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Ask th D'ruggzst’

We did.
Here’s what he said:
“‘Radio advertising sells twice asmuch merchan-

dise”’
I ““‘Instantaneous response’’
““The most modern way to reach the public”’
““More convincing and permanent results.”’
etc.

AND...
86% of them endorsed WOR.*

FACT ...
25 drugstore products are currently being adver-

tised over WOR.

REASON .
WOR is the most economical and the most effec-

tive way to sell your product to the women of
the metropolitan area.

? WOR
YY1

1440 BROADWAY, NEW YORK CITY

Bamberger Broadcasting Service, Inc., Newark, New Jersey ‘
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She does whal

® Thousands of women each week visit in person this kitchen in America’s Little House.

g rooms, to the Columbia

Millions of women listen, in their own kitchens and living

Network programs broadcast regularly from the special studio in the “Little House.”
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hes told . . ..

 This started out to be a story about the lady-who-listens-
i in-the-kitchen, jotting down the CBS recipes she hears.*
But how about Dad ? He’s not shown here, but he won’t
be left out of the radio picture. He tells her of a soup he
wants to try—because he’s been listening evenings.* And
there’s Johnny and Judy, of course. For the first time in
their lives, they’re actually excited about cereals and
milk *—because their favorite voices on the air tell them ® America’s Little House — exclusive

broadeasting facilities from the “Little
they’re good. @ The whole family listens—and does what House™ are available to CBS client=.

it’s told—when the telling is as easy-to-take as the fam-
ily’s favorite CBS programs. Little wonder CBS food advertisers doubled their

schedules in *34. Or that in January they’re already 20% ahead of last year. @ So

are cigarette and automobile advertising on CBS—and almost everything else in
the price-brackets between. The world’s largest radio network is a swift and
lively route to twenty-million families— who buy the things they’re told to buy!*

*We'll be glad to show you proof...*and proof...¥and proof...

COLUMBIA BROADCASTING SYSTEM

485 MADISON AVE., NEW YORK e« 410 N. MICHIGAN AVE., CHICAGO, ILLINOIS

WORLD’S LARGEST RADIO NETWORK -« 97 STATIONS IN 95 CITIES

www.americanradiohistorv.com
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FLASH!

WMCA

“At the Top of the Dial”

RESUMES its leadership as the only FULL TIME New York independent station, with

CERTIFIED coverage embracing the entire New York metropolitan area.

NEW RATES!
Nite Time: Half Hour $250.00 . . . . . Quarter Hour $150.00

(less frequency disconnts)

NEW FEATURES!

INCLUDING those that made WMCA Neiwe York’s own station . . . Madison Square Garden
boxing bouts and hockey games . . . Chinatown Mission . . . Five Star Final . . . Today’s
Winners (Daily Sports Review) ... Round-the-Town Parade nightly until 3 A.M. . .. Outstand-

ing Banquets . . . programs that reflect the tempo and heartheat of the world’s greatest city.

The success of WMCA’s many clients reflects the pulling power of this popular and enter-

prising station. Many WMCA clients have been with the station since its inception in 1925.

Detailed reasons why WMCA is the best “spot buy”

in the New York metropolitan area npon application

KNICKERBOCKER BROADCASTING CO., INC.

1697 BROADWAY, NEW YORK CITY
COlumbus 5-5660

DONALD FLAMM, President BERTRAM LEBHAR, JR., Director of Sales
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- Says Columbia

—Through its spokesman, Victor M. Ratner of
C.B.S. Advertising and Sales Promotion Dept.

. “Let me take this opportunity to 5000 WATTS
congratulate you on the especially ww VA
strong showing made by WWV A 1160 KILOCYCLES
in the Listening Area Study. No

. other station drew ds many UL

. returns, over and above the quota. |

E

| This response was as gratifying to
us as it must have been to you.”

upon the radio stations which make up “C.B.S.” to PROD

determine the listening area of the respective terri-
tories, and the collective coverage of the entire chain. The
plan was definitely set up by Columbia in advance and
“going in” each station was equal from the standpoint of
time allotted to the Listening Area Study, number of an-
i nouncements broadeast and offer made to listeners. Quotas
! were set, and the Columbia stations went to work. When
1 the returns were in and counted, WWVA stood out among
all the stations of the entire Columbia chain with this dis-

tinet honor—MORE RETURNS OVER AND ABOVE ITS

| THE COLUMBIA BROADCASTING SYSTEM called '
U

#ewiTr LISBON  [ROCHESTER
£ LIVERFOOL o * \
.
ALQUIPPA

©NEW
F' @ PHILADELPHIA .
UNRICHSVILLE sﬁu'senwu.z. FOLLANS8LE PITTSBUAGH

CANNONSBURG
) OH l O *camiz

!
WELLSBURG "o
®|

| QUOTA THAN ANY OTHER COLUMBIA STATION! g 191 iy MONONGRHELS
Clerks spent four weeks breaking down the enormous Tl o1 vaskoRR

WHEELING
BELLAIRE®) |

.
o MOUNDSVILLE o UNIONTOWN
SCAMERON WAYNESBURG
- e
eNEW . "
MARTINSVILLE  yopgantown Jag
TMANNINGTON B

.
AIRMONT

I volume of WWVA Listening Area Study returns, and here
are the results of the compilation:
Returns from 816 cities in 55 Counties in Pennsylvania
Returns from 375 cities in 56 Counties in Ohio
Returns from 250 cities in 50 Counties in West Virginia
Also returns from 373 cities in 32 other States, and three
Provinces in Canada.

Indeed, Mr. Ratner, such a job is gratifying to us, but

still more gratifying is the job we are doing for a record

number of WWVA advertisers.

WOOD. SFIELD

L]
CALOWELL

(3
SISTERSYILLE

WEST VIRGINIA BROADCASTING CORPORATION

| studios and Offices:—Hawley Building The most welcome radio station in SALES REPRESENTATIVES:
WHEELING, Eastern Ohio, W estern Pennsylvania Sy “’"“"""‘j}i{-}‘ )‘,ﬂ;(i‘iﬁ,‘,','{i‘;T;f:,‘,(.
WEST VIRGINIA and West Virginia. Chicago—John Kettlewell
230 North Michigan Ave.
4
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3 think ¥d radio for F&S'

FTER you’ve dealt once or twice with you just as much as we do our stations
Free & Sleininger, we believe you’ll . . . realizing that after all, you’re the guy
want to call on us in almost any emer- that makes both our businesses possible.
gency where radio is concerned. But talk is easy. Send us an SOS the
Why? Because we do know this radio next time you want help of any sort, and
field, and—no baloney—we represent see what happens!

NFREE & SLEININGER, INC. e
C@a 10 C/z‘az‘zom f@ef)resemiaz‘wes \m‘

NEW YORK CHICAGO DETROIT DENVER SAN FRANCISCO LOS ANGELES SEATTLE
Chrysler Building 180 N. Michigan General Motors Bldg. Charles Building Russ Building C. of C. Bldg. Stuart Building
Murray Hill 2-3030 Franklin 6373 Madison 1423 Keystone 6028 Sutter 5815 Richmond 6184 Elliott 6602
WHO DES MOINES 4,389,108 WKZO KALAMAZOO 346,406% KTUL TULSA 606,086%
NBC Basic Red Network The Voice of Southwestern Michigan CBS Southwestern Group
WGR-WKBW BUFFALO 1,544,828+ KMBC KANSAS CITY 1,394,581+= CKLW WINDSOR . 4,372,000%
CBS Basic Network CBS Basic Network % (Dcfraithmdér}nlg Area) gB\f(ﬁﬁ:w“{\'e:u'iqu 2 .
i i 3 est Territory only.
WIND GARY—WJJD CHICAGO ~ 5,837,199%  KFAB OMAHA-LINCOLN 2,522,075+ R e ’
W/ IND-ABC Basic Network CBS Basic Network — e
WHK CLEVELAND 2,069,345  WAVE LOUISVILLE 925,717¢  KFWB LOS ANGELES = 2,200,000%
CBS Basic Network NBC Southcentral Group Warner Bros. Movie Studios Station
WAIU COLUMBUS 1,433,606* WTCN MINNEAPOLIS-ST. PAUL 2,137,792* .‘(O|N-KALE PORTLAND 692,457%
Predominant in Central Ohio The Twin Cities Newspaper Station CBS Pacific Coast Group
WOC DAVENPORT 300,000 KOIL OMAHA-COUNCIL BLUFFS 1,363,985% KOL SEATTLE 832,156*
CBS Basic Suppicmentary Group NBC Basic Blue Network CBS Pacific Coast Group
WDAY FARGO 928,867 WMBD PEORIA 464,352% Kvi TACOMA 728,000%
NBC Northwestern Group CBS Basic Supplementary Group CBS Pacific Coast Group

* Population of primary daytime roverage area.

¥l
Published semi-monthly by BpoADpcAsTING PUBLICATIONS, %)N‘%:, 870 I\atxonal Press Building, Washmgton, D C. Entered as second class martter March 14, 1933,
at t t ce 7
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Broadcast Advettising

BROADCASTING

WASHINGTON, D. €, FEBRUARY 1, 1935

$3.00 A YEAR—15¢ A COPY

:I 8. No. 3

ALIGNMENT of practically the
re rate structure of broadcast
ertising. involving the two major
porks as well as the transerip-
1 spot field, has been effected
ing the last month, bringing
fio time charges into closer con-
niry with the service rendered
advertiser.
ess than a fortnight after NBC
,) announced its new network rate
jcture and its joint project of
1justing its compensation ar-
wements with afliliated stations,
S on Jan. 22 published its new
work rate schedule. hased on a
rely similar analysis of radio
erage costx. For the entire net-
“k of 97 stations, the new (‘BN
» card carries an inerease ot 3.1

cent as compared with the
went rates.
\s in the case of the NBC re-

ustment. the CBS revision calls
inereased rates for its basic net-
rk. with decreases for a majority
the supplementary stations.
detailed analysis of the NRBC
ixed rate structure was published
the Jan. 13 issue.] ‘The main
ference between the vate revisions
| the major networks is that per-
| ning to discounts. Whereas the
3C disconnti schedule is based on
iss weekly Dbillings, scaled from
4 ¢, for billings of between $1.000
1 $2,000, to 15¢% for bhillings of
re than $18.000 weekly. the CBS
le ix founded upon station-hours
«d by the advertiser. Thix. it is
d. inures to the benefit of supple-
ntary stations. Both NBC and
BS allow an additional 109
nual discount for 52 weeks of con-
utive broadcasting.

Based on Coverage

ATES charged forr individuai sta-
ns have been revised in accord-
e with the coverage surveys con-
cted by ("BS—a wmethod also fol-
ved Dby XNBC. Employing the
stening-area” method. ('BS claims
have brought the cost of member
tions “into logarithmic propor-
m to the number of radio homes
their coverage areas,”
While the ethods differ, both
ains now base their ratex on the
wkly expenditures of thie adver-
sers rather than on the duration
contract only. The (‘BS schedule
ovides for a discount of 2% 9% on
mtracts calling tor five or more,
«int less than ten. station-hours per
leek: 5% from ten to 13; T¥%h%
om 15 to 25: 10¢, from 25 to 45:
"her from 43 to 70, and 15% on

By

accounts calling for more than 70
station-hours per week. Although
these discounts are based on time.
the weight given to half-lour and
(uarter-hour broadeasts ix in the
same  proportion to the hourly
periods as is the cost in dollars. so
that the advertiser who uses a
series of short periods, at a higher
dollar cost proportionately, receives
discounts commensurite with  his
expenditures,

In the transcription field, :an-
nouncement was made Jan. 25
jointly by World Broadcasting Sys-
tem. and Free & Sleininger Inc..
station representatives. of a new
arrangement covering compensation
to WBS expected to accelerate
placement of spot business. Under
the arrangement, the additional 15
per cent commiszion heretofore paid
by stations to WBS for placement
of transcription commereinls  will
be coliminated. Instead a produe-
tion tee sufficieut to cover WIS
copyright costs will he assessed the
client on the WIS daily program
xervice, while on so-called “tailor-
made” programs, the regular com-
mission  paid  the  representative
will bhe split with WBS.  Nimilar
wrrangements are nnderstood to be
in process with other station rep-
resentatives. A detailed aecount-
ing of this innovation. will be
fonnd on page 11,

The new CBS rate card becomex
effective Feb. 23, whereas the NBC
card takes effect Feb, 4. In both
instances provisious are made that

contracts may be extended in ad-
vance of these dates tor a full year
at the old rates, with any stations
added to be computed at the old
rates.

In station compensation, the two
networks face different problems.
All of the CBS affiliates, it wax
brought out, are under five year
contract. with varying provisions
as to compensation, gvaranteed
clearance, and the like. The aver-
age life of these contracts is three
and one-half years, with all of them
containing provisions for inereased
compensation in an “inflationary
clause”. Thus, it was pointed out.
there will be no decrease in the
rates of compensation paid CBS
stations. even though the cost to the
advertiser may have been reduced.
By the station-hour discount pro-
vision, however, it was indicated
that all stations would benefit in
proportion to the increases in sta-
tion hours used.

Traffic Handled

NBC. which has paid most of its
stitions a flat $50 per hounr for com-
meretalg, with a $1.500 a wmonth
charge tor sustaining service, is of-
fering all affiliates a1 new cowmpen-
sation plan based on a specific for-
nmla but varying in the degree of
compensation according to commer-
¢ial programs carried by each affili-

ate. The sustaining charge is elim-
inated. with such factors as mav-

ket. coverage and audience reaction
taken into account along with trat-

NAB amiounced Jan, 25,

fall to the summer.

nary arrangements.

Convention to Colorado Springs

THE 13TH ANNUAL convention of the NAB will be held in Colorado
Springs, Col., July 6, 7, 8, 9 and 10, the executive committee of the
Headquarters will be at the Broadmoor
Hotel, famous resort hostelry in the shadow of Pikes Peak.

Agreement as to the time and place was reached by President J.
Truman Ward, Treasurer Isaac D. Levy and Managing Director
Philip G. Loucks, who constitute the executive committee. The last
meeting of the NAB board of directors, held in New York Dec. 11,
authorized the executive committee to select the exact time and
place of the convention, At the last convention, in Cincinnati, a reso-
lution was adopted chunging the time of the convention from the

Simultaneously, President Ward announced that Edwin M. Spence,
general manager of WPG, Atlantie City, again has been named gen-
eral chairman of the convention committee.
capacity for five consecutive years,
name his own comnittee members, and he probably will make a
trip to Colorado Springs shortly with Mr. Loucks to handle prelim-

He has acted in that
Mr. Spence was authorized to

|ebruary 1, 1935 - BROADCASTING
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‘ime Charges Revised on Service Basis

SOL TAISHOFF
ost of Rate Structure Affected as CBS Follows NBC
ith New Schedule; Spot Compensation Changed

fic handled. Consequently, Hlat pay-
ment cannot be arrived at for all
stations, since the sliding scale on
trafic handled is the primary meas-
uring factor.

First reaction of NBC affiliates
to the new compensation plan
brought mixed comments. Whereas
satisfaction was expressed over cer-
tain ot the provisions, some stations
in larger markets indicated at first
blush that alterations would be nec-
essary to satisfy them. Elimination
of the sustaining fee is based upon
an exchange of four hours per week
of the afliliate’s cvening time. The
sliding scule of compensation. it is
understood. raunges from 229, to a
maximum of approximately 50%.
depending upon the number of com-
mercial hours used. Drawing the
fire of some of the stations is the
provision that only one half hour of
cvening time between 6 pan. and 11
pm., EST. will be guaranteed for
local usge. with the remainder eav-
marked for the network, The 30
minntes would be hetween 7:30 and
R pan., EST. weckdays. while on
Suudays the guaranteed time wonld
amonut to an hour,

Howrly Rate Raised

THE RATE for the entire CBS net.
work of 07 stations in 95 wmarkets.
uuder the new rate structure, is
£17.400 per hour, an increase of
$645 as compared with the old card.
The half-hour night rate, howerver.
is $10.440 or a decrease of $36.
while the quarter hour rate is
£6.960, an increase of $414. Day-
time rates (8 a. m. to 6 p. m. and
11 p. m. to midnight) are substan-
tially one-half the night rates. A
new rate of two-thirds the night
rate has been established for Sun-
day afternoon (12 noon to 6 p. m.)
as against the old half-rate. This
follows the NBC card, and recog-
nizes the enlarged Sabbath audi-
enee.

The night rate tor the basic net-
work of 22 stations is increased
from $3,600 to $6.800 per hour. The
half-hour rate ix $4.110. or an in-
crease of $608 and the quarter-hour
rate is up $552 for a new total
charge of $2.710. The card also
brings out that KSO, Des Moines
(which will acquire the call
KRNT) will join the basic network
on March 17 at the $175 per hour
rate. KFAB. Omaha-Lincoln, re-
places WOWOQO-WGL, Fort Wayne,
on the basic. with the latter join-

ing the basic supplementary net-
work at an increased rate. ‘The
over-all inercase in rate for basic

Page 7
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Comparison of New and Old Rate Schedules of CBS . . |

(Light face figures are old rates, hold face figures ire new.)

BASIC NETWORK*
1 hr. Diff. 3% hr. Diff. 14 hr. Diff.

BASIC SUPPLEMENTARY (Cont'd.)
1 hr. Diff. % hr. Diff. ¥ hr. DI

o WORC 125 78 49
“.-‘\\lg(o:n.....,.................... ‘{;3 +10 J g% +2 U 23 +5 }\:orgester....».u..m.... 175 50 195 L 27 0 +21
WOKO 125 78 49 WEKBN 4o 88 55

Albany .. 150 425 9 +12 60 11 Youngstown.. 150 410 90 42 60 45
WCAO 200 125 78 GROUP_ (old $1880 $1176 $736

,Bs»ltim\oye = 250% +50 150 +25 ltl)g +22 TOTAL (ncw $2300 420 $1380 4-204  $520 +1s4
“lgo‘:t%n“\A ........... - :3;15 +75 21258 +37 150 +33 *WOWO-WGI., Fort Wayne and WSMK, Dayton havc
WGR-WKBW 225 141 88 been added to the Basic Supplementary Group. Variance

Buffalo.een 275 +50 165 24 110 4-22 in the GROUP TOTAL should be thus considered.
WRBM 425 266 166 . TR FTONE

ChicagOumumme 600 175 360 494 240 +74 . SOUTH CENTRAL GRoOUP
WERG i i o N bt W 25 s 20 w0 s

inci Tucsssssssescans o 250 50 100 22 ANt Ao sorescssresasrsons — — —

Cincinnati <o + }i(l) +25 o + WERC e e 4

Cleveland.cones 300 475 180 439 120 +32 Birmingha . 150 —50 90 —35 60 —I18
CKL\W 250 156 98 WDOD 175 109 68

Detroit-\Yindsor..... 350 --100 210 454 140 442 C!lattanooga_. 125 —50 75 —34 50 —18

v 125 78 49 WNOX | 175 109 68

Hartfordem. —— 150 425 90 412 60 411 Knoxville. 125 —50 75 —34 50 —18
WFBAM 185 116 72 KLRA 170 107 66

IndianapoliS...e. - 200 +15 120 44 80 48 Llltle Rock 125 —45 75 —32 50 —16
KMBC 185 116 72 WREC | 185 116 72

Kansas CitY. e 275 490 165 -+49 110 438 Memphis 175 —10 105 —11 7 -2
WHAS 275 172 108 WALA 150 94 39

Louisville s 350 475 210 438 140 432 Mobile. 125 —28 75 —19 5 —9
\WABC 950 594 371 \WWSFA 150 94 59

New Yorkeammn 1000 450 600 -6 400 429 Montgomery.... 125 —25 % —19 50 —9
KFAB 175 109 68 WLAC | 190 119 74

Omaha-Lincoln....... 200 425 120 411 80 12 Nashvillewccrree 175 —15 105 —11 0 —1
WCAU 450 281 176 W PSU 250 156 98

Philadelphia....u. 500 50 300 +19 200 24 New Orlcans........ o 225 —25 135 —21 9 —8
WJAS 200 125 78 W COA 125 78 49

TN 030 01 | Pe— 275 475 165 40 110 +32 Pensacola.oens 125 B —3 50 -1

"EAN 125 18 49 GROUP  (old $1800 $1125 $703

Providenceuwe: 200 475 120 442 80 +31 TOTAL* (new).... $1650 —150 § 930 —135  $660 —13
KMOX 400 250 156 .

[ 71T C—— - 400 240 —10 160 44 *KLRA, Little Rock has been transferred on new ratc
WFBL 125 78 49 from Southwestern Group. Variance in GROUP TOTAL

SYracusemmmmns 175 50 105 27 0 +21 should be thus considered.

WSPD 165 103 64 v -

ToledOmmmmmomnee 175 +10 105 +2 70 -+6 SOUTH EASTERN GHROUP
WJSV 200 125 78 WBT £200 £125 $78

Washington........ - 250 -}50 150 +25 100 422 Chaléotte .................... fgg +50 lgg +25 l:g +22

WDN
Gl.}_OE,I'f_P (old).)...... ;Sggg0+1250 53-215% - 3'11% DurGham ...................... };g ;lg —3 ig +1
OTAL (new)... 0 6 552 WBI
+ Greensboro...ae 125 % —3 50 1
*KSO, Des Moines (Call letters to be changed to KRNT) WAMBG 125 78 49
will be added to Basic Network on March 17th, 1933, Richmond......uu 125 % —3 50 +1
at rate of $i173 \pcr night hour. KFAB, Omaha- WDBJ 170 107 66
Lincoln_replaces WOWO-WGL, Fort \Vayne, on the Roanoke....uinns 125 —45 75 —32 50 —16
Basic Network. Variance in Group Total should be WTOC 165 103 64
thus considered. 3 , N §ajvszlnnah.................... gg —40 ;g —28 ig —14
**WAAB (.lternate Bosto tation) $275 per hour.
" " P Winston-Salem........ 125 % —3 50 1
BASIC SUPPLEMENTARY GRoOUP* GROUP  (old) 2104

$1035 $647
TOTAL (new)... $1000 —35 $600 —i7  $400 —4

WPG . $125 $78 $ 49
.?ldazntic City wrrerenee }Zg ;58 —3 ig +1 FLORIDA GROUP
wLB 2 WBR 8125 $ 78 £ 490
L E— B3 B 4 Jacksonille......... 138 B o= s
Bridgeportece 10 25 @ 12 & +4n wgas w2y &
aa WDBO 160 100 63
WCSQ\IIuEbus ................... 150 —15 90 —13 60 — Orlando... 1%% —35 1;? 25 Eg 13
DaytOn. oo 125 75 50 W N B 8o,
R A T4 us 47 W GROUP  (old).. %65 $42 $268
WHp | yneeee H S0 Ay 4 TOTAL (new)... $500 —185 $300 —I28 $200 —68
Harrisburg...ecceeeeene 125 % —3 50 +1 ; ™~ G :
WFEA 123 4 3 N MOUNTAIN ¢ “05;, |
Mancbester..mwn 125 %5 —3 50 +1 KYOR . 8125 $7 & 49
WMBD 140 88 55 Colorado Sprin-s.. 125 B —3 50 41
Penriac . 125 —15 5 —13 50 —5 KLZ 190 119 74
\WHEC 170 107 66 Denveroowomm 115 —I15 105 —14 0 —i
Rochester . 175 +5 105 —2 0 414 KOH* 125 ] 43 .
\\'SSBTh }225 ;s R 49 ]_gino ...................... gg l'slg —3 ;R +
outh Bend...uee. 5 5 50 1 < :
WAAS 125 8 49 + Salt Lake Cityo.... 300 50 180 424 120 +22
Springfield.mmmmm 150 +25 90 412 60 411 ;ROU (old).....  $690 $431 $270
X = G, 8 CROTAL (oewyl sm8 +35 $435 +4 8290 +20
\\'\\’l\c’aA 140 88 55 + *Reno may be added without additional line charge only
Wheeling. . 175 435 105 417 70 +15 when. Salt Lake City and the Pacific Coast Group are used.

NORTHWESTERN GROUP*
1 hr. Diff. % hr. Diff. ¥ hr. DI

woc $125 $109 $49
Davenport............ 125 5 —H4 50
WCco 350 219 137
Minneapolis............. 400 50 240 421 160 42
KSCJ 185 116 72
Sioux Cit¥euemeernns 125 —60 % —41 5¢ —2
WNAX 165 103 64
Yanktotem e 150 —15 %0 —I13 60 —
GROUP_  (old $1335 1835 $521
TOTAL”* (new $ 800 —535  $480 —355  $320 —20
“WKBH, La Crosse, Wis. (Special arrangement, rates or

request.) .

**Three Stations (KFAB, Lincoln; WISN, .Milwaukee
\WMT, Waterloo) are no longer in tbe XNorthwesterr
(gaoupé1 Variance in GROUP TOTAL should be tbus con
sidered.

CANADIAN GROUP

CKAC 2250 . £156 $ 98
Montreala. . 200 —50 120 —36 80 —1
FRB 250 156 98
TOoronto.mnceicnse 300 50 180 24 120 42

GRQUP (old $500 $312 £196
TOTAL (new).... $500 $300 —12 8200 4

SOUTHWESTERN GROUP

KRLD $200 $125 $78
Dallas..ucccocnnenns 250 450 150 425 100 42

KTRH 200 125 8
)3 ITEITY, OO 175 —25 105 —20 70 i

ROMA 185 116 72
Oklahoma City....... 200 15 120 44 0 46

KTSA 190 119 74 /
San Antonio.... 175 —I15 105 —14 0 —

KWKH 200 125 78
ShIevepo Tt . 175 —25 105 —20 n —3

WIBW 180 113 70
TOPeka......................... 175 —35 105 —8 70

KTUL 125 78 49
TUlSa. .ccormmearersmeresasssnnene 125 5 —3 50 1

WACO 125 78 19
WaC0.ecccsrcrmesecnsusanns 125 % —3 50 +1

KFH 180 113 70
Wichita oo 150 —30 90 —23 60 —10

KGKO 125 78 49
Wichita Falls........ 125 % —3 S0 +1

GROUP_ (old)..... $1880 21177 $733
TOTAL* (new)... $1675 —205 $1005 —172 $670 —63

*KLRA, Little Rock has been transferred on new rate
card to Southcentral Group. \ariance in GROUP TOTAL
shonld be thus censidered.

PACIFIC COAST GROUP

KH) £325 $203 8127

Los Angeles. 315 450 25 +422 150 423
KOIN 175 109 68

Portland 200 425 120 411 80 412

B 150 94 59

San Diego..... 125 —25 %5 —19 50 —9
KFRC . 325 203 127

San Francisco.......... 325 195 —§ 130 43
KOL-KVI 200 125 78

Seattle-Tacoma........ 225 +25 135 410 90 1z
KFPY 175 109 68

Spokane. 80 —19 60 —8
GROUP $843 £527

TOTAL (new $1400 450 %840 -3 3560 +33
GRAND $16755 $10476 £6546

TOTALS...ce... e $17400 645 $10440 —36 $6960 J-414

Daytime rates (8 A.M. to 6 P.)M. and 11 P.)M. midnight)
are substantially one-half of the Night Rates. Night Rates
are in effect from 6 P.M. to 11 P.M. Transition Rates
(two-tbirds of tbe night rates) apply to all stations broad-
casting on current New York Time from 6 P.M. to 6.30
P.M. Sunday Afternoon Rates (12 Noon to 6 P.M.) are
two-thirds of the night rates. After midnight rates (mid
night to 8 A.M.) are one-third of night rates. Day and
Night rates and Sunday Afternoon rates are figured on the
basis of current local time in each city.

stations is approximately $30 per
hour.

In a letter to advertisers, agen-
ciecs and others in the industry,
bearing date of Jan. 22, Hugh K.
joice, CBS vice president in charge
of sales. declared that the advance
of 3.1¢ in totul cost is a “deferred
advance covering only part of the
increased station and operation
costs which we have withheld en-
tirely from onr rates during recent
years.”

“This advance,” he declared, *“is
more than offset by the steady
growth in number of radio homes
(current U. 8. total: 20,000,000)
which continues to make each con-
tract for radio time an equity worth
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more to the advertiser with each
succeeding month. This fact is evi-
dent on the chart which the new rate
card contains, showing complete
network coverage for 1935 at a cost
of 51 cents per 1,000 radio homes,
compared with 69 cents per 1000
radio homes as recently as 1930.”

Explaining further the effects of
the new rate structure. Mr. Boice
stated :

We should like to point out three im-
portant new factors in our rate struc-

3. A re-distribution of rates
among stations to bring the separate
price of each into line with its rela-
tive coverage as an individual unit
of the Coluinbia Network.

The first of these, the station-hour dis-
count, enables the advertiser to in-
crease lis discount rate even by adding
minimum-priced stations to his net-
work. It gives equal weight to all sta-
tions, regardless of price. It also gives
equal weight to day-time and to mght-
time periods.

The second factor, an additional 10%
discount for 52 weeks of consecntive
broadecasting. offers a premium for con-

advertisers. who

ture which reflect. we Dbelieve 2 ofl 1
c:)xrlstructi:’e thinking: ! slslm{)t adfvertlsmg. It should make it
. ssibl T many
1. A weekly discount schedule possib'e  Lor S

based on the amount of time and the

number of stations used each week.
2, An additional discount for 52

weeks of consecutive broadecasting.

have previously not broadcast through-
out the year, to protect their time,
hold their audiences, and maintain
their advertising momentum by doing
so.

The third new point—the re-propor-
tioning of individual station rates—re-
duces the cost of many supplementary
stations. Broadly, it brings the cost
of these stations into logarithmic pro-
portion to the number of radio homes
in their coverage areas. It is based
primarily upon that most sensitive and
accurate of coverage measurements—
the Listening-Area Method, which de-
termines the actual, not theoretical,
scope of influence of each station.

It will be noted that the new quarter-
hour and half-hour rates are, respec-
tively, 40¢; and 60% of the fuli-hour
rate. This effects no notable change in
the quarter-hour rate, which was
previously 39.19%, but reduces the half-
hour rate 2% (from 62% % of the full-
hour rate} or by 4% when figured
against its own base. In recognition

(Continued on page 42)
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YEAR AGO a recommendation
as made to the Board of Directors
7 the Sales Promotion Division of
je National Retail Dry Goods As-
{ pciation to the effect that a Radio
fanual be prepared with whatever
haterial we had available or could
btain and include it in the 1934
ork program. This suggestion was
| pproved and I shall cover certain
ighlights that will appear in the
lanned manual.

Only a few stores have used ra-
'io publicity consistently. Ideas
-ary in relation to length and in-
ensity of experience. What is con-
idered a good program at one per-
od is later considered a poor one.
herefore depending upon the vary-
ng degree of your experience with
adio broadcasting, you will agree
T r disagree with the points I shall
nake,

First of all I believe this medium

! 1as latent possibilities for the av-

! srage retailer: but in the same

| reath I must agree with the ma-

| ority of retailers that it cannot re-

lace the newspaper—the backbone

- of the pronotional program of the
iverage retail store.

Advantages of Radio

“EVERTHELESS, broadecast ad-
vertising has its own advantages.
Ihere are times, situations and
»vents when the use of the radio
might well be preferred over any
ther medium or at least in many
:ases used to supplement other
media. It would seem that the use
f radio publicity might be boiled
ilown to this question: In this par-
ticular situation can radio perform
more effectively than any other
‘medium? Certain  sub-questions
might be as follows:

1. Do" our present media alone
provide adequate coverage?

2, Can they be depended wholly
to hold our customers and at-
tract new ones?

3. Will the additional goodwill
and store selling publicity ob-
tained via radio be commensu-
rate with the extra costs?

4. Are we over-spending in one
medium—the surplus of which
could be more effectively spent
in another?

Members’ replies to a recent radio
questionnaire were extremely inter-
esting—and also indicative of the
great amount of mixed feeling ex-
isting in the field.

Quoting very briefly from typical
replies:

Roy E. Clark, Strawbridge and-

Clothier, commented: “We are
definitely of the opinion that bread-
casting has a rightful place in a
store’s publicity schedule but that to

* Text of an address Jan. 17 by Frank W.
Spaeth, manager of the Sales Promotion
Division of the National Retail Dry Goods
Association before the Association’s annual
convention in New York.

SPAETH*

Manager, Sales Promotion Division
National Retail Dry Goods Association

3oth Direct and Indirect Results Are Attained, a Survey
~onducted Among Department Stores Indicates

THERE are pros and cons, and lots of each, when retail-
ers get together to discuss broadeasting. From the mer-
chant’s viewpoint, Mr. Spaeth sums up his conception of
the value of radio as an advertising medinm and tops it
off with some pertinent suggestions that will interest both

broadcasters and advertisers.

The retailers’ group is

preparing to publish a manual of broadcasting informa-
tion for the benefit of its members.

attempt to use such a program con-
tinuously day aiter day, modeled
after newspaper plans, to definitely
sell goods is a mistake. People will
not listen in on a program on which
they are coustantly .mportuncd to
buy.”

City of Paris. San Francisco: “It
has been our experience that radio
advertising will sell any article of
merchandise that can be sold by any
other medium and at approximately
the same cost.”

Schuster’s, Milwaukee, after dis-
continuing their broadecasting, due
to an effort to save expense, re-
cently returned to the radio on a
15-minute morning program basis.
According to R. F. Kieft, the pro-
gram has been fairly successful but
at this date they do not feel that
suflicient specific examples of its
pulling power exist to determine
its value.

The J. L. Hudson Co., Detroit, has
had experience with radio broad-
casting off and on for the past sev-
eral years. Since early in 1934 the
store has been on the air continu-
ously using one hour each morning,
7:30 to S:30. The purpose of this
broadeast, according to J. B. Mills,
is to sell the store through the
method of good merchandise pub-
licity plus well-chosen musie. Mr.
Mills comamented : “We have a great
amount of so-called fan mail, some
criticizing our music, but 90% of
the letters speaking favorably of
the hour as a whole. What we get
out of this program I cannot say
other than the goodwill of the pub-
lic. We are under no contract as
to time, but I am in the hopes of
making this hour permanent at
least for sometime to come.”

The Fair, Chicago, is using a ra-
dio program known as ‘“The Su-
preme Court of Bridge,” which, ac-
cording to D. F. Kelly, is a “ten
strike.” He wrote: “We are getting
letters from, I might say, all over
the country concerning it, thus
showing a widespread interest.” “If
retailers,” he stated, “would study
the possibilities of radio and give
as much serious thought to its
proper use as they do to the use of
other media, then satisfactory re-
sults might be obtained.” After a
five monthis trial, the store reports
that radio has proved sueccessful.
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G. R. Schaeffer, Marshall Field
& Co., 1is convinced that direct
results are sufficient to justify the
use of the radio. He said: “A ques-
tionnaire sent to our own customers
indicated that we have a very large
audience listening to our program.
Goodwill is the principal benefit but
we get substantial results from the
individual announcements, enough
to justify us in keeping on with the
expenditure.”

The Ernst Kern Co., Detroit,
claims that it pays to use radio pub-
licity as “an insurance on news-
paper advertising,” The former
publicity director commented: “If
I can spend $3000 to advertise a big
event in the newspaper, surely I
can spend $200 more to make re-
sponse a certainty—and that is pre-
cisely what radio has done for us in
Detroit.”

Retail advertisers throughout the
country were interested some
months ago when Bamberger’s, New-
ark, the most widely publicized
store as a successful broadcaster,
changed its type of program. Word
ot about that the store experienced
better direct results from the news-
papers at less expense. In order
to clarify their reasons for making
this change, George Bijur wrote:

Radio Specials

“IT HAS BEEN our experience that
low-priced items. or radio specials,
on the air bring very substantial
results. We replaced our morning
selling program with several insti-
tutional programs because: (1) we
had been operating for many years
our Super-Savings column in the
newspapers which absorbed almost
all of the low-priced items that we
were able to pick up, (2) the 6%
differential between Maey’s and
DBamberger’s made it difficult for us
to present radio specials at bargain
prices without complications aeross
the river, (8) we wanted to reach
men and other members of the fam-
ily that we felt we were not reach-
ing in the early morning broadecast.”

TWhat are the factors involved in
developing an effective program?

The first important point we must
remember is this: Do not use the
radio if you intend to glut your pro-
gram with advertising talk. Such
a program is a source of annoyance
to all listeners. I believe it is also

‘
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iRadio as a Publicity Medium for Retailer

By FRANK W.

a mistake to share the time of the
broadcast equally between adver-
tising and musical interludes. A
retailer should decide on doing one
of two things; either entirely de-
vote the time to entertaining the
listener with no more than an open-
ing. middle and closing message—
or devote the time entirely to a
“talking” program containing in-
teresting instruction on home sub-
jects. Considering the experiences
of our members, the latter type of
program should be developed by the
average store—for which there ex-
ist several good reasons which I
will explain later.

According to numercus surveys,
fan letters and consumer reactions,
the order of preference to radio pro-
grams by the largest number of lis-
teners is as follows: Orchestral
music and/or popular entertainers:
dramas or comedies; short talks on
interesting subjects; reports on
athletics. weather, time. market:
educational talks; children’s pro-
granms; domestic secience; physical
exercise.

What They Prefer

THIS ORDER of prefercnce, how-
ever, must be reconciled to the fact
that the intensity of interest in any
one type of program varies during
the different hours of the day. For
example, in the evening the ma-
jority of listeners wish to be enter-
tained ; whereas just before dinner,
children like to hear programs of
specific interest to them. Yomen,
on the other hand, will listen to
programs which deal with their
special interests when broadeast in
the morning.

After music and entertainment
what is the next preference in radio
program? To women listeners, home
subjeets, of course . . . subjects re-
lated to the woman’s home, such as
planning meals and recipes, house-
hold suggestions. health informa-
tion, interior decorating. budget
plans, diet and food suggestions, ad-
vice on beauty culture, eare of chil-
dren, merchandise values, fashions
of the day, service features and
store facts to a minor degree, in-
terviews with well-known women,
weather reports, and in concen-
trated communities local happen-
ings of wide interest. To sustain
interest in the program, the radio
personality should diversify her
talks with these subjects.

A suspense factor should be in-
jected in every radio program. This
“teaser interest” is diffieult to
achieve in a retail “talking” broad-
cast, but it can be done to a certain
degree. The announcer can con-
clude the broadeast with a slight
reference to an important recipe for
example, which will be divulged in
the next program.

Frequently the merchandise items
to be mentioned are suggested
by the activities oceurring within °
the store. For example, if a golf
instruetor is demonstrating his skill
in the sporting goods department,
perhaps a specially priced goif bag

(Coutinued on page 38)

Page 9



www.americanradiohistory.com

Makers of High-priced Goods
Find Radio an Effective Seller

Success Stories of Quick-moving Goods Repeated;
Broadcast Budgets Increased During Year

WHILE the dollar volunie of net-
work commercial broadcasting was
increasing in 1934, so that final fig-
ures for the year showed a gain of
35% over 1933, expenditures by
advertisers of high-priced products
and services gained at a noticeably
faster rate. The result is that the
early months of 1935 show a bigger
proportion than ever before of com-
mercial time devoted to this type of
business.

