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PROGRESS NOTE
ON NEW

50,000 WATT
TRANSMITTER

Carteret, N, J.—

July 24th—Execavation started.

August 1st—First conerete poured
for transmitter building.

August 27th—First flapr of trans-
mitter building completed.

August 31st—Excavation for tower |

completed.

September 4th— Structural steel |

completely erected for transmit-
ter building.

September 17th—Exterior of trans-
mitter building completed.

SReptember 20th—Spray pond com-
pleted.

Qctober 1st—Tower construction
begun.

October 8th—100,000 feet of copper
wire buried for ground-system.
October 10th—Installation of power
transformers begun. .
October 15th—Grading of exterior

grounds begun.

October 24th—Transformer control
apparatus moved into building.
October 25th—>Main power switeh-

board completed.

On the Air

Early in December

I
i
|

Radio “Buy’’ Extraordinary!
—"Next-to-News* on WOR

Next-to-news is a good advertising buy in any medium.
But sponsorship of the news on WOR in the world’s'
richest market is an advertising space buyer’s dream

come tfue! New Yorkers are more interested in the

news than in any other type of radio program.

To give New Yorkers the fastest news service procur-
able and to provide a radio buy extraordinary for ad-
vertisers, WOR has just arranged for the exclusive
use in Metropolitan New York of the complete
Transradio Press Service. ~ - \

Complete news bulletins are now being broadcast in
fifteen-minute programs four times a day—at 8 A. M,
12 noon, 5.05 P. M. and 11 P. M. Hot news flashes of
‘transcendent importance are being put on the air
virtually the instant the news breaks—thus keeping
WOR listeners in close touch with the important hap-
penings of the world—and keeping them tuned in

to WOR. o

This complete news service is now available to one or
several aggressive advertisers who want to, go places
in the New York market quickly—and are willing to
spend real money to do it! ‘ "

@

1440 BROADWAY, NEW YORK CITY

BAMBERGER BROADCASTING SERVICE, INC. » NEWARK, N. J.
Chicago: Wm. G. Rambeau, 360 N. Michigan Ave.
Boston: James F. Fay, Statler Bldg.
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Lowest “Milline” Radio Bu

on the Pacific Coast

By actual sales results and keyéd copy
quiries KNX proved itself the Leader w

low cost coverage of the Pacific Coast.
an independent station, you can pick v

a chain program. The choice of Ho
wood’s varied talent is vours at reas{ma
prices. N

Official Broadeast of Frost
Warnings
Phone, write or wire for time and

Because I\\X reaches all interested talent available

agricultural " areas, it 715.: again
been selected by popular request
to broadcast e\uun\evx *ne frost

“THE VOICE OF HOLLYWOOD"——Speakmg wlth 50, 000 Watts on Natwnal Cleared Channel

. Hollywood, California
" GREIG, BLAIR & SPIGHT, Representatives

SAN FRANCISCO OFFICE CHICAGO OFFICE- : NEW YORK OFFICE
Lindsay Spight, . John Blair | Humboldt J. Greig
4835 California St. - 520 North Michigan Ave. Chrysler Bldg.

Page 2

only 25,000 watts. Now, with 50,000 wat
KNX is more than ever your first choice f‘, ’

time without having to give precedence:;

BROADCASTING * November 1,199

50,000 WATTS
in the Heart of the
Great Northeast

Sell Her—AT HOME!

What a golden opportunity da}'ktime radio offers fact that currently 707 of WGY’s

sponsored

on WGY. No matter what the Spreduct——foods. local time is during the “golden™ daytime hours.’
drugs. cosmetics. d()tlkling. elecﬁirical appliances.  With 50,000 watts,WGY is the economical buy

insurance, and many ()tlxersﬁi—)’OLir program  in the great Northeast which comprises Eastern

over WGY will reach a“eclass” 1{1arket of women and Central New York State and" Western
at af’xﬁass" price (daytime ra?es are but one- New England.

half evening rates). ‘ '

i

That local advertisers are tf aking advantave

For full details on how daytime advertising

on \VG\; can help yvour product contact the

of daytime radio over WGY 1~\atte<ted hx ‘the station or anyl of the offices listed below.

o

NATIONAL BROADCASTING COMPANY INC.

A RADIO CORPORATION OF"AMERICA SUBSIDIARY

NEW YORK * WASHINGTON x CHICAGO x SAN FRANCISCO
WEAF & WJZ WRC & }NMA'L WMAQ & WENR KPO, KGO & KYA

SALES REPRESENTATIVES AT: BOSTAN-—WBZ SPRINGFIELD, MASS.—WBZA

s SCHENECTADY—WGY
PITTSBURGH—KDKA ¢ CLEVELAND—WTAM =«

DENVER-—KOA . PORTLAND, ORE.—KEX ¢ SPOKANE—KGA ¢ SEATTLE—K]JR

’ovember;l, 1934 - BROADCASTING
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1 can accomplish as much
through a Free & Sleininger
represeniative as by visiting
the station itself’’

4O

amp Co. of America, Inc.

Populstion of
Primary Daytime
Coverage Arza

. A
i T‘RAVELLING the country to personally visit radio stations
quires Fhe major part of Mr. Fellers’ time. He is a shrewd buy:
of stations, of program time, of talent. o
planning and spotting programs where they would sell the me

WOC-WHO DES MOINES
NBC Bassic Red Network
WGR-WKBW BUFFALO

CBS Buasic Neiwork

4,389,108

Since 1927, he has be

CATIONAL groups agitating
i reapportionment of broadeast-
tacilities with the aim of hav-
= 5 definite percentage wrested
m commercial broadcasters
which would be allocated to so-
«alled “non-profit” institutions,saw
heir ambitious project blasted out
of the sphere of practicability from
eery point of view by nearly 100
. witnesses who testified before the
' FCC Broadeast Division during the
1-day period which ended Oct. 20.
it that time the hearings were

recessed until Nov. 7.
Building what undoubtedly is the
dnest record of testimony ever pre-
pared in support of the American
switem of proadeasting, broadeast-
ers were joined by many leading
sducators, clergymen, authors, mu-
s, composers, and other out-
ding personalities identified
with art and industry in espousing
maintenance of the status quo.
ompletely smothered by the logic

i their oppenents were the half-
wzen conflicting plans projected
by advocates of new legislation
during the opening days of the

hearings which began Oct. 1.

A FITTI.\‘G climax to the

WHK CLEVELAND N , in ¥ : |
N LEVELAND 2,069,345 i’daddm Mant.le Lamps. Last vear his programs were broades
WIND GARY-W1JD CHICAGO Cgi- 199 from 101 stations.
(WIND) CBS Supplementirs Groxs T :
WAIU COLUMBUS it g0s He has used every conceivable form of radio advertising-
Predominant in Contrsl Obia 8! t ipti 101 - L
ol Ot network, transcriptions, station talent programs, spot announc:
U NEC Nentt - 928,867 ments. ‘
BARe No n Group .
WKZO KALAMAZOO s : c '
e s vt 346,405 Onf of the first commercial sponsors of WLS Barn Dane
K¥ {ANSAS , s 1 :
il(%jgslﬁxstia;n suiar Mr. Fellers is as much an authority on farm and small tow:
. Networ P i 3 1 ’ »
R e Mook e audiences as anyone in the country.
CBS Nor: o Grows ERRRE ,‘\ . ' H P .
WAVE LOUISVILLE - . ?ertamly one of the mosg capable men in radio, Ed Fellers%; Administration Support
VEC Sou y is well able to hoe his own row 2lone. Yet he frankly and cordiall

explains that.Free & Sleininger service in his own office makes ur
necessary a visit to the statidns they represent.

The Twin cwspaper Station :
KOIL OMAHA-COUNCIL BLUFFS 136

NBC Busic Blue Network "
WHMBD PEORIA

CBS Basic Supplemenisry Gr

*CKLW WINDSOR ¢

1743 1 ¥4 R

- e i 1,372,000 t —~1 - R . .
CBS Busic Network Q- This tvpe of servic . . ..
KFWB LOS ANGELES . ' have welcor p}d i Ylme that so many agency men and advertics
Farer B Vi o 2,200,000 omed is available to any needy soul anywhere. Eightean
KOIN-KALE PORTLAND 92 4- capable ﬂn% companionable representatives scattered across th
. ; ’ country w ive . .. .
ey o o }} will give you t}}e lowdown without getting in your hair
B B 832,196 nd they know the intimate details about the topnotch station
TACOMA W " Cill o : )
Tacoy 28 000 we represent.  Call our nearest joffice and let one of the lads shov

; . you why you always can cho ini fon wi
| B8 Pt Cous - L) V3 ose a Free & Sleining .
Represented in Chicago and Middle West Territory only. -!4 Conﬁdence- Der ranon Wltk‘

FR_EE & SLEININGER, INC. Radio Stat?on Replresentatives

NEW YORK

CHICAGO .
Chrysler Bldg. 180 N, Mi DETROIT $
: N. Michi DENVER
Murray Hill 2-3030 fichigan General Motors Blde. Charles Bldg. SAN FRANCISCO LOS ANGELES SEATTLE
kHn adison 1423 Keystone 6028 . Sutter 5415 Richmond 6154 Stuart Bldg.
' Elliott €662

Puyblished semi—mon‘h’v b
P ronthly by BROADCASTING PUBLICATIONS, ING.,, 870 National Press Buildin
o L . f 1 s Buildi Washi
LI b . T p ’ : > ! eg, ctash;ngtoné Dé Clns En‘tered as second class matter March 14, 19381

. of the educators.
_ iom’ 3f an official statement from

adeasting  industry. case, theve
me a new expression of confi-
nce in commercial broadcasting
frm the Roosevelt administra-
tim—the second within six weeks
—and it all but scuttled the hopes
It came in the

the Tennessee Valley Authority,
ardered by the White House, which
rgpudiated the testimony given at
the FCC hearings by Dr. Floyd
W. Reeves, personnel director of
TVA, who said this organization
favored creation of a national
. broadeasting system owned, opér-
ated and controlled by the gov-
ernment.
_Immediately seized upon by the
Joy Elmer Morgan group of edu-
ators as a vindication of their
view, the Reeves statement, how-
ever, was just as promptly inter-
meted in political circles as a
move on the part of the New Deal
Eo_brmg about government owner-
ihlp of radio. White House sec-
tetaries moved swiftly to squelch
the whole incident.
Dr, Reeves’ sensational testi-
mony, which brought sharp cross-

lass Wave Plan%’

Gtatus Quo Resists
dministration Repudiates Change in Structure

- =uch

By SOL TAISHOFF
|

“aint Protests: Even the Roosevelt

\
\

examination fromy the three mem-

bers of the Broadeast

was given Oct, 19, .
the TVA, from lts headquarte
in Knoxvil di hed a 1

3 . le-
gram to the FCCy :
4

Reeves testimon)

from the offic ecord, a

there be inserted; in lieu theveot
a statement tithe TVA board

of directors. iz of [the opinion th
educational and dultural ager
should have a “rehsonable use
the radio facilities “but that
programs should be und
non-governmental! and
<an control and dirve
telegram was incorporated

record. !
|
L

in the

and the FCC itself has until
wit its recommendations

musie, litera-

sting.  Among
who appeared persenally or
ugh statements addressed to

TCC were M. H. Aylesworth,
dent; William S. Paley,
ent; John Erskine, au-
educator: H. L. Mencken;
nder  Woollcott:  Nicholas
array Butler; Dr. Walter Dam-
George Jean Nathan: Rev.

FCC from Arthur E. Morgan,
Tennessee Valley Authority,

Oct. 19: |

. “In view ¢f the fact that
Communications Commission
Valley Authority

covernmental
of the Board) ef
agencies of thd country should

!

|
Roosevelt Administration Again
Approyes the Status Quo in Radio

IS

FOLLOWING i¥ the text of the telegram received Oct. 23 by the
chairman of the board of the
after the provecative incident stirred
up by Dr. Floyid W. Reeves. personnel director of TVA, who urged
a government-?ﬁerated rzdic system in testimony

its brief statement to the Federal
was misinterpreted the Tennessee
nrefers to withdraw its former statement and
to restate its position as follows:
“The Tennessee Valley Authority
dministration of radio stations.
Directors that the educational and cultural
have a reasonable use of the radio
facilities of thie country but that all such programs should be
under non-governmental and non-partisan control and direction.”

I

before the FCC

has not urged or favored
It is the opinion

|

Upon conclusion of the broad-
casting industry | case Oct. 20,
the Broadcast ivision i recessed
the hearings until}Nov.7, at which
time government| witnesses are
scheduled “to be Heard. The pro-
ponents of the mew legislation,
now represented almost entirely by
the Joy Elmer Mprgan's National
Committee on Edycation by Radio,
<ince responsible [religious groups
originally counted upon voiced
clear-cut support|of the existing
system, will have opportunity for
vebuttal of the proadcasting in-
dustry testimény before the hear-
ings close. Aftex adjournment of
the hearings, all| parties will be
given one month fin which to "sub-
mit briefs supporting their views,

' Nowember 1, 1934 + BROADCASTING
WWW.americantadiohistorv.com ‘

\

John W. Langdale, representative

of the Protestant ministry; Rabbi
Jonah B. Wise; Frank Black; Paul
Whiteman; Dr. Howard Hanson;
Miss Florence Hale, director of
radio and former president of the
National Education Association;
Mrs. Sidonie M. Gruenberg, di-
rector, Child Study Assoclation,
and Mrs. B. F. Longworthy, presi-
dent of the National Congress of
Parents and Teachers.

ngineering Problems

THE HEARINGS closed with the
presentation of technical * testi-
mony by two of the nation’s fore-
most radio engineers, John V. L
Hogan and C. M. Jansky, Jr., who
told of the technical impossibility

Ovérx&?helmingly Opposed

%

“ 3
of meeting the demands fot ex-
clusive facilities without distupt-
ing service for Jisteners—notably
those in rural areas—and without
dangerously imperiling the entire
industry. These same engineers,
together with Dr. J. H. Dellinger,
chief of the radio sectiom, Bureau
of Standards, had testified before
the former Radio Commission in
1928 preparatory, to the sweeping
reallocations of that year, and
their technical data provéd to be
the basis upon which that whole-
sale revision of assignments was
etfected.

Few discordant notes were heard
during presentation of the broad-
casting industry case. The pre-
ponderant view was that the ex--~
isting broadeasting structure is
more than adequate to care for
the educational, religious and cul-
tural requirements of the nation.
Leading educators joined with rep-
resentative clergymen in the view
that the Morgan agitation was ill-
advised, if not entirely misdirected.
Many of them expressed the fear
that if exclusive facilities were
awarded to educational stations it
would destroy their existing satis-
factory arrangements with com-
mercial stations.

There developed an unanimity
of view that educators and broad-
casters should appoint representa-
tive committees to work out a mu-
tual plan for more effective use
of the facilities of commercial sta-
tions. Nearly every educator and
clergyman agreed that even if
they had the facilities they would
be in no position to finance con-
<truction or operation of stations.

.ﬁore Than They Could Use

BROADCASTER after broadcaster j
appeared to state that ‘they had.
not only offered but even had
arged educators to use-time on the
air. With onme accord they told
how these institutigns had failed
to avail themselves of these oppor-
tunities. Many educators, along
with many religious leaders, testi-
fied that they could not use all the
time offered them by networks and
commercial stations. Moreover,
they freely admitted that the ele-
ment of showmanship was lacking
in most of their presentations, and
‘that commercial broadcasters co- -
operafed to the utmost in attempt-
ing to correct this shortcoming.
The worst blow to the campaign
of the Morgan group came when
Miss Hale, herself the radio di-
rector of the National Educgtion
Association and its president last

1; - Page 5
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ALLEN M‘H“LER,t ]
Kadio DIFECLOT, LILVErsity o

1 1 M e wuhicago .
Highlights of Educational Testimony . . . s e o weveen e | NI

i
oaL ArTANgENIEnts (use oL com- | President, Columbia University

JOHN ERSKINE )
Author and Educator H

"HOLAS MURRAY BUTLER gy e e e wadiente

would not listen [to drab educa-

] ~ pl:;um stalols) ana iue opera- : tional problems]. The requests for
M. H. AYLESWORTH MISS FLORENCE HALE WILLIAM S. PALEY © jﬂﬂol our OWI stauon toere \vu.uul BEC.'&L’SE of [the great importance of the‘radi? service and its facilities are mnot in’ respc.mse to
President, NBC Director of Radio. President, CBS g0 ReSITALION 10 aeclding Lo con- growing influence as a medium not only for the entertainment popular demand,; for the listeners !
e e ) National Edueation Association . . N e as We are. Lhe reasous 1or of the people, but for the instruction and ¢levation of public o d owertul inducement |
to defend An an Former President of NEA THE FUNDAMENTAL reason ; s GeulSION are convincing. Lne . opinion, I take|this opportunity to submit a brief statement of my would need a P : % ’
needs no defense. gy BEGAN >broadc'1<tAin B ey this development of Americay p,| guersiy 15 s 10 posiuon To as- own views in [reference to the general question of the use and to change their habits. Ec.lucja ors . \
to determine 1he NBC 1031 (m‘e:hﬂ% };gﬁi dio broadcasting is that it ig g, e W€ expense 0. erecuinyg a.m} adn‘umstljatlvon g‘f broadecasting channels. ) . overlook the fact that m.dlo is an
aveled the vieht  weeklv. The 1“9<p0n=‘0 }:a< been most widely interesting bro d‘L jplng & SLauion. We uo o nou It will haydly be denied that during recent months the radio [ ,.t. No art can be practiced with-
o mo‘v “oratifvine  Because of th HOsY & s a' tasf o coulmerCialize Wie unlver- programs now otfered to the public have greatly improved and ¢ mastery of the techrique.
er m .}5‘ g atlly ng. Dbecause o ¢ ing in the world. And it is ;5 reputauion and swanding py ave steadily imjproving and that there is a disposition to get away out ~mastsiy . ¢ all arts t
stablis ﬁf’f""‘ll éndugemm?? }nteleﬂ. b“'e dictates of good business practi| wupg auvelUsilg L0 suppoit from the move ordinary eed vulgar, type of advertising and Radio is the egsxest of all arts to
suited for  in nexv_u)';e,lx‘ni;eec; \l‘t%zicht%rt\}'len*iginIg; which make it so widely interes : ot o entertainment. P_rogra_mb kla\'e_peell prepared, a"nd offered to the walk out on, since th~e d%}Stener has
nd gov han if we tried independently.. to so many different elements . e i b.‘m?ubm 1}1119: “ﬁl.h pub,h?.“'h"c% ave coxe}gd.a \'\;d§ range of information and in- but to turn Dﬁ,h1§ lff,qéo' to dry
ondensrine Radio is reculiar art. Ed t o v, N S O] perwise avauavie V:Lm Lhe oper- spiration, and fupon whieh it would not be easy 1o Improve. Ihe'pubhc won't listen Y
proddvasting in jadlo Is a pecullar art. Lducators the population.  Morcover, [ b o & stauol, tie burdeu ob It is of tHe highest importance that the relation of govern- educational broadcasts, and it.
wed the pave {1‘"{101 }'L‘f‘]‘ZQt1°11“)f the prob-  jiove that continued regard for T e ment to the u%se and control of broadeasting channels be defined would be a mistake to think we
f\ (011'::\:‘\ c;(: “}&li ]lt:lﬂ:\‘il]t:i‘?i’;%t' fact that radio, to be most eff-c N nolls pel udy, v i quadley in terms of those fundamental pri}}d i o;‘ our &gel‘ic;zl sogia} co}lld.tra_nsfer the e_gh;lcatior_xal in-
The vmmulk':ni'\'c enterprise of'A\Z SA tive in serving the whole peop: gea L0 APPUBL WO ERY Culsies ;m,d bo hpe “th,n?v? 30 well ed ther e‘\'e.s for 2 full stitution to the a “1;1 Og;ggar;gn%
and NBQ represent an ideal set-up  must be conducted on sou 1 IE“ g QUL “UuMAU,U. LU penty .&'gnuil'l.‘ an (}z{ XIM}:ALEH\ e T}}? ‘pyoposrfxl_ 1to}t '?o‘i’vc'n facilities
ror this rype of educational Work.  jiees principles, wi nound g DOTHE DY LDC LGy dliserde . nl"_e divect contyol of broa¢ rgligion | > have lenk L oror
I hive mreat beliof in the officiancy ness principles, will enable vadig! ot staits X ILRLY, woe dle culi- \\i:u‘l“.m‘ I*eueqm: state o . ) _ 18 terrifving. I loo \.)1' o
AznZnJm{ broadeasting alone continue to render its greate ) viweed LR lurger ‘u‘uumucu:lu\ Uy n’\”ﬂ% LL‘IL;,UL 1:\“1191, - oce o d p oy C 7 upon the ‘I.)'Liopcs%ls tha"f:d) 1poell 23{:_
.ese educational lines ) ) service. Widel dreas cal pe l&‘s’-\l‘ll\.‘u Laroug il as 1t l.m'.\ alreday LXLv“Vt* ¢ e e of -rad\o time e reser :
cose - : I do not believe any s ¢ Tscliles 0L puwelill  cow- of political propaganda cation and religion. It \yould mean
S. D.SHANKLAND alignmeﬁt of existing izul&ﬁ: r~ gelcial SLALIONS Wihese pogularicy ;ime beﬁng.cozl trols goverm tio e st 1 3 way that we would lose Wh?it \;’e };%Vi
Executive Secretary, has been proposed; would rew}‘:" 45Q ASIENING BUUICNCES are esia- be putiing the weight of a new and powerful bureaucracy upon gained in Edtlcg}tl?lny ?}Hd_ also t}?e
Department of Superintendence.  a more effective service than g | ssied han Would pe possibie ol the L,’?‘]CKS of the American people. . L | . 25 per cent Qldt e 'la.wi(nl‘? lete
National Education Association is now performing daily, fop 4| @ saHen 0L equal power speciui- 1 The real funetion of government in re.ation to broadeasting country would enjoy P
THE IMMEDIATE need is for de- Whole people as well as Tor spec, | g EXCIUSIVELY 1L cUUCALIOL. channels is to jaet the part of a trafiic policeman and not to under-’ silence. | v
ol PO p corthy o N b S ine allocatllon of laciiues for take to be a.chauffeur driving a radio automobile down any broad- . - 2
velopment of radio technique by and worthy groups. Last ye ey . s 1recile \asti hannel, L he government hold the balance even b Mme. YOLANDA MERO
. edueators in such a wav that the the time devoted to commexi ducaionial Use, Lnus ireeing, e casting channel. et the ‘c\}\ ernment hold the balance even be- 'tdvisory Chairman
o public will liste We < sponsored programs on CRS & b «QUMEIClal SLALOLS 1roln aly ODLL- tween various |undertakings, but let it avoid any attempt of direct - B oty : umittee
Y isten. e must also I ) prog n CBS & . i ot . .ontrol, management or offcial e Women's National Radio Commit
ovelt  secuve: educators of sufficient abil-  taled just about 30 per cent of g 8RS T perfori an euucational , control, management or officia ely, there are 8 L d
'stood over the ity to present these features. total broadcasting hours. In z' sviee 10b mﬁl,l, audiences, would ‘enfvu .f)‘\a e:\' E)efvm,c o= ,,Gfx o th £ ,L—n} gQ\el‘}lmenE i T.HE GE;\TLEM-E:\ “-ho hOd(
minds, how- Simple programs broadcast over irst nine months of 1934 the aien e c,\unvcuun 0L Ccooper- cft‘\el}:pgg fo “““:‘?1 »mw Le .a.LL‘l‘u:e t of a people without th_e tuture of radio In t}}exr hands
‘eloped the commercial stations indicate that tios were 31 per cent and 69 pe. 84V elorLs  between educatlonal putting our A}uel‘gan neck in that no . will ge‘g together apd agree on C,er._
© making the ear under- vlans are working out satisfac- cent. , Tl omutuwons and commercial sid- | | tain points regarding their adver-
nd. and that is one of the big iovily. ; The present radio system hs WiS LU 1S WNPErative wnat no teg- T tising accounts, mostbof ‘géflgcfte:é
problems of educatior broad- ) relope - skil %1 auve acuon (1l Lie guise oL beu- . i o X . e 3 i can be correc
onal broads  pop. JOSEPH E. MADDEY e e e iy g wuucationss vroageasung  SAMUEL HARDEN CHURCH PAUL SHIPMAN ANDREWS ' without any interference on the
it nrevi < University of Michigan an effective instrument of pyy smau destroy ine best prograls ¢ e T E;esfent.f Pitteburah Dean of Law, Syracuse University payt of the governmen?. Th-e, \;}(l)—.
E an oduca. BROADCASTING cooperation has service. We of course have j| i are belg produced vy educa-  “AFRERIE mstitute of Pittsburgh  gyp \CUSE UNIVERSITY is en- men of the country who are the

because it does’ not chief buyers of the products adver-

: s ) o RS R « i o S =
upport of even so on. constitut B :\.ndy: neI{)eS develop the SChOO'I} band}and xcnooxllgpgly dOt lbuclcli ic)edmtl}?ue' B B MEMBERC of the National icled by its arrangement with the tised should-be.consulted, however.
organization as the Na- ,opinion. constitute a great orchestra movement throughout u e develope y others, I NI ST TRG Advisory Councilion Radio in Edu- 5 “IY 7 s c T o g i i
gnnization as i E ional Zorce, in that they con- the country, We have every rea- could, as suggested here, be i PROF. EDMUND bv'li.{O.\I.BhR(: Y 1 NN station (WSYR) to 17 hours each I understand that a few tn‘r}eshm
The TVA incident proved to be Iy inform the people te son to be thankful to NBC in.this veloped as part of the state’s edr Northwestern University cation, I wish to express my ensire  geek but has never once used all  the course of these hearings it has

their teeth twice a day and musit education movement. cational responsibilities. Butwoii| wg D0 NOT believe we should approval of the pfforts which are o that time. Indeed, Syracuse been suggested  that V':‘i“(?ss )

,Ihf: dentist twice a year. that not constitute a needles| jare our own radio station. We being made here‘and clsewhere to  University is intelligent enough to  groups get ‘fcogetdl'_lgl‘ b?gl;ldcastcilng '

\i; 91\311\13;311';11;6 epdltéc:;tgﬁil i ;lsszhii?tonmoft}fgcélzlzt‘;e)? Yglt;}, negcﬁ would have to get advertising to  improve the standards of radio en- real}:f‘g that ﬁireox‘lst?rgea%:‘iﬁtai%e %ientfgtmlef 2}1&;?; done, we hope N
We have been guilty of 01’5@1‘ing pecially when, in the! j&dgment 1 E“y ?orR;g'e pmd‘?u;?c g; fnr?_ tevtainment. While 1 behe\"e that zulsc:'imni;at‘z, half-baked broadeast- you will not forget to include wo-

o much time on the air for edu- so many of the educational aij S bxvo cdatim ¢ Fa‘ 2978 the larger number of radio VYO~ iygand iv takes, what seems to us, ' men. We want a voice in this im-

: The educators have not ver wep and broad lines, Yor opera- ,,ms have a high order of excel- the only worthwhile point of view portant subject, too. In return we

the highlight of the hearings be-
cause of the dramatie
of Dr. Reeves and the even mo
dramatic official denouncemer
it by the administration, expung-
ing it from the reco

professar ai the U , The cultural leaders with whom-w§ e : o K ! N . il

Chicago and an ous Jgen ufﬁd‘:o grasp the showman- have” cooperated, the present’ EW? ffnSta,tl?};’nsgcizc%ugﬁgfgfé(‘)1;:‘_., lence, there is ‘st'xll‘ much  that  __har is, that it should not put on offer the cooper‘ﬂ:.altlxor}xl c:’fﬂr‘r:ill}lons:

Dr. Reeves broke into ship in radio broadeasting, There tem—~free to the listeners—can sutuuons 2 comes over the radio that is cheap 4 iipgle program that hasn't been Ofe\c\'iglggg ;‘;hge&ler ihior:gs in ra?'llijo
pr

should beﬂ jeint planning under di-
ection of the educators with the
ald of those who know the show-
manship of broadeasting. People

the job so effectively. ‘1 must be Pm‘iid?d' vf\Iort‘hwestern and undignified and inartistic. The  [ot¢y carefully thought out; that ! ;
I am personally loath to belier: Lm,".e“;.t?o hatblaéeée}:i\éez:ld f’;fatcﬁ)%ps' desired end C‘”}{ be accomplished i ghould try for quality rather .ina very materlalnwaY- t{hec:\,ﬁz

that any legislative mandate copli , €1OM 110 ; g © more satisfactorily by the frequent  (han quantity; that_if it is going to reach women 2 L over tne

assist in the .attainment of goak? HENRY A. CARAVATTI exercise and expression of public (5 puild up an audience it must UV through radio is to give them

of the broadeasting in
Oct. 19 with the asse
desired to make the offic

statement, since he was 1 1 b 4 erg ) ; 3 -
leave town that day. CLHet, 80 Mot want to be educated. They that we are already workin Business Secretary opinion rather than by a hard and o as good a job as it can in work- ~ programs that their T.nttlre tfam\ |
was impressed by thé si want entertainment. Education on toward so wholeheartedly; » ot B < ks fast order in coupneil. - ing out programs to appeal to lies may feel free to listen to. 1
R pressed by the io can be made entertain. would it scem that legislaif\'e. National Council of Catholic Men - [‘ \ o r : DR, HAROLD HANSON |
, : mg, and if it t}:e radio audi- rection would make any easier { THE RIGHTS of private stations o B}}:\ G. ,‘R—'\fﬁé\-hl I o  Direct . Ez;stman Sct:o;yl ofJMu'sic
enee W il turn to cther radio pro- creative work in an industry wher | i broadeasting must be protected. Superintendent of chools, PROF. KENNETH G, BARTLETT  Director,
they call education.” * grams. It would be too bad to the creative spark is so vital t: Because of our program over NBC Plttsburb Director WSYU, Syracuse I CAN.SPEAK warmly of the en-
) ‘}é’j‘“ﬁfﬁ the great force of radio the performance of almost eve (Catholic Hour), religious hostility THE PROGRAMS which have University couragement which NBC has given B
The Plan That Perished N \giaﬁilon _beca'fsﬁ’ of monotony and moment’s task. To destroy wh | has diminished throughout the ¢ome over the raflio networks have [ SUGGEST the creation of a com- to .the development of American .
THEN. to the astonishmerk of th NIA t}o;zm_ahnahx;‘;. . has been built, or seriously country. done more than any other series t0  itrea of educators representing. music in America. It is not right
HEN, to the astonishmery of the ink the gime has arrived limit its usefulness—to weaken . . make the nation|conscious of the )] of the various intervests of edu- to expect perfection in any organi-
Bro‘adc_asz 1‘D_11:11 n and @ others  when commercial radio companies dio’s economic structure—to st RABBI JONAH B. WISE benefits of education by radio. % ticc)m be' ra:iio to meet with rep- zation, and it is quite possible that :
E’.rqe;en;?}_xehdguugfdyh}s n}\i-po}n: %lilould. not compete in education. tempt to .widen the service the Central Synagogue, New York B t . :;entatisves of the commercial . there may be critigisn_’xs concerning
Z;;:;ova{w;’ 'be T‘:'CA:HQ% A~d--hhe tr et (;fm}e has come for concen- rublic is receiving by subtractit | [D0 NOT BELIEVE that radio i WILL EARHART broadeasters who together would the place of radio 1 education.
DT I of the A, Tt was: rated planning of programs which from that service, or to lessen I | ntake the place of the adequate Director lof Music o efinite recommendations to But in my opinion the pgogress

1. Goyernment ownership and oper- fhould be developed jointly. Today Record Testimony Record dio facilities to make unavailabk
ation of & national systend of radio J}lgre is a deplorable condition, 'ALL RECORDS for stenographic to any portion of our people th
szations giving full-time coverage over \'»}th many of the edupatzgox?al pro- -records in a ease involving the broadeasts they now receive
the country through suitaple/alloea- €rams so menotonous thaf listeners  broadcasting industry already have Would seem to us a cause for rea

of frequencies. say they de¢ not want amy edu i
al 3 3 ca- been shatter \ - regret.
The to be allocated  tion over the air. Our guilt lies fored furine the so-called | reguet

and competent church. Move than Pittsburgh Public Schools the  Communications Commission. -which has been made in this ﬁeilg .

ample time has been allotted us by QUR EXPERIENCE with WCAE  The object of this committee would through the presemt ageﬁcxei in .
the networks. I know of mo sug- in Pittsburgh has been such as to  be to specifically crystallize the de- radio over the pasjdecade ﬁ’s &S_ y
gestion 1 could make to make it Jead us to believe that educational mands of the educators and to dis- - so enormous thats, am we sa

more far-reaching and valuable, broadcasts can receive such time cuss-the problems involved in en- fied with the results; :

i DHon 0f present  in having been too b homet e 2§ per cent” hearings before the REV. JOHN W. LANGDALE and personally I see no reason for and be of such la nature as the forcing whatever recommendations ATRICK T. CA) PBELL \
e o of the  Our desire to help edugcators.ed " ?‘Illga(}f}?ggog?;\{)l}iwghoii t}?}?iligcg: Spokesman for the Protestant - fhanelng the arrangement. efluclztlz?alie ]t?‘t:‘eStS themselves  they would make. . IS)“\Ii't- of Schools, Boston -
m to be financed by the govern- DR. AUGUSTUS THOMAS Loucks, NAB managing director Faiths ¥ JRS. B. F. LANGWORTHY o : . \ W. b, WITHEROW i STATIONS have been S abtie
grams to be under World Foundation of Edﬁcz;t;on _aml*chlef counsel for the industry I HAVE no confidence in propossk .~ National Congress of Parents REV. H. P'l ECKHART Pre‘sident, Pittsbu;g‘h Community  yjo value in protecting the public
ttee from for(:- Associations l? cﬁle fcats.e' st;z‘i_ndmg beside the that specific wave lengths be at's" ‘ and Teachers, Chicago e Churecl Fund Memb(ér, l\RlA Industrial schools.  They have gu:ide%r m
al edueational  \WE HAVE received fine tre \\la h ° )1a11§c} ipts an(‘l‘ e“(.hlblt?’ signed  for religious br?adcas& Radio is serving as the greatest St. Andrews L~ theran Chureh. ounet . ”_where' we might :have e fim:
o be designated atment Which measure about 36 inches. The air would not be free ™ euytional foree in our American Pittsburgh WCAE, and the other radio sta- our angle I think that we, as equ

fr‘on{NBC in broadcastgng our pro- There are some 14,000 pages of religious controversy as at present
to be available to {:lgnxs. These prograims tend to oral testimony and about 20,000 These radio services are a blessinf
includine Pring about better understanding pages of exhibits.

cators, should continue to be edu-

) . . - .
life. I-cannot see how any of the FROM my experience I judge that tions in Pittsburgh have been most broadcasters should

non-profic  organ vlans advanced can improve it, and - the present plan pf broadcasting of generous in their treatment of the cators, and

The hearings to literally millions of people. I g, 3 1t ity i i ir business of broad-

zovernmen me i ar ti L cork e - . - ; . . : erefore 1 strongly hope we may most of the stations of regular Community Fund and the constitu- continue their 1

goven agdicﬁiazsl ‘I{rngmnki.‘:." educa- ;Slrilit:-’ ;23632&2:}5 or{}}‘iidgx?riyzg ;}elclérdl ecgg\\‘f'enseom\elozlbn ‘()O(?ngo&?? 1ls our hope t'hat n‘otg.mg :;'}‘11] t‘g: cortinue our presgnbf'; arll')angementé church services i¢ perhaps the best ent agencies of the fund. We have casting. | 15)
(Continued on page 39) patriotic. ’ - may surpass a million words. = ;g:‘siufg S‘Zs&‘z‘:‘ or dimin . vith the broadeasting interests. and renders the best service. never had any time refused. (Continited on page 15)
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KRYW to Transfer
Operations Dee. 3

Will Move 10
after 14 Years

Philadelphia

in Chiecago

the NBC V\ TZ netwo 1\,

Equaiizing Quotas

i om Lh
ia, was ord b;.eﬂ iaS
r Radio
s of more
adio quota dis
clear ;r"m nel o

ated, but was “lean
Fourth, which embraces Chicago.
In Chicago KYW has 1
erated under ‘eaﬁe
t Chicago ch &

the removal of

H
With
o Philadelphia,

HP—

=5

channel
lease by

under

Lk

. both pioneers
broadcssting were among the

founders

wy to begxn onela ing on reg-
schedule, took -the air Nov.
Mary Ga*den operatic
»eatwed 1ti\’c

LA GERARDINE. Inc.,

Inc., New York
(wave set lotion) on Oct. 16
started a 13-week series of WBS
transcriptions in selected markets

Page 8

P WL—HTC\L patiies wishing
10 use Lbb in the\future for
campaigns, as distinguished
from educational / purposes,
must placg theif accounts
through a f{c_ogmzed adver-
tising agency. This new CBS
poliecy was first put into
force for a Republican Na-
tional Committee breadeast
Nov. 3, the night before the
elections, to originate from
WJSYV, Washington. The ac-
count was placed by Lord &
Thomas, New York. for Henry
. Fletcher, chairman of the
committee, over a T7-station
coast-to-coast hook-up, 10 to
L 10:13 p.m.

