustee for in-
dividual members, to license the
use of copyrighted musical com-
positions of its members in the
manufacture of parts of instrv-
ments used to reproduce mechani-
cally such compositions, and to
“enforce payment of the royalties
demanded by its members there-
for.”

As agent and trustee, states the

such

recover fl'om

(General,

petition, defendant Paine collects
from electrical transeription manu-
facturers a royalty of 25 cents for
each copyrighted composition used,
prm—ided the playing time does not-
exceed 8 minutes; 3712 cents if the

playing time exceeds 3 minutes, but’

does not exceed 4%: minutes, and
50 cents if it exceeds 4% minutes
but does not exceed 6 minutes. It
% stated further that the agree-
ments also provide that a separate
transeription  shall be made for
each station and that when once
used, it must be destroyed, or if
proadeast more than once, the .qu
royalty is charged for each time
the transcription is wused. The
close interlocking directorate of
ASCAP and MPPA is divulged.

Dealers Service Is Cited

THE MUSIC Dealers Service, Inc.,
the third organization named, i
identified as an organization cre-
ated in 1932 by leading publishers
of sheet music to act as thei
clusive sales agent in the di
tion of sheet music published by
them. All of the organizers also
are members of ASCAP, it was
stated, and all but one are mem-
bers of MPPA®

In showing the interest of the
broadcasting industry, the suit
brings out that the continued ex-
istence, success and prosperity of
a station depends entirely upon, the
entertainment offered by it to the
listening publie, and that music is
the principal form- of entertain-
ment. About 70 per cent of the
radio entertainment comprises
music, with the result that the suc-
cess or failure of each station ab-
solutely depends upon its ability

v

to obtain

from
form

The
interstate

permission or license
the copyright owners to per-
their] works.

suit then .brings out that

lcommerce necessay

involved in the operations of sta-

tions,
of sh

in the sale and distribution
eet musie and in the use of

radio as a[ means to develop sales

for sheet music. )
essential ti:\ give the court jur
i

tion.

This showing is

Petition Alleges Conspiracy

THE

in that portion of the peti

voted

on the part of

other
vears

the three
stati

with
since

fendants

combinati
strain,
hereinaftep

in violati

1890.

CRUX of the case is reached
tion de-
to dllegations of conspiracy
ASCAP and the
defendants. For several
prior to .Sept. 1, 1932 (when
year ASCAP contracts
ns became effective) and
that|time, it is charged, “de-
1ave been engaged in a
n and conspiracy to re-
the means Zil'ld methods
set forth, the aforesaid
f Zn coninerce

by

te| and f 2,
n of the Act of July 2,

[SHerman Anti-Trust Ac

Every member of ASCAP, it is

charged,

created, maintained

nas

and utilized ASCAP *as an instru-
mentalityifor promoting and main-
taining -thie illegal combination and

conspiracy
charged wWith a
oly™ in the right to licens
lic performance for profit,
musical
member
all compe

herein described.
“complete

1 is

monop-

ompositions of
It is alleged further
ition among member

ASCAP has been eliminated by the
“illegal cpmbination and conspir-

acy"”

; that

stations, advertisers de-
(Continued on page 62)

THE
NEW

Lexington Bldg.
10,000 Watis

and

30 Renewallg
\

o1

WB.

during the three summer months

Director

NBC Affiliate |

47 New Non-network Clients

L

l

Sales during, this peri%)d were

MORE THAN DOUBLE

those in the eorrespondit{ng period
of 1933 |
’ N
Advance orders for the Fall and Winter bear
further witness to the general |acceptance of

THE NEW

WB;AL

Maryland’s Only High Pther Station
FREDERICK R. HUBER

Baltimore

"1060 Kﬁmycles

107074914

YVI;

cultivation.

... CLEAR, UNDISTORTED.
POWER
WFAA-WBAP, on the only nationally

channel in

cleared

ful station on this frequency, gy or
night.

THREE
10,600-watt station . .
of rates.

northeastern part of-the State . . .

equidistant from the two cities.

areas as ONE big market.

| S (1A dortisi ]

. ... LISTENERS’ PREFERENCE

this ares, assure
listeners  of continuous, dependable
service early morning until late at
night . . . and there is no other power-

. . . COST PER MILE OF DEPENDABLE COVER‘AGE

WFAA-WBAP has a 1/0 mi]livglt per meter contour of more than
twice the radius of the average 50,000-watt station—and more than
AND ONE-HALF TIMES AS GREAT as
. and with this in mind, invites comparison p

Two cities. Dallas and Fort Worth, are only 80 miles apart. This metropolitan
area alone has a population of 528,244 according to the 1930 census.
with Dallas and reaching over into the relatively densely®“populated area of the
in the Dallas Trade Area (including the
great East Texas oil fields) there are five distinet “layers”. of population . . |
ehch with approximately 300,000—a total of about one and. half million! !

The transmitting plant of WFAA (used. jointly by WFAA-WBAP, is at a poiny
Consider, therefore, the Dallas-Ft. Worth trade

Represented "Natioﬁally by Edward Petry Co
New York  Chicago - Detroit

Dallas
) ]

Ft.Worth

THE Southwest . . . because of its rapid

growth in population and because of
the importance it has attained in purchas-
ing power . .. offers to the national

advertiser a major field for intensive

The selection of WFAA-WBAP by a majority

is backed solidly by these demonstrable facts:

... FREQUENCY (WaveLength)
WFAA-WBAP, on 800 kilocycles, alsol
is the only super-power station in the
Southwest in that choice band of fre-%
quencies between 640 and 870 kilocycles.

Every National survey gives WFAA-
WBAP an increasingly greater per-
centage as the preferred station in this
area.

the average

Beginning

San Francisco

53
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ASCAP and the Future

JUST appeared that broadcasters
weuld have to throw up the sponge ugtil the
session of Congress, and reconcild them-
s to payment of extortionate tributes to
ASCAP indefinitely, in steps Uncle Sam with
its sweeping anti-trust suit against ASCAP
and its Mmembers and affiliates.

‘The suit is a masterful presentation of the

when it

facts. It is built around the broadeasting in-
dustry’s troubles with the so-called “music .
trust” rather than other “victims” of ASCAP.

It looks fool-proof and should result in per-
manent relief.

The suit itself provides a remedy. That
remedy. is for dissolution of ASCAP as such.
and for the creation of a free music pool open
to all composers, authors and publishers, at
whatever price they may fix for their works,
and open to all public performers on an equal
basis. That means a *“per piece” method of
royalty payment, as opposed the present sys-
tem of paving ASCAP a percentage of the
gross receipts of stations, regardless of
whether ASCAP numbers are performed.

TH¢ plan'set out in the petition basically is
the-plan long proposed by Philip G. Loucks,
the enterprising and efficient young managing
director of the NAB. He offered it as a pro-
poséd selution: three years ago. He offered it
again last year when all other plans had failed.
ASCAP has steadfastly refused to consider it.
If_ the government’s suit holds, ASCAP will
have the option of reorganizing itself so as to
place the plan in eﬁ"ect or of folding up
altogether. .

It was this basic plan that the Department
of Justice, in drafting its suit, selected from
among the many alternative propositions sub-
mitted to its brilliant young attorney, Andrew
W. Bennett, in his investigation of the copy-
right situation. Too much credit cannot be
given Mr. Loucks and Mr. Bennett for the re-
spective. parts they played in paving the way
for and preparing the government suit.

Preparations must be made by the industry
to alter its music performance methods in an-
ticipation of the adjudication of the govern-
ment suit. That there will be alterations ap-
pears obvious. Broadcasters may be required
to list every number they perform, which will
entail a large amount of detail they would like
to avoid, but which is a trifle when- stacked

up against the present consequences of
ASCAP’s monopolistic rule of musie. The
Radio Program Foundation, largely a mythical
organization since its creation two years ago,
may actually become the music reservier for
which it was originally planned, and may later
require large-scale financing by the industry.

In any event, the big step has been taken.
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Now, prompt action is required by the indus-
try to catch the pieces of ASCAP, if the suit
takes that course, and coordinate them into a
fair and efficient music-dispensing
organization.

free.

A Business Convention

SERIOUS BUSINESS—business that will af-
fect the future course of the broadeasting in-
dustry—will be considered at the twelfth an-
nual convention of the NAB. All things con-
sidered, this annual meeting will be the most
“important since the advent of broadecasting.

In these days of federal regulation definitely
inclining toward the left, it behooves all broad-
casters to take inventory of their operations
and to act in concert against any incipient
movements which might impair the freedom
of their operation. That there are such move-
ments is obvious to all. i

It is because broadeasting has grown so tre-
mendously in stature that it has become the
target of those who would remodel the pres-
ent system for their own ends. There has
been much talk in the press during the last
vear about freedom of radio, censorship and
the like. There has been much propaganda
about the alleged superiority of nationalized
systems as opposed to the American Plan of
private operation. Educators and reformers
have been pounding away at programs. Poli-
ticians have been railing about alleged parti-
sanship on the part of stations and networks.

It is against this combination of opponents
that the broadecasting industry must build its
defense. The first opportunity arises at the
Oct. 1 “25 per cent hearings” before the Broad-
cast Division of the FCC. The industry’s case
is being prepared through the NAB and will
be first placed before the Cincinnati conven-
tion for consideration, alteration and appro

wval.

: Upon the showing made by the industry in

ase, the FCC will base its report to Con-
, to be submitted by Feb. 1, in reply to

‘the inquiry whether Congress itself shoyld

essay to allocate facilities to class applicants.

That is only the first phase,; but it is/all-
important, because a clean bill for the broad-
casting industry in that report 'in a large
measure will spike the \guns of the opposi-
tion, and scuttle whatever plans they have
made in furtherance of their campaign, dbvi-
ously directed toward ultimate government op-
eration of radio.

Broadcasters should attend the convention
prepared for business. | All of the sessions|
important, because practlcally every topi
the agenda in some fashion reverts to|the
basie lﬁsue—fedelal 1egu1atmn of radio, [and
means of plewentmg it from going hog-wild.

on

>

t

are |

|
\

Don Lee

IN THE DEATH of Don Lee, radio broadcast.
ing lost one of its real pioneers and one of
its most progressive leaders. He was far.
sighted enough, as an automobile dealer, to
see the possibilities that radio held for pro.
moting his business as long as a decade agq;
he was astute enough seven years ago to take
over the moribund KHJ from its apathetic
newspaper owner and bring it up to first rank
among Los Angeles stations; and he was vis.
ionary enough, up to the time of his death, to
encourage his own laboratory for the devel
opment of television. Unlike most persons’in
busginess, particularly in show business ang
advertising, he always avoided the limelight,
In recent years he would not even allow news.
paper reporters to interview him or photog.
raphers to take his picture, always remark.
ing that he was “just an ordinary man who
didn’t want any publicity.” A man who loved
life, who held the esteem of his employes and
who was highly respected even by his bitter-
est competitors, his untimely passing will leave
a distinet void in radio circles.

The Radio Show

TWO RADIO program surveys of more than
passing interest have just been conducted in
the musical field. Naturally, they have direct
bearing upon the business side of radio, since
anything that improves programming is bound
to increase listenership and thereby tend
toward further uniting the aims of advertiser,
agency and station. )

Dr. Sigmund Spaeth, better known in-radio
as the “Tune Detective,” finds a xeal need for
development of the radio rhusical comedy, with
the greatest authors and, composers enlisted
to write exclusively for the air.
born, musical eritie, from his questionnaire,
senses a demand for improvement in present-
day radio instruments to increase the fidelity

" of reception and thereby make radio as im-

portant a musical influence as it is a dissemi-
nator of education, social progress and po]m-
cal opinion.

Both points seem to be well taken. The
radio musical comedy already has made its
bow in a limited way. Few shows have been
written exélusively for the air by outstand-
ing authors and composers, but there have
been many excellent radio versions of musical
comedies and light operas which have proved
eminently successful.
sive radio musical comedy, and, in fact, of
more exclusive “legitimate” shows for the air,
daes not appear to be far distant. American
radio programs, admittedly the best in the
world today, will naturally break into this
new sphere of entertainment as soon as the
demand warrants.

{The second survey’s object, while it may be
new to the musicians whom Mr. Sanborn.can-
vassed, is really :old to the radio industry.

. Actually, it is the old “high-fidelity” reception

issue in new clothing. Radio transmission, by
and large, already is in the “high-fidelity”
class, but this fine quality reception has been
lacking to many because millions of low-qual-
ity receiving sets are in use. Once the manu-
facturers begin producing “high fidelity” sets,
now an_ object of laboratory study, and once

‘they are merchandised to the public, the goal

of home reception equal in quality to the
original rendition will be within reach.
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We Pay Our _Res‘pgcts_To—

JOHN JOSEPH GILLIN, JR.

“4 YOUNG man’s game”—that is
the catch phrase so often used to
deseribe radio. As Exhibit A, we
cite John Joseph Gillin, Jr., who at
929 is the head of one of the Mid-
dle West’s most progressive sta-
tions—WOW, Omaha.

Dashing and energetic in spite
of his diminutive stature and boy-
ish appearance, “Johnny” Gillin is
the leader of the ‘Young Turk”
element just beginning to grow in
the broadeasting industry. A nat-
ural sort of organization man, he
dotes on that kind of activity. In
fact, he is the acknowledged leader
of Omaha’s young business and
professional men in his capacity as
president’ of the Omaha Junior
Chamber of Commerce, one of the
most active in the country

When John Gillin wore knee
breeches in his grammar school
days, he was at the top of his class
both in scholarship and activities.
In high school it was the same
way; he was class president during.
each of the four years. College
didn’t deter "his pace; for three
years he was also president of his
class at Creighton University, in-
Omaha.

It was only natural that two
years ago, when Johnny became "
commercial program director of.
WOW, he should plunge into the
activities of the NAB with zeal
and spirit. “He is a member of the
important Legislative Committee

* and chairman of the Elections and

Credentials Committee. It is ap-
parent that he will be identified
with other and more significant
work for the industry as the years
pass, because he is that kind of a
chap.

John Joseph Gillin, Jr., is one
of those home town boys who made
good, and at home at that! He
was born in Omaha, March 1, 1905,
the son of a certified pubhc ac-
‘countant. His father had been-
head of ‘the Louis Murphy, Gillin,
Holland Co., firm of certified public
accountants, the only member of
which living today is the present
U..8. Senator from Iowa, Louis
Murphy.  Prior to the organization
of this firm, the, elder Mr. Gillin
was chief income Yevenue agent in
charge of Nebraska and Iowa un-
der President - Wilson.

. was held i

“auto dry

After ‘

completing grammar
school, *“Johnny” enrolled at
Creighton University Prep School,

from which he was. graduated in
1923. Theke he proved to be one
of the fastést sprint athletes in the
state, winning four letters in track.
He also pitked up three letters in
football anfl two in basketball. He
found time, too, to serve as class
president for four years, to be-
come a mpmber of the debating
team and tp win the elocution con-
test in his|junior year..

Then cafme four full years in
college, fr¢gm which he was grad-
uated in 1927, majoring in philoso-
phy and history. Here is a thumb-
nail sketch of his campus life:
president pof his class for three
vears; a mgmber. of the track team
for two years; college elocution
contest winner in his sophomore
vear; member of the debating team
for three years; the arts and sci-
ence representative on the board
of governor's of the student’s union
during his last two years. He was
chosen to |represent . Creighton: at
the bi-centennial of the canoniza-
tion of St.|Aloysious Gonzaga as a
Saint in the Catholiec Church, which
Rome in 1926. In his
senior year he was one of the foun-
ders of Alpha Chi Kappa, society
of graduaties of Catholic colleges
under the Jesuit Order. During his
junior yearihe was elected to Alpha
Sigma Nu,| national honorary so-
ciety.

With col ge over, Johnny Gillin
at once wert into radio. At 22, he
became asgistant manager of the
Chicago offices of National Radio
Advertising, Inc., radio station rep-
resentatives. For two vears he
served that organization, and in
1929 he returned to Omaha for one
of his clients, Kozak, Inc., of Ba-
tavia, N. Y., manufactmers of an
cash. He "represented
that organikation in six states, and
at the same time attended Creigh-
ton Univerpity law’ school. ~Com-
pleting his|law course in 1931, he
returned to his first love—radio—
and became chief announcer of
WOW. A year later he headed up|
the station staff as commercial
program director.

“Johnny’l Gillin’s penchant forﬂ
work is reflected in .

BROAD‘C STING
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PERSONAL NOTES

JESS WILLARD,
ger of WJRYV,
promoted  to

commercial mana-
Washington. has been
assistant  manager by
Harry X, Butcher. dirvector of the
Washington offices of CBR, M.
Butcher retains the title of manager.

SAM PICKARD. vice president of
CBN, has left tor the Pacific coust
to contact CBN member stations dur-
ing the next month.

DON CAMPBELL. formerly
ger of KUOA, Fayvetteville.
been appointed commercial
of  WXGN, Birmingham.
mingham station also
appointment of Jack Keasler, from
KOMA, Oklahoma City, asx produe-
tion manager, and H. H. Tonn, of
KFXJ. Grand Junction, Colo. as a
member of the sales staff.

MONA THOMAR,
“Thrift Fuamily
Denver, for
aildressed
Club in

“The

tising.

E. M. CLAYTON has joined the salex
staff of WACOQ, Waco, Tex.

N
mani-
Ark., hax
manager
The Bir-
announces the

who conducts the
series- over KFEL

Nears. Roebuck & (Yo
the  Denver  Advertising
Auzust on broadeasting as
Nugar Coated Dill7 of  adver-

WILLIAM MALO, commercial man-

“ager of WDRC., Hartford, is building
.i new summer home at Madison,
Conn.. which he will call Malo Alto
~nd  which is ,patterned somewhat
afrer Hawthorne's famous house of
seven gables.
BIRT FISHER, manager of KOMO
and KJR. Seattle, has completed his
new  beach residence and estate at
Three Tree Point on Puget Round,
just south of Seattle.

WILLIAM A, SCHUDT, Jg., man-
ager of WBT, Charlotte, N: C.. has
been awarded a scroll of honor
through the Charlotte distributors of
General Electric Refrigerators for his
work in the field of radio.

SIR JOHN REITH, director gen-
eral of the British Brondcustin;: Corp.,
sailed from London Sept. 7 for South
Africa to be gonetwo to three months.
He will advise authorities on the pros-
péctive reorganization of the South
African broadeasting system.

HEXNRY GREENFIELD, advertising
manager of the Jewish Daily For
ward. which controls WEVD, New
York, has also taken over the manag-
ing directorship of the station.

ARTHUR CROGHAN, national sales

manager of WDGY, Minneapolis, and
Miss Gertrude Faue,’ office manager,
have taken charge of the station in
the absence of Dr. George W. Young,
owner, who was seriously injm‘ed
Aug. 18 when a- storm crashed his
plane just_after he had landed on a
lake near Brainerd, Minn,

ARCHIE JOSEPHSON., manager of
the Columbia Radio-Phonograph Co.
sound-on-dis¢  department in, Holly«
wood, has resigned, effective Sept, 135,
after several years in that capacity.
- He expects to remain_ in Southern
California  in the same” line or an
allied. field. ‘ ;

his local activities, too. En 1933
he was elected chairman: of the
board of directors of the i Omaha
Junior Chamber of Commeice and
thm year became its president. He
‘is a director of the Omaha Au-
tomobile Association, vice presi-
dent of the Missouri Valley Broad-

casters Association and director of

the ‘Omaha Air: Race Association.
Attractive ari, charming Mar-
jorie Johanna "Pa
became Mrs. John J. Gillin, Jr; in
August, 1930. They have one
daughter, Joan Marjorie, now 3.
Johnny’s hobbies—well,
else .could they be but people, or-
.ganization and radio law? {

ductions,

ulsen of Omaha ;

what

3

BEN 8. McGLASHAN. “owner of-
KGFJ, Los Angeles, plaw muth in
the list of 18 aspirants fir a suite

senatorship in the August ]»1lmnw~
in Los Angeles. He ran for Republi-
can nomination in the Thirty-eighth
District. .

GRACE GIBSON, =ecretary of the
transcription.  department at 2GB, 7
Nydney. Australia, was to land fn Los
Angeles Sept. 13, Atter two or three
weeks on the coast. she intends [to
return to the station.

GER‘%LD KING. manager of KFWE,
Hollywood, left for the East late:in
August with the expectation of com-
pleting business contacts before: tak-
ing in the \-XB-owmenrum on  the
return journey.

JO\I-,PII LOWE, of ‘Lowe Features,
In n Francisco, vixited-Losx An-
geles early in September on a tour
of transcription  studios preparatory
to .dsing radio in’ exploitation cam-

. paigns for clients.

J. HOWARD

JOHNRON. of the

sales ~taff of KNX. Hollywood, has
pointed director of radio ad-
rtising for Ilw Max  Reinhardt
presentation of “Midsummer Night's
Dream™ 1n the Hollywood Bowl the

middle of Neptember.

DON GILMAN, NBC vice president
in charge of the western division, hav-
ing returned from several weeks at
the-Hollywood NBQ studibs, is plan-
ning a trip te New., York in latter
Neptember, and hopes to attend the
NAB convention at Cincinnati en
route. v :

BEHIND ,
THE MICROPHONE

¢HARLES (Chuck) SEAMAN, for
five vears chief announcer at WJAY,
Cleveland, has joined the announec-
ing staff of KTUL, Tulsa, Okla. |
ERWIN LEWIS, formerly city editor. .
of the Carisbad (‘\ M.) Current [Ar- -

Jux, has joined the continuity staff
KTUL, Tulsa, Okla.

HOWARD BECKER, formerly
vertising. manager of J. Kennard. &

Nons, St. Louis, has joined the e¢on-
tinuity department of KMOX, | St.
Louis.

JACK FOY, of the staff of WHAM,
Rochester, ). Y., is pubh\lnn' a
book of sengs.

BIL 1 PHILLIPS, plov.ludlon c¢hief
0, Boise, Ida.. was married re-
Lentl}f

HARLES FLAGLER,
been broadcasting for ~Zinsmaster
Breads on KSO and WOC-WHO,
Des Moines, has been signed for the
fall season by WSGN, Bumm-*],.un

WILLIAM DAVIDSON, tormérly an
announcer of KNTP, "St. Paul,| has
been added to the announcing staff of

Hollywood. He replaces
Glenn Jones{ .

BARON KEYES, on KFI and KHJ
several years ago with his Llu}ﬁ ren’s
hour, has come b“l(‘l: on the air after
a two year absence. His new affilia-
tion is KECA, Los, Angeles,

|
HERBERT DENNY. former khief
announcer of »XER, Dr. Brinkley’s
station at Villa Acuna, Mexico, which
is now off tife air, has joined th an-
nourcing staff of KTAT. Fort Worth,
and has started a \punsh class of
<the air.

LAWRENCE J. hEATI\(x formerly
‘on the stage in New York, .lppelrm"‘
in *en in‘White” and other|pro-
has joined the announcing
KGW and KEX, Portland,

who |has

staff of
Ore.

LIGON SMITH, banid conductor lms
juined the staff of WFAA. Dx]]_as,
which' now - boasts three outstanding
‘Southwest conductors as staff mem-
bers. The others are Alexander Keese
and Begrl Lambertz.
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The Most
Strategic Position on
The_vDialfin the Middle!

1030 k¢

CKLW-—the only Columbia outlet
in the vast Detroit area—consistently
broadcasts more network and local
commercial programs than any other -
local network station!
vou should use CKLW,

KGO TECHNICAL CREW._This is the transmitter staff of KGO, San

Francisco:
Atkins, A. E. Evans,

Left to right are: M. Q, Smith; H. C. Dunton, J. I. Ball, D. H.
station engineer, A. E. Fisher and A. E. Eldredge.

