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Give your community Ad-
venture—Humor—Thrills
— Entertainment—in a series
of 15-minute NBC recorded
radio programs by ‘‘Paul
Wing, The Story Man".

AY’AST and Ahoy, Mates! Tall tales _

are these, spun out of the amaz-
ingMagical Typewriter. Tales of intrepid
voyage with those two delightful chil-

" dren, Peter and Patsy, aboard thie lugger

of that sage old salt, Cap’'n Berter. -

* Meet Walter, the Whimsical Whale,
- who spouts th:roughag,pipe’ in ljis cap
as he guides the little craft through the,

Cornical Sea to- the United States of

{ _,Merrimemtheet Robert, the Pelican, .
as shrewd a bird as ever dipped a beak:
n the briny! Here aré adventure tales

that children—and their elders%@dor

0. 6

NBC'’s syndicated program service by
Paul Wing, The Story Man, whose
reputation is nationwide.

. Each program runs less than thirteen:
‘minutes, allowing ample time for com- .

mercial credits. The serial nature of the
episodes will add more pleased listeners.
for the sponsor with each rendition.
There are 39 programs in thisseries
available for immediate delivery at an
amazingly dow. cost. -An original “"Mer-
chandising Hook” that will draw a large

. response is available. Write for the
“entire story, foday!; '
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Y MODERN MINSTRELS

. A black face chorus of 35 sit and sing
between two famous “end” men. Per-
formed in costume before an early
morning audience., 9:00-10:00 a.m.

Y COBINA WRIGHT

The popular socialite sings. And in-
troduces famous people to the after-
noon audience. 3:00-4:00 p.m.

THE LITTLE HOUSE FAMILY
A typical Am - family learns
how much fun it is to build a house.
1 the studio of ~“The
’ 4:00-4:15 p.m.

CHICAGO VARIETY HOUR

Chicago parades its talent over the
CBS Network. 4:30-5:00 p.m.

Tuesday

Y HAPPY DAYS

From W.CAU, Philadelphia, a lively
array of big-ume talent goes on the
Columbia Network. 9:00-10:00 a.m.

THE LAUGH CLINIC

Russell Prarr and Ransome Sherman,
known to laugh-lovers as the “Two

Doctors.” With organist Eddie Dun-t -

stedter’s musical cure, AlRoth’s laugh-
ing trombones. 10:30-11:00 a.m.

Y COLUMBIA VARIETY HOUR
The cream of CBS staff talent. Fray
and Braggiotti. Johnny Green. Fred-
die Rich. Mark Warnow. Nick Lucas.
Veéra Van, Berty Barthell. Loretta
Lee and others. 3:00-4:00 p.m.

AT THE LITTLE HOUSE

Well known people talk from “The
Litcle House” on topics for houséwives
and home-builders. 4:00-4:15 p.m.

Wednesday

THE JOKE BOOK REVIEW

A new wrinkle in entertainment. The
listeners who think they can write
better jokes than the professional gag
writers have their inning...with saxo-
phones for a jury.

BRIGHT LIGHTS ) B
Philadelphia broadcasts its brightest
entertainment. 10:30-11:00.a.m.

"%FULL HOUR SHOWS IN THE

3

9:00-9:30 am. '

Wednesday ( fmzzﬂ)

Y KATE SMITH'S MATINEE

A variety hour whose daytime success

has blazed a new trail. Kate acts as

impresarid. Introduces guest stars and

world’s champions. 3:00-4:00 p.m.
. h £

Thursday

SUNNYSIDE UP -
Songs, humor and morning cheer in
a rollicking review. 9:00-9:45 a.m.

COUNTRY CHURCH

Human interest, songs and music,
b ast from the West, by a non-
sectarian corporation established by
the Rev. W. B. Hogg. 11:30-12 noon.

% ROADWAYS OF ROMANCE,
Vera Van and Jerry Cooper, two of
Columbia’s ‘'most prmising young
soloists, in a serial rofnange, with the
romantic music of ‘many nations.
Supported by Freddie Rich’s Orches-
tra and a large cast. 3:00—4:00 p.m.

VISITING THE LITTLE HOUSE
Visits to “The Little House” by a

" young couple about to be mariied.

They are shown the practical side of
home-making. 4:00-4:15 p.m.

Frz'daj,.; , i
DEAR COLUMBIA .
A novel show—the first of its kind.’
started November 30. Dramatization:
of letters. received by CBS and its
artists, in the fan mail. 9:00-9:45 a.m.

PHILADELPHIA SYMPHONY

A two hour program of incomparable

symphonic music—a new series this
fall, under the baton of Leopold
Stokowski. 3:00-5:00 p.m.

Saturday

CHEER UP
A bright program of laughs and
musical gayety. 9:00-9:45 p.m.

BUFFALO VARIETY SHOW

The best local talent goes, on ‘the’
Network -to rival Broadway with a
sparklingvarietyshow.3:30-4:00p.m.

DAYTIME:..A CBS INNOVATION

COLUMBIA BROADCASTING SYSTEM

485 MADISON AVENUE, NEW YORK « 410 NORTH MICHIGAN AVENUE, CHICAGO
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IF YOU BLANKET j
THIS “WHITE SPOT"

vou've covered 804 of the
Sauthern California’ Mar_ket.

AL Markei of the Nahon |

Populahon ..
Radio Sets

. 2,318526
531,707

80.4% of the Radio Families|of
all Southern California live in

', of the land area .

Los Angeles \{ctropoh[ an;

DlSEfILt

KHJ Suberidrily Aﬂesled in These 3 Un‘biaied lnvesligal'ion/s, |

O 756 orucaisTs

The secretary of the Southern Cali-
fornia Retail Drukgists’ Assacia-

‘tion asked his entire mumb;rxﬁ
“What radio station’ wauld )L. 1
prefer to have used to merctandise

‘. druw or cosmetic items in your be-

As many drugg ard
“KH]J " as the next 3 sta-
tions combined.

(920

3rd 1At
ﬂ' STA | STA STA

- in the

L

€© 550 Grocers

The managers of 350 Atlantic &

Pacific, Certittedd and Spartan gro-

ores were asked their pret-

crences as to radio stations that
- ;
would' do the best selling

job in
.
Southe

rn California. The men

in the field said “KHJ.”

K08 S

Copies of these sure €S cont vaining a wealth of mterea'mg data mailed on request.

LOS ANGELES
METROPOLITAN
DISTRICY

o 64,380 Radio Listeners

The greatest mass radio survey
ever attempted locally! From 6 to
g:30 P.M., every night, 7 nights a
" week, for 7 weeks—conducted by
Radio Surveys, Inc., an-“outside”
organization—64,300 completed

callsanswered the question,“What -

radio 'station are you listening to
now " Here's the score!

'FEler

L A

ARTHUR J. KEMP, KHJ Sales Manager

DON LE

Las Angeles Otfice, 7th and Bixe! Streets

KFRC. Sam Francisco
KFBK, Sacramento

COLUMBIA NORTHWEST UNIT,

&

KHJ, Los Angeles
KWG, Stockton

KOL Scattie KOIN, Portland

KGB, San Diego
KMJ, Fresno

KV, Tacoma

BROADCASTING SYSTEM

Atfiliated with

COLUMBIA BROADCASTING SYSTEM
C. Elisworth Wylie, General Sales Mgr.,

Los Angeles

San Francisco Office, 1000 Van Ness Avenue

KDB, Sante Barbara
KERN, Bakersfield

KFPY, Spokane

fie i

The
DON LEE
Chain

In addition to --cal spot.broadcast-
ing, The Don Lee Broadcasting Sys-

tem gives you the utmost i {lexibility

to match your selling probteons.
. - ® .
You can buy a Northern Calilornia
network: San Francisco, Sacramento,
Stockton, Fresno, Bakersfield. |

- @

You can buy a Southerp California

network: Los Angeles, San DICQO
Santa Barbara. '

You can buy a California network

“by combining these two and get your

N

message over Eight stations in the

Eight major dlSUxbUtmg areas of
- California.

o .

Another click of the. ‘switch and
you get a Pacific: Coast network, by
adding Portland, Seattle, Tacomay
Spokane

i

Published “semi-monthly by B:omc.\mmi'PMAmxs, ‘Ixc, 876 National ?ms Buﬂdmz Washineton. D. C..
. - | :ka‘t the Post Office at Washmgton D. C

H

S ik s

Enﬁered as second .class mauer March 14, 1933,
., -under act :of March 8. 1879

S—

sradiohistory com -
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|
|
|

. . T - § ; y ..
Another bit of evidence of WOR's great popularity with the
woman audience of New York+a popularity which is reflected
in the fact that more adverhseqs use more DAY*time on WOR

than on any other Metropolitan New York Station!- o P e

R A

Affiliated with Sfahons wWLW of Cmcmnah, WGN of Chlcago, and WXYZ of

Detroit, in the MUTUAL BROADCASTING SYSTEM—-fhe Network that answers

the: need of the Advertiser for ngh Power, Effective Coverage of America’s ’
Major Markefs at Lcwesf Cost.

| : )
| s 1440 BROADWAY, NEW YORK CITY
P BAMBERGER BROADCASTING SERVICE, INC., NEWARK, N. J.

7
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Sen d‘\ for copy

Greater Frequency Discouﬁts: Low Rates
Now Make ABS Network Available at

About Half Usua

Seientific advertisers
skeptics. Yours is a
Let’s look at this n
eves, Let's judge it
available.

Al

I Cost of Basic Coverage .
| -

land agency men are naturally
igoﬁpel of facts, not opinions.
ew network, then. with cold
v the facts that are already

Based on his experienge in buying several million

dollars worth of Tad
says: “The success
limited only by the

t%pxxs. wit.h the helP;qf flfé_twork programs, can pro-
duce for its advertisegs.”

As shown inside tlre new case history. called

“ABS Presents 19 Su
copy today}. it is enli
the aid of any networ.
stations composing th

t tem have operated su
Ciyears.
profits for shrewd lo
In our opinidn;?it is
proven local success ¢

.. have prodiced amazing results in sales and

H

?o time, one advertising man
{ . .

f a>broadcasting network is

ccess Stories” (send for yvour
chtening to note that, without
k programs, the 19 individual
e American Broadcasting Sys-
ceessfully foranaverage of ten .

H

cal and national advertisers,
reasonable to believe that this

an quickly be transmitted to - a

ABS ‘network advertisers. Especially since ABS is

now feeding a 16-hour daily program service to the
network from New York talent centers.. . giving

the stations even great
il

Tlfle True Meaning of ©*Coverage”
In short; the stations themselves have demonstrated
that they.adequately icover 19 basie, thickly-popu-
- lated markets where there are over 600,000 families

whe have incomes of|

Provide over 50 percé‘!ntlof the’ entire retail sales

AMERICAN.

N

Chiecago

F L
230 N. Michigan Ave. %

er public acceptance. . hi

. - . S R
volume of the United States, That's réal cover

quent and year-roun

NOW -- There is a way I

to Judge this New Network

. <

‘New case history now gires Adrvertisers proof
that ABS Stations can sell goods . . . ;

and new rate card today

i

Qa
g

Equally important—the American Broadeastir

Systein gives this important coverage at the lowest
rate per listener available today ..
cost of the usual basic network. There is no charge
for coverage bevond actual trading centers. There
is no waste: hence vou get more economical. more
eficient coverage in 19 cities extending f '
Louis to Boston. : o

. about half tl

e!

1g.

e’

rom St.

Remember. too—"the play’s the thing.” As alert

culation than a poor program on a big station,

New Rates and Disco:\znts Effective Jan. Ist

better buy than ever!

Adg your program, or one of. ours, to these two
- elements of success—concentrated coverage and cor-
rect rates—and, we believe, an advertiser has a hard:

tting ftz;rmula for selling merchandise.

11

theatrical commentators put it: "What's the cireu-
lation-of a bad program on a 50.000-watt station’?™

results that its individual sta” . (With thanks to Variety.) And we rest our case pn ~
the obvious conclusion that a good program on a .
¢ well-received; small station may have a larger cir-

The folder “ABS Presents 19 Success Stories™ also
- contains Rate Card No. 2, which will be effective on
January 1, 1935. (Or see January, 1935 edition of. .
?andar@ Rate & Data.) New, low rates established
or. impartant markets; greater discounts for fre-
d advertisers now make ‘ABS

i

"

85.000 and oter. And—who

] . . _! . -
_ American _lhroadcastmg System’s Key Station—WMCA,

— g g
[

New York

so announces new Rate Card effective
January, 1,-1935. If vou haven't received a copy, send

‘today. See ‘how ‘cheaply you can “crash” America’s
richest n;nalegel with this popular station!

J
A

231N

T

BRQ-ABCASTI@G SYSTEM, IN
© 1697 Broadwyay . New York City S

3

B .( =====> 3300 UnionGuardianBldg.
‘8 7 o Detroit “

o

+

Cc.

BROADCASTING - December 15, 193

AR A AT

. December 15, 193

t
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&
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Broadcast Advertising

Changes | Loom

Status of Anning S, Prall,

' By
Slated for

"ASHINGTON. D. C.. DECEMBER 13. 1934 /f
/)

2

/

Appointment, and,

Hampson Gary, One'Year Mﬁ*,mbera Uncertain at Present

pOSSIBILITY of at least  one
change in the personnel of the Fed-
eral Communications Commission,
notably on the Broadcast Division,
looms large with the approach of
the new Congress,
called upon early in the session to

" consider confirmation of ‘the seven

members of that agency.

Slated for the post of chairman
of the broadeast division is_ Rep.
Anning 8. Prall” of New York,
House Democratic stalwart for a
dozen years, who did not run for
reelection. Mr. Prall, named last
Februaty to the old Federal Radio
Commission -and ineligible to serve
on the new FCC until January due
to a constitutional inhibition, has
a definite commitment from the ad-
ministration for a post on the FCC
on Jan. 3, when he becomes eligible.

Mr, Gary’s Status

HAMPSON GARY, Texas Demo-
crat and chairman of the Broadeast

' "Division, named last July for a one-

year term in the nature of an in-
terim appointment, ordinarily would
relinquish his Commission appoint-
ment upon assumption of that office
by Mr. Prall.
rent, however, that Mr. Prall may
e’named to another high post in

ashington, 'several of which are .

open, and that Mr. Gary will be
given the appointment on a per-
manent basis. He has been earry-
ing the burden in the so-called “25
per cent” educators’ hearings,
which ran from Oct. 1 to Nov. 12.
The FCC must report to Congress
by Febi 1, giving its recommenda-
tions on proposals that a portion
of the broadeastifig facilities be
allocated for non-profit use.

At the White House = BROAD-
CASTING learned  Dec. 8 that ‘“re-

. ports” of a possible new appoint-

ment for Rep. Prall had been heard
but that there was nothing official
regarding it. Postmaster General

. Farley, in charge of patronage for

the administration, asserted at. the

same time that this was a matter .
. to be taken up with the President.

Mr. Prall, now confined to his
home in Staten Island, N. Y., re-
covering from injuries sustained in
an automobile accident last August
with his close personal friend, Sena-
tor ‘Wagner (D.) of New

to be in Washington late in Decem-
ber to close his office in ‘the House

Office Building and to make prep-

3

which will be-

The report*is cur-

_strong oppogition.

‘ York,
' - made known Dec. 8 that he planned,

BROADCASTING -

arations for Jtaking over the FCC
post. His fpractured leg, it was
stated, is almost mended. During
his ¢onvalesence, he has been mak-
ing a study of radio, to be prepared
for the FCC|portfolio.

2 BefoL

i .

IN OFFICIAL CIRCLES, it is
assumed that President Roosevelt
will submit tlo the Senate for con-
firmation, wl‘{en it convenes Jan. 3,
the names ofOLt\he six other commis-

e the Senate

sioners. While sporadic reports of
opbosition to| certain of these ap-
pointments have been received,
there are no|signs at this writing
of any concerted “efforts to.block
confirmation.| Major criticism has
been heard ft'om Western senators
who deplore the absence of a single
member of the FCC who hails from
the Western ptates, while the Squth
and Southwest have four appoint-
ments, and Qhio, Rhede Island and
New York, ope each.

Disquieting reports that Senator
Bilbo (D.) bf Mississippi, would
loose an anti-confirmation barrage
against Chairman E. O. Sykes, also
a native Mississippian: who be-
longed to .the anti-Bilbo political
school, * alsq ‘have been heard.
From genexally reliable sources,
however, it is stated that Semator-
.elect Bilbo will not essay to block

confirmation; on grounds of per-
sonal prefergnce. Consequently, it
“Is concluded| that there will be no
Senator Bilbo
also is known to be opposed politic-
ally to Paul|D. P. Spearman, FCC
general counsel, but since this ap-
pointment is| not subject to Sena-
torial confirmation, chances for any
serious consgquences are remote.

Judge Sykes’ Case

IN THE CASE of Judge Sykes,
who stands high in administration
favor, it is known that almost since
the change in administration
thought has| been given to a de-
sirable Fedetal judgeship for him.
A former chief justice of the Mis-
sissippi Supreme Court, he is em-
inently qualjfied for.such a post,
but he also is the balance-wheel of
the three-division FCC and 2 mem-
ber of each |division. The admin-

istration is.inclined to look to him

on all matters affecting commu-
nications. ‘ :

It is an even chance that if a
vacancy ocpurs in the United
States of ‘Appeals for ‘the

i o Y o

_shortly.

s

MR. PRALL

i

District ‘'of Columbia, a five-man’
*court to which appeals may be

taken from the FCC, Judge SyKes
will be seriously considered. His

. own personal views might be the

deciding factor. -Three members
of that bench are eligible for ire-
tirement, and it is possible that
one of them may elect to refire
Appointments to this
bench, as in the case of  other
Federal judgeships, are for life.

:Should such an appointment
eventuate for Judge -Sykes, it
would change the entire personnel
situation on the 'FCC. If Rep.
Prall were given the post pledged
to him on that agency, rather than
another as8ignment in public life,

it would mean that Mr. Gary could

be :provided fox witheut any- other
personnel shifts, Mr. Prall, it
seems rather definite, will become
chairman of the Broadcast Divisien
upon assignment to the FCC, Mr.
Gary, whose primary interest is in
broadeasting, would be inline for

chairmanship of the gntim Com- .

mission.” o -
P,Sen. Dill Mentioned ! 1‘.

| STILL 'ANOTHER report, ‘which
must be regarded in the conjectural-

realm, plac?s: Senator C. C.-Dill

Vo

' turn to prfvate practices

: Senator Couzens.

$3.00 A YEAR—15¢ A COPY

ing In Membership of FCC

SOL TAISHOFF

(D.) of Washington, and co-author:-
of the new FCC Act which created
the FOC, ax a possibility for the
Chairmanship, <hould Judge Sykes )
be given a judgeship. - Senator
Dill's term expires when the.new
(Congress convenes. He has yepeat-
edly - denied that he would accept
a position on the FCC,‘ on the.
ground that his purpose in declin-
ing to run again was.to return to
private life. . e
Senator Dill has considered ‘in-
vading -the ‘vadio news field and
talked about esctablishment of a
~adio-press assotiation. 'Thus far,
however, nothing has come gf these
plans.. Aqn attorney,. he might re-
‘x;’ 1t is not
incong@ivalile that if his other plans
fail o deyelop he mijght accept a
“call fo-the FCC. B

Dther Members .,

= 3
APPOINTMENTS to the FCC are
staggered from oneto seven years,
subject to Senate confirmation.
New appointments, however, under
the law, will be for full seven-year
terms,.so that one commission will

o

expire each year. Judge/Svkes has .

the: seven-year appointthent while

| - #Thad H. Brown, Repulilican: vice

“chairman of the Broadca;t Division,
has the six-year portfolio The
third meinber of this: division—
Chairman Gary—hds he, one-year
appointment, which he Wlll relin-
quish as soon as Congress convenes
unless the President tevises the
- slate. : . e
" Paul A. Walker, -of Oklahoma, s
the Democratic' chairman of the

Telephone Division and has the five- I

vear appointment. Fgrmer Gov.
Norman S. Case of Rhode Island,

. is the Republican vice chairman of

the same division and has the four-
year term, The three-year term
is held by a Texas Democrat,,Dr.
Irvin Stewart, who sits as chair-
man of the Telegraph Division,-and
‘the two-year term by Ge/orge. Henry
Payne, New York Progressive Re-~
publican and tpan of Ietters.. -
There have. been mild: intima-.
tfions ‘of . oratéry on the floor of the
Senate when the question of con-

slated /for, the chairmanship °. of
. the imporfant Senate ;
"Commeéree | (i'.ommittee, succéeding
Senator: Dill, has expressed dis-
Jeasure over  the absence of a
l‘)N.’es,tern member on ‘the FCC.
(R.), of Mich-
igan, also has made - known “that -
he .dislikes: the appointment of «
Commissioner ‘Brown. Twovyears

ig.Contin,tced an page 47) . I
7 3 4

¢ P

iy

B S

firmation ‘is considered. | Senator
Wheeler (D.): of Montana, who is .

InfBrstate -

‘Page 7
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New F qdvrél Offeflsi‘fe Planned
To Force Througl%x Tugwell Bill

Seeretary \\1111:1(’:* Lashes| Opponents of Plan;
Describes Their Fear as Groundless -

nutacture,

of foads,
3, Secretary of
¢ Wallace and W. G.

chief of the Food & Drug

istration of the Department,
declared in their annual reports
madegpublic this month that plans
are in readiness for a néw offensive
Tfor such legislation. They were
proponents of the original Tugwell
bill, which died at the last session,
and are credited with having been
instrumental in its drafting.

In serving notice in his annual
report, made public Déc. 12 that
the Department agajn will request
introduction of an *“adequate fdod
and drugs” bill, Secretary Wallace
assailed groups which he declared
blocked passage of the measure at
the last session. The opposition, he

. explained, came not only from in-
terests not too scrupulous of the

public_welfare, but from reputable _

manufacturers and even from some
consumers ‘“whom. misrepresenta-
tion of the bill had niisled.” = =

Attacks Qiitics

SECRETARY WALLACE de-
scribed as ‘“groundless” the oppo-
sition of advertising groups which
.contended the measure would have
doomed advertising: “This charge,”
he declared, “involves the ridicu-
lous assumption  that | American
business depends on dishonesty.
Still another misrepresertation was
that the bill would haye allowed
only factual advertisind The Su-
preme Court has definitely recog-
nized ‘“trade puffing’ as legitimate.

“False advertising shauld not be
continued. without restraint. In
proportion as buying power goes

Ay

for harmful things consumers have -

less to spend for things that are
worth while and “honest advertis-
ing s less effective. Honest indus-
try should welcome an advertising
_.standard to which its practice ‘may
Pprofitably .conform. Advertisers
can tell the truth. and still do busi-
" ness profitably.” = .
__ Secretary Wallace stated further
that oppeneents of the measure al-
leged thaty it conferred “czaristic
power” upqn the Secretary of Agri-
culture. ~ This, he explained, had
mainly to do with provisions au-

.thorizing control of food and drugs -

traffic through licensing, where the
public health cauld not be protected
otherwise.. Pending reintroduction

f the new measure, he said the De-

partment “will continue to urge the f . *
i PART of the program of the In-
ternational Radio Club’s convention °

wisdom and necessity of its pro-

visions.”

In his report submitted to Sec-
retary of Agriculture Wallace, Mr.
Campbell also attacked proprie-

Page 8 -

" public health authorities

"the

tary manutacturers and “sections
of fthe advertising profession” for
the part they played in blocking
:h-q’ legislation at the session.
D we the last Congr half-
dozen attempis were ma

a
de to pass
a restrictive food. drug and cos-
metics law, but without success in
i r house, fallowing a united at-
adk by manutfacturers, trade asso-
ciations adve ¢ agencies and

otHer industridl groups.

‘\‘ Trade Opposjtion
THE BROADCASTING industry,
through the NAB. opposed the leg-
izlgtion on the ground that it would
se#ously cripple Jor even destroy
a number of basic industries. Ap-
proximately one-third of the income
of ihe broadcasting industry is de-
rived” from the commodity groups
which would be affécted by the pro-
pos’pd legistatien. This amounts to
between $25.060,000 and $30,000,-
000! a year in time sales.
Asserting that “trade opposi-
tion,” together with the legislative

jam onfemergency niatters at the”

]ast.,sesiion. combired to defeat
the proposed law, Mr. Campbell
promised that the situation would
be different at the forthcoming ses-
sion; The Foed & Drug Adminis-
tration, he indicated, will withhold

. submission of its draft of a netw

bill juntil Senat~r Copeland has
submitted his own proposal. Last
month, the Senator announced that
he was working with New York
in the
drafting of a revised measure.

b
Only a Beginning

“THE FIGHT for effective food and
drug legislation is not ended,” Mr.
Campbell stated in his report.
+“The
pended Kave.not been wasted. Con-
stru¢tive suggestions have been de-
veloped in the course of the hear-
ings| which will undoubtedly im-
prove the chances for enactment
at the next session of Congress.

“Most important, however, is the
aroused public intérest in the pur-
ity df the food and drug supply, a
concern which has long: been dor-
mant. This interest, once aroused,
will grow into a united demand fdr
effective legisiation which cannot
be grinsaid.” . .

Pacific Advertisers

D. RUMINSHALL, president of the
Pacific’ Advertisings Clubs. Associa-
tion, has called a mid-winter con-
ference for Jan. 21, to be held in
Palace Hotel, San Francisco,
for the purpose of discussing plans
fof the thirtv-second annual con-
ventjon of the association. The
convention - will be held in San
Diegd, June 23-27.
first] president, San Diego Adver-
tising Club, is general chairman for
the conclave.

in Miami, Fla,, Jan. 7-9, is to take
place at WIOD when the station’s .
new |studios are dedicated. :

months of effort already ex- - T
‘ba;sls.

Al E. Flowers, _

Opening of Congress
BOTH NBC and CBS are laying
plans to broadcast the opening ses-
sion of the T4th Congress, which
assembles Jan. 3. Also contem-
plated are broadcasts of the joint®
session Jan. 4 when both houses
will receive the message from
President Roosevelt.  Interviews
and. other features are planned to
augment the regular procedure.

T
Group of Broadcasters
In Corn Belt Organized
For Mutual Promotion
* ORGANIZATION of the Corn Belt

Breadeasters Association was ef-
fected at a meeting of radio sta-
t'_é»ns, held in Rockford, Ill., Dec.
2~and attended by more than 40
-representatives of stations in Wis-

. consin, Illinois, Indiana and Iowa.

Thg organization is directed to-
ward @ cooperative .effort in ac-

quainting national advertisers and *

.agencies with the Corn Belt area.
4 *Lloyd C. Thomas, president and
‘general .manager of WROK, Rock-
-ford, Ill., was elected president;
Sumner Quarton, KWCR, Cedar
Rapids, Iowa, vice president; Edgar
Bill, WMBD, Peoria, Ill., secretary-

treasurer. On the board of direc-
tors are ‘L. G. Pefferle, WCBF,
.Springfield, Ill.; R. R. Baker,

WTRC, Elkhart, Ind.; S. H. Bliss,
WCLO, Janesville, Wis. " Lo
Among speakers at the meetin,

‘were J. Clyde Marquis, of the

S. Bureau of Agricultural Econo
ics, and E. A, Fellers, advertising
minager of the Mantel Lamp Co.,
Chicago.

*The idea’ of the organization is
to ‘have a central clearing house
and representatives in Chicago t
handle business individually ang
colﬂec%ively‘ for station members,
and clear. program ideas through
station bulletins on an exchange

e
Greater Daytime Power
Given ~Several Stations

D \YLIGH'{' increases in power to
5.000 watts,"under the recently re--

ions, were granted three sta--
tigns by the Broadcast Division of
the FCC.on Dec. 11, supplementing
four previoys: grants. On Dec. 4,
K$D, St. Louis, was authorizéd ‘to
rease its,potver from 500 -watts
night and 2,500 day, to 1,000 night
5,000 day, while on the same
date, WDRC, Hartford, WDAY,
Fargo, . and '/KIDO, Boise were aus
thbrized to (boost their day power
frpm 1,000 to 2,500 watts. }

In its decisions Dec. 11, the FCC
aythorized {(WFBL,* Syracuse,
WFLA-WSUN, Clearwater, and
KIT'SA, San Antonio, to ,increase
thieir day power from 2,500 to 5,000
whtts. ~ Simultaneously, KGDM,
Stockton, -Cal., and WSUI, Iowa
City, Ia.,‘_w}are given daylight in-
creases from 500 to 1,000 watts,
and increases in daylight power
from 100 ‘to 250 watts, were given
WKBO, Harrisburg, Pa.; WMBF,
Binghamton, N. Y.; WKBZ, Mus-
kegon, Mich.; WIBU; Poynette,
Wis.; KRE, Berkeley, Cal., a’pd
‘WIKBB, East Dubuque, TIl. ’

.Trade Summarizeg

ed regional channel power regu- .

By Census Bureay

Retail Decline of 49, Shoyw,
Over Period of Four Years .

RETAIL business in the Unity
States in 1933 amounted to $25.
037,225,000, a decline of 19, ap
wholesale trade totaled
504,000, a decline of 53.6%¢, g0
cording to final summaries of re. .
tail and. wholesale trade just jg .
sued by the Census Bureau, U, §
Department of Commerce. (g
wholesale trade map on page 38.)
v In the quadrennial analysis of
trade, the Bureau has compileg
detailed figures ‘covering every -
State, information vital to broad.
‘casters. Coples of reports cover.
ing individual states, or the entipe
United States, may be obtaine
from the Bureau’s headquarters iy
the U. S. Departmeént of Commerce
building, Washington, D. C.

In the retail census, the Bureay
found that the number of ‘stores
was practically unchanged in the
four-year interval, despite the de.
cline of almost ore-half in sales,
Further, it learned that while food °
sales declined 36.4%¢ in value, the
actual quantity of feod consumed
was unchanged. .

Gain in New Eng;land
TWENTY-SIX States improved or

" held their ‘1929 ratios.. “The New

England States, -according to the
census, increased in relative im-
portance to the total for the coun-
try, as did the nine South Atlantic
States. Again New York ranked
first in_sales volume, followed by
Pennsylvania, Illinois, California

.and Ohio, respeetively. - Michigan, .

which was ninth in 1929, rose to

. sixth place, replacing Massachu-

setts, which is seventh, New Jar-
sey declined from seventh to ‘ninth
place, while Texas again is eighth.
Prominent in/the census revela
tions is the filling station business, '
which showed ‘{a. decline of only
14%, having a|1983 sales volune
of $1,531,724,000.° Tn the food
group, the -valye of sales slipped

27% in the four ‘years. Drug
“stores, unchadged in number,
showed a falling off in sales

amounting to 3%, based on a 1933
volume of $1,0§6,252,000.

What{Is Shown

PRESENTED"in the retail data
are tables shéwing the number of
stores and amount of sales, by 40
kinds of business and by States, °
for 1933 and 1929; employment and
payrolls by’ States and type of
business; numbgr of stores, amount
of sales, number of -proprietors,
full-time employes, full-time and
part-time payrolls: by .kinds of
business and hy States, for 1933,
and full-time and part-time

“monthly employment by kinds of
3.

business, for. 193
In the wholesale compilation, ta-

* bles are presented showing whole-

sale trade in 1933 and 1929 by type
of ‘establishment; wholesale trade
by type of establishments and kind
of business; monthly employment
by kind of basiness.

AFTER eliminating radio pro
gram listings fbr several years, the
three newspapers of Salt Lake City
reinstated them, starting Nov. 2, .
according to wprd from 'KDYL.

I?TOADCASTING Decéﬁtltér~15,4193_4 .

The Spoken \

Thrbugh Both Network and Local Accounts, a Smal Loan

l

ord Solves a Sal

By MAC HARLAN

Advertising’ Director, Household Finance Corp., Chicago

Concern Overcomes Delicate Advertising Enigma . -

BESET BY ONE of the miost dif-
ficult advertising problems in the
whole. history of advertlsmg, t}}_e
Household Finance Corporation in
1930 began a systematic analysis
of the psychological characteristics
of radio advertising in the hope
of finding some assistance in the
solution of its difficulties. The*re-
sult, analyzed four years later, re-

veals an interesting demonstration _

of a peculiar characteristic of radio
broadcasting, namely, that - the
spoken word may sometimes give

an impression which no other form -

of communication can give.
Household ; Finance Corporation,
with its subsk‘diaries, is in the busi-
ness of making cash loans to fam-
“ilies in the amounts of $30 to $300,
No security such as stocks, bonds
or real estate .is required. The
only signatures are those of hus-
band and wife. The loans are
_mgade for a period ef from one
“to 20 months. The borrower re-
pays a small améunt of the princi-
pal, plus, charges, each month.