It is significant that the adver-
tiser with the largest current budget
for radio time, with two hours
weekly over a full CBS network at
full night rates, is Ford Motor Co.

Other automobile accounts swell
the client lists of both NBC and
CBS. But in addition to these com-
panies, which were among the earli-
est to take thce view that radio
can do just as good a job for a
thousand-dollar product as it has
done for tooth-pastes and shaving
creams, there are scveral classifica-
tions which previously had not been
represented.

Network Trends

There is remarkably close agree-
ment between the records of the two
networks in regard to advertisers in
the upper brackets. The number ot
clients for the two networks com-
bined who may be regarded as fall-
ing in this classification increased
by 55.9% in 1934 over 1933, while
the figures for NBC and CBS sepa-
rately were 57.1% and 53.9%, ac-
cording to the networks’ own group-
ings of accounts.

Expenditures showed an even
greater increase than the number of
clients. Comparable figures for the
two networks are not available, but
CBS reports that the dollar volume
of business in the higher-priced
ranks increased by about 95% dur-
ing 1934, and therefore it now
accounts for a much larger propor-
tion of the network's total income
than in previous years. Since other
bases of comparison show the two
networks reporting similar trends,
it is assnmed that there has also
been a very substantial guin in this
respect for NBC. Certain of its indi-
vidual accounts, like some on the
CBS list, show gains of as much as
200 per cent,

CBS statistics also show that
advertisers in the upper brackets
spend more, on an average, for time
than do the advertisers of replace-
ment goods, although the latter
include some of the biggest buyers
of air time (particularly in the food
and drug classifications), and that
the yearly billing has increased sub-
stantially since 1933. In that year,
the “higher-priced” advertisers spent
an average of $115,000, and in 1934
the corresponding figure was $145,-
000, while for all advertisers, re-
gardless of category, the 1934 aver-
age was $138,000.

The presence of an increasing
number of insurance companies and
a finance company among these
clients suggests that the field of
banking and general financial adver-
tising may be profitably tapped by
broadecasters in the near tfuture.
Rapidly increasing activity in the
building and allied trades caused
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Johns-Manville Co. to double its
expenditures in 1934 ; and grouped
with it, since their products are used
on expensive jobs which are donc
only at long intervals, are makers
of paints and roofings.

Automobile and tire accounts, ra-
dio set and refrigerator manufac-
turers have been on the air for some
time. Among the newer recruits, or
those which stand out because so
tar only one or two firins in the
field have adopted radio, are office
equipment and typewriters; heating

equipment; sheet steel; travel
agents; washing machines; coal;
carpets; hotels; beds and mat-

tresses; and carborundum.

The ability of radio to satisfy
sellers of these products is attested
by the fact that they are giving it
more and more of their money.
Philco Radio and Television Corp.
used only 8 % of its advertising ap-
propriation for radio time in 1932;
the next year it increased the quota
to 33%, and last year the figure was
40%. During the samec period,
Philco’s proportion of the total sales
of all set manufacturers has in-
creased.

The extent to which Henry Ford,
one of the last of the big indus-
trialists to accept radio. has now
adopted it as a mmedium has already
been mentioned, and the success of
his early campaigns, which led to
the later expansion of advertising
by the manufacturing company
(where previously it had been done
largely by dealers) was told in the
Oct. 15 issue of BROADCASTING. Since
that date, Ford has again increased
his radio budget substantially. Sales
were up $90,000,000 in the first half
ot 1934 as compared with 1933,

His chief competitor, the Chevro-
let Motor Co., reported that sales
during the firsts three weeks of
November (later figures not being
available in detail), were higher
than for any similar period since
1926, when the all-time record was
set.

Atwater Kent, one of the pioneers
in radio blo.ul(.\stmg, was ahsent
from the air for about a year. and
then came back to the fold. as has
Remington Rand, Inec.

Prior Success on Radio
Brings Remington; Rand
Back to ‘March of T1me

REMINGTON RAND Inc, Buffalo
(office equipment) on Jan. 25 re-
sumed sponsorship of T'he March of
Time, which had been initiated and
sponsored by ZT'ime, weekly news-
magazine, over a coast-to-coust CBS
network. The program first took
the air in March, 1931, and was
widely received as a new method of
depicting news events.

When Remington Rand sponsored
the program in 1933-34, sales of its
entire line of office equipment were
definitely helped, according to com-
pany executives. They add that
salesmen reported that their asso-
ciation with the program ‘made
interviews more productive, pro-
vided a topic of common interest for
discussion, and opened doors to ex-
ecutives which formerly had re-
mained closed.”

Under the new sponsorship, the
series continues at the regular hour,
Fridays, 9-9:30 p.m., EST. Mem-
bers of the staff of Time still are
preparing the coutinuity for the
broadecasts, which are under the
direction of Arthur Pryor, Jr., head
ot the radio department ot Batten,
Barton, Durstine & Osborn, Inc,
New York, handling the account.

Mrs. Roosevelt Series

MRS FRANKLIN D. ROOSEVELT
will be featured in a new series or
commercial programs sponsored by
the Selby Shoe Co., Portsmouth, O.
(Iris Tru-Poise arch preservers and
Style-Eez shoes) over a nation-wide
CBS network of 62 stations, start-
ing Feb. 15. The program will be
titled It's a Women’s World and
will be heard Fridays, 8-8:15 p. w.
EST. Mrs. Roosevelt will be paid

$3,000 each for 10 appearances be-

fore the microphone but the money
will be paid directly to the Friends
Service Committee for charitable
uses. Henri, Hurst & MecDonald
handles the account, which will also
feature a $20,000 prize contest.

BORDEN SALES Co., New York
(Eagle brand condensed milk, None-
Such mince meat, ete.) will spend
$1,000,000 on advertising this year,
the same amount as last year, about
43% going to radio, 45% to maga-
zines and 109 to newspapers.

RADIO SELLS CIGARETTES

Sales of “Big Four” for Year Fluctuate Directly

SALES of the “big four” cigarette
manufacturers in 1934 show the
closest possible relationship be-
tween their use of radio and the in-
crease or decrease in business as
compared with 1933.

The best record for the year is
that of Liggett & Myers Tobacco Co.
(Chesterfields) with an increase of
19% over 1933, The company spent
more than $1,100,000 on CBS for its
radio campaign, which lasted
throughout the year though with
diffcrent types of programs.

R. J. Reynolds Tobacco Co.
(Camels) showed a 6.7% sales in-
crease for the year and the company
used radio continuously at a cost of
$687,000.

In Proportion to Their Use of Broadcasts

On the other hand, P. Lorillard
Co. (0ld Golds), which ceased
broadcasting in May, dropped 4.1%
from its 1933 sales. American To-
bacco Co. (Lucky Strikes) left the
air a month earlier and this brand
shows a falling off of 26.39» for the
year,

Still greater, relatively, was the
success of Philip Morris & Co.
(Philip Morris), described in the
Jan. 1 issue of BROADCASTING. DPenn
Tobacco Co. (Kentucky Winners)
used radio extensively to introduce
the brand and made an impressive
showing in the few months it was
on the market.
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WeberIsAppomted..
MBS Coordinator!

Takes Charge of Stationi
Relations, Operations

FREDERICK H. WEBER, until re-i
cently vice president of Americap'
Broadcasting System, on Jan, 2¢
joined the Mutual Rroadeasting Sysul
tem as coordinator of network oper.
ations. In his new capacity, Mr
Weber will assume charge of opera-
tions and station relations, and at!
the outset will devote major atten-
tion to sustaining program ex:
changes among the four stations of

the major market chain, WOR.
WGN, WLW, and WXYZ.
Simultaneously, it was learned

that the matter of sales representa
tion of MBS on a non-exclusive ba.
sis by the NBC sales orgauization
had been broached, but that no defi-
nite decision had been reached. NBC
now sells WLW in the course of its
sales operations, and the thought
was that these efforts will be ex-|
panded to include the four-station |
hookup when the client is not in the
market for NBC’s basic networks.
This entire matter, it is understood.

awaits the return to New York of

M. H. Aylesworth, NBC president.

who is now on the Pacific coast. It

was made clear that if any such

sales arrangement is made with

NBC it will be non-exclusive.

Another meeting of the MBS
board will be held within the next
week. either in New York or Chi-
cago. At a nmeeting in Chicago on
Jan. 11 and 12, MBS was established
as 4 permanent organization, and A,
T. & T. lines were contracted for on |
a permanent basis. These lines were |
to be ready by Feb. 1. At present, |
it was indicated, MBS has no inten-
tion of adding stations to its regular
hookup. Conversations have been
had, however, with a number of sta-
tions which have evinced a desire to
join the Mutual organization. Ten
acecounts are now being handled by
the four-station hookup.

Mr, Weber left ABS Jan. 12 when
that network was reorganized as the
American Broadcasting Co. He had
joined ABS last June as vice presi-
dent in charge of operations and sta-
tion relations, and was instrumental
in aligning the two-dozen stations of
that network, which began opera-
tions last October. DPrior to jmmnz’
ABS, Mr. Weber for eight years had
been with NBC in its station rela-’
tions department in Chicago. He be-
gan his radio career with the A. T.
& T. long lines division and had com-
piled the first data for the NBC
wired program service over A. T.
& T.

Rosenblum NBC Treasurer
DAYID ROSENBLUM, named vice?
president of NBC last September, on'
Jan. 19 was elected NBC treasurer
to succeed Henry Kittredge Norton.
Richard Patterson, Jr., NBC execu- |
tive vice president, announced fol-'
lowing a meeting of the board of di-
rectors. Mr. Rosenblum retains his'
vice presidential post. Before join-
ing NBC Mr. Rosenblum was execu-
tive vice president of Tradeways,'
Ine., which has been serving the net-
work organization in a consulting
and advisory capacity in connection:
with organization and management.
AMr. Norton has joined RCA as as-.
sistant to President David Sarnoff.
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A Bright Spot on the Radio Horizon

Spot Broadcasting Attains High Level as Direct Result
Of the Growth of Exclusive Representation

By J. LESLIE FOX
Commercial Manager,
WGAR, Cleveland

SPOT BROAD-
CASTING today

is on the highest
plane in the his-
tory of radio ad-
vertising, It fin-
fally has achieved
its rightful posi-
tion in the adver-
tising picture,
- along with maga-
| zines, newspapers,
- networks and bill-
boards. Many factors have con-
tributed to the present great impetus
in this multi-million dollar medium.
| Among the foremost of them is ade-
quate representation of the medium
itself, and of the stations individu-
ally in the national field.

Spot broadcasting was the first
form of radio advertising, antedat-
ing even network advertising. When
the networks sprang up, radio sta-
tions throughout the country found
that the potent result values of ra-
dio itself, plus the selling efforts of
the national network representa-
tives, developed a large amount of
network business. But the stations
had no national representative in
the national spot field and so they
cast about for a means of increasing
their spot broadcasting volume. The
agencies and advertisers, unfamiliar
with the thousand and one factors
connected with spot broadcasting,
were hungry for assistance in de-
veloping, placing and servicing spot
broadeasting campaigns.

Consequently, a great many or-
ganizations with varying degrees of
radio knowledge went into the spot
broadcasting business. A good mem-
ory made many of them seemingly
experts, for in the early days, if a
radio representative would just non-
chalantly rattle off call letters of
stations all over the country, he was
otten looked upon as a radio wizard.
1f lie was able to say offhand that
WQED was on such-and-such fre-
quency, e was practically held in
awe of his profound radio knowl-
edge.

Mr. Fox

Without Rate Cards

AT THIS TIME, there were few
rate cards, and they were only a
waste of printing. A station’s base
rate was the lowest the sharpest
buyer could get. One by one, many
of these representative organizations
disappeared. Then, into the field
came three prominent companies. A
few dozen minor representative com-
panies still remained-—other small
ones began.

The brokerage system of repre-
senting stations was at its peak. All
of the evils of non-exclusive repre-
rentation one by one raised their
heads. Agencies found it difficult to
do business with brokers because
they would favor certain stations—
but not openly. Sometimes this ta-
voritism existed Dbecause of friend-
ship, or private rate deals giving
the broker an extra discount. Then,
too, the brokers naturally could not
afford to spend a great deal of timme
and money to study every station

FROM a somewhat humble and tottering adolescence,
spot broadcasting has acquired dignity and now is ac-

corded its deserved place in the advertising picture.

To

exclusive representation, says the author, it owes its rise.
Therein lies a story, and here it is, from birth to matu-
rity. Favoritism, chiseling, rebates, rate-cutting—these
are a few of the evils which once were rampant, or nearly
so, but now are less in evidence.

and every market in the country.
Hence, agencies and advertisers
fonnd that their help and advice be-
came increasingly less valuable.
The agencies themselves, as they
became larger and larger buyers of
spot broadcasting, became more and
more tamiliar with the values of
each station. And with the hundred
and one factors that enter into the
successtul use of any medium, the
competition between the Dbrokers
became so intense that soon all
kinds of special inducements were
offered to take business away from
each other. Little was done to
build up spot broadeasting or to ad-

vance the proven economic princi-
ples ot national representation with
the ensuing advantages to adver-
tiser, agency and station. These
stabilized and sound advantages had
long been enjoyed in the newspaper
field by the advertiser and agency.

Little Cooperation

THE RADIO STATIONS, too, at
this time, were not receiving any
sound national spot broadcasting
representation. Any company with
“representative” printed on its let-
ter head who could persuade some
agency to place an account through
it could sccure commissions from

WBS Revises Its Compensation Method
For Stations Nationally Represented

Fixed License Fee to Be Paid WBS for ““Tailor-
Made”’ Discs by Clients of Free & Sleininger

INTRODUCTION of a new method
of compensation to World Broad-
casting System tor regional and na-
tional sponsorship of its transerip-
tions through arrangements with
stations represented by national
representatives, was announced
Jan. 28 by P’ercy L. Deutsch, presi-
dent of WBS.

Contracts for the new plan, de-
veloped after months of negotia-
tions with station managers and
their representatives, already have
been mailed to a majority of the
more than 100 stations subscribing
to the World Daily Program Serv-
ice. The plan includes a new basis
tor payment both for the daily serv-
ice and for so-called “tailor-made”
transcriptions produced for spot
placement by YWBS.

With respect to the daily program
service, a reasonable production tee,
amounting to about $7.50 per quar-
ter-hour program, will be turned
over by the station to WBS to de-
fray copyright charges. This
charge, as in the past, will be passed
on to the advertiser as a talent or
production fee, but instead of being
retained by the station, will go to
WBS.

Fixed License Fee

IN THE CASE of the arrangement
made by WBS with Free & Sleinin-
ger Inc., the stations represented
by the latter will pay to WBS a
fixed license fee in payment for
“tailor-made” transcriptions which
is deductible from the representa-
tive’'s commission. It is understood
that somewhat similar arrange-
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ments are being negotiated with a
large group of stations represented
by other exclusive representatives,
with the aim of stimulating tran-
seription spot business.

“Realizing that the development
of transcription broadcasting as 2
basic advertising medium needs the
cooperation of broadcasters, the sta-
tion representatives and program
producers,” said Mr. Deutsch,
“WBS, atter months of conferences
and negotiations with station man-
agers. and their representatives, ot-
fers a plan which will make it pos-
sible for all concerned to cooperate
and accomplish this objective.

“Having arrived at this plan,
WBS has sent renewal agreements
covering the continuation of its
daily program service for another
year to the majority of its associ-
ated stations. The changes in the
new agreement are expected to have
tar-reaching effects, for they in-
volve a new method of compensa-
tion to WBS in connection with
regional and national sponsorship
of the service, whereby station rep-
resentatives will be encouraged to
develop this type of business.

Service Expanded

“IN LIEU of a commission on
station time payable to WBS for
national and regional sponsorsip ot
the program service under current
agreements, talent charges for this
service have been established which
will be compensation to the prodnc-
ing company. It is believed that
through the concerted efforts of the

(Continued on page 36)
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practically any station in the coun-
try. These mushroom organizations
did nothing to advance radio or spot
broadcasting. In no sense of the
word did they render any real sort
of representation to the stations.
The credit situation became even
more uncertain. Many of the brok-
ers went out of business without
paying their bills.

The three primary elements in the
spot broadcasting industry were not
being properly served. First of all,
the stations were not being repre-
sented. No one organization was
fighting a station’s battle in the ma-
jor advertising arenas. Secondly,
advertising agencies were not re-
ceiving the cooperation they wanted
—and consequently, were placing
most of their spot broadcasting busi-
ness direct with the stations.

This was costly to the agencies,
made spot broadcasting unwieldly
and diflicult to handle, and natur-
ally tended to decrease their inter-
est in spots. Then too, agencies had
no means of keeping up to date on
station information. For many
years, agencies had become accus-
tomed to the sound system of rep-
resentation in the newspaper field.
The American Association of Ad-
vertising Agencies took up the cry
of proper representation. A new
picture slowly started coming into
focus—and out of chaos came calm.

Growth of Spots

NOW, let us look at the spot broad-
casting situation as it exists today.
First, radio station rates are so
stabilized that even the old-time rate-
cutters have ended their attempts.
Nearly every radio station in the
country of any consequence stiffly
adheres to its card rates. Of course,
there probably still are exceptions.
There always will be—just as there .
are in the newspaper and magu-
zine field and among agencies. But
the one great bugaboo of price-cut-
ting has been as entirely eliminated
as it possibly can be. No longer are
agencies wary of spot, afraid that
either another agency, their clients,
or a broker will find a cheaper way
to buy .

Advertising agencies have found
that there are reliable representa-
tive organizations upon whom they
can depend for service, information,
and general cooperation. This has
naturally made spot broadecasting
easier to buy and easier to handle.
Consequently, agencies are con-
stantly recommending and buying
more spot broadecasting. This has a
most favorable reaction to the ad-
vertisers, too, for agencies no
longer have any lLesitancy in sug-
gesting spot broadecasting. Many of
the largest advertisers in the coun-
try are now almost constant users
of spot broadcasting in some form
or other. Last year showed a defi-
nite increase in the nnmber of na-
tional spot advertisers on the air.
This year already 1looks even
brighter.

Now, look at the picture from the
radio station situation. Every sta-
tion, just like every magazine and
newspaper needs representation in
the national field. Most agencies,
particularly the larger ones, are re-
luctant to take the time to talk to
every station manager when he
visits their city.

If an agency was not interested
at the mowmnent in that market, the.
information learned from the sta-
tion manager was forgotten by the
time the market was being consid-
ered. Conditions change quickly,

(Continued on page 36)
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ABC Network Books Accounts
And Completes Organization

Four Sponsors Signed as Successor to ABS Goes Ahead
With Its Linenp of Stations Remaining Intact

WITIH FOUR commercial contracts
on its books, and negotiations in
progress for several others, George
B. Storer’'s American Broadeasting
Co., successor to the American
Broadeasting System, was in proe-
ess of incorporation at the time
BroapcasTINGg went to press. It is
understood that Mr. Storer will be
president of the new organization.
and that some of the new capital
being subseribed will be put up by
Arde Bulova, watch manufacturer.

Since Jan. 13. WNEW has served
as the New York key station of
the chain. which remains intaet, all
member stations having decided to
continue the network association
since the contraect with WJMC4, the
Knickerbocker Broadeasting Co.,
and the Federal Broadcasting
Corp., was terminated Jan. 10. Mr.
Bulova is associated with Milton
Biow in the ownership of WXNEW,
but so far the identity of the net-
work and its new key station have
been maintained separately.

J. Fred Coll. who was publicity
director of ABS, is now in charge
of operations for ABC. Mrs. Leah
V. Rule retains her former position
of traffic manager.

Mr. Storer’s Statement

OTHER former employes of ABS
will receive whatever assets may
remain to the credit of the com-
pany after its affairs have been
liquidated, according to Mr. Storer,
who expressed his regret that it
had been necessary to release the
staff at short notice. His statement
follows:

When in the course of the operation
of a corporation it becomes apparent
that lack of income indicates the
straight road to bankruptey with losses
to employes and creditors, the writer
has always felt that it is far better to
eease operations so as to pay payrolls
and creditors one hundred cents on the
dollar.

Hence when it became obvious that
the American Broadecasting System and
more particularly Federal Broadcast-
ing could not continue under the oner-
ous burden of the lease arrangement
with Donald Flamm's eompany, licen-
see of WMCA, of approximately $13.-
000 per month plus all cost of opera-
tion of the station, it was decided to
diseontinue operation under this lease.
pay our bills and employes out of the
1issets and then make other arrange-
ments for continuing the network with
.1'notii.cr key station in Greater New

ork.

In order to pay off employes, the
writer, with the help of James K. Nor-
ris. paid into the eompany on stock
subscriptions which were not due, suf-
ficient funds to pay also all current
creditors.  From present indications
there will be a substantial surplus.

I regret exceedingly the fact that our
staff could not be given longer notice.

ut the time element in this case rep-
esented the difference between paying
or not paving our creditors.

In order to make up for our inability
to give onr employes further notice. it

s our present plan to distribute the
remaining assets. if any. equally among

Of conrse, we are going right ahead
with the network. We have ample
new capital and a new dircctorate and
we have decided to start things off with

clean slate under the new name of
the American Broadcasting Co.

At the present time, Station WNEW
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is supplying programs to the network
and is operating as its key station and
it 1s now assured that the network will
eontinue with WNEW as its master
outlet in Greater New York.

Previously, \r. Storer had an-
nounced that those associated with
him in his new venture were John
Hay Whitney, William Cherry, ex-
ecutive of Cherry & Webb, depart-
ment store operators in New Eng-
land and owuers ot WPRO, Provi-
dence; Benedict Gimbel, Jr., presi-
dent of WIP, Philadelphia; George
Schott, owner of WFBE, Cincin-
nati: and James K. Norris, former
vice president and treasurer of
ABS. Mr. Storer identified himself
as owner of WWVA, Wheeling;
WSPD, Toledo; CKLW, Windsor-
Detroit : WAIMN, Fairmont, W. Va.,
and WWPA, a station authorized
for Clarion. Pa. Heretofore, it.had
not been known that Mr. Storer had
purchased the latter two stations.

Schedule Maintained

DURING the last few days, several
of the most popular ABS features
tor which an audience had been
built up during the run of the pre-
vious contract, have been origi-
nated by WXNEW for the chain.
Throughout the transition period, a
full 16-hour schedule has been
maintained. At first WNEW'S sus-
tainings were fed to the network:
then it became necessary to provide
program material for member sta-
tions while WNEW had local com-
mercials on the air. The key sta-
tion’'s Dance Parade, beginning at
9:30 p. mm, is fed to the network
with separate announcements. The
chain announcer covers the program
from the pick-up point, and a local
WNEW announcer cuts in the New

York announcements from the stu-
dios. There was no interruption
in the feeding of network features
from Washington and Philadelphia.

First of the three new commer-
¢ial contracts to go into effect (that
with Adam hats baviug been car-
ried over from ABS) was signed by
a group representing dentists, who
took an extensive split network for
a weekly 13-minute talk on oral
hygiene, called The Dentist Says.
No product is mentioned on the
programs, no attempt is made to
sell anything (whether goods or
services) and the name of the spon-
sors is not mentioned. The idea
of this type of dental advertising
is stated to have been approved by
the First Distriet Dental Society
of New York and the RRhode Island
State Society, as well as many city
dental societies. The plan has been
worked out in large part by Dr.
George W. Clapp. This series
started Jan. 22.

On Feb. 11, MacFadden Publica-
tions will become the first sponsor
to use all three networks (having
bought time on NBC and CBS in
the last two years), presenting a
half-hour dramatization of 7'rue
Detective Stories over the full net-
work. At the end of the month,
and continuing until I’assover, the
BB. Manischewitz Co. of New York
will use ABC facilities to adver-
tise Matzos. This will be a split
network.

The Amateur Hour begun at
WMCA has been revived as an
ABC-WXNEW feature, in response to
widespread demand, and it is now
being counsidered by potential cli-
ents.

Appointment of Robert Feldman,
New York showman, as vice presi-
dent of WXNEW, was announced
Jan. 16 by Mr. Biow. In complete
charge of programs, Mr. Feldman’s
appointment followed the WXNEW
tie-up with ABC. He was formerly
with WMCA.
WISN, Milwaukee Ilearst station,
on Feb. 16 will sever its CBS
affiliation.

t

TAKING THE OATH—Former Representative Anning S. Prall (right)
getting his official introduction to the FCC Jan. 19, with FCC Secretary

Herbert Pettey administering the oath.

be confirmed by the Senate.

He was the first Commissioner to

Independent Status
Resumed byWMCA

New Network Affiliation Is
Rumored for Ex-ABS Key

UNDER the gen-
eral management
of bonald
Flamm, president
and owner,
WMCA has  re-
sumed its status
as an  independ-
ent New  York
station, although
Mr. Flamm the possibility of
o a new network af-
filiation is tallked about.

WMCA returned to the manage-
ment and operation of Knicker-
bocker Broadcasting Co., headed by
Mr. Flamm, under cancellation of
the lease held by Federal Broad-
casting Co., of which George B.
Storer wus president. No details
were available as to plans for the
invasion of the network field by
WMCA under Mr. Flamm's direc-
tion. aside from the fact that a
number of stations have inquired

whether such a step would be
taken.
Mr. Flamm announced that his

chief assistants are Willlam Wise-
man. well-known New York attor-
ney and his brother, Sidney Flamm,
both of whom are vice presidents.
Miss Stella Unger, who has been
active with several New York radio
ctations, has been named program
director, assisted by Miss Constance
Talbot.

Status of Personnel

BERT LEBAHR, who was associ-
ated with WMCA before Mr. Flamm
withdrew from its operation, was

placed in charge of sales, with
George II. Houston, originally a
member of the production staff,

designated as director of produc-
tion. Robert B. Sullivan has been
made publicity director, with Miss
Betty Glenn, as his assistant. Don-
ald Clark remains in charge of con-
tinuity, and John Fraser hus been
appointed chief announcer.

The engineer and operating staff
have been employes of the Knicker-
bocker Broadcasting Co. all along,
and they remnain under the di-
rection of Frank Marx. chief en-
gineer,

“My ultimate aim.” said Mr.
Flamm, “is to make WMCA stand
out among the New York stations
by keeping a few steps ahead in all
forms ot broadeasting. For exam-
ple. we have long been known for
our emphasis on sports. We are
going further along this line and
have increased the number of
sports programs.”

AFA Convention

THE 31st annual convention of the
Advertising Federation of America
will be held in Chieago next June
at a date not yet fixed. it was de-
cided by the board of directors.
The board approved plans to ex-
tend the federation's consumer ad-
vertising work and decided to sup-
port the new Copeland food and
drugs bill (8. 3). The chairman of
the board is Edgar Kobak, NBC
vice president in charge of sales.
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'_';F CC Opposes Class Allocation Plans

Favors Status Quo in Its Recommendations to Congress;
Abolition of the Davis Amendment Is Proposed

, UNQUALIFIED opposition to pro-

posals that fixed percentages of
broadeasting facilities be allocated
by statute to non-profit organizations
was expressed by the ICC in its
report submitted to Congress Jan.
22 in response to the Congressional
mandate for an exhaustive study
and report on this issue.

Basing its recommendation largely
on testimony adduced at public
hearings held from Oct. 1 to Nov.
7. at which 135 witnesses testified.
the FCC recommended in direct
language that there be no alloe-
ations of the character proposed.
“The FCC.” the report stated, “re-
spectfully recommends that at this
time no fixed percentages of radio
broadecast facilities be allocated by
statute to particular types or kinds
of non-profit radio programs or to
persons identified with particular
types or kinds of non-protit activi-
ties.”

Among other things, the report
brought out that the protracted
hearings developed ‘“no evidence of
a real demand on the part of the
great body of non-profit organi-
zations or on the part of the general
public for the proposed allocation
of definite percentages of broadcast
facilities to particular types or kinds
of non-profit activities.” It con-
cluded that the interests of these
groups may be better served by the
use of existing facilities of com-
mercial stations, rather than the
establishment of new stations for
their peculiar needs.

Conference Planned

THERE IS no need, the report
stated, for a change in the existing
law to accomplish the purpose of
improving the status of educational
and similar organizations insofar as
radio is concerned., To devise plans
for mutual cooperation between
broadcasters and non-profit organi-
zations. the report stated that the
FCC proposes to hold a national
conference shortly in Washington.

Through such procedure, it was
stated, the FCC will seek to accom-
plish the purposes for which the
non-profit interests and the broad-
casters are working but “without
the necessity of any radical reallo-
cation, which would precipitate dis-
satisfaction and chaos and which
would tend only to complicate and
impede true progress in the broad-
cast public service.”

The entire issue over class alloca-
tions was agitated at the last session
of Congress by the Joy Elmer
Morgan faction of educators and by
Father John B. Harney. Superior of
the Paulist Kathers, who operate
WLWL, New York, at present an
applicant before the FCC for in-
creased facilities. The investigation
npon which the F'CC based its report
was specified by Congress in a_pro-
vision contained in the Commuhi-
cations Act of 1934.

Simultaneously, the FCC trans-
mitted to Congress a report con-
taining additional legislative rec-
ommendations applicable to broad-
casting. Among other things, it
recommended abolition of the Davix
equalization amendment which limits

the distribntion of broadcasting
facilities among the five radio
zones ; amendment of the provisions
relating to hearing procedure, so
that preliminary hearings may be
held when an applicant applies for
the facilities of another station
without requiring the latter station
to defend itself until a formal hear-
ing is found necessary; amendment
of the provision relating to revoec-
ation of licenses, under which the
FCC would acquire authority to
suspend stations ror not more than
30 days for violations. and a related
amendment which would permit
a.ppeals to the courts from suspen-
sion orders.

Ponderous Report

THHE REPORT, covering approxi-
mately 2,000 words, was submitted
over the signature of Chairman
E. O. Sykes. Together with it was
transmitted a digest of the testi-
mony taken at the hearings, with an
index of the complete record of
approximately 14000 pages. The
broadcasting industry, representing
station licensees as well as manu-
facturers, it stated, expressed oppo-
sition to the proposal, directing their
testimony largely to the service
rendered by broadcasters to particu-
lar types or kinds of non-profit ac-
tivities. Records presented by the
NAB in behalf of 269 stations. said
the report, showed that 11.3% of
the total broadcasting time was
devoted to program matter of the
character referred to in the pro-
Posal. a large percentage of which
were night hours. The report recited
also that the evidence was over-
whelmingly in favor of retention of
the present system. rather than the
establishinent of new stations by
non-profit institutions.
“Representatives of some of tle
most important institutions of learn-

ing.” said the report, “were defi-
nite in their statements that they
had ample opportunity for develop-
ment of their radio activities under
present arrangements, and they were
likewise definite in their opposition
to any re-arrangement which would

place the burden of naintaining
broadcast stations unon educational
institutions.

“Moxt of the wituesses who testi-
fied in Dbehalf of the non-profit
groups expressed the belief that the
interests of snch institutions would
he best served Dby a more efficient
use of radio facilities maintained at
the present timme and a more exten-
sive use of the resources and audi-
ence of stations now licensed.

“It is clearly established by the
Commission’s study of the problem,
that no allocation of facilities for
special services could be effected by
the authorizing of new stations to
make up the proportion of facilities
proposed to be allocated to special
services. Limitations of physical
laws on the number of available
frequencies absolutely prevent any
general enlargement of the number
of broadcast stations.”

Practically all types of non-profit
organizations were represented in
the comprehensive study. the report
continned., “but no unanimity of
thought or plan on the part of these
organizations is apparent from the
record, While the hearings were con-
ducted to determnine whether statu-
tory allocation was desirable, there
were few definite proposals that
such allocation should be made.
There were many statements made
by prominent educators and leaders
asking that no definite allocation be
made by statute, hoping thereby, to
protect the present cooperative effort
being carried on between the com-
mercial stations and the non-profit
organizations.”

said prior dates.

“(1)

51(2)

broadcast concnrrently.”

NBC Supplements Rate Card

ADDITIONAL explanatory clauses on the application of the new
rates and diszcounts provided for in the new NBC rate card, which
becomes effective Feb. 4, were made public Jan. 28 by the NBC, for
the convenience of advertisers and agencies.
ture [fully published in the January 15 issue of Broadeasting] has
been filed with the Code Authority for the vadio broadcasting indus-
try, in accordance with the requirements of the code. The additional
clanses, added to Rate Card No. 19, follow:

“Commitments made prior to the effective date of this card will be com-
pleted at the rates called for by such commitments but advertisers may
elect to substitute new contracts effective at any time after February 4th.
1935, at rates on this cdrd for the unexpired portion of said commitments
on the effective date of such new contracts. In the absence of such election
rates in effect immediately preceding the effective date of this card will
apply to extensions of said commitments for any period or periods up to
and including February 3. 1936, for all or part of the same facilitics
continuously used, and additions to such facilities will be made only at
Rates on this card are applicable to all new broadcast
series ordered on and after the effective date of this card.”

“All network contracts for the same advertiser at the rates on this
card may be combined for determining rate of discoumnt.
cluding February 3, 1936, each advertiser will be allowed:
Upon each series of programs broadcast at rates in effect
prior to February 4, 1935, a per period discount under prior rate cards,
measured by the total number of periods used on all series of programs
broadcast within a one-year period which could have been combined
under the provisions of the prior rate card.

Upon each series of programs broadcast at the rates set forth
in this rate card, a percentage discount under subpatragraph ‘E’ above
measured by the weekly gross billing on all series of programs being

The detailed rate struc-

Up to and in-
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“They further stated that sucl
oganizations were not equipped and
were not financially able to build
and maintain their own broadcasting;
stations if facilities were allocated:
to them,” the report adds. “The
Commission feels that present legis-
Iation has the flexibility essential to]
attain the desired ends without;
necessitating at this time any
changes in the law.”

In general, said the preface of the;
report, “representatives of non-profit
groups expressed the opinion that!
the best results would be brought
abont by cooperation between the
broadcasters and their organiza:
tiontions under the direction and,
supervision of the Commission, and
not by an allocation of fixed per-
centages.” a

Regarding its plan to call a
national conference, the FCC stated
the end sought would be that of
combining the educational experi-
ence of the educators with the pro-
gram technigque of the broadcasters.
thereby better to serve the public
interest. The conference, it added
should also cousider such specific
complaints as might be made by non-
profit groups against the actions of
commerciil broadcasters “in order
that remedial measures may be
taken if necessary.” .

Clear Channels .
RESULTS of the so-called ‘“clear
channel” survey, to ascertain the
degree of rural service rendered by,
stations on exvclusive waves witl
high power, which is now under
way, will be studied with the
thought of providing best possiblc
service to the public and to provide
the listener with a ‘*‘well-balancec
selection of non-profit and public
interest programs,” according to thc
report.

As to complaints by educationa’
stations against the procedure under
which licensees are required tc
defend their assignments in hearing:
upon application of other parties’
the report referved to the legislative
recommendation that provisions Ix
made for preliminary hearings or.
applications that appear from exami;
nation to be antagonistic to estab
lished stations, or likely to affec
adversely the interest of establishe
stations. At such hearings the effort
would be to determine whether thq
application violates any provisions
ot the Communications Act or the
FCC rules and regulations, o
whether the applicant is legally|
financially and technically qualifiec
to contest the use of a radio facili:
ties with an existing station.

Equitable Service B
IN ITS separate report on legisla,
tive recommendations, the FCC firs
proposed repeal of the Davis Amend
ment and substitution, with sligh-
change of the original allocation:
provision coutained in the Radio Ac
of 1927. This provision would no
require equitable allocation amonj
the five radio zones according t¢
population—as does the Davi
amendment. The new provisiol
would read:

“In comsidering applications for H
censes, or modifications and renewal
thereof, when and insofar as there i
demand for the same. the Commissioi
shall make such distribution of liccnse:
frequencies, houtrs of operation. and o
power among the several states anc
communities as to provide an equitabl:
distribution of radio service to cach o
the saine.’”

Reciting its reasons for thi
recommendation, the FCC states
that the Davis Amendment ha

(Continued on page 39)
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App

roval of FCC Members

jExpected Despite Opposition

Judge Sykes Is Attacked Before Senate Committee
By Senator Bilbo on Political Charges

CONVFIRMATION of the six mmem-
vbers of the F(CC, whose nominn-
(tions have been pending before the
1Senate since Jan. 10, is confidently
jexpected shortly in spite of a bitter
@ttack upon Chairman E. O. Sykes
by Senator Bilbo (D). of Missis-
ippi, in which he openly asked that
ithe Senate Interstate Commerce
1Committee deny Judge Sykes the
1post for which he was nominated by
:President Roosevelt.
1 Five days of Senate Committee
:hearings were held—the last on
Jan. 29—with no action on the nom-
{inations. The hearings were re-
teessed. snbject to the call of the
lchairman, with the committee plan-
tning to probe further charges made
by Senator Bilbo and by George
1L.ewellyn, former assistant inspector
‘iin the Atlanta office of the Radio
(Commission, who was (ismissed
¥rom the service following a seandal
In that office involving Walter Van
l\’ostrand, former sunpervisor, who
Yllegedly accepted a commission for
Ie sale of transmitter equipment.
Ilewellyn had implicated Jundge
Rykes, Van Nostrand and others in
Q transaction whereby QOglethorpe
University, Atlanta. acquired WI'TT,
(—a deal which he alleged involved
he “purchase” of a wave length.
‘ Commissioners Quizzed
VITRING the hearings fRenators ran
1rough shod over the FCC Dbecause
pf some of its activities in broad-
Lasting. Alleged trafficking in ra-
\lio licenses was dwelt upon par-
Ticularly. with the complaint cen-
sering upon the disposal of stations
fit purported exorbitant prices to
1ewspapers and others. It was de-
celoped that the FCC is now con-
tidering a rule affecting the tend-
sney of newspapers to enter broad-
asting field. but the nature of its
Jroposed rule was not disclosed.
. Appearing before the Committee
dan. 22 and again Jan. 28, Senator
3ilbo accused Judge Sykes of iin-
broper political activity during the
last elections when he favored for-
mer Senator Stephens for reelec-
Jon over Bilbo, and also charged
4im  with various other actions
which were called improper. All of
the allegations were categorically
denied by Judge Sykes, who took
The stand immediately following
Jenator Bilbo when the hearings
pbened Jan, 22,

1Teeding the comments of Commit-
ee members that Tlewellyn had uot
een justly treated in that he was
ot accorded a hearing before his
ismissal in  December, 1032. the
"C'C, sitting en bane, Jan. 29 ord-
red a hearing on the following day
t which the former inspector was
avited to appear. The hearing was
eferred until IPeh, 6,

Implicated in the Rilbo charges
vere Paul D. . Spearman. OO
eneral connsel. and George A. ITill,
'CC examiner, both native Missig-
ppians, who alco opposed RBilho's
indidacy for the Senate. AMr. ITill
‘as charged by the Senator with
aving  “bought votes”—a charge
‘hich  Judge Sykes denied after
aving disenssed the matter with
[r. Hill,

‘age 14

The committee interrogated all
members of the IFCC with the ex-
ception of former Rep. Prall, who
was confirmed by the Senate Jan.
15 to (11 the vacancy created by the

resignation of Ifampson Gary. Mr.
I'rall took his oath of office Jan.

