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83.00 the Year
15¢ the Copy

Canada and Foreign
84.00 the Year

nesr o Station
37
the Public aince 1920
hore Locald and World Fvent: .
[ Jperis, . .

‘A new cycle of radio achieyeinent! On November?'2,
1934, KDKA, America’s Pioneer Radio Station opened
new studios in the Grant Building. Artistically and
technically they are the last word in eﬁiciency, insuring,
even more toneful and faithful 1'eprodx§é”tion of your

programs and commercialicredits. Use KDKA for results!

Abore illustration is a photograph of window display
in main lobby of Grant Building, Pittsburgh, Pa.’

ITTSBURGH
DCASTING COMPANY,

* CHICAGO * SAN FRANCISCO

MAQ & WENR . KPO, KGO & K’
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Most Powerful lh the World

At all homs V\L\\ has \uh a great portion
"~ of the national radio audience that no national
radio campaign is complete without it. By itself
WLW offers a vast radio audience in the center of

l.ll I I. l B H n n n t n sr _ America’s best market.”

. THE CROSLEY RADIO CORPORATION

- P “ I l n n E l P H I n . FOWEL CROSLEY, ye.. President CINCINN AT
i | E
‘FROM . ', | ,
"DECL E MBER 3 rd
Beumnms

l. II'II'IERI'EIIIG OVER HALF R MILLION LISTENERS

KYW becomes the new thladelphla outlet of NBC's
Red Network! There being over a half a million
inveterate NBC listeners in the Philadelphia area,
KYW is the first station in radio history to broad-
Ol THE ~ cast its incnifgurcxl proquam to a ready—made’

RED NETWORR

an

audience of a size to interest alert advertisers.

i November 15, 1934
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Every schoolbov remembers his aston-
ishment when he learned that if a tree
fell down in a desert and there wasno
one there to hear-it fall—it wouldn’t
make a sound.

The fourteen cifies covered by the
American Broadcasting Svstem shop-

‘e o.an abundance of ears and

pocketbhooks . .. no stony pastures

buying centers of the: United States—
a concentrated coverage in metropolitan
ce'ant‘ers where there are ears to hear
your program and pockétbooks to buy

_what vou have to sell.

ping areas represent:86% of the total

population residing in and around cities
0f 25.000 or more in the basic area—
;. and approximately seven million radio

~~ homey in seventeen of the principal -

*

AMERICAN BROADCASTING SYSTEM, INC.

{

. : *

<>

N

1697 B‘road‘wtly . ‘N‘ow

And at a cost so low that, for the first
. o T qe
time, network broadecast, with ‘live

talent,
modest appropriation.

Irﬁ*estfyour radio dollar without waste
—Dbuy ! listeners, not landscapes.

i

g
W.VA. l&ﬁﬁﬁ_@%w;\manq‘°“

‘1s within reach of the tmost

i)

Within the service
areas of the American
Broadcasting System
outlets there are as
many radio equipped
homes as there are in
the entire shaded area.

i

York City

N '

N

Published semi-monthly 'by BroADCASTING PUBLICATIONS, INC.. 870 National Press Building.

at the Post Office at Washington, D. C.; under act of March 3, 1879

‘Washington, D. C. Entered as second clui matter March 14, ms.k
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Broadcast Advertising /

WASHINGTON, D. C.., NOVEMBER 15, 1934/

$3.00 A YEAR—15¢ A COPY

New Congress, Cmﬁplexion }Changed by Election, Will See

Renewal of Conflict Over
. LEGISLATION to regulate the sale and ad

rtising “of foods,

drugs and cosmetics, rather than class allocations of broadcast

facilities, promises to be the major conflict.i

which radio will

be involved at the coming session of Congregs. )
Several of the arch-enemies of commercial radio who have

championed the causes of educational, religious and labor

groups for slices of the broadcast band wereJdeleted from the

Congressional roster in the nation-wide elec

ions this month.

But returned to the Senate was Senator Copeland (D.), of New
York, co-author of the so-called Tugwell-Copeland bill for a

new food, drugs and cosmetics law, which was defeated during

the last session despite five separate legislative attempts in
the form of substitute bills to jam it through. .
-That a new and even more vigorous battle will be waged by

protagonists of legislation following the

1gwell theory is

strongly evident. At his office in the Capito]l Nov. 9, Senator
Copeland informed the writer that he would|introduce a new

measure shortly after Congress
he said, the bill will be similar to

his last measure, which drew fire

from the several major industries -

affected and brought to Washing-
ton' the strongest array of food,
drug and cosmetic manufacturers,
media executives and advertising
agency heads ever mustered
against a single piece of legisla-
tion. .
Believes It Will Pass

SENATOR COPELAND declared

“fthat he has engaged, to draft the

new measure, Ole Salthe, for many
years director, of the Bureau of
Foods & Drugs of the New York

Department of: Health, which the .
:| Senator himself headed earlier in

his career. He declared he con-
fidently expected the legislation to
pass dp;ing»the session, despite any
opposition from industrial forces.
When Congress adjourned last
June without acting ‘on the final
Tugwell-Copeland draft, the New
York Senator predicted that a ‘“far
more drastic measure” would be
introduced in January, sponsored
by the Department of Agriculture
ind under the immediate direetion
f)f Réxford Guy Tugwell, Under-
secretary of Agricglture, then iden-
é‘ﬁed as “No. 1” nian in the Presi-
ential “brain trust.” Simultane-
?IIIISXY, Prof. Tugwell announced
at the administration intends to
gt through a “satisfactory law.”
e blamec} “opposition of the in-
terests which would have been con-
trolled by the legislation” as re-
Sponsible /f?r its failure. Since

Novemdpei'_ 15,1 934

‘| convenes Jan, 3. In general terms, .

" T
then Prof. Tugwell has been dis-
patched on an| European agricul-
tural mission, from which he has
not yet returned. .

Changer in- Senate

MEANWHILE

4 a combination of
factors tends t{

support the view
that the new Cdngress will not run
rampant on the subject of class-
allocation of facilities, which ad-
mittedly would seriously ecripple

“the service of |commercial broad-

casting. Eliminated from the Sen-
ate by ‘the Democratic landslide
are such figures as Hatfield of
West Virginia,| co-author of the
Wagner-Hatfield amendment which
would have alldcated 25 per cent
of all facilities| to so-called non-
profit groups; Fess of Ohio, who
fathered the first educational-radio

-bill four years algo for 15 per cent

of all facilities; Hebert of Rhode

Island, who sup}iorted the Wagner- -
a who introduced °

Hatfield Bill
several copyright measures which

"would have prov(ided for automatic

+

ROADCASTING

copyright of muysic with resultant
serious danger/{to users of such
musie, and several other members
of the upper hohise who voted for
the Wagner-Hatfield amendment.
In the Housej|the leading radio-
baiter—McFaddgn of Pennsylvania
—went down to |defeat after a 20-
year tenure. ne of the most
bitter opponents|of commercial ra-
dio, he launched repeated attacks
upon networks |and stations ' and
demanded a halfidozen different in-

. vestigations, all of which .came to

ood and Drug Control

naught. He also espoused the se-
quel to the Wagner-Hatfield amend-
ment in the House, but it died in
committee. Also departing from
the House is MecGugin of Kansas,
who on occasions
the subject of radio.

Committee Heads

SUCCEEDING Senator Dill, co-
author of both the Radio Act of
1927 and the Communications Act
of 1934, as chairman of the Senate
Interstate Commerce Committee,
charged with radio regulation, will
be Senator Wheeler (D.), of Mon-
tana.
Merchant Marine, Radio & Fish-
eries Committee will remain with
Rep. Bland (D.), of Virginia, while
the House Interstate and Foreign
Commerce Committee, which also
shares in radio legislation, will con-
tinue under -the chairmanship of
Rep. Ravburn (D.), of Texas, un-
less he succeeds to the now vacant
speakership. In the latter event,
Rep. Huddleston, Alabama Demo-
crat, will be in line for the post.

On the Senafe Committee there ¢

will be five vacancies—those cre-

ated by Thompson of Nebraska .

and Dill, Democrats, and Fess,
Kean (New Jersey) and Hatfield,
Republicans. On the House Inter-
state Commerce Committee there
will be -three vacancies—Maloney
of Connecticut, who moves into the
Senate, Milligan of Missouri and
Marland of Oklahoma, who was
elected governor. A half-dozen va-
cancies exist on the House Mer-
chant Marine Committee.

Unknown quantities, insofar as-

T
l

Announeer in Congress

KARL STEFAN, for 12 years
chief announcer of WJAG,
Norfolk, Neb., was elected to
Congress on the Republitan
ticket Nov. 6, and will be the
first practical. broadeaster
ever elected; to either house
. of the national legislature.
- Despite the Democratic land-
slide in Nebraska, he was!
elected with \an overwhelm- .
ing majority, defeating the -
incumbent Democrat, Rep. !

Edgar Howard.

i

!

has run wild on -

Chairmanship of the House.

 cilities,

Tugwell Bill to OvershadOWWave Plan

By SOL TAISHOFF

radio is concerned, in the Senate
are the newcomers Rush Holt, 29-
vear old Senator-elect from+~West
Virginia, who defeated Hatfield;
Schwellenbach of Washington, who
succeeds Dill, and Bilbo, of Missis-
sippi.  The first two are identified

.as- government-ownership rhen on

utilities, while Bilbo is still the sub-
ject of much conjecture about his
attitudes. :

In Senator Guffey (D.), of Penn-
sylvania, the -Senate acquires a

member already conversant with

radio. The man who defeated
Senator David A. Reed, Republi-
can stalwart, Mr. Guffey has been
identified with the activities of a
mber of Pennsylvania stations in
a political way and has often visited
the FCC in recent months. - !

Allocation Problem

ONE OF THE first radio matters
to greet the new Senate will be
the FCC report a%swering the man-
date of the previous Gongress that
it inquire into the merits of pro-
posals that a portion of the avail-
able radio facilities be allocated to
the so-called. non-profit groups.
The report, along with other leg-
islative recommendations from the
FCC, is due'Feb. 1. Upon it, pre-
sumably, the mnew Congress will
base any amendments it may deem
necessary to the act which created
the FCC. .

The Broadeast Division of the
ECC concluded hearings Nov. 12
pursuant to the legislative mandate
and asked all parties to submit
final briefs by Nov. 26. These héar-|

" ings—the most exhaustive on thg|

subject of radio ever held—began,
Oct. 1 and more than 100 witnesses)
testified. - The preponderance of
the testimony unequivocably supp
ported continuance of the existing;
system of broadeasting and depre-!
cated any moves, legislative or

. otherwise, which) would hamper the|
© present structure.e :
igolated "from - alll [*

Practically
others who appeared was the Joy|
Elmer Morgan-controlled National|

Committe€ on Education by Radio, -
which originally “lobbied for gov-| |-

ernment control of radio but sud:
denly revised its campaign down-
ward for just a!portion of the fa-

only to gyrate upward)
. again during the last fortnightit

-

when, it thought the Administra-_ |
tion, through .the Tenpessee Valley ||
Association, fostered government!'

ownership. . .
Thoroughly disavowed by edu-
- (Continied on page 46)
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. supper and reception for members.

Open Discussions
To Feature Session
Of ANA Nov. 1921

Many Round-table Gatherings
Atlantie City
oortanee  to  radio
National
lantic City
oup meet-
radio as
tium, scheduled
Zor Monday evening. Nov. 19, At
s on the following morning,
sed, will be a general dis-
of the division of the ad-
do covering news-
nag nes, radio, direct
and other promotional me-
The rgMiq speaker at the
on is unnamedNOT
de Dr. George ﬁ Ga
. who will talk on cowipara-
tive costs, and John Caples,
subject will be preparation of

Scheduled at

an adver

Discussion Topics

THE CONVENTION will open
Sunday evening, Nov. 18, at the
Ambassador Hotel, with a buffet

The initial business~ session Nov.
19 will be devoted to topics con-
<erning buying of advertising, such
as copy testing, advertising agency

compensation, and association af-

fairs. Election of officers-also will
be held. The speaker at the closed
luncheon Monday will-be John Sco-
ville, of the Chrysler Corporation.

In addition to the radio group
meeting, a half dozen similar ses-
sions covering other media will be
held Nov. 19, with radio likely to
crop into the discussion. These
idclude department store merchan-
disig; ‘drug and toilet articles;
grocery products; industrial adver-
tisers; insurance; petroleum and
paint and hardware. Executives
prominent in each of these indus-
trial lines have been designated to
lead the group discussions.

Open Meetings

OPEN MEETINGS will begin with
a luncheon Tuesday, after which

open business sessions will be held -

that afternoor and the following
morning with invited guests of the
"ANA among agency heads, pub-
lishers, ‘and other professional
groups.- The Tuesday Iluncheon
speaker will be Willard M. Kip-
linger, - who heads'the Kiplinger
Washington Agency. His topic
will be “What’s Ahead in Wash-
ington:.” The balance of the ses-
sion' will be devoted to legislation
affecting advertising and sales.
The annual banquet will be held
Tuesday evening.

At-the open session on Wednes-
day morning, Paul Hollister, ex-
ecutive vice president in charge of
publicity for R. H. Macy & Co..
will be the first speaker.. Follow-
ing him, Dr. Miller MecClintock will
describe the mew method evolved
from the past two years research
work which he. has headed up of
determining trading areas and es-
tablishing the relation of traffic
flow to trade expectancy at any
given retail location. Lee H. Bris-
tol, a past president of the ANA,
will then speak as a trustee of the
Agency Compensation Study. Fol-
lowing him, President. Allyn }e-
Intire of the association, will make

an important announcement on fu- |,

Page 6-

This Radio Life

This Radio game is sure funny

1t actually hands me a kick
You're in it today
Tomorrow you're gone
You never fird out
What you did that was wrong
It’s the same if you're talking
Or singing a song

The way you lose out makes you

sick.

3

Ypu work for a client that likes you

You get along great for a while
Gee, but you're happy i
You think you're all set H
You think that your troubles H
Are over, and yet,
All of a sudden
You find you're all wet

Your character is out of style.

There must he a reason or purpose
Perhaps it is something vou lack
You try very hard
To make it worth while
You give them your hest
You work with a smile
Then you find that
missed
What they want by a mile.
‘No wonder the future looks black.

You've

Auditions are given for nothing of
course -
That custem vou learned at the
start
So you read and rehearse
Then vou audit. it’s sold
At last the old world
» Does not seem black and cold
So you ask when you start
It is then yon are told
A relative will play the part.
—Paul Hamilton Baker.

A N

ture association plans and policies.

“I consider this to be onme of
the most important meetings the
ANA has ever held,” said Presi-
dent McIntire. “The program com-

‘mittee, headed by R. J. Flood, has

done a thorough job in arranging
a program built along specifica-
tions laid down by members. We
shall concentrate our talk and our
discussion of problems directly af-
fecting advertising and sales pro-
motion.

“One of the most important fea-
tures in the program will be the
group meetings. These afford an
all too rare opportunity for adver-
tisers to meet with those in their.
own industries -and, seated around
a table, to talk out problems pe-
culiar to that industry. In our gen-
eral sessions:we discuss general
topics; in the groups those topies
are discussed as they apply to spe-
cific industries.- In addition to the
speakeérs on the program who will
speak ‘on radio, the Program Com-
mittee has, in response to a re-
quest from members, arranged for

-a radio group meeting on Monday

evening.

*We have allowed more time
than usual for open sessions. " It
is our feeling that the problems of
the advertiser and the agent and
the - publisher "are so intertwined
that more time should be allotted

“for a mutual > discussion. of them

and for a discyssion of the good of
advertising a§ a whole. Conse-
‘quently, we have invited many: of,
our friends to be present at the
sessions on *Tuesday afternoon and
Wednesday morning as well as at
the banquet on Tuesday evening.”

Phillips Oil Account
PHILLIPS Petroleum Co., Bartles-
ville, Okla., is broadcasting drama-
tized flashes during the day and
evening over 33 stations in the ‘mid-
western, mountain and southwest-
ern territory. The programs
started Nov. 3, to last 20 weeks,
with Lambert & Feasley, Inc., New
York, placing the account. :

Thomas Goes to WCA

CHESTER
THOMAS, pro- )
gram manager of
WINS, N;w York,
has been ap-
pointed acting
general manager
of WCAE, Pitts-
burgh, succeeding

Jack Stewart,

who resigned.

Both stations are Mr. Thomas
operated by the’ .

Hearst radio enterprises. Mr.

Thomas, prior to joining WINS,
had been with WLW, Cincinnati.
The appointments were made by
Jesse L. Kaufman, geix}eraé tr}nan-
ager of the Hearst radio stations.
ing Stewart, who joined WCAE
several months ago, was formerl_y
with WFBR and WCAO, Balti-
more. His future plans are not
known. :

Tea Program Extended

CONGUIN Tea-Co., Los Angeles,
has recorded a test series of seven
15-minute. programs which- were
distributed to a list of coast and
mid-west stations early in Novem-
ber. Lockwood - Shackleford Co.,
Los Angeles, handles the account.
Transcriptions were made at the
Freeman Lang studios. The prod-
uct, a Southern American herb
drink, is advertisedq with a series
of dramatic episodes woven around
historical sequences in that coun-
try. Ralph Lockwood, of the
agency, wrote the script with De-
Witt Hagar as narrator. The Con-
guin firm' has been on four Los
Angeles and nearby stations for
several months with daily pro-
grams.

"New Stations Approved

THREE new broadcasting stations
were authorized Nov. 13 by the
Broadcast Division of the FCC
without the usual formality of
hearings. . On motion of Chairman
Sykes, new stations to operate day-
-time only, each with 500 watts,
were « authorized. in Boston and
New Haven. A third grant was
for a ne&v 100-watt station, to
operate unlimited time on 1310 ke.
in Santa Fe, N. Mex., on applica-
tion of J.] H. Speck. The Boston
station, granted on applidation of
Woseph M. Kirby, is authotized for
1120 ke. with 500 watts daytime,
-with thati'portion of the applica-
tion requesting 250 watts. at night
left on the hearing docket. Patrick
H. Goode |is the applicant for the
New Haven station, to be assigned
on 900 ke. with 500 watts day.
Both of the latter actions were
taken on, motion of Chairman
Sykes and carried unanimously.

" 1400 ke. Hearings

HEARINGS on: competitive appli-
cations for assignment on the 1400
ke, channel now shared in New
York by !four Brooklyn stations
were authorized for Dec. 3 before
Examiner] George H. Hill in an
action of the FCC Nov. 13. Appli-
cants invglved are WBBR, WARD,

WEBC, WVFW, WLTH, Brooklyn; .

WEVD, New. York; WHAS, Troy,
N. Y.; WFAB, New York; Brook-
Iyn Daily!{Eagle Broadecasting, Inc;
Arde Bulgva, and Norman Winston.

BROADCASTING -

COV'el'age Surve
Plans Considere

IMMEDIATE study of plans j,
the establishment.of a broadeasty,
industry bureau to coordinate J;
tener and coverage survey informg
tion for the benefit of advertisy,

and agencies will be undertaken }.f

a special committee of five, the a
pointment of which was annou.
Nov. 10 by Arthur B. Chuy
chairman of the NAB commergj,
committee. The committee consig
of Mr, Church as chairman; Wa.
ter J. .Damm, WTMJ, Milwauke,
former NAB president; John Kar,
CBS research director; Edgar ,
bak, NBC vice president for sales
and John V. L. Hogan, consultj,
engineer and licensee of the gy
high fidelity broadcasting statj
W2XR, New York.

The committee was designae
pursuant to action of the NAB ¢
vention in Cincinnati two mont:
ago that a study be made of “w};
is pertinent information for t
advertising  agencies and adv
tisers who are buyers of radio g
vertising.” ‘The resolution also i
structed the committee to invy
discussions with representatives ¢
the American Association of Adve.
tising Agencies and the Asso
tion of National Advertisers, wi:
a view to setting up a bureau,
instructed the committee to repr
with recommendations to the Nj
board as quickly as possible.

Frick Heads League |

FORD FRICK. elected Nov, :
president of the National Leag:
succeeding John A. Heydler, h
long been identified with brog
casting activities .in New Yoi
having been a special sports
nouncer, for WOR, WINS, CBS &
various metropolitan stations.
former sports writer, he is ana
pert on football and baseball.
Nov. 10 he announced for WOR t
Columbia-Brown gridiron game i
New York. Currently he is spe
sored six nights weekly on W0
for sports resumes by the M
nen Co., Newark (shaving cresr
and Dodge- Bros. Co., Deird
(autos), and he is Chesterfielt
special announcer on CBS. h

FCC General Sessions’

THE FULL membership of t¥
FCC hereafter will meet in regu
session each Friday instead of&
nally ordered upon organizationd
the call of the chairman as orig
the agency last July. Mattersr
quiring action of the entire bof
of seven members, which embra
all activities not assigned sped
ically to one of the three divisios
will be considereds The Broadus
Division will continue to meet ¢
Tuesdays, with; the Telegraph [t
Visfon meeting ‘Wednesdays and e
Telephone Division Thursdays.

Liquor Ad Hearings

Offers.to Learn the

RADIO PROGRAM listings, to
most people, are found only in
newspapers.  There are other
media, however, such as fan maga-
sines, weeklies and throw-aways,
but their coverage; reliability and
usefulness are doubtful and the
combined circulation of the daily
newspapers far overshadows such
media. This being the case, -it is
imperative that all concerned with
the broadcasting industry—spon-
sors, advertising agencies, broad-
casting companies—pay the utmost
attention to the program listing
situation.

What seems to be the only pub-
lic study now being made of the
radio prograrh distribution system
as it concerns the independent and
network stations of the United
States has just been completed, the
third analysis of program listings
since June, 1933.

Includes 588 Papers

THIS NEW analysis covers 588
newspapers in 332 cities in the
United States and Canada. All
newspapers having a daily circu-
lation of 10,000 and over are in-
icluded, as well as newspapers lo-
cated in cities where NBC or CBS
have affiliates. ~ The 588 news-
papers have a combined circulation
of 30,000,000; the total circulation
of all daily newspapers in the
United States is 85,000,000.

Under each riewspaper are listed
the radio stations whose programs
are printed and whether a radio
column, & feature box, and art are
used. If the newspaper does not
carry & radio page, that is noted.
New features of this analysis are
facsimile reproductions of. listings

[ and a list of all newspapers which
| 20T short wave logs or columns.

All radio material is measured in
inches to give a definite idea as to
the amount of space each news-
paper devotes to radio program
hs.tmgs,l. A list of over 200 radio
editors, corrected as of Oct. 1, is
also a part of the analysis.

What the Study ‘Shows

THIS INFORMATION “was col-
lected d{rectly from the newspa-
pers; wh‘xch were secured for three
tonsecutive days including Sunday

 Tonight’s Program

Cleveland WHK
b—Castles In Music,
§-15—Stugio. -

‘:i b—Jack Armstrong.
0—Robbin's band
05—Dinner interlud
£:05— T interlude,

45~Ensemble,
oxy."

-

T45—Housi
l—'Saturdayn

talk.
evue.

FORMAL HEARINGS on
regulatigns governing
advertising of alcoholic beverag)

will he held before the Fedenf

Aleohol Control Administratior !
Washington beginning Nov.
FACA has drafted tentative X}
lations . which will serve asf
basis for the hearings.

Noizéﬁib'er 15, 19

'30-—"Benjamin Franklin"
’SjM&nhamm Serenaders. |
bﬂ;gllgersx\dichaux.
; §0.15—~Gr§y' ingers.

Telling the

N

>

By HOWARD J. LONDON

~

How Program Listening Can Be Improved: Using Premium *

Popularity of Broadcasting Stations -

EVER since

regular schedule. radio program listings in newspapers
have been a|subject of agitation.

broadecasting stations began operating on

Controversy between
radio and the-press in large measure has been respon-
sible, and a variety of methods of listings. many of them
meaningless to the newspaper subseriber. have devel-
oped. In lli survey
of newspapers, the author brings to light many interest-
ing facts and makes several pfausible observations. The
study was made for advertising agencies and networks.

is article. basd on a comprehensive

editions. If the paper printed no
radio programs [for the three days,
copies were obtained for an entire
‘week to determjne whether radio
programs were [listed on one par-
ticular day anH not on others.
Newspapers for|the first and -sec-
ond weeks-of September, 1934, were
examined.

The study of the 588 newspapers
shows that:

beginning to play up radio pro-
grams with more $pace. Not in-
cluded are about 50 newspapers
which carry news service radio
columns or feature boxes. In the
tabbing of newspapers which carry
radio programs. are those which
carry only a few comments or
highlights, but no program sched-
ules. Thus it will be noted that
there has beén an increase in the

Sept. March  number of newspapers which use

03 o 1934 1934 art and a falling off in the num-
493 Lzlngrr; cdrry rudxo, Sicr  wses ber which ' carry radio columns,
93 impcersué;rm' ho radio . ¢ ;f'ith an increasing advertising
° o programs .. | . 16¢;  17¢, ineage. -
160 papers earry gadio . Short Wave Data
- cs;lufnfls" e 276 307, SHORT WAVE information as
2 gglll‘;lzrztx;“u ho mdw":{(’ 0 listed in newspapers is quite gen-
181 papers cares-feniure 9% V% eral. Most writers of short wave
oxes . ... -.81¢; 30c, columns. are of the opinion that
407 papers ecarry ho fea- after 7 p. m., EST, few foreign
ture boxes . 496, 709,  stations are heard in thisicountry.
120 papers carry &rt . 209, 149  There may be an increase in the
463 bapers carry po «‘Ill‘b S0% « Sig, amount of short wave information
© i"j’;llzimlo‘fgzllr?h ;tf‘i‘fll;te printed between now and Christ-

column, or otljer tecl. ", - mas, but it will probably decrease
nical radio Toaterial. rapidly after’the first of the year.

Most newspapers are frank in
acknowledging that they run this
short wave copy more as a bait
for radio dealer advertising than
for reader interest.

Included in the above, figures are
newspapers which carry radio col-
umns, or feature art on Sunday.
-Incidentally, Sunday editions are

:‘g Slz}c‘h;n‘(’)’ne "l+ s Jmf“hlo:r-': Orch. .[Joka Jobnsen's Orch.| Pendleton Roandup . .
6301 New; Coukley's ek | Dinaer masic -~ | Pie duos news - | Fooball repatr
6:45| To be announced|. . .| “ o o“ ......Johﬂerridx,lolﬂ'stNem;Robbiu’Ord.
7:00 Baseball resume .|. . .| Sports, Ford Frick. . .| Stamp Cleb, Tim Healy| Charle ik
7:15) Dr. Wm. H. Foalkes, .| ‘Do You Know?' . .-. . Flyiag, Capt. l;llhmz Jan S:ncl:'rl :)’r:;.m y
7:30) Kartha Mears, songs . Drama, ‘The O'Neills’ Heary ‘King's Orch. [ Jack Smith; orch. . .
e ‘His Honor the Mayor’| '~ RbodaArnold, sopraso
8:00 Pugulu'x Orch. . .{ Pan-American The Roxy Revue ...

ecaaas

| Rochester-Civic ;"
Ovebast

8:15 “ ke P ceeed BT ceares

SMMAaouB«itr.Ormredu\l.. oo Northers Lights .. .| .« '« _ -

N"ﬁap%{!ﬂuy..km:ue?&u...%ﬁqb:m Saterday Revee ., .
mi, | Eddic Lone's Orck. ™| Jumborse: Verity | Skelch, Benjemn | 3.

s n:lnukm anklin'm.,

TYPICAL LISTINGS—Here are the thrce main typas of prograny list.
mg§ used;by’newspaper,s throughout the country, as shown in Mr. Lon-
don’s surveéy how the press handles radio Pr ams. : . ‘

Listener What’s on the

* four read the radio page.

¢ sections.

z

1r

® .

i

i

Scarcely any national advertisers,
are using the radio page or the page
opposite, despite research done by
a New York advertising agency
which showed that three out of
True,

some "local - food merchants had

. their copy run on the radio page,

but this was not consistent. Nos.-
trum advertisements are usually
found- on the radio page, another -
confirmation that national adver-
tisers do not .use the radio page,
since nostrum advertisements are
forbidden on the same’ page with
‘national copy. :

Syndicated Pages

THE FIRST syndicate radio page

was started in mid-September and

appears regularly in all Hearst
Sunday newspapers. Pictures ap-

pearing-in West Coast papers dif-

fer, but copy is the same. : New

Orleans ‘papers now eriploy radio:
editors and carry ‘radio columns
and art, but their program listings

still are being run as paid adver-

tisements. No miention is made in

their columns of ‘WWL, the largest

stationr in New Orleans, or are

its programs ca¥ried. Newspapers

in Oregon and Washington are lib-
erz}liz_ing their policy regarding the

printing of radi6 programs and

columns.,

Art is growing in demand by
newspapers throughout the coun-
try, presumably because of the
Hearst. policy. of two full pages.
devoted to radio on Sunday—the
syndicated pagé and a''page of
local radio news. .It is understood
that rotogravure sections will ap-|
pear soom, carrying two pages of
pictures of radio personalities. The
policy of some newspapers trying !
to combat the Hearst policy is. to!
supplement their- ‘Sunday papers
with a Radio and Screen Section, |
which, however, contains more

. Screen-than radio néws. The Phila-|
“delphia. Record and Detrdit Free:

Press were the first to start these
’ N?ews;Se'rvice Programs

THE -PROBLEM -of getting the
best program information before,
the radio audience is taking on a!

‘new light, since some newspapers,

in, the smaller cities and towns
which do not employ radio editors,
are not giving' reliable listings,|
Most of these papers depend oph
the news services to furnish them
(Continued on page 52)

|
m—
(Stations listed im sscer found on dlat |-

TONIGHT
2TO 3P, M. |
KYAB—Discs: 2°15, Romafecin', 2 30 Male |
quertet; 2:-1;. Orchestra, .~ [ !
KFRC — 2:15.¥ Ted Husing's ‘sports: -2.30.
Wanderers' quartet: 2:43, National men s
tennis s'ngles i : .
KPO (Voice of .The Call-Bulletin)—Satuc-
day Special.
KGO--Beau Arts trio. 2.30. Fom, Coakley s
orch.; 2:45. International Broagcast from
- Warsaw, . H
KLX — Discs:, 2'15. Cowboy songs. 2 30.
Discs. 2:45." Basebali. .
KYA — 2:15. Argenuimians, 2.30, Vignettes
of Life; 2:45. Baseball, - y
3TO

- 4P M.
KTAB—Discs. ¥ i
‘KrRC—Churles Carlisle and orch @ 3 13,
Jan Savitt and orch., 3.43. Rhoda Arnoid
and orch.. 13i85. Church program and
Town Topic, y
KE, e Cal

trtin) — teis
g5

“ .

v, ~ Page 7
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Septemher shows
Advertising Gains
In Fxcess of 16°%

\ute and Clothing Aecounts

tead in Month's Advances

man
swork

i by othe
advertis-
in September,
1457,

and

new

Dr.Hettinger's review shows that
the greatest
work b

increase in non-net-
siness occurred in the high-
d regional and clear channel
e the advance was about
Volume of regional sta-
tions went up 15.5¢; and local 100-
watt stati ained 3.6¢. Com-
parison lasg year. however,

one-third

with
shows that regional and local sta-
tions made the better showing,
their volume being 2767~ and

32.7%%, respectively, over Septem-
ber. of last year.

Regional Advances

FROM the regional standpoint, the
rize in broadeast advertising was
greatest in the New England-Mid-
dle Atlantic and the Pacitic and
Mountain - areds. in  each case
amounting to abput a thind, Other

areas gained shghtly. As com-
pared with September of last vear,

the New England-Middle Atlantic
gained 649, the DMiddle West
eained slightly, the Pacifie and IMar
West lost about. a tenth and the
South lost nearly 40,

EFlectrical transeriptions went up
42 8¢ in September with local vol-
ume unchanged. National spot live
talent volume rose 53.3° ., local vol-
ume 15%:. Both national spot and
local annduncement business vose
about 137 Ising September,
1933, as a basis for comparison, na-
tional spot transeription is I
greater, live talent 87.4¢ 1

i}
1444

r,

announcement  bu$iness
greater, and local volume little
changed.

The distribution of advertising
among the four major media fol-
low: Radio broadcasting in Sep-
_tember $4,576,223, nine months,
$51,101,922; national magazine in

September $9,548,298, nine months .

$86,246.829; national farm papers
in. September x$431,957. nine
months $£3,931,6443 newspapers in
September $39,929,000, nine months
$352,248,150. Total advertising for
all media in September was $i4,-
485,478, for nine months $493,528,-
345. % <

Sponsorship Trends
ANAYLZING

trends in sponsor-

* ship, Dr. Hettinger finds an in-

crease of 41.2% in automobile ad-
vertising due to national network
and spot increases; a 247/ rise in
clothing advertising due mainly to
increased network volume; a 64

Page 8

ACENCY TAKES ITS OWN MEDICINE

Services of Advertising Agency in Tulsa Advertised
- |n Dramatic Spot Announcements on KTUL

THE MILLS-
WOLF Corp. Ad-
vertising agency
in Tulsa believes
in taking iss own
medicine and 1=
using special spot
announcements

on KTUL, Tulsa,

W to advertise its
: services such as
M., Murta  divect by mail,

hooklets, folders,

advertisements
wm of radio pro-

fetters,, newspaper
and the prepar

grams.

Announcements  are dramatized
with sound effects which brighten
an otherwise straight uon‘mwrcin_l.
The time of each broadeast 13
studied for strategic position, such
as pracading Will Rogers, favorite
because ke was born a few miles
from Tujsa. .

The Mills-Wolf Corp., formerly
a direct-by-mail organization, re-
cently entered the general service
agency field. Duke Murta former
Advertising Manager of Brown-
Dunkin department store, Tul;a,
who has had radio experience in
other cities, has joined the Mills-

Wolf staff. The first series of
broadeasts is for 13 times.
Here are sample continuities,

increase in drug and pharmaceuti-
cal advertising, with main gains
being in national network and spot
fields; a jump of 587 in household
equipment volume, mostly local and
national network; gains of 267¢ in
soap and kitchen supply advertis-
ing: 237 in financial advertising
and 66- in department and gen-
eral store advertising. .

In discussing general business
conditions, Dr. Hettinger points out
that the most encouraging factor
is the degree to which industrial
and commercial activity seems to
have stabilized itself at certain lov-
els, which he terms the first pre-
requisite sto any permanent recov-
ery.

During September, broadcasting
advertising was 15.77¢ greater than
in the same month last year, with
national network revenues up
91.7¢, regfonal networks almost
doublg, national spot advertising
19.57AZgreater and local advertis-
ing about the same. The lag in
local advertising is traced by Dr.
Hettinger to the fact that no really
significant improvement has oc-
curred during the year in retail
trade. .

Total broadcast advertising vol-
ume by class of business in Sep-
tember and nine months of 1934
was:

Septembe:
.$2,560,657 $29,303,103
943 450,832
1,903\ 9,758.639
715 \11,589.348

Nationa! networks..
Rerional networks...
National spot. .

Local

-

............. $1.576,223 $51,101,922

Non-network broadcast advertis-
ing by type of rendition in Sep-
tember was:

Total

A Nat. spot Local
Elec. transeriptions $258,478  $TB4S
Live talent 376,265 620,436
Records ... . 1,070 33,860
Spots . 151,095 443,275

Total «ooecnenannnns $781,903 $1,175,718

Jan.-July

which show how the spot announce-

ments are dramatized:
SOUND—Glass crash, loud.
ANNOUNCER—Crashing

wrough: with real advertising
ideas. It pays to advertise cor-
rectly. If you have a business

which you think can not be adver-
tised — you had better advertise
that business for sale.

You've heard that “bromide” be-
fore—hut it will do vou good to
hear it again. Never in the his-
tory of business has intelligent ad-
vertising been so necessary as at
the present time.

You want Dbusinéss--you are
willing to spend money to get busi-
ness—as a business man we think
vou'll agree it's sound business to
have vour advertising properly
prepared.

The Mills-Wolf Corporation lo-
cated in the Orpheum Building
will make an analysis of yvour ad-
vertising problem—prepare letters,
booklets, newspaper ads, outdoor
display, and radio programs that
will get results.

Telephone the Mills-Wolf Cor-
poration for an interview 2.3-4-5-6.

SOUND—Wind machine.
Another Type of Spot

SOUND—Chinese gong.

ANNOUNCER—It 'pays to ad-
vertise—correctly.

SOUND—Chicken cackle.

ANNOUNCER: A hen has just
laid an egg+—every time that event
happens. the world knows about it.
When a duck hen layvs an egg, she
keeps the matter a secret, the re-
sult is obvious. Hen eggs are more
popular than duck eggs. It pays
to advertise correctly.

Let the Mills-Wolf Corporation,
located in the Orpheum Building,
prepare your advertising, if you
want results—whether it be letters,
folders, booklets—or newspaper
ads. Mills-Wolf also specializes in
preparing Mio programs. The
telephone number is 2-3-4-5-6.

SOUND—Wind machine.

