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500000 Cars Have Radios

A Tremendous Boius fa;* NBC Advertisers

HIS YEAR—right now—every fifth

car is radio-equipped. Rolling and on’

the job...answering America’s favorite
summer question “What's the score?”
..adding new millions of hsteners to
NBC’s vast nation-wide audience.
With America, NBC Network Programs
have takento the road. Automobile sets
have formed new listening habits, dictat-
ed new sales policies. They have ptoved
their right to be known as sound and
effective sales makers for anyadvertiser.

OF FIVE

i 4,500,000 installe

1

sets! 4,500,000 cars

{on the roads whbse driver‘s and pas-

sengers listen .19 radio prbgrams an
‘average of 65 minutes per day in the
summer time alu{ce' Anothxr thing to

remember-—a very :mportant thing:
|

A.“ this listening is bonus, {4” supple-
mentary to that vast audience for which
you, as an adverfiser, are paying——1ihe
24,500,000 homes—America’s most rc-
sponsive sales m;lket—which haveradio

| receiving sets installed inthis year, 1937,

AUTOMOBILE

CAN GET YOUR SALES STORY.,..

Naﬁbnal
Broadcaatmg
Gompany

A Radio Corporation of Amerkca Service . §

RCA presents the “Magic Key of RCA®

_every Sunday, 2 to 3P. M., E.D.5T., on

the NBC Blue Network,

.RIGHT NOV

~— The Yankee Network . .

VACATION AUDIENCE

URING the four big vacation months, New E‘ngﬂand is the

country's greatest vacationland. Highways to the sea-,

crowded with tourist traffic. Providing for 3,000,000% visi-

tors from outside New England is a major summer industry.

Recreational centers do as high as. 509, of their year's

shore, the mountains, the lake resorts and fhicounfr\,z are

| business during this period. More than $306,000,000 are

f spent in New England by vacationists from other sections.

The 3,000,000 extra summer population is your plus audi-

’ ence — a potential 3,000,000 extra listeners added to your
; regular Yankee Network audience of 7,758.00P.

This plus audience can be reached through b\t+ one medium
. the only network with enough
stations and a sufficient network following to influence buy-

ing throughout New England both urban and resort areas.

THE YANKEE NETWORK

EDWARD PETRY & CO,,

l ’

/

S'l'ay on the air in New England this summer. Schedule
your program over the Yankee Network to boost your:sales
throughout the entire New England vacationland. Gef your
share of this extra $306,000,000 summer sales.

*New England Council estimate.

WNAC Boston
WTIC  Hartford
WEAN Providence
WTAG Worcester
Bridgeport
Wwicc New Haven,
WNLC New Lando;ﬁ
WCSH Portland

WLBZ Bangor
WFEA Manchester
WSAR Fall River

" WNBH New Bedford
WLLH Lowell
WLNH Laconia
WRDO Auvugusta
WNBX Springfield, Vt.

lNC 21 BEROOKLI NE AVENUE
BOSTON, MASSACHUSETTS

INC., Exclusive Nahondl Sales Representatives

Pnbllsbed semi- mozg.hly 25th issua (Year Book Number) published in ;bnnry by BROADCABTING PUBLICATIONS, INC., 870 National Press Building: .Washington, ’

C. Entered ms second clase matter| March 14, 198

at the Post Office at Washington, D. C., under imct of March 3, 1870.
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QUALITY PROGRAMs

Business
Speak:....

A" | Jrhan 2t | |

LISTENER POPULARITY

Some of the Outstanding
CBS Progams over WREC

Horace Heidt for Alemite

Lux Radio Theatre

Eddie Cantor—Texaco Gas

Poetic Melodies—Wrigley's « )

Pick & Pat—U. S. Tobacco '

Town Crier, Alex. Woolcote—G

Al Jolson—Lifebuoy rangee
Al Pearce—Watch Fun Go By—Ford

| Jack Oakie—Camel Cigarertes

Ken Murray—Campbell

Andre Kostclnne:z—chcsmrfic]d

Gang Busters—Palmolive

Major Bowes ~Chrysler

Floyd Gibbons—-Palmoljve

March of Time—Setvel

Hollywood Hotel—Campbell

Prof. Quiz—Kelvinacor

Heinz Magazine of the Air
Edwin C. Hill —Lucky Serike
Myrt & Marge—Supersuds

Rubinoff—Chevroler

Phil Baker-—Gulf Gas

Ford Sunday Evening Hour

During the month of April, 1937, Memphis business men bought and ran 21
times as many commercial programs on WREC as they did on Memphis’ second
station * . . 282 to 124%. These men have ltarned through experience that WREC
delivers their sales messages to more people . . . produces greater results. They
know the listener preference of Memphis and Mid-South for WREC, and are
- spending their own money accordingly. THEY GET CASH l;{EGISTER RE-
SULTS! And so can you, '

i

Taken from WREC's official daily radio log and second station’s programs,,
. .
heard over the air; also, a further check of-sccond station’s complete listng

of programs in Memphis' morning paper. r
:

{

alone gives

of Mid-Sauth

you 2/3
TENNESSEE’'S FIRST AND

FINEST RADIO STATION

NATIONAL REPRESENTATIVES
PAUL H, RAYMER COMPANY
NeWw YORK * CHICAGO * SAN FRANCISCO

MEMPHIS®
AFFILIATED

WITH COLUMBIA BROADCASTING SYSTEM

Page 4 ¢ June 1, 1937

|
BROADCASTING ¢ Broadcast @duerminﬂ

WAMMN A "

QUALITY RECEPTIQY |

Baron Munchausen—Kool Cigarettes

Listeners |

P : ol | .
CINCINNATI. 5000 Watts, Day; 1000 Watts, Night. Owned and operated by Columbia
{ :
. - ' . R . . 4
Broadcasting System. Represented by Radio Sales, New Ya‘xk, 485 Madison Ave.; Chicago, 410 r;N
. 1 . i
h Michigan )ﬁve.,- Detroit, 902 Fisher Bldg.; Los Angeles, 5939 Sunse“t Blvd.; San Fn:ancisco, 601Russ Bl}lg.

a '

That's what Cincinna

o

|
|
J
1

WERC has more local advertisers than any other Cincinnati station.

-

More than half of them use WERC five times every week.

Sixty-nine per cent of them use WERC fifty‘two weeks a year.

o

Upon such facts as these WERC has built its reputation as Cincinnati's first local

station. If you want more facts, consult WERC or any ﬁf)ﬁice ‘of RADIO SALES.

|

: f
"

; %

BROADCASTING o Broadcast Adir‘)ertising , June 1, 1937 o Page 5
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- WMCA

B Jeads dgdlﬂ/
i -‘ ROSS FEDERAL SURVEY SHOWS

31 69%,0f New York Afternoon Audience

i - listen to. WMCA, as against following per- -
- centages on other Metropolitan stations . ., .

!

\
!

. _. . i ( WMCA . . . . . . 31.69%
e | , | , . STATION No.

| 2 . 18.03%
Rt b | e S ' ' \ STATION No. 3 . 14.42%
Y g e L | ‘ : STATION No. 4 12.33%

. . - N L

A manufacturer with the aid of the KDKA Home
Forum secured full distribution for its washing solu-
tion—a product hitherto unknown in the Pittsburgh

| \ STATIONNo.5 . . . 11.01%
| All Other Sfaflons . « 1252%
|
t

This listener study was made in connection
| with the daily 3-hour Sports-Variety show,

|
area. To quote the maker, ° We are very much pleased : GRANDSTAND AND BANDSTAND.
I sponsored by WHEATIES. Survey was con-
with the results . .. and we feel sure that before long

| ducted over three-day period with total of
it wdl be the leadlng Washu%g SOlutIOH in Plttsburgh » [ 5650 telephone calls distributed between hours

of 2:30 and 5:30 P.M.
K D KA ‘j | 1. That a good radio progranf: will

: ; : always attract a sizeable audience. -
50,000 WATTS - o

2. That WMCA knows and presents
NBC Blue Netweork i ) . the fype of program that appeals

P I TT s B U R G H ’ . to the Néw York listener, :

7 May we remind you . .. _ . {\ . o
E db NBC S ‘ ‘
Completels ‘”"g"f‘mme g o [ .| THIS IS "NEW YORK'S OWN STATION
F ’ [” 2, <

Page 8 o -]une 1, 1937 1 ‘ BROADC{}STING -‘ Brojdcast AdUErtlsm! . . | ATF THE Top OF THE DIAL" |
N : u#h istorv.com

www.gme

Frankly, this percentage was a bit higher
than we anticipated ourselvies, but it proves
what we have maintained: &
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"But yowve haand ub on the hadio!”

SELEC.T the right markets and the right
stations, and radio will do wonders for you.
But don’t try to sell snake-bite cures in
Ireland!

local conditions of weather, or imdu;ﬂry, or
whatnet. It’s cur business to help you make
:radio a profitable investment, and we know
our business. '

!
. n I
- It’s our business to know exactly which No matter how much we want to be helpful,

stations are best for selling your kind of .
merchandise—to know or to find out how

many real prospects you have in each terri-

lend us an ear or two. Why don’t you

i
|
‘however, we can’t do very much unless you | -
{
3
telephone or drop us a line and ask for '

; tory—to know whether your chances to
®
make sales have been increased or killed by
!

 FREE & PETERS. Inc.

. (and FREE, JOHNS f FIELD, INC.)

!some dope on some of the things ihat are
fbmhering you?

2
+

WHO ... _ Des Moines . - .
WERWKBW . Buffalo Radio m” Colurbis
WHK-WJAY = . Cleveland ienporf
WHKC. .. . - Columbus RWMM Fargo
.................. Kansas City
WP\?VE --------- Louisville NEW YORK CHICAGO Fprf‘Woﬁ‘g
WTCN .. Minneapolis-St. Paul A A AR Hartfor
2k 4 Zn, v r: schigan 1 1
KOlL Omaha Lexingtan 2-8660 Franklin f,.;s:.) Km:))(Vl o
KOIN-KALE . . Portland Omaha-Lincaln
KSD St. Louis DETROIT SAN FRANCISCO LOS ANGELES Peoria
WFBL .. Syracuse Nea Certer B Ope Eleven Sutter C. of C. Bldg. - Raleigh
§V?(LBN Seattle Trnity 2-84 44 Sutter 4353 Ri-hmond G184 TGV acoma
: - Youngstown KTOL o . Tubsa

Page 10 « June 1, 1937 BROADCASTING « Broadcast Advertising
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Retlrement of S ewart May Reshape FCC

White House May Take Firm Hand by Naming Strong Flgure
As Successor to Quell Criticism of Commission

THE STRONG possibility

exists—and

was given added

eredence on May 26 when FCC Commissioner Irvin Stewart
nnnounwd his retirement to take effect when his present term
expires June 30—that President Roosevelt will soon exert a
firm hand over the Federal Communications Commission.

Dr. Stewart asked the President not to consider him for

reappointment because he has accepted the post o

director of

2 Committee on Scientific Aids to Learning under the National
Research Council, a technical branch of the National Academy

of Sciences, and plans to take up his new duties i

on July 1.

New York

This leaves a Democratic vacancy on the FCC, for| Dr. Stewart
will have finished his three-year term as Democr’%ltxc member

of the Commission from Texas, as vice-chairma

Commission and as chairman
of its Telegraph Division. His
succesor to the $10,000 post
will be appointed for a seven-
year term under the law.

Rumors of Successor

The retirement of Dr. Stewart,
which was voluntary, and which
fakes him to an academic post
paying a higher salary, gave rise
to all sorts of conjectures as to his
successor and as to Presid ent
Roosevelt’s intentions with regard
to the future personnel of the FCC.
This New Deal agency, organized
three years ago as the successor
to the former Federal Radio Com-=
mission, has been the focal point
lately of much Congressional and
press criticism,

That most of the press reports
emanate from within the Commis-
s;un itself, is well known in offi-
cial circles, mcludmg the White
House, and various motives are as-
wibed. The slow but constant flow
of charpes found its way to Capi-
ol Hill several months ago, with
the result that Rep. Connery (D-
V[ass) demanded a special commit-
tee investigation of the radio in-
dustry, particularly the networks
—an mvestlgatlon that would in-
witably take in the Commission
and its personnel as well as the in-
dustry.

As things stand today, there is
little likelihood of such an investi-
gation by a special House commit-
tee, though Scenate committee hear-
ings on the confirmation of the
man named as Dr. Stewart’s sue-
tssor may open up many avenues
of inquivy. It is known that the
Administration is not anxious to

Ve an agency of its own creation
and commissioners of its own selec-
tion inquired into at this time when
other more vital problems face the
tountry and its lawmakers; that
Rep. Lea (D-Cal.) wants any such
Probe in the hands of the House

BROADCASTING o Broadcast Adverfising

adiohistorv.com

. Driscoll, chairman

of the full

Interstate Comnierce| Committee, of
which he is chairman, rather than
in the hands of a special commit-
tee; and that neither the Roosevelt
administration nor the small Re-
publican minority has any real ax
to grind with the broadcasting in-
dustry itself because they are gen-
erally satisfied that, Radio by the

Amervican Plan acquitted itself in
a superior and impartial manner in
the last political campaign and
honestly wants to continue to keep
itself clear of polities.

Much Conjecturing

Exactly what President Roose-
velt may have in mind, and whom
he may select to bolster the Com-
mission’s membership angd/s/leadﬁ-
sh1p, are subjects of pure-pecu
tion at this writing.” Inquiriks
among highest official sources indi-
cate that the White House is fully
cogmmnt of the consistent criti-
¢ism that has been heaped upon the
Commission, especially in press re-
ports, but has been too busy lately
to pay much attention to that body.
On the other hand, the Stewart re-
tirement more or less precipitates a
situation which gives President
Roosevelt an opportunity to take a
direct hand. .

All sorts of rumor, conjecture
and press reports were current as
BROADCASTING went to press as to

Speculation on FCC Vacancy Brings
Renewal of Demand for W esterner

|
A NEW drive for appointment of
a far westenér to the FCC is in-
dicated with the creation of the va-
cancy on that body through retive-
ment on June 30 of Dr. Irvin Stew-
art. [See story on this page.] Seve-
ral names already have cropped up,
but careful inquiry| by BROADCAST-
ING just before it|went to press
indicated that for|the most part
they are in the rgalm of conjee-
ture at this time.

White House sources state that
President Rooscvelt has not yet
given the appointnient any consid-
eration although it was
that political folcF
being mustered fo

First to be men
sible place on the
fore the Stewart
announced May 2

learned
already were
candidates.
ioned for a pos-
FCC, even be-
retirement was
5,”was Denis J.
of the Pennsyl-
vania Public Utility Commission,
who served in the last Congress as
Representative from St. Mary’s,
Pa., and who gamed nation-wide
attention during his single Con-
g‘l'cssionul term by exposing tele-
grams sent members of Congress

against the Wheeler-Rayburn util-

ity holding company bill.
Mentioned also is Hampson Gary,
FCC general counsel, who.served
on the original FCC for six months
in 1934 to fill. out an interim ap-
pointment until Anning S.' Prall,
present chairman, could assume the

9

post after his retirement from Con-
gress. Mr. Gary, like Dr. Stewart,
is a Texan and is a personal friend
of the President, having served in
the American diplomatic corps af-
ter a term in the State Depart-
ment during the Wilson regime.

Still another suggested candidate
is Comdr. T. A. . Craven, at
present chief engineer of the FCC
and a former Naval officer with

'wide experience in radio engineer-

ing. Comdr. Claven, a native of
New Jersey, is said te hold his
present post at the request of
President Roosevelt, under whom
he served when Mr. Roosevelt wasg
Assistant Secretary of the Navy
in the Wilson administration.
Another name being put forward
is that of '‘Carl F. Arnold, FCC
assistant general counsel a551gned
to the Telegraph Division. M
Arnold is former dean of the Uni:
versity of Wyoming Law School
and has been with the Commission
for about a year, having been en:
dorsed by Senatm o’ Mahonev (Di
Wyo.).
The onhL definite mfmmatlo‘[i
procurable was that a group of
western Senators might get to-
gether shm‘tly to urge that a far
westener be appointed to the va-
cancy in view of the fact that Ok-
lahoma is the farthest western state

(Continued on page 63)

!
}
|
|
|
!

I

how the Administration will at-
tempt to revamp or reform the
FCC. Although it is possible that
President. Roosevelt will simply
choose a successor for Dr. Stewart’s
place, leaving the status quo with
Anning S, Prall continuing as
chairman, he having been redesig-
nated f'm that post only a few
months ago, close observers ven-
tured several other possible courses
—especially if Congressional pres-
sure increases the demand for a
“cleanup”:

1. It has been suggest@d that a
strong figure of the stature of
Joseph P. Kennedy, first chairman
of the Securities & Exchange Com-
mission and now chairman of the
Maritime Commission, might be §e-
lected to give new leadership to the
FCC. Mr. Kennedy himself, row
deeply absorbed in his mission as
trouble-shooter for President Roose-
velt on the merchant marine prob-
lem, is not regarded as a likely
choice because he is known to have
accepted his present post only on a
temporary basis of leave from his
private affairs. Some other equally
important figure may be selected,
however.

2. It has been rumoled that one
or more other commissioners might
be shifted to other posts in the gov-
ernment service, though this is pre
guesswork bolstered only by the
fact that two appointments to’the
Interstate Commerce Commission
still pend, and this is the Commis-
sion for which Chairman Walker
of the Telephone Division has'been
mentioned. There has also been re-
curring talk of of a federal judge-
ship for Judge E. O. Sykes.

3. President Roosevelt is known
to be insisting upon his governmen-

tal reorganization plan, un der

which he would be given broad-dis-
cretionary authority to merge vari-
ous branches of the government
and under which it has been inti-
mated the functions of the FCC, or
part of them, might bé turned over
to a single admmlctlatlve head in
the Department of Commerce while
the FCC itself becomes a sort of
court of appeal somewhat like the
Board of Tax Appeals. Some have
‘urged this as a means of freeing
the Commission from purported po-
litical domination.

Reaction of Industry,

Many press stories have been
pubhshed and more will follow, re-
garding the Commission and the in-
dustry—some of them obviously in-
spired and published without any
déep inquiry as to facts. Thé
charges of alleged trafficking in ,
station license due to the prices be-
ing paid in ,purchase deals; the
question of newspaper‘ ownership
of radio stations; the allegations
that ‘broadecasting is making exces-
flve profits; the proposal that sta-

June 1, 1937 o Page 11
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tions be taxed on a wattage basis;
the bill to establish a Federal
shortwave broadcasting station in
Washington—all these have led to
questions and charges but no close
study as to the facts. .
Within the broadcasting indus-
¢ try, considerable resentment pre-
'vails against this plethora of un-
. challenged charges, and many
* *proadecasters would welcome an in-
vestigation [BROADCASTING, edi-
torial, May 15]. The question
whether it should be conducted by
a:special committee of the House or
by the regular committees of either
House or Senate has presented it-
self in the discussions. The pro-
posed Connery investigation, it is
suspected, might be merely a “fish-
ing expedition” and Chairman Lea
of the -regular House Iuterstate
Commerce Committee is known to
have taken the attitude that if an
investigation is held his committee
should conduct it. On the Senate
side, Senator Wheeler, chairman of
the Interstate Commerce Commit-
tee, has been too busy with the anti-
court-packing fight to give much
thought,to radio, but he has indi-
cated he will get to his press-radio
divorcement plan eventually and
probably will have his committee
probe other charges. :

In the Senate, the co-author of
the original Radio Act of 1927,
Senator White (R-Me.) delivered a
speech [BROADCASTING, Aypril 1] in
which he posed the problems that
face broadcasting and its regula-
tors—one of the few constructive
speeches on the subject yet heard
and one that -might well be the
basis for any Congressional inquiry
into_the problems as g whole. Sena-

tor White is probably the only man*
on Capitol Hill who has stuidied and .

acquired a broad. knowledge of the
entire Subject of wireless in most
of its phases, but he belongs to the
minority party and his speech at-
tracted scant notice. He does, how-
ever, sit on the Interstate Com-
merce Committee and will undoubt-
. edly be one of its most active prob-
i ers if and when an investigation is
{ held.
it Dr. Stewart’s Plans
i Dr. Stewart plans to clear his
desk during June and will move
with his wife and child to New
. York City on July 1. The purpose

of his Committee on Scientific Aids-

to Learning is officially described
as being “to canvass, and to report
to the National Research Council,
the extent to which and means by
which certain methods, data, mate-
rials and products 'of science are
and may be applied to léarning.”

Experts are to be retained by Dr,
Stewart and his committee to make
special studiés in the fields of ra-
dio, sound recording and reproduc-
tion, motion pictures, photography,
ete., and’ distinguished persons will
be retathed as consultants “to in-
sure the effective cooperation of
governmernt, the schools, scientific
societies, research establishments,
the professions, industry and the
press.”

It is understood the committee
will undertake at once to survey
the work and experience of, the Na-
tional Advisory Council on Radio
in Education, of which Dr. Lever-
ing Tyson is executive secretary.
Dr. Tyson- retires July 1 to become
president of Muhlenberg, College,
Allentown, Pa. Whether the
NACRE’s functions will be ab-

, sorbed by Dr.. Stewart’s’ committee
has not been divulged. The Na-
tional Research Council derives its
funds from -the Carnegie Founda-
tion, while the NACRE derives its

Page 12 e June 1, 1937

Prop rietdry Copy
Complaints Becomi

NOTEWORTHY  progress has been
"made by proprietary groups in the
handling of their; advertising copy,-
with the result that complaint has
diminished considerably,” according.
to views expressed-at a symposium
of advertiser views conducted by
the Proprietary Association, in New

.

York May 26. ) B
Many attacks ~on advertising,
‘.particularly in :the proprietary

field, were challenged by spokes-
men for advertisers, agéncies and
media representatives, al t‘h oug h
there has been !‘partial justifica-
tion” of some of ithese contentions.
The symposium [followed the an-
nual meeting of the Proprietary
Association. New officers  elected
were: president, George H. Millev;
secretary and _treasuver of the
Musterole Co., Cleveland; honorary
vice-president, Dr. V. Mott Pierce;
first vice-president, Henry P. Buis-
tol, Bristol-Meyers Co.; ssecond
vice-president, Charles S. Beards-
ley, Dr. Miles Laboratories, and
third vice-president, R. L.. Lund,
Lambert Pharmacal Co. Charles P.
Tyrrell was reelected sq’cretal‘y and
treasurer of the|association.

Handling‘i of Gopy
| "

Earle A. Meyer, executive sec-
retary of the Association’s Advis-
ory: Committee on Advertising, as-
serted that more than 20,000 pieces
of publication and radio. copy, in-

funds from both the Rockefeller
and Carnegie Foundations.

Dr. Stewart’s Committee on
Scientific Aids to Learning will
comprise James B. Conant, presl-
dent of Harvard, chairman; Van-
nevar Bush, dean of the School of
Engineering, Massachusetts Insti-
tute of Technology; L. D. Coffin,
president, University of Minne-
sota; Frank B. Jewett, vice-presi-
dent of the A. . & T. Co. and
‘president of the Bell Laboratories;
Ben D. Wood, associate professor
of collegiate educational research,
Columbia University; Bethuel M.
Webster, former general counsel of
the old Federal Radio Commission,
now partner in|the law firm of
Webster & Garside, New York:
Luvig Hektoen, chairman, National
Research Council, ex officio.

His new work will take Dr. Stew-
art back into the. academic field
whence he came|to the State De-
partment where, as a member of
the Interdepartmental Radio Ad-
visory Committee, he handled inter-
national wire and wireless matters
and. helped frame the 1934 Com-
munications Act} He is 37, the
youngest membeg',of the Commis-
sion .and regarded as -one of its
ablest members. 1A Texan, he was
sponsored for his original appoint-
ment in 1934 by. Rep. Sam_ Ray-
burn, then chairman of the House
committee framing the communica-
tions law and now Democratic floor
leader of the House. He formerly
was an instructor, in law and poli-
‘tics in various unjvérsities and was
technical delegate to the Copen-
hagen radio conference of 1931,
delegate to the Madrid conference
of 1932 and advisor 'to the Mexico
conference of 1933.

“Dr.- Stewart, q“ccording to Rep.
Rayburn, could have had the ap-
pointment but elected to return to
‘academic pursuits. Tt is understood
his fhew post pays a salary of
$15,000 a year. ! - M

Is Fqu'nd Improved;

ng Fewer in Number

volving expenditures of about
$125,000,000 had been reviewed by
hi¢ committee. He admonished ad-
vertisers to observe four basic
points in handling all copy. He
enbimerated them as (1) medicine
should be offered for the relief of
symptoms and not to effect the cure
ofﬁa condition; (2) claims should
not be too broad; (3) in no cases
should diseases be named which are
too serious to be treated by self-
mddication, and (4) the burden of
proof in substantiating claims re-
poses upon the advertiser. )

Substantial progress in toning
down of proprietary copy was re-
ported by Lce Bristol, vice-presi-
dent  of ~ Bristol-Meyers Co. and
chairman of the symposium. The
proprictary industry, he s:_xig], is
“hefore the bar of public opinion.”
H\\e said that the outer fringe in the
proprietary field had tended to give
the entire group an undeserved
reputation. X

|The effective censorship work
déne by media was presented by
John ‘Benson, president of the
American Associatioh of Advertis-
ing Agencies. He asserted that per-
haps more effective work could be
done if it were on a cooperative
basis.

1Amohg other participants in the
symposium were Janet MacRoric,

: 'J. W. Bates Jr., Mutual;

Joseph W. Gannon of the New
York Times; E. H. McHugh, Hearst
Magazines, Miss I. Van Meter,
Time Magazine, and C. O. Bridwell,
vice-nresident of Outdoor Advertis-
ing, Inc.

Tractor Series on 67

LLIS-CHALMERS MFG. Co,
ilwaukee, (tractors) has started
twice-weekly WBS disc series on
stations and locally-produced
ograms on four stations. The
scs, titled Pioncer Stories, are
aced twice-weekly using early
orning or noon period. Bert S.
ttins  Adv., Milwaukee, placed
e'schedule.
The four stations with local
1ows are WMT, WMC, WIRE,
[ROC. Stations on the disc sche-
hle are:

WHAM. CFCO, WHP. WEEU. WORK,
WRAK, WHJIB, WTNJ, WSB, WIS,
WSM, WLW, WTAM, WGBF, WBOW,

FBM, WOWO, WJIM, WLS, WTAD,
WMBD, WTAX, WIBA, WROK, WCCO,

>
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KIFH, KCRC, WKY, KGGF, KMOX,
JKFRU, KGNC, KFYO, WFAA, KSEI,
KI'FI, KID. KIDO, KFXJ, KGHL, KFBB,

KNX, KGO, KMJ, KFBK, KEX, KHQ’,
KIT, KGKO, WDZ, WEBP, WRR, WBT.

New Getchell Chief

J| STERLING GETCHELL, head
off the agency bearing his name,
announced from Detroit May 28
that Walter W. Templin, formerly
executive vice president of the
PFpsodent Co., has been appointed
president of J. Sterling Getchell
Ine. Mr. Getchell becomes chair-
an of the board. No change in
mpany ownership is involved.

3
ontgomery Ward Diégs

RD & THOMAS is producing,
through NBC Thesaurus, a 15-min-
ufe disc series Neighbor Jim, home-
sgun songs. It is to be used at the
discretion of the local Montgomery
Ward branches.
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I
Agencies Expand ‘

WITH Clarence Olmstead, taley
buyer from the New York office of
Young & Rubicam Inc., transfery
to Hollywood for an indefinite stay
and the fact that several exeq.
‘tives of the organization have beg
on the West Coast conferring wity
Tom F. Harrington, Pacific Coag
manager and radio director, addej
impetus is given to the ' growing
importance of the latter city’s im. |
pending dominance as the originat.
ing center of broadcasting. On the
West Coast this past month has‘
been Chester J. LaRoche, president L
of Young & Rubicam Inec., New !
York; Jack Reed, vice-president of
the agency’s Detroit office; ang
Julian Field, castern talent buyer
for the organization.

Future radio activities of the
agency were discusged, Waltey
Johnson, producer and talent scout,
continues in that capacity in Holly.
wood, with Olmstead |co-ordinating
in seeking and signing talent for
the agency’s various:radio shows.
Stressed will be the search for un-
discovered talent with possibilities
of a quick buildup, a method be-
ing used by other agencies in Hol
lywood. Among them| is Benton &
Bowles In¢., now auditioning talent
for the new NBC Mawwell House
Show Boat and other programs to
originate from Hollywood. Young &
Rubicam, who produce such star
name shows as Burns & Allen,
Jack Benny, Packard Hour and the
Fred Allen broadcast, indicate by
their expansion that;' there is a
dearth of proven stellar attrac
tions. The demand fdr new head-
liners now being felt and antici.
pated makes it imperative thatthe
buildup be given unéxxploited tal-
ent

HollywoodActivityi N AB Changing

Ruthrauff & Ryan‘ Inc, is ex-
pected to shift many of its New
York-produced shows to Hollywood
in the early fall, shpplementing
the agency’s other programs eman-
ating from the latter| city. Execu-
tives of the agency |are reported
to be thoroughly sold on the ad-
vantages of fransferring the shows
to the West Coast b%cause of the
talent situation. L

Vitalis on WLW Line

BRISTOL-MYERS Co,, New York,
will start a campaign for Vitalis
hair tonic on June 7, sponsoring

a half-hour Monday |evening ve-
riety show with Joeg Nash and
Ray Sinatra’s orchestra on the
WLW-Line. WLW, Cincinnati, and
“WFIL, Philadelphia, are definitely
set to carry the 134week series,
with the probability |that WHN,
New York, will be added before
the program gets undgr way, Ped-
lar & Ryan, New York, is the
agency. Transamerican, exclusive
sales agent for the (WLW Line,
which includes KQV,| Pittsburgh
as well a5 WLW, WFIL and WHN,
reports five sponsors akready s1gne
for fall series, two using half-hour
evening programs : o%ce a week,
one using two evening quarter
hours  weekly, one |using threg
morning half-hours : week, an
one using five 15-minute and one
30-minute program we‘_‘ekly.

_— ‘
WON and WIND. Chicdgo, will agaid
broadeast the Chicagy Iears anc
‘Cardinal professional footbatl games
this fall. »

WWW.dmericant.

Election to Be Held Second
Pending; Copyright Likely to

CUSTOMARY procedure at
NAB conventions may be
turned topsy -turvey at the
15th annual business meetings
to be held in the Hotel Sher-
man in Chicago June 20-23.

Discarding the formula in
force for more than a dozen
vears, the tentative agenda
prescribes an  entirely new
routine. Actually, there will
pe no “burning issues’ on the
slate, and even copyright will
hold no separate spot for de-
bate, although it can arise in
discussion from the floor.

Whereas election of officers
always has -been held on the
closing day of the convention,
the procedure this year pro-
vides for balloting on the sec-
ond day. The closing session
June 23 will be.devoted almost en-
tirely to commercial section re-
ports and discussions, with per-
haps speakers representing an
outstanding national radio adver-
tiser and a national advertising
agency.

Big Attendance Certain

At this writing—three weeks be-
fore the convention-—an atmos-
phere of unexpected calm prevails.
Despite this, however, troubled
conditions within the'industyy, par-
tiewlarly on the regulatory side,
inquestionably will be reflected in
the discussions. And the mere fact
that copyright is not on the agenda
does not by any means preclude
its airing, particularly in view of.
the passage by four state legisla-
tures of anti- ASCAP measures,
and the pendency in Congress of
two bills to amend the copyright
laws and correct prevailing abuses.

Managing Director James W.
Baldwin has not completed the
agenda for the sessions, but sub-
stantial agreement has been reached
on the changes in procedure. Ad-
vance registrations at the Sher-

man Hotel indicate a large attend-

ance, probably equalling the 816
gross enrollment of last year’s
Chicago convention and the 258
delegate registration.

There is a possibility that Presi-
dent Roosevelt will greet the con-
vention at its opening session by
telephone line direct to the audi-
trium. Negotiations for such an
imovation were in progress with

hite House attaches as BROAD-

CASTING went to “press, but final
arrangements had not been con-
tduded. In 1931, when the NAB
met in Detroit, President Hoover
tened the convention by remote
tntrol from Washington and a
fortion of the proceedings was
broadcast nationally.

Unlike the events of last year,
when an anti-Baldwin movement
developed prior to the conyention
id then dissipated on the floor
dter the dramatic walk-out of

| L .
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Broadcasting to Publish Convention Daily
the three days of the NAB Convention—June 21, 22
CASTING Magazine will again publish a daily
the current news developments of the convention
and of radio generally. Qur daily publication will be distributed on
basis to those attending and will also be sent to
practically the entire mailing list of BROADCASTING so that ra-
dio advertisers, 1gency~men and others interested in the develop-

p| abreast of them. Once again BROADCASTING
the
br itg daily editions because it does not regard
this service medium as a good advertising buy. Qur July 1 edi-
ill carry the usual run of advertising with com-
plete ac¢counts and a pictorial review of the convention.

numerous offers of advertising

Isaac D. Levy, head of WCAU,
Philadelphia, the cpnvention out-
look this year on the surface ap-
pears to be devoid of any per-
sonality conflict. etworks and
some stations are [still indignant
over certain phases |of the present
NAB regime, but [whether there
will be conflict is ngt indicated.

., How much of tHe convention’s
time will be devoted to basic busi-
ness aspects of brqadcasting also
remains to be decided. It is evi-
dent, however, thatl there will be
distussion on such matters as pay-
ment ofrextra commissions to gen-
eral representatives, as distin-
guished from exclusive; cash dis-
gounts; dual rate structure; contin-
ued participation of the NAB in
the -Joint Committe¢ on Radio Re-
search efforts to sef up a coopera-
tive radio “audit bu]'l:eau”; station-

break spot announcements and

their propriety, and setting up of
a script exchange, possibly within
the trade association. 1
_ As for copyright, the only spot
it holds on the proposed agenda,
is an accounting of what has tran-
spired in the last year, to be con-
tained in' Mr. Baldwin’s report.

. What discussion that may pre-
cipitate on the fléor, of course, ds
problematical. In the last few
years, Mr. Levy also has been the
vortex of the copyright hurricane;
His station has. withdrawn from
NAB membership, along with a
dozen others, since the last con-
vention. But Ed Craney, Montana
broadcaster, who piloted an anti:
ASCAP bill through his legislaturé
dnd now is in litigation over it
will be present at least the first
day of the convention and is ex-
pected to stir up the subject. . '

One of, the copyright sidelights

Legisla_tio

for Five-Year Licenses

Is Opposed in_Letter Sent by FCC

OPPOSITION to the Anderson bill
(HR-5038) proposing five-year
licenses for broadcasting stations
was expressed by the FCC in a re-
port on the measuye submitted to
the House Interstate & Foreign
Commerce Committee and made
public May 26.

Contending that the art of radio
broadcasting is rapidly changing,
the FCC held that enactment of the
bill would tend to “/freeze” existing
conditions.

Upon receipt of the report, Rep.
Anderson (D-Mo. asserted he
would continue his fight for the
five-year license bill and if he did
not succeed.in procuring its pass-
age at this session hé would re-
introduce it at the next. Asserting
he saw no reason| why the FCC
should “continue to| crack the whip

is the function of Congress.”
Under the existing law, the FCC
is authorized to [issue broadcast
licenses for three| years but has
never granted them beyond six-
mpnth periods on the ground that

sing ’

f

conditions are not sufficiently
stable. Broadcasters have long
sought licenses for ‘the full term
permitted in the law,  contending
that only with a longer tenure|
could stability in the industry be

established. 5

The FCC letter, in the nature of.

a routine report on -the bill, bore|
the signature of Chairman Prall.i
It stated: i
!
The art of radio broadeasting is:
rapidly changing. At a later date con-
ditions in the industry may become
more stable. It is conceivable thaf
the adoption of this bill would tend ta
“freeze’” existing conditions, Adoption
of a five-yenr minimum license perio
would recognize in principle that the
allocation of frequencies has ’uchieveri
a proper equilibrinm. It has been the
experience of the Commission that
Changes in the allocation of frequencieé
pnay be expeditiously accomplished
under shorter term licenses. It will
be observed that the existing law
authorizes the Commission to exten
the térm of broadeasting licenses uj,
to three years. If there exist sound
reasons for the extension of the term
it would seem preferable that the Com
mission try a longer term of licens
before the statute is changed to mak
such action mandatory.
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y SOL TAISHOFF

Day; No Scorching Issues
Conie Up From Floor

will be the auditioning during the
convention ofea portion of the pub-
lic domain library transcribed by
the NAB during the last year.
Some ten hours of this projected
100-hour library have been record-
ed under the diréction of Mr. Bald-
win [BROADCASTING, April 15].
Originally Mr. Baldwin had
planned to send sample dises to
member stations prior te the con--
.vention, but production, problems
prevented. Prior to the convention,
however, he hopes to have the NAB
Copyright Bureau incorporated as
a going business concern, which
would permit it to engage in the
nmusic and {ranscription business.
Reproducing equipment will be
set up by the NAB in an audition
room at the Shérmar’ . Interested
broadcasters will hear samples of
the works. The plan originally
under. consideration was”to defray
the cost of production pro-rat-
ing the expense among subseribing
stations. At the convention Mr.
Baldwin will lay before the mem-
bevship details concerning this, to-
gether with plans for the ensuing
year. .
Considerable interest will focus
upon the election of officers and of
the new bgard of directors! A ma-
jority of the-board of 19, four
officers and six'directors, ‘must be
elected, according to the calcula-
tions of Mr. Baldwin. The incum-
bent president,'C. W. Myers,’ KOIN-
KALE, Portland, Ore., has not in-
dicated whether he will stand for
reelection. There is some support
for that, it is understood. As cus-
tomary, there are a half-dozen
prospective candidates mentioned.
John Elmer, president of WCBM,
Baltimore local, now the first vice-
president, is regarded .as a formi-
dable candidate, particularly since
the last two presidents—Mr. Myers
and Leo J. Fitzpatrick, WJR;} De-
troit—have been elevated from the
first vice-presidency.’ ;

Other Candidates v

Others carrying more than cas-
ual support at this early date’ are
Gardner Cowles Jr., KSO}R‘NT,
Des Mojnes, second vice-pr ident;
Harold V. Hough, WBAP; Fort
Worth, treasurer; Ed Craney,
KGIR, Butte, because of his leader-:
ship in copyright; E. W. Craig,
WSM, | Nashville, strong candidate
last year; Arthur B. Church, presi-
dent' of KMBC, Kansas City; Jo-
seph O. Maland, vice-president of
WHO, Des Moines; John Gillin Jr.,
WOW, Omabha. . ’

Messrs. Church, Maland, Craig
and Gillin are directors. The last-
named is up for reelection. Should
one of the former three be elected,
his unexpired term as director
would have to be filled. Other di-
vectors whose terms expire, in ad-
dition to the four' officers, are Al
fred J. McCosker, WOR; Harry C.
Butcher, CBS Washington vice-
president, and Gordon Persons,
WSFA, Montgomery, Ala. The un-
timely death in April of W. Wright
Gedge, of WMBC, Detroit, caused
another. vacaney. Also, Mr. Bald-
! (Continned on page 58)
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New Studios in Chieago
Are Opened by WBS to

Serve Midwest Clients
NEW Chicago studios of World
Broadcasting System at 301 East-
Erie St. were opened May 21.
Three modern studios, complete
vertical recording and processing
facilities, and spacious offices, en-
tirely air-conditioned, are included
in the new structure, occupied sole-*
ly by WBS.

Studios and production plant
were designed and built with co-

operation of Bell Telephone Labor- "

atories, Western Electric Company,
%nd Electrical Research Products
ne.

The largest of the studios can
seat an orchestra of 80, being 54’
x39'x20’, Two others are 41'x26’x
20’ and 33’x24’x20’ respectively.
All studios are of full-floating, non-
reflective type, with live and dead-
end construction. A battery of six
Western Electric recording ma-
chines provides facilities for tran-
scribing by both vertical and lat-
eral methods. Programs may also
be recorded by direct wire, or “off-
the-air.”

The processing plant employs
production methods. How in use at
World’s New York headquarters.
Test pressing provides audition
dises for checking and final ap-
proval of finished masters.

Among clients of the Chicago
headquarters, are Procter & Gam-
ble Co., with six current WBS cam-
paigns, Allis Chalmers, Stude-
baker, A. J. Folger, Mid-Contin-
-ent Petroleum, Wander Co., Schlitz.

A. J. Kendrick, vice-president in
charge of WBS Midwest activities,
has invited station owners and
managers, agency executives and

~ prominent broadecasting officials- at-
tending the NAB Convention June
. 20-23 to visit the new plant.

;North Carolina to Allot

' Tourist Promotion Fund
AWARD of the agency contract
. for handling the $250,000 fund re-
< cently appropriated by the North
| Carolina legislature to promote
i tourist traffic and attract industry
and farmers to the state will short-
ly- be announced. The sum was
" placed at the disposal of the Board
of .Conse‘rvation and Development,
_which invited various agencies to
present plans. These plans are
now before it, 24 large and small
agencies bidding for the account
and appearing May 12 at a meet-
ing called in Raleigh. Although
the concensus is that all of the
- money should be spent in media
outside of the state, Richard H.
Mason, manager of WPTF, Ral-
elg}}. appeared to urge the use of
radio advertising, which is definite-
ly mcludgd‘in some of the agency
presen'_catwns. The . appropriation
is des;gned to cover a two-year
campaign starting July 1.

Zenith to Use Network

ZENITH RADIO Corp., Chicago,’

will start a network series some-
time in September. The firm is
now negotiating for time for the
series which will probably origi-
nate in Chicago. No spot advertis-:
ing is planned for this year. .E.
H. Brown Adv. Co., Chicago, han-
dles t}le account.

H
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Ford Dealer Tour

FORD DEALERS OF AMERICA,
Detroit, sponsors of Watch the Fun
Go By and Universal Rhythm, half-
hour programs broadcast on Tues-
day and Saturday nights respec-
tively over nationwide CBS net-
works, are sending Al Pearce &
His Gang, stars of the former pro-
grani on a barnstorming expedition
which will take them on a tour of
36 cities, and are expanding the
second show into a full hour broad-
cast and moving it to the Sunday
night spot occupied during the win-
ter months by the Swrday Evening

- Hour sponsored by the Ford Motor

Co. N. W. Ayer & Son Inc. has the
account.

Ford Dealers Series

TWIN CITY FORD DEALERS,
Minneapolis and St. Paul, recenltly
started a month’s spot campaign
on seven stations. Daily one minute
announcenents are being used over
WEBC, XSTP, WDGY, WEATU,
KS00, KXWTN and WNAX, Mec-
Cann-Erickson Ine.,,Chicago, is
agency. .

]
WORLD Broadeasting System will
work a 'skeleton] staff.on Saturdays
¢ring the summer, beginning. May 29,
with employes in each department
alternating in hq’ndling the Saturday
business.

- Lunches for Agencies

H. K. CARPENTER, vice-
president of United Broad-
casting Co., operating WHK
and WJAY, Cleveland, and
C. A. McLaughlin; sales man-
ager, have inaugurated a
series of weekly luncheons
for members of the various
advertising agencies in Cleve-
land. These luncheons are to
be held weekly in the WHK-
WJAY sales audition room.
The first luncheon was held
May 26 for members of the
firm of McCann - Erickson.
Other luncheons for other ad-
vertising agencies will be
held on succeeding Wednes-
days. Mr. Carpenter and Mr.
McLaughlin felt that agen-
cy executives would thus
gain a better understanding
of the local radio picture.

|- Cantaloupe Drive

WESTERN GROWERS Protective
Association, Los Angeles, in the in-
terest of California and Arizona
grown cantaloupes, honey dew and
honey ball melons, through J.
Walter Thompson Co., that city, on
July 10 will start a six-week spot
announcement campaign concen-
trating on the eastern market. An-
nouncements will be used six times
}veekly on 15 stations.

Counsel: for Test o‘f Copyright Law

In Mont

WITH MONTANA as the test bat-
tle ground on state copyright leg-
islation, the NAB tentatively has
selected Alfred Schweppe, Montana
attorney, to represent its interests
in the appeal taken by ASCAP to
procure injunctive relief.

The Montanalaw, drastically re-
strieting bpera;tions of ' ASCAP,
and other copyright groups, was
the first of the half-dozen state
laws to be enacted dealing with
copyright. Mr. Schweppe appeared
along with other counsel for the
state in the injunetion proceedings
before the State Court at Helena
in April. If retained he will be
counsel for brpadcasting stationst
in the state under the aegis of the
NAB. It is expected that the Mon-
tana‘ State Court action, whatever
its decision, will be appealed to
the Circuit Court of Appeals 'in
the Mountain District. ASCAP ap-.
pears to be _;cdncentrating its fire
upon the M'§>n§ana law as a test
case. i

Acts similar to the Montana law
already have |been approved in .
Washington and Tennessee. Sev-
eral other states also have taken
‘action on copyright measures de-
signed to restrict its operations
but not definitely along the lines
of the Montana measure [BROAD-
CASTING, April 15, May 1]. .

Passed in Nebraska

The Nebraska one-house Legis-
lature passed {an anti-monopoly
bill dealing with copyright last
month and it was signed by Gov.
R.-L.-Cochran-on May 17.

The bill, while differing radically
:from the measures adopted in Mon-
tana and Washington, nevertheless
is far-reaching in scope. The main
proviso is that the vurchase of
music at a priFe specified by the

]
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ana Is Considered by the NAB

]publisher or the copyright owner
would authorize public perform-
ance in perpetuity. In other words,
there would be no performance roy-
Ity aside from that paid at the
time the original piece of music is
urchased. Other provisions of this
ill specify that the copyright
wner pay to the Secretary of
tate a 25c registration fee for
ach number and that existing con-
tracts and methods of paying for
copyrighted music be abrogated.
The Wisconsin Senate on May 19
lapproved a resolution memorializ-
ing>Congress to enact legislation
prohibiting “racketeering” on
copyrighted music. Senator Zimny,
lauthor of the resolution, as-
serted that proprietors of Business
places were being “victimized” by
corporations controlling musical
copyrights.
Copyright legislation also has
been introduced in Florida while
egiplatures in Iowa, Ohio and Min-
esota adjourned without acting on
ending measures. -
Still planning to hold hearings
n three pending copyright bills,
the Senate Patents Committee, as
ROADCASTING went to press, had
ot been able to set specific dates.
he bills pending are the Sheppard
i1l (S-2031), identical with a mea-
jsuré suggested by Ed Craney, man-
iager of KGIR, Butte, the Guffey
Bill (S-2240), which proposes to
recognize the rights of performing
artists in restricting broadcasting
of their works and the Duffy bill
(S-7), holdover from the last ses-
sion. Both the Duffy and Guffey
measures are favored by broad-
\catsers as bills which would ef-
ffectively strip ASCAP and other
L:opyright combinations from their
!arbitrary operations. .

I
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Extension Refusedy
In Transradio Spj |-

Case Now Expected to Gomer,

Trial Some Time in June I

THE MOTION of the 17 defey.
dants in the restraint-of-trade cag -
brought by Transradio Press Ser. -
ice Inc. and its associated Ragiy
News Association Inec., for permis.
sion to get depositions from wig. .
nesses living more than 100 mile

i

from New York and for an extey. i
sion of time to procure these dep.

sitions, was denied by Distrie
Judge John W. Clancy May 17
This is believed to be the final at.
tempt at postponement of the suit,
which was placed on the reserve
calendar May 24 and will probably
come to trial sometime in June,
The motion, which was accom.
panied by a memorandum chay.
ing Transradio with news “piracy”
was filed under Equity Rule 56
which provides that time may be
granted for the obtaining of de.
positions if the petitioner shows
some strong reason for taking this
evidence and also why it was not
obtained during the 90 days allow-
ed for filing an answer to the
charges of the plaintiff. Such testi-
mony is sworn to before some local
official and may be used as evi-
dencd at the trial. Hence, if the at-
torney for the opposing side wishes
to cross examine the witness, he
must Aravel to the point of the de-
position. Such a motion is not us-
ually granted unless the petitioner
is able to show rather conclusively
that the evidence he expects to re-
ceive is important tp the case.

Answer of Plaintiffs

In his answer, Isgac ‘W. Digges,
counsel for the plaintiffs, stated
that the defendants’ application
did not show reason' why the testi-
mony could not have been taken
before, did not give a proper state-
ment of the testimony expected
from these witnesses, and did not
show strong reason (for taking the
depositions. He charged that the
defendants were seeking the help
of the court in obtaining evidence.

His answering memorandum con-
tinues: “Memorandum submitted
by counsel for the defendants dis-
closes that they will ‘?.ttempt to
prove the plaintiffs, guilty of un-
clean hands . . . | There is no
showing whatsoever|in the moving
affidavit that the witnesses sought
to be examined will testify that the
plaintiffs herein ever dlssemlna‘tqd
the news alleged to \‘ha\{e been ‘pi-
rated’, much less that it was dis-
seminated in competition with any
of the defendants .|. ..

“The plaintiff news-gathering 2s-
sociations have attempted, during
‘more than three yeays of their bus-
iness activities, to |conduct theil
business upon the highest ethical
plane . . .. No complaint has ever
been.made by any ddfendant to the
plaintiffs that any single item of
its news was unfairlyé'approprlate 1

and no .action for anly such allege
appropriation has ever been inst-
tuted against these plaintiffs by
any defendants or anyone else.
“A roving commission giving 0
these defendants the opportunity
to take depositions |would merely
prolong the severe handicap of un-
fair competition from which the
plaintiffs  presently; suffer, an
could serve no useful purpose.
In the individual trade llbel.ﬂC&
tion of Transradio versus Umwd
Press the latter has| been grante
until June 14 to file an answer.
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Several Unions: Seek Radio Affiliates

CBS Signs Agreement A. F. of L. unioy

With Guild for a
5-Year Period

LABOR UNIONS, which have
hitherto neglected broadcasting as
4 field for organization, except
musicians who were already
strongly unionized before entering
radio, are now making up for lost

€.
n'll‘echnical staffs of many stations
have become members of unions
affiliated with the A. F. of L. or
the C. I. O. and already these two
parent groups have begun fighting
over the right to organize the radio
field. Actors’ Equity has announced
its plans of bringing talent into
the union fold. Somc news writers,
alitors and commentators are join-
ing the Newspaper Guild, though
in no large numbers, and their
fellow writers of the publicity
staffs are beginning to consider
some such .membership. Announc-
ers and production men have
fornted their own independent or-
ganization, the American Guild of
Radio Announcers & Producers,
which has just won recognition and
a five-year contract for its mem-
bers at CBS headquarters in New
York, birthplace of the organiza-
tion.
CBS ‘Agreement

On May 27, following a series of
conferences between the commit-
tees appointed by CBS and by the
AGRAP, the network signed an
agreement covering hours, wages
and working corditions for an-
nouncers and assistant directors

. employed in its New York studios.

The agreement runs for five years
and is based on a five-day, 40-hour
week. The Guild is recognized as
exclusive bargaining agency for
these employes; the principle of d
Guild Shop 1s recognized, with the
Guild agreeing either to accept
into membership any employe en-
gaged by CBS or to waive this
membership requirement.

The contract provides for a new
vage scale, and immediate salary
increases were put into effect. An-
nouncers will receive fees for com-
mercial broadcasts and will be
naid for vacations and periods of
ilness in accordance with the com-
pany's existing policy. Cases of
lispute between employes and com-
pany will be arbitrated under the
niles of the American Arbitration

| Society.

Controversy at WHN

The possibility that the field of
boadcasting may be added to the
hattlegrounds on which the Ameri-
tn Federation of Labor and the
Committee for Industrial Oreani-
ztion are fighting for the right to
Tepresent the employes in their
lealings with the employers came
that much neaver to realization last
week when the A. F. of L. inter-
tupted negotiations between WHN,
Yew York, and the American Ra-
o Telegraphists Association, C.
1.0. union with which WHN’s tech-
tical staff is affiliated.

Since Loew’s Inc., owner of a
thain of motion picture theatres
8 well a5 WHN, already employs
Musicians; stage hands and motion
?‘“"l‘e machine operators belong-
;Em unions affiliated with the A.
a.kOf ., this organization has
sked that Loew’s deal only with

iohistorv.com

‘the provision tha
" bership be made,

s and refuse to
. affiliates. Fol-
1 hearing held in
Elinore Herrick,
of the National

recognize C. 1.
lowing an informs
the office of Mrs.
regional director
Labor Relations Board, it was de-
cided that the WHN technicians
would continue to [work under their
present condition% until a formal
hearing could be held and a deci-
sion reached. .

On inquiry frojmn BROADCASTING
Mrs. Herrick stat¢d that the ques-
tion resolves itself| into a definition
of what constitutes a unit for ®l-
lective bargaining] If the technical
staff of WHN is such a unit, then
they should be allowed to be rep-
resented by the Al R. T. A. If, on
the other hand, the unit comprises
all Loew’s employds, then under the
majority rule thdy should be rep-
resented by the Al . of L. unions.
It will probably he several weeks
before the local board can hear the
case and the triall examiner make
his report to V\}ashington, and
probably several weeks more be-
fore a final decision will be handed
down.

Meanwhile the A. R. T. A. has
filed charges with the National La-
bor Relations Board against WHN,
claiming that the station had asked
for a postponemenL of negotiations
which the union had granted with
no attempt to
rom union mem-
nd that the sta-
tion had then violrated this agree-
ment by attempting to form a com-
pany union, offering the men the,
same benefits asked for by A. R.
T. A.

dissuade the men

Announcing Guild

Harold Katan, A. R. T. A. organ-
izer told BROADCASTING that after
numerous postponements Louis K.
Sidney, managing director of
WHN, and Herbert Pettey, assis-
tant manager, had held two meet-
ings with two C. 1. O. representa-
tives and three oq the station en-
gineers, but that, they had been
unable to reach an agreement on
the matters of a |closed shdp and
4 basic wage scale. It was at this
point in the proc%edings that the
A. F. of L. group suddenly entered
the picture, he stated.

The new Ameri¢can Guild of Ra-

first,

dio Announcers and Producers,
formed in April by the announcers
and assistant directors at CBS
headquarters. in New York, had
not yet completed the working out
their agreement there before the
17 announcers and producers of
WMCA, New York, that station’s
entire production statr, joined the
organization. The Guild immediate-
ly sent a letter to Donald Flamm,
president of WMCA, notifying
him of the move and asking him to
recognize AGRAP as the sole bar-
gaining agent for these employes.

As in the case of CBS, the Guild’s’

demands were for recognition, max-
imum hours of work, minimum
wages, and other incidents and
conditions of employment.

Roy Langham, president of the
Guild, told BROADCASTING that
while no official reply had been re-
ceived from the station the Guild
had had an informal response that
it would be recognized by WMCA.
This was verified by William Weis-
man, vice-president and attorney
for WMCA, who stated that when
AGRAP comes in with proof that
it actually represents the WMCA
employes the management of the
station will be willing to sit down
and talk things over with a Guild
committee.

Equity About Ready ‘

The Actors’ Equity Association
will undoubtedly begin its cam-
naign to organize radio talent in
the near future, probably soon af-
ter the election of its new officers
on June 4. The election will have
no effect on its radio plans, BRoaD-
CASTING was informed at Equity
headquarters, as all candidates
have pledged themselves to support
fa radio drive. -

While no plans have been di-
vulged, it is considered likely that
Equity will tackle the, networks
asking them to recognize
Equity as the bargaining agent for
talent and pointing out that they
will have their choice between
dealing with this group which has
behind it a long experience in the
theatre or with some more radical,
less experienced organization. If
the broadcasters do not recognize
Equity at first, further steps will
be taken, it was unofficially state(li.

HOW HARD IS JOAL?—Hard enough for engraving, Frank Megarge{,
president of WGBI discovered, when Mayor Stanley J. Davis, of Scran-
with a desk piece carved from anthracite.
group are the Mayor (left), Mr. Megargee (center), and Announcer Bill
Pierce. Occasion for the presentation was WGBI’s affiliation with CBS.

BROADCASTING o Broadcast Adverfising

ton, presented hi

In the

. V. G. Mathison, C. I. O. organizer
in Los Angeles, following an or-
ganization meeting May 25, an-
nounced that technicians and an-
nouncers representing eight inde-
pendent radio stations and two
network studios in the Los Angeles
area have joined Local 15, Ameri-
can Radio Telegraphists’ Associa-
tion, and appointed Chester H. Jor-
dan, secretary for 90 days. They
also elected three delegates from
their group to the Los Angeles In-
dustrial Council. Committeemen
from each station were appointed
to contact other members of their
respective studios in a membership
- drive. .
Progress will be reported at the
June 1 organization committee
meeting. A general membership
meeting is scheduled for June 8
when it is planned that demands
will be drafted for a minimum
wage scale and maximum hours
which will be presented to station
managers. Gordon, heading the
group is national representative of
the American Radio Telegraphists’
Association and also , district or-
ganizer of the United Electrical
Workers of America. o

Stations Now Una!ionized

Stations now represented in Lo-
cal 15 by announcers, technicians
and other employes. as announced
bv Mathison are KGFJ, KFVD,
KEHE, KFAC, KIEV, KMTR,
KRKD, KFXM, KFI and KHJ.
KFVD and KGFJ are said to be
90% organized and KFAC 80%.
KFI and KHJ, are affiliated ;with
NBC and Mutual-Don Leé network,
respectively. A concentrated drive
to organize NBC and CBS will be
made following the independent
station campaign and will include
all employes. )

Mathison spent several 'days in
San Francisco this past month,
quietly looking cver the field. Al-
though he contacted ‘several sta-
tion employes, both announcers and

 technicians, he stated that there
will be no drive in that area for
the time being. .

NBC Hollywood employ?s on
May 20 took initial steps to form
a company union for collective bar-
gaining, similar to that forme_d
among the network employes‘ in
San Francisco a few days prior.
Excluded from the group are.tech-
nicians and engineers already or-
ganized. .

Temporary officers and a commit-
tee of six have been named to draw
up bylaws and a constitution.
Tracy Moore is chairman and Helen
Aldrich secretary. Both are of the
sales department. Committee mem-
bers and the departments they rep-
resent are Jack Votion, and Honor

“Holden, artists bureau; Claude Fer- -

rell, maintenance; Jean Darrell,
program; Ed Ludes, sound, and Joe
Alvin, publicity. Pulpose, of ‘the
union is 'to represent the employes
in déaling with NBC concerning
any - grievances, labor disputes,
wages, rates of pay, hours of em-
ployment or conditions of work, ac-
cording' to Alvin. N

‘NBC has 56 employes in Holly-

wood, exclusive of executives and *

those already organized. All are,

expected to come into the company,

union. Employes 'are already vir-

tually on a five-day week with 38

hour weekly schedule.

i A strictly non-union city, Los
(Continued on page 70)
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A Gliinps_e Into

HOSE skeptics and pessi-
mists who have argued that
television pictures confined

to a 7x10 inch frame aré
too small to warrant enthusiasm

.for home-television, had their pes-

simism blasted when Dr, Vladimir
K. Zworykin and Dr. R. R. Law
of RCA Mfg. Co. staged a large
tele-screen show at the recent sil-
ver jubilee convention of the in-
stitute of Radio Engineefs in New
York [BROADCASTING, May 15].

Dr. Zworykin sounded the key-
note. of the demonstration when
he exclaimed: .

“The prospects of improving the
light output of projection tubes
seem excellent and there is every
reason to believe that the projec-
tion type receiver will soon be
added to our practical television
system as a solution of the prob-

lem of obtaining large home tele- ©

vision pictures.”

He then set out to prove that he
knew what he was talking about;
that this was not mere prophecy.

Was It a Dream!

Engineers, who for years have
contended that -“television on a
large screen is but a dream, found
themselves at last applauding.an
18x24 inch 441-line picture of
home-movie texture, and then to
their amazement the image was
“blown up” to 8x10 feet. The giant
picture, of course, was not as dis-
tinet in detail as was the home-
movie size picture; nevertheless,
it was surprisingly clear and the
engineers all seemed to agree that
they were witnessing a significant
step television was takihg toward
the American fireside and possibly
the theatre.

These experts, who approach all
such demonstrations as “from’ Mis-
souri”, had to be shown that the
new Zworykin-Law magic would
work. Radio men have seen large
tele-picture “shows” before by
wire and radio. But these demon-
strations of the past were made
possible by a mechanical scanner’s
whirling disk with its rim fes-
tooned with tiny lenses, now quite
generally discarded as impractical
for homé utility.

Even as far back as. 1926, radio
men watched -clusters of light
sweep and gyrate across a screen
to “paint” life-size images, but
they had never seen 'an electrified
picture on the flat face of a cathode
ray tube, in which rests the hope
for home-television, projected on a
screen. IHere was a real trick of
magic that convinced many an en-
gineer that possibly television af-
ter all has a future linked with the
home.

David Sarnoff, president of RCA,
declared recently to the American
Physical Society that the major
obstacles to the public introduction
to television are no longer in thé
field of research or engineering.
Television has reached a stage
where it now demands the creation
of a new art-form; it must build
net&orks and in Mr. Sarnoff’s
words, “justify an economic base
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the Future of Television

By ORRIN DUNLAP Jr.
Home Movie Size Images as Exhibited by RCA Indicate
‘Practical Possibilities of the Visual Medium

capable of supporting an expensive
program service.” .

Perhaps it is high time_an eco-
nomic formula is devised as an
answer to the riddle: Who will
pay for television? Will adver-
tisers 7 Can an art so closely re-
lated to the cinema “get away”
with advertising when the theatre
sercens long since learned it would
never do? Perhaps it is time for
the program planners, playwrights,
performers, camera men, sceqic de-
signers and a host of others to!
swing into line for television.

An Eye of Magic

. The Zworykin-Law tele-screen

challenged artistry. The genuine
applause of more than 1.200 radio
technicians was significant. Here
was television of home-movie stan-
dard on an 18x24 inch screen, and
that ts about the size of a news-
paper page. .

The magic was performed by
what the technicians call *“a pro--
jection kinescope”. This all-seeing |
device, Dr. Zworykin introduced a,
decade ago, as a practical radio
“gye” for a television receiver. At
the same time he offered the
iconoscope as the ‘‘eye” for the
television camera. It does for sight
what the microphone does for
sound. Then, at the receiving end,
the kinescope does for light what
the loudspeaker does for sound.
For ten years or more, Dr. Zwory-
kin and his staff have been im-'
proving- these electric “eyesf’. To-
day they are sensitive radio op-
tics, destined eventually to extend
the optic nerve of man to see far
beyond the horizon.