Sponsor Signs Net
For 3-Hour Show

National Biscuit’s Record NBC
Account “ﬂaturdav Nights

IN THE MOST effort
vet made by any t ‘o\mca adver-
r to corral day eve-

g dance audie onal Bis-
\aw York, "yl present a

am  of wvaried

1 NBC-W EAF

program  will
fof five hou
uption (other
mercial an-
and station breaks),
e hours will be heard
The pro-
0. EST, and
e east-
reach-

fime.

iy the

re

and central time
the latter

ouﬂ

Merchandising Campaign

R the Mountain
added, and at
t. From

be h
EST, the
ral groups w ill be dvomkﬂ

3:30, EST, arrive
zones \VIJ drop
i I be 12 30.
after 'T*e play
sic began, before the
end.

Progran wiil

Orchestras used will be of vary-

ing types, with Den Carney as mas- -

ter of Celéln"’hE‘\ A Uenelal l!ﬂt‘
of Uneeda Bakers products will be
advertised, and a- compmhu}\lv
merchandising campaign conducted.

\TcCann Erickson, Inc, New
York, the agency handhna' this
progra m-—tha Ionq‘e\t 1egula1ly

sponsored commercial presentation
in the history of vadio, with the
possible exception of American To-
bacco Company's  Metropolitan
Opera broadcasts. These some-
times ran three hours simultane-
ously in all time zones.

S. GUMPERT Co., Inc., Brooklyn
(dessert), on Oct. 31 began *“So-
phisticated Lady,” a musical pro-
gram, on WABC, New York. The
program is from 10:05 to 10:15
a. m. and the account ‘was placed
through Rose-Martin, Inc.,, New
York.

eastern

Annual Award Created
By
For Good Announcing

AN ANNTUAL
award for good
announcing has
been established
by Batten, Bar-
ton, Durstine &
Osborn, New
York advertising
agency, according
to Roy 8. Dur-
stine, vice presi-
dent and general
manager. “By
sood announcing we mean sincer-
itv, accurate diction, naturalness,
persuasiveness, a lack of manner-
isms, and an absence of those curi-
ous inflections which belong to an
unknown Lm«*um*e in a world
which doesn’ L exist,” said Mr. Dur-
stine Oct. 23 in ‘mnouncing‘ the
“B. B. D. O. Cup for Good An-
nouncing.”™

“Somehow there has grown up
a technique- in announcing which,
we believe, is exasperating to the
public, annoying to the sponsors of
broadvasting programs, and detri-
mental to the future of radio.
There are many announcers who
have refused to let themselves be
drawn into this style of announc-
ing, and it is to encourage them
and to beguile others away from
the stilted, hot-potato school of
broad“sstin" that we are offering
up as a modest protest and
a ~m’1H indication of what we be-
lieve to be the general preference
among the public and those con-
cerned” with producing radio pro-

arams.”

Advertising Agency

Mr. Durstine

The first award will be made
shortly after Jan. 1, 1935, -and

thereafter each yvear at that time.
The winner will be selected from
dIﬂOIl”’ tho\e announcers whose
voices are heard on network pro-
grams audible in New York City.
A group of five exécutives in Bat-
Barton, Durstine & Osborn
ill make the decision.

WIXBS Plans Ceremony
For Inaugural on ABS

W1XBS, the new high-fidelity sta-
tion of the Waterbury (Conn.) Re-
publican & American, joins the
American  Broadecasting System
network Nov. 2 with a two-hour
dedicatory program beginning at
8:30 p. m., EST. Local ceremoniesg
will be observed in the Waterbury
State Theater, seating 2,500. Stu-
dies for the station, assigned to the
1530 ke. high-fidelity channel, have
been established in the Waterbury
Trust Co. building, occupying about
5,000 square feet. The transnntter,
an RCA 1,000-watt unit, is about;
midway between Waterbury and;
New Haven, and employs two ver- .
tical radiators 189 feet high. ‘

Allen B. Martin, former program
director of WPRC{), Providence, has
been appointed station director by
William J. Pape, president of the
newspaper. . T. Morgan, for-
merly of WORK, York, Pa., is com-
mercial manager, and E. J. Frey of
the Republican & American staff
has been designated business man-
ager, with Eric Pape as his assist-
ant. The chief engineer is Sidney
E. Warner, a graduate of Renssa-
lear Polytechnic Instltute

BROAD(‘ASTINC + November 1, 1934<\. . ; \
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.in fact. that the advertiser

-scattered over the nation,

ann»F‘ri Average .

Davtime Audiene
Not Much Smally
Than in Evening‘

NBC Survev Shows How My,
Listen at Various Times
DAYTIME hours, often the hay|
est for the broadcaster to sell, g
better than their reputations ;

dicate. So much better are th

but 44.5 per cent of his audiey
by using daytime instead of nigh
from Monday through Friday,
the week-ends are a great gy
better than that, the differey:
being only 19.1% on Sundays, |

These are conclusions dray
from preliminary figures gleay
from a new survey made for
by Market Research Corporatiy
of America. The survey was my
by 386 interviewers who obtaiy
727,031 interviews in 209

According to the survey, t:
number of potential radio hop
with people present and awakg
15,774.994 in the evening (6 to i
from Monday through Friday a
14,975,196 in the davtime (11 to§
Potential radio homes on Saturg;
are slightly smaller in number
Sundays are a bit below Saturds

Radios Turned On

OF THE ACTUAL radio home
9,647,970 have their radios tume
on during the evening; 5.9
during the daytime from Mon
through Friday. The Satur
audience is 8,666,445 homes in-
evening, 5,580,245 in the day
On Sundays radios are turned o
in 8,912,833 homes during the e
ning, 6,883,162 in the daytime,

Here is the ratio of actual
rotential use of the radio, as shew
by the survey:

Day- Daytire
time Differentis
34.0 "2 4 4.5"{

Saturdays
andqu ......

Thus the survey shox\s that the 2
Sunday audience in the daytimei
only a fifth less than in the eve
ning. The audience is about a thix
less in the daytime on Saturday ®
and during the other five day
something over two-fifths less

The number of potential vadk
homes (those with radios when
people. are present and awake
largest during the Monday to Fr
day period, falling off some ¢
Saturday and still more on Sunda
The survev’s tabulation of pote
tial radio homes follows:

Mon-Fri Av.15,774.994 14
Sﬂt\u‘days .14,484, 812 14,2 5
Sundays ....13,962,062 13,285,149 4. 6% les

Also shown by the survey ar
the number of actual radio home
(radio, homes with the radios
turned on). ~These figures are:

Daytint
Evening Daytime Differentid

Mon-Fri Av..9,647,970 5092153 47.201
Saturdays ..8,666.445 5,580,245 85. 6%]6‘
Sundays ..8,912,833 6,883,162 29,80} les

All these figures are merely pre
liminary.
to obtain a number of other factt
covering a wide range of household
and family activities and they art
to be published in the near future.
The conclusions here shown ar
described as “over-all” in their n&
ture. The complete data is d*
signed to be helpful to advertisers
in shaping radlo campaigns.

: LO\IPLLTI\ G three

~ motion Dep'ntmcnt of

with the

 appeal,”

opera stars?”

In addition, NBC hope .

i
i
|
|

Ears and Incomes: Reaehing the Wealthy

(BS Survey ‘Shows How Ra(ﬁlo Can Attract

B\ GILBERT CANT

an

In Upper Income Levels and Still Hold the Lower

surveys in
which it has studied first, the eco-
pomic structure of the mdm audi-
ence, and second, the concentration
of markets for high-priced prod-
aits in radio homes, the Sales Pro-
CBS  hax
now issued its analysix of the ex-
ent to which selected programs
penetrate the upper income levels.
As stated in BROADCASTING las(
issue, when announcement was
made that the study would be

< available shortly, it ix designed to
. <how the extent to which adver-

isers reach the ears of people in
the higher income blad\et\—\\lth
emphasis on the word “ears” be-
cause the study has nothing to do
relative o‘»\ncnhlp of
radio sets in financially different
¢rata.  That has already bheen
measured.

Four Programs Selected

. THE NEW DOCUMENT, entitled

Ears and Incowmes, selects four
programs of “higher-than-average-
and ‘determines the aver-
age audience for a single broad
cast, the cumulatne total audiencd
during a series of broadcasts, and
the classmcahon of the people who
onstitute the audience into income
evels.

Dr. Daniel Starch,
he  Income of the
“wiily, compiled the
ich the study is based.
Thousands of interviews

author of
Aiirerican
data on

were

made in 77 cities throughout ‘the

country (about equally divided as
population ranking), and a
member of the family was asked
*Have you listened to the Philco
rogram featuring Boake Carter,”
“Have you listened to the new
Chesterfield program featuring
All vague answers
vere regarded as “No’s.”

Quoting from the publu&tiun it-
self, this study “asks how manv
dio homes each of four programs
has reached, not in a single broad-
st, but in a cycle of broadcasts.
asks how deeply each program
has driven its message through
cach income level. It tackles the
westion of the whole job which
the whole advertmmg appropria-
tion has done. It aims at an an-
wer for company treasurers as
el as. program directors. It
takes in its stride the elements of
ime and frequency and program
character—and measures their
combined result.”

The Cigarette Program

THE LIGGETT & Meyers Tobacco
Co. program for Chesterfield cigar-
§tes the Philadelphia Storage
atlery Co. presentation of Boake
Ca‘ttl’ for Phllc radios, the
“March of Time,” then sponsored
b Remington Rand, Inc,, and the

ht\heh Castoria program of
e Centaur Co. were selected for
the test, ’

Chesterfield, with its orches-

"2 and chorus under Andre Kos-

duced from the (B“ study.
homes is shown
Over 85,000 incorqe per year: $3.000 to 85.000:
to 82,000; less thzﬁn $1,000.

IN FOUR \IO\TH\ ON THE \.IR—Che\terﬁeld program featuring
opera stars reached each incoming group as shown in the chart repro-

Jy the arrows.

Audience

The penetration in the five classes of radio
The groups, from top to bottom, are:
82,000 te 83,000; $1.000

telanetz and thzeg opera stars as
soloists
Stueckgold and Nino Martini) was
found to reach 76 per cent of all
radio- homes in which the inconve
exceeded 85,000 annually: 73
cent of those \nth between 83,000
and $5,000; 69 pe1 cent of those
with bet\\een $2,000
65 per cent of th se with between
31,000 and $2,000,jand 56 per cent
‘of those with. Iem than $1,000. The
combined penetlation in all income
levels amounted to} 69.2 per cent.

on a thrice-weekly

(Rosa [Ponselle, Greta

completion of the study.
per cent of all
per
senting more than
teners.

and 3$3,000; For

the Philco

age of 65.5 per for
“Mareh of Time”

between 66 per

cent;

Forty-five half-Hour broadcasts.

schedule, had
Leen made in this series before the
During
this four-month period, then, 69.2
radio homes had
bheen reached, or 12,456,000, repre-
i 37.000,000 lis-

program, the
range was between 71 per cent ard
52 per cent, with an over-all cover-
the
the spread was
cent and 48 per
cent, with an average of 60.5 per

A Surl‘ev of Radio and Incomes

HERE ARE the results of the CBS study of four selected pro-
grams. Figures are percentage of radio homes in each income
level reached bv!each program.

Chester- March Cas-
Ticorire Ciasscq fleld Philco of Time toria
CLASS A HOMES 76.0¢¢ " 70.59 65.9¢¢ 55.0%%
Over $35.000 Incorhes
CLAbS BB HOMES 73.5¢ 70.2¢; 66.5¢% 48.3%
£3.000-85.000  Inepmes y
(‘LA S B HOMES 68.84% 67.200 - 59.56¢ 47.2%
$2,000-83.000 Incymes .
CLASS C HOMES 64.77¢ 60.9c¢ 54.8% 41.8%
£1,000-$2.000 Incqmes.
CLASS D HOMES 55.6 ¢ 52,29 - 47.9% 35.7%
Under £1,000 Incomes
ALL INCOME ({’LASSES 69.27¢ 65.5% 60.55¢ 46.5%

|

! .

cent, and for the Castoria program,
Ab per cent to 33 per cent, or 46.5
per cent of all radio homex.

In the above figures fractions
or less than 1 per cent have been
ignored "except for the total pene-
tration items; from the accompany-
ing table, \xhele one place of deci- -
mals i1s shown, it will be seen that
with only one E\LEDUOH the pene-
tration was greatest in the highest
income level, and least in the low-

est income level. The exception
amounts to 0.6 per cent, in the
tase of the “March of Time,” as

between class A and class B homes.

Refevence to the expenditures
made by the four sponsors whose
programs are under consideration
shows that without .exception, the
cumulative audience reached is in
dirett proportion to their cumula-

tive investment in radio adver-
tising, :
The =study itself ix confined to

the question of the extent of pro-
gram penetration in the different
income strata, and- the answers
have already been set out. Pos- -
sibly overshadowing the study in
importance, however, are two ap-
pendices—one showing the number
of “advertising impressions” cer-
tain of the programs made, and
the second comparing this with
similar figures for magazine ad-
vertising.

How .A\[any Listeners

IN THE CASE of Chesterfield,
the number of radio homes reached
was written down, for conserva-
tism and for the sake of round
numbers, to 12,000,000. . This rep-
resents 36,000,000 people. Accord-
ing to a separate survey made a
little earlier by the Market Re-
search Corporation, there were
approximately 8,000,000 listeners:
to any one Chesterfield program.
It is obvious'that it was not a dif-
ferent 8,000,000 each time the pro-
gram was broadcast, but the per-
centage turnover in audience can-
not be accurately estimated. The
known quantities are the mumber
of listeners to one broadcast and
the number. who hear the program
throughout the sequence of 45 pro-
grams.

Multiplying 8,000,000 by 45, a
total of 360,000,000 “advertising
impressions” is arrived at. The
total number of people impressed
is 36,000,000. Dividing the lattey
into the former, it is seen that
those who listened to the Chester-
field program listened an average
of 10 times. w

Philco had’an average of 6000 -
000 listeners per broadcast, and a
total of 30,000,000 llsyenms at the
end of a year and a half. After
a short trip into mathematical bil-
lions, the statistician finds that
these 30,000,000 peéple-each heard
Boake Carter an :average of 78
times. No comparable figures,
such as those compiled by the Mar-
ket Research Corporation, are
available for the other two pro-

grams under consideration.
The highly important com-
parison  with other advertising

media is most effectively told in
the language of the CBS study,
- (Continned on page 40)
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lmpmwd Ady €lhblllg Claime 5 BillionsinSets | Byyg Station \?fgﬁ USlIlg the | P olice as a Radm Sales l‘()rce

\n 11 © «.u“ 0& SUrv (_1\ bV Frl C THE AMERICAN public has Shift to Cedar Rapids Ask. By WILLIAM XN, ROBSON

invested between four and

‘Toning Down® of C mlnnmtw- by - Industry five billion dollars in radie To Reach Populous Centers ’ Director of Radio. Hixson-O'Donnell. Inc., Advertising. Los Angeles
‘ ’ receivers and other radio AT WATER 4s Told te Dr. Ralph L. Power
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Lowe’s Little Revue”—blues singer,
planist and orchestra—for a sim-
ilar period another evening.

Thus “Calling All Cars” ‘on a
Wednesday is followed Thursday:
and Friday with other Rio Grand
programs. In addition, the Sin-
and others who Reured claiv Minstrels, Monday nights on

LHers Who Hed NBC stations, are released on the

with the i‘agem%}‘ produeing “*Calling All Cars.
fective in ‘>prémiing the =afety
idea. ‘
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: stage of the survey and .~“SQKWCF‘L“ Chie Federation of a apids, to e ing All Cars” was started, a sur-  erence. “Ca material for one program. At the ception of a few small newspaper
\me vn some measuve to the coop- &P FL, icago Ifederation o both cities aswi} ¢+ sh 1 the feat bove  list . 167 . it went o ir s ras is used at the start of the “Call-
ration being @ b Labor outlet in Chicago, looking Mr. Hanrah as a number ¢ vey showed e, Teature .above listed by 167 a : moment it went on the air, she was ~ ads gsed 8t Ta€ Star
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In his letter to stations in the bplace KYW, which it has operated from Cedar Rapids into
first zone, calling for continuities, under lease. WENR, half-time  Moines. While details w
B. uehrwon FTC secretary, ¢lear channel station operated by known, it was presumed that sho
stafed a “promising start has been NBC, is figuring prominently in. the applications be granted, C
made and real progress achieved.” these conversations, with WCFL  programs would be switched frz
He added. however, that much re- regarded as a |possibility should WMT to KWCR in Des Mai

hour as the Rio Gr?.ndc program, for the m*'c nine months with a  robbery was dramatized, Florida ‘tie-ins, such as the radio 100' and
with a percentage of 49.8 for ours. brief talk by Chief of Police James police picked up the chief suspect. the Junior Police Department will
Subsequent surveys made by Fonda  E, Davis, df Los Angeles, With Of course, the Dillinger episode be used. In the meantime the pro-
and others have always shown the  the enlalgei'ch in hook-up, police was a hot lead and was put on the ~gram has endeared itself to the
same result. chiefs in other: cities will be heard. air without delay. The famous ecars of the listening public and it
In the past year we have made A ‘definiteé Rio Grande tie-in with - Gettle kidnaping case was recre- has created an - unmeasurable
two definite ~attempts to check police and| fire departments has ated while it was still news and amount - of good will for Rio

tinuities,
for "Hn ;stno'i from Nov. 15 to
Nov. :9 covers only the first vadio
zone, as defined in the Federal

Communidéatio Act.  The other s audience numbers through a “key” = l.een valuable because most of the Mr. Gettle, ‘together with “local ~Grande, in addition t bstantial .
. ; mains to b and that the efforts in connection with the which now does not have a een va e M. ) tog v L -1ocal - -Lrande, in addition to a subsiantl
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i;ﬁ%ﬁerte}(} bas i o C!éﬁb}e _FT}C 0 cooperate in the task o programs of : KWCR < s not all- TéCIUSI\’es for man(\{r }tl;al- ~.nia cities u%e the product the program. Because of its ma- . uvroduct. = G
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sented about 95 per cent of the week hedule on KLZ, KSL, East. Heisin chalge of dramatic . Shaw over a 10-year
total volume of such advertising. TAR, X, KGO, KIR, and; and literary programs on XFX, ¢ _his engagene
(ommennng on continuities held KGA, plaeeé thwugh BIackett- . Mexico City, operated bv the Me i i

for’ further examination. My, angple Hummert, Inc., Chieago icam govelnment
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the utility of  the entire service. A
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(Continued on page 37)

KNX to Seek 300 Kw.

THE DEFINITE intention of
KNX, Hollywood, to apply for
power of 230,000 or 300,000 watts
was annouued by Guy Earl, Jr,
KNX operator, ‘while in W a\hmff—
ton Oct. 16 to' testify at the FCC
educational” radio hearings. Mr.
Earl said his station would seek
the super-power in an application
to be filed shortly after Nov. 1.
KNX now operates with 50,000
watts on the 1050 ke. frequency,
which ig occupied at night by only
cne other station on the continent
—CRCK. Quebee, operated with
1.000 watts by the Canadian Radio
('«'»m&aission.

“

s

CBS Control Room in
THE NEW CBS control room at
JCKLW, Detroit-Windsor, CBS out-
let, in Symphony Hall, Detrvoit, i
ocated back stage wheve there
once was an exit door. The 810,000
control room. was used for the first
time Oct. 7 when the Detroit Sym-
phony orchestra, directed by Vie-
tor ‘Kolar, made its bow over a
CBS coast-to-coast network fov the
Ford Motor Co.

In the photograph dre Ed\\ ard
hmgm CKLW studio operator, at
sting Laurence Fisk, com-
.mercial program remote super-
visor. Robert B. White of CKLW,
has ' been appointed to supervise
the Ford Sunday Evening Hour by
John Carlile, CBS  production
manager. The account is handled
by N. W. Aver & Son, Inc, De
troit.

Detroit

Sustaining Events
On Mutual Chain

SUSTAINING programs, in addi-
tion to commercial featurcs, arve
being interchanged over the ne\\l\
formed Mutual Broadcasting Sys-
tem, comprising WOR, \e\\all\
WGN, Chicago; WLW, Cmumnatl
and k\\YZ Detloxt and it is
planpéd to L\pand this service.
ATnong studio features now dis-
tributed® over the major market
vetwork, which is the successor to
the non-incorporated Quality Group,
are the orchestras of Ted Weems,
Earl Burtnett, Jan Garber and
Wayne King, from WGN, each for
15-minute night periods Monday
Tuesdays, Wednesdays, Thursday
and Fridays.
is Eduard
a half-hour
Wednesdays.
Three commercial sponsors now
using the system dre Horlick's
Malted Milk, featuring “Lum and
Abner”; Baume Bengue musical
show and Wasey Products, Inc.,
featuring the “Timely Philosopher.”

S,

Keyed from Detroit
Werner’s|

“Varieties,”

feature, heard on

Code Meetin@ Nev, 8

POSTPONEMENT until Nov. 8
of the meeting of 'the Code Au-
thority for the broadcasting indus-
trv originally scheduled for Oct, 25
~has been ordered due to_the illness
of members of the board. The
: nmeimg was called by John Shep-
" ard, 3rd, Yankee network, and
chairman of the Code
consider alterations in the code and
cede procedure recommended at the
_general code meeting in Cincinnati
~om Sept. 20, in a(ldmon to routine
- matters,

Musicians Demangd

Dise Identification
Oppose NAB Request to Drop
Announcement Regulation

OFPOSITION to the resolution
«dopted by the NAB at its cop.
vention in Cincinnati in September,
urging elimination of the require.
ntent that electrical transeriptiop;
b announced as such, was ey
pressed in a petition filed with the
l roadeast Division of the FCC Qg

7 by Gen. Samuel T. Ansell, gen.
. aI counsel of the American Feqd.
ration of Musicians.

The procedure followed by Gen,
\nsell was identical with that he
pursued a year ago, when the pre.
vious NAB convention adopted g

~imilar resolution. In his new pe-
titton he recounted the reasons
given last year in opposing the

resolution, and asked that if the
FCC  decides to  reconsider the
transeription announcement regy.
lation, that he be given an oppor
tunity to be heard ovally.

"The rveasons assigned, hereto.
tore and now, for getting rid of
the announcement,” the petition
stated, “are: (a) Electrical tran
scription programs are ‘excellent’
and are ‘entirely acceptable’ to ljs-
teners and stations; (b) The an-
nuunwment results in ‘serious loss
in income’ to the broadcasting in-
dustry and its elimination will re-
sult in daﬁmte profite to the in-
dustry.

Musicians' Viewpeint
GENERAL ANSELL called atten-
tion to the petition he filed on
Oct. 25, 1933, in which he pro-
tested (wamat elimination ot the
announcement.

“We protested then, and we pro-
text now, against the elimination
of the requirement, because (a)
The resolution is entirely moti-
vated by broadcasters’ and tran-
scription manufacturers’ avid de-
sire for profits, with no regard
for the public intervest; (b) if tran-
iptions are so good and so ac
ceptable, why the objections to let-
ting people know that they are
transcriptions ?; (c¢) If the tran-
scriptions are profitable when they
are not announced and not profit-
uble when they are announced, to
request you to eliminate the an-
nouncement is to request vou to
cooperate in deceiving the public
for the benefit of tricky bread-
casters,

“The fact is, the real representa-
~ives of the industry do not object
to the announcement and its elim-
ination would advantage only those
who want to deceive listeners into
believing they arve hearing living,
not canned, music; (d) To extend

the use of transcriptions and ree-

ords is “still - further to cheapen
radio -pregrams;. (e)  Government
should  not aid in further substi
tuting mechanized sounds for liv-
ing music; (f) Whatever tends
increase the present terrible unem
‘ment. among  American mu

cians is not only mdefemlble, tls

inhuman and cruel.”

In conclusion, the AFM petition

alleged that a]thou oh the reguls-
tion which requests the announce:
raent -of mechanical repr ductions
is in the public interest, 4t is too
generally ignored and al\"ays with
impunity.  We respectfully request
vou, not enly o maintain the regu-
lation but to use your abundant:
power, over licensees, to see that

“the 1-e;4u‘atmn 13 obeyed

BRO DCA 'IIN

E for an investigation in part,

And Regional Stations

AN INVESTIGATION of clear
khanneL, broadly following the
petition filed last summer bv 13
independent clear channel stations,
was authorized Oct. 30 by the
Broadeast Division of the FCC.
qchedulmg an informal conference
on the matter in Wa \hmgton Nov.
9, the FCC laid plans under which
this study will be undertaken at a
cost to it of approximately 812.-
000, Actually, it is estimated that
the industry will spend approxi-
mately four times that amount in
making its contribution to the
study, or that $60,000 will be en-
tailed in the gathering of data.

The study, the announcement
said, will cover the entire broad-
cast structure “both as to results
of allocation on clear channels and
on channels to which more than
one station is assigned to opelate
simultaneously at night.”!  This
was interpreted to mean tha‘r re-
gional and local channel assign-
ments will be studied in so far as
they relate to duplication of serv-
ice in rural areas also served by
clear channel stations. Thus the
entive broadeast spectrum will be
embraced within the technical sur-
vey, but with particular emphasis
on clear channels

Will Take Six Months

\‘HERE AS the cleal channel peti-
tion, filed Aug. 7, requested three
specxﬁc actions by the FCC, the
Broadeast Division at its meeting
_ Nov. 9 granted the basic plopo;aY
a-
ferred the second proposal that
regulations be restated or amended

as they relate to clear channels
until after the preliminary investi-
gation is made, and denied the
third proposal that the status quo

pending the investigation.
The petition seeking the investi-

gation alleged that nine of the 40
clear channels originally set de
for exclusive night-time operation
of high po stations had been

system was ‘“in imminent danger
of total or partial breaking down

FCC Orders An Inv
Into Clear Channel

Plans For Inquiry To Be Discuss
Also Are

be maintained as to clear channels

broken down’’ and expressed the:
fear that the entire.clear channel

r?wmﬁ

vestigation
Structure
ed Nov. 9: Local

nvolved

‘with' corresponding destruction of
rural broadeasting service.” The
stations whiich signed the oviginal
petition wepe KFI. KNX, WBAP,
WFAA, WGN, WHAXM,
WJR, WLS,, w LW, WOAIL
and WSM.| (For tull details
petition see|Aug. 15 issue.)

It is likely that the survey will
consume at|least six mon"w. after
which futupe action w be de-
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The cooperition ot rho licensees of
all broadeast|s s s requested in
making  this | survey. Al licensees
volunteering | their fleld  intenxity
equipment angl personnel to make the
obxervations gud m urements should
notify the Chmmission of the facili-
tiex which ey are willing 1o pl
under the tion of the Conunission
for conducting the survey. The ex-
tent and scope of. the survey will
some extent flepend on th
that are made available.

An informal conference will be held

at the office | of the (nmm in
Washington gn Nov. 9, 1934 s the
purpose of determining detinitel_\' the

survey and prorvating
ts to the licensees vol-

\mlvenn" theip dacilities.  This survey

s ill ‘be made{under the strict super-
siowr of  th ssion and  the
uring itiex of uany station

= e
aceepted will
urements on

not be, limited to meas-
the censee's - station

WHAS.

Father Coughlin Returns
With Enlarged Network

EMPLOYING the largest inde-
vendent network he has ever used
in his Sunday broadcasts, Father
Charles E. Coughlin began the
cighth year of his “Golden Hour
of the Little Flower” broadcasts
over a 20-station hookup Oct. 28,
launching a 26-week schedule. The
cost of each hour's broadeast over

the chain amounts to approxi-
mately 38,000 per week.

Strong  defense for American
broadeasting was voiced by the

militant pastor-broadcaster in
opening his new series, He de-
clared that so on0 as freedom of
~peech and freedom from domina-

1 pecial interests are main-
tained in American radio it need

have no fear of “nationalizing ev
1’ the system. Also p
in the opening bro

ed J. McC .

sident of WOR and chairman

the new
stem, and

Mutual Broadceasting
Leo J. Fitzpatrick.
‘ice president and general man-
ager of WJR, both close friends
and radio advisors of the priest.
Stations comprising the network

R
e

are WLW, WCAU, WGR, WOL,
WHO, WOC, - KWK, WCAQ,
K3TP, WJAS, WOKO, WFBL,
WOR, WGAR. WJR, WHB,
WJJD, KYW, WOW, and the
Yankee Network made up of
WNXNAC, WDRC, WEAN, WICC.
WORC, WLBZ, WMAS, WFEA,
WXNBH. and WLLH
butr will be assigned othiey

is the  survey
testad in propos
the petitioners.

The proposal mimbered (2) is de-
pendent entively upon the survey to
be mude and need not be considered
further. It is obvious that if the
information and data secured from
the survey indicate that new  or
amended regulativons should be pro-
mulgaved, they
the Divixion later.

The proposal numbered (31 of the
petition, it granted. would preclude
the Division from taking any other or
turther action with respect to dupli-
cate night time operation on  ¢lear
channels. It is considered that o
grant this proposal would vielate the
spirit of the law. Therefore. pro-
vosal numbered (31 must bhe
denied.

\IA\LEL '\ILA pleﬂdem of the

theredl (11 hy

Radie Corpor ation of Puerto Rico,,

operating WKAQ, San -Juan, died

suddenly Sept. 23.

Ter-.

|
gencrally e oadeast an hour earlier in the
!Central time zone.
report was to be put on at 9 p. m,,

leeal station  time.

will be considered by

and ix
-card Flesta,

Vo
T r :
WOR Takes News
o .
From Transradio
San Francisco Bureau Opened:
To Speed News Distribution
AFTER carrying on without news
coverage other than that furnished
by commentators, WOR, Newark,
bas  now signed with Transradio
Press for full spot news service.
On weekdays there will be four
S-minute. periods, at 8:15 a. m.,
12:noon, 5:05 p. m., and 11 p. nm.
On Sundays three 15-minute bload-
casts w ill be carried at 11:15 a..
3 p.m.and 11 p. m.

Transradio Press now ha; con-
tracts signed with 150 stations,
Herbert Moore, its president, -told
BroapcasTING.  Deducting -those
which hinge on a confingency, such
as the installation of short wave
equipment for 1eu~ixing purposes,

the bureau ix now ~enmg— 130 sta-
tions,
STo speed up distribution and

facilitate coverage on the Pacific
coast, a bureau will be opened in

" San Francisco within a few days.

Hithérto news has been routed
from New York to Los Angeles and
redistributed there. Henceforth it
will go to San Francisco, saving
time in reathing most West Coast
cities, and reducing the cost to the
Northwest substantially, without
causing an appreciable increase to
tations in Southern California.

SINCE communities which ob-
erved daylight saving time dur-
pg the summer -have reverted to

' standard time, evening reports of

the Press-Radio Bureau are being
Originally the
During the

summer this was changed to 6:30,
but owing to the érazy-quilt ap-

‘pearance of the time map during

summer months, distribution wax
difficult.
-The new: arrangement will gl\'v

the news to the -eastern zone at

{6:30 p. m., the central,at 5:30.
‘This enables the networks to carry

the. reports to all basic stations.

SUPPLEMENTING its network
program over NBC, Packard Motor
:Car Co., Detzoit, has added “Pack-
featuring Spanish
and Mexican music over KPO and
KFI in a special NBC hookup,
Sundays, 10:15-10:45. p. m., PST.
The account is placed by Houng &
Rublcam, New York.

. ing the most arduous compet
case, _expected to consume two weeks, involves ap
nant station, which, if granted, would have the effe
weuler controllmg WHK Cleveland and WAIU,

ich the news

n dlrect ap icants and more than a scor
mve station hearing to

I as: 1gnment on the 640 ke. clear channel
One group of applications,
own: WAIU, and WJAY, Cleveland, under

t of ¢ breakmg

wn” the channel.
olumbus, p poses a shift mvolvmg WKBN, Youngst

f stations as respomdents,

ing the Radio Commission last summer.
upon w

the FCC Broadeast Division on Oct. 22

Th
hich KFI, Los Angeles, is the domi-
sponsored by the Cleveland Plain-

Other apphcatlons for a:sxgnment on 640 ke. are Portland (Me.)

Trendle Broadcastmg Co.

Detroit (W XYZ) WAAB, Boston; WFL
ass. -



www.americanradiohistory.com

Performance of Program Over the Air
Held Not to Abandon Property Rights

Federal Court Upholds

\NDE

o) for a per-
the Up-
house,

. selling or
phlet entitled
blication
seript furnished o
. The Texas Co., un-
der the contract above referred to,
or any extension or renewal there-
‘: and from making any com-
mercial usd whatever of the name
sraham McNamee' so long as his
¢t with the National Broad-
casting Co., or any extension or re-
newal thereef is in force.™

[

How It Started

., THE CASE grew out of a suit tiled
by the Uproar Co., alleging that
Ed Wynn, “Fire Chief” of the
Texaco program on NBC, by mesne
assignment had given the Uproar
company the right to publish in
vamphlet form the subject matter
of his broadcasts over NBC as part
of the advertising program spon-
sored by the Texas Co. It alleged
further than NBC and the Texas
€o. had “conspired” to prevent the
publishing house from advertising
the publication over NBC and had
“interfered with” and “caused to
be cancelled” contracts with other
broadcasting companies for radio
advertising. It sought damages
under common law and the anti-
trust laws.

In his opinion, rendered Oct. 10,
Federal Judge Brewster brought
out that the Texas Company agreed
to pay Wynn $5,000 for each broad-
cast and that. this figure, in his
judgment, included not only the
performance but the script as well.
In the case of McNamee, he found
that he was under exclusive con-.
tract to NBC and that the network,
. In turn, had contracted with The
- Texas Co. for the announcer’s sery-

ices at a figure of $250 per per-

formance, . '

B

“Operas™ Published

‘THE PUBLICATION which the
Uproar Co. proposed to advertise
and sell, the opinhion brought out,
nurported to contain the full text
of the “operas” which constituted
a material part of the script fur-
nished bf_: Wynn under his contract.
Trial subseriptions to the publica-
tion were solicited for 10 weeks at
al‘mt}} the regular price $5 a vear.

‘It is the contention of the de-
fendant, the Texas. Co.,” continued
the opinion, “that the plaintiff ac-
quired no rights to publish the
script used during the course of
these broadcasts; that the publica-
tion violates exclusive rights ac-
quired by this defendant and that
it 1s entitled to injunctive”relief
against t}ze advertising, selling and
distributing of the publication
The contention of this defertlant
that the plaintiff secured no pub-
iication rights in the material pro-
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Both NBC and the Texas Co.

In Suit Against Uproar Co.. Publishing House

duced for The Texas CoJs broad-
cust i3, in my opinion, sound.
“The script was vrepared by
Wynn under his contract with The
Texas Co. He was employed at a
munificent - salary to furnish this
material in addition to his services
as star performer during the half-
hour of each week. . Under these
circumstances, his production be-
longed to the employer. The ap-
plicable doctrine would be anal-
agous to that which controls when
an inventor has been employed to
exercise hiz inventive genius for
hiz employver in a definite neld.”
Rights of Advertiser
JUDGE BREWSTER stated tur-
ther that while Wynn was featured
a:‘_the star, the performance was
a free offering to the public by the
Texas Co.. as a part of its ad-

vertising program, adopted as a

means of treating good will. “In
that sense,” he held, “it was thé
defendant’s show and not Wynn's.”
He concluded that the Texas Col
became the sole proprietor and
ownergof the material contributed
by W¥nn to the broadeast and that
any use of it without its consent
was “‘unlawful and in derogation
of defendant’s exclusive rights.”
As to the defense of NBC, the
contract between it and McNamee
“purported to confer upon the com-
pany the sole and the exclusive
right to the services of McNamee
in cennection with broadeasting,
and also the right to use his name
for commercial purposes, whether
connected with broadeasting or .

