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DENVER’S PET SALES

DENVER’S
PET
STATION

CBS Network — 560 kec.
National Representative—The Katz Agency, Inc.

AFFILIATED WITH WKY, OKLAHOMA CITY, AND THE OKLAHOMA PUBLISHING COMPANY
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THE PRAIRIE FARMER STATION

BURRIDGE D. BUTLER, PRES. NATIONAL REPRESENTATIVES: INTERNATIONAL RADIO SALES

evest letters in RESULTS
evest lettersin SUGCESS
euest letters in CHICAGO
evest letters in STATION

What’s missing? Just three
letters, WLS, of course!

Those three letters may very
easily protect your advertis-
ing against another seven-

letter word —FAILURE!
WLS clients know that
Chicago listens and responds
to their programs on the
Prairie Farmer station. Ask
one!

WLS gets results!

GLENN SNYDER, MGR. CHICAGO, NEW YORK, DETROIT, LOS ANGELES, SAN FRANCISCO
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Whittle Down Your Selling Costs
in New England.....

WEAN  Providence
f Bridgeport
| New Haven
WTHT  Hartford
WNLC New London of Connecticut and the northern region of Maine, comprise the large
WS AR Fall River

WS PR Springfield . . .
WHAT Greenfield To reach all these points through any media usually involves heavy

WICC
IFTEEN local trading areas, situated between the southern boundary

trading territory known as the New England market.

WLBZ Bangor expense. But the cost may be whittled down to the minimum through the
WFEA  Manchester

widely-spread fifteen-station coverage of The Colonial Network. Popular
WNBH  New Bedford

e { Lowell features originating at Station WAAB assure comprehensive Greater
| Lawrence Boston coverage and command a large daily audience throughout the

WBRY  Waterbury . .

WLNH Laconia other fourteen important buying centers.

WRDO  Augusta No other combination of stations can give you direct access to so many

densely populated New England retail areas at such low cost.

7he COLONIAL NETWORK

21 BROOKLINE AVENUE, BOSTON, MASSACHUSETTS
EDWARD PETRY & CO., Inc., Exclusive National Representatives

Published semi-monthly, 25th issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC., 870 National Press Buildi Washingt D. C. Ent
second class matter March 14, 1983, at the Post Office at Washington, D. C., under act of March 8, 1879.
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,Quaéet Networ k!

Five Candidates For Governor
And Three For U. S. Senator

Select Quaker Network To
Reach Pennsylvania Voters!

Eight candidates, who know Pennsylvania and the preferences of its
people, electioneered independently for U. S. Senator and Governor.
using the Quaker Network as the KEY to the Keystone State. Ninety
political broadcasts in all attest to the acceptance and effectiveness of
this statewide network.

And right they were—because 55 of Pennsylvania’s 67 counties are
in the Primary Service Area of the Quaker Network. In this area, the
per capita annual spendable income is $561. Within easy reach of the
Quaker Network stations live 9,082,674 people who own 1,838,500 radios—
a loyal listening audience of approximately 7.170,150.

With affiliated stations in nineteen of Pennsylvania’s Primary and
Secondary Marketsk, the Quaker Network is your best and most eco-
nomical buy—whether you sell votes, vanilla, varnish or vaseline. Write
for rates and time available.

*
Allentown Harrisburg Reading
Altoona Hazleton Scranton
Cumberland, Md. Johnstown Sunbury
Uniontown

Easton Lancaster Wilkes-Barre
Erie Philadelphia Williamsport
Greensburg Pittsburgh York

Tée ,Qaaéet /Vetwoté
Widener ch(i. pﬁt'lade//aéid
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Thank You, MR. BELLOWS!

From an address by Henry A. Bellows, former Federal

Radio Commissioner, former wvice-president of Columbia

' Broadcasting System, now public relations director of Gen-

eral Mills, Inc., during tenth anniversary of Station KSTP.

N congratulating KSTP on its tenth anni-

versary, I am really congratulating the
people of the Twin Cities and the Northwest
on ten years of splendid broadcasting service.
From the day (April 2, 1928) when President
Coolidge pressed the key inaugurating KSTP,
there has not been a day or night when the
lives of the people of this great region have
not been made pleasanter and more interesting
and richer by the programs which KSTP has
brought them.

Now, the safeguard of democracy is competition.
Without competition in business we would have
monopoly, just as without competition in politics,
we would be on the road toward dictatorship.
... Under our competitive democratic system,
stations, networks, and advertisers are constantly
on their toes to win more listeners by better
service. I say this, because I was long associated
with one of KSTP’s competitors here in Minne-
sota, and I want to record my sincere belief that
the superb development of KSTP under the
management of Stanley Hubbard, backed for
many years by the courage and loyalty and
sound judgment of the late Lytton Shields, has
been an absolute necessity for the public accept-
ance of radio here in the Northwest.

A great broadcasting station has two distinct
functions. It must bring to the public the best
possible service

'
L)

ing stations on both counts. In bringing the
programs of the National Broadcasting Com-
pany to the people of the Northwest, KSTP has
made fine use of the richest single source of
radio program material in existence. Beyond this,
KSTP has earned national recognition as a
leader in the development of broadcasting as a
service to the community. Above all, in the field
of education.
* * *

EN vyears ago, it still required courage and

faith to build a costly broadcasting station.
The future of broadcasting was still obscure. Mr.
Shields, Mr. Hubbard, and their associates had
that faith. They believed in radio. They believed
in the Twin Cities, in Minnesota, and in the
Northwest.

Ten years of continued and increasing success
have fully justified their courage. In expressing
to KSTP on behalf of General Mills the sincere
wish that the future of the station may be even
more successful than the decade which has just
been completed, I must admit a certain amount
of selfishness. Before long, our company will
have programs coming over KSTP for an hour
each day, five days a week, so you can see that
we are expressing our enthusiasm for service
rendered by KSTP in something more tangible
than mere words.

We welcome this opportunity to associate our
selves with a great

from every part of
the nation and the
world, and at the
same time it must
be the voice of its t

Tetdhurests Leading Radio Jiation

enterprise, one of
which Minnesota
maybejustly proud.
The continued suc-

cess of KSTP is

own community.
KSTP stands out
prominentlyamong

the country’s lead-

Saint Paul

Minneapolis

essential to the
true democracy of
American radio

broadcasting.
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ALL of which proves that—"1f you lived in Northeastern
Pennsylvania, you, too, would listen to WGBI . . . because it is
the ONLY station which delivers a satisfactory signal through-
out this rich area (175,000 radio homes).

w G Bl g Scranton is in Pennsylvania's third largest
city and centrally located in the 17th largest metropolitan area
in the United States. This metropolitan area includes Wilkes-
Barre and 37 other important towns in Luzerne county as well
as 32 important towns in Lackawanna, Susquehanna and Wyom-

0!39‘“3\ ing counties. And this is only part of WGBI's primary coverage.
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daily broadcast of leading
Kansas City department store

KMBC

Lasting achievement in the use of radio for department store
selling is rare. But in Kansas City, Joanne Taylor’s Fashion
Flashes, at the start of its sixth year on May 2, continues to
establish new records—selling more merchandise, making
more friends, building new customers for
its sponsor, John Taylor Dry Goods Com-
pany. Thus,Joanne Taylor marks a mile-
stone in American retail selling, and John
Taylor’s takes its place as one of radio’s
pioneer merchandisers. KMBC is glad to
give wings daily to the voice of Joanne
Taylor throughout the length and breadth
of the rich KMBC market.

OF KANSAS CITY

The Program Building and Testing Station
FREE & PETERS, National Representatives
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THE NATIONAL
BROADCASTING COMPANY

announces the opening

of the New Studios
of
WESTINGHOUSE STATION

KYW

10,000 Watts—1020 Kilocycles

May 21st

In the New NBC Building
1619 Walnut Street, Philadelphia, Pa.

S
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“Maybe 9 should have collod
FREE & PETERS!”

HEN you’re faced with What kind of “stuff”’ the an- Exclusive Representatives:
WGR.WKBW __.___________] Buffalo
any kind of problem nouncers put into their com- LLERS Fincinosts
in radio research, by all mercials, for example. Or
DA
means call Free & Peters! the results that various sta- ox —=-gFt, Warne
WAVE Louisville
tions have gotten for various WICN _ZZ7 7] Minneapolis-St. Paol
Not only because we have e B e
. . clients. Or what the coverage WFBL s
almost every conceivable bit . o WKBN Y
. . map rea means at . M.
of printed data you might . ;: : e e Southeast - .
in Pascaloosa. WIS Cotmmbi
want—but ALSO because we e Raleigh
have a lot of unprinted in- Give us a chance to help you. Southwest
KTAT _________________ F1. Worth
formation that is often more That’s the only favor we KTUL Talsa
. . Pacific Coast
helpful than the library dope crave., Call any of our six | xomxaLe __{ic _________ —
KSF San Fr i
itself: offices, listed below. 3 R — —Seattle-Tacoma
(and FREE, JOHNS & FIELD, INC.)
Picueer Radic Station Representatives
CHICAGO NEW YORK DETROIT SAN FRANCISCO LOS ANGELES ATLANTA
180 N. Michigan 247 Park Ave. New Center Bldg. One Eleven Sutter C. of C. Bldg. Bona Allen Bldg.
Franklin 6373 Plaza 5-4131 Trinity 2-8444 Sutter 4353 Richmond 6184 Jackson 1678
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NAB Board Soon to Act on Presidency

By SOL TAISHOFF

Former Louisville Mayor Among Those Being Scrutinized;
Executive Committee to Hold Meeting May 17

CULMINAZI‘ING several months of intensive search, the NAB
boar_d of directors is about to take action on selection of a
president of the trade association, to take over the industry

leadership.

An entirely new name—Neville Miller, former Mayor of
L_oulsvﬂle, lawyer and educator—has been injected into the
picture, and he today is regarded as the strongest possibility,
though other names also are being considered. The NAB execu-
tive committee has been called to meet in Washington May 17

by President Mark Ethridge.

Known nationally as the “Fighting Mayor” for his coura-
geous and gkillful direction of emergency relief activities dur-
ing the devastating Ohio River floods of February of last year,
Mr. Miller already has been contacted, but no final decision

has been reached.

Since the first of the year Mr. Miller has been assistant to
President Harold W. Dodds of Princeton, his alma mater.
He retired as Louisville’s Mayor last Nov. 16 after having

served with conspicuous success
since 1933. He won acclaim and
recognition as a capable organizer
and administrator, and is well
known and favorably regarded in
high Administration circles.

Proposed by Ethridge

Mr. Miller, if plans are carried
to fruition, would succeed Mr.
Ethridge as the executive head of
the reorganized NAB, thus ful-
filling the mandate of the last
NAB convention that an “out-
standing figure” be retained. Mr.
Ethridge has served as president
since March 30, when he was
drafted for the post by the board
of directors. He has served with-
out pay, and with the understand-
ing that his successor would be
selected as quickly as possible to
enable him to devote full time to
his post as vice-president and gen-
eral manager of the Loudsville
Courier-Journal and Times and as-
sociated properties, including
WHAS.

Members of the executive com-
mittee are Mr. Ethridge, chair-
man; Edwin W. Craig, WSM,
Nashville; Walter J. Damm,
WTMJ, Milwaukee; Frank M. Rus-
sell, WRC, Washington; Herb Hol-
lister, KANS, Wichita, and John
Elmer, WCBM, Baltimore.

The 44-year-old Mr. Miller, it is
understood, has been contacted di-
rectly in connection with the post
by Mr. Ethridge, who advanced
his name at the last meeting of
the NAB board April 30. Possi-

bility of his selection was dis-
cussed at this meeting which,
among other actions, made three
appointments to the permanent
headquarters staff.

The board then merely an-
nounced that the search for a
permanent head was progressing,
stating that action would be taken
at the “earliest possible date”.
The board, through its executive
committee, had been canvassing a
broad field, including many out-
standing figures in public life. The
Miller appointment was tentative-
ly agreed upon as highly desirable.

A strong spontaneous demand
not only within the board, but
throughout the industry had de-
veloped for retention of Mr. Eth-
ridge as president on a salaried
basis. He steadfastly declined to
consider such a step because of
his personal business commitments.
Mr. Ethridge is understood to have
an agreement to remain with the
Louisville newspaper organization
for at least five years. He has been
with it since April, 1936. He ac-
cepted the NAB presidency tem-
porarily with the understanding
that his successor would be named
quickly.

Has Wide Acquaintanceship

Though he had lived in Louis-
ville continuously since 1920, when
he returned from law school, Mr.
Miller is well-known in official
Washington. A Democrat, he visit-
ed Washington frequently during

BROADCASTING ¢ Broadcast Advertising
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CONSIDERED BY NAB

s S

o #
NEVILLE MILLER
his tenure as Mayor, particularly
on public utility matters, a field in
which he is regarded as an ex-
pert, and later in connection with
relief and rehabilitation activities
following the 1937 flood.

According to close friends, Mr.
Miller is personnally acquainted
with President Roosevelt, and with
others high in Washington’s offi-
cialdlom. He was described to
BROADCASTING as being “very able”
and extremely well liked. One of
his close friends, it is understood,
is Justin Miller, former assistant
Attorney General and now a mem-
ber of the U. S. Court of Appeals
for the District of Columbia, who
was dean of the law school of
Duke University during the time
the prospective NAB president
was dean of the law school of the
University of Louisville.

Following the board meeting
April 30, Mr. Ethridge was to con-
tact Mr. Miller further. Sudden
illness of Mr. Ethridge’s youngest
daughter forced his departure by
plane in the early afternoon of the
board’s meeting and before all of
the board business could be cov-
ered. The matter was left so no
final action would be taken until
the board had further opportunity
to consider it, though Mr. Ethridge

was given full authority to carry
on the conversations.

Aside from this discussion, the
board handled a sizeable volume of
business. Named to the headquar-
ters staff were Ed Kirby, promo-
tion manager of the National Life
& Accident Insurance Co., which
operates WSM, Nashville; Paul F.
Peter, secretary of the Joint Com-
mittee on Radic Research, and
Joseph L. Miller, Washington
newspaperman specializing in la-
bor news for the Associated Press.
While specific titles were not
designated, it is obvious that Mr.
Kirby will handle the broad field
of public relations and education.
Mr. Miller, while nominally as-
signed to general publicity, will
specialize in labor activities and
research. Mr. Peter will be re-
search director. [See individual
sketches on page 12.]

There remains to be filled the
permanent headquarters post of
secretary-treasurer, or administra-
tive officer, now being filled tem-
porarily by Edwin M. Spence,
former general manager of WBAL,
Baltimore. Mr. Spence is serving
on an interim basis along with Mr,
Ethridge and Philip G. Loucks,
special counsel. An engineer and
an attorney also will be named to
the headquarters staff.

Copyright Bureau Enigma

At the April 30 session a bitter
controversy developed over con-
tinuance of the NAB Bureau of
Copyrights, separately incorporat-
ed organization created to build a
public domain transcription li-
brary. A report on the status of
the library, which has recorded
some 20 hours of public domain
music, was delivered by Jobhn J.
Gillin Jr., WOW, Omaha, chair-
man of a special committee desig-
nated to undertake the survey.
His committee recommended that
additional funds, probably totaling
some $2,300, be advanced by the
NAB to meet its commitments.
This was vigorously opposed by
several board members, but it was
finally agreed to keep the bureau
a going concern until the next
board meeting, when steps may be
taken to set it up as a unit total-
ly independent of NAB finances.

NAB announced that member-
ship had reached an all-time peak
of 434 stations under the reorgani-
zation, with some 350 stations al-
ready qualified under the new
schedule of dues. Sufficient finances

May 15, 1938 + Page 11


www.americanradiohistory.com

are already underwritten, it was
felt, to pursue the plan for reten-
tion of a paid president and other
headquarters personnel.

A campaign for longer licenses
for stations and for clarification
of procedure on informal com-
plaints also was authorized by the
board. Developments are reported
on in this issue as part of the
story on the June 6 hearings [Page
15].

New stations admitted to NAB
membership at the meeting includ-
ed KEX, Portland, Ore.; WPAX,
Thomasville, Ga.; WSAZ, Hunting-
ton, W. Va.; KLS, Oakland, Cal.;
WSGN, Birmingham; KYSM, Man-
kato, Minn.; WJBY, Gadsden, Ala.;
WGPC, Albany, Ga.; WMEX, Bos-
ton; WMSD, Sheffield, Ala.; WKAT,
Miami Beach, Fla.; KLRA, Little
Rock, Ark.; KATE, Albert Lea,
Minn.; KIUN, Pecos, Tex.

WCAU Request Tabled

An application from WCAU,
Philadelphia, was tabled. There
was considerable discussion among
board members about the WCAU
applieation, particularly in connec-
tion with a situation that had de-
veloped concerning Isaac D. Levy,
co-owner, who two years ago
walked out of the NAB because he
was out of sympathy with its poli-
cies. A vote may be taken on it at
the next board meeting.

The board heard reports from
Samuel R. Rosenbaum, president of
WPFIL, Philadelphia, chairman of
the labor committee; Harry C.
Wilder, president of WSYR, Syra-
cuse, chairman of the accounting
committee; John A. Kennedy,
WCHS, Charleston, W. Va,, chair-
man of the legislative cominitee;
Lew Avery, WGR-WKBW, Buffalo,
retiring chairman of the sales man-
agers committee, and Mr. Gillin as
chairman of the committee on asso-
ciate memberships.

Paul A. Porter, attorney for
CBS in Washington, was designat-
ed by Mr. Ethridge to act as NAB
observer in connection with activi-
ties having to do with internation-
al broadcasting. George W. Nor-
ton Jr., president of WAVE, Louis-
ville, was appointed to serve on the
committee of newspaper editors and
the American Bar Association
studying the question of reporting
and broadcasting court trials.

Concerning Neville Miller

Mr. Miller’s selection as presi-
dent of the NAB, it is believed,
would meet practically every pre-
requisite advanced in the stormy
discussions over the calibre of in-
dividual who should head the trade
association and as such assume the
role of industry spokesman. De-
spite his lack of radio background,
Mr. Miller’s wide experience as the
chief executive of an important
metropolitan community, his exper-
ience as a lawyer and as a teacher,
and the leadership and fortitude
he displayed during the calamity
that befell Louisvile last year, all
point to capacity, resourcefulness
and ability essential for the task.

On the occasion of his appoint-
ment late last year as assistant to

Page 12 « May 15, 1938

TRIO OF APPOINTEES TO KEY POSTS IN NAB

Joseph L. Miller

A VETERAN newspaperman de-
spite his youth, 30-year-old Joseph
L. Miller joins the NAB May 15 as
its publicity director but with par-
ticular emphasis
on labor rela-
tions. He comes
to the trade asso-
ciation highly
recommended for
the post by labor
leaders in all
groups. It is un-
K derstt:iod N}hét E{lld—

| war cGrady,
Mr. Miller former Assistant
Secretary of Labor, now vice-pres-
ident of RCA in charge of labor
relations, a close personal friend,
first recommended him.

For the last six years Mr. Miller
has been a member of the Associ-
ated Press staff in Washington. He
started with the AP as correspon-
dent in Harrisburg, Pa., later be-
ing transferred to the Washington
Bureau.

Since the advent of NRA in
1933, Mr. Miller has specialized in
labor news. He has covered all im-
portant labor developments out of
town as the AP specialist in this
field, having followed the AFL to
Cincinnati, Tampa, Atlantic City
and Denver for its conventions and
the CIO to Pittsburgh for its 1936
meeting,

Mr. Miller is credited with man
“scoops” and exclusive stories in
his reportorial pursuits having to
do with labor. He predicted the
John L. Lewis-CIO formation
nearly a year before it happened.