A pelicate Task

) i ) .
THE DIFFICULTY "Household
. faced was the task of informing
people that such loans were avail-
able without seemirng to -encourage
the mere borrowing of money. Al-

. ithough operating under definite

state small-loan laws and conduct-
ing its business strictly upon the
ethical plane laid some years ago
by the Russell Sage Foundation,
Household found crities charging
that its printed advertising was
encouraging, people to get them-
selves into debt. -

As a matter of fact, the corpor-’

ation offers' its series principally
to families who need loans for a
definitely ceonstructive purpose
such as paying off a group of ac-
cumulated debts or to meet sud-
den financial emergencies (such as
hospital and medical bills) or to
take advantage of some opportun-
ity which ieans ‘a very definite
" improvement in the family’s stand-
ard of livihng. While the public
welfare officials in all parts of the
country = were fully aware of
Household's!high standards in this
respect, the
primitive’ notions about ‘' money
lenders. ’
This problem in psychology was
attacked asisuch_a problem should
be. In scanning the horizons - for
media best palculated to overcome
the public’s antipathy to money
lending (although Household
served 300,000 families - annually
In its 167 loffices in 112 leading

-

cities) . Household’s eye, or rather,’

ear, fell upon radio. The company’s

experiénce 1n explaining its fune- °

tion or}ﬂly to . skeptical . people
proved it was almost always' able

to “remove ‘idoubts - as to House- .

hold’s good Jintentions and the pro-
ﬂgety of loaning money to fam-
s, D .

public still clung to:

Accordingly a 30-mmute radio.

1

making

A RLAI{

message.

CONFRONTED with the problem of
telling the public about small loans,
vet without.seeming to encourage
mere borrowing. Household Fi-
“nance Corporation found in radio
the medium it needed to spread its

By helping people bal-

ance their budgets. the company,
through its program. actually is

them Dbetter customeérs.

Here is the way it was dene. told by
one who knows the background..

program, called “Household Ce-
lebrities” - wps inaugurated on
the NBC Blu¢ network in January,
1931. For the ensuing year once
a week, against a classical orches-
tra background, such names as
Percy Grainger, John McCormack
and other first rank musical .stars
weré ' linked {in the public. mind
with the name of. Household Fi-

' nance Corpo(‘atidn and substdiar-

ies.
Commercia& copy was limited to
a generalized/explanation of House-
hold’s functipn. It was felt that
if the leader§ in society and busi-
ness were attracted by the’ type
of program offered dnd were prop-
erly informed of Household's busi-
ness, it, would start the process

¥ of percolation which would result
¢ finally in the acceptance by the
masses of this method of-providing -

cash credit [to fafnilies’ for con-
structive purposes. . .

* Although this type of program
occurred nearly four years ago,
its fruits haye been demonstrated
in the past
-refutable evidence.

Results of Survey

REPRESENTATIVES of, the cor-
oration in interviewing heads of
usinesses i1 the many cities where
it has branch offices, found that
an average of 70 per cent of these
commercial and industrial leaders
had first learned of the Household
: loan 'plan through . radio. - Their
opinions of the corporation and its
function wer¢ generally favorable.
In one town pf 300,000 population,

it ‘was found|that 100 per cent of -

those interviewed had learned of the
corporation (through these- pro-
grams and nearly al]l stated that
they held the corporation and its
function in high esteem. :

The ensuing year, 1932, the
radio program was expanded in
-its scope as [far as entertainment
was concernied and light, opera and
more familiar music were offered.
A definite response from families

in medium |‘and .upper. income .
- brackets was| experienced. i
, , iy ’
gTING

few. months with ira

Having now determined that it
was on the right track, Househdld
engaged the services of Edgar A.
Guest. During the past two years,
those who have listened to the
homely philosophy and the warm

human sentiments of the “Poet of .
the People” have also heard the -

brief, simple story of the House-
hold loan plan, with the result that
:many thousands have applied it to
their financial needs. -

Domestic Resea;e)i

IN ADDITION to the presentation
of its service—cash loans to fam-

ilies—Household during the past -

year ‘has set aside a portion of
each program for the advancement

of the interesting. scientific find- -

ings of its research department in
the direction of greater domestic
economy. N
Headed by Bwir Blackburn, the
research department has éxamined
ewery possible factor in a family’s
financial operation which would
tend to influence the amount- of
good that family would get out of
each dollar spent for living, It
began with a_stuly of all forms
of family budget systems, which
culminated in issuing a notable
method of controlling family :fi-
nances called “Money Management
.for Households.” B ' :
Magazine ieditors, ' members -of
government bureaus, college pro-
fessors, extension workers and li-.
brarians ‘were unanimous in their
praise of the practicality of such
a method and were generous in

their+praise of Household for mak- -

ing it available to so many fam-
ilies at no ‘cost. .

“Better Buymanship”. = -

FOLLOWING UP this initial sue- -

cess the research department be-
gan to delve into the Ppurchasing
habits . of ' families and found a
trémendous lack of knowledge on
the part of the housewife as to
.what she was getting for her
maney—in foodstuffs, clothes ‘and
‘household . furnishings. ~This re-
search developed into the current

4

-day night.

s

LN

es '}Pfoble}mv

%

consumer service called  “Better

‘Buymanship.”

This service is now being chiefly
advanced by talks offered by Mr.
Bla¢kburn ‘on the Household Hour
of Musical Memories each Tues-
In these~talks he de-
seribes the current publication of
his department’ devoted togsome
specific commodity which the fam-
ily ‘purchases. -

There have been bulletins on
canned goods, shoes and hose, silks
and rayons, meat, furs, floor cov-
erings, kitchen utensils and wool
ens. To date these' bulletins are
being used as reference data in
the libraries of leading women’s
magazines, as textbooks in ldad-
ing universities and as reference

guides in many types of buying

and selling institutions.
Replying to Critics”

THE STRIKING thing about th',él
entire program is that to the.cas-
ual ~observer it contains not a
trace of . commercialism: But

Household is very frank.in its ex- -

plenation of this enterprise.

In the words of Burr Blackburn:
“The business of loaning money
can be-conducted only in a coin-
munity of - families  that
healthy, happy and who suffer.
under no privation or want. We

realize that there]are times when ’

even the best regulated of fam-
ilies ne¢d money in an emergency
and we are there for'the purpose
of supplying it{ But we cannot
loan money to families who do not

have the stability which we com‘it .
on for security, or who Jdo not . -

have the earning power %o pay tiﬁe
loan back. - o ‘
“Therefore, contrary to the sup-

. erficial conclusion that we are de-
streying the market for our prod-

uct by helping people balance their
budgets, wet-are actually making
them better" customers. And Wwith-

out  question, we are introducing ..

for the first time in many cases’

an prder, a soundness and a whole- |

. someness into the financial opera-
tion of thgusands’of families' who

. otherwise might continue the rest

of their days living frora hand to
mouth in a Very real kind of mis-
Tery” ;

i N A
Acting ‘ypon its original sur-

mise—that 'it could:talk to people
about its business as one friend
talks to anothér and could estab-
lish ‘a ‘conyviction obtainable in no
other way—Household] Finance
Corporation has' found. in radio
the medium it ‘sought to accom-
plish its purpose and the fecords

showit has accomplished it well.i.
In, additior to the current; House--
hold Musical’ Memotjes program -

‘on the NBC Blue inetwork -on
Tuesday evenings,
makesuse of local pr

.many cities to.reach territories not

adequately covered by ‘the net-.

work program, or for ircreasing
the number of its sales’ messages
where desired. : [P

are . |

"Hausehold -
ams - in -

|
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Advertising on ['péward Trend:

139 Gain for Year Is Foreseen

Riggest Limprovement Occurs in Network Volume:

Spot and Local Income Gains Steadily

1 con-
v oa le g part in
end in the broadeast-

s amounted to $¢4,527,002, an
increase of 39.5 per cent over the
same period of last year. Reve-

nues during the month also ex-,

ceeded those of March, 1932, the
ious peak for network br‘o§~
by 5.5 per cent.

Spot Volume Up

NATIONAL SPOT and local broad-
cast advertising, though showing
a fairly steady inerease; have pro-
gressed more slowly. October na-
tional spot volume was but 1%7.3

the most  interesting
cenit months has been
onal spot live talent
advertizing in
field emploving
programs was 61.1 per
iter in October than dur-
ame month of the preced-
year.  In September national
advertising of this type was
per cent greater than in the
me month of 1833.-in August
B per cent g r and in July
T Per vent gre Though the
ns for this twend can be de-
nined only by a more thorough
analysis than is possible from
available data, this trend is one
which should be witched by all
who are interested iA the national
spotifield.

| October :50 per cent of na-
tiokigl spot .food advertising, 60
per #ent of the automotive adver-
tisihf, 30 per cent of the cosmetic
advertising of this' type and 50
per pent of financial volume was
found in the live talent category.
Whether this volume arises from
increased wholesale oi‘%focal manu-
factyrer sponsorship, from more
intense spotting bx national spon-

sors| or from 'somE\other cause

al sp

Total Broadcast Advertising \"'.olunj;ev {1934 gross receipts)

Cumulative

SEptember October Jan. - Oct.
" National networks $2,560,857 $4,527,002 $33,830,105
Regional networks N 57,948 95,960 546,796

National spot business

Local broadeast advertising 1,

718,903 1,251,014
175,715 1,50@04

11,009,653
13,092,452

Total,‘ : $4,

576,223 $7,377,084

858,479,006

per cent}above the same period of

last-year, while local broadcast ad-,

vertising’ showed an increase -of
T per cent.

iThe local increase over October -

1933, though'small, is all the more
encouraging in that this constitutes

the first month in which the cur-
“rent volume has exceeded that of.

last vear. Local broadcast adver-
tising in July was, 20.4 per cent
less than in 1933, 13.9 per cent
less in August, and only in Sep-
tember did it rise to a level com-
parable to- the preceding year. .
If the present trend is main-
tained for’ the remaindér of the
veéar, which is -highly probable,

broadcast advertising volume- dur- -

ing 1934 should exceed that of the
preceding year by approximately
15 per cent. This would mean a
volume of about $65,000,000 in all,
and ‘would still be somewhat be-
low the previous peak period of
the industry. -

Compared. with the 28.5 " per
cent increase in radie broadecast
advertising as against October of
last year. hational magazine ad-
vertising showed a Tise of 125
per cen{ and newspaper volume of
2.7 per cent. National farm paper
advertising remained relatively
unchanged. The trend in all
media, however, has been a grad-

ual upward one in recent months.

Page 10

is difficult to say. A similar trend
is béginning te evidence itself in
the 5Ioca1 field where live talent
programs accounted -for -33.9 per
cent| greater advertising volume

during October than in the same

month of 1933.
Electrical transcription volume

has [remained comparatively un--

changed. Local announcement vol-
ume | is about equal to the same
periqd of last year, whilé national
spot| announcement volume de-
clined 17.2 per cent,

'% Automotive Trends BN

A NUMBi}R of interesting changes
have| occdrred as compared with
October 1933, as far as the spon-
sorship of radio adwertising: is con-
cerngd.. National network.automo-
tive |advertising has practically
doubled, while national spot and
localiadvertising in this field have
decrensed 45.4 per cent and 36.4
per - | cent, . respectively. © Local
gasoline and .accessory advertis-
ing has increased 33.3 per cent
over : the same month of last
vear) { National network and na-
tional spot drug advertising each

“increased ‘more than 60 per cent,

while local advertising of this

type has decreased by one-fifth.
Marked "increases also have oec-

curréd in the. network and local

cosmetic advertising. This seems

e

$3 a year.

FISHING FOR FALLS—When the
Carborundum Co., Niagara Falls,

N. Y. (abrasives) brings the thun-
dering roar of Niagara Ialls into

the nation's loudspeakers on its
10-10:30 program Baturday mights
over a CBS network, the sound is
genuine. Here's how CBS engi-
neers capture the roaring of the
falls, with the aid of a microphone
on a logi pole.

to be due to localized manufactur-
ers and is a trend to be watched
with interest.

Network and national spot food
advertising increased by approxi-
mately one-quarter as compared
with October, 1933. Other impor-
tant increases included local cloth-
ing 31.5 per cent; -natignal :spot
beverage advertising 68.8 per cent
and local beverage advertising
practically doubled; network
household equipment advertising
doubled; network tobacco adver-

tising more than  doubled | and

national spot volume quadrupled;
a general increase in radio set ad-
vertising. o !
Gains in Retail Field |
DEPARTMENT STORE advertis-
ing was 19.1 per cent greater than
in October, 1933, and :10.0 per cent

" higher than in the previous month

of this year.. Total retail adver-
tising was 10.0 per cent higher
than during the same month. of

‘the preceding year.

Principal gains in ‘the retail field
occurred with regard to advertis-

ing by gasoline stations and acces- -

sory stores, clpthing and apparel

stores, drug stores, beauty parlors,,

electrical mppliance stores, furni-
ture stores, hardware stores and

radio retailers. The only declines’
. of importance were in the automo-

tive retail jand restaurant fields.

Net Opeilipg Deferred

STARTING date of Affiliated Radio
Networks, Inc., a regional chain
said to comprise some 16 -stations

~and to be keyed from WCFL, Chi-
' cago Federation of Labor station,

has again' been postponed until
about ‘Jan. 1, according -to word
received Dec. 5 from a station
which plans to join the group, The
opening has been scheduled for
Dec. 3. Simultaneously, it was re-
ported: that Jerry Akers, formerly
of WRBX, Roanoke, Va., who re-
cently became general sales man-
ager of the organization, had
resigned. .

ONLY subscribers will receive the’

1935 YEARBOOK.. _Subscribe now,

Bho

Good November Incbme
Points Network Receipts
Toéward All-time Record

INCOME from time sales will get
a new high mark for both networks
during 1934. It has.been jappar-
ent for some ‘time that Columbig
would pass its 1932 record and now
NBC, with a November income
higher than that for any previous

November, also is certain to achieve

a new record.

Though both chains report more
income during’ the last month thap
during any previous November,
neither was able to maintain the
volume of business handled during
October this year. NBC's previous
best November was in 1931, when
the income was $2,475,005; in Qc-
tober this year it was $2,776,947

(an all-time high for any one .

month), and in November $2,683.
494. This s an increase of 23%
over November - last year, and
about 814 ¢c over November, 1931,

CBS registered its previous high.
est November figure last year, with
81,277,459, and this. year the total

reached $1,679,959, or 310c better, |
In October this year the figure was

$1,752,601.

Present indications show this
year that CBS will gross about
$1,500,000 motre than in 1932, and

‘NBC ‘about. $400,000 more,

Two Automotive Firms
Staging Holiday Features

TWO AUTOMOTIVE sponsors will"

take the air over CBS at Christmas
time with ambitious commercial
programs. On Dec. 24 the Hudson
Moter. Car: Company inaugurates
a 13-week series under the title
“Kate Smith’s New Star Revue”

over about 74 stations, for a half-

hour beginning at 8:30 p.-m,; with

a repeat later for the Rocky Moun-

tain and Pacific Coast regians.
Broéoke, Bmith & French, Inc., De-
troit, handles: the account. ’

The Nash Motors Co. will offer
two haliday programs of three
hours each over 101 stations, the
first on Christmas Day and the sec:
ond on:New- Year’s Day. Both
these will be afternoon variety

_shows, originating in New York,

Chicago and  Hollywood. In the

- Christmas Day broadcast, Lionel

Barrymore will play “Serooge” 'my
Dickens’s ‘“A- Christmas Carol’
J. Walter Thompson Co., is the
agency. .

N“ew{ Car Campaign :

STATiON-BF,EAK. .and one-min-
ute announcements, transeribed, on

- 88 stations were adopted by Stude-

baker ; Corp., South’ Bend, Ind., to

introduce its 1935 line of automo- - i

biles. Both | station breaks and
announcements, nightly from Dec.
11 to 22, were of the ‘“calling all
cars” type, telling car owners to
look out for the new models. The
company alsq is using its Stude
baker Champions orchestra, with

42: CBS stations: Roche, Williams
& "Cunnyngham, .Inc., of Chicago
handles the -account. Newspape!
and magazins media are includel
in the campaign. :
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NAB Drafts Progx

Richard Himber, on 31 NBC and

Selects Colorado

WITH A YEAR of unprecedented
Mm-ity'ahead‘ both in bus!Aness and
regulatory -aspects of the industry,
TNAB  board of  directors
‘ted its campaign of action_fo*r
at a. meeting in New York

: . Without designating 'a
Z:E\{ ot'ln specific date, the board
agreed that the 13th annual con-
vention of .the organization should
be held in Colorado during J‘uly or
August, with the actual time and
ity left to the executive committee

{ three. .
mOd:ll the Important mn'gtor of
copyright, .the board decided to
leave the entire issue in the hands
‘of the special copyright committee,
designated last Sp}'mg, and headed
by Alfred J. ‘Mcboskgr, 'president
“of WOR. This committee, jointly
with Joseph S. Hostetler, promi-
nent. Cleveland attorney and NAB

the

copyright counsel, is under instrue- .

tion to negotiate with the Amer-
ican Society of Composers, Authors

& Publishers with a view to pos-

sible agreement on a “per_piece” or
smeasured service” yardstick for
payment of royalties to that com-
bination.

Audit Bureau Plans

ACTIONS of the last NAB con-
vention relating to business as-
pects of the industry were ratified
and definite- plans made to bring
them to fruition. The special com-
mittee of five named by President
J. Truman Ward, WLAC, Nash-
ville, to take steps toward creation
of a radio audit bureau to coordi-

. nate radio coverage and listener

survey data for the benefit of ad-
vertisers and agencies was pre-

- pared to meet in New York.Dec.

14 and shape its plans.

Philip G. Loucks, NAB manag-
ing director, was instructed to
make a trip throughout the coun-
try, as soon as he deems it desir-
able, to assist in the organization
of state broadcasting committees
along the lines of those established
at his instigation in New York and
Alabama. All stations in each state

- will be asked to join these state

organizations for their mutual wel-
fare. The chairman of each state
organization autoratically will be-
come a member of the NAB legis-
lative committee and will have the
function of keeping in touch with
state legislative and regulatory
matters as they .affect broadcasting
and- coordinate their activity with
the NAB. : R

It is probable ‘that Mr.  Loucks
will begin the first leg of ‘his na-
Mion-wide trip before Christmas,
covering the Lastern seaboard and
New England. Shortly after the
first of the year, it is his plan' to
swing South and ‘to be in” Miami
during the International .Radio
Conferenée in mid-January. Then
his plan is to journey to the Pa-
cifie coast. After four years, at a

¢ salary of, $10,000, the board voted
1 Mr. Loucks' an’ irfe

rease to $12,000
Per year, .

By unanimous vote, a resolu-
tion was adopted expressing the
appreciation of the industry for

. the services rendered by Henry A.
 Bellows, NAB legislative chairman,

December ‘15, 1934
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for Conv
Make Nationwide Tour; Co

who has been dé
for the last sey
so-called edueat
FCC, which gr
gressional mar
“inquire into pr
favilities be al
non-profit grou

voting his full time
eral months to the
or's case before the
bw out of the Con-
idate that the FCC
posals that specitie
ocated ‘to so-called
ps. The sense of the

as Mr, Bellows ve-
ngton that it would
> avail itself of his

hoped =0 long
mains in Wash
be in position t

A BUDGET o
which, it is es
rived from the
approved at thg
tion, was voted
is $4,000 less th
mated for the

£ $60,000 for 1935,
imated, will be de-
new scale of dues
Cincinnati conven-

an the ampount esti-

more than 193

stations ‘admitted to niembership

WIXBS, Watgrbury,
* W9XBY, Kansas City.
issue of news

matter of an ekclusive ‘press asso-
<ciation to serve| stations, the board
in the hands of
the executive committee, consisting
President | Ward,
Isaac D. Levy,
aging Director
‘mittee likewise
upon the city
1935 convention.
annual meetin
- conventions shd

left the proble

WCAU, and Man-

will decide finally
and dates for the
The ldst NAB
r agreed -that the
uld be held during
the Summer, rather than in the
n the case in the

planned to atténd the meeting to

am for Active Year
ention in Summer; Loucks to
pyright Status Discussed

n the copyright controvensy,

He awill meet with .the
copyright committee at a futuye
date, however. The current ASCA!
negotiations have no relationship
whatever with the anti-trust syit
against ASCAP now pending ‘in
the Federal District Court for the
Southern District of New York,
filed Aug. 30 by the Department
of Justives The copyright commit-
tee, the membership of which was
approved by .the board. in addition
to Chairman MeCosker, consists of
Treasurer Levy, Frank M. Russell,
NBC, Washington vice president;
Walter J. Damm, WTMJ, Milwau-
kee. and I. Z. Buckwalter, WGAL,
Lancaster, Pa. .

Also discussed in connection
with copyright were the current
campaigns of the Society of Euro-
pean Composers, Authors & Pub-
lishers' and of Associated Music
Publishers for licensing of stations
for performing rights. A source
of considerable disturbance among
stations, this issué was turned over
to Mr. Loucks, who was authorized
to publish the correspondence he
has had with officials of these or-
ganizations with &4 view to clear-
ing up the situatign.

Accounting -System

THE BOARD approved a-cost ac-
counting system for stations, in
line with the reecommendations
made at the last convention by the.
special committee, headed by H. K.
Carpenter, general manager of
WHEK, Cleveland. The same com-
mittee was continued for 1935.
With the exception of the pro-
gram committee, all other major
committees for 1935 were named
by President Ward and ratified by

inable to be present due to -

¢

the board. All board mempers,
save Leo J. Fitzpatrick, WJR,. De-
troit, who was detained by illness
in the family, and Lambdin Kay,
WSB, Atlanta, first vice president,

. attended the session.

Personnél of Committees
THE PERSONNEL of the new:
committees follows: -

Committee of Five on Audit Bureau: -
Arthur B. Church, chairman, KMBC; Wal-

. ter J. Damm, WTMJ; John Karol, CBS;:"
© Ed Kobak, NBC, and John V. L. Hogan,

W2XR., New ¥ork.

Commercial Commitfee:  Arthur B.
Church, KMBC: Edwin M. Spence, WPG; -
John’ Karel, WABC; Ed Kobak, WIZ;
Roy 1. Harlow, WAAB; John - Elmer,-

WCBM; I. R. Lounsberry, WGR: G. D.
Mastin., WNBF ; J. H. Ryan, WEPD; John
L. e H
Nath

an Lord, WAVE:; H. K. Carpenter,
WHK; John F. Patt, WGAR; ‘W. W
Gedge, WMBC; Gayle V. Grubb, WKY:
Martin B. Campbeli, WFAA; Hugh A. L.

« Halff, WOALl; H. W. Slavick, WMC; S.

E. Adcocks”WROL: E. W. Carr, WDNC;
George ¥, Isaac, WGN; D. E. Kdndrick,
WKBF;\J. O, Maland, WHO; Charles G.|
Burke, -WDAY ; Walter J. Damm, WTMJ ;7
Lester £. Cox, KGBX; G. C. Hamilton, |
KFBK;: H. J. Quillam, KOMO; Arthur J.
Kemp., KHJ; Earl J. Glade, KSL; Arthur.
F. Kales, KECA:; Ralph R. ‘Brunton,
KJBS: Paul Keston, WABC; LeRoy Mark, |
WOL; Fred Palmer, WBNS; Glenn Snyder,
WLS; J. C..Hanrahan, KSO;-S. Gordon
Persons, 'WSFA; Guy Earle, KNX; Wil-
liam S. Hedges, WEAF ; Stanley Hubbard,
KSTP, ahd C. M. Myers, Koin.

Ex-officio Members: J. Truman Ward,
president, NAB: Philip G. Loucks, man-
aging director NAB, and James W., Bald-
wan, executive officer, Code Authority for
the Radio Broadcasting Industry.

Tax Committee: E. M. Elkin, KDKA;
P. J. Hennessey, WJZ; Sydney M. Kaye,
WABC,; A. Z. Moore, WKJC: Edgar T.
Bell, WK¥Y ; Wiley P. Harris, WJDX ; Ger-
ald King, KFWB, and Birt Fisher, KOMO.

Cost Accounting Committee: H. K. Car-
penter, WHK, chairman; Walter J. Damm,
WTMJ; M R. Runyon, WABC:; H. F.
McKeon, WJZ: R. W. Hoffman; WHFC;
Lewis Allen Weiss, WJR; J. H. Ryan,
WSPD;.J. L. Kaufman, WINS, and L. Z.
Buckwalter, WGAL,

Engineering Committee: J. A. Cham-
bers, WLW, chairman; C. W. Horn, -
WEAF; E. K. Cohan, WABC; E. L. Gove,
WHK ; John E. Burrell, KIBS; J. H. De-
Witt, Jr., WSM; Frank B. Falknor,
WBBM ; Carl Myers, WGN; John E. Fet-
zer, WKZO ; Lynne C. Sineby, KSTP ; John
V. L. Hogan, W2XR, New York; Henry
Harvey, KFAB; Joseph M. Nassau, WLIT;
L. A. Benson,, WIL, Hugh McCartney,
WCCO, and Jim Middlebrooks, WAPL

4

“March of Time” Films

FOLLOWING ‘its success with the
“March of Time” broadcasts oni

' a CBS network, Time magazine

will - present: a series of monthly
motion pictures in addition to-its

-radio program. The films, using

the same name, will be 20 minutes
in length and will dramatize the
news. * A.new company, forthed to
produce the films, will have Roy

© E. Larsen, general manager of

Time, Inc., and producer of the

+radio series, as president; John

Martin, managing editor; as edi-
torial chief; Louis de Rochement,
former Fox %ovieto’ne ‘production

. official,"as technical chiéf.

: Fred Wesley o

" FRED' WESLEY,  head _ of Fred -
.Wesley, Inc., Los Angeles agency,

died at the:Seaside Hospital, Long,
Beach, Dec. 5 as a result of pneu- -
monia contracted from;a crushed

.chest received in an autemobile -ac-
cident at Long Beach, Cal;, in No-

vember. He leaves- a widow but

no children. Mr. Wesley, whose . :

full name was Fred Wesley Villeg-
cues, had been heard on practically’
all Southern California stations an-

ooy i . nouncing programs for his own
e New York Sun : * .

Sponsors.

7 pegenn

PSS

i
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NRA Approval of Uode Rate Revisions
Seen as Few Objections Are Received Goopyax, cin:

Only Five Complain Against "Run of Schedule™ Provision; man, becambe

No Protests Filed in Ban

‘d “:pemm rates,
ations werg asked

te on ballots
FJames W. Baldwin, execn
vote in favor
n was runni
one, with nearly

Approval Likely

THESE THREE major proposals,

together with a half dozen propo-
sitions of secondary impertaunce,
were adopted at the Code Author-
ity ‘'meeting held in Washington
Nov:~15 and- 16. On the combina-
tmn newspaper-radio rate and the
“run of schedule” rate bans, the
NRA has allowed until Dec. 17 for
interested parties to voice com-
plaints. If the volume and sub-
stance of the complaints are con-
strued as not sufficient to warrant

& public hearing, it is probable that_

Deputy Administrator Willianf P.
Fsarnsworth, in charge of the code,
will recommend approval by the
NERA board. :

Stations which have filed com-
plaints against the “run of sched-
ule” time sales gre KGIR. Butte,
Mont.; KROW,: Oakland, Cal,
WFA.S White Plains, N. Y.;
WJA,G. Norfolk, Neb., and WJJD,

Chicago. WJYD was opposed on-
“the Wowd that under its license

as a station operiting limited time.
it signs off at different hours each

month, and therefore is;handicap- -
. ped in allovrng» to adverthm\ spe-

cified evening ~ hours - the year
around. The proposed amendment

to the code would make it an un-’

fair practice for any station or net-

work to offer to give 8 special dis- .

count or special rate for “run. of
the <cl’~edue accounts.  Many
stati ing this rate provis-
ion -discounts ranging up to
one-third of the regular rate with
the understanding that the pro-
grams will be byoadcast at any
time*quring the broadcast dav.

Combination Rstﬁ

THE I*’ACT that no compmmt<
have vet been filed on the combi-
nation newspaper-radio rate elicited
considerable surprise. ' The pro-
posed amendment would make it
an unfair practice for any station
or network to give a special dis-
count on- radio fdcilities sold in
combination with other advertising
media. It is aimed specifically at

Page 12

o

Goodman He,ads WKRC
TIMOTHY S
cinnati  business

~ PR ~ managelf of
on Combination Rates - WKRC,  Cincin-

. L. nati, Dec. 1 suc-
spaper-owned stations wWhich  .eeding to Eugene,
w. discounts 16 S. Mittendorf
cent on their r president and
overing both new: \naper general manager,
e a d 1"ad time. who resigned Nov.
i nportant proviso, 1 to go to Cali-
has won industry  fornia. A newcomer to radio, Ml
the balloting con-  Goodman has been sales -manager
Code \\“hov ity,

~d
Mr. Goodman :

of the C h%mmon Qoated Paper Co.,
iall so-called “spe-  of Hamilton, O., and president of
ime, including those ~ the Cincinnati Corrugated Box Co.,

sts of more than  which he later sold to the Con-
covers sponsore tainer Corporation of America. In
s; and other special  addition te his duties at WKRC,
the proposal is  Mr, Goodman i hutnupwsxdcnt
count, rebate, ye- of the Weir-Kilby Corp., .of Cin-
sion q.zoted an the cinnati, and a director of the 0h}0
ard shall be in acmrd Casualty Insurance Co., of Hamil-
‘mdau‘ units o 1 ton. He is married and has one
t ROTL

t NAB convention.” The ballot-
ting on this proposal closed Dec.

H \u Baldwin will place the vote .Blll‘f \IC‘[UI‘EFIC Named
propasal before Deputy
To Direct ABS Programs

tor Farnsworth as soon
as the results are computed. S
.o APPOINTMENT of Burt McMur-
Talent Questions . trie, program director of American
MEANWHILE, plans were pro- DBroadecasting Systﬂcm, as vice pres-
ceeding on other Code Authority | ident in charge of program opera-
‘matters, including the inquiry into gf‘On»\, was announced by GBOIR’G B.
the status of radio artists and per- Storer, ABS president, Dec. 3. He
formers and whether they should -has been program director of ABS
be provided for in the minimum , since its inception, and for four
wage 'and maximum _hour pron-l vears prior to joining the network,
‘of the coue The question- he had been commercial program

naire devised by NRA was to be director of CBS. His radio career”

sent out to all stations during thg began at WCAE, Pittsburgh, where
.« week of Dec..186. he worked in various capacities,
Repercussions also have, been and at one time was radio editor of
heard on the proposal first agi- the sztsbzn'_qht Press.
.tated by the International Brother- . _-A.new addition to the ABS sta-
nood of Electrical Engineers, which . tion line-up is WMEX, Boston,
s been®busy endeavoring to or- Which is 'plcqug up the‘ network’s
‘g nize technicians at stations, that  programs during evening hours
* the wages and hours of technical When WHDH, daytime outlet for
employes be improved. © On this the BOS‘:OU area, signs off
score, Mr, Farnsworth stated that, ‘ ' :
so far as he was aware, “there has

been no request from either side . FREE CLASSES in radio conti-

_ for a determination” as a result nuity writing and microphone tech-

+ of the hearing held last June, and nique for.men and women 17 years
it was his view that “the -labor and'over are being formed by the
“invelved wishes to get further in- New York State Department of
farmation before thex press for Edueation in Room 22, 160 W. 45th
any_determination.” © St; New York City.

STUDIO IN A HOME_In “America’s Little House,” New York, CBS

has a completely equipped studie, from which a number  of programs
emnmte. The control room is at the right, and vxsxtors gallery at left.

BROADFASTING

~ The ‘Little House
Proves a Big Help

To Paint Sponsor

CBS Studio in Model Hoyg
Brings Audience Response

“AMERICA’S® BQITTLE HOUSE"
‘at Park Avenile and.39th Street,
New York, where CBS has equippeg
a studio for household programs,
. already has given one client ma.
terial for a success story, afte
being on the air from this poin
only six weeks.