The camera’s lens has given the
iconoscope greater power to see,
and now with lenses applied to the

i

|

PICTURE OF TELEVISION—Thi

kinescope the receiver’s “eye” pro-
jects what it sees in space, to a
wall screen. It is said to cost at
least $100 to build a projection-
kinescope “by hand”, and, of
course, that adds considerably to
tlie already high cost ($500-$800)
of “tailor” made” television sets.
But once the rescarch engineers
convinee the commercial experts
that the “eye” can be buill in quan-
tities and the public demand war-
rants, then mass production wl}l
Jower costs. One enginecr associ-
ated with the development esti-
mated more or less as a guess,
that perhaps as time goes on, a
rojection gun might be simplified
to sell for ten dollars. .
The history of radio’s rapid
growth from a rere “craze” to a
billion dollar industry is proof
enough of how science and commer-
cialism go hand in hand when the
public beckons. .
The radio engineers were In-
vited to Radio City for a showing
of 7x10 inch television, and al-
though the tele-veels featured the
dramatic Hindenburg tragedy and
the exciting Kentucky derby, there
was nowhere near the applause
for this direct viewing kinescopic
“show” as for the large projected
scene. It should be explained that
in the large screen test ap_tual
television pick up was not utilized.
A still picture on the face of the
cathode ray tube was used for the
“laboratory” projection. But as one
noted engineer commented, “it’s
easy to make the picture move.”
. Easy on the Eyes
Dr. Zworykin with his usual
modesty wanted it clearly under-
stood tlat the unique projector
is “the result of the concerted ef-

s is the television image as .photo-
graphed on a 3x4 foot screen after projection by the latest radio lens
and electron gun 'developed by Dr, V. K.

Zworykin and Dr. R. R. Law.

'BROADCASTING Braadcas# Advertising

r

DR. ZWORYKIN

fort, of many minds.” He knows
that television is no one man affair
anymore than was wireless,
Then he proceeded to demon- !
strate the new kinescope with the
lens arrangement, in front of it to
magnify and throw the image on
the screen. It made the currenti
style of television receivers look
rather obsolete for they are built |
so that the image on the flat end
of the funnel-shaped kinescope is |
reflected on a mirror-like screen on |
the underside of the cabinet’s lid.
As the lid is raigsed and tilted the
picture is within view of the spec-
tator. ) .
Now, here was a new instrument
looming as an ultimate home-en-
tertainer for it presents a fairly
large-sized motion picture that can
be seen by the entire family with-
out crowding around the machine,
without squintingiand without eye
fatigue. This was a picture large
enough to possess real entertain-
ment value. . .
Brightness in the highlights of
the 18 by 24-inch picture is Tated
as 0.9 candles per square foot. Dr.
Zworykin explains that this ap-
pears to be an acdeptable minimum
of home television. His scientific
paper on the new 1 nit revealed that
it represents new, advances in the
evolution of electron guns, I
fluorescent screen materials, va-
cuum tubes, optiqal systems, radio
circuits, besides new applications
and developments in lenses. Dr
Zworykin’s  “nut| shell” explana-
tion is that the| projector s 8r
clectron gun, the target of which
is a fluorescent sereen on the dat
end of the evacuated cathode ray
tube or kinescope; .
He said that the trick of o
taining pictures larger than 7x10
inches could haye been accom
plished by merely increasing the
dimensions of the kinescope, and
that could be done within reasor-
able limits without a seri.ous sac
rifice of brilliance, which is an &
tremely vital factor in television
Every “ounce” of llight is precious.
But to “blow” the|picture up to the
size of a newspaper page would
call for a giant and extremely
costly tube. For example, the di-
ameter would be ’near]y 30 mchesi
the length more' than three fee"
and the glass face or ‘“screet
would have to withstand a pressurt
of five tons. Obviously this was
not the secret of larger telep®
tures, so Dr. Zworykin and B¥
staff turned in other directions. .
They discoveréd that the bes
alternative method of obtaining 32
enlarged picture| was througrhev
“projection kines ope”, and e

gwoykin.

Wwiv_ america

:ded to design and build one. It
?:C;J%e overnight discovery, but the
work of years. The electron gun
resulted and it is no mere toy
for it operates at an ovey-all. volt-
age of 15,000 volts, delivering a
peam current of about 400 micro-
amperes, thus generating 6 .watts
at the fluorescent screen.

Incidentally, the ﬂu‘opescent ma-
terials commonly used in the pro-
iection kinescope are zinc or zinc:
peryllium orthosilicates. This gives
a yellow-green tint to the picture.
7inc sulphides, on the other hand,
produce a nearly white-light pic-
ture, but the sulphides are inclined
to instability, according to Dr.

A Matter of Light

wThe projection tube is similar to
the direct viewing kinesqopc in
principle,” said Dr. Zworykin, ‘.‘but
produces 4 small, very bright
image. Then, by use of suitable
projection lens, the picture on the
kinescope may be projected to any
desired size on a suitable screen.
The principal problem involved in
this method is that of obtaining
sufficient illumination on the screen,
<o that the picture may be viewed
without fatigue.”

The most efficient viewing
sereen, Dr. Zworykin explained, is
one offering  “highly directional
transmission”, so that the picture
can be viewed without too serious
loss of light within an angle of

picture amplifiey.

are housed in thé. cabinet below

ELECTRON GUN—Dr. R. R. Law of the RCA laboratories points to the electron gun in the new Kine-
scope for projecting television images on large screen. The compartment at’ left holds the three-tube

At right are fluorescent screen and objective lens. Power supply and scanning units
the gun. Thé projecting apparatus was shewn to the IRE.

20 degrees. s
Another problem hag been to
solve the commercial aspects of
the lens problem. For instance, a
lens for television must be one
that can be manufactured in quan-
tities and must be relatively in-
expensive. But Dr. Zworykin ex-
plains that since the resolution of
the picture is 441-lines “the figure
and correction of the lens do not
have to be perfect, as in the case
of & photographic objective.” This
is an important” consideration in
large scale production. Since lens
makers have never before been
confronted with the problem of
making ‘high quality lenses in
quantities foreseen for television,
cost estimates are at best guesses.
“If we are satisfied with the
brilliance of a home movie pro-
jector, the new projector kinescope
and its lens come very close to ful-
filling the minimum requirements,”
said Dr. Zworykin. “But it will not
vet compete with the picture pro-
duced on the sereen of a 12-inch
kinescope, although the conditions
are by no means unattainable.
Lens Problems
_“Since the initial work on pro-
jection tubes was carried out at a
time when a good imagination was
& essentjal aid to viewing a pic-
ture, it chn readily be recognized
that a cektain amount of inspira-
tion went hand in hand with sci-
ece. To enable the lens to be
Dlaced directly in front of the kin-
tseope’s ‘sereen’, it was necessary
to make several radical modifica-
tions in the flask-like tube. Better
focusing of the electron beam is
fquired, and now the fluorescent
o, which ‘paints’ the image on
the screen is no longer round but
dliptical,”

Inthe language of the technician
the new. development is described
% "a two-lens electron optical
sistem” which has ability to with-
sand electron bombardment for
wlisfactory periods of time with-
ut undue deterioration.

e question of the useful life

of the fluorescept material imme-
diately comes t¢ mind when high
voltages amd ¢urrents are em-
ployed,” said Dp. Zworykin. “The
picture is more| encouraging than
might be imagined; life tests run
with a steady | beam current ‘of
microamperes at a potential of
10,000 volts have shown an effici-
ency drop of only 27% in 1,200
hours. This, indeed, is more satis-
factory than were the results at
50 'microampergs and 6,000 volts
a brief three ye¢ars ago. There is
every reason to|believe that work
in progress will yield comparable
improvements.” E

Liquid Lens Developed

A further dLvelopment which
the research experts say.s likely
to evolve from (this teleproiection
syvstem is a sodcalled liquid lens.
They point out that there is some
possibility of improving the per-
formance of television projection
by improving the optical system.
Increasing the | diameter of the
projection lens i considered an ob-
vious way, but the prohibitive costs
of such a lens Is a restriction.

The possible |clue to the solu-
tion of this prpblem is found in
Dr. Zworykin’s| report that “by
the use of a liquid lens in contact
with the face|of the projection
tube there is possibility of in-
creasing the light-gathering power
of the system.”

Such a lens hg described as con-
sistency of a hollow, hemispherical
shell sealed in| the front of the
projection tube, designed to in-
crease the effective aperture. The
liquid of the lens also aids in the
dissipation of heat pgenerated at
the fluorescent screen, thereby
lengthening the costly tube’s life.

While the Ajmerican engineers
were applauding the teléprojector,
the British Broadcasting Corp. was
telecasting the |coronation proces-
sion through tplephoto lenses on

. electrie cameras linked by coaxial

C K I
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afar as his voice is heard.

NO TELEVISION YET
But RCA Could Build a Set

——To Sell at $400

DAVID SARNOFF, RCA presi-
dent, in an address before' 500
RCA radio wholesalers at the
Drake Hotel in Chicago May 19,
said that the company could build
television sets today to retail
around $400. No such receivers
would be placed on the market this
yvear, he continued because there
was ho certainty when television
would become commercially pos-
sible.

Limited range of the present
television transmitters, lack of line
facilities and the problem of de-
veloping suitable programs at a
reasonable cost were three of the
problems to be solved before tele-
E{Sion would be commercially feasi-

e.

In speaking of the financial po-
sition of RCA, Mr. Sarneff said
that all three divisions—manufac-
turing, broadcasting, and radio

communications are operating prof--

itably with all divisions likely to
show even greater increases in
revenue 'this year. .

ELECTRICAL
duets Ine., Hollywood, has started eon-
struction of its new plant at Seward
& Romaine streets. Plant, to cost: ap-
proximately $250.000 completed, iwill
consist of three two story buildings.
One structure will be for the general
offices. It will also include a reyiew
room and ecomplete recording labora-
tory. Other buildings will be a ware-

hiouse and garage. .

cable to the image tr‘ansmittex at
Alexandra Palace.

May 12, 1937, may be recorded
in history not only as the day King
George VI was crowned but also
“King Television” destined to rule
over the ethereal domain, for this
monarch of science will be s‘fzen,

RESEARCH DPro:%

“rison

LUBCKE FORESEES
TELEVISION STATUS

THE television of the fiuture wil
combine ‘the more advantageous

qualities of current broadcasting, -

motion pictures, newspapers, mag-
azines and the bill: board, Harry R.
Lubcke, television' director of the
Don Lee Broadcasting §ystem, Los
Angeles, told delegates' at the an-
nual Pacific Coast Electrical As-
sociation convention in Pasadena,
Cal., on May 20 when he was guest
speaker.

He pointed out that television
has every opportunity of becoming
the most intimate and perhaps the
most pleasurable contact. between
advertisers and the public.

“] envisage, along with inter-
esting eye-and-ear entertainment,
the presentation of the commercial
message with a theme-picture, a
theme-song and a single, word,
rather than the multi-worded com-
mercial announcements in ‘use to-
day,” he said. “Television pro-
grams will be available only a few.
hours per day, at first. The con-
cept of the ‘nightly performance’
will follow. Later, following the
trend of early broadcasting, more
and more programs will be tele-
vised, until finally, television will
be as continously available as is
radio today.”

He stated that past and pres-
ent television “broadcasting cannot
be' sponsored and is currently a
non-profit activity. In addition to
speaking, Lubcke supervised tele-
vision demonstrations at stated in-
tervals’ during the three-day con-
vention, using newsreels and short

.subjects. Picture transmission was

over W6XAO0, the Don Lee tele-
vision station in Los Angeles. ~

A SPECIAL Medal of Merit has
beén awarded to Engineer Charles
Nehlsen and Announcer Herbert Mor-
of WLS, Chicago, by Radio
Guide, fan weekly, for their work in
the recent * Hindenburg disaster.
[BroapcasTING, May 15].
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Dise Reproduction
Fees Are Disputed

MPPA and SPA Batiling for
Right to Collect Payments

WHETHER transcription manufac-
turers will continue to pay the
Music Publishers’ Protective Asso-
ciation for the right to record pop-
ular music or whether their future
payments will be made to the Song-
writers’ Protective Association is a
question that was not settled as
this issue of BROADCASTING wenf
to press. Practically the only cer-
tainty in the entire situation was
that they would continue to pay,
regardless of which faction wins
in the current series of meetings
between the committees of the SPA
and MPPA to determine which or-
ganization shall -control the dis-
bursements of funds received from
transcription makers and motion
picture producers for these me-
chanical reproduction rights.

-The issue was raised by SPA the
middle of May, when it notified the
transcription and movie makers
and its membership that on June
1 SPA would begin clearing and
administering the mechanical rights
of the compositions of its members,
under Article IX of its constitu-
tion. Under this clause each mem-
ber of SPA assigns to the organi-
zation “any and all synchroniza-
tion, recording, television and/or
radio rights to any song or musical
composition” except the small
rights assigned to ASCAP. “The
said rights shall be held by this
association in trust for the mem-
bers making such assignment, and
any and all moneys received from
the exploitation of said rights shall
be distributed in such-manner as
the council shall from time to time
direct.”

Ask Larger Percentage

_Although a part of the constitu-
tion for several years, Article IX
has not previously been invoked by
SPA. Mechanical rights have been
handled by MPPA, which has col-
lected from the transcription firms
and turned the collections over to
the individual publishers who in
turn have reimbursed -the indivi-
dual writers, with SPA having no
part, in the transaction.

At a series of meetings of com-
mittees of the two organizations
the writers agreed to allow MPPA
to continue to deal with the re-
corders and movie producers, but
asked for a minimum of 50% of
the proceeds, in place of the
331/3% usually received by the
writer, and also asked that this
money be turned over to the SPA
for disbursement to its members,
. together with 29% of the receipts,
to be taken from the 109, allowed
MPPA for handling charges. So far
the publiShers have refused to ac-
cede to these demands, pointing
out that they bear all the expense
of exploiting the music and that
they cannot afford to pay 50% to
the writers. The publishers also
say that many of the writers are
indebted to them for advances
against which their present earn-
ings are being applied, so that it
is necessary to deal with each
writer individua]ly.(Neither do the
publishers see any reason for mak-
ing their list of customers and the
details of their dealings with them
available to SPA. The publishers
further state that as long as
writers under contract to write on
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WFIL Auto 'I:ags

WFIL, Philadelphia, has giv-
en employes who drive their
own automobiles new license
plate attachments which
prominently display ‘the sta-
“tion’s call letters. The plates
were designed for the dual
purvose of publicity and as a
silent plea for added consid-
eration from police. Measur-
ing 8x2% inches, the tags
are strikingly inscribed with
the letters WFIL, in, royal
blue on a field of white. Ra-
diating electrical impulses at
each end carry out the radio
motif, while two raised
souares atop either extremity
are lettered in reverse colors
with the inscriptions “NBC”
and “MBS.” .

N. Y. Milk Fund

THE technical advisory board of
‘the New York State Bureau of
Milk Publicity has set June 2 as
the deadline for advertising agen-
.cies to submit plans for a “drink
‘more milk” campaign for which
the state legislature has appro-
priated $300,000. Previous cam-
.paigns, in which radio and news-
papers were used, were conducted

under the direction of J."M. Mathes -

Inc., N. Y.

GULF REFININGwCo.. Pittshurgh,
has signed a contract with Phil Baker,

star of its CBS broadcast, calling for !

him to broadeast under Guif sponsor-
ship during the coming season to
June, 1938, and giving Gulf an option
on his services until Junre, 1940.

salary for motion picture producers
are allowed by SPA to waive the
stipulations of Article IX, there is
little reason for other writers to.be
bound by, it. .

‘When no agreement had been

reached by the first two committee |

meetings Harry Fox, general man-

ager of MPPA, also sent out a let- |
ter to transcription companies, on |
May 26, advising them that “my |
principals are thé copyright owners |

of musical compositions published
by them, and by virtue of such
copyright possess the exclusive
right to license the electrical tran-
scription of their works.

licenses for the use in electrical
transcriptions of all
musical compesitions controlled by

my principals. Included in such

works are al} compositions copy-
righted prior to June 1, 1937, as
well as compositions contracted for
by song writers with music pub-
lishers prior to said date. I will
thank you to address all your in-
quiries to this office after June 1
in the same manner as has been
your practice to date.”

At these ¢ommittee meetings
SPA is represented by Irving Cae-
sar, president of the association,
Joseph Young,
Abel Baer, and Sam Lewis. The
MPPA committee consists of A. M.
Wattenberg, Louis Bernstein, Jack
Bregman and Walter Douglass.

DR. WALTER DAMROSCH. NBC
music counsel, sailed with Mrs. Dam-
rosch on May 29 for a mouth’s vaca-
tion in Italy and France.

Conse- |
quently, I am authorized to grant |

copyrighted !

George Meyer, |

IT’S LIKE THIS, HERB—Arthur

B. Church (left), president and
general manager of KMBC, Kan-
sas City, shows Herbert V. Acker-
bhurg, CBS station relations vice-
president, the salient spots in a
recent, audience study.

. Better Weather Report

Move Gains Momentum

H. R. GROSS, news editor of
WHO, Des Moines, several weeks
ago started a lone campaign for
more funds for the United States
Weather Bureau in the interests of
better weather reporting service for
the entire country as well as the
Corn Belt. [BROADCASTING, May
15]. The facilities of WHO are

ute broadcasts calling listeners’ at-
tention to inadequacies in the pres-
ent service and making constiruc-
tive suggestions for improvement.

Now WJAG, Norfolk, Neb., c¢n-
ters the fight with the added
thought that “as far as daylight ra-
dio stations are concerned, there
should be a weather forecast re-
. leased two hours ahead of sundown
" so that such stations might broad-
cast a fresh report before signing
off. Occasionally we have severe
storms in Northeast Nebraska
which are practically unpredicted.”

March of Time Suit
WITH the consent of the plaintiff,
other employes will substitute for
William 8. Paley, CBS'presidentr
and Henry R. Luce, head of Time
Inc., who were summoned to ap-
. pear before the New York Su-
| preme Court on June 4 for exami-
> hation before trial in the $100,000
I damage suit filed by Dr. Harold M.
Hays against these companies., Dr.

I

|

| Hays charges that his name was

‘ used on the March of Time broad-
cast on CBS on Feb. 4 without his
consent in violation. of the civil
rights law. At CBS headquarters
it was stated that CBS will not be

| called until the suit against Time

| Inc. has been concluded, if at all.

Pro Football Rights

York, radio talent agent, has ob-
tained exclusive radio rights for
the home games of the Brooklyn
+ Dodgers, professional football
! ginning Sept. 19 and ending Dec.

5. Games are played on Sunday,

with the exception of a Thanksgiv-
ing game. Sponsors of the teams
winning the Eastern and Western
‘[’ titles may broadcast the intersec-
! tional championship game without
additional fees, the announcement
| stated.

l

o

being used for a series of 1b-min- -

team, during the 1937 season, be-.

3

IOWA STATE GROUp
NAMES LUTHER HIj

LUTHER L. HILL, vice-presidey
of the Iowa Broadeasting Systey
was elected president of the gy,
Association of Broadcasters at i
annual meeting May 25, suceeeg.
ing J. O. Maland, vice-presidey
of WHO, Des Moincs.

Earl N. Peak, owner of KFJg
Marshalltown, Ia., was reelecte]
secretary - treasurer. A commite,
comprising Mr. Maland, Craig
Lawrence of KSO-KRNT, Dg
Moines, and F. C. Eighmey, o
KGLO, Mason City, was appointe|
to meet with athletic authorities
of the University of Iowa and Iow,
State College to arrange broag. |
casting of athletic events on 4
basis equitable to all Towa stationg, |

Resolutions adopted at the meet. |
ing extended formal appreciation |
to Fred Little, TBS atlorney, and |
Ralph Evans of 'WIIO, for theiy
work in preparing and presenting
the radio libel bill' recently enacted
by the Iowa assembly. In attend.
ance at the meeting, in addition
to those named, were Hale Bon-
durant, WHO; Bill Quaiton, Sum-
ner Quarton and Don Inman, WMT,
Cedar Rapids; Clark Luther, WQC,
Davenport: Bob Kaufman, KMa,

Shenandoah& W. L. Griffith, WoI,

Ames; John Henry and Reginald
Martin of KOIL, Omaha,

¢

Faton Paper Contest

EATON PAPER Corp., Pittsfield,
Mass. (stationery);’is making plans
for a radio popularity poll to be
conducted early in:the fall through
a nationwide broadcast series of
26 programs plus promotion in a
number of national magazines.
Listeners will be :asked to write
letters nominating their favorite
radio performers, with a cash prize
of $1,000 to be gi?en for the best
letter. To the performer receiving
the most votes the sponsor wil
give a Letter of |Gold trophy, 2
plaque of gold inscribed with the
sentiments of the 'best of the let-
ters voting for him. Badger &
Browning Inc., Boston, agency for
Eaton, is now contacting radio
stars most likely to be among the
leaders in the poll, asking them
to agree to write personal an-
swers to the ten hest letters each
one receives in thel contest.

Salute Latin America

CBS inaugural | “salute” pro-
grams to Central and Sputh
America via its nq‘wly estabh;hed
international shortwave stagioh
W2XE, on May 12 ‘with‘ a ond-hour
evening program in which thy Am-
bassadors of Argentina, Brazl
Chile, Mexico, Pe% and .Colomhla
participated from Washin gtorl-
Others on the prdgram, directed
for direct and relay‘broadcgsﬁ pick:
ups in Latin America, included
Xavier Cugat, Bidu Sayao, Brazl
ian soprano with Me.t;ropohta‘,n
Opera, Carlo Morelli, Chilean bar
tone with the same company; D©
Leo S. Rowe, director of the Pan
American Union, and Alberto Zal-
amea, South American news com-
mentator on the GBS staff. Tl}:e
program was not broadcast on the
CBS network, but was carried on
11830 ke. on its directional South

American circuit. !
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Big Kansas City Store
Tests Radio and
Is Converted
By IRENE COWAN

'S DRY
Egcé%ts, Mo., is gratified with the
results attained by its first venture
on the air, a daily 15-minute
proadeast at 11:30 a. m. on
WDAF, which combines the man

‘on the street idea with one of their

omen in the Store. The
g?;‘ém?ﬁ, titled Peck’s on the Air,
features Patricia Peck, style com-
mentator, and during the first six
months of the experiment a gene-
ral inerease in business of better
than 10%, has been chalked up.
W. B. Bachman, advertising mana-
ger and orviginator of thq program,
attributes  the step-up in volume
to the air promotion.

A feature of the program is that
the broadcast may be made from
any department in the store, for
the building is completely wired,
and the microphone may be set
up in whatever department is be-
ing spotlighted on the day’s sched-
ule. In this way, Peck’s not only
reaches WDAF’s large audience,
but benefits from the large ‘erowds
of women who gather about the
microphone to witness the produe-
tion of the program.

Those who tunc in on the broud-‘

cast hear the ring of the cash
registers, elevator boys announcing
floors, customers walking and talk-
ing and salesgirls calling to floor-
men. This background to Patricia
Peck’s chatter of fashion, price
and style gossip adds a touch of
reelism and the listener feels her-,
self to be in the very heart of the
store,

Formula is Varied

Patricia Peck is a name well
known to Peck’s out-of-town mail
order customers and city telephone

‘buyers, for the store has offered

the services of a personal shopper
by that name for years.

The nature of the daily broad-
cast varies. Programs are made up
of interviews with buyers, or rep-
resentatives of manufacturers,
talks with customers, and some-
times a fashion monologue by Pat-
ricia Peck. No music is incorpor-
ated in the week day programs.
Sometimes the broadcast is in line
vith newspaper advertising for the
day—at other times Miss Peck dis-
cisses merchandise not otherwise
alvertised. In this manner, a rath-
o definite check has often been
made of the radio “pull”.

For example, a beautifully fitted
makeup box manufactured by a
fal]mus cosmetician, valued at
$150, was announced by Miss Peck
to be on sale for only $1.95. No
Mwspaper advertisement was car-
nedlon this item, and 20 calls were
Yeeelved in the first 15 minutes af-
ter Patricia Peck signed off. Not
oy that, mail orders were received
md store purchases were made on
this item for two weeks following
the broadeast, )

It has been found that the air
frogram is especially effective for
e merchandising of men’s access-
Oes and shirts, and women’s dress-
&, although good returns have been
served on any item airwaved. An
Important rug sale was made to a
@stomer in Western Kansas after

iohistorv.com

A Peek at Patric

GOODS Co., Kan- *
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Pé'fmch PECK

@ broadcast in the rug department
of Peck’s. “
Recently Patricia Peck took a
night plane to Chicago to obtain
fashion information for the Brad-
ley Revue of new spring knits.
Large crowds attended the three-
day show in the [third floor sports-
wear department, and sales were
high. The Kangas City Star car-
ried a photo of |Miss Peck alight-
ing from the plane, and comment-
ed on the fact that because of the
night flight, Patrica Peck would
not miss her | regular morning
broadcast. Peck’s ran a similar
photograph in their advertisements
of the Bradley Revue, and it was
felt that the nublicity tie-up helped
to augment the attending audience.
So successful were the daily
broadcasts that Feck’s inaugurated

ia Peck on the Air

a regular Sunday period, airwaved
at the same hour, but broadcast di-
rect from the Star’s studio. The
first Sunday program featured an
interview with the famous dancing
team, Veloz and Yolanda, who
were in Kansas City at that time
for the Jubilesta. The Sunday
broadcast: is definitely a good-will
builder, being devoted to drama-
tizations :of incidents in the lives
of leading Kansas City citizens,
and events of importance in the

city. The time is_always ‘open to.

outstanding c¢ivic organizations
such as the Boy and Girl Scouts,
Y. W. C. A, Y..M. .C. A, etc.
The Philharmonic orchestra "has
been presented, and other Kansas
City musicians have found a place
on the program. At other times,
recordings are, used.

In the week-day broadcast time
on the Peck program is offered for
social calendars of women’s clubs,
Junior League, charity campaigns,
ete. Patricia Peck thus became in
a measure a social secretary of
the air. This, the store manage-
ment feels, has paid-dividends in
two ways—in the broadening of
the listening sphere, and through
the subtly earned loyalty of the
socialites who are inclined to re-
turn the favor by making pur-
chases at Peck’s.

Peck’s on the Air first broadecast
from the Kansas City Star station
on Sept. 28, 1936, has clicked in a
highly satisfactory manner, more
than paying for itself. According
to Mr. Bachman, Peck’s will con-
tinue the radio promotion indefi-
nitely. The advertising manager
feels that one reason for the suc-
cess of the program lies in the fact
that Patricia Peck (Miss Marian
Crutcher), is employed by Peck’s,
and not by the broadcasting sta-
tion. In this way her interest and
time are undivided.

Packard Summer Plans
PACKARD MOTOR CAR Co., De-
troit (automobiles), has revamped
its NBC Packard Hour-originating
from Hollywood, and starting June
8 it will become a musical show,
featuring Johnny Green and his or-
chestra with Trudy Wood and Bud-
dy Blair, vocalists. New program
will continue to be héard over the
NBC-Red network Tuesdays, 5:30-
6:30 p. m. (PST), and talent also
includes a 16-voice rhythm choir.
Fred Astaire, Charles, Butterworth
and members of the' present cast
broadcast their final program June
1. Decision on the fall program has
not been reached, but it was in-
dicated that Astaire would not re-
turn at his own request, as:he is

i

planning a three-month trip abrodd .

following completion of his pres-
ent motion picture in Hollywood.
Joe Stauffer of Young & Rubi-
cam Inc., servicing the account, will
continue to produce the show.

|

PECK’s was

) . !
very much from Missouri when it decided

i
to peck away at a bit of radio promotion. Instead jof

following a s
mierophone

Peck on the

ereotyped program formula, Peck’s planted-
jacks all over the place and put Patri]éia
air every day a little before noon on weék-

days. The program clicked so Peck’s added a Sundlay

good-will builder. Now Peck’s is a confirmed radio us;ér“

WTHT Is Granted

3 1 f e ®
Forfeited Facility
Gets Time Formerly Allotted

Newport; New Texas Outlet

HOLDER since August, 1935, of a
construction permit for a4 new local
station in Newport, R. L., S. George
Webb, described as a local publicity
man and employe of the Newport,
Electric Co., on May 19 forfeited
his CP for the station, which was
to be signed to 1200 ke, with 250
watts day and 100 night and to be
known as WNRI. The FCC Broad-
cast Division, sustaining Examiner
Hyde’s findings, denied another ex-
tension of completion date and or-
dered that WTHT, of the Hartford
Times, hitherto a daytime 100-wat-
ter on 1200 ke., be given full time
on that frequency.

The hearing was held in June,
1936, with E. Anthony & Sons, li-
censee of WN[BH, New Bedford,
Mass., and publishers of the New
Bedford Standard & Mercury, en-
tered as a third party seeking the
same facility for a new station in
Pawtacket, R. I. Th¢ FCC denied
this application while’granting that
of the Hartford Times and order-
ing the forfeiture by Mr. Webb,
who was allegedly unable financial-
ly to carry through his project and
who was charged with having
sought to sell the CP.

. Greenville (Tex.) Station

At the same meeting' the Broad-
cast Division, sustaining Examiner
Hill, authorized the Hunt Broad-
casting Association, Greenville,
Tex., to erect a new 100-watt dav-
time station there (KGVL) to -
operate on 1200 ke. The company
is a partnership comprising Fred
E. Horton, postmaster of Green-
ville and publisher of the Green-
ville Banner; J. L. Collins, owner
of the local Washington Hotel and
of musie stores in Greenville and
Tyler, and Nobel Young, merchant.

The station will replace KFPM,
a 50-watter whose license was sur- °
rendered several years ago and
whose application for revival and
transfer of ownership had.been de-
nied. At the May 19 meeting the
FCC denied the Voice of Greenville
(KFPM) a CP for 100 watts on
1420/ ke.

The Commission dismissed with
prejudice the application of the
Escanaba (Mich.) Daily Press for
a new. 100-watt daytime station on
1500 ke.; denied as*in default the
application of W. H. Marolf, Esca-.
naba, for 100 watts -on 1500 kec.
full time; dismissed with prejudice
the application of Cadillac Broad-
casting Co. for a new 500-watt day-
time station on 1140 ke. in‘Detroit,

WWL Staff Changes
UPON taking over the general
management of WWL, New Or-
leans. on May 15, Vincént Calla-
han, former commercial manager
of NBC’s Washington stations,
WRC and WMAL, announced that
Capt. Arthur Pritchard, WWL
manager for the last seven years,

.would be retained as assistant'man-

ager. On May 17 Mr. Callahan also
appointed J. D. Bloom Jr. as chief
engineer, Edward DuTriel as -chief
operator, and Francis Jacobs as,
chief control man. Application of
WWL for a power increase from
10,000 to 50,000 watts on its 850
ke. clear channel has been ordered
for hearing before an FCC exam-
iner June 8
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Disc Reproduction
Fees Are Disputed

MPPA and SPA Battling for
Right to Collect Payments

WHETHER transcription manufac-
turers will continue to pay the
Music Publishers’ Protective Asso-
ciation for the right to record pop-
ular music or whether their future
payments will be made to the Song-
writers' Protective Association 1s a
question that was not settled as
this issue of BROADCASTING weni
to press. Practically the only cer-
tainty in the entire situation was
that they would continue to pay,
regardless of which faction wins
in the current series of meetings
between the committees of the SPA
and MPPA to determine which or-
ganization shall -control. the dis-
bursements of funds received from
transcription makers and motion
picture producers for these me-
chanical reproduction rights.

-The issue was raised by SPA the
niiddle of May, when it notified the
transcription and movie makers
and its membership that on June
1 SPA would begin clearing and
administering the mechanical rights
of the compositions of its members,
under Article IX of its constitu-
tion. Under this clause each mem-
ber of SPA assigns to the organi-
zation “any and all synchroniza-
tion, recording, television and/or
radio rights to any song or musical
composition” except the small
rights assigned to ASCAP. “The
said rights shall be held by this
association in trust for the mem-
bers making such assignment, and
any and all moneys rec¢eived from
the exploitation of said rights shall
be distributed in such—-manner as
the council shall from time to time
direct.”

Ask Larger Percentage

_Although a part of the constitu-
tion for several years, Article IX
has not previously been invoked by
SPA. Mechanical rights have been
handled by MPPA, which has col-
lected from the transcription firms
and turned the collections over *o
the individual publishers who in
turn have reimbursed -the indivi-
dual writers, with SPA having no
part, in the transaction.

At a series of meetings of com-
mittees of the two organizations
the writers agreed to allow MPPA
to continue to deal with the ve-
corders and movie producers, but
asked for a minimum of 50% of
the proceeds, in place of the
331/3% usually received by the
writer, and also asked that this
money be turned over to the SPA
for disbursement to its members,
. together with 29 of the receipts,
to be taken from the 10% allowed
MPPA for handling charges. So far
the publishers have refused to ac-
cede to these demands, pointing
out that they bear all the expense
of exploiting the music and that
they cannot afférd to pay 50% to
the writers, The publishers also
say that many of the writers are
indebted to them for advances
against which their present earn-
ings are being .applied, so that it
is necessary to deal 'with each
writer individually., Neither do the
publishers see any reason for mak-
ing their list of customers and the
details of their dealings with them
available to SPA. The publishers
further state that as Iong as
writers under contract to write on
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WFIL Auto T.ag.s

WPFIL, Philadelphia, has giv-
en employes who Hrive.thelr
own automobiles new license
plate attachments which
_prominently display ‘the sta-
tion’s call letters. The plates
were designed for the dual
purvose of publicity and as a
silent plea for added consid-
eration from police, Measur-
ing 8x2% inches, the tags
are strikingly inseribed with
the letters WFIL in. royal
blue on a field of white. Ra-
diating electrical impulses at
each end carry out the radio
motif, while two raised
sauares atop cither extremity
are lettered in reverse colors
with the inscriptions “NBC”
and “MBS.” .

N. Y. Milk Fund

THE technical advisory board of
*the New York State Bureau of
Milk Publicity has set June 2 as
the deadline for advertising agen-
.cies to submit plans for a “drink
‘more milk” campaign for which
the state legislature has appro-
priated $300,000. Previous cam-
.paigns, in which radio and news-
papers were used, were conducted
under the direction of J."M. Mathes
Inc, N. Y.

o

GULF REFINING<Co.. Pittsburgh,
has signed a contract with Phil Baker.
star of its CBS broadcast. calling for
him to broadeast under Gulf sponsor-
ship during the coming season to
June, 1938, and giving Gulf an option
on his services until June, 1940.

salary for motion picture producers i

are allowed by SPA to_waive the
stipulations of Article IX, there is
little reason for other writers to,be
bound by, it.

When 1o agreement! had been

reached by the first two committee

meetings Harry Fox, general man- |

ager of MPPA, also sent out a let-

ter to transcription companies, on |

May 26, advising them that “my
principals are thé copyright owners

of musical compositions published |

by them, and by virtue of such

copyright possess the exclusive |
right to license the electrical tran- |

scription of their works. Conse-
quently, I am authorized to grant
licenses for the use in electrical
transcriptions of all copyrighted
musical compositions controlled by
my principals. Included
works are al} compositions copy-
righted prior to June 1, 1937, as
well as compositions contracted for
by song writers with music pub-
lishers prior to said date. I will
thank you to address all your in-
quiries to this office after June 1
in the same manner as has been
your practice to date.”

At these committee meetings
SPA is represented by Irving Cae-
sar, president of the association,
Joseph Young, George Meyer,
Abel Baer, and Sam Lewis. The
MPPA committee consists of A. M.
Wattenberg, Louis Bernstein, Jack

» Bregman and Walter Douglass.

DR. WALTER DAMROSCH. NBC
music counsel, sailed with Mrs. Dam-
rosch on May 29 for a mouth’s vaca-
tion in Italy and France.

in such.

ITS LIKE THIS, HERB—Arthur

B. Church (left), president and
general manager of KMBC, Kan-
sas City, shows Herbert V. Acker-
burg, CBS station relations vice-
president, the sabent spots in a
recent audience study.

Betier Weather Report

Move Gains Momentum

H. R. GROSS, news editor of
WHO, Des Moines, several weeks
ago started a lone campaign for
more funds for the United States
Weather Bureau in the interests of
better weather reporting service for
the entire country as well as the
Corn -Belt. [BROADCASTING, May
15]. The facilities of WHO are

being used for a series of 1B-min- -

ute broadcasts calling listeners’ at-
' tention to inadequacies in the pres-
ent service and making construc-
tive suggestions for improvement.

Now WJAG, Norfolk, Neb., c¢n-
ters the fight with the added
thought that “as far as daylight ra-
dio stations are concerned, there
should be a weather forecast re-
leased two hours ahead of sundown
so that such stations might broad-
cast a fresh report before signing
off. Occasionally we have severe
storms in Northeast Nebraska
which ave practically unpredicted.”

; March of Time Suit

WITH the consent of the plaintiff,
. other employes will substitute for
William S. Paley, CBS~ president
¢ and Henry R. Luce, head of Timg
Inc., who were summoned to ap-
pear before the New York Su-
preme Court on June 4 for exami-
r nation before trial in the $100,000
damage suit filed by Dr. Harold M.
| Hays against these companies, Dr.
Hays charges that his name was
used on the March of Time broad-
cast on CBS on Feb. 4 without his
\consent in wiolation. of the civil
rights law. At CBS headquarters
it was stated that CBS will not be
rcalled until the suit against Time
Inc. has been concluded, if at all.

| Pro Foothall Rights

JESSE L. KAUFMAN Inc., New
York, radio talent agent, has ob-
tained exclusive radio rights for
the home games of the Brooklyn
Dodgers, professional football
team, during the 1937 season, be-
ginning Sept. 19 and ending Dec.

5. Games are played on Sunday,'

with the exception of a Thanksgiv-
ing game. Sponsors of the teams
winning the Eastern and Western
| titles may broadcast the intersec-
' tional championship game without
' additional fees, the announcement
stated.

" [OWA STATE GROUp
NAMES LUTHER HJ[j

LUTHER L. HILL, vice-presidey .
of the Towa Broadeasting Systey
was elected president of the Ioy,
Association of Broadcasters at i
annual meeting May 25, suceep.
ing J. O. Maland, vice-presidey
of WHO, Des Moines.

Earl N. Peak, owner of KFJp
Marshalltown, Ia., was reelecte
secretary - treasurer. A committee
comprising Mr. Maland, Ciai
Lawrence of KSO-KRNT, D
Moines, and F. C. Eighmey, o
KGLO, Mason City, was appointe
to meet with athletic authorities |
of the University of Towa and Iows .
State College to arrange brog.
casting of athletic events on 4
basis equitable to all Towa stations,

Resolutions adopted at the meet.
ing extended formal appreciation
to Ired Little, IBS attorney, and
Ralph Lvans of \WHO, for their
worle in preparing and presenting
the radio libel bill'recently enacted
by the lowa assembly. In atteng.
ance at the meeting, in addition
to those named, were Hale Bon-
durant, WHO; Bill Quatton, Sum-
ner Quarton and Don Inman, WMT,
Cedar Rapids; Clark Luther, WOC,
Davenport; .Bob Kaufman, KM4,
Shenandoah;fl W. I. Griffith, W0l
Awmes; John Henry and Reginali
Martin of KOIL, Omaha.

Eaton Paper Contest

EATON PAPER Corp., Pittsfield,
Mass. (stationery); is making plans
for a radio popularity poll to be
conducted early in“the fall through
a nationwide broadcast series of
26 programs plus promotion ina
number of national magazines.
Listeners will be .asked to write
letters nominating their favorite
radio performers, with a cash prize
of $1,000 to be gigen for the best
letter. To the performer receiving
the most votes the sponsor will
give a Letter of {Go]d trophy, a
plaque of gold inscribed with the
sentiments of the ‘best of the let-
ters voting for him. Badger &
Browning Inc., Boston, agency for
Eaton, is now contacting radio
stars most likely to be among the
leaders in the po}l, asking them
to agree to write personal an-
swers to the ten Best letters each

. X 1
one receives in the contest.
i

Salute Latin America

CBS inaugural i “salute” pro-
grams to Central and Sg)uth
America via its newly established
international shortwave stagloh
W2XE, on May 12 with a ong-hour
evening program in which the Am-
bassadors of Argentina, razil,
Chile, Mexico, Peru and .CoIombla
participated from W as h 1ngt0n-
Others on the prdgram, directed
for direct and relay b1'0adct}9t pick-
ups in Latin America, inclu 91
Xavier Cugat, Bidy Sayao, Brai-
ian soprano with Mgtropo]lté{p
. Opera, Carlo Morelli, Chilean balI.-
tone with the same company; D&
Leo S. Rowe, director of the Fan
American Union, and Alberto Zak
amea, South American news eom-
mentator on the GBS staff. The
program was not b oadcast on the
CBS network, but was carried OE
11830 ke. on its difectional Sout]
American cireuit. !
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t A Peek at Patric

Big Kansas City Store
Tests Radio and
Is Converted
By IRENE COWAN

pECK’S DRY GOODS Co., Kan-

City, Mo., is gratified with the
f‘gsults S;.ttained by its first venture
on the air, a daily 15-minute
proadcast at 11:30 a. m. on
WDAF, which combines the man

‘on the street idea with one of their

own, Women in_the Store. The
program, titled Pecl’s on the Air,
features Patricia Peck, style com-
mentator, and during the first six
months of the experiment a gene-
ral increase in business of better
than 109/, has been chalked up.
W. B. Bachman, advertising mana-
ger and originator of the program,
altributes the step-up in volume
to the air promotion.

A feature of the program is that
the broadcast mayv be made from
any department in the store, for
the building is completely wired,
and the microphone may be set
up in whatever department is be-
ing spotlighted on the day’s sched-
wle. In this way, Peck’s not only
reaches WDAIVs large m}dience,
but benefits from the large ‘crowds
of women who gather about the
microphone- to witness the produc-
tion of the program. .

Those who tune in on the broad-
cast hear the ring of the cash
registers, elevator boys announcing
floors, customers walking and talk-
ing and salesgirls calling to floor-
men. This background to Patricia
Peck’s chatter of fashion, price
and style gossip adds a touch of
realism and the listener feels her-,
self to be in the very heart of the
store,

Formula is Varied

Patricia Peck is a name well
known to Peck’s out-of-town mail
order customers and city telephone
buyers, for the store has offered
the services of a personal shopper
by that name for years.

The nature of the daily broad-
cast varies, Programs are made up
of interviews with buyers, or rep-
resentatives of manufacturers,
talks with customers, and some-
times a fashion monologue by Pat-
tiia Peck. No music is incorpor-
ated in the week day programs.
Sometimes the broadcast is in line
vith newspaper advertising for the
lay—at other times Miss Peck dis-
csses merchandise not otherwise
advertised. In this manner, a rath-
er definite check has often been
made of the radio “pull”.

For example, a beautifully fitted
makeup box manufactured by a
famous cosmetician, valued at
$150, was announced by Miss Peck
W be on sale for only $1.95. No
lewspaper advertisement was car-
rled.on this item, and 20 calls were
reeeived in the first 15 minutes af-
ter Patricia Peck signed off. Not
only that, mail orders were received
and store purchases were made on
this item for two wecks following
the broadcast, )

It has been found that the air
Irogram is especially effective for
te merchandising of men’s access-
es and shirts, and women’s dress-
&, although good returns have been
thserved on any item airwaved. An
mportant rug sale was made to a
Gstomer in Western Kansas after

PA'I;RIC&A PECK

a broadcast in the rug department
of Peck’s. %
Recently Patricia Peck took a
night plane to Chicago to obtain
fashion information for the Brad-
ley Revue of new spring knits.
Large crowds attended the three-
day show in the [third floor sports-
wear department, and sales were
high. The RKansas City Star car-
ried a photo of IMiss Peck alight-
ing from the plane, and comment-
ed on the fact that because of the

night flight, Patrica Peck would
not miss her | regular morning
photograph in their advertisements

broadcast. Peckls ran a similar
of the Bradley Revue, and it was
felt that the nublicity tie-up helped
to augment the attending audience.

So successful were the daily
broadcasts that Peck’s inaugurated

a Peck on the Air

a regular Sunday period, airwaved
at the same hour, but broadeast di-
rect from the Star’s studio. The
first Sunday program featured an
interview with the famous dancing
team, Veloz and Yolanda, who
were in Kansas City at that time
for the Jubilesta. The Sunday
broadcast: is definitely a good-will
builder, being devoted to drama-
tizations of incidents in the lives
of leading Kansas City citizens,
and events of importance in the

city. The time is always open to

outstanding civic organizations

§;1ch as the Boy and Girl Scouts,

. . C. A, Y..M. C. A, etc
The Philharmonic orchestra “has
been presented, and other Kansas
City musicians have found a place
on the program. At other times,
recordings are, used.

In the wec‘k‘lday broadcast time
on the Peck program is offered for
social calendars of women’s clubs,
Junior League, charity campaigns,
ete. Patricia Peck thus became in
a measure a social secretary of
the air. This, the store manage-
ment feels, has paid- dividends in
two ways—in the broadening of
the listening sphere, and through
the subtly earned loyalty of the
socialites who are inclined to re-
turn the favor by making pur-
chases at Peck’s.

Peck’s on the Air first broadcast
from the Kansas City Star station
on Sept. 28, 1936, has clicked in a
highly satisfactory manner, more
than paying for itself. According
to Mr. Bachman, Peck’s will con-
tinue the radio promotion indefi-
nitely. The advertising manager
feels that one reason for the suc-
cess of the program lies in the fact
that Patricia Peck (Miss Marian
Crutcher), is employed by Peck’s,
and not by the broadcasting sta-
tion. In this way her interest and
time are undivided.

Packard Summer Plans
PACKARD MOTOR CAR Co., De-
troit (automobiles), has revamped
its NBC Packard Hour-originating
from Hollywood, and starting June
8 it will become a musical show,
featuring Johnny Green and his or-
chestra with Trudy Woeod and Bud-
dy Blair, vocalists. New program
will continue to be héard over the
NBC-Red network Tuesdays, 5:30-
6:30 p. m. (PST), and talent also
includes a 16-voice rhythm choir.
Fred Astaire, Charles, Butterworth
and members of the' present cast
broadcast their final program June
1. Decision on the fall program has
not been reached, but it was in-
dicated that Astaire would not re-
turn at his own request, as ‘he is

1

planning a three-month trip abrodd .

following completion of his pres-
ent motion picture in Hollywood.
Joe Stauffer of Young & Rubi-
cam Inc, servicing the account, will
continue to produce the show. |

{

!
PECK’s was very much from Missouri when it decided
to peck away at a bit of radio promotion. Instead jof
following a stereotyped program formula, Peck’s planted
microphone|jacks all over the place and put Patrié:ia
Peck on the air every day a little before noon on week-
days. The program clicked so Peck’s added a Sunday

good-will builder. Now Peck’s is a confirmed radio us
. | -
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.would be retained as assistant-

er.,

WTHT Is Granted
Forfeited F ‘1a?cility
Gets Time Formerly Allotted

Newport; New Texas Outlet

HOLDER since August, 1935, of a
construction permit for a new local
station in Newport, R. I, S. George
Webb, described as a local publicity
man and employe of the Newport,
Electric Co., on May 19 forfeited
his CP for the station, which was
to be signed' to 1200 ke. with 250
watts day and 100 night and to be
known as WNRI. The FCC Broad-
cast Division, sustaining Examiner
Hyde’s findings, denied another ex-
tension of completion date and or-
dered that WTHT, of the Hartford
Times, hitherto a daytime 100-wat-
ter on 1200 kc., be given full time
on that frequency.

The hearing was held in June,
1936, with 1i. Anthony & Sons, li-
censee of WNBH, New Bedford,
Mass., and publishers of the New
Bedford Standard & Mercury, en-
tered a§ a third party seeking the
same facility for a new station in
Pawtucket, R. I. Th¢ FCC denied
this application while'granting that
of the Hartford Times and order-
ing the forfeiture by Mr. Webb,
who was allegedly unable financial-
ly to carry through his project and
who was charged with having
sought to sell the CP.

. Greenville (Tex.) Station

At the same meeting’ the Broad-
cast Division, sustaining Examiner
Hill, authorized the Hunt Broad-
casting Association, Greenville,
Tex., to erect a new 100-watt dav-
time station there (KGVL) to °
operate on 1200 ke. The company
is a partnership comprising Fred
E. Horton, postmaster of Green-
ville and publisher of the Green-
ville Banner; J. L. Collins, owner
of the local Washington Hotel and
of music stores in Greenville and
Tyler, and Nobel Young, merchant.

The station will replace KFPM,
a 50-watter whose license was sur- °
rendered several years ago and
whose application for revival and
transfer of ownership had.been de-
nied. At the May 19 meeting the
FCC denied the Voice of Greenville
(KFPM) a CP for 100 watts on
1420| ke.

The Commission dismissed with
prejudice the application of the
Escanaba (Mich.) Daily Press for
a new. 100-watt daytime station on
1500 ke.; denied asiin default the
application of W. H. Marolf, Esca-.
naba, for 100 watts -on 1500 ke.
full time; dismissed with prejudice
the application of Cadillac Broad-
casting Co. for a new 500-watt day-
time station on 1140 ke. in‘Detroit.

WWL Staff Changes
UPON taking over the general
management of WWL, New Or-
leans, on May 15, Vincént Calla-
han, former commercial manager
of NBC’s Washington stations,
WRC and WMAL, announced that
Capt. Arthur Pritchard, WWL
manager for the last seven years,

n-
ager. On May 17 Mr. Callahan also
appointed J. D. Bloom Jr. as chief
engineer, Edward DuTriel as <chief
operator, and Francis Jacobs as,
chief control man. Application of
WWL for a power increase from
10,000 to 50,000 watts on its 850
ke. clear channel has been ordered
for hearing’ before an FCC exam-
iner June 8.
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Plan for Federal

* Station Considered

Rep. Celler Says Shortwave
Bill May Go to Hearing

HEARINGS on the bill (HR-4281)
introduced last Feb. 3 by Rep.
Celler (D-N. Y.), proposing cone
struction and operation by the gov-
ernment- of a powerful shortwave
broadcasting station to transmit
educational and other programs to

Latin American countries, may be,

held during the current session of
Congress, according to Rep. Celler.

The bill is now before the House
Naval Affairs Committee, to which
it was referred because it proposes

construction and maintenance of
the station by the Navy, and
Chairman Vinson (D-Ga.) states

that he is awaiting a report on it
from the Navy Department. Rep.
Vinson said hearings would be held
if the committee is able to clear
its' dockets of more pressing busi-
ness. No companion bill has been
introduced in the Senate.

That such a station be built and
operated by the government was
first suggested by FCC Telegraph
Commissioner George H. Payne in
a speech at Harvard last January.
He is understood to have worked

with Rep. Celler on its preparation.-

The bill calls for an appropriation
of $750,000 for construction of the
“Pan American Radio Station’ and
an annual appropriation of $100,-
000 for its program operation
under the direction of the U. S.
Commissioner of Education. The
Navy would spend $50,000 a vear
for technical operation and main-
tenance.

Advisory Council

General policies of the station

would be determined by an advisory
council consisting of the Secretary
of State, director-general of the
Pan American Union, chairman of
the FCC, Commissioner of Educa-
tion and others to be designated by
the President. The bill would pro-
hibit advertising over the govern-
ment-owned ‘station but provides
for program cooperation with pri-
vately owned radio stations and
systems.
_Rep. Celler, in introducing the
bill, pointed out that President
Roosevelt 'in 1933 had set aside
five international shortwaves for
such a station, enumerating these
as 6120, 9550, 11730, 15180 and
21500 ke. He ridiculed objections
to the station as an “entering
wedge” int6 government operation
of broadcasting stations, declaring:
. “T am a firm believer in private
initiative. I do not want to slam
the door in the face of efficiency,
enterprise and resourcefulness of
private ownership. Our radio sys-
tem, despite certain besetting evils
of commercialism, is yet the great-
est in the world, thanks to private
control. One shortwave station,
set up in pursuance of the freaty,
in an assigned channel, on a non-
competitive basis, will-not in the
slightest militate against private
initiative. It will not lead to gov-
ernment monopoly.”

ITALY has issued a decree extending
the censorship powers of. the Ministry
of Press and Propaganda to embrace
all radio and television broadcasting:
First important use of that power
was the banning of the Coronation
broadeasts from London due to the
strained relations with England.
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BORDEN SESSION~Géneral get-to-gether agency, men, Yankee Net-

work officials and program personnel for a complete understanding and

program of promotion for' Bovden

Sales Co. Inc.,, New York (Chatcau

Cheese) sponsorving The Chateaw News Reporter, on WNAC, WEAN,
WCSH, WTIC, WICC, all Yankee stations, was held recently. Scated
(left) Leland Bickford, editor-in-chief Yanlkee-Colonial Network news
serviees, to his left, Linus Travers, Yankee-Colonial production man-
ager; seated on table next to.Travers, Carlos Franco and directly in
back of him, Pete Barnum, both representing the agency, Young & Rubi-

cam Inc., New York.

Standing ate Thomas Burch, assistant sales

manager of New England for Borden, and Fred L. Bishop, head of
,Yankee Dramatic group, and sponsol’s local sales personnel.

Radio Tax Would Hurt

Rural Listeners \Most

PROPOSAL by Commijssioner
Fayne of the FCC to tax  broad-
casting stations $1 to 33 per watt
of transmitter power, has aroused
wide opposition as depriving farm-
ers and others living in rural com-
munities, of their principal broad-
casting entertainment, reports the
May issue of Raedio Today, edited
Ry former Federal Radio Commis-
sioner Q. H. Caldwell.

“For it is chiefly the high-power
stations which can be heard in
rural regions,” the dealer trade
journal states. “Cut down their
power by an excessive tax, and
Congress would render useless mil-
lions of radio sets throughout the
farms and rural sections of the
nation. It is these isolated listeners
on the farms, in lone mountain
cabins, on islands off the coast, to
whom radio means most, for it is

their sole source of entertainment.
Thus the proposed radio-tax bill,
sponsored by Commmissioner Payne
and Representative Boylan, would
act to confine radio to the cities,
which already have a surplus of
amusements— leaving farms and
small towns without any radio en-

' Firestone Summer Plans

FIRESTONE TIRE & RUBBER
{Co., Akron, (tires and tubﬁ,s),
which has been on NBC-Red ¢on-
tinuously since December, 33,
has renewed its Voice of Firegtone
séries of Monday night broadeasts
of operatic and symphonic music
(for another 52 weeks. Richard
,Crooks, Metropolitan Opera tenor
iwho has been starred in the series,
)left for his vacation following the
|broadecast of May 31, and various
lguests will be used until his re-
|turn. Sweeney & James Co., Cleve-
iland, handles the programs.

FCC Orders Hearing Into Charges.

Leveled Against Two Radio Attorneys

CLAIMS of improprieties leveled
against Paul M. Segal, Washing-
ton .attorney, and his associate,
George S. Smith, will be considered
by the FCC en banc by virtue of
the adoption of an order May 19

_calling upon the attorneys to show"

cause why they should not be sus-
;pended, disbarred, or their right to
ipractice before that Commission
revoked.

Acting upon a report which an
investigating committee headed by
Telegraph Commissioner George
H. Payne had submitted, the FCC
ordered the attorneys to answer
the.'specific allegations within 31
days, and to state whether they
desifed a hearing. The citations
dealt with applications filed in be-
half of Richard M. Casto, for a
new station in Johnson City, Tenn.,
and others filed in the name of
Palmer Broadcasting Syndicate Inc.
In* the Palmer cases the allega-
Jtions were that a “dummy cor-
-poration” had been employed in the
filing of the applications. -

In a statement May 20, Mr. Se-
gal stated the FCC owes it to it-
self to hear the testimony and get
the facts. The citation for disbar-
ment, he added, is the only formal

proceeding available for this pur-
pose under the FCC regulations.
Asserting he felt that the FCC
would give himself and his asso-
ciate a prompt and fair hearing,
Mr. Segal said he was confident
that “the vindication to which we
are entitled” would result.

Telegraph Commissioner Payne
is the plaintiff in a $100,000 suit
alleging libel against BROADCAST-
ING, now pending in the U. S. Dis-
trict Court for the District of
iColumbia. Messrs. Segal and Smith
lare of counsel for the publication:

The text of the FCC press re-
ease, issued May 20, follows:

PRESS RELEASE

On March 10, 1937, the Ifederal
Communications Commission ap-
pointed a special committee, consisting
1of Commissioner George Henry
Payne, Chairman, Commissioner Thad
H. Brown, and Commissioner Pahl A,
\Vul‘!ler. to reopen and furtler inves-
tiga¥k the case of George S. Smith,
and {any other incidents of similar
character. This Committee has met and
‘held liearings frequently and has yes-
terddy submitted a report to the Com-
missjon. Based upon this report the
Comnigsion has issued the following
order which has been served today,

(Coftim(ed on page 57)

Big Merchandising Drjy,
On Buick Fight Progray

June 22 Being Planne
BUICK MOTOR Co., Flint wil
sponsor the broadcast of the éham.
pionship fight between Jameg Brag.
dock and Joe Louis to be held
Chicago on June 22, on the cop,.
bined Red and Blue networks of
NBC, a total of 125 stations, larg.
est ever connected for g ajor
sporting event. Contract for the
radio rights to the bout was signe(
by H. Corpe, advertising g;.
rector for Buick, following comple.
tion of arrangements between NB(
Mike Jacobs, representing the ;.
cago promotors, and the managers
of Braddock and Louis. Deal had
been set for some time but (e
actual signing  of contraety wyg
held up until it heeame apparey
that  Madison Square Gardey
which elaimed contracts with Bry.
dock calling for him to fight Mayx

~Schmeling in New York on Jupe

3, would not be able to get an iy
Junction restraining the Chicago

This will be the third major
fight broadcast under Buick’s spon-
sorship, the company having broag.
cast the Baer-Louls bout in 1935
and the Louis-Schmeling fight i
1936. Price of the. radio rights is
said to be $50,000, of which Buick
is paying $35,000 ‘with NBC put-
ting up the balance. The announc
cers have not been officially named
but will probably be Clem MecCar-
thy describing the fight itself with
Edwin C. Hill filling in between
rounds. NBC has /also made ar-
rangements for' a short wave
broadcast in Spanish from the
ringside to LR4 in Buenos Aires,
Argentine, which Wwill rebroadeast
it to the South American audience,
This broadcast will not be spon-
sored. i

Extensive merchandising of the
fight broadcast 1?. now being
planned by Arthur Kudner Inc,
New York, Buick hgency.

i

Movies Drop Fight Plan
WITH the signing‘, of the Buick
contract, plans to take the broad-
casting rights away from radio and
transfer them to| a nationwide
hookup. of motion [picture houses
came to an end. A| group of pro-
moters, observing that movie at-
tendance is seriously curtailed by
broadcasts ol this kind, had worke
out a scheme to buy the rafio
rights from the fight prom
and then wsell the blow-b
ringside report of the fig
limited number of movie
each city in the é{untry, 1
theatres to be connected with the
arena by a special telephone hook-
up. The high costs of such a cir-
cuit, plus the uncertainty as to
whether there would be a fight or
not, which left them only a short
time in which to sell the idea to
the exhibitors, finally caused them
to drop their plans, at least as far
as this particular , fight is con
cerned.

__*7_~_i._._—. >

Michigan Campaign
THE State of Michigan has ap-
propriated $150,000 for tourist and
resort associations,;and the bal-
ance will be spent at‘r large. All ex-
penditures, however,; will be over-
seen by a commitﬁee to be ap-
pointed by the State Administra-
tive Board, Lansing.:

. i
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cBS Disclosed
of New Firm

1 expiration Aug. 1 of the
“;ge}rit legse on WAPI, Birming-
‘Eanl. Ala., held by a group heagled
by Bascom Hopson, the half-time
clear channel station will be taken
over, subject to FCC approval, by
2 new corporation in which CBS
holds 2 45% interest, according to
aplications filed with the ¥CC
M'a'yhynew corporation, titled The
Voice of Alabama Incx, negotiated
the new lease with the three Ala-
pma colleges which hold the sta-
ton Jicense. WAPT is an NBC out-
jot and shares Lime on the 1140 ke.
“dear channel with KVOO, Tulsa,
It uses 5,000 watts,

The corporation taking over the
ew lease for a term of 15 years,
wntingent upon FCC sanction, is
headed by Thad Holt, as president.
lgentified as a Birmingham busi-
ness man, ne is listed as the holder:
of 13¢: of the stock. Ed Norton,
Birmingham  business man _and
pincipal owner of WMBR, Jack-
sonville, is listed as 429 stock-
holder and as vice-president of the
wrporation.  In  addition to his
Florida radio interests, he is as-
weisted with the Munger Com-
panies, said to be in the insurance
and real estate business.

(BS is listed as 45% stockholder
imthecorporation. Frank K.
White, who this Spring became
treasurer of CBS, succeeding M.
R. Runyon, who became vice-presi-
lent and assistant secretary, is
listed as treasurer of the Alabama
corporation.

Payment to Colleges

Under the terms of the lease,
The Voice of Alabama would pay
to the three colleges owning the
station a leasehold rental of $1,000
amonth. The leasehold would run
from Aug. 1, 1937, until July 31,
1952.. This lease provision covers
operation of the station as a half-
ume 5,000-watt outlet but carrvies
dong with it commitments for im-
movement of the facilities.
b~ An increased compensation ar-
rangement for the three colleges
is specified should the station be-
tome a 50,000-watt outlet and oper-
ae full time. It is expected that
shortly’ after the new lessees take
over an application will be filed for
smultaneous operation by the sta-
tion on the 1020 ke. clear channel,
tt duplicate with KYW in Philadel-
thia and to operate with 50,000
%atts, There now are pending be-
ore the FCC four applications for
simultaneous operation of half-
Ume clear channel stations but the

API application was held in
aheyance pending the transfer to
tie new lessee corporation [BROAD-
WUSTING, May 15].

The inereased compensation ar-
]T&ngement specifies that the col-
%es shall be paid a rental of
81,125 per month upon assumption
Of. full-time operation with the in-
treased power. Further commit-
ments specify that the lessee cor-
ration shall install new equip-
;"H_lt. and otherwise improve the
iIi:cnht]es. The colleges jointly own-
Alg the station are University of
st‘albama, Alabama Polytechnic In-
rltute and Alabama College. The
ettal procceds under the agree-

|
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FCC Application Shows Thad Holt, Ed
Other Principals; May Seek Boost to 50

wner

WAPI

Norton As
kw.

ment will be divided 39% to .the
University of Alabama, 399 to
Alabama Polytechnfic and 22% to
Alabama College. -

The Voice of Alabama was the
successful bidder in a competition
involving several broadcasting
groups for the leas¢hold. Mr. Hop-
son’s corporation, | WAPI Broad-
casting Corp., has|held the lease
for five years and has paid a rental
to the three colleges of apnroxi-
mately $750 per mpnth.

Two applications| were filed with
the FCC involving fthe assignment.
The first provides for voluntary as-
signment of the licepse from WAPL
Broadcasting Corp| to the three
colleges and the segond for volun-
tary assignment off the WAPI li-
cense from the threg colleges to the
Voice of Alabama Inc.