. of the con-
1\(2\\' and
24
RUCCLE(
vonte
TOM
OR

Neptember
const ottice, ac-
Lhisz  ITollywood  repre-

AL \\ ARNER,
<L 1.

has been added to

of hu\(k Okla-
< (Kessl

of Las
production st of

also joined the

KOMA.

That's why

5,000 Watts
Member 1030 Ke.
BCQLghﬁE[ék In the Middle
Sasic Melwe THE INTERNATIONAL STATION of the Dial
Windsor offices— Detroit offices— '

Guaranty Trust Bldg.,
Phone—4-1155

Union Guardien Bldg.,
Phone—CAdillac 7200
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ARTHUR W. (“Tiny™) STOWI,
has rvesigned from WSM, Nashville,
ax o eontinuity  writer and announcer,
o join WIS, ( go, in"a similar

capaeity, He has won wide acelaim

ax L sports commentator,

CLARENCE IHAMILTON annonncer
of KIHJ. Los Angeles, aud Mrs. Ham-
ilton are parents of a son, horn
Aug, 81,
AUNTIN PETERSON, producer of
the Happy-Go-Lucky Hour on KFRC,

I o, was married in Reno,
. 190 to Miss Audrey Marks
unento.

RKE \\I"l‘H ROBINSON, announcer
at . New  York, and MMiss
h : Chrter Breed. of Corning,
N. . were married in the Cathedeal

at Garden City, L. L. Aug. -
spent their honevmoon in Nova Scotia.

MISKR B, (Tiny) TARPLEY has
quit the New York Herald-Tribune

Syndicate to join the press relations
department of WOR, Newark.

ROY GEORGE formerly with WAPI,
Birmingham, and more recently with
RKNOW, tin, Tex.. has 1omod the
announcing staff of KTSA, San An-
tenio, Tex. Irwin Baum, formerly of
SONO. [an Antenio, also lhas joined

with
stant
operations of
under Burt Me-

JOHN F.
CBX. has
director of
WMCA and
Murtrie.

QUAYLE. former
been appointed
program

ABS

W. H. HARDY. recently
nia, has beeu named
of WBCM,
tonn Lee

of Califor-
general manager
Julfport, Miss. Hamil-
and James Hutchins will he

“associated with him.

HUGH STUDEBAEKER, WBBM,
Chicago. announcer, has been forced
to take a leave of absence because of
throat infection.

JERRY MOHR. announcer who
rransferred two months ago from the
C'BS  New York headquarters to
WTIC. Hartford. has heen absent
from the studio w\vml weeks, owing.
to illness,

Advertisinfg Agencies
Buy Power and
Network Affiliation

We have neither, so
why tell them that
K F E L carries a
higher percentage of
 localadvertisingthan
any Colorado Station

- HOTEL

. ALBANY K F E L DENVER

[ : :
BROADCASTING . September‘IS, 1934

IN THE
CONTROL ROOYN

ALTON . IIART. formerly With
KUOA. Fayetteville, Avk.. has joineq
the engineering staff of KTUL. Tuls,,
Okla.

CLARK SAUNDERS, chief engineer
of KIDO., Boise, Ida.. and Mrs. Syyp.
ders are parents of a daughter, bory
in August.

J. H. DeWTITT, Jr.. chief engineer of
WRM, Nashville, flew to WVishing-
ton in August to represent W \[B
New Orleans, as technieal advisor in
its  wave length controve with
WADC, Akron.

. T. LEE has been appoiuted chief
engineer of \\ SGN, Birmingham, pe.
placing G, B\\hnp

JOSEPI \UVY. control upr'ldtnl of
the CBN Chieago division, cut
and braised in an automobile ma ision
near Chicago in late August,

. ITANSON, chief sound engineer
tm the Tox Film xtudios in Holly
wood, has transferred his mtou[
rights on : ng lead serew (e
vice ro the Universal Microphone (o,
Inglewood, Calit. The company will
use the device on its recorders for
radio stations, whereby broadeasters
can keep permanent records of their
programs and auditions.

rsy

Advertisers, WLS Take
2,000 Children to Fair

WLS, Chicago, in cooperation with
its listeners and several local
manufacturers, this summer is
providing 2000 orphaned, crippled
and underp11v1leged youngsters
with “The thrill of a lifetime.”
Each Thursday, from Aug. 23 to
the closing of- A Century of Prog-
ress on Oct. 31, 250 children are
entertained on the Exposition
grounds. :

Homer Griffith, “Fllendly Phi-
losopher” of WLS, conceived the
idea. His appeal to listeners for
funds to carry out the program is
meeting with ready response.
Enough contributions were re-
ceived at the  station during the
first two weeks to take 1,000 chil-
dren to the Fair. Business organi-
zations cooperating with WLS in
providing food, transportation and
entertainment include, each week,
The Ford Motor Co., Curtiss Candy
Co., Mars Candy Co., Wm. Wrig-
ley, Jr., Co., Swift & Co., and A
Century of Progress.

Es
?

Noted Artists Undertake
““Radio Schools’’ Expose

A COMMITTEE has been formed,
with Mark Warnow as chairman,
to expose the racket in radio
schools, which are now reported to
be flourishing in many large cities
of the country. Many of them use
spurious testimonials over the sig-
natures of nationally known artists
to lure pupils whom they promise
jto build up to star proportions.

In addition to Warnow, Johnny
|Green, Everett Marshall, Frank
Cxumxt and the “Voice of Experi-
;ence” have found their names be-
vmg used in this connection, and
| they constitute the committee. The
. “Voice of Experience” will devote
!some of his time on the air to
warning the ‘public against the
racket, which flourished in the
movie business ~until -publicity
killed it.

The Business of Broadcasting

Current News About Accounts, Pending Schedules, Transcriptions,
Agencies and Representatives} Notes from the Stations

" STATION ACCOUNTS

sp—studio programs k
t—transcriptions ]‘
sa-—gpot announcements Cl
ta—transcription announcements

KXNX, Hollywood

Dodge Motor «7o., Detroir, daily
month, thre Ruthrauf & R
Heago.

Gardner Nu

WOR, Newark
New ‘101k Evening Post, 3 speeial 15-
sp fed from  WNEW,

Hotel Co.,
Ind. (Plito
-minute DTO-
. W. Kastor & Sons,

3?1'

o Towa

WHEC, Rochester, N. Y. |

Doyle Texaco Co., Ro(hesier {Texaco
oline}, bu iseball | game reports,
ewal for \epteml)ex, thru Hutch- Thomas
1u- Advertising Co., Rochester. N, J.
\\nl\emmlmpire }.{eﬁniug Co., Ol rh'm Frank
City, s (Woll's Head oil), weekly Richiield Ol
w20 weeks direct. ichtie 1‘
Tide Water Qil Co., Plttsford, v
(Tvdol sasoline), 6 sp

T
NLY. h'u‘ Hm.r\

weelly, 13

Ili\v (&

weeks, diree nde Qi1
Pure Quill Gasoline Co., Rochester, weekly, \1
weekly sp. weeks, thru Ne “ Donuell, Ljod
Hanford & Forman, Rochaggter - Dill's
Carter Medicine Co., New Yo iv KOMA, | Oklahoma City thru \EL(L aun-
pills). 1()0 sa, thlu Spet Broadeast- c
Watehitower 1 m Neow
: - » e
“o., Battle Creek, Mich. ‘ ¢t weekly, thru
s), 26 daily ¢, direct. ! - Y.
I[owl Jel‘t

Co., Baltimore (Amoco
. o6 sa, thru Joseph Katz
Jaltimore.

Lnui\o
Louis.

1 =l
Co., Ine.. Leroy, N. Y. I\m,\ (0 1\ . thru

( 3 Snl}, 15-minute ¢, once

weekly, 52 thru  Hughes-

Wolfe o, y

i Syracuse (Kel-
). 02 daily sa, direet.
Firestone  Rubber  Co., Rochesier

- Y ie D
branch (tires), 26 sa, divecr. WHP, Harrisburg, Pa.
Chevrolet Motor Co., Detroit, 30 sp, o., Atlanta. 3 7 week-

-

thru \II'{:xl'b(,‘mnVﬁ\ Co..
Philip Morwris & C ( I\TLI Tul: OLIEI
nyer{p:l, 100 se, thru Biow Co.. 7 S8,

NY Knox  Co.,

Rochester,

Co.
thru Ruthrauff & Ryan,

C
Iy, 7 week,

Detroit, 3 t

Kansas thruy Ruthrauff &

{(Cratex).
ru Dillon &

< weekly £, 24| W ONLYL
KMOX, St. Louis Rirk, Kansa
- - , \o'uk;l Co. I\(fn (proprietar- RTSA, San Antonio
algreen rug  Co,, Chicago., daily fes), 302 say 11 Advertis- 3ond o
time signals, thru I)l(lk‘ B. Epstein, ing Agencr, ‘I bh{:u e ey

( flashligh

Chicago. : .
thru General
Y.

Hemphill-Di e\el Nchool,
National Toilet Co.. Paris

Ky. (Na- (engineering| course),
dinola face 1)0“(1(’1) sp weekly, . Alber A"ehu ;
thru Roche, Williams & Cynnyng- a, Hot
ham, Chicago. thru [Harry
Brown & Williamson Tob: g Corp,
Louisville (Raleigh clgarettes),
daily  time signals, thru B-nten
Barton, Durstine Osborn, N. Y.
Philip Morris & Co,, New York (cig-

Angeles

thru R Broadeasting

Atkinson, Inc.  CAMPBELL CEREAL Co., North-
field, Minn. (Malto Meal) is placing
5-minute transeription programs in
numerous cities, including Los An-

Chicago. X X
Hotel Jefferson), St Louis,
Bm!ke-Connebl Ageney.

15 sa, thru

WIZ, New York

geles, Indianapolis, Milwaukee,

arettes), daily time signals, thru . N ‘, N \Imneapo‘l:, C’mcago, Dallas, De.

Biow Co.. N, Y. . \I“(Ihx“l l}}mm)‘llwu;bl &01 U““HII‘" troit, San:Antonio, St. Louis, Cinr

Ball Brothers, Muncie. Ind. (fruit phia ( Thrive dog food). 1 ap weekly. v ;

ire) "o lers, Muncie, Ind, (fruit thru The <’1f~mem< Go., "Philiael.  cinnari, Kansas City. Ehe agency
Applegate Advertising Co. Mun- phia. is Mitchell-Faust, Ine., Chicago.

ez I -
Bristol-Myers Co., New York (Ingram : '
face cream), \\(‘Ql\l\ t, 13 weeks,
thru ’_llmmp\(m Koch, Cineinnati.
Saunders  Chemical “Co., Kt. Louis
("Flight™), daily sa, direct.

KIDO, Boise, Ida.

BLM Brewing Co., Milwaukee (beer)
sa, t}uu I\ll\l Van Pietersom-
Dunlap Associates, Milwaukee.
United Drug Co., Boston (Rexal prod-
uets), 4 7, thru NBC,
Sego Milk Pxodmts
(Sego milk),
ham Co
Crazy Cry
t weekly, 52 weeks, direct.
R. L. “atl\m\ Co., \'ew York ™ (Dr.
Lyons tooth powder), 6 ¢, thru
Blackett - \unple-ll\mmmt Ine.,

Salt Lake City
52 ¢, thm L. S. Gill-
alt Lake City.

s Co., Salt Lake City, 5

\Iormn" Milks Co., bdlt Lake City
(\Iormng milk), 2 sp weekly, 52
weeks, direct.

Amalgamated Sugar Co.,
weekly, 26 weeks, direct.

‘'WIND, Gary, Ind.

al Co., Omaha (Texas
sp daily, 26 weeks, di-

The Knox Co., K nsas City (Cystex),
EG sp, thru DxHon & K 1k Kansas

Boise, 6 sp

Courtesy of Nation's Eusmess

BUSINESS CDN’DITIONS—Thxs map represents business conditions in
every state as shown in the September issue of “Nation’s Business,”

official publication of the United States Chamber of Commerce. °Although
‘only scattered ‘“‘good” spots are shown, it is pointed out that business
programs are being expanded everywhere to prov1de the drlvmg force
for an autumn upturn.

September 15, 19

NETWORK ACCOUNTS

(All times EDST unless otherwise spe&ﬁed)

A. C. GILBERT Co., New. Haven,
Conn. (Erector sets, toys), on |Oct.
19 starts “Thrills of Tomorrow,” dra-
matie show, on 12 eastern NBC-
WEAF  stations, Fridays, 6-5:15
p. m.,, EST. Agency:
Hoyr, N Y. .
UNITED DRUG Co., Boston, on Oct.
14 starts Kansas City Symphony Or-
ches on 39 NBC-WJZ and supple-

mentary statious, Sundays, 4+f:30
p. m., ERT. Agency: Street & Fin-
ney, N. X. |

h\ILR\O\ DRUG Co, Baltimore
no Neltzer) on Oct. 1) starts un-
derunnued program on 17 NBC-WJZ

xO._l\"* Fri S:30-9 p. m., EST.
ueys J. M. Mathes, Ine., )x. Y.
JOIINN -MAXNVILLE  Corp,, New
cork  (roofing), on Nept. 15 sturts

amd orchestra on

supplcnwm 1

l Tovd Gibbons
[ I

th
\]i( SND U
ar 12 mnlmvhtl’ 15 . m.

J. Walter Thoempson! Co.,
LEVER BROTHERS, Cambridge,
kLu\ soap), om QOct. T starts

ivus from outstanding Iplays
BC-WJZ and sxuu)lcmentzu-y
ms, Sundays, 2:30-3:30 p. m.,

E Ageneyn: J Walter Thompson
Cogy D 3

CARLSBAD PRODUCTS Co.j New
York (Carlsbad Sprudel Salts), on
Ot ; undetermined program

on 2 SAL stations, Sundays,
4 n()—o 1» m., EST. Agency: H. M.
h)o;yvmermr Advertising  Agency,
EMERSON DRUG Co., Bdmmovle

(L romo Neltzer)
*All AbourzYou,”

on RNept. 5 started
with Harold Sher-

man, psychologist, on T eastern CBS
stations, Mondays, Wednesdays and
Fridays, 10 :30-10 Q. m. &-'enm
J. M. Mathes,:Inc,, N.-X.

i
REPUBLICAX State Committee of
Massachusetts  (state  gubernatorial
campaign) on Sept. 23 starts a series
of thirty 13-minute periods and two

- 1-hour periods on 5 Yankee Network

stations, through Nov. 5, varying eve-
ning time, Agency: H. B. Humphrey
Co., Boston, ;

PROCTER & GAMBLE Co CGincin-
11111 (Ivory soap) on hept | starts
“The Gibson Family,” musical com-
edy, on 32 NBC-WEAF and supple-

mentary stations, Saturdays, 1 9:30-
10:30 p. m. Agency: The Blackman
Co., N. X !

\T]‘RLI\G PRODUCTS, Inc, New
York (Phillips Milk of ’\Iagnexn), on
Sept. 28 renews “Waltz “Time,’! with
Vivienne Segal, Frank Munn and Abe
Lyman's orchestra, on 18 NBC-
“WEAF stations, kudd\: 9-9:30 p.
m. - Agency: Blackett- \ﬂnplevIIum-
mert, Inc., N. Y

GENERAL FOODS Corp.,

New 1" rk

(Log Cabin syrup) on Oct. 3|starts
Lew . White, organist; Lanny Ross,

Gloria LaVey, S voice chorus and or-
chestra on 13 2 BC-WJZ stations,
Wednesdays, 8 oO-S p. m., EST, with
repeat at 11 2 midnight {for 8
NBC-KPO ations Ben-
ton & Bowles, N. Y.

WELCH GRAPE JUICE CoJ, Chi-
cago, on Oct. B starts Irene Rich in
dramatic scenes of Hollywood jon: 12
NBC-WJZ stations, | Fridays, B-8:15

Agency:

p: m., EST. Agency: H. W. Kastor"

& Sons, Chicago.

IO\IAb J. LIPTON, Inc., (Hobo-
N. J. (tea), on: bept 10 gtarted
"‘Blue Monday Jamboree,” \driety
show with Harrison Holliway, master

of ‘cetemonies, on 13 Don .Lep:CBS

8 p.m., PS
brey Co., New York ‘Clty

%
i
i
§ .
f

Charles; W.

stations, from KFRC, San Francisco,
T. Agene¢y: Frank; Pres-
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NO
LIARS
HERE!

Figures dea't lie and these pur-
veyors of truth certainly tell a
mighty Dewer‘.:) story about the
sopularity of WW VAL

night, August 25, marked
consecutive  Saturday
night public appesarance of the
famous W W VA Midnight Jam-
boree and wound up August as
the ‘*»cqesr month of the Jam-
"crﬂe s existence. 11,128 WW VA
i ars PAID their way into the
ol Theatre to see their fav-
stars perform during the
Here are the exact truth

Saturda
74

*b

Rt

~August 4 ... 3,087
August IH .. . 3,192
August 18 . . 2,469
August 25 . 2380

Tatal Admissions = 11,128

The experienced showman will
agree that it is next to impcssnbie
to pack in 11,128 "Paids" in four
consacutive shows from a towp-of
65,000—particularly so after that
show has run for 74 sfrmgH
weeks—and that's sense! Buf' you
can bet your bottom dollar_that
the W W V A Jamboree pulled its
11,128 fanms during August from a
lot of territory outside of Wheel-
ing. Eastern Ohio, Western Penn-
sylvania and Southern West Vir-
ginia contributed plenty fans te
make up this amaxing total.

All of which proves that we're not
liars when we say you've got to
consider WW YV A if yéu want to
effectively reach Eastern Ohio,
Western Pennsylvania and West
Virginia via the radio route.

5000 WATTS

IWWVA

1160 KILOCYCLES

West Virginia
Broadcasting Corp.

Hawley Bidg.
Wheeling, W. Va.

Columbia Station

Representatives ‘
J. H. McGillvra, 485 Madison
- Ave., New York City
John Kettlewell
634 Palmolive Bldg.
Chicago, Il

"\Ln ne Co., Los|
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1‘\(1\%1\1! MOTOR CAR Co. De- NBC CHANGES: M. J. Breitenbach
on \ept*hl\L starts Ii‘:lk)lggtréi ﬁ) pylolgr:t\m. scheé]gﬂed]to stézrt Oct. Local Acts to be Used‘?
Toade " wit awrence . will start on that date, but time 3 i
~,ru and John B. Kennedy as will be 2-2:15 p. m., EST; Dr. Miles IIl VICk Serles on C
er of neremomm on basic NBC- Labomtumei ‘\atxonal Farm Dance”’
work plus CRCT and CFCF,  on Sept. 15 shifts to bnturdme, :30-
3 Ageney:  10:30 p. m. and 11-12 midnight; Mo- ical Co., Greensboro, N. C., and
R hx\\liht:ir_pe t DMills' Q\Iohd\\k Treas- Hubbell Robinson, Jlk gccount ex.
. . ATEL Min- ure Chest” on Sept. 9 shifted to Sun- .ecutive of Young & Rubicam, New
:-“\ AZY W %}Fﬁgﬁz}i r\E& ) éln days. 2-2:30 p. m., retaining Thurs- York, were to gogto Cleveland, Sep
NBC- 1(13:1,\' program, %D :tl) 1"0 ’“’01" \III"HE 7 to audition a local artist for
N 0. program, starting Oect will be
"} E: *\% II?F"‘ES?'\\‘IU‘]dé‘L‘.I‘ carried Mondays and Thursdays, 7:30- DWW Viek series shortly to start
m. eney ¢ bowmall 8 ¢ 7:45 p. m.. EXT; Proudent Mutual on CBS. The tentative plan of the
MOLLE Co. Bedford. O. (shaving  Life Insurance Co.’s_*“Story Behind series is to have a leading local
cream) on Qct. 3 starts program to  the Claim,” starting Oct 2, will shift act in each city having a CBS ou
derermined on bd;xc} ;BL-W JZ time to Tuesd 9:15-9:30 p m., let carrying the Vick series, and
c(kl(i\bl?e Bt {5{ with repeat 1:15-1330 u. m. picked with the did of local radip
° b L editors, take part mNone of the
- VICK CHEMICAL Co.. Greensboro, broadcasts, going to New York'at
\\{LD\I‘EI:\\“ I?)ILTE t L:E)\g”\& etf?\jtloo{{l N. ¢ (Viek's V aporub and throat the sponsor’s expense for the show
‘1 < *mv“l) \nle’m Ea MeCon.  drops) on Oct. T starts “Vick's Open The CBS series, titled “Vick’s Open
3 s - i,t\ o Pl iradars, House” with Freddy Martin's orches- House” starts on 60 stations Oct.
5 b om. Name aceount has TR and other talent to be announced 7, to be heard Sundays, 5-5:3

Well
9 started program on b

day’s,
N

[ITN 51{1\{11\ program, ;’)“ ,;1‘0 {i‘: ‘\‘f}:}’]‘&‘ \{2?“‘1: A“I&’ll,)':\ p. m., EST. Vick also has sign
m..o for another I G Ny for 17 NBC-WJZ stations starting
Wi Y ““]‘:\ - Ih\xiti- Oct. 1, programs to be heard Mon.
Humet & MeDonald, Chictga, ' —_— days, Wednesdays and Fridays
THe : = 7:15-7:30 p. m.; EST.

WYETH CHEMICAL Co. New e coe N .
York (Hill's nose drops) on Sept. 30 Fexas Net Formed

stargs progeam 1o be determined on FORMATION of the Texas Qual- ager of WFAA, - The state net.
J.: x}B\kL s \‘:;;;:\ Quﬁﬁ:}:wtriﬁiig' ity Group, a network comprising work is scheduled to begin ope;
Hummert. In . S, Boyle ‘WFAA, Dallas, WBAP, Fort tions with permanent telephon
show scheduled to star this time Worth, WOAI, San Antonio and lines Sept. 10. The four stations
Sepr. 30 shifts te \uudan, 2 0 p. KPRC, Hbyuston, was announced have a combined power of 101001)
m., both accounts being subsidiaries  Sept. 5 by Martin Campbell, man- watts.

of American Home Produets Corp.)