19, and assumed chairmanship of
the DBroadeast Division. [Ilis ap-
pointment is until July 1, 1935, or
for Mr. Gary's unexpired term, bnt
it is regarded as a certainty that
he will be reappointed for a seven-
year term,

In addition to Judge Sykes, the
Committee heard testimony from
Col. Thad Brown, vice chairman of
the Broadeast Division, named for
a six-year term: Panl A. Walker,
chairman of the Telephione Division,
five-year term; Norman 8. Case,
vice chairman, Telephone Division,
four-year term; Dr. Irvin Stewart,
chairman, Telegrapl Division, three-
Year terin, and George ITenry IPayne,
vice chairman, Telegraph Division,
two-year term. .

The carly questioning related to
the FOC recommendation submitted
Jan. 21 that legislation be enacted
to permit mergers in the telegraph,
cable and radio fields, bringing to-
gether such competitive companies
as RCA, Western Union aud I. T.
& . Sharp opposition to the pro-
posal was indicated by Chairman
Wheeler (D.), Montana. and by
Senator Couzens. (R.). Michigan,
ranking minority member. In spite
of the fact that the FCC is divided
into three separate divisions, only
one of which is charged with the
merger proposal, Committee mem-
bers showed little regard for this
and interrogated each Cominissioner
sharply on the consolidation pro-
posal.

Station Sales Cited

ASIDE from the Bilbo attack, the
hearings were enlivened by com-
meuts  of  Seuator Wheeler on
broadcasting. Expressing displeas-
ure over the fact that both the Mid-
dle West and the Far West are not
represented on the (', while the
South and the North Rast have
three members each, he said he
would sponsor legislation providing
that future appointments be made
by the President o each of the five
radio zones is represented.

Alleged  “trafficking” in radio
station licenses, such as the sale of
WBRBAIL, Baltimore, by the Comunion-
wealth Gas, Electric Light & Power
Co, to the Hearst newspapers, for
a price he quoted at $£410.000. was
criticized by Chairman ‘Wheeler,
with Judge Sykes on the stand. The
Senate also qnestioned the practice
of attorneys leaving the FCC and
immediately becoming representa-
tives of stations or networks in
practice beforc the same body. as-
serting that he favored legislation
which would prechide them from so
doing for a stipulated period.

‘In this  connection, Senator
Wheeler developed that General
Counsel  Spearman  had resigned

from the old Radio Commission as
an assistant general counsel sev-
eral years ago, and had engaged in
private practice, and then was
named general counsel of the new

International News Fhoto

CHAIRMAN & CHAIRMAN—Sena-
tor Wheeler and Judge Sykes during
a breathing spell at the Senate hear-
ings on confirmation of FCC Mem-
bers.

FCC. Commissioner Payne testified
he had looked into the statutes and
had found that there is a law which
pvermits independent agencies to
adopt regulations prescribing that
attorneys leaving particular depart-
ments may not practice hefore them
for a stipulated period. The Treas-
ury, he declared, has such a regula-
tion, and he predicted that the FCC,
at its next meeting, will consider
putting throngh a similar provision.

With Judge Sykes on the stand,
Senator Wheeler read iufo the rec-
ord the brief filed with the FCC in
the educational hearings by Father
Jolm RB. Tarney, Snperior of the
I"aulist Fathers, licensees  of
WILLWL, in which monopolistic ten-
dencies of the networks were al-
lezed. Tie observed that, while he
had “never favored government
ownership” of broadcasting, unless
these practices were curbed he felt
there would be a demand for such
drastic action.

First witness to appear was Sena-
tor Bilbo, who read a prepared
statement outlining his charges.
Judge Sykes, lie said, was named
to the Mississippi Supreme Court
while he (Bilbo) was Governor, in
1916, and he charged that in sup-
porting former Senator Stephens, in
the last election, he was guilty of
“political chicanery”. 1Ie charged
also that Judge Sykes used his in-
fluence to arrange a network in
three states for a political speech
by former Senator Stephens during
the closing days of the campaign,
keved from W.IDX, Jackson. Miss.—
an allegation flatly denied by Judge
Sykes. ITe referred to Judge Sykes.
Mr. Spearman and Mr. Hill as
“three captains in crime.”

“So effective became his (Sykes)
onslaught and that of his three cap-
tains in crime.” said Senator Bilbo.
“that T seized upon his perfidious
conduct and held it up before high
heaven to the scorn and contempt
of all good men and women. and
made the question of his perma-
nency in authority in Washington
a dominant issue in my campaign.
I denounced him and his two con-
federates npon every stump in the
state of Mississippi: I pledged my-
self to the people that when elected
to the United States Senate, T
would fight his confirmation ag a
member of the Communiecations
Commission and if 1 failed to suc-
ceed in my efforts, T would countinue
my warfare against him until he
had been driven from the councils
of the mighty.”

Broadeasting was not touched
upon until Judge Sykes completed
his refutation of the Bilbo charges.
Senator Wheeler then launched his

broadside against chain owuership
of stations and sale of stations at
high figures. Ile asked why the
FCC permitted so many ¢lear chan-
nels to go to the chains, and Judge
Sykes replied that all applications
were considered in relation to pub-
lic interest and public service.

Senator Wheeler insisted that
when stations are sold, such as in
the WBAL case the “wave lengih”
is the primary commodity, rather
than physical equipment. Judge
Sykes, however, characterized this
as “good will” acquired by the sta-
tion, rather than the sale of a gov-
ernment franchise to operiate on a
given frequency. As to the remark
by Semator Wheeler that 53 of the
clear channels are “owned or con-
trolled” by the networks, Judge
Sykes said this control extended
only to program service, but he ad-
mitted under persistent question-
ing that “something will have to be
done about this.” IHe said the clear
chaunel study ecnrrently Leing con-
ducted by the FCC to ascertain the
degrec of service rural listeners ro-
ceive would be a guiding factor in
future steps to eliminate duplication
of chain prograws.

Advertising on Air

WIIEN Senator Wheeler assailed
the degree of advertising on the air,
and asserted that it must be et
down, Judge Sykes declared that
the FOU has given consideration to
this problem but feels it would bhe
zetting dangeronsly close to censor-
ship. which is prohibited in the pres-
ent law.

Col. Brown, who was the only
other member questioned regarding
broadeasting, explained in reply to
Senator C‘ouzens. that he wax SPon-
sorcd for appointment on the ¢
by Former Gov. James M. Cox. of
Ohio, a Democrat. Gov Cox. he de-
clared, now has two stations, oper-
ated in conjunction with his news-
papers and acqnired in recent
months.  WII10, Dayxton. was pur-
chased as WILBW, Erie, for approx-
inyltel_\- $83.000, and removed to the
former location with the FCC'S con-
sent. WIOD, Miami, was acquired
nuder a lease and option arrange-
ment, but the price was not men-
tioned.

When the hearings were reopened
Jdan. 28, Senator Bilbo offered more
evidence which he said snbstantinted
his charges against Judge Srkes.
These related primarily to the
charge that Judge Sykes had used
his influence to align a southern sta-
tion hookup for former Senator
Stephens during the last election.
Telegraphic advices fir-om managers
of the five stations involved, sent in
reply to iuquiries from Chairman
Wheeler. did not seem to bear out
these allegations. however,

Senator Bilbo then produced Llew-
ellyn. who read a prepared state-
went in which he made charges of
improper conduct by Van Nostrand.
Judge Sykex and others. He charged
that Van Nostrand had received a
fee of $1.500 in the W.ITL case. asx
well as a commission of §500 for the
sale of equipment. WJTL. he said.
paid $11.500 for the right to use a
frequency. Among other things, he
alleged that Judge Sykes’ son,
Charles Sykes, a lawyer, had ac-
cepted a fce of $800 for a station
action.

Names of people prominent in
broadcasting, including operators of
stations in the South and attorneys,

(Continued on page 37)

February 1, 1935 - BROADCASTING

www.americanradiohistorv.com

|

P S Y PP IT  TITIT RN ITITR TR PATESIL o F AN NY | -

B G


www.americanradiohistory.com

=== =
= : . g - :—: — -,__._,._‘ = =
—_— m_—i ":——— —
: = —
et = g — D 3
; —4 ¢ &
5 P —— —
SSEsES o= eSS = S5
= DELIVER YOUR MESSAGE TO METROPOLITAN
= AND SUBURBAN PHILADELPHIA 2273
= — = =
¥ = - =
— = — =
— — N — =
—" ==

PHILADELPHIA'S AMBASSADDR OF THE AIR =

: WFIL has as its mighty background, the glorious outline of the Liberty Bell, America's
e first Hall of Independence, shadowy figures of its great patriots, the charm of Colonial =
Belles, the sturdy integrity of its pioneers. It will strive to be a worthy foreground. A=
— WFIL will be the real “Voice of Philadelphia."' A voice that six million men, women
1 and children, in the metropolitan and suburban area of the third largest city in the nation,
~— .
=8 will listen to—ecagerly. lts programs and transmission will insure that. :
WFIL is the merger of WLIT and WFI, two of Philadelphia's pioneer stations.
. 0O
s b, DONALD WITHYCOMB, GENERAL MANAGER
560 KILOCYCLES ONLY PHILADELPHIA OUTLET I000 WATT
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Revision of Rates

In Code Set Aside

Changes Deferred Pending
General NIRA Proposal

ON THE GROUND that the price-
fixing issue pending before the Na-
tional Industrinl Recovery Board
has direct Dbearing upon the rate
provisions of the broadeasting in-
dustry code. James W. Baldwin,
executive officer of the Code Au-
thority for the radio broadeasting
industry, on Jan. 15 withdrew from
consideration by the NRA proposals
for drastic revisions of the code
rate provisions previously approved
by the Code Aunthority.

The proposed amendments, which
drew the fire originally of a half-
dozen stations, would have pro-
hibited special disecoumts on com-
bination newspaper and radio rates
and “run of schedule” rates which
are popular with stations. WDAF,
operated by the Kansas City Star,
I protested bhoth of these proposals,
T and five other stations opposed the
i second plan in letters to William
( P. Farnsworth, NRA deputy admin-
€ istrator in charge of the code.

—— o - P bt Ra o wa

. —

L

N Score of Protests

'\THE VIGOROUS denunciation of
the proposals by WDAF, which
[ asked for a hearing, resulting in

SNRA setting one for Jan. 11. This
1was deferred until Jan. 15 and
Cagain until Jan. 18. Meanwhile,

WDAF and the Kansas City Star
canvassed all newspaper-owned and
operated stations, on the ground that
the ‘banning of combination news-
paper and radio rates, to eliminate
“the discount given on radio time
‘would be a definite encroachment
“upon the rights of both, and would
Ihe “price-fixing.” Nearly a score of
Istations promptly sent their pro-
‘tests to Mr. Farnsworth.

' Following receipt of Mr. Baldwin’'s
Yetter withdrawing the proposed
‘iamendments, along with one which
“would have provided a mandatory
“assessment clause in the code, Mr.
‘Farnsworth on Jan. 16 notified the
protestant stations to that end. He
axplained, howerver, that the protests
were being kept on file and incor-
xporated in the record, so that if the
Jamendments were resubmitted for
'raction. the parties in interest would
ibo notified and heard.

\ Special Rates

'PROTESTS which were on file
,‘1,«zainst one or the other of the pro-
visions not only from WDAF but
Jrom  WFAA, operated by the
Nallas News; WTCN, Minneapolis
Tribune and St. Paul Pioneer-Press ;
eWGA]',. of the Lancaster (Pa.) New
Gra; WAC. Memphis Commercial
Appeal; WHBF, Rock Island (I11.)
iirgus; KGW and KEX, Portland
Odregonian; WWSW,  Pittsburgh
post-Gazette; WDAE, Tampa (Fla.)

"imes; WJIAG. XNorfolk (Neb.)
aily News; WSBT, South Bend

Ind.) Tribune; KSO, Des Moines,
VMT, Waterloo, and KWCR. Des
,loines, of the Nes Moines Register-
¢ ribune; KFH, Wichita, Kan., af-
{liated with the TWichita Beacon,
nd WCILO, Jancsville (Wis.)
]mzvtte.
. Other protestants were KGIR,
gutte, Mont.; WFAS, White Plains,
v. Y.; WIJD, Chicago; KOMO and
~JI}, Seattle, and KROW, Qakland.
In addition to the thiree proposed
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Lasky Named to Manage
KTAB in San Francisco

PHILIP G
LASKY, for the
last eight years
secretary of the
Intermountain
Broadcasting
Corp. and assist-
ant general man-
ager of KDYL,
Salt  T.ake City,
has resigned and,
effective Feb. 1,

Mr. Lasky

becowmes general manager of KTAD,
San Francisco.

Lasky, well-known in radio
through his activities in the NAB,
has for many years been actively
connected with broadcasting and its
immediate ancestor, wireless tele-
graphy. having held radio operator's
licenses since 1918, and having oper-
ated the pioneer station 9ZAT in
Denver with W. D, (“Doc”) Rey-
nolds, with whom he was later
affilinted at KLZ. Denver, Previ-
ously he was active in the installa-
tion of the present KQA, Denver. as
an experimnental broadcasting ven-
ture by the General Eleetric Co.
Even earlier, Lasky assisted in the
establishment of transcontinental
radio circuits for the Post Office De-
partment, forerunners of the present
Department of Commerce airways
radio network., In 1927, Lasky be-
came affiliated with S, 8. Fox, presi-
dent of KDYIL and has acted as
station manager since that time.

Lasky’s new S8an Francisco con-
nection. KTAB. is operated by the
Associated Broadeasters, Ltd.. with
Wesley I. Dumm as president. That
station was heard recently on CDR
when its executives placed technical
facilities and personnel at the dis-
posal of KFRC. San Francisco CBS
outlet. in bringing to the nation a
hroadecast of the landing of Amelia
Earhart at the Oakland Airport at
the end of her flight from ITawaii.

Changes at WLW

IN MAKING a number of changes
in executive personnel, John .
Clark., general manager of WILW
and WSAIL Cincinnati, has named
Don Becker assistant manager in
change of programs: Edward
Bauer. from the Crosley manu-
facturing division, business manager
of WLW-WSAI succeeding Edwin
Wegert who becomes WI,W sales
manager: E. C. Krauter from WLW
traffic manager to WSAI program
director. Edward Fitzgerald has
been placed in charge of music prep-
aration, the arrangers staff and
music library, and Bob Nolman has
been named to the program and
production staff.

amendments submitted to NRA by
the Code Authority, another involv-
ing a rate question not submitted
but pending before the latter group
was the proposal which would ban
“special rates” for time, including
those allowed for broadecasts of
more than an hour. A referendum
vote of the industry was conducted
by Mr. Baldwin, with the vote about
three to one for the change. In
view of the withdrawal of the other
proposals, it is likely that this
matter also will be shelved.

HOUSE SPEAKERS
Hearing Aids in Congress

Asked by Stefan———*

POINTING out that radio listeners
miles away from other lines of com-
munication were able to hear Presi-
dent Roosevelt’s recent message to
Clongress better than members of
Congress themselves, even though
they were actunally in the presence
of the President. Rep. Karl Stefan
(R.) of Nebraska, introduced a reso-
Intion Jan. 17 calling upon the Ar-
chitect of the Capitol to investigate
and report on the practicability of
installing lond speaker equipment in
the Ilouse.

Rep. Stefan, the only radio an-
nouuncer to be elected to Congress,
«aid he wax impelled to offer the
proposal as a result of his own ex-
perience with the poor acoustics in
the lower chamber and after confer-
ences with Speaker Byrns, Archi-
tect Lynn and various radio experts.
He suggested hidden loud speakers
throughout the chamber so members
and galleries might hear every word
spoken on the floor, with micro-
phones at the Speaker’s and Clerk’s
desks and at the reading tables.

Rep. Stefan, with (Gene Iuse, pub-
lisher of the XNorfolk (Neb.) Daily
Xews, is the founder of WJAG, Nor-
folk, and for last 13 years has been
its chief announcer. Ile is still
writing a daily column on Washing-
ton affairs which is broadecast locally
over WJAG. Ile is the only Repub-
lican elected to Congress from Ne-
braska in the last election.

Executive Changes

Are Made at WBAL

APPOINTMENT of
Jules P, Daniel, of
the Joseph Katz
Agency, Baltimore,
as commercial man-
ager of WBATI,
Baltimore, was an-
nounced Jan. 18 by

J. L. Kaufman,
'y Hearst radio ex-
Mr. Daniel  ecutive. who is

temporarily serving as acting gen-
eral manager. The station recently
was procured by the Hearst inter-
ests from the Consolidated Gas,
Electric Light and I'ower Co., for a
price reported to be approximately
$440,000, over a 10-vear period.

Frank Mulloy, publicity director
of WCAE, Pittsburgh, Hearst out-
let, has been transferred to WBAL,
Gustave Klemm is remaining as
program director and G. W. Cooke
as chief engineer. with other per-
sonnel of the station kept more or
less intact. according to M.
Kaufman. Mr. Kaufman also an-
nonnced the appointment of Harold
Higgins of the New York office of
Hearst Enterprises as WBAL ac-
countant.

Frederick R. Huber, director of
WBAL, Baltimore, since 1925, will
devote his entire time to musical
work, following his resignation,
tendered recently to Consolidated.

GENERAL MILLS, 1Inc, Minne-
apolis (Wheaties) will sponsor Pat
Flanagan's broadecasts of the Chi-
cago Cubs baseball games during the
summer of 1935 over WBBJI, Chi-
cago. The account is placed thru
Blackett - Sample - Hummert Inc.,
Chieago.
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Advertisers Study
FOOd-Drug Plan

PROPOSALS for revision of the
Copeland-Tugwell Bill (8. 5) to reg
ulate the sale and advertising ot
food. drugs and cosmetics, are being
analyzed by Ole Solthe, of New
York, in his capacity as legislative
assistant to Senator Copeland (D.).
of New York, and will be considered
by the latter upon his return to
Washington from Florida, during
the week of Feb. 4.

Before leaving Jan, 18 Senator
Copeland said he had asked all
groups interested in ammendments to
his measure to discuss them with
Mr. Solthe. to avoid protracted hear-
ings. He indicited that he was ready
to accept “reasonable amendments™,
Advertising provisions of the bill
lhave provoked opposition among
many groups, althongh the Adver-
tising Federation of America., has
announced its support of the meas-
ure. with only minor changes in
phraseology.

Among others, the NAB, American
Newspaper Publishers Association
and the Droprietary Association
have requested hearings on the
Copeland measure, a rewrite of the
bill the New York Senator intro-
duced last session and which was re-
vised five times. without winning ap-
proval. In addition to the Copeland
Bill there is pending before the Sen-
ate the McCarran bill (S. 58), which
alzo has been referred to the Com-
merce Committee, of which Senator
Copeland is chairman. The latter
measure, far less radical than that
of Senator Copeland, was sponsored
by Charles Wesley Dunn. counsel for
the Associated Grocery Aanufactur-
ers, Ine.. and the American Pharma-
ceutical Manufacturers Association.

In the IHouse there is pending a
bhill (H. R. 3972). offered by Rep.
Mead (D.). of New York, spon-
sored by James F. Xoge, counsel of
the Proprietary Association, which is
regarded as sound insofar as it af-
feets™ the regulation of advertising.
It wonld leave the regulation of all
advertising in the hands of the Fed-
eral Trade Commission. whereas
the Copeland measure would vest
this authority in the Secretary of
Agriculture, without. however, re-
pealing the advertising powers of
the Trade Commission.

Three separate measures, two of
them proposing regulation of the
sale and advertising of fonds and
drugs. and the third. ineluding cos-
metics also. have been introdueed
in the California State legislatnre.

PITTSBURGII PLATE GLASS Co..
Milwaukee is planning a widespread
radio campaign during the coming
months to advertise “Pittsburgh
One-Dayx Painting.” Chain programs.
trauseriptions and loeal live-talent
programs will be used. according to
nresent plans. On March 18 the first
broadeast series will be launched
over the Mutnal Network. featuring
Don Carles and his mmarimba band.
in five quarter-hour davtime broad-
casts each week. Well-established
local programs will be purchased on
about 10 stations in larger market-
ing centers. Specially made discs,
now being transeribed by WBS. will
be nsed in other cities and arrange-
ments are now under way for broad-
casts over an NBC Puacific Coast
hookup. N. W. Ayer & Sons. Inc, is
the agency.
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WGY

50,000 WATTS
SCHNECTADY

NATIONAL BROADCASTING COMPANY, INC.

A RADIO CORPORATION OF AMERICA SUBSIDIARY

NEW YORK * WASHINGTON * CHICAGO = SAN FRANCISCO

i WEAF & WJZ

i PITTSBURGH—-KDKA °

SALES REPRESENTATIVES AT: BOSTON—WBZ ¢
CLEVELAND-—WTAM ¢

Throughout the entire day women are
busily engaged in the endless routine of
housework, shopping and planning home
improvements. At this time they are partic-
ularly concerned about how to buy and
what to buy for home and family needs.

Broadcast advertisers who use daytime hours
are beunefiting by the psychology of reaching
these homemakers while they are at work,

WRC & WMAL WAMAQ & WENR

DENVER —KOA

'February 1, 1935 - BROADCASTING
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SPRINGFIELD, MASS. —WBZA
PORTLAND, ORE.—KEX °

and most receptive to product advertising.

In the Great Northeast (Eastern and Cen-
tral New York State and Western New
England), the one best station to use in
reaching this special group is WGY. A
giant in power, and by far the most popular
station in the area, it offers a tremendous
audience of women who listen to its pro-
grams regularly.

KGO & KPO

e SCHENECTADY —-WGY

SPOKANE—KGA ¢ SEATTLE—K]JR
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How Radio Is Selling Life Insurance

An Underwriter Uses the Air Intelligently and Leads
All Others in the Amount of New Business

By E. M. KIRBY

Sales Promotion Manager

National Life & Accident Insurance
Co., Nashville, Tenn.

EACH FALIL the
return of children s
to the schoolroom BT B
furnishes the in- :
stitution of 1life f
insurance an an- = = 0
nual opportunity , g" i
to dramatize the A~
place of insur- ‘-‘-‘f‘j
ance ihn guarantee- T
ing the continued rs
education of the Mr. Kirby
child, no matter who happens to be
the parent.

The job life insurance must do is
two-fold: (1) Sell the parent on
the need of educating the child, (2)
Show the parent and the child that
we can guarantee the continuance of
that education.

The fact that the average gram-
mar school graduate earns but
$1,700 maximum, the average high
school graduate $2,800 a year maxi-
mum, and the average college man,
$6,000 a year plus, is a dollars and
cents means of selling the need of
an education,

Quitting School

WITH THESE figures must be in-
cluded the fact that U. S. Office of
Education surveys show that two
out of every ten children in the
eighth grade drop out, never to re-
enter school. The reason is not diffi-
cult to discover: Financial emer-
gency generally as a result of a
death in the family, causing the
child to seek any kind of employ-
ment to help replace the lost income
in that home, at once. Add to these,
the competitive factors in favor of
the educated, trained person, and
essentially social aspects, and we
have the stuff of which a ‘“need”
and a ‘“desire” is made.

It is obviously fundamental, but
nevertheless basic to this story, to
8ay that when the need is estab-
lished and sold, the desire is im-
planted in the breast of the parent
to take no chances and see the child
through; the good insurance man
can fill that need immediately with
the proper type of insurance.

And so in our approach to our
radio educational series we kept
these thoughts in mind: Show the
need, create a desire then guarantee
its fulfillment.

Dramatic Appeal

FROM purely a radio standpoint
the unusual thing of each of the 30-
minute “newsreels” was the fact
that the 28 minutes of sheer radio
entertainment, actually was selling
the need in a powerful subtle way.
The other two minutes of the pro-
gram were used merely to compli-
ment the alumni and say to all, “We
can guarantee the continued educa-
tion of your child, and can bring as
well, financial security to your home.
Bee the Shield Man on your street
or write WSM for information,

Let us see: Each program traced
the beginnings and historical tradi-
tlonal background of the colleges.
And in each case the episodes show-
Page 18

waiting for more evidence.

$60,000,000.
The point to remember is:

Policies and More Policies Via the Air

THE FILES on life insurance radio promoticns are slim and meager,
both in the networks and on the local spots,

Life insurance institutions have been slow to use raido. They felt
their way along, conservative as usual in all things. They have been

And here it is: In evidence made possible by WSM, Nashrille.
owned and operated by one of the leading insurance institutions in
the nation— the National Life and Accident Insurance Co.

Two years ago WSM first was applied to the direct selling needs
of the company’s 3,000 field men.
led every American and Canadian life insurance institution in the
gain of life insurance in force, showing an increase of $32,000,000
over 1932 when radio was not so used.

For the past year of 1934, results have almost doubled the 1933
results, with the gain in life insurance in force amounting to nearly

Radio was the only new ingredient
added to the sales kit in the past two years. It has been applicd
under the direction of E. M. Kirby former newspaper and agency man
who is the company's sales promotion marager. Mr. Kirby freely
gives the lion's share of credit to WSM, which has been thoroughly
integrated with the selling theme of the field organization.

The story related here is indicative of fundamental selling prin-
ciples being interwoven with radio showmanship.

In 1933 the Nashrville institution

ed that our forefathers sacrificed
money, labor and self, because they
wanted their children to have a
better chance in life than they did.
This was powerful dramatic materi-
al, and rooted out an emotion every
parent has in his heart, today, yes-
terday and tomororw.

Again, each newsreel showed the
results of education in the accomp-
lishments of outstanding alumni, We
recaptured the interest of alumni by
“flashbacks” to familiar campus
scenes or famous football episodes.
We enlisted the enthusiasm of the
present student body by tying-in
with current football games, home-
comings and campus activities at
the following universities : Kentucky,
Auburn., Arkansas, Washington of
St. Louis, Louisiana State, Illinois,
Texas Christian, Texas A. & M,
Texas, Southern Methodist, Pitts-
burgh, Indiana, Missouri, Alabama,
Tennessee, Vanderbilt, Oklahoma,
Notre Dame, Georgia Tech, Georgia,
Tulane, Ohio State, Maryland, Mich-
igan, Detroit, Sewanee, Chicago,
Baylor, Mississippi, Temple, Virginia
Military Institute.

We received the very closest co-
operation of college authorities by
refusing to broadcast a single pro-
gram unless they were completely
satisfied and enthused with it from
top to bottom. Result here: The
college saw an unusual free oppor-
tunity for important publicity and
it was much to their interests to go
out and build up a maximum audi-
ence to the program as it was to
ours. The interest between the Na-
tional Life and the college was
identical, to put it bluntly: “The
Sale of Education.”

Guaranteed Audience

UNIQUE, therefore in radio, was
the fact that no program in this
series went on the air without a
guaranteed audience in advance,
because each college through its

alumni magazine, student paper,
state-wide publicity release system
with daily newspapers, circularizing
of alumni and alumni club organiza-
tions, contacts with teachers in sec-
ondary and grade schools, delivered
to us the attentive ear of a majority
of all living alumni, plus the *“pick-
up” audience these other promotion-
al and publicity features gained.

Our conservative estimate of this
guaranteed intensely  interested
alumni-audience was one million
listeners. These alumni, howerver,
do not include members of their
families.

Since the interests of the featured
university and ourselves were mu-
tual, there was no trouble whatever
in establishing contact between our
field men and alumni groups and
individuals in every section of the
country. To provide further mater-
ial for the cementing of this rela-
tionship, the Home Office furnished
alunmi groups, through its field men,
a2 handsome poster in four colors,
merchandising the program, suitable
for use on high school bulletin
boards, neighborhood stores. club
rooms and bank and office building
lohbies, and general display.

Promotion Methods

A THUMB-NAIL sketch of what the
program would contain was furnish-
ed every agent so that he could in-
telligently discuss it with the alum-
nus before the program went on the
air. This information was also fur-
nished every radio editor whom we
thought had an important interest
in the college broadcast. Tune-in
advertisements were run in one hun-
dred daily newspapers where we
maintained District Offices. As a
result, the interest of the alumni
was aroused to a point where they
not only wanted to listen to WSM,
but also wanted to recruit new
listeners, which would spread the
prestige of their alma mater in their

own communities, particularly w

the coming generation, whe: :
comes the college enrollment
tomorrow.

Moreover, the great “push’ behi
this series of programs automai
ally merchandised the idea to ¢
field force of developing educatiol
lead-ins as a selling approach to
prospects, whether interested in t
program or not, whether coll
people or not. We avoided narro
ing the scope of this to strictly ¢
lege people, by highlighting ¢t
disastrous effects of impoverish
homes among children in the pri:
ary and secondary schools. As
result our men had selling ammm
tion for every type of home th:
canvassed ; and the tremendous dri
behind these programs kept it ev
before their minds.

Program Structure

AN AVERAGE of 50 people we
required for each broadcast, a ma
chorus of 16 voices, an augmente
orchestra of 22 pieces and a drar
atic cast anywhere from 15 to 2
Voice descriptions were obtaine :
from the colleges with the progra; |
material. Two musical arrange:
were kept busy at work arrangin}
the music for the coming program
The job of learning and singing pr« r
fessionally five or six new songs, fo
each program, or ten or twelve
week, is a job omnly a musical di
ector, musician or singer can full
appreciate,

Structure of the program wa
built around five or six dramati
episodes, interspersed with the col
lege music, woven around a centra
moving theme. Only the human in |

terest stuff, “newsworthy” material |
was dramatized and each episod:

was made to stand on its own bot '
tom with a “punch line.” One an

nouncer, chosen carefully for diction

intelligence and clarity and rapidit)

of speech, Russell Wyly, served a:

the connecting link between episodet I
and music.

Our observation is that radio, in
telligently conceived and consistent:
1y applied, can sell service or mer-
chandise—our own record proves it.
Two years in a row, the Sales
Leader—two years in a row, radio
at work for us . .. Radio Can Sell!

West Coast Advertisers I_
To Meet in San Diego|

THE RADIO department of the 1935 |
convention of the Pacific Advertising
Clubs Association, will be handled
by John Wells, program director of
KFSD, San Diego, with C. P. Mac-
Gregor, president of MacGregor &
Sollie, Inc., San Francisco as vice-
chairman. This was announced Jan.
21 by D. R. Minshall, president of
the association, following its mid-
winter conference in San Francisco.

The association. composed of mem-
bers of more than 30 Pacific Coast
advertising agencies, will convene
in San Diego, Cal., June 23 to 27,
inclusive,

Wells and MacGregor are now
bhuilding their radio departmental
program for the annual meeting.
Another conference of advertising
executives will be held at Longview,
Washington, on Feb. 4, when Pacific
Northwest members of the associ-
ation will discuss their plans for the
convention.
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ABC MAKES HISTORY

Newest Network Marches On to More Radio Triumphs

“First ABC had the Mor-
rowc Castle Investigation.
Now it has the Haupt-
mann trial from the
Sheriff’s courthouse of-
fice. Other netwcorks are
said to be peeved.”

Jerry Franken in
“Billboard” for
January 26, 1935.

MERICAN BROADCASTING COMPANY is up in
the forefront with the history makers. Ameri-

can Broadcasting enterprise never misses a trick.
American Broadcasting conceives of a network as
meaning public service as well as profit. Vast audi-
ences in 23 principal markets listen consistently to

ABC stations which unfailingly deliver fastest first-
hand reports on the Flemington trial—news story

rect from the courthouse, serves up the news while
it’s sizzling.

ABC sponsors on all stations are pleased with re-
sults and praise the enterprising ‘‘third chain’ as it
again makes radio history.

First, the Morro Castle federal inquiry—an ex-
clusive ABC feature, sent hot and fresh from the
hearing room. Now, the Flemington trial with ABC
news casters on the scene, closer to action than any

of the decade. Other networks take their time, feed

other radio broadcasters. Such service cannot fail
the public predigested doses. ABC broadcasts di-

to attract MILLIONS OF LISTENERS!

Buy American time. It is the biggest bargain in advertising today. Your business
needs the push and go of this astonishing network for CERTAIN sales results.

ABC HAS THE NEW IDEAS. ABC KNOWS HOW TO USE THEM!
ABC offers the LOWEST COST per listener for

concentrated coverage. Nighttime rates for the en-
tire network are $2,870 per hour, 81.810 per half hour
and $1,105 per quarter hour. Daytime rates are half
the nighttime prices.

The American Broadcasting Company’s new key
station, WNEW, gives ABC increased power, greater

coverage. in the giant market of metropolitan New
York.

ABC Stations in These Cities are Doing Radio’s Biggest Job for Advertisers:

New York Cleveland Providence
Akron Columbus Rock Island-
Albany Detroit Davenport
Baltimore Gary St. Louis
Boston Little Rock Trenton
Buffalo Memphis Washington
Chiecago Philadelphia Waterbury
Cincinnati Pittsburgh Wilmington

AMERICAN BROADCASTING COMPANY

GEORGE B. STORER, President
501 Madison Avenue

3300 Union Guardian Building
NEW YORK CITY

DETROIT, MICH.
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BUFFALO'S
BEST BUY

The commercial business of Station WEBR in-

creased 47% in 1934.

This healthy rise was due largely to the fact that
more and more local and national advertisers are
discovering that it is a station’s popularity . . . and

not its power . . . that produces the best results.

Success has not gone to our heads. Despite the
clamor for time on WEBR we refuse to up our
rates—always the lowest and unquestionably radio’s
outstanding bargain in the second largest city of

the Empire State.

Do not be deceived by the extravagant claims of
clegantly printed brochures. The simple story of
a radio station which alone has developed a small
local shoe store into a city-wide chain with an
annual sale of 1,200,000 pairs is n;ore eloquent
than the unsubstantiated claims of so-called sur-

veys.

Station WEBR frankly caters to every part of
the pronounced cosmopolitan population of Buffalo
and Western New York. That is why, hour by
hour and day by day, it constantly has the largest

audience along the Niagara Frontier.

WEBR

The Howell Broadcasting Company, Inc.

Humboldt]J.GreigLeaves
Greig,Blair& Spight,Inc.

WITHDRAWAL of Humboldt J.
Greig from the firm of Greig, Blair
& Spight, Inc.,, station representa-
tives, as of Jan. 15, was announced
Jan. 21 by John P. Blair, senior
member, with headquarters in Chi-
cago. For the time being, it was
stated, the business will be con-
ducted under the same firtn name.
with Mr. Blair heading the Chicago
office and Lindsey Spight in charge
of the Pacific Coast division.

Curtis Willsou, for nearly a year
manager of the Detroit office, has
been transferred to New York as
manager of that office, succeeding
Mr. Greig. He was formerly in the
General Motors organization, and
prior to his assignment in Detroit,
was at the San Francisco office of
the representative organization.

Mr. Blair has been elected presi-
dent and Mr. Willson vice president.
It was announced that the policy of
the newly constituted firm will be to
develop along lines of newspaper
representation, having as far as pos-
sible one man specially assigned to
represent each station.

Black Leases WSGN

WSGN.  Birmingham. has been
leaxed from the R. B. Broyles Fur-
nitwre  Co., licensee, by Ormond
Black, secretary of the Protective
Life Insurance (‘o.. of that city. It
is understood that the lease, which
becomes effective Feb., 1, is for five
years. 1). D. Campbell, formerly
commercial manager of the station,
will assume the managership.

Mrs. Henry Bellows

MRS, MARY SANGER BELLOWS,
46, wife of Henry Adams Bellows,
former vice president of CBS and
now special legislative representa-
tive of the NAB in Washington, died
at her home in Washington Jan. 19
after a long illness. Funeral ser-
vices were held at Mt, Auburn
Chapel, Cambridge, Mass.,, Jan. 21.
Besides her husband, she is survived
by a daughter, Mrs. Philip W. Pills-
bury, of Chicago, and a son, Charles
8. Bellows, a student at Harvard.
Mrs. Bellows was born in Annapolis,
Md., where her father was a profes-
sor of chemistry at the U. 8. Naval
Academny. He later became director
of the Harvard chemistry labora-
tory. She met Mr. Bellows at Har-
vard, and they were married in 1911
while he was au assistant professor
at the University of Minnesota. They
lived in Minneapolis for 22 years be-
fore Mr. Bellows came to Washing-
ton as one of the original members
of the old Radio Commission,

Curtiss Candy Spots

CURTISS CANDY Co.,, Chicago
candy bar manufacturer, is signing
363-day contracts for a number of
spot announcements daily with sta-
tions in all parts of the U. 8. Con-
tracts call for from two to 23 daily
anpouncements, with time during
the children’s hours in the late af-
ternoon and early evening preferred.
At present about 20 stations are
carrying these announcements and
other stations are being added as
rapidly as time can be arranged.
The account is placed thru DMec-
Junkin Advertising Co., Chicago.

Want to

KNOW SOMETHING
about WOMEN

Women—because of their professional interest in
values—make the most profitable audience for an

advertiser.

We've proved that conclusively with KSTP in the
9TH U. S. RETAIL MARKET where we've built up

the largest and most responsive ‘W

‘s Audience’’

during the daytime. Here's just one of the potent
findings (others on request) from the recent Ernst
& Ernst Survey:

From NOON to 5 P.M.

Station B average audience
32.8% . . . KSTP audi-
ence 50.6%—about 609%
GREATER!

TO OPEN THE FAMILY PURSE IN THE NORTHWEST

TALK TO THE

"WOMEN’S AUDIENCE” OF KSTP

For Northwest Market Facts
Just Ask: FORD BILLINGS, General Sales
Manager, KSTP, Minneapolis, Minnesota,

or our

NATIONAL REPRESENTATIVES:
in New York—PAUL H. RAYMER CO.
in Chicago, Detroit, San Francisco—

H. H. HOWELL GREIG, BLAIR & SPIGHT, INC.

President

ROY L. ALBERTSON
General Manager

| KSTP

Buffalo outlet of American Broadcasting Company MINNEAPOLIS—ST. PAUL
DOMINATES THE 9th U. S. RETAIL MARKET
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in’ San Francisc
Because The

{ KFRC thoroughly covers the entire Greater San Francisco- D 0 N I. E E
Oakland Trading Area (population 1,965,542). (h a i n

) In addition to local spot broadcast-
2 It is a CBS outlet—your guarantee of network popularity. ing. the Don Lee Broadcasting Sys-
tem gives you the utmost in flexibility
to match your selling problems.

3 It has local acceptance due to its daily production of popular A

You can buy a Northern California
Coast networ kand local features. network: San Francisco, Sacramento,

Stockton, Fresno, Bakersfield.

L Its experienced production staff can create and produce your °
You can buy a Southern California
program—compc’tcntly. network: Los Angeles, San Diego,

Santa Barbara.

°
§ Its local rate (15 minutes evening) is 50 per cent less than You can buy a California network

. by combining these two and get your
that of the other network station. message over eight stations in the

eight major distributing areas of

. . . f California.
6 It will co-operate conscientiously to assure the success of your ®

. : N . Another click of the switch and
campaign. . . Write f 2 f ull details. you get a Pacific Coast network, by

adding Portland, Seattle, Tacoma,
Spokane.