On Oct. 24, Benjamin Moore
Paint ., New York, manufactyr.
ers, mdved their broadecast, “The
Benjamin Moore Triangle Club)
into the Little House, feeding the
program to ‘a Columbia network
parallel with the hook-up pre.
viously used.. The day and hour—
. Wednesday at 11:30 a. m.—were

retained, and the program, con. .

sisting of talks by Betty Moore on
home decoration, guest speakers,
and organ music by Lew White
was unchanged.

Pamt by Moore

THE COMPANY'S paints ha
heen chosen for the Little House
by experts for the Better Homes
Committee, according to stringent

consumer standards, and approved

by the architects, thus enabling
the sponsor to tie in his radic
campaign with the fact that the
programs were being broadeast

commercial message was sent from
a Moore-pamted room into & room
that should Be Moore-painted.

i Membership' in the Triangle
Club, which Miss Moore offers her
listeners at the end of each pro-
gram entitles housewives to sea-
sonal booklets on paints and color
schemes. The offer has been the

- same for some time, but audience
response to it has mcreased mark-

dio in-the thtle House. After six
_weeks the in¢rease stood at 160%
and the trend was continuing up-
ward when these figures were com-
piled.

Community Gfoups

MEANWHILE 2,000 people a day
from a]l parts of the country con
tinue /to inspect the Little House
and| jlhe 9,000 Better Homes Con-

| United States are devoting much
< of their attention to the project.

It is to the activities of these
Toeal committees that the sponsors
attribute much of the increased i
terest in their program. Usings
limited netwark, they .received let
ters from 42 states promptly after
‘the first Little House broadeash

ny communities which

_ters from ma:
iously responded.

- had not previ

GRAHAM McNAMEE, for the last
'~ five years the Umversal Newsreel's
“talking reporter,” has signed ai-

. other two-year contract with th:
He spends 12to !t

Afilm ‘compan
hours weekly at Unjversal's st
dios on Long Island, seeing

" films three times before 83
nizing. . i

events

from the point of actual use. The °

edly in the first weeks of broad-"
casting from |the point-of-use stu-

mittées scattered, all over the’

" and they continue to receive let*

December 15, 19

TWO

i

happen

EVENT NO. 1 "

Nov. 20, 1934, WHO’s new vertical radiator goe%

into operation, adding more than 50 per cent ti()
|
|

signal strength.
|
Radio engineers assert: “Your new vertical

|
will mean an increase in signal strength at- all
I

¢ points which will be the equivalent of an increas¢

in power of more than 50 per cent”. YI;x con-
junction with modern transmitter equipment
throughout, the new vertical radiator spresads the
50,000-watt voice of WHO over greater primary
areas than ever before, at no increase in cost t
the advertiser.

EVENT NO. 2 | -

Dec. 3, 1934, KYW moves to Philadelphia, en}
abling midwest listeners east of the Mississipp
to get WHQ without interference.

* Around Chicago, Station KYW at 1020 kilo

eycles and Station WHO at 1000 kilocycles have
occasionally interfered with each other’s recep-
tion; particularly on sets not capablé “of shar
tuning. KYW’s move to Philadelphia will vastly|
improve WHO’s reception in this area. ‘

|
i
|
|

I S — .

*

,l‘ 0. Maland, Manager

%

Two events happen.

RESULT:
One of radio's

BEST BETS*

BGCOMQS

STILL BETTER

h\perlelued radio men call WHO one
of radio’s best bets” for three reason

. 1. WHO provides the advertiser with the power
riecessary to cover lowa—a b¥oad primary mar-
ket. Unlike eastern states, Iowa has not con-
centrated her-consumers into limited metropoli-

tan areas. Des. Moines, home of WHO, is Towa’s"

largest city, but it has less than 6 per cent of the

state’s population (1930 census): Iowa lis-.

teners—-and Jowa trading centers—are ‘spread
over the state. Trying to cover them with several
Smaller stations is costly and meﬁ'ecuve. One

_ station, and only one, has the poweér t¢ cover all

Iowa at once—WHO, with 50,000 - watts. -

2. WHO gives national advertisers an extensive
secondary coverage. Since WHO is one of the-
few stations on a nationally cleared chantiel, lis-
teners hundreds or even thousands of miles from
Des Moines  find' WHO delivers a better sxgnal
(am{ better prograxm) than stations nearby.

3., WHO‘consisAlentl_v “pays oui” for its adver-
tisers. Compare WHO rates with those for other

50 KW transmiuegs Convince yourself that few, -

if any media give the advertiser an opportunity
to sell such a large audience at such low cost.
You’ll notice that outstanding spo!~adverusers,
who are in position te trace’ resulta, are heavy
users of time on WHO

%

;(;ENTRAL BROADCASTING CO.

DES MOINES, IOWA

New York Detroit  Chicago® Dénver.
“Los Angeles San Franciscé Seattle

Phone 3-7147

: '\(agxonal Representatives: Free & Sleininger, Inc.

m— FU LL-TI M E
Page 13
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. philosophy.’

%The Ps \cholom t Looks at Radlo,

And Hhcm ers the lees and Dislikes of Lls_tenerg as Well
As the Various Reasons Which Lie Behind Them

How It Was Done

THEY SAT in a hall and listened
to the broadeasting of

ined speaker_

ﬁ\e men and five women, talked
over the radio, reading material
which ranged all the way from ad-
vertising matter, political speeches,
and news reports, to poetry and
Every hearer had a
little book containing several
p*mted questions, and at the end
«0f each experiment he wrote his

_answer to the mterrogaaom.

. In the book were such questions
as these: “Do you like: female an-
nouncers?” “Was ‘the voice per-
suasive 77 “How well do vou think
vou know the personality of the
speaker from his (or her) voice?"
“How attractive or pleasing w
" “Do female voices
radio .as well as

The replies revealed 'many amus-
ing and interesting facts. One was
that 95 per cent of the listeners
préferred men broadcasters. An-
gther was that people are much
more sensitive to affectation in the
voices of members of their own sex
than of the other sex. A third
was that women; much more than
men, consider the‘n:el‘.& adept in
judging perxor‘aht\'
the spoken voice.

Larynx Charm

ALTHOUGH, it has been said, 95
per cent ¢f the listeners in- this
series of tests preferred men an-
nouncers rather than women, in

more than half of the experiments
women’s voices were rated as more -

attractive than men’s. Plainly it
was not the quality of voice which
— § &

*From the Harvard Alumni Bul-
fetin, Nov. 23,

‘-Pageyli‘ ‘ . .

~;eve of Oratory, Boéten..

pas i
on the basis of ..extroverts or introverts.

THE HABITS of radio listeners are ‘armd and sometimes.

surprising.

To find the hows. as well as the whys and

wherefores. the Harvard Psvchological Laboratory is

studying the radio situation. including audience prefer-
ences. under the direction.of Prof. G. W

Dr. Hadlev Caniril.

porated in a book to be published next spring.

Allport and

Their findings. are to be incor-

PDouglas

MeGregor. a graduate student taking part in the studies.

herewith reviews some of the things that have been

learnied about those to whom broadeasting is directed,

o expre
n breadeast

mely, women an-

men, the male
is more per-
es better over the
ouncers were pre-
for poetry and
. Men were pre-

! talks, weather
ews reports, and ‘advertise-

e, and ¢
. W omen
.3 .

ief that a speaker's voice
versonality is more or
pread, and the Hartvard
:twatom decided to look into
t phase of the question. So, the
Wuo ot people described above
¥ ked to listen to speakers
er zdenmfy their height, age,
complexion, handwriting, vocation,
political allegidnce, and degree of
extroversion or introversion.

Poor Guessers’

IT WAS FOUND that, although
the auditors agreed to some extent

. the
thev were not so accurate as they

imagined themselves to be. For-
.. example,

in one experiment the
\umeLtQ were told they would hear
or of Fnc-lhh a.psychol-
gist, and a qunah\t and were
asked to determine which voice- be-
longed to which prefession. It hap-
pened that the psychologist was a
native of South Africa and had an
English accent; as a result, he was
consistently jput down as the pro-
fessor of English. The “poetic
voice” of another speaker led a
large number of listeners to rate
him. as a socialist. Announcers
who spoke in loud, “care-free”
voices were selected as extroverts
whether or not they were in reality
The lis-
teners were more in agreement
with one another, and more acci-
rate in their judgment about polit-
ical preferences and traits of per-
sonality than about physical char-
acteristics stich as height and age.

‘It is often said: that the blind
are more acute than people with
sight -in judging personality, and
the Harvard psychologists carried
on'certain tests to discover whether
or not that statement is correct.

Experiments with 40 blind people '
- showed, as a matter of fact, that

based on other, .
to

r more affected .,

- by radio.

stimates of personality,

+ significance

‘processes of theé listener.

they were less accurate in that
‘ticular than people with normal
ion. This difference may be due
he fact that the very lack of
sight limits the opportunities of
the blind to-learn about personality
and its.charactéristics. There have
been .a few notable e\gepmonaﬁ
Helen Keller, for example—and our
natural tendency s to base broad

- generalities on such exceptions be-

cause they are so striking.
As to Education

WE HEAR a lot about education
The psychologists insist
that before definite
can be weached in that matter .it
will be necessary to fihd out
whether the presentation of mate-

. rial to the ears is as satisfactory
2s presentation to the eyes; in
other words, whether a series of:
radio lectures can take the place of |

a textbook or an educational mo-
tion” picture,

Experiments on. a Iarge number

of persons—asking them questions
and studying their answers—indi-
cate, as might be expected, that
difficult material is better under-
stood and remembeled when it is
read.than when itis héard. If the
material is of no moré than aver-
age difficulty there seems to be no

methods' of presentation.
Material which has been heard or

seen before is more easily recog-

nized when the presentation ' is
auditory. People are less critical
of things heard than of things
read. They are more suggestible
when the suggestxon is spoken than
when it is written. (The radio
advertiser must be well aware of
this!) On the other hand;” when
thorough comprehension of the ma-
terial is important, visual presen-
tation is preferable. Up to a cer-
tain point it is truethat the higher
the cultural level of the listener
the greater is his; capacity to re-
=pond to auditory presentation.

Mental Processes

THE RADIO has a somewhat dull-
ing effect” on - the higher mental
He is
definitely less critieal, less analytic,
more passively receptive, when lis-
tening to the radio than when he
is face to- face with the speaker.
It was found thatvlisteners solved

.than they have falready.

-and, of course,

conclusions®

between the two.

— T ——

problems of mental anthmene
more accurately when they wey

presented by a speaker in the rogy |

than when broadcast.

The psychologists devised an j..

teresting test to discover whethe
radio or face-to-face presentatioy
is better. They ‘had the subject;
listen to two- stories at the same
{time; one was broadcast, and the
other was read by a speaker i
the room. Then the subjects wer
asked to write the story Jthey re.
membered. Far more of them Te-
membered -the story read by th
speaker who. was present, eve
though. he stood in the back of the
room and remained invisible tp }n\

caudiehce. .

What do people want  to hes

over the radio? Qmpmmgh
enough, they want to hear more
of almost evervthing. The favor.

able attitude of listeners towarg
most programs leads them to agg
for more of the same things evey

though it would be phwsically im. -

porsible for them to listen {o more
Women
like jazz songs, operas, church
musie, poetry 'md other literature,
domestic recipes
and fashion notes. Men prefer
‘business reports, talks on engineer-
ing and physics, sports, detecme
stories, -and political speeches.

What Is Average

ON THIS POINT it is as dxﬁlcun
to defme the ‘“‘average” listener
as the “normal” man. What peo-
ple like ‘to listen to depends on
personality, the mood of the .mo-
ment, and training. Except for a
very few general preferences,
everyone has his own likes and his
own “pet hates” so far as radio
is concerned.

Most people do not know what
they are going to hear when they
turn on the radio.

If 'they are alone they feel less
solitary when the radio is going
The radio, however, is not a com-
pletely satisfactory substitute for
direct participation such as one

feels at a church service, a foot-

ball game, or a vaudeville pe1f01m
ance.> The radio is more personal

than the printed page, but lgss per--

sonal than direct participation
For example, listening in a- group
to a favorite radio performer i
much more enjoyable than listen-
ing when a person is alone.

These experiments .at Harvard
by no means exhaust the psychol
ogy of radio, but they indicate
what a vast amount of material

. exists for study in the field. And .

the work already, completed will, i
is hoped, spur the interest of other
investigators' in the problems et
untouched.

Pickards In jured

SAM PICKARD, vice president of
CBS, and Mrs. chkald were seri-
cusly injured by flying glass in an
automobile accident in New York
Dec. 10. Mr. Pickard was kept in
a hospital operating room for more
than five hours during which phy-

sicians removed glass from his face |

and body. Mrs. Pickard suffered
a broken kneecap, It was said that
both probably. would remain in the
hospital for two. weeks and that
Mr. Pickard might be away from
his office p0551b1y, a month.

BRbADCASTING -" December 15, 1934
|

.They want to
_participate in a social situation -

For Instance . . .
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that will make these tasks

for them. Reach and

market in the great' Northeast (eastern and
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50,000 WATTS
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! From
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—

Daytime

rates are only one-half evening rates.
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Freedom of the Air for Broa’dé,aéters

License Renewal Every Three Years Urged Instead of Six
Months: Present Plan Called Ce‘ilaorbhlp Cloak

CALDWELL™

[—THE CONSTITUTION AND

THE STATUTE

IV\D\UT\T to ;he

under
to vou four

should be

neludes the r
course,

from A“ dudré Dece"v
fore \V:z
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¢ eivil dam-
to any form

prove

<dati

1
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aton of ovcaugsstmv

Parp:v\e of Law

t .
those who \mul
ctogave the !

T 0 Censor pro

any way, much leds'to take any aetion
iging qul\\m of speech:

2. In no power to regu-
Lute or wmml defamation by radio
;ms}

o power to regulite or control
rship” Tof programs by
fother than “the. re-
of equal treatment of van-
»r public office.
II.—_THE PRESS
TO APPRECIATE the scope of the
immunity now enjoyed by the press
requires an understanding of the
very vital distincetion besween two
‘kinds of govermmental interference
with liberty of expression: Previous
restraint and® subsequent punish-

>ment.

The typical example, historically,
of previous restraint wis the il
cense system. This ‘hat the
Star Chamber used. s what
Milton thundered against in his,
Aveopagitica, For our purposes,
the present rights of the press un-
der - this heading are; sufficiently
shown by two recent decisions of
the United States Supreme Court,
the Minnesota Gag-Law Case de-
cided in 1931 and the Milwaukee
Leader Case decided in 1921, rep-T
resenting, to my mind, respectively

s o . oo N
ithe greatest victory and the worgt
defeat of the press in recent year,

In the Minnesota case the Co
by a five-to-four vote, held invalij
a statute’ which ‘provided that 4
newspaper might be put out o
business by temporarv and perms.
nent injunction if ‘it was regularly. .
“malicious, scandalouq and de'
famatory.”

There is, “of course, a wide field
of utterances also plotected by the
First Amendment. against subs.
quent punishment, No one woulf
contend, hpwever, that the Pirg
Amendme " protects a man frop
liability civilly. or criminal -fo
defamatory utterances which he
cannot prove true.

IIL.—BROADCASTING

I SHALL W ASTE no time discus.
sing freedom of speech by radio iy
time of war. In my opinion, if the
statutes now on th.g books be given
effect, no such freedom exists, since
the President can close (lown any |
station for any reason. He can |-
also do this on proclamation of g
national emergency. I shall resigt
the temptation to speculate as g
what this means. -

In time of peace—or of non
emergency—the situation .is bad
enough. We have seen. that a
newspaper may not,be suppressed
for publishing . defamation of pub-
lic men, no matter how scandalous
or how 1egula11v continued. Yeta
broadcasting station can be put out

(Continued on page 45)

By MARTIN CODEL
IT MAY TAKE an

IT war .to
impress upon Americans t’z e dan-
.geryof what O. W. Riegel calls

o '1 w‘aments.‘

-adition of freedom

“of e n. Mz. Riegel, director

pof journalism at '\Va\‘"'nQ&n & Lee
wavehltv. in his new book Mobi-
lizing for Chaos: The Story of the
Propagande

sity Pre

, makes a thorough case
ed guarding of press
bot% mass broadeast-

the\' may not fall into
would utilize them for
muc?v nationalistic ends.
s alveady happened abroad,
ith devastating effects, \\Hch
r. Riegel points out. One-of the
rst moves of the Nagzis, upon as-
suming power in Germany, was to

ze” the operation of the radio
moblhzmv the
With2a -few em,eptions
wropean nations and most other
nations utiiize their
their press, to mobilize and ni:
tain_their people for Mationalis
caufes.  Radio-lends itself admir-
ably ‘to “Kulturpolitik,”
strategy of cultured propaganda.

3 Danger Lurks

IT WORKS both ways, of course.
There are sowme influences believ-
ing that a government radio would
be preierab’e to a private radio
used pr*m-u* v for entertainment
and ad¥ ertv\mg Mr. Riegel is not
of this school, for he concludes that
“if world experience means any-
thing, it has shown that this stif-
ling of the free e\chanve of ideas
and opinions by ceneorﬁhlp ‘and
propaganda invariably leads to
war| or insurrection.”

{dominions

(iale Univer- - motherland. Throughout Europe a

radio, if not

or +the .

Aiueril‘an Radio Free from Europe’s “Kulturpolitik”

's radio has always been
an instrument of the state because
a(no sprang into being after the
i had entrenched them-
ves and it fitted admirably into
their scheme of things. In Fascist
Italy the radio is completely con-
trolled. - Britain utilizes a’ far-flung’
short wave system of broadcasting
and ubloadcawmg for the frank-
purpose of binding its colonies and
more closely to the

race for high power has been in
progress for several years, and M.
Riegel thinks it is idle to believe
that the purpose of super-power
stations is without its pri op'lgandis—
tic intent across natioral frontiers
as well as within them.

Even the leaders of non-Fascist
states find radio a valuable ally.
President Roosevelt’s “fireside
-chats” were emulated by Gaston-
Doumergue when he took over the

_premiership, in an attempt to pac-

ify troubled France after the Sta-’
vigsky scandal and the Paris riots.
When J. M. Keynes spoke to Bri-
tish d{gteners in 1931 to urge them
to spéxd- rathef thansave as a
way outf the depression, the sale
of National Savings’ Certxﬁcates
fell off from 250,000 to 170,000 in
a day. Tt was necessary to call
Sir -Josiah Stamp to the micro-
hone to point out that investing
in those certificates was one of the
few methods ofvsaving that would
noet ‘create unemployment, and
three days later the British pubhc
established a record of 450,000 in
the purchases.of cel@ﬁcates.
“Jamming” the radio waves'
against propaganda broadecasts
from abroad by the simple expedi-
ent of sending  out interfering
waves has not been very effective,
although it may be expected to be,

BROADCASTING -

according to Mr. Riegel. The Ha
bicht, broadcasts from Munich not
only helped incite but are believed

actually to have directed the recent | .
Austrian Nazi putsch. Poland has .
erected a super-power station to
offset alleged propaganda from
Moscow; Soviet Russia has for
years bean the object of bitter re-
criminations for broadcasting in
German, English, Polish and other
languages but has always main-
tained that these are intended for
national minorities resident in Rus-
sia.

Tool of Government

"“SUCH is the fate of the latest
scientific boon to mankind,” says
Mr. Riegel. “Radio is the tool of
government. It has provided nat
i lonalistic governments with exactly
the kind of direct approach to hu-
| man intelligence which " is most -
effective 'in bending populations to
‘national .cohesion. and cultiral
unity. Through broadcasting chan-
nels propaganda speeds directly
from the political fountainhead to
the listener’s ear without the in-
_termediation ofs any interpreter or
ritic, and is not subject to the
wsteadymg influence of correction
or reply. ,

Moxe of Mr. Riegel’s thought- . o
provoking volume*is devoted to,the
history of and comments on polm
scal control of the. press, chiefly -
abroad, and of the cable and wire
less ¢ pulses” that cbnvey the word
traffic of the newsa')em and press
associations, = He’ concludes that
the British and Ainerican tradition
of a free press, aside from the
domination of advertisefs an
monopoly in the ownership of news-
ppaper properties, has guaranteed
‘greater protection to the free. flov
of 1ntelligence” than dictatorships.

Decembgr 15,- 1934 }*- December 15, 1934
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An “electric eve’ is the bram. of this unique device develoy
through troublesome arecs across'the safety gap that car

+ No national radio ¢amp
is complete - without it.

THE CROSLEY RADIO
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;
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AS the holiday season aﬁ)proaches, we bid farewell
~to the vear that 1s past with thankfulness for the
detinite ‘and encouraging progress it has brought.
Such success as has fallen to our lot. we owe to the
many advertisers whom we have had the privilege

- of serving; and we take this opportunity to express

als
hope that the New Year may be for all of us a vear of
continued progress, we extend to our advertisers and

. their aggépcieé‘f and to all who may

this, our sincere wishes fof a jovous holiday season.

-

Vs dibhistoncam

WEAN Provjdenx ’

the hope that the services we hate rendered them may

1ave contributed toytheir success. With the

ance to. read

WSB At NBC
WFEFBR Balumore  NBE
WEBRC Birmingham - CBS

WAAEB Boston CBS
WNAC Boston (1‘5
wice SR ems
"WBEN Biffalo NBC
 WGAR Cleveland :\;“C
WFAA Dallas NBC -
- KLZ Denver - CBS
WJIR  Detroit . NBC -

WEBAP Fort \\'urtlg NBC

KTHS HotSprings NBC

JKPRC Houston NBC

WEFBM Indianapolis CBS

WDAF Kansas City . NBC .
KFI Los Angeles  NBC

KECA Los Angeles  NBC

WHAS Louisville T CBS
_WIOD Miami ~NBC
WTM \ilwaukée NBC .

WSL\I ANasiwille . . NBC

WSMB New Orleans ' NBC
WMCANew York. - ABS.
WTAR Nt)‘rf’()ik . NBC

KGW  Portland NRBC

Portland * NBC

:S('.: LOUIS :

ki, o
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Retail Association Head
Testing Radie for Store

N

By HERBERT C. RICE
Production Manager, WGR-WKBW
Buffalo, N. Y.

need and
trend  to-
will do the
get radio adver-
i are thor-
tio medium,
ctensivg program
departm

ent

of
v

The ve-
A

o over-
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. 0
depa

advertised.

The | ING MAGAZINE.

WESTERNERS-

Nightfime and daytime—the oulstanding commercial
value of both have been pg‘ovéed on WLS time and
again. That's why so many WLS advertisers renew!
A few ‘cho\icegeriods—evenik'fg and daytime —are
open for-sponsorship. Let us ?ef you about them!

i
1

[

.

Ty
H w |

THE PRAIRIE FARMER
1230 WASHINGTON BLVD.

BURRIDGE D. BUTLER, President « »
NEW YORK OFFICE:

'

BIC PROCRAMS AT LITTLE COST
How “Five Minute Mystery Flashes” Carry Weight
Of a Long Show Without a Heavy Expense

-up ‘the remain

e of the

In brief, the program takes
four minutes to develop a full-
Hedged dramatic mystery that

¢loses with a bang on the c¢limax
of a solution. Opening and clos-
ing commercial statements divide
ng minute.  Spon-
sored by Yates-Lehigh Coal Co.,
an account of the Addison Vars,
Ine., agency. we opened two months
agy at three times a week, 10:30
p.m. Now the contract has been
renewed for six months, jumping
the program te five times a week
in the same spot, and the sponsor
has taken an option on the show
for another full year.

Ay idea was to meet the demand
of a good radio prespect for a pro-
gram that was sufficiently. detailed
in arrangement to earry the weight
of a long show, yet packed into
five minutes at a reasonable cost.

During the "Western Nights" program on Monday
evening, November 26th,~WLS listeners: weré in-
vifed to write for a photograph of the WLS
Westerners, together with"a'sample of the product
To date 35,259 requests
received as a result of this one announcement.

Not many months back the story of another WLS
response was told in the columns of BROADCAST- "
~On that occasiod. three day-
time - announcements drew 53,000 fequésh for a
WLS photograph. : :

ve been

50,000 WATTS

'

STATION

CHICAGO, ILLINOIS

GLENN SNYDER, Manager
Graham A. Robertson, 250 Park Ave.

"

an

4 the sponsor.

BROADCASTING * “Decemb

" program of this type is to be lib-

The hard nut to crack was g
get this result with a program thy
was swift without being u‘mfusiné
that -was flexible in cast and hap |
dling to preserve fresh interey |
and vet presented all elements
the human, understandable dran,
demanded by a scphisticated rag;
audience. -

“Five Minute Mystery Flashes
opens swiftly with..a WBS tyay.
scription of a shuddery musj
theme. After this kick-off come
the first commercial. These state
ments are kept clear of complexity
and give in simple terms a straigh;
sales hook-up with the produet,

How It Is Handled -

FOR EXAMPLE: “It is no mys
tery why Yates-Lehigh coal rate
highest in heat economy. It bhurm:
cleanly, ete.”  The terseness and
simplicity  of" this announcement
nails down the product but avoids
defleeting the aim of the show.

A narrator opens the story. 0s
tensibly the plot is taken from the
pages of a personal diary kept by
the central character, “Detective
Inspector Gilbert Keys of Scotland
Yard.” Each case iz numbereg,
such as.“Case 128 from Inspeetor!
Keys! Diarvy.” - - i

In curt, tabloid fashion the nar|
rator builds up the mystery, out
lines the crime,.and sets the stage
The dialogue opens without paus|
as Inspector Keys enters the cas|
and goes into action.

Continuity is kept at staccats
pace, but care'is taken togdutlin
the characters sharply. The resul:’
is a complete story that is keptin
active suspense to the last second,
with a victorious conclusion wher
Inspector
mystery. .

On this climax comes a burst
futioso musief from’ another WBS
transcrip\giop{ followed by the ¢
ing comnrercial statement. T
again is keyed to the tone of dire

.and earnest. simpliéity."

[y

Need of Short Programs
THE SUCCESS of the program

' gave sudden and wholesale support

to my feeling that radio gréa@ly
needs short’programs, packed with

~action and giving: full ‘entertain-

ment value. A flood of favorable
comment has been received on the |

cutstanding . elements’ of breviy .

coupled with enjoyment. o
As an illustration of the job such |
a program can do, I found that'

“Five Minute Mystery Flashes":

won and held complete cooperation:;
with agency and sponsor. The!
program mnever has been mauled |
about. We got away to a clean

_start and have kept a tranquil

course throughout,” I

While it is not generally co- |
ceded, I feel that the radio station |
has a happier account when 'ghe‘
program not only:does a good job
of selling, but above all fascinate
Our Yates-Lehigh
executives leave bridge tables and
switch evening engagéments %
make sure they hear the program.

An important consideration of 2

<eral towards the script writer in
number and variety of players
Unless frequent, :almost constant
¢hanges are made in the type-of |
.casts, the effect ig that of repeat-
ing the same old story. The cor-
rect aim is renewed freshness,

‘vigor, and surprise in.each of the |

plays. N T

¥

Keyvs cracks open the|

] .
;‘3'[ 1_55\1934? Decem

|
%

379,000
NEW ENGLAND
AERIALS
ARE HIS

LARIAT

LT * 3 l i 7
|

Ask anyone living in the \VTIC
Communities who New Eng-
land’s No. [ Cowbory is, andi the
“Marc Wil-
liams.” A native of Texas, Wil-

answer always is

1

liams has a seemingly endless list
of cowboy songs, and ro ndsf up
fan mail By the corral-fulf. }He
typifies the wealth of talent a\‘iail-
able at Station WTIC. 1
l‘

.

!
’ |
-

ber 15, 1934 + BROADCASTING

WA americantadiohistoncom. v Gl i

The Nation’s Leading Test Market
According to a recent Sales Management survey-con- -
ducted by the Ross Federal Service among-129 leading
agencies and advertisers, Hartford—the rcapital of
the WTIC Communities—is the first and most typical

Amertican test market. Consider ithe buying power
represented by these facts: 1iout of 3 paid an income
tax this vear. Compared to last year, bank deposits are
up 199 ; department store sales 18% car -loadings
29¢, and new car sales 35%. . ) -
And—Station WTIC offers the one way to reach this
1,500,000 population market at small cost. A few
choice -hours are now available. Full particulars on
request. . o

/
/

NEW YORK OFFICE: 220 East 42nd St., J. J. Weed, Manager
CHICAGO OFFICE: 203 No. Wabash Avente, C. ‘C. Weed, Manager

STATION WTIC, HARTFORD, CONN.

50,000 WATTS

Owned by the Travelers Broadcasting Service Corporation
THE WTIC COMMUNITIES
A prosperous population in & compact market

Facts for Drug and Cosmietic Advertisers

.

Potential WTIC Primary Audience:.........i.c.eeeveinesonnns 1,580,367
Drug Stores, Number ......eec.vevvevuns 863
Volume of Business......... $25,929,000
Department Stores, Number.............. . 59

Operated Daily
7:00 A.M. to 12:00 Midnight

Sundays 9:30 A.M. to Midnight * NBC-WEAF Networks

Member New England and - j

Page 21
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By EDNEY RIDGE
General Manager
WBIG. hreenwhom. ) C.

he past
is one to
especially
3 agfects
srators, and, radio
pgu owners as

ost Otfice De-
i manage-

e

ng the fiscal
34, than all
hown vprior to
dio and the mail
: 1ela ed, and doubtless
a measure responsible
for the increased business of the
Postal~ Department—millions of
fan letters, for one thing, and all

carried first-class.

AN OPPORTUNITY FOR MR: FARLEY

Merchandising by Radio Urgec! to Get New Business
| and Customers for Post Qffice Depértment

made a  _all new

Mm o rev
eges, no special rates, and d\k\ for
nong, but radioj could be used by
the Post Office Department to great
advantage in merchandising and
building good will, like any other
gréat public serv
greater profits and greater
ue for the American people.

LQLHL pestmasters and radio sta-
tiong could cooperate and keep the
public advised of changes in mail
schedules, otfice hours, hollda\\ and

ser

public. A real merchandising job
mméi be_done by continually radio-
casting the postal rates onoall
classes, of mail, and economies
~hown to many business firms, by
kee pmw ¢ontinually before them
the ;‘&\*antave of the fast train and
air ﬁenue~ :the special delivery;
how to save by using pre- —cancelled
~tautp , and the savings to be made

e'\e~ no special privil-

ice organization.,

regulations affecting the -

on envelopes already stamped.
And how the ever-indreasing
number of stamp. collevtors would
enjov- a short talk giving a des(np-
tien of new issues of stamps!
The” postal savings department
has been well advertised b\ word
of mouth, but parcel posﬁ, rural
free delivery, and many other serv-
jces of the government's greatgrt
service organization, are still not
fully understood and appreciated,
By -millions. The Fost Office De-

‘partment is really too modest. It

should tell the people how good it
is—how it is doing a big job, yvet
can do more, and do it well.

What better medium. could Post-
master General James A.:Farley
<elect than radio, to. tell the world?
A few words over the air to “mail
carlv’™ would be worth a hundred
<igns tacked in the post office. Mr.
Farley is familiar with radio; he
has used it to great advantage, and
by taking a tip from the *“Chief,”
he can have his fireside chats with
his thousands of employes in the
postal service, ‘and his customers
could listen in! Wouldn't that
create confidence?

Col. Brown €Claims |
Zoning Is Obsolete |

Says Plan Should Be Discardeil
To Give West Better Service |
|

SERTING |
tlnt the Davis
equalizatioy
amendment goy.
erning the dis
tribution of
broadcasting fa.
cilities among the
-radio zones and
states “has com-
. pletely exhauste]
ol. Brown. its usefulness, |
Chairman Thad H. Brown of

Vice
the Broadcast Division of the FCC
advocated elimination of that re
strictive provision of law in an in.

terview broadeast Dee. 7 over a na.
tion-wide NBC-WEATF network. He
was interviewed by Martin Codel,
publisher of BROADCASTING,, in the
sixth of a series with members of
the FCC, which began last summer,

of the Davis

i
B

original purpose
amendment, which became effective
in 1928, was to prevent the concen-
tration of al] broadcast stations in
the thickly populated areas. De.
claring that this had been accom-
plished, he stated that there now
are manifest needs for more facil'
ities in the sparsely settled sections
| of the West which cannot be sup-
. ' . : . plied because of the present law.
WWJ was the first radio BEN ) ' .:’] The Sparse p\\egt

station .in the world to

broadcast regular daily pro- THE A’\IEND\IF\IT he  added,
grams, starting in August, . . | . i seeks to provide for equality of
1920, B . .- broadcast service'in the states with.