STERLING P\R ODUCTS, Inc,

Wheeling., W. a. (Bayer aspirin} .

on Oct. 2 renews “Lavender and Old |

P \utIﬂH };:I Glenn uid I-;-ﬁnk OVERCOMING ) PRESS ANTAGONISM -

wn 22 stations, sdays, .« . .

b {,“1 LB stations g‘,éi‘ﬁ(,lj‘ . WOC-WHOEvulves Four Publicity Channels, Including

P.x ips mi K of magnesia on Oct. 2 re- . . .

news “Melodiana”’ with Vivienne ‘————‘—Page a Half of Dlsplay AdVeﬂIS"’\g

Segal. Oliver Smith and Abe Lyman’s ; R

orchestra on 25 CBS _stations, Tues- THE PUBLICITY problem in a patch, a weekly newspaper thh
days. 8:30-9 p. m.. EST. Ageney: city where the only daily news- city-wide circulation, to run a pa

Bl ickt‘!! Sample- Hummert. Ine., N. Y. paper, with a radio station of its and a half of pubhcxty for the sta-
BAXNK- OF A\iFRIC& San Fran- own, refuses space, has been satis- tion in each issue. Cbpy is pre-

cisco, on Aug renewed “Treasures factorily solved by WOC-WHO, pared and the pages are made u

of Time” on 8 Don Lee-Californin  Des Moines. Program publicity, as by the publicity staff of WOC-

sagens. {““ ;“1‘“"\‘1“;1 N “R\ (’Qr)g Jn. well as institutional promotion, is WHO. To publicize the page
San 'Fr.;mie::ﬂ o handled through four mediums— self, announcements are read o

b et . ) . regular station break announce- the air with additional intormatio

RIO GRANDE OIL Co. Los An-' pente g page and a half of paid about subscription ,rates to

zeles (oil a gas}h, Sept. 19 re-
;eel‘s_.s Qi‘mliig A‘H)Cg?\ f?xf bl)Dluen pubhmty in a local weekly news- paper. The result was an 100
cent increase in the city and. stal

Lee-California_stations, Wednesdays, ~Paper, a Crystal Studio each year € ] A
7-7:30 p.m., PST. Ageney: on- at the Iowa State Fair, and per- circulation for the Dispatch
ODonnell. Los Angeles. sonal appearances of staff artists little more than a month’s ti
ROCKET GASOLINE Co.. Los An- in all important centers of the Advertising space is at a premJ
"lele\ on \)epkB :%D~t1rIrc-(I \m_\'steri\: ‘state. on the radio page.
drama on 12 CBX-Don Lee Network Promotlonal Plu With- its own publicity spa
stations, \Imuh l‘uewia\\ and gs
Wednesdays. s m. PST. ANNOUNCERS use promotion V\;g)(i;WEO tnow zgnzt:it;?;‘e
Xgency : beummut & Hohmm Los plugs whenever the length of a P g'l mm 2 saf 2 d 1
Angeles. -stand-by period permits. Usually :‘::18' . C:S;‘ail:)e}cpl;}(-)egsraf:l sc}fgd B
GENERAL MILLS. San Francisco RSV, 8Te very brief, typical ex- "% _
(flour). on Aug 30 renewed “Femi- amples being: Promotion at Fai
nine Fancies® on 12 CBS-Don Lee Only one radio station in the United : : :
Network stations. Thursdays, 3:20- States has more power than WOC- AN ADDITIONAL p
3:30 p.m., PST. Agency: Sy WHO. s motion is the Crystal
Ageney. San Franeisco. N It tCOStb' a'lgua”tsr of a Htl!mm{l\'g(z;"

. A rs o ul. an equip e >-
HANCOCK OIL Cop Low Angeles WHO transmitter. : i%%ﬁle%;"gff‘ﬂ:u’“ h:jm:d‘fss
(oxl and gas).| ug. 2 started . Fifteen engineers are required to roug: &

ester

“Barnyard Seronm on 8 Don Lee- run WOC-WHO
California_statians ursdays, §:30-  Fifty personsthat you never hear
p.m., PST. Agency: Chas. H. on the air are required to keep station

Angeles. WOC-WHO ‘running.

In addltxon, longer announce-

J. Al I‘()L(ing Co.¢ San Franciseo iti
(coffee) on Sepg 18 l}enews ‘Lee Rob- ment;s clung he, regular correct

time service of 'the station are read
erts and His (dd Memory Box™ on e QI
4 NBC-KPO stations, Tuesdays, Fri- when time permits. Here is a
days and Sundays, 9-9:15 a. m.. PST. tvplcal one: ! '

Ageney: Botsford - Constantine & - Attention!  (ar owners with your

Gatdner, San Fraunciseo. - radios turned on, now riding in Iowa.
\ ska, Illinois, Missouri

SPERRY FLOUR Co., San Fran- al Ina f

cisco, has renewed for Sept. § and he“‘ our time s

Qct. 24 and Dec. 3 only, an's .. 2 peep. This giv

Magazine of the Air” on ; e on the ho

smtmns Wednesdays,
, PST. Agency: Wi

(ising Agency, San Franeisco.

P&RAFFI\F‘ LO’\IPA\'IES. Inc,
San Franqxsco on Sept. 6 renewed on
‘\\ oman's Magnzine of the 'Air'" on’
6 NBC-KPO  stations, Thursdavs,
10:40-11 a. m., PST, with KTAR
added Oct. 25. Agenov Emil Bris-
acher & Staff, San Francisco.:

ean \1se |
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Explanation: The first column of hnrl res mdwatea the frequencx in
kiloeyeles, the second the power in watts. An  asterisk (*) preceding
the figure indicates that higher power| is used during the daytime.
Italics ~indicate that the station has reported it does not sell time.
ALABAMA San Bernardino . Macon
KFXM .......... 1210 100 WMAZ 500
100 Sar& Diega Ogletharp; U
KFSD ......ons 660 1,000 WJT. 160
5,000 banCDBiezo 1330 1000 Rome
c): 330 1,0 WRGA 100
1,000 San. Francisco Savzn:ah ;
: RC vvroinnnns 610 1,000 WTOC 500
100 100 Thon&asﬂlle
10 ¢ 2 100
100
7,500 IDAHO
100 Boise
0 100 . Khmo ........... 1350 1,000
100 0 50,000 deho Falls 1320 *250
- 080000 KIDLL.132 2
n’,mgomerv 500 "RTAB .......... 580 1,000 )a}?}‘pﬁg ,,,,,,,, 1209 100
‘ 1410 500 San r““c‘““ Pocatello ' o
: le Sh.ia'l;"éi&- ............ 1280 1.000 pRais! can eazo
 Muscle San JOM KS FELERRTREES 250
WNRA Qw wlo 600 West gyvin
Sanln‘ Ana T v WTFI L1240 1,060
{REG ..oovnnn. 1590 100 {018
Santa Barbara ILLINOLS
KDB .vevvennn. 1540 100 Carthage
Stockton WCAZ 3 100
KGDM .......... 1100 250 Chicago
Stockton ! KYW .oooonnn... 1020 12,000
J KWG ..ovvinnnn, 1200 100 Chicago
WAAF
COLORADO}‘ ChicaB[:Bo ‘
1 . W M
Alairg?\?' .......... »14"1‘. 100 Chicago o .
Colorado Springs WCFL .......... 970 1500
KVOR ....1210 1,000 Chicaga
VOR e - i FCRW ......... 1210 100
Denver | . WCRW 1 1
KFEL .......... 910 500
Denver
KLZ 560
Denver
KOA
. DC“;%’F
2900 K . 500 o =
.......... 1200~ 100 i SN 720 50,000
.......... 60 KVOD (&N 500 :: .
12 1,000 Grand Junction Ch?zggf """"" 1130 20.000
. 0
.......... 1210 ~100 S o 100 WLS ........... 870 50.000
........... 1080 10,000 KFEKA ... 3800 500 Ch{émq 1670 5,000
.......... 90 *250 hﬁg‘v Ul Chicage = ~vw
< - Pueble L 9.690
1 XGHF .......... 1330 %25
.......... 1200 *100 yOGHE 0 50 100
1380 *1,000 RGEK ..oonoene 1240 00 WEHS ... 120 100
IN 3 Cicero
.......... 1200 100 CONNECTICUI ; ;
Bridgeport Ci:zr}(I)FC 1420 100
.......... 1500 100 WICC ........... 600 500 WKBL 120 100
Hartford . Decatur h
.......... 1420 100 WDRC .........:1330 1,000 WJIBL 1200 100
Hartford East Dubuqme = )
WTIC ........... 1040 50,000 BE o 1500 100
S 6o 1500 Hamrishare 21
_________ 1870 100 Waterhaes VB BQ ..........1210 100
100 WATR ......... 1190 100 . WsCILS _________ 1310 ¢ 100
a Salle
DELAWARE WIBC .eerannnnn 1200. 100
W'%Ivmnmgton 40 Peoria

Moo 14?:0 100

WTAD ......... 1440 500
{ Rockford
DIST CT OF COLUMBIA WROK ......... 1410 500
Rock Island

. Msia 10,000 WHBF ......... 1210 100

Washington Springfield
WMAL . ... 630 *250 WCBS .......... 1210 100

: Washington | Springfield
1,000 WOL ... 13%0 100 WTAX ......... 1210 100

‘Washington Tuscola
1,000 WRC Loi.iiiaa.. SWDZoLl 7

1,000 FLORIDA
1,000
1000
50,000
500
250
10
1,000
1,000
50,000
500

Clearwater
WFLA-WSUN

Gairesville
WRUF

Jacksonville

Pensacola
WCOA
Tampa
WDAE

.. 6

4..:.1150 10,000
0 1,000
......... 0 100

..... .....1400 500

Lo.ia810

100
-100

500

1,000

*50

WMT ... 600

1.000
KANSAS
Abilene
KFBL ........... 1050 5,000
Coffeyville
KGGF 1,000
250
100
1,000
WREN ......... 1220 1,000
Manhattan
KSAC ... 530 *3560
* Topeka
WIBW .......... 580 1,000
Wichita
KFH 1,000
KENTUCKY
Covingtom—~_
WCKY:. . .., 1490 5,000
Lexington
WLAP ......... 1420 *100
Louisville
WAVE ........ A 940 1,000
Louisville
WHAS ......... 820 50,000
Paducah .
WPAD ......... 1420 100
LOUISIANA
Baton Rouge
WJIBO .......... 1420 100
Monroe
KMLB .......... 1200 100
New Orleans
......... 1200 100
New Orleans
SU ......... 1250 1,000
New Orlean
BW ......... 1200 100
New Orleans
SMB ......... 1320 500
New Orleans
WL ... 850 10,000
Shreveport
{RMD .......... 1310 100

.......... 1,000
Shreveport
" KWEA ......... 1210 100
Shreveport
KWKH ......... 850 10,000
MAINE '
Augusta
WRDO ......... 1370 100
Bangor -

MARYLAND
.

Baltimore
. WBAL
Baltimore
WCAOQ ... ..., 600
Baltimore
WCBM
Baltimore
S WFBR .
Cumberhnd
WTBO. .

{1060 10,000
! 760 2,500

500

Hagerstown
‘WJIEJ. ....

MASSACHUSETTS

Chelsea
WMEX ., ...... *100
Fall River
WSAR ........ 250
Eexington
WLLH . *100
Needham
WBSO ......... 500
New Bedfurd
NBH ........ *100
Springfield
WMAS .. 1420 00
Worcéster
WORC .......1. 1280 500
Worcester
WTAG ........ 580 500 -
MICHIGAN
Battle Creek
LL

......... 1240 1,000
East Lansing !
WKAR 1,060
Flint
FDF 100
Grand Rapids
SH 500
Grnnd Rapids .
oD . 500
Ironwnod .
WIMS ..o...... 1420 100
Jackson.
WIBM .......... 100
Kalamazoo .
WKZO ...... 1,000
Lansmg
WITM *100
Lapeer
WMPC 100
Ludington
WKBZ ........ 100
Marquette
WBEO 100
Royal Oak
WEXL 50
MINNESOTA
I <
Fergus Falls | -
KGDE ..... L1200 *100
‘Minneapolis . |
WCCO  ......... 810, 501000
Minneapolis
WDGY ......... 1180 *1,000
Minneapolis s
! ceeee.. ] 1250 1,000
Minneapolis | .
WTCN cv...1.1250 1,000
Moorhend
KGFK- ......... <1500 100
Narthﬁdd
WCAL .........1250 *1,000
St. Paul i N
KSTP ........./.1460 *10,000
MISSISSIPPL
Greenville R
WEKFI 100

WGC *100
Hattiesburg

WPFB 100,
Jackson

wJ *1,000
Kosciusko

WHEF *100
Laurel

WA 100
Meridian

*500

500
Vicksburg ¢ ,\
WQBC .;........1860 ¢ *500

MISSOURI
Cape Glrnrdenu |
KFVS
Clayto®
KEUO

Columhxa ' i
RU ........ .. 630
J, ejferfson City

Kansas City
WDAF ......

Kansas City
WHB
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\‘EW

WAWZ ........ 1330

GG]
Albumuerque
KOB L. 1180
Tavi:
Ol 1370
Reswell
KGFL ..........1370
NEW YOREK
Albany
{OKO

*250

10.000

100
540
1,009
*106
1.000
5.000
30
560
100
1,009
160
100

Jamestown

Tuursr Lake
W HDL .

NORTH C XROLL\.‘\

_Asheville

WWNC L. 570
Charlotte
WBT ........... 1030
Charlotte
WSOC ... ... 1210
Durham
WDNC ...l 150
Greensbore
WBIG ... 1440
Raleigh
WPTF ... ....... 880
Rocky Mount
WEED ......... 1420
Winsten-Salem
WIS ..o 1310
NORTH DAKOTA
Bi<msrck
AAAAAAAAAA 530
Devils Lake
KDLR ..........1210
Fargo
WDAY ... ..., 940
Grand Forks
KFIM .......... 1370
Mandan
KGCU 1240
Minot
KLPM ......... 1240
OHIO
Akron
WIW .. 1210
Canton
WHBC ......... 1200
Cincinnati
.......... 1200
Cincinnati
KRC .......... 530
Cincinnati
WLW ... 100
Cincinnati
WS4
Cleveland
Cleveland
WHK
Cleveland
Cleveland
WTAM
Celumbus
WAIU .......... 640
Columbus
WBNS ... 1430
Columbus
WOoSsU ......... a0
Columbus
WSEN ......... 1210
Darton
WSMK ......... 13398
Mt. Orab
WHBD ......... 1870
Tallmadge
- WADC .......... 1320
Toledo
WSPD .......... 1840
Younestown .
WKBN ......... 370
Zenesville
WALR ......... 1210
OKLAHOMA
Ada
KADA .......... 1200
Elk City
KASA .......... 1216
Enid
RKCRC .......... 1876
Norman

50,000

*100

100

100

100

100
#1090

1,000

50,000

Ponea City

WBBZ
Shawnee

KGFF .......... 1420
Tulsa

KTUL

Tulsa
KVQOO ...o.ovis 1140

Corvallis
KOAC .. eovvnn 550
Eugene
KORE
Klamath
KFJI
‘:[ar%hﬁslu
0s

\Ied!ord

Punlxnd
EEX ... ... 1130
Portland
"KFIR "o 1300
Portland
RKGW ..., 6290
Portland
KOIN 940
Portland
KW, ce 1040
Portland
KXL ..ooooinnn 1420
Salem
KSLM .......... 1370
PENNSYLVANIA
Allemown
NCBA Lk 1440
Allenluv’n
WSAN ... ... 1440
Altoona
WEBG ..i...... 1310
Erie
WLBW ......... 1260
Erie -
WLEU ......... 1420
Glenside
FIBG ...l 970
Greenburg
WHIB .......... 620
Grove City
WSAT ... 1310
Harrhburg‘
WHP .......... 1430
Harnsburg‘
WKBO ......... 1200
Hazleton
WAZL .......... 1420
Johnstown .
WIAC ... 1310
Lancaster
WGAL ...o.oa.. 1500
Lanca>ter'
WEJC “......... 1200

thladelwhxa
AU

Phlladelphza
.......... 1500
Phﬂadelphm |
WRAX .......... 1020
Philadelphia
TEL ......... 1310
Pittsburgh
KDRKA .......... 980
Pittshargh
KQV .....
thtsburgh
WCA
Pittsbargh
JAS ... ..1290
Pittsburgh i
WWSW ......... 1500
Reading
WEEU .......... 830
Reading
WRA
Scranton
- WGBI
Scranton
WQAN
Silver Haven :
WNBQ .........1200
Sunbary i
WEKOK .........1210
Wilkes-Barre :
WBAX L.l J1210
W!Eke&Barre 5
WBR! La%.501810
W!!lilnsport
WRAK ... -1370
York
WORK ... 1.1820
RHODE ISLAND
Proyidence = o
WEA 784
Providence 3
WIAR ....... ... 890
630

25,000

106

100 °

100
500
100
5,000
500
1,000
1,000

500

250
100

50,000 ,

500
1,000
*1,000
*160
1,000
100
500
250
100
100
100

100

100
1,000

500
500

KLO
Salt Lake Cit!
KDYL .
,Sdt lee City

SOUTH CAROLINA
Charleston -
Columbia

WIS
Greenville

SOUTH DAKOTA

rookmga
K

Ver mzllwn
(USD

[ 390
Watertown
KWTN ......... 1210
Yankton
WNAX .......... 370
TENNESSEE
Bristol
WOPL oo 1500
Chatianocoega
WDOD ...l 1280
Jackson
WIIS ool 1310
Knoxville
WNOX ....o.e. 560
Knoxvyille
WROL ......... 1310
Memphis
WHBQ ......... 1370
Memphis
VMC . 780
Memphis
WNBR
Memphis
© WREC
Nashville
NYLAC
Nashville
WSM ...l 650
Springfield
WSIX ... 1210
TEXAS
Amarillo
KGRS .......... 1410
Amarillo
WDAG .....vl 1410
Austin:
KNOW ......... 1500
Beaumpnt
KFDM .......... 560
Brownsville
KPAC .......... 1260
College Station
WITAW ........ 1120
Corpus_Christi
3 S 1500
Dallas
KRLD .......... 1040
Dallas
WFAA ......... 800
Dallas
WRR ......... ..1280
Dublin
EFPL .......... 1310
El Paso
KTSM .......... 1310
Et Paso
WDAH ......... 1810 -
Fort Worth
FIZ ......... 1370
Fort Worth
AT ... L1240
Fort Worth
AP ... 800
Galveston
KLUF
Greenville
{FPM
Houston
. 'KPRC ....... vae 920
Hoaston
TRH*

San' Antonio
&()NO

San  Antonio
TSA .....

San_Antonio
SWOAL: .

*1,000

100
*1,000
*100
*1,000
100
100
1,000
500
1,000
5,000
50,000
100

100
1,000
50,000
*100
15
*1,000
*1,000
500
*+100

100

100
100

100
| *Lo00

50 000

100
100
; ,,‘5‘00~ i
w0

» VERMONT

Burlington
WCAX .........1200
Rutland
WSYB .......... 1500
St. Albans
DM ....ociaen 1370
Springfield
WNBX ......... 1260
Waterbury
WDEV ......... 550
VIRGINIA
Charlottesville
WEHC ....... ..1350
Danville
WBTM ......... 1370
Lynchburg
WLVA ......... 1200
Newport News
VGH ........... 1310
Norfolk
WTAR ......... 780
Petersburg
WPHR ......... 1200
Richmond
WBBL
Richmond
WMBG
Richmond
WRVA
Roanoke
WDBJ .......... 930
Roanoke
WRBX ......... 1410
WASHINGTON
Aberdeen .
KXRO .......... 1310
Bellingham N
KVOs ...... L...1200
Everett
{RKO ...
Olympia
KGY
Pullman
Seattle
© KJIR
Seattle
KOL ..........
Seattle
KOMO ......... 920
Seattle
KPCB . o 710
Seattle
KRSC .......... 1120
Seattle
KT PN ... 1220
Seattle
KVL .......... L1370
Seattle
KXA ...l 760
Spokane
KFE feeiareeen 1120
Spokane
KFPY .......... 1340
Spokane :
KGA ....... ... 900
Spokane
KHQ ....... ... 590
Tacoma
KM
Tacoma
KVI ...........
Walla Walla
uJ
Wenatchee
KPQ
Yakima
KIT .......

WEST VIRGIN
Blneﬁeld > ~'
F RN 1411

Charleston
WCHS
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| RADIO ADVERTISERS
| AGENCIES AND
REPRESENTATIVES

eonm—a—

RUSSEL WOODWARD, formerly
with Batten, Barton, Durstine & Os-
born, and later an account executive
with Benton & Bowles, his joined the
New York staff of Free & Sleininger,
tation representatives. working on
sales and service. Ile revently re-
' signed from the ndvertlsmg depart-
ment of Fenner & Beane. New York
stock brokers. Miss Martha McCable
“has also joined the New York staft of
Free & Sleininger. .

WINNIE FIELDS MOORE has
joined the staff of Campbell. Kellogg
and Lohr, Los Angeles ageney, as
radio account executive, She v on
1 T several years as the “Nomad
Novelist” and in dramatie produe-
tions as an actress, .

JACK I'. FRENCH, until Luitely ad-
vertising manager for the Richtield
0Qil Co., Los Angeles, has joined the
staff of the H. €. Bernsten Agency
. in the same city 1 radio executive.
' G. J. Donahue, sistant
»
l

Richfield sales and advertising, has
been elevated to the advertising man-
ager's post.

WILLIAM H. VOELLER. vice pres-
ident of Conquest Alliance Co.. New
York, left Hollywood Sepr. 1 via
plane for Mexico City.  His plans
Ccall for a return via Chicago some,
time this month. e had been on the

coast in connection with transerip-
tions for foreign stations,
W. 8. HOLIEN, Jr. has succeeded

‘N. P. Caldwell as radio director of
Hays MacFarland & Co., Chicago.
Mr. Caldwell now heads the radio de-
partment of Ruthrauff & Ryan, Chi-
cago. . B

RITA MOTTERSHEAD has been
placed in charge of radio continuity
in the radio department of Budd Ad-
vertising Agency, New York.

JAMES W. DIGNAN has returned
to the Los Angeles office of Ruthrauff
& Ryan to take charge of radio ac-
counts. J. W. Cahill, formerly with
the Los Angeles office of Beaumont &
Holman, has taken Mr. Dignan's place
n the Ruthrauff & Ryan office in San
rancisco.

EORGE J. PODEYN, formerly

vith NBC and at_one time radio di-
rector of Batten, Barton, Durstine &

rector of Donahue & Coe, New York
gency. .

EW YORK LIFE INSURANCE

New York, will continue to have .

s advertising handled by Frank Pres-
¥y Co., New York. = Because of an
r of information from a usually
liable  source, the last issue of
Bro A incorrectly - reported
unt having gone to another

" hix :xmmizmm‘in as

director of”

sborn, has been appointed radio di- .

H
M

L. D. FERNALD. formerly vice pres-
ident of Scott{Howe Bowen, Inc., and

before that with "Conde Nast and
‘other publishing houses. has joined

Fletcher & E|lis. New York ageney,

. as mandger of the markets and mediad~

department.
KENNETH PLUMB, vice president
of the Frank Presbrey Company, New
York agency, land Fulton Dent. man-
ager of their |radio department, were
in San Frangisco late in August to
arrange for sdries of CBS broadeasts
of the “Blue [Monday Jamboree™ for
Thomas J. Lipfon. Inc.. Hoboken, N. J.

DOUGLAS NOWELL. for the past
yeur with KYA. San Franeisco, sales

department, and prior to _that with
KRL, Nalc fak Utah., and

WBZ. Boston hax joined the
Nan Franeisco staff of Greig, Blair &
Spight. Ine. padio represeuntatives.

WILLIAM R. STEWARD, station
representative! in Chicago. announces
1tional represen-
tative  for WICBX, Npri Id, IIi.,
and KRKO, rett, V) h.. and as
nidwestern representative for WEROTL,
Knoxville, Terju.,

JACK DAVIDSON. 'L
radio departmpent of  Rurd
ivan. New Ygrk, has joined the radio
department of Young and Rubicam,
New York.

LA I,.\SI.\'I‘%

Inc.. New Yo
tie) will use

k (La Lasir 3
radio wi NeWspapers
in o new campaign ta be handled by
J. M. Mathes Ine.. New York.

RCA VICTOR
(Vieror radios)
othier media t

Ca, Camden, N. .
will use radio wit
wonew advertisi
campaign to rt in latrer Sept
ber., Lord &| Thomas, New York.
handles the ;u’emm:.

F. E. BARR & Co.. Chicago (Borace-
tine mouth wafgh, tooth powder), has
placed its advertising with Gale &
Pietsch, Inc., Chicago.

BOOTH FISHERIES Co. Chicago
(tish) has named Carroll Dean Mur-
phy, Ine., Chicago, to handle its ad-
vertising. W, IF. McClure is the ac-
count executive.
SPARKS-WITHINGTON Co.. Jack-
son, Mich, (ragios. electric refriger:
rors), has plated its advertising ac-
count with Eryin, Wasey & Co., Chi- -
cago.