A native of Uniontown, Pa,,
where he was born 30 years ago,
Mr. Miller attended public school
there and went to Haverford Col-
lege, where he received his degree
in 1930. The following year he cov-
ered the Pennsylvania State Legis-
lature for the AP in Harrisburg.
He is married and has a year-and-
a-half-old son. His wife is the for-
mer Elinor Lord of Boston, who
was formerly on the professional
stage.

the president of Princeton, Presi-
dent Dodds stated:

“Mr. Miller’s career as an under-
graduate at Princeton, law student
at Harvard, practicing attorney,
law school dean and finally as an
effective mayor who skillfully led
his city through the disaster of a
devastating flood has given him a
broad experience and sympathies
which make for success in an acad-
emy community. In connection with
plans under way and in contem-
plation for the development of the
university, I have for several years
desired the assistance of such a
man. I am confident that the right
man has been found. That he has
turned his back on attractive and
more remunerative occupations in
the outside world is a tribute to
Mr. Miller and Princeton.”

Born in Louisville on Feb. 17,
1894, Neville Miller is the son of
the late Judge Shackleford Miller
and Mary Floyd Miller. Obtaining
his grade schooling in the Louis-
ville public schools, he was grad-
uated in 1912 from the Louisville
Male High School. He entered
Princeton that year and was grad-

Paul F. Peter

PAUL F. PETER, former chief
statistician of NBC and secretary
of the Joint Committee on Radio
Research, comes to the NAB as re-
search director =

after a wide ex-
perience in eco-
nomics and re-
search. A native
of Washington,
D. C., where he
was born 34
years ago, he was
educated in the
‘Washington pub-
lic schools and at
George Washington and Syracuse
Universities, receiving his degree
of Bachelor of Science in Business
from the latter in 1928. He was
commissioned a Second Lieutenant
in the Infantry Reserve Corps that
year.

While attending school during
the war, Mr. Peter was a civilian
employe in the Army Signal Corps
office for two years during the war.
He worked during summer vaca-
tions in various posts in Washing-
ton. Upon his graduation, he joined
General Motors Acceptance Corp.
as a field representative, handling
special assignments on office man-
agement and statistics.

He resigned in 1929 to join NBC,
where he was employed until 1935
as chief statistician. He trans-
ferred from NBC to its parent
company RCA in 1935, resigning
the following year to become execu-
tive secretary of the Joint Com-
mittee on Radio Research, compris-
ing five representatives each from
the Association of National Adver-
tisers, American Association of Ad-
vertising Agencies and National
Association of Broadcasters. The
organization was created to investi-
gate the method for obtaining basic
information on radio as an adver-
tising medium. The ultimate pur-
pose of the Committee is to deter-
mine the feasibility of creating an
audit bureau for radio advertising.

In his new post, Mr. Peter will
have direct supervision over re-
search and statistical information
for the industry. It is likely the
NAB Business Index, a monthly
compendium of broadeasting busi-
ness statistics, will be reinstated
under Mr. Peter’s direction. It was
dropped about a year ago by the
old NAB organization.

uated in 1916 with an A. B. de-
gree. Then he went to Harvard
Law School, procuring his Bachelor
of Laws degree. He returned to
Louisville in 1920 to begin law
practice with his father and his
brother, Shackleford Miller, Jr.
Interested in education, he taught
at the Jefferson School of Law
from 1920 to 1925. He also lectured
in the American Institute of Bank-
ing from 1924 to 1930 and was pro-
fessor in Louisville University’s
School of Law from 1920 to 1930.
He ceased active practice in 1930
to become dean of the university’s
law school. During his tenure
standards of teaching were raised
so that within two years the Ameri-
can Bar Association approved and
elected it to membership in the As-
(Continued on page 69)

Edward M. Kirby

THE NEW NAB public relations
director, Edward Montague Kirby,
is in his early 30’s, having been
born in Harper’s Ferry, W. Va,,
June 6, 1906. He
joins the NAB
from the Na-
tional Life & Ac-
cident Insurance
Co. of Nashville,
where he was
sales promotion
manager both for
the insurance
company and for
its 50,000 - watt
station WSM.

Mr. Kirby has been active at
WSM in radio programming as
well as sales promotion. He has
produced a half-dozen station pro-
grams a week, has supervised other
programs for National Life & Ac-
cident placed on the West Coast
and has provided canvassing litera-
ture and sales talks for 3,000 sales-
men of the company. He has been
with the insurance company and
WSM since 1933, having been se-
lected for his post by Edwin W.
Craig, vice-president of the com-
pany and directing head of its sta-
tion, who is also an NAB director,
the head of the so-called Clear
Channel Group of stations and a
leading proponent of the NAB re-
organization plan.

Mr. Kirby has been responsible
for a series of educational and pub-
lic service programs over WSM.
He has addressed meetings of edu-
tional and business groups identi-
fied both with radio and insurance
on frequent occasions and is well
known in the industry. He is also
the founder and editor of Rural
Radio which started three months
ago for the purpose of supplying
rural listeners with radio program-
ming and personality information.

Mr. Kirby started out as a re-
porter on the Baltimore Sun. He
left to become assistant statistician
for MacCrone & Co., Detroit bank-
ers, having as his particular job
the study of distribution and mar-
keting. Following work as head
statistician for the Commerce
Union Bank of Nashville in 1929,
he became account executive for
C. P. Clark Inc., Nashville agency,
in charge of the Friendly Five
Shoes, putting transcriptions on
120 stations for two seasons and
using NBC and CBS. He also su-
pervised Philco Radio sales in the
South when that organization had
sectional advertising agencies;
handled Se-Ling hosiery and the
Cincinnati-Dallas division of what
now is American Airlines. At the
same time, he edited three house
organs.

Mr. Kirby received his AB de-
gree and a commission as second
lieutenant in the Field Artillery
from the Virginia Military Insti-
tute in 1926, where he was editor
of the college newspaper, founder
of the VMI Sniper, college comic
magazine, and cheerleader. He
went to prep school at New York
Military Academy, Cornwall, N. Y.
He is the son of a former West
Virginia coal operator. Mrs. Kirby
is the former Marjorie Arnold,
daughter of the dean of Vanderbilt
Law School.

w,.L: 4%
Mr. Ki.rby

BROADCASTING ¢ Broadcast Advertising

www americanradiohistorv.com


www.americanradiohistory.com

Barriers Rise to Congress Radio Probe

Senator Byrnes Opposed to White Inquiry Proposal;
McFarlane Delivers Charges at House Hearing

By WALTER BROWN
PROPOSALS for a Congressional
investigation of the broadcast in-
dustry and the FCC have gained
impetus on Capitel Hill, but it is
still extremely doubtful if either
the Senate or the House will order
a probe during the remaining
weeks of the 75th Congress.

The Senate Audit & Control
Committee on May 10 reported the
‘White Resolution without recom-
mendation, and the House Rules
Committee, May 12, began open
hearings on five resolutions for a
general radio investigation by a
select House committee, with em-
phasis on monopoly.

Immediately after reporting the
White Resolution, Chairman
Byrnes (D-S.C.) announced his op-
position to the proposed Senator-
ial investigation and said if an at-
tempt was made to eall it up, he
would air his views.

“I regard the resolution as a
political move, and I will fight it
to death,” Mr. Byrnes said. He
pointed out that the FCC, under
the direction of Chairman McNinch
was investigating most of the im-
portant subjects covered by the
White Resoluton with a view to
making recommendations to Con-
gress.

Because of the close relationship
between Mr. Byrnes and the Presi-
dent, the attitude of the Senator
was regarded as more or less repre-
senting the views of the Admin-
istration. This points to opposition
by the majority leadership in the
Senate.

$25,000 Fund Sought

The White Resolution was one of
seven proposals for Senatorial in-
vestigations reported to the Senate
by its Audit & Control Committee
without recommendation. It carries
an appropriation of $25,000 and
would authorize a subcommittee of
the Senate Interstate Commerce to
investigate every phase of radio.

Senator White (R-Me.) author
of the resolution and recognized as
the leading authority in Congress
on radio matters, frankly told
BRroADCASTING he saw no hope for
his resolution unless he could se-
cure the active support of Chair-
man Wheeler (D-Mont.), of the
Senate Interstate Commerce Com-
mittee.

“I plan to confer with Senator
Wheeler within a few days, after
which I will make a statement as
to the course I will follow in con-
nection with the resolution,” Mr.
White said after the Audit & Con-
trol Committee had acted.

Wheeler Favors Probe

Upon his return from the West,
Senator Wheeler said he favored
passage of the White Resolution
and would 30 vote in the Senate.

“There has been a lot of quarrel-
ing down there at the Commission,
and I think a study should be made

by a Senate committee,” he assert-
ed. .
Mr. Wheeler said he had no spec-
ial interest in the resolution and
“if it passes, I will appoint a sub-
committee to conduct the investi-
gation.” The Senator did not in-
dicate whom he would appoint
other than to say he would not be
a member. It was a foregone con-
clusion, however, that White would
be one of those chosen.

McFarlane’s Charges

At the opening hearing by the
House Rules Committee, Rep. Me-
Farlane (D.-Tex.) was the only
witness. He attacked what he
termed the monopolistic influences
in the communications industry and
created a mild sensation by charg-
ing that two former United States
Senators, who were unnamed, were
employed by RCA to put through
the Federal Court at Wilmington
in November, 1932, a consent de-
cree on patent rights. The Texan
charged this was the beginning of
“debauchery and monopoly” in the
communications field.

In opening the hearing, Chair-
man O’Connor (D-N.Y.) said the
committee was not considering any
particular resolution. He stated
the Committee might decide to
bring out an entirely new resolu-
tion embodying certain features
from the five it has before it.

“It is the subject itself we are
considering,” Rep. O’Connor de-
clared.

Rep. McFarlane told the Com-
mittee he was not interested in
personnel or the FCC as such. “My

interest is in monopoly in the com-
munications industry, which I con-
sider a menace to our free insti-
tutions,” he said.

“] am quite sure there does exist
a monopoly in radio,” Mr. O'Con-
nor interjected.

Rep. McFarlane said the action
of the Rules Committee in announc-
ing a hearing on the radio inves-
tigation resolutions had spurred the
Senate Audit & Control Commit-
tee to report out the White Reso-
lution after having bottled it up
for nearly a year. He urged the
Rules Committee to approve an in-
vestigation and not step aside in
favor of the Senate proposal.

Rep. O’Connor asked if radio
stations capitalize their licenses
from the FCC. Rep. McFarlane
said he did not know.

Mr. McFarlane declined to name
the Senators against whom he
threatened to institute impeach-

ment proceedings for accepting em-

ployment in the patent case.

Hearing Recessed

Chairman O'Connor recessed the
hearing until the week of May 16.
Waiting in the committee room
to be heard were Rep. Connery
(D-Mass.) and Rep. Wigglesworth
(R-N. Y.), both proponents of an
inquiry. Rep. Boileau (P-Wis) was
present as a ‘“‘spectator.” Thir-
teen of the 14 members of the com-
mittee were on hand to hear Me-
Farlane, showing that the propos-
als for a radio investigation will
receive serious attention.

Should the Rules Committee ap-
prove a resolution and the House

Hearings Started on Senate Proposal

For Governmental

WASHINGTON became the scene
of concerted activity in connection
with international broadcasting
during the last fortnight, as formal
release was awaited by President
Roosevelt of the report of his In-
terdepartmental Committee on Ra-
dio Broadcasting appointed several
months ago.

Hearings were begun May 12 be-
fore a Senate subcommittee on the
Chavez-McAdoo Bill for a Govern-
ment-owned station at San Diego
to promote “good-will”” among Pan
American nations. Hearings on a
somewhat similar measure intro-
duced by Rep. Celler (D-N.Y.) for
a station in Washington are tenta-
tively scheduled for May 16 before
a House subcommittee, Two other
measures, one for a station in St.
Petersburg, Fla., by Rep. Green
(D-Fla.) and the other for one
in Texas or in the Canal Zone by
Rep. Maverick, (D-Tex.) also are
pending.

There is little likelihood of legis-
lation at this session. Nevertheless
industry groups are prepared to
combat the proposals openly in
committee. Scheduled to appear for
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Shortwave Station

the NAB at both the Celler and
Bone hearings is Mark Ethridge,
president. CBS tentatively has ar-
ranged for the appearance of Fred-
eric A. Willis, assistant to the pres-
ident, and E. K. Cohan, technical
director. NBC probably will be rep-
resented by Frank E. Mason, vice-
president, and Dr. C. B. Jolliffe,
former FCC chief engineer and
now chief of the RCA central fre-
quency bureau.
Merely Conclusions

Chairman Frank R. McNinch of
the FCC has indicated his Interde-
partmental Committee’s report on
international broadcasting will be
submitted shortly to President
Roosevelt. He has declared the re-
port will contain no recommenda-
tions as such, but simply “conclu-
sions” on the matter of the most
effective means of combating prop-
aganda broadcasts to the Latin-
American nations via shortwave
radio, primarily from Germany,
Italy and Great Britain. It is gen-
erally thought the report will swing
in favor of Government-owned sta-
tions rather than privately-owned

(Continued on puge 68)

pass it, money for a probe will
have to clear the House Accounts
Committee. The chairman of this
committee is Rep. Warren (D-
N.C.), an Administration stalwart
who has indicated strong opposi-
tion to an FCC investigation.

With Byrnes and Warren oppos-
ing a communications probe, it will
take more sentiment than has yet
developed to pass any of the reso-
lutions. There is no question, how-
ever, that support for an investiga-
tion of the FCC has grown with-
in recent weeks, especially since
two members of the Commission—
Payne and Craven—voted for & mo-
tion asking a Congressional inves-
tigation.

Senator Byrnes demonstrated his
opposition to the White Resolution
during the hearings by his commit-
tee when Senator White was
heard. He then took the position
that the Interstate Commerce Com-
mittee already has the authority
to conduct the investigation the
Maine Senator proposes without ac-
tion by the Senate.

Senator Townsend (R-Del.) pre-
sented Senator White to the Audit
& Control Committee as “one whom
we all know and regard as having
probably a deeper and wider knowl-
édge than anyone on the subject
of radio.” Senator Townsend said
he was particularly interested in
the ‘‘uncertain attitude” of the
Commission regarding newspaper
ownership of stations.

A Search for Light

In appearing before the Senate
Audit & Control Committee, Sena-
tor White summarized some of the
points in his resolution—relating
primarily to network control of
outlets and clear channels, pro-
posed superpower, advertising by
radio and terms of licenses—and
asserted:

“] am not interested in an in-
vestigation in the sense we ordi-
narily use that term, but I say
there is a situation which demands
so much of an investigation as will
make available the facts which
throw light on your problems, and
then it becomes a matter of study
to determine as to what is sound
public policy.

“Unless we provide for a study,
disinterested and honest, an open-
minded study on all of these ques-
tions, I think we will find they are
really acute questions. They are
acute now, and becoming more
acute, and they will reach the sta-
ture, sooner or later, of national
scandal and harm.”

It was Senator White’s conten-
tion before the Committee that the
problems of radio and communica-
tions are responsibilities that rest
on Congress and “should not be
put on an administrative or quasi-
judicial body.” He did not attempt
to answer any of the problems he
posed with respect to the net-
works, superpower and license
terms, reiterating his conviction
that they needed study and a pol-
icy determination by Congress.

He said the FCC has had au-
thority to deal with these problems
since 1927, but because of “inac-
tion” the situation has become
“acute” and it was time for Con-
gress to make an investigation on
which to base legislation.
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Regionals Form Organization

WithShepardNamedPresident

Permanent Setup Adopted at Meeting in Chicago;
Advocate 5,000 Watts Both Night and Day

ELECTING John Shepard 3rd,
president of the Yankee Network,
as its first president, the National
Association of Regional Broadecast
Stations established itself as a
permanent organization at a meet-
ing in Chicago May 10.

With 54 station owners and ex-
ecutives representing 72 regional
units in attendance, the special
convention decided to organize
permanently on behalf of stations
in the regional group, particularly
in connection with possible en-
croachments upon them. The or-
ganization was formed on a tem-
porary basis some two years ago
for the so-called engineering allo-
cation hearings before the FCC
held in October, 1936. With the
;mpenc.ling June 6 allocation hear-
ings, it was decided to organize
on a permanent basis. Mr. Shepard
has been the prime mover from
the outset.

Membership, under the by-laws, -

is open to all stations save domi-
nant clear channel outlets and local
stations, or those having maximum
power of 250 watts.

In addition to Mr. Shepard’s
election as president, seven direc-
tors were named. For a three-year
term Mr. Shepard and Edgar L.
Bill, president of WMBD, Peoria,
were chosen. Selected for two-year
terms were Lewis Allen Weiss,
general manager of KHJ and the
Don Lee Network, and Edward
Twamley, commercial manager of
WBEN, Buffalo. Elected to one-
year terms were Ed Craney, KGIR,
Butte; Campbell Arnoux, WTAR,
Norfolk, and Hoyt B. Wooten,
WREC, Memphis.

Super-Power Opposed

Paul D. P. Spearman, Washing-
ton attorney and former FCC gen-
eral counsel, was selected as at-
torney for the group. Dr. Green-
leaf Whittier Pickard, of Boston,
was named consulting engineer.
Both appeared for NARBS at the
technical hearings.

Named as secretary-treasurer of
NARBS, by President Shepard was
Mrs. Wanda Johnston, secretary to
the Director of the U. S. Codifica-
tion Board. She previously was
secretary to Judge Frank Rober-
son, former FCC assistant general
counsel, now Mr, Spearman’s part-
ner. She has set up headquarters
in Suite 900, National Press Bldg.,
Washington, adjoining the Spear-
man offices.

The meeting reaffirmed its pre-
vious position in opposition to
power in excess of 50,000 watts.
It also went on record in favor of
5,000 watts day and night for re-
gional stations, as provided in the
new rules and regulations under
the Havana Treaty. It registered
unqualified endorsement of -clear
channel duplications. Messrs.
Spearman and Pickard were in-
structed to be fully prepared to
present the case for regional sta-
tions at the June 6 hearings.
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In setting up its organization,
the regional station executives
agreed that in the future directors
will be elected for three-year
terms. The president will be se-
lected by the directors from one of
their own number. He will be elect-
ed annually at an NARBS conven-
tion, which will be held immedi-
ately following the regular NAB
convention.

It was emphasized at the ses-
sions that establishment of
NARBS on a permanent basis is
“no reflection” on the NAB. The
trade association, it was said, rep-
resents all stations and as such
cannot take an industry-wide po-
sition in matters where there is
conflict such as between clear
channel and regional stations. The
by-laws of the new association
state in part that it is “understood
that all problems of a general na-
ture which affect the broadcasting
industry as a whole should be
handled by the NAB.”

Philip G. Loucks, NAB special
counsel, attended the mornin% ses-
sion of the group. President Shep-
ard stated afterward that it can-
not be emphasized too strongly that
both NAB and the regional group
under present conditions “are abso-
lutely essential”. A meeting of the
NARBS membership will be held
in Washington just prior to the
general hearing before the FCC on
June 6.

Attending the convention were:
John Shepard, TII, WAAB-WNAC-WICC-

WEAN, Boston, Bridgeport, Providence,
E. C. Nash, Ben Ludy, WIBW, Topeka.
W. E. Hutchinson, WAAF, Chicago.
Edgar L. Bill, WMBD, Peoria.