. . . - out taking the factor of area into" !
account, leaving the ‘“‘magnificent
distances” of the West to disad
vantage. Moreover, he pointed out
that the population factor specified

“in the amendment works to the dis-
advantage of the sparsely settled
We's-% and~in favor of the thickly
popttlated Eastern. center.

“The Commission,” he declared,

“js thoroughly intent upon assur-
ing to all the people of the United
States adequate, satisfactory and
enjoyable broadcast’ service. We
want to.plan for all our people
whether in the East or West, North

~ or. South, not only to have con-

) SIStentlv fine broadcast programs
on the air, but to be able to receive
them in thé home as clearly and as
perfectly as the present develop- |
ment of the art allows.” :

Internal Cleansing,

‘RESPONDING to questions by Mr.
Qodel,” Col. Brown discounted re-
ports of any sweéping reallocations.”
He said: he had not been able to de-
tect any widespread sentiment for
government ownership or operation
of broadcasting, and that talk of
administration censorship of radio
is “sheer bunk.” As to radio ad-
vertising, he asserted that in hi§
opinion commercial credits “slowly
but steadily” .are becoming less of-
fensive, and that the industry ap-
pears to be “cleaning itself up.”

Discussing ' the current clear
channel survey, Col. Brown saidits ) -
purpose is to determine whether
the rural listeners are getting ade: | |
quate service from- clear channe

The Comumission, he ex-

I
|
Col. Brown pointed out.that the {

Sylvania
Type 212-D

| covers* :DETROIT MARKET BEST

There are several reasons why- WW]' 2—1It is owned and operated by The Detroit
the preferred radio station among|listeners ~ News, the HOME newspaper; 3—In addi-
of the great Detroit market, of 1 800,0‘00;, tion to l.ts NBC af;iliation, it has created
I—WW] was the first-radio station in the. and consistently broadcasts more programs

of merit and distinction than any other
—world to broadcast regular dally P ograms; station in Mlchlgan. ' )

A Few of tbe Current Advertisers Who Employ wwJ

J. L. HUDSON DEPARTMENT STORE
D. J. HEALY DEPARTMENT STORE
LANE BRYANT
INDUSTRIAL MORRIS PLAN BANK
HAMMOND STANDISH PACKING CO.
COMMONWEALEH-COMMERCIAL - |

STATE BANK - i

that, these tubes are deﬁmtely superior to other tubes.

Prove.to yourself the economy resulting.from the extra.

long service life of Sylvania Graphite Anode types,by . -

specifying the purchase of Sylvama tubes in your next . o
. tube order. N
-duce, GRAPHITE ANODE tubes. [There is no doubt  The type 212-D ‘has gone over big! The letter above
in the mind of the keen, up to the inute broiadcaster tells the story. Can we say ‘more?

HYGRADE SYLVANIA CORPORATION

Sylvama Graphite Anode tubes are|taking the country
by storm. Broadcasters eveg&v{iler praise these tubes
for their stability and long setvic life.

The engineersat Hygrade Sylvamac*)rporatlon s Clifton
BULOVA | ¥ .
WOLFE'S HEAD OIL | plant devetoped, and were the first to successfully p
CENTRAL SHOE " -
DETROIT CREAMERY
FRUIT DISPATCH CO.
GENERAL BAKING

SUN OiL
! O. : stations.

WHITE STAFé REH\I\G CO.
NISLEYVSHOE CO.
P X
RIVAL DOG FOODS

EN
SEARS-ROEBUCK
SHELL OIL

Natwonal Representatwes plained, is anxious to-know, ia tht Hygra de Lamps LECTRON ICS DEPARTMENT - ! Sy’vanla Tubes ‘
) light of scientific progress, Whether P . | 10 NEW JERSEY S © 1934, H5.C.|
GREIG BLAIR & SPIGHT INC. New York, Clncagu, San Francisco, Los Angeles clear channels still provide the best o : . CLIFTC N, 4 9. S
. method of assuring the best service FAcromzs: SALEM, MASS. EMPORIUM, PA. ST. MARYS, PA. . CLIFTON, N.J.’

— _ to all. Salem, Mass. ‘D,||¢,;T¢,n; Pi{ubuygh, Pa.  .LosAngeles, Cal.
" BROADCASTING + December 15, 1934

regon

. WAREHOUSE STOCKS IN:  Portland, O Adlanta, Géorgia - Denver, Col. "+ Chicago, i, Philadelphia, Pa.
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Class Allocations

Advocated in Brief

. . .
By Religious Body
Paulist Fathers Are Opposed
To Clear Channels Grant

g
block of fre-

Ian gious stations is
ther John B. Harney.
the Paulist Fathers of
ing WLWL, New

1 the- inquiry con-
i into proposals for class al-
by

loe Congress.  Father
Harr did not appear during .the
hea held from Oct. 1 to Nov,

12 to support such legislation, de-
spite the fact that he was largely

iL‘onf.>:r§ass for the instigatien of the
mvestigation.
In addition to, supporting class-
allocations, the brief attacks- the
two major networks, NBC and CBS
as being “monopolistic.” Also at-
tacked is the existing radio techni-
cal structure, under which clear
channels are set aside for the ex-
clusive evening use of high-power:
- stations, and designed to serve
rurd®and remote listeners. WLWL
is seeking an assignment on one
of the present clear channels to
enable it to operate full time, as
against its present limited time-
sharing operation with- WPG, At-
fantic City, onj 1100 ke. Father
Harney contends that clear chan-

d non-profit -

responsible at the last sessfon of

Drip% Succeeds Mulleu

w. E ILL" r
DRIPS, associate
> editor  off - Wal-

laces”" Fazmer,
Pes Moines farm .
publication, has
been  apvointed
director of agri-
culture of NBC,
succeeding Frank
E. Mullen, recent-
Iv promoted with-
in the RCA or-

Mr. Drips’
ganization as director of informa-
tion, of the parent company. A
veteran in agriculture, Mr. Drips

s has been active in the farm paper

field For many years.
heard at intervals as guest an-
nouncer during farm features pre-
sented over NBC and in the Farm
and Home Hour.

nels are unnecessary and that far
better public service could be per-
formed throuzh duplicate assign-

Nents. o :
f'l Blames the FRC-

MUCH of the brief is devoted to
the plight of the Paulist station.
It blames the former Radio Com-
mission for the station’s status,
declaring that it had been “impov-
erished, and- all but brought *to
deaths door by the Commission’s
deliberate curtailment of its broad:
casting time to the starvation al-
. lowance of only 15%> hours a
week.” : RS
“In the event that Congress leg-
islates to give human welfare
agencies a decént chance to, use
radio, it is most tikely that various

" FOR

-228 A power tube and
generators and pumps.

conditions. R )

L

Box 254, ¢

WesterﬁfEléetric 1 K. .
106 B Transmitter | |

A well known Radio Station. which recently has
- bgen granted a permit to operate at a high power,

. will sell its present Western Electric 1:kw. 106 B
: transmitter which cost in excess of $20,000.

The transmitter is in_perfect operating condition
and--complete with Western Electric. Crystal con-
trol, all tubes including spare Western Electric®

Designed {o operate from DC éupply, sbut can ‘be
modified for AC operation. and can be operated
on any power from 100 watts to 1 kw.

. The tmnsiﬁitter is on the. 'a’jr‘ever); py and can.
be inspected and checked undex actud

_Cm'requndendg is invited from anyoné interested
in securing this equipment at-a bargain price.

Bltgdéastipg :

SALE

duplicate s t of motor

operating’

s

He has been™

Pace 24 . <

groups, of which no one by itself
alone could build and maintain a
radio station, will unite for the
purpose,” the brief continues.
TFather Harney concludes by advis-
ing the Commission: ‘“Speak then
and act.) Deal as gently as you can
with the radio structure, and with
its mighty men. Spare them if

vou can, but at any and all costs,

safeguard egectively the rights, the

liberties, and interests and the tiue
: A : !

welfare of the American people.”

Views of Educator

AMONG other briefs filed with the
FCC in the so-called educational
case were those of the NAB, which
was abstracted in the Dec. 1 issue
of BROADCASTING; the Chicago Civie
Broadcast Bureau, headed by Har-
ris K. Randall, which advocates
class allocations; the Chicago Fed-
eration of Labor, seeking a. clear
channel for WCFL, Chicago, and
the Peoples - Fulpit Association,
headed by Judge J. ¥. Rutherford,
which opposes the religious broad-
casting pursuits of the netwprks,
and asks for“equal opportunity”
for their own denominations.

The National Committee on Edu-
cation by Radio, headed by Joy
Elmer Morgan, which led the pro-
ponents for class legislations at the
hearings before the FCC, did not
file a brief for reasons-undivulged.
Although this organization_has dis-
claimed any desire ‘to press for
government ownership of : broad-
casting, Tracy F. Tyler, executive
secretary, in an address Nov. 30
before the National Council of
Teachers of English, in Washing-
ton, attested his support of a “gav-
crnment network.” o

Comments On TVA Brief:

‘ IN ALLUDING to.the propgsi 1

made before the FCC in behalf bf
the Tennesseé Valley Authority for
'such a government network, which
subsequently was expunged from~
the record by order of the TVA it-
* self, he said: ENDNE Y
“The original proposal made to the
FCC by the Tennessee Valley Al-
thority offers a possible’ solution to
some of the difficulties faced by Amer-
ican broadeasting. However, the TVA.
proposal that the federal government
build and provide the mechanieal
operation for a|noncommexgial chain
of stations did ‘not meet the approval
of ‘the interests ¢ontrolling gommereial
.broadeasting in ithis country.
pears that these interests succeeded
in misrepresenting the proposal. to
such an extent that it was later with-
drawn and replaced by a somewhat
modified statement. -
“The .President of the United States
is convinced that the Tennessee Val:

ley Authority will serve as a yard- ’

It ap-.

stick- in the public utility field. A

federal and state chain of broadcast-
ing stations might not only prove a
valuable supplement to the existent
commercial chains but also ‘provide a
similar yardstick in protecting the in-
terests of the public in this new and
- *powerful medium of mass communica-
‘tion. Probably:the programs of this
federal-state chain should be ‘con-
trolled by the leducational;  cultural,

and civie groups in the varlous locali-

ties and states jn_which the_ individ-
ual stations wonld be located.” It is
conceivable thati the creation of such
A chain might well be the next step
“in the estnblish&ent of a sound radio
broadcasting system in the United
States.” | - -
T

ADOLFQ R. AVILES, radio com-
ientator for the Buenos Aires El
Diario, arrived|in Hollywood early
_in. Decembex_for a three-weeks’
. stay. e'\ : : }

. - l e
BROADCASTING

it to Dayton.

_conjunction with

“the station for the present.”

Gov. Cox ObtaingT'

Control of WIOD|

Conditional.Sale at Estimate
$200,000 Supplants Legg

CONTROL of WIOD, Miami, Fla,
has been procured by the newspa.
per interests of James M. Cox, for. |
mer governor of Ohio and 19
Democratic presidential nomine,
wnder a conditional sales agre.
‘ment -understood to involve sap
proximately $200,000. The condi.
tional shles agreement supplant
a leasehold of the station arranged
in September, but the control of
the station passes immediately
upon approval by the FCC frop
Jesse Jay, president of the Isle of
Dreams Broadcasting Corp., to the
Metropolis Publishing Co., which
publishes the Miami Daily News,
in which Gov. Cox holds controlling
interest. :

Gov. Cox’ other newspaper, the |

Dayton. (0.) -Daily News, lag
September purchased WLBW, Erie,
Pa.,’ for approximately
and has obtained authority to moye
Expected to begh
operation about Jan. 15, the station
has asked for a'change in call let-
ters to WHIO. It will Become s
basic outlet of the NBC-WEAF
network. It-operates on the 1260
ke.’ channel: with 1,000 watts, and
has been a CBS outlet at Erie. The.

“actual licensee of the station is the

Miami Valley Broadcasting' Corp,
of which James M. .Cox, Jr, i
president. ~ In addition to the
Messrs, Cox, other executives of
the station ‘include
Steiner, Dayton- realtor, who was

active in arranging the station pur- 1

chase, as director, J.” L~ Reinsch,
commercial manager, and Robert H.
’};ingle, chief engineer. .

v Short-Wave Station

IN ADDITION. to WIOD, which
Gperates on 1300 ke., with 1,000
watts, the Cox interests -also get
control of the short-wave broad-
casting station- W4XB, operated in
WIOD. The
équipment includes two 5,000-watt
transmitters. . C

Mr. Jay, well-krown broadcaster
and - sportsman, who . relinquishes
control. of WIOD under the trans-
action, will remain as mana‘ge;s t:i
tion policies, however, will be gov-
erned by the new board of direc:
tors. The conditional sales agree

$75,000 |

Ernest. K |

ment, it is understood, may be‘ex- |

ercised at any time during-the two-’
year periqg; The agreement was
consummated on Nov. 27 in Mi

ami, subject to FCC approval be. '

tween Messts, Cox and Jay. Hor

-ace L. Lohnes was present as cout-

sel for the Cox interests.

Cisler Leaves WSGN
STEVE CISLER resigned as ger
eral manager of WSGN, Birming
ham; Ala., Dec. 8 and ‘will assume
charge of development of a halt
dozen Southerh stations to be oper-
ated from a.central office. Al
nouncement of the stations com
cerned’ will be made at a subst
quent ~date, Mr. Cisler asserted,
but it is understood that two o
them will be. WIBY, Gadsden and
WRNA, Sheffield, Ala.

+ December 15, 1934
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A PROGRAM FOR EVERYBODY |

-6:30= 730 EVERY MORNING C.ST:.. WITH PLENTY
_ORZIP AND TANG/ DON'T MISS IT XMAS MoRul Gl
EX

1 RISE AND SHINE 1S OPEN FOR, SPONSORSHIP. \gxem
RUN -

EPTIONALLY LOW RATES FOR GROUP ANN
MENTS . WRITE FOR DETAILS:

'mbrog PARADE
CELEBRATES WSMS

WHEN WM SALUTES ATOWN THINGS HAPPEN
CAGTOQN SHOWS A MOTOR PARADE, TWENTY CARS
STRONG, THAT CARRIED A MINIATURE W5M
TOWER, W(TH PLENTY OF SIGNS AND ERCITEMENT,
“TAROUGH THE BUSINESS STREETS OF SPRINGFIELD, OWIO
ONTHE EVE OF WSM'S SALUTE TO THAT CiTY. RESWT?
MORE . LISTEMERS FOR THE PROGRAM-MORE RESULTS
FOR THE SPOMSOR! YOU QUGHT TO
KNow MORE ABOUT WSAM!

proceeded to turn Over

. . . -
- NEW PROGRAM BUILDS
- Influentiak AUDIENCE .
. On September 1,/1934, a sales promotion man _pulled
his hand.out of his bag of tricks, discovered that a large, .
‘important, influential ‘market was being neglected—and . |7
e 30 minutes each week of WSM s
time and talent to establish America’s first Radio’
Teachers’ College. Discussions are held on health and
academic subjects, speakers of national note presented
from the WSM studio. Result—100,000 Teachers, one
“ of the most influential groups in the W5M listening area,
have now formed the habit of tuning WSM in regularly
for both entertainment and jnstruction.

(500D

Ds

Luc
.

~ coupanoGrAM !

WSM RINGS UP ANOTHER. RECORD. (05, 113+
| REQUESTS FOR SAMPLES FoLLow SERIES OF PRO~

SMES. (NAME ON REQUEST) »
Ll - S

" GRAMS.OVER WS M. ADVERTISER, -HIGHLY PLEASED
WITH EXTEMDED DISTRIBUTION AND INCREASING-.

«

“ A new factor in il;ne mc}:ement
of merchandises . e

N . i -3,000 Field Men in 21 states
s 50,000 Watts] 00 ild Mon . 1
. P T ) . . i ; ) i . N o . ’ '
Owned."and Operated .by lT.HE NAT|Q;NAL LIFE & ACCIDENT ‘LNS!JRAN('T’E' ~CQM-PANY' !NC'.' "A\IAS _,\”LL
) : . .

BROADCASTING

E, TENN.
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fain,—\epirin Series
011 \ex en biatmns

\\'(
account  was

MeCord Co.,

vided
WGAR,

oug T‘ne

w7

CEYE Qe s % with mer-
D:p  Store uses 204 - J. Ralph
re in 9 manfﬁs‘;’ Cincinnati, mer-

d rux Cal-Aspirin.

1 store meeN are

immediately.
s, one of Richmond's

P ent stores, is a consist-
er JI WRYVA, and théy used 204~
on WRVA during the first

of this vear. Including

eve vthing from tvashing-machines to :
meruhandise had
fy the expansion.
lared to be an

= o\ Smoked Ghzsses drama success.
3 ; . . R D Be WLW.
(2= on WRVA - ’ on Becker of W
Sy, [T IS significant that the  \rps A\DELAIDE B. WHITNEY,
55 Virginia hl.ecz_rzc & Power gy Lfé of George A. Whitney, or-
SN CJ“ bsing hﬁg;‘hh&i” ¢ *director, Hanovy-Go-Lucky
. o ‘,‘F*“Y Better Light— ‘Hour, KFRL San Francisco, was
Better Sight programs on WRV A, and an automobile accident

killed in
on no other station, slthough there are

4 other stations in their operating ter-
’1t&)"\

Besides her hw\‘wand. sur-
g are two children, Patti and
(uoxcre R. Whitney. -

- This survey is a- knockout
because, it tells facts!
SURVEYS! Good old surveys! You
know what we mean. But they cas be.
interesting, truthful and convincing, if
the investigators are ms:ructed to get
the truth, We did. We found that 84%
of 4,653 people contacted in Rlchmond R
Petersburg and Hopewell listen most to

/RVA. But more than that—we found
that WRV A was a favorite even a hunt
dredmilesfrom Richmond! Rightsmack -
in the pnmsn listening area of another
Virginia station, frinstance. 109, of

" those canvassed named WRVA first
choice, 187: named WRVA second,
23% named it third! So elp us!

Represented by Paul H. Raymer Co.

New York Chlcagc San Francisco

(LEAR CHANNEL

M“ WHERE THE SOUTH BEGINS"

N.B. C.
NETWORK
SEATTLE

A dépenda.bfe station=
- one that ‘dominates its

" ington. I

) K.TR Seattle Washing-

»Detxoxt

Getting First-hand Facts
On .West Coast Situation

“THE PACIFIC COAST represents
an entively different niarket in
radio than any other part of the
( nited States. In justice to their
clients, Eastern space buyers
should personally visit the West
Coast before attempting to place
accounts.  After gathering . first
hand information, they would then-
have an entirely different concep-
tion of the relative importance of
the Coast.
These

pertinent facts sum-
the opinion of Hubbell
Robinson, Jr.,, of the radio de-
partment of Lmng & Rubicam,
Inc., New York City, who spent
several davs in San Franeisco early
in December, while making a sur-
vey of the Pacific Coast radio sit-
uation.  He stated that he had re-
vised his entive opinion on the rela-
tive importande and povnularity of
Pacitic Coast stations, a valuable
asset in placing Eastern accounts.

Marrow Expands Campaign

MARROW MFG. Co., Los Angeles
(shampoo) will e\pand its radio

advertising durning l%a after a
very successful year, according

. Marrow, president, who
maintains his headquarters in Los
Angeles. In addition to the NBC-
Pacific coast network now being
used, v.huh will be continued du1~
ing 1935, the company also will
use tr uscllptloll\ in those terri-
tories which cannot be economieally
served by network bloadcastmg,
Mr. Marrow said. The account-is
handled by Hughes-Morton Agen-
¢y, of Los Angeles.

markets' and consxstently
produces.

— 0

Since 1922 KJR has
been a leader=~an ex-
ample for the others to
follow.

Guaranfteed time.

—_——

Highest power’m Wash- v

_—_

Fxsher s Blend Stations,
Inc., operating KOMO-

ton.

—oﬁ

« For information consult

Edward Petry & Co.;Inc.
New York . Chicago _

San Francisco

Air Dance Carnivg]

Uses Special Setup

Double. Shifts Required for
WEAF in Biscuit Program

WHEN the National Blemt Co's
program “Let’s Dance” .over a pg.
tionwide NBC-WEATF network wa;
begun Dec. 1, the studios in Ney
1011\ were! kept open. two ang 3
half hours’ later than usual, apg
most of the eastern statlou; in the
hook-up stayed on the air at leas
half an hour after their regular
closing hour. WEAF itself shut;
down wgulfulv at 1 a. m., but j;
kept on the air until 1:30° by the
new commeuml which runs thres
hours in each time zone.

A late staff of pages and studio
employes is retained for two Kours
more, as the program does not ep
until three hours of dance musi
have been fed to the Pacific Coast,
and stations there do mnot tie int
the network until 12:30 a. m, EST.

The large auditorium %‘dm
8H, is used “for the br oadcasts.’ The
stage is large enough to dccomme.
date a full symphony orchestrs,
but it has to be enlarged on Satur-

day evenings to provide space fo -

the three dance orchestras which
participate in “Let’s Dance.” A

.double shift of announcers and en.

gineers is required, sincd five hours
continuous woxk would be too much
for a single shift.
feature is that the audience is al-
lowed to enter and leave while the
program is on the air—the only
broadcast on NBC ?&hele this is
permitted.

The opening broadcast was at-
tended by many notable dancers
and dance teams, and the “in.
augural” party was held in the.new
Rainbow Room at‘the top of the
RCA building.

Beazmg out the idea that the

program is designed to provide
appropriate music for dancers
everywhere, arrangements were

made to have the inaugural broad-
cast, picked up at 'sea and in the air
for passengers in transit. A loud-
speaker .aboard the New York-Los
Angeles air express tuned in on it,
and received the music -clearly.
Travellers on the Canadian Pacific
liner Empress of Japan in mid-
Pacific heard it in time for tea-
dancing, and in the Atlantic also,
it was heard. McCann-Erickson,

Inc., is the ageney. ;

Romberg Releases Music

UNRESTRICTED use of original

music composed by Sigmund Rom-.

berg, featured artist of the Swift.

Hour . over an NBC-WEAF -net--

work, after he has had a chance
to repeat it once, has been an-
nounced by Mr. Romberg. The

. composer is a director and assist

treasurer of the American So-
cie y -of Composers,
blishers, now involved in an’
an, i-trust suit filed by the Depart-
ment of Justice. Under the Rom-
bérg plan, his Swift Hour music

’vw1ll be made available for other

radio and general professional use,
with no credit to the Swift pro-
mam required for use of the musie
Fafter the restrictions are removed.

Another unique

|

I
1.
|
|

i
|

Authors & .-

|
|

|
Western Electric 250 Watt equip- \

« ment at Station WPRO. Left: 2204 |
Folume Indicator Panel and 594 |
Amplifier. Right: 124 Transmitter |
and®714 Amplifier. ' ;

i

I

WPRO of Providence is one of many lower-powered statwns u:.mo Western

—Electru, /IZA Transmitters and 71A Amplifiers. This equipment assures’ fre-

queney />tdb1ht} and fidelity of transmission on a par with that of 50 KW
stat‘iona". ’ . » »
' Thé 124 is rated at 100 Watts. Its output can be isle,pped up by the 7;1A ¢
o 250 or 500 or 1000 Watts. All AC operated, controls, transformers and rec-
tifiers are built in. Each cabinet takes up only 25" x 36" floor space.

Ifnportant features are: no rotating machmery—lOO”’ modulation with’
minimum audio harmonic coment—radxatlon cooled’ tubes — complete shield-
ing — automatic starting — low installation and maintenance costs.

WPRO also uses Western Electric Dynamic Microphones and speech input
equipment in its studios. For full details, write lkarg}Tbar Electr»ir;“; Graybar
Bixi]ding, New York — or te_lephone Graybar’s nearest branch. .-

I3

- Western Elecfrzc

RADIO TELEPHONE BROADCAS}fING EQUIPMENT

Northern Elerlru‘ Co., Ltd.

%

_\) -

&

}'Th first group of original Rom-
/ berg numbers to be published com-

In Eanada

WASHINGTON |

. . l Distributed by GRAYBAR Electric Company

-
prises “My Mimoga,” “Like a Star { E ’ . - . . 5 ! .'
« in it e Night,” “D8vil in Disguise” l . : : : i LI l
. and “Save My Heart.” 5 ) .
. - . Mo wl S L . .
v H BROADCASTING 'December 15, 1934 J December 15, 1934 + BROADCGASTING ’ Sy Page 27'
. : s | . ’ R
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A new way

to create your own-

~ ¢
KOMO-KJR
RO .g

KWCR N
wmT e WsPDe
Koit woco WHBFe
KFASO. - WHO WwLBC wa
- WTAD y1ax ® °
©WIBLWBOW weky
) @

l ~
s VLA
wdgs - \«;-\
(Y

) keor  NSBXiro ’
R ' .

KVOO@' KUOA
KOMA @
WDAG [ ] @KFPW
. ®
KLRA @
KGKO
@

(TAT KRLD ’ .

KTAT @ KWKH-  waBc
: ®KWEA @
WACO

@

KNOW
[

e
2

T
RARWRRNY

\ KTsae

PROGRAM |,
SERVICE

e

/////:.........

OVCT 100 stanons from coast to Coast' plus stanons in Hawau and Austraha,
are associated in this wonderful new’ servxcc to advcrtlsers Listenérs to these’
statlons are being treated to 4n unprecedented varlety of the fastest, clearest
Vproorams on the air. With such | programs. these stations are winning gre {
" and ' greater pu@c approval. When con31dermg radio advertmnv WAT CH
"THE QT»X'I IONS \VI'I H THF W ORLD PROGRAM QER\ ICE.

WURU] BR(]AIIGASTING SYSTEM TNB SW. 57t s“““ NEW Yo

[ | SOUND STUDIOS, OF NEW YORK INC. (SUBSIDIA“of

ikl

Other Offices and
o Recording Studios at’

WEEL

<0
GW'rAg @5

WTiC g w..ma v

WOR .

L :\NCAU wip
18"

D BROADCASTING SYSTEM, INC.) WESTERN ELECTRIC LICENSEE

RLD -

400 W. Madison :St., Chicugo, i
555S. Flower St., Los Angel}s, Cal

| @
In our studios (‘\Zew York, Chicago, Holleood) you
can combine the World Prooram Service with any
other ?eatures or material you desire. This efects an
enqrmous sa\mg of cost. At the same time it puts
cleagest, finest numbers (anv kind you choose) into
your d&\ n individual program. The greatest radio tal-

" ent is }ours to use in this way, T alent that is so ver-.

satile y you can call on if for the latest dances or songs,

sy mphom' selections, band numbers,¥marimba music,

organ Jand instrumental music, every thing whimsical,

sennm‘ental stlrrmg and, when you "dy call on 1t, this,

fimaznﬁg service responds instantly, fits into the pattern
of yo r program perfectlv Whether for a one minute
show or a one hour show. Furthermore, your use o
this new service will give you assurance that you:r'
broa‘dcé:ast will stand out in bold relief. It will appear

on the air with clarity, dépth and powér. There 1s

nothmg finer. The pOSlelhtleS are unhmlted ' ~

o

tion studio and let us arrange an au-
dition. You can find out what it costs.
You can $how exactly how it sounds.

- 5 \

You can easily verify this. C omanuni- h
cate with the nearest World pm(/m' )

with STARTLING ECONOMY

~
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Broadcast Advertising

MARTIN CPDEL. Publisher
SOL TAISHOFF, Editor )
F. G. TAYLOR, Advertising Manager |

Executive and Editorial - Offices: National Press Building, \Véshinglon,.- D. C.
Subscription Price: $3.00 a Year- 15¢ a Copy - Copyright, 1934, by Broadcasting Publications, Ine.

,\//

Published Semi-Monthly by

BROADCASTING
PUBLICATIONS, Inc

G

Telephone—MEtropolitan 1022
4

R
-, ’
. &

EUGENE V. COGLEY. National Advertising Representative. National Press Bldg.. Washington, D. C.

J. FRANK BEATTY, Managing Editor e

BERNARD PLATT. Circulation Manager

Tugwell Warming Up

THE “BRAIN TRUST" build-up for new leg-
islation to regulate the sale and advertising of -
food, drugs and cosmetics has begun rather

- early. . Already the four leading proponents
~af '1’\_’;d regulation
have isued prohuncifmentos acclaiming the

need for action and predicting passage early’™

~in the next session. That quartet is Wallace,
: Tugwell, Copeland and Campbell.

What formr the new pr_oposed‘legislatiqn

will take is still unkmown.. There is some '

i solace in the fact jthat these gentlemen have
;decided ‘that therel must be a new proposal.
}They learned -only toa “well 4t the last Con-
‘ gress that drastic legislatign, almost Socialistic
in effect, could not pass. -~ |

Until the new legislation is introduced the

industries’ which would be affected cannot de- °
dde upon their dourses of action. For that

reason we were sonmiewhdt amazed when offi-

- cials of the Department of Agriculture hinted

to the press that a large portion of the “more

 _Progressive” groups: involved were falling be-

hind the- movement for- new legislation. As
we recall it, the same tactics were used last
year prior to.and even :ifter'introductiog of
the original Tugwell bill, which was so full of
loopholes -that most of its provisi6us were

booted out entirely in the effort to\salvage

something. - AT
« All the fair-minded groups whith tould be
affected can be expected to sanction sane, con-
sefvative legislation’ which' will properly and
more effectively regulate the salé- and ‘' mer-
chandising of certain commodities and ex-
terminate’ the charlatans and quacks.. Any
plan-to set up a dictatorship in the manufac-
ture and advertising: of such commodities
should and will be vigorously opposed. Legiti-
mate industry in these times should be en-
couraged, not hampered. Indeed, as we recall

- it, that is the: spearhead of the administra-.

tion’s drive for recovery.

£ : ;1' "
' WeStwar& Ho!

~ AT LAST an NAB convention is goihg West.

In July cr August the boys who Znakei" the
kiloeyeles hum, flanked by their friends amongl'
the agencies and advertisers, will congregatéﬁ
either in Denver’or Colorado Springs for-the
first of the mid-summer radio conclaves. Those

~ lads from the West and the Pacific coast Who

have harped all these vears about bringing the
gang out to what they-call “Ged’s éountry”
have finally had their way. - -
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. be 48 little “NAB'”

hese. basic industries

: _gency, a_.ﬁd probably .many other|
.that date.” Mr. Roosevelt-didn’t use the power

Organizing the States

‘II“ PLANS approved by the NAB Board at’ its
meeting in New Yprk are fulfilled, there wili

whiéh will serve as state committees of the
national organization. The board instructedits
managing director, Phi]‘ip ‘G. Loucks, to cover
the country and assist in '\c\)rganiziﬂg these
state committees. Two of them—in New York
and in Alabama—already have been formed
and are functioning well.
viewpoint, the primary reason for these stato
organizations, is that of checking legislative
activities affecting radio. This is of vast im-

* portance in .these #imes, when reformers- of

every ilk are snapping at radio. It is logical
to expect these orgamizations.to do much in

. _the _future toward solidifying the  industry
economically, and ridding it of .objectionable

rate practices and other repugnant activities.

Lessons From Abroad
AS CONFIRMED believers in the maintena
of a radio as free as the press, we %ind it

.ficult to envisage the United Stdtes coming to-

th'e‘ same dolorous purposes of “Kulturpoli
that Mr. Riegel, in his new bqok discussed
‘elsewhere in this issue, describes as prevailing .
in Europef The New Deal, vﬁthiits allgeed

leftist ‘tendencies, to our knowledge has never -

sought to control American radib and has re-
pudiated  any suggéstions of gow}e’rnment op-
eration of our: broadeasting stations. If

. Presidgnt Roosevelt really wahte'da»to control

the radio, he probably could do!it overnight
under aq obscure clause in the communications

. act which empowers the government to seize

ration of all stations not only in time
ar qr invasion, but in,timei of national

" emergency.

That phrasg — “national ~ emergency” — is
mahifestly open to widest interpretation; cer- *
tainly the banking crisis of March 5, 1933,
might have been construed as ‘such an. emer-
crises ‘since

wher it'was included in the old radio law, and
he has made it plain he does not intend to use
the power néw. True, the existence of that
claus®, and-the fact| that radie stations are
federally licensed, ‘can- be construed as a po-.

tential’ weapon hanging ltke a Sword of Das '

mocles over the heads “of the broadcast
managers to “keep them in line”—but the fact
remains that there have been few!if any ca
i*ints by mspoqsiblé,]éaders of any political

in the United States,.

