WASHINGTON, D. C.
APRIL 15,°1937

Vol. 12 ¢ No. 8.

$3.00 the Year

Fereign
 15¢ the Copy

$4.00 the Year

" F "

ey M
Bl

’

WHO-Des Moines-500(

|

| www americanradiohistorv com



www.americanradiohistory.com

SPHINX TALKS — KLZ smacked one oun the
button for Denver sgorts {fans March 11 by
g exclusive interview with Joe “'Brown
B Bomber'" Louis. When local promoters
blocked scheduled studio broadcast, KLZ
engineers ran a loop into the fighter’s pri-
vate car. The Bomber, ordinarily a man
of few words, loosened up with a swell
interview.

.

.. . AND LISTENS

DENVER WONDERS

Action .. . movement . . . life . . . that's what gets’

attention. That's what KLZ is giving listeners in the
Denver-Rock& Mountain region. v

KLZ's alert and efficient news staif alone has smacked
out enough news scoops. both lecal and national, io
make it the talk of this area. With its wire service. its
many private “pipelines” to all the important local news
sources and a staff of news “"bloodhounds™ that can smell
a story almost before it bregks, KLZ is looked-to and
listened-to for news as is no other medium in this regi‘on.

KLZ bears down on the showmanship .throttle every
minute., No bets are overlooked to bring its audience
timely, interesting special events. KLZ keeps its audience
on the edge of its seat. It is thé station this region listens
to. It's the station that can really put your selling story
over in this markef. ’ ‘

BASKETBALL CHAMPS — Weak of Maich 15, KLZ carriad
broadcasts of national A. A. U basketball tournament
Denver Safeways won final game before a crowd of
7500, o victory for which Denver had been waiting five
years. Presentation of medals to winners by I. T. Ma-
honey. national A. A, U, president, was aired exclusive.
ly by KLZ

AW.0.L.— On March
5. o-year-old Al-
berta Sarver went for
a walk. Mile pnd a
half from her hgme in
FEdgewater, Colprado,
she was takenin by
strangers who| noti-
fied the sheriff. Al
sheriff's reques}, KLZ
aired the news that
later aided ih the
child’s return.

BRILLIANT NEWS BEAT  Within seconds |
after the first flash of the New London
school disaster, KLZ was long-distancing to
the scene for {full details. With character-
istlc alertness and persistence, KLZ news-
mdn dotloured around clogged wiros into
Overton, Texas, 4 miles from Now Lopdon,
and got Jack Cox, Overton morchant, on
the wire. *'l can hardly tallk to you,'" Gox
said. "The bodies of 24 liltle bbys dnd
girls are in my store now.” With first
hand information, KLZ’s regular newscast
went on the air a few minutes later ahead
of all other news agencies lo give KLZ
listeners .a full and authentic report of the
nation’s areatest school catastrophe.
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-
o
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GANG BUSTERS —On Matrch 3 the killing of Cliftord McKissick in
gun battle with Denver police was dramatized during the Gang §
Busters program. Geo. W, Marland, Denver police chief, and
James E. Childers, captain of detectives, leading characters in|
the episode, are shown listening to program at police head-|
quarters, So many other Denverites listen to KLZ that dofense|
lawyers in sequel cases are hard put to find jurors who did
not hear it.
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RACKETEERS - Bruce Barnes, former Davis

' Cup star, and Ellsworth Vides, world’s

champion pro tennis champion, appeared

in exclusive interview over KLZ on March

| 9. KLZ never misses a chance fo build i
¢ morc solidly with sports fan
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F vra 2t low cost

ERE is one way to make your budget for

ig into 3 big markets

Neéew Em’giand go further and accom-
plish more.

Plan to spread your appropriation to include
direct local attack in 13 choice markets, where
population density and the many retail outlets
offer greatest possibilities for Volume sales.

Over the Colonial route you can o this at
fow cost. Every station in the Colonial group
commands dealer confidence and co-operation,
because every station has created a large local
audience with popular network programs and
strong local features. WAAB,'Boston, for ex-
ample, leads all local* stations in listeners . . .
covers the entire Metropolitan Boston area.

All other Colonial stations are relatively
strong; and the entire network provides an all-
New England audience, embracing the largest
retail areas-and taking in more productive
territory than it is possible to reach by any
other group at equally low cost. .

#Local stations—nat carrying full schedule of netawork programs.

WAAB Boston WLBZ Bangor
WEAN Providence WFEA °~ Manchester
Bridgeport WNBH New Bedford .
New Haven WLLH Lowell
WTHT  Hartford WBRY Waterbury
WSAR Fall River WLNH  Laconia
WSPR Springfield  'WRDO  Augusta

WICC

7
21 BROOKLINE AVENUE, BOSTON, MASSACHUSETTS
EDWARD PETRY.

The COLOiNIAL NETWORK

CO.; INc., Exclusive National Rjepre.rc‘ntati've.r K

{

i

- Published semi-monthly, 25th fssue (Year Book Numberl published in February by BROADCASTING PUBLICATIONS, INc., 870 National Press B\uxﬂdinz, Washingted, |
D. C. Entered as second class mattey March 14, 1983, at the Post Office at Washington, D.“ C., unde‘f act of March 8, 1879, 1
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a6 e 7 ke Advertising Support -
" & Y e s 400 igsht through the Summer!

ODAY, as never before, adver-  summer long. And of those 8 out-of-

tisers know that dealer support
ust be year-"round. Ifitisn’t, sales can
rngulsh dealers lose interest, domi-
nant position in the market can be
lost. Competitors can step in and the
ash registers ring for somebody else.
By far the great majority of NBC
dvertisers know this. They keep their
}lealers’ minds offitheir shelves by run-
1ing astraight s 2fweek schedule. Peo-
ple respond to this by the millions—
and never more strongly than in sum-
mer. They have the money, and the
urge to spend it. There’s nothing like
an NBC Summer Program to swing

‘;them to your dealer. . . to your product.

. 97% of the great NBC Winter
Listeners are available, any week in
the summer. less than 3% difference.
Even then, at some hours, there are
more listeners than in winter!

. 92 out of every 100 adults are at
home in any one summer week all

towners, 5 arein radio-equipped resi-
dences. “Radio Goes Where People
Go!”’ (This doesn’t even include
the 4,500,000 automobile radiosets.)

..Anadvertiser saves 10% on his an-
nual broadcasting time cost if heruns
the 52 weeks. (OQver 57% of NBC’s
advertisers.do this—they’re smart!)

RCA presents the **Magic Key of RUCA" every Sunday, 2 to 3 P. UU E.S. T.,onthe NBC Blue Neiru.aré

National Bmadcastmg Company

A Radio Corporation ofAmenca Service
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In Listener Interest
® and in Pulling Power
—__Here’s Proot

SHEBAABOME‘;'ifU Lite

!

POWER & LIGHT COMPANIES

From the pages of history
come drama, romance, ad-
| venture to tell one of today’s
most thrilling stories — pre-
| sented by New York and
| Hollywpod network stars,
; under Broadway direction.
I Notsyndicated material—but
| custom-built electrical trans.
| criptions; auditions immedi.
!
i
|
|

d
R imaginative 22
Mew! Fanms“wnyscg;:sg to hf) 1d e

. scally correct —
s e of all agest ‘iment, but & ately available!
® Tested! Not o SR by actual )
e " :
casti . ranse
m1\;1’051: outstanding elecmigltlgitﬂ"“’“ T H I s >
tiona I
ibed educattonc” , | c
C;;Eture in Americad: ! ~ Hach, 1YY i, g
M E c H AN n I s ' N G P I.A N ang ets, '”-'Iepe,,,;e:'; 1936 g, G sSlbﬂ]tIeS ¢ at’s why
4 e,
Datq sﬂ-’rviczrqu and

for ELECTRICAL INDUSTRY wi/ Zuill Load

Keyed to ¢over every phase of the sales prob—] and has been created solely for this purpose. |

lems now!confronting you—‘“Phenomenon”; A radio merchandising plan to entertain and | et et 3 i
has been audience-proved.. It is a merchandis- educate as it sells. A program for : every 1 Ow’ ’ ?d_d 'Pgrated by |
ing success in selling appliances—in BUILD- member of the family. Send at once for fulli ‘ The Det‘ral_l‘j_ : ews—Member: NBC \Red Nefwork

4

ING LOAD—the industry’s major problem; information on this plan. i }
| National Representatives !

THE PAUL H.RAYMER COMPANY |

i |

BROADCASTING CO., Kansas City, Missouri

"WRITE OR WIRE for AV
“FLICK THE SWITCH” 4

. " - ) ¥ NEW YORK CHICAGO [ DETROIT SAN FRANCISCO
ANOTHER KMBC , — a sales manual which describes the load-building possi-| 366 Madison Ave, Tribune Tower . General Morors Bldg. Russ Bldg.
TESTED FEATURE! bilities of Phenomenon; also a beautiful illustrated brochure. | IRV S IR R TRTREN S U EhE . Trinity 2-8060 Douglas (294
H R l | - - /| :
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XNow advertlaed regulerly over
Cleveland's Friendly Station |

Anacin *La Fendrich
Alks Seltrer Cigars
American Can #*Feenamint
Spud Cigarettes *Pursang
Bayer's Aspirin *Erin Brew
Kools and *Varady of Vienna
Raleighs *Ovaltine
Camay Soap ¥Essence of Life
*Chipso *Bunte Cand
Dr. Lyon’s *Carter’s Pill
s *Ivory Soap *Un Air Embaum
Jergen's Lot ‘Dandec Pretze!
‘Woodbury's Soap  *Rem
Pond's Cold *Rel
Cream *Muller Chicory
National B *Nu Enamel
20 Mule Team *Qurine
Borax *Pluto Water
Phillips #Smith Broth
Toothpast *Treeswee t Juices
Sanka Coffee X
osmet Cosmet:
"‘Drcn N *Bonne Belle
*Sherwin-Williams
*Cystex FRet
*Lakeside Biscuit ~  iruschen Salt
Company ‘.‘Gal.ltFlo
*N R G Rolls *Rubine
*Baby Ruth Eye-Gene
Candy Jungs Product:
B C Headach Prophylact:
Remedy Toothbrush
Minit-Rub National D
*Cal Aspirin Lamp’s Rug
*San Felice Cigars Cleaner
*Direct

|
i

i

Of three large (ll'ug chains in Northern

Oluo, one spends 80. another 100 pu-u-m

of their radio (loll:u's with \V(-A“ We

know, sell to and a?‘ell for the druggist)

| WGAB/

CLEVELAND'S FRIENDLY STATION
John F, Patt, Vice-President and General Mal
Edward Petry & Company, Natienal Repr fatives

Two New Important Markets for NBC...

W DE
WILMINGTON, DELAWARE

]

Is “Pleased to Announce

Its Afhliation with ﬂhe

: NATIONAI{_,
BROADCASTING
COMPANYJ)
o

As a Basic Outlet of the’

RED NETWORK

Effective April 15, 1937

WDEL

Wilmington e Dela(ware

|

effo

*

WORK
YORK, PENNSYIVANIA

Is “Pleased to Announce

[ts Affiliation with the

' NATIONAL

BROADCASTING
COMPANY

As an Outlet of the
RED and BLUE

NETWORKS
Effective April 15, 1937

WORK .

York o Pennsylvania “

H
|
|
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IF you are tired of countless details—
tired of working up analytical and statisti-

cal data and the other “preliminaries” of

We’ll compile coverage figures with popu-
lation, radio homes, retail outlets, avail-

able time schedules and campaign costs,

A1)
your campaigns, we’ll do it for you!
WHO _____ _ Des Moines
WGR-WKBW ___ Buffalo
WHK-WIAY . Cleveland
WHKC __.___ _ _ Columbus
KMBC . Kansas City
. WAVE N Louisville
~Minneapolis-St. Paul
e Omaha
KOIN-KALE ________ Portland;
KsD . St Louis
WFBL ____ Syracuse
KOL . Seattle
WKBN______________Youngstown

Page 10 « April 15, 1937

v

including talent-—Ieave you free to work

up your important creative end of the job.

'

!

. In addition, we can help line up your mer-j

chandising cooperation and tie-ins — do

—-at your office, or at any of ours, below.

E & PETERS, inc.

(and FREE, JOHN$ & FIELD, INC.)

NEW YORK
1o Esst 42
Lesingtos

DETROIT

Nes C

1] tq
i

dissipate your profits ' Let’s talk it over

most of the things that take your time and

i

{
{
|
!
z
i
|
|

WIS o | Columbia

woc jDavenpowf

WDAY . Farge

KTAT o Fort Worth

... Hartford

i 51 d?::i:if:m WNOX . 1 Knoxville
28660 Frankha 6373 KFAB ... Omaha-Lincoln

SAN FRANCISCO
Orne Eleves Sutter
Sutler 4353

LOS ANGELES

C. of C. Bldg.
Ri‘kmond 4104

j . BROADCASTING ¢ Broadeast |

Advertising
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)
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NAB Convention in Chicago'J

TAISHOFF

Bly SOL

Sherman Hotel Is Headquarters; Board Approves Public

Domain Dise Library; Suppor

AFTER designating Chicago®as the
convention city for the second suc-
cessive year, with June 20-23 as

| the time, the NAB board of direc-
tors at a meetin

in Washington
April 7 dug its collective teeth into

| the general copyright situation
. and authorized sweeping actions on

several fronts.

The Sherman Hotel will be con-
vention headquarters. The selection
was made, as were the specific
dates, by the NAB executive com-
mittee, comprising President C. W,
Myers, Treasurer Harold Hough
and Managing Director James W.
Baldwin. In designating Chicago
as the convention city, the board
at first found itself unable to pick
the spefific four-day period be-
cause o other conventions. The
June 20-23 dates were finally clear-
ed April 13 by Mr. Baldwin.

At its morning session April 7,
the board tentatively selected June
13-16, only to rescind it in the
afternoon following word that the
Pacific Advertising Clubs Associa-

- tion had scheduled a convention in

Salt Lake City at the same time.
Advertising Federation of
America holds its convention in
New York June 20-28, but this
conflict was viewed as unavoidable.
The Braddock-Lewis championship
fight occurs in Chicago, June 22.

May Be Permanent

Chicago won as convention city
because of its central location and
because last year’'s convention

| drew the biggest attendance in

NAB history, with a gross enroll-
ment of 816 and a delegate regis-
tration of 258. The NAB has ap-
roximately 400 station members.
With this new precedent in select-
g the same city twice in succes-
sion, it is not unlikely that Chicago

. vill become the convention city on

2 permanent basis.

The only definite action taken by
the board, after discussion of -a
wide range of subjects, had to do

| with copyright, as follows:

L.Gave Managing Director Bald-
win, the green light on his public
domain transcription library pro-
Jeet, to be sold stations through a
Separate corporation in~which NAB
officers would be the stockholders.
Ten hours of this library already
ave been recorded, with 25 hours
promised for delivery to stations
&t a rate yet to be established
Prior to the June convention.

2. Gave unqualified endorsement
to the state copyright laws of Mon-
na and Washington State, enact-
ed in March, which strike at the

Www.amerimh'nhistorv.com

‘port of the bill

vitals of radio's cintroversy with
all of thé music copyright groups
by requiring listing of all num-
bers, clearance of| music at the
source in the case of networks and
introduction of a {‘per use” basis
of payment.

3. Authorized the¢ managing di-
rector to retain cqunsel to assist
in defense of both the Montana

and Washington |measures, now
under attack in [the courts by
ASCAP.

4. Voted the aspoeiation’s sup-

oroposed by Ed
Craney, hard-hitting manager of
KGIR, Butte, to amend the Federal
copyright laws by striking out the
innocent infringement clause of
$250 minimum damages and leav-
ing judgment to the court; and by
requiring networks to assume full

s State Copyright Laws

liability on infringements at the
source, whereas each affiliated sta-
tion now is held responsible, with
the same provision to prevail for
transcription companies. This bill
was proposed by Mr. Craney in his
open letter to Congress two months
ago [BROADCASTING, Feb 15]. On
March 29, it was introduced in the
Senate by Senator Sheppard (D.-
Tex) and referred to the Commit-
tee on Patents.

5. Voted to support the Duffy
Bill (S-7) reintroduced this year
after having fallen the victim: at
the last session of violent ASCAP
opposition in the House. This bill
similarly would eliminate the pres-
ent minimum statutory damage
provision and serve to check the
onslaughts of copyright combines
in other ways. -

Bulova

| Plans Atlantic Chain
Following Purchase of WLWL

Bitter Co'ptroversy Closed by Sale; New Network
Would Extend From Philadelphia to Boston

AMICABLE settﬂement of the
long-standing Paulist-CBS-Bulova
controversy, which resulted in
more radio intrigye than any other
recent agitation, has been effected
with the outright| sale of WLWL,
New York station owned by the
Paulist Fathers, [to Arde Bulova,
watch manufacturer and broad-

caster, for a :r ported figure of

$275,000. .

This transaction, in which Mr.
Bulova, CBS officials and the Paul-
ist figured, will i
pletion of the Bulova plan for an
upper Eastern $eaboard network
extending from [Philadelphia
through New York to New Eng-
land with a half-dozen or more
stations, practically all of which
are Bulova-owngd or controlled.
FCC approval of| the sales transac-
tion, of course, is essential and is
expected.

Mr. Bulova and James P. Kier-
nan, commercial manager of
WLWL and a central figure in its
six-year quest fqdr full time, visited
the FCC April |8, at which time
they explained the transaction. The
plan, it is understood, follows
closely that originally worked out
by CBS with the Paulists whereby
WLWL would. become a full-time
station in Ne\xf York, operating
with high powey of possibly 10,000
watts on the 1100 ke. clear chan-

BROADCASTING e Broadcast Advc?rtising

|

nel. Whereas the CBS proposition,
worked out more than a year ago,
would have provided for acquisi-
tion by that network of the station
either on a lease or sale basis with
a certain amount of guaranteed
time to the Paulists, the Bulova
transaction involves an outright
sale and with no guarantee of
time to the Paulists. .

Forming a Network

It is reported that the sale to
the Bulova interests resulted from
a three-way transaction in which
CBS, and more particularly its
executive vice - president, Edward
Klauber, used its good offices. °

With the anticipated approval of
the transaction by the FCC Broad-
cast Division, plans of Mr. Bulova
to proeeed with his network prpb-
ably will go forward at once. Har-
old A. Lafount, former FCC cqm-
missioner and in effect general
manager of Bulova broadcasting
enterprises, has laid out the net-
work plans. Mr. Lafount also has
interest in several other Bulbva
stations.

This network, as the present 5sit-
uation stands, is expected to iin-
clude the new full-time WLWL/ as
the key station. Other affiliates
would be WPEN-WRAX, Philadel-
phia regional now operated by Mr.

(Continued on page 70)

une 320-23

6. Authorized the appointment of
a committee of three to investigate
and formulate plans whereby sta-
tions might seek to procure re-
funds of money paid to Musgic Pub-
lishers Holding Corp., subsidiary
of Warner Bros., for its music dur-
ing the period Jan. 1 to July 31,
1936, when the Warner houses
were outside the ASCAP fold. It
has been estimated some $250,000
had been paid these fiye Warner
companies by some 250 stations.
MPHC has turned deaf ears to the
entreaties of NAB and .certain of
these stations for the refunds. The
committee named comprises Joseph
0. Maland, vice-president of WHO,
Des Moines; John Elmer, NAB
first vice-president and head of
WCBM, Baltimore, and John J.
Gillin, Jr., manager, WOW, Omaha.

NAB Disc Library

Much interest centered about
the auditioning of the public do-
main library samples. With a turn-
table set up in an outside office,
the board, seated before a remote
speaker in Mr. Baldwin’s office,
listened to a cross-section of the
10-hours of transcribed dises he
had available. These covered the
customary musical ensembles, vo-
cals and other items adapted for

‘! transcriptions, all using numbers
selected from the public domain
files of the Library of Congress,
and arranged by the NAB Copy-
right Bureau staff of 2 half-dozen
headed by Edward Fitzgerald,
NAB copyright director.

These constitute the first seg-
ment of a projected library of a
minimum of 100 hourd? planned by
Mr. Baldwin and authorized by the
Board of Directors just a year ago.
All told, he estimates that some
1,700 separate public domain com-
positions will be required .for the
100-hour library. The production
schedule calls for 25 hours, or some
400 to 500 public domain numbers,
to be available for delivery with-
in the mext month or six weeks.

The dises will not be offered

. stations until the new NAB copy-
right corporation, which will be
largely an incorporation of the
existing Bureau of Copyrights, is
formed and prepared to do busi-
ness as a corporate ‘entity, which
the: NAB cannot. [See BROADCAST-
ING, April 1]. Following the audi-
tions, the board agreed that the
NAB officers should proceed with
the organization of the corpora-
.tion, with the executive committee
to approve the structure before’ it
actually engages in business. It
agreed, too, that at the next meet-
ing of the board, probably during
thé convention in June, the cor-
poration should submit a report
covering plans for the ensuing year.

The actuf.l basis on which the

April 15, 1937 « Page 11
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library service will be offered sta-
tions will be decided by the corpo-
ration officers. There was some
speculative discussion of this by
the board, however, with the ten-

tative understanding that the lib- -

rary would be offered too NAB
members on a flat rate basis, per
hour of recording, irrespective of
,station size or earning capacity. A
round figure discussed was $10 per
hour per station. Employing this as
a base, if 400 stations subscribed
for the entire projected library of

106 hours, the aggregate income '

figure would be $400,000.
Emergency Supply

As originally outlined’ by Mr.
Baldwin, and as approved by the
board and the membership at the
last convention, the public domain
library- is designed as a reservoir
of industry-owned music which
would be available in the event
another emergency, such as that
which developed when Warner
pulled out of ASCAP last year,
should befall the industry. More-
over, by having available such a
supply, it is held, the industry
would be placed in a better bar-
gainmg\msition on music perform-
ing rights, without being forced to
assent to arbitrary demands of
such groups as ASCAP.

The public domnain transeriptions
are lateral cut, on an acetate base,
and are being produced in New
York according to specifications
prescribed by Mr. Baldwin. The
process employed, he declared, is
one evolved by the NAB after a
thorough study of the entire field, .
and no imprint other than. that of
the trade association’ appears on’
the dises. K

Following the audition of the li-
brary, according to the NAB min-
utes, the board members “unani-
mously voted that the managing
director and his staff be highly
commended for the work thus far
accomplished in the building of a
music library for radio stations.”

In agreeing upon retention of
counsel to assist in the state copy-
right litigation, the board specified
that such counsel also advise other
state broadcasters on appropriate
legislation of a similar character.
It is felt that the Washington and
Montana - bills legally will with-
stand court attack. .

Actual drafting of these meas-
ures, in the rough, is attributed
to Kenneth Davis, Seattle attor-
ney, managing director of the
Washington State Association of
Broadcasters, who undertook the
task largely at the behest of Mr.
Craney and of T. W. Symons Jr.,.
president of KFPY, and associated
with Mr. Craney in KGIR. Mr.
Symons is a member of the NAB

Reviews Disc Plan

Mr. Baldwin informed the
board of directors that approxi-
mately $25,000  had been expended
thus far for the public domain
libzary. In his report to the mem-
bership on the meeting he asserted
that the cross-section of the 10
hours recorded covered 180 selec-
tions. He added that the present
schedule of the Bureau calls for
25 hours of recording or approxi-
mately 500 selections, by June 1.
He continued:

Just one year ago this month the
Bogu-d of Directors at a meeting in
Chicago approved a plan submitted

(Continued on page 66)
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NAB BOARD—In hetween sessions of the special NAB board meetin

photograph

W. Myers, KOIN-KALE, Portland, Ore., p
‘WCBM, -Baltimore, first vice-pfesident; John J. Gillin Jr., WOW, Omaha;
Gene G'Fallon, KEFEL, Denver. Standing, Bdwin W. Craig,
Lynchburg; Gardner Cowles Jr., KSO-KRNT, Des Mo nes;
Arthur B. Church, KMBC, Kansas City;

WSM, Nashville;
. M. Russell, NBC Waghington vice-president:
Joseph O. Maland, WHO, Des Moines and John Patt, WGAR, Cleve.

] g held in Washington April 7 this
was made. Left to right, seated, are: Harold Hough, WBAP, Fort Worth, treasurer; (
resident; James W. Baldwin, managing director; John Elmer

T. W. Symons Jr,, KFPY, Spokinnrferf
Edward A. Allen, WLV4'

land. Missing from the photograph, but present in Washington were Harry C. Butcher, CBS Washington
vice-president, and Gordon Persons, WSFA, Montgomery. Absent directors were Alfred J. McCosker, WOR,

Newark; L.
San Francisco.

B. Wilson, WCKY, Cincinnati; W. W. Gedge, WMBC, Detxzoit, and Ralph R. Brunton, KJBS,

Other

Convention Dates
American Newspapér P u b-
lishers Association—Wal-
dorf Astoria Hotel, New
York, April 21-23.
Association of National Ad:
vertisers — Hot Springs,
Va., April 25-28.
American Association of Ad-
vertising Agencies—Green-

briep, White Sulphur
Springs, W. Va., April 29,
30 and May 1

Radio Manufacturers Asso-
ciation—Hotel Stevens,
Chicago, June 8-9.

Pacific Coast Advertising
Clubs Association - Salt
Lake City, June 13-17.

Advertising Federation of

America — Pennsylvania
‘Hotel, New York, June
20-23.

CEREMONY PLANNED
FOR KLZ AND KVOR

A CELEBRATION marking com-
pletion of new facilities for KLZ,
Denver, and KVOR, Colorado
Springs, has been arranged tenta-
tively for June 19-27 by the Okla-
homa Publishing Co., operating the
stations, along with WKY, Okla-
homa City. Spotibuyers from Chi-
cago advertising agencies, along
with other figures in the industry,
have been invited.

Because of possible conflict with
the NAB convention, now sched-
uled for the latter half of June, the
dates may be changed.

Both of the Colorado stations,
purchased within the last two
years, have been completely rebuilt
and have been “rededicated to the
service of the areas they serve in
accordance with the policies. of the
Oklahoma Publishing Co.,” said
Edgar T. Bell, business manager
of the latter company, in announe-
ing the celebration. The trip in-
cludes a visit to the Colorado
Springs and Pikes Peak region
and Estes Park.: The invitations
have been issued. by E. K. Gay-
lord, president of the Oklzhoma
Publishing Co., and Mr. Bell.

Status of NAB Grant to Joint Grou

For Radio Coverage Study Undecided!

DEPARTING from usual proce-
dure, the NAB board mecting in
Washing‘ton April 7 failed to dis-
cuss or act upon current industry
issues involving station time, rates
and related data. The docket was
jammed with basic industrial prob-
lems, notably copyright, with the
result -that the meeting adjourned
at a late hour without even dis-
cussing these other issues.

One of the questions in which
the industry generally has been in-
tensely interested is the work of
the Joint Committee on Radio Re-
iﬁzrch, representing equally the

IAB, Association of National Ad-
vertisers and American Association
of Advertising Agencies. Another
isi station break spot announce-
ments—an issue provoked by sev-
eral Ial'_ge advertisers and agencies
and which was placed on the door-
step of the NAB by Young & Rubi-
cgm in a letter from William R.
Stuhler, its radio director [BroaD-
CASTING, April 1]. A third was the
question raised by WBNX, New

ork, over purported duplication
of program titles and ‘suggesting
establishment of a radio title clear.
ing house.

_iThe Joint Committee situation
n{volves an appropriation of $10,-
0({0 by the NAB which has never
been advanced to the Committee.
N&C and CBS have advanced $20,-
0 0 and $10,000 respectively to the
fu.“nd. The NAB board last July ap-
proved the $10,000 appropriation
for the industry and authorized its
Committee on Radio Research to
contribute the funds when it
thought advisable.

"It has developed that the NAB
Cgmmittee is not in-full sympathy
with plans of the agency and ad-
vertiser members of the Joint
C.ommittee for popularity surveys
in New England and in Kansas
City. While no statement was
fdrthcoming from the NAB, the
view has been that the Joint Com-
mittee should first set up a basis
for auditing station coverage, rath-
erAthan indulge in surveys at this
stage of the procedure. It feels
the projected Kansas City survey
and the New England survey, now

actually under way, are somewhat
premature, although probably de-
sirable.

Arthur B. Chureh, chairman of
the NAB Committee, objected to
the Kansas City rural survey on
the ground that the matter niight
be misconstrued by wvirtue of his
long association with the Joint
Cominittee’s work and the effort
to set up a cooperative radio cov-
erage bureau. He thought some
other city should be selected so
there can be no criticism of the
designation of Kansas City.

Expenditures made up to this
time on the survey work have been
from funds advanced by the net
works. The New England listening
habit and coverage study probably

will 'be completed shortly.” Wheth- |

er the Kansas City 'study finally
will be undertaken depends upon
the result of a voté now being
sought by John Benson, AAAA
president. NAB members have
suggested another Joint Commit-
tee meeting before final decision is
reached on that survéy.

A meeting of the technical com-
mittee of the Joint Committee has
been. called in New Yprk by L. D.
H. Weld, chairman foLApril 17,

Maca Yeast tg Place
NORTHWESTERN YEAST Co,
Chicago, currently spansoring Vir-
ginia Lee Sunbeaw
Chicago, for its new product, Maca,
quick-raising yeast, will have tran-
scriptions made of the program
and place it nationally as soon as
distribution is secured. Sales at
present are confined| to Illinois,
Wisconsin, Indiana and Michigan.
There is a possibility, too, that
Virginia Lee & Sunbeam will go on
the networks this fall when na-

tional distribution is, anticipated |
Hays MacFarland & Co., Chicago,

is the ageney.

DELCOQ - FRIGIDAIRE Division of |

General Motors Corp., Dayton (air
conditioning), is planning the largest
advertising campaign in its history.

of forms, hoth spot #nd metwork
Lord & Thomas, New [York, is the
agency.
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Radio is being (liscussedi in a number ¢

§PONSOR-AGENCY EXECUTIVES—Candid glances af the speaker’s

- desk during the baseball announcers

session in Chicago. f£ to right in

the photos are: Left photo—John H. Sarles, vice-president, Wayne Hunt,

resident, of Knox-Reeves; Henry A. Bellows, General
. ltant. Center Photo—Samuel C. Gale, General Mills dirpctor of adver-
tising; William S. Hedges, vice-president, WLW; Luther | Wood, account

su

ills radio con-

Ty

executive, Ruthrauff & Ryan; ¥. T. Tucker, Goodrich advertising man-
ager. Right photo—George N. Walker, advertising” manager, Socony-

Vacuum; F. R. Griffin, account exe
Sears, Socony-Vacuum White Star D

cutive, J. Stirling Getchell; C. E.
ivision, Detroit; F. H. Casey, Wad-

hams Oil Division, Milwaukee; Roy B. Dill, Lubrite Division, St. Louis.
Bdck of the speaker’s table was a sponsor map.

General Mills Spends Million on Baseball

Announcers Given
Coaching at’

Chicago

By HAL TATE

. MORE than doubling the number

of stations it used last year in
sponsoring pro baseball broadcasts,
General Mills Ine., Minneapolis, on
behalf of Wheaties this season will
sponsor games on 80lstations
cither alone or in pollaboration
with some other adverfiser. Repre-
senting the most extensive baseball
sponsorship in the histpry of radio,
General Mills will spend more than
$1,000,000 in the exclusive or
shared sponsorships.

Gener% Mills, it was disclosed
at a cofMerence of its executives,
meeting in Chicago with agency
men and announcers signed, for the
games April 11 and 12, will foot
the total bill on 31 stations, will
share the sponsorship with Socony-
Vacuum Oil Co. on 46 stations. will
share with B. . Goodrich Co. on
two stations and will share with
the Coca Cola distributor of Dallas
on one station.

Promeotional Campaign

In addition to the tremendous
expenditures involved in the rights
to and sponsorship of the games,
General Mills will launch a huge
promotional campaign through its
agency, Knox-Reeves Advertising
Inc,, Minneapolis. Opening guns
on the campaign were fired at a
basgball announcers conference
held in Chicago April 11 and 12. A
new magazine Ad Liberties will be
published and will contain news of
baseball broadcasting. It will be
sent to the announcers and stations
broadcasting the games to ball
clubs and to others.

Three “field men” from Knox-
Reeyes will spend their time sole-
ly in contacting the announcers
and will aid them in every way to
make their broadcasts more effec-
tive to the baseball club, the sta-
tion and the sponsor. They are
Brad Robinson, sports broadcast
executive for Knox-Reeves, who
will cover the castern sectio n;
James Kelley, former space sales-
man for Barron G. Collier Inc., who
will cover the central section, and
Lloyd Griffin, former sports an-
nouncer for WLW and WBBM,
who will cover the west and south-
west division.

Socony-Vacuum cosponsoring
he games on 46 stations will pro-
mote Mobilgas, Mobiloil and Bug-
aboo, an Insecticide, during its
broadeasts. Goodrich  will cospon-

sor games on KTSA, San Antonio,
and KTUL, Tulssa, [and will stress
tires in commercials. Coca-Cola of
Dallas will share [sponsorship of
games on' WRR. K
The complete list of stations,
sponsors and announcers being
used in this baseball sponsorship
is carried elsewheré on this page.
However, a few changes will be
made in the ip setup
later, with Generall Mills probably
sharing some games now in the ex-
clusive list with angther advertiser.
A few stations may also be added
later.
. At the Lasceball announcers’
conference which was held under
the auspices of Knox-Reeves, most
of the announcel's‘fwith the exeep-
tion of those from the West Coast
who will broadeast ball games for
General Mills, were in attendance.,
In addition to the 62 announcers
present and the Knox-Reeves men,
. there were representatives from
General Mills, Soeony-Vacuum,
Goodrich, J. Sterling Getchell,
Ruthrauff & Ryan, and :Rawson-
Morr'll Inc.
The conference was held to ae-
quaint the annoyncers with the
general policies ta follow in their
broadcasts. However it was em-
phatically brought out that the
meeting was not held for the pur-
pose of standardizing the broad-
casts or to have| the anneuncers
conform to any uniform technique.
Instead the mairﬁ theme of the

meeting was to discuss fully the
whole conception of modern base-
ball broadeasting, cxchange ideas
and discuss mutual problems so
that better broadcasts of the
games would result.

Agéncy Men Speak

Wayne Hunt, president of Knox-
Reeves, opened the two-day con-
ference by welcoming the visitors
and speaking briefly on the pur-
poses of the conference. In his talk,
Mr. Hunt pointed out that there is
a growing understanding that
baseball broadecasting is a coopera-
tive operation, with a mutuality, of
interests among the three “part-
ners”’—baseball clubs, radio sta-
tions and sponsors.

Most of the acency men and
sponsors’ representatives present
ascended the podium at one time
or another and discussed different
angles of baseball broadcasting.

Lloyd Griffin presentéd transecrip-
tions showing both desirable and
undesirable ways of announcing
games. Brad Robinson showed
newsreels demonstrating the in-
correct way of broadcasting a ball
game.

L. C. McEvoy, radio director of

‘ the American League, endeavored

to dispel! belief that his department
was created ‘“to throttle, handi-
cap baseball broadcasting and
ultimate to eliminate it”, by ex-
plaining that in 1937 “we are go-
ing to have more baseball broad-

casting than we ever had in the
history of radio”. Nor is the office
a censorship bureau designed “to
impose a gag rule on announcers.”

“For some years,” -he went on,
“I believe that a few bageball
executives entertained 'a real ap-
preciation of the importance of
broadcasting. Whether the broad-
casting of games was thought to
be beneficial or harmful to the
gate, there still remaing the fact
that radio has suddenly jumped in-
to a most prominent and influen-
tial position among methods of
news dissemination, that radio
broadcasting is here to stay and to
improve, and if the benefits of a
good broadeast were not 5o appar-
ent to some, at least they realized
that' a poor broadcast could be
most harmful.”

Explaining that interests of club,
sponsor and ‘station are common,
he said that a uniform policy di-
rected by a single department was
sought, created “in the spirit of
cooperation and helpfulness, and
with no other objective.”

To safeguard ideals of baseball,
Mr. McEvoy continued, “we of the

. American League feel that we are
but furthering the best interests
of the sponsors and the radio sta-
ticus, for only if broadeasting pro-
motes the good of the game, only
if its conduct is directed beneficial-
ly, can baseball broadcasting en-
dure and preserve to our sponsors

(Continued on page 72)

Sp@nsorsi Stations,

Announcers on Baseball Schedules. . .

General Mills Exclusive
WGST, Atlanta~—Atlapta, home and away;
John Fulton.

WDRW, Augusta—Alugusta, away; Lew
(Flash) Bristol.
WCBM, Baltimore Orioles, home and

away; Lee Davis.
WBRC, Birmingham-—Birmingham, away;
Eugene Connor.
WGR and WKBW, Buffalo—Bisons,
(three| days only) ;

home
Roger

Vietor Lund.
KSO, Des Moines
Gene Shumate.
WHO, Des Mm’nes:Ehicngo major league
i

Des Moines, away;

games with dramaftizations after games,
home and away: Dutch Regan.

KFJZ, Fort Worthi—Fort Worth. home;
Zack Hurt, Gene |Cagle and Bill Field.
WJIAX, Jacksonvillg—Jacksonville, away;
Jack Rathburn.
KBTM, Jonesboro,
nals. home: Dick
WNOX, Knoxville—
ell Blanchard.

rk.—St. Louis Cardi-
Altman.
noxville, away; Low-

KOIL, Omaha, and| KFFAB, Lincoln—Ma-
jor league broadesst; Harry Johnson.
WHAS, Louisville~fLouisville, home and
away. -

KLRA and KGHI) Little Rock — Little
Rock, away; Bennie Craig. )

WALA, Mobile—Macbile, away; Joseph H.
Hunt.

WSFA, MontgomerL—Montgomery, away ;
J. R. Bozeman.

BROADCASTING ¢ Broadcast Advertising -
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WLAC, Nashville—Nashville, away; Her-
man_ Crizzard.
WDSU, New Orleans — New Orleans,

away; Earl Smith.

WINS. New York—Dugout interviews of
Yankees and Giants and evening drama-
tizations (may be cosponsored) ; Jack
Ingersoll, Pat Barnes and Dan Dunphy.

KFXR, OQklahoma City—Qklahoma City,
away; Bd Shelton and Bob Elliston.

WJAS, Pittsburgh—Pirates, away; A, K.
Roswell. g

WTOC, Savannah—Savannah, away; Wel- '
don_ Herrin. ;

KWKH, Shreveport—St. Louis Cardinals
and other National League games by
wire; Ted Andrews. |

WJISV. Washington—Senators, away ; Arch
McDonald. 1

KFAC. Los Angeles—Los Angeles, héme
and away (tentative) ; Art Gleason.

KROW, Oakland — Oakland, home hnd
away (tentative). i

KEX, Portland—Portiand, home and away
(tentative) ; Rollie Truitt. I

KYA, San Franeisco—San Francisco, hﬁ)me
and away (tentative) ; Ernie Smith}

KIRO, Seattle—Seattle, home and away
(tentative) ; Leo Lassen. {

General Mills—Socony ;

WJW, Akron—Akron, home and away;
Bill Griffiths. i

WOKO and WABY, Albany—Albany, home
and away: Royden N. Rand. P

WBBM, Chicago—Cubs and Sox, home land
away; Pat .Flanagan, George Sutlher-d
land.

]
i
i
!
i
B

COLONIAL NETWORK (WAAB. Bos-
ton ; WSAR, Fall River; WSPR, Spring-
field; WLBZ. Bangor: FEA. Man-

chester; WTHT. Hartford: WNBH, New
Bedford; WBRY, Waterbury; WLLH,
Lowell; WLNH, Laconia; WRDO, Au-
gusta; WEAN, Providence; WKC,
Bridgeport) —Boston Bees and Red Sox,
home; Fred Hoey.

WSAI, Cincinnati—Reds, home and away;
Red Barber. ‘

. WHIO, Dayton (line from WSAI)—Reds,
home and away: Red Barber.

WCPO, Cincinnati — Reds,
away; Harry Hartman.

WHK, Cleveland — Indians,
away: Jack Graney.

WBNS, Columbus — Columbus,’ home and
away. William McKinnon and James
Verian.

WWJ, Detroit—Tigers, home and away;
Ty Tyson.

MICHIGAN RADIO NETWORK (except
WXYZ but including WELL, Battle
Creek; WIBM, Jackson; WKZO. Kala-
mazoo; WFDF. Flint; WOOD-WASH,
Grand Rapids; WBCM, Bay City; WJIM,
Lansing) — Tigers, home and away;
Harry Heilmann. 3

WIRE, Indianapolis — Indianapolis, home
and away ; Norman Perry Jr. and Morris
Hicks. u o

WCCO and WMIN, Minneapolis—Minne-
apolis, home and away; Byrum Saam.

WHN, New York—Jersey City, home and
away ; Joser_)h R. Bolton.

(Continued on Page 71)
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Organized Labor Movements
Make First Inroads on Radio

Guild Formed in CBS Announcing and Production
Departments; Unions Hit Electrical Firms

GRGANIZED
labor movements
now occupying
front page atten-
tion throughout
the nation made
their first inroads
upon the broad-
casting industry
theIWEeekg oé‘
Apri and 1
Mr. Langham  yhen it was dis-
closed that the oft-rumored an-
nouncers’ union in New York had
come into being with the formation
of the American Guild of Radio
Announcers and Producers in the
announcing-production departments
of CBS.

Headed by Roy S. Langham, a
CBS production man, this group
has convinced Edward Klauber,
‘CBS executive vice-president, that
it represents a majority of the net-
work’s production staff and that its
committee is authorized to speak
for the producers-announcers. Mr.
Klauber in turn has appointed a
committee to represent the com-
pany in bargaining with these em-
ployes. The committee met April
9 and had a second meeting sched-
uled for April 14. .

Representing CBS is a commit- *
tee 'composed of M. R. Runyon and
L. W. Lowman, vice- presidents,
and Douglas Coulter, assistant *
director of broadcasts. The em-
ploye committee consists of Mr.
Langham, Karl Schullinger, pro-
duction man, and Bill Perry (Perry
King), announcer.

Four basic demands have been
made of CBS by the AGRAP:
recognition of the organization as
bargaining agent for an-
nouncers and directors, maximum
hours of work, minimum salaries
and miscellaneous incidents and
cgnditions. of employment.

No Outside Connection

; While not committing himself
as to future .plans of the Guild,
Mr. Langham told BROADCASTING
that at present the organization
is entirely free of affiliation with
any outside labor organization—
that is, the Committee for Indus-
trial Organization (CIO) or the
American Federation of Labor.
Mr. Langham asserted further
that the Guild is not connected in
any way with similar groups in
other networks or independent sta-
tions. He was emphatic in assert-
ing that the Gu#ld is not in any
sense a.'company union. .
Close inquiry by BROADCASTING
failed to diselose that any similar
groups have approached officials of
NBC, and so far as known its pro-
duction staff is not contemplating
any group action at the present
time. Mutual Network being a co-
operative venture, owned entirely
by -WOR and WGN, reported that
it has had no intimation of any
organized labor movement from
any of its network.or station men.
Mr. Langham did say, however,
that various individuals in radio
have asked him about the progress,
of his group, and it is certain that,
this progress is being closely

. watched by both employes and
“executives of all broadcasting com-

panies in New York. At present
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the Guild’s membership is confined
entirely to the CBS New York
staff, but Mr. Langham stated
there is nothing in its organiza-

‘tion setup to prevent it taking in

members of CBS offices’ and sta-
tions in other cities. ‘

That the labor organizing move-
ment may close in_on the broad-
casting industry shortly was in-
dicated during the last fortnight by
the activities of the United Electri-
cal and Radio Workers Union, an
affiliate of CIO headed by James B.
Carey as_president. This group an-
nounced April 10 that it was ready
to organize the 270,000 employes
of the A. T. & T. Co. and its af-
filiated Bell Laboratories > and
Western Electric (Co. It has also
called a convention in East Pitts-

‘burgh April 24 and 25 to d_rgft
‘demands for company recognition -

as the sole collective bargaining
agency in the Westinghouse manu-
facturing plants. It began in March
to negotiate with |General Electric.

*  Closed Shep System -

The CIO leaders, working against
the craft union idea represented
by the International Brotherhood
of Electrical Workers, an affiliate
of the A. F. of |L., is .ridiculing
the latter union’s| alleged inability
to organize the electrical industry
on an industrial basis. The IBEW

. has closed shop agreements in a

number of broadeasting stations,
but never has been able to organ-
ize radio operators on a national
scale. :

From Los Angeles it was re-
ported to BROADCASTING that West
Coast headquarters of the United
Radio & Electrical Workers was
to be established; April 12 at 332
San Fernando Bldg. This group, it
was stated, plang|a drive to enlist
the radio announcers, technicians
and others into an industry union.
C. H. Jordan heads the recruiting
forces. William Dalrymple is the
Los Angeles CIO| representative.

KFRU, Columbia, Mo.

Joins Corn Belt Network
FEATURING the 13th birthday
celebration of WHOQ, Des Moines,
April 10, the Corn Belt Wireless
Network, an off-the-air rebroad-
cast hookup of Midwestern stations
taking sponsored and sustaining
programs from ! the 50,000-watt
WHO, welcomed KFRU, Columbia,
Mo., as a new member. Other sta-
tions in the group, which is sold
at the combination spot broadcast-
ing rates .of the stations without-
line charges, aré KMBC, Kansas
City;. WOW, Omaha; WOC, Dav-
enport; WIBW, Topeka, and other
local stations added for particular
accounts. |

KFRU, owned by the St. Louis
Star-Times, also dedicated its new
office and studio:equipment, with
Publisher Elzey Roberts and Gov.
Stark of Missouri speaking from
Columbia and Cdl. B. J. Palmer,
president of WHO, speaking from
Des Moines. Most of the evening’s
program was devoted to a parade
of WHO stars of : the past and
present before a crowd of 4,500 in
the Shrine Auditorium.

RADIO AND LABOR
WROK and Local Union

Coopetating

AN EXAMPLE of the cooperative
relationship which can exist be-
tween radio stations and labor
unions is given in the arrangement
between WROK and the Central
Labor Union of Rockford, Ill. Ear-
ly last fall WROK established a
program titled Buwilders Program,
during which the station donates
a half-hour period each Monday
for use of the union.

The program is in the form of
musical entertainment donated by
the various union bands and musi-
cal groups of the city, with an in-
terlude of talks and occasionally
dramatic gkits. Individual pro-
grams are dedicated to each of the
28 unions affiliated with the cen-
tral body and the program copy is
designed to acquaint listeners with
the activities and purpose of the
various locals. Copy and program
material is prepared by the union.

Satisfaction of thé unions with
the program is expressed in the
letter sent to WROK by Cap
Brady, secretary of the central
union, in which he expressed the
“sincere appreciation of organized
labor in the city of Rockford for
your kindness in allowing us the
facilities of your station.”

| AR
W"incharger Names Duff;

Placing on 100 Stations
WITFH 100 stations in farm terri-

“tories already carrying its adver-

tising, Wincharger Corp., Sioux
City, Ia., manufacturers of wind-
driven generating equipment for
farm needs, including the power-
ing of radio sets, on April 9 an-
ndunced the appointment of Mort
Duff as advertising manager. He
will immediately take charge of
aJnew dealer merchandising cam-
paign, including a $100,000 national
advertising program to promote
the sale of farm radios.

Mr. Duff comes from the Bagley,
HLr.ton & Hoyt advertising agency
inl Chicago, where he handled the
radio campaigns for the Pinex Co.,
Fort Wayne, and W. A. Sheaffer
Penn Co., Fort Madison, Ia. A
Upiversity of Iowa graduate, he
formerly was with the Iowa Broad-
cgsting Co., Des Moines Register &
Tribune and Battenfield & Ball
Aldv. Agency.

Wincharger started a 13-week
series of disc announcements

arch 8, placed by Hays McFar-
land & Co., Chicago [BROADCAST-
ING, March 1]3.

La Rosa Adds Group

V] LA ROSA, Brooklyn (La Rosa
Grade A Macaroni), whose daily
half-hour dramatic and musical
program, broadecast in Italian, has
begen heard seven days a week
12:30 - 1 p. m. for five years on
WOV, New York—and more re-
cently on WRAX, Philadelphia,
WICC, Bridgeport, WEAN, Provi-
ence, and WAAB, Boston—on
pril 4 added the six-station New
ork State Broadcasting System
(WINS, WABY, WIBX, WMBO,
SYA, WBNY) to its schedule,
ving it 11 outlets. This is said
} be the largest network ever to
rry a foreign language program.
e LaRosa broadecasts, which are
p]]’aced direct, originate at WOV.

HOR
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Connéry MeasurJ
Encounters Delay

Plan for Radio Investigation
Continues on the Shelf

THE fate of the Connery resoly
tion (H Res-92) was still undete.
mined as this issue of BRoADCag
ING went to press, despite persisy
tent statements by its sponsory
that it will go through. The resoly
tion proposes a widespread investj
gation by a select Congressiongl
Committee of alleged monopolistj:
practices of the networks and in.
vades such questions as purporte
trafficking in Station licenses
through sales at what are deserip.
ed as inordinately high figures,

Even should the resolution, pend.
ing practically since Congress con.
vened last January, be reporty
favorably by the House Rules Com.
mittee before which it is pending,
there is considerable} doubt as tg
whether the House will actually
pass it. In the last fortnight two
resolutions favorably reported by

the Rules Committee have been re. |;

jected by the House. There i
known to be considerable opposi.
tion on the resolution among ad.
ministrative leaders in the House
One unconfirmed report is that
word has seeped down from “high.
est quarters” against such an in
vestigation on the ground that it is
unwarranted and unnecessary.

Delays Encountered

Practically since the session be-
gan, Rep. Connery (D-Mass.) and
Rep. Wigglesworth (R-Mass.) have
predicted a sweeping radio investi-
gation., Reverberations also have
been heard on the |Senate side
where Senator White just a month
ago advocated such &an investiga-
tion on'a fact finding basis. Chair-
man Q’Connor (D-N. Y.) of the
Rules Committee also has predicted
favorable action in conmection with
an_investigation. - |

Pressure of other legislative
business, notably the Supreme
Court issue, has tended to block
immediate consideration of a var
iety of proposals having to do with
radio. More particularly it has pre
vented Senator Wheeler (D-Mont.)
sponsor of a legislative plan t
bring about separation of news
papers from station ownership,
from following through. He has in-
dicated that he may| forego this

legislation until the end of the sex

sion or next session, if necessary.
His plan was to introduce a mesas
ure as a basis of dikcussion and

then have full hearings before s |

subcommittee of the Senate Inter:
state Commerce Commission of
which he is chairman.

New C & S Show

STANDARD BRANDS Inc, New
York, on May 9 will tyrn its Chase

& Sanborn coffee program, broad- |

cast for an hour Sunday evening
on a nationwide NBC-.Red hooku,
into an all-star variety show. The
new program, not |yet named,
will feature Eddie Bergen, ventrilo-
quist, Don Ameche, romantic actor,
and Werner Janssen, symphoni
conductor, as pernriai ent artists
and will present guest stars est
week, The new series| replaces Jo
You Want To Be An Actor?, which
replaced the Good Will Court, which
succeeded the Major Bowes' Ami:
teur Hour, on the same period. J

| o S
A Market for Words Is Developed by Radio

NE FINE Sabbath morn-
ing in 1935, the mammy
singers, hie-de-ho swing-
sters and slap-stick co-

dians awoke to find a strange
:;T;x;e of neighbor in their midst on

‘ the network. So far as the radio

family was concerned, this extraor-
dinary newcomer was nel t h er
“yegetable, mineral nor animal”,

. and speculation was rife as to what

this unique personality held in
store for the sensitive broadcast-
ing system. .
mg(;u¥iosity was at the itching
point. What would the first script
release? Would it be a Jack-in-
the-box upset, a Pandora’s Box of
amazing revelations, just another
one of those flagh-in-the-pan inno-
vations that look like ‘“hot stuff”
for a while and turn out to be
nothing more potent than “heat
lightning—or what?

Dr. Speaks Prescribes
“Educationél,” was the way that

. NBC labeled this new-type show;
_and if others were apnrehensive
. about how it would be received by

radio dialers, that was nothing
compared to the check-book goose-
pimples experienced by the princi-
pals of The Better Speech Insti-
tute of America, its sponsors, who
were staking their time and money
against the interest of the go-get-
ting American public in effective
speech as a dominant success es-
sential.

The initial series of Your Eng-
lish. qua]zﬁgr-hour programs was
inaugurated unostentatiously at
11:45 a. m. (EST) on Jan. 27,
1935, over five NBC-Blue stations.
With these episodes the Institute
ingeniously introduced - a kindly
central character under the cog-
nomen of Dr. Speaks, who in pri-
vate life is one of Americd’s out-
standing English authorities.

. Through this stroke of delicately

shaded- showmanship, the correc-

" tion of everyday speech faults, ad-

vice concerning pronunciation and
enunciation, and the exposition of

| grammar rules were capsuled in
- easily assimilated, intensely inter-
- esting dramatic form. A dash of
- stringed music

and inspiration

completed a new technique in edu-

NEALE V. DUNBAR

By IRVING D. AUSPITZ

President, Auspitz & Lee Advertising Agency

Better Speech Institute of America Goes R@dio and

Starts the ﬁVhole Country Talking--Correctly :

Better English and lots of it is the product dispensed by

the Better Speech Institute of America. And who ever'

would think of peddling word culture by radio! The In-
stitute thought of it, so Auspitz & Lee was called to lend’

counsel. Soon a network program was born—with con-
siderable doubt|as to ils expectancy. Their worst fears

were unrealized, so the Institute now is a confirmed ra-

dio user. Next ¢n the program is a still wider radio cam-
paign. The Instjtute has a word for it—Success.

cational broadcasting that editorial
critics of the air-lanes pronounced
as being a forward [step in digni-
fied and restrained commercial
presentation.

The test tubes of| radio usually
are left to boil for at least 13
weeks before they are touched, but
in less than two months after the
first Your English program made
its bow on_five stations, the Insti-
tute’s business perked up to a
point that justified ?:he addition of
five’ more stations. |The campaign
in the interest of effective speech
throughout the nati,on was begin-
ning to catch on.

Radio On The Spot

On_April 14, 1935, the time of
the Your English | program was
changed to 2-2:15 p. m. to secure
an NBC-Blue network of 30 sta-
tions. By that time, judging from
the orders and fan mail, Dr.
Speaks was conducting his “Speech
Clinic” for the benefit of an audi-
ence of major proportions. From
this network, the; Institute ex-
panded its efforts tg a string'of 52
stations on the same¢ network, com-
pleting a coast-to-cpast hookup on
one of the fastest-growing pay-as-
ypu-go schedules ofjrecent years.