NUNN, BUSH & WELDON SHOE
Co., .\Iil\\':mkef (men’s shoes) has.
placed its advertising account with
Gale & I‘iersohJ Inc.. Chicago.
HUMPHREYS' HOMEOPATHIC
Medicine Co.. | New York, has ap-
pointed the following agencies to han-
He its radio ‘ud\‘ertising: Phillips.
Lennon & Co.. [New York (dog reme-
dies) ; Biow C¢., New-York (homeo-
pitthic remedies).

ATMORE & SPN, Inc., Philadelphia
(mince meat) |has named John L.
Butler Co.. Philadelphia, to handle
its advertising. .

KVI reaches the TACOMA-SEATTLE
- markets economieally

- THIS COLUMBIA NETWORK STATION
‘ _ MARKETS AT ONE LOW COST|
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icanradiohictnins com
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RED NETWORK M
///////// ;
i
i
/,//////////
o’

e of '

50' The New Deal has poured a”

. . quarter billion -dollars into

WOW's coverage territory. . Crop loans, live

stock buying, and other Federal projects have

brought the purchasing power of this mid-western area up
to a point equal to normal crop years.

And, Furthermore—WOW
Is Doing a Real Job Out Here!

WOW's business for the sug\mer of 1934 showed a 609,
increase over the summer of 1933. This market is as rich
as ever, and WOW covers it completely and c9nsisfeni|y.

~

590 Kilo. Cleared Regional Channel 1000 Watts

WOW is owned and operated by -
Woodmen of the World Life Insurancer’Assg.

" OMAHA P
JOHN J. GHLLIN, Jr., Commercial Manager -
N ! -

National Representatives:

|GRIEG, BLAIR & SPIGHT, INC.
New York, Chicago, San Francisco

|

|
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New York

Faet No. 1
Fact No. 2

Fact No. 3

For Pro

shitable Coverage

‘]I‘/I(i"(’ f;ZL‘ Z)L'Gp/:’ I‘l"l'a’

e, St

“The Popular Station”

Cold
Bare

Facts

About K DY 1

And Utah’s half million people

KDYL iz Utah's most popular

“tah’s half million

KDYL
trated more populous centers
at least cost.

covers the concen-

use

/

XDYL

Representatives: -.

GREIG. BLAIR & SPIGHT. INC. \

Chicago

San Francisco Los Angeles

Salt Lake City, Utah
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STUDIO NOTES

WIIAT is Dbelieved to be the longest
remote line in the country has been
employed by KOHM, Reno, Nev. for
the last three months to furnish dance
music¢ to thel CBS-Don Lee network
thrice weekly. The program origi-
nates in the dining room of the fa-
mous Cal-Neva Lodge on the boundary
line berween Califernia and Nevada
overlooking the shores of Lake Tuhoe,
and s Upiped” 61 miles to KOH,
from where it is released to the net-
work., A staff announcer and opera-
tor from KOH drive a total of 360
miles each week to put the orchestra
on the air.
FRIDAY
in  the new
BN,

night halt-hour
auditorium  studio  of
Shreveport, La. have been
capacity  crowds  of - 500
reports John C. MeCormack,
anager,  Twenty-one arrists
are used in the "ITBS Dixie Land
Minstrel Nhow.”

DESPERTADOR™ eaptions an

programs

« t from KITOXN,
1 . with  Mexiean
f 1 done by a com-
1 even Mexican ixts.  Be-
. ¢ the Spanish- i

i fo start to w

t ts on the ai

1om. week and at 8 o'clock Sun-

On Sundays “El
‘hich means the
ont of weekday chit
to be a Mexican
am.

not

I progr

CADT. TOM DANIELS, commander
* thie Department of North Caroling
Togion, at the state couven-
tian d in Greenshoro. Aug. 26-28,
in his report commended :
WRT., WI SoOWW
WROC, WERD.OWDNC,
fur their cooperation with the Ameri-
the past year. and
cin adessting spot an-
t relative to the depart-
ment convention.
NORMAN  CLOUTIER aund  his
“Merry Madeaps™ of WTIC, Hart-
f ed on the dotted line
rneopated wares on

ion Wal as composed by
Wrumbel, former soloist of
the Made " WTIC hroadeasts. They
have also made wuax impressions of a
st of numbers composed by Lou Alter
for “Convention Girl.,” forthcoming
fe. Orchestrations for the
dis are Dbeing written by
Ronell. former Broadway music
ger now of the WTIC staff.

Want Coughlin in West

KNX, Hollywood, has been “sound-
ing out” its audience, with plugs
on news broadcasts and at other
times, for reaction on possibility of
Father Coughlin transmitting his
weekly talks from Detroit to the
coast starting early in October. ‘If
fan reaction is sufficient to war-
rant the expenditure, the programs
will run for 26 programs with line
charges carried by the priest’s or-
ganization. Father Coughlin’s
programs on an independent net
of 29 stations start Oct. 28.

REID, MURDOCH & CO., Chicago
(food products) is buying time
signals in a small list of markets,
including St. Louis, Minneapolis,
Chicago, Louisville and Wichita.
Phillip 0. Palmer Co., Chicago,
handles the account.

O’MEARA-YOUNG

the largest Ford Agency in
the Rocky Mountain Region
BROADCASTS DAILY OVER

KFEL-DENVER

Chieir first record,.

Air Transportation
Travel Is Boosted
By Radio Program
Clever Continuity

August Ticket Sales
“SKYBOUND,” a 15-minute avia-
tion dramatic program broadeast
twice weekly during July over
KFAC, Los Angeles, brought to its

sponsor two calls regarding air
travel the night of the first broad-

Inereases

- cast, two the second and six the

third. Then, on the night of the
fourth broadeast, it really began
selling air travel tickets. During
the next week, tickets to the
amount of $276.90 were sold, and
during the second week this in-
creased to $728.85.

In addition to these sales, in-
quiries about air transportation
from people interested enough to
leave their names and addresses
varied between four and eight each
broadeast night. The sponsor was
all Air Lines Ticket office, sales

- agency for ‘five lines.

August Boost 400%¢

AFTER the fourth episode of
“Skybound,” the night on which
tickets began selling, sales were
made on the night telephone every
broadcast evening until the con-
clusion of the program, but after
the last broadcast, these night
sales stopped immediately.

The sponsor’s day sales increased
over 400 per cent during August
above the amount for June, the
month preceding the broadcast.

“Skybound” began with a plane
motor which faded into the back-
ground behind an announcement of
departure time of outbound Los
Angeles planes. The plane motor

faded into a musical obligato be- -

hind the reading of prose-poetry
description of a view from the air-
line featured on the evening’s pro-
gram. This blended into the com-
mercial announcement and was fol-
lowed by the dramatic part of
“Skybound.” Three minutes of re-
cent commercial aviation news,
followed by the closing commercial
and a plane motor taking off, con-
cluded the program.

The surprising response in
sales and inquiries to “Skybound”
proved one of two things—possibly
both—that the public was tremen-
ously interested in this type of pro-
gram, or else that a great many
people are sitting in front of their
radios merely waiting to be in-
vited to buy air travel tickets.

The dramatic portion of the pro-
gram was built around three main
characters—a 20-year-old lad who
wanted to become a pilot, his old
fashioned grandfather who op-
posed him, and an airline pilot who
helped the boy attain his ambi-
tion. The story dealt with army
air mail flying, air express ship-
ping of merchandise and machinery
and private flying, and answered
many questions about commercia
aviation which arise in the public
mind. i

THREE automobile loads of radio
equipment and a crew of tvc]mim:}ns
and announcers will be sent 230 miles
into the eastern plains of Oregon by
KOIN, Portland, Ore., to broadcast
the closing features of the great
Pendleton Roundup, over the CBS net-
work. Sept. 15. ,Art Kirkham,
KOIN’s chief announcer, will describe
the great outdoor spectacles.

BROADCASTING -+ September 15, 1934

AR AFA ST

A NATION-WIDE movement for
development of the radio musical
comedy, in which the greatest con-
temporary writers, composers and
artists in musical comedy would -
be enlisted at once to create new
works solely for radio, is gaining
impetus under the leadership of
Dr. Sigmund Spaeth, composer
and musician who has been a fea-
tured air artist for several years.

Dr. Spaeth’s campaign was crys-
tallized following submission of a
questionnaire to leading figures in
proadeasting and theatrical fields,
all of whom he declared, agreed
that “an authentic new art form,”
which he called the radio musical
comedy, will soon appear. He said
this would be an art form analo-
gous to_ musical comedy of the
stage. Men of the type of Irving
Berlin, George Gershwin, Arthur
Sechwartz, Jerome Kern, Howard
Dietz and Noel Coward, and lyrie-
ists and writers of equal standing,
he declared, will certainly be en-
gaged in this new art form.

Music Appreciation Study
SIMULTANEOUSLY, the restlts
of a second questionnaire survey
dealiig with radio, but on 1:h_e
musical appreciation side, was di-

vulged by Pitts Sanborn, New
York miusic critic. More ‘than 100
leaders in musie, he announced,

have united in calling upon Amer-
jcan science and invention ‘to
make drastic improvements in
present-day radio instruments,”

For Complete Radio
Agency and Program

Service:

The Leonard F.

Winston Company

General Representatives—Adver-
tising and Marketing Counsel
Program Production—Scripts,
Artists, and Transcriptions

Features .of Distinction
Available to Advertisers,
Agencies, and Stations

Popular Programs
Open for Sponsorship

The Leonard F.
Winston Company

11 West 42nd St. ® New York City

LOngacre 5-6380

, T
September 15, 1934 -+ BROADCA@STING

toRictor com

RADIO’S OWN MUSICAL COMEDIES

Spaeth Survey Shows Movement for New-Art Form;
High Fidelity Reception Alsg

Wanted ———1
demanding an improved instru-
ment “whiich will make the radio
as imporgant a musical influence
in American life as it is a dissemi-
nator of ifleas with respect to edu-
cation, anhd social. and political
opinion.”
The majority of the musical au-
thorities v esponded to the San-
born questionnaire were eager for
immediate
technical
tion, whi
selves metely to su
types of
and to pds
in broadcas
tionnaire
agree th lt

i

i 18
ods. The ques-
they did not
n sclence and
in the i
enjoyvment

=
P
17
=

mtrer-
and

profit the radio as a musi
cal nt to a still greater

Record Stops Ships

A RECENT broadcast of a
gramaphone record by 3YA4,
Christchurch, New Zealand,
of "Rocked in the Cradle of
the Deep” caused consterna-
tion for several hours among
shipping in the South Seas
because the background ef-
fects included SOS calls in
Morse. A New Zealand com-
mercial station operator mis-
took the calls for distress sig-
nals and ordered ships to
clear the dir. The record will
not be broadcast again.

of accuracy and efficiency.
wngthose responding were Wal-
Damrosch, Adolph Lewisohn,
i i ‘h, Gustavus, L.
s, Queena Mavio and Heniot

o
121

vey drew many
the movement
in the
“This

growing national urge fér radio to
fulfill its promise of a new type of
entertainment, created especially
for radio presentation,” he said,
“is7indicated in the answers to the
survey.”

M. H. Aylesworth, NBC and
RKO president, wrote in part:
“We have a great need in radio
for those who can produce and
write for the listener as against
the ‘eye’ and ‘ear’ audience. This
does not apply so much to musie
as to the dramatic form of the
radio art.”

William S. Paley, CBS Presi-
dent, wrote in part: “Musical
comedy can be beautifully done on
the air ... I hope that a great
deal more creative energy will go
into such work.”

———FRUMESS

Colorado’s Largest Credit
Jeweler has broadeast over

KFEL, DENVER

every day since the Fall of 1929

ind I sections

icl and agricul

P ille. Sh L h. Mah

' PRIMARY COVERAGE FOR SPOT BROADCASTING in one of the country’s richest

ing portions of four states is avaifable through

the facilities of-the MASON DIXON GROUP. %~ Among the buying centers covered

in this densely populated area with its high percentoge of radio receivers are —

Lancaster, York, Reading, Harrisburg, Lebanon, Steelton, Hazléton, Wilkes Barre,
s

Clair R McCollough, Gen. Mgr.

P 3 y City, Tamaqua, Nanticoke, Chester and
West Chester.in Pennsylvania. —x- Wilmington, New Castle, Newark and Dover in
Delaware. - Bridgeton, Salem, Pennsgrove, V'qneland and Millville in New Jersey.
3~ Hagerstown, Frederick, Elkton, Havre de Grace, Salisbury, Chestertown in Maryland.

For specific market or merchandising information address inquiries to —
MASON DIXON RADIO{;GRDUP, Inc. ¢

“Lancaster, Pennsylvania

TN

|
|

|
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WHY SHOULD'
{ | USE KMBC |
' FOR MY CAMPAIGN
§ IN KANSAS CITY?

ize the service of
to promote the sale
merchandise, orchestra,
and others -desiring the
perform publicly the copy-
ig hted ‘musical compositions of
membez; of ASCAP, “have been
unable to negotiate for the pur-
chase of the rights to wuse such
copyrighted - musical compositions
with members of defendant Society,
separately and individually, but
have been and are obligated and
compelled to acquire from defend-
ant Society, upon terms and condi-

eral license to perform pubhcly the
copyrighted musical compositions
defendant So-

of sﬂ members of
clety

ier this monopolistic non-com-
e setup, it is alleged further,
s ons and other users must
either accept an ASCAP license
upon any terms and conditions im-
posed by ASCAP, or subject t%{em—
selves to numerous infringerrent
suits in which they may be com-
pelled to pay not less than the
minimum damages of $250 for each
infringement, provided for in the
copyright laws.

That's a

fair question—
Perhaps it's in

History of Radie Fight
The

THE HISTORY of the negotiations
which lead up to the arbitrary per-
centage-of-net-receipts, plus sus-
taining fee yardstick invoked on
Sept. 1, 1932, is then recited in de-
tail. ‘Discriminator v phases of
these contracts are also enumer-
ated, 'including the arrangement
made with newspaper stations. In
this regard, the petition states:
But first, re- The license agreement exacted by
Jefendant \O(IN\ from broadceasting
owned 51 per cent by news-
s does not I‘(‘qdll‘t‘ payment to
endant Nociery of-a percentage of
n's income derived from all
s, iout anly requ_irels rlge pay-
0 ment of a 3 per cent of the income
KMBC — Now, we've ; z[heo stutim% received from ac ert»
programs include musical
ons owned or_controlled by
4 Society.  Such
able until the total
by the station equals an
amount ag reed upon between the sta-
tum and uetenddnt Soeiety in “the
igreement, * ¥
Because stations are required to
accept ASCAP license, the petition
adds, the incentive to use the com-
positions of authors and composers
other than those in ASCAP has
been destroyed, with the result
that non-members of ASCAP are
prevented from receiving the com-
Pensation which they otherwise
‘would receiv
that the popular demand of the
listening public is restricted and
limited to compowtlom controlled
by ASCA
“By reason of the concerted ac-
tion of the members of defendant-
Socxetv, continues the - petition,
“in refusing to issue licenses for
the public performance of ‘musical
compositions owned or econtrolled
by them, except upon the terms
and conditions above set forth, the

907 of the Advertisers
/0 who use more than .
one Colorado Radig Station

include K F E L Denver

926 Kec. “In the Center of the Dial”

your mind.

Boston manufacturer

above is talking with
_his New York represen-
tative - Listen in across
the page.
membe; this: Big Local

Advertisers prefer

" done it—But read

3 per cent is paj

AcCross page nmount paid

for de'ES.

tions ar mtx’uuv fixed by it, a gen- -

cagent and tru

C onsent Decree Seen in ASC AP Suit

(Continued from

page 53)

members of defendant Society have
prevented and are preventing the
sale and transportation in inter-
state cdmmerce of musical scores
owned by composers, authors and
publishers who are not members
of defendant Society.”

MPPA Tie-up Cited

AS TO the operations of ASCAP in
conjunction with MPPA, the peti-
tion states:

The members of dcteud:mt Society
have agreed to restrict and withdraw,
at the will of the copyright owner,
from radio broadeasting stations }-
censed by defendant Society the right
to perform by broadeasting any indi-
vidual musical compesition, and have
so restricted wd withdes
compositions  {rom hroade:
order to enforce their (]vm:xmls for
royalties from others, By thix means
members  of defendant Association,
through defendint ‘John ‘G. I'aine,
chairman of the heard of governors
of defendant sopiation. acting as
‘101 such “members
required and still
elecrrical

and others, have
require manufacturers of
transcription records to pay the uni-
form and non-competitive royalties
hereinbefore in paragraph 14 de-
seribed.  Such royalties are exacted
solely for the privilege of in ing
the copyrighted musieal compositions
upon the part or record used to repro-
duce mechanically the program and,
in the case of musical compositions
controlled by defendant Society, do
not include the right to broadeast
those compositions b\ radio.

In connection with the Service
Corporation, the petition states:

Every member of defendant Service
Corporation- has maintained and uti-
lized defendant Service Corporation as
an instrumentality by which to elimi-
nate from ‘the music industry the
jobber in the sale of sheet musie.
an to the organization of defendant
rvice (_orpordtwn the members of
uer 1dant Service Corporation custom-
arily sold sheet music to retail dealers
by and through jobbers who received
a jobbers' (h\umnt on quantity pur-
chases. Nuch members of defendant

Rervice corporatién have eliminated
jobbers' discounts and have main-
tained uniform and non-competitive
prices,

. Effect of Combination'

SUMMARIZING the purpose and
effect of this alleged combination,
the petition states:

All members of defendant Society.
defendant Association. and defendant
Service Corporationihave adopted the
meat wd engaged in the activities
aforesaid, with thel intent, purpose,
and effect of unreasonably and unlaw-
fully maintaining enhanced_uniform
and oppressive prices in the interstate
commerce hereinbefore described, and

have otherwise restrained said trade ;

and commerce,

All members of d
defendant Association,
Servige Corporation; through the mu-
rual &nd identical agreement herein-
beforeé described, have actively ‘and
effectively restricted -their .own activi-
ties, have eliminated competition
among themselves, and have created,;
maintained, and utilized 'defendant
Society, defendant Association, and
defendant Service
strumentalities to (lominate and re-
strict, “directly and

as heretofore described.

The members of defendant Society,
through the combination and  illegal
pooling of their respective in dua
copyright monopolies hereinbefoi‘e de-
scribed, have . created ' in
Society an 1n~trumentuht\ which has
the power !to and . does :dictate 't
and dominate the r dio broadeasting
industry. i

efendant Society,
and defendant’

Corporation as in-

indirectly, the
activities of others in said commerce,

defendant

THERE PREFER
KMBC

It's true,
Sir. Big local
advertisers in
Kansas City do pre-
fer KMBC. That should -
mean something to you.
Local advertisers knm;v
wh'ch is the most po;;u-
lar station. They also
appreciate the exper-
ience of KMBC's staff
ih creating, produc-

ing end merchan-

WHAT STATION

CONSISTENTLY

HAS THE LARGEST
AUDIENCE IN
KANSAS CITY?

Now that's

~another mat-

ter. The question-
ing Philadelphia ex-

ecutive above is tele-

phoning his branch

manager in Kansas City

to find out which is the
most popular station
there. We could tell him
KMB‘.;ll has the lar—-
There we go again—

but skip across

dising effective

programs.

VBR(;)AD‘CAST:IN,'G

the page for

answer.

Ny

Booking of Vlﬁht
Time Opens \V ay
For Improved Day

CBS Starts With One-Hour
Kate Smith Program

WITH EVENING time booked al-
most solil for the coming months,
special  attention will be devoted
by CBS fo its daytime programs,
and a concerted effmt made both
to increase the size of the audi-
ence during the early hours, and
to provide that audience with en-
tertainment comparable to that
available|at night, either commer-
cially orf on a sustaining basis.

Fan mail from day time listeners
has shown a marked increase dur-
ing recent months. One type of
letter re(iu‘. ed in large quantities
has expréssed the listener's regret
that the entertainment plovded
before dinner is too routinized, and
lacks the|big names of the evening
commercial periods. The second
principal cla>sxﬁcatm~1 in this audi-
ence malil consists of mis
praising | outstanding broadea
put on-ddring the day.

Talent Available for Day

|

NOW THAT the netwo
been relieved of the necessity for
p_z'o'ridingé all but a minimum of
night entertainment, this having
been takeh off their hand~ by com-
metcial sbonsors, they are free to
devote their program-building ac-
tivities to the morning and after-
noon houns. They also have better
talent a\allable for these. periods.

*-The firgt move in the CBS cam-
paign will be the scheduling of a
one-hour yariety show on Wednes-
day afternoon, starring Kate
Smith and staged largely under
her dueqhon William 8. Paley,
president|of CBS, has ruled that
if this tinmje is sold to a sponsor, the
talent must go with it. The same

~order applies to the half-hour eve-

ning program featuring the same
al‘tl\t !

This declaration of policy en-
ables Mr, Paley to meet two of
the criticisms that have been most
often levelled at the builders of
program pchedules. The first, al-
ready mentioned, is the charge that
all the gopd talent is on the air at
night. T%‘Ae second is that though
the pubhc may appreciate an artist,
it "is likgly to find him or he1
pushed off the schedules, or at least
shifted around every few weeks,

- merely betause a sponsor happens

to want that time, and happens not

. to want that artist.

In this instance, the time will be

‘ alloted to Miss Smith. The public

is to be aspured of finding her pro-

_ gram, with guest artists, at a given

spot on the dial at a gwen time on
certain days. If the time is sold,
artist goes commercial,
will still find the accus-
ertainment at the accus-
[N

i nportant programs, and
ment of prominent art-
daytime schedules, will
ed later by the network.

THE ONLY.
- RADIO STATION

ustently every.

APPOINTMENT  of

Preston Joins WINS
Walter J.
Preston as commercial manager of
WINS, New York, was announced
Sept. 3 by R. L. Ferguson, station
director. Formerly manager of
WIBQ, Chicago, he left that station
in 1929 and became commercial and
studio director of WBBM, Chicago,
from which he&ecently resigned. He
will organize an eantirely new com-
mercial staff and have complete
charge of WINS sales, according to
Mr. Ferguson.

Contestants Given
Radio Engagement

Campbell Soup Co. Auditions
Uncover Much Talent

SOME 200 young women who were
unsuceessful in the Campbell Soup
Company’s national contest to se-
lect a leadmg Iadv to play opposite
Dick Powell in “Hollywood Hotel,”
which starts on CBS Oct. 5, have
ob+a1ned radio engagements or of-
fers as a result of their perform-
ances, an inquiry by CBS has re-
vealed. The contest was won by
Rowene Williams, of Minneapolis,
a former WCCO and KSTP artist.

More than 50 of these girls are
now broadeasting for commercial
sponsors, CBS reports. The bal-
ance are singing or’acting in their
own programs or in sustaining
periods. Many stations reported
that they are expecting to place
others who made creditable show-
ings in the contest. In addition to
those placed in radio, - approxi-
mately 85 'singers and actresses
have gained opportunities for
stage and night club work.

Many Were Novices

AT LEAST 70 of these young
wonmen never sang or spoke into
a microphone before they entered
the “Hollywood Hotel” auditions.
A slightly larger number broadcast
over their local stations on infre-
quent occasions. The rest have
been heard on the air at fairly
regular intervals.

At WMAS, .Springfield, Mass.,
the local winner has been given a
series of sustaining programs, as
also have the four runners-up who

are believed by station officials to -

have unusual voices. The Bridge-
port, Conn, winner, Virginia
Thompson, who is only 17, had no
previous. experience of any kind
either on the air or in ‘public.. She
didn’t even have a piano .in her
home. - Now, she .is being coached
by studio attaches and in a short
time will be eligible fm a commber-
cial broadcast. o ,

13-Year-Old Entry"

IN ERIE, PA., the winner has been
signed for a local commercial, be-

ginning Sept. 15, and already has

had seveéral theater engagements.’