From the natienal

- freely answered on the -air by holders of op

. School of the Air, just published,. describs

‘programs on the CBS network.

- news*bulletins, motion pictures, and vocationl

e - -
-censorship of American radio, and even Pres !

‘BOOK SHELF

THE AMERICAN Association of Adveitig
Agencies has released Section C of “J;.
und Newspaper Statistics,” Volwme I

study directed towards helping space buye: |

detérmine the size and character of marke, |
the cost of reaching these markets with pep,
papers, the differential between local ;.
‘national rates, and the Amount of cireulas,
. obtained through inducements.  Sectioy
deals with the 46 cities over 100,000 popy,
tion for which A.B.C. ‘Audit Reports W
sissued for periods ended March 31, 1934,
Jis similar in form to Sections A and B, issu;
last July, which covered respectively the
cities having audits to Sept. 30, 1933, and 4.
22 cities having audits to Dee. 31, 1934, .
tion D, covering cities having audits for pgri,
ods ended June 30, 1934, will b& issued as gy,
as possible after audits are available.

The study, a valuable reference also §.!:
broadcast. managers and account executivy

is.a part of a program for the advanceme
of ipe“'spaper advertising being conducted i
the® ALA.A.A. Committee on Newspapers, o}
which J. J. Hartigan, of Campbell-Ewald (g
Detroit, is chairman, and Lester- M. Mali,
of Ruthrauff & Ryan, New York, is vice chap. |
man. It gives figures on population, n‘l:lmba
of -fam‘ili'qs, English. reading persons, incon:.
-tax retuuns,

twebn. local and national rates, linage, and
ana]ysis of sections of A.B.C. Audit Repom
dealing with inducements. -~ = . :

THE SIXTH annual CBS Tea.ché'::s"v‘Manua."
and Classroom Giwtidé, compiled by Helen Joh
son, broadcasting director of the Ameriw

"veference work and active participation i
subjects treated during the. School of the Air
: Included it
contents are synopses of each day’s radio pr
.Jjection, footnoted with imusic reference’an
~visual aids, such as lantern slides, painting
and . illustrated books; = helpful publication,.

-guidange bibliography. =~ ¢ .
.The- year’s programs are listed in advans
with suggestions for their use in the schui

room. Other CBS educational features anl

listed as well as sponsored programs %ﬂeﬂ—

standing educational-value. ~ A. foreWword i
written by Cline M. Koon, speciglist in rads
education of the U. 8. Office of Fducation.

dent Raosevelt’s “fireside chats” have bet

o

The RADIO |

! audited newspaper circulatio, |
local ratlés, national rates, the differentialte |

i . ¢
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CAMERON ELLSWORTH WYLIE,

" general manager and general sales
manager of the Don.Lee Broadcast-
ing System, received his advertis-
ing baptism at the early age of six,
when he helped a specialty sales-
man tack tin coffee signs to tele-
graph poles. “Dick”. Wylie held
the tacks andipassed the hammer.
Despite various strenuous efforts
in later years, Wylie has never
Dbeen able to get the virus of adver-
tising out<of his” system.

He was born in Helena, Wont.,
Féb. 25, 1896. Many, of his early
summers were spent at Yellowstone

. National Park, whefe his family
owned and operated the Wylie Way
System.. He served in an ambu-
lance unit during the war and still

- carries, as a souvenir, his ticket on
the troop carrier Leviathan, calling
for accommodations four decks be-
low. the water line.

After the war, he went to work
as a reporter on the San Francisco,

a violent dislike to all. forms of
advertising. when be saw some of

. his choice stories mercilessly
“chopped to make room for adver-
tisements, bt soon recognized that
_advertising must be a pretty im-
‘portant business. ‘‘Wylie shortly
. began mulling over the idea of

when he saw many of his friends
.in that occupation sporting mnice
sleek cars. - He has.always had a
passion for fine automobiles, but

S0 he discarded newspaper work
apd joined with Emil Brisacher as
vice president of the Emil Brisacher

posite political convictions. .

" Another reviewer has found in Mr. Riegeli |
book this lesson: It should be important @
liberals, who find an all-inclusive formuls

-~ the idea of government ownership, that “radi

. |BROADCASTING * December 15, 19

be kept.free from ‘totalitarian’ uses eveni
the prize must be unesthetic programs, a mt

'tip]icatibn of bunk and a reign of flapdoodle’
. We don’t agree that American radio has falla
-.to so low esteem; but, at least, broadecastis

can be cleaned: up and is-being cleaned ¥
under the .duress. of popular opinion and &
mand. Co ; .

& Staff advertising agency in San
~ Francisco, now.one of the foremost
_agencies in the ‘country. ‘He was
instrumental in this association in
. promoting the Mah Jong craze
which swept the country and thus
justified his belief that the way to
get a new automobile was to be an
advertising man. He bought a

snappy . new roadster .out of the
proceeds accruing from the success:

His metamorphosis as an advertis-'-

. ing man was finally complete. s
i He first became interested in
+ radio in 1922 when he s

15, 1934

| : ! & 1T

’ achieved in promoting Mah Jong.
[

i

i

D 'ecgmkbé,.‘_

CAMERON ELLSWORTH WYLJE

Examiner. Almost at.once he took.-~ -

, national .pro

going .into the advertising business

saw no possible way .of promoting ’
one on a salary .of $100 a month.:

a group.

BROADEASTING

We Pay Ouri Respects T{ —

“of ﬁeople stapding in front of an

electric store, listening to a static-
punctiated version - of “Mother
Machree,” which-was mysteriously
coming front|a little box: He and
Brisacher thdught there were ad-
vertising poskibilities in the new
fad and persuaded one of their
accounts; a cpiffee company, to go
on the air. hat coffee company
which pioneeted West Coast radio
advertising 1
ing proof of| the effectiveness of
the -most m($
media.
Subsequen
ence, Wylie

still on the air, liv-
dern* of advertising

tJ to his agency experi-
ecame associate pub-

lisher of Ganje & Gossip magazine,

associated with S. F. B. Morse, -
" president of jthe Del Monte Prop-

erties Co. [In. this

capaeify_he
formed wide adve’rtisingaceznktﬁﬁs
throughout the . country. Even-
tually he bepame bored with the

limitations of] a class magazine and

took a job ; 0
Don Lee station in San Diego.

unit of  the

s manager-of KGB,

‘While manpger of the San Diego
etwork, he’ achieved
inence for a stunt

he- evolved when 12 navy planes
were lost ih|a fog' over the city.
As soon as he heard that the planes
were ,unable [to lecdte the landing
field, Wylie |placed an emergency

the public to
to the field 4
the glare of
bile headligﬁ
planes to eff
listeners resjg
the result th
‘safely. This

of the power|of broadecasting.

announcement on the air, asking '
drive its automobiles’
nd encircle it s6 that
thousands of automo-
ts would enable the
pet a landing. Radio
onded at once, with
ht every plane landed
was one proof te him

Seven weedks after he became

manager of KGB, Wylie was made
manager of the Don
and a yedar ago as-
sumed also ‘the .duties of general

manager of KXHJ, the'Don Lee sta-

general sales
Lee Network

tion in Los Angeles.

Wrylie believes that 'one of radio’s
greatest responsibilities is to serve
th outstanding educa-
Proving that he
what he preaches, he
has ‘been instrumental in bringing
ee Network an educa-
ponsored by both the
ia_universities, Uni- -

the public w
tional progrgms.
can practice

to the Don

'led on page 36).

7 JOSEPH CATANICH, former

. land, Ore., and is now.in ‘San Fran-

. staff.

- Club, of which he is president. .

* 'BEHIND -
THE MICROPHONE

MARVIN MUELLER, announcer at i .

PERSONAL NOTES

JUDGE E. 0. SYKESN and Col. Thad .
II. Brown. of the FCU: M. H. Ayles-
worth and Richard ¢. Patterson, Jr.
NBC; bavid Sarnoff and Maj. Gen.
Janies G. IHarbord, RCA. and Louis
G. Caldwell, Washington radio attor-
ney, were among the radio notables

LKEAMOX, St Lovu is recovering from
a fractured kned, injured im an auto.!
actident.. Arthur J. sCasey, lecturer
and  pyoduegr, hass joined the KMOX'
production $taff. France Laux, sports

artending the winter ,G‘"“h"““ Dinner | ynouncer and chief announcer at the .

in Washington Dee. 80 . station, addressed the Big Ten Uni-
BURR E. LEE. formerl§ with Bar- versity Club banquet Dec. 3 at Alton, |

ron G. Collier, Ine, New York, has IIL . ; \
joined TUniversal Radio Productions,.. H. BRUCE- FOUCHE, from the Jer-
Chicago. in sales contact and program wey City Jersey Journal, and Dorothy .
“development. Mr. Lee's adver Ifaas. of the Newark Star-Eagle, have, ,/’

and merchandising background is aug-
mented by his practical dramatic ex-
perience. both as an actor and direc-
tor of his own company.

LLOYD G. VENARD. formerly. with

joined- the press department of WOR,
Newark, _of which G. “Wilfred
(Johnny™) Johnstone was recently |-
appoivted director. -~ ; :
JOHN F. ROCHE of the CBS press:
department has been assigned to han-

the Stearns Advertising Co,. Cleve- 3 £ : A= R
land. has joined the sales staff of dle institutional publicity. H. 'A}len
WGAR, Cleveland. ’ Smith,  formerly .\\'1th the TUnited
KA WEIR, of T i : 1 % Press) has taken his place.

DREA IR o aronto, formerly Z S
pablicity director for Canadian Pacifie MRS, II‘I'}:’LI&:\ r. BAL_D“ IN.
Railway and Steamship lines, on Decg mothier  of ' Douglas Baldwin, -an-

nouncer of ¥¥CCO, Minneapolis, died
Nov. 30 from a heart atfack.

PIERRE ANDRE, WGN announcer,
has been: informed by C. H. Ferguson
of Georgetown, Ky., that a horse in

named Canadian representative
rushaw Radio Productions, Los
Angeles. . *

PERCY BOYD, formerly With
KDKA, Pittsburgh, is now manager

of the new WHJB, Greensburg, a., the famous Ferguson stables has been
with Robert Thompson, of WJAS-  named- after him. LY X
KQV as commercial manager. and HARRY VINCENT, production man

Vincent Kroeid. well known in Penn-:
svlvania music civcles, as program '
director. . '
BLAKLEY QUIN, account_executive,
KJIBS, San Francisco, and Mrs. Quin,
are the parents of an S-pound son,
Rcott Blakley Quin, born Dec. 3.0
STAXLEY: R. BATEMAN, sgiés di-
rector of WKRC, Cinecinnati, is con-
valescing after a serious illness. -
C. P. MacGREGOR, president of
MacGregor & Nollie, Ine., electrical
transeriptions, San Francisco, dis-
cussed “How Direet Mail Advertising
Tjes In With Radio Advertising” Nov,
22 before the round table of the
Northern California Second Annual
Direct Advertising Conference and
Exhibit. . -
D. C. STORRSK,: formerly with Poktal
Telégraph, has joined the sales staff of
KFOX, Long Beach, Cal., working out
of the Los Angeles office. . /s
’émna-

at KGFJ, Los Angeles,. also s an-
nouncing a morning period daily on ¢
KTM, Los. Angeles. Eddie. Chase,
who has been in - Chicago several
montlhs, has returned. to his ‘ojd post.

HARRY JAMES, formerly public re-
lations director for Radio Release,’
Ltd., Hallywood, has been named
“The TUtopian Messenger” “for pre:,
grams on KMTR, Los Angeles.

BOB SWAN, anuouncer for five years
“at KHJ, Los Angeles, has resigned to .,
‘free lance. Robert Sherwood takes his
place. : . ds
JAMES GOSS, formérly. with vario
Chicago stations and both. NBC and
CBS, has joined the antouncing staff *
of WLW, Cincinnati. ° )
LOUIS SCHAEFER, who has- been;-
free lancing for the last year, has
joined the announcing staff of WKRC,

_ Cincinnati. T
‘B, A.,M¢INTOSH, program director
‘at WWING,. Asheville, N. C., is father
of a son born Thanksgiving Day. .

WAYNE . SHOEMAKER, . scriptc
“writer: at .WHAM, Rochester, has ,
‘been’ covering ‘New York State police:
barracks collecting mater.ial for ra;ho
drama}izations,of the police. . -
STANLEY SHAW, member .of the
announcing staff of WNEW, Newark,
and formerly: with KYW, Chicago, °

ger of Otto K. Olesenr Sound Studios.
Hollywood, has joined- the Freeman
Lang Studios as shles manager.
PAUL HEITMEYER has resigned as
manager 6f KGW . and. KEX, Port-
cisco. He was succeeded in the north
by Larry Allen, who avas assistant
manager of the statioms. L
RAY LE‘fVIS.G chopmgp c%mmel:cial
manager o , San_ Francisco, and WAEO, Baltimore, ,and - Gloria
has 5‘)Ci"13(f1 the sags Sté‘ff ofthe SNZEth: Z}%Miﬂ; 'J%It;imo;'e dance’r:@were ‘mar-
ern -California Broadeasting System .« yjed Nov.'30 at Stephens Church, Néw -
TRIES and KQW) . (CisinE BYSIEM - xied Nov.[S0 at Btephens '
SIDNEY L. DIXON, manager of
local sales, NBC, San Francisco, and * Jersey City and ‘WEVD and WHHN,
Mrs. Dixon are the parents on an  New York,' has joined the staff of-
§%;-pound som,.born Dec. 2. He ha§ \WGBI, Scranton, Pa., in:chgrge of
been named Laurence Fergin Dixan. the special programs department. ‘-
WILLIS B. PARSONS,’ formerly TN (e

with Robert E. Ramsey, Inc., has been JULI. l}{ng Eg&gﬁ%{],rgugﬁin]ﬁ% )
appointed to the NBC §aleg promotion.  .tion and relief anhouncer... - - .

E. D. HARVEY, ‘with WISN, Mil--!

waukee, since lagt May, has retu%:lg,ed

to WCAER,.  Pittsburgh

_David Olson "as program manager. !
“Olson - becomes : production manager. *
Miss [ Katherine /O'Donnell has joined

. the program department. .

e o

FRANK MASON, NBC vice ‘presi+
dent, and Fred Willis, educational di-
rector of CBS, were among the-guests
at a dinner given at the:Lotus €lub in
New York Now 27 by Karl A. Bickel,
president of the United Press, in honor *
of Jacob Doletzky, ‘managing director
of the Tass Agency, Soviet' Russia’s -

big press association. < , ‘added to.the Chicago CBS :staff_as
H. K. 'CARPENTER, general mana-. Secretary to Robert Kauffman, CBS
ger of WHEK., Cleveland, spoke before publicity hezd for the mid-western di-
the North Olmstead, Q. Kiwanis ' vision. @ :
‘Club Nov.' 27 on radie advertising:
“PHILIP: G. LASKY, " director. of .
KDYL, Salt Lake City, has been 'se-
lected as guest ‘lecturer for: the,K Uni-
versity of Utah. extension  courge! in
advertising for. a 'second year. He rep-
resents ‘the . Salt Lake . Advertising - having
due 't illness. -

PHILIP SANBORN BROOK, recent’
graduate of St. Lawrence University,
.-has |joined’ the- announcing’ staff - of:
WGY, Schenectady. John Sheelian,
tenor soloist at the-station, succeeds
William Rose as annourcer, Mr. Roge-
been ordered tg take a
|
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JACK XEDELL, formerly of WHOM,

succeeding

" KATHERINE FIELDING has been‘/ .

& e
Bti -
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“DAVIDSON, | announcer
s eles, and formerly

week, his firs

proved so det

rigus  eml

new KYW

the
which

have design
pictured above,

monic
mg a

. New Static Suppressor’
HARMONIC radiations wiKich have
imental to efficient
recéption of stations that the FCC
id regulations gov-
the maximum degree of’
i issions,
e-'met their Waterloo at
W transmitter in- Phila-
W nghouse engineers

static

appar-

shield,

they con-
tend prevents the unwanted har-
frequencies” from
out into the ether and causing the
+histle often heard when the har-
of a local stasion signal
ed up with the fundamen-

getting

signal of a weaker distant sta-

’Tbe~ National ‘Adverfiser likes to follow the Retail Adver. -
- -Hiser's choice of medium in buying local coverage. For obviously, -
the man-on-the-ground is best able to' make comparisons from
every angle' and will certainly make the best possible "buy' with

. his own dollars.

In N.?shviﬁe, nine-tenths of the_retail advertisers now on the
| airare using WLAC. National advertisers who want to cover the
Nashville area can safely follow their example.

For spot announcements or full programs—

J.T. WARD
Yice President

1

Radio Sales, Inc.

- 5,000
watts

Nashville, Tennessee :

"IN THE HEART OF THE TENNESSEE VALLEY"

Member Station Columbia

World Broadgas%}ng Sy‘sfém«

Big-padcasﬁhg Syéfem )

Prn_:gram Service

g

National Representatives '
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¢ through the Middie West.

__IN THE _
CONTROL ROOM

JOHN P. TAYLOR, transmifter sales
engineer of RCA  Victor Co., Inec.,
Camden, N, J., is making _good prog-
ress toward recovery from un illness
suffered early this year. He /is re-
cuperating at Albequerque.

and is expected to return to hi\koﬂico :

in, the Spring.
LIEUT. E. K.
¢ the

JETT, a tant chief
FCC in charge of
. 10 was elected
hington section
io Engineers,

is was named vice-
ren B, Burgess, secre-

* the Institute of
ster L. Davi

~treasurer..

GEORGE. MEYERS has
pointed  chief  engineer of
Greenshurg, Pa.,
ated by the op
KQV: Plusburgh.
installed by tor
KQV “chief engneer,
DONALD A, WELLER, formerly of
Electrical Research  Products, Ine..
and  WDMAQ, Chicago. has joined
WISN, Milwaukee, as chief engineer.
W, ARTHUR RUSH, head of the
electrieal transcription. départment of
RCA Vietor Co.. Hollywood. on- Dee.
1 was appointed head of the phono-
department. He will have
charge of both departments.
PRANK KERN, formerly engineer at
WPG, Atlantie City, and now at
WHAT, Philadelphia, was married
Nov. 27 to Miss Katherine I3, Ken-
ney, of Endicott, N.°Y.

WILLIAM 'E.. SYMONS, formerly
with WMBD,. Pegria, Ill, has joined
the technical staff of WLW. Besides
being an engineer, he' is a wiolinist
and played two seasons in the Indi-
anapolis Symphony orchestra. .
D. E. REPLOGLE, formerly -with
the DeForest Radio Co. . and later
with Hygrade-Sylvania Tube Co., has
joined Cemmunications Engineering

been ap-
WilJB.
new  station oper-
s oof WJAN and
The station 3
MeCoy, WJAS

Co., New Yaork. -
HARVEY WILLETS, of the tech-
n, staff

f the Hollywood Branch,
tor Co., Ine, on Dec. 1
erred to Mexico City, where
company has opened a new
He, will: have charge of re-
equipment installation in
n stations.

C. EDDY, former eperator for the
‘nited Fruit Line has become station

the.
branch.

operator of WBZA, Springfield, Mass, -

Mr. Eddy was associated with WEAR
in 1926 and 1927 and since that time
has been with the United Fruit Line.
MILTON - KING, formerly in-
charge of emeérgeney employment serv-
ice for the Institute of Radio Engi-

neers, now is chief engineer of WNEIL, .,

Nan Juan, Puerto Rico.

R. H. .(Bob), STROUD has been ap-
pointed sales representative of Hy-
de S Corp, foi the Kansas

t. it is announced by
Abbobt, sales manager, e

&8 formerly -convention manager for
Atwater Kent and is well known

LEO M. KENNETT, manager of
WSBT, South Bend, Ind., is ‘nega-

tiating for the purchase of .- WHBU,

Anderson, Ind., local operating o

the courts by virtue of the failure

of a.banking institution whic}{' had

title to the station. . e
g B

FREE < SLEININGER

. .DEPENDRBLE
Radio Station Representatives
NEW YORK CHICAGO DENVER
105 ANGELES SAN FRANCISCO SERTTLE
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Operating Staff .of Eigly
Is Appointed. for KYy
APPOINTMENT of an operaty,
staff of eight for KYW, Westin,
house station which began ope.

“ation in Philadelphia Dec. 3, Wi |

announced ,Dec. 14 by Walter ¢
Evans, manager of the radj de:

‘ partment of Westinghouse. g s

- for the ceiling.

Gager, who has been in charge ¢
constructiop of the station, p
been named plant manager.
was assistant superintendent o

the Commonwealth Edison ¢, |

Chicago for 19 years, and fron
1922 to 1925 was associated wig
KYW in Chicago. For four yeg:
he was chief engineer of WEyp
Chicago. In.his new post he wil
have complete technical supervisio,
of studios and plant of KYW ,
its new location. . o

AL C. Goodnow, formerly stugy

’ supervisor of KDKA, has been as

signed thé same post at KYy
Control " 6perators include F. X
Sloan, formerly KDKA, and I, N
Eney and C. E.. Donaldson, froy
WBZ. /J. J. Michaels, former:
chief “operator of KYW in (.
cago, has assumed the same pog
at’ the Philadelphia location. Hj
operating staff includes Bernad
Clark and W. C. Ellsworth, bot
Westinghouse engineers, gy
Bryan Cole. i

Desién of WGN Theatre
Is Marked by Simplicity

-FIRST PRIZE of $2,500 in th

nation-wide contest of WGN, Chi
cago, for a. design to be used i
its theatre, part of the new halt
million dollar broadcasting plant,
was awarded to Ernest A. Gruns
feld, Jr., Chicago architect. Wit

simplicity the keynote, the winner

'submitted a design in soft silve
and ‘powder blue for the ceiling,

proscenium arch and walls, with |

doorways and seats in deep mo

" rocco réd.

In all, 189 designs were sﬁbo

mitted, and prizes totaling nears .

$5,000 were awarded. The theatre

" will seat 600 and will lack any sort

of ornamental projection, although
a- set-back treatment will be used

. KGMB Head Retires

A. HENLEY, veteran- telephom
and radio man who has operatel

-KGMB, Honolulu, CBS affiliate, al

most from its inception in 19%,
on Dec. 1 retired from that post
and from business generally; at the
age of 66. °
Fred Hart, former owner of KQV,
San Jose, Cal. Mr. Henley wen
to Honolulu in 1922 after retirin
from-the A, T. & T., after 25 years

‘of service. He stayed in retire

ment_for six years and then tock
over KGMB. In boyhood he started

his career as a telephone operator.

CLARK-HOOPER, Inc., 240 Fifth
Ave., New York, is conducting 2
nation-wide “telephone survey
about 90 network programs to d&
termine listener familiarity witt
sponsors_and products, the under
taking being supported by 15 ager
cies, three advertisers and for
publishers. o ’

ROADCASTING * Decentber 15, 19

He was succeeded by .

Hamilton, Ont., Station,

CHML, 50-watts, Bought

"By Senator A C. Hardy
By JAMES MONTAGNES

CHML, 50-watt §tation of the
Maple Leafl Radio Co,, Ltd., operat-
ing on 1010 kilocycles at Hamilton,
of{t,, was sold early in December
to -Senator A, C. ﬁa}‘dy of Brock-
ville and Ottawal for an undis-
closed sum. $e_nator Hardy, a
prgmixient politician, told BRrOAD-
cAsTING  that the station was
pought for his 24-vear-old son, and
that the staff¥ would remain the
same. No plans have been made
as yet to increase’ the power of the
station, and the Senator expects
that his son will go more vigorously
after commerecial programs.
;. Since a Federal election is to be
held soon in Canada, Senator
" Hardy’s acquisition of the station
immediately linked it up-with the
foythcoming -campaign, but the
Seniator stated that the station was
bought purely as a business prop-
- osition and that politics had no
bearing.on the purchase.
Incidentally;, the pelitical cam-
paign has started with Premier
Bennett’s radio address from Brock-
ville, Ontario, and though his party
is in power it is understood that
commercial rates were paid for the
use of 4ll stations, including those”
of the Radio. Commission. The
possibility that some free time may
be given to all parties in the elee-
tion over Commission stations ex-
ists, but it is:understood that no
‘party will be able to use the gov-
ernment-owned .system to its own
advantage and that commercial
rates will prevail for all such time.

Plot for Esso Program

Also Is Used on’ Stage

{

ESSO MARKETERS, representing
the Standard Ofl Companies of New
Jersey, Pennsylvania and Louisi-
ana, and the (olonial Beacon Oil
Co., began a {half-hour dramatic
programi  Dec) 7 entitled “The
O'Flynn” over| a basic CBS net-
work with st@uthern supplemen-
taries added. [During the 13-week
series, episodes in the career of the
colorful Irish dhieftain of the time
of William of Orange will be
enacted, while the play of the same
name is running at the Broadway
Theatre in New’ York. The stage
show opened Dec. 11, and it is un-
derstood that Standard Qil is
ested in this also, perhaps
view to road tqurs after the Broad-
way run. The company meantime
had engaged Guy Lombardo to play
one-night stands in some cities
shows for several days being >
to holders of auto driving licenses.
Admissions now are charged.

“The O'Flynn" series is in the
form of musical  comedy, both on
the stage and on the air, though
with the drapmtic action having
greater 'ﬁlat'%'e prominence in the

broadeasts.  Russell Janney is pro-
ducing ' both, jand the same ¢
will be used. [The book and seri

are being written by Justin Huntl;
MeCarvthy, anq the music by Frank-
lyn Hauser.| McC :

Inc., handles {‘L\e account
—_

DR. W, B. }AYO Laboratories,
Los Angeles medical products or-
ganization, in (November - undertook
a test campaign over the Don Lee
System, through the Tom Wallace
Ageney, Los .f&ngeles. -

N 13

¥

T

) ‘Tﬁe‘Oulj and Be.:cf Way to
Completely Cover. the Entire State

" MICHIGAN -

RADIO N

ETWORK

8 Stations in
Michigan’s 8
largest cities.
Primary cov-
erage of 85%
of a territory
with eVer
4,000,000
papulation,

WBCM
Bay City

a tested success.

Lansing

WIiBM

. Jackson

WELL
Ba}ﬂe Creek
WKZO
Kalamazoo

WwOOoD
Grand Rapids

Key Station
"“WXYZ .

(Owners

Detroit

b

December 15, 19

What we promise—we fulfill.
enced <ales organization will ge
- you—SELL YOUR MERCHANDISECHECK CREDITS—
HANDLE DEMONSTRATIONS—PLACE DISPLAYS. Ab-
solutely free. This plan is now in use, and has been ap-
proved by national advertisers for almost two years.

S 306 Madison Theat a‘Bldg.
.CHICAGO: WM. G. RAM

. BROADCASTING

o

A Merch;a.ndising Service
that actually Sells
Products. GIVEW

your

FREE!

Ouf efficient and experi-
DISTRIBUTORS for

Itis
Wire or write for details. |

$125.00 per iquarter hoiur——dayﬂme.
$200.00 perlquarter ho‘r——evenings. R

KUNSKY-TRENDLE .

BROADCASTING coQPORAﬂON

and Operators of Station WXVYZ)
DETROIT, MiCH

EAU, Manager .
360 N. Michigan Avenue .

“WE'RE FROM MISSOURI

.. where are you from?”

Yes, sir, when it comes to ,éur,vgys, "We're 'Frdm Missouri & . .
we want to be Shown'! ‘ ﬂg c _ |
- Well, this is how ERNST & ERNST (the internationaily.recog”
nized firm of Accountants and Auditors) answered our chal-
lenge: B ‘ T P ) s
"For seven consecutive days, October |~6§1‘o October } 4
22, 1934, between 7-A. M. and 11 P. M., ourisi'aﬁ N
of investigators asked 20,408 Minneapolis and St. i
Paul families this simple question: "WHAT STA-
TION ARE YOU LISTENING TO?" . .. obtaining
the following results: —
50.1% said KSTP | o N
- : 36.5% said ‘Station B | S LS
B 6.0%, said Station C| -+~ o
4.5, said Station B © o
2.9%, other Stations ) o
From 12 Noon to 5. P. M., STATION B shows an average‘of
N T XY A 7 o ,
From 12 Noon to 5 P. M., KS T P shows an’ average of 50.1%
or about L

60% GREA,'_‘[E»R

From 9 to 10 A.M.,'rai’ings show kST Peayeéages 58.19,~—

] orabout:  ~ } o
2 TIMES GREATER THAN STATION B~~~
10 TIMES GREATER THAN STATION C

|5 TIMES GREATER THAN STATION D

H <
.