Can radio do a dfirect-selling job
ak an equitable ratio of advertis-
ing cost to sales?| That was the
pertinent question| which couldn’t
be answered by existing precedent
at the time Neal ]?j Dunbar, presi-
dent of The Better Speech Insti-
tute, and Estelle B. Hunter trea-
surev, first determined to add the
microphone to their sales staff. The
Institute’s “Self i

Speech” was priced at $3.75.
subsequent rapid expansion of the
Institute’s radio activity tells its
own story as to what hapvened so
far as the bookkgeping phase of
the campaign is concerned.

Each weekly bioadcast brought
thousands of new students from
practically every |stratum of so-
ciety. But much more than orders
and inquiries followed in the wake
of each program| Your English
became the compulsory English as-
signment in many public -schools
throughout the mnation. Specially
designed cards for school bulletin
boards were mailed out in ‘profu-

the agency. Preside sion. Women's clubs everywhere
gency - Better Speech ln.m::., of America took up the better speech move-
vertising | ‘ . . ,
4 BROADCASTING ¢ Broadcast Adver ising . .
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ment, and enrollments from their
memberships spread the influence
of the network broadcasts far and
wide.

Executives in far-flung indus-
tries listened with interest each
Sunday, and representatives of the
Institute found doors of hundreds
of sanctum sanctorums open wide
for them in the interest of the per-
sonnel of some of the country’s
foremost corporations.. The import-
ance of correct, fluent, effective
speech had been visualized by

"means of radio to the profit of

both the sponsor and the public at
large. The NBC audience recog-
nized in the helpful, instructive
broadcasts an easy, interesting
way to develop greater poise, stim-
ulate self-confidence and to become
more successful in making words
pay dividends.

Tempting Responses

Many létters received by the In-
stitute in response to the Yowr
English series contained $3.75, the
full price of the course. Most of
the envelopes, however, contained
25 cents, which entitled the send-
ers to the first lesson of the course,
a 32-page brochure. In this way
the recipient of this first lesson
was accorded the privilege of
proving before enrolling the value
the course held for him. If, within
ten .days, he decided to enroll for
the complete course, the Institute
agreed to apply the 25 cents to-
ward the cost. |

Early in the series, a list of 50Q
words frequently mispronounced
was offered to test listener interest.

This pamphlet was mailed upon”

receipt of ten cents. Included was
The Better Speech Test entitled
“Your Speech! Is it Excellent,
Good, Fair or Poor?” From report

that followed the introduction of
this feature, the Institute inaugu-
rated a “Question and Answer” de-
partment to the regular Sunda

programs, and this innovation like
many others that were incorpor-
ated from time to time, bolstergi
interest in these unique radio pres-
entations; made them the court gf
last resort for many wagers con-
cerning words and grammar.

On one occasion when the Inst:
tute condoned the use of ‘“Xmas
for Christmas, newspapers an{d
trade papers took up the issue and
kept 1t alive for months. Pro

|

o

-
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MR. AUSPITZ

that American business concerns
stand solidly behind the Institute’s
vigorous effort in behalf of effec-
tive speech is found in the‘impos-
ing list of corporations that are
making “Practical English and Ef-
fective Speech” available to’ their
personnel. Among them are: J. C.
Penny Co., Metropolitan Life In-
surance Company, Western Union,
Bastman Kodak, Illinois Bell Tele-
phone, Marshall Field, and many
others. Most convincing evidence
of all the revelations that proved
the adaptability of radio to spon-
sored education is the factthat
those who replied to the programs
received but qne follow-up “from
the Institute. ,Did that work out?
Here is the answer: The Institute
is now contemplating an even
more comprehensive coverage of
the radio market. v

ESTELLE B. HUNTER .
. Treasurer
Better Speech Institute of ftmme.[ '

b
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ASCAP Girds Ranks for Onsjlaught

Paine Leaves MPPA
To Take Post as
Mills Aide
PORTENTS of
sweeping changes
in the entire
copyright situa-
tion are indicated
in activities of
the last week cul-
minating in the
shifting of the
executive staff of
ASCAP, tower-
ing. giant in the

Mr. Mills
music licensing field, and obviously
having a connection with the del-
uge of assaults agdinst copyright

pools in State legisfatures and in
Congress.

John G. Paine, chairman of the
board of Music Publishers Pro-
tective- Association, leaves that
post May 1 to become general man-
ager of ASCAP, succeeding E.
Claude flls, Mr. Mills on the
same datg/becomes chairman of the
newly-fol{ned executive committee
of ASCAP.

The New York

action came as
ASCAP faced a
titantic struggle

as a result of en-
actment in Mon-
tana and Wash-
ington of legisla-
tion which threat-
ens its entire fu-
ture ope:ations if
sustained by the

Mr. Paine
courts. In Congress it also has col-

lided with a sweeping new bill
(S-2031) introduced by Senator
Shepard (D-Tex.) and identical
with the language suggested by
Ed Craney, operator of KGIR,
Butte, it an open letter to Con-
gress three months ago.

Minnesota Legislatioﬁ-

This bill would eliminate the
statutory minimum infringement
clause of $250 ‘for innocent in-
fringement and leave the damages
up to the courts; prescribe that
music be cleared at the source,
whether originated by a network
or a transcription company, and
provide for ‘clear identification of
copyrighted works to enable users
to determine the copyright owner.

In Minnesota the Legislature
had before it a bill almost identi-
cal with the Washington and Mon-
tana measures which would plaéde
ASCAP and all other copyright
groups under the police powers of
the state. It prescribes a definite
per plece basis for payment of
royalties instead of the arbitrary
percentage plus sustaining fee for-
mula now involked by ASCAP; re-
quires a listing of all musical com-
positions held by copyright groups
and defipitely identifies music as a
commodity subject to state regu-
lation. In Minnesota it is a race
against time, since-the Legislature
completes its session early next
month.

ASCAP already ‘has begun its
fight against the Montana and
Washington laws and a hearing is

scheduled in Helena April 23 on.

its plea for a preliminary injunc-
tion to restrain the state from mak-
ing its law operative. (BROAD-
CASTING March 1, 15).

ASCAP also has made plans to
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attack in the courts the Washing-
ton legislation. Kenneth' C. Davis,
Seattle attorney, who was instru-
mental in drafting the bill at the
request of Mr. Craney and of the
Washington State Broadcasters
Association, is defending the Mon-
tana action and also probably will
be the counsel in the Washington
case. The NAB board of directors
at fts meeting April 7 voted to re-
tain counsel to assist in the defense
of these cases and is expected to
act promptly.

The decision to relieve Mr, Mills
of his managerial duties was
reached, it was stated, to allow him
more time for outside contacts and
to reinstate the administrative
committee which he headed prior
to its abandonment in 1929. Ac-
tion was taken at an ASCAP board
meeting April 6, at which time it
was also decided to offer the post
to Mr. Paine. At the same board
meeting, a quarterly dividend of
$1,250,000 was authorized, reach-
ing a new high mark. It is esti-
mated that some 75% of this reve-
nue is produced from radio, or in
the neighborhood of $4,000,000 for
this year.

R Expanding Staff

The ASCAP move, Mr. Mills told
BROADCASTING, has no political sig-
nificance or hidden motive but is
purely a case of obtaining greatly
needed help for an overworked
executive staff.'He pointed out the
business of the Society has grown
greatly in the last’ few years and
said doubtless other executives will
be added in the near future. It is
expected that the move will give
Mr, Mills more time to spend in
the field, working with local
ASCAP bodies and aiding in the
fights against anti-ASCAP .legis-
lation. :

In addition to Mr. Mills, the ad-
ministrative committee will con-
sist of Gene Buck, ASCAP presi-
dent; Walter Fischer, publisher;
Irving G. Caesar, composer, and
Louis Bernstein, publisher. Harry
Greenburg was named assistant
general  manager.

The following day, April 7, Mr.
Paine called a meeting of the
MPPA _board, informing them of
the offer and recommending Harry
Fox, now head of the organiza-

tion’s transcription department, as
the new MPPA chairman. Mr.
Fox laid certain plans before the
board, which appointed a committee
to consider them. The committee
was expected to deliver its report
April 14, .

A well-known figure in the music
world, Mr. Paine had close con-
tact with radio operations during
h's tenure as head of MPPA.
Closely identified with ASCAP in
that it clears all compositions for
transcription production purposes,
Mr. Paine was initiated into the
copyright situation® when he was
employed in the copyright office
of the Library of Congress while
studying law at George Washing-
ton University. Ior many years
he was assoclated with the copy-
right department of Victor Talk-
ing Machine Co., later joining the
legal department of Warner Bros.
In 1929 he was elected to the chair-
manship of the MPPA board and
has appeared before Congressional
committees on copyright during the
last several years. He was also
active in NRA matters in connec-
tion with music publishers code.

With state copyright laws al-
ready in effect in Montana and
Washington, Minnesota sought to
become the third state to enact
such a law. Stanley E. Hubbard:
president and general manager of
KSTP, flanked by other state
broadeasters, was supporting the
legislation.

A Composer Complains

The bill passed two committees
of the House, but difficulty de-
veloped before the Jud ciary Com-
mittee because of opposition of one
member said to be formerly identi-
fied. with ASCAP as its represcn-
tative in' Minneapolis, Mr. Mills
attended the hearing in opposition
to the measure and quite a contro-
verky was started when Mr. Hub-
bard asserted that under the ex-

isting law, if there happened to be

an affair in the State Capitol, it
would be impossible to play the
Star Spangled Bamner without a
licemse because it is ennvrichted.
Hal Keidel, Minneapolis song
writer, testified he had written
eight numbers which had been pub-
lished, one of which was Hi Diddle

Di4dle, of which some 15,()00 copies

Five High-Power Braﬁadcast Stations
Will Be Built in Canada by the CRC

By JAMES MONTAGNES
FIVE high-power! stations~are to
be started within the next few
weeks by the Canadian Broadcast-
ing Corp., to be completed within
18 months. The stations will be
placed at Moncton, Montreal, To-
ronto, either Winnipeg or Regina,
and Vancouver,

No announcement has yet been
made what the power of these sta-
tions will be, but according to
plans which have long been pre-
pared and recommended by various
governmental investigating bodies,
the stations will likely be of 50,000
watts, power. Lack of funds has de-
layed their building but now that
rad’'o license receipts are on the
upgrade, totaling $1,900,000 for
the fiscal year ended March 31,
money is available for the building
of the.stations."

Privately-owned stations have

long had applications in for in-
creases in power, but the CBC at-
titude is that until it has more
powerful stations, private interests
should not be vermitted to build
them. While the CBC does not is-
sue\ the permits for stations and in-
creases in power, it’s recommenda-
tions are required by the govern-

ment. i
'&Iith the CBC allowed to retain
for its own use all profits from

. commercial broadcasts, the recent

changes in personnel included the
transfer from Ottawa of E. A,

eir, in charge of developing com-
mercial business for the govern-
mént-owned corporation to Toron-
to, where he will agmgressively go
after advertising prorrams for any
of ‘the CBC stations. Mr. Weir used
to joperate the seven stations for
the Canadian National Railways
before the government stepped into
the broadcasting business,

'

\

were sold. He asserted he joing
ASCAP as a non-p‘articipaung
member but he was not eligih
as a participating member unti] b,
had something like 10 songs pyp.
lished. He testified that in orde
to get his songs published he hyg
to give the small performing right
to a publisher, including radj
rights. Accordingly, he asserted,
the publisher co llected frop
ASCAP but XKeidel as the com.
poser to date has received nothing,

Mr. Hubbard asserted that afte
the hearing he had been informeq

by Mr. Mills that ASCAP was will.

ing to write new contracts on
per piece rather than a percentag
basis, but that it was not in a po.
sition to cancel contracts now held
with the major networks, which do
not preseribe for payment of musi
at the source. If those contraets
were cancelled, he i3 reported to
have staled, then per picee ecould
be introduced with payment at the
source.

Mr. Mills in his testimony be.
fore the Minnesota committee held
that the law was not introduced in
good faith, asserting it was not a
Minnesota law but oné drawn by
the Secretary of the Washington
Association of Broadcasters, for
the State of Washington. He add-
ed the bill then was sent to Mon.
tana and there “fomented by a
group of legislators and passed”
e asserted that in both cases it
was passed without an opportunity
for ASCAP to be heard and that
it was “railroaded” through both
Houses. ;

ASCAP Suit Killed
COPYRIGHT infunction suit of
the California Federated Institute
Inc., Los Angeles, azainst ASCAP,
was dismissed in the United States
District Court, that city, by Jude
Albert Lee Stephens dn April 2
The. Institute, an orggnization of
hntels, cocktail lounses, night
clubs, taverns and other busines
requiring use of bands and musi,
had sourht to restrdin ASCAP
from collecting roydlties, and
charged that the society was 8
monopoly and acting in opposition
to the Sherman and Clayton Acts.
ASCAP had argued tht the local
courts had no jurisdictfon over it
as the society was iqcorpora'zed
under the laws of ew York
Judge Stephens gave ng immediate
reason for his ruling. ‘

DR

Michigan Net Bhseball

HARRY HEILMANN, ‘retired De
troit T'gers Star. why has be
with the team at its Florida train-
ing camp for the last few weeks
for the third secason will broad:
cast play-by-play des(ll'iptions of
all Detroit games this  season
under sponsorship of White Star
Refining Co., a div'sion of Socony-
Vacuam 0il Co. Ileilmann will b
heard over all statigns of the
Michigan network with the excep
tion of WXYZ, presenting special
telegraphic reports of games
played away from Detroit. The
same sponsor, in collaboration
w th General Mills, will carry the
Tiger games over WWJ, Detroil,
with Ty Tyson at the mike.
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Through the

EFORE considering the ad-

vertising of proprietary drug

products there should be

established a definite cleav-
sge between products of the re-
patable proprietary industry and
products of the chamber-of-hor-
rers type. Too often the enemies
of proprietaries, therapeutic nihi-
Jists opposed to self-medication, the
cainea pig boys, and sincere ladies
(the lambs, bless ’em)—are to be
found lumping all proprictaries,
wod or bad, together.

Those of ug who have worth-
while packaged medicaments in our
medicine chests, and by “us” I
mean a great majority of the popu-
lation,  Including virtually every
member of Congress (see Amert-
wan Druggist poll), should resent
the practice of attempting to dis-
credit legitimate products by as-
welating  them with illegitimate.
Certainly, if such a practice were
used in the trade it would soon
come to the attention of the Fed-
eral Trade Commission as unfair.

A Series of Checks

In nearly every family, proprie-
tary medicines are called” upon
daily. A child gets a minor cuf or
bruise, mother has a headache, an-
other child plays out in the wet and
cold and es in with a runny
nose, Dad suffers an attack of acid
indigestion. These and scores of
other daily incidents are familiar
to all of us. Equally so, is the use
of some tried and proved favorite
remedy from the medigine chest to
care for the minor ailment.

Undoubtedly it would be a great
thing if the family physician could
have his skill and facilities
brought to bear upon even such
minor things. That, however, is
generally out of the question. Con-
venience, economy and other con-
siderations demand that the home
be able to meet these frequent les-
ser emergencies.

Out of that demand has grown
a great and important industry
which constantly stands ready to
protect the family against possible
serious consequences of the neglect
of these apparently minor matters.
Many millions of dollars are in-
vested in this industry. It gives

- support to a huge number of work-
-ors and financial return to its vast
- capital

 Precious a thing to permit risks

structure . . . much too
being taken,

As a consequence, each ,well-
known and generally-accepted prod-
uet has been carefully checked and

i studied before being placed on the
market. Most such formulae ate

the result of long and painstaking
scientific  research. If not, they
have been developed by dependable
physiclans in their own nractices,
ave been found effective, and
Usually have then been subjected to
extensive and rigid clinical tests.
Not only is this rigid analysis
‘tue at the beginning of a “pro-
Prietary’s” history. The makers of
the Package medicines in your
medlc.me cabinet are constantly
studying them to find ways of even
slightly improving them, of finding
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.resulting from this re

By EARLE A. MEYER

. . Ezecnlh:e. Secretary of ;M isory Committee on Advertising, The Proprietary Association
Proprietary Assoczatwn, St wing
Advertisements, Does an Air-Conditioning Job

purer and better standardized in-
gredients, of lowering|the price to
the consumer.

To accomplish these lends, the in-
dividual members of the package
medicine industry maintain exten-
sive research laboratories, keep on
their rolls trained and ~capable

, scientists, subsidize regeaich of all

kinds at a tremendouy
seldom realized how many major
advances in medical pgeience have
grown out of this redearch struec-
ture. Aspirin is a typical contribu-
tion of this research. The drug re-
cently found efficacious in checking
the deadly streptococdus infection
is another product -offi commercial
chemistry. i

cost. It is

In the Laboratory

The public usually| hears very
little of the work of thousands of
scientists engaged in pharmaceuti-
cal research. But whdn a product
earch is ad-
ministered hopefully and success-
fully to a member of the Chief
Executive’s family it becomes dra-
matic news,

en of seience certainly do not
want products which| they create
and whose production|they control
misrepresented to the public. A
group of them, members of the
Scientific Section of |the Proprie-
tary Association, ; much

said as
when they recently went into a
huddle with the Advi§ory Commit-
teé on Advertising to participate
in the campaign of voluntary ad-
vertising control in Tthe package
medicine 'field. .

At that time Dr. George
dish, chairman of the secti

Red-
be-

gan enlisting in the |cause of ac-’

curacy all medical directors, chem-
ists, biologists, bpcteriologists,
pharmacologists and pther special-
ists comprising the technical staffs
of the medicine manufacturers.
On the theory tha% copy control
begins at home, the
tion called upon evéry manufac-
turer in the field of prepared medi-
cines to create a Board of Review
comprising staff scientists to scrut-
inize printed or radio copy em-
bodying therapeutic |claims before
releasing it.

cientific Sce-

for High-Calibre

EARLE A. MEYER

This step, of course, was taken
independently of the Advisory
Committeels review work, but it
represents one phase of the co-
operation the committee has en-

joyed in its efforts to improve copy:

standards in the proprietary field.
Help has come also from the man-
ufacturers, their advertising

agents, and media—radio stations.

as well as publications.

* The Proprietary Association set
up its advertising review machine
nearly three years ago. It, is avail-

able not only to its members, who.

manufacture about 80% of pro-
prietary items produced in Amer-
ica, but to all advertisers within
the industry as well. .
Since the work began the Com-
mittee has reviewed nearly 20,000
pieces of publication copy and ra:
dio commercials. This represents
the advertising of at least a ma-
jority of the products in this field.
Three networks, Mutual, Yankee,
and Don Lee, have for some time
been associate members of the Pro-
prietary Association, working
closely with the Advisory Commit-
tee. A number of independent sta-
tions are also included in the Asso-
ciation’s membership. NBC and
CBS, while not members, have fre-
quently been in contact with the

for proprietary prpmotion. Here are (left to right) Earle A. Meyer

execptive secretary; Frank
Centaur Co.;

Vick Chemical Co.l

i
COPY SCANNERS§—Under the supervision of the Advisory Committee
on Advertising, of |the Proprietary Association, comes advertising copy;

!

A, Blair, president, and vice-president oﬁ
. Preyer, chairman, and executive vice-president of
Dr. Frederick J. Cullen, medical director; Lee Hl

Bristol, vi'ce-presiant and director of advertising of -Bristol-Myers Co|

I
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Sieve With Medical Copy

Advisory Committee in conjunction
with their own copy acceptance ac-
tivities. N
Although radio advertising fre-
quently comes in’ for critical dis-
cussions, the public is not aware
of the lengths torwhich radio net-
works go to keep. the air waves
clean and free of objectionable
commercials.
Statements made in the radio
commercials of proprietary prod-
ucts have a whole cluster of hurd-
les 'to get over before they finklly
“reach the ether. They must meet
the approval of the scientific staff
of the manufacturer. Most of them
are submitted to the Advisory Com-
mittee on Advertising. They must
pass the copy censor of the net-
work or the station accepting it.
After all’ this, the commercial is
still subject to action of’ the Fed-
eral Trade Commission which re-
views hundreds of radio continui-
ties daily. 3
We do not agree with the state-
ment published recently in the
Chrigtian Science Monitor ‘“that
many stations will broadcast al-
most anything that results in reve-
nue.” Unfortunately, some inde-
pendently operated stations are lax
in their censorship. * Usually they
have no facilities for verifying
therapentic claims or checking mis-
leading statements. A single objec-
tionable commercial can do unlimit~
ed damage to public confidence in
radio and advertising as well, and
it sometimes results in efforts to
pass drastic legislation such as the
bill recently introduced in the New
York State Senate providing that
all radio advertising be censored by
the Motion Picture Division of the
Department of Education at a fee
of 10c¢ per word for each commer-
cial reviewed.

! Debunking Claims

The “air-conditioning” job that
has been done on radio advertising
in the past two years is a credit to
the leaders in the industry. Cer-
tainly, great progress has been
made in .curbing unwarranted
claims. The job is by no means
finished and it will not be finished
until advertisers have discarded
out-worn advertising methods. ‘

There are many thousands of
“tin lizzies” of ancient vintage on
the road and while they are a haz-
ard to public safety because of
their antiquated ways, few of us

_ ever really encounter one. We just
know that they are there and if we
would stop to think about it we
would know that they are gradual-,
oly being taken off the road and the
' hdzards are being lessened with
| their increasing mortality.

The old Model-T minds- its own
business, obeys traffic signals, and
keeps p as best as it can, hut it
just isn’t equipped to keep up with
the modern swirl. The same is true
of old-fashioned methods of adver-
tising and outmoded products which
as yet have not been modernized or
taken off the road. It is these prod-
ucts which, like the Model-T, have
honest intentions, but still don’t
realize how they are imperiling the
reputation of the industry to which
they are supposed to belong. For-
tunately, they are disappearing
from ‘the high-speed highways of
modern business.
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Congressional Static Clouds Broadecasting Business: An Editorial

ANY WAY you measure it, there has been
more man-made static on the subject of radio
broadeasting generated thus far at this session
of Congress than in all other Congresses com-
bined. And to continue in radio, parlance,
most of these—spurious emiissions have dealt
with what the politicians describé as “traffick-
ing in radio licenses”. "

Of course no just person would condone
the sale of a construction permit for a new
station at a substantial profit or the wholesale
absorption of existing stations by single en-
tities which would tend toward monopolies.
We feel the existing radio law gives the
licensing authority ample power to- frustrate
either of these eventualities. The FCC not
only has the authority, but is duty-bound to
prevent them. It must pass upon transfers of
station licenses, and if it should permit any
such situations to develop it would be ‘derelict
in its sworn obligation.

We do not differentiate between classes of
station owmership, We do not single out
newspaper acquisitions or networK acquisi-

¥

tions. We have consistently maintained that
any class legislation, by which it would be
prescribed that one group cannot do this or
that while others can, in the long haul would
prove disastrous to all, '

In this loose talk about “trafficking” in
licenses, the theme seems to be that a station
may not be sold for more than the actual
physical inyestment in or replacement value of
equipment. The theory, evidently based on

rules of law or business not generally recog-

nized, seems to be that there is no “good-will”
or “going concern” value to radio, but that
all of the intrinsic worth reposes in the gov-
ernment franchise—the station assignment.
Could those legislators believe that a broad-
caster should not be compensated in some
measure for the task he has performed in
establishing a-business? Would those same leg-
islators, who happen to be lawyers, or news-
paper publishers, or department store owners,
insist as a matter of law that their practices
or properties be sold for the replacement
value of the physical appurtenances, whether

they be law books and desks, or DPrintiy
presses, or show-cases and goods on the ghejpt

After all, every broadcaster, like every othy
man, looks toward the day of his retiremen,
At the twilight of a career, every man hop
to realize a just return on the property
wishes to dispose of. Radio broadcasting i
not a personal service business. It takes tip,
and money and energy and imagination t,
build it. And today it probably is the moy
hazardous business venture extant. We ag
with the recently expressed views of gy
competent Senators as Glass of Virginia ang
McAdoo of California, both former Seep
taries of the Treasury, that it is none o
Congress’ business what a man happens t
pay for a broadcasting station provided h
is otherwise qualified to run it.

We feel that the broadcaster, as long as s

is a law-abiding American citizen, is entitlej}

to the same guarantees of business fréedon
as his fellow American in any other legitimats
enterprise.

Payne Urges Tax WGBI Joins CBS as NBC Signs
WDEL Basic-Red, WORK Optional 55" inmen an hoiring

Kate to General Foods

J—

Of $1 to $3 a Watt

THE FIRST concrete proposal for
-& tax on broadecasting stations,
fixing rates at $1 to $3 per watk,
emanated April 14 from the offi

of George H. Payne, FCC Tele-
graph commissioner, in the form’
of a press release setting forth a
letter he had written to Rep. John
J. Boylan (D-N.Y.) and a tenta-
tive bill he had framed as a result
of conversations he stated he had
with the New York Congressman.

Mr. Payne asserts in the letter
that “there has been a widespread
conviction that the enormous pro-
fits made by the broadcast sta-
tions more than justify a special
tax as they now enjoy the use of
a great national resource and it
is the government that bears the
burden of the regulation without
which they could not exist. His
letter cites $40,000,000 as the in-
vestment in the broadcasting busi-
ness and declares its gross revenue
last year exceeded $107,000,000
and this year may run up to $130,-
000.000.

The bill, Mr. Payne stated, would
vield $6,946,395 in taxes. It pro-
poses $1 per watt tax on each sta-
tion authorized to use not in ex-
cess of 1,000 watts; 32 per watt
for stations of 1,000 to 10,000
watts, and $3 per watt for sta-
tions in excess of 10,000 watts.
Part-time stations would pay in
proportion to the number of hours
authorized and experimental sta-
tipns would pay the regular rate
according to their power. Exemp-
tions would be allowed only. for
federal, state or non-profit stations
and those broadeasting only un-
sponsored programs. Each station
would be required on or béfore
July 1, 1937, to register with the
collector of its district.

Along with the press release is-
sued by Mr. Payne, newspapermen
were .given a list 'of 32 stations
now licensed to use 50,000 watts,
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WHILE NBC concentrated its
plans on expansion of its Blue Net-
work into a separate nationwide
entity with its own supplementary
outlets, CBS continued its own ex-
pansion project during the last
fortnight by definitely aligning
WGBI, Scranton, with service to
begin May 2. The three latest ad-

-ditions to NBC’s networks are

WDEL, Wilmington, which becomes
a basic Red outlet, WORK, York,
Pa., an optional Red and Blue, and
KSOO, Sioux Falls, 8. D.. an op-
tional Red and Blue. Service was
to begin to these stations April 15.
This brought NBC’s total to 124.

While the WGBI affiliation with
CBS previously had been reported
[BROADCASTING April 1], actual
consummation of the arrangement
was held up until the station, oper-
ating seven-eighths time, made an
arrangement with WQAN, operated
by the Scranton Times, to clear the
other one-eighth time for network
service. Frank Megargee, president
and general manager of WGBI, an-
nounced April 12 that the arrange-
ment had been :consummated, sub-
ject to FCC approval, whereby
WQAN would use WGBT’s trans-
mitter for two periods of one half-
hour daily except Sunday for news
broadeasts. The balance of the
time will be used by WGBI. Mr.
Megargee pointed out that WGRI,
operating on 880 ke with 500 watts,
is the only station covering North-
eastern Penunsylvania and that the

addition of CBS service will great- .

ly improve the station’s status in
that area.

NBC has made no formal an-
nouncement in connection with ex-

each of which would be taxed
3150,000 per year under the pro-
posed act unless they share time.
The list also included” WLW, whose
500,000 wattsof experimental
power would mean a tax of
$1,500,000.

pansion of the Blue Network
through the South and Southwest.
However, it has been in negotiation
with numerous stations in that
area, among them KGKO, now be-
ing moved to Fort Worth from
Wichita; WTFI, Athens, now be-
ing moved to Atlanta; WDSU, New
Orleans, and WNBR, Memphis,

In aligning two stations of the
Mason-Dixon Group — WDEL and
WORK-—NBC sought to intensify
lts coverage along the Eastern
seaboard. WDEL operates on 1120
ke. wifh 500 watts day and 250
watts might, It is the first basic
Red outlet to be added by the net-
work in a considerable time. Most
of the new additions have been on
the Blue or as optional Red and
Blue outlets.

. WORK is a regional operating
im 1320 ke. with 1,000 watts. It is
the only 1,000 watt full-time sta-
ion in Pennsylvania® outside of
hiladelphia or Pittsburgh. The
stations are headed by Col. J. Hale
Steinman, publisher, who is presi-
dent of the Mason-Dixon Group.
p. R. McCollough, general manager
of the Mason Dixon Groun, is pres-
dent of both operating companies.

New Hookup’s First

APRIL 18, date now set for the
jnauguration of the WLW-WHN-
WFIL-KQV network, will also see
the start of the group’s first com-
mercial program, the Ave Maria
Hour, sponsored by St. Christo-
pher’s, Inn, Catholic institution at
Graymoor, New York. This feature
,will be broadeast Sundays, 5:30 to
|6 p. m, only by WLW and KQV.
It is already being broadcast in
New York and Philadelphia
(WMCA and WIP) as a Sunday
orning program. Several other
ommercials have already been
§igned by the new group, accord-
ing to E. J. Rosenberg, vice-presi-
dent of Transamerican, sales rep-
resentative of thé hookup.

program starring Kate Smith over

one of the major networks late in

the summer, with Calumet Baking
Powder and Swansdown Cake
Flour sharing in the commercil
announcements. Neither the nel-

work nor the details of the pro.|

gram have been decided. We the

People, the Phillin iH. Lord pro-|

gram currently presented in the in-

terest of Calumet Baking Powder |
will shortly sign oﬁ" for the sum |
mer, but Young & ;Rubicam Inc.f

New York, agency f{or these prod-
ucts, expects to find|another spon-

cor for the program before fal |

Great Atlantic & Pacific Tea Co,
New York, present sjmnsorl of Miss
Smith in a Thursday evening hour
CBS program, the {A & P Band
Wagon, may continue the show
with another star.

Holiner to Agency
APPOINTMENT Of?} Mann Holin-

er as diréctor of radio for Lennen}.
& Mitchell Inc., New York, to sue |
ceed Carlo De Angelo, who recent I*
ly resigned,.was anpounced Aprilf.

5. Mr. Holiner left Lenuen & Mit
chell two years ago to become radi
director ‘'of Federal TAdv. Agency.
later resigning to free lance, an
is a well-known lyricist. He wil
be in full charge of all Lennen ¢
Mitchell radio activities. Mr. Dt
Angelo resigned effective upon tht
appointment of his successor. He
has not announced ffuturc plans.

Quaker Ouatp Tests

QUAKER OATS Co., Chicagl
(Muffets), begins al test schedult
of short live announcements o
WFIL and KYW, Philadelphia, e
fective May 13. Four announc®
ments will be given daily, two day
time and two nighttime, over 3
four-week period. Afthur H. Kud
ner Inc., New York,|is conductin
the test.
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North American‘ Channel Shifis Seen

United States Allocations Are to Be Held Up Meantime;
Conference Acclaimed '

Results of Havana

A NORTH AMERICAN allocation
of broadcasting facilities rather
than one restricted to the United
States, is a distinct possibility as
a result of the successful conclu-
sion last month of the four-nation
technical conference in Havana.

With the acceptance by Canada,
Mexico and Cuba of the broad allo-
cation principles proposed in this
country, subject to ratification at
the treaty-making conference
scheduled for November, it is not
beyond possibility that the alloca-
tion plan being considered by the
FCC will be broadened to include
the sllotment of facilities to these
neighboring nations. At this" time,
however, it seems a foregone con-
clusion that the projected domestic
allocation will be held up until con-
clusion of the Pan-American radio
conference scheduled to begin in
Havana Nov. 1, which may last
at least a month.

A rather complete portrayal of
the work of the Havana conference
was made available in that city
when the conference made public
the text of the resolutions adopted
at the final plenary session on
March 29 by the four nations in
attendance. These threw additional
light upon the sessions, which were
regarded as highly successful, even
though no nation was committed
definitely to any project. There was,
complete accord, however,.on fun-

damentals and the so-called Cra--

ven-Ring plan of broadecast alloca-
tions was adopted with but few
modifications as the technical basis
for devising a distribution of fa-
cilities among the North American
nations to bring about stability in
broadcast allocations [BROADGAST-
ING, April 1]
The Border Problem

As it finally turned out, no
nation was committed to specific
proposals and actual allotment of
channels to individual nations was
not the subject of final negotia-
tion at any time. Similarly the
question of Mexican border sta-
tions, operated for the most part
with American capital and seeking
to serve American rather than
Mexican listeners, was discussed
only in a’ perfunctory way, with a
sort of tacit understanding that
this problem would solve itself
with the drafting of a treaty which
would be binding upon all four
nations.

At one stage of the sessions, it
was léarned, Comdr. T. A. M.
Craven, FCC chief engineer and
head of the American delegation,
informed the FCC that a request
. had been made that the status quo
be retained on broadcast assign-
ments until after the November
conference. The FCC responded it
wéuld do nothing to cause interfer-
ance or additional interference dur-
ing this period. It developed,-how-
ever, that this issue was not again
raised and as a consequence no for-
mal action on that score was taken
by the conference or expressed by
individual delegations.

That the way has been paved for
amicable solution of the thorny’

North American allocations prob--

lems was generally expressed. It
was emphasized, too, that this
country stands to lose little in the
way of facilities under the tenta-
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tive acceptance, subject to official
vatification of the Craven-Ring
eprinciples of allocations. Under it
there would be no exclusive chan-
nel assignments ‘but guaranteed
protection would be afforded on
‘specific classes of channels. By
recognition of mileage «and fre-
quency separations and -of this
country’s technical standards, all
of the nations would share region-
al and local channels. .
1t is possible that the question
of use ofpthe long-wave band, from
160 to 240 kec., for broadcasting
use, will be placed upon the agenda
of the November conference. This
band now is being used for broad-
casting in Europe, but in this coun-
try is used by maritime, govern-
ment and other telegraphic ser-
vices. The U. S. delegation at Ha-
vana, when this question was
raised held it could not accept the
use of that band for broadcasting
at this time, presumably because
of the entrenchment of these other
services. It has been ascertained
that the long waves are jdeally
adapted for broadcasting.

Immediately upon the return of
the Amierican delegation, Comdr.
Craven began preparation of a’re-
port on the conference to the FCC.
This was to be presented orally at
an en banc meeting of the Commis-
sion.

Because of the outcome of the
conference, it appears a certainty
that the plans for a domestic real-
location will be retarded until the
Pan-American conference con-
cludes its work this fall. The
understanding in Havana was that
the FCC, in, working out its alléca-
tion plans, will take into account
the requirements of the other na-
tions, based on exchanges of tech-
nical data to be submitted, and
that Canada, Mexico and Cuba
similarly will coordinate their tech-
nical data for the November meet-
ings.

Thus it is conceivable that at
the Pan-American conference there
will be laid before the united dele-
gations a broad plan of broadcast
allocations among the four North
American nations, as well as pro-
visions whereby nations in South
and Central America using the
broadcast band will conform to en-
gineering standards to avoid in-
terference. By ,nternational con-
vention it is prescribed that the
broadecast band jis to be-used for

broadcast services throughout the
world, and the effort at the Pan-
American conference will be to de-
vise allocation standards resulting
in minimum interference.

*  U. S. Requirements

The exclusive channel, it was
concluded, is 2 misnomer, since
the international. rules prescribe
use of frequencies for broadcasting
nationally and on a noninterfering
basis. In other words, provided
there is adcquate geographi-
cal separation or a sufficient di-
ferential in time (such as a five-
hour difference), assighments can
be duplicated. For example, a clear
channel of the best category, called
Class A, would be exclusive in
the United States, yet can be and
is used in South America without
interference.

[See detailed analysis in April 1
issue of BROADCASTING for alloca-
tion standards]. ’

Minimum requirements for the
United States were expressed in
terms of 60 clear channel stations
during the conference. As pro-
posed in the Craven-Ring report,
25 of these would be in the Class
A group, with power permitted in
excess of 50,000 watts. Because of
the formula agreed upon, Class A
stations would be located a mini-
mum of 3,500 miles apart, or in
countries having at least a five-
hour time differential. All clear
channel stations would be limited
to 500 microvolts protection in
their secondary areas, with the
Class A channels so measured at
the borders as to make way for
ppssible increases in power beyond
50,000 watts.

Class B clear channels would
have an upper limit on power of
50,000 watts, and be separated by
at least 3,000 miles. In the case of
Class C stations, they would have
an ‘upper limit of 50,000 watts, but
in addition use engineering
methods to prevent interference,
such as directional antennas. In
the third category, stations other
than high power stations could be

uplicated on the channels as sec-
ondary outlets, with the under-
standing that these additional sta-
tions would not interfere with the
l{ominant outlets.

Because the United States is

"located between Canada and the

eighboring Southern countries,
(Continued on page 48)

WCBD Pre paring
To Rebuild Station

Suffers $60,000 Loss During
Fire; Carries on Via WMBI

ONE of the most disastrous fire
in radio history completely con.
sumed the transmitting house ang
auxiliary studio of WCBD, Chicagq,
at its Zion, Ill. transmitter site
April 2. Only one antenna tower
was left standing.

WCBD was originally licensed to
Wilbur Glenn Voliva at Zion i
1924, as one of the earliest 5,000
watt grants in radio. It was knowy
nationally for the broadcast of
huge choral and band groups of
the religious organization of
which Mr. Voliva was head.

In May, 1934, WCBD was pur.
chased by WCBD, Inc. headed by
Gene T. Dyer, Chicago, also opera.
tor of WGES, and later was desig-
nated as a Chicago. broadecasting
station, retaining its transmitter,
however, in the original Zion loca.
tion.

Spread in 2 Hurry
The fire, which was of incendiary

origin and started in and complete.
ly consumed historic Shiloh Taber-

nacle, spread quickly, to the adjoin."

ing transmitter building. Chief En.
gineer Ed Jacker held the trans-
mitter on the air until flames
crowded him out a window just be-
fore the building collapsed.

Request was immediately made
to carry the programs of WCBD
over WMBI, Chicago, and they
were resumed almost. immediately
when the FCC granted authority,
These two stations; share time,
each using 5,000 watts on 1080 ke
Besides the cooperation of WMBI,
other Chicago stations aided in
presenting information concerning
WCBD’s programs during the
short period of interruption. Mr
Dyer reported net loss to WCED
as approximately $60,000. Practi-
cally no insurance was carried.

Plans for a new and greater sta-
tion are already in work, according
to Mr. Dyer. H

I

North American Adds

NORTH AMERICAN ACCIDENT
INSURANCE Co., Newark, which
last January began sponsoring
Gabriel Heatter, news commenta-
tor, on a three-station MBS hook-
up’ (WOR, WGN, CKLW) Su
day evenings from 9:30 to 9:45, oi
April 4 added a Sunday afternoon
series by Mr. Heatter, called Weel-
End News Review,| on WEAR
New York, 4:15 to 4:30. Account
is placed through Franklin Bruck
Adv. Corp., N. Y. |

and a studio building of WCBD, at Zion,

Voliva’s famous Shilo Tabernacle. All tha

fire as it swept toward the transmitter building (rig
|

11l., razed April 2 by
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flames that also destroyed
t remained standing was one of the antenna towers.

ilbur Glenn
At left is the

ONCE A RADIO .STATION——'IRViste(i wreckage at right is all that is left of the one-story bri]’lé(’ transmitter

ht of photo) which was quickly consumed.!
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‘ Allocation Principles %dopted at Havana Radio Conference

RESOLUTIONS totaling 15 in number were adopted by the North

L American Radio Conference keld in Havana March 1§-29, and which
pave the way for an Inter-American treaty convention tentatively

scheduled in the same city beginning Nov. 1, but which is expected

to take place later that month. The resolutions werne agreed upon

as @ basis of discussion at the forthcoming conference, and covered

engineering principles approved by the technical delegations from the

United States, Canada, Mexico and Cuba. Following are in full text

those resolutions pertaining to broadcasting and related services,

a8 made public at the closing plenary session in Havgna:
RESOLUTIONS DIRECTLY AFFECTING BROADCASTING
Adopted at March Havana Conference Between United States, Mexico,
Conada and Cuba. (Presented in order of subject matter rather than
aumerically.) . :

“Tt was resolved by the Conference to hold an Inter-American Radio
Conference, to be innugurated the first day of November, 1937, to which
there shall be submitted, as a basis for discussion, all the matters prepared and
studied by the present RRegional Conference as well us any other questions
which the American nations may suggest before the 30th day of August, 1937.”

“It requests the Cuban Government fo offer its hospitality for the holding
of said Conference in the city of Ilavana and, in such n cage, to kindly invite
all the American natious to be present at the said Conferencé of Nov, 1, 1937.”

The Regional Radio Conference, held at ¥avana, in the month of March,
1837, has resolved,” unanimously, to express to tlie Governnjents hercin repre-
sented, its recommendation that the following be agreed upon, as a basis of
diseussion at the forth-coming Inter-American Regional Radjo Conference, now
scheduled for Nov. 1, 1937. .

GENERAL DEFINITIONS

Telephone broadcasting service: A service carrying on the broadecasting of
radiophone emissions primarily intended to be received by the general public,

Visual broadcasting service: A service carrying on the br&udcastipg of visual
images, either fixed or moving, intended to be received by |the general publie
primarily. : i

Telephone broadcasting station: A station carrying on
ensting service.

Television broadcesting station: A station licensed for the transmission of
transient visual images of moving or fixed objeets, for simyiltancous reception
and reproduction by the general public.

Facsimile broadcast station: A station licen$ed to transmit images of still
objeets’ for record reception by the general -publie.

Frequency assigned to a station: The {requency assigned|to a station is the
frequency occupying the center of the frequency band in which the station is
authorized to work. In general this frequency is that of the ecarrier wave.

Fre([ﬁncy band of an emission: The frequeney band of an emission is tlie
frequency band actually decupied by the emission for the type of transmission
and for the signalling speed used.

Frequency tolerance: The frequency tolerance is the maximum permissible
separation between the frequency assigned %o a station and the actual fre-
quency of emission.

No. 4~Tor the purposes of this Conferencp, it is unanimously agreed that
the words in the Ffglish language “clear ehannel” shall bg interpreted in the
Spanish language as “canal despejado”, and viee-versa, both expressions being
gmders(‘ood as meaning the same thing. Jor the purposes of this Conference,
it is unanimously agreed to accept the interpretation of the Bnglish words
“objectionnble interference’” as ‘“interferencia molesta” in| f
g}\:.nge and viee-versa, both expressions being understood
thing.

i -telephone broad-

to mean the same

STANDARD BROADCAST BAND 540-1‘6%0 KC.
General

The sovereign right of all nations to the use of every|radio broddeasting
channel is recognized. Nevertheless, the Governments recognize that, until
technical development reaches a state that permits the elimination of radio
interference of international character, it is agreed that regional arrangements
xflre essential in order to promote standardization and to minimize such inter-
erence.

The frequency band between 1500 and 1600 kilocycles sl ould be assigned to
radio broadeasting serviee in the Americas. .

The frequency 540 ke may be used only by stations lo ated at least 1000
m}lps from the nearest sencoast and should not be used under any other con-
ditions for the reason that such stations are capable of| rendering interfer-
ence to international services of nations not a party to| this agreement, as
well as to services of nations a party to this agrecment, hich operate avia-
tion and maritime radio services in nccordance with the| International Tele-
communications Convention at Madrid.

Within the broadeast band 540-1600 ke, the frequencies| which are assigned
to broadeasting stations shall be in multiples of ten, angd stations operating
on these frequencies shall not deviate from their assigned frequency by more
than 50 cycles.

The present width of 10 ke for broadeast channels shall be maintained in
the band 540-1600 ke. 11

The frequencies assigned to broadeast stations in thg
shall be in multiples of 10 ke.

CLASSES OF CHANNELS

Three eategories of channels exist, namely: Clear, regional and local.

Clear channels: A clear channel is primarily one on which stations render
serviee over wide areas and which are cleared of objectionable interference,
within their primary service areas and over all or a substantial portion of
;lrlg;;esecondary service areas, from otlier stations opeyating on the same

ney.

Definition of primary service area: The primary service area of a clear
ehlmnel station is that area determined by the field strength contour at which

e ratio _between ground and sky wave at night approaches unity.

efinition of secondary service area: The secondary service area of a clear
channel station is that area within which the service is. provided principally

7 means of indirect radiation and in consequence thereof the field strength
varies from time to time,

There are three classes of clear chanmels, namely:

~Clear channels on which stations may operate with powers of more

band 540-1600 ke
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the Spanish lan-.

than 50 kw and have their primary and secondary service areas free from
obJegtlonable interference within the limits of the country in which the said
stations are located.

B.—Clear cham}qls on which no station may operate with 2 power in excess
of 50 kw. In addition to the clear channel station operating on this frequency
gher‘e may l}e stations of other classes providing the latter do not cause ob-
jectionable interference within either the primary or secondary service area
of the clear channel station. In this class of clear chiinnel, the determination
of objegtionable interference is obtained from measureménts of the interfer-
ence at a given day field strength contour of the clear channel station.

C.—Clear channels on which no station may operate with a power in excess
of 50 kw. There may be more than one clear channel station on this class of
channel but each station must use a directional antenna or other means in
order to prevent objectionable interference within the service areas of the other
stations. In this class of clear channel, the determination of objectionable
interference is obtained from measurements of the interference at a given day
field strength contour. ’

Regiona} channels: A regional channel is one on which several stations may
operate with power not in excess of § kw. and whose primary service areas
muyL be redueed as o consequence of mutual interference to given field strength
contours.

Local channela: A Joeal channel is one on which several stations may operate
with powers not in excess of 1 kw. and whose primary service areas may be
reduced as a consequence of mutual interference to given field strength contours.

Number of Freguencies for Each Olase of Chantel

In the.frequency band 540-1600 kc which it is agreed shall be used for
broadeasting by parties to this agreement, the number of channels available
to ench class of channel in any specified region should be as follows: Clear
channels, 58 ; regional channels, 33; local channels, 16; total 107.

CLASSES OF STATIONS §
. The Governments recognize that radio broadcasting service can be rendered
in each nation by six classes of stations, each having different standards of
service and interference conditions.

For the purpose of promoting coordination between nations with respect
to questions of interference in the broadcast band 540-1600 ke, each nation
a party to this agreement should notify the others with respect to the
eall signs, frequemcy, power, antenna characteristics, and location of the
stations they have authorized; aund for purposes of obtaining cooperation with
respect to international interference they shall state in which of;the follow-
ing classes they deem the stations they have authorized should be listed:

Class Y: A “clear chaunel station” using Class A or B clear channels and
designed to render primary and secondary service over extended areas’ and at
relatively long distances. Those stations of this Class operating on Class B
chanuels shall not be permitted to use more than 50 kw power.

Class II: A “clear channel station” using Class C clear channéls and de-
signed to render primary and secondary service over relatively wide areas and
at relatively long distances. They may operate with not more than 50 kw power
and must use directional antennae or other means in order to avoid. objection-
able interference with other stations of the same Class using the same channel.

Class III: A “limited clear channel station” using Class B or Class C clear
channels and designed to render service to a portion of their normal primary
service area which, according to the power used, may be relatively large. The
power of these stations shall not exceed 50 kw and they must use special
measures or otherwise be located at m sufficient distance to prevent objection-
able interference to the service.of the Clear Channel stations regularly as-
signed the same channel as is used by the “limited elear channel ‘station”.
A “limited clear channel station” is subject to the interference it may receive
from the Clear Channel stations using the same frequency. s

Class IV: A “regional station” using a regional channel and designed to
render service primarily to metropolitan distriets and the rural areas contained
therein and contiguous thereto. Their power may not exceed 5 kw and their
service areas are subject to mutual interference in accord with agreed upon
engineering standards. .

Class V: An “urban station” using a loeal channel and designed to render
service primarily to cities and towns and the suburban areas contiguous
thereto. The power of “urban stations’ may not exceed 1 kw and their service
areas are subject to mutual interference, in accord with agreed upon engineering
standards. :

Class VI: A “city station” using a local channel and designed to render
service primarily to cities and towns and the suburban areas contiguous thereto.
The power of these stations may not exceed 250 watts and_their service areas
are subject to mutnal interference in accord with agreed upon engineering
standards. '

The engineering standards of operation under which each class of station
renders service is as follows: Signal Intensity Contour Within

Which Service Should be Free of
Objectionable Interference¥*
DAY NIGHT
Boundary of coun- Bourndary of coun-
try in which sta- try in which sta-
tion is located.

tion is lecated.
1/10 millivolt

Olass of Stations Permissible Power

Class I using More than 50 kw
Class A clear

channels

Classes I and II 50 kw or les
using Class B -
clear channels

. 5/10 millivolt,
.gecondary service,

P S

Class III 50 kw or les§  5/10 millivoltx 2% millivolts, |
\ primary service
Class IV 5 kw or less;  5/10 millivolt 2% millivolts,
{ R primary service,
Class V 1 kw or less| 2 millivolts 4 millivolts,
i s prlm‘al:y service. -«
Class VI 250 watts or i‘ess 2 millivdlts 4 millivolts,

! primary service.

® These Class III stations are subject to unlimited interference from Classes I and II;
but it is recommended that Class IIL stations be so located that this interference is
not objectionable within the above mentioned contours.

s¢ In accordance with other sarticles in this agreement this freedom of interference
does not apply to any signal intensity| which is within the confines of a countfry other
then that in which the station is located. v

(Conti':%ued on page 238)
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Havana Allocation Principles
(Continued from page 21)

Use of Channels by Nations and Classes of Staftions

In general, clear (:lmn{wls should he assigned to clear channel stations, the
regional channels to regional stations, and loeal channels th urban and local
stations.

In any specified region and under conditions in which opjectionable inter-
ference is not likely to oeccur “limited clear channel statipns” (Class III)
may use Class B and C clear channels, *

Also, in any specified region and under conditions in which objectionable
interference  will not occur, Class V and VI stations maly use frequencies
assigned to Class IV stations.

Between the hours of suurise and sunset auy class of station may use clear
channels of Class A provided no objectionable interference is|caused within the
country in which is located the station which is normally agsigned such clear
channel for regular use.

Where two regions are separated by long distances sucl s North America
und Soutl Ameriea, it is deemed good engineering practice| to-have different
regional arrangements so as to permit the high powered ecledr channels in one
region to use some of the frequencies alloeated as regional|or local channels
in other regions and viee versa.

Stations operating on clear channels shonld in principlel employ relatively
high p«lkur and may employ under certain speeified conditions powers in excess
of G0 kw. X

Ineh nation (o which o clenr ¢hannel may he pssigned mgst uge sueh chane
el in & manner that conforms (o the hest 1)1'11!!!11215 of gogd engineering. I
within a number, to be deterniined, of years from the day of signing this agree-
ment 1 nation to which has.been assigned a elead channel does not make use
of such channel in accordance with good allocation engineering practice, any
other nation, which is a party to this Agreement, shall have the right to use
such channel in the same wmanner and uuder the smmne conditions as employed
by the nation to which the channel was originally assigned.

When one nation to which a clear channel has been assigned ngrees to per-
mit another nation to use it in a munner not in accord with this Agreement.
other nations signatories to this Agreement must be notified in sufficient time
to permit their presenting objections thereto.

All nations in a specified region ‘may use all regional and local chamnels in
necordance with the agreed standards of engineering.

That subject to the_ internal rvegulations of each country any radio trans-
mitting station, may, during a period of emergency m whicl] normal communi-
cation facilities are disrupted as a result of hurricine, fldod, earthquake or
similar disaster, earry on cmergency éommuniention, with [points other than
those normally authorized. i

INTERFERENCE !’

Definition of objectionable interference: Objectionable interference is that
degree of interference produced when the field strength of pn interfering sta-
tion operating on the same frequency as that of the desired station exceeds 5%
of the field intensity of the desired station 109 of the time or more. .

Limits of objectionable interference: A station shall I)e[l considered as not
capable of causing objectionable interference to a clear chinnel station when
it uses the same frequency and is separated {rom the clear]clmmlel station by
a time difference of five hours, or if it is loeated no closer|to the clear chan-
nel station than indicated in the following Table.

. Distances
Power Miles Nilom
1 kw. or less 3.000 4.825
H kw. 0 30
50 kw. 5.630
over 50 kw. 6440

Objectionable interference shall be said to exist to, the sebvice of the classes
of stations specified herein when the signals radiated frgm another station
glsin;: the same channel exeeed at the specified point of measurement the field
intensities, indicated below, 10% of the time or more: [

Objectionabie Interference: Same Clmnuef

@
Class of Permissible Intensity The Gmlfoul‘ or Boundary on
Station of Interfering Signal. or Within JWhich Interference

i3 to |be measured

Class I using 3 microvolts (day) The boundary of the country

Class A clear 25 microvolts (night) in which the desired station is

channels, located.

Class T using 5 microvolts (day) The 100 miprovolt day coutour

Class B clear of the desirpd station.

channels,

25 microvelts (night) The 100 mierovolt day contour
of the desitjed station.

Class TI S microvolts (day) The 100 mjerovalt day contonr

of the desired station.
25 microvolts (night) The 500 microvoit day contour
of the desired station.

Class 111 25 microvolts (day)* The 500 microvolt day contour

) of the desired station.
125 mierovolts (night)*  The 2000 nbicrovolt day contour
of the desited station,

Class 1V 25 microvolts (day) The 500 microvolt day contour

of the desired station,
125 microvolts (night) The 2000 microvolt day contour

. of the desiped station,

Class v 100 microvolts (day) The 2000 -microvolt day contour

of the desired station.
200 microvolts (night) The 4000 microvolt day contour
of the desired station.

Class VI 100 microvolts (day) The 2000 microvolt day contour

i of the desired station,
200 microvolts (night) The 4000 microvolt day contour
' of the desired station.

" Does not refet to interference from clear channel stations on the same frequency.
Objectionalle Interference: Adjacent Chapnels

ehObj(’Cﬁmmble interference hetween the signals of stations using adjacent
nnels shall be said to exist when the field of intensity of the ground wave of

BROADCASTING e« Broadcast Adv rtising
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the undesived sgnnion exceeds a .definite value 109, of the t!imc or more at the
n.;.'reed upon points of measurement within the service ﬂreu}i‘-of the desired sta-
tion and shall be determined by the following ratios: 7

“ i Permissible Minimum Ratio of
Chunnel Separation Desired and Undesired Signals.
¥i 10 ke 1t .5
20 ke 1 to 10:
30 ke 1 to 50

TFrom the standpoint of interference stations separated by 40 ke or more may
!)e Slfllll‘:,od in the same city provided good engineering prineiples are followed
in choosing their transmitter sites,

For the purpose of determining interference of ay international character
between stations using adjacent channels, objectionable interference shall be
said to exist when the undesired signal intensity exceeds the following values
109% of the time or more at the designated points of measurement in the
service area of the desired station: 3

Day Signel Intensity Con-
tour of Desired Station on

or within which Interfer- Permissible Tntensity of Interfer-

ence Measurements shall ing Signal (in millivelts per meter)
Class of be made. (in millivolts per on 10-20-30 ke frequency separa- .
Station meter) tion,
For day in- For night in-, 11) ke 20 ke 30 ke
terference +erference Day Night Day Night ' Day Night
Classes 1 & IT 0.1 05" 05 25 1.0 5.0 50 250
Classes IIT & IV 0.5 2.0 25 1.0 50 200 250 100.0
Classes V & VI 2.0 4.0 1.0 2.0 200 400 100.0 200.0

Method of Determining
the Presence of Objectionable Interference

In the ease of interference to Class A stations from stations using the same
chanuel, the probability of sueh interference must he determined by the appli-
cation of the use of the inferference curve with the location of the border of
the country in which the Class A station is loeated. v

The presence of objectionable interference may be presumed to exist in the
service area” of all stations, except for Class A as specified above, when an
interfering station is radiating the normally expected effective field in the direc-
tion of a station interfered with and the distance between thejtwo stations
is less than that indicated in the distance tables used as a guide. Another
acceptable method of determining the probability of objectionable interference
is to utilize the intelference.curves which are “field intensity versus distance”,
and which are adopted as guides.