NBC Hollywood Studio

WITH the return of Don Gilman,

NBC western division vice presi-
dent and manager, from New York,
enlargement of the NBC Holly;
wood studios on the RKO movig
lot is expected.

cause of the larger number of com-
mercial programs and a nearby re-
cording studio is hired for supple-
mentary use.. When a program is
on the air, there are no rehearsal
facilities and the shift from one
program to another which follows
immediately sometimes is difficult.
At least $50,0000 will be spent
within a féew months, Mr. Gilman
said, either in adding to present
studios or acquiring new quarters.
Hollywood has taken second place
in production of radio programs,
he added. ]

THE NAB board of direttors has
tentatively scheduled a meeting in
New York early in December. It
will be the| first session gince the
annual convention last Séptember.
s 1

|

«Although fairly ,
new, the studios are inadequate be-"

Network Receipy
Set New Record;

October BestMonth in Histor,
Ten-month Income Is Higher

WITH October sales figures mg
ing the best spurt in the histor
of the network, CBS establishe
a new high record for any monty
broadeasting activities, total 4
cales reaching 81,752,601, an
crease of 56 per cent over the san,
month last vear, and 80 per ce
over October, 1933, NDBC had v,
best October in its history.

Both networks ended the fr
ten months of the year withac
mulative total substantially abe:
the corresponding figure a ye
ago. NBC improved its posit
by 31 per cent, with sales amour
ing to more than $22,000,000, b
still somewhat less than in @
record year 1932, when $22550,8,
was recorded. Columbia not on:
has passed its last year’s total
date by 55 per cent, but also b
improved on its showing in 1%
hitherto its record year, by alme
10 per cent.

The marked betterment in tk
positions of both chains is seens
a glance from the following (P
cific Coast hook-ups included i
NBC, but not for CBS):

Gain® G

Over Oz
October, 1934 1933 1
CBS ... $1,752,601 56% &
NBC .. 2,774,409 31%
10 months, 1934 _ .
SBS ... $11,468,799 55% 1

NBC . 92,305,162 319
Since the amount by wh
NBC's figure this year is tral
the 1932 total for the first
months iz less than $300,000, it:

alimost certain that by the end:

the year its two networks, as %

as CBS, will be. able to point = |

new record totals for the 12-mor
Txe)'iod.

Mrs. Roosevelt Begir
New Typewriter Serie

UNDER the sponsorship of &
Typewriter Educational Resea
Bureau, of New York, Mrs. Fran
lin D, Roosevelt on Nov. 11 star&
another series of six progran
Devoting her talks to child edue
tion under the title “Americans®
Tomorrow,” Mrs, Roosevelt is 3
ing heard Sundays 7:45-8 p. m-
a CBS network of 36 stations,
Arrangements have been made
pickup the talks from whatew!
part of the country Mrs. Roosers
.mdy be in Sunday nights ?
{ Washington she will speak i1
the studios of WJSV and she ®
be heard from Warm Springs, G
during Thanksgiving week. T
network includes: basic CBS s
tions, Denver, Salt Lake City
12 Don Lee stations on the Pact
Coast.

The campaign,
children’s typewriters ¢
mas, is handled by Batten, Barle
Durstine and Osborn, Inc, M
York. Mrs. Roosevelt's fees, ¢
asual will be turned over to s ¥
itable organization, in this caset:
American Friends Service ‘Comm:i:
tee of Philadelphia, which &
rural schools. :

designed to ¥
gfor Chris:
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For Women Orily
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v ROBERT A.
[Sales Director, WCAU, Philadelphia

STREET

WCAU’s Trials and Tribu]ations in Developing a Women’s
Club of the Air That Moves Glroods for Merchants

STANDARDIZED selling units
have been mentioned frequently as
a desirable progressive step. I
want to discuss what I consider an
excellent example' of a selling sys-
tem that lends itself to standardi-
zation.

For the past year or more we

have been conducting an interest-
ing experiment in Philadelphia. T
refer to the so-called “WCAU
Women's Club of the Air” program
which has now won a comfortable
niche for itself on our schedule
from 2:30 to 3:30 every day, Mon-
day to Friday.
" Prior to last antumn it had been
our conviction that women’s pro-
grams, as_such, were losing their
hold. Whether we were poor
guessers or merely uninformed is
upimportant now, but the fact is
that we heard nothing but cus-
tomary reading of recipes for so
long that we had grave doubts
about the susceptibility of women
to the thourands of recipes issued
from loud speakers during a good
part of the day. Consequently, we
put a ban on recipe reading and
for several years had only one an-
nouncement period in the morning
dealing with subjects of interest to
women.

In the summer of 1933, how-
ever, 2 few months after we had
increased our power and our facil-
ities, we began g investigate
women’s club progrdms through-
out the country to 'find out what
they might hold for us. We went

into a huddle with several agencies -

and made a number of inquiries of
cther large stations in the country.

What Others Were Doing

MUCH to our surprise, we found
that women’s programs in several
cases were producing remarkable
results,. KMOX seemed to be en-
Joying excellent results with their -
women’s program; WTIC had been
doing quite well with their mixing
bowl, and KDKA’s Home Forum
actually had a sponsors’ waiting
list. Also, WLS, Chicago; KFAB,
Omaha; KFI, San Francisco;
WNAC, Boston; KSL, Salt Lake
City; WSM, Nashville, and WKBF,
Indianapolis, reported favorably.
Affer these revelations we de-
cided to produce a women’s show.
of our own. Since we happen to
¢wn the building which we occupy,
we began to build an auditorium
studio on the second floor which
was calculated to house the
women’s club broadcast and serve
as an audience studio for other
broadcasts. The second floor .was
used because it decreased the haul
n our elevators and allowed us to
use steps for an exit.

ithin a_ few' months there
merged a spacious but intimate
8;d1§ormm seating 250 people and
oflering  stage facilities large
enough for a 35-piece band. In the
rear of the stage was installed a

_since we wante

BROADCASTING

i

THIS IS the life history of 4 women’s appeal program
that does all it was expected to do—and more.
an uncertain beginning, WCAU has perfected a program
formula that is pleasing both listeners and sponsors.
How obstatles were conquered and new ideas intro-
duced is tald here by the man who helped nurse the
“WCAU Wpmen’s Club of the Air” through its infant

days. He

resents a graphic history of the program,
and tells of the schemes which were tried and rejected,
as well as those that stood up under the laboratory test

of audienc?' and sales appeal.

From

c_omplete modeL-n kitchen built in
like a stage setting so it could be

. cut off by a curtain when the for-

Kitchen- equipment was furnished
by zome of our sponsors who were
onxious to participate in the pro-
gram. These tvere big companies
and their spongorship helped us in
opening more deeounts.

ward part of t;e stage was in use.

Comfortably Furnished .

A PERMANENT seating capacity
of 250 was provided in a solid block
with wide areag on either side for
display of merc¢handise. Although
the acoustics | were good, loud
speakers were placed in the ceiling
to insure claritv. A lobby was
m‘oyided whers| women could meet
their friends il a pleasant atmos-
phere,

While the building was proceed- -

ing on the secorld floor, we engaged
in a search for two women home
economists who were to take
charge of this project for us. We
had found, that| beyond equipment,
time of day or janything else, com-
petent women vere netessary to do
a J~Ob of this kipd. It isn't enough
meérely to havie a good cook or
someone with g pleasing voice who
can read household suggestions
token from magpazines. We warted
home economistls in e¥ery sense of
the word. '

If vou don’t| know about such
things, you can imagine our sur-
prise when we found that most of
the women with any standing in
the home econdmics field wanted
from $12,000 to $15,000 a year even
to consider our|proposition. And
¢ names as well as
ability, our search was destined
to be a long o?ge. If the women
we .approached were connected

with magazines or newspapers,
they either expercted the equivalent
i

of the salary they were drawing

_in order to abandon their jobs, or

were either unwilling or forbidden
by managing editors to devote part
of their time to|this radio project.

All in all, we contacted 43 dif-
{erent women throughout the coun-
try before we fpund the two that
seemed ideally suited for our.needs.

Mr. Street

We obtained Elsie Carel, cooking

expert from  Chicago, and from
New York we securéd Dr. Allene
Houghton, the former “Prudence
Penny” of the New York Amer-
ican, a-womay with several college
aegrees who thad written copy in
advertising agencies and had
taught the theory of advertising
and, economics in the classroom.
This double-threat team appearéd
to be cut out for the job, and they
have subsequently lived up to ex-
pectations—for less than $15,000 a
years :
Triple Sales Appeal

THE RESULT of all this was that
on Oct. .9, 1933, the “WCAU
Women’s Club of the Air” opened
»up with much verbal fanfare. The
time was 2:30 in the afternoon be-
cause our survey showed 2:30 the
best time and because that hour is
better for studio attendance.
the listeney we offered ;something
new and .nteresting, and -to the
advertiser a new and potentially
powerful program. Our sales ap-

peal was threefold. First, a radio

&

To °

broadcast aimed directly at a
women's audience; second, a dem-
cnstration of the sponsors’ produet
on the stage before an audience

of 2250 women; third, displays in.

the auditorium, each advertiser
veceiving a table 3 by 6 feet on
which he could put window display
material, dummy containers and
anything he saw fit, such display
to remain in place during aW*road-
casts and meetings in the audi-
torium.

Of course, it is true that the
women present were only a drop in

* the bucket compared with the total

Listeners, but we felt that this live
attendance had a great deal to do
with the success of the program
{rom the promotion standpoint.
Furthermore, it is a decided asset
to bring a prospective client into
cne of these meetings and let him
see a couple hundred women ac-
tually listening, as tompared to
the task of reasoning out with him
the probable size of a radio audi-
ence. This, of course, is true of
your small advertiser, rather than
an experienced time buyer, but the
effect is good inieither case. And
I might mention here that the ef-
fect is just as bad in case you

\on’t have a crowd.

Came a Dilemma’

THIS BRINGS us to the most dif-
ficult - period which the women’s
club had to pass through. Bring-
ing the women into our beautiful
auditorium was indeed a problem..
All the announcements- we could

make did not seem to be enough to -

interest more than 50 or 75 entries
a day. So we tried entertainment.
We put in Boake Carter and Mor-
ton Downey and other entertain-
nent, and didn’t hesitate to an-
nounce these celebrities a day or
two ahead. For a few programs

it seemed -that we were making ®

headway, but the illusion was
shattered when we found half of
the audience walking out at the
end of the entertainment, most of
the audience being high school
girls and such who were certainly

wantéd. ] .

It became clear that entertain-
ment would not do the proper job,
s6 we went completely conserva-
tive. Our sincere desire was to
tuild a -women’s program that
stable, home-making women woulh
follow. We knew that we. could
attract a cartain number of hang-
ers-on by offering free samples and
giving picnics, but we were deter-’
mined not to create an audience
of this ‘sort.
tea in the lobby, but found that
several waitresses would be neces-
_sary to do a good job, although it
is undeniable that the women were
willing to wait quite'a long while.
to be served, so jmpressed did they
appear to be with the’program and
their surroundings.

- not - the home-making type we

Of course, Elsie Carol and Dr.y .

Houghton came right down off the
stage, and if you please, ‘off the
air, to mingle-with them, a bit of
routine which I believe comes un-

(Continued on page 48) |
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We did try serving =
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Tapping a Billidn Dollar Reservir
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Broadcasters Advised to Cooperate More Closely With

Merchants to Increase Their Use of Radio

By JOHN BLACK

; thereto
ng now from the s

fence. The stores are
open-minded on broadeasting.
There can no langer be any doubts
on that score.. They may try air-
time, and, for one reason or
another may abandon it, but as-
suredly they are. convinced that
eventually broadeasting will be one
of the major methods of retail pro-
motion. How then can we exp
their present attitude of hesita-
tion? I.will try to answer that by
enumerating a few prineiy
i cited to me by retai
either are, or have been on the air.

The chief complaint- they make
is that the broadeasting ir :
doesn’t fully understand the differ-
ence between the merchand
problems of the local store
those of the national' advertisers
who hroadeast on big costly hook-

ups. The store, it should be

membered, depends 1 immediate
daily sales, while the national ad-
vertiser can wait mor if neces-

sary, for results. More minute
study of “the store by the station’s
service department would develop
for the sales division many impor-
tant promotional arguments which
(g‘day' are used inadequately, if at

The Value of Speed

OR EXAMPLE, one of radio's
ggest advantages to the store is
peed with which the sales
ge can be transmitted. Some

already are alert to this;
hey gauge their programs secord-
ing to last-minute weather changes,
and th
ful in moving certain lines of mer-
The value of radio to
stores on this point can scarcely
be over-estimated. For many years
the time element has constituted a
vexing retail problém with respect

Page 10

has proved very success-

Time

A WRITER who has spent a decade analyzing and writing
>~ 2 -

about merchandising for trade and conmsumer’s maga-
zines, John Black possesses a valuable store of knowl-

edge on the subject.

only

His belief that broadcasters have
seratched the surface in selling time to medium-

sized retail stores is based on this experience plus con-
clusions reached in a survey which he has just concluded.

It is Mr. Black™s

idea that local stations must drastically

revise their merchandising poliev in obtaining depart-

ment store clients and he offers suggestions that should

prove helpful to broadeasters seeking this business

o
o

the customer’s weather

o

Then too the idea of dramatizing
1ising information as news
as dry-as-dust adver-
tising should stressed. This
would help to redeem the spot an-
_nouncement, which many stores
now regard with disfavor, assert-
ing that it is ¢
r unsatisfactory, There is an au-
¢ place for the spot announce-
.ment in the present structure;
stores with limited budgets have
found it effective in stimulating de-
mand; however, they feel strongly
that it needs to be made more in-
teresting, more “newsy,” more dig-
nified.

Now let us examine other ques-
ions raised by retailers. Why, for
instance, are air-time salesmen so
prone to make exaggerated claims
for radio? Stores complain that
too many stations sell broadeasting
with the idea that it is some kind
of bonanza—that all the store
needs is to buy time, throw on any
kind of program, and sales will
jump as if by magie.
of course, as enlightened retailers
recognize, is that radio has suffi-
lent sound arguments to justify it,
« without recourse to any such fan-

tastic claims.
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A Place of Its Own

SIMILARLY stores resent efforts
to sell air-time as a substitute for
newspaper advertising. Radio can-
- not supplant the newspaper—and
it doesn't have to; it has an au-
thentic sales funetion of its own,
equally important to the newspaper
ad. That type of air-selling is
harmful in two ways: It needlessly
antagonizes the local newspapers,
and it gives the store a wholly
false concept of merchandising by
air. i
My files are full of the sad ex-
periences of stores that tried
broadcasting on the theory it was
“pretty much like newspaper ad-
ng.” And. this isn’t wholly
the store's fault either.  Let us re-
member that_ the retailer’s adver-
tising manager today is going
through a difficult period of orien-
tation. : For generations he has
been trained to sell in print; oral
advertising—except for the tele-
phone methcd—is a new field. -
Incidentally, stores are discover-

and otherwise

The truth,.

ing that there is a certain parallel
between telephone salesmanship
and broadcasting; some have ap-
plied telephone technique to their
air programs, and the results have
been such as to suggest that sta-
tions could exploit the idea further
in planning air campaigns for
stores.

Certain broadeasting experiences
of chain stores indicate that sta-
tions do not always differentiate
between the radio problems of the
chain and those of the individual
store. It is vital that chains be
carefully advised regarding air ra-
dium of broadcasts meant to apply
to single units, Otherwise, we will
see increased dissatisfaction with
broadeasting among chains. These
firms complain that when they an-

nounce sales in specific towns, the

message is heard by listening cus-
tomers in towns where other
branches are located, thus causing
confusion. -

Mutual Problems

VARIOUS stores in the Midwest
and South which have tried either
spot or program broadcasts, have
found this promotion unsatisfac-
tory and now are off the air tem-
porarily. The ichief reasons given
for discontinuing their broadeasts
follow: Spot broadecasts, while ef-
fective in special sales events, do
not build permanent confidence for
the store; program broadcasts are
so costly as to cause neglect of
other promotional media, and the
broadcasts are not sufficient by
themselves.

To sum up, let me stress a few
chief points: First, the stores want
broadecasting: It is significant that
every complaint expressed to mefis
tempered with) an assurance of
firm confidence in radio’s future
value for the store; second, preg-
ress in retail broadcasting will de-
pend largely on the understanding
that stores and -stations reach re-
garding their | mutual problems.
Indeed, it might be said that closer
cooperation with the store is the
principal need of the broadcasting

Aindustry as regards selling time

to retailers.

Here are a few random thoughts
for the station. Help stores to
rationalize their programs. Im-
prove the entertainment—but keep
it more in key with the programs.
Don't let the stores drag in Bee-
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thoven and Shakespeare simply g

a crude and obvious disguise ¢, [

conceal direct advertising. Censy
radic programs, as newspapey
censor ad columns. Be strict wit,
the retailer when, due to ignoranee,
he tries wrong types of programs

he will like you all the better forj; |

because in the end it will help hiy
make his air-time sell ‘merchandis
which, after all, is its sole aip

Emphasize the need for contingy |

programs, citing continuity
newspaper” advertising as an e
ample.

Maximum Audience

IT IS CLEAR that the stores’ chie
problem in broadeasting for 193
hinges on the selection of statin
with respect to listener
How can they reach the maximyy
of listeners located within acees
sible shopping distance, at a min.
mum cost per person? My i
quiries disclose that there is st
much  misunderstanding among
stores on this point, and clarifics.
tion is needed.

However, it is important p

tackling this problem, that station |

also point out to stores ‘the ag

visability of allowing a margin i |

broadcast radius to permit normg
expansion of the shopping are
Numerous stores have broadene
their trade radius and increase
volume by using a station that car.
vies their sales message slightly
beyond their original territory,

And here's a final tip for the
air-time salesman: Concentrat
wherever possible on new and re
organized stores. These stores ar
going actively into radio and ar
an especially promising marke
They are less tradition-bound an
therefore more ready to see th
real value of broadcasting.

‘Little Women’ Progran
Is Effective in Boston

SO SUCCESSFUL was the radic
dramatization of the first book o
Louisa M. Alcott’s “Little Women"
over WEEI, Boston, thrice weekly,
that Jordan Marsh Co., department
store, started another series o
October, with results just as grati
fying. ‘After the first series the
public was asked for an expressin
of its attitude toward the program
and quick approval was received

The Jordan Marsh Co. will pre
sent ‘a special Christmas progran
featuring Santa Claus, Santase
and Popeye at the conclusion o
the “Little Women” series, alst
scheduled over WEEI at 5:30 p.n
Tuesdays and Thursdays. The ac
count is; placed by Harry M. Frost
Co., Inc., Boston.

335 Places at Once

FROM KFH, Wichita, G. E. Holn,
manager of Chevrolet’s Wichils
zone, personally conducted sale
meetings in 335 towns in his terr:
tory last month. In each town
dealers and salesmen got together
for a breakfast meeting and witt
receivers tuned to KFH, hear
talks and joined in sengs to the &
companiment of the radio orche:
tra. “It would have taken me se%
eral months to go to each town b
conduct these sales meetings,” Mt
Holm said after the radio s
program, “and it is extremel
costly to bring in all the dealer
and salesmen.” . -

radiu, |,

te relative
csize of men
. painting tower.

ave. ZAUWITO
ESSENTIAL TO C

s lection of

P O W E R,
where Hower is needed

Des Moines, center of Iowa, is
a strategic location for a 50,000-
watt radio putlet. Iowa is a BIG
market, berause it is a BIG col-
maller markets. In-
stead of being . concentrated in
limited n{ptropoh’tlxn areas,
Iowea’s buying power spreads
over the entire state.

Des Moi} es, home of WHO. is
Totwa’s largest city, yet the 1930
census shows Des Moines his less
than 6% ¢f the state’s popula-
tion. To sell Iowa by radio, vou
must cover it—and to corver
Iota, you jneed the only station
with power| enough to do the jobh
—WHO. Pps Moines, 50.000

_watls.

5 Des Moines,

‘built a “"Vertical”’

increasing signal
strength by more
50 percent

IT happened something like this:
JANSKY said to_us: “Why dont you build a vertical?”
OUR REPLY: ‘\‘i‘i"h_\‘ should we? We already have the
third largest primary coverage in America, and a second-
ary coverage extending bevond the coast in either direc-
tion.” . . i .
JANSKY': “Because a vertical will mean an increase in
signal strength at all points which will be the equivalent
of an increase in power of more than fifty per cent. In
addition it will mean a substantial improvement in your’
wide-spread seeondary night-time service, which exists -
because WHO is one of the few stations which operate
on a clear channel.” : ’
WE: “Are you sure?” JANSKY: ‘“Positive.’”
WE: “Well, if disinterested radio engineers can prove.
that building a vertical will increase signal strength as
miich as a 50 7¢ increase in power, we’ll build it.”
RESULT—They did, so we did. _— :
So now the new vertical radiator goes into service about
November 20, spreading the 50,000-watt voice of WHO
over greater primgry areas thag@ ever before. The ad- -
vertiser gets this increased audiélee, at no inerease in
basic rates for program time or talen ;
CO.

CENTRAL BROADCASTING
hone3~w47

DES MOINES, IOWA :

J. 0. Maland, Manager ]
= Representatives—Free & Sleininger, Inc.
NEW YORK CHICAGO
. Chrysler Bldg. 180 N. Michigan Ave.
Murray Hill 2-3030. Franklin 6373
SAN FRANCISCO . LOS ANGELES
Russ Building Chamber of Commerce Bldg.
Sutter ‘53415 . Richmond 6184 =
DETROIT--(enéral Motors Bldg., Madison 1123

. DENVERY
Charles Bldg.
Keystone 602
SEATTLE
Stuart Bldg.
Elliott 6662

<

—FULL-TIME
- Page 11
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The radio dollar of Reid. Murdoch & Co. pro-
duces results in the Kansas City Trade Terri-
torv for three reasons:

1. The products of Reid. Murdoeh & Co.

are right.

(]

Aggressive salesmen—one working in
hansas ity and one working outside
of Kansas City.

3. Consistent. efficient, and exclusive use
of Station WREN.

Vernon H. Smith
- Manager
Offices and Studies
WREN Building,

Lawrence, Kansas

BROADCASTING * November 15, 1934
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Radio Station WREN
WREN Building,
Lawrence, Kansas.

Gentlemen:

The attractive wigw display of MONARCH
FINER FOODS, which yorfen assisted us with,
has certainly caused:dt of coment among
our customers, and hamsulted in more sales
for us on MONARCH FINZF00DS,

I think you will#interested in learn-
ing that since you stfld advertising MONARCH
the sales of MONARCHR FOODS in our store
have multiplied many!#s. In fact, today
we~are carrying a fulldne of Reid, Murdoch &
Company merchandise, formerly we handled
very few of their ifes

Thanking you for i
and we want you to
dio advertising taan#d

fine window display
'Te more sold on ra-
It just proves

that, regardless of t#{lwes, high class mer-

chandise will sell if#l advertiseqd,

tru],y,
BROS. ’

FJZ:HW

. 17 Hours
Daily |

¢

"WREN serves eleven cities with a

population of 761.535, in addition to
a vast. responsive rural audience of

more than two and one-half million!

GREIG, BLAIR & SPIGHT, INC.
National Representatives
New York' Detroit
San Francisco  Los Angeles

Chicago.
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- WHEREAS the Government

Early Hearing for ASCAP Case
Seen as Defense Files Replies

Voluminous Answer

to  Charges

Repeats Story

Frequently Told at'Congressional Hearings

eXPegle
erence within the
< weeks, desiring
k v oor M
ASCAP answer,
f 83 of the defendants. made

1

1S

hat

the Government suit charging an
itlegal monopoly restraint of
trade. A voluminous document of
42 printed legal-size pages, the an-
swer recited the detailed history
of the organization of ASCAP; its
purperted altruistic purposes, ahd
the dire consequences that would
result if it were dissolved. A long
list of court cases upholding the
legality of the combination also was
recounted. The major portion of
the document was a repetition ;»f
the story repeatedly told at con-
gressional hearings and in public-
ity broadsides by ASCAP offiei

Royal-t,\' Proglems

seeks to establish a system of roy-
alties for copyrighted ‘music based
upon the actual fise made of pub-
lic performance rights, as against
the blanket licenses now demanded
by ASCAP, the Burkan answer de-
clares such a system would be un-
workable.  Affiliation with the
Music Publishers Protective Asso-
ciation, which collects special
tribute for performing rights on
recorded musie, also was opposed.

Should the case come to trial &
early spring, it is believed that. liti-
gation may be completed prior te
Sept. 1, 1935, when the current
three-year percentage plus sustain-
ing fee contracts of broadeasters
with ASCAP expire. Since no in-
junctive relief is sought in the
Government suit, no provision ex-
ists for continued use of ASCAP
music after that date unless the
case is-adjudicated. The current
contracts, which became effective
in 1982, provided for flat sustain-

" ing fees plus 3 per cent of station

receipts for the first year; 4 per
cent for the second and 5 per cent
for the third. The broadcasting in-
dustry claims that it accepted these
contracts “under duress” and after
ASCAP had threatened to with-
draw all of its music from the air.
Royalties from radio.last year were
estimated at approximately $2,000,-
000, as against ‘an annual average

of $1,000,000 under the flat-fee sys- -

tem employed prior to the percent-
age contracts.

Actual trial of the case may con-
sume two or three months. A large
number of witnesses, it is indicated,
will be called on both sides. One
possible solution of the case, it has

Page 14

anket denial of the allegations in’

{ and

been pointed onut, is that of a con-

sent decree, whereby ASCAP and

its co-defendants would reorganize

into an open music pool and agree

ase practices adjudged unlaw-
he court.

 The ASCAP Story

THROUGHOUT the answer, Coun-
sel Burkan alludes to the activities
of  ASCAP in restraining the
“piracy” of music by all public per-
formers.  Particular emphasis is
given to radio, and the impression
1= left that ASCAP regards the
case as a radio, rather than a gen-
eral suit against it. Repeatedly
made also is: the allegation that
broadcasters and other users of
music seek a situation under which
thkev would pay nothing for copy-
righted musie, rather than a rea-
sonable fee.

“Deferidants aver upon infor-
mation and belief,” the answerg
states, “that this very suit was in-
duced by and brought at the insti-
gation of the several trade associa-
tions representing radio broad-
casters and motion picture theatre
owners throughout the TUnited
States, and that the object of this
suit ts to disable composers, au-
thors, and publishers from dealing
collectively in protecting their

. vights against pirates to the end
that such users of music may per-
form the copyrighted musical num-
bers of composers, authors and pub-
lishers for their own profit without
paving a cent of remuneration for
the genius and labor which created
the musical numbers employed in
radio programs, motion pictures,
cabarets, hotels; night clubs and
other places of public resort and
entertainment.

Attack on Radio

#AS A MATTER of fact, the Na-
tional Association of Broadcasters
has publiclv announced that it will
give its full support to the prosecu-
tion of this suit by the United
States, and that in the event that
this suit is successfid, the National
Association of Broadcasters will es-
tablish a masic pool of its own and
«will use only the musical numbers
of such e¢omposers, authors and
publishers as; are members of the
said pool.

“In other words, the broadcasters
are seeking *o destroy the Society
which has been protecting the
rights of composers, authors and
publishers: agdinst infringements

and piracy by broadcasters and,

other users of music, and propose
to substitute in its 'place a group
dominated by the broadcasters and
subject to: the - dictates of such
broadcasters.

“If their scheme were to succeed,
any authoer, composer or publisher
who refused to join the broad-
casters’ pool would be discrimi-
nated against and he would receive
no compensation for the use of'his
composition. Without an organiza-
tion to represent him, such as the
/Soctety, the individual composer

uthor could not .protect his
and he would again be

| rig

A MUSICAL CODE
NBC Composer Writes Piece
With Dot and Dash Rythm

“RADIO CITY,” a new American
composition with the rhythm of
the Morse code as its motif, soon
will be introduced by its author,
Meredith Wiilson, conductor and
general musical directo¥i of the
NBC San Francisco studfps. With
the romance of broadcating as
its theme, the compositiont is dedi-
cated to Radio City, NBEL’s New
York headquarters. Willgon, now
vacationing in New York,jplans to
present the three-movemdnt suite
soon after his return to the West
Coast. {

Scored so that vxpvrien,‘fed tele-
graph operators can r“ad the
Morse code message as trapsmitted
in sharps and flats by the musi-
¢ians, the opeuing melody of the
first movement depicts ithe me-
chanics of wireless. With staccato
rhythm, string and hrass-will spel!
“Radio City” in Morse code. The
melody then continues with the
Morse signal “G. A.” indicating
“go ahead,” followed, in the sec-
ond melody, in Morse code the
reply, “okay.”

The second movement ‘“The
Fountain Plaza,” is a tone picture
of Radio City, centering around
the picturesque fountain in Rocke-
feller Plaza. The general theme
continues in the third and last
movement, which is not yet com-
nleted.

powerless to prevent piracy.

“In other words, the situation
would again be the same as that
which existed prior to the organi-
zation of the Society except that
the ereator of musical works would
be given an option to forego the
rights which the copyriglt law in-
tended to givg him or in the alter-
native, to suMgribe and become a
member of the broadcasters’ pool
ard to take whatever crumbs the
broadcasters might feed him.”

Only a “Pittance”

THE ANSWER sets out the
amount of business done in broad-
casting and purports to show that
the royalties paid to ASCAP are
but a pittance. On this score, it
states also that it has been the es-
tablished policy of the NAB “to
prohibit advertisers using the fa-
cilities of any broadcasting station
from dealing directly with the So-
diety.” Further, it stated that the
NAB “always insisted upon collec-
tive bargaining with the Society by
the broadcaster or the chain for all
its and their advertisers.”,

As to the issuance of blanket,
rather than “per piece” licenses,
the answer states that since the
daily program of users and broad-
‘casters involves from 21 to 86 sep-
arate songs of different authorship,
nationality, character, taste, fancy
and appeal, “it was and is essential
the Society issue blanket licenses
‘to the users and broadcasters, leav-
ing it to the Society to work out
an equitable system for the divi-

sion of the royalties among its,

members and those of its foreign
affiliates.” | .

Were ASCAP to issue licenses
for individual songs, it is contended,
it would have to maintain “at.a pro-
hibitive expense an enormous staff
of investigators to ascertain

(Continued on page 53)
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W. C. Sutherland Winner |

Of Davis Diction Award
TO WILBUR (.
Sutherland, staff
announcey of
KDKA, Pitts
burgh, goes the
1934 H. P. Davis
Memorial Award
for Excellence in
Diction for
Pittsburgh An-

nouncers. The
Mr. Sutherland gold - medal angd
- 3150 cash were

+ presented to him Nov. 2 during the
KDKA anniversary and dedication
of its new studios. The award was
started last year by Mrs. H. P,
Davis in tribute to the late Dr
Davis, often referred to as the
“father of broadcasting.”

Second prize went to Ted Ep.
stein, of WCAE, Pittsburgh, why
was third in last year’s diction con-
test for Pittsburgh announcers
Richard Koch, also of WCAE, wasx
named for third place. Last yvears
award was won by Fred Webber,
KDKA.

Sutherland sang over 20 scat-

tered stations with Cornell Uni-
versity musical clubs before he ever

thought of becoming an announcer, |
After graduating in engineering in

1928 he took the student course at
Westinghouse Electric & Manufae-
turing Co., East Pittsburgh, and
was assigned to steel mill sales en-
gineering work. His love for
music led to church singing and on
to special announcer for a KDKA
morning broadcast by a food spoh-
sor. In 1931 he joined KDKA as
a part-time announcer,

Britons Visit U. S.

A DELEGATION of officials of the
British  Postoffice %Department,
which is charged with radio reg-
ulation and operation, is in the
United States for a fortnight’s
study of the status of television in
this country. - Planning to depart
Nov. 16, the delegation Has in-
spected television apparatus of all
of the leading. development com-
panies. It consists of Lord Sels-
don, former British postmaster
general, chairman; F. W. Phillips,
assistant secretary of the Post
Office in charge of electrical com-
munications; Col. A. S. Angwin,
assistant chief engineer of the
British Post Office, and Norman
Ashbridge, chief engineer of the
British Broadcasting Corp. In
Washington on Nov. 9, the group
was entertained at dinner by mem-
bers and executives of the FCC.

Discs Boost Net Series
GENERAL BAKING Co. (Bond
“bread) called attention to its CBS
“Tea Shop” program Sundays ina
series of 26 one-minute WBS trar-
scriptions on a test basis in Detroit
over WJR, WWJ, WXYZ and
CKLW. The transcriptions fea-
ture Julia Sanderson, Frank Crum-
mit and Jack Shilkret’s orchestra
who take part in the network pro-
gram. The test schedule, which be-
gan Oct. 29, was placed through
the New York office of Batten

. Barton, Durstine & Osborn, Inc.

THE YEAR'S best advertising buy
. will be the 1935 YEARBOOK edi-
tion of BROADCASTING.
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Presents the Greatest

1 the Middle West

ce symbolized by the erection‘of‘a

new $500,0?0 studio building, WGN names:

HENRY WEBER

Musical Director—Conductor of the

. WGN Concert Orchestra

At 33 a veteran of a dozen years with
the world's finest orchestras . . . Maesjro
of opera . . . Director of symphony , . .
Student with Richard Strauss . . . Gradu-

ate of the Imperial Academy of Vienng

++ . Debut at the Royal Opera in
Bremen . . .'Conductor with The Chicago
Civic Opera . . , The world's youngest
conductor of a major opera company. . .

Famous in Boston . , . The first American .

to direct an operatic orchestra in ltaly
. Guest conductor with The Chicago
Symphony . . . Staff conductor for NBC
«+« Henry Weber directs WGN's musi-
cal activities, including the newly aug-

. menfed} »WGN concert orchestra.

vemberk15),’ 1934 « B ‘OAﬁCASTI G

NATIONAL PRESTIGE .

. SUPERIOR PROGRAMS .

ZONE 7 COVERAGE
LN : 3

!
I
|
|
|
|
|

GN is the only station in America to.
carry Wayne King as an exclusive sus-
tdining program. The Waltz King is
heard 10 times each week from the
gieat Independent of the Middle West.

N THE CHICAGQL

]
%

!

TRIBUNE STATION Ohi THE DRAKE HOTEL

416.4 METERS—720 KILOCYCLES

. 50,000 WATTS POWER . . CLEAR CHA’NNEAL INT] v
+ « PLUS A NEW- $500,000 STUDIO BUILDING . . PLUS B ENGIVE
THE GREATEST MAESTROS IN THE MIDDLE WEST!

\

HAROLD STOKES '

Leader of the new ) ¢

WGN Dance Orchestra

Director, composer and arranger of.
popular music . . , Young, brilliant,
versatile . . . At 29 a-master of modern
melodx . . . Conductor of the first coast-
to-coast _commercial broadcast from
Chicago, the Studebaker Champions. . .
Squf conductor with NBC ., . . Conductor
of the Carnation Contented Hour . . .
Sealed Power . . . Palmer House Prome-.
nade...Climalene Camival Hour, and
many others ! . . Composer and drranger
of popular qirs . . . Outstanding leader
of modern dance ‘music . °, . Harold
Stokes makes his bow to the Middle

-West audience’ in charge of WGN’s - -

new, Qz-piec‘e)‘dgnce band.
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Radio Supplies Fast Service
In Covering Election Results

Split-second Results Given Listeners as Elaborate
News Setups Work Smoothly Under Pressure

By J. FRANK BEATTY

L8 elections
national in
I campat .
rly inter-
nparativels
tes theit

tothey can do

ad individual stations
cir plans o provide the
audience  with S;slii-scu_»nd
sin service, and election night

tound the well-oiled systems fune-
- tioning  smoothly” in turmng out

bulletins by the hundreds. That

the service metgwith public appre-
ciation was shbwn by the favor-
able Tesponse from listeners.

i

Gov. Pinchot's Complaint

THE PRE-ELECTION broadcast-
ing situation was enlivened by the
complaint of Governor Gifford
Pinchot, ‘of Pennsylvania, to the
FCC that ‘“‘buzzes” Oct.
ruined a campaign speech of his
so0 it could scarcely be heard. He
added that on Oct. 26 the buzz
came on again during one of his
speeches, just after he mentioned
the “sugar trust.” The FCC is
investigating.

Prior to the election, networks,
stations and news services had de-
voted considerable time to cam-
paign speeches and in a number oi
cases big programs were kept off

the air to permit political exhort- .

ers to spread their message. Last-
minute roundups were aired Nov.
5, on the evejof balloting, and
stunt programs were staged, such
as the CBS “man in the street”

18 had -

broadcasts at the eleventh hour -

from Los Angeles and San Iran-
cisco.

Far Into the Night.
FIRST RESULTS were bulletined

at 10 o'clock election morning from:

New Ashford, Mass., and were fol?
fowed by scattered returns during
the day. {
polls closed in the east, bulletin
coverage got under way in earnest.
The regulanz evening report of

Press-Radio contained latest avail-

able results and bulletin: service
continued until 4 a. m. Far into
the night Transradio Press sup-
plied its clients with bulletins as
fast as they arvived. -

NBC provided a preview of the
national situation late in, the after-
noen of election day, iwith John
B. Kennedy analyzing available in-
formation. A special announcing
setup was established in a monitor-
ing room at Radio City, New York,
adjoining the room where returns
came over the Press-Radio tele-
tvpe. -Bulletins selected for the
networks were passed into the
monitoring room where John B.
Kennedy waited before a micro-
phone. |

The setup was arranged so reg-
ular programs could be faded out
for bulletins and then faded back
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At 6 o'clock, when many

%

.give them. a

eain, witlh pertormers not being
censeigus that their renditions had
been interrupted.  To avoid break-
ing’ up coniinuity. bulletins weve
delaved oceasionally and no speak-
ing or dramatic broadcast was in-
terrupted. ’

Besides bulletins, a number of
Sominute periods during the eve-
ning were devoted to roundups by
Kennedy.  After the Democratic
landslide had become evident, Ken-
neddy, in Radio City, interviewed
Chatrman James Ao Farley
Democeratic headquarters at
Biltntore.  To get tinal results to
listeners, the networks were held
open an hour later than usual, m
2 a. m.. to get late returns from
the West Coast and to put on the
air Gevernor Merriam of Califor-
nia and hix unsuccessful opponent,
Upton' Sinclair.