MURRAY B. GRABHORN, Sales Manager, KFRC

The Don Lee Broadcasting System e 1000 Van Ness Avenue, San Francisco

AFFILIATED WITH THE COLUMBIA BROADCASTING SY‘_‘.}TEM
Represcntotives: RADIO SALES, INC. ’ LOS ANGELES OFFICE
Mew York Citys 485 Madison Ave, . . Chicugn:ﬂ-ﬂ-lﬂ M. Michigan Ave.

Don Lee Building, Seventh ond Bixel Streets
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MEN
MONEY

ECHANIS

THE Bell Systemn has a large investment in
facilities used in broadcasting. It has provided
more than $20,000,000 worth of program
circuits and special equipment. Hundreds of
technicians are responsible for sustained, high-
quality transmission.

This equipment and this persounel are more
than adequate to meet the present needs of the
networks. Common sense dictates that they be
kept so. Every index of future developments is
studied, charted. There are constant tests and
experiments.

The process of looking ahead will continue.
Two great industries will go forward together
toward the ultimate goal — broadcast reproduc-
tion so nearly like the actual program that there

will be no audible difference.

Page 22

Transradio Widens

Foreign Coverage

Acquires Reuters Service to
Replace Havas of France

FOREIGN news coverage of Trans-
radio Press Service has been almost
doubled by acquisition of the
service of Reuters of Great Britain,
according to Herbert Moore, Trans-
radio president, who announced at
the same time that the tieup with
the Havas Agency of France had
ceased Jan. 12.

Reuters will file flashes and bulle-
tins night and day, Mr. Moore said,
augmenting the Central News of
London report. Foreign coverage
of Transradio, he added, now is in-
dependent of any foreign govern-
ment-controlled or subsidized press
association.

In addition Transradio has
Wythe Williams, war correspondent,
in Europe as head of its own news-
gathering setup which consists of
American-born or American-trained
newsmen in every major capital of
Europe, Mr. Moore explained.
Williams maintains headquarters at
Paris and Geneva.

Reuters claims to have 3,000 staff
correspondents and 10,000 special
correspondents throughout the
world, penetrating inaccessible out-
posts from which news is received by
radio, steamer, pony express, camel,
vak and even the tom-tom telegraph
of the bushmen. .

The contract with Havas expired
Jan. 5 but it was extended to Jan.
12 as a courtesy to Transradio, Mr.
Moore said.

Camille Lemercier, Havas' gen-
eral manager for North America,
said the action was inspired by the

KHJ Quick on Trigger[
In Prison Escape Drama |

THE PRISON escapes at San
Quentin, California, was the drama-
tization for the Calling All Cars
from KHJ to the Don Lee network
Jan. 22, with a repeat later in the
day to the entire CBS network. The
broadcast recreated the sensational
prison break in which four convicts
assaulted the warden, and kidnaped
four members of the State Board of
Prison Terms and Paroles and two
guards as hostages.

While the dramatization was
given on the Calling All Cars pro-
gram the week after the incident,
an even more timely dramatization
was done from KHJ the afternoon
of the break. With the wires still
“hot” with news of the escape and
the subsequent capture, the KHJ
staff dramatized the affair 80 min-
utes after it occurred. The Cealling
ANl Cars episode, of course, was
more in detail.

possibility that such distribution
might cause misunderstanding re-
garding Havas’ policies.

“Havas is primarily interested in
the sale of news to newspapers,” he
said. “Since some American pub-
lishers take strong exception to the
broadcasting of news, Havas does
not want to appear to be taking
sides in the issue between the pub-
lishers and the broadcasting sta-
tions. Having carefully considered
the position, we have decided that
Havas should follow the same policy
us the american news associations
and confine its activities in this
country to the pursuits for which
it was created.” Havas now has no
radio clients in the United States.
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Happy, Husky, Healthy
Thanks to the Aid of Daytime Radio Hours

In the thousands of homes with young, growing children,
NBC Daytime Radio programs are playing a vitally im-
portant part in keeping these youngsters up to par in health,
in happiness, in appearance. For mothers, busy at the many
duties of planning, working and shopping for home and for
family, find their radios a convenient guide to practical

homemaking and practical buying.

and Alert...

50,000 WATTS

CLEVELAND

And so the number of spot and local broadcasters sending mes-

sages into homes during the daytime, mounts higher and higher.

To reach this important daytime audience of women in the
Cleveland area, use WTAM. The only clean channel, high
power station in this rich section of Ohio, it has always been

the favorite of radio listeners.

NATIONAL BROADCASTING COMPANY, INC.

A RADIO

CORPORATION OF AMERICA SUBSIDIARY

NEW YORK * WASHINGTON * CHICAGO = SAN FRANCISCO

WEAF & WIZ WRC & WMAL

SALES REPRESENTATIVES AT: BOSTON—WBZ ¢
PITTSBURGH—KDKA ¢ CLEVELAND—WTAM °

February 1, 1935 - BROADCASTING

SPRINGFIELD, MASS.—WBZA °
DENVER —KOA

WMAQ & WENR KGO & KPO

SCHENECTADY —WGY

PORTLAND, ORE.—KEX ¢ SPOKANE—KGA

SEATTLE—KJR
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Broadcast Advertising

MARTIN CODEL, Publisher
SOL TAISHOFF, Editor
F. G. TAYLOR, Advertising Manager

J. FRANK BEATTY, Managing Editor @

Getting the Rate Right

THE READJUSTMENT of card rates of the
networks, announced wlthin the past month,
f should not cause a ripple of backfire from ad-
vertisers or their agencies. The step was evolu-
tionary, rather than revolutionary. Last sum-
mer, BRoOADCASTING disclosed in an analysis of
a study made by the Assoclatlon of National
Advertisers, how radio represented a far bet-
ter buy, dollar for dollar, than any other adver-
tising medium. In cold figures, ANA itself
divulged that radio rates had not kept pace
with the degree of service rendered, when com-
pared with the rate structures of competitive
imediums.

¥ The over-all rate increase for the two net-
_ works averages about 5 per cent. The ANA
ssurvey showed that radio, with about a 50 per
ticent increase in circulation from 1929 to 1933,
Zshowed a decrease of about 10 per cent in the
cost of reaching 1,000 families. Since then
zthere has been a phenomenal increase in radio
set. sales; about 20,000,000 of the nation’s 30,-
000,000 homes are now radio equipped. Cer-
Stainly this circulation increase justifies a rate
“advance such as has been introduced.

% A big stride forward by both NBC and CBS
Zin their new rate structures is represented in
. the discount provislons. While arrived at In
¢different ways, both have as thelr objective the
Pencouragement of “through schedules” by ad-
r“vertisers, the year around. All broadcasters are
looking toward the day when summer buslness
Zwill keep abreast of the fall and winter levels,
iand they have ample proof that folks llsten in
#the summer. Daytime also should prove vastly
wmore saleable under the revised rate schedules.

g Statlons affiliated with the networks should

benefit proportionately in the rate increases.
One of the objectives of the NBC reallgnment
was to make it possible to invoke a system
gnf station compensation which would end the
constant bickering it has had with affiliates
Jover the flat $50 per hour commercial rate and
7the $1,500 per month sustaining fee.

Individual stations likely will follow the net-
works in revising their rate structures. Many
of them will glean new benefits in the spot field
‘also from the arrangement made by World
‘Broadcasting System with Free & Sleininger
‘and other station representatives as a means of
eliminating the “third 13%” and at the same
‘time stimulating production in the spot tran-
seription field.

Everybody should benefit from the upward

ate trend. More wherewlthal for station oper-
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ators as well as the networks naturally will
reflect itself in better programming and greater
employment and wage levels. As long as radio
gets the results for advertisers who use the
air judiciously, as is indicated by the great de-
mand for time, there will be no justified pro-
test from advertisers about rates.

Bellingham Appeal

FINAL adjudication of the case of the Associ-
ated Press vs. KVOS, Bellingham, Wash., in-
volving the basic issue of news broadcasts, is
being undertaken as a test case for both the
press and the radio industries. The A. P. and
the United Press, both powerful in their field,
have decided to appeal from the revolutionary
decision of Judge John C. Bowen of Seiattle,
who held that broadcasting stations have an un-
questioned right to broadcast dispatches from
newspapers whatever their origin, once those
newspapers are sold to the public.

Now the NAB will seek to raise a fund of
about §23,000 to defray possible costs of the
appellate litigation in behalf of the broadcast-
ing industry at large. At its worst, the San
Francisco Court of Appeals my reverse that rul-
ing. and an appeal then will be in order to the
Supreme Court of the United States. It seems
to us that the broadecasting industry should fall
solidly behind the movement for a final adjudi-
catlon.

Prices and Products

THE SUCCESS story of radio as a medium for
quick-turnover goods is too well known to re-
quire constant repetition. Less familiar and
more recent, however, is the achievement of
broadcasting in selling high-priced products near
the thousand dollar class and beyond. Herein
is a narrative, elsewhere carried at length in
this issue, that sounds almost like fiction, so
striking is its lesson to those interested in get-
ting people to buy goods—whether fast-moving
or high-prlced.

Last year saw inakers of upper-bracket com-
modities almost double their radio budgets on
the networks, in some cases the increase
amounting to a good deal more than 100%.
This advance was not confined to any particular
field, but included automobiles, office equipment,
radio sets and several recruits from the insur-
ance and finance group. But after all, it’s only
one more story in the success edifice that radio
is erecting,

The RADIO
BOOK SHELF

A COMPREHENSIVE analysis of contests pre-
sented prior to 1934 over NBC has been pub-
lished under the title The NBC Handbook on
Offers and Contests. 1t lists all pertinent de-
tails of all contests and premlum offers and lists
the response in many cases. The 1934 section
will be published when complete informatlon
has been tabulated.

HOWARD 8. LE ROY, Washington attorney
and former assistant solicitor of the State De-
partment, who is secretary of the Amerlcan
Section of the International Committee on
Radio, has published an outline and guide to
air law covering municlpal and International
radio and aeronautical laws and containing one
of the most comprehensive bibliographies on the
subject ever compiled. The 120-page volume is
titled Air Law: Outline and Guide to Law of
Radio and Aeromautics and is publlshed by the
Randolph Lelgh Publishlng Co., 725 15th St.,
Washington ($3).

JUST published by NBC is a brochure titled 4
Study of the Rclative Effectiveness of Major Ad-
vertising Media, based on a survey by the Psy-
chological Corp., reviewed In detail in the Dec. 1
issue of BROADCASTING. It indicates the prefer-
ences of gasoline dealers, grocers and druggists.

Time for Truce

TIHIHE UNANIMOUS findings of the FFCC against
allocations of fixed percentages of radio facili-
ties to non-profit institutions will be greeted
with satisfaction by broadcasters and by the
vast majority of educators and religious leaders.
The Commission’s report to Congress, the result
of five weeks of exhaustive hearings, is a com-
plete vindication of the stand of the broadcasters
against class allocations and of most of the
educational and religious leaders who testified
that they are already cooperating happlly with
the status quo.

The industry cannot sit back wlth smug com-
placency, however, and regard its tight as all
over. Reform crusaders, a peculiar breed, will
not be won over by the weight of argument or
by judiclal findings. They may elect to continue
their crusades, if only to hold on to their jobs.
Already some of them have run to the Senate,
apparently intent upon continuing their lobby.

Though in the end sound judgment will pre-
vall, pla-pricking tactics can leave a lot of sore
spots. Radio’s desire now should be one of heal-
ing what sores remain, yet armoring against
further thrusts. The FCC's proposal to call a
national conference on cooperation between
educatlon and radio should be welcomed by all
factions. Such cooperatlon is nothing more than
the broadcasters offered in the first place—
indeed, as the report points out, voluntary co-
operation already exists to a great extent, and
radio already is giving freely of its time to
non-profit pursuits as a public service. At such
a conference, perhaps it is not too much to hope,
even the Morgan faction. which started most of
the fuss and pother, will shift its methods
towards constructive ends.
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. a Congressional background.

We Pay Our Respects To—

4

ANNING SMITH PRALL

IN THE SEVEN years of radio
| regulation under Federal commis-
sions 17 men have served on the old
Radio Commission and the new
Communications Commission, but
there never has been a commissioner
with a legislative turn of mind and
The
FCC now has acquired such a per-
son in Anning Smith Prall, of New
York, distinguished parliamenta-
rian, Democratic leader, business
man, journalist and public servant
for nearly two decades.

On Jan. 19, former Congressman
Prall, of Staten Island, New York,
became Commissioner Prall, chair-
man of the Broadeast Division
of the FCC. On that day he took
his oath of office after speedy Sen-
ate confirmation of his nomination
by President Roosevelt—the only
member of the seven-man agency
accorded that honor without pre-
liminary interrogration by the Sen-
ate Interstate Commerce Committee.

A dozen years of service in the
House by Mr. Prall ended when the
new Congress convened Jan. 3.
During his Congressional tenure he
had become a powerful figure in
Democratic councils. Among other
duties, he had been entrusted with
the chairmanship of the important
Patronage Committee, a post requir-
ing infinite diplomacy and the ut-
most confidence of his colleagues.
He comes to the FCC as a personal
and respected friend of the Presi-
dent, and as a man who knows by
first name and is known by first
name to a vast majority of the 435
House members and by a sizable
group in the Senate.

It goes without saying that, be-
sides his other duties at the FCC,
| Mr. Prall will be the legislative con-
tact of that agency, fitting into a
niche never before occupied by a
member of the FCC or its prede-
cessor agency. Since broadcasting
began, the superficial knowledge of
radio evidenced by all but a hand-
ful of the members of Congress has
been deplored. Members have
orated at length without knowing
the difference between a kilocycle
and a sunspot cycle. Under the
guidance of Mr. Prall, who knows
his Congressional ropes and is rap-
idly acquiring an expert’s concept

of radio and its ramifications, a
transition is in the offing on Capitol
Hill.

A sketch of Anning Smith Prall
would be incomplete without turn-
ing the pages of American history
back to pre-Revolution days. It
was in 1763 that the Dutch family
Prall settled on Staten Island, N. Y.,
the fourth family to locate there.
His ancestors figured in the barter
that will stand as the greatest in-
vestment of all time, for they bought
what is now Manhattan from the
Indians for a trunkful of colored
beads and trinkets, plus a few
blankets. The Prall family has
lived in Staten Island ever since,
and the present head of the house-
hold maintains his home at West
New Brighton, N. Y,

Anning Smith Prall was born
Sept. 17, 1870, at the ancestral home
on Staten Island. His appearance,
howerver, belies his 65 years. He is
of medium height, but sprightly and
athletic appearing. A most pleasant
conversationalist, he has an inex-
haustible supply of “stories,” every
one of which pounds home a point,
and often a moral. He Is jovial
without being hilarious, and ap-
pears headed for a contest with
Former Gov. Norman S. Case, of
Rhode Island, for the distinction
of being the handsomest member of
the FCC.

Son of the assistant treasurer of
the Baltimore & Ohio railroad,
Anning Prall received his prelimi-
nary education in New York public
and high schools, as well as in city
institutions of higher learning. A
flair for writing carried him to the
old XNew York World, where he
served as a reporter for Sseveral
years, but he soon turned to eco-
nomic pursuits and worked in a sav-
ings bank for several years. From
that post, he Jjoined the Cosgrove
Coal Mining Co., Johnstown, Pa.,
which operates mines in Pennsyl-
vania, Illinois, Indiana and Mary-
land. He is still vice president of
that company.

Although preminent in local civic
affairs and politics during his early
youth, it was not until 1918 that
Anning Prall found himself in the
limelight as a member of the New

(Continued on page 42)
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PERSONAL NOTES

T. WYLIE KINNEY, a member of the
sales department of WOR, has been ap-
pointed sales promotion manager and
special sales representative. Before en-
tering radio, he had extensive adver-
tising experience with Pictorial Review
and Butterick’s, and earlier he was en-
gaged in the merchandising of cos-
metics of his own invention. He is a
%}'alduate of Andover Academy and
ale.

JOHN EUGENE HASTY has been
granted a 90-day leave of absence as
production manager of MacGregor &
Sollie, Inc., San Francisco transcrip-
tion studios, and has gone to New
York to write and produce two coast-
to-coast network shows. One of the
accounts is sponsoring “Al Pearce and
His Gang.”

JAMES COSGROVE, account execu-
tive for KYA, San Francisco, was
promoted to commercial manager of
the station, succeeding David
Sandeberg.

EMILE GOUGH, an executive of the
Hearst Radio, Inc., New York, and
general manager of the Pacific Broad-
casting Corp., San Francisco, after
several wveel on the Pacific Coast
visiting his family, has returned to his
eastern headquarters at 959 Eighth
Ave, New York.

THOMAS L. LITTLEPAGE, head of
Littlepage & Littlepage, Washington
counsel for various radio stations, on
Jan. 17 was awarded the Cosmopolitan
Club’s distinguished service medal for
the most outstanding service to Wash-
ington in 1934. He was formerly presi-
dent of the Washington chamber of
commerce.

R. H. SCHOFIELD, formerly with the
Horluck Brewing Co., Seattle, has been
named to the commercial staff of
KOMO-KJR, Seattle, the third addi-
tion to the staff in the last few weeks,
Miss Virginia Robinson, a graduate of
the University of Washington, has been
appointed to the news department.

EDGAR J. ANZOLA, director of
WVIRC, Venezuela, who recently vis-
ited the United States, has been
awarded a distinguished service medal
for his educational work by the Vene-
zuelan government.

GLADSTONE MURRAY, Canadian-
born publications director of the
British Broadcasting Corp., who vis-
ited Ottawa and New York early last
vear to confer with radio officials, has
been acting as program controller of
the BBC during the illness of Col.
Alan Dawnay.

DAVID WORRALL. manager of 3DB,
operated by the Melbourne (Australia)
Mail, has arrived in San Francisco
aboard the Matson liner Mariposa to
inspect radio in this country. He will
visit Los Angeles, Chicago, Detroit,
Boston and New York.

HOWARD BARTON. former adver-
tising manager for I. J. Fox, has
joined the commercial staff of WGAR,
Cleveland. Miss Jean Moore, secretary
to Leslie Fox, commercial manager,
and Harold Waddell, of the orchestral
staff, were married Jan. 13.

LOREN STONE, formerly of KOMO.
Seattle, has joined KOL, Seattle, as
special sales representative.

JOSEPH M. BRYAN, president of
WBIG, Greensboro, N. C., was chair-
man of the local committee for the
birthday ball in honor of President
Roosevelt. Major Edney Ridge, WBIG
manager, was a member of the national
radio committee.

HARRY A. ROSS, president of Ross-
Federal Service, New York, will sail
late in February for Honolulu to open
a branch office there. Other branches
will also be opened in London and
other European cities.

HENRY PEARSON and Herbert

Goldsmith have joined the commercial
staff of WCAE, Pittsburgh.
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JACK VAN VOLKENBERG, man-
ager of KMOX, St. Louis; Brad Rob-
inson, sales director and a former all-
star football man at the University of
Minnesota, and France Laux, sports
announcer, were among the radio and
newspapermen feted by the St. Louis
Browns at a dinner last month attend-
ed by President Herridge of the Am-
erican League and other baseball
notables.

EDWARD PETRY, president of
Edward Petry & Co., left New York
Jan. 18 on a business trip through
the South and Middlewest. e
planned to vacation in Miami for a
short period.

SAM PICKARD, CBS vice president
and his family, left for Miami Beach
Jan. 25 for an indefinite stay. Mr. and
Mrs. Pickard are recuperating from
injuries sustained in an automobile
accident recently.

NATE LORD, manager of WAVE,
Louisville, Kv.. has been laid up with
an attack of the flu.

HERB SHERMAN, general sales man-
ager, WJJD, Chicago,,WIND, Gary,
announces the addition of A. C. Hoag-
lund, Stan Golstein, Frank Kolar, Viec-
torﬂ_Short and Gene Ferguson to his
staff.

RALPH NORDBERG is back on the
WJJID, Chicago, sales force after a
year’s absence.

DIETRICH DIRKS, general manager
of KFAB and KFO]%, Lincoln, and
KOIL, Omaha, Neb.; H. H. Hoessley,
station manager at WAIU, Columbus,
Ohio; Charles Caley, commercial man-
ager of WMBD, Peoria, Ill.; and J.
Buryl Lottridge, commercial manager
of KOIL, held an impromptu conven-
tion the middle of January when they
met unexpectedly in Chicago at the of-
fices of Free & Sleininger, Inc., radio
station representatives.

BERT PHILLIPS has been appointed
sales manager of KHJ. Los Angeles,
succeeding Arthur J. Kemp, resigned.
Don Bernard, program director, has
also resigned, and his work is being
handled by Scott Perkins, production
manager,

DON E. GILMAN, NBC vice presi-
dent in charge of the western division,
has been elected vice president of the
San Francisco Commercial Club,

ARTHUR WESTLUND, manager of
KRE, Berkeley, Cal., has been elected
president of the Oakland (Cal.) Ex-
ecutive Association.

LLOYD E. YODER, NBC western
division press relations manager, has
been elected a director of the San
Francisco Junior Chamber of Com-
merce.

E. R. SPRINGER, formerly account
executive for KYA, San Francisco, has
joined the commercial department of
KROW in the same city. E. Andrew
Barrymore is also a new addition to
KROW’s sales staff. He was form-
erly associated with KJBS, San
Francisco.

GENE HUSE, operator of WJAG,
Norfolk, Neb., and publisher of the
Norfolk Daily News, sailed Jan. 24 on
the Peten for Costa Rica on a vaca-
tion trip.

ENGAGEMENT of John F. Roche, of
the CBS Publicity Department in
New York, and Miss Mary Marioora
McDermott has been announced by
Dr. and Mrs. T. S. McDermott, of
New York City. Miss McDermott, a
graduate of Rosemary Hall and Bryn
Mawr College, was on the staff of Tide
before taking charge of Trade News
for the CBS Sales Promotion Depart-
ment two years ago. She will give up
her duties Feb. 15, and the ceremony
will take place March 2. Roche was
formerly on the staff of the New
Yorker, and has been with Columbia
almost three years. Recently he was
given a special assignment in charge
of the System’s Institutional Publicity.
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WATTS
TULSA, OKLA.

The Most Powerful
Station between
St. Lovis,
Dallas and Denver

BEHIND
THE MICROPHONE

HAL BURNETT, of the CBS Chicago
publicity department, has resigned to
take over the insurance brokerage busi-
ness of his father, Henry C. Burnett,
who died Jan. 3. Burnett joined Co-
lmmbia in the fall of 1933 as night edi-
tor of the western bureau of Columbia
News Service and was later trans-
forred to the publicity department in
charge of special features.

HOWARD T. KEEGAN, former pro-
gram manager of WCFL, Chicago. is
now a member of the Chicago NBC
production staff, where he succeeds
Joseph T. Ainley who has joined Ei-
win, Wasey & Co., Chicago, as a mem-
ber of the ageucy’s radio department.

ED SIMS, formerly of WKBC, Birm-
ingham, and other stations, is an-
nouncer on the “Sports Parade” of
WGIC, Albany. Ga.

RALPH HIEATT, formerly with
WLW. Cincinnati. and John Mathae,
formerly writer and actor with Para-
mount Pictures and with KWK, St.
Louis. have joined the continuity staff
of KMOX, St. Louis.

ELSIE HORNER. publicity woman of
KMTR, Hollywood, late in January
was promoted to program inanager.

MISS KATHLEEN GORDON has
resigned from the position of music
librarian at WOR, Newark, to join
McCann-Erickson Inc., as assistant to
the director of music, Josef Bonime.
She ix sueceeded at WOR by her
former assistant, Miss Mary Murray.
ROBERT L. STONE, NBC production
and sound effects man. will join the
production staff of WOR, Newark,
Feb. 1. Stone is a graduate of Knox
College, and has been a member of
the production staffs of KVOO, Tulsa
and WTIC, Hartford.

WREN is producing profitable results for scores
of different types of businesses. With known re-
sults achieved by WREN to guide your selection
of the radio station in the Kansas City territory—

why experiment? ‘’Abird in the hand is worth two
in the bush.” WREN is the bird you’re looking for.

VERNON H. SMITH
Manager
Office and Studio:
WREN BUILDING
LAWRENCE, KANSAS
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Boake Carter at Work

QUITE candid is this picture of
Boake Carter, CBS news commenta-
tor, puzzling a bit over his comment
on the IHauptmann trial. He is
shown in his hotel room in Flem-
ington, N. J., typing out one of his
eye-witness accounts. Hands of the
wrist-watch are at 7:25 and his
comments, coming from a micro-
phone in the hotel room, are broad-
cast 7:45-8 p.m.

MEREDITH WILSON, general musi-
cal director of NBC’s western division.
San Francisco. closed 1934 with 152
arrangements and 13 original eomposi-
tions. three of which have been pub-
lished.

ROBERT TROUT. who has handled
presidential broadeasts tfor CBS for
the last few years, and who recently
was transferred to the New York staff
of the network. has been assigned to
handle feature events under Paul
White. He also broadcasts the Press-
Radio Bureau news reports,

GEFORGE CASE, staff announcer of
WFBE. Cincinnati. is producing sev-
eral of hiy own programs, sponsored
locally.

CHARLES SEEBECK, formerly chief
ammouncer of WLTH. Brooklyn. has
joined the staff of W2XR, new high-
fidelity station on 1550 ke, operated %)_v
John V. L. Hogan at Long Island City.

JOSEPH HORNICK has been named
conductor of the Woman’s Magazine of
the Air, broadecast over 10 West Coast
stations of the NBC-KPO network.
}}{n‘nick also will announce occasion-
ally.

JACK HARRIS, sports announcer and
continuity writer of WSM, Nashville,
has returned from Peoria, Ill., where
he announced an industrial film for
Midwestern Film Co.

MEL LeMON. former chief engineer
of KMPC, Beverly Hills, Cal, but
more recently free lancing as an an-
nouncer, on Jan. 10 became publicity
manager for KFAC.KFVD, Los
Angeles. Lncile Dinsmore has joined
the publicity department.

680

« WPT

PRODUCES RESULTS
BY
“BETTER
BROADCASTING”

NBC Affiliate
Member NAB

5,000
Watts

WPTF RADIO CO..
RALEIGH, N. C.

NORMAN DICKEN has been ap
pointed production manager of WINB
New York. He has been assistai
prograin manager for WTAM, pro
gram and production manager o
WFLA, and was for several seasor
pianist with Guy Lombardo’s o
chestra.

SAM SLATE lcft the press depart
ment of CBS, New York, Jan. 21 t
join the lnternational Business Ma
chines Co. house organ.

ALAN  TRENCH, announcer af
WCAE, Pittsburgh, has been name
publicity director succeeding Fran}
G. Julloy, transferred to WBAL
Baltimore.

RUSS JOHNSTON, continuity write:
in the Hollywood office of the Radis
Transcription Co. of America, ha:
joined the announcing staff of KGFJ
Los Angeles, for the night shift, He |
will continue his transcription work. |

HARRY W. BETTERIDGE, formerly [
of WELL, Battle Creek, Michigan, hasx
joined the announcing staff of WMBD
in Peoria. A npew addition to the
program department of WMBD, is
Clair Hull, production man, who has
appeared In vaudeville for several
years with his own orchestra.

BYRUM SAAM, who handled Chev-
rolet’s Southwestern football broad-
casts over SBS network, has joined
the announcing staff of KTAT, SBS
key station.

“BUDDY” LA ROUX, the “Lonely
Troubador” of KFAC, Los Angeles,
now is remote control announcer for
the Station. Celia Brady has joined
the staff as publicity assistant.

HAROLD HELVENSTON, for th
past eight months in charge of drama-
tic production for KFRC, San Fran-
cisco, has resigned to become stage
director and designer of the Alcazar
Theater, San Francisco.

JACK STROCK, who resigned from
the announcing staff at KFOX, Long
Beach, Cal, late in December, has |
joined KMTR, Hollywood.

ROBERT SWAN, former chief an-|
nouncer at KFJ, Los Angeles, was |
added to the announcing epartmenti
|
|

of KMPC, Beverly Hills, Cal.

J. E. “DINTY” DOYLE, radio editor
of the Oakland (Cal.) i’ost-Enquirer,
has taken a leave of absence and is
Eastward bound. Paul Nathan is act-
ing radio editor during Doyle’s
absence.

TED WEBBE has rejoined the an-
nouncing staff of WNEW, New York.
Maeck Millar has been appointed pub-
licity director. f

GORDON MORRISON has joined |
the announcing staff of XRE,
Berkeley, Cal.

GRANT MAXWELL, production

manager of KTAB, San Francisco, has
resigned to tour the Far East as stage
director of Wilbur Enterprises. Max
Peacock, formerly announcer for
KROW, Oakland, has moved to
K1TAB. F. C. Chamberlin, formerly
with the Weber Community Theater,
Ogden, Utah, has joined KROW as
continuity writer and announcer.

THE FIRM of Collier, Weber & Todd,
Ine., has been formed, with offices in
California Bank Bldg. Beverly Hills,
Cal,, to handle radio and film talent.

W. M. ELLSWORTH
Radio Talent and Entertainment |
Manager of many high class radio ar-
tists and acts available for employment. | |

Scouts talent for stations and

advertisers.
Can fill any order—
No charge for services
Suite 1503, Mather Tower, Chicago, Il
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i
'ED MORDE, formerly with several
i7ew England stations, has joined thc
iroduction_ and announcing staff of
frorthern California Broadcasting Sys-
'om, operating KJBS, San Francisco,
nd KQW. San Jose. Ronald Smith,
roduction manager of KJBS. has been
iamed traffic manager for the systemn
nd is succeeded by Harry Wicker-
ham. Edward V. Murphy. directing
wublicity for KJBS and KQW. has
een named to the same post for
<TAB, San Francisco.
DENXIS BROWNXN. announcer at
VTOC. Savannah, Ga.. is back on the
lob with three broken ribs injured in
recent accident.
‘OHN PAGE, chief announcer of
“MTR, Hollywood, resigned Jan. 13.
{e had been singing over the station
under the name of David Carlyle.

JESLIE TAFT, technical head of
LFQZ. now deleted, in early days of
-adio, is announcing remote control
wints for KFAC, Los Angeles.

3. E. ARXNEY, Jr, editorial comment-
itor of KOI, Seattle, is covering the
egislative session at Olympia, Wash.,
Leiving daily broadcasts on proceedings.
‘CHARLES E. LEWIS, chief announc-
at WSYR, Syracuse, N. Y. for
ight vears. has joined the announcing
taff of WBEN, Buffalo. Two other
Q’SYR alumni, Ed Obrist and Louis
Kaiser, are on the WBEN staff.
IMINABELLE ABBOTT, secretary to
John L. Clark, imanager of WLW,
Cincinnati, has resigned to join the
irtists staff.

Interference Recorder

NEW FIELD «strength apparatus.
designed to measure local interfer-
\ence suffered by stations operating
on shared channels without interfer-
' ing with the operation of the local
| station, has been developed by Glenn
' D. Gillett, cousulting radio engineer
of Washington, and patents have
“been applied for. The portable
lequipment permits the continuous
. recording of signal strengths of sta-
tions operating on the same fre-
quency as the local station. Model
equipment, according to Mr. Gillett,
has been built and successfully
tested in the field.

Bell Head Honored

DR. FRANK B. JEWETT, presi-
dent of the Bell Laboratories and
1 vice president of the A. T. & T. Co.,
on Jan. 25 was awarded the Fara-
day Medal of the Imstitution of
Electrical Engineers, according to
reports from London where the
| council of the institution made the
award. Dr. Jewett is an outstand-
ing electrical engineer whose con-
, tributions to the radio art have
been noteworthy. Ie is a member
of President Roosevelt’s Science. Ad-
I visory Board.

Engineering Office

HERBERT I.. WILSON, consulting
radio engineer has opened offices in
| the Harrington Hotel, Washington.
D. C. as an addition to hisx New
| York City unit. In recent months
Mr. Wilson has been making exten-
sive studies of antenna designs as a
factor in increasing signal strength.
| He built and designed the high level
class B transmitter now in success-
| ful operation at WBXX. New York.

WREN. Lawrence, Kans., was au-
thorized Jan. 15 by the FCC to in-
crease its day power from 1.000 to
3.000 watts.

IN THE
CONTROL ROOM

JAMES A. CHAPPELL, inspector in
charge of the Los Angeles Field Service
office of the FCC, was to transfer to
the San Francisco office Feb. 1, assign-
ed to the staff of the 12th district.
The 11th district, Los Angeles, will be
in charge of Bernard H. Linden, who
was transferred from San Francisco
on Feb. 1. Mr. Chappell, who was in
the Los Angeles area for several years.
first with the Dept. of Commerce radio
division, later the Federal Radio Comn-
mixsion and finally FCC, was tendered
a farewell party Jan. 19, at the quar-
terly meeting of the Federation of
Radio Clubs of the Southwest. Pacific
division. with the San Fernando Val-
ley Radio Club acting as the host.

E. H. 1. LEE, formerly of the FCC
engineering department, has been trans-
ferred to Detroit as inspector of the
field force branch. M. K. Kumins.
formerly in charge of the F(C office
in Buffalo, has joimed Radio World as
technical editor.

. W. DAXNYALS, formerly with
WEVD, New York, has joined the
statf of Premier Crystal Laboratories,
New York.

D. W. SHORT, formerly with Hygrade
Sylvania Corp., has joined the trans-
mitter department of the RCA Victor
Division. Radio Mfg. Co.,, Camden,
N, T

J. D, KEENER. formerly in charge of
technical radio activities at the Cen-
tury of Drogress. has joined the
control statf of WBBM. Chicago. Ray
Norene has been transferred from the
WEBBM sound effects department to
maintenance,

H. E. RAXDOL, former chief engineer
of the old KYW in Chicago. has heen
named plant manager of WBZA.
Springfield. Mass.

VERNE TASHXNER. tecdmician at
KFVD,. Culver City. Cal, has resigned.

GERALD BRANCH has joined the
technical staff of WLW, Cincinnati. as
radio research engineer.

OLIN WILLIAMS and William Rat-
liff. of WTOC. Savannah, Ga., have
exchanged places again on the engi-
neering staff. Williams being on duty
while Ratliffi takes another three-
month course at Georgia Tech. Wil-
liams is a member of the senior class
of Georgia Tech and Ratcliff is a
soplomnore.

IRVING REIS, one of the youngest
CBS control board engineers, is author
of MEridian 7-1212, a radio drama
presented Jan. 24 over CBS by the
Dramatic Guild. The play dramatizes
motivations behind telephone inquiries
to the number in the title, where cor-
rect time is obtained. Reis also acted
as technical director of the production.

W. B. LODGE. assistaut to the general
engineer of CBS, spent three weeks at
WRBT, Charlotte, N. C., making field
tests of the new antenna. A. B. Cham-
berlain. ('BS chief engineer, also spent
several days at the station. A recent
influenza epidemic swept the WRBT
staff. laying up control and transmitter
engineers as well as announcers for a
time.

CLYDE BOXND has been named chief
engineer of KOL, Seattle, in a reor-
zanization of the technical staff. A, D.
Gunston has left the station.

AL BARNARD. assistant engineer at
KIDO. Boise, Idaho, is the father of a
boy born recently.

RKAYMOXND BIRD. graduate of the
Massachusetts Institute of Techmnology
has joined the technical staff of
WGAR. (Cleveland., as assistant chief
engineer to R. Morris I’ierce, present
chief. Mr. Bird was formerly with
Bell Telephone Laboratories. Crosley
Radio Corp. and Brush Crystal Lab-
oratories of Cleveland.
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EVERYWHERKE!?

There is 70 place that Postal Telegraph can-
not reach. Postal Telegraph not only covers

70,000 cities in the United States and 9,000 in
Canada,* but it maintains its own telegraph of-

fices, attended by a trained telegraph personnel

in cities between which 95% of all the telegraph

traffic of the country flows. There is no place

for which Postal Telegraph will not accept and

transmit your message with promptness...with

dependability...with accuracy. Postal Tele-

graph not only offers efficient telegraph service

within the borders of this country but through

the great International System of which it is a

part, it offers communication with the entire

world...through the only combination of tele-

graph, cable and radio service under a‘single

management in the United States.

*In Canada, through the Canadian Pacific Railway Telegraphs

THE

INTERNATIONAL

SYSTEM

Postal Telegraph

Commercial
Cables

Mackay Radio

qaill dmericq
Cables
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The Business of Broadecasting

Current News About Accounts, Pending Schedules, Transeriptions,
Agencies and Representatives; Notes from the Stations

STATION ACCOUNTS

sp—studio programs
t—transcriptions
sa—spot announcements
ta~—transcription announcements

KNX, Hollywood

Reid, Murdoch & Co., Chicago (Mon-
arch food), daily sea, thru Roy
Alden & Associates, Los Angeles.

Chevrolet Motor Co., Detroit (auto-
mobiles), 3 daily sa, thru Campbell-
Ewald Co., Detroit.

Golden State Co., Ltd., San Francisco
(dairy products), 5 daily sa, thru

Scholts Advertising Service, Los
Angeles,
Chieago School of Musie, Chicago,

daily sa, thru Heath-Seehof Inc.,
Chicago.

Love Charm Ine., St. Louis (Bernard
cosmetics), 2 daily sa, thru Hilmer
V. Swenson Co., St. Louis.

Psychiani, Moscow, Idaho (books}),
weekly $p, thru Izzard Co., Seattle.

Chrysler Sales Corp., Detroit (auto-
mobiles), 2 daily ¢, thru Ruthrauff
& Ryan Inc, N. Y.

Raladam Co., Detroit (Marmola), 4
weekly ¢, thru H. W. Kastor & Sons
Co. Inc., Chicago.

Towa Pearl Button Co., Muscatine, Ia.
(Blue Bird buttons), daily sae, thru
Beecher Advertising Co., St. Louis.

KOMO-KJR, Seattle

Ford Motor Co., Dearborn, Mich. (au-
tomobiles), 6 sa, thru N. W. Ayer &
Son, Inc., Philadelphia.

Moon Glow Cosmetic Co., Hollywood,
4 sa, thru Emil Brisacher & Staff,
San Francisco.

Nyal Co., Detroit (remedies and cos-
metics), 6 daily se, thru Reincke-
Ellis, Youngreen & Finn, Chicago.

Richfield Qil Co. of California, weekly
t, thru H. C. Bernsten Agency, Los
Angeles.

WCAE, Pittsburgh

Stanco Co., New York (nose remedy),
%IGI,Y thru McCann-Erickson Inec.

Best Foods, Inc,, New York (Nucoa
oleo), 26t, thru Benton & Bowles,
Inc,, N. Y,

Smith Brothers, Poughkeepsie, N. Y.
(cough drops), 30 sa, thru Hommann.
Tarcher & Sheldon, Inc, N. Y.

Richfield Qil Corp. of N. Y., daily ¢,
thru Fletcher & Ellis, Inc.,, N. Y.

WJAY, Cleveland

Candy Cod Distributors, New York
(Candy Cod), 6 weekly sa, thru
Redfield-Coupe Inec., N. Y.

Standard Oil Co. (Ohio), Cleveland
(anti-freeze), 3 daily se, thru
McCann-Erickson Inc., Cleveland.