Actunl proof of interference must be obtained by field intensity recordings
taken dHy Government engineers or such other agency as may be mutually
acceptable to the parties concerned, and for daylight interference the total
time taken for recordings should e at least five days under good transmis-
sion eonditions and for at least fifty per cent of the daylight transmission time
of the interfering station. In the event of night interference, the recordings
should be commenced two honrs after sunset of the most westerly station and
should be taken each night for ten days (not necessarily “consecutive) of good
transmission conditions and for at least fifty per cent of the night transimis-
sion time of the interfering station after the stipulated commencement of the
recordings. i

if the signal intensity for all these recordings at the!specified point of mea-
surement exceeds ‘the value specified herein as constituting objectionable inter-
ferenee for ten per cent.of the time or more there shall be ground for complaint
under the provisions of this agreement.

Antenna Performance

Tor the purpose of esthmating objectionable interference of an international
character, clear channel stations shall be assumed to produce an effective field
of 200 millivolts per meter at one mile (324 millivolts per meter at ‘one kilo-
meter) corrected for attenuation, for each kilowatt of antenna input power to
the anfenna. ° /

Stations of “limited clear chanmel” and regional classification shall be as-
sumed to produce an effective field of 150 millivolts per meter at one mile (243
millivolts per mecter at one kilometer) corrected for attemuation, for each kilo-
watt of antenna input power. o

Stations of an urban and city classification shall be assumed to produce an
effective field of 125 millivolts per meter at one mile (202 millivolts per meter
at one kilometer) corrected for attenuation, for each kilowatt of input power.

In order tg determine the effect of comparative radiation of a station em-
ploying a difectional antenna. it is necessary to determine the unattenuated
field at one njile (or one kilometer) in the direction of the service area of the
station with {vhieh there is a probability of interference, and then to express
this value in Yerms of that of a station having similar classification, utilizing
an antenna of\ the stipulated efficiency.

Power of a radio transmitter
The power of a radio transmitter is the power supplied to the antenna.
In the case of a modulated-wave transmitter, the power in the antenna shall
be represented by two numbers, one indieating the power of the carrier sup-
plied to the antenna and the other the actual maximmm rate of modulation
used.

Determination of Power

With respect to the notifications of statistical data concerning the character-
isties of radio broadcasting stations, each nation, party to this agreement, agrees
to determine the power of its stations in one of the following manners:

Antenna Input Power pounsisting of the square value of the antenna
current times the value of the antenna resistance.

2. Determination of effective field intensity recordings, corrected for
attenuation. Such recordings to be made on several radials. This effective
field can then be related to, the effective field normally expected for the
antenna efficiency used in|this agreement for the.different classes of
stations. )

Progagation Curves

In computing strength of signal at a given distance from a station of given
power, for the purpose of establighing frequency-mileage separation tables for
the puidance of the Administratiops, it is proposed to use as a basic curve, for
day propagation the curve for 1000 ke, annexed hereto, entitled, “Grotnd
Wave Field Intensity vs. Distante For One Kilowatt Radiated From Short
Antenna, Ground Conductivity = 10-1x = 15 Field at One Kilometer, 300
Millivolts Per Meter” (187 mv/m at one mile). !

It is to be understood that it using this curve different values! of unat-
tenuated field at one mile (or one kilometer) shall be used for the different
clasgses of stations. The values to be used are: For clear channel stations,
200 mv/m at one mile (324 mv/m at one kilometer); for “limited clear chan-

(Contihued on page 24) ,
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Sound . Station Management
Definite Radio- Advertising

KGW |

KEX

BLUE NETWORK
1I8C KC

NBC RED NETWORK
020 KC

A
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The radio stations of the Oregonian are
backed by 80 years of experience in
making advertising pay.

This sound management, coupled with the ability to
put real radio showmanship and a selling “sock” into
productive radio programs, makes KGW-KE_X THE
FIRST BUY IN OREGON. ; .

¢

Let us tell you of results being obtained... day in and
day out . .. by advertisers in your line.

THE RADIGC

STATIONS

The OREGONIAN

0F

PORTLAND, OREGON

The Radio Stations of tﬁe Oregonian KGW and KEX
are represented nationally by EDWARD PETRY & CO., INC.
New York Chicago Detroit San Francisco

Page 24 « April 15, 1937

- Havana Allocation Principles
(Continued from page 23)

nel” and regional stations, 150 mv/m_at one mile (243 mv/m at one kil.
meter) ; for urban and city stations, 125 mv/m at one mile (202 mv/m gt
one kilometer). These values are for one kilowatt input to the antenna,

For night propagation it is proposed to use the graphs of sky wave field
intensity, attached hereto, entitled, “Average Sky Wave Field Intensity,
Corresponding to the Second Hour After Sunset in the Recording Statiou:
100 Millivolts Per Meter at One Mile (161 at one kilometer)”.

Prevention of Spurious Raediation

The Administrations shall endeavor to reduce or eliminate spurious radia.
tions from a transmitter. These radiations should not be of sufficient in.
tensity to cause interference on receiving sets of modern design:which are
tuned outside the frequency band of emission required for the type of emission
employed. In the case of type A-3 emission (radiotelephony) the transmitter
should not be modulated in excess of its modulation capability to the extent
that interfering spurious radiations occur, and in the case of amplitude moduls-
tion the operating percentage of modulation should not be less than 75 per
cent on peaks of fréquent recurrence. Means should be cemployed to insure
that the transmitter is not modulated in excess of its modulation capability,

A spurious radination is any radintion from a transmitter which is outside the
frequency band of emission normal for the type of transmission employed, in.
cluding any harmonic modulation products, key clieks, parasitic oscillations
or other transient effects.

Changes of Ingineering Standards

The engincering standards mentioned in this agreemnenl are subject to change
in nccordance with technical advances in the art and by mutual consent of
the Government parties to this agreement.

Permanent Address

That the “Pan-American Radio Teclnical Union” be established at such
place as may be determined for the purpose of creating a regional organization,
of an advisory character, to centralize and facilitate the exchange of radio
techuical information among the following American Governments:

Argentine Republic, Bolivia, Brazil, Canada, Chile, Colombia, Costa Rica,
Cuba,” Dominican Republic, Ecuador, El Salvador, Guatemala, Haiti, Hon-
duras, Mexico, Newfoundland, Nicaragua, Panama, Paragnny, Peru, United
States of Ameriea, Urnguay and Venczuela, !

This organization shall be maintained by proportional quotas from the
countries concerned, the annusal expenses to be limited to a maximum of
$25,000.

"Phe Cuban Government is requested to forward prior to Aug, 30, 1937, to
the Governments which are to participate in the November Conference, o
preparatory statement of the terms in which said organization is to be created
and relative to the details of its working.

HIGH-FREQUENCY BROADCASTING

It is considered that shortwave broadcasting services are extremely use
ful i for the exchange of programs among the American nations but that they
differ from the seivices of the regular broadcast band (540-1600 ke) because
the' latter are essentially useful primarily for national service., In the de-
termining factors for the use of shortwave broadcasts as among nations, it
is considered that the principles which should govern the assignment to sta-
tions of these short waves must differ entirely from those considered in the
assignment of frequencies in the regular broadeast band for national service,
bedause of the radically different propagation characteristics hetween said
clapses of waves. . ;

It is considered essential that, if short wuves are to he used effectively for
international service—for which they seem to be admirably suvited—stations
which use these channels should be required: ta use them with sufficient power
to secure the rendition of good international service. Insofar ‘18 the Amer-
ican nations are concerned, the distribution of short waves should be based
on a principle which enables a proper interchange of programs from the various
centers of talent, rather than on a principle which necessitates thi‘e distribution
of [frequencies from the standpoint of national service. i

It is the sense of this Conference that there is a need for the study of the
high-frequency broadeasting situation in the Americas so that an orderly ar-
rangement based on sound engineering principles ean he obtained. Such m
arfangement could be designed so ag to permit the interchange of broadeasting
programs among the American nations free of objectionable interfercnce.

This study should include an observation of the high-frequengy portion of
the radio speetrum in order to determine existing conditions and causes of
interference which are present. {

ach nation should be prepared to exchange this information iat the forth-
coming Inter-American Regional Radio Conference with the view of perfect-

ing a plan which could be presented at the Cairo

Radia, Conference beginning
TFebruary 1, 1938. Lo
ﬁuch a plan could be coordinated with the plans bther nations in other

portions of the world in full collaboration betweenl the Amcrichs -and other
nn}ions who must also share these high frequeney broadcasting hands.

| ULTRA-HIGH FREQUENCY BROADCASTING

| Television Allocations ! .

hat the frequencies higher than 30 megacycles be retained in an exper:
mental status with the understanding that definite proposals concerning the
allpeations of these frequencies will be_made by each country at the regmnql
radio Conference to be held beginning November 1, 1937, In this’lconnoc'tmn it
apbenrs desirable from an engineering standpoint to allocate frequencics
ginning at approximately 40 megacycles to the television serviee (fx(:cpt for the
amateur band 56 to 60 megacycles.

MISCELLANEOUS MATTERS
Interference from IElectrical Devices | )
It is considered that radio-therapeutic machines and other apparatus 1t
which the radiation in space is not suppressed constitute a seripus source 0
objectionable interference to radio communication and broadcasting services
It is therefore recommended that the various nations study the ways an
mbans for eliminating or reducing this serious source of interference which
hds proved to be international in character.

) Study With Respect to High Fidelity Broadcaétinfy_ .
(ghe various Administrations agree to study the problems incident to high
fidel

felity broadeasting to the end that this type of service may be ccommodats
in accordance with good engineering principles. T
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Qitrlecy Ueaks

April 12,

N April 12, 1924, WLS broadcast its
O first ‘program. The record made
. through the ensuing thirteen years is
one of whichiwe are all justly proud. It
speaks of many hundreds of thousands of
dollars given by loyal listeners to help
neighbors stricken by disaster; of thousands
of less fortunate boys and girls who were
made happier around Christmas by reason
of newradio receiving sets; of listeners who
rallied to help throw out non-sensical year-
round New York time in Chicagoland; of
day in and day out market quotations;
weather forecasts and news; of shut-ins
whose lives have been brightened by our
programs; and ‘of devotional broadcasts
which brought renewed courage and in-
spiration. during days of discouragement.

|
The result after thirteen years is. a con-

stantly growing, loyal audience—~cantinued-
capacity audiences. at the theatre box
offices—huge mail response and more and
more renewal orders. Ask the WLS ad-
vertisers—you'll hear that "it pays to
advertise over WLS."
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Thank You, VARIETY ... me ser

Dance is one of the greatest attractions in America and we be-

" lieve the reason for its breaking|'every conceivable record" is
due to WLS giving its listeners ?wha+ they Iilke and want,

i
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50,000 WATTS
870 KILOCYCLES

IRIE FARMER STATION

1230 WASHINGTON BOULE\i’ARD, CHICAGO
- BURRIDGE D. BUTLER, Pres., q‘.ENN SWNYDER, Mgr. g
National Representatives: JOH*‘( BLAIR and CO.
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" CHICAGO AGENCY

SEEKING STATION

ONE of the rare instances of an
advertising agency seeking to enter
the broadcasting field on its own
as & station operator was dis-
closed when -Metropolitan Radio
Service Ine. was formed in Chi-
¢ago and filed an application with
the FCC for a new station to op-
erate with 1,000 watts on~.1570
ke., the recently opened “high-
ﬁdehty” band in which future allo-
cations will be determined after
the Craven-Ring report [BRroap-
CASTING, Jan. 15] is considered by
the FCC.

Incorporators of the company
are Robert J. Scott, partner in
Schwimmer & Scott, Chicago agen-
¢y handling several radio accounts,
who is president of the concern
and holder of 501 shares of its
stock. Secretary-treasurer is Sam-
uel J. Sherman, Chicago attorney,
holding ‘one share. Vice-president
is Daniel Goldberg, Chicago man-
ager of Variety, also holder of one
share.

FCC records disclose only one
advertising agency as an actual
operator of -a radio station. The
Wylie B. Jones Advertising Agen-
cy, of Binghamton, N. Y., owns
WNBF of that city outright. The
Schwimmer & Scott agency handles
such accounts using radio as Peter
Fox Brewing Co., Chicago (beer);
Lea & Perrins, New York (sauce);
Lewis Knitting Co., Janesville,
Wis. (golf suit, underwear); Mor-
ris B. Sachs, Chic‘ago (clothier).

FCC May Change Rules to Require
English on Foreign Tongue Programs

A CHANGE in FCC rulés govern-
ing announcement of foreign lan-
guage programs, under which dup-
licated announcements in English
would be made mandatory, is being
given preliminary consideration by
the FCC committee on rules and
regulations comprising heads of
the various divisions.

.The large, increase in the num-
ber of foreign language programs
throughout the country, it,is un-
derstood, has given rise to the pro-
jected nmew rule. The underlying
reason has been confusion which
results among listeners who do
not understand foreign languages
but who nevertheless enjoy the
music and other renditions on for-
eign language programs. - More-
over, it would give FCC inspectors
an opportunity to identify pro-
grams and stations whereas this
is impossible under existing con-
ditions unless the inspector hap-
pens to be conversant with the for-
eign languages.

Within the last two years there
has beén a marked upward surge
in foreign language presentations.
In the Atlantic Seaboard area, par-
ticularly, some foreign language
progrhms are broadcast over “tail-
ol-made networks. The rules .gov-
erning announcements now specify
that stations identify themselves
with call letter announcements at
half-hour intervals unless the an-
nouncement will break up a single
continuous program or speech.
Most stations identify themselves
at 15 minute intervals. In the for-

eign language programs, commer-
cial credits are interspersed in
many cases throughout the rendi-
tions with no call letter identifica-
tion. This procedure complies
with existing rules.

The committee of the FCC com-
prises General Counsel Hampson
Gary, Acting Secretary John B.
Reynolds, Chief Engineer T. A, M.
Craven, Chief Examiner Davis G.
Arnold and Chief Accountant Wil-
liam J. Norfleet. Its recommenda-
tions are passed along to the ap-
propriate division for action.

At this time, it is understood,
the question simply has been
broached for discussion, and there
has been no detailed consideration.
The committee meets periodically
at the call of its chairman, Mr.
Gary.

' General Paint List

GENERAL PAINT CORP., San

Francisco (paints), which started
April 2 through Walter Adv. Agen-
cy, Los Angeles, a 13-week test

campaign on 30 western stations, :

including Honolulu and Alaska,
with a ' quarter-hour transcription
serial General Puint Colorscope at
Recordings Inc., Hollywood, is us-
ing these stations: KFPY, KRLC,
KIDQ, KFBB, KIEV, .KMPC,
KMTR, KOIN KFSD KFBK
KLX, KQW, KJBS KGDM KGU,
KVOO KMJ, KOH KXO0, KFJI,
KOL, Kv0S, KVOE, KEHE,
KMED KFXM KTAR KFOX
KFQI) KGBU

Annual Derby Bi-oach
To Include 77 Statioq‘h

FOR THE THIRD successive Yem
Brown & Williamson Tobacco Com
Louisville, will sponsor an ex
sive broadcast of the XKentu
Derby, from Churchill Downg
Louisville. This year’s broad
of this historic race will go ¢
a mnetwork of 77 NBC-Blue ng
work stations, whereas the
two were over CBS network.
race itself will be described by Cla
‘McCarthy, with “the rest of I.ﬁ
45 minutes, from 6:15 to 7 p. m.
(EDST) on May 8, used by otha
NBC announcers to depict the eal
orful Derby Day scene and to sk
vertise the sponsor’s Kool and Ra
leigh cirgarettes. BBDO, New
York, is the agency. The folln-
ing Saturday, May 15, Clem Mg
Carthy will again broadcast a ras
classic for the NBC-Blue audienes,
the Preaknesg, from Pimlico af
Baltimore, The half- hour broad:
cast, from 6:15 to 6345 p. m
(EDST), will be heard over 16 sta.
tions, sponsored by American (i
Co., Baltimore, in the mterest of
Amoco gasoline. The ‘agency
Joseph Katz Co., Baltimore.

4

—
Saratoga Race Plans

SARATOGA ASSOCIATION {fu
Improvement of Thoroughbred
Horses, which stages the annual
August races at Saratoga Spring,
N. Y., has boosted its 1937 adyer
tising budget 40% and will includs
radio in its plans. Leighton & Nek
son Inec., Schenectady, is the
agency.

i
lvelous returns on their investment. KWK,
St. Louis, is the Open Sesame to a tra{;ling
area of great wealth, that you should care-

next advertising campaign.

| ®
THOMAS PATRICK INC.

HOTEL CHASE

REPRESENTATIVE PAUL H. RAYMER CO.
CHICAGO

NEW YORK
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The advertisers using the facilities of
KWK often feel like they are the modern
version of Ali Baba when they see the :knar-

fully consider before deciding upon your

ST. LOUIS

SAN FRANCISCO

o
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® With WKY you can seﬁ your
dealers as well as your custom-
ers in Oklahoma. Oklahoma

dealers know first hand that
~ most of theéir customers listen
to WKY most of the time . . .
and that when a product is on
- WKY it's on the upbeat in
| sales; WKY is the station that
~ dealers get best and loudest on
| their cash registers.

. Oklahoma dealers are quick .
to talk business with the
- salesman who talks WKY . . .
- because the salesman who
talks WKY is talking more
 business for the dealer.

I %

ow‘;nzn AND OPERATED BY THE OELAHOMA ' PUBLISHIN
COMPANY — PUBLISHERS OF THE DAILY ORLAHOMA?

Oé)/aéom@ ¢
O (&) {AHOMA CITY TIMES AND THE FARMER-STOCKMA.

\ ' " J
, Representative—E. Katz Special Advertising ﬂgency -

»
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Network Sales During First Quarter
Run 22.2% Over Those One Year Ago

MARCH was a good month for the
coast-to-coast networks, which con-
tinued their record-breaking prog-
ress towards a new all-time high

- +in sales to advertisers for 1937 by
billing their clients $6,386,860 for
the month, an increase of 18.2%
over March of 1936, at which time
the combined network billings had
totaled $5,401,738. For tue first
quarter of 1937 the total network
sales amounted to $18,257,028,
passing the $14,936,646 sales total
for the first three months of 1936
by 22.2%.

Top billing for the month was
made by CBS, which reported sales
of $2,559,716, a figure 17.8% ahead
of March, 1936, and the second
highest month jn its.history, bow-
ing only to October of last year
when billings reached $2,754,808.
For the quarter, CBS shows a
total’ time sale of $7,202,653 as
contrasted with $5,982,551 for
1936, an increase of 20.4%.

NBC’s March revenue totaled

$3,614,283, an even 19% above the
$3,037,873 of March a year ago.
Credit for this gain goes to the
Red network, whose March total
of $2,531,322 surpasses the $1,915,-
..357 figure for the same month last
year by 32.2%, while the Blue net-
work’s total for the month was
. $1,082,961, a decline of 3.5% from
[its sales of $1,122,516 for March,
1986. For the quarter NBC-Blue
showed total sales of $3,272,136,
an increase of 5.7% over last year,
and NBC-Red, with sales of §7,-
179,928, was 34.5% ahead of the
first quarter of 1936. As a whole
NBC ‘reported the quarter’s time
sales as $10,452,064, a gain of
23.9% over last year.

MBS, with a March total of
$212,861, bettering by 11.2% its
sales for March a year ago, shows
a 15.8% gain for the quarter,
with 1937 sales of $602,311 con-
trasted with $520,107 for the first
three months of 1936.

These network figures, .consid-

ered in connection with the even
more spectacular increases report-
ed in the spot broadeasting field,
indicate that the total volume of
broadcast advertising for the year
1937 will readily pass the $125,-
000,000 mark and may -easily reach
a total of $1650,000,000.

Gross Monthly Time Sales

% Gain
1987 Qver 1986 1986

NBC-Red .
Jan. _..$2,374,638  87.69  $1,725,172
Feb. ____ 2,273,973  34.0 .1,697.624
March - 2,581,322 32.2 1,916,357

BC-Blue
Jan. __._$1,167,386  22.00,  § 966,648
Feb. _-__ 1,021,809 0.5 1,016,776
March __ 1,082,961 3. 1,122,616
Jan. -...$2,378,620  24.29%  $1,901,023
Feb, ____ 2,264,817  18.6 1,900,146
Moarch ._ 2,669,716  17.8 2,172,382

MBS

Jap. .. ¢ 187,862  12.79%  § 166,260
Feb, __.. 202,088  24.4 162,368
March .. 212,861 112 191,483

G, A. RICHARDS, owner of WIR,

Detroit, WGAR, Cleveland, and

prospective new owner of KMPC,

Beverly Hills, Cal,, is recovering from

a badly fractured arm suffered when

he fell in his Beverly Hills home.
£
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E. KATZ

SEVEN LEAGUE

Boorts

. WOWOQO, Indiana’s most powerful

ion, delivers primary coverage in

e than 300 cities and towns of 1,000

10,000 Watts
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whulation and over.

In WOWO's primary area are 598,300
radio homff;b‘ comprising twenty-seven
markets in Indiana, Ohio and Michigan.

WOWO's programs, backed by Westing-
‘ house management and experience, click
with folks iil its rich tri-state area.

Step up yJur profits in the midwest—
employ WOWO.

J 99473

' Westinghot;se Radio Stations, I;qc., Fort Wayne, Indiana
CBS
SPECIAL ADVERTISING AGENCY

1160 KC:
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February Businessr .

Shows 25.1% Gaiy

Seasonal Drop From January
Only 1.8%, NAB Discloses

BROADCAST advertising in PFeb.
ruary jumped 25.1% over the
same month a year ago, amounting
to $10,182,325 and -experienced g
seagonal decline of only 1.8% frop
January, according to the monthly
survey of business conducted by
the NAB.

Volume of radio time sales ag.
vanced at a-faster rate than any
other medium, the NAB found, the
February figures for the year
amounting to a gain of 12.89 for
fiational magazines, 22.8% for
farm papers and 12.5% for news.

papers, -

The South Atlantic-Soutl Cen.
tral area enjoyed the largest in-
crease for the month, although all
geographical districts revealed up-
ward swings. Non-network volume
in general rose 3.7% for the
month as compared with January,
33.9% over February a year ago.
Clear channel stations rose 6.59%
over January and regional volume
was 58.3% over February of 1936,

Disc Volume ﬁigher

The largest increage by type of
rendition occutred in transerip
tions which jumped 9.2% from
January. Records and announce
ments revealed the biggest gains
over last February. National non-
network announcements and local
recordings showed the largest in-
creases over, January,

By sponsor groups principal
gains were in mnational network
household equipment and soap and
kitchen supplies; regional network
tobacco, foodstuffs .and soap and
kitchen supplies; national non-net-
work automotive, beverage and
soap and kitchen sgupplies; and
local automotive and }osmetic& Re-
tail advertising totaled $971,830,
a decline of less than 1% from
.{ gggary but 34% above February

_February receipts| and cumuls-
tive 1937 receipts follow:
Cumulative
February Jan.-Feb.

National net $5,714,443 $11,775,830.
38

Regional net 96,382 188,651
Nat. non-net 2,517,000 4,830,700
T.ocal 1,854,500 3,756,800

Total__£0,182,3?5 $20,651,881

Station, DailiL:s Sold

THE 100 - watt WSbS, ‘Winston:’

Salem, N. C., was included with the
Winston-Salem Journal and Twit
City Sentinel in a sales agreement
concluded April 5 by|Owen Moore,
publisher of the newspapers, of

“which the station is|a subsidiar.

Purchaser is Gordon|Gray, son o
the late chairman of J:he R. J. Ry
nolds Tobacco Co., who is & I
attorney and who will take ¢v®
the publishing and radio properts
but keep his law practice.

the FCC has no authority to past
upon the newspaper sale, the e
chaser must secure its sanction &
the radio station’s license tranafes
Operating on 1310 ke., WSJS wi
the only station in the tobacco city
until the recent establishment 0
WAIR, 260-watt daytime statios
on 1250 ke.

! .
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| Nothing Succeeds Li

PLAY BALL: Mason McGuire, N. W. Ayer & Son,
Inc, (left) and T. G. Prosser, Kellogg Sales Co
(tight) lay plans with Gunnar O. Wiig, Genera
Manager, WHEC, for Kellogg’s 1937 play-by-plaj
broadcasts of the Rochester “Red Wing” Inter
national League baseball games through WhirC

FOR THE KID FANS. At right Arthur Charity

COVERAGE ALMOST DOU-
BLED. Maurice Clark, Chief En-
gineer, (right) demonstrates to H.
L. Hart, Hart-Conway Advertising
Agency (left) how the mnewly
located new WHEC high fidelity
transmitter has increased WHEC
coverage 93% average day and
night—mentions, too, that WHEC
rates have not yet been increased.
BELOW (but always on top of
things) we see those immensely
popular “Tydol- Reporters”—Har-
ry LeBrun and Ken French, left
and right, airing the news to
WHEC listeners” as it comes hot
off the news ticker. Tydol’s twice

* daily news service is beginning its

3rd year over WHEC. .

Knot Hole Gang Director, counsels with *“Bill’
Butns, 16 year old school boy editor of “Kellogg’
Red Wing Knot Hole Gang News”,' smart mer%

chandising tie-up to Kellogg’s WHEC Ball Gam
Broadcasts. ’

S 3 " v

2E!;:T STORE CASHES IN. E. W. Edwards & [Son is one of
ochester’s largest department stores. Edwards’ “Cpoking School

ff the Air”. continuously rings the cash register and!so consistent-
i);_renews itself on WHEC. Each week 2,000.crowd in to see
; many thousands listen in to hear it. Pictured |are Josephine

adio Director. David Klein is Edward’s Advertising Manager.

’ i

s Broadcast Advertising . !

Bixby, Edwards’ Home Economist, and B. J. V:an, Edwards’
\
|
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WSB Atlanta - */ NBC
WFBR Baltimore 5 NBC
WAAB| Boston ' MBS
WNAC| Boston NBC
WICC | Bridgeport NBC
S | WEBR | . Butfalo NBC
¥ WEBEN | Buffalo NBC
‘ WCHS | Charleston,W.Va.| CBS
WGAR| Cleveland NBC
PEASIORRIDGE HOT! o
: WBAP | Fort Worth NBC
» : ) KVOD | Denver NBC
' WIR Detroit . CBS
‘ | KPRC Houston NBC
“WFBM | Indianapolis CBS |
PEASIORRIDGE COLD! —  [mi=e
: N KARK | Little Rock NBC
2 . - “ 1 KFI Los Angeles ~ NBC:
= | ‘, KECA | LosAngeles | NBC|
p—— ) WHAS | Louisville | cBs
|
7 : La ‘  {wiH | Lowel S
Some like itht some like it cold;-but it so happens that very WIM] | Milwaukee _ NBC
; * ' WSM | Nashville NBC]
, % : : ' | . . S WSMB | New Orleans NBC
| ST S % . . , WTAR | Norfolk NBC
few like it in the pot nine da@old. Something ght to be done! ® After a conference between WL | Philadelphia NBG
; ; : C KGW | Portland, Ore. NBC
| % | KEX | Portland, Ore. | NBC| '
the Sales and Advertising Department, it was dided to use spot radio as theg quickest means ~ |WEAN| Providenco NBC
! . \ KSL Salt Lake City CBS
| | WOAI | San Antonio NBC
Ny 1las . l | . , KOMO | Seattle NBC
of clearing out this old merchandise. ® Now {{Peas Porridge Products Company are selling KR | Seatlle NEC
i : - | KHQ | Spokane NBC
| ; KGA Spokane NBC
only the hot and cold variety, as there iis no lc.J?er any stock nine days old—the merchandise WMES et =
o ; ‘ \ KFH | Wichita CBS
| ‘
: . . | : \1 Als
movestoo fast. ® Here are radio stations—locafin key markets—who know bow to move your THE YANKEE NETWORK
THE COLONIAL NETWORK
’ TEXAS QUALITY NETWORK

T ;
Ropuld:mld throughout the United States by
EDWARD PETRY & CO.
i ( INCORPORATED :
NEW YORK - DETROIT
CHICAG? e SAN FRANCISCO

merchan@se off the dealers' shelves—and how}p keep it moving.

|

}
. !
| | ' !
wwWwW.americanradiohistorv.com \
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A COMPLETE radio studio on
wheels that can venture anywhere
an automobile will go, has been
,built in a trailer by NBC Holly—
wood technicians under supervision
of Donald De Wolf, the network’s
chief engineer in ‘that city. De
Wolf also designed the trailer-

studio which is 23 feet long, 6% °

feet high and equally wide, and
boasts all the acoustical treatment
found in the most modern broad-
casting stations. Trailer-studio was
built for Hollywood in Person,
sponsored five days weekly by Gen-
eral Mills Ine. (Bisquick), on 5
NBC-Pacific Red stations, 11:45
a. m.-12 noon (PST). Mobile stu-
dio, fully eqmpped wewhs ap-
proximately one ton. It is stream—
lined with blue and white hull, and
drawn by a high-power coupe.
Studio occupies 14 feet of the
trailer, with balance utilized as
engineer's control room. Studio
walls are treated in regular acous-
tical fashion. Over the inside

metal walls of the trailer engineers-

placed an inch thickness of acous-
ticon, a soft porous material. Over
that they laid two inches of sound-
deadening rock wool and sealed it
with hardboard perforated with
little holes three—eng%nths of an inch
apart. Flodr of the"studio is cov-
ered with sound-deadening rug of
rust color which matches interior

scheme of ivory and rust. Wide

windows, which permlt spectators,

7«aqadon
and A4sébon,

NEW YO R_K

TRAILING WITH GENERAL MILLS

J_Kuio Annex Provides Studio Facilities for
Pickups at Will of the Sponsor

are of double thickness and also
sound-proof.

When program goes on inside,
a table microphone is used, set on
a flat top chromium table ‘which

“matches the chromium furniture

with ivory upholstering. For com-
fort of motion picture celebrities

. participating in broadcast. a cozy

chesterfield has been built in at the
rear of the studio.

Engineer or technician mixing
the sound sits at a regular NBC
mixing panel and watches program
through a glass partition. He, or
the producer, can talk to the studio
through a “talk-back” microphone

‘and also hear program through a

radio receiver. Red lights inside
the studio signal performers they
are on the air. Other red lights
mounted on the outside warn_ on-
lookers when silence is required.
Indirect lighting floods the interior
of the trailer to permit night
broadcasts. Studio is also equipped
with a fan used either for cooling
or heating. A portable microphone
for outside the mobile studio is
also part of the equipment.

ATLANTIC REBFINING Co. Phil-
adelphia, will broadeast the Temple
U football games on WIP, that city
for the second consecutive year. Of
the nine games scheduled for the 1937
season which opens Sept. *24, four
games will be played at night. N. W.
Ayer & Son Ine, Philadelphia, has
the aceount.

Y-E R B c‘?JADCA

?wnm
CHICAGO )

FLOATING BEAUTY—Louise
Roberts, fashion scout, facing NBC
announcer Bob Baker in this charm-
mg studio, which flits yon and
hither for General Mills. Finger
aloft, Ray Ferguson feeds cues
from the control room. Below is
an exterior view of the trailer.

Texaco Disc Series

TEXAS OIL Co., New- York (Tex-
aco gasoline), is spotting 39 Un-
solved Mysteries quarter - nour
transcrlptxons on Midwest stations
npt covered by its campaign of a
year ago. Hanff-Metzger Inc., New
York, is the agency. Dises were
produced in Hollywood by Ameri-
can Radio Features Syndicate with
exclusive eastern distribution by
the sponsoring firm.

y/» l/wu/ of .S;lmfaclwn.

FIVE Y4-HOUR PROGRAMS FOR A NATIONAL SPONSOR RECENTLY élawyéll

5, 000 Rffl IES . .. SATISFIED?, .
fﬁe .‘;eo'néoé u.’ KFYR 4 ndf

KFYR is never satisfied until it is certain that it has
done its best for its clients.
,but with KFYR, could such a mail copnt be
pull d? The results shown by the mail return of
15,000 pieces is further proof that KFYR does the
jowaell KFYR is proud, indeed, of its rec?rd

is ;Jst another reason why KFYR is called . . | .

| THE REGIONAL STATION WITH
i CLEARED CHANNEL COVERAGE |

STING CO.

Dakoty

KANSAS CITY

Heads Docket Section

W. THEODORE PIERSON chief
of mail and files of 'the FCC has
been named head of ‘docket sectlon
in addition to his regular duties,
He succeeds Miss Marybelle An-
thony, who recently was trans-
ferred to the accounting depart.
ment. Rosel H. Hyde, attorney
examiner temporarily detailed to
reorganization of the docket sec-
tion, is back at his regular duties.

v
,

Where in the ( north-

WHK -WJA

CLEVELAND

€ A. Mdoughlin, Soles My,
J. V. Vorpe, Production Manager

M:u‘;'o-na/

Kepresentatives
DETROIT

That's a salutation guaranteeing a prodram
well worth listening to. Three simple words
but how much more of an inducement to listen
than “Johin Jones Speaking.” Boake Carter has
the confidence of his listeners because his
news comments are always interesting and
informative.

Confidence is the biggest thing in radio. Unless
your bro{adcast is heard over a station com-
manding| the confidence of its commumty it
will miss| its mark.

The people of Cleveland, Northeastern and
Central Ohio place their confidence in United
Broad;ca;sI ing stations. For this reason they are
your first choice in Ohio. .

.

: “United for Service’”

BROADCASTING Columbus
COMPANY

H. K. CARPENTER
Vice President

* *

I

FREE & PETERS, Inc. |
National Representatives-——New York - Chicago - Detrmt

s,

WHKC WKBN

Youngdown

C M bvorsom, Gosl Mgr. W, P, Willimsem, Pres. & Gun. My
M. H. Hoassly, Sales Mgr. L L Fvoms, Sales Mgr.
. I
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CBS to Air Selection
Written for Radio Alone

THE first serious musical composi-
tion writen by an American com-
poser capecially for radio presenta-
tion will be broadeast over the
WABC - Columbia network during
the Koerghody's Music series, May
28,.08-4 p. m. (KDST), marking its
wurld debut. Te
It is ealled “Concertino for Pi-
ano and Chamber Orehestra” juste
« vompleted by Waller Piston, one of
the six members of the Columbia
Composers’ Commission, a group of
outstanding  composers  appointed:
by OCBS several months ago to
wrile music speeifically Tor the me-
dinm  of radio. Other works by
members of the Commission will be
played from time Lo Lime during
the Erergbody's Music series. This
weries, in plaee of the Sunday
broadeasty of the New York Phil-
havrmonic - Symphony Orchestra,
presents the Colunthin: Symphony
Orchestra under the direction of
Howard Barlow, playing a thorough
resume of great music in a wide
variely of fields.

NBCSymphony Contract

PRE-TOSCANINI- Dr. Artur Rod-
zinski (left), Cleveland symphony
conductor, signs u contracl to con-
duct  ten concerts  supplementing
the NBC  winter series with
Arturo Toscanini, as® Lenox R.
Lohr, NBC president, watches. Dr.
Rodzinski was chosen by Toscanini
to augment the NBC  symphony
orchestra to full strength and to
collaborate in the series.

More Vie & Sade

PROCTER & GAMBLE Co., Cin-
cinnati, last month decided that
Vie & Sade, popular comedy serial
of home town ipife which has been
broadcasting twice daily (NBC-
Blue in the mornings and NBC-Red
in the afternoons) to advertise
Crisco, was too good to be kept for
the sole enjoyment of the women
listeners, and so two evening broad-
casts were added to the Wednesday
schedule of the act, with the com-
mercials plugging Ivory Flakes.
Then the sponsors decided that it
would be more effective to move
the carlier evening broadcast on
the Red network from its 7:45 to
8 p. m. spot on Wednesday to a
later hour on “Tuesday (10:46-11
p. m.) which was done on April 6,
when the network was also in-
creased to 30 stations. Bul on sec-
ond thought P & G made another
decision that you can't have loo
much of a good thing and retained
both Wednesday evening broad-
casts, so that Vie & Sade are now
on the air 13 quarter-hours weekly
for the same sponsor. Compton Adv.
Inc,, New York, handles the account.

Wyn
9k
.

b

Clear Chanmel
NBC ¢ Full Time

Colo

THIS IS WHAT WE MEAN
BY CLEAR CHANNEL COVERAGE

3

Washngton D07
Canada

: ‘

Mail Distribution—1936

s 50,000 WA"I'T? T

T Quened and operated by

Tre Nationar Live & \ccent Insvraxce Co., Inc., ;\'ASH\*ILL}:. TENN.

A Cip., 1,158—.18".

;:S’; Del, i35—.18"

200, Wb, 6,5331.04'
Vi 146723,
L., 475—.08",

\; J., 255741

1, 195—03,

The Air Castle
of the South |

|
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Half-Million Expenditure
Is Planned by CBS fo

San Francisco Officeg

CBS, at a cost of approximately
$500,000, will build new San Frap.
cisco studios and executive officeg
moving KSFO and the network’
headquarters in that city from the
Russ Bldg. to the Palace Hote}
it was announced early “in Apyj
by Donald W. Thornburgh, CBY
Pacific Coast vice-president iy
Hollywood at the first of a gep.
ies of weekly press conferences,
Cost includes the new 5000-watt
trangmitter of KSI?O. Plans for
the new studios, to be built on the
second floor of the hotel, have been
approved by CBS New York head-
quarters, and actual construction
i scheduled to start, May 1, My,
Thornburgh said. They will he
ready for use in four months,

Thornburgh stated that CBS hag
taken & ten year lease on the site,
Besides executive and sales offices
plans call for two piarge and three
medium size studios as well as
clients’ observation rooms. When
completed it will be one of the most
modern station setups in the Unit.
ed States. More Pacific Coast net-
work programs are also to origi-
nate from San Francisco on com-
pletion of the studios, he further
stated. .

With KNX on April 1 becoming
the key station on the CBS west-
ern chain, Alan N. Cormack, CBS
Pacific Coast (iraffic manager has
been transferred from San Fran-
cisco to Hollywood. Mr. Thornburgh
said that the traffic headquarters
will remain in San; Francisco, but
Mr. Cormack will divide his time
between the two cities. He explained
that the increasing number of
transcontinental broadcasts origi-
nating in Hollywood necessitated
Mr. Cormack’s new ‘program. Con-
nie Blake, Mr. Corniack’s assistant,
remains in charge of the San
Francisco traffic of’fice during his
absences. i

New CBS %mdios

A NEW STUDIO for the exclusive
use of news broadcasts and special
speakers has been blliiit on the 17th
floor of the CBS Building in' New
York. The room is|about 20 x 15
feet, and is ecquipped with table
microphones and contains its own
control cabinet. Immediately out-
side are three telatype printers,
two UP and one Press Radio. At
present it i$ being tsed by Edwin
C. Hill for his daily Lucky Strike
Your News Parade network broad-
casts, and by Jean Paul King and
Andre Baruch for their early
morning and late evening news
broadcasts on WABC only, spon-
sored by Household Finance Corp.
and Liberty Magazinpe respectively.
The news studio is‘on the same
floor as the CBS pre’ss department
and in a few weeks the special
events division of the network will
occupy the offices adjacent,

[

NARI MOTORS Co,, Kenosha, Wis.
will move its Nash-Lafayette pro-
gram from New York o Hollywood
on May 1, Show originally starred
Floyd Gibbons with Vineent Lopes
and his band but Gibbons was e
placed hy Grace Moorp a few_ weeks
ago. Ageney for NasH is J. Waleer
Thompson Co.. Chicugp‘

BROADCASTING e Broadcast A%lvorlisihg
|

WWW american

NBC,
BUTTE - MONTANA

cBS [
SPOKANE - WASHINGTON :

Will increase| your sales in the rich farming, mining,  *
lumbering areas of Eastern Washington, Northern < .~
Idaho, Northeastern Oregon and Western Montana.

Bypros ontives Sodeph HMeGillvia

NEW YORK * CHICAGO

SEATTLE
SAN FRANCISCO - LOS ANGELES

Walten Biddick Co.
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|

diohistorv com s

April 15, 1937 « Page 35


www.americanradiohistory.com

»

VIGIL REWARDED
KMBC Announcer Watches,
And Gets a Scoop

WORKING on a theory that seoops -

are made, got born, Erle Smith,
newscaster of KMBC, Kansas City,
had for twogveeks kept a watchful
eye on the Ford dssembly plant in

Kansas City’s Sheffield industrial

district. He knew that here, as
elsewhere, 6. 1. O. was organizing

for some kind of action. He also,
knew that sooner or later someone -

was almost bound to .set off the
spark that would lead to trouble.

The afternoon of April 2, his ef-
forts were rewarded. As the men
left the plant at 3:30 some were
told that they were being laid off
and need not return Monday. The
word spread quickly, and in a mat-
ter of a very few minutes a “stay
in” strike was under way. At 3:40,
even before many men in the plant
knew a strike was in progress,
Erle Smith flashed his first bulle-
tin. At 3:49 he was on the air
again to give the complete story.

Floating Schedule Placement of Spots

In Time Brackets

A PROPOSAL
that spot an-
nouncements be
sold only on'a
floating schedule
basis, dividing
the day into logi-
cal time brackets
but mnot offering
the announce-
ment sponsor any
specific moment,

Mr; Grabhorn

has been made by Mufray Grab-
horn, Eastern manager of John
Blair & Co., radio station repre-
sentatives, as a move toward solv-
ing the chain-break question, one

of the day’s wmost perplexing
problems of radio advertising. Mr.
Grabhotn submitted his plan in-
formally to NBC with the sugges-
tion that it might be used as the
basis for a discussion of the prob-
lem at a general meeting of net-
work executives and station rep-
résentatives. While he has not
heard officially from NBC regard-

Urged by Grabhorn

ing it, he believes that such a
meeting will be caller} in the near

future.
Clerical Trouble

In discussing the question of
chain-breaks with BROADCASTING,
Mr. Grabhorn pointed out that the
matter of clearing time for an-
nouncements adjacent to certain
network programs involves as much
detail work on the part of the ad-
vertising agency as clearing time
for a quarter or half-hour prog-
ram. It means collecting data as to
preceding and following programs
on every station to be used and
often on competing stations, he
stated, with the result that there
is a tendency for the clerical and
wire expense involved to mount to
the point where the agency no
longer finds the placement of spot
broadcasting profitable and so is
inclined to turn to other media.

: Mr. Grabhorn said that while
the question is apparently one to
be solved by the networks and their

i

... But we have some original ideas that
are fully as effective...ideas packed with |-

listener-appeal! STUNTS!

formed by master minds of magic for .
the purpose of supplying wideawake |
advertisers with a powerful and appeadl- |

ing sales weapon. Leading advertisers
and their agencies have discovered that
TRICKST ' PUZZLES,

MAGIC,|

T

'

INC. was

GAMES, and LEGERDEMAIN have .

the RQSWer to lift sales volume to un-

imagined heights when applied along !

sound proven merchandising lines.
- ¢

Radio stations call upon us when in
11 B

" search of a novel program idea to

clinch a prospective advertiser.
]

The ‘creators of STUNTS! INC. have |
amply demonstrated results with such |

campaighs as “FUN AT COCKTAIL TIME”

($eagram’5) i CHANDU (Beechnut); |
MAGIC SETS (United-ProfitSharing Co.); ;

‘STUNTS{mm

)
|
|
i
i
i
[
i
1

148 LAFAYETTE STREET, NEW YORK GITY

;Western Headquarters: 5MF Donovan Bldg., Detroit, Mich.

i

i

~ WE CAN'T SELL YOU THE
INDIAN ROPE TRICK

EDDIE CANTOR’S kIAGIC GLUB (Pebeco);

MAGIKLUB (54 RTan Stores); ALI BABA
(Seeman Bros.) ;| THURSTON'S MAGIC AIR
PROGRAM (Swift| & Co.); MAGIC MENU
(Runko-Malt); MAGIC BOXES (Champion
Bread); E. J. M%GIC CLUB (Endicott-
Johnson); BAG @'-FRICKS (Ralston’s);
PUZZLES (Chain| Stores Everywhere).

Hundreds of pieces of new, clever
mystical magic Lroducts are available
with PRACTICAL, PROVEN PLANS
OF PROMOTION. With a standing
staff of 750 Field Men for selling, con-
tact and survey,|STUNTS! INC. offers
a completely rounded service to agencies
and advertisers. |Investigate the sales-
building power of MAGIC now! Write
for the free STUNTS Book telling the
complete story fof dozens of success-
ful CampaignsfJ of our clients. No
STUNTS!-man

Telephene ‘CAnal 6-7830

ill callunlessrequested.
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affiliate stations, in. reality it goe
much deeper than that. If in thej
present form ‘of presentation cer.
tain announcements are offending
and confusing to the listening
audience, then all radio stationg
and all advertisers using radio are
vitally concerned, he stated, ang
the industry should solve the prop.
lem itself before it comes to a point
where the government will step iy
with a ban on all announcements
regardless of their nature. He ad.
ded that although the elimination
of all non-service chain-break ap.
nouncements would undoubtedly
result in a general decrease in sta-
tion revenue and a general ip.
crease in station rates, it is pos.
sible for the industry to adjust
these things satisfactorily, where.
as a government ruling against al]
announcements would definitely de-
prive both stations and advertigers
of profit.

n April 2 Mark Woods, treasy.
rer of NBC, acknowledged receipt
of Mr. Grabhorn’s \resolution and
said he would endeavor to arrange
a meeting.

The full text of the resolution
follows: ,

A NEW STATEMENT OF GOOD

POLICY

Whereas: the rapid growth of the radio

industry has brought about many new
conditions, and i

Whereas: this has resixlted in the neces.

sity of putting into practice new policies |

to meet these conditions from time to
time,

Therefore: in the interest of good broad-
casting and in order to! better serve pub.
lic interest, convenience and necensity,

BE IT RESOLVED

First: That spot announcements will be
sold on a general floating schedule basis
and shall be offered to the sponsor on the
basis of his election either between the
hours of 7 a. m, to 9 & m.; or between
9 a. m. to 12 noon; or|between 12 noon
to 4 p. m.; or between 4 p. m. to 6 p. m.;
or between 6 p. m. and 10:30 p. m. |

Second: That no specific times will be
offered to any sponsor on the basis of its
desirable location adjacent to any one par-

ticular program either local or network, [

sustaining or commercial lexcepting as such
offering applies to those cases-
Paragraph 3 of this resolution.

Third: Time signals and weather reports
shall, because of the definite service ren-
dered the listeners be dffered at specific
times which may be gyaranteed, subject
of caurse, to other accepted broadcasting
commitments such as preemption of time
by the network, important special events,
and emergencies. The cqmmercial copy of
such announcements shall be limited to 25
words.

Fourth: No announcement of whatever
length, other than time signals and weath-
er reports, shali be broasdcast in the sta-
tion bresk between two| commercial pro-
grams whether such programs be of net-
work or local origin,

Fifth: The station management may, 1t
its own discretion, rotate announcements
scheduled in the various time brackets out-
lined in Paragraph 1 asilong as such ro-
tation occurs within that!bracket and docs
not pass from one bracket to another.

Sizth: These resolutiond are made purely
for the purpose of furthdring the cause of
intelligent and entertaining program struc-
ture, and are not to be construed as affect-
ing any other policies now in effect on any
of individual stations c:F\cerned.

Purex Bleach Test

PUREX Corp. Ltd.,) Los Angeles, &

(bleaching fluid), bn April 15
thru Lord & Thomas, that city,
starts The In-Laws) dramatic
serial, on 10 Mutual-Don Lee
stations, Monday through Friday,
4:45-5 p. m. (PST), in a 13-week
test campaign. If' s&xc_cessfgl, the
series may be extended nationally
over Mutual. Series has been 2
sustaining feature for the past
several weeks on KHJ, the Don
Lee station in Los A‘ngeles, and' 1
also being heard via transcription .
on-WLW, Cincinnatij 5 days week- -

Mills.

e et et

T

C HAS Let's Pura Latrle
WORK ! o

Yourh to

f
|

Have you a 14-karat automobile

r an educated

duck you’d like to sell? Then, tell youth ahout it.

Tell youth between the ages of 25 4nd 35 that you

have these things to sell. For youth buys all the

gay, mad and very practical things. Youth buys
everything. And WOR has 169, of this nation’s

youth to offer you. It’s an eager, responsive, spend-
- *

thrift market—this buyving vouth

It offers you

young people at the peak of their| earning power.

It’s the market which contains the least unem-

|

ER

" ploved and the most who are getting married, buy-
ing and building homes and bearing babies. These
young people listen to WOR. For WOR draws
upon the varied attainments of those artists whose
fresh, zestful approaches ‘best embrace its listeners’
many moods. And when, it comes to upping sales
in double-quick' time, adyertisers have found that
WOR’s youth respondsi with an alacrity te be
found nowhere else. Ha . . . “Let’s put a little -

youth to work . . ! for you!

|
|
|

¥
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KAWM Starts Operating RCA Progress in Television

Brings Orders for Equipment

Purchase by CBS and Reported Order From Russia
Cited as Leadership Factors; Sarnoff Reports

WITH D.” V. Tostenson as man-
ager and chief engineer, the new
KAWM, Gallup, N. M, went on
the air April 8 and is now operat-
ing on a full 12-hour schedule
daily. The station, operating with
100 watts on 1500 ke., was author-

. sized last fall and is licensed to
A. W. Mills, local electrical con-
tractor. Mr. Tostenson, formerly
with KGVO, WDAY, KGFK,
KIUP and KGFW, directed the con-
struction of its 160-foot vertical ra-
diator and studio structure. Walter
Fernald, of New York, recently
with stations in Arizona, is com-
mercial manager. Virginia Van
Weart, formerly with various
Southwestern stations, is program
director.

WAVE
NOW

COVERS

SATURN

. Building . in New

ANNOUNCING to the annual
meeting of RCA stockholders April
.6 the purchase by CBS of RCA
television transmitting apparatus
to be ‘installed on the Chrysler
i York City
[BROADCASTING, April .1], David
Sarnoff, RCA president, reiterated
his statement that “RCA is in the
forefront of techmnical development
in this new and promising field”
and pointed out that the Marconi-
EMI system of television recently
adopted in England as standard is
“based on RCA inventions”.

0

AND MARS!

Remember ho
that Station
that was .
serious point in our 8

just simply thist

No one radi >
where except 1
home market cent
good job here p
cast N. B. C. stuff
is Jow because we
power at China

ima lay « ¢ ¢
and leaves China
;r:daio Advertising Rates &

National Represe

? g sai
ve alwa :
"AVE n’t ZY:over China? Well,

WAVE did

the truth. (Thfu y talk about China is_

o statiom does
jts own

in
artti;'shecausg we alone
sn this section
don’t even iry
! We takes the Loui

d, in the paet,

headline isn’t.) But the

ch of a jOb anye
Ei;ne market. Our

soville,. We do a
Louisville  roud-

And the cost
to throw our
gville trading
I_.()Ok. us up i g
Data.
niatives

FREE & PETERS, INC.

({NCORFORATED

LOUISVILLE, KY.

1000 WATTS
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According to advice reaching
BROADCASTING from official sources
but not announced by RCA, that
company has also received an order
for television apparatus, including
a transmitter to be installed at
Moscow and 100 television receiv-
ing sets, from the Russian govern-
ment. These are to be the Soviet’s
initial public installations, with
stations also planned for Lenin-
grad and Kiev which will be built
in Russian factories presumably
along the lines of the RCA appara-
tus. The Russian government has
an exchange agreement with RCA.

CBS plans an immediate invest-
ment of about a half-million dol-
lars in television, of which ap-
proximately $330,000 is represent-
ed by the RCA transmitter.

Field Tests Resumed

Coincident with the stockholders’
meeting, BC announced that it
has resumed field tests of RCA’s
new 441-line television broadcasts
from the Empire State Tower “on
the largest scale ever undertaken
in the United States.” Still kept
from public view, although the re-
cently scrapped 843-line images
were shown to sélect groups last
fall and winter [BROADCASTING,
Nov. 15, 1936], the 441-line broad-
casts will be checked for reception
quality on more than 75 model re-
ceivers placed at selected moints
and in homes and offices of engi-

»

neers and officials of the company
throughout the metropolitan New
York area.

O. H. Hanson, NBC chief eng;.
neer, said the object of the ney
tests is to determine the home pro.
gram potentialities of high-defipj.
tion television since 441 lines rep.
resent the standard fixed by com.
mon agreement by the Radio Man.
ufacturers Association. While tegt.
ing the quality of 441-line trams.
mission, NBC will also conduet ex.
periments into television prodye.
tion and program technique, em-
ploying leading artists for tegt
broadcasts and leaders in stage de.
sign, textiles, decoration and fagh.
ion along with a special corps of
engineers already recruited from
among the NBC broadcastine gty.
tions and the RCA. technical staff,

It is generally conceded that
when RCA’s television eventug]l
emerges as a public service, it will
first be introduced on a local basiy
in the New York; metropolitan
area. NBC and CBS are working
together on the development, RCA
making its findings available to its

rival network under a policy of.

fostering competition rather than
keeping television to itself.

Mr. Sarnoff’s §tatement to
stockholders distlosedythat the in-

crease in picture defimition from |
343 to 441 lines ps greater |
and ]

it possible to doub®

inches to 7Y, x $6- inches.

“The requirements of a nation-
wide television service,” he said,
“must be viewed from the stand-
point of eventual coverage of more
than 3,000,000 square miles of ter-
ritory with approximately 130,
000,000 inhabitants. | The size of
this problem is much more formi-

250 My

N

{
1
]’ OKLAHOMA

5000 Watts Day

. Basic Supplementary
CBS

KANSAS
| KFH
c @ @ !

A

PROSPERITY LAND

I
Said the Philesopher, “I Care For The Best.”‘

Advertisers with unerring judgment rightfull.\ﬁ‘
place KFH on their schedule for quality orders
produced in Prosperity Land.

|
KFH is high in influence, in listener confiq
dence, and listener responsiveness.

