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Marter

Bires Man:

(Please folloiwe this dull charade
with vour undirided attention;

there are so many facts in it...)

Three weeks ago our Chief Statistician called in
some people named Ross-Federal. Plucking his
slide rule from his tunic, our C. S. said. “"Gen-
tlemen. let us descend upon a city known as
Newark and conduct a coincidental. Let us
know how large an audience L. Bamberger & Co.’s
Mr. Ed Fitzgerald has on WOR between 9:00
and 9:15 A in metropolitan Newark and
some towns to the east and west of it.”

So it was agreed.

Came back Ross-Federal. In time emerged this
report: L. Bamberger & Co.’s Mr. Ed Fitzgerald
held 41% of the total audience for three days
and on one dayv niblicked his total to 34%;
while 77% of Mr. Fitzgerald’s listeners identi-
fied his sponsor and on no one day did the

second competing station have more than 20%
of the total listeners at L. Bamberger & Co.’s
time.

Then. the market bit the man!

“Ah!” said our C. S. “Here’s this city known
as Newark in whose retail trading area 1,000,000
people live, Here’s a city where 17% of the to-
tal morning radio owners LISTEN. And WHAT
have WE been doing? We’ve been talking about
metropolitan New York as if it were the only
market we've got. while another of the world’s
greatest markets is just across the river from
us. And each day WOR pumps 50,000 good
watts into it. And people LIVE and BUY and
have babies and l-i-s-t-e-n!”

Put THAT in vour tambourine and thump it!

((h
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1S the medicine for sluggish sales!

Are your selling efforts suffering from Low Ad Pressure?
Take the radio treatment. It works miracles—but not
in the hands of thosc who have not studied the ficld.
Many of the worst cases of Shiggish Sales on record
respond quickly to a radio transfusion of new ideas.
But, before you start to use radio broadcasting, con-
sult a specialist. Seleet your markets, your radio stations,
your programs and your time on the air—as carefully as
a skilled physician preseribes the compounding of potent
clements to achieve specific results.
We maintain at every Hearst Radio office a stafl’ of
Radio Consultants who will gladly advise you on radio

Serving the Publie Interestmp

potentialities for your particular purpose. Our tine is
your time.

And remacinber, your business docs not have to be sick
to benefit by judicious broadeasting. Radio also keeps a
perfectly healthy business strong.

HEARST RADIO presents 10 major markets

WBAL...... Baltimore KNOW........ Austin
WECAE 2525 3 Pittshurgh WISN . Milwaukee
KEHE ... .. Los Angeles  KOMA . . . Oklahoma City
WACO ... ...... Waco KTSA San Antonio
WINS . New York KYA San Francisco

www amerticanradiohistorv.com
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THE YANKEE NETWORK

14 Attuned to the Jempo
STATIONS O/ 1()37"1(’)38 .é//lhf

°
WNAC  Boston HE past year will be recorded as a period of success and prosperity
WTIC Hastford by The Yankee Network and the advertisers who are using its
WEAN  Providence facilities. With its fourteen popular local stations covering all of New
WIAG Worcester England's major markets and with its programs commanding an audi-
Bridgeport ence of steadily increasing size and loyalty, this group of stations is
wicc New Haven established as the vital factor in New England trade.
WNLC New London The coming year beckons with bright promise. In the future, even
WCSH  Portland more than in the past, the network and its personnel will be equipped
WLBZ  Bangor for effective service; they offer direct contact with a vast and active
WFEA  Manchester shopping region, they are attuned to the tempo of modern selling.
WSAR  Fall River With happy memories and eager anticipations
WNBH  New Bedford we offer the time-hallowed greeting
WLLH  Lowell )
WLNH Laconia @b t
Merry Christmas
. and

BHappy Netw Dear
THE YANKEE NETWORK, INC. 15800k Aveno:

EDWARD PETRY & CO., INC,, Exclusive Mational Sales Representatives

Published semi-monthly, 25th issae (Year Book Number) published in February by BaoADCASTING PUBLICATIONS, ING., 870 National Prees Building, Washington, D, C. Entered as
aecond class matter March 14, 1938, at the Post Office at Washington, D. C., under act of March 3, 1879.
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THE MODERY BOOMERANG|

WBNX v

1000 warrs DAY AND NIGHT

Fhe Slalion thal Speats Your Language

MPROVE the performance of your Presto re-

corder by mounting it on this new stationary
base. The Presto 180-A mounting adds weight and
rigidity to your turntable . . . reducing the effect
of vibration from outside sources . . . and it im- C L , .
proves immensely the appearance of your installa- OMBELETING kS 1Gihe prenr Saf] perying [ Arizona
tion. wiith the best in radio KTAR, Phoenix, pledges a fur-
The type 180-A mounting is a high grade, close
grained, iron casting weighing 40 pounds. It is

therance of progressive policies to maintain its great

equipped with adjustable mounting feet for accu- audience acceptability!

rately leveling the turntable. And it is drilled and

tapped to accommodate the standard Presto 16” 1,000 WATTS FULL TIME + 620 KILOCYCLES
recorder chassis. You can transfer your recorder “Blanketing the Gold Nugget of Western Markets”

from the carrying case to the stationary mounting
in less than 10 minutes time.

Install these mountings in your control room. Get
the advantages of a heavy stationary recorder for
studio work and at the same time have a recorder
that can be adapted for outside use when necessary.

PRICE OF 180-A MOUNTING

When furnished in place of carryingease . . . . .  $16.00
Price when purchased sepatately . . . . . . . . 36.00

Above Prices Are Net To Radio Stations.

Representatives—

E. KATZ SPECIAL

—_——— e ADVERTISING
AGENCY

Mew York, Chicags, Detroit,

RECORDING Atlznts, Thilndelztin
CORPORATION WALTER BIDDICK £O.

Seattle
147 W. 191h ST. NEW YORK. N. Y.
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KSUN

BISBEE + LOWELL DOUGLAS
250 Watts Day ¢ 100 Watts Night

The addition of KSUN to the link already established by KOY be-
tween that station and KGAR Phoenix is a further step in the prog-

ress of KOY to give Arizona people the best possible radio service.

To advertisers this three station hooknp offers maximum coverage
of Arizona’s major market at a reasonable cost—and from which

commeusurate results can be expecled.

In its first year of the present ownership KOY has installed new
equipment throughout, has established local progress of outstand-
ing interest, has brought the Columbia network to Arizona and
through Transradio Press gives listeners complete national and
local news. The result—Arizona has gone KOY—and KOY ad-

vertisers profit accordingly.

|

The ARIZONA Network

KOY Manager—Fred Palmer KGAR Manager—Frank Howe

The Arizona Neiwork is afhliated
with CBS and Transradio Press.

KSUN Manager—H. Carleton Morris |

The Voice oﬁ -ﬁti;ona

For rates, time available and all de-
tails, consult John Blair Company,
Chicago, New York, Detroit, San
Francisco, and Los Angeles, or write
KOY.

100 Watts « Day and Night Affiliate

Burridge D, Butler, Chairman

Fred Palmer, Manager

[
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Havana Group Focuses on Clear Channels

Conference Is Ready to Take Up Broadcast Allocations;
Accord Is Noted on Regional Station Assignments

By Special Correspondent
. HAVANA, Nov. 26.—Reserving
its most important problem—North
American broadcast allocations—
for its last order of business, the
Inter-American Radio Conference
here has about completed all other
aspects of its work and now is
plunging into the home stretch on
an agreement for use of channels
in the band 550 to 1600 ke.

While still in the sub-committee
stage, the conventional band broad-
cast allocations are expected to be-
come the major order of business
during the first week of Decem-
ber, with adjournment hoped for
by the end of that week or in no
event later than Dec. 10. The na-
ture of the sub-committee discus-
sions has been kept confidential,
and for that reason the status of
negotiations on the most important
problem before the conference is
not known.

Nevertheless, it has been indi-
cated that, as was suspected, the
differences between the North
American nations have developed
entirely on the distribution of clear
channel facilities. with the total de-
mands far exceeding the total sup-
ply. Involved in this, of course, are
the United States, Canada, Mexico
and Cuba, and to a lessor degree
such nations as Newfoundland,
Haiti and the Dominican Republic.
The latter two nations have not
been attending the meeting, even
though a part of the American re-
gion, because of internal difficulties,
and the Newfoundland delegate,
Claude A. Fraser, departed last
week, leaving his interests with the
Canadian delegation.

Presumably, substantial agree-
ment has been tentatively reached
in the sub-committee sessions on all
save clear channel allotments in
the conventional 550 to 1600 kec.
band. The fact that the regional
stations are satisfied with the pro-
ceedings was indicated with the de-
parture from Havana on Nov. 21
of Paul D. P. Spearman, counsel
for the National Association of Re-
gional Broadcast Stations, and on
the following day of Dr. G. W.
Pickard, consulting engineer for
that group.

This presumably means that there
has been substantial agreement on
regional station assignments and
classifications on a shared channel
basis, and that the nations are
satisfied with the proposals ad-
vanced by the United States
Delegation on mileage and power
limitations on such frequencies, to
avoid interference. Basically, the
United States proposals for the
conventional broadcast band were
those embraced in the Engineering
Report of last January of FCC
Commissioner T. M. Craven,
then chief engineer, and the chair-
man of the American delegation
to the conference, and A. D. Ring,
assistant chief engineer for broad-
casting.

This report, proposing six in-
stead of three major classifications
of stations and providing for re-
duction of the number of clear
channels from 40 to 25, was agreed
to at a preliminary technical con-
ference of the four major North
American nations in Havana last
March. The broad principle in-

HARD WORK AT HAVANA—As discerned by our candid cameraman
Jack DeWitt, chief engineer of WSM. In left photograph an absorbing
conference of U. S. and Canadian delegates, left to right: Comdr. T. A.

M. Craven, chief of U. S. delegation; C. P. Ed
ment of Transport; Luarent Beaudr

ond

wards, Canadian Depart-

¥, chief of Canadian delegation. Sec-
hoto at left shows hard-working

roup on Havana Country Club

beach; left to right: G. F. Leydorf, WLW; James W. Baldwin, NAB;
BROADCASTING ¢ Broadcast Advertising
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volved was that of recognition of
mileage separations even with
transmitters of 50,000 watts to be
used on a shared channel basis and
for definite interference limits on
use of power in the regional and lo-
cal categories. Provision for 5,000
watts power at night on certain
regionals was made, as against the
present maximum of 1,000 watts
night, and for increase of powers
of locals to 250 instead of 100 watts
night, where interference limits
permit through adequate geograph-
ical separation.

With all save the regular broad-
cast band cleared up, and with
everything in the broadcast band
apparently agreed to except clear
channel allocations, delegates are
hopeful of arriving at an amicable
solution within the next fortnight.
While there have been threats of
an impasse, confidence was ex-
pressed that an agreement, in
treaty form, would be reached.

Conciliatory Attitude

All present, including industry
observers, were distinctly im-
pressed with the fairness with
which all interests are being treat-
ed and considered by the delegates
and their frank discussion of the
problems. No controversies devel-
o within the ranks between the
clear channel and regional groups,
networks or other industry inter-
ests represented. James W. Bald-
win, NAB managing director, re-
turned to Washington on Nov. 21
after having been at the confer-
ence since it convened Nov. 1, but
there was the possibility he would
return.

On the clear channel demands, it
was apparent that much depended
on such questions as the extent to
which the band 1500-1600 ke. will
be deemed acceptable for some such
channels, the extent to which chan-
nels will be duplicated as between
Canada and Mexico and Cuba, and
similar issues. The fact that ut-
most good will and a conciliatory
attitude is being displayed by all
North American delegations indi-
cated a determination to reach an
amicable agreement.

Chairman Crzaven of the Ameri-
can delegation left suddenly Nov.
25 for Washington at the behest of
chairman Frank R. McNinch. He
was expected to spend one business
day—Monday Nov. 29 in Wash-
ington to work with the FCC in
adopting rules relating to its re-
organization (See page 14) and
probably to vote on certain other
matters, and then return to Ha-
vana by Dec. 1.

Ultra-High Action

Comdr. Craven has been under
considerable handicap because his
brother delegate, R. Henry Nor-
web, American minister to the Do-
minican Republic, has not been
present practically since the first
days of the conference due to Hai-
tian-Dominican border difficulties
which forced return to his diplo-
matic post. Thus Comdr. Craven
and his advisors have been work-
ing day and night, but the Com-
missioner’s tactfulness and ability
have won the plaudits of all those
present.

Allocations above 1600 and in-
cluding the ultra-high frequencies
in substance have been agreed to,
and no longer constitute any ser-
ious problem. On international

(Continued on page 66)

k|

Paul D. P. Spearman, counsel for Regional Channel Group; Senor Emilio
Ascarraga, XEW, Mexico City. Third photo shows P. J. Hennessey, NBC;
Mr. Spearman, and A. D. Ring, FCC assistant chief engineer. Right photo
shows Canadian group at Sevilla Biltmore, where most of the more
important committee sessions are held; left to right: Walter Rush, C. P.
Edwards, J. W. Bain and Conald Manson. Comdr. Craven left Havana
Nov. 25 for Washington, but was due to return there Dec. 1.
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Shift in WPG

to Clear Way

For Bulova Network in East

Atlantic City Mayor Agrees to 1130 Assignment;
WOV, WPEN, WELI, WNBC and Boston Included

FORMATION of a North Atlan-
gc coastal network to stretch from
hiladelphia to Boston under the
direction of Arde Bulova, promi-
nent watch manufacturer and
broadcaster, approached fruition
with the approval Nov. 19 of a
plan whereby WPG, the municipal
station in Atlantic City, changes
frequency, thus clearing the way
for a full-time high-power outlet
in New York under Bulova owner-
ship.

An agreement signed by Mayor
White of Atlantie City approving
transfer of WPG from its Eresent
1100 ke. channel upeon which it
operates with 5,000 watts except
for two evening hours a day, to the
1130 ke. channel on a full-time ba-
sis with 1,000 watts, paves the way
for the New York full-time out-
let. This transaction, however, is
subject to FCC approval, and con-
sent also must be procured from
KSL, Salt Lake City to allow WPG
to operate full time, with a direc-
tional antenna, on the 1130 ke,
wave,

Subject to these two considera-
tions, Mr., Bulova plans to place
in operation a network of a min-
imum of five stations to be keyed
by a full-time outlet on 1100 ke.
in New York, probably with 50,000
watts. This outlet will result from
the relingquishment of the 1130 ke,
limited time assignment now held
by WOV, New York, and the two-
hour per day operation on 1100
ke. held by WBIL (formerly
WLWL). Both stations were pur-
chased by Mr. Bulova within the
last year for approximately $600,-
000, but in separate transactions.

Stations Included

To be known probably as the In-
ternational Broadeasting System,
the Bulova network definitely will
encompass such stations as the full-
time OV which will be estab-
lished in New York; WPEN, Phil-
adelphia, WELI, New Haven,
WNBC, New Britian-Hartford, and
WCOP or WORL, Boston, in all of
swhich Mr, Bulova is said to have
an ownership interest. Participat-
ing with him in this project have
been the late John Iraci, president
and founder of WOV, which he
sold to Mr. Bulova, and president
of WPEN, which he acquired af-
terward, and Harold A. Lafount,
former member of the Radioc Com-
mission, who holds partial interest
in several of the Bulova stations
and presumably would become gen-
eral manager of the network.

Mr. Iraci’s untimely passing
Nov. 24, tended to complicate the
network plans and came as a se-
vere blow to Mr. Bulova. At the
time of his death, Mr. Iraci not
only operated WPEN, but also
WOV and WBIL. It is understood
Mr. Bulova had contemplated a
purchase of a 40% minority inter-
est in WPEN from Mr. Iraci, or
had actually aequired such an in-
terest shortly before his sudden de-
mise.

The arrangement with Atlantic
City, it is understood, embraced
payment by Mr. Bulova of $§75,-
000 to defray the cost of a new
1,000 watt-transmitter for opera-
tion on 1130 ke. and to otherwise

compensate it for necessary changes
in location, antennas and other
modern equipment to be installed.
Mr. Bulova also agreed as part of
the arrangement, to dismiss an ap-
Ehcatnon of WCOP, Boston, which

e owns, for increased hours of
operation from 6 to 8 daily on the
1130 ke. channel, which would elim-
inate danger of night interference
to WPG upon its switch to that
wave,

Mr. Bulova’s rise in radio has
been meteoric. During the last five
yvears, he has become an important
owner. He holds half interest in
WNEW, New York, and also has
control of WAGA, Atlanta, as well
as his interests in these other sta-
tions. His plan from the cutset was
to form a North Atlantic region-
al network, but the procurement of
a full-time high-power station in
New York constituted the main ob-
stacle By surmounting these last
remaining obstacles—approval of
KSL consent for WPG operation
on 1130 ke, full time, and approval
of the FCC of both transactions—
he stands to accomplish his aim.

Paid $275,000 for WLWL

His purchase early this year of
WLWL from the Paulist Fathers
for some $275,000, culminated a
four-year fight which had many
repercussions in Congress, and in
which CBS was involved in its
earlier stages. WOV also was af-
fected in that confliet since WLWL
sought full-time operation on the
1100 ke. channel which was
blocked by the operation of WOV
in the same metropolitan area on
1130 kc—only 30 kilocyeles re-
moved. Mr. Bulova purchased both
stations and thereby was enabled
to clear up the trouble, which had
reached industry-wide proportions
because of the reaction it precipi-
tated in Congress.

Mr. Bulova is chairman of the
board of the Bulova Watch Co. and
a pioneer user of radio spots. His
“Bulova time” announcements were
among the first ever to be placed
nationally. -

Because of the expansien of net-
work activities of WOV and WBIL,
the stations will establish a master
control room for network opera-
tions only, separate from the pres-
ent routine control room. Now
under construction, new facilities
will begin operation Jan. 1, and
will also be used by WEVD and
WFAB, New York, to pipe pro-
grams to out-of-town stations. Ex-
pansion of WOV-WBIL also 'in-
¢ludes installation of A. T. & T.
teletype communication,

Boake Carter’s Plans

BOAKE CARTER, at the termi-
nation of his contract with Philco
Radio & Television Corp., Phila-
delphia, Feb. 1, will be sponsored
by General Foods Corp., New York,
for an as yet unspecified product.
Benton & Bowles, New York, spon-
sor's agency, will neither confirm
or deny the report, however. It is
understood that Phileo will return
to the air with an entirely different
type of program,
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JOHN IRACI J

John Iraci Dies
From Heart Attack

Pioneer in Foreign Programs

Spent Decade in Industry

JOHN IRACI, president and gen-
eral manager oF WOV and WBIL
New York, and owner of WPEN,
Philadelphia, died suddenly Nov.
24 of a heart attack following a
cne-week illness,

Well-known in broadeasting ecir-
¢les, and one of the pioneers in
foreign language broadeasting, Mr.
Iraci entered radio in 1928, at
which time he established WOV,
He sold the station earlier this
vear to Arde Bulova, New York
watch manufacturer and broad-
caster, but shortly afterward pur-
chased WPEN-WRAX, Philadel-
phia, and continued management
and operation of the New York sta-
tion as well as the Philadelphia
outlets. He also took over general
management of WBIL (formerly
WL ) which was purchased by
Mr. Bulova several months ago.

Burdened by Overwork

Mr. Iraei suffered a slight ner-
vous breakdown a week ago, pre-
cipitated by over-work occasioned
not only because of the vagaries of
management of three stations, but
also because of protracted labor
negotiations in Philadelphia and
reorganization activities. He re-
turned from a vacation in Europe
last September, during which he
had visited his native Italy, and
was accorded a lavish welcome by
New York’s leading lights, includ-
ing Mayor LaGuardia, a close per-
sonal friend. Mr. Iraci stood high
in New York's Italian community
and was a leader in its political
and social activities.

Mr. Iraci was born 52 years ago
in Riposto, Sicily, and came to this
country as a é,routh. Prior to enter-
ing the broadecasting field he was
an importer.

Mr. Iraei is survived by his
widow, two daughters, Rosaria and
Mariania and a son, Sebastian Ju-
lie. Burial took place Saturday in
Cypress Hills Cemetery, Brooklyn.

Miss Hyla Kiczales, assistant
manager of the stations headed by
Iraci, is expected to take over ae-
tive direction, aleng with Harold
A. Lafount, former radic commis-
sioner, and vice president of WOV

Sales Group Plans

Steering Session

L. H. Avery Calls Meeting to
Be Held in Chicago Dec. 16

TO FORMULATE plans for a na-
tional econvention of station sales
managers, L. H. Avery, sales man-
ager of WGR-WKBW, Buffalo, and
chairman of the NAB Sales Man-
agers’ Division, has called a meet-
ing _of 17 station officials in Chica-
go Dec. 16. The group, functioning
as a sort of steering committee,
will develop plans for a national
convention of the organization to
be held probably in Chicago in Jan-
vary so as not to confliet with the
contemplated NAB reorganization
meeting the following meonth.

Mr. Avery appointed seven sec-
tional chairmen, six members of an
executive committee and four com-
mittee chairmen for lo¢al, natienal,
recommendations, and cooperation
with the National Radio Dry Goods
Association.

romotion of Sales

The entire effort of the Bales
Managers’ Division, Mr. Avery de-
clared, is that of procuring ‘‘big-
ger, better and cleaner” sales for
broadcasting stations, Numerous
station sales managers and execu-
tives, he said, had written him
since the last NAB Convention in
Chicag: seeking additional meet-
ings because of the good derived
from previous sessionhs.

The Chicago preliminary meet-
ing will be held at the Sherman
Hotel. Personnel appointed by Mr.
Avery, who holds title as acting
chairman of the Sales Managers’
Division is as follows:

Executive Committee: Lewis H.
Avery, WECR-WKBW: J. Buryl Lot-
tridce. KTUL; William R. Cline,
WLS; Purnell Gould. WFBR; Craig
Lawrence. KSO-KRNT: Mallory
Chamberlin. WAMC-\WWMPS, and Jack
Q. Gross, KWKH.

Division Chairmen: New FEagland.
William “(’:ar‘nver. “'A;%}élglsid é\tlaux:-
tic. Mort C. Watters. ; south-
eastern. John M. Qutler Jr., WSB;
Southeentral, Herb Hollister, KANS;
Northeentral, C. T. Hagman. WTCN;
Mountain Division. rank Bishop.
KFEL. Pacific Division. C. C. Jlit-
tendorf, KFWP: Local Sales Com-
mittee. E. Y. Flanigen. WSPD; Xa-
tional Sales Committee. K. W,
Church. KMOX : Committee to co-
operate with NRDGA, Harry Tren-
per. WNBF; Recommendations Com-
mittee. Charles C. Caler. W)BP.

Canada’s 50 Kw: Soon

THE new 50,000 watt transmitters
of the Canadian Broadcasting
Corp., CBL at Toronto, and CBF at
Montreal, are now slated to be defi-
nitely on the air during the early
part of December, Both stations
are practically finished and ready
for tests. CBF is expected to be
on & few days or a week before
CBL. They will be highest powered
transmitters in_ Canada, the first
of a chain of five to be built by
the government - controlled broad-
easting body in the near future.

RKO PICTURES Corp. New York.
Lkns made an official denial of reports
that it would enter the radio field
with a show similar to that of M-G-M
and the coming Warner one for
Americnn Tohaeco.

and WBIL.

Mr. Iraci was a member of the
Cavour Masonic Lodge order. At
Masonic services on Nov. 26, Mayor
LaGuardia partlclfated along with
oytheI:' Masonic celebrities in New

ork.
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Music Strike Date May Be Deferred

Negotiations for Key Station Contract in Drafting Stage;
Disc Proposal Still Is Undergoing Revision

By BRUCE ROBERTSON
WITH THE mailing out Nov.
16 of the standard trade
agreement drawn up by the
international executive board
of the American Federation
of Musicians and the nego-
tiating committee of the Inde-
pendent Radio Network Affi-
liates, the first big step had
been taken toward a peaceful
settlement of a problem that
might easily have ended in a
radio-music war.

The committees had fought
out the major issues involved;
their lawyers had wrangled
over wording; an agreement
had been reached. Now it is
up to the individual stations
and local musicians unions to
accept or reject this document
as a part of each individual
contract ; to back up the judg-
ment of their committees or
to throw it overboard and re-
turn the status to that of last
July when the AFM first presented
to the broadcasters its demands for
the employment of more of its
members in radio. Dec. 1 has been
set as the deadline for the return
of the signed contracts, but in view
of the late date at which they were
sent out it is almost certain that

the deadline will again be extended
probably to Dec. 15 or Jan. 1.

Key Station Contract

Meanwhile union officers and net-
work executives have reached the
drafting stage in their negotia-
tions for a standard contract for
the networks’ key stations in New
York, Chicago and Los Angeles.

pokesmen for both broadcasters
and musicians say that they are in
agreement on all issues and nearl
so on wording and that their wor?{'
should be completed within the
week. The license form which the
union will present to the makers
of transcriptions and phonograph
records is undergoing some re-
visions and will probably not be
ready until later in the month.
The recorders are taking no action
at present, but are waiting for an
opportunity to study the union’s
demands before deciding on what
course to follow. The union has
previously stated that its license
will be based on the demands pre-
sented last summer; the transcrip-
tion and record companies have
stated that they will not accept
such terms; but it is probable that
a compromise will be reached here
also. e Canadian situation has
been referred to Canadian local
unions, who will follow Schedule
A in drawing up new contracts
with Dominion stations.

AFM has not yet begun to con-
sider the case of the non-network
stations and will take no action

with them until the affiliate con-
tracts have been received and ac-
cepted. In fact, practically all fu-
ture negotiations depend on the ac-
tion of the network stations. If
they accept the increased expendi-
tures for staff musicians and_the
terms of employment as specified
in the agreement, it will form a
precedent for the union to use in
dealing with the independent sta-
tions. If they reject the union’s
terms, there will be no necessity for
the union to deal with the inde-
pendents, as the strike presumably
would be on.

Many Changes Made

The plan of settlement calls for
the additional expenditure by net-
work affiliates of $1,500,000 an-
nually for employment of staff
musicians over the amount spent
by this group during the year Sept.
1, 1936 to Aug. 31, 1937, making
an aggregate expenditure by these
stations of not less than $3,000,000
annually during the two years of
the contract. Each station is re-
quired to expend either the amount
allotted to it as a quota or the
amount previously spent, which-
ever is greater. This network affil-
iate includes the five Canadian sta-
tions affiliated with U. S, networks
(CKAC, CFCF, CKLW, CFRB,
CRCT) as well as the U. S. affil-
iates, but excludes the following
key stations: WEAF, WJZ, WABC,
WOR, New York; WMAQ, WENR,
WBBM, WGN, Chicago; NBC stu-
dios, KNX, KHJ, Los Angeles.
While individual contracts are to
be signed by stations and local
unions, it is understood that none
of these will become binding un-
less the total number js satisfac-
tory to the AFM as achieving its
purpose to increase employment of
its members.

The final form of Schedule A,
as the standard agreement is
called, is considered changed from
the document that was originally

submitted to IRNA wmembers at
their September convention (pub-
lished in full in BROADCASTING,
Sept. 15). Section 10 of the first
Schedule A, which required signing
stations to agree not to transmit
music to any station not signing
the agreement and not to contract
for transcriptions or phonograph
records from any company not li-
censed by the union, is missing
from the final form, which permits
the signer to “send to and receive
from any station in the United
States national and regional net-
work programs.” It mentions tran-
scriptions and recordings only in
regard to their manufacture by an
affiliate station for purposes of
record or their use to replace a
network program which the station
was unable to take at the time of
its original broadcast, except to
prohibit the use of “pilfered” rec-
ords.

The revised Schedule A also spe-
cifically states that “nothing in
this agreement contained shall be
deemed to require the affiliate or
any local union to violate any law
or any regulation of the FCC.”

The new agreement specifies that
staff musicians may be used for
both sustaining and commercial
programs; that if the local union
makes special rates for advertisers
and agencies it shall also give the
station the benefit of such rates;
that salaries of leaders are to be
credited against the station’s
qnota; that the union shall furnish
“competent and qualified musi-
cians’”; and that the station shall
have full control of instrumenta-
tions, program material and selec-
tion of music. The affiliate agrees
to employ only union members as
staff musicians and to employ
other than staff men upon terms
and conditions as agreed upon be-
tween the station and the local
union.

Original requirement that sta-

(Continued on page 58)

Northwest Stations Urged to Refuse
AFM Contract; NAB Change Is Favored

A RESOLUTION that broad-
casters in the six Pacific North-
west states refuse to sign the con-
tracts for employment of musicians
offered by the American Federa-
tion of Musicians, “in their present
form”, was adopted by the region-
al meeting of broadcasters in Spo-
kane, Nov. 12. Twenty-four sta-
tions, represented by 18 broadcast-
ers, attended the meeting, called
by Ed Craney, general manager of
KGIR, Butte, and KPFA, Helena,
who is also a member of the NAB
Reorganization Committee,
Proposed by Louis Wasmer,
KHJ, Spokane, and seconded by H.
E. Studebaker, KUJ, Walla Walla,
the AFM resolution followed dis-
cussions of the musicians contract,
in which the practically unanimous
view was evinced that broadcasters
of that region “could not give up
their rights and their duties to the
public that would in any way limit
them in what they put on the air.”
Moreover, it was held that they
“could not enter into an agreement
which would be in violation of the

BROADCASTING ¢ Broadcast Advertising

Sherman anti-trust law or the
present radio law.”

Committee Appointed

A standing committee compris-
ing five broadcasters and headed
by H. J. Quilliam, KIRO, Seattle,
as chairman, was named to study
the Musicians Union problem and
report to the broadcasters.

Another resolution adopted dealt
with the NAB reorganization and
the group voted that the tradg as-
sociation should be re-established
in such a way as to become an ef-
ficient organization, ‘properly fi-
nanced to do a representative job
for each station in the country. It
proposed that the NAB be com-
posed of state groups and regional
groups which would elect delegates
to the national convention or elect
directors to the NAB board, with
the director or delegate having a
voting power in proportion to the
number of stations he represents.
It proposed also that the NAB be
geared to represent and to do for
the industry everything except rep-

resentation of individual members )
before the FCC or any other gov- |‘
ernmental body. L

Unless the reorganization is af-
fected so as to represent the in-
terests of broadcasters along the
lines proposed, the resolution
stated, the Pacific Northwest
broadcasters concluded that their
“further support of the present or-
ganization is undesirable.” The
meeting also recommended that the
next convention of the NAB be
held in Washington “at as early a
date as possible.” .

Delving into broadcast line rates,
another resolution adopted con-
cluded that a closer understand-
ing of the rates, rules and regu-
lations of the telephone companies
with whom broadcasters do busi-
ness would lead to advancement
of both the telephone and broad- °
casting industries. The group rec-
ommended that every member sta-
tion be provided with a digest of
the fundamental rules, practices,
regulations and rates filed with
the FCC which relate to telephony
insofar as it concerns broadcast-
ing.

The convention also went on
record in support of the NAB pub-
lic domain transcription library and
urged members to purchase it, Dis-
cussion on this score also devel-
oped that broadcasters of the Pa-
cific Northwest were in favor of
subscribing to the Lang-Worth pub-
lic domain library.

Other Speakers -

Guest speakers included former
Senator C. C. Dill, now a Washing-
ton attorney, who spoke on 1937
problems of the broadcasters and
warned that broadcasting was not /
out of its infancy stage and must
organize and work as an es- |
tablished industry; Alfred J.
Schweppe, NAB copyright counsel
in the Montana-Washington
ASCAP cases, who presented a res-
ume of what has taken place in
these two states on copyright mat-
ters and outlined briefly things
broadcasters should do in the fu-
ture; and Ralph Wentworth, of
Lang-Worth Features, who dis-
cussed problems of transcription
manufacturers and of the broad-
casting industry under present
copyright law,

Mr. Wasmer, president of the
Washington State Broadcasters
Association, reported on the activ-
ities of that organization and dis-
cussed his views on what state or-
ganizations should do for broad-
casters on a country-wide basis. T.
W. Symons of KFPY-KXL and
NAB board member, spoke on the
AFM contracts. Other speakers in-
cluded Earl J. Glade, KSL, and °
Mr. Studebaker.

Present at the meeting were:

T. W. Symons, Jr.,, KXL, Port-
land; O. P. Soule, KSEI, Pocatel-
lo; John E, Gardner, KTFI, Twin .
Falls; Arthur L. Bright, KFPY,
Spokane; Cole E. Wylie, KVOS-
KPQ, Wenatchee; Earl J. Glade,
KSL, Salt Lake City; W. J. Mos-
by, KGVO, Missoula; Robert I.
Priebe, KRSC, Seattle; Louis Was-
mer, KHG-KGA, Spokane; H. E.
Studebaker, KUJ-KRLC, Walla
Walla; J. A. Murphy, KIT-KMO,
Yakima; H. J. Quilliam, KIRO,
Seattle; John A. Kendall, KVI,
Portland; B. F. Fisher, KOMO-
KJR, Seattle; J. B. Toles, KRNR,
Roseburg; Frank E. Hurt, KFXD,
Nampa; Arthur L. Smith, KFIO,
Spokane; Ed Craney, KGIR-
KPFA, Butte.
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. Dog Food Bringing
Business to Radio

Makers Begin Schedules After
Layoff Since Last Spring

INACTIVE since last spring, lead-
ing national dog food manufactur-
ers will shortly launch nation-wide
radio campaigns with both network
and large spot schedules to be
used. Center of all the activity is
in the Midwest packing center.

John Morvell & Co., Ottumwa,
Ia., (Red Heart Dog food) will
launch a quarter-hour weekly NBC-
Red network program Jan. 9 fea-
turing Bob Becker, cutdoor editor
of the Chicago Tribune. Show will
be broadcast coast-to-coast over 25
stations from 1-2:16 p. m. (CST).
Because of his newspaper affilia-
tion, no NBC outlet will be used
in Chicago but a special broadcast
will be heard on WGN. In addi-
tion, spots will be used on a num-
ber of stations, to start at the
same time as the network show. At
R,resent John Morrell is on WOR,

ewark, where 5 minute participa-
tions and two weekly one minute
spots are being used. Henri, Hurst
& McDonald is agency.

Doyle Packing Co., with plants
in Newark, Momence, Kansas City
and Los Angeles, manufacturers of
Strongheart dog food, which re-
cently placed its business with
Beaumont & Hohman, Chicago, will
soon add six stations broadecasting
transcribed minute announcements,
making a total of 18. Stations al-
ready picked are WMAQ, WCFL,
KFI. WHB, KOIL, WBEN, KYW,
WFBL, WOR, WBZ-WBZA, WHAS
and WGAR.

New Firm Using Spots

A new Chicago dog food firm,
Davis Dog Products Co., Chicago,
has been formed with George W.
Davis, formerly vice-president of
Willard Tablet Co., Chicago, as
head. The firm makes dog tablets
containing cod liver oil. One-min-
ute discs have been started on sev-
en stations with 50 to be used
eventually. Baggaley, Horton &
Hoyt, Chicago, is agemncy with
Steve Horton account executive.

Rival Packing Co., Chicago (Ri-
val dog food), currently using an-
nouncements and programs on
seven stations, may expand its list
the first of the year. Stations are

WMAQ, WTAM, WGY, WBZ-
WBZA, WHAM, WTMJ, WJIR.
Charles Silver Co., Chicago, is

agency.

Two of the three leading Chica-
go packers, all of them manufac-
turing dog food may soon start ra-
dio campaipns. Swift & Co., Chi-
cago {(Pard) and Wilson & Co.,
Chicago (Ideal), are potential ra-
dio advertisers. J, Walter Thomp-
son Co., and U. S. Adv. Corp. re-
spectively, both of Chicage, are
agencies. At Armour & Co., Sam
Teitelman, director of research,
said the company had no radio
plans at this time. Armour’s prod-
uct, formerly known as Sandy dog
food, has been changed to Armour
dog food. Lord & Thomas, Chicago,
is the Armour agency.

Other dog foods that will use ra-
dio after the first of the year are
Chappell Bros. Ine., Rockford, Il
{Ken-L-Ration) and Simpson Prod-
uts Co., Terre Haute, Ind.,, {Dog-
gie Dinner). Agencies are C. Wen-
del Muench & Co., and McJunkin
Adv. Co., respectively, both of Chi-
cago.

NBC Promotes Three to Vice President

MR. HANSON

NBC, at a board meeting Nov. 26,
elected three new vice-presidents—
Mark Woods, treasurer; William
S. Hedges, in charge of station re-
lations, and 0. B. Hanson, chief
engineer, All continue their pres-
ent activities in c¢onnection with
their vice-presidential responsibili-
ties. There now are 11 NBC vice-
presidents,

Mr. Woods has been with NBC
sinte its organization in 1926, and
previously had been with WEAF
under AT&T for four years. He
hel{red set up and formulate finan-
cial policies of the network and es-
tablished the branch offices in
Washington, Chicago, San Fran-
cisco, Cleveland, Pittsburgh and
Boston. He was elected NBC trea-
surer Jan. 1, 1937,

Mr. Hedges entered radio in
1922 as manager of WGU, Chi-
cago, now WMAQ He became
president of WMAQ and in 1928-9
served two terms as NAB presi-
dent. When NBC bought WMAQ in
19321, he was made manager of
WMAQ-WENR. In 1933 he was
nained manager of KDKA and in
1934 became manager of NBC
managed and operated stations. He
left NBC Jan. 1, 1937, to become
vice-president and manager of
WLW and WSAI Cincinnati,
which post he resigned Nov. 1 to
return to NBC station relations.

Mr. Hanson is a pioneer in tech-

MR. WOODS

MR. HEDGES

nical radio, having been a wireless
amateur in 1912, In 1916 he was
operator on the SS Stephano, tor-
pedoed b{ enemy craft. From 1917
to 1920 he was chief testing engi-
neer of the Marconi Co. at Aldene,
N. J. Later he was at the then
WAAM, Newark, and in 1922 be-
came assistant plant engineer of
WEAF. He joined NBC during its
organization in 1926 as manager
of technical operations and engi-
neering, being promoted to chief
engineer in 1934.

Named to Court

ASSOCIATE Justice D. Law-
rence Groner was named
Chief Justice of the U, S,
Court of Appeals for the
District of Columbia Novem-
ber 26 by President Roose-
velt. At the same time the
President nominated Henr
White Edgerton of New Yor
and Rep. Fred M, Vinson of
Kentucky to be Associate
Justices of the same Court
to fill existing vacancies. The
court is the appelate body
sitting on all g.ﬁ{:eals from
FCC decisions. e appoint-
ments are subject to ngate
confirmation.

YOUNGER AND STILL YOUNGER

NO END IN SIGHT—They keep getting younger ever
ualifications for the mythical title are

“youngest announcers” whose
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issue, these

coming in day by day. Among those of tender years is Emma Kristine
Heyer (center), daughter of Clair Heyer, national sales manager of
WHBF, Rock Island. Her actual air experience is not listed in the
entry. Jack Parker, news commentator of WJIM, Lansing, (left), is 21,
having made his radio debut in 1932. At right is Irwin Drake Bingham,
19, of WKY, Oklahoma City, and WKY reports that he fibbed about
his age to get the job. WTNJ, Trenton, N. J., submits two entries but

no photos. The two are George

M. Cahan, 18, who made his debut five

years ago as an actor at WCAU, Philadelphia, and is now a full-fledged
announcer, and “80” Adams, 20, seript writer who started six years ago.
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Wessel Preparing

New Local Series

Nationwide Cooperative Will
Be Launched Early in 1938

WESSEL Co., Chicago agency
which is handling the series of
NBC programs featuring the Phil-
adelphia Symphony orchestra and
sponsored by banks throughout
the country, is sending out sales-
men in major markets to line up
local sponsors of a new coopera-
tive series to be launched about
the first of the year.

New program, being transcribed
by WBS, Chicago, is a race horse
skit called Boots & Saddles. Three
separate contests will be run in
conjunction with the broadcasts in
which winners will get their choice
of sons of Man O’ War, Burgoo
King and Bubbling Over or cash
prizes of $10,000, $5,000 and $2-
000 respectively.

Promotional Plans

Complete merchandising and
promotional advertising will
given to local sponsors including
placards, banners, direct mail
pieces and other literature. Local
sponsorship will not be limited to
any particular classification, such
as department stores, but will be
available to any local merchant.
Cost of the program will be de-
termined by the size of the city.

The show was conceived by
George W. Davis, Chicago, who
originally ran a similar program
on WGN a couple of years ago for
Mars Candy Ce. in which choice of
a race horse or a cash prize was
awarded the winner, The winner
chose the cash prize and subse-
quently the horse has won a far
greater amount than the cash
award.

The
three
Herb
author,

series will be broadcast
uarter-hour periods weekly.
utram, Chicago writer, 1Is

Quaker’s New Shows

QUAKER OATS Co. Chicago
(Aunt Jemima pancakes), current-
ly sponsoring Aunt Jemima’s
gubin at the Crossroads show on a
six-station split NBC-Blue network
at 8:459:00 a. m. (CT), is plan-
ning on adding the preceding 15-
minute period with another pro-
gram to make a half-hour strip
Tuesdays through Saturdays. Mar-
got of Castlewood, a script show
featuring Barbara Luddy is being
considered. New setup in no way
affects the sponsorship of Kallen-
meyer's Kindergarten over NBC
Saturday afternoons. Lord &
Thomas, Chicago, is the agency.
For Muffets, Quaker Oats Co. has
started a daily except Sunday half
hour show, ¥Voman's Club, over
WPFIL, Philadelphia. Arthur Kud-
ner Agency, New York, handles the

Muffets account.

Radio School Buying

DE FOREST'S TRAINING Inc,
Chicago {(radio correspondence
courses), on Nov. 21 began quar-
ter-hour periods on WOR, Newark.
The firm, a new radio advertiser,
has been using three five-minute
periods on WJR, Detroit, and one-
15-minute program on WTIC,
Hartford. Presba, Fellers & Presba
Inc., Chicago, is agency.
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Dust on the Trailer--A New Menace

Film Exhibitors Hiding
Advertising Raids

Behind Wails
By T. E. KRUGLAK

Radio Department
E. Kats Specisl Advertising Agency

WITH the radio hegira to Holly-
wood, lamentations have poured in
about the fate of the poor exhibi-
tor, harried by the spectre of
vacant seats, while audiences sit at
home, listening to Charlie Mec-
Carthy belabor W. C. Fields. In all
the clouds of dust kicked up by the
exhibitors, their own onslaught on
the 100 watters, and local radio
stations, has been carefully con-
cealed. To get the entire story, a
movie technique, the “flashback”
must be utilized.

It is the early days of radio—
and the stations are trying to
break down the resistance of adver-
tisers to auditory advertising. And
you remember the terrific battle we

ad.

With that picture in mind, return
to the present. To a great degree,
advertisers have been convinced
that radio, bringing entertainment
to the listener, is a splendid me-
dium for sugar-coating an adver-
tising message.

A Place for Both

With the chains and stations in
most cities, radio advertising to a
great degree supplements the space
used in newspapers, but in the
small stations, and in the bulk of
the towns, despite protestations on
the part of radiomen that their
product does not compete with the
newspaper, it has resolved itself
into the condition, where an adver-
tiser impressed with radio goes the
whole hog, ax}d abandons his news-
paper campaigns.

Radio, having conditioned the ad-
vertiser to the point where he does
not look upon the newspaper as
complete coverage, also places him
in the frame of mind of being
open to a further development of
the same theme.

At this point another medium
steps up and produces a logical
argument which runs somewhat as
follows: “We admit that the print-
ed word and photographs have a
great deal of authority in the pres-
entation of a good sales argument.
We also admit that there is an-
other important medium, the audi-
tory reception, which can hear de-
mands and be swayed by a convinc-
ing voice. The voice is an important
medium, gentlemen—balanced only
by the power of the printed word
or photograph.

“Now, just supposing—now mind
you, just supposing there were a
medium, combining both these
powerful weapons—wouldn’t it be
terrific? We don’'t mean television
—that’s not perfected, we mean
something practical—a medium
which has a guaranteed attendance
each week—where the audience is
entertained, and placed in a recep-
tive mood.”

The advertiser, drooling at the
mouth at the vision of this juicy
morsel, is all ears and eyes. Then
comes the revelation—the medium
is none other than the motion pic-
ture theatre. The advertisers’ ob-
jections about audience resentment

are answered by pointing out that
most theatre audiences have been
conditioned by radio into accepting
advertising as a part of the price
of amusement. It is pointed out
that the small town motion picture
house is the center of the com-
munity’s activities, and it would
have to be a pretty dull picture to
keep the average movie-goer away
from the theatre.

Raiding the 100-Watter

How has the motion picture ad-
vertiser fared. Examples are in or-
der. One of the important distribu-
tors of screen advertising is “Screen
Broadcast”. It lists as its custom-
ers, in each small town covered, the
local restaurants, cleaners, garages,
and other independent merchants—
in other words, the source a 100-
watter draws on for spot announce-
ments and sponsored recordings.
With the trend of the advertiser to
the screen, the point may soon be
reached where he uses the motion
picture theatre as the medium, to
the exclusion of the radio station.

In line with this, is the relation
of a motion picture theatre to the
local radio station. Up to the pres-
ent, the movie has been looked upon
as a type of entertainment, not in
conflict with radio. Operators have
good-naturedly cooperated with
the movies in plugging shows,
or engaging in promotion stunts.

do you advertise in the movies
yourself, if you think it’s no good.”

Even more important has been
the trend of national advertisers to
the screen. One of the methods
used is a local newsreel, using pro-
fessional camermen, to cover events
overlooked by the big newsreel out-
fits. Presented on the screen with a
commentator, it has been simple to
utilize the radio technique of intro-
ducing credits. Pure-Oil, for ex-
9mple, uses this type of advertis-
ing.

What is radio to do about it?
First of all, to get out of the recip-
rocal arrangement with motion
picture houses—for the radioman
can’t cry “advertising under false
pretenses” to the movieman under
the theory that even a slightly
soiled kettle is barred from describ-
ing pots. He must be ready to de-
mand payment for his services.

The other phase of the matter is
merchandising. It is in this respect
that the station can perform a
service for its advertisers. It should
be able to cite figures, draw dia-
grams, and present material so
that the advertiser knows what he
is buying. It is on this line that the
radioman can stand up against the
movie threat—for with proper mer-
chandising, radio can do a job
which will render the trailer as im-
potent as an infant trying to bite
a nine-pin.

UNHERALDED, a competitor to radio is mushrooming into
serious proportions, the author warns. He then proceeds to
peel off the disguise of box office mourning that exhibitors are
displaying. Worst of all, he states, many stations actually are

offering their facilities to nourish this sprouting enemy
through the medium of screen-radio promotional tieups,

usually conducted on a swap basis, These deals are one-sided,

befitting the screen medium but providing stations with little

more than a stiff sock in the rebuttal, he warns broadcasters.