With the expected transfer of
WAPI from NBC to CBS on Aug.
1, WBRC of that city, the present
NBC outlet, will probably become
the NBC station. | The latter is
owned by the Birmingham Broad-
casting Co. and operates on 930 ke.
with 1,000 watts full time.

Chevrolet Cuts List
REDUCTION by about 30 stations
is planned for the fiext 13-week re-
newal of the Chevrolet Musical
Moments programs, whose present’
term expires on July 4. The present

,schedule includes 401 stations, the
largest number ever employed to
carry the series, pr‘Pduced by WBS.

as 45%

Leasing

The reason for curtailment of the
list is said to be the desire to keep
-the radio expendityires on an even
keel in the face bf station time
rate advances during the last few
months. The lopping off is under-
stood to be, planned primarily of
cities where several stations over-
lap each other in|coverage. Cam-
bell-Ewald Co. Inch is the aency.

A “First” for WHBQ

“A SURVEY of all other
surveys”, WHBQ advertised
May 20 in the Memphis
' Press - Scumitar, “shows we
are the first station we know
of that has never won a radio
survey; excepting, of course,
those we conducted ourselves,
proof of which we have in our
office.” The ad then goes on
with affirmative selling
points.

Reymer Campaign

REYMER & BROTHERS Inc,
Pittsburgh confectioner, is start-
ing a series of spot announcements
on stations throughout the coun-
try June 15 in a campaign to ua-
tionalize Liem’n Blend. Jean Paul
King made the minule transerip-
tions which will advertise the prod-
uct, a fruit concentrate in a ¢rushed
ice form designed especially for
warm weather consumption. Al-
though widely known in the Pitts-
burgh area, this is the first time
Tem’n Blend has been the subject
of a concentrated radio campaign.
Stations which have so far been
signed to carry the announcements
are WINS, WHN, WBZ, WBZA,
WCAU, KDKA, and WTAM. How-
ever, according to Walker & Down-
ing, the agen¢y handling th¢ con-
tract, other , stations will also
broadcast the| transcriptions. Re-
cordings werei made by WBS.

]
New Ashiabula Station
THE new WICA,.recently author-
ized 250-watt daytime, station on
940 ke. at Asthabula, O., will go on
the air sometime between Aug. 1
and 15, according to C. A. Row-
ley, publisher of the Asthtabula
Star-Beacon, Geneva Free Press,
Painesville Telegraph and Con-
neaut News-Herald, Ohio dailies.

.Station will use a Western Elec-

tric transmitter with 215-foot
Truscon tower. Its manager will
be R. B. Rowley, but the rest of
the personnel has not yet been se-
lected.

transmitter home of WKBN,
Youngstown, O.—is unique in many
ways. Encompassing not only all
ultra - modern feptures consistent
with good engine¢ring, the plant is
symbolic of Youngstown’s varied
industries, for most of the com-
ponent parts are, Youngstown
made. Designed by Clarence A, Kis-
singer, local archlitect, the building
is located three miles south of the
city, nestling in |one of the city’s
best residential sections.

Structural stee} used in the build-
ing, windows and casements were
furnished by Truscon Steel Co. A
350 -foot Truslcon transmitting
tower is under way. Stainless

’
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Modern New Transmitter House of WKBN .
THIS unusual e¢difice —the mew

steel, employed freely. on the trim
of the exterior is a Republic Steel
product. Cream-colored brick was
used for the exterior, while the
front elevation is of transluceht
and illuminated glass pillars, to-
gether with stainless steel trim,
making [the house visible from[a
great distance night and day. Con-
cealed indirect lighting has begn
used, reflecting a flood of softly dif-
fused illumination on the front iof
the building. The plan includes an
auxiliary studio for emergency use,
a reception room, a shop and labor-
atory for repair and experimental
work, as well as quarters.for engi-
neers and other incidental accom-
modations.

©

Educational Group
Is Seeking Funds

Broadcasters Are Expected
To Support Joint Project
MEANS of raising a-fund which
may amount to $250,000 for radio
educational prejects to be admin-
istered by the Ifederal Radio Edu-
cation Commifjtee, comprising 40
leading broadcasters, educators and
public welfare workers, were again
discussed at a’ meeting in‘New
York May 25 of the “finance com-
mittee” of the Federal group.
Both the Rockefeller and Car-.

.negie foundations are cooperating

in the effort, and undér present
plans are expected to subscribe a
substantial portion of the fund.
The broadcasting industry, through
the NAB, also is expected to con-
tribute substantially although no
final committments have been made,
it is understood. Broadcasting in-
dustry participation is heing hand-
led by James W. Baldwin, NABl
managing director.

The committee of six -designated
to devise means of raising the fund
comprises Dr. Levering Tyson, of
the National Advisory Council on
Radiq in Education, who on July 1
becomes president of Muhlenberg
College; Dr. W. W. Charters, of
Ohio State, and Dr. Hadley Can-
tril of Princeton, representing edu-
cational organizations, and John C.
Royal, NBC vice-president, Frede-
ric A. Willis, agsistant to the pres-
ident of CBS, and Mr. Baldwin, for
the broadeasting industry. Dr.
John W. Studebaker, U. S. Com-
missioner of -Education, and chair-
man of the FREC, also participated
in the discussions.

1

Projects Conceived

Various projects designed to util-
izing existing stations to further
educational work by radio have.
been devised by subcommittees of
,I’REC, it is understood, with the
plan to have them administered
through the Office of Education.
These plans are under considera-
tion by the full committee. »

The Committee of Six on financ-
ing was designated by the FCC,
acting as the coordinating agency,
with the hope of expediting the
work. The plan encompassed set-
ting up within the Office of Edueca-
tion a group which would handle
actual preparation and plannihg of
various programming projects.

The FREC was named by the
FCC more than a year ago, follow-
ing its report on proposal to allot
fixed percentages of facilities to
educational groups. The FCC had
concluded that maximum educa-
tional radio service would be ren-
dered through coordinated use of
-existing facilities, and the commit-
tee was named with that end in
view.

" Banks’ New Series
THE banks which have been co-
operatively sponsoring the Friday.
night broadcasts of the Philadel-
phia Symphony Orchestra on a
nationwide CBS network during
the past winter season will stakt
a new series of lighter summer,
concerts at the sime time on the
same network early in June. The
new, series will feature semi-
classical works played by an or-
chestra under the direction of
Ferde Grofe and sung by a choral

. group condueted by Edwin Smalle.
The series is placed through Wes-
sel Co., Chicago. .
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Joint Press-Radio Ownership5

Up to Congress, FCC Suggests

Gives Views on Wearin Bill at-€Committee Request;
Examiner Opposes Proposed WREN Transfer

acted to bring about separ?.tiou
of newspapers or other p}‘mted
publications from ownership of

broadcasting stations ‘“appears to

rest within the diseretion of Con-
gress,” the FCC has informed the
House Interstate & Foreign Com-
merce Committee in a letter re-
lating to the Wearin Bill (HR-
3892). .
While there has been little in-
dication of consideration at this
session of Congress of the Wearin
proposal for complete divorcement
of newspapers and radio, the
House Committee, following es-
tablished procedure, asked the FCC
for a report on the Wearin meads-
ure, ‘introduced Jan. 28. In the
Senate, Senator Wheeler (D-
Mont.) has championed a similar
legislative proposal but has not
introduced-a bill and has indicated
that the pressure of other legis-
lation probably would fyrestull ac-

¢ tive consideration of ‘such legis-
*lation at this session.

Attitude of the FCC

The FCC letter, dated May 5,
was addressed to Chairman Lea
(D-Cal.) of the House Committee.
It stated in part:

“HR-3892 declares that it is

‘against public interest to’ permit,

the creation or the continuance of

monopolies in the distribution of-

general information, news, and
editorial comment thereon, through
any combination resulting in uni-
fied control of newspaper, maga-
zines, or other printed publications,
with radio broadcasting’. To carry
out that statement of policy the
bill expressly makes common own-
ership or control of printed publi-
cations and broadcast stations un-
lawful under certain specified con-
ditions. —

“The Communications Act of
1934 directs this Commission, sub-
ject to the limitations of the Act,
to grant licenses for radio stations
‘if public convenience, interest, or
necessity will be served thereby’.
The determination of the necessity
or desirability of amending the
Communications Act to add a
statement of policy along the lines
jof HR-3892 appears to rest within
theidiscretion of Congress.”

Rep. Wearjn (D-Ia.) asserted in
connection with— the letter that
he was very much gratified with
the position taken by the FCC. He
said he was still hopeful of hear-
ings before either the full Inter-
state Commerce Gommittee or a
subcommittee at this.session.

Opposes Newspaper Purchase

Having a bearing on the news-
paper ownership issue was the

adverse report of FCC Examiner

George H. Hill, released May 18,
recommending against acquisition
of WREN, Lawrence, Kan., by the
Kansas City Star, operator of
WDAF, Kansas City, for $295,000.

“The result of granting the re-
quested authority,” said the re-
port, “would be a step in the de-
rection of monopoly—would place
in the hands of the largest news-
paper in Kansas City two of the
largest ‘stations now serving this
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area and would remove from V;;the
.. Kansas City area a formidpble
competitor.” . T
The report held further that it
was apparent that approximately
.77¢% of the proposed, purchase
price would represent ‘‘what the
transferce. contends is ‘good will’
or ‘going concern’ value, while ap-
proximately 237 of the purchase
price would represent what the ap-
praiser for the applicant desig-
nates as sound value of the prop-
erly sold to a going concern.”

Points to Balance Sheet

Bringing out that WREN, owned
by the Jackman milling interests
which operate the Jenny Wren Co,,
has lost some $38,000.in its opera-
tiéns from 1927 to 1936, the exami-
ner asserted it was difficult to un-
derstand how the station can be
operated to earn a reasonable re-
turn on an investment of $295.000
and in addition furnish radio ser-
vice in the public interest. A wit-
ness for the Kansas City Star, ac-
cording to the report, has stated
that a return of 109, or more o
the investment would be considered
reasonable, or, on the basis of "the
purchase price, an income of $29,-
500 or more a year.

The examiner concluded, there-
fore, that should the application
be granted, the existing rates for
time on WREN swould have to be
increased or additional time sold
in order to bringi_“a fair return
on the proposed investment of the
Kansas City Star Co., and either

an increase in existing rates. or the’

sale of additional time may ad-
versely affect public interests.”

Examiner Hill concluded that it
was his opinion that no satitfac-
tory showing had been made that
the transfer of the stock of WREN
to the Kaunsas City Star “would
serve public interest, convenience
and necessity.,”” WREN operates on
1220 ke. with 1,000 watts night
and 5,000 watts until local sunset,
sharing with KFKU, of the Uni-
versity of Kansas in Lawrence.
The agreement on the sale, sub-
ject to FCC approval, was entered
into on Nov. 16, 1936, and $30,000
had been deposited by the Star in
escrow to effectuate it.

American’ éil Co. Plans

Summer Spot Campaign

AMERICAN OIL -CO., Baltimore,
on June 7 starts a spot campaign
in 47 cities in which the company
operates. Both live and transcribed
announcements will be used, with
the schedule calling for-three times
a week in_ some cities and four
times in others. The campaign is
for the entire summer. -

The account is placed by the
Joseph Katz Co., Baltimore agency.
Osborne B. Bond is the director of
media.

Stdtions in the list are: WICC, WTIC,
WLBZ, WCSH, WNAC, WMAS, WORC,
WNBF, WGY, WEAN, WBEN, WHAM,
WSYR, WMAL, WRC, WBAL. ,WTRO.
WFMD, WJEJ, WWNC, WSOC, WDNC,
WBIG, WPTF, WS8JS, WGAR, WHP,

WRVA, WDBJ, WWVA, WIAX. WIOD,
WDAE, WSB, WGST, WMAZ, WTOC.

HONQRED — William S. Paley,
presidient of CBS, on May 24 pres

sented the first Paley Amateur
Radio] Award to Walter Stiles Jr.,
24, of |Coudersport, Pa., for bravery
in the 1936 spring floods.

CBS Building Resumed
CONSTRUCTION work on the
new t$2,000,000 CBS Hollywood
headquarters at Sunset Blvd., and
Gowen street which was at a stand-
still for one week because of labor
troubles was resumed May 19 when
the V‘jilliam Simpson Construction
Co., contractors, agreed to use all
union [-men throughout the job.
Work [was halted on May 11, when
a strilte was called by the Los An-
geles Building Trades Council and
a picket line established because
non-union men were hired for la-
boring] work. Donald W. Thorn-
burgh/ " CBS Pacific Coast vice-
president in Hollywood, at the time
stated| that the network’s contract
with the construction company call-
ed for|union craftsmen in the sub-
trades| Structure is scheduled to
be coinpleted by the end of the
year.

| NBC Pacific Offices

DON |E. GILMAN, vice-president
of NB[C’s Western division, has es-
tablised his residence in Holly-
wood, | according to an announce-
ment May 24 by Lenox R. Lohr,
NBC |president. “This does not
n‘}ean that Mr. Gilman will aban-
don his San Francisco offices,” said
Mr. Lohr. “NBC has no intention
oﬁ curtailing its San Francisco ac-
tivities and Mr. Gilman will spend
al coanerabIe portion of his time

there, | San Francisco is one of the
four cities in the United States in
which| NBC operates two stations

.and the major part of our sales

and accounting activities for the
West Coast are centered there. The
great increase in radio program
production in Hollywood, however,
has made it advisable that Mr. Gil-
jan establish his residence there.”

\ -
Weetabix in New England

AMERICAN CEREAL FOOD
Corp., Clinton, Mass., is sponsoring
what Yankee Network describes
as the largest radio campaign ever
launched by a New England food
manufacturer for its Weetabix, a
new cereal. Four Yankee Network
News Service programs and three

articipations in the Gretchen Mec-

ullen cooperative are uused every
week. A series of spot annouunce-
ments also was used for two weeks.
Telegrams were sent to New Eng-
laknd grocers to announce the cam-
paign. Agency is H. B. Humphrey
Inc., Boston.

.+ 6:45 to 7 p. m.; an

First Award to Amateyy
Made by CBS to Hero of

Floods in Pennsylvaniy
WHILE a complete amateur phop,
and code transmitter and receivip
station were operating in the Waf.
dorf-Astoria Hotel, New York, Wi.
liam S. Paley, youthful CBS pres.
dent, on May 24 made the firgt
award of the William S. Palgy
Trophy for distinguished amaten
radio service during 1936 to Wal
ter Stiles Jr., of Coudersport, pj,
The award was in recognition of
24-year-old Styles’ heroic servie
during the March floods in the A).
legheny River Valley when hi
WBDPY was the sole means of con.
munication for the 4,000 people of
Renova, Pa., who had been eut of
from the outside world.

Mr. Paley joined with Anning §,
Prall, FCC chairman, in paying
tribute not only Lo Stiles but to the
47,000 “hams” of the United Statey
and Canada, and B. Warner,
secrctary of the American Radip
Relay League, spoke' on behalf of
his organization in accepting the
custodianship of the symbolic
trophy. The proceedings were
broadcast over CBS whose techni.
cal director, E. K. Cohan, first sug-
gested the annual award idea to
Mr. Paley. |

Stiles is employed by the Penn.
sylvania Railroad and operates his
“ham” station as a hobby. Judges
who selected him to receive the
prize were Admiral Carey T. Gray-
son, chairman of the Amecriean Red
Cross; C. P. Edwards, radio direc-
tor of the Canadian Department of
Marine; Anning S., Prall, FCC
chairman; Dr. J. H. Dellinger, ra-
dio chief of the Bureau of Stand-
ards, and A. E. Kenpelly, profes-
sor-emeritus of electrical engineer
ing at Harvard.

Postal in New Yeork
POSTAL TELEGRAPH - CABLE
Co., New York, has launched a
series of daily broadcasts over the
full New York State|Broadcasting
System. Series, to be broadeast
seven times weekly for 52 weeks,
consist of three separate features:
Melodigrams, a musical program
with Lou Katzman and his orches-
tra, broadcast on Wednesdays, 6:45
to 7 p. m. (EDST); Forward
America, a dramatic series depict-
ing the growth of the|country’s in-
dustries, broadcast jon Fridays,

(5 The Meade
Family, a dramatic serial, broad-
cast the other five | nights each
week from 6:45 to 6:50 p. m. Pro-
gram is expected to be backed up
with ample merchandjsing, but no
plans have been annofinced as yet.
Proirams originate at] WINS, New

ork. | :

Dr. Caldwell to Add

DR. W. B. CALDWELL Inc., Mon-
ticello, Tll. (Syrup Pepsin), has
signed a full year’s «qntract with
Columbia Transcriptjon Service
Chicago (formerly Coﬁxmbia Phon-
ograph Co.) for recording of Mont-
icello Party Line, tha show which
is the longest continyous quartgr-
hour five-weekly transeribed series
in radio, starts its third year on
September 27. Sixty stations are
currrently being used with the pos-
sibility that more stations will be
added for the fall campaign. Cald-
well agency is Cramer-Krasselt
Co., Milwaukee.

|
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From Underwood & Underwoud, Chicago, picture erusr‘uill«xl over Bell Telephone Wires in 1925.

“It's the Presidefit{”

On crystal-sets, earphones were clutched
tighter.

whic

In small-town stores, groups
edged closer to- goose-neck speakers. In

many an office, workers left their desks

downtown that morning.

the
States.

every presidential
WHO, Des Moines.

Des Moines I
FULL TIME
CLEARED CHANNEL

20000 Watts

the

J..0. MALAND, ‘MANAGER
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to glther around the “super-heterodyne”
the boss had thoughtfully carried

Far the first time, Iowans at home heard
theiri President take the oath of office, on
Mar#h 41925 In fact, many of them were
hearing, for the first time in their lives,
soice of a president of the United

. They heard it over the same static;n on
whidh thousands of Iowans still rely for
broadcast — Station

en before the advent éf regular net-
work broadcasting, WHO had established
policy of bringing, to its li;steners,
everly available public event of importance.

CENTRAL BROADCASTING

i~

pAS

A A W

sRINGING ourR residents
CLOSER TO 'T,m: PEOPLE OF IOWA

Another page from
the 12-year record of
public service that
has made WHO a
vital factor in the
life of the midwest.

= = s
e —

The first inaugural broadcast, the first

world series broadcast, the first Derby

broadcast to be heard in Iowa—all were
heard through the facilities of WHO.

Over a period of years, Iowans and their

nefghbors have come to regard WHO as

a friend—a friend looking out for their

iqt\é"rests—a friend bringing them the best

the, air affords.

That strong feeling of listener-friendli-

ness has been an important factor in estab-

lishing WHO as one of America’s out-

‘standi;hg stations, iré\terms of results per

dollar%5

i
|
¢

i
i
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i
1
|
i
i
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coWANY, DES MOINES

PHONE 3-7147

National Represenilatives: FREE & PETERS, Ine. — New York, Detroit, Chicagti), Los Angeles, San Francisco
J 4
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Facts on Markets
Published by Petry

Data Are Standardized for 36
Stations, Three Networks

AN ANSWER to a spot buyer's
prayer is the way Edward Petry
- & Co., station representatives, de-
seribes its Standard Radio Markct
Data published for the firm's 36
stations.

The volume, 11% x 14 inches, and
2% inches thick, consists of 39
separate books thumb-indexed in a
heavy loose-leaf notebook. Letter-
ing is blagk and white on grey and
black backround. Compilation of
data required ,months and the in-
formation has been reduced to a
standard classification for the 36
stations and three networks rep-
resented by Edward Petry & Co.

In the inside cover of each book
is data covering station equipment,

- population figures for primary, sec-
ondary and occasional coverage
areas ' with comment on market
highlights. The second page shows
the three degrees of coverage in
brick color, .black and white on
solid grey background.

. Data on Markets

The center spreads present dia-
grams showing families, radio
homes, telephones, income tax re-
turns, passenger cars, drug, food
and general merchandise stores,
filling stations and new car sales
by icoverage areas. The next page
is described as “Highlights” and

offers pictures of spedial features.
On’ the inside back cover of each °

volurr}e the station’s history’is giv-
en, with developments outined step
by step.

‘A small by-line:.on the front
cover of the entire volume is the
only mention of Edward Petry &

0.
The mechanical setup of the bro-
chure permits flipping to the de-
sired information with one hand
and the same color scheme is car-
ried out on both binder and sepa-
rate books. .
‘Commenting .on the e{aborate
work, Mr. Petry said: “Wé have
put a considerable amount of ef-
fort, time and money into these
brochures because we believe there
is a definite need for them and
that they will be put to frequent
practical use by the buyers. of spot
broadcasting. If they accomplish
the purpose for which they were
conceived they will make ‘Spot’
easier to. buy and so will be of
. benefit to the industry as a whole
and to our stations in particular.”

Burlingion Placing
BURLINGTON TRAILWAYS,
Chicago, recently started its second
13-week schedule on KGNF, North
Platte, Neb. The bus firm, a sub-
sidiary of the Burlington Railroad,
13 using 50:word announcements
thiee times weekly. Other stations
being used by Burlington Trail-
ways, together with the schedules,
are: WOW, Omaha, 25-word an-
nouncements, twice weekly; KOIL,
Omaha, 35 - word announcements,
twice weekly; WAAW, Omaha,
daily except Sunday, one-minute
announcements; KFAB, Lincoln,
25-word announcements, twice
‘weekly; KFEQ, St. Joseph, Mo.,
daily 50-word announcements, ex-
cept Sunday. The bus firm places
the business direct.
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Cosmetic Firm Test

42ND STREET SALES Co., Chi-
cago (cosmetics) is making a free
offer of a booklet, Ten Command-
ments of Beauty, in conjunction
with its recently inaugurated-test
campaign over WGN. The cosmetic
firm is. using 100-wovd annoynce-
ments on Musical Mailbox program
five mornings weekly. Behind the
Camera Lines, a half-hour dramate
program on WGN, is off for the
summer, but plans are to resume In
the fall, with the possibility that
when greater distribution has been
secured other Mutual stations will
be used. The firm now has- distri-
buti in a few mid-western scec-
tions. McGiveran-Child, Chicago, is
the agency handling the account.

CONTINENTAL RADIO
CHANGES ITS NAME

CHANGE of name of the Seripps-
Howard radio affiliate from Conti-
nental Radio Ca. to Secripps-
Howard Radio Inc. was announced
May 20 by Jack Howard, president.
The change of name follows re-
organization effected last March
when Mr. Howdrd was named
president to suceped]Karl Bickel,
former head of United Press, who
was_eleccted chairman. The board
of directors was pamed to include
Messrs. Bickel and Howard; W.
W. Hawkins, chairiman of the board
of Scripps-Howard Newspapers;
Paul Patterson, attorney of Cleve-
land. and M. H. Aylesworth, for-
mer NBC president, now a Scripps-
Howard business executive.
WNOX, Knoxville, and WCPO,
Cincinnati, are to be directly op-

- erated by Scripps-Howard Radio

Inc. and applicatign for change of
license name from Continental will
shortly be made. WMC, Menphis,
is at present licensed to the Mem-
phis Commercial Appeal Co., while
WNBR, Memphis, is licensed to the
Memphis Press-Scimitar, both of
which are- Scripps-Howard: news-
papers. i

NEW HOME—-Of WEBC, Duluth,
and the Arrowhead System, will
be a landmark of the Northwest
when ready for occupancy Oct. 1.

The studio and office structure,
with stores on the ground floor, is
beihg constructed of granite with
an . exterior wall surface of bufl
Minnesota marble. The Arrowhead
System links WEBC with WMFPG,
Hibbing, and WIHLB, Virginia, cov-
ering the Northern Minnesota area.

hSakery Discs Renewed

LO;CAL bakeries have recently re-
newed their Adventures of Ace
Williams serial on the following
seven stations: WJBO, KALB,
KVOL, WOWO, WGL, KOY and
KVQ0O. The program is also being
sponsored by local bakers on
CHNS, WTAD, WQAM, WOKO,
WRVA, KOA, KSL, KMJ, WCBM,
WTBO, WFMD, WJFJ, WJAC,
KIFPW, KVOA. W. E. Long Co.,
Chicago advertising agency, pro-
du]bed the show and °is handling
promotional work in conjunction
with it. A complete film, showing
how bread is made in various
countries throughout the world and
talien by Ace Williams, world trav-
eler, is being presented in schools,
women’s - clubs and auditoriums
withont charge in those cities
where the program is being broad-
cast. The Ace Williums series was
transcribed by Columbia Transerip-
tion Service, Chicago. Seventy-
eight episodes were recently sold
to Istation QKX, Sydney, Australia.

Mason-Difxon Group Declares <Joker’
In Line Rates Causes Unjust Boost

CHARGING that local remote rates

for broadcast lines have been sub- .

stantially increased by subsidiary
companies of the A. T. & T. through
a “joker” in thei recently revised
tariffs which should have resulted
in rate reductions, Clair R. McCol-
lough, general manager of the
Mason-Dixon Radio Group in Penn-
sylvania and Delaware, on May 18
filed with the, FCC a complaint
against what ‘hei described as a
“gross injustice” {'against smaller
stations and asked an investiga-

tion. ]

Addressing Palil A. Walker,
chairman of the:FCC Telephone
Division, Mr. McCollough asserted
that on May 1 the Diamond State
Teleplione Co., a Bell subsidiary in
Delaware, increased local rates for
remote broadcast lines some 2439
for the first quarter-mile and 44%
for each additional quarter-mile.
This developed from the use of air
line measurement for mileage, in-
stead, of the old method of route
measurement, he pointed out.

{‘However,” he added, “the joker
now comes to light in Delaware,
with 2 minimum charge to WDEL
and WILM of $3 for the first quar-
ter-mile and $1.25 for each addi-
tional' quarter - mile,” the letter
stated. Heretofore‘., the cost was

4

i
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$.87% per quarter-mile repgardless
of |length of line with no minimum
charge.

t the FCC Telephone Division
it was stated that the matter was
re¢eiving study. Action probably
will be forthcoming shortly.

r. McCollough’s letter con-
cluded: .

‘This means networks and larger
stdtions using long line hauls are
now receiving lower rates by air-
line measurement while hundreds
of | stations operating in cities
where most of their broadcast lines
are purely local loops, a few quar-
tere[%,of a mile in length, will suffer
an|increase in rate beyond all rea-
sor when the new rates become
general.

¥If some companies during the
recent investigation submitted new
sc{)edules using bulk costs by air-
line measurements which claimed
reduced line costs to broadcasters,
thiey may have been correct about
some stations, although it was
never before known to hundreds of
snlaller stations that eventually
they were expected to pay the bill.

fWe trust your Commission will
inquire into the new rate schedule
for broadcast lines in Delaware and
notify us accordingly.”

BROADCASTING ¢ Broadcast Adpertising
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~ WIJIBK, Detroit, has

!

WJIBK GETS GAMES *
DESPITE W.U. B4y

DESPITE the fact that Weg,
Union has refused to Supp]yjr:
with running accounts of oyt
town major league basecball Zames
resumed i
broadcasts of these games “througy
channels which our mutual friends
are doubtless trying hard to trace"
according to James F. Hopkins
manager of the station. '

WJIBK instituted mandamuyg pro-
ceedings against Western Union j
Detroit which were denied oy
month and simultaneously filg;
with the FCC an informal petitjy
holding that Western Union, ag,
common carrier, was required t
furnish it with these oul-of-tow,
reports, The FCC Telegraph Diyi.
sion has the petition under advig.
ment, it was stated May 24, 4
motion to dismiss alsp is pending
from Western Union on the groun
that the courts already have denie
mandamus. !

Mr. Hopkins, in a letter written
to Detroit newspapers and pub.
lished last month, asserted that
the station, after having been tem.
porarily halted in broadcasting the
Detroit Tigers’ out-of-town games,
is now broadeasting fthem again.
“On May 14,” he said, “through
channels which our mititual friends
ara..doubtless trying hard to trace,
we resumed telegraphic report
broadcasts of the out- of -town
games. Our source of supply as
sures us that we will teceive these
reports from all seven cities on the
Tigers’ circuit, thus adding New
York to the list which your fair
play friends will bring" you.”

CRAVEN CONFERS
ON HAV ANA PLANS

AFTER a week in Mexico Citv
in connection with arrangements
for the Pan-American, fadio Con-
ference to be held in Havana this

—

fall, T. A. M. Craven, chief en |

gineer of the FCC, returned to
his desk May 18. Comdr. Craven
arrived in Mexico City May 6 and
discussed with commm{icatjons and
radio. officials of that! nation the
tentative agenda for the Havana
conference on allocations which
begins Nov. 1.

Commander Cravenls trip re-
sulted from the discussions at the

preliminary North American teen-

nical conference on allocations held |

in Havana last March. At that con-
ference, attended by |delegations
from Canada, Mexico| and Cuba
along with the United States, sub-
stantial agreement was reachel
on allocation principles, with rati-
fication anticipated at the Novem:
ber sessions which will have treaty-
making powers [BROADCASTING
April 17, ‘ i

Sante Fe Boosts Train
TO ACQUAINT the public with
its new streamlined tyain, Atchi-
son, Topeka & Santa Fe Railroad
Co. in mid-May preserted a half-
hour program on KNX an
KFWB, Hollywood. TﬁL train left
on its maiden trip after the broad-
cast, which was in charge of Bil
Robson, CBS New York producer.

THE Qregon State I»Iighlway' Board's
Come West to Oregon campaign, han
dled through Botsford, | Constantin®
& Gardner, Portland, |has place
i series of 26 one-minufe_transenp
tions on KSI, Salt Lale| City.
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Retail Sales

LsE

Per Capita . ‘ 5

Phoenix., Arizona, is the third city in the United States in retail sales
Per capita. KOY, with 1000 watts |day and night, effectively and

economically, sells that market. Ne equipment, new man\agement,
new programs. : o ¥

PHOENIX HAS GONE KOY! Usa it for sales. CBS affiliate.
KOY and WLS represented nationally by JOHN BLAIR
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Film In‘duétry Finds in Radio‘

Good Buildup for Productions

Major Hollywood Studios Have Coordimators and
Offer Their Players to Agencies and Sponsors

By DAVID GLICKMAN

RECOGNIZING more than ever
before the value of radio as a me-
dium to.exploit their products, and
> that well presented air appear-
ances of stars and featured players
help to build up box office attend-
ance, practically every major Hol-
lywood motion picture studio has
appointed, or is on the verge of
appointing, a coordinator to work
with the networks, independent
stations and advertising agencies
using film talent.

Despite the cry raised by mo-
tion picture trade publications that
radio is ruining the theater busi-
ness, it is no secret that both film
studios and players are anxious to
cash in on the Pacific Coast boom
in network programs which will
originate from Hollywood within
the next few months.

Radio, in the meantime, is view-
ing complacently the efforts of film
producers who on one hand are
trying to placate the Motion Pic-
ture Theatre Owners Association
with promises of stringent regula-
tions of film star appearances on
broadcasts while simultaneously
nmaking overtures to advertising
agencies and sponsors for sale of
their players.

Warner Activities

First to recognize the import-
ance of coordination was Warner
Bros., which niove than a year ago
brought Martin Gosch from New
York to Hollywood to correlate ra-
dio activities of all its contract
artists and personnel, both onsspon-
sored and sustaining programs.
Since then Warner Bros., through
its affiliated Transamericap Broad-
casting & Television Corp., and
KFWB, Hollywood, which owns
and operates, has gone into radio
programming on a large scale, es-
tablishing its own talent agency,
T. B. T. Artists Bureau Inc., 1n
that city. Undep this new setup,
Warner Bros. keeps direct control
of its contract pladyers and stars,
selling them direct Sponsors as
well as agencies, and "at the same
time publicizes its own picture pro-
ductions.

Next to follow was Paramount
Productions Inec., which has Ruby
Cowan as coordinator. Mr. Cowan,
formerly a. New York NBC Artists
Bureau executive, came to Holly-
wood Apiil 5 to correlate radio
activities ~of - all Paramount’s con-
tract artists and personnel.

Now Twentieth Century-Fox
Film Corp., has aufhorized Lew
Schreiber tot review all radio
scripts and enfagenlent agreements
of contract” artists and stars for
radio appearfmces. Move on the
part of that organization is not
so much censorship as a' desire to
derive the fullest benefit from
radio exploitation without delaying
picture production, it was .ex-
plained. In the. past'some players
contracts have stipulated that all

radio performances must first be

approved by the studio. In the fu-
ture however, all broadcasts must
first receive the production ap-
proval of Schreiber, whose post is
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identical to Gosch’s and Cowan’s.

Louis Hyman has taken on simi-
lar duties with Principal Produe-
tions Inc. From all indications that
organization is going in. heavy for
radio production, similar to War-
ner Bros. Besides featured players
and stars, it will sell writgrs and
préoducers and also prepare radio
shows for sponsorship. A deal is
now pending with Edgar Rice Bur-
roughs Inc., for the rights to -put
Glenn' Morris, as Tarzan, and a
picked cast, in a twice-weekly
quarter-hour transcontinental seri-
al. Two national sponsors are said
to be negotiating for the serial,
Morris is doing Tarzan in a Prinei-
pal Productions picture at the
present time.

. MGM Plans Program

Metro - Goldwyn - Mayer Studios,
which turned a deaf ear to radio
far many months, is planning to
come back into the fold, and ac-
cording to Hollywood officials of
the company is planning a mam-
moth program with featured play-
ers, for sponsorship. It is waid
that Louis K. Sidney, head of
WHN, * New York, controlled by
Loew’s Inc.,, the MGM parent o~
ganization, will handle the show,
probably moving his headquarters
to Hollywood. Plans” are in the
formative stage, but il is said that
brospective sponsors have already
been contacted. '
"With picture studios busy estab-
lishing their coordination bureaus
and appointing executives to head
same, advertising agencies have
been quietly signing film talent
under term cantract, exclusive of
film engagements, for transfonti-
nental broadecasts. This is a coun-

“ter move to meet an expected ban

or curtailment of 'stars and fea-
tured players participating in
bioadcasts during the fall season.

The retaliatory move is directly.

MARBLE CHAMPS

Are Sent to Tournaments by
Southern Stations

REPEATING its entry last year
of the first radio-sponsored ‘‘dele-
gate” to the National Marbles
Tournament at Ocean City, N. J.,
which otherwise has entries sent
only by newspapers, WLVA/
Lynchburg, Va., will again send its
local “mibs” champ to the national
finals to be held in Wildwood, N. J.,
starting June 27. It will also send
its local runnerup to the Southern
tournament at Gulfport, Miss.

WLVA announces also that two
neighboring stations have decided
to be represented at Ocean City—
WBIG, Greensboro, N. C., and
WMFR, Green Point, N. C. Some
3,000 youngsters are participating
in the Lynchburg eliminations,
which are locally sponsored.

opposed to .attempts of studios to
limit their contract stellar talents’
appearances on broadcasts. Such
contracts as those of W. C. Field,
Rudy Vallee, Bing Crosby, Jack
Benny, Eddie Cantor and others,
which bind the stars for a defi-
nite period for radio dppearances,
are forerunners of the new move
to guarantee sponsors, through ad-
vertising agency contracts, of suf-
ficient talent to topline projected
shows. As a result, an agreement
ol some sort between advertising
agencies and motion picture in-
terests for their mutual advantage
is seen.

Pacific Coast advertising agen-
cies claim that the publicity given
to motion pictures, including stars,
featured players, picture titles and
studio names, in transcontinental
broadeasts from Hollywood has
been worth more than a billion dol-

lars: to the film industrv this nast.

vear, Agency executives pointed
out l that with each impression
valued at one cent, this would have
beeni the cost of printed advertis-
ing \space, to reach the same au-
dience with a more limited effect.

Each advertising asency produc-
ine weekly transcontinental shows
nsed its own exnerience to illus-

RADIO AIR MEET—Macon’s first Model Gas Airplane Meet, sponsored
by WMAZ, Macon, Ga., was held last

onth at the local airport with

some 3,000 present. E. K. Cargill, WMAY president and general mana-
ger, organized the Model Airplane Association, and himself exhibited
two: models. One of his planes crashed lin the take-off, but the other,
a nine-footer, madé a perfect flight. In the photo, left to right are
L. E. Newton, of Swift and Co., Mr. Cgrgill and James Lowe, of the

Lowe Electric Co. The meet was a hu

other is planned in two months.
&

ge success, says E. K., and an-

, entertainers who have shown con-

‘ BROADCASTIN G ¢ Broadcast Advertising

trate. Major radio shows pr

from Hollywood such as Lz[:xo_%lgle-d !
Theater, Hollywood Hote, Birzo

Crosby, Chase & Sanbory Ho,"”‘
Eddie Cantor and Juck Benny, oy

cited as examples. Independem

surveys show that these shows at.

tract audiences ranging from 15

to 80 million persons weekly, They

all either have motion Picture

stars, publicize a motion picture

or in some way mention the j

dustry to advantage.

Dodging the Issue

Agency, network and motion pic-
‘ture executives called upon for g
pression of opinion ‘on the subject
side-stepped the issue, declaring
that it was against the policy of
their organization to discuss it ang
implied that it was dangerous eri.
tory to tread upon at the moment
hearing in mind the MPTOA, Hoy.
ever there is a deep convietion
the broadeasting industry Lhal, o
ploitation of film talent in nelwork
shows has been a tremehdous stin.
ulant to the theater box offiee. Op
the other hand, the motion picture
fraternity feels that its contribu.
tion to broadcasting showmanship,
through allowing its name stax
and other talent to participate in
radio shows, has strengthened the
latter and in the aggregate the
larger benefit has goné to radi.

Between these viewpoints is the
working of forces trying to equal-
ize or stabilize the relationship be.
tween the motion picture and
broadeasting industries, maintain-
ing that they have a comma
ground. The situation is not with-
out certain dynamic potentialities
and for this reason the triumvirate
—motion pictures, radio and adver-
tising agencies—are moving cau
tiously. {

Meanwhile the radio industry is
‘watching developments with a
canny eye, sure that it has more
to offer the motion picture industry
than the latter has to give. Facts
of the case are that films have
given radio only a handful of top

sistent draw on network; programs,
Radio, on the contrary, has steadi-
ly fed motion pictures with talent
for which it has avidly reached.
Radio is confident in itd ability to
build talent of whatever type it
requires. 1

S
Disc Spots for Mowq

WALTER WANGER Rroductm_ns
Inc., Hollywood, will use p new type
of transcription serial nationally to
exploit the motion picture “Walter
Wanger’s Vogues of 1938” now in
production. Serigs of 100 discs will
be fashioned after the March of
Time with a special cast of a?tOI'S
to narrate the history-of the “Vo-
gues”’ from the birth of the story -
idea, through development of the
script, signing of the models, Tech-
nicolor tests, casting and selection
of songs. Quarter-hour series wil
be cut by RCA-Victor.Recordmg
Division, Hollywood, starting June
15, under diréction of Alex Goett:
lieb, publicity and advertising di
rector of Wanger Productions, Who
has written the scripts.!They Wi
be placed on more than 100 inde-
pendent stations.

WTITIT his first story Zomarron?
Headlines hought and under Way at

O as a motion picture, Walter
Bunker, of the NBC production &
partment, has just sold jhis scco
writing effort Behind the AMike ©
Universal.

1
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TWO GREAT EMBLEMS |

are united to bring

| |

‘

THE WORLD'S FINEST PROGRAMS || -

TO a

) A MILLION -

Northeastern Pennsylvania

WGBI, Scranton

Pennsylvania’s third

teenth largest met

is the only station completely covering
largest city and the United State’s seven- .
ropolitan area. To cover Pennsylvanid, ad-

vertisers must use WGBI. ?
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Canada to Place
Powerful Stations

On Airﬁin October

Two 50,000 Watters to Be
Ready for CBC Oct. 1
« By JAMES MONTAGNES
DIRECT result of the Canadian
Broadeafsting Corp.’s board of gov-
ernors meeting on May 15 at Re-
‘gina was the announcement by
Chairman L. W. Brockington on
May 20 that CRCT and CRCM will
both go on the air by Oct. 1 with
50,000 watts. An immediate start
is being made on the building of
these highest power stations in the
Dominion at different sites from
those occupied at present by the
5,000-watt transmitters of each of
the stations. .
~The CRCT transmitter will be
located at Hornby, 30 miles north=
west of Toronto, and the CRCM
transmitter at Vercheres, outside
Montreal.
be the'latest type Western Electric,
supplied by its Canadian branch,
Northern Electrie Co.

The two stations have long been
planned and recommended, and will
be the first of a chain of such sta-
tions from Halifax to Vancouver,
which Chairman Brockington an-
nounced will be in operation in
about three years. .

Limit on Private Power

The meeting also decided to rec-
ommend to the government that
new leases and increases in.power
for private stations be limited to
1,000 watts, leaving CBC in control
and operation of all high-power
stations in the Dominion. At pres-
ent CKY, Winnipeg, station of the
Manitoba Provincial Government,
is Canada’s most powerful, with
15,000 watts. Two private stations
CFRB, Torento, and CFCN, Cal-
gary, are.next powerful with 10,-
000 watts each. Private stations
have for a number of- vears been.
ready to switch to higher power,
but have so far been unable to get
permission. The board will also
recommend that Canada join the
other nations in shortwave broad-
casting, and build a powerful
shortwavé station.

With opening of the two new sta-
tions at Toronto and Montreal, the
CBC expects by Oct. 1 to have com-
pleted arrangements with the tele-
graph companies to use landlines
to feed Canadian stations with pro-
grams from 12 to 16 hours a day
instead” of the present six hours.
There would be an effort made to
obtain an exchange of more United
States, Britijsh and French pro-
grams for Canadian programs.

The CBC has decided to allow
no talks ont birth comtrol and kin-
dred subjects because the audience
might contain voung folk as well
as adults, and will not tolerate any
talks attacking races or religions.

Vitamint Plans Radio

VITAMINT- Corp., Boston (Vita-
Beaut Youth Treatment cosmetics)
is planning a Boston test of spot
radio for its new summer line of
Sunkistan cosmetics. A network
program for Vita Beaut Youth
Treatment line is being considered
for autumn, according to Maury
Goldsmith, public relations officer
of Vitaming Corp.
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Both transmitters will ,

RADIO EDUCATION
Is Effective, But the Public
‘Wants Entertainment

FOLLOWING a talk to the mem-
bers the faculty of the University
of. Oklahoma on “The Commercial
Aspects of Radio”, Daryl McAllis-
ter, traffic director of WKY, Okla-
homa City, and formerly of. the
program and production depart-
ment, was questioned for 30 min-
utes. Instructors and -professors
were especially anxious. to learn
why commercial sponsors do not
present programs of an educational
nature. ) .

An instructor in Spanish sue-

gested that a  manufacturer of
chili  products could sponsor a
series of Spanish lessons. Others
had other suggestions for the
sponsorship of educational pro-
grams.

A few of things which Mr. Mc-
Allister pointed out were the gen-
eral resistance of the public to al-
low ‘itself to be educated, the neces-
sity for concentrated” attention
during ecducational programs, the
necessity for regularity and con-
tinuity of the programs requiring
concentration and punctuality on
the part of the listener.

Mr. McAllister pointed out®that
cducation by radio is thorcughly
possible but that to the great ma-
jority of listeners, radio is a meé-
dium of entertainment rather than
of education, and that the more
education a sponsor injects into his

_program the smaller will be his

circle of listeners.

GENERAL FOODS Corp. has in-

srructed  =ales managers in o all  dis-
tricts to have switchhoard operators
areet  incoming  telephone  ealls  on
Nuarurdays amd Mondays with “Jell-o,

General Foods," ax a tie-in with the
Jack Benny broadeasts,

PLANETARIUM—With this um-

brella sky map, George Hicks,
NBC announcer, has been brush-
ing up on the stars for his June 8
celipse broadeast from Enderbury
Island, in the Pacific Occan. Iicks
invented the planctarium, which he
turns to simulate rotation of the
carth.

Eclipse Broadcasts

FIRST of a series of five broad-
casts originating in Peru where the
Hayden Planetarium - Grace Pe-
ruvian Eclipse Expedition will ob-
serve the total eclips¢ of the sun
June 8, was heard on CBS network
May 22. Hans Christian Adamson,
scientific writer for the expedition,
introduced the American ambassa-

‘dor to Peru and other high-ranking

officials in the program which orig-
inated in Lima. William Perry,
CBS announcer, and Raymond
Nemby, CBS engineer, will be in
charge of the broadcasts from the
expedition’s base in the Julea
mountains near Casma, Peru.

NBC - National Geographic So-
ciety-Naval Expedition has chosen
Canton Island, 1,800 miles south-
east of Hawaii as the base for its
eclipse observations of June 8, sup-
planting the Enderbury Island lo-
cation which provided poor anchor-
age| for the Navy minesweeper
Avdcet.

BEFORE a group of educational
experts  gathered recently from
many States for a conference at
the Hotel Bradford, Loston. Roy
L. Harlow, assistant to the presi-
dent of Yankee.Network, defended
comimercial radio’s cooperation
with educational groups and sug-
gested the experts present declare
what they meant by ‘education’.

On the platform leading the open
discussion about ‘Adult Education
and the -Radio’, were such promi-
nent persons as Rev. Michael J
Ahern, S. J., of Weston College, a
Yankee Network feature broad-
caster; James A. Moyer, State
University Extension director;
Russell V. Burkhard, a Newton,
Mass., High School, principal; Ed-
ward Fenn, headmaster of Fenn
School, Concord, Mass.; Miss Mary
Walsh, managing editor for books
on parental education, Houghton
Mifflin Co.; Dr. Franklin Dunham,
NBC director of education.

The discussion had touched on a
seeming need of cooperation be-
tweén radio stations,and adult edu-
cation groups, with. an intimation
that the latter were not receiving
their just dues from the radio sta-
tions: Mr. Harlow challenged the

JUST WHAT IS EDUCATION?

Harlow Reminds Educators They Can't Agree on a
Definition; Wishes oﬂlthe Majority—

group to prove il and asserted, in
part: “This question is perfectly
simple and if the adult cducation
zzrog‘lps would get right down to
rock bottom and make up their
min‘fis what they mean by educa-
tion, there would be no question at
all. ! Radio stations are perfeclly
willing, "even glad, to cooperate on
the subject of education, but when
they are approached on the subject
thél[ naturally want to know what
it is the educators want and what
they propose to do with our time.

“If music appreciation, lectured
on by such an expert as Walter
Danirosch is not education then
radip may ‘be wrong. But how
about the March of Time? How
about news broadcasts? Isn’t news
education? These programs are
popular. We can’t go against a
majority of the radio listeners. It
would be ridiculous to attempt it.”

ather Ahern broke the some-
what noticeable silence that fol-
lowed with the comment that M,
Harlow’s statements were unques-
tionably well-founded.

Anmother side was pointed out by
Dr. {Dunham, who declarel nennle
purchase radio sets for entertain-
ment and not for education.

®left unanswered, I

Sponsors Sought |
For Amos’n"Andy

Lord & Thomas Named by Py,
As Their Exclusive Agency

AMOS "N’ Andy, (Correll and Gos.
den), on the air for Pepsodent sing
August, 1929, who end their
tract with Pepsodent Co. Jan, |
1938 after having been with t,
toothpaste company, their one gy
only sponsor, for more than eight
years, are open to sponsorship of.
fers for the first time in ejgy
years. Albert D. Lasker, presidep
of Lord & Thomas, announced thej;
resignation May 24 by issuing th,
following statement:

I"“On Jan. 1, 1988, the contray
of the Pepsodent Co. with Amg
'n’ Andy expires. The Amos 'y
Andy contract is the Jongest ever
entered into in the history of .
dio. Even more significant is the
fact that after this record rup
Amos 'm’ Andy are' today, g
through the years, America’s f;.
vorite radio institution,

“Messrs. Amos 'n’ Andy have
reappointed " Lord & ‘Thomas as
their exclusive advertising agency.
They have expressed  themselves
as fecling, however, that their as.
sociation with one product over s
many years should be, brought to

a happy end, and that sponsorship
should be transferied to another
major product.”

Popularized Serials

Lord & Thomas officials declined
to state just who their' next spon.
sor might be. Whether} the black.
face team will continue as a strip
show or change over to a half-hour
or hour weekly program was also

The success of Amos 'n’ Andy is
believed to have contribdted greatly
to the popularity of the;serial type
of program. At the time the black-
faced duo went on the dir some 12
years ago, there were‘few seria]
shows. Teday, a goodly| portion of
the programs are serials.

Correll and Gosden were on the

staff of WQJ and WEBH in Chi
cago, appearing on those stations
as a singing team. In'the latter
part of 1924 they joinefl the staff
of WGN, and in January, 1925, be
gan their black-face skit, Sam s’

Henry, which they continued for

two years. After going lon a tour,
the comedians began broadcasting
on WMAQ in March 1928 having
changed the name to |Amos 'n'
Andy. They broadcast sustaining
until August, 1929, when|they went
on an NBC hook-up fon the Pep-
sodent Co. With the echption of
a brief summer vacation‘which the
boys took in 1934, they have been
synonymous with the 'Pepsodent
Co. ever since. |

Wickies Using épots

GANTNER & MATTERN Co., San
Francisco (Wickies swim suits), on
May 17 started a two-week test
campaign of annoLlncerqents pre-
ceding or following hoys’ pro-
grams on 13 stations, the announce
ments tying in with newspaper and
magazine advertising. This is the
first time company has used radio.
Stations dre WJR, WSR. WNAG,
WGAR, WWL, WCAE, X 8D,
WFAA,, WCAU, KFRC, WGN
KNX, WOR. Aeency is [Emil Bri
sacher & Staff, San Frarcisco.

BROADCASTING e Broadcast Adv‘frtising
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$100,000,000 !

During the next three months, the pine-
.spiced, air-conditioned atmosphere of Colo-
rado’s picturesque mountain play-ground VYIH
be the summer spending-ground, of a million
persons from the top income brackets of the
Middle and Southwest. ’

" For their three-months stay, their bill at
Colorado’s hotels, eating places, filling stations,
food and drug stores will add up to $100,000,000.‘

. Radio will play a leading role in the
spending of this sum, just as it does wherever
$100,000,000 is spent‘...and KLZ, cast in t{hlS
role, will turn in a performance superior to
that of any other station you could choose, just
as it does the year ’round in the Denver-Rocky
Mountain region. :

With an extra million dollars a day clinking
into Colorado cash drawers, summertime is the
time of times to bear down on the selling
throttle in Colorado.

Affiliated in Management with WKY
and the Oklahoma IPublishing Cp.
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Wage-Hour

Measure, Federal

Revamping Ocecupy Congress
Conflict May Bloci{ Plan for Reorganization of
Departments; Conn‘ery Resolution at Ease

WITH the Supreme Court issue

shoved aside temporarily, Congres- ,

sional leaders _are plowing into
other aspects of the administra-
tion’s legislative program having
both direct and .
upon the broadcasting industry.
Most important of these legislative
efforts are new wage and hour
legislation and the President’s gov-
ernment department reorganization
program. ln the case of the form-
eor, there is little indication, at this
time, that the industry by and

, large will be affected.

In the nature of a modified ver-
sion of the NRA legislation of
several years ago, the new pro-
posals, however, do not bear upon
trade practices which constituted
the most serious phase of broad-
casting industry application of the
former measure. The measures al-

ready introduced in. the Senate and

House by Chairmen Black (D-
Ala.) and Connery (D-Mass.) of
the respective Labor committees,
simply provides for wage and hour
legislation with no specifications
for either. A fortnight of hearings
before a joint committee are con-
templated. . .
Wage scales in the broadcasting
industry generally are above the
minimum of $16 per week for a 40-
hour week now beings discussed.

Federal Change !

. Président Roosevelt himself has’
revitalized the drive for the gov-
érnment reorganization. Oviginally
suggested by the President last
January, the plan projected aboli-
tion of the FCC and absorption of
its function by the Department of
Commerce. Hearings have been
held before a Joint Committee on
Reorganization in connection with
the measure but nothing tangible
has yet developed, There has been
strong sentiment in favor of main-
taining suéh agencies as the Inter-
state Commerce Commission, Secu-
vities and Exchange Commission
and pogsibly the FCC, as independ-
ent agencies. . .

¢ In the new procedure, the House
has been charged by the President
with initiating the legislation for
reorganization of the executive de-
partmeénts. House members 6f the
joint ¢committee conferred with the
President last month and received
the-request te draft such a bill.:

Despiter this legislative drive, it
is felt that noj legislation will be
enacted at this! session because of
conflicting forces. Senator Byrd
(D-Va.), Chairman of a Senate
group opposing fhe President's
plan, is conducting his own in-
quiries. He has asked the Brook-
ings Institution, which has been
making special studies on rreorgani-
zation for the Senate, to |[submit a
special report on independent
agencies. He has favored various
consolidations of most of the 100
independent, commissions, presuma-
bly including the FCC.

The view seems to prévail at the
Capitol that the majority of the
House reorganization committee
will be unwilling to go the whole
way with the President’s program.
Principal opposition -grows out of
the proposal for authority to
merge, consolidate or even abolish
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indirect bearing .

‘under

governmental agencies. There is
much speculation as to what effect
such authority will have on agen-
cies such as the FCC and Federal
Trade Commission. The original
presidential plan  contemplated
blanketing of both of these agencies
the Department” of Com-
merce with an assistant, Cabinet
officer in charge of.each. The
present commissions, under that
plan, would sit as quasi-judicial
boards to review the actions of the
departmental executives.

quporled in Senate

On the Senate side, it is indi-
cated that a majority of the mem-
bers of the joint committee are
prepared to support the President’s
plan. The notable exception is
Senator Byrd, head of the select
committée. on reorganization which
was eclipsed at the outset’of the
present Congres$ by the appoint-
ment of the larger joint .committee,

The Brookings| Institution report
on, independent agencies, is being
awaited with considerable interest.
In one of its reports, this'private
research organization dealt with
regulatory agencies responsible-for
power regulation, It recommended
greater rather than curtailed re-
sponsibility for the Federal Power
Commission andg members of the
Byrd committee | look forward to
a similar finding on the Trade and
Communication Commissions.

In informed Congressional
circlés, the view!is expressed that
while reorganization studies may
go forward at a swift clip at this

session, there is!very little likeli-

hood of actual jlegislation. Any
work done during the current Con-
gress, it is’ pointed out, could be
picked up at the next session.
The fate of the Connery resolu-
tion (HRes-92) was still undecided
as BROADCASTING went to press.
Forces are still functioning for its
adoption by the House Rules Com-
mittee, before which it has langu-
ished practically since the outset of
this session in January, but it has

gained little momentum.
Rep. Connery, himself is en-
grossed in labdr legislation but

Rep. Wigglesworth (R-Mass.) ap-
pears to be active in behalf of the
proposal to investigate broadcast-
ing, notably alleged network mon-
opoly. Rep. Wigplesworth, received
from the FCGC, at his request, a
report prepared by the engineering
department showing experimental
grants of both additional time and
power to stationé,. This grew out
of a request made by the Congress-
man during closed hearings on the
FCC appropriati})n for the 1938

-fiscal year.

Mr, Wiggleswarth followed up
his original request with an inquiry
as to how many experimental
grants had been cancelled over par-
ticular periods, which information
also was supplied him. Whether
he intends to launch another attack

" upon the FCC, following up several

he has already made during the
current session, is problematical.

_"Other legislativie activity involv-
ing radio during the last fortnight
included transmi_slsion by the FCC
to the Senate ofj|complete - records
and éxhibits in Jhe so-called Oslo

T
BEFORE THE RACE—Len Riley
(right), announcer of WFBM,
Indianapolis, and Peter DePaolo,
winner of the 500-mile auto race
in 1925, broadeast a’ series of pre-
race.programs and were paired for
the race itself May 31 feeding to
CBS, along with Ken Ellington,
qBS staff announcer from Chicago.

1
(Norway) case i which RCA was
granted a circuit to this point and
Mackay Radio & Telegraph Co.
wias denied this permission by a
Ito 2 vote of the FCC. Senator
orah. (R-Idaho) introduced a
solution (SRes-133) asking for
1e data and the request was com-
ied with May 24.
A resolution (SJRes-95), passed
y the Senate and proposing an in-
estigation' of power utilities by
e Federal Trade Commission,
so indirectly involves the FCC.
was introduced by Senator
orris and now is pending before
e 'House.” The FCC is named in
ie resolution to cooperate with
¢ Trade Commission in its work.
eator Norris said there was no
tention on the part of investiga-
rs to inquire into the Communi-
itions Commission or any other
rency mentioned in the resolution
nd that the reason for the specific
ention of the FCC was to enable
vestigators to request assistance
the event developments war-
anted it. He said there would be
o “fishing expeditions.”
The House Interstate & Foreign
ommerce Committee during the
st fortnight delayed scheduled
agtion on the Lea Federal trade
bill, which in effect is a substitute
for the Copeland food and drugs
mpasure (S-5) which already has
passed the Senate. The Lea bill
(HR-3143) would broaden the
Trade Commission’s power over
advertising and the House subcom-
mijttee; in considering both the
Copeland measure and the Lea
“ﬁ asure struck from the former all
advertising provisions. The major
djfference between the two bills is
that the Trade Commission, rather
than the Department of Agricul-
thre, would be empowered to ad-
inister the advertiging provisions.
Chairman Lea (D-Cal.) said-in
cgnnection with the measure that
the committee now has before it
the railroad retirment bill and that
until it clears this issue it will be
unable to consider the food and
drug legislation. .
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.scheduled include one by J, Al

—‘1

Radio Prominey

In AFA Progran

Several Sessions to Inclyge
Discussions About Radio

RADIO is scheduled to play ,
prominent part at the 33d anpyy
convention of the Advertising Feq.
eration of America, to be held g
the Pennsylvania Hotel in Ney |:
York, June 20-23. Since this j5 | !
the same date as that chosen g

the NAB convention in Chicag
the comimercial section of the NAR
was forced to decline the AFA’s ip.,
vitation to hold a radio depay.
mental session in conjunction wity
the convention. Despite this, hey.
ever, several radio talks have g
ready been scheduled for the AFA
sessions, and as the program (e
velops it is probable that severy
more of the special sessions wi)
include this Llopic {in their dis
cussions.

Talks on the use of broadcasting
s an advertising medium already

bert, promotion manager of the
Detroit News on the; topic “Radio
as used by Newspapers.” Mr, Al
bert will speak beforé the meeting
of the National Newspaper Pro-
niotion Association .on June 2,
Neal Barrett, manager of KOMA,
Oklahoma City, and governor of -
the tenth district of, the ATA, is
another scheduled speaker. He
will speak at the breakfast session
of the Council on Advertising Clubs
which will be held on June 21.

'
Women to Discuss Radio

At the same time ahother break-
fast session will be held by the
Council on Women’s, Advertising
Clubs, which will have no formal
speeches but will deVote its time
to a question and answer session
of the nine “ghosts” in the family
closet of an advertising club, one °
of which is radio. ‘

In a letter sent toLthe women'’s

talk to the thousands

advertising clubs by| Edith Elis."
worth of Roche, Williams & Cun-
nyngham Inc., Philadelphia, AFA
vice-president, radio |is Hsted as
a discussion topic with t-ﬁgh com-
ment: “Have you gone on the air
suceessfully? If not, why are you
behind the procession?”

The retail advertising conference
and the meeting off the Public
Utilities Advertising | Association,
both to be held June #2, also Show
promise of producing| some lively
radio discussions, and as other

per County and NOT

only a handful of liste

.

of West Virginia”.

1°EacH

we’ll throw in the 106 counties in 23 ‘other States for good measure!

[
With a daytime ﬁftl‘:en-minute rate that gets as low as $28.00 'you can
of Friendly WWVA Listeners in the 132 Ohio, Penn-

sylvania and West Virginia counties' at 21c per county—mind you now, 21c

'FOR SALE!

132 TO% 'Notch Counties ||

Our partigipation in the recent Fourth Columbia Broadcasting
System Listening Ared Study brought record returns from 41 counties in
Ohio; 45 eounties in Pennsylvania and 46 counties in West Virginia. That’s

a response from a tota] of 132 counties in our primary-area States alone—.

per listener. That’s big value if we could give you

ners in each county—but you know better than that!
|

It ought to be a go#d idea t0 do some checking on this “Friendly Voice
From Out of the Hills

R

groups announce the}r programs
it is probable that further radio
topics will be includFd.

JOHN BLARR & CO,

NEW YORK
CHICAGO
DETROIT

SAN FRANCISCO

‘Represent Us

RMA to Cog{ene

A RECORD gathering is expected
at ,Chicago for a week beginning
June 8, for the thirtgenth annual
RMA Convention and |the Nation-
al- Radio Manufacturers Parts
Trade Show at the S?jevens Hotel.
The fifth annual convdntion of the

Instithte of Radio Service Men Columbia
will be held at the same time
Scheduled are many| interesting Network

programs, social and entertain-
ment events, committee and group
meetings for discussion of industry
problems. ‘

HAWLEY BUILDING

MBS has for the second time i : .
ereased its space at 1440.“!‘03(]“'".\“
New York, taking new ‘{wﬂlcos on the

o

“The Friendly Voice From Out of the Hills of West Virginia’};

WWYV

1
i
{
|

A

3

WHEiELING, WEST VA.

{

1
ﬂ

¢

5,000
W atts

gram, teaffie, stles, " salps promotion e

23d floor to give added wpacee to pro-
and executive dop:n'tmm[ls.
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Qakite, a Pioneer
In News Programs,
Cleans Up by Air
Consistently Boosts Annual

Sales Since Going Radio
By FRANK A. CONOLLY
Mdsg. Manager, Oakite Products Inc.
(As Told to Sidney J. Puine)

OAKITE PRODUCTS Inc.,, New

.

‘York (Oakite cleanser), begah us-,

ing radio on WABC, New York,

long before maps were. dotted with -

advertising agencies and script
syndicates. There were no gag men
then, and fewer gags. The Oakite
advertising department. wrote and
produced its own shows and ex-
perimented with all basic program
types. There was trial and there
was error. And sales began to soar.
The results of one program were
Just ' compiled when OQakite tried
another.

Imaginary visits to prominent
cities were conducted tourist fash-
ion on the Oakite Special Train; a
troubadour strummed a Spanish
‘guitar and crooned in accents
‘slightly false; the Oakite musical
clock girl got you up in the morning
and Oakite drama put you to sleen
at night. It was quite exhausting
all around, but it sold cleanser. The

Beautiful 1 3. Fox Spring Fashions
Featured

Oabite’s Big Spring Rado Cantegt

Beginy March 22od Lo Apal Stk

OAKITE CONTEST—Letters pro-
imoting Oakite and its latest con-
test were sent to dealers in New
Eugland, who were advised to tell
customers to listen to the program.

- drama of Cheyenne’s rodeo became
melodrama when Custer made his
last stand. And on a Good Friday,
Oakite created a fantasy. through
the eyes of a shepherd watching the
Passion Play from the hill near
Oberammergau.