KFH listeners possess the means to purchasel

KFH

WICHITA, KANSAS

TRADITION

1000 Watts Night

National Representatives

EDWARD PETlTY & CO.
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e size of.the |
picture from ap ro:glmateiy 6% x 17

LIGHTNING—Recently struck the
tower of the Empire State Bldg.,
in New York directly above the
point where RCA’s televjsion an-
tennas are located, and this re-
markable candid’ shot, unretouched,
was taken by an amateur photo-
grapher. Note how one of the light-
ning streaks also hit the Chrys-
ler Tower, where CBS is shortly to
install its television antennas.
Thoroughly insulated, neither tow-
ers nor radio apparatus were in-
jured. .

dable here than is the case, for
example, in I'n~land, whe2re the
area 18 small and the. population ig
concentrated. There, the govern-
ment subsidizes the- television ex-
periments and the broadcastine of
television programs, but the o..ner
of a home receiving set must pay
an annual license fee to the gov-
ernment. In the United Sgates, as
you know, home radio pecention is
free and we hope, thrdugh the de-
velopment of private enterprise,
also to maintain télevision recep-
tion free.

“Technically, “the art of  tele-
vision needs still further improve-
ment in transmission as well as
reception. As these improvements
are made, the cost should decrease
and thereby reduce the magnitude
of the financial problems of estab-
lishing a nationwide television ser-
vice. In addition to these practical
considerations, there is the further
problem of develoning studio and
program technique to meet the re-
quirements of such a revolutionary
form of public- entertainment, in-
formation and education. The pro-
gram service will be costly, and its
support will devolve primarily up-
on the sponsors of television pro-
grams, as is the case today with
the sponsors of sound broadecast-
Ing programs.

“Before sponsors can be inter-
ested in_supporting television pro-
grams, it is necessary to provide a
seeing as well as a hearing aud-
lence; and here we have the age-
old question of what comes first,
the chicken or the egg. Neverthe-
less, it is my firm conviction that
one day we shall have both the
chicken and the egg; and that tele-
Vision ultimately will be establish-
ed in the United States by private
enterprise on a practical basis of
ree service to the home. The po-
tentlzg.hties of television are such
as will brimg new meaning to the
service and business of radio.”

Increase in Business

The April 6 meeting, which was
marred by some criticism by
nority stockholders objecting to
the reelection of several New York

[
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bankers as direetors in view of
their alleged lack of technical
background and |their non-owner-
ship of stock, brought forth furth-
er announcements that indicated
the radio industny: at large «is im-
proving its econoWiic position. Mr.
Sarnoff reported
ing forward in 1ts operations,
including manutgcturing, broad-
casting, communications, research
and patents as well as television.

The first quartler of 1937, he re-
ported, indicates an increase of 10%
in business voluime' over the first
quarter of last |year. Net profits
after all deductions will be ap-
proximately $2,200,000 for the first
quarter of this year compared with
$1,287,000 for the first quarter of
1936, an increase of more than
$900,000. After |allowing for the
quarter’s preferred dividend
charges, amounting to $808,000,
there remains -$1,391,000, equiva-
lent to 10 cents [per share of com-
mon stock, against a deficit of ap-
proximately one|cent per share n
the corresponding quarter of last
year.

Follawing the| reeclection of De-
Witt Millhauser,| Edward J. Nally,
James R. Sheffield and Frederick
Strauss, the grqup which heckled
Mr. Sarnoff during the meeting
was informed that those directors
not holding any |RCA stock would
probably agree| to purchase at
least 100 shares|each in order “to
clarify the situagion.” Some 9,270,-
000 shares, or aBout 63% of the
total outstanding, voted for the
reelection of the four directors
against 8,236 ballots written in as
opposed.

New Studi#)s Dedicated
As KSOO Goes to NBC

AT THE sam¢ time it affiliates
with NBC as ap optional Red and
Blue outlet, K’EOO, Sioux Falls,
S. D., was to| dedicate its new
studios April 15, according to Jo-
seph Henkin, president ahd man-
ager. Complete new RCA equip-
ment has been| installed in new
studios and offiges.

Mr. Henkin said his new 100-
watt station, KELO, will be on the
air in about 60 days. It is also
being equipped throughout by
RCA. ‘Manageq‘lent will be identi-
cal with that of)y KSOO. KELO also
will carry NBC}.programs at night.

KSOO has been under its pres-
ent management and ownership
since 1927, It operates on 1110 ke.
with 2500 watts and has an appli-
cation pending for 5,000 watts.
KELO has a gonstruction permit
for 100 watts on the 1200 ke. chan-
nel.

KHUB| Dedicated

KHUB, Watsonville, Cal., was ded-
icated last month with representa-
tives of civic, |business and politi-
cal interests of the Monterey Bay
area present. The station, operat-
ing with 250 watts daytime on 1310
ke. is owned by F. W. Atkinson,
also owner and publisher of the
Watsonville Morning Register and
the Evening Pajaronian. Jack Ben-
nett, recently jof KQW, San Jose,

. is station manager, and T. G. Ham-

ma, former engineer of KGDM,
Stockton, is ¢hief engineer. The
station was installed by J. E. Bur-
vell, radio engineers, beginning last
September and was dedicated
March 21. RCA equipment is be-
ing used throughout. The 185-foot
tower was built by Bethlehem
Steel Co.

: b ;
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_MINNEAPOLIS ST PAUL

NBC
ELUE NETWORK

STATION

Covers the

10TH LARGEST MARKET
N POPULATION IN THE
UNITED STATES .. . 8TH
LARGEST IN RETAIL SALES
| , Has o,
MORE LOCAL .
ADVERTISERS THAN
THE OTHER TWO MAJOR .
TWIN CITIES STATIONS
COMBINED

Follow the trend' and get more for
your advertising dollar . .. broadcast
your sales message to the rich Twin
Cities market over WTCN.
e
Owned and Operated by the
MINNEAPOLIS TRIBUNE

and ST. PAUL DISPATCH-PIONEER PRESS

With Over 300,000 girculation Both Daily and Sunday
FREE & PETERS, I?%KC., National Representatives

»

|
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Sterling Awards

STERLING ALE BREWERS Inc.,
Evansville, Ind., and WIRE, India-
napolis, joined recently to put on
a special three Jjuarter-hour show
in conjunction with the awarding
of the $500 grand prize won by an
Indianapolis woman in a contest
which Sterling Ale had been fea-
, turing on’its program. Arthur W.
(Tiny) Stowe of Hays MacFarland
& Co., agency handling the account,
went to Indianapolis to supervise
the program and at the same time
took the role of Squire Sterling in
the presentation ceremonies. Mr,
Stowe also went down to 'Dallas,
Texas, to handle the arrangements
in a special quarter-hour program
on WFAA, Dallas, which featured
the awarding of $200, the second
prize, to a Dallas woman.

KOY, Phoenix, which recently was
purchased b%v Burridge D. Butler,
president of WLS, Chicago, on April
2 was authorized to increase its power
from 500 watts night and 1,000 watts
until local sunset to 1,000 watts day
and night.
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WESTERN SAVINGS BANK,
Buffalo, has started its fourth year
of weekly broadcasts with more
than half of its total advertising
budget devoted to radio promotion,
according to an article appearing
in the March issue of Financial

‘Advertisers Association Bulletin.

The programs are merchandised
through printed slips given to
everyone who comes into the bank
and local singing societies are fea-
tured on the Sunday 6 p. m. broad-
casts on WGR. Commercial an-
nouncements are brief, friendly,
and conversational with 20 words
being given at the beginning of
each program and 100 words at the
conclusion.

In 1933 the bank used a male
quartet on its program, later of-
ficers of the ban}‘k gave sérvice

WHEN A BANK MERCHANDISES'

Buffalo Bank Features Short Commercials in Series
Going Into Fourth Year on the Ai

k-3

talks; and in 1935 the Guido
Chorus of Buffalo was employed as
talent. The current series featur-
ing local singing societies, it is be-
lieved, will build good will among
the: society memberships and their
friends. The Buffalo office of
BBDO has the account.

Kremay Goes Radio

KREMAY LABORATORIES, Chi-
cago (Kremay reducing lotion), be-
gan using radio for the first time
on April 7 with a five-minute par-
ticipation spot Mondays through
Fridays on the Women’s Exchange,
WJJID. The next day Kremay
started a five-minute program of
recorded music five times weekly
on WAAW, Omaha, Schwimmer &
Scott, Chicago, is the agency.

- similar campaigns in

Gulf Adds Spots

For New Product|

GULF REFINING Co., Pittsburgh, |

for its new product, Gulf Spray
insecticide, is buying local quarter.
hour programs and plans to recorg
some of the features for placement
on other stations. Jack Lathany
spot radio buyer of Young & Rubj.
cam, is completing a second two.
week buying trip in the South.

¢ On April 19 Gulf begins on the |

Texas Quality Group (WFAA,

WBAP, KPRC and WOAI) witha |
cowboy unit which will alternate |

appearances among the four cities
of the network and simultaneously
make local personal appearances,
The broadcasts will be for 15 min.
utes on Tuesdays and Thursdays
at 8 a. m,

In Shrcveport, La., KWKH is be-
ing used with the Shelton Broth-
ers, hillbilly act, as| the talent,
They will appear twicé weekly also
during the daytime. Mr. Latham
plans to have transcriptions made
of these programs for possible
placement on WHAS, Louisville.

At WSM, Nashville, the agency
has selected Lowise and Her Dixie
Dons, a sophisticated hillbilly pro-
gram, to appear TFuesdays and
Thursdays at 5:45 p./m. At Wes-
laco,” Tex., Gulf is sponsoring five

minute news broadcasts seven days |

a week over KRGV at 5:55 p. m.
This schedule is for 26 weeks
whereas placement on the other
stations run for 20 weeks with op-
tions to extend for other Gulf
products. .

In addition other sthtions being
used are WREC, WBRC, WRVA,
WBT, WGST, WJAX, WFLA
WWL and KGNC. i

Gulf on April 1 began sponsor-
ship of spot announ¢ements on
WISV, Washington, daily for 13
weeks except, Sundays; promoting
Gulf service stations in the Wash-
ington area. It is the /first sched-
ule of this character| placed by
Gulf but may be supplemented by

ther cities.

Celotex in New j)rleans

CELOTEX Corp., Chidago (build-
ing material), recently inaugurated
a %alf—hour band concert on WWIL,
New Orleans, Monday evenings,
featuring a military band composed
of employes of the company’s main
plant in Marrero, La.,| across the
river from New Orleans. The pro-
gram which is broadcagt from the
Memorial Band Stand aﬂ: Audobon
Park. Hays MacFarland & Co,
Chicago, is the.Celotex |agency.

W. CORT TREAT, radig director of
the Commonwealth Adver isinfll, Agen-
¢y, Boston, and a arvard
faculty member, has been appointed
resident manager of WORL, Boston,
by Gerard H. Slattery, general mana-
ger of WCOP and WORLJ Control of
WORL recently was aeun:‘ed by the

Bulova-Lafount interests, iwhich oper-
ate WCOP.

_
TRANSCRIBED RADIO SHOWS
Ine., New York, announces the addi-
tion of Billy Baker and |A. Graham
Pierce to sell dramatized transerip-
tions to radic advertisers in the fur-
niture, insuranee, bakery, jewely,
optical, loan, used car, ice cream and
gasoline station fields. Mr. Baker,

- formerly with CBS, Paramount Pic-

tures and MGM, will represent Tran-
scribed Radio Shows thrqughout the
south. Mr. Pearce, formerly engaged
in his own 'syndicated |advertising
service, will be New England repre
sentative. |
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LOOKS LIKE WEVE GOT
HERE!

——————

-— MEMBER — .

Columbia

Broadcasting

System

KEY STATION

West Virginia
Network

. National
Representatives,

EDWARD PETRY & CO.

S(bMETmﬁ'G

[)ON'T fake our word for it-—get the facts and figures from the
Department of Commerce reports. You'll agree that here in ’r.hls
new Industrial Empire we really do have something—the finest prospective
market one could wish for.

| In these reports covering the period 1933-1935 you'll find that retail
sales in this market have boomed. Charleston's retail buying in 1935
WT $558 per capita against $265 for the nation! ,

Charleston ranks sixth among cities over 50,000 in automobile buyir}g—
a gain of 93.9%. Fifth in apparel buying with a per capita expenditure

£/ $72 against $22 for the U. S.—an increase of 560.2%,: a per capita of

@ -
$|‘l5 or 22.7%, gain in food buying; a 969, increase in furniture buying; -

409, increase in building material sales; 25.29, increase in drug store
sdles and so on with every commodity. .
I

But, why shouldn't business be good in Charleston?

i

i Subsidiaries of the Union Carbide & Carbon Corporation have
expended more than 250 Million Dollars in lands, plants and equipment
since 19241 .
area—duPont and other chemical plants, glass plants and factories are
humming and growing, providing big pay-rolls that makefor the prosperity
indicated by the Department of Commerce reports!

. Charleston is the shopping center of some 625,220 Eeop|e whose
retail business annually totals nearly 115 Million Dollars. The Capital of
‘lﬁriving West Virginia—7,500 state employees live here. Topographically

the Charleston Market is a one-station market—WCHS—the only station |
delivgring a primary signal to this new, complete; prosperous’ market!

i
|

WCHS

580 K.C. : 1000--500 WATTS

i
H

Charleston. W.Va.

THE NEW INDUSTRIAL EMPIRE OF THE WORLD

|

|

And, ihis is but one of many industries in the Charleston’

K

i

¥
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SUBSCRIBERS

ALRBAMA
WEGN Birmingham
WMo Decatur
| ARIZONA
KoY Phoenix
! S
| EOOA Fayetteville
[ Ft. Smith
. CALIFORNIA
| EPMC Bakersfield
KIEM Eureka
| XBJ Los Angeles
{ X Qaklond
XGB Sen Diego
KTRC Scm Francisco
EDB Semta Barbara
COLORADO
Denver
EGHF Pueblo
KFEA Greeley
CONNECTICUT
{of Hartford
WELT New Haven
DISTAICT OF COLUMBIA
WISV * Washinglon
FLOBIDA
WHUT Gainesville
WMER Jacksonrilles
Lakeland
WQAM Miami
WDEBO Orlando
- WFOY St. Auqustine
WSUR $t. Petersburg
WTAL Talluhassee
WINO West Palm Beach
GEORGIA
Athens
WGSTW AAlltxnlv.x
WRD uguste
WMAZ Macon
IDAHO o
KiDo ise
KID Idcho Falls
KRLC Lewigton
ILLINOIS
WGN Chicago
Decatur
WIAX Springlield
INDIANA :
W WTRC art
WLBC Muncie
wer e
ar Rapids
‘WOC Davenport
Dubigue
RANSAS
KFBI Abilene
KIDL Garden City
XVGE Great Rend
Hutchinson
CEY
'WLAP Lexiogion
LOUISIANA
\WIBO Batop Rouge
New Orleans
Teport
Portland
MARYLAND
Bal
Cumberland
Fred
MASSACHUSETTS
P 3 =
| o
AG Worcuh:
K!CHIGAN
Calumat
Detralt
TlDul th
$i1
oc Rochester
St. Poul
o MISSISSIPPY
- Lerurel
WQBC Vlchbun:
MISSOUBRT .
. K 218 o
GRKEWTO Springfield
KF Linco
XOIL 13 4
I Albuco :
‘Juerque
KAQA Santx Fe
NEW YO .
WOKo BE
mcn-wn'g Bufiglo
ew York Ci
WOXR  New York mg
\WHDL %
WHAM Rochester
WFRL Syracuse
NOBTH CAROLINA
'WBIG Greensboro
NORYH DAKOTA
IrM Minot
OHIO
WIw Akron
:’n Clav:l::
wHYC Columbus
(WEMK
WSPD Tol
|WEIN Yom?&nm

® No advertising medium in luse today pro-
vides the advertiser and his agent with such
a high degree of control as electrital tramscrip-
#ions produced and distributed through the fa-

cilities of World Broadcasting Sygtem.:

"Cont;'ol"—mf Transcription Hegdqucm‘ters—
is provided at every step of the job. The pro-
gram itself is. directed in' the world’s finest
recording studios where the advertiser con-
veniently controls production: The recording
process is under the absolute control of veiercmA :
sound engineers, working with full benefit of
the most advanced system of precision equip-
ment. The ::on.npleted transcriptions, with
quality and character unimpaired, are heard

before shipping, so that the advertiser actually

reads proof of every program, before it is Broad-
cast! The distribution facilities of World Broad-|
casting System insure the advertiser that hxsr
program will be ai the radio stations of
choice, and will go on the oir, ON TIME.

ATLENTA - CHICAGO - LOS ANGELES

i
\/J \amerlQaLd.iohistorv.com
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For highest program quality. 365 stotions,
more than two-hirds of all U. S. ouﬂ%ts,‘ are
specially equipped io reproduce the famous
Wide Range Vertical recordings produced ex-
clusively by World—another instance of the

thorough control exercised by this System.

TO ADVERTISING AGENCIES

World's compléie. centralized service for
SELECTIVE BRF)ADCASTING gives yoﬁ perfect
confrol of all détoﬁls in the placement and opera-
tion of.your campaigns. Program, “commer-

cials,” choice of markets and siations, broad-

«cast schedules—all are handled exactly as you

and your client wish. ¥You con assure him
that every step is “under control,” end thq:l the
entire campaign will be carried out as ordered.
No other orgonization in radio can offer the
same gucaranteed control of operations il}czt

has earned World Broadcasting System ils

present position of leadership.

!

NORLD BROADCASTING SYSTEM

711 Fifth Avienue « New York ,

. SAN FRANCISCO - WASHINGTON

!
|
|
i
i
|

SUBSCRIBERS

OKLAHOMA
KADA Ada
RVEO Ardmore
ECRC Enid
KBIX Muskogee
KVOO Tulsa

OREGON

EFJI Elamath Falls
" KOIN o Portiaand

PENNSYLVANIA
WCBA Allentown
WLEU 0]
WKBO Harrisburg
£ wWCavu Philadelphia
wip Philadelphia
. WGBI Scranton

RHODE ISLAND
WIAR Providence

SOUTH CAROLINA
WCSC Charleston
wIs Columbia

SOUTH DAROTA
R Aberdeen

TENNESSEE
WOPI Bristol
WDOD Chatiencoga
WREC Memphis
WLAC Nashville

TEXAS
EGNC Amarilio
XFDM Beaumont
KGF1 Corpus Christl
WHAP | Ft. Worth
KTSM El Paso
KXYZ - Houston
KFRO Longview
RRLH Midland
WOAI 7  San Antonio
EKCMC Texarkana
KGKO Wichita Falls
OUTAH
KDYL Salt Lake City
VERMONT
WCAX Burlingten
WNBX Springfield
VIRGINIA
WSVA Harrisonbur
WRVA Richmon:
WDBJ 4 Roanoke

WASHINGTON .
KXRO . Aherdeen
RVOS ! Bellingham
KGY Olympla
KOL Beatile
KMO Tacoma
ROT Walle Walla
KPQ Wenaichee
EIT « Yakima

WEST VIRGINIA
Bluefield

WISCONSIN
WERU Ecu Claire
WHBY Green Bay
WYBH La Crosse
WIBA Madizon
woMmT Manitowoe
WSAU ¢ Wouzan

WYOMING
KDFN Casper
KWYO » Sheriden
HAWAIL
KGMB Honolulu
CANADAR
Alberta
CFAC Calgary
CICA Edmonten
Bnhsh Columbia
CJA' Trail
CKWX Veancouver
Manitoba
CJRC ‘Winnipeg
New Brunswick
CHSJ St. Johns
CEKCW Monclon
Nova Scotia
CHNS Hﬂmﬂ
Ontarie
CEPC Brantiord
CECL Toron'a
CELW ‘Windsor
i Quie!
crl;rovincoo Q ?ﬂ o
CECY an'e
Saskaichewomn |
- Regina
FOREIGN
Australic
N Adelaide
i gc Brishane,
3 KL Mealbourne
2 GB dney

New Zuqlcmd
12B uckiond
2 ZB Wnlhnqlon

France
Radio-Tonlouse Parls

Mexieo
IEW l.ﬂﬂl City
Union of South Arlea

town, Johcnnesburg)
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Chicago Again

IT’S CHICAGO in June.for the NAB con-
vention.” We think it 2 happy choice. We, are
particularly gratified over the time because
we led with our editorial chin a few months
back by advocating that delightful month,
normally neither too hot nor too breezy. More-
over, June is about the ideal month in a busi-
ness way for most keepers of the kiloeyales.
However, we believe it would be a good idea
in the future to select the convention time and
date- more than a mere two months in ad-
vanee, to permit ‘all concerned to clear their
decks in ample time and to avoid conflicts
with other .conventions. in which radio folk
are interested, ' :

The Copyright Front

THERE’S lots of activify these days on the
copyright front. ‘It is a most hopeful “sign.
With things perking as ‘they are, and with
repercussions of a sweeping nature within
ASCAP itself, there are presented opportuni-
ties for an approach to a solution of the
most persistently bothersome—and expensive
—problem that confronts American Broad-
casting. .

Whethe; all of the legislative moves against
copyright!combines will hold water legally is
not the question. ‘Enactment of state copy-

a sweepilg bill in the Senate, the progress
made by the NAB in its public domain library,
and revival of interest irl the government anti-

trust suit against ASCAP have converged at’

a time to ‘be employed to great-advantage.
1940 isn’t far off, and at.that time all present
ASCAP contracts with stations are up for re-
newal. Now is the time to lay the ground-
work for those renewal’négotiations, S0 that
broadeasters will be in ‘a position to bargain
competitively ‘and fairl¢ for the price they
pay for music. ‘
" The fact that ASCAP is doing some lai'ge:
scale reshuffling within its executive structure
is an admigsion.'by if that something has gone
berserk and that it is worried. E. Claude Mills
becomes chairman of, its executive committee
after a long and highly successful tenuie
(from ASCA_P’S standpoint) as gerieral man-
ager. He relinquishes the latter poéj: to John
G. Paine, chairman of MPPA, blood kin to
ASCAP. The men are opposite types. Mr.
Mills, charming of manner but quick-thinkiné,
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" soft-spoken -individual.

and tw‘o-ﬂsted,‘hns always managed to keep a
fight going, and in a professional way has
been rapped by his radio adversaries, even
though they held him in high regard per-
sonally. \

Mr. Mills’ successor along {Tin Pan Alley is
regarded as a diplomat of high calibre. In a

tumultuous industry, he is described as one

who lo:ves peace and who is) a contemplative,
Perhaps the revised
ASCAP setup is* designed (to inaugurate a
new ex;;i of good feeling in copyright negotia-
tions, and substitute a business basis for the
battle f briefs and innuendoes and mud-sling-
ing of {the past.
Broadeasters ‘are anxious
peace. |They are willing to
for musie, but they want the| privilege of bar-
gaining for it. Now, by virtue of the law and
of ASCAP tactics, they are forced to pay what
ASCAP arbitrarily dictates, and that has been
practically all that the traffic would bear.

. | ;

i 0 [
Hatching Telev}smn Eggs
THE FACT that RCA has tiken an order for
television equipment from CBS, which will in-
stall ths experimental transmitter atop the
Chrysller Building in New York, would at first
blush indicate that television’s elusive corner
is about to be turned. As a matter of fact,
CBS, Erike RCA-NBC, intends to conduct ex-
haustiye tests along the same lines as those of
RCA from the Empire State Tower and with
much the same equipment.| Neither network
really knows when television| will be ready for
the public locally in New Y rk, where it will
most likely get its American start.

On i{he other hand, the sale of RCA equip-
ment. to CBS is significant |[to the broadcast
adx?erti;sing industry for several reasons. First,
it shows that RCA has no fintention because
of itsi technical advantages, of “hpgging”
television for its network subsidiary, -which
means ;}that it will undoubtedly sell or license
apparatus freely to all comers (meaning all
Iicensed broadcasters wanting it) when tele-
vision is ready. In the meantime, it is con-
ducting the laboratory and/ field research at
enormous expense—an expense which no single
broadesster could conceivably bear.

Thatf RCA has a preeminent place in tele-
vision (:ieve]opment so far seems to ‘be borne
out by ithe fact that the British have officially
adopted the Marconi-EMI s%gter_n as against
all others, a system which is1 virtually a eoun-
terpart/of RCA’s, and also by the fact that the

for copyright

pay a fair price |

The RADIOQ
BOOK SHELF

- WITH a preface by Guglielmo Marconi, wh

read its proofs, the first biography in English
of the noted Italian inventor of wireless, Mqr.
coni: The Man and His Wireless, was pub.
lished this month (The MacMillan Co., Ney
York, $3.50). Author of the volume, which js
completely indexed so as to furnish a ready
reference for historical purposes, is Orrin E,
Dunlap Jr., radio editor of the New Yop
Times. The 360-page volume is devoted not
only to the life story of the great inventor, but
builds its romance out of his technical ang
commercial accomplishments as well as hjg
.personality and his genius. Mr. Dunlap delveg
_deeply to get his material—going into histori.
cal files, having personal interviews with Sena.
tore Marconi and securing early lifée data from
old residents of Bolognia, Marcc')’ni’s birth.
place, through Dr. Max Jordan, Central Euro.
pean representative of NBC, who ;is an able
linguist and journalist. This book_ is one of
the most important contributions to radio lore
in recent years. ;
—_— {
‘TRICKS of the advertising trade’ are listed,
explained, and illustrated in Showmanship in
Busginess by Kenneth M. Goode and M. Zenn
Kaufman, business consultants, recently pub-
lished by Harper & Brothers, New York, Hun-
dreds of examples of business successes are
held up to clarify the elements of|showman.
ship; interesting phases of publicity and the
value of sales contests are developed fully;
and a fact that makes the book godd reading
has been the refusal of its authors to accept
the dogma of dullness usually inherent in
scientific analyses of business. !
CONTAINING the complete roster of the
membership of the Institute of Radio Engi-
neers -of record as of Feb. 27, 1937, including
their present connections and addpesses, the
1987 Yearbook of the IRE was issued early
in April from IRE, New York, headquarters.
1

Russian government has ordered| complete
television transmitting and receivirjg appara-
tus from RCA. All who saw the 343-line
demonstrations in Radio City last winter were
deeply impressed; it is said the new 441-line
images are even better, aside fiom being
bigger.

The second significant point about RCA’s
television development to the broadcast adver-
tising field is the attention already being paid
to programming as well as technical problems.
All this is with a view toward sponsored rather
than any other kind of support foy the tele-
vision system which inevitably will|be estab-
lished as a private enterprise. Withl Mr. Sar-
noff’s conclusion which follows, we are in
hearty accord: “Before sponsors can be in-
terested in supporting television programs, it
is necessary to provide a seeing ‘as| well as @
hearing |audience; and here we have the age-
old question of what comes first, the chicken
or the égg. Nevertheless, it is my firm convic-
tion that one day we shall have; both the
chicken and the egg and that televkision ulti-
mately will be established in the United States
by private enterprise on a practical basis of
free service to the home.”

{
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PERSONAL NOTES

GERALD KING

FLIP BACK the pages of memory
to the winter of 1922, Visualize a
young insurance man invited over
to a friend’s house for the evening,
sitting enraptured before a home-
made wircless set in which navy
tubes and a spider-web coil did
the work. Over the earphones
came a faint signal. The call was
WDAP, Chicago, 450 miles away.

The next day that same insur-
ance man was winding a spider-
web coil of his own. A month
later he had quit the insurance
business to go into radio, starting
as salesman for crystal sets and
headphones in a Kansas City re-
tail store. .

That was Gerald King, destined
to become one of the Pacific Coast’s
leading radio lights and today
president of Standard Radio Inc.,
transeription concern. Practically
everyone knows him simply as
“Jerry”.

Jerry King continued in the re-
tail end of radio during those
“fad” days of 1922 and 1923 while
a radio compatriot, Leo Fitzpat-
rick, was in the same town making
himself, his station (WDAF) and
the Coon-Sanders orchestra famous
as the Kansas City Nighthawks.
Jerry even took a fling at broad-
casting, making his debut before
the mike by announcing stock mar-
ket reports over WOQ, then in
Kansas City. B

Jerry King’s story begins Nov.
11, 1899, in a small Jowa town.
His family moved tg Kansas City
where he completed high school.
After spending two years at the
State University at Columbia, Mo.,
he left college and the radio epi-
sode followed shortly thereafter.

. It was in 1923 that Jerry King,

then a lad, of 24, decided to trek
westward. In Los Angeles, he be-
tame acquainted with Cornelius
Vanderbilt Jr.,, ‘then publishing a
tabloid paper, and talked him into
4 job as radio editor of the Daily
News. Tt was the first radio column
on the Coast. Until 1926, ydung
King held that position. Then Jack
arner, vice-president of Warner
108, motion picture producers,
called him in and offered him a

iob on KFWB, Warner-owned sta--

tion in Los Angeles. He was em-
Poyed to do some publicity on
various stunts to help make the

b
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station known. Thus, as “special
events director”, he probably an-
tedated almost every other similar
effort by stations by at least five
years.

It was less thgn a year later
that Jack offered Jerry

Warner
" the job as managei of KFWB. For

a 'decade thereafter, he held the
post. The statijon made rapid
strides, though independent of net-
work affiliation. nder his guid-
ance, many radio stars were de-
veloped and Jerry became known
as one of the best judges of radio
talent in the country.

From KFWB during his tenure
the Boswell Sisters rose to fame
and fortune. Lepn Belasco and
Russ ' Columbo played fiddle to-
gether in the studio orchestra_and
Xavier Cugat directed a tango
band. Donald Novis, Vera Van,
the King’s Men, Charlie Hamp and
scores of others‘passed through
the KFWB portals during their
neophyte years. \;J’nknown writers
were taken on and develoged for
good paying jobs in the ‘movies
and in radio. Anrnouncers and pro-
ducers moved up/ and on.
the time it wds f
left KFWB, gné
the Los Angeled Association of
Broadcasters. During that time he
was active in industry affairs and
usually could be depended upon to
get into the middle of heavy dis-
cussions during NAB conventions.

Now the story comes out that
Jerry King tried to sell Warner
Bros. the igea of |getting into radio
on a big scale, |either by setting
up a network or by buying or
leasing stations. |The recommenda-
tion was_ not fpllowed, although
Warner Bros. through subsidiary
operations appaently is now be-
latedly attempting to do the same
thing.

It was in 1933 that Jerry King,
from his operation of an inde-
pendent station, (realized the need
of some better form of recorded
music for radio| use than phono-
graph records. |Of course, other
companies already were in the
transcription field but he saw in
it an opportunity for even greater
development. He formed Standard
Radio. For a yeéar and a .half he
tested his theories and then in
1935 brought fdrth the Standard

i

PAUL W. WHITE, director of pub-
lic affairs of CBS, was married to

Mrs. Sue Taylor Hammond, radio
actress and dramatist, in Clarendon,
Va., on March 30. Mr. and Mrs.

White sailed on the 8.8. Georgic on
April 13 for England, wlhere Mr.
White will supervise the CBS broad-
casts of the Coronation.

SLOCUM CHAPIN, assistant sales
promotion manager in charge of pub-
licity for WBS, New York, has re-
signed to take charge of trauscription
time sales for WOC, Davenport. Mr.
Chapin, who was formerly a principal
in Broadeast Builders Corp., radio
agency in Hanover, was to assume his
new duties April 15. :

HOWARD J. PERRY, former mai-
ager of WQXR, New York City, and
at one time on the staff of KGW,
Portland, has been appointed com-
mercial manager of WTAG, Worces-
ter. He will aet as assistant to Jack
Storey, munager. Mr. Perry former-
ly was with the Seripps-Iloward and
McFadden publications,

ROBERT W.FRIEDHEIM, formerly
assistant manager of WMBH, Jop-
liri, Mo., has joined the sales promo-
tion staff of NBC transeription de-
partment. Raymond E. Sollars, for-
mer continuity editor of WMBH, has
been named assistant manager.

GEORGE M. BURBACH -Jr. has
been trgnsferred to the NBC sales de-
partment as assistant to Victor van
der Linde, sales counsel, after having
served for two years under J. V. Mc-
Connell, assistant to the sales vice-
president. Mr. McConnell, on leave
for nearly four months, is expected
to return May 15. Mr. Burbach is the
son of the advertising manager of the
St. Louis Post-Dispeich, who also
directs its station KS8D.

ALFRED J. McCOSKER, president
of WOR and chairman of the Mutual
Broadeasting System, was guest of
honor at a reception April 8 follow-
ing the initial broadecast of Music &
You conducted by the board of the
National Music League at the. Bee-
thoven Association in New York.

HORACE L. LOHNES, Washington
attorney, and Mrs. Lohnes became the
parents of & 5 1b. 11 ounce daughter,
Roberta Lee, on March 26.

TOM BROOKS, radio editor of the
New York Journal and a candidate
for the 'CC secretaryship, and Mrs.
Brooks became the parents of an
eight-pound son, born April 4. !

ELMER D. PETERSON formerly
representative for radio sales of CBS,
has been appointed station manager
of KOL, Seattle.

|

Program Library, the second unit
of its kind in the field, ijld
Broadcasting System having pio-
neered this field of tramseription
service. Today Standard is a sub-
stantial entity in radio,
headed by Jerry King, who oper-
ates from Los Angeles where he
supervises general production, and
Milton M. Blink, bright young Chi-
cago business man, who joined Mr.
King as a partner several yedrs
ago. Last year Jerry decided {to
leave Warner Bros. and the man-
agement of XFWB, after the sta-
tion had moved into entirely new
quarters planned under his man-
agement. He now devotes his full
time to Standard Radio.

‘Athletic appearing, Jerry keeps
fit by golf and regular exercise.
He likes to swim and play tennis,
too, His chief hobbies are music
and literature.. He is married and
has two children.

being |

! |

| ! )

LEO B. TYSON, manager of KMPC,
Beverly Hills, Cal., was recently ap-
1)ointgd vice-chairman of the radio
department of the Los Angeles Adver-
tising Club, of which he was formerly
a .director. Sydney Dixon, NB(C
western division assistant sales man-
ager in Hollywood, is radio depart-
mental chairman. :

ROLAND WERKS has been promot-
ed from the sales department of
WROL, XKnoxville, Teun., to com-
mercial managership.

DON BLAIR, formerly of KVO0O,
Tulsa, has been appointed commer-
E)ifll manager of KBIX, Muskogee,
‘Okla. . ‘

STEPHEN R. RINTOUL, president
-of Rintoul-Stiepock Inc,, New York,
and Mrs. Rintoul, became the parents
. of a son, their fourth echild, born
Marech 27. ’

EMMONS CARLSON, NBC central
division sales promotion manager, was
in Hollywood early in April. Accom-
panying him from Chicago were Carl
Wester, NBC sales representative,
with Mrs. Wester and Irna Phillips,
nuthor of 7'eday’s Children and Guid-
ing Light, network features.

MARTIN B. CAMPBELL, general
manager of WFAA, Dallas, had a ton-
sil operation April 3. Herhas returned
to his office. ¥

MADELINE BRENNAN, formerly
a feature writer for Judge and prev-
iously & reporter on the New York
Journal, has joined the sales.promo-
tion staff of WOR, Newark, as a staff
writer and assistant to Joseph Cream-
er, sales promotion manager of the_
station.

LEON STONE, formerly at WIRE,
Indianapolis, has been- added to the
sales staff of WJJD, Chicago.

BERT VAN CLEVE, formerly, of
Salt Lake City and widely known in
Pacific Coast, radio and gdvertising
circles, has ‘been appointed' to the
commercial staff of KJBS, San Fran-
cisco.

E. P. FRANKLIN bas been named .
general operations director of KJIBS,
San Franecisco, cdmbining the super~
vision of commercial, production and
personnel departments. Wallace A,
(Gade replaces Franklin as program
director.

N. FRANK ALBERT, owner of a
network of broadcasting stations in
Australia, was a recent visitor’to San .
Francisco, accompanied by Mrs. Al-
bert. From San Francisco, they will
travel to New York and from there to.
the Coronation ceremonies in~ Eng-
land.

C. R. HAMPTON, formerly of KFRC,
San Franecisco, has been added to the
sales staff of KYA, Hearst station
in that city.

LOREN A. HANEY, auditor of
WKBZ, Muskegon, Mich.,, has an.
nounced hig marriage Dec. 27, 1936 to.
Miss Mildred Engle.

FRANCES EGGER, formerly with

WINS, New York, has joined the staff

of WHN, New York, ag an assistant
. in the! sales department..

JAMES TURNER, formerly of
WBNY, Buffalo, has joined the saleg
staff of WHBQ Memphis.

Albert ‘Aide to Damm
UPON his recent return from g
5,000-mile inspection trip of radio
station operation in the east and
south, Donald Albert, of the Myjl-
waukee Journal, was appointed as.
sistant to the manager of WTMJ;
Walter Damm. During his six-
week’s tour, he visited 40 stations
from Milwaukee to Boston to
Miami. Prior to his appcintment,
Albert was active in sales promo-
tion work for the Jowrnal.
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SOUTHERN SEGMENT
IN MUTUAL SOUGHT

POSSIBLE expansion of Mutual
Broadeasting System from Rich-
mond to Atlanta, picking up per-
haps a dozen stations en route, is
being discusSed by broadcasters in

_that area and plans are under way

_for a meeting with Mutual execu-

tives. N .

It is reported that negotiation
are going forward with Fred Web-
er, general manager of Mutual, for
a meeting in Charlotte on April
15 to be attended by station man-
agers in the area. Virgil Evans, of
WSPA, Spartanburg, is understood
to be the prime mover in the effort.

Mr. Weber explained Avpril 9
that he was meeting with the sta-
tions at the request of Mr. Evans.
He said his understanding was

that all stations not now having
a network affiliation south of
Richmond have been invited to the
meeting.

Mutual also has had in_mind
plans of extending the Pacific
Coast segment through Don Lee
to the Pacific Northwest. More
than likely, Mr. Weber said, these
plans would be held in abeyance,
until next fall.

e

Three Buy UP

KCMO, Kansas Cityé and XWTO
and KGBX, Springfield, Mo., have
signed five-year contracts with
United Press for its news service,
it was announced April 1 by Les-
ter E. Cox, general manager. The
service in Kansas City starts in
April and the Springheld service
will begin in June,

AT XLZ,
Denver,
they call
Patricia
Burns the
“Script
Teaser” be-
cause ‘‘she
can write
as many
clever take-
offs as any-

Kidder

Seript Teaser

-

one in the business.”
explains
nique as follows: “It’s the
first take-off that’s hard. Af-
ter that, one thing seems to
&o after another very easily.”

WLW Not to Compeie
With Nets in Eastery
Tieups, Says Crosley

WLW has no intention of starting

another broadcasting network, com.

 / petitive with the existing systems
by virtue of the t}lr’ling up of the
500,000-watter with stations iy
New York, Philadelphia and Pitts.
burgh,” according to Powel Crosley
Jr., president of Crosley Radio
Corp. '

. In his report to the annual meet.
ing of the corporation, made public
April 2, Mr. Crosley declared
broadcasting activities of the com-
pany were going along with stead-
ily increasing volume. He referred
to the arrangements to operate g

Miss Burns
Miss

her tech-

Venereal Taboo Lifted

New York studio with direct wire
connections between New York and

=
AND WHAT
‘wiLr M'sigv
HAVE TODAY ?

Even though we're 1200 miles from salt

‘water, lots of North Dakota families are more
intimately acquainted with lobster thermi-
dor than are thousands of people in Greater
New York ... Also with two-car garages,
toothpaste, and such. That's because our farm-
ing Is big business instead of subsistence
sceratching. And  that's why WDAY is so
successful for both ‘‘city-folk” and ‘‘country-
jake'" types of products!

__‘!DY’ INC.

A—

N B.C

!‘l‘l’ll‘:,‘l.ﬂc. FARGO 940 KILOCYCLES
NATIONAL ) Scoo WATTS DAY
REPRESENTATIVES No Do 1ooo WATTS NIGHT

Affiliated with the Fargo Forum
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THE long-standing taboo against
the mention of venereal diseases on
thd air, recently broken down by
WCAU, Philadelphia, and WOL,
Washington, among others, has
been lifted in Los Angeles also
with the inauguration of a new
series backing,the local anti-syphi-
lis drive over KFI and KECA. Pro-
grams are backed by the Ameri-
can Medical Association and the U,
S. Health Service, with the sta-
tions having the active collabora-
tion of the Los_Angeles County
Medical Association whose secre-
tary, S. K. Cochems, is commenta-
tor, The talks are heard on KFI
Saturdays at 9:15 a. m. and on
KECA Thursdays at 10:45 a. m.
The talks are framed to avoid of-
fending listeners yet deal frankly
w1t}1 the dangers of the disease
while avoiding the use of the word
syphilis so far as possible.

Cincinnati to enable the stations to
render “better service Lo national
advertisers.” In this| hookup are
WHN, New York, with KQV, Pitts.
burgh, and WFIL, Philadelphis, as
intermediate points. '

“We will be able to sell test pre-
grams to advertisers, K to test the
New York market and the market
covered by WLW,” he said. “We
will be able to pick up sustaining
programs in New York and secure
artists who gravitate 'to that city,
These operations, we believe, will
be self-sustaining in a very short
time.

“QOur wires, coming through
Pittsburgh and Philadelphia, sta-
tions there can be tied into WLW.
We are not starting this with the
idea of being another network com-
petitive with other national sys-

' tems such as National and Mutual,

both of which do a great deal of
business with us.” |

/
/
.n:: )
1,

|
|
|
o

gadgets.

GA]]EET ACCEPTANCE

in the Carolinas

I
The vast cotton-tobacco area of the two
Carolinas offers a rich, open-thinded
market for everything from staples to
The Carolina Combination,
WIS and WPTF, sold at one low rate,
intensely covers this area and  is the
doubly potent medium for quick, satisty-
ing sales resulis. \

‘Ghe

CAROLINA  COMBINATION

WIS

COLUMBIA, S. C.
5000 WATTS
, NBC
Represented by Free & Peters, Inc.
|

WPTF

RALEIGH, N. C.
5000 WATTS
NBC

BROADCASTING ¢ Broadcast Advertising
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BLAW-KNOX Radio

Towers were in use long

before the first page was
"written in the history of
radio broadcasting. Today,
as in the very beginning,
radio engineers specify
Blaw-Knox Antennas for

utmost efficiency.

BLAW-KNOX CO.

2038 Farmers Banlk EBldg.
' Pittsburgh, Pa.

]

= s
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North American Channel Shifts
(Conti'nued from page 20)

the bulk df the duplication on the gins in Cairo, Egypt, Tebruary 1,

.ar channels obviously will occuY 1938, and the Pan-American ses

among nations other® than the sionsare in the nature of an inter

_ United States. This country, how- American preparatory conference

ever, unquestions.b]y will duplicate wherein this continent will be ina
on Class B and C channels to ac-
lready on the

S ELISTENING HaBits In PHILADELPHIA|

as equiva\ent categ ing.
w Class A ¢ Comdr. Craven resumed draft-
economic report on allo-
hortlyT}e;f’oer h;s{_’ reﬁum
This repo will be 18,840 C :
deast Divi- R°.55 iede!‘al Regearch Corporation h OMPLETED CALLS
0 1 ) coincidental tele hén . as completed the M .
i be s Tep! Philadelphia and|adj e survey of radio listener pr ¢ MOST EXTENSIVE and AC
2. A djecining mark preference ov CURATE
’ Calls wera made bet arkets, from February 9 or conducted in Met
etween 7 a. m, and 10 p. m Thry th t°I‘5th inclusive. 18,840 C"Opolitan
s & results: ’ » orapleted

try, will be for. regiona
gervice, tends to complicate this

problem gomewhat. 1 )
ng no InE up considerat f .
Yoas
N

March sessio
to specific cal 1-_eport v
) nomic sppp]e_men\:, which, among
. other, {hings, 18 e:q;g%&ed to propose
e 1530, 1550, an c hin thesF*CC Enginect . . won | wear | omE
already are being used for vegional ing _11)‘*!””7":71“‘“‘t of an Economici | . To X s,;"."%" TOTAL
high_fldel‘lty stations. ith  the Section which wopld draft findings 24.82 % 7~ ” S|
separation on these channels mace of market, financial and other data 18.52 y ves | 2 % %
the same a8 in the regular broad- in connection with broadeast appli- 26.83 0.00. . A 6.86
iti cations, to supplement engineering R 13.51 . X 000 | 000 0.00
and legal recommendations. 18.75 . : oo . 0.00
— s ' : 625 | 0. - 0.00
.33 . a3 | s00 .00 ?’42;5
. - 67

0.00 | 0.00 . 0100

@ HAre they piting? 1sten to thisl
. = w» Youngstows LE?h T;E‘{'E
NATION in February with the basis. 7
 credit pongeituse Flon GECRETARY OF FCC —
SOON TO BE NAMED . —
) , . 3.00

largest incredas® in reta
sales * * " 900.000 prosperous : js possible that, in order to
nments  £0r SELEC’I’ION of @ secretary of
’ ) ‘70

prospects ready. willing and able Class A _assi
N FCC to fill 2 post which has
21.60

I
to spend—-—und how! » * ® ‘ POSSib{Y “Y;‘a, 501{\6 of the i ¢
. . P 3 B clear channeis on t for exactly a year 18
Hos right in the cerier of his in thi i D month, with the b
prosperous market—and is popular ifted. conti pointment to be made from a list 23.66
as pcwdcy-—because good Pro- . b of a half-dozen active jcandidates. 20.91
qfqms come in strong. <k 4  Robert L (Bob) l}eztrger,f nov 4;_212)
. ) oY B
undistorted. mi?ctee \3; gg.;g

@ WEBN is @ member of the
Columbia Broadcasting Gystent
and the Buckeye Ne(work-——the key ‘
e highest payroll k ; Rt g T
districts in-the Us §.—the famous 2 the ]l)aw, ; xt . ‘ zé% %
H } - ; repty anc meeting, SC 32 | 33.45
i orpor on their allocate acilities wou - ng others W ose names are M. | 18.22 ;| 30.80
B "?u 51?\34‘:90“\3 P feit them. This conversation cen- before the ¥CC for the $7,500 non- 122.60 || 35.58
YOUNG 7 tered around 2 three-year term, civil service post are £, Willard ' 134,09 | 26.65
wlqmnﬂﬂvu—-fm and PETERS, {ne. within which period the signatory Jensen, secretary of the Business 23.38 | 45.78
i uld be required to take Advisory Council, D¢ artment o 12317 | 43.38
- i of their faci- H
i those not SO
tions.

~American conference
terms of 2 five-year tary

n concur- of Michigan,

1 Tele- secretary Commissioner T

ic . Brown, vice-chairman 0
The TFCC telephone division.
~ John B. Reynolds, asq'
secretary, has “been ad

Afternoon

T

‘\ 26.58

|
T3.58 35.54

Daily Totals

| functions on a fi 3.
next international conference be-

secretaryship, .
pbeen stron 1y endo
dustry circles on a
ment” basis.

-

GEORGE Ill()‘:(}INS‘ head of the

| sports department of WTICN, Minne:

fn « territory mot coyered by muttonal chatna  1pOLS: now on & threp-weelt tour, of

... with an income the highest in Wiacor baseball camps recently s appoint”
i loutstde of ke, Write or wire for ;;?m‘mo%.\gifmlsﬁ f:‘)‘;ﬂllllle‘;fc I;:,% I\
detgils. . “Now affiliated with Columbia . - ‘

BrAdeutlng System.”
WASHINGTON, p. C

JﬁMES A. WAGNER, Manager-Director
\ has &R Annual Payroll

$360,000,000 '\

Reach it wit
wWoL
wWashinglons - C.
oadcast Addertising

GSTOWN MARKET

RELIABLE R!(EP“ON IN THE YOUN
\pertising ST_ING e Br
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[ASTING

WMCA, New York

Madison Personal Loan JInc., New *

York, 49 weekly "se, thru
Radio Recording Ine, N. Y.

Western  Grqwers Protective Assn.,,
San Francisco (Iceberg head let- -
tuce), 12 sa, thru J. Walter Thomp-
son Co,, San Francisco.

Emerson Drug Co.,, Baltimore (Bro-
mo-Seltzer), 300 se¢, thru J. Wal-
ter Thompson Co., N. Y.

Vick Chemical Co., Greensboro, N. C.
(Viek's Vapo-Rub and Vatronal),
13 sa, thru Morse International
Ine., N. Y.

Procter & Gamble Co., Cincinnati
(Camay), 20 sa, thru Pedlar &
Ryap Ine, N. Y. -

Alsop

Bisceglia Bros.,, St. Helena, Cal,
(Greystone wine), 13. sp, thru
Gardner Adv. Co., N. Y..

Jonds Schainuck & Son, New York

(men’s clothing), 6 weekly ¢, thru
Schillin Adv. Corp., N. X.

KFI, Los Angeles

Lever Bros Co., Cambridge, Mass.
(Spry) 6 weekly ta, thru Ruth-
rauff & Ryan_Ime., N. Y.

Chrysler Corp,, Detroit (motor cars),
12 i@, thru Lee Anderson Adv. Co.,
Detroit.

Associated Distributors Inc., New
York (face cream), weekly ap,
thru H. W. Kastor & Sons Adv,

Co. Inc.,, Chicago.

Nehi Corp., Columbus, Ga. (bever-
ages), weekly ¢, thru James A.
Greene & Co., Atlanta, Ga.

KFRC, San Francisco

Reliance Mfg, Co., Chicago (Big
Yank shirts), weekly ¢, thru Mit-
chell-Faust Adv. Co., Chicagd.

Carter Medicine Co., New York (Car-
ter’s little liver pills), 7 weekly ap,

thru Street & Finney Inc., N. Y. -

W. A. Sheaffer Pen Co., Fort Madi-
son Ia. (fountain pens), 7 weekly
sa, thru Baggaley, Horton & Hoyt
Ine., Chiecago.

KFBK, Sacramento, Cal.

Pacific Greyhound Lines, San Fran-
cisco (bus service), weekly ¢, thru
Beaumont & Hohman Ine., San
Francisco.

General Foods Sales Corp., New York
Certo), 60 te, thru Benton &
Bowles Inc., N. Y.

Procter & Gamble Co., Cincinnati

(Camay), te, thru Pedlar & Ryen
Ine, N. Y.

KJBS, Sar Francisco

Morris Plan Co., San Francisco
(loang) 60 a2¢, thru Leon Living-
ston Ady. Agency, San Franciseo.
D. Ghiradelli Co., San Franeisco.
(chocolates), 7 weckly sa, thru
Erwin Wasey Adv. Co., San Fran-

cisco. .

New Century Beverage Co., San Fran-
cisco (soft drinks), weekly f, thru
Ernest R. Ham Adv. Agency, San

_ Francisco.

KSFO, San Francisco

Strasska Laboratories Inc., Los An-
geles (Dr. Strasska's toothpaste)
weekly &p, thru Glasser Ady. Agen-
ey, Los_ Angeles.

Gas Appliance Society of Cal,, (gas
ranges). 21 weekly sa, thru Jean
Scott Frickleton Agency, San Fran-
cisco.

KYA, San Franciseo

H: Sutliff Tobacco Co., San Francis-" .
co (Heine's blend pipe tobacco), -
2 weekly sp, thru Lyon Ady. Agen-
¢y, San Francisco,

Chamberlain Laboratories Ine., Des
Moines (hand lotion) 3 weekly aa,

thru Ruthrauff & Ryan Ine, N. ¥.
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KFRU, Columbia, Mo.

Fairbapks-Morse Co., Chicago (indus-
trial! equipment, ete.), 6 weekly se,
direct. ‘

General Grocer Co., St. Louis (Cob-
cut corn, Mauhattan’ coffee), 6
weekly sa, thru Ridgway Co., St.
Lonis.

Montgomery Ward & Co,
(retail), 5 weekly ¢, thrn
Hanly Co., Kansas City.

National Weeklies Inc, Chiengo
(Mother's Idome Life magazine),
6 weekly sa, thru Albert Kireher
Co., Chicago. -

Spear Brand Milling Corp., Kansas
City (feed), 6 weekly se, thru
Jerome G. Galvin Adv. Co., Kan-
sas City.

WBT, Charlotte, N. C.

Bayer-Semesan Co., Wilmington, Del.
(fabrics), 6 weekly sa, thru Thomp-
son-Koch Co., Cincinnati.

Viek Chemical Co., New York, 7 week-
ly sa, thru Morse International,

Chieago
I'erry-

N. Y.
Tomliuson of High Point, High Point,
N. C. (furniture), 5 sa, thru Gott-
Atlanta.

WBAX, Wilkes-Barre, Pa,

Procter & Gamble Co., Cincinnati
(Lava), 104 sa, thru Blackett-Sam-
ple-Bummert Inec., Chicago.

P. J. Ritter Ceo., Bridgeton, N. J.
(beans, catsup), daily ¢, thru
Geare-Marston Inc., Philadelphia.

WFIL, Philadelphia

Quaker Qats Co., Chicago (Muffets),
48 sa; thru Arthur Kudper Ine,
N. &

Bachman Chocolate Mfg. Co., New
York, 6 weekly sp (baseball scores),
thru E. W, Hellwig Co., N. Y.

WJIZ, New York

Wright Co., Old Bridge, N. J. (soil
conditioners), weekly sp, thru H.
B. LeQuatte Inc, N, Y.

schaldt-Humphrey Inec.,

WOR, Newark

Justrite Co., Milwaukee (bird seed),
weekly sp, thru Hoffman & York,
_Milwauliee.

Drums Inec, Detroit (cleaner), 3
weekly ¢, thru C. C. Winningham
Ine., Detroit.
xeneral I'oods Corp.,, New York
(Swans Down cake flour and Min-
ute Tapioca), 2 sp, thru Yonng &
Rubicam Ine., Newark.

12lin Ine., Newark (home appliances),
1 3p and 2 sa wecekly, thru Scheck
Adv. Ageney Inc., Newark.

Wesson Oil & Snowdrift Sales Co.,
New Orleans (salad oil, ete.), 1 sp,

5 sa weekly, thru Calking & Holden,

WHEK, Cleveland

Longines Wittnauer Co., New York
(watches), 7 weekly se, thru Ar-
thur Rosenberg Co., N. Y.

Caleo Chemical Co., Bound Brook, N.
J." (Little Dutchess laundry blue),
52 sa, thru Ferry-Hanly Co., Kan-
sas City.

Martin Rosenberg Wall Paper Co.,
Cincinnati, 52 sa, thru Frederic W.
‘Ziv Ine., Cincinnati.

KEHE, Los Angeles

Drug Trade Products, Chicago (pro-
prietary), 6 weekly sp, thru Ben-
son & Dall Inec., Chicago.

Bireley’s Inc.,, Hollywood, (orange-
ade), 5 weekly ¢, thru Philip J.
Meany Adv. Co., Los Angeles.