Jessie Jacobsen, KFBB, Great Falls, Mont.
E, K. Cargill, AZ, Macon, Ga.
Campbell Arnoux, WTAR, Norfolk, Va.

Don Davis, WHB, Kansas City.
W. J. Damm, WTMJ, Milwaukee.

Heads Regionals l
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Roy E. Blossom, WFBM, Indianapolis

G. B. McDermott, KFH, Wichita

H. Dean Fitzer, WDAF, Kansas Ci.ty.

John Sherman, WTCN, Minneapolis

R. E. Bausman, WIRE, Indianapolis

Dr. Geo. Young. WDGY. Minneapolis.

J. L. Reinsch, WHIO, Dayton.

T. C. Cameron. John C. McCoy, D. S.
Reed and W, M. Koessler, all of WROK,
Rock Island. . :

N. G. Mason, WIRE, Indianapolis.

Joe Wright, WILL, Urbana.

Clarence Leich, WGBF, Evansville, Ind.

Don Searle, KOIL. Omaha.

Hoyt Wooten, WREC, Memphis.

W. P. Harris, WJAX, Jackson, Miss.

John C. McClay, WROK, Rockford.

R. S. Shaw. WKAR. Fast Lansing, Mich.

Hugh M, Feltis, KOMO-KJR, Seattle.

E. H. Twanley, WREN. Buffalo,

H. V. Anderson, WJBO, Baton Rouge.

Clarence Wheeler, WHEC, Rochester.

Frank B. Falkner, WJSV, Washington,
WEEIL. Boston. WKRC. Cincinnati.

C. G. Cosby, KWK, St. Louis.

N. T. Welch, WSAR, Fall River, Mass,

Ed Craney, KGIR, Butte, Mont., KFPY,
Spokane.

John C. McCormack, KWKH. Shreveport.

Harold Wheelahan, WSMB. New Orleans.

M. C. Jensen, WCAL, Northfield, Minn.

Randy Ryan. KMMJ, Clay Center, Neb,

Samuel H. Cook. WFBL, Syracuse. |

H. C. Wilder. WSYR, Syracuse.

H. K. Carpenter. WHK, WHEKC, Cleve-
land, WCLE, Columbus.

H. W. Batchelder. WFBR, Baltimore.

Ralph Atlass. WJJD. Chicago.

E. S. Mittendorf, WIND, Gary.

H. W. Slavick, WMC, Memphis.

Paul D. P. Spearman. attorney.

Lewis Allen Weiss, KHJ. Los Angeles.

Donald Withycomb, WFIL. Philadelphia.

Albert A, Cormier. Hearst Radio Inc.

F, D. Schurz, WSBT, Qouth Bend, Ind.

Thomas W. Gavin, WEBC, Duluth.

P. J. Meyer. KFYR, Bismarck, N. D.

Rev. W. A. Burk, A. S. Foster. WEW, St.

Combined Gross Billings of Networks
For Month of April Shows 1.9% Drop

COMBINED gross billings of the
nationwide networks for April
totaled $5,924,230, a decrease of
1.9% from the $6,041,449 total for
April 1937. Individually, CBS
shows a loss of 5.4% when the
$2,424,180 billing for the month is
compared with the $2,563,478
billed in the same mionth last year.
MBS likewise is down 5.3%, with
a gross billing of $189,645 for April
1938 against one of $200,134 for
April 1937.

NBC alone showed a gain, its
April figure of $3,310,505 being 1%
above the last year’s figure of
$3,277,837. Explanation of the
slight decrease is that a number of
advertisers signed off for the sumn-
mer earlier than usual this year
due to the general uncertainty over
business prospects, and it is con-
sidered a tribute to radio’s power
to get results that its advertising
revenue should be holding up so
well when other media are report-
ing large losses as compared with
last year.

For the year, all networks are
running ahead of 1937. NBC bill-

ings for the first four months of
1938 total $14,408,905, a gain of
4.9% over the $18,729,901 total for
the same period last year. CBS,
with $11,018,777 for the year to
date, shows an increase of 12.8%
above last year's $9,766,131, MBS,
with $945,566 for the first third of
1938, is 5.8% above the $893,599
for the 1937 period. Combined, the
total network gross billings for the
January through April terms show
$26,373,248 for 1938, as contrasted
with $24,389,631 for 1937, a gain
of 8.1%.

Tabulation of billings for the
year to date follows:

b Gain
over 1987

1938 1987
7.19% $8,641,999
6.1 8,205,782
5.3 8,614.288
1.0 8,271,837

Jan., _______ $2,879.945 21.1% $2.878,620
Feb. _______ 2,680,335 18.4 2,264,317
March _____ 3,034,317 18.56 2,559,716
April ______ 2,424,180 —b5.4 2,663,478

MB
_$ 260,804
- 253,250 .
232,877 —6.9
189,645 —5.3

26.39% $ 213,748
9.0 282,286
247,481
200,184

WashingtonDenial
Is Blow to ASCAP

Pleas to Restrain State Law
Refused by Federal Court

ASCAP suffered a major defeat
May 9 when the three-judge Fed-
eral Distriet Court in Tacoma,
Wash., denied its plea for an in-
junction to restrain the State of
Washington from enforcing its anti-
ASCAP law enacted two years ago.
The court threw out the injunction
plea for want of jurisdiction, hold-
ing the requisite showing of $3,000
damages to make it a Federal issue
had not been proved.

Because the Washington statute
is practically identical with that
enacted in Montana, where litiga-
tion is also in process, it is antiei-
pated the decision in that State
will follow the Washington ruling.
Moreover, Presiding Justice Bert
Haney sat on both cases. The
Washington decigion was written
by Justice E. E. Cushman and con-
curred in by Justices Haney and
John C. Bowen. The Washington
law, like that of Montana, would
require registration of all copy-
righted musical compositions with
the State, with a “per piece” price
for performance establgshed.

Appeal Expected

Several other states have adopt-
ed anti-ASCAP laws following
generally the Washington-Montana
pattern. Kenneth C. Davis, Wash-
ington attorney, was instrumental
in drafting the initial statute.
Alfred J. Sweppe, former dean of
the University of Washington law
school, was co-counsel for the NAB
in opposing the ASCAP suit for
injunctive relief in both the Wash-
ington and Montana cases.

While no official word has been
fortheoming, it is anticipated that
ASCAP will petition the U. S. Su-
%}'eme Court for review of the

ashington opinion, raising con-
stitutional grounds.

Stations in Washington State
along with those in Montana and
other jurisdictions in which
ASCAP laws have been enacted
have not been paying the perform-
ing rights society’s usual royalties,
although in many instances they
have been proffered but returned
unopened by ASCAP. The Federal
District Court in New Orleans last
month granted ASCAP an injune-
tion against enforcement of the
Florida statute, after which
ASCAP renewed its collections
from stations. That case has been
appealed by the State of Florida
to the U. S, Supreme Court,

Should the Supreme Court up-
hold the validity of the anti-
ASCAP statutes, it then will be-
come encumbent upon the State
governments to install necessary
machinery for clearance of all
copyrighted music with copyright

owners directly, rather than
through organizations such as
ASCAP.

Pall Mall Seeks Sub

AMERICAN Cigarette & Cigar
Co., New York, is looking for a
show to replace Dorothy Thomp-
son, its commentator, who will
vacate her Tuesday and Thursday
spots on May 30 for 13-weeks dur-
ing the summer. The programs
are heard on the NBC-Red net-
¥orlﬁ, through Compton Adv., New
ork.
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FCC Drafts Slate for June 6 Hearing

Havana Treaty Goes Up;
McNinch Opposes
Long License

WITH appearances filed by all
sides and little likelihood of any
renewed requests for a postpone-
ment, final plans were being made
for the “allocation hearings” be-
fore the FCC to begin June 6.

The Havana treaty, with pro-
visions for a new allocation of
broadcast assignments in the
United States, was transmitted to
the Senate May 12 by President
Roosevelt. With adjournment ex-
pected by mid-June, confirmation
is somewhat in doubt. Ratification
would change the whole aspect of
the June 6 hearings in that definite
revisions in station assignments
would be provided, whereas the
present agenda does not include
frequency shifts.

A request by the NAB for post-
ponement of the sessions, made in-
formally by President Mark Eth-
ridge, has been dropped. Acting
on instructions from the last NAB
board meeting April 30, the plan
was to request postponement on
the ground that the time between
announcement of the hearing and
the hearing date was ‘“too brief to
permit adequate preparation.”

Later developments, including
published reports of a proposed
“secret” meeting of an NAB com-
mittee with the FCC and demands
from certain anti-commerecial
groups for the right to participate
in such sessions, led to the decision
by the NAB not to press for a con-
ference.

FCC Chairman MecNinch in a
letter to Mr. Ethridge May 10 con-
firmed a telephone conversation
with the NAB president dealing
with the coneclusion not to press
the matter and to defer considera-
tion of such matters as longer li-
censes, informal complaints and the
like until some future time.

McNinch’s License Stand

Particularly significant was Mr.
McNinch’s assertion that in con-
nection with any proposed change
in the six-month license period it
was his “personal opinion that a
diseussion of that subject would
not be opportune now or any time
soon”, The NAB board had re-
solved to seek the full three-year
license term preseribed in the law.

“It is my recollection,” Mr., Mec-
Ninch added in his letter to Mr.
Ethridge confirming his telephone
conversation, “that you stated that
if you and your committee desired
to present later your views to the
Commission in regard to the mat-
ter of handling complaints or as to
the license period you would then
request opportunity to appear be-
fore the Commission for this pur-
pose.”

Meanwhile, preparation for the
hearings was being undertaken by
the three separate groups repre-
senting industry interests—clear
channel, regional and local inde-

pendents. The NAB itself, through
President Ethridge, is expected to
appear on matters affecting the
industry as a whole rather than
problems peculiar to individual seg-
ments of the industry. [See analy-
sis of rules on this page.]

It was clear that the main issue
at the hearing on the rules would
be that of superpower. Both the
National Association of Regional
Broadcast Stations and National
Independent Broadecasters Inc. were
preparing their cases primarily on
that point, alleging not only pos-
sible economic ruin if superpower
js permitted but also technical diffi-
culties and implied violation of the
terms of the Communications Act
guaranteeing equitable distribution
of broadcast facilities.

While the hearings on the dozen
pending applications for authority
to use 500,000 watts power have
been postponed indefinitely, the
issue will arise in the course of con-
sideration of the proposed new
rules promulgated April 27 by the
FCC since specific mention is made
of a limit of 50,000 watts on clear
channels. The Clear Channel Group
will argue against that restriction.

The hearings will be before the
Superpower Committee comprising

Commissioner Case as chairman;
Commissioner Craven, vice-chair-
man, Commissioner Payne and Mc-
Ninch as ex-officio member.

The NAB telegraphic request for
postponement was referred to the
Superpower Committee, which con-
cluded that it was “not in the pub-
lic interest” to take such action.
The Commission, en banc, on May
11 approved this action.

Delay in Treaty

The hearings, at this stage, will
not encompass the proposed real-
location of facilities as set forth in
the Havana Treaty agreed to late
last year. The treaty, after months
of delay, was transmitted to the
Senate May 12 with the hope of
ratification prior to adjournment of
this session. It is regarded as defi-
nitely a race against time. The
FCC Accounting Department, un-
der Chief Accountant William J.
Norfleet, is engrossed in the task of
analyzing the several question-
naires sent to stations for the pur-
pose of gathering complete eco-
nomic, employment and program
data for the industry. All but
some 40 stations have responded
to the questionnaire on fiscal oper-
ations of stations, Mr. Norfleet said,
and it is hoped to complete analy-

sis within a week or ten days.
This analysis will be submitted
to the Superpower Commit-
tee. Only some 756 of the employ-
ment and program classification
questionnaires have been returned
and considerable difficulty was en-
countered by many stations in
connection with that relating to
programs because of misunder-
standing of certain of its provi-
sions. The deadline is May 25.

Whether these data will be made
public by the FCC prior to the
June 6 hearing has not yet been
determined. It is expected, however,
that it will be made available.

Weeks of Hearings

At this stage it is impossible to
estimate how much time the June
6 hearings will take. Guesses range
from two to five weeks. In any
event, it is the intention of the
Clear Channel Committee to con-
tinue them without a break until
they are completed.

Immediately following the hear-
ing on the proposed new rules and
regulations the application of
WLW for renewal of its experi-
mental authorization to use 500,-
000 watts power will come before
the Superpower Committee. WHO,
Des Moines, also has an applica-
tion for 500,000 watts experimental
pending but it has not yet been
determined whether it will seek to

(Continued on page 62)

Analysis of Proposed FCC Rules and

Regulations . . -

A PARAGRAPH - by - paragraph
analysis of the proposed new rules
and regulations to govern standard
broadecast stations, which would be
the primary basis for the epochal
hearings scheduled to begin before
the FCC June 6, reveals several
proposals for far-reaching revisions
of existing practices.

Aside from the seething issue of
superpower, which is interwoven in
the proceedings, there are at least
two proposed new rules certain to
draw the fire of the broadcasting
fraternity as a whole.

One of these relates to require-
ments which would be invoked to
procure a new broadcast station or
an increase in the facilities to exist-
ing stations. This rule (314)
among other things, would pro-

ide:

“That the proposed programs are
of such standard as to provide a
meritorious service, including such
cultural programs as may be re-
quired, to the listening public; that
there is a meed for such service;
and that the necessary program
material is available to provide
such service.” [Italics ours.]

The flat requirement that a li-
cense will be issued only after a
satisfactory showing has been made
with regard to cultural programs,
as may be required, was viewed
with concern, sinee it appears to
be a definite indication of program
control, if not censorship. Under
the existing law as interpreted, the
FCC cannot specify the type of
programs stations shall broadcast,
but can only review programs al-
ready broadcast in connection with
action on renewal of license or in
revocation proceedings. This clause,
it is understood, was inserted in
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the proposed new rules at a meet-
ing of the FCC’s so-called Clear
Channel Committee, which consid-
ered them.

Local Residence

Another provision of the pro-
posed new rule to govern issuance
of new station licenses or increase
in facilities would specify that an
applicant for a local station or one
in Class IV, must be a resident in
and familiar with the needs of the
community to be served. The ques-
tion arises, in connection with this
provision, whether the FCC can
thus diseriminate against one par-
ticular class of station licensee.

Still another provision in the
proposed new rule is that in case
a station is to be supported by spon-
sored programs, “adequate com-
mercial support” must be available
for it. While the FCC requires
such a showing in hearings on new
facilities, it has never been made a
part of the rules.

Anticipated opposition to the
proposed rules governing regional
stations, dealing with the degree of
protection to be given such sta-
tions, may be met in a provision
included in the Standards of Good
Engineering Practice, accompany-
ing the new rules which, in effect,
provide that the primary service
areas of existing stations will be
protected under specified conditions
in the new allocations, notwith-
standing the provisions guarantee-
ing protection only to a definite
contour. This paragraph in the
Standards of Good Engineering
Practice reads:

When it is shown that primary
service is rendered by any of the
above classes of stations, beyond

www americanradiohistorv. com

the normally protected contour, and
when primary service to 90% of
the population of the area between
the normally protected contour and
the contour to which such station
actually serves, is not supplied by
any other station or stations, the
contour to which protection may be
afforded in such cases will be de-
termined from the individual mer-
its of the case under consideration.

By revising the proposed regula-
tions in this fashion, the FCC feels
that criticism from regional and
even local stations in the sparsely
settled areas of the West will be
offset, since there will be no ef-
fort in such circumstances to cur-
tail service by stations in region-
al or local status which are doing
more than a regional or local job.

The proposed new provision gov-
erning experimental grants, which
would prevent any commercial
operation with the additional ex-
perimental facilities, likewise may
draw considerable fire at the hear-
ings. This provision would mean
that a station license for given
power or hours of operation would
not be able to base its advertising
rates on any additional power or
hours it might be authorized to use
on an experimental basis.

Channel Provisions

The new rules specify that
there shall be 44 clear, 43 region-
al and six local channels, this be-
ing done because the rules do not
cover the North American agree-
ment assigned in Havana last De-
cember which provides for a re-

(Continued on page 64)
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Three New Locals
Get FCC Grants;
More Are Denied

. Maine, Mass., Texas Stations;
All in Dallas Turned Down

THREE new local broadcasting
stations were authorized and ap-
plications for mnearly a dozen
others denied in FCC decisions
made public May 13. The new sta-
tions will be located in Lewiston,
Me., Barnstable, Mass. and Hunts-
ville, Tex. The grants are effective
May 21, and bring to 20 the num-
ber of new local stations author-
ized by the FCC so far this year.

The Lewiston and Barnstable
grants were made as a result of a
hearing in which six applicants
for similar facilities in the New
England area were heard jointly
—three from Lewiston, one from
Portland, one from Hyannis, Mass.,
and the other from Barnstable.
The Lewiston grant went to Twin
City Broadcasting Co., the princi-
pals in which are Jean B. Couture,
Faust 0. Couture, Valdor L. Cou-
ture and Bernard R. Howe, pub-
lishers of a local French daily
newspaper. They were authorized
to erect a 100-watt outlet on 1210
ke. The Barnstable grant went to
Miss Harriett M. Alleman and
Miss Helen W. MacLellan, Cape
Cod realtors, doing business as
Cape Cod Broadcasting Co. They
were authorized to build a new
100-watt night and 250-watt day
station on 1210 ke.

The Huntsville grant, 100 watts
daytime only on 1500 ke., went to
the Sam Houston Broadcasting Co.,
a partnership comprising Dr. C.
N. Shaver, president of the Sam
Houston State Teachers College in
that community, W. Bryan Shaver,
his son, now a student at Colum-
bia University, and H. G. Webster,
local banker. Young Shaver will
become the station’s manager.

Dallas And Others Denied

Denied were the applications
Cumberland Broadcasting Co. (A.
S. Moffat, Hilary F. Mahaney and
Arthur C. Sullivan) seeking 100
watts on 1210 ke. in Portland, Me.;
Arthur Seagrave, Fall River, Mass.
attorney, seeking 100 watts night
and 260 day on 1420 kec. in Lewis-
ton; Philip J. Wiseman, seeking
100 watts on 1200 ke. in Lewis-
ton; George M. Haskins, seeking
100 watts night and 250 day on
1210 ke. in Hyannis, Mass.

In another case, the Fall River
(Mass.) Herald News was denied
an application for 100-250 watts on
1210 ke., in that city.

In the four-cornered fight for a
new station in Dallas, all applica-
tions were denied. The applicants
were Dallas Broadeasting Co.
(Dallas News, 25%; J. B. Dealey,
26%; A. Earl Cullum, 37%%;
Thomas A. Carpenter, 12%%),
seeking 100 watts daytime on 1500
ke.; Richard S. Gozzardi, seeking
the same assignment; A. L. Chil-
ton, chief owner of KLRA and
KGHI, Little Rock, seeking 1,000
watts daytime on 990 ke.; %enten-
nial Broadcasting Co. (officials of
Dallas Times-Herald), seeking 100
watts daytime on 1500 ke.

Also denied were the applications
of Summit Radio Corp., Akron, O.,
(S. Bernard Berk, Donald Reich-
ert and Dorothy Spotts), seekin,
1,000 watts on 1530 ke., and Freg
M. Weil, seeking 100-250 watts on
1420 ke. in Grand Coulee, Wash.
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WRVA Given Boost to 50,000 Watts
As KTUL Is Granted 5,000 Watts Day

INCREASES in facilities for four
broadcast stations — including a
boost in power from 5,000 watts
to 50,000 watts for the clear chan-
nel WRVA, Richmond, Va.— were
authorized May 13 by the FCC.
All grants are effective May 21.