How CBS Functioned .
CBS ALSO USED reports from
Press-Radio with H. V. Kaltenborn
commenting on state results apd
Raymond Clapper, Washingipn
correspendent, analyzing effects jof
the election on the national situa-
tion, particularly membership’ of
the Senate and House of Repre-
sentatives. Arrangements had been
made to carry the network beyond
the usual closing hour and fre-
quent . 5-minute broadecasts were
made after 11 p. m. by Kaltenborn.

ABS -used Press-Radio reports
and also had microvhones in the
editorial rooms of the New York
American and several other re-
mete control points. Washington
political observers were put on the
network several times and Chair-
man Farley spoke four times from
party headquarters in the Biltmore.
A “man in the street” program
was picked up from Times Square.
Special election music was broad-

ine

cast, being faded for -election
fiashes. : .
George H. Earle, successful

Democratic candidate for governor
of Pennsylvania, spoke Wednesday
from the Philadelphia office of J.
David Stern, publisher of the
Philadelphia Record and New
York Evening Post and he was in-
troduced by Benedict Gimbel, presi-
dent of WIP. .

Election Service

YANKEE Network News Service,
under directorship of Leland Bick-
ford, acting, editor-in-chief, used a
force of. 175 men to cover Massa-
chusetts! 1,716 précinets. At 6:15
p. m., the service, replying to
boasts of a Boston newspaper,
made this announcement:  #The
Yankee Network News Service
will post  $1,000 that its returns
will be on the air faster than this
paper can get them to you in its
broadcast.” No one has tried to
collect the money, the network an-
naunced later in the week.
Open house was held in WNAC-
WAAB studios at 11 p. m. to wel-
come successful candidates and
chance to
through the microphone.

Studio

“No. 1 of WNAC was set up as a

Huey Turns Announcer
ON ELECTION night listen-

ers received a rare treat over
WDSU, New Orleans. The
station had a participation
program scheduled during
evening, using a local orches-
tra. WDSU has never missed
broadeasting election returns
during the past 11 years.
Coupled with this Huey Long
wanted to use the station on
the same evening, =o the or-
chestra was dropped and a
pickup made from the Sena-
tor’s rooms in the Roosevelt
Hotel. A WDSU announcer
was  sent o over to Huey's
rooms with continuity on the
plugs and was supposed to
spot these on the Senator's
time.  Huey wax xo pleased
with the sweeping returns of
victory as they came in, that
he asked the announcer to let

. him "turn radio announcer,
and so Huey put on most of
the  announcements. | The
Senator ‘not only read the
plugs but worked them inta
his own remarks.

city room for the news service.
While typewriters and tabulating
magchines clacked and telephones
jangled, the voices of Linus Travers
and Jack Ingersoll, talking cease-
lessly into the microphones, were
heard above the bustling of 40
frantic workers in the studio. Re-

_ sults from other states were ob-

- printers

speak

g

tained through Transradio Press.
Press-Radio Setup

DURING the evening and through
to 4 a. m., Press-Radio supplied
250 bulletins to- CBS, NBC, ABS
and other. subscribers. Many
clients got service direct from
local newspapers, under an agree-
ment that had been reached prior
to- the election.! Also they were
permitted to forget the 50-mile
limit impose&jn station coverage
and thisi w extended to state
linés. .For national news, one ad-
ditional restriction  had” been im-
posed—that broadcasting be lim-
ited to ten minutes an hour.
Using its regular news squrces
—Associated Press, United Press,
International News and Universal
Service—Préss-Radio had T. L.
Christie -in the slot. He cleared
bulletins to rewrite men who put
them in shape |for l5roadcasting
and they passed in 'final form
through Editor James 'W. Barrett
to the teletype and simplex oper-
ators with minimum loss of time.
The regular Press-Radio staff
was supplemented by special writ-
ers and the office looked like the
newsroom of aj daily paper .on
election night. - .

How Transradio Covered

TRANSRADIO |PRESS delivered
to its station clients 166 flashes
and bulletins between 6 a. m. Nov.
6 and 3:30' a. m. Nov. 7, amounting
to 44,953 words. | This was in addi-
tion to general news. High-speed
into studios' of - WOR,
Newark, furnished the bulk of the
station’s .coverage as results be-

gan to arrive and the station stayed

on the air until |3:30 a. m.
Bureaus at New York, Washing-
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. paign from political sponsors ths

Third Quarter for R(y
Better Than Last Ye

FFOR, THE FIRST nine monthg ¢
1434, Radio Corporation of Ap
ica and subsidiaries transferreq ¢
surplus a net income of $27
770.78 contrasted with a Joss ¢
$1,793,370 for the first nine mong,
of 1933, according to the congy,
dated statement announced b
David  Sarnoff, RCA  preside,
Net income for the 1934 periog, i
fore deductions for interest, g
was $6,296,669.93 and gross ircon
was $53,415,497.68.  These figy,
are contrasted with $1.367 170
and S41,744,550.55, respective]
1033,

For the third quarter of ju
the statement shows gross ineop
of $16,810,790.17; net income b,
fore interest, ete,  $1,700,074%
with  $106,180.97  transferred .
surplus which stood at Sll,ﬂrﬁ.
N6LA1 on Sept. 30, For the thiy
quarter of 1933 gross income we
§13,088,114.17, net income befy
interest, ete., was $562,852.12, g
$525,158.87 was deducted fro
surplus,

ton, Chicago, Los Angeles, Bos
and New Orleans originated Trap
radio election news service and »
turns were distributed bhoth
printer and telegraph. Retum
from 32 States were covered b
fore 1 a. m. and Transradio clain
its  calculations of Demoerat:
gains and losses were more acx
rate than second editions of Ng
York morning papers.

) Staff correspondents over then
ticn sent results to divisional hes
quarters of Transradio and %
special correspondents flashed n
sults from 24 other States. Blen

ed with flashes were intervies
with leading candidates and co
ment f3om Mrs.:Franklin D. Roos
velt, DIEnocratic Chairman Farlg,
GOP Chairman Fletcher and Mx

’

Moore, Transradio president.

WTMJ, Milwaukee, sent a tra
mitter car around to voting plag
and returns were $ent by she
wave to the main studio and ®
layed to listeners on the regul
wave length, =+~

Receipts at Lm;v" Point
WITH PARTY coffers at a ln

1932,
area received less during the cm

in either of the two precedi
WOR, Newark, profid
from the gubernatorial and sem
torial contests. Besides it receid
a share of the New York St
campaign money, its political k|
come amounting to $31,350.
Total revenue of CBS was $it|
793, of which WABC, New Yo
accounted for about -$3,500. O
WMCA the Democratic party sp
$5,825 and total revenue amountd
to something over $7,000. Conj
plete figures for NBC’s New Yol
stations are not available, but wt
ing September and October Wi
received $1,834 from the McGe
rick compaign, and in Ogtober
Republican State Committee I
WEAF $562, a total of $2
Just before polling day there ¥

“network broadcasts by the natinfl
committees. -

ovemb

*

-+ . not to mention the Recovery, Constit’.\tional and Communist

When
Republicans

|

als
®

' l
2 . ‘

HO should know better than 'the smart poliﬁcal
leaders who directed the New York Gubernatorial

' campaign how to reach New York City’s millions—by.
‘Radio! 7

; Itlis ceftainly a tribute to the popularity and staf:ding
} : ., of |OR in New -York City that this station was chosen
to carry more political broadcasts in both the New York
. local v‘and Gubernatorial campaigns this year than any
other station serving New York. In fact this year, as last
year (when the three-cornered mayoralty bat’zle was
Waged), more time was bought on WOR by both Demo-
crats and Republicans than on all the other métropolitan
stations ‘combined.

Whether precious votes or précious orders are at stake

in America’s greatest city, WOR can always be depended
N . upon to do the SELLING job! : . 2o

1440 BROADWAY, NEW YORK CITY D

BAME ERGE.R BROADCASTING SEVRVICE.' INC. o NEWARK. N. J.
. Chicago: Wm. G. Rambeay, 360 N. Michigan Ave. .
- : Boston: James F. Fay, Statler Bldg. : =

B

Parties—all of whom bought time on [WOR!

R - . i

. |

«

Democrats and
agree!

er 15, 19lmember 15, 1934
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Dramatic Program  Bolling Joins WXYZ

Develops Store’s

shopping Services
Popular KMBC Program Gets

New Patrons, Bigger Sales

Mr. Bolling
Detroit, key

network

Roquefort Series
ORED

by z"e Ruouef‘\,-

and
The
and
, with
The
Torris,
Inc.,

\x hite,

LI!:‘ ¢

RADIO’S APPEAL
Reaches More People Than the

Press, Paper Admits

BY A NEWSPAPER’S own admis-
sion, radio reaches more people
than' it does. That is the ironical
situation in Omaha, where KOIL
recently broadeast. a hearing in
municipal court and business al-
most ceased for three days while
the whole city listened to the
broadeasting of the procedure.

So general was the appeal of the
broadeast that counsel for two
Omaha persons charged with mur-
der noted an appeal on the ground
that it would be hard to pick an
unprejudiced  jury inasmuch as
nearly everyone had listened to the
hearing via KOIL.

Following the broadeasts, an
Omaha newspaper gave editorial

and pointed out that while such
hearings were public and theoreti-
cally anyone could attend, actually
few people came to the court room.
The editorial stated that although
newspapers gave the detall>, a
broadeast was different in that it
probably reached more people—

enough, in fact, to make it hard to -

fnd 12 persons who had not heard

enough of the case to disqualify”

them for jury service.
Business houses told KOIL that

they could do practically: no busi-

ness during the broadeasts and the
telephone company veported that
phone calls almost ceased.

reducing thc nur

FULL COOPERATION, through
ipment and person-
e clear channel
the FCC to as-
f service re-
m the exist-

o ‘md upon

eys show that

gram and
ment that ter wi taker informal co e Nov. 9 by

) presentat
stations and the networks
bv Dv C. B. To‘liﬁ'e, chief

Creating an Audience
LISTENERS hear Mi
open her mail and tel
how to handle shopp
T“’l"\ hear her conf

to “mieet again \m 23,
¢ which time a subcommittee
will- endeavor to formulate ‘con-
crete technical plans. In addition
and department heads, as w to Dr. Jolliffe, the subcommittee
i riew customers. will include A. D. Ring, assist
initial audience for the pro- chief engimeer in charge of
was created by store dis- ting; Dr. J. H. Dellinger, radio
enclosures i " ¢ of the Bureau of Qtz:urm'taid:,
L 3. Jansky, consulting, engineer
heading the firm of Jaml\y &
Bailey, Washington, and others to
be designated :
ly, it is estimated that the
hing  technical study—
clipsing anything ever before at-

. the pro-
m mentrﬂﬂd black linen suits

3 am: more than 6Un
en were sold, as
buttons and find-
partments of the
e have profited by the program
many women who previously

the FCC itself plans to spend
th, Completion of the tech-
aspects of the undertaking is
\ouvht by early spring; with “de-
t'vlec data covering clear channel
service to every puxt of the coun-

ften they come for one
but stay to complete th
ahppmg under the guidance of
Joanne Tayl lor.
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ted—will cost about $60,000, of -

Cooperation in Clear Channel Study
Promised. by Engineers

Equipment and Personnel to Be Made Available to FCC
In Iis Inquiry Into the Broadcast Structure

and Stations

try, supplemented by service ren-
der ed by other classes of stations
to rural areas.

Technical Data Sought

IN OPENING the sessions, Dr.
Jolliffe explained that the aim ‘of
the survey is to determine the re-
sults of the present allocations as
reflected in service to the public,
but with particular reference to
the secondary service of clear chan-
nel stations. The FCC, he declared,

. will ccoperate to the fullest. extent

by utilizing the field equipment it
has available in the score of field
offices as well as its seven field
trucks eguipped with measuring
apparatus. From the stations vol-
untarily participating in the sur-
vey, he asserted, the FCC secks
only - technical data, rather than
conclusions, as to covérage, and
will undertake to direct and cor-
relate this data itself.

“The broadcast industry,” Dr.
Jolliffe declared, “needs to know
more about the service it is ren-
dering.” He pointed out that in
the past there has been no definite
data for the country as a whole
that could be depended upon, and
that the task is sggimmense that
the Government naturally does not
have adequate equipment or staff
to undertake it.

Mr. Ring declared the general
plan he had in mind for the study
embraced four major parts. First,
he asserted, there should be con-
tinuous 1ecoxdmgs of the field in-

(Continued on page 39)
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¢ to the appeal of the defensey
‘clear channel upon which KFI,

Hearing in KFI (g
Continued by the F((
Until First of the Yey

ALLOWING the dozen applicay
until Jan. 1 to file briefs, 4./
Broadecast Division of the FC(}C
Nov. 2 adjourned the hearings i
volving the 640 ke. clear chy
after ten day and three night
sions at which a huge volume
testimony was submitted. Th
or more respondents were allowe
until Jan. 15 to file briefs,
The hearings, the most e
tive. involving competitive sta
applications since the new F(
was created, brought to the l(ag
and tcchmcal firing line a ¢
lawyers and half that numbe
mmsultine; engineers.  Altoge
some 75 persons participated, i
cluding about 50 witnesses.
The case, was related to ay
tions for assignment on the ¢

Angeles is the dominant Qtam
Several of the applications soug
to  “break down” the cham:
through duplicate opcration. Thee |
applications, sponsored by i
Cleveland Plain Dealer, which e
trols WHEK, Cleveland, and W AIL
Columbus, sought a second outis
in Cleveland through a three-
frequency shift which involved
KFI channel... That series of
plications, however, was ame
to reguest operation on the 640}
channel in -Cleveland until |
sunset, instead of until 8 o'lec
PCT. Whereas KFI opposed
original -application, it took
position, after the améndment, th
it preferred that no other sta
be assigned on the wave, but
it did not oppose any of the a
plications seeking only limited
or daylight operation on the char
nel, rather than night opelauor

Othe1 applicants for assignme:
on the channel are Portland (Me
Broadcasting System; Eastla:
Co., ,Portland,” Me.; Kunsky-Trer
dle Broadcastmg Co.,: of Detr
(seeking a shift for WXYI)
WAAB, Bostonj WFT.AWQL‘,
Clearwater, Fla.; WORC, W
ter, Mass.; I\FUO St. Lom
ing D. Smﬁon, Plttsﬁeld, Mass.

Joins Drug Group

DR. FREDERICK J. CULLE)
former chief of drug control
U. S. Food & Drug Administratic
has been named Washington re
resentative for the Proprietary
sociation, according to its p
dent, Frank A. Blair. He succet
Ervin F. Kemp, who died recen
after 30 years with the associa
Dr. Cullen served as chief of
control from 1931 to last May. E
now will be liaison between t
association and the Food and Dri
Administration. Offices of the &
sociation are in the Washingt
Star Building.

NBC Sales Executive

WINSLOW LEIGHTON, com
cial manager at WGY, Schenectal
has been named natlonal sales 1¢
resentative of NBC, retammgﬁ
WGY connection and actmg
sales contact for NBC in easter
New York and western Mas
setts. He has been with WGY
his graduation from Yale in
both as announcer and-on the co®
mercial staff.

!
i
|
|

From the time that Florenz Zieg-
feld and McClelland Barclay
awarded Harriet Lee the title of
“Miss Radio,” her CHI‘GGL has
been a continuous story of “she
came, she sang; she conquered.”
In joining Station WTIC| Miss
Lee brought new fame to qne of
radio’s most distinguished groups
of artists—a group that has long

|
|

\
\
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demonstrated 1its

ability to capture New  England

audiences.
Now let's take a quick look at-the WTIC Communmes ;
asa n'mrket. Here are over 1,500,000 listeners. Their’

buving power is far absve average. Distribution costs
are well under average—for the area is less than 100

miles square. ‘
Finally, Station WTIC offers the only way to reach
this entire market at small cost. A few choice hours

are now available. Full particulars on request.

NEW YORK OFFICE: 220 East 42nd St., J. J. Weed, Manager
CHICAGO OFFILF 203 No. “aha<h Avenue, C. C. Weed, Manager

STATION WTIC HARTFORD LONN.
50,000 WATTS

Orwited by the Travelers Broadeasting Sercice Co
THE WTIC COMMUNITIES
A prosperous population in a compact market

Facts for Food Advertlsers

Poténtial WTIC Primary Audien e 1,580,867
Per Capita. Savings Bank Deposits.. ... . $600.00
Food 'Outlets, Re - 9,918

Volume of Business.....c...vuii i . $237,464,000.00

Operated Daily
7:00 AM. to 12:00 \Ildmght
Sundays 9:30 A.M. to Midnight

Member New England
and NBC-WEAF Networks

R
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Personnel Makes Station Pé‘rsonality*'

Careful Choice of Officials and Employes Important;
How Profits Ruined One Broadcaster’s Influence

By PURNELL H. GOULD
Commercial Manager, \Y}‘Bl{,

‘Baltimoere
STATION PER-
SONALITY like
in per-
50 :
definite thing and
most  buyers ot

radio time, par-
ticularly those
placing local and
advertising
finding it in-
wsingly e
familiavize themselves
fact. Inanimate things,
s a radio station undoubt-
¥ is, are not usually designated
possessing a personality. How-
ever, due to the very intimate
character of its functions—that is
the transmission of the human
voice directly into the home, a
dio station does take on a very
marked personal relationship with
the listener. In my opinton it,
therefore, possesses what we call
personality.

spot
a1

0
Mr. Gould

e

I have searched the dictionaries
for a definition of personality, but
none of them satisfies me.  Web-
ster's International says, “Person-
ality implies’ complex being or
character having distinctive and
persistent’ traits, among which
reason, self-conscicusness, and self-
activity are usually recognized as
essential.”  Students of psychology
~have various methods of defining
personality. The behaviorist view
compares personality, as a whole,

:with 2 gas engine. The way a gas

engine works is its personality.
When the separate parts work
together effigiently so that the
engine runs smoothly, its person-
ality is well integrated.

Variety of Personalities

SPEAKING individually, everyone
has more or less of a personality.
Some impress us as pleasing, others
striking;  some just pleasing, and
a great majority, are average—
that is, nothing very definite one
way or another. Then there are
still  others, unfortunately, who
have a personality which is dis-
pleasing or irritating. 'Most sales-
men are of the pleasing type; the
most successful are pégsessed of a
personality which is striking or
very pleasing. There are also indi-
viduals calling themselves salesmen
whose pérsonality is in the average
class and a few in the displeasing
class: The latter do not last long,
ard in these days it is difficult for
even the average ones to get along.
The same thing is true of the per-
sonality of radio stations.

The American system of radio
has made the art of broadeasting
the art of selling so that every
station is a salesman. In a discus-
sion of the personality-of a #adio
station, therefore, we will consider
it the same as we would an indi-
vidual. Inasmuch as the character
of a radio station is derived from
those who are responsible for its
operation, let us look behind the
microphone and study the person-
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“ties.

ADVERTISERS and agencies are more and more look-
ing to the personality of broadcasting stations as com-

petition for business increases.

Consequently. accord-

ing to Mr. Gould. it behooves every broadecaster to build

his. entire staff with the idea of creating a distinetive

personality whieh will make his station stand out in the

prospective sponsor’s analysis of

advertising media.

While this advice is somewhat obvious as to the eommer-

cial department. it is just as important in the selection

of every stenographer and clerk. he declares.

ality  of the personnel of the
station.

Re Station Operators
THE OWNERS of the station.

What type of persons are they?
Are they really interested-in the
welfare of the community from
which they hope to derive a liveli-
hopd? “For public inter con-
venience and/or necessity. s that
just a phrase in the law for, them
to observe only so long as they do
20 on the right side of the line, or
do they observe it in spirit also?
Will the station be used as a
mouth piece  for individual or
group's beliefs? TFortunately for
the business of radio broadeast-
ing the Communications Commis-
sion ig, very much interested in the
above, and a close check is kept on
the stock-holders of each station.
The head of the station has upon
his shoulders the responsibility of
selecting personnel. What is the
type of individual who works for
the station? What is the physical
appearance of the station? Its
general make-up? No matter how
small a station, it can be decorated
in good taste, if only for the bene-
fit of the performers and other em-
ployes. Our surroundings to a
large extent shape our personali-
More consistent and better
work wiil be done in a restful and
smoothly running atmosphere.

Each Employe Counts

THEJOFFICE FORCE as well as

artisfs .and announcers must be
selected with good judgment. A
careless stenographer or clerk in a
tudio can cause a lot
of trouble in no time at all. Local
advertisers and agency representa-
tives should "'make it a point to
visit the statjon they are hiring“as
a super-salesman and judge for
themselves just how conscientious
are the workers whose duty it is
to see that everything runs as a
well regulated gas engine would
run. The manager of a station who
makes himself easily accessible to
the client and who is patient in his
explanations of the mechanics. of
radio will reap the reward he de-
serves in continued patronage.
The advertiser when visiting the
studio has at times been too prone
to tell the program:supervisor just
how to put on the show. The same
advertiser would not think of going
into the . composing room of a

newspaper and try to direct the
make-up man. He has a perfect
right, of course, to reject the fin-
ished product, but if care and judg-
ment have been used in the selec-
tion of a program supervisor whose
personality is such that his artist
spirit may at times be curbed, the
aims of the commercial department
will be easier to attain.

The Commercial Stalf

THE PERSONALITY of the com-
metrcial force has a most decided
effect upon the results any adver-
tiser will receive from his invest-
ment in radio time. We are here
concerned with personalities, not
s0 much with radio as an advertis-
ing medium. It is the commercial
force that will make or break a
station. It holds the key to the
purse strings and its success in the
sale of radio time determines
whether or not the best trangmil-

_ting equipment, merchandising and

publicity force, ete., can be used.

The day is past when advertisers
flocked to radio as the genii who by
speaking solved all their sales
_problems, While radio in a good
many cases is still the genii, now
with the so-called depression and
its consequent tightening of most
advertising budgets, the station’s
commercial force must get out and
dig, and dig deep. Personality of
that folce must be as:striking if not

- more so than competing mediums.

Success Not Everything

AT THIS POINT!I was going to
write that the more successlful the
commercial department s, the
more money there will be, which
should make the whole station per-
sonnel happier -with a consequent
increase in station| personality. Let
me change that. I know of a sta-
tion that was most successful.- The
manager was kept busy right at
his desk signing contracts that

just seemed to |walk in. That
should have made all happier.
Well, it hasn’t, I think.

The manager got the idea that
his was the only station worth the
advertisers’ . consideration. His
personality was in the irritating
class to most advertisers and
agencies. Now it seems that other
stations in that same. city are out
after the business and getting it.
The station is losing its personality
because the personality of the
personnel has changed.
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. tion of KYW as the Fhiladelpt

New  Corporatig|
To Operate. KYY
Tests Bringing Good Resul

Chicago Employes Releaseq
PREPARATORY to the inaugy,

outlet for the NBC-WEAF .
work Dee, 3, under the local n
agement of the Philadelphia Brg;
casting Co., early morning p.
gram tests are being conducteq:
the station with excellent techn,
results.  The station is being .
moved from Chicago, and upon =
formal opening in Philadelph;
the Chicago unit will be <hut doy:

The Philadelphia  Broadcast,

Co. was established by Isaac |
and Dr. Leon Levy, operators :
WCAU, Philadelphia, ax the «
canization 1o direct the local e
gram activities of the new statg
Studios in the WCAU Building w
be used for KYW.

While the entirve slate of pe
sonnel appointments has not hee
announced, Westinghouse Elect:
and Manufacturing Co., licens
and owner of the station, has desig
nated . H. Gager, former mar
ager of WENR, Chicago, as pla
manager. He has been in charg
of the KYW installation. Cax
Irwin, formerly assistant progra-
manager of WCAU, has be
named program’ manager, and ;
corps of announcers and ted
nicians has been selected.

Chicago Staff Released

WITH the exception of Homs
Hogan, manager, all employes ¢
KY:W, Chicago, operated by
Hearst radio enterprises, haw
been notified of their release D«
3, effective upon rvemovalof th
station to Philadelphia. While s
other announcement has been forth
coming from Hearst radio head
quarters in New York, this gen
crally was taken to mean in th
industry that prolonged efforts «
procure another station to repla:
KYW in Chicago as the Hears
outlet have failed. It is under
stood, however, that these negotiz-
tions still are going forward wit
particular reference to WENR
owned by NBC, either for purchas
or lease. :

Mr. Hogan, a foimer newspapa
man, and for a number of yean
director of the Chicago station
understood to have had several
fers from, other stations. Therek
the possibility that he will jor
WLS, Chicago, as assistant mar
ager. Another possibility is hif
transfer to Pittsbuirgh to manag
WCAE, Hearst stition, in view d
‘the recent resignation of Jad
Stewart as its general manager.

With the departure of XY
from Chicago, NBC will concer
trate its network programs o
three stations—WMAQ, Ywhxct‘
operates full time, and WLS an
WENR, which share time on il
sdme clear chanrel. Somg NB
programs also are broadcast over
WCFL, of the Chicago Federatm{.
of Labor. NBC within the last
fortnight acquired the half interest
of the Chicago  Daily News 1t
WMAQ for about $500,000. ’Thréc
vears ago it acquired a 50 P
cent interest in the station for allll
proximately $600,000. While fulf
owned by NBC the station wil
continie to be identified as afil
ated with the newspaper.

“CLEAR THE AIR!

- standby fﬂl‘

r
|

A TRANSRADIO FLASH!”

This dramatic order is being shouted by News Editors totheir
Master Controhs in 125 stations subscribing to TRANSRADIO
PRESS SERVW[CE., Inec.

1 @ ‘

i

TRANSRADIO‘—Gave the American People their FIRST'CO_\IPLETE news of the Demo-

cratic landslide.
. 1

TRANSRADIO—Turns. the Hials to those stations with T. P. franchises when flash news
breaks. \

TRANSRADIO—-Consistentl‘_v holds 67.6°- of the New England audience against ALL
OTHER programs simultaneously broadcast. according to a Yankee Net-j

work survey. : ;

TRANSRADIO—Is FIRST ojh the air with the world’s flash news, whether the ‘asgé‘ssiné-

| _ ~ -
—

tion of a ﬁPropeall King, the burning of a crowded ocean liner at sea;

the arrest of a new kidnap suspect or the day-to-day developments in the
great drama of the NEW DEAL.
: w7 eEemew gy 0o the nation-wide list of stations served by
Transradio, notably: '

The Yankee Network
The Michigan Network
KNX Los Angeles

WLS Chicago

KSTP St. Paul

KWK St. Louis

WQAM Miami

WGR Buffalo
WKBW Buffalo
WHO Des Moines
KFEL Denver .
WCLO Janesville
WFBR Baltimore
and 92 others.

s, fully authenticated and fresh up-to:the-minute, is available by
desiring a complete 24-hour-a-day flash and bulletin coverage.,

A daily volume of 30.000 wor

high-speed printers for stations

Flash newsis also available in units of five, ten and 15-minute programs, with delivery by printer -

or telegraph out of New York. Chicago and Los Angeles, or by short wave télegraphy. »

WIRE OR WRITE FOR RATES

TRANSRAD |

“Only What is Authentic and Airworthy.” o .

: , " New York City
; 4

342 Madison A;fenue

’l ‘ 1 j ‘ P

!

O PRESS SERVICE, Ine.
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status

of Broadcasting

Not C ha'nﬁed

By World Radio Lonterence at Llshon

\ction Deferred on Allocation Revision and Proposal
For Broadeasting on Both Long and Short Waves

for

Ani\a ‘ox‘s
ﬁve vears, \V'ni-sh

e given at another C. C I. R.
ence  tentatively ser  for
1arest, Roumania, in 1937, just

ov to the International confer-
e’ue in Cairo, Egypt, in early 1938.
One action identified with broad-
casting that will have bearing upon
future allocations was the adovtvon
of definite curves showing trans-
mission distances in broadcasting.
This, coupled with the important
wave propagation study, may yield

SWEET ADELINE
Quartet Scattered Over the
World Blend Voices

FROM four widely separated points
on the Little America-United
States short wave circuit, four ra-
dio engineers on Nov. 14 were to
turn entertainers on the Byrd Ex-
pedition program sponsored over a
CBS network by General Foods
Corp., New York.

Irving Reis, CBS engineer, was
to be in the WABC studios in New
York; S. H. Simpson, program
transmission manager of RCA
Communications was to sing from
his post at Broad St., New York;

New York Nov. 19, with a nup

Meefing Arrangg|
On Child Progray,

Leaders in Educatmn aniy
Radio to Discuss Broadcaq.
“RADIO for Children” will pe
subject of a symposium under
auspices of the Child Study :
ciation of America to be helg

of speakers prominent in the fiel;:
of education and radio schedy.
to pattlcxpate The “unplecedem
concern” over this question op

part of broadcasters and adxen
ers, as well as parents and other
mtelested in children, the Assos,
tion said, “has made it a prob,(»

S

DAYTI ME Advertisin‘g“
; GETS RESULTS

Here's Why!

Because of operarmg onYa time-sharing basis, WLS

defipite formulas regarding alloca- Bill ' Clark, RCAC engineer at of natxonal importance which ig ¢, - for several years has concentrated on _____dayhme
at the next international con-  Buenos Aires was to perform from listing the active cooperation !
ence. 1t was pointed out by Dr.  Argentina and John N. Dyer, radio leaders in many fields.” m that equaI ou+s+endmg night-time
1. Dellinger, chief of the radio  engineer of the Byrd Expedition, The symposium program willj. programs.
. Bureau of Standards. and was to do his part of the quartet = clude discussﬂm%l on “What | . -
C

n of the American Dmeqa-
t rly all of the C. C. 1.
arve interim studies,

Interference Problems

SO IMPORTANT did the nation's
broadcasters consider some of the
broadeast problems docketed for
the Lisbon meeting that the NAB
delegated J. C. McNary, techni
lirector, to'participate in the de

Several tele‘rmph and
ations companies sent
1epm~enmtne~ who were acuo*dec‘
floor privileges but did not partici-
pate in the official votes. Such mat-

from Little America.

Equipped with earphones, each
member of the quartet could hear
chants of distant colleagues and
try to keep in tune and in time.
D\e1 and Reis are acquainted, as
are Simpson and Clark; but that
is as far as the acquaintance goes.
On the same program Charles J.
V. Murphy and ‘Harry von Zell
again were to have a two-way con-
versation . between the Antarctic
outpost and New York.

but in most instances deferred until
the next conference. It was brought

Known About Children’s Inter
in Radio”; the “Critic Listens ing
Chlldlenb Programs”; the “Prg.
lem as the Broadcaster Seeg I
“Possibilities and Pitfalls of Var
ous- Types of Program”; “Parem
Attitudes Toward the Radlo ”

“What Can Be Done -by Parem
by Broadecasters, by Educatmm
and other Natlonal Organization;’
The meeting, it was said, will gi
parents, educators, and broa:.
casters their first opportunity ;

come together to formulate pra:
ticable and constructive sugge
tions for the immediate future.

P2

Consequently, WLS daytime broadcasts attract a

vast and devoted audience in. every metropolitan
town .and rural community in the WLS midwest
area. This is reflected in the following statement
from "Radio Guide" of November 3rd: "The WLS
audience is every artist's goal. Many an artist has

been carried on to glory by the support of that

~ fiercely-loyal group of partisans.”

Levering Tyson, Director of t:
National Advisory Council ¢

ders as the use of directional an-

de band to en
both long: and short waves, were on

out in each case that while 'adop-

And. How!

| tennas, synchronization, frequency tion of ce1tam methods might ' A A1l ¢

e the tentative agenda of the Lisbon  separation between broadeast chan- - prove beneficial in European coun- Radio’ in Education, will .be cha -

- sessions, But in nza*lv ev eviv nels, single-sid 4;3 band t{;an;mldsn%n tries, they might work hardship in i}}fgletoth?:; ﬁ:fggg’ng%egl ’ .
stance they were designated wave propagation and standardi- Ameuca and on other continents, : -
further study with consideration zation Df receivers all were debated Two important matters on the the Child Study Association, w For example, three early affernoon announcements

agenda were accorded affirmative
action. These related to curbing of
so-called “man-made” interferences
fo all types of radio transmission
and veception, and to allocation
and use of .short wave channels
for two-way telephone communica-

preside., Speakers include Walie|
Damrosch, Merrill Dennis
Franklin Dunham, John Lovej;
Elliott, Sidonie M. Gruenberg, Joit
‘\Iaxtm Sigmund Spaeth, and Fret
erick \Vllhs

AMERICAN SOCIETY of Compo:

These Four Daytrme Programs
are avall[able

SMILE-A-WHILE ®

.recently brought 53,000 requests for a photograph.
Over 266,000 box-tops have been received by:a
breakfast food manufacturer in response to his
morning children's programs.

o tions between fi’shing};l bo'ati’h gri‘- L] 6:00 to 7:00 A. M. During the past twe WLS. operati |
S“\AG s 1;115?111111;' ’é};lesfs.plymg the North Sea ers, Authors & I;Ub‘hSherStWIBn.F' Monday through Saturday. Just whaf the name implies . . . a fast-moving, ] g past Twe years » operating part !
QADCA . mmelfi’;%olm g?fad\xsmok%:w {nmc cheery, live-talent wakeup program[\ . . ten years on WLS . . . proven time, has received in listener mail ‘an average of
Survey to be Made 1(?1%;’ to the RCA ’Bl‘lildillg. 3 record of results. One and two mmufe announcemenfs avarleble-—or the - almost 1,000,000 lett Iy, ' 7
\’XGU\ IN THE latter instance, it was Rockefeller Plaza, on or abo program ip. its entirety. 7 Ddad] :’e ers -yearly. |
\} A brought out that haphazard -and  Nov. 30. . . :3: { These examples are typical of WLS resultfulness.

More Than

100°; Increase’
Loecal and natiomal advertising con-
tracts accepted for KSD during Oec-
tober, 1934, were more than deuble
the number for:

QOctober, 1933.
23 Months of Gains

For 23 consecutive’ months, KSD
advertising has shown an increase
over the correipondmg month of
the previous year.

the month of

RED NETWORK OUTLET FOR NATIONAL BROADCASTING COMPANY

“stations.

~unregulated use of medium ‘short

waves in the North Sea area had
brought about chaotic interference
and it was agreed that a plan for
orderly allocations should be pur-
sued. Of the American interests,
A. T. & T. alone was involved in
these actlons, since it maintains
similar service with fishing boats
operating off Cape Cod. |

To alleviate the “man-made” in-
terference situation, prowvoked by
increased use of household electri-
cal appliances, such as flatirons,
refrigerators, and the like, it was
decided that scientific study should
be pursued and this task was dele-
gated to Germany and Lithuania
for centralized study.

Matters relating to broadcasting
in nearly every instance had bear-
ing upon the universal !plea for
more facilities for broadcasting
Strenuous efforts are be-
ing made to work outscientific
means of enlarging the capacity of
the vregular broadcast speetrum,

band, came in for particula}
heavy discussion and it was agree‘
that this was a subject warrantin
intensive consideration.

American Delegates

REPRESENTED at the confe
ences were 25 natlons, some 3
commercial companies, and a ha
dozen intérnational organizatios
identified with radio and commd
nitations. The! American deleg
tion, named in September by Pres:
dent - Roosevelt, in addition to D:
Dellinger, consisted of, Capt. 5.C
Hooper (Navy); MaJ Roger B
Colton (Army); Gerald C. Gree
{FCC), and William V. Whittin
ton (State Department).

In addition to Mr. McNary, oth{
American private observers at tf
conference were Loyd Briggs &
H. 0. Chadwick, RCA; A. J. G
tigan, Radxomaune Corporation ¢
America; Lloyd hcpemchled

Write for THESE—-TODAY

MORNING MINSTRELS
Monday through Saturday.

TODAY'S KITCHEN .

|
© e 84510 9:00 A M.

A rib- hck!mg, old- fashioned minstrel show,
conducted in accordafice with the best minstrel tradition . .
. . augmented by 5 piece band.

. cast of 11
old as I5-minute unit.

|

| e 10:30 to 11:00 A. M.

4

And So!

75%, of WLS daytime $3ver+isers RENEW!

Monday through Saturday. Somethin
programs .

different in household participation

. « practical and highly entertaining . .
Open to six n n-compe{'iﬁve products,

. cast of 12 ... novel

parﬁcipaﬁonx setup,

PAT BUTTRAN AND MELVINY[
Monday through Friday A comedy s

his sweetheart Melviny in Haleyville, |

and laughs. Sold as [5-minute unit.

kit centering around the daily tele-
phone conversations that Pat Buﬁranl, employed in Chl:ego holds wxi'h
The midwest *

50,000 WATTS ~ °.

Wt 5

1:00 to 1:45 P. M.