WNAC, Boston

Continental Baking Co., Boston
(Wonder bread), 6 daily se, thru
Batten, Barton, Durstine & Osborn
Inec, N. Y,

K. A. Hughes Co., Boston (8alicon),
daily se, thru H. B. Humphrey Co.,
Boston.

WABC, New York

Phillips Packing Co., Cambridge, Md.
(food), 2 wecekly sp, thru Paris &
Peart, N. Y.

Hudson Motor Car Co., Detroit, 1 sp,
thru Brooke, 8mith & French Inc.,
Detroit.

KHJ, Los Angeles

M. J. B. Co., 8an Francisco (coffee),
2 weekly t, thru Lord & Thomas, Los
Angeles.
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KDKA, Pittsburgh

Love Charm Inc., St. Louis (Bernard
perfume), 2 weekly sa, thru Hilmer
V. Swenson Co., St. Louis.

Ball Bros. Co., Muncie, Ind. (fruit
jars), 2 weekly sa, thru Applegate
Advertising Agency, Muncie, Ind.

Hansen’s Chr. Lab. Inc., Little Falls,
N. Y. (Junket), 3 weekly se, thru

Mitchell-Faust Advertising  Co.,
Chieago.

Sears, Roebuck & Co., Chiecago
(Johnny Muskrat), weekiy sa, thru

Neisser-Meyerhoff Ine., Chicago.
Dr. Miles Laboratories Ine., Elkhart,

Ind. (Alka Seltzer) 3 weekly ¢,
thru Wade Advertising Agency,
Chieago.

Morton Salt Co., Chicago, daily sa,
thru Wade Advertising Agency,
Chicago.

Sterling Products Inc.,, Wheeling, W.
Va, (Phillips beauty cream),
weekly sp, thru Blackett-Sample-
Hummert Ine, N, Y.

Victor Brewing Co., Jeannette, Pa.
(Victor beer), weekly sp. thru Fam
Advertising Agency, Greensburg, Pa.

Carleton & Hovey Co., Lowell, Mass.
(Father John’s medicine), 3 weekly
sa, thru John W. Queen, Boston.

E. Fougera & Co., New York (Vapex),
2 weekly ¢, thru Small, Kleppner &
Seiffer Inec., N. Y.

KTM, Los Angeles

Tarzana Mineral Water Co,,
Angeles, 2 weekly sp, direct.

KGO, San Francisco

California Redwood Assn., San Fran-
cisco (lumber), weekly sp. thru
Gerth-Knollin Advertising Agency,
San Francisco.

Horlicks Malted Milk Corp., Racine,
Wis., weekly ¢, thru Lord & Thomas,
Chicago.

Dr, Miles Laboratories, Inc., Elkhart,

Los

Ind. (Alka Seltzer), 3 weekly ¢,
thru Walter Biddick Co., Los
Angeles.

Nourishine Mfg. Co., Los Angeles (hair
tonic), 2 weekly ¢, tlhru Hughes-
Norton Advertising Agency, Los An-
geles.

MJB Co., San Francisco (Coffee), 2
weekly sp, thru Lord & Thomas, San
Francisco.

WHAM, Rochester, N. Y.

Socony-Vaeuum Oil Co.,, Inc. New
York, 2 weekly sp, thru J. Stirling
Getechell, Tnc.,, N. Y.

Richfield Oil Corp. of N. Y., 65 ¢, thru
Fleteher & Ellis, Inc., N. Y.

Olson Rug Co., Chicago, 8 weekly sa,
thru Philip O. Palmer & Co., Chicago.

Benjamin Moore & C(o.. New York
(paint), weekly sp, direct.

Dr. Miles Laboratories. Inc.. Elkhart,
Ind. (Alka Seltzer), 3 weekly ¢, thru
Wade Advertising Agency, Chicago.

C. F. Simonini’s Sons. Inc., Philadel-
phia (Olio Simonini), weekly sp,
thru Yeslcy Advertising Agency, Bos-
ton.

American Molasses (o, New York
(Grandma’s molasses), weekly sp.
thru Chas. W. Hoyt Co., Inc., N. Y.

KFRC, San Francisco

Stanco, Inc., New York, (Nujol), 2
weekly ¢, thru McCann-Erickson,
Ine., N. Y.

Kolynos Co., Inc.,, New Haven. Conn.
(toothpaste), 5 weekly {, thru
Blackett - Sample - Humimert. Inc,

N. Y.

Procter & Gamble Co., Cincinnati
(soap produets), 3 weckly ¢, thru
Blackman Co., N. Y.

Ironized Yeast Co., Atlanta (yeast),
2 weekly ¢, thru Ruthrauff & Ryan,
Inc, N. Y.

WKRC, Cincinnati

Shell Petroleum Corp., New York, 2
weekly sa, thru J. Walter Thompson
Co., Cincinnati.

Chrysler Sales Corp., Detroit (auto-
mobiles), 2 daily ¢, thru Ruthrauff
& Ryan Inc, N. Y.

Carter Medicine Co., New York (pills),
3 weekly ta, thru H. H. Good Adver-
tising Co., N. Y.

WDBJ, Roanoke, Va.

Clark Bros. Chewing Gum Co., Pitts-
burgh (Teaberry gum), 6 daily sa,
thru Edward M. Power Co., Pitts-
burgh.

Welch Grape Juice Co. Westfield,
N. Y, 3 daily te, thru H. W, Kastor
& Sons Co. Inc., Chicago.

Chrysler Sales Corp., Detroit (Dodge
automobiles), 10 te, thru Ruthrauff
& Ryan Inec, N. Y,

’_ SHOWING YEARLY INCREASE IN RADIO HOMES
AND YEARLY DECREASE IN CBS RATE PER 1000
(Based on 34 hour P. M. Rate}

1930 1931 1932 19323 1934 1935
69¢
PER 1000 fi
Plﬂ‘ 89
ER 1000 | .- ;
PIR 1000 S8 :
. B
- PER 1000
uz.ooo,oo;r- 14,600,000 1 14,000,000 | 16,900,000 lK.Gﬂ.I;.}.EI:Ilu 20,000,060
RADIC HOMIS, | HRDICHHOMES. | RADVCHHONES § WADID HOMES | RAGIO HOMES | RADH HOMES

SMALLER COST PER HOME—In the last five years the cost of reaching

WBT, Charlotte, N. C.

Clark Bros. Chewing Gum Co., Pitts-
burgh (Teaberry gum), 6 weekly ta,

thru Edward M. Power Co., Pitts “ |

burgh.
Dollar Crystal Co., Omaha, Neb.
(Texas crystals), 12 weekly sp,

direct.

General Mills Inc., Minneapolis (Bis
quick), 5 weekly ¢, thru Blackett-
Sample-Hummert Inc., Chicago.

Crane & Crane Clothes, New York
(Mayo suits), 18 weckly sa, direet,

Olson Rug Co., Chicago (Olson’s rugs), |

6 weekly t, thru Philip O. Palmer &
Co., Chieago.

Phillips Packing Co., Cambridge, Md.
(Phillips soup), 2 daily sa, thru
Aitkin-Kyunett Co., Philadelphia.

Skinner Mfg. Co, Omaha, Neb.
Raisin Bran), 6 weekly "¢, thru
Buchanan-Thomas Advertising Co.,
Omabha.

Blackstone Products Co. Inc., New
York (Tasty-Lax), 6 weekly sp,
thru Redfield-Coupe Inc., N. Y.

Wheeling Corrugating Co., Wheeling,
W. Va. (tin roofing), 3 weekly sa,
thru Critchfield & Co., Chicago.

WGAR, Cieveland

Stanco Inc., New York (Nujol), 2
weekly ¢, thru MecCann-Erickson
Inc, N. Y. .

Smith Brothers, Poughkeepsie, N. Y.
(cough drops), 5 weekly sa, thru
Hommann, Tarcher & Sheldon Inc.,

N. Y.

General Motors Corp., Detroit (auto-
mobiles), 13 sa, thru Campbell-
Ewald Co., Detroit.

Chrysler Sales Corp., Detroit (Dodie
automobiles), 2 daily ¢, thru Ruth-
raufl & Ryan Inc, N. Y.

Iove Charm Inc., St. Louis
metics), 2 weekl
Swenson Co., Chicago.

Knox Co., St. Louis (Cystex), weekly
t, thru Dillon & Kirk, Kansas City.

WIP, Philadelphia

Charis Corp., Allentown, Pa. (corsets),
10 weekly sa, thru Elkins Advertis-
ing Agency, Philadelphia.

Candy Cod Distributors, New York
(Candy Cod), 6 weekly sa, thru
Redfield-Coupe Inc, N. Y.

Gencral Baking Co, N. Y. (Bond
bread), 5 weekly t, thru Batten,
Bar{.{on, Durstine & Osborn Ine,

N. Y.

Ford Motor Co., Dearborn, Mich.
(automobiles), 2 daily se, thru N.
W. Ayer & Son Inc., Philadelphia.

Dethol Mifg. Co., Washington, D. C.
(insect powder), 2 weekly sq, thru
Atkin-Kynett Co., Philadelphia.

WOR, Newark

Borden Co., New York (ice cream),
;ieeli:{ly sp, thru Pedler & Ryan Inc.,

(cos-

Hearn’s Department Stores, Inc., New
York, sp (Hearn’s International
Liquor Revue), direct.

National Association of Engine & Boat
Mfrs., New York, 5 sp (30th Annual
National Motor Boat Show), thru
Briggs & Varley Inc., N. Y.

KIDO, Boise, Idaho

American Maize Products Co., New
York (Amaizo), 6 weekly sa, thru
Geare-Marston Inc.. Philadelphia.

Carter Medicine Co., New York (pills),
3 weekly t, thru H. H. Good Adver-
tising Co., N. Y.

Zerbst Pharmacal Co., St. Joseph, Mo.
(Zerbst’s capsules), 6 weekly sa,
thru Barrons Advértising Co. Inc,
Kansas City.

WTMJ, Milwaukee

Chrysler Sales Corp., Detroit (auto-
mobiles), 2 daily ¢, thru Ruthrauff
& Ryan Inc, N. Y.

Smith Bros., Poughkeepsie, N. Y.
(cough drops), 3 weekly sa, thru
Hommann, Tarcher & Sheldon Ine,
N. Y.

WNEW, Newark

each 1000 radio homes has decreased from 69 to 51 cents, according to CBS Texas Crystal Co., New York (Texas

statisties illustrated here.

(See article on new (BS rate card.)

crystals), 5 weekly sp, direct.
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NETWORK ACCOUNTS

[Af]l times EST unless indicated]

SELBY SHOE Co.. Portsmouth, O,
| (Iris True-Poise arch preservers and

Franklin D. Roosevelt on 62 CBS sta-

{ltions, coast-to-coast, Fridays, 8-8:15
Ip. m. Agency: Henri, Hurst & McDon-
lald Inc., Chicago.

" TENNESSEE Corp., New York (Loma

plant food), on March 3 starts “Gar-
;| den of Tomorrow” on 15 CBS stations,
Sundays. 12:15-12:30 p. m. Agency:
Samuel C. Croot Co. Inc,, N. Y.

1 WYETH CHEMICAL Co., New York
(Jad Salts), on Feb. 4 starts “Mrs.
Wiggs of the Cabbage Patch” on 8

‘l CBS stations, Mondays thru Fridays,
10:45-11 p. m. Agency: Blackett-Sam-

1 ple-Hummert Inc., N. Y.

. DELCO APPLIANCE Corp., Roches-
| ter, N. Y. (oil burners, light plants,
, etc.), on Feb. 9 starts “Fascinating
Facts” on 17 CBS stations, Saturdays,
’ 5:45-8 p. m. Agency: Geyer Co., Day-
ton, O.

AMERICAN HOME PRODUCTS

. Corp., New York (remedies )on Feb. 4

" starts “Easy Aces” on 21 NBC-WEAF
stations, Mondays thru Wednesdays,
7:30-7:45 p. m. Agency: Blackett-Sam-
pleeHummert Inc.. N. Y.

COTY Inc, New York (cosmetics) on

Feb. 22 starts Ray Noble orchestra
on 14 NBC-WJZ stations, Fridays, 10-

' 10:30 p.m. Agency: Biow Co, N, Y

MOHAWK CARPET MILLS, Am-
sterdam. N. Y., on Feb. 4 starts “Five
Star Jones” on 16 CBS stations,
coast-to-coast, Mondays thru Fridays,
12.30-12:45 p.m, Agency: Blackett-
Sample-Hummert Inc., N. Y.

J. L. PRESCOTT Co., Passaic, N. J.
(Oxol cleanser), on Feb. 4 starts Jack
Fulton orchestra on 11 CBS stations,
Mondays thru Fridays, 10:30-10:45
am. Agency: Batten, Barton, Dur-
stine & Osborn Inc, N. Y

STANDARD BRANDS Inc, New
York (gelatin & tea), on Jan. 2 started
“The Tender Leaf Tea Program” on 58
NBC-WEAF stations, \Vegnesdays, 8-
8:30 Cp.m. Aygency: J. Walter Thomp-
son Co., N. Y.

STANDARD BRANDS Inc. New
York (Fleischmann’s Yeast for bread),
on Jan. 6 renewed “The Baker’s Broad-
cast” on 46 NBC-WJZ stations. Sun-
days, 7:30-8 p.m. Agency: J. Walter
Thompson Co., N. Y.

SPARKS WITHINGTON CO. Jack-
son, Mich. (refrigerators & radios) on
Feb. 10 starts program not yet ar-
ranged on 21 NBC-WJZ stations. Sun-
days, 4-4:30 pm. Agency: United
States Advertising Corp., Toledo.

VAN CAMP SEA FOOD Co. Inc.,
Terminal Island, Cal. (White St*ar
tuna), on March 14 starts in “Wo-
man’s Magazine of the Air” on 6 NBC-
KPO stations, Thursdays, 10:20-10:40
a.m. Agency: Emil Brisacher & Staff,
San Francisco.

GENERAL MILLS, Inc., Minneapolis
(flour), on Jan, 16 renewed in “Femin-
ine Fancies” on 12 Don Lee-CBS sta-
tions, Wednesdays and Fridays, 3:20-
3:30 pm. PST. Agency: Westco Ad-
vertising Agency, San Francisco.

FELS & CO., Philadelphia (soap), on
Feb. 19 starts variety show on 9 Don
Lee-CBS stations, Tuesdays and Thurs-
days, 10-10:15 am. PST. Agency:
Young & Rubican, Inc., N. Y.

McFADDEN PUBLICATIONS Inc,
New York, on Feb. 11 starts “True De-
tective Stories” on ABC network. time
{Ynsgyeduled. Agency: Lord & Thomas,

PHILIP MORRIS & Co., New York
(cigarettes), on Jan. 26 started “Ma-
dam Olyanova, Graphologist” on 4 Mu-
tal stations, Saturdays, 10:45-11 a.m.
Agency: Biow Co., N. Y.

TRINITY LUTHERAN CHURCH.
Detroit, on Feb. 3 starts organ and

speaking program on 3 Mutual stations,
Sundays, 1:30-2 p.m. Placed direct.

Style-Eez shoes) on Feb. 15 starts Mrs.

H. J. HEINZ Co., Pittsburgh (food)
on Jan. 21 started Josephine Gibson
and music on 44 NBC-WJZ stations,
Mondays, Wednesdays, Fridays, 10-
10:15 a.m., with repeats at 12:15-
12:30 pm. Agency: Maxon Ine.,
Detroit.

PROCTER & GAMBLE Co. Cincin-
nati (Camay soap), on Jan. 14 rc-
newed “Dreams Come True” on 40
NBC-WEAF stations, Mondays, Wed-
nesdays, Thursdays; 3:30-3:45 p.m.
with repeats at 4:45-5 p.m. Agency:
Pedlar & Ryan Inc, N. Y.

S. GUMPERT Co. Inc., Brooklyn
(desserts), on Jan. 16 started
“Maurice, the Voice of Romance” on
4 CBS stations, Wednesdays, 10:03-
lg:lyé a.m. Agency: Rose-Martin Inc.,

STUDEBAKER SAKES CORP. of
AMERICA, South Bend, Ind. (auto-
mobiles) on Feb. 2 renews Richard
Himber orchestra on 43 CBS stations,
coast-to-coast, Saturdays 9:30-10 p.m.
with repeats at 11-11:30 p.m. Agency:
Roche, Williams & Cunnyngham Inc.,
Chicago.

STANDARD BRANDS Inc., XNew
rork (Chase & Sanborn coffee), on
Jan. 6 renewed “Chase & Sanborn
Opera Guild” on 52 NBC-WEAF sta-
tions, Sundays, 8-9 p.m. Agency: J.
Walter Thompson Co., N. Y.

STANDARD BRANDS Inc., XNew
York (Fleischmann’s Yeast), on Jan.
3 renewed ‘“The Fleischmann Hour”
on 52 NBC-WEAF stations, Thursdays,
8-9 p.m. Agency: J. Walter Thompson
Co., N. Y.

STERLING PRODUCTS Inc.. New
York (Bayer Aspirin, Dr. Lyon’s
powder), on Jan. 20 renewed on 50
NBC-WEAF  stations, “Manhattan
Merry-Go-Round,” Sundays. 9-9:30
pm., and “American Album of
Familiar Music,” Sundays, 9:30-10

p.m. Agency: Blackett-Sample-Hum-
mert Inc., Y.

HAROLD F. RITCHIE & Co. Inc,
New York (Eno Salts), on Feb. 5 re-
news “Eno Crime Clues,” Tuesdays,
8-8:30 p.m., and “Penthouse Party,”
Wednesdays 8-8:30 p.m. on 19 NBC-
WJZ stations. Agency: N. W. Ayer
& Son Inc, N. Y.

PHILIP MORRIS & Co., New York
(cigarettes) on April 30 renews Leo
Reisman orchestra on 56 NBC-WEAF
stations, Tuesdays, 8-8:30 p.m., with

repeats at 11:30-12 p.m. Agency:
Biow Co., N. Y.
CLIMALENE Co, Canton, O,

(cleaner), on Feb. 7 renews “Clima-
lene Carnival” on 12 NBC stations,
keyed from WBEN, Thursdays, 11:30-
12 noon. Agency: W. 8. Hill Co. Inec,
Pittsburgh.

J. A. FOLGER & Co., San Francisco
(Golden Gate coffee) on Jan. 15
started “Lee S. Roberts & His OId
Memory Box” on 5 NBC-KPO stations,
Tuesdays. Thursdays, Saturdays, 7:45-
8 a.m. Agency: Botsford-Constantine
& Gardner, San Francisco.

GENERAL PETROLEUM Corp‘.: of
California on Jam. 31 renewed ‘“Mo-
bile Magazine” on Don Lee-CBS net-
work. Thursdays. 9-9:30 p.m. Agency:
Smith & Drum Inc., Los Angeles,

ROCKET OIL Co.. Los Angeles, on
Jan. 7 renewed “Unsolved Mpysteries”
on Don Lee-CBS network, Mondays,
7:45.8 p.m. Agency: Beaumont
Hohman, Los Angeles.

PACIFIC COAST DODGE DEALERS
{automobiles), on Dec. 25 started
“DSS Club” on Don Lee-CBS network,
Tuesdays and Thursdays, 5:45-6 p.m.
Agency: Ruthrauff & Ryan Inc, N. Y.

SUSSMAN, WORMSER & Co., San
Francisco (S & W coffee), on Dec. 23
renewed “Raymond Paige Presents
on Don Lee-CBS network. Sundays,

7:30-8 p.n. Agency: W. Vincent
Leahy  Advertising Agency, San
Francisco.

DN THE
N.B.C.RED
NETWORK

draw

590 KILO.

New York

OUR SIGHTS ARE ON
A MILLION PEOPLE

If vou are hunting for new customers,
a bead on the rich middlewest.
With WOW as your weapon, yYou ecan bag a miilion
prospects at n xingle shot.
the chenpest, moxst effective medium You can buy.

Owned and Operated by
WOODMEN OF THE \_VQRLD
Life Insurance Association

JOHN J. GILLIN, Jr.,, Commercial Manager
OMAHA,
National Representntives:
GREIG, BLAIR & SPIGHT, INC.
Chicago

Think it over . . . WOW s

1000 WATTS

NEBR.

Los Angeles

\\
O
K

A 4

BASIC
COLUMBIA
OUTLET

&

COVERS

Albany

Troy
Schenectady

2

Approximately
/2 Million

Coverage
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INIVERSAL MILLS, Fort Worth
{flour & feed) on Feb. § starts “Radio
Revue” on 10 Southwest Broadcasting
System stations, Tuesdays, 7-7:30 p.m.
Agency: Tracy-Locke-Dawson Inc,
Dallas.

NBC CHANGES: Colgate-Palmolive-

i Peet Co., Jersey City (Colgate dental
| 'ream) on Jan. 28 started Otto Har-

i Montgomery Ward & Co.,

sach as librettist for “House Party”;
Chicago,
idds 11 stations to “Immortal Dra-
nas”; RCA Victor Co., Camden, N. J.,

i 1dds three stations to “Radio City

Matinee”; General Electric Co., Sche-
1ectady, N. Y., adds 29 stations to
‘What Home Means to Me”; Sperry
flour Co., San Francisco, on Jan. 13
shifted “Sperry Sunday Special” to
1:30-2 p. m. PST on NBC-KPO net-

vork.

R

WWNC

Operated By The
Citizen Broadcasting Company, Inc.

ASHEVILLE, N. C.
Fiask ~o. 2

A-1 equipment that assures qual-
ity reception. Quality reception
that assures eager listener-
interest. Eager listener-interest
that assures exceptional listener-
response !

NBC Afhliate
570 Kilocycles

Full Time
1,000 Watts

CLEAR CHANNEL

‘N.B.C.”

- .NETWORK
SEATTLE
'WASHINGTON

Jage 32

CBS CHANGES: Pinaud, Inc., New
York (cosmetics) on Jan. 5 added 19
stations to “Lilac Time” program;
Remington Rand Inc., Buffalo (busi-
ness machines) on Jan. 25 resumed
sponsorship of the “March of Time”.

Washington Office
CAMPBELL-EWALD Co. on Jan.
22 opened a new branch office in
the Transportation Bldg.,, Washing-
ton, D. C., offering complete agency
service, following a visit to that
city by Henry T. Ewald, of Detroit,
president of the agency. Robert C.
Diserens, vice president, was placed
in charge. The Washington branch
will service the Chesapeake & Ohio
account, Dbig radio user, amoung
others,

Code Meeting Feb. 7

A MEETING of the Code Authority
for the Radio Broadcasting Indus-
try has been called for ¥eb. 7 by
James W, Baldwin, executive offi-
cer. No agenda for the session was
disclosed. The last meeting was
leld in November, at which a num-
ber of amendments of the trade
practice provisions of the code -were
recommended, and presented to the
NRA. only to be withdrawn after
protests hud been received. Of sig-
nificanee  in connection  with the
meeting ix the fact that the National
Industrial  Recovery Act  creating
NRA. expires June 16, and no de-
finite provisions have yet been made
for legixlation to continue the organ-
ization and the NRA codes. If price-
fixing provisions ot the code are
eliminated, a question heing consid-
ered at NIIA. there is sentiment
within the industry for rejection of
the entire code,

Begins The
New Year
With Six
Hours of New
Commercial
Programs.

Station

The
With The
Most Business
Is Generally
The Best Buy

For information consult

Edward Petry & Co., Inc.

New York
Detroit

Chicago
San Francisco

AGENCIES AND
REPRESENTATIVES

EDWARD PETRY & CO., national
representatives, announces the addition

of WAMAS, Springfield, Mass, and
WLLH, Lowell, Mass., to its New

England list. Besides representing the
Yankee Network, the Petry organiza-
tion now represents six of its 11 sta-
tions in the national field, namely,
WYNA(C. WAAB. WEAN, WICC,
WLLH and ¥WMAS.

KTUL. Tulsa, Okla.. has appointed
Free & Sleininger, Inc., as national
representatives. Manager William C.
Giillespic announced Jan. 22 on the
occasion of the station’s first anniver-
sary.

PHOEBE ELKINS, director of the
Magazine of the Air at WIP, Phila-
delphia. has organized the Elkins Ad-
vertising Ageney in that city.

N. W, AYER & Son, Inc., has moved
its Chicago office to 135 South LaSalle
St.

J. J. DICKLEY, head of the radio
department in the Los Angeles office of
Emil Brisacher & Staff, has resigned
to free lance.

ARTHUR FARLOW, resident man-
ager for J. Walter Thompson Co. at
Buenos Aires. Argentina, has been
transferred to the West Coast division
and will alternate betwecen the Los
Angeles and San Francisco offices. Jack
Jessup, account executive for the
Burns and Allen program, went to
New York in January on a talent
scouting expedition. Stanley Holt of
the New Yark office is assisting in
production of the program for several
weeks.

STELLER-MIKKAR  Agency, Los
Angeles. formerly Millar Advertising
Agency, has moved to the Rives-Strong
building. Otto Steller and Mrs. Henry
Millar are the owners. C. L. Young,
formerly with the Millar agency, is
occupying the former quarters at 620
West Tenth St., under the title of
C. L. Young and Associates.

1. E. ALBERTSON, associatc partner
of Albertson-Kemper Co., San Fran-
cisco, was away from his desk several
weeks duc to illness.

LOUIS W. MeDERMOTT, formerly
producer for the P’aul Ash shows, has
been muned manager of the radio de-
partment of Smith & Drum, Inec, Los
Angeles, The agency has moved to 650
8. Grand Ave.

HET MANHEIM, Hollywood filin pub-
bicity man, has been named assistant
to the president of Gardner Advertis-
ing Ageney, St. Louis.

WALLIN & BARKSDALE, Los
Angeles radio advertising agency, has
been dissolved as a partnership. I. F.
Wallin, Jr., will continue the business
as a general agency, with Charltou
Barksdale entering other fields.

C. WENDEL MUEXCH & Co., Chi-
cago agency, formerly oecupying a half
floor at 210 E. Ohio St., has expanded
to oecupy the entire floor,

EMIL BRISACHER, president of
Emil Brisacher & Staff, San Franciseo,
is making a tour of the East making a
survey of advertising and business. He
i» also attending the canner’s conven-
tion in Chicago, and will return to San
Francisco Feb. 8.

A NEW 100-watt station for Clarks-
dale, Miss.,, WMFXN and one at El
Dorado, Ark., were authorized Jan-
15 by the FCC Broadcast Division.
The former, licensed to Attala Broad-
casting Corp. is as<igned to 1210 ke.
unlimited time and the .Arkansas
station. KFLD. 1370 ke, unlimited
time. The latter ix licensed to T. H.
Barton.

RADIO ADVERTISERS f

I. A, HIRSCHMANN, since 1931 ad-

vertiging dircctor of Lord & Taylor,
New York Department store. and
prominently identified with radio ad-
vertising in the retail field, has re-
signed that post to become vice presi-
dent of Saks-Fifth Avenue, effective
March 15.

R. J. NEWMAN has been named to
succeed Mac Harlan, resigned, as ad-
vertising manager of Household Fin-
ance Corp., Chicago.

RUNKEL BROS. Inc, New York
(Runco chocolate) has named Topping
& Lloyd Inc., New York, to handle its
advertising.

ARTHUR A. GATTO has been named
advertising manager of Louis K. Lig-
gett Co.. New York.

CROSLEY RADIO Corp.,, Cincinnati,
has named Ralph H. Jones Co., Cin-
cinnati, to handle advertising of its
radio division.

NORTHLAXD SKI MFG. Ca., St.
Paul, is placing its advertising, includ-
ing radio, through Erwin, Wasey & Co..
Minneapolis.

MOXNTGOMERY WARD & Co. Chi-
cago, which started Immortal Dramas
Jan. 13 on a coast-to-coast NBC-WEAF
network. is placing thie account through
Hays MacFarland & Co., Chicago, and
not Lord & Thomas, as ineorrectly
stated in the Jan. 15 issue.

HAMLIX'S WIZARD OIL Co.. Chi-
cago (Wizaroyal) has named Beau-
mont & Hohman, Chicago. to handle
its advertising.

MACULETTE, Inc., Buffalo (sanitary
garments) has appointed Tracy-Locke-
Dawson, Inc.. New York. to handle its
account, which now includes radio.

WAGNER ELECTRIC Corp., St.
Louis, has named Qakleigh R. French,
Inc.. St. Louis, to handle its account.

NUSHEEN, Ine, New York (hair
rinse) has appointed J. Dresner
Agency, New York, to handle its ad-
vertising.

CONSOLIDATED BY - PRODUCITS
Co., Philadelphia (Marco dog food)
has placed its advertising through
Walter 8. Cahall Advertising Agency,
Philadelphia.

L. R. HAWLEY has been named ad-
vertising manager of the Quaker Ogts
Co., Chicago.

KENNETH ARRINGTON, continuity
writer at WTMJ, Milwaukee, has been
named advertising manager of Na-
tional Baking Co., Omaha.

NAB State Groups

FIVE state committees, functioning
as state units of the NAB, now have
been formed, Philip G. Loucks, NAB
managing director. announced Jan.
24 upon his return from tbe first leg
of a planned nation-wide trip for
this purpose. Ile plans to depart
again early in February, travelling
through New England. Chairmen of
the newly formed state committees

are Harold Wheelehan, WSMB,
Louisiana; 8. Gordon I’ersons.
WSFA, Alabama: Harry Stone.
WSM. Tennessee: 1. B. Wilson,

WCKY. Kentucky: chairman. Har-
old Smith. WOKO, New York.

CONTRARY to reports published
widely in this country., the French
government has barred radio adver-
tising only from its own govern-
mentally operated radio stations,
notably from Radio Paris, Paris
PTT and Eiffel Tower. Private sta-
tions are not affected by the edict.
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"RANSCRIPTIONS

NEW Hollywood mystery serial
tled The Shadow, written by John
ngene Hasty, and featuring Carl
roenke, veteran stage and screen
:aracter, is being cut by MacGregor &
sllie in San Francisco. Kroenke will
so be heard in two other MacGregor
Sollie features, Eb and Zeb, which
atures Al Pearce and William H.
‘richt. and The Black Ghost. another
ivstery serial, now being produced.

AMAR Recording Systems. Inc,
ollywood, the middle of January
ssed into the hands of Rita Gulick.
ho has been recording manager of the
‘m. The holdings of Frank Mar-
'illes and associates were taken over
- Miss Gulick.

ADIO Recorders. Inc., was formed
January with quarters established
606 North Bronson Ave.. Hollywood.

he firm is composed of Lew Winston.

r many years a Los Angeles talent

anager. and “Shang” Winters,
rmerly a technician with Recordings,

The organization expects to do
dition discs, transcriptions and per-

»nal recordings.

DGAR RICE BURROUGHS, Inc.,
= completed production of a series
illed Tarzan and the Diamond of
wher at the studios in Tarzana, Cal.

will be followed by a second series,
ith two-thirds of the 39 quarter-hour
ripts already written.

3B. Sydney. Australia, has purchased

episodes of the “Police Reporter”
om Radio Release. Ltd.. Hollywood.
‘llon & Kirk. Kansas City agency, has
taced the Newspaper Adventures of
e dir for Knox Co., Kansas City
CJystex) on the station for 532 weeks.

SECOXND series of Radio Short
¢ories of the Air is to go into produc-
on Feb. 1 at Earnshaw Radio Pro-
uictions, Los Angeles.

ADIO PROGRAM SYNDICATE,
[eceutly formed transcription firm in
ollywood, is producing three serials
ith nine stations contracting for the
rograms. Titles are Home, Siweet
fome, Life of P. T. Barnum and Life
F Abraham Lincoln. All were written
7 Edward Lynn. The Lincoln series
as given over KAITR, Hollywood,
sveral months ago.

NEW SERIES of Do You Believe
¢ Ghosts?, produced by MacGregor &
ollie Inc., San Francisco, has been
tleased. The serial is broadcast in 13-
inute episodes, each a complete story
1 itself.

ETER P. DECKER, on the sales
‘aff of the Olesen Sound Studios,
[ollywood, has been appointed sales
anager. He was with Columbia
honograph Co. in New York for 15
lears.

Australians Eleet Bennett
A. E. BENNETT, managing director

of 2GB, Sydney, Australia, and
chairman of World Broadcasting
System of Australasia, has been
elected president of the Australian
Federation of Broadcasting Sta-
tions, comprising the 53 commercial
stations of that country. Australia
is well satisfied with the present
combination of British and Ameri-
can systems of broadcasting
throughout the Commonwealth, ac-
cording to M. A. Parkhill, the Post-
master-General. At present there
are 12 “A” or National stations run
along lines of the British Broad-
casting Corp., and 53 stations
licensed to private interests. The
“B” class stations are permitted to
advertise, though it is being urged
that sponsored programs should be
limited to weekdays.

Wesley B. Dougherty

WESLEY B. (“Doc”) DOUGH-
ERTY. 49, general manager for the
Freeman Lang sound studios in
Hollywood. died Jan. 14 at the
Queen of the Angels Hospital, Los
Angeles, as the result of an opera-
tion for adhesions. He had under-
gone an appendicitis operation about
a year ago. but had seemed in fair
health since that time. He had been
connected with transcription and
film activities since coming to the
coast from Chicago several years
ago. He is survived by the widow,
Fay, and two daughters, Barbara
and Joan.

A NEW daytime station, KHSL,
at Chico, Calif., on 950 ke. with 250
watts., has been authorized by the
FCC in granting the application of
Golden Empire Broadcasting Co.
Ltd. Trustees of the organization
are William Schield, Wydney R.
Lewis and Harold Smithson.

KVI holds key position
in TACOMA-SEATTLE Market

F . g (il )
SR o e SSVE Sy
FREE & SLEININGER, National Representatives
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EQUIPMENT

TO TEST Western Electric broadcast
equipment on the frequencies 560, 900
and 1340 ke, operating with 35.000
watte after-midnight only, the Bell
Laboratories has applied to the FCC
broadecast division for special experi-
mental licenses covering such tests to
be conducted at Whippany, N. J

WGAR. Cleveland, has completed the
following installations under the direc-
tion of chief engineer R. Morris
Pierce: New-~RCA studio selector
equipment in the offices and audition
roomns; complete installation of high-
level switching, each studio a complete
unit; Western Electric “8” series
speech input revamped for 30 to 10,000-
cycle operation; filament rectifier built
by Western Electric, a 3-phase type
delivering 90 amperes.

A NEW self-supporting radiator 490
feet high has been installed on Harbor
Island for KOL, Seattle, by Interna-
tional Stacy Co., Columbus, O. An
automatic 5000-watt crystal-controlled,
100 modulated transmitter has been
installed.

A NEW RCA 5000-watt transmitter
has been installed by KGW, Portland,
Ore., recently granted an increase to
5000 watts daytime.

NEW  equipment for KI1DO, Boise,
Idaho, following an increase to 2500
watts daytime, has been purchased
from the Spokane Radio Co., Spokane.

THE vertical radiator of KNX. Holly-
wood, is nearing its 500-foot peak and
station engineers believe it will be the
tallest self-supporting antenna in the
nation. K. G. Ormiston, chief tech-
nician, is supervising the construction.
An increase of 100% in signal strength
is expected. A powerful searchlight is
to be mounted atop the tower.

EARL E. GRIFFIN, vice-president
and chief engineer of the Universal
Microphone Co., Inglewood, Cal, has
been given a class A operators license
by FCC with call letters of WOLRP
for new 100-watt amateur station. It
will be erected on top of three story
microphone building in Inglewood with
extra lighting precautions for towers
because of proximity to Los Angeles
municipal airport at Mines Field.

WCFL, Chicago, will dedicate its new
5000-watt high-fidelity RCA trans-
mitter March 2. It is being installed
in a new transmitter house near
Downers Grove, Ill., 20 miles from the
Loop. Studio and control room equip-
ment installed three years ago is be-
ing replaced.

KRKD, Los Angeles, recently granted
permission by FCC to increase from
1,000 to 2,500 watts, in January
started installation of new technical
equipment, with March 15 as the ten-
tative date for dedication of the new
transmitter.

THE NEW 250-watt transmitter for
KRE, Berkeley, Cal, now being in-
stalled, will be ready for use the end
of February, according to Arthur
Westlund, manager, KRE is now a
100-watter.

TWOQO NBC short-wave transmitters,
W3XL and W3XAL, Bound Brook,
X. J., have been rebuilt to relay NBC
programs for rebroadcasting in trans-
atlantic hookups. Signal strength has
been increased 60%, and higher modu-
lation has been attained.

FREQUENCY of W6XAO, Don Lee
television station in Los Angeles, was
changed Jan. 12 from 44,500 to 45,000
meters. Installation of new radiator
equipment has strengthened signals.

THE TENTH annual convention of
the Institute of Radio Engineers will
be held in the Hotel Statler, Detroit,
July 1. 2 and 3.

“Bowes Wins Air Honors

Weekly Amateur Hour Viewed as Best Program
of Year's Entertsinment.

awarded Major Bowes.

AS 1934’s radio achievements are passed in review,

credit for the outstanding one certainly must be
His weekly amateur hour is the
year’s best program, the only 1934 innovation in radio
entertainment and it has given WHN the largest radio
audience in town Tuesday nights.”

NEW YORK WORLD-TELEGRADM,
SATURDAY, DECEMBER 29, 1934.

1000 WATTS
1010 K.C.

The amazing leap into popularity of Station WHN,
New York, is the “talk of the town”.

Under the able direction of Major Edward Bowes,
Station WHN has advanced, during the past few
months, to such a position of importance that it
should challenge the favorable attention of every ad-
vertiser and advertising agent.

The present WHN rate card presents an unequalled
opportunity. We urge you to investigate WHN be-
fore completing vour 1935 schedules.

%-‘ -

NEW YORK

P. F. WHITTEN
Sales Manager

February 1, 1935 + BROADCASTING
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STUDIO NOTES

“RADIO ROSTRUM,” a forum of
political economie expression for the
CBS audience. was inaugurated Jan.
12 over WJSV, Washington, and the
Dixie network. by Senator Byrnes,
Democrat of South Carolina.

A SCHEDULE board has been work-
ing efliciently for WMAZ, Macon, Ga,,
on which colored stickers are pasted
for different types of programs. It is
used by the commercial department.
THE NEW WPRO is described in a
brochure just published by this Provi-
dence. R. I., station. Exhaustive data
on coverage arc presented.

“TODAY Down the Centuries” is the
title of a twice-weekly series broadcast
over KFWB, Hollywood, by Union
Bank Trust Co., Los Angeles, its first
radio venture.

WB

MARKS
THE
J SPOT

BROADCASTING CENTER

With 193 English programs and
53 foreign language programs per
week WBNX appeals to every na-
tionality that makes up the char-
acter of this rich trading area.

WBNX ® New York

trated area .

: Page 34

MEMBERS of the voluntary associ-
ation of the new Federal Savings and
Loan Associations in Southern Cali-
fornia, pooling part of their advertising
appropriation, are conducting an edu-
cational campaign over KNX, Holly-
wood. New banking and monetary
policies of the government are de-
seribed. although the appeal is mainly
designed to aid housewives in intelli-
gent buying.