The winner of the local auditions
at' KSL, Salt Lake -City, a Miss
Patsy McArdle, is from Anaconda,
Mont., 500 miles distant, and ‘was

| totally unknown to radio prior to

_contest. Thxrteen—year-old
e Lackey, runner-up at

CONSISTENTLY
HAS THE LARGEST
AUDIENCE

Of course
the answer is
KMBC. ‘We thot

you miéht want

proof so we conduct-

ed a survey. We dis-

covered more KMBC
programs enjoy the
“lion’s share” of tﬂe total
radio audience than
those of any otiler

station in Kansas

City.

May we
send you the

proof ?

C, Akron, 0., is being given

a radio build-up through her own
sustammg song recitals.
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COMPLETE N.B.

25,000
WATTS
TULSA, OKLA.

The Most Powerful
Station between
St. Louis,
Dallas and Denver

SERVICE

BEST PROOF that Jack Benny's
weekly radio program over an
NBC-WEAF network has been get-
ting results for the General Tire
& Rubbér Co. lies in the fact°that
the sponsor, through President Wil-
O’Neil, has just contracted
the comedian and his troupe
new series of coast-to-coast
progran ng next spring and
nding through the summer of
¢ to a statement to

liam

F
arty

3, accord

Br ING by the General Tire
Com

N zoes on the
ai > ¢., New
York (Jello) in a 26-week schedule

over an’' NBC-WEAF network, but
he returns to General Feb. 26 by
mutual agreement between the

companies. Hays MacFarland &
Co., Chicago agen handles the

account, while Young &
is handling the Jello ac-

count.

Story of Success

FOLLOWING is the story of the
General Tire Co. on the success of
the Benny program and how it has
sold tires: . : i
“While Benny and his associ
Mary Livingstone  (or Mrs,

" FYADIO STATION
EPRESENTATIVES
WALTER BIDDICK CO.

568 Chamber of Commerce Bldg., Los Angeles
601 Russ Bidg., San Fran¢isce

3326 Stuart Bldg., Seattle

€18 Charles Bidg., Deaver

GENERAL TIRE POINTS PROUDLY

To Jack Benny and Results of National Radio Drive
L As Artist is “Farmed Out” to Jello

Benny), Frank Parker and Don
Bestor’s orchestra are to be
“farmed out,” after a manner of
speaking, to ancther sponsor for
the winter months, during which
the tire activities of all rubber
companies are at their lowest ebb
of the year, they will again be
broadcasting under the General
Tire banner long before warm
weather comes next spring.

“General Tire has formed its
opinion of the value of Benny and
his associates as tive merchandisers
from an informal strvey of the
dealers who distribute its products.
Reports from distributors of Gen-
eral Tires in all parts of the coun-
try indicate that his programs have
had a nation-wide appeal and that
they have been clicking equally well
in the far West and the solid South
as in the Northwest and the New
England states.

“In many_ cities, dealers have
been supplementing Benny's pro-
grams with local newspaper adver-
tising in which they remind read-
ers of the station and of the time
when Benny and his cast may be
heard each week.

Like Commercial Jibing

“COMPANY sales representatives
have reported that, in numerous
cases, Benny’s programs and clever
“plugging” of General Tires have
been instrumental in persuading
prospective General Tire dealers to
apply for General franchises in
their particular localities.

“From many cities have come re-
ports that radip listeners like the
unusual manner in which Benny in-
troduces the name of his sponsor’s

. small part of the credit for their

product at occasional intervals j
the programs. The fact that j,
does not permit either himself ¢
the announcer to become too sey,
ous in their references to the prog.
uet not only does not detract frop
the value of the commercial refe,.
ences but adds both to their inte.

est and effectiveness, many Gep. |
eral Tire dealers have reporte |
Benny’s particular type of cop. |

mercial “plug” was tried as mop
or less of an experiment after Gep.
eral had sponsored a previous pr.
gram in which all references to the
product were in a serious, bus.
ness-like vein.

“An analysis of comments mag
by radio editors of daily new:
papers throughout the country j.
dicates that their composite opinio

of the Bermy programs coincide |

very closely with that of the ma.
jority of General Tire dealers. Re
flecting as they do the cross-sectiy
of the average opinion of thej;

readers on the more important pr. |

grams, General Tire advertisip

officials say they feel that Bemnyy |

programs have been making an
keeping many friends for Generj
in all' parts of the country. .

“Naturally, it is impossible '

arrive, even approximately, at ap
idea of the actual concrete results
of a national radio program in the
matter of sales. Many kinds of
radiot listener surveys have beey
made with a view to determining
this but all have necessarily lacked
definiteness in actual results.

Good Salesman

“GENERAL TIRE dealers, as 3
rule, however, say that they find
that Benny’s programs appeal
nearly all classes of listeners and
that, because of their variety and

apparently spontaneous informal §
ity, they are looked forward t |

every week by many thousands o
dialers. °

“Good music is an important
part of a program such as Jack
Benny presents and critics who
have commented on the excellene
of the Benny broadeasts give no

results to the tenor voice of Frank
Parker and the intriguing melodies

. of Don Bestor and his musicians §
No small part of the success of |
. Benny himself is generally . attrib-

ututed to the excellent comple

.mentary fun provided by his wifg,
. Mary Livingstone. |

" “General Tire believes that per
ple, generally, like to listen to Jack
Benny and do not tire of him and

- that, therefore, he is a good prod-

uct - 'merchandisér. = Believers in
quality always, General Tire be

_ lieves that its entertainers
spond in quality with its merchan-
H 2y i i

dise.

_ Capudine Tests :
A j~TEST ~~p;§dgram of four weeks,

Sept. 5, has been placed ‘

‘Detective Programs

Framed To ASsisﬁ'
Law Enfcircement

MacFadden Sertes Is Tir}nedk

To Aid U. S. Sleuths

RELIANCE on the topical import-
ance of a subject that is at present
much in the news is a feature of
the series inaugurated Sept. 5 for
MacFadden  Publications,, New
York, Tirite’ Detective Stories over
an eastern 'CBS hookup. In that
the broadeasts will take advantage
of the activitiés of the government,
there is some similarity to the
Johns-Manville campaign, de-
sribed elsewhere in this issue. The
detective magazine, however, will
concentrate on the dramatic qual-
ities of the anti-crime drive.

A feature of the publication for
some time past has been a monthly
pictorial “lineup,” in which are in-
cuded fugitives from justice who
are wanted for more serious
crimes, and generally concentrating
on those who are being hunted over
a wide area. Rewards are offered,

. of $100 each, for information which

will lead to the arrest of the men
shown. In the last three years
more than 60 arrests have resulted
from the detective activities of the
magazine’s readers, metting 35
murderers, along with a few bank

.- r0bbers.

The radio audience has shown
a pronounced liking for detective
drama. It has been quickly fired
by radio accounts of the progress

- of outstanding man hunts, such as

those for Dillinger and the Lind-
bergh and Robles kidnappers. Re-
lying on these factors, and on the
undeniable power of broadeasting
to disseminate propoganda effect-
tively, the publishers of the maga-
zine have decided to use their time
on the air to draw attention to the
Dep_artmer}t of  Justice drive
against criminals under the federal
jurisdiction, and to urge the public
“to cooperate more fully with local
police authorities. - They proceed
on.the assumption that such coop-
eration is essential, and that publi¢
apathy is largely to blame for the
prevalenc crime, and for. so

Is getting away un-

Stories from Magazine

tThHE,,ENTERTAINMENT part of

gram nsists of dramati-

ations of stories taken from the
commercials will

essages from law en-

authorities, and also.

i attention to the line-up ap-
Tearing in-

Detertins o ¥ B -
etective account is handled

by
Ruthrguﬁ& Ryan, New York. X

. ONE OF

-Suecess of t

the pages of the maga-

undoubtedly

, 1
r

Housihg Campaign
Under Sponsorship

Building| Supply Dealers Pay

For Informational Series

the first stations in the
country to| bring such an informa-
tional service to listeners, WOC-
WHO, Des|Moines, has inaugurated
a series of|sponsored programs de-
signed to| explain the National
Housing %
from all ¢ver the United States
are pouring into the station, re-
questing copies of the booklet of
information about the act, offered
on the new “NHA and Home Im-
provement’| progran

To launc¢h the s,
minute tzilljs explaining the act it-
self, as well as the policies of its
directing body, the Federal Hous-
ing Administration, were given
over WOC-WHO by Pefer Ains-
worth, Better Homes Contest edi-
tor of Better Homes and Gardens
magazine, which was active in the
formation of the bill.

Building , Supply Sponsors

AS A FOLLOW-UP to this series
WOC-WHO is presenting a half-
hour weekh Home Improvement
program at} 9 p. m. every Sunday.
These 30-minute broadcasts feature
an orchestna, a vocal soloist and
dramatized |informational sketches
concerning ‘ithe National Housing
Act. They pre sponsored by build-
ing supply dealers.

It is the jaim of WOC-WHO, in
presenting these programs, to help
listeners obtain the benefits of the
new act by lexplaining to them the
purposes of the government-insured
loans made| available through the
FHA. In each “NHA and Home
Improvement” program, a special
booklet, prepared by Better Homes
and Gardens and containing com-
plete information about the act is
offered to listeners. The resulting
mail, comirig from such distant
states as New York, Virginia, Mon-
tana, Pennsylvania, Ohio, Okla-
homa, and |Arkansas, as well as
from all parts of Iowa and adjoin-
ing states indicates the great inter-

“est that the programs have aroused.

.. Business men and ‘civic leaders

“have expressed approval of the se-

ries 'and offered their cooperation.
J. J. Hughes, National Housing
Act Administrator. for Towa, of-

fered the full support and coopera- '

tion of the Iowa Housing Adminis-
tration ‘in aiding in the continued
programs. :
Fred Bohen, president of the
Meredith lishing Co., said, “I
consider the lnew series a most in-

spiring effort on the part of WOC-
- WHO

0. Explanations® of the new
Nation Hogsing Act are clearly

presented, and the programs are
& very constructive i
fluence in th community.”

. . . . )
W'OC-;RV HO Boosts

ét. Floods of letters:

Roofing Account Ties In
With U. S. Housing Plan
In New Network Series

IN ITS FALL series of 15-minute
brograms on the NBC-WEAF net-
work featuring Floyd Gibbons, the
Johns-Manville . Co.,, New York
(roofing) is again tying in closely

ith the administration's campaign
for home modernization, as it did
in the spring and early summer.

It will be recalled that the com-
pany started a six weeks campaign
on May 12, describing the J-M
81,000,000 to Lend Program,” and
on the following day bills were in-
troduced in Congress to provide‘for
governmental loans to home own-
ers for repairs and modernization.
Each week during the series, Gib-
bons explained the purposes of the
legislation and the progress it was
making  through = Congressional
committees, Among  his guest

speakers was Senator Duncan U. .

Fletcher, chairman of the Commit-
tee on Barnking and Currency to
which the bill was referred.

In the -~ concluding broadeast,
June 16, Gibbons was able to an.
nounce that the bill had that day
been passed. In the fall campaign,
beginning Sept. 15, he will outline
the procedure to be followed by
home owners in availing them-
selves of the funds appropriated
by Congress, and also the services
and facilities offered by J-M along
lines where the government is try-
ing to promote increased activity.
J. Walter Thompson Co.,” New
York, is the agency.

GAINS IN 1934
e

Three-fold increase in total
advertising

;

®
Eight-fold growﬁl in national -
spot
. e >
203 loecal advertisers first >
six months

National Representatives:

PAUL H. RAYMER COMPANY

New York

LChicago San Francisco

successful advertiser .
by WAPI in Alabama!

and sales . . . assures

- “listeners.”

Get ‘facts“ before ‘y01‘1~‘
Alabama. )

ROADCASTING
RPORATION

SERVICE . . .

That Means Something!

FIRST IN ALABAMA

“Least cost per inquiry” . . the .goal of évery
.+ has been won repeatedly

Power, coverage and popularity have played im-
portant parts, it is true. But the real reason ‘can be
_directly traced to WAPT’s “personalized service.”

- An experienced program planning department pro-
vides programs most popular with Alabama listeners.
Our merchandising department checks distribution

1 close 'co-operation with =
1 directed publi

|

ity for building
buy “Radio ‘Results™ in .

OF ALABAMA"

5000 WATTS

N-B-C NETWORK

BIRMINGHA M

ALABAMA
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BADID':

AEATES
BlY

MICHIGAN

T]I&) MICHICAN RADIO NETWORK

8 STATIONS . . . .
LOCATED IN MICHICAN'S
LARGEST CITIES . . .

WM

Lassie

.RATES
. COVERAGE
. PROCRAMS

.SERVICE

Here is your opportunity fo reach the largest possible listening
audience in Michigan' at the lowest possible ~pricel The
Michigan Radio Network, operating seventeen P_xours a dacy‘
every day . . . has a primary coverage of approximately 85%,
of a territory' with a population of mere than four million
people! National advertisers have found the Michigan Radio
Network to be an unequalled results producer. . Imagine bur-
ing time on eight stations in Michigan's largest cities for only
$200.00 per quarter hour evenings . . . $110.00 per quarter:
hour daytime. )

Program users of the Michigan Radio Network
are entitled to use our Merchandising Depart-
ment. This service costs nothing . . . and helps
i 4o distribute . . . your merchandise . . . arrange
demonstrations . . . check credits . . place
displays, etc. Write or wire for details now!

KUNSKY-TRENDLE

BROADCASTING CORPORATION
{Qumers and Operators of Station WXYZ)
DETROIT, MICH.
300 Madison Theatre Bidg.

Chicago—Wm. . Rambeau, Manager—360 N. Michigan

Page 66

Probe into Rate Cutting
On Crazy Crystal Spots
Begun by Code Authority

FIRST TANGIBLE indication that
the Code Authority for the radio
sroadeasting industry is determined
to get at the root of rate-cutting
evils was evidenced Sept. 4 when a
formal bulletin was sent to all sta-
tions to produce any advertising
contracts, written or oral, which
they may have with the Crazy
Water Hotel Co., Mineral Wells,
Tex. (Crazy Crystals). The com-
pany, in addition to an NBC-
WEAF program, places a large
volume of spot business direct.

Allegations of violations of the
rate provisions of the code, it was
declared by James W. Baldwin,
Code Authority executive officer,
led to the action. This is the first
of a number of accounts to be in-
vestigated to ascertain whether
time is being made available for
other than card rates, he declared.
Contracts. in violation of the code,
he declared, will either have to be
adjusted or cancelled. Otherwise,
he asserted, they will be certified
to the NRA Compliance Division
for “appropriate action.”

The majority of the Trazy Crys-
tal-spot accounts are placed direct
by local representatives of the

Ti\e MOUNTAINS are BEAUTIFUL
~ but THEY DON'T LISTEN
) KFEL, Denver
500 Watts—920 Kc.

SELLS THE BUYERS
not the tumbleweeds sr mountains

Packard Returns

INDICATING the trend toward ad.
vertising of higher priced products
on the radio is the resumption of g
schedule by Packard Motor Co., De.
troit, whose “Packard Cavalcade”
Peaturing Lawrence Tibbett and or-
chestra, with John B. Kennedy as
master of ceremonies, starts on the
basic NBC-WJZ network, plus
CRCT and CENF, Sept. 18. Pro-
gram is booked for Tuesdays, 8:30
9:15 p. m., EDST. Young & Rubi.

cam, New York, handles the ac

count.

A NEW 10,000 watt station to
operate on 760 ke., with the call
letters CET76, has been authorized
by the Chilean government at Val-

paraiso. The licensee is Senor

Angel 1. Prieto.

company. Many of these spot ac-

counts are nearing expiration and-

soon will be subject to renewal

The full text of Mr. Baldwin’s
bulletin, sent to all stations, fol-
IO\inS is héreby directed that you im.
mediately furnish thi§ office with 3
sworn statement showing:

1. Whether you have any contract

either written or oral to broadeast
programs advertising “‘Crazy. Crys-
s,
M_) All the terms and conditions of
such . contract. (A copy of the con
tract duly certified as to correctness
is preferred,

'}Stﬂtions iI)l Zone 1, 2, 3, and 4 are
directed to furnish the above informa-
tion not later than September 15, and
stations in Zone 5 are directed to fur-

nish the above information not later
than September 20, 1934.

The

Only
Network
Station
in
Western
Montana

&

1000 Watts

ADD BUTTE TO YOUR WESTERN NETWORK #ROGRAM!
N B C WILL NOW ALLOW YOU TO PURCHASE KCR
WITHOUT TAKING ANY OTHER STATION.

SEE N BC RATE CARD 16
®

Over 509 of Montana’s Population Lives in

Our Coverage Area

surte KGR MonTana

NBC Western Montana Outlet

m——C

Spotlight Program
Ad Feature Created

Newspapers in 30 Cities Stated
Ready for Service

IN’A'UGURATION of a_ sponsored
program  “spotlight” advertising
feature in metropolitan newspapers
in 30 major cities having NBC and

(BS outlets, beginning Sept.. 30,

and available to network program
sponsors, 1s announced by Radio
Announcements, Inc., of New York
City. The organization, with head-
quarters at 220 E, 42nd St., is
headed by Franklin Baker, Jr., for-
mer president of Franklin Baker
Co., and director of General Foods,

Ine.
“Network Headliners” is the
title of the syndicated feature

which the new corcern says will be

run daily on the radio page in the
selected newspapers, Non-cancel-
lable orders, according to Mr.
Baker, are now being issued to
newspapers. The guaranteed net
paid ABC circulation per day of
the newspapers to be used is set at
7250,000. “For but $325 per broad-
cast,” states the company’s pros-
pects, “you can now advertise
your show to 7,250,000 homes in
30 cities.”

Unlike the conventional “spot-
light” radio program advertising
used heretofore, “Network Head-

_liners” will be limited to identical

space for all program sponmsors.
The only space sold to any one
program for any one day will be
seven agate lines deep, across the
two columns in the newspaper that

! the syndicated feature will oceupy.

This, it was pointed out, will give

each participating advertiser equal

display and equal opportunity to

tell the facts about his program.
The lisfling, in a five-column time-

" table (og¢cupying two newspaper

columns)| gives the time, title of
the program, station, artists; and
finaliy the name of the produect,
advertiser, and whatever other in-
formation. the sponsor cares to dis-
play in his seven agate lines of dis-
play spake. General Foods, ac-
cording tp the prospectus, already
has placed orders for Jell-O,
Grape-Nuts and Maxwell House
Coffee for the “Network Head-
liners” service. In addition it is
stated that the Campbell Soup Co.,
Camden, IN. J., also has placed its
order forithe advertising, covering
the “Hollywood Hotel” program on
CBS whi¢h begins Oct. 5. Many
other advertisers, it is stated, also
have ordered, but their identity is
not divulged. .

While the newspapers to be used
are not Lnamed, the cities are
enumerated as follows: New York,
Philadelphia, Baltimore, Washing-
ton, Hartford, Providence, Boston,
Worcester, Portland, Schenectady,
Albany, Springfield, }Mass., Roches-
ter, Buffglo, Syracuse, Pittsburgh,
Cincinnat?, Akron, Cleveland,
Louisville, Toledo, Detroit, Fort
Wayne, Ihdianapolis, Chicago, St.
Louis, K?ﬁnsas City, Des Moines,

Cedar Rapids and Omaha.

KFEL,

Denver—

EXCLUSIVE advertising med-
ium for The Public Coal Co.,
now Denver's 2d largest retail
cash coal/dealer in only § yrs.

peak of last season. E

are now coming in.

future.

" J. T. WARD

Vice President

When you pick

WLAC

—You join a group of advertisers who have already
contracted for a total volume of fall business exceeding the

—you enter a rich sales territory (Middle Tennessee)
untouched by drought, where abundant crops at good prices
|

Business was never better at WLAC. gusiness prospects
in the territory we cover are splendid for the immediate

WLAC::

"IN THE HEART OF THE TENNESSE,E VALLEY"
¢ Member Station Columbia Broadcasting System
Owned and operated by Life and Casualty Insurancé Co., Nashville, Tenn.

|

National Representatives
Scott Howe Bowen, Inc.
World Broadcasting System

\

)

S

IN

Industrial payrolls
continue to inecrease

Retail sales and collections in

- all lines reflect improvement

WFBL

offers advertisers the intense lis-

tening interest of this unusually

CENTRAL NEW YORK §

New

MEMBER OF COiumitia

York Central :
Project ahead of schedule

Radio ownership
over 90 percent

fine market

.
®

A few evening and morning

spots are still available

SEB,

BROADCASTING SYSTEm

Elevation

FINEST RADIO STATION

DVERTISERS|

YRACUSE

City of Diversified Industry

BROADCASTING * September 15, 1934

”Sememflse( 15,1934 * BROADCASTING
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BERMUDA

BRILLI.—\;\'T crowds, brilliant ships,- bril-
liant Bermuda! For short cruises or long
vacations, people who know are choosing this
superb island resort . . . and traveling “Fur-
ness” as a matter of course. For only on the
magnificent “Queen of Bermuda” or “Mon-
arch of Bermuda™ are they sure of having a
private hath even at minimum-—as well as the
cle catalog of entertainment features con-
centrated in the Furness “‘pleasure-plan.”
$230.000 dance decks, great sports decks, tiled
swimming pools, night clubs, cocktail bars,
ship

lic

~to-shore phone<—~not to mention the de-
LU: meals and the sea-going shipboard at-
mosphere for which Furness is noted. Fre-
quent sailings direct to Hamilton.

THE IDEAL CONVENTION ;CHOICE

Nothing finer than 'a “Furess” Convention

. at sea on one of these great vessels—-
ashore at a leading Bermuda hotel! Every
facility for conducting business afloat—includ-
ing meeting rooms, etc. In Bermuda—golf,
ennis, ~\nmmmg, fishing—gay hotel and re-
ort life at its best!

o

'/.

For information and reservations apply authorized travel agents or Fur-
ness Bermuda Line, 34 Whitehall St. (where Broadway begins), New York

i
|
1
General Mag |

* UNITED STATF |

GET PRESS RADIO BURE \U REPORTS__This is a map showing citieg
with radio stations cooperating with the Publishers National Radio Com.
mittee in broadcasting the twice daily news bulletins taken from the
reports of the Asscciated Press, United Press and International News
Service and cleared through the Atlantic and Pacific Press-Radio bureaus

in New York and Los Angeles.

NEARLY 200 broadcasting sta-
tions, both independently or
through their network affiliations,
or both ways, are subscribing to the
news reports of the Press-Radio
Bureau of the Publishers National

FONTIUS is Denver’s
Leading Shoe Company
another Local Advertiser for
whom KFEL sells merchan-
dise through daily broadcasts

Radio Committee, formed recently
as a cooperative organization of
radio and the newspapers to fur
nish non-sponsored news as a meas-
ure of alleviating the differences
between radio and the press.

A complete roster of the stations
being served by the Press-Radio
Bureau out. of its distribution
points in New York, Boston, Wash.
ington, ° Cleveland, Indianapolis,
Chicago, Minneapolis, Kansas City,
Dallas and Birmingham has just
been made public by James W,
Barrett, New York editor, with

THE PROPER APPROACH

TO THE

ST. LOUIS MARKET

Representatives

GREIG, BLAIR & SPIGHT, Inec.

THOMAS PATRICK, Ine.

Hotel Chase

® St Louis

headquarters at 551 Fifth Ave.,
and W. R. Gordon, Pacific Coast
division editor, with headquarters
at 130 South Broadway, Los An-
geles.