KTUL, Tulsa, was given an in-
crease in power from 500 watts
night and 1,000 watts day to 1,000
watts night and 5,000 watts day,
on its 1400 ke. channel.

WRVA, operated by Larus &
Bro., maker of Edgeworth tobac-
co, was given an increase in power
to 650,000 watts on its 1110 ke.
frequency on which it operates un-
limited time.

WKBYV, Richmond, Ind., operat-
ing on 1500 ke. part time with 100
watts, was granted modification of
license to operate full time. Simul-
taneously the FCC denied the ap-
plication of Curtis Broadcasting
Co. for a new station at Indianapo-
lis to operate on the 1600 kec. chan-
nel with 100 watts night and 250
watts local sunset, specified hours,
sharing with WKBV.

WACOQO, Waco, Tex., was granted
its application for authority to in-
crease daytime power from 100 to
260 watts on the 1420 ke. channel.

WIBG, Glenside, Pa., which
sought an increase in power and
hours of operation from 100 watts
daytime to 5,000 watts unlimited
to sunset at Chicago on the 970
ke. channel, was denied. The FCC
held the applicant “is not shown
to be financially qualified to un-
dertake the construction and op-
eration of the station as pro-
posed.”

The application of WMFJ, Day-
tona Beach, Fla., now operating on
the 1420 ke. channel with 100
watts unlimited time, to shift to
1240 ke. with 1,000 watts power
unlimited time, was denied on the
ground that no need had been
shown for additional broadcasting
service; that the applicant had
failed to show the existence of
sufficient advertising support to
justify the finding that the station
would receive sufficient revenue to
enable it to operate with the in-
creased facilities; and on other
grounds.

The application of WKOK, Sun-
bury, Pa., for modification of its
license to change hours from spe-
cified to unlimited on the 1210 ke.
channel, was denied as in default.

PAPER’S PURCHASE

OF KOOS APPROVED

REVERSING Examiner P. W. Se-
ward’s recommendation of last
June, the FCC in a decision May
13 authorized the sale of the 250-
watt daytime station KOOS,
Marshfield, Ore., to Sheldon F.
Sackett, publisher of the daily
Coos Bay Times of that city. The
purchase price was $14,000 and the
seller was Walter L. Read. Chair-
man MeNinch and Commissioner
Payne dissented in the 5-2 deci-
;ion, which becomes effective May

1.

In recommending against the
grant, Examiner Seward had con-
tended that “it would not be in the
public interest to approve this
transfer and thereby place in the
hands of one man practically all
the means of dissemination of news
and other information, as well as
the advertising media in this area,
and constitute a virtual monopoly.”

Reynolds Sports, Spots
R. J. REYNOLDS TOBACCO Co.,
Winston-Salem, N. C., for George
Washington smoking tobacco, on
May 11 started sponsorship of
sports programs on Philadelphia
stations WHAT, WFIL and
WDAS, and spot announcement
schedules on XYW, WCAU, WIP
and WPEN. The sports programs,
heard five days weekly, are War-
wick Ogelsby’s Highlights in the
World of Sports on WHAT, Hal
Stmons’ Sports on WFIL, and Buzz
Davis on WDAS. The announce-
ment schedules are in English,
Jewish and Italian. Agency is Wm.
Esty & Co., New York.

DESCRIPTIONS of the Indianapo-
lis Auto Races on May 30 will be
broadeast on NBC, for the_eleventh
consecutive year, by Charles Lyon and
Fort Pierson, and on Mutual by Jos-
eph Ries, Douglas Browning and
others. Each network will broadeast
five programs from tlhe Speedway.

National Life Promotes

Craig to Vice-President
EDWIN W. =

CRAIG, vice-
president of Na-
tional Life & Ac-
cident Insurance
Co., Nashville,
and executive in
charge of WSM,
on May 12 was
elevated to the
executive vice- :
presidency of the Mr. Craig
insurance company. He succeeds
C. R. Clements, promoted to the
presidency to replace W. R. Wills,
who was made vice-chairman of
the board.

Mr. Craig for 15 years has been
vice-president in charge of the in-
dustrial department of the com-
pany. He now becomes top-rank-
ing executive immediately under
the president in the active opera-
tion of the company, which has
3,600 men in the field and 600 em-
ployes in its home office. Mr. Craig
is active in NAB affairs, being a
member of its board of directors
and executive committee and hav-
ing been instrumental in effecting
its current reorganization.

Robertson to WBAX

DALE ROBERT-
i SON, manager of
F WIBX, Utica, N.
] Y., has resigned
[ and on May 15
X becomes manager
of WBAX,Wilkes-
Barre, succeed-
ing H. A. Seville.
i Drury Lane, one-
Mr. Robertson ﬁ;’?ﬁ,}’ r%%ra%Nd)x(,
Hollywood, also joined WBAX
early in May as assistant manager
and program director. John Steng-
er, licensee of the station, contin-
ues in the post of chief engineer.
It is understood that Scott Howe
Bowen, owner of WIBX, has taken
over its active management.

President Advises
Department Shift

Would Create Communications
Branch in State Department

CREATION of a special division
in the State Department to handle
international communications
which, among other things, would
encompass the increasingly impor-
tant matter of international broad-
casting, has been recommended to
Congress by President Roosevelt.

In a budget message dated April
29, dealing with expansion of State
Department functions, it was rec-
ommended both by the Bureau of
the Budget and the Chief Execu-
tive that a Division of Internation-
al Communications be established
beginning July 1, 1938. As its func-
tions this division would handle
matters relating to “aviation, tele-
communications and shipping”
which were declared to “affect our
foreign relations.”

Adjournment May Interfere

The message brought out that
this division would have 20 employ-
ees to be paid $70,820 annually. Of
these, however, eight would be
transferred from other depart-
mental duties, and their salaries
total $30,000.

Plans for the transfer are under-
stood to be in an embryonic stage,
and with Congressional adjourn-
ment slated within a few weeks,
chances for effecting the change by
order of this Congress are held to
be about even. Communications ac-
tivities now are handled by a sec-
tion of the Treaty Division of the
Department. The head of the Di-
vision is Charles M. Barnes. As-
signed to the communications ac-
tivities are Francis C. deWolf and
Harvey Otterman, both of whom
have been State Department repre-
sentatives at international confer-
ences on radio or communications
affairs in recent months.

Penn Using

PENN TOBACCO Co., Wilkes-
Barre, Pa. (Kentucky Club to-
bacco), is sponsoring three to six
news and sports broadcasts a week
on WBBM WLW WGAR WHO
WJR WJAC KMBC WTMJ WTAQ
WSAU WCCO KOMA WKY WOW
KMOX WTUL KFAB. No changes
or additions to this list are contem-

lated by the agency, Ruthrauff &

yan, New York.

Mofe for Lorillard

P. LORILLARD & Co., New York
(Sensation cigarettes), which has
been sponsoring Don't You Believe
It on KFRC, San Francisco
[BROADCASTING, April 1] on May
17 expands to 24 Don Lee and five
California  Broadcasting System
stations. The program continues to
be heard Tuesday and Thursday
evenings. Agency is Lennen &
Mitchell, New York.

Rival in Summer
RIVAL PACKING Co., Chicago
(Rival dog food), for the summer
moves practically all its spots to
morning periods. Spot announce-
ments, quarter-hour shows and
musical clocks are being used on 10
stations. The list consists of
WMAQ WOR WLW WJR KDKA
WHAM WCCO WIBX WSYR
WBZ-WBZA. Charles Silver &
Co., Chicago, is agency.
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HE size of big WHO’s audience is
proved by the tremendous mail re-

ceived from lIowa listeners. But that

isn’t the entire WHO coverage story,

because our Iowa fan mail, tremendons
as it is, is only 60% of the total! The
other 40% comes from outside Iowa—
comes from “the PLUS of Iowa Plus”.

. « « And the attentiveness of this big

andience has made WHO one of the
country’s out-standingly productive sta-
tions—so profitable for our advertisers AVAILABLE NOW—THE IOWA RURAL RADIO
that last year they bounght over 4,000 SURVEY . .. based on over 5,000 personal interviews,
in 45 alternate counties, by trained, independent investi-

hours of WHO’s time~—more than .
gators. The first authoritative picture of radio in rural

eleven honrs of commercial time per and small-town Iowa. Gives you station preferences . . .
day! listening habits . . . set ownership . . . program prefer-

ences . . . and a lot of other valuable facts. You'll want
If you want to touch Iowa at all, it will a copy; write for yours today!

cost you very little extra to reach the
rich Mid-West—at one low ecost—with

WHO!

WH O~ IOWA LI

DES MOINES — 50,000 WATTS
J.O. MALAND, MANAGER . . . . . . FREE & PETERS, INC., REPRESENTATIVES
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91 Urban and 69 Rural Homes
Out of Every 100 Have Radios

Joint Committee Figures Show 829, Ownership for
Nation; Radio Homes Total Is 26,641,000

REPRESENTING joint agreement
of the Association of National Ad-
vertisers, the American Associa-
tion of Advertising Agencies and
the National Association of Broad-
casters, a new estimate of homes
equipped with radios as of Jan. 1,
1938, released May 11 by the Joint
Commiittee on Radio Research of
the three trade associations, placed
the nummber of “radio homes” in
the United States at 26,641,000.

This represented 82% of the to-
tal of 32,641,000 families in the
United States calculated as of July,
1937. It was also estimated there
are 3.96 persons per family.

The 1938 radio census estimate
took several forms, for the first
time setting forth estimated radio
homes in urban and rural classifi-
cations by states as well as total
radio homes by counties. [Com-
plete tabulations are to be found
on pages 20 to 30 inclusive.]

A Jump From 1936

While 82 out of every 100 homes
in the entire United States were
found equipped with one or more
radios, 91 out of every 100 homes
in the cities and 69 out of every
100 homes on farms or in rural
communities were similarly
equipped. The urban classification
applied to communities over 2,500
population; rural included farms
and villages under 2,500.

The 1938 count compares with
the Joint Committee’s 1936 esti-
mate of 22,869,000, or 73.45% of
the total homes in the United
States. The estimate does not take
into account extra sets in the home
and does not include the 5,000,000

THE WINNAHS of the WLW-

WSAI “Buy Now” campaign,
launched to spread optimism and
combat the fear of spending, were
selected April 29 by committee of
judges. James D. Shouse, (left)
vice-president of Crosley in charge
of broadcastmg, is receiving the
winning letters in the contest from
the Cincinnati Chamber of Com-
merce committee of judges, Bur-
nette Reed, Guy Spring, and Mor-
ris Edwards. More than 50 awards
ranging from $200 to $1 were made
for the best letters on “Why I
Bought Now”, and approximately
5,000 letters were received in the
contest which began Feb. 14. Up-
wards of 75 stations have request-
ed data from WLW and WSAI
on the campaign.
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or more auto radios now in use.
A “radio home” is one which is
equipped with radio, whether one
or more sets.

In making public the state-by-
state total, urban and farm break-
downs and the county figures by
states, the Joint Committee uti-
lized new radio ownership infor-
mation collected in two surveys
during 1937. One was the network-
financed rural survey conducted by
the Committee during 1937, con-
sisting of 20,736 personal inter-
views in every state; the other
was the urban survey made for
CBS by Daniel Starch, consisting
of 32,000 personal interviews in
cities of all sizes in every state.

“These data,” reported the Com-
mittee, “were in sufficient detail to

Oxydol Lists

PROCTER & GAMBLE Co., Cin-
cinnati (Oxydol), on May 30 will
start quarter-hour WBS transerip-
tions of Ma Perkins on approxi-
mately 15 stations, all CBS affili-
ates. Stations already selected are
KMOX, WCCO, WBT, WGR, KFH.
Spots will be used to supplement
Oxydol's NBC and CBS two shows,
Ma Perking and Goldbergs. Black-
ett-Sample-Hummert, Chicago, han-
dles Procter & Gamble’s Oxydol ad-
vertising.

permit of directly estimating state
and county figures without resort-
ing to multiple correlation. Al-
though this represents an improve-
ment in method of estimating, the
Joint Committee emphasizes that
the figures of radio families pub-
lished herewith are estimates with
which there are no actual figures
to compare. They constitute ap-
proximations at best and should
not be looked upon as being exact
measurements.”

The rural survey will later be
broken down by counties and sep-
arately reported.

Failure of Musicians in New Orleans

To Agree Disturbs

By BRUCE ROBERTSON

FAILURE of the New Orleans
local musicians union to reach
an agreement with WDSU and
WSMB, NBC outlets in that city,
has for some time been the sorest
point in negotiations between the
American Federation of Musicians
and the stations affiliated with the
nationwide networks, with every-
one fearful lest the infection
spread nationally.

Hopes for an early local solu-
tion were seen last week when the
matter was brought to a head by
the CBS station, WWL, which gave
its union orchestra two weeks’
notice and canceled its contract on
the grounds of unfair competition.
With AFM, NBC and the negotiat-
ing committee of the network sta-
tions all standing by to render
whatever assistance might prove
necessary, it was expected the dif-
ficulty in completing contracts be-
tween the union and the NBC hold-
outs would be overcome without
delay.

All major terms have been
agreed to and sole remaining point
of argument is whether the con-
tract shall be retroactive to Jan.
17, when the general plan of settle-
nient went into effect, or become
effective as of the present. As the
agreement allows the station to
expend its full quota within nine
months, and as there is still more
than eight months to go before
Jan. 17, 1939, the money involved
amounts to only a few hundred
dollars and the argument seems
more academic than practical.

Callahan’s Statement

In canceling his contract, which
called for the expenditure of $250
weekly, Vincent F. Callahan, gen-
eral manager of WWL, issued the
following statement: “Early in
January of this year WWL entered
into an agreement with the local
musicians union of New Orleans
and the AFM. This agreement
stipulated that WWL would em-
ploy a certain number of musi-
cians on and after Jan. 17 for a

National Situation

period of two years. Further the
agreement provided that any priv-
ileges granted to any other radio
stations in New Orleans, outside
of those already given to WWL,
would be accorded to WWL. Since
Jan. 17 WWL has been the only
radio station in New Orleans to
employ a union orchestra. WWL
is therefore taking advantage of
its contract and is notifying the
musicians union that existing con-
tract will be terminated May 19.”

Upon receipt of WWL’s cancel-
ation, the New Orleans local went
about bringing the NBC outlets
into lme by placing them on the
union “unfair list” and by sending
telegrams to a number of New
York advertising agencies advising
them that it has “no quarrel with
WWL” but that it holds WSMB
and WDSU responsible for WWL’s
cancellation and intends to line up
the entire labor movement behind
its efforts to get contracts with
the NBC stations.

Meanwhile a similar controversy
in Seattle came to a conclusion
May 7 with the exchange of con-
tracts between the Seattle union
and the management of KOMO
and KJR, NBC outlets in that city,
leaving New Orleans almost alone
as a city in which agreement has
not been reached between union
and network stations.

But while the work of the IRNA
group is nearly done, the National
Committee of Independent Broad-
casters is just beginning its task
of lining up the nonnetwork sta-
tions behind the contract it recent-
ly worked out with the AFM ex-
ecutive board [BROADCASTING,
May 1]. Having approved the final
draft as prepared by its attorneys
under the direction of a subcom-
mittee left in New York for that
purpose, the NCIB has sent copies
of the agreement and Schedule A
with explanatory letters to all sta-
tions not affiliated with the na-
tionwide networks, while AFM has
likewise sent copies of the docu-
ments to its local unions.

Predicting an early completion

Local AFM Calls Strike
On Stations in Brooklyn;

Dispute Is Over Contracts

NEW YORK local of the Ameri-
can Federation of Musicians has
called a strike against WLTH,
WBBC, WARD and WVFW, all of
Brooklyn and all sharing time on
the 1400 ke. channel. Union claims
that stations refused to accept the
terms of its new contracts and that
it thereupon called out its members
and began picketing the stations.

Samuel Gellard, head of WLTH,
speaking for all four stations, said
they had attempted to make con-
tracts along the lines of the agree-
ment drawn up between the na-
tional union and the independent
broadcasters’ committee but that
the New York local had insisted on
an exgl enditure of nearly three
times the quotas set in the national
plan of settlement.

On May 22 the New York mu-
sicians union will put into effect its
new ruling that members steadily
employed for five or six days week-
ly shall not accept further work on
their days off. Law which was
passed in an effort to increase em-
ployment among the large number
of idle members of the union, reads
in full: “Members havmg a steady
engagement of five or six working
days in any week shall not play
any engagement during any of
their off-days; except when permit-
ted by the executive board, which
shall have the power to grant such
permission upon such terms and
conditions as it may see fit when it
finds that unusual circumstances
exist which Justlfy the granting of
such permission.”

Contract between WEVD, New
York, and the New York local of
the radio division of the Interna-
tional Brotherhood of Electrical
Workers, AFL union, was signed
May 4 by Henry Greenfield, sta-
tion manager, and Lewis Klein-
klaus, president of the loecal, and

W. Tracy, president, IBEW
Contract covering engineers em-
ployed at WEVD, calls for a closed
shop, a $45 minimum for regular
technicians and a $60 minimum for
the chief engineer, employment of
two additional technicians by the
station, two-week annual vacation
with pay, and time-and-a-half for
overtime.

More for Firestone

FIRESTONE Tire & Rubber Co.,
Akron, running_quarter-hour WBS
transcriptions, Voice of the Farm,
twice weekly in rural areas
[BROADCASTING, April 15], has in-
creased the number of stations
from 26 to 81 and is continuing to
add to the list. Agency is Sweeney
& James, Cleveland.

of these negotiations, Joseph N.
Weber, AFM president, said that
until they are concluded there will
be no further meetings between
the union and the makers of tran-
scriptions or phonograph records
as further dealings with these
groups are entirely dependent on
the outcome of the station nego-
tiations. He said the question of
the use of phonograph records
carrying commercial messages in
coin-operated machines is under
consideration by the AFM board
and has not yet been settled. Mr.
Weber also stated his conviction
that the New Orleans situation
would be satisfactorily concluded
within the near future.
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What'll it be:

OW grooving out its second year of service

to such particular people as YOUNG &
RUBICAM, LORD & THOMAS, BBDO,
J. WALTER THOMPSON, LENNEN &
MITCHELL, and numerous other agencies,
advertisers, internationally-known radio artists
and orchestras, the WOR ELECTRICAL
TRANSCRIPTION AND RECORDING SER-
VICE stands today as one of the few top-ranking
services now tacking sound down on discs to
be heard.

Why this success? Luck? Not at all! Nothing
that avoids us so assiduously as luck. Nothing
we dread more than the hot coal of chance.
Nothing but one thing: Better Recordings.

When there’s a nice audition going on at your
agency or in somebody’s back-parlor, there’s

W
i REC-

-GHORD
!

nothing that jars quite so much as the “wreck-
chord”. . . the disc that starts off smooth as a
Swiss dawn—sometimes — then comes up for
air like a cat with catarrh.

Those of you who listen ONCE to a WOR
Recording will never want to hear any other.
And while you LISTEN you will be SHOWN
how the sixteen years of experience and tech-
nical excellence of one great station are rapidly
changing the word “wreck-chording” to “rec-
ording” at WOR. Finally, the bill when you
get it will have a very soothing effect upon the
contents of your purse!

Wirite or call today for “A MATTER OF RECORD”
a very interesting folder containing prices and
descriptions of the various jobs performed by . . .

