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Vhere's a Woman in the Case!

For weeks our Let’s-See-What-They’re-Buying
Department has been studying women. Profes-
stonally, of course. It notes that women are
peculiarly susceptible to WOR’s 19-hour-a-day
quota of high-fidelity sound and demonstrate this
Recently 28,790 of them

sat down and wrote letters to this station in

in a variety of ways.

response to nine brief announcements offering a
free sample of water-softener. Another advertiser
sent 13,442 women scurrying into the stores of
dealers as the result of one announcement. A

dramatic record: to be explained only by those
unique services which WOR has to render. WOR
offers the ad vertiser much more than the exposure
of his product to an audience of superlative buying
power. Advertisingover WOR takes on the traits
of WOR itself. From WOR’s own vividness and
timeliness, from WOR’s own tone and flavor,
advertising messages gain a new measure of re-
sponsiveness. More than one hundred and seventy
1936 WOR advertisers have a very clear idea
of this very hard to describe advantage.

D. C.
AUGUST 1, 1936
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With “Home Folks Frolic” Program
featuring

Fields & Hall Mountaineers

o Folks!—meet the latest addition to the
ever growing list of outstanding THESAURUS
artists—Fields & Hall Mountaineers.

o This outstanding group of hillbilly artists,
known to radio audiences all over the country

for their work on network programs, is the

For full information write

NBC THESAURUS

GOES HILLBILLY!

first to appear in this new THESAURUS pro-
gram series which will run fifteen minutes
daily, six days a week. Other outstanding
hillbilly artists and novelties will be added
to the program from time to time.

e THESAURUS subscribers obtain this new
feature without extra cost. We will be glad
to send you complete details of THESAURUS

on request.

NATIONAL BROADCASTING COMPANY, INC.

A RADIO CORPORATION OF AMERICA SERVICE
Electrical Transcription Service

30 ROCKEFELLER PLAZA, NEW YORK

MERCHANDISE MART, CHICAGO
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resulting from one.year of aggressive man-
agement . .. and KL Z inaugurates a most
important expansion in physical equipment!

@® A FULL STRIDE in the affairs of KLZ which is
now a matter of record*—a growth in listeners and
audience response-—and now as KLZ swings into
its second step it firmly implants that step on a most
important expansion of station facilities.

@® ON AUGUST 1ST KLZ dedicates its new 5000-
watt transmitter station with its 444-foot vertical
radiator — the very last word in radio transmitter
design and construction. and the first and only one
of its kind in use in the country today.

@® BY VIRTUE OF THIS modern equipment, higher
daytime power (5000 watts) and KLZ’s most favor-
able dial location (560 kilocycles), the station’s re-
ception is materially improved — the new equip-
ment delivering a high fidelity performance far in
excess of the rigid standards of the Federal Com-
munications Commission.

® NOW, MORE THAN EVER, KLZ furnishes in the
wealthiest section of the Rockies a radio service
that is complete, productive and economical.

*THE TWELVE-MONTH RECORD. . . . Local program produc-
tion expenditures up 382% . . . number fulltime station em-
ployees up 116% . .. audience mail response (to station only)
up 117% . . . local sales up (increase entirely programs) 31%.

““The Pioneer Station of the West’’

DENVER

Representatives F;, KA'TZ. Special Agency

Published semi-monthly, 26th issue (Year Book Number) published in February by BROADCASTING PuUBLICATIONS, INC.,, 870 National Press Building, Washington,
D. C. Entered as second class matter March 14, 1933, at the Post Office at Washington, D. C., under act of March 8, 1879.
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O matter how good your network is,
it may still lack certain coverage that
you need.
In some markets, for example, you may
need tico stations, while in others you
might be throwing your money away to
use any station.
At your request we will gladly survey your

neticork coverage in relation to your sales

“\FREE & SLEININGER, INC. e
‘Jj CQac/zo ijafzom CQQ/)VQSQMIICHIZUQS k

JAMES L. FREE, Pres.-Treas.

opportunities — check to see whether or

not you’re getting a balanced coverage, for
your particular sales problems.

Maybe our work will result in getting a
schedule for some of our stations. Maybe
it will merely prove to you that we do our
jobs with speed, thoroughness and sin-
cerity of purpose. Either way, we’ll count

the time well spent. Give us a ring!

H. PRESTON PETERS, V. P.-Sec.

NEW YORK CHICAGO SAN FRANCISCO LOS ANGELES
. (NBC) . . Des Moines WAVE . (NBQ) Louisville KSD . . (NBQ)
WGR-WKBW (CBS) . . . Buffalo WTCN . Minneapolis-St. Paul KFWB .
. (CBS). . Cleveland KOIL . (NBCQ) . . . . Omaha KOIN-KALE (CBS)

(CBS) . Kansas City
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Warner Returning to ASCAP Fold

Formal Accord in a Few Days Expected, Ending All Suits and
Giving Radio Full Catalog at No Added Cost

FIRST FORMAL steps toward the return of Warner Brothers to
the American Society of Composers, Authors & Publishers were
taken in the offices of E. C. Mills, general manager of ASCAP,
during conferences held July 31 — conferences which will resume
Monday, Aug. 3, with “good prospect” for an accord by the fol-

lowing day.

The preliminary discussions were guarded with careful se-
crecy, and no statement could be secured from the participants
who included, in addition to Mr. Mills, the counsel for Warner
Brothers, Joseph H. Hazen, and the late Nathan Burkan’s succes-
sor as counsel for ASCAP, Charles Schwartz.

From thoroughly reliable sources, however, BROADCASTING
learned the afternoon of July 31 [after this Aug. 1 issue had al-
ready come off the press, thus necessitating this insert] that an

accord is near which will elimi-
nate all demands of Warner
Brothers for licenses to utilize
its catalog and which will auto-
matically lead to the withdrawal
of all of Warner Brothers’ great
mass of infringement suits, to-
taling more than 200 cases in which
nearly $4,000,000 in damages are
sought from radio stations and net-
works.

It is planned that Warners’ return
to the ASCAP fold shall be retroac-
tively dated as of July 1, 1936, thus
making its official realliance with
ASCAP effective exactly one - half
year after it withdrew its catalog of
approximately one - third of ASCAP-
licensed music in order to get licenses
of its own from radio.

Although no official list of Warner
licensees has ever been divulged by
that company, it is understood that
approximately 180 stations have
signed Warner contracts, over and
above their ASCAP contracts, and
under the Warner licenses are pay-
ing up to four times their highest
hourly commercial rates for the right
to perform Warner music.

The July 31 negotiations were
marked by the absence of Herman
Starr, Warner executive, who con-
ducted the original negotiations with
ASCAP leading to the Warner-AS-
CAP break and who later conducted
the negotiations with NAB which led
to the signing of its contracts by
many stations. Mr. Starr, it was
learned, has been withdrawn by the
Warners from the copyright negotia-
tions entirely and does not figure in
the present deliberations in any way.

None of the Warner brothers was
present at the July 31 conference,
which was called, it is understood, at
the behest of Warner in an effort to
make peace with radio via the AS-
CAP route, The July 31 conference
was very close to final agreement,
but had to be deferred over the week-
end to await the return of various

parties needed for the final settle-
ment, including one unnamed person
scheduled to arrive in New York Aug.
3 on the SS Normandie. Gene Buck,
ASCAP president, was not present,
being away in San Francisco. It is
expected the ASCAP board will meet
Aug. 3 or 4 to ratify an agreement
with Warner.

Warner, as had been previously in-
dicated, will secure no concessions
from ASCAP looking toward an in-
creased “take” to it from the ASCAP
copyright pool. Nor will ASCAP’s
income from radio be increased under
its present licenses beyond the normal
increases coming from the larger com-
mercial business done by the stations.
Warner withdrew from the ASCAP
pool last Jan. 1 because it objected
to its share of the ASCAP split and
suggested that the networks as such
shall be required to take out copy-
right licenses—a proposal which the
networks countered by barring the use
of all Warner music on their owned
and managed stations as well as on
the networks, with devastating effects
upon the popularity of Warner songs
and with no discernible ill effects to
either network or station program
popularity.

With the Warner musical supply
back in ASCAP, stations now hold-
ing ASCAP licenses will have avail-
able the same supply of old and cur-
rent songs and arrangements they
had before Warners withdrew — and
at no additional cost during the life
of their present ASCAP contracts.
Nearly all stations have ASCAP li-
censes, and practically all are dated
to expire Dec. 31, 1940, having been
signed as of last Dec 31 for five-year
renewals under ASCAP’s arbitrary

“sustaining fee” plus 5% of commer-
cial revenues (except for a few spe-
cial contracts such as the newspaper
group and WCAU hold).

It was not indicated whether
Warner would rebate to the stations
it has licensed the royalties collected
during the first six months of 1936,

but it is possible that individual ne-
gotiations will secure such rebates
direct from Warner. ASCAP, it is
believed, will not consent to be party
to any Warner rebate deals, and is
inclined to treat Warner, as will the
radio industry, just as if no schism
had occurred. The Aug. 3 board meet-
ing of ASCAP will probably decide
whether Warner regains its old pri-
ority within the ASCAP organization.

The collapse of the Warner Broth-
ers’ own music pool- license scheme
is due, it is said, to the relatively in-
consequential revenues the big mo-
tion picture concern has been able to
realize from those stations signing its
proffered contracts; to the enormous
expense of collecting, checking and
suing; to the fear that many of its
infringement suits might not hold up
in court despite the $250 minimum
damages in the antiquated copyright
law levied even for innocent infringe-
ments; to the determination of many
stations not holding Warner licenses
to fight these suits, fortified by AS-
CAP’s contractual obligation to in-
sure substantlally the same catalog
of music they had as of Dec. 31
1935, plus the implied obligation of
ASCAP to join in defending these
suits; and, more particularly, to the
loss in prestige and box-office pull of
Warner musical plctures due to their
failure to secure “plugs” for their
new songs over the networks and the
non-licensed stations.

What the effect of the reintegration
of ASCAP will have on the govern-
ment’s anti- trust su1t against it,
which still pends, it is too early even
to conjecture. On the part of the
broadcasting industry, the new situa-
tion somewhat clears the clouded at-
mosphere of the last six months cre-
ated by the constant duress of Warner
infringement suits—and, what is more
1mportant, it means a fu11e1 catalog
of music from a central source of
supply at no increased rates over ex-
isting ASCAP contracts.

Whether the ASCAP-Warner agree-
ment contemplates increased rates for
ASCAP licenses after Dec. 31, 1940,
ls anyone’s guess at this Junctme It
is a reasonable guess that, whether
Warner stlpulated it or not ASCAP
will then or earlier attempt to get
more revenues out of the broadcastmfr
industry by one device or another. In
the meantime, however, many things
can happen — possibly some develon-
ments to the advantage of radio, de-
pending upon the guidance and sup-
port acorded an organized industrv.
[For other advance details of the
ASCAP-Warner potential accord, ser
Page 18 of this issue of Bra-«acs”
ING; also Page 60 of the
BROADCASTING 1
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Radio Bears Brunt of Political Campaigns

Major Parties Buy Network Time, Some Through Agencies;

Spot Plans Pend; Avoiding Disruption of Schedules

|WITH radio definitely scheduled to carry the brunt of the
1936 political campaign, the major parties were busy during
Ithe last fortnight perfecting their organizations, buying net-
work time and laying plans for the most extensive commer-
icial use of broadcasting stations and networks in the history

of American radio.

{ While party leaders for policy reasons were disposed to
iscoff publicly at the idea that they will spend as much as
$1,000,000 each for radio time, the pace already being set
indicates that this figure, which compares with approxi-

mately $500,000 each spent
by the Democratic and Re-
'publican national committees
in the 1932 campaign, more
than likely errs on the side of
iconservatism when national,
state and local time - buying
plans already under way are
taken into consideration.

The radio campaign rivalry of
the Democrats and Republicans, so
far as paid time is concerned, ac-
tually dates from July 23 when the
combined networks carried the

.Landon notification ceremonies
from Topeka—the last “time-give-

away” (except for the Knox noti- |,

fication on July 30) scheduled for
politics. Thencetorth all political
itime went on a pay basis by mu-
tual agreement, and with even the
party leaders raising no objections.
'Stations generally, according to
ithe reports reaching BROADCAST-
ING, were going along with the
inetworks in charging regular com-
mercial rates for political time,
ibeing under the legal injunction
only that they must provide equal
ppportunity to the rival candidates
{and their spokesmen to use their
facilities.

There were a few exceptions to
‘his rule, but very few, and even
WGN, the Chicago Tribune sta-
-ion, which in previous campaigns
would not sell time but donated
t to the parties within certain
orogram limits, has informed the
fparty radio directors that its time
‘will be sold at card rates this
vear, though only if paid for in
|1dvance and sponsored by the na-
|tional committees of the major
rarties. In a few instances, large-
||y to discourage the disruption of
fegular program schedules, sta-
‘lons have announced their inten-
fon of charging premium rates to
he politicians just as newspapers
|tharge higher rates for political
| rdvertising. ’

As the situation sized up Aug. 1:

PARTY RADIO CHIEFS

—————

; i

Mr. Dolph

Mr. Blackett

Party Radio Head-
quarters

DEMOCRATIC radio headquar-
ters were established in Demo-
cratic National Committee offices
on the fourth floor of the Biltmore
Hotel, New York, with Bob Berger
in charge, while William B. Dolph,
Democratic director of radio, op-
erated from Washington where he
is manager of WOL. With Burke
Boyce, formerly continuity editor
of NBC and now working on the
WPA Federal Radio Workshop
Project, engaged to help in pro-
gram building, and with Stanley
High, former NBC talks director
who joined the Democratic com-
mittee as a general utility man
last winter, assisting in program
plans, the Democratic radio or-
ganization was more or less com-
plete. There may be a few staff
additions but there are no plans

to open Chicago or West Coast -

offices, which means that all time
will be bought out of New York.

Republican radio headquarters
were established last month at 80
Jackson Blvd., Chicago, with Hill
Blackett, president of the Blackett-
Sample-Hummert agency, as “pub-
lic relations director” in charge of
radio, billboards, magazines and
other paid advertising media. In
Chicago Mr. Blackett’s aides are

BROADCASTING e Broadcast Advertising

Tom Sabin, formerly an NBC
salesman in Boston, who was Re-
publican National Committee ra-
dio director until Mr. Blackett’s
appointment, and John W. El-
wood, former NBC vice president.
Sabin and Elwood were trans-
ferred from New York, where ra-
dio offices at 1 E. 57th St. have
been closed down, while Ted Al-
len, another former NBC employe,
was kept in New York as contact
man there with offices in commit-
tee headquarters in the Liggett
Bldg. at 41 E. 42d St. Mr. Allen
will work with Joseph Martin,
G.0.P. Eastern division campaign
chief. Mr. Blackett also announced
the appointment of Fred Kerman,
of San I'rancisco, formerly pub-
licity director of the Rank of
America and later publicity chief
of the Republican Western divi-
sion, to work on his staff. More
personnel is planned but organiza-
tion was still under way as BRoAD-
CASTING went to press.

Both the American Liberty
League, with headquarters in
Washington, and the Union Party,
with headquarters in Chicago,
were contemplating radio time pur-
chases but their plans are still
nebulous. It was also anticipated
that the Socialists and Communists
would also ask for time clearances
according to their ability to buy,
but up to a late hour they had
not asked or secured any definite
commitments.

Agency Placements

EAGER to save the 15% commis-
sions ordinarily going to agencies
handling radio accounts, the Re-
publicans broached the subject of
commission rebates on direct place-
ments to both NBC and CBS at
an informal hotel meeting in New
York in mid-July attended by Mr.
Blackett; Lenox R. Lohr, NBC
president; Edward Klauber, CBS
executive vice president; Bruce
Barton, chairman of Batten, Bar-
ton, Durstine & Osborn Inec., who
is working with the Republican
National Committee; William B.
Benton, chairman of Benton &
Bowles Inc.; Paul L. Cornell, pres-
ident of Geyer-Cornell Inc.; Fred-
erick C. Gamble, executive secre-
tary of the AAAA, and others.
Despite the fact that the 15¢%
rebates were given both parties by
the networks in the 1932 cam-
paign, the proposal was met with
a flat rejection by the network ex-

www americanradiohistorv com

ecutives, who insisted upon agency
placements if commissions are to
be paid, leaving only the alterna-
tive that the political accounts
would be placed direct. It was in-
timated that the Republicans might
seek to place their time through
various agencies, or even through
big industrial concerns that regu-
larly sponsor programs ‘on the ra-
dio, and secure from them a “kick-
back” of the commissions, but this
was regarded as rather unlikely.

The first regular radio account
placed by the Republicans, Wil-
liam Hard’s Republican Reporter
broadcasts five days weekly on the
NBC-Blue Network, was placed
direct but Republican Chairman
John D. M. Hamilton’s half-hour
talk over the Yankee Network
July 17, ending his New England
tour, was placed through Dowd &
Ostreicher, Boston.

Agency Policy Undetermined

MR. BLACKETT’S office told the
Chicago correspondent of BROAD-
CASTING that agency policy had not
yet been determined and it was
made clear by Mr. Blackett him-
self in an official statement that
Blackett- Sample- Hummert would
in no wise participate in any po-
litical business.

On the Democratic side, most of
the time thus far purchased has
been placed through agencies, with
U. S. Advertising Corp., William
H. Rankin Co. and Metropolitan
Advertising Co., all of New York,
getting the business. The agencies
have been informed by the net-
works that they must guarantee
payments, but the Democratic ra-
dio division has declined either to
give the agencies any guarantees
or to put up any cash with them.
Thus the general attitude of most
agencies was to shy clear of po-
litical accounts in view of the risks
involved, especially recalling that
it took nearly four years for both
the Republicans and the Democrats
to clear up their radio debts car-
ried over from the 1932 campaign.

Campaign Budgets

DEMOCRATIC radio headquar-
ters, already committed to the pur-
chase of around $70,000 worth of
network time, not counting plans
still in the formative stages for the
use of transcriptions and local time
for national speakers, estimated
that its radio budget will run at
least $760,000, and probably more.
Republican headquarters declined
to make any estimate, asserting it
was impossible to calculate the di-
vision of appropriations as among

August 1, 1936 « Page 7
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networks, transcriptions and local
stations. Extensive ‘“merchandis-
ing” tieins with Republican broad-
casts, already started by Sabin
and Elwood during the full year
they have been working with the
Republican National Committee in
New York and Washington, are
contemplated.

General Policies

FOR the most part both the Dem-
ocrats and Republicans are buying
open time on the networks and in-
tend to do the same on the sta-
tions, taking regular series on 13
week contracts just as any other
sponsor might. Their purpose is
to avoid cluttering the air with
politics on the theory that this
arouses resentment among listen-
ers which may react unfavorably
to their candidates. Networks and
stations, naturally, are hailing this
attitude with delight and are in-
clined to attribute it to the fact
that practical radio men are run-
ning the radio show for the big
parties this year.

On the other hand, situations
will arise where time clearances
of programs already booked may
be required for “single shot” po-
litical speeches and both parties
expect to be forced to ask for
them. However, they are going to
avoid this so far as possible for
this means they must pay for tal-
ent under contract for programs
that have to be pushed aside. In
this respect also, the political par-
ties are being treated like any
other commercial concern — and
even President Roosevelt, as a can-
date for office as distinguished
from his position as President, will
not be any exception to this rule.
Nor are the radio directors asking
for any exceptions, recognizing
among other factors that the re-
cent conventions and notification
speeches forced so much commer-
cial time off the air that the NBC,
CBS and Mutual networks stood
a dead loss aggregating $400,000
on these “public service’” broad-
casts.

For NBC all political arrange-
ments are being handled by Alfred
H. Morton, manager of the pro-
gram department, with Walter E.

Myers of the sales department
handling time sales. For CBS

Lawrence W. Lowman, operations
vice president, is handling policy
while James McVicker of the sales
department is handling time pur-
chases. Fred Weber, Mutual gen-
eral manager, is handling all MBS
time clearances.

The policy of both Democratic
and Republican National Commit-
tee radio divisions will also be to
function entirely apart from the
state committees, most of which
will set up radio divisions of their
own and buy regional network and
local timeé as they see fit and un-
der their own budgets. First Re-
publican state committee to buy a
schedule was New York’s. Harold
Lynn Nussbaum has been named
radio director, and his office on
Aug. 3 begins an eight-week spon-
sored series on a special state
hookup of NBC comprising WEAF,
WGY, WBEN, WSYR, and WHAM.
Programs will feature state Re-
publican notables in addresses to
be heard Mondays, 10:30-10:45
p. m. (EDST) placed_ through
Brooke, Smith & French Inc., New
York.

It is expected that most of the
state committee radio placements
will be through agencies. The New
York Republican State Committee
is also headnuartered in the Lig-
gett Bldg., New York.

Democratic Time
Placements

THE Democratic radio division
bought its first time for Gov. Mec-
Nutt of Indiana on 37 NBC-Red
network stations the night of July
21 for a half-hour. The billing
was $9,100 and the account was
placed through Willian H. Rankin
Co. The second Democratic time
buy was also a one-time period for
Senator O’Mahoney of Wyoming,
speaking for a half-hour from San
Francisco the night of July 23 over
seven CBS-Don Lee stations plus
KLZ, Denver, and KDYL, Salt
Lake City. This billing ran $1,250
and also was placed through the
Rankin agency.

For the most part the Democrats
are concentrating on the industrial
and farming areas and probably
will continue to do so throughout
the campaign, and when on July
28 they engaged a nation-wide net-

work of 59 NBC-Red stations for
the Governor’s Round Table broad-
cast of one hour (billing $14,000)
they omitted the South Central,
Southeastern and Southwestern
NBC supplements. The pickups
were Gov. Brann of Maine from
WCSH; Gov. Earle of Pennsyl-
vania from KYW; Gov. Horner of
Illinois from WMAQ; Gov. Martin
of Oregon from KGW; Gov. Her-
ring of Iowa from WHO and Gov.
Cochran of Nebraska from WOW.
In several cases the Democrats had
to bear the reverse line charges.

On July 24 the Democratic ra-
dio division had Secretary of the
Interior Ickes scheduled to speak
for a half-hour over CBS but this
period was suddenly cancelled,
causing considerable inconvenience
and some losses to stations which
had cleared the time. Mr. Ickes is
now scheduled for Aug. 3, 10:45-
11 p. m. (EDST) over 37 CBS
stations, the billing to be $5,708.

MBS Gets Dem’s First

THE FIRST Democratic scheduled
series went to Mutual Network,
which secured a 13-week account
that will run $36,000, starting
Aug. 4, Tuesdays, 10:45-11 p. m.
(EDST). Twenty -three stations
will be embraced in this hookun,
including the four basic MBS sta-
tions plus the Yankee Network;
WCAE, Pittsburgh; WFIL, Phila-
delphia; WGR, Buffalo; WGAR,
Cleveland; WOL, Washington (for
pickups of the speakers); KSTP,
St. aul; WDAY, Fargo, and
KFYR, Bismarck, together with
several other stations yet to be
lined up. U. S. Advertising Corp.
is handling this account.

While other series are planned,
the only other radio time bought
by the Democrats up to the time
BROADCASTING went to press was a
Mutual hookup for Chairman
James Farley’s speech at Detroit,
Aug. 19, 8:30-9 p. m. (EST).
Keyed from CKLW, this broadcast
will be carried by WOR, Newark;
WGN, Chicago; WOL, Washing-
ton; WSAI, Cincinnati; WIRE,
Indianapolis; WGR, Buffalo;
WFIL, Philadelphia; WAAB, Bos-
ton; WGAR, Cleveland, and other
stations on which time can be
cleared. The budget for this pro-
gram is $2,500, and it will be
placed by Metropolitan Adv. Co.

Republican Time
Placements

LIKE the Democrats, the Repub-
licans are selecting their net-
works ‘carefully with the object of
preventing ‘“‘waste circulation”,
presumably meaning the omission’
of hide-bound Democratic states
in the South where they know they
have small chance.

To date the national radio divi-
sion has purchased one series,
which started July 27 and which
is being heard five nights weekl
on split NBC-Blue networks. Wil-
liam Hard, the commentator,
booked as the Republican Reporter,
discusses national affairs Mondays
through Fridays from 7:15-7:30Q
p. m. (EDST) over the following'
NBC-Blue hookup: WJZ, New
York; WBZ, Boston; WBZA
Springfield; WFIL, Philadelphia:
WBAL, Baltimore; WMAL, Wash-
ington; WHAM, Rochester; WSYR
Syracuse; KDKA, Pittsburgh
WEBR, Buffalo, and the South-
eastern group. On Mondays
Thursdays and Fridays, 10:15-10:3(
p. m. (EDST) Mr. Hard repeat
his talks to WGAR, Cleveland
WXYZ, Detroit; WMAQ or WENR
Chicago; KWK, St. Louis; WMT
Cedar Rapids; KSO, Des Moines
KOIL, Omaha; WREN, Lawrence
Kan.; KLO, Ogden; KTAR, Phoe
nix, and the Group B supplements
The Wednesday spot i1s 9:45-1t
p. m. (EDST), for this group.

Again on Mondays and Fridays
Mr. Hard repeats to the Northwes
group, 10:15-10:30 p. m. (EDST
with the same Tuesday period t
be added Aug. 4. KVQO, Tulse
and WKY, Oklahoma City, get th
Hard show only Mondays, Tues
days and Fridays,10:15-10:30 p.
(EDST). Mr. Hard will speak fror
various cities during political ok
servation tours, and his schedul
is for 14 weeks up to Nov. 2, th
eve of the election. Republica
headquarters in a formal ar
nouncement stated that Mr. Har
“will make such use of the period
as he sees fit, without any instrw
tions from Republican campaig
managers” and that he is donatin
his own services free.

That the Republicans will boo
more regular periods on other ne! i

(Continued on page 53)

How the Political Cartoonists

Size Up the Radio Campaign

Brooklyn Citizen
Choice of Weapons
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Nashville Tennessean

Champion Caster
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Portland (Ore.) Journal
Cultivating Fireside Tone

Baltimore S

Four Long Months
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Radio Is Movies’ Best Friend--Aylesworth

Proposes Working Arrangement Between Two Industries
To Promote Movies and Prepare for Television

'FROM his vantage point as a sort of liaison between
|RCA and its subsidiary holdings in RKO and NBC,

and from his great experience as NBC’s first president,

“Peac’’

Aylesworth knows whereof he speaks better

than anyone else on the subject of radio-screen nnder-

| standing.

In this interview with James P. Canningham,

|reprmted with permission from the ‘Motlon Picture

l Herald’,

he asserts that radio is RKO’s

‘“‘greatest

_explmtatlon asset” and he tells how moviedom gener-
sally can profit by nsing and cooperating with radio,
particularly in view of television’s inevitable coming.

#A WORKING .arrangement
/lhetween radio and the motion
l'pieture to enhance the business of
lihoth is proposed bv Merlin Hall
i'Aylesworth. After studying both
~‘mediums, for some four years in
i'the dual capacity of executive of
L NBC and of Radio-Keith-Orpheum
1'Coxp, Mr. Aylesworth has con-
icluded that radio is the motion
ipicture’s “best friend,” and that
iithe motion picture Interests at
once should recognize radio’s po-
Ltentialities for exwloiting their
films over the air to America’s
125,000,000 inhabitants, That
irealization is dawning, he observed.
Mr. Aylesworth envisioned the
J{cfollowing benefits for both indus-
4itries by such an understanding:
' “Radio would gain a more
|-.tnendly entry to the motion pie-
ture’s great source of talent and
rwould gain the aid and advice of
.ithe motion picture’s greater tech-
_' nical experience, which would be
“finvaluable in rounding that cor-
.yner to commercial television.
i “The motion picture would be
given a medium for publicizing its
|mot10n pictures far greater than
-.m) existing exploitation channel.”

MR. AYLESWORTH

Mr. Aylesworth called on Will
H. Hays and the Motion Picture
Producers and Distributors of
America, and on representatives
of the organized exhibition indus-
try, to sit in friendly round table
discussion with the broadecasters
to effect a tangible nlan for bring-
ing together America’s two lead-
ing entertainment instruments.

Cooperation Urged

SERVING the RCA for 10 years
as an executive and policy-moulder
of NBC, and for four years, first
as president and now as board
chairman, of Radio-Keith-Orpheum
motion picture companies, in which
RCA has an important interest,
Mr. Aylesworth has been preach-
ing all the while the advisability
of a communion of spirit of these
arts. He declared frankly and
with a vigor foreign to his usual
placidness that he now was will-
ing to stake his reoutation on both
the practicability and the advisa-
bility of ecreating a working ar-
rangement between the two.

Mr. Aylesworth urged too, that
the motion picture cooperate now
with television broadcasters and
experimenters, lending talent and
technical resources, so that when
commercial television arrives, the
motion picture’s relation to the
new medium will enable it so to
guide and shape television’s poli-
cies and destinies that eventually
television will work for the
sereen, and not in competition to it.

He fancied a great television
art covering the whole country
with trailers advertising forth-
coming motion pictures, if the
motion picture has the “in

“Television cannot be stopped,”
Mr. Aylesworth said, “no more
than we can stop progress. The
motion picture stands today in
regard to television in much the
same position as the ice manufac-
turers who fought automatic re-
frigeration and the railroads who
opposed interstate bus invasion.
Both would now be in enviable
positions if they had had the fore-
sight to aid and encourage and
cooperate with the new develop-
ments in their fields.

“Television, however, is not for
sale. The motion pieture can
neither buy television nor control
it cor“orately But they can co-
operate.”

BROADCASTING ¢ Broadcast Advertising

“The radio today is definitely not
competition to the motion picture,”
Mr. Aylesworth declared flatly,
‘“but rather is helping to build
box office grosses even now.”

Radio’s invasion of the Holly-
wood talent field is, in Mr. Ayles-
worth’s opinion, a natural develop-
ment.

Films, he charged, have taken
radio’s important talent, so radio
has been forced to move fo Holly-
wood to be adjacent to the supply.
‘““That is why the National Broad-
casting Company recently con-
structed the modern broadeasting
building at Hollywood,” said Mr.
Aylesworth. “The motion picture
because of this has a moral obli-
gation to cooperate,” he added.
Then, too, advertising sponsors
are insisting on picking up the
great names of the screen for
their cominercial broadeasts, for
the entertainment values which
they offer.

For the most part, the apvear-
ance of film stars on the air aids
their own personal merchandising
possibilities, and almost always is
a dircet “plug” for the box office
through the mention by those
stars of their current screen ap-
pearances or forthecoming film
work. Mr. Aylesworth conceded
that a few of Hollywood’s players
are hurt by the air, in the cases of
those who lack ‘“personality.”

“Hollywood’s stars should remem-
ber that they must have ‘per-
sonality’ for radio work,” he said,
“and that radio eannot carry them
unless they do.” This has worried
the Holiywood producers and on
numerous occasions has caused the
studios to effect general bans on
broadeasting by their players.

However, the producers now are
beginning to realize the impor-
tance of the radio connection and
are about ready to admit that they
cannot control the air appearances,
it was pointed out. Aside from any
values that the radio performances
may have, for either star or for
the box office, Mr. Aylesworth
said that the stars themselves are
eager for the new opportunity.
“It appeals to their reputation, if
not to their pocket books. They
are jealous of each other’s radio
calls.”

Boon to Studios

ONE important handicap blamed
by Mr. Aylesworth on radio broad-
casting by film celebrities is the
amount of time taken from regular
motion picture work by the prep-
arations made by the stars for
their radio appearances. He told
of one of the biggest stars in Hol-
lywood refusing to go near her
studio for a week because she was
rehearsing her part and writing
the script for her radio debut.
“Radio today is paying film stars
huge sums for their broadcasting
(Continued on page 60)

Mr. Aylesworth Says:

THE MOTION picture is grossly mistaken when it says that
radio keeps people in their homes, thereby cutting off poten-
tial theater patronage. Except in the summertime, Saturday and
Sunday evenings are still the best days for box office grosses.
Yet there are more good radio programs broadeast on those eve-
nings than any other night.

* * *

RADIO’S invasion of the Hollywood talent field is a natural
development. Films have taken radio’s important talent so radio
has been forced to move to Hollywood to be adjacent to the
supply. For the most part, the appearance of film stars on the
air aids their own personal merchandising possibilities, and almost
always is a direct “plug” for the box office.

* * *

RADIO can make people want to go to the motion pictures.
Their relationship can work to such a point that “attend the
movies twice a week” will be commonly broadecast in the manner
of Amos '’ Andy’s “see your dentist twice a year” and “brush
your teeth twice a day.”

* * *

TELEVISION ecannot be stopped, no more than we ecan stop
progress. The motion picture stands today in regard to television
in much the same position as the ice manufacturers who fought
automatic refrigeration and the railroads who opposed interstate
bus invasion. Both would now be in enviable positions if they had
had the foresight to aid and encourage and cooperate with the
new developments in their fields.

* * *

TELEVISION will never be a competitor to the regular screen.
They will not televise feature pictures produced expressly for
the purpose of a single television broadcast because of the enor-
mous sums required for production. Imagine any advertiser
spending $500,000 to broadcast a production of Little Women!

August 1, 1936 e« Page
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Brisk Autumn Promised in Disec Field

Transcription Firms Busy Cutting Large Number of
Series, Paralleling Recent Gains in Network Business

WITH national transcription busi-
ness for the first half of the -ear
running well ahead of volume a
year ago, signing of contracts for
late summer and autumn place-
ment is proceeding at a pace that
points to a total well ahead of
that in 1935.

Preliminarv reports gathered by
BROADCASTING from transeription
producers and agencies show that
consistent dise users are continuing
with this form of rendition and
that a number of new advertisers
are turning to transcriptions.

Largest of all disc accounts, of
course, is the 380-station WBS
Musical Moments series of Chev-
rolet Motor Co., recently renewed
until mid-October through Camp-
bell-Ewald Co., Detroit. Second
largest transeription user is Ford
Motor Co., employing WBS tran-
scriptions for dealer series cover-
ing some 150 stations. Ford is
now planning another disc series
and is negotiating with WBS and
RCA-Victor for transcriptions. N,
W. Ayer & Son Inc. and McCann-
Erickson Ine.,, New York, place
the Ford campaigns.

The usual late-summer rush of
advertisers to book autumn net-
work hours is more brisk than
usual. (For list of network con-
tracts see “Network Accounts”
listing on page 54.)

Montgomery Ward Discs

MONTGOMERY WARD & Co,,
Chicago mail order house, has
placed a series of quarter-hour
WBS transcriptions on 14 stations
West of the Mississippi, to be
broadcast daily except Sunday.
Ferry-Hanley Co., Kansas City, is
agency. Stations are WJAG,
WAAW, KWTO, KVOA, KMMJ,
KMA, KFEQ, KFRO, KVO0O,
WKY, KFH, WIBW, KFBI, KGGF.

Kroger Grocery & Baking Co.,
Cineinnati, has renewed its WBS
series on 10 Midwest stations on
behalf of its dated coffee. Pro-
grams are twice weekly dramatic
and the series is placed through
Ralph H. Jones Co., Cincinnati.

Delaware & Lackawanna Coal
Co.,  New York (Blue coal) is
placing a transcription series to
go on the air about Oect. 1 on a
number of Eastern stations. Ruth-
rauff & Ryan Inc., New York, is
the agency.

Jean V. Grombach Ine., New
York, is recording quarter-hour
dises titled College Times for
Schwob Co., Columbus, Ga. (Schwo-
built clothes) to be placed on 26
Southern stations about Sept. 1.
James A. Greene & Co., Atlanta,
is agency.

Westinghouse Electric & Mfg.
Co., Pittsburgh (radios) will place
five-minute Grombach dises on
about 50 stations during the au-
tumn through local dealers. Aec-
count is handled direet.

Continental Oil Co., Denver, will
resume its half-hour Grombach
t}'anscriptlons on an unannounced
list of stations, starting in Sep-
tember for 26 weeks. Tracy-Locke-
Dawson Inc., New York, places the
business. Grombach has other
pressings on contract but is not
divulging them at present.

Langlois & Wentworth Inc., New
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York, has a number of autumn ac-
counts under contract with agen-
cies but was not prepared to re-
lease information at this time.

Among fall prospeets in the
transeription field is Richfield Oil
Co., New York, which is consider-
ing return of the Jimmie Allen
transeriptions in the East. Last
spring Richfield used 20 stations.
Fletcher & Ellis Inc.,, New York,
is agency.

Tidewater Oil Co., New York,
recently added WGY, Schenectady,
to its Tydol Club of the Air series.
Lennen & Mitehell Inc.,, New York,
has the account.

Wyeth Chemiecal Co., New York
(Jad Salts) is contemplating spot
campaigns and test programs but
plans are indefinite except for net-
work business. Blackett-Sample-
Hummert Ine., New York, places
the account.

Democratic and Republican cam-
paign headquarters are working
on plans for spot placements dur-
ing the presidential race (see po-
litical story on page 7).

All of these accounts are placed
out of New York. Activity in Chi-
cago transcription offices is excep-

tional for midsummer. Columbia
Phonograph Co. is producing a
series of five weekly quarter-hour
musical and dramatic programs
for morning placement during
summer and autumn by Indo-Vin
Inc., Cincinnati (tonie) through
Cramer-Krasselt Co., Milwaukee.
Other current Columbia produc-
tions are for: Murine Co., Chicago
(eve wash), daily announcements
through Neisser - Meyerhoff Inc.,
Chicago; Maybelline Co., Chicago
(eye beautifier), 26 quarter-hour
programs using morning hours
through Cramer-Krasselt Co., Mil-
waukee; Dr. W. B. Caldwell Ine.,
Monticello, Ill. (Syrup of Pepsin).
5 weekly quarter-hour discs
through the summer, going on a
nationwide basis in the autumn,
with Cramer - Krasselt Co. as
agency.

Standard Radio Inc., Chicago, is
cutting one-minute announcements
for Auto Club of Southern Cali-
fornia, now placed on 17 stations
but to be nationwide at a later
date; announcements for Dodge
Dealers placed on KSD, St. Louis;
Chrysler Dealers, Chicago, hour
variety programm on WBBM, Chi-
cago, which started July 22; quar-

Gain of More Than

Two Million Dollars

Shown by Major Networks for Half Year

AGGREGATE receipts of NBC,
CBS and Mutual networks for the
first six months of 1936 amounted
to $28,157,046, an increase of
$2,177,356 over the $25,979,690
registered for the first half of
1935.

Largest increase for the six
months was registered by CBS,
which advanced from §$9,222,536
last year to $11,186,233 for the
current half year. NBC - Red

showed a gain from $9,933,049 to,

$10,282,722 for the period while
NBC-Blue showed a loss, dropping
from $6,177,721 last year to $5,-
793,733 in the first half of 1936.
Mutual rose from $546,384 last
year to $894,358 in 1936.

NBC-RED network rose to first
place in billings for June with
$1,505,520. CBS had $1,502,768
and NBC-Blue $840,323. It was
the first time since September
1935 that NBC-Red billings were
greater than CBS. A comparison
of receipts with June 1935 finds
the NBC-Red network down .2%:
CBS up 40.9%, its highest per-
centage increase this year; NBC-
Blue down 3.6%. In the percent-
age column CBS shows a steady
progressive increase since the first
of the year and despite the faet
that the NBC-Red network topped
the CBS monthly figure it showed
a small loss, the first in over a
year, as compared with June 1935.

Networks’ Gross Monthly Time Sales

Yo Gain
1936 Over 1935 1935 1934 1933
NBC-WEAF (Red)
January ....... $1,755.394 1.5 £1,729,137 $1,309,662 $1,031.373
February ...... 1,691,524 4.4 1,62,,977 1,215,998 908,531
March ......... 913,837 6.1 1,802,741 1,374,910 1.028,93%
April ..o 1,762,201 6.3 1,656,283 1.355,587 809,508
May ........... 1,654,246 2.4 1,6_4,969 1,441,900 816,665
June .o 1,505,520 — .2 1.508,942 1,272,480 24,155
S
January ....... §1,901,023 T $1,768,949 $1.405,948 $941,4060
February ...... 1,909.146 15.4 1,654,461 1.387,823 884,977
March ......... 2,172,382 18.7 1,829,553 1.524,904 1,016,102
April ... ... .. 1,951,397 20.8 1,615.389 1,371,601 775,487
May ........... 1,749.517 35.9 1,287,455 1,255,887 624,256
June .......... 1,502,768  40.9 1,066,729 925.939 553,056
NBC-WIJZ (Blue)
January ....... $926,421 —153 £1,093.749 $988,503 $752,052
February ....... 1,015,624 — 5.2 1,072,136 902,866 744,204
March .......... 1,122,516 — 2.8 1,156,032 1,028,552 859,572
April ... .. .. 977175 +.1 975.970 924,623 783,898
May ........... 911,674 — 95 1,007,931 926,880 761,231
June ........... 840,323 — 3.6 871,903 821,607 609,830
MBS
January ... .. .. $166,266 155.6 $65,024 ... Lo
February ....... 162,358 142.5 946 L. Lo,
March .......... 191,483 1138 94180  ........ ...
April ..., .. 139.83 18.5 118045  ........ ...,
May ........... 129,907 16.5 111497 ... oo
June ........... 104,510 15.1 90,692  ........ ...

BROADCASTING ¢ Broadcast Advertising
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ter - hour Sons of the Pioneers
dises placed on list of Texas sta-
tions by a steel sponsor.
The Chicago office of WBS has
the following current accounts:
Procter Gamble Co., five-

weekly Oxydol’s Own Ma Perkins |

(in addition to network series by
same title) on about 50 stations
through Blackett-Sample-Hummert
Inc., Chicago.

Procter & Gamble Co., five-
weekly drama for Dreft on 10
stations through Blackett-Sample-
Hummert Inc.

Procter & Gamble Co., weekly
evening musical quarter-hour for
Drene on 18 stations through H.
W. Kastor & Sons Adv. Co. Ine,,
Chicago.

Wilson & Co. five-minute
dramas for Tender-Made hams on
five stations three times a week.

Announcement campaigns cut in
the Chicago WBS office include:

Orbit Gum Co., Chicago, station-
break announcements 14 and 21
times weekly on 30 stations,
through Seliers Service Ine. Chi-
cago.

Armand Co., Des Moines (cos-
meties), 6 weekly on about 8 sta-
tions through H. W, Kastor &
Sons Adv. Co. Inc., Chicago.

Procter & Gamble Co., 14 weekly
announcements for Drene on about
18 stations, through H. W. Kastor
& Sons Adv. Co. Inc.

Varaday of Vienna Co., Chicago
(cosmeties), three-minute an-
nouncements on about 8 stations,
through Sellers Service Inc., Chi-
cago.

Walker Remedy Co., Waterloo,
Ia. (poultry remedy), seven week-
ly on one station through Weston-
Barnett Inc., Waterloo.

White Rouge Sales Co., Chicago, °
14 weekly on one station.

Zenith Radio Corp., Chicago,
campaign to start in mid-August
covering 40 to 60 stations, through
H. W. Kastor & Sons Adv. Co.

West Coast Campaigns

IN SAN FRANCISCO, Beaumont
& Hohman, agency for Pacific
Greyhound Lines Inec. is planning
an extensive autumn campaign
using five - minute travel tran-
scrintions on several western sta-
tions. The list has not yet been
made up. It will supplement the
dise series now on KMJ, Fresno,
and live talent on KFRC and KGO,
San Franeisco.

Titan Productions Inec., San._
Francisco, is cutting 39 quarter-’
hour episodes of Ace Williams for
for H. E. Long Co., Chicago
bakery; transcribed announce-
ments for Grove Laboratories Inc...
St. Louis (proprietary) to be'
placed through Export Adv.
Agency, Chicago. A number of
special accounts are being cut bv
Titan.

Gerth-Knollin Adv. Agency, San
Francisco has placed the Mystery
Chef transeriptions for Southern
Oregon Gas Corp., San Francisco,
on KMED, Medford, and KRNR,
Roseburg, Ore.

H. S. Bassford Co., San Fran-
cisco, distributing Kelvinator vre-
frigerators in Northern Cali-
fornia, on July 16 started a ten-
week WBS series on KFRC, KYA,
KJBS and KSFO, San Francisco,
and KLX, Oakland, through M. E.
Harlan Adv. Agency, San Fran-
cisco.

LEVER BROS., Cambridge, Mass.
(Rinso) has signed four weekly
quarter-hour periods, daytime, on
56 CBS stations. Time and start-
ing date have not been determined.,
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Whys - Hows of Reallocation Hearing

“Evolutionary Changes” to Follow the Oct. 5 Sessions;
Clear Channel Cut and Super-Power Main Issues

THE MOST thorough analysis of
technical broadcasting ever insti-
tuted is planned by the FCC
Broadeast Division in connection
with its reallocation studies, it
was disclosed July 21 in the for-
mal notice calling the informal
hearings to begin Oct. 5 in Wash-
ington.

Every phase of station opera-
tion, from the engineering stand-
point, is encompassed in the four-
page hearing notice, and informa-
tion is solicited from all those in-
terested not only as to the results
of operation under existing allo-
cations, but also as to theories and
ideas on future allocations. Fol-
i lowing the hearings the Broadcast
Division will decide whether a re-
alignment of the broadcast spect-
rum is desirable.

{  The notice, prepared under the
direction of T. . Craven,
FCC chief engineer, covers prac-
tically every view ever advanced
by responsible groups on proposed
| changes in the broadcast structure
| las a means of improving service.

Super-power, reduction of clear
|- channels, horizontal increases in re-

gional and local groups, changes
‘ in mileage separations between

stations, quota regulations to gov-
ern assignments, synchronization,

East-West Coast duplication of
{-high-power stations, methods of
| ascertaining coverage and defining
i{interference, and, in fact, every
{ mooted question of technical ope-
|iration is embraced.

: General Principles

THE NOTICE makes clear that
‘the Oct. 5 hearings, expected to
last two weeks, will not be open to
ronsideration of individual appli-
cations, assignments or requests
Ufor facilities. It sets out that the
| hearings are called “for the pur-
' pose of determining what princi-
| ples should guide the Commission
|/in matters relating to or affecting
Ethe allocation of frequencies and
‘I'the prevention of interference in
///zhe band 550-1600 ke., and in par-
ficular what changes, if any,
5hould be made in the Commis-
‘i3lon’s existing regulations or in
-he standards heretofore applied
,1-0¥ it and its Engineering Depart-
“I.-ment, in order to give effect to
; Ithose prineiples.”
1; When it announced reallocation
l{1earings July 2, the Broadcast
‘I Division had simultaneously post-
1,00oned indefinitely the hearings it
nad scheduled on the ten applica-
| ons of clear channel stations to
~} 1se super-power of 500,000 watts.
These hearings had been set for
-1 September. Presumably it is not
-1-'he intention of the FCC to desig-
iate these hearings until it decides
'pon future policy on super-power,
iollowing the Oct. 5 general ses-
ions. Super-power, and clear
~| hannel reduction are specifically
et forth on the Oct. 5 hearing
“§ genda.
‘- Meanwhile, various groups of
tations are making plans to pre-
ent their views. The so-called
lear channel group of a dozen
tations, exclusive of network-
“#'wned and operated clear channel
utlets, has been organized for
nore than a year in anticipation
f a reallocation. It has gone on
ecord in favor of a revision of

v Cn

existing regulations so that the
present maximum power of 50,000
watts would be made the minimum
power on clear channels, with no
“lid” on top power.

To present their technical case
at the hearings, the clear chan-
nel group has retained the con-
sulting engineering firm of Me-
Nary & Chambers. Mr. Chambers,
former chief engineer of WLW,
Cincinnati, installed the 500,000
watt transmitter of that station
two years ago and has pioneered
in super-power.

In addition, the newly formed
group of regional stations, which
is expected to constitute, numeri-
cally, the largest entity to annear
at the hearings, held a meeting
in Chicago July 28, to complete
oreanization plans. The most im-
portant matter confronting the re-
gional group, which was organized
in the rough during the NAB con-
vention in Chicago last month, is
that of impending reallocation
changes. It is expected the group
will hire an engineer and an at-
torney to present its views at the
hearings.

The third large group—repre-
senting local stations — probably
wil! appear before the FCC through
National Independent Broadeast-
ers, Inc.,, an organization created
a year ago by some 100 local sta-
tions. It also probably will appear
through counsel and an engineer.

That the FCC does not have in

mind any “radical reallocation”
but rather will pursue its estab-
lished course of “evolutionary

changes” following the hearings,
was emphasized by Chief Engineer
Craven in an interview with
BroaDCASTING. The FCC, he said,
already has adopted the policy of
proceeding in an ‘“evolutionary
way” and does not want to effect
changes that would prove unduly
costly or tend to disrupt the status
quo. The whole plan in connection
with the general hearings, he said,
is one of cooperating with the in-
dustry by permitting it to advance
its views before any changes are
made.

At present the plan, after the
hearings, is to draft regulations
which will invoke any new stand-
ards thought desirable, and tend
to bring the regulations in line
with actual allocations and with
projected changes. The existing
regulations, for example. are not
compatible with actual allocations,
and would have to be revised in
any event. The most glaring dis-
crepancies are seen in the clear
channel group, since wunder the
1928 allocations 40 such channels
were set aside, whereas today
there are actually only 29, by wvir-
tue of duplications on them under
the guise of experimental grants
and the like.

Any new regulations probably
will be in the nature of reclassifi-
cations of stations in particular

CELEBRATING its 16th birthday,
WWJ, Detroit will formally open
its new million dollar broadecasting
plant Aug. 20. With this formal
action, WWJ will put into opera-
tion the second unit of its new
equipment. On April 16 it opened
its new transmitting station at
8-Mile and Meyer Roads.

The transmitting station is
equipped with Western Electric
speech input equipment. The archi-
tect was Clarence E. Day. The
Blaw - Knox vertical radiator ic
400 feet high. In the new trans-
mitting station is a Seripps Motor
Generator, which, in the event
electric power should fail, can gen-
erate enough power in 40 seconds
to keep WWJ on the air without
interruotion. In the lobby of
transmitter hall, behind glass, is
WWJ’s original transmitter, with
which it started broadecasting Aug.
20, 1920.

JROADCASTING ¢ Broadcast Advertising

The new studio building was de-
signed by Albert Kahn, noted ar-
chitect, and is most modernistic
in style and balance. The lobby
opens into an auditorium to seat
better than 300 in theater chairs.
It is equipped with complete sound
and movie apparatus. The Aeolian
Skinner organ is located in Studio
B, on the second floor and can be
played either from the auditorium
or in Studio B.

Four large studios may be
viewed from observation rooms
similar to those at Radio City.
The other small studios are to be
used for dramatics, and, therefore,
do not have observation rooms for
the public. All studios are equipped
with Chrysler airtempe refriger-
ating. The lighting was installed
by the Major Equipment Co. of
Chicago, and the decorations and
furnishings were supervised by
Mrs. W. J. Secripps.

groups. Presumably only the chan-
nels will be enumerated. Stations
desiring changes in assignments,
or protesting the regulations as re-
vised, will have opportunity to be
heard. Thus, if the FCC should
set up a new classification of high-
power regionals and assignments
on those channels should be avail-
able, applications then can be filed
for them and taken under consider-
ation in the usual way by the FCC.
Under the rules, protests may be
filed against changes in regula-
tions, which automatically will
throw them to hearing.

The FCC has wiped the slate
clean for the hearings, and there
are now no pending proposals for
new allocations. The plan submit-
ted last winter by Andrew D. Ring,
FCC assistant chief engineer in
charge of broadcasting, for a re-
alignment of regional charnnels and
a horizontal increase on certain of
them, has been removed from con-
sideration whereas previously it
was simply being held in abeyance.
There had been protests against
it from certain stations and
groups, particularly CBS.

Economic factors will be taken
into account in any plan devised,
it is strongly indicated. This alone,
it is pointed out, tends to bear out
the thought that there will be no
upheaval, since that would entail
tremendously expensive changes.
For the first time, also, the FCC
intends to take into account char-
acteristics of broadcast receivers
as they relate to allocations and
mileage and frequency separation
requirements in order to avoid
interference.

FCC Explains Plans

TO ALLAY fears of any sweeping
reallocation, the FCC on July 28
made public a formal statement
responding to the “many in-
quiries” made concerning ‘the
proper and ultimate consequences”
of the hearing. It emphasized that
the Commission has approved pro-
cedure on the basis of “evolution,
experimentation and voluntary ac-
tion” rather than any radical and
enforced costly changes. FCC de-
partments, it was added, will be
directed to prepare modification of
existing regulations covering
broadeasting ‘‘in such a manner
that they are sufficiently flexible to
permit the adaptation for new
technical developments and alloca-
tion principles which, upon prover
showing at hearings, indicate that
a needed improvement in service
will result.”

“As is well known in the in-
dustry,” continued the statement,
“the existing practical allocations
depart somewhat from the em-
pirical standards which became
the basis of the regulations in 1928
and which have not been changed
since that date. It is believed that
at least one of the outcomes of
the Oct. 5 hearing will be to mod-
ify the regulations so that they
will conform to the actual practice
of today.

“As is also well known to the
industry, there are many propon-
ents for high-power stations as
well as many who oppose such
increases in rower. There are also
many who desire horizontal power
increases for regional stations, and
there are certain uneconomic situ-
ations which exist such as those
experienced by stations sharing
time. In addition, the repeal of
the Davis Amendment has removed
certain limitations upon the engi-

(Continued on page 58)
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Permanent Hookup

Starts Operation
In New York State

Six Stations Keyed From WINS
With Two More to Be Added

STARTING with
three commercial
accounts and with
sustainings fed
steadily out of
WINS, New York,
the reorganized
New York State
Broadcasting Sys-
tem formally got
under way July
27 as a perma-

Mr. Squire

nent hookup of six stations under
the direction of Burt Squire as

general manager. Previously the
New York network was known as
Associated Broadcasters of New
York and was a cooperative entity
joined only occasionally for special
sponsored programs.

Thse hookup comprises WINS,
New York, of which Mr. Squire is
manager; WABY, Albany; WIBX,
Utica; WMBO, Auburn; WSAY,
Rochester, and WBNY, Buffalo. It
is planned to add WESG, Elmira,
and WNBF, Binghamton, as soon
as lines are available. WABY on
July 20 also joined the NBC-Blue
network.