Then the Discovery
It was after considerable trial

and considerable error that Oakite °

stumbled on an important sales
phenomenon: Grease spots are
cleaned by women and women
love news. It was then that the cul-
tured voice of Florrie Bishop Bow-
ering, home economist :and com-
mentator, emerged from loud-
speakers to give busy housewives
suggestions about the mixing-bowl,
interior decorating hints, and in-
ternational news gossip. Thousands
of women began using Oakite
cleanser, began writing in for
recipes, advice on color, and mare
news. Gakite- extended its broad-
casts to the Midwest and started
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VENTING some, personal peeves
against radio practices, Don Her-
old, writer and.cartoonist, in the
May issue of Judge includes a few
pointers that might be heeded by
those who work behind the micro-
phone. For example, he gives this
“tip”' to all radio speakers and per-
formers: “Treat me as if I were
one person. I resent’ being ad-
dressed as if I/were an auditorium
full of morons.”,

Too many speakers, writes Her-
old, make the fundamental mistake
of thinking of themselves as talk-
ing to 50,000,000 people, They
ought, he says, to think of them-
selves as being in a room with
just one or two|other people. “They
ought to think of that and tame
down.” He continues: )

“I've always resented’ oratory
and exaggerated intonation .‘Public
speaking’ in its worse sense is a
relic of barbarism. (Yet they even
teach it in colieges, still.} I don’t
like to have anybody try to ‘sway
my emotions’ with the tune of his
voice. That sort of thing is to be
alassed with tom-toms. If .any sub-
jeet is at all vithl, gimme the words
without the music. As I 'say, con-
vince me if you can—but don’t
try to sway me.ﬁ N

Pretty %but Feeble

“Now I'm ne\‘(er quite sure what
it is that Father Coughlin wants
or is trying to say, but I'm always
pretty sure it is something pretty
fishy or pretty |trivial, because he
says it with sich passionate in-
tonation. He hits every syllable as
if it were a bass drum. He must
be afraid of his| subject matter, or
he wouldn!t work so hard at his
delivery. | !

“This Economist-with-a-Pipe-Or-
gan has the lushest line of fur-
lined words on :]‘he air, and I have-
n’t the slightest idea what it’s all
about. :

LEAVE OFF THE GREASE, BOYS

That's Don Herold's Tip; He Resents Being Spoken
"I__To as Though He| Were a Crowd—

i

| “The other night, the Father’s
announcer offered to send anybody
7 handsome pocket crucifix for the
asking, and a few minutes later
Father Coughlin was tearing at
Roosevelt’s Supreme Court plan
like a tiger at a wheelbarrow full
of raw meat. I don’t get the ¢on-
nection * * *, [

| “But I am against oily hypno-
tism on either side of the fence, I
am against it in priests, politicians,
labor leaders or capitalistic spell-
binders, or in radio announcers
peddling their toothpaste. Just say
it; boys, and leave off the grease
ok K

“Radio right now js where the
drama was a hundred years ago.
ht is full of practices as naive and
\elementary, for example, as the
‘asides’ of the old-time speaking
'stage. Remember how the villain
used to come down to the footlights
and talk to the audience? I believe
it was Ibsen who first conceived of
‘the stage realistically as a room
‘with one wall removed. We had
to have centuries of artificiality in
‘the theatre before anybody: thought
of that. And that put, or should
‘ihave put, a definite end to stomp-
ing and stalkipg on the stage, and
to such phoney practices as ‘asides.’
“I believe that the reformation
of radio will come with the general
conception of radio programs as
poing to one or two persons sitting
n a room . .. rather than as go-
ng to millions of people in a vast
auditorium. Oratorical hypnotism
and announcer goo which might
pet over to a theatre full of people
seem ridiculous when spilled to one
r two people at a fireside. Would
Father Coughlin call me up on the
elephone and go into such orgias-
ic raves? Would a Packard sales-
man call .me up on the telephone
and give me all that gush? Well,
vhat is a radio, but a telephone in
n box? * ¥ x7

T - [ :
its first contest series. Puazzles,

tooks of magic, and china dinner
sets were given away all over the
Corn Belt. And Oakite made an-
other important discovery: Mer-
chandising tieins increase sales.
Market areas were flooded with win-
dow-displays, mailing pieces and
program listings. Sales shot up.
There was more trial; there was

less error. And Oakite found an- ,

other' promoti tiein that has
proved its effectiveness time and
again. Martha i Dean, news com-
mentator on | iOR, Newark, had
been giving a series of .interviews
with personalities from‘the head-
lines. Along with her interviews
Miss Deane gave news flashes and
the news of Oakite was found be-
hind the news ¢f the day. Oakite
in the red package journeyed with
Byrd to Little] America; Oakite
was used to clean the two-and-a-
half acres of fabric in the National
Geographic Stratosphere balloon;
and more recently, when some boys
found gold coins buried under a
house in Baltimpre, Oakite clean-
ser ‘made it possible for them to re-
cover $25,000 treasure trove. This
is the news behind the news that
has helped Oakite increase its sales.

-every year since .it began using

radio. | ‘
N R .
We're very anxious for televi-
sionn to get under-way so that we
il
|

quickly and cheaply the worst
prease spots can be removed. We
onsider radio a primary sales me-
lium and never once have we re-
rarded it as a secondary medium
o be used merely as -institutional
background.
Successful Contest

The entire grocery trade, as well
as the consuming public throughout
he six States of New England

took part in the recent Oakite con-

est conducted by Miss Florrie
ishop Bowering, of the Home-
hakers’ Council of the Air program
n WEEI, WPRO, WORC, WMAS,
LBZ, ajyd WDRC. Housewives
‘were invited to sumbit a ‘brief let-
ter telling “What Is The Most Un-
sual Spring Cleaning Task In
y Home For Which I Have Ever
Jsed Oakite.” Spring fashions were
warded as prizes. For example,
fhree-piece I. J. Fox spring ward-
robe, I. J. Fox spring dress and
ne year’'s supply of Oakite for
ach of the next ten winning
etters. \
The response to this contest,
finished April 30, definitely brought
in a startling collection of con-
spmers letters telling of the uses
top which Oakite had been put that

<were surprising to even ourselves,

ho thought we knew every spring
cleaning use for Oakite.

BROADCASTING e+ Broadcast Advertising

ban show America how easily and *

_burgh, CBS Pacific Coast vice-

. Daniel, commercial manager of WSM.

KMJ Is Authorizeq ,

To Increase Power

WMBD Is Given Boost; Fy|
Time Is Granted to WGB(

KMJ, IFresno, Cal., was authorizeq
by the FCC Broadcast Divisign
May 18 to increase its night poyer
from 500 to 1,000 watts on the g
kc. channel. The station is opar.
ated by McClatchy Broadcasting
Co. In granting the applicatio,
the Division reconsidered its actioy
of March 9 in designating it fo
hearing.

Simultaneously, the Division ay.
thorized WMBD, Peoria, Ill,, to iy.
crease its power from 500 watts
night and 1,000 watts day on 1449
ke. to 1,000 watts night and 5,00
watts day, sustaining the recom.
rlx}qlrluluLinnH of ‘Examiner George H,
il

Scranton {Grant

WQAN, Scrantoh, operated by
the Scranton Times, was granted
a modification of license to use the
transmitter of WGBI, Scranton, of
which Frank Megargee is presi.
dent, as its main transmitter and
to increase its power from 250 to
500 watts, putting it on a par with
WGBI. WGBI recdntly became an
outlet of CBS. KGGC, San Fran.
cisco, was authorized to change
hours of operation| from specified
hours to unlimited’ time with 100

watts on the 1420 ke. This action
also sustained a recommendation of
Examiner Hill, |

WAAB, Boston, gperated by the
Yankee Network, was granted mod-
ification of license fto increase its
day power from 500} to 1,000 watts
on 1410 kc. The station uses 500
watts at night. |

Use of Broadcasts Seen
As Aid to Firin’s Credit

THOUGH the'-“only thing perma-
nent about a radiq broadeast s
the impression left on the mind of™
the listener,” Donald W. Thorn-

president, addressing the Califor-
nia Bankers Association in Los
Angeles May 22 prophesied that
“in the promotion of the manufac-
turing and distributing businFss of
the future, so intangbile a Ithing
as a radio program |will represent
a very substantial and definite parl
of that business’ credit when it ap-
plies to you for a lpan.”

Mr. Thornburgh cdlled radio the
“new giant force of] industry” in
his 'speech on the “Radio Industry
and Its Place in American Busi-
ness,” which was ddvoted largely
to case histories of successful ra-
dio programs and to a discussion
of network projects now under
way by both CBS and NBC, to ex-
pand their west coast facilities. He
told thel bankers that a year ago
CBS was originatifig only two
transcontinental progfams from the
Pacific Coast, but now is originat-
ing 18 per week while NBC's two
networks are carrying 15. Holly-
wood, he said, is fast' becoming 8
rival radio productipn center to
New York.

SEEKING 1 new lo¢al station b
1310 ke. in Savannah, Ga., is a_group
organized as the Segboard. Broad-
casting Corp.. which ineludes Harben

Nashville, and Aaron Shelton, of the
TSN engineering department.

.
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Providing JAgency
With Station Data
A Tough Problem

Radio Sales Ine. Is Compiling
Elaborate Set of Facts
By J. KELLY SMITH

General Sales Manager .

Radio Sales Inec.
ONE OF the
greatest servicesa
radio station rep-
resentative can
deliver to an ad-
vertiser or an
agency is prompt,
concise, complete
and, above all,
correct informa-
. tion on the sta-
Mr. Smith  tions and the
markets he represents. And one of
the greatest handicaps under which
most station representatives have
worked in the past has been their
inability to render this service
properly.

The individual station’s local
salesmen have 'at first hand every
detail of information about their
station on the tips of their ton-
gues. Thus they are ready to an
swer any questions in making a
solicitation; they know all the
points to- bring up in any sales
argument not only about their sta-
tion, but also their competition.
They should. For that station, and
that station alone, is their bread
and butter.

Getting Information

R The average station: representa-
tive, on the other hand, cannot’ be
steeped to this extent in the lore
of any one station. At a distance
he ‘serves many masters, not just
one, and he is to be congratulated
that he refutes the Bible in serving
them as well as he does.

In _broviding advertisers and

agencies with information ahout
the stations he represents the or-
dinary representative has relied
chiefly on each station to promote
its own interests—to keep him ful-
ly mformgd about its policies, its
coverage, its market, its programs,
and about any changes that might
take place from time to time. This
has meant, at the very least, the
drag and delay of copious corres-
pondence,’. and too often the station
manager is to busy wrestling with
his own problems — the ones that
confront him every day with de-
mands for immediate attention—to
devote much time to the station
representative, far, far away.
* This system works hardships on
the advertiser, "the representative
and the station. It becomes tog
easy for the station manager to
call the representative names for
not landing him a piece of the
Blank business, and too easy for
.the representative to think up a
few bad words of his own and ap-
ply them to the station manager
for not letting him have sufficient
sales ammunition with which to
close the Blank account.

We have found our teletype,
weekly program charts, and fre-
quent promotion pieces furnished
by our stations to be most helpful
to our salesmen in representing:
the stations for which they are the
distant ambassadors. But even
rapid communication and “better-
than_—ordinary” promotion left
sométhing to be desired—quick ac-

{Continued on page 36)
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R_;zdio Luxémbourg Records Programs
Of American Type for Use in Europe

A FRENCH version of the March
of Time programs titled Le Marche
duw Temps, is being recorded in
three half-hour transcriptions for
broadcasts in .France as a test of
the European audience’s accept-
ance of this type of American pro-
gram. Transcriptions of this and
a number of¥other American fea-
tures are being made by Jean Mas-
son, program director of Radio
Luxembourg, who is ¢isiting Amer-
ica in search of new features.
“Popular with American advertis-
cys, Radio Luxembourg carries an
ayerage of two hours of English
programs  daily, directed al the
British Isles whose own stations
carry no advertising. On Sunday,
most popular listening day, 14
hours of English programs are
broadcast by the station, M. Mas-'
son said. Colgate-Palmolive-Peet
Co., Lever Brothers, Horlick's Malt-

« ed Milk Corp., Procter & Gamble

Co., Liggett & Myers Tobacco Co.,
Quaker Oats Co., Miles Laborator-
ies Inc., Kraft-Phenix Cheese Corp.,
and Sterling Products Inc., were
among the American users of time
he recalled offhand.

With power of- 200,000 watts,
Radio Luxembourg is probably the
most expensive of all ‘commercial
stations, its rate for commercial
time being $2,000 an hour It is|
possible to buy time for less than,
this, however, M. Masson stated,
by sponsoring a station feature.
There are three classes of programs
according to their standards, he
explained: Commercial programs,:
which contain commercial an-
nouncements of the selling type;
sponsored programs,. in which the
sponsor is limited to a courtesy!
announcement before and after the,
broadcast, and sustaining. Typical
of the sponsored program was the
broadeast of the boat race between |
Oxford, Cambridge and two French(
crews, which was sponsored by
Horlick’s.

Transcriptions are used to do a
reporting job much more freely in’
Europe than over here, M. Massorl
said. While one reason is the lack
of networks which can cover a
niajor sporting event or the like
for a national audience, another
is that by recording a number of
incidents and the assembling and
rerecording them, a coherent radio
presentation can be obtained, for

time. At his'station series of rec-
. ords are used to déscribe a particu-
lar place or situation, in much the
same way as motion pictures are
combined to make a travelogue or
similar short movie feature. As a
result of asking listeners what fu-
ture features of this kind they
would like to hear Radio Luxem-
bourg is sending its traveling en-
gineering crew to the Vatican, to
make a radio tour of the Holy City.
Although the transmitter is more
than 300 milés from Paris, all pro-
grams are pul on from studios in
the French capital, M. Masson said,
giving casy access to the best tal-
ent obtainable in Europe. While 'in
New York, where he is making his
headquarters with his American
representatives, Conquest Alliance
Co. Inc., he plans to record several
programs made along American
lines, to demonstrate to the French
audience the American technique of
blending music, script and com-
mercials. After a brief visit to
Hollywood, M. Masson plans to re-
turn to France in latter June.

WOAI Case Dismissed
By FCC With Prejudice
DENYING the petition of WOAI,
San Antonio, for consent to with-
draw its application for transfer
of control of the clear channel sta-
tion to CBS at a figure of $825,000,
the FCC Broadecast Division May
18 permitted withdrawal of the ap-
plication “with prejudice”. Under
FCC rules, the action means that
the application cannot be refiled
within a one-year period. Had the
FCC granted the Southland Indus-
tries Inc. application for with-
drawal without prejudice, refiling
of the application at any time
would have been permissible.

I Simultaneously, the Broadecast
Division granted oral arguments on
the application of KSFO, San
Franeisco, for voluntary  assign-
ment of its license to CBS under a
lease arrangement. The oral argu-
ments before the Broadcast Divi-
sion_were set for July 1. Exami-
ner R. H. Hyde in a report submit-
ted April 26 recommended denial
of the CBS application to lease
KSFOQ for a rental of approximate-
ly $25,000 a year plus an amount
cqual to one-seventh of the gross
annual income in excess of $175,000
per year [BROADCASTING May 1].

broadcasting at the most suitable

FROM LITTLE HARLEM—A new,
homa City, is titled Afro-Amerz'ca.‘

. sustaining program on WKY, Okla-
peaks, a man-in-the-street program
from Oklahoma City’s negro settlement, called “Little Harlem”. WKY’s
microphone is handled by a negro M. C. Except for pickups from negro
churches, this is Oklahoma City’s first all-colored program.

BROADCASTING e« Broadcast

Courses in Cooling
Find Radio Helpfy|

AIR CONDITIONING ang refy
erator schools are enjoying abooi;
year with a great portion of theiy
success due to radio advertising
Two Chicago firms, Refrigeratgy
and Air-conditioning Institute of
Chicago and the Utilities Engineer.
ing Institute have been particulay
successful. i

Starting June 1, the first-nameg
firm adds WHK, RO apg
WTMJ to the present list of 11
stations being used, bringing th,
total list to 14. Other outle
are: WOR, WLW, WBBM, WBY,
WBZA, WGY, WCAU, wjy
WCCO, WTIC and WTAM. Critep,
field & Co., Chicapo, is the afrency,

Utilities  Engincering Instituis
has been testing on three slations
with gratifying ! results and i)
use radio advertising on a mue)
larger scale next fall. Stations noy
being used are CKLW, WWVA4 apg
WNAX. First United Broadeasters
Chicago, is the agency for Ut
ties Engineering Institute.

RADIO IS PROBED
BY MOVIE OWNERS

THE radio committee of the Motion
Picture Theatre Owners of Amer.
ica, appointed at the March con
vention in Miami to study the effect
of radio appearances of movie star
on their box office value, met May
18 with representatives of seven
major picture producing companies
to discuss the problem in a closed
session _at the Hotel Astor in New
York. Following the meeting Wal-
ter Vincent, chairman of the
MPTOA committee, stated that the
discussion had found the producers
in agreement with the exhibitors
that some means of regulating
broadcasts of picture personalities
to avoid unfair tompetition with
theatres is necessary, but that no
decision regarding any definite plan
of action had been reached.

“We are a fact-finding commit-
tee,” Mr. Vincent said, “and our
only 'aim is to investigate the situ-
ation until we have found what
effect radio appearances are hav-
ing on the box offices of our thea-
tres. We are not gut to harm radie
but are trying ‘to| find some facts
that will help us all. The producers
and exhibitors alike want to do
everything they can to preserve
and enhance the bpx office value of
stars and stories. Some screen per-
sonalities are also radio personali-
ties but others are not.”

At this first me?ting of the com-
mittee with representatives -of pro-
ducers no broadcasters were pres-
ent and it was said that they would
not be called in until some definite
plan of action had been adopted,
when it would probably be submit-
ted to the networks. Attending the
mecting were: Walter Vincent,
New York; Samuel Pinanski, Bos-
ton; and Lewin Pizor, Philadelphis,
three of the four members of the
committee, and répresentatives qf
United Artists, RECO, M-G-M, Uni-
versal, Columbia, 20th Centwy-
Fox, and Paramount. Warner Bros.
was the only major producer not
represented at the session.

R
WEKAT will be the{call letters of t!xe
new 100-watt station on 19! 'Lc(i
which the FCC rdcently authoriz
A. Frank Katzentipe, former mayor
of Miami Beach, to,construct.

Adwvertising

W\,lvw.ameri

ONG regarded with '
highest favor by Northern Cali-
fornia listemers, KPQ offers
advertisers an important PLUS—
thousands of listeners in Idaho,
Nevada and Oregon. Altogether
you can reach 1,101,420 radio

fimilies at exceptionally low cost.

4 Pacific Coast Red Network Station
programmed and represented by NBC
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Laber, Storm Combine
To Disrupt Schedules

Of Michigan Stations

MICHIGAN stations found a va-
riety of interruptions in their ef-
forts to keep on the air during the
last few weeks.

A strike of the Consumers Power
Co. employes in the Saginaw Val-
ley provided an anxious half-day
for Stanley F. Northcott, manager®
of WBCM, Bay City. Current was
switched off at noon in Bay C1ty,

-and WBCM was forced off the ait,

until late in the afternoon, when a

truce settlement was made and cur- -

rent restored. Other Michigan sta-
tions, notably WFDF at Flint and
WIBM at Jackson, watched devel-
opments anxiously. The strike
truce came at 2 moment or two be-
fore current was scheduled to be
switched off at Flint; and Jackson,
the headquarters office of the public
utility, was feaxfu] that it, too,
might find itself in the current- less
area.

Later in the month a four-hour
electrical storm struck Detroit, and
when lightning struck the trans-
mitter of WWJ, Detroit, that sta-
tion was forced off the air. Emer-
gency repairs were completed after
WWJ had been silent for_about 2,
hours. A similar occurrence hap-
pened to CKLW, Windsor, earlier

-in the month, when utility current
.in that city was cut off by a severe
storm. CKLW leaned on its emer-
gency transmitting eqmpment off
and on during the ev g, and
managed to keep prog going.
e

Lightning Strikes\WHK,
Causing $1,000 Damage

CLEVELAND listeners were de-
prived of hearing many of their
favorite radio programs May 21
when WHK's transmitter was
forced off the air at 9:18 p. m. and
remained silent until emergency
efforts on the part of its engmeers
under the direction of E, L. Gove,
technical supervisor of the United
Bloadcastmg Co., effected restora-
tion of service at 11:02 p. m.
According to Mr. Gove, the break
was occasionéd by a major power
line failure caused by lightning
striking the transmitter, blowing
out five fuses and a rectifier tube
and burning out a transformer
during an electrical storm. Ap-
proximately $1,000 damage was
done, it ‘was estimated. WHK ten-
dered its appreciation to WGAR
and WTAM for their courtesy in
informing the radio audience of the
disruption in WHK service by an-
nouncements at various times,dur-
ing the remainder of the evening.

WBHP Goes on Air

WBHP, new 100-watt station on
1200 kc at - Huntsville, Ala., went
on the air officially Mav 20 with
broadcasts by local and state celeb-
rities. It replaces the old WBHS,
which was never reopened after
fire wrecked its control rooms in
the Russe] Erskine Hotél. The sta-
tion is located in the Henderson
Bank Bldg.,, and is licensed to
Wilton Harvey Pollard, former en-
gineer with, sevetal Southern sta-
tions, who 1< its manager. Com-
mercial manager is Richerd Schic-
man, of Huntsville, and program
director is Weston Britt, formerly
of WBT, Charlotte, and WMFD,
Wl]mmgton N. C.
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PROMOTING POND'S—To show retail druggists how they can tie
up their windows with the Pond’s hroadcasts, Lamont, Corliss & Co.,
distributors of Pond’s products, built this display in NBCS sales pro-
motion department and took this plHotograph, copies of whlf:h will be
shown to dealers by Pond’s salesmen. The tie-in display will be fur-
nished retailers by the company on request.

Providing Agencies With Station Data

(Continued from page 34)

cess to comprehensive station in-
formation, compiled and .indexed
as a matter of record for the ready
1'eference of the salesmen, uniform
in makeup and text, and kept up-
to-date automntxcally by close co-
operation between statlon manager
and central office supervision.

That type of record, changing
in part from week to week, is what
we are compiling at Radio Sales,
and since we have started the pro-
ject we have discovered that its
benefits will acerue not only to the
station and representative mutual-
ly, but to all other stations repre-
sented by us. We are attempting to
move every bit of each station we
represent into every Radio Sales
office — even the equipment —as
completely as it can be done by
putting words on paper.

All Types of Facts

To do this means to compile no-
thing less than an encyclopedia of
many volumes. A complete book is
being prepared for each Radio
Sales station. In addition, one vol-
ume is being devoted to the CBS
Pacific Network, one volume to the
California Network, and one vol-
ume to the New England Network.
When these books are completed

one copy of each volume will be .

in each Radio Sales Office, but
more than this! every statlon rep-
resented by Radio Sales will have a
‘complete set of the volumes.
Giving every station the com-
plete information on every other
station will serve two purposes:
(1) It will provide a convenient
exchange of ideas on promotion,
programs, and policies, and (2) it
will” enable each station better to
serve as a sub-office of Radio Sales.
Since the chief air of the book
is to put between two covers com-
plete station information, every
possible phase of each station's ac-
tivities is being covered: Prog-
rams, personnel, policies, equip-
ment, history, market data, cover-
age data.,success stories, and many
more, all under their respective
general headings and all dlnded
further into *“day” and “night”
subheadings. ’

In the subdivision “general” is

included that information which is
equally applicab]e to day and night
‘operation; “day” and “night” sub-
divisions contain information ap-
‘plicable alone to each of them.
:‘ Here’s an example, taken direct-
1y from the book. One of the major
sections is indexed as “Sponsors
and Case Histories.” Under “gen-
‘eral” comes a complete list of the
station’s 1937 sponsors, to date, by
business classifications, divided in-
to local and network clients, and
comparisons of total local and net-
work sponsors quarter-hour units
with those carried by major compe-
titors, by business classifications.

The “day” and “night” subdivi-
sions caryy the same kind of list-
ing and comparison, limited, ‘in
their respective instances, to “day”
and “night” sponsors, plus case
histories of successful daytime and
night-time sponsors. All informa-
tion about daytime business is in
the “day’” subdivision; all informa-
tion about night-time business is
in the “nieht” subdivision.

A dreadfully uninteresting but
pertinent example of how this sep-
laration of day from night may
wvork. came up the other dav when
jan advertiser wanted information
on the number of price-mentions

e could use in’ a guarter-hour
rogram in the early evening on a
ertain Radio Sales station, And
e wanted it rieht awav, A quick
ip to the subdivision “night” in
he section of the book marked
Innlicies" disclosed that the station
policv permitted two price-men-
tions after 6 p. m.; but reference
to the “day” subdivision disclosed

- that five price-mentions per quar-

ter-hour were allowed during the
day. This advertiser had become ac-
customed to bringing up the ques-
[tlon of limitations on commercial
copy first when placing spot busi-
ness in order to avoid later en-
tanglements caused by misinfor-.
mation. He had usually waited an
our or a day or even longer unt
ill station representatives could
ither check with their stations by
mm]_m wire or hunt through fas:

MISSED BY STORM

Tomade Swerves From W[

~———But Stops Power
WMT, Waterloo, Ia.,
from conmderable 1055 in transmi,.
ter equipment May 21 whep a
freakish tornado struck near Mari.
on, Ia., where its vertica] radiatg
is located. The tornado causeq
thousands of dollars of danages
‘when it flattened barns, houges,
killed many head of livestock, up.
rooted dozens of power lines and
resulted in injuries to at Jeagt one
perS}?n d headed

- The wind was headed dir
toward WMT’s new tr ansm?gtg
building and towers when it sud-
den]y swerved, missing the station

Was savy

equipment and loosed itself o |

all sides. Station wag without
power all forenoon and could not
broadeagt until workmen rebuil|
neu)]y a half-mile of highline ear.
rying power to the transmitter
northeast of Marion. The highline
was uprooted by the storm throw-
ing off the current at 5:08 a, m.

Charles F. Quentin, technical sy.
pervisor for WMT, saxd the ‘main
force of the storm'was felt in an
area just west of the broadeasting
towers, but the wind blew at g
terrific speed there, Tests were
being made prehmmary to the
start of the  days broadcasting
when the tornado swept across the
high line. The power line going
to the transmitter carries 6,600
volts. Every avmlable man was
kept busy repairing the line and
broadcastmg was resumed about
10 a. m.

WFBR Signs Up Ravees

EXCLUSIVE rlghts to next year's
running of the Predkness and Fu-
turity races at the, Pimlico track
in Baltimore have been signed by
WFBR, Baltimore, with the Mary-
land Jockey <Club. [Hope H. Bar-
roll Jr., manager, and Purnell H,
Gould, commercial |manager, con-
ducted the negotlatlons with Alfred
Gwynne Vanderbilt.; The two races
for the last few years have been
broadcast over a hmlted NBC-Blue
network under sponsorship of
American Oil Co., Baltimore, but
WFBR announces that plans are
under way to secure\a wider NBC-
Red network sponsor next year
since WF BR is affiliated with
NBC-Red.

...ij‘;___

Spark P]ué Dises

ELECTRIC -AUTO LITE Co, To-
ledo, 0., manufacturers and dlstn
butors of ignition systems, to in-
troduce a new spark plug to, the
consumer market, will shortly
launch its first nationdl radio cam-
paign. One-minute dramatized an-
nouncements, cut hy Assoicated
Cinema Studios, Ho 1vwood tran-
scription concern, will be used in a
dealer tie-in. Organization is now
using the series in a test campaign
on KPMC, Bakersfield, and KJBS,
San Francisco. Shattuck & Ettin-
ger, Beverly Hills, Ca] agency, has
account. ‘

]

sive files for too-often out-of-date

‘letters. The Radio Sales Encyclo-

pedia, however, provided the facts
while' the advertiser held the wire.
We don’t know vet| whether he
signed the contract because he was
sold or because he whs astonished.

‘ BROADCA sﬁs‘ ING o Broadcast Advertising
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onvention Headquarters
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OADCASTERS

of BR
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COLLEGE INN

Sophisticates from evmy corner of the world ,uc (‘(msp]cuom

nightly in this nightclup-restaurant. which has
. The College Inn is the

Chicago’s greatest attragtion. . .
dinner. or late supper.

7 | |
WELCOME
-TO THE MOST INTERESTING HQ};TEL IN,,‘AMERICA!,

Official

>

“among those present”

maintained its reputation as
perfect rendezvous for “luncheon,
. Visitors from other-cities do not have to guess—“whére shall
we go’—there is alwayk a nationally known orchestra an
the College Inn.

it the ideal place to di

HOTE]

HOME

an outstanding floor show at
nd the superlative food and fine liquors invariably served maké
e as well as to dance and be entertamed

SHERMAN

OF THE COLLEGE INN

CHICAGO
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The Eyes Have It!

SO LITTLE had been said or printed about
projection of television into images of more
than 8 x 10 inches that radio folk still are
wondering if it was a dream or if Dr. Vladi-
" mir K. Zworykin and Dr. R. R. Law of RCA
really flashed television on a screen 8x 10
feet. The movie-size projection took place May
12 at the IRE silver jubilee convention in New

York after splendidly clear home movie size’

picture 24x18 inches were shown.

Thoughts of home movie and 8x10 foot
television inspire speculation of a fireside scene
that may undergo a change as complete as that
which teok place when the radio loudspeaker
became a standard “article of. furniture in
nearly every living room.,

They’re still consuming midnight kilowatts.<

in the laboratories, for countless problems pre-
sent themselves as television’s pioneers grope-
their way through baffling obstacles. But tele-
vision is an established technical art already,
if not an established industry. The difficulty,
of course, is that it won’t stay established, for
new methods must be devised to meet these
new problems. The industry’s executives don’t
intend to launch television until they have
something refonably stable and economically
feasible.

On another page the technical and commer-
cial phases of this new television development
are discussed in detail. It’s history in the mak-
ing. Before many realize, television will be
here, as well as there and everywhere.

Engineers engaged in this visual research
are radio engineers—the men-who were instru-’
mental in establishing aural broadeasting. The
companies footing ‘the research bills likewise
are in the aursl broadcasting realm of today.
The broadcasters themselves are nurturing
this development, properly preparing to take
over the obligation of television broadcasting
when the time arrives. %

The Six-Month Ticket

FOR YEARS broadcasters have yearned for '

stability as an industry—stability that can be
attained only through longer broadcast licenses
replacing the existing six-month tickets.

They will get little solace and even less hope
of achieving that goal in the current FCC
attitude as expressed in a report to Congress
on the pending Anderson Bill which would
make five-year licenses mandatory.

The FCC uses a time-worn argument that
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longer licenées would tend to “freeze”existing
conditions. The same argument was used in
the Radio Commission days of 1928. Adoption
of a five-year minimum, it states, would

_ “recognize in principle that the allocation of

frequencies has achieved proper equilibrium.”

The facts, as we see them, are that the FCQ
is loath to issue longer licenses because it is
the easy way. With a six-month license, it can
hail a station to the carpet on renewals at
intervals of twice a year, if necessary. With
a five-year license, however, the FCC would
be in the position of resorting to rather cum-
bersome revocation procedire, with the burden
of proof upon Uncle Sam to -show cause why a
license should not be renewed, rather than the
other way. .

That the FCC would turn thumbs down on
the Anderson proposal was expected. But that
does not mean the viewpoint is correct. The
aggressive young Missouri legislator does not
see it that way, and he intends to follow
through. He sees no ref.son why the FCC

"should “continue to - crack the whip” over

broadcasters under the ,Ehort-term licenses.
We agree with Rep. Anderson and we hope all
those interested in broadeasting as. an industry
likewise will agree and follow through in a
tangible and forceful way, As.long as the
six-month: license prevai1$, broadcasting will
rank .as dn anduly hazardous business enter-

.prise existing on a mont}rto-month' basis.
i

. |
The Radio Voleano
IN ANOTHER month tLe fifteenth annual
convention of the nationis broadcasters will
be h‘i.story. But whether history will be made
at that convention is another matter.

The tentative agenda for the three-day Chi-
cago, conclave of the NAB is nof particularly
enlightening. It does? not|show any real is-
sues. Even the pet perenn’ial, copyright, does
not have a place on it. Bu},t that agenda is no
barometer of the true sitaation.

We believe broadcasting is going through.
a critical period. There aren't any bombs

* bursting in air, but therg are plenty of sur-
Ed

face indications. Government networks and
government stations are |being talked about
by folks who would ocut-deal the New Deal.
Propaganda of the worst sort is being spread
throughout Congress by enemies of radio. It
isn’t being answered eﬂ'elctivelyu Stories of
exorbitant profite of networks and stations—

v -

- The RADIO
BOOK SHELF

RALPH ROGERS, president of Associateq R,.
dio Writers Inc., Boston, and d?rectoz‘ of the
radio courses at Boston Univer.?ity, has pub.
lished a handbook on radio writing titleg
Do’s and Don’ts of Radio Writing (Assaciateg
Radio Writers Inc., $1) resulting ‘from his te,
years of experience in writing},‘producing and
selling network and local shows.g Fifteen chap.
ters carry through “The Program Idea” to
“Sample Scripts”, each being supplementeg
with instructions about what to do and what not
to do in writing, building, selling and broag.

casting a radio show. This is one of the fey

instruction handbooks on, the subject cver
compiled, and it should be valuable alike t,

the veteran and the ncophyte.
|

J— e L

CREDO HARRIS, director of WHAS, Louis-
ville, is reading proofs of his latest book, 70-
000 words of reminiscence of the early days
of American radio, which Bobbs-Merrill Co,
Indianapolis, will include in its fall publication
list. The book’s title has not yet been selected,

fantastic stories—are petting to the politiciane,

Broadcasters, by and large, probably haven't
given much thought to these matters. They
have plenty to do at home to keep the wheels
in operation. But broadecasting is a peculiar
sort of industry. It is more sensitive to both
public and political moves than &ny other in-
dustry. It isn’t enough to provide good pro-
grams and maintain plants meeting every
technical requirement. The public‘relations job
is just as important in radio. |

Broadcasters, in the several weeks remain-
ing before the convention, should do some
serious thinking about their problems. They
should be prepared to discuss |them intelli-
gently from the floor. They mué‘t act consci-
entiously at this convention, to insure a strong
industry leadership that will be in a position
to cope with any eruption that 1“pay oceur on
the political radio front.’ b

v

Dr. Stewart Quits

NONE who know him as a perso:n and as an
FCC commissioner could fail to admire the in-
tegrity and the diligence of youthful Dr. Trvin
Stewart, who is voluntarily leaving the FCC
at the end of this month for acaddmic pursuits

more to his liking. . Dr. Stewartff’s standards;

were always of the highest; during his tenure
of three years as Telegraph Dix“!ision chair-
man, despite besetting influences, he main-

tained a clear mind and.a clean \record. The

internal and external politics in which the -

.o : |
Commission has become involved never touched

him. His retirement is voluntary, for it is gen-
erally- thought he could have-been reappointed
had he liked, since Rep. Rayburn of his home
state of Texas has. been back of' him whale-
heartedly ever since the excellent record he
made.as a Department of State attache as-
signed to help frame the Communications Act.
The Democratic vacancy his departure cre-
ates, needless to say, gives President Roose-
velt an opportunity to infuse new iblood into 2
Commission floundering in a maelstrom of
politics, personalities and suspicipn.

BROADCASTING e Broadcast Atfvertising.
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ANY WAY you look at it, WDAY,
Fargo, N. 'D. owes its all to Earl
Charles Reineke, and vice versa.
That is because Mr. Reineke is the
only president and general man-
ager WDAY has ever had, and

being president and general man-:

ager of WDAY is the only job
that Mr. Reineke has ever had.

On May 22 WDAY observed its
fifteenth anniversary. It is the old-
est station in the Northwest and
one of the pioneers of Ameri-
can radio. When it first took the
air in 1922 as a feeble 50-watter,
Earl Reineke, age 28, native son of+
Fargo, was the whole show. He
was one of those few radio “hams”
who saw in “wireless telephony” a
possible future business operation.

Today WDAY operates on the -

940 ke. channel with 5,000 watts
day and 1,000 night. It 1s an NBC
outlet. Its studios in the Black
Bldg. are a showplace in the North-
west. To commemorate its fifteenth
anniversary the entire plant was
modernized and studios redecor-
ated.

Ear] Reineke is one of the few ra-

dio station owners who did not come
from another business into radio.
At 14 he was active in wireless and
he hasn’t stopped since. Bornm in
Fargo 43 years ago, the only son of
Mr. and Mrs. E. C. Reineke, pioneers
of the prairie metropolis, he began
his education in the conventional
little red schoolhouse. When it
burned down while he was in the
eighth grade, he decided his educa-
tion was complete. Parental in-
fluence caused him to make several
other starts in various institutions
of learning but upon each occasion
when spring arrived, it marked the
;nd of young Earl’s scholastic
ear,
. Just before he entangled himself
M coils and catwhiskers Earl
Reineke took a fling at art. He
tmed out several meritorious
‘anvasses. Then electricity at-
.racted him along about 1907 and
he soon filled the family home with
fadgets, One of them would turn
tis bedroom radiator on and close
the window about a half-hour be-
fore.nsng time. He claims it made
_Maying in bed a lot easier.

Three years later, he formed a
Wreless friendship with Dr. A.

known in radio

!

PERSONAL NOTES

" EARL CHARLES' REINEKE

Hoyt Taylor, then head of the de-
partment of science and mathe-
matics of the University of North
Dakota. Together |tHey tinkered, To-
day Dr. Taylor is a reserve com-
mander in charge of the Naval
Radio Laboratories at Bellevue,
near Washington .

Came the war,|and Ear]l Reineke
had to content himself with a civ-
ilian instructorship in radio at the
Army Vocational Camp in Fargo,
deficient eye-sight disqualifying him
for an active branch of military
service. When the war ended, he
turned to “ham’l radio activities.
Meanwhile, in 1918, romance bud-
ded and he was married to Beulah
Lenore Chase.

While still absprbed in the met-
ers, the Reineke interest turned to
aviation and in 1920 he bought his
own plane. It washed out two years
later in a crackup, ending Reineke’s
days as a private plane owner. Air
transport, however, is still his fa-
vorite means of transportation.

Radio began as a hobby with
Earl Reineke, gréw into a thriving
business, but is Istill essentially a
hobby. Next in order of hobby in-
terests are golf{ hunting, fishing
and aquaplaning. The family main-
tains a summer home on an isiand
in the Minnesota lake region and
he spends as much time there as
possible during the summer.

Earl says his ambition is to live
to be 104, but (no one has ever
been able to find out why the four
odd years.

e EN—

KHJ Namles Ridgway

THAYER RIDGWAY, who joined
KHJ, Los Angeles, as account ex-
ecutive in April, has been made
commercial manager, succceding
Roger K. Houston who resigned to
Jjoin the sales staff of KNX, Holly-
wood. Ridgway was associated
with KHJ in 1931-32 as promotion
and advertising expert. Since leav-
ing there he was/for the past three
years national advertising and pro-
motion manager|of the Los Ange:
les Illustrated |Daily News and
Evening News. | Prior to that he
held a similar post with the Los
Angeles Examiner, and is widely
nd advertising.

- 4 /
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GARDNER COWLES JIr, presi-
dent of the Towa Broadeasting Co. and
editor of the Des Moines Register &
Tribune, and H. R. Gross, news edi-
tor of WHO, Des Moines, were among
the speakers at the University of Mis-
souri’s  Journalism Week in May, .
some of the proceedings and special }
events of which were broadeast by
KFRU. Columbin, Mo. )

KELLY ANTHONY, assistant man- .
ager of KFI-KECA, T.os Angeles, and

son of Earle C. Anthony, owner. of

the stations, is on his way to England

on a combined business and pleasure

trip, having sailed May 26 on bhoard”
the Queen Mary.

HERBERT V., AKERBERG, Yew
York CBS vice-president in charge
of station relations, was on the West
Coast in May to eonfer with Donald
W. Thornburgh, the network’s Paci-
fie. Const vice-president in Flollywood,
and Philip G. Taslky, general man-
ager of KSIFO, San IPraneisco.

AL L TOMSETT, since 1930 a sales-
man with WCPO, Cincinnati, has
been appointed acting sales manager.
John P. Smith and James H. Knox
Jhave been added to the sales staff, and
Jack Reiman. of Washington, has
been appointed office manager.

KOLIN HAGER, manager of WGY,
Scehenectady, has been elected vice-
president of the Better Business Bn-
rean of the Schenectady Chamber of
Commerce, His seeretary, Mrs. Caro-

Jdine Osan, was recently clected presi-

dent of the Seheneetndy Businesy and
Professional Women’s Club,

EDWARD MceCALLUM. for seven
vears general manager of KYA, San
Franeiseo, has heen anpninted ad-
verticing connselor of KMTR, Holly-

wood.
BERT VAN CLEVE, recently of
Salt Lake Ciry. has heen added to

the sales staff of KJBS, Sah Fran-
ciseo.

E. P. FRANKLIN. former program
director at K.JBS. San Fraucisco, has
heen placed in charge of general op-
erations of the same station.

) ‘
DAVID SYME, managing director
of 3HA. Hamilton, and 3TR, "Sale,
Australia, after spending several days
in Hollywood. on April 27 left on a
motor tour of the United States. and
will sail from New York June 2 for
London. He is in this country eon-
tacting transeription concerns and
gathering new production ideas.

ED SIMS, commercinl manager of
WMFJ, Daytona Beach. Fla.. is the
father of a 10-pound baby girl horn
May 9. .

MRS, H. A, LAFOUNT, wife of the
former Radio Commissioner, sailed in
May on the Ile de France for a tour
of England and the Conrinent during
which  she will visit her daughter,
Mrs. Karl M. Richards, 1. S, Treas-
ury representative attached to the
American embassy in Paris.

W. I. DUMM. president of Associ- |
ated Broadecasters Inc. owners of*
KSFO, San Francisco, and Mrs.

Dumm. left May 18 on the Kamakae

Maru for a two-months’ cruise| to

the OQrvient. During Mr. Dumms’ ab-

sense, Phil Lasky, KSFO station man-

ager, takes over his duties. |

B |
H. LESLIE ATLASS, CBS vice-
president in Chicago. has been lfap-
pointed a member of the executive
committee of the Chieago Charter
Jubilee Horse Show. i

SAMUET, WOODWORTH. 111:11181\3,‘.'91‘
of WEFBL, Syracuse, suffered a seviere
back injury recently when he was
struek by a hit-run driver. i

JACK P. MORISON, commercial
manager of WOPI, Bristol, Tenn.,|on
June 1 resumes his duties following ,

a six-month tour in the Army.
- |

i
1

RAYMOND L. HUGHES,

Angeles

A, WILLIS, assistant
to President Paley of CBS. sailed
May 26 for a_tour of the Scandinavian
countries. He will return to New
York about thé end of June.

FREDERIC

founder
of KRLH, Midland, Tex., has re-
turned to that station as general man-
ager after an absence of six wmonths,
during which time he had been in the
commercial, and announcing depart-
ments of KXYZ, Houston. Complete
reorganization of the operating staff
and policies of the station have been
effected with- Mr. Hughes' return.
Thomas K. Betzel, formerly with
KXYZ, has joined the commercial de-
partment, ‘

J. HOWARD WORRALL. vice-
president and business manager of
Honolulu" Broadeasting Co., which
owns and operates KGMB, Honolulu
and KHBC, Hilo, arrived in Los
Angeles May 20 on a 30-day mainland
busin“ess trip. _Accompanied by Fred
J. Hart, president, and L. West,
manager of the mainland office in San
Francisco, he will inspect various
Pacific Coust stations.

AL RAUER, new  salesman ot
WMV, East St. Louis, was taken (o
n hospital three days aftér he joined
the station for a brain operation due
to an anto acecident! ,50!!1‘3 ears ago:

GEORGE C. PRATT,| west coast
vice-president of Elecfg’wnl Research
Products Inc., Hollywood, accom-
panied by Mrs. Pratt, will sail on the
Berengaria June 2 for Tngland on a
combined business and pleasure trip.
They will be gone several months,

MARYBELLE ANTHONY, former
head of the CC Docket Section and
more recently in the Accounting De-
partment, resigifed May 21, effective
June 1, to join the income tax law
firm of Claude I Parker, Investment

Bldg., Washington.

EARLE J. GLUCK, manager of
WSOC, Charlotte, N. C., has been
named a_member of the pew Naval
Reserve Policy Board.

LEONARD KAPNER, manager of
WCAE, Pittsburgh, is on a. three-
weeks trip to the West Coast.

SARLE C. ANTHONY, owner of
KFI-KECA. Los Angeles, has return-
ed to his desk after several weeks in
Honolulu, .

FRANK BOWES, NBC salesman for
WBZ-WBZA, Boston-Springfield, and
Miss Dorothy Healy, Chicago news-
paperwomai, were married in New
York in May. . r’
JOE BRYANT, salesman with
KGCM, Albuquerque, N. M., has re-
signed from that station to free lance,
according to Mike Hollander, man-
ager.

GENE O'FALLON, manager of
KFEL, Denver, bas been , named
radio committee chairman for the

Elks 73 national conventiod to meet -

July 11 in Denver.

CLIFFORD H. GLICK, for 15 years
engaged in selling advertising, the last
eight with NBC’s national sales staff,
has joined the New York sales force
of MBS.

JOHN F. PATT, manager of WGAR,
Cleveland, sailed the last week in May
for a vacation in Bermuda.

EDWARD BUCKALEW has been
added to the CBS Hollywood sales
promotion department.

DONALD FLAMM, president of
WMCA, New York, is-‘taking a Ber-
muda cruise with Harry Hershfield,
columuist and radio commentator.

WILLIAM FIXNLEY, formerly an
account executive of KEHE., Los,
has joined KMTR, Holly-
wood, in a similar eapacity. R.1.
Gunter, atter an absence uof several
months, has rejoined the stagion’s
sales’department.

MENO SCHOENBACH, secretary
to Congressman Phil Ferguson, Demo-
crat, of Woodward, Okla., has applied
to the FCC for authority to erect a
new 100-watt,,station in that commu-
nity on 1500 ke.

-
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- HARRIET STEVENSON. of

BEHIND
THE MICROPHONE

"DOUGLAS EVANS, for the last five.

yvears on the announcing staff of KFI-
KECA. Los Angeles. has been pro-
moted to chief aunouncer, succeeding
Tom Hanlon who resigned to join the
CBS Hollywood announcing and pro-

duction department. George Gates,
formerly ciated with WCAU. Phil-
adelphia, been added to the KFI-

KECA staff as announcer, filling the
vacaney created by the resignation of

T.arry Chatterton who also has gone'

over to CBS. in a similar eapacity.

CLAUDE TAYLOR. formerly of
WGH, Newport News, Va., has been
appointed produetion manager of the
new WRTD., Richmond, which will be

opened June 27 under the manage-
ment of Ovelton Ma . formerly of
WOCHYV, Charlottesville, Vao and

WTBQO, Cumberland, Md. Sam Lan-
der, of Washington, and Ernest Bow-
man, of WTAR., have Dbeen selected
as announcers.

HARVEY HARDING. formerly an
announeer of WILW. Cincinnati. has
joinéd the CBS Hollywood staff in a
similar capacity. Donald Currlin has
also been added to tlle announcing
staff, having been transferred from
KSFO, the CBS San Francisco outlet.

ROYNALD (Duteh) REGAXN, former-
vy sports announcer of WHQ., Des
Moines, who turned actor nnder eon-
traet to Warner Bros. First National
Pictures, Hollywood, has been assigned
the lead in Sergeant Murphy, produe-
tion of which starts shoetly *

BILL FULLER, annonneer and pro-
ducer, of KIBS, San Francisco, has
resigned to free lance.

WALLACE FORD, announcer for-
nmerly with WLEU, “Erie, Pa.. has
been engaged to fill the vacaney at
KYA, San Francisco. caused by the,
resignation of Tom Jones.

the
KSF(Q, San Francisco, program de-
partment, was -married April 21 to
Arthur Scott of the same city.

VAL SHERMAN is taking leave of
absence for the summer from his night
managership at WBBM. Chicago. to,
assist Pat Flanagan in sports an-
nouncing.

JOHN McC'ORMACK has joined the
announcing staff of WDBRM. Chicago,
after having been employed in a
similar capacity at WGN.

FRED DICK, head of the NBC Hol-
Iywood, mimeograph department was
married to Fredarikn von Hartz of
that city, in Yuma, Ariz., on May 15.

MURRELL WRIGHT, from Roches-
ter, N. Y., and Douglas Arthur. for-
merly with WTNJ., Trenton, N. J,,
have been added to the announcing
staff on WXNEW, New York.

BILL McGRATIL production man-
ager at WNEW, New York, now pro-
dnces a daily show of his own, The
Listener’s Scrapbook.

JOHN ADEMY. announcer of
WCAO, Baltimore, is now handling
the H_ome program sponsored by the
local ice association, and is the voice
of Varieties, a daily afternoon pro-
gram for housewives.

WILLIAM F. MITTEN, former New
England newspaperman, is now on
the staff of WCAM, Camden, N. J,,
handling Transradio Press for 19
sponsored newscasts weekly. Baker-
Flick Co., dqpartment store, is spon-
SOT.

LORETTA CORENSON has heen ap-
pointed publicity director of KMTR,
Hollywood, succeeding Dolores Ehlers
who has been transferred to the sales
department. "

GILBERT RALSTON,

f NBC
guide staff ° Os

in New York, has been

-

promoted_to a position in the tran- N

seription *department.
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I couldn’t be in England—
But, yes, I must have been,
For I was in the midst of
Each episode and scene.

{ couldn’t get to London—
But still, I guess I did:
I saw the ceremonies—

You should have been there, kid!

I couldn’t get to Whitehall—
My él’ror'—l was [here,‘.,

-1 climbed into the gold coach
Beside the royal pair.

[ climbed right in with George and
T sat beside the lad;

I rode the ecight white horses,
And what a tme I had!

I saw the jewels glitter—

I felc of all che lace—

I romped about the abbey
And seemed to éwn the place.

I stood by Canterbury,

And moved among the peers;
And when I left the abbey

You should have heard the- cheers!

1 saw him pur the crown on

Good George's head so fine,

And for a fleeting moment
"« I thought the head was mine!

I climbed into the choir
And played the organ big;
I chatted with a lord, and
He let me wear his wig.

H. L Phillips in

Coronation Guest

The orchestra of sixty—

. I stood there with a smile,

And then I rapped quite sharply
And led it for a while. ’

I rode with General Pershing,
And wore ten yards of braid;
Gerard and Rodman knew me—
And what a fuss they. made!

The peeresses . . . I saw them!
Rode with theth in a hack;
I even met a duchess—

And slapped her on the back!

Lloyd George thréew me a greeting,
And so did Margaret Rose,

I walked with Lady Paget

And weiked a bishop’s nose.

I chatted with a princess,
And with the Agha Khan;
I walked with seven sultans——

And called the rajah “John™!

I roamed the Thames supremely,
And leaped from yacht to yacht;
I rode with Stanley Baldwin—
Dor’t tell me I did not!

T wore a million rubies
And fifty velver pants;
My hat was full of feathers—

T went to every dance.

In ABuckingh.\m I frollicked---
'T revelled in the show,
For I got up at sunrise

AND HAD A RADIO!
“The Sun Dial”, May 13, 1937

ROSWELL ROGERS., CBS Holly-
wood coutinnity writer, was married to
Doris Andrews of Gleudora. Cal., in
that city May 14. Ceremony was per-
formed by Rev. Ilenry Scott Rubel.
who is known as Hal Rayuor, “Prexy”
of the CBS Insomnuia (lub. continu-
ity of which-is written hy Rogers.

C. A. SIEPMAN, diveerotr of program
planuing, British Broadeasting Corp..
London, was in Hollywood in May
making a survey of educational pro-
grams. He is working in conjunction
with the Rockefeller Foundation.

SAM SIEGEL. in the KNX. Holly-
wood. news bureau, and Jack Carter,
announcer, have severed their con-
nections with the station.

MAYFIELD KAYLOR, program di-

rector of KEHE, Los Angeles, has
returned to his desk after a three-

weelk illness.

AL SIMS, formerly cliief announcer
and production manager of KMTR,
is handling rentotes fov that station
and KEIE, Los ‘Angeles, from Luec-
ca's rcsmuxyﬂut' iy the latter city.

KEN STUART, formerly on the anf
nouncing staff of KFRC, San Fran-
cisco, has joined KEHE, Los Angeles.
Along with his duties he is master-
of-ceremonies of Listen FLudies, GO-
minute, five-weekly California Radio
Svstem program, which  originates
from -the latter station.'

MEL ROACI has re-sig:nml as special
events announcer and (“l‘CCtOI‘ of
KEITL, Los Angeles,

FRANK B. GOSS, who has been do-
ing relief -work, has been appointed
full time announcer and. publicity di-
rector of KIFOX, Long Beach, Cal.
Walter 'Windsor. new to radio, has
been added as seript writer-announcer.

. 5
HERBERT MASSK, who started as
an usher at KNX, Hollywood, and was
promoted to mail distributor and handy
man, has been made an announcer
under nume of Kenneth Craig.

i

LONDON'S COLONIAL VISITORS

Sydney (Australia) DBulletin
“\’Strutip. Dad, if they ain’t got the' same
chimes as our radio at home!”

G]UY WALLACE and CARL MARK,
both of New York, have joined the
apnouncing  staff of WHK-WJAY,
()L?Vn]am]. Charvles Lutz and Bernard
Sweeney were transferred to WHEKC,
Columbus.  Mendel  Jones has  been
named program direetor of WIHK-
WJAY, as of June 15 when Mary
O'Kelley leaves to marry Dr. Arthur
B. Peacock, of Columbus. Bev Dean
will hecome continuity bead. hut con-
tinues temporarily as publicity chief.

HECTOR CHEVIGNY, CBS Pacific
(foast continuity editor, Hollywood,
bas completed a series of 13 Ilolly-
ood Sonnets which were read by
‘lThomas Freebairn-Smith, during his
L¢aves in the Wind program over that
nétwork May 25,

JACK JOY, at one time production
manager and musical director of
KI"WB, Ilollywood, has bheen ap-
p\niul]od program director of KFLJY, Los
Angeles.

PARLY McALLISTER, progr i
cctor of WKY, t)klaluunx:l (L]i:‘ym dir.
been named  traflic  divector, ’Alle
Clark has been production muuagpn
with IIal Scher as assistant, I’er'rr'
Ward has  been  named  chiof mf.
nouncer, Bdward Koontz, !'nrm(\r]y of
Tulsa, hag joined the WKY annoupe.
ing staff. Ivelyn IIufl is now day-
time receptionist.  Myrou S]lil[))
page, is recovering from an opcrutiogv
LEIE WYNNE, .new to radio La
joined the aunouncing staff of I\"(}EI{s
Long Beach, Cal. '
PETER MacARTIUR, producer of
the Jowae Bern Dance Frolic, Wi
program  featuring  Amcrican  folg
music, was operated on May 21 for 4
foot infection.
GLORGE SUTIHERLAND and Johy,
I, MeceGuire have been added to the
Chicago staff of VanCronkhite Aggy.
ciates, Chicago, to handle news gy
sport continuity, respeetively,  §yj.
erland was with WBDBM, Chicago gy
sporty  commentator  while  MeGuire
was i former Assoeinted Pregs may
in Chiengo.

GERALD TTARRISON, public vely-
tions head of  Yankde and  Coloniy|
networks, Boston, is the lather of 5
baby girl Born May 15,

LEWIS TEEGARDEN, chief an
nouncer of KEHIS, Los Angeles, the

~end of this month receives his diplomg
i from the law (ll*,pm'tnmpt of the South-

western University that eity.

JOII PIERSON and TFrancis Hijl
have joined the announcing staff of
KTAT, FFort Worth.! Pierson came
from WIIAS, Louisville, where he
started in 1930, In 1933-34 he was
conneeted with the Towa vt
Network and in 1934-35 s
announcer of WQAM, Minmi,
IHTOWARD PETIERSON, promofion
munager of WOW, Omuaha, left May
22 for a vaeation in Los Angeles and
San  Franciseo, where. he will visit
Walter. Cassel who was f(ormerly a
member of the staff of WOW, and
is now with Warner Brothers Studio.

CLINTON PRICE, formerly of KLO,

Ogden, Utah has replaced Dave Sim-

%mns, vesigned, at IXDYT,, Salt Lake
ity.

R. B. McALISTER. former program
director of KRLIT, Midland, Tex., has
joined the announcing &taff of KIYO,
Lubbock, Tex.  Ollie :('nul(, program
director of KI'YO, :m(].L Bruce Collier,
continuity editor, havp concluded a
series of lectyres on radio advertising
before the speech and journalism de-
pavtments at Lubboek IIigh School.

DBETTY DUGAN. who for several
vears has been condudting the Juve-
nile Roundup on WWSW "Dittshurgh,
and her husband, Buddy Biller, eroon-
er, are parents of a baby Doy born
May 20.

FRANK MANOF,  formerly with
KROW, San Franciseolis a new addi-
fion to the staff of I{LS, Oalkland
e will act in the dual capacity of
announcer and technician.

ROBERT S'l‘IHTHI;l'},‘, KSIO publie
affairs  anyouneer, is |[back in San
Irancisco after having! spen( several

ﬂ.’)cr:mwnl(w covering  the

weeks in
?t.nm( Legislature in a r(\rios of four-

veekly radio talks abput legislative
rlmlllel's. ‘

TIBNRY BLANK, continuity head of
WFDBR, Baltimore, is taking a 7,5
mile motor vacation to California and
will spend his holiday getting program
ideas at stations along Lhe route.

CEDRIC FRICGKSON has joined the
announcing staff of WROK, Rockford,
111, Ife was previously with WHBF,
Rock Island, 111, and” WSBT, South
Jend, Ind. o

RANCE VALENTINIS has joined the
announcing  staff  of \‘}’I‘AA\[, Cleve
land.  ITe_had previously heen em-
ployed by New York and West Coast
stations.

DOUTIE LEADER, of WJR, Detroit,
is the mother of a baby boy born May
15, She is Mrs. Dottie Marohn in
private life.
GRAEME FLIWTCHER is now pro-
gram director of WIS; Chlumbia, 8. C.

BROADCASTIN G o Broadcast Aﬁ\lvertising

pEp KIRCHNER, formerly of
OLAUE s, and \WROK, Rockford,
¥ and Dwight ‘Williams, formerly
IH"WKBZ, Michigan, and WJJD,
of o, have joined the announcing
Cméﬂgo'f WTMJ, Mitwaulkee. Bob
sl o with WTMJ three years; has
e {uuned chief anmouneer following
lr]:::il;;nution of John Olson.
eN BURTON is pmdmzlng the
I,;"{l,—.)_;‘in’ Sam shows for Coca (nga Co.,
slaced through I):Ar('y A(]'v. (Jo.,‘ St.
1I,cmis and not var.lyon ‘an, as er-
1-onem’lsly reported in this colummn in
the May 1 BROADCASTING.
SRRETT MITCHELL, veteran an-
&(}ulr';gel 10% the NBC Blue National
Jarm & ITome IImfr, will make su.]—.
other trek to a national 1):11:1{ on his
yacation this summer, starting June

14, This year it will be Yosemite
National Park.

TN a7 . reioined
CORWIN RI])I)I,LI; .h"'," rejoined
|Iu)n mun:un('im: alalf of WOJMXL, San
Anfonio.

YN WEAVIER, announcer of
{gff}; Tascoln, 1, bas Dbeen mude
chicfyof the continuity departinent.
Jim Day has heen appointed farm di-
rector. B

LL BALDWIN, stafl announcer of
EVIOW. Omaha, since June 1936, on
May 22 joined WGN, Chicago.

RARL LORD, chureh singer, ]n'ns
}:wim‘,d‘the announcing staff of WMAZ,
Macon, Ga. .
P0X  LIGIITFOOT, formerly with
1WA[’I, Birmingham, = and WRI’;]’VJ‘
(olumbus, Ga,, has joined \YJB‘;,
Gudsden, Ala., as program director
and announcer.

MRS. FERN McCHESNEY MC-

* NFIL bas returned to the NBC San

Francisco staff as assistant to David
McKay, in charge of sales promotion.
Mrs. MecNeil, formerly attached to
the sales traffic office, is replacing
Adele Hoover, who resigned to free
lance in"advertising. .

VAN FLEMING. NBC San Francisco
producer who has been writing and
directing the Signal Oil Carefree Car-
nivel, in addition to numerous other

shows, is taking « trip by tramp
steamer necessitated by a nervous
breakdown suffered two weeks ago.

JAY SIMS. on the announcing staff
of KIFWB, Ilollywood, for the last
year, has resigned to enter radio in
New York.

MATTY KEMP, formerly production
manager of KMTR, IHollywood, is
producing the Monday evening Ama-
teur Authors series on KFWIB, that
city. Series consiste  of dramatic
works of unknown authors, cast with
prafessional talent.

BILL SCIIWARTZ is now in com-
plete charge of the KTWD, Ilolly-
wood, publicity department. Iarry
Mills, formerly in that department
reeently resigned to free Iance,

.concert and ballet

WWNC

ASHEVILLE, N. C.

Full Time NBC Affiliate
1,000 Watts

ADVERTISERS
Big Opportunity

Asheville and Western Carolina—
the Quality Market of the Southeast
enters its resort season of
doubled population . . . and d

Sell over WWNC — the

—now

bled

business.

area’s ONLY radio station.

. IIUROK, impresario, whose con-
cort attractions arre booked through
the NBC Artist |Service, sailed on
the Normandie, May 19 for Europe,
to be gone the enfire summer on his
annual seaveh foy new ralent. The
trip will include ¥isits to pracpcally
all countries on the continent, in ad-
dition to a four-week stay in Russia
during the lheight of the summer
senson.

RALPII NELSON., chief announcer at
KDDB, Santa Batbara, has left for
Chicago to free lapce. A

RICHARD ROL
WALR, Zanesville

5 formerly of
0., has been added

to the announcin stafl of WIIIO.
Dayton.

ROGER KRUPE, former manager
and announcer 4t ‘the govermment

Wi Barracks, Hawaii.
dnnouncing  staff of
Krupp sncceeds

station in Schofie
has joined the
WBEBM, Chicagqg.
John Weigal, whe resigned to devote
his full time to firee Jance work.