‘listens in"

_THE PRAIRIE FARMER STATION

atio D o Post-Dispa either through introductign of syn- R. A. Heising, A. T. LD ;
chronization, use of directional Goldsborough, A.elonfil[utlf\al %a efa:led descrxp‘hons of programs listed abov]e 1230 W. Washington Blvd. |
antennas, or other fechnical means Inc.; H. H. Butner, Mackey 2 Fold - i
P y R long in the laboratory.” Single- & Telegraph Co.; and K. B Ve dah‘(ﬂ‘*mc i:yhmehdafa coverage, market, rate and resuH' CHICAGO ’\
side band transmission, as a means ner and J. J. Lamb, Tnternation: ogether with some advertisers' le'H'ers BURRLDGE D. BUTLER GLENN SNYDER i
of enlarging. the capacity of the Amateur Radio Union. 3. Night-time avallablllhes—a few night-time periods are also President ~ Manager } ;
. ’ open, i e
: . . Y l New York Office: Graham A. j R
Page 22 BROADCASTING * November 15,193 » " v Tork Dficer Greham A. Robertson, 250 Park Avenue | |
|
k
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Flection Complaint
Iuvestigated by FCQ

Probes Gov. Pinchet's Charge

His Speeches Are Sabotaged

. fects engineer, to solve.
" wanted a train whistle that

Authentic Noise

IT WAS rehearsal time for
the "Lamp Post Lyries,” dra-
matic presentation of WL,
Cincinnati. All ready was
the ipt for the immortal
Casey Jones ballad. Only
one sound detail remained
for Lee Fletcher, sound ef-
He

would really be a train whis-
tle.  Ah! An inspiration.
Why not use a train whistle?
So he went to the Pennsyl-
vania railroad and borrowed
a -train whistle, which he
blew by connecting it in the
studio to a compressed air
tine.

The Finlchot Charges
GOV, PINCHOT'S letter foll
My De i )

Tiast

ge Ny

;\Lpz'n‘ R

speech of

DPON

. r
aram
Daon

Send

STATIONS

Los Angeles KHJ
San Francisco KFRC
San Diego KGB ~
Santa Barbara KDB
Sacramenta KFBK
Scackton KWG
Fresno KM]
Bakersfield KERN

SELL CALIFORNIA

for
survey on t

adgn this

- speech

= KQV,

ted a

immediately before

LEERADIOSTATIONS
'que,g!’ Favqri?e

d s

v? o -20 What s
¢ type of pro-

nding favorite in Califgrnia.
lete report of this important
ild market. R
you want to sell the Coast or any
r#of it wire or write for information
DON LEE BROADCASTING SYSTEM
: C. Ellsworth Wylie
General Sales Manager, Los Angeles
7th ag Bixel Street, Los Angeles
.

1006 Van Ness Avenue, San Francisco

DON LEE

Page 24

BROADCASTING SYSTEM

TWO PLACES AT ONCE
Neat Tricks AddtoPullingPower
¢ __ of Cosmetic Program ——

A BIT of ingenuity enabled Jack
Shannon; program director of
WFBL, Syracuse, to take part in
a local WFBL program while at-
tending - the National Advisory
Council of Radio in Education in
Chicago last month. His Chicago
visit was written.into the script,
a short-wave message from the
convention being promised.

Sure enough, Shannon's voice
was heard by the WFBL audience,
but it was done with a little record
made in advance. The slightly
muffled tone gave the desired im-
pression.

The program, a sweetheart team,
put on three times a week and
feals with the trials of "a couple
g to get into radio. It is
ponsored bw the L. Perrigo Co.,
Allegan, Mich. (manufacturing
chemists) to introduce its new
Edith Abell Iine of cosmetics. The

=

- sponsor takes part in the program.

providing many s to

novel chane
work in ‘plugs. :

T began o speak.
B immedintely

They were clear
after I ceased

when the voice of another
1 speaker came ‘through as
a hell.

I went on the air again at Frie on
Friday, Oet. 20, over 2 state-wide
hook-u The first five minutes of my
speech me through perfectly, but I
am informed that the moment I men-
tioned the “Sugar Trust” the buzz
came on again.

I do not believe I am ealled upon
to submit in silence to sabotage of
kind. It the voices . of other

s can be  delivered  without
. it 1% beyond explanation thart
interference such as T have described
should constantly happen to me.

Night after night, week after-week.
month after month, programs from all
parts of the world are delivered to the
homes of thousands of Pennsylvanians
without interference or trouble any
kind. but not when I am speaking.

I am entirely satisfied that it is
your intention to see to it that all
proper communications are delivered
clearly and fairly, and I am confident
I may count upon your help to set this
matter right. .
Sincerely yours, .

(GIFFORD PINCHOT.

Reply by Judge Sykes

{
JUDGE 'SYKES answered as fol-
lows:

My dear Governor Pinchot :

Permit{ me to acknowledge receipt
of vour favor of the 29th ultimo, com-
plaining of some interference over the
radio to the reception of your speech
delivered at Charleroi on Thursday,
Oct. 18. .

The Commission en bane, this morn-
ing, has given consideration to the
matter and has ordered a complete in-
vestigation to be made.
~ : Sinecerely veurs,

E. O. SYKEs,
Chairman.

WFBC, Greenville, S. C., Nov. 3,
inaugurated its new 1,000-watt
transmitter, establishing it as the
state’s “most powerful station.”
Operated by ‘the Greenville News
and Piedmont, the station was es-
tablished in May, 1933, as a 100-
watter, ' Last September the sta-
tion was given 1,000 watts day and

.250 night on the 1300 ke. channel,

and subsequently was authorized to
use 1,000 watts full time.. It has
installed "an RCA-Vietor high fi-
delity 1-D transmitter, and new

studios. °

BROADCASTING

<Borden Co., acting as trustees

Fixed Ageﬂncy Pay
Criticized by ANA

Hasse Report Calls for More
Flexible Compensation Plan

CONCLUSION that the  discoun
system of compensation to advern.
tising agencies is too “rigid” apg
that the advertiser is “free to mak,
any terms he wishes with advep.
tising agent" is reached in
long awaited report on advertisi I
agency compensation made fev
Association of National Advertis.
ers by Albert E. Haase, researeh
specialist.  The report was ma
public Nov. 12 by Lee H. By
vice president, Bristol-Myers
Allyn B. McIntive, vice pr
Pepperell Manufacturing Co.; ang
Stuart Peabody, director of adver.
tising and commercial research, the

the study, which was prompted by
opposition to the more or les
standardized 15 per cent
commission.

agen ¢

National advertisers, the ANi

announcement stated, desired
obtain authoritative information a
to their rights and duties with ye
spect to advertising agency com.
pensation. Two events last vear—
the report of Prof. James W. Youne
on agency compensation in relatiop
to total cost of advertising, ani
the filing of a proposed NRA code
for advertising agencies—accenty-
ated the need for the study, it was
stated, )

Summary of Results

IN A SUMMARY of the findings,
Mr. Hasse“stated:

“The points of fact establishe
in this study are these: (1) Adver
tising agent is agent of advertiser

oply. (2) Advertiser pays the
agency. - (3) Agents set the pres

ent rate of compensation. (4) Ma
jor fault of discount system is its
seeming rigidity. (5) The discount
system has been modified in actual
business practice. (6) Advertise:
is free to make any terms he
wishes with advertising agent. * **

“The relationship is between ad-
vertiser and agent; they may de
cide the division of labor betwee:

‘them and the rate and method o

payment for the agent. There i
no need for the sudden overthrow
of the discount system as a cover
all system. As advertisers, agen:
and mediums come to know and
understand. their own rights an
duties and act accordingly, this
cover-all system will, in all proba-
bility, gradually disappear without
injury to anyone. But the adver
tising "agency hds much to offer
advertisers. It is the economie

.of cooperative effort; it is the crea

tive ability: of the trained copy-
writer; it is the experience of spe:
cialization. These are aclvz;.ntagﬁ5
that the advertiser cannot wel
afford to lose. It becomes, then
vitally important for both agenci&t
and advertisers to ' cobperate I

_keeping compensation methods

élastic enough -to allow a contint
ance of the close interdependence
that has made the agency the i
portant factor it is in the welfar
of business.” N

The report has been sent to &
ANA members, and is available u
non-members through purchase &
ANA headquartérs in New Yoi
at $10 per copy.

ovember 15, 1934

THE 204A

@ More than balf of the broadmstz'izy

country arve either

equipped,

Broadcast engineers are bécoming
/ minded because ‘they rec

.able improvements in the transmite

this company has developed and intr

The progressive SYLVA

SYLVANIA

along period durin
was made in power

tists have proclaime

CODE

WAREHOUSE FACILITIES IN:

tube

PORTLA

d that the SYLV

HYGBADE SIV

THE 210 *

: N

engineering,

FACTORIES: ,SLLEM, MASS,

ND, ORE, CHICATO, ILL.

: & stations in the
pariially or entive SYLVANIA
!

ore and mgre~
gnize, the not- |
g tubés which
duced. .
NIA achieve lents came after
g which no appreciable progress
Leading scien-
NIA Graphite

ECTRONICS DEPARTMENT

. PHILADELPHIA, PA.

THE 212D

5[]

THE 865

T‘HE 849

Anode development marks the first fundamental
improvement in transmitting: tube design since the
advent of broadcasting.

. Engineers in steadily inc:ea_sing numbers are specifying

“SYLVANIA. This is true not only in the broadcast
field but in all other fields, of radio communication
and for industrial applications where ciéi)endable
heavy duty service is demanded. -

» popular air-cooled and water-cooled types.

LVANIA CORPORATION

CLIFTON, N. J.

EMPORIUM, PA. ST. MARYS, PA.  CoDE

LOS ANGELES, CAL.

CLIFTON, N. J.

A'.fLANTA, GA. PITTSBURGH, PA. DENVER, COL.

1

The SYLVANIA line spans the entire fa‘nge Qf
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Shades of Tugwell

IN ABOUT SIX WEEKS a new Congress con-
venes. Shortly thereafter Senator Copeland
of "New York, just reelected to a six-year
term, aided and abetted by Undgrséeretary

-Tugwell, will introduce his latest version of

legislation {o regulate the sale and advertising
of‘foods, drugs and cosmeties. Simultaneously,
theve will be an uprising of several major in-
dustries, including broadcasting, in opposition
to the measure, and the turbulent scenes of
last year which resulted in the shelving of
the legislation will be re-enacted. But there
is no certainty this time that the tide of op-
position. will be sufficiently strong to kill off
the legislation. .
Any legislative effort to straitjacket un-
reasonably the sale’ and advertising of these
basie commodity groups would be disastrous.
The broadcasting industry realizes about one-
third of its gross, or roughly, some $30,000,-
000, from :these commedity groups. Publica-
tions-are similarly dependent upon such ad-
vertising. Literally millions of people are em-
ployed by 'the manufacturers in these fields.
To interfere seriously with these industries
would further retard economic recovery. ©
There is admittedly a need for remedigl leg-
islation in foods, drugs and cosmetics. In-
dications are that the initial efforts of pro-

ponents of such ]egiélation will be to propose .

a drastic measure similar to the-original Tug-
well-Copeland drafts. . The counter-movement
should be for sound legislation, rather than
none at all. :

L ' - A B -
Reaching the Housewife
HOW EFFECTIVE a dash of showmanship
plus a portion of clear-thinking can be as a
recipe for an effective program that appeals

. both to women and to sponsors, is demon-

strated in the development of “The WCAU
Women'’s Club of the Ai\r.” Through lean and
troublesome days this program was nursed,
and now it stands as ainother example of what
the alert 'broadcaster can do.

Pure showmanship is not enopgh, as WCAU
early Iearned in developing its program. for
women. But showmanship plus good manage-
ment and initiative told an entirely different
story. For example, a tieup with a Philadel-
phia grocery chain and contacting -of ‘women’s
clubs solved many of WCAU’s difficulties, and
now the program packs a big auditorium in
addition to drawing a huge .audience to the
loudspeakers. And to clinch the deal, WCAU

7
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has figures to show that its program has a
sales appeal that moves goods for sponsors.

On top of that, the WGAU “Better Homes
Course” is a neat example of holding the
listener’s interest. Those in the radio audience
\;\'ho take this radio course in home building
must work out definite assignments for which
they receive a diplema. : Still more, they must
attend meetings-of affiliated women’s clubs.
And to top it off, the station has gained an
immense amount of good will in its trade area.

One Man’s Ideas
HEARINGS on the proposals for class alloca-
tions of broadcast facilities are over. It now
remains for the Broadecast Division of the FCC
to draft its report to Congress in conformity
with the prbvision in the law that it investi-
gate and report on the demands of certain

" groups for a portion of the facilities for ‘“‘non-

profit” use.

To us it seems that the case built by the
broadcasters, and by the scores of recognized
leaders in art and industry who voluntarily
commended the educational and cultural serv-
ices now rendered over the aig, is infallible.
The Broadcast Division leaned over backward
to give the proponents of new legislation every
opportunityt to present their case in‘ any way
they saw fit. Rules of procedure were disre-
garded to fit the whims of these grgiups.»

Yet this small array of educators has al-
ready begun to.cry “wolf” and insinuate un-
fair treatment. Their spokesman, in appear-
ing to‘present the “rebuttal” to the broadeast-
ing. industry case, went so far as to warn the
Broadcast Division :that its predecessor, the
Radio Congmission; had been accused of bias
and discriggination and that .it should guard

st sif§lar accusation.
ect, it appears that much of the
controvetsy about class allocations can be
traced to one individual—Joy Elmer Morgan,
-ghairman of the National Committee on Edu-
cation by Radio. That his is a fow‘:lorn hope
was seen in the faét that the ove‘nvhelming
majority of reputable educational groups fa-
‘vored continuance of the existing |system in
appearing to testify before the FCP.

We hope the Payne Fund, which éndows the

" NCER, will study the’ ¥ecord of the recent

hearings, and we are willing to let,‘i’c, as well

as the FCC, stand in judgment on what has

" been shown.. We would: like particularly to
have it noté the latest action of Ml Morgan
in sending out far and wide a letter urging
“friends of better radio” to lobby thp FCC and

- ‘Congress in favor of "the now fhmousbut

|

,.ciation’s alleged proposal for a government

i he failed tc{ explain, although several othe

. radio education, properly endowed, to utiliz

. radio if not actually to stage programs. W

'BROADCASTING

The RADIO
BOOK SHELF

LISTING all broadeasting stations in 'y,
world that operate-in the regulation mediyy
and long wave bands, Foreign Radio Brog.
casting Services has just been published by
the Department of Commerce and is available
from its Bureau of Foreign and Domest
Commerce at 25 cents. Like the world short
wave radiophone log, the broadeasting log list
stations by countries, and was compiled g
the basis of reports from American trag
agents abrofid by Lawrence D. Batson, ¢f th
Bureau’s electrical equipment divisjon.

“THE EXTENT to which use is being mag
of broadeasting facilities for various publ;
service objectives is not realized,” says th
foreword to a booklet, entitled “Some Publ
Service Broadeasting,” by Cline M. Koon, wh
shows just what has been done along this lipe.
As Senior Specialist in Education by Radio, ¢
the U. S. Department of Interior, he has bee
in close touch with radio and education. Hi
rewest work is published by the University of
Chicago Press, Chicago, and costs 35 cents,

“RADIO as a Cultural Force” titles a bookle
publis}ied by CBS, embodying the remarks ¢
William S. Paley, CBS president, before the
FCC Oct. 17 during the hearings into proposals
that a fixed percentage of broadcasting facili-
ties be allotted to non-profit groups. The talk
outlines the continuing progress being made in
the use of radio for educational purposes, and
defines the policies' and practices of CBS i
these fields.

“RADIO-Keystone of the 20th Century” is the
title of a four-page leaflet written by John
Ness, promotion manager of KNX, Hollywood.
for distribution to service and women’s club:
and similar groups. It is the first of a serie
of promotional ideas \for KNX.

thoroughly repudiated Tennessee Valley Ass-
radio chain. )

Mr. Morgan’s letter was sent out three days
after the chairman of the TVA had wired th
FCC to state that Dr. Reeves’ testimony di
not represent the TVA’s attitude toward radic
and to request that Dr. Reeves’ statement bk
expunged from the record. If there is an
doubt about Mr. Morgan’s real purpose, it i
dispelled by this incident. If he knew abot
the repudiation, he made no mention of th
fact in his letter. If he did not know abajll
-it, he was guilty of gross negligerice as chalr:
man of NCER. When the matter was calel
to his attention by Mr. ‘Loucks of the NAB

members of his bwn committee did reply t
Mr. Loucks to condemn the Morgan letter
We think there is need for committees ¢

the generous time on the air stjll open t{
them without cost and to advise on educationt

believe the educational stations have. ever
right to band together for their mutual bel.t*
fit ands pr(;tect_ion. But the educational I
terests need constructive leadership of‘ﬂlf
highest standing and irreproachable purpost

atre,”
-8 ‘had the - distinction of being
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ONE OF THE MOST distin-
guished graduates of the WLW
school of broddecasting executives,
Edward Byron, at the age of 29,
is head of the radio department
of William Esty & Co., Inc, New
York. Though radio is the only
occupationi in which he has en-
gaged, he is familiar with many
branches of it from personal ex-
perience, and now, as radio direc-
tor for a comparatively young
agency, he is responsible for the
alr campaigns of the R. J. Rey-
nolds Tobacco Co., (Camel cigar-
ettes) and other important national
advertisers.

Born in Newport, Ky. Byron
was slated by his father, who was
in business there, for a career at
the bar. He attended Ohio State
University and the University of
Cincinnati, and the College of Law
afiliated with the latter. But cam-
pus theatrical activities of the

.“Fresh Painters” appealed to him

more, and after writing the book
snd lyrics for the society’s pro-
duction in the spring of 19217, he
abandoned his studies for the en.
tertainment field.

WLW, then operating with 5,000

watts, had ‘no regular continuity

writer, and Byron ‘worked out a
plan with John Clark, then com-
mercial manager, to write a com-

plete show for submission to a

sponsor. The .idea was sold, and
the station got a staff continuity
vriter. After the station was
beosted to 50,000 watts, Byron was
appointed program director, having
charge .of talent and program per-
somnel. - Under his guidance, the
‘mtion’s station” ~ inaugurated
many of its best-known programs,
%me of which have become net-
work features, and engaged many
artists who have since been gradu-

‘ated to New York and to top bill- -

g on the chains,

. Probably ‘the first radio stock
“mpany was “The Crosley The-
which ran for three years

Itpeated ori different nights at dif.
erent hours to reach the maxi-
mum audience. . For a long time

~t ¢ brogram was presented on Sun-
ys glth 1'epg3ts Wednesdays and -

turdays,
The position gave Byron an op-

EDWARD ARMOUR BYRON

[ .
cts To—

I

portunity tb round out his experi-
ence in varjous subdivisions of the
business ‘of broadcasting. Before
- long he had not only written and
built programs, but had announced
and produced them, announced out-
side events |such as football games,
and negotiated the sale of many of
the features he originated to com-
mercial spopsors. :

He built the inaugural program
for the Quality Group, when it was
first formed, ‘and it was not just
coincidenceJthat one of the Esty

company’s jaccounts becanie the
first client gf the group as recently
reconstituted. Arrangements. had
been made to hook up WLW, WOR,
WGN and FVXYZ for Baum Ben-
gue, before| the stations had an-
nounced their plans for the new
Mutual Chain, The contract was
already in |their -hands when the
new association- became effective,
and the sqries was inaugurated
Oct. 19. Byron had remembered
the effectiveness of the old group.

Tailor-made #hetworks are no
novelty to him.: He built a nine-
station chain for the Kroger Bak-
ing & ‘Grocgry Co. while it was a

. client of . WLW. Neither is the
“kidding” of sponsbrs by the talent
_they pay for an entirely new thing.

"It was done regularly on the “Cros.
ley Follies,’! ‘which ran four years
ago on the Cincinnati station. in
the interests of Crosley radios.

A census [recently taken in New
York showdd no fewer than 87
prominent artists now heard on
the networks or leading metropoli-
tan independents had been “up and

coming” at WLW during the period ) -

Byron, directed its programs.
One of the most successful in-

dividual programs on the station |

at the time- was “The Maxwell
House Cotton Queen,” precursor of
the present {Maxwell House Show-
boat.” =

In April, [1931, Byron married
Gertrude Dopoley, who: had been
leading womian in the Crosley The-
atre Co. ﬂoseph A, Chambers,
WLW chief| engineer, is married
to Byron’s sjster, Cecilia.

In the fall of.1932 Byron moved
to New York and became program
counsel for| Scott Howe Bowen,
Inc., thereby rounding out his gen-

BROADCASTING

PERSONAL NOTES

T
R. M. BROPHY, veter;
tive who resigned as assistant general
manager of Canadian ) coni Co., to
join NBC. has been named assistant
manager of NBC station relations un-
der Denald Withycomb.

1 radio execu-

F. G. TAYLOR. advertising manager
of  BROADCASTING Magazine, w
stricken  suddenly  with appendicitis
Nov. 6 and operated on the following
day,  IHe is convalescing at Sibley !
.Hospital in Washington, :

i
CHARLES C. CALEY of Peoria has
been named manager of national ad-
vertising for WNBD. Peoria, 11, He
has had nearly a decade of newspaper
and agency experience.

ERNEST ROGERS, radio editor of
the Atlanta Journal, operating WSB,
has been appointed public relations
director of the newspaper with the
duty of coordinating all its depart-
ments with the radio station. v

NAYLOR ROGERS, general manager
f KNX. Hollywood. discussed “Radio
tone of the 20th Century” in
ress QOct. 26 before the round
table of the Los Angeles Adyertising
Club.  John Ness, KNX promotion

arly the news angle, saying that
radio has sounded the death knell of
the mewsparper extra.

GERALD NORTON, of the siles
st of KHJ. Los Angeles. became
service manager of the department
Nov. 1, succeeding Jack Fonda.

H. T. SCHRADE. formerly on the
West Coast for Columbia Phonograph
Co.. and last Fear stationed in the
Orient for the firm, has been named
general manager for Columbia's sound-
on-dix¢ department in Hollywood.

PHILIP G. LOUCKS, NAB manag-
ing director. and Harry Shaw, former
NAB president and former operator
of WMT, Waterloo, Ia., left Nov. 10
for a 10-day deer hunting trip in Can-
add, near the international border.

KARL A. 'SMITH, associated with
the law firm of John W. Guider and
Duke M. Patrick, Washington radio -

‘attorneys, is recovering from an emer-

gency appendieitis operation performed
Nov, :

HARRY CARLSON, formerly assist-
ant to Robert Feldman in charge of
the Dance-Parade on WNEW, New-
ark, has- been appointed night man-
ager of WWNEW. Edward R. Pater-
son and Stephen I, Fuld have been
added to the sales ftaff.

eral experience with a first-hand
acquaintance with :recording meth-
ods. Afterwards he did free-lance
production work, and in this .ca-
pacity was called ‘in by the Esty
company in November, 1933, to
produce  “The Camel Caravan.”
About Jan. 1 of this year he was

~appointed radio directpr of _the

gency. i . '
He now -builds and personally
bduces, in addition to Camel, the
rge Gershwin programs for
eenamint, “Bar-X Days and
Nights,” and the Baume Bengue
shows. ) o7

~ Byron believes. in allowing “the,
principal character in a show to
carry the burden of the commercial
announcements as well as the en-
tertainment—a techniq,uetwhich he
tried out early with “Singin’> Sam”
when he was locally sponsored hy
the Great States Lawn Mower Co,
He measures the success of a pro-

~gram by the small town response

rather than that of Broadway,
keeps at least one eye on the pro-
duct’s sales curve and for recre-
ation listens to radio programs.

ger, aiso discussed radio, par- -

" pointed

" department,

. of WRBX, Roancke, Va., ha

.ger of MacGregor and Sollie electric:

MacGREGOR

7
- i ¢

.
MISS BLENDA NEWLIN has been
appointed ‘traffic manager of KTAB,
Xan Francisco, suceeeding Miss Doro-
thy Gillespie, who resigned to become
Mrs, Donald A. Garry.  Miss Newlin
Wwas promoted from the position of
Liostess. Mrs, Catherine Ballou, for-
merly in the program department of
KFI. Los Angeles, is the new hostess.
She is the wife of David Ballou, who
is a new addition to the San Fran-
cisco NBC production staff. KTAB
has also added Fred Hegelund and Dan
Lussier to its staff. Hegeland has
been assigned to sales promotion and
continuity. Loussier, who was for-
merly with KOMO, Seattle, as con-
tinuity writer and producer, will con-
tinue in that capacity with KTARB.

MAX JORDAN, Continental Euro-
pean representative of NBC, arrived
in Xew York Nov. 1 to discuss with
officials of NBC Europeanzrelay pro-
grams and to visit with friends there
and in Washington., He departs at the
end of November for his headquarters
in Basle, Switzerland. . B

BARRON H. HOWARD, general
sales anager of WRVA, Richmond,
addr d the Advertising Club at the

University of Richmond " Extension

Nov. 6 on “Radio as a Prime Medium

of Advertising.”

CERSAR SAERCHINGER, OBS Eu-
ropean representative, sailed Nov, 9
on the 8.8, Rer for Genoa, Italy, after
a visit in this country,

JOHN MeCORMMICK, who became
production manager at WKRC, Cin-
cinnati in September, has been ap-
acting -manager :to succeed
E. 8. Mittendorf, who rem‘fned Nov. 1
to go to California. Maynard Craig,
formerly with WBXNS, Columbus, hag
joined WKRC as continuity writer
and announcer. ’
C. C. PYLE, general manager .and
vice president of Radio Transcription
Co., of America, Chicago, arrived at
the company’s Hollywood office Noy.
1 for a month's stay, . i

GERALD KING, manager of KFWE,

Hollywood, is making a trip to Washt
ington this month in connection with
the station’s application for a boost
from 2,500 to 5,000 watts.

EDWARD de SALISBURY, for four -

years

advertising art director for -the
NBC

advertising and sales promotion
has been . named sales
promotion . manager of the NBC
Artists Service Bureau. Before join-
ing NBC he had been with Barr n
Collier, Inc., New York car card ad-
\'exitising concern. v H

LELAND BICKFORD has been ap-

pointed editor-in-chief of the | Yankee
o I

Network News Service.

R { :
JERRY AKERS, formerly manager
i.” become
general salesymanager of Affli ted Ra-
dio \Networls, Inc., 666 Lake -Shore
Drive, Chicage,  WCFL, of the Chi-
cago Federation of Labor, is identified
as key station.’
EDWARD JANSEN, 'sales manage
at KVI, Tacoma, recently addresse

the student body of the College
Puget Sound, describing his radio ex-
periences. :

JOHN E. HASTY, produétion £in

-t

transeription studies, San Francis
1s recovering from a severe illness th
confined him to his home, °

AMORY ECRLEY, KFRC, Sdan
Francisco,
executive, hag been transferred. to
KHJ, Los Angeles, to a similar ch-
pacity. y
KFRC eight months ago from Los

" Angeles, where he was associated with

an advertising agency.

O

Francisco transeription firm, has
produced a series-of “Doc Savage”
programs,. dramatized, from |a
Street and Smith publicatign, f%rvr

“the Knox Co., Kansas City| (Cys-

tex). !The programs will, be re-
leased tover about 70 stations.
' Page 2
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ir WARDE  ADAMS. Jre. pul)lli{i[‘,\
") - t nouker of  WRVAL
BEHIND : the 1{1»)' Club of
THE MICROPHOME y Selogl Nov. b,

ALENANDER

chiet

Tex, Island

. Mein Sl

tiakent by itl
with

RTRS.

WIEBT sinee

VALDH HUST
3! have

I Levs
ToCiade myon
for Woodbury's Bing

FWKRKWELL
of Ruockwe .
re spending several
1 Hollywood, opening a west
e for. the fin

HURTON RAY. formerly with the
UBS Aru Jure: hus opened his
own radio talent ney in Beverly

CHARLES SMITHGALL, staff an- o “S0F
1 »f WGST, Atlauta, was mar- us Ladlt.
v to, Lessie Bailey of the DAVE TAYLOR. production manager
WGST staff, whose continuity he has  of American Ruadio Veatures Syndi-
t reading on the air.” Mrs. Smith- cate. Los Angeles transcription-pro-
will _eontinue ax a continuity  juction voncern, writes the series and
The couple spent their honey-  rakes the male lead in the_new pro-
n New Orleans.

swith Charles Bullotti, of the
. aff announcing.

HENRY SUTTON. Jr. former pro-
gram  director of CKLW. Detroit
Windser, and announcer on severul
other stations as well as_entertainer.
ax been named to the staff of WXYZ,
sit, in charge of commercial pre-

duetion,

A
CITARLES D ISAACSON, program |
diveetor vf WLTH, WARD, WVEW,
Bgooklyn, has resigned.

JACK MeGREW, formerly chief an-
cer of KFIM. Belmont, Tex.
a law student at the University
of Texas, has been named office man-
ager of KNOW, A

One Minute.
Mr. Advertiser!.

Station WLAC, featuring the outstanding programs of the
Columbia’ Broadcasting Systema and of our own studio, is heard
regularly by more than 80% o\f\fhe radio homes of this section.

WLAC delivers this infer};ive c\o}erage of the Nashville market
at lowest cost. On a “listaners—pax.dollar’" basis, this station
offers you an easy choice, whether for a chain program, spot
broadcast, Jocal program or annéuncement.

May we furnish you information on available fime, rates, and

the Nashville area? y
: J. T. WARD National Representatives

Radio Sales, inc.
- World Broadcasting System

WLA 5,000

watts
"IN THE HEART OF THE TENNESSEE VALLEY"
Member Station Columbia Bréadcasting System

. Vice President

Owned and operated by Life and Casualty lnsurgn:g Co., Nashville, Tenn.

N z

cram of Rocket Oil Co., on KILJ, Los:

 GARY

_nouncing of

1
. Calif,,
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“Mike Bites Dog™

IT WAS Mark Hanna, famous edi-
tor, who told his fledgling reports
ers that when a dog bites a man
it isn’t news, but when a man bitex
a dog-=that’s news.  And radio has
revealed that when a dog talks into
a mike =o the listeners can under-
stand it, that's also news.  So it
happened with KJR, Seattle, which
“discovered”™ and interviewed
“Boots,” Tacoma's talking dog over
the station. Promptly all three of
Seattle's newspapers sent reporters
and photographers to cover this
“news broadcast.” So did the As-
sociated Press and United Press.
On the air the listeners heard
“Boots" say in his doggy dialect:
“I want.my mop.” Earlier, at a
“press conference,” “Boots” spoke
more of his-repertoire, which in-
cluded “My, My" and “I want out.”
After the 15-minute broadcast, 105
telephone calls were received ask-
ing for more information about the
dng.

NAM BERNARD BROWN, formerly
on the NBC announeing geaff in Wash-
i Wl Jarer with WRBX, Roa-
. Vu.. hus joined the announcing
~taft of KYW. effective Dec. 3 when
that station begins operations in Phil-
wdelphin after  its removal | from
Chicigo. - :

BEN JACKSON and Harold Leyton,
formerly  with Fox Studios, have
tormed Jickson & Leyton, Inc.. with
offices  at 9168 Sunset
Hollywood. to handle talent and writ-
ers for radio. stage and screen. A
New York office is 1o be opened.
KATHERINE DRAKE. formerly of
the publicity staff of CBS in Chicago,
awd Jip Cook. formerly of the NBC
press department. have joined  the
staff of Tom Fizdale, radio publicity,
Chicawo. y .

. GALLICHIO, NBC announcer in
Chicago, who. left recently, has re-
turned to his job. .
BRECKNER,
rector of KGB, 8
announcer, b

program  di-
an Diego, and sports
been doing the an-
e coast foothall games
for the Associated Oil Co., released
over the CBS:Don Lee network. Be-
fore entering radio, Breckner had been
halfback for the University of Iowa
and football ecoach at Whittier Col-

lege.

FLORENCE BUTNER. for three
vears secretary of the commercial de-
wrtment  at! KFWB, Hollywood,

has resigned. Ier place has
been taken by Alice Banby.

STRICKLAND GILLILAN, humor-
ist and commentator, began a series
of quarter-hour chats for ABS Oct.
14, The run three times a week
out of WOL, XVashington.

FREE ¢ SLEININGER

DEPENDRBLE .
Radio Station Representatives

NEW YORK CHICAGO DENVER
10S ANGELES SAN FRANCISCO SERTTLE

|
B
i

Boulevard,.

ROCKY AUNTIN. former productiy, |

manager of WALU, Columbus, Q) by,
joined the announcing stafl of WSYR
Nyracuse, awd will also take charge of
publiciey and write special progragg

. Mamilton: White, Jr., Syracgs

Joined the staft ax s:llux\'vmn:m and

broadeaster. B

MAURICE WEBSTFER, only 18, by
KVI

senior

annonneer of . Tacom,
rded o scholarship. at L‘olleug
Nound, where he is a suphz,
we rade, former i
announcer KV, Tacoma, Joing
the announcing staff at KENCKQw
Portland. Orve, '

EONTAFFORID

L. Nyracuse, and

Tormerly wig

VR ) several agey.
iex, has been appointed assistant Pro-
arame and o produetion manager
WINS New York,

DL KINGS Tormerly with KMBe,

Kansax €y, has joined the oy
ing ~talf of KMOX, St Louix.

GRORGE  GIBSON  DAVIS, g,
conducts the Raturday morning Junip

Avtist sevies on KFRC, N,

Francis.

co, has published o new so entitle,
“When o Man Comes Home” '
FEARRY  ROGERS, widely  knowy
Pacitic.  Const newspaperman,  has

joined Hearst's KYA in San Fraueise
as exploitation manager.
WAYNE MILLER. of ‘the KFp
KE( continuity-news  staff,  Los
Angeles, has been transferved to the
announcing department,

BILL HAY, announcer for Amgs
T Andy. was guest of honor at g
huncheon given by Fredevick R. Huber,
divector of WEBAL., Baltimore, while
in Baltimore with the comedy tean
on their road tour.

COLIN REYNOLDX. has been as
signed  to commercial  writing for
Furle C. Anthonry, Inc., operators of
KFI-KECA., Los Angeles. He will
prepare copy tor the Hudson-Terrs-
plane accounts.  The Anthony organ
izittion is state distributor for thes
cars, ax well as Packard.

N, AL (ROXY) ROTHAFEL on Nov.
17 observes his 12th anniversary as
radio showman, a career that began
in the pioneer-days of 1922 when he
started his own program two weeks
after fivst hearing a broadeast. !
DALE ARMSTRONG has been ap-
pointed news reader for the Los An-
geles Times programs broadcast from
its studios over KILJ. Tos Angeles.
and KMTR, Hollywoeod. :

HELEN OSBORN has
secretary to Jack Shannon, program
director of WFBL, Syracuse, to live
in Umtali, Africa, with relatives.

TROY ORR, formerly publicity man-
ager for Lowe’s State Theatre, Los
Angeles, has taken charge of KFWB,
Hollywood, programs calling attention
to bills at Warner houses, and also is
directing Warner-First National tran-
scriptions over Los Angeles stations.

HENRY WEBER, musical director
and conductor of the new WGN con-
@ cert orchestra, Chicago, will conduct
several operas to be given in the Civie
Opera House during the season by the
Chicago Grand Opera Company.

Totten on Special Events

HAL TOTTEN, supervisor .of an-
nouncers and assistant to Sid
Strotz, program manager of NBC
in Chicago, has been relieved of
his duties with' the announcers and
will devote all of his time to spe
cial events and sports broadeasts
Maurie Wetzel, production man,
becomes supervisor of announcers
under the new set-up. Totten made
theé sound on the Universal news-
reel pictures of the world seres
and is announcing college football
games over WLS-WENR for the
Penn Tobacco Co., Wilkes-Barre
Pa. (Kentucky Winner cigarettes),
haridled by Ruthrauff & Ryan, Chi-
cago. . o .
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chinges in equ
. Antonio,
NEW RADIATOR—Put into oper- . M. BALDY
ation, in Octobet* by WTOC, Savan-
nah, this mast is 206 feet high,
tspering from a 7-inch sectional
steel tubing at the base to 3 inches

[~ additional stud]
]

installation of
ray modulation

ROBERT PO1T

JGERTON.

KDYL, Salt Lake City.

pverhauling of the stu-

at WINN, New York,
n, and Charles Pease,
expeets the work to be
1 © - month. Western
ttus is being installed.
mic microphones, am-
panels.  An
o also is being built to
dividual speakers, and
ation of transeription

INOVAN, wife of the
of WTOC, NSavannah.
4 frpm a major opera-

ORKA has been added
staff of KNOW, Aus-
art-time operator.

SBC chief
San Antonio distriet,
i installations 1]
pment at KTNA, Suan

1eer of
] Y. directed
n RCA-Victor cathode
indicator,

TS. of the NBC tech-

chitef e

IN,

ip. nical departmént, and Miss : Mary
at the tip "1;homas, newD secretary of WDEL,
. M Vilmington, Dbl, were married Nov.
WALTER DAMROSCH, NBC mu- 5" 25 0} replaced Ruth Aulen-

sic counsel, has added one more

honorary collegiate degree to his.

H. 8. (Dook)

bach as WDEL

secretary.

LUCY. techuical su-

list, having been honored Oct. 18
by the University of the State of
yew York, Albany, with the title
of Doctor of Humane Letters.
Already he has received Doctor of
Music degrees from Columbia,
Pennsylvania, Princeton an

Brown universities. .

pervisor
cently Kad as |
tosh, radio e
Laboratories.
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of WRVAL

Richmond, re-
Muacln-
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RESERVE space now for the 1935

[BROADCASTING. Ad-

vertising form{s close Dec. 15.

SPOTS"

0 KFWB in Los Angeles...the nation’s fourth largest

market. There’s not a better “spot” for your money

becausez among. the four major Los Angeles stations,

KFW B “spot” rates are from 50%

Write for “spot” results, and rates, to

Owned and Operated by Warner Bros. Mz;ﬁon Picture Stu

Free & Sleininger, Inc., Exclusive Representa

to 60% less.