In a large number of towns,
there have been ‘“swaps”, where-
by the radio station presents a
daily resume of the movie show-
ings, in exchange for a trailer
plugging the radio. The radio sta-
tion presents a sprightly program
of recorded music, in exchange for
a dull, dispirited trailer. The net
results has been a boosting of the-
atre attendance by means of the
daily program. The benefit to the
radio station is less tangible. The
movie audiences, which still resent
trailers, transfer some of the re-
sentment to the radio station; it's
true the station can point to the
trailer in its promotion copy, as a
means of publicizing their outfit.
But this is more than counteracted
by loss of income from the free ad-
vertising; and the fact that the
motion picture company has the ad-
vantage of a good program at no
cost.

A Hard One to Answer

These same stations, going after
the local trade, find the advertisers
turning to screen broadcasts—and
when the salesman points out the
superiority of radio advertising, he
is confronted with the fact “why
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Thomas J. Watson Seeks

Permitfor‘Peace’Station

NEWEST big business figure to
seek to enter the ranks of the
broadcasters is Thomas J. Watson,
president of International Business
Machines Corp., who as president
of the International Chamber of
Commerce was recently decorated
by Chancellor Hitler of Germany.
He seeks a new 1,000-watt station
on 1240 kec. in Endicott, N. Y.,
where his firm’s factories are lo-
cated. His case was concluded Nov.
16 before FCC Examiner Bram-
hall, where the new station was
urged on the plea that it is in-
tended “to promote the cause of
education and world peace.,” IBM
is also interested in the radio-type-
writer invented by Walter S. Lem-
mon, who heads a division of that
company devoted to its develop-
ment and who heads World-Wide
Broadcasting Corp., operating in-
ternational shortwave station
WI1XAL at Boston, a recent appli-
cant for more shortwaves for its
non-commercial service. The Wash-
ington law firm of Davies, Rich-
berg, Beebe, Busick and Richard-
son represents the Watson applica-
tion.

WBBM, RADIO SALES
USING SAME STAFF

WBBM, Chicago, consolidated its
local sales force with the Chicago
staff of Radio Sales Inc. Nov. 19,
according to H.
Leslie Atlass,
vice-president In
charge of the
western _division
of CBS. The
change was made
to increase sales
efficiency rather
than for econom-
[ ic reasons. Con-
Mr. Smith  solidation of the
spot and local sales forces will give
Radio Sales a field staff of 10
salesmen in Chicago, in contrast to
the three-man staff of the past,
with each salesman serving a
smaller number of agencies and
accounts.

J. Kelly Smith, general sales
manager of Radio Sales is in
charge of the combined sales
forces. He served as local sales
manager of WBBM for six years,
before assuming his Radio Sales
ost last year. Harry Mason Smith,

BBM sales manager for the past
year, and Paul S. Wilson, recently
appointed manager of the Chicago
Radio Sales office, will act as J.
Kelly Smith’s Chicago assistants.

WBBM salesmen will continue to
service their Chicago accounts in
addition to representing the nine
owned and operated CBS stations,
the CBS Pacific network and the
New England regional networks
with midwestern agencies and ad-
vertisers. Radio Sales staff mem-
bers will continue to service their
present accounts and handle time
clearances, contracts, and other ad-
ministrative phases of the nation-
al spot business.

The Chicago consolidation had no
effect on Radio Sales offices in
other cities. In New York, all sales
of WABC, both local and network,
are handled by Radio Sales.

[

Radio-Education Session
Is Convened in Chicago

THE Second Nationa]l Conference
on Educational Broadcastinchon-
vened Nov. 29 at the Drake Hotel,
Chicago, with numerous prominent
figures in radio and education
scheduled to speak. Chairman of
the conference was George
Zook, former U. S. Commissioner
of Education, who delivered the
opening address.

Following his talk, William S.
Paley, CBS president, was sched-
uled to speak on behalf of the ra-
dio industry, with Merrill Denison,
author, as spokesman for the radio
audience and Harry Woodburn
Chase, chancellor of New York U,
speaking for education. Commis-
sioner Eeorge H. Payne, of the
FCC, was to speak at the closing
session Dec. 1.

Shoe Firm Testing

SHOE CUSTOMIZER Co., Dan-
ville, I1l. (Heal-locks), has started
five-minute daily except Sunday
programs on WDZ, Tuscola, with
the possibility that other stations
in Illinois and Indiana will shortly
be added. Burton-Keith, Chicago,
is agency.

ADAM HAT STORES, New York
(national chain) has assumed spon-
sorship of 13 championship boxing

matches oo NBC-Blue network. The

matches, for which NBC has exclu-

i);m; krights, had been sponsored by
uick,
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Duplicated Clears

Project Is Revived

WAPI Petition for 50 kw

Indicates Others’ Plans

REVIVAL of the Praject to bring
about full-time operation on a dup-
licated basis of a half-dozen clear
channel stations now dividing time
on clear channels was ‘revealed
Nov. 19 with the filing of an appli-
cation by WAPI, Birmingham, to
switch its frequency from 1140 to
1020 ke.

Five of the six stationg are ex-
pected to seek increases in power
to 50,000 watts in lieu of their

resent powers which range from
L000 to 25,000 watts. In addition
to WAPI, these include WOWO,
Fort Wayne; WWVA, Wheeling;
KVOO, Tulsa, and KYW, Philadel-
phia, the latter already having
asked an increase from 10,000 to
50,000 watts.

. In each instance, with the excep-
tion of WOWO, the stations plan
directional antennae. Only KEX,
Portland, which already has filed
for full-time operation on a dupli-
cated “clear”, will not seek for the
present the increase to 50,000
watts. It would operate jointly
with WOWO on 1160 ke.

Class B Category

_All of the applications, which
likely would be set for hearing,
would fall within the “Class B”
category of duplicated channel ap-
plication as proposed in the alloca-
tions recommendations pending be-
fore the FCC and which also are a
fundamental part of the delibera-
tions at the Inter-American Radio
Conference in Havana.

The 1020 ke. assignment sought
by WAPI is the clear channel on
which KYW now operates full time
and with which it would operate
jointly. WAPI is a half-time sta-
tion owned by three Alabama col-
leges and shares time with KVOO,
An application whereby WAPI
would be taken over under lease
by a new operating company in
which CBS holds a 45% interest,
recently was designated for hear-
ing by the FCC.

In addition to the 1020 applica-
tion which seeks an increase in
Wwer from 5,000 to 50,000 watts,

API also has filed a second ap-
f(hcation seekini a switch to the

YW channel but on an experi-
mental basis with its present 5,000
watts and a directional antenna.
That . resumably is in the nature
of a stop-gap” application.

The original plan for duplicated
operation on time sharing channels
was projected early this year in a
series of applications. In its initial
phase, this project contemplated
allocation of the 1020 ke. clear
channel exclusively to WCFL, Chi-
cage Labor station, but this plan
was rejected by the late E. N,
Nockels, general manager of the
station, who then insisted upon
cl;qr;ng_ tof the 9&% ke. ch?nnel on
which it opera joint! with
I\qg, Sﬁattle. to }whicl': the ihanne]
originally was allocated as a West
Coast clear wave. e

Al these applications were
founded on testimony at the alloca-
tion hearin before the FCC
Broadcast Division in October,
1936. At that time it was testified
that operation of half-time stations
on clear channels was both uneco-
nomical and contrary to public
service, since listeners were not
given a continuity of service

Air School Director

ELOISE DAUBENSPECK, for-
merly national radio director of
the Girl Scouts of America, has
succeeded Helen Johnson as broad-
cast director of the CBS American
School of the Atr,
Miss. Johnson,
who held the post
for eight years,

recently resigned
to marry. iss
Daubenspeck be-
fore coming to

New York a year
?go, t.aught schciol
or gix years, In
her work with Miv D"""""'_"‘
the Girl Scouts, she wrote scripts,
directed programs, occasionally act-
ed in them, and publicized the
broadcasts.

AL PEARCE has renewed his con-
truct with Ford Motor Co. on CII8
for one ¥year,

Clean Scoop

AMONG the promotion ideas
being executed KI1EM,
Eureka, Cal., is the placing
of cakes of soap in the rooms
of hotels in Eureka and ad-
jacent cities. The wrapper on
each bar bears the compli-
ments of the station-—“the
voice of the Redwoods”.

CENSORSHIP charges made against
CES by Ferdinand Louis Kerran,
British Labor candidate for Parlin-
ment, have been withdrawn. Mr,
Kerran, now in New York. spoke on
WABC, Friday, Nov. 19, and disap-
proved of deletions made 'in the text
of his address. Later, however, Mr.
Kerran said that the incident was ¢n-
tirely due to a misunderstanding, and
that there was no question in hir
mind of CHS®' good faith in the mat.
ter.

Promulgation of New Rules
By the FCC is Expected Soon

Preliminary Revision Is Now Being Considered;
Rotation Duties and Motions Court Sindied

NEW rules to govern operations
of the MeNinch-revamped FCC
have been completed in the rough
and probably will be promulgated
within the next week.

A flying trip to Washington on
Nov. 29 was undertaken by Com-
missioner T. A. M. Craven, chair-
man of the United States delega-
tion to the Inter-American Radio
conference in Havana, to consider
the new operating structure along
with other matters. Comdr. Cra-
ven haz been in Havana since
Nov. 1, when the conference be-
gan, and his absence resulted in
delay in the drafting and promul-
gation of the rules. Because of the
El;essure of his Havana duties,

mdr. Craven was unable to leave
earlier, He planned to be in Wash-
ington for one day only and to re-
turn to Havana immediately.

In addition to the approval of
the reorganization structure, which
is designed to make fully effective
the new mode of operation neces-
sitated by the abolition Nov. 156 of
the three divisions of the Commis-
sion, the board is expected also to
render its opinion in the case in-
volving proceedings against Paul
M. Sega? and George S. Smith,
Washington radio attorneys. A
fortnight ago, Chairman Frank R.
MecNineh announced that the deci-
sion was delayed because of Comdr,
Craven’s absence and that action
would be taken as soon as the
commissioner could find opportuni-
ty to leave Havana.

How far-reaching the new rules
and procedure will be is not as-
certainable at this time, since the
discussions are vet in the prelimi-
nary stages, Chairman MecNinch

throughout the day. WOWO now
operating half-time on 1160 with
10,000 watts, has an application
pending for full time on the chan-
nel and shortly is expected to sup-
lement that with the request for
0,000 watts. WWVA, sharing time
on this channel with WOWO, has
an application for full time on
1140 ke. to duplicate with KV0OO
and both stations are expected to
file their 50,000-watt applications
shortly.
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having been forced to devote much
time to the power-utility problems
at the President’s behest. He has
been working day and night sinece
he joined the Commission QOect. 1.
The proposed new order dealing
with alloeation of functions on a
permanent basis to individual com-
missioners has been the question
of greatest concern, it is under-
stood. During the last fornight a
series of “conferences”, as distin-
Emshed from regular meetings,
ave been held by the Commission.
At these sessions the proposed new
rules have been considered togeth-
er with recommendations received
from the Rules Committee com-
prising the heads of the five de-
partments of the Commission
which, practically sinee its forma-
tion, have engaged in the prelimi-
nary preparation of rules and or-

ders.
May Rotate Work

It is likely that the order allo-
cating functions on a permanent
basis will carry a clause for rota-
tion of those functions among the
commissioners rather than making
the assignments themselves perm-
anent. For example, one ecommis-
sioner may be delegated to handle
miscellaneous broadcasting mat-
ters of a non-policy making nature
for a one-month period while an-
other commissioner mav devote his
interests to public utility-common
carrier matters of a routine na-
ture, and a third to supervision of
a motions docket likely to be set
up, with a fourth handling some
other phase of non-policy making
operation and so on. By rotating
such assienments month by month,
or possibly even on a fortnightly
schedule. each commissioner would
become familiar with every phase
of FCC activity.

This same order presumably
would delegate authority to boards
or committees of the FCC—consti-
tuting possibly such officials as the
secretary,gen_eral counsel and chief
engineer and in other cases the im-
mediate assistants of these depart-
ment heads—to pass upon routine
license renewals, special authoriza-
tion and other matters of a non-

policy making nature. Only the a
g:ovnl of one commissioner would

necessary to make these author-
izations operative.

Formation of a Motions Court is
regarded as a foregone conclusion
under the revised rules, This mo-
tions docket would pass on all rou-
tine pleadings such as motions to
intervene, demurrers and other le-
gal papers. Whether an examiner
will be made the presiding official
of this court, or whether a com-
missioner will be so delegated re-
mained to be determined. More
than likely this function will be
delegated to a commissioner, again
on a rot.utmﬁ1 basis, but probably
confined to the five lawyer mem-
bers of the agenecy rather than to
all seven commissioners. Comdr.
Craven and George H. Payne are
not members of the bar.

Should the commissioners them-
selves take over the motions dock-
et, it is possible that an examiner
will be detailed to work with what-
ever commissioner is serving and
to whom the commissioner might
delegate authority. Only on mat-
ters of controversy, in such in-
stances, would the commissioner be
called in.

Handling of Docket Caszes

This all-inclusive order on allo- ||

cation of functions also may cover
the handling of individual docket
cases after the customary hearing
before an examiner. It might be
decided to have the Commission
function as does a court. When a
report is issued by an examiner, it
might be assigned to an individual
commissioner for study and sub-
mitted to the full Commission for
action that member rather than
direct from the examiner. The
commissioner so delegated would
have the benefit of advice from
the law and engineering depart-
ments. Thus, cases might be ro-
tated among the six commissioners
by the chairman, with the chair-
man possibly taking his turn.
Since the abolition of the divi-
sion form of operation Nov. 15,
temporary assignment of all emer-
Ele.ncy matters having to do with
oadeasting was  delegated to
Commissioner E. 0. Sykes. Com-
missioner d H. Brown has han-
dled all miscellaneous and emer-
gency matters dealing with publie
utility common carriers, In the
ease of broadcasting, this covers
temporary special

authority to |

broadeast special events outside of |

regular hours, authority to operate
without approved equipment and
similar miscellaneous but neverthe-
less important matters. A

No meetings on broadeasting
have been held since the abolition
of the division. Docket cases,
therefore, have been held in abey-
ance. But on matters encompass-
ing more than routine emergency
items but which would not involve
actual poliey making, action has
been ta?cen by the circularization
process. .

Some disappointment over the
slow evolution of new procedure
has been expressed but this is gen-
erally regarded as unavoidable due
to the enforced absence of Comdr,
Craven and to other duties which
have taxed the chairman’s time.

While the FCC staff still appears
to be jittery about the future, there
have been no further indications of
immediate changes in the staff be-
yond the Nov, 15 elimination of
directors of divisions. Neverthe-
less the view persists there will be
additional deletions as the reorgan-
jzation process develops.
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McNinch Reform Defers FCC Inquiry

Congress Stands By as Chairman Continues to Act;
Copyright, and Food and Drug Bills Inactive

By WALTER BROWN
CHAIRMAN Frank R. McNinch's
handling of the FCC since he be-
came its “emergency’”’ head has al-
layed, for the time being at least,
the demand in Congress for a
sweeping investigation of that
agency.

The special session of the 75th
Congress, which convened Nov. 15,
is considering farm legislation
along with modification of the un-
distributed profits and capital gains
taxes to help business. This prob-
ably will be the only legislation
seriously debated until the regular
session in January. The feeling on
Capitol Hill, even among those who
have sponsored a FCC probe, is
against hauling Chairman McNinch
before a Congressional committee
until he has had ample time to put
through his reorganization pro-
gram, study the problems before
the Commission and make what-
ever recommendations to Congress
he thinks desirable.

Most prominent of the dozen
resolutions proposing an FCC in-
vestigation is that sponsored by
Senator Wallace H. White (R-Me.)
and which Administration influ-
ence, at the last session, caused to
be pigeon-holed in the Senate Audit
& Control Committee after it was
approved by the Senate Interstate
Commerce Committee of which
Senator Wheeler (D-Mont.) is chair-
man.

Not in a Hurry

Senator Byrnes (D-S.C.), chair-
man of the Senate committee that
clears all resolutions providing ap-
propriations, told BROADCASTING he
would “certainly resist any effort
to take up the White resolution
until Chairman McNinch has had
time to reorganize the Commission
and put in the reforms the Presi-
dent has requested.”

“1 believe that when this is done
there will be no need for a special
investigation,” he added.

While Senator White did not go
that far, he has no intention of
pushing his resolution during the
special session. “I do not think
that the appointment of new men
dowm at the Commission will obvi-
ate the need for such a fact-find-
ing studv as my resolution pro-
poses,” Senator White said. “But
I think Mr, McNinch is doing a
good job and I feel it would be un-
fair to have him before a commit-
tee until he has had time to make
a full study of conditions at the
Commission and acquaint himself
with the problems facing the ra-
dio industry.”

He explained it had never been
his intention to go on a fishing ex-
pedition into the Commission with
the desire of uncovering “Admin-
istrative skeletons”. “I think we
did a good job for radio in the
1927 act,” he stated. ‘“We were
pioneering then, and during the
last ten years radio has moved a
long way. I think there is need for
a real fact-finding study of the
new and broad problems facing the
radio industry. That is the real
purpose of my resolution.”

Asked if Chairman McNinch
should submit specific recommen-

dations for Congressional action,
and if he thought regular hearings
by the Senate Interstate Commerce
Committee would be sufficient to
accomplish his objectives without
a special Senate investigation, Sen-
ator White said that he did not
care to comment until the recom-
mendations had been made.

No Immediate Action

He said he had been collaborat-
ing with Senator Wheeler, and un-
til he had the opportunity to con-
fer with him, did not care to make
any further statement. He does
not expect any action at the spe-
cial session on legislation directly
affecting the radio industry.

Senator Wheeler returned to
Washington Nov. 24 but said he
preferred not to talk about radio
until he had opportunity to survey
the situation.

In the House side there is a sim-
ilar attitude toward a_probe of the
FCC. Representative Wigglesworth
(R-Mass.) has been an outspoken
eritic of the communications agen-
cy and a supporter of the resolu-
tion sponsored by his late col-
league, Rep. Connery (D-Mass.),
ordering a House probe.

“I have a great deal of confi-
dence in Mr. McNinch,” Rep. Wig-
glesworth said. “I am still sup-
porting the Connery resolution but
I am not disposed to push it until
the new FCC chairman has had an
opportunity to deal with the big
job before him.”

He said that although Rep. Con-
nery i< dead, his resolution will re-
main before the House Rules Com-
mittee and can be acted upon at
any time. His chief complaints are
against “monopolistic control” in
radio and “profiteering” in li-
censes. two subjects Mr. McNinch
has said will have his attention.

“] do not see why the Govern-
ment should grant a license to me
without cost and then allow me to
sell it for a half-million dollars,”
Revn. Wigglesworth observed.

The one discordant note toward
the FCC as Congress returned to
work was sounded by Rep. W. D.
McFarlane (D-Tex.). Tn a long
letter to Chairman McNinch. the
oft-heard Texan called for an ex-
planation of the action of the Com-
mission in disnualifying Commis-
sioner George H. Pavne in the Se-
gal-Smith case. Chairman Mec-
Ninch, in a curt reply to Mr. Mc-
Farlane, stated he had presented
his letter to the members of the
Commission who participated in
the Payne action and all deemed it
improper to debate with him “the
merits of action taken in judicial
proceeding.”

The Actual Facts

“Such action can only appropri-
ately be discussed or argued by
the Commission in its opinion in
the case,” Mr. McNinch added.
Meanwhile Rep. McFarlane ad-
dressed another letter to Chairman
McNinch, but it was not made pub-

lic.

The first McFarlane letter, sent
Nov. 16, asked why Commissioner
Payne had been disqualified in the
light of a precedent established in
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1932 when Commissioner Thad H.
Brown was permitted to partici-
pate in a case involving WNYC,
New York municipal station, over
objections of that station. He fur-
ther stated that the WNYC appli-
cation was rejected “by a vote of
3 to 2 with Commissioner Brown'’s
vote constituting the majority”.

The official Radio Commission
minutes of May 6, 1932 in the
WNYC case, disclose that the Tex-
as Congressman was in error. It
is shown that the vote was 4 to 1,
and not 8 to 2, and that Commis-
sioner W, D. L. Starbuck dissent-
ed. Moreover, in the arguments on
the appeal taken by the station to
the Court of Appeals, Duke M.
Patrick, then Radio Commission
general counsel, argued the point
of Commissioner Brown’s partici-
pation and held it did not preju-
dice WNYC. The court, in its opin-
jon the following April, evidently
attached so little significance to
this that it made no mention of it
whatever.

While the special session is not
slated to take up any of 50-odd
measures pending before the Con-
gress affecting radio, the legisla-
tive wheels are being oiled to be-
gin consideration of some of these
measures in the regular session.

Senator Duffy (D-Wisc.) intends
to resume his efforts for copyright
legislation and also ratification of
the copyright treaty which ties in
with his copyright bill,

“I will move for consideration of
the copyright treaty during the
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SAFETY AWARD—Carl George
(left), of WGAR, Cleveland, ac-
tive in Safety Council activities,
has started a series designed to
point out good and bad points of
city driving. Three times weekly
Mr. George with a Cleveland Safe-
ty De 8 artment representative,
drives Cleveland streets in WGAR's
mobile transmitter. Listeners hear
from Mr. George and the patrol-
man who describes actions of mo-
torists in the city’s busier sections.
Broadcasts are scheduled at rush
hours. To the “Best Drivers of the
Week” WGAR awards a merit cer-
tificate, which tells of the honor
conferred. Others in upper photo
are Frank Austin and Safety Rep-
resentative Holsinger.

T

special session if I};oSsible," he told
BROADCASTING. “If I do not have
the opportunity at the special ses-
sion, I certainly will do it early in
the regular session.”

In explaining the need for early
action on the copyright treaty,
Senator Duffy said an edition of
Margaret Mitchell's Gone With
the Wind was being published in
Holland, and the Atlanta author
was p_owerless to stop it. “Holland
is a signatory to the treaty, and if
the United States had ratified it,
Miss Mitchell could prevent re-
publication of her book,” he said.

Although Senator Duffy asserted
that ratification of the treaty will
help, he feels that passage of his
copyright bill is needed to straight-
en out the copyright situation.
This measure passed the Senate
during the Seventy-fourth Con-
gress and Senator Duffy will move
to again put it through during the
next regular session with the hope
that it will not again be bottled
up by the House Patents Commit-
tee. He does not minimize the
power of ASCAP in opposing his
bill but feels there is a good chance
of getting favorable action, espe-
cially in view of the international
situation.

Administrative Court /

Another bill to have serious con?
sideration during the regular ses-
sion is the proposal of Senator
Logan (D-Ky.) for establishment
of an administrative court. He
pointed out that France already
has such a court and it is func-
tioning in a highly satisfactory
manner. “Early in the regular
session I expect to ask for hear-
ings by the Senate Judiciary sub-
committee selected to consider the
bill,” he said.

Under the Logan bill the pro-
posed court would have powers to
review the “final action” of de-
partments and commissions over
the granting and revocation of li-
censes, permits, registrations, or
other grants for regulatory pur-
poses, including radio station li-
censes.

A House Interstate & Foreign
Commerce Subcommittee is expect-
ed to meet during the special ses-
sion to perfect a new print of the
food and drug bill which has al-
ready passed the Senate. No ac-
tion, however, is expected by the
full committee until the regular
session. The main difference be-
tween the House and the Senate
is on whether the Department of
Agricluture or Federal Trade Com-
mission will administer the bill.
Because of the estimate that one-
third of the radio turnover (some
$40,000,000) is represented by the
purchase of time by food, drug and
cosmetic advertisers, this legisla-
tion is important to the broadcast-
ing industry. .

There is a_much more friendly
attitude in Congress toward pri-
vate business than has existed
since the depression. More and
more Congressmen apparently feel
that if the nation is to continue a
recovery march, then private busi-
ness must be encouraged in order
to bring capital out of hiding and
take up where government spend-
ing leaves off.

Senator Byrnes attempted to
bring up the government reorgan-
ization bill before the Senate on
the second day of the session, but
was blocked by those advocating
the anti-lynching bill. The Byrnes
government reorganization bill, as
well as the separate bills passed
by the House, exempt the FCC.
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Pepsodent’s Plans

PEPSODENT Co., Chicage (tooth-
paste}, will use either a 3:30-4
p- m. spot or the 5:30-6 n. . half-
hour on Sunday afterncons for its
Walt Disney show starting on the
NBC-Red network Jan. 2. Forty-
eight stations will be used in the
coast-to-coast hookup. Basil Lough-
rane, head of the radio department
of Lord & Thomas, Chicago, agen-
¢y handling the account, will go to
Hollywaed to handle production for
the first two programs. Whether he
will stay in Hollywood or return to
Chicago and let the West Coast of-
fice of the agency handle produc-
tion of the show is still undeter-
mined.

Fairbanks Dealers

FAIRBANKS-MORSE Home Ap-
pliances, Indianapolis (Conserva-
tor refrigerators), through lacal
dealers will shortly start placing
one-minute transcribed dramatized
commercials on a group of sta-
tions. Discs were cut by RCA, Chi-
cago, and produced by Arthur W.
{Tiny) Stowe. Henri, Hurst & Mec-
Donald, Chicago, is agency.

Smith Bros. Spots

SMITH BROS. Co., Poughkeepsie,
N. Y. (cough draps), started Nov.
15 a series of spot announcements
to be heard on a list of more than
50 stations throughout the country.
Agency is Brown & Tarcher, New
York.

OUT of 102 broadeasting stations in
Australia, 20 are “national stations”
operated by the Fovernment and 82
are privately owned, deriving their
revenues from advertising. Of the lat-
ter, newspapers control 20 and have
an interest im 11 others.

SOUNDS WHEN THEY'RE WANTED
New CBS Turntable Removes the Guesswork From

L Transcribed Effects by Novel Devices

DEVELOPMENT of sound effects
records to the point where more
than T5% of radio's sound effects
come from discs has relieved the
sound effects engineer of much
brain-racking to produce his own
sounds, but it has raised a new
problem-—that of dropoing the
necdle on the record exactly at the
desired point and time so that the
wished for effect arrives on the
dot and not five seconds too soon
or too late,

Chalk marks have been of some
help but not nearly enough in this
split-second business where a miss
of a single groove may entirely
spail the effect. But such worries
are a thing of the past in CBS
studios in New York, which now
boasts a new turntable equipped
with an automatic spotting device
so exact that it can split a word in
half, dropping the first syllable

Secret of this device is a dial
which registers the position of the
tone arm so exactly as toe en-
able the spotting of the needle not
only to the desired groove but to
any spot on that groove. In re-
hearsal the sound effects technician
presses a button beside the dial
When the desired effect is reached
he lifts his finger; the dial hands
stop and he makes his reading.
During the broadcast he sets the
dial at that point and when he
gets his cue and starts the rec-
ord the motor-driven tone arm low-
ers the needle to the disc at exact-
ly the right spot at exactly the
right time. The whole spotting
opsration can be done in six sec-
onds.

One Man, Not Three

Three turntables, each individual-
ly driven by its own variable-
speed motor drive, accurate to with-
in a fraction of 10% at any set
speed from 10 to 120 r.p.m., and
each with its own automatic tone-
arm, are contained in the CBS con-
sole. The parts are so carefully
tooled and constructed that a rec-
ord may be rehearsed on one table
and played on another at the same
reading. The tone arms may be
swung either to the right or left,
permitting the use of two simul-
taneous pick-ups from a single rec-
ord. The individual and master
speed controls, the low pass and
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high pass filters and the volume
controls for the basis and inter-
mediate speakers are accessible to
one engineer, who can handle as
many effects as would require three
men with ordinary reproducing
equipment.

A separate unit contains the two
18-inch Jensen dynamic speakers,
each mounted in its own loading
column. Each speaker has its in-
dividual power amplifier, giving
clearer tone and better quality and
allowing complete control of both
high and low frequencies. Other
turntables or electrical effects or
microphones may be plugged into
the turntable consele and fed
through these speakers.

This unique reproducing instru-
ment is the result of more than
three years of experimentation by
Walter R. Pierson, head of the
CBS sound effects division. After
conferring with many manufactur-
ers and himself building several
spotting models, he collaborated
with Mr. Proctor of the B. A. Proc-
ter Co. in planning this device. Ad-
ditional refinements of design and
construction were carried out by
Fairchild Aerial Camera Co.

Proof that such a machine aids
rather than replaces the ingenuity
of the sound effects engineer was
illustrated recently when a script
called for the sound of a glacier
breaking up. After contacting mu-
seums, colleges and explorers’ ctubs
to locate someone whoe had wit-
nessed such a spectacle and learn-
ing what it sounded like, the CBS
sound staff achieved a perfect imi-
tation through the simultaneous
use of a record of bacon frying,
played at 10 r.p.m. and with all
the high frequencies filtered out,
a record of torn popping, likewise
played very slowly, and a thunder
record.

STAR RADIO PROGRAMS Inc.
New York, has released a new holi-
day series entitled Ckristmas Tree of
1337, which includes 25 scripts. Sub-
seribers to the series include KDYL.
KMO. WBLK. KGU, KFBK. KFX),
WMC and WQBC. New subseribers
to the organization’s program. Geod
Marning, Neighbor, are CHAB, KLZ
and WMMN.

Smith Takes Post
With Gruen Watch

LEAVING WLW to become direc-
tor of advertising of the Gruen
Watch Co. in Cincinnati, Frank M.
Smith, sales manager of the Cros-
ley station for the last three years,
was to assume his hew duties Dec.
1 and immediately begin plans
coveriny an extensive advertising
campaign which will include radio.

Mr. Smith’s duties at WLW have
been taken over by Robert G. Jen-
nings, heretofore identified with
the management of WSAI, Wheth-
er this assignment will be perma-
nent was not divulged. James D.
Shouse, former general manager
of KMOX, S8t. Louis, has taken
over active direction of the Crosley
stations as vice-president and gen-
eral manager with Mr. Jennings
serving as his chief assistant.

Mr. Smith's decision to join the
Gruen €Co. developed after several
months of negotiation, it is under-
stood. Arrangements were com-
pleted on Nov. 17. He will continue
to make his headquarters in Cin-
cinnati. It was learned Gruen plans
to concentrate the major portion
of its advertising budget on radio
under Mr. Smith's direction. The
nature of the contemplated cam-
paign, however, has not yet been
divulged.

Euclid Candy Expands

EUCLID CANDY Co. of Califor-
nia Inc., San Francisco, manufac-
turers and distributors of candy
bars, which formerly concentrated
radio activities to the San Fran-
cisco Bay region, has expanded its
coverage and on Nov. 23 started
sponsoring Knox Manning, news
commentator, on two CBS Califor-
nia stations (KNX, KSFQ), Tues-
days, 5:30-5:45 »p. m. (PST)}. Ini-
tial contract is for 13 weeks. Sid-
ney Garfinkel Adv. Agency, San
Francisco, has account.

Live Show for Lydia

LYDIA E:. PINKHAM DMEDI-
CINE Co., Lynn, Mass., sponsoring
the Voice of Experience five days a
week on 56 stations, some live and
some transcribed, on Dec. 27 will
start broadcasting the program
live throughout on a special haok-
up of the same stations. WOR,
Newark, is the key station, plus
WMCA, New York, WLW Line,
and Colonial Netweork. Agency is
Erwin, Wasey & Co. Inc., New
York.

Hecker Adds Four

HECKER PRODUCTS Corp., New
York (Silver Dust, Gold Dust),
has added four stations te the list
carrying the transcribed program,
Beatrice Fairfax. New contracts,
with WBEN, Buffalo; WFAA-
WBAP, Dallas-Ft. Worth; WFBR,
Baltimore, and WCAU, Philadel-
phia, will run for 52 weeks, two
quarter-hours weekly, starting
Neov. 30. Total list now carrying
the program includes 8 Mutual sta-
tions, 14 Don Lee and nine spot.
Agency is BBDO, New York.

CALCIUM CARBONATE Co.. Chi-
cafgo (Hen-Dine poultry food), has
started three weekly five-minute per-
iods on two Wisconsin siations.
WIBA, Madison, and WTAQ, Green
Bay, its first use of radio. K. E.
Sheppard Adv. Co., Chicago, handles
the account.
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Baseball Leagues Plan
Discussion of Radio at

Sessions in December

POLICIES that minor and major
league ball clubs will take regard-
ing baseball broadcasts next year
probably will be determined when
the minor league club owners meet
at Milwaukee Dec. 1-3 and the
major league meeting in Chicago
December 6-8, Representatives of
General Mills Inc.,, Wadhams Inc.,
Socony and other leading baseball
advertisers together with repre-
sentatives of their agencies, are
planning to attend both meetings.

Among major league problems to
be discussed will be broadcast-
ing the New York Giants and New
York Yankee games in New York.
In the past, the New York clubs
have been adamant in their stand
not to permit broadcasts from
their grounds. Also up for discus-
sion will be the question of curtail-
ing the number of stations in one
city broadcasting ball games. In
Chicago last season, five stations
(WBBM, WGN, WCFL, WIND
and WJJD) broadcast Cubs and
Sox games.

The National League will hold
its meeting on Deec. 6-7 at the Con-
gress Hotel, the American League
at the same time at the Palmer
House. A joint meeting of both
leagues will be held at the Palmer
House Dec. 8. L. C. McEvoy is ra-
dio director of the American
League while Ford Frick, president
of the National League and a for-
mer announcer, has charge of ra-
dio policies affecting his league.

College and Club Groups

Form Texas Air School
RECOGNIZING the potential
force of radio in the field of edu-
cation, representatives of vanous
colleges and prominent clubs in
Texas met Nov. 20 in Dallas and
began organization of the 7Terxas
School of the Air. Through the
general education board, the new
radio project—described as first of
its kind in the United States—is
asking for a grant of $126,000
from the Rockefeller Foundation to
finance the school for two years.

Destined to go on the air in Sep-
tember, 1938, tentative plans call
for four daily radio programs
ranging from broadcasts for the
youngsters to college bands and
adult educational features. The
plans include establishment of ra-
dio workshops at the University of
Texas, Southern Methodist Univer-
sity and Texas State College for
women at Denton. Broadcasts
would be recorded at these shops
and records sent to stations
throughout Texas.

Mrs. J. C. Vanderwoude, State
Radio Chairman of the Parent-
Teachers Association, was elected
president of the new School of the
Air. Other officers elected are Dr.
T. H. Shelby, University of Texas,
vice president, and Dr. G. O.
Clough, Southern Methodist Uni-
versity, secretary-treasurer.

AKRON LAMP Co, Akron (farm
lamps), has started weekly quarter-
bhour participation of the Grand Old
Opry House on WSM, Nashville. Ad-
ditional outlets will be limited to
farm stations, according to the agen-
¢y, Guenther-Bradford & Co., Chicago.

BAD NEWS OF GOOD
M-G-M Spectacle Runs Into

internal Trouble

WITH Bill Bacher resigning as
production head of the M-G-M-
Maxwell House program, Good
News for 1988 on Nov. 19, Ed
Gardner and Sam Moore, hls for-
mer assistants on the show, have
temporarily taken over production
under supervision of Louis K. Sid-
ney, M-G-M executive in charge of
radio.

Bacher, who had a seven-year
production contract with M-G-M
which called for motion pictures as
well as radio, said he had asked to
be released from his obligation to
the studio because of conflicting
elements in producing the show.
Breach between M-G-M and Bacher
is understood to date from two
weeks before the starting of Good
News of 1988 on the NBC-Red net-
work Nov. 4. Bacher wanted “free
rein” and better cooperation from
the studio, which he claims was not
forthcoming. Efforts were made by
both sides to patch up the difficul-
ties but without success. Bacher is
credited with selling General Foods
Corp. the idea and it is reported in
Hollywood that the organization
might step in to bridge the difficul-
ties.

It is understood Good News of
1938 will be revamped with a mo-
tion picture star added as master-
of-ceremonies in an attempt to
build the series around a person-
ality, much like the new Warner
Bros.-Lucky Strike program which
f)tarts on the NBC-Red network

ec. 8.

+ WBS Auto Campaigns

NEW YORK Automobile Show
prompted WBS, New York, to pub-
lish in I1"orld News the list of auto
manufacturers for which it makes
transcriptions, and the number of
stations cach uses. Chevrolet leads
with 401 stations; others are Ford,
331; Buick, 93; Plymouth, 82;
Oldsmobile, 65; Pontiac, 62; De-
Soto, 58; Willys, 50; and Stude-
baker, 29

COVERED WAGON — Built to
scale is this model, symbol of Unit-

ed Broadcasting Co. and WHK,
Cleveland. It was made and pre-
sented by W. E. Braun, Cleveland
specialist in the art. With the
model is Helen Thornton, of the
WHK-WCLE staff. WHK was the
pioneer Cleveland station.

Packard Signs for Year

PACKARD MOTOR CAR Co., De-
troit, is renewing its Hollywood
Mardi Gras Tuesday evening hour
program on NBC's Red network
for 52 weeks begmmng‘ Dec. 7 and
on the same date is adding Walter
O’Keefe as a permanent member of
the cast, which also includes
Charles Butterworth and Lanny
Ross, with Raymond Paige’s or-
chestra. Program originates in
Hollywood and is placed through
Young & Rubicam Inc., New York.

Scott’s Powders Adds

SCOTT'S POWDERS, Chicago,
have added 7 more stations carry-
ing their 2 and 5 minute spots
making 15 stations now carrying
the schedule with others to be add-
ed shortly. New stations are
WDBJ, WMMN, KFEQ, WWL,
KFJB, and KOAM. Two and 5-
minute programs are being broad-
cast three and six times weekly.
First United Broadcasters Inc.,
Chicago, is agency.

FOURTII season of DBuseball School
of the .lir started Nov. 16 on WAAB,
Boston, under the direction of Jnck
Onslow who interviews rominent
players, holds studio class discussions
and answers all questions about the
game.

NBC TELEVISES FASHIONS

Experimental Program Shows Styles and Such;
L Ffect of Makeup |s Demonstrated.

FIRST all-fashion television dem-
onstration was held Nov. 18 by

NBC, under the supervision of
Betty Goodwin, NBC fashion edi-
tor, and Ben Grauer. Purpose of
the demonstration was to deter-
mine how much fashion detail can
be transmitted bg' television at the
present sta, its development.
Lenox R. Lohr, NBC president, in-
troduced the demonstration, and C.
W. Farrier, the network’s tele-
vision coordinator, gave an explan-
atory talk.

Although conducted along lines
of a laboratory experiment, rather
than an entertainment, the demon-
stration indicated possible tele-
vision technique in covering arrival
of fashion celebrities at an airport,
televising guests at a luncheon
table, and possibilities of showing
by television how to arrange an
elaborate hairdress, how to apply
make-up, and “Christmas shopping
made easy by air.” Daytime and
evening ensembles in silk, wool and
cotton, coiffures, accessories and

BROADCASTING ¢ Broadcast Advertising

make-up were the subject of the
test.

One phase of the demonstration
was a scene featuring the artist,
Lester Gaba, and his much-photo-
graphed mannequm, Cynthia. In-
troduced as “Mr. Gaba Goes Shop-
ping,” close-ups of jewelry, bro-
cade handbags, evenmg sandals,
handkerchiefs and various small ac-
cessories were shown.

Make—up experiments televised
in successive short scenes showed
the medium’s demand for dark red-
dish-brown or dark purplish-red
lipstick, rather than orange shades,
which are too light to be effective.
Blue eye-shadow failed to show up
until brown was applied over it.
Television make-up technique re-
requires a special base similar to
that used for motion picture work.

Demonstration was given in hon-
or of committee members for Fash-
ion Futures, annual style pageant,
and was viewed at about 20 ex-
perimental television receivers set
‘}lzll’d on the 62d floor of the RCA

2.

NEW YORK SCHOOLS
START BROADCASTS

NEW YORK City School System,
on Nov. 23 started its first action
in presenting programs produced
by and for public school students.
Programs are heard Tuesday mor-
nings on WNYC, New York, and
will run for seven weeks, accord-
ing to Dr. Harold G. Campbell,
superintendent of schools. Series
will include adaptations of plays,
poetry readings, songs, and a sym-
posium on housing problems. They
will be broadcast from the studio
recently establlshed by the Board

of Education in Brooklyn Techni- )

cal High School, supervised by the
school's pnnclpal Albert L. Col-
ston.

.

While city schools have at times |

taken part in broadcasts, this is
the first time the Board has taken
action of its own. All new schools
in the city are equipped with radio
receiving sets with speakers in in-
dividual classrooms. The present
series is designed for junior and
senior high school students, but
tentative plans are being discussed
for a spring series to include
broadcasts for parents and for ele-
mentary school children.
According to Dr. Campbell, the
Board of Education will not per-
mit commercially sponsored pro-
grams to be broadcast in the
schools, and feels that most of the
sustaining programs now broadcast
are of little educational value.

Imperial Optical Discs

IMPERIAL OPTICAL Co., Toron-
to, (optical supplies) starting Jan.
uvary 2 will sponsor for 26 weeks
Wade Lane’s Home Folks, trans-
cribed dialog and song serial by
Mertens & Price Inc., Los Ange-
les production concern, on six Ca-
nadian stations, CJRd Winnipeg;
CJRM, Regina; CFQC, Saskatoon;
CKBI, Prince Albert; CFCN, Cal-
gary, "and CJCA, Edmonton. Series
is also being sponsored by Pac-
quine’s Limited, Montreal (hand
cream), on CRCT, Toronto and
CFCF, Montreal. The business was
placed thru All-Canada Broadeast-
mmg System which has also placed
the Merten’s & Price Inc., Sunday
Players series on CKCW Monc-
ton, N. B.

Lead on Eaton

EATON PAPER Corp., Pittsfield,
Mass., announces that leaders in
its poll for radio’s favorite artist
are Jack Benny, Rudy Vallee, Bob
Burns, and Gracie Allen. Offering
a $1,000 prize for the listener writ-
ing ‘the best letter about a radio
star, the contest closes Dec. 15.
The poll is being broadcast on
WBZ-WBZA, WHN, WCATU,
WHAS, WTAM WJR WMAQ,
KFI [Bnommsrmc Oct. 1] and
the agency is N. W. Ayer & Son
Inc., Boston.

Jewelry Schedule

PEOPLES CREDIT Jewelers
Ltd., with main office in Toronto
and branches_throughout Canada,
is running a Community Sing Song
once a week over CKCO, Ottawa;
CKCL, Toronto, and CHML Ham-
ilton. Each program uses local live
talent and will run all winter. Fif-
teen-minute programs are carried
five times weekly. MacLaren Ad-
vertising Co. Ltd., Toronto, placed
contract.
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NAB Group Plans New Setup;
Will Invite Wheeler to Speak

Washington Meeting Considers Loucks Resume of
100 Reorganization Proposals; Plans Report

GRADUALLY crystallizing its
plans for revamping of the NAB,
the Reorganization Committee of
the association already has made
tentative arrangements for Sena-
tor Burton K. Wheeler, key legisla-
tive figure in Congress, to address
the forthcoming convention of the
NAB, to be held in February.
The invitation was advanced
through Ed Craney, director of
KGIR, Butte, and a member of the
Reorganization Committee. A for-
mal mvitation probably will be ad-
vanced shortly through the NAB
board of directors. Under the in-
structions of the special NAB con-
vention held in New York in OQOc¢-
tober, at which the Reorganiza-
tion Committee was appointed,
broad plans for the convention were
to be advanced by this committee
and ratified by the board.
Meanwhile, the Reorganization
Committee has scheduled its first
meeting since its appointment at
the New York session for Wash-
ington on Dec. 8. On the agenda
were some 100 suigestlons for re-
organization, which have been re-
duced to 2 composite plan by
Philip G. Loucks, former NAB
managing director and counsel
for the committee. Members of
the committee are Edwin W,
Craig, WSM, author of the reor-
Eamzatlon proposal; Mr. Craney;
chn Shepard, 3d, Yankee Net-
work; Walter J. Damm, WTMJ,
and Edward A. Allen, WLVA,
with Mark Ethridge, business man-
ager of the Louisville Courier-
Journal and T'imes operating
WHAS, as ex-officio member.

Will Issue Report

The committee, immediately fol-
lowing its meeting, proposes to
send out to all NAB members and
to nonmembers alike its first re-
port on the reorganization recom-
mendations. Under the resolutions
adopted at the special convention
in October, these must be in the
hands of all members 60 days in
advance of the next regular con-
vention which would act on them.
Upon receipt of criticisms on this
broad Ean, the committee will
draft its final proposals, to be sub-
nmitted by mandate of the recent
New York convention at least 30
days in advance of the next reg-
ular convention.

It is expected the convention will
be held the first or second week in
Febn;ary. assuming that the two
deadlines on the preliminary re-
ports will be comphed with. Wagh-
ington appears the most likely
place, although some committee
sentiment exists for Chicago and
possibly New York.

At this time it is likely the re-
ports will be devoid of any specific
recommendations as to the identity
of the man or men who might be
considered for the paid presidency
of the NAB, While the Committee
is known to be giving thought to
such a personage, it nevertheless
does not feel it is in the position
of making any direct propositions
to a man of such stature until the
NAB membership authorizes it.

Sentiment on this point largely
surrounds the retention of a man
of demonstrated ability but not of

the so-called “czar” status. It is
felt the industry neither needs a
dictator nor desires one and that it
requires simply a man of impec-
cable reputation and recognized
ability to take over the helm and
direct the broadcasting industry as
a foremost instrumentality of pub-
lic service. Similarly, the commit-
tee i3 not expected to recommend
individuals for particular positions
within the NARB, such as heads of
the legal, technical, information or
other departments which may be
created. It is felt the man desig-
nated as the head and as paid pres-
ident should have the opportunity
of selecting his own aides. But the
committee is expected to recom-
mend departmentalization to pro-
vide for such branches of the
NAB. [t may also provide in the
by-laws for appointment of stand-
ing committees and recommend es-
tablishment of committees or de-
Fartments to deal with regional,
ocal, clear channel and other
groups which make up the indus-
try. Such plans have been sug-
gested.

Getting Out of Politics

Based on the multiplicity of rec-
ommendations already received it
appears obvious that the committee
will recommend that election of of-
ficers and of the board of directors
go out of the convention itself, The
preponderant view is that politics
should be taken out of conventions
and that broadcasters, by states or
districts, should designate their
own directors or council mem-
bers, as the case may be. Both the
Eeresid.ent and the secretary would

paid executives, under most of
the proposals. The honorary office
of chairman of the board would be
designated by the new board or
counsel, as would the post of treas-
urer.

By adapting the best portions of
the procedure of other trade asso-
ciations, and making them appli-
cable to the broadcasting industry,
it appears likely the committee
recommendation will be that dele-
gates or board members be selected
by broadcasters in the wvarious
states. Each director might rev-
resent a maximum of 16 stations.