TR Mgl
You are entitled to be “shown”
. . . therefore CERTIFIED COPIES OF THIS N
SURVEY are available for’ your inspection at - , \“\
each of our branch c\afﬂces} e T -

And for CERTINED FACTS on which to base your expendi- .
tures in the Minneapolis-St. Paul Trade Area, just ask: FORD :
BILLINGS, "General Sales Manager, KSTP, Minneapolis,

Minn. . . .-or our NATIONAL REPRESENTATIVES: Paul H.
RaymersCo., in NEW YORK . .. and Greig, Blair & Spight,

Inc., in CHICAGO, DETROIT, SAN FRANCISCO. :

KSTP

B MINNEAPOLIS—ST. PAUL'
DOMINATES THE 9th

U. S. RETAIL MARKET

¢ :

- S |
A
kY
- . A} j .
o o - Page 33
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T‘* o Bie Aécouﬁts. 1 Pipe Program Extended New Production Contern
“OT 1'0 i Conieétﬂ - Badio ?ai11 I’_xi_ﬂexi LARUS & BRO. Co, Ric?monc\i‘, Formed in Los Angeles
Try ) alen NEXT to gas and novocaine, Va. (Edgeworth :mo}\mg Tobageo), EARI\'SHAW Radio Productions

Code Authority Studie

A\

.New Congoin Disc Serig

How Broadeasters .
Can Get Publieity

|

Sheepish Radio

. temperature in AN < B T _ . - .
N e ivay o w1 of the 50- CONGOIN Co., Los Angeles many. | _ A radio provides a dandy way operators of . WRVA, Richmond, ! . 11
hl 51113]}(‘1’ . T'O“y ns= m{,;‘:.’e Déf' facturers and distributors. of., | Three New York Stations Also to cuw dowh just about half have added another station to their — has been - formed in Los Angeles
- s - RO 3 health beverage product, py . 1ot - of the dental ist carrying the “Corn Cob Pipe by Harry A. Earnshaw, who, as
WAVE  Stages Loeal Salute stavted e te transey | Combing Amateur Ranks, of the agopy of Hoe o A emia | Beginning - president of Earnchaw-Ye Ine.
N - = N placed a 15-minute transeriptiq . R chair. At fleast that is the Club  of Virgim ginning - president of Earnshaw-Young, Inc.,
Programs With Good Resulis on 16 coast stations, through Loc. | STWORK acfounts, Hud- conclusion oEf three New York Dec. 10, WOR, Newark, carries the yas writer or.producer of a score
By HARRY SULLIVAN wood-Shackelford Co., Los Afgelg l W0 }'ET ace ’ . dentists, wlo have been let- | late edition of the  program along  of notable transeription successes
SRR LS L W -\;“ ageney. © In November the cop | son Motor Car Co., and RCA Radio- ting patients make their p- with WLW, Cincinnati WRVA, including ‘“Chandu,” “Black and
. . AVE, They found a w pany made a test of transcription; | 4ron Co., Inc. have adopted falent pointments [when their favor- Richmond, car the show at 8 Blue,” “Count of Monte Ghristo”

. following live broadcast on fo . . their br R . . ite radi irs ar the air ). m.. and pipes the second show and w ‘i chai : § 1

o . javest, ur sts for their broadeasts. ite radio stgrs ave on in r. p. m., an ipes the second sf and western chain programs In-
Southern California’ stations, - g contes Just to make it extra effec- via A, T. & T. lines to WLW and . cluding the, “Adohr Opera of the
the conclusion of the 26 transcrip: tive, a photograph of the stav WOR. Batten. Barton, Durstine &  Air,” “Folgeria,” “Omar Khay-

¢ nonchalan

cool-water

The Hudsonvaccountv on'74 CBS
s, whiclg'has been placed by

,tions a new series will be launch | station . : is placed where'the patient "| Osborn. Inc, New York, handles - yam,” “Tapestries of Life” and
nd. hung up to in January. on about 100 station; Brooke, Smith and French, Inc, can get a giood look at it. the account. C : others. = L .
the cooling svstem Freeman Lang studios will do the “Detroit, introduces a new technique o . { The _new organization, - .with

in tying in hational advertising for : Sparton Continuities ?Saxdt?eua %eltisa m;xtﬁ}i? g:“iféié‘?é ng\-‘
" e car with loez aler advertis- Lawrence Tibbett, Paul Whiteman. . (rnmpi | e ritles g DY
the m,} ‘l\lxtllt\ z?;lxtleiii\i.lm g\e he;d IG?Z\(;\QTLE\;ISK EOF{[P,31;< ,;‘C.; LDmp_ CATERING to the belief of many My, Earnshaw. G. O. Sebree will

ale g st e adys Swarthout, S [

recording.
James W. Baldwin, exec
L ficer for the code authority
" KENTUCKY COLONEL—Carleton  nounced that he had received mg

d cooling.

ing. - Rigek “Radi vadio fans that they could write be general sales manager and R.
: "y A B : © - ‘ . wette ¢ an ack. A “Radio . HhEs GV - N s .
Smith, NBC's presidential an- letters from ‘stations that the weekly, shortly after the start of (&I“tt,u,'&?g»gl”?i\hnBi‘-}(‘—\-K’ictox" ,Aek, better co reial continuity than E. Messer agdu.or. The firm will

Aty A S . e ones hear, Sparton Radio be representéd in Philadelphia by

sion  goin Co. proposes to furnish tg the program, in maj(.n' cities. LL)L’ul
judges will select {rom available

pr

nouncer, is showing his commi

~ : . . J‘ct and otl
from Gov. Laffqon, awarded While stations a series of 26 trans 1

¢ording con
the two W

will be given Co.. Jackson, Mich., gave the fans a Cox & Tanz; in Toronto by E. A.

ners

o succeed, the publiei he ‘was "handling President Roose- tions at a cost to the station equa local talent, professional and ama-’ WHN. New| York, under the di- chance and now finds  itself “Weir a}ld in New York City by
WAVE had to velt’s recent broadcast from Har- (o the value of time consumed iy teur- (regular network performers T 2 Mador Fa ard Bowes swamped with letters, Eight-tube "A. P. Cox. On Dec. 1 the organ-
le. .But how . rodshurg, Ky. B broadeasting them, with the under being excluded) ten acts for Kate rection ol Mg jox ward BOwWes re given for b announce- ization started the ‘“Short Story
et utoaews T =T ) . standing that each station l‘eace‘rri Sfxlﬁtgh {o hear. ' These will be au- ga\ieté)ﬁ'ls(’jg;v{zlsx_b}fs&_?%?‘igh \ o od the contest will be con-  of the Air,” with-production at the
nts! _ - SNz S SLation reach m ey idav .. a weekl) t b, MY tinued for s 1 weeks, Uni Lang sound studios in
done. the 30 ; . . ing its quota of inquiries will re. ditioned for her on Friday after e ot oo perform. tinued for al weeks, United ~Freeman Lang sound stu
in tdv °Y lion souls., Very little publicity fol- ceive an order for 52 additional ; noon in their home ecity, and she e\'eudx%:g&']xélﬁ;tge ;:E,pel.lgél}i c:?\};n States Advertising Corp., Toledo, Hollywood. Thirteen episodes of
more pop lowed. Anxious to loeate and diag- periods. This was described by |- will select two winners. er an peLs ol > handles the account. The program the 15-minute dises will be ready
"ot Y : is broadcast over an NBC-WJZ - for December releasé with others

nose .the difficulty a form letter Mr. Baldwin as a violation of tha
was mailed. This letter was a sim-  section of the code which prohibits

ple ‘questionnaire. It asked: Can: - free time. The Code Authori N ‘will” be : . ook is virtually as .
vou-tise WAVE publicity; do you' inpvestigating the entire matter THE SAME NIGHT she jwill' be inner each Wweek is virtualy as- . - )

vefer 3 ¢ d over local CBS station in. sured of a try-out in both vaude- -
prefer mats? i Metal? About how and will 4ssue.'a formal bulleti heard over the SU pa )

e N . ssue, u " AE 8 N cOT . i T I, -am has . . . .
much? What is your dead-line?: ypon its completion. fete a 15-minute broadcast sponsored by ville and ach e e S entio . Wikl B Sk Bead it ? H -

radius of Louisvil
t week after week, a
giving WAVE higl
for a week, with a head 1€
“WAVE-NBC FRadio Highlights,
Week - of " That other radio

Local Auditions or her ability. The audience bal

an opportunit‘v to demonstrate his
lots on the acLs presented, and the

network Sundays at 6:15 p.nm. on production for January schedule.

3
3

Do ou object to sponsor’s names % Hudson dealer in the fown. attracted a great déal of attention

, - stations might profit by the tiials A ; A ] - " is progre A - lar - bedaus 5t
ADIO STATION of WAVES pudlicity Nepartmeny Dbeing mentioned? If a mat issent({ .. . & > s &hl?\gigﬁ: of ESS Jlﬁimli laxgely Eb-i S hough éach
and egrn the good will of their im- to you regularly, on time for your| cities. That plan was agreed upon iy vl?"ll t tak t in the e ~}?)e- has 1g. n rehearsed -
EERESENTATWES | anesd he good £ thel 1 dead.line, could you use it? . Tt was the publicity’s depar: but they will not take part in the vidual number has been rehearsed |
: diate outlying communities, this N : ; program. They will, however, be ad nauseam by the aspirant for i

This questionnaire brought few ment’s idea-that the station’s own
1is s g ] : tion’s owr 4 < <how .whol
veplies. It was Followed by.a sim- talen$ should present the program. e:‘udrog t?e flga?uép \wdenl_noadt ““d‘o.h{’%‘,o}*\z *téne ,:hf?f\ dir a'i\\ Imi
flar one. with a three-cent stamp, Lo this department’s amazemen, cast i ays & 811 . ned aug)x 10,?"‘:‘ under Major bo}}h*:l direction, U
_enclosed. This brought 100 perd & misunderstanding resulted in which they ave selected. On these  definjtely and pbviously imprampru.

WALTER BIDDICK .CO.

568 Chamber of Commerce Blds., Los Angeles i
' i g

tén.

of * all, publicity stories
e station, its programs and
were sent to these news-

§01 Russ Bldg., San
3326 Sewart Bl

ANUFACTURERS OF

K ble Democrat, édited by Keith H
M i KS Wooliii, who had (;i)reviously said he
wouldn’t use radio publicity, car

TA'E | ried a ome and a half-column story
E on the front page, and the 9-inch

i §19 Charles Bldg., De: o o < : LY . e 0O i ddition to Miss . .. .
g, I < et o (BeWS- gent responsé. Perhaps most radi the case of the first town salute programs, In addig.c 0, S wfrew Nineties 3 M COOKED |
_ — | papers fumg more than a mil- Snen dop s kno\\".fhems(‘ tuq';(lltﬂ —Seymour, Ind.,-55 miles north 0% Smith ?..nd the m‘ld1t101}k\\iu]next§‘, . The “Gay Nineties s;gnhi"oﬂrl{g\’i’g%% J‘
K“SI‘S (I‘-Y.s R ~theowner of a small newspaper Louisville—and ther7 town. brought Vgl?cli?e:t‘;;l 'Esdhg‘:éd,rif‘é; ‘&Ililbc'i: At WINS, an entirely original : AESLIED ;
! . < . - must go through to make his paper into the station a.30-minute writ- -ld i hree Ambas- ;405" is being| tried out, also with R il -5 : | —
_show evén a small profit. - ten _ continuity; aptists,. guest | S o .. great success. Two afternoons 2 2 F e AR e o i LisnTainG BORDER BAGS
At any rate, the mats are made Speakers and the mayor. T, Perry : T‘{?‘{"*‘m.“lﬂ} tbe dealers In - Gyl a dramatic program is pre- TR ! ° L Ty
by WAVE, mailed to 33 newspa- ~Wesley, editor of’ The Seymowr | individual cities 1§.§t1engtnene<_§ be- - ited. lasting hali an hour, deal- | September 18, “1934. '
pers week after weekt with eadly ~ Tribune started the ball rolling. He causg-of the proviso that.entrants 5. " iy lifﬁg in the “Gay XNine- P : . S
consistency that reaches the news- managed everything. It was, ani for "the auditions must register g v written by the program *di-- . . L N |
T ) paper. composiig room in plenty still.is, the idea of WAVE to wak with the dealers instead of with  [actor, Roland Bradley. - The show .+ Mp, J. M. Gilliam, President, . : = !
o POPULA =" of time for | its deadline. If through the editor ‘of the news the radio stations divect. s cast entire[y with amateurs, se- g:”{-“j“;ﬂc“"%né co., Inc., . : )
U RITY Pl'c”’ed by s . a newspaper says it can use metal paper for all programs. The news Radiotron Contest ° lected from those who write | SEMmOnT, Texas. = .
- Newspaper ballot : it gets metal. 'If it prefers copy Paperls requested to take all'credit® . the station & a_chance . Dear ¥r. Gilliem: . ) ) .
“ e e e that's what, it| gets. If it wants - for the program, to invite the guest STARTING Dec. 15, RCA Radio-. in dramaticp When the: > W signed our fifat.advertising contrast with you _
o mats,, niats it \3s. That gets the speaker .and artists, and is men- tron Co., Ine., Camden, N. J., is script calls ovesber no. 1555, 3t $60.00 per month. lator wé inaressed it. - _
G Serhariarte publigty. /| . . tioned on the program as its in presenting a new series over an these also are given by amateurs. o ohout $225.00 per month end on June BOth, of this yosr, We oo
But what about’ good. will? stigator. Seymour provided a pro- NBC-WJZ network entitled “Stars WMCA, New York,.invades Har- ;55‘&';62‘1&3’:?“- for redio advertislig, to approximately ;
. Popularity ballots published on the radio i:lesyft :hl& ‘Th‘f publicity depart- %tralfl thatl a“é‘?dzed WAVE officials. | = of the Future,” in which new per- lem for its amateun show, staging . : st 2
: Ganes ot the Kaneas Ciey Siar and the suggestedito thesstation man- was splendid. Other towns fol-- formers will be ~presented each an hour of variety from midnight _ _Regardless ufithu fect th:t %lilla{ abou X 3? p‘ru_yo:;dun 7
: Kansas City Journal-Post invited readers agement that a program off not lowed suit. . , week for mine weeks, Semi-final- to 1 A. M. each Wednesday with 1;‘;:’2:;311;’;::ﬁ‘;'&;“gx;mf:ug",:;”“t}’:’njf our ® v
;ﬁ:xgge;t%ig%?ggﬁ;l;{gnwmcb }%m_ . Ie§s than a half-hour, compiised, _EachL erhtin.' not only briags the ists will be heard again‘and at the colored talent only. Performers - ] N . . - ' -
inthe ddytime?’ Readenpaidmnfe[i?o:: Ot_ ;“tat“m Staf% talent, shoula’ be highest ranking public_official as thirteenth broadeast the two win- ‘who , have b}en particularly well N !sntak; :guogpggﬁltiogg‘ﬁgr;:;ggmgﬁ ;};l:_!':‘;tl“‘"
: gg??ﬁ;g;ﬁi’mmwes: but received 191]@:2nt0d ﬁ“c?: each week as a 'gueis}tl 51""?‘}”7 but provides afﬂﬁ*-s ners will be featured. The com- received in broadeasts to date have ( o he eren e e tames end o B eiben I tho prometion © ¢
g lgD’A.f/‘ ‘éifsglt qfkg;}%éiﬁ“:ﬁ:,;m” MR AL salute to ouxsyﬂle s ne1g}m30rmg %E‘b“cﬁ‘g“e%‘ the program advance mittee of judges will consist 7 received vaudeville contracts. of inoressing our distribution through the wholesalers apd retailers.
R . 77% ., W . : 3 . . : . o
o o RENESL Aets st b o For instance the “Bedtord (Ky) | - { o el e senninded tha o pecsopdd sontct. Songh T
© SHOWMANSHIP proved by Variety’ T Y A S | - farend Tompomeinis For thd T et e ML,
7 i C Pr’OY:ydeY‘var'ety s - focllg\veill"lg d,av"s isstl(l)e %fpj"hnc;‘T'}iﬂi k ® ;Ekie hem pore coumiouﬁ of the product advertised over your ' |
- ‘ ommunt atings . . . § |- ; | station. o ' :
. : |

'WHB; which was ranked sedond by. Variety i ’ \ ’ . Yours .trply, -
was advanced toJirst placein the Ocmber;n'riele%;trﬁgnn;: ’ ’ ‘ 53 ?1’ ‘

t - . C .+ JOSEY-MILLER 'cou‘%x, me.
IR sl

.© COVERAGE proved by United States
: Dept. of Agriculture Survey . . .

&

- . z weekly highlight, program mat. : ' < TN " : g
Taial Fosstoc masker ot & e oacehr once, Kansas; LB SPOT They Bedgforg cbgmﬁnitr; picture o SEASON’S GREETINGS f rom he k : o
coverage map prepared by depart-  feld, Sedaiia, Carthage, Nevada, 1 L "| show had been postponed untl | . ; \ < - : 7 Treas. & Gom. Mgr.
e e BROADCASTING CENTER ' | 810, 8w S P, amg Bt | |+ “VOICETOF ALABAMAT- - = B S ]
srea around Greater Kansas City., e oo, ity Mo- . - : NSNS e ford  confectioneries, business | ’ . - . e 9 - ey L 5 o
X %’éﬁéﬁ‘:“iﬁ:ﬁ‘f&‘eﬁi‘h%ﬁgi g;“zfxingw ﬁ;’gi;féﬁf“" ’:f swlaﬂkzoo t’;'f;“ ﬂ'"’l w‘g"” houses” and homes " were crowded i “MERRY CHRISTMAS jand a . - Will “U” \\‘l‘l‘e us ? .
B R O e cgs, srom. Lexington, Tren- ‘ provides only three- with interested listeners. . . NEW YEAR!” : © ) ! :
Aanourg, Salina, Afkansas CX&S ton, Chillicothe and fourths the population afforded . . !
PR L bl i ™ KFDM
v . : - .| Accordingly, per capita cost on - WMFJ are the call letters assigned . i IR
FREE i WBNX is tonsiderably lower than , b,y the FCC for the new local sta- - Beaumont, Texas . .o -
Write for coby of Si-page bookletl elsewhere. The! savings ;will in- tion at Daytona Beach, Fla,, au- 7 o . N ’ -
el v WE By | terestyou | thorized on" Nov: 27 upon gp‘*“fg) WAPI 5000 WATTS Radio. Publicity, Inc; Chicago 4
E ratings end coversge survey. . 3 : ; tion ‘o . Wrlg sch. *Sim! E : R A ‘
Jou%o-? DAVIS, Prasident SEND FOR DETAILS TéDAY taneously, the ' FCC = authorize €0 ADCASTING N-B-C NETWwWO RK . Walter Biddick €Co., Los Angeles! -
‘ . SCHILLING. Gen.Mgr. - WBNX ® New York- WQDX, Thomasville, Ga., to change 7 corp o b ATION NG ALABAMA : . : : N
" - oL its call to WPAX. ] S - — E— . " . \ ] ]
* Page 34 - _ v . \ . Decemb ' SR C S : .. Page 35 .
’ag R ‘ r . BROADCASTING - December 15, 1934 'Cembﬁer’1_5, 1934 . I ‘ S e T T
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Méd{cal Treatment

What Fans Like

Brxstol ’\Iy ers Cited,

< L. EHﬂs m‘th Wylie : e o
page 31) o . 2 d %IIDDLE-“ EbTERI\:‘ radio fans BRISTOL-MYERS Co.; New York

o ClalmS ReStl icte favored Jack Benny in the fifth-an- - City, manufacturer of proprietary

01‘1’1‘151 g}tu VLm\e“;- WO CONCERNS advertising nugl radio .pollxconcucted b'_v:AThe ’ re}*n.ed'ies and. drug sdndrieg, on

California, and | treatment through radio L_leu.,-au ree Jownal. In the tome- . Déc. 5 was cited by the Federal

amons Country - dica dian’s division, he outstripped his " Trade Commission in a comiplaint
3 4 other media have been ordered . R ; ,

Last year an the Federal Trade Commission nearest rivgl, Eddie Cantor, 4 to 1, alleging maintenance of a resale
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2 sp, thru Jos. Katz Co., Balti- N i . WTAL MOLESALE SALES BY STATES, 1933 & . . o © i} 10 renewed, Lowell Thomas news pro- 7 = .
more. . - { gram on 17.. NBC-WJZ stations. f&l’é 3 DeCI X ed by ; CBS

~
PER CENT DECREASE IN SALES 1929 - 1933

e iams & Cunniig:  DIVIDENDS totaling almost $850,—

: ! 000 in cash and|a stock dividend of
CRAZY WATER HOTEL Co., Min- 50 per cent haye been declared by
eral Wells, Tex., -(mineral crystals)

directors of CBS.. TFhe cash divi-

B | 77
1} Brothers Co.. Muniie, Ind. ( M . //

: \ o %7 V
KOMO-KIR, Seajtle .~ oA {gﬁf//f/’%f 7
‘ ‘ ; / /é 7
/7

. 26 gp. thru

. . Z 3 ) ) [ 11 on Dec. 31 starts “‘Carefree Carnival” ! ; ;
oi Seattle (Car- 0 3 Z Z 7 MINN, . st o on 6 NBC-KGO stations and East deer»s comprise a quarterly dis-
S 7, thru Erwin, i, . % 1 8:309 et Jkev DBew. Dbursement of 50 cents a share, and
Qo ¢ 7 ,/777,,//»§y, % Wi d % St p.m.. . Agency: Lud\(\xb Bow . B
Seatrlel , o o % a1 1 Z : man, Inc, N. Y : ' a ~special payment of $1 a‘share,
: osmetic: Co,. Led.. Elolly- ¢ - AN V/// 7 7 o et e L - on each of thq 309,220 shares, of
manicure 0 A HOQVER  Co., ' Chicago ' (vacuum Class A, and }253,000 shares  of

cleaners) [on Jan. 6 renews “Senti- 1 B e DAV~
nels Sefenade,” ‘with Mme. Ernestine Glass B stock, oth these are pay

Schumann-Helnk, on 38 NBO-WEAF 201 Dec. 27 o stockholders of
stations,  Sundays  5-5:30 p.. m. -~ 1€¢ord as of Dec. 13. LG
Agency: Brwin Wasey. & Co,, Chicago. . Decision to- Yote the cash divi-
, g L T dends was made at a_meeting Dec.
RCA RADIOTRON Co., Camden, N." 4. “A week earlier. the directors

" ONTHE

. €.

i i
¥. 36 sa. thru Merse In-

0 J;, 'on Dec, 15 renews. with' “Star voted the 50 ) N B [R ED o Loen S i :
onal. Inc. N . i > ! VA th He gl : LALS oL ote e per cent stock divi- ANLBLL ¢ e oy G o1
tic IMLCI'HEZ:@;"}(%vziltine‘v. 105 7 ’ 7 2 9 / ¢ \ ' i fmed Fl;lei‘xlxlxi ﬁvllltg( Jg}lgwgi Ke;rlllnedtv dend.g 1In 1933[ the company had NET 0 - ,FIt.’s a Habit w1th_M1dWe§teljner§ R
lackett-Sample Hummert.: . / 7 NBC-WJIZ stations, Saturdays 9-9:30 112,334 deha.reS {of stock ‘outstand- WORK A .. . to. Tune in WOW ~ - |~
deago, 7 . - b m. -Agency : Lord & Thomas, N ing, and paid dividends at the rate S o faet, w0 ek of & habit thit & refot survedioon. |
£ F Oxliferni 5 An- L epw Ty - - . 4 et act, s i : i v
: 26 (S(:L i;i{ﬂf[fﬁin:}‘j %g;rﬁ&;; («E-\TADR Co., ew  York pf $4ha~méualé%, total p?‘ym?“ts be . ducted by Ross Federal Service, Ine., revealed that ; ow/| . -
T {(o Tes. s o - toria) on Dec. 15 renews “‘Roxy q ~1ng apou $450,D0 g S had pulled 65.129% of the listeners| in this Titory (on ‘s -
IS Angeles. e - . 57 o His Gang” on. 51 CBS stations Sat D year just ended; pay- national, program broadcast over all three Omaha stations at the same time.| -
. . 5 | . £ 2% / & % > oo %ﬁf@ urdays “8-8 DA 3 have bden three times as (The "World 'Series.) ., The secand radio station pulled ‘22.09%, and the fhird,
*  KFEL, Denver. | © I ) Tz & % 42 ! Z’U'-'Nm"‘ |4 & Rubicam, Inc. N. ‘much as in 1933, In February this - - 8.14%.. What evidence could be more’conclusxve in determining WOW's gtand-

in this rich area? -

Warren, Pa. (Piso remedy), - | - HUDSON MOTOR CAR (o, De. - Yar the no-paristock was split five

g thru A, T. Sears & Son. ! K ‘ 2 S 3 ? . . o ‘:ys;m | troit, on Dee, 24 starts Kate Smith f9r one and given a par value of » 590 KILO. - ! Qwned and Operated by '1000.- WA wo
- L + - o ; Ry e i o BB fevue on 74 OBS statiojis, Mondays, = $5, the only |difference between { : WOODMEN OF THE WORLD - -~ v
ort Wayne. Ind. (Pinex . = 3 N . : e s - (A 8:309 p. m_ Tand 11:30-12 midnight  Class A and Class B stock being - Life Imsurance Association = | 1o
remedy), daily sa, thru A. T. Sears °, | | : g for West. "Agency: Brooke, Smith in the matter o voting rights. On - ; I . " o
& Son, Chicago. P R ! R . X : 2 Pil i & French, Inc , Detroit., the 560,000 shares -outstanding. . JOHN J. GILLIN, Jr., Commercial Manager
Zerbst Pharmacal Co.. 8t. Joseph, 3o, . Foter eoch state nime the arrsngesent of dats 15 as foilons: A ; A A : ’ > i u 80,001 outeta: I.ng SO 'OMAHA, NEBR. :
apsules), daily sq.” thru Barons . . - TNITED STATES : : i ooTy, Ine., New. York (perfume) in: Since ke ary, payments totaling
s City, g o e FOLESALE SALES 1

K]
o - . ) s e o o National Representatives: R
A I A L4 TUUTOTAL SALES - $32,030,504 ,000 1 February. sfarts dramatic, program as = $702,775 were made during the first : ; i : %
Excelsioy o~ % CO7 FOROP INSMR ‘ -' PRGN mEaRESE - b o . | vet unscheduled. Ageney s he Big three quarters,|total dividends for M = - - : BLAIR & SPIGHT, INC
g8, Mo.. 26 ¢, direct. co | Map by 00 g X 1934 amountin, to $1,500,000. i S Chicago‘ﬁ
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AGENCIES

AND

REPRESENTATIVES

al
2

BENJAMIN S0BY AND ASSOCIATES

and

THE SOBY YARDSTICK
OF AUDIENCE VALUE
compsrab!e data shout

location of the audience of
ms and stations.

3

>rma

1823 Wallace Ave,

é
o
g

and prices,

Wilkinsburg, Pa.

formerly
de-

\I\YU\ }’A}.\O\Fl"l‘
: < joined: the radio
Mitche

tuken ull..z:ed
o expand irs

to New York in con-
wdard Brands ce-
1.

Azeney,
exevitive.
ed with the

E JL‘JHL’J the radio
. Newark
WOR is

Tmr0u A nans,
Aser

NBC

Basic Blue
Netwark

. @ 11 cities with a popu-

lation of- 761,535 ...

In addition to a vast, re-
sponsive rural audience of
more than two and one-half
million.

At the lowest cost of any
Advertising medium.

Kansas City, Mo., Kansas City,

Kans., St. Joseph,» Mo., Atchi- :

son, Leavenworth Fort Scott,

Omwa, Lawrencc, Empona.
' Tcpeka ‘Manhattan. :

1000 WATTS® -
17 Hours Daily -

VERNON H. SMITH

Manzger

Ofice and Studio:
WREN BUILDING
LAWRENCE, KANSAS ¢

Page $0

5

' GREIG.BLAIR & SPIGHT, Inc.

. National Representatives 3

NEW YORK . CHICAGO
SAN FRANCISCO |
LOS- ANGELES

CHARLER
‘COE,

Maxon,
famous
pugilist,
en route from Miami northw,
month.:

Ampl.me
viewed?

the air polt .

FRANCIS
executive vice
Ine., Detroit
fit author

president
‘agency,
and

an

rd

he was ‘“telephone

( Socker)

of
and

former
ot a real radio thrill while

tlns

Stopping off at Savannab via -
inter-
over WTOC, bA\ annah, from

SIDNEY (x.\hFI\hI 13 Agericy, San

I'rancisco, h

die adverti for R. Guillermou &
Co., San I Meisco liquor importers, '
:nnl using along with newspapers,

a4 week YA program,

»een designated to han-

pr esenting

a series of 13 bro&dcxsts retelling old-

che
prog

ipionship fights, " which gives
mnoan uld time

phem

TROBERT
with

K. PEEBLES,
Badger and Drowning
Inc.. New York, has
m o Advertising Co.,
deeonnt execntive,

\lH\l AGUI . HHACKETDT,

joined

New

{io, heen elected @

the

Darroom  atmos-

formerly
& Her-

the

York,

viee
ident of Lord & Thomas in i e
(!nmtn\

Los Angeles Adverusers

Hosts to Radio Ommals

PER:O\E pmmment
were guests at the
program staged

in

recently

radio -
“Radio Day”
by the

Los Angeles Advertising Club, with

IFred W. Meyer,

radio executive

in the Los Angeleb office of Erwin

Wasey & Co., as chairman. Of- ;

“ficial ‘host was W. Arthur Rush, By ABS and Affiliats.

transceription head for the Holly- - o - : K

wood branch oi RCA-Victor Co, AN APPRAISAL of the Ameri:

Inc. ‘ Broadeasting . System, after
Among guests of honor- were weeks of operatxon\nd Ways ax

several. RCA-Vietor officials, in. Mmeans of better®coordinating &

cluding J. D. Cook, tleaamu, John
Van Newenhizen, Qeneml auditor;

J. H. Tingle, a

stant secretary,

and A. E. Jackson, service man-

ager.

As speaker-of the day, Don

E. Gilman, vice president and coast

_manager of NBC,

programs soon. will be

saidethati radio
directed

solely to the invisible audience and

. that civeulation claims for radio |

are on a par mth claims for other

media.

New May Store Series
CONTINUING its new policy
using radfo, the May Co.,

of .

big

Cleveland store, has arranged two

new series.

A group of-Christmas

dramas will be presented through
the holiday season to be followed
by “Uncle - Harry and Jackie,” a
juvenile interest act now on sus;

taining spots

WHAT .
DETROIT
STATION -

the Fourth Largest

- United States Marketing Area

’ (olve‘x? 2,500,000 people. An-
nual retail sales over $1,190,-
000,000.00) most economic- .
ally?

WJIBK

covers

BROADCASTING . December 15 1934

- diet Gimbel,

NEWS ON THE HOW|| e

Two Stations in Buffalo Offe
Flasl‘ps 15 Times Daily|

ROI\M a. m. until midnight Wg
d WEBW, Buffalo, broady.
s every-hour on the hoy:
inute periods, aggregy,.
ing 75 minutes. The stationsp,
opexated by the Buffalo Broadeg,
ing Corp., which claims the py
complete - news service of ay
station.

Right on the hour an announcg-
at either station steps to the miy,
phone, with a .Transradio -Pr
printer rm‘mmg‘ a few feet awg
and introduces the news this war

-“BBC presents ‘news whilg i
news’ every hour on the hoy
Each item is announced v
“flash!” )

At the conclusion of the fy,
minute period, the call letter
given of the station which
broadcast the next news prograr
Operating two stations, BBC ty
can spot its news right on the b
without cutting local commereis:
or CBS programs. A sepam;
news department has.been orga:
ized to handle the plogmn}s

Meeting to  Coordina
Rate Practices Is Helj

tivities of the network with its ¢
filiated stations, including 1
practices and promotion, were t:
main topics of discussion at a ge
eral meeting of the new netw
with executives of the affilia
‘stations held in New York Dec, 1.
All affiliates of the chain were re;
resented at the session—the fir
-of its kind ever held, according:
the announcement..
The meeting was called b
George B. Storer, ABS preside
to bringsxabout complete harmon
in the functioning of the enterpris
Attending the meeting for ABS
addition to Mr. Storer, were Jams
K. Norris, vice premden’c and tress
. urer; Fred Weber, vice presider
in- charge of network operations
‘Albert A. Cormier, vice presiden
in charge of sale\ -and Edwar
Aleshire,’ recently appomtcd viee
pleSIdent in charge of sales re
search and development.
Representatives of affiliated st
tions attending the meeting wer
Alfred Pote and ‘William Pote
WMEX, Boston; William S. Cherr.
Jr., president, WPRO, Providenc:
William J. Pape, presiden
WI1XBS, Waterbury, Conn.; Ber
Jr., president, WIL
Phlladelnhla Clair R. McColloug:
plesldent WDEL Wilmingtor,
Del.; John Elmer presider,
WCBM, Baltimore; H. J. Brenne
plesuient and Robext M. Thomp
commercial manager, KQU
Pittsburgh; H. H. Howell, pres
dent, and Roy Albertson, gene
manager, WEBR, Buffalo; Ralp
G. Matheson, tlea%uzel, WHDE,
Boston; Harold F.. Smith, plesldenu
WABY, Albany; Ralph L. Atla
p1e51dent WIND-WJJID, ChxcaECv
William A. Clark, manager, WFBE:
Cincinnati; James L. Hughes, ger:
eral manager, WHBF, Rock Islani.
Ill.; and L. A, Benson, presuiem_
VHL St. Louis, Mo. H

| FADIO ADVERTISERS

*eount with

"DIERRE B(UCHE ;m\

TRANS

CRIPTIONS

TZGERALD. wl
JOUN 1<1 Al whose
\iﬁzigtlx: the l\roblom of selling radio

e ores have appeared .in
© demr,(x::\({lf ill BROADCASTING, has
ment (fter two years i advertis-
reste) an 1"01 of O'Connor-Moffatt &
‘S? m”; Trancisco.  Succeeding her

W 1 ;en(e 1, Fisher, formerly with
s ALomp amy., Los. Angeles. After
Mrs. 11(/'*«‘1(111d will go e;xst[.

T ew affilintion has not as ye

Her 1 "

been \umoumed |
formerly

and sales pro-

wer of advertise

ag
m:;‘m“ for RCA Victor Co. Camden,
i:‘w joined the advertising and publi-

of  Radio-Keith-Orpheum
York.

K. HEALY. former adver-
Hudnut Nales Co.,
of  Groville Nales
(mp New York (Potter & .,\lnnrw
\]m e Lvender prm[m-ls ol Lon-
- Parfums Grenoville of Pavis and
ret Blair cosmeties) for w hich
advertising (.nnluu”ux will start ne\t
\prm«' %
EDGAR A MURRAY CO. Detroit.
has appointed Bass- Luckoft, Inc., De-
troit, to handle its account.

INDIVIDUAL DRINKING Cup (‘u‘

staff
Corp. New

DWAINE
tiing director of
isT now president

Ine.. Easton, .I'a. (pxper _eups; an
containers) hags aippointed N. W, Ayer
& Son, Ine. kl hiladelphia, to handle

its advertising.

SCHOLL MI G., Co., Chicago  (Dr.
Soholl's foot i Wk, ete.) has appointed
Donahue & Coe, Inc. to handle its
advertiging aceount, unhuhl\g radio.

EOPA Co.."San Francisco (home rem-
edies) ha whcml its  advertising ac-
count mth \\ hiteley Advertising, San
Francisco. Jess Whiteley is the acg
count executive.

NATURAL BODY BRACE Co.
lina, Kansas, has named hurhmuf‘f &
Ryan, ‘Inc., Chieago, to handle its ad-
vertising.

EVERETT- AU GHI‘\BAI GH & Co.
Minneapolis  (flour) <has dp[\l)l!\t(‘d
Mitchell Advertising Ag:el}c:v,
apolis, to handle its advertising.

PLAZA HOTEL, New York,

has ap-

pointed Andrew (,One Ageney, New
York, to handle its advertising.
'HERB JUICHPENOL_ Co. -Inc.

(Millar's Herb Extract
Penol Emulsion) has
Bennett

Danville, Va.
and Carver’s
placed its advertising with t
.\d‘elmm" High Point, N. C. Radie
with other ‘media will be used. Har-
old Bennett is the account executive.