Sponsored P’rograms

ALREADY hooked into the special
network of 51 stations carrying
the Remington Rand News Comes
to Life program Sundays, 6:30-7
p. m. (EST), the New York State
Broadcasting System’s first ac-
count was another Remington
Rand show titled Inquiring Micro-
phone and carried Tuesdays,
11:30-12 noon, which renewed as
of July 21. Both Remington Rand
accounts are placed through Lee-
ford Advertising Agency, New
York. The International Magazine
Co. talent show, which immediate-
ly precedes Inquiring Reporter for
a half hour, has expired but it is
expected to renew shortly on be-
half of Hearst’s Cosmopolitan, Pic-
torial Review, Good Housekeeping
and Harper’'s Bazaar.

The other account contracted for
is the Women’s Homemaking Hour,
a participating program with Bet-
ty D. Supplee handling commercial
sales and acting as commentator.
It has been signed for five half-
hours weekly, daily except Satur-
days and Sundays, 10-10:30 a. m.,
and is placed through L. H. Hart-
mann & Co., New York.

The NYSBS first rate card has
been issued to go into effect Aug.
1. It quotes rates of $905 per hour,
$500 per half-hour, $344 per quar-
ter-hour and $185 for five-minute
periods between 6 p. m. and sign-
off time for the six basic stations.
Daytime rates, 7 a. m. to 6 p. m.,
are $623, $323, $218 and $116, re-
spectively.

Various other sponsors are in
prospect, it was learned, including
extensive use of the network for
political broadcasts, especially by
the New York state committees of
the major parties who will con-
duct intensive campaigns in that
state until the November elections.

KHUB has been assigned to F. W.
Atkinson for a new station at Wat-
sonville, Cal., operating on 1310
ke. daytime with 250 watts.

NBC’s Red and Blue

“THIS IS the Blue [or Red]
Network of the National
Broadecasting Co.” may be-
come the regularstation break
announcement by NBC over
its respective chains. In line
with its recently established
policy of identifying the two
networks separately with the
objective of building up the
latter, NBC has been exper-
imenting with the separate
station - break identification,
instead of the customary
NBC blanket credit. The an-
nouncements of the Red and
the Blue are being made
sporadically — probably as
the forerunner of a uniform
policy after additional sta-
tions are aligned for the
Blue chain. About a month
ago President Lenox R. Lohr
notified all owned and oper-
ated stations to distinguish
the two networks by the
“Red” and “Blue” designa-
tions, rather than as the
WEAF and WJZ networks.

Mutual Considering
Midwest Additions

POSSIBILITY of aligning several
Midwestern stations with Mutual
Broadcasting System coincident
with that network’s expansion to
nationwide proportions when it
begins service to the Don Lee
Network on the Pacific Coast next
December, is seen by Fred Weber,
Mutual general manager. While
reluctant to discuss the status of
negotiations with these stations,
Mr. Weber asserted July 28 that
conversations are going forward
and arrangements may be com-
pleted within a fortnight.

Under present plans, Mutual
will extend from Chicago to Los
Angeles, via Denver, on Dec. 29,
at which time the present Don Lee
contract with CBS expires. Coin-
cidently, KNX, Los Angeles, and
KSFO, San Francisco, will become
the CBS outlets, in lieu of KHJ,
Los Angeles, and KFRC, San
Francisco, the Don Lee stations.
Two other Don Lee stations—
KGB, San Diego and KDB, Santa
Barbara—also will join Mutual.

Contractual arrangements
have been made by Mutual with
KFEL-KVOD, Denver, for Mutual
service when the lines are put
through to the Coast. The line
haul from Chicago to the Coast,
it is reported, involves an annual
rental of approximately $200,000,
to be absorbed by the stations en
route. Conversations have been
had by Mutual with stations in
St. Louis, Des Moines, Omaha,
Kansas City and Salt Lake City
about its service, and in at least
one or two cases it is confidently
expected that program service will
start when the network expands.

Under the FCC decision approv-
ing the KNX sale to CBS, the
date for the transfer is set at
Sept. 15. It is entirely possible
that CBS may make arrangements
with Don Lee to terminate the
existing contract and switch to
KNX and KSFO prior to the Dec.
29 contract expiration. In such
event, Mutual’s service to Don Lee
probably would begin earlier.
Owens Dresden, manager of KHJ,
was in the East last month to dis-
cuss the switch with CBS and MBS.
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Two Stations in Montana,
KFBB and KGVO to Join

CBS Network in August

THE LIST of stations affiliated
with CBS—world’s largest single
network—will be increased to 105
on Aug. 9 when KFBB, Great
Falls, Mont. and KGVO, Missoula,
Mont. join that network. They are
the first CBS outlets in Montana.

Under tentative plans, Senator
Wheeler (D.-Mont.) will deliver
an address from the Great Falls
station on the occasion. There will
be a dedicatory program from
New York as well as originations
at both of the new network sta-
tions. Harry C. Butcher, CBS
Washington vice president, and
Mrs. Butcher will be in the State
at the time and presumably will
participate in the dedicatory pro-
gram.

KFBB, managed by Mrs. Jesse
Jacobsen, has been completely
modernized coincident with its
network debut. It has been on the
air since 1922 and operates with
1000 watts night and 25 day.

The Missoula station has been
on the air since January, 1931,
and is owned and managed by A.
J. Mosby. The station operates
with 1000 watts and two years
ago moved into new studios and
offices.

OWNERS OF WKY-KLZ
ALSO ACQUIRE KVOR

PURCHASE of KVOR, Colorado
Springs by the Okluhoma City
Oklahoman interests, who operate
WKY, Oklahoma City, and KLZ,
Denver, was disclosed in an appli-
cation filed July 16 with the FCC.
The reported price was $80,000.
Approval pends FCC action.

A new corporation called Out
West Broadcasting Co. was set up
as the purchaser, with E. K. Gay-
lord, Edgar T. Bell and H. M.
Peck, all officials of the Daily Ok-
lahoman, each holding 339 of the
stock. The Rev. S. H. Patterson.
operator of the station, purchased
it about four years ago from the
then owners of KLZ, who late last
year sold KLZ to Mr. Gaylord and
his associates for $200,000. It is
also planned to affiliate the station
with the Colorado Springs Gazette
& Telegraph, which at one time
was published by Mr. Gaylord and
in which he still has an interest.

KMPC Option Exercised

KMPC, Los Angeles, will be pur-
chased by George A. Richards
and Leo J. Fitzpatrick, principal
owners of WJR, Detroit, and
WGAR, Cleveland, subject to FCC
approval, at a cost of approximate-
ly $100,000, it was learned au-
thoritatively July 27. The Rich-
ards-Fitzpatrick group, which has
held an option on the station for
nearly a year, exercised it July 20
—when it was to expire. Plans in
connection with the station have
not been divulged. It operates on
710 ke., limited time with 500
watts, and will be purchased from
the Pacific Southwest Discount
Corp., auto loan agency. WOR,
Newark, is the dominant station
on the 710 ke. channel.

WFOR is the new call letter of
the former WPFB, Hattiesburg,
Miss., operated by Forrest Broad-
casting Co. with 100 watts unlim-
ited on 1370 kec.
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Don Lee Is Sought

By Transamerican

Clark Negotiates With Pacific |

Group; Expands Client List

ALREADY entrenched in the rep- '

resentation field as the first phase
of its broad - gauged project of
forming an all-purpose broadcast-
ing sales and operations organiza-
tion, Transamerican Broadcasting
& Television Corp. has entered ne-
gotiations with the Don Lee Broad-
casting System for national rep-
resentation after that network
joins Mutual Broadcasting System
toward the end of the year.

John L. Clark, former WLW
general manager and president of
Transamerican, who returned to
New York July 25 from confer-
ences with Don Lee officials in Los
Angeles, declared that negotiations
were still in progress. Transamer-
ican already has made arrange-
ments to represent Mutual on cer-
tain accounts which had been han-
dled by Mr. Clark while with
WLW, including such eclients as
Procter & Gamble, Dodge Motor
Car and Planter’s Peanuts, it was
learned, but will not represent it
nationally.

Mr. Clark also discussed repre-
sentation while in Los Angeles
with KFBW, Warner Bros. sta-
tion, and KMTR, both regional in-

dependents. Nothing definite, how-_

ever, was arranged, but it is in-
dicated that within a fortnight
some definite decision will be made.

Future Activities
HAVING absorbed the Chicago

representation firm of Reiter &

Jaeger, Transamerican also repre-
sents WLW nationally, but not ex-
clusively, while it is representing
WHAM, Rochester, and WCAU,
Philadelphia, in Chicago, having
taken over these duties from
Reiter & Jaeger. Virgil Reiter, a
partner of this firm, has been
transferred to New York for
Transamerican, which has its of-
fices in the French Bldg., while
C. P. Jaeger is continuing in
charge of the Chicago office.
Details were still lacking offi-
cially concerning future activities
of Transamerican. It is still broad-
ly hinted that it will enter the
transeription field and may alse
acquire its own recording equip-
ment. A transcription library:
service at this time, however, does
not appear to be a part of the
projected service. Mr. Clark has
not yet divulged the identity of
other principals in Transamerican,
aside from himself and E. J. Ros-
enberg, its executive vice presi-
dent, who left the general manage-.
ment of the Society of Europear
Stage Authors & Composers to ac-
cept the post. Mr. Clark has stated
that a number of station opera-
tors and others prominent in radic
are identified with Transamerican
vshich he said had financial back
ing amounting to $2,000,000. Sta-
tion management and operatior
originally was contemplated as oni
of the salient phases of proposec
Transamerican operations.

AN INCREASE in rates amount
ing to about 40% was announce<
July 29 by WBNX, New Yor!
City, to become effective Sept. °
coincident with the station’s four
fold boost in power to 1,000 watts
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Jewelry On the Air-And Off the Trays

By DEVELLE THATCHER
Harris-Goar Boosts Jewelry Sales More Than a Third;
Gets 6,000 Fan Letters Monthly for Prospect List

WHEN Harris - Goar Co. (retail
lewelers) moved into its new
quarters last year at 1011 Main
street, Kansas City, Mo., the man-
‘gement decided to modernize the
ierchandising setup as well as the
tew store. J. E. Goar, vice presi-
Jent and treasurer, who handles
Jublicity for the firm, determined
in try radio. Although sold to the
ilt on newspaper advertising and
eing a constant user since the
rm’s inception in 1901, it was not
|ulling.

Every jewelry store was using
lensationa] display ads, all had
he best bargains and Mr. Goar
ealized it was time to launch a
nerchandising program that was
iovel, different, practicable and ef-
petive.

He consulted with the staff of
¥HB, which evolved a plan that
zemed to hit the nail on the head.
lowever, Mr. Goar decided to go
n the air on a more or less tenta-
ve basis, to see whether or not
1e program would click.

Successful Test

{LTHOUGH started in June, 1935,
fter a test period of several
ecks, the stunt has proved so
rofitable and effective that it has
i 2en a daily feature (except Sun-
'ay) ever since. Now over 75% of
ie firm’s advertising appropria-
on goes to radio. Even on a non-
mmercial program, it is hard
nese days to get an appreciable
| mount of fan mail. But on the
arris-Goar The Voice of Kansas
ity program, over six thousand
tters are received monthly. The
‘ames and addresses are placed on
ie company’s permanent mailing
1 5t and the direct-mail broadsides
Inrat follow-up have been highly
{ itisfactory.
The whole program takes place
latside of the store just a few
eps from the prominent thorough-
jres of Tenth & Main streets.
tihe crowds around the portable
Hiicrophone have ample opportunity
look at both display windows
1d see the values exhibited.
A telephone line connects the
udio to the store where an en-
‘meer sits at a control panel on
e second floor. A stock model
dio is hooked up inside of the
ore and placed near the doorway
i the outside. This radio gives
‘= commercial broadcast from the
ludio and is turned off or very
w while the question and answer
ogram is on the air. Thus the
'owd hears the sidewalk program
Irect and the commercial continui-
|| from the studio. The receiver
4 z0 enables the sidewalk reporter,
t the announcer is called, to tune

pensive electric signals or special
rangements. A receiver is placed
side the store for the benefit of
2 crowd there.

' The program is announced at
2 studio and continues from the
lewalk microphone. The radio
oorter first reads the announce-
ent regarding the winner of “yes-
~day’s” prize, then the question

effectively without the use of #

IT WAS something of an experiment when J. E. Goar
decided to try radio for Harris-Goar’s jewelry store in
Kansas City. Visual media weren’t producing and some-

thing had to be done. It was!

And if you’re in Kansas

City and want to see some action, just walk by Harris-
Goar’s store when the sidewalk program is on the air,
and then have a chat with Mr. Goar. The daily broad-
cast is moving diamonds and silverware and optical serv-
ice and the other things that jewelry stores sell. Mr.
Goar goes in for extensive merchandising for the
Harris-Goar store and here is the way he does it.

selected, and those grouped around
the “mike”, answer. Five minutes
of this and then a one-minute
“commercial”’. Another five min-
utes of answering the question and
another commercial. The program
is concluded by announcing the
name of the winner of the daily
question, and reading of “tomor-
row’s” question. -« .

There are three big incentives
that make the program such a big
success. : (1) Convenient downtown
location—easy access to micro-
phone. (2) Daily prize given to the
lucky one whose question is select-
ed and a grand prize at the end
of the week for best question of the
week. (3) In addition to answer-
ing the question, the participants
identify themselves and get a big
kick out of knowing the folks at
home are hearing their respective
voices.

A printed slip passed out among
the crowd giving the mimeographed
“Question For Today” states that
“The Federal Communications
Commission prohibits point - to -
point communication. Therefore
Please Do Not Say Hello To Your
Friends.”

The daily prize is choice of six
silver plated Roger’s teaspoons, a
dollar compact or a dollar pencil.
The weekly grand. prize for the
best question is a diamond ring
valued at $25.

Five questions from letters
picked at random out of the files
are: “Do you think it is fair to
other merchants for a drug store
to sell merchandise other than

what should be in a_drug store?”

SIDEWALK FANS — Harris-Goar sells jewelry with an inquiring re-

“Do you think that folks that have
large lots of children should live
out in the sticks to please neigh-
bors ?” “Should mothers smoke in
the presence of their own children
or the children’s associates?”
“What is your opinion of women
smoking—does it detract from their
feminine charm?” “What is the
greatest thing in life ?”

Women Interested

THE BULK of the crowd are
women and it is well known that
women do the greater part of the
buying. In response to my ques-
tion regarding the profit possibili-
ties of the radio stunt, Mr. Goar
stated: “Our out-of-town business,
which must obviously be cash, has
increased 10% and we have drawn
new customers from a radius of 250
miles. Our business is easily at
least $1,000 ahead in volume over
a year ago at this time. Our
jewelry business enjoys more than
a 33 1/3% greater wvolume and
other departments have secured as
high as a 25% increase. Our
Christmas program featuring a live
Santa Claus increased our fan mail
over 100% and completely sold out
our toy department.”

Like many jewelry stores, Har-
ris-Goar has a well-advertised and
profitable optical department and
the optometrist in charge comes
in for his share of the radio ad-
vertising. Broadcast advertising
of types of merchandise is of
course scheduled according to the
season of the year and according
to well known daily events. For
instance, 20 fur coats were sold as

porter program every day on WHB, Kansas City, and here is part of a
typical sidewalk audience at one of the sponsor’s broadcasts.
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Radio Booster

MR. GOAR

the result of two broadcasts cost-
ing $16.

Dollar Day is tied up with the
city-wide campaign, which gener-
ally happens once a month. Mr.
Goar stated this promotional mea-
sure stepped up business on dollar
items during the event as high as
509%. The optical department is
featured after Sunday’s hard day
of reading the newspapers. Wash-
ing machines are featured on Mon-
days and Tuesdays after the wife
is suffering from aches and pains
as the result of doing her own dis-
tasteful washing. Saturday is pay
day and that is a good day for
jewelry. .

Here is the copy contained in the
form letter which follows up the
letters sent in by interested listen-
ers:

“Dear Friend: The interesting ques-

tion you sent in to our Radio Re-
orter was very much appreciated.
Naturally, we hope that it wins our
daily or weekly prize, but if not, do
not be discouraged and do not stop
sending in your questions. You never
can tell when good fortune may favor
your questions, and then besides, it is
a lot of fun. Somebody wins each
day and some lucky person gets the
beautiful Harris-Goar diamond ring
each Saturday, so do not quit send-
ing in your questions because the
very day you quit may be the very
day you might win.

“We hope that your interest in our
radio program will lead you to trade
at our store. The purpose of every
radio program is to increase business,
and while all sponsors are glad to
furnish the entertainment, they can-
not continue unless the public shows
their appreciation with trade.

“To show our appreciation of your
interest, we inclose a token which has
a value of 50c¢ as first payment on a
purchase of $5 or more, or should
you purchase $10 or more, we will
allow you a credit of $1 as first pay-
ment if you bring this letter with you
with the token. We feel that your
interest in our program entitles you
to a substantial discount on your get
acquainted purchase.

“You can buy for yourself and
family and charge it all on one ac-
count and pay on terms to suit your
convenience,”’

Enclosed with the letter is a cir-
cular featuring on the front page

(Continued on page 57)

August 1, 1936 ¢ Page 13

e


www.americanradiohistory.com

New Lineup of Yankee Network

Is Announced by Mr. Shepard

Regional Net Includes 13 Stations With WNAC Key;
Five-Station Colonial Network Also Formed

COMPLETION of a new lineup of
stations for the Yankee Network,
which will be reorganized after
WNAC and WEEI of Boston
switch their CBS and NBC-Red
network affiliations respectively
when Daylight Saving Time ends
Sept. 27, was announced July 27
by John Shepard 3d. The new re-
gional network will comprise 13
stations, keyed from WNAC, and
it will embrace most of the sta-
tions of the present Yankee Net-
work plus three of the stations of
the former New England Network
which was a cooperative hookup of
five NBC-Red stations keyed from
WEEL

At the same time, Mr. Shepard
announced, a second regional net-
work to be known as the Colonial
Network will be inaugurated un-
der his auspices. I{eyed from
WAAB, the second Shepard-owned
station in Boston, it will include
three independent stations of the
new Yankee Network plus WTHT,
new Hartford Times station, and
will add others if and when time
is available.

The Colonial Network will be
the New England outlet of Mutual
Broadcasting System, of which
WAAB became the Boston outlet
July 1. While Mr. Shepard has a
gentlemen’s agreement with NBC
under which WNAC will not link
with Mutual, he is under no such
obligations with respect to his
other Boston station. Whether
other stations of the new Yankee
Network, which subscribe to NBC
and CBS services, will occasional-
ly hook into the Colonial Network
and the Mutual Network, depends
upon their NBC and CBS commit-
ments and their ability to clear
time for Mutual commercials.

The New Setup
THE NEW Yankee Network line-

up:

WNAC, Boston, which on Sept. 27
joins NBC-Red in lien of its present
affilintion with CBS. Now also key
of Yankee Network.

WIZAN, Providence, also a Shep-
ard-owned station, which on or hefore
the end of 1936 joins NBC-Blue in
liew of its present CBS affiliation.
Now on Yankee.

WICC, Bridgeport, also Shepard-
owned, which on or before the end of
1936 joins NBC-Blue in lieu of its
present CBS affiliation. Now on Yan-

e,
WMAS, Springfield, now a BS
supplemental, also on Yankee.
WFREA, Manchester, N. H., a CBS
basic supplemerital, now on Yankee.
WTIC, Ilartford, an NBC-Red bas-
ie. formerly on 7he New England

Network.
WTAG, Worcester, an NEC-Red

basie, formerly on The New Iingland
Network,

WOSH, Portland, an NBC-Red
basic, formerly on The New Ingland
Network.

WI.BZ, Bangor, a CBS basic suyp-
nlemental, now on Yankee.

WNXNBH, New Bedford, Mass.,, an
independent, now on Yankee.

WSAR, I'all River, an independent,
now on Yankee.

WILLH, Lowell, an
now on Yankee.

WATR, Waterbury, an independ-
ent now on Yankee.

Thus the present Yankee Net-
work of 12 stations is practically

independent
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preserved intact, except that
WPRO is dropped as a Providence
optional; WORC is supplanted by
WTAG in Worcester; WDRC is
supplanted by WTIC in Hartford,
and WRDO, Augusta, is dropped,
while WCSH gives Yankee its first
outlet in Portland. WJAR, Prov-
idence, now on NBC-Red and for-
merly on the New England Net-
work, stays with NBC-Red while
WPRO, Providence, becomes 2a
CBS basic on Jan. 1, 1937 when
WEAN goes on the Blue.

The Colonial Network lineup,
in addition to WAAB and WTHT,
will include three of the independ-
ents also on the Yankee Network—
WLLH, WNBH and WSAR. Others
will be added to this five-station
hookup if and when time is avail-
able, and Colonial will be sold
both for regional accounts and for
Mutual accounts. Since most of the
favored time of the other stations
on Yankee will be taken up by
NBC, CBS, and Yankee programs,
and with WTHT also joining the
Inter-City Group, it is not antici-
pated that Colonial will be able
to expand very frequently for
Mutual accounts.

Further shifts in the lineups of
the two New England regional
hookups are possible, but Mr.
Shepard’s plans envisage keeping
the new Yankee Network intact
since it is expected that most of
the present Yankee Network com-
mercial accounts and practically
all of its sustainings will simply
be taken over by the newly reor-
ganized Yankee Network. Edward
Petry & Co. will continue to rep-
relalsent the Yankee Network nation-
ally.

McMILLIN HEADS

BLACKMAN RADIO

JOHN McMILLIN, for the last
seven years with Blackman Adver-
tising Inc., New York, and recent-
ly working in the radio depart-
ment, on Aug. 1 becomes radio
director of that agency. He suc-
ceeds Carlo de Angelo, who joined
Blackman two years ago, coming
over from the New York office of
N. W. Ayer & Son. Mr. Angelo
has resigned and has not indicated
his future plans.

With Mr. McMillin taking over
the radio helm, Frank Newton,
Blackman spot time buyer, is
shifted back to his former duties
as contact on the Procter & Gam-
ble Co. account. Spot efforts have
been placed in the hands of Roy
Schultz of the media department.

F. B. Dyck Hoff has been ap-
pointed business manager of the
Blackman radio department, hav-
ing been transferred from contact
work. He has been with the agency
for the last year, coming over from
Young & Rubicam.

Lehn & Fink Block

LEHN & FINK PRODUCTS Co.,
New York (cosmetics, proprietar-
ies), following the example of
General Mills and several other
firms with a number of branded
products, has bought a 45-minute
block on CBS, 11:45-12:30 noon,
Mondays through Fridays, on a
special 48 - station network. The
first quarter - hour will promote
Lysol, the second Pebeco tooth-
paste and the third Hinds Honey
& Almond cream. Dr. Daniel Da-
foe, physician to the Dionne quin-
tuplets, will speak from Callandar,
Ont. on the Lysol period. Lennen
& Mitchell Inc.,, New York, is the
agency for Pebeco and Lysol, Wil-
liam Esty & Co. for Hinds. The
starting date of the 45-minute
CBS series has not been announced.
The current Lysol series, Life of
Mary Sothern on Mutual Network
was renewed Aug. 3, going to
WLW, WGN, WCAE and WGAR.

GOOD WILL COURT—A. L. Alexander, director of the Good Will Court,

sponsored on WMCA, New York, and Inter-City by Macfadden’s True
Story Magazine, which also sponsors a half-hour of the program on
Mutual network, is leaning over a woman litigant who is telling her
troubles to the two judges seated opposite her. Charles Stark, announcer,
standing by upright microphone. Three microphones are used, two of
them plainly visible and the third on the table in front of the woman’s
hands. Chase & Sanborn Coffee will take over sponsorship of the Court
on NBC-Red at 8 p. m. (EDST) Sundays starting Sept. 20.
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Chase & Sanborn Coflee
Takes Good Will Court

On NBC-Red Network

STANDARD BRANDS Inc., New °
York, soon to discontinue its Ma-
jor Bowes Awmateurs on an NBC-
Red network, Sundays, 89 p. m,
on Sent. 20 plans to substitute
Good Will Court, former sustain-
ing program on WMCA, New
York, which currently is broadcast
by Inter-City and Mutual under
sponsorshio of Macfadden Publica-
tions Inc., New York (True Story
magazine).

The court was created by A. L.
Alexander, of WMCA, who acts as
conductor and handles narration of
grievances by anonymous persons
whose stories are weighed by legal
experts. Fees paid court judges
are usually turned over to charity.

Macfadden has merchandised the
court to listeners by means of
novel stunts ranging from free
pocket dictionaries to telegram
broadsides. Ruthrauff & Ryan
Inc., New York, is the Macfadden
agency and J. Walter Thompson Co. |
is agency for Standard Brands.

The Court may also stay on In-
ter-City on a sustaining basis af-1
ter Macfadden signs off Aug. 30
unless Chase & Sanborn assumes
sponsorship in the meantime.

Fifth CBS Theatre

CBS has leased the old Manhattan
Theatre in New York, the fiftk
theatre from which it broadcasts
network programs in that city.
Others are CBS Playhouse, 45tt
St. Theatre, Amsterdam Roof anc
Little Theatre. Tentatively the
new studio has been named CBE
Theatre of the Air and has a seat-
ing capacity of 1180, largest of
any of its theatrical studios
Among programs to be broadcas'
from it are Eddie Cantor for
Texas Oil, Rubinoff for Chevrolet
Gillette Community Sing and the
Chrysler Corp. Major Bowes serie:
which goes on 81 CBS station:
Sept. 6. Johns-Manville Corp. en
gineers are correcting acoustics 11
the Manhattan Theatre and mak
ing it immune to noise from e]ei'
vated and subway trains. j

Chrysler Starts Sept. 13.:

CHRYSLER Corp.,, New Yorl
will start the Major Bowes ama
teur program on 81 CBS station
Sept. 18, just four days after th
Major’s last broadeast on NBC
Red for Chase & Sanborn, fof
whom the series developed No.
place in popularity during its 1
months. The Chrysler series wi
use the 9-10 p. m. period on CB|
Thursdays and will be broadcas
from the new CBS Theatre of th|
Air, formerly the Manhattan The
atre. Commercials will be inst
tutional for Chrysler automobile
Ruthrauff & Ryan Inc., New Yorl
is the agencv.

Mutual-Don Lee Series

MURINE Co., Chicago (eye wash
will return to Mutual network No
4 with its Listen to This music
program. When Mutual is extent
ed to the West Coast the progra
will be the first comnmercial to t
carried on Don Lee network w
der the new Mutual setup of P:
cific stations. Some of the pr
grams will originate in Hollywoo
Neisser-Meyerhoff Inc., Chicago,
agency. [See listing on page 54.
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{'mpared with the U, S. C

S

Census Shows $86,492.653 Net in 1935

14,561 Employed

by Stations, Nets;

Payroll Is $26,911,392 in Year

.I 1935 Net Revenues of

Networks and Stations I

Amount Received By

Total Revenue Networks Stations

Amount  Percent Amount Percent
OTAL $86,492,653 100.0 $30,199.280 $56,293,373 100.0
jle of Time—total 79,617,543 92.1 27,216,035 52.401,508 93.1
Nat. and Reg. Net. 39,737,867 45.9 27,216,035 12,521,832 222
Nat. and Reg. Spot 13,805.200 16.1 e 13,805,200 24.6
Local 26,074.476  30.1 26,074,476 46.3
le of Talent )
P 2,597,708 4.6

6,875,110 7.9 2,083.245
ther Revenue 2 1 1,294,157 2.3

1 Revenue from sale of talent and ‘‘other”

revenue are combined for networks.

DOTAL net revenue of broadcast
ations and networks for 1935
nounted to $86,492,653, the U. S.
znsus Bureau announced July 21
the United States Summary Re-
prt of the broadcasting industry.
qe report includes eight national
nd regional networks and 561
ations, and covers all broadcast
lations and networks which sold
me during 1935, except three
1all stations which failed to sub-
‘it schedules of their 1935 opera-
ims. In charge of the broadcast
'nsus was C. H. Sandage, chief
the Census Bureau’s Division of
ymmunications.

1! In his address to the NAB conven-

on July 6 Mr. Sandage had said:
"he total non-network time sales
* 514 stations amounted to $36,-
116,958. This incomplete figure
' only $308,465 less than the esti-
ate of station time sales for 1935
ade by your association [NAB].
'n industry—especiallv an adver-
iing industry — that understates
ther than overstates its size and
iportance is a rarity.” Dr. Her-

1 an Hettinger, NAB economist,

timated the industry’s total gross
llings for 1935 at $87,523,848, as
ensus
mure of $86,492,653 for net time
lles [gross billings minus time
il quantity discounts].

'The networks and stations to-
ther employed an average of
281 persons with an annual
yroll in 1935 of $26,911,392.

fhly five of the eight networks
tiported separate employment, the
I 'her three allocating their person-

il to affiliated stations. The five
‘tworks making separate reports
r personnel employed 2,001 ver-

Trs with an annual payroll of

420,279,

' The 561 broadcast stations em-
¥ yed 12,660 persons with an an-

al payroll of $21,491,113. About
7 of this sum was paid to full-
ne and 8% to part-time em-
1¥€s,

Eevenue from the sale of radio
1e was divided as follows: Na-
nal and regional networks, $39,-
7,867; national and regional spot

vertising (non-network), $13,-
2,200; local advertising, $26,-
1,476. Thus, almost one - half

3.9%) of all radio time sales,
ien measured in terms of reve-
e, were made through radio net-
rks. Of this, $27,216,035, or
5% was available to them to
‘er cost of programs, wire, and
ler network facilities. The bal-
¢ was paid to broadcast sta-
ns for the use of station facili-

ties in broadcasting network pro-
grams.

Broadecast stations sold $39,879,-
676 worth of time and received
$12,521,832 from networks as pay-
ment for carrying network com-
mercial programs. They received
$26,074,476 from local advertisers
and $13,805,200 from national and
regional advertisers who “spotted”
their advertising, i. e. purchased
time directly from individual sta-
tions. Such “spot” advertising ac-
counted for 24.6% of station reve-
nue, in contrast to 46.3% from
local advertisers and 22.29% from
networks.

Revenue from sources other than
the sale of time amounted to
$6,875,110. Of this sum, $2,983,-
245 was received by networks and
$3,891,865 by broadcast stations.
This revenue was derived largely
from the sale of regular network
and station talent, program-build-
ing for advertisers, and line
charges for carrying programs to
a number of stations.

Sales of Large Stations

IT IS significant to note the high
percentage of revenue received
by stations located in the larger
cities. The 91 stations located in
12 of the 13 cities of more than
500,000 population shown in this
report received $20,584,297 from
the sale of time. Thus these sta-
tions, numbering 16.3% of all sta-
tions, accounted for almost 40% of
total station business.

Five states accounted for 42%
of total station revenue. New
York led with 10.6%, followed
closely by California with 8.99%,
Ohio with 8.5%, Illinois with
7.4%, and Pennsylvania with 6.6%.
In local advertising, however, New
York and California were almost
identical, these two States ac-
counting for one-fifth of total local
advertising revenue.

All revenue figures are in terms
of net billings; 1. e., gross billings
after all promotional discounts,
but before agency discounts have
been deducted. Sale of talent rep-
resents only sales made by net-
works and stations. Artist bureaus
organized as separate agencies are
not included in this report.

Station talent, consisting of art-
ists and announcers, totaled 5,864,
or nearly one-half (44.6%) of
total station employes. Of these,
however, 2,309 were employed on
a part-time basis.

Technicians engaged in the ope-
ration and maintenance of broad-

ROADCASTING e Broadcast Advertising

Net Station Revenue from the Sale of Time I

(STATIONS ONLY) .
No. Total Nat.and Local
Area Sta. Amount Percent R_e!l. Adv.? Adv.?
United States 561 $52.401,508 100.00 $26,327,033  $26,074,475
100% 70.24% 49.76%
Alahama 9 355427 .68 87,350 268,077
Arizona 7 217.837 42 67,482 150,355
Arkansas 11 185,058 .33 102,857 82,201
California 43 4.645.774 8.86 2,0§6.75:) 2.589.019_
Los Angeles 11 2434186 165 1,151,600 1,282,586
San Franeisco 7 953.266 1.82 557,626 95,640
Remainder of State 25 1,258,322 2.40 347,529 910,793
Colorado 12 593.226 1.13 228,785 364,441
%o;mecticut q ‘()i) 5923.304 113 37§,260 21(}044
elaware 2 :
District of Columbia 4 739.530 1.41 2?-3.70‘_1' 415,826
Florida 10 579.698 1.11 275,447 304,251
Georgia 12 585115 112 321,541 263,574
Idaho 6 126.968 .24 23,956 103,012
Illinois 30 3,865.703 7.38 2,117,393 1,748,310
Chiecago 12 3,336.988 6.37 2,050,663 1,286,325
Remainder of State 18 528,715 1.01 66,730 1,9_:)
Indiana 14 839.300 1.60 438,124 401,176
Iowa 10 1.172.235 2.24 745,678 426,557
Kansas 9 381,830 73 172,864 208,966
Kentucky 6 748.336 1.43 479,628 268,708
Louisiana 12 493.450 .94 282,050 211,400
Maine 5 249,512 48 136,242 113,270
Maryland and Delaware 8 873,401 1.67 426,383 4—34 018
Baltimore ¢ Md. and 4 790,036 1.51 412,135 377,901
inder of Md. an
Refiainde 4 83.365 .16 14,248 69,117
Massachusetts 14 2,184,112 417 996,828 1,187,284
Boston 7 1,649,193 3.15 75?-942 895,251
Remainder of State 7 534919  1.02 242,886 292,033
Michigan 17 2,843,179 5.43 1,180,524 1,662,655
Detroit 5 2,248,939 4.29 1,104,188 1,144,751
Remainder of State 12 594,240 113 76,336 517,904
Minnesota 8 1,106.738 211 364,621 742,117
Mississippi 7 135,763 .26 69,625 66,138
Missouri 14 2,133.105 4.07 858,553 1,274,552
St. Louis 4 1,316622 251 478,403 838.219
Remainder of Stdte 10 816.483 1.56 380,150 436,333
Montana 6 207.782 40 63,629 144,153
% ebrs(t]ska %;)) 50%,709 97 289.?32 22(1'37 i
Nevada _
New Hampshire 3 62.454 12 22,675 39,778
New Jersey 10 2,392.036 4.56 1,419,701 972.335
New Mexico 5 46.341 .09 11,0 35.256
New York 39 5,546.064  10.57 2,928,155 2,617,909
Buffalo 4 875,598 1.67 13,961 461,637
New York City 18 3.105.394 5.93 1,570,690 1,534,704
Remainder of State 17 1,565,072  2.99 3,504 21.568
North Carolina 9 665.866  1.27 278,474 387,392
North Dakota ] 255,780 49 126,691 129,089
Ohio 19 4,435.483 8.46 3,239,724 1,195,759
Cleveland 4 1084512 1.97 548,761 485,751
Remainder of State 15 3,400.971 6.49 2,690,9 710.008
Oklahoma 12 785.098 1.50 294,8 490,263
Oregon 14 (692.436 1.32 284,914 407,522
Pennsylvania 33 3,484.647 6.64 1,831,417 1,§53,230
Philadelphia 10 1.796.7185  3.43 1,045,496 751,289
Pittshurgh 5 1,042,778 1.99 637,862 404,916
Remainder of State 18 645.084 1.23 148,05 497,025
Rhode Island 3 495.250 95 267,886 227,365
South Carolina 5 185.964 .35 52,512 133.452
South Dakota 6 130,368 25 37,832 92,536
Tennessee 12 901.108 1.72 47 (_).962 430,146
Texas 30 2,220.821 1.24 955,030 1.265,791
Utah 3 500,268 .95 281,675 218.593
Vermont 5 81.055 15 10,5_)4§ 79,100
Virginia 10 A39.068 1.03 251.547 287,521
Washington 20 1.103.411 211 486,923 616.488
West Virginia 6 41,358 .66 117.76—3 226..’_)9-1
Wisconsin 14 1,023.527 1.96 481,965 538.562
Wyoming and Nevada 3 68.262 13 9.366 58.896
Experimental Stations 4 76.751 15 6,344 70,407

1 National and regional

directly from stations.

advertising represents the amount received by stations from
networks as payment for network commercial programs carried by the stations as well
as time sold directly by stations to national and regional advertisers. Network and non-
network time sales are combined to avoid disclosure of individual figures.

2 Local advertising revenue was received from local advertisers who purchased time

3Data other than number of stations are combined with Maryland to avoid disclosure

of individual figures.

¢ Data other than number of stations are combined with Wyoming to avoid disclosure

of individual figures.

cast stations made up the second

largest functional group in numbers
and payroll. They accounted for
18.4% of all employes and received
19.8% of the total payroll for the
week. Other functional groups re-
vorted by the stations include
office and clerical workers, super-
visors, and executives. Salesmen,
continuity writers, and persons
performing a variety of functions,

have been grouped together
“other” employes.

The average weekly pay of full-
time station employves in different
functional groups ranged from $24
for office and clerical workers, to
$96 for executives. Supervisors
received an average of $62 per
week, station artists $41 per week,
and station technicians $35 per

(Continued on page 18)
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FCC Asks Data From Stations
On Telephone Circuit Charges

A. T. & T. Inquiry Covers All Phases of Broadcast
Line Service for Local and Network Operations

A SWEEPING inquiry by the FCC
into broadcast service aspects of
American Telephone and Telegraph
Co. operations, particularly broad-
cast line charges, has been initiat-
ed as part of the FCC telephone
investigation ordered by Congress.
In a letter sent July 15 to all
broadcast stations the FCC sought
detailed information on relations
with A. T. & T. and other wire
companies. A four-page question-
naire accompanied the letters. Re-
plies were requested by Aug. 15.
Presumably, the broadcasting
phase of the A. T. & T. investi-
gation will be launched by the FCC
when the inquiry is resumed in
September. Thus far it has hardly
been touched upon. Roughly, it is
estimated that some ten millions
are expended annually by stations
and networks for telephone lines,
with this sum probably augmented
by the recent outcroppings of re-
gional networks and of Mutual
Broadcasting System, as well as
the expansion of the Blue Network
of NBC. Moreover, greater use of
remotes is being made by net-
works and stations, swelling the
totals received by A. T. & T.

Rate Questions

THERE have been sporadic out-
bursts from the broadcasting in-
dustry against A. T. & T. line and
connection charges, primarily on
the ground that the company has
never shown how it arrives at its
rates. Early this year, A. T. & T.
announced a reduction in Class C,
or “talk” circuit rates, which fol-
lowed a readjustment on rates to
stations in Florida because of elim-
ination of a “back-haul’” charge
previously assessed. This issue
had been raised by station WCOA,
Pensacola, a CBS outlet, and was
adjusted voluntarily by A. T. & T.

The original appropriation of
$750,000 for the FCC Telephone
investigation already has been ex-
hausted, and another $400,000 was
appropriated at the end of the last
session of Congress for use until
next February. Samuel Becker is
the acting special counsel for the
FCC handling the investigation,
and he instituted the broadcast
questionnaire.

The questionnaire covers every
field of telephone line work in
which stations and networks en-
gage and all issues over which
there has been debate. In the cov-
ering letter, John B. Reynolds,
acting secretary, brings out that
the work is being undertaken as
part of the Congressional mandate
that it make an investigation ‘“of
the relations between broadcasters
and wire companies.” In addition
to the questions specifically asked,
stations were invited to make any
additions to questions, or com-
ments on subjects not covered in
the questionnaire.

“Has any Bell System telephone
company denied your station radio
broadcast channels or other facil-
ities or services upon reasonable
request therefor at any time dur-
ing the period Jan. 1, 1925 to
date?” is the initial question. “If
your answer is yes, state fully the
circumstances and the reasons

Page 16 o August 1, 1936

given by the telephone company.”

The inquiry covers such things
as whether stations have used fa-
cilities of wire companies such as
Postal or Western Union in lieu of
A.T. & T.; reasons why such serv-
jce was used instead of telephone
facilities; comparative costs of
such facilities, and satisfaction of
such service.

Apparently aiming at oft-re-
ported refusal of A. T. & T. to
connect its wires with those of
other companies, the questionnaire
asks several questions on this sub-
ject. It asks also whether any
Bell company has refused to con-
nect or to allow connection of its
facilities with those of another
wire company, and the circum-
stances and reasons. On this same
theme it asks whether the stations
own wire facilities and whether
these have been connected with A.
T. & T. circuits or with the cir-
cuits of other companies.

On the question of service, the
FCC asks about interruptions to
service of over two minutes, giv-
ing details of the facilities and the
programs involved; whether com-
plaint was made to the wire com-
pany; whether the wire company
admitted responsibility, and wheth-
er the station was compensated for
the interruptions.

Use of Shortwaves

POSSIBILITY of wusing short-
waves for the connecting link be-
tween stations, such as is done by
the Corn Belt Wireless Network
keyed from WHO, Des Moines, is
raised by the FCC which asks sta-
tions to supply information as to
whether shortwave transmitters
and receivers have been used in
lieu of wire facilities. All phases
of this important prospective de-
velopment are covered in queries.

Among other things the ques-
tionnaire goes deeply into the sub-
ject of reversible circuits for two-
way transmission, whether there
is assessed a special switching
charge on reversals, and whether
stations have been obligated to ob-
tain a four-wire circuit, each pair
to be used for one-way transmis-

»
1
.
’
t
t
1
.
[

SIDEWALK BROADCAST — To
end all sidewalk broadcasts, is how
F. D. Conard, owner of KIUL,
Garden City, Kan., labels this pic-
ture. Mr. Conard, a professional
photographer, superimposed an en-
largement of Mr. Hopper, who this
year is plaguing Kansas no less
than the rest of the country, on
the negative of a shot showing C.
M. Garnes, KIUL director, in a
man-on-the-street interview.

sions of programs, as a result of
the refusal of the telephone com-
pany to permit the use of rever-
sible two-wire circuits in both di-
rections, or as a result of additi-
tional switching charge imposed
for such reversal.

On equipment, stations are asked
if they have ever been required to
install special equipment or a par-
ticular make of apparatus before
connecting its own facilities with
the station.

Then follows a series of ques-
tions on charges for service, in-
stallation and equipment, which
strike at the root of most of the
dispute over the broadcast line
;afles. These questions follow in
ull:

Are you able to check or verify,
either from the Bell company or by
your own devices, whether the facil-
ities supplied by the telephone com-
pany are of the grade and quality for
which you have contracted and paid?
Ilave there been any instances where
you have thought or actually found
that facilities supplied by the tele-
phone company were of a grade and
quality lower than that for which you
had contracted?

Ilas any Bell telephone company
ever installed a filter or other device
to reduce the quality of a channel.
for example, a Schedule A channel to
a Schedule C channel, in order to pro-
vide a service not in excess of the
characteristics contracted for?

Have you any reason to believe that
the rates charged your station by the
telephone company have been different

GRATITUDE TO THE SPONSOR

Elderly Couple Never Miss a Barn Dance and They
Show Appreciation in a Novel Way

To the Editor of BROADCASTING:

I came across an incident today
at lunch that I thought might in-
terest you.

I was having lunch at a drug-
store counter when an elderly lady
and gentlemen took the seats next
to me.

As I was munching my sand-
wich, these two people ordered an
Alka-Seltzer apiece. They sat be-
fore their filled glasses a few mo-
ments, and then started to go out.
Mind you, they hadn’t even touched
their glasses!

I’ve been around a bit and seen
a lot, but this was something new
to me. So little Oscar ups to the
elderly couple and questions them

WAMW_ameriecakradiohistor/-ecom

on this peculiar incident.

The old fellow came back with
a few lines that I think are worthy
of plenty of thought.

He said to me, “Son, my wife
and I have never yet missed a
broadcast of the Barn Dance each
Saturday night. We get more plea-
sure out of that hour than any-
thing else during the week. Now,
this doesn’t cost us a penny, and
so every week, my wife and I buy
a glass each of Alka Seltzer, even
though we never drink it, just out
of our gratitude to the sponsors.”

It struck me between the orbs.
I thought you might like it.

Murray Arnold,

July 27, 1936 WIP, Philadelphia

BROADCASTING e« Broadcast Advertisin’

WMEX, BOSTON, GETS
5 KW. ON 1470 KC.

WMEX, Boston local, graduatec
to the high-power regional clas:/
July 22 when the FCC Broadcast
Division granted its applicatior
for 1470 ke., with 5,000 watts da
and night. Action was taken with
out a hearing, and when the in
stallation of the 5,000-watt trans
mitter is completed the statior
will relinquish its present 100 wat
assignment on 1500 ke. Commis
sioner Case dissented.

An independent station, WME3>
is managed by William S. anc
Alfred J. Pote. The station i
owned by the Northern Corpora
tion. It is an outlet of the Inter
City Group, keyed from WMC/
in New York. WMEX recentl:
moved into new siudios. A nev
location for its transmitter wa
approved by the Division coinci
dent with the grant and a directiv’
antenna will be installed.

Under FCC rules a 20-day pro
test period, dating from July 2:
must elapse before the grant car
become final. During that time i
valid protests are filed the deci
sion may be held up or possibl
thrown to a hearing. ‘

WSM Mutual Programs

SEVERAL commercial program
of Mutual Broadcasting Syster
may be broadcast over WSV
Nashville, beginning this Fall, bv
subject to the 28-day option on th
station’s time for certain hour
held by NBC, it is learned on goo
authority. WSM, it is stated o
behalf of the station, does not hav
in mind leaving the NBC networl
planning simply to supplement it
schedule with MBS commercial
where they do not conflict. It wi.
not subscribe to MBS sustainin
programs, under the plan.

from those charged other stations f¢
like channels or services?

Has the teleplione company rei
dered to your station any regul:
services or furnished any schedule’
facilities for which no charge wi
made? If so, give details.

Has your station ever been charge
by the telephone company at highe
or at lower, rates than the charg
specified in its Federal Communic.l
tions Commission tariffs for the grac
of facilities or services actually fu
nished? If so, give details.

Do you consider the present methc
of computing interexchange chann’}
charges on a circuit mileage ba
fair and reasonable?

Have there been any cases whe
your station has had to pay for
longer roundabout connection Wil
consequent high fees, whereas an ai’
line mileage basis of computatic
would have been more reasonable?

’lease give details of any cases u
der the above question.

Have you protested to the telepho
company for charging you on unnece
sarily roundabout circuit facilities?
s0, what answer or satisfaction ha’
you received? |

Do you have auy suggestions as
what system of charges might be co
sidered more reasonable than the pre
ent scheme?

So far as you know, is your static
allowed the same time interval for ti
payment of .bills for channels. faci
ties, or service, or the same discoul
for prompt payment, as is accord
other stations by the telephone col
pany?

Are there any other charges
practices of the telephone compm
in connection with its radio broa
cast' services which you feel are &
criminatory, or burdensome? Plea
explain fully.
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@ The day is limited to 24 hours daily.

Human sleeping habits limit broadcasting to about 18
. hours daily.

Years ago, 18 hours were enough to satisfy all the adver-
tisers, and still leave something for the sales department

to worry over.

Today, at WHO, the sales department’s chief worry is
trying to figure how 18 hours’ time can be made to accom-
modate all the advertisers who want to use it.

The present situation: Out of a total of 123 broadcasting

| ) : .
=T :“!5“,?/ %;’:‘7‘ A hours' each Week., less .than six hours .(day an(.i .even.mg
Q ' tﬁ;&"\\,‘:‘,‘\f o combined) are still available for advertisers desiring time
{ i\\‘\‘ Dy "“7
| '3\‘\‘\\:\\\:“?'&,{:/‘/ \ after September 27..
1 w\\ = A : ; .
IS ‘\\‘}%{%" "{¢r==——] The reason: During 1936, WHO has continued its record
\\‘541 ‘?% of previous years in standing at or near the top of any
‘I" Z “ ’ . . .
: 3 station-list in results per dollar.
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DB ® CENTRAL BROADCASTING CO., DES MOINES
J. O. Maland, Manager Phone 3-7147

e WHO .. ...

ESSENTIAL TO COMPLETE RADIO COVERAGE OF IOWA OR THE MID-WEST

' National Representatives:

{:LEARED-CHANNEL—

—FULL-TIME

FREE & SLEININGER, Inc.—New York, Detroit, Chicago, Los Angeles, San Francisco
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ASCAP . Warners
Are Near Accord

Negotiations Continue; Society
Cuts Its Biggest Dividend

NEGOTIATIONS are still in prog-
ress looking toward the return of
Warner Bros. music publishing
houses to ASCAP, but while
neither side would talk officially,
it was indicated July 28 that an
agreement might be reached any
day. Evidently the reluctance of
the Warner houses, which with-
drew from ASCAP last Jan. 1, to
accede to the usual conditions of
membership, plus the fact that
ASCAP has declined to agree to
certain Warner stipulations, has
prevented the accord but the ob-
stacles are not considered insur-
mountable.

The ASCAP board is not expect-
ed to meet again until Sept. 24
but it has empowered E. C. Mills,
ASCAP general manager, to pro-
ceed with conversations which
have as their objective a reunion
of the music performing rights
groups. There is sentiment on the
ASCAP board against Warner’s
return because it would obviously
mean a reduction in the “cuts” of
respective publisher organizations
of ASCAP receipts. On July 10
ASCAP cut the biggest dividend
for a single quarter in its history,
splitting  $1,030,000. This was
$60,000 more than the preceding
quarter. Because of an expected
summer lull, it is likely that the
next quarter, due in October, will
be smaller.

Legal Troubles

MEANWHILE, the Warner houses
have been worrying along with
little performance of their music,
slight revenue from broadcasting
stations or other users, internal
dissension among its composer
members, and a horde of infringe-
ment suits against stations, hotels
and night clubs which have netted
them nothing but grief. There
hasn’t been a single adjudication
in the more than 200 infringement
suits, seeking damages of nearly
$4,000,000. On the other hand
there have been voluntary dismis-
sals of numerous cases.

Supplementing the dropping of
suits against certain stations on
alleged performance of My Wild
Irish Rose, and of another batch
of 40 suits against CBS stations
alleging performance of That Old-
Fashioned Mother of Mine, it is
now learned that eight suits
against stations on alleged in-
fringement of Put On Your Old
Grey Bonnet have been dropped.
These were against KOA, KPO,
WIBA, KFYR, KGIR, WDAY,
KGU and KTAR, for alleged per-
formance Jan. 11.

All told, it is estimated, somec
two score suits alleging infringe-
ment of The Old Grey Bonnet
number had been filed. It is indi-
cated that all of them may be
dropped because of the reported
conclusion reached by Warner
council that the claims could not
be sustained in court.

KGFW, Kearney, Neb., operating
with 100 watts on 1310 ke. and re-
cently purchased by Clark Standi-
ford, manager, and Kate S. Fisher,
wife of Ben S. Fisher, Washington
attorney, has applied to the FCC
for authority to move into Omaha.

Radio’s 1935 Status

(Continued from page 15)

week. The average weekly income
of “other” employes is relatively
high because of the inclusion of
salesmen in this group.

The analysis for the representa-
tive week does not include net-
work personnel. In general, the
average weekly salary is higher
for persons employed by networks
than for those employed by sta-
tions. The average full-time sta-
tion employe was paid $38, and
the average network employe was
paid $53 per week. Network tech-
nicians received $60, artists $91,
and office and clerical workers $39.
To avoid disclosure, this informa-
tion cannot be shown in further
detail in the report. All employ-
ment data herein apply strictly to
persons employed and paid by ra-
dio stations or networks.

Number of Networks

EIGHT organizations have been
classified as national or regional
networks, and network data given
in this report apply to these eight
companies. Other organizations
frequently listed as radio networks
but which serve only as informal
sales organizations have not been
classified here as networks.

As of Dec. 31, 1935, there were
625 broadcast stations in the
United States that had permits
either to operate or to construct
stations. The Bureau of the Cen-
sus received reports from all but
three of these 625 stations. One
was located in Nebraska, one in
Louisiana, and one in Ohio. All
were small stations and their
figures would not change totals to
any important degree or affect
conclusions. Of the 625 stations,
564 sold time. The remainder had
construction permits only, or were
inactive, or were non-commercial
stations operated by churches,
schools or similar organizations.
This report includes 561 stations,
or all but three of the total num-
ber selling time.

The United States summary will
be followed by a report in book-
let form in greater detail. “Na-
tional spot” and local advertising
revenue will be shown by the fol-
lowing types of advertising: Elec-
trical transecriptions, live talent,
records, and spot announcements.
Additional information concerning
this important field of business
will be given in as much detail as
possible, limited by the necessity
to avoid disclosure of individual
station operations.

ASCAP Monopoly Suit

To Be Heard in Maine

A HEARING on the monopoly
suit against ASCAP brought by
the state of Maine similar to that
in Washington state last year
will be held Aug. 3 before the
Chief Justice of the state. Clyde
R. Chapman, attorney general of
Maine, is handling the prosecution,
which alleges that ASCAP oper-
ates in violation of state laws.
ASCAP, it is reported, will appear
at the hearing, whereas in the
Washington state case it did not
contest the action originally.

The Washington state receiver-
ship was dissolved recently after
negotiations with the parties in-
volved. A series of three orders
was issued by the court, one of
which brought out that a settle-
ment had been made.

Page 18 ¢ August 1, 1936

" Network and Station Employes, Pay Roll

Area
UNITED STATES
Networks

Stations (total)

Stations Only
Alabama
Arizona
Arkansas
California
Los Angeles
San Francisco
Remainder of State
Colorado
Connecticut
Delaware
Dist. of Columbia
Florida
Georgia
Idaho
Illinois
Chicago
Remainder of State
Indiana
Towa
Kansas
Kentucky
Louisiana
Maine
Md. and Del
Baltimore
Rest of Md., Del
Massachusetts
Boston
Remainder of State
Michigan
Detroit
Remainder of State
Minuesota
Mississippi
Missouri
St. Louis
Remainder of State
Moutana
Nebraska
Nevada
New Hampshire
New Jersey
New Mexico
New York
Duffalo
New York City
Remainder of State
North Carolina
North Dakota
Olio
Cleveland
Remainder of State
Oklahoma
Oregon
Pennsylvania
Philadelphia
Pittsburgh
Remainder of State
Rhode Island
South Carolina
South Dakota
Teunessee
Texas
Utah
Vermont
Virginia
Washington
West Virginia
Wisconsin
Wyoming and Nevada
Experimental Stations

1 Does not include entertainers and other talent supplied and paid directly by advertiser
2 Three of the 8 networks allocated employment and pay rolls to their affiliated st
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Avg.
for year
14,561

Total
$26,011,392
5,420,279

21,491,113
100%
167,876
85,529
70,668
2,335,143
1,275,994
560,488
498,661
241,511
397:,’103

264,565
202,826
184,283
46,423
2,241,599
1,934,540

36,235
125,974
285,140
140,834

1,124,757
817,151
307,606
337,138

15,600
873,797
510,247
363,550

69,077
195‘,769

29,848
672,084

tions. and these figures are included in the station totals.