Mr. Barrett also reported that
the evening news report is now be-
ing sent by overhead telegrams to
111 stations, by direct wire from
his office to five stations, by net-
work to four stations and by local
messenger to two. His list, in ad-
dition, -shows that five new spapers
are subacnbmg to the service to
use in connection with their local
broadeasts, namely, the Columbus
Dispatch, Uathgton Post, Roch-
ester Times-Union, Rochester
Democrat- Chronicle and Peoria
Journal-Transcript.

Stations Furnished Direct

The 35 stations served by New
York direct or"through the several
distribution points fod by New
York are:

WEAF, WJZ, WABC, WMQA,
WHN., WXNEW, WINS, W=sEG,
WLW, KYW, WMAL, WGN, WEETL,
W \BI‘ wJ AG., WRJN, W(CBD,
WLTH, WJBK, WMBH, WPRO.
WCBM. WDEL, WIP, WLCO.

The 53 stations served, from New
York through the NBC are:

WTIC, WJAR., WTAG., W(SH,
WFL WFBR. WRC, WGY. WCAE.
WTAM, K‘-\\II)7 WOC-WHO, WOw,

WDAF, . WBZA, WBAL,
WHAM, WSYR, KDKA, WGAR,
WWJ, KWK, KWCR, WsSAT

WMAQ, WREN, CRCT,
CFC WTMJ, WIBA KSTPD,
WEBC, WDAY, KFYR WKBF,
WRVA, WPTF, WWNC, WSOC,
WJIAX, WFLA, WAVE,

WRM,
WSB,  WAPI,  WJDX. IWSMB.
KV0O0, WKY, KPRC, KTBS.

>

B "l . . -
The ‘1*&“0118 served from New

York through CBS are:

WOKO, WCAQ, WKBW, CKLW,
WDRC, |[WFBM, KMBC, WHAS,
WCAT, | WJAR, WFBL. WSPD.

~J WQAM. WDBO. WDAE,

WPG. WBRC,  WBT,

KVOR, KRLD, KLZ,

WBIG, WGLC, KLRA,

. JWREC, WFSA,  WISN,

WLAC, (WDSU, KOMA., WMBG,

WDBJ, |WHEC, KT=A, WTOC.

KSCJ. (WSBT, (CFRB, KTUL.

WACQO, | WMT, WRJR,  WNOX,

WNAX, 'WDNC, WALA, WADC,
WHP, KTRH, KMOX, WBBM.

Los Angeles I‘EDOY[\ 10 NBC sta-
tions beinjg served as follows KGO,
KPQO. KGA, KEX, WDYL, KFsD,
KEGHL, KGIR, KOA and KTAR.
Four CBS stations are served. namely,
KFRC. HHJ. KGB and Ix'“*b
Southern Califo

are servedl,

and KEXM. Two \h(lzuh\

taking  tije  service xxe !\\IT and
KIIRN, dnd the 10

KIBs

I\(YE“ KLX.

KFI, }xflt{ I\F&(
KRKD, |KMTR, KMPC, KELW
KIEY. {TAB, KGDM. XROW,
KGGC. KTM, KYA, KOAC, KIT,
KMO. I\I\Rﬂ KOL. KQOMO, KUJ,
KOIN, KPRE, KXO0, KV04, KSUN.
\I A. | KICA. KOB. 'KGHFT.
Z. KSL, KIDO. KFXD,
I\II) I\l‘i‘l I\\FI KLO.

YEARS ON ONE
RADIO STATION

and still broadcasting daily

C)veJ K F EL Denver

The Model Furniture Co.

LANSI

Concentrate on this lively industrial
area with a buying power far
above the average

The Most Modern Station in the Middle West

Harold F. Gross
General Manager
Office and Studios
CityNational Bldg.

Lansing, Mich.

MICHIGAN BADIO NETWORK AFFILIATE

“THE CAPITOL CITY”

Detailed information furnished upon request

N

t
E
|
!

|

Owned an
Operated by the

Capitol Ci
Broadcastmg Co

\Se've ,
just been handed.

75 MILLION
DOLLARS

we’ll Sharé

it with y’ou.’ﬁ

*The hammers are 1in§ing down in
the Norfolk and Neéwport -News
vards., Uncle Sam has started; shipbuild-
ing here—and he’s spending 75 MIL-
LIONS. It means 10,000 new jobs.
That's just the extra plum'
Take a look at these—

. 35,000 sailors are here for two
months—spending their pay checks in
Norfolk storves. ‘

. our summer resorts have broken all
records.

. there’s no drouth = here—bumper
crops are being harvested.

. our 50 steamship lines are loaded
every sailing. .

We're off to an early, flying start for
a really prosperous Fall and Winter—
no guessing about it! )

WTAR serves this rich Tidewater Vir-
ginia area exclusively. No other outside
station can be heard here dependably.

WTAR “delivers to you all the 50,000
radio homes in its guaranteed area. :

Pick a winner! A major. southern
market—with money +to spend—and
WTAR to open the door for your
product.

ARE YOU PASSING UP A BET |
Come in ‘and Help Yourself

WTAR

'NORFOLK, VIRGINIA
VIRGINIA’S PIONEER STA'TIOIV’

Affiliated twith the
NATIONAL BROADCASTING COMPANY

National Representative

- EDWARD PETRY & COMPANY

WTAR certified coverage and market data studies
by Jansky and Bailey are now available to
.national advertisers and their sagencies.

FURNESS 5% BIRMUDA | -
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W ) ' o . i .

Ingram Adds 13 More are; WMAL, V\ashlngton’ WWNC,

Asheville; '\XBRC ermmgham,
THIRTEEN more 15-minute. WBS WDOD, Chattanooga WDYL, Salt

ACTIONS OF THE

uan\C!lptlonb of “Thlough the’ Lake Cltv BLR-'X thtle Rock
MMUNICATIONS COMMISSION | G copreiins
| am” have been placed on 17 ‘kee; W Jy New reans VKJ
} }:; D ER _XL C O i?ftliom for Blistol)\Iv%}s Co., %klahoma Clt‘V? WDBJ, Roanoke
N New York (cosmetics e new Y IBW, Topeka; h\ITR Los An.
* (Broadeast Division) ~e$1e bpottgd for weekly presenta- geles; KEX, Portland, Ore.; KFRC,
Perra ¢ J ISIVE tarted the week of Sept. 2 San Flahcnco KGA, 8 okane, and
AUGUST 30 TO SEPTEMBER 7 INCLUSIVE f:;’“ I:FI, KPO, WBBM, Wi KTAB, Oskland. P ¢
BER f N 9 T. wCCO, \I)&VDI/{%X W'}NAQ\? “}égg h’l‘odav n%axlv seven years after
- s e R SEPTEM 4 2 e WHAM, s the Columbia network was or-
1){\()131()113 e NEW, Frank Lyman, Jr., Boston, Mass.—CP to erect I\/IaJOl Part O et S lme KDEA, \VBAP: I\PRC KOL and

ganized, there are 98 stations af-
filiated with it, 30 of which were
members of the network of 44 sta-
tions in 1928—the end of the pe-

a new broadcast station to be operated on 680 kec., 250
and limited time; amended to request limited time
i sunset at Raleigh,

/TAR, Waterbury, Conn. ~ Voluntary

KFPY. Thompson-Koch Co., Cin-
cinnati, handles the account.

Goes to Non-Commercials
of CBS,

assignment of

EDITORIAL policies including ap

e to hne WATR Company, Inc. o . _ - riod , 1eplesen_ted in . President
D o 0 be openked on 910 ke, 350w, analysis showing that nearly three-fourths of New York Market Data Paley’s collection of microphones.

all the network’s time is devoted to non-com.
mercial programs, are enumerated in a ney

THE 1934 edition of the Story of
IWOR, a generously illustrated
brochure designed essentially to

Demuth, Uhrichsville, 0.—CP to
t station to be operated on 1420 ke.,

FHA Excludes Radios. .

L eover OP o R answer the questions most often RADIO SETQ dlong with othe1

e ia.—License to cover CP authoriz- private distribution. raised about the metropolitan New \0-("111(3(1 “movables” are not
t sover CF, : mxi»);xlgvg?linmc Profusely illustrated with combination phe. yorknuu‘lget, has just been issued  MICROPH \Eq AS MEMORABILIA—This is one_of the walls of cluded in improvements eligible for
& o cover CP, " - tographs depicting the CBS program pane. and is being sent to zu]vortmmg President Paley’s office at CBS headquarters in New York, showing his financing by insured loans, under
foeover &2 Joplin, Mo.—Modifieati icense to change ograpis dep =T - . and sales executives, Tabbed for prized disglay of old-type micrpphones used by the stations that were A&n interprctation of the Federal
hours of operation from ecitied 1o mited. ‘o in rama, the brochure gives an enlightening and agency and advertiser market data original members of the network when he took it over just seven years Housing Administration, which is

Ta 3] A cat I CensS 11—
creaseoixo\l;ec;z;’ :lf‘d?;&oﬂ:m n?;héfLEEEe\\'.? D.; interesting breakdowm of the diversified pro. t_xles, the 50- gage bﬁ‘?l\tmt' Coni}a*rh ago. on Sept. 18, 1927, and began to extend it to the largest single net- 50111‘(}‘-“;”;% Uzie glgtan?c hOilSlntE
amended to request 500 w. day and night. N . . . four pages oi case nistories of re-  work in the world. M e adniinistration. In its
; rams of the network. In 70 per cent of daily sults secured by advertisers over F

ence, B ] e aey programs, it is brought out, are features de. - ing Sys tem will be seven vears old. vears. These 11 microphones bear ture of all kinds, along ‘with elec-
day and ni . {ult education, supplementary class THE NEW transmitter of KEX In that brfef span of time, CBS the call letters of WABC, New tric fans, toasters, radios and the
1 of leehse to voted to adult e ucation, supplementary class: P tand. Ore.. was degli cated with @S grown) from a nucleus of 186 York, now the key 'station of the like may not be financed by loans
cration from specified to anlimited. room education, civic welfare, religion, inter  adenst on i \*BC(Ia{G(O b tl regional stations .to 98 outlets— network; WSPD, Toledo; WBBM, through that organization.
S national broadeasts, news events, presidential | & !.‘1? Aug. 30 in which Paul H e;t_ the biggest broadcasting unit in  Chicago; WFAN, Philadelphia;
. Va.—CP requesting installaticn ’ . ) wors < I%E\I : St the world. | It is one of the most - KMBC, Kansas City; WCCO, Min-
¢ frequency from 1830 to 1420 and government programs, serious musk, | meyer, KEX manager, and Don rema ksblqdexe opments in indus- neapolis-St. Paul; WLBW, Erie
500 w. D. to 100 w. night, 250 w. i d tertainment Gilman, NBC western vice presi- trial hist Pa: KFH, Wicl t I\RLD Dal- KFEL
s of operation from D. to unlimited D. drama and entertainment. dent, made brief addresses ia ory. i . ichita; al- HAS SOLD OVER
DA and ;z Qperate f‘:%nOlI)_\ to sum are time.at night \;,nhh“g}:p . Commercial sponsors, who by their pur , sses. Symbolizing this saga of broad- las; ?\T&R Norfol h and WHXK, EBEF 6,000 nursery ship-
part facilities of (S. Columbus. Authority to determine oper- N = . . -as . thiere is ollection of- Cleveland . ; HO
Cal—CP o move transmicter in Stockion. cha ating power of direct measarement of antenna power. chase of 30 per cent of the time defray the L?‘ ‘t.mg}.l n‘? e' d N Ll?ei{ i t};e ce ments to DENVER HOME
mitter and increase power from 250 w. to 1 WEED. Recky Mt., N. C.—Modification of license to A R . 5 micropnones and markers in _ti 30 of Nuecl R : OWNERS for the Garden
v change Yof overation from D. to unlimited, entire cost of broadcasting in the United paneled walls of the office of Wil- 30 of .Nucleus Remain Nursery (still broadcasting daily)
N limi 3 s time at ] s s § ) . 3 i - e .
Awdﬁ(}f%gﬁ?c e o of oo States, according to the publication, hare ii'?;i)z'h b‘;ymi azie;:‘\' \\C;gbbecp;vi:;di?t TH-Ey Ri M({AI]?L\G k 'Statw’%s“
AD. Norman, Okla.—Modification of license to in- . : 3 : . s 37 which joined the network in 1928, —
ot M”j‘\m. crotns over From 500 wo o 1 fo. . taken cognizance of the elevation of publie toric memopabilia of the birth of R
. L. unty Sep WDBO. Orlando. Fla.—Special experimental authoriza- - ring programs . broadcasting. THev include the - -
J““}ﬂ\ Davton. and KQV, Fi tion to cperate with an_additional power of 250 w. taste, and are today offering prog of en o:;fxial T stations and seven ' ’
gled fur Sept. 25 continued to 1 night. 750 w. day, amended to request modification of tertainment of markedly higher cultural value £ N N '
al experimental authority to operate N .

unlimited time.} -
Julio M. Coness, Ponce, Puerto Rico—Granted au-
te take depositions in re spplication for CP for
roadeast station. Case was heard before an
Examiner and Commissioner has re-remanded it to the Ex-
aminer for the taking of further testimony. Now sched-
uled for hearing Sept. 24.

WDGY, Minneapolis—Granted suthority to take depo-
sitions in re application for CP to make changes in
equipment and incresse power from 1 kw..to 1 kw. night,

. O.—Voluntary assignment of license

SEPTEMBER 6

P"O\"e'ne R. 1L ‘dmcmw of leense to

_ WEANXN.

to 1 kw,
C.—Moedification of license to
night, 1 kw. Di to 1 kw.

license to increase power from 250 w.
WFBC, Greenville, 8.
increase power from 250 w.
day and night. )
WXYZ, Houston, Tex.—License to cover special ex-
perimental authorization authorizing changes in equip-

- ment and operstion with an additional power of 250 w.

NEW. Neth L. Lechman, Dallas. Tex.—CP to erect
a new broadeast station to be operated on 1200 ke., 100
w.. unlimited time.

brochure titled 16 Hours « Day, printed for

broadcasting time devoted to non-commercial

than was the case a few years ago. Out of
all this program development, it is asserted,
“the American radio audience has today the
widest choice between programs offering both
entertainment of every variety, and directed

the station.

¢ ... Stability

We guarantee our Crystals to be

ON SE 8, Columbia Broadcast-

others associated with CBS in its
infancy.

These microphones, although of
old carbon| and condenser types,
now obsolete and antiquated, are
objects of sentimental value to the
president of CBS. To him they
represent the financial uncertain-

network in its first

two calendar

rules and regulations, promulgated
this month, FHA states that furni-

i

. : : . ; : " i
prhgdint & : 5 WGCM. Gulfport. Miss.—Voluntary assignment of education, which are available in the world ground fo an sccuracy of BET- ties of metwork broadeasting, and
k change time from limited to unlimited. Case license to WGCM, Ine. . I card accompanying the brochure, Wik TER thén 036 . o CBUT . » . E ; adeasting, an
towrce‘{ecar%{bﬁfore Co‘mmb‘mp en banc Sept. 24. NEW. Abilene Broadeasting Co. (Partnership, James naca panymg s No Crystal ever leaves our Lab- recall the h?zalds of pioneering in ‘
tion for CP me. . 1\'9,5 S Set for hearing applica- N. Walker and J. 8. Groves), Abilene, Tex.—CP to liam S. Paley, CBS president, said the publ. oratories unless it is ground to a new industry, during those days !
e X'XL G =8 %mena te move station to Alban erert a nmew station on 1210 ke, 100 w,, D. ) . . P ; an Accuracy of BETTER than from Sept. 18, lq 7 when the Co- :
:ﬂ.th 10oanw ofrmf&nt:;enrefnt frequency, 1370 ke, WIBA, Madison. Wis.—Extension of special experi- cation was deSIgHEd as a “brief accounting of 01% of your specified frequency 1 bi svs f"l-'it . <tab- !
NEW. Marion K. Gilliam, Stsunton. Va.—Reafi rred mental zuthorization to operate with additional power in order to meet OUR OWN umbia system s was esta

gmm of CP for station st Staunton. Va.. todo
350 ke., with 500 w. power, D. KSD, St. uis, Mo.,
has withdrawn its protest snd Comr i
protest of WEHC, Charlottesville, Va. %

operate on

Applicatibns e

changes in ecquipment and increase in D. power re- ¢

uesting extension of commencement and completion ‘GAdvercaSting33 CR‘YSTALS and ]Fle n}g. E}:a]eg now has m‘é
s dates. : : crophones ich then were use
AUGUST 30 WHA. Madison. Wis.—License to cover CP for instal- : ) o by 912 of the 16 statione. . These .
z g lation of new equipment and -increase in D, power, (From World-Radio of London)

NEW, William J. Sanders,

of 500 w. at night for the period 10-1-34 to 12-1-34

KSTP. St. Paul—Extension of special experimental
authorization to operate with additional power.of 15 kw.
for the period 11-1-34 to 5-1-35.

SEPTEMBER 7

KSD. St. Louis—Modifieation of .CP permit authorizing

the manner in which we seek to creat pro-
grams to serve the varied interests. of the
many diverse groups in our nation-wide av
dience.” ’

specifications.

PIEZO

ELECTRIC

<

lished, to Jan. 1, 1929.
The briginal Sixteen

THERE wére 16 stations in the

" Columbia nét“.orl\ during 1927, the

first’ calend r vear of its oper: ation,

itain, Conp.— KWK. St. Louis—License to cover CP for installation . L. . . bear the call letters of WCAU, ) . . |-
to_coerate on 1380 ke., 250 w. \e.w Britain. Conn.—CP of mew enuipment and increase in D. power. THE VOCABULARY of broadcasting is tend- Scientific R“adlo” Ser:/lce was Philadelphia;- WG HP, Detroit: Do vour performers hew to the line. or do you gver-
. WHIB, Greensburgh, Pa.—Modification of CP authériz- YEW. Twin Cities Broadcasters, A. R. Ebrite, E. R. one of the "first'" to introduce -

ing erection of a nmew broadcast station and requesting
approval of exact transmitter and studio location.

WBBZ, Ponea Ci Okla.—CP to move transmitter
and studio locally; amended re filed in name of estate
of C. L. Carrell, dece&sed by Howard Johnson. repre-
sentative,

WGL, Fort Wayne, Ind—Authority to. determine oper-
ating power by direct measurement.

WOWO. Fort Wayne, Ind.—Authority to
operating power by direct measurement.
Metro Broadeasting Co., Los Angeles—CP to

determine

ne and J. D. Kolesar, Centralia. Wash.—CP to erect

R
new broadesst station to be operated on 1200 ke.. 100
w., unlimited time.
\M L. Gleeson, Alameda. Calif.—CP to erect a
bra;

new

ast station to be operated on 1560 ke., 100
nlimited time. amended to request change in trans-
r site.

THE ENTIRE September edition of Radio
Stars. fan magazine, is devoted to the story

ing to become so standardized and stereotyped
that one is inclined to welcome any new words
or phrases. The Tines of India, which does
not like broadcast advertising, and speaks of it

s “plastering posters on the ether,” uses the
word “Advercasting,” which seems to be a use
ful term and reasonably explicit. There is an

"Piexo Electric Crystals" for
commercial use . . . that was
back in 1925 . . . and today,
we still pride ourselves with
the fact that our aim is toward
"QUALITY" Crystals rather
than quantity.

Prompt Delivery Assured

WADC, Akron; WMAK, Buffalo;
WCAOQ, Balixmme; WEAN, Provi-
dence; WOWO, Fort Wayne;
WKRC, Cineinnati;” KMOX, St.
Louis; KOIL, Omaha; WNAC, Bos-
ton, and WJAS, Pittsburgh.

The other, four stations of the
original network, were WOR, New-
ark, which then was the network’s

modulate regularly?

on your antenna——every second.

And how about distortion? |

. |

An

Electron Oscillograph will show you what}is going out
; !

The General Radio Type 635 Electron Oscillogx%aph

. . . . R
oNER. Metro B £ Co. Los AneleCP 1o : o agitation in India at present for sponsored Del : hey oo ras the network's is' portable—convenient—simple and mexpena}\ e‘
0%, Porsyt 410w, day and might comati of CBS and its colorful personalities. How  proprams. It is argued that there is a stage - We "'“”;_*"'", a Moaitor WAIU, Columbus, and WMAQ, . b
control : amended re cnaixge\ in &;ux;;eommc the Columbia network was started and grew in the broadcasting development of a coun- ervice Chicago. . Price $80.00'(W1th tube)
- i&‘:‘fo"“’ze Io‘irij;éeoe;‘lifﬂ fo erect @ new to its present proportions is told in an article try when sponsored programs are necessary . During 1928, the second calendar ' -
S ) Péjii‘:{xca:i'Ob}x if Cp-v‘ahfhnr;ﬁnﬁ. “From St.ogifs t? Stokowski,” »a history. of in order to furnish funds for programs. Those Cl i iiﬁbﬁ tgi? Ca.%li‘;ir:tt,els n:t‘ztvi?r‘xliy tilrrllei Dé seribed Ln Bulletlll 633-B f
et sllation, of new equipment and the organization interpreted through the per- opposed to the proposal argue that the great R 0 S CE creased from 16 to 44. In a‘kdéition { .
and extension of commencement and com- sonality of its youthful president, William S. need of India is for educational and utilital:ian 124 FACKSON AVENUE to the 12 mi¢rophones representing i
SEW. B B Gk Abilene.  Paley, who with his family acquired CBS after  proadeasting, and that not even in the United HyAppomiversity Park network stafions %f the ﬁlrsf ialj GENERAL RADIO COMPANY
4 S WTCN. Minneapolie—Modificarion of OF Mr. Paley had become interested in radio while States, the home of sponsored programs, have Sond ISVILLE. T«fAR}fLAI\D fx?i(ci?é H‘oenaéé (f}lelsi esré;tif)’ssesivhi?;
; IafﬁM‘!é\&aeém&giztirig1r§re§=igp ptgv.:;era\tf?)'n advertising manager for La Palina cigars. there been found firms enterprising enough end for O;JOE::Q list and joinedp the életwork in that year, Cambridge A R Massachuseﬂs
1370 ke, 106 w..

3 unlimited time; WAMC. Selma, Ala.—
Modification of CP to move station from Anniston to
Selma. and change in frequency.

Page 70 =

Other articles tell about the stars developed
by CBS.

to sponsor really effecggve educational pro-
grams. ’
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AANAALN  SIA

Dept. B-9.