GARRY & Co., Inc.. New York, using
radio, has transferred its ageount o
Wylie B. Junea. Inc., New York.

COTY. Inc., he\\ York (perfumes)

has appointed the Biow Co., New

York, as its Jd\el[' sing ngency for a

new radio \01‘10\ it planning. Ageney

appointment is effective Jan. 1 when

its publication adiertising will be
‘tiken over by Hommann, Tarcher &
Skeldon, Inc., New! York.

STATE OF -MAINLE Development
Commission has approprinted 2250.-
for 1935 tourist advertising. in-
cluding radio, the campaign to be han-
dled h\ the Bo\ton office of N. W.
Aver & Son. i i
EXPORT ADVERTISING AGENCY
has renewed for 13 weeks. its contract
for radip advertising in Ecuador of
the manicure line | of Northam War-
ren Sales Co., :Inc., New York (Cu-
tex) thru Brmdmﬁtmg Abroad, Ltd,,
119 West 57th St., New York.
FREE STATE BREWERY, Balti-
more, has placed its '1(I\e1t1~mg ac-
hmerv Advertising Co.,

Baltimore,

PRIMA Co., Chxcm'o (Prima_bever-
ages and syrups)- has appointed Laue-
sen & balomou, Chicago, to handle its
ad"ertxsmg .
FASHION ~ FROCh§ Inc, Cin-
cinnati, has named Frederic W. Ziv,

Ing, Cmcmnutx, to direct its radio
ad'vertxsmg i ”

Sa-

Minne- *

NBC HAS RELE
the series of s
grams entitled

Man,”" 15-min

though designe)
said to have

for adults.

which the prozrams ar
cording to NBC,
N
sto
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Northwest
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nd studios,
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Radio Teaser Campaign
Breaks Sales Records
For New Orleans Store

WAY DOWN vender in New Or-
leans, WDSU still is telling how
it/ sold $35,583.72 worth of mer-
chandise recently: for Feibleman’s
department store;ja Sears Roebuck
idiary. The® store has been a
heavy user of newspaper space for
Vvears.

Five-word teaser announcements

. were begun two weeks before the

big event, which was called “Pen-.
goo Day,” nieaning “big value” in
Chinese. The announcements had
the city wondering what was
in the air. Competitors ignored
the campaign and
fore the big day, Feibleman’s uséd
15 and 30-minute —musical pro-
grams 4nd the secret was divulged.
1t then was-too late for competi-
tors to make many changes in their

z  copy announcing Mon-

v specials.

The store was trimmed in Chi-
nese manner theé day before the
event and when Pengoo Day ar-
rived, frequent broadcasts were
made :from the floor, with cus-
answering questions about
bargains. Some 20,000 visited

their

the store that day and 15,000 pur-:.

were .made. Orders also
came in'quant‘xties frozjn rural sec-

the Friday be- ~

WE
BLANKET

THE
SOUTH

like a

handke’rchief_!:

brn'w a cire
xles aroun
part

peop

vill

WAVE ipings oz 2
‘(‘(’D‘B“e o
Ma} we e‘“c‘d“eq

le with a radius of 5

d Louisville.
of the territory we d
What we do_cover is

e in and near
‘ezzl})oo‘(‘;o of them virtu
e—

gight 6f our tower,

tives:
Nattonal Represéntati INC.

FREE & SLEININGE R

<

Q00 -

That’s only
don 4 covcr i

Louis-

ally |

to whom
stonishing per:
£ NBC’s best programs.

tions. In the “teaser? campaign,
only the radio mediurh was used.
It was the first time in years that
F:d:re?a;ce had “not used news- incoRPORATED K
paper space. Lou|SV|LLE;“° c
. S .en .
SUBSCRIBE now, and receive the . 1000 WATY
1935 XE-XRBOOI\ edition of )
BROADCASTING. ' > 1
ra
. 7
-] :
\ =
! sk
i
j [

Y¥ork City station.

ble for this.achievemgnt.
“1rr'mt< the-favorah)

MAJOR EDWARD BOWES
Managing D;recto'r WHN -

II)\'\'ART) BOWES -Is per<0m111v devotnw himself [to
TUnder his guid-
ns become the most popular independent New

AJOR
every phase af the operation of St&®ion W “HN."
ance, WHN hn

i
i
i
¢
i
P

Superb signal strength covering the entiré tladmg
area combined with Major Bowes' mn:terly showmanship are responsi- - =
WHN solicits ‘quality business only &nd
consideration of ‘111 stch advertmerq . i

. 3 R.F. Whitten,
l%)g(l)ong‘t:ts" NEW ,YORK : Sales. Maneger || .

Page
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RADIO
OUTLINE MAPS
of the
United States

asting
Traveling
cooperating with
m of .ldult eaucn-

Y R

broades

rly in J
inager,
for the ¢pening,

wurl\*n: ourt det

> A which will hg fed o a nationwide
. - NBC networl\

*Natians! Press Building . : .

y 9w FAMOUS inventions dre drimatized

Washingtor, D. C.» v o i eries which started the last week

T November over KFAC, Los Angeles.

Continuity is by Arthur Tibbals, new
\\mer on_she_staff.

CANNOT GET

ADEQUATE COVERAGE

in the

Nation®
I3th Retail Market

WITHOUT

Wik B K
Indiana’s Only NBC Outlet

D. E. “Plug” Kendrick. Vice President and General Manager

_éial

ik,
uc«iunw.\; and.interest.

department
user of
added a new feature,
v Matinee”
am presents i special item,
a reduced pricc and known
latinee Npecial.”  Only radio
used wnd excellent wxult\ are be-
ing obrained.

KDYIL, Salt Lake City, ]1 s tied up
with the local Eiks club-in a Chirist-
ampaign.  Mouey is raised in
myue manner, by playing !L'qlh»l
ograph selections during the mid-
hour, Telephone requests are
with contributers promising
1in deonations-the Lullm\uw (11_\

'L’IL\LH IMER'S
: _extensive

T Are ed. by “Uncle Ben”
on KDY TI'x - den«.:(mm Club.

BUDGET TTHE

inally n at  the

on by “Tuliby™ Quillinm,

of KOMO, el wis staged wuml\
by KIJZc Fort Worth, at the FPort
Worth Advertising Club’s weekly pro-
tawere e ITox-

aof K 37 Hal

announheer s Godtrey

Kuler, contin[xi(y writet : Gene ¢

.\:'ls'
salesman and news coninentator.

MORE thap’_a dozen publie ~chool
-teachers in  Nashville assign “radie
homework” to their pupils, who are

instructed to hear Lawrence Goodman

present a weekly piano program over
\\ SM.  They ~~ubmx( reports on the
programs, which aré the

graded by
teachers. PR

.\'E\VS of 20 years ago is given on the
“Do  You Remember” program on
WWNC, Ashe\ ille, N. C., every morn-
ing.s with 2 MeTntosh® announcing.
Continuity is by Ruth Elsop, who also
gives the commercial announcemexnts.

F}

. USING its own members for talent,

the Women's Club of Cincinnati; has
started a series of . programs’ on
© WEKRC, Cincinnati, once a week. The
clib also arringed the pm"mma.

TENTH anniversary of hl«’ﬁ;h,, Luw—
rence, Kan,, was to be observed Dec.
15. The station operates from \ep-
tember to June under the supervision
of* a faculty  committee of the Uni-
versity of- Kansas,

LAST YEAR the Johnson Motor Co.,
of Syracuse, N. Y., found radio so
satisfactory in introducing new Hud-
sori_models that it resumed Dec. 1.on
WEFBL te build up the 1935 model.
The concern uses two announcements
daily and a five-minute program Nun-
day nights following the late news
bulletin.  The odntract is for two
months. 3 )

LIKE REPORTERS, announcers of
WHBY, Green Bay. {{Vis,,. cover regu-
lar Leats in seeking scoops Tor
station’s evening “Tabloid of the
News of all sorts—locs al, national,
and - sports—is ~ presented.

program is. not competitive,
s standpoint, but merely

R

0-
‘The
from a
aims at

store:
radio in Rich-

on WRVA,"

thq .

H & MER ‘H ANDISING pmmntmu for
| Borden’s 45 Minutes in Hollyyoy-
program was originated and c«\uduc!g‘
b Robert G. \OUIL WIBL, \\NQN
,\ew. York. A huge mince pie Wi
placed in the center of the \l’ltiun:
<lisplny' window which was assigng
for the one week to advertise the Buxl
den's prdducts, and the radio. ‘uuhem\.
was askdd to estimate how much

pie weighed. An an Lneement gy
plaining! the contest v run  durp,
the statidén’s weekly *Mu wll Cont

Y3

tllthG [)19\ were “'l\r\ n to Eﬂ
.,G\[ answers,

WITH a truck equipped fur
wave transmission, KMBC,
City,. has it$ “"Newseaster”

er Q])e
Elmnt ulvgvh

as well as
wippenings.  No he “can cover ey
on the run, the announcer can g
with his head out of “the top of the
truck while it is in motion. .

TIE SINTIL annual of the Ws
Fawmily Album,. just off thn DTESS, pre
sents a0 Cface-to-fi with
Cstirtion’s listeners

Mustrated with pie
personnel, spiced with huma
touchex. . Last year's edition
55,000 copies, -

SUSPENDED over the
rope’ and  pulley, a lmwophone o
WMT, Waterloo, Iowa, eaught
pants and grunts and exclamations ¢
Max Baer, he‘lv‘. weight champion, agj
his :brothér, Budd\. during a boxing
show at Waterloo Dec. 4. The Soupg
effects’ supplemented blow-by- blow .ds
seriptions.

1l events,

xmlv by 1

DURING a recént heavy fog, WC(Q,
Minneapolis, heard:;a ’\ortln\o\t Air
lines' plane vainly t&\m" to locate the
.mpmt An .lm)enl broadeast
- WCCO brought -out motorists who
luminated tlxe airport® with " ther
* headlights.  Within- a few minuts
10.000 cars were around: the ‘field ang
with their aid the-pilot Lmded his siy
passengers safely.

i

WHAT
DETROIT |

‘ - STATION

, shows the greatest in.
crease" in listeners in'
the Detroit Métropoh-
tan Area?

WJIBK

*Results of independent
survey now on file \

Super-Power
. A,
N Choice
Dial
Bosiliow;
-y
X

FIRST in the

. Represented by

DALLAS
(Owned and Operated by The Dallas News lmd Journal)

Nationally

Cleared

Channel

Covering a
* Lucrative
. Market

SOUTHWEST

ward Petry & Co.,

>

-BROADCASTING

Decomber 15, 19%

R A e

Avk., will ob-

versary

K THS, Hot Springs. )
serve it fenth annt Dgc. 20

an elaborate program schedule
with 8 arrists nows broadeasting

m\tunu g all

< well ius many whom have
the past. Using 10,000
the sstarion - is owned by the

\!,11,lgg5\ hamber of Commerce,

1ot
CILEC AGO l~t«“u\x\ awlio tune  in
Fagher Luu"lm Nunday afternoon
a

casts must dial WTMJ. Milwau-

- that KYW has moved from
o to Philadélphia.  In a test
ntiment “about Father
J Immd a 100-to-1

hroad

Kee.

COll

} R \\( IRCO, is
. ity

nhl tion desi
L, frowm the v
ateurs. only three a
ments made tha fivst-week, more
100 applic: wions were filed., Al
yassed by the  audition
by Cyrus Trobbe, mu-
in one feattired progrim.

o piestants
foard e 1
qml director, |
I P, DREY. ]mwuhmx and genéral

cor of  KJROW, Oakland, an-
o that Nan Francisco “\IU\“\L\.
1; A\ld][lﬂn to those in the MFast Bay
City, soon will be established.

THE BACK-SEAT. Driver,
KGW-KEX, Port and, OUre., is spon-
soreds by @ local auto repair service.
peniny with musical bae kground, the
sack-sdag Driver. is introduced and
chats atdut - driving. A@uo_r‘he pro-
cram,” “Let’s Quit Killing”™ drama-
tizes ‘fatal auto accidents. Tt is spon-

from

IO

soped by 4 number of public and civie-
‘\"GTAUQ\

YANKEE Network has begun 2
“Baseballs School of the Adr

rcted by Jack Onslow, coach of the
Bm[on Red Sox. -It is desighed to
reach boys how to play baseball and -
impress upon them the
spor rqm'mchlp

THE \I\'J.H anniversafy . -of the
Grand=Old Opry, WSM's Saturday
night barn dance, was observed
Dec; 1, with, jts master of ceremionies,
George Hay, directing g program
in which ‘the cast appeared in rural
clothes effects.

108 A\GELEb W hole\nlem QOutlet
f\mre, women's clothing, has ap-
scinted Fred Wesley, Inc., to conduct
2 holiday campaign over 10 stations.
Broadeasters in Los Angeles, Holly-
wood and Long Beacls are. used, The
programs ~are massed for Sunday
morning hours, advertising Monday
and week-day  sales. The sponsor is
using ‘the radio campaign instead of
the press,

KFU0. St. Louls, operated sby the
Evangelical Lutheran Church . ob-
served its tenth anniversary recently.
A public service, held in the Munici-
pal Auditorium, Was broadeast over
the station.

TED PARSONS has mturuul to the
dr weekly- through KMTR, Los An-
wles, with a sustaining series called,
“Heroe§ of the Escadrille.,” .He pro-
iuced a similar program over KI"WH,
Hollywood, for many munths, but lmd
ieen off the air since! spring to write
‘Hell in the Heavens,” current avia-
Hon release, fm Fox ilm Corp.

SPONSORED cmnmerciully for 2
jours, 15 minutes from the stage and
for 30'more minutes from the smdios,
he “Towa Barn Dance Frolic” staged
WHO, Des Moines, is a sellout at,
w2 cents per person ch Saturday
J.ght The cast of 6§ is directed by
Peter MacArthur, WHO program di-
reetor, and Gene P. Loffler, his assist-
t, with Ernest Sanders and Stanley
Widney as announcers. Sponsors-are
illadin - Lamps, Keystone Steel &
Wire Co, Morton's Salt, Unitell Ttem-

Alies, \M K cold remedy and -Path-
inder Y3 lagazine. 5 ! N
MEET THE COMPOSERS" is the

itle of a series of 15-minute programs
wer WEBL, Syracuse, N, Y., with a
@Aiferent composer coyered each time.
jllustrations of his wdrks are given in
‘he musical portion of the program,
zugmented by the lee story.

December 1 5, 1934

i
.
iy

.outes

punu;{Ies of

“I Want Audition™

Rbprinted from Judge

THIE
broade
in »Malt

PIRRT

wlve xl
Taoake Qi

reaction he

with ol

serie {
remote contr )

The Suce
uses a roving m
ing the various d
_nouncing the specials.
are balneed with

s booked

tween: the Mpm‘tev the il
trendants, the

1s N
A \EI\IV‘\ of \Yeekl}‘ concerts by
the Minn is Symphony Ore tra

over CBX egin Dec.
ing from WC Up Minneapolis
coneerts are planned, nm»u"h to Awrm
268, on Frids from 3:15 to § p. m.
. Eugene Orm;u;dy. voung Hungarian
conductor. will} wield the baton.

I\.\_IBL. Kansgs City, has begun a
series of “home town" broadeasts, a
single‘town to mrm‘umto in eack pro-
gram.

B

|

H

- ‘

2‘
L grams.
. i M
1

ST AN

6404 Hollywood Bivd.
Chjeago .
Universal Radio Productions
AN

—;Are Broadcast

. nouncer

Prices and Partu'ulars on Request ;‘

New York
Conquest Alliance Co.

FROM SHIPS ASHORE
Arrivals and Departures Now
y KYA

NEWS

: hlpb of
ms hlp Lines are a
KYA; San Fran-

as- an-

fearw e m

new

¢isco, with Deanm Maddox
and interviev

ect telephone v

e from the

is connected to
heaved ashore
steamer is com-
: nnmed Madd 1t

1ans ‘1031(A the ve
ine tzlom‘ijs and
¥, pv 0}"}‘;1" ent
(m/m‘e'td while t
o up the bay.
In the case
tarts the

€

. Mad-
15 mirutes
That's: Goin®

Cavaliere Marchesi

CAVALIERE ENRICO MAR-
CHESI, president and founder of
the E.LLA.R., Italy’s broadcasting
system,.and a former vice presi-
dent of Europe's International
Broadeasting “Union, died at his
home in-Turin Nav, 7,.only a few
days after he had been heard on
the radio during the celebration of
the tenth -anniversary of
E.I.AR. He was also chief en-
gineer of »the system, and as an
engineer enjoyed a: world-wide
reputation, being well known. in
America. He was a piloneer in
Turin’s motor car industry and was
chairman of the board of the Fiat
Motor Car Co. .

—

Transerlpuons

i

} .. “SONS OF THE PIONEERS.”
3 A grand hill-billy feature, recorded library
. . fashion. 102 numbers,” so arranged Dpro-

grams ~an be made up for less than $1.00
per fifteen minutes. :
"“THE KING’S MEN.” -

Paul Whiteman's new find. Here is the pick
of their repertoire in 26 fifteen minute pro-

.

“KAY KYSER’S ORCHESTRA™

13 novelty musical shows, different from any
dame band recordings made.

{

® S
ARD RADIO ADVERTISING GO

] Hollywood, Calif.
Boston

o

Makers of étand&rd
Electrical’ Transcriptions for Radio

the.

Kn.sper-‘(}'orddn Studios |

0

In the Novem

o

‘Mail

® .
“"VARIETY"
Stations througt
report a
mail count.

And

so we
count,”

All of. which;

months of 1934,

of 1933 AND
day!

If you wanf M

penditure in E
fern Pennsylvani
ginia, consult,
or write {:Hrech:

ouTr

“VARIETY? it is Cl(ilnled that

Is Off
40%

further
drashc
stbp
to repeat if, but lADD

two more words to make a sen-

tence—"COUNT US OUTI"

fin  simple 4erms,
means” that WWVA" fan )
is not off. A fact the first eleven.
LRI,

ahead of the entire fwelve months J

results from you

our representatives

NT

¥

ber 27 issue of

asserts. that )
hout the coun?ry-
falllng off in

at the .word

mail
are exactly 121.5%
plckmg up every"
AL, or just plain
r advertising ex-
stern Ohio,’ Wesh-
a. and West' Vir-

&

—

Columba Sta hon

T .
o

| fBroa

B 2'_ - Repre
|
" 485 Madison A
i JOHN K
230 N. Michigs

| wley Building  * .
I WHE LING W.-VA. |~
I

OO O A
Y
]
N N
OO
4 i
i, .
N b

b West Vlrgmla
casting Corp..

seritatives

| J. H. McGILLVEA

e... NEW YORK
S FTLEWELL
n Ave. = Chicago |
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www.americanradiohistory.com
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Musical Programs.

Add Human Interest

to Your

WHEN WIRES FAILED

[ . Iowa Paper Got Its News
W HE\'

“This New Book Places a
t Gold Mine of Valuable
and interesting infofma-
tion_about Modern Com-
posers and their Works

at vour finger-tips.

graphical
Guide to Modern

posers of All Nations

“From Bach to Strevinsky”

Indispensable to
irector.

It includes:

works ;

100 Teading critics;
Tsource books and periodicals’ de-
.” voted to modern music; pronuncia-
alphabetical ar-

tion

At Your Baokse’é:lerx or from

TH. W, WILSOYN" CO\!PA‘“‘

950 University Avenne ™

of names:.
rangement.

COMPOSERS !
OF TODAY

A Comprehensive Bio-
and Critical

Co

Compiled and Edited by

DAVID EWEY
Aulher of

musicsl staff,
critieal

estimates by

$4.50.

New York .

every -~ program
continuity
department. announcer and agency.
Iltustrated - biographies
of some 200 composers, with bibli-
ographies of published and recorded

bibliography ot ;|

down between Des
Iowa blizzard,

e U. P. bulletins.

the' U.

\é

Whshington Jowrnal's

tl v service given by
{“{nited Press wires’

m-,
a0 down taday,
the first time in years.

ovér the radio, however.
The U.

at 2:30.

ever

One suchcall came from

afternoon.” 3
RCA YV I(‘T()R Co.. Tne.,
J.. hae issued a

Bulletin No. 46

— remote pickups.

Radio Came to.the Rescue and

United Press wires were
Moines and
Washington, Iowa, and Des -Moines
* and Kirksville, Mo., during a recent’
it was“? 1mpossxb1e
for editors of the Washkington Jour-.
‘el .and Kirksvilke Express to re-
] As a result,

ce
‘James Maxwell, news editor of
WHO, cooperating with Hartzell

Spence, Iowa bureau manager of
P., broadcast special news
bulletins to these editors, that their
vers might go to press as usual.
following is an excerpt from.the
comment on

between
De: Moines and Washington were
and the usual wire
news service failed to function, for
_Some gen-
+* ’gral news -bulletins were received

. P. broadcast a message
tfrom station WHO about noon, ask-
- Yng Washington listeners to not1fv
the Journal that a news broadcast,
especially for this paper, would be
~.sent from the Des Moines station:
About 50 'persons called -
the Journal to relay this message.
Craw-
fordsville aftér communication was
opened “1th ‘that town early: this

s
Clm(Yen. N.
revised edition of its

deseribing_the new
1 RCA Vietor inductor microphone type
<1 - 50-A. whick is specially designed for

$
H

THAT GUY IN CANADA
Is Stlll Ltstemng In!

. \_k Yes, and =0 is the ene inm \Ioutrma and a lot of others scat-

WHAS

tered throughout

the whole of North America . . , BUT, vou

are not buying them whgn yom pick WHAS to bro‘ldcaﬁt your

advertising
- ‘thrown »in with

which this station delivers . .;
But our’ Canadian . .

- teners are ‘import

sirength and clarity of the sigadl from WHAS . . .

olso indicate that.

inessage . .

No. they are just so much “gravy”
the ;mch \[uldie X’\ewern primary audlence

they demonsirate the
and they
WHAS offers something worth listening tol-

ant:for one reason:. .

A casual’ study of :WHAS's schedule is sufficient to convince

any skeptic that

WHAS must be pretté popular in its pri-

mary area as well a§. attracni‘e to innumerable other ‘listeners

in other sections
better show than

oft! the country, because it offers them-a -
any ether %txon in the territory . . eliv-

ering it on a nationally cleared channel (820 kllOCVCle")‘ with

\upex‘~p0\\"e' . (00
receptw!;

N
3

New York ~ Chi

000 watts)

FERAFE H
LS > H

Owned and Opernced by

THE COURIER-, JOURNAL
THE LOUISVILLE TIMES o

Reprev-emed‘ '\'auotu.lly by Ed\mrd Petry & Co.

cago Detj'olt * _ San Franciseo,

\IexiCan .and other far removed hs-'

\\huh affords consistently -good

- als
- its
parties *in interest 'called by .the

- mastery. |

Page 44

'

-

.

¥

Brobkl&n Merger
Plans Are Argued

. FCC Hears Proposal to Unify
Three btatlons on 1400 :

COINCIDENT with the opening

of héarings Dec. 3 before Examiner

George H. Hill of the FCC, involv-
ing a half dozen competitive appli-
regional

cations for the 1400 kc.
channel assignment now divided
among - four Breoklyn

plan for consolidation, and
- tanequsly filed withthe F
application for voluntaxv

ment of their
corporation, w
headed by Rep.
(D.), of New

of the board. TRe $tations involved
are WLTH, WARD;and WVFW.
Early this year Exfaminer Ralph
L. Walker had recommended that
these stations, along with WBBC,
‘also sharing time -on the channel,
be "deleted. for alleged .failure, to
serve public mtel&%t The new
hearings closed Deg! 11.

ch - would

Prgposed Set- up

"UNDER the consolidation | plan,
Rabbi Aaron Kromenberg, of
. WARD, would:  become president
of the new 01gamzatmn with Sal-
vatore de Angelo, of WVFW, as
vice - president, and Samuel Gel-
lard, of WLTH, as secretary-treas-
urér. In addxt:on to Conglessman
Celler, the Brooklyn Tz'mes—Umon
also may be 1epxesemted on the
board. David Haskins| an assistant

to’ Rep. Cellar, also hs slated for-

board - membership.

The néw hearing wis ordered by
the FCC because~of the pendency
of new applications for the 1400
ke, ¢hannel. Among ithe new ap-
plicants” who "also participated in
the hearings. which began Dec. 3
were- the Biooklyn. Daily -Eagle,
WEVD, New York, which seeks -a
shift in frequency ‘and the im-
proyved facilities, and "Arde Bulova
(Bilova Watch Co.) and Norman
K. Winston, who filed a joint ‘ap-
plication. = American Radio Pro-
duetions Institute, Inc., New York,

appearance. Numerous g¢ther

Commission also participated.

Jomt Ownership
m’ HIS TESTIMONY before Ex:

giiner George S. Hill Dec. 10, Rep.+-
«?Celler

fownership

expressed oppomtlon

\pers. Stnkmg directly at the ap-

iplication | of - the Brooklyn Daily

Eagle fon the 1400 ke. channel, he
said he Was opposed to any news-
paper owriing and operating a sta-
tion. _“I|do not believe,” he de-
clared ‘““fhatr a -newspaper’s func:
n iis to control|radio. . It would

; d-angerous -thing in "this land
if newspapers co}d reach_out for

only into the news
columns b he dissemination
of mews and wh tevbr goes cver
‘the radio” :

Mr. Celler #ald it: Was hxs vxew

‘that there: should .be a separation
“of newspapers and statxons ‘and

that he :would - favar legis zitmn
which ‘'weuld 'preclude the joint

. ‘ownershlp Every effort should be

made,

he asserted 't0 . ‘maintain

. grea“test freedom in dlssemmatlon

of news whetber by radlo or ‘the
press.

i
i
I
i
]
i

stations; .
three of.these stations disclosed a
xmul—

an
aksign-
licenses to, a new’
be
mmanuel Celler -
ork, as chairman

an applicant, did not put in

to!
of stations by newspa- -

BROADCASTING,

o
5

EQUIPMENT.

—
ALTHOUGH the KOMO- KIRg, |
t[|0~ in \e.xttle are only nine mont;

old, . new sound stadio hqs
constructed, and a new: channel “dded
to the- control room. This giv

KOMO-K.JR the use of an additioy
studio for incoming chain Drograp,
mmmmp remote programs, studiy
programs, Yl‘llll\Lrlpﬂon\ to the g
tions,- and also outgoing Drograms 3
rhe chain.  Nix new indueter mxcn
phones . and five new lmcroplin-.
standsthave been ‘installed. | A]) n
high fidelity. The ins Imous Wen
under the direction of . J, Broy
chief “engineer, assisted by (zeorr
Johuson and Tom Rewak. P

AMERICANN TRANSFORMER ¢,

Newark, has just issued a perg
edition of its Bllletin 1()1).!uunt?ﬂ
“Pranstormers for A\\l(hu A)mphﬁﬂ
tion and Transmission.” A 'large g
luxe edition is soon’to he printed, Tt

personal edition is free, but 10 eepy
for llhl][ln" is charged for the (e lu'=
volume. The bulletins deseribe
new series of Ameblx(lu transformer

l'[[}u NEW 1000 watt - transmite
tor KQW, San Jose, Cul,, wus tol
installed and ready for t ing withy
two weeksiof the date set or the degi
cation ceremony, New Yar-'s Eve'y
is announced by Ralph Bm nton, owne
of the Northern California Bmadcasl
ing tem, Wwhich ulso operaw
KJBS, San Francisco. *

NITROGEN-FILLED condensers fi:
the new equipment at KYW, Phi.
delphia, are described | by \\estmg
house engineers as revolutionary '
de51gn the mnitrogen under pressun
permitting smaller plates-  brough
closer together.
“developed by Heintz—& I\ﬂutnmn L,
of San branusw, and ! \\estmghons
engineers. worked out the deaxgu fer
the installation.

AT ITS NEW SITE near Doywnen
Groye, IN., WC Chlcngo, is i
stalling ah RCA \mtor Type 5C,}

kilowatt transmitter, to be ref
shortly after thie first of the year Th
half-wave vertichl radiator will &
530 feet high. The' new transmitty
replaces an RCA Type 1-B install
tiocn, WCFL has besn operating wit
1,500, watts for several 5eurs

WHILE NBW equxpment for WIOD,
Miami, Fla., is being installed, Miln
C. bcott chief engineer, is using1
new. RCA Victor ©P-4 putside picky
amplifier for tempomu studio equir

- ment.

. Must Pay Tax

TEN MONTREAL radio listenen
discovered recent}y that it paysth
buy the annudl. $2 -radio license
They were fined $5 -each and cost
in court for not having, a licens

_‘The alternative was eight daysh

jail.© "Ong: listener ‘pleaded. mt
guilty and was remanded: for trial
“later in the month. In Torontoil
is understood there are about Ul

cases waiting with the local radio ..

inspector to be taken up in cout
for evasion of the license ‘reguls-
tions in the Canadian- Radie Ad.

The government is prosecutﬁﬁ
in- many cases, and as a result

" a.vigorous license selling campla&

more,listeners now have the

slip which shows. they are entitd. iKm-

to operate a radio receiver. i
figures show that, 45,000 mot
listeners bought licenses this fiseal
yvear) than last, with a total o
548,229  licenses Issued since tie
begmmng of the 1 year, April

~The amount collected is clo® s
to the annual : appyopriation for
the Radio Coq:mlsslon about i

The condensers wes |

=

Freedom of Au' for Bro%}dcasters

‘ (Canfuuwd From page, 16) .
phrase has a uh;\meleon-lxko char-

ut resorting to See
- forllidding Len\omhxp% I

exxsteme and its gwher deprived

0 his investment and means of
Jivelihood if it is used for the oral
du,:ennnatlon of E\f?tctly thie same
language-

The power to suppress a broad-
cast station 18 exercised principally
by refusing to review a license be-
cause of utterances plevmusl) dis-
seminated over the station, on the

und- that e utterances do not
ml:et the tESé‘ of “ﬂmbhc ll‘ltti'lebt
Lonvemence tor neccssxty The

story of how the intent of our fore-
fathers as expressed in the First
Amerdment, and thé intent of our
modern lawmakers as expressed in
the Radio Act; hdve been success-
fully cncumvontednb one of 'the
most interesting a.n# instructive in
the annals of administrativé law,
We can only glﬂmi\c at some of
the chapter hea dmgb

Six-Month Rule

THE CRUX of the matter is “that
each broadcaster must come to the
Government every sixX months as a
supplicant for the right to continue
in business. The agency to which
he must apply forirenewal of lis
cense is the Federal Communica-
tions Commission, . formerly the
Federal Radio Commission. | This
agency has the power to issue li-
censes for a three-year period.
There was &, period’ during which
licenses were limited to three
months, but that period expired
several years ago.
mission per: sists m the six months’
limitation.

This Commission is one of the
most perfect and complete dmal-
gams of -executive, legislative and
judicial pawers in the Federal Gov-
ernment, s. ' Its legislative (or rule-
making) and judicial powers are,
with the exception of restrictions
not importZmt to this discussion,
subject only to the standard of
“public mtexest convenience, or
hecessity.” Under this standard, it
nakes the rul®s to which a broad-
caster must conform, it acts as
rpsecutor, and sits as judge on the
cases in which it 1s also the prose-
cutor.

ing paradox.  The Commission has

have the power to make any regu-
lations governing .the -contents of

programs- or .even advertising be-
use of the prohibjtion against

aulanlp in Section® 29. Figura-

{ively, in the 'same breath it has
Jwarned . broadcasters that it’ will
lake such matters into account in

{etermining whether:- gt will renew
icenses.

e

Cloak

OTHER WORDS, after listen-
g to a mass of ‘evidence adduced
without formulated issues, the
ommission will give an ex post
ficto! judgment as to what should
4iave been the rule the broadcaster
*hould have known enough to abide

Cenéorship

inad as would {be the regula-
aking power-which the Com-
‘lission disclaims, it would at least

duties of he licensee.  The
‘range  thing |is that both _the
iwer to renew licenses and the
fower to make regulations are gov-
med by exactly the same phrase
the statute, “public interest,
nvemence or. nece o

-lic interest,
" sity

‘dents can be

- timorouis amgng them,

Still, the Com-~''

- butjnot for
' copfmunication now replacing it.

Here let tie mention’ an astound-_'

repeatedly held that it does not-

- that it would

ford a heasure of |certainty as to

#*were called, f

SSlty but the ;

@,

acter.