(Continued on page 38)

ey

Superior.

Dr. Hettinger on Leave

Will‘ Join Staff of NAB

HETTINGER,
faculty member
of the Whar-
ton School of
~Finance and Com-
merce, University
of Pennsylvania,
and widely known
economist spe-
cializing in broad-
cast advertising.
has proecured a
one-year leave of absence to accept

Dr. Hettinger

an appointment to the executive

staff of the, NAB, according to an
announcement Oct. 26 by Philip G.
Loucks, NAB managing director.
He will join the NAB at Washing-
ton headquarters Nov. 1.

One of Dr. Hettinger's first ax-
signments will be the organization
of an agency recognition bureau
within the NAB, in accordance
with the resolution adopted at the
NAB convention in Cincinnati in
September. He also will partici-
pate in negotiations looking toward
setting up a cooperative agency-
advertiser-station bureau for coor-
dination of station surveys and
listening data. Dr. Hettinger hasx
been acting in a consulting capac-
ity for the NAB for more than a
vear and has been in direct charge
of its monthly statistical revenuc
‘reports.

HIBBING, Minn,, in the heart ot
the iron range country, acquires a
b‘roadcasting station with the ac-
tion of the FCC Oct. 16 granting
the application of the Head of the
Lakes Broadecasting Co., for a new
local station on 1210 ke. with 100
watts unlimited time. The same
company operates WEBC, Duluth-

Toonerville Folks

- . . By Fontaine Fox

—From the New York Sun

DR.HERMAN §. -
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Everyday Program
Effective  Despite
The World Series

WLS Defies Sports Classic and
Gets Surprising Response

By GEORGE C. BIGGAR
Irogram Director, WLS, Chicagg

iT WAS TUESDAY afternoon,
Oct, 9, 1934, The biggest basebal]
game of the year was in progress,
The ears of all America, it seemed,
must  be concentrated on that
seventh and deciding game of the
\\'1}1’1(1 Series between the Detrojt
Tigers and the St. Louis Cardinals,
Almost every large radio station
was broadeasting the event. Now,
who would be listening to a “regu.
lar everyday™ program at a time
like this?

That was the question uppuermost
in the minds of members of the
staff of WLS, the Prairie Farmer
station, Chicago, which previously
had elected not to carry the Worlg
Series broadcasts—the only major
station in Chicago not. doing so—
and consequently continued its
afternoon sustaining and commer-
cial schedule uninterrupted.

Anxious Moments

NOT AN*ADVERTISER had can-
celled in the WLS Homemakers'
Hour (2 to 3 o’clock) because of
World Series competition, But
there were one or two. anxious in-
quiries, and we ourselves were not
overly optimistic as to the size of
our audience.

So we decided to make a test—
a test of audience while the decid-
ing game of the World Series was
being played. Three short an-
nouncements were made during the
Homemakers’ Hour. Listeners
were requested to.let us know if
they were listening to the WLS
program. Nothing was offered to
elicit response.

Then we watched for the mail-
man. During the next four dsys
he brought 'a total of 2,035 post-
cards' and letters. Replies came
almost equally from urban and
Tural listeners. Chicagoans con-
tributed a substantial percentage.
The bulk originated in the nearby
day-time listening area of Illinois,
W_xsconsm, Indiana  and Michigan,
th}x other reports from Iowa,
Ohio, Missouri and Minnesota.

This response demonstrated
to ouy, satisfaction that “every-
body”_does not listen to even the
mogst important ball game of the
year, and also provided ample
proof of the cooperative spirit of
our listeners. When three an-
nouncements broadcast i a
fr;endly manner produce 2,000 re-
plies, we know that scores “of
thousands are listening.

A§ an important secondary con-
clusl_on, we now are thoroughly
convinced that no program, unless
it be an address by President
R.oosevelt, possesses such all-inclu-
sive popularity as to make another
#ood feature at the same time
prohibitive. -

ONE of the longest single-station
remote pickups on record was ar-
ranged by KOB, Albuquerque, N:
M., Oct. 26 when it carried direct
a broadcast of Senator Hiram
Johnson (R.) of California, from
San Francisco. = About’ 1,200 miles

-of land-line was required,

November 1, 1934
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Educatiohal L‘eaders- J

[oin .Broadczisters in Defense of Radio...

PHILIP G. LOUCKS
yanaging Director, National
“jssociation of Broadeasters

[HROUGHOUT the testimony
resented at this hearing by non-
“rofit groups, there has been what
amer Justice Oliver Wendell
| Holmes would call an inarticulate
major premise. This premise s
that somehow and ypmewhere fa-
dlities can be madelavailable for
ase by these groups, either without
any harm at all to existing sta-
sjons, or without very much harm.
There is the assumption, expres'sed
or tacit, that this can be done with-
ot depriving the listening public
of this country of any Important
part of the general service it now
receives. At this point we'can, for
the moment, lay aside all economic,
«cial, political, legal, and other
considerations.  We arve face to
sace with the cold facts of radio
physics; the issue is a technical
e, on which technical experts
-~ nust be heard. Are such facilities
available?  Can such facilities be
made available?

JOHN V. L. HOGAN

Consulting Radio Engineer,
New York

THE ONLY FEASIBLE way to
povide additional broadeasting
services now seems to be to in-
crease the band of wave frequen-
cies assigned to broadeasting. The
lificulties of making such assign-
ments, aside from the technical
features upon which I have
wuched, are too well recognized to
requife comment at this time, but
1 do feel that the Commission
~ hould keep. the possibilities in
mind as a distinct corollary to the
rroblem now before us. On the
. other hand, the technology of the
-1 art is not only still growing, but
perhaps expanding at a more rapid
rate than ever before.
With the possibility that new
developments, now beyond the lab-
oratory state, in high fidelity trans-
mission, in television, in facsimile,
and in the "ultra-high frequency
field, may make profound changes
in our views of broadcasting, this
{ issurely a most inappropriate time
1 do anything that would restrict
o interfere with the present serv-
ites, or tend to establish rigid lim-’
itetions that would, handicap the
qrowth of this fascinating applica-
tion of the newest things in science

. listening public.

REV. EDWARD J. FERGER
Catholic Priest, Buffalo, N. Y.

IT WOULD BE far better to im-
mrove the religious programs on
the air than to "allocate specific
facilities for religion. It would
wm our radio into a sectarian
mad-house. To. support stations,
the denominations would have to
wrn their stations into begging
agencies,

FATHER MICHAEL J. AHEARN
Wéston College, Boston

ITI3 MY BELIEF that the radio
need of educational and religious
froups can best be served over
tommercial stations.. We have
Never. been - turned ' down .on re-
Auests for time, and our programs
have never been censored.
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to the service of our nation-wide ~

C. M. JANSKY, Jr.
Consulting Radio Engineer, Wash-
ington; President, Institute of
‘Radi¢ Engineers

ACCORPBING| to evidence sub-
mitted by the [Engineering Division
of* the Federal Radio Commission
in a_hearing held about six months
ago, over 50 per cent of the area
of the United| States is dependent
at night for it broadcast service
upon the secdndary service deliv-
ered only by clear ehannel stations.
According to this same testimony,
there reside ir these areas approx-
imately 43,000,000 people, that is
approximately] 86 per cent of the
population of(| the United States.
These 43,000,000 people are largely
rural residentls:and the residents
of small towng.

Argument ag to the relative need
for broadcast [service to such areas
as contrasted] with the need for
additional duplicated services in
large cities I[will leave to others.
If the vproposal te assign 25 per

cent of all’ bpoadcast stations to .

one or more gpecial services were
to be followed out, it would have
to be done within the boundaries
fixed by the limiting facilities that

are noa avallable for broadcast
service. Thatlis, since there is no

present way lof increasing these
Facilities, whafever is assigned to
the new specidl service would have
to be taken away from those serv-
ices now in edistence.

|
RABBI JOSEPH I. FINK'
Buffalo, N. Y.

I HAVE become fearful of the de-
mand for 25 per cent of the facili-
ties because ] believe in the dis-
sociation of the church from the
state. In religion the effect, I fear,
would be harmfual rather than help.
The practical aspect is, how would
the facilities pe allocated among
religious organizations? If time
is divided equally: wé might find
that the religious bigot would pour
more poison ihto the air than 10

*clergymen could break down.

. | .

MRS. SIDONIE MATSNER
GRUENBERG
Director, Child Study Association
of America; Lecturer, Columbia
University .
CHILDREN'S programs have
caused much heat and little light.
Out of this need for developing
some unified and constructive pro-
gram has come a joint committee,
initiated by the American Library
Association in 1933, and represent-
ing also the Progressive Education
Association and the Child Study
Association. Its purpose is to es-
tablish some sort of central agency
on all matters pertaining to radio
broadeasts for children and tov
bring together the interested pub-
lic, as represented by parents’

" grouvs, educational organizations,

and the commercial Interests,
After considering many possibili-
ties, this committee came -to the
conclusion that a “clearing house”
offered the simplest and most effec-
tive means of cooperation.
Among the investigations and
experiments to be undertaken are
to study the effect of current radio
programs for children and of ex-
perimental programs developed; to
eive advisory service to broadcast-
ing companies and commercial in-
terests in planning programs for
children; to give advisory services
to constituent organizations in
planning naticnal and lecal pro-
arams, and fo act .as a clearing
house for all information in con-
nection with programs for children.

FRANK BLACK
“ Musical Director, NBC

RADIO has in its short life brought
the musical taste of the American
public a great way along the road
toward better music. Not by
learned discourses about the sub-
ject, but by presenting it as some-
thing for the enjoyment and pleas-
ure of the listener. .The public
has learned to crawl musically, and
we are helping and hoping to en-
able it to walk. ¢
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as a wistfuyl
mercial pro|
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" "ALEXANDER WOOLLCOTT SPEAKING”

" AS ONE WHO has uged the microphone both in America and
Isles, and who has for many years broadcast both
sustaining feature and as a hired trollop on a com-
ram, I am deeply anxious to see a time when grad-
ually the radio programs iill assemble a more and more adult -

. m dismaved at any suggestion that a large part of
America’s radio channels should be turned over to the unedited
use of schodls and colleges which have made education in America
stereotyped.| The listener will fare far better where the propa-
spokesmen of, these institutions are compelled’ to
jump into the. scrimmage of competitive broadcasting and forced*
as showmen before being allowed to have their
own way inleven.a single wave length. . +- -
' a lot of nonsense talked about the gross commercial-
ir waves but as long as the element of private profit
art of American life T think we would be unlikely to

get as good|programs if we jettisoned the present method. It is
the method |already long made,familiar by our magazines and
newspapers.| If Mr.. Newton Baker for instance wishes, by the
printed word, to reach a large number of his fellow countrymen,
he does not|'send his message to The Atlantic Monthly for publi-
cation but spads it instead to The New York Times or The SBatur-
day Evening Post which is able to carry it to the uppermost
reaches of the country because they can supply both the revenuc
and the context for that. purpose.  They are able to do o for
precisely the same reason that Lucky Strike can send the Metro-
pdlitan Op ra into almost every potentially réceptive home in

America whereas the So-and-So University, let us: say, could not.
3 G . h .
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PAUL KLUGH
Legislative Chairman,
Radio Manufacturers Association

IT SEEMS to radio manufacturers

that if a certain definite percent- .

age of wave channels, facilities, or
time is arbitrarily allocated to any
of the four grand divisions of
broadcasting —entertainment, edu-
cation, religion, and information—
that it will be a great mistake and
do much to diminish the popularity
of radio and its acceptance to lis-
teners.. We hold that the best’
judges of what should constitute
a radio program are the listeners
themselves, and we are aware that
all checks and surveys by broad-
casters have shown that they have
been guided in framing their pro-
grams solely by the desires of the.
listening audience.

It would be a mistake to change
the "present system under which
broadcasters_are operating. Allow
them to determine from the pub-
lic’s definite reactioms just what
should constitute their programs.
Naturally radio manufacturers
cannot look with favor upon any’
proposal which might have the ef-
fect of diminishing the interest of
the listening public in radic and
thereby impair.their large invest-
ments and jeopardize the -con-
tinued employment of their many
thousands of employes.

DR. T. LAWRENCE DAYIS
Dean, Boston College

FOR A LONG time we thought
that .it [educational broadcasting]
would involve the ownership and
operation of a station. = Limited
funds, however, meant no owner-
ship or paying for time. It meant
cooperation. The Yankee network
has allotted far more time than we
.could use and has cooperated won-
derfully. ~Showmanship is impor-
tant. Teachers with the best class-
room reputations prove wholly in-
adequate on.the air, .

PROF. THOMAS A. REED
University of Michigan
Chairman, Committee ‘on Civic
Education by Radio

ON THE WHOLE, NBC has given
us extremely loyal support in our
programs. Most important, it has -
never intimated the slightest -de-
sire to censor our program, even
though the subjects often are con-
troversial. We put on people who
know how to broadcast, not “stuffed
shirts.,” Under the present syst?m
of broadcast control it is possible

i

~ to put on a program of this type,’
and I mean that as a_tribute to !

private operation of radio,

PROF. P."0. DAVIS
Executive Seeretary, Alabama
Polytechnic Institute

'WE REACHED - the _conclusion,

after leasing WAPI, Birmingham

to commercial interests; that edu-

cational institutions usually make

_mistakes in getting into a husiness
venture. We now regard broad-
casting in.the same way as we do
newspapers. We do want a limited
amount of educational news in the
newspapers, but we do not Wwant
a newspaper of our own. We also
desire to broadcast a limited num-
ber of -educational programs, but
_we do not feel we should own and
. operate a station. .

N
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LAMBDIN KAY
Manager. WSB, Atlanta
THY AMERICAN system of broad-
s all worthy interests

tion  toward

red miles an
rests Success-
ng their own
e single track
e wreckage
ng awful!
unced as out-
just if newspapers and
were compelled to print
ted amount of matter re-
nly to specific classes. For
ng they are already ddjng
Iy and in a fashion ac-
bie to readers. But the hard-
would be infinitely less severe
n them than it would be should
nilar imposition be visited upon
Pages and sections
be added and readers

alwayvs

mayv skip them with little incon-
venience.
A radio station’s life depends

upon as continuous as possible a
sequence of programs that will in-
terest a maximum audience. Every
gap filled by dull or stupid mater-
ial loses listeners. Too many gaps
and the station’s usefulness dies.
The constant problem that faces
stations and sponsgrs is that of
offering the kind Q&rograms peo-
vle want to hear.

DR. MORRIS S. SHEEHY

Catholic University, Washington
I HAVE never ‘heard anything
over the air in the religious line
that was offensive. Religious
broadcasts are very effective.
Great peril might result if we al-
low irresponsible individuals to se-
cure for themselves air space and
then set themselves up as religious
spokesmen without proper ecclesi-
astical approval. There should be
the requirement that an individual
who participates in a religious
broadcast should be am authorized
spokesman of the religion he rep-
resents.! I favor the rules respect-
ing religious broadcasting of the
twd. major broadcasting companies.
They have done a great deal to
promote, religious belief and toler-
ance in this land.

PAUL WHITEMAN
Orchestra Leader v

RADIO has stimulated a greater
interest in all kinds: of musie; nota-
bly of the semi-classical type. 1

am convinced that were it not for _ i

radio, chamber and other cultural
music would be heard by only a
few people. Radio must entertain
if it is to imstruct us and make
for cultural progress.

FRANK M. RUSSELL
Vice President, NBC. Washington

THE FEDERAL government itself
is by all odds the greatest user of
broadeast time for educational pur-
poses. A total of 871 separate
broadeasts, consuming 250 hours,
had been utilized- by federal offi-
cials from Washington during the
vear ended- Sept. 1, 1934, ’

DR. SIGMUND SPAETH
Musician and Music Instructor

RADIO requires radio technique
and showmanship to accomplish
educational results. Educational
and musical programs cannot be
dull and didactic. In musie, radic
has revised enthusiasm for the art.
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HENRY L. MENCKEN ON RADIO

THE PROPOSAL to turn over a quarter of all the broadcasting
stations in the United States to so-called educational and religious
agencies has a pleasantly virtuous smack, but only a mpmgnt"s
analysis is needed to show that there is little if any merit in it.
t is based upon an assumption that is demonstrably false, and
it points to a highly dubious conclusion.

The false assumption is to the effect that such agencies are
denied adequate time upen the air today. The truth is that they
already get far move than their fair share, and that most of it
costs them nothing. How many American stations actually bar
them out? I have never heard of one. And how many rook them
with high charges or condemn them to impossible spots? Probably
not half a dozen in the entire country. Almost everywhere they
ave given good positions. and only in a few cases are they chavged
anything at all.

It would profit them nothing to have stations of their own.

* They couldn’t fill their whole time without driving all their listeners

away, and if they sought to fill the gaps and raise expenses by
taking on commercial programs’ their stations would be open to
the =ame objections they now level at the existing stations.

A DANGER IN ECCLESIASTIC STATIONS

THE OBJECTION to setting up a large number of stations con-
trolled by ecclesiastic agencies is almost toe manifest to need
argument. There would be the gravest risk that many of them
would become centers of bigotry and turmoil. Would a station
owned by one denomination, A, give a fair allowance of good time
to the rival and perhaps bitterly inimical denominations, B, C, D
and N? Certainly no one who knows anything about theological
controversy believes that it would. If not, then the denominations
able to raise the most money would be agle to get the most time,
and experience teaches us that in many cases thgse denominations
would be the most fanatical and disturbing. i

As things stand, the commercial stations are able to main-
tain a certain decorum among their theological’ guests. They do
not exercise any immediate censorship, but they are free to shut
off any evangelist who goes-beyond the beunds of fair argument.
To purely devotional programs they accord the utmost freedom.
But if ‘theologians had control of the matter the more raucous
and cocksure among them would soon be making bittex war upon
the rest, and the air would be given over to a wholesale disturbance
of the peace.

The educational brethern are hardly more trustworthy. Their
contention that all or nearly all radio time is’ now given over to
commercial exploitation is pure buncombe. A .good half of it, in
fact, .is devoted to educational and cultural programs. There is
no reason to believe that the public yearns for more. It may do
so at some time hereafter, but that time is surely not yet. The
pedagogues now have all the time they can fill profitably—and
more. Their programs, in the main, are puerile and dull. There
is no evidence that they would do any better if they had all day.

It would be very imprudent to assume that stations controlled
by pedogogues and theologians would engage in any worthwhile
cultural propaganda. Neither class has any active interest in the
fine arts, or in ideas in general. Both are devoted to propagating
special classes-of notions, some of them highly questionable. The
theologians naturally give their. chief concern to their own dogmas,

and are far more interested in making convérts than in spyeading

the general enlightment. .
REVOLT AG‘.AL\'ST‘ PEDAGOGUES’ EXTRAVAGAN?:E

AS'FOR THE PEDAGOGUES, their first and almost only purpose
is to yaise more and more mohey. Of late there has been a revolt
agai
tremely critical of them, so they turn hopefully to the radio. But
there is no evidence whatever that, if they had 24 hours a day to

disperse their arcana, they would disperse anything more valuable

to humanity than what they now offer.
It is always a useful thing to give close scrutiny to persons
who allege that they pant to-uplift the human race, or the Ameri-
caan people, or any section or moiety thereof. Nearly always it
turns cut on inspection that they have axes to grind. I do not
question the good faith of the proponents of the present proposhls.
They ‘are, i most cases, obviously earnest men and women. I npte
a few guacks in the offing, but they are not many. But I have
grave doubt®that even the best of them are either fair or prudent
judges of what the American people want, or of what they ought
td have. However honestly they may believe that their motives
are purely philanthropic, the fact remains that nine-tenths of them
have something to sell. . . .
“What we need on the air is not more¢ propaganda, but less.
The.people tire of being bombarded with pleas and arguments.
The radio can best serve them, not by undertaking the vain enter-
prise of converting them into angels and ‘philosophers, but by
trying to make them happy. I think it might achieve that business
appreciably better than it does tcday, It might show them thar
there are nobler and durable ways of being happy than those they
now - prefer. But such attempts to improve them ‘must be made
with great care, lest they be scared off, and such care involves
trial and error, and consumes al lot of time. * * * . .

t their extravagance, and most of the newspapers are ex-’

‘its circumference.
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JOHN SHEPARD, 111 F
President, Yankee Network
OUR EXPERIENCE in New gy,
land indicates definitely that y
have never been confronteqd \\vjij

EXTRA

JIOWA RADIO NEWS

[
EXTRA|

an educational institution desy,
the use of our facilities on ty,

e
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own initiative. Many today 4.}
still not interested in the use o,
radio station. It has taken gy,
three years of persistent effoyt
the part of our station personng|,
accomplish our educational woy
That we have met with a meagy,
of success has been due in lay
measure to the definite polj
which we adopted early in ouy
tory and which we have purg
with consistent effort and wh
we shall continue to do in the ¢
ture. h

PROF. STEPHEN T. CLEMEYN
State Teachers College,
Buffalo, N. Y.

THE EDUCATIONAL radig pry.
osition is quite regional. In t,
Western states the need may exis
In the densely populated states ¢
the East I can see no reason fi
educational radio stations.” L
teners do not want any gre
amount of educational programs
Adequate time has always bee
available over existing commercia
stations. Radio should be treate [
as literature and teachers shouli
be trained to realize its literar
value and impart that view to st &

lents. , -
o - Network affiliation—
PROF. BEN DARROW . _
Columbia.
.

Director ‘Ohio School of the Air

THE BIGGEST thing that could
happen in educational broadcasting
would be for both of these groups
(educators and broadecasters) ‘to
stop their bickerings and recogniz
the mutuality of purpose. The ed |
ucators must be brought to utilize
this medium properly. The Ohis
School of the Air has been broad-
cast for more than five years, and
we have worked in complete har
mony with WLW,. At the lowes
commercial rates the time alb-
cated to us by WLW this year
would be worth $120,000. .

DR. CREDO FITCH HARRIS
Gen. Mgr. WHAS, Louisville

THE PROGRAM structure of a ¢
successful station is one which may
be said to resemble the revolving
light on a landing field, casting its
beam around a circumference every
s0 -often.

Throughout a day’s run of broad-
casting, a|station should evolve 2
variety of programs, all of them
brief, each different from its pre-
decessor, so that every so often
its.beam quickens the interest and
enjoyment of every mind in tha
heterogeneous mass embraced by

DAVENPORT

- Studio Location—
" Davenport, lIowa

Davenport, lowa.

Wave—1370 kilocycles.
Power—100 watts.

 Program

m, turn-table.

Davenport.

CESAR SAERCHINGER
European Representative CBS

IN EACH CASE in Europe whe
broadcasting is successful, the
broadcasting is done by broadeast-
ers.. They don’t allow others te
run the systems. Even in the rigid
government systems, the work i
done by  broadcasters. On e
whole, I think we are to be con
gratulated. Broadcasters in Europe
wish they could be in the samé
position, although they don't en¥y
us in going out. and making .8
living.. g

W-0-C

DAVENPORT

A ;Coluhibié Sta on

November 1, 1934

ember 1, 1934

Transmitter Location— °

Time on air—Full time.

FACTS ON W-0-C

equipment—
Equipped to handle
programs by electrical
transcription using
double 331/3 r. p. m.
turn-table, or 78 r. p.

Rates — See next issue of
Radio Advertising, or
call Kenwood 5140 at

National Represehtatives—
Free & Sleininger, Inc.

.

|

W-0-C RETURNS TO DAVENPORT;
W-H-0 REMAINS IN DES MOINES

i

Mark These Points on Yoar Radio Map
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L  DES MOINES
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W-0-C BRINGS COLUMBIA SERVICE
70,300,000 IN DAVENPORT AREA.

. Radio call|letters WOC once more
belong exclugively to Davenport, Ia.
< Station WOC. Davenport, goes on
early
full time radio outlet for Davenport
and its adjadent market, including
the thriving| quad-cities, of Rock
Island. Moline, East \Moline and

the air

Davenport.
port, Station

cities its best| network outlet. Sta-
tion WOC becomes a part of the
Columbia Broadeasting System.
Re-establishing
port, termina es a period of four
yvears during
has been associated with Station
WHO at Des |Moines,  first through
synchronizatiqn and latéy through
mutual use ofl the 50,000 transmit-
ter near Des|Moines.
there will be 1o connectiom between
the two statipns,
both ar
|same  parent

that

gram stru

ROADCAST

Pr

-H-0 RETAINS 50,000 WATT POWER,
TWO STATIONS ENTIRELY SEPARATE

broadeasting facilities, the two sta-
tions are entirely. separate.

Station WHO, Des Moines, will
continue to use the 50,000-watt
transmitter near Des Moines, a
basic NBC red network station,
operating full time on a cleared
chanrel at 1000 kilocycles.

In returning to Davenport, Sta-
tion WOC resumes its position as
one of America’s pioneer radio out-
lets. Station WOC, Davenport, was
established in 1922 by Col: B. J.
Palmer, and Colonel Palmer is still
the head of the organization operat-
ing WOC, Davenport.

in November, as a

n,returning to Daven-
WOC brings the quad-

WOC in Daven-
which Station. WOC )
To a population of moré than
300,000 living ‘in and near the|°

quad-cities, the re—establishm“ent’ of
Station WQC at Davenport means
vastly improved radio service, both

on Colimbia iprograms and on local |-
programs. To the radio advertiser,
WOC provides an effective, econom-
rganization.’’ In:.pro- icél means- of reaching an important
,lin operation, and in part ‘of the mid-west market.

1 o
L =

Henceforth

except the fact
| controlled Dby :the

FACTS ON WH-0

;Studio Location—

‘Transmitter Location
Network affiliation—
\ ETime on.air—Full time.

‘Wave—1000 kilocycles.
=‘Power'—5,0,000 watts. . :

DES MOINES

T

Des.Moines, lowa.
Just out of Des Moines.

NBC Basic Red. -

ogram eqiipment—

Equipped to handle

programs by electricai
transcription usin g
double 331/3 r. p. m.-
turn-table, or 78 r. p.
m. turn-table. |

i

a

Rates — See November is-

sue of Radio Advertis-
ing, or call 3-4872 at
- Des Moines. '

National Represen‘tati’v‘e's— ,

Free & Sleininger, Inc.

W-H-

DES MOINES ©

Basic NBC Red Network
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FREDERIC A. WILLIS PAUL F. PETER

Educational Director, CBS Chief Statistician, NBC, New Yy

TOTAL TIME devoted to educa- A DETAILED analysiz of ,

. St ams for January and July, |
ional, religious and cultural pro- KLams - 1T ¥
tlonal, religious at p which typity winter and sum

grams ngm Jan. 1 to Junf 30, 1934 progranis, shows that in Janmy,
over CBS amounted to 521 hours  educational programs totale] »
and 30 minutes, representing 18 per cent, cultural adéhng' 23.8 1
per cent of all broadcasting time vent and educational developmen )

U RN adding 5.6 per cent. This totg. O g‘ a u e
on the basis of 16 hours a day, z}nd 10.2 per cent of the program typ. |
nearly 13 per cent of all evening ¢/ " ihi month. July shows edys |
time between the hours of six and (35,01 at 17.9 per cent, cu
12 p. m. Of this total, 139 hours adding 21.4 per cent and e
and 15 minutes were broadeast in tional developmental adding 5

the morning up to 12 noon, 265 . -1
o ot 5 = P cent, totaling 44.3 per cent. A .
hours and 15 minutes were broad- y Y P A e

> . audience survey shows the peaj - R d D Il

cast in the afternoon, up to 6 p. m. ?’:g:}%f T&;s&, };}(ie “A;;kl)i‘;}‘_‘. a l O O a r
and 116 hours and 30 minutes from ‘a‘pp 1'0€ilxlatefx’ 11,000,000 1’_““.“ D

6 p. m. until 12 p. m. In addition 00 07 1 97 000 006 pélwon\« i
to the vast number of sustaining ) Y et e U S E
broadeasts of an educational and teningito broadeasts. - The aver

. S week-day audience is composed |
cultural nature on behalf of the approximately 7,000,000 home

SEE

“"KANSAS CITY«'
PRINCESS™”

from Your

many organizations and groups al- 1 500 000 persons.  This ix i

ready listed, theve’were a signifi- ({10 Uigency of general -;cc(l)tliﬁ\\: :

cant number of commercial broad- by the radio publie aeveptan .
casts presented over WABC and : :

CBS for the period Jan. 1 to June WILLIAM LUNDELL ,

30, 1934. These totaled 187 hours. Program Department, NBC
That a growing number of com-. e

mercial Arms, which number is 1T IS NO IDLE boast to sa
rapidly on the increase, ave willing radio today offers the Ame
and prepared to sponsor programs public the greatest feast of
of an educational and cultural na- tural entertainment without
ture, is in the opinion of the man- to the audience that has ever
agement, indicative of the service bresented. We believe that r
which CBS has rendered in build- has served and is serving a
) ing up wide public audiences in- definite and large educational
! | terested in this type of broadeast- cultural purpose in keeping
i ing through the sustaining periods - brilliant, many-faceted world
which they have presented over a  American scene constantly be

. 2 : ] period of years. the public and with the immedia;

® @ © at tll" otll‘!/l' ‘ !]ld It indicates an apparent increase of th'e ch-‘;..nge§ thhe{nsel\es‘ e
© in the appreciation of better pro- Oé}.‘f}lbméa 1%”}1}1 ﬂa\'ehaC.C(()i‘mph
' grams on the part of the public. this, but only through radio h
The management feels that in Deen possible for the vast majo
! maintaining a higher standard of ?ﬁi,‘léir;%ﬁflmfﬁg igiﬁggeteﬁm%ta ‘
5 e ‘!l‘l l sustaining broadeasts they have nis Soral J1E e comiac
0f ‘ 0 lll t /'l'/ l“ll‘ ; been influential in creating a de- ‘”Fh n]a_tx_onal ,a“l‘} finltdematmna_
e sire on the part of commercial ad- hersonalities mra‘ ! G'éh s of &
vertisers to sponsor programs of deavor—personalities who are tal- |

VERNON H. SMITH
Manager

Offices and Studios
WREN BUILDING
LAWRENCE, KANSAS

NEWMAN THEATRE

KANSAS CITY, MO.

this nature. ing an active part in this chan

. . ) American and world scene.
JOHN KAROL . .
Director of Research, CBS ALFRED H. MORTON

Manager, Program Dept., NBC

bTATIO) 51‘11'\'e3.'s‘s.how Lhat‘ the FROM Sept. 1, 1933, to Aug. ¥
mass listeners’ preference does not 4oy 9% different programs i
in general favor increased numbers 1% 26 diiferent programs in: :
of lectures, talks, and programs of - C 1t’fexven‘t countries were {
a high academic content or didac- 2‘?"1te,d-m‘tel_ t}t1.e'I\BCc.i _Tlfwa‘e \\;F ]
tic nature, and that such programs TULY Instructive and inlormat

EvERY ONE in the broadcasting industry is at the

other end of vour telephone. Yeu can reach his

telephone in approximately a minute and a half.* are often tuned out during the eve. Drograms, enabling the Ameriex{ | ‘ .
/ - . . ; listener to keep his finger on i
. 1 hl av Tie 1 Ireds 1 ands of ning hours. There also should be Ise of the world. Th etl S S o i
even though fre may be hundreds or thou=ands o 7 considered the competitive angle in ~ PU¢ 01 the worid, ese covere "~ The WREN Building of Lawrence,
A~ g each city having morve than one & wide variety of subjects. Tk

miles 3‘9;3}/"1, Kansas, which houses the modern

. h v e - o1 > R It has hsen ou ) L ite v -
station.” This competition makes outlay during the yea \xasl_S gen our intention to writs you for some

{
] besn responsible for in our advertising campaigns
|

: RE . for good educational, cultural, and 000, or an average of $l5 offices and studios of. WREN beon Tesponsibis Fou 1o eming Pert you have }
And 53&} Long Distance call enables you to get informative programs. ’ ix:}l:attitc for the international br - ; for the past two years in the Newnan Thestrs.
and give'\ngeded information instantly. You can eall EDWARD MURROW ‘ ”FRA\’KLIN DUNHAM ‘ - This past week, during the showing of "Kansas City
up and arrange for orchestras: find out what stars Assistant Director, Educational Director, NBC : T1i v oF The anjorani adumnes R rEn patron:

tell us of the enjoyable advance previews of our
pictures that you have arranged over radio station
W.R.B.N. »

Instituté of Internat’l Education

|
L s s . WE ARE ALL trying to get toth | 1
are available: discuss station time: plan merchan- LAND-GRANT college stations are 4

o ) r cducational heaven. But we ar
ineffective because the audiences not short-cut over the heads

are small. Better programs are children in education. Program

H . . . .
dising tie-ins: cgnelude important matters in quick May we take this opportunity to thank you for your -

|
. | unlimited cooperation and wide range of radio cov- ~ . . 3
- . T to be heard over the larger net- must be arranged to interest | . erage. It has b :
order ... . with the rest of the day still yours to | }v(}):'ks and commelgciial sta}ionst: Students, and thaltgéxas bteenddor ; SR ooipat beena ‘lital/ﬁlﬂor In the success . .
. . FRU . ave never suggested a-series of successfully by NBC in its edus e
devote to other business. _ ?roagc.%stsnglcthavehbeenb re-  tional m‘ozrims designed gorhlv ; : cerely yo -
1 St _ dadle e . lused by C(bo. ey have been classroom. Listening periods ha | ’ ;
The Bell System will gladly h(lp‘}(m get the ,,hclmsd to insist that we present been, established in many of t ‘ : é Q .
most benefit from your use of its various services. at sides. , sthools. . | . xorsi S. Beker. . ;
' . . - H. A. BATHRICK JUDITH WALLER | GSBGC naging Director. N . . L
If vou will call the local Bell Telephone office. a Asst. Supt. of Schools, Cleveland md.\\be‘stem Eglgétional ‘ e ‘ ) ) v
representative will vizit vou at vour convenience. RADIO has been used in Cleveland recton N Ancient and modern i i : :
’ ’ for classroom work most success- I BELIEVE that short waves, & W and modern times meet in Greig, Blair & Spight, Tnc. A
. fully. ~We started in 1929, and at wired radio, and not the lo% s pastoral view of the WREN : R .

National Representatives i
New York—Chicago X
San Fancisco ’

PR : v . strietl Transmitting Plant between L
the beginning the plan was purely: waves should be used for stritt! g Pl een Lawrence
experimental.  Since,” then, how- academic broadcasts because ¢ and Kansas City—one of the most

X The average time required to reach the e °
- 4 ever, we are convinced that these the limited public interest. Ma modern transmitfing plants in the

distant telephone on all out-of-town calls

programs have a definite “super- educators have come to the real: ! United States LOBQ‘,‘,;;‘.:I“
in the United States last vear was 1.5 visory value” in such education. - zation that radio is not the Dl’ogf_ 17 HOURS DAILY' )
. : . ) . We would be very sorry to have medium to project formal edt B ! ‘NBC Basic Blue Network
munutes. these programs terminated. cation. =
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THE 1935 YEAR BOOK

: = ’ [ ] - -
of Radio Advertising
A complefe compendium of directories and other salient
information covering the year in the business of broadcasting

&

Some of the features of permanent value that will

appear in the YEAR BOOK:

Detailed Directories of:

Advertising agencies, their addresses, radio execu-
tives, radio accounts, etc.

Broadcasting stations, their waves and powers, ex-
ecutive, commercial and engineering personnel,
representatives, etc. . .

National and regional network organizations, their
rates, personnel, etc. o :

Network, spot and other national and regional radio
advertisers, including their agencies.

Program builders and talent managers.

Transcription producers, etc. .

Station representatives, their branch offices, per-
sonnel, etc.