3 Two stations in Delaware combined with Maryland to avoid disclosure of Individu

figures.

" One station in Nevada is combined with Wyoming to avold disclosure of individu

figures. (x) Not reported.

e .

PAYROLL*
Full-time Part-tine
(x) x
(x) (x) |
$19,787,648 $1,703,46.'1
92.07% 7.93¢%
162,572 5,304
69,292 16,237
63.002 7,606
2,105,437 299,704
1,155,745 120,249
480,897 79,591
168,795 29.866
212,549 78962
339,194 57,908
257,405 7,163
198,987 3,834
181,458 2,82
41,517 4,906
2,152,349 89,250
1,851,526 83,014
300,823 6.23¢
301,694 30,86¢
355,297 53,581
159,187 13113%
186,755 54.61(
165,083 26,85(
67,871 20,324
301,955 26,085
266,922 24.88(
35,033 1,205
712.956 13,015
576,911 8.22
136,045 478
1,022, 101,91%
727,838 89,31
295,002 12,60¢
325,286 11,85
45,560 4
805,277 68,521
498524 1172
306,75 56,79’
65,797 3.25(
194,122 164
27,698 2,15
657,574 14,51
27,328 31
2,210,683 176,00
13.306 30,24
1,382,080 87.31'
515,297 58,44
179,955 288
78111 6,68
1,523,479 64,63
145,429 37,22
1,078,050 27,41
257,155 20,93
278.813 18,99
1,340,788 154,62
7,842 70.20
357,865 52.19
285,081 32,21
95,379 2,16,
59,165 3,91
80,172 40
323.513 85,16
682,397 88.99
130416 82
19,229 7,98
184,385 10,31
158,213 120,2f
121,490 3.5
158,339 25.0:
31,737 1,00
68,127 12,62,

Analysis of Station Employment, Pay Rolls *

i

All Employes® Part-time
(One Week) Full-time Employes Employes
Classification No. Pay Roll No. Total Avg. No. Total Av}
Total, 561 Stations 13,139 $429401| 10,287 $388,068 $38| 2,852 $41,333 52’
Executives ........ 476 43,537 437 42,079 96 39 ,458 g
Supervisors ....... 703 43,197 690 42,825 62 13 372
Office and Clerical. .2,149 50,552 2,035 49,349 24 114 1,203
Station Technicians 2,451 84,803 2,360 83,609 35 91 1,194
Station Talent:
Artists .. ....... 4,169 114,270 1,999 82,026 41| 2,170 32,244
Announcers . .... 1,695 46,412 1,556 45,027 291 139 1,385
Others . .......... 1,496 46,630 1,210 43,153 36/ 286 3,477

1 Figures shown are for week ending October 26, 1935, except where such period
not representative. In such cases one week of representative employment is given.
2 Does not include entertainers and other talent supplied by advertisers, nor

ployes of radio networks.

3'“Other” includes employes not otherwise classified.
of functions where no one function requires a malor po

Persons performing a _vari€!
rtion of the employe’s time 8

continuity writers, are included here. Salesmen are also listed &s “‘other”.

BROADCASTING ¢ Broadcast Advertisin
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THE DAILY OKLAHOMAN

OKLAHOMA CITY TIMES
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THE FARMER-STOCKMAN .

A#BROADCASTING ¢ Broadcast Advertising

LR - dohe in Ok,
B b fay poen e
o >

: :ucxio;E;bTits for Yes
G ol $4,190.566,

b than 39 sornant of ‘gm‘! -

® NEWSWORTHY to sales-seeking ex-
ecutives are these stories of prospering
Oklahoma.

Oklahoma’s got what it takes to make
sales efforts click in a big and profitable
way. Oklahoma has the ability to buy

. and readily gives in to well directed
sales persuasion,

Oklahoma has the station, too, that
translates above-average buy-ability into
above-average action at the sales
counter.

WKY, riding the inside track of au-
dience favor and esteem in Oklahoma,
gets your story a hearing in more homes
in this state than does any other station.

— E. KATZ SPECIAL ADVERTISING AGENCY_

WKY - OKLAHOMA CITY
V%

OKLAHOMA’S ONLY FULL-TIME NBC OUTLET
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WIBW Is Capital
Of Radio for Day

Landon Day Host to Hundreds

Aids in Network Coverage
(Special to BROADCASTING Magazine)
TOPEKA, Kan—
With radio inter-
est throughout
the nation cen-
tered on Topeka
during the Lan-
d on notification
ceremonies July
23, WIBW that
day was the “ra-
dio heart” of the
country. Not only

Mr. Searle
were all CBS and Kansas network
broadcasts centralized through the
studios and control rooms of

WIBW, but the staff and an-
nouncers of NBC and Mutual net-
works also made the Topeka
station their headquarters. Don
Searle, manager of the Capver
station, acted as host to all the
visiting radio men.

In addition to all its other ac-
tivities, WIBW locally gave’its lis-
tening audience eight hours of
broadcasts of the events. The sta-
tion started at 6:15 a. m. with a

uarter-hour address by Senator

apper, who gave the listeners
“Impressions of Governor Landon”.
Announcers with pickup miero-
phones met all the incoming trains
and greetings to the dignitaries of
the Republican party were heard,
descriptions of the decorations,
formations for the parade, broad-
casts of visiting musical organiza-
tions and even a noon broadcast
interviewing radio men from all
parts of the country.

All of WIBW’s equipment was
placed at the disposal of the Re-
publican National Committee for
the occasion and Karl Troeglen,
chief engineer, was perhaps the
busiest man in Topeka, cooperat-
ing with Charles Warriner, former
CBS engineer, representing the
committee,

Throughout the day WIBW main-
tained an al fresco luncheon table
for the visiting radio men, who
made it their resting place be-
tween broadcasts. Complete crews
were on hand from CBS, headed by
Paul White, special events execu-
tive, and Bob Trout, announcer.
NBC was represented by A. L.
Williamson, special events execu-
tive from Chicago, with Charles
Lyons, announcer, and a staff of
reporters. Mutual Network was
also represented. KMBC, WDAF
and WHB, Kansas City, were on
the grounds with sound trucks and
special announcers, and in all there
were nearly a hundred visiting ra-
dio men.

KFWB Bans Records

FOLLOWING legal action brought
against Eastern stations by re-
cording artists, Manager Gerald
King, of KFWB, Hollywood, has
banned domestic recordings from
that station, along with the entire
artist staff, and now is broadcast-
ing only transcrintions, foreign
records and spot-booked talent. The
station now hires talent as needed,
employing no full-time artists.

WCNP, Boston, was thrown off the
air for the better part of a day by
a July thunderstorm when light-
ning scored a dircet hit on the
223-foot radiator and passed
through lightning arrestors.

AR 5 ——
NOTIFIED LANDON—When the Kansas Governor was formally made

aware of his GOP candidacy, CBS had its special events crew on the
job. Here they are boarding a TWA plane at Chicage airpert for the
Topeka assignment. Left to right are Lyle H. Wilson, chief of Wash-
ington United Press staff; Bob Trout, CBS presidential anneuncer; Paul
W. White, CBS director of public events and special features, and John
D. Fitzgerald, CBS Chicago special events representative.

Final Settlement of Recordings Rights
Sought in Suits Instituted by Artists

LITIGATION in both Philadel-
phia and New York over the
rights of certain broadcasting sta-
tions to perform phonograph re-
cordings of particular artists prob-
ably will go forward looking
toward ultimate final adjudication
of this issue, raised by the re-
cently formed National Associa-
tion of Recording Artists.

In the Philadelphia case, filed by
Fred Waring against WDAS and
decided against the station by the
Court of Common Pleas, an appeal
to the State Supreme Court prob-
ably will be instituted with Wil-
liam A. Schnader, former state at-
torney general, as WDAS counsel.
The NAB intervened in this case
in the lower court. In order to
procure the highest state court’s
jurisdiction, a ruling must be had
that an amount of $2,500 or more
is involved.

What steps will be taken in the
New York cases, involving suits
for alleged unauthorized phono-
graph record performances by
WNEW, WEVD and WHN, filed
in the names of such artists as
Tibbett, Crumit and Whiteman,
have not been reached. Also joined
in these suits was Teleflash, wired
radio service, which consented in
the State Supreme Court on July
22 to desist from further use of
records, notably those of Walter
O’Keefe and Louis James of The
Revellers, and which stated that
in the future it will use only tran-
scriptions. Teleflash is a subscriber
to Standard Radio Inc. library.

NAB to Assist

THE OTHER three stations have
been eiven until Aug. 5 to file
answers. These were due originally
on July 29. Whether thev will an-
swer jointly remains to be decided.
In any event, it is not expected
that the NAB will intervene but
rather that it will collaborate in
the preparation of briefs and in
the drafting of other papers. E,
Stuart Sprague, New York attor-
ney formerly on the NBC legal
staff, and a recognized authority
on copyright, has been retained by
the NAB to assist in this work.

The test case in Philadelphia
and those in New York are regard-
ed as important because of the
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widespread use of phonograph rec-
ords by stations. However, the
cases are confined to the record-
ings of the particular artists who
have filed suits and to the par-
ticular stations involved. In other
words, the actions of the courts in
these cases, either way, will not
be binding upon stations generally.

In every case NAPA, of which
Waring is the president, seeks to
establish the performing right of
the artist to his own particular
type of rendition. Feeling among
broadcasters obviously is strong,
since practically all of the artists
owe their success to radio. Broad-
casters take the attitude that thev
are “biting the hand that feeds”.
They feel the liti; ation is ill-ad-
vised.

Assuming that the worst might
happen —i. e., that artists are
finally adjudged to have a prop-
erty right in their recordings as
not being for broadcast use—sta-
tions would have to forego the use
of such records and perhaps go to
transcriptions and live talent ex-
clusively. On the other hand there
is no reason, when such artists
contract for phonograph record-
ings or for other services, why
contracts shall not include provi-
sions authorizing performance of
records over stations, should the
parties ayree.

Among some stations the view
is gaining ground that the record-
ings of those artists who have in-
stituted suits through NAPA
should not be performed as a
means of denying them the bene-
fits they procure through popular-
izing their renditions. Any general
movement toward such a policy, it
is believed, would soon have the
effect of deflating the NAPA
movement, which simply has as
its objective the licensing of sta-
tions for phonograph record per-
formances on a basis broadly along
the lines of the music performing
rights societies.

All of the NAPA actions were
brought by Maurice Speiser, gen-
eral counsel and prime mover of
the organization, with his asso-
ciate A. Walter Sokolow. The com-
plaints alleged that the stations
and Teleflash, along with Audio-
Scriptions Inc., of New York, a re-
cording program and air-check
service against which suit was

BROADCASTING ¢ Broadcast Advertisin

SATURDAY EVENING
SOLD OUT BY (CBS

CBS has sold out Saturday eve-
ning time for the autumn, having
signed Elgin National Watch Co.,
Carborundum Co., Nash Motor Co.,
and Pet Milk Co. in late July to
contracts for this period, once
shunned by network advertisers.

Saturday evening CBS clients
are:

* 7:30-8—Carborundum Co., Buf-
falo (abrasives) with Carborun-
dum Band on 18 stations starting
Oct. 17.

8-8:30 — Unannounced clien*
signed.

8:30-9—Elgin National Watch

‘ Co., Chicago, on 60 stations.

9-9:30—Nash Motor Co., Keno-
sha, Wis., on 46 stations.

9:30-10—Pet Milk Sales Corp.,
St. Louis (condensed milk) on 48
stations starting in September.

10-11 — American Tobacco Co.,
New York, with Lucky Strike Hit
Parade.

filed, broadcast recordings of the
artists from time to time and that
these recordings were not licensed
for broadeast purposes.

Mr. Speiser has openly threat-
ened that the New York suits were
tests based on the results of the
WDAS case, and that if they are
successful in the New York cases,
suits may be filed throughout the
country. -

Denies Charges

THE Audio-Scriptions case is a
maze of complications. Don Voor-
hees, orchestra leader, alleges ir
it that the company operates a de-
vice which records programs taker
off the air and that Audio had cap-
tured one of these broadcasts anc
reduced it to record form for sal¢
to whomever would pay the price
E. Rabinowitz, manager of Audio
declared he planned to file a coun-
ter suit for damages againsi
NAPA because of the “damaging
charges” printed in the July 16 is
sue of the New York Times.

‘Mr. Rabinowitz claims that ¢
Mr. Stein called at his office anc
introduced himself as a membe
of Don Voorhees orchestra anc
asked to have a recording made o
his voice off the air, which the
company did by picking it up ant
recording it on a 12-inch alumi
num disc. This was the only re
cording Audio ever made of a Dol
Voorhees broadcast, according t
Mr. Rabinowitz. The result o
this was the Voorhees-NAPA sui
against Audio.

NAPA should not be confuse
with the American Society of Re
cording Artists, Hollywood organ
jzation seeking to license broad
casting stations for the perform
ance of phonograph records. Whil:
it has been contended that NAP/
is not working in combination witl
ASRA, the two organizations ha
their origin about the same tim
and on the same issue. ASR/
seeks to colleet from station
phonograph license fees rangin;
from 5 to 15 cents per “side” per
formed in commercial programs
plus a “sustaining” fee. NAP:
on the other hand seeks to restrail
stations from performing phonc
graph records of its purporte
members altogether. Despite this
stations attest to the fact tha
constant “plugging” for perform
ance of certain phonograph rec
ords goes on just as it does in th
original musical composition fiel

|
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FLYING HIGH

Sales go up when your advertising covers
not only Northern California, but all the
important communities over the moun-
tains in Idaho, Nevada and Oregon. Long
a favorite with listeners, KPO pays profit
| dividends on local and spot campaigns.

| KPO 50,000 WATTS
SAN FRANCISCO

Completely programmed by NBC

e -
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FELLOWS IS NAMED
AS WEEI MANAGER
APPOINTMENT e

of Harold E. %

Fellows, commer- !
cial manager of ;

WEEI Boston, ,» gy
as president and & & @
general- manager "'ﬁ

of the WEEI g

Broadcasting
Corp., \\:Ias agé ._
nounced July = -

by CBS, which Mr. Fellows
on Aug. 16 takes over the station
under a lease arrangement. The
WEEI Broadcasting Corp. is the
new subsidiary established by CBS
through which it will operate the
station as its Boston outlet in lien
of WNAC, which joins the NBC-
Red network.

Mr. Fellows, CBS said, will as-
sume fully responsibility and with-
in the general limitations of the
policies of CBS, will hdve complete
authority in the operation of the
station. WEEI was leased by CBS
from Edison Electric Illuminating
Co. of Boston, with an option to
purchase, at an annual figure ex-
clusive of studios of $219,000.

No other personnel appoint-
ments were announced and it was
indicated that these will be left
largely to the new president and
general manager. Mr. Fellows does
not actually take over until the
CBS lease becomes effective on
Aug. 16. As the directing head he
replaces Joseph Groce, head of
public relations of Edison Electric
and in charge of the station, and
Charles W. Burton, who held title
of manager.

Mr. Fellows has been with WEEI
as commercial manager since 1932
and has been directly associated
with the advertising business for
20 years. He first became inter-
ested in radio advertising in 1928,
having organized for the Harry M.
Frost Agency of Boston the first
complete agency - radio activity in
that area. Subsequently he organ-
ized the radio department of the
Greenleaf Co., advertising agency.
A native of Haverhill, Mass., Mr.
Fellows completed his education at
Columbia University. He lives at
Swampscott, is married and has
two children.

New CBS-WHK Contract

WHEK, Cleveland, in July renewed
its contract covering affiliation
with CBS in negotiations conduct-
ed by Herbert V. Akerberg, CBS
station relations vice ™resident,
with H. K. Carpenter, WHK man-
ager, and officials of the Cleveland
Plain Dealer, owner of the station.
This definitely sets at rest rumors
that WGAR, NBC-Blue outlet
in Cleveland, owned by the Rich-
ards-Fitzpatrick interests operat-
ing WJR, Detroit, would switch to
CBS with WHK going to NBC-
Blue. The new contract between
CBS and WHK dates for three
vears from Oct. 1, 1936.

Journal Asks 1570 ke.

A NEW station on the high-fidel-
ity broadcast channel of 1570 ke.,
with 1,000 watts full time, is
sought by the Milwaukee Journal,
operating WTMJ, Milwaukee, in
an application filed July 16. In-
terests associated with the Jowrnal
have been seeking a second station
for some time.
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KYW Philadelphia, Goes Back to NBC
As Its 15th Managed Station; CBS Has 9

WITH Leslie Joy
remaining as
manager in lieu
of his present po-
sition of “NBC
representative”,
K Y W, Philadel-
phia outlet of the
NBC - Red net-
work, on Sept. 1
will revert to
NBC manage-

Mr. Joy

ment, making the 15th station in
the list of NBC owned and man-

aged stations. Licensed to West-
inghouse Electric & Mfg. Co., the
station is under lease to NBC but
has been operated since its remov-
al from Chicago to Philadelphia
on Oct. 11, 1934, by Dr. Leon Levy
and Isaac D. Levy, operators of
WCAU, Philadelphia.

The arrangement for manage-
ment of the station was made by
NBC and Westinghouse officials
with the Levy brothers two years
ago in order to utilize the ex-
tensive studio building facilities
of WCAU. In June Dr. Levy
asked to be relieved from the ar-
rangement in a letter to President
Lenox R. Lohr of NBC, in which
he stated:

“I am frequently confronted
with the making of a choice of
stations to which I am to give
business offered to me. While I
have endeavored to be scrupulously
honest in my decisions, neverthe-
less each station has been de-
prived of proper guidance, for
which I am chiefly responsible.”
Dr. Levy added that both WCAU
and KYW would benefit by sep-
arate managements, gaining an in-
dividuality from competition they
cannot now secure.

No disputes of serious nature
are behind the shift, and Mr. Lohr
emphasized in his letter of reply
July 17 that the relationship of
NBC and the Levys has been en-
tirely pleasant. It is significant
that the Levy brothers are among
the largest stockholders in CBS,
with which WCAU is affiliated.
and that William S. Paley, CBS
president, and his father and uncle.
Samuel and Jacob Paley, together
own one-third of the stock of
WCAU, the Levys each owning
one-third. Thus the WCAU opera-
tors were in the position of operat-
ing a CBS-affiliated station while
providing the studios and manage-
ment of KYW, an NBC-leased sta-
tion.

Plan New Studios

NEW studios for KYW will be es-
tablished as soon as possible,
though it is not expected that
thev will be ready by Sept. 1.
KYW will continue to utilize the
WCAU building studios until the
new ones are ready. Technical
maintenance will continue under
Westinghouse, as before.

NBC’s operating lease on KYW
has until Deec. 31, 1942, to run.
NBC also operates KDKA, Pitts-
burgh; WBZ, Boston, and WBZA,
Springfield, under the same leases
from Westinghouse. It has similar
arrangements with General Elec-
tric Co. for the operation of that
company’s stations, WGY, Sche-
nectady; KOA, Denver, and KGO,
Oakland, Cal. In addition, it leases
WMAL, Washington, fromn the M.
A. Leese estate, and it owns and

- www.americanradiohistorn. com

operates WEAF and WJZ, New
York; WRC, Washington; WENR
and WMAQ, Chicago; WTAM,
Cleveland, and KPO, San Fran-
cisco.

Besides these, NBC owns but
leases to others to operate the fol-
lowing stations: KEX, Portland,
leased to the Portland Oregoniun,
which owns KGW; KJR, Seattle,
leased to Fishers Blend Station
Inc.,, which owns KOMO; KGA,
leased to Louis Wasmer, who owns
KHQ. These stations were pur-
chased by the NBC from the old
bankrupt American Broadcasting
Co., and leased to local operators
under long-term arrangements.

Against the 15 stations -owned
and managed by NBC and the
three which it owns and leases to
others to operate, CBS now counts
nine owned and managed stations
with the likelihood of securing a
tenth shortly in New York City.
[See story on another page in this
issue.] The CBS-owned stations
are WABC, New York; WJSV,
Washington; WKRC, Cincinnati;
KMOZX, St. Louis; WBT, Charlotte:
WCCO, Minneapolis, and KNX,
Hollywood. In addition it leases
WEEI, Boston, which on Sept. 27
will join the CBS network in lien
of WNAC which goes to NBC-Red,
and KSFO, San Francisco, to which
CBS service will begin when ar-
rangements for severing relations
with the Don Lee group are inade.
KNX and KSFO will replace KHJ
and KFRC, respectively, on the
CBS network before the end of
this year and possibly some time
earlier this winter.

Ellis Atteberry Is Named
To Be Manager of WLBF

APPOINTMENT
of Ellis Atte-
berry, commercial
manager of
WLBF, Kansas
City, Kan, as
manager of the
station succeed-
ing Herbert Hol- =
listerdeas1 a;z- )&
nounce uly

by W. A. Bailey, Mr. Atteberry
president and director of the sta-
tion and business manager of the
Kansas City Kansan, Capper pub-
lication which owns WLBF.

Mr. Atteberry has been with

WLBF since 1932, serving most of
the time as commercial manager.
Mr. Hollister, who originally
owned the station and sold it last
year to the Kamnsan, remained as
its manager until recently when
he took over the management of
KANS, Wichita, Kan., new local
station.
. Before joining WLBF, Mr. At-
teberry operated his own adver-
tising agency in Kansas City and
prior to that worked on several
newspapers in advertising capaci-
ties. He is a graduate of the Uni-
versity of Missouri. Simultane-
ously, Mr. Bailey announced the
appointment of Olaf S. Soward,
assistant city editor of the Kan-
san as news broadcaster and com-
mentator over WLBF.
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Sales Managers Division

Of NAB Starts Drive to

Expand Its Membership |

PRESSING forward with plans

for the development of the Sales |

Managers Division of the NAB,
plans for the organization of which
were completed during the NAB
convention in Chicago last month,
J. Buryl Lottridge, chairman of
the division, has sent to all NAB
member stations a letter soliciting
membership.

Mr. Lottridge, sales manager of
the Central States Broadcasting
System, comprising XKFAB and
KFOR, Lincoln, and KOIL, Omaha,
was the moving spirit in the cre-
ation of the organization. He
brought out that at two meetings
held in Chicago some 65 stations
enrolled in the division. Moreover,
the NAB membership approved the
creation of the division as a branch

of the NAB and agreed to finance
it. Membership in the division, Mr.
Lottridge said, will be restricted to
NAB members. The plan is to hold
divisional meetings and also gen-
eral meetings coincident with the
annual NAB conventions.

Membership will be limited to
one man from each station, he said,
but that does not mean that the
member must be the sales man-
ager. A membership is open to any
station executive who 1is respon-;
sible, directly or indirectly, for th_
sale of local or national business

Mr. Lottridge reiterated that tha
plan of the organization is to ex-
change successful commercial ideas
that apply to mutual sales prob-
lems, and to outline standard and
acceptable commercial methods in
the handling of national and local
spot business through direct mail-
ings, divisional and national meet-
ings. Such problems as agency-
station relations including rates
discounts, promotion and kindrec
subjects, he said, would fall withir
the scope of the division’s opera.
tions.

BOOSTER STATIONS
SOUGHT BY W1XBS

TWO 100-watt booster station:
for W1XBS, Waterbury, Conn.
each with 100 watts and tied to
gether with the ‘“mother” statiol
by land-line, are proposed in ap
plications filed with the FC(
Broadcast Division July 24 asking
for such stations in New Have
and Bridgeport. This novel tieup
if approved, would mark the firs’
three-way synchronized chain.
W1XBS is one of the pionee
“high-fidelity” stations operatin
on the 1530 ke. special broadcas
channel with 1,000 watts full time
Because of the high attenuation i
New England as well as the “skip

effect of this high frequency, th
station is not heard well in Bridge
port, 30 miles away, or in Nei
Haven, 20 miles distant. Wester
Electric synchronizing equipmen
would be used, according to Me
Nary & Chambers, consulting e
gineers of the station, with lan

line links. The station is operat
by the Waterbury American ¢
Republican.

Since the FCC policy has been £
foster experimental work on the
channels, it is expected favuo
able action may be taken on th
applications.
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Business Is Still Good
In Nebraska!

Sure, it’s been a little hot and a little dry in Nebraska but the Cornhusker
state is far from a deserted desert. Corn and wheat still grow in Nebraska
fields and the increased number of radi. advertisers shows that the buying
power of the Nebraska family is still above the average in the nation.

There is no summer heat or serious drought in the mid-
dlewest as far as The Central States Broadcasting System
} Is concerned.

With KFAB-KOIL-KFOR sales for the past six months 76-67-37% ahead of
sales for the same period in 1935, June and July business points toward a new high
for summer sales.

Business Is Still Good In Nebraska
Business Is Better for KFAB - KOIL - KFOR

National Representatives — Free and Sleininger

entral States Broadcasting
KFAB KOIL

KFOR

OMAHA---LINCOLN OMAHA---COUNCIL BLUFFS . LINCOLN
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/”etcﬁdndij‘ini 5 Promotion

Sun Suits for Cereal — Keys to the Office — Census of
Radio Homes — Matches — Cigarettes

KELLOGG Co., Battle Creek (ce-
real), is giving away during its
sponsored Kellogg Meclody Time
program originating from WBZ-
WBZA, Boston-Springfield chil-
dren’s sun-suits in exchange for
the tons from two packages of
Kellogg's corn flakes, or the tops
from any two Kellogg cereal pack-
ages, plus 15 cents.

The sun-suits, designed by Xel-
logg’s Singing Lady, Ireene Wicker,
are of Pepperell percale in a spec-
ial Mother Goose design, and come
in two-year, four-year, and six-
year sizes. There is a style for
boys . . . in blue and green; and
for girls, in pink and yellow.

Listeners are advised to ad-
dress Kellogg, Dept. 16, Battle
Creek, Mich. Canadian dialers
mail their package tops and ac-
companying cash to Kellogg Com-
pany, Dept. 16, London, Ont. N.
W. Ayer & Son Inc.,, New York, is
agency.

x* %

IN A STUDY of the sale of wom-
en’s preferences in the sale of
brand goods in Syracuse, Kenneth
G. Bartlett, director of radio work,
Syracuse University, found that
59.3% or 13,050 of the instances
studied preferred radio advertised
brands. Non-radio or non-adver-
tised brands were preferred b
249% or 5,283 instances, and 16.7%
or 3,667 instances had no brand
preference,

Trained investigators inter-
viewed 1,100 women as to their
preferences among 20 types of
branded products. Other results:
17 of the 20 first place brands
used radio; 16 of the 20 second
place brands used radio; 14 of the
20 third place brands used radio.
Results of the survey made by
direction of WSYR, Syracuse,
were printed in detail in a bro-
chure titled No More Guessing
About the Syracuse Market.

* % *

SUCCESS of broadcasts-over Yan-
kee Network has impelled the Bos-
ton Better Business Bureau to
adopt radio as its major medium.
Said K. B. Backman, general man-
ager of the bureau: “We have con-
cluded that the success of the skits
has been so pronounced that we
will specialize and devote our ma-
jor time, as far as our publicity
work is concerned, to the present
form, namely, entertaining the
public while educating them. With
the possible exception of the mo-
tion picture, a medium we have
never used and which is out of the
question for at least several years
to come, we think that radio can
do the job better than any other
possible medium, and certainly bet-
ter than any other medium we
have so far bfen*able to employ.”

THE Central States Broadcasting
System, operating KOIL, Counecil
Bluffs and Omaha; KFAB, Omaha
and Lincoln, and KFOR, Lincoln,
will resume publication of its house
organ in August after a lapse of
a year. It will be a four-page
planographed monthly. Bruce Wal-
lace, promotion and publicity di-
rector of the System, is editing
the piece.
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CBS has issued a promotion piece
based on the recent AAAA-ANA-
NAB census of radio homes
(BroADCASTING July 1). Dividing
the country into the nine natural
state groupings, percentage of
ownership is given by percentage
for each region with an explana-
tion of each from a marketing
standpoint. Charts showing set
replacements and amounts spent
for radio repairs are shown and
data are given for set ownership
in Canada.
* *
WHEN Sleininger Inc.. station
representatives, wanted to call on
24 station managers scattered over
the country, it did what it figured
was the next best thing to a per-
sonal call — sent handsome key
cases with keys to his offices to
station managers and invited them
to come and make themselves at
home. Two dozen station man-
agers got keys. Twenty wrote let-
ters of appreciation and 11 kept
the keys.
* %

IN THE June issue of Chemical
Industries, published by Chemical
Markets Inc., New York, an article
titled “Getting on the Air” lists
advantages of radio as an adver-
tising medium. After reviewing
basic principles for chemical ad-
vertisers to follow when they plan
radio campaigns, the article says:

“A checkup with a large number
of such companies (chemical radio
users) discloses that the over-
whelming majority found that their
money was well invested, that the
returns were satisfactory . . .”
The article concludes: “It isn’t a
game that the players need sit in
with big stakes. A company does
not necessarily have to possess na-
tional or even sectional distribu-
tion facilities to obtain satisfactory
results from the use of radio. The
smallest manufacturer operating
locally cau often increase his sales
economically with the judicious use
of small stations.”

RIVAL PACKING Co., Chicago
(dog food), currently staging a
rhyme contest on seven stations
in the East and Midwest, is get-
ting such a big response that it is
planning eventual nationwide cov-
erage. The contest is used to check
mail pull, listeners sending in best
second lines to rhyme with lines
read over the air. Prizes consist
of merchandise ranging all the
way from cash awards to live pup-
pies and food mixers.

Double cash prizes are given
when accompanied by Rival labels.
Awards appeal sometimes to wom-
en, sometimes to children and care-
ful checks are kept of response.
Rival began radio advertising in
1932 on WGN, Chicago, and has
since spread to WJR, Detroit;
WGY, Schenectady; WHAM, Roch-
ester; WSYR, Syracuse; WB2Z-
WBZA, Boston-Springfield.

Programs are quarter - hour in
length and vary from one to three
times a week. Charles Silver &
Co., Chicago, is fger}"cy.

*

ON A three-color 9 x 12-inch card
NBC summed up the increase in
radio sets from 1930 to the pres-
ent with figures compiled by the
Committee of Fifteen as of Jan.
1. The card gives a breakdown of
the 22,869,000 radio families in the
United States by states, also the
percentage of total families in
each state owning radios. The
reverse side of the card gives the
names of those who make up the
Committee of Fifteen and they are
listed under their respective or-
ganization, ANA, AAAA, or NAB.
The method by which the study
was compiled is *expLained.
# b

RELIABLE DRESS STORE,South
Boston, Mass., broadcasting on
WMEX, has been running a sale of
summer dresses. This added in-
ducement is offered on the broad-
casts: “During this great sale all
persons making a purchase of $1
or more may buy sugar at only
3¢ a pound.”
* * *
THE first half of 1936 brought to
NBC a volume of audience mail
not far from the total for the en-
tive year 1935, the six-month fig-
ure for this year being 4,006,517.
June response was almost double
the former June record set in 1931,
amounting to 560,551.

. and home folks like Luckies!

o of
B AT,

Ovewprni
vat‘“, Tub 8, 1036

NOTE: Smoll dots are used where
the crowding of winning clttes
makes it lmpossible o use full-
size dols.

Millions of Luckies are made within fifty miles of

WBIG's transmitter . .

Winnesrs Ab!

Thowsands and Thousands of Kinners!

Thanks

Luckies!

The richest and
most populous sec-
tion of the South
is covered by

r  WBIG

E. R

*(PROEUCHION LICTNIE BO 3800
COPTOIGNT BAND M WALLY @ COmPANT

Every red pin on this map indicates a city where people have won prizes in
YOUR LUCKY STRIKE “SWEEPSTAKES"—Th

ds and thousands of free prizes!

ON THE BANDWAGON-—With all this hullabaloo about songs and
cigarettes, Edney Ridge decided that WBIG should cash in on the ex-
citement. He got permission from American Tobacco Co. to overprint
the Lucky Strike Sweepstakes mail in the Greensboro market.
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A Yankee Anniversary
SOME 500 buyers of advertising
time in leading advertising agen-
cies in 60 cities are receiving a
bakelite box of walnut finish, with
“The Yankee Network” inscribed
in white letters on the cover. They
are being delivered by Western
Union messengers.

Inscribed on a card is this mes-
sage: “The Yankee Network cele.
brates the 14th birthday of its key
station, WNAC. In appreciatior
of your support during these suc
cessful years, The Yankee Net-
work asks you to accept this sou-
venir. P. S. We’ll send you a new
supply of matches every month’

The boxes, which hold 50 pack:
of matches, made especially fo:
The Yankee Network in a red
white, and blue color arrangemen’
by the Diamond Match Co., Spring
field, Mass., branch, will be fillec
every month for a year by it
donors. As a sales line, the toj
of each match pack bears the line
“Strike All New England”.

On WNAC’s anniversary July 2
it put its new 5 kw. Western Elec
tric transmitter on the air at 6:3!
a. m., using full power daytim
and 1 kw. nights.

ATTACHED to a pocket dictionar:
sent to listeners by Ed Lewis, pub
licity director of McFadden Pub
lications Inc., New York, is a can
which says: “Look up all the raw
words you can find in this diction
ary. You will need them after yo
listen to True Story’s Good Wil
Court — radio’s latest sensation—
next Sunday night. Mutual Net
work, 10:30 to 11 p. m. (EDT) o
Inter-City Network 10 to 11 p. nr
(EDT).” The promotion piece wa
sent out before Macfadden decide
to relinquish its sponsorship in lat
August. Chase & Sanborn wi,
sponsor the Court in Septembe
(see story 011 ar,l*othe}' page).

A LOCAL grocer, sponsoring
man - on - the - street program o
CKNX, Wingham, Ont., includes
radio auction in which sacks ¢
sugar, flour, potatoes and othe
staples are sold during the pi¢
gram. Proceeds of the auction g
to charity.

* %
IN ALL New York and Brookly
newspapers, WMCA is insertin

one-inch ads on behalf of its bast
ball broadcasts sponsored by Ger
eral Mills (Wheaties). The ac
began July 25 and are designed t
increase the listening audience f¢
the broadcast.
* *

TOURING service cards are o
fered listeners to the Esso Neu
Revorter programs of Standai
0il Co. of New Jersey. By filling i
the cards at Esso dealers, maps ar
tour information may be obtain¢
from the sponsor.
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* SERVING OVER 200 E@&LJL’)Zq RADIO STATIONS %
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STANDARD RINGS TH
269 TIMES IN THE LAST 3 MONTHS!

—t

lOOK—at THIS sales record! New stations subscribing to the STANDARD PROGRAM

LIBRARY—43. Sales of the STANDARD SUPER-SOUND EFFECTS LIBRARY—73.

&} “SONS OF THE PIONEERS"—89 sales. (.1 Sales of other Standard tran-

scription features—64. All in the last three months! And every one of these

went right to work ringing the bell for stations and sponsors!

oniTs wav

Complete “dope’ on the
STANDARD PRO-
GRAM LIBRARY and
every Stanaard

tfranscription feature,
gathered into a perma-
nent file folder. Watch

for it

* OSCAR and ELMER
* THE LAST NIGHTER * ONCE UPON A TIME
* SUPER-SOUND EFFECTS * SONS OF THE PIONEERS

* STANDARD PROQRAM LIBRARY * KAY KYSER’S ORCHESTRA
* CUSTOM-BUILT FEATURES

- STANDARD RADID

6404 Hollywood Blvd., Hollywood, Calif. 180 Norih Michigan Avenue, Chicago

* THE KING'S MEN

NEW YORK o BOSTON o ATLANTA o SAN ANTONIO o TORONTQ o LONDON

www americanradiohistorv com
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ExpandedBusiness
In Piano Industry

Credited to Radio

Steinway, Aeolian and Others
Give Broadcasting Credit

RADIO is given main credit for
a 300% increase in piano sales
during the past year, according to
letters recently received by NBC
from executives in the piano in-
dustry.

At one time deemed a competi-
tor of instrumental music indus-
tries, radio is now considered a
basie factor in the recent upturn
in that business, and statistics now
offered by the music trades con-
firm claims by broadcasters that
radio stimulates music appreciation
and promotes general music cul-
ture. The NBC announcement is
in line with the report of the
National Piano Mfg. Association,
whose members at their Chicago
convention July 27 were told that
the six months ending June 30
were the best in 15 years, being
approximately 300% ahead of the
same period in 1933 and 45%
ahead of last year's good showing.

Says Mr. Steinway

THEODORE STEINWAY, presi-
dent of Steinway & Sons, wrote
NBC:

“We have found it (the influence
of good music on the air) to be a
tremendous stimulus to people to-
ward music as an art and as an
enjoyment. Of late years the broad-
casting of music not only of the
voice and of stringed instruments.
but also of the piano, has reached
such a degree of perfection, that
it can only have an influence for
good upon the listeners, and in the
degree that the technical improve-
ment continues, so much the more
will the love of music be instilled
into the hearing public.”

William A. Alfring, president of
the Aeolian-American Corp., com-
menting upon the increase of piano
sales in general and of the better
grade pianos in particular, says
“this can be attributed directly to
a very distinct increase in public
interest in better music in the last
few years, and principal among
the contributing influences are the
very fine programs for which NBC
is responsible.”

Mr. Alfring added that ‘““some of
this increase can be accounted for
in the more liberal spending atti-
tude on the part of the public, but
I too think that most of the influ-
ence can be attributed to a greater
interest in music.”

Lucien Wulsin, president of the
Baldwin Piano Co., likewise cred-
its radio as being responsible for
“developing the appreciation and
enjoyment of fine music.”

“Once a person becomes con-
scious of the spiritual and intel-
lectual benefits which follow from
music appreciation in general they
wish their children to be able to
obtain the same benefits to an even
greater degree,” Mr. Wulsin told
NBC. “They realize the importance
of musical training for their chil-
dren, even though the children at
the outset may not be completely
enthusiastic about the plan. In-
struction in piano builds the best
and soundest foundation, even
though later on the student may
prefer to play some other instru-
ment. During the past few years
it is indeed remarkahle how the

Campana Corp. Sponsors
Chicago Baseball Games

Over Affiliated Network

CAMPANA Corp., Batavia, Ill,
(Italian Balm, Dreskin) on July
21 started sponsorship of all the
remaining home games of the Chi-
cago major league baseball teams
(Cubs and White Sox) this season
on a 1l6-station hookup of Affili-
ated Broadcasting Co. of Chicago.
Aubrey, Moore & Wallace Inec,,
Chicago, is the agency.

Harold Parkes, formerly chief
announcer of WBBM, Chicago,
and more recently of Iowa Net-
work, is giving the play-by-vlay
accounts from Wrigley Field and
Comiskey Park.

Campana explains that it is
using sports events to promote
cosmetics because the broadcasts
are directed to listeners in the
homes, and women are in the
homes. It further contends that its
products, because of their useful-
ness before and after shaving,
have almost as great an appeal
for men, as they have as beauti-
fiers for women.

Recent surveys, notably by Gen-
eral foods, also a baseball spon-
sor, have shown that practically
70% of the crowds at the games
are women.

Campana on Sept. 1 will resume
sponsorship of its veteran First
Nighter series over a national
NBC-Red network, Fridays, 9-9:30
p. m. and Oct. 4 is to resume
Grand Hotel Sunday afternoons
3:30-4 on 27 NBC-Red stations.

Folger Coffee Resumes

J. A. FOLGER & Co., San Fran-
cisco (coffee) has signed with the
Raymond R. Morgan Co. for a re-
sumption of Drums, Morgan - pro-
duced mystery adventure serial
which was on the air for 21 weeks
before going off for the summer.
Columbia - Don Lee stations plus
several spot stations will be used,
starting Sept. 22.

piano has grown in public favor.
Radio unquestionably played a
most important part in this new
development in the music industry.”

More Americans are reading
more books about music, too. W.
W. Norton, president of the pub-
lishing house which bears his name.
said.

“After a careful and dispassion-
ate study of the nearly 3009 in-
crease in piano sales during the
past 12 months over 1933,” W. A,
Mennie, secretary of the National
Piano Manufacturers Association,
declares, “radio must now be con-
sidered one of the major reasons
for this increase. Millions of lis-
teners, who might otherwise never
have attained an appreciation of
music, are manifesting an interest
in music culture and endeavoring
to become participants themselves.
These converts to the musical arts
are purchasing musical instru-
ments of every deseription, and the
piano beine the basic musical in-
strument, has benefited most of
all from this stimulation. Radio.
with its limitless possibilities, has
educated listeners to apwnreciate
music and it has produced a na-
tural desire to create it, thus open-
ing a hitherto non-existent market.”
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MEDICINE SHOW
Drug Store Triples lts Radio
Budget After Test

DRUGS
Fine Ligas |

Cashing in on “Medicine Show”

HARKING back to days gone by,
WMFG, 100- watter of Hibbing,
Minn., is broadcasting an old-time
Medicine Show in 15-minute peri-
ods twice weekly at 7:45 a. m,
Tuesdays and Saturdays. The show
is sponsored by Shapiro’s Cut-Rate
Drug Store, and is now entering
its second month, with the adver-
tiser so pleased with the results
that he has tripled his radio bud-
get. People from 30 and 40 miles
away driving in to take advantage
of specials offered — and ‘*‘to see
what kind of a place it is that
broadcasts the Medicine Show.”

The character of the “Colonel”
who operates the Medicine Show, is
taken by Kenneth Fagerlin, WMFG
staff announcer. He also writes the
part and assumes a Southern dia-
lect to enact the role of the “Colon-
el”. On each program, the ‘“Colonel”
visits one of the surrounding towns
in the vicinity of Hibbing, with the
proverbial sheriff following him to
everyone of those spots. His time
is fairly well divided between re-
cordings and chatter. The ballyhoo
idea is worked all the way through
with plenty of high-powered adjec-
tives and with an average of eight
commodity items being plugged on
each program.

This picture, showing Fagerlin
made up, with the sponsor, was
taken recently, and now the drug-
store has an enlargement of it in
its window. It also has arraneed
to have a number of the pictures
develoved and they are given away
with each purchase of $1 or more.
The proprietor of the store has
been termed “Major” by Fagerlin,
resulting in many veople visiting
the store and calling the owner
“Major”; hence a pleased sponsor.

FTC Stipulations

STIPULATIONS to revise adver-
tising claims for certain products
have been signed with the Federal
Trade Commission by: Mantho
Kreoamo Inec., Clinton, Ill. (M-K
Liquid Rub): Quaker Oats Co.,
Chicago (Quaker Oats): Edna Wal-
lace Hopper Inc., Chicago (cos-
meties). Hollywood Mask Inec,
Chicago, has been ordered to cease
making certain claims about the
value of its cosmetics as skin food
and beautifier. Complaints have
been issued against: Nacor Medi-
¢'ne Co., Indianapolis (Nacor, Na-
cor Kaps); Sendol Co., Kansas
City (proprietary): Hartz Moun-
tain Products Inc.. New York (bird
food. canaries). General Mills has
agreed to revise claims for Wheat-
ies.
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Affiliated Network|
Signs 3 Accounts|

Campana, Hamilton Carhartt

and Yale Tires on Insull Net

THREE new accounts were signei
in latter July by Affiliated Broao’

casting Co., Midwest network or
ganized last spring by Samue
Insull, former utility magnate
New ABC accounts are Campana
Corp., Batavia, Ill.; General Tire
& Rubber Co., Akron, and Hamil
ton Carhartt Cotton Mills Inec.
Detroit. Coincidently, it was an-
nounced by Mr. Insull that Ots
Gygi, ABC vice president, had re.
signed that post, being replaced by
T. E. Quisenberry, Chicago finan.
cier. Mr. Gygi will continue ir
the program department.

Campana’s contract started July
21 and calls for sponsorship of al
the remaining baseball games ol
the Chicago major league teams
on 16 stations. Harold Parkes i:
announcer. Aubrey, Moore & Wal.
lace Inc., Chicago, has the account
Stations are KFIZ, WBOW
WCLO, WCLS, WEOA, WHBF
WHBL, WHBY, WJBL, WKBB
WOMT, WRJN, WROK, WTAX
WTRC, WWAE. [See story o
this page on Campana’s plans.]

Hamilton Carhartt on Sept
8 will broadcast two weekly quar
ter-hour programs in a test cam
paign employing the Indiana grou)
of ABC. Stations are WBOW
WEOA, WLBC, WTRC, WWAE
A harmony trio will be talent
Aarons, Sill & Co. Inc.,, Detroit
has the account.

General Tire & Rubber Co.
Akron, on July 26 started a safet;
campaign on Wisconsin ABC sta
tions for its Yale tires, using sevel
Sunday programs, 1-1:30 p. m
(CST) on seven ABC stations am
WIBA, Madison. Talent will in
clude Yale Trio and Noble amn
Donnelly, with public officials giv
ing safety talks. In each of th
eight cities a driving contest wil
be held the day before the fina
broadcast of the series, with con
testants driving through twistin,
lanes marked on city streets b
bowling pins. ABC stations in th
group are WCLO (key station fo,
the series), KFIZ, WHBL, WHBY
WKBH, WOMT, WRJIN. The ac
count was placed direct.

The first account signed by th
Insull group was the Remingto
Rand news drama series.

Expanding the Blue

FURTHER expansion of the NBC
Blue network was projected du
ing the last fortnight, with th
addition of WABY, Albany 10(
watter on 1370 kc., owned by th
Gannett newspaper interest,
which began to take optional Blu
service July 20 after the compls
tion of negotiations between Fran
Tripp, Gannett general managei
Harold Smith, manager of WOK!
and WABY, and Frank Masa
NBC station relations vice pres
dent. On July 1 the Blue add
WEBR, 100-watter recently a
quired by the Buffalo Evenin
News and it was indicated th
various other stations, notably i
the Southern states, would
added one by one. [See July 1
BROADCASTING for full details
Another move for Blue expansi
was also seen in the applicati
filed with the FCC July 20 by tf
Tulsa World, asking for a n¢
1,000 watt station on 940 ke.
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l * January, 1931 — Member of Columbia Broadcasting System.

* April, 1935 — Full time, 18 hours daily. R
i Y '.ab ) ‘.
* May, 1935 ~— New, enlarged studio in Alliance Life Building. 315 . j‘g ‘.; -
‘ r = r
. s
* And NOW
I'I L I B 7 : %‘2 :
Complete new high fidelity equipment . . . 270 foot vertical E
i radiator . . . Western Electric transmitter . . . new building
and location.
-
g Doubling the coverage . . . Doubling the value to alert adver- N
1 tisers. New rates effective September 1st. Contracts placed 3
i before then will be accepted at present rates. For full infor- i
| mation, write or wire. .L\\
I ~4

PEORIA BROADCASTING COMPANY

!
3 Edgar L. Bill, Cheg . Calleny :
President & Manager Commercial Manager LA
Free, Johns & Field, Inc., National Representatives T |
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Capturing the Beauty Market byRadio

Intimacy of Broadcasts Provides an Ideal Medium
For the Successful Sale of Cosmetics to Women

By EUGENE S. THOMAS

Assistant Sales Manager, WOR

AT THE begin-
ning of the 40-
year run of Rip
Van Winkle,
back in 1865,
Boucicault walked
into Joseph Jef-
erson’s dressing
room in London
and said: “I think

you're shooting
Mr. Thomas over their heads,
Joe.” “I’'m not even shooting at

their heads,” Jefferson answered
quietly, “I'm shooting at their
hearts.”

Radio today, taking its cue
from Jefferson and other gladi-
ators of the theatrical arena,

shoots at the heart first, the head
last. And, perhaps, it shall always
be so, for the Great Mass is a
basically emotional thing respond-
ing loudly to the wail of the cali-
ope and the heroine’s plaintive
ery.

It is this broad streak of show-
manship which has made radio
such a remarkably successful me-
dium for the advertising of beauty
products. It’s due also to its inti-
macy. Other things being equal,
the more intimate the medium,
the less sales resistance, and more
consideration accorded the mes-
sage. This is particularly true of
women; ergo, the beauty product
market.

Radio’s Place

LITTLE argument should be nec-
essary when convincing the beauty
product manufacturer that, all
mediums considered, radio is the
channel through which he may
bring his product to the attention
of the most responsive audience.
It should also be remembered that
time spent between the actual in-
troduction of the 1product and the
first tangible results is reduced to
a minimum with radio.

Here at WOR, women’s pro-
grams hold an important position,
and it is quite possible that the
same can be said for other inde-
pendent stations throughout the
country. Though not all these pro-
grams are sponsored by manufac-
turers of beauty products, their
tremendous popularity and the
great number of responses ve-
ceived, is a definite indication that
women—i. e., the beauty product
market—are very much interested
in radio and that, considering the
many mediums directed at the
feminine market, radio, due to the
little physical activity expended
to enjoy it and its definite emo-
tional appeal, is by far the most
successful contestant for Milady’s
attention.

Space limitations do not permit
a breakdown of the radio market
as it affects beauty product ad-
vertisers. And, after all, such a
breakdown in this case would be
but a picture of the WOR market;
one that could not be used as a
vardstick without a clear under-
standing of the sponsor’s product,
problem and advertising outlook,
as it affects radio.

Radio marketing is, in itself, an
important part of any radio cam-

IF THE pnublic will buy it, radio can sell it. Particularly
is this the case when the product is bought by women.
They have whims and they have fancies, of course, and
what’s more they have a sizable amount of sales resis-
tance. They want to buy, but prefer to believe they are
making their own decisions. Using all this psychology
as a basis for his argument, Mr. Thomas, who learned
about the feminine market from WOR, offers the
makers of beauty products some ideas about selling
to women — ideas gleaned from successful experience.

paign no matter what the product.
Gone are the days when advertis-
ers picked radio at random fasci-
nated by this new and little under-
stood medium. It was from such
haphazard application that there
sprouted many present day falla-
cies concerning the radio industry
as a whole and radio individually
as an advertising medium.

Radio, at the moment, is as pre-
cise in its application and under-
standing of the markets it reaches
and its value to a particular ad-
vertiser as any other medium of
mass communication.

The Right Program

THE BEAUTY product advertiser
seriously considering the use of
radio will, undoubtedly, first think
of a suitable program. Years ago
this was a problem of no little
consequence. Much money was
spent in the testing of various ap-
peals, some of which yielded little
or no results.

The modern beauty product man-

ufacturer faces an utterly different
situation. A brief study of success-
tul beauty product campaigns; the
careful consideration of his own
product and the message he wishes
to pass on, as well as the profes-
sional collaboration of his adver-
tising agency or the program de-
partment of the station he selects,
protect him from the pitfalls en-
countered by radio pioneers.

He will find, perhaps, during
his study of the program market,
a radio show called the Armand
Half Hour. It was among the first
sponsored beauty preparation pro-
grams aimed at a definite audi-
ence.

It was one of those fragile chil-
dren of the early radio era, but
the thought and appeal were al-
most identical with those being
used at the present time.

The Armand Half Hour began
with a brief commercial announce-
ment introducing the product, fol-
lowed by the tinkling of boudoir
clocks familiar to the ladies of

IN ITS modernistic studio layout,
formally dedicated July 16 by
William A. Schudt Jr., president
of the Charlotte station, conven-
tional high ceilings are absent,
unusuzlly low ceilings being used
i their stead. They are said to
ai in o“taining high fidelity. Al-
ternate Cezl and live end sections
are empl yed, togethc * with float-
ing wall sound isolation.

“The nevs layout is in harmony
with that cmployed at CBS head-
quarters in New York, actually
duplicating the facilities on a
smaller scale. Construction was
accompiished while operating from
old studios on the same floor with-
out missing any time on the air.

At the fo mal opening CBS
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Low Ceililx-\gs Feature New Studios of WBT

/ ﬁ;

dedicated the Tomorrow’s Heud-
liners to WBT and special pro-
grams were staged in the studios.
At the same time WBT celebrated
its 15th anniversary. The first
WBT carbon microphone was used
for a moment. New RCA velocity
microphones are now used. Con-
struction was in charge of G.
Stanley McAllister and George
Lehman, of the CBS building de-
partment and James Beloungy,
WBT, chief engineer, who designed
new technical equipment. Con-
tractors included: Southeastern
Construction Co., Charlotte, gen-
eral contractors; Allen Engineer-
ing Co.. New York, air condition-
ine: Acoustic Celotex Co., Atlanta,
sound isolation and treatment.

BROADCASTING ¢ Broadcast Advertising

the French Court of centuries ago.

The show was built about the|
character of Mlle. Armand who
portrayed the delicate fragrance
of the Armand powder products
and cosmetic line. There was no
story or dramatic continuity. The
show consisted of a series of mu-
sical selections including such clas-
sical favorites as ‘“Marche Mign-
on”, “Au Claire de Lune” and
others.

Programs designed to appeal to
the beauty product market of to-
day are mnot very different from
the Armand show. But it seems
that during the past few years
there has been an increasing num-
ber of programs built around a
series of lectures on beauty and
care of skin, hair, etc. during
which the speaker describes how
the product advertised can be used.

Successful Campaigns

A TYPICAL example of a suc-
cessful radio show designed to sell
beauty products and bucking a
market problem almost identical
with that faced by many manu-
facturers, was How to Be Charm-
ing, a 15-minute talk by Beatrice
de Sylvara broadcast over WOR
from 9:30 to 9:45 each Monday,
Wednesday and Friday.

How to Be Charming was de-
signed not only to sell a face
cream, but to gain distribution in|
the toughest market on earth,
Greater New York and Greater
Philadelphia.

Miss de Sylvara, the How to Be
Charming beauty advisor, began
her series of interesting chats on
beauty treatment in the fall of
1935. Though no effort was made
to gather a definite response from
the WOR audience, it was found
that the program was unusually
popular.

Then on Jan. 29, 1936, Miss de
Sylvara offered each listener a jar
containing a 14-day supplv of the
cream she endorsed in return for
a posteard request.