" WQXR, New York

Oxford University Press, New York
(books), weekly ap, direct.

Rieser Co., New York (Venida hair
nets), 3 daily se, direct.

Gardner Nursery Co., Osage, Ia., ¢

series, thrn Northwest Radio Adv.

Co., Seattle.

l KERN, Bakersfield

Monolith, Portland Midwest Co., Los

* Angeles, (building materials) "7
weekly se, thru Bobb Nichols Adv.
Agency, Pertland.

Old Problem in New

ARE YO GOINGTO

SITTHERE ALL DAY
AND)LISTEN TOTRE.
RADIOQ, OR ARE YOS
GOING TO BELP ME

WITE QOUSE CLEANING S,

. Brooklyn Times-Union
Setting

KECA, Los Angeles !

Kern Food Products Inc., Lios Angele
(jams & jellies), 3 weekly sp, thy
Chas. H. Mayne Co., Los Angeles

California Sanitary Canning Co., Le |

Angeles (canned food), weekly s

thru Chas. H. Mayne Co., Loy An. !

geles.

Durham-Duplex Razor Co., Jersy
City (razors), 6 weekly sa, thru 4
A. Butterworth Adv. Agency, Lg
Angeles,

Nu Enamel Paint Corp., Los Angele
(paints), 8 weekly sa, thru Adver
tising Arts Agency, Los Angeles,

Lever Bros. Co., Cambridge, Mass
(Spry), D weekly ta, thru Ruth.
rauff & Ryan Inc, N. Y,

MecGangh Hosiery Mills, Dallas, Tey,

osiery), weekly ta, thru Stanley
. Foran Adv. Agency, Dallas,

KHJ, Los Angeles

Los Angeles DBnrean of Tower §
Fight, Los Angeles, weekly sp, thry
Dun B, Miner Co., Los Angeles,

General  Cigar  Co. Ine., New York
(Wi, Penn cigars),  H weekly g,
thra 1L, W, Kastor & Song Ad,
Co. Inc., Chicago, !

Union DLacific System, Omaha (rail
transportation), 4 weekly tae, thry
Caples Co., Chicago.

Ironized Yeast Co., Atlanta, (yeast
tablets), 5 weekly t, thru Rath
rauff & Ryan Inc.,, N. Y.

KMPC, Beverly Hills, Cal.

Genernl Paint Corp., San Francisco
(paints), 3 weekly ¢, thru Walter
Adv. Agency, Los Angeles,

Guuranty Union Life Insurance Co,
Los Angeles (insurance), ¢ weekly
sp, thru Stodel Adv. Co., Log An-
zeles. '

Kenny Food Products Co., Maywood,
Cal. (packaged salads), 3 weekly
se, direct.

Maggio Bros. Co. Inc., Los Angeles
(wholesale winery [and fruit dis-
tributors), 30 weekly sa, direct.

KHRC, Hile

Kolynos Co. Inc.,, New Haven, Conn
(toothpaste), 3 weekly ¢, thru
Blackett - Sample - Hummert Ine,
Chiecago. )

Anacin Co., Chicago  (headache tab-
lets), 3 weekly ¢, thru Blackett-
Sample-Hum Inc., Chicago.

Co]gnte—Pulmoiive}I’ect Co., Jersey
City, N. J. Colgate - Palmolive

goap), 7 weekly te/ thru Benton &

Bowles Inc, N. Y.

WMFJ, DaytonafBeach, Fla.

Berry. Bros. Inc., Iz)etroit, (paint),
weekly t, thru Maxon Inc., Detroit.

Central Shoe Co., St. Louis (shoes),
3 weekly ¢, placed locally.

KGNF, North Platte, Neb.

Omaha Flour Mills Cé., Omaha (Omsr
flour), 8 weckly sp, direct.
Gooeh ¥ood Products Co., Lincols,
Neb. (flour, feed), 32 a0, thru
Potts-Turnbull Ady. Co., Kansas
City. -
KGFW, Keaniey, Neb.

Omaha Flour Mills Co., Omaha (Omear
flour),.60 te, thru J| Walter Thomp-
son Co., Chicago. R

Mission Inn, Riverside, Cal. (hotel),
8 weeltly sa, sp, thru N, J. Newmen
Adv. Co., Los Angeles.

KFXJ, Grand J.I'ncﬁon, Col.

Morey Mercantile Col, Denver (Soli-
taire brands), 26 se, thru Ball
Davidson Inc.,, Denver.

Pet Milk Co., St. Louis, 2 weekly 13
thru Gardner Ady. Co., St. Louis.

KMJ, Fresno, California

Monelith, Portland Midwest Co., Lo
Angeles, (building mngerm]s),
weekly sa, thrn Bobb Nichols Adv.
Agency, Portland.

KRKD, Leos E'Angeles. -
Jupanese Rice Distributors of Cali

fornia, Sacramento, weekly sp, thrt
Scholts Adv. Sewire, Los Angeles ‘

BROADCASTING ¢ Broadcast gAdvermingi
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KNX, Hollywood
ker Remedy Co., Waterloo, lowa
w‘zlwnlko oultry rémedy), 6 yv.veekly
sp, thru %Vestoxer’uett, Ine., Wat-
loo.

cuell';fgmia Stuceco Co., Los Angeles
(stueco wash), § weekly sp. thru
1, F. Wallin & Staff, Los Angeles.

Klingtite Produets Co., Los Angeles
(fabric adhesive), & weekly sp, thru
Allied Adv. Agencies Inc.,, Los

eles. .

Kc‘}lggl; Co., Battle Creck (cereal),
weekly sp_ thru N W. Ayver & Son
Ine, N. Y.

Popular  Foods Ine., Los  Angeles
(Congoin _beverage), 4 weekly sa,
thru R. H. Alber Co., Los Angeles.

KNX, Hollywood
Tever Bros Co.,, Cambridge, Mass,
(Spry), [T weekly sa, thru Ruth-
yauff & Ryan Ine. N. Y.
purham-Duplex  Razor Co., Jersey
City (razors). T weekly sa, thru A,
‘A. Butterworth Adv. Agency, Los
Angeles.

Tmperinl  Valley  Asparagus Growers
A{Kh'll., 31 Centro, Cal. (asparagus),
5 weekly sp, thru Lognn & Stebbins,

Los Angeles,

KGMB, Honolulu

Southern Pacific Co., San Francisco
(rail transportation), 7  weekly {fa.
thru Lord & Thomas, San TFran-
eiseo. .

Anacin Co., Chicago (headache tab-
lets), 3 weekly ¢, thru Blackett-
Sample-Hummert Inc,, Chicago.

Colgate - Palmolive - Peet Co., Jersey
City, N. J., (Colgate - Palmolive
soan), 7 weekly e, thru Benton &
Bowles Imc., N. Y. s

A, Sehilling & Co., San  IMrancisceo
(ten), 7 weekly ta, thru M. 18, Har-
lan Adv.” Agency, San Francisco.

Kolynos Co. Tue.. New IHaven, Conn,
(toothpaste), 3  weekly ¢, (hru
Blackett ~ Sample - Hummert Ine.,

ry> Chiengo.

N &) e 9
RESULTSS
COUNT MOST
KFOR, Lincoln, Nebraska’
has just appointed us their
representatives.

<

WEED € COMP

('3 «

Mirror-ground surfaces make keen
culling edges for perfect recordings
on acetale.
Crant Laboratories, Chicago: “A real
Plessure 10 use Stelli cutting necdies
and 10 recommend them to other
Iaboratories.”
KCU, Honolulu: “Very pleased with
the results.”

% 5

WNEW,

Madison Personal

York (finance
sp and daily se

Recording Inc., |N

New York
Louan In¢.,, New
company), weekly

thru Alsop Radio
Y

Axton-Fisher Tobdeco Co., Louisville

(Twenty Grand
se thru McCann
Wholesale Radio
New York (ra
thru Reiss Adv
Ironized Yeast C
tablets), daily

cigarettes), weekly
Brickson Inc., N. Y
Service Co. Ine.,.
io service), 26 sp,
srtising Ine,, N. Y.
0., Atlanta (yeast
sa, thru Ruthraufl

& Ryan Ine, N. Y

'Koppers Co., B
coke). 3 weekl
Ayer & Son Ing

General Mills
(Wheaties), 6
Reeves Adv. Co

Bigelow-Sanford
New York (m
thru Schillin Ac

Universal Air Co
geration School
thru Actna Ad

WENR

Fooklyn " (gas  and
gp, thru N. W.
., N. X.
Porp., Minneapolis
sp, through Knox
'p., Minneapolis.,
Darpet & Rug Co.,
ms). 3 weekly sp.
v. Corp,, N. Y.
aditioning & Refri-
New York. 39 sp,
. Ageney, N, Y.

. Chicago

Hydros Corp, Chicago (ginger aler.

O oweekly sa, th
Song, Chiengo.,
Bulova Wateh (Y
time  signals, t

N.oY
Nehi Inc.. Columb
weekly ¢, thru
Co., Atlauta.
“Northup-King &
slis (seeds), w
sted-ITewitt Ing

ru T W, Kastor &

by New York, daily
ira Biow Co. Ine,,

18, (a4, (soft drink)y,

’Jnmos AL Greene &

Co. Iuc.. Minneapo-

pekly 7. thrn Ohu-

., Minneapolix.

—

DuPont Placing Dises

E. 1. Du PONT)

Co., Inc., Wilmington, Del.

ishes Division,

De NEMOURS &
(Fin-
paints and varn-

ishes), has started a series of 16
quarter - hour transcriptions on

some 50 station:

during the spring

housecleaning and redecorating

season.

Recorded by WBS,

the

dises feature Ray Perkins, with his

piano,
singer, and an

placed through
on WCAU, WH

WFEA, WGN,

Clarence,

Gloria  Miller,

orchestra. Series is
titled The Paint Parade and
BBDO, New York,

is

AM, WBZ-WBZA,
KWK, WCCQO,

Minneapolis, WJR, Detroit, with

stations still to

be selected in Pitts-

burgh, Provide[nce, Atlanta, Jack-

sonville, New
Nashville, and

Orleans, Houston,

other cities.

GMAC on Don Lee

GENERAL M
ANCE Corp.,

TORS ACCEPT-
ew York (General

Motors financing plan) on April 1
assumed sponsorship of quarter-

hour Transradio

news period every

evening except Sunday on Don Lee

network.
Ewald Co. of

ANGERTONE,INC.

ELECTR

Agency

is  Campbell-

ew York Inc.

1c-Mvusic

201 Verona Ave., Ne;vark, N. J.
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CLOCK'S BIRTHDAY
- Marshall Field Celebrates

- Seventh Birthdey ——

THE SEVENTH birthday of the
two-hour weekday Musical Clock
sponsored on WBBM, Chicago, by
Marshall Field & Co., was cele-
brated April 7, marking seven con-
secutive years of the six-weekly
program.

Starting in April, 1930, the pro-
gram has-assumed the status of a
public service in Chicago, where it
has developed a wide following dur-
ing the 7-9 a. m. period, with time
announcements given every five
minutes. G, R. Schaeffer, Marshall
Field publicity director, directs the
Clock, which includes temperature,
merchandising tips, and 30 record-
ings a day. y

Miss Hallowe’en Martin, “Lady
of the Musical Clock”, has been
arising at 5:30 each weekday
morning, with the aid of three
alavm clocks, to start off the pro-
gram with the theme song “In a
Clock Store”. She has announced
some 65,000 numbers in 4,400 hours
of broadcasting the Clock. Four
mornings a week a half-hour fov
men js included in the Clock. Aub-
rey, Moore & Wallace Inc., Chi-
cago, is agency.

WMEA

‘NEW YORK S
OWMN STATION

PROG
PLANNI

Y/

TODAY'S
BASE-
BALL

A//M
NG

WWJ, Detroit is preparing to hroad-
east the opening of the trout season
April 24 on thie Au Sable River. Two
broadeasts have heen arranged, hoth
to be carried on NBC-Red. Oue will
be from the stremn itself, with Iforrest.
Wallace, carrying a paek set, and

Jim Eberle describing the geueral de- ¥
tails, The evening broadeast will he .
from Hinchman's Camp, about a mile - g
from Mio, Mich. ’

Confidently WCAE has added a member
to this year’s version of a hit show.

It’s a smash sensation, featuring the four
major Metropolitan Pittsburgh brew-
eries, using WCAE each week.

Customers are plentiful because WCAE is
Pittsburgh’s FIRST station.

“Four men on a-horse”’—not unusual for
WCAE. Ride along—your sales message
will be a winner, too. .

National Representatives - HEARST RADIO

NEW YORK - CHICAGO -

“Four Men on a Horse*®

SAN FRANCISCO - LOS BNGELES - DALLAS

w

N
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THE MICROPHONE

JOHN LAGEMANN, of the CBS
New York -publicity department, was
stricken with acute appendicitis while
visiting in his home town of Quincy,
11, on his return from a Mexican

BEHIND

MALCOM PARKER,
WELI, New Haven, Conn., has joined
WICC, Bridgeport,
ager and announcer to replace Carl-
ton Weidenhammer who has joined
. = the announcing staf of WOR, New-
ark. Bill Elliott, formerly of WATR,
Waterbury, Conn., has been named to
the announcing staff of WICC, Bridge-
port to replace LeRoy Flynn wlo has
joined the announcing staff of WATR.

JIMMY DUDLEY has been added to
the announcing staff of WIND, Chi-
cago, and will assist Russ Iodges on

ville, Va., and WOQL, Washington.

vacation. He is reported to be conval-
escing nicely from his operation and
is expected back in New York by the
first of May.

F. P.- (Pat) O'TOOLL, former pro-

motional contact man for United Air

Lines, on April 15 will join the CBS
¢ press department in New York as

special publicity contact man.

ANNE HARDING, fm'rqer]y secre-
+ tary to Don Higgins, press chief at
“CBS in New York, has “heen put in

charge of the network's p%l:ci(’y ser-

formerly of -

as studio man-

vice division, Helen Bratirude sne-

r S0 )] e & f ceeds her as Mr. Higgins' secretary.
sports  broadcasts. e cume from . . { g
KQV and WJAS, Pittsburgh, and has  TQUN DILLON, formerly, of KFII,
also been with WCIHV, Charlottes-

Wichita, has joined the lanouncing
staff of KGNO, Dodge City, Kans.,
to replace Dick Cuamphell » has

joined I{l"llI, Abilene,

DON  BOLT, formerly *with
Hearst and Seripps-Howard news-
papers and with WBOW, Terre
Haute and WTAXN, Springtield, IIl.,
has joined the anunouncing staff of
KMBC, Kansas City. '
JOHN K. CHAPEL, WOW Omaha
staff announcer was the principal
speaker in Oakland, Neb.,, April 13,
on “Communism.”™ Mr, Chapel and his
mother were the only members of
their family to escape from Russia
during the Revolution.

. L. MENSER, Chicago NBC pro-
duction chief, was toastmastei il a
luneheon given by alumni of all Ohio
colleges and universities. The lunch-
eon took place at the Hotel Sherman,
Chieago, April 10. Menser is a gradu-
ate of IHeidelberg -College, Tiffin, O.

DICK DE ANGELIS, formerly of

Hollywood, has been added to the an-

nouncing and production departinents
. of KIBS. San Francisco.

the

W

The Pioneer ComMERCIAL
Station IN ST.Louts

MORE play - by - play
" sports broadcasts during
the first 3 months of 1937
than any other St. Louis

station . . . and more local
commercial advertising

than ALL COMBINED!

THE KEY
to

The 2nd Largest Market in New England

WJAR

14 Years’ Service to Providence Market .~

Basic N.B.C. Rep NETwoRk

1,000 WATTS

*Income Per Family for Providence County is

27% Greater Than U. S. Average.

*Buying Power Index for Providence County is
15% Greater Than U. S. Average.

*(Reprinted from Sales Management Survey

of Buying Power—1937.)

NATIONAL REPRE$ENTATIVES - WEED & CO.
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RADIO WEDDING — When John
G. Fraser, NBC staff announcer, and
Bettie P. Glenn, of Publicity As-
sociates, New York, were married
April 8 at the Little Church Around

the Corner, New York, they
marched under an arch of micro-
phones formed by NBC announc-
ers. Announcers, left to right, are
Ben Grauer, Jack McCarthy, Stuart
Metz and Bob Waldrop. Miss
Glenn formerly was with the NBC
and WMCA press departments.
Mr. Fraser started, in radio at
WEAN, Providence, while attend-
ing Brown U, going to WMCA af-
tér graduation. He is currently
heard on Esso News, Personal Col-
wmn of the Air and Edward Mec-
Hugh Gospel Singers programs.

SHERMAN McFEDERIES, recent
Stanford University graduate, has
joined the sales staff of American
Radio Features Syndicate Los Ange-
les transcription and program produc-
ing organization.

THOMAS EDISON--BREWER, an-
nouncer of KFVS, Cape Giradeau,
Mo., and Miss Marjorie Fleming of
Paducah, Ky. have announced their
{x‘r)aglériuge which took place Dec. 13,
936.

ED WALLACE has h‘aen promoted
{r¢m night supervisor to production
director of* WIP, Philadelphia, and
John Facenda, announcer, has been
named night supervisor. Howard
Br;own, formerly of WHAT, Philadel-
phia, has joined the WIP announcing
staff. Mary Katherine Fenerty has
joined WIP as receptionist and sec-
refary. June Collins, formerly of the
program department has resigned.

HOMER GRIFFITH, The Friendly
Philosopher, who has bten broadeast-
in on WFAA-WBAP, Dallas-Fi.
Wiorth under sponsorship of .Mantle
Lzylmp Co.. will return to Chicago
A?ril 25 to begin a series on WBBM.
RICHARD HUBBELL, a2 newcomer
to! radio, has joined the announcing
stl‘xff of WOR, Newark.
|

OWEN VINSON and Pauline Hoy.
kins, his wife, were added to th,
taff of WLW, Cincinnati, April 13
0 coucentrate mainly on the Mg
Hatterfields, a new Transamericgy

production, which is one of thk firg
programs to be fed from W to
‘WHN. Vinson, formerly with OIL,

Omaha, Bozell & Jacobs Inc., Omahg
and production manager of the o]f
ABC, will produce. His wife, who
uses the stage name of Pauline Hop.
kins and authored the new ghow
‘under the pen name of Carolyn Well
has the leading role. '

GLAN HEISCH, production manager
of KRI-KECA, Los Angeles, and Mrs
Heisch are the parents of a 6% pound
daughter born in that city April 8,

JOHIN SHAVER has been promoted
to_program director of KTOR, Liy-
coln, Neb.
program director at the Lincoly
Studios of the Central States Broag-
ensting System (KOIL, KFOR, ang
KEFAB) for the Inst {wo months,

CLAUDE HARING has resigned ay
anuouncer of WOAU,  Philadelphiy,
to join the staff of N. Ayer &
Son Inc., that city and will be gg
signed to DPittsbnrgh during the base-
ball season.

BRUFF OLIN, formerly of WXYZ,

Detroit, and Stewart inley, former- *

ly of WWSW, Pittsburgh, have join-
ed the announcing staff of WIBX
Utica, N. Y. Seymowr Harvey, dra-
matic direetor of WIBX, will resign

May 1 to attend Cérnell summer
school. Phil Ross, program man of
WIBX, has reorganized the mrb
ment and  named Walter  Griswold
musical director, Illiott  Stewart
news editor Bruff  Olin - continuity

editor and chief announcer, and Sey-
mour Harvey dramatic director.

FLORENCE MURDOCH, former
Sun Jose State Collpge theatrieal

director, has been added to the dra-
matic staff of KQW, San Jose.

ROBERT STANLEY, 'of KYA. San
Francisco, has been shifted from the
announcer’s staff to the production
department of that station.

LEON CHURCHON, ' formerly of
KDKA and WCAER, Pittshurgh, and
more recently of KYA, $an Franeisco,
has replaced Harry R(ng;rs s program
manager of that stution‘u

HILLIARD GUDELSKY has been
named sports announcer of WKBZ,
Muskegon, Mich. i

i

HARRY HILL, formerly with UP,
has joined the news staff of KVOD,
Denver. .
FRED WYNN, formerJy announcer-
technician of KGIR, Butte, Mont,
has joined the KIEV, (lendale, Cal,
announcing staff. “

HATL HORTON has been appointed
production manager of KIEV, Glen-
dale, Cal. ‘

. |

Announcement

Dean of

| THORNTON FISOHER

SPORTS COMMENTATORS
And noted carioonist /
(NBC Featured Artist)

f , Available for high class sponsors o

Any network
Recent commercial P. Lorillard Co.
‘ (91 weeks) .

lx Address BROADCASTING, National Press Builé ing,
! Washington, D. C.

~
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Shafer has been assistant.

T

JOE THOMPSON, NBC Hollywood
producer, has yvrlttell two songs in
eollaboration with San Francisco net-
work musicians. He collaborated with
Jack Mealkin, NBC_San Francisco
orchestra director and pianist, on The
Little Man With the Big Stuff, un,(l
also did the lyric to Edna Flshers_
melody for T'he Dream of My Heart!
Both songs are iq the h_ﬂnds of pub-
lishers. Miss Fisher -is an NBC
pianist.

HOWARD DOYLE, formerly on the *

mouncing staff _of WMCA, New
l;ork, has joined WOR.

EECTOR CHEVIGNY, CBS Pa-
cific Coast seript director, Holly-
wood, has written a book titled Lost
Bmpire — Life of Nikolia Petrovich
Rezanov, to be published by The Mae-
Millan Co. Mr. Chevigny, who  lec-
tured at the Un_iyerm_ty of Wuslmu):t()p
on radio advertising, is a pioneer Paci-
fic Coast continuity writer.

JAMES RANDOLPH and Josephus
M. Todd have been pul in l:hu’rge o
the publicity department. of KIFRU,
Columbia, Mo. [frances €. .Wru:hls-
man, formerly of WTAD, Quincy, 111,
and Charles Barnhart havé joined the
continuity staff of KFRU. Jol_m Bar-
nett, formerly of KWTO, Springfield,

Mo., has joined the entertainment
staff.
HELEN HANCOCK, for the last

six years with WOR and WMCA,
New York, has joined the program de-
partment of KBRHE, Los Angeles.

MORTON BLENDER, WCOP, Box-
ton, announcer, left April 9 to join
WCIFL, Chicago. Thornton Steele, of
WDRC, Hartford, fills the vacancy.
Steve Burke also has been added to
the WCOP staff.  Jim  Donovan,
WCOP news editor and announcer.
has been assigned to create program
seripts.

HUGH C.DISTELHURST, announc-
er of WJSV, Washington, married
Marjorie Louise Naylor, vocalist with
Little Sam Robbins’ Orehestra, April
5 in New York.

JACK EDWARDS, formerlyof
WOAI, San Antonio, has been added
to the continuity-production staff of
KFI-KECA, Lo Angeles.

SLIFT HOWELL has resigned as

asgistant production manager of
KI'WB, Hollywood to free lance.

TRUE BOARDMAN, formerly KIIJ,
Los Angeles, continuity writer, has
been “signed by Paramount Studios
Corp., Hollywoox, to collaborate with
Louis Stevens in writing The Last
Prein From Madrid,

ROBERT C. HARNACK, formerly
of WCAI, Pittsburgh, hasx joined
the office force of KKHE, Los An-
geles.

JACK INGERSOLL, sports and spe-
ciel events announcer of WINS, New
Yoek, and Rudy Vallee, on March 31
were made honorary members of Sgt.
Delaney Theatrical Post No. 102, Vet-
erang of Foreign Wars.

JACKSON LATHAM has been named
program director of XXA, Seattle,
and Darwin Solseth has Deen ap-
pointed assistant.

JACK HAGEN has joined the an-
gi)un'cing staff of KKGVO, Missoula,
ont.

MONTE ROSENWALD, formerly of
KGNC, Amarillo, Tex., has joined the
announcing staff of KPDN, Pampa.
LAURA MARIE KENNA, actress,

_folrmerly of KMOX, St. Louis, has
Joined the staff of WIBW, Topeka.

=
RED AND BLUE NBC

WCOL

COLUMBUS, OHIO
Joseph H. McGillvra, Rep.
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The Salty Side

SALT as the newest boon to
the radio announcer, particu-
larly on long announcements
and news broadcasts, is of-
fered as ong of radio’s new-
est discoveries by Harold
Trosper, engineer of WGCM,
Gulfport, Miss. In breaking
in three new announcers he
experimented with use of
common table salt to keep
the tongue |well oiled. He
reports: “It|worked so well
that I would|like to pass the
idea along. |A touch of salt
on the tongue before going
into a long announcement
will do much toward keeping
the mouth from getting dry.
We have sglt-shaker micro-
phones, so why not salt?”

MARGARET PHILLIPS, continuity
writery of KVOQ, Tulsa, has been
named to the announcing staff. Leroy
J. Ritter has been placed in charge
of the capitol news bureau of KVOO
and Harry Colgman has joined the
continuity deparfment. Paul Aurandt,
formerly an announcer at KVOO, has
been named manager of the Salina,
Kan,, studios of KFBI, Abilene.

VICTOR BOVEE, formerly of the
Siouw City Tributie, has jomed Cen-
tral  States Broadeasting' System's
news staff, which furnishes news to
KIFAB, KOIL, 4nd KFOR. Don Fin-
layson, of the |news department, is
now handling promotion and special
events. ‘

ALAN KENNEDY, formerly of
WNEW, New Yprk, has joined the an-

Theron C. Bennett

THERON C. BENNETT, 55, a
pioneer in the field of Pacific
Coast radio musical presentations,
and originator of the first commer-
cial program, The Packard Six en-
semble on KFI, Los Angeles, died
in the General Hospital, that city,
April 6 after an illness of several
ﬁars. Born in Pierce City, Mo,

r. Bennett was a graduate of
Brury College, Mo., and the New
Mexico -State College. He was
known as “the father of the blues”,
from the popularity of the many
blues songs he published, including
“Memphis Blues” and “Melancholy
Baby”, during the time he was in
the music publishing business.
Among his own compositions Mr.
Bennett was known for “Satisfied”,
“‘St. Louis Pickle” and “Fireflies on
Parade”.

Seymour Hastings O’Dell

SEYMOUR HASTINGS O’'DELL,
74, veteran radio commentator and
actor, and well known in the early
days of Southern California radio,
died in Wilshire Hospital, Los Ange-
les, April 3. During his years in
radio Mr. O’Dell dropped his last
name to avoid confusion with an ac-
tor of that name and was known as
Seymour Hastings. A native of Ire-
land, he was an actor in that coun-
try before coming to the United
States. He toured in vaudeville for
many years before turring to ra-
dio, being ,one of the earliest com-
mentators on the Pacific Coast. In
later years he did character parts
in radio and motion pictures.

JAMES EARL DUNCAN, 42, CBS
Hollywood technician, was killed

March 81 when he fell from his.

apartment window {in that city.

nouncing staff ‘f KYW, Philadelphia.

pLyHIMES
CRITICS .
IRIEPORT

»
said a m\Isic critic about the WBAL Light Opera Company:
“The WBAL Light Opera Company's presentation was absolule
tops...H was at all times delightful ... The more | hear it, the more
I like thel WBAL Light Opera Company ... If you didn't hear Wednes-
day's pe&"formcmce you missed a grand program.”

said a| columnist gbout the WBAL Dramafic Players:

"“WBAL |Players presenied...unique and most inleresting program
... will probably be remembered as cne of the outstanding features
of the present year.” !

WBAL BUILDS FINE SHOWS! WBAL, the station with the-
initiative| to go ahead and perfect performemces. does: an
ouistanding job for local and national accounts.

Let WBAL build a program that WILL SELL your prociuci
in the EIGHTH LARGEST MAREET in the United States.
And don't forget this . . WBAL IS NBC basic BLUE NETWO;RK.

+ !

! WBAL

Maryland’s Only Clear Channel High Power Statio

H

¢ BALTIMORE, MARYLAND ;
National Representative: HEARST RADIO!

KEW YORKE - CHICAGO - SAN FRANCISCO - LOS ANGELES - DAL!.AS)
«

i
|

' ) !
i

Facts -
About a
Pudding!

They say the “Proof of the
Pudding is in the Eating”! So
far, so good! But a Iot of folks
usually like to know something
about the pudding before par-
taking——especially if it’s a radio
advertising “pudding”!

Here are a few advance facts
about WWVA,.“The Friendly
Voice from out of the Hills of
West Virginia” that ought to
whet advertisers’ appétites.

The Blue Bofinet Gang,
headed by Loye D. Pack, has
been “commercial” on WWVA
for the past four years. The
“Gang’s” general activities in-
clude personal appearances in
the entire Tri-State District of
Eastern Ohio, Western Penn-
sylvania and Northern West
Virginia, And to prove that
WWVA does enjoy a vast
audience response in a wide
area, the Blue Bonnet Gang
has broken attendance records
in every town im, which they
have appeared. ese records
include such distant points
from Wheeling as Coshocton
in Ohio (90 miles) ; Leechburg
in Pennsylvania (130 miles);
and Weston in West Virginia
(127 miles). Night after night
this popular group of WWVA
radio stars “pack ’em in” with
only their WWVA radic pub-
licity to create audiente inter-
est. Their average nightly at-
tendance for the current season
is 1496, To us that’s plenty
proof that WWVA does a real
job over a surprisingly wide
area. These same Blue Bonnet
Gang followers, ‘along with
thousands more, are yours for
the broadcasting!

National Representatives

JOHN BLAIR & CO.

NEW YORK . . . CHICAGO
DETROIT . . SAN FRANCISCO

Columbia Station

5000 WATTS

WWVYA

1160 KILOCYCLES

April 15, 1937 + Page 53

.


www.americanradiohistory.com

“a
3 Steps in 1 Direction

Western Electric introduces 100% miodulation (507,

l 92 7 ueed formerly), effecting a 6db goin — giving KW trans.
)
mitter the effective power of a 4KW. .

Western Electric Introduces the halfwave radiator (.55
IDBE coeenon, effecting & 3db gain. The IK'W transmitter
now becomes an 8KW.

3 Western Electrie introduces the Program Amplifier with
IDR'E == etective gain of Bdb. With all three features, the
) modern IKW trgnsmitter has the effective powerof a

16 KW of the old'style. ;
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EQUIPMENT

! AVE you heard about this latest Western

Eleetric pace-setter — the 110A Program °

Amplifier? Advance news of what it does has
gotten around — and orders have been pouring in.
I. An increase in average signal ievel‘ of not less
than 3db (equal to doubling the cgrrieﬂ power);

Briefly, here’s what it gives you:

2. Limitation of excessive peaks of m ‘dulation; )

3. Protection against over-modulation in case of
_ accidental increase in program level;

chatter on adjacent channels) by prevention of over-
modulation;

4. Suppression of Extra Band Radia:;on (monkey

3. Continuous visual indication of magnitude and
frequency of program peaks;

6. Program amplification of line output for feed-
ing the transmitter at proper level.

ADCASTING

, ’

The basis of this latest Bell Telephone Lab-
oratories achievement is a variable loss network
inserted in your program circuit. The loss thus
introduced is controlled directly by the instanta-
neous program level. |

With such positive control, you can safely
raise your average signal level at least 3db —
increasing your effective coverage with no in-
crease in carrier power. Better coverage means
more dollars for you. Through Bell Telephone
Laboratories research, Western Electric progres-
siveness, and Graybar service, you profit!

Delivery of the 110A will start in June— but,
don’t wait. Send the fzégipon for full details and
get your order near t;beA top of the pile.

GRAYBAR ELECTRIC COMPANY,

Graybar Building, New York.
Gentlemen : Pleu‘!se send me full fnformation on Western Electric's
new 110A Program Amplifier.

|

STATION_.
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RADIO ADVERTISERS

REFRIGERATION & Air Condition-
ing Corp., Youngstown, O., on April
4 started The Old Song Book, a new
program featuring old-time melodies
with Mrs. Mable Madden and Carlos
Fessler as ’solaists, on WHO, Des
Moines, Sundays, 10:45-11 a. m. Har-
old Fair, WHO program director,
* “produces the show. Account is placed
by National Classified Advertising
Agency, Box-990, Youngstown. |

MISSOURI LIGHT & POWER Co.,

Columbia, Mo., is sponsoring six 15- .

minute dramatic programs weekly on
KFRU, that city, during which the
history of light and heat is traced
from prehistorie to modern times.

THEY SAY
“Go Buy More News on
KGLO.” '

“Farmers are Staying
-Up Until 10 o'Clock.”

“He Turned Back at
Nora Springs.”

Get these Success
Stories. Write

KGLO

MASON CITY, IOWA

SURE LABORATORIES, Chicago
(Sure breath purifier) and Emerson
Drug Co., Baltimore (Bromo-Seltzer)
have respectively bought quarter-hour
daily sport programs preceding and
succeeding broadeast of ball games
over WJJD, Chicago. * Contract in

“both cases is for duration of the base-

.

ball season. Agenecy for Sure Labora-
tories is Selviair Brosdcasting Sys-
tem Ipe. while J. Waltér Thompson
Co., New York, handles the Emerson
Drug Co. account.

SALERNO-MEGOWAN BISCUIT
Co., Chicago, has ‘renewed its contract
with WCFL, Chicago, and will begin
its second 13-week series April. 26.

-The biscuit company uses 15 chain

breaks every day, seven days a week.
Schwimmer & Scott, Chicago, is the
dagency. R

O’'BRIEN VARNISH Co., South
Bepd, Ind., has named Belel & Wal-
die, Chicago, as agency.

AFFILIATED PRODUCTS Inc,
New York (Kissproof and Outdoor
Girl cosmetics), kas appointed Mou-
roe F. Dreher Inc., New York, as its
advertising agency. Although this
company has been an extensive user
of radio in the past no broadeasting is
planned for these products in the im-
mediate future.

GORDON BAKING Co., Detroit,
has appointed Brooke, Smith &

- French, Inec; to handle its advertis-

ing. Distribution is to be extended in
all the territories served by the vari-
ous plants, and is to” be centered
about Gordon's  principal product,
“Silvercup” bread. The company will
continue with its radio program which
for several years past has been built
around the thrice-weekly Lone Rang-
er series on WOR, WGN and Michi-

gan Network. P

John Gillin, Jr., mancger, WOW, cuts station’s birthday cake, aa;ﬂ'ated by secretariea.

#14 YEARS IN RADIO is a long time in an infant industry . . .
but they've been happy years for W O W. Alert time buyers

and a faijthful listening audience
have made WOW the dominant
station of this immensely wealthy
trade territory. Schedule your ad-
vertising on 'WOW to cover the

market basket of the nation.

Owned and Operated by the Sovereign |
Camp of the Woodmen of the World

ON THE N.B.C. RED NETWORK K

- 590 KC. 5,000 Watts

OMAHA, NEBR.

, John Blair Co.,
Representatives
New York - Chicago
Detroit - :San Francisco

More Martha Deane

MARTHA DEANE, conductress of
the Women’s Hour on WOR,
Newark, has added-two 15-minute
broadcasts a week for General
Foods Corp.,, New York (Swans
Down Cake Flour and Minute Tap-
ioea), placed through Young &
Rubicam Inc., N. Y., to her radio
schedule, which now brings her to
the rnicrophone from 11:30 to
11:45'a. m. and from 2 to 2:45
p. m. Monday through Friday, and
from 11:45 a. m. to 12:30 p. m. on
Saturday. Miss Deane’s list of
sponsors now includes in addition
to General Foods: California Pack-
ing Corp., San Francisco (Del
Monte canned goods); Standard
Brands Inc.,, New York (Royal
Desserts and Royal Baking Pow-
der); Boston Food Products Co.
Inc., Boston (Prudence brand corn-
ed beef hash); Cushman’s Song
Ine,, New York (retail bakery
chain, division of Purity Bakeries
Corp.), John Morrell & Co., Ot-
tumwa, Ia. (Red Heart Dog Food);
New York Telephone Co.; Lever
Brog. Co,, Cambridge, Mass.
(Spry); B. Fischer & Co., New
York (Astor coffee, tea, spices,
ete.); Philadelphia Dairy Products
Co., Philadelphia :(ice cream);
Campbell Soup Co., Philadelphia
(Francb - American division, spa-
ghetti and macaroni); Procter &
Gagnble Co., Cincinnati (Ivory
Snow) ; Atlantic Sales Corp., Roch-
ester, N. Y, (Coleman’s mustard).

HARRIET HUBBARD AYER Inc,
New York (cosmetics), has placed its
advertising account with Grey Ad-
vertising Agency Inc., N. Y. No radio
is contemplated for the present al-
though some spot broadcasts may be
used later on.

WALKER GORDON LABORA-
TORY Co. Inec., Plainsboro, N. T,
which recently began participation in
the Household Chats program on

BZ-WBZA, Boston-Springficld, to
advertise its acidophilus milk, is now
sj)ousorillg Gretta Palmer, noted re-
porter, magazine writer and broad-
caster, in two quarter-hour programs
£ news comment weekly on WOR,
Newark. Account is handled by Young
&f Rubicam Inec., N. Y.

INSECT-O PRODUCTS Co., Bur-
hank, Cal, manufacturer of insect
spray guns, has appointed ¥L. Charles
Sieck’ Ime. Litd,, Los Angeles, to han-
(]le advertising.

ISSKAY PRODUCTS  Co., Balti-
more (meat packers), has named
Brown-Alexander Inc., Baltimore, as
x?geucy.

Facts . . .
ETETR N T =

14 Counties
137,598 Homes

123,700 Radio Homes

113,309 Homes
- Listening To

WROK

ROCKFORD, ILL.
1410 K. C. 500-1,000 WATTS

‘minute dramatic

STANDARD ACCIDENT INSUR. | l : '

ANCE Co., Detroit, is advertiging
through N. W. Ayer & Son Inc., Phj).
adelphia.

HOWARD CLOTHES Inc, Brogk
lyn, Y., has appointed Bachep.
Lieimer, Dundes & Frank Inc.,, Ney
York, as agency. -

C. P. MacGREGOR, Hollywood tray.
seription firm, is cutting 52 quarter.
hour dramatie dises titled Moving
Stories of Life, for Lyon Van & Sop.
age Co., Los Aungeles, which are being
placed through Charles H. Mayne Co,
that city, on KBECA, Los Angeles;
KNX, Hollywood; KGB, San Diego;
and KFRC, San Francisco. Series is
also being used on more than a score
of eastern stations by various van and
storage companies. Transcription cop-
cern has cut 25 minute and 25 five-
announcements for
Mode O' Day Corp., Los Angeles
(dress manufacturers), 1;0.1)0 place]
on 25 Pacific Coust sfations in g
spring and summer eampaign by Lock-
wood - Shaekelford Co., Los  Angeley
ageney.  Conceern has also  cut iy
sules talks titled Shell's 1937 Selling
Parade, for Shell Pdtroleum Corp,
St Louis  (gasoline), order being
placed by J. Walter Thompson Co,
that city.

SKOL PRODUCTS Ine. New York
(Skol, an oil-free antiseptic) has
named Peck Adv. Agency Ine., New
York, as agency. Present plans call
for the use of radio, but no definite
decisions have been made regarding
programs or stations. ' Ivon Newman
is the account execulive.
AXTON-FISHER TOBACCO Co,
Liounigville (T'wenty Grand cigarettes)
hay signed to sponsor the thrice week-
ly Weallkalhon contest broadeasts from
the Brooklyn lce Palace over WCNW,
Brooklyn. Account is handled by
MecCann-Erickson with Radio & Film
Methods Corp., New ¥York.
COUNTRY CLUB SODA Co,
Springfield Mass., hasinamed Charles
E. Vantrain Associates Inc., Holyoke,
Mass., as agency.

H. D. FOSS & Co. Inc, East Boston
(confectionery), is advertising though
Albert Frank-Guenther Law Ine,
New Yorl, )
McLAUGHLIN, GORMLEY, KING
Co., Minneapolis (insecticide), has
placed its account with BB DO, that
city. {

MARLIN F‘IREARMS Co., New
Haven, Conu. (razor blades), has ap
pointed Craven & Hedrick Inc, New
York, to service a portion of its ac
count. |
NESTLE-LE MUR Co., New Yok
(hair-waving machinds), is adver
tising through Monroe ‘F. Dreher Ine,
that city. |
PASADENA PRODUCTS Inc, Pass-
dena, Cal, (Snlbum:ijl pharmaceuti-
cals), has named Guenther-Bradford
& Co., Los Angeles, gs agency.
MARVEL BREAD Co., Miami, Olla.
has renewed its cmlh{'uct for a 16
minute. 7'ell of the! Town street
broadeast daily except Sunday, for
13 weeks, with WMBH, Joplin Mo
Program is handled by Bruce Quis
enberry and Richard [Tripp.
I_;URAT;/)IAN( PRQI%UC’jl‘S] Co‘;lacsgl‘
Joseph, Mo. (proprietary), has p
its cgount wWith Frank B. Whale
Adv. Co., Kansas City,

B. F. NELSON Mfg. Co., Minneaps-
lis (roofing materials)| has placed ite
account with IErwin, |Wasey & Ca
Iue., that city. ‘

BUCLID CANDY Co., of Californis
San  Francisco, has named Sidoef

Gurfinkel Adv. Agency, San Franciss
to handle its uccount.’{

JOHN BLAIR & CC.

Natinal Reprosemlaliv-
vf Radie Slalint.

HEW YORK - CHICAGD-DETROIT- SAN FRAKC!
Co

TRANSCRIPTIONS

BERT A. PHILLIPS, formerly sales
manager of MacGregor & Sollie Inc.,
0w C MacGregor, Hollywood
transcription producers, has organized
Consolidated Transcription Library at
553 South Western Ave,,. that eity.
Begides specializing in drz}mnfic tran-
seriptions, Mr. Phillips will represent
a group of eastern recording concerns
and build shows for advertisers.

ASSOCIATED CINEMA STUDIOS,
Hollywood transcription concern, is
cutting weekly, five quarter-hour epi-
sodes of The In-Laws, dramatic serial,
which are being heard on WLW, Cin-
cinnati, sponsored by General Mills
Inc.

STUART MacIIARRIE, Chicago rep-
resentative for Radio Transcription
Co. of America, Hollywood transecrip-
tion producer, on April 1 -became
western field manager, taking the post
of the late Ben Crose. J. M. Leaver-
wn, former filn and advertigsing ex-
weutive, succeeded to  the *Chieago
position.

VIRGINIA KAMI and Bob Payton,
Hollywood script writers, have writ-
ten continuity of Circus is Here,
which will be produced by Radio
Transcription Co. of America, that
city, in transcription form at the rate
of five weekly.

STANDARD RADIO Inc., Holly-
wood, hasg released a group of selec-
tions by Al Clauser and His Okla-
homa Outlaws. The net became prom-
inent on WHO, Des Moines, and other
Midwestern stations.

CHARLES MICHELSON, ecastern
menager of Earnshaw Radio "Produc-
tions, Hollywood, left April 5 for a
tour of the South and the East with
new Barnshaw transcription releases.

C. P. MacGREGOR, Hollywood tran-
seription producer, announces the fol-
lowing new clients as subscribing to
its transeription library service:
KDON, Monterey, Cal.; WGRC, New
Albeny, Ind.; WMBR, Jacksonville;
K8CJ, Sioux City; WIL, St. Louis,
and KEUB, Price, Utah.

WENDELL HATCH, formerly jun-
jor acecount executive in the radio de-
partment of Dan B. Miner Co., Los
Angeles agency, has been appointed
production manager of Associated
Transeriptions of Hollywood.

DAVID B. TULLEN has opened a
transeription studio under the name
Tullen Sound Recording Studio in
Hartford, Conn. equipped to do all
types of commercial and private re-
cording.

LOUISE HAMPTON has joined the
staffl of Kasper-Gordon Studios Inec.,
Boston, as special advisor and sales
tonsulant on  merchandising to wo-
men,

' servicemen on the

PLATTER POR’}ABLE;Herbert
Denny, Southern representative of
Standard Radio Iic., transcription
firm, travels between El Paso and
Florida in this afler, equipped
with audition equipment and a ra-
dio receiver, as well as office, bed-
room, kitchen, and usual gadgets.

|
RCA Sponsors Series
Of Technieal Lectures

To Instruct |Servicemen
RCA distributors | in all parts of
the nation will sponsor a series of
13 transeribed Senwvice Meetings of
the Air, following a test of this
method of holdinlg service meet-
ings in the Philadelphia area. The
series is in addition' to the Training
the'Eye and Ear fer Radio Service
now being held by RCA distribu-
tors. :
Lectures in the|new series have
been prepared ahd- recorded by
engineers in the RCA laboratories
and cover a wide variety of sub-

. Jeets close to the jinterest of serv-

ice engineers, acdording to F. B.
Ostman, RCA
Since the public Wwill be listening,
each broadcast will 'emphasize the
technical knowledge, special equip-
ment and experience required for
servicing radio sets.

This angle is |designed to dis-
courage amateur home repairs and
to show the need of engaging serv-
ice engineers to i%spect radio sets.

Prizes will be |distributed each
week for best letters submitted by
subjects covered.
week will be an

First prize each
RCA test instru
cathode ray oscillpgraph.

Stations carrying |[the series will be
WIBX, WBEN, WHEC, WDEV, WSYR,
WGY, ABY, WNEW, WIP, WHP,
WBAX, WWSW, WSIX, WATL, WSGN,
WCPO, WGRC, WLEU, WGAR, WHKC,
WJBK, WEMP, WC

DAYTIME
son, Miss
watts by a
Broadeast Divisio

COVERING

MARKETS

NO. 1 BUY!
Tac]

1. Seattls, oma and - Puget
Sound markets at ONE low
cost, . VJ .

. Finest (salt wiater)-transmission.

. 5,000 watts.

CBS [A.(ﬁliute

w N

sprvice manager..

rlxgen(: such as the -

Justice

WALBERG BROWN, musi-

cal director of WGAR, Cleve-

land, might have avoided

quivering in his court room

seat as he awaited judicial

determination of his traffic

violation case had he known

the judge was such a good

radio fan. The verdict from

the bench was: “Mr. Brown,

l I have heard and enjoyed

your music now for many
l years. As a token of my ap-
preciation, I'm finding you

‘Not  Guilty’.” After local

journals had carried columns

about the incident, a hitherto ,
disinterested client asked for:
a special audition, according
to Graves Taylor, WGAR an-
nouncer.

Cartoon Service Planned

For Newspaper Stations

SUPERIOR Features Syndicate,
Kansas: City, will soon offer a car.
boor} service to newspaper-owned
radio stations. Idea to syndicate
the service came with the reception
accorded cartoons that have been
used for WHB, which, however, is
not a newspaper-owned station, be-
Ing owned and operated by the Cook
Paint & Varnish Co. The cartoons
are being drawn by Gene Thorton
and “ballooned” by Al Stine. Com-
mercialism is played down with
the pull in that direction coming
from the tie-up between the pic-
ture and the gag line, which
carries the station’s call letters.

New Fleischmann Series

STANDARD BRANDS Inc., New
York, which last fall changed the
commercials on its Thursday night
Vallee Variety programs (NBC-
Red, 8-9 p. m.) from Fleischmann’s
Yeast to Royal Gelatin, has started
a new series to advertise yeast for
health. Thesnew program, which is
broadcast over NBC-Blue on Fri-
days. from 9 'to 9:80 p. m., is an
all-Negro revue, featuring the
music of Louis Armstrong and his
orchestra, the comedy team of Ed-
die Green and -Gee Gee James, who
are heard in sketches of Harlem

life from the pen of Octavus Roy

Cohen, and various other colored
entertainers as guest stars. This
first all-colored show to be a regu-
lar network- feature is handled by
J. Walter Thompson Co., New Yorl-.

LARGEST
PUBLIC DOMAIN

RECORDED LIBRARY
in the WORLD .

® 3
LANG-WORTH"
FEATURE PROGRAMS

420" Madison Ave,
Naw York

L3

reputation.

BELIEVE IT
OR NOT—
IT'S A FACT!!!

® The populaiion of the San Franeisco-Oakland Meiro-
politan Area, comprising nine Bay counties is 1,898,902
—But the purchasing power of these people is equiva- |
lent to 2,997,087 “Average” Americans.

® The San Framcisco Metropolitan Area is Western
Headquarters for more than 1,500 firms of national

Retail sales per capitd in San Francisco Metropolitan
Area — in 1936 — were $627.00.

HERE IS A RICH MARKET FOR YOU

LET KYA AND THE CALIFORNIA RADIO
SYSTEM TELL YOUR STORY

KYA

The Voice of The:I San Francisco Examiner
A MEMBER OF THE CALIFORNIA RADIO SYSTEM
National Representative: HEARST RADIO

NEW YORK - CHICAGO - SAN FRANCISCO - LOS ANGELES - DALLAS
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¥
Wood,in Hollywood
GEORGE R. WOOD, formerly pro-
gram director of "WIL, St. Louis,
has opened radio production of;
fices in Hollywood. He is locate
in the Markham Building. A vet-
eran of 16, years in radio, M.
Wood is handling on a consulting
basis such matters as programs,
+ production, publicity -and announc-
ing.
THE oldest daily program on the air
in the Wesl, the Woman's lagasine
of the Air, observed the tenth anniver-
sary of the NBC western division
with a speelal broadeast over the
NBC-Red Network April 5. :
QUIN RYAN. manager of WGN,
Chicago, has a big crew of workers
wetting  his  #0-foot cabin  eruiser,
Kerry Dancer, in the water and oul-
titted for the season.

Your copy of this booklet contain-
ing complete information about the
NEW merchandising tie-up PLAN
available to
advertisers on
WDRC.is
ready. Write
for it,

“THE ADVERTISING TEST STATION
IN THI ADYERTISIMG TU3T CiTY~

“"HARTFORD.LEONN.

. Thursday night broadcast.
story of the week sent in by a&-

RN

Fishing for Business

FISHERMEN'S spring season hav-
ing opened this month, and with

the summer angling season soon

getting under way, many stations
are starting their seasonal angling
programs usually in the’form of
talks by experts and often as
dramatizations., Frequently they
work hand in hand with local and
state angling clubs and conserva-
tion organizations, and often local
dealers are ready sponsors. One
such_program started April 8 on
WNEW, Newark, titled Bill the
Fisherman, is aimed at the average
man and discusses the angling
sport so that amateur as well as
professional fishermen ave  inter-
ested.t’ :

B £ #

Another Example:

A NEW quarter-hour sports pro-
gram on KEHE, Los Angeles,
titled Hook, Line and Sinker, which
started April 8 for 13 weeks under
sponsorship of Entz & Rucker,
local sports shop, is devoted to dis-
semination of complete fishing in-
formation and, capitalizing on the
theory that every fisherman is' a
liar, sponsors are promoting the
sport by holding a2 weekly Forum
for Fibbing Fishermen, during the
Best

L@
N
o

Repre.entative

A9

1000 WATTS
FULL TIME

ASSOCIATED WITH WKY, KLZ AND THE OKLAHOMA FUBLISHING CO.

E. Katz Special Adv.

Agency

¢

‘tipns,

tener is dramatized and a prize
awarded its author. A grand prize
is to be given the end of each
month. Another feature of the
series is short talks by Calvin B.
Harrison, -nationally known fish
and game expert and counsel on
the subject for the Southern Cali-
fornia Auto Club. He tells when,
where and how to fish, giving com-
plete information on where to buy
the license and if you can’t catch
one, a fish. Agency is N. J. New-
man Adv. Agency, 1703 Angeles,
# & 3

The Whopper Wins
BIGGEST LIE sent to WNOX,
Knoxville, Tenn., wins a case of
Seven-Up soft drink on its daily
noon variety program during
which the whopper is dramatized
in country store fashion under
sponsorship of Seven-Up Botting
Co. WNOX also is giving a Thurs-
day bargain matinee, a dime ad-
mission to a 75-minute  hillbilly,
swing band aknd l'gmaxztic show.

Cracker Barrel Comments
NEW twist to news presentation
has been given by KUOA, Siloam
Springs, Ark., where a Current
News Forum is held six times
weekly, 11-11:30 a. m.,, during
which various townspeople meet
with a.commentator, question him,
and discuss news events extempo-
raneously.

w0
Finger Fugues

FINGER NAIL solo in E-flat is
the latest novelty on the Minstrel
Show of KFEQ, St. Joseph, Mo.
Déw Mooney, baritone soloist, dou-
bles in finger nails and produces
allegedly perfect tones by tapping
right hand mnails against left hand
nails, the digits being synchroniz-
ed muscularly to produce harmonic
efjfects in 1'hy‘t.hm§c seﬂuence.

. The Public’s Turn
A NEAT job of table-turning has
been evolved at KBST, Big Spring,
Tex., by Clarence Garnes, commer-
cipl, manager, who also handles a
C!u‘bstonc Broadcast for a local
theatre, when he reverses the pro-
cedure on Friday nights and the
pyblic interrogates him. If he fails
tg answer three out of five ques-
the questioner
tiert to the theatre.

& *
- WATL
offers you
the greatest
buying audience

ATLANTA
t
' L ESSaCOST

i You pay less to get the
BEST Results!

receives a

'

Work They Like
SCIENTIFIC occupational inter.
views titled The Right Job and de.
signed to suggest fields of work
suitable to the natural talents f
young people were begun on WGy
Chicago, April 11, to be given Sup
day afternoons under auspices of
University Broadcasting Councjl
and Northwestern U. Dr. 8. 1y,
Stevens, Northwestern professor of
applied psychology, will interviey
young men and women selected

from the National Youth Adminis. |
tration of Illinois on their hobbie,

tastes and preferences.
* E3 e

Court and Public
PASSERSBY get a chaice to say

what they think in Public Opiniy |

Poll on the Supreme Court whey
they are interviewed by Dave
Simmons, announcer of KDY,
Salt Lake City, in a thrice-weekly
afternoon scgies. N l

It Happens Here
STILL another slant on news pro.
grams is the educational nature of
It Can’t Happen Here, thrice.
weekly late afternoon series op
KMOZX, St. Louis, a presentatioy
of strange facts and unusual inter.
national incidents given in ques.
tion and answer *fol‘l"flk.

Wreck Preventative
SAFETY programs titled Death
Rides Again are being featured on

VOD, Denver, in a series of 13
five-minute dramatizations during
which local police officials and
muniecipal judges will talk on acci.
dent prevention.

* & *(

From the Campus
COLLEGE talent ® programs are
broadcast Sunday evenings on
WGAR, Cleveland from a line to
Baldwin Wallace College, Beres,
O., 26 miles away, where a sym-
phony orchestra, choir, dramatists
and vocal students are presented in
the college ay(litgriunj.

|
Spring Peeps

NATURE study in the form of
dramatized field trips is being pre-
sented on WAAR, Boston, in a ser-
ies of 12 Friday afternoon pro-
grams titled The Okl Natwrolist
given by members of' the faculty
and students of Massachusetts
State College'.

it #

-Mike on Excursion

WTMYV, E. St. Louis, took its port-
able transmitter on a railroad ex-
cursion April 11 between St. Louis
and Springfield, Mo., and inter-
viewed engineers, conductors, and
passengers, all memBer of a local
club called St. Louis Railroad En-
thusiasts. The new WTMV Trad
ing Post, a radio barter forum, is
proving poplilal‘.