KFWB
LOS ANGELES
djos, Hollywood, Calif.

kives
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....LOW COST PER LISTENER .. ...

EVERY NATIONAL SURVEY LISTS.WFAA-WBAP'

Represented Nationally by Edward Petry Co.
NEW YORK

AmMbalo

“

Dallas

=

—

Ft.Worth

-+ « . The logical choice of over 70%
of all National Advertisers who have
‘used Radio to thoroughly cover this

luérative market, for these combined
stations

OFFER YOU
-+ - CLEAR UNDISTORTED POWER . . . .

Operating on 50,000 watts on the ONLY nationally
cleared channel in this, area, WFAA-WBAP -gssure
vour programs and ‘advertising message of 100%
reception.

DEPENDABLE COVERAGE . . .. .

Fi.eld intensity surveys show WFAA-WBAP's 100
microvolt contour has a radius of 185 miles, thke pri-
mary coverage area being twice that of the average
_50,0(}0-watt station. It includes the most productive
portions of the four states making up the great South-
west market. S '

, Four and one-half million people-live within the pri-’
mary area of these Stations, and the program prestige
is so firmly establiShed, ONLY through the voice of
WFtAA-WBAP can you reach the ears of the South-
west.

.. COMPETENT SERVICE . . . ..
WFAA-WBAP maintain a trained staff of experts,in
the separate program, production, and merchandising
department_s, capably handling your program and care-
fully checking every possibility to assure it of maxi-

mum productivity. »
. TWO

GREAT MARKETS—ONE PRICE . A

The transmitter of WFAA-WBAP is, located equi-‘
distantly between Dallas and. Fort Worth, and hence
these combined metropolitan ‘areas constitute the
LOCAL market. The Dallas-Fort Worth trade ‘avea
.includes the rich' east Texas oil fields (which pour
over $1,000,0090 of NEW wealth into this section every
day), as well as the secondary markets of Waco and
Wichita Falls. “Sales Management” survey of spend-
ing power ranks the combined Dallas-Fort Worth area
15th in the nation and ahead of Cincinnati, Buffalo,
and Indianapolis. You get FULL coverage of this
entire market for one price! .

AS UNDISPUTED LEADERS:IN.
LISTENER POPULARITY

DETROIT

CHICAGO SAN FRANCISCO
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ATCH THE

KOMO-KJR Seattle, Wash, .I h e I r p o

WDAY Fargo, N. Dgj

KXRO Aberdeen, Wash.
KFBB Great Falls, Mont,

KIT Yakimea, Wusi'_s,

KOIN-KALE Portland, Ore.
KGVQO Missoula, Mont.

RFJl Klamath Falls, Ore. :
. KIDO Boise, idaho
KW
KIEM Eureka, Cal. KOIL Omahq, Neb,
’ - WOC-WHO
KFAB Lincoln,

KDYL Salt Lake City, Utah KFEL Denver, Col.

KVOR Colorado Springs, Colo.

KMbtias City, Mo.

f : KGGE Coffeyville,
- KGHF Pueblo, Colo.
KLX ©Ockland, Cal. .

KNX Los Angeles, Cal.

ALSO
KGMB Honolulu, Hawaii
2 GB Sydney, Australia

These moré than 100 stations in every part of the country have taken a
progressive step of GREAT IMPORTANCE TO ADVERTISERS. Sales from
radioadvertising are in direct proportmn to the popularity of the station.
Listeners to these stations are being treated to an ‘unprecedented variety
~of the finest programs on the air through a new plan called THE - WORLD
PROGRAM SERVICE. These stations are winning greater and greater
popular approval. When considering radio advertising — rmtlonal
regional, or Iocal—WATCH THESE STATIONS! |

KVOO Tulse, O&

WDAG Amarillo, Tex.

KGGM Albuquerque, N. M. KOMA o

KGKO Wichita Fallis, Tex.

KTAT Ft. Worth, Tex.

KTSM k Ef Paso, Tex. -
L]

KNOW Aystin, Tex.

KTSA SanA e

ORLD BROADCASTING SYSTEM, IN

50 WEST 57th STREET NEW YORK N. Y.

400 West Madison Street, Chicago, ill. 555 Souh Flower Street, Los Angeles, Cal.

Sound Studios of New York, inc. (Subsidiary of World Broadcasting System, Inc.) Western Electric Licensee

Wagiuth, Minr,

ws1p  5t. Paul, Minn.

WMT
#ar Rapids, la.

oines, la.
WTAD Quiney, Il

X Springfield, Mo.

UOA Fayetteville, Ark.

KRL*S, rex:

KWKH-KWEA Shreveport, La.

ST

A BIG IDEA

WHBY Green Bay, Wisc.

 WISN Milwaukee, Wisc. “

CKLW Detrojt, Mich.
|

WGER-WKBW Buffale, N. Y.
WEFBL Syracuse, N..Y

WKBO Harrishurg, Pa.

Waterloo, la. WCBA Allentown, Pa.

WHK Cleveland, O,
|

WGN Chsmgo, IR ' WCAE Pmsburgh Pa.
WSPD Toledo, O.
WHBF  Rock Island, I, T relede

WLBC Muncie, Ind.  WGBI

WAIU Columbus, ©
WIBL Decatur, i,

WTAX Springfield, lil. | WCKY  Cincinnati, O.
WBOW Terre Haui'e, ind.

WGBE Evansville, !nd

WwLAP
KWK St. Louis, Mo.

Seranton, Pa.

WRVA Richmond, Va.
WDBJ Roanoke, Va. R

Lexington, Ky.

WO ‘l ) Brisfol, Tenn. WEBIG Greensboro, N. C.

WLAC Nujhvwg, Tenn. WSJS Winston-Salem, N. C.
WNOX Knoxville, Tenn, WSOC  Charlotte, N. C.
KFPW Fort Smith, Ark, WREC Menﬁphis, Tenn. WFBC Greenville, §. C.
WGST Atlenta, Ga.

i Wi$ Columbig, §. €.
. WTFI

City, Okla.

Athens, Ga.
KLRA Little Rock, Ark.

WCSC Charleston, §. C.
WAPI Bi;miL\ghcm, Ala, arieston.

WRDW Augusta, Go.

WQBC Vicksbur WMAZ Macon, Ga.

, Miss.

; WCOA Pensacola, Ela,
ace, Tex., B
WAML Laurel, Miss.

WMBR Jacksonville,‘ Fla.
WDSU New Orleans, La, ’

WRUF  Gainesville, Fla.

WQAM Miami, Fla.

- THE WORLD PROGRAM SERVICE affers a mediun
as flexible as nesespaper space for natimal, local or regional
advertisers. Auditions and full infotmation ar any W orld
, Qﬂm' or ask the manager of any of these associated stations.

WEEU Reading, Pa. :
WBAL Baltimore, Md.
WCHS Chur!eston, W. Va.

) WEHC Charlqﬁesvnlle, Va,

-

TIONS-

rity is mopnhng because of

. WCSH Portiand, Me.

WOKO Albany, N. Y.

WTAG . Worﬁester, Mass.
WHAM Rochester, N. Y. WEEI

Boston, Mass.

WTIC Hortford, €onn.
WJIAR Prov:den:e,R L.
WOR New York N. Y.

F

WCAU Philadelphia, Pa.

ADVERTISERS '
'YOU CAN NOW

—use first class talent
at a cost so nominal |
~ that it is negligible.
~—broadcast ! in any |
territory where it is |
desired to adv rertise,
and nowhere else.

—localizq‘salés mes-
sages and tie-upsp
with dealers at no
extra cost.

—testa radio campai gn -
at modest cost. 8

-.-—supplement chain
broadcasting in a
territory not other-
wise available.

——go on the air imme-
diately without long
and expensive delays’
of preparation.
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WXNAC, Boston

Coward, Xhoe, Ine,, New York, 9 8

The Business of Broadeasting | "jmuiaising

E. 1. Du Pont de Nemours & (s,

- ) 2 - - - s : . Inc..  Wilmington,  Del..  Bog.

Current News About Accounts, Pending Schedules, Transcriptions, brich (Zetore Tadigtos i)
hn B e AT o 1 o o s 5 sa, thru Harry M. Frost Co,, Ing.
Agencies and Representatives: Notes from the Stations , o 1,
= ) ) Kelloge Co.. Battle  Creek, Mig,
* Boston Branch. (l‘u[\“m\x\\:ll)Y i

v oy Q Ny hra Chambers &  Wiswell' Lo

WHAM, Rochester. N. Y. WGY, Schenectady, N. Y. ;,,,‘(:;0“‘ 1amber ixwell, Tn

. . . i Ben-Burk Inc., Boston (Old Mp, B%
“amior ; g Craig- s )
(””f;;il‘ M ;thl.:;:wt 1”(1 m(. 1“xlxm tn Gin), 564 sq, thru Badge
.11\ ,'\ %E! “};f Tne Ny Jrowning, Ine.. Boston. &
oot & Finney, SONCYD ’ )
Lynn, Mass. (In- o WBBM, Chicago
Mavshmallow g

stant eocon

Fluft), 26 sa.
Morton Nale Co.,

Nade Adverusing

o G0 . powder), 3 sp weekly, thru Phely,
\,,c‘l"'(.:‘( (fll' thru Engle-Phelps, Inc., Chicago, !

& Con Chie Allen - Do Wrisl Distributing
& 0. o .

§ . o . Chicago (Oliv lo soap). ap; they
Fob ;]m, -\.}‘l\.\\(:“l"\‘\\l‘k'(\!:‘lll'lil);‘," Beliel & Waldie, Chicago. &
- N h ) T : N e o g }
Toe., Chicaigo. WAAF, Chicago 4,

- \Weld Shoe AMil e
P& ‘ll;“‘;i‘ :']l]»iiu'(rf»\"lv?'lt‘ll" Swmithfield - Tlam & Products
i - B Smithtield, V 3o oweekly o, they ¢
o - - Wendell, Muench & Co., Chicagy,
Ine.Auburn, N Campbell Cereal Co., Northfield, .\Liv :

(Malto Meal), 3 weekly f, thry

arthy, v
( Jettick  shoes). 54 sa.
thru Grey Advertising Service, Ine.,

N Aitehell - Faust Advertising
Dillsbury Flour Mills Co., Minneapolix Chieago.
{Minitmix), 4 sa. weekly, to Dec. KFI, Los Angeles
14, thru Hutehison Advertising oo, . . K
Miwt Adlerika  Co. St. Paul  (Adlé
remedy), 78 fa. thru St Payl A
KNOW, Austin, Tex. vertizing Co., St. Paul.
' Beech-Nut Packing Co., Canajohari
San Antonio Brewing Assn.. Sun An- N. Y. (chewing gum), 24 sa, thr
tonio  (DPearl beer), 300 sa, thru McCann-Erickson, Inc., N. Y,
Pitluk  Advertsing Co, San An-  Comfort Mfyg. Co., Chicago  {Cry
tonio. Martin toothpuste), 12 tq, thr

La Gerardine. Inc., New York (wave Street & Finney. Inc, N. Y.
lotion), 32 ¢ thru World Broad- Neott & Bowne, Elmira, N 'Y, (Seot:
ting Nystem. N, Y. Emulsion), 39 ta, thru Marschalt

Inc.. New York & Pratt, Ine, N. Y.
t, thru World United Drug  Co., Boston (Rew
C. pm(lucts)tﬁ t, thru Ntreet & Finng,

Lur-Eyve Prodic

{eve- lotion}

. Broadeasting System, N. Y e S

. 8 foot- Phillg Morris & (o., Ltd.. Ine., New Ac., ix. L . . ,

-Ewald York™cigarettes), 7 weekly, direct. - &;1&1&):31[10?_‘;’;- ‘w\}"‘[ }tll‘:l“(l‘“bh(::%

» Taffee C e o Brector toys), S, thn !
Duncan  Coffee Co., Houston, Tex. W. Hoyt Co.. Inc. N. Y

] 'L-“c.: N.YL
WTMI, Milwaukee

New York (wave (Admiration coffee’ 30 sa. thru Jay r X : ST
o ERUNARN SKinner  Advertiine o rocter & Gamble Co.. Cinecin
. RN World Broad g:yuﬁbxﬂ“h“ Advertising  Agency, (Ivory 80111”5_9“ . thtu_the Blad

~man Co., N, .
WEAN, Providence; R, I,

Great Adantic & Puacific Te Co.
Boston (chain grocer weekl:

ing Co., Boston.

Carter  Medic¢ine (o, New Y
(liver pills), 3 weekly recording
1 year, Street & Finney, N. Y.

Loose-Wiles = Bixcuit  Co., Bost:
(cookies, biscuits), 3 weekly
cordings, 117 px’t‘)/% ms, e
Newell-Emmett  Co,,“Boston.

WNAX, Yankton, S. D.

Hamlins Wizard 0il Co., Chies
(Wizaroyal), 6 weckly ¢, direct.

Mintle Lamp Co. of America, Cl
(Aladdin Iamps), 2 weekly ¢

Adlerika  Co., St. Paul * (Adlerik
39 ¢, thru St. Paul Advertising (:
St. Paul, .

Omaha  Flour Mills  Co.,, Om.a;
(Omar flour), 26 ¢, thru Ros
Comer  Advertising  Co., Kaiiw
City.

Adver Ageney. Ch
AL . Gilbere Co.. New Ha
thru Charles W. Hoyt

am Co. Be

6 se. thru 1
& Osborn,
WNEW, Newark

ne., New York (w

nest,
Hudsen - Ad .

N ¢

o NG
1 -Morse Tu-

,i . WKRC, Cincinnati

rush Co., Florence.
York (Sloan’s Liniment) .. 26}, thes
Wm. Esty & Co.. Inc, N. Y.

Red Top Brewing Co., Cincinnati, ¥
se, thru Jesse M. Joseph Adverts
ing Agency, Cincinnati.

KTSA, San Antonio

KTAT, Fort Worth

M mery Ward & Co.. Fort Worth,

New York (cos-
u WEBS.

Announcing Football Games for Chevrolet
Forth Worth ;

] Hotel Governor, Clinton, New Yo
FIFTY-SEVEN important college Jack Quinlan, Journal sports 42 sa, thru Rose-Martin Inc.h. \
football games are being broad- cditor, Halsey Hall and Rollie Skinuer Mfg. Co, Omaha (R
cast this season by the Chevrolet Johnson; (4) Howard “Nig” Berry, Tll\‘gi:ﬁfs ;&dvcrﬁgin" 1&: Omaha.
Motor Co., the account being placed former Fe nsylvania All-American . e . B
through Campbell-Ewald Co., Inc., fullback, who started for WIP, WAAB, Boston ’
Detroit.  Shown above are an- Philadelphia; (5) Jack Ryan, of The Thomas’, Chicage (scalp treg
nouncers of the games: (1) Bill KYW, Chicago; (6) Ty Tyson, of ment, Boston branci, 315 s¢,
Mundy, Atlanta Journal sports WWJ, Detroit; (7) Jerry Mann, Harry M. Frost Co.. Ine, B
authority who broadcasts over All-American at Southern Metho- WIZ, New York v
-WS8B. Atlanta; (2) Neal Barrett, dist 1927, KTRH, Houston, Texas, Modern Food Process (., Philak-
former foatball star, KOMA, QOkla- and Southwestern network; (8) (;:I:il;l (Thrivo “dog food), 1 #
homa City; (3) the staff of WCCO, Bob Longstreet, of WXYZ, Detroit, weekly, thru The Clements (o,
Minneapolis-St. Paul, left to right, and Michigan network. Philadelphia, . o

¢.. Fort Worth,

ln-,z'(,‘, D. Owens, Chicago (tooth»’

s}, b v
sa, 1 vear, thru Radio Broades f

William R, Warrer & Co, Ine, N 6

|

i [ “

Scoo

STRANGE ¢

N

psthe Papers
BALL SCORES ARETUNE

POSTED ON 15000 SPECIAL-

BOARDS LOCATED IN DRUG AN

1_
THE NATIONAL LIFE
DWARD PETRY & CO., New York, cmf

Ovember 15, 1934 - BROADCASTING

I\
;

ENT INS
|FE AND ACCT
THENA?C\’::;'::EIO' milliont
af
/ ] ;AAS.U-
Pl L gt aw it [ Y
yAN DERE: e “
0 i rsed
o2 M 1 =i L
5. CARMLE e [of \
. = |
TEMN' 7 { : -
3 .
€5 , ‘
SR SN -}-.‘»;‘v S

i

! WS M BROADLAST FooT-
D IN EVERY SATURDAY EYENING AND

BUILT WSM MUSICALSCORE

P GROCERY STORES IN 2| STATES !

|

i

NOT STRANGE . rve rrcr rone

ACTS ABouT RAblo*‘

NEW WING TO CARE FOR NEW |
BUSINESS, THANKS To WSM!

In 1933, our parent, the National Life,
show;d the greatest sales increase of
any life insurance company in America
or Canada! And 1t is still Ieading“ the
“field with such an increase, that a2 new
wing had to be added! This year!

.‘And the only new wgredient 1 the
company’s sales kit was the direct use of
WSM for the specific selling problems
ofthe company’s 3000 agentsin 21 states!
You ought to know the WSM story.

A Petry man will cell you.

(WSM’s new auditorium studso sz’gxtmg 5000
peopleoccupies entiretop floorof the newwing.)

SM-MERCHANDISED PROGRAMS CONSTANTLY

& ‘ !
o0F TWO VB s PROVE THEIR SUPERIORITY. FRANKLY DISSATISFIED W(TH
RADleSSTEREQTYPE MERCHANDISING, WE ARE CONSTAKT-
s H

TING, REVISING, REACHING QUT FOR NEW

METHODS, OUR MERCHANDIS ING ADVANTAGES ARE
UNIQUE AND EFFECTIVE - YOU OUGHT TO KNOW"

EL&CTF’z'M—.mMS MORE ABOUT THEM . FOR COMPLETE DETAILS

NETY |
B e eme e f
‘ X '.' \ l \_S ~
5\ G VAL Z \ 25 GA
Wov ) / s inute
rnTens T e ; 0) per MIme
WENQORD - ) WEE ? )P oTHS W
\) Nig 84 9% - T AR BES
Q°< wort e 2 C'RCUL/;JE
'50°°$§\,\‘0‘:“ @:\% DG TUE??Ef'O AN P 5,000
6@& \"‘ﬁ &ﬂfﬁgﬁ‘@?oi&“% %8 @hD/0 wa Ve s Ui ;
E“?’ oy 9 D) 8&3 ! To 500 & CUI
e SAD e s Wt
[\ V") ) otV Ns "QO . ‘ oM YYR
W0 er0 Tt e 9 WO '
Gt 700 L e Y] f
| S ot T oies B eiies | _ ;
& 0.‘«;\ G a—\(\ 33 e | 650 Kilocycles NBC Affiliate
\:\\*“"“”t.k"‘( ?‘:0 W o\‘n‘“«‘;"‘o\\,"- . ‘
e 48
‘:é@c‘\‘mv"zp\«'fv o a \ 4
n-T ook : -
¢’RJ e <0 AY L ?
\«Q;\;‘ g‘*‘k Z & 5b.000 wqﬂs & Cleared Channel
2

Owned and operated by-

& ACCIDENT INSURANCE
NASHVILLE, TENNESSEE

ago, San Francisco, Detroit, Exclusive ,Naﬁo.nal Reiarese;liail;ves

ITE W5MOR EDWARD PETRY & COMPANY,
- &

N
"'T"/

it Mer
3:000 Fl rd: MET
: ure‘ppxﬁing ht\yo,\‘vl

'COMPANY, INC.

“Page 33
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o e R s
Radio City’s New Organ Visit “Little House
Soon to Be Put on Air NFARLY 10,000 persons frop
- T ver the country had visi
THOUSANDS of orchestral efects  ang Aot 1ot o
can be produced on the new ‘Aeo- Park Ave. and 39th ar
lian-Skinner pipe organ being built Y‘ofk l;v the time ite fOul",thA
in studio 3B at Radio City, New lie exchibiti n
York, for NBC. Organ experts of public exhibition had come tog
and NBC engineers  have been ¢nd- The House will be open ey
:\'orki;xg for weeks planning and day through -to next Septent

b : f' : )

HARRY W. CLIFFORD, formerly

RADIO ADVERTISERS - with Reynolds-F itzgeml% I‘I.XC.._: LI‘:h
1

UNITED STATES ADVERTISING HEMMETER CIGAR Co,, Deetroit )
Corp.. Toledo, .will open an office in (Champion cigars) has named B. J.
president in charge of

NETWORK ACCOUNTS

All times EST unless otherwise specified)

sas Detroit with Henry Koch and Leon- Trembley vice
Co.,  ard M. Keatng in charge. advertising.

NG C€O.. has WILLIAM S, SCULL Co., Camden,

. cago, has jvoiﬂued kgl
AGENCIES AND Cly, subsidiary ] of "k
R T Kansas City g 5 g AT APLAS ADVERTIS
REPRESENTATIVES BOURJOIS S4LES CORP., New been organized by Willlam D. Scully,
York  (Barbar Gould  rtoiletries, at U Church St., New
e . Chanel perfume)| has appoinred Lord
‘REE & SLEININGER have been & Thomas, Newj York, ‘to handle its
| appointed national representatives of ~ AUvertising |

. J. (Boscul food drink and coffee), .
appointed Kenvon & Eekhardt, ..
: New York, to handle its adver-
“RRELL Co., Cincinnati, ng. s < :
: named The Geyer Co., Dayton, O, AOKER & COTINS, Inc, Utica,

Virginia's

No. I Market

. . . t N .
o N s possibly longer if arrangeme. ¢, Davenport, Ia., which opened GILMORE-BURKE. Inc. to handle its advertising. has b : andle ad-
oice S ne nicro- . np WOC, Al T AT Y ; - L . i 2 1as been named to handle ad
\L;lmmg ‘ﬁfh.?;ﬁﬁgt;o ‘;,f‘teci}o de- ¢an be made with owners of | there s 2 CBS outlet A‘,’".Q“@%i}‘ (tablets), is plg SOAP. Co.. Burlington, Ia. vertiviig. by Ivanhoe Foods, Inc., Au-
RITER  EDUCATIONAT P L;“e. 1’{8 wive the effect of per. Dbroperty, who, incidentally, gat:| same organization represents » through Milne &!Co., Inc., S ng powder and  soap)  has N. Y. (lvanhoe Mayonnaise).
. vice is aivi g g - E

RCH BUREAT, es Moines, operated by the same in-

. iy s NPT AT A TR e ¢~ th R Datts 3 AN ;
’\“? “l formance in an auditorium. cents from each visior in liey s Free, C. L. Sleininger  GREAT ATLANTIC & PACIFIC R. J. Pouts SANT, DUGDALE & CO.,

: . 3 J. L. , 5
- 11 started h - rent for the site. RISt o Foeloy ¢ N . TEA €O De ! 3altimore, agency has
“ v o o . Feeley attended the open- wak Joe  Lletno 5 ¢ Baltimore, agency has . been
W i The organ is specially de51ghned :m(fl Hugh By appointed Simong Cleve- named by McCormick & L‘ob., Imec.,
1 for broadecasting. It has three -_ ing. ) troit, to handle ‘1 ive -Plant Baltimore, to ‘handle the full line of
Batten keyboards:of 61 notes each, with GRIEG, BLAIR & SPIGHT, have for the Central| stern Division. adver-  advertising of Bee Brand and- Red
Jatten, 1

20" pedals, chimes which can be Contois .Joms Gothan peen :11»1,9ix1;ﬁulwl}<}!if{flili [hEPTeSCAT RIO GRANDE DIL CC
played on all three manuals and a GEORGE COMTOIS, who hag | tires [lyf \; )flr‘m.ﬁ ﬁn(mifr:“'Sh‘:.\'vri)m“thfw cixco. he zmmedll}nr
harp.  Various effects and combi- associated with Bruce Quisenben pur(‘hv‘[‘f;?:ws oisior & ’l'rikl‘ume.y ®  Spgeles, as its ddvertising cou
nations can be produced instantly 5 "p T 400 management of | 0% o UBIKO MILLI?‘TG Co., Cincin
from the many scts of .couplers and Rogers, Fred Stone, Mrs, Ayl p § BISHOP, president and man- placing its adventising through Fred-
pipes are to be fed “'1“1“‘"33}}“1 air. Roos‘e\.félt Dall, Doc‘tor Rlock;m ger of KFJZ, Fort Worth, announces  erick W. Ziv, Ire., Cineinnati.
111315ui‘gi&tl‘x):aoillsli“plgyilﬁlll:inzg and other celebrities of the g ;fr[:&]éljt\}:-}f{]t(‘fii i{wrft“ﬁl]‘“"\’?’“lilfrﬁk b\iTI:AI\‘(i &;le 0 ad
ange E e ) ae 5 Y radi irect sentaili=e s PR e ageney, Seattle, has organized a 1 Jeoi M M Oy
scheduled for the near future. Spe- ?}?:7 (E;;‘Egar]:luﬁ?velréi(gi%t:hé,‘%mr and 12"1];“112;1—”“\‘1}(11 ‘};:1:5;&&’5‘115&}[—&; department. J. If. Lunke is in charge. ey, Inc., New York, to bandle e FCC'on Nov. 13 in a detision
cial organ concerts are to be broad- York, Erie M Beachbsale‘;‘ Ll‘é f):ﬁfe; R HHREISEG, e KELLY, NASON & ROOSEVELT dio advertising. . ) 1‘eaﬂlrm1ng the original grant after
cast and the organ also will be used " smecialis ety B ’ Inc, New York agency, Las placed DeSOTO MOTOR CORP, Detroi, (B Withdrawal of the protest of
in other programs with orchestras: JERRY CADY, who left Fletcher &  Frank J. Manniy in charge of its new  has - appointed T. G. McCormick zs W IMJ, Milwaukee, which recently
and choral ensembles.

Eilis, Ine., New 10!‘kv_egrly in the offices in the Monadnock Bldg., San assistant advertising and sales pro- Was granted day power of- 5,000
summer to return to KFI, Los An-  Franeisco. . b

Arrow insecticide. and food products.”
ASS Co., C. E. RICKERD ADVERTISING
and lac- AGENCY, Detroit, has been :chosen
. . _Y!er & Son, to direct advertising of Rheingold beer
to handle itg ad- . by the Yoigt Brewing Cou., Detroit.

Osborn,  Ine. S;lxt Fran-
nc

Los

named
riladelphia,
vertising. X .
RIFFITH HUGHES, Inc, (DAYTIME power of 1,000 watts

r, N. Y. (Kruschen Salts) ‘ag o IN. Milws
ted Amalgamated Advertis- oo granted WISN, Milwaukee, by

Inter:

JRAL

(Lira

motion specialist, who for sew
yvears has been active in the
trical field, is now associated w3

A ‘ —_— Gotham. weles, is back with the agency as a - motxo‘n e watts. - &
[ V. on Oc a N C - R writer.
Evclusive. but " Dletoria _ ABS Names Keme“,eu FRANE G. WAGGETT, formerly
re ““'”i’ )“; network com APPOINTMENT of John Kettle- ‘ with J. Walter Thompson' Co., amil
not High-hat! ¢ well,. station representative, as . more recently with WGN, Chicago,
‘ h y ! y A i : : ociated with C. Wendel
-~ Chicago manager of merican - is now associated ', de
Yy @ SOOI Qua . : : Co., Chicago agency.
QO - Broadeasting - System, was an- E ’ . F Muench & s g
RDS Co., Wax- nE b/ J FORT WORTH, TEX4
' olis\ . (z:\ Oct. 11 ;r;&rl(::l nounced Nov. 13 by Gfeor;:e B. ED KRAFT, manager of Northwest
ury Ensemble, or- Stover, ABS presidenf Simultane- Radio Advertising Co., Seattle, is back
1 voice, on 3 Yankee Net- ously, it was learned that com- ) Announces the at bis desk after an airplane trip in
ms, Thursdays, +4:15 p. yereial prospects for approxi- Appointment of the Midwest and East. N
Renyon  Advertising.  ya¢e]y three hours of network time Representatives THOMAS R. COOPER has been
. : are being auditioned with likeli- ’ added to the San Trancisco staff of
. )I{xtxs_bm-’illz K hood of contracts in the immediate | J. Walter T%m}n‘psgu ?o. 1ts :111tass§:
5 x[x;\ O-wdniz 5. future. Mr. Kettlewell, now repre- COX and TANZ ) - 1? txlxigxll\eselicoéxfxtegz{l 1\:?&? hay Eg
ricewerkly Tome  sentative for WWVA, Wheeling, "New York and ‘ﬁé‘imor&) and The Emporium, San
1 Iy b B ne o New S w © ?
program over au NBC-WJZ and WSFD, Toledo, ax;ﬁong pthetlhs, . Philadelphia Francisco,  and prior tOL that wlith
nerwork. B will establish new offices in e \/é i Procter & Gamble Co., in Los Angeles,
S s 'ON Calibﬁp & &gzpidel Bldg.,nggicagé? ‘ \\ S.P. HARTER, western division vice
AD TAT . | and hire aaditional perso : ' ; president for Pet Milk Co., Salt Lake
‘ - ¢ will continue his station representa- WALTER BIDDICK €0. | tity, was in San Francisco Noy, 1
. EPRESENTATIVES tion. Mr, Kettlewell was formerly . Los Angeles He conferred wllth StfmxBIey fG.dS\Za
f © identi 'with the Paul Block or- o : . berg, vice president of Botsford, Con-
WALIE R BIDDICK CO ! 1d:&2§teigmxv1§1}1le E’hicago Herald- San Francisco stantine & Gardner, advertising agency,
568 Chamber of Commerce Bldg., Las Angeles 8¢ d s N Seattle—Denver and Miss Edith "Abbott, copy writer,
81 Russ Bldg., Sen Francises Examinen, Chicagoan and at one. ) SSS A '
3326 Stuart Bidg., Seattle s 4 i - of - who is also in charge of production for
613 Charles Bldg., Denver time was advertising manager o the - milk ‘company's . transcription
College Humor. programs in the Rocky Mountain dis-
. triet, ,
i . ? : P IR CALVERT HAWS, mariager of
‘When 24 doubt g ’ radio production for Henri, Hurst &
make a survey m o ot : F gfcl)ouald,dChxcaggngfg“?);]&’]‘bg;‘Dg‘é
.. we did! 3 A v L B the Scottish Rite Bodies in the Valley
: ) i g : of Chicago, for producing a seri £
nted to know “what's what' Ju _the Oriental’ Consisto
steners—we wanted to know AS : CLO‘ !K vv Players in the last two vears.
‘good or bad. With - : : ; ;
d pencils’ we sent 'em out in : 4 b 'k'r o ‘ fs
. and mua{i i%la;dWRlVAfwus ‘Are the programs planned by our orgs
a favorite even a hun rom \ . . : . : . ar 'o station
Aliicwil‘ngg:i‘ e‘le?!ilglit 1in tlie p!rlguef*.srrli& ! . ] zation for Ieadlng agencies, radio station,
tening “area of another Virginia sta; : . o : isers all over the country. ‘ .
tion “t'rinstance, 10%. of those can- and advertisers a y i .. L m ’ & R . Inc. New
¥ 1 said they listened’ to WRVA We operate CONFIDENTIALLY as pa o 5} has been des gnated to handle
a3 o . said next-to-most; and e : i h disi q g of R. M. Graves Corp
2% aid next to next-to-most ! o 0 \ § the \agency's set-up, buklldlng merchandis tla . Radi '
Represented by Paul H. Raymer Co.. ,~‘ ; . o : plans as :p'arf' of the producfiqn.~~' Prog

New Yeork

. ; ; ! me | ~ JISFORD, NST. ' . y = .- V
Chicage  San Francisco - | . costs are less through decreased overhead NER. ‘CO P , ' ; . (. T B L : /
:' ‘ e part _agency . . . results are it fnoved its San T ' bV Fie ‘ \  f¥ During the 1934 World Series, 90% of Detrpit’s listeni
the part of the agency . . . result ? Biner oo o e  First ¢ uring the 193 ) s, 90% o
e e Bl s , : t oor of ‘ : . H G 0D e .
croased through PROFESSIONAL shownsr fiie Russ'Builiing.  The. San Fean. | R . et e e e Rl
. o i 500 0fice was established. = - . ’ a$es ndependently of the chains. ven in Clevels

REPRESENTING THESE TRA  Jnumbers among its clients tual newspaper poll the sécond mos

. ' ‘ o | L B National Biscuit Co., Folger's Coffe fE n o ) popula ‘t;atimi during the World Series despite local |
MacGregor & S:;SD;}SCE.RS : : ) : ical— ) ar Durkee Famous Fooc ':mg'd Sshre%{déed 1 ¢ r - Cleveland and chain competition program on WWJ
A ,’Stargdard Radio Adpvertisiz e L - ; . 0 ‘ I ; . i llyrea"cl: more and better homes in the lDelr{()it-qrpa.‘ : |

| ; Radio Prod - 2 : e , A  PLAN INDUSTRIAL, | © p 004t WS . - ~ ~
IN NEW ENGLAND & UPPER ) ) placing its ad- : ‘ o
: ey ‘ ugh t%e Gotha

i RICHMOND. VA
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WBT. THE PIONEER RADIO

VOICE OF THE SOUTH

Une advertiser’s program on WBT

3000 letters from wmore than

drew

10 states. The next highest station in -

the South pulled 1500 letters for the
same program. A thick file of sinular

records s available. Ask to see it

B

o

FOR WBT!

ngnathan doubles power

v Lt

SCOOP

|
|
l
|
¥
\
f
l
|
{
|
|
|
' !
. |
New equipment
A ; .‘
‘_!
|
The tallest man-made structure in the Carolinas is now going up-—~for Station WBT. A new
} : :
“yoice” for WBT’s 50,000 watt transmitter—a vertical radiator antenna. Engineers report

. |
that its efficiency will correspond to II;IOY& than doubling the present power.

o

Signaks will be - i
I 4 ol
sh‘arper—-clearer. Miles will be added\:to coverage, Oxﬂ_v the rates will stay the same. _7_ This
“yertical radiator” is a single tower,isoariﬁg 429 feet into the air. It is not a mast for an ‘
. . | !
antenna—it IS the antenna. Two hun‘dred tons of steel balanced on a ten inch insulator—
- radiating the full volume éf speech ax}d music throughout its entire length. 1 Today t;ere
. . 3 . ~
are only fourteen “verfical ra‘diators’i’

1 Y
!

in the world. Now Charlotte. N. C., follows the ex-
ample of New York, Philédelphia, Bo}ston ... serving the South’s swiftly growing radio audi-
) | i N

ence with the newest, most effective e?quipinent. i This

‘is the latest éhapter in a fast-movin% story of success.

- WBT was the first station in the Sorth—on the air in

th~2$0 watts. By 1934, its power had been multi-
plied wo ﬁﬁndr?d fold. '.Eoday 50, ‘00 watts penetrate

richest markets f ir WBT advertisers.
the new radiator doubling its iadvegﬁsing power,
W BT is the only station with-
in 200 of Charlotte
with more than 3000 watts.

miles

, |
 to discover the Carcﬂ%ngs (and their su :

esponsive market.


www.americanradiohistory.com

H__Parts of feature pictures are broadcast dire

Southwestern Agencies
Form Association for
Improved Advertising

FORMATION of the Southwestern
Association of Advertising Agen-
cies, designed to establish a “better
understanding and appreciation of
advertising in the Southwest, to
pring about a closer personal :con-
tact among agencies and to cldrify
an understanding as to what con-
stitutes standard agency prae-
tices,” has been announced by Al-
fonso Johnson, Dallas, executive
wecretary. The organization was
completed Oct. 25 at Houston.

Officers are Miles F. Leche, vice

" Clear ClLannel Study ;

'(Contz’nued from page 18)

tensities of clear channel stations
at points 1,000 to 3,000 miles from
the transmitters. Recording ap-
paratus, he asserted, should be kept
constantly turled to these stations
during the night to produce this
data. A second suggestion was
that an analysjs of high power sta-
tion service om “duplicated” chan-
nels be made to ascertain the cov-
erage, such asithat existing on the
790 ke. clear phannel upon which
WGY, Schenectady and KGO, Oak-
land, operate simultaneously. Pout-
able apparatus would have to be
used in this study, he declared, to

told the station that

fires occur.

“High Fidelity”

TOO MUCH realism, plus
the great increase in aute
radios, may force WMAZ,
Macon, Ga., to eliminate the
fire siren introduction to its
“Housewarmers’ feature-
each Monday. Fire officials
the
raucous sound, which has
caused many motorists
pull to the curb, may later
react in lack of caution and
failure of drivers to clear
the traffic lanes when real

to

Y

: COMPLETE N.B.C. SERVICE

FROM,A MOVIE BOOT

i . 1 . : determine whdre the interference

. cection booths of two local theatres by WOKO, Albany. Tic| pesident of Hanff-Metzger, Inc.,, = = TN o
;Lr%r:r;???plr:sjtetlung hour and whet listeners’ desire to see the picture E{ouston, _president; Otto Bruck, ‘\e‘; ltliu?g digh“gt?d fnzelgt‘?g' .. Loucks, NAB; Hugh A. L. Halff,
Left to right. Forrest L. Willis, announcer; James H. -Corey, remo | yice president of Johnson Adver- equipped wig‘hfi2i§l:ﬁea;<?ti?eaixai})t WOAIL; Martin Campbell, WFAA4;
encincer: and two Palace theatre operators. tising Co., Dallas, vice president; ment be started S W. J. Damm, WTMJ; Ben &.
= Alfonso Johnson, Dallas, secretary- 1ent Dbe started irom a given  picpey attorney; E. H. Felix, con-
wreasurer. The executive commit- PO such ay Washington, and sulting engineer; Harry Stone,

FEATURES:
On Transeriptions .
Available to Stations and Agencies
Samples on Requesi
STANDARD
RADIO ADVERTISING CO.
HOLLYWOOD, CALIF.