JOTIN  THOMSON
pointed assistant] to Kenneth Fry,
special events dijector at NBC-Chi-
cago. Phomson, who recently gradu-
ated from the journalism class at
Northwestern University, has been” a
newspaperman at| Fort Dodge, La.

hns Dbeen ap-

BOOTS AND ALL — Myron Fox,
announcer of KDYL, interviewed
fishermen over a KDYL-NBC Red
Network May 15, broadeasting di-
rectly from Main St. ditches where
thousands fished for trout during
Salt Lake City's annual celebration
that marks the opening of fishing

“wireless 8tation”
istence on the campus for a decade
previously. In 1918 the University
radio statign was called upon in
the flood emergency. It continded
to render service constantly up un-
til the time of its growth into a
broadcasting stafion. Market re-
ports were sent out regularly, its
facilities
& -  World War, and football games
were even described play-by-play.

WOSU Will Observe

15th Anniversary on Air
WOSU, Ohio State, University sta-
tion at Columbus, will celebrate its
15th anniversary June 3. In 1922
the campus radio, outlet started
with the call le‘ctet;fl WEAQ, but a

ad been in ex-

were used during the

University activities are pictured

through remote broadcast connec-
tions established in practically all
campus buildings. Musie, drama-
tics, sports, broadeasts of classroom
lectures, interviews and demonstra-
tions staged in campus laboratories
and offices all form a part of this
comprehensive program. The sched-

ule averages 34 hours a week.

. PRESENTS :
g .
1 N
cript-writing department of

WXYZ's dramatic production staff. Siriker{'s
uncanny skill in packing the gamut of emo-

Chief of

tions into

ment,

Among th
produced ;
builders are,

gan Radi

and “The
grealness,|

|

Eastern Office:
550 Chanin Building
Mew York, Now York

Wi americanrhdiohictory com

BROADCASTING o Broadcast A

- ’
vertising

ramatic theme is excellently
interpreted| by WXYZ's production depari-
)

forty odd commercial sho s
very week by WXYZ's show
“The Lone Ranger’’ three half
hours weekly on W-O-R New York—Michi-
Network — W-S-P-D Toledo|~—
W.G-N Chicago—Don Lee Group California;
reen Hornet' destined to equal | . ...

season,

tion, or sirengthening

Network. |

./'./ é C é/ue ii/[/allwo‘t/z D E TROI Tl

KIG-TRENDLE BROADCASTING CORP.

300 Madison Theater Building . . . Detroit

Wm. G. Rambeauv Co. Representative g
Home Office: Tribune Tower, Chicago
L]

zation seeking consumer acceptance
/the same in ich 1
Markets: capably cove! i d by WXYZ and the Michigan Radio

NEW DRAMATIC SHOW COMING

At this time WXYZ submits advance notice fo advertising
agencies and advertisers regarding another new dramatic
showJ now being groomed for sponsorship.

It's a|big show—designéd io meet requirements of an organi-

and dealer representa-
the big rich Michigan

Western Office
Russ Building
$an Francizco, Cal
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It's Done With Letters
AN ENTIRELY new form of ra-
dio script-show has been introduced
by WTMJ, Milwaukee, in the uni-
que presentation of the Letters of
the Cartwright Family. Heard
three times weekly, the show deals
with the family life of the Cart-
wrights, but contrary to the pre-
.« scribed form in radio dramas, the
J“action is conveyed to the listener
through the letters which the four
members of the family address to
cach other. When a letter is re-
ceived, the voice of the writer
speaks the thoughts contained in
the written message. Literally, the
written thoughts are given life and
volce,
* * *

Service to Oil King
WGAR, Cleveland, broadeast a me-
morial service to Johu D. Rocke-
feller on May 26, the oil-king hav-
ing spent many years in Cleveland.
Participating in the half-hour pro-
gram were Dr. J. R. Sharpe, presi-
dent of the Cleveland Baptist
Assn,, and Dr. Charles F. Thwing.
president emeritus of Western Re-
serve University. Favorite hymns
of Mr. Rockefeller were sung by
the choir of Euclid Ave. Baptist
church -where he was Sunday
school superi*ntendent at one time,

¥ %

Flowers-and Anniversary
WPFBR, Baltimore, covered the an-
nual flower festival of the Women's
Civic League in mid-May. Here is
Henry Hickman interviewing a
member of the League, using pack

transmitter. They are at the
WFBR booth. Auditions were sold
to the crowd, and a prize awarded.
On June 5 WFBR will celebrate
its 15th anniversary with a recrea-
tion of historic broadcasts. The
station was first to broadecast the
voice of a-President, the occasion
being a speech by President Hard-
ing- at” Fort McHenry, which also
was the first rentote pickup by a
station, according to AT&T rec-
ords. :
S & *o- %
Credit for Credit
IN CONNECTION with the par-
agraph published in this depart-.
ment, May .15 issue, titled Every-
body Likes “‘Credit”, information
has been received by BROADCASTING
that Associated Broadcasting Co.
of Toronto, Canada, has this game
copyrighted in the United States
and in Canada, Stations or agen-
cies adopting this idea should check
with Associated Broadcasting Co.
for clearance. The United States
copyright number, according to' As-
sociated, is 22652.
4: * %

Watching the Builders
FROM its transmitter site, KSFo,
San Francisco, is broadcasting a
series based on construction of the
new plant. Newspaper figures in
the city “interview persons con-
nected with the project, describing
various phases of the construction.,
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. Youngsters Take The Mike
AN OPPORTUNITY for, young-
sters between the ages of 5 and 15
to become radio announcers is

". being offered by the Good Humor
Ice Cream Co., Baltimore and
‘Washington, on WBAL, ‘Baltimore.
The program, heard Friday eve-
nings, is titled Junior Varieties.
Youngsters write to the station and
are accepted in sequence. Five or six
participate in each broadcast. Their
duties are to open the program, in-
‘troduce musical selectipns, read
commercials and, in general, con-
trol the entire program, An ulti-
mate ‘“best announcer” will be
chosen to handle an entire prog-
ram by himself.

s * E %
Tips on Recreation

NEW YORK State has gone on

the air via WGY, Schenectady, to

publicize points of intkrest in the

State fQr summer automobile tour-

ists. In six quarter-hour broead-

casts, the first May 26, historical
dramatic sketches are produced by
the WGY Players under- the direc-
tion of Radelife Hall. The first
was The Battle of Oriskany. Others
will be The Battle of Saratoga,

Seige of Fort Niagara, and Gene-

ral Sulliven’s Conipaign in the Sus-

quehanna Valley. Players will in-
clude Patricia Sheldon, Betty

Schurig, Frank Oliver, Maurice

Randall and Ralph Cohen, all vete-

ran WGY players.

Trump that Ace!
ADVICE from bridge experts is
given on WMCA, New York, dur-
ing a series of programs conducted
by the Four Aces, David Burn-
stine, Oswald Jacoby, Howard
Schenken and Merwin Maier, re-
cent winners of the U. S. Bridge
Association tournament. Card
players who -want advice come to
the studio, questiom the experts ex-
temporaneously and the problems
are thrashed}kout“‘ther}k and there.

The Other Man’s Job
IN' THE Other Fellow’s Shoes is
the ctitle of a new program on
WAAF, Chicago. Jack Odell di-
rects the show which brings to the
mike people in various walks of
life. ' A taxicab driver who told of
his many experiences as a driver
and the policeman who was award-
ed the Carter H. Harrison medal
for bravery are two of the char-
acters who have already appeared
on the program. .
i * # S

Dan’s Arrows

'NEW twist in interview broad-
»casts is that of WWJ, Detroit,
which invades the realm of Dan
Cupid. The broadcast is from the
County Clerk’s Marriage License
Office in Detroit. The interviews
often reveal some unusual niatches.

Leslie Marcus is the WWJ inter-

viewer of prospective brides and
bride-grooms.

: % * *

, Luring Male Listeners
NEWS for men is broadeast in
the nightly Your Truly series of
WCPO, Cincinnati. Sports and sar-

torial items are featured, along

with ‘guest speakers. Sponsor is
Truly Warner, haberdashery.

The Little Radio Schoolhouse
KPQ, Wenatchee, Wash., and the
faculty and student body of the
Wenatchee high school cooperated
in programs conducted entirely by
the students who act as announcers
and technicians. The faculty super-
vises and participates in the serigs,
heard three tintes weekly. Some
programs are devoted entirely to
entertainment; some define the ex-
tent and character of one or an-
other department; still others are
devoted to varied activities at the
school. A special radio studio has
been prepared and permanent
efuipment has been installed. The
general result of the series of prog-

rams, which will continue through

this and successive school years,
has been to stimulate general in-
terest in school activities and en-
deavors; to give parents and others
a_more specific knowledge of school
affairs; and to develop greater in-
terest among students in dramatics
and allied phases.
Ll 4 * .

A Message of Cheer
GOOD NEWS is the descriptive
title of .a quarter-hour Thursday
program now heard over the Don
Lee network from KGB, San Die-
go, at 2 p. m. With Dr. Frank
Lowe, pastor of San Diego’s Cen-
tral Christian Church as news-
caster, the program concentrates
on cheerful and informative news,
barring mention of crime, acci-
dents or other depressives. New
and different, the idea has won ap-
proval of both ecivic officials and

organizations.

w
1 Peeks at Society Row
dN WACO, Waco Tex., Bowen’'s
Society Reporter, Monday through
Friday morning from 10 to 10:15,
sponsored by Bowen Drug Stores,
al Texas chain, has proved an un-
usually successful innovation. Miss
K%;e Edmond, 2 member of Waco’s
400, handles the program, which is
dpne in the regular socicty column
style, with the .commercials pre-
ceding and following read by a
staff announcer. After. an initial
contract of22tk months the sponsor
has renewed for a year.

* 0 5
Selling Autos Via Autos
'WMAZ, Macon, Ga., placed its mo-
bile unit, WAEB, into operation
]‘éay 12 with a successful broadcast
from a moving automobile as the
first of 13 for a local car dealer.
lobile unit was constructed for

emergency work, but.the sales de-
partment seized on the moving car
idea and sold it, with a result that
each Wednesday WAEB cruises be-
hibd a new Terraplane while “Red”
Cross does' a Man on the Street in
an Automobile from its front seat.
Prominent people are picked up
for a ride and interview in the
Touring Terix(‘aplane.

3 * *

Hot From the Hog Lot
DZ, Tuscola, Ill., heavy user of
reémotes, recently staged a month-
lo‘ng series of thrice-weekly “hog
lot” broadeasts using the 5:80 a. m.
period. Pickups originated as far
ag 80 miles from the studios.
tudio interviews with prominent
ders supplemented the remotes.

Wayne Feed Co. was sponsor.

i

Visualizing Television

AS A FORERUNNER of what
may be expected when televi.
sion comes and indicating {hy
networks are quietly stepping up
production in preparation foy the
new science, CBS started May 13
a series of weekly sustaining mys.
tery dramatic shows from Ho[jy.
wood for Pacific Coast release, Ip;.
tial presentation title Take g,
Witness, an original was stage
with ' new flexible microphone se.
ups, permitting free movement of
players who were in costume, N,
seripts were used. All members f
the cast are theatre experienceq,
Broadcasts are heard Wednesdays,
10-10:30 p. m. (PST). '

Preparations and experimenty
research had been quietly ungey
way for several weeks for the pro-
prams, which originate From the
CBS Music Box Theatre on Holly.
wood Blvd., under the divection of
Charles Vanda, the detwork’s Wogt
Coast production manager. Williay
Lawrence, on the CBS produetion
staff for six years, assists Vanda,
Ashmead Scott is script writer
Broadcasts have a contest angle
with CBS offering a weekly prize
for the best iolution. .
After the Diploma

HELP for the high school senior
as he prepaves for his June en.
trance into the world is sought in
a new twice-a-week program series
on KSTP, St. Paul. Purpose of the
series, which is realistic in nature,
and no Pollyanna outlet to tell how
swell every profession is, is to aid
the student in selectiﬁlg a vocation,
either for immediatel entry into it
or as a course of stl}dy should he
be heading for a university. Dur-
ing each program 'a prominent
leader in a certain professional
field in the Twin Cities is brought
before the microphones of KSTP,
as will three students who are
planning to entel' th?t profession.
¥ Je

From _ Monkey } Mauor
KLZ, Denver, hasnl organized a
KLZoo Club, with remotes from the

city' park zoo every Saturday

morning. Mathew McEniry, KLZ
announcer, interviews Clyde Hill,
Park Supt. regarding the animals.
Broadcasts originate from the mon-
key house, the moaney island—

where the monkeys run loose,.the
bear pits where the bears run
loose among the rockd, woods and
streams, the eagle cages, etc. The
animals have been vely accommo-
dating with growls, barks and roars
when the “mike” was close enough
for a pickup. Some, 500 youngsters
follow the KLZ “mike!” around the
park, Park officials ¢stimate the
broadcasts have increased nark at-
tendance throughout the week by
200%. . .
*

For the Literary-Minded
WCPO, Cincinnati, has a five-min-
ute book review program The
Reader's Guide Post twice weekly,
with Alice Plaut giving short re-
views of current volumes.

| BROADCASTING o Broadcast Aa‘;vmising
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Where Crime Begins

D as “anti-crime dramas”,
BI&?P of KYA San Francisco play-
21-5 is heard in a new series of dra-
matizations intended to show that
criminal careers often begin after
the criminal’s conviction. The true
story foundation for the program
is drawn from the experiences of
pr. L. L. Stanley, resident physi-
cdan of the San Quentin prison
since 1913, and nationally known
writer on the medical aspects of
crime. Dr. Stanley acts as narra-
tor on the program, which attempts
to go behind the actual crime it-
sel and investigate the psycholo-
ical and environmental factors
which caused it. The program is
heard weekly over the California
Radio System Orange Network.

£ #* #*
Drawing the Rural Listener

AS A MISANS of building farm
listeners for KSE'O, San F‘ran_cisz'o
the program department hdgs inau-
gurated a new feature called 7hes
Farm Reporter, heard daily except
Sunday at. 7:30 a. m., under the
direction of Ira L. Smith, KSFO
agricultural director. Aside from
information about markets, quota-
tions, and other pertinept farm
data, the hroadcast carries news
from various Northern California
Farm Bureaus. A feature of the
promotion behind the program was
the sending out on May 7 of some

merous special letters to Farm Bu-
reau officers in the northern part
of the state, requesting the ap-
pointment of “air correspondents”
to forward news and information
for the broadcast.

300 mimeographed letters and nu- |

EARLY DEBUT — Right into the
maternity ward of the Greenville,
S.-C., hospital gpes Bill Bivens
every Monday mqrning to inter-
view the latest arrival for WFBC,
Greenville. The [program, titled
His Majesty the |Baby, is spon-
sored by Eckerd’s| Drugs. Hubert
Brown handles the remote equip-
ment. Bivens is {mounted behind
a sterile mask before hospital au-
thorities let him in the baby dor-
mitory,

Alging Fromjan Airport
WITH #&he title Know Your Air-
port, KWK, St. Lpuis, has started
a series direct from Lambert Air-
port, some 20 miles from down-
town St. Louis. iecrophone pick-
up points are lo¢ated at various
points of interest at the Muni-
cipal Airport, the base of all.air-
line traffic through the city. An-
nouncer Tom Daily,and John Neb-
lett handled the| first broadcast,
Daily in the corltrol tower, and

Neblett at the landing dock. The

series which will continue for seve-

ral..months—touring the airport,

broadcasting a fly-by-fly descrip-
tion of the St. Lotiis air races, and
meeting celebrities flying through
St. Louis by air 7lines.

What Parents Should Know
KLZ, Denver, has started a new
series of educational programs ti-
tled Parent's Forum. Problems of
child rearing will be discussed.
Mark Hansen, narrator, presents
questions and their answers from
Parent’s Magazine. Questions sent
in by listeners will be forwarded
to Parent’s Magazine and will be
answered and discussed on subse-
quent broadcasts.

The KLZ FEarly Risers Club,
with calisthenics over the air, is
trying a new idea. This 6:45-7
a. m. program has been running
for two years. It was decided to
invite early morning exercisers to
join them in the studio. Twenty-

five actually showed up next day.
* £ % :

Wielders of the Hoe

KGER, Long Beach, Cal, in con-
junction with the adult education
classes of the public school system
of that city, is conducting a twice-
weekly half-hour practical ecourvse
in home gardening., Major Harry
L. Bateson, internationally known
horticulturist, is commentator, and
in layman’s language gives inter-
esting information on when and
what to plant, both flowers and
vegetables.
% * *

How to Be Happy Though. . .
MARITAL problems are aired on
WFBM, Indianapolis, by Kirk
Furniture Co., that city, in Dan
Cupid’s Town Hall, with pros and
cons of selected controversies dis-
cussed by guest debaters, supple-
mented by a roving microphone,
taken through the audience by Jack
Harding, local advertising execu-
tive. The hours 11:30-12 noon on
Sundays.

Spelling Bee

NEW slant on the old-fashioned
spelling bee was given on WHDL,
Olean, N. Y., recently when, at a
regular luncheon of the Kiwanis
Club, two Catholic priests, a rabbi,
Baptist, Methodist and Episcopal
ministers were lined up against
local professional men. So much
fun resulted>from one priest’s fail-
ure to spell “Presbyterian” that
the spelling bee was broadcast 15
minutes beyond the time scheduled.

THE Philadelphia banch of Sears,

‘Roebuck is trying out foreign-language

broadcasting over WDAS, taking a

.daily 15-minute period featuring Na-

than Fleisher, former editor of the
Jewish World, talking in Yiddish on
the day’s events. If successful, the
sponsor may try other languages.

POWER"
TO SELL!

Your Prospects Are
Friends of WSOC

WSOC is known as a friendly
station. QOur honest effort to
serve our listeners 'has gained
their respect and’ confidence.
A trial will convince you, too,
that WSOC has the POWER
to move merchandise in velume.

w s o c Charlotte, N. C,

Jan
NBC Afiiliate

[
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bring a representative immediately.

T

NEW YORK

|

HOMAS PATRI

HOTEL CHASE
REPRESENTATIVE-PAUL H. RAYM

v

In the St. Louis area KWK is the station with the pulling power
to ﬁ)ring in those EXTRA sales returns. Like a giant magnet KWK
attracts orders in quantities you never thought possible. Investi-

gate what KWK can do for you, too—a phone call or letter will

| ;
| :

CHICAGO

CK INC.

ER CO. .

——

.8T. LOUIKS
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TRANSCRIPTICNS
FOR THESE

o

26, Half-Minute Skits for
Only $26

Why bother with the usual,
listless straight arnouncements?
Here are ecight series of !4
minute action and drama an-
nouncements used successfully
by hundreds in these industries.
Each’ one requires only one
minute of radio station time.
The first 30 seconds are devoted
to a lively transcribed dramatic
situation. The second half-min-
ute is for your own commercial
made by the station announcer.
-These transcriptions have pro-
duced amazing results for hun-
dreds of users. They can do the
same for you.

Rallio Programs Division
Walter Biddick Company
568 Chamber of Commerce
Los Angeles, California

SEND FOR SAMPLE RECORD

GENTLEMEN: B
Send me presentation records
of the following for which I
will deposit $1.50 each:
— __ BAKERY SKITS
____USED CAR SKITS
—LOAN SKITS
——LAUNDRY SKITS
——_OPTOMETRIST SKITS
—_ CREDIT CLOTHING *“
__DRY CLEANERS N
_____CREDIT JEWELERS *
It is understood any deposit
paid will be refunded upsn re-
turn of records prepaid within
30 days. *

NAME
ADDRESS
cITYy
STATE

T

Page 46 ¢ June 1, 1937

Newspapers to

A NOVEL arrvangement has been
developed by WROK, Rockford, Ill.,
and a group of seven weekly news-
papers operated by the Associated
Publishers of Durand, Ill. To pub-
licize WROK throughout its North-

- *ern Illinois and Southern Wiscon-

sin area, officials of the .station
worked out an agieement with the
* youthful ‘heads of the newspaper
group whereby, in retun for a
half-hour broadcast pevriod, the
papers were to publish publicity
and advertisements of the station,

Titled Howdy Folks, the pro-
gram carries oul the neighborly
theme of weekly papers and
features «a mystery quartet and
“Doc”, a master of ceremonies
who is Edward Baker of the ncws-
paper group. Each Sunday aftei-
noon an air tour is taken to one
of the seven communities in the
publishing group and musical tal-
ent from the community is pre-
sented. The mayor, village presi-
dent or ‘outstanding citizen of the
community is present to discuss
briefly the historical and civie
background of the town or village.

Time For Space

Commercials direct attention to
the ngwspapers’ circulation con-
tests sgnd features, driving home
the irhportance of a weekly paper
in rural community life. X

WROK turned over the half-hour
period to the newspapers and the
programs are prepared, talent re-
cruited, and the broadcasts pre-

- sented under the direction of Baker

and the firm partners.

WROK, in return, without stipu-
lating any definite size, asked that
the newspapers run advertisements

FOREIGN
IANGUAGE _ STAII JV

1000 warrs DAY AND NIGHT

TIME FéR SPACE— AN EXCHANGE

WROK Has Arrangement With Group of Seven Weekly
Publicize Statior

WEEKLIES ANB RADIO—These
two pairs of brothers have worked
out an arrangement with WROK,
Rackflord, whereby the seven week-
ly papers in Cheir Associated Pub-
lishers group are given radio time
in return for advertising and pub-
licity in their papers. They are,
left to right, Robert E. Van Sigkle,
auditor; John R. Van Sickle and
Horace C. Baker, firm partners;
Edward S. Baker, program director.

for the station. Each of the seven
papers has been running a 25-inch
ad weekly, duplicating display
space taken by the station in its
affiliated daily newspapers, the
Rockford Morning Star and the
Roclford Register-Republic.

The ‘exchange was started by
WROK as an experiment to deter-
mine a basis for possible coopera-
tign with more than 50 daily and
weekly papers in the area it covers.

Associated Publishers, a three-
year-old company was organized by

_Horace' C. Baker and John R. Van
Sickle, graduates of the Univer-
sity of Illinois. Papers in their
group include the Durand Gazette,
Bnyon Tribune, DeKalb County
Jowrnal, of Kirkland, Davis Leader,
Leaf Riwver Register, Stillman Val-
ley News and Winslow Register.

Van Sickle was graduated from
the University of Illinois in 1931
and during his senior year was as-
sociate editor of the Daily Illini.
He: formerly was a city desk man
on!the old Rockford Daily Republic.
Baker was graduated from Illinois
in| 1929. Before joining newspaper
group, he was editorial manager
of the Lacon Home Journal for two
years, and was editorial assistant
of| the National Printer Jowrnalist
magazine for one year. Robert E.
Van Sickle is auditor for the group
arid Edward S. Baker is in charge
of the program. They are brothers
of the firn) partners.

LOWEST COST
’f COVERAGE!

ppreximate

Populagion
Cavered

1000

w Q D M WATTS |
St. Albans, Vermont

i
i

Presfo to befend

Infringement Suits

Contests Patent Claims Mag,
By Concern in Los Angeles

CLAIMS of'the U. S. Sound Re.
cording Supply Co., Los Angeles
that a patent on the coating of me-
tallic discs is being infringed in the
manufacture of instantaneous dise
employing the Presto Recording
Corp. process, have been conteste]
by the latter corporation in ay
issue involving KGIR, Butte, Mont,

On May 5, Gail Vandenbraak
wrote KGIR that the station, as 3
user of ‘“coated metallic sound re.
cording blanks”, would be inter.
ested in knowing that it was the
U. S. Sound Recording Supply
(o.’s contention that all sound re.
cording blanks of this nature are
covered by a patent owned and con.
trolled by the company. The paten|
was identified as No. 2,008,092, The
letter further stated:

“Any coated metallic sound re
cording blank not carrying ‘U. S,
Patent No. 2,008,092’ has been
manufactured and sold without our
license and is an infringement of
this patent. All manufacturers, sel-
lers, purchasers, or users of these
instantaneous sound recording
blanks are subject to, suits for in.
fringement and incidental relief,

“We wish to emphasize that it is
fully our intention to protect our-
sclves in the premises.”

Presto Makes Reply

After receipt of this letter, E, B,
Craney, manager of KGIR, ‘com-
municated with Presto Recording
Corp. and was informed by R. C.
Powell on May 14 that the com-
pany had been advised by its attor-
neys that in the manufacture of its
instantaneous dise, it was in no
way infringing upon the claimed
patent. Mr. Powell’s letter con-
tinued:'

Our attorneys are now taking the
necessary steps o stop the intimida-
tion on the part of thel U. 8. Sound
:]u_'o,ordiug Supply Co., with regard to

1is.

As you no doubt kndw, the U, §.
Patent referred to above,.is strictly a
process patent and our method of mak-
ing these discs is entirely different,
particularly with regard to the neces-
sity of making a first coating as de-
seribed in the above referred patent,
hefore the other eoatings| on which the
li(_-(-m-dm;; is made are gpplied to the
dise.

Of eourse, we agree ito assume at
onr own _cxpense the defense of any
snit which may he brought against you
for infringement of U. S‘r Tetters Pat-
ent  No, 2,008,002, dated July 16,
1925, based upon the sgle or use by

. .voiu of any Presto Green Seal Dises,
pu

rchased by you, from us, and we
agree to indemmify and save you harm-
less from and against- any decree or
award of profits, damagds or costs or
other judgment or recovery in any
such suit, provided, however, that you
xhall notify us-of any action or pro-
ceeding in any court against you based
upon any snch infringement or claimed
infringement, and that ypu permit us
to defend such action or proceeding by
counsel of .our own selecfion.

Darical in the West
MILK MINERALS C{;., Chicago
(Darical) recently began 100-word
spots six times weekly on KFI,
Los Angeles, and KGO, San Fran-
cisco. Milk Minerals Co. is a sub-
sidiary of Kraft-Phenix Corp., Chi-
cago, with J. Walte Thompson
Co. of that city ham]lling adver-

tising for both firms.
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RepresentalivL

Oblahoma City Wi

@  WKY puts a kick in sales that Oklahoma dealers can
feel. They know that when WKY is in your selling recipe
. when you mix WKY in your selling campaign in
Oklahoma . it will pack plenty of wallop where they
like to feel it most. So when you talk WKY in Okl@hbma,
you're talking business. WKY is a sales stimulant, they
have tasted . .. an argument they can understand. _Give
yourself and your dealers that rosy feeling by making WKY
the chief ingredient in your selling effort in Qk]ahdma.

- v ¢

! .
OWNED AND OPERATED BY THE OEKLAHOMA PUBLISHING
COMPANY —JE. PUBLISHERS OF THE. DAILY OELAHOMAN,

OKLAHOMA (CITY TIMES AND THE FARMER-STOCKMAN

1

E. KATZ SPECIAL ADVERTISING AGENCY!
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STATION ACCOUNTS

sp—studio programs .
t—transcriptions
sa-—-—-3pol annovncements
ta ~trangeription ganouncements

. WHN. Nev York

Lewis-Ilowe o, St Louis (Mams) .,
20 weekly, se thru 11T W Kasin
& Sonsx Adv Co, Chieago,

Carter Medicine
er Pillsy, 21w
& 1Minney e,

Gordon & Dilworth
City (Marmalude), w
Topping & Llgyd Tne.

CooVO T L& Cos T
tcomnereial  refrigerators),
thru George TL Gibson Co,,

Procier &  Gamble o,

HOsydol), 13 spe thra
Saumple-TTunnnert  Ine.,

lofman Beverage Co, Newark
(frait beverages)y, 12 woeekly  su,
thra BRRDBO, N. Y.

Madison Personal Loun Ine., N. Y.,
G weel spy thra Klinger  Ady,
Corp., Y.

Relianee Mg, Co., Chiiengo, 13 £, (hru
Mitehel-Fanst  Adv, o, Chicueo,

Penn Tobaeco Col, Greenwich, Conn.,
A2 4 and spe thea Rutheanr &
Ryan Ine, N Y. N

KECA, Los Angeles

Q- M. Tablets Co.,  Pasadeua.
(health tablets), 3 week
Lou
dena. ¢

Almond Prodacts Co., Glendafe, Cal.,
Ctlmon - dessert), 4 weekly ¢, thra
Charles I Mayne Cod Los Angeles,

Garden Qnarterly, Los-Angeles (mag-

ine), weekly sp, thru Garles II.

Sieck Ime. Ltd,, Los Angeles

Guilen Kamp Shoe Co.,” San Francisco
(shoes), weekly sa, thru Long Adv.
Nervice, San Franciseo.

KNYX, Hollywoad

Iy su, thru Streeet

N, Y.
Ine, Long Island
. thru

v York
13 sp,
NOY.
Cineinnati

Cal,
v ap, thru
Sterling & “Associates, Pusa-

[ Chieago Engineering Works, Chicago

(correspondence course),
thrn James R, Lunke & Associates,
Seattle.
1" Laboratories Ine., lLos An-
(tooth paste). weekly sp. thrn
Glasser Adv. Ageney, Los Angeles,
Baston Food Prodnets Ca., Boston,
1chnned foods), 5 weekly sp, thru
Ferry-Hanly Co., N, Y. K
Allis-Chalmers Mfge Co. Milwaukeo
(agricultural ineryy, 2 weekly
. then Bert S0 Gittine, Milwaukee,

KHSL, Chico, Cal.

Chevrolet Motor Co., Detroit, ¢ series,
I26. 3a, dhire Campbell-Ewatd Ine.,
Detroit. | : . :

Mountain Copper Co. Ltd., San Fran-
ciseo (fruit spray}, 90 sa. thru Kel-
so Norman Organization, San Fran-
cisea.

Graham-Paige  Motor
(Graham cars), 183 sa. direet.

Norge Corps, Detroit  (eleetrienl
plituees), 90 1. 90 xa, direct.

KIUL, Garden City, Kan.

Carter Medicine Co., New York (liver
Pills). 365 ta, thrn Street & Fiuney
Inc. N Y

Chevralet Motor Co., Detroit, ¢ series.
thru Campbell-Ewald Co. Tues De-
troit..  » ¢

Ford Motor o, Dearborn, Migh.. 63
fu, thrua MeCanwr-Erickson Ine., Chi-

enga.
¢ WAAB. Boston

\

\\'nspix;gt.,\n Jewelry Co:, Boston (re-
tail jewelry ). 16 sp. thru Countinen-
tal Adv. Agency, Boston.

Corp.,  Detroit

aps
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WBNS, Columbug
Brown & Willinmson Tob, \
Louisville  (Sir  Waltep Mﬂleﬁ'
Avalon), 4 weekly sp. thry BBD()‘

N. Y

Cleveland  Snndusky Rrewing
Clevelnnd (Crystal Rock hﬁer)Ji:
N

KFL Los Angeles

Soiloff Mfg, Co,, Glendwle, Cal. iguid

cleauser),  weekly sp, thea 1L O
13« ten Adv. Ageney, Los Angeles,

Alka-Nox Coo btd., Reno, Nev, (Alka-
Nox). weekly sp. thea R 1L Alber
Co., Los Angeles, *

Gurdaer  Nursery (Coa Osage,  lown
(plants), 3 weekly su. thru North-
west Radio Adve Cacdaen, Neattle,

O Keefe & Merritt Coo Las Angeles
tranges & refrigerntorsy, 2 weekly
s, thea Riehnrd B Atehison Ady
Areney, Lox Angeles,

tls Col Division ol Keaft

Cheese Corp, Chicuga

teald, 6 weekly  sa. thro )
Walter Thatupson Cao,, Chicaga.
Best Foods, Ine. New York (may-

onnaise ), 4 weelk e,

& Bowles The,. N, Y

thru Bentom

Procter & Gamble: Co.” (‘in(‘inlm(i1

tDash). 15 weekly sa. 4 weekly sp,
thra Pedlar’& Rynn Lne, N. Y.

WWJ, Detroit

t
|
|

1

Detroit White Lead Works, Detroit

(Rogers paints), 36 ta, thra Sim-

ous-Michelson Co.i Detroit, |
Goodall oo Nanford, Mo, ¢
(Paln suils) s,

Lawrence (

r.f(hllllll}illll‘t'l' Adv. Agen
ey, N. : ! ‘

Aeme \\'hi]n im:ul & Calor Works, |

Detvoit (painty, 13 1, 30 sa, thru |
Henri, Hurst & (MeDouald Iue.,
Detroit. i ]

KMPC, Beverly, Hills, Cal.
Rulo Corp. ‘ i |

t Rulo autm
{ thra Allieq

. Los Angeles
i) G weekly
ising Agenetes

Ine. Los Avgele
Dictograph  Propduc Inc.. San
I

ranceiseo l;\:u'uusn«nn). weekly sp,
diveet. i
- - ', . . -
WCKY, Cincinnati
J. Lenry Kopnjg Co.l
ver Neq mfﬁ\‘u R
Guodall Worsteil Co
sa. thro  Lawrer
Adv. Ageney) N Y
| :
WEAN, Providence
IHonse [mi.. New  York,
[ Purpose {cream). 36 sp.
Trwin Wasey o NL Y.

W BTM,{ Danville, Va,

incinnati (Nil-
Alireet !

anford, Me., 40
¢ Gumbinner

I'rimrose
( Dely
thru

&

Atlantie lee & Coad Co.  Atlanta
theer), 4 ddily se, thru Ruwson-
Morrill Ine. [ Atlanta,

then

WAAF, Chicago
Pavitan Mills Ine, Chicago (Py-o-My
ready mixed pie crust), D weekly sp,
- thru George 11 artman Co., Chi-

cago.
Ilinois  Meat
Brand

ogst
8P,

(Broad-
hash),
IT. Ilurt-

Co., Chicugo
corned  beef
woebkly thru George
mun Co., Chicago.
Fidelity Tosurance Ageney Iue, (Chi-
cago tinsutanee),  weekly sp, 3
weeldy £, thru Curtis 0 Chapman
Co., Chicago. )
Bengson IFireprool  Warehonse
Chicigo, -1 weekly sp, direet
Amity Federnl Savings & Lonn Assn,
Chicengo, 4 weekly sp. dirveet.
KDKA, Pittsburgh
Paace Chemieal Corp, Gresnsbarg, Pa..
T8 wa. thrn Walker &  Downing,
Pittshurgh.
dalova Wateh Co. New York, 312 s,
thru Biow Co. Inc, N, Y,
Ameriean Oil Co,, Bultimore, 50 ta,
thru Joseph Katz Co.. Baltimore.
Reymer & Bros,  Co,. Pittsburgh
(Lem™n Blend), 16 fa, thra Walker
& Downing, Pittshuargh,
Tuternationnl Harvester Co., Chieago,
26 xa. thra Aubrey, Moore & Wal-
lnee Ine., Chienga,

WRBT, Charlotte, N. C.

International arvester Co., Chicago
(twine), % weekly sa, thru Aubrey,
Moore & Wallace Tue., Chicngo.

Free State Brewery Corp., Baltimore,
3 weekly sa, thra Harevy J, Patz
Co., Baltimore,

American Oil Co., Baltimore, weekly
sa, thrn Joseph Katz Co., Balti-
more.

Relinnee Mry. Co.. Chicago (shirts),
weekly «p, G weekly sp, thru Miteh-
ell-Faust Adv. Co., Chicago.

WMCA, New York

Personal Loan  Ine., New
11 weekly «p, thra Klinger
Adve Ageney. NLUYL .
Wipe-On Fnamel Corp., New  York
(Wipe- On, Enamel - On), 5 woerkly
.v\)_;, {'In-n E. M. Freystadt Assog¢intes,

o,

Association of Pacific Fisheries Iue.,
NSan Franeisco  (ennned “salmon), s
sa, thra T, "Walter Thompson Co.,
Nan Franeisco.

WATL, Atlanta
= Food Products, Augusta,
sa, thru Groves-Keen Ine.,

Castleberr
indetinit
Atlanta,

( WEEK'S SALARY, TAKING

g Y‘

WY 1S 11 e e Poor
GUY WHO SPENDS HALF A

HIS JELLY BEAN QUT TO
DINE AND Dai(E, TS
MUSIC LIKE THis ~MOsT

OF THENIGHT ¢

' 1
“WHILE THE GUY PARKED COME on
Y A RADIO AT HOME, NOwW, BOMS! -
BO DOESN'T SPEND Give!
A DIME GETS THE DALY WE'RE ON
TMUSIC THAT'S FiY To } /
DANCE 1O _THE WHOLE

EVENING, THEV'LL PO
IT EVERY Ty |

Tunx T
Be~ OvatT.

& o

A6

)
W

E
!
i
%

Inquirer-Public

+ Philadelphia Ledger
!

BROADCASTING o Broadeast Advertising

i

weekly sp, thru Lung, R
Kirk Ine., Clevelund, her ¢
Procter & Gamble Co., Cineinpp
(Drene), weekly ¢, hrg “muw
Kastor & Sons Adv, (', Iut‘(‘h"'
cugo. A
Procter & Gamble (o, Cincingy;

(Crisco), 12 weekly fta,
ton Adv, Ine, N. Y.
Assagjated Sernm Producers, Kansy,
City, 3 weekly <a, thru Fnimlu
Co., Des Moines,
Coen Coln Co., Atlanty
5 weekly f,
St., Louis.

thry Comy.

{ hovergg
thra D' Arey Adv, a(‘u‘

Heceker Products Corp, New Yorh
(Nilver Dust, Gold Dust), Wpkly
xp. thra BBDO, N, Y.

KEFWRB, Hollywaood

Narthwestern  Yenst Y
Yenust Founm tubletsy, 8 w'-..k"b,'
thra Lovd & "Thomns, Chienga,

Guifers & Suttler, Los Avigeles (g,
range & refrigerntor manulnetyr
ers), 18 wepkly sp, diveer,

Relinnce Munufaéthring o, Chieaga
(Big Yauk shirts). weekly sp, thy
Mitcehell-Ifanst Ady. Ca., Chicage,

Dozets Co.,  Los Angeles (sleeping
tablets), 6 week]y sa, thry Logan
& Stebhing, Los Angeles, *

New Depurture Mfg, Co., New York
{ brakes), 6 weekly so, thru Tord §
Thomas, N, Y.

Lox Angeles. Soap; Co., Los Angele
(White King Noup), weekly M.
thru Burnes-Chase Co,, Log Angele,

Hudson Motor Co, Denlers of Soull
ern Californin, Los Angelos, (motor
curs), weekly sp, direel.

KHBC, Hilo, Hawaii

Brown & Williamson 1obieco Corp,
Louisville  (Ralejgh - Kool eiga-
rettes), 6 weekly sa, thrn loeal ¢is
tributor. |

General Motors, Detroit, 3 weekly f,
thru loeal distributor,

Lever Bros. Co.. Cambridge, Mass,
(Spry), 6 weekly isa, thru Nationd
Export Adv. Ageney, New York,

Standard Brands, New York (Fleisel-

Co, Chieyy

munn’s - Yenst), iweekly sq, thn
local distributor, |
Wm. R, Wuarner {C'o., New York

(Sloan's  Liniment), ¢ weekly s,
thru Holst - MacFarline agenery,
Honolulu.

White King Soap Co.. Jos Angeles, §
weekly sa. thru lgeal distributor.

KEHE, Lo‘ Angeles

McKesson & Robbips  Inc. Bridge
port, Conn. (proprietary), 3 weekly
ap, thru General Adv. Agency, Los
Angeles, [

Proten Distributors [Ine.. Hollywood,
(hair preparation | & xhampoo), 3
weekly gp. thru Jegnes-Morton Ine.
Los Angeles.

IFederal Outfitting (fo., Los Angeles
(chain clothiers), 3 weekly gp, thru
Milton \\'einlwrg‘r‘\(l\: Co., Los
Angeles,

WHE, Cleveland

East Texas Plant Co.. Ponta, TEXV..
.6 weekly ¢, thru Northwest Radio
~Adv. Agency, Seattle. i

“Vimm Health FPood, Ipetroit, 3 weekly
sp. thru Andrews Adv. Agency, De
troit, 3

Tinex Co., Fort Wayie, Ind. (Propri-
etary), 21| weekly sd, thra Baggaley,
Horton & Hoyt Ing. Chieago.

KGGC, San Francisco

(refrige-

Detroit
thru loeal

Kelvinutor Corp., 4
ta,

rators), 6 weekly
distributor.

Plymonth Motor Corp.. Detroit {au-
ts), G weekly 1, then local distrib-
tor. {

KMTR. Holl]ywood

California Preserving| Co., Los Al
geles (fruit pectin-jjms. jellies, pre
serves), 28 weekly a, thru Austit
W. Campbell Co., Lhs Angeles.

WOR, Newark
. worsted Co., Sglnfm‘d, Me.
bWgﬂlllm Bgu('h clothes), 3 weekly sp,
thrl\l; Lawrence C. Gumbinner Adv.
rency, No Y. .
-?,‘;,e:;c.)i’;lmnli\'e-I’em Co.,, Jersey
“U()e’j(y (Super Suds), 5 weekly sp,
thru Benton & Bowles Inc, N. Y
Varyland Pharmaceutical Co,, Bal
o ore (Rem cough syrnp),‘;’,l weeli-
Eyu, thru Joseph Katz-Co.,, Balti-
\;HY:’:’& Stores Inc.,, New York (re-
" freshment stand chain), 3 weekly
sp, thru Tracy-Locke-Dawson Inc.,
v’ 4

N . .

ienn Gas Machine Co., Albert
A\Til;:,(u M. (Kitchen Kuolc‘ gas
anges), 3 weekly ¢, thru Greve
Adv. Agencey Ine., St. 1’11.1)1.

Jorden Co., New York (Pioneer Tee
Cream), week]y\' sp, thru Young &

jeam Ine., N. Y,

GJ;(lllxllJlllc Co., Cincinnati (Palm Beach
suits), 3 weekly sp, thru Luw'rcn'cn:
¢. Gumbinuer Adv. A'\K“"("v‘ N Y
Nell  Vinick, New York (Drezma

“peauly products), "; weekly sp, thru

Neff-IRogow Ine, N.Y. o

Refrigerntion & Air Conditioning In-
Lstitute,  Chicago (Muhnnl),"\\((‘(-I(I_V
sp, thru Critehfield A’, Co., Chicago,

Skot Co. Imc., New York (sun tan
oil), 3 weekly sp, thru DPeck Adv.
Agency, N. Y. .

North Ameérican Accident Insurance
Co., Newark, weekly sp, v(hrp
Franklin Bruck Adv. Agency, A Y.

Fusion Ticket Newark, (politieal
campaign), 2 sp, thru Gans Agen-
ey, Newark. i .

seeman Bros., New York (Consomme
Mndrilene), 1 ap, 2 sa, weekly, thru
Charles W. Loyt Co. Inc., N. Y

llecker Produets Corp., N

Jew  York
([foree, cereal), sp, G weekly sa,
then Frwin, Wasey & Co, N Y

KGO, San Francisco

Allis-Chalmers Mfg. Co., Milwaukee
(harvesters), 2 weekly f, thru Bert
S, Gittins, Adv., Milwankee.

Bulova Wateh Co., New York,
time signals, thru Biow Co.

1820
Ine..

N.X.

Kraft Phoenix Cheese Corp., Chicago
(Darical), 78 sa, thra J. Walter
Thompson Co., Chieago.

Best Foods Ine, New York (Mayon-
naise), 39 sa, thriy Benton & Bowles
Inc,, N. Y. i .

Procter & Ganmble Co,, Cincinnati
(Crisco), 50 sa, thra Compton Adv.
Ine, N. Y.

Lewis-Howe Co.. St. Louis (Tums),
30 ta, thru H. W. Kastor & Sons
Adv. Co., Chicago.

KIEV, Glendale, Cal.

Carter  Medicine Co..  New  York,
(liver pills), 5 weekly ta, thru
Street & IMinney Inc., N. Y.

Tesas Co,, New York, (Texaco gaso-
line), 2 weekly ¢, placed direct.

KHJ, Los Angeles

Ward Refrigerator Mfg. Co., Los An
geles (refrigerators), 3 weekly ¢,

thru Logan & Stebbins, Los Angeles,

Tre Proneer CoMMERCIAL
Station IN ST.Louis

‘ .
“TODAY’S WINNERS"

Musical Sports Show —
6:00 to 6:30 —six nights
a week! For rates, call or
write TRANSAMERICAN
BROADCASTING AND
TELEVISION CORPORA-
TION, New York, Chicago,
Hollywood!

WWW american

N

KGMB, Honolulu

Brown & Willimmsdn Tobacco Corp.,
Louisville (Raleigh, Kools), 6
weekly, sa, thra lojeal distribntor,

(alifornin Brewing |Assn., San Frau-
cisco  (Acme beer), G weekly sa,
thru Emil Brisacher & Staff,

Lever Bros. Co., (‘ambridge, .\_Inss.
(Spry), 6 weekly|sa, thru National
Iixport Adv. Seryice, New \mji.

Standard Brands {Ine., New York,
(I'leischmann's Yeast), 6 weekly sa,

. thru loeal distributor. -

Wi Warner | Co,, New York
(Sloan's Liniment), weekly sa, thru
Ilolst & MeTarlae, Honoluln.

- WMAQ,

Chrysler  Motors
(Dodge), weekly
& Ryan Ine, NOfY.

Princess Pat, Ltd., (‘hieago (lipstick)
weekly sp, thea Medunkin Adv. Co,
Chicago,

WAML, Laurel, Miss.
BC Remedy Co,, Dyrham, N. O, (pro-

prietary), 3 weekly sp, thru Ine-
voy-Massengale Ch. Inc,, Durham,

hicago

Jorp., Detroit,
t. thru Ruthrauff
%

KSIO, San|Francisco
Tlgin Nitional Wateh o, Chicago,
10 sa. thru J. Walter Thompson

Co., Chicago. 1

PIONEERS—C. W. Nash, chaiir-
man of the board of Nash-Kelvi-
nator Corp., (motor cars), spon-

sors of the CBS Nash Presents

Grace Moore program, .is shown
(left), greeting Cecil B. DeMille,
(right), producer of the Lux Ra-
dio Theater, sponsored by Lever
Bros. (lL.ux soap), over the same
nelwork, when they met in Holly-
wood recently. Nash in mator cars
and DeMille in films have each
pioneered in their respective fields
and today- have world recognition.

© & Son Inc., Boston. A simi-

300,000 Posies
THE pin cushion chrysanthe-
mum introduced at the Chi-
cago Century of Progress
World’s Fair is being offered
by the Kellogg ~Co., Battle
Creek, to New England lis-
teners. The plant, a peren-
nial which blooms late in No-
vember, can be grown indoors
or ouf. It is packed in moist
fibre moss and is already
grown to a height of from 8
to 10 inches by the time of
delivery. Ten cents and box
top of Rice Krispies or Kel-
logg’s Pep» are required. The
offer. is announced twice -
weeKly on the Marjorie Mills
household program, Yankee
Network. Money is sent di-
rect to Kellogg at Battle
Creek. Agency is N. W. Ayer

lar offer made in the Midwest
for a period of three wecks
resulted in the distribution
of 300,000 flowers.

7

. . . The character of a radio siation, the nature of its program appeal, ]

should be planned for the local needs and interest of its audience.

WOWO has for years demanded of its production department pro-

: Westinghouse Radio Stations, Inc. @ Fort Wi

E. KATZ SPECTAL A

BROADCASTING ¢ Broadcast AdvTrtising :

adiohistory com

grams tuned especially for the ear
thriving, hustling, small town audi

|

!

cBEEYY,

=

ence—a

g of its own immediate audience, a

Hoosier audience.

A proof of WOWOQ’s intimate local character is its close affiliation with

such importani organizations as Purdue University, The Indiana Farm-

er’s Guide. and the Indiana Farm Bureau. \
tions, as well as to scores of local and national advertisers, WOWO is
the radio approach to Indiana. i ’ R

To these Indiana institu-
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DVERTISING AGENCY

10,000 Watts @ NBC Basic Blue
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RADIO ADVERTISERS

GULDEN BEAR CORFEE Co, Los
NMugzelew, i usnyg KGH for the new
Poval fust hub Coffee campaign ™ in
Nan o bhego, Starvting May .
NG Dyon Bae ceriad Nyeamore Slreef
wi sponsored Mondaye, Waelnesdays
and Frodays with supplementary an
nonnecments Tuesdays and Thiesdagys,
Nygemmore Streel s authored by Per
v Creoedall and peaduerd by David
Young in the KOB studios and s
hrondenst to the Don Lee stations ons
o Monday thra Fridiy sustaining fea
Tare, 9 109220 0 m. - :

WHUTPRMORE BROS

(uhoe poledhy s

Stoded Sampsan

Ca, Cam
ndvertising
through o, Bos
ton.

COLLINGROURNI
M, hoee plieed gt
Critehheld X Co, Chies

MUTELEN,
decount

Filizin,
with

Investigate
The:Power of the

Spoken Word
WTOC

SAVANNAH, GEORGIA
1260 K.C. - CBS
UNITED PRESS NEWS
Represented Nationally

. By
Paul H. Raymer Co.

HECKER 1.0 Co. foe, New York
(Foree, cerealy, is sponsoring  three
annonneements weekly in German on
the  CGerman  Housewife  Howr  on
WENN. New York, placed through
Iirwin, Wasey & (o, Ine, N Y.

ROYAL FLOOR WAX o, Duenos
Aires, Argentine, is sponsoring hroad-
ensts o NG Phesaurus, programs on
INIEN Juenos i aceording 1o
William 1. Linde RCA-Vietor
ngent in that eity.

SWIPT & Co., Chieago  (ments),
hegan (wice weekly four minute par-
ticipation  on  (he  Women's Home
Forum over KDICA, Dittshurgh, May
28, placed through LS Walter "Thomp-
son o, Chiengn,

. E
CHICACO-ROOSENIETE STIAM-
SHIP Cois consitlering nse, of radio
advertizing on Chiengo  stntions  this
ey Medunkin Advertising (o,
Chieago, hoaudles the aeconnt,

WM GBI Col Bostan (xenson
) makes up lists, ineluding eadio,
during Jhane, Apeney ix I 3.
LeQuatte Ine, New York.

an,

BILLINGS CHAPIN (o, 1163 \Vwy
1Ot St Cleveland  (paint ), radio
user, makes up lists in July. Advers

tising is plaeed direet,

GRATTAM-PATIGE MOTORS Corp.,
Detroil (autos), ocensional radio user,
nihes up lists i JJuly. Walter
Thompson (o, nNOw
ageney, MOV T, WL

Tindrison are neconnt exeeutives,

KONTO o, Chieago Glesserts),
radio oser, mpkes up lists in July and
AYHNIE Perein Paus Co, o Chieago, s
ageney, D1, Paus ccount executfive,,
OLIVIS TARLEY Co, Columbus (Dr,
Fedwards olive tablets), o radio user,!
m up lists in July and  August.
Ageney is Frwin Wasey & Co. Inc.,
New York, J. W, Sturdivant, aceount
evecutive, -

FISIHTER FLOURING MILLS Ca.,
Neattle,  has  appointed  Strang &
I'rosser, Seattle, as ageney, :

Ka

of Kansas farmers.

Radio Station KFH,

power

farpest wheat belt.

-~ only u |
days ?

and HARVEST begins! |

Kansas s America’s largest wheat producing state, and the
Cansas Harvest will start within the nexe 30 d
harvest estimated at 774,000,000 bushels for 1937. A golden
crop which will pour almost $250,000,000 into the pockets

at Wichita, Kansas, is right in the
||{v‘|rl ol the nation's “bread-basket™.

Shape vour advertising to meet this great surge of buying
Coustder how perfectly
5,000 watts (L. 8. power, provides coverage of America's

This ts a 30dav advance notice to all advertisers who de-
ctre to share 1 250,000,000 of ne
vour campagn with KEH, NOW'!

Wichita; Kansas
Baste Supplementars Natiowal Representative
CBS EDWARD PETRY & CO.
.

|
s A rich 5
\
|
|

adio Statign KFH, with

spending power. Place

Page 50 o June I. 1937

Texaco Signs Eddie
TEXAS Co., New York,
sponséring Eddie Cantor on
CBS Sunday nights, has re-
newed the comedian’s con-
tract for six years until June,
1943, as a result of a survey
of 45,000 gasoline dealers.
Sceking a star for its radio
program, Texaco instructed
cach of its dealers to query
five ‘of their customers who
was their favorite entertain-
er—and Cantor led his near-
est competitor two to one. /’

LUTTLE  CROW  MILIANG  Co,
Warsaw, Indinna (Coco Wheats) in
aorecent givenway offer on theiv Jolly
doe Kelly and 1ig et Palg program
on WIS, Chicago, distributed more
s 25,0000 et Prls Club hooks to
younusiers, Jonlk  contuined “funny
flickers," words of soug parodies used
on the program, riddles and games, in
nddition to the prizes offered in con
tests on the show.  The Coco Wheat
show  recently  shifted to a three-
weekly schedule for the swmmer but
willereturn to the regular five weekly
series on Nept. 25, Rogers & Smith,
Chicagn, is ageney.

AMERICA & SECURITY  Corp.,
specinlizing in (erm financing of in-
surnnee premiums, has placed its ac-

ot wilh Gerth-IKnollin Adv.
Agency, San Francisco. The ageney
has

s completed o direet mail enm
paign of 12 units fenturing the com
pany’s new “Beon-o-plan,” samples of
folders aud other materind having heen
senl fo insurance agents throughout
the country.

COLGATE-PALMOLIV

Jersey  City  (Super Suds), is spon-
soring Women Make News, a daily
15-minute summary of news of par-
ticular interest to women broadeast hy
Vincent Connolly; on WOR, Newark,
Monday  through Friday afternoons.
Progeam was placed through Benton
& Bowles Ine. New York.,

MARLIN TFIRE ARMS
Haven (razor hlades)
Grady & Wagner Ine.,
ax o ageney

NORTIT STAR WOOLEN  MILIL
Go.. Minneapolis, has placed adver-
tising with BRDO, Minneapolis,
VIRGINTA DARE EXTRACT Co.,
Brooklyn, has appointed (. Frederick
Biell Toe, New York, to serviee its ae-
count

QUAKER OANTS o, Chicago, has
named  Mitehell-IPaust Adv, o to
handle its maecaroni products account.,

SNIDER PACKING

E-PERT €o.,

("o.,
has
New

New
named
York,

Ca. Rochester

featsup) on May 17 stavied qrs fourth
colseciin e summer servies on WIHREBA,
Chieago,

“THE ADYERTISING TEST STAY
1IN THE ADY! NG TI l‘l":l'}e!

HARTFORD,CONN.
An ATTENTIVE audiénce of
more than a MILLION people
who SPEND money! — AND
a merchandising plan
FOLLOWS THRU!

that

(Write for booklet.)

Basic Network Station of the
Columbia Broadcasting System

: BROADCASTING -

cago, operators of a ehain of 64 o
stations in that city, will add “"\k;i‘:\
WEDC, WCRW and WGES o T,
7, bringing the number of s(;{ﬁ?“”
being used in their current cammi”,h
fo  seven  one-minute nmmuncw\nmh"
presented  three  times daily o“.,‘"
Sunday will start on the foyr stu.tivm
at that time. The firm is now u~;;”:
A simjlar sehednle on WJJD, \\'(l'IJ\]I’
and  WIND., A quarter-hony
sevibed  show  The  Mivth  Payde
being used Sundays on WIj) 'mla
WOFL, with a quarter-hony Nco“l(]eﬂ
program on the Iatfer station three
mornings  weekly, Dade B, E‘ps{pi
Adv. Agoeney, Chieago, ix ageney, "

WATLGRTEN Co.. Chicago (dy,
store chain), stavted duily exeept Sy
day time  signal aunnouneenents g

{ran.

WOGN May 25, concentrating heir
commereinls on ice ceream, Schedul
will continue until June 30, ny whiely

time  Walgreen's  will
regulne full-fength show which is gy
heing  formulated.  Possibilitios urn
Chat i will be o quarter hoge {hriee
weekdy series, Thjde B, Iopstvin Ady
Azency, Chieago, Das (e aecound,

GIRRANT WATCIT Co, Chiegg,
(Grant watehes), now using N[)()lshnn
WD will expand its sehedule this
fall and use a half-dozen stations iﬁ
Chieago, Morrvis &  Davidson Ine
is the agency. :

TOWNSEND NATIONAL WERER.
LY, Chicago, originally seheduled o
zoton 95 stations June G and 20 will
not start nntil o lader date heeayse
of a change in the Townsendites .
tional convention from the first fo fhe
third week in July,

NTPPIRSINK  COUNTRY (Tip

Wisconsin recently began sponsor-
S of a quarter-hour weekly progran
on WDIBM, Chicago. Norman Ross is
master of coremonies Jof the variety
program which was placed by Kiet
land -Iingle Co.. ("\lli(-:u:n.

|
I J. FFOX, uatioual furrier chain,
is uxing 24 thrice-weekly transerip-
tions and 31 time signals a week on
WEEI  Boston, through IHuber &
Creeden. ,

EBSTABROOK & FATON, Boston
(eigars), one of thé Inrgest SPoLonsers
in New Iinglaund, Ims added a series
of nightly Sports [[Headlines, as well
as time signals, on WIEET, Boston,
through ITuber & e:‘romh-n.

PROCTER & GAMBLE Co. Cinein-
nati. has been sponsoring the Original
Amateur flour on (WIIN, New York,
hroadeast each Tudsday evening from
the stage of Toew's Ziegfeld Theatre
in New York, in the interest of Oxy-
dol.  Blackett-Sample-TTummert  Ine.,
New York, is the ageney, ©

ANROCTIATED G
Chicago, recently ted a qguarter
hour sponsored  series over W(FL,
fearuring interviews with leading goli-
ers, placed dirveet. AGA operates 20
tolf conrses in metropolitan Chieago.
Progeram ix hroadedst Monday, Wed

- and riday Jn T:30 p.m,

swileh {g

of  America,

GRUEN  WATCII Co.,. Cincinnati
cwatches), r(‘vonll,\",si;:nod a two-year
noneancellable conttact with WCFL,
Chidago, to broadeaxt seven time sig-
nals dail Sehwimmer & Scott, Chi-
¢ago s agency. |

|
PENNSYLVANTA | RUBBER Co.
Jeanuette, i, tirds, placing direet,
spouxored the |Radminton world
championship mateles from the Pan
Pacifiec Auditorium Lo~ Angeles. on
KMTR., ITollywnod, May 20, Kandy
Roth, sports annoupest eseribed the
mateh between ik Prreell, champion
and Giuy Reed, ehallenger,

WASHINGTON. D. C.
has an Annual Payroll of
$360.000.000
Reach i‘ with

wWaL
Washingion. B. €.

Broadcast | Advertising

'

MW americ

‘
FELDMAN PETROLETN ¢ (\hi‘r AN
0 | MAH

APPOINTED
gY WESTINGHOUSE

intnient of S. D. Mahan
THE;:feI;‘I;IO advertising manager of
ﬁegtinghouse BE. & M. Co. was an-
ounced May 17 by G. H. Bucher,
I\]Nesting‘house executive vice-presi-
gent. Roger Bolin was named as
merchandising advertising man-
ageT, succeeding Mr. Mahan.

In his new position Mr. Mahan
will have general supervision over
2l advertising and sales promotion
work of Westinghouse and its sub-
sidiary companies. He will head-
quarter in Mansfield, O., where
Mr. Bolin also will be located.

A pative of Waterford, Pa., Mr.
Mahan has been directing adver-
tising and sales promotion activi-
ties in advertising agencies and in-
Justrial concerns for more than 20
years, He was first associated with
lhe H. K. McCGann {Jn. und‘ has
jeen with such agencies as Ifuller
& Smith & Ross, Clevelpnd, and
Creenleaf Co., Boston. e joined
Westinghouse in 1933. .

Mr. Bolin joined .Westmghouse
in 1925 at East Pittsburgh and
since that time has been continu-
ously associated with its merchan-
dising, advertising and sales.

Radio Set Lineage
RADIO manufacturers, a few of
whom are more or less consistent
qdvel'tiﬁer& on the radio, spe_nt
farge sums on newspaper advertis-
ing during 1936, which was the
first real recovery year for radio
et and 'equipment sales since the
1929 peak. Media "Records reports
the following as the lineage of
leading radio manufacturers in the
newspapers last year: Philco,
2071,238; RCA, 559,146; Grunow,
98,517; Zenith, 422,730; Genera]
Electric, 417,810; Stewart-Warner,
£8,990; Crosley, 53,259; Westing-
house, 24,030; Dejco, 7,438.

NBC Awards Scholarships

NBC has awarded two scholarships
for advanced ‘instrumental study
during the summer at the National
Music Camp in Interlochen, Mich.,
to winners in the National Orches-
tra Contest; held May 15 at Co-
lumbus. Recipients of the scholar-
ships, both graduates of high

schools this Spring, are Roy Houser
Jr, 17, Centerville, la., bassoon
player, and Edward Epstein, 16,
Chicago, French horn player. The
5200 scholarships provide for board
and tuition at the
July and August.

camp during

Carpentet

Compton Advestising, lrc. |

Fnjoyed our visit when in New York
recently, Glad to know that our cov-
"rage staterionts have been checked
asd proven to your satisfaction—by

terveys and actual campaigns.
¥WMBD's advertisers have doubled and
Irebled their radio advertising budg-
s because of our REAL community
bervice to Central illinois.

WMBD carries, we believe, more na-
tioral and local advertising than any
::;‘e" station its size in a market its

We're at your service!

MEMBER CBS NETWORK o9

YHNB D,

Vo,

iohistorv com

PEORIA, ILLINOISH

%

OTHER F‘EELLOWS’
VIEWFOINT

President’s Mimic

EDITOR, BROADCASTING:

Through the medium of a press
clipping bureau an item which ap-
peared in BROADCASTING April
15, captioned ‘‘President’s Mimic
Cut Off,” was brought to my at-
tention. I take |exception to the
article as misleading and unfair
to my client Apthur Boran, for
failing to offer both sides of the
question.

To be exact,
erred in cuttin
the air at the Pr
ball because o

MCA, New York,

‘Mr. Boran off
bss Photographers’
his  presidential
impersonation, r. Boran had re-
coived  blanket | permission  from
Stephen Early, the President’s see-
retary. Mr. Barap did at the Presi-
dent’s request the impersonation
this past year before Mr. Roosc-
velt at the White House Press

Correspondents’ dinner 'in Wash-
ington, D. C.

Mr. Boran also impersonated the
Chief Executive on Eddie Cantor’s
(Texaco) program only a few
weeks ago over the Columbia Net-

work.
May 12, 1936
SAM BLAKE
Publicity, New York City

KFRU News Anunouncers
EDITOR, BROADCASTING:

In reading the May 15 issue of
BROADCASTING, I notice an article
about Yale University uridergradu-
ates being used on WBRY, Water-

bury, Conn., for news anriouncers,

and it was interesting to note that

Lucky Strike sponsored the pro-

grams. 1 thought- you might, be
interested to know that we have
been doing this very thing for the
past five months. The famed Mis-
sourt University School of Jour-
nalism processes our news and we
have frained six diffevent journal-
ism students as news annpuncers.
It was gratilying to know that
three of the six students have al-
ready procured jobs in -broadcast-

1

Represented by Capper Publications in

ing stations as news processors and
announcers, so it looks as though
our training here has been effec-
tive. i
C. L. THOMAS, | Manager,
KFRU, Columbia, Mo.
May 22, 1937

Seminole Placing .