*
Children and Tinfoil
ADMISSION to the
kiddies program on
City, Kans., is a pi
which will be used t
station’s Christmas basket. Johs
Drake, program director, erige
nated the program and Jo Drak
mistress of ceremonies, auditions
and interviews the children.

GNO, Dedge
e of tinfel
finance th

CUT YOURSELF A SLICE
OF AMERICA'S RICHEST EMPIRE
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Murder a Week

MURDER won't be dialed out and
that'’s behind the increase in list-
eners to half-hour mystery serials
complete in five Monday through
Friday ,broadcasts on KLZ, Den-
ver, directed by William Foulis and
produced by Wesley Battersea,

* * *

Poll of Drama’s Pull
DRAMA POLL of listeners has
been completed by Ronald Dawson,
dramatic director of WOL, Wash-
ington, indicating that preferences
are for Thalf-hour comple'te
dramas; war stories, half-hour
- complete; light comedy; and de-
tective stories in the order given.

#* E *
Effective News

SOUND EFFECTS are used by
WIBW, Topeka, for What's Going
on in the World, a half-hour week-
Jy program to make the news more
vivid. Produced by Vic Moser and
Art Holbrook, continuity writers,
the program is sponsored by Jor-
dan Bakers, Topeka.

31: * *

New Slant at Jobs

WITH many stations broadcasting
interviews with job seekers, KFEL,
Denver, varies the procedure by
staging a daily remote from the
State Employment Service where
Colorado’s unemployment situation
is reviewed and jobless are ques-
tioned.

* *® *

Horses, Horses
A HORSE ridden into the studios
of WIP, Philadelphia, each morn-
ing by Howard Jones, staff an-
nouncer, during Sandy Guyer's
Eight Bells Revue went unnamed
until a listener who wrote in
suggested Sawipho, a word con-
taining letters from the names of
: all concerned.
s 0% %
How’s Your Accent?

FOREIGN language programs on
WBNX, New York, conducted by
language students from local col-
leges and high schools Saturdays
at 11:30 a. m., consist of adapta-
tions of German, Spanish and
French classics.

* % #

Youth Directs
JUVENILE stage production is
emphasized in Make Believe Fol-
18, a quarter-hour program on
on WCAU, Philadelphia, written
and directed by boys and girls be-
tween the ages of 16 and 18.

BLANKETING
the
8th Largest
TRADE MARKET
in the

United Ststes
at
Lowest Cost

Saint Paul

Minneapolis

WMIN

$t. Paul, Minnesota

3 i _.
FRATERNAL SPIRIT — When
Franklin (Whitey) Lewis, (center),
Cleveland newspap¢rman, joined
the announcing staff of WGAR,
that city, Jack Graney (left), of
WHK, and Tom [Manning, of
WTAM, welcomed| him to the
WGAR studios.

L’ksks

like to talk
Josef, announc-

A Lady
BECAUSE women
with women, Kent
cr of WIBM, Jackson, Mich., is
sharing his sidewalk interviews
with Betty Barns, Who quizzes lo-
cal ladies:on topics|of the day.

* *

Hams Glgrified
HEROIC incidents in amateur
radio are being dramatized on
WMAQ, Chicago, |Two Hundred
Meters and Down,| The Story of
Amateur Radio, the title taken
from a book written by Clinton
B. DeSoto, assistant secretary of
the Americarl Radig lﬁe]ay League.

*

Everything |German

‘AN ALL-GERMAN program fea-

turing German musjic and announc-
ed in German 1is| broadcast on
WCPO, Cincinnati, where, it is
said, 63% of the population speak
and understand Gefman.

All Alone

F. C. BENNETT, 60-year-
old Canadian Mountie as-
signed to Herschel Island in
the Arctic Ocean, was re-
cently saluted on CBS net-
work as the “world’s most
isolated listener”. The salu-
tation was prompted by a
letter written just after
Christmas congratulating
KSL, Salt Lake City, on its
Midnight to Dawn Review.

Saranac Lake Deal

SALE of WNBZ, Saranac Lake,
N. Y, to a new corporation headed
by Carl F. Woese, of Syracusé€,
was disclosed April 6 in an appli-
cation for voluntary transfer filed
with the FCC. The purchase price
is understood to be about $17,000.
The purchaser is Upstate Broad-
casting Corp., of which Mr. Woese,
onetime owner of the old WFAB in
Syracuse, is president with 197
shares of stock and Robert F. and
Mary C. Maloney, also of Syracuse,
are directors with one qualifying
share each, WNBZ is now owned
by Earl J. Smith and William
Mace. It operates with 100 watis
daytime on 1290 ke.

NEWS
is your best bet

TRANSRADIO

B

|

= A mquet of more than 400,000 persons.

mor

casting System.

product?

NEW YORK|

TALK ABOUT
LONE STAR!!

" A mprket with o spendable income of
than 40,000.000 dollars annually.

" BEnd an advertising medium with no
competition in its field in this market.

¥ And a member of the Columbia Broad-

™ Isn’t this the perfect way to sell your

 KNOW

The Only Station in the Capital of the Lcm%est State i

AUSTIN, TEXAS | |

National Representative: HEARST
- CHICAGO .- SAN FRANCISCO - LOS ANGELES - DALLAS

A

DIO “:

A SPONSOR
SPEAKS
HIS PIECE!

“the most productive
advertising we have done”

“a powerful factor in
securing new distributors”
.

“enthusiastically ,
received by retailers”

“positively stimulated -
consumer demand®’

“from every standpoint
it paid big dividends”

That’s what Zollers Brewing
Company said about their radio
program “lowa Speaks” over the
Towa Network, KRNT-WMT.
When Net discontinued all beer
advertising Zollers said, “We are
envious of any concern that spon-

sors ‘Towa Speaks’.”

o

“lowa Speaks” is now
sponsored by
Towa Kelvinator Distributors

lowa Network Shows
Have Listener Appeasl

For real results, for a program that
clicks, write now or call the nearest
office of our national representatives:
E. Katz Special Advertising Agency:

IOWA NETWORK

Radio Stations of the Des Moines
Register and Tribune

K$0 WMT ~ KRNT

Des Molnes Cedar Repids-Waterioo Des Molnes

. |
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AGENCIES AND
REPRESE_NTATIVES

EDWARD 8. TOWNSEND, for the .

last 10 years a publishers’ and radio
representative on the West Coast, has
been appointed West Coast sales rep-
resentative of WOR, Newark, and

. WGN, Chicago, with headquarters in
the Russ Bldg., San Franeisco.

JOSEPH H. NEEBE, Chevrolet ac-
eount -executive with Campbell-E¥gld
Co. of, New York, is on the Wgst

Coast handling detsils for' switching '

the Chevrolet CBS Rubinoff*broad-
casts to Hollywood, effective April 18.
Walter Craig, producer of the/ pro-
gram, is also in Hollywood.

ATHERTON HOBLER, pxgdident of
Benton & Bowles In¢g{ New York,
was in Hollywood eafly this month
with Herschel Williams, agency radio
producer. It is underStood that they
were: there to arrangefor the switch-
ing of the NBC Mazwell House Show
Boat (General Foods Co.). broadcasts
from the East to Hollywood.

E. T. DITMAR. formerly with Cros-
ley Radio Corp., Cincinnati, Dayton
Rubber Col, Dayton, O., and Vene-
tian Blind Co.. Los Angeles, has
joined Associated Advertising Agency,
Los Angeles, as an account executive.

PAUL H. RAYMER Co. has been ap-
pointed national representatives of
K800, Sioux Falls, S. D., and will
also represent the new KELO, 100-
watter shortly to be placed in opera-
tion in that city §y the same interests.

EARL IRWIN, !Detroit manager of
Free & Peters Inc., has been trans-
ferred to the Chicago office.

LOUIS TAPPE, formerly of WHN,
New York, has joined® Schilling Adv.
Corp., that city, as writer and pro-
ducer. ‘

in 1936 .. |

i

through . . .
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”l IN MORE WAYS T;HAN ONE

Furniture sales are running 300% above the same period

* %

Two of Louisville’s largest Department Storés shattered
all records in the history for one day’s sales . . .

;‘ % & .

Wholesale sales, bank debits and clearings anid other im-

portant businefs indices reflect the exceptiohal prosperity.

.of this important market which can be reachéd and sold

~ WHAS

Epwarp PE:TRY & Co., NATIONAL REPRESEZ“VTATIVES
H |
Ou}ned and o Eerated-by The Louisville Times Company,
18 C Publishers of % !
THE COURIER: JOURNAL
THE LOUISVILLE TIMES:

CONQUEST ALLIANCE Co. Inc.,
New York, announces election of Fred
R. Jones as director, Albert M. Mar-
tinez and Frank F. Morr as vice-presi-
idents, and Leslie Hirstius as secre-
tary. .

TOM F. HARRINGTON, Pacific
Coast manager of Young & Rubicam
Inc., has returned from New York to
his Hollywood office.

WENDELL W. PHIPPS, formerly
of Beaumont & Hohman Inc., Los An-
geles, has joined Haunff-Metzger Inc.,
that city, as copy director’ and ac-
count executive.

- HAROLD HOLMAN has been added

to the sales staff of the William G.
‘Rambeau Chicago office. Mr, Holman
was associnted with Paul Block & As-
yociates, Chicago, for eight years.

GUY MOORE and Jack Smith, both
new to radio, have joined the staff of
Lisle Sheldon Radio Advertising, Los
Angeles, as junior account execulives.

RICHARD CARROLTY, radio execu-
tive in the New York office of Lord
& Thomas, was in Hollywood early in
April in connection with a new radio
program.

ED ETTINGER!of New York, has
joined the Hollywqod continuity staff
of Ruthravff & Ryan Inc.

IRVING FOGEL, production man-
ager of Associated Cinema Studios,
Hollywood transcription concern, has
established Irving Fogel-Adv. Agency,
at*1585 Cross - Roads - of - thé - World,
that city, but will retain his other as-
sociation. William James, formerly
on the sales staffi of KEHJ, Los An-
geles, has joined ithe new agency as
account executive

BURTON LAMBERT, of the New
York staff of Hearst Radio Inc., and

. Mrs. Lambert areparents of an 8 Ib.

daughter, born April 8.

|
i
i

* |

#

|
|

i
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ﬂolcomb to New York

LAWRENCE HOLCOMB, continu-
ity editor of NBC, Central Divi-
sion, Chicago, and radio executive
since 1930, on May 1 returns to his
former post as radio director of
Fletcher & Ellis Inc., New York.
Prior to joining NBC in 1935 Mr.
Holcomb was for nearly two years
radio director of Fletcher & Ellis
and before that served as radio ac-
count executive for Joseph Katz
Co., New York. Mr. Holcomb is
well known as a radio writer and
producer, having written the fa-
mous Skyscraper; Frontier Days;
Big Guns; Happy Landings and
Ward's Family Theatre for Ward
Baking Co.; and, during the past
season, Tom Mix sponsored by Ral-
ston-Purina Co., St. Louis. He
planned and produced a program
for Simmons Co., featuring Mrs.
Franklin D. Roosevelt in her first
regular commercial series after
%Ir Roosevelt’s inauguration as
’resident. As continuity editor of
NBC, Mr. Holcomb has developed
the response on premium offers in
dramatic programs by dramatizing
the premium in the story itself for
aﬁ‘out a week prior to the actual
offer.

B. KATZ SPECIAL ADVERTIS-
ING AGENCY, Chicago, has en-
larged its quarters and has added
l‘hree men to the sales staff, bring-
ing the total number of salesmen
working out of the Chicago office to
%ven. The new men are as follows:
avig Kirby, transferred from the
Katz Detroit office; Stanley Ruechl-
man, formerly of the Hearst Publi-

cations, Chicago; Richard 7Nichols,
formerly of Modern Advertising,
Chicago. ‘

H. K. CONOVER, Chieago, has as-
s}lmed national sales representation
of WBTM, Danville, Va., and KTEM,
Temple, Tex., bringing the total list
of stations it is representing to 14.

. Keith Conover, president of the

. K. Conover Co. reports that his
ﬁgm is also representing the following

stations: WBNX (exclusive of for-
ejgn language programs), KXBY,
WJIBK, (exclusive of foreign lan-

Ianguage programs), WAAT, KVQA,
WKBZ, WLBC, WTAX, WJBL,
IFYOS, KCMC and KFRO.

'ESTERN ADVERTISERS, new
Los Angeles advertising agency has
heen established by A. F. Nelson,
George T. Barbour and H. A. P.
Polite, well-known in national radio
and advertising. Nelson was formerly
agsociated with Metropolitan Aldver-
tising Co. Inc. New York.

ITUGIH BOICE Jr. has resigned from
the sales. staff of WNEW, New York,

_tp Join Biow Co. Inc., that city.

-

POWER
TO SELL!

Your Prospects Are
Friends of WSOC

i WSOC is known as a friendly
station. Our honest effort to
serve our listeners has gained
their respect and confidence.
A trial will convince you, too,

- that. WSOC has the POWER

to move merchandise in volume.

Cherlotte, IN. C.
NBC .A"“iliatc

. at the same address.

KELSEY,
bas been formed with offices at 630
Fifth Ave. New York, by Merge
of Alfred Rooney Co. Inc., and Kel.
sey, Prins & Keifer Inc. Officigl
are: Baxter Pickering, president: C
Tyler Kelsey, executive vicepre.
dent and treasurer; Gayle Bishy,
secretary and space buyer; Georg
Ir. Haller, assistant treasurer; p
Sumner Sternberg, merchandising
counsel ; Vincent P. Downey, genen
counsel.

ZINN & MEYER Inc. and Dayj
Rosen & Associates New York, rp
cently effected a merger, with the Ziy,
& Meyer name being continued, Dayj
Rosen is chairman of the board, Rich.
ard A. Zinn, president, and Jerom
S. Meyer secretary. Offices will b
maintained at 535 Fifth Ave., for exe
cutive functions, and the old Zing §
Meyer offices at 1819 Broadway wi|
be continued.

COMPTON ADVERTISING Iy
opened ity new Chieago branch Apy
5 with Trelix DyckHoff, transferre]
from the New Yorle office, in charg,
DyckHoff together with Miss Hilsdorf
his secretury, who was algo trang
ferred from New York, will probably
form the nucleus of a ‘much larger o
ganization, At present Mr. DyckHof
is supervising the Mary Marln, Vi
& Sade, and GQuiding Light programs
all emanating from Chicago. '

TED SCHNEIDER, formerly night
manager of WEHN, New York, hg
joined the staff of Jay Lewis Assoc
ates, New York, as production diree.
tor of the agency. Fleiis.also account
exccutive for the acdount of A, A
Smallwood & Co., real estate firm of
Smallweod, N. Y., which las just
started a series of five quarter-hour
broadeasts weekly on WOR, Newark,

KFOR, Lincoln, has a national adver
tising representative for the first time,
having signed with Weed & Co.
1

G. B. BRADSHAW, formerly pro
duction manager of Norman W, Tolk
& Associates, San Diégo, has joined
Scholts Adv. Service, I.os Angeles, as
account executive.

i
A. C. UHLHORN, formerly sales
manager of San 1'rancjsco Broadeast
ing Co., San Franciscojradio advertis
ing agency, has moved) to Hollywood.

GERARD CLOUTMAN, studio con
tactor for Idington Vincent Ine,
Hollywood artists représentatives, hs
been placed in charge |of that organ
ization's newly-crented1 radio depert-
ment. |

DONALD S. SHAW, tussismnt to H.
K. McCann, pregident McCann-Erick-
son Inc., New York, was in Holly
wood early in April }o confer with
Jack Hasty producer of Twin Sters,
weekly CBS transcontipental program
sponsored by National Biscuit Co

WEST COAST FEATURES, has
been formed at 570 North Coronado
St., Los Angeles, by alt Clay and
associates. Organization is specialir
ing in building and producing radio
shows, to order for sponsors, working
in conjunction with advertising ager
cies.

PAT WEAVER, Young & primnp.
producer in New York arrived it
Hollywood early this month to assist
Everard Meade, the agéncy’s producer
on the new Burns & |Allen progril

which started April 12 pon NBC under | A, B

spongorship of General Foods Cormp.
(Grapenuts). Frank Spmith, Young &
Rubicam account execitive, was &l
in Hollywood for the start of the pro
gram.

PACIFIC ADV, CLUBS Asn

moved its headquﬂrtersﬂ April 1 to 848
Rialto Bldg., San Fr: ‘ncisco.

M. H. HACKETT Inc, New Yo
advertising agency has moved o}
Rockefeller Plaza. [
JULIAN FRANK, Chjcago adverti®
ing agency at 59 B, X{nn Buren $&
moved April 12 into Trger quartes

PICKERING Co. I, F‘Ruthrauff & Ryan Staff

n Hollywood Is Shifted

UND (Tiny) RUFFNER,
ongnngrly of Benton & Bowles Inc.,
New York, has agsumed full charge
of the Hollywood radio department
of Ruthrauff & Ryan Ipc., w01.‘k1‘ng
under Myron Kirk, vice-president
in charge of radio, until the latter
returns east this month. Mr. Ruff-
ner then takes full charge. Mr. Kirk
will spend his time between New
York and Hollywood. He is sched-
uled to leave the West Coast late
this month with F. B. Ryan, presi-
dent of Ruthrauff & Ryan Inc., who
is in Hollywood to look over the
agency’s offices. Mr. Ruffner is per-
sonally supervising production of
the Al Jolson Show, sponsored by-
Lever Bros. Co. (Rinso & Life-
.buoy). Ben Larson continues fo
- produce the Original Community
| Siny gponsored by Gillette Safety
! pazor Co., and Nate Tufts, the Joe
Penner Show sponsored by R. B.
\ Davis Co. (Cocomalt), all of which
' emanate from Hollywood on-CBS.
: Cecil Underwood, producer, Ed
Dunham and Hal Fimberg, contin-
- uity writers, have left the Holly-
wood staff of Ruthrauff & Ryan.
Trio handled the Al Jolson Show.
- Mr. Underwood will remain in Hol-
.lywood where he will shortly an-
 nounce his new affiliation. Mr. Dun-
' ham has returned to New York.
Mr. Fimberg will also remain in
' Hollywood and do motion picture
1 seript work.

' Chicago Staff Enlarged

By J. Walter Thompson
| WITH the recent addition of Lou
Jackobson, formerly of WBBM-
CBS, to the production staff at the
J. Walter Thompson Co., Chicago,
the agency’s radio personnel now
mimbers five. Dick Marvin is head
of the radio department with Mr.
Jackobson now handling produc-
tion for the Bowman Fireside The-
ore and The Northerners pro-
grams while Buckingham Gunn is
now supervising the new Kraftone
children’s program which began on
WBBM April 12. Gene Fromherz
is in charge of the spot department
' with J. Morse Ely, also a newcom-
s er, assisting both in the produc-
tion and spot divisions of the ra-
dio department. In addition to the
shove five, Miss Margaret Wylie
aids Mr. Fromherz in the spot di-
vision while Miss Bunny Daniels
is in charge of all radio publicity.
' J. Walter” Thompson recently ex-
panded its Chicago office and is
crrently occupying a floor and a
ihu.lf in the Wrigley Bldg.

' HENRY Q. HAWES, vice-president
éﬂnd. general manager of MeCann-
 Brickson Inc.,, on the Pacific Coast,
: recently announced promotion of four
executives of the agency. Appoint-
| Ments as vice-presidents were received
rgb&’ Roswell H, Cochran, Fred

{ McCrea and C. E. Persons. Walter
urke was appointed to assistant
| manager. All four men have 18

RADIO STATION
REPRESENTATIVES

L0 ANCELES-SEATTLI*SAN FRANCISCO

Studio ‘Shutup’Strike’

tontinuous years of experience with
,IIWcGnnn»Erickson. MeCann - Erickson

e, now has offices in San Franeisco,
Los Angeles, Portland, Seattle and 14
1 other branches.

Walter Biddick Co.
e

SO0 YOU WON'T TALK—Every-
one else is doing it, so the four
K, Rockford,
I1l. decided to stage [thelr own “sit-
down” protest in the form of a
“shut-up” ‘strike, believed to be the
first of its kind in the industry. All
i each of the announcers,
shown in the picture, held out for
a special concession, George Men-
ard, left, insisted on free samples
of all items, from hairpins to auto-
mobiles, which announcers must
advertise in commercial announce-
ments. Willlam Traum, center,
wanted a free lunch counter in all
studios for the exclusive use of
announcers. Morey' Owens, right,
held out for distinctive uniforms
with -.gold braid for announcers,
and Claude Kirchl:Fr, standing in

rear, wanted strawberry ice cream
sundaes delivered| to each an-

nouncer on the h ui every hour. |

e

\

’ Social éong I
BILL EGOLF,| commeéicial
manager, and | Hillis Bell,
salesman, of KVOO, Tulsa,
both musicians| are com-
osers of the new song hit
‘'m In Love |With 234-0-
567,” which Rudy Valee in-
troduced on his| Royal Gela-
tin Variety Hour, on NBC-
Red recently and repeated
on a second program by .re-
quest. Bell wrote the musie,.
.Egolf the lyrics| They revort
they were inspired to write
the song by the numbers on

their Social Seecurity Cards.

Sell it to Cohen
Thry—

WLTH
is helping New York
City's Jewish
come assimilat
—teaching American
customs .|. . .
—advertising American
preducts |. . . .

SAMUEL GELLARD

‘WLTH, 105 2nd Ave., N.Y.C.

Roesler and Howgrd, National' Rep.

WTFI’s Atlanta Move
Is Scheduled for Aug. 1

WTFI, Athens, Ga., will be on the
air as an Atlanta station, with the
call WAGA by Aug. 1, under pres-
ent plans., Harold A. Lafount, for-
mer radio commissioner and a
stockholder in the station, which
will be operated by a corporation
affiliated with the Atlanta Journal,
also owners of WSB, asserted April
10 upon his return from Atlanta,
that work is going forward on con-
struction. ‘While no contracts have
been signed, the station is expected
to become an NBC-Blue outlet, at
which time WSB will become a
basic Red station. .
Approximately $50,000 is being
invested in the station plant. A 10-
acre plot of land has been pur-
chased three miles from Atlanta’s
business district and a transmitter
is now being built. Full RCA
equipment is being installed, to-
gether with a 3756-foot Truscon
vertical radiator. Installation is
under the supervision of .
Holt, construction engineer. Studios
will be located in downtown At-
lanta at a site yet to be selected.
The station, operates on 1450 ke.
with 500 watts day and night. FCC
Broadcast Division recently author-
ized the removal of the station to
Atlanta and approved the new
transmitter site. Arde Bulova, New
York watch manufacturer, is prin-
cipal owner.
ALTHOUGH the Philippine govern-
ment still has under consideration the
nationalization of broadeasting in the
islands, KRZM has ordered a new
400-foot vertical radiator and plans to
operate with 50,000 watts by early
summer. Earlanger & Galinger Inc.
own KRZM, which uses 618.5 ke.

——

JUST RELEASED
Laundry
Dry Cleaning
Radioaids
32 Episodes
. Also
Your Local
Iee Cream
Manuiaciurer
Wikl Want

Ice Cream
Radioaids

wire or write

“TIME 1S MONEY"

RES. U. 8. PAY. OFFICE

1585 Cross-Roads of th

. World ‘

Hollywood, California
Also Available

Laundry Loan
Bread Furniture
Used Car Jewelry

: RADIOAIDS

Children’s Corner.
4, BEST DRAMATIC

program service.

sage should be. here,

5000
Watts

Oklahoma

THE WOMEN
'SPEAK!!

s
l

Ot the six programs selected for the Women's
National Radio Commiitee’s annual awards,
four were CBS programs . . . ‘
1. BEST MUSICAL PROGRAM-—The Ford Mofor
Company’s Sunday Hour.
2. BEST NEWS PROGRAM—Philcé’s Boake Carler
news presentations.
3. BEST CHII.DRE'N’S;PROGRAM—-Doro'hy Gordon's

PROGRAM—-I.‘?ver, Brothers’ .

Lux Radio Theatre.

KOMA is proud that it offers its listeners all four
of these outstanding programs in its regular

This is a combination hard fo beat. Your mes-
too.

KOMA

The Most Powerful Full Time Station in the State

City, Oklahoma .

National Representatives - HEARST RADIO
NEW YORK - CHICAGO - SAN [FRANCISCO - LOS ANGELES - DALLAS

\

1480
Kilocycles %

| .
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‘ | .
D-X Gas Dises STUDIO NOTES
MID-CONTINENT RETROLEUM

Co., Tulsa, Okla. (D-X gasoline WDRC, Hartford, has spelled its

and motor Il), is starting Dia- call letters 10-fee£1 hii‘gh in E new neou
mond D-X, § quarterthour WBS- sigu atop the Hattford-Connecticut
transcribed tusical snd dramatic Trust Co. Bldg. When it was dedi-

p . . X1 cated recently listeners were asked to
series to be broadcast jtwice weekly  u11 the studio if they could see the

for 13 weeks om a list of Midwest sign from their homes and the con-
stations. New series; which sue- versations were broadeast.
ceeds Diamond City .News with  FROM being the first and only 5-
some changes and .additions to the watt commercial broudeasting station
* list of stations, is plhced through in -the United States, WQDM, St
R. J. Potts & Co., Kansas City, on Albans, Vt., ws’nt} to 100 watts 311 f('lw
S A . years - ago  an 1is year joined the
ISOA’ W_VHDF’ WNT, WG, 1.000-watt daytime class, Being close
KGGF, KFRU, WHQ, WGBF, to the Canadian border, it claims to
WEBC, KFPw, WF My WDAF, e the only American independent out-
WHAS, KGLO, WTMJ, WCCO, let whose coverage reaches out to em-
WKY, WOW, KM?X, WBOW, brace Montreal.

KTUL, WOC, KWTO,] KS00. * THRIER local sponsors have signed
for the o You Want o Job? seriex

on WCKY, Cincinnati, a progeam of

LOWEST COST! interviews of the unemployed con-

t ducted by Bob Kliment, staff announe-
COVERAGE. er. Sponsors are Norge Refrigerator

N

dealers, Bunselmeier & Lind & Cros-
son’s Electric Shop, Cincinnati, and
the Coppinshop, Covington, Ky.

- WIBU. Poynette, Wis., has started a
________ ... daily half-hour program titled Si &
Maranda featuring Mart Hayes, cham-
pion old time fiddler, and his wife
from its Portage studios. Announced
by Russ Salter the program is spon-
sored by Maraschowski's Complete
Food Stores.

« WIR, Detroiz. broadeast the one-
thousandth program of its Household
Musical Clock April 2, an’early morn-
ing daily program announced by Ralph
Patt with Edgar A. Guest Jr.-as com-
mentator. Household Finance Corp.,

W Q D M 1000 Chicago (family financial service) is
AN A Fl sponsor.

S‘t Albans \Iermont WDOD, Chattanooga, celebrated its

\

Approximate
Population
Covered

1.560.000

12th anniversary during the week of °
April 12 by broadeasting old favorite
programs. i

Tf-lE MOST |
POWERFUL
TA |

STATION

oo
betweert |
St. Lou{zs
Dallas cfnd

Denver \
, . |
.Covers fhfa Heart of the Triangle |
25,000 WATTS More population, more radio sets and |
s ¢ more spendable income than any other
NATIONALLY Oklahoma station, with extensive cover-
CLEARED CHANNEL age in Kansas, Missouri and Arkansas.

COMPLETE NBC EDWARD PETRY & CO., Nat'l Representatives
PROGRAM SERYIC New York  Chicago  Detroit  San Francisco

"THE VOIC OF OKLAHOMA" —TULSA
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SPEAKERS AT WKRC—When
WEKRC, Cincinnati, CBS-owned
outlet, dedicated its new studios
last month, there was much fan-
fare and speech-making. Among
the speakers were (front row),
left to right, Frederic A. Willis,
assistant to President William S.
Paley of CBS and I'rank Dier-
inger, WKRC chief engineer. Back
row, left to right: Dan M. Myers,
manager of Hotel Alms, where
station is located; Mayor Russell
Wilson of Cincinnati and John
MeCormick, WKRC assistant man-
ager.

.
MYRON DUTTON, NBC Hollywood
producer, is promoting a badminton
tournament at the network’s sgtudios
in that city, with playoff April 21,
23.  Intrance fee is $1, which goes
for a permanent trophy. Signed to
participate are Sydney Dixon,} NBC
western division assistant sales man-
ager; John Swullow, studio manager;
Walter Baker, office manager; Mar-
vin Young, production manager; Don-
ald De Wolfe, chief engincer; Clinton
(Buddy) Twiss, announcer, and Har-
old Bock, head of the Hollywood press
department. NBC recently erected a
badminton court on the roof of the
Hollrwood studios for members of its

staff.

ALFRED WALLENSTEIN, whose
Ninfonietta broadcasts over MBS net-
work were reeently for the third con-
secutive year given honorable mention
by the Women’s National Radio Com-
mittee, has been engaged ag perma-
nent conductor of the Voice of Fire-
stone concerts, sponsored by the Fire-
stone Tire & Rubber Co., Akron, on
NBC-Red, Mondays from 8:30 to 9
p. m. Ie succeeds the Iate Willinm
Daly, and was appointed following
several appearances as guest conduc-
tor.

AN NBC Athletic Association has
heen formed by employes of the net-
work, representing almost every
braneh of sport. The associntion
plans to conduct inter-departmental
as well as individual competition and
possibly to enter MBC teams against
those of other companies in open com-
petitive sports events.

en its new building at 141 N. Vell-fng[y
Avenue, with a three-day celebraty,
starting April 26. Structure, which Wil
cost approximately $300,000 com L.
ed, is said to be one of the figy
equipped in_the country.  Besigy
excecutive and sales offices it includey
a theatre-studio seating 300 persgyg.
two large studios for orchestral gy
ensemble work, with two smaller ope
for leetures and drama and ope for
rehearsals.  Special  broadeasts g,
thé Culifornia Radio System of whig
KEHI is a unit, are planned.

KEHE, Los Angelés, will formaf r . e

WGN will increase its tates approgi -

mately 25% on May 10, making i
daytime rates the highest in Chicagy
and its night time z'ntcsi‘equal to that

{

of WLS and WBBM, jcurrently (b |
highest priced stations| in Chicapo, |

The one-time rate for one hour nights

will be $750-—the same as WIS b
WBDBM and 5153() higher than the tyg |
Chicago NBO stations, WMAQ an |

WENR, whose $720 per hour rate |p.
cnme  effective April 1. The WG:‘\'

duytime rates will be 60% of ity nigly. |
time clhunvges instead of the 509 ugp. b

ly charged by the prhm- stations,
RECIENTLY awarded a plaque and
the title of “First Radio_ Station ip
Farm Service,” WLS, Chicago, on
April 12 celebrated its 13th anniver
sary. The night it went on the sjr
in 1924, then under ownership of
Sears Roebuck, it introduced its “ogle-
brity” night with Gloria Swangon
J2thel Barrymore, the Duncan Si
ters Jane Addams, Willinm 8. Hart
and Arthar Brisbane.

VYMAQ, Chicago, observed its Tith
birthday April 13, The station is now
l‘lm' 01'(](',H|j_ in Chicago, having hroad-
enst ity first program on  April 13
1922, as WEBU. i
WCAU, Philadelphia, aunounces the
release of a brochure 8 Steps Toward
Tomorrow containing engincering data
on its 050,000-watt station and its
shortwave stations, WB3XAU and
W3XEO. !

WDRC, Hartford, has installed a dark
room under the supervision of Gilbert
;iiluyak to facilitate. the processing of

ms.

" Dr. Pepper Expands
DR. PEPPER Cob., Dallas (soft
drink) on April 4/ started its third
continuous year pn the air with
The Pepper-Uppers variety pro-
gram and has added WAVE, WIS,
WAPO and WRQL to the tailor
made network, of Southern sta
tions built around Texas Quality
Network, Sundays, 5:30-6 p. m
Other stations are WFAA, WOAL
KPRC, WWNC, |WSNC, WFBC,
WMAZ, WSB, WAPI, WJDX,
WSM, WMC, KARK, KTBS,
KVQ00O, WKY, KSD, KGNC. The
program originates at WFAA and
is placed by the ;Dallas office of
Tracy-Locke-Daws‘on Inc.

N . L

Jo== APPEAL!

The MORNING BULLETIN ROARD

America’s Perfect Morning Variety Show for Radio Stations
WITH ALL OF THE BASIC HUMAN APPEALS:

ROMANCE VANITY HUMOR
SCIENCE FOOD CURIOSITY
RELIGION SUPERSTITION  KNOWLEDGE

STAR RADIO PROGRAMS INC.

250 PARK AVENUE

Write for free sample script and the Sal%s Package

{
i

NEW YORK CITY

BROADCASTING » Broadcaslk Advertising
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RADIO SALES-a division of the COLUMBIA BROADCASTING SYSTEM. Offices: NEW-YORK, 485 Madison Ave.,
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WKIMBERLEY DIAMOND );!l.\'E: E B .
To get some measury of {he 1 > \ . ' . l & 4
actual size of this mine, look N . ° ° 7.‘ ° °
at the comparative site of the . Lo ‘ . In the town of Kimberley, South Africa, is the covered’® hours of radio—less than a minute away
big building an the laft, . - . ’ '
largest man-made hole on carth. It marks|the spot  from radio’s “established’” audiences. Many air
|
| .
where diamond-bearing soil was first um}overedz, ‘advertisers are discovering the wealth of these
| . ;
where prospectors squeezed hundreds (%f claims - hours; have already staked claims in them out of
within an area no larger than the Yale Bowl. which come increasing advertising bonuses!
: . : |
Just outside of town is another diamond field: We think j,[fou should know of such hours still
| |
" |
o o ! ° . . o
the richest in the world. It lay there unnoticed available ﬁ‘)r your use — particularly promising
I : ; .
. . . \ - . .
while the “biggest hole” was being dug. No ane  hours, for they are on the network which carries
ook time to read the geological signs which so radio’s richest (radio’s strongest) schedules. Let
\‘
dearly proclaimed its presence and its wealth. us tell you about them;
‘What has this to do with radio? these rich hours available
There are hours on the air next-door to| the ““dis- on the Columbia Network.

|
|
|
|
|

'

THE COLUMBIA BROADCASTING SYSTEM 485 Madison Avenue, New York
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i
|
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|
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|
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-~ AS NAB DIRECTORS DOODLED AWAY

WHEN the NAB board of direc-
tors met in Washington April 7 to
select site and date of the 1937 con-
vention, and otherwise to save the
industry, there were plenty of pen-
cils and pads about the board-
room table, as shown by the adjoin-
ing art collection. John Patt, ag-
gressive general manager of
WGAR, Cleveland, assembled this
enviable collection of doodles. He
admits he purloined the idea from
the composite photograph of dood-
ling antics of NBC station execu-
tives, published in the March 15 is-
sue of BROADCASTING.

These doodling experts who use
orthodox rather than pixilated
technique, contributed the adjoin-
ing gems: (1) Arthur Church,
KMBC, Kansas City, who may
have had in mind formation of a
new network., (2) T. W. Symons
Jr., who, as his doodle denotes, is
the operator of KFPY, Spokane,
and also KXL, Portland. (3) John
Elmer, WCBM, Baltimore, NAB
vice-president, and from the ap-
pearance of his doodle, as good a
floor mat designer as ever ran a
radio station. (4) ‘Joseph O. Ma-
land, WHO, Des Moines, NAB cow-
milking champion and/or challeng-
er, whose mind wasn’t on cows.

(5) NAB President C. W. Myey
KOIN-KALE, Portland, Ore., jug
plain doodles. (6) Mr. Patt, w,
doodled with an objective, whid
appears to be a2 house, Colonig
type. (7) Harry C. Butcher, CBg
Washington vice - president, wy
evidently does his golfing to my.
sic. (8) E

anything from a game of Beay
to a calculation of his station’s
time problems. (9) Gene O’Falloy
KFEL, Denver, who seems to haye
a Rocky Mountain dream-boat iy
mind, plus other conventions. (10)
Edward A. Allen, WLVA, Lynch.
burg, hankering for a cup of cof.
fee. (11) Harold V. Hough
WBAP, IFort Worth, could unqucsl
tionably inscribe the history of
copyright on the head of a pin,

Missing are the doodles of sueh |

attending board members as Gard
ner Cowles, Jr., KSO-KRNT, Des
Moines; Frank M. Russell, NBC
Washington vice-president; John J,
Gillin Jr., WOW, Omaha; Gordon
Persons, WSFA, Montgomery and
Managing Director James W.
Baldwin, who were either too busy
to doodle or contributed handiwork
not particularly adaptable to pub-
lication.

NAB Board Meeting

b (Continued from page 12)

by the Managing Director which had
as its main objective the creation of
a library of one hundred hours of
music based primarily on mausic in
the public domain. The production
and recording of the first 10 hours
of music signals the execution of the
plan which won the almost universdl
approval of the NAB members at’ the
14th annual convention,

The success of the NAB's efforts in
building a - so-called public domain
library is expected to be judged by
the ability of the arranging staff to
modernize ‘the old musical selections
nd make them conform to present
day needs. This ability on the part
of the Bureau of Copyrights igs well
demonstrated in the variety contained

“in the first 10 hours including the

popular swing dance numbers and
other modern arrangements,
| The creation of an independent
supply of music for radio broadcasting
&lmnl(l win the hearty approval of
{%\hmx representatives of the ASCAD,
o for several years have publicly
¢riticized the use of popular music by
radio broadeasting stations and charged
hat the radio broadeasting industry
-as responsible for “killing” the sales
f popular sheet music. Also, il is
déxpected that the NAB accomplish-
wents in ereating for radio a supply
qf music based primarily on musieal
seleetions in the public domain will be
cheered by those who have complained
s vigorously against the use of phono-
rraph records by radio broadcasting
slmrinns.
| With the creation of a new corpor-
ation which has been authorized by
the Board of Directors and which
will handle all the business detaily in-
cidental to distributing the musie,
Qi(lﬁuito proposals including cost of
materials (recording and sheet music)
will he formally submitted to the mem-
jership, Tt is expected that distribu-
tion will begin within 30 to 60 days.
Practically all of the morning
ession, following selection of the
onvention city, was devoted to dis-
ussion of the Congressional leg-
islative horizon. There was consid-
rable debate on the Connerv Reso-
!ptlon (HRes-79), proposing an
investigation of allezed . network
monopolies and purported traffick-

ing in radio licenses, ete.; on the
recent outburst of Senator White
(R.-Me.), on broadcasting condi-
tions generally; on broadcast rates
in relation to the Washington
scene; and on kindred matters. In
addition, there was discussion of
impending allocation; plans, notabl
in the light of the: recent Norti
American Conference in Havana, a
portion of which was attended by
Managing Director Baldwin.

All but four board members
were present. Absentees were L,
B. Wilson, WCKY; {Alfred J, Me-
Cosker, WOR; W. Wright Gedge,
WMBC, and Ralph Brunton,
KJBS. ‘

N -

FCC MAY REVISE
RULE ON LAW YERS

PERSISTENT agitation over the
so—(_:glled two-year rule of the FCC,
which forbids attornéys leaving its
staff from practicing before that
body for two years|following de-
parture, may culminate in a revi-
sion of the restrictiye regulation.

Aside from internal opposition
to the proposal, it has developed
that Senator Wheelﬁr (D.-Mont.)
last month wrote the FCC inquir-
ing about the rule and advocating
that it be broadened [to encompass
engineers and accountants. He first
wrote the FCC asking about the
rule (Rule 101.7) and afterward
indicated his view that it should
be broadened on -the ground that
engineers and accountantsare m
a position to perform mpre ef-
fectively in private practice and
immediately upon leaving the FCC
than are attorneys. |

It is probable the FCC, at a fu-
ture en banc meeting will review
the entire situation with respect 10
the two year rule, promulga?ﬁ
more than a year ago. Adoption
of a broadened provision, making
it applicable to engineers and ac-

ably would result in several resig-
nations.

. W. Craig, Wsy |
Nashville, whose doodle might b |

“' Pacific Advertisers

Plan June Session

sali Lake City Convention to
Cover Radio Extensively

SPOKESMEN for radio and -ad-
certising from all parts of the
West Coast will attend the 34th
' annual convention of the Pacific
Advertising Clubs Association to
be held in Salt Lake City June 13-
T

! Lou Townsend, president of the
organization and general advertis-
ing director of Bank of America
' National Trust & Savings Assn,
San Francisco, has appointed Har-
rison Holliway, general manager
of KFI-KECA, Los Angeles, as
chairman of the radio department-
ol pession scheduled for June 15.
His committee consists of Earl J.
(lade, manager, KSL, Salt Lake
(ity, vice-chairman; Harry Ander-
gon, NBC western divisipn sales
manager, San Francisco; John M
Dolph, CBS Pacific Division assis-
tant manager, Hollywood; H. J.
Quilliam, manager, KIRO, Seattle;
Walter A. Burke, radio director,
MeCann-Erickson Inc., Earle
Smith, Pacific Coast manager, Ed-
ward Petry & Co. Inc., and Lind-
sey Spight, Pacific Coast mana-
ger, John Blair & Co., all of San
Francisco.

General theme of the conclave
will be “The University of Adver-
tising” and Mr. Holliway has titled,
the radio departmental session “An
Extra Curriculum in Radio”. He
has mapped out one of the most
elaborate programs on radio ever

CAP’'N LOVES $EA—And just
about every day |during the win-
ter season found [Mr. and Mrs. L.
B. Wilson out crujsing in their new
yacht out of the harﬁ that abuts
their Miami Beach home. Mr. Wil-
son, operator off WCKY, Cincin®
nati, planned to return to the sta-
tion about April|1b.

presented, divide intoLfour artsi:

Radio Establighes {ts arket.
Amonyg the points under this title
will be an effort to further the es-
tablishment of a pniversal formula
for the preparalion of coverage
maps.

Selling Radio |A8 a Medium—
An effort will be made to have case
histories on 30 lor 40 notable
examples of sucdessful local, reg-
jonal network, pational network
and transcription programs. These
will be brief and in general will
answer the question “What is the
secret of your success?”

Using Radio for Sales—Tenta-
tively this is dedigned to give the
100-watt stationsjan opportunitx to
be.heard. !

The Future of Radio—A ‘“byass
tacks” discussion. :

The

National Representatives
Edward Petry & Co., Inc.

50,000 WATTS 50,000 WATTS

DALLAS FORT WORTH

iest,
area in the country
covered Exclusively
by One advertising
medium is the South-
west — through the

z

largest, wealth-

most populated

TEXAS QUALITY NETWORK

whose member sta-
tions are far and
away FIRST in the
listening habits of
their respective cov-
erage aredas.

50,000 WATTS] 5,000 WATTS

WFAA « WBAP « WOAI « KPRC

SAN ANTONIO HOUSTON
L

countants as well as }awyers, PT?b'
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Kellogg épi)rts Series
On WJJD Will Entail
$130,000 Expenditure

KELLOGG Co., Battle Creek,
Mich., is spending approximately
$130,000 for |time and talent on
WJJD, Chicago, to broadcast play-
by-play accounts of the two Chi-
cago major league baseball teams.
For the 23%-week period from
April 2 thrqugh September, the
cereal company will sponsor exhi-
bition games {between the Chicago
Cubs and White Sox as well as all
¢he league gaﬂ‘nes.

From April 2 to 7, WJJD broad-

cast for Keliogg Co. exhibition

games played| by the two Chicago
teams in Southwestern towns en

route to Chicago. Line costs of ap- -

proximately $10,000 were involved.
The games were played in Yuma,
Phoenix, Tucson, Bisbee and EI
Paso. From April 8 to 15, Western
Union _reports were broadcast on
other interleague exhibition games
and on April 16, 17 and 18 Kellogg
was to sponscr the intercity series
‘getween the Cubs and the White

0X. |

John Harrington, WBBM sports
announcer, will handle the play-by-
play accounts during the season.
In addition, prominent guest broad-
casters, including motion picture
stars and famous former baseball
players will be used by Kellogg for
the WJJD series.
A NIEW director of “German radio
activities, Meinrich Glasmeier, former-
ly broadcasting director at Cologne,
was named recently—his title to be
Reiell Intendant, German radio is
sovernmentally operated under tle
Nazi Ministry of Propaganda.

Princess Pat Tests

PRINCESS PAT Ltd., Chicago,
will on either WENR or
WMAg,) Chicago, very shortly with
a novelty comedy program called
Pat & Hank to promote Princess
Pat Lipstick. This will be in addi-
tion to A Tale of Today (Princess
Pat Powder) now on 13 NBC-Red
stations, Sundays, 6:30-7 p. m. The
new show program was written by
Hal Raynor, writer for Joe Penner,
and author of Wooley the Moth,
another novelty script. If the series
is successful in Chicago it will be
expanded to hetwork proportions.
MecJunkin Adv. Co., Chicago, is the
agency. .

CAROL TORNROTH, formerly with
Irving Berlin Co., Lios Angeles, has
joined Music Corp. of America in that
city, and is handling radio contacts.

Announcing :

- - - wo°d - -
RADIO PRODUCTIONS

“Fourteen Years at
the Micropheone”
A Broadecast Exacutive
Production e Programming
Publicity e Continuity
Announcer

GEO.R.WOOD

IN HOLLYWOOD, CALIF.
220 M:gr"khnm Bldg.

... wood words sell . . .

KALAMAZOO0

HERE’S A MILLION!

A million people—50% of
the population of Michigan
outside of the Detroit trad-
ing area, live in the area

served by WKZO.

JOHN E. FETZER @ PRESIDENT & GENERAL MANAGER

¢
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KFQD, Alaska Station,
Acquired by McDonald,

Expands Plant, | Service
HAVING recently taken over the
controlling ownership [of KFQD,
Anchorage, Alaska, R.'E. McDon-
ald, Anchorage realty. man and
manager of the statioh, reports
that the plant has beén recondi-
" tioned with new studips and an
auditorium seating 100, and with
Collins and RCA equipment. Will-
iam J. Wagner, for the last seven
years with the Alaska communica-
tions system operated by the U. S.
Army Signal Corps, has joined
KFQD as chief engineer and Ken
Laughlin, of the Cornigh School of
Music, Seattle, has leen named

A
OH1O

coLumBuUs|

Z !
| Twenty-
Leven«

National
Advertisers
Ngw Using

BINS,
[ ] chlumbus.

‘dv

ONLY CENT RAIL OHIO
CBS QUTLET

JOs N

RET

' program director.

Too Much Time

WSAJ, college station at -
Grove Park, Pa., has applied
for a time reduction from
two days weekly 7:30-10:30
p. m. to two days weekly
7:15-8:45 p. m. The appli-
cation to the FCC stated
that the college didn’t have
sufficient program material
4 to fill the time.

Hal Noggle is
handling 2ll news broadcasts, a
major feature of the station on
which commercial vessels, in the
Gulf of Alaska and Bering Sea de-
pend not only for news but for
daily radio bearings.

KFQD, Mr. McDonald reports,
has been on the air since May,
1924, and is the oldest station in
Alaska. Its newscasts for the
Seattle Fur Exchange and the
National Grocery Co., Seattle, the
former placed by Milne & Co. and
the latter by Izzard & Co., Seattle
agencies, have been on the station-
on a thrice-weekly basis since
October, 1931. Mr. McDonald se-
cured control by purchasing inter-
ests of Edward Lowe Jr., San
Francisco business man, and J. P.
Hannon, of Anchorage.

LIGHT music (32.329), variety
(5.929%) and dance music (5.78%)
accounted for nearvly half the program
time of the British Broadecasting Corp.
during 1936, according to its annual
report. News talks and reading occu-
pied 16.699, drama 4.839, serious
music 14.67%, Children’s Hour 8.089%,
religion 4.16% and records 8.08%.

4’\

/ kY Aowmrm.dﬁt}a./

® Buffalo fans couldn’t all go to
the Florida training camps, so
BBC brought the training camps
toBuffalo.Roger Baker, BBC’s nat-
ionally known sports commenta-
tor, went to Florida, leased direct
telephone lines to Buffalo, broad-
cast play-by-play descriptions of
the Bison’s training camp games.
@ That's showmanship . . . BBC
showmanship that consistentdy
clicksin the country’s tenth market.

i 1)
G R The Ends oﬁ the Pial w K Bw

OWNED AND OPERATED BY
THE BUFFALO BROADCASTING CORP.
REPRESENTED BY FREE & PETERS, Inc.
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. MEASURING SPECIAL FEATURES

Promotional, Service and Good-Will Factors
Offset Expense of Remote Programs

TRAFFIC STOPPERS -— Native New Yorkers became rubbernecks

recently when this ‘quaint vehicle came down Fifth Ave.

Beatrice

Lillie, in fur coat, is flanked by Announcer Dave Driscoll and Cobina
Wright., Charlie Barrie, noted “whip”, is driving. Up front are sons of
Myrs. Louise Kaiser, owner of the coach and four. On rear seat are

Ilka Chase and Jerome Zerbe.
IN TERMS of dollars the special

features. department of any broad-

casting system turns up on the red
side of the balance ledgers. But in
terms of good-will, service and
promotion, a special feature broad-
cast well planned, publicized and
executed builds friends and inter-
est in the station that cannot be
calculated in the cold denomination
of dollars and cents.

'Shortly before Easter WOR's
special featuremen Dave Driscoll
and Jerry Danzig went into con-
ference, scratched their heads for
a new idea and came up smiling.
The result was a “coach and four”
drawn by prize-winning hackney
ponies that literally stopped Easter
paraders who rubbed their eyes as
they saw the first coach in 20
years roll down Fifth Ave.

Maroon-liveried footmen, formal
clothes for wmen, orchids for the
women added to the spectacle. To
give the coaching party newspaper
names Dr. Danzig and Mr. Driscoll
invited Mrs. Cobina Wright, Beat-
rice Lillie. Ilka Chase, Jerome
Zerbe Jr. to ride. Lest paraders fail
td¢ know under whose aegis the

coach had been dispatched station

call letters were prominently dis-
played on the coach while on the
technical car—a special model pro-
mbted for the occasion—a large

tual banner further blazoned
the network involved.

The result of this Easter special
feature was mention in all the
large New York dailies. The story
wés to be found on the front page
of the Herald-Tribune, in the
Easter story of the Times, (it was
the only broadcasting stunt men-
tioned), and in the news columns
of the Sun. The society editors

pounced on the naimes and the
News, Mirror, Journal and Ameri-
can writers reviewed the coach
ride. A tie-in with the Waldorf-
Astoria where the party stopped

for refreshments produced addi- | (
| Playhouse on 9 MBS stations, Sun,

-10:30-11 p. m.

tional publicity through their re-
sources. The broadcast also fared
well with picture desks of the
Sun, World Telegram and the
American, all of which carried pie.

‘tures of the coach. A United Press

writer who rode with the party cov-
ered the feature from a national
angle. Newsreel men who took shots
as the coach passed did their part,
while a crowd of several hundred
thousand were made ,'WOR—MutuaJ
consciols as the coach went up an
down Fifth Ave. |

In the last anajysis special
features are measured in terms of
broadecast enjoyment and publicity.
A good press warms the very
cockles of a special feature man's
heart. Sometimes some insignifi-
cant feature breaks into print,
where an elaborate.and costly
broadcast will fail to receive men-
tion. In the case ofj‘ the Kaster
coach the cost was moderate, the
results splendid. |

N ° .
Kraft Tests in Chicago
KRAT'T - PHENIX Corp., Chicago
(Kraftone), start e% Tomahawk
Trail, children’s show, April 12 on
a test basis over WBBM, Chicago,
5:30-5:45 (CT), Monday, Wednes

day and Friday. If the new pre- |

gram, written by Irying Crump,
editor, of Boy’s Life, proves sut-
cessful, it will go mnetwork. The
serial depicts the liflé of a white
girl and boy who are being raised
by an Indian tribe, J. Walter
Thompson Co., Chicago, is agency.

X KOMO.

) 5000 Watts L.S.
NBC Red

SEATTLE
WASHINGTON

T
KJRR
5000 Watts
NBC Blue

i National Representatives — Edward Petry & Comﬁmny‘

WWW america

- Blue stations,

“Thompson Co., N.

'SONASTITUTION SOCIETY OF

 NETWORK ACCOUNTS

(All times EST unless otherwise specified)

Pt

New Business

\TER & GAMBLE Co., Cincin:
Pﬁ?bal‘:ol‘y Flakes), on _April
llt“rted Vic & Sede on 30 NBC-Red
sstﬂtions. Tues. 10:45-11 p. m. Agen-
¢y: Compton Adv. Inc, N. Y.

GNERAL MOTORS CORP., De-
Srfl]iitq%motor cars) on April 1 started
for éG weeks, Page One Parade news
proadeast with John B. Hughes as
commentator, daily on the r*I\Iutual—
Don Lee uetwork 6:00-6:15 p. m.
{PST). Campbell-Ewald of New
York, handles the account.

MANHATTAN SOAP SALES Corp.,
New York, (Sweetheart soap), on
April 16 starts for 13 weeks, l;qokmg
o the World with Thomas Conrad
Sawyer, on two NBC-Pacific Red net-
work stations, KPO-KF‘I. Agency:
Milton Weinberg Adv. Co,, TLos An-

geles,

TRICAN TOBACCO Co., N. Y.
ﬁ}.{)ll Tan eignrs), on April 5 started
for 18 weeks Man to Man, sports

disenssions, on § CBS Pacific, Const
stations, Mon., Wed,, Fri,, 7:30-7:45
p m. (PST). Agency: Lawrence C.
Gumbinner Adv. Agency, N

STANDARD" BRANDS Ine. New
York (Fleischmann’s Yeast), on April
9 started all-colored revue on 29 NBC-
Fri.,, 9-9:30 p. m.
Agency: J. Walter Thompson Co.,
N. Y.

STANDARD BRANDS Ine, New
York (Chase & Sanborn coffee), on
May 9 starts a_variety show, starring
Don Ameche, 13ddie Bergen and Wer-
nee Juussen, on 59 NBC-Red siations,
Sun, 89 p. m. A;:{chy: J. Walter

LOVELY LADY Ine., Chicago (cos-
metics), on May 9 starts Your Parlor
(EDST). Agency:
Kirtland-Eugel Co., Chicago.

politieal)

S., Los Angeles on

- March 20 started for 26 weeks Talks
. on Americanism on ¢ California Radio

System stations (KEHE, KERN,
KMI, KFBK, KW, KYA), Wed,
§:15-8:30 p. m. (PST). Agency: R.
M. Alber Co., Los Angeles.