. Even with!
tion 2
am confident fthat the phxaae ‘pub-
onvenience . deces-

” bear the mtm preta-

will no

tion put upon it by the Commis-

‘sion in conneftion with renew al of

P(Ifeﬂtl\ good ~ prece-
found in decisions of
Court to show that

licenses.

the Supreme
it must be gi
meanmg anakovous to that .given
similar hlaaes in public ufility
statutes. It fvas never intended as

sen a more. restricted: ’

a cloak for censorship. Yet that is-

exactly what(it is being used for.
Those of you whe are not famil-
jar with the Commission's decisions
would be shocked at the applica-
tion of this gtandard to particular
cases in which, as the résult of de-
famatory uttprances milder on the
whole than those involved in the
Minnesota Gpg Law Case,
casting statigns have been 101e\ er
silepeed. .
Legal Liability

WHAT aré the redilts? 1 shall
not attentpt o summarize all that
occur to me.

One immefliate and important
consequence fis that this state of
the law forges the broadcasters
themselves, 9r at least the more
to exercise

broad- -

what some ¢ xrplam of as a pri-
vate consorship over the speeches.

of those who \ﬁse their microphones.
This tendency|is further encour aged
by the prohibition “against .obscene,
indecent or jprofane language in
the Radio Ac T, and by the p0-1t10n
taken by Nebraska Supreme
Court which %\eld a broadecaster li-
able for defamation occurring in a
political “speech which’it*was for-
bidden to ce:
the Radio"A

Another 1r1portant consequence .

is.that the gumanty of free speech
has ceased td keep. pace with the
progress’of spience. It still exists
for_the obsolgscent publie platform
rreat means of mass

Avoid ing Restraint ~

THE STATUTE should be amended
if neceéssary.. The Commission
should issue licenses for the maxi-
mum :period | of  three years per-
mitted by statute. It should cease

using proceedings_on applications

for renewal lof liéense for disci-

_pline of licenkees, and shauld em-

ploy = revocation proceedings in
which -it will| have the burden of
alleging and proving specifie mis-
conduct.
this, the,law should be changed-so
cease to be the judge
in a case . in |which it is also the
prosécutof. » : .

The evil to :be avoided—if we
have any regard: for the lessons of

sor by Section 18 of

Mote important than all

history—is g(vernmental restramt

on liberty of| expression;” whether
imposed by hereditary monarchs’or

demdcratic m P]Orltles. 4

:I know of | no justification for
such consequences, The ‘only justi-
fications I have heard vanish like

. the Arabs syhen the facts are

frankly faced
I wish time| p

purse, that some day
‘v111 p.chleve a vlctory

mitted me to dis- .
. cuss ~in detal t ie: remedies ‘that
r. I have not given

4

comparable to the Minnésota Gag
Law Case.

The present state of its 11ght<
is like the majority opinion.in the
Milwaukee Leader Case. It is in-
teresting to note that in the cases
both of the. press and br oadcasting
the defeats. for liberty of expression

‘have occurred in rulings by admin-

istrative officials enjoying a broad
combination of: executive, . legisla-
tive and udlcml powers, on one
side the Pystmaster General and
on the otfer-the Federal Radig
Commission. i >

= Union's %\tmude

IN  CLOSING let me express
frankly .a measure of disappoint-
ment at the position taken by the
American’ Civil Liberties Union
during the past year or two on
freedom of
have agreed with its position so
leguimlv in the past on all ques
tions ‘involving liberty of -expres-
sion—and I‘altl(ul’\l ly withiregard
to postoffice un\ol\hxp»%hat the

speech by radio.. I

5 : \
In my oplmo
tyr way of

reXime over 1a

thele is no bet-

'mg en a ,Hitler.

in this country

tham\by having t} e government at-

Lemp
sorship—which,”
‘simply " perfectly
rial selection—any
tional governme

"“with bro oadcast’

disappointment is all the greater”

when I find its representatives ad-
vocating what seems to me an in-
and ah indefensible

nsistent
.;&nﬂof view on radio censorship. :
TheNevil to be avoided—if we have

any regard for the lessons of his~

ton’—m qmcrnmental restraint on
hbertv of expression, whether im-

o~ed by hereditary
democlatlc majmltle:

monaxchs or

Yet this organization, at Ieast in
its recent appearances in Washing-
ton, is directing some of its shafts
at a phantom which it calls private
censmchlp, apparentlv not realizing

that if there is such an ‘evil it*is-

due above amio what ought to be
considered anjunconstitutional cen-
, sorship b‘-a-gox elnmental agency. -

Marke

wor d_

0 interferd

it seems to
your efforts have

with private cen-
n most -cases;-‘is
legitimate edito-
by seeking addi-
tal
l'Og‘laInS In a
me that ‘some of
been’ directed at

incredsing the vedy evils: which you

Your first tar
the unfortunate

have usually con%ated

t should net be
broadcaster over

whom the Commigsion e\elmses a

life-and-death” p

month\
. i

wer every six

t Wlth

MONEY!
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.markets, Milw{
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ukee rates—
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interference

Acme Beauty Salon
American Oil Company
" American Rolling Mill Co.
Max Azen
B. T. Babbitt Co., Inc.
Baume Bengue - . .
Bayér Co., Inc. . o
. Benton & Bowles, Inc: .
Better Homes Exhibit .
Boggs and Buhl :
Boyds
Bristol-; Myers Co.
Bulova B -
Bunte Brothers L
* Campana Sales Company -«
Carnation Company
* Carter Medicime Co.
Climalene Co. H
Cities Service Company
. Colgate-Paimolive-Peet. Coi -
. Crﬁzy Water Hotel Co.- . N
R B. Davis Company - !
J. Diamond Company
) Drake-Kapphan Piané Co
Ex-Lax, Inc.
Firestone Tire and
F. W. Fiteh Co.:
Frank and Seder
French Lick Springs Hotel
Fruit Dispatch Co. s
General Foods Corp —r
-A: G, Gilbert Co. ! -
Gillette Safety Razor Co.
o General Mills, | Inec.
Gimbel ;Brothers;
Great Atlantic & Paclﬁc Tea Go
Haller Baking Co.
“Harris Store Company
The Hoover Comipany
Joseph Horne Co,
Independent Wallpaper Co.
. Johns-llanvﬂle Corp. -
..C. Johnson & Sens, Inc
Kaufmnns

Hubber Co.

1000 Watts -

) Kraft-Phenix Cheese

Kroger Grocéry and

- Lady -Esther Co.
W. W. Lawrence & Co.

~ i
‘ WC AE | 359" Sixth Aven;le, Pmsbm-gh
BASIC RED NETWORK

Lehn & Fink Producty

.inc

E. Lougha ey,

P. Lorillard Co.
- R

- Luxor, Ltd.
Malted _Cereals Co.

WCAE Supremacy Pnoven
By Llst of Accounts

Gorp.
Baking Co. .,

Co.

.Maryland Pharmace mcal Co
Maybenme Fompahy .

y )
Metropohtan Life Insi Lra’}xce Compxmy o
Mohawk Carpet,Mil

. The Molle Co.

., Moonshine Chemlcal Co,

“Natural Gas Company
, Norwich Pharmacal
‘Penn Tebacco Co.
Pepsodent Comj

* Philip Morris & Co.:
Plough, Ine

Pontiac Momr Co

. Premier Pabst
Procter & Gamble Co.
.Ralston Purina Co.

“Red Star Yeast
Reymer Bros.
Riyal Dog Food
sevelt Hatel

osenbaunt. Cogp

N Scott & Bown
Spear & Co. o
Standard Brands,

Sterling Products

ales Co.
&l Produgts Co.
N

Ry
es

Ige. ~

-The Studebaker éales Corp:aration .

“of America -
wait & Co.
~United Drug. Co.

. i 'The Texas ‘Co.
V!cks Chemxcal Co.
I} Watkins Co.

Western Clock Cd
“ Wheatena Corp}.
Woman s Home Comp|

Space prevents camplete listing

U, S. Tobaceo Cof Co
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) § | ’ - " - B - : _ — - getpirgg. xp‘ei-chtzizr}ts to'foopserate “ ECC Chamles LOOID ’ g\ifglsion buLget, and wil’l;fseekha — i
—_— — . is For -~ i ;o Y iati .t —— v
-PUTTING COFFEE INTO MORE CUPS | Bafise s s | ECC Changes Boom — ifei i o ot : —
M

AUTUMN DAYS Even Summer Months are Good Coffee Months Since | Bnd quality combination offerey

customer, this price uniformity;; | 4q0 he vigorously opposed Col. . oo, !
¥ ag

) - - ) . . - made Arnholz one. of the lgye. " wn's confirmation as a member . o1 DOS X
in Washington — Arnholz Co. Adopted Radio*in 3 Big Way —— L1, "coees in the Soucpe® B Radio Contmission. Only one|major post on the FCC
© By W. 8 (Billy) WELSHIMER

remains - unfilled—that -of a third i )
1 ., assistant general counsel at. §7,500
. Lack of Money annually. = The Field Section, B R
Advertising Mgr., Arnholz ('O%ee h ; /

< ERW : \VEANWHILE, the FCC is finding placed under the Engineering De-

Co.. Wichita, Kan. ireelf hampered somewhat by lack partment last Summnier, has been
OLZ COFFEE C(Co.. organ- of sufficient am'\,l_-opz‘xatxons to Pe}"f l‘i}iattllle ni"l‘ll)e»'ln;ﬁne:ft [z;la\x?‘zélfg

Wichita in 1915, enjoyed a created by the Sunday night (h,. p mit the expansion contemplated in tained inarexzuhr posts T;m:re was ;
owth using various adver- & Sanborn program, we use Fré it reg\llﬂl' staff. It had asked for S eveling® ch :afa{-{ here i‘Yl: A
a. but the adoption of ness as our subject, tying iry, | apn appropx;i_j(ion of $2,000,000 for = p ; . :

convenel, df approximately $500,-

The writér has personally 3,
pared all of the advertising ¢,
tihuity, using Quality,” Fre
and Economy as the high.g
On Monday, to capitalize oy
national interest in coffee fregy

i

JBroadcast -
dvertising = | '

ARNH

o)

v . . ’ creases for|some and decreases for i
ess than two years ago, two other points. the fiscal ¥ear which begins next gtjers, N . - ? ~
KFH. Wichita, marked a On Wednesday we use the Qg July, to provide for a personnel ’ i) _ N . R
1e in the business. Arnholz ity theme, subordinating the g ‘q;avmioﬂ of from some 200 to ap- ) ' : -
1 iy 20 ; 1 expans s 2 a . . )
< sold to the grocer trade two, and on Friday, the day bef. . - B 3 - . :
<ol A = : ] ¥y Y Defe dmately,  600. The Budget . w R . .
amd our advertising efforts are cén- the big week-end food shopyi, %m'\e;nu‘ however, whittled this ii_ Gr O‘i‘(‘l.‘ Schedule : " : : .
rnt n thisx particular brand. ‘hen. special prices are featn. ureall, HOBREYEL oo = mr e e . . F
N ‘ in ~\\"Iw contract with :}E“Ig‘u:goi‘tl:;\l lbl\‘,t;mﬁ;etfeatura timate down to about 31,500,000, SOUTHERN California Retail Gro- . . o I
my ! it a ms stores - . . - IR i h L . - <L
fell to mv Lot as.advertis- stress . Bednamy, awith l‘\'ﬂ?vle(l& | pat since has been parrying for a _eers Associ }uon on Dec. 1 Iaunf_nfo{i "3 . .
oo B T ) R no o : T p oo oducti s W issue ~ & six-months campaign on KFI: ; -
14 o get results, Our phasis on the other factors, further ‘(_dm““n' The \\Iw.lo 1ssue i(,« Angel :u il]\'i" 1lm~? a 1% n . ‘ B
s For ting April 9. 1933, We are continually searchine t, § comes before the subcommittee of 205 Angeler, ncluding a lo- C
ot ng Al B ¢ are continually scarching e, | cony NN N morning program three time
> 30 encouraging that we de- new approaches to these ‘they, [ the House Appropriations Com- week.,  Ad e;ti<;,1g Arts Age
i*to build our own studio pro- : L sing Arts Ag

. and Drepare fresh copy for ¢ [ mittee charged ‘with independent Los Angelds, handles the accour
card broadcast. Following this g oglces’ appropriations.  This com- The “organ i21r€511 }Kl\ uLse‘dutr:l :
1:::;}t‘:e;)fmﬁnl.n;l%gﬁgt Sot;l’:lhpelﬂpgugv:: B ttfehno“; s St‘tf?g be?““d closed  publication and diget mail to our-

5 ) | doors hearing testimony. . line_the campaign to independent
mind and believe we have rex Since last July, when the FCC grocers. Ray Leffingwell, known
to be proud of our result. was organized, approximately 70 over the aiE‘ as the “Musical Phil-

1= and  increase. our radio
udget. We happened to have a
good tenor in the organization so
we obtained an organist and put.
on three prograns each week from
12 noon to 12:30.“§fealturing Ray- .
. mond : Shelley, Arnholz organist, . SETT
Mare Benjam’in. Arnholz  tenor, . MR. WELSHIMER

<}

- additional emploves have been re- osopher,” Wwill do the "broadcasts
tained for a roster of some 270. with pianolpgues, guest artists and

NP itay s oy . RN - KYW Starts 1 Before it can augment its staff  philosophy |with a, theme of using ]

1 The . with the writer as announcer, _ th 111&19,3](]‘ E’I F}}g}t:n-;t summer R arts Opt‘l‘ahng further, however, the FCC feels it  the time toi build consumer aceept. oo -
4 : : Those Hot Summers . “}L., O_m,ul e :\,{Lm} O»‘“ff’l‘?‘f From Philadelphia With{ must know where it stands on dp- ance for yh‘e grocers participating ! =5

. 'HE PROGRAMS were carefully t,l.leu“ summer slump 1a sales, | propriations. Moreover, it is plan-  in the radio|program. Independent >

. " THE PROGRAMS were carefully with a 10 per ceht merease over @ Nepw k Advertjsex | ning heavy expenditures for inves- grocers, who will pay the broad- e

. -prepared and much time and  the previous winter’s business. OV vetwor cvertises Eac%tio s demanded by Congress as  cast bills Tor the series, will post Py
LAFAYETTENPQ?S:TO‘:!XJEEN H tlzgsg}ﬁ;ﬁiﬁ;eggxﬁi 2\1\(13‘1?211?;%% 2\9;1{ huItlﬁnetilz)irniliﬁn?i;cgeZieoi;? ?iff?s BEGINNING operatiofn at fts n' well as Whose of its own volition,  advance program  schedules and 7;:,2
NATH, »MGR. . CopY. AT ’ S s ’ r 0o fom wi o BSIE o -which already are un- s in their stoves many will -~
WASHINGTON D.C.  pidvey i it prommam, wevely 30y’ com dung e warm - oo, ot smposing o | o, ) RO SR B0E W potes o (o sopesand ans o &

f LN in the form of a concise sales talk ‘months, and faced with destructive S0me 60 network  commercy: iy N ¢ o . ; b ,

: ! i - for those w % fis e.
with & suggestion at the opening price-cutting at the tine, we. con. 2Side from local accounts, KY7 FCC 11§~ ing the old Radio Com-  for those who want to i ten there
—  and closing of the half-hour period.  sidered these results remarkable, Was dedicated Dec. 3 asthe y |

; ., - and naturally renewed with the - FPhiladelphia outlet of the Ni

b 1 Sl -t -
- " SR B T expiration of the first year’s, con-_ W EAF network with an'inaug 2 2 1
. . - . . tract; The new contract called for  Program in which many lead “BE"ES
D - a like number of broadeastston the figures: of the industry - parti. 5 k " AnEA
¥ ] same days, same time. pated. : . eOLTAR AR ) .
. ] : . : The Westinghouse station, whia h A ] o ’
) Bad Coffee Weather had operated in Chicago since 1 o = Y

s ¥ ot E] . ’ o )
OUR CONFIDENCE in the , started operating , from Philad. § 10 - : [
of radio npw fully estlanblis}?ec‘ll,ax‘;g “phl,g with a five-hour , progur | TS -~ - o THE IDEAL GIFT FOR

decided-to present a more preten- starting at 8 p. m., in which me

! ! A o it e T _Agency Execufives Advertisers
: tious series of broadeasts and or. §°h 20, radioartists partiopu N | C r
Ly N anize e rchest - - 8 3 N S2 T i . 1si d h g
i 5 wrvures arren csenais voes ey ||| e Aok et s S o0 S g |\ e T 7 Advrtng Progpacts . Siatin, Shif
PLANE PLUNGED INTO THE PACIFIC—  — = ||l again &'Ktuﬁrir{g'the Arnholz tenor . "CAT0TE b . — A7 Lo A ) - Radio Friends . 1 - .
~ - . P . and guest™yrtists, with the writer in the d%dicati:)an ‘:Yve;)' pAar ;‘pﬁt; e A e c = i B : <
N TR;\l\ SB:\DI(’ RESS . Cg?.n‘(:illr,ll:ll{lg'is anno(limcer. ta¥I’Vethz‘ave ' ertson,Ychairman® of i‘he'boérd‘:; resomcl s TR\ : free S 3 . . - S o
- - > R R - it ¥V Increased our , re- - P AR : 4 Al o0 1 . - ? A T . . E B
FLASHED THE DRAMATIC DETAILS OF ULM'S DISASTER cently adding the Roy:Wall ﬁgéﬁ, V}’i}ﬁtmaﬂ‘?“s‘%’ owner and operairf y NA““S e P Yl A5 (.J/?fﬁ-'d Bulk Subxscnphon' Rat, s i 1
- TO ITS CLIENTS IN EVERY CORNER OF THE and now have 21 artists appearing 1 "y oy YoC GraimanThi AhaankEl L Sl = e L . T : N T
UNITED STATES. BUT IT DID NOT R Divigen it 1 apoendsl | By e Yt | Over I8 Subseripfions’ 5 4o 14 Subcriphions - | |
SACRIFICE ACCURACY TO SPEED. o for aasstcjg_'e’}em;‘g;:ﬁ:ra“?:g oo ‘president; Richard C. Pattersn, RN L/" ‘ o ; : $1.50 EACH N 721 1] | 2k
While mahy Radio Stations not subscribing to T.F. were filling Jl cerned, even worse than the pre- n/}-aj,N}jI:;fwa?gc%%?e; l%%gﬁmﬁ’f : \\ - < (4 | : : 2 Subscriptions. o Single Subgcriptions _{ 7
the air with erroneohs flashes, annguncing .the finding’ of g‘f’us summer. Despite the hot, the “Capitol Family” frogram serl - f $2.50 EACH - ST $3.00- BACH i f
Ulm’s Plane, Transradio was flashing the true facts of the . ry period, our sales held up splen- NBC; and Isaac D.-and Dr. Lon. : ) T ST | \
frujtless search. Don’t damage your. station’s prestige didly. The autumn was extremely Levy, officials of the ‘Philadelgha : S : ", e R I =
by flashing incorrect news. - You canibe first on the: late and little cold weather was ex- g SOCR'S O handling te; ' All Subscriptions Include Year Book
air. with tomorrow’s flash news and you can be periencad until® late November. 707 program’ management of [ 1 e 4 ; I — s ' ’
assured of its accuracy by subseribing to Trans- : ;.W‘th aﬂ these °b$tadfs to: over- Yw S e ‘ Fmd ‘H‘\C thi p}.lZZ(C and Yyov lnave SOIUCd‘ S
. _ 7 -radio’s -Worldwide Service, come, our October salés were the - . . , .

largest in the history of the com-

(Extra Yéai’ Book dopies $2’:E1c_h)ﬁ

—— s BT beng 55 per oot mene S S the question of_whaxl‘_ Los Angeles Statign fo use for effec-- - N . o
24 hour-a-day flash and bulletin coverage— . ¢ Same month & year ago. ., Testimonial to Frick  five economical cpot”ce f the nations 4t [aygest ~ |~ 7 T T T TTTTT TTT TS T T S e s e -
| available in $10-13 minute anits—delivery oo Nember s e o AL di e g Y OMGL Spof coversqe,of the vafiors % lavge R B .
1 . by printer, telegraph or shiort wave out of ] data now available that they will ¢ Ford Frick, presidEIeLt of ih@ market. And WhﬁV\ we 5y CCOV\OWHCB‘ we mean rates that - SR | enclose $- R for- ... Subser; ptions .
New York, Chicago, Los Angeles. - be still éarger, a}:rd the normal i}r:- National League, -and for sma, are 50 07"1_ b0% und S of Hh g ‘ N T - N .
] L . - L crease, during *the winter months - ¢j der for WNEW, News o 10O > Uhder an € | LT RN .| o Signed. o e s e E
WIRE OR WRITE FOR RATES shouldring a tremendous advance . al:ﬂ? ?gﬁ?%ﬁ;agﬁ and CBS_,‘H% ; ) . ST 1'1‘ JSigned. ’ o cE =y
g . J . in sales. Overtime is a common hrowdeast over WNEW. Leadngt OHA&V major Los Anqdes OUH€+5,

- —— o ‘. . . occurrenc?; in our %lant as we strive figures- in the sports world at
W . : to meet the new demand. tended the dinner. - The program
TRANSRADIO PRESS SERVICE, INC. ~ o vas. announced b §

£ = ‘Poinits of Emphasis = . Was_announced by Bill Famen
“‘Only W hat is Authentic and Airworthy” ; 1 thron

For further'spot” facts wiite fo...

" B

"1 AM ATTACHING LIST OF NAMES TO'

: . WNEW sports commentator. Stane.
ARNHOLZ is sold through the ter- _ley Lomax, sports writer of the

- Madison-Ave. ‘ ' e * ritory at a uniform retail price, ‘New York Jowrnal, has Wed Owned and Operated by Warnzr Bros. ; THESE SUBSCRIPTIONS -ARE TO BE, DELIVERED
342 hI_adlsDn"A"e‘ . ) New YOljk Clty both by chain stores and independ-y selected as WOR’s sports comM€W “Motion Preture Stugios, Hollywood Cafiif. ' - -~ : Ly . N
= n ent merchants. We have been:al- tator to suceeed Frick, who 8 Tree & Sleininger Inc. Exclusive Representatves
‘ - " . most 100 pér cent successful in over' his baseball post Dec. 15 . e , _
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Page 46 oo F s i BROADCASTING ¢ December | el | Pagear



www.americanradiohistory.com

- . 1 . N
: » Y Y ¢ t
. C . . BN . [ ’ o -
> ' Co o Miami, Fla,—License for. CP S f FrenCh ‘the air to sertd its’ message to the ~ WAVE éues FC}:
. & CTIO N S OF T H E i - WQAM, | emitier and aux. transmitter - prea o American people, assume respon- . svill Dec 13 filed .
) ) ; ' w ngeuih St. & Biscayne Bay and in- sibility for that message, and an- OV AVE’SLOMS“ ot tlfc'fhe Dis
w0 NB- o 7 i i : urt o -
FEDERAL C 0 M MUNICATIO NS R o s oo Propaganda  OVer oumce that vesonsbify, that I the Supreme Pourt of the Dis-
. WHE®. -0 W N A135. a matter of policy for radio sta- :
rease 100 to 25 3 N 3 FCC . .
“lhp'}‘%‘c Raleigh,- N, C.—License for C}; ‘Radio Is Alleo‘ed tions and our government to decide. - injunction to "rgstrain theh .
N rdified fo e\tend commencement an But for any group to atfempt to from holding a hearingjon the ap- !
(Broadcast DlVllen) l dihe dat u - plication of the d. XK. Broadcasting™.
. ﬁ’.‘é’ s, OKla. ToModif, license i Elisha Hapson Charges France use a radio press serlece for propa- B O e T Tocal ' ciatidts in
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& DECE\IBER 11 L1 change ‘hours ; NEW,’ Homer York, Dufkin, ‘Tex., ..CP néw station 143(? ke, 100w N, 250 w unied Tex.— Authority g transmit sustaining ' renewal of ljcense be gran i
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PAUL GODLEY

and Associates
Radio Engineers
Montelair, N. J.
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ROSENBAUM'S
" One of Pittsburgh's Largest
Department Stores

~On KQV
- 15 MINUTES DAILY ‘;
52 WEEKS A YEARI .

You MUST pay aﬁenhon to KQV in Pxﬁsburgh‘ .

KQV carries~more Depar{'men* Store business, more Jocal busi-.

ness in all lines, than ALL OTHER PITTSBURGH CHAIN STA-
TIONS PUT TOGETHER! ...

KQV MUST be good to have this Qverwhelmmg acceptance ofi °
local edver‘hsers who KNOW fhe foca[ situation!” :

KQv

PITT.SBURCH

Member American Broadcasfmg Sysfem
CHAMBER OF COMMERCE BLDG. * - PITTSBURGH, PA.

500 Watts
Day and N!ghf

g open-
L.lesmzm;

things,

ng ad-

that

An é)r@ant u!wn;of
Qualified Radio Engineers it for radio
Dedicated 1o the I\ es n‘um

sales “alk (.bou: “Re-
Phone Montclair 2-7859 stener Interest” is dis-
= . d as “High Pressure.” Like

the old expression,-“A picture is
worth :a thousand words” applies
in selling radio station facilities.
Actual results many
unbelievable and exaggerated un-
less some actual proof as a testi-
monial letter by the, advertiser is
produced. But oft times these let-
ters ave not always available.
Many radio stations have already
begun to realize that it is part of
ir life blood and their continued
in the-radio business to
what they preach .. . to
themselves,
EuceNe R.
i & Tunz,
septativ ¢

TANZ,
Station Repie-
, Philade Iﬂhm

——ie

Ruling of Canadian Body
me- Mining Programs.

PROGRAMS :elatmg to the min-
ing’ industry have been restricted
by order of the Canadian Radio
Broadcasting Commission. All that
allowed on such broadeasts is
atement of market quotations,
with comment as to prospects or
resources of properties forbidden.
According to Department of
(ommcue reports from Ottawa,
the ‘action was taken following
complaints that programs with ad-
vite on mining shares had been
used to develop “sucker” lists. .
The order of ‘the RBC reads: “In
‘view of public complaints the Cana-
dian Radio Broadcasting Commis-
sion has decided that all “broadeasts;
relati ing to the mining industry in
any of its forms shall be confined
ew‘uvvel_\ to market quotations

is

a s

- giving the value -of-shares from

day-today or week to veek, as thd .

scase may be. All commentaries: as
. to the prospects of individual min-
ing properties or ,the alleged: re-
sources which' lie back of themi and
all efforts of any kind to advertise
such shares by - means of radjo
broadeasting are hereby forbidden.
*This order shall go into effect im- -
mediately on the 1ece1pt of thl
communication.”;

FOR THE FIRST time in, the ladlo
history of Syracuse, N." Y: live
talent was combmed with record-
ings Deci: 5,. over WFBL, when
Jack: BLckIand Jocal singer, sang
several numbers to the accompani-
ment of transeriptions. Audience
reac’clon was faxorable e

times seem -

ADVERTISEMENTs..
N

Cl1 a ssified advertzsemen(g in
BROADCASTING cost 7¢ per word fy
each insertion. Cash must accop.
pany order.

Forms " close 28th and 13th o
month preceding issue. H

~+ Help Wanted

A good radio salesman to sell log

wanted. Regional station lecated in
_of 70,000 with 400,000 in: primary ®
Give complete experience record and e,
ences and volume, of business producy
last station, Bo\‘ 3 Buomc‘\sn\-g

Three-yuarter time

sires commereial mang
nonneer  to head  Pro
‘\I ate  qualif i and re umm
260 Bioap

Situations Wanted |

University man (Northwestern angd
Carolina) desires . permanent adve
connection, preferably agency
Has had research, copy,
ing experience in adver
~Also three years’ newspaper:training,
24, 5 Single. © Good personality,
not i}s important as opportunity with
grade ageney or station organization.
ceMrcnces Box 257, BroAboasTy:

Broadgast engineer/operator. Now
ployed as chief engineer American T
station. Desire return States Any b\\

cast. capacity. " 12 year$’ experience
\\'.'AM. to 150 kw. stations. Conversant
thing  pertaining  broadcasting. C
graduate. Possess first-radiotelegrap|
first-radiotelephone licenses. E“e%e(n“
erences. Competent. American arri
Ajailable immediately.
SASTING.

Box 2

Baow-

wspaperman who \xor}\ed way up {x
county weekly to Washington corresy
dent. Familiar with all kinds radio
ing. Has successful publicity campsiz
tp credit. - Has got what it takes to
publicity over.
tion.

N

Wants radio station conna
Box 247, ‘BROADCASTING.

E,mzmeel——-B S. Degree in Electrical E
ecering. 12 years experience in brei
t station construction,

installation,
eration’ and maintenance. Best referen
Available on short noticel Box U
BROADCASTING.

E\peuenced progressive, radio executi
seeks .management of station defini
needing aggressive commertial and p
gram development, Fine references.
emploved. Box 259, BROADCASTING.

« Announcer - Program Manager. E:
enced announcer, continuity writer,
man. Thoroughly familiar w1th small st
tion and network pruducuon Box,_ &
BROADCASTING. )

Wanted to Buy

50-watt transﬁutber, compﬁete witt
speech input equipment; a 250-watt tran.‘
mitter complete with speech input equir
ment. 'Must be in first class condition at
the price reasonable, Write Box 3t

BROADCASTING" Magazme . . “

: Since the days of the fo

C‘oast has been -a’ market jof rich opportunity

for advertmera. And Sdu ranci§co has alwavs

been one of its most unportant \b{ll[b. Todav
M
Javtimie or -evening

two .ofv NBC’s

‘through the medium of

hours on KGQ and KPO,

out-

niners, the West .

FREQUENCY MEASURING SERgICE

\ - Many stations find this exact measurmg service of -great.
value fof. routine  observation :of transmitter yerform—
. -ance and for accurately | cahbra{mg their own momtors

MEASUREMENTS WHEN YOU NEED THEM \TOST
R. L. A. CO\I’\IUNICATIOI\

Commercial Departmeni L
A RADIO CORPORATION OF AMERICA SUBSIDIARY

S, Inc.

66 BROAD STREET T NEW YORK, N. Y

'age 50

BROADCASTING -

RADIO

' NATIONAL HROADCASTING COMPANY’ IN.

e A

NEW YORK WASHINGTON

" WEAF & WIZ WRC & WMAL

SALES REPRESENTATIVES
KDKA s CLEVELAND—WTAM . e

AT: BOSTON —WBZ o

DE\T\’ER——I\OA o

standing stations,local and national advertisers,

. ‘ M » . g . R
are securing excellent results in this market

at low cost. Q “Selling In TheW est”is'the tltle :

of a new book pubhbhed by NB C. It’s packed

with pertinent iriformﬁtion for every West

Coast advertiser: Send for yox}r}co«py todéy;

. > - o

CORPORATION OF A‘ﬁERICA SUBSlDlARY

* . CHICAGO * . SAN FRA‘\IC{SCO

WMAQ & \\'EN_R KPO, ’KGO &,

SCHENECTADYL—-W
Sl’OI\ANE~KG«A

SPRINGFIERD,- ‘MaASS. —WBZA *
PORTUAND, ORE. —~KEX .
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CONSIDER THESE FEATURES

1. All A. C. operation (o rotating machines). . 8. Attractivé exterior design for “Station Display”
2. No wood insulation; no rubber water  tubing. "~ - by John Vassos, the nationally faimous expert on
3. No-fuses (automaric overload breakers). ' _engineering art.

4. Automatic, semi-automatic or manual opera-

tion as desired.

5, Self-cooling rectifier tubes. ‘. ’~ N . ; o
“~ee 6. Automatic line voltage regulator. o 10. HIGH FIDELITY COMBINED WITH HIGH

7.°Wide volume range. 7

' TOMORROW'S TRANSMITTER -AVAILABLE TODAY

f

RCA VICTOR, ONE UNIT'6F RADIO CORPORATION OF ICA...THE WORLD'S LARGEST RADIO ORGANIZATION. OTHER UNITS: NATIONAL
BROADCASTING CO.. INC, ". . R.C.A. COMMUNICATIONS, INC. ., . RCA RADIOTRON . . RADIOMARINE CORPORATION OF AMERICA

wWww.americanradiohistorv.com R RN

9. At 100% modu!{ati(m, total RMS audio ﬁarmoniés .
balanced outi.t’o less than 4%. - —— '

e

EFFICIENCY.

e
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