September 15, 1934 +

or a total off 23 microphones from
the 44 stations affiliated with the

BROADCASTING
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|
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H
the program provide considered a function of the pro-
for dramatization of duction department, nevertheless
the commercial announcements, or calls.for a knowledge of the salient N
the use of sound effects to =t1mu— features of the program, in the
flowers, but if the late attention? preparation of circular letters to .
paper and radio audiences. Statis- product’s chipf utility is amuse- dealers and salesmen, newspaper
tics are already available on how ment then the mood of the pro- advertisements and window dis-
ihe proportion of radios in homes gram may be one of frivolity and AFTER a program has been on plays, truck posters, caps for sales-
increases as incomes increase, 'hllal ity. the air as a sustaining feature for ¢ and counter-cards. The pro-

3 gram director should be in a posi-

] » / In conjunction with the audience (4) Does the entertainment ap- some time, and built an audience:
€ b I wvey, a close check %hould %¢  peal to the mudience that would for itself, a telephone survey will. mlf:‘ to sull.)]p}v ﬁg“ d
ept on the programs of compet-  ave use for fthe product? If the determine its audience, and the - Finally e . production  di--
ing stations and on the programs fa : P < 1 Y Ao f rector should’ have a hand in

entertairiment is non-musical, it is  sponsor can be sold a definite cir- T
| that p1ecede and follow any broad- Ry bons = selecting the announcer for a com-

usually easy |to predict the audi- culation. : . :
| v P, N 3 ! 1 ~ . . .
«st, for these have a material in ence and to ¢hoose a subject that °  Several methods may be fol- mercial program, for he will be in,

]

Qutline for Productlon Department

(Continuwed rrom Uage 22)

cev t0 detmmme the relative news- a desire for

Sizing Up*Audiences

duence on the station’s audience at will appeal particularly to t o ) i fvime. a better position to ‘lfnow whose
5 ooy moment. - Other surveys which  gjpeq z;roup.‘ Wgél, 21 the eh};?:' c;e lowed in tying-in the advertising voice and-style will fit‘in best with

¢t be of value are those w message with the entertainment. "\ he of the broadeast’ ard the

traction on the program iy mu A car manufacturer could present

m
. e . e . P ] how ' listening habits, ever ; : et !
ESPONDING to an ‘insistent demand from advertisers and agencies, ‘“e[f”?:?f\ in programs, ‘gaw‘ wiiy,  however, difficulties are/encoun-  a program of information on the sales message. ,‘
. YR . . . . . . ant ‘p:o_e race, and income. tered. One pasy way fo escape care of one's car or travelogues to . ‘
BROADCASTING publishes the revised Radio Outline Map inserted in seX. Age, ; them is to yse the variety pr%% inspire the desire for touring, or RCA Expands to Chlcago
. L., . - . o Building Commercials . grams, SO popular at present. 1l he could present a musical pro- CHICAGO was added Sept. 5 to
the following pages. It is revised and corrected to August 15, 1934, the copy- ¢ the program lis to appeal to both  opam designed to appeaT to the in-v the new inter-city mdmtglegxaph

. N -, . N B. BUILDING programs for com- s of all incomes, good popular  ome cls
right residing in Broadeasting Publications, Inc., Washington, D. C. wma] sponsorship. Several fac- - musie, freshened by variety, s
) - wrs must be Kkept constantly in  a safe bet, and there s
mind and the following questions both male and female voca

! service of RCA Communications,
Frogran Inc., making. six metropolitan cities
appeal to different class now in the domestic point-to-point

A satisfactonily & o td\b i ocalists. {‘ appeal to the more basic interests network, The sertice previously
L row ¢ article tofbe 9 AN of begple. had connected New York, Boston,

VERY CAUTION was taken to bring this map up to the specifications de- (1) Will the program meet the or something else that will be u C. Among the atherduties of the. Washington, San Francisco and
i Everv ciiv . 1 United States having di tation as of need of the advertiser, ie., will the only by fan in t‘he la}gm production department are those New Orlean’s. RCA soon p
manded. Every city in the United States having a radio station as atertaining qualities be as good come groups, the problem becomes  of supplying the commercial de-  auq Seatiie Detrolt ana 1.

. - - — i five quarter-hour; bloadca\ts as increasingly idifficult.” Among  partment with information. Sup- W actor : B
August 15, 1934}. is shown. ‘Time zones are indicated. The opposite alde of . in three half-hour ones and is the women, generally the wealthier a pose a sports broadcast, say a teﬁ. f’:fclfs"]p gnegtségvgzy%r% EcA
moper time for veaching a special person (up to|a certain point) the pis match, has been arranged for rams in the cities on the domestic
the map carries a complete log of broadcmnnﬂ' stations, alphabetically by sTate. audience available? . more she will|care for classical or  a certain time. Obviously, here is gham alone. with . th exﬁuslve
. Is there enough “meat” to, semi-classical jmusic, but the trend an opportunity for a sporting PCAvoﬁicwg‘ ¢
program to allow it to run the iz not so pi!'onmmced in men goods store to run announcements -
d number. of times, and Travelagues, {business stat before and after  the program.

city and call letters, with wave length and powers also shown. |

weeks, without going stale, or flat?  and radio sdciety columns are  Similarly, the broadcast of a FREE SI-EININGER

HE VALUE of this map, which is here reproduced in exact size, is mani- ' mﬂfgag&,ﬂﬁefm pi}?g’ fi‘;}ﬁwfde‘;?f géi}eé‘}18~vh§§§§11?;(0,111? };iopgsz:anﬁ (‘;)Og’(;f&m&luioplf'?)%ﬁ;‘ﬂ,tgl ifﬁ“iﬁq 32 . %EPENDRBLE ;
Tfss!, particularly in mapping out spot and network campaigns. Extra , x:;;fo;flagﬁ, i&tfﬁt{lﬁgn;g&ugg f;f;é? tl‘r)‘xee ffgggigbiie th;h?;mfl}ie ;pocgefd‘erlﬁle\e;?ggﬁaffﬁﬁgwfﬁ Radio Station Representatives
copies of the map are available for distribution in the same size as contained ii‘d ;:tlesjglefss‘\avg;;'{d ‘iafgﬁgm};’é Eﬁg‘??it:n fsﬁ:&r}o gg?}iw ?ﬁ: dl:\- gggglt};;en?e open for the sales ::)?::IGYEOL:;‘ sﬁ:g:ﬂ‘égﬂ)ﬁ’:&};?&

hought appropriate to stimulate time hours. sually not

u d
[

1

D. Merchandising,

in this issue, but printed on white ledger paper that permits the use of ink

without smudging.

PRICES

25 Copies IR $2.00 100 Copies . . . $5.00
50 Copies . . . $3.75 200 Copies ... $9.00
" Single Copies 10¢

More radio sets are tuned to WWJ in Great r

Detroit every day than to any other radio station.
: o : 0 - (i B Every neutral survey substantiates this statement.

. ' ’ Gk A \ . WW] has been longer on the air with regular daily

: ! ; L ) ' . . broadcast programs than any other station in the

~world. Its policy from the beginning has been to serve
the substantial family folks of Detroit. It is now and -

always has been the mamstay of most families in

Detroit and southeastern Michigan forevery type “of
program because, in addition to' N. B. C. features, it -

has created more local programs of merit and distinc-

. tion than any other station in Michigan.’ !

’ v / . . ) ‘Mem‘l‘)‘er of Red AN V - Owned and  operated
- . o ¢ g ” . . \ ) . Network of th L : i ] by . The Detroit News

N N Q T 7 : . . : :  - ‘ o . ' | : . : Fi jo Static ol 0{{(‘ t Regul :
NATIONAL PRESS BUILDING L L WA ON, , ~ ‘ - rogramsEstablished Augustrzt(l) o
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Dooley for Shell
N Yy DOOLEY.

Premium Offers of Leading Broadcast Sponsors . . .

; (Continued from page 14)

tor R
Co—Copy of sung,

Co—Picture of
from carton  re-

turtle, carton

of Wheatena-

v orequired.
nple of product, no

MARKS
THE
d§  SPOT

Co.——Loveliness
Nick Daw-
restrictions.
Offers Over CBS

HE FOLLOWING offers have
407 of the buying power in sen made over CBS, between
New York and vicinity com- April and June 30, this year:
this

~

o

Acme Whire Lead & Color Works.—
Literature i coler illustrations,
no restrictions.

rerican Home Product

of Bi-So-Dol restrictions.

Arden. u for hair,

v oof Sun-Pruf cream ;

prise the audience of

metropolitan station.

s Corp—TFree
For Information Write 0

WBNX @ New York City

—("ook hook. recipe
Or menus.

Borden
bulletir

RAY /

WE GOT A
LETTER FROM

x> SINGAPORE”

That was a thrill ten years ago. Today, it's much
more important to have RESPONSE in your own
market. WREN is a leader in a good market--with
an audience of people who buy. WREN ' gets
into the homes” of this audience and will “put
your story across.”’ -

1000 WATTS
17 Hours Daily

Basic Blue
Network

NBC

YERNON H. SMITH
Maaager
Office and Studio:
WREN BUILDING
LAWRENCE, KANSAS

" GREIG. BLAR & SPIGHT, Ine.

Nationa! Representatives

NEW YORK « CHICAGO'
SAN FRANCISCO
LOS ANGELES

Page 78

Barbasol Co.—Contest, Pontiac
Straight Eight for best answer to
question, “"Why is Barbasol Ameri-
ca's Fastest Selling Nhaving
Cream?”: carton required.

Borden Rales Co.—Contes send in
statement re “Why I Like Borden's
Evaporated Milk . Best.” Prizes:

cash, labels required.

Bourjois Sales Corp.—Special
offer at stores.

Brillo  Manufacturing  Co.—Rubber
soap dish and cake of Brillo, carton
required.

E. I.. Bruce Co—Free inspection of
property, literature re Termites;
no restrietions.

Chappel Brothers, Inc—Tdentification

price

Incket  attachable 1o dog’s collar.
Box top or label from “whatever
prepared dog food you arve using.”
Cheramy, Ine~—Special price offer at
stores,
Continental Baking Co.—Dicture of

Happy Wonder Balkers and Vivien

Rurth.

Corn Products Refining Co.—Bottle
of Rigaud's »Un Air Embaume”
perfume, carton required. Alse

recipe booklet, pouring spout: no re-
srrietions.

R. B. Davis Co—Planetary map in
colors with picture of cast on it,
also Buck Rogers emblem: carton
required. “Space” helmet on which
are lithographed magno-electric ear

phones, space goggles and  inter-
planet receiving aerials, also 25th
Century rocket pistol; carton re-
quired. .

R. B. Davis Co—Cook book. no re-
striction

General Baking Co.—Cook book, no
restrictions,

General Foods Corp.—Antavetic map
in colors: also copy of South Pole
Radio News, cartons vequired. Pic-
rures of plane which Byrd took to
South Pole and set of plans for
maiking working model of this plane,
no restrictions.

General  Household
Contést. write S0-word statement on
entry blink. obtainable from Gru-
now  de K, refrigerator
and radio

General Mills, Ine.—Gyro boomerang
plane model. ¢cartons required. Bon
bon dish, free with purchase at

Book, “Vitality Demands

re bread and ways of serv-

free at baker Contest,
rmstrong’s

ing ir,
send in name for Jack
horsé described on program. Prize
cash, cartons required.
Gold Dust Corp.—Pat

dish towel,

eartons  required. stockings,

:artons required.

He’c_ er H-O Co., Ine.—Game circus,
57 amusements in _all, cartons re-
quired. Contest, 25 pairs of roller
skates daily to writers of neatest
and most attractive letters {repro-
duction of 6-word letter given on
program}, carton required.

Edna_Wallace Hopper, Inc.—Manuel
of Youth secrets, with Edna Wallace
Hopper Special Restorative Cream,
when purchased at stores.

Horn & Hardart Co.—Mother's Day
card free with purchase of Mother's
Day cake at stores. Picture of girls
and boys on program free at retail
shops.

Hud}mt Sales Company. Inc.—Lip-
stick and eyebrow pencil, carton re-
quired.

Individual Drinking Cup Co., Inc.—
Pictures of movie stars on lids of
Dixies, 12 lids exchanged for large
photograph of any star on lids.

LIVE TALENT PRO-
60 GRAMS for Sears,

Roebuck & Co., thus
. far in 1934. '

— KFEL -

Silk

ALBANY HOTEL, DENVER

Utilities  Co.—.

Kolynos Sales Company, Ine.—Ty..
Plate teaspoon free for purehs;
Iarge tube of Kolynos teathp;
15-d: supply of Kolynos toa
paste, " no restrietions. Conteg .
Cash for longest list of Engi
given names or nicknames from g,
tence, I Use Kolynos D,
Cream,”™ carton required. (ast
longest list of 3-letter standar
lish words from sentence .
Dental Cream Brightens Teep
carton required. Cabinet size ph,
graph of self at Pierre’s, Fifth Ay
nue photographer, carton re
Contest, write statement w
like Kolynos Dental Cream, eqp.
required. Prizes: cash, ’

Louden Packing Co.—TPin with y
ture of dog and printed 11\}s(‘x'ip:£r@
of breed, carton required. )

MackFadden Publications, Tne-
Weekly contests, verdiet re o
given on program; prizes: cash g
autos. N

J.o W, Marrow  Manufacturing ¢
—Gift  package, containing
beauty articles, no restrictions,

A
| RIVAL SAYS:

F@M@Wingl

i the
| Antenna
|

i WITH AXDREW W. SKITH
l Redio Editer Ths News-Age-Hersld I

Mdotris Clayton, of The News el

itorial staft. does a bit of discours
He says:

tener who has been anx
todsly scanning the Birminghan
wavelengths for quite a few years
disappointed in the quality of broad-
casts our local stations have ben
broadcasting, it has been a real satis
faction to note-the way the smalies
of Birmingham stations, WSGN, ha
made its hig sisters sit- up and take
rotice the last few months P
1 believe, we
just losing inte
est and pride I
all Tocal program,
until this statior
came along
prove that you dc
not have to spend
a lot of money
on high - priced
talent in otrder to
stimulate inter-
est, It discov
ered that Bir-
mingham ha
plenty of talent,
and that all it
needed to make it
“go over” was e sornsrioes—— N
careful direction. MORRIS CLAYTIOX
And the carefu] broadcasts from
various points of interest have als0
done & lot to make WSGN a point of
attention or the radio dial. The de
scriptions of haseball games from?
tree outside the park, the wrestling,
accounts, the Ritz Theater brosds
casts, the fire and the subsequent
hearing broadcasts—all these havt
served to make us dial twisters tu
ivack to a wavelength we'd ne!ﬂ!’,
i forgotten, R i
"'g"n just or~ complaint - -that M
<« ~rview ocel

ilng on radio teday.
{
|

BIRMINGHAM, ALA.

} WSGN

[
1
\
| . SELLING
i
]

Full Time 1310 Ke.
°|. 8. A. Cisler, Mgr. 250-100 Watts

pet Milk Sales Corp.—Bnok‘let on
«when Baby Needs Milk from a
Bottle,” mno restrictions. Rgmpes
and menus. Household Rem}mier,
weights and measures for Kitchen
use : picture of baby picture appear-
ing in Saturday Evening Post, no
restrietions.

pillsbury_ Flour Mills Co.—Aluminum
covered cook book at special dis-
count; with carton.

L. Prescott Co.—Rag doll or air-
'plxme glider, carton required. .

R J. Reynolds Tobacco Co.—Book,
“know Your Nerves,” packages re-

quired. 3 . .
ieser Co., Ine.—Cigarette lighter for
cartem.  Enamelledl powder com-
pact for carton.
Qeerling Products, .Inc. Book, “The
“Srory of Skippy,” free with pur-
cha Skippy book of comics in

colo ree with purchase, .
seerling Products, Ine~—Pictures of
dio artists, no restrictions.
Underwood-Elliott-Fisher — Co.—Offer
and contest, hooklet re Mount Rush-
more Memorial, covering rules of
contest appearing in Hearst news-
papers.  Contest offering Underwood

able typewriter to author of
ription in each district cov-
ered by stations earrying program.
Booklet obtainable .at dealers or
braitch offices. )

Uiion Central Life Insurance Co.—
Booklet describing Economic Ad-

tment Plan, no restrictions.

v Products, Inc.—Pamphlets in
series of 20 for cash. Book, "The
oice of Experience,” regular edis
tion $1.50; de luxe., autographed -
edition, $3.00. Series of pamphlets
for cash, extra pamphlets graus.
Copy of speech mude by Voice of
Experience, no restrictions.

R. L. Watkins Co.—DBottle of Sham-
poo, no restrictions.

Webster  Eisenlohr, Ine.—Contest,
choose man or woman who you
think is outstanding athlete of the
week, carton vrequired.

|

John H. Woodbury Co.—Loveliness
Kit, photograph of Bing Crosby;
no restricrionE .

Wheatena Corp;—"Ye Happy Minstrel
Memory Book.” ‘carton fequired.

Worcester Salt|Co.—Toothbrush, car-

ton required: 10-day supply of
Worcester SLI{ toothpaste, no re-
strietions. |

FTC Cites|Evans Fur Co.
For Unfair Competition

UNFAIR METHODS of competi-
tion in the sale of fur garments is
charged in a jcomplaint issued by
the Federal | Trade Commission
Sept. 7 againgt' Evans Fur Co., of
Chicago, and its officers, as well as
the Kent Fur| Co.; and two other
individuals aslagents of the Evans
concern. In gdvertising in news-
papers, periodicals and on the a
the complaintf alleges, the. Evans
company ‘‘represents that it manu-
factures fur garments and that
customers purchasing from the
company save the middle-man’s
profit.'! The [Commi rges
that the Evans company is not a
manufacturer of fur garments, but
purchases the finished or almost
finished garménts from jobbexs or
manufacturers.

The complaint also alleges that
the company | erroneously adver-
tises that its |prices are 75 to 30
per cent of their real value, and
that vepresentations are falsely
made that its}garments are worn
by  popular snotion picture

s

|
t
1
1

in the respondent’s
It was given
cause why orders should not be is-
sued requiring them to cease and
desist from :h'fse practices. -

@ﬂ

LOCAL CONDITIONS

1000 WATTS

...enough er
o tho job

950 KILOCYCLeS

..in the middle
of the dial

S—

[REVWIB seErVES MORE LOCAL
) ﬁ )
ADVERTISERS THAN Ar\qy OTHER

STATION GIVING BEST RESULTS PER DOLLAR!

KFWB

LOS ANGELES
OWNED & OPERATED BY
WARNER BROS. MOTION

PICTURE STUDIOS

\36

ERTISERS KNOW
PICK THE

ac-:
tresses pictures of whom are used!
i advertizsing.” !

ntil Oct. 5 to show .

ctorv com

September 15, 1934 + BROADCASTING

THE

GEORGE

i THE
WASHINGTON J

SPORTSMAN

STAR PERFORMERS

on your

CONVENTION PROGRAM

THE GEORGE WA SHINGTON
THE SPORTSMAN - THE F.F.V.

The Finest Fleet of dir-Conditioned Trains in the World

Abwe 3y
P, o,
bilag, s
e

Bay,

™,

1Wadhi Ora
35hingto,,

Richmond,

e
Sortt
Newp®! ot

HE finest fleet of air-conditioned trains in

the world will contribute a great deal ito
the success of vour convention. They w;;ill
bring delegates to Cincinnati feeling cool,
rested, and refreshed.. We have broadcast
the comforts and conveni(;:n'ces of Chesapeake
and Ohio trains over -fhany stations. You
will find that we have been rather conserva-
tive in our statements when you travel to the -
N.A.B. Convention on these radio-equippéd,
‘air-conditioned trains—The George Wash-
ington, The Sportsman, or the F.F.V.

"CONpTIONED ©

' CHESAPEAKE ¢ OHIO

Any ticket agent can route you on the Chesapeake & Ohio, X\%\TSIS'I‘ UPON%I’N
[



www.americanradiohistory.com

‘e

SELL

CALIFORNIA

...and vou've
sold over

50%

of the Eleven
Western
. States

Radio Sets in
Eleven Western
\\“R?States
2:021,233 -

Radio Sets in
California

1.128.712

DON LEE Broadcasting Sta-
tions are located in the 8 major
markets and give you a com-"
plete blanket coverage of Cali-
fornia. sk

The Don Lee Broadcasting Sys-
tem will deliver your sales mes-
sage to the largest number of
buyers in the richest ‘trading
markets at the lowest possible
cost.:

If you want to sell the Coast, or
any part of it, better write or
wire for detailed information.

DON LEE

Broadcasting System

€. Ellsworth Wylie
Genersl Sales Manager, Los Angeles

2
3\ .

Fresno, KMJ
San Francisco, K Stockton, KWG

San Diego. KGB KFBK
Bakersfield, KERN ta Barbara KDB
(Northwestfgpit)
Portland, KOIN Seattle, KOL .
Tacoma, KVI Spokane, KFPY
L ~ .
. :

Les Angeles Office..... 7th at Bixel St.
San Frangisco Office..1000 Van Ness Ave.:

Market for More Radio Aééounts

(Continued from page 13)

edge and cultivation of the retail
market in particular.

Regarding the first, let me ask
one question: In how many in-
stances is there a conscious sales
planning in terms of the seasonal
characteristics of particular types
of sponsors? 1 hope my own pessi-
mistic conclusions are wrong. Many
opportunities present themselves in
this field. The great one-month
rise of local and spot automobile
agvertising in January—at auto
gow time; the pressure by local
auto dealers in the early fall to
clear out existing stocks; the Oc-
tober and November pressure in
the national spot accessory field in
anticipation of winter—Prestone
and such products; the high points
in local clothing advertising in
November, December and March
are examples of special pressure
selling open to every station.

Regarding the second point, a
better knowledge of the part played
by advertising, and radia in par-
ticular, in the field of distribution:
There are four essentials to every
successful selling campaign: (1) A
well-conceived market; (2) a prod-
uct adapted to it as completely as
possible; (3) carefully selected
channels of distribution; and (1)
well conceived advertising and
sales promotion. The radio ad-
vertising plan must be so con-
structed as to best fit itself into
the requirements of all four of
these elements. - This is especially
true with regard to sound pro-
gramming for the market, and
sound merchandising for the chan-
nels of distribution.

Merchandising Tie-Ins

IT SEEMS to me that no medium
gains more than does radio from
the proper merchandising tie-ins.
The potentialities of sampling, the
possibilities of cerrelation of radio
and point-of-purchase advertising
in store windows and on shelves,
are great indeed. Though they
should not be the station’s task in
execution, their possibilities should
always be in the station’s mind
when planning its radio endeavor,
and should be called to the atten-

_ munity?

tion of the sponsor when neces-
sary. i

Finally, negarding further culti-
vation of the retail market. It
seems to me that hére lies the next
task in the non-network advertis-
ing field. Functionally, radio is
well designed for retail advertis-
ing. ~For the larger retailer it is
a medium whereby institutional
prestige can be built up. One sells
the store and its personality as
well as the goods in it; and in this
radio can help materially as the
experience of Bamberger’s has well
indicated. This is important to de-
partment, chain stores and mail
order houses. Radio also has an
immediate appeal and the morning
shopping hour produces retail re-
sults. For the small retailer, radio
presents a cheap medium, where,
if he is correctly guided, he may
secure satisfactory sales results at
minimum ¢gst. . Careful sales guid-
ance in thej use of spot announce-
ments, and| scientific development
of participation programs possess
important = potentialities in this
field.

A Challenge to Radio
RADIO certainly cannot do the

¢ entire retail job; but the 68.6 per

cent of all retail advertising and
promotional expenditures allocated
to newspapers, according to the
National Retail Dry Goods Asso-
ciation, constitutes a challenge to
the selling forces of radio. .
Two retail ideas may be of in-
terest at this point. The first of
these is the observation that the
retail picture is shifting every
week. Each new seagen, new holi-
day and public oc n brings its
own sales. Each therefore consti-
tutes:a distinct sales opportunity.
Why ‘not ineorporate these possi-
biliti®s™ into{ the general program
of the station, and make them the
basis for th¢ sale of radio adver-
tising to th¢ retailers of the com-

The second suggestion is the pos-
sibility of.developing a radio coun-
terpart of the special advertising
sections which have been a feature

_ments in such a program? In the

of newspaper advertising for many
vears. When the time comes fy
papering, painting, and restorip
worn out furniture, in March apj
April, why not develop a speciy
program or series of programs |
which the retailers of the com |
munity may sponsor? There i, |
natural trend toward increasy
sponsorship by industries of this |
type during the spring. I under}
stand some stations already haw |
engaged in this type of advertising |

Thus far we have dealt wit
rather general suggestions. Byl
what can be done concretely to re. |
duce these suggestions to action? j*
A number of possibilities present}
themselves, some requiring cooper. [’
ative effort, some open to ind.
vidual stations. I am more inter |
ested in the cooperative program |
since I believe that only by co.
operative planning and promotipn
can radio compete successfully
with other media, or for that mat.
ter, can any industry hold its owy |
with competing industries.