One engineer does
ile remote Prog
re are 30 a week from 1

MORE MONEY
TO.SPEND—
MORE PEOPLE

TO SPEND IT!

nouncers:  Charles Butler
B Harold Juckson, engineers, and
Jack Owens, tenor. ‘
GUGLIEMO MARCONI, inventor of
inaugurated a  series of
i Hours™ for-short wave lis-

wireless

Marconi explained the im-
nce of short wave opera pro-
ns and other feuntures, speaking
from 2RO in Rome., Only short wave
«ets can pick up the prograwms, al-
though Marconi's opening addr was
heard also on the regular Dbr
band. . He described micro-waves,
which he believes will ultimately ex-
pand radio service.

THREE

stations have been added to
the Sunday morning “Comic Strip of
the Wi of the Los Angeles Times,
already on KHJ. Los Angeles, and
KMTR,  Hollywood. — Additions are
KGER, Long Beach:; KGB, San
Diego, and KDB, Santa Barbara.

DENIED the right to broadcast home
town college football games, WFBIL,
Syracuse, and WSMB, New Orleany,
present sponsored reviews of games
shortly after the final whistle blows.

TORONTO radie stations will have
their own hockey league this winter,
with engineers, announcers and pos-
sibly s as members. TFour teams
will play, CKCL each having a team

oy are Dou MeNeil and Pat Gal- Qun Francisco - transeription studis

Production has been started by
firm on a new musical mystery s
~Paper Moon,” written and prod
by John E. Iasty.
‘

I\BTUL, Tulsa, Okla., is conducting:
suceessful quarter hour Inquiring R
porter, daily except Sun_dny. u
sponsorship of shoe repair shop g
drug store, It is broadeast at noox

TWO POPULAR_announcers, PL
Silverson and Lee Little, are featur
in “the Tick-Tock Revue,” a new h
and a quurt(’r morning pmgr;uu, Spur
sored on KMOX, St. Louis, by H
rung and Grimm, St. Louis fur
store.

WBIG, Greensboro, N. C., and i
National Theatre of that eity are e
opérating in a search for radio talen
The theatre devotes one evening:
week for gduditions in front of i
audience, ant~¥vinners are to be
a commercial icontract with a l
sponsor. A big radio show of all wi
ners is planned at the end of t
campaign.

New Publicity Bureau

THE BUREAU of Radio P
Relations has been formed in L
Angeles to act as _explottatlon ar
press agent for artists, announcer
agencies, sponsors and .others ct-
nected with radio. Organizers ax
Wayne Miller, formerly radi

adl

Houston; Vietor Lemay, of Albert
Evans, Inc., Fort Worth; C. B.
Wakeley, secretary, Tracy - Locke -
Dawson, Inc., Dallas; Jack N. Pit-
luk, San Antonio, and J. Richard
Brown, of Brennan, Brown & Co.,

~Inc, Dallas.

All bona fide agencies in the
Southwest, it was announced, will
te invited to join the organization
in a cooperative effort to eliminate
house and other pseudo-agencies.
The membership now includes:

Binkley Advertising Agency, F't..
Worth and Sherman, Tex.; Bren-
nan, Brown & Co., Inc., Houston
and Dallas; Carpenter-Rogers Co.,
Dallas; Wilson W. Crook Advertis-
ing Agency, Dallas; J. P. Dewey
Advertising Agency, Dallas; Ed-
wards Advertising Agency, Dallas;
Albert Evans, Inec., Fort Worth;
‘Franke - Wilkinson - Schiwetz, Inc.,
Houston; Haggard-Hague Adver-
tising Agency, Houston; Hanff-
Hetzger, Inc., (Southern) Houston;
Hubbard Advertising, Fort Worth;
Johnston Advertising Co., Dallas;
J. B. Payne, San Antonio; Pitluk
Advertising Co., San Antonio; Rat-
ciffe’ Advertising Agency, Dallas;
Rogers-Gano Advertising Agency,
of Texas, Houston; Jay H. Skinner
Advertising Agency, of Houston;

‘procured -f

plained, a “rupning story” as to
reception in each town and area
between these jwo points would be
procured. Other ca could be
routed through {different portions of
the country toiequivalent data.
Finally, he said the Engineering
Department would send out 100,000
simple questionnaires .to repre-
sentative group of rural listeners,
om| the vrolls of the
Agricultural Adjustment Admin
tration. The 'uestions, he
would be simply kwhether the far
had a receiving lset, and which -
tions he heard regularly. Thus, he
pointed out, the FCC would obtain
a cross-section of station coverage
from farmers themselves. B
The 'study will be concentrated
largely on -night coverage of clear
channel stations under winter me-
teorological conditions, The FCC,
Dr. Jolliffe brought out, will do its
utmost to check| the recording ap-
paratus employed by cooperating
stations and organizations to in-
sure maximum\ accuracy. Data
admittedly procured by apparatus

7

-which does not meet precision re-

quirements will} be used as sup-
plemental® rathet than basic ma-
terial, it was agyeed, and field sur-
veys already made by many sta-

“
SIVEE NEC wen i Nicago becnme  BNCLUSIVE rights to broade R s . continue on Jew Jeans. for 1 21 .
FIVE NBC uen n Chivago "_‘Hl‘ of Jaek London's literary work by | tee comprises Jay H. Skinner, of % )I‘Z mr'xktitz 2\191 :'.Ng{] ans, 30U wWsil; A. S, Clarke, Radio Re- 5 ooo :
of draw fathers within the past few weekso 0 S0 0 dined by MaeGregor & Soli | Houston; P. C. Franke, Jr., of rample, makipg measur s € search Co.; George S.~8Smith, at- ’
st B ' Franke - Wilkinson - Schiwetz, Inc., voute. In thatj way, Mr. g :

torney representing WHAM, KNX,
WWL, and WFLA-WSUN; P.-G.
Hennessey, NBC; T. V. Cosman,
Federal Telegraph Co.; John G.-
Leitch, WCAU; E, K. Cohan, CBS;
George E. Strong, attorney; Lamb-
din Kay, W8B: C. J. Meyers, WGN;
Louis G. Caldwell, attorney rep-
esenting WGN, KFI and WJR;
m Fay, WHAM; C. M. Jan-
sky, Jr., consulting engineer; C. W.
Horn, NBC; Arthur W, Scharfeld,
attorney; Glenn  Snyder and
Thomas L. Rowe, WLS; S. D.
Gregory, Westinghouse; Joseph A.
Chambers, WLW; Frank D. Scott,
attorney representing WOR, WHO-

- WOC and WRVA, and Horace L.

Lohnes, attorney representing ABS.

TULSA, OKLA.

The Most Powerful
Station between

'Dallas and Denver

WE SELL YOUR
MERCHANDISE -

WE GE;
DISTRIBUTORS

WE HANDLE pryog

- amd CROT-CRNC having one team of - egitor of the Hollywood News
employes and one of musicians, Tos Angeles Exami‘ner,‘n.o?v
PROGRAMS broadeast from Seattle the news-continuity division

Tracy-Locke-Dawson, Inc., Dallas tions will be considered along with’
and New York; Henry M. Haney Oﬂifgt:ég?surfﬁlfnf ‘i?.ta' ere Dr
theatres by KOMO and KJR pick up  KFLI.KECA, and -Fred Yeate Afvertising Co., Dallas, J. H. Delliggel‘L22§ K].n\i.“i}oitozll:
feature pictures on opening days. An  formerly with the KFI press s I Bureau of Stanfards; J. C, Mec-
announcer in the h:xluony describes tion and at one time secretary &t B'ROADCASTING announces the 1935 Nary, NAB; J. }f De Witt, WSM;
scenes as they are cut into and a  oOF S04 Teonan” Doyle. Tk [YEABOOK edition. See pages 42 &  Paul A. DeMars, |Yankee Network:
microphone on the stage carries the I. R. Baker, RCA\—Victor; Philip G.

BUY THE MICHIGAN
RADIO NETWORK
AND AVAIL YOURSELF
OF THIS MERCHANDISING

8 Stations in Michigan's 8
largest cities. Primary
coverage of 85Y, of a
territfory with a popula-

tion of over four million SERVICE .

people.

musical  accompaniment picked up

temporary addressis 1362% Lo 43 for detailed information.
from the screen. 2

cile Ave., Los Angées.

Secure all* the /benefits and advantages of
Elint an efficient, experienced sales organization,

absolutely freel The Michigan Radio Net- »