Thus every state would have at
least one director but states hav-

WATL Prizes

WATL, Atlanta, is sponsor-
ing a College Schelarship
Contest for seniors in high
schools and accredited pri-
vate schools of Atlanta. A
total of $700 will be awarded
to three boys and girls, in
the amounts of $200, $100,
and $50, as the first, second,
and third prizes, with a spe-
cial award of $50 each to the
school whose pupil wins first
prize. Competition is based
on the writing of a half-hour
radio drama. The dramas will
be presented over WATL,
with the winners selected in
a series of eliminations. J.
W. Woodruff Sr., president of
WATL, who initiated the
contest, is persenally contrib-
uting the $800.

ing more than 15 but up to 3¢
stations might have two directors,
with those having more than 30
stations three directors. In that
fashion, it is estimated that
the board or council would be
composed of some 60 broadcast-
ers. An administrative committee
of J)ossibly seven members could
be designated by the board and by
association statute, and possibly be
required to hold a number of meet-
ings during the year. The board of
60 would meet on special call and
before and after each annual con-
vention, with the convention time
and place probably designated in
the new constitution.

The proposed board would be
given broad authority in the con-
stitution to carry on from year to
year all of the trade association
functions. That could be done in
very brief by-laws under which the
board would be empowered to dele-
gate as much or as little power to
the new paid executive as it sees
fit. That provision would coincide
with those of other trade associa-
tions, it is indicated.

Cost of Conventions

The probable proposal for elec-
tion of directors or members of
the council, of course, could not take
effect until after the annual meet-
ing, since membership approval is
required. So far as indicated, there
is no proposal to change the basis
of voting for directors, with each
station to carry one vote but with
the voting to take place before
future conventions and by states.

Congideration alsc has been
given to a proposal that the NAB

e,

FOR KNX—This new building, on which work began Nov. 15, will house

e

the new transmitter of KNX, Los Angeles, and will cost $300,000. It is
located on a 37-acre tract at Hawthorne Ave and 190th St, Los Angeles.
A cireular room 56 feet in diameter will house equipment, surrounded by

a glassed-in visitors’ gallery. James Middlebroo

, of CBS engineering

staff, is suBervising construction. Architects are John Parkinson an

Donald D.
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arkinson. Construction will take several months.

-

pay the expenses of delegates to
conventions on a bare mileage ba-
sis. This would be premised upon
the requirement that the delegate
attend every meeting on time or
forfeit the payment of transporta-
tion. In that manner, it has been
found in other trade associations,
full attendance is practically guar-
anteed. The cost is absorbed in the
membership dues. .

The matter of paying dues un-
der the proposed nmew structure is
still in doubt and depends upon the
final plan worked out and ap-
proved. Some thought is being
given to payment of dues on the
basis of percentage of gross re-
ceipts of stations rather than on a
flat fee based on income brackets.
The NAB has had an income of
from $80,000 to $90,000 annually,
based on quarterly payment of the
station’s highest quarter-hour rate.
At the special convention, however,
a B0% increase in dues was voted,
with the requirement that stations
pay their highest quarter-hour rate
six times instead of four times a
year, which would bring the in-
come up to between $120,000 and
$130,000, grovided the membership
of 400 odd remains intact.

Another proposal likely to be
advanced is that for provision of a
class of associate memberships with
nominal dues and a non-voting
classification. This group would in-
clude set manufacturers, transerip-
tion companies and possibly radio
set dealers and service men.

The plan also will encompass a
project for establishment of co-
operation with other groups di-
rectly and indirectly interrelated
with broadeasting, such as the Ra-
dio Manufacturers Association, As-
sociation of National Advertisers,
American Association of Advertis-
ing Agencies, Institute of Radio
Engineers, and Advertising Feder-
ation of America.

The Reorganization Committee
is expected to decide definitely the
place and time of the next conven-
tion for recommendation to the
NAB board during its Washington
discussions. The tentative plan is
to have all of the Tuest speakers
appear at the initial day’s session
after which broadcasters would be
expected to take off their coats and
get down to the work of reorgani-
zation.

James W. Baldwin, NAB man-
aging director, returned Nov. 21
from Havana, where he attended
the Inter-American Radio Confer-
ence, still in progress. He immedi-
ately plunged into accumulated
NAPB affairs but intended to re-
turn to Havana in event the situa-
tion there required it.

Resort Tests Radio

PALM SPRINGS Business Men’s
Association, Palm Springs, Cal,, is
using radio for the first time in a
three-month test campaign on KFI,
Los Angeles. The weekly quarter-
hour program is institutional with
no commercials. Besides a vocalist
and guitar accompanist, program
includes a “Letter to Kim" read by
a woman narrator who sets forth
the desirability of Palm Springs as
a homesite. Resort attractions, ho-
tels or rentals are not mentioned.
Copy is confined to Palm Springs
real estate, but with no individual
names mentioned. Palm Springs is
a fashionable Southern California
desert resort community. If test is
successful it will be continued
through the winter and other sta-
tions will be included. Allied Ad-
vertising Agencies Inc., Los Ange-
les, has account.
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BIG. s,

F YOU think we’re chesty and

self-sufficient just because we’re

big — you’ve got another guess com-
ing to you!

Here at WHO we realize deeply that
we're big because we are still in step
with the little every-day lives of five
million little people — of whom we our-

selves are a few.

And so they continue to listen to us, and

advertisers continue to give us the bulk
of their business — not only because

we’ve got nine times as much power as
all other Iowa stations combined, but
also because lots of them would prefer
to do so, even if the power story were
reversed. . . .

WHOIOWA+' /S

Des Moines . . . 50,000 Watts
J. 0. MALAND, Manager . . . FREE & PETERS, INC., Representatives
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. Facsimile’s Place in Radio Spectrum

Four Stations Already om
The Air; Six Others

Plan Service

THE PLACE facsimile broadcast-
ing is destined to hold as a radio
program service medium may be
defined in new experiments now
under way in various sections of
the country, undertaken largely at
the suggestion of the FCC

Taking advantage of the new
rules governing such experimental
operations, placed in effect early
this year and permitting facsimile
transmission on regular broadcast
frequencies, four stations already
have been granted licenses for fae-
simile experiments and six others
have applications pending. In addi-
tion, five stations are experiment-
ing with faesimile in the general
experimental high-frequency band,
rather than on their regular broad-
cast frequencies.

Already an established commer-
¢ial medium for “record communi-
cation” in the transmission of
weather maps, photographs and
other record material, facsimile is
still an unknown quantity as a sup-
plementary listener serviece. Tech-
nically, it is feasible to accomplish
transmission of record material,
such as halftone ads, newspaper
pages and the like, through a com-
paratively simple attachment to
the regular radio receiver. Simi-
larly, relatively inexpensive equip-
ment can be used in conjunection
with the regular broadeast trans-
mitter.

Advocated by Judge Sykes

In its early stages, facsimile was
regarded as a possible competitor
of the newspaper, but this view
largely has been dispelled. More
rapid transmission of recorded
news to remote and outlying areas
is possible with faesimile, it is
pointed out, but it is not regarded
as a likely competitor of the news-
paver in metropolitan areas.

In an_ address before the NAB
Convention in Chicago last June,
Judge E. O, Sykes, then chairman
of the Broadcast Division, said the
FCC was “very much interested to
know whether the general publie
wants a facsimile broadeast serv-
ice, and if such a service can be
supplied at this time.” He urged
broadeasters to engage in the ex-
perimentation and test public re-
action.

Stations already holding licenses
for experimental faesimile trans-
mission on their regular broadcast
frequencies are WHO. Des Moines;
KFBK. Sacramento; KMJ, Fresno,
and WGH, Newport News. Under
authorizations given them, they are
permitted to broadeast from mid-
night until 6 a. m. and in each in-
stance they plan to pick up the sig-
nals on receivers strategically lo-
cated in both urban and rural points.
WHO and WGH are installing the
Finch facsimile system, invented by
W. G. H. Finch, former assistant
chief engineer of the FCC. The
McClatehy stations — KFBK and
KMJ—also are understood to be
planning use of this system.

Pending applications for similar
authority to transmit facsimile are
those of KSTP, St. Paul; WOR,
Newark; KSD, St. Louis; WSM
Nashville; WGN, Chicago, and
WCLE, Cleveland. It is anticipated
that the applications will be grant-
ed, since they are definitely in the

experimental category and the
FCC has adoptéd a liberal policy
on_experimental operations.

In addition to these projected ex-
perimentations, five other broad-
cast organizations have heen ex-
perimenting with faecsimile for
periods ranging from several
months to several years but on the
ultra-high frequencies. These in-
clude the Journal Co., which oper-
ates WTMJ in Milwaukee, with
two staticns; Oregonian Publishin
Co., operating KGW and KEX,
Portland; Radio Pictures Ine,, Long
Island City. headed by John V. L.
Hogan, radio engineer, and the
Yankee Network, Boston.

Receiving Sets Placed

WHO, according to its vice-pres-
ident and manager, J. Q. Maland,
plans to undertake rather exten-
sive experiments, and proposes to
work in conjunction with certain
other stations, such as WGN and
WSM, Fifty receivers have been
leased from the Finch organization
by WHO, 380 of which will be
placed in Iowa and 20 outside the
State. Recorders will be located in
such cities as Chicago, Washington,
Denver, San Francisco and Omaha,
in addition to those in Des Moines
and in every other section of Iewa.
The receivers are equipped with
automatic time clocks so they will
shut off after the transmission is
concluded, and they therefore are
more expensive than the recorders
likely to be used when mass pro-
duction is possible.

The production cost of the ex-
perimental recorders, it is under-
stood, averages about $100, but it
has been estimated by experimen-
ters that on a mass produetion
basis the cost could be brought
down to $30 or $35.

WHO, it is understood, plans to
transmit news in typewriter type
rather than set up a regular news-
paper format. Initially, its trans-
mission schedule will be from mid-
night to 1 a. m. Since the same
system will be used by a number
of stations, the receivers placed in
the field by such stations will be
able to pick up the transmissions
of all stations within range with
the identical system. In other
words, the signals of such stations
as WHO, WGH, WSM and WGN,
all of which will use the Finch sys-
tem, will be able to pick up the
visual transmissions of all those
stations. KSD, it is understood,
plans to use RCA facsimile equip-
ment.

Regular reports on the results
achieved in this transmission will
be sent to the FCC periodiecally,
under the experimental rules.

A new facsimile station to oper-
ate in the ultra-high frequencies
was applied for Nov. 23 by the St
Louis Ster-Times. An applicant for
a regular broadeast station, the
Times' facsimile request sought
use of the high frequency station
transmitter of its station WIXOK
with 100 watts.

MODEL CHART FOR STATIONS
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IDEAL CHART—Drafted by Herman S. Hettinger, former NAB re-
search director and Walter J. Neff, head of Neff-Rogow Ine., advertisin

agency, which will be included in their new book

recticel Radio Ad-

vertising to be published early next year by Prentice-Hall. The volume
will be the first, its authors claim, to deal comprehensively with the

planning and execution of a radio ndvertisinF
ing at the outset whether the product should

campaign from determin-

does, to checking the results after it is under way.

By HERMAN 8. HETTINGER
Assistant Prefesser of Marketing
University of Penmaylvania

RADIO stations vary greatly as to
organization. This i3 due in part
to the fact that there is much doub-
ling up of jobs, especially in small-
er stations, However, the infaney
of radio as a business and the ex-
tent to which stations have grown
by chance rather than planning are
still reflected in the majority of
station organization charts.
Because of the confusion in the
field, it is advisable to approach
the problem of station organiza-
tion from the viewpoint of an ideal
organization chart. The chart re-
produced in connection with this
article is based upon a study of
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the organization of a group of rep-
resentative larger stations, as well
as a detailed analysis of station
functions as revealed in the excel-
lent classification of accounts de-
veloped several years ago by the
NAB Cost Accounting Committee
as part of its standard accounting
system.

The Basie Funections

Four hasic activities must be
performed by radio stations, and
these have been used as the basis
for the organization chart. A sig-
nal must be produced, programs
must be broadeast, station faeili-
ties must be sold to advertisers and
the general activities of the sta-

go on the air and, if it

tion must be carried on by an ade-

uate administrative and clerieal
orce. Consequently four depart-
ments are necessary: (1)} Techni-
cal or engineerin“g; (2) program;
(3) sales and (4) general office.
Frequently there is a publicity di-
rector responsible to the station
manager. Sinee his work is to aid
the three major divisions in their
contacts with the publie, this activ-
itgr can be considered as a portion
of the administrative funetion.

The technical or engineering de-
partment is to the station what
the mechanical department is to a
periodical. However, in addition to
its routine aetivities, it also is
charged with responsibility of de-
velopmental work. The pressure of
securing better coverage and the
desire to receive a more favorable
assignment from the FCC make
research of this type highly impor-
tant to the station. In the larger
stations, this work may be carned
on by specially trained engineers.
The chief engineer and his prinei-
pal assistant usually perform this
task in the smaller stations.

The work of the program de-
partment inecludes the production
of sustaining programs, together
with those commerecial programs
which are under the direction of
the station. The department also
cooperates with agencies producing
programs over the station. The
work of the department is usually
divided into three subdivisions; Mu-
sie, program production and con-
tinuity. All except the smallest sta-
tions have a musical director,
whose work usually includes copy-
right clearance and maintenance of
the music library as well as the
preparation of musical programs.

Larger stations maintain sepa-
rate personnel for national and lo-
eal sales work. The service fune-
tion is usually delegated to a mer-
chandising department. Often this
department consists of a single in-
dividual known as the merchandis-
ing manager. In other than the
largest stations the merchandis-
ing manager frequently includes
sales promotion and research
among his duties.

New Lucky Strike Series

Will Make Debut Dec. 8

AMERICAN TOBACCO Co., New
York, on Dec. 8 will replace its
Your Hit Parade series on NBC-
Red, broadcast Wednesdays from
10 to 10:45 p. m. EST, with a
full hour program, 10 to 11, origi-
nating at KFWB, Hollywood, to
be known as Your Hollywood Pa-
rade. Program, advertising Lucky
Strike cigarettes, will feature Dick
Powell as master of ceremonies, an
orchestra directed by Leo F. Forb.
stein, musical director of Warner
Bros., a choir of 30 to 40 voices di-
rected by Dudley Chambers, and
previews of forthcoming Warner
Bros. pictures with the featured
players taking the same roles on
the air as they do in the pictures.

Unlike other radio-movie tie-ups,
this series will advertise only the
sponsor’s product and Warner
Bros. need not be mentioned on the
air. The sponsor is free to use
whatever guest talent he wishes
from other studios or entertain-
ment fields. Program was original-
ly planned by Transamerican, rep-
resenting Warner Bros., and will
be produced jointly by this firm
and by Lord & Thomas, sponsor’s
advertising agency. Don Becker of
Transamerican and Thomas A. Me-
Avity of Lord & Thomas are in
charge of production.

BROADCASTING ¢+ Broadcast Advertising
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CUSTOMER: My 35 mile drive has been well worth while.
CLERK: 7 years on WJR has brought customers from many states.

MICHIGANS - GREATEST ADVERTISING MEDIU
c(uft// _?tatton
DETROIT

G. A RICHARDS ' LEO FITZPATRIC
PRESIDENT REPRESENTATIVES ,' VICE-PRES. & GEN. M
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New Stationin Richmond,
WRNL, Now on the Air

WITH its old staff as a nucleus,
the new WRNL, Richmond, Va.,
went on the air Nov. 14, using
Western Electric transmitter and
speech input ’

equipment and a
280-foot Blaw-
Knox tower. The
station, operating
with 500 watts
daytime on B8BO
ke., was formerly
known as WLBG
and operated at
Petersburg, Va.
It was purchased

Mr. Sowers
about a year ago by the owners of

the Richmond News-Leader and
authorized by the FCC to move
into Richmond.

Manager of the station is Earl
Sowers, formerly with the news-
paper, and commercial manager is
C. Alden Baker, who held the same
post with WLBG. Walter Selden
continues as chief engineer. John
Stewart Bryan, publisher of the

Dises for Horlicks

HORLICK’S Malted Milk Corp,,
Racine, Wis. (malted milk), on
Nov. 29 cuts its NBC Lum & Abner
series from five to three programs
a week and alsc increased coverage
to include several more staticns.
Series is now heard Monday, Wed-
nesday and Friday, 8:15-8:30 p.
m. {PST) on the NBC-Blue net-
work from Hellywood. Under a new
contract, Chester Lauck and Nor-
ris Goff who enact the roles of
Lum and Abner, received a salary
increase. This change in schedule
is their first in seven years of con-
tinuous network broadeasting. Hor-
lick’s i= also considering transerib-
ing the series for placement on
stations not available to the net-
work, it is said. Agency is Lord &
Thomas, Chicageo.

newspaper and president of Wil-
liam & Mary College, is president
and chief owner of WLBG Ine,, the
licensee corporation, with minority
stock held by his son, Tennant
Bryan, managing editor, and Doug-
las Freeman, editor.

New Maryland Station

THE Maryland Eastern Shore's
first broadeasting station, WSAL
at Salisbury, went on the air Nov.
17 with a large booking of local
and nearby advertisers. It operates
with 250 watts daytime on 1200 ke.
Licensed to Frank Stearns, former
Washington insurance man, the
station was designed and built by
Glenn D. Gillett, Washington con-
sulting engineer. It uses a Doolittle
& Falknor transmitter with RCA
speech input and a 150-foot Lehigh
self-supporting tower. Its manager
and commercial manager is J. Roy
McLennan, formerly assistant ad-
vertising manager of Firestone and
recently owner of his own adver-
tising agency in Salisbury. Deane

Long, formerly with WMFD,
Frederick, Md., is program direc-
tor, and Richard W. Bullers, for-
merly with WJEJ, Hagerstown,
Md., is chief engineer.

CHESTER A'BECKET, of WHAT.
I'hiladelphia, on XNov, 23 presented
the 1500th Porothy Dir column dram-
atization. More than a score of per-
song are included in the cast.

a8 =

GENERAL
GROCERCO.

OF ST.LOUIS

FTO PUT GROQ:

for ‘ihe 5 ;h -

=F

Consecutive Y ear

This big distributor. has used
KSD to popularize its brands.
What befter testimony can be
given than that of a focal

sponsor who knowsitheresults

he gets from a local station.
KSD. daytime ‘programs

include a population of
5,099,802, Vs

-wase_d on  populatisn  of
counties recciving one-half

millivolt sérvice or better.l

The Distinguished Broadcasting Station

Station KSD

NEW YORK CHICAGO

The St. Louis Post-Dispatch

POST-DISPATCH BUILDING. ST. LOUIS. MO.
FREE & PETERS, INC,, NATIONAL ADVERTISING REPRESENTATIVES

DETROIT

ATLANTA
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SAN FRANCISCO

LOS ANGELES

Mohawk Valley Net

Has Six Sponsors

Three Stations Are Added to
Original Group of Five

WITH six sponsors having signed
contracts for four hours time a
week, the newly organized Mohawk
Valley Broadcasting System, which
began operations
the middle of No-
vember, feels
that it has start-
ed on the right
track. Basic idea
of the new re-
gional hookup,
actording to Burt
Squire, its ma{x-
. ager, is to supply

Mr. Squire coverage in New
York State and lower New Eng-
land to advertisers without affect-
ing their broadcasting in metro-
politan New York. The network
has no New York City key station,
but will pick up pregrams from
any station in the city the adver-
tiser may desire.

Beginning with five stations that
were formerly members of the
Hearst-controlled New York State
Broadcasting System, which ceased
operations on Nov. 20 and which

r. Squire formerly headed, the
Mohawk Valley network has added
three more stations, and now in-
cludes WABY, Albany; WIBX,
Utica; WSAY, Rochester; WBNY,
Buffalo; WNBF, Binghamton;
WMFF, Plattsburg, in New York,
and WDEV, Waterbury, and WSYB,
Rutland, in Vermont. Syracuse
may also be added if desired, with
a choice of stations being available
to the advertiser.

Accounts Signed

The freedom to use any metro-
politan station desired and the fact
that the stations are connected
with class A lines have gained the
new network a ready reception by
advertisers and apgencies, Mr.
Squire stated. Business signed by
the chain includes: Five quarter-
hours weekly for Hecker Products
Co., New York (Hecker H-O cer-
eal), placed through Erwin, Wasey
& Co. Inc, N. Y,; two weekly
quarter-hours for Maine Develop-
ment Commission {(Bangor pota-
toes), placed throupgh Brooke
Smith, French & Deorrance Inec.
N. Y.; a weekly 15-minute pro-
gram sponsored by American
Chicle Co., Long Island City
{chewing gum), placed throuph
Badger & Browning Inc, N. Y.;
two quarter - hours weekly for
Clear Again Inc, Chicago (cold
tablets), placed through Schwim-
mer & Scott Inc., Chicapo; a Sun-
day half-hour talk by the Rev.
Gerald K. Smith, head of the Com-
mittee of One Million, placed
through Transamerican Broadecast-
ing & Television Corp., N. Y.; and
a Sunday one-hour sermon by the
Rev. Elmo Bateman.

L. C. Paine, who was associated
with Mr. Squire when he was gen-
eral manager of the New York
State network, has Joined Mr.
Squire’s new organization as a
salesman,

KPBM are the call letters assigoed
for the new 100-watt daytime station
on 1310 kec. which the FCC on Nov. &
authorized Don R. Lidenton and A.
L. McCarthy to econstruet at Poplar
Bluff, Mo.
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A MARKET

THAT SURPASSES
EVERY LARGE CGITY
IN AMERICA

BUT TWO:

NEW YORK & GHICAGO

here are 2,300,000 ltalo-Americans living
in New York, New Jersey, Connecticat, Penn-

a
wi:

sylvania and Delaware. It is a market with a

population larger than any cify in America,

with the ‘exception of New York'and Chjcago; ‘
larger than_Philadelphia and Detroit;. ab,gi.ut'
twice the population of Los Angeles, and three

NEW YORK, 5000 Watts times the population of Cleveland o This
market is concentrated one hundred miles
around New York City. We specialize in this

market. We reach the ltalo-American popula-
tion of this territory every hour of the day and
every day of the year, It is a billion dollar

market. . Are you overlooking it?
NEW YORK, 1000 Watts St A YRl ayerieosiea d

WPEN

INTERNATIONAL BROADCASTING CORPORATION
132 West 43rd Street, - Tel. BRyant 9-8080 - New York, N. Y.

PHILADELPHIA, 1000 Watts
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Policy of Cash Discounts

Endorsed by the AAAA

REPLYING to newspapers which
have eliminated the 2% cash dis-
count, the American Association of
Advertising Agencies, in a printed
circular, has released a resolution
adopted recently by its executive
board declaring the AAAA “as be-
ing unequivocally in favor of the
continued maintenance of the cash
discount policy and its adoption by
the small minority of media which
have not adopted this wide policy.”

The standard cash policy of the
advertising business, says the cir-
cular, is the principal stimulus to
prompt payment to advertising
media owners by agencies and to
agencies by their clients. It adds
that the cash discounts are regu-
larly passed on to the advertiser
by the agency when the advertiser
pays on or hefore the agency’s dis-
count date, and thus the agency
has no profit motive in suggesting
that media allow it.

BELL CLOTHING Co., Oklahoma
City, sold 185 suits of men’s clothes
in response t0 a program on WKY,
no other medium being used.

Regular Series of School Broadcasts
On 12 Stations Arranged in Chicago

FIRST OF the educational radio
broadeasts to start on a regular
basis as the outgrowth of the suc-
cessful use of radio by Chicago
schools, ¢losed in September be-
cause of an infantile paralysis epi-
demie¢, will begin Dec. 2 on WGES,
with a special weekly eduecation
series directed primarily to foreign
born citizens.

Under the direction of Harold
W. Kent, who has been appointed
radio director of the project, pro-
grams will shortly be launched on
11 other Chicago stations. The 12.
station setup represents the larg-
est educational broadcasting ex-
periment ever undertaken by any
board of education.

Although scripts from the Fed-
eral Radio Secript Exchange in
Washington will be used on the
first eight programs of the WGES
show, the Radio Council of the
Chicago Public Schools, as it is
officially kmowm, will handle the
writing and production of all sub-
sequent programs. The eouncil will
also write and produce all other

shows in cooperation with the
various Chicago stations, For the
most part acting talent will be
drawn from high schools, with
other schools contributing talent
later.

Personnel Assigned

Three Chicago teachers have
been assigned to write seripts, an-
other is in charge of auditions
while a fifth_has been appointed
music supervisor. Luella Hoskins,
Cecelle Mulroy, Genevieve Forbes
are writing scripts and doing re-
search work, assisted by Lillian
Novotny, acting as clerk and li-
brarian. Lucille Steinmetz is han-
dling production. No musie direc-
tor has been appointed. Allen Mil-
ler, head of the University Broad-
casting Council, Chicago, 18 acting
in an advisory capacity.

According to Mr. Kent, the
school board’s programs will gen-
erally be directed to elementary
and high school pupils while the
University Broadcasting Council’s
shows will be directed to college

“KANSAS RADIO FACTS” sets a new stand
ard of unbiased fact-finding. It is based
on 5,000 house-to-house calls .
in every nook and

and half country ...
corner of Kansas,

Here are USABLE FACTS that tell you at
Write For Your Free Copy Today

HERE IT IS

/

A MODERN AID
TO PROFITABLE
MERCHANDISING

. . half city

a glance WHAT types of prograns are pre-
ferred by each group—WHEN they listen—
WHY they buy! “KANSAS RAD1O FACTS”
is not based on a specially-selected area or

a temporary condition. It tells an accurate
story of radio in Kansas that will be true

for years to come.

Dox SEARLE, Gen. Mgr.

Represented by Capper Publications in
New York — Detroit —— Chicago — Kansas City, Mo. — San Francisco
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students and adults. Eventually a
tieup is hoped to be made between
the UBC and the newly formed
radio council.

Although many of the broadcasts
will be heard in the evening, some
will go on in the afterncon and
will be tuned in by entire class-
rooms. Radio lessons in these
broadeasts, will be tied in with
regular school lessons.

Mr. Kent, radio director of the
air education program, has been
detached from Prussing Elemen-
tary School, where he has been
principal, tc head the experiment.
He conducted the School of the Air
over NBC for some time and in
the early days of radio was in
charge of 156 educational broad-
casts weekly over WMAQ, Chi-
cago. He recently returned from
Detroit where he conferred with
Miss Kathleen Lardie, director of
a similar radio educational project
there. Miss Helen Johnson, direc-
tor of the American School of the
Atr over CBS for the past eight
years, who retired from that post
last week, was also in Chicago
Nov. 10 discussing the Chicago

plans with Mr. Kent.
Stations that will c¢arry the
broadcasts are: WAAF BBM

WCBD WCFL WENR WGES
gg}l;CWIND WJID WLS WMAQ

More Townsend Spots

TOWNSEND National Weekly,
Chicago, on Nov. 21 added four
more stations carrying transcribed
talks, making 24 stations through-
out the country being used either
by Townsend National Weekly or
local Townsend clubs. Towmsend
National Radio Club of Los Ange-
les, recently renewed weekly quar-
ter-hour talks on 11 Don Sta-
tions, placed through Lisle Sheldon
Adv., Los Angeles. The national
headgquarters in Chicago, is spon-
soring weekly talks on WCAZ
WLBC WMBD WHBF WKBV
WDZ with other stations shortly to
be added. Burton Keith, Chiag(l,
is agency. Local Townsend Clubs,
laced direct, are sponsoring week-
% broadcasts over KGGC WMEX

RAW KYOS WHAT WSPD,
with daily except Sunday pro-
E‘avt.rrx; broadcast over WTMV and

Perfection Expands

PERFECTION BISCUIT Co., Fort
Wayne, has signed a new contract
with WOWO in commemoration of
fts 1,200th program, and its ninth
consecutive year of broadeasting.
The company, one of the largest
in the Midwest, has in the past
broadcast two programs weekly,
and these all live talent shows.
Results have been so successful
that the coming year will see three
16-minute programs weekly instead
of the previous two. Plans are in
the making to feed the Friday pro-
gram to an Indianapolis station,
as the company has recently openecf
a branch in that city.

Biscuit Firm Returning

NATIONAL BISCUIT Co., New
York {ecrackers, cookiesi, now
%Ponsoring Dan Harding’s Wife on
BC-Red network, originating in
Chicago, and who last year had
Twin ?tars nationally, is planning
to return to the air on a national
scale this winter. No details are
available. Agency is McCann-
Erickson Ine., New York.

BROADCASTING e« Broadcast Advertising
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P> DETROIT ad
" WAYNE COUNT

4

and WWJ Is First in Detroit!

With Detroit now THIRD among America's markets, measured by both
personnel and payroll in business and industry; and with WWJ FIRST in listener
interest in Detroit (proved by actual survey), there is no doubt about Detroit
being a MUST market and WWJ a MUST medium. The figures below and
impartial WWJ coverage facts completely substantiate this claim. Investigate
before planning future schedules.

Percent af U.S. Total
Personnel P nt
Rank County Leading City Employed*® ayro
1 New York County New York 4.31% 9.27%
2 Cook County, IIl. Chicago 3.36% 5.94¢,
3 Woyne County, Mich. Detroit 1.95% 3.67%
4 Philadelphia County Philzadelphia 1.76% 2.84%
5  Los Angeles County Los Angeles 1.70% 2.38%
Total for five counties 13.08% 24.10%
* Employed in industry and business and on farms.
1 Payroll for industry and business; farm figures noc available by coundies.
Authority: 1935 U.S. Census of Business—"'Personnel and Payrollin Indus-
try and Business, and Farm Personnel.'" Published in June, 1937.

(17

National Representatives

The PAUL H. RAYMER COMPANY

New York o Chicago ¢ Delroit
San Francisco

America’s Oldest Radio Broadcasting Station
Owned and Operated by The Detroit News
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Work Started by WOL

On 1 kw. Transmitter

WITH the last legal obstacle re-
moved from its path, WOL, Wash-
ington, has begun installation of
its 1,000-watt transmitter which
will increase it from local to re-
gional status on a full-time basis,
William B. Deolph, station man-
ager, announced Nov. 18. The sta-
tion will operate on 1230 ke. in lieu
of its present assignment on 1310
with 100 watts night, 230 watts
day. A two-year quest for the re-
gional facility was terminated last
moenth when Continental Radio Co.,
Seripps - Howard subsidiary,
dropped its appeal in the local
courts against the FCC grant.

A Western Electric transmitter
is being installed in a2 new trans-
mitter house to be located in north-
west Washington, just outside the
Pistrict line. Two Blaw-Knox self-
supporting antennas, each 230 feet
high, will be installed for direc-
tional effect. Mr. Dolph said he
hoped to have the new transmitter
on the air in February or March.

Give us a chance to make money for you, too.

Choose from several established radio programs all
ready for you, with responsive aqudiences. Writel

Hing-Trendle Broodtosting Corporation
300 Madison Theatre Building . .

Wm._ G. Rambeou Co. Representadive
Home Oftice: Tribune Tower. Chicago

Eastern Ollice:
550 Chanin Building, New York

IN DETROIT

Showmanship and coverage undoubiedly help. But
WXYZ's long leadership in mdjor sponsored programs
for Detroit advertisers must also have a foundation of
GREATER SALES PER DOLLAR.

These big Delroit advertisers pPlace their campaigns
with us becaquse we pay out for them.

Lucky Campus Plans

COLLEGIATE news broadcasts,
which American Tobaceo Co., New
York, has been testing at Yale and
Cornell in the interest of Lucky
Strike cigarettes, may be extended
to other colleges and universities
early next year. Some 10 or 15
schools which publish campus dail-
ies and which are located near
broadcasting stations have been
picked for consideration by the
sponsor, but no decision is expected
to be made until after the Christ-
mas holidays. Plan ecalls for daily
quarter-hour broadcasts of campus
news, written, edited and broadeast
by the staff of the school paper,
with only the commercials being
furnished by the a%gncy, Lord &
Thomas, New York. First tested at
Yale for a month last spring, news-
casts are currently breoadcast for
Yale students on WICC, Bridge-
port, and for Cornell undergrad-
uates on WESG, Elmira.

WHL'C, which operates on 230 watts
days and 100 watts nights, is now eon-
solidated with WEHS and WHEI.
also in Cieero.

Detroit

Weatarn Office:
Russ Building, San Francisco
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ALL GRINNED—When Le Moine
C. Wheeler, commercial manager
of WHEC, Rochester, N. Y., got
himself right in the middle of a
bevy of beauties during a Lake On-
tario yatching party. Mrs. Wheeler
is on the left and the big grin
on the right belongs te the popular
Peggy Stone of CBS station rela-
tions. The little girl in the middle
is Peggy's sister, Teddy. W. S.
Shockley, local manager of Atlan-
tic Refining Co., who took the pic-
ture, says he doesn’'t know what
prompted the grins unless it's the
success of Atlantic’s sporteasts.

Networks Realig_r_l

Cincinnati Setup

KTSM Affiliated With NBC As
Supplementary Outlet

PARTIAL alteration of network
service in Cincinnati, occasioned
by the peculiarly dominant posi-
tion of WLW, together with a cur-
tailment of sustaining service of
the WLW Line, new independent
network project, developed during
the last fornight.

The only other development in
the network-station sphere was the
affiliation of KTSM, El Paso, Tex,
with the NBC-Pacific supplemen-
tary group to become effective next
April 1. To be available either
to the Blue or Red networks,
KTSM will join as scon as lines
between E] Paso and Albuquerque,
230 miles away, are installed by
AT&T. The network rate will be
$120 per evening hour. KTSM ope-
rates on 1310 kec. with 250 watts
day and 100 night but has a pend-
ing application for a shift to 1350
ke, with 500 watts full time. Karl
O, Wyler is manager.

Cincinnati Setup

Under the new Cincinnati ar-
rangement, all NBC outlets in the
city—WLW, WCKY and WSAI—
become available to advertisers on
either the Red or Blue Network
on an optional arrangement. WLW
continues as optional to either Red
or Blue advertisers. WSAI has
been the Red outlet and WCKY
the Blue.

It was also reported that Mutual
programs might be made avail-
able in Cincinnati on an optional
arrangement covering the three
stations. While no formal an-
nouncement of this was made, ne-
gotiations have been in progress
on 1t and it was thought likely
that the arrangement would ensue
to enable Mutual to clear time in
the Cincinnati area when WLW
1s not available.

Transamerican Broadecasting &
Television Corp., sales representa-
tives for the WLW Line, has an-
nounced discontinuance of

erma-
nent lines to WJJD-WIND, Chi-
cago-Gary, WXYZ, Detroit, and
KWK, St. Louis. Henceforth, it

stated, only commercial programs
will be fed to these outlets. Sixteen-
hour service will be retained for the
original WLW Line group, com-
rising WLW, KQV, "Pittsburgh,

FIL, Philadelphia, and WHN,
New York, plus WBAL, Baltimore.
These stations will continue re-
celving the Line’s sustaining as
well as commercial features. The
reason ascribed for dropping the
sustaining service to the midwest-
ern cities, it said, was that these
stations were broadcasting only a
few of the sustaining programs
and they did not require this ser-
vice. Jt was felt that to continue
the heavy costs of permanent lines
Wwas uneconomical.

Thrift Plan May Place

THRIFT & SECURITY Founda-
tion, New York, headed by Her-
bert N. Fell, a non-profit philan-
thropic society, which has for some
time been contemplating use of ra-
dio to promote thrift, has concluded
plans for a campaign to arouse
public interest in its “automatic
savings plan”. Use of radio will
probably start in New York, and
the Foundation is now seeking the
cooperation of local stations.

BROADCASTING +« Broadcast Advertising
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Even before the Western Electric 110A Program
Amplifier was officially announced, orders
began pouring in from broadcasters. They'd
heard what we said it would do—and they
bought on faith. Now they’ve been using it for
some months—and some of them have written
us what it has done for them. Today you need
not take our word . . .

... you can take THEIRS!

WINS: “marked improvementin signal

KFYR: ‘average modulation percent-

...certain dead-spots eliminated...both age very much higher . . . interruptions
quality and volume improved.” due to high audio surges have ceased to
WEKBH: "signal at outer edge of ser exist . . . stations separated 10 KC can

vice area noticeably improved...a great
help in maintaining high program level
without over modulation.”

WOR: “areas where signal was hashed
with monkey chatter now cleared con-
siderably...3 db audio increase has defi-
nitely aided in clearing this condition.’”

WTAG: ‘no difficulty in normal op-
eration at level 3 to 4 db higher than
previously used.”’

WAIM: ~a very good investment . . .
has increased fidelity of signal.”’

WDAE: "normal coverage increased
25%. . .. quite possible to use 5 db of
compression without any particular
change in quality of transmission .
never worry any more about any con.
ceivable sort of line surge.”

WISN: ’Materially aids in maintaining
higher average percentage of modulation
. ..signal boosted between 3 and 4 db.”’

WMBD: 'better signal to noise ratio.”’

be tuned in without monkey chatter.”

KXRO: ’any station without it can
hardly be called modern...makes it pos-
sible to broadcast most any voice, bally-
hoo or shouting without spoiling effect.”

WMBH: ‘‘unsolicited reports from lo-
calities and distances never or rarely
heard from before, best prove the 110A
is really doing its stuff.”

WDAY : ““unsolicited reports that we
come-in much better... average modu-
lation level about 3.5 db higher.”’

WIBO: “consider the 110A the out-
standing development during the past 5
years . ..decided increase in signal...
practical abolition of monkey chatter.”

WHAM: "“no fear of distortion from
over modulation . .. will raise standards
of any station which has one.”

KQW "has improved signal about
100¢... much favorable comment from
listeners and sponsors.”

CraybaR

srtreed comtans

Western Electric

Distributed by GRAYBAR Electric Co. In Canada: MNorthern Electric Co., Lid,

TELEPHONE BROADCASTING

RADIO

EQUIPMENT
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*The chart illus-
trated here shows
comparison of a
Lingo Tubular
Steel Radiator from
tests made by Paul
F. Godley and Dr.
George H. Brown,
well-known consult-
ant engineers . .

and of an actual

g
|

The Curve "A" shows
the measured resist-
ance of a Lingo Tubu-
lar Steel Radiater,
varying as a function
of antenna height.
{Note that the an-
tenna height is given
in degrees}:

o
(=}
T

" ANTENKA RESISTANCE (OHMS)

tors, and denote the

base capacity.

Describes Our Lowered

structural steel tower of conventional
type from test figures published in
June, 1937, issue of “Proceedings of the
Institute of Radio Engineers.” Note
that the tower radiator (B) reaches a
peak of 500 OHMS, with the Lingo
Radiator (A) reaching 1200 OHMS . . .
over TWICE that value,

The Curve "B" is a
similar curve for a
guyed uniform-cross-
section structural steel
tower now in use, and
considered up to now,
the nearest approach
to an ideal antenna
yet obtained.

These facts, based on actual tests made
by well-known antenna authorities,
prove the superior performance charac-
teristics of Lingo Tubular Steel Radia-

sinusoidal current

distribution of an ideal straight wire,
and give proof of the extremely low

WRITE FOR ILLUSTRATED, DETAILED FOLDER

Costs and the 5-Year

Insurance Plan that Protects Every Lingo Verti-
cal Tubular Stee! Radigtor.

ANTENNA ntl_a{rfnenizss! | JOHN E. LINGO & SON, INC.

Establish

ed 1897

N
oo 120" W0, _ 10 CAMDEN, NE\! JERSEY

www americanradiohistorv com
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JACK SAIITHSOXN has been promot-
el to chief engineer of KFVD, Los
Angeles, and succeeds James II.
Brown who resigned to join the NBC
Hollywood technical staff. Added to
ihe KFVYD technical staff is Robert
Clark, formerly of KRED, Los An-
geles.

WALTER J. SWENSON, formerly
with Iaramount Newsreel in Wash-
ington. has resigned from WNEW,
New York, to become recording engi-
peer for International Audio-Video
Corp., New York.

M. B. LOWE, chief engineer of
WDGY. Minneapolis, has left that sta-
tion to join the engineering staff of
Bendix Radio Corp.

A. C. TIFFANY. of WKBZ, Mus-
kegen. Mich., is the father of a baby
boy beorn in November.

NORWOOD PATTERSON, 15-year-
old sen of 8. H. Patterson, mabdager
of KGGC, San Francisco, recently
was awarded a frst-class radio opera-
tor’s license, after but fBve months
study. He is believed to be the younz-
est licensed eperator in the West.

R. MORRIS PIERCE. chief engineer
of WGAR, is the father of a baby
bory burn Nov. 6, his third child.

HAROLD SWANSON, engineer of
WJIJID. is in a serious condition at
the Libertyville, Ill., hospital follow-
ing an accident when his motorcycle
collided with a truck Nov. 21.

PAUL KRIEGER and Paul Ernest
Walden have been added to the operat-
ing staff of KUJ, Walla Walla, Wash.

EDDIE MILLER, NBC New York
studie engineer, has been transferred
to the network's Hollywooid technical
staff.

ARTHUR BENZOXN has been trans-
ferred to the Seattle studio of KVI,
Tacoma. as studic and remote opera-
tor. Rodney McArdle has joined the
transmitter staff.

GORDON JOHNSON, former radic
maintenance man for Notthwest Air-
lines, Inec., is now on the contrel
staft of KSTP. St. Paul.

C. wW. COMEGYS, KFAC, Los Aun-

geles, technician, and Mary Lou Stack
of that city were married Nov. 13.
PHILIP WHITNEY, of Keene, N.
H., has joined the engineering staff of
WJEJ, Hagerstown, Md., as control
operatur.

Fred S. Liggett

FRED 8. LIGGETT, chief engi-
neer of WTMYV, East St. Louis,
diad Nov. 17 of complications fol-
lowing a siege of pneumonia Mmore
than a year ago. He had gone to
Florida 2 few weeks ago for a rest
and succumbed at Lee Memeorial
Hospital, Fort Meyers, Fta. He was
a native of Virden, Ill.,, where he
was born in 1898. He is survived
by his wife and 5-year-old daugh-
ter. Mr. Liggett entered radio as a
sea-going operator more than 15
ears ago. He was at one time
tracsmitter chief for KMOX, and
chief engineer of KS8D, St. Louis,
and joined WTMYV in 1935 as its
chief engineer.

FOLLOWING the example of the
Dritish Empire shortwave broadeasts,
which are regularly done as recorded
repeats of BBC programs due to
time gone differentials, CBS is re-
cording its Sunday night Leadlines &
Bylines feature and relo)eating it next
uight for Europe on W2XF's {requen-
ey of 11830 ke.
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HERE, TOO...

>

Auditorium Studio— WwJ—Detroit

MODERN in design ... construction . .. and appear-
ance—this WW] Auditorium Studio in Detroit,
Michilgan. And typical of the complete acoustical service

provi

ed by Johns-Manville in swdios the country over!

Using J-M Acoustical Materials and Sound [solation,
J-M Engineers assure petmanent protection agatnst faulty
acoustical conditions. Moreover, studios designed by
these men are outstanding for their attractiveness, as well

as for their assurance of high-fidelity reproduction.

Your own acoustical problems, whether in connection
with new or existing studios, will be handled effectively
and economically when you call in J-M Acoustical Engi-

neers. Helping to design and buil

your studios in ac-

cordance with present-day sound-control methods devel-

oped by Johns-Manville . . .

they create and safeguard

broadcasting quality. For full details, write Johns-Manville,

22 East 40th Street, New York City.

7 Johns-Manville

SOUND-CONTROL MATERIALS AND

E’W

THIZ Oct. 1 DROADCASTING reported
in this eolumn that KOAM, new sta-
tion at Pittsburg, Kan., was equipped
with Western Hlec¢tric¢ equipment
throughout. In the interest of accu-
racy, we are glad to make a corree-
tion. Complete speech amplifying
equipment for studio nnd transmitter
installations were pur¢hnsed by
KOAM from Collins Radio Co., Cednr
Rnpids, In,, nhd has been used since
the station was opencd. This equip-
ment includes Collins 12Q and 12L
speech input comsoles. 12X  remote
amplitier, TR-2 amplifier, 19G equip-
ment cabinet and miscellaneous ncees-
SO0TY units.

RADIO ENGINEERING & MFPG.
Co.. Jersey City, maker of Remco ra-
dio equipment. has issued a bulletin
deseribing its new 206D transcription
playback., which is desiZned for adver-
tising agencies, radio stations. eduea-
tional institutions and producers of
recordings or transcriptions.

WBRC. Dirmingham, has purchased
from RCA Manufacturing Co., Cam-
den, a 5-D 5.W0-watt broadenst trans-
mitter together with speech input
quipment.

WJILR. Detroit. has ordered a complete
new Western Electric master control
equipment at a cost of $£30,000. An-
drew Iriedenthal, WJR technieal su-
pervisor, who has been working on
the plans for several months, placed
the onler in New York. The equip-
ment will be placed in a new control
room early next year.

CAPITOL: Radio Engincering Insti-
tute of Wasbington, has published a
new catalog titlel .\ Tested Plan for
a2 Future in Practical Radio Engi-
neering”’. Copies are available on re-
yuest.

KI'EL, Denver, hus installed Remler
recording equipment, under direction
of Chief Engineer I’ade Veatch.

RALPH ATLASS, president of
WJJID, Chicago, and WIND. Gary.
has instructed his attorney to file an
application with the FCC for permis-
sion to use facsimile broadeasting for
WIND, If application is granted the
station will be the first in the Chicago
area to get a facsimile license.

UNIVERSAIL: MICROPHONE Co.,
Inglewood, Cal., as of Dec. 1, has an-
nounced that all model microphones
listed above $10 will thereafter be
manufactured with & plug instend of
conneeting eable direet to the miero-
phone. The new arrgngement is a
locking plug. developed espeeially for
that puipose. The miecrophone will be
separated. The velocity and dynamic
models are at present going through
production on the new schedule, ae-
cording to James R. Fouch, president.

RADIAGE STUDIOS, Chicago, has
been appointed midwestern represen-
tative of Radiotone Ine., Hollywoed.
Radiotone will soon announce a com-
plete new line of studio, portable and
home recording equipment, Leslie
Noel Zemer beads the Radiage Studios
in Chicago.

WOCNW, Brooklyn, N. ¥, has com-
pleted its new 180-foot transmitting
tower. located in bearby Greenpoint.
On Nov. 26 the station celebrated
its 11th anniversary.

KDLR, Devils Lake, N. D., has in-
stalled 2 new Collins speech amplifier.
It also has added a Western Klectric
saltshaker mike to its studio in the
Grand Theatre. Other new equipment
recently installed jnecluded a DBlaw-
Knox shunt-excited radiator.

Digest Making Plans

LITERARY DIGEST, New York,
after Jan. 1 will test use of radio,
starting with one New York sta-
tion. Detailed plans have not yet
been made by the agency, Prins &
Keifer, New York.

Grove Considering
Johnson Rebuttals

May Sponsor Discussions of
General’s NBC Commentis

NEGOTIATIONS are under way
whereby Grove Laboratories Ine.,
St. Louis, may pay for the time re-
quested by reputable groups and
individuals to diseuss and refute
issues raised by General Hugh
Johnson during his regular NBC
series for Grove's Brome Quinine.
According te Stack-Globe Adv.
Agency, New York, the possibility
of radio discussions and rebuttal
broadecasts suggested itself as a re-
sult of the nationwide publicity
attending the refusal Nov. 10 of
NBC to air the General's speech
on venereal diseases [BROADCAST-
1NG, Nov. 15].