Joint Promotion Needed

THE FIRST great need of the b
radio broadcasting industry is co. |
operative promotion. For many
years the newspapers of the coun
try -have done this through the
Bureau of Advertising of the
ANPA. The large magazines have
accomplished the same purpose
through their splendid research
and promotional departments.. The
outdoor advertising interests have
done an excellent cooperative job
in this direction. Other industries
such as the cotton textile industry,
the copper and brass manufactur-
ers, and the printing establish-
ments of the country. have been
equally active. The work of the
Cotton Textile Institute, the Cop-
per and Brass Research Associa-
tion and the Typothatae of Amer
ica are well known. It is high
time the radio broadcasting indus-
try takes similar steps to prepare
itself for the severe competition
which lies ahead. The work of
your trade association should be
expanded along these lines at the
earliest possible moment.

What should be some of the ele-

first place, the available trade
statisties must be improved. Itis

T
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Jesirable that at least annual fig-
ures as to gross revenues be eol-
lected from every commercial sta-
£ the necessary breakdowns
be made by classes of sta-
tions and by geographical districts,
which should be made, it will be
necessary to double the number of
at present contributing to
the NAB statistical service. Pro-
vision must also be made for sta-
yistical treatment, interpretation
and dissemination of information
oathered, in a manner and to a
Hegree equal to that of competing

tion. I

med1a. . .

In addition to the improvement
of available tradestatistics, there
i & decided need for common pro-
motion of the industry. Thus far
the entire promotional activities
of the industry have been hap-
nazard. Each of the networks has
peen moderately effective a‘lon'g
particular lines and some indi-
vidual stations have engaged in
profitable activities. But there
has been no concerted attack.
There has been no common collec-
tion of available information. re-
garding listener behavior, me:thods
of broadcasting, uses of radio ad-
vertising—no common approach to
the problems of selling radio.

Illustration With Moral

LET ME give an example at this *

point of what one industry is do-
ing. Recently, the millinery code
authority, wisely seeing the need
of more than code enforcement,
launched a promotional campaign
for cotton fabrics. An experienced
merchandising and advertising man
was hired to head the effort, which
was aimed to secure $40,000,000
additional sales. Summer hats
were the item to be featured, hats
previously having been sold prin-
cipally in spring and fall. Ac-
cordingly hat openings were held
in principal
cities. A sum of $40,000 was spent
by the authority to tell the retail-
ers—by means of pamphlets, trade
press and exploitation books—what
the new campaign would mean to
them. Advertising and mat service
was furnished, and retailers were
shown how to sell summer mil-
linery. During the early part of
May approximately 700 mnews-
papers were reported to be plan-
ning special millinery sections fea-
turing the campaign.

There are three morals in this
illustration. The first of these is
that an industry, hard hit by de-
pression, saw the value of a com-
mon attack on a common problem.
The second moral, which it would

* petition of th

be wise if  our| economic plgnners
would think about more seriously,

is that prosperity comes to an in- .

dustry and a ¢ountry through in-
creased distribation of goods, not
through restricted production. The
third moral-—of immediate impor-
tance—where |was radio in this
program ?

More Intelchanges Urged

RADIO must hhve a sales program.
of its own—for network, spot and
local advertising—if it is to sue-
ceed as it should in this new battle,
not between individual companies,
but whole indystries in this com-
immediate future.
‘Radio also must sell itself enough
so that when & cooperative effort
by an industry] comes along radio
itself is at least considered. There
are splendid | opportunities for
sales in fields such as these.

As a part of[common promotion,
radio needs mjore interchange of
information. It is a rather sad
commentary on the consciousness
of the industry jof its common prob-
lems that the|program exchange
service, established last July at
the suggestion| of the NAB com-
mercial section, should have died
three months later because of lack
of interest. robably it was not
the right type |of endeavor, but in
that case the industry should have
been interested enough to develop
something that| did fit this obvious
need.

In the radio gales field, one mem-
ber of the NAB has suggested the
holding of perjodic clinics, in' dif-
ferent sectiong of the' country,
where sales and similar problems
might be discussed, and where case
stories. would |be stressed. The
fostering of |research, either
through the egtablishment of fel-
lowships or chairs of radio adver-
tising in connfetion with leading
business schools of universities or
by some similar means—which
have been employed by numerous
trade associations in the past—
might be of asgistance. The estab-
lishment of a yeference library by
NAB, which would include all per-
tinent information regarding the
legal, economid, technical and ar-
tistic phases of radio, would be of
some assistance in this field, since
such a compendium does not exist
at present. :

‘A separate bureau, similar to
the ANPA Bureau of Advertising
might be established. These are
merely suggestions, many of which
are probably | impractical. The

point in which|1 am interested is.

that of emphasizing the necessity
_for a cooperatiye approach to the
e :

wire service.

.| and Regulations of the F.C.C.

:ILM:I’.ach'len Building

. Announcing a New
. FREQUENCY MONITORING SERVICE

Reference frequencies derived from the National Standard, of Fre-
quency of the National Bureau of Standards by cpntinuous leased
No local Frequency standard is maintained. All
_measurements therefore are in accord with paragraph 205 Rules

. For 24-Hour Service Phone GReenwood 2134
| WASHINGTON INSTITUTE OF TECHNOLOGY

ishington, D. C.

problem of selling radio advertis-
ing and of improving it; and of not
merely being content with a com-
mon attack of legal and legislative
problems when danger threatens.
I have no brief for any method: I
only ask that it works.

Regarding the concrete steps
which the individual station ecan
take I shall say little or nothing.
The brief survey of this field
which I made prior to preparing
this paper convinced me that I
knew too little about it to venture
to speak on this phase. I hope
that my ignorance here will be
remedied by next year.

I should like, however, to read a
paragraph from one reply which I
received: “I think that if you
stress your talk along the lines
that radio stations should be care-
ful as to the character and ability
of the salesmen they send out, and
exert every effort to give the ad-
vertiser conscientious, constructive
service, doing what vou ean in the
way of making suggestions for his
window displays, exterior .and in-
terior of his store, as.well as to
the ability of his own sales people,
you will be developing a thought
Y}:)h%t .\’vill be beneficial to every-

jody.’ . -

Staunton Graiit Affirmed

REAFFIRMING its previous deci-
sion, the FCC Sept. 4 authorized a
new station at Staunton, Va., to
use the call WSV A and to operate
on 550 kc. with 500 watts daytime.
The licensee is Marion K. Gilliam,
former part owner of WMCA. The
original grant was suspended be-
cause of protests of KSD, St. Louis,
and WEHC, Charlottesville, Va.,
which now have been dismissed.

RICHMON
5,000 WATTS
CLEAR CHANNEL
“Inthe Heart of Virginia"

Serves a Metropolitan
Area That Shéuld be

On Your "A" LisH '

*Owned and Operal’ed% ’
By the Manufacturers of
|

EDGEWORTH
SMOKING
 TOBACCO

a-week.

Pittsburgh trading area.

radio values.

AGAIN, WJAS
| exc'l.u‘fsivel’y!'
-~ SUN DRUG CO.

ONE OF PITTSBURGH'S
‘ C LARGEST DRUG . STORE CHAINS

is now on WJAS with a On

SUN Drug Stores are |

Being a ."local" organization, SUN executives |
understand Pittsburgh -conditions and - Pitisburgh |

- E SUN uses WIAS excluively. | %
WIAS
- .PITTSB

‘Columbia Basic Network
CHAMBER OF COMMERCE BUILDING, PITTSBURGH, PA.
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Bellows to Report
MR, LOUCKS will be followed by
wan Bellows of the legislative
committee and by Juseph A, Cham-
t WLW, chairman of the en-
ing committde, who will re-

worning segsion on Tuesday.,
pr. 13, will be given over largely

ommareial peeblems and will
include tke report of Arthur B.

Chureh, I{BC, chairman of the
commerciak committee; H. K. Car-
penter, W hairman of the cost

accounting co ittee, and E. M.
Elkin, KDKA,K%Zman of the tax
committee. At afternoon ses-
sion, Mr. Shepard, as chairman of
the Code Authority, will give a re-
sume of code administration. . The
activities of the Trade Commission
in surveyinpg broadcasting continu-

: immegg-
conventio
he would re

CLASSIFIED
AQVERTISEMENTS

Classified advertisements in
BROADCASTING cost 7¢ per word for
each insertion. Cash must accom-
pany order. =

Forms close 28th and 18th of
month preceding issue.

Is Convention lssue

d Frov page 10)

ities to eliminate false and fraudu-
lent commercial credits will be re-
viewed by Commissioner Ewin L.
Davis, former chairman of the
House Merchant Marine, Radio &

Fisheries Committee. Sol A

Rosenblatt, division administrator
of NRA in charge of the broad-
casting code, is listed to speak on
the coordination of America’s
amusement industries under NRA.

Election of officers will take
place immediately following Mr.
Rosenblatt’s address. Nominations
must be presented in writing to the
nominating committee, to be named
by President McCosker prior to ad-
journment at the opening session.

Programs and Copyright

RADIO programming and copy-
right will be the order of business
Wednesday, Sept. 19. Fred Willis,
educational director of CBS, will
speak on education by radio. The
report of the program committee
then will be presented by Edgar L.

Bill, WMBD. Listed to discuss

copyright generally are Oswald F.
Schuette, NAB copyright advisor;
Joseph C. Hostetler, of Baker, Hos-
tetler, Sidlo & Patterson, NAB
copyright counsel, and Isaac D.
Levy, NAB treasurer and head of
the copyright campaign fund.

At the concluding session Wed-
nesday afternoon, resolutions will
be presented for action, and the
new officers will be installed.

The annual banquet will b;

Situations Wanted

ADVERTISING

AND - MERCHANDISING

STATION EXECUTIVE
With agency known nationally for sue-
cessful radio’ programs. Formerly com-
mercial manager of network affiliste in
100,000 city. National advertising, mail
order. and retail experience. Programs

planned for sales and merchandising possi-.

bilities. Know tested methods for making
programs successful producers. Connection
with right station sought. Box 213,
BROADCASTING.

As .Manager, 35, energé‘ik American.
Thoroughly experienced “broadcasting busi-

ness from control room through executive -

duties. Now -employed important midwest

station. Desires change locality. Go any- "

where. ~ Desire particularly job building up
old or new station. Address Box 214.
BROADCASTING. ’ °

Announcer — continuity writsr - pianist.
Excellent musical background.  College
training. pleasing personality. Dramatic
experience. Will go anyWwhere. Salary
secondary. Results guaranteed. Box 213,
BROADCASTING.

o~

PROFESSIONAL
DIRECTORY

GLENN D. GILLETT

Consulting Radio Engineer
Synchronization Equipment Design. Field
Strength and Station Location Surveys
Antenns Design Wire Line Problems
National Press Bldg. Washington, D. C.

N. Y. Office: Englewood, N.J.

PAUL GODLEY

and Associates
Radio Engineers

Montclair, N. J.
Phone Montclair 2-7859

66 BROAD STREET

FREQUENCY MEASURING SERVICE

Many stations find this exact measuring service of great:
value' for routide observation of transmitter perform-
ance and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST
R.'C. A. COMMUNICATIONS, Inc.

Commercial Department .
A RADIO CORPORATION OF AMERICA SUBSIDIARY -

H

v

NEW YORK, N.'Y.
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held Tuesday night. All local ar-
rangements are being handled by
a committee headed by Mr. Cros-
ley, who has tentatively arranged
for talent from the networks. Ar-
rangements have also been made
by Mr. Crosley for a stag party
Monday night.

The Code Authority meeting on
Sept. 20 will be presided over by
Chairman Shepard and James W.
Baldwin, executive officer. An open
forum discussion of all provisions
of the code, which has been in op-
eration since last December will be
held. . Trade practice provisions,
notably. those having to do with
maintenance of rates, stand out
among the topics expected to arise.
It will be the first open meeting
since the code became effective and,
so far as is known, it will be the
first general meeting of partici-
ants in an NRA code ever called.

Proprietary Group Asks
Media and Agency Aid

COOPERATION ACTION on the
part of advertisers, agencies and
media can effectively regulate ad-
vertising .and avoid the threat of
government intervention, Edward
H. Gardner, executive secretary of
the advisory committee on adver-
tising of the Proprietary Associa-
tion, declared Sept. 6 at a luncheon
meeting of advertisers, broadcast-
ers and publishers at the Adver-
tising Club of New York.

Discussing the scope of the new
proprietary committee, appointed
following agitation for enactment
of food, drugs and cosmetics legis-
lation, Mr. Gardner declared the
help of every manufacturér of
proprietary remedies, of every ad-
vertising medium and of every
agency is needed for complete suc-
cess of the project.

Talk about a “consumer strike”
against advertising was discredited
by the speaker. “I do not believe
there is a consumer strike against
advertising,” he said. “I believe
that many of the very people who
declare that they do not credit ad-
vertising iclaims are buying more
advertised goods today than they
did two" years ago. . .
that American industry is wholly
competent to regulate advertising.
I don’t believe that it requires a
moral censor, appointed from with-
out, to crack down on undesirable
practices.’i’

" Family Dead in Crash

ARTHUR. STEBBINS, member of
the Beverly Hills (Cal.) firm of

Berg, Stebbins, Allenburg & Blum, .

theatricaliradio talent organization,
was prostrated and under the care
of physicians as the result of an
automobile accident which claimed

! the lives of his wife and two chil-

dren Augt 30. Mrs. Stebbins, with
Lila Belle, aged 11, and Jerry, 13,
and others in the party were in an
automobile crash near Bakersfield.

Stark Joins WNEW

CHARLES M. STARK has been
appointed executive sales director
of WNEW, Newark. He was form-
erly manager of Radio Sales, Inc.,
a subsidiary. of CBS and previcusly

was associated with Lennen and
Mitchell and the J. Walter Thomp-

son Co. |

i
i
i
|

. “I believe -

BROADCASTING

Don Lee
(Continued from page 16)

Angeles television station and sey.
eral auxiliary transmitters.

He was president of the Don Lee
Broadcasting System with his sop
Tommy, as vice president and heag
of the Tommy Lee Artists’ Bureay,
Mr. Lee was born in Langing
Mich., in 1881, attended publi
schools in Chicago and was grad.
uated from Northwestern Military
Academy with the class of 1897

He later moved to Seattle to be §

in the lumber business and in 1904

entered the automobile field. Fo §

more than 25 years he had bee

California state distributor for f
Cadillac cars and, more recently, |

the La Salle line.
He had been married three times

—in 1904 to Etta Stewart; 12 years .

later to Annabelle Torbet, fron
whom he was divorced in 1926; and
last June to the present Mrs. Lee
the former Geraldine May Jeffers
Timmons, of Texas, in a surpris
wedding at Aqua Caliente, Mexico,

Outstanding Yachtsman

IN THE FIELD of civic enter
prises and yachting he was alway
an eager enthusiast. His steam
yacht Melodie, was one of the most
elegantly furnished .of coastwise
pleasure craft. An earlier yacht,
the Invader, broke speed recordsin
the Honolulu races of 1926.

Mr. Lee’s club memberships in
cluded the California Yacht Club,
All-Year Club of Southern Cali-
fornia, Annandale Golf Club in
Southern California and ‘the Bohe-

mian, Olympic and' San Franciseo

golf clubs in the northern part of
the state.

His wife and son were at his
bedside when death came. L&

. Angeles broadcasters joined with
the Don Lee stations in observing

moments of silence in respect to
his memory, and radio was wel
represented at the funeral services
The funeral took place Sept. 2 at
Pierce Bros. Mortuary with crems-

tion the following day at Inglewood

Park Cemetery.

BEGINNING its eighth consec
tive yéar with a 40-week contract
over WOR, Newark, commencing
Sept. 10, Alfred W. McCann Labor-
atories, Inc., New York (food ad-
visors) has launched a new serie
fedfturing Alfred W. McCann, Jr,
on a five-day weekly schedule.

NOT HICH POWERED.

NOT Network Affiliated

pur = KFEL poEs
SELL MERCHANDISE
FOR A LARGE PER-
CENTAGE OF LOCAL
ADVERTISERS WITH
500 WATTS, 920 KC. IN

DENVER

MEMBER .
NATIONAL . ASS'N OF BROADCASTERS
/. BINCE 1930, '

% Jansky & Bailey en-

gineering. at one sta-

tion—on which work

was recently com-

pleted — resulted in

an, increase in cov-

erage of over 300%.

t

|
|
!
|
|

|

et

JANS

National Press Building

(Y &« BATLEY

Advertisers Buy Coverage

Coverage is vitally dependent upon
Transmitter L?cation and Antenna Efficiency

THE training and ekperience of
Jansky & Bailey engineers, plus
the extensive background gained
through the production of the Cer-
tified Coverage Reports, now ac-
cepted by “advertisers and agen-.
clzie-s9 preeminently fit this organi-
zation for all radio  engineering
work designed to improve cov-
erage.

In addition to a notable recor(i‘ ,
of completed general engineering
surveys, Jansky & Bailey at this

date are actively engaged in loca-

" tion and efficiency studies for six

major broadcast stations. x

-

‘

B

Washington, D C. |

N .

AN ORGANIZATION OF. QUALIFIED RaDI0 ENGINEERS -
DEDICATED | TO THE SERVICE OF | BROADCASTING
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WEATHER BROADCAST

Fair and Warmer With Sligh
Precipitation

Yol.1 No. 1

—
CAMDEN, N, J,

Cathode Ray Modu-
lation Indicator
Finds Favor

Latest Help to Broadcast Sta-
tion Operators Fills Long
Felt Need.

A new Cathode Ray indicating
device which permits the broadcast
station operator to wateh his modu-
lation through a light wave on an
opaque screen is one of the latest
products of “Radio Headquarters,”
—the result of the engineering
genius in the laboratories of the
RCA Vietor Company, Inc.. at
Camden, N. J. It is a highly per-
fected instrument, designed to meet
the special requirements of broad-

RCA YICTOR'S NEW OP-4 REMOTE PROGRAM AMPLIFIER

“INDUCTOR MIKE” SOLVES

e e ey o OLD PROBLEM OF NEMO PROGRAMS

mental devices tried ia the past.
The new Cathode Ray Indicator
is intended for continuous use as
a monitoring instrument and is ef-
fective in checking the percentage

and the symmetry of modulation. !
Its reproduction is instantaneous, !

continuous, and fully accurate at
any modulating frequency. Using
a new and superior type of tube
which gives high illumination Wigh
relatively wide deflection, it per-
mits the observer to view its per-
formance at considerable distance, |
even under bright daylight condi-

tions. .
) Convenient Control o

Full control from.the front™ of
the panel is an outstanding Tfea-
ture, and in addition to P.F. tuning,
controls are provided for adjust-
ment of horizontal deflection, ver-
tical deflection, focus and brillianey.
Means are also provided for com-
pensating the effect of the earth’s
magnetic field. For ordinary ob-
servation, the 115 volt 60 cycle
supply provides a convenient and
satisfactory sweep frequency. For
distortion measurements any ex-
ternal frequency such as the modu-
lating frequency may be connected
to the sweep circuit,

Rack or Table Mounting

The choice of twp types of metal
cabinets is provided,—one for rack
mounting with standard switch-
board equipment, and the other for
table mounting. The new Cathode
Ray Modulation Indicator requires
no modification ia (or any direct?
connection to) the transmitter.
Pickup is obtained by means of a
short antenna feeding the built in |
tuning circuit. The device uses 115 |
volt 60 cycle power supply and |
2000-4000 volts DC. !

[

THE NEW' “INDUCTOR MIKE”

| DEVELOPED BY RCA "VICTOR

e

. ENGINEERS FOR HIGH QUALITY

OUTSIDE PICKUPS

NAB MEMBERS

While in Cincinnati see the RCA
equipment at the World’s
Famous Station, WLW

L]

i expensive Velocity Microphone.
{ qualities in the Inductor Microphone
- which are so particularly desirable for
i outside ‘use are: N

“Radio Headquarters,” Sept. 15th.
—The special advantages of the new
RCA Vietor Inductor Microphone,
Type 50-A, make it ideally suited for
picking up “outside programs. This
microphone combines the greatest sen-

| sitivity for a given weight with qual--,
ity s sed only by that of the more

The

1—It is insensitive to wind and mechani-
cal vibration.

2—TIt is unaffected by changes in tem-
verature and humidity.

3-—It requires no external excitation or
power supply.

4—It need not be closely linked to an
amplifier.

5—It is well suited for close-talking.

6—It is small, light-weight, rugged, in-
expensive, and convenient to handie.

Built for Hard Knocks

Because of its very simplicity of

. construction, the new Inductor Micro-

phone is unaffected by the rough han-

{ dling to which most outside pickup

microphones are often subjected. In
its construction there are no fine
windings and no small clearances.
The single-element conductor,’ strong
in itself, is spaced a considerable dis-
tance from the magnet poles. The
audio frequency range utilized for this

. type of iservice has, in the last few

yvears, been nearly doubled, and it ap-
pears probable that it will be some-
what further extended. It is therefore
desirable that a microphone. for this
use have a fairly uniform response
over the full range likely to be uti-
lized and the frequency range of the
new Inductor Microphone is the great-
est likely to be used for remote pickup
work. Its directional characteristics
are essentially the same as those of
any other pressure operated micro-
phone of ‘the same dimensions, such
as the carbon or condenser type, and
the technique already learned- with
these former types may therefore be
used in placing and operating this new
device.

"HIGH FIDELITY
FOR REMOTE
PROGRAMS

OUTSIDE PICK-UPS N
LONGER SUFFER SE(
OND CLASS QUALITY

Camden, N. J., Sept. 15th.—Ty
importance of remote or “on the spo|
pickups in which the radio broadeg
is often the only medium throyg|
which the details of the event may}
disseminated has brought increasim
! demands for improvement, in the qui
ity of these programs. [In respong,
the engineers of .the RCA Vietor Cop
pany, Ine., have developed the e
OP-4  Remote Program Amplify
which, coupled with the new type 54
Inductor Microphone, makes it po|
sible on short notice to produce a-pr
gram over a telephone line, the qoaliy
of whieh, under average favorable conf
ditions, will rival a studio pres

entation. .
Quick Setups

The portability and setup conves
ience of this new equipment make i
admirably suited for this special typ
of service, as it is built to be tram|
ported when necessary by one mam
The arrangement of the component]
parts and controls has been arrite
at after giving special consideration
to operating convenience. The con-
plete equipment is contained in tw
handy carrying cases,—one containiog
the complete speech input system, and
the other arranged to contain tk
power supply, cables, microphones a
spare tubes. In most cases, battes
supply is desired, as there are may
locations where an alternating o
rent source is not readily availabh
However, for those who may wish i
an AC supply unit is also availabk
,and sh‘guld prove particularly advani
geous ¥ at  semi-permanent picku]
points. The operation of the equip
ment is the same with either typed
power supply.

Studio Quality Afield

With the new OP-4 Remote Pxi
gram Amplifier, the long desired i
provement in remote pickup qualiy
is now realized, and quality approatt
ing studio standards is at -l
achieved. Moreover, by the use §
structural duralumin, much unnec;
sary weight is saved. The stages an
carefully shielded and special
insulation has been emploved to
best ‘advantage. An illuminated
justable-level volume indicator is
vided, and provision is made for a
monitoring by headphones directl
the output circuit. Two key switt
and a 4 db. attenuation pad are
nected across the 500 ohm second
of the output transformer.
switches permit the output to be
nected to the lines (regular and e
gency) either directly or throug
isolation pad. :

FOR SALE.—0dd Lot of Ob
Microphones. . Will Make Good P2
Weights for. Right Party.
Gloock; Box 44. ' (Advt.)
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