440 Brocdway, . ¥. . PE 68383

ELECTRICAL TRANSCRIPTION AND RECORDING
SERVICE
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Joint Commitiee on Radio Research’s
Estimated Number of Families Owning Radio Sets: Urban and Rural

By State and Census Geographic Divisions as of January 1, 1938

URBAN RURAL TOTAL
July % 1938 July %, 1938 July A 1938
1937 Owner- Radio 1937 Owner- Radio 1937 Owner- Radic

STATE Families ship Families Families ship Families Families ship Families
Alabama..................... 207.000 75 154,600 463,000 48 220,600 670,000 56 375,200
Arizona. ..................... 37,000 89 33,100 67,000 69 46,500 104,000 7 79,600
Arkansas..................... 113,000 78 88,100 388,000 43 166,700 501,000 51 254,800
California.................... 1,369,000 94 1,287,100 449,000 96 432,700 1,818,000 95 1,719,800
Colotado..................... 152,000 91 138,200 1386.000 70 95,300 288,000 81 233,500
Connecticut. . ................ 306,000 92 281,400 131,000 92 120,700 437,000 92 402,100
Delaware. ... ................ 34,000 90 30,800 33,000 81 26,800 67,000 86 57,600
District of Columbia. .. ....... 168,000 91 152,900 e S 168,000 91 152,900
Florida. .. ................... 238,000 80 189,500 205,000 53 108,400 443,000 67 297,900
Georgia...................... 245,000 14 180,600 471,000 40 190,300 716,000 52 370,800
Idaho 38,000 90 34,200 86,000 75 64.500 124,000 80 98,700
Dlinois. . ..................... 1,526,000 93 1,426.600 537,000 80 430,500 2,063,000 90 1,857,100
Indiana. ... .................. 522,000 92 480,300 412,000 82 336,500 934,000 87 816,800
Towa.. ................... ... 281,000 93 262,500 399,000 79 315,300 680,000 85 577,800
Kansas 204,000 93 189,300 297,000 60 178,500 501,000 73 367,800
Kentucky.. . ................. 242,000 86 208,600 466,000 61 286,300 708,000 70 494,900
Louisiana. ................... 215,000 78 168,100 295, 000 44 129,300 510,000 58 297.400
Maine....................... 88,000 91 79,700 133,000 91 121,400 221,000 91 201,100
Maryland. . .................. 251,000 90 225,100 159,000 82 130,000 410,000 87 365,100
Massachusetts. . ... ........... 992,000 92 912,100 112,000 96 107,100 1,104,000 92 1,019,200
Michigan. ................... 827,000 93 711,100 393,000 89 351,100 1,220,000 92 1,122,200
Minnesota. .. .. .............. 331,000 93 309,300 321,000 11 247,600 652,000 85 556,900
Mississippi. . . ................ 91,000 71 64,600 403,000 35 142,400 494,000 42 207,000
Missouri..................... 562,000 94 525,600 510,000 58 297,200 1,072,000 11 822,800
Montana..................... 49,000 91 44,400 93,000 75 70,200 142,000 81 114,600
Nebraska.................... 129,000 93 120,100 223,000 T4 164,000 352,000 81 284,100
Nevada,..................... 12,000 91 11,000 18,000 97 17,500 30,000 95 28,500
New Hampshire.............. 77,000 91 69,700 59,000 93 54,700 136,000 92 124,400
New Jersey. ... ............. 904,000 94 845,400 194,000 91 177,100 1,098,000 93 1,022,500
New Mexico.................. 27,000 88 23,700 75,000 51 38,600 102,000 61 62.300
New York................... 2,806,000 93 2,623,300 566,000 90 509,000 3,372,000 93 3,132,300
North Carolina. .. ............ 206,000 79 161,900 530,000 47 246,700 736,000 55 408,600
North Dakota. .. ............. 28,000 94 26,200 128,000 73 93,400 156,000 7 119,600
Ohio........................ 1,215,000 93 1,130,200 562,000 91 511,300 1,777,000 92 1,641,500
Oklahoma.................... 233,000 87 202,500 386,000 65 251,800 619,000 13 454,300
Oregon...................... 157,000 94 147,000 142,000 97 138,400 299,000 95 285,400
Pennsylvania. . ............... 1,687,000 92 1,553,900 765,000 85 652,500 2,452,000 90 2,206,400
RhodeIsland................. 165,000 92 142,500 14,000 93 13,000 169,000 92 155,500
South Carolina. .............. 99,000 70 69,500 308,000 45 137,800 407,000 51 207,300
South Dakota................ 34,000 93 31,700 133,000 76 101,200 167,000 80 132,900
Tennessee.................... 259,000 82 211,200 430,000 58 248,700 689,000 67 459,900
Texas........ ..ovvevninnnn 661,000 84 556,200 855,000 56 477,300 1,516,000 68 1,033.500
Utah. ... 68,000 91 61,800 55,000 89 49,200 123,000 90 111,000
Vermont..................... 33,000 91 30,000 66,000 89 58,600 99,000 90 88.600
Virginia...................... 217,000 82 178,800 396,000 b6 221,400 613,000 65 400.200
Washington, . .. .............. 271,000 94 254,400 197,000 96 188,900 468,000 95 443 300
West Virginia. ... ............ 130,000 86 111,800 287,000 82 236,500 417,000 84 348.300
Wisconsin. ................... 404,000 93 377.000 331,000 71 235,700 735,000 83 612,700
Wyoming. ... ................. 20,000 90 18,100 42,000 75 31,700 62,000 80 49,800

GEOGRAPHIC DIVISIONS

New England.. ............... 1,651,000 92 1,515,400 515,000 92 475,500 2,166,000 92 1,990,900
Middle Atlantie. . ............. 5,397,000 93 5,022,600 1,525,000 88 1,338,600 6,922,000 92 6,361,200
E North Central. ............. 4,494,000 93 4,185,200 2,235,000 83 1,865,100 6,729,000 90 6,050,300
W North Central. ... ... .. ... 1,569,000 93 1,464,700 2,011,000 69 1,397,200 3,580,000 80 2,861,900
South Atlantie. .. ............. 1,588,000 82 1,300,800 2,389,000 54 1,297,900 3,977.000 65 2,598,700
E South Central . ... ... 799,000 80 639,000 1,762,000 51 898,000 2.5861,000 60 1,537,000
W South Central..... ... 1,222,000 83 1,014,900 1,924,000 53 1,025,100 3.146,000 65 2,040,000
Mountain. ... ................. 403,000 90 364,500 572,000 72 413,500 975,000 80 778,000
Pacific. ...................... 1,797,000 94 1,688,500 788,000 96 760.000 2,585,000 95 2,448.500

U.8 Total............... 18,920,000 91 17,195,600 13,721,000 69 9,470,900 32,641,000 82 26,666,500

NOTE: The number of radio families in the United States, us of January 1,
1938, is estimated at 26,666,500, or 82% of the estimated United States
families. This is an increase of 17% in number over the 193G estimate of the
Committee. [BROADCASTING, 1938 Yearbook]. Families with radio sets out of
order for more than six months are not defined as radio families und therefore
are not inclnded in the figures presented on this and the following pages. Sets
temporarily out of order (less tban six months) amount to approximately
4% and are included in the figure 26,666,500, This does not represent the
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total number of sets in use, there being more than one radio in muny homes.
and sets in autvmobiles, und in stores, restanrants, institutions, ete. The figure
26,066,500, represents the number of homes baviug at least one radio. The Joint
Committee in the following pages also presents figures of radio families by
state and county. State figures are presented by Census classifications:
UGrban (cities over 2,500 population) and Rural (farms and villages under
2,500 population). It is also estimated there arve 3.9G persons per family,
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RURAL RADIO OWNERS

The estimate of radio owners of the Joint Committee on Radio Research appears on the following
pages. In its complete report on this estimate the Joint Committee says: “The rural survey conducted
by the Joint Committee on Radio Research in November, 1937 consisted of 20,763 personal interviews
distributed in every State of the United States. A report of this survey is being prepared for release
and in it a description of the method will be set forth.”

The field interviewing on this survey was done by The Hooper-Holmes Bureau, Inc. This is a good
example of the size and mobility of this organization, for these 20,763 personal rural interviews were
obtained in 96 counties and delivered to the Joint Committee in 26 days from the receipt of the ques-

tionnaires.

Later, in its complete report, the Joint Committee on Radio Research says: *A special investigation,
made on Negro ownership in the South by economic classes, was made to insure the proper weighting

of that portion of families.” This survey, too, was conducted by The Hooper-Holmes Bureau, Inc.

Thus it is seen that this organization has contributed considerable to the radio ownership data

which appears on the following pages.

THE HOOPER-HOLMES BUREAU, INC.

MAIDEN LANE, NEW Y
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Estimate of
Radio Homes in the United States by States and Counties

(As of January 1, 1938)

(As prepared by Joint Committee on Radio Research of Association of National Advertisers, Americen
Association of Advertising Agencies and National Association of Broadcasters)

MEMBERSHIP OF JOINT COMMITTEE
Chaivman: John Benson, President, AAAA. Sceretary: Paul F. Peter, 420 Lexington Ave., New York City.

FOR THE NAB FOR THE AAAA FOR THE ANA
Philip G. Loucks, Special Counsel John Benson, President, A41A4 Paul B. West, President, ANA
Hugh K. Boice, CBS Sales Vice President L. D. H. Weld, 3y cCann-Erickson Inc. M. H. Leister, Sun Oil Co.
Roy C. Witmer, NBC Sales Vice President George Gallup, Young & Rubicam Inc. Stuart Peabody, T'he Borden Co.
Arthur B, Church, Manager, KAIBC, Kansas City Chester La Roche. Young & Rubicam Inc. D. P, Smelser, Procter & Gamble Co.
J. O. Maland, Manager, WHO, Des Moines Irederick C. Gamble. Erecutive Secretary, 4444 Chester Lang, General Electric Co.
TECHNICAL SUBCOMMITTEE WHICH DRAFTED COUNTY FIGURES

L. D. H. Weld, chairman D. E. Robinson Herman 8. Hettinger Arthur W. Lehman

MoCann-Erickson Inc. Federal Advertising Agency National 4dssociation of Broadcasters Adssociation of National Advertisers
George Gallup D. P. Smelser Hugh M. Beville Jr. John W. Karol

Young & Rubicam Inc. Procter & Gamble Co. National Broadcasting Co. Columbia Broadcasting System

[NOTE: Since these figures are estimates, there is necessarily a certain unmeasirable degree of error in the ﬁgm-es for
individual counties, according to the Joint Committee. For any group of counties, however, sich as those included in the
listening area of a typical broadcasting station, it iz believed that the sum of the estimates for individual counties is suf-
ficiently accarate for practical purpoxes. It is further calculuted that there are 3.0 persons per family.]

Alabama Arizona (Cont’d) Arkansas (Cont’d) Colorado Cont’d) District of Columbia | Georgia (Cont’d)
q : Baker
io Homes: 875,200 | Greeniee Sel. 10.2560 | Arapahoe ___ 5210 | Total Radio Homes: 152,809 |
Total Radio Maricopa _. Sevier Archuleta 590 ]Bgalndﬁ:in
Autauga -~ 2.880 | Mohave - Sharp Baca - 1,760 Florida B -
Baldwin - 8.830 | Navajo Stone _.__ 800 | Bent ___ 1.620 B";:"w
Barboar Z 4.080 | Pima Unien 2.910 | Bould Total Radio Homes: 297,909 Ba °;;’.“-
Bibb - - 2,680 | pinal ____ Van Buren ___ 1,220 | Chaffee Alachua _ 5,660 B::g .
Blount - 3,070 [ Santa Cruz Washington Cheyenne __ - 670 | Baker 870 Bibg en
Bullock - 2,570 | Yavapai White ____ Clear Creek 640 | Bay ___ 2,120 | Bleckley
Butler - - 3730 | yuma _.__ ‘Woodruft 2.5 Conejos ___ 1,640 | Bradford 1,260 | B byt ney
Calhoun - 8,370 Yell i Costilla 970 | Brovasd _ 2670 Brtmk ey
Chambers - 4730 Ark Crowley 1,070 | Broward 4:530 ans -
Cherokee _ 2,090 rkansas California Custer 460 | Calhoun 970 -
Chiltonie - 2890 rotal Radio Homes 254,800 Delta __ 2,970 | Charlotte 780 | Sulloch
ghocl:xw o g;gg 8 Total Radio Homea: 1,719,800 | Denver 78,500 930 B:{t: -
T = fEN ﬁ:‘ﬁfe'}m__' - 180 Alameda --145.680 gg‘l;’;f:a - 30 1,150 | Calhoun
Cleburne T 11390 | Bater - AL == 2,199 | Eagle 2,250 | gamden
Coffee - T 2780 | Bonter - Amind (2410 | Elbert "2 38,000 | Gandios
Colbert - 4,420 | Boone & = Lo7g | E! Paso 1489 Can lelt
Conecuh - - 2,920 | Bradley Colusa 2910 | Fremont 1’109 Cagg o
Coosa .. - 1330 Calhoun Contra Costa 22250 | Garfield 36730 | Charlto 510
Covington - 5.180 | Carroll __ < Del Norte - . Gilpin 10:11.3 Ch::h n 19
Crenshaw - 2,750 | Chicot Eldorado Grand 490 | Flagler _ 430 | Ch, tt:;;n he 21';‘3’0
C:{lman - ;ggg g}ark - Fresno %unn;st])n 1~f4s° Franklin _ - L199 ch:noo::c e 1,550
e - - 2 ay __ insdale 0 | Gadsd 87 K
Dellase - 8450 Cleburne Hemoldt Huerfano 3.330 | Gilchrist - e Cherokee - 0%
Cleveland Humtol Jackson - 200 | Glades - 489 | Clay -2 50
. Tambi Inyo Jefferson _ 4.600 | Gulf ___ 521 Clai:tor-\“ 010
Escambia ___________ 8.480 | Conway _ Kern . Kiowa ___ 690 | Hamilton 1.279 | Clinch E
?i",‘;’&i‘ o - g-zgg graizhea;d Kings f'tk Carson _ 1.660 | Hardee __ 15640 | Cobb ___ 42:3
e - 2 rawford _ ake  _____ 1.220 | Hendry __ b - "87
Franklin T 21920 | Grittenden LD La Plata 2.680 | Hernando £ Cofleele iy
geneva - - 8.340 | Cross Los  Angeios Larimer 7.480 | Highlands _ 2.010 Colqmbi ‘810
3reene - 2,500 [ Dallas Madera Las Animas 7.150 | Hillsborough 32,999 | G ‘i‘( 2 - 1,120
Hale __ Z 8150 | Degha LT o= Lincoln 1,440 | Holmes F.__ 1,489 | Gometa " 2940
]-{Ienry - 2.480 | Drew _ Mariposa Logan 8,640 | Indian River 1.21) | Crawford ‘580
ouston _ - 6.250 | Faulkner Mendocino Mesa 5.480 | Jyackson _. 4.057 | Crisp 2,22
Jackson _ - 4.080 | Franklin Merced Mineral 180 | Jefferson 1,969 | Dad. '40.':
Jefferson Z 85,710 | Fulton B Moffat 1,040 | Lafayette 620 | Daweon 283
%a":’“’d—l—- - 1980 [ Garland Mono - 1.420 | Lake 4.56) | Decatur 2,799
Lauderdale - 5480 | Grant WD = 2.180 | Lee .- 219 | De_ Kalb 12,600
HRI o Egsﬂ Greene Naps 3.370 | Leon 3,960 | Dodge ___ 2:100
Lge _____ - b 78 Hempstea Nevada 5.090 | Levy _ 1,880 | Dooly __ 1.679
Limestone - 4270 | Hot Spring Orange 450 | Liberty 610 | Doughert, 3921
M"“’n es - 2,700 | Howard Placer 470 | Madison 2.050 | Douglas Y ‘899
acon - 8.280 | Independe Plumas 1,100 | Manatee 4,490 | Earl 1,721
Madlson - - 8.830 | Izard Riverside 430 | Marion _ 41920 | Eehots - "330
Marengo - 4780 yackson - 320 | Sacramento 2.810 | Martin _ 980 | Efingham 1,130
M:::;:;ll e, %Zgg Jefferson 14.R00 | Monroe 2,810 E]beg 1,984
s . i 570 | Nassau __ - 520 |- X
Mobile . T 210880 | Lafayette - B Rio Grande 1.910 | Okeloosa - gy | Emanuel b
Monroe - - 8.370 | Lawrence 2,470 | San Francisco Routt S 2.000 | Okeechobee _ 670 | Fannin . 1,240
ontgomery _ - 18520 | Lee ___ 3.610 | gan Joaquin 27'690 Saguache _ 1.200 | Orange _. 11,780 | Fayett: k1 i
Morgan - 6,790 | Lincoln 2.420 San Luis Obispo .. 9.010 San Juan . 380 | Osceola _. 2.220 Flagyd € £
- 31830 Little Rive: 1.860 Mateo =" oo'ezn | San  Micuel - 480 | Palm Beach 12,250 For};yth-- G'ggg
- 2,810 | Logan 2.860 | Santa Barbara - ' Sedawick __ - 1000 | Pagco ____ 1910 | Franklin 1.380
LD, o - 4170 Tonoke __ 3.790 | Santa Clara 42,960 | Stmmit ____ - 280 | Pincllas 17.420 | Fulton with Campe
Ran :;lp Mad Santa Oruz - 12';“0 Teller - 1,150 | Polk ___ 14.230 bell and Milt o 67,230
§t. Clai ' Shasta 4,410 | (shington i atoam 3.420 | Gilmer SO e
SElclaty r Sierra "gon | Weld - 12.090 { St. Johns 8.910 | Glascock . 400
S ty Mississippi 9.050 | §igkivou 7720 | Yuma . -- 2,420 | St. Lucie ___ 1,470 | Glynn - 8,410
T“{"‘ o1y Monroe ____ - 2,790 | golano 11.800 . Santa Rosa 1900 | Gordon - 1‘610I
Tal Montgomery T a0 gomne - 15.660 Connecticut Sarasota _ 2720 | Grady .. 1860
Tuscaloosa N %333 Star'gslau - 12.570 Total Radio Homes: 402,100 gemlb:f’]e o '1’;91? Greene _ 1.360
Wallker B o= ; utter ___ 10 | Fairfield ___________ 97,620 | Sumter ——- -670 | Gwinnett _ 2.760
Washington Srdin 4240 | Tehama 4.340 | Hartford .- T 104/450 | Suwannee -- 2140 | Habersham 1.300
Wileox ____ Phillips 6.740 | Lrinity 980 | Litchfield - T 21060 | GAYler 2120 [ Hall ... 3,540
Winston . 8 Tulare _ 21,800 iddl Union ______ 790 | Hancock 1.140
Pike .. 1,420 | pool | Middlerex __ - 12410 | Yolusia 10.340 | H 3
ikl 3600 | Tuolumne 2.890 | New Haven B0 | worania ol 1.250
. Polk 2i020 Yeln ura 15.820 | New London . 9.590 [ Lot oo garns 1,100
Arizona Pope 3,440 | yup, §.250 | Tolland ___. e Washington 1,556 | Hoan Kits
) . Prairie 1790 | Yuba 3.380 | Windham __________ 13,760 T eard 710
Total Radio Homes: 79.600 Pulaski 28430 Henry _ 1,440
Apache ____ 2,240 | Randolph 1,850 Colorado Delaware (ECoED T o Tod0
8‘;3,‘5;0 ;’;gg g:’linir‘nus ;’?}g Total Radio Homes: 283,500 l7(’¢:latl Radio Homes: 5;.;300 Z‘:lpﬂll Radio Homes: 370,800 ‘.}ackson ‘100
0 H W10 | U T AR SR Kent oo = ing _ asper
5.930 | Scott 1,340 | Adams - 3,860 | New Castle - 88,260 | Atkinson 720 JeﬂpDavls 73(07
1,580 | Searcy _ 1,160 | Alamosa -~ 1,830 | Sussex _ - 11,350 | Bacon _ 640 | Jefferson ___ 1,980
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..TO THIS BILLION DOLLAR MARKET

Make no mistake about WTIC's market as a place
to sell your goods! Recent authoritative* figures
show that per capita income in Connecticut’s billion
dollar market increased nearly 509 more than the
national average in 1937. And Connecticut is but
one segment of the rich Southern New England
market covered by WTIC!