Questions of policy and the meth-
od of selecting worthwhile and
representative groups are being
discussed by the network, the agen-
¢y and the sponsor. Whether this
type of program would open the
way to a flood of controversial
broadeasts or be a public service
with strong listener appeal, re-
mains to be seen.

Dr. Fishbein Speaks

Meanwhile, NBC clarified its
policy on social disease broadcasts
by having Dr. Morris Fishbein
make an address Nov. 16 on its
Blue network after he had been
introduced by Gen. Johnson who
said in part: “I don’t care who
talks about venereal diseases to the
radio audience so long as the sub-
ject is brought out in the open and
frankly discussed.” So keen was
the nervous tension of the NEC
staff that in presenting General
Johnson the announcer introduced
him as “Doctor Johnson.”

Dr. Fishbein, editor of the Jour-
nel of the American Medical As-
sociation and a recognized author-
ity on social diseases, spoke at
10:30 p. m. He told of experimen-
tal work on venereal diseases, of
the discovery of organisms causing
syphilis and gonorrhea, of the Was-
serman test and of the introduc-
tion of salversan in treatment. Dr.
Fishbein gave credit to Dr. Thomas
Parran, Surgeon General of the
U. 8. Public Health Service, for
“bringing the control of these dis-
eases more prominently to the pub-
lic mind.”

After the cancellation of Gen.
Johnson’s speech, WJR, Detroit,
and WCAU, Philadelphia, CBS out-
lets, invited the General to deliver
his speech over their facilities.
These invitations were refused be-
cause of the General’s contract to
present his series on NBC. K5O,
Des Moines, and WMT, Cedar
Rapids, wired General Johnson for
his seript and asked permission to
have their newscaster read the
speech. This permission was grant-
ed and Benedict Hardman, news
editor of the Iowa Broadeasting
System, read the speech on these
stations Nov. 15. According to
IBS, many letters of commendation
were received and the speech had a
large audience appeal.

Chevrolet Increases
CHEVROLET MOTOR Co., De-

troit, on Dec. 6 renews Musical
Moments, WBS transcriptions, for
13 weeks, and will increase its sta-
tion list to 350, an increase of
about 85 stations. Campbell-Ewald

Co., Detroit, is the agency.

ACOUSTICAL-ENGINEERING SERVICE
Page 30 « December 1, 1937 BROADCASTING ¢ Broadcast Advertising
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NBG THESAURUS

[LISTS SUBMITTED BY STATIONS OFFERING THESAURUS

PROGRAMS]

oatst

uaisess

ar.
. 3¢ aten
Lasake®s
porsiter® . -

aeece’?
PRI

1eo 8

et
romarn @ TS
FoL e suvs masiesd
fuRalIns micanrd Laneet
1cany 4l sorge WAV
Tre Dpnce Wt
. -l \ ALY upsapus ¥
vaenert® coatem v TS ¥
"
antene
oLy
rarot Tireeselester

\ e
PrONY < et o
Sl [ Sl 1 Flates b uet
o seterastt SR o d prrer e L
b neves 8
R
et
aate
o - .
e =3
ot s - et
. paers Sobeel Ve -

Soyeers w e

on «
T e
165 Ve et e, Vorts
B AR RS LI et
seper O A
ase b »M

y
o srw s 8 SRVIIT o
e

arten, Semiet
apee e maroesre Ca” 30

© e
* P T A 8 fumt € o

sy, ot
gaanct TR

erest
TaEsaRuS
pror 48
EEPRUTITTEUS
noppe Jetet?

snitaeat,
1 o poeit

nee ter sing
corotine A

prosun 30 5

§ umtedn’®

Lateart

L}
oo 0?
o
e
O B cle®
T cret e weatest
JRTT g et pre sl
| G - etV st
e
aecst s
suset

potown B0
PR TR

nes
France T
pascs \e

5o

s

| o s

austeat €*

Pages from the NBC Thesaurus “Sales Manual” which is used by sales staffs ot Thesaurus Statians

Send for a copy of the
new NBC Thesaurus “Portfolio of Recorded Programs”

ELECTRICAL TRANSCRIPTION SERVICE

NATIONAL BROADCASTING COMPANY

RCA Building, Radio City, New York

Merchandise Mart, Chicago
A RADIO CORPORATION OF AMERICA SERVICE

e

a1
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" New FCC Considers Policies
In Two Newspaper-RadioCases

Hears Arguments on Kansas City Siar Application
For WREN and Transfer of Siation in Oregon

THE FIRST of a series of more
than a dozen pending cases involv-
ing newspaper acquisitions of exist-
ing broadcasting stations was pre-
sented to the reorganized FCC
Nov. 18 in oral arguments involv-
ing the proposed purchase for
$295,000 of W REN, Lawrence,
Kan., by the Kansas City Star,
which operates WDAF.

In a second case, that of acquisi-
tion of Station KOOS, Marshfield,
Ore., by Sheldon Sackett, publisher
of the Coss Bay Times of Marsh-
field and the News of Eugene, Ore.,
and copublisher of the Statesman
of Salem, Ore, members of the
FCC likewise showed censiderable
interest in both the purchase price
and newspaper acquisition of the
only radio station in the city. The
purchase price was $14,000 but the
examiner found that the equipment
of the station had only an esti-
mated $5,000 replacement value.

In both newspaper acquisition
cases, the nature of questioning by
FCC members indicated that seme
policy might be evolved on both
newspaper ownership and trans-
fers of stations. It has been con-
tended that the FCC does not have
any contrel over the purchase price
of stations. Censequently, on that
score the FCC may undertake to
determine whether or not it does
have such jurisdiction and if it
concludes that it does, what for-
mula it proposes to adopt in evalu-

ating such properties.

The fact that Paul M. Segal and
A. W. Scharfeld were asked to file a
brief by Dec. 15 on the WREN
sale and that Ben S. Fisher, coun-
sel for KQOS, was asked to file a
memorandum covering his views on
the factors which should be taken
into account in considering news-
paper acquisition of stations, was
viewed as particularly significant
and pointing to the desire of the
newly-constituted Commission to
lay down policies on those sub-
jects.

The cases were heard by five
members of the seven-man Commis-
sion in the first day's oral argument
before that agency since its reorgan-
ization Nov. 15 under which the
division form of regulation was
abolished. Commissioner Sykes, for-
mer chairman of the Broadcast
Divisicn, presided at the request
of Chairman McNinch, who was
present, however. Also present were
Commissioners Brown, Case and
Walker. Altogether, oral arguments
on five separate cases were heard,
with the most important involv-
ing the WREN sale on which
Examiner Hill had recommended
denial on grounds that it would be
‘“a step” toward monopoly.

Precedents Are Cited

Deep interest in that issue was
evinced by Messrs. McNinch and
Walker, the latter participating in
his first regular broadeast case, and

Oh, Mr. Gehrig!

Chicage Herald-Examiner.

“I forget the name of the cereal—
but it was awfully good!”

counsel for WREN and for WDAF
were plied with questions.

The issue is a live one, in the
light of legislation proposing com-
plete separation of newspapers
from radio station ownership, now
pending in the House, and because
the FCC under the McNinch chair-
manship is making a thorough in-
vestigation of this whole subject
due to Administration and general
interest in it from the purported
monopoly standpoint.

Numerous precedents for acqui-
sition of second stations in the

same area were cited during the

sel for WREN, and Mr. Schar-
feld, counsel for the Kanszas
City Star. The latter pointed out
that the FCC during the last year
had granted a half-dozen transfers
to present station owners in the
same locality with no question of
monepoely raised, and he held that
the monopoly question was not a
part of the testimony in the formal
hearing and therefore could not be
made a part of the examiner’s rec-
ommendation under the FCC reg-
ulations precluding an examiner
from establishing policy.

It was pointed out that there are
now seven stations in the Xansas
City metropolitan area and that
acquisition of WREN by the inter-
ests operating WDAF would not
constitute a monopoly.

Prefacing his question with the
statement that he was not familiar
with the precedents and procedure,
Chairman McNinch inquired as to
the best evidence that the transfer
of WREN would serve public in-
terest. He said this point should
be cleared before the matter of
monopely was even considered,
since the law prescribes that the
FCC must regulate broadcasting
in such manner as to assure itself
that the proposed operation will
serve public interest, convenience
and necessity. He said the Commis-
sion, in this instance, could not
take intoe account the fact that
WREN might profit from the sale.

Answering this point, Mr.
Scharfeld stressed the present high
quality of WDAF programs and
of the promise in the record that
if the transfer were approved, the
Kansas City Star would place all
of its resources behind the station
in an effort to give maximum pub-
lic service.

Commissioner Walker frequently

(Continued on Page 34)
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HOTEL CHASE -

NEW YORK CHICAGO

ST. LOUIS, MO.

SAN FRANCISCO
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WKY DELIVERS ADVERTISERS THE

BIGGEST AUDIENCE OF

OKLAHOMA'S |

BEST-BUYING LISTENERS!

APPROVED BY THE AMERICAN INSTITUTE OF LAUNDERING o

Yovember 17, 1927

.r. M. H. Bonebreke, ~dv. Wgr.,
Redio 3tetion “KY,

Skirvia Tower liotel,

Oklehoms Zity, Okla.

3y Deer yr. Bonebrake:

During the dust two yeers our Approved laundries profrems
over TKY heve gttrected netianel ettention. .lmost every
week we receive letters from redio stations end leundriee
ell over the country regsrding tine effectiveness of our
redio edvertising.

We feel, of course, then en importeant fsctor in the success
of our programs hes been our continuous effort to put on
interesting shows. But e show without en sudience would be
e flop, so we ere gled to give full credit to "KY's ebility
to deliver e tremendoue deytime eudience.

Deytime progrems heve proved both oroductive end economicel
for us. For t@o consecutive yeers we heve hed one or more

deytime progrems running on WKY end we heve never fejled to
Zet results. This record speexs for {tself.

Just es housewives of Oklehoma City heve "epproved" our
Approved Leundry service end our redio programs, so do We

mepprove™ WKY's deytime sudience. It delivers the goods.
Sincerely yours,
OKLAHOMA CITY'S APPROVED LAUNDRIES

%MW
Ben Bernott, President
BB: fs

owrg \Rasg,

LAUNDAY

X <7 VI ey

® Modern, efficient {acilities enable WKY to pro-
vide satisfactory daytime reception in more Okla-
homa homes than any other station. The aggregate
attractiveness of its programs makes WKY the top- a
heavy favorite wherever it is heard. Added together,
these give WKY “ownership” of Oklahoma's biggest
audience of active, practical housewives . . . radio’s
best-buying listeners.

Best able to approve this statement (and ready
and willing to talk) are the WKY advertisers who
day by day see and feel the power of WKY stimu-
late sales steadily, economically and surely.
Typical is the statement at the left. Significant is
the fact that every-day WKY results have “attracted
national attention” and interest.

On its production record, WKY is the first buy
in Oklahoma . . . ranks high in the “"must” list of the
couniry’s best-selling stations.

W6,

AFFILIATED IN MANAGEMENT WITH THE OKLAHOMAN.

OKLAHOMA CITY TIMES AND THE FARMER.STOCKMAN

Representative — E. KATZ SPECIAL ADVERTISING AGENCY



www.americanradiohistory.com

@,ROM January lst to and including No-
veraber 14th, station KDYL participated

in no less than 28 events of community interest.
At every event except two, the broadcast was

exclusive over KDYL.

That's an example of the audience-building,
goodwill-building service which has won leader-

ship for KDYL as the popular station.

Alert advertisers are quick to recognize the ad-
vantages of such populariy in the most im-

portant market between Denver and the Pacific

“KDYL

SALT LAKE CITY

Nationally Represented by

JOHN BLAIR & COMPANY

NEW YORK CHICAGO DETROIT SAN FRANCISCO

LOS ANGELES

Page 34 ¢ December 1, 1937

Newspaper-Radio Cases
(Continued from Page 32)

inquired as to the “public advan-
tage” that would accrue as 4 result
of the transfer. He asked whether
it was the intention of the Sior
to *junk” WREN and thereby eli-
minate a competiter in the Kansas
City area. Mr. Scharfeld disclaimed
any such intention, pointing out
that the $300,000 purchase price in-
dicated the serious intentions of
the proposed purchaser to continue
operation of the station. He pointed
out also that even with the acquisi-
tion, there would be five other com-
petitive stations in the Kansas
City area.

Finally, it was pointed out that
the FCC has never denied an ap-
plication either because of news-
paper ownership or because of mul-
tiple ownership. Thus, Mr. Schar-
feld contended, if two stations out
of seven in a metropolitan area
can be adjudged a monopoly, then
such monopolies exist all over the
country.

WREN and WDAF counsel were
given until Dec. 15 to file a brief
on the transfer. The decision is re-
garded as of great importance
since it will constitute the first ex-
pression of the reorganized FCC
-—under the chairmanship of Mr.
McNinch and with a second new
commissioner, T. A. M. Craven
participating—on the formulation
of policy regarding newspaper
ownership and acquisition of sta-
tions.

During Mr. Segal's argument,
Chairman McNinch inquired
whether the purchase price on
WREN did not represent a “capi-
talization of the station’s license.”
He said it was not clear to him
that the Commission could shut
its eyes to the price and that he
desired to know what the station
has to sell in addition to its license.
His assertion that the mere desire
of two parties to buy and sell could
not be construed as sufficient basis
to warrant approval, indicated
that in the future stations must
make an affirmative showing that
improvement of service will result
from transfers of licenses.

Mr. Fisher made a strong plea
on newspaper ownership, point-
ing out that in no few instances
newspapers pioneered commercial
broadeasting, In a market the size
of Marshfield, he said, economic in-
jury could vesult if the two sepa-
rate advertising media were un-
der separate ownership. He con-
tended further that those who are
fostering separation of newspapers
from station ownership do not un-
derstand the factors involved and
the elements that unite to make
for improved public service.

Sterling in Canada

STERLING PRODUCTS Inc., New
York (Phillips Milk of Magnesia,
Dr. Lyons’ toothpowder}, on Nov.
22 started 2 Canadian sales cam-
paign using 11 stations. Contracts
are for five quarter-hours weekly,
52 weeks, placed through Weed &
Co. Program is the RCA transcrip-
tion version of Stella Deailas, now
heard on WEAF, New York, for
Tetley tea, and on WJR, Detroit,
for Calaspirin. Agency is Blackett-
Sample-Hummert Inc., New York.
Canadian stations are CKWX
CJAT CFAC CKY CFCF CJKL
CFCY CFRB CHNS CKCO CHSJ.

Transamerican Appoints

Bill Ray to Be Manager

Of West Coast Activity

WILLIAM (Bil)
v " RAY, for the past
v 7 18 months pro-
duction manager
of KFWB, Holly-
wood, has been
made westeéern
manager of
Transamerican
Broadcasting &
) Television Corp.,
Mr. Ray the appointment
being announced by John L. Clark,
president, on Nov. 20, on his de=
parture from that city for New
York, his headquarters.

Ray has been with KFWB 13
years and became production man-
ager when Harry Maizlish took
over management. Ray stated
Transamerican production activi-
ties will be centered in Hollywood.
He will make his headquarters on
the Warner Bros. Sunset Bivd. lot
in that city. An extensive produc-
tion orgamzation is being set up
with the assistance of Don Becker,
production manager, who will divide
his time between New York and
Hollywood in the future. A San
Francisco office will also be estab-
lished. KFWB and Transamerican
are subsidiaries of Warner Bros.

With Ray’s promotion, Manning
Ostroff, producer, was elevated to
production manager of KFWB and
Robert Kennett brought in as his
assistant. Kennett was formerly
production manager of WLW, Cin-
cinnati.

Following affiliation with the
California Radio System, produc-
tion at KFWB is alse being in-
creased and 2 heavy schedule of
network programs is to originate
from there. Network includes 7
California stations, KFWB, KMJ,
KWG, KERN, KFWB, KFOX, and
KYA. Transamerican represents
the network nationally.

CBS Asks Reargument
In Plea to Buy KSFO

REARGUMENT of the proposal
of CBS to acquire KSFO, San
Francisco, through a long-term
lease, was requested by the network
in a petition filed with the FCC
Nov. 17. The petition was filed pur-
suant to the announcement last
month, coincident with the reor-
ganization of that agency, that
cases still undecided but which had
been argued before any division,
would be reheard by the newly con-
stituted Commission.

Oral arguments on the KSFO-
CBS application were heard last
summer but the Broadcast Division
did not render its opimon prior to
its dissolution Nov. 15. The pro-
posal was for lease on a five-year
basis with options to renew for
succeeding five-year periods. Exam-
iner R. H. Hyde recommended de-
nial of the transfer, which pro-
posed that CBS pay to KSFO a
rental of $25,000 a year plus an
amount equal to one-seventh of the

ross annual income in excess of
175,000.

THOUGH MANY STATIONS have
been receiving literature from Radio
Bands Inc. 180 N. YWacker Drive,
Chicago, = DBROADCASTING reporter
was ubnable to contact any such firm
at the address. The firm had been
writing stations regarding a new
transcription library service.
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[t takes a well-stocked platter to see the family through a holiday

dinner without skimping. And the only way to get a full measure
of coverage in the Connecticut-Southern New England markec is

to use the station that’s right for the job—WTIC.

WTIC does a thorough job of reaching all of Connecticut, and
big slices of Western Massachusetts, Eastern New York as well as
Vermont and New Hampshire. About 4,000,000 people are included
in WTIC's primary and secondary coverage areas. As prospects

for most anything vou have to sell, they rank like this, according

to government figures: 159, more spendable income than the
national average, 239, more retail sales—and 509, more food

sales per capita.

As for their listening habits, Ross Federal’s carefully chosen sample
shows that at any given tme 60.72%, of these prosperous people
can be expected to wne in WTIC compared w0 24.379, for the
next most popular station. You will find, as other national
advertisers have, that this 1499}, greater coverage in the Hartford

market makes WTIC a paying proposition.

Write today for our new 32 page brochnve giving full details on the Ross Federal Surrey and facts about the
WTIC billion dollar market.

WTIC

THE TRAVELERS BROADCASTING SERVICE CORP.
Paul W. Morency, General Manager

50,000 WATTS
HARTFORD, CONN.

Member NBC Red Network and Yankee Network

James F. Clancy, Business Manager

National Representatives: Weed & Co.

CHICAGO DETROIT

NEW YORK SAN FRANCISCO

BROADCASTING ¢ Broadcast Advertising
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StucdioNotez

WMC. Memphis. has a stunt broad-
cast conforming to statiou policy of
making stunt shows educational as
well as unique. .\ +3-minute broadcast
was made from a Federal Barge Line
steamer St. Louis captained by Emory
Johnson. The portable shortwave
transmitter was taken down the river
by motor launch and transferred to
the St. Louis about ten miles down-
stream. When boat was nearing Mem-
phis, announcer put ou a “pilot-house”
interview, describing scene and inter-
viewing pilot. captain. and the mem-
bers of the crew. Highlight of broad-
cast was the sing-song chanting by re-
lay man reporting readings as the
chaunel was sounded.

KRLD, Dallas, has started a_monthly
Singing Convention of the Air. cater-
ing to the public liking for old-time
singing. Some 1,400 atteuded the in-
itial presentation Nov. 10, 11 to mid-
night, although a8 small charge was
made for admission.

TO PRESENT a condensed. faster-
paced version, the veteran NBC West
Coast program Woman's Magazine of
the Air was recently cut from 60 to
30 minutes daily except Saturday and
Sunday. The show, of which Benny
Walker is the master of ceremonies, is
a participating broadcast.

KSFO, CBS outlet in San Francisco.
has adopted a 1 a. m_ sign-off to ac-
commodate a new sponsored midnight
variety show Hour of Romance spon-
sored by Milens, Oakland jewelers.
The _broadeast, written and produced
by Bob Garred, features recordings
and is heard seven nights a week from
midnight to 1 a. m.

WEW. St. Louis, furnishes a stand-
ard “A” tone at 3:59 p. m. each wel(:k-
day for music students.

DEBATES direct from Senior High
S‘chool are being broadeast by WRIG,
Greensboro, N, C. A recent debate
from a class in French brought a
deluge of calls from listeners.

WINS, New York, started Cowboy
Tom's Roundup Nov. 22, a Western
thriller designed for children but em-
phasizing comedy rather than blood
and thunder, The daily program, long
a popular feature on WINS, returns
to the air after an absence of three
years.

NBC began its third season of broad-
casts called Music /s My Hobby Nov.
15 on the Blue network by presenting
a New York tax lawyer, whose hobby
is playing the piano. Designed to
prove that many laymen have de
veloped their musical hobbies to a
near professional degree, the program
has a large listener response, accord-
ing to NBC.

A SERIES of programs on child
care, presented under Government
auspices and featuring Miss Katha-
rine Lenroot, chief of the Children’s
Bureau, U, S, Department of Labor,
will be broadcast on NBC-Blue each
Saturday morning, starting Dee. 4.
Practical hints and expert advice will
be offered to parents by Miss Lenroot
and a number of guest speakers.

TO ACQUAINT parents of school
children with the extra curricular ac-
tivities of the Philadelphia schools,
WDAS is presenting a series of week-
ly programs in conjunction with the
local board of education. Pupils of
senior and junior high schools are
heard with orchestras, choral groups,
and student commentators explaining
their various activities, and display-
ing their accomplishments.

KMBC, Kansas City, has set up a
news studio for Erle H. Smith, news
editor, working with Charles E. Logan.
head of the newly-established Kansas
City bureau of Transradio Press Serv-
ice,

GOV. BIBB GRAVES, of Alabama,
is giving a series of fireside talks on
WAPI, WSGN, WSFA, WALA,
WJBY, WBHP.

KVOX,Moorhead, Minn.

Has Thanksgiving Debut
WITH Manny
Marget as man-
ager and commer-
cial manager, the
new KVOX, 100
watts night and
250 day on 1310
ke., went on the
air at Moorhead,
Minn., on Thanks-

- giving Day with
Mr. Marget  prominent state
and local officials and business men
participating in the inauguration
ceremonies. The station is owned
by Robert K. Herbst, owner of the
leading_department store in Far-
go, N. D., which is across the river
from Moorhead. It uses a Western
Electric transmitter with RCA
speech input and a 179-foot Blaw-
Knox radiator. The WBS trans-
cription library has been ordered.
Mr. Marget formerly was with
WDAY, Fargo, and KXBY, Kan-
sas City. Robert Schulz, formerly
with WMIN, St. Paul, is chief en-
gineer, with Alfred Mokonnen and
Willard G. Hartho as operators. E.
Durand Hasen and Emery Putnam
are announcers and Beatrice
Grundfor is head of the office staff.

WTMJ. Milwaukee, originated an
NBC-Blue program Dec. 1 ahout 360
feet below Lake Michigan 25 miles
north northeast of Milwaukee. Max
Gene Nohl, co-inventor of a new type
of diving suit attempted to break the
previous record of 307 feet which was
set during an attempt to rescue sur-
vivors of a submarine disaster.

WHIP, Hammond, Ind., has worked
out an agreement with the Warner
Bros. theatres of Chicago whereby
the station will get publicity in all
southside (Chicago) theatres. Warner
Bros. will sponsor 8 quarter-hour per-
jod at 1 p. m. daily except Sunday.

WINS, Hearst station in New York,
is now affiliated with the New York
Mirror, a Hearst publication, and
broadcasts four daily quarter-hour pro-
grams sponsored by the paper. These
features are Mr. & Mrs. Reader, a
morning news program in dialogue
form. a domestic science program fea-
turing the JMirror's culinary expert,
Prudence Penny; a late afternoon
sports review and the Globe Trotter
news summary in the early evening.
Station’s c¢all is now announced as
“WINS, Voice of the Daily Mirror.”
Previously, YWINS was the voice of
the New York American, Hearst
paper.

KEHE, Los Angeles, to imaugurate
the House of MacGregor, dramatic
transcription serial, staged a typical
Hollywood premiere with Kleig lights
and the usual fan-fare, on Nov. 15.
Following a man-on-the-street broad-
cast, during which many celebrities
attending the festivities gave curbstone
interviews, the cast of the transcrip-
tion serial presented a live episode of
the serial to a studio audience. How-
ard Esary, KEHE program director
presided as master-of-ceremonies and
there were brief addresses by Murray
Grabhorn, KEHE manager; C. P.
MacGregor, Hollywood producer of the
transeription serial, and by the author,
Dr. Kimball Sant, who also intro-
duced members of the cast.

FOLLOWING an anuual custom, and
for the protection of California and
Arizona citrus fruit growers KNX,
Hollywood, is again broadeastin,
nightly detailed weather reports an
frost warnings, the information be-
ing supplied_by Floyd Young, meteo-
rologist at Pomona, Cal, More thau
50.000 families in the Los Angeles
area alone depend upon the $100.000,-
citrus industry for their liveli-
hood.
KFRO, Longview, Tex., has started a
drive for old toys to be distributed at
Christmas.

BROADCASTING ¢ Broadcast Advertising

FLASH!
WFBL

FIRST with the News of the OLEY, CROWLEY
& GEARY CAPTURE

FIRST with the news of the capture of the three jail-break-
ing O’Connell kidnapers! FIRST with the air interviews
giving the personal story of the kidnaped keeper, plus inter-
views with police officers, the tip-off men and others close
to the scene of the capture. And FIRST with the running
story of the hunt . . . with original reporting . . . with INS
reports . . . and with all-night communication flashes to
New York State Police: As usual, WFBL gave its listeners
the most complete story—and gave it FIRST. Here is the
thrilling record:
NOV. 16 (3:10 A. M.) — Convicts Oley, Crowley
and Geary escaped from the Onondaga Penitentiary,
forcing Keeper Hayes to accompany them:
(7:00 A.M.) — WFBL flashes news of
the escape.
(11:15 P. M.) — Keeper Hayes inter-
viewed over WFBL.
NOV. 16 (in the evening) —Henry King kidnaped
by escaped convicts, who forced him to feed them at
his home.
NOV.17 (2:55 P.M.)—Oley and Crowley cap-
tured in a rooming house by City Policémen Robert
Holland and Harold Kelley—result of a tip-off by
Ivan Whitford:
(2:59% P. M.) —WFBL flashes news of

capture.

(4:00 P. M.)—Miss Norma Gray, who 0
lived in the rooming house, and Mr. and '
Mrs. Henry King, the unwilling hosts of !

the kidnapers on the previous night, in-
terviewed over WFBL.
(5:00 P. M.) — Policemen Holland and
Kelley, who made the capture, inter- !
viewed over WFBL.
(6:25 P.M.) — WFBL flashes exclusive
story that District Attorney Martin will
call a special grand jury investigation.
(7:30 P. M.)—WFBL requested by State
Police to act as communication center for”
State Police cars. WFBL remains on the
air all night to render this service.
NOV. 18 (10 A.M.) —Tip-off man Ivan Whitford
(just released by police) and his wife are inter-
viewed by WFBL.
NOV. 18 (2:50 P. M.) —Oley and Crowley leave
for Albany jail.
(2:53 P.M.) — WFBL flashes news of
Oley and Crowley departure.
NOV. 18 (4:35 P. M.) —Geary captured by City
Ilv’loliceman Thomas Lewis and tip-off man Casper
irra.

(5:15 P. M.)—Policeman Thomas Lewis

and tip-off man Casper Mirra interviewed

by WFBL.
NOV. 19 (5:30 P.M.) —WFBL sums up the en-
tire case by personal interviews with Lieut. Dillon of
State Police; Sheriff Auer, First Deputy Sheriff
Schmidt; Captain Humphreys of Syracuse Detective
Bureau, Captain Arnold of Radio Division, Syracuse
Police; and Detective Sergeant Casey.

® FIRST with the News °
® FIRST with Listeners
® FIRST with Advertisers

WFBL IN SYRACUSE ‘
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G-E Soon to Complete

Pacific Shortwave Unit

THE first international shortwave
station to be located West of the
Mississippi will be completed and
ready for operation late next year,
according to Chester H. Lang, Gen-
eral Electric broadeast manager in
Schenectady. The FCC Broadcast
Division last month authorized GE
to build the station at Belmont,
Cal. and operate it on the two in-
ternational frequencies—9530 and
15330 ke.—with 20,000 watts.

Mr. Lang said the station should
send American programs to parts
of the world that receive practical-
ly none of this service from this
country now. Specially designed di-
rectional antennas will be em-
ployed, with the beams directed to
the Far East and to South Amer-
ica. Programs will consist of fea-
tures offered by NBC as well as
many other programs designed es-
pecially for shortwave. Programs
will be designed for evening recep-
tion in Manila and Tokyo, after-
noon receé;tion in Shangai and Cal-
cutta, and night reception in Syd-
ney, Australia.

BEHIND NEWS--Iowa Broadcasting System took the microphene into
the Des Moines Register & Tribune conference room to ecatch a session
on news and features in the making. Around the table (] to r) are J. S.

Russell, farm editor; Kenneth MacDonald, asst. managing editor; Ken
Brown, Jowa Netwoerk special events chief; Ken Clayton, Sunday feature
editor; See Taylor, sports editor. In background are Engineer Bob Chad-

wick of IBS, and King Park and Hallie

odrebarac, promotion staff.

Overhaul Placing

OVERHAUL SALES Co. of Mich-
igan, Detroit, has appointed Brace
Beemer Inc., Detroit, as advertis-
ing agency. Spot announcements
have already been started on seve-
ral Michigan stations and other
stations are to be added. J. R. Ed-
sall is account executive.

Casco to Test Radio

CASE]IN Co. of America, New
York {Casco glue), is planning to
use radio for the first time, Plans,
though still in the formative stage,
will probably take the form of test
programs on several stations in the
East. Agency is Ferry-Hanly Adv.
Co., New York.

Al i
carloads 21 aressed | o

5000 Watts (L.S.)
570 Kilocycles

thall + £9
® Toa0dt &
e ¢ ngs aﬂd

o theim

WNAX

The story goes — Qur Adver-
tisers realize the wealth of
this Northwest Market by In-
creased Sales. WNAX offers
you a daily visit to over
2,000,000 listeners in North
Dakota, Minnesota, lowa and
Nebraska
duce you to the farmer’s wife.
She offers an unusual market.
Representatives

HOWARD H. WILSON CO.
Kansas City—Chicago—New York

1000 Watts Night
Yankton, So. Dak.

Let WNAX intro-
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Ohio Group Urges

Recognition Plan

Indusiry Problems Taken Up.
At Recent Statewide Session

PROBLEMS confronting the broad-
casting industry and steps that.
should be taken to combat them
were discussed at the meeting of
the Ohio Broadeasters Associgtion
in Columbus Nov. 12-13. J. Har-
old Ryan, vice-president and gen-
eral manager of WSPD, Toledo,
was elected president succeeding
John F. Patt. Warren William-
son, WKBN, Youngstown, was ele-
vated to the first vice-presidency
from the secretary-treasurership
and C. R. Thompson, WCOL, Ce-
lumbus, was elected secretary-trea-
surer.

The meeting, first since the es-
tablishment of the Association on a
permanent basis, was presided over
by Mr. Patt. During the last two
years the organization has been
a voluntary one and was incorpor-
ated last February.

Legislative Activity

The group continued the employ-
ment of P. R. Gingher as legisla-
tive representative, He also rep-
resents the Ohio Newspaper As-
sociation. It was developed that as
a result of his work, several bills
regarded as unfair to broadcasters
were effectively killed at the last
session of the Ohio State Legisla-
ture. Among these were measures
requiring the registration of all ad-
vertised trade marks; a measure to
require all Ohio stations to pay
a 109% franchise tax and a bill
proposed by the Musicians Union
which would have prevented union
musicians playing at the Ohio
State institutions from going on
the air.

After explanation by Mr. Patt
of the Cleveland Media Group Plan
for Agency Recognition, Cleveland
broadcasters recommended that the
plan be adopted as a state meas-
ure with the hope that it eventual-
ly miﬂ.t et national recognition.

H. M. Melvin of the Ohio Bell
Telephone Co. explained new tele-
phone charges which have recently
gone into effect throughout the
state. Mr. Melvin further promised
to assist the executive committee
in drawing up a schedule of rates
covering line costs within the state
boundaries. This will further be
broadened to revise existing costs
for combination or network sta-
tion groups in Ohioe.

R. C. Higgy, of WOSU, an hon-
orary member of the Association,
reported on educational programs
not in effect throughout the state.
These programs have been origi-
nated by the Department of Edu-
cation of Ohio State University and
are being broadcast by many sta-

. tions throughout the state.

Edward J. Fitzgerald of the NAB
Bureau of Copyrights spoke on the
publiec domain library and the work
of the bureau. The library was au-
ditioned and an additional half
dozen attending broadcasters sub-
scribed to the service.

Lists of committees were set up
with Columbus broadcasters in
charge of legislation, with Cleve-
land and Cincinnati operators com-
posing the commercial committee.
Mr. Gingher, legislative representa-
tive, has estab%ished a Ppermanent
office at 33 High Street, Columbus,
in charge of Miss Marie Polk. The
new executive committee was re-

uested to meet at least three times
uring the coming year in Colum-
bus with Mr. Gingher.

BROADCASTING e« Broadcast Advertising
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How MaNY MONEYVOLTS?

DENVER MERCHANTS USE THIS INSTRUMENT TO GET THE RIGHT ANSWER

i

P

Sales Intensity Tests Impel Them
to Spend More Money with KL Z
than with Any Other Station

UNDERCOVER VIEW OF A SUNDSTAAND ADDING M,

- N
® What do KLZ coverage and popularity add up to in Follow the example of Denver’s big, successful firms
sales and profits? How many "moneyvolts” does it regis- and place your radio advertising on KLZ to get maximum
ter at the sales counter? sales intensity in the Denver-Rocky Mountain region.

Best qualified to answer these questions are the eye-
witnesses and students of the local scene, Denver mer-

chants. Competent appraisers of local media, they are
first to discover profitable ones . . . quickest to take ad-
vantage of them.
With no measure but sales, no motive but profit, Den- W
ver's department, furniture, jewelry, men’'s and women's

stores all are spending more of their radio money with ~ REPRESENTATIVE — E. KATZ SPECIAL ADVERTISING AGENCY
KLZ than with any other station.

AFFILIATED WITH WKY - OKLAHOMA CITY AND THE OKLAHOMA PUBLISHING COMPANY
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IR@ADCASTH NG e

Broadcast Adver'usmr;;r

MARTIN CODEL. Publisher
SOL TAISHOFF, Editor
GATE TAYLOR, Advertising Manager

BROADCASTING
PUBLICATIONS, Inc

Executive and Editorial Offices:
National Press Bldg. @ Washingten, D. C.
Telophone—MEirgpolitan ro22

Subscription Price: $3.00 per year-15¢ a copy=Copyright, 1937, by Broadcasting Publications, Ine.

J. FRANE BEATTY, Mansging Editer @ BERNARD PLATT, Cireulstizs Managsr
NORMAN R, CGOLDMAN, Adveriking Representstive

NEW YORK OFFICE;: 250 Park Ave., Telephone - Plaza 5-8355
BRUCE ROBERTSON, Editerizl @ MAURY LONG, Adverilsiap
CHICAGO OFFICE: 360 N. Michigan Ave., Telephone . CENtral 4115 @ HAL TATE
HOLLYW@OD OFFICE: 6331 Hollywood Blvd., Telephone GLadstone 7333 @ DAVID B. GLICEMAN

The ‘Radio Family’

THERE are all sorts of ways by which those
in radio can help radio to help itself, Radio
manufacturers, for example, should be among
the most important advertisers, and we de-
light in noting that they are improving in
that respect. And broadcasters should do
everything they c¢an to help manufacturers
and their local dealers in selling receiving
sets. In 30 doing, they assist in increasing
their own audience and “circulation,” which
in turn helps them do a more comprehensive
job for their clients.

At this season a golden opportunity presents
itself for this sort of cooperation. The Yuletide
is approaching, People ¢verywhere are in a
Christmas-buying mood. A modern radio re-
ceiver makes an ideal Christmas gift. And
people want ideas.

Thus we think the broadcasters, even though
there isn't any immediate direct return, should
help their local dealers and the manufacturers
in the Christmas campaigns, both in the spirit
of goodwill and of good business. We suggest
that stations, in their free spot time from now
until Christmas, without mentioning trade-
names, of course, gratuitously intersperse such
spots as: “Buy her that new set for Christ-
mas”, or “A worthwhile gift for the entire
family is a modern high fidelity receiver that
transforms your living room into a veritable
broadcasting studio.” Pyt your continuity peo-
ple on it and give your business partner a lift.

And the dealer, in reciprocation, might well
urge the manufacturer with whom he does
business to concentrate on local spot cam-
paigns in cooperative dealer efforts. It's a
natural with the right sort of spirit behind it.

Jitters

DEPRESSION failed to stay the rising
.curves of broadcasting, and we don’t expect
the current business recession to do more
than flatten them out somewhat. We base
this observation on reports from stations
large and small which, with a few excep-
tions, state that business is still good though
some accounts seem to be getting a little jittery
slong with the business community as a whole.

Newspaper linage is dropping as advertisers
.curtail their budgets, but few of the adver-
tisers holding franchises to select periods on
the air want to give up those franchises—
not only because of “preferred positions’ they
enjoy and audience followings they have devel-
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oped but because their radio advertising pulls.
It is because we have a profound belief in the
continued pulling power of radio that we are
convinced radio will suffer only slightly by the
current recession, and really stands to gain as
political efforts are exerted to halt that reces-
sion.

With L. D. H. Weld, research director of
McCann-Erickson Inc., we agree entirely when
he tells a New York Timeg interviewer that
some companies could do better by maintain-
ing their advertising during periods of busi-
ness recession, and points to the successful
experience of drug companies during the last
depression in maintaining sales volume by
malntaining advertising achedules, In times
of declining sales—advertise. That ought to
be an industrial axiom and that business, par-
ticularly if it is in a highly competitive field,
will survive best which trumpets its story
loudest,

Facsimile Future

LAST June FCC Commissioner E. 0. Sykes
made a plea to the assembled broadcasters at-
tending the NAB Convention in Chicago that
they do something about facsimile broadeast-
ing. The Commission, in changing its rules,
had opened the way for experimentation of
“still picture” transmission on regular hroad-
cast frequencies and was anxious to learn to
what degree public demand existed for such a
service and whether it would likely become a
medium of mass dissemination of record infor-
mation comparable.to aural broadeasting.

Heeding this plea, four stations already
are maintaining experimental facsimile opera-
tions. Another half-dozen applications are
pending and probably will be approved. In ad-
dition five other stations—even before Judge
Sykes' plea—had engaged in facsimile trans-
mission on the ultra-high frequencies, whereas
these new licensees and applicants are author-
ized to carry on with their regular transmit-
ters on their regularly assigned channels, but
only from midnight to 6 a. m.

Whether facsimile i3 headed as a medium of
public service, it is not possible to foretell.
Less glamorous than its visual radio associate
—television—it is nevertheless much further
advanced technically, In commercial pursuits
in the point-to-point field, facsimile today is
being used advantageously for the transmission
of weather maps, photographs and other “rec-
ord” type communications.

There are many who believe that facsimile

The RADIO
BOOK SHOP

THE RISE and decline of educationally-owned
broadcasting stations in the United States is
traced in full detail in Education’s OQwn Sta-
tiong by 5. E, Frost Jr.,, an associate of the
National Advisory Council on Radio in Edu-
cation, just published by the University of
Chicago Press ($4). The 481-page volume lists
168 educational institutions that have held 202
broadcast licenses between 1921 and 1936
pointing out that as of January 1, 1937, there
were only 38 left [The BROADCASTING 1937
Yearbook lists only 37, of which 12 are oper-
ated commercially, and also 14 more that are
church-owned; the 38th is Lincoln Memorial
University which holds a CP for a new local,
not yet built]. News to radio people of today
will probably be the fact that such institutions
as Emmanuel Missionary College, Boise school
distriet, Graceland College, Omaha Central
High School and others equally obscure once
held radio licenses. The author devotes a chap-
ter to each of the former and present license
holders and in factual manner tells why it
still is or is not on the air. For the most part
lack of revenues is atiributed by the sources
of the chapter data for the failure to keep
going.

HOW lightning menaces broadeast transmit-
ters, and what to do about it, are explained by
J. E. Young, RCA engineer, in an illustrated
article in the November Broadcast News,
house organ of the transmitter sales division
of RCA Mfg. Co. The same issue carries an
article on the “Human Side of Marconi” based
on reminiscences by the veteran wireless men,
John Cowden, Harcld Beverage, Paul Godley
and H. E. Hallborg. .

UNDER the title Sehool Broadcasting in
Great Britain (University of Chicago Press,
$1), Lester Ward Parker reviews results of
a survey made in that country. The author
suggests that school broadcasting be made an
integral part of public education, if it is to
develop, and that education authorities give
it their sanction and support.

will not enjoy any practical application as an
adjunct to broadcast service, and that it will
be outstripped by television. There are others
who take a diametrically opposite view. The
economics involved are substantial.

But first, technical feasibility must be as-
certained and listener acceptance checked.
That is what these pioneering applicants for
licenses to experiment propose to do. They will
invest substantial sums in experimental equip.
ment, and retain engineering specialists to
supervise the work. And the “program mate-
rial”, whether news reports or other photo-
graphic matter, must be prepared and “edited”
—all of which requires man-power and over-
head. Systematic technical studies as well as
“listener surveys” must be undertaken and re-
ports submitied to the FCC,

Experimentation of this sort is healthy. And
it is the obligation of present-day broadeast-
ers, many of whom pioneered the way in the
aura]l field, to break this new ground. They
are doing it even though there are no immedi-
ate prospects of pecuniary return, which is as
it should be.

BROADCASTING ¢ Broadcast Advertising
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PERSONAL NOTES

HAROLD EVERETT SMITH

SOME DAY when broadcasters de-
cide to stage a contest to determine
the most versatile man in radio,
Harold Everett Smith, general
manager of WOKO and WABY,
Albany, will get our vote. Violin-
ist, painter, aviator, draftsman,
“ham” operator, pioneer in tele-
vision and station owner, Mr.
Smith does many things—and does
them all well

As a violinist, he was concert-
meister of the famed Hippodrome
in New York. As a portrait and
landscape painter, his work has
been on exhibition at the Art
League. As an aviator, he has per-
sonally owned three planes and
piloted them all. As a draftsman
he designed the WOKO transmit-
ter building and planned the
WOKO and WABY studios. As a
ham operator he invaded the air
with call letters 21M as early as
1916. As a pioneer in television,
he maintained an experimental tel-
evision station on Mount Beacon 12
gea::f. ago. And as a station owner

e ‘“nursed” a 10-watter into a
prominent 1,000-watt network out-
let, and added another station for
good measure.

Harold Smith is a local boy who
made good, and then returned for
a time to prove he could do it
again in his home town. He was
born Oect. 11, 1891, at Peekskill,
N. Y., where his parents still re-
side. His early education was en-
riched with lessons in the arts, and
he displayed unusual talent as a
violinist and painter. Thus, when
he left Peekskill as a youth it was
to become a musician on Broad-
way. When the World War was
declared he joined the Army, be-
came a regimental radio sergeant
and went through the Army radio
school. After the Armistice he re-
turned to his first love, music, and
became the Hippodrome's concert-
meister.

But he never lost his interest in
radio, and when in 1924 he found
it possible to purchase WOKO,
then a 10-watter on Dykeman St.
in New York City. he jumped at
the chance. At the time the trans-
mitting equipment of the station
was mounted on a breadboard, and
the rest of the equipment was in
keeping. Before long he succeeded
in increasing its power to 50 watts.

In 1925 the station was moved to
his home town, Peekskill, and
granted an increase to 500 watts.

But Harold Smith was not satis-
fied. He saw possibilities of still
better service and in 1931 moved
WOKO again, this time to Albany,
In the state capital he shared time
with EC, Rochester, until a
change in frequency permitted full-
time operation and another power
grant upped it to 1,000 watts day
and 500 watts night.

In 1934 Mr. Smith bought
WGLC, located at Hudson Falls,
N. Y., and, still true to his “bet-
ter service” ideal, arranged its re-
moval to Albany. Today the two
stations under Harold Smith’s di-
rection employ about 45 persons
and are housed in studios of ex-
ceptional beauty. The stu_dlos
themselves, decorated with light
fanciful murals, are a reflection of
his artistic talents.

During the years since Harold
Smith’s advent into radio he has
found time to fly. He piloted his
own planes but recently hit a snag
that has dampened his aviation ar-
dor temporarily. It happened last
July when a fellow aviator was
flying the low-wing cabin job that
Harold Smith had taken from the
factory only three days before.
With Smith as a passenger, every-
one was happy until one of the
wings touched the tip of one of the
tall pines that line the slopes of
the Helderberg Mountains. The
plane went into a spin, and when
Smith came to he found that he
had sustained some severe scalp
abrasions and an ankle fractured
in three places. For months he
had to visit the doctor thrice week-
ly and carry a cane. He says he's
anxious to get into a cockpit again.

As a station operator, he is a
prolific idea man who doesn’t hesi-
tate to put his ideas into action.
He thinks rapidly and acts nromot-
ly. In appearance, he is of middle-
height, full-faced, stockv. His hair,
brushed nompadour-style, is grey
tinged and receding at the temples.

Several years ago he married
Helen Frances Schoolderfer, Gar-
rison, N. Y. They have one child,
Harold Everett Smith Jr., born
March 17, 1937. The Smiths be-
lieve in enjoying life. In addition
to their beautiful residence in Al-

BROADCASTING ¢ Broadcast Advertising

HARRY A. WOODMAN, associated
with NBC since its inception in 1926
and for the past three years munager
of KDKA, Pittsburgh, has returned to
the network’s New York headquarters
in the station’s relations department.
Mr. Woodwnrd entered in radio as a
snles and station eontact man for
\WEAF, New York, in 1923, and when
NBC was formed the following year,
be became traffic manager of the new
network, holding that position until he
was sent to Pittshurgh. Since leaving
KDKA he has heen on an extended
vacation.

SAMUEL R. ROSENBAUM, pres-
ident of WFIL, and prominent Phila-
delphia businessman, has becen reap-
pointed hy Gov. George I1. Enrle to
another term on the Pennsylvania
State Banking Board, to which he
was first named in 1935. Mr. Rosen-
baum is also vice-president of the
Philadelphia Qrchestra.

BENEDICT GIMBEL Jr.. president
of WIDP. Philadelphin. has been ap-
pointed to the Radio Committee of the
President’s Birthday Ball.

ELMER DRESSMAN, publicity and
continuity director of WCKY, Cin-
cinnati, on Nov. 27 married Miss Sid-
ney Christie, of Miami. They will join
the Interuational Radio Party conven-
tion to Cuba during their honcymoon.

IHERBERT II. HYMAN,
engaged in promotion for Columhia
Pietures and_ United Artists, has
joined Radio Events Inc.. New York.
4% an account exceutive.