Then, there was Maclntyre’s
Revue, a decidedly different show
from How to Be Charming. Mac-
Intyre’s Revue went on the air
during October, 1934. At that time
it was called Maclntyre’s Ama-
teurs, one of the first sponsored|
shows offering amateur talent a
spot in the limelight. Later Mac-
Intyre’s Revue consisted of modern
musical selections and a “spotted”
arrangement of commercial com-
ment similar to the Armand show
of years ago.

Mail returns on Maclntyre’s Re-
vue were extraordinary. In the
brief space of 39 weeks, 250,000
listeners wrote in to varticipate in
a contest announced by the spon-
SOrs.

Contests were consistent nullers
on MacIntyre’s Revue, but they
varied. One, used during the
months of 1935, was an offer of
$25 for the best letter of 50 words
telling why the listener liked a
particular product.

The marked success of How f¢
Be Charming and MacIntyre's
Revue proves rather definitely that
it is difficult to say just what kind
of show will be most successful
Trial and error still has a place
in any advertising whether it's
newspaper, magazine, or radio
but as mentioned before, many of
the more obvious pitfalls can be
eliminated by careful professiona
advice, collaboration and the selec
tion of a station known to covel
the audience which offers a poten:

(Continued on page 49)
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elebrating Its Sixteenth Anniversary

August 20, 1936

‘; WWJ

i I <

America’s Oldest Radio Broadcasting Station

! » The new studio l)uilding now nearing complction
ql will be dedicated in Septcxnl)cr. It will house
the finest l)roa(lcasting facilities in America.
S ROADCASTING ¢ Broadcast Advertising ' August 1, 1936 + Page 29
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50.000 WATTS » CLEARED CHANNEL
1190 KILOCYCLES

Represented nationally by Edward Petry & Co.
Aftiliate » National Broadcasting Company
Member » Texas Quality Network
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POLITICS PAYS
WHB Series, With Straw Vote,

Sponsored by Chain

WHB, Kansas City, is presenting
Let’'s Talk Politics, a thrice weekly
program sponsored by the chain of
seven Marshall U. S. /.uto Stores.
Included in the series is a presi-
dential straw ballot, with results
of a particular town announced on
each program.

Each program includes a resume
of political developments of the
past 48 hours, an interview with
a prominent political personality
and announcements of the straw
vote. Ballot boxes are placed in
the sponsor’s stores.

KFRO, Longview, Texas, con-
ducted a straw vote on Democratic
primaries in Gregg Co. The straw
ballots contained names of the
candidates for national, state and
local offices.

INSURANCE GROUPS
SEEKING STATIONS

WITH five stations in the Caro-
linas owned or controlled by life
insurance interests, considerable
significance was attached to the
two applications for new stations
in Columbia, S. C. and Florence,
S. C. filed with the FCC last
month. Under the name of Caro-
lina Advertising Corp., officers and
principal stockholders in the Caro-
lina Life Insurance Co., a South
Carolina corporation underwriting
in that state, Georgia and Florida,
asked for new full-time 100 watt
outlets to operate on 1370 ke. in
Columbia and 1200 kec. in Florence.

Principal stockholders of the
pronosed enterprise, which it was
stated would be operated as sepa-
rate entities, are A. B. Langley,
president of the Carolina Life In-
surance Co., 35%; Ames Halti-
wanger, vice president of the in-
surance company, 35%, and E. M.
Roof. 25%.

WCSC, Charleston, and WIS,
Columbia, are owned practically
outright by the Liberty Life In-
surance Co., while in North Caro-
lina WPTF, Raleigh, is owned by
officers of the Durham Life In-
surance Co.; WBIG, Greensboro,
is owned by the Standard Life
Insurance Co., and WSOC, Char-
lotte, is 33% owned by E. E.
Jones. president of the Pyramid
Life Insurance Co. In other parts
of the country major insurance
company owners of radio stations
are: WTIC., Hartford. Travelers
Insurance Co.; WOW, Omaha,
Woodmen of the World; WSM,
Nashville, National Life & Acci-
dent Insurance Co.

Another Carolina avonlicant for
a new station during the last fort-
night was Broadus McSwain,
doing business as “The Voice of
the Times,” Raleigh, N. C., asking
for 100 watts daytime on 1210 ke.

Year of Oxydol Discs

PROCTER & GAMBLE Co., Cin-
cinnati (Oxydol) on July 20 start-
ed a five weekly series of quarter-
hour transcriptions on about 50 sta-
tions thru the country. The discs,
cut by WBS, use the same program
that is now on an NBC-Red net-
work, Oxydol’s Own Ma Perkins,
recorded in the WBS Chicago stu-
dios but not taken off the wire.
P & G through Blackett-Sample-
Hummert Inc., Chicago. has placed
a year contract with WBS for the
disc series.

BROADCASTING ¢ Broadcast Advertising
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Norton Cotterill Named
Vice President of WBS;

ERPI Men Join Board

=2 NORTON COT- |
e TERILL, for the
last seven years
a member of the
sales staff of
World Broadcast-
ing System, has
been made vice
president in
chargg' of sales
. according to an|
Mr. Cotterill P T &
July 21 by Percy L. Deutsch, WBS
president. Simultaneously, the|
WBS board elected officers and
directors, including two repre-
sentatives of Electrical Research
Products Inc. They are E. E.
Shumaker, and Daniel Collins.
Last month WBS acquired from
ERPI, ownership of the studios
and transcription plant at 711
Fifth Ave., for approximately
$450,000, and as part of this ar-
rangement, ERPI acquired repre-
sentation on the WBS board.

At the July 14 board meeting,
Mr. Deutsch was reelected presi
dent and treasurer; A. Ken
drick, in charge of Chicago stu-
dios, vice president; Mr. Cotterill
vice president for sales; Walte
R. Seifert, assistant treasurer, an
L. M. Schafer, assistant secretary

Directors elected were Messrs.
Deutsch, Kendrick, Cotterill, Shu
maker, Collins, and Charle
Gaines, production manager an
Sterhen R. Rintoul, station rela
tions manager.

No announcement was mad:
concerning personnel of Radi
Markets Inc., WBS subsidiary t
begin functioning in October a
sales representatives for smalle
stations utilizing WBS transcrip
tion service. %ast month, Mr
Deutsch announced the appoint
ment of Harold A. Lafount, for
mer member of the Federal Radi
Commission, as Washington repre
sentative to specialize in politica
and governmental business.

Frank L. McCabe, formerly ir
the advertising field in New York
has joined the WBS sales depart: |
ment, working under Mr. Cotterill |
Another staff addition is Slocun,
Chapin, formerly with NBC anc
then with Broadcast Builders o}
Burlington, Vt., as assistant t(il
Sam Henry Jr.,, sales promotiot
manager.

WBNO IS Rebuilding ©
REBUILDING its transmitter anc
studios in the St. Charles Hote
at a cost of $12,000, WBNO, Nev
Orleans 100-watter, will stage it @
inauguration in August under th
direction of J. E. Richards, gen
eral manager, who asserts that th
new WENO plant will be one o
the South’s finest. Mr. Richard
has gathered an augmented staf
around him, including Clark Al
exander, formerly with WALA
Mobile, commercial nfanager; Mis
Alberta Barber, formerly wit
WTOC, Savannah, program direc
tor; E. R. Musso, formerly witl
WJBO, Baton Rouge, studio direc
tor and publicity; Paul Hodges
formerly with WIL, St. Louis
WREC, Memphis, and WNRA
Muscle Shoals, chief announcer
George Pierce, formerly wit
WDSU, New Orleans, chief er
gineer; Richard Scott and Jan
Lane, formerly with WSMB, Ne
Orleans, announcers.
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Remember the ‘“big seven™ in
northern Ohio when you buy
time . . . the seven up-and-doing
counties blanketed by the signal
. WGAR!

And, when we say blanketed,
we don’t mean simply heard. We
mean that WGAR lays down a
clear, powerful signal throughout

of one station . .

Cuyahoga, Lorain, Medina, Sum-
mit, Portage, Geauga and Lake
counties (14 millivolt or more to
vou technicians).

In this area are nearly a half
million radio homes . .. over a
million and a half listeners. And
think this one over: Better than a
third of Ohio’s retail sales are
rung up in WGAR’s primary zone.

Consider all of these points, plus
the facts that more advertisers
pick us ... more money is spent
with us . . . than any other Cleve-
land station. Then take a good
look at the figures on our
modestly-computed rate card.

Giving you a super-audience in

seven rich counties every time
you put a program out over our
transmitter . . . sending your ad-
vertising message effectively and
economically into the nation’s
third most densely populated dis-
trict . . . WGAR is the real natural
Ohio!

for you in northern

P. S.-Youw’ll be rolling swell in 26 other counties too . . .

our secondary zone. .

. and that’s bonus coverage!

W-CGAR

“"CLEVELAND'S

FRIENDLY

STATION”

Member N B C Blue Network
John F. Patt, Vice-President and General Manager
Edward Petry & Co., Inc., National Representatives

BROADCASTING e« Broadcast Advertising
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New Network in Florida

Has Four Basic Stations

WITH four basic stations and five
tentative affiliates, Florida Broad-
casting System Inc. was formed at
a meeting in Gainesville, Fla., July
27, to operate a statewide network
with main offices at WMBR, Jack-
sonville. The basic stations, in ad-
dition to WMBR, are WDAE,
Tampa; WQA M, Miami, and
WDBO, Orlando. The tentative
affiliates are WCOA Pensacola;
WTAL, Tallahassee; WMFG, Day-
tona Beach; WJNO, West Palm
Beach, and WLAK, Lakeland.

Offering origination of programs
at any of the four basic cities, the
new Florida Network is quoting a
rate of $250 for the first quarter-
hour of its basic group and $100
for each additional quarter-hour.
Col. George C. Johnston, WDBO,
was elected president; Fred Mizer,
WQAM, vice-president; Glen Mar-
shall, WMBR, secretary, and Frank
King, WMBR, treasurer.

Clear Channel Counsel

THE CLEAR channel group of
stations, created more than a year
ago to preserve the status of ex-
clusive channels for high-power
stations, has retained the consult-
ing engineering firm of McNary
& Chambers to represent it at the
reallocation hearings Oct. 5 be-
fore the FCC Broadcast Division.
Mr. Chambers was formerly en-
gineer for the group of 14 clear
channel stations, while Mr. Cham-
bers installed WLW’s 500,000 watt
plant as its chief engineer two
years ago.

Brooklyn Rehearing

ANOTHER postponement in the
three-year-old so-called “Brooklyn
cases”, involving WLTH, WEVD,
WBBC and WVFW, as well as
several competitive applications
for the facilities of these stations,
was ordered by the FCC July 21,
with the new date for rehearing
set on Oct. 26. The case had been
set for Sept. 9.

SEARCH SPONSORED
KFJI Party Locates Lost Lad

In Desolate Area

WHEN nine-year-old Roy Arm-
priest disappeared in the desolate
Sprague River District of Oregon,
KFJI, Klamath Falls, broadcast
frequent bulletins of the search.
Manager George Kincaide placed
his Boeing plane at the disposal
of the searching party.

Along with Carroll Hansen, INS
reporter of KFJI, officials and
pilot, he filew over the lonesome
area, finally locating the lad about
six miles from the point he had
disappeared. Balsiger Motor Co.,
local Ford distributor, sponsored
seven daily INS broadcasts of the
search and special flashes.
WILLIAM S. PALEY, CBS presi-
dent, on July 21 was awarded
$61,506.50 by the Bureau of In-
ternal Revenue, which ruled that
he had been overassessed that
amount in his 1933 income tax.

(ol

Los Angeles Ofﬁce 1076 West 7th Street

s

CONTAINS%O,Z?_ PEOPLE THAN
AKRON, OHIO...ALBANY, N. Y....DALLAS,
. ..CHARLESTON, S. C....DES MOINES,

IOWA ... GALVEST

L
bNP 'gc:;ﬂg?.WICHITA.

KANSAS...KANSAS CITY,

....DULUTH,

MINN.. . .INDIANAPOLIS, ﬁng. ... EL PASO,

S
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Experimental Rule

Deterred by FCC

POSTPONEMENT of the effective
date of the new rules promul-

!

gated by the FCC Broadcast Di- |

vision, covering all broadcast and
experimental broadcast services
except those in the conventional

broadcast band, possibly until Sept. |

15, was ordered by the Division
on July 22. The rules were to
become effective originally on July
1, and then were postponed until
Aug. 1.

Decision to modify the rules per- |

taining to experimental television
by permitting continued operations
temporarily in the 2000 - 2100 kec.
range, it was said, makes desir-
able the further postponement (see
television article on another page).
Moreover there have been sugges-

tions for modifications of certain |

of the rules, which cover among
others such services as facsimile,
international broadcasting, relay
broadcasting, ultra-high frequency
or “apex” broadcasting, and gen-

eral experimental broadcast serv- |

ices —all in the experimental or
“non-commercial” category.

Simultaneously, the FCC brand-
ed as entirely without foundation
articles published in several news-
papers that it had lifted the ex-
perimental ban on international
broadcasts by shortwaves so that
sponsored programs would be al-
lowed to Latin America. The rules
as revised specify that no station
operating on shortwaves may
charge for its time, either directly
or indirectly, but that regulal
broadcast band programs also
broadcast on
nels may carry the commercial
credits provided no charge is made
for them.

Transradio Expands

WITH addition of new feature
services covenng sports, political
and women’s activities, Transra-
dio Press is expanding its New
York and Washington offices. In
the Capital the Transradio head-
quarters are being moved to 740-2

National Press Bldg. Robert'

Moore remains in charge and two
additions to the staff are planned
in August. New York headquar- |
ters at 342 Madison Ave. are
being enlarged. Paul Glynn, for-
merly of the Associated Press
Washington Bureau, is joining the
New York office to edit the new
feature services. M. D. Wren is |
being transferred from New York
to Washington.

WDSU Rebuilding

WDSU, New Orleans, observed i
13th anniversary July 23 by an-
nouncing arrangements for instal-
lation of a new Western Electric|
1,000-watt transmitter. Headed by
Joseph H. Uhalt, its founder, the
station began operations as a five-
watter, and operated on the low-
frequency channel of 360 kec. in
1923. Studios were the front room
and the chicken yard at Uhalt’]
home—the latter having been used
by the Elks Band on the station's
opening night. Although now ai
independent, WDSU was on CBS
from 1929 until last year, and i
expected to become an outlet of th

months.

international chan-
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SBTREET
TELLS ITS RADIO STORY

e o o Ip One Side and Down the Other

Vital, compelling facts that every buyer of National Advertising should

VIRE VO, e know . . . 69-3/5% of ALL Main Street Local Advertisers choose

@ croose WREC; but even farther-reaching in the comparison of WREC and 2nd
WREC as a “HI” ,176\ . ) . i S .

.. station is the fact that of those expressing an "exclusive" choice . . .

Campaigns. If They Won't 8 77-1/5%, choose WREC! An average 7-day week . . . no test, survey or

Work Over WREC ~In The 7§ special period. Broadcasting power, advertising rates and general con-
Responsive Mid-South.

Market—They Won’t ditions, substantially the same on both stations. *

’ <WE MAIN STREFT

N\ S AHiSERS CHOOSE WREC

* This comparison covers
an average week, prior
to recent opening of
WREC's new wide-range
transmitting plant and its
recent increase in Broad-
casting Power to 5,000
watts,

NATIONAL REPRESENTATIVES | M TENNESSEE'S. FIRST AND MEMPHIS'
PAUL H. RAYMER COMPANY 1 FINEST RADIO STATION - AFFILIATED
NEW YORK - CHICAGO * SAN FRANCISCO ' WITH COLUMBIA BROADCASTING SYSTEM

A PLUS VALUE FOR ADVERTISERS... AT NO INCREASE IN RATES

{13ROADCASTING ¢ Broadcast Advertising August 1, 1936 + Page 33
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/2:00NOON/

That is the signal for thousands of radio families in
[owa and surrounding states to tune to our noon hour
shows on WMT and KRNT. Friendly and informal,
with the cream of talent from our studios in Water-
loo, Cedar Rapids and Des Moines. these two shows
have won the hearts of listeners and advertisers alike.
Interested advertisers should put in their word now
for Fall reservations. These shows have a record of
almost 1009, sponsorship. Write or wire now for

participation rates and success stories.

These favorite radio acts
are featured over WMT'S

NOONDAY SHOW

Les Hartman’s German Band

Cedar Valley Hillbillies

The Cornhuskers

The Question Men

Plus — News, Market and

Weather Reports and Farm
Features

“Tall Corn Gang” featured
entertainers on KRNT’S
HAWKEYE
DINNERTIME

The Happy Chappies
Kaili Hawaiians
Arkansas Hired Hands
Southland Singers

Plus — Ranny Daly, Hiram
Higsby and Tommy Tomson

1
NS

CBS Basic, Des Moines

NBC Basic Blue, Cedar Rapids -Waterloo

IOWA NETWORK

NBC Basic Blue, Des Moines

Radio Stations of The Des Moines Register and Tribune
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Wayne University Starts

Course in Broadcasting

WAYNE UNIVERSITY, operated
by the Board of Education, in De-
troit, has instituted a course in
radio instruction, and has appoint-
ed Garnet R. Garrison, formerly
announcer of WXYZ, Detroit and
program director of WJIM, Lan-
sing as instructor. He will teach
speech, direct the production and
presentation of University pro-
grams and those of the board of
education, and conduct a class in
radio technique.

Among other universities having
classes in radio instruction are
Chicago, Northwestern, Creighton,
and Michigan. In each case these
schools use BROADCASTING Maga-
zine as text material. Mr. Gar-
rison, in writing BROADCASTING
about his new apwnointment, con-
cluded that through BROADCASTING
he would be enabled to keep “the
class practical, up to the minute,
and well informed about radio to-
day. The various articles, as they
appear, would suggest fields for
further study and discussion and
these articles supplemented by lec-
tures by representative radio men
in Detroit could comprise the
course. Needless to say, I have the
highest regard for the _editorial
policy and articles appearing in
BROADCASTING.”

W2XRExpandsSchedule
And Plans New Studios

GOING to a schedule of six hours
caily on July 27, W2XR, New
York station operating in the ex-
perimental high-fidelity broadcast-
ing band of 1500 ke. with 1,000
watts and owned by John V. L.
Hogan, the radio engineer, is aban-
doning its offices on Park Row and
is constructing new studios in the
Heckscher Bldg., 730 Fifth Ave.,
which are expected to be ready by
the end of August. In addition,
it opened a studio last month in
the Hotel Roosevelt for handling
its Speakers Forum program, Mon-
days through Fridays, 9-9:15 p. m.
The Heckscher Bldg. studios will
be specially designed for high-
fidelity and special lines will carry
the programs to the transmitter
at Long Island City. Featuring
classical music and developing as
a class station, W2XR formerly
operated only three hours nightly.
Elliott M. Sanger is vice president
of the station under Mr. Hogan.
Its commercial accounts are Wan-
amakers department store, Hard-
man, Peck & Co. (pianos) and
Curtis Furniture Co. The station
also has a tieup with Western
Union whereby it furnishes time
signals with credit to the telegraph
company, while Western Union
places cards in its branch office
windows and distributes stickers
showing W2XR’s dial setting.

Chesterfield Renews

LIGGETT & MYERS TOBACCO
Co., New York (Chesterfield cig-
arettes) has signed a 52-week re-
newal contract, effective Sept. 30,
for the Andre Kostelanetz orches-
tra, heard on 93 CBS stations
Mondays, 9-9:30 p. m. and Fridays,
10-10:30 p. m. This is the first
summer Chesterfields have been on
the air. Newell-Emmett Inc., New
York, has the account.

BROADCASTING ¢ Broadcast Advertising

FCC Is Restrained

In Portland Grant

Maine Action Held Up; Action
On KGBZ Ordered Dissolved

COURT action has prevented the
FCC from making effective its de-
cision authorizing a new station
in Portland, Me., by virtue of a
stay order issued July 14 by the
U. S. Court of Appeals for the
District of Columbia in the now
celebrated “640” case. Simultan-
eously the court issued a stay or-
der preventing the FCC from de-
leting KGBZ, York, Neb., but this
appeal was withdrawn on July 24
by the York station after an ar-
rangement had been made to sell
its half-time facilities to KMA,
Shenandoah, Ia., operating on the
other half-time for a figure under-
stood to be about $50,000.

Acting upon the petition of the
KGBZ Broadcasting Co., owned by
Dr. George R. Miller, the court
granted the stay order. Elmer W.
Pratt, former FCC Examiner, as
counsel for KGBZ, held the FCC
had failed to give the station full
and fair hearing prior to the dele-
tion order. Afterward, negotia-
tions were begun by Earl May,
owner of KMA, with Dr. Miller
and the Omaha World - Herald
which had an arrangement to pur-
chase KGBZ, for the sale of the
station to KMA. This was accom-
plished July 24 in a three-way
deal, whereupon the appeal was
withdrawn. The FCC had ordered
the station’s deletion for alleged
program infractions.

Autumn Hearing

IN THE Portland case, Mr. Pratt
petitioned for a stay order on be
half of the Palmer Broadcasting
Syndicate Inc. of Portland. The
syndicate, he brought out, was ar
applicant for a new local statior
to operate with 100 watts dayti.m(
on 1210 ke. The FCC, in deciding
the so-called *‘640” case involving
a dozen applications two month:
ago, granted the application of the
Portland Broadcasting System fo
a new daytime station on 640 ke
with 500 watts. In this petition’
Mr. Pratt contended that Palme:
Broadecasting Syndicate, in spite o
the fact that it filed its applicatior
only three months after the Port
land Broadcasting System, was no
given a hearing at all. The Port
land Broadcasting System is a sub |
sidiary of the Portland Press
Herald.

The stav order will remain i1
effect until the court hears argu
ments on the merits of the appea
next fall. In the interim th
Portland construction permit wil
be inactive. |

Also pending before the cour
are two appeals filed by Paul R
Heitmeyer against decisions of ths
FCC refusing to grant him con
struction permits for local station:
in Salt Lake City and Cheyenne
Wyoming.

New Magazine on WOR |

A NEW publication designed fo
feminine readers, New York Wom
an, on Sept. 7 will start participa
tion in the Martha Deane women’
program of WOR, Newark, usin
45-minute segments three after
noons weekly. The account 1
placed by Batten, Barton, Durstin
& Osborn Inc., New York.
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DIRECT HIT

Harpooning the New England market for ad-
vertisers—and it’s a whale of a market—is the
regular job of WBZ and WBZA. Concentrated
where most of the money is spent, they have a
potential circulation of 1,156,000 radio families,
or 4/5ths of the buying power of New England.

WBZ WBIZA

50,000 WATTS 1,000 WATTS
NBC Blue Network NBC Blue Network
BOSTON, MASS. SPRINGFIELD, MASS.

Completely programmed by NBC
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The awe-inspiring Colossus of Rhodes, one of the ancient world’s
seven wonders. Astride the picturesque Harbor of Rhodes, in the
blue Mediterranean, it was not only an engineering masterpiece,
but an unfailing guide to sea-tossed mariners seeking haven...as
today, research guides RCA’s scientists and engineers along the haz-
ardous lanes leading to great accomplishment...sound engineering.
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of Radio

N EVERY PROGRESSIVE INDUSTRY. first must
come careful, patient research. So it is in
radio. For instance, from RCA laboratories
shone the beacons of research that led to the
first power-operated dynamic-type loudspeaker

for the home ... the first practical superhet-

erodyne receiver for home use. .. the first AC
tubes and radio operated from the light socker.
More recently this organization has given the
world such wonders as the *“*Magic Brain,”
the “ Magic Eye,” the Magic Voice.

Indeed, much has been accomplished as the
years have swiftly marched by. And these for-
ward steps in radio foretell a great future for
the industry and for RCA. Some day, these
RCA laboratories will engineer szght!

America’s millions, aware of RCA’s long
tenure of worthy service, have unbounded
confidence in any product bearing the RCA
trademark. This confidence increases sales. It
explains why dealers make more money when
they identify themselves with RCA—the only
organization engaged in every phase of radio!

esearch

These are some of RCA’s Radio Firsts:

FirstACTubesand radio op-
erated from light socket.

First power - operated dy-
namic-type loudspeaker
for the home.

First practical superhetero-
dyne radio for home use.

First commercial marine
vacuum tube transmit-
ting apparatus.

First to commercially in-
troduceelectrical phono-
graph reproduction by
use of magnetic*pick-up.”

First to develop and market
combination phono-
graph-radio.

First to achieve round-the-
world radio communica-
tion.

First to introduce radio
combination, including
home recording device.

First to introduce "“Magic
Brain,” "Magic Eye,”
Magic Voice radio sets.

First to manufacture RCA
Metal Tubes.

—plus the initial development of scores of important,
far-reaching radio advances made available
to the entire radio industry.

RCA Manufacturing Co., Inc. - RCA Communications, Inc.
National Broadcasting Co., Inc. - RCA Institutes, Inc.
Radiomarine Corporation of America

Listen to * The Magic Key of RCA” on NBC Blue Network every Sunday, 2:00 to 3:00 P. M., E.D. S. T.

IRICA - Radio City - NEW YORK

(WICATIONS... BROADCASTING...RECEPTION

www americanradiohistorv com -
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Mr. Aylesworth’s Status

CAREFUL inquiry by BROADCASTING discloses
that the persistent stories about M. H. Ayles-
worth’s imminent return to the helm of NBC
are sheer fabrication. The RCA powers-that-
be, who assigned Mr. Aylesworth to RKO to
straighten out its affairs, have not so decreed
—though it is significant that Mr. Aylesworth
in recent months has been called in frequently
to ‘“‘trouble shoot” some of NBC’s accounts.
He keeps an office at NBC, which is just
across the Rockefeller Center plaza from RKO,
and he bears the official title of vice chairman
of the NBC board under David Sarnoff as
chairman, but he draws merely a nominal
salary from NBC. He sits in NBC’s board
councils and frequently advises, but it is non-
sense to assume that he rules the organiza-
tion whose presidency he occupied for its first
nine years.

Mr. Aylesworth today is absorbed in his
film duties, almost to the exclusion of every-
thing else. Half of RCA’s interest in RKO
was sold to banking interests last fall with
an option to purchase the other half, an
option which is expected to be exercised before
the end of this year. Whether Mr. Ayles-
worth will elect to remain in the motion
picture industry thereafter, he alone will
decide—for he has made a success in that
field just as he made a success in pioneering
the radio network field.

That Mr. Aylesworth, despite his absence
from the radio scene, still keeps his “feel”
for radio and particularly for its merchan-
dising aspects, is well illustrated in the inter-
view he gave to the Motion Picture Herald,
reprinted in this issue. His remarks on how
the movies can benefit from radio, his views
on the future of radio and television and their
relationship to the movies—these are words
of a born leader and intuitive thinker. This
is the same Aylesworth speaking who showed
such broad outlook during the founding and
upbuilding days of NBC, who sensed and
helped guide the inevitable peace that came
with the press after years of warfare, who,
as no one else could, handled radio’s cases
before Congressional committees in masterful
fashion.

It will be a pity if Merlin Hall Aylesworth’s
great gifts are lost to radio.

The Status Quo

COMPREHENSIVE plans have been outlined
by the FCC Broadcast Division for hearings
this fall looking toward a reallocation of broad-
casting station assignments, if one is desirable,
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as a means of improving the technical broad-
cast structure.

There can be no valid objection to the Divi-
sion’s procedure—that of appraising the pres-
ent assignments from top to bottom in the 550
to 1600 ke. range. Every interested party will
have his say at these preliminary hearings.
Each will be permitted to advance views on
what should be done to improve existing sta-
tion assignments, change existing classifica-
tions and otherwise bring technical broadcast-
ing closer to perfection—an end out of reach
under present conditions.

Even though it may not suit the wishes of
many stations now on the air, or of the host
of aspirants for new broadecasting facilities,
we think the FCC would be wise if it at once
called a halt to all major shifts, and possibly
to all new station grants, pending the outcome
of the reallocation hearings and the promulga-
tion of new policies governing allocations. We
believe that the status quo in assignments, so
far as possible, should be maintained, lest the
task later become more involved.

If the FCC proceeds with its activity of re-
cent months and continues to make so many
changes in all parts of the country, it will ob-
viously render more difficult the job of realign-
ing the broadcast band following the allocation
hearings. It will be time enough, following the
declaration of new policies, to fit in new sta-
tions or improved station assignments where
they will work without violating fundamental
technical rules.

Political pressure to grant new assignments
is as great now as it ever was — probably
greater. Because of the many precedents es-
tablished by the old Radio Commission as well
as by the FCC in granting applications which
flew in the face of established regulations, it
has been difficult for the Broadcast Division
to reject requests for similar grants simply
because the mileage separation was inadequate
or because of quota limitations. Now even the
quota defense has disappeared by reason of
the repeal of the Davis Amendment.

The FCC today has the strongest argument
it could ever desire to turn back doubtful de-
mands for facilities which have even the
strongest political support. It is consider-
ing a reallocation. Any grants it makes
now might be of a routine or temporary na-
ture, subject to change following the reallo-
cation hearings. It should not make its job
more difficult by cluttering the ether with new-
comers. All these pending applications can be
taken into account after a new allocation
policy is decided upon, and after present oc-
cupants of the broadcast band, by virtue of
priority and proved public service, are accom-
modated with the rules and regulations.

BROADCASTING ¢ Broadcast Adve_ftising
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Maintain Rates!

“MAINTAIN published rates.” Even though
nearly a month has elapsed since the NAR
convention in Chicago, those three words must
still be ringing in the ears of every broad-
caster who heard them.

It was during the panel discussion at the
convention that Frederick C. Gamble, execu-
tive secretary of the American Association
of Advertising Agencies, uttered them. Dele-
gates were in the midst of a hot and heavy
discussion of sales problems, arranged by H.
K. Carpenter, WHK, Cleveland. Several
agency men had discussed frankly their views
about the shortcomings of station sales efforts.

Then Mr. Gamble, asked to make an ob-
servation, said his only message was to im-
plore stations, on behalf of agencies, to stick
to the rates they publish. To those outside
the industry such a thing is so elementary as
to appear ludicrous.

Yet Mr. Gamble knew whereof he spoke.
In all too many cases stations regard their
rate cards as simply the asking price. There
is hardly an agency in the country that will
vet take for granted the published rate of
most stations. They will still query the sta-
tion for its “best rate” for a particular pro-

gram. And in many cases they get a better |

rate than the one published.

Broadcasting is growing up. The panel
discussion displayed an unprecedented interest
in and knowledge of commercial, sales and

organization matters by station executives. A |

sales managers’ division of the Association
was formed for mutual interchange of views
and results—a definite move toward buttres-
sing sales methods.

But before any good can come of these
efforts the industry must learn the funda-
mental lesson that rates must be maintained
if stations are to command the respect of
their clients and of the agencies. It is silly,
in our opinion, to talk seriously about a
single rate structure, commissions, cash dis-
counts and the like until broadcasters—and
every one of them—sell themselves on the
fact that their facilities are worth so much
and that they shouldn’t get a penny less for
them. We have all heard the plaint that the
“outer fringe” gives the industry the “black
eye.” But, if what some of the agency men

and even the advertisers tell us is true, rate-,

cutting still goes far within the fringe.

Off to Good Start

ALL CREDIT to the Democratic and Repub-,
lican radio directors for their avowed inten-.
tions, already being carried out in the time
purchases they have made thus far, of avoid-
ing the disruption of regular program sched-
ules so far as possible for their serial and

single-time political broadcasts. The rights of |

radio are being recognized by Messrs. Blackett
and Dolph, for they are practical radio men;
but, more important, the preferences of the
radio audience at large,
shifting aside of favorite

the interests of good will towards the candi-
dates. From the way the radio divisions of
the major parties are starting, it looks as
though there will be nothing of the sort of
recriminations against radio on the score of

“freedom of speech” or otherwise such as

ex-G. 0. P. Chairman Fletcher raised so un-
fairly last winter.

L

which resents the.
entertainment pro- |
grams for mere talks, are being considered in

Foa
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IF SOME ambitious youngster,
fresh out of school, should happen
to ask H. Preston Peters how to
break into the business of selling

“'radio time, his response probably

would be “begin with peddling
strictly fresh eggs and English
muffins in your own neighborhood.”

In “Pete’s” case that would be
an apt response because that’s the
way he started. And he’s a life-
sized example of what can be ac-
jcomplished in making such a start,
ibecause in four short years he has

firisen from a pavement - pounding

salesman for Free & Sleininger
|Inc., station representatives, to vice
president and Eastern manager of
ithe company and of its sister or-
ganization, Free, Johns & Field Inc.

More than that, “Pete” has just
sacquired a substantial stock inter-
est in both organizations and, along
'with James L. Free, president and
cofounder, he is the only active
istockholder ‘in the management of
While no official an-
nouncement has been made, there
fis reason to believe that the firm
mame of Free & Sleininger will be
changed to Free & Peters Inc. be-
fore autumn.

True to the tradition that radio
ds a “young man’s game” is H.
{Preston Peters. When next Feb.

you figure we overlooked it, the
“H” means exactly that and noth-
ing more. It’s just an.initial his
parents foisted on him because they
happened to like a name that part-
ted in the middle. That seems to be
a habit with people in radio too—
jor at least their parents — for H.
Leslie Atlass, CBS vice president
{in Chicago, admits that the “H” is
‘meaningless, while L. B. Wilson,
!sf WCKY, Cincinnati, was named
simply “L. B.”

The career of H. Preston Peters
goes back to 1905 in the Chicago
suburban city of Glencoe, which
then boasted two commuters’ trains
Haily. In Glencoe he entered the
grammar school and the New Trier
High School, and had an easy time
Zetting in and out. That was be-
*ause his father built both of them.

It was early in his high school
fays that “Pete” got his first sell-
ng experience and entered busi-
. Ness on his own. It was that egg

‘20 rolls around he’ll be 32. In case.

PERSONAL NOTES

. H. PRESTON PETERS

and muflin route he established.
Pete loves to tell gleefully how the
housewives paid twice as much for
these items as they would have
paid at the general store, all be-
cause the delivery was via the
Peters’ family limousine in the days
when even Fords were scarce in
Glencoe.

Service for Unecle Sam began
early with young Peters too. In
later high school years, he spent
his summers ecarrying mail around
the town and wearing the blue or
the grey of the Postal service.
After high school graduation he
entered a business school to learn
shorthand and typing, and, unlike
most station reps, he is more than
a one-finger artist in pounding out
the orders when the secretary’s
away.

Amherst beckoned and Pete soon
found himself in the thick of cam-
pus activities. He was a member
of Chi Psi Fraternity and the ex-
clusive Cotillon Club, and he did a
little varsity swimming as well as
managing several inter - fraternity
athletic teams. In 1930 he received
his A.B. from Amherst, after op-
erating a clothing store during the
preceding two years on the cam-
pus, selling shirts and shorts to
the lads. “Pretty profitable busi-
ness,”” he now remarks.

Immediately after Amherst came
a spell with the Chicago Tribune
in the classified advertising depart-
ment. That lasted for two years
when he became associated with
F & S. It was exactly four years
ago this month that he lined up
in the Chicago office of the repre-
sentative organization.

He did everything from handle
the dictation to sweep out the office
and contact the agencies at the
outset. In December, 1933, he was
assigned to New York to open
Eastern headquarters, at which
time he was elected a vice presi-
dent. Then came the formation of
Free, Johns & Field, which oper-
ates under his direction in the
East—and then the opening of of-
fices in Detroit, San Francisco and
Los Angeles by the sister organi-
zations.

Last Dec. 17, Mr. Peters mar-
ried Marjorie Hodgson of Finca El
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HENRY K. NORTON, assistaut to
David Sarnoff, RCA presideut for
more than a year and before that
NBC treasurer for a year, has re-
signed, effective Aug. 1

HARRY C. BUTCHER, CBS Wash-
ington vice president, and Mrs.
Butcher, left Washington July 20 for
a protracted trip to the West Coast.
Mr. Butcher planned to visit stations
along the coast, and also to attend
the dedication of KFBB, Great Falls,
Mont,, and KGVO, Missoula, Mont.,
which under present plans will join
the CBS network Aug. 9. He also
plans a fishing trip in Yellowstone
with Ed Craney, KGIR, Butte. His
itinerary provides for his return to
Washington early in September.

VICTOR RATNER, sales promotion
manager of CBS, spent the latter
part of July in Hollywood and San
Francisco looking over the new net-
work setup on the Coast.

HORTON HEATEH, formerly asso-
ciate editor of the New Yorker and
a former partner in the United Ad-
vertising Agency, has joined RCA
headquarters in New York as assist-
ant manager of the department of
information under Frank Mullen.

W. G. QUISENBERLRY, vice presi-
dent of Transradio Press in New
York, was married in Greenwich.
Conu. July 21 to Isabel Steel, who
recently completed a picture in Hol-
Iywood titled I Was a Captive in Nazi
(Germany, based on her four mionths
in a Berlin prison suspected of
espionage—an episode which attracted
widespread news interest last year.

LENOX R. LOHR, NBC president,
has purchased the 2l-acre estate
Ilawthorne of Mrs. David Luke
fronting the Hudson River at Tarry-
town, N. Y.

ELLIOTT ROOSEVELT, vice presi-
dent of Hearst Radio Inc., in charge
of its KTSA, San Antounio, and
KNOW, Austin, and Mrs. Roosevelt.
the former Ruth Goggins of Fort
Wortlh, are parents of a son born
July 15 in Fort Worth, where Mr.
Roosevelt headquarters.

IRVIN GROSS, merchandising man-
ager of WFAA, Dallas, is the father
of a baby girl born July 1 at Baylor
Hospital, Dallas.

C. 1. MeCARTHY, formerly with
NBC in San Francisco and New
York, later with KFI and KJIBS,

San IFrancisco, is now back with
Ralph Brunton & Sons as “radio ad-
visor” of the Northern California
Broadecasting System, which com-
prises the Brunton stations KJBS,
San Francisco, and KQW, San Jose,
and which also links up KROW,
Oakland, and KGIM, Stockton.

PAUL KESTON, CBS vice presi-
dent, returned from KEurope in mid-
July after a trip of several months
for his health. While in Europe he
also inspected various television de-
velopments.

LEO RICKETTS, formerly of the an-
nouncing staff of KI'BK, Sacramento,
has joined the sales staff of KNMJ.
Fresno. William Nixon Jr., for the
past year with KMJ, has joined the
sales staff of KERN, Bakersfield, Cal.

DAVID SARNOFF, president of
RCA, sailed July 23 on the Ile de
France for a combined business and
vacation trip to FEurope.

Pacayal, Pochuta, Guatemala. They
reside in New York.

If “Pete” has a hobby it is fish-
ing in Canada’s North Woods. He
has made several jaunts to the
Hudson Bay area in yielding to the
piscatorial urge. He also dabbles
in photography, particularly col-
ored movies. “But my best hobby,”
he says, “is a good fight with any
client, provided I win.”

o \2Www americanradiohistorv com

RICHARD €. PATTERSON TIr.
former NBC executive vice president.
has taken oflices in Suite 3630, RCA
Bldg.,, Radio City, and is devoting
himself to lis private business inter-
ests. He is a member of the boards
of several New York banks and in-
dustrial concerns.

FRANK MASON, NBC station rela-
tious vice president, left New York
by plane July 21 for Bohemian Grove.
Cal. to attend the annual frolic of
San Francisco's famed Bohemian Club
as the guest of Earle Anthony, opera-
tor of KFTI and KECA, Los Angeles.

GEORGE MATEYO, recent graduate
of Harvard business school, has joined
the sales promotion department of
WOR, Newark, specializing in market
research.

BEHIND
THE MICROPHONE

WILLIAM LUNDELL has resigne
from NBC as director of special
events, a position he had held for
four years. No successor has been
chosen. The department is tem-
porarily being run by Jack Hartley
who had been serving as Mr. Lun-
dell’s assistant.

HOWARD CLANEY and Alois Hav-
rilla, NBC announcers, sailed July
16 and July 22 respectively for
Europcan vacations. Mr. Claney will
visit the Olympics and pursue his
hobby of landscape painting. Mr.
Havrilla wili visit his birthplace in
Pressov, Czechoslovakia.

DOROTHY TUTTLE, secretary to
FEdythe JFern Melrose, manager of
WJAY, Cleveland, and oldest member
of the station staff, has been named
publicity director, succeeding Bill
Cavanagh, who resizgned last month.

W. A. GLEASON, formerly of
WBIG. Greensboro, N. C., has joined
WCHY, Charlottesville, Va.. and will
broadcast University of Virginia
sports events as well as serving as
publicity director. Ted Reams. of
Richmond. has been named WCHYV
program director.

BLAKE RITTER and Joe Garrett,
who have been announcing in Phila-
delphia and New York, have joired
WI'IL, Philadelphia.

CARL GEORGE, production director
of WGAR, Cleveland, was graduated
in June from the Western Reserve
law school, Cleveland.

HAROLD PARKES has joined Af-
filiated Broadcasting Co. as sports
announcer, leaving a similar position
with the Jowa Broadcasting System
to come to Chicago. Parkes at one
time was chief announcer of WBDBM,
Chicago.

LLOYD E. YODER, NBC Western
division press relations chief, sur-
prised his friends at a party July 13
at which he announced that on June
24 he had been married to Betty
Marino, concert and radio violinist.

PATTY JEAN, who has worked on
various stations and networks, has
been tigned by WNEW, Newark, to
broadcast a daily health club pro-
gram at 8:45 a. m. WNEW claims
she is the only regular woman sports
announcer in radio. She started in
radio as a singer on WNOX, Knox-
ville.

HOWARD NELSON, formerly of
KGFK, Moorhead, Minn., has joined
WDAY, Fargo, N. D. Robert Mur-
phy, WDAY announcer, was away
from the microphone due to tonmsilitis,
with Dave Henley, recently returned
to the commercial department, taking
his place.

WAYNE JOHNSON, program direc.
tor of WJAY, has left to join the
radio staff of the Great Lakes Expo-
sition. He was with WJAY for 18
months, and has been succeeded tem-
porarily by Maxwell Hage.

LEO ERDODY has been appointed
musical director of World Broadcast.
ing System.
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Lest paytime Station in the Land

Kor —

A complete coverage of South Dakota plus

.

a wide audience in Minnesota,

Towa and Nebraska

With —

5000 Waits (L.S.)
Full Time
Regional
570 'Kc. E
| ' CBS.

> ——

! Representatives
Wilson-Dalton-Robertson

YANKTON, S. DAK.
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ROBERT WALKER DUMDM, direc-
tor of the KSFO auxiliary studios in
Oakland, Cal.. was married to Eleanor
Breed, daughter of State Senator Her-
bert L. Breed, in P’iedmont, Cal., July
16. Ceremony was performed by the
Rev. William T. Dumm, grandfather
of the groomm. Dumm is the son of
Vs esley I, Dumm, president of the As-
sociated Broadcasters Iune., which
operates KSFO.

HERB ALLEN on the announcing
staff of KYA in San Francisco for
the past year, has gone to KFRC, that
city. in a similar capacity. He suc-
ceeds Ralph Edwards who resizned to
o to New York.

CHET CATHERS, formerly program
director of KOMO and KJR. Seattle,
has joined KROW in Oakland, Cal..
ax  producer - announcer, succeeding
Royal Wiseman, resigned.

RODERICK CUPP. formerly conti-
nuity director of KTUL, Tulsa, has
heen promoted to program director,
Cupp replaces Fenton Jeffers. who
was appointed national advertising
manager. Charles Bush, formerly of
IKBIX. Muskogee, Okla.. is now in
the KTUL continuity department.

HAROLD SMITH. formerly sports
announcer with KFXR in Oklahoma
City. has joined the KTUL aunounc-
ing staff.

GEORGE ROSS, formerly of KWG.
Stockton. Cal, has heen transferred
to KOH. Reno. where he is chief an-
nouncer.

FRANK WILBUR. recently active in
college dramatics. has joined the an-
|(1mlmcin: staff of KWG., Stockton.
al.

J. C. MORGAN, production manager
of KSFO, San Francisco, and Lucy
Cuddy. in charge of that station’s
dramatic department, head the vadio
faculty of the David Belasco School

of Dramatic and Radio Arts in that
city.

MILTON ADAIR, who resigned from
the amnouncing staff of KSFO. San
IFrancisco, some 1months ago to study
aviation at Randolph Field, Texas,
has returued to the station. He was
forced to leave the aviation school
when he sustained injury te his back.

TASMAN WARD, recently added to
the announcing staff of KFRC in San
Francisco, has resigned to go to New
York.

PAUL NATHAN. radie editor of the
Oakland (Cal.) Post- Enquirer. has
resigned to try playwriting in New

York. His successor is Don Logan,
formerly staff vocalist of KROW,
Oakland.

FOSTER RUCKER. producer and
technician of KNX. Los Angeles, was
married July 20 to Pauline Stafford,
member of the girls trio heard on the
('rockett Family program.

DON HASTINGS, former CBS an-
nouncer aud until recently in charge
of special events for KFWDB. Holly-
wood, has joined Hub Robinson Inc.,
publicity - advertising organization of
Hollywood. as radio production man-
ager.

CLAUDE LA BELLE, Robert Hall,
and Herh Caen. radio editors respec-
tively of the San Francisco News,
Call-Bulletin. and Chronicle, have or-
wanized a horseshoe tournament and
challenerd NBC executives in that
eity. Entered from the network are
Harry Aunderson. NBC western divi-
sion sales manager: Lou Frost, as-
sistant to Don F. Gilmau. NBC's
western  division  vice-president. and
Tlloxd I3. Yoder. western division
press relations manager., The tourn-
ament starts Aueg, 2,

LUVERNE E. SHATTO. formerly
chief engineer of KAST. Astoria.
Ore., has joined KERN. Bakersfield,
Cal.. as aunouncer and operator.
VICTOR CRAZE, recent University
of Texas graduate,..has joined the
news staff of WOAIL San Antonio.

BROADCASTING ¢ Broadcast Advertisin;!
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PIONEER PREACHER — Rev. R.
R. Brown, religious director of
WOW, Omaha, has been on the air i
since April 8, 1923 and recently |
delivered his 700th radio chapel
sermon. He is pastor-evangelist |
of Omaha Gospel Tabernacle.

JOHN C. FITZGERALD. formerly
of WMFF, Plattsburg, N. Y., and
WGY, Schenectady. has joined the
announcing staff of WFBL. Syra-
cuse. He replaces Leo Bolley, who
is giving full time to his twice-daily
sc?orts broadecasts for Tidewater Oil
0.

RALPIHII WONDERS. manager of the |
CBS Artists DBureau. returned to

New York the first weelk in July after
negotiating several film and radio con-

tracts in Hollywood.

OWEN CRUMP. announcer and mas-

ter of ceremonies on KFWB. IIoIIy-I
wood, has announced his engagements
to Isabel Jewell, screen star.

JOSEPH MICCICHE. Los Angeles
City Hall contact for a number of
radio stations, and City Hall radic
announcer of KRKD, has announced |
his candidacy as assemblyman for
that district.

HAROLD BOCK. NBC press repre
sentative in Hollywood, and Miss
Sybil Chism were married July o
They will live in North Hollyrwood

JAMES L. BUTCH, University of
IFlorida student who served for five
years as announcer and then chiel
announcer of WRUF, Gainesville
University station. has joined the an-
nouncing staff of WLW, Cincinnati.

FRANCIS C. HEALEY, member of
the NBC press department in Radic
City., was married July 3 to Miss
Elizabeth Palmer, of Indianapelis.

DAN SEYMOUR, Yankee Networt.
announcer, has resigned to join CB$¢
in New York. Recently he has beer
announcing the Gillette Community
Sing test on Yankee prior to its ad
vent on CBS.

LET US TELL YDU WYY You Can”-
HOT AFFORD T0 PASS UPTHE

LARGEST INDEPENDENT
STATION s CHICAGO !

200 N.WELLS ST, CHICACD . ILL,
HATIORAL AEPRESTATATIVES
WEED &.CO~.350 MADISON AVE  N.Y.C,
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M/g THdNJK)the Broadcasters for the

generous and courteous

i manner in which they received us and our Associated Re-
corded Program Service at the Chicago Convention. As a

{ result we made many new friends and are happy to welcome
numerous new subscribers to our service. * * % % *

To meet the particular needs of certain Broadcasting
IStations, Associated now offers, an entirely new

ASSOCIATED

“XX-HOURS” LIBRARY
Ready for delivery

Sept. 1, 1936

—Produced rigidly under the exacting Associated re-
quirements respecting quality of performance and
mechanical perfection.

——Comprising twenty hours of continuous playing time:

| 10 hours popular and dance

10 hours light standard

—~Containing approximately 600 titles.

—One additional hour (about 30 titles) supplied each
month.

—One hour of continuity service daily.

Recorded under license with Electrical Research Products,
Incorporated. Vertical Cut—Wide Range—High Fidelity. All
i records pressed on Vinylite, the quieter, more durable material.

If you have need for a select transcription service of unquestioned quality

ASSOCIATED
;1 - “XX-HOURS” LIBRARY

. is just the thing for you /]

Write for particulars and prices

IASSOCIATED MUSIC PUBLISHERS, INC.

25 West 45th Street ¢ New York City
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YES, SIR . . . local boys make good
GUIDES . . . to the best fishing. . .
and likewise to the best result-getting
medium!

IN SALT LAKE CITY

KD YL

— consistently carries a larger number
of local advertisers and a larger volume
of local advertising. The boys on the
ground usually know the way the wind
blows. National advertisers could ask
for no better guide.

o
Representatives
JOHN BLAIR & COMPANY
CHICAGO e NEW YORK o DETROIT e SAN FRANCISCO

Un
7118, C. Stel1t07: e
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“Amateur Hour”

RADIO continues to provide
the stage with subject mat-
ter for plays, as it has the
screen for several years. At
Niantic, Conn., one of the
numerous summer theatres
flourishing in the East on
July 20 opened Edmund
Fuller’s Amateur Hour, a
comedy satire on the ama-
teur craze, set in the studios
of the mythical “WHNT"” in
New York with “Col. Rich-
ard Cartwright’’ as the main
character and the story built
around his tribulations in
scouting talent. If the play
takes well, it may later go
to Broadway.

Gillin Is Elected Head

Of Nebraska Association

JOHN J. GILLIN Jr., manager of
WOW, Omaha, was elected presi-
dent of the Nebraska Broadcast-
ers Association at a meeting in
Lincoln July 17. In his 31st year,
Mr. Gillin is a director of the NAB
and served as chairman of the
resolutions committee at the trade
association’s convention in Chicago
last month. The name of the Ne-
braska association was changed
from the Missouri Valley Broad-
casters Association. The organiza-
tion decided to ask permission to
broadcast the Cornhusker football
games, which have been banned for
several years. Further plans in-
clude advertising of Nebraska as a
market and closer association of
Nebraska radio stations.

John M. Henry, general manager
of KOIL, KFAB and KFOR, was
elected vice president, and Art
Thomas, WJAG, Norfolk, was re-
elected secretary-treasurer. Direc-
tors, in addition to the officers are
Clark Staniford, KGFW, Kearney,
and W. I. LeBarron, KGNF, North
Platte. Mr. Gillin succeeds Die-
trich Dirks, formerly head of
KOIL and KFAB, as president.

Chevrolet to Add CBS.

CHEVROLET MOTOR Co., De-
troit (motor cars) starts a fall net-
work series on 88 CBS stations,
Oct. 18, Sundays, 6:30-7 p. m. The
program will feature artists cur-
rently heard in the Chevrolet WBS
transcriptions, Rubinoff, Jan
Peerce and Virginia Rea. Gra-
ham McNamee will not be heard in
the CBS broadcast it is understood.
Effective July 20, Chevrolet re-
newed the WBS recorded series for
another 13 weeks on 380 stations.
Campbell-Ewald Co., Inc., Detroit,
placed both accounts.

Chevrolet Augments

CHEVROLET dealers in Phila-
delphia are augmenting the WBS
transceription campaign in that
market with a drive on used car
and new truck sales, using a 26-
week series Twentieth Century
Highlights on WFIL, Philadelphia.
Each program is dedicated to a
Philadelphia Chevrolet dealer, who
is interviewed by Harold Simonds.
Commercial themes are woven into
the interviews. The program is
based on an editorialized resume
of the day’s news followed by a
glimpse at headlines of the same
day in past years.

Educational Script
Is Offered Stations

Federal Group Submits First
Of Cooperative Projects

CARRYING out the radio - educa-
tion recommendation made by the
FCC in 1935 when a Committee of |
35 was named by Dr. John W.
Studebaker, U. S. Commissioner of
Education, to promote cooperation
between educators and broadcast-
ers, Dr. Studebaker and NAB man-
aging Director James W. Baldwin
have announced preparation by
the Federal Radio Project of a
series of scripts which are being
sent to stations and schools.

The scripts, now six in number,
are titled Interviews With the Puast.
Mr. Baldwin has advised stations
to provide suitable time for broad-
casting of the programs by local
schools. Authors of the scripts are
Dr. Donald G. Calhoun, feature
writer and formerly history pro-
fessor at University of Southern
California, and Dorothy Donnell,i
author and editor. They were edit-
ed by Leo S. Rosencrans, script
director of the U. S. Office of Edu- |
cation’s radio project and coauthor |
with Irene Rich of Behind the
Sereen.

Program Aids

THE PROGRAMS are imaginary |
interviews by a group of reporters
for a local school paper with six
historical celebrities. After they
had been produced, broadcast on
WMAL, Washington, by a radic
guild from McKinley High School.
a radio manual covering produc-
tion was prepared, as well as a
bibliography covering lives of the
celebrities and a glossary of radio
terms. Theme music is included.
Dr. Studebaker has sent copies
of scripts to school officials and
Civilian Conservation Corps dis-
trict advisers and Mr. Baldwin hat
sent copies to station managers. A
nominal charge is made for scripts

e

Radio Educators Meet

THE NATIONAL Association of
Educational Broadcasters, com-
prising in its membership a score
of the educational stations of the
country, will hold its 1936 conven:
tion Aug. 17 and 18 at the Uni.
versity of Wisconsin at Madison
according to announcement July
27 by Harold A. Engel, executive
secretary. At the same time the
American Association of Agricul.
tural College Editors will hold its
convention in Madison, and a co:
operative session is planned. Na-
tional radio aspects, a session or
educational station progress anc
a “recording clinic” are on the
agenda. Program details have not
been completed Mr. Engei said
and “surprises may be expected”

—

Dirks Seeks Station

DIETRICH DIRKS, formerly gen |
eral manager of the Central State:
Broadcasting Co., operating KOIL =
Omaha, and KFAB-KFOR, Lin
coln, Neb., is disclosed in an ap
plication filed with the FCC a:
50% stockholder in the newl
formed Sioux City Broadcasting
Co., applying for a new 100 wats
night and 250 watt day statiol
on 1420 ke. in Sioux City, Ia. Th: |
Sioux Citu Tribune is named a:
the other 50% stockholder.
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! 'zandize neighboring nations

{ varying

r';B.ar Group Advises

Research on Radio
Dangers of European System
[Pointed Out in Report

RADIO’S phenomenal march into
the heart of international affairs,
presenting complex political, eco-
nomic and legal problems, makes
desirable an intensive program of
research and study which should
be undertaken by the legal pro-
fession, it is concluded by the
“tanding Committee on Communi-
cations of the American Bar As-
sociation in its report to the As-
|sociation. The Association holds
its annual meeting in Boston dur-
ling the week beginning Aug. 24.