PUREX CORP Ltd., Tos Angeles
(blenching fluid), on April 19 starts
for 13 weeks The In-Laiws, dramatic
serial, on 10 Mutual-Don Lee stations
(KHJ, KGB, KDB, KFRC KIFXM,
KPMC, KDON, KGDM, KVOE
KX0), Mon., thru Fri. 4:45-5 p.
m. (PST). Agency: Lord & Thomas,
Los Angeles.

GRIFFIN Mifg. Co. Ine, Brooklyn
(Griffin Al White shoe cleaner), on
May 17 starts 7ic-Toc Revue on 44
NBC-Blue stations, Mon., 7-7 :30 p. m.
(EDST). Agency: Bermingham,

Castleman & Pierce Inec, N. Y.

BROADCASTING e Broadcast A‘rvertisiﬂ% ’ BROADCASTING o Brt;adCast Adve
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PROCTER & GAM
nati (Oxydol), on
Couple Neaxt Door
tions (WGN,
Fri., 10:45-11 a. m. (
and repeat 1:45-2 p

WLW),

LI Co., Cincin-
pril 12 started
n 2 MBS sta-
Mon. thru
EST) on WGN,
m. (EST) on

WLW. After April 2¢ the repeat will
be dropped, both stations taking pro-
gram 10:45-11 a. m. [((EDST). Agen-

¢y : Blackett - Sample|
Chicago.

- Hummert Inc,

SHERWIN WILLIAMS Co., Cleve-

land (paint), on Ap
13- weeks in Woman's

NBC-Pacific. Red n
KTAR, KDYL, KFB

Thursday 3:45-4 p. m.

ey: Cecil, Warwick
N. Y. .

) Renewal A
DRR. PEPPER Co.

ril 1 started for
Magazine of the

participation program on five

rtwork  stations.
K, KMJ, KWG;
(PST). Agen-

& Cecil, Inc.,
counts
Dallas (soft

drink) on April 4 renewed 7The Pep-

per-Uppers on 22
Dixie heookup, Sunds
Ageney @ "Traey-Locel
Dallus.

AMERICAN TOBA|
York (Tucky Strike
April 8 renewed Yo
Sweepstakes on 91 CY
10-10:45 p. m.
Thomas, N. Y.

Agdney:

stations, special
ps, §:30-T p. m.
2 - Dawson  Inc.,

CCO CO., New
cigarettes), on
» 1lit Puarade
S stations, Sat.,
Lord

Singing Ants!

ENTER the singing ant! Not
to be outdone by vociljzi
mice stunt broadcasts,
lonial Network, Boston,
April 12 conducted the
world’s first ant-singing con=
test by remote control from
aboard the U. S. Lines steam-
ship American Bawker. For--
mal invitations were sent to
attend “a broadcast and
press reception for Mrs. An-
tonio Crisp’s flea and ant ecir-
cus.”” Roland Winters,
WAAB’s commentator was
assigned the job.

|

UNION OIL Co., Los Angeles (pe-
troleum produets), on -April 28 re-
news for 13 weeks Thrills, dramatié
serinl, on 10 NBC-Pacific Red sta-
tions  (KIFI, KPO, KHQ, KOMO,
KGW, KTA KDYL, KGIR,
KGIL, KI'BK, KWG, KMJ, KGU),
Wed, 6:30-7 p. m, (PST). Agency:
Lord & Thomns, Tos Angeles.

PACIFIC COAST BORAX Co., Wil-

mington, (20 Mule Team borax) on
May 18 renews for 52 weeks Death

Willys:Overland Plans |

WILLYS-OVERLAND Co. Ine.,
Toledo (autos), is making plans
for a coast-to-coast network show,.
said to be tentatively scheduled
for a Sunday evening half-hour
period on some 25 MBS stations.
United States Adv. Corp., Toledo,
will handle the campaign. s

Valley Days on 5 NBC-Pacific Red
stations  KPO, KFI, KGW, KOMO,
KHQ. Schedule: May 18-Sept. 21,
Tues. 8-8:30 p."m. (PST). Agency:
McCann Erickson Inc., San Fran-
cisco. v : B
PACKARD MOTOR CAR Co., De-
troit (motor. car§), on April 27 re-
news Packaerd Hour starring Fred
Astaire for 5 weeks on 67 NBC-Red
stations, Tues.,, 9:30-10:30 p. m.
(EDST). Ageéncy: Young & Rubicam
JInd, NUY.

PREFERRED :» WICHITA
P and 84
TRADE TERRITORY

WICHITA ,

|
.. PRESENT

|
o

gained as radio playwright, actor and producer
on both NBC and Columbia networks. Here,

again, Showma:

hip spells success.

XYZ

D ETROI T|
£ g

Mr. Osgood handles the difficult assignment
of Fact Finder for the Hickock Oil Company's
Hy-Speed Factfinder program. This popu}ar
show, broadcast Monday through Friday from
6:13 to 6:30 pemi., sparkles with' originality
so typical of WXYZ productions. Osgood keeps
this program out of the commonplace class
by utilizing his #ngenuitymand rich experience

WXYZ

}
Nitwork DETROIT

'THERE'S ALWAYS A WAYY

Build up your sales in the Detroit and Michigan markets. Call upon
to produce ashow that will attract and hold a vast-audience
of “buy minded'’ listeners. Don’t put it off any longer. Let usin on
your sales problem ... let us show you how a specially planned,
specially built WXYZ show|can turn a tremendous tide of pur-
chasing power flowing your way. What ever your appropriation, a
WXYZ-built show will give you the most for your advertising dollar.

KING-TRENDLE BROADCASTING CORP.

300 Mnadison Theater Building . . . Detroit

Eattern Office:

550 Chanin B

MNow York, New Yerk

|
[

Ltising

uilding

Wm. G, Rambeau Co. Representative
Home Office: Tribune Tower, Chicago

Western Office D
Ruts Building ||
San Froncisce, Cal !

a ® ‘
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FTC Complaint
IN A COMPLAINT against Wil-
lard Tablet Co. Inc., Chicago, the
Federal Trade Commission charges
that the company allegedly asserted
its preparation “is a  competent
treatment for stomach and duo-
denal ulcers, all stomach disorders
and hyperacidity, and that it will
correct an abnormal acjd condition
at once.” Manhattan Sdap Co. Inc.,
trading under the name Bristol
Soap Co., has agreed to lcease using
fictitious prices on cartons or boxes
and to discontinue the word “Doc-
tor” or abbreviation “Dr.”.

Covers the ‘\%
is!andsﬁﬁ |
like the 47, ¥

waters )

cover the sea. |

L 4

KHBC

HILO, HAWA I

KGMB

AONOLULY ., HAWAILL
FED ). HARY, Pt ond Gty g
AN FRANCICO OFFIE, M HOTEL

.
CONQUEST ALLIANCE COMPANY .
HEW YORE 515 MADSON AVE, CHICAGD. 100 M. LiSALLE ST

Bulova Plans Atlantic Chain

(Continued from page 11)

Iraci; WCOP, Boston, owned by
the Bulova-Lafount inferests;
WNBC, New Britain, Conn. and
WELI, New Haven. Mr. Lafount
recently aequired a 40% interest
in WORL, Boston.

In addition, Mr. Bulova owns
controlling interest in WTFI,
Althens, Ga., now being moved to
Atlanta with the call WAGA. This
station is expected to become an
NBC-Blue outlet, An operating as
well as minority ownershin ar-
rangement has been made tith the
Atlanta Jowrnal, which owns WSB.

How soon the Bulova-Lafount
group will perfect its network is
problematical. Plang have been
made for the new setup and work
probably will be begun as soon as
the FCC approves the WLWL sale.
Mr. Bulova also is half owner of
WNEW, New York, but so far as
known, the intention is to keep that
station an independent and not
align it with the projected 'net-

WLWL now operates the equiva-
work.
lent of two hours daily on the 1100
ke. channel but under the - deal
would shift to 1130 ke. with high
power under a consent arrangement.
WOV, New York limited-time sta-
tion now operating on -1130 ke.,
would relinquish that assignment
and its facility would be trans-
ferred to WPG, now the dominant
station on the 1100 kec. channel.
WPG would then operate full time
with 1,000 watts on the 1130 ke.
channel, with Mr. Bulova paying
for the installation of the new
equipment and other expenses, es-
timated at about $25,000.

* Last November 24 the FCC

|
AILBANY

|
w ABY
NBC BLUE OUTLET
COVERS

TROY e SCHENECTADY

Latest Census Retail Distribution

e e

Page 70 - Apri£l 15,

N;n‘ Stores Employes Salary Sales
ALBANY 2,256 9,620 $9,663,000 $79,742,000
SCHENECTADY 1,385 4,575 4,224,000 37,148,000
TROY ' 1}293 3,519 . 3,682,000 29,818,000
44,934 17,714 817,569,000 |, $146,708,000

1937 ‘

v

Broadcast Division approved the
sale of WOV by John Iraci, to Mr.
Bulova for $300,000. Mr. Iraci pre-
viously had purchased” WPEN-
WRAX, Philadelphia, which he is
now operating. He is still manag-
ing WOV.

Under the contract, the deal at
this stage is simply for the pur-
chase of WLWL by Mr. Bulova
for the $275,000 figure. If the
three-way switch is consummated,
whereby the three part - time sta-
tions (WOV, WPG and WLWL)
become two full-time outlets, then
WLWL will be deleted, while WOV
ghifty to the 1100 ke. channel from
1130 ke., with 10,000 watts, and
WPG relinquishes its part-time as-
signment on 1100 ke, with 5,000
watts and assumes a 1,000-watt ag-
signment full time on 1130 ke.

The new New York station would
become WOV. Mr. Iraci, now pres-
ident and general manager of In-
ternational Broadcasting Corp.,
operating WOV, it is understood,
would become general manager of
the new station under Bulova.own-
ership. The new WOV, as a full-
time outlet, would continue devot-
ing a portion of its time to Italian
language programs of the better
class, in which the station has
pioneered.

, Closes A Bitter Case

With the acquisition of WOV by
Mr. Iraci, CBS and the Paulists
were prevented from carrying
through their original deal where-
by the metwork would have ac-
quired the station. WOV was the
key, to the entire setup. CBS had
sought to clear up the WLWL sit-
uation because of the infinite de-
gree of controversy and legislative
repercussions this situation had
caused over the years. Petitions
were heaped upon members of Con-
gress and the issue became one, it
is reported, that was taken up by
thefCatholiq ‘press, which adopted
an ‘anti-radio viewpoint.

After the CBS end of the deal
had collapsed as a result of the

)V purchase, there was much
additional recrimination, some of
which, it is reported, tied into cur-
rent Congressional efforts for a
radﬁo investigation. The FCC last
November also voted denial of the
original Paulist petition proposing
a

“junior reallocation” by which
it would have vrocured full-time
which it filed some two years ago.
Thxis was far more sweeping than
the| arrangement it subscquently
wotked out with CBS.

. With the amicable consumma-
tion of this transaction, finis is
written to one of the most bitterly

i

fought cases in FCC  history. 1tly
has had many repercussions
Congress, including a demand of
two years ago that a portion ¢
broadcasting facilities be assigngg
to educational and religious st
tions.

In its original plan, WLWy
sought to procure a full-time a5
signment through .the switching of
eight stations on five clear chap.
nels. Afterward, this plan g
modified so it could acquire a fyil.
time outlet in New York on_the|
1100 ke, channel through acquisi.
tion of WOV. No application ever
‘was filed for this, however, but it
was the basis of discussions he.
tween the Paulists and CBS initig). |
ly and afterward with Bulova,

The problem has been one of the
most bothersome to confront the
FCC. During these heated ex.
changes on the transaction, the
Paulists at first refused to des
with Bulova on the same basis g
they had proposed to deal with
CBS. They -also attempted the
move to have WOV deleted for al.
legedly improper operation through
broadcasting of what they de
scribed as obscene programs. The
FCC gave WOV a clean bill of
health, however. ‘

The original junior reallocation
petition would have resulted in the
breaking down of two of the five
clear channels. It met with the vig.
orous opposition of {)racticnlly all
of the stations involved, but not-
ably WWL, New Orleans, operated
by Loyola TUniversity, a Jesuit
school. It was after this strenuous
opposition that WLWL modified
the plan to contemplate the WOV
transaction. Stations which have
been involved in the Junior reallo.
cation and which were restored to
regular status last November 20,
when the FCC Broadcast Division
denied the Paulist petition in toto,
were WWL, New Orleans, WFAA-
WBAP, Dallas-Fort Worth;
WCCO, Minneapolis; WOV, New
York, WPG, Atlantic City, KWKH,
Shreveport, WNYC, New York;
“WJJD, Chicago. r

Raaio ) Worksho‘p Plans

Suminer Session Class

NEW YORK University’s Radio
Workshop, which coopérates with
the Federal Radio FEducational
Project, is accepting registrations
for its summer scssion July 6 to
Aug. 14, to which a maximum of
60 students will be admitted for
the courses in radio technique, Re-
quests for admission should include
information regarding |the appli-
cant’s training, expenience and
present occupzﬁ;ion and must he
accompanied by a $5 registration
fee. The course will cost $50.

The Radio Workshop also am
nounces that it will hold a two-day
institute for classroom teachers
May 14 and 15, A feature of the
institute will be a demonstration
of radio equipment for school use
Ned H. Dearborn, deaxﬂ of the di-
vision of general education, is in
charge.

P

A MUSICAL comedy fritten  for
radio. Rome Wasg Built“'in a Dazg
with book, music and lyries all the
work of Kdmund Dirnbryer of the
NBC script division, will be presented,
April 18, 10:30 to 11.00 p. m. (EST)
over NBC-Red. It will be the secon
production of the same type prepartt
by the young writer-composer, the
first having been The Siweetheart of
ftigma Stigma, broadeast [last Decen
93

ﬁBC Takes Production

0f Magic Key Program
' ECTIVE with the broadecast
EfFKpril 11, Radio Corporation of
America withdrew the supervision
of its Magic Key of RCA broad-
casts from the hands of its adver-
ising agency, s
E:;l:lxgd %he complete production of
the program over to The
series, broadcast each Sunday from
9 to 3 p. m. over the Blue Network,

. is now being written by Welbourne

Kelley and produced under the di-
rection of _a t
headed by Bertha Brainard, NBC
commercial program manager, and
including representatives _of the
network’s production, publicity, art-
ists bureau, sales and commercial
program departments and of RCA.
The group meets every Monday
morning to outline the plans for
the following Sunday’s broadcast.

‘While no official reasons have
been given for the change, it has
been the source of much conjecture
and conversation in radio circles.
Since NBC is a wholly-owned sub-

- sidiary of RCA, some view it only

as a move to save the agency com-
mission. Others believe it to be an
experiment on the part of-the net-
work in the complete production of
a commercial series, which, if suc-
cessful, can be used as a sales arg-
ument to persuade other advertis-

ers to place the production of their*

programs in the hands of NBC
rather than vegting all authority
in their agencies as at present.
Those taking this point of view
say that the networks have long
regretted the fact that they have
allowed the control of so much of
their program material to be as-
sumed by advertising agencies,
while they retained the responsibil-
ity to the public.

VICK CHEMICAL Co., Greensboro,
N. C. (Vaporub, Vatronal, etc.),
wound up its advertisipg for another
winter with a spot radio campaign,
using 100-word announcements daily
for 13 days on. some 80 stations

- throughout the country early in April.

Plans for next winter are now being
considered. The Vick advertising is
h{mdvled by Morse International Inc,
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aneball is here again.

Those who can’t go to the
games will be with us.”
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BROADCASTING o Broadcast Advertfsing

CBS Censu4 Data

JUST issued by CBS, A Summary
of Summer Radio Flacts, R.emsed
for 1987, points out that in the
the last year there| has been a
2,000,000 increase in the number of
radio homes, bringing the U. S.
total to 25,000,000. Adding to these
“the 4,000,000 extra Home sets and
the 5,000,000 automobiles equipped
with radios gives a|total of 34,-
000,000 receiving pogsibilities -for
the nation. The brochure calls at-
tention to Dr. Starch’s study of
last summer which found that 70%
of all home radios i .
some time during the day during
the summer, and thaf the average
listening time was 4 |hours and 24
minutes. If these conditions hald
true again in 1937 the daily home
listening should tot: 77,000,000
family hours, from| which CBS
concludes that summer, like win-
ter, is a good time fpr advertisers
to usc the radio.

=

Calco Tries [Radio
CALCO CHEMICAY Co., Bound
Brook, N. J. (Little Dutchess Laun-
dry Blue) on Aprill 8 began its
first radio campaign with a test
schedule of one-minufe dramatized
transcriptions on TAM, Cleve-
land. The annourjcements arx
broadcast five days weekly. Simi-
lar schedules will be inaugurated
over WCKY, Covington, on May
3 and WSPD, Toledg, on May 10.
Ferry-Hanly Co., New York City,
agency, indicated that although
this is a test schedule it is prob-
able that no ‘additional stations will
be used this year.

—_—

Frederick W. Atkinson

FREDERICK W. ATKINSON, 58,
publisher of the Watsonville (Cal.)
Register-Pajaronian |and owner of
KHUB, died April 3 after an ill-
ness of several weeks.

Baseball Schedule

(Continued jrom, Page 13)
KXBY, XKansas City — Blues, home and
away; Walt Lochman.
WISN, Milwaukée — Bréwers, home and
away; Allen Hale.

WNEW, New York—N
away; Earl Harper.
WCAU, Philadelphia—Athletics and Phil-
lies, home; William Dyer.
WHAM, Rochester—Rochester,
away; Harry McTigu
KWK, St. Louis—Cardi
home; John O'Hara.
WTCN, St. Paul — St.
away; George Higging. -
WSYR, Syracuse— Syracuse, home and
away; Nick Stemmler
WSPED, Toledo—Toledo,
Connie Desmond.
General Milli~+Goodrich
KTSA, San Antonio—S8an Antonio, home

and away; Charlie Casper.
KTUL, Tulsa — Tulsa, | home and away;
Eddie Gallagher. ! N
General Millge
WRR. Dallas — Dallas,
Charles Jordan and

wark, home and
b3

home and
wals and Browns,
Paul, home and

home and away:
Coca Cola

home and away:
Harry Thomas.

A TIE-UP between‘the foreign lan-

guage broadeasts of WBNX, New
York, and the foreign language
programs on WBNX ecach Saturday

morning. Under progress now is the
first series of, 13 broadeasts in German.

WFIL
: 560 Ke.

PHILADELPHJIA’S MOST
POPULAR. STATION
NBC BLUE' .| MUTUAL

|

Barton Upheld by Court
In Purchase of KTHS

THE purchase last year of KTHS,
Hot Springs, Ark., by Col. T. H.
Barton, owmner of KARK, Little
Rock, and KELD, El Dorado, Ark.,
was held wvalid by Chancellor
Dodge in district court April 10.
Col. Barton, head of the Lion Oil
Co., bought the station from the
local chamber of commerce for
$75,000 and applied to the FCC for
a transfer and for its removal into
Little Rock. Local interests headed
by the mayor sought to prevent
the sale.

Chancellor Dodge told the com-
plainants that he would dismiss the
complaint for want of equity,
would continue a temporary in-
junction
request
against
tion for

of defense attorneys’
withdrawing the applica-
transfer of license and
change of location, and would
grant a decree providing for spe-
cific performance and the contract
of sale. The FCC must yet act
upon both the transfer and change
of location applications.

Satina on West Coast

GENERAL FOODS Corp, (La
France division), New York in
April starts for 26 weeks House
Undivided serial on 10 Mutual-
Don Lee stations, 11:15-11:30 a.
m. (PST) Monday through Fri-
day, to promote Satina starch tab-
lets. The series may be extended
nationally. Young & Rubicam Inc.,
llywood, is agency.

previously entered,at the .

No Shértwave Games

s

WOXAA,WCFL’s shortwave trans-
mitter is not broadcasting the Chi-
cago Cubs and Sox games because
Chicago stations are not permitted
to broadcast games via shortwave
this year. W9XAA broadcast the |
games last year but ball clubs al-
though charging each station $6,000
($3,000 per club) for rights to
broadcast the Cubs and Sox games,
_specifically stated that no short-
wave broadcasts would be per-
mitted in 1937. .

k4 )
PACIFIC GAS & BLECTRIC Co.,
San Francisco, on April 4 renewed for
26 weeks its Tales ‘'of California, Sun-
day evening half-hour program on
KGO, San Francisco.

C L E A NI
A Merited Reputation

This station doesn’t
accept internal medi-
cal advertising of eny
kind. Hafmless reme-
I dies of any sort must
first prove :the truth
of their claims by
getting copy OK'd by
~the Focd 8§nd Drug
Administration.
safeguard our listen-
-ers—that's why we're FIRST with local
accounts in Chicago!

WGES

“In the Heart of Chicago”‘

-~
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oy hamd 4
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701:41'9:: fanguage

Station WBNX

|
1936 AWARD ﬁ
|

National Foreign Language Representalive
ROESLER and HOWAI}D — New York — Chicago
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i

CITATION
Awarded by
Variety to

WBNX

. qo'u(’ @U{ -
0 i Hew o™ 777 ¥\ NEW YORK CITY
H whip! R
S) AD . L. WHN
The first and only foreign language { 2 WMCA
slation to emerge in the field Jof
.
showmanship formerly held Fy ‘ 4, WOR s
" English king stations! 5. { WEVD
nglish speaking stations , ‘ d c
Our Market Brochure Will Show J} , 6. WINS t
i A 7. WLWL
You Why 'WBNX ranks tops! h 8, { WOV b
‘ | - U WFAB
NEW [ | |Paradoxically New York with
Yo RK . igs reputation as the nntinn'§'

. N
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Texaco Score Books

TEXAS Co., New Yor&(, (Texaco)
sponsoring Hal Totten’s broad-
casts of the Chicago Ciybs and Sox
games over iis offering
copies of Hal Totten’ﬂ[l%‘? Score
Books to listeners. More than
100,000 books were giyen out last
vear. The book incluries a com-
plete scoring system, separate
. pages for scoring; data and pie-
tures of Cubs and Soxiplayers, as
well as information gbout other
American and National League
clubs. Hanff-Mertger Inc, New
York, is the agency.

CONSTRUCTION of KDNC, Lew-

iston, Mont., new 100-wagter on 1200
ke., will not start until ‘mid-summer,
according to Earl ¥. McGinnis, of the
Lewiston Damo(’mt-N(’wsI

WWNC

ASHEVILLE, N. C.

Full Towe NBC
Lot Woans

flrate

The Only Blanket Radio

Coveruge of Pro:perons

W estern North Carolina

“The Quality Murket
of The Southeast™

oo BIG MARKET
(loose» DOPULAR STATION

Million on Baseball

(Continued from page 13)

the effective advertising agency
which we know it to be, and to the
stations a program which during
the usually dull summer after-
noons attracts to the station an
audience of such numbers as to
enhance the value of other radio
time. The desire for revenue will
not be permitted to conflict with
eur higher purpose to always ad-
vance the leading interests of base-
ball

Explaining to announcers the
course they are to follow in play-
by-play acdcounts, he said; “Under
your broadcasting agreements you
have simply and solely the right
to give a play-by-plav account of
the game. That is the only right
conferred. If this thought is kept
in mind during your baseball
broadcasts, if you arve fully alive
to the full extent of the privileges
conferred under your broadcasting
contracts, conduct your broadcasts
in" 2 manner consistent with the
privilege, I am persuaded deeply
that unhappy situations will be
avoided.” No right is given to
criticize umpires, players, man~
agers or anybody else, or to visit
the dugouts or mingle with players
on the field, he added, pointing to
the difference between editorial
comment during the excitement of
the,game and that given in the
calmer moments. afterward.

In "addition to the talks - deliv-
ered by representatives of the ad-
vertisers and agencies, many nien
prominent in sports circles were
present, including Charles Drake,
assistant to Wm. Wrigley Jr.,
president of the Chicago Cubs; L.
« C. McEvoy, radio director of the

Authoritative Survey made
during September and Octo-
ber, 1936. Sworn copy upeon
request. -

WREC ...

WMC ..
WNBR
WHEBQ

WARKET - POPULARITY « PULLING POWER
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AGENCY GROUP—At Chicago baseball meeting were Karel Ricker:
Kansgs City, R. W. Heizer, Detroit; L. O. Holmberg, Chicago, all of J
Sterling Getchell, with Harry Hartman, WCPO, Cincinnati, seate
behind Mr. Heizer.

son,

American League; Major John S.
Griffith, commissioner of Big Ten
athleties; and Jack MeceCallister,
Boston Beey Scout. They discussed
the baseball broadcasts from the
angle of the ball clubs.

The power of radio in making
baseball fans out of listeners who
are only mildly interested in the
game was brought out by Mr.
Drake who said: “I think you sall
know how the Cubs have felt about
broadcasting. For a good many
years we have fought along on the
side of broadecasting because we
have felt it built the game, built
the attendance and has done a
tremendous job with Ladies’ Day.”

Mr. Gale Speaks

At the Monday session, S. C.
Gale, director of advertising of
General Mills discussed his firm’s
commercial selling. He termed the
baseball audience a flexible, float-
ing audience that changes from
minute to minute and day to day.
The habitual day in. and day out
listeners vrepresent only a small
portion of the total audience
reached by the play-by-play re-
ports, he said. To -thoroughly
cover this floating audience, Mr.
Gale pointed out, General Mills
sells Wheaties constantly at every
hour of the game on every broad-
cast. The vegular listeners hear

repetition, he admitted, but by con-.

stantly shifting and renovating
copy angles the habitual listener
is ‘'saved from monotonous repiti-
tion.

The conference concluded with a
banquet Monday night which was
attended by leading sport officials,
sport writers and radio editors.
Representatives of the advertisers
sponsoring the ball games, togeth-
er| with the agency men present,
were:

(ieneral Mills: D. D. Davis, presi-
dent; S. C. Gale, director of advertis-
ing; IL. A, Bellows, radio econsultant:
(‘yl’%ffor(l S.  Samuclsou, advertising

ESound Effects
' (From Life)

[Extensive Library—
} Approximately 500 effects

-Cuatom - Built Transcriptions
Commercial Plating
Duping and Pressing

Write Us Your Needs

Gennett Records
(Div. of The Starr Co.)
‘§ Richmond, Ind.

manager, grocery products  divisioy,
Knox-Reeves: Wayne IIuut, preg.
dent; John II. Sarles, vice-president:
Brad Robinson, baseball hrmnlonuf
executive; Lloyd Griflin, scout; Jip
Kelley, seout; Xen Pottle, aceou
gservice; Ken Torgerson, seq veliry:
Haak Groseth, basebal]l meithandis
ing executive. ' ‘%
Socony-Vacuum: George N. Walk
er, advertising manager, New York:
W. J. Cerwe, Chicago division, Chi
cago; C. B. Sears, advertising man

ager, White Star Division, St. Leiis; |

Roy Dill, advertising manager,
Lubrite Division, St. Louis; Conner
Tunstall, White Tagle Division, Kan-

sas City; F. II. Casey, Wadhams 0jl |

Co., Milwaukee.
J. Stevling  Getehell Tue: T R
Griflin, aceount executive, New York;

R. W. Ifeizer, Detroit ; Iarel Ricker ]

son, IKansas City; T O. Iolmberg,
manager of Chicago oflice.

B. . Goodrich Rubhber Co.: I. T,
Tucker, advertising manager, tip
division. .

Ruthrauffl & Ryan Inc.: Luther
Wood, account executive, New York;
Arden Bucholz, Chicago‘;

Tide Water to ‘Sponsor

Summer Sports Series

TIDE WATER OIL; Co., New
York (Tydol, Veedol), will us
spot radio during the summer with
news and sports broadcasts on
sevén independent stations-and on
the 12-station Yankee! Network to
begin late in April. Lgnnen & Mit-
chell Inc., New York, is agency.
Stations are: WFBR, Baltimore,
Inquiring Reporter, Tues., Thurs,
7:45-8 p. m.; WFIL, Philadelphis,
four five-minute newscasts daily
except Sunday; WOR, Newark
Stan Lomax’s sports commenis,
Mon., Wed., Fri, 7-7:15 p. m;
WHEC, Rochester, news broadcasts
daily except Sunday, 8-8:15 a. m.
and 6-6:15 p. m.; WBEN, Buffalo,
news broadcasts, Mon; thru Fr,
7:30-7:45 p. m.; WFBL, Syracuse,
sports broadecasts severl days week-
ly, 6:30-6:35 p. m. and 11-11:15
p. m.; WGY, Schenectady, sporls
comments, Mon., Wed., Fri., 6:457
p. m;
Mon., thru Sat., 6-6:15/p. m.
|

I Boltiomore, i)

NATIONAL REPRESENTATI
EDWARD PETRY &

BROADCASTING ¢ Broadcast Advertising
|

WWW American

Yankee Network, mews |

P(}opyright Treaty
Hearing Started

NAB Opposed to Ratification
Until Duffy Bill Passes

ST public hearings involving
folgtyright were held April 12 be-
fore a subcommittee of thé Senate
Foreign Relations Committee in
connection with ratification of the
International Copyright Convention
pending before the Senate during
the last two sessions. The treaty
was ratified last session but the
favorable action was withdrawn
because of the failure of Congress
to enact the Duffy Bill (S-7) which
would modify sections of the copy-
" right laws of 1909 to permit entry
into the Rome Union.

Representing the NAB, Sydney
M. Kaye, New York attorney and
authority on copyright, told the
subcommittee that broadeasters op-
posed ratification of the Conven-
tion which would make possible
entry into the International Copy-
. right Union until such time ‘as the
Duffy Bill was passed. The Duffy
Bill is mow pending before the
Senate Copyright Committee and
hearings are expected. This bill
passed the Senate last session but
was blocked in the House by a hos-
tile Patents Committee.

Proposed Changes

Mr. Kaye pointed out that the
NAB stated its willingness to enter
the Convention a year ago provided
the necessary modifications were
made in the current law..“The
broadcasting industry is entirely
opposed to adherence to the Con-
vention of Rome,” Mr. Kaye tes-
tified, “unless such adherence is
both preceded by a complete re-
vision of our copyright statute
and protected by such revision as
shall be adequate to safeguard the
needs of our industry.” He said
that if without a <omprehensive
revisidn of the law, this country
attempted to adhere to the Con-
vention, “a chaotic condition will
of necessity arise.” Mr. Kaye said
the broadcasting industry makes
constant use of copyrighted works.
Since the Rome Convention would
bring about automatic copyrights,
he pointed out/ the minimum penal-

s now in the law would be so
“sperous that the industry might
suffer irreparable injury if this
country ratified the treaty prior
to the eriactment of the remedial
]eglslamqn. He declared that the
Duffy Bill attempts to bridge the
gap between this country’s concept
and the foreign concept on auto-
matic copyright by drastically lim-~
iting the remedies of foreign copy-
right proprietors unless they afford
fo American users such notice and
Protection as is inherent in com-
pliance with formalities.

“If we enter the International
Convention without any statute, or
with only such fragmentary modi-
ﬁcatmn; of our law as was in-
cluded in the Cutting Bill, all of
these foreign works, not only such
works.as we are accustomed to
tecognize, but also pantomines,
dances and works of architecture,

[S——

Electrical Tremscriptions
. for STATIONS and SPONSORS
HOLLYWOOD 4 CHICAGO

COME TO PAPA-—This eerie man-
eating shark weighing 250
pounds, yielded to| the angling
prowess of Dr. George Young, of
WDGY, Minneapolis (left), who
landed him with the aid of Dr.
George Spielman, Mandan, N. D,,
at the Tarpon Spripngs, Fla., fish-
ing grounds after| a 50-minute
figrht.

il , copyright pro-
ection.

He concluded with the plea that
entry into the Interpational Copy-
right Convention be| made feasible
only as the result of] carefully con-
sidered, well-planned, coherent and
complete domestic Jegislation and
the reservation of $uch rights as
will adequately protect American
authorship, labor and-industry.

.John G. Paine, chairman of the
Board of the Music Publishers Pro-
teetive Association who on May 1
is slated to become ASCAP gen-
eral manager, opposed adherence to
the Convention as| a “dangerous
thing” because Americans could
not-be sure what théir rights would
be until each case had been tested
in courts of various countries. He
said the United States could con-
tinue to work out cppyright agree-
ments by bilateral |treaties.

Edward P. Kilroe, representing
thecHays Motion Picture organiza-
tion and Twentieth Century Fox
Films, opposed adherence declaring
the action should be postponed un-
til after the next Copyright Con-
vention in Brusse|s. He -pointed
out the difficulties to the film in-
dustry of setting up automatic
copyright for foreign authors.

el

will be ’en:titled to

ATTENDING the pgpring dinner of
the Gridiron Club| of Washington
newspaper correspopdents April 10
were A. L. Ashby, WBC, New York;
Harry C. Butcher, BS, Washington ;
Kenneth  Berkeley,| WRC - WMAL,
Washington; Jack | Howard, Conti-
nental Radio Co.; | Niles Trammell,
NBC, Chicago. |

|
Tells Your
Story In
AMERICA’S
SECOND PORT
DULUTH & SUPERIOR
@

And on the
IRON RAISCE IS
WMFG
IIIB]}!NG

WIHLB
VIRG{INIA

Gar Young

from the network’s

and sales promoti
Hearst Internati

ated position. Mr
been with NBC

His successor at
been named. ~

Canadians to Promote

IMPERIAL Broadcasting System,
group of six Ca‘adian stations—,
CKY, Winnipeg; CKX, Brandon;
Sask.;
CFAC,
@JCA, Edmonton,
Alta.—has uppoi%ted Rintoul-Stie-

Man.; ,
CJOC, Lethridge,
Calgary, Alta.;

egina,
Alta.;

pock Inc., New

clude a study o

Minit Rub News Series

BRISTOL-MYERS Co., New York
(Minit Rub), on April 26 starts‘a
series of five weekly quarter-hour
news broadcasts on WOR, WG
KWK, WWJ, KDKA, WAVE,
& Rubicam Ine,,
New York, placed the schedule.

WBEN. Young

to Hearst

GAR YOUNG, director of NBC’s
Trade News Service, has resigned
advertising
n department as
of April 15, on which date he joins
nal Advertising
Service, New York, in a newly-cre-
Young, who has
since 1932, said
that his work will be in" the field
of sales promotion and publicity
for Hearst publicdtions, but that it
will have nothing {to do with radio.
NBC has not yet

ork, as advertis-
ing and sales promotion counsel.
R. H. Stiepock, |vice-president of
the agency, is at present making a
tour of these stations, preparatory
to launching the advertising and
promotion campaign, which will in-
the markets of
western Canada and their coverage
by these stations, which are repre-
sented in the U. 8. by Weed & Co.

N’

‘Frothy Frolickers’

PETER DOELGER Corp.,, New
York (First-Prize beer) on April
7 began its initial radio campaign
with a 26-week schedule of 15-min-
ute programs, three evenings,
weekly on WHN, New York. The
program is titled Frothy Frolick-
ers. Lee Rousseau, who with Carl
Doelger is directing the campaign,
said that another New York station
may be_added later, and that sta-
tions in other markets will be used
as rapidly as distribution problems
are met. Mr. ‘Rousseau was radio

director and copy chief of the east-
ern office of Staples & Staples, Inc.,
Richmond, until recently.

(UR)

THE MARK
OF ACCURACY, SPEED
AND INDEPENDENCE IN
WORLD WIDE NEWS
COVERAGE

"UNITED PRESS

FOR DOMINANT NEWS COVIRAGE
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1000 Watts—Full Time

National Representatives:
FREE & PETERS. Inc.

{ .
|New York

KTAT Joins Mutual
Broadcasting System

On May 1, through Radio Station
KTAT, listeners in the Fort Worth
area will get full service of the
Mutual Broadcasting System for
the first time. This means greater
programs, outstanding name or-
chestras and a coast-to-coast public
service for KTAT over one of the

country’s major networks.
B

Now, more than ever, KTAT is
the buy for coverage of the Fort
Worth Market. :

S TARRANT ~
BROADCASTING CO.

Studios and offices in the
Hotel Texas

FORT WORTH, TEXAS %

Raymond E. Buck, President
Sam H. Bennett, Gen. Mgr.

Detroit

San Francisco Los Angeles

Chicago

diohistorv com
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Goodrich Local Discs

B. F. GOODRICH RUBBER Co.,
Akron (tires) has prepared a ser-
ies of 15-minute transcriptions be-
ing placed through local| Goodrich
dealers throughout the United
States. The recordings ﬁeature B.

Senator’s Nerve

WHEN Senator Capper (R-
Kans.), owner of WIBW,
“Topeka, made his customary :
weekly trek to National Re-
cording Studios in Washing-
ton April 2 for his 15-minute
transeription review of the
Washington scene, engineers
— in the studios noticed he was

- I
Accident Week Discs minus his usual firm step. He

NATIONAL Accident and Health ?eergli?ttg]'stl;radﬁ?sa(i’r%li(cazs. f{ﬁ-
Insurance Week, April 26 - May 1, "tered, according to Lewis
is being promoted through a series Windmuller head of the’stu-
of five-minute dramatided tran- dios. Immediately upo m
scriptions titled It Hawvpens Every let'. f th ,y .ld-“ co%h—
Day. The transcriptions are being g “2",0_ ¢ e aeiolﬂ.:ngM €
placed by local committees through- ﬂeﬁf‘l or ng }vlellnc Lot ¢ t?y;;
out the country, and gre being .Othlb\ "d‘. . % er a
scheduled daily during the week. night, he underwent an emer-
= gency operation for appendi-
‘citis. The transeription was
broadeast over WIBW April
4 and over KGGF, Coffey-
ville, the following day.

A. Rolfe, Mills Brothers|and Bos-
well Sisters. Ruthrauff and Ryan
Inc, New York, produceci! the ser-
ies.

-

The Largest
Independent
Frequency Measuting
Seérvice jn the Coulnt:y

wip Being Rebuilt

! AN EXPANSION program, in-
volving the replacement of the
present two towers atop the Gim-
bel Store by a single-mast tower
320 feet high at 2ist & Hamilton
St., has been started at WwIip,
Philadelphia. New RCA 1,000:watt
transmitting equipment is being
installed, and the WIP studios wil
be revamped with master control
moved tova different section of the
store building. The station is
spending $60,000 on its building
program, which it expects to have
ecompleted by June 1.

N
~
Manufac;ur_ers an

Engineering- Consultants

—_—
COMMERCIAL (8]

EQUIPMENT COMPANY

216 E. 74th St., Kansas Gity, Mo.

L4

MODERNISM MOTIF
Latest Equipment Ordered
For KOIL Transmitter——

WITH a modernistic housing for
its new 5,000<watt RCA trans-
mitter, KOIL, Omaha, will have
the last word in equipment. The
new building and transmitter will
be ready before the end of June.
Ground was broken the last week”

in March. The new plant will
cover 18 acres of Iowa farm land
three miles east of the South
Omaha bridge across the Missouri
River. The building will be mod-
ernistic in design, fireproof, air
conditioned, painted a dazzling
white and floodlighted at' night.
The antenna tower, 300 feet high,
is of the self-supporting type and
the ground system will consist of
more than nine miles: of copper
wire run radially from the tower
and joined at its base by a copper
ground screen. When the new
building is completed, Mark Bul-
lock, KOIL chief engineer, and his
family will move into an apart-
ment on the second floar.

EQUIPMENT

EQUIPPED throughout with RCA
apparatus, including transmitter, and
with a new 250-watt Blaw-Knox
radiator, WCAX, Burlington, Vt., went
on the air March 31 with its new

WHIP, new 5,000-watt daytip

tion at Hammond, Ind.,d 1’;11(12? qtt;
same ownership as AR, Hunf
mond, is having new equipment -
stalled by Graybar Electrie Co., Chi.
cago. Iieluded is a 5,000-watt Wes.
tern Elgcu-ic trangmitter of latest
type, which will be located ahout five
miles south of Hammond, and a Blay-
Knox directional antenng system gg
devel oped Dby Bell Lubomtories
WHIP is expected to begin opery.
tions before May 1.

WIJTN, Jamestown, N. Y., Which
Iast fall was taken over by interesty
controlling  WSYR, Syracuse, hag
completed its new plant one and onel
half miles from Jamestown nnd now
is operating with 100 watts night
and 250 watts day on 1210 ke, 4
new  Western  Bleetric transmitter
along with a 200-foot vertical tower
have bheen installed.

WBAL, Ballimore, hasg installed 4
Western Electrie Type 110-A Progrm
booster, new development of {he Bell
Laboratovies which WOR, Noewark
and  WSM, Nashville, were fipy u;
nequire, It aetg automatipally {0 con-
trol the volume of a program af peak
levels  and increases  field signgl
strength.

RCA Mfg. Co., Chicago has moved
to 589 . Illinois St. where a large
exhibit room for displaying station
equipment will be completed before
the NAB convention opens in that
city.

AMPERITE Corp., New York, i
furnishing mierophoneés in pastel
shades ag standard equipment for uge
where microphones should harmonize
with surroundings. Chrome and egg
shell finish are available from stock
while other shades can he atehed
to sample colors.

KMOX, St. Louis. is constructing a
new studio modernistic in' design and
suspended on springs, which will make
a total of eight KMOX studios.

WEKBZ, Muskegon, Mich., has pur
chased a WE 110A program amplifier
‘and automatic volume limiter for de-

—

IN THE
CcONTROL ROOM

ON, of Spols 1

ERT SUTTON, of Spokane, has
J:&l,;lcod Verne Ro\i‘]oy as  chief pt
o echmical staff of KGVO, Mis-
wnla, Mont.  Carl Johnson, also of
Spokane, has joined the techuical staff.

3pok:
:'[')l" Rowley has’ returned to govern-
fnclllf service to install radio beacons

along airways.

\. VINCENT PARSONS, chicf tech-
ﬁi'ci:m of KJ.’PQ. Pasadena, Cal,, is
eonducting a twice weekly course in
“Radio Production and Technique” at
the Pasadena Junior qulo,'.,'o. ()()\u-r:.u
includes netual 1)1'9(1110(,1011 of radio
programs. on the air.

HAROLD K. BENDER., KMPC,
Boverly Iills, (nl,, technician, was
married to Bdith  Bdwards of TLong
Reneh on Marel 26, it was revealed
enrly in April.

KARD, MILLER, i:ur {he ~]usl fen
years 11 sound enginecr with Asso-
viated  Cinema Studios,  ITollywood
panseription producers and its prede-
cessor, IPreeman  Lang, Stm]y)s, on
April 1 resigned to take a similar po-
sition with G. & G. Sound Coyp., that
city. -

LARRY MILLS, formerly with_the
Frauklin Transformer Co., has jnin_od
the engineering stalf of WCCO, Min-
neapolis.

ERNEST CAMPBELL has joined
the technienl staff of KXA, SQIII(](‘.‘
J. M. COMER has been  appointed
chief engineer of WATL, Atlinta
FREDERICK WIIELELER, formerly
with WRIEIN, Lawrence, IKan,, has
joined the technical staff of WKY,
Oklahoma City.

D. A. (Red) REESOR, maunnger of
the Atlanta office of RCA Mfg. Co.
transmitter sales and Mrs. Reesor on
April 5 became the parents of twins,
a boy and a girl.

ROBERT R. SNOW has joined the
control staff of KFVS, Cape Girard-

Carlsbad Trounbles

A TREE setter-outer recent-
ly chopped in half ﬂhe trans-
mission line of KLAIH, Carls-
bad, N. M. On tog of that,
when the 183-foot] vertical
antenna was going pp a part
of a supporting lind was cut,
fell across a guy line, tang-.
led and hung suspended 90
feet in the air. ‘

—

YOUR RADIO AUDIENCE

will buy you

THIS PRESTO RECORDER

TOM (. BANKS Jr.,| formerly of
KOMA, Oklahoma City, in March
1ook over his duties as ¢hief engineer
of KFXR in the same cily. Assisting
him as relief operator is{Frank Good-
son,  formerly of KGFG (now
KTOK).

LESTER ITARLOW, transmitter en-
wincer of KWUOA, Silpam  Springs,
Xrk., is the father of a baby girl born
April 2.
M, W, WOOD, head of the Chieago
NBC sound  elfects  department, on
April § discussed the | technique of
sound effects -in radio {lrama_during
the National Farm & Home Hour on
NBC-Blue. !

5. K. COHAN, director bf engineering
of CBS, has returned to his office after
a two-month stay on the|Pacific Coast.
primarily in Los Angeles, where he
supervised engineering phases of the
new CBX setup on the Coast.

J. D. PARKER, who yas graduated
last February from the Massachu-
setls  Institute of Tephunology, has
heen added to the GBS general en-
gieering department in| New York as
an assistant

DICK. NORTII, formetly of KSUN,
Lowell, Aviz., has joined the engi-
neering staff of KGNG, Dodge City,
Kans., as assistant to Emil Doane,
chief engineer,

THE “silver unni\'ersulry convention”
of the Institute of Radio Bngineers
will be held in New York City May

MODEL
D

In every com- .
munity, large .

daytime power of 230 watts. enough to support a broadcasting station, there are at least 500
live prospects for the sale of Presto recordings at $3.00 to $5.00
each. This statement is backed by reports from scores of PRESTO
equipped broadcasting stations . . . 100 watters as well as leading
network stations.

Your station should receive this business because instantaneous re-
cording is a natural extension of your present activities. Your sta-
tion is now the center of musical activity in your community. You
have studios suitable for recording. You have trained technicians
who can learn to use a Presto recorder in a few days time. You con-
trol an ideal advertising medium through which you can advertise
N a recording service without cost. All that you need is the record-
ing equipment.

AND HERE IS OUR FREE TRIAL OFFER

Order a Presto model D recorder. Specify in your order that you
reserve the right to return the equipment or exchange it for a
larger model within 30 days after delivery. If you decide not to
keep the equipment, no explanation will be necessary. Simply re-
turn the equipment and we will issue credit or refund your money.
You will be obligated only for transportation charges and the cost
of records and needles used.

This offer is made to broadcasting stations oaly. Wire today and be assured of
prompt delivery. ,

The model D recorder makes 127 records at 78 RPM only. It is shipped for trial
with 25 records and a supply of recording and playback needlcs. Toial cost $283.00
Net FOB New York. a

livery June 1 enn, Mo, X 10. 11 and 12,

USED BY lEADlNGBROADCAST STATIONS WATI., Atlantez announces the in-

— ’ stallation of new WE transmitter and
speedh input equipment.

KIFRO, Longview, Tex., installed RCA
H9-line amplifier and three RCA
pre-gmplifiers when its studios were
moved to the Glover-Crim Bldg. last
month,

KFJIB, Marshalltown. Ya., aunounces
the installation of Western Electric |
cquipment, eomplete from new miero-
phones to 210-foot verticall radiator,

KFVD, Los Angeles has Installed its
new .252-foot single verti¢al anfemna §
tower on the grounds of [the Pacific

o . . Military Academy near Culver City,
KGXNT, North Platte, Neb.,, announces g exypects to  start ()r/ernring an
the jingtallation of 174-foot Blaw- 1000 watts April 5.

Knox vertical antenna. KGMB. H Tl 1 ) . N
TOEN 7 " = M4 onolulu, has bopght o new
KOIN and KALL, Portland, Ore, peay 'pormh]c mobile  {ransmitter,

are lexpanding their studios and of- i~ | M ey
fices| in the New Heathman Iotel K(’}’”C'.l? “.Sm] .fO' special i,eve"t. pick
President C. W. Myers and Manager P8 ﬁl"“““ is the only jone in the

; ITawaiian Islands to be sp equipped.

Roy! Hunt have contractors at work
on 4 50x18 foot addition that will = yznES MIDDLEBROOKS, who
provide mew general offices, an office cently had charge of the fin,suillutio'n

of transmitters for WIREJ, Boston,

for |Sales Mnanager Charles Cou(ihc
and | an - enlarged corgan studio for  \URRE Gineinnati, for CBS wil
direct work on the new KSFO, San

FAIRGHILD - KOIN
2 - Francisco, Western Eleetrie transmit-
/Zqé‘ 4 ter-

BRUSH DEVELOPMENT Cor

] Cleveland, has moved t¢ its own

ELECI'R[(;ALLY and mechani- building at 3311 Perkins Ave. It hss
cally engineered to produce the enlarged its facilities and increased

f;m ;:,d nt,ho;t un.lfo tesponse the number of its employds.

roughout y ’ i

_;’i tﬁ minimeul;nu::c::ddmw;::f KGNC, Amarillo, Tex,, annouuces the

—Fairchild Proctor Pickups are

cming standard equ:ipment in

ingtallation of a new WE gransmitter
under the supervision of J. H. Speck
the foremost broadcast stations
throughout the world.

bingle and Double Button
HANDI - MIKES

« + + the handiest
§) microphone ever
bulilt. Thousands
in daily use for
paging, window
demonstrations,
sports events, ama-
teur ’phones, mo-
bile transmitters,

Light Weight, Scientific Balance
by Adjustable Counterweight, Cali-
brated Needle Pressure Scale, Ball-
bearing throughout, Minimum
Record Wear, Extended Frequency
Range, High and Low, Uniform
Response, Non - Resonant, Non-
Magnetic, Freely Damped, Select-
ed Crystal, Precision Manufacture.

tVrite for Complete Catalog

WORLD'S LARGEST
_MANUFACTURER
| o
INSTANTANEOUS
RECORDING

chief engineer. New nir-conditioned
studios, offices, artistg’ Punge, and
audition room aré nearing 'completion.
|
i

i FOR GENERAL

ete, With cord and
switch ag shown.

! ‘Denlr'a cogt, single button, ! NICATION !
\Denlcr’s cost, dg\(;lt)le b:tt:::, GATES Manufactureri ﬁlgﬁiﬂ%i%&g BEEURDINB EURPURA[‘IUN EQUI P M E' NT [ .

. net
At your jobbers. Send for
Catalog
[UNIVERSAL MICROPHONE C0., LTD.,
424 Wamen Lane Inglewood, Callf,, U.S. A,

FAIRCHILD AERIAL CAMERA CORP. r 2.7
SQUND EQUIPMENT DIVISION o
62-10 WOODSIDE AVE., WOODSIDE, L. I, N. Y. V

Everyihing in Speech—Remote —
Transcripiion and Micrephent

147 WEST 19th STREE'[ =% NEW YORK, N. Y.

Export Division (Except Australiz and {
Canada) : H

M. SIMONS & SON CO., iINC.

25 Warren St., N, Y.—Cable: Simontrice, NYi.
!

Equiprrnt Australia and New Zealand Agents and
Stockists:
A. M. CLUBB & CO., LTD.
45 King St., Sydney, N. S. W., Australia
u

GATES RADIO & SUPPLY €O
QUINEY BLLINGES

3

UNION STATION BUILDING ERIE, PA,

M

-

BROADCASTING « Broadcast Advert sing
]

\ . . _
( Www.amerlcainrad|0h|storv.com . ' N

Page 74 « April 15, 193 : i ' :
Page pril 15, 7 BROADCASTING « Broadegst Adﬂemsmg April 15, 1937 « Page 75



www.americanradiohistory.com

. «during the C. Housto§1

(
Grocery Products Test

1]
GROCERY STORE PRODUCTS
Inc., New York (Jacgob Mush-
roomis), began its initial radio ad-
vertising of canned mushrooms
with & 13-week test serjes of par-
ticipation announcement% on WHN,
New York, on April 1.; The par-
ticipations are three dz;lys weekly
Goudiss
dvertising
this test

Hour. Harry L. Lance,
manager, indicated tha
will have an important pearing on
future radio advertising plans of
the company, which aIS(T manufac-
tures Foulds Macaroni,l Golden
Age Macaroni and Kitchen Bou-
quet Food Flavoring. |Mushroom
advertising is placed thrpugh J. M.
Mathes Inc., New York. Ben I
Butler is account executive.

Speaking of phorie surveys, out of
€00 calls only 17 radios Were tuned

to stations other than ,
' £d

1000 watts KGVO Missoula,
1260 kc. Montana

Columbia Broadcasting System
Affiliate

CBS Ready to Start in Hollywood
On Building of $2,000,000 Studios

ACTUAL work on the proposed

'$2,000,000 CBS Hollywood build-

ing and studios on Sunset Blvd.,
between Gower & EI Centro
streets will get under way by April
19, Donald W. Thornburgh, Pacific

,Coast vice-president in that city,

said April 8, in announcing that
the Los Angeles Planning Com-
mission has approved submitted

* plans.

A studio auditorium seating
1,050 persons, and seven additional
studios of various sizes, ,two of
which will accomodate 250 people
each, are included in the five-story
building, which will be air-condi-
tioned throughout, with recrea-
tional accommodations on the roof
for employes. Conference rooms
with accomodations for catering
service and a press room for visit-
ing newspapermen are also in-
cluded.

Prof. Vern Knudsen of the Uni-
versity of Galifornia, Los Angeles,
considered an outstanding author-

ity on sound engineering, has been
engaged by CBS to act as acousti-
cal consultant.

A glass-encased master control
room and other engineering units
will utilize a great portion of the
ground- floor of the structure.
Music and program departments,
along with three studios will be
housed on the second floor, as will

the Columbia Artists Inc., concert,

department, traffic and news bu-
reaus. Conference rooms, sales,
promotion and special events de-
partments will otcupy .the fourth
floor. Audition rooms and network
executive offices will be on the fifth
floor. Structure will be modern
American in design and it is ex-
pected to be completed by Nov. 15.

Thornburgh said that no plans
were immediately in prospect for
a television studio, but stated that
ground plans provided for such a

development. He also called atten-

tion to the fact that additional
space is held for a second match-

(G THE LATEST HIGH FIDELITY 5000 WATT TRANSMITTER

Population
Coverage

/ KSD Day Time

KSD Night Time

counties receiving one-
half millivolt service
or better,

5,906,905
\ 2,481,390

Based on population of

in StLow

%nvites Inquiries Abf)u.; Day Time
Now Available

Occasionally, choice! periods are released

and become availabl, for those whe have
Fi'gd for reservations in advance.

Inquiries are invited
every effort to accommodate additional

A few desirable day time periods are new
- open for immediate f.%omidera{:ion.

and KSD will make

high-class programs. |

Write, phone or wire.

The Distinguished Broadcasting Station

Station KSD—The St. Louis Post-Dispatch

POLT DISPATCH BUILDING, ST. LOUIS, MO

PREE & PETERS, IN
CIICAGO

C., NATION!
DETROIT

- ADVERTISING REPRESENTATIVES
SAN FRANCISCO

LOS ANGELES
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ing studio auditorium adjacent ,
the one to be built now. He furthy
revealed that a two-story comg
business structure, for leasing y,
advertising agencies, and other o
ganization in the radio field, wil
also be .erected on the site as g sep
arate unit, When studios are cq,
pleted-CBS will contiriue to opeyy,
its two owned and leased theatre
in Hollywood, he said. 0

With CBS starting actual o
struction, Don E. Gilman, Npp
western division vice-president in
San Francisco, is scheduleq 4
leave the West Coast this mop
for New York where he will dis.
cuss with network officials plgy,
for his organization’s new Hoﬂy:
wood studios and executive offices,

NBC has outgrown its Present
Hollywood setup, and with More
commereials than it can hang,
emanating from there by fall,
networlk recognizes the need of i,
mediate action. T4 iy believed (hy
Gilman has several definite jdo
in mind, and:upon raturn to Calj.
fornia after his conference will ay,.
nounce where the new Hollywo
studios will be located.