BERNARD WILSON has {'oincd the
snles staff of WEKBZ. Muskegon,
Mich,, and his brother George has
joined the annonneing staff.

I1. C. JOHNSON, manager of KFRO.
Longview. Tex.. was clected vice-pres-
ident of the Longview Kiwanis Club.

WALTER F. WILLIAMS. husiness
manager of The .lmerican, a weekly
loeal newspaper. has resigned to he-
come commereial manager of WHBNO.
New Orleans. which is installing new
apparatus. antenna and other equip-
ment.

CAPT. ARTHUR PRITCIIARD, as-
sistant manager of WWI, New Or-
leans, having served as manager from
1930 until the recent appointment of
Vincent F. Callahan, has left that
station. His future plans are not
known.

EARL SMITIH, announcer of WDSU,
New Orleans, has heen promoted to
assistant advertising manager.

MACK CHAMBERLAIN has heen
added to the staff of KGGC, San
Francisco, as account executive. e
was formerly with KROW, Oakland.

LESLIE JOY, manager of KYW, has
been eleeted to membership in the
Orpheus Cluh, renowned Philadelphia
singing organization.

GEORGE M. KUHN has succeeded
Sam Silverstein as station and com-
mereial manager of WGRC, New Al-
bany, Ind.

DICK SHIREMAN. at onc time with
NBC and CBS and recently with
WRJIN, Racine, Wis., as commerecial
manager, has been appointed genmeral
manager of WOMT, Manitowoe, Wis.,
by Francis M. Kadow, local theatri-
eal man who owns the station.

MRS. MARY HULST, formerly with
the Minneapolis Tribune advertising
department, has joined the Minneapo-
lis sales staff of KSTP, St. Paul.

formerly

bany, they have a winter residence
at Coral Gables, Fla., and a sum-
mer home in the Helderberg Moun-
tains. He is a Mason.

S

DR. HERMAN S. HETTINGER.
former NAB research director and As-
sistant Professor of Marketing at the
University of D’ennsylvania, has com-
pleted a survey of the management
and operation of the Rochester Sym-
phony Orchestra, conducted at the re-
quest of the University of Rochester
and the National Orchestral Survey
Committee, The survey probahly will
he followed with a national study in
the symphonic field.

COL. B. J. PALMER, president of
Central Broadcasting Co., operating
WIHO, Des Moines, and WOC, Daven-
port, Ia., on Noyv. 13 went on the
air to diseuss fishing, his hobhy, as &
result of his reeent expericnces In
Florida and Cuba.

DICK WYLIE, former gcneral man-
ager of Don l.ee Broadeasting Sys-
tem, who now operates his own adver-
tising ageney in Los Angeles, has pur-
chased a new home in San Fernando
valley which he presented to Mrs. Wy-
lie on their tenth wedding anniver-
sAry.

DON RASSETT, former manager of
Northern Broadcasting Company’s To-
ronto office, has opened an office in
Montreal to handle sales for the com-
pauy’s stations. KGR, Timmins.
(JKI, Kirkland Lake, and CFCII,
North Bay.

J. W. DENBOW, formerly of the
8t. Louis Star Times, has joined the
sales staff of WTMYV, E. St. Louis.

EARI, PATRICK. J, P. Grainger
and Gill Winncguth, new to radio,
have joined the commercial depart-
ment of KIEV, Glendale, Cal., as ac-
count executives.

GLEN LITTEN, for scveral yecars
manager of KFSD, San Diego, Cal.,
has resigned.

WILLIAM E. FORBES, for the past
year on the KNX, Hollywood sales
staff, has been appointed agency and
client eontact for CBS in that city.
The post was newly-created hy an-
ald W. Thornburgh. CBS DPacifie
(Const vice-president, Ilollywood.

EARIL PATRICK, J. P. Grainger
and Gill Winneguth, all new to ra-
dio, have joined the commercial de-
partment of KIRV, Glendale, Cal., as
account executives.

HINES HATCHETTE, formerly a
salesman at WINS, New York, is now
with J. II. Perry Associates, New
York, as salesman for WCOA and
newspapers.

MItS. MARY HULST, formerly with
the AMinneapolis Tribune advertising
department, has joined the sales staff
of KSTP, Twin Cities.

PAT STANTON, general manager of
WWDAS, Philadelphia is planning an-
other trip to Ireland.

HERBERT I. ROSENTIIAL, gen-
cral manager of Columhia Artists,
Inc, New York City, left hy plane
Nov. 24 for lHollywood where he will
remain three weeks on business.

Virginia Shook

VIRGINIA SHOOK, former min-
ute clerk of the Federal Radio
Commission, died Nov. 22 at the
Mt. Wilson Sanitarium, Mt. Wil-
son, Md. She was stricken with a
lung ailment in January, 1934, and
had been confined to Maryland
Sanitoria since that time. Burial
was at her home in Buckystown,
Md., on Nov. 25.

Floyd Orrin Spicer

FLOYD ORRIN SPICER, night
manager of WNEW, Newark, died
at his home in Newark Nov. 12, He
had been connected with radio for
more than 15 years, jolining
WNEW in January, 1937, as an
engineer. He was 38 years of age,
and leaves a wife and daughter.
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BEHIND U1 MIKE

LESTER E. GOTTLEIB. publicity
coordinator of JMutual, returned to
New York Nov, 22 after a two-week
swing around the XMutual aircuit, ex-
clusive of the West Coast, Ile visited
a dogen cities as far west as Denver
and discussed network publicity and
gpecial features with the mabage
ments.

ROBERT WHITE, former manager
of WRZA. Springfield, Mass., and now
an anncuncer of WBZ, Boston, mar-
ried Josephine E. Tierney, acting man-
ager of WHBZA, Nor. 25.

SPENCER ALLEN, program direc-
tor of KOAM, Pittshurg, Kan., was
married Nov. 18 to Miss Deape
Steger, of St. Louis. KOAX bas eo-
gaged Romelle Fay as staff organist
and has installed 8 Hammond organ.

BILL PALEY of the WBBM, Chi-
cago, transcription department is a
patient in St. Luke's bospital, Chi-
cago, fullowing a sudden illpess.

ED PEARSON, former preas agent
for Houdini, is writing continuity for
WCOP, Boston.

JAMES OIHARA, formerly of
WCOP. Boston, has joined the an-
oouncing staff of WHDII, that city.

JOIIN HAYES, assistant production
manager of WOR, Newark, and for-
mer profram manager of WIP, Phil-
adelphia, is writing a book on radio
in collaboration with Horace Gardner,
Philadelphia, to be released Jan. 20.
The publisher is Lippincott.

ARTHUR Q. BRYAN, continuity di-
rector of KIJ, Los Angeles, has re
signed to engage in freelance writing
for the movies. He was formerly on
the staf® of WIP, Philadelphia.

AREAeEn &

PICK FEMME TALENT-Gone from radio’s often quaint idiom will
be the phrase “casting couch” when stations have a committee of
women audition all girl singers and actresses, a plan recently started
at WBBM. The Chicago CBS key is banning male production men from
the control booths when women display their talents before the micro-
phone, entrusting all decisions on employing women staff members to
a newly-created “women listeners board.” Members (left to right) are

Carroll Mountjoy, director of WBBM's women's programs;

hairman

Kave Brinker, director of program production research in the Chicago
CBS studios; Gertrude Dyer, publicity contact woman; and Helen
Keppler Brooks, music librarian, Miss Dyer watches prospects from
the control room to appraise their movie possibilities, publicity picture
prospects and the general nature of their audience personality.

RUTH WEXNTWORTH, who was
the original Martha Logan for For-
may. is the new Polly the Bhopper on
KSTP. St. Paul. She formerly was
with KFRC, San Francisco. Edith
Shedlove, the former Peolly, is now in
New York planning to free lance.

HAL CIIAMBERS, KFWB, Ilolly-
wood anpouncer, has been appointed
commercial copy editor.

DON LAWRENCE recentl;lr; joined
the announcing staff at KOIL, Cma-
ba, after a period with KSO and
KRXNT, Des Moines.

MAX KNEPPER has resigned as
publicity director of KFVD, Los An-
geles, to produce a play.

FRANK BIGNELL and Ceci! Hub-
bard bave joined the announcing staff
of KTUL, Tulsa.

REIL KILPATRICK, KEHE, Los
Angeles, sports announcer, has taken
on the additional duties of night su-
pervisor in charge of production. Sta-
tion has also sdded Sylvester Gross
as apnouncer-producer. Fle was for-
merly chief announcer of the South-
west Broadcasting Co., Texas.

LYLE FLANAGAN, head of the con-
tiouity department of WIIO, Des
Moines, has been pamed president of
the Des lloines Poetry Society.

II. R. GROSS, news editor of WHO,
Des Moines, is the father of a hahy
boy born Nov. 10, his second child.

GEORGE IH. COMBS, Jr., former
Congressmao and New York attorney,
has joined WHN, that city, as news
commentator i a thriceweekly series
c\glled The Editorial Blant on the
N S,

FRANK BLAIR, program director
of WFRC. Muncie, Ind.. has returned
to his duties after an_appendectomy.
Mason Dixon, formerly of WRVA,
Richmond. has joined WFBC as con-
tinuity writer and announcer.

TED HUSING, CBS sportscaster,
was Euest of homor Nov. 17 at a
testimonial banquet given by the New
York Athletic Club. Sports writers
and prominent uthletes were among
the guests and a portion of the han-
quet was broadeast on CBS.

JEAXETTE SPIEGELMAXN has
heen shifted from the music rights to
the program department at NBC, San
Fraocisco, and Florence Crowell of
the music library replaced Miss
Spiegelman in music rights.

JACK LYMAN, formerly with the ra-
dio staffs of the Dallas and San Diego
expositions, joined the production staff
at NBC, San Francisco, on Nov. 24.

EDNA FISCHER, NBC. San Fran-
visco piapist, recently sold tour popu-
lar tupes to Paramount Studice for
use in films.

HOW THREE CAN GET TOGETHER '

® An agency man, a station representative and a
station manager had a last-minute problem of time
clearance. No two men could settle the matter
without the third. They were miles apart. One of
them picked up the telephone and asked Long
Distance for " Conference Service.”

® Quickly, the three men talked together, as if in
the same room. by telephone. Each one could hear
and be heard. The problem was settled immedi-
ately. Much valuable time was saved. Telephone
Conference Service is fast, adaptable and useful
in a business where minutes count.

BELL SYSTEM CONFERENCE
TELEPHONE SERVICE

g ol
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MERLE BJORK. formerly of KGDE.
Fergus Falls, Miun.. has been_add-
ed to the staff of KDLR, Derils Lake,
N. D. Donald Donahue, secretary of
the Sports Officials Association has
joined KDLR as sports commentator.

CONRAD RICE, announcer of
WISN, Milwaukee, was married in
.\Iinnenpolis in November.

PARKS JOIINSON and Wally But.
terworth. conductors of the NBC_Tor
Pop program and NBC Radio Neiws-
reel series, have been named editors of
the T\\enty Quettlons department
of Liberty magazine.

JOHN GIHONXN has resigned as pro-
zram manager of KDKA. Pittsburgh,
to work on production and television
under John Royal at NBC, New York.

DICK POST, formerly of WCCO,
Minneapolis, has joined the announc-
ing staff of WIBM, Chicago.

JAMES JMcKIBBEN. with various
southern California transecription con-
cerns as writer and actor, has joined
the transcription department of KFI-
KECA, Los Angeles. Ile takes over
the duties of Bob Ieistand who was
promoted to assistant production man-
ager.

DR. FRANK BLACK. NBC New
York general musical director, was in
Hollywood during \o\ember on a na-
tional survey and for 8 series of con-
ferences with Don E. Gilman, western
division vice-president.

GEORGE JESSEL has been released
from his contract as production ad-
visor of Warner Bros. First National
Studios, Hollywood, and will devote
his time exclusn‘ely to radio produc-
tion and acting and also a syn(hcnted
newspaper column which he is writ-
ing.

BOB BENCE. chief announcer at
KFRC, San Francisco, has returned
after an attack of flu.

MEMORY ROBERTS has resigned
from NBC to write the Sperry Flour
Co. Martha Meade scripts for Westco
Adrv. Agency, San Francisco.

ALEX PETRY, formerly of NBC,
New York, has succeeded Russell Mec-
Neil, resigned, as chief librarian of
NBC in San Francisco.

JOHN XNESBITT, Mutual network
commentator of San Francisco, was
recently signed by M-G-M studio in
Hollywood to write and direct movie
sholrts patterned after his air mate-
ria

TED MAXWELL, NBC playwright.
actor and producer, recently resigned
from the San Francisco NBC studios
to return to NBC. Chicago, for the
second time. He will continue to write
Memory Lane and Haiwthorne House
for San Francisco NBC production.

WALLACE GADE, announcer of
KIBS. San Francisco, and Miss Ann
Bradley were married recently.

OREL PHILLIPS recently joined
the announcing staff of KJI3S, San
Francisco.

HERMON STANION has been added
to the announcing staff of KYOS,
Merced, Cal.

DICK pE ANGELIS has been named
newscaster of KJBS. San Francisco,
succeeding Vann Connors, recently
named production manager of KQW,
San Jose.

CHARLIE FOLL. production man-
ager of KYOS, Merced, Cal, and
Miss Margaret Marshall were married
in mid-November.

LES MALLOY. announcer and_ pub-
licity director of KGGC, San Fran-
cisco. recently returned from a trip to
Mexico.

HELEN O'NEILL, for many years
an executive in the NBC production
department at San Francisco and pre-
ceding that nﬁlmtnd with KFRC and
KTAB (now KSIQ), recently left

NRC.
GARNETT MARKS, announcer of
WMCA, New York, has resigned.

He has announced no future plans.

UNDERWATER—Two Navy div-
ers went to the bottom of the Mis-
sissippi last month, carrying mikes,
and were heard clear]y over WWL,
New Orleans. Here, left to right,
Engineer Dan Hynes, Capt. E.
Roach of the Navy and Announcer
Henry Dupre are talking it over
aboard the USS Muallard.

MILTON BURGII, of the XBC news
and special events department acting
news editor for some weeks, has been
officially appointed to that position.

IRVING RUBINE, assistant to Rob-
ert Taplinger when the latter was
head of Robert Taplinger Inc., New
York, has resigned from the firm,
now Tom Fizdale Ine., to join Warner
Bros. publicity department Holly-
wood, to resume his Post as assistant
to Mr. Taplinger.

MALCOLM L.  McCORMACK, an-
nouncer of WRBZ-\WBZA, Doston-
Springfield, is the father of a 10%-
pound baby boy, Lawrence, born in
late October.

JACK PARR. announcer and pro-
ducer, has just joined the staff of
WGAR., Cleveland. He was formerly
with Michigan Network; WKBN,
Youngstown ; Atlantic Screen Service
{wovie shorts. news reels), and more
recently at WCAE, Pittsburgh.

CARLTON H. DICKERMAN, an-
nouncer of WEEIL Boston, and Miss
Sybil J. Morse, WEEI organist. were

married recently.

ARTHUR Q. BYRON, script_writer
who recently resigned from KILJ, Los
Angeles, to free lance, has returned to
KVYWB. Ilellywood, as writer-pro-
ducer.

NORMAN NESBITT, at one time di-
rector of contmmty and productlon
of KIIQ-KGA. Spokane, has joined
the writing staff of KILJ. Los_.Ange-
les. ITe is the brother of John Nesbitt.
commentator of the Don Lee-Mutual
Passing Parade.

THOMAS BELVISO, head of the
NBC New York music rights division,
was in IIollywood during Nov ‘ember. to
check the network’s musical require-
ments in that city.

DOUGLAS COULTER. assistant to
W. L. Lewis, CBS New York director
of program o( erations. was in Ilolly-
wood during November to confer with
Charles Vanda, the network’s Pacific
Coast program director.

The folks in Savannah
like our

WORLD BROADCASTING
TRANSCRIPTION SERVICE

L]
Why not build your ""Spot”
around this preference.

WTOC

SAVANNAH, GA.
1260 Kec.
CBS NETWORK
Represented Nationally By
Paul H. Raymer Company
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SYL BINKIN, who handle%the thht
Watchman program on t.
Louxs University station which recent-

went commercial, has been ‘trans-
fyrrod to its sales staff. \WEW has
completed revamping its offices in the
university's law building.

MAURIE WEBSTER, KNX. Iol-
J¥ywood, announcer, won the National
Newspaper Snapshot Award for ama-
teur photographyy. Ie was given $50
and a gold embossed sheepskin.

ARTIIUR SUTTON, production man-
ager of CKLW, Detroit, has been a
pointed program director of l\\IP
Beverley Hills, Cal.

JOHN CIHARLES DALEY III, an-
nouncer of WJSY, Washington, is the
father of a baby boy, John Charles
Daley 1V, born Nov. 15.

EDNA MAY, fashion stylist of the
Cincinnati Times-Star, has started a
series_of weekly talks on the House-
hold Hour of WCKY.

R. BRUCE WALLACE, promotion
manager and head of the news depart-
ment of KFARB. Lincoln, and KOIL
and KFOR, Omaha, addressed the
CosmopohtanClubl\ov 15 at its regular
noon meeting in Omaha. The stations
operate a s( eakers bureau as a free
service for Nebraska gatherings. The
members of the radio staff have pre-
pared 16 speeches covering different
phases of radio.

TIOMAS. CONNELLY, formerly .
with a bulldmg sugply concern, has
joined WTMV, Louis, as pro-
motion director. Paul R, Reetz, for-
merly of WSUN, has joined WTMYV
as a writer handhng special accounts.

TED COOKE of KAST, Astoria.
Ore., returned Nov. 15 to KOIN-
KALE, Portland.

HERBERT WELCIH. recent Ohio
State graduate, and Merrill Madden.
at one time with WXNAC, Boston.
have joined the announcing staff of
WBNXNS, Columbus.

Edney Ridpe &
' Dirsctor
““Faets and Data”
&

EENSBORO,N.C.

R

vertising clientele.

these blessings are due to
one canse—the high stand-
ards set and jealously main.
tained by WBIG. The pop-
. ular peeferences thus created
have kept some of the sta-
ton’s advertisers on its air

in Greensboro, the most pop-
ular station in a most pros-
perous region, has a loyal
audience and also a loyal ad-

Both of

continuously for more than
five years.

Success is a hard habit to
break!

A Columbia Stadon!

Cralp and HollinObery. Ine..
National RePresentatives

write %\. St

SALISBURY

1200 K¢ o

Announcing

the opening of

WSAL

“The Eastern Shore’s Own Station™

MARYLAND

The only station serving wealthy Southern
Delaware and the Maryland Eastern Shore
with a primary signal.

One of the nation’s most modern stations.

250 Watts

Write for rates and time available

e Daytime
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No matter what point you want to reach
...whether it be in 80,000 places in the
United States or Canada or in all the
world beyond, send your message via
Postal Telegraph.

For Postal Telegraph is the only American
telegraph company that offers a world-
wide service of co-ordinated telegraph,
cable and radio communications under a
single management.

Postal Telegraph will speed your mes-
sage to the other end of the town or the
other end of the world...with accuracy...
with dependability. And when you send 2
message via Postal Telegraph by telephone,
charges will appear on your telephone bill.

THE INTERNATIONAL SYSTEM

pb

Commercial
Cables
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MISRS BETTY KUIJIIL has joined the
bookkeeping department of KVI, Ta-
coma. AMiss Dorothy Apne Simpson
and Miss Dorothy Tennant ave
joined the Seattle office staff. Bernard
D. Elliott has joined KVI ag staff
photographer. New to the musical
staff are the Four Esquires.

JERRY GEEHAN, sports announcer
of KVI, Tacoma, has been Asgociated
0il commentator for Seattle and Ta-
coma games. Ruben Gaines, announe-
er, hag been transferred to the Se-
attle studios in charge of programs.
H, J. McAllister has been named
KVI chief spnouncer.

WALTER CRONKITE, football an-
nouncer, has been appointed to the
news bureau of KY, Oklahoma
City. Ile was formerly with UP and
came from Austin.

IJARRY ALDRED, formerly script
writer and actor of WTMJ, Milwau-
kee, has been named publicity direc
tor.

EDDIE RIVERS, veteran press-
agent of the Ilamrick-Evergreen The-
atres. has n named publicity direc-
tor of KRSC, Seattle,

DOUGLAS KAMP, recently of the
Oatholio Herald-Oitizen, has joined
the continuity stalf of WTMJ, Mil-
waukes,

GLAN TIEISCH. production manager
of KFI-KECA. Los Angeles, has re-
signed, effective Dec. 1 to join the
production stalf of Radic Transcrip-
tion Co, of America Ltd., ITollywood.

BOB ANDREWS, forwer script
ggiter gn the NBC Afazwell Housze

ow Boet program, hes joined the
MGM. Culver City, Cal. 7adio con
tinuity staff and is working with
Harry Kronman in writing motion
Rlctun' adaptations for the MGM-
faxwell Ilouse program. Good News
of 1938,

DAVID TYSON. announcer of juve-
nile programs, has been named night
supervisor of WFIL, Philadelphia.

ROY LaPLANTE, of the production
department of WFIL, Philadelphia,
and Miss Myra Singer, that city, were
married recently.

EARL CATON Jr, formerly of

WAIM, Anderson. 8. C., has replaced

Louis Farrior at WSFA, Montgomery,

%h'ﬁ Fartior having moved to New
ork,

ED BUTIHERLS, formerly with

8C, Pullman, Wash., has joined
KUJ, Walla Walla, as sports san-
nouncer end continuity writer. Added
aleo to the KVUJ announcing staff
were Logan Jeckson, Richard Carey
and Floyd Fitzpatrick.

GORDON JOIINSON, former radfo
maintenance man with Northwest Air-
lines in St. Paul, has joined KSTP,
8t. Paul, as control operator.

BOB ROGERS, son of Naylor Rog-
ers, formerly general manager of
ENX, Hollywood, has joined the an-
nouncing staff of KFAC, Loa Angeles.

D |

Kelly Anthony Is Named

To Post on KFI.KECA

KELLY ANTHONY, in radio since
1931 and John (Bud) Edwards
have been made program director
and production manager respective-
ly of KFI-KECA, Los Angeles.
Mr, Anthony, son of Earle G. An-
thony, owner of the stations, was
assistant manager of KFI-KECA
when he resigned several months
ago to make a tour of Europe. At
one time he was with the NBC
New York traffic department and
Edward Petry & Co. Inc. He re-
places Don Clark who resigned to
oin H. N. Swanson Inc., Beverly

ills, Cal., writer’s agency, as man-
ager of its radio department.

Mr. Edwards, for five years with
KFI-KECA, and more recently as-
sistant production manager, sue-
ceeds Glan Heisch who resigned to
join Radio Transcription Co. of
America Hollﬁwood, as assistant
to Lind'say acHarrie, produc-
tion manager. Bob Heistand, in
charge of KFI-KECA transcrip-
tion and sound effects department,
has been elevated to assistant pro-
duction manager,

Father Wagner Is Named

Head of WisconsinGroup

REV. FATHER James A. Wagner,
managing director of WHBY Ine.,
Green Bay, owner and operator of
WHBY and WTAQ, was named
president of the League of Wiscon-
sin Radio Stations at a special
meeting held in Milwaukee in lat-
ter November. Other officers named
include H. S. Mann, WRJN, Racine,
vice-president; Wayne T. Cribb,
WSAU, Wausau, secretary; Hiram
Born, WHBL, Sheboygan, trea-
surer, Stations affiliated with the
League of Wisconsin Radio Sta-
tions include WHBY and WTAQ,
Green Bay; WRJIN, Racine; WCIO,
Janesville; WEMP, M1lwaukee_;
WHRBL, Sheboygan; WOMT, Mani-
towoe; WSAU, ausau; KFIZ,
Fond du La¢; WIBU, Poynette;
WKBH, La Crosse; WEAU, Ean
Claire. The next meeting is sched-
vled for Dec. 14 in Madison.

Wyeth Places on 12

WYETH CHEMICAL Co., New
York (Hills ¢old tablets), a sub-
sidiary of American Home
duets Corp., on Nov. 1 started use
of three live announcements a week
on 12 stations, KFI WRC WMAQ
WIRE WNAC WJR KSTP KWK
WGR WTAM WCAU WCAE. John
F. Murray Adv. Agency, New
York, is in charge,

agencies.

ANNOUNCEMENT
o

With the completion of our new Radiotone instal-
lation we are pleased to offer the facilities of our
recording department for advertisers and their

RADIAGE STUDIOS
154 E. Erie Street
Chicago, 11l

BROADCASTING « Broadcast Advertising
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FOR SWEETEN—OId friends and new associates greeted Claude Sweeten when he recently took over the

musical directorship of KEHE

, Los Angeles. Following his inaugural program he was honored guest at

a studio party given by Murray Grabhorn, KEHE manager. Attending were (left to right), Charles
Flesher, Young & Rubicam, producer; Wilt Gunzendorfer, assistant manager, Thomas Lee Artists Bu-
reau; Walter Bunker Jr.,, NBC producer; Tom Breneman, CBS producer and master-of-ceremonies; Arnold

Maguire, NBC producer-writer; Mr. Grabhorn; Raymond

Paige,

network musical director;

Pat Weaver,

Young & Rubicam, radio director; Mr. Sweeten; Murray Bolen, Young & Rubicam Inc., producer; Harrison
HoHiway, KFI-KECA manager; George Whitney, KECA account executive; Jack Van Nostrand, Young &
Rubicam, producer; Howard Esary, KEHE production manager; Al Cormack, CBS traffic manager; Mickey
Gillette, NBC musician, and Tommy Harris, NBC tenor.

VOICE OF PUBLIC
Citizen's Foundation Allots

[ The Other Fellow’s Viewpoint . . .

Public Service Time

FORMATION of the “KIRO Foun-
dation,” to be directed by a com-
mittee of public-spirited citizens
which will allot time to various
noncommercial public service
groups on a purely sustaining basis,
was announced Nov. 18 by H. J.
Quilliam, gleneral manager of the
Seattle outlet.

Pursuant to action of the KIRO
board of directors, Mr. Quilliam
has written a number of outstand-
ing leaders in education, radio and
other pursuits, seeking their ad-
vice and suggestions in connection
with the pioneering venture. The
committee, to be representative of
political, charitable, industrial and
religious grouvs, will seek to es-
tablish a procedure under which
all may have the right of expres-
sion over KIRO facilities. The com-
mittee, in its survey, will under-
take to establish how much time
should be devoted to such causes,
including minority groups, after
which the station will definitely set
aside the time requested. Time will
be allotted to the groups on the
basis of merit and the degree of
public interest involved.

“Inasmuch as we have a sincere
desire to serve the public interest
in the best possible manner,” Mr.
Quilliam stated, ‘‘we are asking
the public, by this committee, to
assume this responsibility to them-
selves.”

The resolution adopted by the
KIRO Board upon motion of Saul
Haas, a principal stockholder, sets
forth that the proposed grant of
time be “a free gift” of the sta-
tion, to be used for dissemination
of useful information in the fur-
therance of civil and charitable
causes, with the limitation that the
KIRO Board reserve the right to
reject that which is libelous, ob-
scene, obviously untrue or obvious-
ly intemperate. The Board ordered
also that Mr. Quilliam send a let-
ter to the FCC, to the several heads
of departments of political and so-
cial science of universities located
in the West, and particularly to
those universities which own and
operate their own stations, asking
for advice and suggestions for the
use of the proposed committee.

BERT HORSWELL, headquartered
in Chicago, has been appointed Cen-
tral States sales representative of
C. P. MacGregor, lollywood trans-
cription concern. Ile was formerly
manager of WIBA. Mladison, and
WHBL. Sheboygan, Wis., and at one
time was sales promotion manager
of Wingate Kickernick Co., Minneapo-

lis.

WIBU’s Average City

Editor, BROADCASTING:

Referring to the article under
Purely Programs in the Nov. 15
issue of BROADCASTING, it might be
well to inform the brother broad-
casters that WISN of Milwaukee
did not scoop the Typical Town on
the air.

WIBU, from our Beaver Dam
Studios fed a 30-minute program
to the newly-formed Wisconsin
Radio Network, in honor of the
Average City—not the Typical
Town, one hour and 30 minutes
previous to the WISN program.
Local musical groups as well as
local townsmen were interviewed
during the program.

BRUCE BEICHL,
Studio Manager, WIBU,
Beaver Dam, Wis.

Re 100 Watters

Editor, BROADCASTING:

Your editorial “The 100 Watter
Fallacy” hit a spot in my heart.

Personally I would like to see
every account executive in the
country have a copy of that write-
up framed on his desk . . . under
the glass top as it were. From
where I sit the 50 kw stations have
done too good a job in selling them-
selves via the advertisements in
publications such as yours. .
. Be that as it may they are do-
ing a job for themselves that we
cannot do. The national and re-
gional business here makes up a
fair, share of our income but with
the exception of a large automo-
bile manufacturer a]l of it has
been sold by personal contact and

Available to only one radio
station in each city

Details on Request
RePresented exclusively by

Inc,
ew York

Stephen Slesinger,"

250 Park Avenue

none has been received through an
agency.

We know we do a good job or
we would not be carrying a large
list of local advertisers. We do be-
lieve that we have efficient man-
agement and intelligent operation
and we do know we have a good
plant and we do know our rates
are fair . .. but what account exe-
cutive can we convince without a
personal call?

Maybe we do not know how ...
maybe our methods are wrong . . .
but we try.

Incidentally your editorial is
framed where all may see. Thank

you 10r 1L, BertT WICK,

Director, KDLR Inc,
Nov. 19, 1937. Devils Lake, N. D.

m" :

WAVE
PROGRAMS

PULL
FROM THE

L ]
ROOTS!

uis.
a recent telephone l:con‘:’WL:VE
S ran g“: :ver-whelmi?g
as their favorite
Yes, and our st
s the entire job,

i
ville
% rogram
757y, preference
daytime program

i duce
writes and procw e G
mercials . - S0
ex\fef‘ c:‘::‘“ local shc;‘wsv e‘:vehn
‘l:‘ “e‘ m‘:ke us believe we ld'. D
ilulakes to bave .n(zl to :: 4o Loy
ville listening on“‘; ien
we prove “A‘: NY B. C. Ovtlet
tives:
National Repreaema';v e

FREE & PETERS:

STATION

e ERFORETES

LE, KY.
LOUISVILLE; KY-

BROADCASTING ¢ Broadcast Advertising

The Four Star Station of the Rich South-

west Trade Territory.

% Leading in Local Spots and Sponsored

Programs.

% Top Talent on Local Commercials.
% The Best CBS Commercials and

Sustaining.

* A Live-wire Merchandising Service.

¢

Nativonal Reptedentative EDWARD PETRY AND CO.
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STATION ACCOUNTS

sp—etudio Programs
t—tra: iong
2a—apot annowncementd
ta—iranscniPlion nncunceminid

WOR, Newark

Modern Living Health Institute, New
York (proprietaries), 8 sg. weekly
sp, thru Alfred P, Zabin Adr.
Agency, N. Y.

Rag)-ln-“'ux Paper Co., Minneapolis,
% v§eekly sp, thru W, I racy,

Daggett Chocolate Co., Cambridge
(chocolate ), weekly sp, thru Muzzy
Adyv. Co,, Cambridge.

General Motors Corp. (Oldsmobile),
Lansing, Mich., weekly f, thru D.
P. Brother & Co. Detroit,

Washington State Apples Inc., Wenat-
chee, Wash., 5 weekly sp, thru J.
Walter Thompson Co., gan Fran-

Cl1a00.

United Drug Co.. Boston (Rexall), §
t, thru Street & Finney, N, Y,

Producers Distributing Agency Inc.,
New York (Norbest turheys). 5
weekl s{. thru Edwin M. Phillips

o, N, X,
Modern Living Health Institute, New
York (Hood-Lax, Calpar). 3 week-
ly sp, thru Alfred P, Zabin Adv.
ency, N. Y.
Remington-Rand Ine., N. Y., 3 weekly
‘S\Q.Ylhru Lecford Adv. Agency,

KFRC, San Francisco

Rosierucians, San Jose (religious).
weekly sp, thru Richard Jorgensen
Adv,, 8an Joze,

E. Fougera & Co., New York
igrn + 30 s2, thru Small &

Noxa-
eiffer,

Dr. Frank Robinson, Seattle (psy-
choloxy], weekly ¢, thru Northwest-
ern Radio Adv, Co,, Seattle,

GallenKamp Stores Co., San Francis-
co (shnes), T weekg sa, thru Long
Adv. Service, San Francisco,

Peter Shoe Co., St, Louis, 7 weekly
#a, thru Loug Adv. Service, San
Francisco.

Gas Applianee Society, San Franecis-
co (gas appliances), 5 weekly sa,
thru Jean Scott Frickelton, San
Francisco.

WNAC. Boston

Rumford Chemical Works, Rumford,
R, I. (Rumford Baking Powder),
%31{.:. thru Atherton & Currier,

Ironized Yeast Co., Atlanta (Iromized
Yeast), 26 t, thru Ruthrauff &
Ryan, N. Y.

Larned Corp., N. Y. (Hill's Cold
Drops), 39 1aq, direet.

Quaker Oats Co,, Chicugo. 156 za.
thru Fleteher & Ellis, N, Y.

WICC, Bridgeport, Conn.

Wm. S. Seull Co.. Camden {Boseo
milk amplifier), series sa, thru
Fletcher & Ellis, N, X.

Cbristion Science Committe on Publi-
cation, IRoston (remewal), 52 2, (i

rect.
Crawford Laundry Co.. Dridzeport,
2? Y‘P. thru Redfield-Johnrione,

ave

WCLO, Janesville, Wis.

Zerbst Pharmacal Co, St Louis,
daily se, thru Barrons Adv. Agen-
cy, Knnsaa City.

Northland Greyhound Lines, Chicage
(Lus line), daily sp, thru Deau-
monl & Iohman, jeago.

WAAB, Boston

Co., Boston, 15 sp, thru
Puhlicover, Boston,

Kay Jewel
Salinger

WTMJ, Milwaukee

Reid-Murdoch & Co., Chicago (Mo-
narch food), 17 weekly e, thru
Rogers & Smith, Chicago.

Musterole Co.,, E. W. Rose & Co,,
Cleveland (Musterole, Zemo), 3
wee{_ly t, thru Frwin, Wasey & Co.,

N. Y.

Tree Sweet Products Co., Santa Ana,
Cal, (citrustroducts). 3 weekly so.
thra Dana Jones Co., Los Angeles.

KGO, San Francisco

E. Fougera & Co., New York (Va-
aex&, 2 weekly fa, thru Small &
Seiffer, N. Y,

Rajlway Express Agency., New York,
6 weekly sa, thru Caples Co., N, T,

Drackett Co., Cincinnati (Drano), 2
weekly {, thru Ralph H. Jones Co..
Cincinnati.

RCA Mig. Co., Camden (radios wml
tubes), weekly se, direct.

KEHE, Los Angeles

Old Miassion Tahlet Co., Pasadena,
Cal. (proprietary), 7 weekly sp.
thru li’ou Sterling & Associntes,
North Hollywood, Cal.

League For Advancement of DPeace,
Los Angeles (political), weekly 2p,
thru Lockwood - Shackelford OCo.,
Los Angeles,

CKNX, Wingham, Ont.

Templetou's Ltd., Toronto (proprie-
tary), 3 weekly £, thru Associated
Brdestg Co., Toronto.

Bayer-Semesan Co., Wilmington, Del.
(fertilizer). 6 weekly 24, thru
Thompsou-Koch Co., Cincinnati,

WMAQ, Chicago

Chrysler Corp.,, Detroit (autos),
dafly sa, thru Lee Anderson Adv.
Co.. Detroit.

Railway Express Agency, New York,
daily 2a, thru Caples Co, N. Y.

KGGC, San Francisco

Miles Laboratories, FElkhart, Ind.
Alka-Seltzer}, 2 weekly f, thru
ssociated Radio Adv.. Los Ange-

les

WNEW, New York

Bulova Wateh Co., New Yok, 5
weekly #p, thru Biow Cn., N. Y.

“THE Ru4i
BROADCASTING

ne44 OF

WHN, New York
Procter & Gamhle Co.,, Cincinnati

(Oxsydo}). 2G weekly 2p, thru Black-
ett-Sample-11ummert, Chicago.
R. B. Davis Co. Hohoken, N. J.

( hakin, owder), 13 weekly sa,
thru Charles W. Hoyt, N. Y.

Nostane Produets Co, Brooklyn
(Minervite), 52 weekly sa, thru
Schillin Adv, Corp.. N, Y.

E. Grifith Hughes, Rochester. N. Y.
{Krucchen Salts), 5 weekly sp,
thru $tack-Gohle Adv. Agency, Chi-

crgo,

Rnilway Fxpress Agency. New York,
sa. five weeks, thru Caples Co,,
N Y,

WFBC, Muncie, Ind.

A & O Co., New Bern, N. C, (pro-
prietary), 26 sq. thru J. Carson
graénley Adv, Agency, Salishury,

Reat Fonds Inc., New York (Nucoa),
26 sq, thru Benton & Bowles, N. Y,

Nash-Kelvinator Co.. Kenosha, Wik,
(nutos), 26 sa. thrn GeFer. Corpell
& Newell. X. Y, .

Procter & (Gamhle Co.. Cincinnati, 10
sa. thru Pedlar & Ryan. N. Y,

WNEW, New York

Michaels Department Store, Newark.
?\ﬁ 1a.p. thru Sehillin Adv. Corp..

Wertchester Iahoratories. Port Ches
ter, N, Y. (Sulophen nose and
thront spray). 8 weekly sp. thra
Robert & Reimers, N, Y,

KJBS, San Francisco

Miles Lahoratories, KElkhart, Ind.
{ Alka-Seltzer). 8 weekly aa, thru
Walter Biddick, T.os Angeles.

KMPC, Beverly Hills, Cal,

Remington-Rand Ine., DBuffalo (type-
writera), weekly sp, thru Leeford
Adv, Agency Inc, N. Y.

WQXR, New York

Martinson Coffee Co., New York, daily
sa. thru  Albert Frank-Guenther
Law. N. Y.

WICC, Bridgeport. Conn.

Saltesea Packing Co., Providence, 28
sa. thru Livermore & Knight Co..
Providence.

Drawn for Broabpcasting by Sid Hix

“It'e Our New Package, Dem'i;:ed for Radio Contesta—Three Full-size

Containers
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WIRE, Indianapolis

Bowey's Inc., Chicago (Dari-Rich), 3
weekly ¢, thru Btack-Goble Adv,
Agency. éhncago. }

Smith Bros. Co,, Poughkeepsie, N, Y.
(cough drops), G weekly sp, thru
Brown & Tarcher, N. Y.

Stokeley Bros. & Co., Indianapolis
(Van Camp tomato juice), D week-
IIy , thru Raymond IR. Morgan Con.,

.08 Angeles,

Central Shoe Co., 8t. Louis (Perfect
Ease shoes), weekly f, thru Kelly,
Stublman & Zahrndt, St. Louis,

Prophylactic DBrush Co., Florence,
B]asu.. 10 daily sa, thru Lambert &
Feasley, N, Y,

Deisel-\Wemmer-Gilbert, Detroit {San
Felice cigars), 7 weekly 2p, thru
Brace DBeemer, Detroit.

KF1I, Los Angeles

Horlick's Malted Milk Corp., Racine,
Wis, (malted milk), 3 weekly sp.
thru Lord & Thomas, Chicago.

Quaker Oats Co., Chicago (cereals),
3 weekly sp, thru Lord & Thomas.

Chicago.

R. L. Watkins Co., New York (Dr.
Lgon's tooth powder), 2 weekly ¢,
thru Blackett- Sample - Bummert
Inc.. Chica;l(‘:.h

The Neutral ousands, Los Angeles
(political), weekly ¢, thru Lock-
wood-Shackelford Co., Los Angeles.

KFRC, San Francisco

Chamberlain Laboratories, Des Moines
écosmetlcs 5  weekly te, thru
oolidge Adv., Des Moines.
American Tohacco Co.. New Tork
Roi-Tan %"am). 6 weekly #a, thru
awrence C. Gumbinner, N. Y.
Vinex Co., Chicago (medicines), 5
weekly. sa. thru R. M, Seed Co.
Ine,, Chicago.,
Nutome Chimes Inc, New York
idinner chimes}, 3 weekly ta, thru
ferrill Adv. Co., N, Y.

WIND, Gary

"1 Am" Reading Room, Los Angeles,
weekly ¢, thru Allied Adv. Agencies,
Los Angeles. .

Peter Fox Brewing Co., Chicago
ibeer). weekly sp, thru Schwimmer

Scott, Chicago. .

California Hawaiinn Sugar Reﬁnu:ﬁ
Corp,, San Francisco (C &
Sugar), 6 weekly {, thru Bowman-
I{uete-Cummings Inc., San Fran-
ctsco.

KDYL, Salt Lake City

Coca Cola Co.. Atlauta (beverage). §
weekly 1. thru D’Arcy Adv. Co., St.

Louis.

Furmhiit. New York (clothes). 4
daily sa, thru Jobn Austin Driscoll,
Los Angeles.

Carter Medicine Co., New York (liver
pills}, 8 weekly sa, thru Street &
Finney, N. Y.

WENR, Chicago
RCA Mfg. Co., Camden, 6 weekly zp,

direet.

Great Western Life Ins. Co., Chicago,
weekly sp. thru Schwimmer & Scott,
Chicago.

Nahigian Bros., Chicago (rug deal-
ers), sa, thru Critchfield & Co.,
Chicago.

WEAN, Providence, R. 1.

Procter & Gamble Co., Cincinnati,
(Lava Soap), 98 se, thru Comp-
ton Adv.,, N. Y,

Ward Baking Cn., New York. 10 3a,
thru Fletcher & Ellis, N. Y.

WCKY, Cincinnati

Lawrence Roller Mills Co., Lawrence-
burg. Ind. (Town Talk flour), 100
sa, direct.

Keutuecky Sales & Service Co.. New-
port, Ky., 2 weekly 2p, direct.

WMCA, New York

Madison Personal Loau Co.
York, G weekly sp, 4 weeks, (hru

New

Klinger Adv. Corp, N
KFRU, Springfield, Mo.
Staley Milling Co., Kansas Cit

(feed), 268 24, thru Potta-Turnhull,
Kansas City.

BROADCASTING +« Broadcast Advertising
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REV. F, F. BOSWORTH, of River
Forest, 1l.. on Nov. 21 started week-
Iy quarter-hour transcribed talks on
WLEBC, Muncie. WELL. Grand Rap-
ids. and a_ Wilkes-Barre station.
KOBII, Rapid City. 8. D.; WSID.,
Toledo, and WAGM, DPresque Isle,
Maine, started the dises Nov. 14 and
KGCX. Wolf Point, Mont.,, Nov, 7.
Rev. Bosworth is now on WIJD,
WCFL and WCBD in Chicago and
is heard via transcribed talks on Sun-
days on WMCA. New York, and WII",
Thiladelphia. D'Arcy Laboratories,
Chicago, cut the transcriptions. The
business is placed direct.

F. A. STUART Co., Marshall, Mich,
(Stuart’s Dyspepsia  Tablets), has
placed its entire account with Benson
& Dall Ine., Chicago.

TIIE George Jessel variety show, 30
Uinutes in Hollywood. has added to
its spousors Crawford Laundry Co.,
Bridgesort, on WICC, and Standard
Drug Co., Cleveland, on WHK. Pro-
gram has been carried on those sta-
tions as a sustainer. .\zency for hoth
accounts is Redfield-Johnstone Inc.,
New York.

COLGATE-PALMOLIVE-PEET Co..
Jersey City, N, J. (Colgate tooth
powder, Rapid Shave Cream and
Brushless Shave Cream), has trans-
ferred those accounts from Benton &
Bowles Inc., New York, to Benton &
Bowles-Chicago Inc., effective Dec. 1.
None of the products is using radio at
present.

HEALTII RESEARCII Foundation,
Ann Arbor, Mich, (Vimm), started
musical clock series  Nov.,, Tues.,
Thurs.. Sat. on WIIO, Des Moines.
Andrews Adv. Agency, Detroit, has
the account.

Paper Uses Radio

SINCE Omaha Bee-News
left the Hearst fold to be ab-
sorbed by the Omaha World-
Herald, the Chicago Herald
& Examiner has been buying
time on KOIL, Owmnaha, in a
free-for-all circulation battle.
Starting with Saturday an-
nouncements, the Chicago pa-
per assumed sponsorship of
Uncle Don Reads the Contics,
a Sunday half-hour program
that had been conducted in
cooperation with the Bee-
News. Don Kelley writes the
program and narrates the
Uncle Don role, with Arthur
Faust directing the dramatic
staff.

HALGAR Inc, new Chicago firm,
with oflices at 2448 S. Michigan Ave.,
started a test program on WMAQ,
Chicago, Nov. 18 advertising the firm’s
Mar-Vo-Curl. Product is a complete
permanent wave set selling for $1.
The new quarter-hour show, hroad-
cast at 10:45 a. m., Tuesday and
Thursdays and at noon on Sundays,
features DPerro Como, vocalist, with
Ted Weems' orchestra. and the piano
team of Marlowe & Lyon. 13agmaley,
Horton & Iloyt Inc., Chicago, handles
the new account.

IIEALTII PRODUCTS Co., Newark,
N. J. (Feenamint), is planning use
of radio, prohably spot, after the first
of the year. Wm. Esty & Co,, New
York, is agency.

OXO Ltd.. Montreal and London
(Oxo0 becf cubes), is sponsoring a
twice weekly morning program featur-
ing Clarence Ilayes. singer and guitar-
ist, over four NI3C-Red network sta-
tions on the Iacific Coast. The agen-
ey is Doremus & Co., San Irancisco.

50,000 WATTS - NATIONALLY CLEARED CHANNEL

STATION
LOUISVILLE

Gives you better returns for every dollar

you spend advertising your product in

the rich Ohio Valley. . . . Let us prove

Filliog Statten Sales—

Income Taxpayers—

FACTS

it to you.
PROVED PRIMARY LISTENING AREA
Popolatieo— Radie Hemes—
4,932,307 904,999
Families— Passenger Cara—
1,267,519 962,233
Food Sales—
$292,726,998 $77,575,083
Drug Ssles—
éz,scs,sn 134

Total 1936 Sales—$2,738,119,583

*

EDWARD PETRY
& COMPANY

National Representatives

*
820 Kilocycles C.B.S. Outlet

r ;:_‘i_:'!NDIﬁIIA

| e
HENTUCKY

[

A

COURIER-JOURNAL & LOUISVILLE TIMES STATION
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GENERAL BAKING Co., New York
{Bond bread), on Nov. 3 started
Voice From the Street, a Jewish pro-
gram on WLTII, Brooklyn, quarter-
hour three days a week, conducted by
Walter Packer. In addition, a thrice-
weekly Roving Reporter program
started Nov. 15 for the same product
on WELI New Ilaven. Show is billed
as By Golly, Golly being a WELI
staff man, and is broadcast from the
lobhies of local theaters. Agency iu
charge is BBDO, New York.