Headed by John W. Guider,
Washington radio attorney as
ichairman, the committee recom-
imended that two separate units
iwithin the Association be estab-
lished, one to undertake research
work, perhaps with the aid of
lzraduate law students, and the
other to handle correlation of ac-
|tivities now in progress, including
/international law, comparative
law, and such communications law
‘las there is. Other members of the
Committee are Douglas Arant, of
Birmingham, Edwin M. Borchard,
law professor of Yale, Bruce W.
Zanborn, St. Paul, and Paul D. P.
Spearman, Washington attorney
and former FCC general counsel.

Intricate Issues

TOINTING out that complex ques-
tions, differing from anything ever
(before known, are presented %y the
technical progress of radio during
the last few years, the Committee
said they must be solved because
they affect not only the interests
_of the countr but the service and
.convenience of practically every
citizen. By virtue of radio, it said,

fAmerican continental insularity is

rapidly passing. During the last
iwo years thousands of receivers
rapable of receiving the short-wave
broadcasts of foreign nations have
been placed in use and broadcasts
ifor the United States from foreign
countries are, received regularly.
In Europe, the Committee said,
the g.roblem is acute because of
ing of available frequencies;
sfforts of some nations to propa-
by
jradio; use of radio for its effect
ion 1nternational trade relations;
laws of copyright and
sther frctors. Deliberate and ru-

/inous interference to transmissions

:from Vatican City and Ethiopia
and from several European cap-
litals have occurred so the programs
could not be intelligibly received.
_ Emphasizing that this countrv
is the only important one where
iroadcasting is private, the com-
nittee brings out that communi-
ation agencies, and particularly
adio, in other nations, are con-
cededly instruments of propaganda
[zusceptible of use by the govern-
ment. “In America,” it adds, “the
freedom of the air has come to
be recognized, even by the press,
‘as a principle which is just as im-
ooitant as the freedom of the
oress. Both involve the freedom
lif' speech, essential to our form
f government. It may generally
e stated, as has been hereinbe-
ore pointed out, that effective
‘egulation by any nation of its
communications will depend in the
uture upon the cooperative efforts
of all nations to accomplish the
desired results.”

NewBroadcastingControl

Being Drafted in Canada

CANADA’S new setup for the reg-
ulation of broadcasting, authorized
by the last Parliament, is expected
to be announced by Sept. 1. C.
D. Howe, cabinet minister, is now
busily engaged consolidating the
Department of Marine, including
radio, railways, canals and civil
aviation, into a new Department
of Transport under which the new
general manager for radio will op-
erate. The general manager will
replace the Canadian Broadeastin
Commission of three members, an
will operate the CRC’s owned sta-
tions as well as its network,

In the meantime, speculation is
rife as to the board of nine gov-
ernors to administer the radio act
and as to the new general man-
ager. The Toronto Telegram last
month reported that it had heard
that Maj. Gladstone Murray,
Canadian-born executive of the
British Broadcasting Corp., has
resigned to accept the Canadian
post, but this remains unverified.

problems.

ceptive audience.

WFLA License Transfer
WFLA, Clearwater, Fla., which
operates half time on the 620 ke.
channel, sharing a common 1,000
watt night and 5,000 day trans-
mitter with WSUN, St. Peters-
burg, would pass from ownership
of the Clearwater Chamber of
Commerce to the Florida West
Coast Broadcasting Co. Inc., under
an application filed with the FCC
Broadeast Division July 16. No
money would be involved in the
transfer of the WFLA license, but
as a part of the arrangement
Florida West Coast would pur-
chase half interest in the WFLA-
WSUN equipment from the cham-
ber, with the City of St. Peters-
burg retaining its half interest for
use by WSUN. W. Walter Tison,
manager of WFLA, and H. H.
Baskin, Clearwater attorney and
former mayor of the city, are the
principals in the Florida West

Coast company.

WHEN every announcer on the
staff caught a cold, Paul Schulz,
chief engineer of KYA, San Fran-
cisco, went to the rescue by disin-
fecting microphones.

You'll think that your account

is the only one we have!

e On WIBW, your problems are our
Your sales, merchandising
and distribution problems are analyzed
by trained specialists on our staff. Our
music, continuity and production de-
partments “spot” your message or pro-
gram where it has the largest, most re-

¢ Your message MUST produce! You
want results and so do we. We have a
long record of low-cost, successful re-
sults that we can’t afford to spoil. That’s
why we treat your account like it is the

WIBW—Topeka—“The Voice of Kansas”

Owned and operated by The Capper Publications—Don Searle, Gen. Mgz,

Kansas .

Represented by Capper Publications in
New York—Chicago—Kansas City, Mo.—Cleveland—Detroit—San Francisco

only one we have and make sure it goes
into a productive spot.

e Add to this the fact that we know
. its people . .
. . . that we talk to these buyers in their
own language and you’ll understand
why you must use WIBW to reach this
rich Kansas market successfully.

e Let us prove it!
daily message, six
whole month at a
We’ll show results
permanent place on your sales force.

Proposed Federal Court

Includes FCC Activities

SETTING UP of a Federal Ad-
ministrative Court to handle ju-
dicial functions now exercised by
certain Federal administrative
agencies, including in a limited
way the FCC, is proposed in the
report of the special committee of
Administrative Law of the Amer-
ican Bar Association, made public
July 26. The report will be con-
sidered at the Association’s annual
meeting Aug. 24 in Boston.
Insofar as the FCC is concerned,
the proposed Administrative Court
would have jurisdiction in cases
of revocation of licenses—a pro-
cedure in which the FCC does not
now indulge but which is permis-
sible under the law. It would not
have jurisdiction over original
license grants by the FCC. The
committee making the recommen-
dations comprises O. R. McGuire,
general counsel for the Comptroller
General, chairman; Monte Appel,
Richard Bentley, Louis G. Cald-
well, and Julius C. Smith. M.
Caldwell drafted the report.

. its needs

We’ll begin with a
times a week for a
cost of only $150.
that will earn us a
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American System and Radio Freedom
Favored at Institute of Public Affairs

STAUNCH SUPPORT for a “free
radio”, untrammeled by govern-
ment interference and permitted
to go its way as free as the press
was voiced by leaders in the in-
dustry and outstanding individ-
uals in public life during the ses-
sions of the Institute of Public
Affairs at the University of Vir-
ginia last month. Two radio ses-
sions—the first on July 14 on the
subject “Radio and Public Opin-

ion”, and the second three days
later on “Liberty of Expression in
the Press, Radio and Motion Pic-
tures”—were on the agenda of the
Institute. It marked the first time
that radio received such promi-
nence at the annual Public Affairs
conclave.

There developed during the de-
bates an unanimity of view that a
free competitive system of broad-
casting should be maintained in

-
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by the “Spot Advertiser’ as an
excellent location for National Aec-
counts, KGVO increases its audi-
ence value through its affiliation
with the Columbia Network, which
will take place about August 9th.

in the center of prosperons West-
ern Montana, where crop failures
are unknown, Missoula is the dis-
tributing center for a vast area of

ing to the prosperity of the district.

adequately serves this territory with
its new 1000 watt transmitter and
vertical antenna.

Network programs, together with
the cream of our locally built shows
and Five Newscasts
listener interest throughout our en-
tire service area.
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Standard 440 Pitch

THE standard musical “A”
tone of 440 cycles will be
broadcast by the U. S. Bu-
reau of Standards, starting
Aug. 29, on 5,000, 10,000 and
15,000 ke. simultaneously. The
broadcasts will be continuous
for two weeks except Tues-
days, Wednesdays and Fri-
days, noon to 3:30 p. m. If
demand for the service is suf-
ficient, the signals may be
broadcast on regular sched-
ule. A low-power transmit-
ter is being used by the Bu-
reau for the first broadcasts.

this country. While there was
sharp criticism on the part of cer-
tain speakers of methods employed
on the air, notably by Roger Bald-
win, of the American Civil Liber-
ties Union, and Raymond Gram
Swing, former editor of The Na-
tion, there was no dispute on the
question of superiority of a private
American system of broadcasting
as opposed to the government
dominated systems in most other
nations.

At the July 14 session Lambdin
Kay, general manager of WSB,
Atlanta, Philip G. Loucks, Wash-
ington attorney and former man-
aging director of the NAB, and
Mr. Swing debated the public opin-
ion subject as applied to radio.
After Mr. Swing, who is radio
commentator on American affairs
for the British Broadcasting Corp.
and also comments over CBS, had
berated American radio methods
in handling of public affairs, he en-
gaged in a rapid-fire discussion
with Messrs. Kay and Loucks who
took an opposite view. Mr. Swing
opposed sale of radio time for po-
litical purposes as “fundamentally
repugnant to democracy.” He said
radio’s crying need in this country
was that of better editing of its
prograins.

In the Public Interest

MR. KAY asserted it was his view
that the American system of
broadecasting merited “everlasting
credit for patriotically, militantly
and intelligently plugging along in
the public interest, convenience
and necessity, despite the tempting
material rewards for abuse of this
power beckoning at every hand.”

Mr. Loucks defended the Amer-
ican system of broadecasting as
superior to that of any other coun-
try. ‘“Our competitive systems of
broadcasting, modeled after our
singularly American ideas of free
expression of thoughts,” Mr.
Loucks said, “has not only stimu-
lated interest in discussions of all
controversial public questions, with
its resultant effect upon public
opinion but, indeed, such discus-
sions have made and kept Amer-
ican broadcasting the living, thriv-
ing.pulsating enterprise that it is.”

Mr. Loucks also essayed to de-
scribe a broadecaster, in this way:

“The true broadcaster, trained
in our typically democratic system
of broadcasting, has developed a
sense of fairness and freedom
from bias which guarantees to the
public the maximum in factual in-
formation. For the true broad-
caster is neither Democratic nor
Republican, neither Catholic nor
Protestant; neither Jew nor Gen-
tile; neither 'liberal nor reaction-
ary; neither capitalist nor labor-
ite. The true broadcaster has

learned through 15 years of hard
experience that the public interest

demands a full and fair discussion |

of all sides of all important pub-
lic questions and he has learned
that it is good business to meet
these demands. He has learned
that there can be no honest differ-
ence between what is most in the
public interest and best business.”

Longer Licenses

THE PANEL discussion, led by
Dr. Herman S. Hettinger, of the
Wharton School of Finance and
Commerce, University of Pennsyl-
vania, precipitated considerable de-
bate, which rested primarily with
freedom of the press and news-
paper practices generally. Partic-

ipating in this panel were Louis |
G. Caldwell, Washington attorney

and former general counsel of the
Radio Commission, Carl F. Arnold,
Assistant General Counsel, FCC,
Mr. Baldwin, Elisha Hanson, Wash-
ington attorney and general coun-
sel of the American Newspaper
Publishers Assn.,, and Gordon W.
Allport, of Harvard. On the funda-
mental question of “liberty of ex-
pression”, all agreed that there
should be freedom from govern-
ment interference.

Mr. Baldwin, however, took the
view that stations should not be
in the position of
speakers or editing their remarks.
In this regard, he argued in de-
fense of the legislation introduced
at the last session of Congress by
Rep. Scott (R-Cal.) proposing a
new political section in the law
which would prevent stations from

editing political speeches in ad-
vance of their rendition.
Mr. Baldwin and Mr. Caldwell

engaged in protracted debate on
this subject, the latter pointing out

that if the government interfered *

with the power of stations to re-
sort to “editorial selection” in the
material broadcast that this inevi-

tably would mean government cen- |

sorship. At the close of the panel
discussion, Mr. Baldwin appeared
to concede that he was not favor-
able to any sort of interference by
the government and that he felt
that the evil which he thought ex-

isted might be one that could be '

cured by the public in expressing
its likes and dislikes for particular
types of programs.

Mr. Caldwell argued that three
year licenses, in his opinion, would
tend to eliminate any doubt in the
law as to censorship by the gov-
ernment. Long term licenses, he
said, would result in an automatic
change in procedure by the licens-
ing authority in that the burden
of proof in cases of continuance
of station licenses would be on the
government rather than on the li-
censee. The present practice of
penalizing stations on program
matters, through use of the FCC’s
power to refuse renewal of Ili-
censes, he held, should be eliminat-
ed and the burden placed where it
belongs, namely on the govern-
ment.

Burden of Proof

MR. CALDWELL contended that
in practically every other case of
government licensing activity the
government assumes the burden of
proof. Action should be taken by
revocation proceedings rather than
on licensed renewals, he said.
Moreover, he explained, the three
year license now permitted by law
would tend to encourage broad-
casting stations in their editorial

BROADCASTING ¢ Broadcast Advertising
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selection instead of keeping a
iwvatchful eye on the FCC because
»f the license renewal procedure
how in force and the six month
icense tenure.

Mr. Baldwin also criticized ad-
rertising on the air and to this
iMr. Caldwell replied it was his
siew that advertising had nothing
Lo do with freedom of expression.

' Rather, he said, the matter of ad-

\sertising control should rest with
Trade Commission
ust as it has in the case of news-
yapers. Mr. Arnold took the view
|hat the FCC of necessity must
etain its broad powers over sta-
rions, as provided in the law, in
yrder to Insure programs in the
‘bublic interest. He voiced no view
‘»n longer licenses.

At a session on July 16, Mayj.
[3en. James G. Harbord, chairman
‘»f the board of RCA, and Frederic
fA. Willis, assistant to the presi-
dent of CBS, discussed the respon-
iibility of mass communication
nedia in a democracy. Gen. Har-
»ord declared that untrammeled
»ooks, press and radio are more
[undamentally important than
otes. Mr. Willis said the respon-
ibility for broadecasting in this
fountry is reallv the responsibility
f good American citizenship.
‘Th)s includes a duty to encour age
‘ree speech, free communication,
‘ree inter-play of thought (ve-
nembering that only in this way
‘'an democracy be perpetuated). It
ncludes a duty to give fair play
10t alone to majorities but to re-
ponsible minorities. * * * It in-
fludes a duty to see America as
. unity, as well as a land of parts
—~remembering that the welfare of
he whole is vital if the interests
f each are to be served.”

OLYMPIAN — Bill
sports announcer,
will describe Olympic games from
Berlin for NBC.

Slater,
in action.

NBC
He

Networks Plan Complete

Olympic Game Coverage
THROUGH the major events of
the Olympic Games, American
radio announcers will be at the
microphones in Berlin to relay
running accounts to the American
audience via the networks. On
board the Manhattan with the
American team when it departed
last month was Bill Slater, NBC
sports expert, who broadcast direct
from the ship to NBC and who
will cover the events at Berlin as
they occur and also broadcast
summaries daily except Sundays
from 6-6:15 p. m. (EDST) on the
Red Network and at 7:15 p. m. on
Sundays; daily except Sundays
from 7:15-7:30 p. m. on the Blue
Network and at 6 p. m. on Sun-
days.

From the time the games for-
mally open at noon Aug. 1 with
Hitler’s welcome address, CBS will
cover the major events with Ted

Radio Advisory Council

Reviews Education Work

THE COMPLETE story of the
National Advisory Council on Ra-
dio in Education Inc.,, 60 E. 42d
St., New York, organized in 1931
to promote the more effective utili-
zation of broadcasting in the field
of education, is told in a booklet
Listen and Learn published last
month by the Council and edited
by its director, Levering Tyson.
The booklet discloses that for three
years the Council was supported
by Rockefeller and Carnegie grants
and at present derives its appro-
priations from the Carnegie Corp.,
with other specific purpose contri-
butions coming from other founda-
tions and educational sources while
“broadcasters have made their fa-
cilities available to the Council
without charge for purposes of
program experimentation.” The or-
ganization, committees, articles of
incorporation, publications and ac-
tivities of the Council are all set
forth in the booklet.

Husing, its ace sports:announcer,
and Bill Henry, sports editor of
the Los Angeles Tinmes, at the
microphone. They left for Berlin
several weeks before the team
departed. They will be on stag-
gered schedules according to the
events, but Husing will also broad-
cast a daily recapitulation from a
Berlin Studio, from 5-5:15 p.m.
(EDST).

Transatlantic radiophone cir-
cuits of RCA Communications and
the Transatlantic radiotelephone
of A. T. & T. will be used, the
networks working in collaboration
with the German broadcasting
system.

Progress of Television
And Research Activities
Narrated in RCA Book

THE STORY of television develop-
ment by RCA, as related in ad-
dresses and technical papers by its
executives and engineers, is told ir
detail in the first volume ever pro-
duced by the company on this sub-
ject, which was released July 21.

Coming at a time when develop-
mental work with visual radio is
being intensified, the volume con-
tains 452 pages of speeches, tech-
nical papers, photographs and
graphs about RCA’s television re-
search. The distribution, so far as
known, is limited. It was published
by the RCA Institutes Technical
Press.

The book contains addresses and
statements by David Sarnoff, RCA
president, papers by Dr. C. B. Jol-
liffe, former FCC chief engineer
and now engineer-in-charge of the
RCA Frequency Bureau; papers by
Dr. V. K. Zworykin, inventor of a
number of television devices and
an RCA research engineer, and
technical papers by other RCA en-
gineers such as E. W. Engstrom
and Charles J. Young.

RCA announced recently that it
will demonstrate its system of tel-
evision, held to be the most ad-
vanced in the world, to broadcast-
ers this September. It is now ac-
tively engaged in transmission and
reception experiments in the New
York area with high-definition pic-
tures, as part of its “million dol-
lar” experimental undertaking an-
nounced earlier this year.

NEBRASKA

*

KFH has ALWAYS had an audience many times greater than that of any
station heard in this territory—NOW with a 5-fold increase in daytime
power to 5000 Watts, KFH is serving an even greater “able-to-buy” audience.

Wichita, Kansas—the Heart of
the Nation's Bread Basket

Wichita, Kansas, the home of RADIO STATION KFH, is in the heart of
the bread basket of the nation, for more than half the wheat produced in
Kansas in 1936 was harvested in the Primary Listening Area of KFH. The
Kansas wheat crop is estimated at approximately 130,000,000 bushels,
while the yield in the home county of KFH and the 23 counties immediately
adjacent is more than 69,000,000 bushels.
advertisers cannot afford to overlook.

KF

Lincon
COLDRADO
MISSOURI
D““:\ KANSAD ToPEma\__ Kansas Cory
KFH
WICHTT
NEW MEX1ICO | OKLAHOMA
» ARKANSAS
TEXAS LT‘"'”‘
Oklahomas Crrv
Hot Spaincs
Fr. WoRTH ALLRS
Air Mi. Air Mi.
City Distant City Distant
Denver .________ 440 Tulsa e 132
Lincoln __ 220 Dallas .. _____ 350
Topeka _ 125 Ft. Worth ___ 350
Kansas City 175 Oklahoma City 162

The City of Wichita is the shopping center for
a large area of south central Kansas and north-
ern Oklahoma. It is the principle distributing
and retail city of this vast, rich territory.

Now 5000 WATTS crwm:

5000 WATTS DAY °
CBS
Epwarp PETRY & CoMrany °

Here is a rich market which

o WICHITA
® KANSAS

The Wichita Daily Eagle Station

1000 WATTS NIGHT

NaTioNAL REPRESENTATIVES
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The Business of Broadcasting

Current News About Accounts, Pending Schedules, Transcriptions,
Representatives and Apparatus; Notes from the Stations

STATION ACCOUNTS

sp—studio programs
t—transcriptions
sa—spot announcemenis
ta—transcription announcements

WOR, Newark
Hoffman ‘Beverage Co., Newark

er), weekly sp, thru Batten,
B_nrtYon, Durstine & Osborn Ine.,
Bn‘t].ms"vcet Corp., New York, 3

weekly sp, thru H. M. Kiesewetter
Adyv. Agency Inc., N. Y.

Bigelow %nnford Carpet Co. Ine.,
New York, 2 weekly sp, thru
Newell- meott Co. Ine, N. Y.

Slide Fasteners Inc., New York,

weekly sp, thru . Lynn Sumner
Co. Inc., N. Y.

Delaware, ILackawanna & Western
Coal Co., New York (Blue Coal),
2 weekly sp, thru Ruthrauff &
Ryan Inc.. N. Y.

Carter Medicine Co. ., New York (liver
pills), weekly # thru Street &
Finney Inc.. N. Y.

New York Woman Inc.,, New York
(publication), 8 weekly sp, thru
Batten, Barton, Durstine & Oshorn
Ine.,, N. Y.

I'hiladelphia Dairy Products, Phila-
delphia (Aristocrat milk), 3 weekly
sp, thru Scheck Adv. A"ency Ine.,

~ Newark.

S, Gumpert Co. Ine, New York
(dessert), 2 weekly sp, thru Gard-
ner Adv. Agency, N. Y

WHIO, Dayton

IBC Remedy Co., Durbham, N. C.
(proprietary), 300 sa, thru Iar-
vey-Massengale Co., Atlanta.

General Foods Corp., New York (Sa-
tina), 120 sa, thru Young & Rubi-
cam Ine., N. Y.

Continental Baking Co., New York
(Krug bread), 5 weekly ¢. thru
Batten, Barton, Durstine & Oshorn

Ine, N. Y.

Lever Bros Co., Camhridge (Life-
buoy), 3 weekly ¢, thru Ruthrauff
& Rvan Ine, N. Y.

T.ever Bros. Co., Cambridge (Spry).
6 weekly sa, thru Ruthrauff &
Ryan Ine., N, Y.

General Mills Inc.,
{Wheaties), 5 8a, thru Knox
Reeves Adv. Ine., Minnapolis.

Foster-Milburn Co., Buffalo (Doan's
pills), 39 sa, thru Street & Finney
Ine, N. Y.

IHudson Motor Car Co., Detroit, 14
s1, thru Brooke, Smith & French
Ine., Detroit.

Greyhound Management Inec., Cleve-
land (bus lines), 13 sa, thru Beau-
mont & Hohman Ine., Cleveland.

WMAQ, Chicago

Gold Dust Corp., New York (Silver
Dust), 5 weekly sa, thru Batten,
l’nr'{)n Durstine & Osbhorn Ine.,

Minneapoli

Kraft Phenix Cheese Corp., Chicago,
6 weekly sa, thru J. W a]ter Thomp-
son Co., Chicago.

Chieago & Northwestern RR., Chi-
cago, daily sa, thru Caples Co.,
Chicago.

WHK, Cleveland

br. W, B, Caldwell Inc, Monticello,
Ill. (proprietary), 5 weekly ¢, thru
Cramer-Krasselt Co.. Milwaukee.

Gardner  Nurseries, Osage, Ia.,, 6
weekly ¢, thru Northwest Radio
Adv. Co., Seattle.

Lever Bros. Co., Camhridge (Life-
buoy), 3 weekly ¢, thru Ruthrauff
& RV'm Inc.., N. Y.

KNX, Hollywood

Strasska Laboratories, I.os Angeles
(toothpaste), weekly sp, thru
Glasser Adv. Agency, Los Angeles.

WGY, Schenectady

Saratoga Racing Assoc.,, Saratoga
Springs, N. Y. (horse racing) 70
sa, 30 sp, thru Leighton & Nelson,
Schenectady.

. L. Knowles Co., New York, (Ru-

bhine), daily sa, thru Lawrence
O’Connell, Boston.

Johnson Educator Food Co., Cam-
bridge (buscuits), daily sp, thru

John W, Queen, Boston.

I'rocter & Gamble Co. (White Nap-
tha) 195 se, thru Blackman Adv.
Ine., N, Y.

Daldwin Laboratories, Sagerstown,
Pa., (insecticide) 3 week]v 8p,
thru Yount Co., Erie
New York Bureau of 1\111k I’uh]lcnt),
.\lh.my N. Y. (milk). 132 sa, thru
J. M. Mathes Ine., New York.

C. F. Mueller Co., Jersey City. N. J.
(macaroni), daily sa, thru E. W.
Ilellwig Co., New York.

WENR, Chicago

American Express Co. Chicago,
weekly sa, thru Caples Co., Chi-
eago.

Denver Convention and Tourists
Bureau, Denver, Col, 2 weekly sa,
direct.

Premier Pabst Sales Co., Chicago,

5 daily sa, thru Morris-Schenker-
Roth Ine., Chicago.

KDKA, Pittsburgh

W. K. Straub & Co.. Chicago. 78 sp,
thru Mitchell-Faust Adv. Co., Chi-
cago.

Drums Ine.. Detroit (chemicals)., 26
sp. thru C. C. Wimningham Ine.,
Detroit.

WBZ-WBZA, Boston-Springfield
Van Camp Sea IFoods Co. Ine., Ter-
minal Island, Cal. (White Star
tuna), 2 weekly sp, thru Emil
Brisacher & Staff, San Francisco.

WGN, Chicago
E. R. Squibb & Sons. New York
(toothpowder), 3 weekly sp, thru
Geyer-Cornell & Newell Inc., N. Y.
Evans Fur Co., Chicago (wearing
apparel and furs), 156 sp, thru
Auspitz & Lee Adv.:Ageney, Chi-

cago.

Wilson & Co. Inc., Chicago (ineat
produets), 12 sp, thru U. S, Adv.
Corp., Chiecago.

Baldwin Laboratories Inec., Sager-
town, Pa, 16 sp, thru Yount Co.,
Erie, P

I’mmsyhnma Rubber Co., Jeannette,
Pa., 31 ta, thru Walker & Down-
ing, Pittsburgh.

WNAC, Boston

Brioschi & Co., New York (proprie-

tary). weekly sp, direct.

Dodge Bros. Corp., Detroit (autos),
18 tg, thru Ruthrauff & Ryan Inc,

Ko‘l\:inn'tor Corp. of New England,
Boston (refrigerators). 26 ¢, thru
Dowd & Ostreicher, Boston.

Texas Co., New York (Texaco), 3"
t, thru Hanff-Metzger Ine., N.
CKNX, Wingham, Ont.

Soy Bean Produets Ltd.,, “Loronto
(Sunsoy). weekly sp, direct.

King Caleium Products, Cambe)-
ville. Ont. (insecticides), weekly
sp, direct.

KYW, Philadelphia

California Packing Corp.. San Fran-
eciseo  (canned salmon), 3 weekly

sa, thru MecCann-Erickson Inec.,

San Francisco.

KGO, San Francisco
Lindsay Ripe Olive Co., San Fran-

ciseco (cosmeties), '3 weekly sp,
thru Doremus & Co., San Fran-
cisco.

TOONERVILLE FOLKS.

By Fontaine Fox.

ANOTHER REASON WHY MOTHER AND DAD COULD MURDER MAJOR BOWES
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WOA]I San Antonio

McAleer Mfg, Co., Detroit
polish), 26 se, thru Holden,
ham & Clark Inec., Detroit.

Packer Mfg, Co.,, New York (Secalp
tone), 26 ta, thru Blackman Adv
Inec., N.

Blatz Brewmg Co., Milwaukee, 52 s |
thru Klau-Van Pietersoin-Dunly)
Associates, Milwaukee.

BC Remedy Co., Durham, N.
(proprietary), 363 se, thruo Hu
vey-Massengale Co., Atlanta.

Bunte Bros., Chicago (candy), &
sa, thru Fred A. Robbins Inc., Chi

( aut
Gra

cago.

General Mills Ine.,, Minneapolis, 19
t, thru Blackett-Sample-Hummer
Inc.. Chicago (begins Aug. 31).

RCA \Ifg Co., Camden (tubes), 11
sa, thru Lond & Thomas, .\'. 31

Alaska Pacific Salmon Corp., Seatt]
(Peter Pan salmon), 13 sa, thr
J. William Sheets, Seattle.

Procter & Gamble Co., Cincinnai
(Drene), 26 te, 13 t, thru Black
man Adv. Ine, N. Y.

Webster-Eisenlohr Ine., New Yor

(Tom Moore cigars), 13 sp. the
N. W. Ayer & Son Ine, N. 1}
E. R. Squibb & Son Inc.,, New Yor
(toothpowder), 60 ta, thru Geye:
Cornell & Newell Inc.,, N. Y.

WHAM, Rochester

Proeter & Gamble Co.. Cincinnat
(P & G soap), 130 ta, thru Blac!

man Adv. Ine, N. Y.

. R. Squibb & Son, New Yor
(drugs ete.), 2 daily te, thr
Ge)er, Cornell & Newell Inc

Y.

Hemphlll Deisel Schools of ILon
Island, New York, 2 daily sa, thr
qun Adv. Agency, N. Y.

Rival Packing Co., Chicago (d¢
food), 5 weekly ¢, thru Charld

Silver & Co., Chiecago.

Delaware, Lackawanna & Wester
Coal Co., New York (Blue conal
2 weekly t. thru Ruthrauff & Rya
Inc, N. Y.

Greyhound )Ianngement Ine., Cley
land, 2 se, 13 sa, thru Beaumu
& Hohmau Inc., Cleveland.

WEEI], Boston

Crowell DPublishing Co., New Yo
(Woman's Home Companion).
weekly sp, thru Ge)er, Cornell
Newell Inc., N.

Loose Wiles ancmt Co Long I<lar ‘
City. daily sa, thru Newell-Emn:
Co. Ine., N. Y.

Lever Bros. Co., Cambridge (Spry
6 weekly s8aq, thru Ruthrauff
Ryan Inc.,, N. Y. |

Bowey’s Ine, Chicago (Dari-Rich
weekly ¢, thru Russell Comer Ad
Co., Chicago.

E. R. Squibb & Son Co.. New Yo
(toothpaste), 5 weekly fa, thl_
Geyer. Cornell & Newell Ine., N.

KGO, San Francisco

Marine Trading Co., Oakland. Ct
(tresh sea foods), 7 weekly s
thru Sidney Garfinkel Adv. Agenc
San Francisco.

George H. Benioff, Inc., San Fra.
cisco. (furs, wholesa]e & retail |
weekly sp, direct.

Pacific Trading Co., San Francisc '
(canned clams), weekly sp, th
Sidney Garfinkel Adv. Agency, S:
Francisco.

KFRC, San Francisco

Procter & Gamble Co., Cincinng
(Drene), weekly ¢, thru H. i
Kastor & Sons Adv. Co. In
Chicago. h

WICC, Bridgeport \
Samson United Corp., Rochest'i
(fans), 13 ta, thru Hutehins Ad 0
Co. Ine., Rochester o
WBT, Charlotte, N. C.
Armand Co., Des Moines (cosmetics =
3 weekly ta, thru H. W. Kastor
Sons Adv, Co. Ine., Chicago.
WIP, Philadelphia
Samson United Corp., Rochest:
(Safe-Flex fans), 9 sa, thru Hute
ins Adv. Co.. Rochester.
WAAB, Boston

Cleveland Steel Produects
Cleveland, 100 sa, direct.

Cor

BROADCASTING ¢ Broadcast Advertisir

www americanradiohistorv com


www.americanradiohistory.com

AGENCIES AND
REPRESENTATIVES

wOUNG & RUBICAM Inc. has
fnearly completed plans to establish an
flice in Hollywood where it will pro-
luce the Jack Benny and Fred
ystaire programs and possnbl\ others.
\William Stuhler, Joe and Don Stauf-
‘er and Tom Harrington returned to
hen New York offices in July to
omplete the plans, after which Don
<iauffer will return to the Pacific
"cast where Tom Harrington, pro-
lucer of the Benny program, also
will headquarter.

TOHN MacDONNELL, European
Ln'mnger of the radio department of
J. Walter Thompson Co., has re-
‘urned to his London headquarters
«fter a tour of American radio sta-
qions and advertising agencies, in-
duding two weeks in Hollywood.

HIL MYGATT, radio author for J.
Calter Thompson Co., has returned
:0 the New York office after six
months in the Hollywood radio de-
partment where he had writing as-
signments on Swift Studio Party, Luz
Radio Theatre and Shell Chateau.

HOBERT L. REDD has resigned
from the production department of
\BC Hollywood, to join William
Esty & Co., as producer of Camel
“aravan. Ted Scherdeman has been
ransferred from the Chicago produc-
-ion staff to Hollywood,

PAUL XNATIONS, formerly an ac-
count executive with Doremus & Co.,
ind the Pacific Advertising Staff.
wth in San Francisco, has Jomed
Zufus Rhoades & Co., that city, in
. similar capacity. He will service
-adio along with other accounts.

IARRY BETTERIDGE, of the De-
roit News staff, has been sent to
New York to act as representative
there for YWWJ, the newspaper's ra-
llio station which recently severed its
afliliation with John Blair & Co. His
yflices are in the newspaper's branch
n the Times Annex. WWJ is now
*epresented in the Chicago area by
‘raig & Hollingsberry, 307 No. Mich-
zan Ave.

DONALD A. BREYER, radio ac-
‘ount executive for Sidney Garfinkel
Adv. Agency, San Francisco, will

narry Miriam Jane Lubin of that
ity on Aug. 19. Their engagement
was announced recently.

WALTER W. MONROE Jr., account
xecutive in the San Francnsco office
f Walter Biddick Co. for the last
:iix months. has been made manager,
:ucceeding Don C. Robbins, resigned.
Robbins will remain in an advisory
‘apacity until Sept. 1 when he will
‘acation before announcing future
Hlans,

RALSTON LEWIS has resigned as
-adio account executive of KFRC in
san Francisco and is motoring to
New York to enter the agency field.

IOHN F. FINNERAN has resigned
18 director of advertising for the
icripps-Howard newspapers to join
Benton & Bowles Inc., New York
izency. as vice president, effective
“ug. 3, Mr. Finneran and A. 5
Hobler, president of the agency, were
issociated for many years as execu-
ives of the Gardner Adv. Co., St.
Louis. Mr. Finneran has been with
dcripps-Howard since 1928 when he
nined the firm as sales promotion
nanager of the national advertising
lepartment.

‘. H. VENNER. president of Con-
juest Alliance Co., foreign _station
‘presentatives and transeription pro-
lucers, will sail in mid-August for a
osur of his company’s South Ameri-
an offices. Mr. Venner will make it
« honeymoon trip also, having been
uarned July 7 to Miss Mary Payne.
bf Petersburg, Va.

V. R. ARCHER, formerly of the
idvertising staff of the Houston Post,
ias joined Steel Adv. Agency Inc.,
{ouston, as account executive

|

Bonus for Squibb

E. R. SQUIBB & SON, New
York (toothpaste) got a re-
cent network bonus on a
spot announcement over
WGAR, Cleveland. Erno
Rapee had baton poised for
an NBC-WJZ broadecast
from the Great Lakes Ex-
position, to be fed by WGAR,
when a loudspeaker blared
forth with the Squibb WGAR
transcription announcement
just as the go ahead signal
was given. The disc program
went on the network. A new
engineer in the exposition
booth had cut in too soon.

HERMAN BESS has resigned the
presidency of DBess & Schillin Inec,
New York agency, to assume the
vice presidency of WNEW, Newark.
in charge of sales. Al Schillin sue-
ceeds Mr. Bess as head of the agency.

renamed the Schillin Advertising
Corp. The WXNEW sales department
will undergo some reorganization,

with Hugh Boice Jr., son of the sales
vice president of CBS continuing in
charge of WNEW'’s national business
and contacting agencies under Mr.
Bess' supervision.

HEXNRY SELINGER, of the Chi-
cago NBC program department, has
joined Blackett-Sample-Hummert Ine.
as an account executive. He will
work on radio among other accounts,
At one time he was radio director of
the Chicazo headquarters of Lord &
Thomas.

MAURICE C. LODGE and Rogers
Porter have joined the M. E. Harlan
Adv. Agency, San Francisco, as ac-
count executives and will service
radio along with other accounts.
Lodge was formerly associated with
Erwin, Wasey & Co., that city. Por-
ter wax recently with the Sidney
Garfinkel Agency, San Francisco.

RALPH W. HOBBS. Northwest ad-
vertising and merchandising spec-
ialist. has been appointed to an execu-
tive position with the McCord Co.
Ine., Minneapolis.

H. . LeQUATTE, president of
Churchill-Hall Inc., advertising agen-
ey. and president of the Ad\eltmn;:
Club of New York. was interviewed
over WNYC. New York, on July 30
by John DBlack. author and radio
commentator on radio advertising.
The listener’'s reaction to commercial
credits was the theme.

S. LINTON. formerly with the sales
promotion staff of Hart, Schaffner
& Marx. clothiers, Chicago. will join
his brother, Ray Linton, in his sta-
tion representation business after the
latter returns from New York in mid-
August, where he has gone in con-
nection with the affairs of Inter-City
Group.

DAVIS KIRBY formerly of Yankee
Network, and the Oklahoma Times
will join the New York office of E.
Katz Special Adv. Agency on Aug. 1
as radio salesman.

WHEATENA Co., Rahway, N. J.
(cereal) will bring Popeye, the
Sailorman, back to the air on 33
CBS stations Aug. 31, Mon., Wed.,
Fri,, 7:15-7:30 p. m. Popeye, lead-
ing King Feature Syndicate comic
strip, was heard on NBC last fall
and winter under the same spon-
sorshin. Rohrabaugh & Gibson Inec.,
Philadelphia, is the agency.

200,000
Votes
Cast for Amateurs

in 13 Weeks
WLBC

Muncie

IBROADCASTING ¢ Broadcast Advertising

KLZ Plant Dedicated

PLANS to dedicate its new 5,000-
watt transmitter on Aug. 1 have
been made by KLZ, Denver, CBS
outlet which a year ago was pur-
chased by the Oklahoma Publish-
ing Co., operating WKY, Okla-
homa City. The new 5,000-watt
Western Electric unit and a new
444-foot vertical radiator were to
be placed in service with a special
inaugural program to emanate
from the transmitter site along
with a half-hour program from
CBS New York studios. About
300 guests were to be entertained
at a party at the transmitter site.
The station is under the manage-
ment of J. I. Meyerson, former ad-
vertising manager of the Okla-
homa City Daily Oklahoman. The
transmitting plant and antenna,
both designed by Bell Laboratories,
are said to be the most modern in
the country.

Wilfred W. Fry

WILFRED W. FRY, president of
N. W. Ayver & Son. Inc., died
July 27 in Jefferson Hospital,
Philadelphia, after a long illness.
He was 60 years old. Mr. Fry be-
came head of the Ayer agency in
1923 upon the death of Francis
Wayvland Ayer. His survivors are
Mrs. Anna Gilman Ayer Fry, a
daughter of Mr. Ayer; Wayland
Fry, a son, and two daughters,
Mrs. Dena Fry Bree and Miss
Eleanor Kemp Fry.

FOR KANSAS CITY COVERAGE
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819% of ALL HOMES

KIRO Primary Area

have
One or More Radios

Western Washington, the market served
by KIRO is not the largest market in
the United States, but more people
depend on their radios more hours each
day for entertainment and information
than in any other comparable area.
KIRO, the major independent station of
the Pacific Northwest, through a well-
planned program structure, justly mer-
its the confidence and interest of this
“radio-minded” audience. For programs
and times available for your sponsor-
ship, write or call our representatives
John Blair & Company.

* Based on Census of Radio Homes,
Jan. 1, 1936, by joint committee
ANA, AAAA and NAB

STATION

HATIOHAL
REFRESENTATIVES

JOHN BLAIR & CO0.

M

=KIR0=-

SEATTLE
WASH.

1000 WATTS
TID K.C.
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Mutual Picks European

Program Contact Man

JOHN STEELE, former London
and European correspondent of
the Chicago Tribune, has been ap-
pointed KEuropean representative
of Mutual Broadcasting System
with headquarters at his home
“Unterdowns”, Chaldon Way,
Coulsdon, Surrey, England. Ar-
rangements for his engagement
were completed last month by E.
M. Antrim, executive secretary of
MBS and assistant manager of the
Chicago Tribune, during his trip
abroad. NBC is represented in
London by Fred Bate and in Cen-
tral Europe by Max Jordan, Basle,
Switzerland. CBS is 1epresented
in Europe by Cesar Saerchinger,
with offices in London.

LANG-WORTH
FEATURE PROGRAMS

420 Madison Ave.
New York

TRANSCRIPTIONS

ADDITIONAL transcription accounts
placed on various stations are report-
ed as follows by National Advertising
Records, these being supplemental to
the lists carried in previous issues of
BROADCASTING :
R. Schiffman Co., Los Angeles (Asth-
mador)
Feminine Produets Co. Ine.,
York (I’erstik deodorant)
Beirs Labs. Inec., Hartford, Conn.
(Beirs’ Therapy) .

Consumers Credit Co., San Francisco
(loans)

First Fed. Svgs. & Loan Assn. of N.
Y. (loans)

Virginia Dare Extract Co.
Brooklyn, N. Y

Ward Refrigerator Co., Los Angeles

Seidlitz Paint & Varnish Co.. Kan-
sas City

Bob Jones College, Cleveland.
(voice culture)

Skidoo Co., Columbus, O. (cleaner)

Blatz Brewing Co., Milwaukee (beer)

Cold Spring Brewery Co., Lawrence,
Mass. (Hacker’s beer & ale)

Peter Fox Brewing ©Co., Chicago
(beer)

M. K. Goetz Brewing Co., St. Jos-
eph, Mo. (Country Club beer)

Harvard Brewing Co., Lowell, Mass.
(beer & ale)

Hyde Park Breweries, St.Louis (beer)

NBC Thesaurus has signed seven

more stations for the library service,

making 159 stations now taking the

service. introduced at the 1935 NAB

convention. New clients are WOPI,

KGNO, WOWO, WJAC, WALR,

KALB, WAYX.

NEW subscribers to World Library

during the last fortnight were an-

nounced by WBS July 29 as follows:

WJINO, WKBB, KMLB, KBIX.

KWYO, CFAC, CKOW, CJRM.

New

Tuc.,

Tenn.

station.

is the one way to sales.

Take 10,000 Blondes,

Gentlemen . . .

.+ . ask them to name their favorite Pittsburgh radio

Or, if you prefer them, 10,000 brunettes. Or any group

or any cross-section of Pittsburghers.

They’ll tell you it’s WCAE they prefer. In fact WCAE
has 22% more listeners than the second station, 82%
more than the third. (Ross Federal)

Audience — blondes, brunettes, men, women, children—

WCAE gives you audience.

JUVENILE SUCCESS
Over 10,000 Join Local Club

In Short Period————

SHOWING radio’s ability to reach
particular markets or groups of
buyers, Carl H. Shultz Corp.,
Brooklyn (beverages, mineral wa-
ter) in ten weeks acquired more
than 10,000 Jewish members for
the twin-triangle club organized by
the sponsor. The programs, pro-
moting Dr. Brown’s Cel-Ray, are
broadeast weekly on WEVD, New
York, with the Uncle Abe broad-
casts being supplemented by space
in three Jewish daily newspapers.
After 13 weeks on the air, the
sponsor has renewed its broadcasts
for another ten weeks. The pro-
grams are on the air Wednesday
mornings, 8:30-8:45 a. m.

Maybelline to Dises

MAYBELLINE Co., Chicago (eye
beauty preparations), which con-
cludes two years on a 56-station
NBC-Red network in September,
will replace the network musical
series Penthouse Serenade with a
transcription campaign on 25 sta-
tions. Discs are being cut by Co-
lumbia Phonograph <Studio, Chi-
cago, and programs consist of
beauty talks by Dorothy Hamilton.
Stations include WCAO, WAPI,
WEEI, WCKY, WJR, WHK,
WGST, WFAA, KLZ, WJAX,
KMBC, KFWB, WAVE, WMC,
KSTP, WSMB, WMCA, WHN,
WKY, KOIL, WFIL, WCAE,
WMBG, KGO, KWK. Cramer-
Krasselt Co., Milwaukee, is the
agency.

Elin on WMCA, WICC

ELIN Inc., Newark (refrigerators)
on July 20 began a series of mu-

sical programs, Breezing Along
With Don Kerr, WMCA, New
York, and WICC, Bridgeport,

Mondays through Saturdays,
11:30-11:45 a. m. The program,
signed for 52 weeks through
Schillin Adv. Corp., New York,
emanates from WMCA and is
keyed to WICC through the WOR-
MBS lines to Yankee network.

Packer on NBC-Red

PACKER MFG. Co., New York
(tar soap and shampoo) through
Stack-Goble Adv. Agency, New
York, has signed for a 26-week
program on the basic NBC-Red
network beginning Sept. 27, Sun-
days, 2:30-3 p. m. Talent has not
been selected.

HOT!

Yes-Sir-ee! !

Business is HOT in and
around WSOC . . . The

HOT SPOT of the
Carolinas

WSOC charlotte, N. C.

Representatives:
Hibbard Ayer, New York
A. T. Sears & Son, Chicago

RADIO ADVERTISERS’

BAYER - SEMESAN Co.,, Wilming-
ton, Del. (disinfectants) makes up
lists in August, with radio included

Thompson-Koch Co., Cincinnati, is
agency. |
KENTON PHARMACAL Co. Inc.

Covington, Ky. (Brownatone) makes

up lists In August, with radio in-

cluded. Agency is Roche, Williams
& Cunnyngham Ine., Chlcago

LEONARD REFRIGERATOR (Co.

Detroit, makes *'p lists in September

October and November. Radio is
included. Geyer, Cornell & Newel
Ine., Detroit, has the account.

PERFECTION BISCUIT Co., Fori
Wayne, Ind.,, makes up lists ir
August. Radio is included. Agency
is Ross Adv. Inc., Fort Wayne.

LEX - FARMS LABORATORIE:
Inec., Lexington, N. Y. (Mountainsid:
Kefir cream) is planning to use radic
and other media and has namec
Hirschon-Garfield Inc.,, New York, a.
agency.

HINTS SALES 1Inc, New Yorl
(laxative mints) will place advertis
ing, including radio, through W.
Tracy Inc.,, New York.

BLUE MOON CHEESE PRODUCT:
Inc., Minneapolis, has named Mitch
ell Adv. Co., Minneapolis, as it
agency.

COCO COD Corp.. Evanston, Ili
(cod liver oil) has shifted its accoun
to Frank Presbrey Co., Chicago.

UNIVERSAL MILLS Ine, For
Worth, has named Leche & Lech
Adv. Co., Dallas, to service its ad
vertising.

CURTISS CANDY Co., Chicags
(Baby Ruth, etc.) has appointed E
W. Hellwig Co, New York, to serv
ice its account.

KREMOLA Co., Chicago (cosmetics
has placed its account with Neisser
Meyerhoff Inc., Chicago.

NUNN-BUSH SHOE Co., Milwau
kee, has named Glicksman Adv. Co
New York, as its agency startin
with its autumn schedules.

PICHEL PRODUCTS Co. Inc., Nev
York (flavoring) will place advertis
ing through Bachenheimer- Dunde
Inc., New York.

SCHOENHOFEN-EDELWEISS Co
Chicago (beer) is advertising throug
Blackett-Sample-Hummert Ine., Ch'
cago.

SIMPLICITY PATTERN Co., Ney
York (dress patterns) has named C
Lynn Sumner Co. Inc., New Yorl
as its advertising counsel.

SWIFT & Co., Chicago, is placin
its Brookfield cheese account throug
Blackett-Sample-Hummert Iuec., Ch,
cago.

T. BABBITT Inc., New Yon“
(Bab O) makes up lists, includin
radio, iu September. Radio adrvertis
ing is placed through Blackett-Sampl
Hummert Inc., New York.

BELL-BROOK DAIRIES Inc, Sa
Francisco (dairy products), has a)
pointed the Long Adv. Service, ths
city, to direct its Northern Californi
advertising.

DURING the recent heat wave i
Toronto, where the temperatu
reached 105, the local radio stu
dios had to bar all audience
Reason: Orchestra leaders an
players insisted upon working i
their ‘“‘undies”.

Roosevelt v. Landon
Yale v. Harvard
Lewis v. Green

NEW'S is your best bet this fall.
TRANSRADIO
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{ivf Eleanor Howe,

[:VICC, Bridgeport
[ eries

PROGRAM NOTES

.I:R[.‘?‘-_\\'OLD-ESHEIMAN ADY.
LGEXCY, Cleveland, conceived the
{lea for a series of 52 dramatized
|rograms based on_ stories _behind
leroism awards by Carnegie Founda-
fion. The series of five-weekly quar-
lar-hours is sponsored on WGAR,
i'leveland, by Hi-Speed Blue Flash
|asoline.

‘HE Colorado Press Association em-
racing practically every newspaper
i1 the state, is cooperating with KLZ.
Nenver. in presenting a series of
solorful and authentic stories of the
jccomplishments of Colorado editors.
“he initial program dramatized the
tory of how a Colorado editor se-
sured a hospital for his isolated com-
aunity and how another went into
ction politically in order to save
\he citizens of his community thou-
ands of dollars which were going
Into the hands of crooked politiciaus
|nd construetion companies.

VINS, New York, has started The
ititchen Round Tai)le, with Betty D.
[fupplee giving information on home-
jpaking. The program will be ex-
ended Sept. 8 to stations of Asso-
iated Broadcasters of the State of
'vew York, new regional station
|-Lroup.

lYGN, Chicago, has started a new
ome economics program in charge

who will demon-
itrate time-saving devices in the
{tadio Cooking School, five mornings
veekly. She has been heard on net-
vork programs and recently was an

| instructor before women's clubs and

. leader in 4 H work.

IORRIS S. FRANK, vice president
.\f the Seeing Eye School, Morris-
‘lown, N, J., which educates dogs as
ompanions to blind persons, was
mnterviewed on WNAC, Boston, re-
ently by Ruth Moss, Yankee Net-
vork commentator.

[MDE WATER OIL Co., through
ennen & Mitchell Ine.,, New York,
1as started “Tydol Club of the Air.”
wver WGY, Schenectady, three times
weekly. Warren Munson, WGY an-
ouncer, is master of ceremonies for

'I'/he unique program, with Robert Riss-

ing as the regular announcer for the
Club”. The programn. which started
uly 15, caters to the interest of men.
e main feature is an interview with
ome person who has written to Mr.
Iunson of his interesting hobby, ex-
rerience or occupation. Mr. Munson
Iso poses as a human encyclopedia,
ffering to answer, or find an an-
wer for all questions submitted to
"iim by listeners.

| WOTN, Pine Bluff, Ark., on July
1819 broadcast the Centennial Air
leet held at the Pine Bluff airport,
vith a PA system ecarrying the an-
ouncers' voices to the grandstand.

£/WFBL, Syracuse, has started Camp
1 ruises,

offering modern musie re
:pmted by cottagers vacationing in
entral New York. The appeal is
0 keep vacation and automobile ra-
ios turned on.

has started a
of quarter-hour educational
rograms titled Our New Haven
ichools. The series will end Sept. 8,
vhen Joseph Fitzgerald. Prinecipal of
‘roup Jr., High School, will discuss

; I,Why Junior High Schools?”

EADING scientists and educators
f the world will take part in the
(Iarvard University Tercentenary
‘elebration, which is to illustrate
rogress inscience and education in
he 300 years since Harvard was
~ounded. W1XAIL, Boston, will
'roadcast the proceedings, which
tart Aug. 31 and last about two
reeks. Frequencies of 6.04, 11.79
md 15.25 me. will be used.

+ CONTEST to decide the hog eall-
ng championship of the Southwest
as to be broadeast from the Texas
l ‘entennial July 30 by Texas Quality
vetwork.

J [

REUNION IN NASHVILLE—Two
of radio’s most famous figures of
15 years ago— Harold Hough,
WBAP manager, famed as the
“Hired Hand” of earlier days, and
George Hay, WSM impresario,
whose fame as ‘“The Solemn Old
Judge” is still riding high in the
South—did another double act at
WSM’s “Grand Ole Opry” July 25.
Several weeks ago Hay visited
Fort Worth, and was royally en-
tertained by the ‘“Hired Hand”.
The “Hired Hand” paid a return
visit and appeared on the “Opry”
broadcast. Left to right are
Hough, a velocity mike, and Hay,
with the Opry audience in the
background.

ECHOLS of circus days and the tour-
ing street music box rang when
WCCO, Minneapolis, inaugurated a
new regular series of calliope con-
certs July 13, heard Monday evenings.
Broadeast direct from the river-boat
Capitol, docked in St. Paul, the steam
calliope is played by one of the staff
musicians of the boat’s orchestra.

WHBQ, Memphis, has leased an au-
ditorium seating 600 to be used for
three weekly night programs and a
Saturday daytime child program. The
auditorium is being remodeled and
will be called WHBQ's Radio Play-
house. Other programs will originate
in the Hotel Claridge studios.

WIP, Philadelphia, on Aug. 23 will
start a new series of the Colored Kid-
dies Revue, using a mid-afternocon
hour Sundays. Leading colored ar-
tists and orchestras are to appear in
a Sunday night series to start Sept. 3.
WORL, Boston, has organized a dra-
matic group under direction of Dick
Cobb, continuity editor. and is pre-
senting a weekly series of radio
dramas. A second series is to Dbe
added in the fall.

WHEN KI.Z, Denver, acted as host
to a group of editors belonging to the
Colorado Press Association July 19 it
broadcast the first of a series titled
Fighting Editors which features high-
lights of Colorado newspaper achieve-
ments. Association members are co-
operating with KL.Z in providing ma-
terial for the series and 151 Colorado
papers, members of the association,
publish complete KIL.Z schedules.

GULF REFINING Co. employes
were saluted with 35 studio and six
remote broadcasts during the special
Gulf day at the Texas Centennial.
The day was concluded with a Gulf
amateur hour and a strcet dance at
whieh transeribed music was used.

OWNERSHIP of WLAP, Lexing-
ton, Ky., passed July 22 to J.
Lindsay Nunn, former publisher
of the Pampa (Tex.) Daily News
who with his son Gilmore Nunn
recently purchased the Lexington
Herald after selling the Pampa
newspaper and its station, KPDN.