In the meantime building plans,
(as revealed in the April 1 issye
of BROADCASTING) on a unit basis,
similar to motion picture studios,
which will permit erection of strye.
tures on any reasonable site, ar
being drafted in New York, unde
divrection of O. B. Hanson, NB(
chief engincer.

Don Lee Claims Record

Fer Television Program
HIGH-DEFINITION television at

tained a new record in distance |

transmission on April 9 during
demonstrations by’ Harry R
Lubcke, television director of the
Don Lee Broadcasting ‘System, Los

Angeles, before scientists in annual |
convention at the California Inst |

tute of Technology in Pasadena.
Telecast was projetted over a
distance of 10% milds from the
Don Lee experimentsgl television
station W6XAO in ILos .Angeles.
The high-definition images com-
prised 300 lines to the image, re-
peated at the rate of 24 images per
second. Image was comparable to.
a b5-screen cut on ordinary news
print. Sound was projected over
an auxiliary ultra-shortwave chan
nel. Demonstrations wére also held
at the Institute the following day,
at 15-minute intervals, to which the
public was invited. |

unders
why \7 18 NOW

IN THE CE
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o
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ND NOW CBS advertisers can cover, )thoroughly and com'pleteiy,

the 3rd largest city in Pennsylvania which is in the center of the
17th largest metropoliran area in the United States.
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WGBI is the ONLY s*ation which serves Northeastern Pennsylvania.
... It has built a large, loyal audience because of its superior programs
many outstanding national features but many
of exceptional local and regional interest. To sell your product suc-
cessfully in Northeastiern Pennsylvania YOU MUST USE WGBI.
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Net Series Switch
To Daylight Time

Intricate Changes in Schedule
Setups Are Necessary ’

JAPRIL 25 inaugurates daylight

saving time for many American
cities and spring moving week for
many radio programs, as network
and local sponsors jockey for posie
tions as good or better than those
they now have, under the new set-

-up in which each time zone is di-

vided between cities that go in for
summer time and those preferring
to leave their clocks alone.

Some changes are simple; others
are anything but, as, for example,
the Ford Dealers Universal Rhy-
thm show, starting on CBS on April
17. For the first two broadcasts
(April 17 and 24) all stations in
the EST zone will carry the 7:30-
8 p. m. broadcast,. and all others
the repeat program 10:45 - 11:156
P- m. (EST). But then daylight
Savings arrives and on' May 1 and
following Saturdays the- original
broqdcast will go only to those few
stations who _are located in cities
changing to EDST, while all others
get the rebroadcast at 10:45 p. m.
c(cEnDEST%Ath T?‘is repeat broadecast

S at the time now éccupied
the Courtgnus Colonels spgnsorl;g
on nine midwestern stationg by the -
Barnsdall Refining Corp., which
moves out of this position to a Sun-

-day evening time, 7 t, H
98 gven 0 7:30 p. m.

: from Mon., 8:30-9 p, .
[ 9:30-10+ p. m, DST
i Covington, in

i

i {True S

; _cher network changes, in ad-
dition to those previously reported
[Broapcasring, April J[], include:
Sterling Prod; tsNiBC ;
N ing Produc nc., New; York il-
lips Dental Cream), moves The rSwgt};gt
e Songs Ever Sung on NBC-Blue
(EST), to Tu N
(EDST)., l«?sing WCK?'.
the process. :
|{Dari - Rich),

Bowey's 1Ine., Chicago

| moves Adventures of Dari-Dan on NBC-

Red, Mon., Wed., Fri., from! 6.5.15
(EST) to 5:15-5:30 p. m ~~‘(ED'slTnp'a:1nci
the repeat from 455" p. m. (EST) to
“7:16 p. m. (EDST).
MacFadden Publications Ir*., New York
4 tory Magazine), moves Court of
{uman Relations rebrondca;t from Fri.,
:30-midnight (EST) to 12:30.1 a. m
(EDST), NBC-Red. ) )

MBS

Gospel Broadeasting Ass;x Lo
. An-
{ Beles, moves Gospel Program, Su}L.s fro?n
;,12-1&15. m.- (l;:;T) to 11-12 p. m. (EDST)
same time expandi
from 7 to 16 stationg. meing the network
Lehn ‘& Fink Products C ., New York

¢ (Hinds cosmetics),

.:Page 78 o April

L .
Southern, Mon. thra Fri., f'o{: f{wg‘:gg
P. m. (EST) to 5:15:5:30 r{ m. (EDST).

Fels' & Co., Philadelphia { Fels Naptha
soap), moves Tom, Dick & Harry, Mon,
Wed, Fri, from 12:15-12:30'p. m. (EST)
to 1:15-1:30 p. m. (EDST).

Proctex.' & Gamble Co., Cinginnati (Oxy-
dol), eliminates rebroadeast of Couple
Nezt Door, Mon. thru Fri.| from 1:45.2
-ﬁ. :ths(ESTt)' for WWLWIQ' which will take

ome time 145~
(EDSTY as WGN, 1p:45-11 a. m,

Gordon Baking Co., Detroi Silver
'Brghd), moves Lone Ranger| h(ﬂon.‘e ‘V(i‘g?
Fri,, repeat broadeast from 10:30-11 p. m.

(EST) to 11:80-midnight (EDST).
. €BS
Beneficial Management Cf rp., Newark
(financial), moves Your Umseen Friend

on CBS from Sun., 5-5:30 $. m, EST
o Tues., 10 5011 p. . (BbsT), 2 the
ame -time reducing its network 5
‘tuGllZI stations. ¥ feom 2
illette Safety Razor Co., Boston (ra
blades), cuts its Original Community Szzv?;
on CBS, Sun., from 45-minutes to a half-
hour. Now broadeast from| 10 to 10:45
p. m. (EST), beginning Anril 25 it will
be aired from 10.to 10:30 p{ m. (EDST).

12 advanced
45 tq 6:15

WOR. Newark, on April
its sign-on time from 6

2. m. The half-hour will tempbrarily* *
be filled with recorded njusic, but is -
is believed that the station is mak-
ng an aundience check for an adver-

tiser_who is considering| this early.
morning hour.
H
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A DOLLAR'S TRAIL
WISV to Follow 20 Coins
~————{n Promotiop Plan——-

TO PROMOTE consumption of lo-
cally manufactured articles and
local service, WJSV, Washington,
in vooperation with the board of
trade, has developed a novel pro-
motional scheme in which the work
of a single dollar is followed. Be-
ginning April 10 with a broadcast,
20 silver dollars were sold to 20
members of the board of trade rep-
resenting as many diversified local
industries. Included in an enve-
lope with the dollar were 10 gov-
ernment post cards requesting in-
formation as to the date the coin
changed hands, name of firm re-
ceiving it, product or service pur-
chased, and a question as to
whether it pays to trade in Wash-
ington. During the week, as the
dollars follow their individual
courses, about;the city, the cards
are mailed to ‘the station, making
possible an accurate check on their
progress.

On successive Saturday evening
programs, a resume is given of the
activity of the|dollars and a repre-
sentative of the board of trade
speaks briefly in connection with
the campaign! to promote local
trade. The campaign is the brain-
thild of A. D. Willard Jr., mana-
ger of WISV,

New Bayer Drama’

STERLING PRODUCTS, Inc.,
New York (Bayer Aspirin), on
April 14 started Her Second Hus-
band, a dramatic serial starring
Helen Menken, on 20 NBC-Blue
stations, Wednesday, 8:30-9 p. m.
(EST), replacing Ethel Barry-
more’s series of revivals of famous
stage successes previously broad-
cast for the same sponsor and pro-
duct at this| time.’ ‘Agencies:
Blackett - Sample - Hummert Inec.,
New York. .

HEARINGS CLOSED
IN BROOKLYN CASE

THE so-called ‘“Brooklyn cases”
terminated April 13 after having
run nearly a month and after es-
tablishing a new endurance récord
for a case involving a single fre-
quency assignment. The hearings
which were held before the full
Commission involved a half-dozen
competitive applications for full
time assignment on the 1400 ke.
regional channel now occupied by
four time-sharing stations in
Brooklyn.

Fraught with controversy, these
cases actually date back to 1932,
when the first applications were
filed with the former Radio Com-
mission. They were decided two
years ago but on petition for re-
hearing, the FCC reopened the
cases de movo for the taking of
new testimony. It is estimated
that since the hearings began
| March 18 some 100 witnesses have
i lawyers have
‘appe‘a;ed. A dozen N
participated and there have been
approximately 3500 pages of tes-
‘timony aggregating possibly a
‘million words excluding 400 ex-
Ihibits. .

In deciding the! case originally,
the FCC proposed deletion of two
{of the stations and allotting of half
time to the Brooklyn Daily Eagle
for a new station and of the bal-

|ance of the time to WBBC, Brook-,
lyn, one of the four present occu-

pants of the channel. In addition
to the Fagle and WBBC, each of
which seek full time, other par-
ticipants are WVFW, Brooklyn,
WARD and WL TH, Brooklyn,
which jointly seek full time in lieu
of their present quarter time as-
signments by virtue of an arrange-
{ment with the Day, Jewish lan-
guage newspaper, and WEVD, so-
cialist station in New York oper-
lating on 1300 ke., which seeks full
time on 1400 with 1,000 watts. The
latter application is backed by the
Jewish, Daily Forward.

PRESIDENT'S

WMC[f\ Turns the Switch When Guest at Dance

I Broadcast Imitates Roosevelt

IMIC CUT OFF

. i
ON THE grounds that many listen- |a serious speech or mere nonsense.

ers are confused into believing the
President is |actually speaking,
WMCA, New York, while broad-
casting the Press Association Pho-

Furthermore, mimicry is not good
broadcast entertainment, and by
eliminating it we protect the listen-
er from confusion. Frequently

tographers dance the night of during amateur hours contestants

April 9, cut off| the voice of Arthur.
Boran, professional mimic, as he
simulated President Roosevelt. The
station pointed out that it was
following accepted practice, already
in force on the networks, although
there is mo official rule against
such broadeasts.

President Roosevelt - was fre-
quently imitateq during the March
of Time broadcasts early in his ad- -
miristration, byt the White House _
asked that this be halted unless
special permissjon is obtained be-
forehand. On several occasions in
recent years such permission has
been granted| through Stephen
Early, White House secretary. Ex-
plaining the cutting off of Mr. Bor-
an’s imitation {Larry Nixon,
WMCA press representative, said:

“We ban presidential imitators
because too many in the unseen
audience might! think it was act-
ually Mr. Roosevelt at the miero-
phone, whether[the mimic delivers

|
i
i

;

approach us with proposals to bur-
lesque the President, and we stop
them.”

Candid Photo Exhibit

AN NBC photographic exhibit of
200 pictures by Ray Y.ee Jackson,
Willam E. C. Haussler and Syd
Desfor, NBC staff photographers,
will be open to the public April 19
through May 1, in Number 3 Gal-
lery, Mezzaning floor, RCA Build-
ing, New York., Stars of NBC will
Jbe shown in action before the mi-
lerophone by the candid camera and
[in portraits and character studies.
Many pictures of experimental tel-
evision, heretofore unpublished or
placed on public display, will be a
feature of the exhibit. .

JOHN  HARRISON, formerly of
'WBBM, WMAQ and WFAA, and
l]’.oh Holt, formerly of KFRU and
JKMOX, have joined the announcing
|staff of KTUL, Tulsa, Okla.

e

SCREEN TREAT ’

“DUTCH” REAGAN

QUITTING the air. for the films js
an unusual departure from rou-
tine, especially for a radio an.
nouncer. One of the first announe.
ers to land a movie contract and
“go Hollywood” is Ronald (Dutch)
Reagan, 26, sports announcer of
WHO, Des Motnes.! He leaves June
1 to join the Warner Brothers
artist staff in Hollywood.
Handsome young Mr. Reagan’s
contract, calling f(;ﬁ an initial six:
month salary of more than $200
per week, came ag a result of a
screen test taken ih an unguarded
moment while he whas in California
in March on his annual tour of
the Chicago baseball clubs’ spring
training camps to gather broadeast
material. He is a former Eureks
(I1l.) College football and track
athlete, unmarried, 6 feet tall and
looks a bit like Dick Powell.

New Program Amplifier

Is Announced by Bell
A NEW program amplifier, which
automatically prevents over-modu-
lation, was announded April 13 by
Western Electric Cd. Developed by
Bell Telephone Laboratories, it
was said the new instrument will
enable stations to|increase their
double effective signal level with-
out raising their input power or
increasing their licensed carrier
power. The progran amplifier in-

corporates -a circuit which nor-
mally amplifies the! program to a
predetermined level, Western an-
nounced. When the input increases
above a pre-selected level, the
speech or music energy operates
a volume control network -in such
a way that the amplification is
reduced, thus automatically com-
pensating for the exgessive rise.
Whenever peaks’cexceed some
pre-selected level, a light flashes
so that the operator may know
just when and how often these
peaks occur. If they occur too fre-
quently, it is an indication that
the general level of modulation 1
too high and the operator is thus
advised that a readjustment is
necessary. [
DON WILSON, NBG Hollywood an-
nouncer, has been signed for an im-
portant role in Radio| City Revels, to
be produced by RKOQO.

| BROADCASTING ¢ Broadcast ‘Advertising
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Basehball in Detroit

WITH the opening of the Ameri-
can League base ball season on

| ppril 20, WWJ, Detroit, will begin

its thirteenth consecutive year of
broadcasting the games of the De-
troit Tigers. Ty Tyson, sports an-
nouncer who did the world’s series
for NBC last fall, will again bring
every Tiger game to the baseball

fans. Sponsors of these broadcasts

are Socony-Vacuum Oil Co. and
General Mills Inc., each company
acting as sponsor on alternate

- days.

Kik Stants in South

DELAUNAY BEVERAGE Co.,
New York (Kik, soft drink), will
use daily spot| announcements in
the territory in which the bever-
age is now disfributed, with other
cities added as|the distribution is
increased. The dampaign, which will
include newspapers and car cards
as well as radio, will start this
month in Tennessee -and North
Carolina and |will be extended
through the Sgutheast and north-
ward as the warm weather arrives.
M. H. Hackett |\Ine;, New York, is
in charge of the campaign.

|
PROFESSIONAL
PIRECTORY

JANSKY & BAILEY

An Organization of
Qualified Radio Engineers
Dedicated to the
SERVICE OF BROADCASTING
KNatiemel Press Bldg., Wash., D. C.

McNARY and CHAMBERS
Radio| Engineers
National Press|Bldg.  Nat. 4048
Washington, D, C.

Thore s no substitule for esperiente
GLENN D. GILLETT
Consulting Radio Engineer

982 National Press Bldg.
Washington, D. C..

——

PAUL F, GODLEY
Consulting |Radio Engineer
Montclair, N, J.

“25 years of
Professional Baokground”

EDGAR H. FELIX
32 ROCKLAND PLACE

Telephone: New Rochelle 5474

NEW ROCHELLE, N. Y.
Field Intensity Surveys, Coverage *
Presentations for Sales Purposes,
Allocation and Radio Coverage
Reports.

o

JOHN BARRON
Consulting Radio Engineer
Specializing in Broadcast and.
Allecation Engineering
Earle Building, Washington, D, C.
Talephone NAtional 7757

E. C. PAGE

Radio Engineer

131t Livingston St. Davis 2122
Evanston, Il

Consulting

FRED 0. GRIMWOOD
Consulting Radio Engineer
Specializing in Problems of
Broadcast ansmission and
Coverage | Development.

P. 0. Bex 742 { Evaney)lls, led.

Alexander Sherwood
Business Consultant
in ‘Broadcasting
320 North 50 St.
OMAHA NEBRASKA

HERBERT/L. WILSON

Ceaeulting | Radle Englneer
Design of Directional Antennas
and Antennal Phasing Hquip-
ment, Field Btrength Surveys,
Station Location gurveys.

260 E. (6ist 8T. NEW YORK CITY

Many stations find this
value for

66 BROAD STREET

R

FREQUENCY MEASURING SERVICE -

exact measuring sprvice of great
routine observetion of transmitter perform-
ence and for accurately calibrating their o

MEASUREMENTS WHEN YOU NEED
at any hour every

R. C. A. COMMUNICATIONS, Inc.
Commercial Department

A RADIO CORPORATION

) :

onitora.
» MOST

day in the year

QF AMERICA SERVICE
YORK, N. Y.

{a |

| |
CONGRESSIONAL STUDIO—
Senator Lodge (R-Mass.) at left
and Rep. Mayerick (D-Texas) [dedi-
cated a radio room April 2 in
the House Office Bldg., Washing-
ton, for the!l use of members of
Congress. From this room direct
wires lead to local radio and trans-
cription studios and membetrs of
Congress will use this convenient
studio for broadcasts as well as
for recordings to be sent to their
states and broadcast locally to
their constituents. R. J. Coar, pres-
ident of U. S. Recording Co., is in
charge of the Radio Room.

‘Food Firm Anniversary

GORDON & DILWORTH Inc.,
Lohg Island City, has introduced
a special pantry shelf package of
its various food products in honor
of the firm’s 90th anniversary,
whith it is advertising with a
weekly 15-minute broadcast on
WHN, New York. Topping &
Lloyd Ine., New York, in charge
of the campaign, reports that other
stations may be added at a later
date.

IN N
WASHINGTON

RADIO EXECUTIVES pre-
fer the location and smart
surrm:ndings of this distinc-
tive hotel. Write or wire for
reservations.

Rooms—

Single from $3.50
Double from $5.00

HAY-ADAMS HOUSE

LAFAYETTE PARK AT SIXTEENTH:

WASHINGTON, D.C.

CLAS]SIFIED ADVERTISEMENTS
s ituations Wanted, 7¢ per word. All other classi-
ﬁHcilgoT;..nlt;cd ;;dws‘;g?tﬁni:imng ehAl‘!ce x;1.!)0. Payeble in advance.
| Forms close 25th #nd 10th of month preceding issues. .

Situations Wanted

Station, Program or Producti_op execu- <
tive with 12 years’ experience in every
phase ' of radio—announcing; continuify
writing ; production ; artist. Experience on
small and large stations and network.
Would like connection with independent
station. Dependable; good hebits; best of
references. Any, reasonable proposition con-
sidered. Write R. F., 1510% Maltman Ave-
nue, Los Angeles, Calif.

Situations ‘Wanted (Cont’d.)

PROGRAM DIRECTOR. Nearly a decade
in redio. Announcing, personnel, publicity,
production, continuity, progral.nmlng capa-
bly handled. Employed but desire & change.
Best references. First offer of $50 weekly
accepted. Box 664, BROADCASTING.

Announcer. No claim to b ing #ensk-
tional, but I keep the sponsors happy. Box
665, BROADCASTING. .

Experienced radio executive desires sta-
tion managerial position. Ten years’ com-
prehensive training in radio included) posi-
tions as production manager, rogram,
studio and publicity directorships, (and an-
nouncer. Also experienced newspgperman
and author. References. Box 660,] BROAD-
CASTING. |

ANNOUNCER. Seven vears’ experience.
Now on nationwide network. Excellent ref-
erences. No swell head—will work remson-
able in order change employer. Name
your offer —send for details. Box ' 668,
BROADCASTING. !
Chief engineer with eighteen years
radio-broadcasting experience; for-
merly in charge of several promi-
nent stations in the East desites
connection with broadcast station
or small chain of three or !fqur
stations as chief engineer. Box 661

BROADCASTING.
Announcer. ; Five years in Chicago
radio. Also acting, continuity and| pro-

duction experience. Box 667, BROADCASTING.

Fifteen yeara’ radio experlence. Sober,
industrious, reliable, versatile brosdcast
men. Age 29, college education, naval re-
serve officer, carry both radiotelephone
first and radiotelegraph first. Former! chief *
engineer large station, RCA engineer and
sound-brozdcast  instructor. Advertising
sales, copywriter, production, dramptics;

. excellent recommendation and am lopking

for real opportunity with large station an-
nouncing-continuity department. Prefer
near Chicago but will go anywhere if
worthwhile. At present employed as]chief
announcer. Especially interested |news
writing-announcing. Box 662, BROADCAST-,
ING. 4

Help Wanted

Experienced production manager for
prospective Northern station. Thorough
knowledge of programming, . directing,
continuity writing, etc. Prefér one desir-
ing advancement. Give full details in first
letter. Box 669, BROADCASTING.

Local Florida desires salesman,.
commission basis., Give full details of sFlf
and experience. Box 668 BROADCASTING(

St

Continuity writer, Experience must in-
clude all phases of commercial and sus-
taining copy. WKZO0, Kslamazoo, Mich.

For Sale—Eguipment

A rea] Bargain in a Used Transmitter,
in excellent condition. A 1000 watt RCA
Transmitter, Type 1. B complete with 6000: -
volt Generators, and, all equipment as
shipped by factory, Speécially priced for-
quick sale. Act quick. Statior KOY, Phoe-
nils, Arizona. .

For Rent—Equipment

- Approved equipment, RCA TMV.75-B:
field strength messuring unit (new),
direct reeding; Estiline Angus Automatic
Recorder for fading bogdz d.ht&r::“ stal H
GR radiq frequency bridge; 10

tors,. etc? Reasonable rental. Allied Re
gearch Laboratories, 260 East 16iat Street,
New York City. .

. ‘Wanted to’Buy
.Highest price paid for'used 16-inch cel-

lulose acetate direct recorded records.
State quantity you have. Box 666, BROAD-

BROADCASTING e« Broadcast Ad_v} rtising

CASTING. . v ‘
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O T Y :‘:S‘u’rif;x:g%yﬁh?::féaﬁ Eﬂ?_;,c"i::.’t%:%ﬁ By Retail roce;' AGrouIt
FEDERAL COMMUNICATIONS COMMISSION | s &olirbons & NATIONAL RETAILSR

re trans. gite.

OWNED GROCERS Inc., 2 cooper-

S Antonio—Vol. assign. li- : T . _ MR. E. H, PRESIDENT
(Broadcast Division) | KONO, e e Roth, /b Mission ative group of national independ- i oF cher
’ : | brdest. o, —Li ters in CHicago, has begun a
! “WAIR, Winston-Salem, N. C.—License quartie £0, gu
: . MARCH 31 TO APRIL 13, INCLUSIVE ) :

for CP a5 mod national spot campaign using quar- y / B t o Wh t
[ ‘ KGKO, Wichita Falls, Tex.—CP new ter-hour weekly transcriptions on es DR ] u a
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plic. WHB for CP No. 380! frz,m 4-8-37 postponement hearing; KGA, Spokane, {KOVC, Valley City, N. D.,—Vol. assign. search Foundation Inc., Seattle, granty | M4 NEW, F. B. Clements & Co., d/b South- lonally and to \guage results, Com- Pl
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Eagle Brdestg. Co., for subpoena to com- ~ uance hearing Docket Nos. 4261, 4443, equip. First Natl Television Inc., Kansas Gy, CPBY Kansas City—CP change trans., : Li——lhrge sallis: NROG rehouses th hout . {
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APPLICATIONS ‘GRANTED: CP; Magnolin Pettoleum Co., Dallas, in unl; NEW, Athens Times Inc., Athens, N. Ga. Brdestg Co. Docket 3979; WSMK, [i high-freq. ) ] e WOOD - WASH, Grand Rapids, the possibilitios and limitations of thelr
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WHP, Harrisburg, Pa.—License for CP. APRIL 9 increase 2560 w 500 D to 1 kw 760 ke Itd.: ‘rairs; KHUB, Watsonville, Cal., Temp. NEW, Havens & Martin Ine, Peten;)— r WIS BLACKSTON PRODUCTS Co., ’
WSAJ, Grove City, Pa—Mod. license APPLICATXONS GRANTED: WCMI, Ashland, Ky. CP move trans. lo-  auth. operate to 5-4-37} petitions to in. |} burg, Va.—CP 1210 ke 100 w 250 w tinued on WSO‘C PTF and WIS, New York (Tasty-Lax) on May 1
<change hours, applic. renewal dismissed. DX. 'Jackson, quss—C P. new an- cally, change antenna, change 1310 to 1120  tervenc granted Allen ' T. Simmons | spec., nsks WMBG facilities when WMBG o which stationd the announce- ) f y- . y APITOL RADIO
WBBR, Red Bank, N. J.—License for CP tmnn. increase D to b kw, . “ke, incresse 100 w 260 w D to 250w 1 kw (WADC) Tallmade, O. applic. Summil [ changes to 1350 ke. ) ments began in January. Quarter- will begin a 13-week series of for- C
change equip. KGKO, ~Wichita | Falls, "Tex.—CP new D: WBIK, Clarksburg, W. Va., mod. CP  Rudio Corp., Akron, WDNC, Durham, in | WMFR, High Point, N. C.—Mod. license g e noe eign language| (Italian) live-tal- ENGINEERING INSTITUTE
WKY, Oklahoma City—License aux. equipment. ' change equip.; increase 100 w D to 100 applic. Ww§soc, Churlotte. Lnterprmc Co, [ D to unl. 100 w, change 1200 to 1210 ke hour sports summgries are also be- t > in N York, Chi
trans. KCMC, Texarkmm. Tex.—CP increase w. unl.; KIUL, Gnrden Clty. Kan., vol. Beaumont, Tex., in|applic. Beaumoni || (contingent WSOC grant of 600 ke). ing used following the baseball €nt programs in Iew Xork, (hica- Dept. B-4
KMO, Tacoma—License for CP and mod. D to 250 w. dssign. lmenue to KIUL In Brdestg Assn. for CP, KPAC, Port Arlhur, | WAYX, Waycross, Ga.—CP new trans., hroadeasts on WJJD Chicago go, Boston, Buffalo and Philadel- W hingl D. C
KOY. Phoenix, Ariz.—Mod. license in- KBPS, Portlanyl, | Ore—License for CP- | SPECIAL AUTHORIZATION—W O W,  in oppiic. Beaumont Brdestg. Asse.:be f increase D to 260 w. . s rI ' . phia, with stations to be selected 14th and Park Rd., Washinglon, D. C.
cresse 500 w 1 kw LS to 1 kw N & D. 1420 ke 100 w Sh..KXL. ( mnha. ext temp. auth. 5 kw N, nied motions_of Magnolia Petroleum Co, WDBO, Orlando, Fla. — CP change T sho i’,] Th. ro ill be 15 )
. KTEM, Temple, Tex—CP, new equip., WAIR, Winstop-Salem, N. C.—License APPLICATIONS DISMISSED—(request and Savings Brdestg. Co. (KFDM) to post- | equip., increase D to b kw. *Tetle Pla s Radio ortly., e grams w e - "
§ncrease D to 260 w. for CP as mod. 1250 ke 250° w D. of applicants) —WDEV, Waterbury, Vt., pone hearing Beaumont Brdestg. Assn; | KJBS, San Francisco—Mod. license 1070 Yy minute shows three days weekly. .
NEW, A. H. Belo Corp., Grapevine, “WFTC, Kinston, N. C.—License for CP P 550 ke I _kw D; NEW, Mile High denied motion WJIBO to,postpone hearing |. to 1080 ke, amended.re hours. JOSEPH TETLEY & Co., New Blaine-Thompson Co., New York
Tex— CP high-freq. 100 as mod. 1200 kc 100 w 260 w D unl. Radio Corp., Denver CP 1210 ke 100 w  Beaumont Brdcstg. Assh denied request ! KpQ, Wenatchee, Wash. — Mod. CP A 1 t;:’ : 3 M! L. Ul i i
SET FOR HEARING—NEW Kenneth KRNT, Des Moines—License for CP as 250 w,LS unl.; NEW, Nat. Bat. Brdestg. KTFI, Twin Falls, Id.] postpone order | move trams, vert. antenna, asking auth. Y OTrkK (t.ea) is contemplating its 1is agency. | . man is ac-
‘Baker, Hartwell Gaus, V. A. Bermier, d/b mod. 1320 k¢ 1 kw N. directional 5 kw o., St. Paul, CP 920 ke 1 kw unl: granting renewal and denying mod, I | sew trans., change 1500 to 1360 ke, 100 first radio campaign. No decisions count executive. .
Key. City Brdestg. Co., Kankakee, Ill, CP D non-directionzl. ! WAAF, Chicago, CP 920 ke 1 kw 5 kw cense; granted pet. KGIR, Butte, Mont | 950 w D to 250 w 1 kw D. will be made, howéver, until May 1
4500 ke 100 w, unl; KROC, Rochester, KRMC, Jamestown, N. D.—License for LS unl; NEW, Central Mich. Radio Co., insofar 8s it requests postponement hear NEW, Floyd A. Parton, San Jose, Cal. y F VY ’h .
Minn., CP increase D to 260 w; WDNC, CP as _mod. 1310 ke 100 w 250 w D Mt _Pleasant, Mich., CP_ 570 ke 260 w ing applic. Royal Miller mod. license and | _Gp 1150 ke 250 w D. when J. Graham Wright, president
PDurbam, N. D., €P move trans. locally Simul.-D, Sh.-KVOX. N. nl.; NEW, Edgar L. Bill, Peoria, Ill., denied request postponelgent hearings ap- of the company, returns from Eu- K
Qirectional N, change 1500 to 600 ke, in- KGIR, Butte, Mont.—License for CP CP 1040 ke 250 w D: NEW, Northwest plic. Royal Miller and Greater Kampeske APRIL 8 ‘rope. Blackett-Sample-Hummert .
crease to 1 kw unl.: WKEU, Griffin, Ga., 1340 k¢ 1 kw 2% kw D unl Publications Inc., Duluth, CP 580 kc 250 Radio Corp. to be heard same date us 8- | KRRV, Sherman. Tex.—CP change 1310 Y i erte
CP vert. radiator, change 1500 to 1310 ke, WGBF, Evansville, Ind.—License for D; NEW, George W. Young, St. Paul, plic. Tueson Motor Service Co. 10 1460 ke, mew trans., vert. antenna, in- Inc" New York, 18 the agency. “
increase to 100 w unl.; WRC, Wuhmgbﬂn CP 630 ke 500 w L‘l kw D ,Simul.-D Sh. OP 920 ke 1 kw 5 kw unl.; NEW, Times crease 250 to 500 w, change D to unl. APRIL 12 v For
CP move trans. locally, vert. radiator, in- KFRU N. Pub. Co., Okmulgee. Oklz., CP 1210 kec. Examlners Repol‘ts o o« | (contingent grant of *KTBS applic. for th William F. [Maag, Jr., Youngs- 5
crease N 500 w to 1 kw.D 1 to 6 kw; KVGB, Great Bend Kan.—License for 00 w D; NEW, Record Pub. Co., Ok- 520 ke). o. 0 k 'w D, X — L'
KVOD. Denver, CP change trans., direct- CP as mod. 1370 k¢ 100 w unl. mulgee, Okla.,, CP 1210 ke 100 w D. WATR, Waterbury, V{—Examiner Dal. | ® WIRE, Indianapolis—License for CP us tow‘SAZ—?{E t;‘nz bon'- 1&? v(/u'_cp new = Iterature
fonal N, change 920 to 630 k¢, increase WQDM, St." Albans, Vt.—License for CP ORAL ARGUMENTS GRANTED—NEW berg recommended (I-379) that applic nod. change oquip. incrense -power install trang ine u“ Dgl Yo & kw. change o
500 w N & D Sh.-KFEL to 1 kw -unL; as mod..1390 ke.1 kw spee. State Capitol Brdestg. Assn. Austin, Tex, CP_change 1190 ke 100 w ltd. to 12§ | [io% Shenge edeb. . fonna, [merease ' &
WRBL, Columbus, Ga., mod. CB mew  KAND, Corsicand, Tex--Mod. CP move 5-13-37; WLMU, Middlesboro, Ky., 5.18-37; ke 250 w unl. be granted. * . cWHK Cleveland—CP directional anten-
iequip., change 1200 to 1330 ke, increase trans., studio localh, change equip. NEV%. Bn;i:ICougtgo 1;;:blishers Inc., Pana- mwg?iP(I‘lggationahéxamﬁr]mr HILI xl'ecom- APRIL 9 na evel
00 w 250 w to : WRTD, Richmond, Va.—Mod. CP trans., ma City, a., 5-20-37. ende: at applic. mo icense WPHR, Richmond, Va.—Mod. CP move Li !
:éhrevepor( LE m205d0 v;'lcilﬁ)sewa GI2<(;FBI§C studio_sites, vert. radiator. EFFECTIVE DATE EXTENDED— 1120 ke 500 w D to 1130 ke 500 w M. | trang studio, for new trans., change an- chff‘lfn eflllllrevepg:t‘,” L‘;'m,f‘n'f,f,“sehf,if.efsz !
600 w 1 kw unl.;: NEW, Dan_B. Shields, WRDW, Augusta| Ga.—Mod. CP change KSEI. Pocatello, Jd., 4-13-37 to 5-13-37." to LS Salt Lake City be| granted. tenna, studio, oweE p., . .
Provo, Utsh, CP 1210 ke '100 w unl.: equip., increase D to 250 w. MISCELLANEOUS — W A AT, Jersey NEW, Cadillac Brdestg. Co., Dearborn, WMBG, Richmond —Mod. GP change pNEW Arthur L Sa h G
NEW, Clark Standiford, L. S. Coburn, A. ; MI'3° h~Examiner Dalberg recommended | fro0 " hower, hours, antenna, requesting CP 1310 k: 1uoro w‘vw;sn'l, vannai, Ga
C. Sidner, Fremont: Neb., :CP 1370 ke f 1(1:1 81]() ";ao:, am]:)hc. withdraw applic. CF | auth” new trans.,, change antenna. NEW, Radio Entetprisesv Inc., Lufkin,
100 w unl.; KGAR, Tuceon. Ariz., mod. S o i g ] B LT s 0 ke. wD be granted. WMFN, Grenada, Miss.—Mod. CP as Tex.—CP 1310 ke. 10 D. ’
‘llce?;)e 1:137}? fo 1340 13(0.) increase N to 250 4 o A]gE“éaIPeg:T:r‘g:]eI:eg: 2’33“,&2?,,,,,5:},” mod. changeleuuip., move trans. NEW, E. P. Mc ‘hnsty. Brownwood,
o € hear: 1 3 - - | KATE, Albert Lea, Minn.— Mod. CP  Tex.—CP 630 k¢ 250 w D.
— ed (1-382) that applic. OGP 1160 ke 250 w i g A
Kf?l?glcigdgnNd E’I}‘(e‘):M{;llijEdsasRE]ng};rult D be denied. ) ;El;n;ehlo%go 100.8 kl]422%0 k‘;, change equip., hKORE Eugene. Orf——ls.lcen:ed gor CcP
applic. mod: license 1420 to 1210 ke, sus- WMBD, = Peoria, Ill-—Examiner Hill KGGC, San I' CP new antenna. ¢ g{ngvev efl‘l‘ pri rBove on. S ) uDI o—CP |

. taining - Examiner Seward. - ' recommgsged (1-383) Igh ¢ applic. Cé’ i";, move tmmﬂn rancisco—CP new antenna. 890 ke 1 kw 5 ﬂ%vk* Qor&n nn Dieg The famous Astatic Non-Directional
pcORAL_ ARGUMENTS GRANTED _(to £S5 eantea, ¥ LSt 1 kW Dual Diaphragm Dual Unit Studio
A T e o Senten fored - NEW, Ldwin A. Kiaft, Petersbur, Model K-2 is now within the purse
Co.; WLLH, Lawkence, Mass.: Sioux Gity '(‘I’ 3"82)‘( E’%Xﬂm'?er HYPI 423C°§mn;ggdeg . range of every microphonejuser. Never ’
Brdestg. Co. & C. W. Corkhill, Sioux City, cunl. be granted T | ¢ cl before has a crystal microphone of

ORAL ARGUMENT . CONTINUED (4- Avoli . R 0 s CE this quality been offered 'at so low a | |
8-37 to 4-16-37) —KGGC, San Francisco; pp ications .| . . price. B
John 8. Allen, G.:W. Covington Jr., Mont-

MARCH 3

NEW, W. W. Luce, Fort Lauderdale,
Fla.—CP 1060 ke 1 kw IP amended from
1td. to D.

WJINO, West Palm Beach, Fla.—Auth
transfer control to Jay.Q’Brien.

KFBI, Abilene, Kan.—Vol. assign. I
cense to Farmers & Bankers Brdestg
Corp.

KRMC, Jameatown, N.|D.—License for
CP as mod. new station.

KRNT, Des Moines—License for CP
mod. new equip., directional antenna, in-
crease power.

e e, op wer || LOW TEMPERATURE CO.EFFICIENT CRYSTALS

gomery, Ala.; Clarence C. Dill, Washmg-
1on ; Port Huron Brdestg. Co., Port Huron,
‘Mich. ; ‘WMAS, Springfield, Mass.; WGBI,
Scranton Pa.: Gol en Emplre Brdcstg Co.,
Marysville, Cal.

EFFECTIVE DATES EX'TENDED (to
£-11-37)-—NEW, Jack E.) Mrs. J. E. and
Jack E. Brantley Jr., Sav&nnah and NEW,
‘W. T. Knight Jr., Savannuh NEW, Me-
tro. Brdestg. Co.. Los Aneeles.

APPLICATION DISMISSED—NEW, C.
E. Wilkinson Brdestg. Co., Mason City,
{a.. dismissed as request of applicant CP
1210 ke 100 w unl

APPLICATION DENIED (as in de-

CRYSTALS

are recognized the world over

THE NEW ASTATIC
i b L | | PLUG AND SOCKET AND
ANl Sotentific Reldio Service CABLE PROTECTOR.

Crystals are ground to an ac- Furnished equipped with the exclu-
curacy of BETTER than .01%. sive Aptatic plug and jsocket con- gy, gupendabis, clear-

nector, permitting instant interchange  tonea crystal microphons
with Astatic D-2 or D-104. Plus the ut, broadcssting and

P. A, englneers are in- .

Featuring

e trang, for new- Astatic Spring. Cable Protector  stalling to replacs now
fault) CNRLF;V%P Gen. Blectric Co. Nr. Bel-, frams., ;’:ﬁp z»;:;f";:g ‘T‘°"° ran Sumplied _in juolantite Alr-Gap holdors ] v 00 e crystas . sw which |prevents cable breakage at omaie ders o 0T ¥
MISCELLANEOUS — Caroliria  Adv. NEW, Sam Klaver & Nathan Belzen suaranteed to bo ‘¢ AN Auproved by F.C.C. mounting. i s
<Corp., Columbus, S. C., gran:d lpet. re- Omaha—CP 1420 ke 100 w unl fer CYCL| Eesen u?sr h;\"III.OE"SB':y;r[:A}:"TSUI;E: ou g
open record CP new Wstacion ‘gm ke 100 service out of M mphls during the recent ﬂoods V‘{R?Kt.b R}{Jckgrdé Iél-—“\lfhﬂ‘ied“‘;ﬁw:_ contlgrado change in temperature. Write to Dent, B-427 i
- w unl. ; DGY. inneapolis, contro! ockfor ongolida '

eranted auth. | Intervene Nafl | Betters - attempted to cover phases of South|St. Paul’s stockyards for one of

papers Inc,

for price [list. Ll ensed under Brush Devc!npmenl Co. Patents. Astatic Pendinu. N

the series of industrial programs bein ASTATIC MICROPHONE LABORATORY INC.

Brdestg. Co.; KGFF. Shawnee, Okla., de- -
portions of the yard inaccessible. So

carried by that station, it found APRIL 2|
‘nied 60-day postnonement hearing applic.

heé truck was loaded onto a flat WCAX, Burlington, Vt.~—License for

&

mod. license;fWSAY, Rochester, N. Y., car .and propelléd hy locomotive to he vantage points. Inset are the CP chanze equip.; vert. g@ntenna, inecrease n (0 S CE . ) | DEPT. BR, YOUNGSTOWN, DHIG,
granted ontinuance E&f,‘g};‘_‘ o n’:ﬁg: three announcers handling the broadedst; left to right: George Putnam, "WikpN, Youngstown—Mod. CP vert 1245 Jackson Ave., University Park, Hya itsville, Md. | Flomeer M‘""m‘mm‘i of Quallly Eia et
&d pet. he made respondent applic. Abra- DBrooks Henderscim and Roch Ulmer. f | . antenna, move trans, for directional an- = =
i i . ) . . I . ' .
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Campus Contapts—Nuts to

Merchahdisin g

Bills for W[ omen—On a Horse—Gay Nineties

& Promotion

You—Scout Scatterers—

to promote the Pontiac Varsity
Show which began [Jan. 22 on
NBC-Red network, have proved
the effectiveness of well planned
tieins. Before its tourgo a different

T
MERCHANDISING l\fethods used

college or university each Fri-
day night. 10:30-11 m. (EST),
Pontiac furnishes free postcards
for mailing to the entire list of
active alumni, over 500,000 in all,
giving complete program informa-
tion and time zone (lu%u. Full page
ads in alumni magazines, student
dailies and weeklies afe devoted to
creating interest amopg the grad--
uates and student bpdy of each
university.

Admission: to the shows, accord-
ing to Brogdcast Merchandising,
NBC house érgan, is hy ticket only
and 90% of ithe tlckeis are reserv-
ed ‘for students. Dealgrs have dis-
tinct place in the canipaign plans,
although the emphasis is put on
alumni and student tieins. Litho-
graphed window postdrs and small
display cards are senf to all local
dealers and spotlight pds are plac-
ed in city dailies. Pontiac uses a
brief straight selling message
about the company, 1t policies and
its car, refraining f om any at-
tempt to link the uniyersities with
Pontiac cars or to guggest indi-
rectly that they indorsed them. The
shows are built by [Henry Sou-
vaine Inc.,, New Yark program
builders, and the acedunt is hand-
led by McManus Johns & Adams
Inc., Detroxt

A TRICK package o Grape Nuts
of the jack-in-box variety is being

distributed by General Foods
Corp., Battle Creek, Mich., to pro-
mote the Burns & Allen Mondav

evening series which |began Aprll
12 at 8 p. m. on NB(-Red. When
the rubber band is {removed, up
pop Ge rge and Gracie saying,
“Grape Nuts to Yoy!” Young &
Rubicam Inc., is agency.
The novelty. was dstr1buted by
Bureau of Industrial Serv1ce

FROM LISTENERS ‘— More than
275,000 books have-‘been distrib-
uted to the Todey’s Children fol-
lowers, each of whom sent 50 cents.
The book carries the same title as
the program and both are written
by Irna Phillips, whq also acts in

the program, heard daily on NBC—
Red. Submerged by requests is
Gale Page, above, who plays the
role of Gloria’ Mgrsch. Public
libraries in some cities have pur-
chased copies to meef the demand
for the 259-page book. Hutchinson
Adv. Co.,#Minneapolis, is agency
for Plllsbury Flour Mills Co.,
Minneapolis, the sponsor.

Page 82 o Aprl‘u_ 15, 1937

ALTHOUGH the Bhiladelphia
newspaper-radio relationship in
1935 was antagonistic, today the
Record, Inquirer, and Ledger are
swapping space for time in a co-
operative way, according to Donald
Withycomb, general manager of
WPFIL. The most recent arrange-
ment is with the Ledger, by the
terms of which the paper will use
a 15-minute series, 9:45 p. m. Sun-
days, for dramatizations of its
Dorothy Dix column and WFIL
will Dbe credited with lineage to
merchandise the programs of its
local and national advertisers. Jos-
eph T. Connoly, WFIL’s publicity
director, estimates that the three
papers spend 33,000 each week on
radio. WIP also has trading agree-

ments with three Philadelphia
papers and WDAS with one.
* * %

KEHE, Los Angeles, to build u»n
an immediate children’s audience
for Detéctive Dalt and Zumbe, new
five-weekly quarter-hour serial,
which. started on that station April
5 under sponsorship of Bireley’s
Inc. (orangeade),.distributed
260,000 handbills to Southern Cali-
fornia grammar school students on
the afternoon preceding the first
broadcast. Approximately 200 Boy
Scouts were pzaid to distribute the
handbills calhng attention to the
serial which is'directed to listen-
ers ranging from 8 to 16 years
of age. Ted Gailey, KEHE account
executive, arranged the merchan-
dising stunt. Agency is Philip J.
Meany Adv. Co,, Los Angeles.
* * ES

AMONG leading contestants to
date for the most unusual promo-
tion piece of the year is NBC’s
April 6th-mailing to radio ieditors,
consisting of (1) a cellophane-cov-
ered rubber mouse, (2) a piece of
sheet music entitled “I Love Those
Singing Mice”, and (3) a letter
signed by Raymond Roquefort, di-
rector, NBC Exterminators’ Dept.,
reminding ‘the recipient that 23
singing mice were to make their
radio debut on the following Sun-
day on NBC’s Blue Network.

* LK #

CATALOGS given all salesmen
for Central States Broadcasting
System have presentations for every
CSBS sustaining show. Copy is
short, but the pages are over-run

with comic drawings emblematic of

the show. The pages are drawn and
copy typed iny, then photostated.
'hen an adveg’tlser wants to buy
time, but doesn’t know what to put
in that time, the booklets help him
decide. Bruce Wa]lace and his pro-
motion staff prepared the catalogs.
P
KMBC, Kansas City, took a promi-
nent part in the city’s annual Food
Fair, with Beaulah Karney, KMBC
household economist, conducting a
daily cooking school. For ten days
prior to the Fair she interviewed
prominent food industry figures.
The Gene & Glenn team appeared
at the show.

* *® i

: MEMBERSHIP cards in the Great

American Whopper Club are being
distributed to his listeners by Col.
Jaék Major, one-man variety show,
on CBS.

TO PROMOTE interest in Follow
the Moon, serial drama broadcast
five afternoons a week on NBC-
Red in the interest of Woodbury
Soap, George Scher, publicity di-
rector of Lennen & Mitchell Inc.,
agency for the Jergens-Woodbury
Sales Corp., writes a weekly sum-
mary of the story for publication
in handbills distributed by Ameri-
can Stores Co. to some 200,000
women each week. Another piece
of promotion prepared by Mr.
Scher for this client is the Jergen
Jowrnal. Five million copies of the
first number, a winter issue con-
taining articles on Walter Win-
chell, star of Jergens Sunday eve-
ning program, and winter sports
and health hints, were distributed
through drug and dopartment
stores. The summer issue is now
in ])Icpdl(\tlon
* *

ROBERT CLARKSON, formerly
with Lamont, Corliss & Cos New
York (Ncst]u and Pond’s prod-
ucts), has joined the recording de-
,partment of WOR, Newark, where
‘he will sell and promote the sta-
tion’s recording services. Ray Lyon,
development engineer, is in charge
of the recording studios of WOR,
which have been used for some
time by the station for its own cli
ents but which now will for the
first time be actively promoted to
‘radio advertisers and agencies gen-
erally.

o * *
KTOK, new Oklahoma City sta-
"tion, has offered two free airplanc
tnps to Chicago to Oklahoma City
\school children who suggest the
‘best slogan. Contest ends June 1.
iThe station, which recently an-
‘nounced affiliation with Mutual
rand Oklahoma networks, is licensed
to Oklahoma Bmadcastmg Co., of
which Harold V. Hough is pleql-
dent.

*® % *
IN ADDITION to placing advance
announcements in all the church
pews of the Twin Cities, the Min-
neapolis Church Federation herald-
ed the advent of The Sunday Play-
ers, transeribed bible drama series
on WTCN, by distributing 150,000
circulars through the public schools
of Minneapolis and St. Paul. Series
was transcribed by Mertens &
Price Inc,, Los Angeles.

*

| WMCA, New York, has published
a terse promotion piece titled
13,3983* Men on « Horse (*Women
Too), the title indicating the daily
average number of cigar bands re-
ceived in an amateur handicappers
contest sponsored by Webster-Eis-
enlohr Inc., New York for its Hen-
rietta cigars.

*

* %

WHBQ, Memphis, broadcasts a ra-
dio spirit, furnishes clues to its
1dent1ty, and gives prizes to the
first six correct guessers. The
program is promoted by audible
lscreen trailers and a black-robed,
mysterious person who parades
downtown streets wea;(ring signs.
* *

K¥FXD, Nampa, Idaho, has pub-
/lished a 34-page brochure describ-
"ing its studios and technical equip-
ment, market and coverage; along

!/ with a reljef map of its surround-

he KFXD code of ethics

%

WHO, Des Moines, has just pub-
lished a 30-page souvenir picture
book describing the activities of
the station that center around the
l]owa, Barn Dance Frolic and sell-
hng for a quarter.

ing area.
is included.

i BROADCASTING o Broadcast NAdverlisi”!

WOR HONORED—“One of radig
best promotion pieces of the year
is what The American Printe
calls Of These We Sing, markd
data book issued last month by
WOR, Newark, which was plaed
on exhibition as an outstandin
example of sales promotion liten
ture at a special luncheon on Apr
2 at the New York Advertisiy
Club.

AN TLLUSTRATED brochure st
ting forth field work and demo.
strations of WXYZ’s merchandis
ing department and its service b
the advertiser has just been issued
by the Detroit station. It answers
all questions as to how the servie
is conducted and whv there ism

article by H. S.

and Michigan Network merchandis.

ing director, in the Dec. 1, 193,

BROADCASTING, the service is ren

dered without cost with non-can-

cellable 13-weck contractsA
* * *

WMCA, New York‘ has started a
questlon answer plBgrdm titled
Quizdom Couwrt, during which mem
bers of a Bronx theatre audiene
are quizzed and those giving the
most correct answers are awardel
free tickets. Alexander’s Depart
ment Stores of the Bronx is spon
sor.

* * A ?
CBS has started publication of 2
monthly list of sponsored and svs
taining programs, the first volume
covering the monthi of April, The
cover of the, booklet carries diag:
nal panels with names of sponsors
Another CBS promotion piect
deals with the popularity of Boak
Carter, Philco commentator.

* 4 *

OLD TIME handbills announcing

Don Lee’s Old Tinle. Melodramas,
a new MBS series on alternalt
Saturdays 9:30 p. m., printed it
red and green and set in-type rem
iniscent of the Gay|Nincties, wert
released April 12,

* * *

A COMPREHENSIVE survey o.
coverage and sales possibilities of
WKBZ, Muskegon, Mich., complett
with mats and cuts of Studlo activ
ity and bound in hhmmered silve!
cover, has just been distributed
the trade.

* *

WESG, Elmira, N. Y., turned ovef
operatlon of the statmn for a
to students of Elmira College, Wi
handled controls and microphone:

| .
WwWWW american

e a

CWLW

Is glad to

WHN New York
WFII. Phlladelphla
KQV ‘Plttsburgh |

announce its affiliation with

This new development is an improved?sérv”ice
offered by The Nation’s Station to both its
listeners and its adverhsers. 1

( “THE RIOST

TRANSAMERICAN BRO

NEW YORK

521 Fifth Avene B
MUrray Hill 6-2370

For Full Particulars on

Consult

ADCASTING AND TELEVISION

CHICAGO

333 North Michigan Avenue
STAte 0366

i T

SENSIBLE BUY IN BRbAocAsnﬁG"

HOLLYWOOD |

33 Fernwood Avenue
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Two RCA Transmitter Values

—the newest for 100-250 watt opemtion.’

PR S——

: Utilizixl&tlle]atest type,lo

. ity throughout, the 250-D

i
THE 250-D is RCA’s top-noleh quar-

ter-kilowatt or 100-wall transmitier.

It forms the basis of the ]{CA line of

higher powered eqmpmeru and may
be steppied up to 1000 or 5000 watts
by the addition of stdudard dmpllher
units. Its high- ildellty performance
guar antées audlence ﬂatlsfmctgon The
euwiuee}s admire its nuv “vertical
chassis” | type of - coustruction which
places every coimponent | \wnlhln eaby
reach for inspection or

1tr-life tubes
and new crystal circuit, the 250-D
is thoroutrhly up-to-date. Completely
equlpped economical and high fidel-
is the trans-
nditter for the diseriminating broad-
caster wﬁi]m wants the hest.

e ——

THTE 250-D is high level modutated and
similar in appearance to the FT-A250 which
it supplants, For 250 watts it uses two 8057
in push-pull, modulated by two 805~ For
straight 100-watt serviee it employs two 8387
modulated by four 815>, A new, celeetron
coupled crystal circuit is used. Taning ix
casy without critical adjastments, Tubes are

‘mountedin{rontol the vertical chassis.other

parts in the rear. Eve 1) part is ¢ hip\ acees-
sible. Eight ope rating 'meters and ¢ight ad-
ditional, tuning meters are aupplml Fasy

power (11.111"1 for 100 250-watts.

PERFORMANCE * Audio distortion helow 307 RASN
for frequencies from 60 to 7,500 ceycles. ] nquv ney
respnnso within
1 dbh, 30 to 10,000
eyveles. ITumlevel
G0db below 1009,
maodulation. A.C.
power 1T00watts
for avernge 250-
witl operation.

THE 250-G-is a simplified 100- or 230

)
\

transmitter. I

TIIE 250-G is also a high level modulated

watt lno'h fidelity transmitter avzulal)le at
remar kablylowcost Providesevery feature
necessary for first class operation. Runs
at a minimum of expense. Adjustmen is
simple and the low input level permits

838’s modula
cquipment is
tron coupled
ing is provid

ted by two 838,

r 250 watts it employs two 805°s
modulated by two 8035’s and for 100 watts, two

hn removable shelves, New, elec-
ctystal cireuit. Time delay start-
« and power change relays for

Mounting of

the equipment to be operated remotely in 100 250-watl service.

many cases without additional audio am- p‘FRF()R“A\:( v distorti ‘ B
Pllﬁel'S qpace is furnished on the lel.lt ) MANCE: Audio distortion—less than 1%
panel for mounting a 66-A Moduldtmu
.Momtor. Ample safety factor is prOVIded

to assure umntgrrupted operatlon.
Ul details

O Zonoad? Gugpment

RCA MANUFACTURING COMPANY, I\c CA\IDEL‘ NEW JERSFY A SERV ICE OF THE RADIO CORPORATION OF AMERICA

NEW YORK, 1270 Sixth Avemje, « CHICAGO, 589 East Iﬂlmms Street «  ATLANTA, 490 Peachtree Sgreet, N E
DALLAS, 2211 Comn‘hxelcc Strect SAN FRANCISCO, 170 Ninth Street

RMS
for audio frequencies from 100 to 5000 eycles. Frequency
response— flat within 2 db from 3010 10.000 eycles. Hum
level— 60 db below 100% modulation. A. C. power 1630
watts for average 250 watts operation. Audio inputlevel
i minus 16 db for 100% modulation.

H

Write Lhe nearest office for fi

i
i

WWW amer|canrad|loh|storv com ,

@ {
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