Nor is there any guesswork about WTIC as the
quickest way to reach this billion dollar market. It
tops its field in popularity with listeners—outranking
the next most popular station in the Hartford area
by more than two to one! And look at this record as
Southern New England’s most popular station with

advertisers—

“ National Industrial Conference Board, U. S. Burean of
Census.

in Number of Network Advertisers

FIRST

in Number of National Spot Advertisers

in Number of Local Advertisers

Write today for our interesting 32 page brochure giving full details on the Ross Fed-
eral Survey of WTIC's popularity and facts about the WTIC Billion Dollar market.

WTIC

The Travelers Broadcasting Service Corporation
Paul W. Morency, General Manager

Weed & Company

Representatives:

50,000 WATTS
HARTFORD, CONN.

Member NBC Red Network and Yankee Network
James F. Business Manager

New York

Clancy,

Detroit San Francisco

Chicago
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CENSUS

OF U.S. RADIO HOMES BY STATES AND COUNTIES

(Continued from page 22)

. , s s

Georgia (Cont’d) Idaho (Cont'd) Illinois (Cont’d) Iowa (Cont’d) Kansas (Cont’d) Kentucky (Cont’d)

i il - 8,860 | Ford - Franklin - 3,820
Jopkine o 4 | inmaon -~ 35940 | Gerre Gordo Z 9,050 | Frankiin Fulton 20
Jomasen 880 | Woodford - ----7117 “4,180 | Cherokes T 3730 | Geary - Gallatin T st
L‘;“” 1,720 Chickasaw - - 8,170 | Gove __ Garrard - - 1,920

pked *940 Indi Clarke ~ 2,470 | Graham Grant _ T tet
Lanieriy 4,640 LRIEIES lay - - 8,620 | Grant _ Graves - 5,700
Laurens ‘630 | Tota! Rudio Homes: axd 300 | Glayton " 5.460 | Gray _ Grayson . T 2760
Lge e 6.660 | Ad - 4430 | Clinton - = Greeley - Green - - 1.8€0
ioerty ‘810 - 36,680 | Crawford o Greenwood Greenup _ - 8,640
Lincoln 430 | Washingto 1.870 Bartholomew ~ 6,830 | paliag it Hancock - 1100
i adio] | oenineten - % | Benton _____ - 2760 | Davis ___ 21580 | Harper __ Hardin - T sleed
Towndes "450 Illinoi Blackford - 3,410 | Decatur - T 3.340 | Harvey - Harlan ~ 10,220
M‘:%zm: 930 linois ne ~-- - ?'zgg Delaware - - 8.960 | Haskell .. Harrison - gggg
: . i Hod; +BC
McIntosh 810 | Total Radio Homes: 1,857,100 g:':’o'l‘l -~ 3930 B?cski:‘nzl:es lg'ggg Hod art = B
Macon 1-730 Adams - 16,900 | Cass _. ~ 8.820 | Dybuque Jefferson —-——-—————_ Henry ... _____ 2,410
Madison 1.290 | Alexander 6.360 | Clark . _ Jewell ick 1,480
Marion __ 650 | Bond .. 46 lay . - Jew
Meriwether 2.%%0 Boone - 3,730 [ Clinton o Kearney -—-—--_ - Jackson - _ 1.400
PRl == Brown . 1.960 | Grawford = Franklin Ki Jefferson Z 91,040
L t‘;:n 320 Bureau 9.060 | Daviess - 5.860 | Fremont Kiowa ---. _ 930 | Jessamine - 2,88
ln‘(m: ell 1,180 Calhoun 1,630 | Dearborn - 5210 [ Greene -- Libette . - 6,470 | Johnson . - 3,300
Monroe '880 Carroll - 4.680 | Decatur - - 4490 | Grundy Lane ____ _ 500 | Kenton - - 24,660
Montgomery . 1350 | G888 - 4000 pe Kalb - - 6,460 | Guthrie Leavenworth _ _ 17.060 | Knott - - 1,880
Mureay "779 | Champaig: 15.790 | Delaware - 17.590 | Hamilton Lincoln - T 10460 | Knox - Z 3890
Mumv 10,005 | Christian ,800 | Dubois - _ 4,520 | Hancock Linn . _ 2,290 | Larue _ - 1.520
Newton 1o40 | Sark - 4.260 | Elkhart - 18110 | Hardin Logan = “6s0 | Laurel - 8010
Oew 0 Fayette _ 4,930 | Harrison Lyon .__ _ 5,990 | Lawrence - 2,300
Oc?nte: - Floyd - - 9.080 enry .__ McPherson _ 4,280 | Lee ___ - 1,380
p‘ e]diorp Fountain - 4850 | Howard _ 8,380 | Leslie _ - 1270
Pty Franklin - 8,330 | Humboldt~ Z 4100 | Letcher - 5290
Pgn,f ulton - - 3900 | 1da ___ - _ 2,250
PI.C ens Gibson - 7.070 | [owa -_ - _ 2810
p;ﬁue Grant - - 13.090 | Jackson 1.460
Poll Greene .. - 7.660 | Jasper - - - 8,970
Pol ki 85| il 6.210 | Jefferson - _ 1,240
p“g“ 860 Hancock 4.460 | Johnson - McCracken - ~ 10.470
u{mm 340 | Edgar = Harrison 790 | Jones . n McCreary ~ 2110
HEI Edwards 2060 Hendrick 4.890 | Keokuk McLean .- I 1950
%‘b‘:]n] h- 13;0 Effingham ___ 4,150 | Henry - Madison _ 4.970
Richmond - 13300 | Favette Howard __ N Magoffin C 2100
oakdals 750 - Huntington - Marion . _ 2l510
Rockdale Frankiin Jackson Marshall - T 21160
Schley _. 470 - Martin 1.080
gc:neiv::l - - Mason _ _ 8.960
cmino’e Meade _ - 1,300
Coslding - Menifee ~ 660
gt:fv'fn"' _ Mercer - - 2,760
Sumter -- - Metcalfe - 1.500
Talbot __ 85 - Monroe - - 1,850

faterro) 5go | Henderson Mitchell Montgomery C 2.350
Taliaferro - 2 o5 Henry .. b P T 3080
il = = 1g10 | Lroquois Muhlenberg - 6.590
;‘ﬂlo{ - T 1470 Jackson Montgomery elson ___ _ 2,600
Te .ﬁ' T 1990 Jasper Muscatine Nicholas - 1,680

homas T 4210 | Jeferson O'Brien - o ___ T 4am0
Thomas - 180 Jersey - Oldham - 1,400
i vy T 1710 | JO, Daviess Owen __ - 1919
;""mb’ - s Johnson Owsley _ - 960
Tow‘:? - T g4p | Kane 550 | Pendleton - 2.000
Troup. 4780 | Kankakee 19.960 | Perry __ - 6.280
Turner _. Togo | Kendall -—-—eeoooooo 2400) Morgan ... 4980 | Polk _______ 45.010 | Sheridan 800 | Pike _  8s8a
Twiggs - T 7o [Knox - Newton Pottawattamie 16.840 | Sherman 1.400 | Powell Z 860
Union - T 430 | Dake .- Noble ____ Powesniek _ 4,460 | Smith - 2,200 | Pulaski _ Z 6.550
Upson T 2090 | 1a Salle Ohio Ringgold 2.760 | Stafford 1,690 | Robertson I e
Walker T 3040 | LAWTence 4.910 | Orange __ Sac ... 3.890 | Stanton Rockeastle _ T 2070
Walton __ T 9150 | Lee - -- 7.060 | Owen Scott 20,210 | S Rowan - - 1,680
Ware . T a1go | Livingston Shelby 3.510 | Sumner Russell Z 1670
Warren _ T s ) oo Sioux 5.240 | Thomas Scott 2.950
Washington 2,500 | McDonough Story 7,440 [ Trego ___- Shelby 3.400
Wayne - 1.390 McHenry Tama 6.120 | Wahaunsee - Simpson 2,120
Webater _ T Vago | McLean - Taylor 3,640 [ Wallace Svencer 1,070
Wheeler _ ~ qgo | Macon . Union 4,360 | Washington Tavlor 2.050
White . paaceup o Van Bu 8.100 | Wichita - Todd 2.480
Whitfleld Wapello 10.190 | Wilson Trige 1.060
Wilcox 220 | Woodson Trimble 900
Wilkes __ 4740 | Wyandotte - ~77 33.740 | Union 3,100
Wilkinson _ 2370 Warren st
g ashini n o
Worth - : 2,580 Kentucky Wayne 2.250
Winneshiek 4,640 | Total Radio Homes: 494,900 | Wehster 4,100
Idaho Monroe Starke ____________ 2:880 | Woodbury 24:390 | Adair 2.540 | Whitley s81c
5 . 3 orth ___ 2.290 olfe 1.08(
Total Radio Homes: 98,700 Morao Sulliven 6.870 | Wright T100 2"5“ = ﬁggg Woodtord 2.080
= 9'693 Moultrie Switzerland 2,060 Ballard .. T 1740
- 706é0 Ogle ... T!ppecnnoe _ 12.800 Kansas Barren T 4520 Louisiana
" 1)500 | Peori Tiptor -800 Bath 1,820
- 1,500 Feoria Union _-__ 1.560 | Total Radio Homes: 367,300 | Be]] - 6’280 Total Radio Homes: £97.400
Bingha ey YVanderburg _ 4510 | Boone - T 1880 | Acadia _ 4,430
Blame 860 | Py Vermillicy L8080 | Anderson 21420 | Bourbon Z 8780 [ Allen .- T 1790
Boise S o 5320 | Atchison - 4950 | Boyd __ - 9.690 | Ascension o 2120
Bonner wooes 2210 Barber . - 1,730 | Boyle _ - 3.380 | Assumption - 1,780
Bonneville Wareiek 570 | Barton ~ 8730 | Bracken - 1790 | Avoyelles ___ ~ 8480
Soundary 1.100 W":ic o ;8‘8 Bourbon _  4.540 | Breathitt ___ . 2.660 | Beauregard - L7%0
utte "43¢ | Randolph Waone'® 13330 | Brown _ 3.890 | Breckinridge -~ 2,980 [ Bienville - - 2.370
Camas _. 329 | Richland __ wols® 570 | Butler - 7.130 | Bullitt _ - 1.640 | Bossjer - _ 3810
e | e b | S, o e, o R B o g
o utauqua - . el - B alcasteu - B
R 82010 | Whitley - 4.010 | Gherokee Calloway _ Caldwell _ ~ 1,060
27410 Cheyenne Campbl, Cameron - - 580
. Towa Clark Carlisle _. Catahoula 1.270
2900 | rotal Radio Homes: 577,400 | Clay Carroll _ Claiborne 8.470
2,020 | A dai 311 Carter Concordia 1,700
Franklin 00 S & o ((J:aueyi - l]?;e soltlok;"i!o - lg.ggg
100 | Allamakee __ 3.810 manche hristian ast Baton uge - 10,
Gremont A 9 Cowley _.__ Clark __ East Carrroll ... - 2070
Tazewell 10,780 A dub Crawford Clay ___ East Feliciana —_.__ 1.510
Unijon __ 8.860 Decatur Clinton E li %-580
Vermilion 21,040 Rlack Hnwk Dickinson 5.050 ‘(Erittenrllend = an:din - 12#3
Wabash 8.130 | Boone ____ Doniphan 2,210 | Jumberlan L4 fantyes .
Rremer Daviess __ 8,020 | Iberia - 3,310
Warren __ 5,300 Douglas __ 5.750 5 2080
5 Buchanan Edwards 1260 Edmonson 1,680 | Iberville .08
Yashington 8.560 | Byena Vista e 260 | Bljjoty _ 940 | Jac 1.400
Wayne 4.110 | Bytler Elk .- 1570 | Eatill ._ 2,600 | Jefferson - 5.500
Lincol White __ 4,090 | Calhoun Ellis _ 2,260 | Fayette 16.380 | Jefferson Davis
Lincoln . n .
Madison Whiteside 9.430 | Carroll Ellsworth 1.630 | Fleming _
Minidoka will _ 24,550 | Cass Finney Floyd ..._
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XX/ HY ain’t 1,” you ask yourself guiltily, “sopping my

bread in that gravy?” Well, we’d like to know too!
You sit there with your teeth sunk to the hilt in a Lus-
cious Jumbo Statistic, dewy fresh from our deluxe spiral-
hound orchard in the Heart of the Rich Ohio Valley. You
know now, at long last, how truly delicious a genuine
heartfelt statistic can be.

You are solemnly vowing you’ll never again taste a
morsel of the deceptively sweet Hyperbole which so often
causes dreadful spells of doghouse mouth. (For heaven’s
sake, remember this the next time you are tempted!)

You have been told time and again that Kentucky far-
mers have pocketed (in the last five months) over
$61,000,000 cash money for their 1937 tehacco crop.

You should be aware that over 2,000 Kentucky farmers
have hooked up with rural electric service in the last few
months, and that 17,000 more are scheduled to he hooked
up in the next eighteen months.

You are being prodded with the report that Kentucky
and southern Indiana strawberry growers will collect zome

$5,000,000 this spring for their crop.

* A hypothetical soliliquy, of course. If we offend
by attributing to you language you consider un-
fit for radio ears, accept our apology. Our next
piece will introduce the latest Fancy Mixed Meta-
phor Statistics so popular in trade plugs this

season.

“DAMNY

-Says You

You can safely believe that the map ahove shows ap-
proximately our proved primary listening area, and that
our regular audience lives in some 330 counties in Ken-
tucky, Indiana, Illinois, Ohio and Tennessee.

You can be reasonably certain we are panting to prove
that you can tell and sell the most people in this area
more economically and satisfactorily hy using our big
popular pioneer station.

Yet you sit there and ask: “Why ain’t I sopping my
bread in that gravy?” ... .. the rich thick consumer gravy
we are practically pouring over the front of your new
satin cravat from Adam’s apple to zipper handle.

We ask you!

Ours is a 50,000-watt station with nationally cleared
channel. To hear us, dial 820 kilocycles. We are a Co-
lumbia Broadcasting System outlet. Our national repre-
sentative is Edward Petry & Company.

STATION

WHANS

LOUISVILLE

COURIER - JOURNAL & LOUISVILLE TIMES STATION
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(Continued from page 24)

CENSUS OF U. S. RADIO HOMES BY STATES AND COUNTIES

Louisiana (Cont’d) Michigan (Cont'd) Minnesota (Cont’d)
La Salle ___ - 1,340 | Cass 5,400 | Linecoln .. - 2,050
Lincoln __ 520 | Charlevoix - 2,760 | Lyon __ 3.880
Livingston _ Cheboygan _ 2,560 | McLeod 4,290
Madison . Chippewa - 5,140 | Mahnomen 1,060
Morehouse _ Clare .__. - 1,680 [ Marshall _ 3.070
Natchitoches Clinton _ - 5,790 | Martin _ 4,610
Orleans Crawford _ - 730 | Meeker 3,550
Quachita Delta ___ - 6,740 | Mille Lac: 2,890
Plaquemines Dickinson - 6,210 | Morrison _ 4,650
g:ipq:]e Coupee _ aton .. - s,32 ower 6,150

ides - 3,490 urra; o
Red River G 49,020 gicoll:t 3333
Richland Gladwin - 1,570 | Nobles - 3.610
Sabine ... Gogebic - - 6,040 | Norman 2,600
St. Bernard Grand Traverse - 4370 | Olmsted 7,360
St. Charles - Gratiot _- z Otter Tail 9,380
St. Helena 740 | Hillsdale o Pennington 2:100
St. Jumes ___ o Houghton - ine ______

St. John the Baptist. 1,660 | Huron
St. Landry __. 050 | Ingham  _
St. Martin _ 2,080 | fonia ...
St. Mary __ 8,670 | Iosco
St. Tanimany 2,760 | Iron  __ Red Lake 1,170
Tangipahoa 5,270 | Isabell: Redwood 3:970
1,810 | Jackson _.__ 22,360 | Renville 4,470
g;g Kalamazoo - s i 6.120
Vermilion - 3,400 | Kent z 2,300
Vernon ____ 2,180 | Keweenaw - 1,020 | St. Louis _ 45.600
Washington _ 3,940 | Lake - I 1020 Scott .. 2,820
Webster ___._ 3470 | Lapeer Z 5,920 | Sherburne 1710
West Baton Rouge 1,200 | Leelanau . - 1740 | Sibley __ 3:070
1 Lenawee _ - 12,720 | Stearns 11,230
Ewingston _ - :,Z}g gteele — 3,940
uece ... - L tevens 1,860
. Mackinac - 1,880 | Swift 2,740
Maine l]zddacqntlb - - 17,663 ’.}‘.odd - 4,980
. R anistee _. - 4.4 raverse b4
Total Radxo. Homes: 201,100 Marquette Wabasha :I;S’];g
Androscoggin - 17,720 | Mason Wadena 2160
Aroostook - 17,320 | Mecosta Waseca 2,030
Cumberland 34,650 | M i Wuhingtan :r)'“o
Franklin 90 | Midland Watonwan 2,660
Hancock Missaukee . .. Wilkin 1.800
Kennebec Monroe Wiona __ R.390
Einr?c)::ln" i'égg Montealm .. Wright 5.470
el 10430 l]vlll‘;:lt(':go::ncy Yellow Medicine - 3,100
Penobsacot 22,670 [ Newaygo - PP
Piscataquis 4,920 | 0akland . Mississippi
§agadahoc — 4,620 8ceana - Total Radic Homes: 207,000
Adams 3.680
Waldo Ont
g Alcorn 2,660
Yor naten 17260 | Onceq At Biagn
ttala 2,
Otsego
Maryland Ottawa 5D = 790
Total Radio Homes: 355,100 gresque Calhoun 1,490
Allegany . 16.220 s::;::;n‘;non = 40 ((;:eyl:oll 1,530
Anne Arun 10,300 | St. Clair .. W 1'510
Baltimore 24,050 | S¢° Joseph - ‘qro.ctaw - 970
Baltimore City _____ 187,770 | Sanilac . flaiborne 1180
Calvert __ 1,770 | Schooleraft Zarke - LHH
Caroling 3,860 | Shiawassee - Coahoma 5,600
Carroll _ 7.290 | Tyscola i '
Cecil o BLI60 | v Charen CopahES math
Charles 2,830 | Waghtenaw ‘ovington 1.169
Dorchester 5,470 Ne Soto - 2120
A 5 Wayne __ Forrest 4,650
Frederick 11,176 e .
Garrett . 3610 Wexford - Franklin 1,130
Harford 6.330 George - =
Howard 3,120 Minnesota Creeneis 5 o5
Kent ___ 8,120 Grenada - 1,840
Montgomety 10,490 Total Radio Homes: 556,900 | Hancock - 139
Prince Georges 12,120 | Aitkin  __ 2,960 | arrison - Z'MO
Queen Annes 3,000 | Anoka 3,790 | Fiinds - = D
St. Marys - 2.590 | Recker 41260 | Holmes - = Bl
Somerset 4,940 | Beltrami 4,180 | Alumphreys - o B
Talbot 4180 | Benton __ 2,770 | Issaauena = &
Washingto 14160 | Big Stone 1iggo | Jtawamba - = T
Wicomico - 6,830 | Rlue Earth 7.540 | Jackson o B
Worcester - 4,640 | Brown __ 5.030 {n;fnero - - };22
Carlton 410 | EoerSOn e °
Massachusetts Carver 3.400 | jefferson Davis .- L4
Total Rudio Homes: 1,019,200 g:’l‘;pe-\:'a 2?;8 Kemper Z 1700
Barnstable __ Chisago 2.810 | Jafayette = I
Berkshire Clay .. 4‘640 Tamar . - 1.230
gri]!(stol a Clearwater 1700 ll'iauderdale - A
ukes ook . . 520 | Lawrence _ - 980
Ei?ﬁd' Cottonwood 2.810 :,e:ke o o 1'100
Han':pdl:n S Crow Wing 5.6n0 I::ﬂ'ore. -
Hampshire Dakota . 7.250 | Tincoln . -
Middlesex - 223,760 | Dodge - 2.500 | Lowndes -
Nantucket 1.0 Douglas 8.850 | Madison =
Norfolk 78.210 | Faribault 4.460 | Marion __ -
Plymouth 42,530 | Fillmore _ 5.350 | Marshall _ o
Suffolk .. _.200,230 | Freeborn 6,010 | Monroe . -
Worcester 116,080 | Goodh 6.820 | Montgomery _ -
. Grant ____ 1,800 | Neshoba - -
Michigan Hennepin -
Total Radio Homes: 1,128,200 | Houston . 2.830 [ Aktikh, -
i — Hubbard 1,960 | Penalocr™. .
Alger Isanti _ 2,360 | Pearl River _ =
Allegan Itasca ___ 5,840 | Perry _ -
Alpena Jack 2.950 ( Pike ___ -
Antrim _ 2,350 ) Kanabee _______ - 1,650 | Pontotoc -
Arenac 1.690 | Kandiyohi 4.530 | Prentiss -
Baraga . 1.810 | k; - T S Quitma.
Kittson ____ - 1,770 e =
Barry 5.520 ichi Rankin
Bay - 15,200 Koochiching - 2,990 Seott
Benzie 1:660 Lac qui Parle - 2790 | Sharkey -
Berrien 20,200 | Lake b i z
Branch 6.370 | Lake of the Woods .. 900 | Smith -
_ 21980 Le Sueur ___________ 4,010 | Stone -