JOHN BLAIR & CO.

Natiomal Represenialivea

of Radic Stationa
NEW YORK - CHICAGO-OETROIT - SAN FRANCISCO

BROADCASTING e Broadcast Advertising

Beauty Market
(Continued from page 28)

tial market for the product you
intend to advertise.

Radio, as an individual adver-
tising identity, offers a strong
case for prospective sponsors. Ra-
dio has proven from the days of
its infancy that it can sell any-
thing that the public will buy.
The rapidly increasing number of
woman’s programs on the air also
proves that the female radio au-
dience eagerly turns to radio and
is always in a susceptible mood
for sale.

Sales resistance, a comparatively
new term, but always identified
under some name or other, has
always been present. Everyone
has sales resistance. Some people
have a great deal. But, it is
known that very often sales re-
sistance is proportional to tactless
sales insistence. Most people want
to buy, and particularly women.
Yet people like to feel that they’re
making their own decisions.

With this thought forming the
hub of a radio campaign and a
basically sound, but elastic market-
ing program forming the swokes,
it should be a ratl.er simple task
for the modern beauty product
manufacturer to appeal to, and
gain a hearing from, the rich ra-
dio market that awaits his arrival.

STANDARD OIL Co. of Cali-
fornia, San Francisco, has signed
Mishel Piastro, concert-master of
the New York Philharmonic or-
chestra to direct its Thursday
night Standard Symphony Hour
over the NBC-Pacific Red network
for 13 weeks, his first concert
being broadcast July 30.

1t takes

WPTPF

in Raleigh

to oover

NORTH
CAROLINA

q The ability of WPIF to reach
and influence the buyers of
Central and Eastern North Car-
olina is well recognized by
local and national advertisers
- RESULTS have oonvinced themi

q Intimately contacting more then
150,000 homes in this prosperous
section ( plus a liberal bonus
in adjoining territory ) WPIF
is the one station that LUST be
used to really cover the TARHEEL
STATE}

9 Data on WPTF and Coverage Map
can be obtained from Free, Johns
& Field, Ino., or direot - write
today!

W PTFEF

Raleigh, N. C.

LINGER

achievement.

Get Your Results from WHN

SIX daily broadcasts a week of leading race-
track and inning by inning basebalf results
offer you BIG audiences for spot announcements
of your product.

3:55 to 5:15 p. m. Mon., Fri.

3:55 to 5:30 p. m. Tues., Wed., Thurs.,

3:00 to 5:30 p. m. on Saturday
Racing Results Commentator: BROOKE TEMPLE
Baseball Results

The low cost of participation in six daily broad-
casts ($75) is the best small investment you can
make in building BIG audiences. Another WHN
Complete details on request.
racing results received through exclusive arrange-
ment with Nationwide News Service.

WHN NEW YORK

1540 Broadway
5,000 Watts L.S.
National Advertising Representatives
E. KATZ SPECIAL ADVERTISING AGENCY
Chicago — Philadelphia — Detroit — Kansas City
Atlanta — Dallas — San Francisco

MONIE HEL-

Commentator:

The

« « « « + + Times Square
1,000 Watts Nights
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If you eat with a knife
....or buy radio time,

you’ve simply gotta have

Balanced Coverage

In Northern California
get what you’ve gotta have
from

560 KILOCYCLES

1,000 watts full time
SAN FRANCISCO -OAKLAND

MAIL proves where the audience
is. And KSFO mail proves that the
KSFO audience is all over North-
ernCaliforniain amazingly direct
ratio’to the distribution of set own-
ership. Your John Blair man has
the whole story.

KSFO — Russ Building, San Francisco
Philip G. Lasky, General Manager

National Representatives:

JOHN BLAIR & CO.

Program Linking World
Stations Given Approval

By International Union
THE STAMP of approval of in-
ternational exchanges of programs
to foster good will, already pro-
jected by the International Broad-
casting Union at Geneva (U.LR.)
and the first of which will be
broadcast over combined hookups
and shortwave facilities of NBC
and CBS Sept. 20, was given at
the Union’s July meeting in Lau-
sanne, Switzerland.

The first program will start with
the roar of Niagara Falls and will
consist of native American music
of all categories. Stations through-
out the world will be urged by the
U.LR. to pick it up and rebroad-
cast it, the broadeasts being sched-
uled for 3 to 3:30 p. m. EST,
which is evening time throughout
Europe. A European program is
also scheduled for Jan. 3, compris-
ing New Year wishes in the char-
acteristic styles of each European
country and the networks and sta-
tions here will be asked to relay it.

The U.LR. summer session, to
which came delegates from 23
European countries and the Euro-
pean representatives of NBC and
CBS, both of which are associate
members of the Union, was told
by President M. Rambert, admin-
istrator of the Swiss Broadecasting
Society, that the number of radios
in use in the world now totaled
52,200,000 and that their audience
numbered at least 230,000,000 per-
sons. Broadcasting, it was assert-
ed, has thus become one of the
most powerful—and it was evident
that in some countries it is the
most powerful—means of influenc-

AHEAD OF
THE PARADE

at
Jimmie Allen
Air Races

(O NCE each year the “Jimmie
Allen” radio promotion of the
Skelly Oil Company, over WOW,
reaches a dramatic climax in
the “Jimmie Allen” air meet...
As always, the cooperation of
Skelly and WOW officials places
the client “ahead of the parade”
in good will and sales.

John Gillin, Mar.
John Blair Co., Rebresentatives
New York, Chicago, Detroit
San Francisco

ON THE N.B.C. RED NETWORK
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A. A. McMullen

J. C. Denny, W. T. Atkins,

590 KILO 5000 WATTS

WOW

Omaha, Nebraska

“Covers the Nation’s

Breadbasket”

Ether Swimming

ENTER the radio swimming
class. KROC, new station in
Rochester, Minn., figured that
perhaps such a plan might
work out. Rather timidly it
tried the first broadcast sev-
eral weeks ago. It went so
well that the program now is
scheduled three-times weekly,
by virtue of public demand.
Einar “Butch” Morgenson,
sports editor - announcer of
KROC collaborated with
Swimming Instructor Vane J.
Baatz of Rochester in plan-
ning and presenting the first
broadcast, and it took hold
spontaneously. The procedure
is similar to that of the set-
ting up exercises of radio’s
early days.

ing public opinion and general cul-
ture.

The Union’s aim is to preserve
broadcasting as an instrument of
peace and good will among the na-
tions, and it is behind the move-
ment to secure an international
regulation by the League of Na-
tions against broadcasts from one
country designed to foment trouble
in another.

Among the technical committee’s
findings reported, largely on the
basis of the frequency measure-
ment reports from the Union’s
central station at Brussels, was
one that the frequency stability of
transmitters is constantly improv-
ing and that many stations now
do not deviate more than two-
tenths of a cycle per second. Long
distance wave measurements, it
was reported, have also revealed
that the attenuation of radio
waves is increased when they pass
close to either of the poles. Thus
the South American stations were
found to give intensity of recep-
tion in Europe greater than those
of the U.S.A., although the latter
are nearer.

Monsieur Rambert was reelected
president of the Union, with Prof.
Gian Carlo Vallauri of Italy and
Vice-Admiral Sir Charles Carpen-
dale of the British Broadcasting
Corp. reelected as vice presidents.
The National Broadcasting Asso-
ciation of the Argentine and the
Central Broadecasting Station at
Nanking were elected associate
members. The next meeting was
scheduled for February, 1937, in
Berlin.

MIDAS LAND

A Domain of WEALTH
Within Sound of
Your Voice!

® WEALTH IS LITERALLY
FLOWING in East Texas. The
oil fields alone produce over
$500,000 a day. You can reap

in dividends by catering to
this receptive market with
‘“money in their jeans”. Take
a long view on Longview and
select KFRO as your Spokes-
man and Star Salesman. Send
for “The Story of KFRO",

“VOICE OF LONGVIEW"
LONGVIEW, TEXAS
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KNX Goes to CBS
By Early Autumn

FCC Approves Sale of Station
And Grants Regular Renewal

FULL CONTROL of KNX, Lot
Angeles, will be taken over by
CBS in the early fall as the re
sult of an FCC decision July 1%
approving sale of the station by
Western Broadcast Co. to the net
work for $1,250,000. Simultane
ously, the FCC granted KNX :
renewal of license on a regula)
basis, in lieu of the temporar:
authorization under which the sta
tion has operated since last Oc
tober because of circumstance:
having to do with allegedly im
proper programs.

In announcing its decision, whiecl
was predicted in the July 15 issu:
of BROADCASTING, the FCC Broad
cast Division made the effective dat¢
Sept. 15. In the interim, its Law
Department will draft a statemen
of facts and grounds for the de
cision. It is entirely possible tha’
the effective date will be advancec
a fortnight if the statement o:
facts is ready by that time. 2
petition to this end may be filec
with the FCC by CBS.

Meanwhile, it was said, KN3
will remain under the operation o
Western Broadcast Co., of whicl
Guy C. Earl Jr. and Naylo:
Rogers are the principals. Th
sales transaction was the bigges
ir radio history.

West Coast Key

WITH KNX under CBS owner
ship, the station later this yea:
will switech from individual statu:
to the CBS network, becoming it:
principal coastal outlet. It wil
replace KHJ, Don Lee key station
in Los Angeles. In San Francisc
CBS will shift from KFRC, Do
Lee outlet, to KSFO, independen
station which may be leased b:
CBS. A lease arrangement ha:
been drafted and shortly will b
filed with the FCC. Should th- |
leasehold fail to get FCC ap
proval prior to the time the net
work shift is made, KSFO wil
join CBS as an affiliated station
The Don Lee Network, now con
stituting the California adjunct o
CBS, will definitely align wit!
Mutual Broadecasting System to
ward the end of the year to sup
plant its CBS affiliation. At tha
time Mutual, newest of the majo
networks, will go transcontinental
perhaps picking up several addi
tional outlets en route from Chi
cago, including KFEL - KVOL
Denver, which has already signe:
with the network. 4
Meanwhile, Donald Thornburgk
new CBS Western vice president
is on the Coast planning the CB!
organization. He 1is supervisin
details in connection with th
building of additional CBS studio
in Los Angeles as well as in Sa)
Erancisco. All personnel matter
aso will fall under his jurisdic
tion. So far as known, Mr. Rogers.
vice president and general man
ager of KNX, will remain in th
management of that station. I~
San Francisco, Philip G. Lasky
general manager of KSFO, wil
continue in that capacity unde
CBS management.

HOMER RODEHEAVER, evan
gelistic singer and trombonist, h
been named vermanent conducts
of the Palmolive Community Sin,
on CBS, Sundays. 9:30-10 p. 1

—
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v AN ACTION vhich promptly
arted a maze of legal complica-
-ns, the FCC Broadcast Division
; July 22 granted the application
| © WOL, Washington, for a change
. status from a 100-watt local to
1,000 watt regional. The deci-
an, reversing the recommenda-
| lon of Examiner Melvin H. Dal-
srg, followed from a six-year bat-
e of the station to graduate to
e regional classification Com-
issioner Case dissented.
Once the action becomes finally
Hective, or possibly even before
ien, WOL is expected to become
1e Washington outlet of Mutual
llroadcasting System. Negotia-
ons to that end have been going
jwward and the station, at pres-
‘nt an outlet of the Inter-City
roup, already has taken sporadic
IES programs.
The favorable decision, taken on
he morning of July 22, was fol-
wed the same afternoon with re-
pests from five stations involved
r oral arguments before the
roadcast Division on the ground
nat the five-day period for such
snuests did not expire until the
ose of business of July 22. The
‘mtention was that the FCC acted
rematurely.
Arguments of these complain-
nts are that the FCC must set
side its grant and hear oral argu-
ients before considering the case.
n the other hand, counsel for
vOL claims that the five-day per-
d expired on July 21 and that
1e FCC acted properly. Under
The law the FCC must grant oral
rguments of parties in interest
' filed within the required time.

May Go To Courts

1-.S BROADCASTING went to press,
e fate of this unprecedented le-
al muddle was undecided. The
1 -uestion will be considered by the
iroadcast Division almost any day.
: must decide whether the time
1 or oral argument requests actu-
lly had expired when it acted, or
‘hether its decision was prema-
ire. The regulations simply say
aat requests for oral arguments
st be filed five days after ex-
cptions to the reports of exam-
iers are made. Paul D, P. Spear-
:an, counsel for WOL, filed his
iceptions. to the unfavorable Ex-
miner’s Report on July 16 at the
iCC, but the copies were not re-
| zived by counsel for the respond-
lat stations until July 17. It is a
estion which date will be con-
2ued as the date for the filing of
xceptions. If the date of filing
t the FCC is sustained, then the
‘zcision must be constzued as in
'roper order. On the other hand

the July 17 date is upheld, then
e FCC acted prematurely.

In any event, the FCC made its
acision effective as of Oct. 13.

gligf"”ﬂiﬂﬂi:l_{_ﬂ_t_’!,
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WOL Given Regional Status;
Llppeals Creating Legal Maze

FCC Grant of 1 kw. Leads to Delicate Controversy
Over Expiration of Five-day Period for Appeals

Conceivably, it can wait several
weeks before deciding on the oral
arguments., It is expected, how-
ever, that it will decide within a
few days or within two weeks at
the most. Following the Broad-
cast Division meeting July 22 the
Division decided to recess indefi-
nitely at the call of the chairman.
It may hold another meeting about
Aug. 15.

The requests for oral arguments
were filed by WCAE, Pittsburgh,
and WFBM, Indlanapolls, on
the grounds of interference, since
WOL would be shifted to the 1230
kc. regional channel upon which
they operate; and by NBC on be-
half of WRC and WMAL, Wash-
ington, on economic grounds; by
Monocacy Broadcasting Co., which
is an applicant for a new station
in Rockville, Md., adjacent to
Washington, and originally had
the application granted only to
have it set aside, and by Continen-
tal Broadcasting Co., Scripps-How-
ard Newspapers subsidiary, which
has applications pending before
for the 1230 kc. assignment in
Washington given WOL and for
the present WOL local station as-
signment on 1310 ke, with 100
watts.

Related Applications

FAVORABLE action on the WOL
application indicated denial of sev-
eral related applications pending
before the FCC for stations in
Washington. These include the
Scripps - Howard applications, as
well as two by former Senator C.
C. Dill asking similar facilities.
The Washington Post also is an
applicant for the facilities of
WMAL, which station has been in-
volved 1n litigation over an agree-
ment to sell to Hearst.

There is also pending the appli-
cation of William B. Dolph, WOL
manager and radio director of the
Democratic National Committee,
for the local station facilities of
WOL, which was made contingent
upon the granting of the regional
application. Both Senator Dill and
Continental seek this local station
assignment on a similar contingent
basis.

Examiner Dalberg in a report
last month had recommended de-

*x *x Xk
WNOX
New Five Story

Quarters Keep Pace

With Progress In
The TVA Territory

*x kK

WNOX

KNOXVILLE,
TENNESSEE

Misplaced Joke

SOME ONE with a strange
sense of humor or a grudge,
placed an advertisement in
the San Francisco Examiner
July 12 “announcing’” audi-
tions for announcers at
KSFO, that city. More than
500 persons stormed the stu-
dios the following morning
only to learn the station
knew nothing about it. Philip
G. Lasky, manager, realizing
a hoax had been perpetrated,
and to keep faith with the
public, ordered every appli-
cant listed and given an au-
dition. Tryouts started the
following day and will con-
tinue through the first week
of August. Many of the ap-
plicants were from out of
town.

nial of the WOL application pri-
marily on the ground of undue in-
terference, which the station had
contended would be averted
through use of a directional an-
tenna. WOL is operated by the
American Broadcasting Co., of
which LeRoy Mark is president
and owner. Mr. Dolph joined the
station about a year ago as its
manager.

If the WOL grant is sustained,

it has been stated by counsel for
several of the respondent stations
that they will appeal to the courts
in opposition.
H. J. HEINZ Co., Pittsburgh
(food) has signed with CBS for a
60-station series using the 11-11:30
a. m. period Mondays, Wednes-
days and Fridays. Starting date
has not been selected. Maxon Inec,,
Detroit. is the agency.

L 2 00000004

LOOK

WHAT
WE-UNS

GOT

FER
YOU-ALL! i

One of the reasons Stah“ AN
stands out i entie :
L cz:ae:,vour ur best NBC aurac
??:s“l . For examp}!e,
i
‘de to Happy 1)
}gglof: lI\BC star, and ; our
tucky Cloclq:er-'—rl:‘(;:ht o
der con locs
n((l’ye;:ers, but will sl(:on b.e.Wam.
:ble for your, gponsorsiip .
further facts?

National Rep
FREE & SLEINT

WAVE

LOUISVILLE, KK_
1000 w.ﬁTTE saw 94

resentatives’
NGER, INC.

c.

TEXAS produces
40%
that keeps America “on

over
of the crude oil

wheels”, and this giant
industry alone -creates
over $1 000,000 in new
wealth in the Lone Star
State every day in the
year . . . has an annual
payroll in Texas of over
$150,000,000 . . . purchases
$876,000,000 worth of sup-
plies and equipment each
year! That’s why, “when
you ride in your car, you
put,money in Texas pock-
ets”.

50,000 Warn 50,000 Waths

DALLAS

THE TEXAS QUALITY NETWORK

WFAA . WBAP - KPRC - WOAI

FORT WORTH -

Matonal Repre.unj'aiives:

TEXAS’ major industry
creates a huge and desir-
able market unaided, but
coupled with agricultural
leadership and industrial
enterprise, the Lone Star
State stands out as “the
bright spot of the Nation”
.+ . And to reach pros-
perous Texas by radio,
there’s only ONE medium
—The Texas Quality Net-
work. This combination
of “first in public favor”
stations thoroughly blan-
kets Texas at surprisingly
low cost.

5,000 Watts (D) 50,000 Watts

HOUSTON |

SAN ANTOMIO
Edward Petry & Co. :
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Cleveland - 610 Kilocycles

FIRST IN CLEVELAND IN

FOREIGN
PROGRAMS

TIME. Ju'y 13, Says:

“Cleveland’s population is 729%
foreign . . . its ‘*‘Streets of
the World' in the Great Lakes
Exposition, contain 186 build-
ings. sponsored by the city's
own . . .

WJAY's greatest strength lies
in its tremendous following
with this important group.
You can sell Cleveland right
with WJAY and its powerful
Homeland Programs.

EDYTHE FERN MELROSE
Manager WIAY Cleveland
Carnegie Hall CHerry 0464

WIRE 08 PHONE FOR WIJAY'’s “FACTS”

OVER

OWNED AND OPERATED
By The Courier-journal and
The Louisville Times
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LITTLE RED SCHOOL SELLS FLOUR

Airy Fairy Program on KSD Staged in Quaint Locale
With Human Interest as Success Secret

AT 1:30 each Sunday afternoon,
from loudspeakers in thousands of
St. Louis homes come the familiar
strains of the Missouri Waltz, iden-
tifying one of KSD’s most popular
radio features. The station an-
nouncer makes a few concise re-
marks, then comes the cue, “Okay,
Golden Valley . . .take it away!”
and they are on the air at the Lit-
tle Red School House in Golden
Valley.

Such are the bare facts, but be-
hind them is an interesting story
concerning the origin of this in-
creasingly popular program. Gold-
en Valley is a beautiful, fertile re-
gion in Western Missouri where
some of the world’s finest wheat is
grown, and richly endowed by Na-
ture, indeed, is this lovely land;
luxuriantly foliaged rolling coun-
try, with its extensive fields of
waving golden grain, its wooded
hills and green meadows, and this
entire panorama set off by a pat-
tern of silver, woven by the val-
ley’s clear and sparkling streams.

A Radio Natural

THE NATURAL beauty of this
scene has provided appropriate lo-
cale for the originating point of
these programs, the Little Red
School House. The School House,
in turn, has provided an appropri-
ate stage for the community meet-
ings conducted each Sunday by
Prof. Beaseley, beloved Golden Val-

)

LOVISVILLE ® KENTUCKY
CBS BASIC OUTLET

Bdwsrd Pétry & Co. Nstions) Represeataslve
it

ley schoolmaster over a quarter of
a century.

The Village folk of Golden Val-
ley and the neighbouring farmers
are tremendously proud of their
principal agricultural product,
wheat, and enthusiastically pro-
claim it the finest in all the world.
From this wonderful wheat Airy
Fairy Flour is made, the lightest
and whitest and finest textured
ever. At a contest held some years
ago-in the Little Red School House
to select a suitable name for this
flour, little Anna Belle Clinton
was given the prize for the name
“Airy Fairy”. The grand party
held in her honor was the begin-
ning of two famous runs. It marked
the beginning of the rise to new
and greater fame for Golden Val-
ley’s celebrated flour, under its
new name, “Airy Fairy”, and it
also marked the inauguration of
Prof. Beaseley’s widely-known Sun-
day afternoon community gather-
ings, the fame of which has spread
over the entire country.

The story of both is now related
in extremely interesting fashion on
the KSD broadcasts. Age is no ob-
stacle on this program. One of the
youngest performers, to date, was
all of three years old, while the
oldest was another well-known
school-teacher who was approach-
ing the three-score-and-ten mark.
On a recent broadcast a young miss
of 12 was unusually successful, and
brought her entire family the fol-
lowing Sunday, mother, father and
two brothers. The five had the
time of their lives singing the old
songs the older people had loved so
well in the early days of the val-
ley’s history.

The basis of the extraordinary
success of both the programs and
Airy Fairy Cake Flour may be
summed up in two words, human
interest. The professor is a human
and intelligent character, kind . . .
sympathetic, and with a sense of
humour, that will crack the shell
of the most hard-boiled sophisti-
cate. The other people who partici-
pate in the programs are not fin-
ished performers; they are human
beings who are having a grand
time.

Commander Larabee Corp., Min-
neapolis, is the sponsor and Chap-
pelow Adv. Co., St. Louis, is agency.

WWNC

ASHEVILLE, N. C.

Full Time NBC Affiliate

1000 Watts

Bigger Business!
FACT: Summering in the resort

Asheville area are more
free - spending vacationers and tourists

than in years.
Business is UP now—

RESULT: and will continue to be

stimulated for months to come,

Pyt Your Campaign on WWNC—
Share This Bigger Business!

BROADCASTING  Broadcast Advertisin;)
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Colgate on CBS Networl

With Goose Creek Parsor’

COLGATE - PALMOLIVE - PEE" |
Co., Jersey City (Super Suds) o l]
Aug. 20 will start the popula |
Don Lee Goose Creek Parsom pro.
gram on a nationwide CBS net.
work of 64 stations, three time.
a week. The program emanate.
from the Country Church of Hol
lywood, with Josiah Hopkins, cler
gyman, his wife and daughter an¢
the church choir participating.
Broadcast time will be Sunday
7:15-7:30 p. m. and Wednesday
and Fridays 7:30-7:45 p. m., witl
rebroadcast at 12 midnight. Witl
the change from daylight tim
Sept. 28 the program will be hear
at 7:30 p. m. Mondays, Wednes
days and Fridays with rebroadcas
at 11 p. m. Last spring Colgat
sponsored the program on the Do
Lee network for Peets granulate
soap. Benton & Bowles Ine., Nev
York, placed the account. !

WJSY Seeks Move

WISV, CBS owned station servin
Washington, but which actually i
located in Alexandria, Va., acros
the Potomac from the Capite
City. on July 23 filed with th,
FCC an application to move mai
studios from Virginia to the Ea.rl1
Bldg., in Washington, where it
business offices are located, alon,
with supnlementary studios. Th
application was filed as a mean
of changing the official location t.
Washington. Under the old quota
system, scrapped by reneal of th
Davis Amendment by Congress i:
June, WJSV was charged to th
Virginia quota. Since quota is nlw

9

longer a legal factor, the shift i
sought by WJSV.

Rep. Monoghan Beaten

REP. JOSEPH P. MONOGHA?
(D-Mont.), author of a bill at th
last session of Congress which pro
posed government operation o
broadcasting, will not return t {

Congress when it convenes nex
January. He was defeated in th
Democratic primaries for th
Senate by Senator James E. Mur
ray, and forfeited his opportunit;
to run for reelection in the House¢
Mr. Monoghan had developed a
antagonism for commercial broad}
casting and during his campaig;
attacked KGIR, Butte, Mont., an
its owner-manager, Ed Cranej
Mr. Monoghan’s bill (H R-8475
did not get out of committee dur °

ing the last session. 1

WLAC Seeks 50 kw.

AN INCREASE in power fror
5,000 to 50,000 watts on its higha
power regional channel of 1470 ke
was requested by WLAC, Nash
ville, in an application filed wit. *
the FCC Broadcast _Division Jul,
17. There is also pending befor
the FCC the application of WCKY
Cincinnati, operating on the high
power regional of 1490 kec., for :
similar increase.

New Carlsbad Station

A NEW local' station in Carls§
bad, N. M., was authorized Jul;
22 by the FCC Broadcast Divisiol
to the Carlsbad Broadcasting C
The station will operate on 121
ke. with 100 watts unlimited time
Partners in the organization ar
Barney Hubbs, A. J. Crawforc
Jack Hawkins, and Harold Millei-
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PROGRAM STUDIED
FOR CAIRO PARLEY

.. PROPOSAL that the radio in-
lustry and government agencies
g;udy the technical phases and
leeds of high frequency interna-
onal broadcasting, with the possi-
fility of recommending an in-
‘-eased number of channels to the
338 Cairo International Telecom-
junications Convention, was a fea-
wre of the preparatory work of
e American committee July 16 at
lie FCC in the formulation of this
lation’s program for the parley.
The preparatory committee,
ipaded by FCC Chief Engineer T,
. M. Craven, took up allocations
nd decided to hold in abeyance un-

1 the fall of 1937, pending further

tl.commendation  to

“#inounced shortly, it

-udy, any recommendations on
orld allocations of the ultra-high
-equencies and to analyze during
e next year the characteristics
nd interfering range of this por-
lon of the spectrum to give the
‘merican delegation a complete
lundation for the Cairo confer-
1ce,

The study of international broad-
isting was proposed by James W,
aldwin, NAB managing director,
‘fter his recommendation for the
[nited States to propose at Cairo
¢ considerable widening of the in-
lsrnational broadcast band had
ken rejected by the preparatory
;mmittee. Mr. Baldwin also lost
; a committee vote a proposed
allocate to
~oadcastine the longwave bands
T 180-210 ke. and 520-540 kc., be-
ig overridden by a large vote be-
! juse of the effect of this move

f-oon established government and

arine services and the proximity
* the second band to the 500 ke.
iternational distress call fre-
1ency. Mr. Baldwin, however,
lans to submit a minority report
hich will receive consideration at
e main committee during early
‘uzust when the final prenaratory
iork of formulating the American
| roposals to the Cairo parley will

| accomplished.

Omega Oil Fall Plans

LOCK DRUG Co., Brooklyn
Dmega 0il) will launch an unse-
‘ected program on WEAF, New
ork. Oct. 5, 7:45-8 p. m. The
‘oadcast is signed for 26 weeks
rough Husband & Thomas Inc.,
ew York. More stations will be
is under-
l-:mnd, for a spot campaign.

overs the N
Jilands
|-ke the %
;aters
aver the sea. /f@

* &
KHBC

HILO, HAWAII

KGMB

HOMOLULY ., HAWAII

FRED J, HART, Previdest end Ganeral Maseger
SAN FRANGSCO OFFICE, CALIFORNIAN HOTEL
Represencatives:

CONQUEST ALLIANCE COMPANY 5
f YORK, 515 MADSON AVE. CHICAGO. 100 N. LaSALLE ST

American Home on NBC

AMERICAN HOME PRODUCTS
Co., New York, has signed with
NBC for a three-quarter hour
block five mornings weekly for 39
weeks on the Red network to pro-
mote three of its products on ad-
joining programs from 10-10:45
a. m. with repeat at 1:15 p. m,,
using basic Red with WSAI for
mornings and Red Mountain and
Pacific for the rebroadcast. During
the first quarter-hour Anacin will
be promoted. The second will be
devoted to Outdoor Girl or Kiss-
proof lipstick and Kolynos tooth-
paste will receive the third quar-
ter-hour. Talent has not yet been
selected although it is tentatively
planned to use Mrs. Wiggs for
Anacin. Blackett - Sample - Hum-
mert Inc, New York, is agency.

Cudahy on CBS

CUDAHY PACKING Co., Chicago
(Old Dutch Cleanser) will start
a dramatic sketch Bachelor's
Children on 7 CBS stations
(WBBM, WHK, WIJR, WABC,
WCAU, WCAE, KMOX) Sept. 28,
Mondays through Fridays, 9:45-
10 a. m. It is believed to be the
first time the sponsor has used
networks to promote the product.
Roche, Williams & Cunnyngham
Inc., Chicago, placed the account.

PUERTO RICO’S fourth broad-
casting station was authorized by
the FCC July 17 when it granted
the application of Emilio Defillo
Ramirez to erect a 100 watt night
and 250 watt day outlet on 1370
ke. in Mayaguez. Mr. Ramirez
operates the Porto Rico Advertis-
ing Co.

The Political Campaign
(Continued from page 8)

works as well as
numerous one-
time broadcasts,
is a foregone
certainty. They
also plan to have
transcriptions
made, featuring
programs ad-
dressed specially
to foreign lan-
guage groups, but

Mr. Allen
these plans are still in the contem-

plation stage. The first plans for
the purchase of local time were left
to Mr. Allen who on July 28 was
dispatched into the field from New
York as advance radio agent for
G.0.P. Chairman Hamilton’s speak-
ing tour extending from July 31
to Aug. 15. He will buy local sta-
tion time for each of Mr. Hamil-
ton’s speeches, and in a few in-
stances may buy regional hookups.

The Hamilton tour will include
cities in Indiana, Jowa, North Da-
kota, Utah. Idaho, Montana, Wash-
ington, Oregon, California, Ari-
zona, New Mexico, Texas, Colo-
radio, Oklahoma and Missouri, and
will wind up in Chicago for an
Aug. 15 rally.

WOL
FIRST among local stations

in the United States in
Total Business.

Washington. D. C.

Advertisement

Out Here
In Chicago...

® Some Random Thoughts,
Most of Which Concern
WGES, WCBD and WSBC

b By GENE T. DYER e

This is your' column, too —so
send along any item you have!

H EART throbs
beat an emotion-
al accompaniment
the other day
when WCBD was
“taken over” bv
the ex - bad - boy
wards of the Big
Brothers Associ-
tion—the occasion, the start of the
third year of broadcasting over
WCBD messages of substantial
hope to misdirected boys.
¥ * ¥

Do we ever tell you wrong? Glenn
Snyder of WLS justified the opin-
ion expressed in this column a
month ago that he was “tops” as
a radio executive when he made
the NAB Convention glide happily
along! ’
* * *

When Sam Hutton of Erwin Wasey
renewed Clorox the other day, he
said some mighty kind words about
“personal service” on the part of
our WGES staff. We try to treat
the other fellow’s problem as if it
were our own.

JACKSON, MISSISSIPPI

* ¥ *

Soon after this issue goes to press,
WSBC will put on its best “bib
and tucker” to welcome celebrities
to initiate a brand new radio “set-
up” in Chicago: It’s WSBC’s new
studio and new radiator 289 ft.
above the street, atop Mid- Town
office building. We believe it’s
America’s model local station right
in the Nation’s population center.
It has long been Chicago’s greatest
local station!
* * *
Still another pet peeve: We've long
since disposed of the announcer who
introduced musical numbers with “and
now”’—but we don’t seem to be able
to change the fellow who comes in
following an episode in a skit with
*well, it looks as if, etc.”
* * *

Andrew T. Stanton (ex-WGES,
WCAU, WMCA, WLW, etc.) re-
minds us that WGES was the first
radio station in America to use a
“tailor-made” program for an ad-
vertiser, special artists, continuity,
theme and all—and WGES origi-
nated the radio “strip” (continued
skit) way back about the same
time.
* * *

Advertisers who
know, tell us our
WCBD rates are
TOO LOW! (5 kw
on 1080) There’ll
be a right smart
shift upward in
September, we've
been replying.
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NETWORK ACCOUNTS

(All times EDST unless otherwisespecified)

New Business

SEARS ROEBUCK & Co., Chicago
(mail order house) on Sept. 3 starts
unannounced program on BS
stations, Thursdays, 10-10:30 p. m.
Placed direct.

MALTEX CEREAL Co.. Burlington,
Vt. (cereal) on Sept. 14 starts Ad-
ventures of Donald Ayer on 20 CBS
stations, Mon., Wed., Fri., 5:30-5:45
p. m. Agency: J. M. Mathes Inc..
N, Y.

TILLAMOOK COUNTY CREAM-
ERY Assu., Tillamook, Ore. (dairy
products), on Sept. 25 starts for 13
weeks Bennie Walker's Tillamook
Kitchen on 5 NBC Pacific Red sta-
tions, Fridays, 10-10:15 a. m. (PST).
Agency, Botsford, Constantine &
Gardner Inc., Portland, Ore.

WTOC

SAVANNAH
Georgia's Seaport

Only station covering Coastal
Empire Section of Southeast
Georgia and Carolina.

1,000 watts
Full-time CBS Affiliate.
PAUL RAYMER CO.

National Representatives
New York City

CUDAHY PACKING Co., Chicago
(Old Dutch cleanser) on Sept. 28
starts Bachelor's Children on T CHS
stations, Mon. thru Fri., 9:45-10 a. m.
Agency: Roche, Williams & Cunnyng-
ham Inc., Chicago.

RALSTON - PURINA Co., St. Louis
(cereals) on Sept. 28 starts unan-
nounced program on basic NBC-Red
network, Mon. thru Fri., 5:15-5:30
p. m., rebroadcast to KSD at 6:15-
6:30 p. m, Agency Gardner Adv. Co.,
St. Louis.

MARNEY PRODUCTS, Los Angeles
(Marco dog food) on July 17 started
Juvenile Revue on 3 Don Lee sta-
tions, Fridays, 7:30-8 p. m. (PST).
Agency: I. F. Wallin & Associates.
Los Angeles.

MURINE Co., Chicago (eye wash)
on Nov. 4 starts program on 3 Mutual
stations and Don Lee (WOR,
WGN, WLW, KHJ, KKFRC, KGB,
KDB), Waednesdays, 8:30-9 p. m.
Agency: Neisser-Meyerhoff, Chicago.

GRUEN WATCH MAKER’S
GUILD, Cincinnati (watches) on
Sept. 18 starts program featuring
Frank Hawks, the flyer, on 4 basic
Mutual stations, Fridays, 8-8:30 p.
m. Agency: DeGarmo Corp., N. Y.

CARBORUNDUM Co, Buffalo
(abrasives) on Oct. 17 starts Car-
borundum Band on 18 CBS stations,
Saturdays, 7:30-8 p. m. Agency:
Batten. Barton, Durstine & Osborn
Ine, N. Y.

CHEVROLET MOTOR Co., Detroit
(autos) on Oct, 18 starts Rubinoff on

CBS stations, Sundays, 6:30-7
p. m. Agency: Campbell-Ewald Co.
Inc., Detroit.

BANK OF AMERICA National
Trust & Savings Assn.,, San Fran-
cisco (home loans) on July 28 start-
ed for 52 weeks House of Melody with
John Nesbitt, commentator and Mere-
dith Willson's orchestra, on 2 NBC-
KPO stations, Tuesdays, 9-9:30 p. m.
(PST). Agency: Charles R. Stuart
Co., San Francisco.

REesuLr:

‘Ve Shall P roduce Dollarsl

Is it true what they say about SERVICE?
WE’LL SAY IT IS!
You can talk about COVERAGE — but it's SERVICE l

the advertiser wants!
One advertiser challenged us thusly:

“Qurs is a new account. You can ‘write your own
ticket’ if you show us some real results. Can you \
get us 1,000 responses in 2 weeks?”

WHAT DID WE DO? !
We did just what you’d do too — rolled up our

sleeves and went to work for him!
1796 REsPoNSES IN 12 Days!

W S

Studios:

Toledo, Ohio

USE

A Basic Columbia Outlet

ComMoDORE PErrY HoOTEL,

P D

Transmitter:
PERRYSBURG,
Ohio

Joseph H. McGillvra.
| 485 Madison Avenue,
. New York., N. Y.

Representatives:
John K. Kettlewell,
919 N. Michigan Ave..
Chicago, 1tl.

Walter Biddick.
568 Chamber of Commerce Bldg..
Los Angeles, Callfornia
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WILLIAM R. WARNER & Co. Inc..
New York (Sloan’s Liniment) on
Oct. 3 starts Warden Lawes on NBC-
Blue network, Mondays, 9:30-10 p.
m. Agency: Cecil, Warwick & Cecil
Inc, N. Y

CAMPANA SALES Co., Batavia, IIl.
(Italian Balm) on Sept. 4 starts
First Nighter on NBC-Red network,
Fridays, 10-10:30 p. m. Agency:
Aubrey, Moore & Wallace Inc., Chi-
cago.

WHEATENA Co., Rahway, N. J.
(cereal) on Aug. 31 starts Popeye,
the Sailor on 33 CBS stations, Mon..
Wed., Fri., 7:15-7:30 p. m. Agency:
Rohrabaugh & Gibson Inc., DPhila-
delphia,

GILLETTE SAFETY RAZOR Ca.
Boston (safety razors) on Nept. 6
starts Community Sing on 94 CBS

stations. Sundays, 10-10:45 p. m.
Agegl{cy: Ruthrauvff & Ryan Inc,

PPACKER MFG. Co., New York (tar
=0ap, shampoo) on Sept. 27 starts
program on basic NBC-Red network,
Sundays, 2:30-3 p. m. Agency: Stack-
GGoble Adv. Agency, N. Y.

RADIO GUIDE Ine., Chicago (Ra-
dio GGuide magazine) on Oct. 2 starts
unselected program on the basic
NDB(C-Blue network, Fridays, 10-10:30
p. m, Account placed direct.

PACIFIC COAST BORAX Co., New
York (20 Mule Team Borax) on
Oct, 2 starts Death Valley Days on
the Basic NBC-Blue network, Fri-
days., 8:30-9 p. m. Agency: McCann-
Erickson Inc.,, N. Y.

GENERAL FOODS Corp., New York
(Minute Tapioca) on Oct. 4 starts
musical program on NBC-Blue basic
network with Group B, plus KLO
and the Pacific Coast Blue, Sundays.
5:30-6 p. m. Agency: Young & Rubi-
cam Ine.. N. X,
INTERNATIONAL SILVER Co.,
Meriden, Conn. (Silverware) on Sept.
27 starts unannounced program on
NBC-Red basic network with WLW,
the Red Mountain and I’acific groups.
NSundays, 4:30-53 p. m. Agency: N.
W. Ayer & Son Inc.. N. Y.

CAMPANA SALES Corp.. Batavia.
IIl. (Campana’s Italian Balm) on
Oct. 4 starts Grand Hotel on the
basic NBC-Red network with WSAIL
Northwest, Red Mountain and Pa-
cific groups. Agency: Aubrey, Moore
& Wallace Inc., Chicago.

AMERICAN HOME PRODUCTS
Co.. New York (Anacin, Kolynos
toothpaste, Outdoor Girl or Kissproof
lipstick) on Sept. 14 starts three
dramatic programs on basic NBC-
Red network with WSAI and the
Red Mountain and Pacific groups,
Mon. thru Fri, 10-10:45 a. m. for
basic network and 1:15-2 p. m. for
western groups. Agency: Blackett-
Sample-Hummert Inc., N. Y.

GENERAL SHOE Corp., Nashville
(Jarman shoes) on Sept. 15 starts

program on NBC-Blue network, Tues-
days, 10:30-11 p. m.
Clark Inc., Nashville.

Agency: C. .

FOLLOW
LISTENER INTEREST

@® In the first six
months of 1936 WLS
received 1,003,511 let-
ters—479,962 or 47.8%
contained proof of
purchase.

CLEAR
CHAHWNIL

JOIIN MORRELL & Co., Oty
fa. (Red Heart dog food) on Hep, |
starts Tea Time at Morrell's on ;1
NBC-Red stations, Thursdays, 4-4 : |
pP. m. Agency: Henri, Hurst & )}
Donald Inc., Chicago.

COLGATE-PALMOLIVE-PEET
Jersey City (Super Suds) ou Au
30 starts Goose Creek Parson on ¢
CBS stations, Sun., 7:15-7:30 1. n
Mon., Fri.,, 7:30-7:45 p. m., rehroa
cast at 12 midnight, on Sepi. &
shifting to Mon., Wed.,, and Fy
7:30-7:40 p. m., with rebroadecasi :
11 p. m._Agency: Benton & Bowl
Inc., N, Y.

S'I.\'CLAIR REFINING Co. Im
New York, on Sept. 4 starts J*
Grange on NBC-Red network wi
Group B, Southwest, Northwe:
Southeast, Southcentral and Moy
tain Red. Fri., 10:30-10:45 p. m. a1
Sat, 7-7:15 p. m. Agency: Feder
Adv. Agency Inc., X3

Renewal Accounts

LEHN & FINK PRODUCTS i
New York (Lysol) on Aug. 3 .
news Life of Mary Sothern on 4 MF
stations (WLW, WGN, WCA
\\'GAR),‘ Mon. thru Fri, 5:15-5.
p. m, with repeat to WGN at mi
night. Agency: Lennen & Mitche
Ince, N, Y.

WELCH GRAPE JUICE Co., Wet
field, N, Y. (grape juice) on Aug.
renews Irene Rich in Lady Counsel
on 30 NBC- Blue network statior
Fridays, 8-8:15 p. m. Agency: H. \
Kastor & Sons Adv. Co. Inc., Chicag

LIGGETT & MYERS TOBACC

Co., New York (Chesterfield cig:
ettes) on Sept. 30 renews .lnd
Kostelanetz Orchestra on 93 CI

stations, Wednesdays, 9-9:30 p,
:lpd Fridays, 10-10:30 p. m. Agenc
Newell-Emmett Inc.. N. Y,

B. T. BABBITT Co., New Yo
(Bab-O cleanser) on Aug. 24 rene
David Harum on 20 NBC-Red n
work stations, Mon. thru Fri., I
11:15 a, m, Agency: Blackett-Sa
ple-Hummert Ine., N, Y.

LEVER BROS. Co., Cambridge (L
soap) on July 27 renewed Luz Rac
Theatre on 65 CBS stations, Mc
days, 9-10 p. m. Agency: J. Walt
Thompson Co., N, Y.

DURKEE FAMOUS FOODS In
Berkeley, Cal. (mayonnaise) on Se:
1 renews for 13 weeks Good Mo
ing Neighbor on 12 CBS-Don I
stations, Tues.,, Fri, 10:15-10:
a. m. (PST). Agency: Botsford, Cc |
stantine & Gardner Inc., San Frsi

cisco.

Network Changes

WILDROOT Co., Buffalo (hair to
and shampoo) on Oct. 1 will be hesa
Thursdays, 7:30-7:45 p. m., on CE

PET MILK SALES Corp., St. Lo
(canned milk) on Sept. 29 shifts
g%eéq.. Thurs.,, 11-11:15 a. m,,

PACKARD MOTOR CAR Co., 1
troit (motor cars) changes time f
the ¥red Astaire program starti
Sept. 8, to 9:30-10:30 p. m. Agenc
Young & Rubicam Inc., N, Y.

THOMAS J. LIPTON Inc., Hobok
N. J. (tea) on Aug. 13 chan
Dream KSinger to Thursdays, 11:
11:45 a. m., on NBC- Red netwo
Agency: Frank Presbrey Co., N. 1’

MANHATTAN SOAP Co., New Y¢
(Sweetheart soap) on July 28 shifi
Wife Saver to Tues., Thurs., T
7:45 p, m, on NBC-Red netwo
Agency: Peck Adv. Agency Inc., N.I

WGH

GivesLive Local Representatior
In Three Prosperous Cities
With Studios and Offices
NORFOLK — PORTSMOUTH
—NEWPORT NEWS

BROADCASTING ¢ Broadcast Advertisi
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_-f;WGR

J |

THROUGH SEVEN LONG YEARS OF BOOM—
DEPRESSION—RECOVERY WGR PRODUCES FOR

DEPARTMENT STORE

The Jahraus-Braun Half Hour of Familiar Songs...a twice-weekly WGR feature for the past seven years.

We might claim that the Jahraus-Braun Company is the
oldest broadcast advertiser among department stores.

We do claim that their Half Hours of Familiar Songs are
better known to the million and a half radio listeners of
Western New York than many a network show.

As Mr. Fred C. Jahraus states in his letter, we have coop-
erated in the development of this program and its adver-
tising theme. That’s what we try to do with all advertisers,
whether they plan to spend $10 for an announcement or

. + + The Ends of the Dial . . .

$1000 a week for a smashing campaign. Maybe that’s
one reason why an overwhelming majority of all na-
tional non-network and local advertisers prefer WGR and

WKBW.

If you are planning a campaign in the Buffalo market, be
sure to include WGR and WKBW on your lists. Complete
facts about the market and the station are yours for the
asking,

L
$ SROADCASTING e« Broadcast Advertising

WKBW

Owned and Operated by Buffalo Broadcasting Corporation
Represented by Free & Sleininger, Inc.
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RADIO
OUTLINE MAPS

of the

UNITED STATES

Every city in the U. S. having
a radio station as of January
1, 1936, is shown . . . Time
zones are indicated . . . The
reverse side of the map carries
a complete log of broadcast
stations, alphabetically by state,
city, and call letters, with wave
lengths and powers shown.

The map is 17V, x11Y; inches,
printed on white ledger paper
that permits the use of ink.

PRICES
25 Copies . __ _ . §2.00
50 Copies __ __ $3.75
100 Copies = $5.00
200 Copies = $9.00
Single Copies 10c

BROAD

/%oadcast
dvemsmg

National Press Building
Washington, D. C.

T UL LLOAERS
\i g:nile 1

AT E LA RS

QEPRESENTED NATIONALLY EY EOWARD PETAT & CO  fAC. »
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Transfer of KGKO
Favorably Reported

Shift From Wichita Falls to
Ft. Worth to Be Blue Outlet

= et REMOVAL of
[ KGKO from
q WicP}]ita F%l‘}s ir}11-

# to ort orth,
3} (= where it isplanned
B = U to operate it as
A - ‘? an NBC-Blue out-
" let,has again been
recommended to

the FCC Broad-

Mr i{ough cast Division in a

report by Chief
Examiner Davis G. Arnold based
on hearings held in both Texas ci-
ties last January. The station was
purchased last winter by Amon G.
Carter, publisher of the Fort
Worth Star-Telegram and operator
of WBAP, Fort Worth, subject to
FCC approval of the move, which
was granted in September 1935,
but which was reconsidered and or-
dered for hearing after protests
by KTAT, Fort Worth.

Unless new opposition develops,
KGKO expects to be in operation
as the Fort Worth-Dallas outlet
for the basic NBC-Blue Network
by Sept. 1, with WFAA, Dallas,
and WBAP, Fort Worth, which
share their clear channel with a
mutual 50,000 watt transmitter,
becoming a basic NBC-Red Net-
work outlet in lieu of their pres-
ent supplementary status. KGKO
operates with 250 watts night and
1,000 watts day on 570 ke. It is
planned to keep its present staff in-
tact, with D. A. Kahn continuing
as manager, under the supervision
of Harold Hough, WBAP manager.

It was indicated as BRoaDCAST-
ING went to press, that the Wichita

S (h R R
gzl nnkt

MEW YORK - CHICAGD - DETEOIT ~ SR FRANCISCO

RMA Slate Announced
APPOINTMENT of committee
heads of the Radio Manufacturers
Association for the ensuing year,
has been announced by President
Leslie F. Muter. Dr. W. R. G
Baker, of General Electric, has
been reappointed chairman of the
Engineering Committee; Arthur
Moss, of New York City, reap-
pointed chairman of Credit Com-
mittee and A. H. Gardner of Buf-
falo, named chairman of the Leg-
islative Committee succeeding Paul
B. Klugh, of Chicago, who has re-
tired from RMA board of directors.

Falls chamber of commerce and
other civie interests, have asked
the FCC for an extension of time
in which to file exceptions to Mr.
Arnold’s report, designed further
to delay the move.

Examiner Arnold held against
the protests of KTAT, formerly
operated by Southwest Broadcast-
ing System, but sold last April to
Raymond Buck, Fort Worth attor-
ney, as part of the deal whereby
Hearst Radio Inc. acquired four of
the SBS outlets and Mr. Buck the
one in Fort Worth. The protests
were based largely on economic
grounds, but Mr. Arnold held that
claims of injury to KTAT from
competition for talent or advertis-
ing support and other evidence
were ‘‘not convincing”.

Mr. Arnold also held against
the pleas that Wichita Falls would
be deprived of local radio service,
which he said was not stressed in
the case. “The records of the Com-
mission,” his report stated, ‘“dis-
close that there are now pending
two applications for construction
permits to establish radio broad-
cast stations in the city of Wichita
Falls, either of which, if granted,
would furnish adequate local radio
service to that city and the sur-
rounding area.”

While no definite moves to that
end have yet been made, it is un-
derstood from reliable sources that
the Dallus News, operator of
WFAA, may seek to purchase
WBAP from Mr. Carter, thus giv-
ing it full time for its station on
their present shared clear channel
while the Fort Worth Star-Tele-
aram confines itself to KGKO as its
full-time outlet, each to have a
basic NBC connection.

Coincident with the issuance of
the KGKO report, Examiner
George . Hill recommended in
another report that the application
of Dorrance D. Roderick, publisher
of the Kl Paso Times, for a new
100-watt full time station on 1500
ke. in that community, be granted.
The Broadeast Division previously
had granted this application with-
out a hearing, but held a hearing

in May uvon the protests of
KTSM. El Paso.
WJBY

is doing a good job in

Gadsden, Alabama’s 2nd

Industrial City and the

rubber center of the
South.

5000 WATTS

G.RICHARD SHAFTO
MANAGER

COoL

50 Kw. CBS Outlet.

For Dallas, New Orlean:

BOLSTERING the position o
CBS in the South, particularly 14
view of current expansion plan:
contemplated for the NBC-Blut
network, authoritative source
have revea]ed that both WWI |
New Orleans, and KRLD, Dallac
will shortly apply to the FCC fo
authority to increase their power
to 50,000 watts. WWL, operate
by Loyola University, now use
10,000 watts on the 850 ke. clea |
channe]

KRLD, operated by the Dalla
Times- Herald uses 10,000 watt
on 1040 ke., which is occupled par
time also by WTIC, Hartford 50.
000 watter, under a special au
thorization of the FCC permittin;
joint occupancy of that clear chan
nel on an experimental basis. NB¢
previously had made known it|
plans to make WFAA - WBAT
Dallas-Fort Worth, a basic Re
outlet if KGKO, Wichita Falls, i
moved into Fort Worth where i
is to become basic Blue. NBC als
has plans to add WDSU, Nes,
Orleans 1,000 watter on 1250 k¢
to its Blue network. .

Tests of Coaxial Cabl

To Be Started in Autumi

WHILE installation of the nev
A. T. & T. coaxial cable betwee
New York and Philadelphia to b
tested for television transmissio?
is progressing rapidly, no testin:
of the circuit in its entirety is ex
pected before November or Decem
ber. The principal task is instal
lation and testing of repeater:’
which must be accomplished t;
complete satisfaction before th!
over-all testing of the entire cabl
can be done. The cable itself ha
been stretched from New Yor
southward towards Philadelphia i
the underground duects to a poir
several miles south of Princeto
N. J., according to spokesman f¢
the Bell Laboratories.

Repeater stations at Newar
and Princeton have been complete
ly installed but so far only one ¢
the manhole repeaters to be space
ten miles apart in the 99-mil
cable span between the two citie
has been put in place. The term.
nal equipment at the Long Line
Department at 32 Sixth Ave., Ne:
York, and at the Bourse Bldg
Philadelphia, has been installe
and is now being wired. The cab}
placing has moved along very sa»
isfactorily with all splices in tt
various sections completed.

Sears, Roebuck on CBS

SEARS, ROEBUCK & Co., Ch
cago mail order house which als
operate numerous retail outlets, ¢
Sept. 3 will join the ranks of ne
work advertisers, having contrac
ed with CBS for an unannounce.
program on 93 stations using tl
10-10:30 p. m. period (EDST) «
Thursdays. The account was plact
direct.

SOUTH CAROLINA

560 KILOCYCLES

FREE,JOHNS & FIELD, Inc.

‘ BlA NATL REPRESENYATIVES

BROADCASTING ¢ Broadcast Advertisin
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DICTATOR TROUBLE
| Kaltenborn Interview With
|——— Nazi Is Cancelled

JHE tribulations that beset those
‘jandling broadcasts from abroad,
~mrticularly in the dictator coun-
Jies which jealously guard radio
45 their own propaganda instru-
ent, were illustrated July 26 when
m interview H. V. Kaltenborn,
iBS commentator now touring
iurope, was to have relayed to
he CBS network was suddenly
ancelled for ‘“‘technical reasons”.
Mr. Kaltenborn had scheduled
ir. Arthur Karl Greiser, president
f the Danzig Senate, for a talk,
ind from London that day he told
he CBS audience that ‘“the Nazi
iovernment of Berlin refused to
Yermit the President of the Free
tate of Danzig to speak to free
| Lmerica, which indicates that even
% so relatively unimportant mat-
'Lrs as an interview with the head
If a State there are international
pmplications.” Mr., Kaltenborn
1id Danzig’s Nazi leader had or-
ared the cancellation on orders
-om Berlin, and that no technical
oubles were possible in view of
e fact that the interview was to
ave been carried to London by
slephone and thence broadcast to
ew York via shortwave.

CBS was first, however, to get
first-hand broadcast report out
.° Spain the morning of Sunday,
aly 26. It engaged Dan Brigham
7 the Paris office of the New York
Limes to work with G. H. Van-
rkere, Paris aide of Cesar Saerch-
iger, CBS European representa-
ve, to interview refugees from
pain’s civil war as they crossed
he Spanish border at Hendaye on
1e French side. They were on the
. 'r 15 minutes from 10:15 a. m.,,
| EST).