Other Features (a partial list only)

THE 1935 YEAR BOOK will be completely indexed to serve as a rea
refene_pce for radio gccount executives, ‘odverﬁsidg mcnogers,*ﬁsmﬁ
operators and others wanting quick and accurate information.
the 1935 YEAR BOOK will be a veritable World Aln
casting industry as of January 1, 1935. ‘

Detailed maps of the nation's stations and of in-
dividual networks. |
Radio and population censuses brought up to date.
Logs of. stations by states, call letters and fre-
quencies. .
Statistics covering the busi
the year. k
List of newspaper-owned broadcasting stations.
List of radio editors of American newspapers.
Rules and Regulations of FCC pertaining to broad-
casting] ) o

iness of broadcasting for

Imanac of the }brood~

A Lasting Advertising Medium.. :

At No Increase In Rates!

3

HE contents of the YEAR BOOK will make it a ready reference
throughout the year, for agency executives, radio advertisers, station.
executives and others interested in the business of broadcasting. . . .
It will be the most complete compHation of factual information and
trade statistics of radio advertising ever produced.

Every progressive concern associated with the business of
broadcasting will find it & profitable investment to advertise
in the YEAR BOOK. . .. It will be a-lasting medium for their

advertising messages.

There Will Be No Increase In Rates. poC
Single insertion rates are: Full page, $160; three-
quarter page, $125; half page, $90; quarter page, $50.
Contract rates apply for longer term advertisers.

The YEAR BOCK VWill Be
Published February 15, 1935,

as a supplement to the regular issue of BROADCAST-
ING of that date.

.fhe YEAR BOOK will be sent without added cost to all -
subscribers to BROADCASTING. Copies to non-sub- °

scribers and extra copies will be $2.00 each.

Final Editorial and Advertising
Forms Close December 15, 1934

MAKE YOUR SPACE RESERVATION TODAY!

dy

In short,

—
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ISAAC Z, BUUKWALTER
WGAL, Lancaster, }'a}
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ALFRED J. McCOSKER
President, WOR, Newark
NURING the first six months of
4+, WOR donated approximately
1of its time to educational,
ritable, religious and pub-
h service and to public in-

. stance the only censorship
imposed related to use of good
taste. ~

and political broadeasts. In .

WALTER J. DAMM
Manager, WTMJ, Milwaukee

WE HAVE repeatedly offered our

es for educational broad-
and devote a large amount
R me to non-profit broadeasts.
None of the offers to colleges and
universities for educational pro-
crams have ever been accepted.
Listener surveys we have made
show the public does not want lec-

tures, talks and similar featurves.

Some of them have a fair degree
of listener interest. We have been
asked why we give so much time
to such programs. The answer is
the agitation for facilities. We
vive them all they want and a
reasonable amount for good meas-
ure. }

JESSE L. KAUFMAN

Hearst Radio Interests
WE BELIEVE and have always
believed that programs of educa-
tional and of a civic nature are as
much a part of programming ax a
comedy program or a musical pro-
gram: we believe that it is a part
of a well rounded :tation’s ac
tivities. ’

JOHN ELMER
Director, WCBM, Baltimore
OUR GENERAL POLICY with re-
spect to broadcasts of this social
service type, is to open our chan-
nels te it not only with willingness
but with eagerness. Regardless of
the religions denomination, what-
ever the type of worthy charity,
regardless of the nature of the
government or civic appeal, our
station extends cooperation as fast
as we are asked for it. As a mat-
ter of fact, we go much further,
making it a habit in our many
contacts to proffer the use of our
station for constructive services.

ARTHUR B. CHURCH
Manager, KMBC, Kansas City
IT SHALL BE one of my endeav-
ors as chairman of the commercial
section of the National Association
of Broadeasters to encourage dur-
ing my term of office the develop-
ment of this better type of spon-
sored program (informative and
educational features) and to help
dizcourage the use by advertisers
of excessive and, in some cases,

crude commercial copy.

g

transmission.

A Quarterback uses his punter
for the extra point — thd Wise
Advertiser uses WCAE for that
extra coverage and cleartone

WCAE, Incorporated
) -BASIC RED NETWORK‘
1220 Kilocycles — 1000 Watts

Paul H. Raymer, National Réprésento‘tiv_e: New York, Chicago, San Francisco

Again
WCAE

Scores

Latest
Survey
Shows

WCAE
First in
Pittsburgh

Percentage
* Score

WCAE

6

ALL OTHERS

39

|
|
BROADCAS

TING: -

FRANK E. MULLEN
Farm Director, NBC

TO GIVE you an idea cof the de.
velopment of farm programs over
NBC, all broadeast as sustaining
features, I point out that in 1027
only 40 station hours were devoted
to farm programs as against 17,000
station hours in 1933. In 1927 we
had 50 speakers on these pro-
erams; in 1933 we had 1,000 speak.
ers giving 2,000 talks. The value
of the radio time allocated gratis
to agricultural programs is $1,300,-
000 annually, figuring a 25 per cent
commercial discount. In mv opin.
ion the American farmer gets the
best radio broadcasting service in
the world.

. R. LOUNSBERRY
Executive Vice President WKBW.
WGR, Buffalo

IN 1932 we pledged our available
facilities to educators in our terri.
tory if they were desirous of using
the facilities which we would make
available, That has been brought
to their notice at different times,
but they have been rather reluctant
to get some definite plan. started.
One of the principal reasons, as I
understand this, is they fear they
would have a difficult job in getting
appropriations from their institu-
tions that would make it possible
for them to do a job they would
be proud of and commensurate with
what they would want to do.

HAROLD SMITH
Manager, WOKO, Albany, N. Y.

DURING the period Jan. 1 to June
30, 1934, 14 per cent of our total
operating timie was donated for
public service broadcasts. I have
always encouraged broadcasts of
this type but in most cases we
have had to take the initiative. If
more time is required or needed, I

- . believe the request should come-
‘from educational, religious, gov-

ernment groups, ete., but it should
be a well organized plan and the
material should be prepared by ex-
perienced people, otherwise - the
broadcasts would have no listener
interest.

PAUL OURY
Manager, WPRO, Providence

WE ARE absolutely opposed to
any breakdown of the present
American broadcasting system in
order to grant special groups of
the educational and religious type
additional radio facilities or fre-
quencies, especially when to do this
would disrupt and disorganize the
best broadcasting system in the
world, and take from station own-
ers properties that have cost mil-
lions of dollars to develop and

sponsgor for the community good.

GUY C. EARL
President, KNX, Los Angeles

I' BELIEVE the Commission was
informed earlier in these hearings
that radio was responsible for the
lynchings in San Jnse (testimony
of Father Cornelius Deeney, Santa
Clara University, Calif.) I presume

- we had a story on XNX. We are

not censoring our news. As to
causing the lynchings in San Jose,
if the occasion occurred again to-
morrow, we would do the same
thing and;bl‘oadcast the news.

Nolfem ber 1, 1934:

MISS ERNA GRASSMUCK
(veography Teacher,
ymerican School of the Air

L;EoGRAPHY has been taught
fully over CBS in the Amer-
wcan School of the Air. 1t requires
a2 ditferent technique from the
classroom, and there has heen a
definite improvement in script. 1
Lnow the National Council of Geog-
raphy Teachers would have mno
funds to put on such broadvasts
without such a program ,as the
<hool of the Air. |

i

|
MRS, WM. BROWN MELONEY
kditor. Herald-Tribune Magazine
1T WOULD be_a tragedy if we
came to what England now has.
| almost died of boredom from the
monotonous repetition of third-rate
orchestras last year in London
while recovering from pneumonia.
[ favor a private competition sys-
tem and am against any central-
ized government stations. Radio
stations, big and small, are the tide
and headwaters of things we call
American, .

WILLIAM BURKE MILLER
Director of Special Events, NBC

\NBC HAS BEEN at all outstand-
ing special events wi'th its miero-
phones and with special equipment
aeveloped for such broadeasts. For
the first six months of 1934, it has
spent $63,183.08 for such brodd-
casts, which does mnot take into
account commercial facilities used.
Lut revresents simply out-of-pocket
outlays. The expense would be
prohibitive if we had to pay the
line costs or the established net-
work overhead.

SucCess

. the last tw

Y

E. . KENNEDY
Exedutive Secretary.
National Farmers Union

THE MEMBERSHIP of the Union
has increased 100 per cent during
vears and can be at-
tributed ladgely to the use of the
radio time ¢ontributed to us by the
networks. | We regard the time
allocated to} us more than the news
columns” in|the newspapers. This
service should be continued with-
out change

GORDNON 8. PERSONS
Manager,| WSFA, Montgomery.

tions declie to use our facilities,
in spite of lhaving them offered to
them repeatedly. A recent listener
survey we imade showed that edu-
cational programs rank next to
the bottom|with sopranos ranking
last.

. ISABELLA DOLTON

Asst., Supt. of Schools, Chicago
WE HAVE| USED radio for school
broadecasts [for nine years. Educa-
tional bproprams require
planning, and programs must be
docketed well in advance, as NBC
does \\'ith% its advance program

Ala.
LOCAL E$UCATIO.\'AL institu-

releases, sq the schools can be pre-
pared for reception.

MYRTLE STALL
Assistant to Manager, WGN. _
Chicago

I FEEL dybious about the future
of classroom broadeasting from our
experience.| We have always of-
fered our facilities to a large num-
ber of educational institutions, but
most of them have' not availed
themselves (of the opportunity.

careful

admission,

and politics.

New i’ork L]

“THE PACIFIC NORTHWEST: :
FIELD FOR SALES EFFORT*
By J. C. ASPLEY '

~President, Dartnell Corporation. |Chicago

For information consult:

EDWARD PETRY & CO.| Inc.

Chicago .

A FERTILE

. A thousand dollars wisely spent in buildinf sales in the Pacitie
* Northwest this fall may prove to be a far better investment than ten
thousand dollars spread out thinly in aimless adyertising.
well do this fall the same amount of good that twenty times that sum
will do a few years from now when the crow

And it may

is all clamoring for

With conditions as spotty us they are, anil so many territories
suffering from crop failures, it is only good mang
such funds as are available for sales promotio
which, like the Pacific Northwest, have been blessed by both nature -

gement to concentrate
al purposes in areas

—Reprint of Anticle in “Admerican
Business,” Au

SEATTLE

Most Powerful Station in Washington

Produces results when resulis can| be obtained

Detroit o San Francisco

Is thisa
LYRIC

“Catch em in the daytims
Catch ‘em in the mood
Catch 'em when it's buy-
And do yourself some «

Well, maybe not. But it

good advice to :the fellc

wants to sell merchandise

ice. . Catch 'em in the «

- . with your message, and yo

- ‘em with the old family pur
ooen. )

KST

has only a few choice .
periods to sell (worse luc
applications  will be <t
received.
And; may we remind yo
dominates the metropolit.
of more than 1,142,000
tion, which spends 74.3c ¢
dollar in Minnesota—in t
L heart of the 9TH U. S.
MARKET!

Just Ask- FORD BILLI!
General Sales Manage
LKSTP, Minneapolis, Mir
- or our
NATIONAL
- REPRESENTATIVES
NEW YORK
Paul H. Raymer Co.
CHICAGO—DETROIT
SAN FRANCISCO
Greig ‘Blair & Spight, |

KST

"MINNEAPOLIS—ST. P

DOMINATES THE 9TH U. S. RETAIL M,

—



www.americanradiohistory.com



www.americanradiohistory.com

53

BR@AD@ASTHNG

Broadcast Advemsmg

MARTIN CODEL. Publisher

SQL TAISHOFT, Editer

F. 6. TAYLOK. Advertising Manager
Fiecutive and Editorial "Offices:
8$3.00 a Year- 15c a Copy

Warwick 8. Ca

Subseription Price:
Western Representative:

Tpenter.

Published Semi-Monthly by

BROADCASTING
PUBLICATIONS, Inec.

National Press Bldg.¥ @ Washington. D. C.

Telephone—ME tropolitan 1022

@

National Press Building, Washington, D. C.
- Copyright, 1934, by Broadcasting Pablications, Inc.

29 E. de 1a Guerra, Santa Barbara. Cal.

Half the Battle

) I\‘-’kOFD nieat
ators who have stirred
the controversy about class allocation
oadeasting facilities for_“non-profit” pur-
have been completely fepudiated.
Refore the Broadcast Division of the FCC
-uday is as imposing a mass of factual data
whout American broadeasting as has ever been
ieveloped. _There ave clear statements from
leading educators and clergymen condemning
¢ movement for exclusive facilities for edu-
an, and favoring the use of existing com-
al stations, There are plain admissions
on their own ;;%‘t that they have not taken
tull advantage of the opportunities liberally
accorded them by the stations and the net-
There is an almost unanimous expres-
~ion that, even given the facilities, they would
be confronted with an insurmountable tinan-

1= anything, the smalt

of agitating edu

1
WOUKS,

vial problem in establishing stations and
defraying overhead.
Then there are - hundreds of statements

trom distinguished figures in practieally every
line of art and industry telling of the educa-
tional, cultural and informative benefits of
Radio by the American Plan, and deploring
any steps which might impair its efficiency.
Coupled with all this is the technical finding
of two foremost radio scientists that facilities
could ‘be provided for “non-profit” stations
only at the expense of disrupting today’s-splen-
did service for the listeners andwthreatening
the future of the existing structure. In the
same record are some 300 éxpressions from
broadeasters, telling of the programs in the
vducational and cultural categories which they
mn=1xtentlv broadcast and of the difficulties
\ncountez’ed in getting educational institutions
.0 utlhze the time offered them.

appmg the climax, i a new expression
from the Roosevelt administration repudiating
any idea of government contvol or operation of
troadcasting in- whole or part. Though this
~tatement came from the Tennessee Valley
Authority, it bore the White House stamp of
approval and really originated in the admin-
istration secretariat.

Upon such a record it would seem that
woadwatmo is safe from any encroachment
~f obviously self-seeking interests, whether in
wuise or another. It is upen that record
“tat the FCC must base its recommendation

( Feb. 1 on propogals ﬂkll a
portion of the broadeasting spectrum be Q‘l\ en
“ron-profit” groups.

orie

gress next

the recommendation of the E’C(
is only half the bhattle. andithe

Whatever
nowever, it

26
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least important halt at that. The real work
of the now weakened opposition forces will be
done after Congress convenes next January—
in the cloakrooms, and corridors, and offices
of Senators and Representatives. The educa-
tional and other lobbies then will be in their
element. That was how they forced the intro-
duction of the so-called “25 per cent” amend-
ment at the last session. The A. F. of L. action
asking 50 per cent of all facilities for “non-
profit” organizations intensifies this situation.

Broadeasters and others in the industry

should not harbor the erroneous impression
that the battle will be over when the FCC
submits its report. The natural inclination.

should the FCC recommendation be favorable,
will be to let down completely. The industry
must be prepared to meet the impending lob-
bies by keeping their Congressional delegations
tully informed as to the facts.

Listeners and Buyers

RATHER SLOWLY, but suvrely, broadvasters
are learning the who, how and when of the
audiences they reach. Although some excel-
lent research work has been done in audience
and coverage analysis, there still is much to be
learned if broadcasters are to utilize thur
sales medium to full advantage.

Within the fortnight two significant audi-
ence surveys nave shed new light oh the broad-
caster’s ability as a salesman.. CBS has just
announced results of a study of how radio
reaches the families with high incomes, and
NBC has divulged preliminary conclusions
drawn from a comparison of daytlme and eve-
ning audicnces.

CBS, for instance, now 1eah7cs more than
ever how well four selected programs carry
the sales talk into homes whd‘re members of
family are well %upplied with money.
After all, as CBS points out, people own radios
who earn 830 a week and they are good cus-
tomers for many articles, but people. owning
reldios w ko earn $300 a week "u’e better cus-
tomers for a lot more things.| Putting it in
CBS’ own lariguage, the survey answers “yes”
to the question “can’ radio hold the three-
1oom  ‘Smiths’ while it wins fho ten-room
‘Smythes’?” .

Equally worthy of study is tho NBC survey

_showing the sales possibilities of the daytime

audience. Here is shown the sti‘iking fact that
the Sunday daytime audience ik only 19.1 per
cent less than the Sunday evening audience.
On Saturdays, the number of daytime listen-
¢¥s is 34.6 per cent smaller than in the ove-
ning.  As for At)theij weekdays, the dayiime

BROADC

The RADIO
BOOK SHELF

PROBABLY the most complete log of she:

wave radiophone stations ever compiled hak

issued by the U. S. Department
Commerce. Prepared under the direction
Andrew W. Cruse, chief of the electriy
equipment division, it is titled World S
Wave Radiophone Transmitters and is ayy,
able from the department at 25 cents a cop
It, lists about 2,400 stations by frequenc
from 1,500 to 50,000 ke., indicating the naty.
of their services, such as international, Trap
atlantic, ship, aviation, relay broadcastiy
ete. It also includes two maps, one a distan.
map showing the mileage from any Amerig
point to foreign stations and the other a chy
of world time This is the fivst of,

been

zones.

series of quarterly publications to be issy}

by Mr. Cruse’s division for the benefit of ra
exporters seeking markets abroad for equ;
ment, American station operators seekin
determine the sources of direct or harmonic i
terference and short wave fans seeking -
identify their DX results,

LIKE the schoolroom manuals for the natin
wide Walter Damrosch programs on NB
the Standard School Broadeast teacher’s ma
ual gives a musical background for guidam
in classroom . reception of the Standard (;

e Pay Our Respeets

'HOBBY grew into big Dusiness
b H. Leslie (Les) Atlass, vice
psident in charge of the central
iision of CBS and president of
BB, Chicago.

Company’s seweénth annual series over t:
NBC!s Pacific Coast network. Last

250,000 students in 1,700 western snhoolsvr

ceived this radio course in music appreciation

differential is 44.5 per cent less than the ew
ning audience.

Here is information based on exhaustive su-
veys that advertisers and agencies would &
well to analyse. New possibilities are opens
now that it has been shown that the wealth
can be reached without losing the other incom
classes and since it can be demonstrated the
there *is more “gold in them thar daytim
hours” than many advertisers realize.

Colored News

NEWSPAPER headlines and stories purpor

ing to cover the Federal Trade Commissior
announcement regarding its second call fi
commercial continuities in radio program
generally reflected the view that rXdio adver
tising was being “assailed” and that the s
is cluttered with improper commerecials. Tk
reason for these colored versions is apparet
But the truth, according to the FTC's o
formal announcement, is that rvadio has o
operated 100 per cent in an advertising st
vey which is simply an enlargement of 'l
campaign it has conducted among newspapgr
and other periodicals for 20 years, and b
stood the test well.

The fact is that advertisers themselves hat
toned down their commercial credits to a &
gree that has gratified everyone, including the
FCC. Many of these advertisers have locked
horns: with the FTC before in their penodlfi
advertising, and have electéd to inveke 101
tary taming of their copy prior to any m\e~>
gation by that agency. Thus far, the FIC
survey has proved a healthy and w olesomt
influence, with little or
business to the radio industry.

ASTING

no IO\Q of bona ﬁéé

“les” and his brother Raiph,
yho directs the destinies of WJJD,
ago, and WIND, Gary, began
ring with radio when it was
ireless, long before the govern-
nt began licensing broadeasting
ptions.  As youngsters in Lin-

in, Ill, they began winding their
n sets on oatmeal boxes.

they first licensed
BM in 1923 at Lincoln and used
to play around with amateur
o telephony. It operated at
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s of its kind in the country.
Alass was born in Lincoln,
v.29, 1894, His father operated
Frank Atlass Produce Co.

p school at Lake Forest Acad-
v in Lake Forest, Ill. At the
of 17 he decided he had school-
enough, and went into the
cking business with his father
d grew up in it.

With the exception of a year and
half spent in the army during
e war, during which time he was
ched to the personnel depart-
ent in Jackeonvﬂle, Fla., he spent
 of his time in the packing
Bsiness,

I was during his army days

ot he began having trouble with

 “H” in his name. The “H”
s not stand for anything,
frely an initial stuck there to

s up the name.  But the army
Fitted that he must have a name,
[ stent much- of his 18 months
the service battling for the right
U2 anvinitial without having a

€ o g0 with it. He is a mem-
T of the American Legion post

ineoln, T11,
In 1920, at the age of 31, the
‘s family ‘sold their business
rmour & Co., the big packers,
“Les” decided to spend the
days loafing. He mov
bringing with him or v

Chicag,

hhe and his bxothex had buil

charge,

family and - the radio station

H. LESLIE ATLASS

They began broades \tmg from the
living room of Leslie’s home each
Tuesday and Thhrsday night.
Those were party hights and the
band which was ghthered in for
the. accasion “played for radio for
the fun of it only, {little realizing
what a revolution in the whole on-
tertainment field tradio was to
wreak later. :

It was about that time that the
Atlass boys stumbled accidentally
into commercial broadeasting, A
man called at the house one eve-
ning and nffered $1P0 to have his
name mentioned on the air between
each number on the program. That
was the station’s first “account.”

After using the| home for a
studio for a year the transmitter
was meved o the Brpadmaor Hotel
and studios placed ip the Stewart-
Warner building. | It' remained
there for about a year and a half,
until the Federal Radio Commis-
sion came into being, when it was
moved out to Glenview. In the
fall of 1927 the studios were moved
to the Kimball building on Wabash
avenue. For some time the station
was affiliated with) the Chicago
Daily Times. .

In Aagust, 1929, the- Atlasses
sold a part interestjin the station
to CBS and the fpllowing year
meved into the Wrigley building
studios. In 1931 Columbia bought
thes remaining intenest, retaining
Leslie as its Chicag) e\ecutive.'

So far.as radio bdsiness is con-
cérned at the present time, Leslie
Atlass believes that|it is lookmg
up—a lot. With anything like
normal business, he jbelieves there
would be a waiting Ii‘*t of clients at

any price the statign wanted to

married in
jand has three
ars old, now
rest Academy,

‘Leslie Atlass x\aé
Chicago 16 years ago
childresn, a boy 15 y|
a student at Lake Fo
a second son, 4, and # daughter, 1.
For hobbies he fishes, rides and
boats. Fishing is bhi3 mo!
avocation. doesn't make. any
difference to him whalt kind of fish-
ing it is, whether watching the
bouncing red bobber|in still fish-
ing or battling withl a 100-pound
sailfish. In fact “Les” says he can
get more ficht out bf a 2-pound

~ bass than he can out bf a 48-pound

CASTING

To PERSONAL NOTES

X, PALEY, ¢BS

. \ presi-
dent ted President Roosevelt at
the Whire House Oct. 17 while in

t o testify before the FCC
g st division's hearings on edu-
cational radiog

DAVID H. HALPERN,

wanager of

WATR, W rhury, Conn., direct-
mg a4 con in blOlde\[ \\n[m«' for
the M sion of Uni

versity . Springtield.

WILLIAM A, PORTER. rformerly
associated with George Sutton, Wash-
gron ridio attorney, on Nov, 1 joins
X, Fisher, ‘former stant gen-
'unwl 01 tho I\(uho

Ot Elll.\‘

t ol the Pen
Uol mperating the station as a
- o Gimbel Brother dep.

ment store. He  suceeeds Elis AL
Gimbel, nanved chairman of the board.
NATILAN G, OSBORNE, formerly

with NBC's ¢
Western ma

:o offices and later
the Chicago otfice
of Paul H. Ruaymer Co., has joined
WCAE., 1’1tt~buwh as sales manager.

H. M. FELTIS, for four years man-
ager of KPQ. Wenatehee, Wash.. and
for the last year sales manager of
KFBB, Great Fualls, Mont., has joined
KIDO. Boise, Mont les manager.

BILL HAY. Chicazo NBC
and announcer for UAmos
ix making a pe al appes
with the comedians.

J‘OH,\' O'NEIL, who started with
NBC as a page several years ago, has
been named night traffic manager at
the Chicago NBC studios.

DONALD MILLER, formerly
Edward Petry & Co., and Conde Nast
Publications, has been added to the
chain sales \taﬁ of ABR, New York.

CHARLES C. SPEER, of the CBN
staff in New York, is working on a
biography of the late Wilson Mizner.
noted film director, and is seeking ma-
terial such as pictures, leppm», ete.

JOHN L. VAN VOLKENBURG.
president of KMOX, St. Louis, and
Mrs. Van Volkénburg are parents of
a son, John, Jr. born Oct. 13.

JAMES W, BECKMAN, widely
known newspaperman, has been ap-
pointed director iof public relations
of the C(rosley Radio Corp., Cin-
cinnati, operating WLW and WSAIL

C. P. MacGREGOR, president of
MacGregor & Sollie, Inc., San Fran-
cisco, h.1- returned from a tIlp to the
East and South in the interest of
MacGregor & Sollie electrieal tran-
scription sales.

RICHARD ELPERS.

salesman
Andy”
anee tour

with

manager of

. siles promotion and research for CBS

in Chicago, spoke recently before the
Indianapolis Advertising  Club’' ‘on
“Merchandising the Radio Program.”

muskie or a 6-foot sailfish. And he
should know the battling abilities
of sailfish. His fish, that captured
first prize for the largest caught in
Tlorida waters last year, is
mounted on the wall of his office.

His love for horses is not;simply
a matter of following the bangtails
through the form sheets.: He has
a number of fine saddle horses,
whi¢h have brought a mnice: collee-
tion of blue ribbons to his stable
from the horse ‘shows. Although
he enjoys riding he never has tried
nolo.

His 54-foot twin screw power
cruiser has been christened Har:
-det, after his wife. Much of, his
Ielsure time is spent c1mcmg on
the Great Lakes to his favorite
fishing spots.

. CHARLES

“DICK

“RALPH BRUNTON,

Jo TRUMAN S WARD, NAD presg
et 'vcun\' Viee prw‘,\itlvul ol
VLA hvitle,  wasx  informed
: \'m'k Oct, 28 that his
ashvills had burned  the
nizht While the extent of
the damaxe had not been detevmined.
he was told that the house had heen
Coutted””  Both the home and fur-
nishing~ were covered by insurance.
PHELPS, NBC  nizht
manager ag Chi hiis been trans-
ferred to \B( s =ales deparunent in
New York.

WESTERGAARD, of  the
bookkeeping department of KSO, Des
Moines, has been named merchandising
manager.  Ralph Malone has been
moved from the business office of the

w hile
tome in

Des Moines Register and Tribune to °

take his place. -
Des Moines sdlebm an and recently
Waterloo, Ia., has joined the K
sales staff.

Harold Fulton, former.

MISS DOROTHY GILLESPIE, traf-

fic manager of KTARB, San Franeisco,
wille be married Armistice Day to
Donald A. Garry, Marine Cotps re-
cruiting officer at Reno, Nev. The
wedding will take place in San Fran-
ciseo,

owner and gep-
eral manager of IXJB\ San Frap-
cisco, and KQW, San Jose, .hus be¢n
elected a_member of the directorate of
the Pacific Radio Trade Association.

JOHN \Ebb, who recently reugned
as promotion manager of Heaht\
San Francisco Call-Bulletin, is now
with KNX, Los Angeles. At one time
he managed KMTR, ‘Los Angeles. The
radio department of Lhe Call lwllvﬂu
was under his supervision.

PAT O'MALLEY, for severul years
on the sales staff of KNX, Hollywoog,
on Oct. 15 joined the L()Inlllel(_lll staft
of KFWB. Hollywood.

.TACI\ KIEFER. foxmex manager of
KMPC, Beverly Hills, Calif., has bean
appointed radio director of the Town-
send Old Age Rev ol\ ing Pension Plan,
with heddquar(exﬁ in Long Bemh urid
Los Angeles.

G. McDERMOTT, Chicago NB(:‘
salesman, has been placed in charge
of local sales under Kenneth Carpen-
ter, sales manager for the NBC cen-
tral division.

MILTON KNAPP, formerly of WJR,

Detroit, and ChL\\ Detroit-Windsor,
and R. A. Kesner, foxmer manager of
the Fair Store basement in Chieago,
have joined the sales staff of WBBM,
Chicago. .
JOHN -OUTLER, advertising man-
ager of WSB, Atlnntq recently ad-
drebsed the Griffin (Ga. ) Rotary -Club
on radio and affiliated sciences.

‘Sponsoring the Opera

SPONSOR during the winter sea-
.son of the Saturday afternoon
; Metropolitan Opera broadcasts di-
rect ‘from the Metropolitan Opera
House, New York, will' be the
Lambelt Pharmacal Co,, St. Louis
(Listerine). The first bro&dcast
over an NBC network is expected
Christmas Eve. The plan to be
fo]]owed will be the same -as last
vear’s sponsorship of the opera by
Lucky Strike. Thexcost of the
fr nchl:e and for time on the air,
it is understood,. will*run about
$375,000. Lambert &.Feasley, Inc.,

account.

H. J. QUILLIAM, commercial
manager of . KOMO and KJR.
'Seattle,” who received widespread

ccmmendation at the NAB conven-

»

]

New York, handles the Listerine

‘tion in Cincinnati because of his =

‘ability as an extemporaneous dra-
.matic director, has been receiving
"a deluge of letters from radio sta-
tions and adveltxsmq clubs ask-
iing for' copies of, the radio skit,
“Vita Fig Mush,” which he pre-
sented at the conwvention.

"Page 27
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KENNETH M. FICKETT p— : M. ¢ OLNEN. congtructi
appeinted assistant progmm n; " I N T H E for BIS{\\‘-}\HHX ¢
of WOR, Newark, He had beg “tion of the new ¢
Batten, Barton, Durstine & ( oN TROL ROOQODM aorfor WBT.

the NBC, and more recently ¢ : new . ground €
Advertising Co., where he wyy CBS engineers will
director. ZDMMER. formerly  general the supervision of
gent for the Nylvania tube zeneral engineer.

BEHIND
THE MICROPHONE

N

DELL SCHARBUTT, wi A i RS ier
nmm(;d for many \omh\w.:t) \h:\ porium? Pa. and recently lin. CUBS chiet eny
stations, is now with CBN m“{ A manager of “the Nyl ““‘,(’]"" CADPT. GUY HILT
York. < department at Clifton, N, J.. mer ¢ chief on
on mamed manufacturing man- 2 ission foned

riy pro-

: ) ‘ o <
San An- IL\I\U] D L. HACKETT ha, leit

NBC luuduxnun department iy y.
York to join the Musie Corporag,
America.

of the Emporium plant. Thi‘s
o has been held hy R. W, o .

vho alsa was general manu-  YAUL O ‘II.\L\A. oy
g manager for both the Ralem Hollywood A

AR k‘IiIF nncer fov SIS ~ worfum plants,  F. J. Healy parents «
W 1:1‘ Ch Ia lead- 3 : Q\I‘I\El{ . I;é;\k‘\’lg;};‘glm 0[1 : Hmm acturing manmger of ve- ftlle Wilshive Hw\ Ht
ornered DR ey, b ale ctober.
Ctiarlotee And Far Into the Mike . ment, married Oct, 12 1, ubes at Nalem. N
arlot

ihx‘

King, 101;1\“1\ of the WINN
H. V. KALTENBORN, CBS news  ROLAND BRADLEY, progmy
commentator, turned radio instruc- pector of WINS, New York, aud
R tOl recently while visiting Milwau-  Bradley are the parents of
T e was feataeed  kee, his home town, where he was  ter, Patricia. born in October,
Rochester, as a suest  guest of Ga\'ton Gn_gnqn, WISN  WILLIAM A, SCHUDT, Jr.,
R manager. After a 15-minute spol  manager of WHT, Charlotte,
on the station, Kaltenborn took announces the creation of
Howard *Peck, WISN sports an-  bouard of review. Members
nouncer, and.gave him some point-  {rutehfield, program dneum
ers on fill-in chatter for sports :;:?:ltl]\l\:(’nl”l.‘unlll‘\'l;.fl“l': _‘}“ef“"
events., Then he drilled P?‘ck N Sehude, st department, ayg X
enunciation, English and “spell- .
binding,” with a. camera catching Y1C KNIGHT has joined the

£, : : tion staff of WJAY, Cl

the scene. Kaltenborn is shown at jlon stait o 94 Clevelang

ex lnu‘l

EDDIE CROWT
BIERE. formerly with otfice hoy \\1111 \\
mlw NBC, and WOl Newark. ving an
odl the enginesring <tafl of tral room,
A\'n'\\;n'\'(._ Ben j.T:\L.']\~x.rw, TED RODBELRT
vowith  Mavietone, NDC and . X
d George Npeer, formerly with
radio  departinent of  the \:u
& EBreaing  Jowrnal. ol
the WNEW eng

Bl LLIN and Eh

tehed ¢ posts

1 (HI\T]H! rham, radio ~in

< Tlni

'\\ u \\i

I

% hat Station effectively covers

Cow hcn he composed for €
vden, of Notre Dame. to

s market with annual retail

sales of $1,190.329,000.00.

CBS Adds Two Outlets

MISS MARION MCONARY, execurtive L N - ¢ had been continuity edltor at W¢ : N ; N onte I )
whose evening tlime rate is secretary. 0f WCAR. Plrtsburgh, was left in photo, Peck at right. Cleveland, . and merchandising vqu(kI;i-l“}fn«I‘ vice I‘}fll_il contrel - ADDITION of W LO A, Pensacola,
married recently to James Francis ager and program director at WE pemtrer, ’ Fla, and WOC, ’M\ enport, la., to
only $42.50 per quarter Traa. JAMES MAXWELL, formerly man- Cleveland. IO BOHER. ougineer a1 the CBS network was formally an-
- e 1y al News Bures . ST TP -, E, Pittsburgh. has been trans- i Oct. 20, ving the net-

: 30 til recently d¥er of Central GARNET GARRISON, chisf . , nounced Oct giving the net

hoar? ERRY KILGORE. ‘12 ”} rvti;u&w I”“ @ Daily Tress Asso Houncer ut {V.H.\I, chie wd 0 WISN, Milwaukec. work a total of 107 outlets in bo

been appointed news edito c : ansing
d prior to that s zvf;:zmiz:ltiou of and ‘Isabelle Shelby were marre

joined the announcing s Aff‘ot Moines. He covers Des Moines and Detroit recemly_.
e )¢ X, “Helivwood, Oet. 15, replacing S0 50 o5 Chtained trom Trans- ‘LESL N .
L Vi S¢uart Buchanan, who resigned to free S 1R e 1 e SLIE  MARCUN, announcer
%“ ar an rI-Alzx}f) 1 ress and correspondents in  \WNAC-WAAR, Bmton, s retoms
g ot awa cities, from a broken ankle, injured whilei
L. SCOTT PERKINS, m“}y‘f{“ WL CIRVING H. GROSSMAN, of the Was hurrying to the studio, and b
DETR(’IT NBC and KMTR. Los Angeles ’“lm Artists' Bureau of WHO, Des Moines, doing his announcing from a wh
joined the staff of I\HI Los Angeles is managing the lowa Barn Dance chair.

: Palmer School
o A 5 o ox . = a Sch
in  mid- Otmb”' ‘md),‘f and Frolie, which has moved from the taff of KGB. Sun

o o .+ which also opera
writer, was elev V‘““ Oct. 25 to pro- WHO studios to a Des Moines theatre L. SCOTT PERKINS, tormerl 2 the vatney loft o pere

EVERYWHERE!?
4 4 @
duetion manager. for the, fall and winter season. Peter [Ehe \BL production  staff in s J‘“"“ Compton. Moines 50.000-watger. . A .

- MacArthur, program director, and rancis has joined KHJ, Los 4 - . There is no Place that Postal Telegraph can- |
== [N TOLEDO

(GGene Loffler, of the program depart- geles, as ‘1 producer; H‘U()ld Honm,

Ohio

vBC an weer 10 .