’ ‘

RENEWALS

~~~~~~~~~ Lansing work's merchandisin ice i +
) k g service is a tested
oN THE * = - ‘ PRQVE ........... Jackson success . . . approved and used by national '
i . ‘ RE : i .. Battle Creek advertisers for over |8 months! This service
N.BL.RED" ’ ) . . - | i Sl{LTS. Kalamazoo available, without charge, to all program
NeN o - N Ce Lo U. S. Patent Offi 5 T A D B M ¥ . . s ;
. Onlaha’s Bank DepOSltS Up ‘ Registered aten ce ) y | X e ends » " . ‘ . ‘ WOOD-WASH . .. users. - Write or wiré for defa‘l.!s :
NETWDHH - -0 . f 2 NI 1 KEAR ANTENNA EXCITATION SY STE‘ ’ « v lN-Senc lnig.}ou 1 18 renewal. Fou may (‘.onsld(‘r (;t as a t‘onlph— ________ Grand Rapids RATES « i
40.0 /o in Past 1 Months £ . i ;l'lent to the ability of :\\I‘API to prod}u‘g business and. at the same Key Station - $200.00 per quarter hour, evenings i
Consumers in the ha ket today have more ready s Y Airways Radio Range Beacon Stations | ime, we want to extend our appreciation of the copperation you . R N .
. N hmier:;tg; tbin!?smfh;nitrserxy tir’;}e ii‘ihe opast few ; Used on newRelcent. K-A-X installations have extended us,”” writes Dillon & Kirk. P WXYZ.... Detroit $125:00. perl quarter hour..‘dayhme
™ vears. This was conclus shown when the government called for statements ) i Mllchigan s greatest radio buyl

crease in deposits of nearly
The Omaha market has pur-
station is WOW.

WKRC, WORC, WPEN, WPRO, WORK, WIXBS
A SYSTEM WHICH WILL: s
Reduce interfering signals with neighboring stations on same
channel. - :
Increase service area in non-interfering zones.

| . .
Designed, constructed and installed to meet your requiremen

' f WASHINGT(L INSTITUTE OF TECHNOLOGY
MecLachlen: Building Washington, D. G

late in October. Omaha’s nine bapks reported an
32 million dollars, or.40.5% over Qckober, 1 3
chasing power . . ,-ind its outstanding rad

Renewal orders are real proof of a station’s abili!T “to deliver.” k

Popylarity PLUS power, with cleared channel, has| made WAPIL ‘ ’
FIRST in Alabama. Get facts before you buy radio ranlls in Dixie! . \ o E D L E
BASCOM_HOPSON. President - BROADCASTING .CORPORATION R

5 O OO WATT S (Owners and Operators of Station WXYZ) :

DE]:ROlT. MICH. - ’ . i
TV, N-B-C NETWORK |

Owned and Operated by 1000 WATTS
. WOODMEN OF THE WORLD
Life Insurahce Association

JOHN J. GILLIN, Jr., Commercial Manager
OMAHA, NEBR.

Nations! Representatives:
GREIG, BLAIR & SPIGHT, INC.
New York Chicage -

390 KILO.

; , 300 Madison Theatre Bldg. .
POTEPORREBNAN & 12 A INGHA A ALABAMA CRICAGO: WM. G. RAMBEAU, Manager, 360 N. MICHIGAN AVENUE

Los Angeles

T

BROADCASTING * November 15, 1934

1\‘0!‘9!&1)9!‘ 15’ 103’4 .. BROADCASTI ;ﬂ ‘ - ./ . ‘. | Pageggi
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w Steps Taken to Stop
80%
LISTENED

telephoning at

jeville agency. directory.
A Louws the !

randont
recently

h

throug 305 0 .
found ‘hatrt?lgnting to their
Hed were “15 pro‘g"a}“ u,f‘
the Far . AVE;

f all the

~ = n s .
“Down O @ Bread (Station TALE

million birds
ter than lots©

station

millior{torfs:
“e O

. outs. But 80%% of 2

Bl e in the hand areb Dbety

¢ millions int the

Vati Representatives?

F;E;“;M;LL;NINGER. INC.

LOUISVILLE, KY
1000 WATTS .-«

Radio Interference
Fugineers Seek Protection for
Service on High Frequencies
CVISION, facsimile and others

e destined for the short

radio servi

waves will be materially retarded

s development unless propa
s faken for suppression of

o recep-

ding radio engineers
ming meeting of the first
‘erence for reduction
[omterference in radio
weld in Rochester, NU Y

reception,
Nov, 14,

Meeting unda
Radio Manu
tion, the purpose w
cooperation  of autbmotive, ¢
trical and public utility companies
in proper! hielding their equip-
ment so it.will not_transmit inter-
fering noizes. Dr. W. R. G. Baker.
chairman ot the RMA engineering
division, and vice president and
general manager of the RCA
Victor Co., stressed the importance
of a combined attack under the
guidance of the RMA to remedy
the condition. _

Twe ways of copying with elec-
trical interference in radic recep-
tion were mentioned by Dr_._Bakor.
The-first. he =aid., is to eliminate
the interference at its source by
proper suppression met»hud;.‘ and
the second is to use a scientifically
rned  noise-reducing  antenna

he ol

urers

auspices
A s=ocia

the

WCAE Supremacy Proven

Acvme B
Ameri

uty Salon.
0il C

Benton & Bo
Better Homes E
n

pphan Piuno Co.

Ex-Lax, Ine.”
Firestone Tire and Rubber Co.
F. W. Fitch Co.
Frank and Seder
French Lick Svrings Hotel
Fruit Dispateh Co.

General Foods Corp.
A, C. Gilbert
Gillette Safety Razor Co.
General Milis. Inc.
Gimbel Broth
Great Atlant
Haller Baking Ce.
Harriz Store Company
The Hooveg Company
Joseph Herne Co

Npace prevents complete listing
339 Sixth Avenue. Pittsburgh
FULL TIME .
BASIC RED NETWORK

WCAE
1000 Watts

- By List of Accounts

e & Pacitic Tea Co!

-Phenix Cheese Corp
Kroger Grocery and Baki
Esther Co. R
. W. Lawrence &-
Lehn & Fink Produets Co.
P. Loriilard Co. '

R Leughrey, Ine,

Lady
W

Penn Tobacco Co.
Pepsodent Company
Philip Morris & Co.
Plough. Inec.
Pontk Motor C

Premier Pabst
Procter & Gamble Co.
Ralsten Purina Co.
Red Star Yeast &
Revmer Bros.
Rival Dog Feod
Roosevelt Hotel
Rusenbaum Company
Seott & Bowne
Spear & Co.
“Standard Brands. Inc.
rling Product B A
The Studebaker Sales Curporation

Sales Coo

Produets Co.

& Co.

i Wheatera Corp.
Woman's Home Companion

WCAE

1220 Ke.

—_—-‘FFCC Sets Dec. 3

SPEAKS FOR RELIEF
All W SMB Programs Are Piped

vosevere |
requencies, it owas o

< to enlist the s

clee-

Cfacturers and makers of electrical

While automobile manu-*

" stitute. Lo

Page 40

To Transient’s Haven

SOME months ago when WSMB,
New  Orleans, moved its trans-
mitter to Algiers, La., it occupied
the quarters which once were part
of the Algiers naval station. A
short time after, the Government
set up a transient relief camp and
within a few days a town u_t some
700 sprang into existence in thus_
area, which is legally a part of
New Orleans. ] ]

Out of a WSMB engineering
statf huddle came an idea t'n\: the
entertainment of occupants of the
velief camp, and a big loudspeaker
was constructed to face the grand-
stand of the baseball field. All pro-
grams go through the s_]wakvl‘.
While music and (‘n':b{nutu' pro-
grams have a universal appeal
;mnnu the men, sporting events
draw  the largest c¢rowds to the
big speaker.

appliances have already shown a
willingn to cooperate, he as-
serted it iz now necessary to in-
tensify this cooperation to clear
“the air waves for the new short
wave entertainment and communi-
cations service, Among the chlvol
interference sources are automobile
ignition systems,
and home electrics
The opening se .
ference included a symposium pre-
senting the viewpoints of the con-
sumer, manufacturer, retailer, FCC
and the public. utilities. Speakers
included Dr. O. H. Caldwell, former
Radio Commissioner and now editor
of Electronies; J. O'R. Coleman,
Edizon Electric Institute; L. F
Muter, president, RMA; Benjamin
Gross, Gross Sales, Ine.;. Dr. C. B.
Jolliffe, FCC chief engineer; and
Dr. Alfred " N. Goldsmith, consult-
ing engineer.  Other speakers in-
clude H, O. Merriman, Department
of Marine, Canada, and Dr. J.. H;
Dellinger, radio chief, Bureau of
Standards, who headed the Ameri-
can Delegation to the C. C. I, R.
conference in  Lisbon last month.

More Stations to Install
K-A-X Antenna System

THE NEW K-A-X antenna excita-
tion system, developed by F. G.
Kear of the Washington Institute
of Technology, has been installed
for W1XBS, Waterbury, Conn.,one
of the new ‘“‘hjgh fidelity’ stations
assigned to the 1530  ke. channel,
and - installation of such a system
also will begin shortly for WORK,
York, Pa,,
nouncement Nov.

12 by the In-

According té Col. Sidney Mash-

" ‘bir, president pf the Institute, this
..new development in radiation has
-been effective] in reducing cross-
talk interference with stations
operating on the same channel, and
also "has made poscible increased
signal 'strength in areas previously
under-served. | The system has
been employed for some time on
the airway rad
tions and only
for broadeasti

recently was adopted
ng. Among the sta-
tions using the system are WKRC,
Cincinnati; WORC, ' Worchester,

.
according to an an-

io range beacon sta- /¢

UTAHNS

Believe in
Santa Clauys!

L AST Christ.
mas old St
Nick gave Utah
a Yuletide gift
which this min.
ing state will
long remember
.. . an increase
in the price of
silver from 43¢
to 64 1uc per

ounce.

This gift has
put millions
more dollars,
into circulation
in the territory
fully covered

by KDYL.

ffsions to obtain

For Wire Hearing

HEARINGS on the long-debated
| proposals for mergers of the com-
munications companies in the land-
liné telegraph, cable and wireless
fields have been scheduled by the
FCC to begin Dec. 3. The hearings
ardered by the FCC Telegraph Di-
vision revently are expected to
bring  views of communications
company executives, labor, federal
and state officials and representa-
fives of the general public to aid
the Commission in determining
shether or not' it should recon.
‘mend an amendment to its Act to
permit such consolidations, It
1o report to Congress Feb, 1.

Such a provision was proposed.
for inclusion in the Communica-
tions Act during the last Congress
by Interstate Commerce Commis-
sioner W. M. W. Splawn in his
report t6 the House Interstate and,
Foreign  Commerce Committees,
but was not incorporated in the
law, so as to allow further investi-
gation by the new Commission,
All persons, interested in submit.
ting their views or evidence before
the Commission at this hearing,
vere ordered. to file their notices
of such intentions with that agency
by Nov. 21, .
Probably the most - discussed
merger yet proposed has been in
the wire telegraph services—that
of the Western Union and Postal
Telegraph Companies. Othey pro-
posed consolidations have included
the fusion of the two cable car.
iriers and the merger of the Mackay
and RCA wireless communiecations
companies, In ga statement, ac-
companying the order which fixed
the hearing, the Commission said
it hoped through these public ges-
“ample material
lupon which to base a considered
recommendation to the Corigress
on this important question.”

is

More silver l
mines have re |
cently opened{
all

business is con

.. .and

stantly improv

ing.

-—h

““THE popular STATION"

Salt Lake City |
Utah

| Representatives
. GREIG BLAIR & SPIGHT, ING

|Distributor of Hair Dye

(ited in FTC Complaint
UNFAIR competition in sale of
lair coloring breparations is al-
eged by. thé Federal Trade Com-
On in a complaint it has js—
Fed against United Remedies, Ine.-
¢ Chicago, distributors of “Kolor-
ak” The FTC charges that in
advertising, particularly ovey
adio stations in Chicago, Los An-
eles and Dallas, the company rep-
esents that “to end gray hair
andicaps, all you now have to do
| to comb it once a day‘for several
ays with a few drops of Kolor-
ak sprinkleds on your comb.”
These assertions, the complaint
lleges, are false and misleading
s they tend to deceive buyers into
felieving that not only does the
5 of the preparation restore the
szmal color to the hair, but that
Permanent. Accord-

s E ect is
g t0 the complaint, the action of
if\?]O{-Bak” is to color the hair
tificially but its use must be
‘nt{nued Periodically as the. hair
F1OWS,  The [company has until

Pec, 14 to reply to the complaint.

New York - Chicago
San Francisco - Los Angeles |
Detroit

Mags.; WPRD, Provid ence;
WREN, Philadelphia, and W1XBS.

B
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o ddenly recenty,

%NUEL VILA, president of the
o _Corporz}tlon of Puerto Rico,
rating WKAQ, San Juan, died

1 according to ad-
& Just received, . e

ovember 15, 1934

~Oldham, who

cand donit tire

“Mike" Behavior
HOW to ‘behave in front of
a microphone. That is the
unique course offered in ‘the
extension| division of the
University of Rochester this

fall by Carmen Ogden, of
WHAM, Who at present is
handling |a daily. series of
morning programs for a de-

partment |store. The; course

is designefl to meet the needs
of students interested in
achieving Ithe knack of mak-
Ing a presentable “appear-
ance” bef[re “the ‘mike. In-

cluded will be  lectures and
discussion: by .broadcast and
ac!vertisin# experts: Classes
will be héld in the WHAM

studios tolgive students prac-
tical expeﬁence.

New (f(%meter_\‘ Series
FOREST Laiwn Memorial Park
Association, | Glendale, Cal, re.
turned to thejair Qct. 17 over KHJ
Los Angeles,; with its “Tapestries
of Life” series of half-hour dra-
matic stories] with incidental mu-
FIC woven "around art objects in
the cemetery grounds. Former
Forest Lawn, brograms were en-
tirely institutional . but the new
series in addition buitds up pub-
licity around Vera Oldham, co-cre-
ator and writer of the “Chandu’
series.  Southern California news-
papers carried copy on the opening
date, most of|it built around Mrys,
( s writing and direct-
Ing “Tapestrids of Life” The sig-
nature, "Sweel‘t Mystery of Life"

18 retained. i
s
|
Dramatic Spots

DRAI\IA_TIZEP advertising is pop-
ular with listeners of WHBY
Green. Bay, Wis., programs. Ab-
rupt sketches| of 100 words are
being bresented under no false
pretenses, the| sponsor's name be-
Ing mentioned;in the first line and
1£if_€‘l' providing the fina} shot.
Skits are air without flippaney,
the listener. How-
ever, the statiim does boast of one
five-minute commercial dramatiza-
tion which is now entering a sec-
ond 13-week series, Indicating that
drama does the trick. "Thus en-
couraged; WHBY s featuring
morni and | evening sustaining
dramas; * '

l

What DetLoit station is -
the basic putlet for the

' AMERICAN
BROADCASTING
SYSTEM? -

WJIBK
DE .)ROIT

Free Time Is Donated
To British Travel Group
By Many Broadecasters

MORE THAN 300 American and
Canadian stations are said to be
giving free advertising to a -com-
mercial group in Great Britain,
where radio is operated under gov-
ernment  monopoly  without ad-
vertising. The foreign group has
found a way to get its message to
the American audience without
paying for it. The programs,
weekly 15-minute travel talks, are
prepared by authors of British
Lest sellers. They were placed by
the travel and Industrial Develop-
ment Association of Great Britain
and Ireland by corresponding with
the American stations, not one of
which belongs to a chain, i
~Scripts have a 14-minute reading
Ume and are dated-“for release.
No plug of any kind is included
but the talks are expected to en-
¢ourage travel by creating Amer-
ican interest in British places and
British activiti8s. The travel as-
sociation is not mentioned. It "is
a private group supported by Brit-
ish hotels and transportation sys-
tems for the promotion of travel.
Offices are located in London, New
York and Paris. While the broad-
casts are not simul‘taneous, they
are given within a short specified
reriod. The New York manager is
T. Atherton Dixon.

The plan has been in existence
for several seasons and the lineup
of stations other vears was even
larger.

YOU MUST USE

KTAT

TO SELL EFFECTIVELY
IN

Worth

AND '
25 WEST TEXAS
COUNTIES

(Réprinted by Special Permission of
VARIETY of Oct, 1) ’
~This is a ranking of local
stations in relation to what
is done locally on showman-
_ship, stunts, merchandising,
tie-ups, special events, pro-
gram originating, talent de-
velopment or the sundry.
other devices of creating sta-
tion prestige. . '

‘Fort

FORT WORTH, TEXAS
October - April
1. KTAT )
2.; WBAP. 2. ...
:KFJZ 3.0

Southwest network station
KTAT leads on the com-
munity anele. WBAP is
owned. by Fort Worth Star-

Telégram and station has
.reputation to playing second
violin  to its time-sharer, |
WFAA, Dallas. - . :

Represénted by
Greig, Blair & Spight, Ine.
New York, Chicago, Detroit, Ban
. Francisco

| S"WHERE" |

HERE I8 l’I(.'T[,'REl_) the sec-

ond most famous leaf in hi
tory ... owelll cede first place
to Mother Eve’s choice when
she entered the business of -
dressmaking . . . but who knows,
. xhe may have used a golden leaf
in fashioning her first sport
costume !
NEVER”

shown

IELESS, the lear
famous in song and
story, as well as economics.
Golden leaves e been used
to purchase wives; to pay for
education at Cambridge and
Oxtord: to buy human slaves
by the hundreds: to bring all
the comforts of Ole England to
a new country: and it is said
that  George Washington used
hogsheads of these golden leaves
to pay debts of long standing.
Golden leaves of toliceo played
an important role in the coloni-
zation of Ameriea and in financ-
ing the war for indept‘ngienc&

SINCE SIR WALTER RA-
LEIGH (he has a ciffarette
named in_his honor, but that's
not why he lost his head) in-
trotuced this deaf into society it
has brought comfort, satisfae-
tion, peace and hours of pleas-
ure to countless millions. Pos-
session or lack of a supply of
the leaf wins or loses wars.
Ask any soldier! Some prefer
them “toasted” ; all agreg “they
satisfy.”  We have been toll
“there's not a cough in a ear-

load.” and if you *need a lift,” -
you know what to do!

WAY DOWN SOUTH IN
NORTH: CAROLINA, in the

central Piedmont Section, the
bright gélden tobacco, mild and
mellow, .the kind best for
cigarette manufacturing, is
‘grown and‘marketed. This has .
been a banner year for the
tobaceo. planters of North Caro-
lina, and millions of dollarg=a;

i bassing into the hands of tHe
“tobacco farmérs. And again the
golden leaf provides prosperity.
comfort and happiness for the
Old North State!  For North .
Carolina farmers in the golden
belt are getting big, fat checks
for small piles of fobaceo on
.the warehouse floor!

IF YOU wWOULD LIKE T0 *
TALK to these farmers with the
big checks to spend, we'll take
You to their homes and intro.
dice you during the hour when
they are in the most’ receptive
mood, and they’'l] listen to your
story through

Radio Station

WBIG,

'SGR'EEN'SBORO, |
NORTH CAROLINA |

- BUSINESs - |
Is
* Goop”
Transmitier Gecy St o

Per Cent of the World’s Sup- 1
" ply of Cigarettes are Produced

EDNEY RIDGE

BROADCASTING

Business ‘Ma’nager .
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The YEAR BOOK Will Be
Published February 15, 1935,
as a supplement to the regular issue of BROADCAS!

ING of that date. It will be sent without added coﬁ:
to alliubscribers to BROADCASTING and advertisitg.

will be accepted without any increase in reqular adver
tising rates.; Copies to non-subscribers and exin

_copies. will be $2.00 each.

, FINAL ADVERTISING FORMS
7 CLOSE DECEMBER 15, 1934

BROADCASTING °

AR AP AT B S

:’Novembcjr‘ 1531 November 15, 193 :

These and a thousan%

messag

broadcasting every day in the year.

roadcast
dvertising -

#UK‘TIONAL PRESS BUILDING ~ WASHINGTC

other
questions, arising daily in the:
routine of advertising man- .
agers, account execuri\;{es
and station operators, will
be answéred‘in the
1935 YEAR BOOK of
broadcastirlg and
“broadcast ady ertising
—all indexed and
cross-indexed for

ready reference.

~ Your acherti‘sing
in this
veritable encylopedia of commercial broadcast-

ing will reach every element in the business of

G

N, D. C.

A

B See directory of agenecies

: placing radio aceounts, ak
+ A phsbetical
& doved by

o«
=

ROADCASTING
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Ve . .. . Caxcs of WBBR. WARD, WEBC. WVEW,
Declslons P (Continued) TH. WEVD. WHAZ, WFAB. e B

WLBW Move A p:p ;'oved/

ACTIONS OF THE

W . sy e .

) NOVEMBER 13 ' Air the Mails? UREMOVAL of WLBW from Exie,

~ B TR / T / / . Spook, Santa Fe, SWHY NOT wsdradio to tell Pa.. to Dayton. O., was approved
FEDERAL COMMUNICATIONS COMMISSION | oot oo
iy = ] - ) - = - o N nted it i y Maj. Edney transfer of license from Broad-
(Broadcast Division) . date to Oct. Ridge, general manager of E;f“ltl(“'g %f P";m\'}"am(% to Miami

vy : ~y TraTV 3 WBIG, Greensboro, N. C.. in alley. Broadcasting Corp., con-

OCT. 31 TO NOV, 1.4 INCLUSIVE e IS O to pébi, Gen- trolled by former Governor James

Cp extend
ot mpletion
White

M. Cox, of .Ohio, newspaper pub-
lisher.  Action was taken on mo-
tion of Chairman E. O. Sykes, of
the F'CC. who moved reconsider-
ation of “the application after it
had been set for hearing a fort-
night before. A .regional station
on 1260 ke, WLBW operates with
watts night aidd 1.000 watts

The tion was purchased
v Governor -Cox two months ago
for approximately $100,000.

NOVEMBER 8

NOVEMBER 1

g

& 2 3

Juan, Puerto Rico—License tw cover 12

Run

_Kppﬁ ation

Il new e

» Lake, N, Y.—CP. to insta
D, power from 1 to 5 kw.

Dec.

gh—Cl to install new
nmoloto H kw.

ko CP. to change
250w N S w1

hment, - Robert .

NEW,

we Dl puwer t
Little Rue

ase power from

Applications . . (o
NOVEMBER 12

-C

oo Wise O o inst

> oW
Doopower frome 100 o 2500w,

I

Loui—CPo to chane equipmient, iney

to D

Jro Stillwater, Oldy
Wtk Amendmt
1 : S 5 change cquipiment |
Fred o Packard, AL Rosenb
new  station 1160 ke, 1000 w., jimi
Recreation & Masonic Club, Westwoud
i be determined.
cation of license to ¢
N. power from

Codsmies ML Patcers from 1410 ¢t

1 o unlimited,

WKBZ in Muskegon

WKEBEZ, formerly in Ludington,
Mich., now s maintaining regular
-operation under the same ‘manage-
ment in Muskegon, Mich., after
having moved with authority of the
FCC. Karl L. Ashbacker is the
licensee and Grant F. Ashbacker,:
the manager. Commercial manager:

Decisions. ..

ew equip-

and

around the
g rving a cast of 42 in
Iy €Milkland Melody Fes-

NOVEMBER 6

Luwell, An
100 w.

m Erie
r site to be
Amended 10 move

anted license to cover (i

D

ator

e hours to unl t change. WIBM, Jackson, Mich.—License to cover CP. to in- temporary authorization to use transmitter licensed &

near Dayton. Puebio ranted license covering N o0 s :
° : equipment ; increase N. power from 230 - of the station is Philip Sanford,
0 e anlingitad. G A broadeasts e of WOOD, Grand Rapide;
KVL, cattle—Granted license covering equipme: o1 ke d in an auditorium, and ’ ormeriy o L0, ran apids; |
- R el e o e of WTMJ protest are given 900 persons Program director, Garfield
Juntary pesignment of license to!  WSPD, Toledo—Granted - ot Thatcher, formerly of WIBM, in
At‘mg Cl!.{ ‘ﬂg new da::a(iun : tendhi‘ngA}:oIr;?Slc‘:igiel(;ngt?l]ljtsg Tsodmcatxun of CP. e Jackson; chief engineer, George -
D., unlimited. Studiv ana . 1o . . s
requesting  facilities e e o Bexd: I?d‘icmgctieﬁdedmfglﬁﬁhi?v % KFRO is the call assigned the new I¥ivitzky, formerly of WSPD, To-
cense to change hours from sp sharing wiz is the call assigned " } )
—CP. for new station  WGES. Granted modification of I 100 watt station at Longview. Tex., - ledo, and chief announcer, Kenne
Studio and. teanams i Cavw WGES, icago—Granted modification of licens operati : c st 3 ;
Studie and transmitter in Cawthon chanss houre e e el 1o shafrién: with \\'SBQ I gpela.lqg on 1370 ke. daytime. Joset. N
s Cest, is—C for new sta- MISCELLANEOUS: On motion of Commissioner § mil ast S - - )
5 Hj ‘iliiti}niteld Lﬁé’;‘t;,,;f,;( :,: ;;‘R‘r{"t:g the Commission unanimously granted applic_nt n }4{1115\5re (‘o:. .
I ER AR g Sl Sl i i AN INDISPENSABLE COMBINATION
. f special experimental assign license to Miami Valley Broac!caitmg Corp. exp. auth. tend time for period - L l
om 10 to 25 . s ‘transmitter site to be subject to Commission approw - ing 2-1-35, to pperate daytime with - -
to increase D. from 21 to WGLC, Hudson Falls, N ¥.—Granted renewal license « . ventional non-directive antenna and ni L .
;. and change equipment. N " o application for facilities by Harold E. Smith has ber t'me unlimited |time with direetional an-
EW. Northern California Amusement Co., Inc. dismissed at Smith’s ‘request. WJW, Akron—Suspenix . tenna. R
—CP. for new station 1500 ke.. 100 w.. grant, designed for hearing application for CP. to ix s e s 0 e PlOPleel'S NEW, Vailey Broa
ransmitter and studio at Broadway St. ¢rease from 100 to 250 w. NEW, Patrick J. G Co., Inec., Mo.—CP nev
ane—Modification to change from 1470 ke, New Haven—Denied petition to reconsider applic o N 1310 ke., D. unitd
e om 5 kw. D. and N. to 1 kw. N. for new station 970 ke., 250 w. . Scientific Radio Service sup- KMBC v. Moo
! CE s ' SET FOR HEARI]N : V\;RIZ&W, At’g"ﬁmvf&“‘ S0 plied its "first” crystals com- new equ inerease from
’ ' by tary assignment of license to Augusta Broadea: T 21y kw.. D. o KW, No 5 Rw,
NOVEMBER 6 NEW Tosonh M. OK}irby’o.gosto&_»}g&E“de% apg:. e :;e*;‘cte;LIZ ocn R?cfe.mnbe;hi |izesy,
B ) . for new station 1120 ke., 250 w. N., 500 w. D., unlimitel v onvictio a NOVYEMBER 14
lis :DC\""‘BQ'?]!' Ca‘dlfrC'P APPLICATIONS DISMISSED AT REQUEST 0| yould rather supply "QUAL- e we
i 100 w. D. Studio and trans- APPLICANTS: KTAT, Fort Worth—Special expi ITy" tal th th NEW. WMAN Broadeasting Co.. Mans-
- Gag mental authorization for 970 ke., 1 kw. N. and I k= crystals rather an field, O.—CP néw station 1370 ke w
icense for CP. as modified to install e P & y 1 Co. (Milwauks {1 quantity. unlt rend to chance name From
B. Seattle—License for . ! PSR LS., unlimited. NEW, The Journa o. Y. . unltd.  Amendéd to change name from
rease power odification of experi- Journal), Milwaukee—Authorization to use frequer WMAN, Inc.. to WMAN deasting Co.
! 0w, 710 ke, N requested for facsimile and transmitter of WTMJ, & “ ... WOC, Davenport. la.— s cover
. Spok to move transmitter; ke., 1 kw., 12 noon to 6 a.m. KWEA, Shreveport, CP. N
ded to 52& . ¢ experimental 'P. to move transmitter and studio to Bya‘top Ro APPLICATIONS RETURNED: New,
sion of experimenta 1500 ke., 100 w. N, 100 w. D., unlimited. NEW, Sa Eli M. Lurie, LN Y
NEW, General Tele L. Finn, Dayton, Ol;m—»CP. to erect new station ELE | tion for CP new
- B ¢ eners gL ke.. 250 w., unlimited. i . . D.: WATR, W:
ston—CD. for ex rental statim 1570 CORAL ARGUMENT GRANTED: WKZO, Kalamam CTR[C of Teonse to s
Vipearishle. WGGM, Gu M Mich., Nov. 19. . Grant CR‘YST ALS NEW, B. F. Mdek ’
authorization for additions . RATIFICATIONS: WSBT, South Bend, Ind.—Gran 'y § ¥ station 1260 kel 100 w.
ified hours. KHQ. Spokane—Modif xtension temporary authorization to operate specifil andris N ine O )
2 from 2 Lw. D. to 5 kw exte temp 4 RS °r C e andria Broa ing C xandria,
irom 2 xw. D. to 5 . hours A(Mt‘t"" taken Octt:&r)i.]dt\izsktbn. ERLL;;S;Z‘SG‘;‘; I,e(i.‘]C‘P new tion 1370 ke. 100 W. N,
. . :xtensio emporary au 2 ;. WKEU,|CP s transmitte
"OVEMBER 7 hours. (action taken Oct. 30} WPTF, Raleigh, N. We guarantee our Crystals to gl WEELLLCP move ¢ famaier to
A hours (ac taker X o 9 ! Y Griffin Hotel, Griffin, Ga.. and change hours i
o Granted authorization to extend test period 10 days 2% B be groind 45 an accuracy of from specified to} D.: WIRC, Bloomington 1
WNBF, Binghamton, N. Y.—CP. to increase from 100 modification of temporary authorization tov use pr P BETTER than 03% BUT m o domar LHRC Bloomingto ‘
w. to 100 w. 0 D.: change equipment. transmitter as auxiliary 30 days (action taken Oct. & RN mitter; KOTL. Gouneil Bluffs, Ta. 1 g
WTAG, Worcester Experimental authorization KYW, Chicago—Granted temporary auth:)ngatmn wDEG No Crystal ever leaves our to cover CP as mbdiﬁed to it all new )
to operate on 580 k unlimited, to March 1. duct equipment tests (action taken Oct. 29). VX o 1l Laboratories unless it is ground equipment and increase power; NEW. D . -
WHJIB, Greensbuar: License to cover CP. for Orlando, Fla.—~Granted extension temporary authoris to an Accurac ¢ BETTER A Gibbbs, e horoas i o . .
« new station 620 ke D.; extend commencement tion to operate additional power of 750 w. NL—G)(Z;}E@ Iy 019 acy o J 25 BWIL Broad asting' Co W s, i .
1160 to © ané completion date . to Dec. 1 (action taken Nov. 1). KOL, Seattle—Gr: an | |/° of your specified D., CP new statffion 1500 ke., Type 237 Modulation Peak Ind
- J B

frequency | d < fe
5 £ v § ! N ! 5 ren fon take Y In order to meet specif y )
TICAT Hsrold Thomas, crease from 140 w. to 100 w. N. and 250 D.-and change KTW 10 days if KTW remains silent (action ! N : Jo.
\APPWLA“O 330 ‘;quipment. i Nov. 2). KTW, Seattle—Granted temporary authoé% OUR OWN specifications. S TVpe ‘234‘\ Modulatlon l\leter
KMBC, Kansas City—Modification };:f license to use tion to\fema—iz'n) sili(n}’gc%hxlg ktOtIL uées t:a;xstnen:;tpe;;:v ¢ Prompf Delivery Assured “THE GIBSQ 0 B . . J i Y _
auxiliary transmitter regularly at night. A : taken Nov. . ,_Seattle—Granted 1 Dec.: SON FAMILY.” Satur- ) ,
" NEW, D. E. Kendrick and W. E. Vogelback, Indian- thorization to operate 250 w., 710 ke., Nov. 2 to De K . . N <) L, h Transmitter adiis axi o DTS e : i |
apolis—CP. for bew  station 850 ke., 5 Kw., unlimited. (action talen Nov. 8). WNEL, San Juan, P. R~ Il = We maintain a Monitor day night musical comedy hour on Pransmitter adjustment 16 maximum efficiency PLTS accurate instan

Ark.—

Transmitter one mile northwest Clermont; studio 540% Granted extension of temporary authorization to eret Service NBC sponsored by Proctor & Gam- taneous, monitoring which maintains this efficieney during transmission

in Buenos Aires in March, 1935, . il

nd i ‘o, Meridi fanapolis. . tem ry antenna pending decision in court suit (actie? o o ) is the indispensable combination now available by. the Radio Research
;;ééer:: Mont.— o yyerigian, Ind a{?cgiﬁcation of CP. as modified to cgrl:ellxorﬁrnv. 3). WNBZ, Saranac Lake, N. Y-—'G_"“"” b}e Co. (Ivory soap) was given the new Modulation Meter and Visible Pedk Indicator, R
w. N.. 250 D.. E) i o temporary authorization to operate from 4.30 mv}\lj'”}‘ . '%\ovem_ber awayd. of Eadw Stqrs This Peak Indicator combined with the Modulation Meter is arranged to
fon of leense KFRC, San I-‘rancisco—%()diﬁcation of CP. as modified ;glroug}lml N‘ggemberc,(aclmin tet;l;eol;ago‘;ut%'ﬁzatio‘ﬂ " giagag.me'for distinguished service give instant, aceurate, distinetly. noticeable indication of modulation
kw, to_increase from 2!% to 5 kw. D. Knoxville, Tenn.—Granted ) o radio. s exceeding any . . < y asons p
new equipment, increase KGW, Portland, Oreg.—Mudification of CP. as modi- continue operating 560 ke. pendlng_progr‘?m ie::s ! B B fﬁﬁkﬁefﬁfeﬁ“& cltl)lﬁti;ls:)lé:dp1%1‘,3?}161591;!‘?33;;3“1“:;“6 Reasonably priced
KFI10, Spokame—CP. to fled to increase from 2% to 5 kw. D. j . WIS, but not later than Feb. 2 (action taken - 12 JACKSON AVENUE . i —_— ¢ sig s 213 ! L I .
install new eqiipment. NEW. Richard 'Field Lewis, .Del Monte, Calif.—CP. . | University Park TH | X Further Information on Request ! .
. to increase power from for new station 1210 ke., 100 w. D.  Amended to request E : 9 R t : BYATISVILLE ar E .THIRD meeting of the South . . . '
: new equipment: cgrmgre unlimltedctim? %:T\dei«:n'?‘U“ﬁwf}olxl‘D ui%%v%per“ahoé). &l R Xamlner S epor o e S i » MARYLAND yAmemcan B ‘OadCaSting Union, R DI E E - nc i
*P. to change APPLICATION ‘RN : =W, W. B. essen, K . 3 . nd for o " . . > . .
power from 100 to 500 w., Sacramentn, Calif. EXPEX‘h’{lEhtﬂI aukhorizg.tgm for new . ]ﬁJEW, H. Ed st\gell;nicle{, t%e;vxstori: Itd_z}:‘o;fxégm:; O;J‘:oﬂrex:e list and ;Nh};AEICI}\II‘iSB the Ol}llndteips.ré: t}g:ri (IJ(); . A Fee . . |
station 1490 ke., 5 kw., unlimited. mended to request Hill recommende B at applicati . is schedule 0 e . v s : |
S ;inxited time. 1420 ke., 100 w., unlimited, be granted. {_Dept. B.11, . ’ 9th & Keam‘?) N‘. Waahmgton, D. C. | |
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Tugwell Bill in New Congress.

(Continued from page §)

om the record, to

Over the sig
mer Morgan a letter
Oct. 26 to a large

e at once to the
to *“carry out this
They were -in-
o to send coples of their

FROM WHAT DETROIT
RADIO STATION DOES
THE ADVERTISER GET
THE GREATEST RE-
‘TURNS PER DOLLAR
SPENT?

WJBRK

DETROIT

tly was repudiated

letters to their representatives in
Congress. )

No mention was ‘made in the
Morgan letter of the fact that thl§
testimony, given by Dr. Floyd W.
Reeves, personnel direetor of TVA,
had been withdrawn from | the
vecord three days betfore, and that
a substitute statement, in the na-
ture of a renewed vote of confi-
dence in commercial broadcasting.
had been submitted at the instance
and with the approval of the White
House.
# TUpon learning of the Morgan
letter, Philip G. Loucks, NAB man-
aging director, on Oct. 31, wrote
its author asking that in all fair-
ness, a letter be addressed by Mor-
gan to all those who received the
Qct. 26 communication explaining
that the Reeves testintony had been
repudiated. He also informed mem-
bers of the DMorgan committee
of the incident. While Morgan
himself did not acknowledge vre-
ceipt of Mr. Louck's letter, several
of the committee members did, and
they 'unanimously condemned the
Morgan action as hawing been
taken withoui their knowledge or
consent.

Committee’s Rebuttal

MORE FLAGRANT charges
against- .commercial broadcasting
and renewed advocacy of a govern-
ment chain were made by the Mor-
gan group through Tracy F. Tyler,
secretary of the committee, befere
the FCC. Appearing Nov. 7 to pre-
sént the “rebuttal” of the propo-
nents of class-legislation, he ad-

Here's Why |

i B :

bly in Pittsburgh.

Greater coverage—

2500 WATTS DAYTIME

WJIAS IS THE BEST
| DAYTIME BUY

i
H

- The daytime power of WJAS, 2500 watts, covers
) western Pennsylvania, eastern Ohio~and the eastern
tgrritory of West Virginia like a blanket.

Over 4,000,000 peoplé in this great area.

‘Compare' rates of Pittsburgh stat
dily understand why WJAS is

Greater program popul.qrify-—
More listeners, per dollar.

UWIAS
Member Columbia Basic Network

CHAMBER OF COMMERCE. BLDG., PITTSBURGH,-RA.
National Representatives: RADIO SALES, INC.

In Pittsburgh:

ons and you'll
greatest daytime
. ¢

A e -

1000 WATTS NIGHT ~
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A RADIO SHEPHERD
Who CuidesFlock FromRangeto
|___Range by KNX Forecasts

ANOTHER new use for radio: A
guide to sheepherders. From"KNX,
Hollywood, comes-the story of how
its weather forecasts are used by
a shepherd in moving his flock of
6000 sheep. With three assistants
driving around in radio equipped
autos, the herder keeps track of
the weather through KNX.

In the autumn when sheep can't
be herded over roads bogged by
rain or snow, this herder must
know in advance what tomorrow’s
weather will be and the informa-
tion is obtained from KNX fore-

casts,  For months the flock has
been guided avound southeastern
Idaho and mnorthern Wyoming.

KNX learned of the sheepherder’s
use of radio, according to general
manager Naylor Rogers, from Ce-
cil Alter, U. S. meteorologist sta-
tioned in Salt Lake City.

monished the Broadeast Division to
heed criticism levelled against its
predecessor, the Radio Commission,
and to  conduct itself “with such
scrupulous impartiality as to com-
mand, the confidence of the Con-
gress and the American people.”
He called the case of the broadcast
industry a' “variety show’ featur-
ing “black-face comedians and
dance band maestros,” and then at-
tempted to interpret the TVA in-
cident as one which still placed
that agency in the position of sup-
porting a government chain. He
also accused witnesses for the in-
dustry of presenting “false” testi-
mony. o

/From the Government’s ranking
educational official, Dr. John W.
Studebaker, U. S. Commissioner_ of
Education, the Broadcast Division
Nov. 9 heard a commendation of
the existing**system. He declared
he saw no necessity for legislation
and that the need was for coopeTa-
tively developing  education by
radio. .

Several other government offi-
cials identified with radio also were
heard, ineluding Morse Salisbhury,
radio director ofithe Department of
Agriculture, who pointed out that
35,000 station haurs had been made
available over commercial stations
during the past year, which at com-
mercial - rates ‘would have cost
about $1,500,000.

. Labor’s Position >
AS LEGISLATIVE representative
of the American Federation of La-
bor, W. C. Hushing, appeared Nov.
7 and read into the record the reso-
lutions adopted at the labor con-
vention in San Francisco last
month favoring allocation of 50
per cent of all] facilities to non-
“profit groups, and asking for as-
signment - of . a| clear channel to
WCFL, Chicago, operated by the
Chicago Federation of Labor.

Mr. Hushing’s testimony, how-
ever, was withdrawn from ' the
record by President William Green,
of the A. F. of L., who appeared
at the closing session-Nov. 12. -Mr,
Hushing, the chief executive of
labor stated, had given his testi-
mony in conformity with what his
understanding was of the conven-
tion’s action. Mr. Green explained,
however, that the executive council
of the Federation had decided to
“withhold the resolutions” relating
to the action on 50 per cent of the

T

| ;
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facilities, and approved only thm‘

asking for a clear channe] f,
WCFL, providing that such actjp

would not interfere with Kjp .

Seattle, also on that channel as ),
dominant station.

Mr. Green, after this explap, |

tion, asked that the FCC withdp;

and disregard Mr. Hushing’s teg |
it \vould‘\be; :
““fine gesture” to labor if the F(

mony. - He said
ag‘.ted favorably upon the resol
tion asking for a clear channe] f
WCFL. It was brought out, hoy
ever, by Vice Chairman Brown, ¢
the Broadeast Division, that WCF
now: has a construction pernmi,
pending for about a year, to i
crease its power to 5,000 way,
and that no other petitions for t
station are before it seeking i
proved facilities. WCFL is ne
opetating under a 90-day licens
bedause of  questionable  medig
programs.
Praise From Red Cross

¥ - . '
ALSO APPEARING at the cop
cluding session was Douglas Gl
iesemer, vepresenting the - Amer
ican Red Cross, who expressed the
dgep appreciation of that orgapiz.

tion for the “invaluable services h

repeatedly rendered by independen
stations and networks in time o
disaster and during conventiond
Red Cross activities. He said tha
the organization and its local chap
ters have never been refused :
request for time.

As an obvious publicity scheme
Irving Caesar,
writer, director of ASCAP, and on
of the defendants in the pending
government suit against that o
ganization; its affiliates and men
bers, appeared before the Broad
cast Division Nov. 8 and read a1
amazing Statement in ‘which he
charged broadcasting’ with respon-
sibility for the depression. Al

Washington news bureaus were no-.

tified of his appearance in advane
of the presentation, and volumi
nous “hand-outs” were distributei
to the press. » '

In substance, Mr. Caesar recon-
mended two “silent nights” & week
on the air, during which time the
public. would go! to shows, motor
or otherwise spend money whic
he said was ngcessary to avert
“economic disaster.” He blame
the radio as “free entertainment’
for destroying the demand fur
every conceivable commodity." The
most obvious case of the “destruc
tive effect of radio on an industry”

he said, is in the case of the er

tertainment industry. “It is m
secret,” he said, “that attendanc
at theatres and motion picture
palaces has been curtailed to. the
point. of throwing ownerships inte
bankruptey and hundreds of thou
sands of stage-hands,. musicians,
electricians, actors, ushers; out o
employment.” .

With the sine die adjournmert
of the hearings, which began Oct
1, Henry A. Bellows, NAB _oﬂicml_
who aided in the preparation o
the industry case, expressed ke
thanks of the industry to the
‘Broadcast Division.  He said it was

‘his view that it w4s the most sig:

nificant investigation into the cor
duct of American broadcasting
ever conducted, and ‘that it alst
stood out as the most comprehet

sive ‘study. of broadcasting eve

“undertaken in history in any cout

try. ‘Mr. Tyler, in: behalf of the
class allocation group of educators
‘also e;prgssed his thanks.
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New York sony

/

/

By JOHN V. L. HOGAN*
oOperator of Station W2XR
New York City ‘
 pOR THE LAST
F(Bee months t.he
Hirst high:ﬁdehty
broadcasting  to
be licensed by ‘the
FCC on one of
the new double-
width channels
the 1500-1600
band

erimental oper-
ition. The call
etters assigned to the station are
numeral indicates
oth its location in New York City
which is included in the second
ndio zone) and the fact that the
iation is recognized as one which
fk carrying on work for the devel-
ppment and improvement of the
badio art. Thus W2XR is not just
i i its

Mr. Hogan

I}

swers to two radio problems o
primary importance.
The first of these problems is to
etermine whether or not the 1550
kilocycle wave, which is “just be-
iond” the old broadcasting band
gding at 1500 kilocytles, can be
ised to render a useful broadcast
ervice to a substantial number of
eners. Answering that question
nvolves finding the answers to a
umber of others. For example,
g ordinary broadcast receiving
pts tune in this wave of 1550 kilo-
reles, which many people have
pid is entirely “off the dial”?

Recognizing that many of the
d superheterodyne receivers made
b 1930 or before would not tune so

*Mr. Hogan's station was the first
K the four authorized in the widened
roadeasting band, opened by the old
adio Commission, actually to'go into
peration. He was asked by the edi-
ot to state his experiences to date and
s views of the possibilities of that
fnd.  Station | W2XR is preparing

ion, carrying sponsored programs,
der the management of Murray E.
cker, e- second station in the
-1600 ke. band, W1XBS, operated
the Waterbury (Conn.) Republi-
n.zf American, went into regular
tvice Nov. 2, :

ANSWERING 1550 ke, PR
Radio Audience Responds Favorably
Programs of W2XR, First on'N

g0 into regular commercial .oper--

OBLEMS
to High-fidelity
sw Band

high on the keale, W2XR has been
asking its listeners what kind of
sets they arel using when they hear
the W2XR |programs. Answers
tabulated up|td the end of Septem-
ber reported |45 different models of
broadeast regeivers, and of course
many instan¢es of the use of most
of those types,  that
“brought in”|the 1550 kilocycle sig-
nals. Independent
that about 9

per cent of the new
receivers and about 70 per cent of
those in use ywill get programs on
this new wave.

The assocjated - question is
whether or ot the 1550 kilocycle
wave will really get away from
the transmitter and give satisfac-
tory receptiop. This has been an-
swered by the fact that over 90 per
cent of the lletters received state

that the signal intensity is “good” .-

”
)

or ‘“excellen and that over a
quarter of the listener responses
are from outside of Greater New

York. Inteltesting reports from

listeners have been received from
the more distant states such as
Maryland angd Michigan, and one
verified report has come in from
the Pacific cdast. It still remains
to be determined how much the
local and remote services can be
imoroved by the utilization of some
new. ideas in antenna design.

- Realistic Programs

THE SECOND main questien is
whether or not listeners will ap-,
preciate the transmission of a high
fidelity program in which they may
receive'a full| range of eight, nine
. or ten octaves of tone instead of
the five or six_octaves to which
.they are accystomed. The W2XR
transmitter has ‘been designed not
only to—extend the sound range
both downwand and upward in this
way, but to permit compensation
;for the defects of many receiving
sets and thus|to increase the natu-
ralness and nealism of the repro-
* duced programs. Letters‘from lis-
temers have alfready made it evident
" that they do appreciate what
W2XR “is dding to, improve the
rendition of program material. It
iy clear that speech and musie,
whéther fro the “live talent”
studios, fro transcriptions or
from ordinary| phonograph records,
appeal to the(]isteners as comihg

L

Tacoma, ‘Washington

announces the appointment of -

Frer & S enmaneen, e

_ . mnational advertising representatives

Get complete information on this
Don Lee station in the Pacific Nprthwest

pioneer CBS and

actually -

surveys show ~

!
Kidnaped. Released

TEX OWENS, six-foot-two
KMBC (Kansas City) singing
cowboy, was kidnaped re-
cently while on his way home.
Two men jumped on his car
and drove him to Merriam,
Kans., where he was divested
of auto, hat, coat, watch,
guitar, chaps and a book of
one thousand yodeling cow-
boy songs.

On his program the next
morning, bright and early,
Tex ‘told his story to his
rural clientele. The result
was 17 phone calls offering
guitars and two gold watches
sent :by the next mail. Lo-
cal and Federal officers were
notified, but Tex’s broadcast
had been sufficient. ‘A de-
voted listener:had found the
car, hat, ‘guitar and songs.

through with a higher fidelity or
accuracy of reproduction than is
common in broadcasting.

_The job of improving coverage
and tone quality is by no means
completed, but the results of the
past few months. have greatly en-
couraged those of us who have had
faith in the possibility of applying
the newest technical developments
to the service of broadcasting. At
W2XR we are carrying on with
this idea, and we hope to prove be:,
vond the slightest doubt that hig}ll
fidelity in sending music to the
home gives a useful and valuable
added reality to program repro-
duction.

‘“going to press.

. scribers,

Makers of All-Wav’;e Sets
Plan Advertising Drive

LAUNCHING of a cooperative na-
tion-wide advertisirig campaign by
the radio manufacturing industry,
stressing particularly the develop-
ment of the all-wave receiyer, was
announced Nov. 2 by the Radio
Manufacturers Association, repre-
senting the majority of the re-
ceiver, tube and parts manufac-
turers of the ¢ountry. The J. Wal-
ter Thompson Co., through its Chi-
cago office, was named to direct the
campaign, and it was indicated
that radio will bej used along with
printed media. ~ .

The amount of the appropriation
was not revealed at the time of
Bond. Ge}tdes? ex-
ecutive vice president and general

. manager of RMA said that all de-

tails were in the hands of the
agency and that definite plans for
media to be used had not been
worked out.

Decision to launch the campaign
‘was reached by the RMA board
after mature consideration.
stated that the alliwave receiver
represents the first revolutionary
change in home rebeption since the
transition from Kattery operated
sets in 1927. Hundreds of thou-
sands of receiversi now in. use are
obsolete, it was declared, ‘and the
campaign jis- designed to ‘“waken
the public” to- the strides which
radio has made in the last few
vears. Coiie ‘ -

SUBSCRIBE immediately to

BROADCASTING as ionly paid sub-
will redeive the 1935°

YEARBOOK edition.i - .
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Women's Program a Rad_io Success

0
whereby
rs  and
udito-

was then that we decided to make
a survey.

During the first week in Janu-
ary we mailed to 1,500 of the wo-
men who had rvegistered in our
Women's Club a long questionnaire.
We asked how many times per
week they tuned in to the prozram,
whether they liked Elsie Cavol,
what goods they had bought as a
result of hearing it advertised on
the program, and whether they in-
tended to buy any of these prod-
ucets.

Some Real Results
THE RESULTS supplied just what
we needed. Out of 1,500 letters

. T S
On the otherv hand, they " Wyide f Raﬁt’re Sets

build their talks any way they X
fit so that commercial copy ¢z ] Needéd to Re(}elve
worked into it effectively. g} * Y :
tinuous intervest is maintaine . Fidel]tV- Pl'OQ:I‘aIllS
a hundred different methods ky.| ~ B Lo
enly to these experts who ag.} How Station Equipment Must
perienced in selling and talkyy | ge Altered for New Standard
women. For instance, they By JOHN J. LONG. Jr.

take a mythical bride and seoif cpief Engineer, WHAM, Rochester
through the first difficult gg
housekeeping. - Elsie Carol
her what to cook and Dr. Hoy

WITH “high fidelity” being ac-
(laimed as “the greatest advance in
will advise her on the se radio since the .im'entmn of the
keeping house. The whole prf vacuum tube,” it is worthy of note

i

Blanks

of getting a bride established s | pat high fidelity receivers are an
probably take a month, sconomic waste unless there exists
Then there is a Better Hgy ioh fidelity broadeas
Ty Course.  This represents op . hign 1 . s o
“? the major efforts which our - Stations which have prided them-
outy o - . “
L : home cconomists have workeg
eser 200 had tried the recipes suggested. | bt R R
1}2%?}?15 Two hundred thirty-six were ‘)‘_) :};_‘”n}liﬁi lzgﬁisg&i;f&tgb
wded with  pleased (with the program and, ‘;{i‘{ub.qsx‘iﬂaments which l0
s provided by our most important of all, a substan- mu‘st‘fal?ill to earn a dip
m department. These meet- tial majority 011? o 11)614: Ceilt 1£IiL 'fhe assignments may be
ecarded s licats t © h already ; 7S .
were regarded so h gga:;cti \éga; o§ }ii\w p?';ducts ad)- thing from cooking to plann;
T \‘énu;”i ed. ) o well balanced meal, sugges
riised. £