' NBC Latin Series

BC, on July 22, began broadcast-
(g a 15 - minute sustaining pro-
ram every Monday, Wednesday
nd Friday night to Central and
asuth American countries through
we facilities of W3XAL, Bound
jrook, N. J. The programs, in
panish, consist of news comments
tind notes about radio and motion
cture stars. Dan Russell does
te announcing for NBC. The pro-
-am is titled El Pan-Awmericano.
41 the near future it is expected
tiat a full hour program will be
*oadcast to the Latin American
{untries every evening via short-
ave. For the last four years NBC
s exchanged numerous programs
lith the Latin American countries
at this is the first series espe-
ally built for South American
steners. W3XAL operates on
PLIOO ke.

' Maltex to Return

1 ALTEX CEREAL Co., Burling-
‘m, Vt. (cereal) will return to
le air Sept. 14 on a score of CBS
f ations with a script program
Jled Adventures of Donald Ayer,
on.,, Wed.,, Fri.,, 5:30-5:45 p. m.
M. Mathes Inc.,, New York, has
e account.

JOCALLY OWNED —NATIONALLY KNOWN

SR e (] g
NORTHWEST'S: LEADING RADIO STATION
T T

WINNEAPOLIS —

SAINT PAUL

Jewelry

On the Air

(Continued from page 13)

the photograph of the Radio Re-
porter (no name mentioned) and
his message which is continued on
the back page. The double-page
spread on the inside is devoted to
the advertised items and special
numbers.

A Bit of Novelty

TO INJECT a little more novelty
into the program, a listener who
took a great deal of active inter-
est in the broadcasting and who
had a sense of humor, was fea-
tured for awhile as ‘“Moon Mul-
lins” of the air. He talked “nat-
ural” and fan mail doubled.

The commercials are written by
WHB and are “regulation” an-
nouncements. Here are a few lines
out of one announcement: ‘“Many
feel that there is bound to be a
period of inflation and what bet-
ter hedge against inflation could
you make than the purchase of a
fine diamond? No one who owns
a diamond is ever down and out.
Many regard them as the best in-
vestment because of their porta-
bility and constant value. You can
buy a fine diamond at Harris-
Goar’s for as little as $39.50. Our
convenient payment plan enables
you to spread the cost over a year,
with the privilege of wearing it
from the time of the first pay-
ment.””

The idea back of all the letters,
broadcasting and promotion work
1s to get prospective customers to
come to the store. They must go
to the store for their prizes—to
see and take part in the broad-
casting—to open an account. Over
75% of the business secured is
credit. Proper reception at the
store to those who respond is given
special attention and they find get-
ting credit at Harris-Goar’s is not
an inquisition. But that doesn’t
mean loose credit.

Radio advertising enables the
firm to change its schedule quickly,
according to fluctuating ecircum-
stances or weather which would
not be possible with newspaper
forms ready for the press. It gets
over the personal element lacking
in newspaper advertising, the firm
has found. The publicity value and
good-will building secured, is rated
much higher than that which other
advertising media bring and puts
drama and fun into commercial
promotion. Crowds have numbered
over a hundred and they respond
despite the worst sort of weather.

The same stunt is used at the
firm’s Topeka and Lincoln stores.

The approximate cost is $500 for

Sound Effeets
(From Life)

Extensive Library—
Approximately 500 effects

Custom - Built Transcriptions
Commercial Plating
Duping and Pressing

Write Us Your Needs
Gennett Records

(Div. of The Starr Co.)
Richmond, Ind.

ROADCASTING ¢ Broadcast Advertising

four weeks broadcasting using 15
minutes daily except Sunday and
the results obtained are well worth
the amount invested, according to
Mr. Goar.

“If you desire to use this plan,”
Mr. Goar stated, “be sure to get a
good radio reporter who lets the
prospective customers do most of
the talking. That’s why they come
—not to hear the dulcet tones of
a conceited announcer who wants
to do all the talking. The idea is
to make the prospects think they
are clever and not to build up the
announcer’s personality, only as
an indirect bi-product. Don’t se-
lect the radio station according to
watts but according to the type of
cooperation the radio station might
be able to extend. Our radio stunt
is the best Harris-Goar’s has ever
sponsored, judging solely by re-
sults obtained”.

Kindig Station Denied

REVERSING Examiner George
H. Hill, the FCC Broadcast Divi-
sion July 22 denied the application
of W. H. Kindig, Los Angeles poli-
tician, for a new station in that
city to share time with KFAC, Los
Angeles. Considerable stir was
caused by the application because
of statements made on behalf of
Mr. Kindig at a formal hearing to
the effect that he would throw the
station open to all comers. Simul-
taneously the FCC granted KFAC
a renewal of its license for unlim-
ited time.

IS IT TRUE
WHAT THEY SAY
ABOUT DIXIE?

. .. 10,000 times, no!

HILLBILLIES DO
NOT SELL PATENT
MEDICINES OVER

WBIG

A high program standard has
built for WBIG an unassail-
able position in this FA-
VORED region. Excellent lo-
cal and complete Transradio
News Service, together with
affiliation with the world’s
greatest network, the Colum-
bia Broadcasting System, puts
WBIG tops in North Carolina
listener interest!

“Your Station is

WBIG

in(reenshoro, N.C.

WE'RING —,
S~

THE BEL

Representative -
NEW YORK

www americanradiohistorv com

CHICAGO

P

An advertising cam-
paign placed with KWK
assures you of a definite
{ncrease in sales.

We have never failed to show

the advertiser satisfactory re-
sults.

THOMAS PATRICK 1INC.
HOTEL CHASE

ST. LOUIS. MO.

PAUL H. RAYMER CO.
SAN FRANCISCO
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To Give

Greater Value!

A NEW BINDER has been pro-
duced, and we have contracted for
a supply, which we believe answers
your filing and library needs. It
is neat and convenient. It is bound
like a book—looks like a book in
every respect except that you can
snap each current issue for a year
into the cover and remove it at
will. The narrow binding wire does
not cut or mutilate the copies in
any way.

S6POO

POSTPAID
(Your Name in Gold 25¢ Extra)

BROADZASTING

National Press Bldg.,
Washington, D. C.

Plans for Reallocation Hearing
(Continued from page 11)

neering solution of the radio prob-
lem.

“Some of the schools of thought
affect the entire allocation system
and some of the proposals will
have advantages as well as disad-
vantages. Therefore, it is felt that
prior to any basic decision on the
part of the Commission to change
or not to change its regulations,
the entire industry should have an
opportunity to come before the
Commission in an informal publie
discussion of the existing broad-
casting problems as well as to de-
termine the merits of any pro-
posals for changes in the principles
of allocation.

“It is felt that the hearing on
October 5, 1936 will afford the
Commission and the industry the
opportunity to cooperate in an
open manner toward a logical so-
lution of the existing broadcast
problems confronting the nation.”

Plans of the networks have not
yet been advanced but it is cer-
tain they will present views on
proposed changes in existing allo-
cations. Like the clear channel
group they are expected to support
high power on certain channels,
and perhaps East-West Coast du-
plication on other channels now
defined as “clear” in the existing
regulations.

Progress of the Art

“THE Broadcast Division,” said
the notice of hearing, ‘“desires to
obtain the most complete informa-
tion available with respect to this
broadcast subject of allocation, not

PLUS Value .

in its Great Merchandising Service

Progrom Appeol, Coveroge, ond Audience Appreciotion
poy quickest dividends for radio odvertising investment.
However—WXYZ offers PLUS Volue, Thot PLUS Volue is the
WXYZ Merchondising Service, which {ot no extro cost)
secures distributors ond deolers, sells initiol orders, ploces
odvertising disploys ond checks credits. Our crew of
troined field men become os o port of your selling orgoni-
zotion. New products con be introduced in Michigon /§
quickly. Write or wire for full porticulors.

399 MADISON THEATER BUILDI

W G. Rampeay Co.. Representotives. Home O
Eoxtern Ollice: 307 Chaan Bidg.. New York

ne Tower, Chicogo

Wesieraf s usa Building, San Francisco
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only in its engineering but also in
its corollary social and economic
phases, to the end that such regu-
lations and standards as it may
retain or adopt will make possible
such use of the band 550-1600 ke.
as will provide maximum service
(both transmission and reception)
in the public interest. The im-
provements in, and the increased
knowledge of, the engineering as-
pects of broadeasting since the
inauguration of the present allo-
cation system in 1928 will be
taken into consideration.” It also
mentioned that repeal of the Davis
Equalization Amendment, under
which the so-called “unit-quota”
system of distributing broadcast-
ing facilities according to popula-
tion, also would be considered.

When Congress last June rve-
pealed the Davis Amendment the
FCC automatically junked its
quota system, which theoretically
was the yardstick by which station
facilities were allocated. Thus,
there does not exist any legal bar-
rier tc block assionments to areas
which, under the old method of
distribution, were ‘“over-quota” in
facilities. But in its notice, the
FCC brings out that it wishes,
among other things, to look into
the desirability of establishing a
new system for evaluating facili-
ties to comply with that provision
of the law which specifies that
there must be provided “a fair,
efficient and equitable distribution
of radio service” among the sta-
tions and communities.

While the agenda for the hear-
ing enumerates six different sub-
jects of consideration, the notice
states that this does not mean that
evidence and proposals on other
subjects will be exeluded. Any
testimony bearing on allocations
matters which comes within the
limitations of the hearing will be
allowed. Cross-examination will be
limited to Commissioners and mem-
bers of the FCC staff.

Those desiring to appear, the
notice sets out, must notify the
FCC of that intention by Sept. 15,
stating the number of witnesses,
and the estimated time to be used.
This information is sought to
sneed up the sessions. Proposed
amendments of existing regula-
tions must be submitted in writine.

Within the next few weeks the
FCC plans to make public the re-
sults of its “clear channel survey”
conducted during the last vear, in
which actual signal strength mea-
surements not only of clear chan-
nel stations but of regionals and
many locals were made throuchout
the country with automatic re-
corders. These data are now being
analyzed by FCC engineers.

Hearing Agenda

THE TOPICS and sub - topics on
the agenda follow:

Classification of broadcast stations:

1. Desirability of establishing new
classes, or of subdividing, modifying or
abolishing any existing class.

2. Proper definition of each class with
;‘espect to purpose and character of serv-
ice.

3. Number of frequencies to be allocat-
ed to each class.

4. Suitability of various bands of fre-
quencies (e.g., propagation characteristics
and noise levels) in the range 550-1600
ke for the service to be rendered by each
class.

5. Extent to which freedom from inter-
ference is to be secured to each class and
extent to which duplicated use, night or
day, of frequencies allocated to each class
is to be permitted, including

(a) number of stations to be permit-

ted o yperate simultaneously on fre-

guencies of each class;

(b) mileage-frequency separation tu.
bles as a method for determining per-
missible duplications;

(c) advisability of establishing sub-
classifications of any of the principal
classes ;

(d) use of frequencies allocated to one
class by stations of another class; 1

(e) possibility of duplicated use of a
frequency by two 50 kw stations sep-
arated by a substantial distance;

(f) consideration of hour of sunset
as the dividing line between daytime and
nighttime permissible duplications, and
location at whech sunset or other hour
should be taken as such dividing line;

(g) application of directional anten-
nas; and

(h) application of synchronization.
6. Maximum and minimum power re-

quirements with respect to each class, in-*
cluding

(a) increases in power above 50 kw
on any class of frequency;

(b) horizontal increases in power on
frequencies on which nighttime dupli-
cated operation is permitted, and

(c) differentiation in maximum power
at day and at night.

Standards to be applied in determining
coverage and the presence or absence of
objectionable interference. |

1. Propagation characteristics of the va. ©
rious frequencies in the range 550-1600 kc,
including comparison of east-west and
north-south transmission, effect of inter- |
vening mountain ranges, and seasonal var-_!

iations.

2. Prevailing attenuation in
parts of the country.

3. Proper ratio of desired to undesired |
signal. |

4. Signal intensity necessary to render
satisfactory service in various types of
com)munity (e.g., urban, residential, rural
ete

various |

5. Relative electrical noise levels, natural
and man-made, in the range 550-1600 kcr
and in various types of communities.

6. Frequency separation, including b

(a) the prescribed 10 kc separation
between frequencies used by broadcast
stations ;

(b) the customary 50 kc separation:
between frequencies used by broadeast
stations in the same community;

(¢) mileage-frequency separation ta.
bles as a method for determining mini |
mum geographical separation between |
stations using frequencies separated by
from 10 to 40 ke

(d) permissible disparity in power
between stations on adjacent frequen-
cies ;

(e) practicable standards of receiver |
selectivity, and :

(f) practicable standards of receiver
fidelity.

7. Proper definition of blanketing signal

8. Legitimate assumptions with respeci
to Heaviside layer and sunspot cycle.

Geographical distribution of broadcasi
facilities.

1. Weight to be given to such factors
as area, population and economic support

2. Desirability of establishing a systerx
for evaluating facilities (e.g., a quots
system) in order to comply with Sec
307 (b) of the Communications Act of
1934, as amended, and “to provide a fair
efficient, and equitable distribution of ra.'
dio service” among the several States anc
communities.

3. Feasibility of allowing adherence f
sound engineering principles automatically
to effect the distribution required by Sec
307 (b).

Standards and methods of measuremenn
with respect to

1. Power.

2. Tolerance.

3. Field intensity.

4. Determination of service.

5. Determination of interference.

Apparatus performance requirements U
be imposed on broadcast stations.

1. Frequency stability.

2. Antenna efficiency.

3. Modulation.

4. Suppression of harmonics.

5. Fidelity of transmission.

. Transmitter location.

Effect of any proposals recarding the
foregoing subjects.

1. Socially and economically,
public and the industry. ’

2. Internationally, upon use of the banc
550-1600 ke by other countries in Nortt
and Central America.

3. Upon possible future use of frequen-
cies in the band 6000-30,000 kc and in the
band above 30,000 kc for broadcasting.

<o

upon the

1, million lbs. of copper a
day means men are
working in

BUTTE
Home of

KGIR
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IUND PROJECTOR—Will Whit-

e, of Western Electric Co.,
:bvs how the new WE super-
er sound Pprojector can be
uned on a distant target to de-
| hr voice or music without usual
J ste of acoustic energy. It will
ll used at Roosevelt Raceway,
I ng Island for auto races, and
"~ “spray” sound over a large
a, and reach a mile. Amplifiers
e 20,000 watts power.

. Local Political Time

. FATED primary campaighs in
ter July required almost nightly
e clearances for studio and re-
ite political broadeasts in Geor-
|, Texas and Oklahoma, where
.ctlcally all of the stations were
rging the politicians regular
| imercial rates. While most sta-
" ns will get their local political
" siness from now until Novem-
, the campaigns in those states
~ e staged earlier under state
- rs. For WSB, Atlanta, John
" tler, commerc1a1 manager, han-
L d nightly bookings the last
.2k in Julv. with Roy McMillian
| |the announcing staff and Mark
plson of the engineering staff
: \12'ned to the remotes.

. Canada Expands News

ADDITION to the ten-minute
vs summaries being furnished
Canadian stations through the
i nadlan Broadcasting System
‘work, the Canadian Press,
- nter part in that country of the
2ociated Press, is now furnish-
‘| three bulletin news summaries
ly to all stations in the Do-
nion telegraphed from Toronto.

Thomas McLaughlin

OMAS McLAUGHLIN, 27, one

+ the original members of Maj.
xves Capitol Family, later an
houncer with New York sta-
1s, died in Bellevue Hospital,
w York, July 28.

1«J. EDWARD A. DAVIES, the
Jio manager of John Faulkner
ndt Advertising Agency, Phila-
tiphia, and formerly program
llector of WIP, left July 27 for
“ wo-month wvacation in Norway
[l Sweden. He was accompanied
Vhs Davies.

CK LATHAM radio time buyer
! Young & Rubicam Inc., New
vk, is in the Harbor Sanitarium.
» York, recuperatine from an
, 'Dendectomy.

Digital Data

WMEX, Boston, has started
a series of finger - printing
programs and every week
presents the latest informa-
tion on digital developments
in cooperation with the U. S.
Marshall’s office. A supply
of identification cards has
been printed and records are
made in the WMEX studios.
Smaller cards can be carried
for personal identification.
Arrangements are being
made to file the prints with
the U. S. Marshall. Identifi-
cation episodes from official
files provide dramatic mate-
rial.

Gulf Tests on WIS

MAURICE STEFAN, professor of
French at the University of North
Carolina, has been engaged by
WIS, Columbia, S. C.,  as news
commentator for a new five-weekly
series sponsored by Gulf Refining
Co., Pittsburgh. Gulf placed the
account last month through Young
& Rubicam Inc.,, New York, with
Bryan Houston of the agency com-
ing to Columbia for the opening
program. Listener reaction to the
program, said to be the first of a
new series of ‘spots contemplated
by Gulf to augment its Sunday
night show on CBS, is being
checked by offering low - priced
auto accessories which can be ob-
tained through Gulf dealers.

Tobacco Market_Spots

AS OPENING of tobacco markets
nears, tobacco boards of trade in
North Carolina and Virginia are
contracting for spot announce-
ments and quarter-hour programs
to make sales reports and win
good will of growers. WPTF,
Raleigh, in the heart of the to-
bacco belt, has already booked time
for five markets and a number of
others are negotiating for air
time.

FIRST sponsor to buy time on
WPTF, Raleigh, and WIS, Colum-
bia, S. C., under the combined rate
cards put into effect July 20, was
the local Crazv Water Crystals
Co. branch, which contracted for
$11,147 worth of time for six 15-
minute programs weekly in addi-
tion to its Saturday night show on
WPTF.

MISS BARBARA EVANS, former
secretary to Benedict Gimbel Jr.,
president of WIP, Philadelphia,
has been named advertising man-
ager of Oppenheim-Collins, a lead-
ing Philadelphia women’s wear
store.

THE SOBY YARDSTICK
OF AUDIENCE VALUE

Impartial and comparable data about
the size and location of the audience
of radio programs and stations.
Write for information and prices,
BENJAMIN SOBY AND ASSOCIATES
1023 Wallace Ave. Wilkinsburg. Pa.

KOMO

NBC-Red

To Completely Control the Puget Sound Market
Use Both of Seattle’s Pioneer Radio Stations

National Representatives — EDWARD PETRY & CO.

KJR

NBC-Blue

IROADCASTING ¢ Broadcast Advertising

THE
PARTNERSHIP

EvER since the days when
youngsters bent over
crystal sets, listening to
recordings they requested
by telephone. radio and
telephone have worked
hand-in-hand.

Telephone laboratories
have coped with the ques-
tions of program-relay ...
broadened the range of
transmitted sound ...
studied and progressed
toward perfection of iaith-
tul reproduction.

The telephone is still the
quick barometer of audi-
ence-reaction. It helps to
solve many a problem of
program-planning through
quick and convenient con-
tact with all separated fac-
tors. Radio and telephone

work together—as a team.
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KWTO

SPRINGFIELD, MO.

SPOT
YOUR

SPOTS
IN THESE

THREE
SPOTS

AT
ONE LOW RATE

These three stations com-
mand habitual audiences in
their respective markets —

They represent concentrated
selling where most sales per
radio advertising dollar can
be made.

©

Write any station
listed below for rates
and time available.

KWTO-KGBX
SPRINGFIELD, MO.

KCMO

KANSAS CITY, MO.

WTMV

E. ST. LOUIS

Aylesworth Says Radio Is Movies’Friend

(Continued from page 9)

appearances. This,” Mr. Ayles-
worth believed, “will be a boon to
the studios who heretofore have
been confronted with the all too
numerous financial demands of
stars and featured players who feel
that their income is insufficient
and who have become dissatisfied
generally as a result.”

Mr. Aylesworth refuted the
charges made principally by ex-
hibitors, that commercial radio
broadecasts ‘“de - glamour” Holly-
wood’s glamorous stars. The argu-
ment has been made that the mo-
tion picture spends millions to
build up a personality and radio
uses that romantic or glamorous
personality to sell tin cans, toilet
goods, gasoline, ice, groceries, hair
tonics and whatnot.

The NBC-RKO executive ex-
plained, first, that public appear-
ances do not necessarily hurt the
star, citing the ambition of “every
exhibitor in the country” to have
stars make personal appearances
at their theatres, if they could but
afford to book them. “The objec-
tions, then, cannot be against the
personal appearance.”

“Secondly, none of the glamour
of the star is lost, because not only
is the star not tied in directly with
the commercialities of the pro-
gram, but, and more important,
the public already has a definite
impression of that star, and they
visualize the star on the broadcast
in accordance with their impres-
sion. That impression is so strong
and the visualization so keen that
there can be no influence such as

that complained of from the men-
tion of the sponsor’s product.”
On the other hand, Mr. Ayles-
worth continued, the national ad-
vertisers today are spending mil-
lions of dollars in direct aid to
theatre box offices, not philanthrop-
ically, of course, but because they
know the values of the stars. “But
these advertisers do not complain
of the constant reference of the
stars to their studio work, to their
current productions, to their forth-
coming screen appearances, and,
too, they are willing to permit the
widespread use. of music from pic-
tures on their programs, with full
credit being given the produc-

tion.”

“As a matter of fact,” Mr.
Aylesworth added, “the thought
has been expressed that maybe the
national advertisers should charge
the motion pictures for some of the
free advertising their pictures and
people are now receiving on the
sponsored programs at the expense
of the advertisers.”

Promoting Films

“WHAT greater attention can mo-
tion picture stars get than a radio
build-up for their forthcoming pro-
ductions ?” asked Mr. Aylesworth.
Answering the query himself, he
said that several feature pictures
of his own RKO company have
been given stronger box office
power by steady. radio “plugging.’
The distributing executives of
RKO, like most other executives in
motion pictures, have not always
agreed with Mr. Aylesworth. They,

KFNF

GOOD NEWS to the advertiser or sponsor wishing
to get his message to this specialized market with its
generally rising farm prices. This is OUR audience,
served for more than 12 years by the pioneer farm

station of the middle west—

SHENANDOAH, IOWA

“The Friendly Farmer Station”
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too, had felt that broadcasts in
jured box office ratings. But now
he explained, they have tangibl
proof, from certain pictures, of th:
benefits that can accrue from a ra
dio-film understanding. “Radio to
day is RKO’s greatest exploitatios
asset,” Mr. Aylesworth declarec |
adding: “And if I'm wrong 1 migh |
lose my job.” He declared tha
“the radio can make people wan
to go to motion pictures.”

Mr. Aylesworth deprecated th
oft-made complaint that the ad
mittance of the public to free ra
dio broadcasts is unfair competi
tion to the motion picture theatr
box office. “The records show tha
theatre business is on the up, sc
obviously, these so-called studi
radio broadcasts with invited audi
ences have not injured the box of
fice.” To the contrary, he contin
ued, “We of NBC-RKO recentl
spent a whole month observin
persons coming from NBC’s broac
casting studios to determine wher
they go from there, and in 50 pe
cent of the cases they walked d
rectly to a motion picture theatre.

“The reasons,” he explained, “ar
that most of the important radi
broadecasts are over by 9:00, ¢
9:30 p. m., and the public attenc
ing the broadcasts find themselve
downtown and with an entertair
ment appetite that has not bee
satisfied by a half-hour broadecas
that cost them nothing. We brin |
them out of their homes.”

“Remember,” he advised, “peop}
do not and can not go to the mos
ies seven nights a week. The
usually average two attendance
weekly. So, the radio on the othe
five nights constantly hammes
home exploitation and publicit
aspects of the motion picture, if
pictures and personalities, alway
reminding the public of the mu
tion picture.

“Except in the summertime, Sa
urday and Sunday evenings a1
still the best days for box offic
grosses. Yet there are more goc
radio programs broadcast on thes
evenings than any other nigh
How can you explain that? Tt
argument that radio keeps peop
away from theatres is pure bun
and everyone will admit it in a1
other year. < )

“Radio now gives the music, |
synopsis, the cast and other e
ploitation expressions for and
behalf of a motion picture, ar
yet some of the boys in the fil:
business are sitting around tryir.
to figure out how they can stop it

Mr. Aylesworth returned to h
idea of effecting a working unde
standing between the radio and tk

THE Pioneer CoMMERCIAL
StaTion IN ST.Louis

FIRST in St. Louis
to broadcast Po-
litical Conventions
direct from State
Capitol!
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‘i Tip to the Motion Picture Industry

Reprinted from Motion Picture Herald

o

| RADIO broadcasters must have motion picture material to satisfy
dir listeners, say the thoughtful business men of the production
Iany, let them have the right kind. Hearing these words and finding
m good, producers have gone seriously into the question of how
ich and what kind of motion picture material is good for radio
‘eners and, at the same time, for the box office. Already available,

i

general.

+m all studios and on practically all products, are 15-minute transerip-
h1s, some of them scenes from pictures, others interviews with players,
~E.t not, suitable for morning programs.

2eports from the exhibition field thus far indicate that this type of
ance exploitation is meeting with substantial response when coupled
h the usual formal advertising via standard media. In addition to
direct ticket sales value, of course, the discs serve a regulatory
|ction of substantial if indirect consequence. They keep incompetent
ama commentators from cluttering the air with erroneous and ill
isidered chatter and, by the terms of their availability, they confine
/| broadecasting of screen material within the non-box office hours.

(\s yet the transcriptions have attained no established form or plan.
lducers are feeling their way and watching results.
8 fler problems—how much plot to expose, how much sales effort to
[rt, whether to spread or concentrate the buckshot —remain to be
lwered for the new medium. Satisfaction with progress made to date

All the old

pen. He envisioned such a re-
jonship eventually working to
point where a slogan such as
itend the movies twice a week,”
| be commonly broadecast, in the
1mer of Amos 'n’ Andy’s “See
r dentist twice a year,” “Brush
L teeth twice a day.” He said
L the Amos ’'n’ Andy slogans
‘e done more for the toothpaste
#ness and dental professions
1 any other medium in history.
‘Attend the movies twice a
k,’” he continued, ‘‘should be
air slogan personifying the ra-

# film cooperative idea.

he automobile is the motion
ure’s greatest competitor, not
‘.0, except that in another year
} 0,000 cars on the road will
‘e radios, and right there the
petition of the car will be les-
»d considerably as the car ra-

start making the occupants

29y

In the Laboratory

'LEVISION still is in the lab-
jory,” Mr. Aylesworth explained.

will be another five years be-
it goes into the homes of

ferica on a commercial basis. In

ancing my idea for radio-film
seration, I suggest that the mo-

picture business now turn
> attention to television co-
atively. They could let the ex-
menters use old films, out of
alation, to televise. Motion
\

CRYSTALS

% Low Temperature Coef-
ficient for the Broadcast
Band

% Mounted in Isolantite
adjustable Air Gap

holder

% Approved by the Fed-
Commission

ireq.drift less than 535,00

“eq.drift less than .00
Cps/°C./Meg. 540
Curve furnished upon re-
quest.

UPPLY COMPaNY

unny Slope Sta. P.O. Box 6026

eral Communications
Cps/°C./Meg. ___.
Actual Frequency Drift
.MERICAN PIEZO
KANSAS CITY, MO.

pictures will be the first form of
entertainment to be televised on
any large scale.

“Television will never be a com-
petitor to the regular theatre
sereen. They will not televise fea-
ture pictures produced expressly
for the purpose of a single tele-
vision broadcast because of the
enormous sums required for pro-
duction. Imagine any advertiser
spending $500,000 to broadcast a
production of ‘Little Women’?

“The only way to get one indus-
try to work with another is for
both to work together.”

In practically all other countries,
Mr. Aylesworth continued, there
is a definite cleavage between ra-
dio and the screen. There is al-
most no cooperation, each work-
ing independently of the other and
in direct competition. It is impos-
sible in Europe, for instance, for
exhibitors and the film business
to get the cooperation from their
radio systems that is already be-
ing extended films by radio in this
country.

“Let there be an understanding
between us!”

NBC Speeds News

NBC has installed a speed-up sys-
tem in Radio City for broadcasts
of news bulletins a few seconds
after they have been received. Mi-
crophones, automatic volume con-
trol panel and other facilities have
been placed in the office of the su-
pervisor of announcers. The sec-
ond a bulletin is received the an-
nouncer on duty can push a button
which automatically connects his
microphone to the networks and
fades out programs. A staccato
hum of wireless signals is heard
at the opening and closing of each
news flash. Formerly a delay of
two or three minutes was involved
in rushing bulletins by messenger
and setting up lines.

WTCN

St. Paul — Minneapolis
FREE & SLEININGER, INC.

National Representatives.

tOADCASTING ¢ Broadcast Advertising

Movie Opposition
To Radio a Myth

HOLLYWOOD radio programs
have yet to feel the effects of the
so-called motion picture exhibitor
tirade against broadcasting by
important film stars. Such pro-
grams employing picture names as
Shell Chateau, Kraft Music Huall,
Hollywood Hotel, Lux Radio The-
atre and Camel Caravan have con-
tinued to book stars, and their
agencies report no opposition from
the film studios. All, with the
exception of Hollywood Hotel, pay
their screen guests, Louella Par-
sons on that program securing
their services gratis in exchange
for publicity in her Universal
Syndicate columns.

None of the agency or network
executives have seen any of the
thousands of letters purported to
be swamping the film producers;
as a matter of fact the editors of
the Hollywood trade publications
that have carried numerous scare
stories on the situation adniit that
they haven’t seen the Iletters
either.

One Hollywood trade publication
pointed out that radio entertains
as many millions an hour as
movies do throughout the day and
that it will find attractions no
matter what attitude picture folk
take. The only complaint from
exhibitors is said to be against
producers who do not supply en-
tertainment good enough to offset

K

attraction of some big radio pro-
grams.

Meantime NBC and CBS in Hol-
lywood, not only are originating
the aforementioned programs us-
ing guest stars, but are preparing
new fall shows either starring
film names or using picture talent
in guest spots. Such programs as
Joe Penner for Cocomalt, Nelson
Eddy for Vicks, Jack Benny for
Jello, Eddie Cantor for Texaco,
Fred Astaire for Packard, Marion
Talley for Rykrisp, Burns & Allen
for Campbell’s are definite. There
are a half-dozen others, largely in
the rumor stage.

MACON, GA.

We Hand YOU an IMPOR TAN T

Memo regarding

New York

WBNX affords a
NEW approach to
the Metropolitan
New York Mar-
ket! Watch this
space in next is-
sue or . . .

««« WRITE und ask
about it today!

August 1, 1936 « Page 61

 www americanradiohistorv com


www.americanradiohistory.com

Local
olor

JLIES

You can’t match the intimacy of
a second-frontier station like
WAAT with anything else in
broadcasting. Dude schedule
makers too often skip the fasci-
nating grip which it holds on its
geographically “small town” and
suburban audience. Those on our
client-list know better. Somehow
broadcasters just naturally turn
hard - boiled with a station like
WAAT. Mere sentiment could
never keep these friendships so
long. Cash - dollar business does.

WAAT grew to what it is—on
the astonishing response it gets for
its users. Operating daytime only,
WAAT has a vast following all
its own — in the rich cosmopolis
of Newark, Jersey City, Hoboken,
West New York, Passaic, Bayonne,
Union City, Elizabeth, Hacken-
sack, the Oranges and Montclair.
Over 2,250,000 people are in its
primary reach. 87.1% of the
area’s homes are radio homes
(largest ratio in the Union). Un-
charged for, you get a jumbo
bonus in New York City, Brook-
lyn, Staten Island, Long Island
and Westchester. Rates are more
than moderate.

Full details and success examples
on request.

CASE HISTORY 16
Manufacturer estab-
lishes 2710 new cus-
tomers after 41 spot
announcements.

CASE HISTORY 21
National spot adver-
tiser found WAAT
produced the
cost per inquiry in
the New York Metro-
politan area.

lowest

CASE HISTORY 38
Local retailer using
WAAT exclusively
increased average
monthly dollar vol-
ume by $5,000.00 dur-
ing 1935.

JERSEY CITY & SUBURBS

Boake Carter Case
Offers Libel Test

Hoffman Suit May Provide
First Big Liability Ruling
WHAT MAY prove to be the first
broad test of alleged libel uttered
over broadcasting stations, and of
the liability of stations along with
speakers, is seen in the $100,000
action brought by Gov. Harold G.
Hoffman, of New Jersey, against
Boake Carter, Philco radio com-
mentator; WCATU, Philadelphia;
CBS and WABC; and the Philco
company and its subsidiaries. Gov.
Hoffman based his suit upon state-
ments made by Carter in one of
his CBS broadcasts for Philco in
connection with the Hauptmann
case, alleging he suffered injury
to reputation, name and integrity.
The suits were filed in the New
Jersey Supreme Court, Middlesex
County. WCAU was joined as the
originating station, CBS as the
network which carried the pro-
gram, and the four Philco com-
panies because of sponsorship of
the Carter broadcasts. Some ques-
tions have arisen about the valid-
ity of service in connection with
certain of the companies sought to
be made parties. Isaac D. Levy.
part-owner of WCAU, was served
on July 18 in Atlantic City. There
probably will be a number of mo-
tions to quash the various services
before any trial is set and several
weeks may elapse. Ralph F. Col-
in, of Rosenberg, Goldmark & Col-
in, New York attorneys, probably
will represent CBS, with Mr. Levy
for WCAU, and C. J. Hepburn of
Philadelphia for Philco and Carter.

Law Is Unsettled

THE ONLY important radio libel
case was that of Sorensen vs.
Wood in Nebraska, several vears
ago, in which the State Supreme
Court held the station jointly lia-
ble with the speaker in a politieal
case. There has been no adjudi-
cation of such a case in the Fed-
eral courts.

The Hoffman suit charged that
Carter made libelous statements in
his broadeasts of March 30 and 31
and April 1 and 2. Afterward
Carter in one of his broadeasts

Lucky 150,000

MORE than 150,000 persons
won cartons of Lucky Strike
cigarettes in the first two
days of the week of July
27 for successfully guessing
titles of most popular songs
in the American Tobacco Co.
prize contests for Lucky
Strikes, according to T. J.
Ross, handling Lucky Strike
publicity for the Ivy Lee or-
ganization. More than 1,300
are now employed in han-
dling clerical and mailing
work involved in the contest,
which is promoted in the
sponsor’s Hit Parade pro-

grams on NBC and CBS.

challenged Gov. Hoffman t¢ bring
his actlons in Pennsylvama rather
than in the governor’s state. Mr.
Carter contends freedom of the
press applies equally to radio as
well as newspapers.

In the legal preliminaries, sev-
eral of the respondents scored on
July 27 -when Judge Harry Heher
in the Supreme Court of New Jer-
sey, Middlesex County, directed
Gov. Hoffman to show cause on
Oct. 6 before the Supreme Court
at Trenton, why the service of the
summons and complaint upon the
defendants Philco Radio and Tele-
vision Corp., Philco Radio & Tele-
vision Corp. of Pennsylvania, Phil-
adelphia Storage Battery Co. and
CBS, should not be set aside, and
staying all proceedings against
those defendants until ten days af-
ter the final decision on the rule to
show cause. The rule was pro-
cured by CBS ‘counsel Colin.

Simultaneously counsel for the
respondents entered into a stipu-
lation with Gov. Hoffman’s coun-
sel extending the time of WCAU,
Atlantic Broadcasting Corp. (oper-
ating WABC) and Philco Radio &
Television of New York to answer
or otherwise move until Aug. 21.
Thus considerable time will elapse
before action on the motions to
quash service, and before answers
are filed.

Part of the broadeast alleged by
Gov. Hoffman as slanderous was:

“And so crazier and erazier
grows the Hauptmann affair—more
and more desperate over the week-

Estate Stove, Macfadde

On Two-Station Hookuyy

SPECIAL hookups of two-stati
units of the Mutual Network we
arranged in late July for t
sponsors. Keyed from WLW, }
tate Stove Co., Cincinnati, on A
6 will start the Magazine of t
A1r over that station and WG
Chicago, Thursdays, 8:30-9 p.
Account was placed through Ral
H. Jones Co., Cincinnati.

Also originating at WLW, M:
fadden Publications Inc., N¢
York, for True Detective Stor
magazine on Sept. 8 will link tl'!
station and WOR, Newark, Tud
days, 9:30-10 p. m. Drama
shows based on stories in cum«
issues of the magazine will
staged along the same lines
Macfadden’s True Story progra
on the NBC-Red network. T
account was placed direct.

Mutual reported, as BROADCASI
ING went to press, that it w
negotiating with Crazv Water E
tel Co., Mineral Welis, Tex. (Cra
Water Crystals), through Luck
Bowman Inc.,, New York, for
1:30-1:45 p. m. period five da
weekly; also with Fawcett Put
cations Inc., New York, for
once weekly series, Monday
8-8:30 p. m. No starting da
have yet been fixed, nor have s
tion lineups been completed.

KNOX GELATINE Co., Joh:
town, N. Y., will use 22 CBS s
tions in the autumn with the $
ters of the Skillet act, Tuesds
and Thursdays, 11:15-11:30 a.
Joseph Katz Co., New York,
agency.

end became New Jersey’s Gov
nor to justify his official blund
ing and save his tottering politi
reputation—more and more di:
stunts are dragged across the
trails to befuddle the public =
confuse the main issue.

“And so round and round—j
as the music goes round and rot
—so0 round and round goes 1
Hauptmann affair — one of -
most shocking exhibitions of i
bernatorial meddling with the /
derly process of law and order tl:
America has displayed to the wo#
in many a decade.”

N i 24

AND — what’s more
important . ..

THE TOWERS represent LOCAL busi-
ness for the first half of the past four
Moreover, KFPY advertisers pay
the HIGHEST local rate asked by any

years.

Spokane station.

These are FACTS you can substantiate.
Ask our REPRESENTATIVES:

J. H. McGILLVRA, 485 Madison Avenue, NEW YORK
and Palmolive Building, CHICAGO

of Spokane, Washington, now putting up a

HIGHER vertical radiator

1934
1933

WALTER BIDDICK CO.,
LOS ANGELES, and 601 Russ Blde.,

1835

35 |

568 Chamber of Commerce Bidg.,
SAN FRANCISCO
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f:gional Stations

{fect Organization
:-_pard Elected Chairman at
icago; Committees Named

ELECTING John
Shepard 3d, pres-
ident of the Yan-
kee Network, as
its chairman, a
group of region-
al broadcasting
stations complet-
ed organization of
the National As-
sociation of Re-
“ Shepard  gional Broadcast-
| Stations at a meeting in Chi-
b July 28, and promptly pro-
|ed with its first mission of pre-
ng to defend the interests of
t stations at the reallocation
rings before the FCC Broad-

Division to begin Oct. 5.

he organization, which will de-

itself to the protection of re-
'lal stations and to parallel the
lr Channel Group and Nation-
[ndependent Broadcasters ‘Inc.
ml station group), was con-
jgd by a group of regional ex-
Iives during the NAB conven-

last month in Chicago. It will
‘inanced under a plan calling
| payment by each station of

times its highest national
~ter-hour rate, payable by Sept.
All stations operating on fre-
icies designated by the FCC as
xr_'nnal are eligible for member-

Regional Chairmen

4"H a dozen organizers present
#che July 28 meeting at the
#.ke Hotel, the group named an
Aative committee of seven, and
¢ five regional chairmen, one
! reach of the five former radio
's. The executive committee
called its next meeting for
£ York on Aug. 7 at which it
4/ appoint engineering and legal
sel to represent the associa-
'H at the Oct. 5 reallocation
§ ings.
8. "he organization was formed
. the purpose of improving
#'dcast service to the rural and
m public of the United States,”
the formal announcement fol-
ng organization.
| addition to Chairman Shep-
the executive committee con-
's Edgar L. Bill, WMBD, Pe-
| Walter J. Damm, WTMJ,
faukee; John J. Gillin Jr,
|%, Omaha; Herbert L. Pettey,

N, New York City, former
~secretary; Hoyt Wooten,
£C,. Memphis, and W. J.

mps, WWJ, Detroit.
rropos of the designation of
chairmen, the announcement
this was decided upon in or-
that stations may keep in close
'tet with the organization, and
the association in turn may
the benefit of constructive
estions from all parts of the
try. The zone chairmen will
¢ as contacts between stations
neir zones and the executive
nittee. Those named are First
(Eastern Seaboard), J. Thom-
yons, WCAO, Baltimore; Sec-
Zone (East Central States),
H. Ryan, WSPD, Toledo;
. Zone (Southern States),
'y W. Slavick, WMC, Mem-
Fourth Zone (Midwestern
5), H. Dean Fitzer, WDAF,
:as City, and Fifth Zone (Far

Dyke Leaves Colgate

KEN R. DYKE resigned July 29
as advertising manager of Col-
gate - Palmolive - Peet Co., Jersey
City, leaving immediately for a
vacation trip in the West. The
company’s advertising account, it
was stated, will remain with Ben-
ton & Bowles, New York. Mr.
Dyke, onetime advertising execu-
tive of the Johns - Manville Corp.,
has not divulged his future plans,
but he will continue in his post
as chairman of the board of the
ANA.

Grange on Football

SINCLAIR REFINING Co., Inc.,
New York, has signed “Red”
Grange, former Illinois football
star, to be heard in a new series
of programs on the NBC-Red net-
work, Fridays, 10:30-10:45 p. m.,
and Saturdays, 7-7:15 p. m.
(EDST), starting Sept. 4. The
programs will be devoted to news
about football, with the Friday
night talk dealing with games to
be played the next day and talks
by guest coaches. The Saturday
night period will announce the re-
sults of the games that day with
highlights of the more important
contests. Grange will also be heard
on Sinclair’s regular NBC - Blue
network program, Mondays, 9-9:30
p- m. Federal Adv. Agency Inc.,
New York, handles the account.

Vallee for Royal

AFTER over seven years of pro-
moting Fleischmann’s yeast for
Standard Brands Inc., Rudy Val-
lee’s Variety Hour on NBC-Red,
Thursdays, 7-8 p. m. (EDST) on
Oct. 1 will switch commercial an-
nouncements to Royal Gelatine, an-
other Standard Brands product.
Frank Fay, who was signed for
Royal Gelatine after avpearing on
the Vallee program last spring,
will conclude his NBC-Blue series,
Fridays, 8:30 p. m., on Sept. 4.
The Fleischmann Husbands &
Wives period on NBC - Blue, Sun-
days, 7:30 p. m., will continue to
promote Fleischmann’s yeast.

John Morrell on NBC-Red
JOHN MORRELL & Co., Ottum-
wa, Ia. (Red Heart dog food) on
Sept. 3 will start a musical pro-
gram on 27 NBC-Red stations.
Titled Tea Time at Morrells, the
program will feature Joe Gallic-
chio’s orchestra, Gale Page and
Don McNeil, who will be master
of ceremonies. Henri, Hurst & Mec-
Donald Inc.. Chicago, is aegency.
The Morrell Company, old-line
packing concern, has been a fre-
quent of network and spot time.

MERLE TUCKER, who has been
handling publicity for the Texas
Centennial on behalf of the State
of Texas, has resizned to accept
the vosition of radio director for
'c}:ne1 Fort Worth Frontier Centen-
nial.

West), Gerald King, KFWB. Hol-
lywood.

Present at the Chicago meeting
were Ralph L. Atlass, WIND-
WJJD, Gary-Chicago; E. H.
Twamley, WBEN, Buffalo; W. E.
Hutchinson, WAAF. Chicago; Lu-
ther L. Hill, KSO-KRNT, Des
Moines; Sumner D. Quarton,
WMT, Cedar Rapids, Ia.; Mr.
Ryvan, Mr. Shevard, Mr. Wooten,
Mr. Pettey, Mr. Scripps. Mr.
Damm, Mr. Bill and Mr. Slavick.
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No matter what point you want to reach
...whether it be in 80,000 places in the
United States or Canada or in all the

world beyond, send your message via
Postal Telegraph.

For Postal Telegraph is the only American
telegraph company that offers a world-
wide service of co-ordinated telegraph,
cable and radio communications under a
single management.

Postal Telegraph will speed your mes-
sage to the other end of the town or the
other end of the world...with accuracy...
with dependability. And when you send a
message via Postal Telegraph by telephone,
charges will appear on your telephone bill.

THE INTERNATIONAL SYSTEM

Postal Telegraph

Commercial “,‘ l:' an America
Cables = Cables
LY
Mackay Radio
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WHTH, Hartford, Names

Its Executive Personnel

WHTH, new local station of the
Hartford (Conn.) Times, will be
headed by Cedric W. Foster, who
will carry the title of director of
programs and who also will have
charge of public relations, it was
announced July 23. The station,
shortly to begin operation, will be
the tenth outlet of the Inter-City
Group and will also be a member
of John Shepard’s new Colonial
Network.

Other personnel will include
Warner Murphy, son of Francis
S. Murphy, general manager of
the Times, in the commercial de-
partment; Walcott Wyllie, for the
last three years program director
of WFLA, Tampa, on programs
and announcing; Richard K. Black-
burn, formerly of WTIC, Hartford,
as chief engineer; Howard Wes-
senberg, engineer, and Paulette
Wolozin, formerly of WATR,
Waterbury, secretarial and artist.

In Washington

The activities of politics, business
and society are more colorful
than ever before. You will enjoy
Washington

The best in accommodations,
location and smartsurroundings
are available at this distinctive
hotel.Write or wire for reservations.

HAY-ADAMS HOUSE

LAFAYETTE PARK AT SIXTEENTH
NATHAN SINROD,MGR.

WASHINGTON, D.C.

OTHER FELLOWS’
VIEWPOINT

The ANPA Protests

TO the Editor of BROADCASTING:

I am much interested in an ar-
ticle which appears on page 101 of
your issue dated July 1, entitled,
“ANPA Media Data Full of Omis-
sions”.

Apparently the writer of this ar-
ticle failed to read our study,
“Newspaper, Magazine and Broad-
cast Expenditures in 1935, upon
which the article comments. I am
enclosing herewith a copy.

For the past 13 years, the Bu-
reau of Advertising has released
dollar figures showing newspaper
expenditures of leading advertisers.
In each instance we have stated
that such lists covered only a cer-
tain number of accounts which our
facilities have enabled us to rea-
sonably estimate. In recent years,
at the request of advertisers and
agents, we have included with these
newspaper figures data showing the
expenditures in magazines and
chain broadcasting.

No effort has ever been made to
include the expenditures of all mag-
azine advertisers, or all radio ad-
vertisers. It has been clear to re-
search people who have used our
figures that our basic list was a
list of newspaper advertisers. Ob-
viously, however, such a list of ad-
vertisers includes those spending
most of the money that is being
spent for magazine or radio adver-
tising.

The article
states:

“The breakdowns naturally give
newspapers the best showing gen-
erally, which they would have had
in any case in view of their larger
number and scope.”

The number of newspapers in
the country fails to have very
much of a bearing on the amount
of money which advertisers spend
for newspaper advertising. If this
were true, the weekly newspapers,
which number more than 11,000,
would get the bulk of all advertis-
ing money, instead of the dailies.

Further down you state:

“Even with the hand-picked
group of companies selected, they
show a rise in chain broadcasting
from 1930 through 1935. Whereas
in 1930 network radio claimed 5.3
cents of the ANPA selected group’s
advertising dollar, in 1931 the fig-
ure was 8.1 cents . . ."”.

in your magazine

Furniture Radioaids*

1357 North Gordon Street

First.

One Ice Cream Manufacturer In Your
City Is Interested In More Sales!

OUR STATION and Ice Cream Radioaids are the
solution to his problem — For further information
about Ice Cream, Laundry, Bread, Used Cars, Loans,

Write or Wire

RADIOAIDS INC.

* Jewelry Radioaids ready for release August
ry 5y
Audition samnples now available.

Hollywood, Cal.

Prayer Answered

“I WISH someone would
bring me a drink of water,”
Gary Breckner, baseball an-
nouncer of KNX, Los An-
geles, muttered July 17 dur-
Ing a baseball broadcast. The
tiny daughter of a Monrovia,
Cal., listener sympathetical-
ly poured a pitcher of water
down a loudspeaker where it
was rerouted to a rug.

On page 2 of our study, you will
note that we reproduce the nation-
al advertiser’s dollar from 1930 to
1935. It is clearly stated that this
national advertiser’s dollar is a
separate analysis from the individ-
ual figures which we quote later on
in the study. We show that-dur-
ing 1935, all national advertisers
spent a total of $366,612,000 in
newspapers, magazines, outdoor,
car cards and chain broadecasting.

The breakdown of the individual
advertisers we show indicates that
387 national advertisers covered
spent $231,107.000 in newspapers,
magazines and chain broadecast.
The difference between these two
figzures should certainly indicate
that we were not using what you
term a “hand-vicked list” in the na-
tional advertiser’s dollar figures
we show.

If you have any questions about
any studies we issue, we would
welcome vour asking us about
them. This, it seems, would be
fairer than vrinting a review.of
somethine with which you are not
very familiar. .

ALLEN B. SIKES,
Eastern Manager,
Bureau of Advertising.
American Newspaper
Publishers’ Ass’n,
New York City.
July 17, 1936.

[Editor's Note—WWhile it is true
that the ANPA study does not em-
brace a complete list of national ad-
vertisers, its purport was clear to the
editor, who did read the report. As
in the case of the ANPA convention
displays last April. the whole tenor
of the report seemed designed to dis-
count radio in favor of newspapers.
omitting entirely spot and local ad-
vertising expenditures and ignoring
entirely some of the biggest accounts
on the air which also spend consid-
erable money in printed media. Mr.
Sikes must be aware that any com-
parisons made with chain broadcast
expenditures alone are incomplete
and misleading. albeit the networks
do account for more than 50% of
radio’s dollar volume. The ANPA
had available. for its gross estimates.
the monthly NAB statistical reports.
which are broken down according to
networks. national non-network and
local, but it apparently prefers not
to recognize those ficures. The ANPA
should know, as everybody in adver-
tising knows. that networks clone do
uot represent American radio either
in research. fact or actual activity.
yvet its report was titled “Newspaper.
Magazine and Broadcast Expeudi-
tures in 19357.]

STANDARD RADIO Ine., Ilolly-
wood. announces addition of 20 sides
of added sound effects to its sound
effects library.

WrARp

N BC
NORFOLK.VIRGINIA

National Representatives—Edward Petry & Co.@ |

Hookup of WOR - WG

For Cudahy, Continent

TWO special hookups of WOQ
Newark, and WGN, Chicago, :
ranged through Mutual Netwg
and using Mutual lines, have he
signed for important sponos
starting soon. A one-hour m
gram Sundays, 9-10 p. m., starti
Aug. 9, will be sponsored by Cc
Wnental Baking Co., New Yo
{Wonder Bread). A year’s cc
tract with Cudahy Packing C
Chicago, for its Old Dutch Clea:
er, has been signed for the t|
stations, starting Sept. 28, Monda
through Fridays, 10:15-10:30 p.
The Continental bread progr:
will be titled Wonder Show a
will feature old-time melodram:
beginning with the famous Unc
the Gas Light. It will feature Jal
Smart, the Happy Wonder Bake
and a cast of 75 actors, from t
WOR Playhouse atop the N.
Amsterdam Theater, New Yo
Batten, Barton, Durstine & (
born Inc., handles the account.
The Cudahy show will be key
from WGN, and is to be hand
by Roche, Williams & Cunnyr
ham Inc.,, Chicago. The Cuda
company, for Old Dutch Cleans
on Sept. 28 is also starting Ba«
elor’s Children on a special n
work of 7 CBS stations Monds
through Fridays, 9:45-10 a. m.

Gruen’s New Series

GRUEN WATCH Co., Cincinne
for its Gruen Watchmaker’s Gui
which sponsored the Washingts
Merry-Go-Round on the four ba
Mutual Network stations last {
and winter, on Sept. 18 will retv
to that network with a new sh_
originating at WOR, to be he:
Fridays, 8-8:30 p. m. Plans -
the program include signing Fra
Hawks, the famous flyer, for
show to be titled Time Flies W
Hawks who will tie it up witt
plane which he is now building :
special flights, some of which
be broadcast from the plane. 1
Garmo Corp., New York, is agen

New Wisconsin Group

PLANS to sell four Wisconsin
tions as a group, though they
not be linked as a network,
disclosed July 28 by Weston, Fr
man & Allen, new station re
sentative organization at 520
Michigan Ave., Chicago. It is
posed to call the group the 1
consin Lake Shore Group. It
comprise WENP, Milwauk
WTAQ, Green Bay; WHBL, &
boygan, and WRJN, Racine.

BEST BY TEST

Now You Be The Judge

100% shadowgraphed Needl¢

Your transcriptions are at their bi |
with the best needles.

Eliminate surface noise by using need
made to fit the Trequirements.

STEEL CUTTING NEEDLES FC
ACETATE.

Playback Needles for alt Transcriptioi

Mmig. by
W. H. BAGSHAW CD.
Lowell, Mass.

Dist. by
H. W,
ACTDN CoO.

370
7th Ave,
New York

City
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#‘echanical beauty and accessibil-
jire features immediately apparent
glance inside the cabinet. The
rior finish in contrasting black
i gray is conservatively modern in
learance and suggests technical
iency which is more than skin

2 *

ne Mixing Console provides finger
h control of the six input circuits
the three main amplifiers. Oper-
JF‘ of the system is clearly indicated
an ingenious system of pilot lights
an arrangement is made so that
plifier channels can be instantane-
y interchanged without interrup-
| of program,

==¢ 12F SPEECH INPUT ASSEMBLY

Space for addj‘l"-i- :
monitoring,

al
$ormin

TYPE 272B OUTPUT SWITCH-
ING PANEL—includes relays
for control of amplifiers, speak-
‘ors and output lines. Connec-
tions "are provided for control
of warning lights. -

°

or telephone equipm o0

TYPE 265A-JACK PANEL—

CAREFUL PLANNING OF FACILITIES in the
|2F Speech Equipment is of interest, but of more
importance is the technical excellence of every am-
plifier and component part, each of which contrib-

utes toward unsurpassed performance.

The 12F Speech Input Assembly is specifically
designed for broadcast stations desiring to trans-
mit, monitor and rehearse programs with one set

of equipment.

A total ‘of 54 circuits are avail-
able at the.jack panel, although
normal operation” requires no
patching. §

'PE. 116E LINE EQUALIZERS

e .sories resistance and cut-
frequency of the equalizing
uits -are. adjustable ‘over-a
e range.: . ¢

3

62A YOLUME LEVEL IN-
ATOR. Range: minus 20
lus 36 decibels. A three
jon switch allows the vol-
tlovel to be read ‘on any
of three circuits without
s6 of patch cords. 3

£ 7H, PROGRAM. AMPLI-

E 7TH AUDITION AMPLI-
R—can be substituted for
S program amplifier by
8ns of the amplifier selector
‘on the contiol console,

PE 7H MONITORING
PLIFIER

YPE 6B PRE-AMPLIFIER—A
‘total of -six pre-amplifiers may
be used with input connections
for. any type of microphone.