AMERICAN  Automobile Insurance
Co.. St. Louis, has placed its account
with Blackett-Sample-Ilummert Inc.,
Chicago.

KNIGIIT-KAD Inc. San Antonio,
Tex., is_ placing  radio advertising
:brr_yugh Payne Adv. Agency, San An-
onlo.

M & R DIETETIC LABS.. Colum-
bus (Sofkurd modified milk). is ad-
vertising through Reincke-Ellis-Young-
green & Finn Inc., Chiecago.

MARYLAND LABS. Inc., Baltimore
{Dia-Lax), is placing advertising
throngh Louis E. Shector Adv. Agen-
cy, Baltimore.

PITTSBURGH COAL Co., Minne-
apolis, is advertising throngh Me-
Kenzie Inc., Minneapolis.

CLAIROL Inc.. New York., is now
advertising through Kleppner Co. Inc.,
New York.

GORDON BAKING Co., Detroit, has
appointed Yonng & Rubicam Ine., De-
troit, to service its account.

K. A. IIUGHES Ca., Jamaica Plains,
Mass.. hag named Badger & Brown-
ing Inc., Boston, as agency.

DOROTHY PERKINS Co.. St.
Louis, has selected Gardner Adv. Co..
St. Louis. as agency.

DEERFOOT FARMS Co., South-
borough. Mass.. has placed its ac-

count with McKee, Albright & Ivey
Inc., New York.

ROSICRUCIANS, S8an Jose (re-
ligious order). on Nov. 1G hegan a
series of transerihed programs titled
Myateries of Life on KFRC. San
Francisco. The ageney is Richard
Jorgensen Adv.. San Jose.

MILES LABORATORIES. Elkbart,
Ind. (Alka-Seltzer), recently inaugu-
rated a series of transeribed half-hour
rograms of Jewish news over KGGC,
an Francisco, to be heard twice
weekly for a period of H2 weeks.
Agency was Associated Radio Adver-
tising, Los Angeles.

COOPER Co., Central Texas’ largest
wholesale house, has contracted for
radio time for the first time to pro-
mote its Cooper’s Best Coffce over
WACO, Waco.

UNITED AIR LINES, Chicago, used
one-minute transcriptions nightly Nov.
17-22 over KI1J, Los Angeles. Agency
is J. Walter Thompson Co., Chicago.

MERRIMAC MILLS, Merrimac,
Mass,, has started a quarter-hour
daily morning sports program on
WCODP, Boston, called Sporting
Views. The show reviews the last
evening's activiities in local and na-
tional athleties and features Jim Don-
ovan. WCOP news editor. Account
placed direct.

CARNATION Co. Milwaukee, adds a
fourth station, WEHIP, Hammond,
Ind., to Polish Contented IHour, a
half-hour program every morning ex-
cept Sunday at 9:36. Erwin, Wasey
& Co., Chicago, is agency.

R. B. DAVIS Co., llohoken, N. J.
(0. K. baking powder), now partici-
pating in women’s programs in 12
cities, on Nov. 23 added a quarter-
hour show, Rain & Sunshine, for 13
weeks on WEAF, New York. Agency
is Chas. W. Hoyt Co., New York.

BORDEN Farm Products Division of
the Borden Co. New York, has ap-
pointed BBDO, New York, to direct
advertising, effective Jan. 1. Media
have not been selected.

December
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‘ai TITHIN a short time the
Carrier Salesman’s Radio
Party, conducted on Iowa
Broadeasting System sta-

tions by Detroit Register & Tribune
uths, has become the second
argest radio show in the state, ac-

cording to the network. It is pre-
sented Sunday afternoons and uses

a cast of 55, mostly carrier boys.
Well-known persons are invited as

guest stars. Each week the pro-

gram salutes the town from which
carrier talent originates. The se-
ries is designed to build good-will
in the carrier erganization.

* - *

Covers the %ﬁfﬁ
A s ME

cover the ses.
.

KHBC

HILO, HAWAII

KGMB

AT

FRED J HART, Prrosast ped Gunaal Manatm
$AN FRANCIICO OFFICE, CALIFORMIAN HOTEL
Aeprirmisiira.
CONDUEST ALUANTE COMPANY
MEW TORK, 313 MADBEON AVE  CHICAGO. 100 N LSALLE 7

HMOMOLULY

kets . .

RESULTS . .. that's what counts

CHICAGO
Sears & Ayer

Snow Wanted

SNOW on the street and the
man-on-the-street jumps on
the sled on the snow on the
street. That is the formula
planned by a Salt Lake City
department store to tie-in its
toy and sporting departments
on KDYL with winter's ar-
rival. [As BROADCASTING went
to press it had not snowed
in Salt Lake, but Jack Greg-
son, KDYL special events
man, was all ready to jump.]

Easy Education
ON THE theory that to educate by
radic it is necessary to entertain,
WFIL, Philadelphia, now has six
program series offering knowledge
in easily absorbed doses. Alma
Mater dramatizes achievements of
prominent graduates of Philadel-
phia colleges; School Days depicts
trends of modern schools with dem-
onstrations by pupils; Neighbor-
hood School Centers covers teach-
ing of tenement youngsters.
* * -

Bar Association Series
THE BAR Association of Erie
County and the Lawyers’ Club of
Buffale are in the second season of
a brpadcast series, heard on
WBEN, and produced by Ellis Adv.
Co., Buffalo, with Jerry Harris

writing script. A series of 26 play-
lets has been arranged, designed to
recapture good will for the bar.
Transcriptions again will be made
and offered to other bar associa-
tions.

The excellence of the job being done
for advertisers by WDBJ in the rich
Roznoke and Southwest Virginia mar-
. is shown by the fact that 80%
of WDBJ’s contracts are renewal con-
tracts. To cover this prosperous area
consistently and satisfactorily at ail

times you must use WDBJ.

Representatives
NEW YORK
Craig & Hollingbery

i e

meart
TRADING AREA

E,
MEMBER OF THE COLUHEIA BROADCASTING SYSTEM

YVIRGINIA

Page 32 ¢ December 1, 1937

rcly PROGRAMS

KSTP at College

THE Minneapolis Junior Chamber
of Commerce, feeling that the
movies, magazines and fiction have
given the public the wrong impres-
sion of what the college student
does with his time, has taken over
sponsership of a Know Your Uni-
versity series on KSTP, St. Paul
and Minneapolis. The series, aired
on alternate Thursdays, publicizes
classroom work, experiments, little-
known departments and research at
the University, utilizing mobile
§hgrtwave unit and pack to do the
job.
Designed for emergency use
when it becomes necessary to post-
pone schools because of sub-zero
weather, the Minneapolis Board of
Education has been given a five-
minute “across the board” spot on
KSTP, Minneapolis and St. Paul,
for its Schogl Bgl]etin.

Forgotten Facts
ANOTHER slant on the present
quiz craze is called the Inquiring
Historian on KRKD, Los Angeles,
during which Howard R. Bell,
KRKD studic manager, asks five
members of the audience gquestions
concerning American history. The
winner gets $5.

* * *

Others’ Jobs

NIGHT workers have their day in
the new Men at Work series on the
WLW Line each Tuesday at 10:45
p. m. With special lines and a mo-
bile unit this series brings to the
audience policemen, firemen, air-
port attendants, night club em-
ployes and others whe work while
the city sleeps.

* * *®

Headline Headaches

THE STORY behind the headlines
is featured in Making of a News-
paper, 8 half-hour Friday evening
show on KYA, San Francisco, un-
der sponsorshin of the local Exam-
iner. Darrell Donnell, radio editor
of the paper, and Don Dudley, pro-
gram director, dramatize their vis-
its to the composing room, the
morgue, press room and editorial
department.

* & *

The Answers

ONCE a week members of the
KIRO staff appear on the Seattle
station’s Dear KIRO to answer fan
letters affecting wvarious depart-
ments of the station.

HEW DORLEANS

LOUISIANAS

powerful
station
#

10 OG-l WATTS

mogt

B50 KE.

affiliatad

L85

Female and Mail

WITH its engineer behind a screen
and its microphone in the hands
of women commentators, MBS pen-
etrated the no man’s land of back-
stage at the recent New York fash-
ton show and brought stirring de-
seriptions of late underthings to
eager feminine ears.

Another recent MBS remote took
place high above New Jersey dur-
ing the experimental shuttle flights
to test the possibilities of intra-
state mail service for the com-
munities off the regular airlanes.
Jerry Danzig and Dave Driscoll,
MBS special events men, inter-
viewed the state’s oldest rural mail
carrier as the¥ ziom::d along.

Money Makers

A WEEKLY quarter-hour show
which started on WMAQ, Chicago,
titled Dr. Dollar, dramatizes suc-
cess story of men and women who
have made money in odd ways. Ma-
terial for programs is supplied by
listeners and is adapted for radio
by William Meredith of the NBC-
Chicago continuity staff. Program
is sponsored by Vecational Service
Inc., Los Angeles, through Critch-
field & Co., C“lhica*go. .

For Peace
DEDICATED to peace, two mew
%ograms have been started on

MCA, New York. Titled The
Modern Woman, 3 morning pro-
ram features Estelle M. Stern-

rger, executive director of the
World Peaceways. An evening se-
ries called Between War & Peace
is given under auspices of the Na-
tional Council for Prevention of
War.

* * *
Behind the Lens

NEW SLANT on a camera pro-

am is the series on WBNX, New
ork, called Candidly Speaking.
Guest speakers dedicate their talks
to various local camera clubs, an-
swer questions asked by club rep-
resentatives who attend the broad-
casts. Under the direction of Wil-
liam R. McCue, the first program
featured Alfred Eisenstadt, staff
]:ihoi;o,c;ra]:'hel;= of *Life;.

Italians Learn English
DESIGNED to teach English to
Italian listeners, the Elementary
School of the Air on WOV, New
York, is a leader in audience re-
sponse. More than 1,000 regular
listeners submit homework and ask
for criticism. Heard twice weekly,
the series is under auspices of the
WPA and the Adult Education
Project of the city’s Board of Edu-
cation.

KFRU

COLUMBIA, MISSOURI

A Kilowatt on 630

A Bales Message over KFRU
Covers the Heart of Missouri

BROADCASTING ¢« Broadcast Advertising
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TONGUE TIED—WJBK, Detroit,
has solved the Chinese pronuncia-
tion problem by engaging three
Chinese students from a local uni-
versity to provide tips on uttering
oriental names. In the photo (left
to right) are WJBK’s Fred Knorr,
Charles Sterritt, Angus Pfaff, Bob
Longwell and David Lim (Chi-
nese).
* * *
A Small World
WHEN Bill Davies and Carl Van-
dagrift, announcers of WOWO, Ft.
Wayne, Ind., stopped a car the oth-
er day to interview the driver dur-
ing a safety program called Hey!
Mr. Motorist, out he jumped and
made them honorary members of
the New Jersey Accident Preven-
tion Bureau. The chief of the New
Jersey bureau just happened to be
doing a little touring, a little
checking up. WOWOQ says it’s
mighty proud.
* » *

For Better Music

TO DIVERSIFY a recorded music
program and instill in listeners
the desire for more classical music,
KCKN, Kansas City, Kan., has re-
sorted to argument. Ben Allmeyer,
of the KCKN staff, poses as a pro-
fessor and breaks in to complain
about too much swing music, pleads
for more musical classics. Listeners
like it, say KCKN and the spon-
sor, Jenkins Music Co.

* * *

Bill Board
THE Bill Board of WOWOQ, Fort
Wayne’s ‘most listened to’ program
has an interesting history. When
originated, it was decided to use
the 15 minutes allotted to review
the station’s own cl;\rograms. But
the merchandising department
found that Bill Board had too many
listeners to be non-paying, so used
it to publicize bigger and better
shows. Listeners grew in number
so Bill Board was made a half-
hour participating show.

* - *

News of the Week

BON MARCHE, large Seattle de-
partment store, has started So Goes
the World on KJR, Seattle, with
Dick Keplinger narrating news of
the past week with the aid of a
dramatic cast. The show is in ad-
dition to the store’s four quarter-
hour news periods daily, as well as
two more on Sunday, all on KJR.

* * *

What Dudes Are Wearing
WTMJ, Milwaukee, has sent Nan-
¢y Grey, conductor of the women’s
feature What's New in Milwaukee
on a two-week trip to Arizona dude
ranches and resorts via American
Airlines. She is gathering impres-
sions of what’s new in women’s
wear. During the trip she is send-
ing letters to her sponsors back in
Milwaukee, as well as a daily let-
ter for George Comte, pinch-hitter
on her program.

Qur Foreign Neighbors
TO ACQUAINT listeners with the
problems and progress of foreign
nations, MBS has started a Sun-
day afternoon series called World
Neighbors, featuring dramatized
highlights in the lives of famous
world citizens whose achievements
have benefited everyone. The first
of the series called “The Rise of
the British Empire” was given
Nov. 21 under auspices of the Uni-
versity Broadcasting Council, on
WGN, MBS ‘Chic?g'o fﬂiliate.

For The Youngsters
SCHOOL children are interviewed
by announcers of WMAQ, Chicago,
in a new program, Children Speak,
which broadcasts originate in the-
atre lobbies near schools at 4 p. m.,
after classes are over for the day.
Questions are supplied by listeners.
The quarter-hour program is
broadcast daily exceot Saturday
and Sunday under sponsorship of
Foley’s Honey & Tar Syrup. Laue-
sen & Salomon, Chicago, is agency.

Chance for Students

CLEVELAND high school
students are given a chance
to compete for a wvosition in
radio by WGAR, which of-
fers to the outstanding school
newspaperman the post of
editor-in-chief of the WGAR
High School News Bureau.
The appointment will be
based on scholastic standing
and ability to report and
write news. Students will be
eligible only in their senior
year. They may, however,
submit applications in their
junior, year to the station's
committee on selection.

Poe’s Horrors
ADAPTED to radio by Virginia
Wiltten of the production staff,
WBAP, Fort Worth, is attracting
widespread comment with a series
of horror dramas from the works
of Edgar Allen Poe. Titled Black
Night, each broadcast is 30 minutes
in length and is presented as a sus-
taining program by the WBAP
players. Many eerie sound effects
never before used on the air have
been worked out under the direc-
tion of Ken Douglass, production
director, WB:AP, claims.

* *

Chance for the Audience
THE audience provides the talent
for Everybody’s Invited, new pro-
gram on WFBC, Muncie, Ind. Be-
sides submitting to interviews by
Eber Lineberger, an audience pro-
vides the cast for melodramas.

THANKS!
Response Terrific
At Your Demand

“WALKS OF LIFE”
Now Transcribed.

Built especially for Shoes—
Sale or Repair.

13 15-Minute Shows
Ready.
Priced Right.

Write

~==w00d ===

RADIO PRODUCTIONS
Hollywood, Calif.
220 Markham Bldg.

e« wood words sell ...

Headaches and Earaches
THE THEME of a new Sunday
evening comedy series on CBS called
Earaches of 1938 is the back stage
humor incidental to producing a
radio series like Earaches. Comed
within comedy, the program wiﬁ
feature Harry Conn, oldtime vaude-
ville artist, and a cast of 40 fun-

sters.
* *

Opportunity for Censor
NBC is conducting a nationwide
search for the champion American
talking parrot, winners to compete
later in coast-to-coast broadcast
tests. Associated stations will
comb their localities for birds with
superior diction, originality of ex-
pression, vocabulary and voice qual-
ity. . . .

For Naturalists
FROM the lobby of New York's
American Museum of Natural His-
tory, a question and answer pro-
gram originates weekly on WOR-
MBS. Called This Wonderful
World, the series features Bob
Emery and Mrs. John M. Saunders
in discussions of natural history.
* » *

In the Control Room
ON WBAL, Baltimore. Control
Room tells dramatic and amusing
incidents in the rehearsal and
broadcasting of a typical network
commercial. The program is a Sat-
urday half-hour feature and suc-
ceeds Club Radio.
* » *
Ancient Annals

FROM files of local papers, WHBF,
Rock Island, obtains material for
Ralph Childs’ Pressroom Echoes, a
thrice-weekly evening quarter-hour
in which Childs and Forrest Cooke
exchange gossip.

Hﬂhhgmﬂnnts ﬂmm'“
ﬂngﬂw ‘

J//jﬁi o

o

Cinly o faw blocks or minutes
from NBC aed CBS and sll

Tilm studios.

Luimupbous madars o surkin
and gpartmeats with full hobel |
Raivice,

Hallywand hendguarters for

agancy men, radio enecutives
and rifdio 3tare,

nww
HOLLYWDOD

Mary CF, Kt}!rlain x
# s !?‘““‘" i

HOLLY WGP BOULEVARD"

To Cover the Rich

Northwestern Ohio
and Southern
Michigan

Market
USE

WSPD dominates in Toledo and its prosperous
retail trading area—dominates in popularity—
dominates in advertising effectiveness.

5000 Watts Day — 1000 Watts Night

WwWsPD

Commodore Perry Hotel, Toledo

An
NBC
Basic Station

|

1USToA WHisPEi.DfP;;-.:
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OF ALL RETAIL SALES IN
MINNESOTA ARE MADE TO
TWIN CITIES LISTENERS

NBC BLUE NETWORK STATION

Covers An Even Greater Area Than
This Rich Metropelitan Market

Qwned and Opeorated By
MINNEAPOLIS TRIBUNE

ST. PAUL DISPATCH - PIONEER PRESS
Waaley Temple Bldg,, Minneapolis

FREE & PETERS Inc. NalionalRepresentatives

EARS

ARE WHAT COUNT!

I

o Waich for it!
unbiased analysis of LISTEN-
NG HABITS in the seven maior
cities of Nebriowa , . . proving

L J
YOUNG & RUBICAM Inc., New
York. announces the following addi-

tions to its personnel: Tom Lane, for-
merly of the WOR gublicity depart-
ment. and James E. O'Bryon, former-
1y of the CRS press department. have
joined the ageney's radio publicity
stafl ; Adriau Samish, formerly of the
radio production staff of Arthur Kud-
ner Inc.. New York. has been named
to handle production of We The
leople.

PETER BARNUM, formerly of
Young & Ruhicam Ine., New York.
Ias joined the general radio produve-
tion staff of Ruthranff & Ryan Inc.
that eity.

LARRY WHILE. formerly esecutive
assistant to Arthar Rush, Hollywood
muanager of Columbia Management of
California Inc.. has jiglined Leland
ITayward Inc.. Beverly Hills, Cal. tal-
ent ageuncy. us head of its radio de-
partment.

NATE TUFTS, of Ruthrauff & Ryan
Ine., Hollywood production staff. and
Mys. Tufts are the parents of a baby
hoy horn Neov, 12,

DANNY DANKER, vice-president in
charte of J. Walter Thompson Co.,
Hollywood, is the father of a baby
girl. Suzanne, horn Nov. 12, James 8.
Realle. asxistant publicity director, is
the father of a dauglhter, Celia, born
the same day.

J. M. TODD has been named con-
tinuity director of W. K. Nash Adv,
Ageney, 8t. Lounis. succeeding Dick
Sharp, now with W. K. Nash Adv.
Agency. Clair Callihau has joined the
KSI) coutinuity =iaff.

8. K. ELLIS Jr., formerly wiih CBS
in Chicago, has joined the Chicago of-
fice of Fletcher & Fllis in u research
capacity.

HERE'S A SURVEY THAT
COUNTS EARS!

An accurdie,

again thal WOW dominates the rich trade territory of eastern

NEBRaska and western lowa, If
your copy has not yet arrived.
write us today! You'll want i
for your files.

JOHN GILLIN, Jr., Mgr.
Owned and Operated by the
Woodmen of the Werltd Life Inswrance Society
JOHN BLAIR CO.,, Represeptatives
New York, Chicago, Detroit, %an Francisco

Omaha, Nebraska
590 KC 5,000 Watts

ON THE N.B.C. RED NETWORK
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Bull Heads Agency

FRANK BULL, well-known Pa-
cific Coast sports commentator
and agency aceount executive, has
been elected president of Allied Ad-
vertising Agen-
cles Inc, Los An-
geles. He succeeds
R. L. Rust who
resigned Nov. 15
to devote his time
to other business
interests, Dick
Smith is first
vice-president and
Walter McCreary,
second vice-presi- Mr. Bull
dent in charge of sales. Fehr Gard-
ner is secretary-treasurer. Officers
of the ageney are all former radio
station executives and are still ac-
tively engaged in broadeasting.

=

NELSON CAHTER has lheen named
manager of the Chicago office of Beau-
mont & Hohman Inec., coming from
the Omaha office where he has been
succeeded by 0. W. ONeil. J. A
Iiarnes has been named an account
executive in the Chicago office and
Clarke Trudeau production manager.

CROSSLEY & I1AM Inc, San Fran-
cisco und Portland, re., bas been
formed by consolidation of Ernest R.
Ham Adv. Agency and J. T. Crossley
Co. Inc. The San Francisco office is
now at (K Sansome St. Mr. Ham is
manager of the Portland offiec, in the
QOrezonian Bldg.

WAMBOLDT & HOLDEN, new Chi-
cago production firm [BHROADCABTING,
Oct. 157, has expanded to larger
quarters. Previously at 20 E. Jackson
St. the firm is now located on the
10th floor at 165 W. Wacker Drive.
W. W. Joyce, formerly assistant sales
manager of Rural Progress magazine,
and later chief sound effects man at
NBC, Chicago, has been added to the
production staff. The firm is writing
and producing Public Ilero No. 1 for
Faistaff Brewing Co., St. Louis, and
the Tom Mix show for Ralston-Pu-
rina Co., St. Louis.

CLIFFORD CARLING bas joined
Columbia Management of California
Inec., Hollywood, as executive assistant
tec Arthur Rush, manager. Ile suec-
ceeds Larry White, resigned. Paul
Louis, in charge of radio talent of Co-
lumbia Concerts Corp., New York.
wag in Hollywood early in November
conferring wilh Mr. Rush on ex-
panded West Coast activities.

BERT LEVEY Theatrical Agency.
Los Angeles, was to open branch of-
fices in Warner Bros. Theatre Build-
ing, Hollywood, on Dec. 1. A radio
department was to be estabiished.

JAMES M. COSTELLOQ, cofrespon-
dent for the Afiltcaukee Sentinel and
formerly with a contracting firm in
Janesville, Wis.,, has joined Bert S,
Gittens, Advertising, Milwaukee agen-
cy, to handle industrial accounts.

Atlanta

USE

5000 watts day

1000 watts nite
890 ke.

E. KATZ SPECIAL ADYERTISING AGENCY

CBS
Repts:

ADAM J. YUKG Jr, formérly in
sales promotion and research for
NBC, New York, and more recently
with Bryant Publicity Service, New
York, has been appointed time-buyer
of Li. M. HKiesewetter Adv. Agency,
New York.

FREEMAXN KEYES, regident of
Russel M. Seeds Ine., E‘hicago, has
appointed Tom WWallace as manager
of the agency’s Hollywood office.

CECIL UNDERWOQOD, of the Need-
ham. Louis & Brorby Ine.. Chicago
production staff, was in Hollywood
during November on a combined busi-
ness and pleasure trip. e produces
the NBC Fibber Mc(GGee & Moilie se-
ries sponwored by 8. C. Johnson &
Son Ine.

GEORGE D. LOTTMAN, New York

ublicity service, hus established ITol-
ywood offices at 6605 Hollywood
Blvd,, with Jerry Olenick and Murry
Weintraub as co-managers. Speclializ-
ing in radio, the organization bas
added Amy Alexander and Robert
Joseph to its writing staff.

WALTER SCHWIMMER, partner
of Schwimmer & Secott, Chicago, will
sail from New Orleans Dec. 22 on a
two-week cruise. Included in Mr.
Schwimmer's itinerary is Tlavana,
Panama, Honduras, and Niearagua.

CHARLES S. KNAPP, New York
advertising man. has joined Chamhers
& Wiswell, Boston, to direct copy and
idea activity. He had formerly been
witb Young & Ruhicam, J. Walter
Tbompson Co. and Ruthrauff & Ryan.

WESTON W. HILL, copy chief and
account executive of Cecil, Warwick
& Legler, New York, has joined
Brooke, Smith & French to head the
promoticn unit on the Hudson autoe
aceount.

CHARLES SANFORD ENAPP, for-
merly copy and account execulive with
J. Walter Thompson Co., Young &
Rubicam. Frank Seaman, and Ruth-
rauff & Ryan, has joined Chambers &
Wiswell Ine.. Boston, He will head
its copy stafl.

DON FRANCISCO, vice-president ef

Lord & Thomas, L.os Angeles, has

heen made president of the new Hol-

Eylwgod Pacific Coast League Baseball
ub.

CARROLL NYE and Robert Wood-
burn of Radic Feature Service Inc.,
Hollywood publicity concern, were
married at Riverside, Cal., Nov. 20.

WILLIAM REUBENS, at one time
radio editor of Orchesira World, New
York, has joined Radio Feature Ser-
vice Inc., Hollywood publicity con-
cern, 4s agency contaet man,

MASON BARLOW Advertising, is
the title of & new agency established
by Mr. Barlow at 201 N. Wells Bldzg..
Chicago. Mr, Barlow for many years
has served manuvfacturers and others
as sales and advertising counsel but
heretofore has placed no contracts.
Clients include Adolph L Buehler,
metallurgical mpparatus and opfiecal
instruments; Castle-Ford Co., decora-
tive linens; Clayson Governor Sales
Co., automotive governors; D & B
Mig. Co., automotive gears, and Klip-
fel Mfg. Co,, steam specialties.

WILLARD (Doc) HALL, well-
known radio director and master-of-
ceremonies, has Jjoined Keighley &
Keate, Beverly Hills, Cal. production
agency under a five-year contract. He
directs the radio department and new
commercial production division. On
Nov. 18 he started a weekly 45-minute
professional talent program Discover-
tes of 1938 on KFWB. Hollywood,
under sponsorship of The Boston
Store, Los Angeles.

WAIR, Winston-Salem, N. C., claitns
to bave one of the most unique spon-
sors on the air. He is C, A. Boles,
local mule dealer, who has purchased
n daily spot announcement for six
months.
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wannar amaricanradinhictarn, cam

e m— e ———

—— ] v

i —



www.americanradiohistory.com

¥ @hristmas S
Gift Order Form

Please send

BROADCASTING
Ho lllllllllllllllllll
*
TO -
*
TO
Send bill to: *
—— ) e i mEAT AP TR HIM.n.I._..

wwWw americanradiohistorvy com


www.americanradiohistory.com

-

FIRST CLASS
Permit No. 1208-R
(Sec. SIDP. L. & R)
Washingten, D, C, ||

BUSINESS REPLY CARD

No Peostage Slamp Necessary Il Mailed in The United States

—POSTAGE WILL BE PAID BY—

BROADCASTING MAGAZINE,
NATIONAL PRESS BLDG.,
WASHINGTON., D. C.

R s i T i e e e
BROADCASTING + Broadcast Advertising

Page 54 ¢ December 1, 1937

waany americanradiohictarn, caom

__B



www.americanradiohistory.com

ERENEER

Kormerly with

tOM REVERE, head of the radio de-

artment of Benton & Bowles Inec,

Vew York, was named & vice-presi-

knt of the agency at a recent meet-

ng of the board. Amnouncement was
nade by Atherton . Iobler, presi-
ent.

:HAW & MILESR Inc, Los Angeles
ith offices at 309 W. 12th St., has
n formed by Robert Shaw and Ken

siles. They bave acquired the adver-
sing_interests of Produetion Serviee

0., that city. Shaw was at one time
fvertising manager of Phelps-Terkel,
a Angeles and Miles, founder and

sublisher of the Beverly Hills (Cal.)
itizen.

AMES M. COSTELLO, correspon-

jent for the Milicaukee Sentinel and

a contracting firm in

Janesville, Wis,, has joined Bert S.
ittens. Advertising, Milwankee agen-
7. to handle industrial accounts.

RRAYTON G. WEIDER has joined
ix \W. Becker Adv. Agency. Long

each, Cal.. as account executive. He
ras formerly advertising maunager of

he Ounard (Cal.) Daily Currier.

RGERT GLOVER, publicity di-
rector, Lord & Thomas Inc, New
Tork. flew to Hollywood Nov. 28 to
pend a week coordinating publicity
ictivities for the agency in connection
with the Lucky Strike-Warner show.

RAVINGTON CRAMPTON, Holly-
wood manager of William Esty & Co.,
was married in that city Nov. 17 to
farah Adams of Wellesley, Mass.

'UILBERT GIBBONXS, formerly an
awmouncer at WHK-WCLE, Cleve-
wl, has joined the radio production
department of Lord & Thomas, Chi-
cago, as assistant to Basil Loughrane,

~ radio director.

DOREMUS & Co., Chicago, on Dec.
1 absorbed Gamble & Co. Ltd., also
of Chicago, organized by Thomas Gam-
ble, president and owner of the agency
since it was organized 15 years ago.
At Doremus, Mr. Gamble will con-
ggne to handle the Ialsey Stuart &

. account which had been handled
by his own agency.

Myron Kirk to Quit
MYRON KIRK, vice-president in
charge of radio, Ruthrauff & Ryan
Inc., New York, will relinquish that
post shortly to become radio de-
partment manager of Famous Art-
ists Corp., newly-formed Beverly
Hills, Cal,, talent agency, it is re-
liably reported in Hollywood. The
new talent organization consists of
the combined interests of Feldman-
Blum Corp., Beverly Hills, and H.
E. Edington-F. W. Vincent Inc.,
Hollywood. Mr. Kirk, with Ruth-
rauff & Ryan four years, is to take
over his new duties after Jan. 1.
Heagen Bayless, his New York as-
sistant, will join him on the West
Coast. Amory Eckley, now _in
charge of Feldman & Blum Corp.
radio contacts, will also join the
new firm. Although not confirmed,
it is understood that Edmund B.
(Tiny) Ruffner, West Coast radio
production manager of the agency
in Hollywood, will succeed Kirk as
radio director of Ruthrauff & Ryan.
Mr. Ruffner was recently maXe a
vice-president.

“A Blind Spot” for All
Outside Stations—

I you want to
Cover Rich

Central Pennsylvania

You MUST Use

WFBG

Pa.

Altoona o

2

WEED & Co., representing many sta-
tions in the United States and Can-
ada, will represent the stations
brought under the wing of All-Canada
Radio Facilities Ltd., a merger of
United Broadcast Sales and All-Can-
ada Broadcasting Co. Main offices of
the merger, of which H. C. Carsou is
general manager, are in Toronto, with
branches in Calgary, Montreal, Win-
nipeg and Vancouver. P, H. Gayner,
manager of the Toronto office, bas been
transferred to Winnipeg in charge of
the western sales staff, with G. F.
IHerbert, Wiunipeg, transferred to
Torouto, The Toronto office will be
moved Jan. 1 to Victory Bldg., S0
Richmond St. W,

JAMES F. FAY, Boston, has taken
over New Eungland representation of
all the Hearst Radio stations—name-
ly, WINS. New York; WBAL. Bal-
timore; WOCAE, Pittsburgh; WISN,
Milwaukee ; KOMA, Oklahoma City;
WACO, Waco; KNOW, Austing
KTSA, San Antonio; KYA, San
Fraucisco ; KEHE, Los Angeles.

WEED & Co. has heen appointed na-
tional representatives of WLAW, New
Lawrence, Mass., station, which will
open in mid-December. WLAW is a
1,000 watt station 40 miles from Bos-
ton opecrating on GS0 kilocycles. Weed
& Co. will also assume representation
of WLNII, Laconia, N. H.

WMAZ, Macon, has retained J. J.
Devine & Associates as exclusive rep-
resentatives in the national field effec-
tive Jan. 1, 193S. The announcement
was made by E. K. Cargill, president-
manager of the CBS outlet.

JAMES R. CURTIS, presideut of
KFRO, Longview, Tex., announces
that Johu [I. Reagin, Atlanta, has
been named station representative for
the Southeastern section of the Unit-
ed States.

Swallow Advanced

JOHN W. SWALLOW, for five
years NBC Hollywood studio man-
ager, has been appointed western
division progranm manager, with
headquarters in ;

that city. The
promotion was
announced Nov,
18 by Don E. Gil-
man, NBC west-
ern division vice-
president, who

stated that “the
substan t i al] in- p
crease In volume ;

of business and Mr. Swallow
amount of production in the Holly-
wood studios of the network has
necessitated the concentration of
more executive manpower in that
locality.” Mr. Swallow will spend
considerable time in San Francis-
co and other key cities of the west-
ern division.

Wester Starts Firm

CARL WESTER, NBC salesman
in Chicago, has formed a radio
writing and production firm to
start operation Dec. 1 with offices
in the Palmolive Bldg. He joined
the staff in March, 1930, and has
handled many big NBC accounts.
He will be associated with a well-
known network writer whose iden-
tity has not been announced.

De Garmo Merges

DE GARMO Corp., New York, ad-
vertising agency, has merged with
Arthur H. Fulton Co., that city.
Lee Ellis, a newcomer to advertis-
ing, has joined the firm, now called
Fulton-de Garmo & Ellis Inc. with
offices at 30 Rockefeller Plaza.

The CAROLINA
COMBINATION

— “Doubles
the Bag

-Says the ajor
When there is plenty of game,
you can bag twice as many
with a double-barrel gun. . . .
In the Carolinas, the twin sta-
tions, WIS.WPTF, double re.
sults among the large group
of buyers in the two rich cot-
ton-tobacco areas for a single

low rate.

. WIS

COLUMBIA, S. C.
5000 WATTS, NBC

WPTF

RALEIGH. N. C.
S000 WATTS, NBC

Represented by Free & Peters, Inc.

Sold at one low rate-

PROMOTION No. 11
JUST COMPLETED!

For but 4 station own-
ers in the past 14 years,

one man has

Established and built up
station prestige

Increased local and
national incomes
many-fold
and
Built permanent organ-
izations for eleven sep-
arate properties, each of
which is a leader in its

field.

@® With the successful
completion of his
eleventh consecutive pro-
motion, this executive’s
services are now available
to a station owner who
is desirous of better serv-
ing his market while in-
suring advanced profits.

O His most outstanding
results have Dbeen asso-
ciated with stations of 3
to 50 kilowatts in major
markets whieh have had
national network connec:

tion.

© He will be in Chicago
through the 15th of De-
cember or will arrange
for a personal interview

at your station.

@® All inquiries by wire
or letter will be treated
confidentially. Full refer-
this
publication, will be glad-

ences, including

ly furnished.

Address Box 823
BROADCASTING

360 North Michigan
Chicago
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New WFIL Transmitter

AT A COST of approximately
$125,000, WFIL, Philadelphia, on
Dec. 1 will begin installation of its
new transmitter. Paul Godley, con-
sulting engineer, will supervise
technical construction with Walter
Thomas, Philadelphia architect
handling the design. A 38-acre
tract fronting on the Schuylkill
River in Southwest Philadelphia
four and one-half miles from the
heart of the city, has been pur-
chased. A two-story Colonial house
to serve as a combination technical
laboratory and living quarters will
be erected. Completion is expected
in two months, according to Don-
ald Withycomb, general manager.

RICH PANAMA

and the

CANAL ZONE
l’u"'\Amuican
Y

.. and they buy goods and services
sdvertised over Central America's
newest and most modernly equipped
station,

\

HP5K-HP50
ILA VOZ de la VICTOR

“«COLON Xepublie ot PANAMA:
144Q and 6005 KCS..RCA EQUIPMENT
(SIMULTANEQUSLY) NBC THESAURUS

'HOWARD H.

Singing School

TO TEACH proper radio
technique and inspire confi-
dence In prospective artists,
WFBL, Syracuse, N. Y., has
established a Singing School.
“he coaching is done by Jack
Curren and Ed Jacobs of the
WFBL staff and the class is
strictly limited to entertain-
ers who show definite talent.
From its point of view, says
WFBL, the purpose is to
build up a roster of reliable
and experienced artists.

Moore Paint to Return

BENJAMIN MOORE & Co., New
York, has again signed up for a
series of 21 aquarter-hour weekly
broadcasts on NBC-Red network,
beginning early in January and
continuing until the end of May.
Programs, talks on interior deco-
rating and art in arranging and
decorating the home by "“Betty
Moore”, are run each year by the
company from mid-winter until af-
ter the end of the normal house-
cleaning and moving season, both
on the network and on a number of
supplementary stations with tran-
scriptions. Programs are placed di-
rect.

HOBBY—Bernard Cruger, first as-
sistant engineer of WGY, Schenec-
tady is one of those chaps who
seeks recreation in working. The
publication Modern Afechaniz has
awarded him third prize in the
“Midget Mike” model locomotive
contest. The tiny model is complete
in every detail and is built to a
scale of 5/32 inch to a foot. Its
total overall length is 113 inches
as compared to 72 feet, the length
of the real locomotive.

AN UNUSUAL service program
for the rural audience has heen de-
veloped by WLBC, Muncie, Ind.
Heard six days weekly from 12:20
te 12:30 p. 1., the program is un-
der the direction of Frederic W.
Auer, merchandising director, who
made a study and a survey of the
primary and secondary areas of the
rural listeners. The study included
questionnaires answered by county
agricultural agents, 4-H and
Grange leaders, farmers and mem-
bers of their families, and rural
merchants who filled their orders
for commodities.

According to Mr. Ayer the study
and surveY indicated that the farm-
ers valued their time during work-
ing hours as highly as their city
cousins. They were found to be liv-
ing under modern conditions, driv-
ing automobiles, sending their chil-
dren to central schools, and truck-
ing their products to market. Many
farmers were found to be modern-

WILSON, CO.

|
l

Radio Station Representatives |
!

CHICAGO
NEW YORK

KANSAS CITY —

75 EAST WACKER OR.

CENTRAL 8744

551 FIFTH AVENUE
MURRAY HILL 6-1230

1002 WALNUT ST,

GRAND 0810
a4

NATIONAL SERVICE 70 STATION AND ADVERTISER
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FOR THE RURAL BUSINESSMAN

WLBC Gears Noon Program to Desires of Farmers,
Presenting Dazily 10-Minute Service

izing their harvesting methods by
making the process as nearly me-
chanical as possible.

The result was a ten-minute pro-
gram devised especially to be of a
service nature. The program in-
cludes: Chicago grain quotations;
New York noon stock market re-
port; Chicago, Indianapolis and
local livestock quotations; Indian-
apolis, Chicago and local produce
and poultry market prices; lecal
grain quotations; national, regional
and local farm news bulletins;
temperature report and forecast;
weather report and forecast and
the correct time.

The program has been set up on
a noncompetitive participation basis
for sponsors with each sponsor be-
ing allowed to be known as the com-
pany bringing the special report.
Many farmers have expressed a
preference for this service type of
program over the more lengthy
ones carried by other stations.

WILLARD TABLET Co. Chicago.
will s€art its proposed radio eampsigh
after the first of the year. according
to ITugh Rager, account executive of
First United Broadeasters, Chicago.

WJBY

GADSDEN, ALA.

. . . intensified coverage
of Alabama’s SECOND
industrial area . ..

COMPLETE

Merchandising Service

ATLAS PROMOTING

RECORDED SERVICI

AN ADVERTISING campaign t ..
be begun shortly in radio fan pub‘
lications to sell to the radio publi
the transcribed programs produce
by Atlas Radio Corp., New York
was announced by Herbert R, E
enstein, president, at a nationa
convention of the company’s di:
tributors, held at the Stevens Ho
tel, Chicago, Nov. 28-29. Atlas doe’
not employ salesmen to sell it
records to stations and advertiser
in the usual fashion, but has intro
duced to radio a franchise syste:
whereby a distributor is given th-
exclusive rights to sell Atlas pro:
ductions in a given area. Each dis
tributor will maintain branch of
fices throughout his territory fo
the placement of the programs t
stations, programs being leased o1
an exclusive basis within any mar!
ket area. Plan is similar to tha‘
used in the distribution of motio
pictures, in which industry Mr
Ebenstein has a wide experience.

. Franchises for three distributor:
in the Central, Southern and West’
ern zones, have been issued b}
Atlas. L. Daniel Blank, former mo
tion picture distributor, heads th:
central zone organization, witl
headquarters in Chicago an
branch offices in Minneapolis am
Detroit. In the South, Claude C
Ezell, former sales manager fo
Warner Bros. and at present west-
ern sales manager for Bank Night
will handle Atlas programs frouJ
his Dallas offices and a branch ir
Atlanta., Western distributor j:
Ray Coffin, likewise from the mov-
ies, who will make his headquar-
ters in Los Angeles with branches)
in Denver and Seattle. Mr. Eben
stein is manager of the easterr
division and will open district of-
fices in Pittshurgh and Boston in
the near future.

Atlas already has 28 serial fea.
tures ready for release, comprising
some 900 15-minute and half-houl
episodes and representing an in-
vestment of $400,000, it was stated!
at the company's New York head-

uarters. A booklet describingl
these releases has been issued as’
part of an elaborate broadside de-
scribing the publicity and mer-
chandising the programs will re-
ceive, the whole plan of exploita-
tion being similar to that used in_
the promotion of motion pictures.|

Consolidated Acquires |

CONSOLIDATED Drug Trade
Products Inc., Chicago, large user
of spot radio, has purchased three!

naticnally known preducts, Krank’s
Lather Cream, from A. J. Krank
Co., St. Paul; Zymole Trokeys

{throat lozenges), from Frederick
Stearns & Co., Detroit; and Blue|
Bird Nail Polish, Minneapolis,
from the firm of the same name. |
Quarter-hour daily except Sunday
participation on the Make Believe)
Ballvoom program started on !l
WNEW, New York, Nov. 22 for
Blue Bird, through McCord Ine,
Minneapohs. Salem N. Baskin Adv.
Agency, Chicago, is agency for Zy- |
mole Trokeys.
UTILITIES Engineering Institute,
Chicago (air conditioning courses),
bas added three five-minute programs
on WOWO and a weekly quarter-
bour Sunday show on KVI making
20 stations now carrying the broad-
casts. First United Broadeasters Ine,, |
Chicngo, is the agency. |
EDWARD ¥, McGRADY, who re-
cently resigned as Assistant Sccretary ||
of Labor to become labor relations
executive of RCA, on Nov. 26 was |
elected a director of RCA.

BROADCASTING ¢ Broadcast Advertising |"
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LCareful Rhetoric
‘Urged by Peterson

says Commercials Should Be

siven Careful Preparation

'OMMERCIAL announcements
hould have all the advantages
hat good writing and persuasive
peech can supply, according to
“urt Peterson, radio director of
Marschalk & Pratt, New York, in
2 speech recently before the Jane
Manner Speech & Drama Forum at
Bteinway Hall, New York.

Mr. Peterson, a former NBC an-

ouncer and program director,

pointed out the part which the

;tage and screen have played in the

'romotion of better speech, and the

great importance of speech today
s the medium through which ra-
io entertainment and advertising

s brought into millions of homes.

“The client that sponsors a radio

program,” he said, “invests thou-
sands of dollars in something
.whose success depends to an ex-
; traordinary extent on speech. En-
tertainment must have the aid of
speech and the advertising message
rnlmost solely depends upon it. And
no matter how or by whom the
message is delivered it must have
clarity of expression and warmth
of personality to make an impact
on the listener.”

He condemned the casual man-
Jner with which this latter and vital
‘Ehase of broadcasting is often

andled. “Advertisers.”” he said,
“‘spend days and months preparing
programs, auditioning orchestras,
singers, comedians, etc. At the last

LARGEST
PUBLIC DOMAIN

RECORDED LIBRARY
in the WORLD

L]
LANG-WORTH
FEATURE PROGRAMS

420 Medison Ave.
New York

7 outof 10

Listeners to
BUFFALO STATIONS

tune in

WGR or WKBW

between 5 and 7 P. M,
says Ross Federal
BUFFALO BROADCASTING
CORPORATION
RAND BUILDING, BUFFALO

Represented by
FREE & PETERS

Goes Scot Free

IT WAS = good thing that
George Ambrose of Westmin-
ster, British Columbia, was
listening to the WLS Nation-
al Barn Dance Nov. 13. Ac-
cused by the police of holding
up a store on that date, Am-
brose testified that he was
home listening to the Bamn
Dance. He even told police
the name of the selection be-
ing sung at the time the rob-
bery was committed. It was
Boys Can Whistle and Girls
Can Sing, sung by Lulu Belle
and Scotty. Sergt. Frank W.
Gallagher, officer of the
crown, wrote to WLS-NBC
to check his story. Records
established the alibi, and Am-
brose was freed.

minute somebody remembers the
‘“‘commercials’”, and this vitally im-
portant part of the program is
then hurriedly thrown together
with an equally hurried selection of
an announcer.” “This”, he pointed
out, “is highly inconsistent. The ad-
vertiser who takes space in a mag-
azine depends upon illustration and
text to put over his message. In
most cases he employs the best art
and copy talent he can get. In ra-
dio, the same thing should hold
true.”

Mr, Peterson also touched on the
part that better speech over the ra-
dio is playing in breaking down
sectionalism. He mentioned the fact
that listeners have become educated
to voices that deliver the English
language in the same way in every
section of the country. He also dis-
cussed the technique of writing
“ear” copy for the air and the im-
portance of using short sentences
and simple words. After the ineet-
ing Mr. Peterson and Arthur Bra-
shears, of the Marschalk & Pratt
staff, answered questions in a half
hour general discussion of the sub-
ject.

Conquest Appointed

CONQUEST ALLIANCE Corp,
New York, has been appointed ex-
clusive radio representative of Col.
Theodore Roosevelt Jr. According
to A. M. Wilson, production direc-
tor of Conquest, the colonel plans to
discuss his experiences as a young-
ster in the White House, as a big-
game hunter, his experiences in the
World War, and famous and inter-
esting people he has known. Four
advertisers are reported to be con-
sidering sponsorship of a program
featuring the colonel. Conquest has
also announced that it will place
radio serial now being written by
Earle Stanley Gardner, well known
writer of detective fiction. Pro-
gram entitled The Case of the Dup-
licate Double, deals with Perry
Mason, Gardner’s best known char-
acter.

USE

% g
| B ST TION

CORUMBIA NETWORK * SO00KC
1,000 WATTS NICHT — 5000 WATTS DAY
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Cormier Heads WINS

ALBERT A CORMIER, who re-
signed Qct 23 as commercial man-
arer of WIP, Philadelphia, on

F Dec. 6 will become
P general manager

| of WINS, New

F oy o/ TEwER S

w ing e ha

| 'F:‘ - been commercial

| 1

manager of WOR

oy for nearly a dec-
My ade. Bradley

Kelly, for two

M - months general

Mr. Cormaer manager of

WIN _S, returns to King Features
Syndicate as assistant editor.

Peters Sh(;e in West

PETERS SHOE Co., St. Louis, on
Dec. 1 started a spot campaign
in Cahf_orma, going on the air
seven nights weekly with a 100-
word announcement over KFRC,
San Francisco and KHJ, Los An-
geles. e account is placed by
Long Adv. Service, San Francisco.