SEMINOLE FLAVOR Co., Chat-
tanooga (beverage flavors), is now
selecting additional stations for
placement &f its one-minute. dra-
matized, transcribed playlets, com-
plete with commercial. Seven south-
ern stations are now being: used
with nine more scheduled to start
the one-minute transcriptions. Me-
Junkin Adv. Co., Chicago, is the
Seminole agency. co
-

RED AND BLUE NBC

[~ helinie of Kamsar

{
i

DON SEARLE, Gen. Mgr.|

New York|— Detroit — Cleveland — Chicago — Kanisas City, Mo. — San Francisco

} 4

) I

' S
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AGENCIES AND
REPRESENTATIVES

. . VOGEIL. has been appointed
radio director of Beaumont & IHohman
Tne. Chicago. Mr. Vogel was with the
© Chicago-NBC network sales depart-
ment for two Years and was one of
the heads of Freeze-Vogel-Crawford
Ine.; advertigsing agency with offices
in Chicago and Milwaukee. i

ARTHUR H. HAGG & Associates,
newspaper representatives with offices
in New York, Chicago, Kansas City,
Omaha and Denver, hos entered the
radio  representation  field. Tts  first
client is KGNO, Dodge City, Kan.,
owned by the Dodge City Glohe, whieh
it also represents. N

0T CROSSLEY  Co. Tue, s lln‘{,

new firm name ol the former Crossley
& Wicker Ine., Portland, Qre, ageney.

nGrOFTHE
i Geoggm,OMgOSTOF THE TIME!
) TEN .

The miLwAUKEE
JOURNAL STATION

MmJ

JACK VAN YOSTRAXND has joined
the radio production staff of Young &
Rubieam Inc., Hollywood, switching
from Lord & Thomas, Los Angeles.
Carroll O'Meara, KIIJ, Los Angeles,
writer-prodneer, has resigned his post
and on June T also joins the stafl of
Young & Rubieam Ine.. in a similar
capaceity. .

WEED & COMPANY. station rep-
resentatives, has opened a  Detroit
braneh in the Michigan Bldg.,, under
management ¢f M. J. Thoman, for-
merly of the Chicago oflice.

FERGUSON & ASTON Ine. has
been “appointed  representatives  for
KXBY, Kansas City, and KFRU,
Columbia, Mo,  Repfesentation in
Clhicago for the latter station, how-
ever, does not t(nke effeet until July 1.

PAUL R, WINANS, president  of

Advertising Arts Ageney, Los Augeles,
is the father of o 6% pound baby girl
horn May T Mrs. Winans,  radio
singer, i konown professionally  oas
Muary Janice, .

IVAR P WALLIN JR. & WTARFE,
Los Angeles advertising agency, has’
‘moved to larger offices at 3806 Bev-
erly Blvd., that ecity. B

SJACK WITIHINGTON. for the last
six  years an  account exceutive of
KFACQ, Los Angeles, has entered the
ageney field, specinlizing in radio, and
established offices in the Arvchiteets
Bldg., that eity, nnder the firmm name
of J. IT. Worthington Co,

<NORMAYN GREGA, pablicity diveetor
of Brwin, Wasey Co., €hicigo, for the
last ten years, has resigned to open a
publicity firm at 121 N. Clark St.,
Chicago. Ile will continue to- handle |
publicity for the ageney’s NBC' Con- -
tented program sponsored by Carna-

tion Co., Milwankee. .
CHICAGO office of Transamerican
Broadeasting & Television Covp. will
expand soon, adding a complete writ-
ing and produetion unit.

USE

POPULARITY
RESULTS
Get Your Share of
Results
In This Rich Capital District

: Market

‘V0K0 H(;tf’l Ten Eyvek, AAHJHI.I)’

EFFICIENCY =

¢
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Hollinshead Shifts

MELVIN A. HOLLINSHEAD, for
15 years with the Campbell-Ewald
Co. in Detroit and New York, has
joined Morner Productions Ltd.,
New York, as
vicespresident and
partner. Starting
with Campbell:
Ewald as an ac:
count executive,
Mr. Hollinshead
became head of
the agency’s ra-
dio department in
X Detroit about six
Mr. Hollinshead years ago and
during the last two years he has
been vice-president in charge of
radio of the New York office, han-
dling: chiefly the Sunday, evening
concerts on NBC for General Mo-
tors Corp. Morner Productions is
ongaged in the building and pro-
duction of commercial radio pro-
grams for advertisers and agen-
cies. The company is headed by
Count Gosta Morner.

(RAIG & HHOLLINGBERY Ine. re-
cently  began national  sales  vepre-
sentation of W-AAIT, Chieago, bringing
the list of stations the firm represents
to 15. Otiher stations are: WHAM,
Rochester; WRIN, Lawrence, Naun,:
KSCJT, Sioux City; WEBC, Duluth;
WIOD, Minmi, Fla; WORC, Worees-
ter, Mass; WOKO, Mbany; WBILG,
Greenshoro, N. C: WJDX, Jackson,
Miss,; WIBX, Utien, N, Y.: K'TNM,
I Paso, Tex.; WEAU, Reading Pa.;
}Q'MEX. Boston; WIATU, Iau Claive,
Vis.

. J. LaROCHE, President of Young
& Rubicam Ine., New York, and Jack
Reeder, Vice-president of::the agency's
Detroit office were in:Hollywood to

" discuss the summer status of the NBC

. WOKO® |

I month world tonr.

ALBANY, NEW YORK g

Packard Howr. With them were Frank
McKinney, advertising manager of
Packard Motor Car Co., sponsors of
the progream, and Julinn Field, Young
& Rubieam New York executive.

DON FRANCISCO, vice-president of

Lovd & Thomas, Los Augeles, has
veturned to his  desk ~after a four-

WALTER  BIDDICK  Co.,  Tos
Angeles, has been appointed exclusive
Pacific Coast representative of KJIBNS,
-\“:1}1 Francisco, and KQW, San Jose,

'KIRO

SEATTLE
1000 Watts

$8YSS

C6Ff vou ever have the Comparative

Sales Curve Bluek, try the KIRO
LOOIE Special. It's a sure-fire pick-
up. Recipe upon request.”

NATIONAL REPRESENTATIVES

John Blair & Co.

CHICAGO
SAN FRANCISCO

NEW YORK
OETROIT

© Cleveland branch, Has announced,

TRANK (. )I;\IIN{‘KE Jr.. formerly

JOL L. KILLEEN, cof
Fitgerald  Adv. A;;(',I’x(‘y ﬂl)lcuder |
Orleans, has heen elected 1y
suceeeding C. L, Titzgerald, wi
joined Fletehor & Bllis. Othey oy
-were named  as foHows: Jgseph”ﬁ“

Epstein, viee-president ; Leonarg Gess. |
ner, viee-president and treasurep: R(:\ 1

)
arren (j,
By
ctor; I, |
Dersonpg
Corporyte

M. Schwarz, seeretary; W
Posey, production N
Reetor Woorten, avt dir
O'Pry,  comptroller. No
changes are planned and the
name will be retained.

GRACE & BEMENT Inc., haye be
appointed to handle advertising {eu
the Detrola Radio & Television (}00-r
and its subsidiary, Detrola Rpfl-i.,(.r.."
tion  Corp.,, both  of ])<.|,-(,{|"’r|![';
ageney hins also been named fop n;«
Eleetrieal  Produets (o, (elect e
specialties) another Detroit fipn,

CARL A FURNTENBURG luy fy,
appointed production managoer by Ih",
Barlow Adv. Ageney, New York, wij,
headguarters ot Syracuse, B
LERE CROOKS, formerly in Dty of
advertising promotjon ol (he ’H'?rmi
Times, nud Wavw Cavaly, formoy
account exeeutive with the Steyme
IParron adyertising agency, have Deen
added {o the stafl of the Fred M|
Randall Adv. agency, Detroil. -

MeCANN-ERICKSON Ine., adver.
ing agency, will move into new and
larger gquarters in the Guardian Blje
in Cleveland on July 1, R. M. Alde.
main, viee-president, in charge of the

|
TWO CIICAGO ‘agencies have o
Inrged and_redecornted their quaries,
They are Wade Adv. Ageney, whic
lins doubled its space at 208 W, Wad
ington Nt, while Ruthraufl & Rym,
Ine. has (aken over the entive 13t
floor at 360 N. Michigan Ave,

FRANK P. MORTON, formety of
Carl J. Balliet, Adv., and later adver.
tising and sales manager of South
eastern Hotels Co. and Textile Chemi-
cal Produets Co.,' has formed an
ageney under the firm name of Mo
Advertising, in Greensboro, N, ¢, 1l
will act as general manager, wil
William Stack as art director.

IL W, KASTOR & SONS ADY. (4,
Ine,  with headquarters in Chicag,
has oened 2 New York oflice in the
RCAX Building in lﬁncko(ullor Center,
with Arthur Kastor] in charge.

BUGENE II. BROCKHAUS ha
joined Guenl]wr-Brzulfm‘d & Co., Chi-
cago. as account egxecutive. He wik
formerly with the [Chicago Erening
Lmerican. |

with Roche, Willigms & Cunnyng
bam Ine.. Chicago,! is now an ar
count executive with” Abert Kireher
Co. of the same city]

CIIESTER R. CI’R"I‘ISZ formerly of
Gottschaldi-TTnmphrdy  Tne., Atlant
has Dheen named addertising manager
of Armour 1"01'(1'“21-1\ Works,
KIFEL, Denver, has appointed John
Blair & Company hs exelusive nw
tional 1'(‘]11'(‘5011“1“\'(*{& and  continues
as a Transameriean| affiliate,
TIIORNLEY & JONES Inc, New
York, has established a hvanch office
at 134 8. LaSalle §t. Chieago.

N 1
GOPTSCHALDT-IITMPIIREY lne.
Atlanta, has started g hranch office at
Greenshoro, N, C.

J. . DEVINE & Associntes, nmjfvll«‘ll
representatives, have been appointed

exclugive represenfatives of KRMD.

Khreveport, and K1 (“(ll‘:lluI Charles,
PH
KFRU
COLUMBIA, MISSOURI
A Kilowalt% on 630

A Sales Message over KFRU
Covers the Hear‘( of Missourl

BROADCASTING e Broadecast ‘\Adverming
|

WWW ameri

Radio Consulting Firm

Formed by Norman Ross
= NORMAN ROSS

Inc., radio consul-
tants, has .been
formed in Chi-
cago to handle
writing and pro-
duction of shows
and develop ra-
dio programs.
Headed by Nor-
man Ross, who
will continue his
ammouncing work at val'ious.Chiqa-
go stations, the organization in-
dudes Jesse A. Alexander, former-
ly with WAAF; Ralph Andre,
brother of Pierre Andre, WGN an-
nouncer; and ElizabethVOnderdunk.
The firm’s new offices in the Mer-
chandise Mart will have one of the
mogt, complete layouts in the city
when the audition studios, now he-
ing installed, are completed.

Ross was a member of the old
Chicago Daily Journal sports staff
for five years and was also on the
sports staff of the Chicago Herald
& Examiner. He held several
world’s championship | swimming
titles from 1916 to 1922.

Mr. Ross

Foreign Language Group

Formed for Alka-Seltzer
NORMAN B. FURMAN Inc., New
York, recently formed advertising
agency handling foreign language
radio programs exclusively, is plac-
ing several foreign language pro-
gram series for Miles Laboratories
Inc., Elkhart, Ind. (Alka-Seltzer) :
A daily quarter-hour in Italian on
a special network composed of
WEVD, New York; WELI, New
Haven; WSPR, Springfield, Mass:;
WCOP, Boston; WPEN, Philadel-

phia; WNBC, New Bedford, and’

WSAR, TFall River; a quarter-hour
daily Polish program on WELI
and WNBC; and a half-hour in
Jewish every Saturday on WEVD
and WPEN. Mr. Furman told
BROADCASTING that this foreign
language network, with WEVD as
its key station, had been set up
bv him for the service of his
clients.

Other accounts handled by the
new agency include: D. Wroblew-
ski & Co., Brooklyn (Kalvariski
Vino, tonic), using a daily half-
hour in Polish on WEVD, WRAX
and WCOP; Guardian Loan Co.,
New York, using a weekly half-
hour in Jewish on WEVD; Borden
Co, New York (Puritan Brand
Dairy Products), weekly half-hour
in Jewish on WEVD: and David’s
Fifth Ave. Inc., New York (depart-
ment store), quarter-hour weekly
in Jewish on WEVD.

R
NOTED for being the only station
whose' eall letters spell the name of
its home town, WACO at Waco,
Texas, is also unique in being loeated
n a Imilding which is self-sustaining,
wetting i~ water from an artesian
\\'4;1] uder the building and  gener-
ating its own  electricity  {from oil
taken from wells owned by the- Ami-

cable Life Insuranee Ca., owners of |

the huilding.

NEWS

is vour best bet

- the Cleveland

TRANSRADIO

Mys. Melrose Joins Agency

EDYTHE FERN MELROSE, for-
mer director of (WJAY, Cleveland,
and more recently associated with
Pan American
New York, on June 1 joins Street
& Finney, New| York, as director
of radio. Mrs.! Melrose is well
known in radio| having managed
tation for several
years.

R & R Adds in Ehicago

THE Chicago office of Ruthrauff &
Ryan Ine. is expanding its radio
setup effective June 1. Ros Metz-
ger remains as radio director but
Dale Perrill, who has been in the
production end, |will become a ra-
dio account exequtive. A new man
will be added to the staff to take
charpe of statiop relations and fa-
¢ilities.  Arden| Bucholz, who has
been radio contapt man on the Penn
Tobacco Co. aecount (Kentucky
Winner Cigavettes and Kentucky
Club Tobacco) will be in charge of
production, succpeding Mr. Perrill.
Miss Katherine| Haney will be in
charge of seripts. Under the new
set-up, Ruthrauff & Ryan will have
one of the largest radio staffs in
Chicago with the presonnel in that
department nunjbering 16. The ra-
dio department |occupies an entire
wing on the 13th; floor at 360 N.
Michigan Ave., |the agency having

just finished expansion and redeco-
ration.

ule with two stations being added
and a third receiving a 52-week
renewal. On ne 1 Swift starts
thrice weekly participation in the

Martha Deane show on WOR, New-~

ark. The meat firm recently be-
gah 100-word announcements on a
staggered schedule on WOW, Oma-
ha, which will| run for 16 weeks
and end Sept. |4 and has renewed
its twice weekly participation in
Polly the Shopper for 52 weeks
beginning Juneé 12 on KSTP, St.
Paul. J. Walter| Thompson Co., Chi-
cago, handles qhe accoung. -

APPLICANT fgr a new regional sta-
tion on 1200 ke.. the Chatianooga
Times, one of the properties of the
late Adolph S. Qchs, publisher of the
New York Timds, proposes to use the
cull letters WASO in honor of Mr.
Ochs if the IP'QC authorizes the sta-
tion. Exeept for its extensive aetivi-
ties in the .«ho‘-(\v;n‘o field, the XNew

Yark Times hgs never heen an ap-
plieant for bro:
!

HURRY!

HE latest BULLETIN

from |Hotel Sherman,
Chicago, indicates a com-
plete sell-out of accommo-
dations fgr the NAB Con-
vention! Better wire NOW
— today — if you can’t
stand |disappointments.
Will be seeing you June
20!

deasting faceilities,

WGES.

“In the Heart of Chicago”
Management, Gene T. Dyer
|

roadcasting Corp., -

= |
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200 yards or 2000 miles

by TELETYPEWB!VTER;

@ You've got to be fast, in your business. And you've

got to be accurate. Bell System Teletypewriter Service

tronsmits information in typewriiten form, letter for

letter, across any distance. It produces typed copies

of last-minute script changes, time-clearances, program

detdils, at both ends." Carbon cqpies are struck off at

the same time for rofiting and filing. Teletypewriter

: 1
Service will link two' places or many, with fast, writ-

ten intercommunication. Ask your local 'telephone

|
office for complete

|

d;étczils.

June 1, 1937 o Page 533

.


www.americanradiohistory.com

STUDIO NOTES

A, L. ALEXANDER, who condncted
the turbulent Good Will Court on.
WMCA, New York, and later Inter-
City and on NBC-Red for Chase &
Sanborn, Bas published a memorandum
of a new program in which disputes
would be settled by important laymen
rather - than by lawyers. Béth sides
would appear in every .case.

KTAR, Phoenix, Ariz, has received a

letter of thanks from St. Joseph's Hos-

pital for a broadeast announeing the,

immediate need of a blood donor. The -
broadeast - drew quick action and the

trausfusions led to recovery .of the

patient.

-

AFTER several days of informal test-
ing, KYA, San Fraucisco, went on the
air May 24 with its new 5,000 watt
transmitter loeated ait Candle Point

. with an income the highest in Wiscon.
#in outside of Milwaukec. Now affilisted with
CBS. Write or wire for details.

JAMES A. WACGNER, Manager-Director

wHEEN BAY

ditioned.

NBC's Death Valley Days, sponsored
by the I’acific Coast Borax Company,
celebrated its fourth anniversary May
18 with a studie party at the NBC
studio in San Francisco. MeCann-
Iirickson agency was host for mem-
bers of the cast, agency executives,
and newspaper and magazine radio
columnists and correspondents.

BELIEVED TO BE the longest re-
mote pick-up on the Pacific Coast is
11, Sutliff Tobacco Co.’s Smeke Rings,
which begins June 3. The show will
originate in the studios of KXSFO, San
Francisco, and be piped from there
for release over KNX in Hollywood,
not being heard in San ¥rauncisco. On
behalf of Keine's blend pipe tobacco,

‘the company broadeasts twice weekly

over KYA in San Francisco, D'Ilvelyn
& Wadswortl, San Francisco, is the
ngeney.

NB(S Chicago stwdios Tnunched two
new deamatie shows lnde-in May. Step-
mother, a qus r-hour five-
seript,  authored by Joelyn
and There Wasz a Woman, a weokly
half-hour drama co-arthored by John
M. Young and Bessie Boynton.  The
NBC Chicago Youug IHickory drama
was taken over by Procter & (tamble
Co. for Drene.

WIIEC Rochester, donated six quar-
ter-hour dramatie shows during the
week of May 9 to the Community
Chest Campaign. Eaell program was
a dramatization of a case helped by
one of the social agencies which are
supported by the commou Chest,
plauued, written and . prodaced by
Malter Folmer. WIIEC also .contrib-
nted  several  periods for talks by
prominent citizens during the cam-
paign and salutesdd the Chest in the

Lweckly “Stone 1320 program whieh

honors Rochester
stitutious.

KLIPM, Minot, N. D, has moved to
new stndios on the second floor of the
I'aiv Block. Two studios are air con-
Insulite and Nu-Wood were
used for wall trearment.

industries and in-
e

‘Ghe_ ‘

In Your “avor

The one low rate you pay for the
Cardlina Combination is far out-
weighed by the concentrated cov-
erage you get in the rich cotton-
tobacco region of the Carolinas.
For double results, at one low

rate, use the Carolina Combination.

CAROLINA COMBINATION

Wis

COLUMBIA, S. C.
5000 WATTS

NBC NBC

WPTF
RALEIGH, N. C
5000 WATTS .

* Represented by Free & Peters, Inc.

s
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WHEN TOM MIX—Brought his
circus to Columbus, Betty Hartly
of WBNS, switched from her regu-
lar custom of discussing women’s

fashions for the Dunn Taft Co.
over to a chat ahout what the well-
j dressed civeus performer will wear.

+ % 8he and Mr. Mix lalked about eciv-

cuses, movies, horses, *but forgot
about women’s clothes. Miss Hartly
is now making plans for a trip to
Paris salons to study fashions and
to prepare material for fall broad-
casts.

WOKY. Cinecinnati, will conduet a ra-
din talent xearch over a neriod of ten
weeks, starting June & by means of
a Stars of Tomorrow eontest in which
cash will bhe awarded prizes for
the hest nets. I'he contest  will be
held in eooperation with the Liberty
Theater, Covington, Ky., which will
give o prize of $200 for the hest nef,
LH00 for (he second and $30 for the
third, The winners will anpear for
three days at the theater. The talent
contest ig open to both amateurs and
professiauals, including voeal aud in-
strumqulnl acts. Dntertainers may
compete as individuals or as teams.

A VARIATION of the sidewalk in-
terview  Dbroadeast has been  adopted
by WXNEW, New York. The idea is
(0 make transeriptions of noontime
interviews for broadeasting during the
evening, on the basis that when these
people are told that they ean hear
themselves on the air that night {hey
will lave every friend and relative
listening  in. thus  guarauteeing  an
andience for the program in advance.

as

THRELE candles on the birthday cake,
fonr networks to earry their voices
froin one end of the North American
continent to the other, and five little
girls, born three years ago in Callan-
ditr, Ont.. combined to give the Ameri-
can audience a listen-in on the Di-
annes’ thied Dbirthday party on May
28, Originating in the Dafoe ITospital,
e program was broadeast by {he
anadian  Broadeasting  Corp. and
rongh its cooperation, by NDC,
BN, and MBS,

ON T.EE nefwork is using tran-
eriptions of selected Mutual programs
\\\In‘n it is unable to aceept the pro-
gram nt the time it is on the nation-
\\'{li(ln network.

Atlanta

USE

G o e ~—y

WGST

5000 watts day
CBS 1000 watts nite
Repls, 8390 ke.

E. KATZ SPECIAL ADVERTISING AGENCY

CRISSEY-FOWLER' LUMBER C
Colorado Springs, has inuugumtedq"
series of broadeasts on KVOR fentua
ing Joseph P. Pollard, author crit'r.
lawyer and authority on the A;'n@ﬁe.]c’
constitution. Mr. Pollard, master ‘m[
history at the IFountain Valley S[}hQDO]
for Boys just outside of the Springs
calls his  I'riday night brondcastf
Builders of America. I«‘iftccn-minutz
talks, informal in nature, on Americny
patriots are featured. Samuel Adamg
Thomas Jefferson, James Monroe angd
other figures in United States histqry
are under discussion, Iollard hrings'
out the human side of these men and
ties their activities up with present.
day conditions.

WTAR, Norfolk, is making a special
Jow-frequeney installation o recejve
and rebroadeast the  Arlington time
signal locally. Plun is to let standby
dashes ride through mmsic ng g Dback-
ground n few minutes before noon pre-

coeding  the signal. New vice will
snpplant. 15 second  Arvlinglon  time
signnl  and  announcemen throngl

NBC network for the station,

WOW, Omaha, will ‘n;';nin Lirondeast
this year the featnwe race ench day
from the Ak Sar Beu track, the g
ries being spousored by 1Palstaff hrey.
ing Co. Jolm Gillin Jr.,, WOW may.
ager, and IXarvry Burke, program man-
ager, will handle the aunouncing,

NDBC has installed a new broadeasting
studio for commentators and small
dramatie productions | in the annex
huilding of its ITollywood headquar-
ters. There are no audience aecommo-
dutions KT, Los Angeles, owned and
operated by Iarle €. Anthony, and
an NDBC-Red network' stafion, is be
ing remodeled  and  studio improve
ments added at a, cost of approxi-
mately $10,000. Improvements inélude
a speiaker studio and monirtor baoth,

CICO, Chatham, Out., devoted its
facilities to public seryice during the
recent flood in Western Ontario, all
members of the staff jworking night
and day to colleet mnews bulletins
broadeast flood warnings and requests
for aid, and advice from public health
and police departments. Announcers
Ross  Wright, Virgil' Morgan and
Lyle Thackery were active in the
flood broadeasts. i

WCRL, Chicago, is npw on the air
at 6 cvery morning. apd presents its
first news hroadeasts from 6:45-7:00.
IIal .O'Halloran former WLS Barn
Dance announcer, is ?:mnmmcing a
half-hour recorded pr(Turnm at 6:15
a, m. daily except Snn‘rlny for Levin-
son Radio Stores. '

A CREW from KWK, St Louis—
Martin Bowin, Sterling ITarkins and
Jim Burke —made a (r(ip through the
Union Station yards (o jreet the presi-
dential party as it sfopped in St
Louis while en route |‘,4> the nation's
capital  after  President  Toosevelt's
fishing trip in the l}nlfi A number of
distingnished nn-mlm-s{nf the party
were heard on the air,| including the
President’s seeretary. Marvin 13, Me-
Intyre, who told all about the “boss”
and his experience in lm{(ling a tarpon.
NEW strivlios of WFIL| Philadelphia.
accordiug to General Manager, Don
Withyeorgb, will be ready for ocen
paney by June 15, The studios will
be finishied and ready for hroadeasting
about a month later. ;\]Lhouuh Dbroad-
cast operations will begin from_the
new quarters in the latter part of July,
it is planned to defer the formal open-
ing until September, when an -
angural weelk will be set aside with
approprinte eeremonies being staged to
usher in the debut, |

GET TEXAS MONEY/|

¢ Over Malf Milllen Dollark a day Pouring
from our East Tewss O Flakd Asgoal
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| Tifty conples take the

) .
sove annuals pienic of the
THE seventh ' ub, conducted

o1
W”()) Igloy?im?&?l}‘nc ’Cl‘()s_b, will be held
by ﬂ21‘2 N.J. A gala day
Jux{)c_n " planued for those attending,
5 ]:[lﬁﬁg lnnehes,  gUmMEs,  CIrcus,
bt sports, and then at ._.’:00 p. m.,
wmcre'nlm' PTuesday meeting of the
”sl’clls L)Iamemu,ht:rs’ Ulu{:_ will be
]‘» adeast from the park. (_n[m tw)t;g]-
DIOR “ensh value of over $1,000 will
i)nbdiﬂstri‘lmt(-d. Although slirhtly over
(‘eoo(j attended  last years  pienic,
"- sent indications point to an nttegd-
presen NG00, Tickets, which
Gmcl?lde all faves, luncheons, mmnuse-
:xl;:nts at the park, ete., are foc each.

AEATSE of the interest in the trial
},;[nf;ﬁzlli'sll’:lrker in Brady, _'l‘(,-.\'.. Wh‘“.
was charged with the slaying '(rf' 11lh
wife near Brady last January, I\Nllu!,,
Jrady, hroadeast final arguments in
fhe case.

g * Albany, has opened a studio
?}1"\|‘1:A}y,, located in the Ilativon Bldg.
ANNOUNCETS  NOW USe the
s iy WADY, with
Alhany and Troy.”

30, Chiengo, innvigurated _
I:"II;(()' Night" Club  May 20, with
couples nL'LunI]]y l»dlatyicmg ; :1!,(1(;11(0
studios ring=the half-hour broadeast.
studios during=t AT Drondenst,
ceek and sway to popular dance tunes
week 1 G}hicnglo}VBQ musicians
with Morey Amsterdam acting as
mc Dbetween num.lu-rs. The “1111{]1,&
dub is studio A in the Merchandise
Mart studios with the center of the
studio cleared for dancing. The \ve(:k—
Iy 100 customers of the 1'u;:h1 (:Iuh are
the first. 50 couples writing in canch
weele for reservations.

BEGINNING July 6, KGGC, San
Francisco, will go on full time with
a view toward soon running on i 24
Jour schedule, to matel nugmented
serviee planned by KLS, Oaklaud,
which recently added morve®time and
expects shortly to stay on the uill' all
night. The two stations are affiliated
in the new Bay Broadeasting System.

BECAUSE of crowded conditions in
the CBS Hollywood studios, rehears-

at Pitman,

signature,
studios  in

the new

played by

als for the Campbell Soup Co.’s Laugh *

with Ken Murray are now being held
at the Associated Cinema Studios,
that city. The CBS Jack Oalkie's
(lollege, sponsored by R. J.. Reynolds
Tobacco é‘u“ iy also reheafsed there.

WJTN, Jamestown, N. Y., has been
designated the official radio outlet for
the 1937 Chataugua session on Lake
Chatauqua, New York. Twice weekly,
WITN will originate and feed to
NBC-Blue network leading Chatauqua
programs,  including  mnsical and
dramatic features.

W AF, Chicago, celebrated its 15th
birhiday May 23. A special hour's
program giving highlights of the vari-
ows shows presented by the station
was broadeast on the aniversary. Bob
Hawk was master of ceremonies.

WOPI, Bristol, Tenn,, recently packed
is Radiotovium for the spring style
show of Parks-Belk Co., department
store.  The station observes its eighth
anniversary June 15 with a 24-hour
broadeast.

DRAMATIZATION of outstanding
books are broadeast on WIN, New
York, each Thursday night in a new
program called New York University
Llierqry Forum, broadeast from the
Washington Square College of N.Y.U.
ALFRED J. McCOSKER, president
of Wj'f)k, Newark, has announced a
sumper  schedule  for  the  station’s

/{I?ici.‘(,. which will operate with a
sheléton  staff  on Saturdays during

June and on a five-dny week during
Tuly ang August.

WTCN

ST. PAUL-AND MINNEAPOLIS
FREE & PETERS, Inc.

Natiosal Represantatives
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71 ULTRA-modernistic photo

FOR A DAY—Phoenix Junior College students took over the oper‘ation"
of KOY May 11 after being coached in their duties by regular staff.

IT MUST
BE THE
IN HIM!

we hear
The other daz,ho selects

employes. Left to|right are Margaret Haymes, student riusic directot;  gagtern guy W% mtry by see-
Aaron Dow, student operator with a copy of BROADCASTING; Fred A. stations all over the :: bear in New
Palmer, station manager; Charles Durbee, student manager; W. A. ing which one® heOcT N CHINA?2?
Baldwin, president; Leonard Barvitz, student sales manager; Nan Redd, York! -« CWHY N 414 eliminate
student announcerl; Mary Anne Douglas, student secretary; and James Of course that w%z 02 Louis-
DeSauza, student program divector. 'v}/.\VE and our Ll B:xl then he'd
ville-aren “B:cn‘c':;.e.o r etical chance”

: g i st o yeme—

: Cassandra Sun.l . bave ziitl‘fu 200,000;000 Chimesor

WOKQO’s Murals CONTENDING that their script to pick uP boys—he

murals feature| the modern-
ized studios of MOKO in the
Ten Eyck Hotel, Albany.
Massive photographic panels,
presenting an ¢ye-picture se-
quence of interegting scenes
and buildings in the Capitol
City of New York State, are
attracting hundreds of visi-
tors to the studios. The mu-
rals' are 66 inches deep and
of varied width. They were
made by Photogrrapher Ralph
MacDougall Harold E.
Smith, generai manager of
WOKO, a camera enthusiast,
cooperated in the selection of
scenes and points represented.

FTC Takes Action
THE FEDERAL  Trade Commis-
sion has ordered a number of man-
ufacturers and deglers in radio sets
and parts to cease unauthorized
use of brands or simulations of
prominent radio ¢oncerns. Among
names used by the companies cited
by the Commission are Marconi,
Edison, Bell, Vic
Brunswick, RCA and GE. Unauth-
orized use of thd names was de-
clared by the Cormmission to con-
stitute unfair competition.

WELCH GRAPE| JUICE Co. has
stipulated with the Federal Trade
Commission that it will cease infer-
ring that its produkt is a cure for ex-
cess weight and making certain other

elnims.
@ @
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FREE" GOOd gosh’
afford to miss the
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of the serial drama Cassandra-was
being .used without permission,
Wilford Smith and Travis Moore,
writers, have filed a $25,000 dam-
age suit in the Los Angeles Super-
jor Court against the Don Lee
Broadcasting System and others in®
that city. Plaintiffs in their suit
asked that the network be re-
strained from further broadcasts of
episodes. Executives of the networlk
maintained that the serial was au-
thored by True Boardman. Serial,
sponsored by Sylmar Packing
Corp., switched from the Don Lee
to the CBS Pacific Coast network
on May 25.

1 Represe ntatives:

TERS, INC.

u-:vlponuﬂ’

LOUISVILLE, K

K
1000 WATTS .2 249

WV

4 about an
his radio

TO FIT YOUR |
PRODUCT

@ Increase sales by having WCAE build a
program to fit your product.

® Late in !Mcxrch, ”A Night at the Inn"” was
among WCAE's new local commercials.

® Two national publications gave the pre-

miere glowing reviews and said essen-
tially the same asg a Pittsburgh radio editor
who wrote—"Congratulations to WCAE's
program director for writing a show that
fits perfectly the sponsor’s product.”

|
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Best couippen

For thorough and depend-
able representation in the
West. thé Walter Biddick
Company is best equipped
to give vou 100°] service.

Our eight full:time sales-
men call regularly on agen-
cies and advertisers in the
entire territory. Since there
are over 250 advertising
agencies in this section vou
can readily see there is
business available. Many of
these agencies’ clients are

B, CORRIRS 4

_ national accounts, sceres of
them are of regional impor-
tance and are expanding.

5

Moreover, the West is first
among nine U. 8. areas in
per capita retail sales and
in population increase. Let
us help you get your share
of business from this grow-
ing all-vear-round territory.

, tion

- Corp.,

aw,
’ ‘““‘\\“.

Walter Biddick Co.
o

RADIO STATION
REPRESENTATIVES

Log Angele‘a +» San Francisco Seattle
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TRANSCRIPTIONS

GORDON BUTLER Radio Produc-
tions has been opeuned in the Melba
Bldg., Dallas, to efter a. recording and
radio production service. It nlso has
an Artists Bureau under the direc-
tion of Miss Jean Kiug,

HARRY MEYERSON has been made
West Coast manager of the transerip-
and RCA-Victor recording de-
partment of RCA in Hollywood, suc-
ceeding W. Arthur Rush, who ve-
cently resigned to become.Lacific Coast
Manager *of the Columbia Concert
that city. Myerson was as-
soclated with the RCA office in New
York before coming to the west coast
COTLUMDBI.N TRANSQRIPTION
SERVICE, New York and Chieago, a
division of Ameriean Recovds Corp.,
is the uew name ol Columbin Phono-

vgeaph Co. The Chieago “heaneh  has
Jjust f-mnplt-lwl redecorating nd mod
ernizing its studios and oflices,

CONSOLIDATED Transcription Li-

hrary, Los Angeles, owned and aper-
ated by Bert A. Phillips, and Frank
Ausman Inc., Hollywood transeription
producers, have merged with héadgnar-
ters at 6103 Melrose Ave., in the lat-
ter city. Concern! will be known as
Consolidated Transeription Library,
.and will produce;-its jown dramatic
shows and do general transeription
work, Organization has also estab-
lished a seript bureau with Ula Holt
in_charge. It will be pperated as a
sales department! for{- free lance
writers. Henry Caldwell, formerly re-
cording engineer of Fanchon & Marco
School of the Theatre, Los Angeles,
has been brought jin a8 assistant re-
cording eugincer. Being added to"the
library service is }n neyw 120 episode
five-minute dramatie setial, Thrills in
Sports, written by Howard Langley,
Los Angeles Exzaminer jspotts writer.
Frank Bull, sports| annauncer, is com-
mentator. Concern!is alfo cutting 160
five-minute episodes of Voice of Super-
stition and a 60-episode quarter-lour
serial Affairs of Patty. |

MERTENS & PRICE Inc., Los An-
geles radio feature service, has ap-
pointed representatives abrpad as well
as in this country.| Broadeasting Pro-
grain Service, Marseilles, France, will
represent them in Iurope, Africa and
Asia. A.C.O.R.T., Buenos Aires, has
taken over , South American repre-

" sentation and willj also reprodiice the

various Mertens & Price Inc., tran-
scribed shows in | Spanish and Por-
tuguese for Lntin%Amvricnn distribn-
tion. Harold S. Chamberlin & Asso-
ciates, St. Paul, Minn., has been made
Northwestern states representative.
Ralph Rogers, pre.?ident of Associated
Radio Writers Inc., has taken person-
al charge of easterdn sales and service.

CAPT.. MURRAY] G. REES, retired
after 18 years in the Ariny. lins joined
Grombach Productions Ine., New
York program prog‘]ucers.

"WEBRBC
Tells Your|
Story In i ‘
AMERICA’S
. SECOND PORT
DULUTH &' SUPERIOR

‘And en the
IRON RAINGE Ims
WMEG

Calo Placing Disés

CALO DOG FOOD Co., Oakland,
is just finishing the cutting of 13
five-minute Calo Newshound tran-
seriptions, on behalf of Calo Dog
and Cat Food, using Archie Pres-
by, NBC announcer, as commen-
tator. Records are for general re-
lease. Emil Brisacher & Staff, San
Francisco, is placing the series.

Disc Series for Utilities
Auditioned in the East

A NEW transcription series, de-
signed t0 promote the use of elec-
tricity in the home, will be started
on the air in a number of cities
on Sept. 27, in each case sponsored
by the local electrical company.
Titled Phenomenon, the program
deals with the adventures of a
yvoung clectrical engineer who,
through the invention of an cceen-
tric scientist, is transported back
through time to visit Cleopatra,
Napoleon, Queen Elizabeth and
other great historical characters.
Recorded in the World studios in
Hollywood, the series features such
movie personalities as Jean Colbert,
who plays the feminine lead and
who has also been heard on a num-
ber of Cavalcade of America broad-
casts, and Claude Rains as Napo-
leon, and is announced by Hugh
Conrad, announcer of the March
of Time.
The program was written and
developed by KMBC, Kansas City,
ose special program representa-
tive, George E. Halley, is now au-

* ditioning it for power and light

co;mpanies throughout the East.
Cost of the feature, which will be
broadcast five quarter-hours week-
lv, ranges from $50 to $415 weekly,
dépending on the population of the
larket, station coverage and num-
ber of meters the company has.
Sponsors’ are urged to broadcast
the series at a time when the en-
tire family can listen in, preferab-
1y in the early evening hours. Nu-
merous merchandising tieins have
been arranged, such as free copies
of the Boston Gazette & Country
Journal for March 12, 1770.
What is possibly the longest au-
dition on record was held by Dr.
Hlalley in Cincinnati, he reports,
Three officers of the Cincinnati
Gas & Electric Co. came in at 4
a’vlock to listen to a couple of epi-
sades, got interested in the story
and kept on listening until 9, when
tHeyv had heard all 20 of the re-
cgrdings Halley had with him.

INTRACTS for NBC Thesaurus
«ervice have been signed by WIS,
Columbin, &, C.: WCSC. Charleston,
| KICA. Clovis, N. M.; KMJ
sno, Cal; and LR4, Radio Splen-
isl. Buenos Aires. Renewals for the
sefvice have Dbeen teceived from
WWVA, Wheeling; WFAA, Dallas;
K ‘Bi@. Shreveport, and KFJZ, Fort
rth.

ERS’ Recording Sevvice
ne... New York instantaneous record-
ing company, announces that John
M}l_vv) has been appointed sales man-
ager. Mr. Mayo has been in rrdio in
virious eapacities for nine years with
CBS and NBC as well as WNOX,
I\’noxville.

i& WWERTIE
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nseriptiey

Sales Expand 589

Thesaurus Service Enlargﬂ}
To 15 Features a Week

SALES of the
department for

1937 exceeded those for

period of 1936
to figures just
work's revenue
seribed program

NBC transcripti
v N 0
the first quartey Dr;
3 the say
by 587 accox'din§
released. The ney.
from its tray.
s for the first thye,

months of this year totaled $i4q.
516; last year for the same tip,

sales amounted

to $92,353, and iy

1935, the department’s first year gy
a commercial basis, $33261,
Following up this increase, the
department is this month launch.
ing an intensive promotion driye
the first step of which will be the
publication of a new recorded pro.
gram service catalogue, due off the

presses in time

the NAB couvention

June 20-23.

the

Tor distribution a
i Chicagy

In preparation for this campaign
NBC Thesaurus,

syndicate(

transcription service, has been en.
larged and revised to bring its

schedule up to 1

5 features a week.

These range from once-a-week to

six-times-weekly
nearly 20 hours

programs, totaling
of weekly enter.

tainment. The new schedule goes
into operation June 21. Organized
carly in 1934, the NBC transerip-

tion department

operations as of

began commercial
Jan. 1, 1935, lts

functions are the creation, produc-

,tion and sale or

lease of recorded

programs for use by stations, agen-
cies, advertisers and artists, for

broadcast or ref
Three Typ

erence purposes.
es of ;Service

Output of the department falls

into three gener

'al catagories: (1)

Syndicated recorded . programs,

chiefly the The:

saurus library of

nearly 2,000 recordings, which con-

tain entertainme
cials and which

nt but.no commer-
are leased to sta-

tions or national advertisers; (2)

recorded commercial

| programs,

which may be custom-built shows
produced by NBC, agency or client-
produced shows with NBC furnish-

ing only the stu
equipment, or si
ling”

recordings

dios and record.ing
multanecus “wire-
of | live shows

which are recorded lduring their
broadcasts over the network or one
of its stations; and (3) the reference
recording service, which provides
inexpensive instantaneous record-
ings suitable for audition or refer-

ence purposes.
The NBC tra
ment was organ

by C. Lloyd Egner,

RCA Victor, wh
ager. Frank C,.

nscription depart-
ized ih New York
formerly of
o is present man-
Chizzini is assist-

ant manager in charge| of sales and

Reginald Thom
manager. The

headed by Mauri
by E. M. Young

as is productoin
Chicago office i
ce Wetzel, assisted

BROADCASTING! of INotre Dame

University's football games mnext fall

will be continued on uonqommercial'
Layden, | director of

basis, Ilmer

athleties, has gnnounced.

|

ing a George 'S. Smith and
calling, upg el o show cause why
aul M. NeE ow s ¥
b not  be .‘sus.pvml( 4. dix

ihey shnul{l
warred, their
Jhe Commissio

raue
ther appearanc S
nission 1)1’1)111])”0(1‘ ‘

ORDE

In n regular meeting .Of. the l“‘j'ft'x':‘nl
(oumunications Commiission, May 14,

vight to Ipractiee 'lu-f.nn*
\ revokdd, ov their tur-
e as hdfore this Com-

027
m\‘\l'l-llllil‘);\s. Tlm_Cum}liss_inn l}:n‘-
ne conducted an 11 estigantion into
e facts and circumstances (:unlcoru»
mg the alleged \_muutl orized .11\{ uu-
Jawful interpolation Pf documents mlrn
\he records of the Comm on in the

case of Richard M. | Casto, Docket
41{]2 and having inc uired into the
(ll"lH("ll”Ol'~ good faith  and conduet

of Pnul M. Qegal nn}l C corge S. .\‘m:llx,
atorneys for (he said Richard M. Cas-
'm, in the mnkh}g 1 ])l:l)ﬂ('('llllt of
e application in I)lt-] suid ense s and
WHERIAS, The Gommission hay-
wg further inquired into |h<.' (I('!l]s‘llnnl'.
wad faith and condugt of said Paul
\L, Segal and Geovge B. Smith in con-
weetion with the ‘m'gunlvjnhuu of ‘uml
iiling of applications cwith the Com-
mission by or’ tor the| Palmer Broad-
asting Syndicate, Img, and

or, good faith, and cun‘duct of the said

panl M. Segal and (14-011,'(‘ K. Smith
may constitute unhcgulumg, - unethi-
@l and unprofessional condnet and.

demennor as practitioners before this
Commission ; may copstitute coneenl-
ment in obtaining admission to prace-
tico hefore the Commigsion of material
faets with reference to their legal
rualifications, 1)ru_fesqiunn1 standing,
charaeter or integrity ; or may consti-
tute a violation of their oaths taken
upon admission to pr:
Federal Communicatic
that they would demeg
practitioners _before

he Commission
uprightly and according to law, :_1“(1
that they would support the Constitu-

tion of the United States and would
ronform to the Rules fand Regulations
of the Commission, and

IT APPEARING|s That charges
should be preferred ggainst the said
Paul M., Segal and George S. Smith,
afeeding them an opportunity to be
beard as to why they and ecach of
them should not be| suspended, dis-
barred, or their right to practice De-
fore;the Commission revoked, or their
further appearance as attorneys be-

fore this  C‘ommission should not be
mohibited ;
IT IS ORDERED, That chargas

be und they hereby are preferred by
the Commission against the said Paul
M. Segal and George S. Smith for
dileged unbecoming,| unethical and
unprofessional condugt and demeanor;
for thd- alleged concealment in ohtain-
ing: adnission to prictice before this
Comimssion of material faets with
refefénee to their legal qualifieations,
[il'“ff'ssioml! standing{ character or in-
tegrity ; or for the |alleged violation
of their onths taken| upon admission
to pructice before the| Federal Commu-
nications Commission| that they would
flemetn themselves [as practitioners
before.tlle Commissign uprightly and
according to law, that they would sup-
port the Constitutioh of the United
Mates and _would |conférm to the
ll}lle:% and Regulations of the Com-
I’mssxf)tn, in the following particulars,
0 Wit ;
L Thet the snid Paul-M. Segal and George
$ Smith did, on_or abput the 9th day of
December 1986, knowingly and with in-

tention to decei‘\j’c, intetpolate, or aid and
Y )

i

1
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IT APPEARING That the demean-

FCC Ordfgrs Hearings Into Charges

‘[ (Continued from page 20)

abel in the interpolation |of, certain sign-
ed and notarized depositipns into the files
of the Commission in the case of Richard
M. Casto, Docket 4212, |contrary to the
Rules and Regulations off the Commission.
2. That the said Paul M. |Segal and George
S. Smith did represent [said Richard M.
Casto in the preparation|and filing of his
application for a radio [station construc-
tion permit and in heayrings before this
Commission on such application, all of
whith was done with the knowledge that
the said Richard M. Castd was not the true
applicant, that he did not own the funds
as represented, and that |he was a subter-
fuge or dummy applicany for another per,
son, or persons, all of ich was done to
deceive and mislead the Commission in its
congiderationgof the said application and
other applicatons; and tp hinder and de-
lny other applicants frpm obtaining or
operating under authorizations of this Com-
mission.

3. That the said Paul M.|Segal and George
S. Smith did conceive, organize and cause
to be chartered the Palmer Broadcasting
Svndicate, Inc., for the [purpose of using
said Palmer Broadeasting Syndicate, Inc.,
ns n dummy applicant for authorizations
from the commission, :nd for the pur-
powe of deceiving and misleading this Com-
minsion in ita considerntibn of npplicationy
to be filed by the Talmer Brondeastng
Syndicate nnd applicatiohs of other nppli-
ennts, and te hinder an{l delay other ap-
plicants in obtaining orn operating under
authorizations of this Commission.

4. That the said Paul M. |Segal, and George
8. Smith did knowingly |and with the in-
tention to deceive have| the said Palmer
Broadcasting Syndicate, Inec., file applica-
tions before the Commigsion for stations
or construction permits at Portland,
Maine, Lewiston, Main¢, and Cheyenne,
Wyoming, for the purpose of deceiving
and misleading the Comrission in its con-
sideration of said appligations and appli-
cations of other applicants; and to hinder
and delny other applic i in obtaining
or opernting uvnder autHorizalions of this

Commission,

CTUEIS FURTIHER ORDERIED,
That the said Paul| M. Segal and
George” 8, Smith shall file with the
Commission  within jthirty-one  days
their several an-

from the date hereof
swers under oath to the foregoing
charges, which shall 'include a state-
ment as to whethér they wish- to ap-
pear and be heard thereon.

1T I8 TFCRTHER ORDERED,
That the Commissioh enter upon a
hearing, at a time and place hereafter
‘o he fixed, to deternfine the truth or
fulsity of the said charges, and to de-
termine whether the| said TPaul AL,
Segal and George S. (Smith and each
of  them should be | suspended, dis-
barred. their right to practice before
the  Commission r("ok(’(l, or their
further appearance as attorneys be-
fore this Commissiony prohibited.

A copy of this orddr shall he forth-
with served upon the said respongents,
Paul M. Segal and (Fmrge S. Smith.

Mr. Segal’'s Statement

,Following is the full text of the‘ﬁ'

statement of Paul M. Segal, Wash-
ington attorney, issued May 20°
upon release by the FCC of its or-
der:

“Telegraph Commissioner George
H. Payne after a |preliminary in-
vestigation of which he had charge
has requested that the Federal
Communications (Jommission hear
evidence on charges of improprie-
ties on the part pf my associate
George S. Smith gnd myself.

“0f course, the Commission in the
face of such chalges owes it to
itself to hear the testimony and
find out the facts.| The proceeding
by way of citation for disbarment
is the only formal proceeding avail-
able for this puipose under the
commission’s regulations.

“Both Mr. Smith and I are con-
fident that our conduct as practi-
tioners and lawyers will bear any
scrutiny by the commission or by
any of the courts before which we
have practiced for many.- years.
We also feel certgin that Commis-
sioner Payne’s colleagues on the
Federal Communications Comm1§~
sion will give us 4 prompt and fair

BROADCASTING e« Broadcast Advertising ,
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aring and the vindication to
ich we are entitled. We intend
give every cooperation.

“In the instance of Mr. Smith,
atters of which he is accused have
en thoroughly investigated in a
evious informal proceeding by
e full Commission, after which
letter was written him which, al-
ough it reprimanded him, said in
art:

“. . . we do not find that you
hould be cited to show cause why
jou should not be disbarred or
ispended from practice before this
Jommission.

“As for the accusation against
e, my conduct in connection with
he matter has been entirely proper
nd consistent with a sound ad-
inistration of law. The most sim-
le explanation on my part will:
how this. I can only express re-
ret—and 1 feel that Commis-
oner Payne’s colleagues have not
cen told—that I have had no op-
ortunity to relate the facts to the
westigating committee headed by
"ommissioner Payne prior to the
ecent and present publicity. Had X
heen extended an opportunity to
lear up the, facts for the commit-
e I am sure the disbarment pro-
eedings ~would not have been
rought. °
“On May 3, 1937, a Commission
ttorney told me over the tele-
phone that I would be given an op-
portunity to appear before Com-
missioner Payne’s committee; he
greed to telephone back to make
efinite arrangements for my ap-
earance; I have not heard from
him.”
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"0 CELEBRATE the first aniversary
f its Seturday Night Swing Club on
fune 12, CBS wil broadeast a full
our of swing music,

.CANAL .ZONE

RICH PANAMA

and the .

... and they buy goods und‘-”;cwi:csr
advertised over Central America’s
newest and most modernly equipped
station. Ll

)
HP5K-HP50

LA VOZ dé la VICTOR
cCOLON Kepublic of PANAMA:

1440 and 6005 KCS.  RCA EQUIPMENT
(SIMULTANEOUSLY) NBC TRESAURUS

IL'

i
t

| . |

EVERYONE in the show business knows that you can’t pack
the house unless the show’s a “Wow” :
way it is in Radio. There are 582,551 families listening to
radio in the WHAS proven, primaiy listening area . . . a
$607,768,000 retail trade market .
one of these homes, day or/ night .
the show they listen to, and [ .

 WHAS

Represented Nationaléy by Edward Petry & Co. .
Owned and Operated by The Louisville Times Company -
Publjshers of ‘ !
THE COURIER-JOURNAL -
THE LOUISVILLE TIMES

‘

. IF THEY
LIKE IT!

il

. and that’s the

. . We can reach every-
. . but rememberﬂ[!—it’s_
. they’ll listen if they like_it!

L
|

v
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NAB Procedure for Convention
) ) (Continued fro(in page 18)

win, in checking on elections of the
last two years, has concluded that
the term of F. M. Russell, NBC
Washington vice-president, also ex-
pires with this colvention and that
he must stand fop reelection
[BroaDcASTING, May 17

. The nominating comittee prob-
ably will be named by President
Myers in advance of the conven-
tion, under the new procedure’
Since the nominations will be in
order on the second day instead of

"the last day, this committee is ex-

pected to have its work done be-

fore the opening gavel. Results of -

the elections will be announced
during the afternoon of the second

AP & TB'E 9
IEESULTS?T
COUNT MOSTE
WJAR
BASIC RED NETWORK 4
PROVIDENCE
dominates Rhode Island and

the. southeastern section of
Massachusetts.:

|y

ay. 'This procedure was adopted
in_order to get out a maximum
vote, whereas in the past it has
been found that many voting delé-
gates have left before the con-
cluding " day.

Increase in Dues

The NAB membership will be
called upon to vote on a 50% in-
crease in dues during the conven-
tion. Last year -this proposal was
up but.it was- found that the re-
quirements of the by-laws, making
mandatory -notice of any changes
30 days in advance of the conven-
tion, had not been complied with.
Notice on the change was sent out
to the membership by Mr. Baldwin
on May 20-—cexactly a month bhefore
the opening of the convention.

Stations operating full time now
pay as dues their highest quarter-
hour rate each quarter, with pant-
time stations paying less on’a pro-
rata basis. The 0% increase would
be effected by increasing these pay-
ments to a bi-monthly basis, or six
times a year. Whereas the associa-
tion now takes in approximately
$80,000 annually froin its some 400
members, the 509 imcrease would
result in an annual
about $120,000. s
., The revised agenda, in its tenta-

ve form, provides for opening of
the ‘convention with the annual golf
tournament on Sunday, June 20,
for the DBROADCASTING Magazine
Trophy. Details have not yet been
worked out but are in the hands of
the local committee, of which
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Glenn Snyder of WLS, has been
named temporary chairman, pend-
ing a meeting of the committee.

“The first day’s business sessions
on Monday, June 21, will include
an address by a Washington official
identified with radio — possibly a
member of the FCC or a member
of Congress. President Myers,
Treasurer Hough and Managing
Director Baldwin also’ will submit
their reports. at the opening ses-
sion. Copyright, legislation, com-
mercial praetices and other aspects
of the broad national radio scene
will be covered by Mr. Baldwin.

Committees will be appointed at
the morning session by President
Myers and, under present plans,
the afternoon session will be de-
voted to committee reports and
discussion.

Tuesday will be given over Jarge-
ly Lo the elections, with the results
announced in the afternoon. Cer-
tain committee reports-~probably
that of the Engineering Committee
dealing  with current allocations
'problems — will be given in any
‘open time, with accompanying dis-
‘cussions. The annual banquet,
usually held on Tuesday nights,
will be deferred until the closing
session Wednesday, at which time
the BROADCASTING golf trophy will
be presented to the winning broad-

-caster. The Braddock-Louis heavy-

weight championship bout takes
place Tuesday night, necessitating
postponement of the banquet.

Resolutions for consideration of
ithe convention membership prob-
lably will be fitted into the Tuesday
afternoon sessions. The fact that
the commercial aspects of the ses-
sions will not take place until
Wednesday means that resolutions
dealing with industry business
subjects must await conclusion of
Ithat day’s sessions.

Cost of Research

An elaborate commercial section
session has been arranged by H.
(K. Carpenter, WHK-WJAY, Cleve-
land, chairman, for the final day.
‘Two industry speakers—one from
jan advertiser and the other from
an agency—are yet to be selected.
Preliminary plans for the day
'were mapped at the meeting of
committee heads. of the Commenr-
‘cial Section with Mr, Baldwin in
|Chicago May 18-19, at which it
was also decided that the NAB Re-
search Committee, functioning with
the Association of National Adver-
tisers and American Association of
Advertising Agencies, should con-
tinue its operations.

The Research Committee con-

BROADCASTING e« Broadcast

cluded it would recommeng
NAB Board of Directors that

trade association contribyte the
share of the expenses involved j

maintenance of the Joint comnt.hf
tee on Radio Research, c(,mmin?"'
five members each from the ng&g
ANA and AAAA—settling for t,
present an issue of some jyp,.
tance. The Commitlee also o
cluded it would recommenq thzgn‘
research expert be apPOinLedfa
the NAB staff, to handle not g ?r
NAB aspects of the Joint Comn?'zy
tee’s work toward creatioy of].
radio audit bureau but also to funa
tion in other capacitics pertaini@
to the association’s business indey

Expenses of the Joini Committ:'
have been borne by NBC ang CBSQ
the former having contributed 33"
000 two years ago, with CBS ¢,
nating half that sum. At the |y
convention the board  authoriy
the NAB to contribute $10,000 j
as and when needed, but 1hig fund
has nol. yet been advanced by M,
Baldwin or the committee, Jyy
what amount the NAB would
called upon to contribute under g,
new recommendations must be gp.
termined by the Board, but th
figure is expected to bé betwey
one-third and one-fourth: of {},
aggregate budget. ' .

At the May 19 session plans for
the convention agenda were {js
cussed. In addition'to Mr. Carpen.
ter and Managing. Divector Bal(.
win, those present included iJohn J,
Gillin Jv., WOW, chairman con
mittee on Radio Promotion; Cal
M. Iverson, WHKC, acting chair
man, Committee on National Sales
Methods & Costs, appearing for
John F. Patt, WGAR, who has re.
signed; and L. H.! Avery, WCR
WKBW, acting chairman, Sals
Managers Division, named to fil
the post vacated by J. Buryl Lott.
ridge, former KOIL - KFAB sales
manager. Martin Campbel]
WFAA, chairman on the Commit
tee on Standardization of Sals
Forms, was absent.|

Members of the Radio Research
Cominittee who participated in the
parley included Mr.[ Church; W. .
Scripps, WWJ; John Elme,
WCBM; H. K. Boige, CBS; J. 0.
Maland, WHO, and Roy C. Wit
mer, NBC. T. C. Streibert, WOR,
also a member of ‘the Committee,
was absent. Paul F.jPeter, secere-
tary of the Joint | Qommittee o
Radio Research, told the commitfee
of the work of t{hc cooperative
group to date. I

Attendance of voting delegates
may be diminished somewhat by
virtue of the fact|that the FCC
Broadcast Division | has scheduled
hearings through *he convention
period. Thé FCC hps not yet de-
cided liron a summer recess, bt
it is likely that the regular hear
ing docket will be| suspended in
July after Labor Day.

ROSS-MAYS SYNDICATED FE{
TURES, specializing; in _advertisit
ands radio features, has heen estah
lished at 6715 Flgllywood Blvd.
ITollywoorl. ()rganimiﬁrm is headed

to th

by Audrey Mays, formorly chief con
tinuity writer of KIERT). Los Angeles
and Larry Ross, former Chicago o
verftising exeentive, |

gt
WICHITA ,

KRANSAS

l
Advertising

ww\w.amerh&i.ohistorv.co
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JTWORK ACCOUNTS

5 times EDST unless ‘otherwise specified)
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New Business

P Diesel Tugineering
mf'“,{ I%}]or;{:m, on May, 23 began six
L ‘.;“,“") Programs, ’!']1(' Muarch of
},I‘,rf Sun., on five \vm!k(m stzl(‘u:ns
TevAC, WEAN, \V(‘&hII. WL,
'51!.\‘-.\111)-' Ageney; R :]' Alber (o,
L Angeles. |

APE-PALMOLIVIE-PERT Co.,
I”-l.-j:A(l‘,ilt\'I (xoap). on_May 6_ be-
,,',;;1 32 pm’ltivip:n‘irmsvin Yankee ,\‘701'»
ok News Service five days \vm:l\l,\'.
Ageney : Denton & Bowles, Ine, N. Y.

GROCP OF AMBRICAN DANKS
y June 4 starts summer sy_nmh_r‘)m(}
:I:!-rit\s with Forde Grofe on 38 CBS
“talions, Jri., 10-10 30 p. m. Ageney :
The Wessel Co., Chicago.

Renewal Accounts

STERLING l'l{()})l}(l’,l's‘ Ine., New
York  (Phillips Iacinl  Crenm), on
fune T4 renews How 1u Be Charning
w82 NBC-Ied ststions, Mo, Wed,,
i, 11:30-11 40 a0 . 1\],,'1-111'3":
Rlacket!-Sample-TTummenrt Ine, N, Y.
ERLING PRODUCTS Iuc: New
York (Dr. Lyon "Toothpowder), on
Jue 14 renews Backstage Wife on
2 NBC-Red stations, Mon. thru ¥ri.,
1115-11:30 a. m. Agchcy ;. Blackett-
Sample-TTummert ¥ne., N. Y.

FIRESTONE TIRE /& RUBBER
Co. Akron (tires), on June 7 renews
Foice of Fircstone for 12 wecks on 63

Ageney : Sweeney & James Co., Cleve-
landl,

8 G JOIINSON & SON Ine., Racine
ey}, on Jaly 5 ovenews  Fibbher
Metiee and Molly for 52 weeks on 51
NBC-Red stations, Mon., 9-9:30 p. m.
(EDYT). Ageney: Needham, Louis
& Brorby Inc., Chicaga.

AMERICAN TOBACCO Co.. New
York (Lucky Strike Gigarettes), ou
Tuly 2 renews Your News Parade,
featuring Bdwin C. T1il], for 13 weekx
o T, CBS stations, ;Mon. through
Fri, 12:15-12:30 p. m., repeat 2:30
Thomas, N. Y.

0O Co., New

p.m, Ageney: Lord &

AMERICAN TOBAC
Yok (Lmeky Strike $igarettes), on
June 26 venews Youwr [1it Parade fov
Jweeks on 90 CBS stations, Sat., 10-
l\l_l :ij?p. m. Ageney: Lord & Thomas,
NoY. )

PONTIAC MOTOR Co., Pontiae,
Mieh. (automeobiles), an July 12 rve-
news News Through a \Woman's Eyes
m 47 CBS stations, Mon., Wed., I'ri.,
2215 po m. (EDST)| (repeat, 5:30
pom). Ageney: MeManns, John &
Mams Inc., Detroit. ‘

Network Cha’mges

PFROCTER & GAMBLIE Co., Cincin-
nti (Chipso), on June 4 adds a
Friday period to Persanal Column of
the Air on 18 NB(-Red stations,
Alon, thru Thuvs., 4 :10-4:30 p. m., on
NB(“Blue, Mon. tlnﬂil Tri, 11:30-
15 0, m.

REGION AL A])VER}TIS]CRS Ine.,
mdune 1 adds KDYL, KI'I, KGW,
[\OM.O, and KHQ top NBC network
anying The Mystery | Chef.

“4 Blind Spot” for All
Outside Stations—
IF you w‘ant to
Cover Rich

Central Penqsylvania
You MUST Uge

WFRBG

Aloona

T Pa.

J.. (tomato juice)

NBC-Red stations, Mon,, 8:30-9 poom, "
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CAMPBELL SOUD (g,
wil
roadeasts of Ken
heginning June 2 from (12:30-1 a.
to 11:30 p. m. — 12 m.
Ageney: I, Wallis  Ajrmstrong
Inc.. Philadelphia.

GENERAL  TOODSR

m

Ca

Corp.,

Camden, N.
shift irts re-
Murray on CBS

(EDST).

New

York, on July 4 replacgs Jack Denny
& Mary Livingstone with Don Ross

and  Jane Froman, NPBC-Red, Suu.

T opoom.

GALLENKAMP STORLES Co.
Franciseo (shoes), on
True Detective Mysteries
NBCG-Pacific Blne to R
changes time from IPri. §:30-9
(PST) to Sun., 6-6:30 p.m.
lineup includes KIPO,
KEBIK, KM, KWG.

from

PRINCESS PAT Ltd.|
mefies), on May.16 a
stations  carvying A Tale of
Sundays, 2:30-3 p. m. ((PST).