) ) - sche . a .
A case in point was that of the color sc?en}ei Yul))luﬁ;toonklox 2 } °
] o emier Vae Co. Thi N t ning a family dget.  Also, the system is to be realized.
nt we ran into a Ple’mi‘ acuum x%th 18 agco}:m student must' attend the Wo (CE WHAM i d and Tl X
aot oo s as ) e air; when h . S . SINC 'HADM 15 owne - . e 11,
couldn't c_ople ‘\qu\sir?'g\" 1‘&\'521?{1 that éight wo Club meetings at least five tims: 3rIe::iCb\ the Stronhlberv Ca?lnxo:%ecf must be of
th 3 >d that eight wo- 27~ "o~ ; ated by g-arison Lo.
ile h:.?;riaiid“ f\ftl}ie(lt men intended to buy Premier vac- 15 weeks. - 3 leader in the quality Teceiver Srudio
son that took uum cleaners. Our enterprising feld, there was no question as to

sent there were 300 replies, a 20
ver cent return. The average num-
ber of days these women lListened
to the program was 3
hundred and four ladie

when

Experience at WWVA has
taught us that when you rdeasure
the value of mail "all is not gold
that glitters.” : ®

ing.

CLAMBAKERS _With Kolin Hager, manager of WGY, Schenectady,
ives on’ their ability to broad- as host, members of WGY prograim and engineering staffs staged .
s all gounds between 30 and, c}ambake recently. ’Front row, left to right: Allen Taylor, Robert Cragin,
5,000 eyeles ave now faced with thug Edward A. Rice, Bernard _Lrugerv.‘ —\Ale.\ander MacDonald*and Horton
neessity of extending their range );osher. Badk row, left to right: Virgil Hasche, Harold Towlson, George
1 10,000 eycles to secure the high §elson. W. 1. Me_en{m. Al Knapp, James Cornell, Robert Rissling, A. O.
pitched overtones and harmonies Coggeshall and Kolin Hager. Photo taken by W. J. Purcell, engineer
which owners of the new sets will iRt charge. ’ .
4 demand.

Free pictures of entertainers, 'free
cook books, souvenirs, or. what
have you, offered to radio lis-
teners usually keep the mail man
on the jump. But when the shos -
is on the other foot and you ask
the listeners to do the giving,
that's another matter and requires
responsive listeners of a different
tmospheric.noise which may sort.

Improvements Made must be met iif the full efficiency of maintained at the receiver. to over

of  course,

BROADCASTING CENTER
An advertiser on a WBNX- spoi
announcement series received
5,500 letters in less than two weeks

And that brings us to our pointl

Wednesday, October 31, the Dol-
of the required fre- lar Crystal * Company, Omaha,

Boosting Sales

3 e 17 fess e i tment stores alesmen on the account ‘imme- our procedure. We realized months Hly Loth in amplitude Eeb?s“'. after eleven months of
8t 3 cost of £1/12 cents per the s 0. To make diately called up the local Premier FORTUNATELY the accountizfsgo that our setup would have to noise ley the re- roadcasting over WWVA,dre.w‘
stter. - Cwe were nearing management and said he had efght  this program did not present ¢ be radically altered to meet the st he s low as i any other 35?1 letters from Uncle Sam's big' | |
Include WBNX in your budget 13 wgek: for some Urospects. The leads were quickly the same difficulties as we sfnew standard, and today those im- he sysee . - daily delivery to the stafion. In. | |

of the room in that pile of 557 letters thers ‘were <

provements are nearly complete. tlon, and be

© for COMPLETE matropolitan of our new accounts, and although followed up, resulting in the imme- countered with the attend

goverage. we knew we were putting on a Ciate sale of six cleaners. But the The first 13 wegks were The Western Electric 50,000-watt Telephong located must I ¢ 13{:;\‘1\[?:&1}\er = :;; I::L{?N:;SI ’:n ?hgg7w°rds" f
Write for Details Today good pr " we had little to vay-off came when the Premier good, the second 13 lagged a Iz} transmitter which we put into use In conelusi HUIy good. A eiopes’ out of & con- !
« WBNX @ New York Show the 'al sponsor when he company checked up on the 14 wo-  but since that time there hastalin 1933, is designed to handle .all n conclusion, it is apparent that ained money, in response to a

the broad

> a casual visit. It wen who claimed they had already ~ a sharp increase in the curve Faudio frequencies required by the ter's effort to perfect direct station sale appeal—plenty

dropped

s L regiric high fidelity amplifiers able
100 women’s clubs, told them of  attributable only to the Wom :,f pasging all i“req&gnci;lsbbcil\)\"eo;

the benefits and the attractiveness  Club plus tie-in posters in is; o4 10,000 cycles with a devia-
of eur program and offered to re-  dealers’ windows. But the ;
serve a special day for them if . important fact is that we

WHAS is now providing its listen-
ers with an almost uninterrupted

bought Premiers. When the sales- bave already- mentioned Premifmost exacting standard. It has a Te or re addition of on will go for naught of which offered One Dollar bills.
E- - men who had sold the machines Vacuum Cleaner Co. : Other cliesf capability. of 100 per cent modula-  freq: es agnerated by the ““fh\j the DIIE?‘}C cooperates by de- All of which, in our opinion,
: were lined up on the carpet, it was ave the Philadelphia Gas Woiftion over the range of 30 to 10,000 1 Che goise’ lovel must also be mfmdf”.g re&euers capable of re- proves our oft-repeated claim
revealed that in every case‘radio RCA Victor, Carpenter Murgercles, and the modulation charac-  ntherently Towl producing all that the transmitter that WWVA's listeners are not
. : / - . hkad been given credit by the 'Paint Co.,, Wilbert's Floor We teristic over a range of 40 decibels oA level must be  puts on the air. only numerous but.responsive and
: . housewife, but the salesmen, eager . Oakite Products Co., Mrs. Mis well within 2 decibels. The noise prospérous as well. And that's
. to take full credit, had made no ning’s Hominy, National I4level below 100 per cent modula- something when you demand re-
¥ : mention of this in their reéports. &Cherry Growers Association, Frfftion is minus 62 decibels. The use g sults from the money you invest
H This, of course, put us just about Dispatech Co., Jtll)nketF Icg. ]C: oft; cath%de rad\" %s%xllolscope to- om PO in radio advertising. .
: where we wanted to be with the Mix, Red Heart Dog Food, gether with standard level measur- 4 . l R - 2 -
w 0 R T H Premier Viacuum Co. Sweetheart Soap and sewdmg equipment will enable us to - Y \F,sr fmve;’resu”ls '".E“k:j" \OA}""'
| ' . ‘ . . others. : maintain the transmitter up to this \ Vi estern e"“l’;vf’"‘a an ‘:‘*
T H I N K l N G A B 0 “ T ' Filling the Seats Up to the present we have 3jnew standard. ”i":s'“;tw:i:“s‘é, °;" representa-
74 ; m . BY THIS TIME we had formu- ceived a good many renew e direct.
| . lated plans to attack ‘thé attend- some very striking reports on s The Control/Rooms ' ) . )
i e : e . i ance jinx that had not been sufli- vresults. Oakite, for instanc N OUR studio control rooms we : :
3 18 40 cientlv remedied by the American ports a 42 per cent increa Biove instal > oz we
BHE BETRH'TABVEH.I‘SERS : Stores tie-up. We contacted over . sales during the first ten wed fave Installed new Western Elec S,Ooo WATTS
: ¥ . )

tion of less than 2 decibels and less chain of sterling entertainment. The~

i

It is quite obvious that the Detroit merchants
and Detroit advertisers are in a better position
than anyone else to judge the value of a radio

station. Detroiters know that CKLW produces °
more results for their dollars than dny other -

they guaranteed to bring in at
least 100 women. :
This idea proved to be the solu-
tion for our difficulties. Within a
few weeks, we were filling every
seat daily and sometimes putting
them in the aisles, For each or-
ganized club we would put on a

& Wthan 1 per cent harmonic distor-
we have developed a practical « tion. P ﬁ,)““ t

efficient formula for selling g Telephone lines comnegfing co
. . Con-
to_Philadelphia womern. . _ftrol rooms with the trans’ﬁr\ﬁ' ger are
From the financial standpoin¥ being changed to carry the wide -
can’t complain. In the first M¥requency range without & devia.
we incorporated the Women's ( ion of more than 1 decibel. . Short

and made it pay rent to WC;E ines used for broadeasts tside
for the use of the Auditorium e studiogs may he equ:alig.gd: to -

Here are a few of the feature

quality and variety of the programmes
now being broadcast over this basic

. Columbia outlet assure you of a con-

stant listening audience throughout

the Middle West. For best results, be

[WWVA

1160 KILOCYCLES
’r

West Virginia

sure that your programme is spotted

. ., . ) special sustaining broadcast as a  fact is, however, that we ust Mover the rap without via-
radio station in town. THAT’S WHY CKLW climax. Many’a club treasurer in- auditorium for many local ®ion of ger 2gdeeciblels? Oird;gi‘%-

artists heard over WHAS:

“among the impressive array of stellar ,

: ' ' oy . c - ;
CARRIES MORE LOCAL ADVERTISERS  creased the bank balance of her or-  grams with antaudlgnggoggdaéﬁ ble field amplifiers are capable of Wikt tetanete performers who are heard regularly BroadH algfl:dg Corp
% - N : ganization by tharging each o e  salesmen’s meetings,’ Wide range reproducti - ’ lo i . X i - . awle 3 -
. THAN ANY O?HER NETWQRK STATION members 25 cents before allowing tions and other gathe,rmgs that Ty Electgnc d%r;a;xl\ciclﬁzczz%}}zﬁ:g Wayne King | . Easy Aces over this station. : Wheelingy WgVa
. COVERING THE vAS® DE ROIT AAREA! . them to attend. strictly WCAU projects. Il{i{ ind are completely AC operated. Myt and “l:a'.onu i 3 W. Va.
Thisis a § a o . Here is a typical week’s setup. tion the Women’s Club paid: ’ New Y“z Phitharmonic | . . g - ;
is 1s a fact, an ‘We can prove it Elsie Carol goes on the air from salaries of the two women ps¥ .  Some Requirements Bing Crosby Boske Carter 50,000/ WATTS I b~ .
2:30 to 3:00 p. m. From 3:00 to assistant dietician for.Mlss C‘ N A HIGH fidelity system ther Crumit & Sanderson el ' ' CO umbia Sfaﬂoﬂ i
- 3:16 there is discussion in the au- and a secretary who is often 8. several requixyem‘e;lts whicﬁ Waring’s Pgansylvani CLEARED CHANKEL ) g i
Member . 5,000 Watts  ditorium and a musical program on  sisted by part-time help. ", N True Sijr: el w "l:-d GCrange . FULL TIME * Representatives : i
s 1030 Ke. the air. At 3:15 to 38.30, Dr. We do not know how many ¥ xandes Woollcatt - .
COLUMBIA : c K L w ln(tgioé;‘rzter Houghton ‘holds forth on subjects counts went on the Womer}sed(‘, '{)%E SOBY YARDSTICK c’:;':‘: “'J_""“ . Owned and Operated by J. H. McGillvra, 485 Madison
Basic Network THE INTERNATIO L STATION f the Dial of general household interest, such  that we might have obtain o AUDIENCE VALUE Nino Martint e “;‘;k Rogers . . ) Ave., New York City
ERNATIONA o ot the Dia as decoration, the maintainirig of selling them time in some Uy mpartial and comparable dats mbout Boswell Sitters e Gonrler-Tonrnal,  THE LotisviLLe T
— household budget, 'child care and form.. At the same time it i ¥ ,.d;o“m‘:g:;“:“;“ of the audience of Datroit|Symphany . Fonrnal 1SYILLE Tives. John Kettlewell i
Findsor Offices:— / Detroit Offices:— subjects of.gerlleral interest. The deniablg that we thavfe gam€ Write for mio;‘m:ﬁonm::'d prices ’ Georgs Gershwin o - | 634 Pﬂlmo""el Bldg. s
GUARANTY TRUST BLDC. t UNION GUARDIAN BLDG.  object is to build up an interesting tremendous- amount of g BENJA : Walter O'Keefe : . . Chicago, IIl. i
Phones $-1155 : Phone: CAdillac ?fo:;; broadcast without making it too with the most prosperous mas q 1z wﬂ;‘.’f,sﬁi‘,‘f' AN%&%S}:_T;E Admiral Byrd Isham Jones Represented Nationally By EDWARD PET?Y & co. ) g0, :
commercial. women in Philadelphia. u New York—Chicago—Detroit—San Francisch
B 4 ¢ . . : B
. ) . J * . H
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W. Roy McCanne New Modulation Meter  Program Rebroadcasting Opportunity Rap@ Two New Applications Buys American Dises

ot v vk e e ION of a new 1iype 75 < . . . - P — .
Lo oy . With Local Spots Added - Ay Bankers’ Dogym High-fidelity Band 265, SYDNEY, Australia has par-
neter, th- 3 N SR T il - hased Awustralian and New Zea-
. mown as a Latest Chl”ehng Stunt Wider Use of Radio Is Ady,| Before FCC on Dec. 17 ‘land rights #4r several. new tran-
WHAT he tertis-“one of the raw- - i : * seription  serjes. . The contracts
) est attempts of chiselry” that has to Promote Good Will WITH two of the new experimen- were signed by Miss Grace Gibson,
Research  cvor'feome to his notice is the BANKS have failed to take ..l broadcasting stations in the who has just feturned to Australia
The for-  allegéd rebroadecasting of the pro- Bl ew 1500-1600 kc. “high-fidelity” after a montH's trip to the United
wletely A, C. gram of Ubiko Milling Co.,X g%’b band alrea}c}ly mh oplerati%n,bazl‘ld States. Besides using dises for its
* : cinnati, broadcast from WLW, & ) R Sl d b yith two others shorvtly to be byilt, own purposesiand selling them to
- "Cincinnati, 12:30 to 1 p. m. Fridays t.1.mle 18 g‘;t tiial d‘iéi?tt\'\i}en fing; I“qlet FCC broadcast division has other bl‘lc)zxdcajstel-s. the station
monitoring of the program according to Barron Howard, sales O Institu ,ths 1 b :. e tog ordered, hearings Dee. 17 on ap- New South Wal .
teer.  Modulation manager of WRVA, Richmond. 2% ©°B af }f:‘:.;gﬁab\ i“fs’ lén olications for two others. One ap- Radio Tz'ansc?
entages are indicated on & NeW  The rehroadeasts, he says, are pre- Spnion o isine o, X plicant is D. E. Replogle, promi- America.

cator, is an-

vantage of radio as a meang
promotion and publicity, byt

designated for con-

gh speed meter that aceu-  coded and followed by local spot EO},I‘ lf‘dl,’%é"g‘gitliltng ansult nent radio engineer, seeking a new Radio Relegse, Ltd., sold 2GB
‘ollows the -program while  aVouncements. Omémafld‘ antil ;eeceﬁlufv’ deve, station in Boston on 1570 ke. The four series of 13 episodes each, in-
onal meter indicates car- In a letter from the Frederic ;)neelrtl Frank-Guenther' 1 “_‘th 4 oher is A. R. Montgomery, of cluding “Boulevard of JMake Be-
during modulation. The  \y 7iy, Inc., agency, Cincinnati, e A I Findlay, O., seeking a station on leve,” “Police - Reporter,” *“Slick

New York agency. Speakine . , i : o
"the 19th anmual convensiing if 550 ke, theve. Both ask for 1,000 and His Boy and_“Koval In-
2 : : ] wer . ‘trigues”; World Broadeasting Svs:
: PP e e at th n Financial Advertisers Associat, | ¥alts POV 2Von Lo Joadeasung ays
 in maintaining qpa‘hty Life Guard Feeds was willing to (370" 070 "o vecent The Commission requives techni- tem 26 episod s of Love Making,
n be adjusted  cconsider purchasing a spot an- Lo tore of & inancial qualificati y Ine”; Tom Wallace-Universal Pro-
Tionti : asiiin @ SEUY reviewed the history of finayg el and financial qualifications and . - . :
leation in the " nouncement to tie-up with this re- advertising by radio and u;ani' widence of a definite program of ductions; 30 programs of “Ci
ing i?“‘-}: cach Ume broadeast.” The agency called at- 3™y F0F 00 et research and experiment in the de- ‘LIQ N 0};11 Lz}nd\ His Gypsy Oreh
prede lmnt ol peak  tention to th'g entertainment value In the Autumn of 1932, saig . | velopment of transmitting appa- ras; R.OUL acln =0and Asso-
dulation i . com-  of the WLW program, with Okla- - e d audience, placi g ciates, 71 episodes of “Bill, Mack
it ovras s offers a Bob Albrieh A his cast of Arnold, banks began to think ratus and audience, placing no ban and Jimmy": Electro-Vox, 13 epi
It was bi. d, now offers. hox}}aw 0 ~A” right and his c‘ixst of ously of broadeasting as somethy fon the commereial operations of :odea PRt sz_h.t - f‘r}x-wg epi-
lete Line of broadeast maln- 40 “Kinfolk,” and added that “there 000 "™ o c amusement lwch stations during the experi- S9Ues of e| Thirteenth Window
nee instruments, with the in-  are some half-dozen radio stations gpteytainment. After nearly gre-hnents. The 20-kilocycle channels if the {aoy pefoda s and Freeman
: ¢ the new devie ebroadomsti oo f our o e fuents. -~ pA= s , ograms of lav
on of the new devices. rebroadeasting the program of our other business had tried radip o javailable are 1530, 1550 and 1570 ang, o0 programs of the Kay

or, it is stated.’ gives  dated Nov. 1, WRVA was informed

- vst il N . . .
eer a new tool with which = that the Richmond dealer in Ubiko

T

client,” +di v : ; A b rov White dra fe stories
— ‘1‘§m’1 ‘.accnntdom%hio I\{r‘;ngf’“a&?’ found it productive, the finangjie Already operating are W2XR, hite dramatie stories.
B L u gp‘(}i‘ln:g_ o agency, NI field began to do some senpflong Island City, N. Y., licensed to Greis -d :
Matrow Disc Series oward wrote: thinking in an effort to wark :jfohn V. L. Hogan, noted radio en- sreist-Gardner Join

“In response to your letter of cogram that would ¢ ineer, and W1XBS, Waterbury, E. HAROLD | GREIST. formerly
J. W. MARROW Co. Chicago . Nov. 1 you are advised that we & Program that would confor:fginer, o the Waterbury with Bat rton. Durstine A
ar-0-0il). is recording a series have a §u5t0111 at WRVA of ex- the dignity of the profession, fConn, licensed to the TWaterbury  with Batten, Barton, Durstine &

(1

' i Republican. & American. Osborn, who tecently established

2 n-minute transcript ecti t i ; - es . A T ' e o estabiashec
.\.chltm- I?L)L}li\i'ci)dpp,ant Sie;ltm’%; tfargi g?e]dh;‘n}:}elgdcfhlﬁgzlzrh The 1933 Crisis Holding construction pelm_xga for a new ad\'_m"tl.‘ Ing agency in i

e in the niiddle west and ¢ programs are handied | SOON most objections were by W0 other stations, both on 1530 ke. ' cago, has joined forces with G
se in the mnriddle west and  our transmitter. We are funny . A ith 1,000 watts power, are First " Advertisi ; o
The company nows sponsors  that way come and just as the banker w718 4 >k » are Iurs ner Adyertising Co., New York,
st ilie }}kf(“i;‘?f{l lows SponsoLs J;In“f{}f. vent that vo Nent § about to burst into the loudspesk: National Television, Inc., Kansas St Louis and| Louisville
1 a - daytir gram on the 2 - “In the eve your ¢ S Rt : R . - . o - ™ N :
transmitfing until the fol- KPO chain, The network and interested in broadeasting on our 0D @ national scale, the 1933 e gjﬁgggfagEdK%‘iBél?nﬂ t(}f:u%);l:’ g;lle (?1?1‘%ng ram_el\\ll\lI be é’alj -
N M . . N . 2 g . r, 8 - -Greig . - - oix
sundown.  .The. proposed transcription series are part of a  station under these conditions, you af’{m‘lg b}oke“ 31’ ﬂl‘{e pl(;ms, % seer Mercantile Cé., Bakersfield, heading [h(’L co:w‘xll*ti;a;j )1‘\ relst
e extension would give KJBS n-wide . merchandising eam- may compute the rate from the -irnold recalled. € does ; ol y jcomplination = new

o s < . ever - ={Cel, operator of an experimental Chicago office lat 135 S N N . . .

@ the st 1er mo 1 ~_ les, handles th t. - ssary il y i vhat- PR . s
ng the summer mor Lo 'V‘ge es, handles the account. be necessary to bill you with what: sibly indefinitely, the national
Greater Value:

ever extra expense is involved in of ‘radio for financial advertiss
arranging the short-wa ickup.” sl S
anging SHo ge pickup While few firms have used s

o . . nationally, he explained, it
Refrigerator CO“_‘blne proved ssilccessful pto at leas

THREE concerns making refriger- banking institutions. He cit

. e ators, commercial condensing units number of instances-to carry il
| and air conditioning equipment point, among them the “Back
- have consolidated manufacturing Good Times” campaign on th
: | - facilities in Detroit and are laying cific Coast sponsored by the @
. ' plans for a big advertising cam- of America National Trust

paign. They  are the Copéland Savings Association.

Millions of New Mouneyv in Y ; :
| MANY SUBSCRIBERS want to presetve their copies of
BROADCASTING because of its future reference value. They
prefer to avoid the chance that the supply of past issues, to
: wh!{c‘h:he:y may'gxlvanf to refer, will be exhausted. Indeed, it is
next 10 impossible now to get ‘many of the past issues of
BROADCASTING because of the g)rleaf dem;:ad from sub-

: Refrigeration Corp., Mount Clem- In addition, he referred tof scribers.
Farm Buviug PO“EF—-SSO0.000.000 . ens, Mich.; Trupar Manufacturing first network financial programi )
e C LT . . v Co., Dayton, Ohio; and Zerozone 1928, sponsored by the mutual A NEW BINDER has been produced, and we have con-
Rétail Buymg HP@I\‘IQSt in 4 Years Refrigeration Corp., Chicago. .New ings bank development commit, tracted for a supply, which we’believé answers your filing and
T e . S quarters will be occupied Dec. 1 in  representing 500 mutual saviw library needs. It is neat and convenient I+ " bound ?’k
This is the greatest year in Nebraska since 1930! Prices the Detroit plant formerly used by banks in New York and New Ex book—looks ik book | venient. is bound like a
for grain and livestock are DOUBLED! The Govern- the Lincoln Motor Car Co. Unwin land. This program cost s Oks like a book in every re_sped except that you can
ment is. pourin $37,000,000.00 into the state in Advertising Agency, Detroit, han-  $30,000, quite a sum for. insie snap each current issue for a year into the cdver and remove-
! ney ishere .. . stores are crowded ‘B dles the account, tional advertising in those days it at will. The mnarrow metal binding strip does not cut or

with buyers . .. retail 1

e Renoen are o e . Al
is the heaviest in 4 years A Chance That Was Les mutilate the copies in any way.

G t fny s h T h h M ar I( et Wl th THE LACK of national frd
i ) advertising on t ir is a lost o

: gl ' ou r a r e r o u g R ?Jojfinity, in Mr.eAarrllold’s opinii.
= : j = R M I In fact, he believes that if cleari|

s p o t ) R a d I ° A d Ve l‘ t l s I n g . I houses as associations, or bais

individually, had put on an edus

Among the fifte tional and informative series of8
8 teen [argeSt' frank nature, much of the eay|

lTh'e binder is pictured above. 1t holds 24 copies (one
year's issues). It is your perfect reference book of the year's.
business of broadcasting.

< ; L p

Price $30=O Postpaid |

Any one or more of these § liveijebraska radio stations N
. will do a bang-up job for you./ They wil] help you win markets. Mllwaukee rates— 1933 banking difficulty might hwe

_distribution—build dealer sales—or, bring vou heavy i s . been avoided. \

direct mail. A Home Ow.'nershlp, Tt 3rd Further, he believes that if fe (Y . " *

Get actual examples of what radio spot-broadeasting .Automobile Ownership . 5th stock exchanges had seen the valie : our name in gold 25¢ extra),

has.done for many sponsors in Nebraska and adjoining . Radio Ownership. ... .. 2nd of radio, an intelligent presentati :

states. For details and rates address the association Industrial Payrolls bth of their -business methods migd .

office, or any indiwvidual station. ‘ E Y e N have prevented passage of the 2] / A d
g Covered Thoroughly ONLY by cent federal law regulating thif INDIANA’S ‘ / ,

MISSOURI VALLEY BROADCASTING ASSN. Vé °“§§§f§}i’€ to trends in al zypﬂ ‘ : BROAD
_ Omaha. Nebraska-- - W T M J gzkfgatn;;aéoigiéir;if}ig%:{; ?;;jr ¢ Only NBC Ouétlet e s

/

- AR y centage has been either legal ¢ R : dvertisi
Omika Nevr. Omate, Netr S Co. Blaffe 1i. Omahe, NebeAaiLines, Nebr. THE MILWAUKEE i ™ ™" "7 INDIANAPOLIS, INDIAN, Sy
N X . e ' . URNAL § i ntil a better form is discoverq . o . i N

T S e BT v A 0 TATION e foels” tht msicutomsl el 0. B “Plug” Kendiiek b 1. “Jaleet Juguir, 870 National Press Bldg. Washington, D. C.
! EDWARD PETRY & CO. tising is the most acceptabie . General M“"agl’ﬁ Commercial| Manager : : . ' ) .y |
. ) : . nue of dévelopment. i : . . s 8
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T 1 3 3 b M certain city. Spotlight advertise- nate confusion in copying the . ® . - o 15 » )
1 (‘illllﬂ' LIStener “ llat s on :&11’ nfents in }m\wsgapers show this  turn address and were mailed f,,| ASCAP Rephes to U.‘ S' Sult Code Meet Nov. 15 ' |
= very clearly, every advertisement the Grand Central post offie .
! having a different station spotted. get the letter to the manufaeg,
in the quickest possible time,

Won @ from page T

(Continued from page 14) THRICE postponed because of ill-

ness of members, the Code Author- : R!ADIO

tener gone, the alibi that the ‘whether or not the holder of the on the contrary, such broadcasting

S v > iums 8 A £ ity of the Broadcasting Industry 2 i
tener may try to tune in the A qbtud} of Premiu ) Distribution Points Jicense for the single number is ad- Stations are operatg(ias semi-public was to meet in Washington Nov. OUTL;NE MAP§
ot hold water, ASIDE from the above survey the . trictly to his license or ™Media for the dissemination of ° . R L
the present  writer conducted- another study, IF THERE could be set upas ring  SLTICLL »I . " b mews and otheif matters of general 15 to consxder. recommendations )_x)f the - )
day listener goes “fishing” for his  some six months ago, which also  of central points throughou uply using 1'tvas a cloax or sub- jpterest.” - o for code alterations made at the U »,t d: St tv
radio entertainment. is 2 means of arriving at the above  country to handle this Premiyferfuge to infringe the entire reper- Instead of paying a sustaining general code session in Cincinnati nitea otates .
Possibly the best solution would  solution. This study endeavored to mail, it should be in the hap

tory of the Society.” It held that fee plus a perdentage of gross re-

3 - < ‘ecelve o ic vithin 24 36 . . . . i S S R
discontinue the syndicated find out how long it took to receive  the applicant within 24 to 3¢ t had no application for individual ceipts, the nelvspapers accepting

Sept. 20, along with routine mat-

Every: city in the U. S. having a

; ; o emi 'S . Ctor > O cely referenti - s four ers.  Another problem command- i i
T programs altogether and  replies from premium offers m_adg after the letter is re((jl\ed. A hers until the NAB “defeated the plefe1'§nt1al contract pay four ters -nother p m nd- radio _station as ‘of August 15,
transfer this work to the stations. over the air. Most of the otfers delay, no doubt, is caused by nunhers ¢ to sooure logialos times their established sustaming  ing the board's attention is that in _123.4. is shown .. .h‘ﬁme zones ::Je
Let the networks furnish all the asked for a box top or some othe})’ bemg sent to one plomt and ¢}in its attempt to secure egls atxvon fffl;e_ \}\l'hm}} is a bltz'al'xl_\"nxe_d. and connection with the movement of mf ;::fed e 'I;‘e reverse sln *e
information, but let the individual part of the packlz?ge. Of .thol 12 pe11§ed'th¢1‘e—i—€dl \})'ott eneck cawyfsotrimental to the Society, con- gs 3;‘ 1e§u‘tb in ﬂlfd:l%b:htantlal e~ o American Radio Telegraphists lo ?bmapdcia; ;s’-a n:om }e‘u
station edit it, -and dispense it to premium otfers so.lgltcd at random, contusion and delay. cived the idea of asking for single uction as compare wit compara- R ) - °g o roa s aiions, alpha-
it the community. Such a - 331 37 were received within one Advertising agencies say p.f%! i o LT ble non-newspaper stations, Orig- Association to have announcers of betically by state, city, and call o
won ue ';e n";nbzon o t?w <D4‘w[ I week, 6627370 were received with- g frequent cause of dela rumbers in negotiations ‘with the inally ASCAP stated this diserimi- KROW, Oakland, and KTAB, San letters, with wave lengths and
prograims ter wh‘o today does Thot ;;x‘i in in ten davs, and 920 were received shortage of premiums, mangfSeciety in order to use such nego- natory contracl was given news- Irancisco, classified as technmicians powers shown.
The other p,, program listings of the news within two weeks. The remain- turers usually underestimatingt.fyaijons as a basis of complaint.” paper stations pecause of the con- for salary and working hour pur- - E
FANGURICTT S opvices. ‘And this being done, let  ing ofer came in a few days later.  response. W ith central disyi, . Musi ; tributions they| had made in pro- poses. A hearing on the former Th.e map is l'7l/11 H!/4 inches,
o NBC pro- each radio station check its pro- ) The first offer was 1.\,}.\.“-“(]‘ in ting pmn'ts. qu ‘V,OUIldi be ‘rec Cost of Music ) mo:}m}g mL;slcl tth)ugh news items p‘oim: was hgld Z\o\_'. [ bcfo\re%.{.)he :hur?ed o.r; w::xte hd?s‘rkpaﬁ:r
Ve Progrant  opam ogchedules after they appear  five dayvs, but the surprising thing  days 1}01010_ _IL' would ordin IN DENYING the allegation in the '“I M’HC)‘IVSI_).(IPGI-? o N State Compliance Director of NRA i Pe:ﬂlis e use of ink with-
N “4otme DY Gn the press. a task that iz too  is it took that long, since the pro- |:c;u‘h its destination. lhc_n AT cuit Sl u conclusion, the petition asks at Los Angeles, and a hearing on out smudging.
F > the state s 100 for the networks to do as gram conzisted ol a four-stalion  facturer then could be advisefgovernment suit on  “restricted that the goverhment suit be dis- KTAB was scheduled for Ngv. 13.
the  Southeastern o“'t;n as they would like. .~ hook-up . and  the premium was  to the public’s response and cyfwmbers,” the Burkan brief states missed with cobts. ) o .The Code Authority is keeping in PRICES
:an be hooked up with This would be an excellent way . mailed from a city not_over 50 estimate how many premiums:fy.i never in the history of ASCAP f}or t_he“leP A a brief petition, touch with the matter becausg of 25 Copies
Foor WJZ, but not for each Tradio station to build miles from New York. Thl.s Is a™ re-order. . Isas a request made for permission ca (,gor}ca v nying all allega- i3 possmle effect upon the indus- pPles. ...
'¥. To use a conerete - 504 will and it would help clarify  poor policy becaugse a radio an- é wsf iblic perfor £ tions, was filed bby the law firm of  try in general. 50 Coples...............
un Sunday at 8 p. m., Yhe question as to what stations nouncer’s talk afouses the lis- does not know how his preniy[o give 8 public performance of a  Gilbert and Gilbert, New York. - 100 Copies. ..............
s¢ and Sanborn show goes give good service to each city, tener's enthusiasm to buy the offer is being received by the raufgingle number or group of numbers

into blorida,but the General Mo
tors program on the air at the
same time, does not go anywhere
the Sunny South, yet is listed
in the Florida press.” It can be

' . ! 0 . .-
town,.and hamlet. Naturally the manufacturer’s product. He then audience until a week after :fntil recently, “when such requests . . Albers Dise Campalgn
editor of a newspaper would not mails in the part of the box asked original offer is made, With e ere made at the instigation of the RGC.CIVPI’S of Premmms ALBERS BROS. MILLING Co.
list programs of a radio station for and if no reply is forthcoming  tral points, he could keep inforp:f. - [ ,

located a hundred or more miles for a week or two, enthusiasm from day fo day. More imports ational Association of Broad- Act as Ju 'y to Decide Seattle, manufacturers and dis-

Single Copies. ...

. S eife : . S is P m con- emi il in response tosfasters for the sole purpose of - o tributors of flap jack and, buek- q S N ’
0o That tho camea s . from his city, and if he had any wanes. I'f this tf‘st h’n(} lgf’Lle con premium lma.l r o rzie to: erassing’ the Society, and laying '}Iel‘lta of Orchestras wheat  flour,  oats tapiee BRoA TI G
seeR that the same situation ap-  Goubts ke could ask his subscribers ducted from any other city than offer made over an in epend«_h toundation Tor & lowod ) ! ] (o3t four, o taploca an
-plies fo UBS programs, but t0 & hat stations they listen to vegu-  New York, the time taken for re- station should be separated fr: ﬁwf’l it mot £ th%“b'u{t. HOUSEWIVES! who have sent in \0‘,21{351 he“‘ eta_l v i eember adcast
degree because it is one net-’ | ;10¢  Everv advertising agency  plies probably would have been network mail. Sponsors, I h s‘-r?t‘ goth or the existence of 4. ton <" from Silver Dust pack- ‘.aﬁa“m.ua ‘transcrip 10;‘ t?anz' i
today has a” different idea as to much longer. The letters in this  been told, are shy about submiuy e Society,” the answer continues, ... 10 locup premiums were Loen on 1l west coast stations.
z ‘hat radio station is audible in a test were all typewritten to elimi- these leters, fearing they syfnot a single one of- its licensees members of the jurv in an e Lamraign will be handled by the -National Press Building
Other Confusion what radio station Is aud ) N how successful,- or unsuccess: [fould hope (if he conducted his o S 1€l Jury in an eight-  Qeattlh office of Erwin, Wasey & g Washington, D. C
SPLIT metworks and : was their offer. “pusiness according to the present W2Y program | trial which the  Co. The transcriptions were made ) ' .
> S ontacion Thesee S A e — T ) hmusement, policy) within the cost  agency, Batten, Barton, Durstine by Retordings, Inc., in the form of
ipoad o confusion fn ot o i ; in Broadcasting Salons Better Service f what he is at present paying the and Osborn, Int., staged &ov. 9. 15 five-minute musical programs
[program listings. Naturally it de-  Telephone Operators Are- Busiest Persons in  Broadcasting Salon ‘ paying sborn, Int., stag ov. 9. 13- prog :

Jpends ¢n the sponsor as to how
‘many stat.ons  comprise a split
sietwork, or what stations are
hooked up for a rebroadeast, and
therefore news services cannot han- -
die them adequately. In this type
of program listing are the terms
destrib.ng what part of the net-
works are used, but there are pro-
grams listed as being énly east,
which reaily go as far west as St.
Louis, while others marked basic
network: go into Texas. Other
programs marked basic skip Bos-

Yoo . il were 1z ociety; to negotiate with individ- Four progranis from the tivg
BUT IF ALL this mail were ta: al copyright owners and secure as  CBS radio playhpuses in New York - !
kide a selection of music as 1s \I;erel ft;:‘l to the ballroom of the - — :
L . vailable under Society’s license for otel Astor, where 2,000 house-
f:;&?;lifu}}gﬂa};%‘g irlltvhl;:?s . nything like the present cost to Wives had been invited, Among the

ium offer, since all such mail v o It the users of music really presenta%fogls was the one currently ’
. ’ M i i r sponsor y S D —
be pooled in each central pointai esired Society to be dissolved, 5P red by the Gold Dust Corp.

slated at central points and
figures sent to the main offi

olec ; I wfrere could be but one conclusion Rollo Hudson's| Band with Paul
lose its identity. All that is Walibawn from an expression of that Keast—which therefore had a
from th1§ mail is LhT_ name and m sire and that would be that there ¢hance to succedd itself. i . ‘ ) 1
dress of eth ﬁpp leant. and “F an intention toward wholesale As in other jury trials, however, [ Co- SEATTL E
station over which the DProgihiracy of the works 6f unorganized the last word did not rest with the )
oﬁ”.er was heard. A systém sucha: hdividuals.” . veniremen—or Venirewomen, The ' »
this would cost more money the A broadcasting station, it is client expected to use the relative

ton, Chicago and Detroit} the present, but the radio atdis: [ought out, on the average plays  vofes received by the eight pro- - The Northwest’s Pioneer
TN el . A gpore than 500 musical titles in a grams, which were designated to - ! :
Florid s used as a ba as wold iy - ati . . |
but ‘(;;IV 3'531%9 x;i'l‘";z; S" tif gulf" ) gge a%lizadtc: Stégxipillréduisntgrm in ntlirgay of E)pe%rat]:xon., runmng the. %hle Jm:}é’ onlg b number, ' without ngll Powered Station b
plementary networks would supply! WNShes which advertisers have been w [ doi?nslg o 3%—t1me a{nd mod-‘ :;,‘gnq ident: Vcat on, as ‘guldance in is
the same purpose. The same thing ‘I Life Begins at Fort “iimm ing for years. This data wouitf classical é;lusicoreig{:b p;?,%ﬂi; ture,  But pilfest?xeta\t"ootg f:}fog}?i fl;: . ! |
;S'olh'i!;e b(ft g:)tI:Sr‘nourirht»}llgssbety(ice::;e-' 'ili ‘1‘;‘9:3 ct}:]ecrlz olﬁavl‘{gfltbitﬁ:“;ag W good his intentions,” the an- very close between two or more | - HaVlng the Biggest Year
becante the theee metmarey degree aLSldience ond gvould supply 2 o er states, “the average user of programs, the sponsor reserved the . Si : B
heard in thig_territory. Possibly on the coverage of each radio s :Zm ycgluld Dot possibly, within a  right to take other factors into con- . . mnce ‘
. the sin lies in %hé marking of thesle tion. The tabulation of these p: alocn;lt:c:;vmia ?}igag‘l‘:;}ér: ulzl?hce; (Siledc?;?;crllon i fpaking the' final Its FOlllldiIlg In 1922 :
< programs with the key station call lions of letters could be carriedif . g VI L . - . . |
| Iettzrs. This practice dates back daily, thereby checking on i lﬁlg}:\:‘i, 1:1 the muslc. which he h(_)nhthe other hxéxq, th;al ensembles ) v
| to the time when the networks first change in popularity of any raide deto use to present bal- whic 1 participatdd in the competi- Do ) ‘e ! S
started broadecasting. It should be station at any given time. Asiff and attractive programs, A  tion were assured that the popular Ul . .
; " a better policy to list these pro- i

S n : ugrure to establish such contacts vote would not He ignored by any - a0
h is toddy,’ no one can say Wig. leave him in th oL S : snor ;
ir res foa o 3 y " ; eave e position of means, since the client’s sole ob- . “7
Ef:!?c]'i ur;dser Stsﬁltlhég;ge?zgn QGIZ?)iié ‘?;atég‘c"}sl acroem‘:rfm’naig]fmg popular u_heftilnfrmg]l\ng -the right or not ject in arranging|this type of audi- POWER
a3 - Florida Crenn ps A 418 the work. In either case; he tion was to get the benefit of the - - v
;}igm}tdm Group, or Florida Group, . With the radio audience tricner confronted with a sz;bcsian’tiael judgmer?t of gt‘he hudience to which POPULA“IT\ L ‘
: PP ing better program informati ﬂrdship and hazard.” ' . the company maKes,its sales. P - . e |
) Better Publicity Needed .. . the various communities, .and SP‘:}d Care was taken afso to see that X N . .
PUBLICITY departments of the iol‘s,d ad:ertlSmg :;%chisiti:g Newspaper Stations the jury was representative of peo- : : '
independent and network stations - broadcasting companies o MI s ple who have boughtiSilver Dust as ] ’
in these smaller cities are lax in true check on what radio ?;?Ei'ﬁ tll\ilessgi(c)ilil is rfnade b)lr ASC'AP a result of visuil advertising as GUA“ANTEEB TIME
" correcting this evil. They seem to are popular in each com X breferential contract 7 . . : .

leave it up to the New York offices

of the networks. Newspaper pub-

lishers do not care whose copy
. they use, news service or station,
' so long as n ore space is taken . 3 ; .

and ingmost (c)a:és the%ineage tcz:}:leld A NEW local station m_opeﬁ vzgftl??rfw"ed radio broad_cqst-

be reduced. The expense fo sta. A daytime hours only with 250 wa‘ oAl 10ms d_o not sell advertising

tions of compiling these program L2 e RN ! “at New Britain, Conn, Cvéﬂ\ihi nolgo;l any substantial scale and

schedules would be small, a° half , This page is sent to all Sunday Hearst thorized Oct. 16 by the F S purp%emted-pr“!‘*{l'lly for the  his radio set and| receives a mem-

days’ time and a typewriter suf-  newspapers and run with the local radio page. | It is the first radio page granted the application of Se of obtaining revenue bership certificat

1 . commercial g i % map, radio log- —t -~ —
ficing. With the day of the DX  to be syndicated. The idea is spreading to other newspapers, -J. Sanders of that city. .| hmercial advertisers, but and badge, - | . .

é : . well as those whip hawe heard the . o
o of the most important Qegen to stations owned 51 per cent * “eil > = W ? B
Egns which confronIt) the radfmore by newspapers, ,%n this radio campaign in the past.
broadcasting industry would Bfe, it States that the rates are R
solved. ier than paid by other stations -
- : [ Is made “for the reason that

é

Produces results when results can be obtained

UNITED AMERICAN BOSCH
Corp. offers listepers a chance to

Jom the ‘Radio Fxplorers’ Club” ' EDWARD PETRY & CO., Inc.

title of its curr : .
s in the age of- New York . . Chicago ® . Detroit * San Francisco

For information consult:

The listener send

i
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Agency Adds to Staff

PROFESSIONAL
DIRECTORY

JANSKY & BAILEY
An Organisation of
Qualified Radio Engineers
Dedicated to the
SERVICE OF BROADCASTING
Natjonal Press Bldg.., Wash..D.C.

Consuliing Radie Engincer
Synchronizatien Equipment Design. Field
Strength snd Station Locatien Surveys
Antenna Design ~ Wire Line Problems
National Press Bldg., Washingion, D. C.

N. Y. Ofice: Englewood, N.J.

PAUL GODLEY
and Associates
Radio Engineers

- ] Montelair, N. J.

. Phone Montclair 2.7859

The Other Fellow’s Viewpoint. .

Wants More News
)i ditor of BROADCASTING:
on very much interested
detail

ils of the .contro-

of radio broadcast en-
over the question of the
ged . inadequacy of the  news
oadensts on the long waves in the

1.8 c hout ventur-
n or to take
v in that contro-
T would very much like to
tention a situation

ing beyond the-conti-
s of the United States.

. Unfortunately, the newspapers
rinted south of the Rio Grande

P
~and -the Gulf of Mexico do not

carry and can not carry as ade-
quate and as complete coverage of
states news as the papers printed
in the states, with the result that
the radio of a necessity must, and
should supplement United States
coverage. 5

1 believe if "a method can be de-
veloped whereby the foremost
short-wave, stations in the United
States would carry fuller and more
comprehensive news concerning
the United States, radio will be
performing a genuine §ublic sery-
ice for our Government and will
he coniributing largely towards
creating good will.

FEDERAL TELEGRAPH CO.
RADIO TUB}E"S PERFORMANCE

FAMED FOR

i

LONG LIFE YUNIFORM
-CHARACTERISTICS

Made under Fedecal Telegraph
Company-Owned Pateats

RS
Feduesal Telegraph Co.
Tube F-35TA
Half Wave Rectifigr
Jwterchangeable with
U.V.8$S7 and W. E. 266A

4

@ F-357A, half wave rectifier

“illustrated above, represents just

one of a long line of Federal Tele-
graph Co. Radio Tubes “Famed for
. Performance”throughouttheworld.
Federal Telegraph Co. engineers
have greatly improved this type of
mercury vapor tube by shielding it.
In F-357A the arcis confined within
the shield which reduces bulbblack-

ening and materially reduces the

tendency to are back. A special
Federal Telegraph Company, a Mackay  filanient eore material insures per-

Radio subsidiary. maintains o tube sercice

organisation that resliv eants to seree sou.  manency of the oxide coating and
prevents flaking. Write for catalog.

FEDERAL TELEGRAPH COMPANY, 200 Mi’t Pleasant Avenue, Newark, N i

Page 54

-een the publishers and’

One ¢f the chief values of radio
receiving sets to people in foreign
countries and particularly Ameri-
cans, is their facility for bringidg
into the homes latest and complete

news bulletins, Prior to the sign-

ing of the existing agreement “be-
cween NBC and Columbia and the
publishers, KDKA and the Pitts-
burgh press were doing jointly..a
grand job via the short waves.
Americans in the tropics were able
to keep fully abreast at frequent
intervals during the day of de-
velopments in the United States
and in other countries. This serv-
ice has since been abandoned and
we are now forced to rely on the
five-minute. service in the evening
because due to atmospheric condi-
tions there are few of us who suc-
ceed in receivingithe, early morn-
ing broadeast.

The short evening period of a
necessity touches only the high
spots and is intended for an audi-
ence which has the opportunity to
receive more détails from the sug-
gestion to “read vour daily news-
paper.” We, in the tropics—and
there is a very large English-
speaking population scattered all
the way from Laredo and Juarez
through to Santiago and Buenos
Aires—do not ve the oppor-
tunity to rea aily American
newspapers. 1 f&€l, therefore, that
if a system can be evolved whereby
the short waves can carry fuller
and movre comprehensive reports

‘about the United States, a grand

public service will be performed.

1 feel particularly keen on this
subject because England, Germany,
Spain and France are devoting
much attention to the dissemina-
tion of information to foreign
countries via the short waves. "At
least twice every afternoon (Cen-
tral Time) British broadcasting

sends out a very comprehensive’

news broadeast_on beams directed
to Central afid South America;
every evening Germany not only
sends a full time German broad-
cast but also puts on a program in
English intended for overseas con-
sumption. . .

The short waves have been very
fine in  carrying _presidential

_ speeches, the recent world series

broadcasts and other major events
but my complaint is directed chiefly
against what I regard as the in-

" adequacy of the day to day

cast on current events.
This broadéast need

propaganda at all but-it
intelligent coverage of the
which will permit informative,
cussion of developments otherfy
those stories which make the
page headlines. I do not thing
service will interfere eithe
the daily sale of mnewspap
cause we in the tropics do n
the opportunity to buy our f
papers several times a da
radio therefore should give
5 o'clock editions as well
early morning - and “home’
tions.

~ LEeo R. Sack,
American Minister,

. Legation of the U.
San Jose, Costa
Union’s New Sp
UNION OIL Co. of Califor
Angeles, late-in November pl
release a series of l-minutes
<cribed announcements ove
coast stations. The Los Ag
office of+ Lord & Thomas hs
the account. The campaig
run through Dec. 15 with thre
and night announcements g
The campaign is for the firm
motor oil, “Triton.” Holip
studios of RCA-Victor Co,.
seribed the programs.

ALL station and ageney Yeu
proofs should be return
BROADCASTING before Dec. 1§

CLASSIFIED
ADVERTISEME |

Classified, advertise
BROADCASTING cost 7¢ per word
each insertion. Cash must 8
pany order, N -

Forms close 28th and
month preceding issue.

£

“Wanted to Buy

e
WANTED—To buy or lease 100, oz
station located in city from 80 t&

_population: Give price, terms,

area covered in replying. . Box
OASTING.

Positions Wanted
Radio Executive would like to
nection with progressive station @
Six year record successful produch
promotion local and chain p
sales.” Four years with present.
managerial capacity but prefer
ing year. Box 242, Bro

Engineer, 12 .years’ experier
nance, installation, opefration.
on short notice. Box 240, Bro

i

66 BROAD STREET

" FREQUENCY MEASURING SERVICE

Many stations find this exact measuring service of great
value for routine observation of transmitter ‘perform-
ance and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST
' R. C.'A. COMMUNICATIONS, Inc.

Commercial Department
A RADIO CORPORATION OF AMERICA SUBSIDIARY

NEW YORK, N.V/

T

i

BROADCASTING -
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DAYTIME RADIO PAYS
If you want to reach a “class™ market of women follow the lea;i :
of other Chicago advertisers who. more and moré, are using
daytime radio on WMAQ and WENR. Specifically for the month
of September 63 of the local sponsored time on these two |
NBC stations was daytime (in February.1934 the ratio was
only 519%). This increase is indicative that daytime radio at’
one-half evening rates is producing results féjr'advertisers of a
variety of products used in the home. | ,
Ask us for detailed information on rates, available time,

ap_d results of other daytime advertisers.

_ BASIC NBC BLUE NETWORK = R C

CHICAGO -

AMERICA SUBSIDIARY | .

CHICAGO * SAN FRANCISCO

KPO, KGO & KYA .

SPRINGFIELD, MASS.—WBZA '+ SCHENECTADY—WGY.

s}'roic_iyaz
| DENVER_KOA ¢ PORTLAND, ORE.—KEX. ¢, SPOKANE_KGA s SEATT

1
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ANOTHER STATION GOES HIGH FIDELIT
WITH RCA VICTOR'S MODERN 1 K.W., TYPE 1-D ‘EQUIPMENT

J. L GRETHER TECHNICAL DIRECTOR AND CHIEF  home. Only perfect coordination and propet

ENGINEER OF WTAR, NORFOLK VIRGINIA SAYS: tention to every link in this chain can deliver g
uine HIGH FIDELITY programs at their destmanon%

"With the incentive which the excellent frequency
characteristic of the 1-D Transmitter is bound to
give the Engin;ering Department of any station, the.

broadcasting art as a wihole will greatly benefit.” WRC
RCA Victor is the only organization which de;igns .

and manufactures everything from the microphone ENGINEERING

Why struggle with * patch-work when a wd
ordered system is available?

5DﬁCTs DIVISIO!

at the broadcast station to the loudspeaker in the 'CAMDEN. N. I.

NEW YORK: 153|E. 24th St CHICAGO: 11l N. Canal St. . ATLANTA: 144 Walton St, N‘i
" DALLAS: Santa Fe Building ' » . . SAN FRANCISCO: 235 Montgomery St.

RCA VICTOR CO., INC:., ONE UNIT- OF RADIO CORPORATION bP AMERICA . . . THE WORLD'S LARGEST RADIO ORGANIZATION. OTHER UN!Q

NATIONAL BROADCASTING CO, INC. . . . R.C. A. COMMUNICATIONS, INC: . . . RCA RADIOTRON. CO, INC. .°. . RADIOMARINE CORPORQATION OF A

WWW americanradiohictorvy com
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