R (AR VLRICEL for 12 vears chior
Apeer at WAA, © <
i in Qctober to M: xr rl
school “teacher.  Ulrie h
“the s
The. stoe A\,\:u'«i

enemﬂ g

sie avd supp

Jers: 3 aL[\
it was burned it BSona
S0 summer, N

ATER MARTIN has been added 100 watts,

Wt are i charge of -oduction. rglxue}l\ produotmn manag ’
:1)13\91 1;: ;ﬂ\ L‘.:llsl; L()fOGO p:litr):xui?r;(l)\li‘e KIEV, Glendale, Calif, he - A not reach. Postal Telegraph not only covers
Sanders and Stan Widney, WHO an- EHJI as master of telemom

70,000 cities in the United States and 9,000 in
Canada,* but it mainrains its own telegraph of-

who with Loffler nct as mas-  4aily morning frolic; Carrol OM

ters of ceremonies, :1; 1g'17uze W tix has been“added
3 U : e continui epartment : Mel R

I‘l{ ANCES  PROSKAUER. previ-  orchestra Teader, Ihe( omes a KHI?]&

with WMCA, has joined the  nouncer.

xvnhlhm department of WOR, New- . ’

ark. CLYDE  KITTELL, formerly u

NETTE MARANTZ has gone to  4E08T supervisor for NBC in §
WOR. Ne\\'arl\{, Artists’ }}\Fx:‘ulxl t:; York, ha heen appointed progrm

fices, attended by a trained telegraph personnel

in cities between which 95% of all the telegraph

DR, Newa sts rector of WTAM, Cleveland. H traffic of the country flows. There is 'no place
(11.11:..&. of club bookings. been with NBC and .nhlm[edst; ety ,:‘Mm: : by ; ) p
4 Potential BEN/TIYAMS, formerly o the stall  for six years. ' for which Postal Telegraph will not accept and
< 4 of the rooklyn aily agle, has TOM RILE . . ]
—_— K . oined the CBS publicity department. A LEY, continuity write . .
Vark K Joined the PRORCHY Cepartment {yAVE, Louisville, Ky. is transmit your message with promptness...with
Market of BASIC ALLAN  SAVAGE, formerly an- (o take a motor tour of several m , o . i
—_— <. nouncer Lm CKLW, Windsor-Detroit. through the South. He plans te § 1 dependablhty...wnh accuracy. Postal Tele-

has been contracted by CHML, Ham-  the winter at Palm Beach, Fla.

4 Wi”ion itton, .for prod { i 3
A . 1. .for production and announcing ,
_— Columbia work o 61 the vacanes left by Jame B, B PERRY. Pacife cont graph not only offers efficient telegraph service
—_— suy Lees, how connected with CKCL,, paperman, has joined KHQ and K . % I} : 4
People Stati Torente. Lees joined CKCL's an-  Spokane, -Wash., as ne\?s co Plck i our within the borders of this country but ;hrough )
(R tation nouncing staff to replace Jack Young, tator, and has inaugurated a

who has become an orchestra leader.  “editorial column™ of the air. the great International Systei'n of which it'is a

\:FP\ OLDEHAM, staff writer with III‘ RBERT NELSON, formerly
: VLV

nshaw-Young, Ine., Los Angeles g ti, \xhere he had S : | A mong

radio pruduun" oxgauu‘mon and co- five comer week .
Advertisers appreciate the exclusive » has been appointed di N t e ta rs

author of the “Chandu” series, has
t] o >
position of WSPD—that’s why so many left that organization to free lance. of 4 .\1\(1\{ bureau ut] KMOX,
nts use this station to DICK REED. announcer at WAAF, ouis. At one time he sang ¢
"3;11;];11‘ ‘:}L‘:‘l}:‘ roducts 1'; :['us great Chicago, and formerly WBOW, Terre KMOX und the CBS network.
pr b Haute, Ind., was married in Septem-

part, it offers communication with the entire -

b

world...through the only combination: of tele-

graph, cable and radio service under a single

-

A o X : ) management in the United States.
mid this glamorous sequence of stellar productions : -

market. .~ At present 68 large nauoinal * ber to Ruth MeDole, of Terre Haute, s l(,'HAN(,‘E. announcer ‘U}? . o
and local accounts are using 171 Mrs. Reed was selected as “Miss Indi- member of the production sta You e e ccnr . s anrdiamen Mliane " In Canada, through the Canadian Pacific Railway Telegraphs
quarter hours weekly, and 91 in- ana” in a bathing beauty contest a !\\ \\}/ I‘J}'tum,\\\a\ “““““d,gf‘ OUR message is assured of the audience of millions of ¢ ’ A ‘ 4
dividual accounts reach’ their pros- few years ago. i (l‘; o IJ‘*” ‘:(‘ ‘h\i‘:--:‘:(\‘ ll‘nhe\ Atentive listeners who are attracted day and night by the di-

peﬂg through spp! announcements. HAL MOORE, formerly with WQAM,  make their home in 3):"tr0it

AL MOORE versified entertainment offere u thisbasic Co iz 't
Miami, hax joined the CBS announc. d entertainment offered thru thxsghm‘ Columbija outlet

ing ~taft in New York. KAY VAN RIPER, dli\lm\]’dlgmﬂ
- ~ v the continuit ff : g y
£ o 10ledo’s Only RADIO STATION mmmmm © JACK XESBITT, formerly produc. 1 €ONURNLY 30 f1 for New )

. Ouyned and Operated By . . )
('nn mm ﬁ:vx of I\H() \pol\m(‘ mtl e < v . it - FI5 .
e ot KGRkt i S i o WHAS AR |
of I\(:.\ in the same city, has ]onml» Will pr‘odure tht‘,l“En? - THE LOLISV[LLEJTIMES

[COMMODORE PERRY HO'I:EL—»TOLEDO ' the annguneing staff of l\l‘R( San

,THE INTERNATIONAL SYSTEM

Francicen, series which recently REPRESENTED NATIONALLY BY EDWARD PETRY- & COMPANY
$ n. : . : S
~ <ori New York 0 Chicage . Detroit . San Frangisco Co 1] qaun ¢
owr v . GENE CLARK, (nmmulh writer i Caravan” seri i g ‘% . mmema merica
NEW XOR!\_ . CHICA_GO, ILL. and announcer for KJBS, San Fran- KEW l, will continue with Miss axbleg Cables
Joseph H. McGillvra John Kettlewell ¢isco, hag been appointed secretnry of  Riper writing the . series f Y ]
485 Madison Ave, » Palm Olive Bldg. the 'rogressive Speakers Club, east, Mackay Radio
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WEAA-WBAP, Dallas-Fy, ¥ ! KGB, San Diego, Calif. = OUNT X
. R , B ] o N , NETWORK ACCOUNTS

1 ) ) - Wander Cu., Chicago (O Miles Labor: atories, ¥ Ikhart, Ind. N

1 11 e B IIS 1 11 e B s 0 f I ‘ , a (g/ a é; t ]. l B bo 2, thru Blac kett-Nample- Tlly, H1 lka Seltzery, 3 weekly ¢, 52

Lue,. Chicago. smes, thru Walter Biddick Co., Lox

Cu

u{h \UI\\Lk

CORN PRODUCTS LFFI\I\(: Co

Best s oods, Tne . New York v

KFDM

R . . ~ N 1 Y eles. . New York (Lin
Current News About Accounts, Pending Schedules, Transecriptions, 0 theh Behton & o f ooy Shoe Co. SeLovis (b g, o
. - ) ) E b . carborn lemical (I ol shoes 2 weekly b Week :
Agencies and Representatives: Notes from the Stations (Phamite) 100 i, e B Jimm Daugherty, Tne. 8t e e
Al ] & Ryan, ieago < . ells
= Kester Solder ((: Chicago, o IO"‘\ p Con San Diego. venewsl W Hellw
KOMO . thr Aubrey, Moore & % ‘uru;\e}‘;'[} S San Diege. BODGE BROTITERS Cobo. T .
WDRC, Harttord . KOMO. Seattle Lue., Chicago, of e - o ’ ; R AN Corp., Det v T ot L
STATION ACCOUNTSs - ) Bunte Brothers, Chicigo gy, | gpes. €0 Ransas  City  (Cystex) . Paciic, Coast Deallersi, on O, ERVES the Sabine Dis- °
VHION ACLOUNT: White King Soap Co., Los Angelex, N RO s, thru Lml A Robbige o 113 weeks. thru Dillon & trict with lear sig-
= 2 sa. thru Barnes-Caipbell Co. Los Chicago. - ik, Kansas City. - ric i ac
Angeles. Seott Laper Co., Chester, Pa, g | ors, Ine. Los Angeles  (auto 3p.om., nal fourteen hours per
Copinol Cu.‘lfmx‘ '}flgoh’\sl'i\lhiw\flmw (',4‘ ‘"\: ‘;‘“‘ Jo Walter T | lam:]?;mi:”‘“‘\" xlw‘vi)‘} thru Vel &‘“md\(;‘:{;ﬂl‘“‘\); day, covering fourteen
remedy ), I8 sa, thru Millar Adver- S . . . ey Ji - ASROCIATE Iy N . A S I L
N eney . < Angeles rt M. . Qe g wgeles (de- © Fremis < Ancelb counties I outheas
P i ‘n“\\“\m‘;i I”S" If I‘t\l?’df.” . Miriin t'iuththo ‘e M n g ursilln)mn% %\(:'vl II(H\\’{)\I1531L:\'etilll'\‘ darted %gb olhfﬁ;} { - Texas and fourteen par:-
acifie Nteamship Co.. Seattle, 3 sa. - ) Tyt M pihiory )y 2 KLy dp. I3 weeks. siarted spor <
thru Howard J. Ryan & Associates. Street & Finney, N. Y. wra Advertising Arts Ageney. Les osrs on s mexui ishes’in Southwest Louis-
In Neattle, Chamberlain Laboratories, Des \ soles. . i CBSR-Don Lee «
: ¢ S0 ta, thru Colif, § A" ; : ) iana with a total popula:
Lever Brothers Co.. Cawbridze, Ma Co., Des Moin & Thomas, Los : NATIONAL  BISCUIT Co.  New pop
B ’ ¢ i N~ 20, exs Muoines 1 “hie N - - : D - AL N 3
(Lux Soap). # weekly o-minute t Penick & Ford, Lid. Neg WJJID, Chicago :.LLIK‘OI Co., Chicago, on York (Urnee ise otel), on Dw‘ tion of 786,752,
T{ mmi‘xh\\ thru Rythreanff & Ryan, (Brer Rabbit syrup), 168 4 g . Liton, Ine. (tea), New -\I:\E'(JI.;R 1 1 aturdas B .
v mlrln\ni S ex Tobueeo Co, New York (o ,I,,!.\lt\l‘lml( i-lxlq?lxllu)“:“u‘ o \\m*‘- 3 ]h‘r" ]: w[l daily. ].:: “Af"‘\i‘:’\". f‘l”'“ vt'l,i‘c:lzuv ' uied\ \IOI“ Fuing three hours l‘,C%LSE of KFDM's
(Dills Bextd, half-hour £, weekly, Minn,  (Malt-O-Meal), 73 1§ Frank Presbrey Co. New Yok, day to (N Lo Agency: U ST NBC-WEATR w attitude toward ecivie,
12 months, thru MeCann-Erickson. Mitelel-Fanst Adverticing ¢, " P.lpi‘l] ; orp., d r I{]l ll“l\‘\ l\fl\;_». Jo T S ‘10h RO I AN i Azeney educational, religious,
Ine, NOY, N Iyt weeks, thruo iley I3, AT [ ) Y .
Dodge” Brothars Corp., Detrait (uto i Jones, Ine, Binghamton, N, Y «l‘<¥r.}.tlii\kll-$§:il“<‘ lIOIILI):’\ 1‘;1 fi{lg\\l: S oL ¥ U‘\ I fraternal and other suclr
u)ufl‘lllgxl S fa, thru Ruthrauff & . \,\, LS, Chicago \ational Distilling Co., Milw: m]‘(,g G Viice of B stae” on 61 NI RIG 'x 1 \CE ; t(Jc:sL ur“anllatlons, in O'lVln“'
L Byang Ine, NOYL - . . weekly sp. renewal, thru Klan Vin WEAF and suppldmentary D‘ “ r'x pLoot £ i £ 1 I
Carter Medicine  Co., \el\\l \lm'k Tustrive Mtg, Co., Chicago (bird.. petersen Dunlap Co., Milwaukee, Mondays, 8:30-8 p| m., w I( - Eie t :; ser s of its time free Yy _and
ix o cpk - s ~ ERRE o . = on
4 6\1[\111\\’} '&‘Eirilzl\.e\mii:: \f\'(,\ \\ thru m;«r sg:mtxl:i\h (Ijlilc\m{h}f:;\fl\é’ Nowich  Pharmacal  Co.. Norwich., 11 :pQ—l.’ IUIEIHX‘S.'}IY. - _\_::e NBU-WE \F\ .ém:ian vxd rs, 419 without charge, KFDM .
Pharmacal Co. Nor (‘”l'u‘me. Oil Co., Los Angeles, three ooy tap i W N X, (cold cures), sq thry Taw-  ney & James Co., Clevels £:45 . Aveney s o Jerome B. naturally Predom1nate~ *
{cold cure), 6 weekl r 3-minute ¢, thru Botstord-Constan- The I .nhm}der o W .1\hm"lmn [§ roce C. Gumbinner, New York, PET MILK SAL Corp., Gray Co. " in this, terntorv
nce C. Gumbinner Ad-! tine & Gardner, Seartle. . {magazine), 26 ep. thru i Aderika Co., St Taul (Adla tablets on Nov. 6 renews TI’e‘ Milky v e . - .
Y. © The Wander Co.. Chicago} (Ovaltine). “United Broadcasters, \U“ and Adlerika), 6 weekly f thra St. on 36 CBS stations (New '\%\'&6\1&{1:}‘(\‘“ glll': LE Il\ & LOI)‘OR
3 ) ericy singe y v, X, SUSY - pAINTS T < A
&}‘ ;;I hrllzxum]:mcl\on Shmple-Hum- '\,][Tl‘.tr% (I-‘&all‘!x]x{)dil?“l.‘llgivd m;x}-n, Paul \d\CFﬂ~lll, Co., N Paul, <Il(§‘l\‘11gd) < S erro 1317;; o 051 E MADE a sworn
nert, cago. ootilme (A ¢ ! ¢ s g 2
T \[ Knox Co., Kan Yty (Cystex), fl’:“}‘ 0. Palmer & (o, KJIR, Seattle . (1‘1 :lq\\ 1. E statement, in report
owell, Ma quarter hour ¢, indetinife, thru Dil- cago. o, N

o6 \\z*e‘ .
W, Queen,

to NAB, to the effect that

lon and Kirk Advert

~. .
Hr[t‘l Metdicine Co.  New Yok PROCTER

s Ageney.  John Morrell & Co., Ottumwy, :

: : - ¢ - & GANMBLE Co.
Kansas City. i (mince meat), renewed Smipg  (pills), 68 ta, thru Streer & Finney, mx ati (O tL,,}Y dn ’\” - (For- we had “1V€n of our time,
N Lo ) H B oweekly, 12 weeks, thru [l Ine, N. o and Sade” an F) iB( Tenewed to :ll(‘ll Orﬂanlzatlons as
I (u‘:er & Gamble KGO, San Francisco Hurst & MacDonald, Ine. Cigl (yied \{u(lc 'l‘ob;“g<~0 Co., New York 1s Mondays thru in on 3 NBC- referred to above, an
1%10 (,ﬁ “{rrf - Gilniore Oil Co., Los Angeles, 5-min. Gardner Nursery Co., Osa (Dills Best), half-hour ¢ weekly, 12 1 435 p.om. and Thurs- (’1
ons o Tnon ute #, thrice weekly, thiu Borsford, (plants and sceds), § t, ren | ponths, thlu McCann - Ericksorr,  bo hLe amount exceeding
ru Coolldy Constantine & Gardner, Los An- Dy, Miles Laboratories, Inc Ine. N. X. ) } )l?nd. ¥ 613,300 without charge.
. Des Moines zeles, Ind (Alka  Seltzer), Richfield Qil Co. of Cul. 15-inuze ¢, Ageney: from Januarv 1, 1934, to
1 Co., Ch : \‘ 1 ) Procter & Gamble (ol Cincinnari Wade Advertising .&«'enu (! 3 weekly, mdoh}uie. thra H, C. 1 - i 30. 1934 1 N
i, thr i t (Ivory soap), guarter-hour ¢, thriec  (gleman Lamp & btme Co., W BEHL]*LGH Advertising  Aveney, Los l une ou, . inclusive.
weekly, thru the Blackman Co. Kans, (lamps), 26 fq, thro Angeles. i -
veekly, ! s Al o thru i A .
! N Y rauff & Ryan, Inc., Chicage, | Pacifie Steamship Co., Seattle, 3 su. lll Foqthall or B‘l\lllf’QG
m,u R ALCLGilbert Coo New Haven (toys), Geeppert Sfll(“os, Des Moines 4 thra Howard J. Ryan & Associates,

ap, thru Charles W, Hoxe Co,, N, Y.
Putinize Laboratories, Nan Franci
New York umen's tevedrops), sp. thru Warner-C

Inc., Neattle,

—_— | &TTA( K THROUGH [/

enlargements), 13 sp, thru Loy
Advertising Lo, Ine., Des

M t Morton  Salt: Co., Chicago |
tm Advertising Ageney;, Ran Fran- - salt), 13 !

Ig FDM’S listeners
‘are very

liberal in patronizing

Lid,

New

% wee W L\\[ ¢ m{e t sp. thru Wade A\@_,‘f . KFDM’s advertisers. Give
J = ‘1(u=L ook ieh! « Riew eiseo ine Aeoney {ea y 7 R ity v
R. \\flrllel. Co nn COL{‘P }‘IIL\P\). v\\\oi\h Talifornin Iw(l\\'nmil Assn, Nan ns '\‘J ney, Chieago. WABY IlltO Alb&“)’ 1" us an opportunity . :“
i s Linimen X ¢ 52 ) Francisco (building material) - ‘RT T 7 ¢arry. your message immto
[N b‘nr\\‘ici;];\ Day Brothers, s wu{o Cdepartment “l‘(’n{l\ halt-hour, sp. thru Gerth- WBT, Charlotte, N. C. ﬁ&dﬁ?ﬂcl{}iﬁz ‘io {110;2 ‘ig]:l%;i\oén THE ‘%IR A 200,000 homes ldcated
N & owne ‘LL storet. 6 weekly WBNR £ 32 times, Knollin Advertising  Ageney. Nup 'l\'nux Co. l\dnsls City < S . ! . i o A 3
walsion) 7 331 ireet, Franeicc. weekly 7, 20 mase ,)czarag;ed Ct(}erC-zdxhc:nga}l\th B?@g’ : L in our legitimate ‘trade
Smith Ad\extmn« Lo Kansas(3 }:hg red N ¢ fa 9 territory.
“ General Mills, Inc., Minneapolis o "iich approved a transfer of 90
Medal ﬂouy) 25 ¢, thru Mo per cent of its stock to a new cor-
Co., Mumeapchs poration  headed by Harold O, s
. <<

(cereal), 12 sp, t[u‘u Advertivg The statlon a 100-watter on 1370
Ine. Rmhmond

4 4 ke, will opelate in_Albany under

.‘[%to{‘)()q{‘&;“f/o U“C"‘Eo‘ 6% the call letters W ABY.

\or\\wh Pharmacal Co, Noni
N. Y. (cold cures), 6 weell; 4 T
26 times. .

I'(lllmmler; Washingon, D. G, 123 Lur-Eye Campaign
zine), 13 sp, thru Wilbur & Rid
Chicago. 7 LUR-EYE PRODUCTS, Inc., New

French Lick Springs Hotel Co, 4 York (Lur-Eye eye prepalatmn)
(Pluto Water), 3 weekly 14§ onOct. 22 started a series of WBS

times, transeripti -
Neott & Bow ne, Llmira, N. Y. (8] o0 Jgu:gntng)ogslirs ém d52 Hay
Emulsion), 2 weekly t, 39 i m; ek e nute aytlm?
thru Marschalk & Pratt, Inc Wg ams wee IY for a Fall and
Neott Puaper Co., Chester, Pa, (t inter campaign of 26 weeks.
é" sp, rlnu J. Walter Thousd 'nfll]ig concern has about 1,000 sales
C0., N, ets. !
“enunole 1’4pe1 Corp,, Chicago i

Kellogg * Co., Battle Creek, J; Smith, manager of WOKO, Albany.

" SAB]{NJE
Brﬂadcasting
Co., Inc. -

" Lockwaod-

N 0., Lo\ Angeles.
= Soap Co., San Dieg \\eekI‘
¢, renewal. 120 “days, thri
ombm W. Tolle, San Diego.
ard Homeommu Co, L0> An-
{medical gruduczﬂ 3 weekly
er-hour ep, 3 months, thru Tom
e Agency, Los Angeles.

ONTHE
N.B.L.RED
NETWDRK

i,

Yardage, of course, may be gained in other P. O. Box 2950
ways, but when a team wants to go places, it

takes to the air. Business, too, can advancs ' BEAITN[ONTmTEXAS.

through the air, when other means of attack

KDYL‘ Sal < ity s sue), t, thru Paris & Peart, A - bog down. In WOW’s primary coverage area--| = . :
a‘t Lake City ; . Sterling : asu lkllty Insurance Co. Engi Ie Tui i lOf 75,000 sqyare miles, there are two million people to hear vour R_-\DI;)h.PUBLIn())I_T&.fINC,
New York R . i ~ . cago, B} wee 8, 1neer s e k . - - ! VOW ’ “hicago, Illinois
n nm\;\u}fr [\:)b‘d];:l!‘)ll WHK Dresses a Window for Worddl Series Fans v ELLOR’? PLgl s injured z:;esi‘efﬁje?;!@ Head for that ‘2021 through the air! WOW .
52 half-hour ¢, thru MeCann-E BT j— . : i TTS, assistant chief T ‘
son. N, 1“ e MeCann-Erick- CAPITALIZING on the keen in- graphs of Jack Graney, WHK base- : WGN, Chicago enghneer at WBBM, Chicago, “;.s . o ® .
Bond EBlectric Co.. Jerggy o terest in the 1934 world series, ball announcer, and a crowd at Phillips Petroleum Co., Bartesif injwred at the bxoadcast of the 590,_ KILO. . Owned and Operated by 1000 WATTS . '
r-hour ¢, thru O. B, 1 WHE, Cleveland,¥ picked a large League Park, giving the window . Okla., 39 sp, thru Lambert&fw Notre Dame. Texas football game WOODMEN OF THE WORLD Pacific"Coast Representatives:
and General Broadeasting ~‘1owl window in th(f L{mol('li Feli ? baseball atmosphere. = Other Gley {n‘cl II\o_\Iv Yo \I gl Otét Gdaﬁ Soyth Bend, when he mis- Life Insurance Association - i )
. ) minal concourse and placed loud orge pictures portrayed Jeannie eneral Mills, Inc., Minne 5!1“ ged his distance at, the stadium. JOHN J. GILL i y : i
E\mv{lrger-kki“lllx}]:(X\tlﬁ;AUD;(n\’\t:\\}’xu;:, »peakel: overhead to carry the Lang and Harriet Hilliard, the é:pl:lllm:l lel\]f“bedld‘ﬁosl}'m i Plotts had placed a carbon micro- JORN - oﬁiiﬁ';‘,' gci:"l‘anﬁfrcm Manager lLos Angeles @ San Francisco
i < iy, lay-by-play broadeast by CBS Cleveland String Quartet, and pop- ne(fp(,’fl'c ru Meto " bane to pick up the erowd noise 5 National Representatives: -
A"ié Gilbert Co.. New Haven, Conn, @ nnoumer* The window was used ular Cletveland and Co]umb)a stars.  Domestic Sewing Machine Co. & and in jumping back to the row . Seattle @  Denver
rector toys

(,REIG BLAIR & SPIGHT, INC. .
New York Chicago - Los Angeles

8 quarter-hour ¢ o publicize WHK programs and  Alun Jenkins, WHK page, handled land, Ohio, 1;, thru World F" °f seats turned his
- Hoyr Co.. NU Y. was decorated with huge photo- the scoreboard.. casting System. b““SEdhls face.

kle
thru Charles ankle and
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b e a4 xaxi o et o | ANA WLl Discuss
N 9 ¥ “ JAMER ACUFF. formerly sales di- A NARN oo Cineinnati (dipeg Ji<° 1 : . .
Goes _\t‘ After Test 7 rector  of the Curtix Radiocasting ing tailors), announces the 'y &‘
TER TES o rams in several R-‘DIO AAD\ ERTISERS Corp.. operating several stations in ment of Keelor & Stites (o, E{ Ra 10 AdVCI‘tlSlllg - 1 SECOND Radio Plashouse hus
] TEST progiams in M\wﬂa \ D Indiana and Ilinois, hax established mati agency, as adver . . ADDITIONAL tra Jseription accounts A SECOND adio ‘1‘3 Qu&e as - th
1‘51111 :‘GENCIES AN offices in the Wrigley Bldg., Chicago. WESTERN S TATES GRo . l]{ADIO will 9 play an 1mportz}nt placed on various stations ave Treported b_een aqdedv to Ehe C.Bb studio at

on REPRESENTATIVES as exclusive station representative for ('n.: Unkl;;nd; Calif. (Rl“)\\'n'% part in the‘—ath anng\al_ mMeCting  us follows by Ndtional Advertising hne—ug in New York for the fa}l
reites) on WGBE.  Evansville.  Ind.: WNAX, beer), has appointed .J. Walter 7y Jof the Association of National Ad- Records, these beihg supplemental to aRd winter season. ‘The new unit

. - Yankton., N, Dak.; KFEL, Denv 4 , i Y &
20, 8

a ’ Falae L son Co., San Francisco, to hapg] ertisers to be held Nov. 19-21 in  the lists carried in previous ixsues of tormerly was the Avon Theater, ME
dJoseph, Mo : KFBI. Abi- advertising.  Harlan  Swmith nf” \ixtlantic City, according to an an- JROADCASTING : ' e just off Times Square, and will be RCHANDISE

: ¥ ; Secc;nd Radio Playhouse ~
TRANSC FtIPTIO NS In New York City for CBS PRO GRAM S

& SLEININGER, Inc, radio 1. : KGGF, Coffeyville, Kan. :

; ] Eansas Ciiv and ONBDX-  tweount executive. uncement by Paul B. West, ANA Bond Electric i, Jorser (e known as the Columbia 45th St. ] .
L representatives, have been ap- ican border station vpposite Eagle  FOLEY & Co., Chicago (¥} managing director. N. 1. (Rashliched o o ersey City. Radio Playhouse. It will be used .
pointed _"Xl"“.‘\"’\{‘]':’ 'I“”.“"{”l., S‘[,‘l‘f“iﬁ‘(‘ff" Pass, Tex. The same list of stations  Honey and Tar)., has appointed W f The chairman of the program Levor 'B‘l,u‘l”(z?‘”’ (i‘..“‘ !"_‘.t]r:’f"““'\'- .. for several big- commercial pro- PRODUCTS ‘ J
[\-lt,e;r]‘,:'.l ﬁ!!l\"" 1»;‘,;[;”?‘1"““)1.@_ aml  Will be represented in Kansas City by & Lowell Co.. New York, to p, ommittee_1s Robert J. Flood of 14(Lit'el>uuA\“ <.v: - -umbridee, - Mass. grams and will seat 750 persons. -
selected (T AN e effective Nov, 1. Toward Wilson, its advertising, " Tihe Gulf Refining Co. In discuss-  poiis Hotal ',l‘;“‘lmi““ Sehool, Wil All microphones will be of the ’ .
~ “One Man's v \\'l}wh ’ ) DON HENSHAW has joined the GRASS NOODLE (o, (] ing plans for the meeting he said ington. D, C. s T 7T veloeity or “ribbon” type and there
1 San Francisco. For-  p 1 WEISNINGER has moved g departiment of Norris-Latterson. has mamned Chas, A

tiat the first day and a half will  0las” Motor Wirks Detroit are 13 permanent outlets, The ' / ‘ ’

. 1
ning, this program® from the Chic office of Free &g Sponte advertising agency. Chicago, o handle it o B gpen only to members of ANA’  Nranback Cou Salighury, N. O (head-  Stage is 30 x 36 feet and the pro-
the gold award of  Nleininger; Inc. radio staton _ro}n;f—. KELLY. NANON & ROOSEVELT, - ) -and other invited non-member ad- ache powders: . W R scenium is 24 feet high. The stage : £ - -
magazine, and waz . To become manager of theiy CUNew . York advertising agency.  LYNN /PRODUCTS Co Ine. 1.k vertisers Beginning with the . ~un Ol Co. Chicake (wix - box at the right of the auditorium NP :
SEE e N . Vdished Detroit office, with  Iue, New ork advertising  ageney, SYNNGPT L - Ine,, L] vertisers. . £ A ne ] 0. Chicago (zas and motor p Qur serviee is meeting with more-
o editors in a Readio Hesdounrters in the General Motors  bas established western offices in the  Mass. Loil heating applianees) " Eincheon Nov. ZQ, thg meeting will vil)y. N has been remodeled into a contaol than one ng | mer
the most popular Blle.  Weissinzer formerly served in Monadnock Building., San ancisen. ]V]:ll‘ﬂ! :l‘(}\'*’l"l-“l“.ﬁ. decount oBe open to. invited * agents, pub-  United American B welt Corpl, Spring- booth and the box on the left has advertisin Pencias” r:cep;‘lon b
S Vol e SO S ik et Rt e s R ofhers s e e i, S T Tt Tontel b S S a9 o and v e
van, A SwahiCol for ten years, i s reeut o LN - . o } } 8 ; * Ehanquel at e g, . T I it e . ntr ‘e a console R
the aceount. . . . L dolin € »i,“‘“«‘:.!f""‘?"“”‘ of theagency.  SCHREIBER BREWING Co. } A(}nqng other topics to be dis- “ACGREGOR & NOLLIE s type mixer and vontrol cabinet
]rll\\\}}.\ 1. DU \II.\N}I, l“(;“““']i\ “h”lh \\‘fn\( ’mf i“]“ t[ ch:;-‘l)i ;lln-”l"xln"l, 'L;']ltl'I falo, has placed its advertisy, wssed, said Mr. Flood, will be (mnl studios in N - with independent controls for eight . - ®
N . the NBO O program  depurtinent, HES [ ctoher to o establis e brane: RET Treene Qi Cussed, . P ., N L A producing  a series N . o . N R g
“—a little chiltd shall lead i l';ml the I!:hiin department of Buth- otlices, }gl‘:;-‘l-l“"“)‘“'l,[.Il;v”:“,},:?,\l:.l;: ll’}}le- o sales promotion, copy-testing, di- Associated Ol (‘~;. | !‘11(101)}?‘{"‘@5y with LDnl[)]&t(’_s\\ltLh- ¢
them™ raull & Ryane Ine, New York, and WILLIAM 1. VOELLER, presidemt  exeeutive. kot mail and business papers. The with Gene Walker, pf Associnted's 4. D& facilities for broadcastmg"and
WSGN will ml)\m _(:h: e ol proram yr‘luln]‘-.. ot Comgiest Al Coc Foreign sta- EASYHOLD TRURS . fudy on  agency compensation vertising department, in charge. Mac- }}wmtoyl;mg and central house for a e
SGN—the only 100-watter tion.  Previously 'll:*‘lhlil'het‘ll with the lion representatives, has returned to e has Tne vioas o Con Kakepich has been  directed by the Gregor & Sollie recqutly put on a wire - “house” telephone system. . We operate confidentially as part of
given first place honors in old WGL then WEEL %?‘fsl.‘m'\{lsyp\rg New  York after an 1lweek  teip :‘(Illll-;l.f \lx'li:l|hli'lf,{r(i—'11“\:1'11‘;::1\11”((!5 ¢ fossociation will have an important glmllx)nnn for the }I‘nnr:m:l Power (o, © A cathode ray os illograph en- their own organization, for leading
metropolitan markets by gram divector,aul . later 0 through the West and Mexico where s Uity ) '”“klw]ace on the program. ?i]\' \f‘"FS‘:I {IIOHT-I 11.9')gl)lltzl]l:l execu- © ables the engineer to check sound advertising agencies and radio sta-
fall showmanship rating of Buston. : ~ he diseyssed radio campaigns for the L . Others on the program commit- m_"kb, “\“‘ red to heap its pre 4 volume and sound visually and a tions throughout the country!
*Variety" magazine. JOE (. DONOHUE has resigned “¢ason and took steps to expand Con-  F. C. TAYLOR FUR Co., S LR e, in addition to Flood, are: ol .L.‘.‘.}".e“w“‘\ While it % high-fidelity receiver permits a ) .
- - YN o N Tonar . ¢ quest’s business. s named  Budke-Connell Adep ; . | ) Gt S0 3 gpe: was placed s R S i =
f xn; the speciul o\enr: ue;;utm;xrt of : | LB U‘ (' 1l U hur K. Barnes A Y tro , “-}e»“;(: S0 2 Jouddpeaker v ol check of broadeast quality from
WSGN—outclasses two local fom e 1 York lake charge of e . L Agency, St. Louix, to handle its g g rthur oo ' rmstrong - near the telephone lin the studio, the e : o P - -
NBC and CBS outlets in CBX. New York. to take cha fe 5 WALLACE BOREN, since 1931 pro-  1ising. ‘feork Co.; Robert D. Black, Black program going by |telephone o the Network units, The studio is of
ol PRES i;h“ and in ‘ztn\g ‘1‘1"“3?"“71mffifv fi::» i duction manager’ of the Pucitic coust HEF BOIARDI EO . f& Decker Mfg. Co.; A. O. Buck- Utility™s offices. the “live end, dead end” type, with
eves: o Bi ar! 4 N x}x:, ‘l({u‘*tl. INDotrtf't &lr?itcee" ® division, of J." Walter Thompson Co., ([ s (BOTARD IQD PRife oham, Cluett, Peabody & Co.; T. LA SALLE Extehsion Universiry.  the stage “live” and the auditorium B
ears of Birmingham. Svew Lork ang ot S Nan Francisco, has been transferred ”('“t I“”"Mr E‘ﬁ(‘)m \{"5 t‘!l’}“’ Burch, Borden Sales Co.; W. TLos Angelex divisioh, has reune(ll:‘l”; “dead.” Programs are built by PROFES
AP, i e s o . v arenev's Chies e . i LWL Kas ¢ Sons Advertising : s Lo.; . 08 Angeles division, has corded -
WSGN—mow 250 watts day- STRANG & PROSSER Advertising ill(,l(}:,‘(“l,ffl' e I\\In(ri-‘il:(;l{?”ﬁ‘?}fi'1:,.!}, 2 Chicago, to handle its mh-ertfsxiu,fgl . Daily, General Electric Co.; R. “eries of S-minute | “succoss sturios: ; : SIONAL SHOWMEN! They are
time. ) : Aweney, Seatcle, has created @ radio Y Sl bl S e *G. o)y Middleafy FHS, Du Pont Viscoloid Co.;  Drosrims placed thiywuigh the Los An-  CHANGES in the NBC central di. “passed on" by experienced- adver-
ol o 3 department  under  the direction of agencys vitzo ofiice. s l}I SNELL MEG. (o, Middlet art Johnston, The Wander Co.. geles office of Emil B her & Ntaff  vision at Chicago, include a shift tlsing - men before leavin
WSGN—six news periods J. R Lunke, tormerly with the NBC ppy oy MOORE. formerly e Conn (Rusco  brake  lining) ’ w1 KYAD San Heaneiseo: - KMJ . £0, C ST k g our
Qailv. ommercial  deprtment —amd. KOMO <~|i:f< R K\\\:(" "‘?Illlllnlfl\'i“‘\".nl’n'l'll‘ placed its “(1\.01{55”,: ‘with Chag um[: gonesﬁ Cog:a~Col;Iqu.,C“. “resno. and  KFBK.® Sacramento, 3f th;:e pugductlpr}l1 and continuity studies!
. e S and KJR, Neattle. i:}mi. Ore. has iniu’('a the ¢ ‘l‘ll‘ll(‘]-n‘.i Hoxt Co,, Ine., New York. . Leahy, ennison g, Co.; iseription’s were| produced atr Re- epartments, with new compart- .
WSEN—selling Birmingham, T AT e cow  deviriment of NBC in Ran Faneisco. KRUBGER, GOTTFRIED ppiéh Leavenworth, Westinghouse — cordins. Ine, Hollywood.  Sponsor ~Meats in both offices. Maurie Wet- .
Alabama. N (f\‘l"‘-n‘('b FAULKNER. ot the New Ol other addition to the NBC sales  ING Co., Newark. has name grectric “& Manufacturing! Co.; ‘_l}so. uses KFWB,| Hollywood, for _zel, as supervisor of announcers,
FULL TIME Aok offics .of Jl » a%t?l 'le‘n\[\:\in + department is Clyde Coombe, who was  Biow Co., New York, to bande3 , Zonite Products .;1111?111':.11' sevies once @ week for “in the ‘has been given'a compartment in
N 8 Iy t ., \\_gxlt 1{0. FI;)}-)_t‘oo:f “Il{ (I(vfl\)_t.‘ln’te) associated with RCA in Sun Fran,  advertiving, George -Brown is theoCorp. Ben-N. Pollak, RiChﬁqld 0j] flesh Vbl’lv:l(l(‘:l.\‘ts of {dramatizations. . the announcers room.
STEVE CISLER. Mgr, :v;lxp:‘;;"S}ﬁlfi“!:‘)l}l'l(llt‘l\ll;!l\\h:’lll' udy  Valle cisco. : count executive. orp. of New York; Arthar H - ZAn impartial ‘service based upon ’
i P1S i . B N . - i
k TED CATE. radio depurtment heud _ edidsgll) Epu:;ableULlféa Assvﬁli?nce ] ) T - . the nnd} of THE ADVERTIS,E~RI.
of  The Muyers Co.. Los Angeles . phociety O € . S iam .
agency. retwened 1o his desk late v Corn Products to Sifemlds, Electrolux Refrigérator ¢ I N
October after an  illness of  three G . fales, Inc.; Paul Ryan, |Shell &et’pmg Good COtnp(lng at
R weeks, . Gunlp Fanllly on the itro$}lm Corp.; J. A. Spooner, X
. : DURKEE FAMOUS FOODS, Ine. «THE GUMPS,” Sidney Smihte Viscose Co.; and Robert F. : p : 4 . -
. N - . Elmhurst, N. Y., has appointed Fed- f'I;f,{OFl;g (Z;Jytooiy fa;llily zyndic. od, Autocar Co. . ‘Musical—Comedy—Dramatic — Chil-
N . . L : eral Advertising Agency, New York, 2 N s by the O . - | dren's Programs—over 200 Flesh and
. : : to handle | its  advertising. J, ». to many newspapers by ’ Tra iption®* Producti dy_ fo
’ O'Brien is the account executive. cago 'T”b‘”}f"’ will beTbrou_ghri’ Conti Starts Series h : i;ﬁ::tlﬁ;ogrouézirﬁcin‘c,n‘ ey °'r
, GRAYBAN, Inc. New York (toileg radio in script form Nov. o vif : S Series _ o e !
l d . h _prep: Mlim];" has placed its advertis- %Oull? Pl‘OduCti Rf}iimng_ Co., N4 Oi‘iﬂ' PRODUCTS Corp., New / *Representing MacGregor ' 1 ]
. ing with H. FE. Lesan Advertising Cork, presents em in a Bluk (Conti soaps and olive oil : & Sollie: i AR E
. N Ve ; . : § ollie; Standard Radio N
We are please to.announce the . Agency, New York. series on ‘19 CBS stations, Yakn Oct. 15 started a thrice weeklgf S i @ .4dverlisi’ng and Radio 1
U DETROIT WHITE LEAD WORKs. days through Fridays, 12:15%boming series of 5-minute WBS ) ’ a