A SERIES of programs titled History
of Art will start Feb. 7 over the
Yankee network, with Dr. .
Powers. president of the Bureau of
University Travel as speaker.

A NEW program, Sunday Afternoon
at Monticello, is in rehearsal and will
be scheduled over WBIG, Greensboro,
N. C. on a Sunday afternoon spot
early in February by Jefferson Stand-
ard Life Insurance Co. ‘I'he concern
has been sponsoring “Memories at
Twilight” for the past year.

LATE hours are good hours, in the
view of a local sponsor who has used
the 11:05-15 spot on WBENXN, Buffalo,
for over two years for “The Ironic
Reporter,” with good results. Another
client plans to use the period following
this program.

COLLAPSE of the old towers of WBT,
Charlotte, N. (., was broadcast rec-
ently with microphones picking up the
soundd of the crash and an announcer
giving a word picture. -
“STAMDPS” is the title of a weekly
program over WBIG. Greensboro, N.
C., which is produced by Walter
Haislip, of the WBIG staff, a phil-
atelist.

A NEW JMighty Oracle program is
part of the sustaining schedule at
WFBL. Syracuse. N. Y. Robert (.
Soule compiles the data and seript
with George Perkins, assistant program
divector, as the “Oracle.” The audi-
e¢nce is asked to submit questions for
the program. The ten best submitted
each week are awarded two tickets to
a theatre.

Your G eorgia Markeft /s
ATLANTA

WGST, with its largest consistent
local radio audience (Ross Federal
Survey), offers the lowest cost per
listener in the South!
up when you consider that WGST
concentrates on this rich concen-
. the great Atlanta
market, classed as the best test mar-
ket of its size in America.

A sweet set-

1000 WATTS DAY
500 WATTS NIGHT

PAUL H. RAYMER , Representative
NEW YORK * CHICAGO * SAN FRANCISCO

WWJ»'s Flying Studio s

HERE is station WKIFRB, with
Walter R. Iloffinan, chief engineer
of WW.I, Detroit. operating the
transmitter at the telegraph desk.
The station is installed in a new
plane recently placed in service by
WWJ and the Detroit News. For
airway communication it is dexig-
nated KHPMN. A frequency of
2150 ke is used by WKI'B for re-
broadeasts  through WW.J, The
plane has three camerax installed in
the wings which operate electrically
from the pilot’s seat and c¢an Dbe
piloted automatically. The broad-
casting installation was worked out
by WW.J, American Airlines and
Transcontinental & Western Air
Inc. and the transmitter wax built
by Western Electrie Co.

ACTIVITIES of high schools, junior
colleges and universities in Southern
California are reviewed in Campus,
tiame and (foszip over KNX, Holly-
wood. with L. P. Corbett, vice-princi-
pal of the Sawyer School of Business.
Los Angeles. at the microphnne, Guest
artists, including glee clubs and school
personages. take part.

AN UNPUBLISHED song by an ama-
teur composer is presented on each of
the thrice-weekly oonlight Melody
programs from KI.J, Los Angeles, to
coast stations of the Don Lee-(BS
network. Each program is dedicated
to a civic event.

KMAC, San Antonio. is operating in
new studios and offices. occupying the
entire floor of the Smith Young Towe:
building. A visitors gallery is provided
and studios are decorated with 16 orig-
nal paintings,

WOC. Davenport. lowa. claims to be
the first in the Midwest to broadcast
a bowling tournament. A microphone,
with enough wire to allow the an-
nouncer to move to vantage points on
12 alleys. was used for the team finals
in the tournament sponsored by the
Tri-City Bowling association. Morgan
Sexton. WOC program director. de-
scribed the high points of the tourna-
ment.

KFRC. San Francisco. CBS-Don Lee
outlet, ix_ issuing a monthly one-page
publication KFR(" Neiwcscast, which is
sent to all advertizers and advertising
agencies. advising news programs. both
commnercial and sustaining. It also con-
tainx studio gossip of interest to ad-
vertisers and agencies. Edited by Mur-
ray B. Grabhorn, sales manager. the
publication uses the slogan. “Radio
Pays Big Dividends To Those Who
Use It Wisely.”

ADI10 STATION
EPRESENTATIVES

WALTER BIDDICK CO.

568 Chamber of C Bldg., Los Angel
601 Russ Bldg., San Francisco
3326 Stuart Bldg., Seattle
619 Charles Bldg., Denver

Paying of Tribute 'r
For Song Opposed |

“Wreck of the Old 97 Is
Still Before the Courts

BROADCASTERS, advertisers and
others who might be affected.
“would be foolixh to pay a single
penny” in settlement of the alleged
claim of infringement of the song
“The Wreck of the Old 97,” which |
has been in litigation many months, |
according to Isaac I). Levy, of
WCAU, Philadelphia. Mr. Levy is
treasurer of the NAB and a legal
authority on copyright matters.

In a letter to BROADPCASTING on
Jan. 16, Mr. Levy called attention
to the current campaign of Robert
L. Nase, attorney of Flushing, N. Y.,
seeking to negotiate “settlements”
with stations on the ground that the
courts finally have held that his
client. David Graves George, is the
author of the composition. The
number. Mr. Nase c¢laims in a
letter apparently sent to all stationx,

gation, negotiations for settlements
be entered.

A Technical Point

THE CASE was originally brought |

against the RCA Victor Co., Inc, in
connection with its recording of the
number., and went up to the Su-
preme Court on a technical point,
Mr. Levy emphasizes.
Mr. Levy's letter follows:

I think that you would be doing a
real service to the broadcasting sta-
tions if you publish. in your next is-
sue, the status of the George rs. RCA
YVictor Co. case. involving the question
of the authorship of the song, “The
Wreck of the Old 97,

Radio stations have received the en-
closed letter irom Robert L. Nase, at-
torney for George, demanding payment
for infringement of the use of the
song. “The Wreck of the Old 97”.

This demand is made because the
press of this country have inaccurately
reported the effect of the decision of
the United States Supreme Court. in-
volving a technical point in this case.
The facts are as follows:

George claimed authorship of the
song “The Wreck of the Old 97”. He
brought suit against RCA Victor and
Judge Avis in the Distriet Court [John
Boyd Avis. U. S. Distriet Court of
New .Jersey] filed an opinion uphold-
ing his claim of authorship. A master
was appointed to assess damages.

An appeal was taken to the Circuit
Court of Appeals, which eourt re-
versed the findings of Judge Avis as to
anthorship of the song. A certiorari
was then requested of the United
States Supreme Court, which court
limited the argument to the technical
point as to whether or not the Circuit
Court of Appeals had jurisdiction to
hear the ease before the damages had
been assessed. The United States Su-
preme Court ordered the Circuit Comrt
of Appeals to dismiss the appeal taken
to it which brings the case back to the
master for the assessment of damages.

Following this assessment an appeal
will then be taken to the Circuit Court
of Appeals. which Court hax ahready
determined that George is not the au-
thor of the song.

You may advise station owners that
T think they would be foolish to pay
a single penny in settlement of the al-
leged claim for infringement.

RADIO sets were placed in cheese
factories and dairies in \Wisconsin
Jan. 15 so farmers could hear the
Wisconsin Agriculturist and Farmer
program broadcast over WTMJ. Mil-
waukee, when the cheese industry
held a “meeting” by radio.

February 1, 1935 - BROADCASTING
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inaud’s Air Series
ets Big Response

ITREMENDOTUS has been the re-
ase from its “Lilae Time” pro-
m, started Nov. 3 over a 14-
lion CBS network, that Dinand,
i, New York (cosmetics) more
i doubled its network after a
‘'t weeks on the air. Now the
gram is broadcast coast-to-coast
r 33 CBS stations,
rinaud’s delight at its radio ven-
|l was expressed by Marcel
tthelin, vice president, in these
"Tds: “So great has been the pub-
|?|1-esponse to the first four weeks
jour broadcast and so numerous
''e Deen the requests from listen-
I outside of our immediate terri-
'y for inclusion of their loeal sta-
1s in our schedule that we have
fided to double our territory.

Sales Climb Quickly

 TSPONSE to onr gift offer of
aud samples has been enorm-
ly encouraging. Furthermore, an
Jremely favorable sales reaction
already been reported by retail
lers in our territory. Customer
[nand, particularly for °Lilac de
ance’ and the ‘6-12° eyelash beau-
'T, both featured in the radio
amercial, began to climb immedi-
Iy after the inaunguration of the
gram.
We feel our radio promotion has
»>wn such excellent results already
t we are justified in widening
1 intensifying it. Reactions from
trade have been in a large de-
‘¢ responsible for this decision.”
Ir. Michelin plans a visit to the
st Coast to contact the trade and
“ermine sales reaction.

Advertising Regulations
For Alcoholic Beverages
Are Issued by the FACA

RULES to govern liquor advertising
in all media, including radio, prom-
ulgated Jan. 17 by the Federal Alco-
hol Control Administration, forbid
“any untrme statelment in an adver-
tirement of distilled spirits or wine
or products of the brewing indus-
try.”  According to Director Joseph
11. Choate, Jr., they are believed “to
embody higher governmental stand-
ards for truthiful and informative
advertising than are in effect for
any other class of merchandise.”

The regunlations forbid statements
inconsistent with label statements;
statements as to curative or thera-
peutic effects that are untrue or mis-
leading; misvepresenting place of
actual origin; giving impression
that product i immported when such
is not the casc: or misrepresenting
the actual producer of the beverage.

Use of guaranteed or similar words
is barred. with certain exceptions,
and all statements tending to lead
consumers to select a brand of beer
on basis of alcoholie content are re-
garded as misleading. Jurisdiction
of FACA doex not extend to retail-
ers since there is no retail alcoholie
beverage code in foree. Distilled
spirits and rectifiers code aunthori-
ties now require approval of adver-
tisements of spirits before publica-
tion.

WDIRDP are the new call letters of
the station at Ponce, Pnerto Rico.
tormerly WMFK, the FCC an-
nounced Jan, 23.

What more can
you ask ?

® 50,000 WATTS

® 3 NATIONALLY CLEARED
CHANNEL
® and the ASSURANCE that
YOUR Program will be
ASSOCIATED with the
CREAM OF CBS entertainment

that is what you

Richfield Discs

RICHFIELD OII. CO, of Cali-
fornia, Los Angeles, sponsors of the
Jinanic Allen transcription series
on Pacific coast stations, has
started to produce an additionatl
three-minute disc for the same list
of stations. World Broadcasting
System.  Hollywood,  will produce
the transeriptions which will be in
the form of Dbrief interviews with
the Richfield “chief of staff.”
I’rominent flying people who were
recorded in Janunary include Col.
IL. H. Arnold. Jimmy James, Jerry
Voltee, Gladys O'Donnell, Donald
Dounglas, Carl Squier, Jack North-
rup and others., It is expected
that Richfield will later extend the
use of the new series to its eastern
radio program schedule.

Merchandising Service
In WBS Fashion Series

LIVELY fashion news and what
important persons are wearing will
be included in a new series of WBS
transcriptions called Tobelogues to
be released Feb. 11 to department
stores, In addition, the 15-minute
dises will include musical selections
and a break in the middle for sales
message. The series of 14 programs
will be released for one department
store in each city.

The Tobelogues merchandising
service provides for answers to mail
inquiries concerning fashions, with
every letter receiving personal at-
tention. Sample programs have been
sent to all WDBS affiliates and let-
ters have heen sent to department
stores by WBEBS.

PRIMARY & INTENSE |
USTENING AREA 7, ¥7%

| SECONDARY 8 REGULAR
LISTENING AREA

A%

L ety {;q-u\i
it [ h{" oy

A

Note. Population of PRIMARY AREA 8,542,978

PRIMARY AREA BASED ON
THEOREMCAL 500 MICROVOLT LINE
AND LISTENER RESPONSE ACTUAL FIELD
STRENGTH SURVEY NOW IN PROGRESS ., . .
Population of SECONDARY AREA 3,633,852

SBS network is proud that 8 of its
stations out of 12 markets covered

are also CBS affiliates!

... This guarantee of Columbia program excellence
gives double assurance that the majority of South-
western radio homes are regularly tuned to SBS Sta-

tions!

. . And SBS makes no apologies for its non-

Columbia Stations!

Three of them have no local-

station competition—and the other is a “‘bear cat”’
that handles competition without national chain

affiliations!

... Big talk from a cocky youngster? Just make us

prove it!

WHAS

Owned and Operated by

THE COURIERJOURNAL
THE LOUISVILLE TIMES

get when you buy—

REPRESENTED NATIONALLY BY EDWARD PE'I"RY & Co.
NEW YORK CHICAGO DETROIT SAN FRANCISCO

“ebruary 1, 1935 - BROADCASTING

SOUTHWEST BROADCASTING
SYSTEM

LEE H. ARMER, President . . . Fort Worth, Texas

GREIG, BLAIR & SPIGHT, lac.
NIW YORK CHICAGO DETROIT
SAN FRANCISCO LOS ANGELES
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WBS Revises Compensation Method

(Continued from page 119

station representatives and WBS a
definite increase in the use of the
daily program service by regional
and national advertisers can confi-
dently he looked for during the com-
ing year.

“The agreements call for a sub-
stantial increase both in the num-
ber ot recorded wmusical selections
supplied to the stations each month
and also in the continuity serviece
which will total 2% hours a day.
It is planned to put these increases
into effect by March or sooner if
posxible. A new schedule of ship-
ments has been devised so that sta-
tions will be provided with popular
music more frequently than before
in order to keep in line with cur-
rent hit numbers.

“In the field of specially recorded
sponsored programs of the so-called
tailor-made type. a marked improve-
ment is looked for also, as a result
of the trend toward greater under-
standing between WEBS and station
representatives which is made pos-
sible by WBS’ new contractural re-
lations with stations, as exemplified
by the mutually satisfactory work-
ing arrangement already agreed
upon by WBS and Free and Slein-

inger, Inc. with the hearty en-
dorsement of the stations repre-

sented by the latter organization.”
Cooperative Plan

IN BEHALF of Free & Sleininger,

11. Preston I'eters, vice president in

charge ot the New York office. de-

clared Jan. 28 that the arrange-

A COMPLETE

MERCHANDISING

i

8 Stations in Michigan's 8
largest cities. Primary cov-
erage of 85% of a territory
with a _population of over
four million people.

WBCM ...

weeeeee...Bay City

- ......Battle Creek
wKzZo . — Kalamazoo
WOOD-WASH Grand Rapids
* Key Station
WXYZ . ........Detrolt

i

ice which gets distributors . . .
chandise . . .

tional advertisers
Write or wire for details.

SERVICE

TO ALL WHO BUY
THE
RADIO NETWORK

MICHIGAN

Yes—a COMPLETE merchandising serv-

sells mer-
checks credits . . . handles

demonstrations . . . places displays. This
service is a tested, a proved success, and
for almost 2 years has been used by na-

to great advantage!

RATES:

$200.00 per quarter hour, evenings.
$125.00 per quarter hour, daytime.

MICHIGAN’S GREATEST RADIO BUY!

KUNSKY-TRENDLE

BROADCASTING CORPORATION

{Owners and Operators of Station WXYZ)
DETROIT. MICII.
300 Madison Theatre Bldg.

Chicago: WM. G, RAMBEAU,
Manager, 360 N. Michigan Ave.

New York: ROBERT NEWTON,
Manager, 307 E. 44th St.
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ment carries the organization’s “un-
qualifie] endorsement”. 1le suid the
digcussions during the past three
months were instituted by ¥Free &
Sleininger “for the express purpose
of arriving at a situation whereby
onr stations could have the ad-
vantages of World’s creative pro-
gram department plus our own per-
sonnel.”

Stations represented by IFree &
Sleininger now subscribing to the
WBS service are WIIO. Des
Moines; WGR-WKDBW, Buffalo:
WIIK, Cleveland: WA1U, Colum-
bus: WDAY, Fargo, XN. Dak.;
KMBC, Kansas City; KFAB, Lin-
coln and Omaha; KOIL, Omaha
and Council Bluffs; WAVE, Louis-
ville: CKLW, Detroit, and KOIN-
KALE, Portland, Orve,

Chieago and New York offices of
Free & Sleininger are installing
transcription reproduction equip-
ment, Mr. Peters stated. so that
samples of both daily prograin serv-
ire and ‘“tailor-made”’ recordings
may be auditioned there for agen-
cies and clients. “Thus,” he said,
“we have facilities to audition
programs Dbuilt from the library
service exactly as they will be
broadeast by our stations subserib-
ing to the service. We have long
believed in the excellence of WRBS
recordings and anticipate that the
cooperation from this new plan of
compensation to WRBS by our sta-
tions will result in increased tran-
sceription volume."”

Spot Broadcasting
(Continued from page 11)

too. So a eonstant. on-tap source
of information and help was needed
—and finally developed. One ma-
jor exclusive representative organi-
zation eame into the picture and
established offices in the major ad-
vertising centers. This company.
Edward Petry & Co., Ine.. was the
first to go into this business of ex-
tensive radio station representation
and their lead was then followed by
several others.

The situation has changed. Agen-
cies need only pick up the ’phone
to learn anything about a station
and 1arket thousands of miles
away. Stations llave found out over
the past several years that they.
too. just 1like newspapers. can
secnre more husiness. a sounder and
more honest representation of their
facilities, and a closer eooperation
from agencies and advertisers by
having their own representatives.

A elearer and deeper understand-
ing of the mnitiple methods of ns-
ing spot broadeasting. in large part
Ane to the new era of representa-
tion. has been responsible for this.

Today, the present and future of
spot broadeasting is brighter than
ever before. The industry is now
on a firim, stable foundation. The
one factor that has lheen the most
important one in establishing this

FEATURES

. On Transcriptions
Available to Stations and Agencies

Samples on Request
STANDARD

RADIO ADVERTISING
HOLLYWOOD, CALIF.

Co.

Executives Nam«d|
To Staff of WFI}

EXECUTI
staff appoid
ments for WE
’hiladelpbia,
consolidation
WFI and W1,
former time-si
ing stations, w
announced J
16 by Dona
Withycomb, g
eral manag |
Stanley Chambers has been naun |
commercial manager, Keith Mcle!
program director and - .Joseph
Nassau, former manager ot WL ¢
chief engineer.

Chambers has been identi
with advertising and radio in N}
York including association w
I’eck Advertising Agency. Alfr
Wallerstein  1nc¢., Redfield-Con
Ine.,, manager of sales and sa
promotion for Federal Broadca
ing Station (WMCA) and sales a
merchandising manager of WH/
He is intimmately acquainted wif

both manufact |

ing and retaili{

fields. Among 1}

programs we

Evening in Par
- Van Heusen a

Battle Crec

¥ood Products.

Mcl.eod was ¢!
organist in De
ver before ente

Mr. ing radio with
post at WJIZ, New York, where |
became familiar with all branch
of station operation. *When XNB
was organized, he became music;
snpervisor, remaining with the ne |
work until January 1933. At the
time he was nammed a member ¢
the board of Broadcasting Abroa
LLtd. 1le has built and directe
many programs, performed as
piano soloist on the air, and wa
musical director for the departmet
of religious radio for the Feder:
Council of Churches of Christ 1
America.

}

"‘-’fx

Mr. Chambers

McLeod

Pacific Basketball

FOR the fourth season. Associate:
0il Co., San Franeisco, is sponsorin;
100 broadcasts of West Coast basket
ball gamnes. Fans are urged during
the programs to go to games anc
Harold R. Deal, advertising mana7
ger, says the broadeasts have helpe:
increase attendance. Announcers for
the series include Doug Montell or
KLX, Oakland: Herbert Ierzen
herg on KTAB, San Franeisco
Stanley Chureh on KALE, Portland®
Frank Bull on KMTR, Los Angeles;
Morey Rider on KJR. Seattle; Don
Thompson and Ray Lewis on KQW,
Ran Jose; Ernie Smith on KYA. San!|
Francisco ; Harry Lantry on KGA,
Spokane.

new era in spot broadecasting has.
been the stabiliztion of the relations
between station, agency and adver-
tiser. This has come about only
sinee sound representation has been
established. It is the general be-
lief in the advertising business that
the prineiples of exclusive repre-
sentation. proven to be economically
wise over a long period of time in
the newspaper field. will continne
to make spot broadeasting mareh on
to even greater goals.
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WCC Will Restrict
lieparting Officers

|OMPTIED BY the views ex-
gssed by Chairman Wheeler (D).,
‘4{dontana., and other members of
! Senute Interstate Commervce
nmittee, criticising procedure ul-
which former officials and at-
ineys of the Radio Commission
1 FCC staff are permitted to en-
| e in legal practice before it, the
C at a special meeting Jan. 26
imimously adopted a resolution
ich would prohibit any attorney
| other FCC employe or officer
|im engaging in such practice,
er certain conditions, for two
Ela after leaving its employ.
The resolution, offered by Com-
‘ssioner George Henry Payne,
seified that it should preclude
‘mer officials from engaging in
1ctice before it for two years “in
¥ matter or controversy” pend-
1z before the FCC during the
riod of their employment. In
per words, a lawyer would not be
1 2vented from practicing before
1> FCC immediately after leaving
nt agency if he handled cases
1er than those pending while he
s on the FCC staft.

Bilbo Charges

IE RESOLUTION will become
ective 60 days after promulga-
1. Actual promulgation will not
ke place until the FCO revised
{ les and regulations are published.
iese are now being drafted and
obably will be ready in about two
ynths,

Simultaneously the FCC, upon
stion of Commissioner Anning S.
rall, ordered an immmediate inves-
gation into charges made by Sen-
£ or Bilbo (D.), of Mississippi, that
:aminer George H. Hill had en-
ged improperly in political activ-
.es in Mississippi last fall. Sena-
r Bilbo had testified before the
:nate Commniittee that he knew of
11e instance in whieh Mr. Hill had
f'ven $350 for a vote in favor of
x-Senator Stephens, Bilbo's op-
ynent.

Change in Rules

HE RESOLUTION affecting prac-
ce before the FCC, follows in full
xt:
Resolved that when the rules and
gulations governing practice and pro-
| dure before this Commission are
| lopted there be included the follow-
g paragraphs setting forth the effect
previous connection with this Com-
1ssion:
(a) No former officer or employee of
he Federal Communications Commis-
#on shall act as attorney or agent, or
s the employee of an attorney or
ljzent, or shall appear as an officer or
‘nployee of an individual, partnership.
I corporation. in any matter or con-
F."o\'ersy.pending before the Federal
| ommunications Commission during
| 1e period of his employment therein
| ithin 2 years after the termination of
[wh employment; provided, however.
1at the foregoing shall not be con-
rued to prevent appearances as wit-
£38CS.
¢ (b) This rule shall not apply to per-
J)ns wl'lo have severed their connec-
ons with the Federal Communications
wxitommlsslon prior to 60 days after its
{ |

Ifective date.

{‘u\' AMERICAN newspaperman,
! (,ester Ziftrin, of the United Press,
1% acting as news broadcaster over
1:AQ. Madrid, Spain, which carries
,000 words of news a day.

W
h
|

FCC Confirmations Opposed

(Continued from page 14

were brought forward by lLlewellyn.
Several members of the committee
objected to his testimony on the
ground that it was purely hearsay.

Llewellyn declared the official dis-
missal papers charged himm with in-
subordination, lack of cooperation,
removal of records from the office
and hindering the investigation of
Yan Nostrand.

Recalled to the stand, Col
Brown was grilled on the Van Nos-
trand case. Ie said Van Nostrand
had been transferred from Atlanta
to New York, with a hig reduction
in salary, after the charge of accept-
ing a fee for the equipment sale had
been investigated. Then he was per-

mitted to vesign. This provoked
questioning and criticism among
committee members, several of

whom held the view that Van Nos
trand should have been criminally

prosecuted.
At the final heaving Jan. 29, the
cominittee heard Commissioner

Sykes and Brown and Ben S. Fisher.
The latter as former assistant gen-
eral counsel of the old Radio Com-
mission and of the FCC. made the
investigation in the Van Nostrand-
Llewellyn case.

Asked by Senator Wheeler about
policy as to the siale of stations to
newspapers, Col. Brown said that
the newspapers made applications in
the prescribed way. Any publisher
who has been suceesstful with a
newspaper, he declared, has a high
regard for public interest. He said

he saw no reason why newspapers
should not be permitted to go into
broudeasting, it the publishers are
Col. Brown also declared.

qualified.

responding to Senator Wheeler's
questioning. that he saw no objec-
tion to one organizatiou controlling
s munber of stations, but that he did
object to any orgauization’s control
of more than one slation in a com-
munity.

Mr. Fisher said that Van Nos-
trand had four charges proved
against him—the $300 ‘“commission™
in the cquipment case; a Miami,
Fla. hotel bill paid by a station: re-
ceiving a radio set for a present, and
use of the Cowmmission test car for
his own purposes, while four other
charges, including the WJTL case,
were not proved.

Mr. Fisher denied the allegation of
Llewellyn that he had told the latter
that he wanted to “drop” the WJITIL
case because it involved a lawyer
triend of Judge Sykes. He suaid
Judge Sykes had no knowledge of
the Van Nostrand case because he
was at the Madrid radiotelegraph
conference during the cntire time.
This denial elicited an attack trom
committee members upon the Ilewel-
Iyn testimony.

As the fiual witness, Judge Sykes
also denied the Llewellyn charges re-
garding W.JITI. As to the charge
that his son Charles had received an
%800 fee for a station action, he de-
clared his son had not participated
in the case but that it had been han-
dled by another person in his Jack-
son, Miss. law firmm. Asked by Seua-
tor Couzens if his son had not heen
mentioned before in previous confir-
mation proceedings, Chairman Sykes
said that it had been his former son-
in-law, from whom his danghter was
divorced, who had once operated a
radio news service and magazine.

) 17

The Forgo’tte-n
Market

q In these United States, there are some 38,000,000
men, women and children, who cither were born abroad
or are of forecign-born parentage.

Q These buyers of all kinds of products represent nearly
a third of the total population of the United States.

qQ Even if they have become more or less Americanized,
they still retain their love for their native music.

4 Don’t forget them.
modern way—by Radio.

Tell them your sales story the

q Radio is efficient, effective and economical.

g Ask us to tell you how our Domestic-Foreign Depart-

ment can help you.

q Our service is flexible and complete.

We have convincing facts.

We make our

own records in our own recording studio. We can supply
first grade talent, in any language, supplemented by a
library of some 7,000 of the finest orchestral, band, voice

and dramatized recordings.

Broadcasting Abroad, Inc.

29 West 57th Street
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| When a
- BAKERY
‘ BUYS TIME

| RHODE ISLAND
|

—the choice is

WPRO

I The Bamby Amateur Ra-
dio Show, sponsored by
the New England Bakery,
Southern New England’s
finest and largest home-
owned bakery, packs the
Metropolitan Theatre with
4000 Bamby rooters every
Saturday night . . . and
thousands more are regret-
fully turned away.

This means . . .
that the
BAMBY bakers
use WP RO and
SELL MORE BREAD |

It also means . .. |
that W PR O has at
last brought real
RADIO SHOWMANSHIP
to Rhode Island
®

1,225,578
Consumers who
spend nearly
$300,000,000
annually live
within WPRO's
complete coverage of this
second largest New Eng-

land market.

Write for our new illus-
trated booklet which will
tell the whole story.

'WPRO 630«

CHERRY & WEBB
BROADCASTING COMPANY
Providence, R. I.
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Western Electric 1 Kw.
106 B Transmitter
FOR SALE

A well known Radio Station, which
recently has been granted a permit
to operate at a high power, will sell
its present Western Electric 1 kw.
106 B transmitter which cost in
excess of $20,000.

The transmitter is in perfect oper-
ating condition and complete with
Western Electrical Crystal control,
all tubes including spare Western
Electric 228A power tube and dup-
licate set of motor generators and
pumps.

Designed to operate from DC sup-
ply, but can be modified for AC
operation and can be operated on
any poswer from 100 watts to 1 kw.

‘The transmitter is on the air every
day and can be inspected and
checked under actual operating con-
ditions,

Correspondence is invited from
anyone interested in securing this
equipment at a bargain price.

Box 264 ¢, Broadcasting

Radio as Medium for Retailers

(Continued from page 9)

or set of clubs will he mentioned ; or
if a fashion show, a comparison be-
tween the prices of the originals and
copies might be emphasized : or if a
cake recipe is given, any mention of

associated items wounld be appro-
priate.
On dates of interest, such as

IIallowe’en, Thanksgiving, Mother's
Day. Children’s Day, Father's Day,
Better Homes Week., Easter, cote., if
part of the broadeast theme. sug-
gest certain tie-nps in merchandise
offerings.  Or local civie, social or
sports events, snell as opening of
the opera, country club. antomobile
show, loeal cooking school, garden
club activitics, parents’ and teach-
ers’ regional meetings, art exhibits,
sports tonrnaments, foothall games,
festivities of women’s eclubs or so-
cial clubs, and so on. all provide
radio copy and suggest merchandise
tie-ups.

Of course any store feature of
promotional importanee, such as
Night Life, Toy, Beach or College
Shop openings. announcements of
new shop openings, newly decorated
model rooms. contests of all kinds,
special services of all kinds, fea-
ture attractions or promotional
stunts—furnish copy ideas as well
as appropriate merchandise items,
Thus in a general way the prepara-
tion of the continuity and the selec-
tiern of merchandise items sve in-
fluenced largely by eommunity and
store aetivities,

Aecording to the experiences of
many stores, limited gnantity puar-
chases and other specially priced
items — frequently called “radio

To Subscribers
Without Extra Cost

dvettising

1935 YEAR BOOK

Radio’s First
Inclusive Encyclopedia

240 Pages of

Directories and Facts

To Be Published

F ebruary 15th

Single Copies
i Two Dollars
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specials,” have proved resultful.
These are advertised over the radio
only, and at inviting prices. If a
store rans a radio program daily,
two or three radio specials a weoek
are considered sufficient. These
may be repeated once or twice, de-
pending on the number chosen for
the week. They should have uni-
versal appeal, be fashion-right, and
usnally priced between $1 and $5.
The merchandise should be dis-
played in the department where
sold, with a speeial price ticket
labeled “as advertised over the ra-
dio” or similar phrase.

A Good Voice

MANY effectively developed retail
programs have been ruined because
of the unpleasant voice personality
of the anmonncer. I have been with
radio executives when gauditions
were being held on new radio pro-
grams.  On paper the programs
were very impressive. The sense of
hearing. however, rebelled against
themn simply because the announcer
in cach case could not resist play-
aeting.

Prospective  store  anunouncers
should De subjected to this test:
Ilold auditions until yon hear a
voice that is acceptable as the vocal
representative of your store.

As a matter of expedieney, a great
many stores select a person from
the advertising department — or
from the personal shopping burean.
If neither selection has the neces-
sary qualifications, engage a “frec
lancer.” The personal shopper is
perhaps the hest internal selection
if she passes the audition test. She
is sufficiently acquainted with store
operation—policies, services. ner-
chandise and staff. She has already
been publicized as associated in a
personal way with the store.

Let there he a distinction between
what is ordinarily ealled good news-
paper copy and radio copy. Both,
of course, must sell goods. but the
latter, a dialogue, must not have the
characteristic elements of meticul-
ously prepared newspaper copy: it
must be less restrained. more spon-
taneous, improvised at times. Let
the Dbroadecaster speak, if possible,
from notes rather than from wholly
prepared copy.

Selection of Station

THE SELECTION of a radio sta-
tion is recognized as a problem of
vital importance. Coverage, radio’s
equivalent to circulationh, is impor-
tant only insofar as it reaches the
greatest number of potentially ac-
tive customers. Frequently a pow-
erful station is considered the most
popnlar. It commands a far greater
percentage of the total listeners who
reside in the trade area. If this
station has high rates and a cov-
erage  extending far Dbeyond the
trade area of the store, its use Dbe-
comes snbjeet to a comparison with
the second station.

In addition to power, an evalua-
tion of other factors should be con-
sidered.  First, the station’s per-
sonality as reflected in the manner
of its program presentation. See-

ond, the type of clients and produs
it advertises. Third, its services
advertisers, helping to build effe
tive programs.

After evaluating all of these fa
tors in selecting a station, the r
tailer should then make a survey «f
its customers to measnre the pop |
larity of the station it plans to v
—perhaps applying the test, “mas
minn nuinber of listeners within tl
trade area during or near ]
planned broadeast period per sals
message dollar,” This survey can i
made either by engaging house-t: |
honse investigators or through
circnlarization of the customers. ¢
perhaps better still is to telephor
several hundred typical enstomen
to discover whether they-ave liste)
ing to the radio at that moment.

What Hours?

ACCORDING to member stoves, o
overwhelming proportion favor th
nse of moruning hours: the majorit
of course hefore 10 o'clock.

In selecting the hour, consider:
tion mmst be given to the possibl
benefit  aceruing  from  listenel
continuity established by the pr
ceding program.

Sometime ago a leading retai
store engaged college students t
make a house-to-house survey, iu
terviewing several thousand woner
living in certain districts represen
tative of the store’s average cus
tomer. The purpose of this surve
waus to learn the attitude of the av
erage customer toward radio adver
tising in general, and the store’
broadeast in particular, and thus t«
determine the best hour and the
most effective appeal,

Some of the following valuablc
faets were discovered: 449 tune ir
at 7:30 to 10 a.m.; 429 get up at |
a.n.: 39% have breakfast at 7:3(
am.; 319 of the husbands leave
for work at 8 a.m.; 49% of the
ehildren leave for school at 8:3(
aam.: H49% do dishes at 8:30. 8:47
and 9 am,; 449 knew who spon
sored the store’s program.

Other important information was
discovered which indicated the nee:
essity of changing the store's period,
at 11 o’clock, to a time previous to
9 o’clock in order to obtain the lest;
coverage.

Evening Broadeasts

EVENING Dbroadcasts, when used,
are usnally institutional in char-
acter. The program must appeal to
the entire family, which requires
entertainment and music. Qur sur-
vey indicates that six to seven,
o'clock was the most frequent time
used for evening broadcasts. Per-
iods later than 7 o’clock were not
available due to the demand for the
air by national advertisers.

Aside from this there are other
objections held Dby the average re-
tailer to evening broadcasts: 1. Us-
ually twice the cost of morning
hours; 2. Retail programs wonld |
suffer by eomparison with the gual-
ity and cost of program, time de-
manded and talent used by national
advertisers; 3. General entertain-
ment demanded Dby mixed-sex-
listeners which makes talent costs
too high.

Radio stations today are faced
with the vital problem of selling af-

The

ALLITL] L
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‘noon time. Apparently the after-
lon hours are the least acceptable
the advertiser. Statistics are be-
i gathered by stations to show
nt the afterncon audience is quite
prexentative. It will take more
hin these statistics. howerver, to oft-
t the known and obvious fact that
»st retail stores experience their
lles volume peak in the afternoou.
A few stores have successfully
jomoted. their own brands over the
dio. Usually they are limited to
ands which may be weakly rep-
sented by manufacturers or not
presented at all.

Promotional Activity
BELIEVE the radio is a supple-
entary medium (for retail adver-
xing). 1 firmly disagree with those
ho say that one medium should not
b msed to sell another. In each
a¥’s newspaper advertising an an-
uncement of the radio program
1ould be inserted. Other impor-
wnt tie-ups between the air and the
1stomer are at the point of sale:
indow display, counter signs, in-
srior displays. One store thor-
1ighly promoted its broadcast from
je beginning—with 44 billboards,
9,000 postcards, posters in every
levator, store entrance and win-
ow. Furthermore, the store pro-
ided the broadcaster with social
tationery.

Many advertising executives who
elieve their promotionai program
an be strengthened by adding ra-
io broadcasting frequently find
1emselves stalemated because of
nyers’ aversion to the development
f 2 new medium.
| A majority of stores, responding
D a questionnaire, believed it ad-
isable to charge radio costs to gen-
ral rather than to the department
dvertised to overcome this aversion.
| .n institutional program obviously
| hould be charged to general public-
v expense. In the case of a mer-
handise program, if it is sincerely
clieved that the radio will do a job
or the store and if willing coopera-
ion is not forthcoming from the
‘uyer, then, as a matter of expedi-
nce and fairness, I suggest that this
ccounting procedure be followed—
t least until the effectiveness or in-
ffectiveness of radio publicity is
roved. Adequate consideration
aust also be given to helping the
uyer provide the right material for
he radio program. Selling plans
or the radio campaign should be
eveloped with the same painstaking
1 are as for the newspaper campaign.
In conclusion let me quote this
rom_ Amos Parrish: “A long way
\as radio come. A long way it will
10, May its selling voice decrease
‘n noise and increase in sincerity in
935!

|1

| Penn Drops Net Series

{ JECISION of Penn Tobacco Co..
| Vilkes-Barre, Pa. (Kentucky Win-
{1ers cigarettes) to abandon for the
1 ime being its radio campaign led to
-ancellation in January of its NBC
'\ contract for “One Man's Family,”
| -arried on 52 stations Wednesday
lights., The company lauded the
r ywrogram highly, in explaining its
lecision, but stated that *“a radio
“)rogram appealing more specifically
10 young men and women whose
dgarette buying habits are not yet
| lefinitely formed would be more
| sroductive for the introduction of a
| hew cigarette.” 1t is understood
hat campaigns in other media are
1lso-to be terminated.

FCC Opposes Class Allocations

(Continued from page 13)

achieved its purpose, and that it
now ix “contrary to natural laws
and results in coucentration of the
use of frequencies in centers of
popnlation and a restriction of fa-
cilities in sparsely popnlated states
even thongh one or more additional
stutions could be operated without
interference from any other station.”

“Because of the size of the zones.”
the reconumendation states, *“this
distribution results in providing
ample Dbroadcasting service in the
snuill zones aml lack of service in
the large zones, An absolute ‘equali-
ty of radio broadcasting service’ is
not possible mnder the existing
guide. In the provision suggested,
service is wmade an important
criterion, making it possible to carry
out the statutory provisions of
public interest, conveunience and
necessity withont artiticial restric-
tions,”

Plan for Hearings

THE DPROPOSED new provision
which would govern preliminary
hearings, would read as follows:

“However, if it appears upon ex-
amination of any such application
that the granting thereof will, in
the opinion of the Comnmission, ad-
versely affect the service of any
existing radio station, the Commis-
sion may, pursuant to such rules and
regnlations as it may preseribe, con-
duct an informal and preliminary
hearing thereon. If as a resnlt of
such informal and preliminary hear-
ing, the Commission is of the
opinion that the application violates
any provision of this act. or the
rules and regulations of the Com-
mission. or that the applicant is not
legally, financially or technically
qualified, or that the applicant i=
not in a position financially, techni-
cally or otherwise to contest the use
of a radio facility with the licensce
of an existing station, and that such
application shonld be refused, the
Commission may enter its final order
refuxing such application, stating
the reasons therefore.”

License Suspension

THE FCC stated. in support of this
proposal. that it has been found in
many cases that parties have not
filed their applications in good faith
or with any hope of favorable ont-
come, but for “purposes of annoy-
ance and expense to the existing sta-
tion and services.” In other cases,
upon hearing, it has developed that
the applicants were so entirely laclk-
ing in necessary qualifications as to
he unworthy of favorable considera-
tion. Under the new procedure pro-
posed of holding preliminary hear-
ings. such applications could be dis-
earded and the existing station
would not be required to go to the
expenses of u needless hearing.