CAMPANA SALES Corp.,
11, (Lalinn - Balm).| on
wwilehos The st Nig
Hallywood to Chiengo,

NTERLING PRODUC
York (I’hillips 1abletg)  on
adds FFridat  wrogram  to
Jones on NBC-Red, Mdn. thrn Thurs
4-4:15 p.om.

PROCTER & GAMDBI
nati  (Ivory Flakes),
moved 1ie S
Wed., 10-10:15 p. m.

lded KGW

June

June

on May 1

San
May 23 shifrs
the
d network and
p.m.
New
KIFI, KERN.

Chieago (cos-
ta
Today

Batavia,
4
tler Trom NBC

'S Carp., New
-4
Lovenza

I3 Co.. Cinein-

4

Sade from NBC-Blue,
EDSTY. to 28

NBC-Red stations, Frif, 10:45-11 p.m.

(BDRT).

ACME WIHITE
WORKRN, Ddtroit
off  teme Sunshine

L1/

Melodies for

1 & COLOR
(paint), will sign
the

stnmer on July 4 and [will resnme for
92 weeks on Aug 20 ¢gn 20 NBC-Red

stations, San.. 5:30-6
Awency: Tleny

Tuc.. Chiengo. |

p.oL

(EDST).
I]nr.\v‘t & MeDonald

NASIEKELYINATOR Corp.. Detroit

(Kelvinator refrigerators). on

O oadds 6 stations

June
(WADC. WHIO.

WIBX. WNAX., KTUL and KRCT)

tar its Professor Quix

schedule, bring-

ing the total to 67 CBIS stations, Sat..

R-8:30 p.
midnight,

R.
Winston-Salem, N. C
ettos), on June 29 rey
tege on CBS, Tues..
with musienl progr:
(roodman, Tue&, 9:30:10 p. m.

FORD DEA
Detroit tomobiles)) .
moves Rhythm
C'BBS stations, Sat.,
O6 CBS stations,
Ageney :

adelphia.

m. adding

from

Sin., 9-10 p.

THE MARK
OF ACCURACY, SPEED
AND INDEPENDENCE IN
WORLD WIDE NEWS

COVERAGE

UNITED PRESS

FOR DOMINANT NEWS COVIRAGE

|

rebroadcast at

J REYNOLDS TOBACCO Co.,

(Camel cigar-
laces Oakie Col-
:30-10:30 p. m.
featuring Benny

LERS OF AMERICA,
i on Juie 20
13
:30-8 p. m. to
m.
N. W. Ayer & Son Ine., Phil-

A Yankee Always
LISTENERS of WHK, Cleve-
land, were startled the other
day when they heard the an-
nouncement: “This is WHK
on the Higbee Store, Boston.”
Reason: Guy Wallace, newest
‘addition to the announcing
istaff of WHK-WJAY, forgot
he was no longer with the
"Yankee Network. Wallace
‘f<1>rmer1y was with WCAU
also.

Radic Salutes

WEHEN the Hollywood Chamber of
Commerce gives its first salute to
radio June 10 from Warner Bros.
First National Studios,. Donald W.
Thornburgh, CBS Pacific
vice-president and Don E. Gilman,
NBC western division vice-presi-
dent, will be among the guest
speakers. Other puests will include
Ford Billings, manager, KIIB,
who is also general manager of the
California Radio System; Victor
Dalton, owner, KMTR, and Harry
Maizlich, general manager, KFWB,
all Hollywood stations. Otto K.
Oleson, head of Otto K. Oelson Re-
cording Studios and president of
the Hollywood Chamber of Com-
merce, is to preside. John M. Dolph,
CBS executive, is in charge of
speakers’ arrangements for the af-
fair., Mr, Maizlish has charge of
entertainment.

to 1600 school tenchorsy,
Chicago were sent out by the Chicago

LETTIERS

Motor Club calling attention to its
new programs on WEBRBM. MceJunkin

Advertising Co., Chieago, handles the
aceount.

Coast -

Great -Lakes Fair Opeins
A SCHEDULE of daily broadcasts
from the 1937 Great Lakes Exposi-
tion at Cleveland over MBS calling
for approximately an hour a day
during the summer was launched
May 29 when the network broad-
cast the fair’s official opening.
CBS also made a half-hour broad-
cast from the exposition on the
opening day, with Larry Roller of
WHK describing the scene and
interviewing celebrities.

Magazine Plans
TRAILER T RAV E L magazine,
Chicago, is planning a spot radio
campaign to begin this fall. Sta-
tions at first will probably be con-
fined to midwestern area.

14
COLUMBUS, OHIO

As of May
15, 1937, 24
Natioqz’alSpot
Advertisers
Now Using
WBNS,
Columbus, O.

/

ONLY CENTRAL OHIO

CBS OUTLET

Jomr Be A

Ko

AD €O

TO SELL DETROIT -
You Mpst Use

WJBK

YOL' must reach not only the English-speaking popula-
tion in the Detroit area. but also the very large*

foreign-language group within its borders.

And the most,

effective and economical way to do this job is by augmenting

your English programs with foreign-language programs

over Station WJBK.

This station blankets Metropolitan

Detroit, enjoys the largest audience of foreign-language
listeners of any radio station in Michigan, and gets .YOUR
. . . B
message to that audience without” waste coverage.
: A

* 755,786 Detroi‘lers are either foreign-

born or of forpi%'n or nii.\:ed parentage. "}
O JAMES F. HOPKINS, Manager

|
ROES{;ER &
|

HOWARD, Foreign Language Representatives
| :

sing , [ ) !

i
1 ‘

]
|
{
i
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szinder Tests Radio

BRANDER Co. Inc., New York, is
testing radio in- New Yorki as an
advertising medium for itst No. 7
Sunburn Lotion. Sponsor is using
a live talent serial,. Sally at the
Switehboard, broadcast for a quar-
ter-hour in the afternoon twice
weekly on WMCA, New York. A
letter-writing contest, with weekly

. prizes for the best letters telling of
the efficacy of the lotion and accom-
panied by proof of sale, will short-
Iy be launched in connection with
the broadcasts. If the New York
test proves successful program will
be extended to other cities. Norman
H. White Jr. Inc., New York, is the
agency.

LARGEST
PUBLIC DOMAIN

RECORDED LIBRARY
in the WORLD

L]
LANG-WORTH
FEATURE PROGRAMS

410 Madisen Ave.
tew York -

|

~

LLOYD GEORGE
VENARD, saled
promotion mana-
-ger of WGAR,
Cleveland, has
resigned that post
to become direc-
tor of sales and
merchandising of -
“WCKY, Cincin-
nati, effective ]
June 1, according Mr. Venard
to an announcement by L. B, Wil-
son, president of the -Cincinnati
station. With the Cleveland station
for several years, Mr.| Venard has
been prominently idchtified with
radio sales and sales promotion.
Many innovations in!radio mer-
chandising in the Cldveland area
were credited to him d he has
written a number of] articles on
the subject, several of which have
appeared in BROAD(‘.;\S{,’ING.

It

Mr. Wilson announded also that
WCKY probably would be on the
air with its new 10,000 watt RCA
trapsmitter on June 25.

|

Sidney to Hollywood?
OFFICIALS at WHN[‘, Kew York,
have refused to comment on the
persistent rumor that Louis K. Sid-
ney, general manager of the sta-
tion, will resign in the fall to take
charge of a radio pr'pgram to be
produced in Hollywood by Metro
Goldwyn Pictures Corp., featuring
M-G-M stars. Howard Dietz, ad-
vertising manager of the company,
told BROADCASTING that such a pro-
. gram was being considered tut that

no definite plans had been made.

:

When It’s Playtime
In The Rockies. ..

susiness sears DOUBLE-TIME

@ This summer 400.000 peanle wilf vigi
vacations . . .
for your products through KVOR.

in three months they'll wpesd §15.000.000

t b Pika's Perk regoon ta enjey coel
. Neep hem sakiag

Full
1000 Watts :

Time

COLORADO SPRINGS

U nder Mfibated

Management with WY,

KLZ, and the Oklahoma Publishing (o

ESENTATIVE — E.

EATZ 5

Page 60 ¢ June 1, 1937

PECIAL ADVERTISINZ AGENCY

Venard Joins éWCKY .

|
WSM DEVELOPING

Tailor-made Offerings for

Autumn Season
EXTENSIVE program building and
broadcasting activities during this
summer on a sustaining basis, to
“build up” tailor-made offerings
for the coming fall season, have
been undertaken by WSM, Nash-
ville. Taking fewer sustainings
from the networks and devoting
.more and more time to programs
originating locally, the station has

imported considerable talent and,’

according to Jack Harris, promo-
tion director, is doing more original
broadeasting thar ever before in
its history.

“Instead of twiddling our thumbs
during the hot weather,” he said,
“we are determined to build as
many worthwhile radio shows as
possible—to ereate a neat radio
package, to gain for it a following
on the, station, and then in the
fall be ‘able to lay both at the door
of the advertiser when he goes out
to_market for radio bargains.”

New artists and staff members
are being used in programs re-
cently built and others now being
auditioned. One of the mnew pro-
grams is Symphonic Sketches, with
a staff orchestra of 28 and soloists.
Anpthcr is Swinging South, fea-
turing a swing band and guest
stars, as a sort of night club ol
the air with a Southern motif, Still
another is the Music Lncourage-
ment Hounr, a kind of high-toned
amateur hour, with teachers .of
Joice, violin and piano nominating
the participants. In addition to
production programs, the new tal-
ent importations are featured in
solo acts and smaller groups, to de-
ve]op new program combinations.

. Series in Southwest
SAMARITAN INSTITUTE, Los
Angeles (treatment for alcohol-
ism), is recording a quarter-hour
transcription series titled The Old’
Judge, for placement on south-
western stations through Allied
A(iv. Agencies Inc., that city. List
is now being made up. Technical
wark is being done by Associated
Cinema Studios, Hollywood tran-
seription producers.

! ‘\4?
%

€overs the
h“ands
like the
waters
cover the sea.

! L

| KHBC

‘ HILO, HAWA

WGMB

o

HONOLULU , HAWAILI

FRED J. HART, Presiduct end Geowel Maseger
SAN FRANCISCO OFFKCE, CALIFORNIAN HOTEL
Roprusontasives

| CONQUEST ALLIANCE COMPANY
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Expense of Television
Will Impede Progres;,

Asserts Powel Crogje
“A LONG, painful 4 g )
» painful and costly” roagd

ahead for television, with pro rﬂu
production costs running g5 toﬂsm
times those of ordinary ragy, )
predicted by Powel Crosley YJ?S
president of Crosley Radig Corl"
and operator of WLW, ip 4 lettg“’
in the June Atluntic Monthly T},l
letter is in the nature of Com.menet
on an article on “The YrOrS of
Television” in the May edition Of
the same magazine by the jOll(l)'
nalist, Gilbert Seldes, who Warned
agatmstfsome of the commercig] ag
pects of prospective televig ;
Crosley wx'otg: cvision. Mr.
I beliesve that

L ¢ the first o,
vision sels will range [y b

$1,000. The marke Li'ur IIIJ({11|$§;|'|MJ b
gven  communily  will he limilwl"”:y
those who e wfford syeh gy ('\'ym-'“
mental expendilure, "hire wilt i,(ll I;-
most i negligible andiengee, whieh c::ln:

not justifly the interest of advertisepy
for years to come. The dost of ;tm{ll@s
tion of programs will he from 25 to
A0 times as mueh as the eost of pro-
ducing radio programs. The cost of
l'h(,f television transmitter will he in-
finitely greater to cover a given arey
than a broadeasting station to cover
the same area. Ivery produetion, with
the exception of news 1§vexlls, w’ill be
comparable in cost to the production
of moving-picture film,

WIw is going to pay for this? Ang
who is going (0 be suatisfied or inter-

ested in the hest that is how availahle?
Fir be it from me 1o syggost that we
shall never have television, Lut T pre-
dict a long, painfal, and costly rond

hefore we have it.

Slover Interests Apply

For New Norfolk Station

APPLICATION for another local
station in Norfolk, Va., evidently
earmarked for association with the
NBC- Blue network when that
chain is projected through the
South and Southwest, has heen
filed with the FCC Broadcast Di-
vision by the S. L. $lover Comp.
of Norfolk. The Slover Corp. is
affiliated with the ownership of the
Norfolk Virginian Pilot and
WTAR, present NBC c{ut]et in that
city. ¢

The same interests now are con-
structing a new local station, to
have the call letters WRTD, to be
operated in Richmond|in conjunc
tion with the Times-Dispatch, also
identified with the Slover interests
This station, to begin operation
this summer, alrcady has been
sipned by NBC as a Blue network
outlet.

The new applicuti#n requests
assignment on the 1370 ke. chan-
nel with 100 watts night and 250
watts day unlimited tix%le. The only
other station in the Nprfolk-New-
port News area is WGH, full-tiime
local independent. James W. Bald-
win, managing |director, is
the principal owner of 1WGH,

TO BENABLE studio |listeners t0
know which annonneers are on duty,
WMDBI, Joplin, Mo., has buoilt 2 cab-
inet with partitions about two inches
apnrt. In these, slides with staff an
nounceérs’ names  illuminated are
monnied. z

QOutside Stations Are Not
Heard Here Daytimes.
1000 watts KGyo'Mimuh.
1260 ke. Montana

‘Columbia Broadcasting System
ot
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XLW, Windsor, can

the MU roit
et in the Detroit a
gﬂthe network desires
tion and no other comp
velop, insofar as the F
cerned.

The :
congressman  Withro

Wis,) in_response
quiry. M. Withrow
tnow why the people
yere forced to listen to
station for

do
Stc&%hile neither Mr.

sive

crrespondence, it
lhe official viewpoint
is up .to the metwor
what stations it uses
The FCC pointed out
has permission to  tr
grams to CKLW untjl
1937, at which time

ation. Further, it i

tions in the Detroit
may desire Mutual s
communicate with t
sather than with the FC
Congressman With
among other things,

Detroit stations are v
opportunity to broad

ot
ca

mst for an Awmeridan
should use American|
The FCC’s reply is
have stated that nq'
are in force which

the Detroit stations |fr
asting such programs,

contractual
over, it was pointed
PCC has received

nomic grounds, but
give careful conside
facts which might be

authority to Mutua
pograms to CKLW
tion of the .present
on Dec. 1, 1937,

au

SUPPLEMENTING [

daily except Sunday.
service comprises  six

tion special news feat

current news events.

American Mop

(ity (Marno Dust Mop

Kansas  City. Fifty-

FCC on May ZOWTO informed

Mutual programs
{ one of the Detj}oit stations.
ithrow nor
the FCC would make public the
is| understood
iEvas that

row’s
nquired why

INS “Time

Copy”’

its regular
service to radio subs}lcribers, Inter-
national News Service has inaugu-
rated a mail news release, “Radio
Seript-News”, which is sent out

louncements are being used
{ times monthly, Bozell & Jacobs Inc.,
Chicago, handles the account.

¢ OKAYS CKLW
4§ MUTUAL OUTLET

ontinue as
Mutual Broadecasting System
rea as long
the affilia-
ications de-
CC is’ con-

(Progres-

to an in-

wanted to
in Detroit

a foreign
in-

it

to decide

as outlets.
that Mutual
usmit,

pro-
December,

another. re-
newal application must be filed for
understood
tnat the FCC suggested that sta-
it| area which
rvice should
at network

C.
letter,

given the
st Mutual

programs, and expressed the view
that an American prdgram, broad-

audience,

outlets.

nnderstood to
regulations
ould prevent

om broad-
and that

such matters were in the nature of
relationships.
out that the
no
sgainst the use of  CKLW on cco-
that it would
ation to any
presented in
tonnection with the renewal of the
to transmit
upon expira-

More-

protests

thorization

The new
pages of

news copy designed to give the sta-

ures, filler

material and background copy on

Tests

AMERICAN MOP Co., Kansas

s) recently

began a test campaign over KCMO,

word an-
100

WFIL

560 Kec.
PHILADELPHIA’S

NBC BLUE -

MOST

POPULAR STATION
MUTUAL

‘beating out MBS for

!

P

Gambling,
gratulating
Andre Baruch, ‘captain’of the CBS
team which defeated the golfers
of other New York radio groups

3
GOLF WINNER—Joh
of WOR, Newark, co

for the second consecutive year,
at the annual tournament at River
Vale, N. J. }

CBS Golfers Aéain Win

Annual Golhalq Contest
WITH a team score ¢f 598, CBS
golfers again walked pff with the
honors at the second annual radio
golf tournament played at the
River Vale Country Club at River
Vale, N. J., on May 21, Runner-up
was the Inter-City network with
a score of 602, followed by NBC,
who scored 629, with) WHN, 641,
fourth place
by a single stroke. Individual hon-
ors went to Phil Duey,| NBC singer,
with a low of 79.
The winning team, which now
needs only one morg victory to
gain pérmanent possession of the
River Vale trophy, put up by John
Handwig, owner of the club and
sponsor of the annual tournament,
consisted of Andre | Baruch, an-
nouncer who captained the team,
Fred Rich, orchestra|leader, Wal-
tet Pierson, announcer, Nick Lu-
cas, guitarist, and Howard Phil-
lips and Buddy Clark, singers.

WMCA-Inter City| were iepre-
sented by William Weisman, vice--
president, captain, Ira Herbert,

Lew Hyms and Phil Fuss of sales,
John M. Littlepage, Washington
representative, and AJntony Leader,
production. |
Ben Grauer and Lyle Van, an-
nouncers, George Fyey, salespan,
Carl Hoff, orchestra leader, and
Phil Duey, singer, composed NBC’s
team. WHN was represented by
Joe Bolton, announcpr, Mort Har-
ris, productipen]chief, Harold
Stretch, salesma nd John Mur-
phy of the executive office staff.

Members of the WOR-MBS team,
who alibied their last-place spot
by saying they didn't want to win
the golf balls put up for low scor-
ers by Alfred M¢Cosker, WOR
president, were Jack Poppele, chief
engineer, Harry Carlson, produc-
tion manager, Ted Herbert, sales-
man, John Gambling, announcer,
Rudy Roscoe, pianisf, and Ed. Clap-
ham of sales promdtion.

I

Bultimote
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NATIONAL REPRESENTATIVES
EDWRARD PETRY & CO.
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Seek Two in W. Va.

WEST VIRGINIA Broadcasting
Corp., licensee of WWVA, Wheel-
ing,lon-May 28 applied to the FCC
for fwo new stations in that state
—onie of 100 watts on 1310 ke. in
Wheeling and the other of 100
watgs night and 250 watts day on
1500 ke. in Charleston. Each city
now Has only one radio station, the
Chayrleston , outlet being WCHS.
Forf Industry Co. is listed as
100%% stockholder of the West Vir-
ginia Broadcasting Co., and it also
has| interests in WSPD, Toledo,
and] WMMN, Fairmount, W. Va.
The! principals in Fort Industry Co.
are George B. Storer, president; J.
H. Ryan, manager of WSPD, first-
vicé president and treasurer;
Gegrge W. Smith, manager of
WWVA, second vice-president; H.
G. {Wall, secretary; A. M. Rowe,

i

\% X})IMN, director.

Iy
WATL
offers you
the greatest
buying audience

in- ‘
ATLANTA
at
LESS COST

" You pay less to get the
BEST Results!

"YESSIR, THAT'S
MY BUILDING
T00,B'GOSH /"

Instead of patches om their pants, oitr Red River
J?alley farmers Have “‘patches’’ of real-estate in down-
é’own Fargo. They have both the money and the
inclination to buy what you sell in just about the same
proportion as well-to-do people in any prosperous
section . . . That’s why WDAY, though located in
agricultural ecountry, also carries so many essentially
urban-type accounts. May we—er-—elucidate 7

- WDAY,wc -

NB.C

FREE and Fe g '

¢ KILOCYCLES
PETERS, INC. F A [\ ;::. WATTS DAY ~
NATIONAL .

REPRESENTATIVES N, D'. 1ese WATTS NIGHT

Affillated with the Fargo Forum
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Shakespeare Plays
Arranged by CBS

CBS will present, during July and
August. the first major radio pro-
duction of Shakespeare’s plays,
using 25 ranking stage and motion
pleture artists as well as more
than 100 other players. The plays
will be offered weekly in a cycle
of eight one-hour productions us-
ing a night hour.

- Brewster Morgan, former Rhodes
scholar from the University of
Kansas and an outstanding Shake-
spearian director, with experience
in England’s Oxford Theatre and
legitimate productions on Broad-
wiyv, will be director. A symphony
orchestra will offer musical back-
eround.

»Columbia is offéring this Shake-
spearian series because of the
heightened interest of the listen-
ing public in the broadcast of fine
drama and to further its develop-
ment ,along the high standards
now enjoyed in music and increas-
ingly demanded by the American
audience,” said William S. Paley.
president of .CBS. He referred to
the unusual response of crities
and audience alike to such broad-
cast plays as Archibald MacLeish's
Fall of the City, written by the
Pulitzer prize winner for CBS, and
to experimental effoits of the Co-
lumbia Workshop and sponsors of
other dramatic series in offering
drama especially written or adapt-
ed for the microphone. “All of this
interest by the public and by those
in broadcasting, the theater and
literature should eventually lead
to even finer creative writing and
production of a new art,” he added.

RADIO ASSIGNMENTS
OF MUSICIANS CUT

LIMITATION of radio assignments
of individual musicians in order to
spread work among members of
the Los Angeles Local 47, Amer-
ican Federation of Musicians, went
into effect May 30. Ruling, ap-
proved by J. W. Gillette, interna-
tional studio representative of the
federation. is similar to the regula-
tions which have been operative in
the Hollywood motion picture stu-
dios for six years.

Musicians receiving less than $35
per week on sustaining:time are
now limited to one-and-a -half
hours on a weekly transcontinental
commercial radio program basis.
Musicians earning more than $35
a week are restricted to one weekly
program. regardless of the time
involved. Members not employed
on steady or seasonal engagements
will be allowed up to two hours’
radio work in a week.

Gillette said that about 100 of
the 4650 union musicians were re-
ceiving the lion’s share of radio
assignments. Increase in the num-
ber of broadcasts emanating from
Hollywood and Los Anegeles is ex-
pected to bolster employment of
musicians.

NBC stations will be shown in flash-
ing red and blue lights on an jllumi-

" nated topographieal man of the Tnited

States as a part of NBC's exhibif at
the American Uibrary Association
meeting at the Walderf-Astoria Hotel
in New York, June 21-26. Teading
publie lihraries throughout the coun-
try will also be indicated on:the map
to show where broadcasting literature

- and information are available,
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SURREA'LISM——-Fumi.s‘IFd the motif for a window digplay tsed n May
by Bullock’s, Los Angeléds department store, as a tie-in with its weekly
half-hour program New' Horizons, on KNX, Hollywood. Center attrac-
tion was a pulsating heart from which a‘microphone and power tube
emerged. Symbolic ears, stars and musical notes added to the effect.
New Horizons, weekly program which recently started for 52 weeks,
features Felix Mills and 20-piece orchestra, guest artists, narrator and
featured soloists who have not yet arrived in the “big name” category.

Late Personal Notes

DR. FRANK N. STANTON, (BN
market research specialist, spoke to
mentbers of the Wayne University ra-
dio rechnique classes May 24, Dr.
Stanton, formerly of the psyeclology
department Ohio State University. rold
Garnet Garrison's students about ¢ir-
rent methods of measuring the radin
audience and ontlined problems still
to be solved by new technique.

. HARRY MASON FSMITH., WBRM

commercial manager. spoke on “The

. Advertising Agency Looks at Radio™

before the Advertising Club of In-

dianapolis May 27.

DON CURRLIN, formerly CBS Hol-
lywood and San Francisco announcer,
has joined KEHE, Los Angeles, in a
similar capacity. Station has also
added Charles” A, Cashon to its staff
as news writer. e was formerly on
the Los Angelés Eraminer.

BILL HAMPTON, Chicago writer on
the Willys Overland MBS Surprise
Porty Sunday nights, will leave for
Hollywood June 8 for picture work.
He will continue his work for Kay
Kyser from the West Coast as well as
his special material for Kaltenmeyer's
,Kindergarten and the King's Jesters.

STAN THOMPSON. WBBAM opera-
tions manager. recently completed a
T4-page mannal for radio announcers
which eontains both correct and in-
correct announcing techniques,

RADCLIFFE HALL, announcer-pro-
duction man at WGY, Schenectady.
was married May 29 to Miss Gertrnde
(. Peeples, of Buffalo, former chair-
man of the Buffalo' Broadeasting Co.
audition committee.;

PHILIP - HOUGHTON, student at
Autioch College. Yellow Springs. O
has joined the guest relations staff of
NBC in Radio City for 10 weeks
training, following which he will re-
turn to his studies, All students a1
Antioch alternate school sessions with
periods, of employment which give
them practical experience as well as
academic training.

E. L. BENGSTON, formerly of KI.Z,
Denver, has joined KEHE, Los An-
zeles, as account “executive.

KEN STUART, announcer, has lefr
San Tiancisco to succeed Mel Roach
as magter of ceremonies on the Listen,
Ladies, show at KEHE, Los Angeles.

ROBERT L. EASLEY. formerly of
KFDM: Beaumont, Tex., has joined
"KLUF, Galveston, in the nrogram and
technical departments., W. C. Doug-
las took his place at KFDM. Orvin
Franklin, sports announcer of KFDM,
has joined KABC. San Ahtonio.

THOMAS LOEB, formerly of Phila-

delphia, has joined the microphone
stafft  of WDNC, Durham, N. C.

II()J)G['t dn  1Pour, of Pleasautville,
N. Y., a1 North Carolinn U. stndent,
is Pnnouueing part-time,

JACK WYATT, forfuerly of the an-
nouncing staff of NBC, New York,
has joined WWJ, Detroit.

JAMES E. SWEET. formerly with
the Washington News, has joined the
sales staff of WRC and WMAL,
Washington, following the resigna-
tion of Vincent Callahan, commercial
manager, who has become manager
of WWL, New Orleans, and the desig-
nation of John Dodge to succeed Mr.
Callahan. K

EOMOND T. McKENZIE, formerly
of |the engincering staff of WTBO,
Cumberland, Md., WIFIL Philndelphia.
KEBJM, Prescott, Ariz., has joined
WJIBK, Detroit, to handle remote con-
tro]l broadeasts.

1

LES WEELANS. musical director of
KIiZ. Denver. has resigued to join
KDYL, Salt Lake City.

‘! Fills for Phil
AIT ANNOUNCER will be starred

in |]a nationwide network program
when popular Harry Von Zell
pinch-hits for Phil Baker- on the
Gullf Refining Co. CBS series dur-
ing the latter’s absence from the
air-waves this summer. Effective
with the broadecast of July 4, and
until Baker’s veturn in the fall,
Vop Zell will serve as master* of
ceremonies and star of a Sunday
half-hour variety program assisted
by | guest artists. Oscar Bradley’s
Orchestra will continue during the
summer series. Von Zell hds an-
nounced many network programs,

-and has established a reputation as

a stooge for such comedians as
Fred Allen and Baker. This will be
his' first starring assignment.
Young & Rubicam Inc., New York,
is agency.

i

{Resort Series in West
CATALINA ISLAND Co., Catalina
Island, started quarter-hour prog-
rain on KNX, Hollywood, May 21
fegturing interviews of Island res-
idents and visitors. Program, call-
ed Happy Catalina Islanders, is on
five times weekly, and was placed
through Neisser-Meyerhoff Inc.,
Chicago.

Three Stations in Ohig

Added by Mutual; Plyy, |

For Seaboard Advaricjy,

WITH the acquisition by

tual Broadcasting Systein of thrlel:
Ohio .outlets, effective ag of I_)ccL
1, plans still are going forway
whereby the network DPraposes t
affiliate a group of stations alon,
the South Atlantic scaboard. N
later than Dec. 1, according to g
announcement made by MBS Gep.
eral Manager Fred Weber, WiLy
and WHK, Cleveland, and WHKC
Columbus, operated by Uniteq
Broadeasting Co., will join the et
work. The addition of the three
outlets brings the total nunthey 4
affiliates to 56.

WHK, now a CBS outlet, become
an NBC basic Blue station thi
lall. The exact date for the switg)
has not yel been defimitely  go
Simultancously, WGAR by ‘virye
of arrangements completed hearly
a year ago, becomes a, CBS outlet
The alignment of the three Cleye.
land Plain Dealer stations with
MBS grows out of the switch iy
the WHK affiliation, it is under
stood. '

It was learned that progress i
being made for the affiliation of 4
number of stations in the Carolings
and Georgia with Mutual, follow.
ing a conference held with My

- Weber in  Charlotte two months

ago. WATL, Atlanta, alveady is
handling an hour of Mutual prog-
rams on Sunday night, half of
which is commercial, It is antiei-
pated that some definjte arrange.
ment may be made on the South
Atlantic link this summnier, probab-
ly for fall inauguration.
Meanwhile, station affiliation ac-
tivities of NBC and CBS seem to
be quiescent. Negotiations are go-
ing forward in several 'quarters, it
is understood, but no new contracts
have been signed. NBC has been
working on plans to | expand its
Blue network to parallel the Red
in the South and Southwest, in
the hope of having the complete
nationwide unit alignefl bv fall.

I ——
Hits Interlude Spots

COMPLAINT against the cutting
down of standard 15-minute pro-
grams, other than network pro-
grams, to 14 minutes fin order to
clear ‘for “spot announcements”
was " expressed May 27, by Joseph
M. Koehler, president! of Radio
Events Ine. Growing |volume of
spot business and the resultant in-
ability of many stations to clear
time has caused this situation, In
the present trend, M. Koehler
said, this means that| a station
“sells the last minute of a 15-min-
ute program twice.” He said”that
eventually this might mean that
the accepted length of a standard
quarter-hour program will actually
be 14 minutes with everyone ad-
mitting the condition. |

“Carolina Net’’ Series

A “CAROLINA Network” in which
WPTF, Raleigh, and WIS, Colum-

bia, will be the principal stations,
is being aligned by Carolina Sales /
‘Corp., sponsor of Southland Echoes |

over the former station in beha
of Kelvinator, WPTF will continue
to produce and feed the program
each Stnday and other sectional
stations will be added if they are
able to clear time. |
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e on the Commission,
’relll);se(fer:)ttﬁr members are Prall,
Eemocrat, New York; Sykes, Dem-
qerat, Mississippi; Walker, Demo-
at, Oklahoma; Brown, Republi-
c:m’0hio; Case, Republican, Rhode
‘I:s]a’nd; Payne, Republican, New
York. Payne was reappointed last
July for a seven-year term, and
(as¢’s term expires on June 30,

938

Thi§ western group centers
m;gl,:d Senator Bone (D-Wash.),
who was a leader with Senator
Sehwellenbach, his Democratic col-
Jeague from Washington, and Sen-
ator Wheeler (D-Mont.), in an un-
qccessful effort to secure the last
Republican vacancy for a far west-
o state. They have not yel gotten
together but Senator Bone _z‘lssert(zd
he hoped they would, with Senators
from Oregon, California and other
western states also participating,
1o urge that their section of the
cuntry be represented. Senator
Bone said he could not announce
s yet any names of possible can-
Jidates that might be set before
president Roosevelt, but intimated
it would not be difficult to find a
sstrong Democrat” for such an im-
portant post.

It is recalled that Senator
Wheeler, and other western- Sena-
tors once voiced strong objections
to two New Yorkers on the Com-
mission, lending to- the belief that
President Roosevelt may now be
persuaded to fill the post with a
westerner. On the House side, Rep.
Rayburn (D-Tex.), Democratic floor
leader who espoused Dr. Stewart’s
original candidacy, maylhave some-
thing to say about the appoint-
ment, and possibly might get be-
hind the selection of his fellow
Texan, Mr. Gary, or some other
man from his state, i

How much weizht,Senator
Wheeler will carry, since he has
been at odds with the White House
n the Supreme Court issue, is
westionable, but he is in the key
wsition of being chairman of the
Interstate  Commerce Committee
which has charge of radio and
communications legislation and
which will be called upon to con-
sider the appointment before re-
porting on its confirmation to the
full senate. Senator Wheeler and
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‘i Again Demand Westerner on FCC
(Contimued from page 11)

Senator Bone are close friends who
work together on much|legislation,
and Bone is a member gf Wheeler’s

ident Roosevelt’s esteem, and it is
said he was appointed fto his pres-
ent job last April 1 af a sugges-
tion made by Presideg{t Roosevelt

ment. He is known to Enjoy Pres-

to Gov. Earle. Sengtor Guffey
(D-Pa.) is said to favér Mr. Dris-
coll’s selection.

Mr. Driscoll, an atforney, was
first mentioned in presg association
reports  emanating  frpm  Harris-
burg, the basis for which he said
he did not know. He lis 66 years
of age, a veteran of the Spanish-
American War, a former Wilson
appointee as district gttorney for
western Pennsylvania. He was for
many years active in|Democratic
politics in his state. He was de-
feated for reelection to| the present
Congress last fall.

H. A. Merrick Mdntioned

In connection with| a possible
western appointee, the name of
Herman A. Merrick, National Re-
employmient Service ,glirector for
the Department of Labor, in Seat-
tle, has cropped up. r. Merrick,
said to be a practicgl wire tele-
graph man, is underﬂ:ood to have
the endorsement of Senator Schwel-
lenbach. Whether his name has
been broached oﬁ‘lcialjly, however,
cannot be ascertained

Dunham Awar(Hd Degree

DR. FRANKLIN DUNHAM, NBC
educational divector, will be hon-
ored by St. Bonaventure College
June 8 with the degree -of Litt. D.
Dr. Dunham will also deliver the
annual commencement] addresses' at
Tthaca College, Ithaca, N. Y., on
June 11 and before the Wellesley
Hills high school student body on
the Wellesley College campus,
Wellesley, Mass., on| June 12.

TIIE hearing on the proposed trans-
for of ownership of | WTIIS, Tlot
Springs, Ark., to the Tom Barton in-
ferests []’ruo.unt\s-rlru. May 1951,

originally set for Junpg 23, at which
local interests have agked to Dbe rep-
resented as opposed to both the sale
and the proposed remdval of the sta-
tion to Little Reck, Has been indefi-
unitely postponed.

CBS will issue a new frate card dated
June 1, on about that [date. The card,
No. 23, will include th¢ reeent changes
in the CBS linenp mjd a number of
riafe inereases,

KOMO

5000 Watts L.S.
NBC Red

SEATTLE
WASHINGTON

KJR

5000 | Watts
NBC Blue

. e
National Representatives — Edward Wany
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NEW POSTAL
..ELEGRAPH
NIGHT
LETTER
SERVICE....

(In Effect June Ist)

%M

Saves from 20% to 75% and
more depending upon distance
and length of messdge

® With staggering economies that claim the :
attention of every executive the new Postal
Telegraph Night Letter Service goes into
effect, within the United States, as the. most
important communication development in
years.

" Under the new service, rates are as low as
one-fifth of a cent a word (beyond the initial
25-word base rate*) to thousands of “short
haul” points.

Under the new service, messages of more
than 200 words can be sent for seven-tenths
of a cent a word (beyond the initial 25-word
base rate*) even from coast to coast. The
maximum rate for a 25-word message be-
tween the most distant U. §. points on the
map is only fifty cents...two cents a word!

Take full advantage of the economies the _
new Postal Telegraph Night Letter Service
offers. Use it for business and social mes-
sages. Make it a part' of your daily corre-
spondencé routine. Get an assured next-
morning reading of your message. Open
the way for an immediate telegraph reply.
Call Postal Telegraph for further informa-

- tiom. ; ’

i

*NOTE: The initial rate is based on a new minimun: of
25 words. Extra words are n“bargeqﬂ Sor in 5-word groups.

Postal Telegraph

L
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Lobaknamel Testing

CALIFORNIA LOBAKNAMEL
Co., Los Angeles, has placed its ac-
count with Allied Adv. Agencies
Ine., that city, and to introduce its
new enameling process for automo-
biles, along with .other media, on
May 17 started a 13-week test cam-
paign
Cal,, using a quarter-hour news
period six days weekly. Organiza-
tion is new to the Pacific Coast;
and if campaign is successful, it
will be extended to include a list of
western stations in a dealer tie-in..

on KMPC, Beverly Hills, .

Don Lee Names Kennedy
FRANK M. KENNEDY has been
appointed chief engineer of KHJ,
Los Angeles, succeeding Harold G.
Peery, resigned. Kennedy has been
with KHJ for the last six years
as development engineer. Peery
was for more than ten years chief
engineer of the “entire ‘Don Lee
Broadcasting System, a post which
has been abolished. KHJ is the key
of that network. Hudson Lyon
after an absence of several months,
has returned té the technical de-
partment of the station.

”"»;Pnom:ssmmu,,
"DIRECTORY

- JANSKY & BAIEY
An Organization of
Qualified” Radio Engineers

. Dedicated to the
SERVICE OF BROADCASTING

National Press Bldz. Wash., D, C.

McNARY and CHAMBERS
Radio Engineers
Netional Press Bldg.  Nat. 4048
Washington, D. c.’

There is no substitute for experience
GLENN D. GILLETT
Consulting Radio Engineer

982 National Press Bldg.
Washington, D. C.

o

@

PAULF. GODLEY

Consulting Radio Enginecr
Montclair, N. J.
“25 years of
Professional Background”

EDGAR H. FELIX -

32 ROCKLAND PIACE
Telephone: New Rochelle 5474
NEW ROCHELLE, N. Y.

Field Intensity Sutveys, Coverage
Presentations for Sales Purposes,
Allocation and Radio Cowgerage
Reports,

E. C. PAGE

Consulting Radio Engineer

1311 Livingsten St.  Davis 2199
Evanston, IlI.

2

‘| - Treason for Tuning
TUNING in Moscow is still
a penal offense in Nazi Ger-
many, where a group of al-
leged Communists last month
were sentenced to terms of
two to six years in prison for
listening to broadcasts from
Russia. The court warned all
radio fans in Germany to
tune carefully away from
Moscow, or else. The convic-
tions were on charges of high
treason because they listened
in groups but the court an-.
nounced that lone listeners
might also face the same
penalty.

Newsmen Assemble

PROEF, CITARLES L. ALLEN, new-
ly appointed head of the school of
Journalism at Rutgers University,
‘was the featwred speaker at the
‘last meeting of the Central States
chapter of the American Associa-
tion of Radio News Editors & Writ-
ers held in Chicago May 27. ‘Prof.
Allen, who is currently making a
survey of news broadcasts in Chi-
cago, spoke on “Arn Educator Looks
at Radio News.” The three chief
poinits discussed at the meeting
were: (1) Commercial value of
news; (2) Discussion of what con-
‘stitutes objeetionable news for ra-
!dio presentation (led by Al Hol-
lander); (3) number of advisable
:daily news broadcasts (Ken Elling-
ton). ARNEW members from In-
r diana, Wisconsin, Iowa and other
lcentral states attended the meet-
ing.

Working on WGTY
CONSTRUCTION of the Ney
WGTM at Wilson, N. ¢, I.Ecen"u“
authorized by the FCC ¢t aper; ly
with 100 watts daytime op 1(?;
ke., will start June 1, accordip, to
H. W. Wilson, who With Ben .
mer will be licensee of the statigr.
Mr. Wilson operates the Wilsnv
Sound_ System and Mr, Farmelloilz
a radio construction engineer why
is to supervise the installatio of
RCA equipment. Ah Estey orga
and UP news service have been
ordered. !

ABC of Radio Sales
ROY C. WITMER, NBG Viee.
president in charvge of sales, wij
deseribe the function of the gy
department of o bmzu[cnsting ('oml
pany in a broadeasl on June § g
the Red network. iy talk will be
one ol the ABC of NBC guie
designed  to  educdte ligteners m’
what goes on behind the scenes iy
broadecasting, '

Former
Station Owner - Manager

Seeking new connection,
would like to join station
looking for. new blood. Has
capital to invest and excellent
record, for management and
busine$s results. Would par-
tic’u]ar‘;ly like to tacide propo-
sition .in good market that
needs local and national ad-
vertising buildup. Address
Box 701, BRQADCASTING.

CLASSIFIED ADVERTISEMENTS
Help Wanted and Situations Wanted, 7c per word. All other classi-
fications, 12c per word. Minimum charge $1.00. Payable in,advance

Forms close 26th and 10th of“rx&onth preceding isaues.

JOHN BARRON

Consulting Radic Engineer

S lizi B a4 t

P! in and
AMocation Engineering
Earle Building, Washington, D. C.

Telephone NAtional 7757

FRED O. GRIMWOOD
Consulting Radio En{/ineerl

Specializing in Problems of
Broadcast Transmission and
Coverage Development.

P. 0. Box 742

Evansville, Ind.

HECTOR R. SKIFTER
Consulting Radio Enginser

FIELD INTENSITY SURVEYS
STATION LOCATIQN SURVEYS
CUSTOM  BYMT EQUIPMENT

saint Baul. MinnesoTA

HERBERT L. WILSON

Consulting Radio Enginecer
Design of Directional Anrennas
and  Antenna_ Phasiug  Equip-
111(-11(; Field Strength Surveys,
Station Location Surveys.

260 E. 16lst St. NEW YORK CITY

66 BROAD STREET

FREQUENCY MEASURING SERVICE

Many stations find this exict measuring service of great
value for routine observation of transmitter perform-
ance and for accurately calibrating their own monitors.
MEASUREMENTS WHEN YOU NEED THEM MOST

at. any hour every day in the year

R. C. A. COMMUNICATIONS, Ine.

Commeréial “Department
A RADIO CORPORATION OF AMERICA SERVICE

>

NEW YORK, N. Y.
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i Help Want;edf

Situations Wanted—Cont’d

Local 250-watt station in Ohio town of
125,000 wants experienced program director.
iCharacter references required. Write Box
691, BROADCASTING.

Local Texas station desires announcer.
Give full details of exvperience. picture,
salary expected. Box 680, BROADCASTING.
|EXPERIENCED SALESMAN WANTED.
[New 100 watt station. Fine opportunity
{for advancement. Position

i as  Assistant
i Manager also open. Box 695

BROADCASTING,

] ‘Transrndiu press operator
| dio telephone first. KFJM,
| North Dakota,

must have re-
Grand Forks,

| Situations Wanted

! . : . N
‘ Desirous locating with station or adver-
tising organization. 30 years old. 8 years'

Licensed first class ragio phone operator

. with engineering ability, graduate of rec

ognized radio school, four years’ experience
with & 250 watt station bf high reputation.
Employed at present. . Desires to make
change: interested in |construction engic
neering? Available on 60 days’ notice. Box
698 BROADCASTING. |

i

Annr‘nmoer‘producer. Three years exper-
ience. Desires staff posifion with progre:
sive station, Will rewr;l voice for inter
ested parties. Will be in Chicago for Con
verfyion. Box 696 Bnmi\)ms’rmc.

Radio news editor: crisp news, vivid
dramatizations, unique | features. College
graduate. wo  years experience Candid
references. Box 694 BROADCASTING.

Experienced operator | with First Class
License desires positiun, with progressive
station. Box 697 BROADCASTING.

)rndin experience, all phases. Also first —t —
class license. If personal interview de- Radio operator. Broadcasting and code
sired will attend NAB Convention. Box  station experience. TWX| operator. ¥nowl
690, BROADCASTING. edgl of both codes. Box 599 BROADCASTING
i
Available June 1st. Announcer, 24, For Sale—Eguipment
three years' experience radio including

jcontinuity, sales promotion. Married. Law
jschool degree. Address Box 692 Broap-
[CASTING.

Manager, ten years’ experience, large,
‘small stations, reputation showmanship,
interested Western, Northern stations, ref-
erences, willing invest, newspaper radio
background, now managing metropolitan
Box 686, BROADCASTING.

Experienced transmitter engineer and
control operator. Age 22. Does not drink.
References furnished. Box 688, Broap-
CASTING.

i Six years a successful network station rep-
resentative. Employed. Fine billing. Would
“hke to join station as commercial or sales
|manager or agency, developing radio de-
ipartment. Thoroughly qualified. Confiden-
tial. Box 693 BROADCASTING.

RCA 5A B5KW trarsmitter complete
with 2 sets tubes, 2 water cooling units,
2 plate transformers dnd| antenna coupling
unit. Recently overhouled. Box 700 Broad-
CASTING. ‘

War:zed to Buy

Want to buy part or whole interest 100

watter or any independent, help managé j

references. Box 687, BRPADCASTING‘

For Rent—Equipment

Approved equipment, RCA TMV-16-B
field strength measuring unit (pe¥h
direct reading: Estiline Angus Automatic
Recorder for fading on, distant stations:
GR radio frequency bridge; radio oscills
tors. etc. Reasonable rental. Allied Be
search Laboratories, 260 {East 161st Street,
New York City. !

BROADCASTING o Broadcast Advertising
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TON C. LENT. of the
: vGTON €. LENT, ¢

\VO%’E{X;’\&““ Fngineering Depart-
Opex of NBC, New York, on May
n}_en‘tms assigned to the Washington
Id‘v‘sion of NBC for an indefinite
D“‘]od in connection with the installa-
e of the new 5,000 watl trans-

tion ™ :
i for WRC, Washington 'Rgd
gétta%rk outlet. Mr. Lent will aid in

eral construetion, of the new
g:ngr;liltter building fo‘xi» the station.
(BS has just placed injoperation an
RCA-Victor 10 kw. short wave trans-
pitter at its 1llt(!l‘]l:ltl0}}-ll» shortwave
yroadeast W2XE,
pear Wayne, N.

station, Joeated

aperate  on the five frequencies as-
gemed by the 1°CC,  transmitting
vacinl prograwms Lo Iuropean  aid

Tain Ameriean  countries, Clyde J.
Houldson had churge of 111:41:111113;: {he
FrA310 RCA-Victor f(ransmifler,
while J. N. Dyer
Aperienn antenna
members of the GIS
weering Department,

KFYR, Bismarek, N. D., o
wnstruetion ol new studios i
present locatiou—the [Iloskins-Mever
Bidg. The layout, designed by Chief
Engineer Ivar- Nelson, will be ready
in a month. .Acoustical design s
amied out in acoustical celotex pan-
s on walls and ceiling with sheetrock

installed the South
are
Ingi-

em. Both
General

4 borders and rubber tiled floors.
4TI
).

NEW  1L000-watt  transmitrer
and 325-foot antenna tower of WIIDP,.
Tavreishurg, Pa. was dedieated May
M owith a salute from CBS, Chief
Engineer  Williamm  Wolf  supervised
the installntion.

KGER, Long Beach, Cal., nuder su-
parvision of Jay Tapp, chief engineer,
who built the equipment, has installed
a new high-fidelity modulator.

WIBY, Gadsden, Ala., will soon
start coustruction of a new combined
studio and transmitter building.
Ground has already been purchased,
and if the FCC approves the loeation,
work will Degin. WJIBY also has an
application  hefore the FCC for a
day power inerease to 2350 watts.

KTEM, Temple, Tex.” has purchased
am RCA 100-1M modulator unit to
onvert its preseut type 100-13 100
watt transmitter for 250-watt opera-
tion.

KGGC. owned by the Golden Gate
Broadeasting  Co.. W. N. MeGill,
manager, lias just announced the pur-
chase of a new RCA 250-watt trans-
nitter. Also planmed for KGGC, is a
new 500 font tower to rise from the
mof of the ITotel Olympic. Bids are
mow being considered,

WPAS, White Plainsg, N. Y.. is in-
\'gnlling A new Lehigh 190-foot ver-
tieal radiator atop the Roger Smith
Hotel where it has its studios.

KGHUT, Billings, Mont.. has installed
2 new 5 kw., RCA  transmitrer fo-
gether with a Truscon self-supporting
twer, Within 30 days, the station
wiil move into completely new studios,
nmccs,. and coutrol headquarters, rep-
resenting an expenditure of approxi-
mately $25,000.

WNEW, New York, has ordered 35
of the new WI saltshaker miero-
phones to be used in its studios and
remote spots.,

1\:1'}NYQN TRANSFORMER Co.,
Yew York, hus issued a eatalog of
I8 revised "I Tine of audio power com-
pnents for amatenr transmitter and
publie address systems,

J. The station will |

©eylindrieal,

THE SOBY YARDSTICK
OF AUDIENCE VALUE

tg‘pﬂ{hal and comparable data about
@ size and location of the audience
of radio programs and stations.

BWrmz for information and prices.
mENJM:vHN SOBY AND ASSOCIATES
23 Walluce Ave. Wilkinsburg, Pa.

Operators’ Age Limit
INTRODUCED at the behest of
labor groups in ay by Sen.
Sheppard (D-Tex.),| was a bill
(S. 2047) prescribing |that the FCC
issue licenses only tp station op-
erators who are 21 [years of age
or over. The existing law (Sec.
303, paragraph L) does mot pre-
scribe an age limit. |The proposed
amendment also prescribes that
the Commission may |disregard ‘the
age limit for amateurs. The mea-
sure was referred to the Interstate
Commerce Committee.

TWO new types of njicropliones are
announced by, Univergal Microphone
Co., Inglewood, Cal. |One isg Model
AV (air velocity), iheorporating a
wide-range corrugated [ribbon for the
converting element, being fed into the
latest type of transfoqmer loeated in
the baxe ol the micrdphone housing,
What is deseribed ax ghe first definite

atfempt 1o engineer [amd  design a
microphoue  espeeinlly| for  orchestra
pickup has been embodicd in the new
dynamic microphone which will he in
production Tafe this mpnth.  The new

combination  of
A special bul-
eseribe the new

unil operate on 2
velocity and. pressure.
letin will be'issued to
microphone.

WISN, Milwaulkee, on
cated its new trausmitting equipment
with = coast-to-const| program over
CBR, It has installed a 1,000 watt
high-fidelity RCA frapsmitter and a
25R% ft. vertieal radiatgr, The installa-
tion was under the (lirection of 1.
A Weller,  chiefl  eifgineer ol the
1Tearst station.
TINE new 100 kw. [ (ransmitter of
WCKY, Cineinnati, will he shipped by
RN Mfg, Coo on Juwhe 9 and its in-
stallation comnleted by July 1, ¢
ing to.1.. B, Wilson, WCOKY pre .
The statiou vecently [was authorized
to increase from 5 to 10 kw. full time.

ISOLANTITE |New York.

June 1 dedi-

Inc., has

issned Bulletin No. 103 deseribing its -

. . N B
line of ceramic stajid-off insulators

particularly adapted lto the construe-
tion and installation of radio and
other high-frequency [equipment. In-
cluded ave charted| dimensions of
square kection, conical,
heavy duty and stand-off insulators.

AUDAK (o, New \'rrk. has released

a six-page folder titlad Pie » Facts
contiining a technieal article by J, )
Parvdy, B, “A ‘Relayved-Frequeney”
P’ick-up,” and deseriptions and prices
of Audak new, magneto-inductive pick-
ups.  Seven styles are -included.

WBNS, Columbus, fc
trol room, has jus
technical  equipment
and  special WEBNS
Collins  Radie Co.
covers a  frequeney | range of 30 to
15,000 ¢xeles. The ¢onsole rests on a
speeial built desk, ik seven feet long
and i finished in wrinkie gray with
hlack control panell and chrome end
plates. | Lester I Nafzger, chiel
engineer, directed the installation,

I
NEW!
“SONG SPOTS”

.to sell Icwe Cream

r its master con-
t installed new

part  standard
design, huilt by
New equipment

5-Minute Complete Shows
Theme——Song-‘r-Commercial
Transcribed by
rationally known 14-year-old
boy radio star.

Write

= WOOH ===

RADIO PRODUCTIONS
Hollywood, Calif.
220 Markham Bldg.

... wood w;ords sell . . .

BROADCASTING o Broadcast| Adver!tising
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New Studios at , WBBM
Having Novel Features
Will Be Ready in June

COMPLETION of the second major
portion of the $300,000 WBBM stu-
dio project by June 15 has been
assured by Frank Moore, CBS New
York supervising architect, who
has been in charge of the Chicago
CBS construction for the past three
months. Two large orchestra-dra-
matic studios, No. 1 and No. 2,
and a _large artist’s reception
“green room” ave scheduled to be
placed in service early in June.
Both studios will be a refinement
of the CBS “live-end, dead-end”
type of acoustical construction,
which has been followed through-

out the CBS New York, Chicago,\

and Hollywood studios. X

The perforated transite studio
walls will conceal alternate blocks
of absorbent acoustical tile and
hard refleeling surfaces, so stag-
grered that no two hard $urfaces
will be directly opposite. L

Both studios and their large re-
ception room will feature ithe un-
usual treatment of wall |surfaces
with 1ubber tile, wood paneling,
aluminuny, and large blocks of solid
color, blue, gray and white pre-
dominating. Each control room
will contain new modernistic con-
trol consoles, containing eight po-
sition mixers, designed by the
WBBM engineering staff. Cue
speaker and talkbacks will be com-
bined through the use of a midget
permanent magnet dynamic loud-
‘'speaker as both speaker and micro-’
phone. Each studio will have sép-|
arate airconditioning control.

»Associated Radig

. Boston’ Radio- Course
BOSTON University will inaugu-
rate two new radio courses during
its summer session, July 6 to Aug.
14, to instruct college instructors,
liigh school teachers and students

in various phases of broadcasting
technique. The ~ courses will be
known as “Radio Broadcasting for
Schools” and “Analyzing the Ra-
dio Audience” and will be taught
by Ralph L. Rogers, president of
Writers Inc.,
Boston, who is also instructor. of
the regular fa]bl and winter .radio
courses offered by the university’s
college of business administration.
A course in “Radio Writing and
Program Building” will also be
offered for those more interested
in the professional rather than the

educational side of radio.
S

The Largest

v Independent
Frequency Measuring
Service in the Country

A\.@M(R\A

Manufacturers and
Engineering Consultants

®
COMMERCIAL RADIO

EQUIPMENT COMPANY

216 E. 74th St., Kansas City, Mo.

THE MOST

POWERFUL

STATION

between
St. Louis
Dallas and
Denver

i

Covers the Heart of the Triangle

25,000 WATTS
NATIONALLY
CLEARED, CHANNEL

i

COMPLETE NBC

PROGRAM SERYICE New Yqrk

"THE VOICE

OKLAHOMA" —

4

More population, more radio sets and
more spendable jncome than any other
Oklahoma station, with extensive cover-
age in Kansas, Missouri and Arkansas.

EDWARD PETRY & CO., Nat'l Representatives

Detroit  San Francisco

Chicago

TA LS A
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Inereased Activity
In Hollywood Area

Handicap to NBC.

Disposition of Present Site
Preves a Stumbling Block

WITH Don E. Gilman, western di-
~vision vice-president, announcing
that NBC will not build its new
Hollywood headquarters until the
lease on the present studio build-
ing in that eity is disposed of, the
network faces the problem of ob-
taining facilities to meet the fall
influx of new shows which will
nmove in from other parts within
the next few months.

Mr. Gilman, who has established
his west coast headquarters in Hol:
Iywood, at a recent press confer-
ence, intimated that expansion at
the present site, if decided upon,
would provide only temporary re-
lief from facility demands. NBC’s
lease on the property still has 3%
vears to run. Only stumbling block
to immediate building plans on a

new site is disposition of this prop- *

erty. He stated that the network
is prepared to cloge for a new site
within 48 hours after freeing itself
from the now occupied property.
He admitted that both the Sunset
Blvd.-Vine St. property and the old
Metro lot near Santa Monica Blvd.
and Cahuenga (often mentioned as
the new locations), are feasible.

More Space Needed

Regardless of NBC’s move,. the
pressure of fall business will see
the network leasing theatres and
auditoriums to tide over the con-
struction period. From a careful
survey there isn't a theater or au-
ditorium available in Hollywood,
and NBC will be forced to remote
its shows from downtown Los An-
geles. Because of lack of facilities,
Mr. Gilman admits that NBC's sit-
uation is serious insofar as han-
dling next falls business.

Because of the rapid develop-
ment of Hollywood as a program
center, Mr. Gilman stated that the
traffic, press and auditing depart-
ments will be moved from the NBC
San Francisco studios to the former
city to meet exigencies as they
arise. ~ He neither denied nor con-
firmed the rumor that Hollywood
would become the network’s West
Coast headquarters, but predicted
that that city would be the world’s
radio ‘center within the next five
years. -

It is well known that Victor Dal-

ton, owner of KMTR, Hollywood,
would like to affiliate his station
with NBC, becoming the Blue net-
work outlet, replacing KECA., the
Earle C. Anthony station in Leos
Angeles. =sNBC’s agreenjent with
Anthony has three years more to
go. Dalton is building a $150,000
radio village in Hollywood to house
his station and he was scheduled to
have a conference with Gilman on
May 26. Exact nature of the con-
ference could not be learned, but it
is expected that Dalton offered the
facilities of his radio village to
meet emergencies, building up-a
friendship with NBC for the fu-
ture. -
NBC Transcription Service has an-
nounced a substantially reduced
price scale for “reference record-
Ings,” discs cut for file or checkin;
purposes and not to be used for
broadcasting, to go into effect on
June 1, with a graduated scale of
discounts ranging up to 15% for
quantity orders.
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WBBM SCHOLARSHIP
Prize to Be Awarded; Pupils
To me&e Station

WBBM will turn over its entire
station on June 5 to senior honor
students from Chicago high
schools. The star pupils will re-
place every WBBM artist, engi-
neer and executive-that day. T}}e
staff will watch the proceedings in

- a casual manner.

Each senior’s grades, his q.bility
to fill. a station post, and his un-
derstanding of the position he
chooses in radio—as exemplified
in a brief essay on broadcasting-
will be taken into consideration in
choosing the staff for a day. In
addition, the winner of the essay
contest will receive a $300 scholar-
ship from WBBM to any univer-
sity or business school of his
choice. The idea, conceived by Mil-
ton Charles, WBBM organist, was
carried out by CBS-Chicago offi-
cials in cooperation with Dr. E.:
William H. Johnson, president of
the Chicago Board of Education.

CBS Contest Winners

WINNERS of a contest for a se-
cret password to Sunbrite Junior
Nurse Corps, children’s program
sponsored by Swift & Ca., Chicago,
on CBS, hdve announced in a
special edition of the Sunbrite Jun-:
ior Nurse Corps News, a leaflet,
sent to all enrolled members. En-|
rollment required a label from a'
can of Sunbrite Cleanser. The 15'
girls who won the contest will
leave with their mothers for a free
16-day trip to Hollywood July 4,
during which they will meet Dor-,
othy Hart and Aunt Jane, leading,
characters in the series, and attend’
the first national convention of}
the Junior Nurse Corps. The series,,
which was broadeast . during the’
winter .and spring of 1936 and
1937, won the approval of autho-|
rities as a suitable juvenile prog—v}
ram, educational and constructive
in quality.

i
i
{

ALL - CANADA BROADCASTI
Corp.. _has signed as exé¢lusive Canai
dian distributor for projFrnms of X
S. G. Advertising Agenéy, New York)

. Around The Clock

WABY, Albany, has inaugu-
rated a new series of pro-
grams for the stay-up-all-
nighters and the milkmen.
‘Program runs continuously
from 1 to 7 a. m., after which
time "WABY starts its regu-
lar | established schedule for
the day and night. Extensive
tests were made, and it was
found that many listeners
tune in from midnight to
dusk, especially DX fans,

WDBJ Thrown Off Air
- Five Hours by Lighining

DURING a severe thunder storm
May 22, lightning struck the 312-
fool wvertical radiator of WDRBJ,
Roanoke, Va., and the flash found
its way into the concentric trans-
mission line and melted the inside
copper tube, brazing it to the outer
copper tube and thereby causing a
short which put the station off the
air. This happened at 7:05 p. R
The storm continued in such inf-
tensity that it was not possible to
approach the tower to start inves-
tigation until about 8 o’clock. Af-
ter numerous tests, the trouble was
discovered, and it was necessary to
build an overhead transmission line
550 feet long before the station
could get back on the air. A erew
of mechanics and enginecrs worked
all night erecting the temporary
line, adjusting and tuning, in order
to get the transmitter on the air
at 8 o’clock the next morning. The
four hours and 55 minutes that
WDBJ was off the air was the
longest loss of time ever experi-
enced by the station.

s

¥. B. CLARK, dirvector of the world-
wide British Broadeasting Corp., Ism-
pire shortwave service, sailed from
Ingland May 7 for an IEmpire tour
which will Tast until next December
and during which he will study the
reaction to the IZmpire hroadeasts and
investigate mutunal radio prohlems of
the BBC and the British colonies and
dominions.

KIUXN, Pecos, Tex., was to broadeast
continnously for 48 hours, May 30-31,
to celebrate opening of new studios.

the Pulitzer 'Prize choice, as the

.RADIO DR:‘:&MA CRITICS—Secledted You Can’t Take It With You, also,
ost meritorious theatrical production

of the year, and on May 26 presented a parchment scroll to the producer.

The proceedings were broadecast oyer WMCA, New Y

ork. Harry Hersh-

field, WMCA dramatic critic, and Bide Dudley, WOR dramatic ecritic,
made the choice. Let to right are Josephine Hull, featured player in the
play; Donald Flamm, president of WMCA; Harry Hershfield, and John
‘Peter Toohey, publicity representative for Samuel H. Harris, producer.

H

B !

White House Less Actiy,

On Food-Drug Meagyy,

ADMINISTRATION interegt f
food and drug legislation evide:m;
has diminished because of pregyy,
of other legislation having preg.
dential endorsement. At hig ress
conference at the White Hy,,
May 28, President Roosevelt indi-
cated he did not know the statyg o
pending legislation. When inforg.
ed that the Copeland food ang ¢
bill was stymied in a House b
committee because of a controy
over its administration eithe
the Department of Agriculture g
the Federal Trade Commission, (i
President said he believed ¢
trouble was not entirely the j\.u:h.
dictional question.