Film Chatterers’ Cards

RADIO reporters covering Holly-
wood motion picture studios for
news will be required to present
identification cards similar to those
now issued to studio press corre-
spondents by the Motion Picture
Producers & Distributors of Amer-
ica. Cards will be issued after Dec.
1 by Tom Pettey of the Will Hays
office who also issues identification
passes to reporters and correspond-
ents covering film studios for trade
papers, daily newspapers and syn-
dxcate§. Action was decided upon
following a_meeting between Petty
and publicity dircctors of major
and independent Hollywood motion
picture studios on Nov. 16. Practi-
cally every radio commentator in
Los Angeles county has applied
for a pass.

WSAI Newspaper Series

WSAI, Cincinnati, was to carry
five broadcasts from the plant of
the Cincinnati Times-Star during
the week beginning Nov. 29. The
series was arranged by George
Fries, Ttmes-Star.' general manager,
Lew Heck, editorial promotion
manager, and Robert G. Jennings,
WSAI program manager. Pro-
grams are designed to acquaint lis-
teners with the problems of news-
paper production, and are a part
of the WSAI Cincinnati, Your City
series.
WINKELMAN SHOE Co., New
York (women's shoes), has started
broadeasting two announcements
daily on WHN, New York, and is cou-
templating use of stations in Boston
and Cincinnati. Jay Lewis Associates,
New York, is placing the business.

. « « Serving an area with
the highest income in
Wisconsin outside of Mil-
waukee. Write

-
FuLLTIME ©, OF Wire for
{ | details.
| C B || JAMES A. WAGNER
f Managing. Director
\_STATION '

WTAQ

GREEN BAY = WISLCONSIN

e

Out Here
In Chicago...

® Some Random Thoughts,
Most of Which Concern
WGES, WCBD, WSBC,
Chicago and WEMP,
Milwaukee

~=—— By GENE T. DYER ===

PROOF: This is a two-min-
ute story that should be read
and re-read by those who are
interested in getting sales re-
sults in Chicagoland. It was
told by Mr. A. C. Faeh, gen-
eral manager of the Chicago
Automobile Show just prior to
the tremendously successful
show this year. Said Mr. Faeh:

“We have cast about each year
for a BIG IDEA, or theme that
would prove an attractive added
background to bring people to
the automobile shows. We made
surveys and investigations in Chi-
cago and finally in studying the
lists of actual automobile buyers
we were struck with the amazing
fact that the PREPONDER-
ANCE HAD NAMES DIFFI-
CULT TO PRONOUNCE! We
had the idea instantly—the facts
were clear that a great percen-
tage of the motor car sales in
Chicagoland were made to for-
eign-born persons or persons of
foreign parentage! Our show ap-
peal was based on a pageant of
the brides of all nations. We ap-
pealed to each of the nationality
groups.

“Result: A show attendance
greater than that of any in his-
tory resulted!”

We think this backs up our oft
repeated story of the fabulous
opportunities in the field of for-
eign born Americans in Chicago-
land. Does that mean anything
to you, Mr. Advertiser? Do you
overlook the fact that two out of
three persons in Chicagoland are
of foreign birth or parentage?
We believe you are making a
mistake if you’re not including
WGES, WSBC or WCBD on
your advertising schedule—they
are the preferred stations of this
overwhelming but almost gener-
ally forgotten population!

2 —~pn
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- 130.7%

of all Retail Sales in
North Carolina take
place within WS0OC
Coverage

Makes
sale-ing

easier!

Supplementary to
. NBC Red and Blue

May Defer Music Strike Deadline

(Continued from page 11)

tion must give four weeks' notice
in terminating its employment of a
staff musician has been changed to
read “reasonable notice” with the
provision that controversies about
the length of such notice shall be
determined by the AFM board, If
the union accuses the station of
default the station shall have two
weeks in which to rectify the de-
fault or answer the charge, and
if it denies the charge an arbitra-
tion board of two men shall be set
up, AFM appointing a union musi-
cian who is not a member of the
local involved, and the station ap-
pointing a person engaged in broad-
casting but not employed by that
station. The decision of these two
shall be binding on both parties,
Stating that the agreement is
based on mutual good faith for the
purpose of increasing employment
of musicians in broadcasting, the
schedule continues: It is agreed
(a) that if a substantial number
of affiliate and/or any network
company or corporation executing
contracts in pursuance of such plan
of settlement have defaulted with
respect to the expenditure of their
respective quotas as provided in
their agreements, or (b) that if in
the sole judgment of the Federa-
tion, the operation of this and
other agreements with affiliate or
key stations entered into pursuant
to the plan of settlement fails suffi-
ciently to carry out the purpose of
the Federation to increase employ-
ment of instrumental staff musi-
cians in the broadeasting industry,
then and in its sole determination
and option, the Federation shall

THE MOST

"POWERFUL

! STATION

between
St. Louis
Dallas and

Denver

B IS

Rt b
: 1

¥

4 B

e L T
-

Covers the Heart of the Triangle

25.000 WATTS

NATIONALLY
CLEARED CHANNEL

COMPLETE NBC
. PROGRAM SERVICE

“THE VOICE

New Yark

OKLAHOMA" —

More population, more radio sets and
more spendable income than any other
Oklahoma station, with extensive cover-
age in Kansas, Missouri and Arkansas.

EDWARD PETRY & CO., Nat'l Representatives
Chicago

Detreit  San Francisco

TULSA
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have the right to cancel and termi-
nate all agreements executed in
pursuance of the plan of settle-
ment by giving fourteen (14) days’
notice to such effect,”

Violation Claimed

Srong objections to section (b)
of this clause and to the condition
that “all musicians other than staff
musicians employed by affiliate
shall likewise be employed upon
terms and conditions as agreed
upon between affiliate and local
union” are voiced in a telegram
sent to BROADCASTING Nov, 21 over
the signature ‘““Philadelphia Broad-
casters” calling these sections “in
direct violation of what the IRNA
convention authorized.” Inquiries
have failed to disclose the identi-
ties of the ‘“Philadelphia Broad-
casters”. Joseph N. Weber, presi-
dent of AFM, told BROADCASTING
that the message could not have
come from any IRNA station as
all three network affiliates in Phil-
adelphia have already approved
the agreement and are now meet-
ing with the musicians local there
to work out new contracts.

Samuel R. Rosenbaum, president
of WFIL, Philadelphia, and chair-
man of the IRNA Negotiating
Committee, in a telegram to BrROAD-
CASTING Nov. 24, asserted that the
“anonymous telegram purporting
to come from Philadelphia Broad-
casters emanated from an unau-
thorized and irresponsible sourece”.
The fact is, he said, that all three
Philadelphia netwmk affiliates are
acecepting the plan and have opened
negotiations with the musicians’
loeal,

A more serious threat to accept-
ance of the agreement by Dec. 1
arose at a meeting of 18 broad-
casters representing 24 stations in
the Pacific Northwest, held in Spo-
kane on Nov. 13. A resolution *“that
we refuse to sign the union con-
tracts in their present form” was
adopted by a vote of 16 to 1, one
member not voting, and a commit-
tee of five was appointed to give
further study to the problem. Com-
mittee members are: H. J. Quil-
liam, KIRO, chairman; Louis Was-
mer, KHQ-KGA; Judge John A.
Kendall, representing a group of
stations; 0. P. Soule, KTFI-KSEI;
and W. J. Mosby, KGVO. Discus-
sion preceding the adoption of the
resolution revealed that this group
was unwilling to enter into any
agreement that would limit its

members in their choice of pro- °

gram material or manner of pre-
sentation or which would be in vio-
lation of the Sherman Anti-Trust
Act or the present Radio Law.

Since Schedule A in its final form
had not been received by these
broadcasters at that time, it is pos-
sible that their objections have al-
ready been met and that their com-
mittee will now recommend the
agreement’s acceptance. The at-
torneys for the IRNA committee
gave their opinion that the agree-
ment “contains no propositions
which would compel any affiliate
agreeing to the terms and provi-
sions thereof to violate any exist-
ing Federal Act or breach any ex-
isting contract.”

The negotiating committee, in a

lengthy letter to all stations affili-

ated with nationwide networks and
so involved in the agreement, points

out that its negotiations have ac- |

complished the following results:

1, The threat of a nation-wide
strike will be averted by your
agreeing, together with all other
affiliates, to spend not less than
your allocated quota for staff mu-
sicilans during each of the next
two years, .

2. The .strike deadline date is
now moved forward to December 1,
19317.

3. Right to use staff musicians
for commercial as well as sustain-
ing programs is assured.

4. Reasonable assurance is pro-
vided that affiliates will not be
compelled to accept incompetent
musicians.

5. Affiliates retain control over
program material and station oper-
ations.

6. Execution of the agreement |

assures affiliates receipt of net-
work services,

7. Satisfactory provision for no-
tice of termination of employment.

8. Reasonablﬁ satisfactory clauses |

regardlng stri
of differences.

The letter continues: “Qur posi-
tion is clear. We believe a settle-
ment of the Federation’s demands
is to the best interest of the broad-
easting industry. We were chosen
to negotiate such a settlement. We
have done so. The enclosed copy of
the Plan of Settlement and accom-
panying Schedule contain what we
are satisfied is the best settlement
that can be made. We recommend
it to the industry.”

es and adjustment

KATE SMITH was presented the ten

millionth Phileo radie set Nov. 18
during her regular CBS pregram for
General Foeds. H. Pierson Manes,

vice-president of Philee Radio & Tele-
vision Corp., made the award.

KMPC %%

“The Station Of The Stars”

BEVERLY HILLS, e
CALIFORNIA Clicking.
. R, Penny Research Corporation
* iurvey shows KMPC in 4 months
as:
HOWARD H. %ncreaseg n;ormng audéence 05%
nereased afternoon audience
WILSON CO. Increased evening audience 16%
. . Tncreased Saturday audience 619:
Stntion Representative Inereased Sunday audience 237%
Keep 1}our eyes and ears on this
ast stepping station
* * *

BROADCASTING ¢ Broadcast Advertising
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CANADA POSTPONES
SUNDAY DECISION

By JAMES MONTAGNES
DECISION on the main topic of
the Nov. 16 nieeting of the board
of governors of the Canadian
Broadcasting Corp. at Ottawa—a
ban on Sunday commercial pro-
grams—ha; been delayed. Accord-
ing to General Manager Gladstone
Murray, “consultative efforts” will
be carried out with the owners of
privately - owned stations across
Canada in the hope of arriving at
a mutual arrangement, satisfac-
tory to the Lord’s Day Alliance
with respect to Sunday radio pro-
grams.

The Lord’s Day Alliance of Can-
ada asked the board of governors
at the Nov. 16 meeting (1) that
professional and comimercial sports
be banned from the air on Sundays
at any time throughout the year;
(2) that all spot advertising and
sales talks be eliminated from Sun-
day broadcasts in connection with
commercial advertising programs,
which would confine all commercial
broadcasts on the Sabbath to some
such statement as “this program
is sponsored by’”’; (3) that pro-
grams “which are out of harmony
with the spirit and ideals of our
Canadian Sunday, such as the
cheaper jazz music ,programs and
vaudeville programs” be restricted.

It is not expected however that
much will be done about the ve-
quest in actual practice, as there
are few sports broadcasts of any
nature on the air on Sundays over
Canadian stations, and the CBC
cannot stop listeners from tuning
in to American stations carrying
commercial programs on Sunday.
It is expected, however, that the
“consultative efforts” of Gladstone
Murray with the privately-owned
stations will tend to curb somewhat
overlong sales talks.

Dafoe on Social Diseases

DR. ALLAN ROY DAFOE, spon-
sored on CBS by Lehn & Fink
Products Co., New York (Lysol),
on Nov. 26 devoted his broadcast
period to a discussion of social dis-
eases. Dr. Dafoe is heard three
daye a week from 4:45 to 5 p. m.
He praised the courageous people
who are working to bring the vital
problem to the light, and recom-
mended that every child be given a
blood test. Agency is Lennen &
Mitchell Inc., New York.

THE
01 M09 so,-%; THE TIME"

The MILWADKEE TmJ
JOURNAL STATION l I l

Lutherans Add 13

LUTHERAN Laymen’s League, St.
Louis, has added 13 more Don Lee
stations on the West Coast to the
Lutheran Hour network, bringing
the number of stations to 59, ac-
cording to Kelly, Stuhlman &
Zahrndt, St. Louis, handling the
account for the third season. Sta-
tions are KVOS KOL KXRO KMO
KGY KPQ KIT KALE KSIM
KORE KRNR KIEM KQW.

Gulden’s Adds Two

CHARLES GULDEN Inc.,, New
York {(mustard), on Jan. 4 will
start Gulden’s Melodeers on WIZ,
New York, Tuesdays and Thurs-
days, from 6:35-6:45 p. m., and a
quarter-hour broadcast of records
on WGY, Schenectady, to run 13
weeks, also Tuesdays and Thurs-
days. Company also has a program
of records on WEEI, Boston. Agen-
cy is Charles W. Hoyt Co., New
York.

and city folks alike.

eight years.
what he says.

Lure of Dollars

BILL WEST, manager of
WTMYV, St. Louis, is using
pocketbook appeal to obtain
sponsors and program ideas.
To the wife of each salesman
he recently sent a letter list-
ing six available programs
along with the commission
her husband could make by
landing a sponsor for each.
Total monthly commission on
the six programs would
amount to $473.03, he re-
minded. Announcers, writers,
actors and newsmen will be
given extra money for ideas.

CKY, Winnipeg, most powerful sta-
tion in western Canada with 13 kilo-
watts, has been transferred from 9(0
to 910 Kke., a Canadian exclusive chan-
nel, which it is expected will also be
used by CBF, Montreal’s new 50,000
L\‘att station when it opens in Dlecem-
er.

Sells because it speaks the language of farmer
Happy Herb, M-C of the

Morning Round-up, has been their friend for

Market Series

ASSOCIATED MARKETS of Chi-
cago (meat markets), on Nov. 22
started a half-hour daily except
Sunday program on WIND, Gary,
with WTMJ, Milwaukee, and
WTAM, Cleveland, scheduled to
start similar programs shortly.
Beaumont & Hohman Inc., Chicago,
is agency.

GET YOUR SHARE

$20,000 000 Increase
Arkansas Business
27% Increase Cash Receipts
Arkansas Farms
via

KTHS

10,000 Watts

NBC

HOT SPRINGS, ARK.

They all know him, and believe

Increased sale of products promoted on this

program proves exceptional listener-confi-

dence in WOWO and Happy Herb. Send for

the new illustrated folder.
key to Economical Coverage of a great mid-

west market.
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Basic

10,000 Watts, 1160 Ke.

Station NBC Blue Network
WESTINGHOUSE RADIO STATIONS, Inc.,

Fort Wayne, Indiana

FREE & PETERS. INC. NATIONAL REPRESENTATIVES
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SHANS DOWN
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Leading American manufacturers of food products have chosen KNX to help se
their wares in the rich Southern California market. Shown here are only those fooc
and beverages which are currently advertised on KNX. And when they are adve
tised on KNX it means they are also being featured in hundreds of grocery store
and super-markets throughout Southern California, for wise storekeepers in this te
ritory like to push KNX-advertised items. They know these products move quickl
In KNX's primary dayfime listening area live 3,322,600 people. Annually the
buy $303,617,000 worth of food products from 14,461 food stores...In KNX
primary evening listening area are many more people; 7,069,700 in all. The U.!
Census figures say their annual food purchases amount to $571,231,000. .. That

a whale of an appetite, and it's growing every year. May we explain how to ge

your product on more Southern California pantry shelves?

www.americanradiohistorv.com
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9 Equally impressive is the array of soaps and cleansers,

drugs and cosmetics, tobacco products and confections, “;53
advertised on KNX. Revised lists of all advertised items {‘z"\

are sent regularly by KNX to the drug and grocery trade.
Would you care to have a copy?

| VKiG

50,000 WATTS | \

Owned and operated by the !
-f COLUMBIA \|
] BROADCASTING SYSTEM : /J))

Represented nationally by RADIO SALES:
NEW YORE + CHICAGO + DETROIT

Los ANGELES - SAN FRAaNcisco '] () § ANGELES

~
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G-E Radio Plans

GENERAL ELECTRIC Co., Sche-
nectady, which recently announced
it would spend $4,000,000 for ad-
vertising and sales promotion next
year, plans to continue the NBC-

Red Hour of Charm series and co-
operative advertising of receiving
sets, Plans are still in the forma-
tive stage and no other radio ad-
vertising has been scheduled at this
time. Maxon Inc, New York, is
agency for the network series.

PROFESSIONAL
DIRECTORY

JANSKY & BAILEY

An Organization of
Qualified Radio Engineers
Dedicated to the
SERVICE OF BROADCASTING
mauonai Press Bldg. %asa.. L Lo

McNARY and CHAMBERS
Rodio Engineers
Neationsl Press Bldg.  Nat. 4048
Washington, D. C.

There iE 1o substitute for experience
GLENN D, GILLETT
Consulting Rodio Engineer

82 National Press Bldg.
Washington, D. C

JOHN BARRON

Consulting Radic Engineer
Specializing in Broadcast and
Allocation Engineering
Earle Building, Washingfon, D. C.
Telephone NAtional 7757

HECTOR R. SKIFTER

Consulting Radio Engineer

FIELD INTENSITY SURVEYS
STATION LOCATION SURVEYS
CUSTOM SUNT EQUIPMENT

SAINT PAUL. rMINNESOTA

A. EARL CULLUM, JR.
Consulting Radio Enginger
2935 Notth Hendesson Avenue

Telephones 3-6039 and 5-2945
DALLAS. TEXAS

38 YEARS PROFESSIONAL EXPERIENCE

APPLEBY & APPLEBY
RADIO ENGINEERS
JASPER & WINCHESTER AVES.

ATLANTICCITY, N. ).

Lieut. Comdr. Thomas Appleby. U.5.N.R.
president and Chief Engineer

=

L
GODLEY & BROWN

Ponsulting “Radio Engincers
Phone: Montclair (N. J.) 2-7859

PAGE & DAVIS

Consulting Radie Engineers
Munsey Bidg. Field Office
Washington, D. C. Evanston, Il
District 8456 University 1419

HERBERT L. WILSON

Consulting Radia Enfineer

Design of Directional Antennas
and Aptenna Phasing Eaquip-
ment. Field Strength Surveys,
Station Lbcation Surveys.

260 E. 1615t St. NEW YORK CITY

100-Watt Coverage

THE play-by-play eyewitness
account of a football game
in Santa Barbara, Cal, b
tween Santa Barbara State
and El Paso, was heard by
P. M. McTavish, a Santa
Barbara resident, by tuning
to KTSM, El Paso. 1,000
miles away. KTSM is a hun-
dred watter on 1310 kec. The
vocal account thus traveled
2,000 miles, although McTav-
ish could hear yells from the
stadium less than a mile
away.

Seal-Tite Buys Time
SEAL-TITE PRODUCTS Co.,,
Angeles, to introduce Intra-Kle
a new liguid paint cleaner, to
consumer market, on Nov.
started a 52-week participation, {
times weekly, in the Eddie Albri:
philosophical program on KN
Hollywood, its first advertis
in any media. Coverage is soon
include other western statio
Firm also manufactures and ¢
tributes Seal-Tite Bakelite, a s
facing material and is planning
radio campaign after Jan. 1 wh
will include daily i)articipation ¥
the five-weekly Fletcher Wile
Housewives Protective League t
KNX. Agency is Ivar F. Wal |
Jr. & Staff, L.os Angeles.

fieations, 12¢ per word. Min

=k

CLASSIFIED ADVERTISEMENTS

Help Wanted and Situations Wanted. Te per word. All other classi-
imum charge $1.00. Payable in advance.
Forms close 25th and 10th of month preceding issues.

Help Wanted

Manager wanted for 100 watt station.
Must have experience_and be able to fur-
nith £00d references. Excellent opportunity
for right man. Give complete informaticn
in first letter. Box 815, DBROADCASTING.

Announcers for small stations in smaller
cities. State experience and acceptable
salary in application. Box 811, BROADCAST-
ING.

Two enfineers for 100 watt station in
smaller city. State experience and accep-
table wages in application. Box 810,
BroADCASTING.

Situations \Vante_d

Engineer—Experienced  all phases of
broadcast transmission. Qualified to erect
new station or operate and maintain es-
tablished station. Dox 813, BROADCASTING.

Inexperienced operator. First class radio-
telephone and second class radiotelegraph
license. Practical electrician. DBox 818.
BROADCASTING.

Announcer aud Licensed Operator with
some experience desires New connection.
Voice Recording on request. DBox 820,
BROADCASTING.

ROBERT 5. RAINS AND COMPANY
Special Consultants
Accounting, Taxes snd Engineering
Munsey Building—Washington, D. C.
Telephone: Metropolitan 2430

Robert S. Raing
Formsr Special Consultant
Federat G icatlons C ]

Engineer—RCA Graduate. Have first
class telephone license—no station exper-
ience. Willing to start work for small but
Progressive station at nominal salary. Best
of references. Box B17, BROADCASTING.

EnCineer: 1st class radio telephone oper.
ator i young, unmarried, energetic. Also
can double in announcing. Salary secon-
dary tp good opportunity. Go anywhere
Furnish references. Box 808, BROADCASTING.

Religious Spots

EDWARD J. O'TOQOLE Con., New
York (religious articles), will use
spot announcenents on about 10
stations in its pre-Christmas cam-
paign. WINS, New York, on Nov.
15 started broadcasting one an-
nouncement weekly. Agency is
Niles-Richman Co., New York.

66 BROAD STREET

FREQUENCY MEASURING SERVICE

Many stations find this exact measuring service of great
value for routine observation of transmitter perform-
ance and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST
at any hour every day in the year
R. C. A. COMMUNICATIONS, Inec.
Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE

NEW YORK, N. Y.

. Experienced operator. first elass telephone
license, CREI resident graduate, six months
Bendix Radio Corp. engineering depart-

Lnent. E:xcellcnt references. Box 814 Broap-
AETING.

Broadeast Engineer, both Jicenses. Sev-
eral years experience including transradio.
Chief engineer one year. Can supervise,
maintain, and operate. Best references.
Box 821, BROADCASTING.

Situations Wanted (Con'td.}
Licensed 1st class telephone operator i
announcer, 25 married. sober and relig |

Sonth or West, Box T7%. BROADCASTING.

Annonncer—Program Director: 4 yt1
New York experience, desires connec
growing station, anywhere. Young. H |
worker. References. $30. Box 822, Bro .
CASTING.

Announcer, varied experience iuclud‘l
major network. Also do continuity, p i
duction, and control work. Now employ |
but desire change. Prefer West or Sov |
Please state compensation. All reasong
offers considered. Box 818, BroaDCAsTL |

Able American announcer, thirty, se1
rgood connection. Outstanding radio vo
fine appearance. Skilled newspaper wri |
eight Years training radio speaking, p |
ties, theatrical press agency. Skilled ha
ler of people. highly referenced. Here"
legally educated showman who is a
ented general anuouncer. Seeks reasonsig
salary, ample opportunity. Box 809, Bro |

CASTING. |

Broadcast engineer and licensed opers.’
seeking permanent position with est
lished station. 13 Years exPerience in
sten, building, and operation of all ty
of equipment used in radis, recording,
producing, high fidelity transmission, ¢
dio and outside pickup. Willing to m
anywhere. Best of references. including n |
years at WE station. No union affiliztio |
Salary reasonable. Box 812, BroapCastr’

For Sale—Equipment

FOR SALE: Two used RCA 40C Ama
fiers, complete with tubes. Box 818, Bro
CASTING.

For Rent—Equipment

Approved equipment, RCA TMV-Ti. ..
field strength measuring unit (nev|
direct reading; Estiline Apgus Automu
Recorder for fading on_distant statiom
G. R. radio frequency bridege; radio oscik
tors, etc. Reasonable rental. Adlied 1}
search Laboratories, 260 East 16lst 3tre
New York City.

24 Hour Service

with us

Donnelley & Sheridan Rds.

DONNELLEY MONITORING SERVICE
Phone Lake Bluff 546

Write or Telephone for

A SQUARE DEAL IN MEASUREMENTS
[ |

® Broadcast Frequency Measurements guaranteed
accurate within 14 cycle

® Al latest type General Radio equipment mounted
on floating concrete base

® Primary and Secondary Standards
Accurate 365 days each year
¥ You don’t have to sign contracts to do business

Lake Bluff, HI.
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P & G Plans Programs
For Contract With CBS

PROCTER & GAMBLE Co.’s con-
tract for 20 quarter-hours weekly
{BROADCASTING, Nov. 15] on CBS
will take six programs from NBC
on Jan. 3. In those cases where a
program is heard twice aily, on
both NBC networks, it is impossi-
ble to say which spot will be va-
cated, inasmuch as NBC has not
yet received cancellation orders.
The Goldbergs, for Oxydol, now on
'the Red network, will be heard on
WABC -CBS from 2:15 to 2:30
p. m.; Oxydol's Own 3a Perkins,
on both NBC networks, is sched-
uled for 10:45 to 11 a. m. on
WBBM-CBS. at the same time
that The O'Neills is on WABC-
CBS for Ivory. Latter program is
now on both the Red and Blue net-

works,
! Guiding Light, now on the Red.
Jwill be heard from 4:30 to 1:45
p. m. for White Naphtha soap;
L Road of Life, broadcast twice daily
on NBC for Chipso, will take the
9:30-9:45 a. m. spot on CBS; and
Kitty Keene, on NBC-Red for
Dreft, goes to WBBM-CBS at
2:15-2:30 p. m., same hour as Gold-
bergs in the East. All are sched-
uled for Mondays through Fridays.
Agencies are Compton Adv. Inc.
| for Ivory and Naphtha; Pedlar &
| Ryan Inc. for Chipso, and Black-
ett-Sample-Hummert Inc. for Oxy-
dol and Dreft.

CHICAGO Institute of Diesel Engi-
neering. Chicago. according to R. L.
Toles. general manager of the firm. is
planning a nationwide radio program.
Spot announcements and short talks
will carry the substance of the sched-
ule. Brace Beemer, Detroit, is agen-
cr, with Bromler EHouse, account ex-
ecutive,

r Too Late To Classify

Help Wanted

-l Excellent opportunity for radio time
salesman to make good income. Must have
at least three years experience, preferably
some network, good personality, showman-
ship, creative ability, Age between 27 and
40. Box $26. BROADCASTING.

Situations Wanted

. Commercial man. long productive record
in sales, sales ma t

nt, sales p
tion. production and agency contacts. Can
produce immediate results, will work on a
basis to mutual satisfaction. Box 827,
BROADCASTING.

Salesman—12 years radio experience all
branches. Desires change January lst as
sales manager with live wire stations. Will
furnish sales records showing top sales for
past three years averaging 50.000 per year,
40 vears old. Married, Will consider bona-
fide offers. Arrange interview. Box 823,
BROADCASTING.

Wanted to Buy

Manager with proven record will pur-
chase all, part interest Or lease station.

Box 824, BROADCASTING.

SE
“(Lzl C
ST STATION

V)

COLUMBIA NETWODRK * 600XC
1,000 WATTS NIGHT — 5,000 WATTS DAY

PREVIEWS—For the antenna ded-
ication ceremonies of KDKA, Pitts-
burgh, were given recently for some
500 Pittsburgh businessmen and
advertising executives who viewed
the new 718-spire and heard special
programs. They were entertained
in a large tent at the antenna base.
A thousand visitors were enter-
tained the next day.

P & G in Dominion

PROCTER & GAMBLE Co., Cin-
cinnati (Kirk’s Castile Soap), on
November 23 started two weekly
guarter-hour periods on 6 Cana-
ian stations. P & G, for its White
Naptha soap has been sponsoring
P & G Rangers transcriptions Mon-
day, Wednesday and Friday and
the two additional periods give the
firm a strip across the board. Of
the six Canadian stations, CFRB,
Toronto, CJRC, Winnipeg, CFCN,
Calgary, and CFQC, Saskatoon, are
l'e}l)resented by Joseph Hershey Me-
Gillvra with CKCK, Regina, and
CJCA, Edmonton, represented by
Weed & Co. H. W. Kastor & Sons
Adv. Co., Chicago, is agency for
Kirk’s Castile Soap with Compton
Ad¢t.,, New York, handling P & G
White Naptha.

Bocalav Plans Radio

BOCALAYV Co., New York (mouth

wash), plans to use radio after the

first of the year, starting with one

local station. Agency is Lawrence

% (}f;umbinner Adv. Agency, New
OrK.

KFPY-Spokane
KGIR-Butte
KPFA—-Helena
KRSC—Seattle
KXL—Portland
Five favorite stations
available with a single
contract.

® Are you

SOUND EFFECTS

A complete. quality catalog of unsurpassed
sound eHect discs, flawlessly recorded from Jife
and ‘rel d on guiet, unbreakable Victrolac

s Preferred by lead ks and

stations throughout the world. Write for catalog.

Slandwed Radro

180 N. Michigan Avenue, CHICAGO

. BROADCASTING ¢ Broadcast Advertising

More Parkay Cut-Ins

KRAFT-PHENIX CHEESE Corp,,
Chicago, which has recently placed
its new oleomargarine, Parkay, on
the market, on Nov. 25 added 20
other stations to the dozen already
cutting -in on the NBC Kraft
Music Hall program with local
commercials for Parkay. In addi-
tion to the 12 reported in BROAD-
casTING Oct. 15, new stations are:
WTIC WDEL WNAC WCSH
WTAG WWJ WGY WJAR WMBG
WBAP KPRC WOAI KTHS KTBS
WTAR KOA KFI KPO KTAR
KGW. J. Walter Thompson Co.,
Chicago, is the agency for Kraft,
with Needham, Louis & Brorby
Inc., Chicago, handling Parkay. In
the Christmas eve show of the
Kraft Music Hall to be broadcast
Dec. 23, there will be little or no
commercial talk and all cut-ins
will be eliminated. A kraft chorus
composed of Kraft employes in
Chicago, will be piped in from Chi-
cago broadcasting Xmas carols.

®TEST

the .
typica ,

American
City
DLETOWN

MUNCIE, INDIANA

THE TESY TUBE STATION OF
THE NATION

)

N\\\\\N\\ 3 s o i e

:

BeeNn THERE
SO DURN LONG
| cAN'T TURN 1T/

Maybe it’s hard to believe, butit’s a fact that here in 3
our prosperous Red River Valley, thousands of radio {
setsareleft tuned to WDAY month in and month out!

tion—and the ONLY chain station—serving this section!
Nowhere else can you find such a favorable set-up
today . . . May we tell you more ?

Y

N. B. C.

WDA@Y, INC.

Asfiliated with the Fargo Forum

FREE and

PETERS, INC.
NATIONAL
REPRESENTATIVES

FARGO
N. D.

940 KILOCYCLES
5000 WATTS DAY
1000 WATTS NIGHT
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Apex Distance Record

THE THEORY that ultra-short
wave or “apex’ broadeast trans-
nitters carry only a few miles, and
that their coverage is purely local,
again is blasted with a report that
W2XO0Y, new General Electric
apex station in Albany, N. Y., had
been picked up 2,000 miles away—
in Phoenix, Ariz. This was the
first letter received by the station
reporting reception. The station op-
erates on 41,000 ke. with 150 watts,
and is demgned to transmit signals
primarily in the Albany and Sche-
nectady areas, within a 20-mile
radius from the transmitter.

OSHEOSH OVERALIL: Co.. Osh-
kosh, Wis. ((Oshkosh B*Gosh overalls)
the first of January will start five
weekly  guarter-hour  transeriptions.
Lewi & Martha, on 15 stations. Pro-
gram is currently running on WHO,
Des Moines. Dises ent by RCA-Chi-
cago, will be spotted either at an
¢arly morning or early evening period
according to Ros Metzger, radio di-
rector of Ruthrauff & Raiaun, Chieago,
ageney handling the aceount,

-
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Aslatic Acorn Model T.3 Microghone,
with dirf:lmnnl and non-directional
charactertslics. the hyl ol the year.
Write for Lllerature
ASTATIC MICHDPHONE LABDRATOHY Inc.
Dept. O-3 Youngstowh, Qhig
Llcunsu’ Under Brush Development Co.
Palents

(S ASTATIC B

Twiced Moved

NINE WEEKS on the air
with an all time high in sales
following each broadcast and
two necessary changes to
larger locations due to in-
crease in business is the story
of Trippett’s Pied Piper Shoe
Store, Tulsa. The store spon-
sors a l5-minute children’s
amateur program on KTUL
Saturdays, 9:15 a. m., and it
has been so popular that it
has created an increased in-
terest in health shoes for
children throughout Tulsa.

DISC REGULATIONS
REVISED IN CANADA

NEW regulations of the Canadian
Broadecasting Corp. eliminate tran-
seriptions between 7:30-11 p. m.
exeept with written permission,
starting Nov. 1. In a circular let-
ter released by General Manager
Gladstone Murray, 35 stations in
smaller centers of the Dominion
are allowed one hour of transmis-
sions between 7:30-11 p. m. and 17
stations, including one CBC sta-
tion, are allowed one-half hour of
transcriptions between those hours,
with no date limitations.

Only stations which must strietly
adhere to the “no transeriptions”
rule are in Montreal, Ottawa, To-
ronto, Winnipeg and Vaneouver.
The smaller stations in these eities
are appealing to the board of gov-
ernors at their Nov. 16 meeting in
Ottawa on the ground that live tal-
ent costs have gone up with this
new regulation in those five cities.

All guessing games and programs
which ean be interpreted as games
of ehanece or lotteries have gone off
the Canadian air, on receipt by sta-
tions of a notice from the CBC that
such programs are not allowed un-
der the Canadian Criminal Code.
The circular from CBC states that
any person involved in such pro-

< PERFECT
/Z‘ \

“aaa FOR YOUR SALES MESSAGE

* Up to the split-second (as always), WOKO

today announces installation of a perfected
Collins Transmitter and complete new highest-
fidelity Amplification. WOKO, centering the rich
Capital District, has had the perfect market; now
it gives you, too, the perfect assurance of power

and clarity in telling your story

. tomorrow’s

best in equipment for TODAY’S SELLING JOB.
In the Heart of “The State That Has Everything”
HaroLp E. SyiTH, General Manager

STATION W-0'K'0 ALBANY, N.Y.

EFFECTS—From $16,000 worth of
new sound equipment, Alfred Span
is supplying background for 16
CBS shows originating in Holly-
wood. Recently transferred from
New York, Mr. Span has intro-

duced a number of new effects.
Heére he is at the thunder screen.

grams including snonsor and man-
ager of station, are liable to prose-
cution under the Criminal Code and
Radio Act regulations. The ques-
tion is being studied from its legal
aspects as a number of games of
the bingo variety and amateur
shows where the winning depended
on a drawing by picked listeners
have been sponsored by commercial
firms. Meanwhile the stations have
pulled the programs off schedule
and a test case program may be
arranged when all the legal angles
have been studied.

New Pillshury Show

PILLSBURY FLOUR MILLS Co.,
Minneapolis, in early January plans
to rgp]ace its NBC show, Today's
Children, with a new script by the
same author, Irna Phillips, entitled
Women in White. Latter show is
being produced by new Chicago
firm, Cavl Wester & Co. Agency is
Hutchins Adv. Co., Minneapolis.

THE Rt. Loxiz Star-Times. holder of
a copstruction permit for a new 1.000-
watt broadeasting station on 1230 ke.
in 8t. Louis. crection of which has
been delayed by litigation, has applied
to the FCOC for aunthority to ercet a
100-watt facsimile station to operate
on the ultra-shortwaves,

(UR)

THE MARK
OF ACCURACY, SPEED
AND INDEPENDENCE IN
WORLD WIDE NEWS
COVERAGE

UNITED PRESS
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DELAY IN NEBRASKA |
IS GRANTED ASCAP

A TEMPORARY injunction re-
straining the State of Nebraska
from enforcing the provisions of
its far-reaching copyright law was
granted Nov. 13 by the U. S. Dis-
trict Court. ASCAP attorneys filed
suit Sept. 11, alleging that enforce-
ment of the Nebraska act -would
violate rights granted to ASCAP
by the Federal Copyright Act and

e -ﬁl‘n—l—-‘-‘

Section 8 of Article 1 of the Con-

stitution. It was further alleged
that the Nebraska law impaired
the terms of existing ASCAP con-
tracts. The injunction is only a
temporary restraining order and
the state will have 30 days to
answer.

The Federal court, sitting in
equity, ruled that if the Nebraska
law were enforeced the plaintiffs

would be irreparably damaged and  °

that they had no remedy at law.
The practical effect of the ruling,
according to E. C. Mills, chairman
of the ASCAP administrative com-
mittee, is to suspend the operation
of the State law pending the final
deecision and should the act be de-
clared unconstitutional, ASCAP
fees will be payable from the date
of the Nov. 13 injunction. The us-
vual procedure, however, is for the
court to rule on the status of the

contraets at the time it hands down =

its decision and eontracts may or
may not be reinstated as of the
injunction date.

ASCAP filed for an injunction
in Montana April 24 and in Wash-
ington June 29, but to date no
decision has been given. According
to Mr. Mills, suits will be filed in
Florida and Tennessee within the
near future.

Hyde Park Schedules

HYDE PARK BREWING Co., St.
Louis, has started programs on
four Missouri stations,
weekly Half Hour Serenade on
KMOX; Franz Laux news, six
times a week, on KMOX; MBS
George Jessel program on KWK,
Sunday half-hour; Johnny O’ Hara

sports, six week]y, and Ray
Sehmidt's news, six weekly, on
KWEK; blanket control of WIL

sport events, six-weekly quarter-
hour news on KFRU. Ruthrauff &
Ryan Ine., Chicago, is agency.

Heinz Adds Warnow

H. J. HEINZ Co., Pittsburgh (57
Varieties), on Dec. 2 will add a
new afterncon edition of Maga-
zine of the Air on CBS, presenting

using

Mark Warnow's orchestra and chor- ¢

us, David Ross as editor, Chanmn
Po]]ock, p]ayvmght in a series
talks, “The Art of Living,” and
Bill Adams as food editor. Maxon
Inc., Detroit, is agency.

LIVE TODAY
IN THE FASHION DF TOMORROW

HOTEL SIIERMAN

1700 ROOMS 1700 BATHS

CHICAGDO

-~

BROADCASTING ¢ Broadcast Advertising| |



www.americanradiohistory.com

SALES

at a

PROFIT

WAIR advertisers de-
mand and get profitable
results. Let WAIR tell

your story, too.

WAIR

Winston-Salem, North Carolina

WEBC

Tells Your
Story In
AMERICA’S
SECOND PORT
DULUTH & SUPERIOR
o
And on the
IRON RANGE IT’S
WMFG
HIBBING
WHLB
VIRGINIA

Three-Year Extension
Of Its Lease on WMAL
Is Negotiated by NBC

A THREE-YEAR extension of its
lease of WMAL, Washington, NBC-
Blue outlet, has been effected by
NBC, dating from Feb 1., 1938,
and insuring operation of the sta-
tion under NBC management until
1941.

NBC has operated the station
under lease for the last five years,
at an annual rental of $36,000, in-
cluding WMAL studios. The three-
yvear extension is for $38,000. The
arrangements wWere consummated
with the heirs of the estate of M.
A. Leese, founder and owner of the
station.

Several vears ago Hearst Radio
Inc. entered into a contract to pur-
chase WMAL for $265,000, which
contract subsequently was held in-
valid by the local courts. Hearst
Radio sued for specific perform-
ance of the contract but the courts
held that it had not been fully con-
summated and that therefore the
heirs to the Leese estate had the
right to reject it. The station oper-
ates on the 630 kc. channel with
250 «vatts night and 500 watts day.

l ST STATION
COLUMBIA NETWORK = S00KC
1,000 WATTS NIGHT = 5,000 WATTS DAY

Wayne U Forms Guild

To Merge Radio Activity

WAYNE UNIVERSITY, Detroit,
has established a Broadcasting
Guild for the purpose of correlat-
ing the school’s radio Programs and
courses of instruction in radio.
Headed by Garnet Garrison, who
is director of radio at Wayne U
and has charge of its five radio
courses, the Guild lists as its ob-
jectives the training of students in
the technique of broadcasting by
providing laboratory work in plan-
ning, arranging, writing and pro-
ducing programs; the cooperation
of stations with the municipal uni-
versity for the betterment of edu-
cational programs and the develop-
ment of facilities for graduate
work in broadcasting. The Guild
is auditioning students who will
originate, write and produce sever-
al broadcasts each week on Detroit
stations. The college will continue
its school of the air called The Con-
temporary Scene on WXYZ.

A round table discussion of tech-
niques in teaching appreciation of
radio programs was held in Detroit
Oct. 30 under auspices of the Guild
with the various grades of the
city’s educational system represent-
ed by teachers and professors.
Frank Ryan, manager of CKLW,
represented the commercial side of
radio in the discussion.

ASSOCIATED Retailers of St. Louis
joined Nov. 19 for a half-hour early
evening program produced by Frank
Eschen, program director of KSD.
which was fed to all other local sta-
tions— WIL, WEW, KWK and
KMOX.

Every Client of
This CBS Outlet
Benefits From

Merchandised
Broadcasting

Local Flavor
Means Local Favor!

In Ballisnote, dta

ATIC

3y n
EDWARD R : '

ROADCASTING IN CANADA

NATIONAL NETWORK COVERING CANADA
FROM COAST TO COAST IS NOW AVAILABLE TO SPONSORS

® THE FIVE REGIONAL NETWORK DIVISIONS OF THE NATIONAL ARE:

British Columbia—The Prairie Provinces—Ontarjo
Quebec—The Maritime Provinces

® NEW LINKS IN THE NETWORK ARE:

CB

CBL Toronto, Ontario
CBF Montreal, Quebec

| FOR FULL PARTICULARS OF

1 HAYTER STREET
TORONTO, ONTARIO

NETWORK RATES AND FACILITIES APPLY

CANADIAN BROADCASTING CORPORATION

1231 ST. CATHARINES ST. W.
MONTREAL, QUEBEC

50,000 WATTS
50,000 WATTS

Commercial Department
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Radio Party Plans

THE International Radio Party,
which goes into its eighth annual
celebration, will include Miami and
Cuba this year. It will convene in
Miami Dec. 4 at the Macfadden-
Deauville Hotel and remain there
until Dec. 7 as the guests of Ber-
narr Macfadden, publisher. The
partv will carry on Dec. 8 through
12 in Havana at the Sevilla-Bilt-
more., The Cuban Tourist Commis-
sion will be host. Jack Rice, presi-
dent of the Club, is handling ar-
rangements and is headquartering
at 1700 County Court House,
Miami.

More than 100 reservations have
been made for the Havana meeting.
Four special programs will be re-
broadcast by WLW during the Ha-
vana visit of the Club, including
an interview with President Laredo
Bru of Cuba, conducted by Joseph
Ries, WLW educational director,
on Dec. 10.

WAGA Safe Rifled

BURGLARS broke into the offices
of WAGA, Atlanta, on Nov. 19
and riflted the safe of $2,035 in
cash and checks. The station man-
aged and operated by the Atlan-
ta Jowrnal, recently was removed
from Athens, Ga., and became an
NBC-Blue outlet.

| LOCAL BOYS |
Il MAKE Goop!

The money of Hartford |
tnerchants and Jobbers
b goes where they will find

most of their customers,
—where today's advertis.
ing investment increases
tomorrow’s sales. I
They know WDRC is the
ONLY Columbia Net
Work Station in Con-
necticut. They know
Il WDRC's programs are as
much a part of the local
picture as Hartford itself.
<+ . pretty sound rea.
sons why national adver-
tisers should check close.
i ly on how the money is
| being spent in Hartford.

CRAIG & HOLLING.
BERY, Inc.

National Representatives

*THE ADYERTISING YEST STATION
INTHE ADYERTISING TEST CITY*

HARTFORD,CONN.

[ =

Havana Focuses on Clear Channels
(Continued from page 8)

broadcasting channels, the nations
in subcommittee have assented to
a virtual united front at the
International Telecommunications
Conference to be held in Cairo next
February.

The subcommittee A of the tech-
nical committee, dealing with
broadcast allocations for the Amer-
icas other than the conventional
breadcast band 550 to 1600 ke.
has completed its work. On use of
high frequencies for broadcasting,
Colombia presented its need for fre-
quencies above 4,000 ke, for na-
tional broadcasting in tropical
countries.

A Colombian proposal finally was
approved, not as an agreement but
simply accepted for study between
now and the Cairo conference
which in substance proposes a band
of 300 kc. between 4500 and 5200
ke. for broadcasting. The result
was simply that the countries
would study the proposal between
now and the Cairo conference.

Other proposals of the United
States for use of ultra-high fre-
quencies for wvarious services in-
cluding broadcast allocations in the
band 6,000 to 25,000 kc¢. were ap-
proved. On motion of FCC Acting
Chief Engineer E. K. Jett, the as-
signment of the 25,000 to 27,000
ke. band for broadeasting (apex
channels) was approved as a prop-
asition to be submitted to the Cairo
conference. This band is laoked up-
on ultimately as the haven for jocal
broadcast stations with limited
range.

Television Bands

Television came in for a share
of discussion, with Commissioner
Craven explaining in detail why
television assignments in the ultra
high range had been scattered,
through assignment of the band
56,000 to 60,000 to amateurs. He
sald that at first it would seem
most logical fromt an engineering
standpoint to have all the tele-
vision bands together. But, he add-
ed, because television stations in
themselves take so much space in
the ether, putting together all of
the television in one space would
completely prohibit other services
from using that space by reason
of the mutual interference between
the services.

Discussing the 30,000 to 300,000
ke. range, Mr. Craven declared
it presents one of the outlets of the
future for relief of congestion now
existing in the normal bands, and

WWNC

ASHEVILLE, N. C.

Full Time NBC Afiliate
1,000 Wans

‘Thie Only Blanket Radio
Coverage of Prosperous
Western North Carolina

“The Quality Market
of The Southeast”
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more important, experience has
proved that it is best for television.

“Also in these bands there is a
development in respect to broad-
cast of the normal type which, in-
sofar as we can see, gives the pos-
sibility of having high fidelity ser-
vice at distances greater than some
of the broadcast stations of today.”
After this discussion, the table of
uitra high allocations presented by
the United States was unanimously
accepted in principle as a guide.

Interference to high frequency
reception caused by diathermy ma-
chines, which use ultra high fre-
quencies became a committee topic.
The U. 8. proposal that practition-
ers using such machines confine
them to 12, 25 and 50 megacycles,
was adopted.

Whelly outside the subject of In-
ter-American allocations, was an
under-the-surface conflict, between
American and German business in-
terests having to do with the sale
of apparatus in the South Ameri-
can nations. Germany has been

As She is Spoke

HAVANA, Nov. 26 —Diffi-
culties of translation arising
in the Inter-American Ra-
dio Conference here were
nicely illustrated by the fate
met by the definition of a
clear channel (canals despay-
ados) which have been care-
fully worked out in the pre-
liminary sessions in Wash-
ington. After going through
the wringer of translation
from Spanish and then back
again into English it had be-
come as follows, as reported
in the official minutes of the
technical subcommittee on
broadeasting:

“A clear channel is one on
which the predominant sta-
tions render service from
wide areas and which are
clear of objectionable inter-
ference, free from primary
service areas and from all
areas of substantial opera-
tion of the secondary service.

cultivating that business for many
years, and for economic as well as
political reasons, directing many
of its short-wave broadeasts to the
Latin and South American na-
tions.