In its recommendation that it he
given aunthority to suspend licenses,
the FCC bronght out that there are
many instances where the revoca-

- tion of a licenxe is too drastic a pun-

ishment, but where some admoni-
tory action should be taken. In most
cases these are instances of viola-
tions of regulations which could he
properly punishable by a short sus-
pension, whereas under the existing
law. it does not have that power. but
can only revoke or deny a renewal
application, if and when filed. The
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NAB, in behalf of the industry, re-
peatedly has opposed such a provi-
sion, on the ground that a suspen-
sion is just as bad as a revocation,
for if a station is suspended for 30
days it is “ruined” anyway.

The final legislative recommenda-
tion simply would allow appeals to
the courts from suspension of li-
censes as well as revocations.

Enlarged Southwest Net
Issues 1935 Rate Card

RATES for its enlarged network of
13 stations, including one alternate,
are being sent out by Southwest
Broadcasting System, operating in
Texas, Oklahoma, Louisiana and
Arkansas. The new 1933 rate card
lists $1,734 as the hourly charge for
its seven basic stations and five sup-
plementaries. The SBS network,
with all 13 stations licensed for full-
timne operation, now offers in its
basic group, KTAT, Fort Worth;
KRLD and WRR, Dallas; KTSA,
San  Antonio; KTRH, IHouston;
KNOW, Austin; WACO, Austin, all
in Texas, and KOM4A, Oklahoma
(‘ity. Stations in the supplementary
group include three more Texas sta-
tions, KGRS, Amarilla; KGKO,
Wichita Falls, and KFDM, Beau-
mont ; and KLRA, Little Rock, Ark,,
and KWKIH, Shreveport, Louisiana.

Eight of the stations also carry
CBS featurex. The SBS network is
connected by permanent Postal Tele-
graph high-fidelity lines and origi-
nates programs at 13 points,

CONGRESS
is in session

Already this interesting assembly
has attracted thousands of people
to Washington . . . Society, too, has
taken on vivid color as guest lists
read like 2 World's “Who’s Who.”
You will enjoy Washington this
winter,

Stop at this distinctive hotel.
Quiet exclusiveness, downtown
location, facing Lafayette Park.

HAY-ADAMS HOUSE

LAFAYETTE PARK AT SIXTEENTH

NATHAM SINRODO,MGR.,

WASHINGTON, D.C.

cownse
YOU WANT THE

DETROIT MARKET

e,

... And CKLW alone
is the only Radio Sta-
tion you need to cover

the entire Detroit area.

CKLW

YOU WANT

Member COLUMBIA Basic Net-
work — 5,000 Watts (1030
ke.) In the center of the dial.
Windsor Offices:

GUARANTY TRUST BLDG.
Phone: 4-115¢

www.americanradiohistorv.com

Follow the example of DE-
TROIT merchants. CKLW car-
ries more local advertising than
any other nctwork station
covering the vast Detroit area.
Detroit Offices:

UNION GUARDIAN BLDG.

Phone: Cadillac 7200
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No afternoon “‘lull’’
WHAT do people do from 1 to 5 in the

afternoon? Indications are that a large

ercentage of those in Richmond, and in
&’RVA's listening area, listen . . . to
WRVA! One partticipating afternoon
program elicited 426 unsolicited |etters
for 10 programs, The audience value and
low cost of this Class “’D’’ period make it
an ideal time for test programs!

T W

The ’Milky way’’ on WRVAI

Dairy Products are food for the masses,
and the three largest local dairies reach
them through WRV Al Southern Dairies
uses local talent in two 15-minute prc-
grams per week; a famous Southern nov-
elist is “‘on’’ for Virginia Dairy two morn-
ings a week; Richmond Dairy just signed
for a half hour show every Saturday nite!

They know their medial

LOCAL stores know local advertising
mediums. Hence: One of the largest
local department stores uses WRVA 15
minutes six nights weekly; the leading lo-
cal furniture store, the two leading local
morticians, a prominent local tire dealer,
alocal bakery, and the local Crazy Chrys-
tal distributor use 15-minute periods each,
per week . . . while the local utility and
a local cigar distributor use a half-hour

weekly!
s X 1 1
S

Spot programs spot $3¢'s!

WRVA's roster of “spot program” ac-
counts includes these impressive names,
using a total of 8 hours weekly: Sloans
Liniment, Alka Seltzer, Warner Brothers,
Nucoa, BC Remedy Co., Quaker Qats,
Dill's Best, The Knox Co., (Cystex), Al-
addin Lamps, Benjamin Moore Paint Co.,
General Mills* Betty and Bob, and Ford
Dealers. WRVA “spots’’ must be good!

Represented by Paul H, Raymer Co.
New Yotk Chicago San Francisco

“DOWN WHERE THE SOUTH BEGINS”

WRVR = <=

ASCAP Licensing
Queried by Court

PENDING decision by Federal
Judge John ¢. Knox, of the Fed-
eral District Court for Southern
New York, on the government mo-
tion that the anti-trust cuse against
the American Society of Composers,
Authors & Publishers be stripped of
non-essential matter, activity with
respect to the copyright suit has
been stalemated. The court heard
arguments on this motion Jan, 11,
at which time Andrew V. Bennett,
special assistant to the Attorney
General, and Nathan Burkan, gen-
cral connsel of ASCAP, appeared.

Ot significance during the argu-
ment was an observation made by
Judge Knox, presiding justice ot
the court, expressing doubt as to
the legality of price-tixing func-
tions of ASCAI’. This point is the
crux ot the Department of Justice
suit, which contends that the anti-
trust law violation grows out of the
fact that ASCAP combines the pub-
lic performance rights of its com-
poser-members and tixes and main-
tains the royalties, which, it al-
leges, is price-tixing,

While Mr. Burkam was present-
ing his arguments, Judge Knox in-
terposed this observation :

“I believe that the song writer
as  an individual, is practically
helpless unless he can organize. 1
haven't the slightest doubt that he
has a right to organize to protect
his right, but there is a question in
my mind whether youn can agree on
a price to be charged for license
privileges,”

Actual trial of the case has not
yet been set by the court, and prob-

Princess Pat Campaign
To Cover Whole World

RADIO stations in Canada, Hawaii,
the Phillipnes, Australia, New Zea-
land, South Africa. Shanghai—in
fact, in every part of the globe where
there are English-speaking  people
and where the broudcasting stations
will accept commercial programs in
English—will be used in a world-
wide broadcast campaign for I’rine-
ess Pat cosmetics,

The programs will be transerip-
tions of the Princess Put Dramus
now broadeast Mondays over an
NBC network. They are being
recorded in the Chicago studios of
the Columbia Phonograph (‘o., using
the samne casts that were heard over
the chain. Thirteen discs have al-
ready been completed and are being
placed on stations in parts of the
United States where sales need bols-
tering up and whieh are not covered
by the chain broadeasts. To avoid
any possible repetition of the same
program to the same listeners, the
recorded programs are of shows
heard on the network about two
years ago, when the [’rincess Pat
Dramas tirst went on the air. The
programs are produced under the
supervision of IFrank Stecl. radio
director of MeJunkin & o., Chi-
cago, agencey for P'rincess Pat, Itd.

ably will await decision on the mo-
tion to eliminate from the ASCAP
answer matter which the govern-
ment contends is irrelevant, and an-
other motion by ASCAP, epposed by
the government, that a2 comnission
be appointed by the court to take
testinony here and abroad.

WAY TO REACH

MARKET

IS TO USE

W SP

low cost,

New York

Jos. H. McGillvyra,
485 Madison Ave.

NATIONAL RADIO ADVERTIS.
ERS KNOW FROM EXPERIENCE
THAT THE ONLY EFFECTIVE
NORTH-
WESTERN OHIO’S FERTILE

Northwestern Ohio’s ONLY Radio Station

SN Toledo, Ohio NN

WSPD is on the Columbia Basic Network—
has a potential market of over 1,000,000 peo-
ple—and will produce results at an unusually

WSPD

Toledo, Ohio

Just a partial list of
National accounts us-
ing IWWSPD:

Chesterfield
Ex-Lax

Ford Motor
Gen. Baking
Lady Esther
Pillsbury
Studebaker
Vick Chemical
Phillips Dental
Campbell Soup
General Mills
General Cigar
Bisodol

Pet M\lilk
Wasey Products
Acme Lead
Hudson Motor
Liberty

Gulf Oil
Luden’s
Chevrolet
True Story
Wrigley

Bayer Aspirin
Camel

Brillo
Woodbury Soap
Barbasol

Shell Oil

Chicago

John Kettlewell
230 N. Michigan Ave.

FCC Getting Dat
On Clear Channel

Listeners in Remote Are:!
Are Sent Questionnaires

SUPPLEMENTING the technic'
study of clear channels now getti i
under way to ascertain the servi
rendered by high power stations
remote listeners, the FCC is ca
vassing by questionnaire more the
100,000 residents ot rural and ag ||
cultural districts,

It was learned at the Engineeri |
Departinent of the FCC Jan.
that 106,000 guestionnaires hay
been dispatched to postmasters
small towns and villages and !
farmers, the names being selecte |
from lists turnished by the Depuar
ment of Agriculture. In the li: |
were 72,000 fariners. The questiol
were whether the farmer had a r:
dio receiver; its make, model an
date of purchase, and the four f:
vorite broadcasting stations by ca
letters, together with any cominer
or reactions on broadcasting an
programs.

Automatic Recorders

IFRONM these replies, the FCC hope
to glean information from layme !
disclosing the amount of servi¢
given by clear channel stations, hov
important a factor the obsolete re
ceiver is in clear channel receptior
and the program likes of the rura
resident,

Meanwhile, it was learned tha
work is going forward on the mai’
technical analysis, upon which tlr
FCC will determine future policie
in connection with allocations, Aul
tomatic recorders have been ordere(!
for nine separate locations through.
out the country, to record the signa
strength of clear channel stations
The work is under the direction o
Andrew D, Ring, assistant chief en
gineer of the FCC, with clear chan
nel stations pro-rating the costs. I
addition, FCC and Bureau of Stand’
ards engineers are making inde
pendent studies to supplement th¢'
observations of the stations.

The study is being made pursuani
to the action of the FCC last Octo-
ber authorizing a technical analysis
ot the broadcast band prior to dec
laration of future policy with re’!
spect to clear chaunels, 40 of whicll;
were set aside in 1928 for exclusive
use of high power stations during’
evening hours, but nine of which
have been “broken down’ since then’
through duplicated night-time oper-;
ation. It is lhoped that the study
will be completed by April,

Newspaper Buys Interest

SALE of an interest in WDAY, Inc.,
operators of WDAY, Fargo, N. D..
to the publishers of the Fargo
Forum, was announced Feb., 19.
The reorganized company will have
E. C. Reineke, founder of the sta-
tion, as president, with Forum
officials holding all other offices.
Mr. Reineke will continue as general
manager, with Charles G. Burke as
commercial manager.

TO FILL IN spare moments at the
New York studios of WOR, Newark,
Wilfred Iewis, page boy, writes a
weekly radio column for the New
York News, a Harlem publicationy
which has a wide circulation in that
area.
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months  of  dis-
analyses,

HRYSTALLIZING
ssion  and  technical
J LW, New York, operated by the

ciety of St. aul the Apostle, has
h)lllittecl to the FC'C a proposal in-
lving a junior reallocation with
e object of procuring for itselt a
Tl-time assignment on an existing
sar channel to replace its present
ne-sharing allotment equivalent to
o days 2 week on the air.
Submitted on Jan. 15 in the form
a petition. the proposal wonld at-
¢t the assignments of nine sta-
»ns in different parts ol the coun-
v, and five elear chamnels, two ot
hich would be duplicated if the
an is approved. The petition has
sen routed by the Broadeast Divi-
on to its law and engineering de-
artments for technical study prior
» formal consideration.

Legislative RBattle

HE PETITION is signed Dby
ather John B. Harney, Superior of
se Paulist Fathers, who led the
impaign during the last session of
ongress for class allocations of
roadeasting  facilities—a lobby
‘hich resulted in the Congressional
ction calling upon the FCC to in-
! iestigate such proposals. The FFCC's
{eport to Congress, which is ab-
! iracted elsewhere in this issue.
! ras based on six weeks of hearings
ito this very question.
! It is more or less an open secret
hat WLWIL, supported by certain
1 ducational groups combating  the
imerican radio system, planned
igorous legislative :attack unless
VLWL was accorded tull time on 2
lesirable wave with high power.
Chis campaign was to include at-
acks upon the networks and. it is
inderstood, broadsides against
| nemberx of the FCC with the aim
£ bloeking their coufirmations hy
he Senate.

Proposed Changes

COLLOWING is the Ilarney pro-
jsal for station and trequency
Lishifts, as Driefed from the lengthy
retition :
WLWL, New York, wonld shift
‘rom present limited time assignment
bn 1100 ke. clear channel to 810 ke.
ilear chaunel. operating with present
power of 5,000 watts, with full time.
WWL, New Orleans, (operated by
Loyola University) would shift from
present full-time clear channel assign-
;liment on 850 ke, with 10,000 watts to
810 ke. clear channel, operating full-
time simultaneously with WLWL, and
'f ivith power increase authorized up to
50,000 watts. It would break-down
! this clear chaunel, since more than one
| station wonld operatc on it at night.
" "WCCO, Minneapolis, operated by
{ CBS, would shift from 810 ke. to 800
''ke. clear channel, using present power
i of 50,000 watts. This shift is deemed
! necessary to meet technical require-

| ments regarding interference between .

“I'stations on neighboring channels.

| WFAA, operated by Dallas News
and WBAP, operated by Fort Worth
{:Star-Telegram, which now share time
l-with 50,000 watts on the 800 ke. clear
irschannel, would move to 850 ke. clear
"channel vacated by WWL. X
1! WNYC. New York, operated by City
iof New York as daylight station on
;li810 ke., would be shifted to 1130 ke,

clear channel assigned to KSL, Salt
f Lake City, Mormon station owned
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{'lear Channel and Full Time

lire Asked by Paulist Fathers

Nine Stations and Five Clear Channels Are Affected
By Proposed Change to Accommodate WLWL

equally by Salt Lake Tribune and

hurch of the Latter Day Sants.
WOV, New York, operated by the In-
ternational Broadcasting Corp. would
remain on its assignment on this chan-
nel, but would share timc day and
night with WNYC. each using 1,000
watts. This would break down the
1130 ke. wave as a_clear channel.

WPG, Atlantic City. owned by that
municipality but leased to ('BS.
would be given full time operation on
the 1100 ke. clear channel, on which
the Paulist station now unsing limited
time. These two stations have battled
incessantly in past years over time di-
vision, with WLWL trying to get half-
time operation.

Directional Signals

TIIE PETITION also sets out that
in cases where duplicated opera-
tion on clear channels would be in-
volved, engineering provisions
should be made for restriction of
signals with the objective of hold-
ing interference at a wminimumm, It
implies that ‘directional antemmas
should be employed.

The suggestion is made that the
FCC base its aetion under Section
312-B of the Communications Act,
which was written to authorize the
Broadeast Division to order ftre-
quency shifts upen its own volition,
In other words, the petition pro-
poses, first, that the FCC order the
shifts in assigmnents, atter which
stations involved, under the law,
would be notified in writing of’ the
realignment planned, and wonld
have a reasonable time in which to
protest. A hearing date wonld be
specified, should any of the parties
involved desire to protest.

Hearing Expected

IT IS a foregone conclision, accord-
ing to interested observers, that i
hearing will he held, shonld the 1FCC
elect to follow this snggested course,
The section has never before been
nsed either by the FCC or the old
Radio Commission. lustead of the
bhurden of proof heing upon WLWI,
as the applicant, the stations which
would be shifted would have that
legal obligation, under such a pro-
ceeding.

A secound course snggested in the
petition, is that the FCC briug the
proposal before it for eonsideration
by setting for hearing all of the re-
newal applications of the stations
involved.

A number of the stations in-
volved, previously contacted, have
signified their intentions of con-
senting to the plan. These include
WLWIL, WCCO, KSL, and WPG. Seo
far as is known, WFAA is opposed
to the plan, but the views of the
other stations have not yet been
registered with the KFCC.

Two New Locals

NEW LOCAL STATIONS in Ash-
land, Ky.. and Decatur, Ala., were
authorized by the FCC Jan. 29.
Ashland Broadeasting Co. was au-
thorized to establish a full time sta-
tion on 1310 ke. with 100 watts,
while James R. Doss, Jr. was
granted the Decatur station on
1370 ke, with 100 watts daytime.

WCAU Files Complaint
Over Wire Restrictions
AgainstIndependentLine

WITH THE CLAIM that the tariff
of the Bell Telephone Co. of L'enn-
sylvanin worked a hardship on the
handling of local, national and inter-
national broadeasts in its prohibi-
tions against two-way transmission
and against the use ot tacilities of
the Keystone Telephone Co., an inde-
pendent  oragnization, the WCAU
Broadeasting  Co. ot Philadelphia
operating WCAU, on Jan. 22 filed a
complaint with the FCC declaring
this provision to be ‘‘unreasonable
and nulawtul,”

The WCAU, which was signed by
Leon levy, president, asserted that
the Bell tariff prohibitions prevented
broadeasting  from  remote  points
that may be equipped with cirenits
of Keystone and that this caused a
necdless expense to construct special
Bell circuits, while otten the urgency
ot the Droadeast lett insuflicient
time for the installation ot Bell
wires. It pointed out that the Key-
stone facilities were often available
in such cases and that, as a result
of this prohibition, the station had
turned over national and inter-
national broadeasts to other broad-
casting coneerns in the vicinity.

The one-way transmission pro-
vigion was also criticized by WCAU
which elaimed that it made impos-
sible for remote control points to
stand by and pick up cues or inform-
ation from the studios and that such
a situation requires two-way trans-
mission. The Keystone system per-
mitted two-way transmission, it
added.

The New 1935
McKittrick Directory
of
Adpvertisers

Show your prospects that they can
get more listeners per dollar on your
station, and you have gone a long way

toward making morc sales.

A Soby audience survey will pro-
vide FACTS about thc radio audience
—FACTS that have a definite sales

value!

Write for complcte information and

grices.

BENJAMIN SOBY
AND ASSOCIATES

1023 Wallace Avenue
Wilkinsburg, Pittsburgh, Pa.

1220 Kes.

ALICE ABBOTT

Offers You

Fenmunine

Alice Abbott, at work in her studio-kitchen

WCAE

PITTSBURGH, PENNA.

BASIC RED NETWORK

Pittsburgh

Monday through Friday 9:15
to 10:00 A.M., Alice Abbott—
the  “Friendly Voice” of
WOAB—Drings to Pittsburgh's
llomemakers the latest inno-
vationsg in home management.
Yonr sales message delivered
on this feature is assured of a
sympathetic and appreciative

audicence.

Write for complete details.

1000 Watts
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No afternoon “lull’!

WHAT do people do from 1 to 5 in the

SOME two score stations are in-
cluded in a spot campaign by Reo
Motor Car Co.. Lansing, Mich,, in
amouncing its new odels,

ALTOONA, PA.
1310 kilocycles
100 watts

The ldeal Outlet
for
Central Penna. Coverage

Write Roy Thompson
""Voice of the Alleghenies’’

Anning Smith Prall

(Continued from page 27)

York City Board of Education.
Three  times thereafter he was
clected  its  president. He was
appointed a commissioner of taxes
and assessments for New York on
Jan. 1, 1922, and he served on that
board with (ieorge Henry Payne,
now a Republican member of the
FCC and vice chairman of the
Telegraph  Division. ANl during
this service. Mr., Prall was ac-
gquainted with Mr. Roosevelt, who
afterward became Governor,

It was in November, 1923, that
Mr. I'rall first was elected to Con-
gress,  The next term he was re-
clected. Then re-election became
almost a habit, for he served con-
tinuously until the 1935 Congress
convened, having declined to run at
the last election because he had al-
veady been appointed by the Presi-
dent to the old Radio Commission—
i post he could not accept imme-
diately Dbecause of the pressure of
important Congressional husiness in
which he was a vital cog.

During his distinguished career in
the House, Rep. Prall was not only
chairman of the Democratic Patron-
age Committee, but also was second
ranking member on the important
Banking and Currency Committee.
The main subeconmmittee was that
charged with legislation having to
do with the Reconstruction Finance
Corporation. Mr, Prall was its
chairman. He handled the Federal
deposit insurance legislation in its
battle through the House, and was
degignated several times by the

S

T[l\)i V\L orc a\‘s POT"

etween 1 and 10

....or between 8 and 12,

morning or afternoon,

IN LOS ANGELES, wheve you can get double
the number of “spots” for the same money

and do a successful job.
all of Southern California on the spot
for you at vates that are 50% to 60%
less... For notable proof of

‘SPO{‘” results write to

Owned and Operated by Warner Bros.Mohon Picture

v e e e s

KFWB puts

Studios, Hollywood , Calif

Free & Sleininger, Inc; Exclusive Representatives
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President and party leaders to take
charge of important administration
measures, among them the Federal
Housing Act, and the Loans to In-
dustry bill, both highly significant
“New Deal” propositions,

For one week in 1932, Mr. Prall
served as Speaker of the House. He
terms it one of the “greatest thrills’”
of his life. “Jack Garner was
Speaker,” he explains, “and it was
his custom to give certain members
the honor of taking the chair for
brief periods. My c¢hance came
two years ago, and Garner presented
me with the gavel T used during
the speakership.”

For the 12 years Mr. Prall served
in the IIouse. he represented one
of the most thickly populated and
wealthy districts in the world.
With a population of nearly 300.-
000, the district included all of
Staten Island, Wall Street, the Bat-
tery. Ellis Island, the expansive
shipping district at the world's most
important port, and also the melting
pot of humanity on the East Side.

Long before he had an inkling
that he might become identified with
the Federal machinery which ad-
ninisters radio. Mr. Prall took a
real interest in radio, but it was
from the program side and in its
humanitarian phases. Always in-
terested in children (he has two. of
his own), he took a faney to chil-
dren’s programs, and while a mem-
ber of Congress frequented one of
the local studios to observe the
children’s hour, This. he explained.
arew out of his intimate contaect
with social education while he was
president of the New York City
Board of Education. There is many
a1 futnre Galli-Curei or Barryrmore
hidden among the talents of these
juveniles, he believes, particularlvy
those whose opportunities are di-
minished because of home circum-
stances. Radio. he thinks, offers an
avenue heretofore unavailable for
the discovery and development of
talent.

Mr. Prall was appointed to the
Radio Commission hy President
Roosevelt last Feh. 22 to succeed
William D. L. Starbuck of New
York as first zone commissioner.
With the President's consent. how-
ever, he elected to conclude his
term in Congress, since his commit-
tee was active in RFC matters, In
the meantimne, Congress passed the
Communications Act which abol-
ished the Radio Commission. Be-
cause of a constitutional provision
which makes a member of Congress
ineligible to <erve on an agency
ereated by the session of which he
was a member. Mr. Prall could not
aualify for the FCC until the new
Congress convened Jan. 3.

For the interim appointment.
President Roosevelt named Hamp-
son Gary, Texas Democrat. who
served for six months efficiently and
conselentiously. Then the President
named Mr. Prall Jan. 10 for the
balance of Mr. Gary’s one-year term
and he was promptly confirmed by
the Senate. while the nominations
of other members. now serving
under recess appointments. were
held up until ther could be ques-
tioned by members of the Senate
Interstate Commerce (Committee.
His present term will expire July 1,
but it is a foregone conclusion that
he will be named to succeed himself
for a seven-year term.

The new chairman of the Broad-
cast Division probably will be in-
troduced to the broadeasting indus-
try at the next NAB convention,
scheduled for July 6 to 10 at Colo-
rado Springs. e is expected to lu
called npon for an address.

Fishing and golf are the hobbies
of Mr. Irall and he is proficient at
both. When he golfed regularly a
few yeuars ago, he consistently shot
in the low eighties. Last Aug. 1,
when he was motoring to Canada
with his close friend,

piscatorial pursuits, their car was
wrecked. Nr Prall suffered a frac-
tured right leg, a slight concussion,
and many cuts and bruises. . He was
confined to his home for nearly five
months, but nmow gets about nicely
on crutches. one of which he hopes
to discard very soon.

AMr, Prall is a member of the
Columbia Country Club of Wish-
ington, Fox Hillx Club of Staten
Island. a governor of the Down-
Town Athletic ('lub of New York,
and a member of the New Rochelle
Yacht Club. He isx a Mason, and
attends the Dutch Reformed Church,

Time Charges Revised
(Continued from page 8)
of the consistently larger day-time au-
dience on Sunday afternoon, a two-

thirds rate has been inaugurated from
12 Noon to 6 P.)M. on Sundays,

The new rate card becomes effective
Feb. 23. 1935. Contracts may be signed
before then at new or old rates. All
advertisers with contracts at old rates
on Feb, 23, 1935 will be protected at
old rates until Feb. 23, 1936, for per-
iods under contract at the prior date
on which broadcasting is continuous,
provided we are notified 60 days Lefore
the contract expiration date. But any
station added to contracts written at
old rates will likewise be figured at old
rates.

Discount Rates

INFORMING affiliated stations of
the new rate schedule, Herbert V.
Akerberg, acting director of station
relations in the absence of Vice
President Sam Pickard, pointed to
the advantages that shonld acecrue
to affiliated stations, The re-pro-
portioning of individual station
rates, he asserted, reduces the cost
of many supplementary stations.
but does not reduce the rates of
Station compensation as set forth in
station contracts.

The station-hour discount, he de-
clared, ‘“‘enables the adrvertiser to
increase his discount rate even by
adding minimum-priced stations to
his network. It gives equal weight
to all stations. regardless of price,
and equal weight to day-time and
to night-time periods.”

Finally, he declared, the addi-
tional 109% discount for 52 weeks
of consecutive broadcasting, offers
a premium for consistent advertis-
ing. ‘“All of this has been designed
with the interests of our stations in
mind, in order to promote the sale
of the largest number of stations
for 52 weeks of consecutive broad-
casting.”

MAJ. J. T. CLEMENT, Washington
represenatives of RCA Mfg. Co..
who holds one decoration from the
French government, was included
in France's Jan. 1 lists for promo-
tion to Commander of the Order of
the Black Star.

February 1, 1935 - BROADCASTING

|

1

Senator |
Wagner, ot New York. to engage in |


www.americanradiohistory.com

purt Delays Cut
a Power of WLW

eal for a Permanent

rder Set for Feb. 11
TEMPORARY injunction, re-
hining the FCC from making of-
tive its order reducing the night
For of WLW from 500,000 watts
30,000 watts, effective 1Meb. 1, be-
yse of interference allegedly snf-
ed by (CFRB, Toronte, Canada.
‘rating on an adjacent wave, was
nted Jan, 30 by the U. S Conrt
Appeals for the Distriet of Colum-
|. The stay order will be in foree
il Felb. 11 when the court will
1 argument on the petition filed
WLW connsel, Lonis G. (‘faldwell
1 Arthur W. Scharteld, that a per-
(nent stay order be ixsued to be
setive until the Conrt decides the
seal from the action filed on Jan.

The injunction was obtained af-
- the FCC had rejected a sngges-
,ln from the Court made the pre-
Ring day. that the WLW decision
extended for a 15-day period
iile the court considered the plea
+a stay order. Thix the FCC re-
sed to do, upon suggestion of its
neral counsel, Paul D. 1’ Spear-
im, and on Jan. 30 Mr. Scharfeld
formed the court of this action. 1t
‘n granted the temporary stay.
Public Interest
IE APPEAL was from the FCC
kision of Jan. 25, refusing. with-
1 notice or hearing. WLW’s ap-
feation for renewal of itz license to
e 500,000 watts at night after Feb.
but authorizing it to continue us-
| = that power during the day. If
| ¢ decision is reversed. the appeal
| id, then WLW will present at a
| taring argnments which it believes
il demonstrate that public inter-
| t would be served by graunting reg-
ar authority to use 500.000 watts
1id that such action would not bhe
ntrary to the provizions of any
eaty with Canada, or any law or
culation.
t Among other things, the petition
rought out that if the FCC decision
«dueing the night power is sns-
ined. it will render worthless an
| vestment of more than $450.000 in
‘Lpe snper-power plaut: that millions
‘ listeners will bhe deprived of
"LW’s programs, through the cut
1 power: and that WLW will be
t‘prived of a large amount of ad-

~rtising revenmne. in that it will be
jrced either to rednee its rates or
hee the bhnsiness of eertain adver-
sers who are willing to pay pres-
it rates only because of the 500.-
70 watts and will be unwilling to
ay present rates for the “inferior
srvice and decreased coverage af-
rded by operation of the station
‘ith power of 50 kw.”

Farther. it is contended that a
sangerous precedent would be recog-
ized by sneh an aetion, since on
hlely an “ex parte protest of a
weign government, American eciti-
ens and corporations holding 1i-
enses from the FCC can he sub-
eted. either temporarily or per-
wanently, to deprivation of their
lear rights nnder the laws of the
“nited States, to destruction of
heir investments, to loss of good
rill. and to other damage or injury.
vithout possibility of redress and
vithont any forum in which their
nst elaims may he heard and de-
ided.”

Stations in Washington
Raising Fund to Fight
Appeal in KVOS Case

EFFORTS to raikxe a Mmnd of
$25.000 to carry throngh the case of
Associnted Press rs, KVOS, Belling-
ham, Wash, involving broadcasting
of news., have been undertaken by
Washington State  Broadeasters.
The NAB will act as the clearing
house. beeause of the imporvtance of
a final adjudieation to the broad-
caxting industry.

In an opinion Dec. 18, Judge John
. Bowen, of Seattle, upheld the un-
restricted right of radio stations to
broadcast news once it is published
in the newspapers. An appeal to
the Cirenit Conrt of” Appeals in San
Francizco has been filed by the As-

sociated Prexs, with the TUnited
I'ress signifying itk intention of

joining in the aetion.

More than likely, it ix indicated.
former Senator . C. Dill (D.) of
Washington. now practicing law in
Washington., D. (.. will be retained
as ehief conngel for KVOS and in
the interests of the broadeasting in-
dustry.  Senator Dill has been most
active in lhis eontention that news
belongs on the air and that news-
papers have done their utmost to
prevent development of radio news,

Philip G. Loucks, NATB managing
director, deelared Jan. 23 upon his

return from a trip through the
South, that he found sentiment
among Dbroadeasters strongly in

favor of final adjndieation of the
radio-press issie. The case, he as-
serted. probably will go to the
U. S. Supreme Court.

The suit of the AP and three
Washington newspapers against
KVOS alleged that the station had
“pirated” AT news dispatches from
the newspapers. Judge Bowen
held that the fact that stations, in
hroadeasting these news dispatches,
do not do so for profit, and that
radio therefore must be looked upon
as a modern means of news dissemi-
nation which ecannot be hlocked for
the protection of private investment
in newspapers or press associations.

DR. . V., ERNST. lawyer and jour-
nalist. has been appeinted hy the
Swiss Federal Couneil as director
of the Berne Bnrean of the Inter-
national Teleeominunications Union,
suecceeding Dr. J. Raber, deceaxed.
e took office Jan. 1. 1935.

Market With
MONEY!

Among the fifteen largest
markets, Milwaukee rates—

Home Ownership. ........ 3d

Automobile Ownership | 5th
Radio Ownership. .....2nd
Industrial Payrolls .. .. ... 6th

Covered Thoroughly ONLY by

WIMJ

THE MJLWAUKEE
JOURNAL STATION

EDWARD PETRY & CO.
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WEBR ConvertsMansion
Into New Station Home

A LITTLE THEATER with a seat.
ing eapacity of 200 is one of the
novel features of the commodious
three-story lome into which WEBR,
Buffalo. has just moved. Rather
than remain cramped in an unsuit-
able huilding in the high-rent dis-
triet, H. I1. 1Towell, president of the
ITowell Droadcasting Co.,, Inc.,
which operates WIRBR, purchased a
mansion on one of the city’s finest
streetr,  The structure has  been
completely remodelled, and into it
has been introduced acoustical and
technical devices of a revolntionary
type. Though affilinted with ABC,
WEBR does not intend to relingnish
any of its highly local color.

“lu onr new home we have built
four studios for local progriuns”
explained Roy L. Albertson, general
manager of WEBIR, A radio sta-
tion that abandons itx local features
actually is committing suicide. 1t
is all right to present outstanding
network otferings, but experience
has proved to us that we build far
more goodwill and greater listener
interest with a local hill-billy band
than we do with the mnsical flights

of an out-of-town symphouy or-
chestra. In a sensible. constructive
way we give a majority of the

1.500.000 people of this area what
we know they want. Such a policy
pays big dividends. Our business
inereased 47 per cent in 1934."

WGAR, Cleveland, aunounces ac-
quisition of the Carnegie [Tall
Theatre as an auditorium studio.

The New 1935
McKittrick Directory
of

Advertisers

10,000 National Advertisers
Officers, Sales and Advertis-
ing Managers, Advertising

Agencies placing accounts,

Account Execcutives, Ap-
propriations.

Corrected Weekly
Entire service ... . $75.00
Eastern service ... .. 40.00
Western service ... 40.00

Write for particulars

George McKittrick & Co.
108 Fulton St.,, New York

185 No. Wabhash Ave., Chicago

\

AFTER AN ALL-NIGHT RIDE ON

THE GEORGE WASHINGTON

THE SPORTSMAN
The Finest Fleet of Air-Conditioned Trains in the World i

Passengers feel fresh as
a daisy when they get off
Chesapeake and Ohio’s
through trains. Genuine
air-conditioning cleanses

The ticket agent of any railroad can route you on the
Chesapeake and Ohio. Insist upon it

THE F. F. V.

the air, humidifies it, ‘
tempers it to springlike
mildness, and keeps it
gently circulating. There |
is no extra fare. i

1
Cincin®®

Laul's"i"c

New )
Phita ‘#4,4 w Yors

‘a

Bal,
Washin, g,""or.

0,

CHESAPEAKE ana QHIO
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FEDERAL COMMUNICATIONS COMMISSION

Decisions . . .

JANUARY 15

NEW, Attala Brdestg. Corp.,, Clarksdale, Miss.
-—(I‘xl;ianted CP for new station 1210 kc 100 w
unltd.

WREN, Lawrence, Kan.—Granted CI’ install
new equip. increase from 1 to 5 kw D.

WSVA, Staunton, Va.—Granted modif. CI> ex~
tend completion to 4-4-35.

KGIX, Las Vegas, Nev.—Granted modif. CI’
fnstall new equip., increase from 100 w to 100
w N 250 w D, also change spec. hours.

WPAD, Paducah, Ky.—Granted license for
CP change equip., increase from 100 to 250 w 1),

WPAX, Thomasville, Ga~—Granted license for
CP change equip., ch'mg'e hours, and authority
to move transmitter loc ally.

WTRC, Elkhart, Ind.—Granted license for CP
change equip., 1270 k-~ 50 w N 100 w D.

WWAE, Hammond Ind.—Granted license for
CP install new equip.

FXJ, Grand Junction, Col.—Granted license
for CI* change equip. increase from 100 to 250
w D, 1200 ke, 100 w N unltd.

KJIBS, San Francisco—Granted license for CI’
to install new equip., 1070 kc 500 w spec.

WPHR, Peterbburg Va.—Granted modif. CP
extending completion to 2-15-35.

WLW, Cincinnati—Granted renewal license
700 ke 50 kw unltd.

WHDF, Calumet, Mich.—Granted modif.

license to increase spec. hours.

KFJIM, Grand Forks, N. D—Granted extension
exp. auth. 250 w D.

WGCM, Gulfport, Miss.—Granted modif.
license to move studio to Mississippi City,
granted consent to voluntary assignment license
to WCGAI, Inc.

WSXCE, Pittsburgh—Granted
license.

KFYR. Bismarck, N. D.—Granted
license to increase from 2% to 5 kw D.

SET FOR HEARING—WNBX, Springfield, Vt.,
CP increase hours to unltd. 1 Kkw N and change
antenna; NEW, Paul Sullivan Andrews, Lewis.
ton, Me., CP new station 560 ke 250 w D; WCAL,
Pittsburglh, CI’ change equip., increase from 1 to
5 kw D; NEW, Evangeline Brdcstg Co., Laray-
ette. Lu., CP new station 1310 ke 100 w_unltd.;
NEW, Eugene DeRogory, d/b as Paris Brdcestg.
Co. I’-nl.x. Tex., CI” new station 1500 ke 100 w D
\‘E\\ Nashville Brdestg., Corp., Nashville, Tenn.,
[ ns-w station 1370 ke 100 \\ unltd.: KADA,
Ada, OKkla,, €T install new equip., increase from
100 W D> to 100 w N 250 w D and from spec. to
unltd.; NEW, KWIL Brdestg. Co.,, D. A. Gibbhs,
Jr., & E. . Snemorry, Williston, N. ID,, CP new
station 1500 k¢ 100 w spec.: NEW, Natl. Battery
Brdestg. Co., Minneapolis, CP new station 1370 ke
100 w unltd.; WLRC, Muncie, Ind., CP change
equip., increase from 50 w N 250 w D to 100 w N
250 w D and from simul. D, S-IVTRC N to unltd.;
NEW, The Journal Co, Milwaukee, Wis,, CP new
station 1010 ke 1 kw unltd.; KLS, Oaklanq,
Calif., CI* new equip.,, change from 250 w D to
250 w X 500 w D and from D to unltd.; WNEW,
N. Carlstadt, N. J., modif. license to increase
from 2% to 5 kw D; WAARB, Boston, modif.
license to increase from 500 w to 1 kw D;
NEW, L& Texas Brdestg. Co.,, Dallas, Tex., CP
new station 1500 ke 100 w simul. D with KGKB
and spec. N; KGKB, Tyler, Tex.,, modif. license
to change hours from spec. to unltd. D, spee.
N: WDRC, Hartford, Conn.,, modif license to
increase from 21 to 5 kw D; WNAC, Boston,
CP move station locally, install new equip.,
change from 1230 to 830 k¢, increase from 1 kw
N 212 kw D to 5 kw unltd,, assume facilities of
WHDH, transfer present facilities of WNAC to
WHDH: NEW, J. C. & E. W. Lee, Riverside
Brdestg. Co., Rn’vrsnde Cal,, CP amended to re-
quest location and request %50 w instead of 100
w, 820 ke D; NEW, Richard Field Lewis, Del
Monte, Cal.,, CI’ amended to request transmitter
site and unltd,, 1210 ke 100 w; WLW Cincinnati,
modif. license to increase from 50 to 500 kw.

ACTION ON EXAMINER'S REPORT—NEW,
T. H. Barton, El Dorado, Ark.—Granted per-
mission erect new station 1370 ke 100 w unltd,,
sustaining Examiner Hyde.