ROTIT Rvaldei . . . . Production Transcription
Detroit (pajint, varnish and lacquér), p. m. The sponsor will advertisaily program servic i Partial List o N(lnonal and Local l! sl
1 g e units. on

. ) S ! . 1 g in New England and upper
i . . has placed its advertising account with Linit, Karo, Mazola and KreYi}hree stations i » . - 7. . . N : A"’ X
. ' appOJnfmenf O{ Erwin, Wu.‘ v & Co., Chicago. in the new program. One bros lmpaignA Stalg}or?s n::: %ﬂgl];vsellj . - Adh ""”-‘"’{'S Yow Lrsmg This Station New York State.
i : PLEWS 11U P‘(F)E D };1{)01){'(:'1‘.\‘ CﬁSt etac(? week Xlu qugma{% i«imﬁ?fg%l WCAU, Philadelphia o .
. N 1 Corp,, Buffulo (Oat Puffs) has ap-  the studio in “America’s nd! , Boston. P B : . . . . ] ~
. EREE & SLEININGER INc. pointed Addison Vars. Inc., Buffalo, to House,” New York’s model deme:pandled by Hem('); S Ac}%zl;g};n:{s ’l"urd Mptor Co. Shell Oil : : - §
- - 4 handle its advertising account. Radio stration home built by CBS inefe, New York - 4 Chesterfield Cocomalt
N ‘ with other media will be used“ operation with Better Homes i . - Studebaker Viek Chemical Co. :
0 : WESRON OIL & SNOWDRIKT Co..  America, Inc. Himan Brown, af™ Wriglev CHNs . A
AS, New Orleans (salad oil and shorten-  {hoy of the  “‘Marie, the Litk l’h'lg €x N Hill's Nose Drops Equipped ;o ro«:l?r?f Nhew E_nlgla:d N |
R i\n‘.’),,{askzu po%n}t‘ed Calklillts,\&i Holden. . french Princess” series, wri < lbcol \ . Acme Lead . F;?gum:] ::,:k'n o PH:P:“:;, or !
New York,-#nd Fitzgerald Advertising . . % 3 Seiberling Tires K int iling and ¢ ing .
OUR EXCLUSIVE REPRESENTATIVES Agencr, New Orleans. to handle its and dizects the progran, b . " Camel Gigarettes Oj;“;':;',‘ish Floor W : s vional-ddvertis. . |
: advertising- account jointly. . A . . SR N . = ervi ational“Advertis-
AND EXTEND TQ ADVERTlSER THE s VALIER § SPIES MILLING (o New Yor:k. g . . Campbell Soup -Foot Saver Shoes ’ ers desi spot broad:
NEW MERCHANDISING SERVICES OF : St. Louis, has reappointed the Gard- - MARKS |- Libby, MacNeil, Libby  Borden casts. . . . | S'“)‘J"" AN
ner Advertising Co., 'St. Louis, to N Acgency Manager Canova Coffee Chevrolet : . qure:er’uatwep e
THIS NATIONWIDE ORGANIZATION handle its aflvertising account. ew Agency S THE . . Bond Elbetric* Co " Family Fiaune : ‘ England’s Largest Radio
N : HILLS BRDS. Co., New York, hax  JOHN WHEDON, nationali SPOT Woodbubs Soan - Jamily Fioance R ! Program Orgapfzation
l\xgmwdy Ck;ulosl\\'.nllo,\‘t (]‘0.. Inc.  known advertising executive, b [ : ‘(‘ (;f R“ ¥ -oa})‘ Beaudry Ford o 8 : :
~ew York, to landle its advertixing been named manager of the $ BRi >u efining Co. * - Bromo Quinine ! ) .
: o . ) ; on {nngerblre ad F‘i’;‘ L Francisco office of (IJJONIi & Thoms. OAEﬁAESTING' CENTER Time Magazine . . Capudine - 1 - ?\ -
) W - NANUS RESEARCH  Laboratory,  suceceedin Karl . Ingram, ® xample— - astori - . N 1
. . Clicago i(Sahus soap), has placed its ned. '%he appointment is ] Twg yye, f P (.aslorla  Terraplane Dealer . KASPER GQ@ON
? advertising, gecount with MeGiveran- i:ige Dec. 1. f),?gram, former & °’IIWBP‘1XOF:$:: :";ouncemenh "r"'"’"“f ) *(J. ‘W, Goldsmith) - . — " -
) : Child -Co., Chicago. vertising manager for the S0t | cudully inrod gd; ;"E;:c':i:“; ) Lane Drug Stores
‘ o FLES : ern Pacific Railway, will .Sh"g'i {*w York—the | "toughest” mar- ' STUDIOS
‘ 4 " ) establish “hi agency in SE] ke Ang S . . DL _
g LOS ANGELE | JADIO STATION B e oo ey e worldl . PAUL H. RAYMER ‘ - :
‘ Owned and operated by : EPRESENTATIVES promotion, advertising and pu US TELL YOU THIS STORY ; ' k 140 BOYLSTON ST. . |
. o ‘ . R ‘ L ’ Ras been . Representatives . : i =% .
Warner Bros. Motion Picture Stud ! WALTER BIDDICK CO. relations. = ‘Whedon - has -been IN' DETAIL N ; . ! - R
n ure dtudios -, | R dv v, : -
' Hollywood, Californi i 568 Chamber of Commerce Blds.. Los Angeles charge of Pacific coast a \% o] WENX e New York NEW'YORK | e CHICAGO . SAN FRANEISCO { - - -
ywood, Lalitornia < " 601 Ruks Bldg., San Francisco for Good - Housekeeping 10 1 ew Tor| . ! . h l BOSTON, MASS. I
' ' s . . 15 Charies BIE. Denver years, and more recently for ¢ i § -
. . - - : i ;Hearst magazines. : i X : -
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AVE JOINED FORCES

MOTORCAR AND RAD DIO —15,000,000* U. S. FAM!UES

HAVE BOTH — AND TWO MARKETS LOCK INTO ONE

i o
Every second family in America now owns an automobile and a radio.

, CBS AUTOMOTIVE
ACCOUNTS —Fall of 1934

;]5,000,000 families with mon%y to spend, and spending it. Buying more
. N " 5 B

CHEVROLET
Isham Jones and His Orchestra
Toesday 9:30-10:00 P.M. ‘

;,:fhan 7 out of 10 of all newfccrs%. Buying more than 1,500,000 extra radios
‘ 5

| «
FORD to put directly into their automobiles — locking market and medium still
‘ . ,
The Ford Symphony Hour ) ‘ ‘ | '
Sunday 8:00-9:00 P.M.
Fred Waring's Pennsylvanians

tighter o Here is the richest market in America, and an advertising
Thursday 9:30-10:00 P.M. ; } .

l

: L , V
edium, machined to fit each other ¢ How to put them together? One
_ -

GULF REFINING
Will Rogers | | |
Sunday 9:30-10:00 P.M. ) ’ . .
. o omprehensive campaign ovejr the world's largest radio ne'rwo"rk will do

SHELL OlL ‘ .
Eddie Dooley ,
Thursday—Friday —Saturday
4:30-6:45 P.M. :
Red Grange

. - Thursday—Friday— Scﬁurday
6:30-6:45 P.M.

—at less cost than in any ofher way e A specific study has shown that

ne automotive progrqm ‘on fine Coiumb:c Network reached 12, 265 000
' \

SOCONY-VACUUM omes in only 5 months of broadcdsi‘ingj. Details available on request.

Soconyland Sketches

Saturday 7:00-7:30 P.M.
’ ’ - ! g |
STUDEBAKER ~~ \ ' _s |

Tsit Séude;c‘;zermcggﬁ;pxm 2/ I ' ’ 18,500,000 families have radios and 20,?00,000 passenger cars are registéred in the United States
urday 9:30-10:00 P. | : , _ . o€ ‘ e

" THE LARGEST RADIQ BRGADCASTING NETWORK, N THE ¥eK COLUMBIA BROADCASTING SYSTEM

OFFlCES NEW YORK - PHILA. - CH!CAFO WASHINGTON D C. - LOS ANGELES - DETROIT
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million PV 0¢ millions in the bushs 0 Inarance. Con in
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WHO-wH it transmitter
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night.

equipment.

ST

IncORPORATED
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public p
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half-hour
Openiug with a newshoy calling
sedlines of the day. flas

srtvieal erit

1,000,
Ntition engineers in~[:&lml the

than

fror™
ham,

local, na-
and state
voice,
pertinent.

s features

Asm, an

milk prices, local

soasip dinterviews  with
invelved in the news. Four
Pew s prosrions e aiven each
PNCERR trequent bk of
i roothadl knowledae has been

s by
wothe ex-
Lewelle
P phlaye
1"k

Al Nmeri-

jsville agen irectory, nweoof puttinn Verne
iy Lom)llhn;x he«dlfei;l‘ the o the ke 1
random d 80%¢ of i eV with the Green B
recently fouBC L Nistening to their = chosen for e AL
peop‘e cal\t?j“% ” pmgrsp\f(;:f s .
“Down on L gread \5“’“0““"\4\'15 TR N MLOGRAM on (e s
Honey-Krust Sration W PHE ONLY PROGRAM on the uis

teachers is

“oliege of

nted from WM. Nash-

and Acci-

eollaboration
College  for

air every

WDRL. Hartford, Conn., started op-
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iIs ONE RAILROAD

!iiiﬂl

that believes in Radio!

We use radio daily to broadeast
the unusual comfort of our gen-
uinely air-conditioned trains. We
provide radios in our lJounge cars
for passengers’ entertainment.
And we think' that you will havé
sound reason to believe in Ches-
apeake and Ohio. Genuine air-
conditioning—with. fresh. clean.

mild air in constant circulat

tages.

that distinguish the finest fl

THE CEORCE WASHINGTON

THE SPORTSMAN THE F.F. V.
The finest fleet of g?n»uiuel_v air-conditioned ‘trains in the 1o

sgent of any railvoad can route you
s and Qbio. Insist upon it.

‘CHESAPEAKE and OHIO

is only one of its many advan-
Beautifully designed in-
teriors . . . low prices for the
finest foods . . . comforts that
remind you of an exclusive club
—are some of the other features

trains in the world. No extra fare.

ion—

eet of

orld

Balty,

i1l .’,x/m,g,%

o

CHESAPEAKE AND OHIO

Page 36

Australia From An Aute

FROM the front seat of an autv
in Schenectady, N. Y., Chester H.
Lang, publicity manager of the
General Electric Co. and president
of the Advertising Federation of
America, chatted with Sydney,
Australia, 10,000 miles away. M.
l.ang was scheduled to talk in an
experimental short-wave test with
Australia.  Not scheduled, how-
ever, was the extra nap he took
that morning. Notified that the
GE publicity executive would be
late, radio engineers sent a police
car after him and he started his
scheduled talk on the way to the
station. Four different short wave
¢ircuits were hooked up for the
two-way conversation with Sydney.

WMAZ, Macon, Ga...is creating a
little “Radio City™ on the land re-
cently purchased for its new 1,000-
watt transmitter. A vertical tower
adiator will be installed and  the
n=mitter building will be nm(len!i&
tic ,style in marble and stone’ tile.
With its new power, WMAZ will

move from the Mercer University
campus, where it has been located
sinee . to Georgia Place, 3 miles

northwest- of Macon. An RCA Victor
Class B transmitter is being assembled
by George I’. Rankin, Jr., chief engi-
neer, Construction began Oct. 22.

WHEN “Shipwreck” Kelly, flagpole
<itter. climbed a flagpole 35 feet above
the Kelly Clothing Co. building in
Kangas City. he took a WHB micro-
phone with: him and was interviewed
each day by Jack Todd. WHB pro-
aram director. Listeners asked ques-
tioux hy submitting them to the store,
rnishing P commercial tie-up.

L CTHE MIC'R(')PIIONI‘]YC\‘.“ the oniy

radio pry agents play. organization
in the United States, has been organ-
izedd in San Francisco for radio press
agents who serve western networks
from Ran Krancisco. Menibers include

Edward V. Murphy., KJIBN. San
Francisco, fand KQW., San Jose:
Richard Holman, KYJA, San Fran-
i Milton  Samuel, KPO, Ran
Francisco: | Lloyd . Yoder. NBC
western  division  press  chief, and
David  IL | Glickman,  KFR¢C, Rav
Francisco, | .
WHEN NEW ORLEANS unive

ties refused to let WSMB broadezst
home-town grid games, the station got
<ponsorship for a play-by-play account
beginning 15 minutes after each Tu-
lane game aver. Two xports an-
nouncers handle the game, one writing
and the other calling the plays. ”

WBIGS “Man in the Ntreet”
sram, a feature at Greensboro. N. €.,
ix proving one of the most popular
reatures of the station. The inquiring
microphone period. is directed by Easy
Jones, who gives a theatre pass to
each person answering a guestion,

BROADCASTING

pro-

CGOING FORWARD
Rapids" is the title of
COmmUNity  program - over gy

Cedar Rapids. Tn. The pmgmé

cooperative and participating, o
ing of one-hour shows with opg,
Quest

soloixts  and \»ruminem
A contest s include]
< to listeners .why .
answers (o

correct
SPOUROTS.

PREVENTED by the Univef

Nebraska from broadeasting g
Nebraska  football  game,

Cedar Rapids, Ta. interested ;
sponsor and presented telegrap:
ports in a hotel ballroom, Thes
was  presented from the |
studios with appropriate sound
After the gume the program w
peated on the airv for the same o

FIRE Prevention Week in
wix the signal for a novel
from KNX. Hollywood.  Remeys
trol was effected Trom the cong
~tatien with Inspector Emer
microphone.  With the sounding
first alarm. all department med
simnals and verbad orders we
cast to aequatint the publie w
departiment methods,

WAVE, Louisville, vemained
air the entive night Mrs. B
Stoll was kidnaped, and Wilby,
son, chief engineer, slept at the
- night for nearly .a week
icipation of a call announe
tion " of the caxe.  WAVE
were placed at the disposal o
Npoll family  in contacting e
napers,

WIHAM. Rochester, again wii
up  Rochester Philharmonie m
for NBC, starting Nov, 15 fro:
to 4+ p. . When the Philbar
is not on the air Thursdays, ik
will be tilled by ensembles
Eastman Nchool of Music.

&£

questiong JB

Bivs, neat

fhon the program W

described as
ness men and
newest program at
u Nashville. It is an  hour
oy show with 25 or 30 avtists
Ype staft  participating.  The

is strietly informal, amount-
family party. After the
e A good cheer orchestral “num-
e '“mivq_ then morning devotional,
o her and information ave in-

e

W to Arkansus is the broadeast-
of foothall gumes pl:l)'g'(l in other
by the University of Arkansas.
e by remote control. are

o PrOZraIs. _ o
o DIV, il Refining

usored by the Lion

IVERSITY ]':\“'l’lﬂ)lﬂ')‘l{.” fong
YBC feature from Nan Franeisco,
Cto switeh Oct. 29 1o the Don Lee-
q petwork with eight \3x1‘}x*t~. ac-
\iim: to C. Ellsworth W .\'l'xf. man-
L of KHI. Los Angeles. The new
o will bring inother  programs
1 the University of

and UL €0 L. AL Los

EOF THE LONGERT sponsored
‘o ever carriod by WO, Des
is its new  Musical  Clock
. dadly except Sun-

iB. San Diego, Cadif., has started a
¢ program called \lo the Air-

* presenting daily at S:15 poom.
veeminute resume of programs to
heard later in the day. with special
gnient 01 features, artists  uand
Lnbnail sketchex of CBN personali-
Arthur Linkletter  announces
4 produces the progran. Recently
omitted  he-
the switeh-

e of an emergenc

Grd was blocked for an hour with
Wi from listeners who missed it.

Statement of Ownership, Ma
ment, Circulation, etc., Requi
by the Act of Congress
March 3, 1933

Of BrOADCASTING Combined With
CAST ADVERTISING, published semi
at Washington, D. C., for October ),
District of Columbia—ss.
Before me, a notary public in ai
thé District aforesaid, personally ap
F. Gaither Taylor, who, having beet =4
according to law, deposes and sy
he is the business manager of Baow
ING Combined With BROADCAST AN
NG, and that the following is, to the
of his knowledge and belief, a true 9
ment of the ownership, management !
if a daily paper, the circulation), &4
the aforesaid publication for the §
shown in the above caption, requiri
the Act of August 24, 1912, embodd
section 411, Postal Laws and Re
printed on the reverse of this form, &

1. That the names andAaddresgu'
publisher, editor, managing editor 4
business managers are:

Publisher—MARTIN CopEL, Washi

Editor—SoL TAIsHOFF, Washington,!

Managing Editor—J. FrANk B
Silver Spring, Md. -

Business Manager—F. GArHes Th
‘Washington, D. C.

2. That the owner is: (If owned i
corporation, its name and address m¥

INDY'S CABIN DOOR,” consist-
of songs by a colored male quar-
and readings by a colored girl

forn the works of Paul Laurence Dun-
br. Negro poet, is a new feature at

Y, Cincinnati.
0ADCASTING

directly from
ssrooms and  assembly  halls, the
erican Broadcasting System on
pober 10 began  carrying  school
rk programs from a different school
New York City each week.

No New NBC Network

0 PLANS are at present under
sideration  for the reconstitu-
n of a second NBC network on
Pacific Coast, BROADGASTING is
ormed, despite rumors to the
Don Gilman, western
fision vice president of NBC, has
kn in New York recently, but
is question has not been receiv-
o attention in his ' conferences
th officials at headquarters.

Auto Polish Tests

LRK CHEMICAL Co., Detroit
jito polish), launched a six-

stated and also immédiately thereuude!ﬂ

names and addresses of stockholdes am test campaign Oct. 18 on

ing or holding 1 per cent of
total amount of stock. If not own
corporation, the names and address
the individual owners must be give
owned by a firm, company, or other
corporated concern, its name and &l
as well as those of each individual mes
must be given.)
Broadcasting Publications,
ington, D. Martin Codel, Wi
ton, D. C.; Sol Taishoff, Washi
D. C.

3. That the known bondholders, >3

gagees, and other security h°ld°“t ¢
or holding 1 per cent or mor o J
amount of bonds, mortgage 0T other ot
ties are: (If there are none 0¥
Norne.

Sworn to and subscribed befo
2nd day of October, 1934
- JuLie M. May8.
(Seal) Notary P¥
(My commissjon expires July 15

ovembef 15 19

Ine, ¥

J, Los Angeles, and several
ons of the Don Lee-CBS net-
Fred M. Randall Co., De-
. handles the account. The
cadcast is heard for 15 minutes
5, 8:15 p. m., PST, under
of “The Parko Pals.”

WTMJ Gets 5,000 Day

&

f

Milwaukee, was granted an

in day power from 2,500
U watts by the FCC on Oct.
ng the first such grant
2ional channel, and pre-
opening the way for sim-
s for other regional sta-
Its ‘night power . remains
aneed at 1,000 watts. o

s

Fl Dorado, over KARK. Little

l
I

Seek Disc: Rule Changes

(Continued 1

tiotus and unnecessa
of transcription cha
member stations t
such as fading do
N g,
level for the maki
credits without sto)
selection heing pl
dodges, although rey
meunts would be av
and usefulness of th
impaired.  The rec
ive upon
repetitious  transer
ments would at one
the service to a poi
lose its value. it

continuoys

b page 12)

¥ announcements
racter might force
resort to dodges
i omusic to low
e of commercial
ping the musical
fyved. By such
etitious announce-
rided, the quality
> service would be
rding of the serv-
dises to aveid
iption  announce-
B raixe the cost of
1t where it would
vould deprive the

service of its Hexibillity and hence re-
duce the total timef now made avial-

able to member stat

onx,  Moreover it

woulil et an example for aund stimu-

late the practice of
playing  records @
Into new  trans
well Jead  to rio
hands of ageneies m
tain the highest qua

It is extremely i1
and adeguate pro

biions which

“dubbing,” or re-
1d  transcriptions
might
1 ahuses at the
G N ions to nidin
ity

1portant that fai

sfon be made in the

Commission’s regulaftions for the spon

soring  of

the charucter deser

tion

1y upon transeript

often stations whiéh
velopment of t}
gram - service  were

pendent upon phon
announcements pre
the extreme econor
aram
handicap be -placed
of such service, sma
tinns may he
and return to phoms
ANNOUNCONIeNts  pre

pendent. have nev
upon the
which in opinion of
ize the cinduct of
seribed in thix

transcripion

petitjoner’s

service, it is|

requiped

pelition,

progranms ol
ibed 1n this peti-

Stations depanding substantial-

OIL Prograns  are
before the de-
daily  pro-
extensively de-
wrraph-records-nnd-
rams=.  Kven with
of the daily pro-
true that if any
hpon the sponsors
M oand isolated sta-
to wive it up
ierapli-records-and-
RIrams, On the

sother hand. larger stations not'so de-
e
Commission’s

hele in relinnee
regulations,
petitioner author-
programs as de
made  con-

tracts involving a substantial series of

high quality
sponsors who wou

progrims  on

behalf of

K resent any re-

quirement for rtepetitious aud unnec-

esRATY  transcriptic
thus endangering

ments,

Jack Benny, star
Tire and Jell-O s
NBC-WJZ
Oct. 21,

netwirk

M announcement.

substantinl  invest-

THE OCTOBER award by Radio
Stars for “distingliished service to
radio,” a medal, Wwas presented to
of the Generai
éries, during his
programs

New Radio Course

A RADIO department is
started by the New York College

York, according to an announce-

Spofford, directors.
gins Nov. 2 with a general survey
of radio as a means of entertain-
ment and new uses for music in
Persons prominent in the
radio and musical world will assist.

The Shell Scorecﬁst

SHELL OIL CO., San Francisco,
s staging a thrice-weekly “Shell
Scorecast” on the 12 Don Lee-CBS
stations. Shell stations each week
give away ‘‘scorecasts” which list
games of the week, Shell forecasts

being

114 E. 85th St., New

Carl and Grace

The course be-

Hein

other column provides space’ for
the actual score. The account is
handled by the San Francisco office
of J. Walter Thompson Co.

WE GET
DISTRIBUTORS

L WE
. - EHANDLE PLACE
e WE CHECK o DF DISPLAYS
WE SELL YOUR - CREDITS  STRATIONS

MERCHANDISE

8 Stations in Michigan's 8
largest cities.
coverage of 85%, of a
territory with a populs-
tion of over four million
people.

WBCM

WELL ...

WOOD-WASH . .. ...
........Grand Rapids

BUY THE MICHIGAN
RADIO NETWORK
AND AVAIL YOURSE
OF THIS MERCHANDISING
SERVICE . . - . .

Primary

Bay City Secure all the benefits and advantages of

Elint an efficient, experienced sales organization,

X absolutely free! The Michigan Radio Net-

Lansing work's merchandising service is a tested
Jackson success . . . approved and used by national

. Battle Creek advertisers for over 18 months! This service
Kalamazoo available, without charge, to all program

Write or wire for details.

RATES i -

$200.00 per quarter. hour, evenings

$125.00 per quarter hour, daytime
Michigan's greatest radio buy!

users.

Key Station

Detroit

CUNSKY-TRENDLE

BROADCASTING CORPORATION
(Owners and Operators of Station WXYZ)
DETROIT, MICH.

300 Madison Theatre Bldg.

CHICAGO: WM. G. RAMBEAU, Manager, 360 N. MICHIGAN AVENUE

FACTS!

1. KOMA carries 75%, of the LOCAL BUSI-
NESS. - . .

2. KOMA is the only Columbia outlet sérving
Oklahoma wjth primary coverage.

3. Oklahoma City ranks high in retail and.
wholesale sales—and has & very high per-

centage of native-born white families— -
IT's A GOOD. MARKET! -

KoMA

OKLAHOMA CITY

. Member :
Columbia Broadcasting System and Southwest Network
"The Southwest Network Sells the Southwest"

Exclusive National Representatives

. GREIG, BLAIR & SPIGHT, Inc.

New York ® Chicago ® Detroit ® Sah Francisco ® Los Angeles -

of results, and fan forecasts. An- .

ember1,1934 + BROADCASTING
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COVERAGE
DOESN'T.
LISTEN

Thats why, when you put your pro-

interested

co—the

tuned to your

the radic home circulation of your pro-

gram—to know what you are gefting for

-

Qur

s to tnow the circulation of magazines

that carry your advertising!

THE SOBY YARDSTICK
OF AUDIENCE YALUE

can teil you the percentage of the total
audience as well as the acfuaL‘,number
of radio homes tuned to your program.
It can tell you what you are getting for
your broadcast advertising dollars—im-

portant information

closely scrutinized budgets.

For information and prices write

BENJAMIN SOBY AND
ASSOCIATES

1023 Wallace Ave.
Wilkinsburg, Penna.

on the air, it Is audience you are

in.

es its effectivensss.

tis just as important to you to know

broadcast advertising dollars—as it

atherwise.” The name, Judge
Drewster held, has acquired,
through the efforts of McNamee
and NBC “a very substantial value,
specially valuable for advertising
purposes; and this definite com-
mercial value exists apart from
the services as radio announcer.”
In this connection he =said that
“rights of a pecuniary nature have
been created which partake of the
clements of property rights, and
which will veceive the protection
of equity;” He cited the case of
the International News Service
versus the Associated Press as
leral precedent.

Value of Good Will
REGARDING the contention ot
both the Texas Co. and NBC that
in publishing “Uprears,” the pub-
lishers will appropriate the good
will which they-have succeeded in
creating at large expense and
would also tend to impair the value
of the exclusive rights they had
acguired by cheapening the whole
advertising program, Judge Brew-
ster held:

“The defendants say, with jus-
tice as I see the matter, that such
a ‘use would ‘detract from the
unique quality and artistically
complete effect of the defendant’s
advertising, It would tend to
cause confusion in the minds of the
public with respect to the relation-
ship between the plaintiff and the
defendant, and to create some de-
aree of impression that the defend-
ant was responsible for what the
plaintiff might do.” The edgency

of the argument lies in the fact

It's the size of
number of radio

program—that de-

in these days of

 THINKING ABOUT!
DETROIT AQVERTISERS

PREFER CKLW

It is quite obvious that the Detroit merchants
and Detroit advertisers are in a better position
than anyone else to judge the value of a radio
station. Detroiters know that CKLW produces
more results for their dollars than any other
radio station in town. ' THAT'’S WHY CKLW
CARRIES MORE LOCAL ADVERTISERS
THAN ANY OTHER NETWORK STATION

COVERING, THE VAST DETROIT AREA!

Thisis a facg0 and we can prove it!

Member
COLUMBIA -
Basic Network

5,000 Watts
(1030 Ke.)
In the Center

CKLW

fHE INTERNATIONAL STATION

Rindsor Offices:—

CUARANTY TRUST BLDG.
Phone: 4-1155

of the Dial

Detroit Offices:— - ! :
UNION GUARDIAN BLDG.

Phone: CAdillac 7200
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Radio Program Property Rights

¢Continued from page 14)

that ‘the defendants have nol con-
trol by way of censorship, or other-
wise, of the matter that may ap-
‘pear in ‘Uproars” I have no hesi-
tation in finding and ruling that
the plaintiff is making a commer-
cial use, wholly unauthorized, of
the script and of the name
*Graham’.”

While the Uproar company is
not & competitor of either of the
defendants, Judge Brewster theld
that logically the same rule would
apply to one misappropriating to
his own profit, and to the disad-
vantage of the other, rights which
the latter had acquired fairly and
at substantial costs, “The render-
ing of the performance before the
microphone,” he concluded, “cannot

be held to be an abandonment of |

ownership to it by the proprietors
or a dedication of it to the public
at lavge.”

Artists Service of NBC

Enlarges Its Functions

EXPANSION of the NBC Artists
Service, resulting in its separa-
tion into two main divisions, with
D. S. Tuthill appointed sales man-
ager to direct talent sales, was
announced Oct. 27 by Richard C.

Patterson, Jr., NBC cxecutive vice

president. Georgle Engles, vice
presidemt in charge of the service
under the reorganization, will ac-
quire additional personnel to take

care of the increased activity.

In addition to the talent sales
division. there -is also created the
talent supply and management di-
vision. Effective Oct. 27, the new
organization -includes a band-book-

ing division, a Hollywood office for’

Artists Service, and representa-
tives for motion picture, hotel and
night club booking. Under the new
arrangement, Artists Service rep-
resentatives also will make divect
contact with advertising agencies
and other clients, and a central
booking ‘office will be established
within the department.

HOWARD DOYLE, of WNEW,
Newark, probably is the tallest an-
nouncer in the country. Standing

six 'feet seven, he uses a special-

mike stand in the studio. - For re-
mote control assignments he has
the mikes placed on special plat-

forms.

Market With
MONEY!

‘Among the fifteen largest
markets, Milwaukee rates—

Home Ownership. .. ... ... 3rd
Automobile Ownership . . 5th
Radioc Ownerthip. ..... 2nd
Industrial Payrolls * .. .. ... 6th

Covered Thoroughly ONLY by

WTM)

THE MILWAUKEE
JOURNAL STATION

EDWARD PETRY & CO.

?Broadens Sales See

" by it.

. ing drives for radio ever:

Times is scheduled to comets

* will lead to an early hearing.

_either be Canada or

Kasper-Gordon Sy

In New England §

LARGE-SCALE expansio
scope and activity of the g,
Gordon Studios, Boston,
representatives and prograyg
ers, to embrace the sale
trical transcription, spo
casting, merchandising
and other radio functions gg
to serve advertiser, ageny]
station, was announced by §
ganization Oct. 29.

The company, it was anp
has obtained exclusive rep

tion of several tl‘anscripﬁ0 ]

ducers, including MacGrey|
vertising Co., and

g Radio p
tions, Inc.

It also is stan

sales foree throughout th
England territory for

for client merchandising o
through the stations repr

Another phase of the expy
includes installation of equy
.for recording programs @
air” as a check for advertisy

regional broadecasts in th
England territory to obtay
samples of their programs
service may also be used by

also to enable advertisersl

as a check on themselve
“playing back.” :
Coincident with this anch

ment, Kasper-Gordon. state
it has started an intensive
seription, as well as “flest’
duction ‘sales campaign o
every national advertiser in}
England. It stated that wi
month it will -announce 3
group of broadeasting aw
numbering about 20. The

d

Sollie, Inc., Standard Rag§

counts, it declaved, alreadr:
been sold “and await starting
and clearance of time.”,
The expansion plans, ac
to the announcement, have b
the making for several |
Their completion, it was s
will start one “of the mosts

taken in New England and
New York state.”

Libel Suit to Be H

THE $500,000 libel suit of
Hollywood, against the Los 4

in November. Last mont
court overruled a demurrer
newspaper which attorneys

ern Broadcast Co., operating
is asking $250,000 actual da
and $250,000 punitive damage
alleged libel in an - editdil
menting on the KNX newstd
casts and explaining ¥l
Times had eliminated KNX
grams from its listing.

Sir John Returniyg
SIR JOHN REITH, directt}
eral of the British Broads]
Corp., returns to London £
South Africa the first vl
November, having been cal¥
that country several month
to advise on the reorganimi®
its broadcasting system. .2 i
in Wireless World, of U
states that Sir John may &
be appointed to a governar-{j
alship of one of the colot
dominions, hinting that

£
=

yankee Gets News

At $1,500 Weekly

ki ervice Is Getting Fine Results,

Declares President Shepard
THE YANKEE
NETWORK
is spending ap-
proximately
%1,500 per week
in maintaining
its spot news
service, launched
last March when
the press-radio
. agreement be-
! came effective,
Mr. Shepard and is getting ex-
llent reaction grom listeners, ac-
gfwding to John Shepard, president.
An explanation of the scope of
mé service was given by Mr. Shep-
ard in testimony before the Broad-

spot broadcasts, and is a"$cast Division of the FCC Oct. 16

ine the so-called ‘25 per cent”
gl;:l“lsgs He .said that to sub-
siantiate his view of the intense
listener interest in news broad-
cpsts, he instituted a telephone sur-
vey for one week last August in_ all
dties in which the Yankee Net-
work has affiliated stations. The
arvey was said to show that 67.7
per cent of all those who had
radios were listening to the news
broadcasts as against 32.3 per
ent listening to all other stations
combined.

An Important Service

«A RADIO station cannot discount
its service to the shut-ins nor, the
plind nor to those living in rural
districts,” Mr. Shepard asserted.
+If the facts were known news
would probably be recognized as
one of the most important factors
in the development of a radio

F station.

“If the broadcasting industry is
to continue to be an essential part
of home life, news and its many
phases, as against mere entertain-

| ment, must be a necessary part of

our responsibility. As Senator Dill
said in the NAB convention in Cin-
cinnati, the broadcasting of news
is the greatest single service a sta-
tion can render to the people of the
country.” '

Prior to the press-radio agree-
ment last March, Mr. Shepard
pointed out that news periods were
regularly broadcast by local news-

papers aver Yankeé Network sta- -

tions, -along with * news flashes
whenever available. “I have mno

quarrel with either the Press-Radio -

service or the stations- which sub-
seribe to it,” he said, “but so far
as I am personally concerned, I am
definitely opposed to the broadecast
of stale news. )

Costly Undertaking

“WE WERE FORCED, therefore,
o Mal_‘ch 1 to set up our own news
gathering organization. I think it
& an obvious statement that I
would have preferred, not to have
Deen forced to take this step. The
arrangements preceding that date
were satisfactory to the local news-
rapers, to the stations and I be-
eve to the listening public. Never-
theless, the organizing of our own
news gathering service has proven

o be even more satsifactory from

the listeners’ standpoint.