May 15, 1938

Mississippi (Cont’d)

Sunflower ___ .. 6,040
Tallahatchic 3,160
Tate - 1,490
Tippah 1,470
Tishomingo - 1.370
Tunica 2,030
Union - 2,00
Walthall _ 991
Watren - 6,340
Washington 7070
Wayne __ 1,220
Webster . 990
Wilkinson 1,260
Winston __ 1,880
Yalobusha 1,870
Yazoo ---- 2,610
Missouri
Total Radio Homtes: §22,800
Adair 4,290
Andrew 2,420
Atchison 2,280
Audrain 4910
Barry - 3,910
Barton 2,700
Bates - 4270
Benton - 1,470
Bollinger -. 1,690
Boone .- 7,340
Buchanan 25,550
Butler .. 4.830
Caldwell 2,480
Callaway - 3.370
Camden __ 1,360
Cape Girardeau 6.750
Carroll . 3,930
Carter - 820
Cass 4110
Cedar - 1,990
Chariton 3,360
Christian 2,050
Clar! 2,000
Clay 6.330
Clinton 2,970
Cole - 6,060
Cooper 3.850
Crawford - 1,750
ade __. 2,030
Dallas - 1,540
Daviess 2,650
DeKalb 1,900
Dent __ 1,680
Douglas 1,860
Dunklin 5,470
Franklin - 5,820
Gasconade 2.210
Gentry - 2,740
Greene _ 20,610
Grundy 3,630
Harrison 3,110
Henry . 4.840
Hickory 1,060
Holt _._ 2.350
Howard 2,750
Howell 3.400
Iron - 1,670
Jackson 131.600
Jasper _._ 18.860
Jefferson 5.630
Johnson 4,550
Knox _ 1,800
Laclede 2.800
Lafayette 5,890
Lawrence - 4,480
Lewis __ 2.500
Lincoln 2.610
Linn __. 5.250
Livingston 3.840
MecDonald 2.210
Macon __. 4,700
Madison 1.860
Maries _. 1.160
Marion _ 8.280
Mercer _ 1.600
Miller __ 2.900
Mississippi 2.570
Moniteau 2,220
Monroe 2.620
Montgomery - 2,500

Morgan

Missouri (Cont’d)

Ste. Genevieve . 1,720
Saline ___ - 6,300
Schuyler _ - 1,850
Scotland - - L
Scott - - 4,800
Shannon 1,570
Shelby - 2,380
Stoddard - - 4,140
Stone - - 1700
Sullivan - - 2,600
Taney - - 1,450
Texas - - 2,740
Vernon - 4920
Warren - - 1380
Washington - 2310
Wayne __ - L7190
Webster - - 2,600
Worth _ - 1160
Wright - 2,590
Montana
Total Radio Homes: 114,700
Reaverhead 1,340
Big Horn 1.580
Blaine ..__ 1,720
Rroadwater 600
Carbon __ - 2,510
Carter RON
Cascade 9.340
Chouteau 1,820
Custer ___ 2.490
Daniels 1.040
Dawson 1,930
Deer Lodge 8,420
Fallon . fan
Ferzus 3.550
Flathead - 4,300
Galiatin 3.590
Garfield 840
Glacier 1,100
Golden Valley 44n
Granite 750
Hill ___ 2.8R0
Jefferson RAN
Judith Basin 990
T.ake . 1,940
T.ewis and Clark - 4.440
Tiberty - 490
Lincoln 1.517
McCone 910
Madison 1.280
Meacher K30
Mineral __
Miseonla
Musselshell .
Park oo
Patrnlenm
Phillips  _-
Pondera
Pawder River
Powell __ 9
Prairie aen
Pavalli . 2,170
Richliand 1.790
Raccevelt
Rosebud __
Sandore
Sheridan .
SQilver  Bow X
Qillwator <
Swret Grass 780
Taton — 1.240
Tanle 1.400
Transure nen
Vallev . _ 2,180
Whantland —on
Wilhapx 520
Veallawstone 6.900
Yealawstone
National Park __.. 10
Nebraska
Ttal Radio Homes: 284,100
Adars  __ 5.480
Antelope 2.770
Arthur 210
Panner 280
Rlaine 280
Ranne o rin
Rnx Butte 2,560
1.989
1110
5.240
9 K6A
2,780
3.750
9'enn
a8
1,920
1.970
?.810
2.280
Numing 2800
Custer 4 RRN
Nakota 1.880
Dawes 9 280
Naweon - 8.540
Deuel _ 730
Dixon _ 2,000
Dodge - & RAN
Douglas 55.R4N
Dnndy 1.000
Fillmore 2./40
Franklin 1.R30
Frontier __ 1,510

Nebraska (Cont’d)

Furnas
Gage
Garden

Garfield

Kevapaha
Kimball
Knox ..

Lancaste:

Lincoln -

Logan _ 340
Loup _- - 300
McPherson - 250
Madison - - 5350
Merrick - 2,120
Morrill - 1680
Nance - - 1,600
Nemaha - 2,640
Nuckolls - 2,560
Otoe —__ - 4,210
Pawnee - 1,860
Perkins - Lo020
Phelps 2,060
Pierce - 1,970
Platte 38,880
Polk . 1,960
Redwillow 2.890
Richardson 4,080
Rock --. 59
Saline _ 3,630
Sarpy - 1,900
Saunders - 4,000
Scotts Bluff 5.400
Seward _._ 3.150
Sheridan 2,010
Sherman 1,620
Sioux - 190
Stanton _ 1,380
Thayer 2.680

Nevada
Total Radio Homes:

1,600

2,880

500

2.880

520

430

Humboldt 1.270
Lander . 710
Lincoln 980
Lyan __ 1,180
Mineral 720
ye . 1,710

Ormsby 680
Pershing _ 810
Storey - 280
Washoe .. 8,050
White Pine - -- 3300

New Hampshire
Total Radio Homes:

Belknap 6,290
Carroll 4,340
Cheshire 9,200
Coos  __ 9,320
Grafton __ 11,890
Hillsborough 36.360
Merrimack - 15,070
Rockingham 16.250
Strafford _ 10,170
Sullivan __ - 6,510

New Jersey

Total Radio Homes: 1,022,500
Atlantie
Bergen _
Burlington
Camden
Cape May
Cumberland
Essex
Gloucester
Hudson
Hunterdon
Mercer .
Middlesex -
Monmouth
Morris -
Ocean .
Passaic
Salem
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At Home Plate in the Detroit Market

In a great market as in a ball park, “HOME” is
the place where important results are determined
—the place where the “hits” are made, where the
winning runs are scoved, where final buying decisions
are reached.

Detroit is a city of HOMES. It contains 397,122
families and 57% of them live in single houses.”
What a market for home furnishings, electrical appli-
ances, food products, heating units, refrigerators!

And what an opportunity WW J offers the radio
advertiser wishing to sell this vast market of home
makers! For WW]J is the HOME radio station of

#"Frem a 1936 Ross-Federal Survey.

Nalional Representatives
George P. Hollingbery Company

h New York : Chicogo :

Detroit—there can be no doubt about that. A tele-
phone survey of a cross section of one thousand De-
troit radio listeners made in March, 1938, revealed
that more than half the people called were listening
to their radios, and of all those litsening 73.4% were
tuned to WWJI+=

But that isn’t all. In addition to WW s vast
Detroit audience this station also offers the adver-
tiser a potential audience of more than two million
people outside of Detroit but within the WW]J
primary coverage area.T

**George Q. Hacket, independent market analyst.
iStandard Coverage, Market Data Service.

Detroit : Kansas City y 4

San Francisco : Jacksonville
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(Continued from page 26)

CENSUS OF U. S. RADIO HOMES BY STATES AND COUNTIES

New Jersey (Cont'd)

No. Carolina (Cont'd)

No. Dakota (Cont'd)

Ohio (Cont’d)

Oregon (Cont’d)

So. Carolina (Cont’d)

Somerset 15,680 | Bjaden Warren 6,770 | Sh 810
Sussex Brunswic Washington __ Tillamock _- 3,500
Union Buncombe Umatilla
Warren Burke -- Union _. Lancaster - 2,830
. Cabarrus h Wallowa - Laurens 4,630
New Mexico Caldwell McKenzie Wasco .. e e 2,430
. Camden 810 } McLean w. 4,140
Total Radio Homes: 62,300 t 2,430 { Mercer 1,450 Oklahom Wheeler -- MeCormick 1,110
Bernalillo - 8,780 | Cartere 1,660 | Morton 3,420 EhLES Yamhill - Marion - 3,160
8:tron - 5 0 g:st:';lba 5.680 | Mountra 2,300 | Total Radio Homes: 454,800 Mo e - 330
aves ) 1,690 | Adsir 2,1 i - 4,120
Coltaxy 2,980 | Ghe e - T6%0 | Oter. 650 | Auatta Jenieylans Qconee - T 3830
%urkg = 2';38 Chowan 1,470 | Pembi 2,540 | Atoka _ 2,806,400 Orangeburg - - 1,120
QLID o Clay --- . 560 | Pierce Pickens . - 3,610
D GIT 8700 | Crevelana 240 | Ramsey - Richland - 18520

- g 3.980 nsom aluda ___ - 1
Grant 2,880 8",;‘:.'2:"’__ 4,440 | Renville Spartanburg - 14,700
{juadalupe 870 | Camberland 5,530 | Richland 5 - 810

A - i 800 eter _ % nion __.__ - 3
Hidalgo 670 | Currituck 710 | Sargent 1,630 | Carter g;-g';g Williamsbarg
ggg Davidsen 6,390 ghendan l.'llfg Uherokee v s | York
i 590 | Sioux __ 5 o
1,160 | Davie . L ) 740 | Cimarron
3,030 g“l’"";'m- 1222‘3 Stark 2,620 South Dakota
L120 | pdgecombe - 6,170 | Stecle Ll | voal - Total Rudio Homes: 132,00
» LY utsman - »
i pha - st | Zower e s
1,450 | Gaston - 10,400 | aiah "800
1,310 | Gates - "sg0 | Ward 2,200
1520 Granville 8,150 | 8 e 3.690 At
» Y 1 illiams _ - 3,68 ,61
2430 gr(?letf1 ed = z“ig i 1,400
i Halifax 5710 Ohio Gazacld 340
1.2 . sarvi 1,
1,740 | Harnett 4110 | 7otal Radio Homes: 1,041,500 | Grady fad
1:200 | Haywood 3840 | Adams - 4990 | Grant 2.840
1,510 | Henderson 3149 | Allen - 17,460 | Greer B0t
Valencia .. 2,020 | Hertford 770 | Ashland 7,320 | Harmo 57000
H‘;‘é: = 1';‘)2 Ashtubula 17.338 ﬁ“pﬂi 3,610
Athens . 10,23 usKell ,650
New York Iredell . 6,260 | Auglaize __ 7,060 | Hughes i,ogo
Total Radio Homes: 3,132,300 - ! 21,880 | Jackson 3.62
Albany ____ Brown ... 5,330 | Jefferson 2,600
Allegany Butler h 1,500
Bronx .. Carroll Kay 1,180
Broome - Champaign Kingfisher 1,290
8attaraugus gllur e Ilfxgwa _____ 1,460
ayuga ____ ermont _ atimer ™ . __1.760
Ch:ufauqua Le Flore Pawrencs ll;:glkklver {'2190
(él'l‘emung - ll:(i’““"“ Iie:'.’“";’“ Grant _- 1,950
enan; - gan enlg - ~ 2'070
gunmn"_’_ Love - Luzerne Hamkon 940
olumbi; cClain ycoming . ,430
Cort‘?;nl; 890 | McCurtain McKean g:;ndlm {'520
Delaware Deliance 5,720 | McIntosh Mercer H . 1,100
Dutchess _ Delaware _ 6,700 | Major ... Miflin __ H:;‘;?:g 700
Erie . 182'850 | New Hanover Erie _._. 10,860 [ Marshall _ Hughes - 1,660
Essex _ ~ %799 | Northampton Fairfield 10,830 | Mayes Hutchinson 2.450
Franklin - 2 Fayette 5,320 | Murray M Hyde 630
Fulton 1 ]Frnnklin gggg %uﬁrugee - ngorﬂ:‘am::::r]x o Jackson . 510

s i o Fulton _- 5 oble __ orthumberlan
Gonence 10.740 | Pasquotank Gallia 41980 | Nowata ~ Perry ———__. Jerauid L
(};{reel!le 5 - 7,280 Pender Geauga Okfuskee Phlladelphia JonesNE— zgég
H:,-mk;"t,:: T 16 ?);% Perquimans . Greene - 3 Oklahoma Pi k Kingsbury Bt
Jefferson _ T oo guergﬁey 8kmulxee g B lk'll _ 8,290
Ki ~ amilton sage __ chuylkil R 2,64
L;r\‘vzi: o 5,610 | oo doinh ga:;:pck = gttawa o Snyder ___. I’;‘;’y‘v‘x::l\n ~ 1_2200
Livi ’ andolpl ardin  -- awnee S - g
Mi:érilz,snton - so'ggoo Richmond Harrison Payne ____ ,630 | Sullivan ﬁ:g;zl:—so; %jgg
Monroe __ 06.720 Robeson ___ enry --. Pittsburg - 8.460 | Susquehanna _ Marshall 1,670
Montgomery 14'810 Rockingham Highland Pontotoe _ 5,770 | Tioga __ Meade . 2,190
Nassau _ " 75,450 vt;lanf == go;:kmg a ;othtawatto}:ni 13,230 9“10“ = Mellette £90

Y v Rutherfor: olmes _ ushmataha 4 enango i
N X : B - T L e
Oneida ackson __ Rogers - e Moody - 1,970
= id J 1 15,090 | Wayne ______ i g
8:::&22“ b Knox —eeoomoo Sequoyah __._____ 890 | Westmoreland ;::!‘(‘il:: hadi {:ﬁgg
Orange .. - Lake Steph 6,080 | Wyoming _ 1,030
= Lawrence Texas ____ 2.450 | Yorl —— -
Orleans Roberts 2,760
Osw - Transylvania Licking - Tillman 4,840 Sanborn 1,590
Otsexo - T 15950 | Trerell - P W HEA Rhode Island Shannon 730
Putnam T 8350 | Union . corain ¥ = g pink 2,600
EIR-J) vV _ Lucas ‘Washington 6.170 | Total Radio Homes: 155,500 | g
Queens 284,480 | woke - Madison Washita 820 | Bristol _ 5360 | Seantey o0
Himaelae - 30950 | warren - Mahoning Woods .__ 3.400 | Kent ___ 11,820 | moqq £80
el T e i e ST B S it |3
St. L oy - Watauga W o royicence) g Turner - 2,£70
%rat;;re':c o ﬂﬁg x’-‘];"e %?r%:r - Oregon Washington . 1,200 \L)Ivnilon i z'ng
Schenectady ~ 91 ilkes - X alworth . 1,571
Sehohacts y - 81,630 | wilson Miami __ Total Radio Homes: 23:.400 South Carolina Washabaugh 440
Snohs - 5,460 | vadkin Monroe .. 4,9 Washington 100
Schuyler - 3500 | vancer 1470 | Montgomery ! Total Radio Homes: 207,800 | Yankton 2,50
-- - b, ; organ } eville 5 o "
Steuben " - 2ls00 North Dakota Y — Clatsop - . 8000 | Alken - 5709 | Ziebach - a0
o - 87.740 Muskingum lumt 5,84 lendale
%ﬂ;}“ _ 9,290 | Total Radio Homes: 119.600 | Noble _____ Goos 8.600 | And rotal Rquenl;fssee (50,000

e - 6930 | Adams _____________ 1.080 | Ottawa rook 950 | Bamb ot io Homes: H
Tompkins - noa - 8.570 | Pauldi Curry e 1,070 | Barnwell derson 8,050
Ulster -2t Z 2i200 | Perry -1 ) 4.340 | Beaufort __

Warren - 9,150 | Rillings . - 480 Pickawny Douglas _ 6,960 | Berkeley __
Washington - 11,510 | Rottineau - 2.610| Pike ____ Gilliam . 950 | Calhoun
Wayne _.___ ~ 930 Portnge - Grant __ 1,830 | Charleston ___
Westchester _ 1.710 | Preble __ Harney 1,780 | Cherokee _.__.
Ya};z;mng _ 3.830 Put'\;mm ?0(‘;? River g,sgg g:es:erﬂ i
- 10.03 Richland ackson 10,2 esterfield __
. 2.1 geﬂerson 63 8hhrendon o
. osephine 3,680 olleton _._.

North Carolina Klamath 9,180 | Darlington 4,690 | Cheatham 1310
Total Radio Homes: 408,600 ake - 1,410 | Dillon _____ 2,580  Chester __ 1,680
Alamance 5.850 }:anel 16.330 | Dorchester . (é]airborne 30

incoln 3,060 gefiel
Alleghany Foster . Linn ___ 7.610 | Fairfield _
Anson Solden Valley Trumbull Malheur 3,130 | Florence .
Ashe __. Grand Fork Tuscarawas Marion _ 16,830 | Georgetown
Avery _ Grant Union ___ Morrow 400 | Greenville
Beaufort Griggs Van Wert . Multnomah 102,890 | Greenwood ._ 4,540 | Davidson
Bertie ____ Hettinge Vinton ___. ‘370 | Polk Hampton ____ 1,910 | Decatur ___ 1,45
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IT IS NOT SURPRISING

that WSALI is now carrying 58.7%, more local and national
spot quarter-hour units than any other local network

station in Cincinnati.