MISCELLANEOUS—KBOD, Denver, denied
petition to reconsider aetion of 9-9-34 setting
for hearing applic. to increase from 500 w to
1 kw D. denied petition to reconsider action of
12-11-34 setting for hearing applic. of KPOF,
Denver. which also asks increase from 500 w to
1 kw D, denied request to cancel said hearings
and grant both applic.; KDYL, Salt Lake City,
granted permission intervene applic. 17 tah
Brdestg, Co.; NEW, William ;. Demuth, Uhrichs-
ville, O, P new station 1420 ke 100 w D, here-
tofore set for hearing, denied for default:
WNAC, Boston, modif. license from 1230 to 830
ke 1 kw unltd, heretofore set for hearing, dis-
missed because of new applic.; KLS, Oakland,

Cal.. modif. license to 1440 ke 250 w, ‘heretofore
set for hearing, dismissed at applicant’s request;
WGAR, Cleveland, modif, of license 560 ke I kw
unltd., heretofore set for hearing, dismissed at

renewal exp.

modif.
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applicant’s request; WTCN, Minneapolis, modif.
license 680 kc 500 w I kw LS unltd., heretofore
set for hearing, dismissed at applicant’s request;
KGFI1, Corpus Christi, Tex., exp. auth. 1500 kc
250 w unltd.,, heretofore set for hearing, dis-
missed at apphcants request; WSOC, Charlotte,
N. C., exp. auth. 880 kc¢ 250 w unltd., heretofore
set for hearing, dismissed at appllcants request;
NEW, Hoosier Brdestg. Inc.,, Indianapolis, cp
1360 ke I kw unltd., heretofore set for hearing,
dismissed at request of applieant.

SPECIAL AUTHORIZATIONS — KQW, San
Jose, Calif., granted extension tcmp. auth.
operate without monitor; KGCX, Wolf I’oint,
Mont.,, granted temp. aunth. additional hours;
KSD, St. Louis, granted modif. temp. auth. ex-
tend time to obtain survey data to 2-22-35.

RATIFICATIONS:

WKEU, Griffin, Ga.—Temp.
operation pending hearing on protest filed by
WRGA. (Action taken Dec. 29.)

WORK, York, Pa.—Modif. exp. auth. for sur-
vey to permit regular operation on 1320 kc.
(Action taken Jan. 4.

WHJIRB, Greensburg, Pa.—Granted temp, auth.
operate spec. hours for special events. (Action
taken Jan. 4.) -

WROK., Rockford, Tll.—Granted temp. auth.
operate without monitor pending repair. (Ac-
tion taken Jan. 5.)

WPTF, Raleigh, NX.

auth. continue

C.—Granted extension
temp. auth. use present transmitter as auxiliary
to 1-19-35. (Action taken Jan. 5.)

WIEK-WIEIL, New York—Authorized to oper-
ate pickup stations for special events. (Action
taken Jan.

WHIO, Dayton O.—Granted temp. auth. use
testing transmitter. (Action taken Jan 9.)

WEXAI, Bakersfield, Calif.—Authorized to con-
durt tests for 30 days. (Action taken Jan. 9.)

WJIBO, Baton Rouge, La.—Test period ex-
tended 30 days. (Action taken Jan. 9.)

WHIO, Dayton, O.—Granted modif. CP change
equip., extend commeneement date 30 days, com-
pletion to 90 days after 3-6-35. (Action taken

Jan. 11.)
JANUARY 29

NEW. Ashland Brdestg. Co., Ashland. Ky.—
Granted OP new q(.nhun 1310 ke 100 w unltd.

WHBD, Mt. Oralh. O.—Granted CI> change
ecanin. move transmitter to Portsmouth, O.

WWI, Detroit—Granted P install new equip.,
mave transmitter locally, increase from 1 to 5
kw. 1 kw N, unltd.

NEW. James R. Doss, Jr., Decatur, Ala —
iranted P new station 1370 ke 100 w D,

KGVO. Mirsoula, Mont—Granted CP install
new eanip. move transmitter locally. change
{Il‘\n] 1200 to 1260 ke, increase from 100 w to

W

WHER., Kansas City—Granted modif. licensc to
increase from 500 wto 1 kw D,

WDAF, Kansas Citv—Granted modif. P
change equip., extend combletion. granted
license for CP 610 ke 1 kw N 215 kw D unltd.

WIRW, Topeka, Kan—Granted license for
CP 580 ke 1 kw N 235 kw . shares KSAC;
granted CP inerease 21 to 5 kw D,

WOW, omaha—Granted CP move transmitter
locally, change equip.. increase 214 to 5 kw D.
Applic. to increase to 5 kw N set for hearing.

WDAF. Kansas City—Granted CP increase 1
to 5§ kw D, change equip., applic. to increase N
power set ‘for hearing.

KFRU, Columbia. Mo.—Granted modif. license
to_increase from 500 w to 1 kw D,

K Tulsa, Okla—Granted extension exp.
auth. operate added 250 w N to 3-26-3 5.

WIP, Philadelphia—Granted exp. auth in-
crease from 500 w to 1 kw for three months.

KFAB, Lincoln, Neh.—Granted extension exp.
anth qvnchrnmze with WRBM from LS at Lin-
coln. Neb., to midnight CST.

WEBBM. Chicago—Granted extension exn. auth.
synchronize with KFAB from LS at KFABR to
midnight to 8-1-35.

KMPC. Beverly Hills. Cal—Granted renewal
license three months 710 ke 500 w 1td

WWIL, New Orleans—Granted e\'tensmn exn.
operate unltd. 850 kc 10 kw 2-1-35 to

Shreveport. La.—Granted extension
exp. auth. operate 1100 kc 10 kw D with con-
ventional antenna and with directional antenna
N to R-1-35.

WTCN, Minneapolis—Granted modif. CP giv-
ing transmitter site, extend completion 90 days
after 4-18-35,

KWTN, Watertown, 8. D —Granted modif. CP
extend completion to 2-15-35.

1J. Los Angeles—Granted modif. CP extend-
inz completion to 5-1-35.

KFRC, San Francisco—Granted modif. CP ex-
tending completion to 5-1-35.

WLBF, Kansas Citv—Granted CP move trans.
mitter and studio loeally.

WNEL. San Juan, P. R.—Granted license for
CP 1290 ke 500 w unltd.

KSEI, Pocatello, Idaho—Granted license for

CP new equip., increase D power, change fron
900 to 890 ke, move transmitter locally, 250
N 500 w D unltd. ;
KGBX, Springfield, Mo.—Granted extensin
exp. auth. operate LS to midnight 1230 k¢ 500 w |
WIBA, Madison, Wis.—Granted extension ex;
auth. operate added 500 w N with directiona |
antenna to 4-1-35.
WCFIL, Chicago—Granted renewal license fo !
three months 970 kc 135 kw Itd. . !
WHBL, Sheboygan, Wis.—Granted CP instal

new equip.

KSD, St. Louis—Granted modif. CP change
mlul:{)s, extend completion to 150 days afte |
2.1. |

KOL, Seattle—Granted license move statior
locally, change equip., increase to 1 kw N 21
kw D unltd. 1270 kc.

KQW, San Jose, Cal.—Granted license for C}
to install new equip., increase from 500 w to

kw 1010 ke unltd.

WINS, New York—Granted modif. license tc
change name to Hearst Radio Inc.
IWISN, Milwaukee—Granted modif. license t¢

change name to Hearst Radio Inc.

KOIN, Portland, Ore.—Granted modif.
to increase 2% to 5 kw D.

WHBU, Anderson, Ind.—Granted eonsent t¢
transfer control to Leo M. Kennett and operate
1210 ke 100 w unltd.

WPTF, Raleigh, N. C.—Granted license to ust¢
old equip. as auxiliary.

KFRB, Great Falls, Mont.—Granted exp. auth
change from 1280 to 610 kc to 4-1-35.

WIZ, New York—Granted extension
auth. to use 50 kw to 8-1-35.

WORK, York, Pa.—Granted extension spec
:xlulth.sto use 12320 ke 1 kw N & D, unltd. tc

3

KGA, Spokane, Wash.—Granted petition re-
consideration renewal applic.

WHJIB, Greenshurg, Pa.—Granted CP change
equip.

NEW, Bell Telephone Labs. Inc,
N, J.—Granted CP spec. exp. station 560, 900
1340 ke, 5 kw, 12-6 a.m.; granted license for CP.

KqQv, Plttsburgh—Granted extension exp.
auth operate simul. WSMK to 2-28-35.

WDBO, Orlando, Fla—Granted extension,
temp auth. use added 750 w N to 3-1-35.

MISCELLANEOUS—WEAN, Providence, R. 1.
denied increase to 500 w N permanently. applic.
for lirense set for hearing; KWTO. Springfield.
Mo.., denied reconsideration applic. for increased
power; WKBF, Indianapolis, denied reconsid-
eration applic. for increased power: KTUL.
Tulsa. Okla., denicd reconsideration applic. for
increased power: David Stern, New York.
granted continuance of hearing set for Febh. I3
for new station 810 ke 500 w 6 AM to LS and{
asking facilities of WNYC and WCCO; van’
Ccampen Adams, Rochester, Minn., granted ap-
nlic. intervene apnlic. Soutnern Minn. Brdcstg.

licensi

spec

Whippany,

Co, and denied continuance; Utah State Federa- |

tion of Labor, Salt Lake City, denied petition
intervene applic. Utah Radio Educational Society
for new station but may offer evidence; NEW.
American Brdcestg. Co., Washington. D. C.,, CP
830 ke 100 w unltd., heretofore set for hearing,
dismissed at applicant’s request; WBK. Cleve-
land, modif. license, heretofore set for hearing,
dismissed at applicants request; NEW, XNatl.

Battery Brdcstg. Co.. St. Paul, CP new station’

680 ke 500 w N 1 kw-LS unltd, heretofore set
for hearing. dismissed at applicants request.
SET FOR HEARING—KARK, Little Rock,
Ark., CP change equip, increase from 250 to
500 w N and 500 w to 1 kw D, change location:
NEW, Eugene DeBogory, Dallas, Tex.. CP 1550
ke 1 kw unltd, (exp.) and CP 1500 kc 100 w D and
spec.; NEW, Price Siever, O. L. Bayvless & J. W.
Steele Jr.. Duncan, Okla.,
unltd.; NEW, J. L, Scroggin, St. Joseph. Mo., CP
new station 1500 kc¢ 100 w unltd.; NEW, Omaha
Brdestg. Co., Omaha, CP 1500 kc 100 w unltd.:
NEW Miss. Valley Brdcstg. Co.,, Inc.,, Hannibal,
Mo, CP 1310 kc¢ 100 w unltd.; NEW, William B.
Scullin, Salem, Ore., CP 1440 kc¢ 500 w unltd.;
NEW, WMAN Brdestg. Co., Mansfield, 0., CP
1370 kc 100 w unltd.; WISN, Milwaukee, CP
move locally, install directional antenna, in-
crease 250 w to 1 kw N; NEW, Eagle Rock
Brdcestg., Co., Eagle Rock, Cal, CP 1160 kc 250
w D; KYA, San Franciseo, CP new equip., in-
crease 1 to 5 kw D; KIEM, Eureka. Cal, CP
change equip.,, move transmitter locally, change
from 1210 to 1450 kc and 100 to 500 w; WWP.
Clarion. Pa., Modif. CP extend commencement;

NEW, Wm A. Schall, Omaha, Neb., CP amended s

1420 to 1500 kec: NEW. Norman
Centralia, Wash., CP amended to D only: WLNH,
Laconia, N. H., modif. to inecrease from D to
nnttd ; KFRU, Columbia, Mo, modif. hours:
KGKOQO, Wichita Falls, Tex., modif. exp. auth. 1
kw N: KGBX Inc., St. Joseph. Mo.,, CP amended
to 1500 ke 100 w unltd.; WDRC, Hartford, Conn,,
CP new station 1200 kc¢ 100 w unltd.: NEW,
Brothers & England Mansfield. 0., CP 1370 ke
100 w unitd.; NEW, Jesse H. Jav, Miami, Fla.,
CP 1200 kc 100 w unltd ;. KGBX Inc., Sedaha
Mo., CP new station 1210 ke 100 w unltd NE

Miss. Valley Brdestg. Co. Inc., Jefferson Cltv,
Mo., CP 1310 ke 100 w D; NEW, Joplin Brdcestg.

F. Storm,

CP 1500 kc 100 w .
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~klecisions (con’t) ...

., Pittsburg, Kan., CP 1200 kc 100
D; WHFC, Cicero, Ill.. CP new
uip., increase 100 to 250 w D;
300, Sioux Falls, S. D. modif.
bm 1110 to 780 ke, decrease 2% to
:w N, change hours from l1td. to
1td. except when KFDY operates.
ATIFICATIONS

[KMBC, Kansas City, granted ex-
nsion temp. auth. use aux. trans-
tter N. (Action taken Jan. 21.)
KVHI1O, Dayton, O.—Granted auth.
erate non-directional antenna 30
.ys from Feb. 9. (Action taken

n. 21.)

WLIT, Philadelphia—Granted
;mp. auth. use WFI transmitter 30
,’.ys. (Action taken Jan. 21,)

| 'William A. Schall, Omaha—Denied
lconsideration of action setting
pplic. for new station for hearing.
siction taken Jan. 20.)
|Broadecasters of Penna., Inc.—Dis-
il-lissed court appeal from grant of
pplic. of Leo J. Omelian for CP
rw station at Erie, Pa.,, and CP
instated. (Action taken Jan. 22.)
WCBA, Allentown, Pa.—Granted
tension exp. auth. 500 w to 3-26-
5. (Action taken Jan. 24.) WSAN,
llentown, same.

Hubert H. Hall—Denied suspen-
on of CP to Leo J. Omelian for
pw station at Erie, Pa.

Applications . . .

JANUARY 15

NEW, Clarence Wheeler, Roches-
oar, N._ Y..—CP new station 1210 kc
00 w D, amended to 250 w.
WCAO, Baltimore— CP change
ntenna, increase from 500 w. 1 kw-
iS to 1 kw.
WICC, Bridgeport, Conn.—License
ar CP install new equip., increase
ower,
WLBZ, Bangor, Me.—License for
Pito increase power and change
auip.
' WOCL, Jamestown, N. Y.—Volun-
n‘rﬁ assignment license to Edward
. Doyle.
WEAN, Providence, R. 1.—Exten-
jon exp. auth. for additional 250 w
7 to 9-1-35.
WLW, Cincinnati—Extension exp.
¢ uth. for 500 w, using W8XO trans-
nitter to 8-1-35.
WPHR, Petersburg, Va.—Modlf.
['P to move transmitter and extend
otmpletlon date, amended to change
e

f NEW, G. L. Burns, Brady, Tex.—
‘P_new station 1510 kc 100 w, 250
v B. 1td., amended to 1210 kc 100

v
KWKH, Shreveport, La.—License
or modif. spec. auth. operate unltd.
100 ke.

WMFD, Wilmington, N. C.—Mod-
f. CP new station 1370 kec 100 w D
ollr:;asquest extension completion
. KWKH, Shreveport,
tion spec. auth.

La.—Exten-
to operate unltd.

100 ke.
1 WFLA-WSUN, St. Petersburg &
learwater, Fla.—Extension exp.

fruth. 1 kw 5 kw D to 9-1-35.
WLBF, Kansas City—CP move
ransmitter locally and change an-
enna.

NEW, Walker Jamar, Duluth—CP
iew station 1200 ke 100 w unltd.
KSO, Des Moines—CP movVe trans-
mitter locally.

| NEW, W. B. Greenwald, Hutchin-
pon, Kan.—CP new station 1420 kc
100 w unltd.

. _NEW, Robert K. Herbst, Fargo,
‘N. D.—CP new station 1310 ke 100
w unltd.

. NEW, Head of the Lakes Brdecstg.
>0, Virginia, Minn.—CP new sta-
tion 1370 ke 100 w unltd.

..NEW, Milwaukee Brdestg. Co.,
Milwaukee—CP new station 1310 ke

£00 w D.
WBBM, Chicago—CP

increase
from 25 to 50 kw, change equip.,
2mended to change hours from
'simul.-D, shares KFAB N, to unltd.
‘II), synchronize KFAB N.
|| WN. Yankton, S. D.—Modif.
TCP authorizing increase in power,
change equip., move transmitter, to
request
7-18-35.

extension completion to

NEW, E. L. Sherman & H. L. Cor-

' ley, Trinidad, Col.—CP new station
1370 ke 100 w unltd.
.  _NEW, W. L. Gleason, Sacramento,
| Cal.—CP new station 1490 k¢ 5 kw
D as amended.
KTFI1, Twin Falls, Idaho—Modif.
| license from 1240 to 630 ke.
WEXAI, Bakersfield, Cal.—License

| for 1550 ke 100 w.
APPLICATIONS RETURNED—
NEW, P. A. McBride, Ironton, O.,
. CP new station 1500 k¢ 100 w

 unltd.; NEW, Herman Lippe, Del

Rio, Tex., CP new station 1010 ke
100 w unltd.; WAGF, Dothan, Ala.,,
CP change equip, increase from 100
w to 100 w 250 w D; NEW, Geo. D.
Barber, Mineral Wells, Tex., CP new
station 1420 ke 100 w spec.; WSGN,
Birmingham, Ala, license for CP
as modified to increase D power,
change equip.; NEW, Ray J. Arend,
Rochester, Minn.,, CP new station
950 ke 100 w unltd.; NEW, M. E.
Armstrong, Austin, Minn, CP hew
station 1200 k¢ 100 w, 125 w D;
WCBS, Springfield, Ill, CP change
equip, change from 1210 to 1370 kc,
change hours from S-WTAX to un-
1td.; NEW, W. C. Miner, Rock
Springs, Wyo.,, CP new station 940
or 950 kc 500 w unltd.; NEW, Joseph
H. Hallock, Vancouver, Wash., CP
new station 1500 kc 100 w D; NEW,
Harold H. Hanseth, Fresno, Cal., CP
new station 1410 k¢ 1 kw unltd.;
KGMB, Honolulu, CP move trans-
mitter locally.

JANUARY 17
WTBO, Cumberland, Md.—Trans-
fer of corporation control from

Herbert Lee Blye; 74 shares to
Frank V. Becker, 75 to Roger W.

Cl%}p.
ORC, Worcester, Mass.—EXxp.
auth. change equip., use 1280 k¢ 1
kw unltd.,
4-1-35.
WLWL, New York—DModif. license
to increase from spec. to unltd.,
change from 1100 to 810 ke, facili-
ties of WNYC, amended to request
also facilities of WCCO.

EM, New York (portable)—
Modif. license to change name to
Hearst Radio Inc.

NEW, P. A. McBride, Ironton, 0.—
CP new station 1500 k¢ 100 w unltd.

WLEU, Erie, Pa.—Modif. CP new
station 1420 ke¢ 100 w 250 w D un-
ltd. to request further change in
equip.

WADC, Akron, O.—License for CP
as modified to install new equip.,
increase from 1 kw to 1 kw 21

w D.

WREC, Memphis—Extension spec.
auth. 1 kw 2% kw D to 9-1-35; CP
increase from 500 w N 1 kw D to 1
kw 23 kw D, change equip.,
amended to omit increase in power.

KGBX, Springfield, Mo. — Exten-
sion exp. auth. 1230 ke 500 w LS to
midnight to 6-1-35.

WLBF, Kansas City—Transfer of
control to Kansas City Kansan.

KYA, San Francisco—CP new
equip., increase from 1 kw to 1 kw
5 kw D.

KIT, Yakima, Wash.—Modif. CD
change equip., increase 100 to 250
w D to request extension comple-
tion to 4-11-35.

KFL, Seattle, Wash.—Modif. li-
cense to change from 1370 to 1070
ke. hours from sharing KRKO to 1),

APPLICATIONS RILTURNED—
KFUOQO, Clayton, Mo.; WLIT, Phila-
delphia; WFI, Philadelphia.

JANUARY 18

WJAR, Providence, R. 1. —CP
change equip., move transmitter lo-
cally. A

WESG, Ithaca, N. Y.—DModif. li-
cense to change from 1040 to 850 kc,

AF, Kansas City—DModif. CP
increase to 5 kw, change equip., ex-
tend completion date, amended to
change from modif. CP to CP and
omit request for extension comple-
tion date; modif. CP increase from
1 kw to 1 kw 2% kw D, install new
equip., change completion to
1-30-35; license to cover CP as mod-

ified.

WIBW, Topeka, Kan.—Modif. li-
cense to use old transmitter as aux-
iliary when licensed for 2% Kkw.

CBS, Springfield, I1l.—Modif. li-

directional antenna to

cense from 1210 to 1370 ke. change

hours from share WTAX to unltd.
K¥FPY, Spokane, Wash—CP" new

eqlt(lip., increase from 1 kw to 1 kw

5 kw_D.

APPLICATIONS RETURNED—
NEW, Conn. Brdestg. Co.,, New Brit-
ain, Conn., CP new station 1270 kc
100 w unltd.; NEW, Jack W. Haw-
kins & Barney H. Hubbs, Pecos,
Tex., CP new station 1420 kc 100 w
unltd.; NEW, News Brdcstg. Co., St.
Joseph, Mo., CP new station 1500 kc
100 w_250 w D unltd. or N; NEW,
3 M Electric Service Co., Stevens-
ville, Mont., CP new station 1490
ke 20 w unltd.

JANUARY 22

WHN, New York—CP change
equip., increase 1 to 5 kw D.

WICC, Bridgeport, Conn.—Modif.
license to increase from 500 w 1 kw
D tol kw N & D.

WWMBG, Richmond, Va.—CP
change from 1210 to 1350 kc, install
new equip., increase from 100 to
500 w, move transmitter locally.

WTAW, College Station, Texas—
Modif. license to_change spec. hours.

WAGF, [Cothan, Ala-—CP change
equip., increase from 100 to 250 w
DD, change hours from D and spec.
Sunday to D only.

WDAE, Tampa, Fla.—Modif. exp.
auth. install new equip., increase
from 1 kw 2% kw D to 1 kw 5 kw
DD to 4-1-35.

WNMC, Memphis—Auth. determine
power by direct measurement of an-
tenna.

WSGN, Birmingham -— Modif. CP
change equip., increase from 100 w
to 100 w 250 w D, request exten-
sion completion to 2-15-35.

KGBX, Springheld, Mo.— Modif.
exp. auth. for approval transmitter
site.

NEW, LeRoy Haley, Durango,
Col.—CP new station 1370 kc 100 w

unltd.

KGIM, Stockton, Cal.—Modif. li-
cense to operate 250 w 9-12 p. m,
amended to 1 kw, Itd.

NEW, Paul R. Heitmeyer, Salt

Lake City—CP new station 1210 ke
100 w D,
. KGCX, Wolf I‘oint, Mont.—Modif.
license to change spec. hours.
APPLICATIONS RETURNED —
WSUN, Birmingham, voluntary as-
signnient license; WJIBO, aton
Rouge, La., voluntary assignment
permit, requests call letters of
WEBRG.

JANUARY 23

NEW, Rochester Brdcstg. Co. Inc.,
Rochester, N. Y..—CP new station
1210 ke 250 w D.

WHIS, Bluefield, W. Va—CP new
equip., increase from 250 w to 250 w
500 w D.

‘WCBA, Allentown, Pa.— Exten-
sion exp. auth. additional 250 watts
to 3-26-35.

WSAN, Allentown, Pa.— Exten-
sion exp. auth. 500 w to 3-26-35.

WMFJ, Daytona Beach, Fla, —
Modif. CP new station 1420 kc 100
w unlitd. to move transmitter and
studio locally, extend completion
date.

IKKIUJ, Santa Fe, N. M.—Modif. CP
new station 1310 kc¢ 100 w unltd,,
to move transmitter and studio lo-
cally, extend commencement date.

KFRC, San Francisco—CP to in-

crease from 1 to 5 kw N, move

transmitter.
APPLICATION RETURNED —
KBTM, Jonesboro, Ark.— License

for CP as modified to move from
Paragould, Ark., to Jonesboro.

(Continued on page 46)
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WANTED?
100 ENGINEERS
TO MAKE A" TEST/ '

+ + » to prove for themselves what a num-
ber of large studios have discovered—that
the Amperite SR-80 Velocity is definitely
the leading microphone in the professional
class—and that it's the easiest way to im-
prove any installation!
WEEKS TRIAL is offered, and limited. to
100 responsihle broadcast engineers. (
the details of this offer. and the 7-points
riority of the SR-80. in our illus-
trated Bulletin F2.

%MFERI TE @rporarion

Now, a TWwWO-

Get

Write for it now!

561 BROADWAY
NEW YOAK

Standard Signals
On New Schedules

THE SCHEDULE of standard fre-
guency emissions from WWYV, Bu-
reaun of Standards stiation at Belts-
ville. Md., has been enlarged to pro-
vide better service for stations ad-
justing their transmitters to exact
frequency. Emissions are to le
heard two days a week instead of
one and will be on three frequencies,
5,000, 10,000, and 15.000 ke instead
of the single 5,000.

With the use of three frequencies
no night emissions will be necessary
since the signals will reach all dis-
tances in the daytime, whereas the
5000 ke signal would reach only a
few hundred miles in daytime.
Starting Feb. 1 and continuing each
Tuesday and Friday except holi-
days, the schiedule will he as fol-
lows: Noon to 1 pan., 15.000 ke; 1:15

to 2:15 pan., 10,000 ke: 2:30 to 3:30

p-n.. 5.000 ke.

Emissions consist mainly of con-
tinuous unkeyed carrier frequency
giving a continuous whistle with an
oscillating receiver. For the first
five minutes the general call (CQ
de WWY) and the announcement of
the frequency are transinitted. The
frequency and call letters then are
given every 10 minutes. Accuracy
is Dbetter than 1 part in five million
at all times. Any frequency may be
checked by using the harmonies.
Further data is given in a pamph-
let which may be obtained from the
National Bureau of Standards.
Washington, D. (..

. . . Precision

is the Prime factor of all PIEZO)
ELECTRIC CRYSTALS. Scien-
tific Radio Service Crystals are
ground to an accuracy of BET-
TER than .019% before they
leave our laboratories in order
to meet our own specifications.

®
New Low Prices!

LOW
TEMPERATURE
CO-EFFICIENT

CRYSTALS

These LOW TEMPERATURE
COEFFICIENT CRYSTALS are
supplied in Isolantite Air-gap
Holders in the 550-1500 Kec.
band at only

8$30.00 each

Complete

Prompt Delivery Assured
We maintain a Monitor
Service

%c:ivﬁéﬁéc
RADIO SERVICE

124 JACKSON AVENUE
University Park
HYATTSVILLE, MARYLAND
Send for our price list and

booklet
Dept. B-2-5.
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Applications ((lonl.) .

unltd,, amended

c.
, Charlottesville,
operate simul i

S,
, Philadelphin—>Modif.

WLIT to unltd, requests facilities
IT.

PROFESSIONAL
DIRECTORY

JANSKY & BAILEY

Aun Organization of
Qualified Radio Engineers
Dedicated to the
SERVICE OF BROADCASTING

National Press Bldg., Wash., D. C.

T. A. M. CRAVEN

Consulting Radio Engineer
Allocation Engincering
i Coverage Surveys
Antenna Installations
Complete Engineering Surveys
National Press Building

Washington, D. (.

GLENN D. GILLETT

Consulting Radio Engineer
Synchronization
5 Field Stremgth and Station
Location Surveys Antenna Design
Wire Lime Problems
National l‘rcss Bldg.

N. Y. Office: Englewood,

{Vashington, JD C.

FREQUENCY MONITORING
Reference frequencies derived from the
National Standard of Frequency of the
National Burean of Standards by con-
tinnons leased wire service.

GREENWOOD 2
Washington Institute of Technology

GODLEY

and Associates

Radio Engineers
Montclair, N. J.
Phone Montelair 2-7859

EDGAR H. FELIX

WKRC, Cincinnati
-quip. changes,
w to 2% kw D,
tion to 4-20-35.

KIFP'L, Dublin, Tex-—CI* change
equip., inecrease from 100 w to 100 w
250 w D.

WSI’A, Spartanburg, 8. C.—Modif,
«r move transmitter locally,
change equip, change from 1420 to
420 ke, increase from 100 w 250 w
D to 1 kw and hours from unltd. to
1, requesting further equin.
changes.

WDAFK, Kansas

Modif. CP for
increase from 500
extension comple-

City—Auth. de-
termine operating power by direct
measurement of antenna.

NEW, Black Hills Broadeast Co.,
Rapid City, S. D.—CI’ new station
1370 ke 100 w unltd,

NEW, L. E. tobideaux, Iend,
Ore.—CP new station 1500 ke 100 w

250 w D unltd.

APPILLICATION RETURNED —
NEW, Victor B. Pitts, Baton, N, M.,
CI> new station 1300 ke 50 w unltd.

JANUARY 26

WFAS, White Plains, N. Y.—C'p
new equip., increase from 100 w to
100 w 250 w D.

WJIMS, lronwood, Mich.—CFP move
transmitter locally.

WWIL, New Orleans—Extension
exp. auth. operate unltd, to 8-1-35.

WAMCEC, Tuscaloosa, Ala.—Modif.
1’ as modified to move transmitter
locally, change equip.,, extend com-
pletion 90 days.

WHEF, Koseciusko, Miss,—C'P
move traunsmitter locally,
WMFD, Wilmington, N. C.—>Modif.

C1* as modified for
ke 100 w D, requesting approval
transmitter site, install freq. moni-
tor, extend commencement.

KTUl, Tulsa, Okla.—Extension
exp. auth. 500 w N to 3-26-35

WIDTF, Raleigh, N. C.—Extension
exp. auth. operate to 8§ pm. PST 1
kw to 8-1-35.

NEW, Ray J. Arend, Rochester,
Minn.—CI* new station 950 ke 100 w
unltd., amended to 1200 ke, chauge
equip.

WIBA,
exp. '1uth
1-35.

\VMBH
1380 ke
months.

new station 1370

Madison, Wis.—Extension
500 w additional N to 4-

Joplin, Mo.—Exp. auth.
50 w diréctional antenna 6

NIEW, Joseph 11, Hallock, Van-
couver, Wash—CI’ new station 1500
ke 100 w D,

Examiner’s Reports . . .

WKOK, Sunbury, Pa.,, and WBAX,
Wilkes-Barre, Pa. — Examiner
Walker recommended (1-18) that
applications of John Il Stenger Jr,
(WBAX) for renewal of license and
CP be denied and that applications
of Sunbury Brdestg., Corp. (WKOK)
for renewal of license and CI’ be

granted.

WBNX, New York—Examiner
Walker recommended (1-19) that
applie. for renewal be granted and
that applie. for exp. auth, be denied.
“DON " announcer on ilousehold

Finance's Eyce-Opencr program over
WAAF, Chicago, recently was black-
jacked on his way home from work
and robbed of hix salary. coming to
in the police station just about the
time the bells were ringing in the

Inquiry Is Sought
Into Line Charges

TIIE QUESTION of line charges in
telephone hookups if radio broad-
casing will form a portion of the
projected broadening of the FCC's
investigation into the American
Telephone and Telegraph Co. and its
subxidiarics under the authority
the joint resolution introduced in
Congresx  Jan. 24 by  Chairmen
Wheeler and Rayburn of the Senate
and Ilouse Interstate Commerce
Committees, The resolution extends
the scope of the Commission’s in-
vestigation of the telephone system
and allots an appropriation of $750,-
000 for the inguiry.

Chairman Walker of the Tele-
phone Division said the investiga-
tion would be speeded up if the
resolution is adopted by Congress,
and the Commission staff of ac-
countants and cexaminers will be
augmented.  le believes the entire
investigation will not last more than
18 months.  The Commission would
zo into all by-product activities of
the telephone company and “propi-

eanda.”  advertising  and  political
activities,
The annmal cost to broadeasting

stations for telephone line hookups
ix estimated boetweea $8.000,000 and
£10,000,000,

Retail Census by Areas
Analyzes Sales for Year

WILLIAM L. AUSTIN, director of
the Bureau of the Census, Depart-
ment of Commerce, announced Jan.
21 the completion of a speeial report
of the Ccnsus of American Buginess
whieh brings together in convenient
form the number of stores and their
sales in each of 11 major Kind-
of-business classifications. for every
county in the United States and for
every incorporated city and town
having a population in 1930 of 2,500
or more.

Similar information for cities of
more than 10,000 population. but not
for smaller areas by Kinds of busi-
ness, has been published in a series
of Ntate Reports, starting last Au-
wust and reaching completion Dec, 3
when the U, 8. Swmmary of Retail
Distribution was published. This
report continues the analysis, by
11 major Dbusiness groups, into
areas below 10,000 population and
also summarizes in a single volume
the data for larger cities contained
in the several State Reports.

Granted Power Boosi

Increases in day powers to |
watts were granted by the FCC
29 to WWJ, Detroit; WDAFR, I
sas City; WIDBW. Topeka:, W
Omaha, and KOIN, D’ortland.
WIIB, Kansax City. and KF
Columbia., Meo.. were given ]
watts day, and KOIL. Seattle,
increaxed in day power to U
watts,. KOQW, San Jose. Cal.,
authorized to go to 1,000 watts,
KGVO, Missonla, Mont,, was
thorized to <hift to 1260 ke, ane
crease power from 100 to 1
watts.

CLASSIFIE
ADVERTISEMENT

Classified advertisements 1
BROADCASTING cost 7¢ per word fo
each insertion. Cash must accom
pany order.

Forms close 28th and 13th o
month preceding issue.

Help Wanted

Radio Salesman Wanted

Opportunity for radio salesman who
proven his ability to sell radio prog
contracts.  Only station in midwest cits
200.000—500 watts. [refer man with
cessful record on similar station. Com
sion and drawing account—excellent op
tunity. \Write full details of past exj
ence. Ilox 267 BROADCASTING,

Wanted

Experienced Commercnal \lanager to
rect Sales and Studios—Excellent opport
ity—Ilow power station with full time cl
connections. (ive full details, experier
references, ¢tc. Box 270, BRoaDCASTING.

Situations Wanted

Commercial manager, (horoughly exp:
enced; knows station operation from s
to hmsh. been on present job since 19
wants progressive statios spot with oppor
nity to go someplace; can furnish finest
references and sales records: prefers stati
that really wants a man who can produ
Will go any place for right job. Box 2
I3 ROADCASTING

University man (Northwestern and No
Carolina) ‘desires permanent advertisi
connection, preferably agency or rad
1las had research, copy, layout, and s
ing experience in advertising agenci
Also three years' newspaper training. .
24, Single. Good personality. Salary i1
as important as oppertunity with high-gra
agency or station organization. Excell:
eferences. Box 278, BROADCASTING.

Former owner of one of America’s larg
radio stations, thoroughl acquainted Wwi
all phases of radio broadcasting, is willi
to manage a radio station where owner w
cooperate, and will guarantee to show p
fits within a period of one year. Box 26
BROADCASTING.

\tanon manager having years of expe
ence in all departments of a radio stati
desires to change. Interested in local
Excellent record and kno

1775 BROADWAY OYESS D ﬁ::g;g ?titr:lonevery angle, Good reason {
1 ‘g Ha\+] d T . ]
NEW YORK, N. Y. _desirin_g_ change. DBox 277, Broapcastin

| Field Intensity Surveys, Cov- " Experienced program builder and dire
| crage Presentations for Sales tor. musical director, continuity writer, a
Purposes, Alloeation and nouncer, violinist and orchestra leade|
Location Investigations W E Eight years experience., Fine recommend

ORLD 1[D tions. Box 272. BROADCASTING.
Young radio engineer, operator, a

nouncer desires connection with some st
tion, Will go anywhere. Am graduate

REL CREL. Also Il:ave ?é)n?- to invest in sor
proposition, ox 2 ROADCASTING.
F‘REQUENCY MEASUI{ING SERVICE “Triplethreat man desires change. En:

R. C. POWELL

Broadcast Statiou

Design . necr-director-commercial. Ilave definite pla
3 e“"x;d"m“mw Many stations find this exact measuring service of great Yo awmking local stmbionst  Viriter Hees ap
General Motors Bldg., New York City value for routine observation of transmitter perform- Licensed operator-announcer _ availabli|

Five years experience, major network an'
independent  stations,  College graduatg
Married. Box 273, BRoADCASTING.

Experienced announcer. successful ant
nrogressive broadcast engineer. Now eni
ployed. Excellent references. Box 274
IIROADCASTING,

Stat’on Wanted

Commercial

ance and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST
R. C. A. COMMUNICATIONS, Inc.

Commercial De/mr!menl
A RADIO CORPORATION OF AMERICA SURSIDIARY

1 RADIO ACCOUNTING SYSTEM

INSTALLATION

R. V. Wilson, C.P.A.

5300 Plain Dealer Building

Clevelaud, Ohio . : man inter%stedh in rentin
g easing or buying one to five hundred wa
'Phone: Cnerry 1404 66 BROAD STREET NEW YORK, N. Y. radio station. South preferred. Box 271

BROADCASTING,

BROADCASTING!
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The opening of station WHIO on Feb-
ruary 9th offers the national advertiser
a new and unusual opportunity to reach
and sell the vast radio audience in Ohio’s
Miami Valley. Heretofore it has been

r - | =

_[‘ll 6 I‘ e 1 S G _r e a t C e l e l) I‘ a t l O n impossible to buy such intense radio
. circulation in this rich market. Since
. - 9 (Y the beginning of radio broadecasting,
ll’l O H I O b M I AMI VA L L E Y Miami Valley families have depended
’ ; upon programs of local stations with
’ limited appeal, or programs of far dis-
tant stations entirely out of the area. Con-
sequently, they are completely aroused
at the prospect of having their first “big”
and thoroughly modern station, and en-
thused in anticipation of receiving,
locally, their favorite programs of the

famous NBC Red Network.
Here is a virgin market which the
network advertiser has never been able
Where A Welcome New to cover adequately. By the addition of
WHIO to the Red Network the circula-

Link Is Added To The tion of this powerful selling media'is

greatly intensified, and a tremendous
new potential audience is uncovered.

Famous NB C Red Network For these reasons, WHIO is a natural
for selling the Miami Valley.

1,000 WATTS DAYTON, OHIO

S ——————— e - ey —pv o g oy, ——— e —— e

NATIONAL BROADCASTING COMPANY, INC.

A Radio Corporation of America Subsidiary

NEW YORK - WASHINGTON - CHICAGO - SAN FRANCISCO

S RCENERY
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HIGH FIDELITY TRANSMISSION . UNINTERRUPTED PROGRAMS
ECONOMICAL MAINTENANCE

, All vitally important to the large and small station alike.

LET GENUINE RCA RADIOTRONS

TIME is not the only commodity the Broadcaster has to

sell. QUALITY and RELIABILITY are equally impor-  GUARANTEE YOUR SERVICE
;fll;;c;ommodilies,—-aml they mmst be delivered at a STANDARD FOR 15 YEARS

RCA MANUFACTURING COMPANY, Inc.

CAMDEN, N. J.

Oue unit of the Radio Corporation of America

NEW YORK: 1533 FE. 24h St CHICAGO: 111 N. Canal St ATLANTA: 144 Walton St., NW.
DALLAS: Santa Fe Building SAN FRANCISCO: 235 Montgomery St.
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