“From our own standpoint, how-
ever, we have found that in order
0 perform an adequate i

A SONG OF TRAINS
C. & O.[Disc Melody Was
Inspifed By Limiteds —

ONE of the C. & O. Railway'.\
new transerjptions, advertising the
road’s amr-cpnditioned trains, cre-
sted aven mbore than usual interest
at WCKY, |Cincinnati, which car-
iies the »CL & O. Musical Cock-
tail” nightly. i

The trankeription in question
starts out With “The Sleepytown
Express,” and the announcer says:.
“Thé composer of this song must
have had the George Washington
in mind when he wrote it.”

The C. & O. copyv-writer wrote
better than; he knew, for Haven
Gillespie, composer of the song,
has lived fol years two blocks from
the WCKY |studios and about the
<ame distance from the C. & O
Railway trgeks.  Mr. Gillespie ix
a personal friend of L. B. Wilson,
president of WCKY, and admits
that the trains passing neur his
heme inspirpd the song, which was
a big hit just a few years back.

- Local Stations
entative Calls
CALL LETTERS assigned five
new local stfations authorized duy-
ing the last fortnight were an-
nounced by| the Broadcast Divi-
sion of the EEC Oct. 25 as follows:

WMFD, Wilmington, N. C. (Rich-
ard Austin Dunlea), 1370 ke. 100
watts, daytime; WMFE, New Bri-
tain, Conn. [(William J. Sanders).
1380 ke, 50 watts, dasxtime:
\VMFF, Plaftsburg, N. Y. (Platts
burg Broadcasting Corp.), 1310 ke.
100 watts, daytime; WMFG, Hib-
bing, Minn.| (Head of the Lakes
Broadcasting Co.), 1210 ke. 100
watts, unlimjited, and KABR, Aber-
deen, S. D.| (Aberdeen Broadcast
Co.), 1370 :ke. ‘100 watts dayvtime.

These cal{s were arbitrarily as-
signed as those next available on
the list, and| are subject to change
upon propen application from the
licensees for other call combina-
tions whic.}_l_‘ are unassigned.

of instruction in radio
has been launched by
the YMCA| Evening School in
‘Minneapolis| with Ward H. Olm-
“sted, of Olmsted-Hewett, Inc., ad-
vertising agency, as instructor. To
embrace the|fundamentals of radio
selling, the| course will include
classroom leftures and discussions,
trips to radjo studios; demonstra-
tions of transcriptions and audi-
tions.

A COURSE
. advertising

connection With the broadeast of
news has mehnt an average expense
to us of ove}' $1,500 per week. In
addition to |this ‘regular expense
we were confronted with the neces-
sity of greatly enlarging our activ-
ity to bring|to the radio audience
the up-to-thd-minute results of the
recent Massachusetts primary, and
we rhall have to face the same
problem again at the November
elections. o do anything like an
adequate job with the extra per-
sonnel, teleghone lines, and other
requirements in connection with the
primaries entailed an additional
expense of ‘well over $1,600 and
any election|will be equally castly.
Nevertheless, we propose to con-
tinue
news.’

to give news while it is
i

) .
Oppose Class Waves
(Continued from page 6)

Dr. Reeves explained that max-
imum educational benefits ecould
not be produced when “radio is
maintained for profits.,” Radio, he
«aid. should be freed from the ad-
vertising influenee. In this view
he declared he was supported by
most educators, .
Chairman Gary, Vice Chairmar
Brown and Commissioner Sykes
(chairman of the full FCC), mani-
festly astonished, began plying the
witness with questions. Judge
Syvkes asked how many channels
would be required for such a gov-
ernment network, and Dr. Reeves
replied that it was a mere detail
which he had not gone into. .Col.
Brown inquired as to the amount
of money involved in the project,
and the witness again waved the
question aside as another detail,
venturing the view that a tax on
receiving sets would settle that.
“Would you have the committee
change with every administra-
tion?” asked Col. Brown, in refer- -
ring to the proposed program con-
trol committee. The witness re-
plied that in his'personal judgment

he would not.

The retraction from=TVA fol-
lowed prompt White House inter- _
vention.

feor its

on the
three half-hours a week.

Thompson Co.

2.314.632° people,

hour?

DETROIT

New Towel Progtam
SCOTT PAPER Co., Chester, Pa..
kitchen, towels and towe!
holders, in Oct})f)er took over spon-
sorship of the “Al Pearce Frolic”
NBC-KPO network for

and Co., Chicago (Formay shorten-
- ing) retains its sponsorship of the
same program for other periods.
Scotr, also ja big spot user, con-
tracted for 13 weeks through the
Los Angelés office of J. Walter

What Station will carry YOUR
message to an area containing
578,710
families. with 308,845 radio
sets. »:h’i»-o evehing time rate

is only %1250 per quarter

WJIBK

WHY BROADCAST BLINDLY?

e is your‘ contemplc{ted program.
suited to your product? T

e will your program have audience
acceptance? '

Dont broadcdsl. blindfolded — Don't guess —"
Select a program suited to your product. . Use
only tested acts. Let KMBC show you the proof
before 'you buy. For your convenience, the
following prograris are recorded for audition.
Hear them—Avail yourself of this new setvice.

PHENOMENON THOSE McCARTY GIRLS SIS MIRANDY

HAPPY HOLLOW ~-MIDWESTERNERS PETYNIA & THEODORE
TEXAS RANGERS ~ MUSICAL SALESMEN TEX OWENS

"GOOPY GEER KIp BROTHER " PAUL HENNING

B EEN THE BOOKENDS

 KMBC

KANSAS CITY

FREE & SLEININGER, Inc.. National Representati

NEW YORK . . CHICAGO . . DETROIT . . DENVER . .SEA
SAN FRANCISCO . . LOS ANGELES.

i |

Soutl L‘] .
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25 Copies . §2.00
58 Copies $3.75
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National Press Building
Washington, D. C.

Cad will

Reaching the Wealthyq Yia Radio
(«c o

Lo

question specifically
£ Chestertield:

to the publica-
< own research--
lata. And let's
15t the average.
all the leading

‘most  effecti
advertisements were found to be
read in only 7 to ¥ per cent of the

tal (study pub-
done

coples

er partly
read.
be
“srill

IL’E.S [,\"k'.\
at

age ads
h that
of pages
seeutiver .
allowance for

gunerous,
more
can be w —al-
study covered thou-
in several weeks
make
more

v ef-
fective copy—Ilet’s inc¢rease the fig-

ure to 13 per cent—let's assume
that an exceptional full-page ad
will be read in 15 per cent of all
the copies of a muagazine. Then
what?

“Then, if 3,000,000 copies of
rat magazine are published, the
[ be read in 450,000 of thost
Counting three veaders
ver ad—the advertiser gets a- net
cireulation. of 1.350,000 actual
readers of all or part of his mes-
sage,

“Now assume that the ad-
vertiser reached a different 15 per
cent cof the magazine's readers

Sell Your Product
Through the Children

a1 osur 1 ad

ade

tsing

- 1 leadin

¢ nd Station 21%
3ed Station 14 4th Station ... .12%
4+ sth Station 4%

survey also shows the type of programs
programs of the group.

mmporeant report.

nd the favorite

If you want fo sell the Coast or any
bart of it wire or write for information

I)QN LEE BROADCASTING SYSTEM
C. Ellsworth Wylie
General: Sales Manager, Los Angeles
Bixel Street, Los Angeles
®

1000 Van Ness Avenue, San Francisco

DON LEE

BROADCASTING SYSTEM

tinwed from page 9)

every week (not as a real, but ax
a mathematicall possibility). It
would! take /him seven conseputive
insertions /o reach all readers.
That would total something over
4,000,000 }'ea(jer::A—but he would
thus far Have reached all of' them
only oncej And where does he go
from there?

“He canmnot extend his total ecir-
culation very much because U0 per
cent of"i is usually fixed among
regular, readers or subscribers.
With 10 per cent new 6r different
readers every week he could reach
(in another 10 weeks) an addi-
tonal 9,000,000 readers—if, by
some strange phenomenon, he nevey

reached the same reader twice.
And then what would he have?
In four months his advertising

message would have been delivered
to 18,000,000 people—one time
each. Or (following more reason-
able laws of probability) to 9,000,-
000 people two times each, or
4,500,000 people, four times each.

*In the same length of time—
four months—rthe Chesterfield pro-
gram told its story to 36,000,000
people—an average of ten times
each.”

Some Conelusions

THE CONCLUSIONS to
ducted from the analysis are:

*1. Radio programs can be built
to -attract an audience in upper
income levels as readily} as in the
lower levels.

“2. Such programs can com-
mand a concentration. of listening
in the upper income levels without
sacrificing the broad base of their
appeal to homes of average and
less-than average incomes,

“3. A single network advertiser,
with this type of program, can
penetrate top income levels most
deeply, bottom income levels least
deeply, and score increasing pene-
tration in each ascending income
level.

“4. Even with a ‘selective’ pro-
oram keyed to a selective audience,
it is possible for an advertiser, in
a few months of CBS broadcasting,
to reach two lout of three of all
radio homes in all income levels, or
36,000,000 listeners, while he
reaches three out of four of all
radio homes in the upper income

be de-

:overage achieved--~
the cumulative job done—by a spe-
cifiec program cannot be measured
by determining the size of its audi-
ence on a single broadeast, but
must be expressed in multiples of
that audience, which are appar-
ently limited only by the appeal of
the program and the cycle of the
brpadcastinp:.”i

NEW YORK

“Without using any other
form of advertising (than
WMCA) in the metropolitan
ares, we have secured com-
plete distribution, and what
is more important, repeat
orders;are coming in con-
sistent. volume.”

{ (Name on request)

FEDERAL BROADCASTING CORPORATION

*No announcements had been p
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Accounts in Offi

For ABS Networ}

Completes Fortnight of Opg,
ation: Rate Card Announee|
MAINTAINING its  policy ¢
minimum ballyhoo about it
tivities, American Broadcas
System completed its first fortnj
of operation without any radiy
departures in chain broadeast 3

a

of the signing of commercials, by
several accounts were said tg i
in the offing.

The ABS rate-card, etfective y
of the opening date on Oct, |y
offers the total basic network g
bracing 14 markets as far west,
St. Louis at a cost of $2 480 Ie
hour night, and the complete ne
work comprising three addition;
markets, at $2,760. The half-hgy
basie rate is $1,560 and the quar
ter-hour rate $965. For the fyf ©
network the half-hour rate
$1,740 and the quarter hour $1,0
The day rates are one-half ¢
night quotations. Cities in
basic group are New York, B
ton, Providence, Philadelphia, Ba.

timore, Washington, Pittsburg,
Buffalo, Cleveland, Detroit, (i
cinnati, Chicago, Rock Island
Davenport and St. Louis. Th

supplemental cities are Waterbury,
Conn., Trenton, N. J., and Wi
mington, Del.

Albany Outlet Sought
THE WATERBURY station, us
the call W1XBS, joins the networ
Nov. 2. The station is one of th
new “high-fidelity” outlets
cently licensed to operate in th
newly opened 1500-1600 ke. ban
Negotiations also were going for
ward for an affiliation in Albay
with WGLC, local outlet bein
moved from Hudson Falls, N, {
The station is controlled by Harali
Smith, general manager of WOK(,
Albany, and the call probably wil
be changed to WALB upon
moval. :

ABS and WFBE, the Cincinnat
outlet, were saluted by WCKY,
Cincinnati Oct. 13, the night pre
ceding: the dedication of the ne:
work. In a half-hour program
WCKY called attention to the
opening of the network. ‘L. B. Wit
declared

son, WCKY president,
during the program that th

“third network” would afford lis
teners an even greater selection of
first-class programs. All five o
Cincinnati’s stations, he brought

- dety.

-represented by the society rece

Canadian Stations
Seek Inquiry Into
Copyright Society

Newspapers Hit Alleged Entry
of CRC Into Sponsored Field
By JAMES MONTAGNES

TWENTY-FIVE  petitions f‘,;m_n
Cenadian broadeasters, six am‘l}-
ated with the Canadlan Radio
Commission’s chain and 19 inde-
pendent, were received late in Oc-
tober by the Hon. C. H. Cahan,
Dominion Secretary of State, ask-
ing that a royal commission be
appointed by the Canadian govern-
ment to investigate the copyright
situation created by the Canadian
Performing Rights Society.
Extortionate rates and the alter-
ing of the schedules of rates peri-
odically are among reasons cited
by the broadcasters in asking the
covernment to investigate the so-
¢ The radio stations would
like some stability in the rates and
Jimitations. . Some of the broad-
casters claim that mnone of the
money collected in fees remains
in Canada, but goes to the parent
saciety in Great Britain. It is
also claimed that some composers

€
little if any benefit from the or-
ganization’s activities.

The roval commission which the
broadcasters urge would submit a
report on which the Canadian gov-
ernment could base regulatory
pawers over the society, and the
fees which can be charged. Such
regulations would apply to all
Canada, but since each province
has its own legal machinery there
moy be some trouble encounterved
in passing such regulations. The
Quebec courts recentlv ruled that
the Radio Commission’s Montreal
stations had to pay the rat
charged by the society, establish-
ing the rights of Quebec provineial
jurisdiction in such cases. It will
require combined action of all the
provineial governments to enforce
such regulations as a roval com-
sion may recommend.

-

CANADA’S Radio Commission and
the Canadian Daily Newspapers
Association had a little serimmage
towards the middle of OQctober
\'»'her} the newspaper organization
at its  semi-annual meeting  at
Tor?nto adopted a resolution pro-
testing against a report that the
Redio Commission was entering

|

RAD@

SCHOOL-BELL

355,000 Pupils Hear State-wide

Progrg

m in Washington

MORE THAN 355,000 public school

students in

the state of Washing-

ton heard jan educational broad-
cast, “The School Radio C
which originated Qct. & in

studios of

KJR, Seattle.

The p

gram was donducted by the schools

under the
walter,
ent.
Each of
tendents ay
of radio set
Cooperating
assoclation

8,000, Tk

duced entigely t
dresses were made by Gov. Mar

and Dr. S
choir,

other stude

state

the 39 county
ranged for i

a 47-
hts took part.

Sho-

irection of N. D.
school superintend-

s in the 3,669 schools.
were Pavent-Teacher
members,

pro-

Ad-

TR-voice
and 100

alter., A

how
i band

fece

the
The Comm
man Hectoy

that it is going into th
through its

tising field
tior but

the

=ponsored p

sponsored ad

claim that gome of the
of e

Y
ssion through
Charlesworth, d

1
the newspap

owning
spondence

The news\paper sociation also

? the ppinion that the Com-

aly had too wide
nowers, bor on

and that if

ing

~13

the Cemmis
ister and th

Bennett on the s

The resolu
dian Daily
tion most en
mously prote
announced p

Radio Commis

fleld of nati

awdvertising pr
invading

ing

endorsement

advertising field.

fnission bein,

by public far

to seek
broad
of adverti

n

ogran

rvevenue from
ts in

t went into
it would
0 30 on a ch
f protest were to
ion. the Prime Min-
e Minister of Marine,
the Radio Act is ad-
A bedy of four rep-
headed by W. J. J
lent, was appointed to
to interview Premier

18

tion read: “The Can:
vewspapers’ Assaci
phatically and unan
£t against the recent
i of “the Canadian
on in entering the
nally sponsored radio
gram, and in so do-
with governmental
and public funds the
The Radio Com-
o entirely maintained
ds, iz not empowered
national
‘olving the diversions
ﬁ; appropriations.”

out, now ave affiliated with ne-
works. He also paid tribute
George B. Storer and Fred “feber,
ABS president and vice president,
respectively.

New Wine Account
K. ARAKELIAN, Inc., New York
City, handling the products of tb,*,
Madera Winery, Madera, Calif,, wi!
go on WNEW, Newark, Nov.?
to advertise its Madera wines
.brandy and vermouth. The Newark
station will be used nightly fron
10 p. m. to 4 a. m. beginning Nov
5. Hudson Advertising Co., Nev
York, William Saul account exect-
tive, is handling the account
Philip Frank, advertising manage
of K. Arakelian, Inc., announc
the use for tie-in purposes of diret
mail and the distribution of th
Madera Recipe Book, featuring the
use of wines in cocktails, with the
meal and in cooking.

Domin
TACONM

amnt imn

A-SFATTLEF WMarket

As.k Your retailers here what tLey
think of this pioneer Columbia Station

numbering |

. o -
Operating Staff Named
For WOC at Davenport
JAMES CLARK, rormerly promo-
tion manager of KPRC, Houston,
Texas, and also connected with
WKY, Oklahoma City and the
Southwest Broadeasting Co.. has
beepﬂ named manager of WwWoc,
which will go on the air from Dav.
enport, Iowa, Nov. 11 following
purchase by the Palmer School of
L:hu‘om'actic, Davenport, of KICK,
Carter Lake, Iowa.

Studios of the original WOC,
which later became part of WOC.
WH Des Moines, are being re-
pgodeieq by D.D. Palmer, vice pres-
ident of Palmer School and presi-
dent of Central Broadeasting Co.

Clark S. Luthgr. formerly of the
ercial staff, will be
v _ manager. Morgan
Sexton, associated with WOC for

: been named pro-
Ray Stauffer will

The Des Moines station will re-
turn to its original call letter
WHO, when WOC go#s on the air
as a C(CBS outlet. The Central
Broadeasting” Company, operating
WHO, will not manage WOC but
ations _aré under the same
WHO is expected to
" reception to Daven-
3 scatine and Rock Island,
iich are

] said to have been out-
‘ide the primary coverage areas of
both WHO and Chicago stations.
WOC will operate with 100 watts
power on 1370 kilocyeles, unlimited.

. e g

Advertisers Are Urged
T . .

To Keep Up With Times
ADVERTISING
is failing to keep
pace with changes
in the business
structure, accord-
ing to Allyn B.
MelIntirve, presi-
dent of the Asso-
ciation of Na-
tional Advertis-
ers, in an address
Oct. 18 before the
annual meeting
of the Audit Bureau of Circulation
in Chicago. Instead of contributing
to business progress, said Mr. Mec-
Intire, advertising is blocking it.
However, he finds a quiet determi-

Mr. MclIntire

nation among advertisers to in-
crease the effectiveness of hdver- -
tising, a tendency in which He sees

much reason for optimism.

_He voiced pleasuré at the deci-
sion of broadcasters to join hands
with A. N, A and A. A, A. A. to-
see if a method could be found to
measure effectiveness of radio. Re-

“ferring to this decision and to the

similar action by outdoer adver-
tisers, Mr. McIntire said publishers
also must supply a way of measur-
ing advertising effectivéness.

FEATURES

. On Transcriptions
Available to Stations and Agencies

Samples on Request

. STANDARD

RADIO ADVERTISING CO.
HOLLYWOOD. CALIF.

2L

IN THE GREAT

Local or national . . .
in Indianapolis
WKBF does the job
. . . and does it so
well that it carries
most of the loeal
radio advertising ac-
" counts, and an ever-
increasing majority
of national spots.

“Plug” Kendrick

D. E.
Vice-President
. and
General Manager

L. L. “Jake” Jaquier
Commercial Manager

(W5 TEE NATIONS

181 RETALL MATRER

. —

NBC OUTLET
IN INDIANA

|
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COMPLETE.N.B.C. SERVICE

25,000

 wams
TULSA, OKLA.

The Most Powerful
Station between
St. Louis,
Dallas and Denver

Department Store Uses
Humor in Spot Program
And Finds That It Pays

IT PAYS to pun. especially when
‘he puns are part of commercial
. That is what Miss
lary . of the !‘adiq divi-
;ivﬂ of Dev Brothers Department
Jcove’s advertising department.
found ouat in checking on yesults

from their 15 minutes in the ~Top
profram

over

: Ted Doolittle.
W ocervmonies, using gags,
. and humorous kidding ot
li<e instead of the straight
ocony. Be >+ this
oy Brothers' first wventure
ato humor in advertising during
its four vears on the air. thev

were anxious to check.the response. .

Although the program had been
on the air-only a short time, Miss
Morris found that it was selling
merchandise. She learned that the
audience was much more receptive
to humorous commercial continui-
ries than the straight type. The
kidding. is not destructive, but con-
<isté of puns and imaginative his-
:or{ls of articles.

he program also includes a
olub. Listeners who send in their
namés and addresses receive
membership cards. These arTe
numbered, and each morning a
~special” is offered to different
groups; for example, those holding
cards with serial numbers from 1
‘to 50, These cards entitle mem-
bers to 20 per cent off on the “spe-
cials.” ~

The .

B

Only
Network
Station
In
Western
Montana

U
T
T
E

New;Studios for KDKA
WHEN KDKA, Pittsburgh, pre-
sents a special program on the
night of Nov. 2 it will celebrate
two events—the 14th birthday of
the “world’s pioneer station” and
the opening of KDKA's new
studios in the Grant:Building. The
studios occupy the entire third
floor of the story building and
will be opened Nov. 2 by officials
of NBC, Westinghouse, newspaper-
men and invited guests. The
<tudios will be opened to the pub-
lic Nov. 12, Two large studios will
accommodate symphony orchestras
and will provide facilities for visi-
tors to watch. In all there ave five
studios and 22 offices.

Merchandising Program
Staged by Shell Oil Co.
e~ - .

ForGrange Homecoming
SHELL PETROLEUM Corp., St
Louis, sponsors of Red Grangé’s
twice weekly sport broadeasts over
a CBS network, took advantage of
the “Red! Grange Homecoming' at
the Illinois-Ohio State football
game in Champaign, 11, Oct. 13,
with an ‘elaborate merchandising

wrogram worked out hv Paul Ryan,s

Shell's sales promotidn and adver-
tising director.

Considerable publicity in the
local newspapers resulted from the
stunt when Grange was flown into
the town by Jimmy Haizlip, assist-
arit manager of Shell's aviation
division, and met by Coach Bob
Zuppke, municipal authorities, and
sports editors before being paraded
about the twin cities of Champaign
and Urbana.

A pep meeting, at which Shell
banners were prominently dis-
vlayved, drew more than 10,000 stu-
dents and ‘townspeople. The ball-
room of a local hotel was used as

an auditorium for Grange’s broad-

casts, which were attended by

prominent local residents, faculty
rmembers, and students of market-
Each broad-

ing and advertising.
cest was preceded by an explana-

- tion of network broadcasting tech-
. nique. by Jean Paul
nouncer of the series, and a talk
on Shell’s merchandising of the

radio program by Mr. Ryan.

King, an-

Old Bank Profi
From New Tactig

RADIO advertising offers banks,
(hance to obtain new business, Th
proof of the radio pudding is i
the eating, as the H2-vear-old Fir
National Bank in Spokane hy
found out.

Last April 1 the bank went ¢
the air with a weekly quarter-hoy
broadeast on a six-month schedy:
over KHQ. When the contract g
pired at the end of September »
was renewed immediately.

A, W. Lindsay, chairman of 1
bank's board, says:

“While it is often dithicult for:
bank to place responsibility
new business, we are able to tra:
definite and tangible results to g
radio broadeasts, and can st
positively  they  have been
means of securing much new by
ness tor us——commercial accoun
savings accounts, loan and tr
business, ete.

“We think this is the best g
of advertising, and we are enthu
astic about the results radio hx
brought the First National.”

The First National Bank's pr
gram, known as “The Romance ¢
Achievement,” features each wesi
one prominent and successful §p-
kane business firm that is a e
tomer of the bank and has grow
with the bank down through
vears. The life story of the fir
its achievements and the part:
plays in the community are &
tolled, often some of the struggl
of. early existence or humorous it
cidents of the past are narratd
The program carries only one she
commercial announcement whit
comes at the close. .

Cantor on Lehn & Fid
CBS Series From Feb.}

EDDIE CANTOR, now completiz
his Standard Brands contract
Chase & Sanborn coffee on t
NBC-WEAF  network,
nights, on Feb. 3, 1935; will cox
un*‘ the sponsorship of Lehn §
Fik Products Co., New f[ork, fo
Pebeco toothpaste. He will apper
in a musical show on 50 CBS st
tions, Sundays, 8-8:30 p.m. Lee

S\l]‘ldﬁ

Biggest Radio Schedule
0f a Department Store

In Northwest Is Signed
WHAT is be-
eved to be the
rgest contract
gned by a de-
artment store
west of . Chicago
a3 completed by
he Dayton de-
artment store,
yfinneapolis, . and
Wweco for one
our, daily  ex-
wept Sunday, 7:30
2 8:30 a. m. A program known
45 the “Dayton’s Musical Cloek”
features @ character known as
Dayton’s Reporter.”” This charac-
ps the store during the day
gives her findings to the lis-
pers on the next morning's pro-
qram.

* Earl Gammons, WCCO manager,
Jaims the contract aggregates
nore than all the department store
sdvertising of all the other North-
sest statlons put together. The
ontract started Oct. 17 to run 52
veeks. The significance of this
ntract dates back to the pioneer-
¢ days of radio when Dayton's
ore opened the first Northwest
radio station to go on the ‘air.

Mr. Gammons

ASCAP Answer Due Nov. 1

ANSWERS to the government's
sweeping anti-trust suit against
the American Society of Compos-
ers, Authors & Publishers and 130
other defendants, now are due

. INov. 1 following a second exten-

sion of time to the respondents byt
the Federal District Court for
Southern New York. Replies were
due originally 20 days after the
fling of the suit on Aug. 30, but
an' initial postponement until Oect.
22 was granted under a stipulation
entered into by all parties. The
usual plea for dismissal on techni-
cal grounds is anticipated, although
favorable action is unlikely in a
case of this magnitude.

.

Feeds Three Networks

SINCE it joined the new Mutual
Broadcasting System, WXYZ, Be-

Radio Pariridge
MAINE'S [partridges are tagk-

ing to radijo. Flying through troit, now feeds programs to three
u:'iatgsinﬁforeasalr Wltl: _the separate networks—one of them
g e, a partridge et arrya il crs .

recently parked at WLBZ's international. In addition to its

functions as key of the Michigan
Network, the Detroit station also
originates several programs for
MBS, and it carries a number of
programs for the Canadian Radio
Broadeasting  Commission’s  gov-
. ernment network. In addition to
keving programs for the three
chains, it also carries their fea-
tures originated from other points.

control ropm window. There
he was cornered by Oakley
- Veazie who brought his new
pet into |the news service
rooms to neet the staff. Not
at all taken back. the part-
ridge looked on with interest.
boldly pecked at a reporter's
hands. When last seen the
bird was| tucked under
Veazie's arms, wondering if
he was a pet or makin's for
L a partridge stew.

Allan Jackson
ALLAN JACKSON, 35, member
© of the sales staff of KFWB, Holly«
“wood, died Oct. 10 in the Califor-

nia Lutheran Hospital from leuke-
mi Rervices were held at the
Lit Church of the Flowers in
Forest Lawn, Glendale, with burial
in the church cemetery, Surviv-
ing are the widow and two chil-
dren. Jackson had launched many
commercial programs, including
“The Family Circle” for Safeway
Stores of California.

WBEN [News Remote

JAMES L. WRIGHT, Washingten
correspondeny of the Buralo Eie-
ning News, on Oct. 27 began the
first of a series of weekly broad-
casts by r«Emute control  from

Washington pver WBEN, station
owned and. operated by the news-
paper. In tHe nature of a Wash-
ington news dbserver's feature, the
program will be presented each
Saturday 7:30-7:45 p. m. for an
initial run of 26 weeks. Arthur
Sears Henninlg, Washington corre-
spondent of the Chicago Tribune,
conducts a similar sustaining news
broadcast ovér WGN, that news-
paper’s station, while "Frank R. His firm places sponsored pro-
Kent, noted political writer of the «rams on Irish and European sta-
Baltimore Suf, broadeasts a_spon-  tions, and he is frequently heard
sored. news feature over WBAL, over -EAQ. Madrid short - wave
Baltimore; | : station.

CAPT. LEONARD F. PLUGGE,
Britizh broadcasting executive now
in this country visiting radio cen-
ters, was married in New York
Oct. 25 to Miss Ann Muckleston.

|
!

JAS IS THE BEST

DAYTIME BUY

" Garden Spot of the Coun-]

W§'ve A
Tried To
Find a Better Term

But that old phrase, “The

trv.” keeps cropping up—\ -

and it’s not a bad phrase,
after all—especially since
its truthfulness definitely

has been proven.

For instance ~ -

$182,700,000 (estimated
value of corn crop) aug-
mented by $130,000,000 in
corn loans and corn-hog
benefits in Iowa ‘alone—
Top prices for farm pro-
duee, which is normal in
WMT’s

highs in business and in.

area — And new

dustrial districts.

Popularity plus through-

& Fink will retain a full houwrv Radio Candidate M
Sunday nights, continuing its “BXleRICAGO’S  vadio frateynity is

The local newspapers, ordinarily
cold to radio, mentioned both Shell

SILVER IS UP—

out an area with money to

In Pittsburgh:

o Sending %‘{{l;iri(ég Enlg%ﬁ%i:?vﬂsﬁgﬁl&rpiﬁe of f‘am:, ' gerigsyt:nd%rgggoren;w;j ?preshentted binl the political arena |« spend is what T has to
g s R S. AS - contract, Sundays, &-0- -'-tfor what is believed to be the first : :
. Ryan in the arrangements were i 27, and on~Feb. 3 shift| : 3 e daytime power of WJAS, 2500 wa offer.  The largest com-
. The Buying Power John Urice, of the J. Walter until Jan. 27, 2 me, with Franklin C. E. Lund- y P y yatts, covers

ing that show to 8:30-9 p. M Yluist, business manager of WCFL
make way for the Cantor 5h°.'r;K'hicago, running 'ags Re,publicar{
The “Hall of Fame” program "handidate for Clerk of thé Crimi-
advertise Lysol and Hind’s et®%i| Court, Lundquist hasfbeen in
Lennen & Mitchell, New Yobadio since 1924 when -he became

_western Pennsylvania, eastern Ohio and the eastern
terrftory of West Virginia like a blanket..

ver 4,000,000 people in this great area. wise to investizate
S gate.

handles the account. musical director and secretare of ompare rates of Pittsburgh stations and you'll - o »
I the old WHT.. He w;nt 1§vi€h readily understand why WJAS is greatest daytime

i [VCFL as business manager when buy tl'ﬂ Pittsburgh. .

New Crisco Series  fthe station was started by the Chi-
PROCTOR & GAMBLE Co, (kago Federation of Labor in 1926. j

"The Voice of lowa”’
In

cinnati (Crisco), on Nov. d ™
WATERLOO

2500 Watts. 1000 Watts *
Day . ° Night

600 Kilocycles

Thompson Co., and Hal Burnett,
of the CBS press dep’artment.

WFBG

mercial schedule in WMT’s
It’s.

VBC will now allowc you to
purchase K G I R without tak-
ing any other North Mountain

of the
Western Montana
Mining Region
To a New High

~ history s the result.

Station.

SEE NBC RATE CARD 16

reater coverage—

For increased sales *add Butte to vour .

Western Network Program ALTOONA, PA. begin over an NBC-WJfZ gﬁgwoyk — reater program popularity—
. h - | . i cag '.* d ”
Ry . 1310 kilocycles of 12 stations east oF “urhl  Teg Ig ore listeners per dollar.
Over 50° of Montana’s Population ! 1:30-1:45 p. m, and NBC-i3o Extended

network of 8 stations east of Cifn
cago at 2:45-3, “Vic and Saﬁ, S TEST
comedy sketch, daily except SaUi,

;i ich ha s 5 ¢
'g?gac?crits?f o NG Cringfnedicinals) s continuing for an

_ tdditional four weeks th ] Y

. hree years 5 : s the yse of
if]t;dn;ih&n Ft.hnglig ¢ o {Tronid % n:usmal units from the World
Yeast). In addition “Home ¥ initzm Sel?v}ee Library. = Its 5-
Troamey dramatic  show, will i Ock Drg)gxagns started the week
used on WJZ only daily e rienly OST, - Atlanta, five

§ 9:30-2:4Mes weekly, through Jacobs, Dil-
"Voice of the Alleghenies” Saturday and Sunday, wprd Agency, Inc., Atlanta. S’It Iis

i q
! p. m.  The account is Placet ke i i
‘ ‘The Blackman Co., NETV York bip soonabemﬂ:sxggaélsr‘idm gchedule

BROADCASTING - November I, 19,

!00 watts program having pro-

" results, Capudine
Raleigh, N. C,,

Lives in Our Coverage Area

e KGIR »MONTANA‘

2500 Watts Day NBC Western
1000 Watts Night Montana Outlet

2500 WATTS DAYTIM\E ' 1000 WATTS NIGHT
Member Co‘vlumbia' Basic Network

CHAMBER OF COMMERCE BLDG., PIFTSBURGH, PA. , ;
National Representatives: RADIO SALES, INC, : o

The Ideal Outlet
i for

Central Penna. Coverage

Write Roy Thompson

Page 12 ° -
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FEDERAL COMMUNICATIONS COMMISSION

<

;\ppli ations...

R

O0.—CP

authoriz-

ogwin, St Joseph,
operated on 13

be
dnizht.

;eks‘ Cal.—CP to

ment, increase D. power, Tequ

nsion of time.

EW. William B. Smullin. Salem. Oreg.—CP 10
ew station 1330 ke., 300 w., < e
KID. Idaho Falls, Idaho—Modification of license 1o

increase N. power f 250 w. to_500 w. -
. Radio Serv{%n(‘o?p. of Utah. Salt Lake City.

uthority to ¢etermine operating power by direct
rement.
Applications  returned: NEW. Mildred E
Genevieve C. Wilson. d&'b as Dallas Broadc
all Tex.—CP to erect new statien 1200 }
aring KNOW irequest of applicant)
Miller. d‘b as The Minneapol
Minpeapolis, Minn.—CP to erect new
100 w. Do turel,
App i KMBC
5 v.. auxiliary operatio

a3¢ ke
OCTOBER 17

WADC. Tallmadge. O.—Modification of CP ¢ change
equipment, extend completion date. .

KADA, Ada, Okfa.—License to cover CP as modifed.

NEW, Leo J. Blanchard. Fredericksburg, Tex.—CP
£ v.. sharing with WTAW,
ecified hours.

erect

Kansas

amended to 1310 ke,

NEW., W. Wright Esch, Ds: Beach. Fla.—CP for
1420 ke, 100 w ¢ 250 w. unlimited.
amended to 100 w. D. and N. . )

KS8D, St. Louis,” Mo.—Modification of CP for new

equipment, ircrease power from 500 w. N.

to 1 kw. and
increase D. power from 2%: to 5 R

KIEV. Giendale, Cal.—Modification of CP t¢ move
transmitter and !change equipment.
OCTOBER 19

WQDM, St. Albans: Ve—CP to install woequip-

ment, change frequency frem 1370
power frem 100w, to
hours. move studio and
specified hou !
WXNAC, Bost
and change
WFBL. Sy
D. power from
WDNC. Durham,
1500 to 5% ke, power {ro
move transm
iner’s Broadceas Station,
for new station 1370 ke.. 100 w.
WSGN., Birmingham. Ala.—License to

vhange
in specified
change

N £
to change freq
100 w. o 1 Kw.,

Inc

xandria.

CP as

cover

modified to increase D. power and change equipment.
KVL, Sesttle, W e to cover CP to change
squipment.
Applications returned: WCOL, Columbus, O.—Modifi-

n of license to increase D. power from 100 tc 230
NEW, Benavides Independent School District. Bena-
vides. T CP 1o erect new station 1350 ke.. 110 w: D.
WPTF, Raleizh. N. C.--License to cover CP as medified.

Regewal application returned:
250 w. D, 300 w. N., 1410 ke.

. OCTOBER 23 .

WOL, Washington, D. C.—Modification of CP 1o ex- o

tend completion dare.. .

NEW, Broadcasters of Pa.. Inc.. Erie, Pa.—CP for
new station 1420 kei, 100 w. N.. 250 w. D., unlimited.

KABC, San Antonio—To change frequency from 1426
to 1310 ke.. to Dec. 31

NEW, W. Wright Esch, Dayvtona Beach. .Fla.—CP for
new station 1420 kc., 100 w. N., 230 w. D., unlimited.