Cuban Interferences

During the conference, American
delegates and observers have had
an opportunity to see what is
threatened in the future if some
agreement is not reached. The air
is full of rumors as to new sta-
tions in Cuba and increases in
power for existing stations.

On Nov. 22 a change became ef-
fective which threatens new inter-
ference to at least three U. S.
clear channels. A Cuban station of
about 1,500 watts began operations
on 710 ke. zbout three weeks ago.
Jack Poppele, chief engineer of
WOR assigned to that channel, im-
mediately made 2 trip to Havana
and as a result, the station shifted
to Th0 ke, replacing one of smaller
power which shifted to another fre-
quency. This meant possible inter-
ference to WJR, Detroit. A by-
product of this was the shift of a
station previously on T30 to 720
ke. with 1,000 watts, causing inter-

ference to WGN. On the same dayd
—Nov. 22—room was made for a
new 5,000-watt station to go on§
800 or “g05 kc.” a mid-channel,
thus threatening interference to
WFAA-WBAP.

It was reported that shortly a |
law will be proposed forbidding
gower above 20,000 watts in Cuba
ecause S0 many stations are con-
sidering installing higher power up
to 50,000 watts.

The most serious clear channel
interference situation, of course, is
that of Mexican border stations.
This problem is being considered
at the conference, but all details as
to results are lacking at this time.

American CCIR

Creation of an American C. C.
I. R., or a cooperative techpical
committee to meet every two years
to exchange technical information,
moved a step closer to accomplish-
ment during the last week. It will
probably be calied the Office of In-
ternational Communications. The
organization, under the pending
proposal would have a permanent
secretariat in one of the countries
for a period of five years, presums-
ably Havana. Companies, associa-
tions and private radio orgniza-
tions would be entitled to partici-
pate. Its activity would be of an
advisory character and its purpose
primarily to promote technical
Progress among member nations.

Considerable progress also is be-
ing made in putting the so-called
press proposals in suitable form
and it seems virtually certain that
a resolution will be adopted which
recommends that the interchange
of news between the American na-
tions be encouraged for the sake of
good will and mutual understand-
Ing it creates, that the muiti-direc-
tional advantapes of radio and the
economies resulting therefrom be
given full opportunity; that the
countries resist any endeavor to
handicap the economic advantage
of such use of radio through tariffs
or restrictions that stand in the
way (that is word count as against
time basis for charges); that the
use of devices to insure secrecy of
press in such service be encour-
aged, and that news be considered
to include not only news sent to
newspapers but also to other out-
lets for dissemination to the pub-
lic, such as by broadecast, news
reels, printer services and the like.
The resolution of course, will be
devoted mainly to radio multiple
destination services.

Sure Places Spots

SURE LABORATORIES, Chicago
{breath purifier), will start three
daily minute announcements on
WCKY, Cincinnati, Dec. 6 with
other stations to be added after
the first of the year. The following
schedules have been started on four
other stations: 28 weekly an-
nouncements, WMCA; 21 weekly
announcements, WHEK-WCLE; 14
weekly announcements on WIP;
and 21 weekly announcements on
WIRE. Free bottles of Sure are
offered in the commercials with lis-
teners writing in receiving a cer-
tificate redeemable at full value at
any store handling Sure. Dealers
get full credit on ali certificates re-
deemed. Kirtland-Engel Co., Chi-
cago, has recently been appointed
agency, with Milton Mendelsohn,
account executive.

BROADCASTING ¢ Broadcast Advertising
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AFRA Claims Most Artists
In Key Cities on Its Rolls

No Ban Imposed on Free Appearances on Radio,
Says Mrs. Holt; ARTA Claims More Affiliations

THE AMERICAN Federation of
Radio Artists has not presented
any demands to radio producers or
stations and does not contemplate
doing so for some time, Emily
Holt, national executive secretary,
told several hundred Los Angeles
county members when she ad-
dressed them at a mass meeting in
Hollywood Nov. 23.

Correcting reports that AFRA
had imposed a ban on free radio
appearances, Mrs. Holt said this is
a problem that may be dealt with
eventually, but that no action can
be taken until the entire situation
is charted. AFRA will be the col-
lective bargaining agent for the
artists of the industry, but since
free appearances at present hit
mostly the higher salaried enter-
tainers, their grievamces can wait
until more data has been collected
and a platform presented that will
equally benefit the lesser paid
workers, she explained

Between 70 and 909 of the radio
artists in the key cities have al-
ready been signed, Mrs. Holt said,
giving the organization sufficient
strength to act when necessary.
Unless a sound working agreement
is presented to start with, the most
efficient protection will not be af-
forded. In line with this, “AFRA
shop” rather than closed shop, will
probably be one of the first points
of negotiations. A large number of
producers and stations throughout
the country have already shown a
willingness to cooperate, even to
the extent of instituting AFRA
shop before being asked, and no
difficulty is anticipated in arriving
at a final working pact.

Mrs. Holt who came to Los An-
geles from New York primarily to
confer with national board mem-
bers of AFRA on the west coast
urged that members be patient.
“Now that we have declared our
organization the bargaining repre-
sentative for radio performers, we
soon w1]] be ready to start negotia-
tions”, she said.

Sign in Oklahoma City

Two Hearst stations, KOMA,
Oklahoma City, and KEHE, Los
Angeles, have signed contracts
with the American Radio Tele-
graphists Association, CIO com-
munications union. The KOMA con-
tract, signed Nov. 20 by Elliott
Roosevelt, vice-president of Hearst
Radio, for the station and J. B.
Harriss for the union, calls for a
comp]ete]y closed shop for techni-
cians and announcers, with salary
increases ranging from 15% to

News

is your best bet

TRANSRADIO

71% for engineers and 22% for
announcers. Technicians will work
48 hours weekly and announcers 42
hours under the new arrangement,
which also provides for two weeks’
vacation with pay and sick leave
with pay up to 60 days annually.

At KEHE the technical staff,
which had Jomed ARTA 100%,
won an average increase of ap-
proximately 40%, with the mini-
mum salary being raised from $35
to $49.35 weekly. This contract was
signed Nov. 15 by Murray Grab-
horn, manager of KEHE, and E.
B. Roberts, representing ARTA

In New York, ARTA is conduct-
ing negotiations with WOV and
expects to have a contract within
a few days. It has also organized
the technical staff of WNEW 100%
and that of WQXR 75% and will
shortly start negotiations at these
stations. For the engineers em-
ployed in the New York office of
the Radio Division of the Federal
Theatre Project. ARTA won a 50%
wage increase, from $95.44 to $145
monthly. The contract was worked
out by Harold Katan, chief or-
ganizer of ARTA’s broadcast di-
vision, and Paul Edwards, New
York administrator of WPA. The
broadcast division of the union has
moved its New York headquarters
from the main office at 10 Bridge
St. to a more central location at
800 8th Ave.

Other southwestern activity of
ARTA includes the signing of
technicians, announcers and conti-
nuity men at KBIX, Muskogee,
Okla., and of the entire staff of
KFXR, Oklahoma City, on a verti-
cal setup. Negotiations are under
way with the managements of both
stations. At KLUF, Galveston, or-
ganization is in grogress. Progress
is also reported in Philadelphia
where negotiations at WFIL will
probably be completed within a
few days, following which bargain-
ing will commence at WIP.

NBC announces that members of its
productwn staff will be called “direc-
tors” in recognition of their important
contributions to its programs. The
staff is headed by Director William S.
Rainey.

THEYRE TUNING IN WATL
IHN ATLANTA

BROADCASTING ¢ Broadcast Advertising

BILL CARTWRIGHT — Manager
of the Chicago office of William G.
Rambeau Co., went quail hunting
in southern Illinois near Albion
over the Nov. 13 week-end and
here he is all rigged up in his
hunting outfit with his day’s catch
of quail and pheasant.

Honor Brand Test

HONOR BRAND Frosted Food
Corp., New York, which recently
appointed N. W. Ayer & Son Inc.,
New York, to direct advertlsmg is
testing the Washmgton, . C., mar-
ket with participation in the Homc
Forum on WRC. Contemplated ex-
pansion to regional networks will
depend on results of the test.

CAB February Convention
CANADIAN Association of Broad-
casters will hold its annual con-
vention at Ottawa Feb. 7-8, with
headquarters at the Chateau Lau-
rier. While the agenda has not yet
been fixed, Secretary Arthur Evans
stated exclusive representation will
be one of the topics to be definitely
discussed at the meeting. The con-
vention is one of three held every
year, and will be followed during
the summer months with regional
conventions of members in eastern
and western Canada.

Lever in Dominion

LEVER Bros., Toronto (soap), has
placed a 28-time 50-word spot
campaign to run four weeks as a
tiein with newspaper advertising
for free towels on coupons from
soap. The campaign started Nov.
22. The account was placed by J.
J. Gibbons Ltd., Toronto, on CRCT
CFRB CFRC CKTB CKSO CFCH
CKGB CJKL CKPR CJRC CKX
CJGX CKBI CFQC CHAB CJRM
CJOC CFCN CJCA CJAT CJOR.

USE
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You'll appreciate
SRC transcrip.
tion quality.

17 W. 46th St. .
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transcriptions
Quality of production—quality of
recording. SRC which today serves
162 radio stations coast-to-coast
and a growing number of nation-
al advertisers and agencies, is
equipped to do the job. More than
that, they DO it! And at a remark-
ably moderate cost. Give SRC a

trial now!

SOUND REPRODUCTIONS GCORP.

NEW YORK CITY — BRYANT 9-8265

Eugene L. Bresson, President
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Applications . . .

NOVEMBER 15

-
WRBRC. Birmingham—DMod, CP new
traps.. et¢. increase D to 5 kw.

WGN. Chicago—Exp. auth. facsimile.

KQVC, Valley City, N. D.—-License for
CP change equip., power.
NOVEMBER 16
AVCLE. Cleveland—Exp. auth. facsimile,
NEW, Jonas Weiland, New Bern, N. C.
—CP 1370 ke 100 w wunl
WIND, Gary, Ind—CP increase N to b
kw, change antenna.
NOVEAMBENR 18

WPRA, Marvaguez, P. R.—2Xod. license
to unl A \
WGTM. Wilson. N. C.—Vol. assign. li-

sensc_to WGTM Inc.
WGRM, Grenada. Miss.—Licensc for CP

as_mod.
WFOY, St. Augustine. Fla—CP change
210 to 590 ke. increase N to 250 w.
KBPS. Portland. Ore.—Mod. license Sh.
KXL 1/7 time to unl. (contingent KXL
Fhanfe tw 1110 kel

NOVEMEENR 22

WEAN, Providence—Mod, CP increase
power, with license,
WMBS, Uniontown, Pa—DMod. license

from 250 D to 100 w 250 w D unl.

NEW. King-Trendle Brdestg. Corp., De-
troit—CP 1010 ke 250 w unl.

WLAP, Lexington. Ky —CP change 1420
$0 1270 ke, new trans., directional. increase
100 w 250 w D to 1 kw, move trans.

KTBC. Austin. Tex.—Mod. CP new sta-
tion new trans., vert. antenna, amended re
studio gite, extended comPpletion.

NEW, Spartunburg Herald-Journal Co.,
Spartanburg, 8. C.—CP 1420 ke 100 w 250
& D unl, amended re trans. site.

_WAPI, Birmingham—CP new trans.
directional antenns, change 1140 to 1020
e, 5 to 50 kw, move trans.

NOVEMBER 234

\XRNL. Richmond—License for CP as
mod.

WOLS. Florence, 8, C.—License for CP
aew station.

NEW, Hal Brdestr., Co., Camden—CP
3500 ke 100 w 250 w D unl.

WLAC, Nashville-—CP increase to 50 kw
amended to directional N.

WGCM, Mississippi  City—CP
‘Ll'an's.. studie, new antenna.

WAPL Birmingham—Exp. auth. 1020 ke
2N, di_rectiann! N.

by . Star-Times Pub. Co.. St i
LP facsimile. Lovie—

Examiners’ Reports . . .

NEwW, United Theatres Inc., San Juan,
¥. R—Examiner Berty recommended
(I-523) that applic. CP 570 ke 1 kw unl
Pe granted.

KQV, Pittshurgh; WSMK, Dayton—
Exammer_ Dalberg recommended (]-524)
that applic. KQV unl. time on 1380 ke
1 kw directional N he granted; that ap-
plic. WSMK for unl. time on 1330 ke
£50 w 500 w LS directional N he granted.

WRZA, Seringﬁe]d. Mass.: WDEYV,
Waterhury, Vi—Fsaminer Hvde recom-
mended (I-525) that applie. WBZA for
LP 550 ke 1 kw unl. be denied; that applic.
WDEEV' renewal license be #ranted.

NEW, Smith & Mace, Saranac Lake.
N. Y—Examiner Hill recommended (1-526)
that e:apphc. CP 1290 ke 100 w D be
granted,

move

———

A Station’s Standards

COMPLETELY indexed and cover-
ing every phase of broadeast sta-
tion operation, a 28-page loose-leaf
handbook on Stendards of Praetice
was issued Dee. 1 by WTAMJT, Mil-
waukee, said to be the first such
volume ever published by a2 station.
It outlines the duties of each offieial
and employe of the station. covers
hours and salary schedules, vaca-
tions, sick leaves, bonus, ete., lavs
down employ¥ment policies for offi-
cials and staff and séts forth sales-
men's standards of practice. The
book, aceording to Walter Damm,
is invaluable for new people join-
ing the staff and for rveducing argu-
ments between division employes.
Copies may be obtained from Mr.
Damm at WTMJ.

-

ACTIONS OF THE

FEDERAL COMMUNICATIONS COMMISSION

{Broadcast Division)

== NOVEMBER 13 1O NOVEMBER 26, INCLUSIVE

HONORED — Dr. Fred Schumann
{center), of KMBC, Kansas City,

has been awarded his doector of
philosophy degree in electrical en-
pineering from Michigan U. He is
assistant to Kenneth Krahl, studio
director. Kenneth Cook (left), new
operator, is a graduate in electrical
engineering from Kansas State Col-
lege. In the photo Dr. Schumann is
patching a2 shortwave receiver to
rebroadeast from the KMBC short-
wave car.

Pratt Heads the IRE

HARADEN PRATT, vice- presi-
dent and chief engineer of Mackay
Radio & Telegraph Co., has been
elected president of the Institute of
Radio Engineers for 1938, He was
chosen over Prof. H. M. Turner of
Yale in the mail balleting in which
most of the 5,000 or more members
of the IRE participated. The hon-
orary vice-presideney, which an-
nually Eoes to a distinguished for-
eigner, was won by E, T. Fisk,
managing director of Amalg a-
mated Wireless Ltd, of Austra-
lasia. Three new directors named
to serve through 1940 were C. M.
Jansky Jr., former IRE president,
consulting radio engineer of Wash-
ington; O. B. Hanson, NBC chief
engineer, and E. W. Cunningham,
president of RCA Mfp. Co.

Late News and

DURRIDGE D. BUTLER, pnllisher
of I'reirie Farmer and president of
1the Agricultural Broadecasting Co.,
swner of WLS, Chicago, has left for

Arizona where le is spending the
winter.
HELEXN FERGUSON, head of the

IHollywood nublieity organization bear-
inz her name, has returned to her
desk after a five-week New York busi-
ness trip. While in New York she
appointed Marien By eastern vep-
resentitive,

VIRGINIA BARBER. Southern Cal-
ifornia radio writer, has joined the
continuity and seript department of
Associated Ciuema Studies, Ilolly-
wond.

MARTIN JACOBSOXN, formerly of
WEKY., Oklahoma City, on Nov. 22
was added to the annouucing staff of
WIND. Gary.

NDG-Chicago, which formerly had all
Tegal matters handled hy the net-
work's staff in New York, has opened
a legal division in Chicago under the
direetion of Joseph A. MeBonald. who
has been transferred from New York.

BUD RICE, formerly with Cure 3 uo-
azine. has joined WNEW, New York.
as uight news editor. and "aul Kregg,
from Denton X Bowles Ine, has
joined the production department of
the station.

SOLAR MFG. Co. New York, has
issued a eatalog deseribing its line of
transmitting  ecupacitors. Copies are
availahile at the compauy's offices at
5399 Droadway.

GIORGE XNOBBS, formerly with
WHX. New York, has joined the ra-
dio production staff of IZuthrauflf &
IRyan, New York.

FRED PFLUGFELDER. radie di-
rector. N. W. Ayer & Son Ine.. New
York. has ehanged Lis name to Fielding.

RUTHRAUFF & RYAN. Chicagu.
will shortly add a publeiity division
to its radio deparlment. with three
more writers to he added.

HAAN J. TYLER, who has been in
charge of service and an aceount ex-
cemtive at Jobn FI. Dunham Co., Chi-
cago, has been appointed radio director.

LESLIE W. PERRY has lieen added
to the WROK, Rockford, sales staff.
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Personal Notes

RALPIT NELMS, continuity editor
of KWTO-KEGBX, Springfield, Mo,
married Miss DeLacy Huont on
Thanksgiving Day. Lonnie McAdams,
formerly of NTIC, New York. amnd
presently an announcer on KWTO-
KGEBX. is featured in a variety pro-
gram called Waearoni Mae, sponsored
by Skinner's Maearoni.

TOM PROPHET of the merchandis-
ing department of KWTO-KGIIX.
Springficld. Meo.. is the father of a
haby girl. Mary Sally. born recently.

CECIL NALIL, anuouncer and conti-
ity writer at WFANA. Dallas. and
Miss Marjorie Clare IHollenberg., of
Cineinnati. were tmarried in Cinecin-
nati Nov. 16,

H. I. HEINZ Co.. (37 Varieties) has
blaceidd a thrice-weekly three or four-
minute series on local participating
women's prozrams ou 1% Canadian
stations: CKLW CICO CKIPC
CKRTI CKoC CKCO CKSO CFCY
CHNS CICIE CHRC CKOK CHAR
('FQC CKY CFAC CJICA CIJOR
CTIAT. The account, placed through
J. J. Giblaons, Ltd., 'oronto, runs
from Novemher to April.

CROWN COACH, Co.. Joplin. Ma,
has placedl a 15-minute. twice-weekly
show on WMBH. Joplin, advertising
bus transportation. Theme song of the
show is: "Let Yourself Go". Copy fol-
lows the theme “Let Yourself Go
I'laees in Crown Coaches”. Transcrip-
tions ave used.

FIXK & Co. N. Y, distributors of
vitamin products. health foods and
cosmeties. has named Alfred 1" Zabin
Adv. Agener. that city, to handle a

test eampaign. Radio muy be used
luter.
WAREY PRODUCTS Ine. New

York. ou Nov. 30 started Sun Diaf ou
WADBC. New York. Profram. featur-
ing Arthur Godfrey. with John Salb
iat the organ., is piped Jdirect from
WISV, Washington, wlhere it has heen
a loenl feature for some years. New
series will e heard three mormings a
week from § to §:15 a. m. It is shon-
sored by varions Wasey snbsidiaries:
On Tuesdar by R. B. Semler Ine.. for
Kreml hair tonie; on Wednesday by
the DBarhasol Co. {shaviuz prepara-
tion). and on Thursday by the Mus-
terole Co.-I5. W. Rose Co., for Mus
terole and Zemp remedies. Agfency is
Erwin, Wasey & Co. Ine.. New York.

UNITED FACTORIES Inc., Kansas
City (Illeat King 0il Burner), has
started a spot campaign 0@ eight
American and Mexican stations, No
other stations will be added at the
present time. Presba. [Feliers & DPres-
I, Chicago, is agency.

METROFPOLITAN Life Insurance
Co., New York, has appointed Young
& Itubieam, New York, to prepare a
réw mnational camnaign. No plaus
have been made us yet.

LIBEY. McNEILL & LIBBY, Chi-
eago (100 Foods). on Jan. ¥ will
start a program dramatizing short-
short stories of Lilerty Magazine, to
which the sponsor has exclusive air
rights. Program is produced and
placed by Transamerican DBroadcast-
ing & Television Corp.. New York. on
7 or 8 stations, including WIAV-Line
stations WHXN. WFIL, WLIW. Some
of the others will bhe transeribed.
Present plans call for 3 quarter-hours
weekly. Libby agency is J. Walter
Thompson Co., Chicago.

BEETTER VISION INSTITUTL.
New York, has started its fall series
of Men of Vision. RCA-Victor dises
discussing the work of experis in o)
tieal science. Series runs 14 weeks
and is hroadeast on about 200 sta-
tions. While most of the stations are
carrying the profram on a sustaiming
basis, ahout 10¢% of them have soll
the time to local opticians.

COLGATE-I'ALMOLIVE-PEET Co..
Jersey City. N. J.. is planning to tran-
seribe Myrt 'n° Marge. now on CBS
for Supersuds. and Hilltep Houge,
also on CBS for Palmolive soap.
use on a gronp of stations thus 'far
unspecified. Denton & Bowles. New
York, is ageucy.

EDISOX GEXNERAL ELECTRIC
Appliance Co.. Chieazo (Hotpoint ap-
plianees). held a meeting for sales
and distrilmtion executives of the
Eastern Realoard at Hotel Pennsyl
vania. New York, Nov. 2223  Ac-
cording to W. JI.. Sayre. New York
district manazer. the company does
not plan a national radio eampaign.
but eooperates with dealers and dis-
trilutors if they are interested in us-
ing radio. Transeriptions are prepared
at the factory for use of dealers who
request them for loeal placement.
Ageney is Mazon Inec, Chicago.

U. 8. RUBBER Co., New York
{tires) which has bought time on
CRBS from 9:30-10 p. m. on Wednes-
days. is anditioninf Ten Bernie and
orchestra for the spot. hut no signa-
tures are on the line. Starting date is
also still indefinite. Agency is Camp-
hell-Ewald Co. of New York.

CAMPIRELL CEREAL Co.. Minnpe-
apolis  (Malt - O - Meal) whieh has
placed its business with Ruthranff &
Ryan, Chicago. will start quarter-
hour transeriptions on 15 stations
Jan. 3 with the possibility that 35
stations will be used. New show. Jack
Westaieay Under the Sea, will be
broadeast from three to five times
weekly.

GENERAY MILLS Inc, Minneapo-
lis, is planning on starting a quarter-
hour script show Monday through
Saturday over CBS coast to coast
starting the latter part of December.
Knox Reeves Adyv. Ine., AMinneapolis,
is ngemncy.

URFE DRUGGISTS, Cleveland, {in-
dependently-owned drug stores), has
started daily  100-word announce-
ments on WGN. Chicago, making the
sixth station lLeing used by the drug
firm. Other stations are RKMOX,
WTAM., WJR, WTJMJ and WBN$.
C. Wendel Muench & Co., Chicago, is
ageney.

BROADCASTING ¢ Broadcast Advertising

1

for
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NETWORK ACCOUNTS

(Al times EST unless otherwise specificd)

New Business

HUMPHREY Homeopathic Medicine
Co.. New York (patent medicines)
on Nov. 28 started Martha & Hal on
S Mutual statious, Sun., 11-11:13 a.
m.: Wed., Fri.. 9:43-10 a. m. .\gZency:
Biow Co.. X. Y

AMERICAN TOBACCO Co.. New
York (Lucky Rurike cigarettes). on
Dec. X starts Your Hollyicood Parade
featuring Dick I'owell nnd other War-
ner Ihrotbers talent ou 74 NBC-Red
stations plns KFWEB, Wed., 10-11
p. m.. for 32 weeks. Agency: Lord &
Thomas. N. X

ONO Iid. Montreal (Oxo beef
cubes), ou Nov. 16 started Quro Pro-
gram With Clarence Ilayes on 4
NBC-I"acific Red stations, Tues.. Fri,
9:30-9:45 a. m. (PRT). Agency:
Doremus & Co., 8an Fraucisco.

| CANADA DRY GINGER ALE Co,

-

N. Y.. on Oct. 25 hezan 52 participa-
tions Yankce Network News Service
weekly, to Feb. 14, 193%. on 12
Yankee stations. Agency: J. Walter
Thompson, N. Y.

AMERICAN OIL Co.. Baltinore, on
Nov. 1 began 18 miuute participations
in Musical Roundup, 3 weekly, on 3
Yankee stations. Ageney: Joseph
Katz Co.. Baltimore.

EUCLID CANDY Co. of Cal, San
Francisco {(candy bars), ou Nov. 23
started for 13 weeks Anor Manning
op 2 CBS California stations (KNX.
KSI'0), Tues.. 3:30-3:40 p. m.
(PNT). Ageney: Sidney Garfinkel
Adv. Agency. Ran Francisco.

Renewal Accounts

REGIONAL ADVERTISERS Iuc,
New York (gas companies’ coopera-
tive), on Nov. 30 renewed for 20
weeks Mystery Chef on 17 NBC-
Red stations, Tues. and Thurs., 11 :45-
12 noon (repeat 2:45). Agency: Mec-
Cann-Erickson Inc, N. Y.

C. F. MUELLER Co.. Jersey City
N. J. (macaroni), on Dcec. 13 rcnews
for 13 weeks Kitchen Cavaleade ou 7
NBC-Blue stations. Moun. thru Fri,
10:43-11 a. m. Agency: Kenyon &
Eckhardt Ine., N. Y

CARDINET CANDY Co.. Oakland
(candy bars), on Dec. 5 renews for
13 weeks The XNight Editor on 10
NBC-Pacific Red stations, Sun.. 9-
9:30 p. m. (DIST). Apency: To-
maschke-lliott Ine.. Oakland.
FORD MOTOIt Co., Detroit. on Juu.
2 renews for 13 weeks Watch the Fun
Go By on 93 CBS stations. Tues., 9
9:30 p. m. Agency: N, Ayer &
Son Ine., Chiladelphia.
Network Changes
LUTHERAN LAYMEXN'S LEAGUE.
St. Louis (relizious), Dec. 19 adds 14
Don Lee stations to Lutheran Hour,

UNIVERSAL
KEW DYNAMIC
MICROPHONE

Setf energlzing. Not
affiected by heat or
ciimate. Impedance
33, 50, 200 or 500
ohms. Also high im.
pedance direct to
grid. Freg. res. 40-
8000 C.P.S. Output
-58 db.

Microphone Division
UNIVERSAL MICROPHONE CO., LTD.,

424 Wamen Lane, Inglewood, Calif., US. A,

23

SRANSCRIPTION

NBC transcriptiou division has -
nounced a full-bour recorded version
of Taming of the Shrew. Shakes-
pearean comedy. as this year's Christ-
mas gift to Thesaurus subseribers.
The more than 220 stations subscrib-
ing to this recorded library service
will receive this feature gratis in time
for hroadcasting during the holiday
season. In previous years prograins of
hymns and carvols and a dramatic ver-
sion of Dickens’ Christmas Carol have
been distributed.

LUCIO VILLEGAS, prresident of
Pan-American Radio Productions.
Hollywood transcription and produc-
tion concern, has been engaged by
Walt Disuey Studios to supervise and
direct the Spanish version of Snoic
White & the Seven Dicarfs, now be-
ing filmed. He will also dub the voice
of Grumpy, onc of the principal char-
acters.

FELIX A. MULGREW has joined
the sales staff of Gromhach I’roduc-
tions Inc, New York, program pro-
ducer. Mr. Mulgrew, a lawyer, was
formerly in the office of rhe district
artorney of New York.

LIGGETT & MYERS TORACCO
Co.. New York (Chesterfields), on
Dec. 31 replaces Hal Kemp with Paul
Whiteman on 81 CIS stations. Fri..
8§:30-9 p. m. Agency: Newell-Emmett
Co. Ine,, N. Y

MILES LABORATORIES Inc., Llk-
hart, [nd.. on Nov. 29 added four sta-
tions to NDBC-Red Uncle E:zra pro-
grams.

SKELLY OIL Co., Kaunsas City, on
Diee. 5 shifts Stelly Court of Missing
Heirs ou CIIR  from Mon., 7-7:30
p. ., to Sun., 10:30-11 p. .

NASH - KELVINATOR Corp.. De-
troit, on Dcc. 4 adds 4 stations to
Prof. Quiz. Nat, 9-9:30 p. m.

I1. J. IIEINZ Pittsburgh (57
Yurieties), on Dec. 2 starts new sched-
ule for Heinz Mapazine of the Air on
CBS. Now heard three duys weekly
at 11:15-11:30 a. m,, and two days at
11-11:30 a. m., will drop the extra
quarter-hour on the latter two days,
and will add new edition, Thurs,
3:30+4 p. .

ACME WHITE LEAD & COLOR
WORKS., Detroit (paints), on Nov.
21 changed their Sunnday afternoon
NBC-Blue program to 4:30-4:45(CT)
but will resume full half-hour sched-
ule at the end of 13 weeks.

AMERICAN TORACCO Co., New
Yorlk (Lneky Strike cizarettes). on
Jan. 3 rvenews Edwin C. THII's Your
News Parade on 93 CRS stations.
Mon. thru ¥Fri, 12:15-12:30 p. m.
Ageney: Lord & Thomas. N. Y.

IHECKER PRODUCTS Corp.. New
York (Silver Dust. Golddust). on
Nov. 30 renewed for 13 weeks Bea-
trice Fairfar on 38 Mutual-Don Lee
stations. Tues, thr Fri., 2:45-3 p. m.
Agency: RBDO, N. Y.

SIGNAL OIL Co.. Los Angeles (oil
and eiasoline). on Noy. 14 renewed
for 52 weeks Signal Carnival on 11
NBRC-Pacific Red stations. Sun.. 7:30-
S p. m. (’ST). Ageney: Logan &
Stebbins, Los Angeles.

H. FEXDRICK Inec.. Evansville. Ind.
(La TFenrich ecigars). adds WERC,
KFYR. WDAY to Smoke Dreams over
a split .\'B}()I-Red network Sun., 12:30
p. m. y

E. FOUGERA & Co. New York
(Vapex), on Jan. 7 will add WGN,
Chicago, to the MBS hookup for Let's
Play Games.

KWTO-KGBX, Springfield, Mo, is
combining its studios in one building.

BROADCASTING ¢ Broadcast Advertising

MAYFIELD KAYLOR. program di-
rector of KEHE, Los Augeles, has or-
zanized his own radio produclion unit
uuder name of Mayfield Kaylor Radio
Productions, audl established oflices at
1041 N. Las Palmas Ave.. Hollywood.
He will specialize in buildiug shows
for agencies aud sponsors. Firm is
now producing G0 one-minute drama-
tized transcriptions for Seven-Up Bot-
tling Co. dealers represented by 13eiu-
mout & Hohwaun Ine, Chicage. Re-
cordings [ne.. Flollywood, is cutting
the series with pressings hy Allied
Phonograph & Itecord Mfg. Co., that
city.

F. W. HEMINGWAY. part owner of
National Radio Programs Iuc., Chi-
cago production firm, is now exclusive
owuer of the fivm, having bought out
the part interest previously held by
the Jinssel C. Comer Co.. Kansas
City. Paul Weikel, anthor of the di-
rect-mail  series, “DEffective Letters”
hus been added to assist My, Heming-
way. Sale of the Adventures of .lee
Williams. transceribed series, is now
being himdled by Natioual Radio I'vo-
zrams.

ITARRY RIDGLEY, formerly of
WISAN, Providence, and WXYZ, De-
troit. has joined the production staff
of Kasper-Gordon Studios, Boston,
and is handling the Jordan Marsh Co.
series, Boblby « Belty in Santu Land,
thrice weekly on W.JAALD, Roston.

A THRICE-WEEKLY live taleut
program Dream Time on KEIE, Los
Angeles, also transcribed by the lrv-
ing Fouzel Rudio P’roductions. Holly-
wood, has heen taken for 52 episoldes
with option for additionals by DBrouad-
casting Service Assn. Ltd, Sydney.
for Australin and New Zealand. The
deal was negotiated by Dr. Ralph L.
Iower, Los Angeles. American vepre-
sentative of the firin.

TITAN PRODUCTIONS, San Fran-
cisco, is cutting o series of trauscrip-
tions titled Tweaty-five Years Ago.
The series is being produced with
KFRC stuff announcers aund actors.
including Howard Duff, Toby Reed.
Bob Beunce, Art Van Horw, Joun
Davis and Jack Fdwards.

FIDELITY RADIO Pty. Ltd, 8yd-
ney, has bought the Australian rights
to the eutire 1937-35 trauscription
output of Radio Iranscription Co. of
America, Hollywood, according to C.
C. Pyle, president.

BROADCASTING Service Assu. Ltd.,
Sydney, through its American agent.
Dr. Ralph L. Power, Los Angeles, has
acquired the rights in Australia and
New Zealand to a new 26 gquarter-
hour series of Wade Lane’s Home
Folks, song and dialog programs, tran-
scribed by Mertens & P’rice Ine. Los
Angeles production concern. Droad-
casting Service Assn. also has rights
to the first 26 programs of the serics.

WGCM, Mississippi City, Miss. re-
gional station owued by P'. K. Ewing,
commercial manager of WDSU. New
Orleans, has applied to the FCC for
authority to move into Mobile, Ala.

**The Crystal Spccialists Since 1925™

SCIENTIFIC

LOW TEMPERATURE
CO-EFFICIENT CRYSTALS

.00
Now $40:25
Two for $75.00  Aopproved by FCC

Supplied in Isolantite Air-Gap Hold-
ers in the 550-1500 Kec. band. Fre-
quency Drift guaranteed to be “less
than three cycles” per million cycles
per degree centigrade change in
temperature. Accuracy “Better”
than .01%.

ﬂ . 5 g
St
R 0 S ICE

124 JACKSON AVENUE
University Park

HYATTSVILLE. MARYLAND
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s There A

Doctor
in the
House?

There's always a specialist in
our house, ready to cure your
technical ailments; or, to per:
form a major engineering op-
eration.

38 Years Professional
Experience

—Special Appointment—
Civilian Radio Engineer U. S.
Navy Dept. in 1919

Lieut. Comdr. Thomas Appleby,
U. S§. N. R., Pres. and
Chief Engineer

Field Intensity and Station
Location Surveys.

Directional Antenna
Systems.

Allocation Problems.
Television Specialists.

Broadcast, High Frequency
and Ultra High Frequency
Bands.

Management and Sales
Analyses.

Coverage Presentations for
Sales Purposes.

Market Data.

A COMPLETE SERVICE
FOR THE
BROADCASTING STATION

Appleby
and

Appleby

Consulting Radio

Engineers

Jasper & Winchester Aves.
ATLANTIC CITY, N. J.

Telcphone 2-2335

Fie)ld Engineers oDerating throughout the

United States and Canada.
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/f{etcﬁcmc{ijini £ Promotion

Holiday Stunt — WCOQA’s Auto Show — Scholarship —
Spots — Double Sales — Rubher Windows

man of WTMJ, Milwaukee,
has developed a new idea for
merchandising Christmas
toys which resulted in securing a
substantial schedule from a firm
not using the air. Realizing that
all advertising appeals in the form
of programs and exhibits to sell
toys through childvren had been
used up, he recommended address-
ing the advertising appeal to par-
ents on the theory that they would
react to a sales story which assured
a sizeable discount on toys, especial-
ly in view of the business recession.
Kunzelmann - Esser Co., large
furniture dealers with a toy inven-
tory covering an entire floor, tock
quickly to the idea and bought a
heavy schedule of 100-word an-
nouncements on WTMJ to sell par-
ents “Christmas toys at discounts
of 20 to 40%_;” .

WOWO Brochure
WOWO, Fort Wayne, is mailing to
agencies a folder on its live talent
participating program the Morn-
tng Roundup. The folder's cover
carries a Dpicture of Herb Hay-
worth, the m. ¢., while other pages
show pictures of a few of the 17
musical and comedy acts available
for the program, and figures ex-
plaining results. The back stage
has a map of the WOWO listening
area, field intensity and mail re-
sponse.

JOHN C. JESSUP, time sales-

* * *

WCOA's Own Auto Show
WCOQA, Pensacola, Fla., directly
sponsored the local automobile
show Nov. 5-7, believed to be the
first time a station has staged an
exposition of this type entirely on
its own initiative. Henry G. Wells,
WCOA manager, directed the
event. Inquiring renorters and
broadcasts of regular WCOA fea-
tures from the floor were hirh-
liehts of the event.

] *

The Story of KMOX

THE KEMOX Chart Story, a 56-
page brochure in three colors, has
been furnished salesmen of KMOX,
St. Louis. The book contains the
station’s history, facilities, market
data, and other information out-
lined in an attention-compelling
form.

CAKE CUTTERS—On the second
anniversary of the WOWO man-

on-street program of Patterson-
Fletcher Co., Fort Wayne, Mayor
Harry W. Baals cut the cake. In
photo are John Jackett, WOWO
announcer, the mayor; Harry
Fletcher, president of Patterson-
Fletcher; Franklin Tooke, WOWO-
WGL production manager.

Memory Books
DR. W. B. CALDWELL Inc,
Monticello, Ill. (Dr. Caldwell’s
Syrup Pepsin), is giving away
Party Line Memory Books on its
Monticello Party Lime transcribed
programs broadcast on 61 stations,
1t contains biographical sketches of
all the characters as well as house<
hold hints, gardening information,
recipes and other data. During the
past two years almost a millien
cook books have been sent to lis-
teners requesting them. Cramer-
Krasselt Co., Mi]waukfe, is agency.

The New Symphony
TO ADVERTISE the “great new
NBC Symphony Orchestra, first
full-size, full-time major orchestra
to be maintained by an American
broadcasting organization,” which
will broadcast over the combined
Red and Blue networks each Sat-
urday from 10 to 11:30 p. m,, dur-
ing the 1937-1938 concert season,
N%C has distributed five post
cards describing the series and pic-
turing the orchestra and its con-
ductors te each employe for mail-
ing to his friends.

* * »

Dollars and Photos
AUTOGRAPHED picture of the
cast goes to any listener who
guesses the name of a “mvstery"
selection played during the JMid-
South Dinner Time Program on
WMPS, Memphis. Another bit of
the show’s promotion is the offer to
the studio audience of a dollar for
some item called for during the
broadcast. First call was for a milk
bottle cap and sure enough, there
was a milkm’f.n iil ths crowd.

Dates for Charlie
STANDARD BRANDS Inc., New
York (Chase & Sanborn coffee),
is currently offering likenesses of
Charlie McCarthy in return for
dated labels of four coffee bags.
The cardboard figure is 20 inches
high, rolls its eyes and opens its
mouth. Offer was first made on the
NBC-Red mnetwork program on
Nov. 7. J. Walter Thompson Co.,
New York, is‘ agency.

* *

Newspaper’s Promotion
MERCHANDISE featured in the
Jimmie Allen transcription series
on WCBS, Springfield, Ill., are
printed in the Illinois State Jour-
nal, Springfield, which has pur-
chased 650 episodes of the serial.
WCBS is not connected with the
Journal. Agency is Russell C.
Comen Adv. 9°" l(ans;as City.

Briefs About WAIR
WAIR, Winston-Salem, N. C, has
started publication of WAIR
Briefs, a twice-a-month mimeo-
graphed letter devoted to talent.
program, studio and commercial
news about the station. It was con-
ceived by Harman 1. Moseley, Don
Gardiner anci Roger Von Roth.

L] *

From Case to Sponsor
WKY, Oklahoma City, has 3x5 foot
display cases in the building hous-
ing its studios, featuring talent
photos and advertising copy. Cards
are changed monthly, being given
to sponsors for display in store
windows.
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Response at WOR
MAIL RESPONSE at WOR, New-
ark, passed the one.million mark
Nov. 15, bringing the total of let-
ters and postal cards received by
WOR so far this year to 1,000,384,
This total includes responses to of-
fers made on numerous commercial
programs as well as artist fan
mail, but does not include mail sent
direct to sponsors. All-time high
for daily mail receipts was set Oct.
1 when 23,751 pieces of corre-
spondence were received by WOR
as a result of a map offer made on
the Lone Ranger program. The
year’s response te this program
totals 141.83§ mail requests.
o =

Vie for Scholarship
WHITING MILK Co., Boston, spon-
soring a quarter-hour junior high
schoel dramatization of standard
plays, is giving a scholarship in
connection with the WAAB pro-
gram. Promotion includes pam-
phlets, newspaper and magazine
advertising. Audience votes decide
best dramatized roles. N. W. Ayer
& Son Inc., the agency, will prepare
a script suitable to winners acting
in semi-finals and finals. Votes are
mailed or left in a milk bottle on
the doorstep. Students are treated
to milk and crackers.*

» *

KGLO Does a Good Job
SAME OLD story in an attractive
way is told by KGLO, Mason City,
Ia., in its blue and silver and gold
promotion booklet called “The
First 200 Days”. For one thing,
the booklet is well organized with
the smallest details of coverage
and market data emphasized con-
cisely. For another thing, the book-
let has an attractive ring binding
and its photographs of station per-
sonnel and programming are clear
and candid.

» ® ®

Remote Christened
WWVA, Wheeling, has christened
its new mobile unit “Little
WWVA”, It headed the procession
in Wheeling's annual Christmas
parade Nov. 26 with the station’s
announcers describing proceedings
along the line of march, At a pre-
determined point the mobile unit
pulled out of line and broadeast
the remainder of the parade as a
“stationary” station.

* * Ed

A Typical Survey
ROSS FEDERAL Research Corp.,
New York, has released a new 37-
page radio coincidental report rep-
resenting a typical survey con-
ducted for a radio station. Titled
Report to Your Radio Station, it
is available to all broadcasters. Ap-
proximately 275 stations already
have requested the report.

AWARD—W. A. Schudt Jr., man-
ager of WBT, Charlotte, displays
the plaque awarded the station by
the Charlotte Junior C. of C. for
“outstanding civic contributions”
during the year. The station’s new
motto is “*Showmanship Station of
the Nation.”

BEAUTY—This cosmetic booth in
a Kansas City department store is
the scene of a daily broadcast on

WHB, with women being inter-

viewed by Dick Smith.

Always Open
“CHICAGO latchstrings are always
out to WENR programs” is the
title on the cover of a new folder
just issued by the NBC-Chicago
sales promotion department under
the direction of Emmons Carlson,
NBC sales promotion manager in
Chicago. The cover design shows a
door with a piece of string knotted
through the perforation, represent-
ing a latchstring. The brochure
lists 46 outstanding NBC-Blue net-
work and local Chicagoe programs
having WENR-“LLS gut]ets.

*

Anonymous Advertising
IN ITS spotlight advertising in
newspapers, Hyde Park Breweries,
St. Louis, has no sponsor identifi-
cation whatever, merely calling at-
tention to the show on KMOX, The
sponsor is identified in the pro-
gram only at the start and finish,
Some 2,500 engraved invitations to
listen were sent symphony orches-
tra subscribers and again the iden-
tification was omittedi
* *

First Spot Doubles Sales
THE first commercial devoted to a
particular department by Grum
Bros. Furniture Co., of Seattle,
doubled sales of the Tug division
during the week following, accord-
ing to KJR, Seattle. The store
sponsors Are You a Writer, a con-
test in which prizes are offered for
best weekly radio dramatic scripts.
Ann Newman Agency, Seattle, cre-
ated the program.

# * *

Northwest Survey
COMPLETE with a field strength
survey map over which fits a trans-
parent sheet recording this year’s
mail count, an attractive promo-
tion brochure has been published
by KFBB, Great Falls, Mont. The
essential facts of coverage and
market are included in the folder’s
well-written copy.

* *

Gillette’s Windows
GILLETTE RUBBER Co., Eau
Claire, Wis. (tires and tubes), is
placing placards in all dealers’ win-
dows in the Midwest calling atten-
tion to its new program, Home
Town Memories, broadcast over
WLS8, Chicago, Saturday nights.
Cramer-Krasselt Co., Milwaukee, is
agency.

* * *

On Childs Menus
LITTLE 2x4 yellow tags are
clipped to all menus in Childs New
York restaurants each Monday,
Wednesday and Friday to call at-
tention in bright green ink to The
Musical Chefs, a quarter-hour pro-
gram on W .R, Jﬁewa*rk.

A Yard Wide
KLZ, Denver,
huge brochure about a yard wide
and done in red and blue to boost
its program and advertising fea-
tures.
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QFFICE OF
E F MCDONALD,JR
PRESIOENT

ZENITH RapD10 CORPORATION

600! DICKENS AVENUE

CHICAGO

November 8, 1937

Radio Station WLW
Cincinnati, Ohio

Gentlemen:

AS you know, we have been on & coast-
to-coast network using 69 stations
each Sunday night from 10:00 to 10:30
Eastern Standard Time since September
5'

Your station WLW has done such an out-
standing job for us that I just can-
not let it pass unnoticed; therefore
this letter.

Qur program, as you know, is on the
subject of Telepathy and Extra-Sensory
Perception. On September 19 we offered
to send gratis to anyone making the re-
quest, a booklet giving an outline of
our subdbject -- Telepathy. There were
no prizes offered -- no »remiums. The
audience was required to send in nothing
but a letter or a postal card. The an-
nouncement was made only once over each
one of the 69 stations and the audience
was requested to address us in care of
the station to which it was listening.

From your station WLW we received 25.9%
of all the responses sent in to the 69
stations. This is outstanding and you
are to be complimented on the popularity
and responsive audience of your station.

Sincerely yours,

President

ESLI*GP
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< A UNIQUE DESIGN-—
RC A A NEW STANDARD OF

TUBE PERFORMANCE

FOR BROADCASTING:

L e+l KK
—ECONOMY

ATED AT 500 WATTS per tube by FCC for high- |
level service, two RCA-833’s can be used as final
RF stage in 1 KW Transmitters.
Its low cost and extra performance suggest the
I RCA-833as an economical replacement tube. Note the
i radical new features which will make the RCA-833 of
interest to every radio engineer.

FOR SHORT-WAVE AND UHF RADIO SERVICES:
The unique fedtures of the new RCA-833, which in-
clude low driving power, high efficiency and ease of
neutralization, insure stable, economical operation at
the higher frequencies.

P LSRR S IY I _——

RCA-833 FEATURES®

HIGH EFFICIENCY AT HIGH FREQUENCIES
HIGH INSULATION }
SHORT, HEAVY LEADS |
LOW DRIVING POWER
COMPACT DESIGN
TANTALUM ANODE
MODERATE PLATE VOLTAGE REQUIREMENTS
EXTRA EMISSION FROM 100-WATT
THORIATED-TUNGSTEN FILAMENT

*Technical bulletin avaiiabile on request.

Replace weak rransmitting and receiving tubes
with the tubes preferred by nerwork stations —RCA

RCA MANUFACTURING COMPANY, INC. « CAMDEN, NEW JERSEY
A SERVICE OF THE RADIO CORPORATION OF AMERICA



www.americanradiohistory.com