MASTER POWER SWITCH

THE TYPE 4i4A CONTROL

~. CIRCUIT POWER SUPPLY—

" provides 12 Volts D. C. for op-

eration-of indicating lamps and
relays. . D

.r

. TYPE 409C POWER-SUPPLY
Duplicate rectifiecs increase re-
Jiability, %

More elaborate arrangements of equipment are avail-
able for large stations. Specifications can be submitted
after study of individual requirements.

LOLLI

RADIO COMPANY

CEDAR RAPIDS - - IOWA
NEW YORK CITY, 11 West Forty-Second Street
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ACTIONS OF THE

FEDERAL COMMUNICATIONS COMMISSION

(Broadcast Division)

Decisions . . .

JULY 17
APPLICATIONS GRANTED:

WAVE, Louisville—CP new equip.

KWTO, Springfield, Mo.—Modif. CP re
antenna.

KALB, Alexandria, La. — Transfer con-
trol to W. H. Allen.

WCAX, Burlington, Vt.—Transfer con-
trol to Marie Jackson Forbes.

KIDO, Boise, Id.—CP move trans., vert.
radiator.

KUJ, Walla Walla, Wash. — Transfer
control to H. E. Studebaker.

KSUN, Lowell, Ariz. — Change equip.,
vert, radiator, increase 100 w to 100 w
250 w D,

WO9XAA, York Twp., Illinois—CP change
trans., equip., increase to 5 kw.

WKBZ, Muskegan, Mich.—CP trans. site,
new radiator.

WAAB, Boston—CP new equip.

W2XMN, Edwin Armstrong—Modif. CP
additional freq.

KFWB, Hollywood — Modif.
site, new equip., antenna.

WDOD, Chattanooga—Auth. auto. freq.
control.

W2XF, New York—License for CP in-
crease 5 to 12 kw.

KFH, Wichita—License for CP change
equip., increase to 5§ kw D.

WHBL, Sheboygan, Wis.—License for CP
equip., vert. antenna, move trans.

CP trans.

WKBI, Cicero, Ill.—Modif. license CST
to EST.
WEHS, Cicero, Ill.—Modif. license re

spec. hours.

WHFC, Cicero, IIl.—Modif. license CST
to EST.

KYA, San Fra —CP a ded to
move trans. locally, new equip., increase 1
to 5 kw 1230 ke 1 kw unltd.

WDBO, Orlando, Fla.—CP move trans.
locally, vert. radiator, 1 kw unltd. 580 kc.

WABI, Bangor, Me.—CP move trans. lo-
cally, vert. radiator, change equip., change
from spec. to unltd., increase to 100 w
250 w D.

WAPO, Chattanooga—Modif. CP change
equip.,. antenna.

WSB, Atlanta—Renewal license.

NEW, Puerto Rico Adv. Co., Mayaguez,
P. R.—Amended applic. CP 1370 k¢ 100
w N 250 w D spec.

Mutual Brdestg. System Inc.. Chicago—
Extension auth. exchange programs with
CKLW.

RENEWAL OF LICENSES (temporary
basis) —KNX, Los Angeles: KWJJ, Port-
land, Ore.; KWKH, Shreveport, La.:
WBAP, Fort Worth; WCCO, Minneapolis:
WESG, Elmira, N. Y,: WFAA, Dallas;
WJAG, Norfolk, Neb.; WNYC, New York:
WOV, New York; WPG, Atlantic City ;
WWL, New Orleans; KGBZ, York, Neb.:
KMA, Shenandoah, Ia.

SET FOR HEARING—KXL, Portland.
Ore.; KTHS, Hot Springs, Ark.; NEW,
Dixie Brdestg. System, Valdosta,
WSPA, Spartanburg, S. C.; NEW, Vin-
cennes Newspapers Inc., Vincennes, Ind.;
KFI, Los Angeles; WJR, Detroit; WSM.
Nashville; WHDH, Boston: WCFL, Chica-
#z0; KEKA, Pittsburgh; KGO. San Fran-
cisco; WSMK, Dayton, O.; WGBI, Scran-
ton, Pa.; WDRC, Hartford; NEW, Farns-
gorth Television Inc. of Pa., Springfield.

a.

ACTION ON EXAMINERS REPORTS:

NEW, Carl S. Taylor, DuBois, Pa.—De-
nied CP 780 ke 250 w D, sustaining Ex-
aminer Hyde.

WISN, Milwaukee — Denied CP change
equip., move trans., increase 250 w 1 kw
D to 1 kw unltd. 1120 ke, reversing Ex-
aminer Dalberg.

WGBF, Evansville, Ind. — Granted CP
change equip., increase 500 w to 500 w 1
k\rw D 630 k¢ Simul. D and Share N with
rh?ds and KFRU, sustaining Examiner

e

WQDM, St. Albans, Vt.—Granted CP
new equip.,, move trans. locally, change
1370 to 1390 kc, increase 100 w to 1 kw
spec., sustaining Examiner Dalberg.

KNX, Los Angeles—Granted renewal li-
cense 1050 kc¢ 50 kw unitd., granted auth.
transfer control from Edwin Earl), Guy C.
Earl Jr., Naylor Rogers, Ranson Henshaw,
Calmon Luboviski, Paul G. Hoffman Co.
Inc. to Columbia Brdctsg. System Inc., ef-
fective Sept. 15.

ORAL ARGUMENT (on examiners’ re-
ports) — On Oct. 22: NEW, Petersburg
Brdestg. Co. and WLBG Inc., Petersburg,
Va.; WHB, Kansas City;: KFOX, Long
Beach, Cal.; NEW, B. A. Thompson,
Santa Cruz, Cal.; NEW, William B. Smul-
lin, Sacramento, Cal.; NEW, Howard N.
Mitchell, Sacramento, Cal.: NEW, Press

Democrat Pub. Co., Santa Rosa, Cal.; On
Oct. 29: NEW, Miles J. Hansen, Julius
Brunton & Sons Co., Harold H. Hanseth
and Fresno Brdcestg. Co., Fresno, Cal.

SPECIAL AUTHORIZATIONS — WOW,
Omaha, extension temp. auth. 5 kw N;
WHAS, Louisville, extension temp. auth.
50 w test; WJWJ, Hagerstown, Md., ex-
tension temp. auth. 50 w; WDBO, Or-
lando, Fla.. extension temp. auth. added
750 w N.

RATIFICATION — KFBB, Great Falls,
Mont., granted CP move trans. locally, new
equip. & radiator.

MISCELLANEOUS—Eagle Brdcstg. Co.,
KGFI. denied further hearing of applic.
Gulf Coast Brdestg. Co. new station 1330
ke 250 w 500 w LS; NEW, C. E. Wilkin-
son Co. Inc., Mason City, Ia., denied stay
of action 7-2-36 denying applic. Mason
City Brdestg. Co. and Northern Iowa
Brdestg. Co. for new stations. in effect a
denial of applic. of C. E. Wilkinson Brd-
cstg. Co. for new station Mason City:
NEW. Hunt Brdestg. Assn., Greenville,
Tex., denied reopening hearing applic. CP
Greenville; WAAB, Boston, denied reconsid.
action setting for hearing applic. modif.
license; KXL, Portland. Ore., same re re-
newal; Black River Valley Brdests Inec..
Watertown, N. Y., denied dismissal ap-
plic. Brockway Co. for CP new station at
Watertown ; KVOS, Bellingham, Wash., de-
nied subpoenas re transfer stock and re-
newal; Pittsburg Pub. Co., Pittsburg,
Kan., denied postponement decisions on
applic. Pittsburg Pub. Co., Joplin Brdestg.
Co. and Wichita Brdestg. Co.; Wayne Brd-
cstg. Co., Hamtramck, Mich., denied re-
consid. refusal CP new station; WBBR,
New York. granted permission withdraw
applic. CP without prejudice; WRAW,
Reading Pa., denied motion dismiss WBBR
applic. as in default; WWL, New Orleans,

granted extension exp. auth.; KWKH,
Shreveport, La., granted extension exp.
auth.; NEW, Lookout Brdestg. Corp.,

Chattanooga, granted dismissal applic. CP:
NEW, Panama City Brdestg. Co., Panama
City, Fla., granted dismissal applic. CP.

JULY 22

APPLICATIONS GRANTED:

NEW, Carlsbad Brdestg. Co., Carlsbad,
N. M.—CP 1210 ke 100 w unltd.

WCAT, Rapid City, S. D.—CP move
trans., studio locally.

KFAB, Lincoln—Extension exp.
Synchro.-WBBM.

WBBM, Chicago—Same.

WLW, Cincinnati—Extension exp. auth.
500 kw directional N.

auth.

JULY 15 TO JULY 30, INCLUSIVE

KIRO, Seattle—Extension exp. auth. un-
1td. 710 ke 1 kw.

WPTF, Raleigh, N, C.—Extension exp.
auth. LS-8 p. m. PST 1 kw; extension
exp. auth. aux. trans.

KPPC, Pasadena, Cal.—Antenna mea-
surement.

RP, Ponce, P. R.—Modif. license re
hours.

KFPY, Spokane—Consent transfer con-
trol to T. W. Symons Jr.
KANS, Wichita—Modif. CP trans. &

studio at Lassen Hotel, change equip.

WMEX, Boston— CP move trans. to
Milton, Mass., change 1500 to 1470 ke, in-
crease to 6 kw directional (Commissioner
Case dissented).

KEHE, Los Angeles—Modif. CP move
trans. near Baldwin Hills.

WJBC, Bloomington, Ill.—License for
CP 1200 ke 100 w N 250 w D Sh.-WJBL.

WHBU, Anderson, Ind.—License for CP
1210 ke 100 w N 250 w D unltd.

KSCJ, Sioux City, la.—License for CP
aux. trans.

WLAP, Lexington—Auth. transfer con-
trol to J. Lindsay Nunn.

KWSC, Pullman, Wash.— CP change
equip., increase to 5 kw D subject Rules
131, 132, 139.

SET FOR HEARING—NEW, Walter
H. McGenty, Rice Lake, Wis.; NEW,
Lenawee Brdestg. Co., Adrian, Mich.;
NEW, Hannibal Brdestg. Co.. Hannibal,
Mo.; NEW, C. W. Corkhill, Sioux City,
Ia.; NEW, Isadore Goldwasser, Anniston,
Ala.; NEW, Jesse G. Bourus, Everett,
Wash.; WMAS, Springfield, Mass.; WOR,
Newark; WJEJ, Hagerstown; WNAC,
Boston; KRKO, Everett, Wash.
ACTION ON EXAMINERS RFPORTS:

WOL, Washington—Granted CP change
equip., move trans.,, change 1310 to 1230
ke, increase 100 w to 1 kw unltd., re-
versing Examiner Dalberg.

NEW, . H. :Kindig, Hollywood—De-
nied CP 1300 ke 1 kw Sh.-KFAC, revers-
ing Examiner Hill.

KFAC, Los Angeles—Granted renewal
license, sustaining Examiner Hill.

WLBF, Kansas City — Granted modif.
license 1420 to 1310 ke 100 w unltd., re-
versing Examiner Walker.

RATIFICATIONS:

NEW, C. W. Snyder, Wichita Falls,
Tex.—Denied reconsid. and grant applic,
CP

MISCELLANEOUS — WDGY, Minne-
apolis, granted return last applic. Natl
Battery Brdcstg. Co. new station St. Paul
under Rule 104.7: NEW, Hammond-Cal-
umet Brdestg. Corp., Hammond, Ind.,

EXECUTIVE’'S HOBBY—Many a broadcast engineer is also a licensed
radio amateur, but relatively few men on the commercial side of broad-

casting go in for ‘“ham” activities.

An exception to the rule is Law-

rence W. McDowell, dynamic commercial manager of KFOX, Long
Beach, Cal., who knows his kilocycles as well as his contracts, He is
shown at his elaborate 400-watt amateur transmitter in his home,
W6LZU, from which he has talked by code and radiophone to other
“hams” throughout the world. Larry McDowell himself built the first
KFOX as a 100-watter, and saw it through successive stages to its

present 1,000 watts.

As a youngster in high school he worked for

Powell Crosley in Cincinnati when WLW was being planned.
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hearing applic. CP new station 1480
kw D postponed to 9-21-36; KFM
Shenandoah, Ia., granted applic. incre |
hours_subject removal WILL 890 to
ke; NEW, Birmingham, denied requ
withdraw without prejudice applic. |
1200 ke 100 w N 250 w LS unitd.; WGI
Albany, Ga., reconsidered and granted
new trans. site, move studios, antenna.

Examiners’ Reports . .

|

KGKO, Wichita Falls, Tex.— Chief } |
aminer Arnold recommended that Comn
sion affirm its order of Oct. 14, 1%
granting applic. CP new equip., m
trans. near Fort Worth, and move stud
to Fort Worth.

NEW, Dorrance D. Roderick, El Pas
Examiner Hill recommended (1-256) t
applic. CP 1500 ke 100 w unltd. be grant

NEW, Ted R. Woodard, Kingsix|
Tenn. — Examiner Walker recommen:
(1-257) that applic. CP 1210 kc 100 w'

denied.

NEW, Jonas Weiland, Kinston. N.
Examiner Walker recommended (1-2;
that applic. CP 1200 ke 100 w 250 w
be granted daytime only subject Rule |
and denied nighttime. |

NEW, Kidd Bros., Taft, Cal.—Exami
Hyde recommended (I1-259) that app
CP 1420 kc 100 w D be granted.

NEW, Navarro Brdestg. Assn., Co
cana, Tex.—Examiner Hill recommen
(1-260) that applic. CP 1310 ke 100 w
be granted. ]

NEW, Earl Weir, St. Petersburg, Fl
Examiner Dalberg recommended (I-2
that applic. CP 1370 ke 100 w unitd.
granted.

NEW, Sioux Falls Brdcst. Assn., Si
Falls, S. D.—Examiner Hill recommen
(1-262) tbat applic. CP 1200 ke 1id-
unltd. be granted.

NEW, Jefferson Brdestg. Co., Birmi
ham; Wilton Harvey Pollard, Huntsv
Ala. — Examiner Seward recommen
(1-263) that applic. Jefferson Brdestg.
for CP 1200 ke 100 w 250 w LS unitd.
denied; that applic. Wilton Harvey -
lard for CP 1200 ke 100 w unltd.
granted.

NEW, Marysville- Yuba City Publisl
Inc., Marysville, Cal. — Examiner B
recommended (I-264) that applic. CP ;
ke 250 w D be granted,

KRLC, Lewiston, Id. — Examiner
recommended (I-265) that applic.
change from 1420 k¢ 100 w unltd. to *
ke 250 w_unltd. be granted.

NEW, Fred A. Baxter, Superior, Wi
Examiner Dalberg recommended (I-:
that applic. CP 1200 k¢ 100 w unltd.
granted.

WJBO, Baton Rouge, La. — Exam |
Dalberg recommended (I1-267) that ap |
CP change 1420 kc 100 w unltd. to 112
500 w spec. be granted if pending ap
WISN and WHB are denied; other
that it be denied.

Applications . . . |

JULY 15

NEW, Continental Radio Co., Wash
ton—CP 1230 ke 1 kw unltd., amendee
trans. site Montgomery Co., Md., d
tional antenna,

WOR, Newark—CP new trans., ante
increase 50 to 500 kw, E
NEW, George M. Haskins, Hya
Mass.—CP 1210 ke 100 w 250 w D w
WMBR, Jacksonville, Fla. — CP
trans., change 1370 to 1120 ke, 100 w

w D to 1 kw.

KOVC, Valley City, N. D. — Modf.
new trans., antenna.

WLBL, Stevens Point, Wis. — CP
trans.. antenna, change 2% kw spec
5 kw D, move trans. to Auburndale.

KGFW, Kearney, Neb.—CP new ar
na,, move studio, trans. to Omaha.

Standard Radio Inc., Hollywood—A:
trans. transcriptions to foreign count

APPLICATIONS RETURNED — M
John Glebauskas, Athol, Mass.: Wi
Burlington, Vt.; WHP, Harrisburg; N-
KMJB Brdestg. Co., Minot, N, D.: N
KMOK Brdestg. Co., Valley City, N.
NEW, KFLW Brdcstg. Co., Mandan, N

JULY 17

WESG, Elmira, N, Y.—Extension
auth. 850 k¢ D to sunset New Orleans

NEW, Gen. Elec. Co., Schenectady-
790 kc 250 w midnight to 6 a. m,

WCBM, Baltimore—CP new trans.,
tenna, move trans. to Cold Spring 1

WMMN, Fairmont, W. Va. — Modi
cense change name to Monongahela V
Brdestg. Co,
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+#AS. Louisville — Exp. auth. new
+1., increase 50 to 500 kw etc., amended
! exp. auth. to CP.

“7T.A - WSUN, Clearwater, Fla.— Vol.
yn. liccnse WFLA only to Florida West
It Brdestg. Co. Imc.

“4ML. Laurel, Miss. — CP new trans.,

locally. .

13Al, San Antonio — CP move trans.,
lase 50 to 500 kw, new trans., antenna.
[iW. Vincennes Newspapers Inc., Vin-
2z, Ind.—CP 1200 kc¢ 100 w 250 w D

itual Brdestg. System—Extension auth.
.mit programs to CKLw.

LW, Julio M. Conesa, Ponce, P. R.—
ren. exp. 100 w.

PLICATIONS RETURNED—KGFW,
mev, Neb.; NEW, Albuquerque Pub.
Albuquerque, N. M.; KGA, Spokane.

JULY 20

‘W, WEEI Brdestg. Corp.,

—CF apex 100 w.

Ew, James F. Hopkins Inc., High-

Park, Mich.—CP apex 100 w.

AL, Nashville—CP new trans., an-

it change, increase 5 to 50 kw.

I, BL. Louis—Modif. license re radia-

[towarnd WKRC.

{HE, East Dubuque, Ill.—License for

12w Lrans.

EW, Sioux City Brdestg, Co., Sioux

Ta,—CP 1420 ke 100 w 250 w D unltd.

oW, Journal Co., Milwaukee -—~ CP

ke 1 kw unltd.

[OF, Colorado Springs, Col.—Vol. as-
license to Out West Brdestg. Co.

0A, Tuscon, Ariz.— Modif. CP re

|.» vert. antenna, increase 500 w to

. move trans. locally.

B 'PLICATIONS RETURNED—WAAB,
n; WAML, Laurel, Miss.

JUNE 22

1A, Watertown, N, Y.—CP change
ta 1270 ke, spec. to D, new tranms.,

in&. move trans.

iAR, Fall River, Mass.—Modif. CP

hive equip., increase power to further

‘ses equip.

'8V, Washington—Modif. license move

» from Alexandria, Va.. to Earle
Washington.

§ 1P, Harrisburg — CP new antenna,
trans. locally.

W, World Pub. Co., Tulsa. Okla.—

40 ke 1 kw unltd., directional N.

W, Broadus McSwain, Raleigh, N, C.
1210 ke 100 w D.

4T, Cedar Rapids—Modif.

'W, Courier-Post Pub. Co., Hannibal,
CP 1310 ke 100 w unltd., amended
) w 250 w D, change equip.

L. Seattle — Modif. license 1270 to
ke, increase 1 kw 5 kw D to 5 kw

M.

RN, Bakersfield, Cal.—Amend CP ap-
‘to McClatchy Brdestg. Co.

INC, Lewiston, Mon.—Modif. CP new
. 1ncrease 100 w to 100 w 250 w D.
LM, Salem, Ore.—Auth. transfer con-
rom Walter L. Read to H. B. Read.
08, Marshfield, Ore—Auth. transfer
i1 from H. B. Read to Walter L.

JULY 23

'RC, Cincinnati—Extension exp. auth.

BO, Orlando, Fla.—Extension exp.
added 750 w D.

AF, Chicago—License for CP new
. change power, move trans., studio.
RN, Bakersfield, Cal.—Vol. assign.
¢ McClatchy Brdestg. Co.

KO, Everett, Wash.—CP new trans.
°LICATIONS RETURNED—WCAX,
glon, Vt.; NEW, Science Surveys
Cleveland; WJAY, Cleveland.

JULY 27

4BS, Waterbury, Conn.—CP 100 w
r station in New Haven to synchro-
m 1530 ke: CP 100 w booster sta-
n Bridgeport.

AN, Providence — Modif. CP new
, etc. move trans. site.

UL, Columbus — License for CP

= equip.
O, — Modif. CP move

‘§-LY, Lima,
(8'iE, Miami Beach— CP

Medford,

CP new

studio,
increase to

BD, Peoria — License CP change
. _move trans.

IB, Marshalltown, Ia.— Modif. CP
al antenna, move trans.

W, Chas. Porter, E. T. Eversole,
& Mo.—CP 1420 ke 100 w unltd.
led to D.

"TN, Watertown, S. D. — CP new
. Vertical antenns, change 1210 to
¢, 100 w to 250 w 500 w D, move
. asks freq. KGDY.

0¥, Huron, S. D.—CP change 1340
Il ke, from 250 w D to 100 w N
# D unltd.,, change equip., vertical
na, move trans., contingent KWTN

MV, E, St. Il. —CP new
. Increase 100 w to 100 w N 250 w D.
%BD, Portland, Ore.—Modif. CP ex-
xompletion.

Louis,

Negotiations for Acquisition by Bulova
Of WLWL Appear to BeNear Agreement

BULLETIN

NEGOTIATIONS were in prog-
ress the night of July 30, as
BROADCASTING went to press,
under which it appeared likely
that an agreement would be
reached whereby Mr. Bulova’s
offer to take over the CBS end
of the WLWL deal would be ac-
cepted, with Mr. Iraci securing
all or part interest in WNEW.

MORE confusion has been added
to the unceasing efforts of WLWL,
New York Paulist station, to pro-
cure full-time operation through
the enforced sale of WOV, New
York Italian-language station, by
the injection of Arde Bulova, New
York watch manufacturer, and of
a mysterious new application by a
New York Protestant Episcopal
church for the WOV facilities.

Having procured last month a
tentative deal with John Iraci,
owner of WOV, to sell his station
to WLWL for $300,000 as part of
a deal whereby WLWL would have
obtained full time, and then would
have leased or sold its station to
CBS, it appeared just a fortnight
ago that the deal would be con-
summated by Aug. 3. Then Mnr.
Bulova, part owner of WNEW,
New York, and identified with the
ownership of at least four other
stations through arrangements
with other individuals, became con-
nected with the venture by offer-
ing to take over the CBS end of
the WLWL deal.

Even this, however, did not stop
the confusion, for the FCC on
July 29 announced the receipt of
the application of the St. Michaels

KFVD, Los Angeles— Amended CP to
directional N.

APPLICATIONS RETURNED —KTW,
Seattle; WHIO, Dayton; NEW, Creston
News Adv. Brdestg. Co., Creston, Ia.

JULY 29

WOCL, Jamestown, N. Y.—CP change
equip., increase from 50 to 100 w amended
to omit power increase, make further
equip. changes.

NEW, WCAU Brdestg. Co., Philadelphia
—CP high-freq. 100 w,

KMLB, Monroe, La.— CP change 1200
to 1210 ke, move trans., amended to in-
crease from 100 w to 100 w 250 w D,
omit freq. change.

WRR, Dallas — Modif. license intermit-
tent or simul. operation WRR-KVPA on
single radiator.

W9XJL, Superior, Wis.—License for CP
gen. exp.

APPLICATION RETURNED — KGDY,
Huron, S. D., modif. license D to unltd.

250 w.
JULY 30

WCAX, Burlington, Vt.—CP new equip.

NEW, Virgil V. Evans, Gastonia, N. C.
—CP 1420 kec 100 w unitd.

WLBC, Muncie, Ind.—License for CP
as modif. re equip., power.

NEW, Hammond-Calumet Brdestg. Corp.,
Hammond, Ind.—CP 1480 ke 5 kw D
amended to give trans. site as Wicker
Park, directional antenna.

KGFW, Kearney, Neb.—CP new anten-
na, move trans., studio, amended to new
trans.

KYOS, Merced, Cal.—Modif. CP vertical
radiator and approval trans., studio sites.

NEW, Loyal K. King, Pasadena, Cal.—
CP 1480 ke 250 w D.

APPLICATIONS RETURNED—WBNY,
Buffalo; KPDN, Pampa, Tex.; WRR, Dal-
las.

GATES Hnutacturcres

Everything in Speech—RAemote—
Tranmeriptien and Micrephone

Equipment

GATES RADIO & SUPPLY CoO.

QUINCT
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OADCASTING ¢ Broadcast Advertising

Protestant Episcopal
Brooklyn, through Rev. Edward
Warren Cromey, its rector, for
WOV’s facilities on 1130 ke., with
1,000 watts daytime operation.
This application, which is in prop-
er form, means that this case au-
tomatically must go to a hearing
unless it is withdrawn. The FCC,
obviously, could not approve a
deal for the sale of WOV either
to the Paulists or to CBS or to
Bulova until this hearing is over
and a decision rendered.

Mr. Bulova’s Activity

WITH the sale of WOV, and junk-
ing of the station insofar as New
York is concerned, and with sev-
eral other station and frequency
shifts and consents—all of which
presumably would have been
worked out—it was planned to
make WLWL a full-time 5,000-
watt station in New York, in lieu
of its present two hours a day.
Then CBS was to have taken over
the station, paying to the Paulists
an additional $75,000. But M.
Bulova stepped into the picture by
an application of WCOP, Boston,
in which he is also financially in-
terested, for full time on the 1130
ke. channel occupied by WOV in
New York. This application would
scotch the entire plan worked out
in connection with a full-time
WLWL.

Mr. Bulova, according to best
available information, offered to
take over the entire CBS end of
the deal under conditions which he
believed would be satisfactory.
Whereas under the arrangement
with WLWL and CBS, Myr. Iraci
woutd be forced out of the broad-
casting business, it is reported
that under the Bulova deal, Mry.
Iraci would become part owner of
WNEW and be in position to move
his WOV business to that station,
thereby remaining in broadcasting.

One report was that CBS of-
fered to allow Mr. Bulova to sup-
plant it in the negotiations if sat-
isfactory to the Paulists. But the
Paulist group maintained it de-
sired to carry out the original ar-
rangement with CBS rather than
deal with Mr. Bulova. The Paul-
ists would be guaranteed 15 min-
utes per day over the full time
WLWL under the CBS deal, with
one hour on Sundays for religious
programs.

Myr. Bulova is reported to be
identified not only with the owner-
ship of WNEW and WCOP, but
also of WTFI, Atlanta, WNBC,
New Britain, and WELI, New
Haven. It is reported that Rep.
John J. O’Connor, chairman of the

Church,

UNIVERSAL

Velocity
and Carbon
Microphones

Universal’s latest achieve-
ment—ldeal for stage use
~— Not affected by tem-
perature or humldity—Flat
frequency response curve
10,000 c. p. s,
B.; Low im-

from 40 to
Output-63 D,
pedance or direct to grid
types. Compact. 2% x ¢

in. . x 1% in. thick—
Weight, less than 18 oz.—Head swings to
any desired angle—Beautlfully finished in
black enamel and artistlc chrome plate—
Ask for new catalog sheet desCribing
Models RL, RP. RH and CB—List $22.50.

Universal Microphone Co., Ltd.
424 Warren Lane, tnatewood, Catif.. U.S.A.
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House Rules Committee, has in-
terested himself in the Bulova
phase of the transaction.

There have been many political
ramifications to the WLWL-WOV
deal. Some of the recriminations
against radio and the FCC in Con-
gress have been traced to it. There
has been rather general anxiety to
have it settled.

Progress of Negotiations

IN GENERAL, the original chan-
nel shifting provided that WLWL,
now operating only a few hours a
week on the 1100 ke. clear chan-
nel, upon which WPG is the dom-
inant station, would get full time
on that channel in New York
through the voluntary relinquish-
ing of it by WPG. Then WOV,
by purchase, would be removed
from its 1130 kec. daytime assign-
ment, and WPG would take that
assignment in Atlantic City, pro-
curing full time through consent
of KSL, Salt Lake City, dominant
station on the channel. WPG
would operate with 1,000 watts
and the $25,000 expense of new
equipment would be absorbed by
CBS as part of the transaction.
Consents of other stations which
might be affected by the deal also
would have to be procured.
WLWL for several years has
sought full time. The fight has
been led by Father John B. Har-
ney, Superior of the Paulists, and
by James P. Kiernan, listed as
commercial manager of the station.

Add Examiners’ Reports
NEW, Tulare-Kings Counties Radio As-
sociates, Visalia. Cal. — Examiner Hyde
recommended (I-268) that applic. CP 1190
ke 250 w D be granted if applic. Clark
Standiford for station at Visalia is not
granted before this case is considered.

UALITY rather than Quantity
has always been our aim. Quality
is what distinguishes SCIENTIFIC
CRYSTALS from all others. Accu-
racy guaranteed BETTER than .01%
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grade change in temperature.

Approved by Fed-
eral Communica-
tions Commission.
Two Crystals___$90

lé‘l:z&%
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HYATTSVILLE, MARYLAND

Send for our price list and

booklet
Dept. B-861

August 1, 1936 o Page 67


www.americanradiohistory.com

CBS Signs Philharmonic

NEW YORK Philharmonic - Sym-
phony Society will continue to
broadcast its regular Sunday after-
noon concerts exclusively over the
CBS for the next six seasons, ac-
cording to a new contract recently
negotiated on a five-year basis. It
will be in force following termina-
tion of the present agreement in
the spring of 1937.

NEW YORK CITY’S board of edu-
cation has passed a resolution pro-
viding that all new school build-
ings be equipped with a central
radio system, with loud speakers
in every classroom and auditorium.

America’s
Foremost

Training School
For Radio Operators

Radio-Television Engineering:—

An 8-months’ course embracing:
1. Broadcast engineering; 2. Station
operation; 3. Television; 4. Field
intensity; 5. Directional Antennae
and associated subjects.

ACTUAL EXPERIENCE
AT THE CONTROLS

Owners and operators of Radio Station
WIXBY (New High-Fidelity from Mike to
Transmitter—1000 watts—1530 ke.) and Ex<
erimental Visual Broadcasting Station
9XAL (500 watts on 2800 ke. and 150 watts
42-56; 60-86_megacycles). Theory and prac-
tice followed by actual experience in station
operation. All Student-Engineers assigned
to shifts at controls and transmitter—over
80 remote control pickups weekly. Graduates
ualify for Radio-Telephone Operators’
icense. (First Class.)

ATTENTION: Station Owners and New
License Applicants: We have available engi-
neer-operators capable of installing and
operating new equipment. These men will
come fully recommended.

TRAINING DIVISION

FIRST NATIONAL TELEVISION, INC.

(MEMBER N. A. B.)
Eng. Dept., Power and Light Bldg., Kansas City, Mo.

Purdue and National Television Granted

RighttoUseMediumFrequencyChannel

ALTHOUGH major television ex-
periments are expected to take
place in ultra-high frequencies, the
FCC at an en banc session July 21
granted Purdue University author-
ity to continue its visual broad-
casts on its present 2,750 - 2,850
ke. to Sept. 15 and after that date
on 2,000-2,100 ke. National Tele-
vision Corp., New York, was given
special authority to use 2,000-2,100
kc. up to Sept. 15 for tests of its
claimed “narrow band” visual sys-
tem, a decision to be rendered
after observation of these tests.

The new intercity police radio-
telegraph network will occupy the
2,750-2,850 ke. band after Sept. 15
and also will be assigned frequen-
cies in the 2,000-2,100 band with
provision that the network will
not interfere with Purdue’s visual
broadcasts. Other services using
the latter band are broadcast re-
lay and fixed private and govern-
ment services.

The FCC ruling followed a hear-
ing July 14-16 on the protests of
Purdue and National against
amendment of Rule 229 to elimi-
nate television from the 2,000-
3,000 ke. band. Purdue has oper-
ated an experimental visual broad-
casting station W9XG since 1932
on the 2,750-2,850 band and Na-
tional Television sought a license
on 2,000-2,100 kc.

Narrow Band

THE HIGHLIGHT of the testi-
mony on behalf of the Purdue sta-
tion was that its experimentations
had demonstrated a wide rural and
small-town coverage which could
not be accomplished by ultra-short
television stations in large cities
with their restricted areas of “dis-
semination. The most interesting
proposal of National Television was
the description of a potential nar-
row band of only 3,470 cycles for
the transmission of television of
from 60-100 lines definition.

A trio of FCC technical experts
—Telegraph Assistant Chief En-
gineer E. K. Jett, Broadcast As-
sistant Chief Engineer A. D. Ring
and Dr. L. P. Wheeler, technical
information director — presented
their views of the needs of modern
television as well as the frequency
requirements in the two bands,
2000-2100 ke. sought by National
Television and 2750-2850 by Pur-
due. Lieut. Jett pointed out that

LOW
DRIFT
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since the FCC Rule 229 amend-
ment, eliminating television from
these lower ranges, the government
had taken over a number of fre-
quencies in the 2750-2850 ke.,
while there had been in 2000-2100
ke. a number of government and
commercial fixed stations. In the
latter case there were three non-
government stations which were
broadcast pickup stations. He
mentioned the intercity police net-
work due to go in the Purdue band
of 2750-2850 kc. and declared it
would be impossible for it to oper-
ate simultaneously with television.

Describing the processes of tele-
vision picture elements, scanning
and details, together with the scien-
tific phases of the art, Dr. Wheeler
testified that low definition would
not be satisfactory to the receiv-
ing person and did not believe
enough information had been fur-
nished by National Television to
prove its contention of narrow band
transmission. He added his view
that such a system did not seem
possible. Mr. Ring described the
present assignments in the lower
frequencies to television, citing that
Purdue was the only active station
out of 11 assignments and gave
his views on this low-definition per-
formance. Contrary to press re-
ports to the effect that the FCC
engineers had given contradictory
reports in their testimony and had
been forced to withdraw conclu-
sions under cross-examination of
Edward H. Gerber, National Tele-
vision counsel, Mr. Gerber in his
oral argument before the Commis-
sion lauded the testimony of Lieut.
Jett, and made no concerted at-
tempt to cast aside the other tech-
nical views.

For National Television, Lieut.
Comdr. Edward H. Loftin, USN
retired, reported on tests which he
had observed on two occasions in
that concern’s laboratory during
this year. He claimed that it had
resulted in narrow band television
through superimposing modulating
frequencies of 20,000 and 40,000
cycles on the carrier frequency and
that images had been sent with only
1735 cycles on each ‘side of reso-
nance. He thought this usage had
value in wire communication.

The two Purdue University pro-
fessors—Charles ¥. Harding and
R. H. George — described the re-
sults of their experiments and
transmissions with their television
station W9XG since 1932. They
stressed that they had received re-
ports of highly satisfactory recep-
tion from a number of sections of
the country, including many listen-
ers 700 to 800 miles from the sta-
tions and one, 1,050 miles away.

Aero School on Air

BOEING SCHOOL OF AERO-
NAUTICS, Oakland, Cal., to call
attention to its summer course in
aeronautics, on July 17 started a
two-weeks campaign, using one-
minute spot announcements twice
daily on KGO, KYA, KJBS, San
Francisco, and KROW, Oakland.
J. Walter Thompson Co., San
Francisco, is the agency.

WBNX, New York, broadcast
as usual late in July while its
transmitter house in Cliffside, N.
J., was turned completely around
during alterations preparatory to
goine to 1 kw.

BROADCASTING ¢ Broadcast Advertisi|
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CBS Appoints Bowm:y
As West Coast Engine!
— —ueone APPOINTED
the newly &
ated post of
visional chief
gineer of C
handling its )
cific Coast ope
tions, Lester
Bowman, chief .
gineer of WJ¢
. Washington, :
Mr. Bowman gne of the n
work’s crack technicians, left
Los Angeles July 29 to make
headquarters with Donald Tho
burgh, recently appointed Pac
division vice president of CI
While the main offices of both ]
Thornburg and Mr. Bowman 1
be in the expanded KNX stu
and office building, they intend
keep the staff of KNX more
less intact in line with CBS poli
Mr. Bowman asserted he has
intention of dropping any of
technical staffs of either KNX
KFSO, San Francisco, whose ct
engineers will simply report
him, while he reports to Edwin
Cohan, CBS technical director
New York. Mr. Bowman’s fi
task will be the modernizing
their studio and transmitter plar
Succeeding Mr. Bowman
WJISV is Clyde Hunt, who si|
Coolidge days has been handl
all presidential remote broadca:
However, before taking his r
post, Mr. Hunt is accompany
the Roosevelt party on its
nadian tour which started July
Mr. Bowman joined CBS in N
York in 1929, ‘having forme
been a student at Valparaiso U
versity and a ship operator.
was sent to Washington at
end of 1932 when CBS took o
WJSV. He has frequently b
called upon to handle special C
outside broadcasts, including
maiden trip of the Normandie ¢
the Jack Hylton broadcasts fr
a later Normandie voyage.

Kelvinator in West

H. S. BASSFORD Co., San Fr
cisco, Northern California dist:
utors for Kelvinator refrigeratc
on July 16 started a ten-w
campaign using quarter-hour W §
transcriptions weekly on KFI
KJBS, KYA, KSFO, that ¢
and KLX, Oakland. M. E. Har
Adv. Agency, San Francisco, }
the account.

(UR)
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i IN THE
ONTROL ROOM

K. POPPELE. chief engineer of
1K, Newark won the President’s
i iu the Annual Handicap Tourna-
bt at Crestmont Country Club.
st Orange, N. J. The cup is
irded annually by Herbert XN,
jiuss of L. Bamberger & Co. Three
lories are required for permanent
kpssion.

[B. HANSON, NXBC chief engineer
Ted Smith, in charge of trans-
rer sales for RCA Mfg. Co. in
& York sailed July 21 aboard the
5, WNtatendam. for Europe. Mr.
p=on will  study  the operating
hnigue and engineering systems of
major broudeasting companies in
klund. Holland and Germany,
~ling five weeks on his tour. Mr,
fith, whose trip was deseribed as
vacation”, plans a six-weeks stay
[England, France and Germany.

NEST WILMSHURST, formerly
1 XBC on the West Coast. has
4 'ed the engineering staff of WFIL.
lladelphia

- PEXNXNY. formerly of WMAQ.
leago, WJIR. Detroit and other sta-
s. has joined the control staff of
tA. Cleveland. Kenneth Sher-
p. WGAR trausmitter engineer.
critically injured in an automo-
|. accident.

ARLES BRANNEN, formerly of
71.0, Janesville, Wis.,, and Gien
tin, formerly of KGFX. Pierre,
D., have joined the engineering
f of WDAY, Fargo, N. D.

XIE MUNDINE, chief control
-ator of WOAI, San Antonio, is
wvering from an appendicitis oper-
n,

T LIOTT MAERSCH. formerly
f engineer of KXNOW, Austin,
.. has taken the place of A. M.
odford, WBAP, Fort Worth, who
|edlthe Fort Worth Frontier Cen-
bial.

IFTON M. TODD, chief operator
\WNAX, Yankton, S. D.. is out of
hospital after an operation for
endicitis.

X LYON, development engineer of
‘R, Newark, addressed the Boon-
I N. J. Rotary Club Iluncheon
v 21, speaking on radio broadeast-
: Mr. Lyon was guest of honor in
of the series of luucheons to
;nton boys who made good.

ANK FUGAZZI, engineer of
.C and WMAL, NXBC Washington
lons, and Mrs. Fugazzi are par-
: of a daughter, Joan, their first
1, born in June.

CLINTON XORMAN, formerly
lio engineer, has been promoted
issistant chief engineer of KTHS,
Springs, Ark.

BEERT D. WOLFE, master con-
cngineer of WNAC-WAAB, Bos-
and Mrs., Wolfe (nee Doris John-
'.} sre the pareuts of a boy born
uly.

iL CAMPBELL, technician of
X, Los Angeles, is the father of
ar born July 16.

IIRY LUBCKE, director of tele-
m of the Don Lee Broadeasting
#m, on July 14 was interviewed
Franeis Coughlin of the WGN,
Ao, continuity staff on his tele-
' experiments. The program was
uileast over the combined Mutual
Yankee networks.

“ZABETH KINIRY, formerly of
NBC service department, has
el the engineering department of
K, Newark,

+.L TOTTEN, veteran NBC
riz announcer, will go into
es of the Brookfield Zoo, Chi-
o. with a portable microphone,
ing what the animals are doing.

EQUIPMENT

NEW equipment announced by RCA
Mfg. Co., Trausmitter Sales Section,
in literature made available July 23,
includes the uni-directional miecro-
phone (Type 77-a), making possible
uniform wide-angle response from the
front side, and negligible response at
all frequencies from the back; an im-
proved velocity mike (Type 44-b);
the junior velocity (Type T4-a); a
monitoring amplifier, (Type 94-c);
tri-amplifier (advanced type 358-A),
claimed to be an entirely new speech
input unit; new remote pickup equip-
ment (Type G2-2). and a collapsible
microphone stand (Type 59-A).

KYA, San Francisco, which was
granted an increase to 35.000 watts,
daytime power, will completely reor-
ganize its technical equipment. in-
cluding the installation of a vertical
radiator. The new transmitter will
be located at Bayshore and Third
street. that city. Present transmitter
is now atop the Whitecomb Hotel.
Installation of new equipment will be
under supervision of Paul Schulz,
KYA chief engineer.

WMC. Memphis. plans construction
of a new transmitter house on Thom-
as Road, near Memphis. and a 681-
foot vertical radiator. of the four-
sided nontapered type. Fred J. Sex-
ton Co. is contractor.

General Electric Testing

New Broadecast Circuit

TO EXPERIMENT with a new
type circuit for broadcast recep-
tion and transmission, General
Electric Co., operators of WGY,
Schenectady, on July 17 filed with
the FCC Broadcast Division an ap-
plication to operate between 12
midnight and 6 a. m. on its 790 ke.
channel with 250 watts. The sta-
tion is regularly licensed for 50,000
watts. Details of the experiments
were not divulged.

W2XAD, international shortwave
adjunct of WGY, Schenectady, in-
creased its daily schedule of opera-
tion by adding 13 hours to its
broadcasting time on July 15. The
station operates daily including
Sundays on 15,330 ke. from 10 a. m.
to 3:45 p. m. Formerly it signed
off at 2 p. m. W2XAF, sister sta-
tion of W2XAD, operating on 9530
ke., will continue to broadcast from
4 p. m. until midnight.

G. C. BEADLE, program director
of British Broadcasting Corp. has
been named director of staff train-
ing in the training reserve to be
formed Oct. 1 to create a person-
nel reserve.

“A” CUT CRYSTALS

(Approved by FCC)

If you are revamping to
comply with FCC Rule No.
132, you will probably need
an approved low drift crys-
tal. We offer them for im.
mediate delivery at $50.00
each including mounting.

—_—

HOLLISTER CRYSTAL CO.
WICHITA, KANSAS

ROADCASTING e« Broadcast Advertising
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BLAW-KNOX

B VERTICAL
B RADIATOR

i
In
i

"Repetition is
reputation”

The ever growing list of
Blaw-Knox Vertical Radiator
Installations represented by
hundreds of Broadcasting
Stations throughout the world

suggests a preference for

Blaw-Knox engineering and
construction.

The illustration at the left
11 ~ shows the 179 ft. Vertical
184 Radiator furnished by Blaw-
i Knox for

STATION WBNY
Buffalo, New York

If you plan improvements

in your antennae it will pay
you to consult.

BLAW-KNOX
COMPANY

2038 FARMERS BANK BUILDING
PITTSBURGH PENNSYLVANIA
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PROFESSIONAL
DIRECTORY

JANSKY & BAILEY

An Organization of
Qualified Radio Engineers
Dedicated to the
SERVICE OF BROADCASTING

National Press Bldg., Wash., D. C.

GLENN D. GILLETT

Consulting Radio Engincer
Synchronization Equipment Design.
Field Strength and Station Location
Surveys. Antenna Design. Wire

Line Problems.
982 National Press Bldg.
Washington, D. C.

EDGAR H. FELIX
32 ROCKLAND PLACE
Telephone: New Rochelle 5474
NEW ROCHELLE, N. Y.
Field Intensity Surveys, Coverage
Presentations for Sales Purposes,
Allocation and Radio Coverage
Reports.

- CHICAGO

McNARY and CHAMBERS
Raodio Engineers
National Press Bldg.  Nat. 4048
Washington, D. C.

e A —r

PAUL F. GODLEY
Consulting Radio Engineer
Montclair, N. J.

“25 years of
Professional Background”

W. P. Hilliard Co.

“Radio ‘Gransmission
Equipment
2106 Calumet Ave.
ILLINOIS

Time Spots

TIME and telephone are com-
bined at WIBX, Utica, N. Y.,
to get maximum merchandis-
ing benefits for station pro-
grams. Dale Robertson, vice
president and general man-
ager, concocted a promotional
idea which be believes every
station can adopt. When a
telephone call comes in for
the time—and the number is
legion — the switchboard
operator responds: “One mo-
ment please We think
you will enjoy the John Doe
program at 8 tonight. The
correct time is 9:31.” Mr.
Robertson explains the pro-
grams commented on are al-
ternated so that each Monday
all of the Monday programs
are read, and so on.

JOHN H BARRON
Consulting Radio Engineer
Specializing in Broadcast and
Allocation Engineering

E 1lo Building Washington, D.C.
Tlephone NAtional 7757

E. C. PAGE

Consulting Rodio Engineer

725 Noyes St.  Phone Univ
Evanston. Il

1419

EDWARD H. LOFTIN

BROADCAST,COMMUNICATIONS
AND PATENTS CONSULTANT
1406 G STREET, N. W,
DIstrict 4105
WASHINGTON, D. C.

FRED 0. GRIMWOOD

Consulting Radio Engineer
Specializing in Problems of
Broadcast Transmission and

Coverage Development.

P. O, Box 742 Evansville, Ind,

J. M. TEMPLE

Consulting Radio Engineer

30 Rockefeller Plaza
New York City

P. 0. Box 188
Times Square Statlon

HERBERT L. WILSON

Censulting Radio Engineer
Design of Directional Antennas
and Antenna Phasing Equip-
ment, Field Strength Surveys,
Station Loeation Surveys.

260 E. IGIst ST. NEW YORK CITY

Alexander Sherwood

Business Consultant
in “Broadcasting

320 North 50 St.

OMAHA NEBRASKA

JENKINS & ADAIR, Inc.

Engineers

Designers and Manufacturers of Radio
Transmission, Sound Film, Disc Record-
ing and Communication Equipment
3333 BELMONT AVE. CHICAGO, ILL.
CABLE: JENKADAIR

AoR1 D WIDE

VR

FREQUENCY MEASURING SERVICE

Many stations find this exact measuring service of great
value for routine observation of transmitter perform-
ance and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST
R. C. A. COMMUNICATIONS, Inc.

Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE

66 BROAD STREET

NEW YORK, N. Y.

Page 70 ¢ August 1, 1936

wywwr—nTrericamachohistory com

Transfers Approved

TRANSFER of the control of
KUJ, Walla Walla, Wash., from
Louis Wasmer to H. E. Studebak-
er, who purchased it from the
operator of KGA and KHQ, of
Spokane, some months ago, was ap-
proved by the FCC Broadcast Di-
vision July 17. The transfer of
control of KALB, Alexandria, La.,
also a 100 watter, to Walter H.
Allen, chief electrician of the mu-
nicipal power company there, was
also approved.

FLORIDA STATION,

FORM NAB DIVISIO!

FLORIDA’S 15 broadcasting st:
tions met in Gainesvilie July 2
27 and organized the Florida A:
sociation of Broadcasters, the tent
such state organization to b
formed as an affiliate of the NAF]
Fred W. Borton, WQAM, Miam|
was elected president; W. Walte'
Tison, WFLA, Clearwater, vi
president; Garland Powell, WRU)
Gainesville, secretary - treasure
Senator John Beacham, WJN(
West Palm Beach, and Frar
King, WMBR, Jacksonville, mer.
bers of the executive committee.

The meeting was called |
Major Powell, director of tl
state and University of Floric
station, WRUF, and he served :
chairman of the organization mee
ing. The association passed n’
merous resolutions, including
pledge to support the NAB.
also resolved to study radio co
ditions in Florida with a view
correcting many local and sta
problems.

A committee, headed by M:
Powell was named to take ste
toward establishment of a 1,00
watt shortwave station at Gaine
ville with a series of direction
antennas to feed stations of tl
state with important programs er
enating from WRUF. A code
ethics was adopted on practic
of members and several comm:
tees were appointed.

CLASSIFIED

insertion.

ADVERTISEMENTS

Classified advertisements in BROADCASTING cost 7c¢ per word for each
Cash must accompany order.
over a box number, count 3 words (2le) for the address. Forms close
25th and 10th of month preceding issues.

When inserting advertising

Help Wanted

Positions Now Open. Announcer - Con-
tinuity. Woman for shopping program.
Engineers who can transcribe Transradio
code. Engineer-announcers. Program ‘di-
rector (100 w). Other positions opening
for fall. Register now with Nationa] Ra-
dio Department, Cleveland Vocational Bu-
reau. Schofield Building, Cleveland.

Wanted: Radio salesman for station in
Northwest . . . straight commission. No
drawing account. Highest commission paid
and opportunity to make upwards of
§5,000 a year. Address Box 529, BRoap-
CASTING.,

Need additional combination first class
announcer salesman and copy writer. Must
have ideas and be able to sell them: good
personality and dependable. Give salary
expected, experience, ete. Station KDFN,
Casper, Wyoming.

Situations— Wanted

Experienced transmitter-press operator;
now employed; desires offer from progres-
sive station. Box 530, BROADCASTING.

A capable, thoroughly trained sales and
station director seeks new connection, 8
years of successful regional and local sta-
tion operation as background. Will call
for interview at convenience of interested
party. Address Box 518, BROADCASTING.

Manager, experienced sales manager
and general manager, presently employed
Metropolitan station, desires affiliation
elsewhere. Prepared to interview interested
party anywhere and discuss situation.
Box 526, BROADCASTING.

N For Sal;_

IRE PROCEEDINGS — complete with in-
dex, good condition. 1927 - 1932 inclusive.
Thomas Wildman, Mitchellville, Towa.

For Sale: 100 watt radio station. estab-
lished 1923. Near Memphis, Tenn. Ap-
proximately $4,000,000 retail sales volume
(1933). Excellent investment. Box 531,
BROADCASTING.

Wanted to Buy

Willing to pay cash for outright pur-
chase of radio station. Box 525, BRroaD-
CASTING.

Wanted to Buy (Cont'd)

Want turntable and cutting assem
for coated dises. State make, particula
Box 527, BROADCASTING.

TRANSCRIPTIONS WANTED -— Sm
foreign radio station requires various
ries of used or discarded transcripti
programs, five to fifteen minutes.
complete details and lowest price. Box §
BROADCASTING.

For Rent—Equipment

Approved equipment, RCA TMV-7!
field strength measuring unit (nev
direct reading; Astiline Angus Automs
Recorder for fading on distant statio
GR radio frequency bridge; radio oscil
tors, etec. Reasonable rental. Allied ]
search Laboratories, 260 East 161st Stre
New York City.

For Sale—Equipment

Western Electric 304-A, one kilow
transmitter, complete with one set of tu
and partial set of spare tubes; also sp:
700-A oscillator. Fully AC operated. Gu
anteed in first class mechanical and ¢
trical condition. Equipment removed fr
service because of increased power. Crat
ready for immediate delivery. Original ¢
218,000, Offered at $7,000 f.o.b., Columt!
s. C
FCC memo 243 lists the 304-A equipm:
“as satisfying the requirements of g
engineering practice’” promulgated in
cordance with Rule 132.

G. Richard Shafto, Station WIS, Colu |
bia, S. C.

Western Electric 1 Kw
106-B Transmitter

This equipment is an excellent operat
condition, having been taken out of se
ice only because of an increase in pow
Supplied complete, with two sets of tul
spare parts and duplicate sets of mo
generators and pumps. Designed for of
ation from 220 Volt DC supply, but ¢
be easily modified for AC operation.

The transmitter is available immedit
ly and can be inspected at any time. C
respondence is invited from anyone inl
ested in securing this equipment’ at
unusually attractive price. Box ¢
BROADCASTING.

BROADCASTING ¢ Broadcast Advertisi
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OWER AT WLW...

is in the program department
as well as in the transmitter.

The selling power of WLW
program ideas and the excellence of
WLW production account for the fact
that more local originations—by far
—are sponsored this summer than
| ever before.

q THE CROSLEY RADIO CORPORATION -- CINCINNATI
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“ALWAYS A |
GOOD SHOW ON

H\O

AN RCA-EQUIPPED,
NBC BASIC RED AND BLUE STATION |

When WHIO joined the NBC Basic Red Network, ;
February 9,1935, it had 1000 watts. The transmitter was |
the famous RCA 1-D. The following October the station |
was made a member of both NBC Networks, Red and |
Blue. On June 28, 1936, WHIO took another important '
step forward, when it increased power to 5000 watts Ls.
This power increase was accomplished at minimum ex-
pense. The original 1-D equipment was retained ; two new |
units were installed; and thus the RCA 5-C, 5 KW trans-
mitter was created on the spot. This swift and economical |
method of increasing power is one of the outstanding ad- |
vantages of the RCA principle of coordination. Apparatus |
so constructed can be expanded by additions at any time.
Along with WHIO’s growth in network association
and in power went an increase in sponsor regard. One |

product, for instance, realized an 18% increase in sales. |
Another sponsor pulled 71,712 votes from only 12 shows.
And a telephone survey showed 66% of interviewed

listeners were tuned to WHIO.

Address Transmitter Section: RCA MANUFACTURING CO,, Inc.

WHIO's new 5 KW 5.C Transmmer by RCA. The two units ) ] ) i
to the left are the station’s orlgxnal RCA 1-D, 1000 watts, re- Camden, New Jersey e A Service of Radio Corporatlon of America

tained as a part of the high-powered transmitter

‘T ii06s Socth:

New York, 1270 Sixth Ave. + Dallas, 2211 Commerce St. + Chicago, 111 No. Canal S¢. + San Francisco, 170 Ninth St. + Atlanta, 492 Peachiree St-,}:‘t
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