Amended: to request 100 w. power D. and N. Amended:
in regard to equipment.. <.
NEW, West Palm Beach, Fla.—CP

Hazlewood, Inc.,
for new station 1420 ke.. 100 w.. unlimited.

WREC, Memphis—CP to increase power from 1 kw.
“to 1 kw. N.. 254 kw. D., change equipment.

15

WHBF, Rock Island, IlL—License to cover CP, change®

studio location and  equipment.

WHBL, Sheboygan, Wis.—Modification of license to
hange from 1410 to 1300 ke.. change N. from 3500 to
250 w.. sharing with WROK to unlimited.

WDAF, Kansas City—Modification of CP to inerease
from 1 kw. N., 2% kw. D. to 5 kw., change equipment,
axtend commencement date to 30 davs after grant and
sompletion date to 90 days thereafter.

KRE. Berkeley, Cal.—CP to install new equipment
and increase D. power from 100 to 250 w. Amended
and resubmitted as to equipment.

Page 44

WRBX. Roanoke, Va.—

Utah—CP 1210 ke.. 100 ‘w., unlimited. transmitter site

ACTIONS OF THE

(Broadcast Division)

OCT. 16 TO OCT. 30. INCLUSIVE

o]

tw be determined; NEW, Smith Broadeasting Co,

ing Co., Bellingham, Wash.~-

imi : ra, Tenn.—C 20 ke, 100 w., unlimited
P for new tion ©1420 ke, 100 w.. unlimited. txUlA(x)‘ad,\ltnn.‘ CP 1420 S . sl
i Walla Walla, Wash.—Modification of license to RBailey bros”‘bfm Diego, Cal.—CP 14601 'r\ .
) from D. to_unlimited. unlimited; NEW, Neth L. Leschman, Dallas, Te
Angeles—CP for new s 1200 ke., 100 w.. unlimited : NEW, Dr. \‘\m. J. Re
Amended to increase puower A & Wm. J. Reynolds, Jr., Selms, Ala.—CP 1500 k

. ¢hange equipment.
OCTOBER 23

. E. J. Regan and F. A. Bostwick. d b as

w., D.; NEW, A. L. Chilton, IE{{i]g’ore, Tex.—CP 1

100 w.. unlimited: NEW, 0. K. Broadeasting Co.,

ville. Ky.—CP 1200 ke., Y00 Wy, unlimited; NEW, g
Broadeasting Co., Clevelayd. O0.3-CP 1500 ke., 104
unlimited ;: NEW. Dudley J. npolly, Chuttancoga, 1.

WIXCW . ~ %0 1 . od: NEW., Caroli ;i
and Bostwick., Portable—Modification of CP for I—L P Iii‘.é()erlz;] lgﬂ (‘*LE%‘ 130%‘1122\'3100 i;_’.xvmlﬁna Ra
experimental broadeast station to change fre- ‘LC nlimited NIW Patrick J. Goode, New
from 40600 ke. to 31100 ke., power from 5 w. to ConneCP 970 Yoo 250 .. limited: NEW, Tose
nd ke equipment changes. T Ty L b 670k : e
,rilnfn\f:vlnl A\(q Ixsirbt)'. Boston, Mass.-CP for new Rlﬂrhy‘ l}n«.tonn Mvn (“J}"'"}f]x(;{'l\lc:, L;;;)u \::i" '
“tation 970 50 w. N.. 500 w, D., unlimited. Amended 15, unlimiteds NEW. Ulah Rudio Educations
o operate North .slnlz“lxx Uﬂlhl—(ll‘ 1-(1301' e 1 G(;\d'k“nhl i
WOV, York, N. Y.--CP to install directional NEW. L. M. Kennctt. Tnc tunapolis 800 ke, 1k
in:c:‘;n:\ 2 change time from D.. to untimited. Amended D. . Norman Baker. Muscatine, In..—CP 117

to unlinsited time except & to & p. m. - .

WDRC. Hartford. Conn.—Modification of license to in-
irease power to 1 Kw. kw. D. . R

WAWZ. Zarepath. . —Modification of license to
increase D. power from 250 to 500 w.

VROL, Knoxville. Tenn.—CP to increase

100 to 250 W

WFLA-WSUN. Clearwater, Fla.—Modification of spe-
cial authorization to increase power to 1 kw, N.. 5 kw. D.

KGRS. Amarillo. Tex.—Modification to change hours
specified to unlimited. 5

NEW. Hart & Nelson. High Point. N. C.—CP to erect
new station 1200 ke.. 100 w. D. ~ .

NEW. Eugene DeBogory Mildred English, d/b as
Dallas Broadeasting Co., Dallas, Tex.—CP for new sta-

5 kw., limited 0 a.m. to LS, 12 midnight to 3 5,
({CST); NEW, W. L. Gleason, Sacramento, Calif., exe.
mental, 1470 ke., 5 kw., unlimited ; WEEU, Readin,
-—Modification to change power and increase hours
1 kw. D. to 500 w. N,, 1 kw. D., unlimited; WTBO. ¢
berland, Md.—Modification of license to increase houn:
operation from LS at Cumberland to D. to LS at Daly
Tex.; WLBW. Broadcasters of Pa., Erie. Pa.—Conseny
voluntary assignment to The Miami Valley Broadgs
ing Corp.; WLBW, Miami Valley Broadecasting (o,
.Erie, Pa.—CP to move transmitter and studio fm
Erie, Pa., to Dayton, 0., and install new ante
11260 ke.. 1 kw., unlimited, no change): NEW, Eag
Broadeasting Co.. Pordand. Me.—CP 1210 ke., 100
unlimited; KSLM, Salem, Ore.,—modification of ¢

power D.

tion 1500 ke.. 100 w. D. to change equipment; change hours from day to %
W. Homer York, Lufkin, Tex.-—CP for new sta- limited ; extend commencement dngc and completion &
1340 ke., 258 w., unlimited. Amended equipment to 10 days after grant and 80 days thereafter resw

. s and transmitter site. tively.

WDAY, Fargo. N. D.—CP to increase power to 5 kw. . . .

LS. 1 kw. N. and make equipment changes. SPECIAL AUTHORIZATION:
W. Abraham Shapiro, Asteria, Ore.—CP for new

station 1370 ke., 100 w.. unlimited. Amended to fpeci- WPTF, WPTF Radio Company, Raleigh, ¥, .

fied hours.

Granted special temporary authorization to use pre
Heensed Western Electrie transmitter as auxiliarr i~
ing program test period. for period not to exceed )
9, 1934,

KGBU. Ketchikan, Alaska—Modifieation of hours from
specified to unlimited.

KPOF. Denver, Col.
w 1 kw.
Received and returned to the applicant: NEW, WMAN,
tne. 1Corp. pending), Manstield, 0.—CP for new
tion 1370 ke.. 100 w., unlimited ; WPTF, Ralcigh, N. C
License to ecver CP: NEW. Brothers & E
tield. O.—CP for new station 1370 ke.. 100 w

Modification to inerease D. power

MINRCELLANEOUN:

WQDM, St. Albans, Vt.—Application for CP to mx
station. heretofore granted. retired to closed files iz
want of prosecution: WCFL, Chicago. NIL—CP 1y »
stall auxiliary trgnmitter, heretofore granted, retn
to closed files as “applicants advised construction i
been abandoned;  WNOX, Knoxville, Tenn.—Gran:
modification to change frequency from 560 to 1010k
NEW, Frank Lym Jr., Boston, Mass.—CP for s
station 680 ke.. 250 w., limited time until LS at Ralez
N. C., heretofore set for hearing, dismissed at reg

Decisions...
. OCTOBER 16
NEW,

William J.

Sanders. N

w Britain, Conn.—
Py

Granied CP for new station. 1380 50 v D of applicant.

EW. Head of the Lakes Broadcasting Co.. Hibbing, Ty ca
Minn.—Granted CP for new station, 1210 ke.. 100 w.. RATIFICATIONR: N
unlimited. -

PAC. Port Arthur, Tex.—Granted license to move The Division granted the request to take depos'ilix'-
from Brownsville to Port Arthur, and changing hours by Cleveland Radio Broadcasting Corp.—(WJAY)
from sharing with KRGV to "D., on 1260 kc..:500 w.. support - of its

application for modification of licess
(Docket 2450). (Action taken Oct. 3.)

KPAC, Port Arthur, Tex.—Granted extension of p
gram test period for 30 days pending action on licex
application. (Action taken Oct. 9.) -

KGKB, Tyler, Tex.=Granted extension -of special te
porary authorization to operate specified hours for =
more than 60 days. (Action taken Oct. 10.)

WLBW, Dayton. O.—Granted special temporary &
thorization to use 50-w. testing transmitter betwee:'
and 6 a. m. EST not to exceed 30 days. (Action taiz
Oct. .

WSBT, South Bend, Ind.—Granted extension of
cial experimental authority to operate specified hown

subject to decision of Court of Appeals in re case of
olia_ Petroleum Co. vs. Sabine Broadeasting Co.,
ne. tKFDM) protesting the move of KPAC.

WBBM. Chicago—Granted modification of special ex-
perimental authorization for synchronous operation with
{FAB from local sunset, Lincoln, Neb., to midnight.

KFAB. Lincoln. Neb.—Granted modifieation of special
experimental authorization for synchronous operation
with WBBM from local sunset to midnight.

WCPC. Albany. Ga.~—Granted modification o change
hours from D. to unlimited (1420 ke. 100 w.).

KGIR, Butte, Mont.—Granted CP to make changes in
equipment : increase D. power from 1 kw. to 214 kw.

WEED, Rocky Mount, N, C.—Granted_ modifmation to from Oct. “11 to Nov. 1. (Action taken Oct. 1L) R
change hours from D. to unlimited, sharing with WEHC WGES, Chicago, Ill.—Granted extension of specid
N.: also to move studio.

temporary authorization fo operate specified hours 0¢
11 to Nov. 1. R . "
WGLC, Hudson Falls, N. Y.—Granted petition {7
CP to remove to Albany and approved transfer of ¥
per cent of outstanding stock.
WBAA, W. Lafayette, Ind.—Hearing postponed &
application to modify license by changing frequead|

KOGS. Marshfield. Ore:—Granted modification to
change from D. to D. and from LS. to 7 p.m. PST,
[eptember to November, December, January, March. with
100 . 3 |

KSEIL Pocatello. Idaho—Granted modification of CP to
move transmitter and studio; employ directional an-
tenna system; and extend commencement date to within
one day from this date and completion date to within
120 days hereafter, subject to decision of the Court of
Appeals and to further order .of the Commission.

KGGM, Albuquerque, N./ M.—Granted renewal to
April 1, 1935,

WHBI, May Radio Broadcast Corp.’ Newark—Granted
renewal to April 1, 1935,

WAIU, Columbus, O.—Granted renewal to
1935.

500 w. to 1 kw. at request of WILL and WBAA

WEHC, Charlottesville,
change frequency from 1350 to 1420 ke. and power i
500 w. D. only, to 100 w. N.; 250 w. D., unlimited &
time, sharing with WEED at night. N

NEW, Plattsburg Broadeasting Corp., Plattsbutg. &
Y.—Reconsidered and granted application for CP
Feb. 1, operate on 1310 ke., 100 w., D. only.

from 1400 ke, to 890 ke, and inereasing D. power fr[sit

OCTOBER 23

-paD, Paducah, Ky.—Grant:d CP to
,:}':ﬂl power from 100 w. to 100 w. N.,

: KI\;'l"f‘L' Jonesboro, Ark.—Granted modifi-
“atien CP to move studio ml‘_( extend com-
letion date to Nov. 1. .
"WwoW. Omaha, Nebr.—Granted modifica-
n CP extending commencement date to
o 1. and completion date to May 1. 1935
“{PEN, Philadelphia, Pa.—-Granted licens

.o cover CP, 920 koo 250 w., for auxiliary
ourposes. e, Wis—G de
wCLO, Janesville, Wis.—Granted consent

. voluntary assignment of license to
©

Gazette Printing Company, Ine.

NEW, A. M. Rowe, Inc., Portable,
Mobile (Fairmont. W. Va.)—Granted CP
bxp. Gen, Exp.) 31100, 84500, ' 37600,

0500 ke. 10w

SPECTAL AUTHORIZATIONS :

KSTP, St. Paul, Minn.—Granf:ed special
temporary _experimental authorization _to
operate with additional 15 kw. power D.
- KXYZ, Houston, Tex.—Granted extension
experimental authority to operate with 500
« Nov. 1 to May 1, 1935, .

KSO, Des Moines, —Granted extension
experimental authority to increuse power
w500 w. N. to 1 kw. D, Nov. 1, 1934, t,
- May 1, 1935.

SET FOR HEARING :

WHOM, Jersey City, N. J.—Conditional
jcense granted pending hearing; WDAG.
imarillo, Tex.—Renewal, hearing to be
weld at Amarillo, 'Tex., upon & date
w be set. Conditional license granted
pending _hearing. Charge . violation of
Sec. 316 of Communications Act of
1934; NEW, James D. Scannell, Lewis~
wn. Me.—~CP for new station 1210 ke.,
100 unlimited ; NEW, Ohio Valley
Broadcasting Corp., Parkersburg, W. Va —
CP for new station, 1420 kc., 100 w., uh-
limited; NEW, William G. Demuth,
Uhrichsville, O.—CP for new station, 1420
ke., 100 w. D.; NEW, Radio Service, Inc.,
Riverside, Calif.—CP for new station, 820
ke, 100 w. D.; WSYR-WSYU Central New
York Broadcasting Corp., Syracuse, N, Y,—

CP to move transmifter locally, change
equipment, increase power from 250 to
500 w.

MISCELLANEOUS:

WMT, Waterloo, Ia.—Granted consent to
twransfer 100 per cent of capital stéck of
the Waterloo Broadcasting Co. to the Cedar
Rapids Broadcast Co.. 100 per cent sub-
sidiary of the Register Tribune Co.; KGA,
Spokane, Wash.—Granted extension tempo-
rary authorization to operate on 900 ke., 1
kw. N, 2}% kw. D., subject to action
of U. S. Court of Appeals. Petition and
protest of KFPY against extension denied :
WMBH, Joplin, Mo.—Denied temporary
authorization to operate specified times ;
KSLM, Salem, Ore.—Denied temporary
authorization to operate specified times.

 RATIFICATIONS:
The Division Oct. 11 granted the Ore-

;| sonian Publishing Co. and Station KTAR.

Phoenix, Ariz., extension of time to Nov.
10. 1934, within which to file exceptions to
Examiner’s Report No. 1-2. X

KXYZ, Houston, Tex.—Authority granted
Oct, 13, covering the operation of Station
KIS on 2150 ke., 15 w., extended to include
Oct. 26 for Tuesday and Saturday nights.

WMEX, The Northern Corp., Chelsea.
Mass—Granted on OQct. 18 extension of
Frogram test period 30 days pending action
an hcen;g application.

e Division granted consent to the
transfer of 1,388% shares of common eapi-
?Sa stock of the Tri-State Broadeasting
vstem, Inc. (licensee of KTBS), under
suthority of Sec. 310 of the Communica-
f({ﬂnsiti:t of 1934, to .the Times Publishing

PTF, Raleigh, N. C.—Extended equi;
e , N. C. 2 D~
lxnoe?iz_yt 4 period for action taken Oct. 19,
ViSPD, Toledo, Ohio.—Granted tempo-
mry authorization. to conduct field inten-
survey tests with 250 w. portable
mitter, 1 and 6 a. m., Oct. 20 to

Va.—Granted application ¥|Nov, 19,

OCTOBER 30

KWK, ¢, Louis—Granted license to

Over CP; 135 3 W, T p -
is.. Uﬂlimited.o ke., 1 kw. night, 214 kw.

: WALR, Zanesville, 0.—Suspended grant of autherl
NMEIT FOR HEARING: ‘

Mich. WALR operates on 1210 ke, with 100 w. o
Application for removal set for hearing.

ACTION ON EXAMINERS' REPORTS:

NEW, Longview, Tex., Voice of Longvie\f;—‘(;g“
CP for new station 1370 ke. 100 w. D., reversing

NEW. F. N. Pierce. Tavlor. Tex.-~CP 1310 kc., 100 w..
unlimited; NEW, Mueller Amusement Co., Seguin, Tex.—
CP 1500 kc., 100! w., specified hours, 7:30 a.|m. to 2
0. m. and 4 to 10 p. m.; NEW, Calcasieu Broadcasting

Lake Charles; La.—CP 1500 kc., 100 w., unlimited;
W, Norman F. Storm, Centralia, Wash.—CP trans- .

: i 1k Ex. Report 559.)
itter site Yo be determined, studio to be located in Cen- iner R. L. Walker., (Ex. - T
?x]»xalia. ISOOOkc.. 100 w.. unlimited; NEW, The Ard- NEW, Chas. Henry Guithrope, Jr. Nacogdoches,

—-Denied application for new’ daytime station to OP:"
on 1420 ke. 100 w., sustaining Examiner R. L. ¥
(Ex. Report :571.) i

moreite Publishing Co., Inc., Ardmore, ©kla.—CP 1210
ke., 100 w.. unlimited;: NEW, Munn Q. Cannon, Logan,

to move to Toledo, because of protest of WJIM, Laniige

"+ unlimiteq,

BROADCASTING . November 1’19  Nfvﬂkmnynb‘t;r ’1,‘-1,934

CNW, Brooklyn, N. Y.—Granted mod-
d oo move trar&smitter locally
+ encement te t

“&congmetioq date 30 days. T Onee
JR‘;veDe:roxt—Gx;anted license to cover

T me cransmitter and change equi
V?ftL' 7a01ic.. 10 l{\;\ unlimited. e
: » Laconia, N. H.— icens:
chg\'er CP; 1310 ke., 100 (‘:':anlge‘i {XCEHEC
, Saem,. Oreg.—Granted license
station ; 1370 ke., 100 w., D.
nes  City, Okla:-—Granted ‘1i-
ng local move; 1200 ke., 100

Foa

"sreconsideration

KWCR. Cedpr Rapids. la.—Granted li-
cense covering| change in frequency 1420
to 1430 ke.. and increase in power to 230

w. night, 500 jw. LS. unlimited.

KGBZ, York., Nebr.--Granted license
covering changes in equipgient and in-
crease in powpr 300 w. night, 1 kw. L3,
to 1 kw. nighf. 2t: kw. LS.

WSMK. Dayton. Ohio—Granted consent

té  voluntary
WSMK, Inc.

WS8MK. Dayton. Chio. and KQV,
burgh, Pa-—Granted extension of
temporary experimental
operate simulfaneously
5:15 p.m. to
Dec. 1. 1934,

WBBR. Bréoklyn.—Renewal of license
granted on a|temporary basiz only. sub-
ject to such action as the Commission may
take on pendihg renewal.
phis, Tenn.—Same.

KGA. Spokane, Wash.—Renewal of Ii-
cense granted|on a temporary basis, sub-
Ject to such agtion as the Commission may
take on pending application for renewsl.

WGES. Chjeago.—Renewal of license
wranted on a |temporary b subject to
decision upon pny applications pending af-
fecting this sfation. particularly applica-
tion of Hoosfer Broadcasting. Inc.. for
facilities, as well as upon the renewal ap-
plication. WSBT, South Bend, Ind.—Same.

WAAB, Bgston.—Present license ex-
tended for 3 months, on temporary basis,
subject to action on renewa! pending.

Set for hearjng: NEW, Samuel L. Finn..
Dayton, 0.—CP for new station: 1

assignment  of Jicense to
Pitts-
special
authorization 1o
with KQV from
2 midnight, EST, Nov, 1 to

@ ke..

250 w., unlimited;: KGKL. San Angelo.
X.—CP to |change transmittér locally:
change frequeney from 1370 to 940 ke., and
increase power from 100 w. N., 250 w.
LS, to 500 w| N. 1 kw. LS; KABC. San
Antonio.—Spegial experimental authority

to change frepuency experimentally from
1420 to 1310 jk NEW, “Hotel Eagle,”
Eagle Pass, ex.—Authority to transmit
programs fro Hotel Eagle. Eagle Pass.
Tex., over XEPN, Piedras Nagras, Mex.

WTJS, Jackson, Tenn.—Hearing sched-

uled for November 12, continued indef-
nitely. , Memphis.—Same.
2 Milwaukee.—Reconsidered and
rranted reques{ for an increase in daytime
power from 21 kw. to 5 kw.; no change
in night power|which remains at 1 kw.

WMBK, Joplin, Mo.—Reconsidered and
granted modifidation to change hours speci-
tied to unlimitéd.

WBAA, W. Lafayette, Ind.—Reaffirmed
erant of June| 29, for modifieation of li-
cense changing[ frequency from 1400 ke. to
390 ke., and increasing day power to 1
kw. LS, following withdrawal of the pro-
te: f WILL

WKBF, Indianapolis, Ind—Reaffirmed
action of June (29, 1934, granting unlimited
time.

WEBR, Buffalo.—Redesignated for hear-
ing amended application for CP to author-
ize change in| frequency to 200 ke. in-
crease in power to 1 kw.. and reduce
hours of operation from unlimited to sun-
set Dallas, Tex|, and to install new equip-
ment.

WALR. Zanesville, Ohio.—Suspended
grant made Qct. 12, for removal from
Zanesville to Toledo, to operate on 1210
ke, 100 watts., because of protest of
WHBYV, Anderfon, Ind.. application desig-
nated for hearipg. :

WFI, Philadplphia.—Denied request for
reconsideration; of application to increase

i@

‘vnight power from 500 w. to 1 kw., on 550

ke.. sharing time with WLIT.

WLIT, Philafelphia.—Denied request for
of application to increase
night power frpm 500 w. to 1 kw., on 360
ke.. sharing time with WFI.

KCRC, Enid] Okla.—Denied petition to
reconsider actign designating for hearing
modification of |license to change frequency
from 1370 ke. to 1360 kc., increasé power
from 100 w. 50| w. D., to 250 w. day and
night : unlimited.

WAVE, Louisville.—Denied petition to
intervene in the application of O. K.
Broadeasting Cq., Louisville, Ky., for new
station. 1200 ke., 100 w.; unlimited.

Action on Examiners’ Reports: NEW—
Lawrence B. Amelung, Washington,, Mo.—
Denied applicatipn (Rep. No. 1-6) for new

station 1420 ke., 50 w.; unlimited. Exam-
iner sustained.
NEW, Gino Amatucei. Latrobe, Pa.—

~ Denied application (Rep. No. 1-7) for new

station 50 w., 1210 ke. D., sustaining exam-
iner, :

KGHI. Little Rock,: Ark.—Denied appli-
cation, (Rep. No. 1-11) for special au-
thorization to operate with 250 w. unlim-
ited, in lieu of |100 w. and 250 w., sus-
taining examinep. :

WBAA, W. Lafavette, Ind.—Ticense ex-
piring Nov. 1 pxtended on a temporary
basis only to Dec. 1, pending receipt
and/or action oh application for renewal.
WLAC. Nashville—Same.

. Examiners’ Reports . . .

NEW, Julio M. Conesa, Ponce, Puerto
Rico.—Txaminer| Walker recommended (Re-,
rort \No, 1-10) that application for CP on

., 100 wl ‘N.,“250 w. D., specified
hours be  granted.

ST
WXNBR, Mem-’

A TELRVISION PROPOSAL’

Dr. O. H. Caldwell in Electronics

T'ELE‘VISION is here, and ready for the publie, so far as receiver tech-
nique 1s concerned. There can be no doubt of that in the mind of any-
one who has made the rounds of laboratories where serious work is being
done. Television pictures today are clear, well illuminated, and compare
in quality and detail with home movies. T : )
But the transmission problem in television introduces tremendous-dif-
ficulties, chiefly finanecial. To provide television programs throughout
the country would require an initial investment, estimated at fifty to
two hundred million dollars or more, ' i

This sum seems staggering to private capital.
that is handing out billions for purposes that seem less constructive,
even 8200‘,000.000 for television is not unthinkable.

T_elevls.ion transmitters really have a sounder claim to government
ﬁnancm_g, in the present unemployment situation, than do many other
enterprises that have received generous federal aid. For each television
transmitter built will be the means of initiating the manufacture of
thousands of television receivers, involving starting up factories, restor-
ing employment, and injecting vast new impetus- into the lagging ma-
chine of national business. Indeed, television may be the long-sought
“new industry” to pull us out of the depression. ' )

. From a social and governmental standpoint alone, the implications
of nation-wide television are tremendous. What would it mean, for ex-
ample, to further national unity of thought and purpose, if at the time
gt t}ét; President's delightful fireside chats, he could be seen as well as

eard’ i N

But how many

But to a government

s . homes wiﬁ purchase television réceivers at $200 to
3300 apiece, under present canditions, one naturally asks. Already a
pgte1~nally~_minded government has provided for financing these ‘tele<
vision receivers, under the terms of its Tennessee Valley Authority, which
is empowered to make long-tezm loans for the purchase of home eléctri-
cal appliances, and at the discrétion of its directors, to make such loans
available to citizens in all parts of the country. «Thus the New Dealers
solve the problem of aiding the customer to buy.

To many conservative radio and electrical men, this picture of wide-
spread government aid to our new infant prodigy of television, will seem
repugnant. But other less worthy causes have already sought federal
aid and have prospered. If mation-wide television ean come only with
government aid, perhaps scruples of old-time rugged individualism must
be forgotten, and this 1935 miracle of ours be ushered in by new-deal .
financial methods. . :
. At all events, television, large in its employment possibilities, is now
“waiting at the gate” of a world that has long sought a new industry to, -
pull it out of the depression. o

TWO ESSENTIALS

FOoR QUAL ITY TRANSMISSION

Typé: 234
MODULATION
METER

Designed For:‘l Gontinuous
Program Monitoring
A. C. operated
High Speed Meter
Low Cost—$80.00

Also Available With '
« Peak Indicator and Counter '

Type 235 :
DISTORTION
METER
Direct. Reading on Meter »
Complete A. C. Operation

Built in Tone Source

Self-contained—No External
Equipment

' Complete Details on Request , L

RADIO RESEARCH CO0.. Inec.
9th and Kgarny"Stregté‘ N. E. Washington, D. C. -

Maintenance Equipment

l Complfzte Engineering Service o
|
\
|
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Labor Seeks Half WNYC to Be Continued Commercial Radio  Coca Cola Campaig |
Of Radio €hannels OnNow “Omnl_"_‘f}‘ldlpléﬂ Mourns McClelland * $253, 5058 B0t N : , - L | IS — §

ONE OF radio’s times weekly transcription gy
" on WCKY, Cihcinnati, whi
cludes e\temwg prize and j
mium tie-ins.  Featuring
Mack and Jimmy and their R
the-World Club,” the quarte
programs were produced by R
MeceIntosh & -&s>oc1ates, Lo
geles. Coupons in 6-bottle ca
| and 24-bottle cases of Coca
the fi radio will entitle voungsters to men
network,  signed ‘ ship in the club and to prizes,
off with the pass- Mr. McClelland as pictures, stamps and tovs.
ing of George I, yun through the Fall and Wi
AMeClelland, former vice president  the progrant  has  been sp
and general mananer of NBC on \Iond‘x\s through Fridays at
Oct. 12, Why “Mae,” as he was o, 0. Mashburn, Cocg
known, to a host of friends and 171e~1dcnt in Cincinnati, arra
erassociates in radio, took  fup the program and placed
fo by his own hands may  yeeount direc
be learned, but it is known ;
had his heart -in a new APPLICATIC for a new 1 > ! . ‘.
N hlefiltlhlg(ii network which \\‘ht station in St Lclsulb on
| materiatiz . ke, with 100 watts, unlimited
ned from NBC on  \eas filed with the FCC ‘Qet. =
. to start his new net-  yyilliam H. West, manager
he incorporated as  [QD, in that eity. R
B M“u cutm«" Stations  Corpora- ’ )
tion. He had confided in few peo-
about the project, other than

tmm time to time that C LA SS IFIE

ress s being made and that
vcmm \x ould be launched this ADVERTISEMENT
He had rejected a high-
ried post and a partnership in 5 Classified tacilvexﬁsemeng;
e ortisi 3 v ROADCASTING cost Vc per wor
e advertising agency. each insertion. Cash must aceoms

A . of 1. Convention Asks ! {
Clear Wave for WCFT most beloved fig-
ures and the man
who “invented”
the commexcial
radio program
and contributed
largely to the
formation of the

his
never

he

39 years old, George Ford pany order.
\I&Cled ind became intimately as- Forms close 28th and 13th
seciated with broadeasting in 1922, month preceding issue.

o

PROFESSIONAL
DIRECTORY

when he took over the management
of WEAF., In 1926, when NBC
was formed, he became its vice Help Wanted
president and general manager, ; — PR - ) ..
and 1e S aPry . et vie g 1- Salesmen in key centers to repres 2
and ldtt‘} served as first v ice presi- 3NN ¥ established producers
dent, ‘assistant to the president, {yical transcriptions. To the right
and a few months before he re- we offer a . selling plan for comm
', recom-  signed as vice president in charge {’:S\!lg“;} ?(?;*t\ l?zel‘g"htm;’xfrlin“b“:“e
3 . & & o POQ a T

\e"(,oanul Pf sales, In 1922, a }O}.}th of 28, and special series. Only men of v
on the FCC  he suggested the formation of en-  ability should apply and be able 1o f
y (50) per cent of all  tertainment units to be named and  =If Commission basis only. Wr \
ies will be allocated to  sponsored by nationally advertised Bo¥ %% BROADCASTING. :

%eaue*_b\
n, v\9~h1ng&on legisla
ex:tatne of A. F. of L., reads:

“Your committee i
}A_‘L\SKY & BAILEY mends that the Ex

be ted to pet

BOSTON « SPRINGFIELD

]

An Organisation of
Qualified Radio Engineers
Dedicated to the

< . - < organizations™ or to associations products—an idea that proved - - . :
s 4 ! i B proved to ns Wanted p |
bAEI?‘ ICE_OF BROADCASTING oper aE”‘“’ upon a non-profit basis, e the foundation stone of Amer- Situations :
National Press Bldg., Wash..D.C. s =t >130Lm‘1.1t L;qune neces- jcan broadeasting today. Four Anedlm “the-Capital, Radio ;;e“s R;“{" ‘
ary to accomplish this purpose vears later he was l'espo.nsible for o, Has been in game since Stone 1]:]_/]_
dequate legislation be intro- ihe frst netivork‘. Radio News. Adept at scentin . ® e I

. ” adroit at seizing upon it; superb
T. A. M. CRAVEN

a

d in Congress. Funeral services were held Oct. tinz it over. Has done nation-wide
N S Vo ton mew:

Consulting Radio Enginser respondence out of Washingto

Allocation Engineering

language, incorporated in 13 'in New York with-many of the [P0 i Yut would like to break int i . ’ : R

port of the committee, was nation’s leading radio figures par-  green pastures. A station keen to co

Commercial Coversge Survers ado pted unanimously. The con- ticipating. An honor uard from cial value of good local radio coverag . . . -
“intenne Installntions ~ | vention also adopted the proposal P el Servien Hiivertising e him to the ereater oy of all o * The gentleman speaka the truth. Daytime radio on  to look into daytime radio on WBZ and WBZA
M?m;Lete Engineering Survess ﬂ‘;z‘t th Executi - " - 2 ~, f Alzo able to double in pub icity com - .

s National Press Building, et cutive Council be in-~ Group of the Army Officers Re- ¢ any other kind of station writin "WBZ and WBZA is truly.a real buy Not only does Currently, daytime constitutes 67% of the local -

ee

. strueted to yare t - are < . ¢
Washington, D. C. l et prepare transcriptions 1\91\9 Corps attended to pay their references. Box 233, BROADCASTIN .

! _of ‘ uno.m:ml material for organ- t respects. He is survived by News Commentator, Continuity
ized labor “so that these will be his widow, Mrs. Mabel Kent Me- Publicity  Man,  with  distinguished b
. available to all broadcasting sta- Clelland, and two daughters, Jean, ground of radio and newspaper work 2{
GLENN D. G[LLETT 1 10, and Betty, 7. New York, Chicago, Baltimore and =&
' P . western cities. Likewise special events*
Comsulting R.:J,o Ergineer nouncer of ability. Appreciate &

S 1 f outst:
Synchronization Equipment Design. Field tunity to outline an array o

Strength and Station Locatien Surveys d'uil\] broadcasts which quv I:ntdxof
Antenna Design Wire Line Problems and listener interest to any station

237, BRoa
Ngtional Press Bldg. Washington, D. C. 7, BROADCASTING.
N.Y.Office: Ewnglewéod, N. J.
A
s ! . ~ - -

P 4 LTL GODLF )f Cer Will go . anywhere. Box = N
o and AssociZies FREQL ENCY ME;&SURIN G SERV ICE Bumncmn\-‘c go _ any ¥ :
| Radio Engineers Salcsman—four vears experience—t"

Montelair. \' 3. . - Many stations find this exact measuring service of great g:);:n %i?egggibusgfxzqtlz};\a year O;lm?an 5: N ATI ON AL B RO ADC A STI N G C O M PA N Y I NC [

value for routine observation of transmitter perform- statipn.. Also announces. Inquiries

it reach a “eclass

market coniposed‘ almost entirely  sponsored time of these. two stations—proof beyond ,

) » . R T . . . .
of women; but is available at a “mass” price —  question that advertisers are reaping a harvest from

one-half evening rates. If you have products that  the "goldexi“" daytime hours.

appeal to New England women such as foods, For interesting details on the part that daytime 4 :

drugs, cosmetics, clothing, furniture, electrical ap-  advertising can play in your advertising plans,
pliances, to mention only a few, yqu will do well  contact either station or any of the offices below.
o

Young man desires position with stats
as piorzram or station manager. Prog

irecdtor of 3 stations for past 3
experience, announcer, thor

n, announce sports, handle

e

%

Phomne Montclair 2-7859 ance and for accurately calibrating their own monitors. vited. Write Box 238, BROADCASTING _ A RADIO CORPORATION OF AMERICA SUBSIDIARY
h £ 7 ] N Prpduction Man., Small station e N
e e | MEASUREMENTS WEEN YOU NEED THEM MOST | DELTRESZE . NEW YORK # WASHINGTON + CHICAGO * SAN FRANCISCO
Yational Siandard of Frequency of the ) R. C.-A. COMMUNICATIONS, Inc. %}ﬁ;ﬁ?; — WEAF & WJZ WRq & WMAL WMAQ & WENR KPO, KGO & KYA
tavous leased adre service, ' Commercial Department ' lr’zeatierz;slrgngggiiﬁf}z.immm - SALES REPRESENTATIVES AT: B STONd e SPRINGFIELD, M WEB .
w,sh;i'é‘i;‘: heiitate. of Tachnolo * BADIO CORPORATION OF AMERICA SUBSIDIARY M PITTSBURGH—KDKA * CL};V};LA\D_V;T.\\I‘P . E\ZVER KOA o i ASS.—WBZA SCHENECTADY—WGY
st B e 66 BROAD STREET NEW YORK, N. Y. | _ Warted—Modern Standard 1 k. i - R A © PORTLAND, ORE.—KEX ¢ SPOKANE-KGA ¢ SEATTLE—KJR

mitter and studio speech input equIPFE&
Box 234, BROADCASTING.
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November 1,1934 + BROADCASTING o Page 47
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VI‘ HE new OP-1 Remote Pickup Equip-
ment, complete in two conveniently
portable carrying cases—with the new
30-4 Inductor Microphone—specially,
designed to produce studio quality for
outside pickups. :

N6 longer need remote programs suffer
in quality—now, with a range of 60 to
8,000 evcles, this modern equipment,
gpecially developed for the purpose.
produces quality rivalling the best studio
equipment—and excelling many of the
studio equipments in:use today.

The amplifier-control unit of the oP-4
equipment is designed with all controls
conveniently arranged—even to the illu-

Send for
BULLETIN 43
“which describes in de-
tail this unusudlly ad-

ranced type of remote
Pickup Equipment.

WA Amar aanradinhictorn com

| bigh quality
. outside pz'ck-up

minated volume indicator. The batter
carrying case has convenient space pro.
vided for the flexible cords, micre.
phones, and headphones.

The quality of the new 50-A Inductor
Microphone, which has been produced
to withstand the hard knocks of outside
pickup service, rivals the best studio
microphones, and is second only to the
more expensive Velocity Microphone.
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