The Copeland bill (S-5), previd
ing for Department of Agriculyy,
control, passed the Senate earfig
this session.  In the House, how
cver, a substitute measure offered
by Chairman Lea (D-Cal) of thy
House Interstatel & Ioreign Com
meree -Committed has been give
precedence and proposes jurisdls
tion within the Trade Commissis
rather than the executive depan,
ment. The subcommittee, whis
Chairman Lea also heads, strip
the Copeland bill of its advertisiy
provision and reported favorahy
on thé Lea measure, )

B E—

Himber Gives Views
THE “astonighirg” lack of pr.
portion between. the amount o
money a sponsor spends for his .
dio program and the amount he
allots to promoting his broadeasis
with advertising and display ma

terial was cited as radio’s greatest.

paradox by Richard Himber, o
chestra leader on the Studebaker
programs in an informal diseussion
at lunch the other day. “When a
advertiser uses newspapers, maga
zines and billboards extensively”
he said, “there isi a reasonable as
surance that in the long run the
public will eventually sce the mes
sage. But on the|air it is entirely
different. Unless| the audience it
frequently reminded that a certair
radio show is onithe air at a cer
tain hour it is duite likely to be
missed by a sizable number o
listeners.” |

Fitzpatrick Enlarges
FITZPATRICK Bros.,, Chicago
(Automatic Soap| Flakes) will add
WJAS, Pittsburgh, about June |
to its four-station list now broad-
casting its Meet' the Misgus pio-
ram five times | weekly. Tommy
Bartlett, who started the quarter
hoyr series on WBBM and inauw
gufated the show| on WKRC, WIR
ang, WCCO, will jbe in Pittsburgh
to help get the series started there
Meet the Missus| is broadeast di-
rect. from the women’s club meet-
ings with the announcer quizzing
the clubwomen. Neisser-Meyerho
Inc., Chicago, is, the advertising
agency. N

Gotham Salesmen Meet
SALES promotion men for the
networks and independent stations
in the metropolitan New York are:
met for their ;second luncheor
meeting at the |Hotel Edison 0°
May 19 and determined to mee
once a month hereafter. Meeting!

-are strictly informal, with »

speeches or other formalities an’
the plan is to keep them on @
purely social basis, with the sole
purpose of getiting better at
quainted with eakh otder.

BROADCASTING e Broadcast Advertising

|

THIS ADVERTISER pﬁ]o Wan?»"“ﬁ .
FOUND OUT FOR HIMSELF . %0e o * ‘
"Which magazine do national advertiseds and '\-6}0 e 8 30 ?&0‘“
agency executives read for news of radic advertising?"" 23° a X g D

World Broadcasting System and its adv rtising 1 g'a"' ]L(L '03‘01} ‘
agency, Fishler, Zealand & Co., wanted to knbw the ?.'5’9010 ‘0\} -
answer to this question. They wanted first-hand infor- ai\\'ﬁ' ‘;O'Q‘
mation. So, without telling us about it beforehand, 6.‘5‘2" W‘o\-\'oa
they picked 1,000 national advertisers and agency 39‘\‘& o0
executives at random and asked them. S ‘ &03’0 o B

¥ L o

When the replies came in, this is what they

e
?J’.

revealed so far as readership of periodicals d|evofed

)
to radio and radio advertising is concérned: BROAD- :
CASTING Magazine, including the Yearbook Number, }
led all the rest--by a wide margin. In fact [

BROADCASTING received 73.4%, more votbs than

the second publication on the fist.

BROADCASTING o Broadcast Advemltising
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Committee Studies
Auditing Methods

Frequent Sessions Are Held to
Analyze New England Survey

THE technical subcommittee of the
Joint Committee on Radio Research
is now analyzingg studies recently
completed in the New  England’
avex on the number and distribu-
tion of receiving sets and on listen-

ing habits, as the first phase of an,

offort to develop a standardized
method of audience surveys.
Joint Committee has as its objee-
tive the setting up of a cooperative
hureau, controlled equally by adver-
tiwers, agencies and broadeasters,
for the purpose ol establishing a
radio :111«"“, bureau,

Holding meetings at {requent in-
tervals under the chaivmanship of
L. DO HL Weld of MeCann-Erickson
Inc,, the effort of the subcommit-
tee will be Lo analyze the New Eng-

land survey in such a way as to de-

lermine whether it is sufficiently
conclusive to be used as a basis for
formulating a technique for gen-
eral application.

Accurate Methed Sought

There has been some dispute
about the survey, the contention
having been made that additiohal
facts must be collected to verify
several parts of the procedure be-
fore the technique used can be ree-
ommended unqualifiedly. It was in-
dicated that every ecffort is being
made to insure scientific exaetness’
so that when definite recommenda-
tions are made they can be fol-
lowed by the entire industry.

The technical subcommittee com:
prigses, in addition to Mr. Weld,
George Gallup of Young & Rubi-
cam Inc D. E. Robinson, Federal
Advertising Agency; D. P. Smel-
ser, Progter & Gamble Co.; Hugh
M. Beville Jr.,, NBC; Arthur W.
Lehman, Association of National
Advertisers; John W. Karol, CBS,
and James W. Baldwin, NAB man-
aging director. Paul F. Peter is
secretary of the Joint Committee
and alsgo functions with the techni-
cal subcommittee, )

Sabin’s New Velture
THOMAS G. SABIN, formevly’
New England sales manager and
Eastern Division serviee manager
of NBC. and-last year in charge of
the radio division of the Republi-
can party, has opened offices in
the RCA  Building, Rockefeller
Center, New York, as a radio ad-
vertising  and  consulting ‘serviee,
to cooperate with advertising agen-
cles in the development of radio
business.

WGN on 40 Hours

WGN, of the .Chicago Tribune.
and WCOFL, of the Chicago Fodera-
tion of Labor, the only.station in
Chicago to recognize the Interna--
tional  brotherhood  of  Electvical
Workers, an A, F. of L. union, have
announced a {0-hour five day sched-
ule  for all cmploves.  Hitherto
WGN - has worked 41 hours  six
days a week, but statf additions
will tgke up  the slack, though
some éxnxunnwwrx may  have to
spreadrtheir work over more than
five days because of commercials
such as baseball, nows, ete. Several
months  ago WGN  reduced  the
working time of its technicians to
A0 hours without reduction of pay.
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CIO Cancels Prograrin on Colonial,

Objecting to-Exp ldnqﬂo ry Remarks,

A $573.50 check for a one-hour
broadeast by CIO officials scheduled
for Sunday, May 23, 2-3 p. m., over
Colonial Network from Lawrence,
Mass., through- WLLH, :Lowell,
was returned to Anthony Valente,
representing the Textile: Workers
Organizing Committee, aftdr John
L. Lewis, CIO leader, refused flatly
the conditions under which his talk
and that of Sidney Hillman were
to be handled. .

Ilere is the Colonial sstatement
which caused the trouble:

“The following speeches are the
opinions of the speakers and the
Textile Workers Ovganizing Com-
mittee and do not refleet the opin-
ion of this network, the manage-
ment  of whieh is  definitely op-
posed to certain principles of CIO.”
This statement was to be read be-
fore and after the talks by Lewis
and Hillman at the Lawrence mass
meeting, designed to open.the fight
to organize the huge textile in-
dustry with its 1,500,000 workers.

The contracl was signed May 20
and was to include WLLH, WAATB,
WSAR, WRDO, WNBX.

John Shepard 3rd, president of
Colonial Network, upon learning of
Lewis’  objections, returned the
$573.60 and received the following
acknowledgment dated May 20
from Lawrence:

“This will acknowledge 1receipt
of your check in the amount of
$573.60 as a refund for a similar
amount paid bv us to you for a
broadcast scheduled from 2 to 3
p. m., Sunday, May 23. 1937, and
which you have cancelled at our
request. The reason for our re-
questing this cancellation is that,
although we signed the contract
and the rider with opening and
closing statements attached, we
now find that Mr. Hillman and Mr.
John L. Lewis, who dre to be our
speakers, will not broadcast- with

such announcements preceding and
following their talks. Thank you
for refunding our money.”

It was alleged that TWOC had
charged Mr. Shepard with infringe-
ment of free speech. Further,
TWOC allegedly said it was plan-
ning a protest to the FCC, involv-
ing the network’s insistence upon
using the announcements disap-
proving certain CIO principles.

Officials of the Textile Workers
Organizing Committee engaged
several other radio stdtions which
carried the talks on May 23.
Some of the stations were willing
to carry the program ‘direet from
Lawrence when CIO officials made
arrangements May 21, to  have
WCOP, Boston, the last station to
be  contracted, key the one-hour
program to RC, Worcester;
WPRO, Providence; WSPR,
Springfield, Mass.; and WEVD,
New York; WLLH, Lowell, carried
its own pickup. WSPR and WLLH
are Colonial and Yankee Network
affiliates. :

All stations were paid full sta-
tion rates. Jim Donovan, .former
Hearst newspaperman, and news
editor of WCOP, handled the pro-
vam for the New England dis-
E'ibution. Gerard H. Slattery, gen-
éral manager of WCOP, handled
all technical and program details
with Donovan.

To Europe On Television

CLARENCE W. FARRIER, tele-
vision coordinator at NBC, William
S. Rainey, working on television
prooram production. and Robert E.
Shelbv, television engineer, will sail
for Europe June 5 for an inspec-
tion tour of the television equip-
nent displayed in London, at the
xposition in Paris. and in Holland,
where they will visit the Phillips
plant. They plan to return to New
York about July 10.

Unions Seek Radio Affiliates

(Continwed _f)'o}n page 15)

Angeles is paying lower salaries
for announcers and technicians
than any other comparatively large
community of its size in the coun-
try, according to C. H. Jordan,
C. L. O, organizer. It was pointed
out that wages are approximately
half those paid elsewherve.
nouncers are receiving as-'low as
$17.50 weekly. Technicians, it was
reported, ave rereiving an average
of $27 a week, with some as low
as §22,
At NBC. San Francisco

SAN FRANCISCO breadeasting
employes are involved in the ques-

tion of unionization, with NBC
employes in that eity organized

into an independent axsociation un-
der the leadership of John C. Ribbe.
producer. and Louize Landis, pub-
ficity writer, and employes of other
stations  privately debating the
pros and cons of nnion attiliation.

ARTA, a C.1.O, atfiliate for the
broadeasting  industry, organized
the six stations in Portland. Ore.
{KEX. KGW, KOIN. KALE. KWJJ,
and KXID. in mid-May.*

The NBC San Francisco associa-
tion tentatively agreed to act in
“stand  still' basis
for 30 days, after which decision

An-

s to be made as to national af-
liation or continuance on an in-
lepeudent basis. A charter pro-
sision enables dissenters to with-
graw at will. Dues were set at
5e per month,
It is understood that both A. F.
f L. and C.I.0. organizers had
een in contact with the announc-
rs. Technicians at NBC in San
Eraneisco are members of the ATE.
‘L Speaking at a special meeting of
NBC eniploves called May 17, Don
E. Gilman, vice-president in charge
f the NBC western division, who
ﬂad been in Hollywood when the
1‘11'.% organizing began, made clear
the official company position in the
matter, which is strictly a hands-
off attitude. Mr. Gilman stated that
according to the terms of the Wag-
ner Act, company exccutives are
expressly forbidden to interfere
fn any way with the rights of em-
loyes to join unions of theig own
hoosing or to refrain froin so
oining.” at their individual dis-
retion.
1 Mr. Gilman further stated that
Tasmuch as company unions are
dutlawed by the Wagner Act,
NBC executives could have nothing
te do with the organizing of the
eniployes” association, which would

have to be develdped, if at 4 of
company property and outsidé of
company time.

The temporary committee o o
ganization engaged indepengey
counsel to draw up the articleg of
association and conducted its meg,
ings off company property a]:
though no secret was made of itg
activities at any time.

Technicians at KFRC, San Py,
cisco outlet for Mutual-Dop Lee
were put on a 40-hour week by o
new five-year contract retroactiy,
to- May 15, one of the provisions of
which stipulates a two-weeks gp.
nual vacation with pay. The pey
contract was a renewal of a pr.
vious two-year instrument CXpiring
the week of May 15.

Others Unorganized

At KI'SO, CBS ouflet for Sy
I'rancisco, Lechnicians and announe.
ers are as yet unorganized, pg
KSI'O is a leased rather thy
owned station of CBS, it is believe
that KSFO personnel may not h
eligible for membership in the re.
cently formed American Guild of
Radio Announcers and Producers
[BROADCASTING, April 15], or As.
sociated Columbia Broadeasting
Technicians. )

Employes at KYA, San Fran.
cisco, were said to be without or.
ganization as yet, and the same s
reported by KRE, KGW, KJBS,
KROW, KLS, KLX and KGGC.

At headquarters of the ARTA,
which has been located at 268 Mar-
ket St., San Francisco, since 1933,
officials declined to. comment on
rumors of recently' increased or
ganizing activity in jthe Bay ares.
It was claimed, however, that
ARTA has long had' virtual 1009
control of the personnel of RCA
Communications and Radiomarine
Corp., and it would be fully in line
with C.I.O. policy to follow through
locally with the present national
drive for members}]‘ip in broad-
casting.

Attention was called to the situ-
ation in various of the smaller sta-
tiong in the Bay area, where one
man frequently does a variety of
jobs; including announcing. pro-
ducing, and engineerning, and in at
least one case, publicity as well
It was stated that; the salaries
around San Francisco for announc
ers have been as low as $25.per
month, and that scv&zl‘al more are
working for as littlelas $17.50 per
week. !

Aim of the ARTA |is to set mini-
mum working hours qnd wages and
to establish the union as the sole
bargaining agent in|San Francis
co radio stations. Hitted against
this is the feeling expressed by
some network statipn employes,
notably at NBC, that affiliation in
an “outside” union might tend to
break down thear hours and wages
by putting them on a par with the
employes of smaller stations. An-
other argument advanced in favor
of the independent organization has
been that an outside union would
be unable to understand the.spe'
cial problems of each individual
broadeasting station| and of one
group within the organization as
contrasted with another.

While NBC officials have made
it clear that they cannot express

‘an opinion in the matter, feeling

among some employes|is that strict
loyalty to the company Trequires
that they resist the appeal of out

side organizers. !

. 1
BROADCASTING e Broadecast Advertising

) IN THE
CoNTROL ROOM

5 |}

Jeb) BRIDGES has heen ap-
'],bir}?{e(g ]c(l‘)i()'[ engineer of \\'BA?I’, Fort
I\Vol‘lhy taking the place of | ;\.l M.
Woody) Woodford, who bas heen
{ sointed chief technical .ndvm(&' for
llll’l Fort Worth Frontier Itiesta.
{\l'%odford will return_to his post at
WBAP in the fall.  Mr. Bridges on
May 11 became the father of an eight-
i)ound daughter.

eRT J. ENGLER will leave
l\l'(e)\z?n‘[m'k» June 6 for Tondon, to
jecome associated with Western Ilec-
wic Co. Litd., s recording engineer.
e was formerly commercial engineer
of Blectrical Research Prodnets Ine.,
Hollywood.
TIOMAS ROURKE has heen named.
W sneeeed Charles Stoekdale at
KVOR, Colorado Springs. Stockdale
s gone {0 KDY, Salt Luke City.
ARL (. 1TULL, chiel of (he en-
y]ri:mm';ng stadf A»l" WKY, Oklahoma
fity, and Williun Witte, of RCA,
pave been nidiug in completion of the
pew transmitter at KDOR, Colorado
Sprihigs.
ROBERT F. WOLFSKILIL has
joined the engineering staff of (’_nm-
mercial Radio Equipment Co. Kan-
sas City.
MAURICE FINK, control operator
of WQAM, Minmi, and-Mrs, Fink
are the parents of a bahy Dboy.

TIOMAS L. SIGLIN, former oper-
ator of WPRO, Trovidenes, has rve-
joined that station atten several years
al sed.

ROBERT CLARK, formerly of
KEHE, “Los Angeles, jand prior to
that on the staff of *KTIFI. Twin
Palls, Idaho, has joined, the ftechnical
department of KRKI% Los Angeles,

as studio engineer, 7

HARRY E. HILEER, formerly on
the sound engineering stafls of Radio
City  Music IIall <V Center, Capital.
Roxy and other New York tbeatres,
has joined the NI studio engineering
staff in New York.

MLYDE WITITE, supervisor of the
mgiveering  department  of  WGN,
Chieago. scored a hole in one recently
when he was playing the 16Gth hole at
the Piekwick Golfl Course, Chicago.
HARVEY GLATSTEIN, plant engi-
wer, WOKY, Cincinnati, was mar-
ried May 21 to Miss Lillian Gutman
of Brlanger, Ky. WOCKY staff mem-
bers gave them a silver service as a
weddg gift.

PALMER GREER, fransmitter engi-
neer, formerly of WIIIO. Clayton, on
May 20 joined the stafft of WKRC,
Cincinnati.

1AMES F. MANSIIID, formerly engi-
neer at KBIX, Muskogee, Okln., has
oimed  KALL, -Alexandria, La. as
dhief engineer to suceed Paul Curtis,
Tesigned,

J‘A.\IES EAKINS, formerly of KSI,,
Salt Lake City, has been made head
of the sound effects department of
I}HJ, Los Angeles, succeeding Gene
Cone, resigned.  Gilbert Doud has
also Joined that department, coming
from KNX, Hollywood.

P. £ T’I‘f'.l"l‘LE, formerly with the
AT & I;, has joined the engineering
saff of WIHIK-WJAY, Cleveland.

FARRELL BUCKLEY,
KIBS, "San Francisco,
KYA, that city.

G AT E s Mlnuhunurl;l

fhing in Sprech—Remoter—
tripiion and Microphene

formerly of
has  joined

Equipment

GATES RADIO & SUPPLY CO.

QUINEY

LISSL 11
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SEX ON THE AIR
Woodpecker Sends Mating
Call From Antenna

A PROBLEM for the FCC: Must
woodpeckers be licensed to trans-
mit via radio? If o what wave-
length band shall| be assigned
them? George Hoff¢r, transmitter
engineer of WGY, Schenecfady, a
licensed amateur operator, poses
the questions.

Hoffer was repairing his an-
tenna lead-in in thg attic of his
home in Schenectady when he
heard an unfamiliar| call. He tried
to break down a [rapid tapping
into dots and dashes. but they
were in no code he yas trained in.
Investigating, he found a vred-
headed woodpecker Heating a tattoo
on a 15-foot aluminpim tube which
tops 1 wooden mast pnd is used for
an antenna. The biyd remained at
his post cight hourd the first day
and came back three following
days to repeat his tapping.

An ornithologist ppinted out that
woodpeckers peck for three rea-
sons: To get insectd and bugs for
the inner bird; to ernlarge quarters
within a hollow tree|for a nest and
when in the mood will seek a hol-
Jow stump or tree [or even a tin
can, to sound his| mating call.
Therefore the Hoffer woodpecker,
far from being dumb, is actually
a step ahead of his species, and is
utilizing radio angd its preater
coverage possibilities, to deliver his
love song.

1. K. COITAN, (lirv(lmr of CBS en-
wineering, is represenjing his network
at the meeting of the International
Consulting Committée on Radio now
under way in Bucharest, Rumania, at
which the groundwork is being laid
for the Internationgl Telecommnni-
cativns Conference to be held in Cairo,
Bgypt. early next year. when the ac-
tual trdaties regulating world broad-
casting and communjications will be
made [BroanpeasTing, May 151,
CARLTON ABERNATIIY, formerly
ol WTAL, Tallahass¢e, Fla., and El-
mer Pritehett, of WTAR. Norfolk.
have heen selected for rhe engineer-
ing staff of the new WRTD, Rich-
mond, which begins: operation June
27. - Chief engineer id David Bwn, al-
so formerly of WTAIL. B
ROBERT D. LAMBERT Jr. is now
chief control operatolf of WIS, (‘alum-
bia, S. C., succeeding Red Dorsey,
resigned.

IRA MERCER, engjneer at WNEW,
New  York, has announced his en-
gagement to Miss Cphrolyn TLa Mond.

WORTHY o l!ha splendid med-
ern transcriptions! |Eliminate surface
nolse with this (04% shadowgranhed
needle, preferred by" leading broadcast
statlons.,

Samples upon re%uenz
PLAYBACK| NEEDLES
STEEL CUTTING NEEDLES

Manufactured by
W. H. Bagshaw Co.-
Lowefl,| Mass.
Distribyted by A
H. W. Acton Co., Inc.
370 Seventh Ave., N. Y. Clty

SROADCASTING e Broadcast Adver#ising

ESIGNED FOR BEAUTY... and for better broad- .

casting, too . . . this auditorium studio at
WBBM, Chicago. Here, as in so many studios
throughout the country, broadcasting quality is
not only actually created, but also is permanently
protected, by the use of J-M Acoustical Materials
and J-M Sound Isolation. If you have an acous-
tical problem, in connection with new or existing
studios, let a J-M Engineer show you the most
efficient, economical splution. For details, write
Johns-Manville, 22 East 40th St., New York City..

ACTUALLY IT QOSTS} NG MORE TO USE THE
BEST ACOUSTICAL MATERIALS

M Johns-Manville

SOUND-CONTROL MATERIALS AND
ACOUSTICAL-ENGINEERING SERVICE

‘june 1,'1937 + Page 71
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ACTIONS OF THE

(Broadcast

Decisions . . . .
MAY 18
APPLICATIONS GRANTE

WPRO, Providence—License for CP 630

ke 500 w 1 kw D unl

yQAN. Scranton—DMod. license usé
WGHBI trans., increase 250 to 500 w: WGBI
and -‘WQAN licensed to use WQAN trans.

as_aux. .
NEW. Schomert Radio Service. Harris-
burg, [L-~CP high-freq. 100 w.
W2XE, New Yorke-License for €I ns
mod. ¢hange thans., increase 5 to 10 kw
&
J60A0, Los Angeles—CP and license
add saral trans. to television station, 150
w A3Temission. .

SET FOR HEARING—NRW, Chirkasha
Dailly Express, Chickasha, Okla.,, CP 1500
ke 250 w D; NEW, Broadeasters Inc.,
Gastonia, N. C.. CP 1420 ke 100 w 250
w D unl;> NEW, Curtis Radiocasting
Corp.. Richmond, Ind.. CP 1420 ke 100
w 250 w D unl.; NEW, United Brdestg.
Co., Tulsa. CP 1550 ke 1 kw unl.: NEW,
Decatir Newspdpers Inc., Decatur, IIL,
CP 1550 ke 1 kw unl; WQXR, New
York, CP increase 1 to 5 kw, change
trans.; KOBH, Rapid City. S. D., vol
assign. license to: Black ~Hills Brdestg.
Co.; WTAD, Illinois B}chtlz. C:
Quincy, IlIL, mod. license 1ikw D
kw unl.; NEW. A. L. Beard, §Jasper. Ala.,
CP 1500 ke 100 w unl: EW, Airfan
Radio Corp. Ltd., San Yiego, Cal, CP
1420 ke 100 w unl.; NEW, Ellwood War-
wick Lippincott Inc.. Bend, Ore., CP
1310 ke 100 'w unl.; NEW, Carolinas Ra-
dio Inc., Charlotte, CP 880 kc 1 kw unl;
WSMK, Dayton. CP move trans. locally,
new equip., directional N. increase 200
w Simul.-D, Spec.-N .to 250 w 500 w D
unl

SPECIAL AUTHORIZATIONS—WFIL,
Philadelphia, ext. temp. auth. 3560 ke 1
kw N for June; WCAD, Canton, N. Y.,
temp. auth. spec. hours; KWSC, Pull-
man, Wash., temp. auth. reduce hours.

APPLICATION DENIED—WOW, Oma-
ha, ext. temp. zuth. 5 kw N (Sykes dis-
sented) .

RETIRED TO FILES—KOBH, Rapid
City, S. D.. CP new equip., increase power;
WBLK., Clarksburg, W. Va., temp. auth.
spec. program.

APPLICATION DISMISSED (request of
applicant) —~WSJS, Winston-Salem, N. C.,
CP 1250 ke 1 kw 1 kw LS unl

MISCELLANEOUS—WDNC, Durham,
N. C., granted fcontinuance hearing ap-
plic. CP 600 ke 1 kw unl.: NEW, Bay
County Publishers, ‘Panama City. Fla.,
cancelled oral argument applic, new sta-
tion; dismissed with prejudice: J. K. Pat-
rick & Co., Athens, Ga., granted pet. in-
tervene azpplic. Athens Times Inc. new
station; Martin R. O'Brien, Kankakee,
granted pet. intervene apnlic. Key
City Brdcstg. Co.; NEW, Ben B. Shields,
Provo, Utahk, granted pet. accept applic.
answer; NEW, Thomas J. Watson, Endi-
cott, N. Y., granted continuance hearing;
NEW, Hearst Radio Inc., New York,
granted continuance hearing applic. CP
Albany; NEW, Citizens Brdestg. Corp.,
Schenectady, granted “continuance hear-
ing; KGA, Spokare, granted continuance
hearing applic. mod. license; KGU, Hono-
lulu, granted pet. intervene applic. KGMB
transfer control, denied motion KGMB o
strike KGU. petition; WCAO, »Baltimore,

ENGINEERS VISIT WOR—-Jack Poppele, head of WOR’s engineering; neers at their recent Silver Anniversary Convention‘ in New York

.

eranted motion for acceptance of answer
in applic. WDNC: K Fresno, Cal.,
granted mod. licenSe increase 500 w to 1
kw N. reconsid. action 3-9-37 setting ap-
plic. for hearing: NEW. C. P. Sudweeks,
Spokane, hearing continued on applic. 550
ke 500 w 1 kw D unl.; NEW, Vancouver,
Wash., granted indef. continuance: Port
Arthur College. Tex., grahted net. inter-
vene applic. Enterprise Co!, DBeaumont:

Saving  Brdestg. Co., Reaumont, same;
Magnolia Petroleum  Co., Dallas.  same:
WMISX, Boston, dismissed opposition  to

continuance WLAC hearing : WLAC, Nash-
ville. granted postponiement  hearing  six
months; WOAIL, San Antonio, denied with-
drawal without prej. applie. teansfer con-
irol to CBS lIne., and vpermitied  with-
drawal with prejudice; WIRE, Indianapo-
lis, granted acceptance answer appeirance
in WGI, applie. ; Leon M. Eisfeld, Burling-

ton. Ia., granted continnance hearing;
WJIDX, Jackson Miss.,, granted pet. in-
tervene applic. Standard Life Ins. Co.,

Jackson; Wichita Brdestg. Co. denied con-
tinuance hearing on applic. KTBS: Radio
Enterprises Inc., Lufkin, Tex, denied pet.
in opposition to continuance of hearing
cn anplie. KTHS for vol. assign. license;
KTHS, Hot Springs, Ark., granted indefi-
nite postponement hearing on' applic. vol.
assign. license.

ORAL ARGUMENTS GRANTED—
NEW, Peninsula Newspavers Inec., Palo
Alto, Cal. 6-24-37; WMEX, Boston. 6-24-
a7: KARK. Little Rock., Ark. 6-24-37;
NEW. Arthur H. Croghan, Minveapolis,
§-2 NEW, North Ga. DBrdeste. Co.,

a., 71-1-37: NEW. Rapids

Ravids. Ta.. 7-1-87; '
KSFO, San Francisco, 7-1-37.
ACTION ON EXAMIMNERS' REPORTS:

WMBD. Peoriz—Granted CP new trans..
increase 500 w 1 kw D to 1 kw 5 kw D
1440 kc unl, sustdining Hill. .

NEW, W. H. Marolf, Fscanaba. Mich.—
Denied as-in_default CP 1500 ke 100 w unl,,
sustaining Hyde.

NEW, Escanaba Daily Press Co.. Es-
canaba, Mich.—Dismissed with prei. CP
15300 ke 100 w D, sustaining Hyde. )

KGGC, San Francisco—Granted mod. |

license spec. to unl..sustaining Hill. i
WNRI, Newport, R. [.—Denied mod. CP
extend completion new station, sustaining

Hyde.

WTHT, Hartford—Granted mod. CP D
to unl, asks facilities WNRI, sustaining
Hyde. |

NEW. E. Anthony & Sons Inc., Paw-|
tucket, R. I.—Denied CP_ 1200 ke 100 w!
250 w D unl. (facilities WNRI), sustaining |
Hyde. i
KFPM. Greenville, Tex.—Denied i
change 1310 to 1420 ke, increase 50 to 100;
change spec. to-D, move trans., sus-|
ing Seward. !
NEW. Hunt Brdestz. Assn.. Greenville,|
Tex —Granted CP 1200 ke 100 w D, sus-|
taining Hill,

WAAB. Boston—Granted mod. license
increase D 500 w to 1 kw, sustaining Irwin.

KWBG, Hutchinson, Kan—Denied CP|
change equip., antenna, move trans., in-|
crease to 250 w, sustaining Dalberg. i

NEW, Cadillac Brdestg. Co., Detroit—
Dismissed without prej. CP 1140 ke 500 w)|
D, sustazining Dalberg.

RATIFICATIQNS-—WMBG, Richmond,
8., mod. «new equip.; WGRC, New
Albany, Ind., granted pet. intervene ap-
plic. Louisville { Times Co. and Louisville
Brdestg. Co.; KRE, Berkeley, Cal., granted
pet. continuance hearing; L. Coryell
& Son granted postponement date ' to
|

CP;

department, acted as host to members of the Institute of Radio Engi-|
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MAY 15 TO MAY 29, INCLUSIVE

Division)

FEDERAL COMMUNICATIONS COMMISSION

take depositions; Division ordered record
in following cases held open and cases
heard further 6-21-37: WLB, CP; WTCN,
mod. license; WCAL, CP.
MAY 26
APPLICATIONS GRANTED: )
KRIS. Corpus Christi, Tex.—Mod. CP ip-
crease 250 to 500 w N, 500 w. D.
KFYO, Lubbock, Tex-—License for CP
new equip., vert. radiator onditionaly.
GNC, Amarillo, Tex.—License for CP
(ronditional)
KPl

PL7T, Paris, Tex.—-License for CP.
WWJ, Detroit—Renewnl to 9-1.37.
K1rQD, Anchorapge, Aluska-—-Iixl. license
2 monthy,

WNJ, Treaton, N J. Bxt. license 2
months,

WMBG, Ricbmond, Va—-Renewnl license
to 12-1-37.

WHIO, Dayton—Ienewnl license to 10-
1-37

KCRJ, Jerame. Ariz-—CP move trans,
loeally, vert. radiator, increase D to 250
w, unl. operation.

WBTM, Danville, Va.—License for CP.

WSAJ, Grove City, Pa.—License for CP.

KPFA, Helena, Mont.—Mod. CP trans.,
studio site, vert. radiator, increase 100 to
250 w 1210 ke unl. -

KXYZ, Houston—Renewal license to 11-
1-37.

WNBR, Memphis—Renewanl license to
11-1-37.
KONO, San Antonio—Vol. assign. li-

cense to Iugene J. Roth, trading as Mis-

sion Brdestg. Co.
NEW, Minnesota Brdestg. Corp., Rose
Twp., Minn.-—CI" high-freqa. 150 w.
NEW, Town Brdestg, Co., Des Moines—

CP high-freq.. 100 w.

SET FOR HEARING—NEW, Meno
Schoenbach, Woodward, Okla.,, CP 1500 ke
100 w unl; KFOR, Lincoln, Neb.,, CP
change trans., site, directional antenna N,
change 1210 to 1450 ke, increase 100 w
250 w D to 1 kw D; WDSU, New Or-
leans, CP new equip.. vert. radiator. in-
crease 1 to 5 kw (before Division) ; NEW

Evanston Brdestg. Co.. Ewvanston, IIl, CP -

1020 ke 250 w D; NEW, Ohio Brdcastg.
Co., Steubenville, CP in docket amended
to 1310 ke 100 w_D; NEW, TInited
Theatres Inc., San Juan, P. R., CP 570
ke 1 kw unl. directional: NEW  Pacilic
Radio Corp., Grants Pags, Ore,, CP 630 ke
500 w unl.; WFIL, Philadelphiz, CP move
trans. locally, new equip.. directional, iu-
crease to 5 kw (before Division).
SPECIAL AUTHORIZATIONS—WEST,
Easton, Pa., ext. temp. auth. Simul—
WKBO; WMBQ, Brooklyn, .ext. temp.
auth. for Joseph Husid, receiver for Met-
ropolitan Brdestg. Corp. to operate station
in June pending WMBQ applic.; WCEBD,

Chicago, ext. temp. auth, use WMBI
trans. pending repairs. .
APPLICATIONS DISMISSED (request

of applicants) —~WHKC, Columhus, WMAL,
Washington ; KTBS, Shreveport, L:
APPLICATIONS DENIED — WGRC,

New Albany, Ind, denied temp. auth.
spec. hours; denied as in default: NEW,
G Kenneth Miller, Tulsa, 1310 ke 250 w

D; NEW, Ocala Brdestg. Co., Ocala, Fla.,
1500 ke 100 w LS unl.; NEW, B. J.
Hecker, Salem, Ore., 1330 ke 500 w 500 w
LS unl

MISCELLANEOUS -— WIBG, Glenside,

Pa., redesignated for hearing applic. CP
b kw 1td. 970 kec; WSBT, South Bend,
Ind., ecxtended to 6-29-37 ecffective date

order of 2-23-37; WEMP, Milwaukee, ‘ex-
tended to 6-29-37 effective date order 2-
23-37; NEW, Niagara Falls Gazette Pub.
Co., Niagara Falls, N. Y., denied pet. set

. WWRIL,

.
ide order of 2-9-37 denving appj
denied pet. to accept umcmfm;:tml]%,cp
rectional antenna, and denied pet, rq i
applie. for further testimony; (;'BS"I‘“”“
New York, granted with prejudiee oy
quest to withdraw applic. for cn"gentm
transfer control of Southiand In;]ust b
Inc., Licensee of station T o 6;3";
Ine.; Sweetwater Brdestg, Co. SV‘leetwm“
Tex., denied pet. reconsid. & grant o
new station 1810 ke 100 s b
for extension effective dale of doniy) e
8-22-37; WOW, Omaha, denied ('syh:
dissenting)  ext. temp. auth, 5 kwy}‘j'
KGR, San Diego, denied continuanee
ing on

hear.
Warren B Worcester applie, ,];

nied pel, de the applic. Radio tel, Cory,
Dickmur Brdestir. Co. snd - Airfan Tf,
Corp, L, hearime, und - for iy,
of “eonsoliduted hewring on fhewe fogy g
plic.; NEW, Bl Pago Drdest, o, f)
Paso, granted pel. aceepl applie, nm’lea;-
ance CP+940 ke 1 kw unl.; WGAN, pgy.
land, Me.. granted  ext. commencement
date, conditional; LW, Johnson City

Brdestg. Co., Johnson .City, Tenn., grantyq
pet. participate oral argument ap
Richard M. Casto new station at Jgiy,
son City.

ORAL ARGUMENTS—9-9-37: Wcop.
Boston: NEW, TFrontier Brdeastg. ¢,
Cheyenne, Wyo.: NEW, Journal Co, Y.
waukee ; NEW, Mid-Atlantic Corp., W
ington; NEW, Trenton Times, Trenty
NEW. Metropolis Co, Jacksonville, B
9-16-37: KLPM. Mihot. N. D.: N
Walter H. McGenty, Rice Lake, Wis:
NEW, Lillinn . Kiefer, Brooklyn:
Woodside, TL Y.; NEW, Pudl J,
Gellhofer. Rrooklyn; WMBQ. Trooklgn

RATIFICATIONS—KPRC, Houston, ext
temp. auth. kw N 1o 6.22.37; Clevelsn
Radio Brdestg. Corp. granted vet. inter
vene WRBC Inc. applic Commodore
Brdestgz. Ine. granted’ pel. . intervene .
plic. Glenn E. Webster. Decatur, 1li;
WDZ, Tuscola. same; !Decatur Newspapes
Inc., same; KLO, Ogden. granted pet. fu
acceptance of amendment to applic. (P
denied applic. as amended be heard 6.4
as at present scheduled: KCMO. Kanw
City, granted supplemental order fake
denositions.

EFFECTIVE DATE EXTENDED-
NEW, Niagara TFalls Gazette Pub. Co,

Niagara Falls, N. Y, to 6-8-37; NEW
Power City Brdestg. dm-p., Niagarn Falls,
same. !

!
Examiners’ Reports. v

. NEW, Pacific Acceptance Corp, Sa
Diego Cal.—Examiner Seward recommende
(1-412) that applic. CP 1200 ke 100 %
D, heretofore granted] by the Commission,
be affirmed and, granted.

NEW, Asheyille Daily News, Asheville,

. C.—Examiger Will recommended (-
413) that applic. CP [1370 ke 100 w uil
be grant,

NEW, Central Brdestg. Corp., Centralia
Wash,—Examiner Bramhall recommended
(I-414) that applic. CI' 1440 ke 500 ¥
unl. he granted. {

NEW,Okmulgee Brdestg. Corp., Ckmu-
#ee, Okla,—Examiner Seward recommend
(1-415) that applic. GP 1210 ke 100 wD
be granted.

KADA, Ada, Oklal-Examiner Sewn
recommended (1-416) |that applic. CP ir
crease D to unl. be granted. X

WSO0C, Charlotte, S, C.—Examiner Dak
berg recommended (I-}W) that applic. C7
change 1210 kc 100 w 250 w LS unl®
600 ke 250 w 1 kw LS be denied.

Here they are at the Carteret transmitter of WOR.

BROADCASTING o Bro'adcti?ﬂ‘, Advertising

WWW.ame I

rthwestern Pub. Co.. Danville,
;IEFEVZ;‘mI\iI:er Irwin recommended (1-418)
sat applic. CF 1500 ke 250
ranted, — Exami Bram-

Chattanooga xaminer |
4W¢§S;n'meml (1-419) thal applic. CP
e 100 w LS to 100 w 250 w D uml.
Mvggxlltl(d.Wmmm\, Wis.—Examiner Sew-

WS eommended (1-420)  that —applic.
;r‘ license D to unl. be granted. B
“YJ(VREN Lawrence, Kan., and Kansas
(il Stur‘Cn.——Exnminer Hill recommended
2-121) that applic. tmnsfex: control to
'Ilnnsns City Star Co. be dEn'l?d.

“NEW, Troy Brdestg. Co., Troy, N. Y.
_Examiner Hill recommended (1-422)
sat_ applic. CP 950 ke 1 kw D be granted.
PNEW, Frank M. Stearns, Salisbury, Md.
—Examiner ( Il—)fXZIli))
hat applic. e
granted. .

Selma, Aln.—Examiner Seward
.cm??.‘.aua (1-424)  that applic, mod.
license D to unl. be grm}tcd; that (1:42.;)
applie. vol. 2 n. license to  Seima
ilrvluellk. Co. Inc., be granted. .

wILM, Wilmington, Del. - Fxaminer
Hyde recommended (1-426) thnt applic. CI"
move Lo Chester, P, be  deposited  in
euged filen following withdrawnl. .
NEW, J. Jeslie Doss, Snrwnota, Fla. -
pxeminer Berry recommended (1-427)  that
applie. CU 1390 ke 260 w D dcm'ur
NEW, Northern Brdeasty. Co., Traverse
(ity, Mich.—lixaminer Berry recommended
(1-428)  that applic. CP 830 ke 830 w
D be denied.

. - n
Applications. . .
MAY 15

WMBO, Auburn, N. Y.—License for CP
;s mod. new trans., antenna ete.

WVEFW, Brooklyn—Auth. transfer con-
1ol to Eva L. D"Angelo in trust for Salva-
wre D’Angelo.

WMBS, Uniontown, Pa.—Mod. CP
qation re equip., antenna, trans.

WAPI, Birmingham—Vol. assign. license

w D be

Arnold recommended
CP 1200 ke 250 w

new

w Alabema Polytechnic Tnstitute, U of
Albama and - Alnbama  College. und by,
last-named o Voice of Alabama Ine.

NEW, Times Printing Co., Chattanovga
_CP 1120 ke 500 w 1 kw D unl. direc-
rional.
NEW, Seabourd DBrdestg. Corp., Savan-
nah—CP 1310 ke 100 w 250 w D unl.
WHIP, Hammond, Ind.—Mod. CP
station re equip., antenna, trans.
NEW, Gerald A. Travis, La Porte, Ind.
—CP 1500 ke 100 w 250 w D unl,
amended to 1420 kc 250 w D.

MAY 17
NEW, S. L. Slover Corp., Norfolk, Va.
—CP 1370 ke 100 w 250 w D unl.
NEW, Capitol Brdestg, Co., Raleigh, N.
(—CP 1210 ke 250 w IV, amended to 100
w260 w D unl. -
NEW, Southern Brdestiz. Corp., Boga-
g, La.—CP 1500 ke 100 w 250 w D unl.
KSRO, Santn Rosa, Cal.—Mod. CP re
trans. site. .
KOL, Seattle—Mod. CP re equip.

MAY 19 .

WGAN, Portland, Me.—Mod. CP extend
wmpletion.

WIAX, Jacksonville, Fla.—Exp. auth.
W

new

~

WIBL, Decatur, Ill.—Mod. license Sh.-
WIBC to unl, freq. from 1200 to 1370
k, contingent grant WBOW applic. for
1290 ke '

KGCU, Mandan,
spee. to  unl.,
applic,

N. D.—Mod.
conlingent grant

license
KLPM

> e 3

NG IN—Just

ANCIENT TUN
25 years ago last month the
S. 8. Titanic sank| in the North
Atlantic. David Sarnoff, then a
young wireless opefpator, was one
of the heroes of |that disaster,
maintaining constayt contact with
the stricken vessel and ils rescuers
from his New Yorlj station. Here
is some radio appdratus recently
uncovered in Vienna, which was
used by Prof. Carl Unger, reputed
to be the only Central European
operator to pick up the vessel’s
SOS. Note the crudgness of the ap-
paratus.

KWNO, Winona, Mi
equip., antenna.
WGRC, NEW Alban

1370 1o B8O ke, D to unl)
N - |

\n.—Mod. CP re

Ind.—CP change
50 w, dircctional

, KGNO, Dodge City: Ka
vert. autenna, inerense 250 w to 1 kw.
KSEI, Pocatello, Id~-Mod. license

w 500w to 260 w 1 kw D.
NEW, Tom Olsen, Port Angeles, Wash.
—CP 1420 ke 100 w unl

MAY 2‘1

nL-=C P new trans.,

250

NEW, General
—CP_high_ freq. 100 w.

NEW, Havens & Martin Inc., Richmond
—CP_relay station 500 |w.

WBHP, Huntsville. Ala.—License for CP
tas mod. new station.

KOTN, Pine BIluff, | Ark—License
CP new antenna, move station,

WMAZ, Macon, Ga.—{IP vew trans., in-
crease I'kw to 1 kw 6 kw D.

NEW. WKY Radiophpne Co., Oklahoma
City-—CP 200 w relay f{tation.

KWOS, Jefferson City, Mo.—CP change
equip., increase 1)) w to 100 w 250 w D,
change D to unl, amended to 1210 ke.

NEW, Nat, ButterW}rdcstg. Co.,

for

St.
Paul—CP high-freq. T k|

WHLB, Virginia,
100 w to 100 w 250 w N

NEW, Church of JES{IS Christ of Latter
Day Saints, Salt Lake| City—CP ipterna-
tional station high-freq. 50 kw, amended
re equip., freq.

NEW, Earle C. Anthony Inc., Los An-
weles—CP relay station| 100 w. .

MAY 20

KFJB, Marshalltown|,
CP as mod.
trans.

inn.—CP increase
e Dy

_ In—License for
change eanp” antenna, move

RANTED

Supplied in
In 55 . 1500 ke, band. Frequently drift
réumnlued to be “LESS THAN
YOLES" per million cyoles per degree
tentigrade change in temperatur

Isolantite Air-Gap baldars

Low Temperature Co-efficient Crystals

. $ . 0 O wo  Crystals
3 5 0 :pornfed 'h:I/ l;.C.C.
' | luglc (LB% E |
& C
124 Jackson Ave

-, University Park, Hyat}sviﬂe, Md.

ACCURACY

w T o

|
s
CRYSTALS

are ground to an accuracy of
BETTER than .Q1%
recognized the w
their Dependabilit
Accuracy of Freq

and are
rld over for
, Output and
iency.

£90

B-617
for price [fist.

te to Dent.

s hictorv com

|
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Electr‘lc Co., Schnectady

KAND, Corsicana, Tex.—License for CP
as mod. new station.

NEW, Martin R. O'Brien, Aurora, Il
k—CP 1500 ke 250 w D, amended to 1240
c.

NEW, Earl A. Nielsen,
—CP 1210 ke 100 w unl
NEW, Hebrew Evangelization Society
Inc., Los Angeles—CP 1570 ke 1 kw unl

Phoenix, Ariz.

MAY 24
NIEW, Tri-City Drdestg. Co. Inc.,
Schnectady-—CP 950 ke 1 kw unl, di-

rectional.

KLRA, Little Rick, Ark.—License for
CP_change euuip., increase power.

KYA, San Trancisco—License for CP
as mod. new equip., increase power, move
trans,

MAY 23

WKRBW, Buffnlo—License for CP change
anienna, move trans.

NEW. Hampden-Hampshire Corp., Holy-

oke, Mass.—CP 1240 ke 1 kw unl. direc-
tional, amended ta 500 w 1 kw D,

NEW, eystone  Brdestg. Co., New
Castle. Pa.—CP 1250 ke 250 w D.

WXYZ. Detroit—CP new trans.. increase
Fto b kw.

AAJ, Toledo—Reinstatement of CP

relay station.

WTEFL  Athens, G- -Mod., as mod, jo-
crease 500 w o to N0 w1 kw D,

KDLR, Devili Lnke, N, D.- CI” move
Lrans.

NLEW, Adams Recording Studio, San Die-
20, Cal—Auth. to make transcriptions for
XEBG and XEMO. Tia Juana, Mex.

NEW, Continental Radio Co.. Denver—
CP 630 ke 500 w 1 kw D unl., amended
to 1 kw 5 kw D, change equip., directional.

NEW, Evening News Press Inc.. Port

Angeles, Wash.—CP 1250 ke 250 w unl,
amended 1250 to 1400 ke.

FI, Twin Falls, T1d.—CP change
trans., new antenna, increase 1 kw to 1

k\a":ﬁkw D, move trans.
MAY 28

WGR, DBuffalo—License for CP increase
power ete.
NEW,

. W. Va. Brdestg. Corp., Wheel-
ing—CP> 1310 ke 100 w unl, 0
NEW, W. Va. Brdestg. Corn., Charles-

l()l}. W. Va.—CP 1500 ke 100 w 250 w D
unl.

WALA, Mobile—Vol.
Pape Brdestg. Co.

SJS, Winston-Salem, N. C.—Vol. as-

sign. license to Piedmont Pub. Co.

KTEM, Temple, Tex.—License for CP.

WRBL, Columbus, Ga.—Mod. CP 1200
to 1830 ke, 100 w 250 w D to 250 w 500
w D, amended to 1 kw. T

assign. license to

WCOC. Meridian, Miss.—Mod. CP re an-

tenna, trans.,, amended 500
1 kw N & D.

w1lkwD

NEW, State Brdcstz. Corp., New

leans—CP 1370 ke 100 w unl., amended

1500 kc.
NEW, O. C. Burke,
CP 1500 ke 100 w unl

NEW,
CP 1310
unl.

NEwW,
1500 ke
re trans.

100 w 250
site,

Dickinson,

to

Or

M. M: Valentine, Laredo, Tex.—
ke 100 w 250 w D, amended to

N. B.”Egeland, Roland, Ta.—CP
w D spec., amended

KRLC, Lewiston, Id.—License for CP as

mod. increase power, etc.

CHARLES J. lf;&NNILLA president
of Radiomarine Corp. of America, on
May 13 was awarded the medal of

Chevalier de 'Qrdre de
King of the Belgians,
I{L\m-y Mali, the ’,o}::

Consul

copold by the
.presented by.
an

in

_\9.\\"1.'01-13', in recognition ‘of his long
activities in th_e pron{qtitm of efficient
radio communication’ ht sea.

Single & Double
Button Handi - mikes

The handliest microphone
ever pbuilt, Thousands in

For i
events,

daily use.
special
meets,

amateyr

paging,

"phones,

mabile transmitters, otc.
With cord and switch as

shown,

COST TO
BROADCASTING

STATION.

$5.88 net,

S .

single hutton

$8.88 not, double button

sports

MNAB

Displa:
Universal
ers at the rman
charge of L. G.

factory representative.

and demonstration of
Microphone Co. record-
Hotel in
Cushing, Chicago
representative, and S. E. Shapiro,

Universal Microphone Co.,Ltd

Box 299, tnglewood, Calif.,

U.S.A.

!

{5t

TYPE T-330

IT is perfect as & mixer and a max-
1 ter gain conmtrol for low - level
mixing. The new Atienuator has zero
insertion loss, constant impedance
both in and out at all settings =nd
at all frequencies within the desired
range, and the lowest attainable
noise level,

@ 30 Seeps of Attenuation.

® Laminated posltive * wiping

type
switch.

o

@ Low noise level. Below—130 Db.

® Shiclded from electrical disturb.
ances.

® Rugged—Ilight welght.

® Size only 2 3/4”
2 1/16” in depth.

diameter by

@® Frequency error: None over the
range of 30 to 17,000 Cps.

® Resistors, unifilar wound.
Price $17.50 ecach.

DAVEN EQUIPMENT USED DY—

i
{
NBC wiz WPEN !
cBS WHN WFAA
WHAQ WCKY WIND
WRG WIR WHAS
WENR WBBM wWHAM |
KOA KDKA WB2Z |
WGY KYwW wov !
WEAF WNEW WINS
WOR WMCA WBRY
wLw WIF wFiL |

® Zcro inscrtion loss. o

compact 30 STEP “TEE” ATTENUATOR

ever offered at a low cost . » .

TIE FOLLOWING IMPEDANCES,
STOCKED FOR IMMEDIATE

SHIPMENT:
30/30 200/200 500 /200
. 50/50 250/250 Sav4a00
125/125 500/500 507200

Special Imped and A

Upon Regquisst,
Manufacturers of:

Single & Dual Potentiometers; Special Rotary
Switches; Filament Rheostats; Mixer Panels:

Variable & Fixed Attenvators:

Faders: Vaoi-

ume Indicators; Output Meters; Lire Egqual

sizers; Attenuation Boxes:

Multipliers:

R Surer
Davohms; Laboratory Equipment; Speech -

put Control Aupparatus;
Resistances Davohms.
N Write for Bulletin 534

Decade Resistances;

THE DAVEN COMPANY

158-160 SUMMIT STREET * NEWARK, N. J.
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Anglers’ Lore—Steamers for Andy Boy—Only Four
Readers~—Herh’s Pix—Play for Tourists

& Promotion

ANGLERS over a wide area fol-

ing program sponsored on WJAX,
Jacksonville, three evenings a week
by Atlantic Refining Co., Philadel-
phia (White Flash). Fishing facts
are obtained each week through 400
self-addressed postcards, 50 letters

. <low thegqeavily merchandised fish-

and telegrams sent’ fishing
grounds. . ) .
Each Friday the information is

assembled into a Fish-O-Gram dis-
tributed through Atlantic dealers
and sporting goods stores. A fish-
ing camp booklet also is supplied.
Every month prizes are awarded
for fish stories. The Jacksonville
Tourist and Convention Bureau
has published a fishing camp map
in which Atlantic is giving credit
for supplying data. The Jackson-
ville Journal runs a Friday fishing
column based on Atlantic’s fish-
ing facts, and gives credit..
* * £l

WORC, Worcester, Mass.,, has a
cooperative tie-up with the Worces-
ter Evening Post. The Post fur-
nishes local and county news items
to the station in exchange for
credit lines, Items are inserted in
regular news periods along with
Transradio news. The Post has re-
modeled its radio page and WORC
programs are given much plug-
ging. Station gets top listing and
all the breaks
WORC carries several programs

weekly under newspaper "auspices, *

including local social and shopping
gossip, movie-fiotes, racing news.
ES * ®

D’ARRIGO Bros., Boston and San
Jose, Cal. (Andy Boy !Broccoli),
has been giving a broccoli. steamer
to listeners who send in $1 and 12
‘Andy Boy Bands. Stations on which
announcements were spotted and
the offer ‘described included WOV,
. WEVD, New York; WNAC, WEEI,
WHDH, WCOP and WORL, Boston.
The sponsors recently used eight

ﬁjve»minut% organ recitals by Doris

Tirrell, , férmer~ accompanist of
NBC’s’Gospel Singer, Edward Mac-
Hugh, on WBZ-WBZA, Boston and
Springfield- Agency is Harold F.
Lewis Adv. Sgrvice, Boston.
EE
IN A 32-page market data and
stati-tical handbook being distri-
buted by Weed & Company, its
representatives, WTIC, Hartford,
tells its story to sponsors and agen-
cies. Growth of WTIC from 500
watts in 1925 to 50- kw. is rve-
viewed. Contour maps and other
data are included as well as suc-
cess data on the G. Fox & Co.
broadcasts,.the store being the sec-
ond largest in Connecticut.
* * *
RADIO program listings are car-
ried in a full column on the classi-
fied page of the ISt. Joseph (Mo.)
News & Press, cd-owner of KFEQ,
on the theory that they are closely
read and will also-.attract interest
to the classified ads.
* * *
RESULTS of a survey taken in
Syracuse by Kenneth G. Bartlett;
professor at Syracuse U, are con-
tained in_a brochure distributed by
WFBL, that city.
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in radio ‘column. .

COWNIE FUR Co., Des Moines,
is offering a free booklet The Ro-

.mance of Furs and Their Care to

any woman who writes to the com-
pany telling the kind of fur she

. owns. The Cownie Musical Furrier,
.a 15-minute recorded program, is

broadcast over WHO, Des Moines,
évery weekday. A packet of Guinea
Gold Marigold seeds and .a book-
let We Grew [t are giver by the
Novthrup King Secd Co., Minnea-
polis, to listencrs to the Almanac
of the Aty on WHO, cach weekday
at 6:45 a. m. Listeners are asked
to send in a date line off a packet
of Northrup King; Seeds.
A *

WBNS, Columbus, sent out 1,000
letters to members of the Chamber
of Commerce telling them® about
the miniature apothecary shop set

‘up by WBNS in a compartment

of the special train which carried
Columbus businessmen on 4 good-
will tour of 11 cities in Southern
Ohio. The drug store carried an ex-
tensive line of hangover remedies,
toilet articles, etc. supplied by
WBNS advertisers. A public ad-
dvess system was set up all over
the train. '
* *} * -

JACK RATHBURN, announcer of
WJIAX, Jacksonvislle, Fla,, is editor
and one of the four subscribers to
Aunt Sally’s Almanace, -a clearing
house of baseball data for Sally
League announcers sponsored by
General Mills. Other subscribers
are Vic Lund, of WIS, Columbia,
S. C.; “Windy” Herrin, of WTOC,
Savannah, and Lew Buristol, of
WRDVY, Augusta,; Ga.

TO STIMULATE interest in the

National _Boy Scout Jamboree,
KCKN, Kansas  City, gave 200
gehuine Indian | arrowheads to

scouts who filled in the missing
letters of a famous leader. A por-
tion of the name iwas printed in a
local newspaper and listeners were
advised to get the remaining lét-
ters from a KCKN broadcast.

S ¥ *

DEVOTED entirely to the prog-
rams of KMOX, |St. Louis, the St.
Louis Star-Times carries a daily
advertising display column which
names not only all programs but
identifies the sponsor and gives a
short summary of each program.
KMOX also shows movie_ trailers
in 22 local movie thouses as a tie-in
for its advertigers.

* ¥

b B
KSFO, San Franctisco, is merchan-
dising Red Heart Dog Food and
encouraging interest in its Camera
Club sustaining feature by mail-
ing enlargerients of photographs
of pets to all listeners sending in
negatives and thiree labels.
. |

Helloyga
FLAY BY FLAY IVERT BAT

b WD

FOR CORN FLAKES — Kellogg
Co., Battle Creek, has 160 bill-
boards around Chv‘icago to promote
its. sports programs én WJJD. N.
W. Ayer & Son Inc. Is.agency.

!

A BEAUTY contest with a two
weeks free trip to Hollywood and
a"screen test in addition, is being
offered by J. H. Marrow Co., Los
Angeles & Chicago (Mar-0-0il
Shampoo), which started May 5
tfor 30 weeks Mar-0-Oil Movie
Magazine of the Air, with Hedda
Hopper, actress, as commentator,
on, 7 NBC-Pacific Red stations,
Wednesdays, 1:30-1:45 p. m.
(PST). For the first three after-
noon! broadcasts Miss Hopper is
callilg attention to the contest, in-
viting aspirants for film careers to
submit pictures and qualifications.
On May 26 program switches to
a late Hour, 9-9:15 p. m. (PST),
when the same invitation will be
extended. Contest is to take 26
weeks, and from photos submitted,
the judges, who are outsitandig
Hollywood talent scouts and cast-
ing directors, will pick the winners.
Ageney is Janes-Morton Inc., Los

Angeles.
| * *

PROCTER & GAMBLE Co., Cin-
cinnati, is giving prizes totaling
more than $00,000 in a six-week
letter-writing contest, conducted in
connection with two of its serial
broadcasts, The O’Neills and The
Story of Mary Marlin, each broad-
cast five days a week on both NBC
networks. Contestants are required
to, complete the.sentence: 1 use
Ivory Flakes for washing my stock-
ings because . . . ” and to send
the top of a box of Ivory Flakes
with cach entry. For the best let-
ters each week the sponsor will
award five cash prizes of $1,000
each and 2,500 pairs of silk stock-
ings valued at $1.35 a pair. Comp-
ton Adv. Ine., New York, is the
aglency. '

Bl Bl *

CHANDU, transcription serial
produced; by Earnshaw Radio Pro-
ductions, Hollywood, is being used
by the Star Outfitting Co., San
I fancisco, on KYA, with a magic
trjck giveaway. United Baking
Cq. Schenectady, uses the series on
WIGY, with a premium offer, and
th’e Gooch Bakeries, Lincoln, Neb.,
on KFAB, offers a victure premium
or; evidence of sale, WEEU, Read-
ing, Pa., which started using the
series in Aug. 1936 under Keystone
Grocery Co., sponsorship, has re-
ndwed and early in May started
with the Algerian sequence which
is|program No. 234.
* * w

A|DEPARTMENT of research and
pyomotion is being organized by
Jghn Blair & Company, national
Tepresentatives, with activity to be
centered at the Chicago office in

charge of Dick- McBroom, former .

manager of the NBC Chicago press
department, A new checkup sys-
tem designed to minimize demands

. on| stations will provide a steady

flow of sales information to spon-
sors and agencies. The present
bullletin service for agencies and
stations will be amplified.

3 ] #

i
ON THIS page, May 15 edition,
it/ was reported that the Chicugo

erald & Examiner is sponsoring
alquarter-hour program five morn-
ings weekly over WGN from the
Criminal Court building, placed
through Schwimmer & Scott, Chi-
cdgo. Jack Scott, of the agency,
calls our attention to the fact that
th)is program is on WJJD, Chicago,
and not on WGN. BROADCASTING
deeply. regrets its inadvertant
error.

BROADCASTING ¢ Broadcast Advertising

‘merchadising

quencies in, twice-daily spot an
-nouncements.

* ES | .
OLD HOMESTEAD Bakery, Sat

PAINTING—The town red, Wp,
WDBZA, Boston-Springficld, hy,
scattered window streamers evey.
where  to promote the Puglyy
Paint Men, sponsored by Packyy
Paint & Varnish Co., Boston. Dily
newspaper  spotlights  are s
Here is the studio scene as the
Paint Men, Malcolm McCormac
WBZ announcer, and' Carl Moo
entertainer, put on their progran,
Agency is Dowd & Ostreicher Ing,
Boston. Lo

TO SELL their divors{lc line, Nevely
Brothers Auto Supply Stores, Sa
Antonio, are using six five-ming
programs a week, featuring ra
IMaherty in Chuckles & Oddaties
the News. Each day continuity i
linked with the type of product be
ing advertised on WOAI, such &
star gossip for radio sets, swimming
and sightseeing items for tires.
Newspaper ads, weekend sale
placards and other merchandisi.y
tieups are being used and a conte.
is planned. Bernard M. Brook
Adv. Agency has the account.
ES * k‘
LIBERALLY spotted :with- candil
masterpicces of Herb Hollister,
camera artist, is a |spiral-bound
brochure just distributed by KAXS,
Wichita, of which Mr| Hollister is
manager. Market an
formation are attractively offered.
The promotion piece ¢loses witha
candid shot of the Manager, Hg-
lister, caught in a Ppipe-lighting
pose, and- carrying this message:
“Thanks for your serigus consider
ation.” . ‘
* * *
FIRST in a series of promotion
pieces being sent out by WBL
WBZA,; Boston-Springfield, link
Florenz Ziegfeld’s habit of using
New England to test |his produ-
tions, with use of the area asa
radio proving ground. WBE
WBZA has completed Tn expanded
service | using dis-
play cabinets in the Hotel Bra¢
ford, Boston. An illumfingted easel
shows program hignlights.
* # *

MAKING a play for njravelcrs, as
the summer vacation | period ap
proach, station KYA il£ San Fran
cisco is backing up other Hearst
«tations of the Orange Network
by citing their call letters and fre-

Francisco, uses personal appeal
ances of Bennie Walker and bis
amateurs, heard over NBC station
KGO Wednesdays, whenever suit-
able tieins present themselves. Re-
cent broadcast was picked up from
the Dreamland Auditofjum, where
an exposition was held.

station in-§.

without

P

. . ]
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A
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Without WLW, Jyour

program su%fers the loss
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NOW’S THE TIME

- HERE’S THE EQUIPMENT .

For Making Field

ntensity Measurements!

MAKE your field strength measurements now .— in

-4 pleasant summer atmosphere! It’s so much -easier

than doing it in winter, when you're hampered by snow-
: ) y

drifts, howling-winds and frozen fingers.

It’s easy, too, to use the RC;‘; 75-B field intensity meter.
No calibration charts are necessary. Readings are taken
quickly and simply. The meter is stable, accurate and
dependable. Is used by leading consultants and broadcasters

throughout the country.

. . { .
This fine instrument answers all your questions for you.
Tells you about antenna efficiency. Checks harmonic radi-
ation. Informs you if your directional antenna is operating

correctly. Tells you your coverage.

In addition, this meter enables you to measure signals from
515 kes. to 20,000 kcs., thus including harmonics up to
the 12c¢h of any broadcisting station. \;ou can cover intensity
readings from 20 microvolts per meter to 6 volts per meter.
Provision is also made for dadding a recording meter to make
fading records without in any way changing thé measuring

instrument. s

| Write fo nearest district pffice for full information and prices

|

i

- !
RCA  Field Intensity
Meter TMV-75~B’ comes
complete in twd carry-

s ing  cases  copsisting
sentially  of ;ﬂn ex-

g remely sensitive loop

i receiver  (superhetero-
i

yne type) incorporating
a .«self-calibta.(ing1 oscil-
lator and battery and
accessory box. |

—
|
he 75-B does -everything necessary for checking signal

|
.
-

-strength!  You will discover, as many others have, thatlthis ]
eter actually pays for itself, not only by providing rthine i
checks on station operation, but by giving you data for ales

phrposes — and for use proving radiator efficiency. !
| i
-

RCA MANUFACTURING CO., INC., CAMDEN, N. J. = A Service of the Radio Corporation of Amer

1270 Suctn Avenue New York s 2211 Cammeres Strant, Dallas, Texas « 492 Pacchtren Street N €, Atlanta, Go & 589 E linow Street, Chicago = 170 Ninth Street, San Fre

vvwwfamericanradiohistlrv.com t
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