Advertisers who can exercise voluntary choice of stations

realize the importance of WSAI Dealer Support.*

N WS Al cincinnar

retail drug and food outlets, 68.49, National Spot Representative

selected WSAI] as the most effective TRANSAMERICAN
local Cincinnati Station. NEW YORK CHICAGO HOLLYWOOD

www americanradiohistorv com
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CENSUS

(Continued from page 28)

OF U.S. RADIO HOMES BY STATES AND COUNTIES

Texas (Cont’d)

Tennessee (Cont’d) Texas (Cont’d)
Cherokee —————————__ 6,100 | McCulloch __ ... 2,110
Childresa 2,780 [ McLennan .. - 18,910
Clay o--- - 2,100 | McMullen - _ 180
Cochran _. - 260 | Madison 1,620
Coke ____ - 740 | Lyno ——__ 1,680
Coleman -. _ 3,750 | Lubboek - 7,470
Collin  meeeeeo - 7,150 | Marion 1,600
8 oo Collingsworth _ - 2,220 | Martin 760
Grainger Colorado ______ _ 3,040 | Mason 840
Greene __._____ Comal _ - 2,880 | Matagorda - 2,960
Grundy h 2,810 | Maverick
Hamblen Concho ~ 1,060 | Medina,
gamuwn Cooke _ 4,070 | Menard
ancock ___ Coryell 2,790 | Midland
Hardeman Cottle _ 1,420 | Milam
ardin __ Crane _ 570 | Mills __
gﬂwk:m Crockett _ 490 | Mitchell
Haywood 8,700 | Crosby 1,540 | Montague
Fenderson 2,510 | Culberson 280 t
He"rY --- 4,350 | Dallam _____________ 1,500 | Moore __ . _____
Hic:kman 2,080 | Dallas ___ 76,570 | Morris
ouston _ 830 | Dawson 2,010 | Motley . -
Deaf Smith _ Nacogdoches -
Delta Navarro _____ -
Denton Newton _ —
DeWitt Nolan ... =
Dic} Nueces ... =
Dimmit Ochiltree —
Donley Oldham _ =
Duval Orange ... _—
Eastl Palo Pinto _ -
Ector ______________ Panola ___. -
Edwards _. Parker -
Ellis Parmer _—
El Paso - Pecos .. -
Erath Polk _ -
Falls Potter -
Fannin Presidic - -
Fayette Rains —
Fisher __._ Randall —
Floyd Regan _ .
Mont, Foard o.-_ Real ______ —
n comery Fort Bend _ Red River - =
M ----- 890 | Franklin eeves _.__ —
t‘)l?rrz = 1,910 | Freestone __ Refugio -
ng-reo 5.010 | Frio ___ Roberts -
Pe: n 2,300 | Gaines __ Robertson __ -
Pi l? o 1,020 | Galveston __ Rockwall __ —
Likett 710 | Garze _____ Runnells __ -
Put, 2,240 | Gillespie ___ Rusk ___ =
Rhcam 3,450 | Glasscoc Sabine _____. -
Roane " 2.180 | Goliad __ San Augustine -
k t :ta 3.860 | Gonzales _ San Jacinto __ _
Rgtﬁ rfﬂn -_4.,540 | Gray ___ San Patricio . -
e ord 5.200 | Grayson _______ 7" San Saba _.._______
Sequateh, 2,100 | Gregg - ch
evier | 570 | Grimes ___.________ 8450|Scurry —_.___________
Shelt 2,650 | Guadalupe Shackelford
Smith -_ 72140 | Hale ______ helby
Stewart ™ 2.400 | Hall _______ Sherman
Sullies 1'830 | Hamilton Smith _____
Sum an 8.790 | Hansford Somervell
Tipton, 4,579 | Hardeman ¥ =
Trousdale 8980 | Hardin ____ . Stephens _
nicoi e 880 | Harris ___ 85.110 | Sterling ___
Union - 1,980 | Harrison 7,760 | Stonewall _
Van Buren " 1,880 | Hartley 340 | Sutton ____
arren 490 | Haskell 2,480 | Swisher
Washington . 8.190  Hays __ 2.380 | Tarrant
Wayne - o0 7.860 | Hemphill ~ ‘700 | Tavlor __
Weakley " 1,720 | Henderson - 4,240 | Terrell
White __~ —- 12410 | Terry ..
Wi}]iarnso;:“ gg;g -'{:?tl;:ckmnmn
R ‘8g0 | Tom Green
4.300 | Travis
rinity _
Texas iE . ° G Tyler
: udspeth By nshur
:otdal Radio Homes: 1,088,500 Hunt e 8 223 Upton
“n Jereon . 8,520 | Hutchinson 2,960 | Uvalde
An rf.wg - 180 | Trion —_____ '840 Val Verde _
Ans'e ina 4,880 | Jack ___ 1,370 | Van Zandt
Archer” o 360 | Tackson g | Victoria .
Armstrong 1,650 | Janver _.___ 22 230 | Walker
rmstrong _ 490 | Jeft Davis _. ‘ag9 | Waller
Auutf‘m 2.040 | Jefferson __ =2 29,450 | Ward
Bailey 2,860 | Jim Hoeg _ "670 | Washington
poiley 670 | Jim Wells _ T.-1.970 | Webb
Rastro = 580 | Tohnson 5.850 | v harton
Baylor _- 8,560 Jomes _____ 3,790 | Wheeler
Bes .~ 180 | Xarres 2970 | Wichita
Rell - 2.42¢ | Kaufman 5.820 Wilbarger
Bexa 8.560 | Kendall 820 | Willeey ___
Blanc 61,820 | Kenedy 100 | williamson
Rorden 530 | Rent
Foscen iog | Kerr
Bowie. 2.330 | Kimble
Rrazorin 8.130 | King
Brazos __ - 8.520 | Kinney
Brewster 8.780 | Kleberg
Briscoe __ 1-,1120 Knox
gmoks 78g Lamar 7,910
Bl ™™ s.00q | Lamb _____ 2,420
= eson _ 2,870 Lampasas 1,580 Utah
Cn"d"et 1560 | La Salle . 1,170
Calhwe" 4.89¢ | Lavaca 4,130 | Tota! Radio Homes: 111,000
Call:lllm 750 | Lee - 1,760 | Beaver 1.160
Cam an 1,950 | Leon 2,830 | Box Elder 3630
c eron 13,120 | Liberty ____ 3,040 | Cache ___ 5.930
Camp — 1,500 | Limestone 6,000 | Carbon _ 3,680
arson 1,290 L!Dscomb 690 | Daggert 90
Cass ____ 8,890 | Live Oak 1,160 | Davis __ 2,940
Castro _____ 840 | Llane _ 270 | Duchesne _ 1,680
Chambers __________ 850l Loving _____________ 40 | Emery 1,410
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W. Virginia (Cont’d)

Tyler ———— I 2,820
Upshur - _ 8,680
Wayne - 5,640
Webster -- - 2,480
Wetzel - 4,520
Wirt - - 1,270
Wood - - 13,470
Wyoming - _ 38,800
Raleigh - 12,440
Randolph - 4,720
Ritchie - - 8,290

ane —- - 3,470
SUMMETrS mcmmoe—eeee 3,780

Wiseonsin
Total Radio Homes: 812,700
Adams - 1,470
Ashland - 4,010
Barron - - 6,100
Bayfield - 2,660
Brown - 14,080
Buffalo - - 2,730
Burnett - 1,820
Calumet -— - 2,940
Chippewa - 6,460
Clark -.-- - 5,700
Columbia - — 6,640
Crawford _. - 3,080
Dane -—- - 24,700
Dodge - - 10.490
Door - - 3,360
Douglas _ - 10,120
Dunn ____ - 5,000
Eau Claire - - 8,960
Florence —-——-- 870
Fond du Lac - 12,690
Forest —— 1,790
Grant - 7,720
Green  -a——- 4,680
Green Lake - 3,010
Towa - 3.860
Iron .- 1,780
Jackson 2,830
Jefferson 8.270
Juneau ___ 3,820
Kenosha —- 14,040
Kewaunee -- 2,880
La Crosse __._ 11.970
Lafayette 3.500
Langlade - 8,940
Lincoln 4,140
Manitowoe _ 12.000
Marathon 12.580
Marinette 6,260
Marquette -- 1,82
Milwaukee _ 170.490
Monroe __ 5,370
QOconto 4,460
Oneida _ 3.200
Qutagamie 12.630
Ozaukee 3,44
Pepin 1,390
Pierce 3.940
Polk __ 4.560
Portage 5.950
Price - 2.990
Racine 20,470
Richland 3.610
Rock .- 17.340
Rush .- 2.760
8t. Croix 4,660
Sauk ____ 6.610
Sawyer 1.570
Shawano 5.580
Sheboygan - 15,920
Taylor ..___ 2.800
Trempealeau 4,140
Vernon ______ 5.060
Vilas ____ 1,860
Walworth 6.980
‘Washburn 1.980
Washington __ B.14n
Waukesha _ 10.830
Waupaca -- 8./00
Waushara 2./90
Winnebago 17.220
Wo0d s 7.290
Wyoming

Total Radio Homes: 48,866

Utah (Cont’d) Virginia (Cont’d)
Garfleld ____________ 850 | Prince George
Grand 400 | Prince William _
Iron - 1,660 | Princess Anne --
Juab ,890 | Pulaski —ccoeeoo
Kane __ 420 | Rappahannock
Millard __ 2,050 | Richmond
Morgan 520 | Roanoke .
Piute ___ 400 | Rockbridge _.
Rich ______ 360 | Rockingham
Salt Lake -. 44,720 | Russell ...
San Juan - 70 eott -
Sanpete 8,420 Shenandoah
Sever L 2,260 { Smyth _______
Summit 1,980 | Southampton
Tooele 2,060 ] Spotsylvania
Uintah 1,900 ] Stafford
Utah __ 10,060 | Surry ___
Wasat 1,160 } 8§
Washington 1,490 | Tazewell __
Wayne ____ 370 | Warren ____
Weber memmmeeeeee 11.980 Warwick -
Westmoraand
estmorelan
Vermont Wi oreand
Total Radio Homes: 88,600 | Wythe -
Addison _______-____ 460 | York oo
Bennington - 65860 | ma il fh oo boH
Caledonia - 6,670 .
Chittenden _ —- 11,160 Washington
e - veog | Total Radio Homes: 4:3.300
Grand JTasle - 900 | Adams ___________ - 1,950
Lamoille - 2,700 | Asotin _ - 2,320
Orange - 4,250 | Benton ~ 3,120
Orleans _ ___ 5,460 | Chelan -~ - 8,730
Rutland __ _ 11,980 | Clallam - 5,670
Washington -- 10,200 | Clark —___ - 11,360
Windham - 6,860 | Columbia - 1,630
Windsor ____ 9,490 | Cowlitz - 8,660
gouzlaa - %,230
ireini erry _.__ - ,310
Virginia Franklin 2 1630
Total Radio Homes: 400,200 | Garfield _ 870
ACCOMAE ——eccceeee- 6,140 | Grant ______ - 1,610
Albemarle _ _- 1,160 | Grays Harbor - 16,380
Alleghany —. __ 4,640 | Island oo - 1,780
Amelia .- -— 1,110 | Jefferson - 2,390
Amherst ___ 2,360 ing -134,090
Appomatox _. _ 1,060 | Kitsap ___ - 9270
Arlington - __ 10,960 | Kittitas _. - 4,680
Augusta ___ 7,870 | Klickitat 2,840
Bath ____ 1,090 | Lewis _____ _- 11.150
Bedford 3,930 | Lincoln _ - 8.280
Bland _--.. 750 | Mason _____ _ 2,780
Botetourt -_ 2,170 | Okanogan _ _ 5.260
Brunswick _ 2,440 | Pacific - -- 4,200
Buchanan ___ 1,730 | Pend Oreille - 2,040
Buckingham 1,780 | Pierce _____ __ 46,940
Campbell _. 11,660 { San Jusn - 1,040
Caroline 1,880 agit ___ 2,600
Carroll ____ 2,820 | Skamania 880
Charles City 640 | Snohomish 22,990
Charlotte _. 1,950 | Spokane -. 42,220
Chesterfleld 8,860 | Stevens _ 5.810
Clarke ____ 1,080 | Thurston 9,080
Craig __ _. 510 | Wahkiakum 1,060
Culpeper ____ 1,900 | Walla Walla 7,460
Cumberland _ 980 hatecom __ 16,730
Dickinson ___ 1,870 | Whitman __ 7,500
Dinwiddie ... 8,210 | Yakima ____________ 21,320
Elizabeth City 4,720
Esgex - 930 . s e
Fairfax ___ 3,930 West Virginia
S = 1350 | Total Radio Homes: 348,300
Fluvanna - 999 | Barbour - 8,920
Franklin ___ 2,910 | Berkeley
Frederick __ 4,550 | Boone .-
Giles ______ 1.660 | Braxton
Gloucester _ 1,630 | Brooke
Goochland 070 | Cabell
Grayson ___ 2,610 | Calhoun
Greene .___ 710 | Clay ...
Greensville 1,790 | Doddridge
Halifax __________ 5.090 | Fayette ____________
Hanover 2,310 | Gilmer
Henrico ____________ 49,810 | Grant oo
Henry .. 3,750 | Greenbrier _
Highland ___. 580 | Hampshire _
Isle of Wight 1,890 | Hancock —__
James City ______ 1,120 | Hardy __
King and Queen 920 | Harrison
King George ____ 750 | Jackson
King William _ 1,119 | Jefferson
Lancaster 1,330 | Kanawha __
Lee _______ 4,010 | Lewis ___
Loudoun 8.080 | Lincoln .
Louisa ____ 1,950 | Logan _____
Lunenburg 1.800 | McDowell
Madison ___ 1,140 | Marion
Mathews _____ 1,200 | Marshall ____________
Mecklenburg . 4,010 | Mason ___
iddlesex 1,100 | Mercer __
Montgomery _ 4,230 { Mineral _
Nangemond 5.220 | Mingo ____ -
elson ____.. 2.080 | Monongalia -
New Kent #20 | Monroe ____ o
Norfolk _____ 47,910 | Morgan __ -
Northampton ... 2.910 | Nicholas _ -
Northumberland 1.560 | Ohio o _—
Nottoway _ 2.080 | Pendleton _—
Orange ___ 1.800 | Pleasants _—
Page ... 2.190 | Pocahontas _—
Patrick 1.84n | Preston _.__ - 40
Pittsvlvania 12.120 | Putnam .
Powhatan __ __ 14n | Taylor 4,060
Prince Edward ______ 2,100 | Tucker _ - 2,520
BROADCASTING -+
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Better Programs
Now on Air, Says
WNRC Chairman

Mme. Mero-Irion Says Sponsor
Content Also Is Improved

By BRUCE ROBERTSON

BROADCASTERS have become in-
creasingly willing to cooperate and
ut on better programs, Mme. Yo-
ando Mero-Irion, chairman of the
Women’s National Radio Commit-
tee stated May 4 as the annual
WRNC merit award was an-
nounced at the St. Regis Hotel,
New York. With the Committee
showing a growing friendliness to
radio, Mme. Mero-Irion said that
objectionable advertising was be-
ing eliminated and that children’s
programs are improving.

The primary award was given to
George V. Denny Jr. and America’s
Town Meeting of the Air (NBC-
Blue) for “outstanding achieve-
ments in the field of radio.” Mrs.
William H. Corwith, chairman of
the survey committee, who made
the award, said the program was
chosen because “it typifies the spirit
of America, the freedom of speech
and of the air which no other na-
tions enjoy as we do. By means of
this program we have the oppor-
tunity to hear discussions pro and
con on questions of national and
international importance and we
are stimulated to think for our-
selves rather than led to think by
propaganda.” [Other WNRC cita-
tions for merit are found in the ad-
joining column.]

Tolerance Prevails

In a sense the award typified
the whole meeting, for almost every
speaker discussed the value of a
tolerant, informed public opinion
in guiding the future development
of radio, and the value of radio in
developing public opinion of this
type.

Mme. Mero-Irion, chairman of
the Committee, said that four years
ago when he Committee began to
function, the first impulse was to
blame the broadcasters for putting
on inferior programs. “Next year
we had changed our judgment
somewhat,” she said. “We blamed
the advertisers. We found an in-
creasing willingness on the part of
the broadcasters to cooperate and
put on better programs, make a
rule to cut out objectionable adver-
tising, put on good children’s pro-
grams, ete., but the advertisers per-
sisted in the main in putting on
programs for imbeciles and back-
ward children. When we spoke to
the advertisers they blamed their
agencies. So next we blamed the
agencies: It was the public and the
rating these programs got in the
different radio surveys.

“So now we are back where we
started and we have to fix the
blame where it belongs—on our-
selves, the public! If the public
would be articulate and write, tele-
phone, telegraph when they hear a
good program instead of swamp-
ing us with comi)laints about the
bad ones, the whole situation would
be cleared up very quickly. As it
is, the advertisers and their agen-
cies are dependent upon different
surveys, which bv the widest
stretch of imagination cannot be
accurate.

“I know quite a few people in
New York and also a good num-
ber in other cities and I have never
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AWARDS BY WOMEN’S GROUP, EDUCATORS

CITATIONS by the Women's Na-

tional Radio Committee follow:

Outstanding Achicvement: George V.
Denny Jr. and America’s Town Meeting
of the Air (NBC). N o

CITATIONS by the Ninth Annual
Institute for Education by Radio

follow:

Lectures, talks, and speeches for general
use.

Ed ion: Science in the News. By Uni-

Serious Music: 8 ed: Ford
Evening Hour (CBS), Philadelphia Or-
chestra on the National Banks series
(NBC). Sealtest Rising Musical Star
{NBC). Metropolit. Opera br
{NBC sustaining wrongly classified as
commercial). Sustaining: New York
Philharmonic {CBS), NBC Symphony,
Sinfonjetta (MBS).

Drama: Lux Radio Theatre (CBS). Colum-
bia Workshop (CBS sustaining).

Serial Dramas: One Man's Family (spon-
sored by Tenderleaf Tea on NBC).

Variety: Good News of 1938 (sponsored
by Maxwell House Coffee on NBC), Val-
lee Hour (sponsored by Royal Gelatine
on NBC).

Children’s Programs: Singing Lady (spon-
sored by Kellogg cereals on NBC), Let's
Pretend (sustaining CBS). Special men-
tion was given to NBC's Music Ap-
preciation Hour and CBS's American
School of the Air as classroom pro-
grams, Three other programs were com-
mended as having educational value for
children: Du Pont's Cavalcade of Amer-
jca (CBS), Epic of America (MBS sus-
taining), Music for Fun (CBS sustain-

ing).

Aduft Education: America’s Town Meet-
ing of the Air (NBC sustaining), Pro-
fessor Quiz (sponsored by Nash-Kelvi-
nator on CBS).

News: Trans-Radio Press News Service.
March of Time (NBC), “Because the
awards committee felt that radio com-
mentators are developing an editorial
complex the Committee refrained from
commending any one of them, but gave
laurels to Trans-Radio for its unbiased
presentation of the news of the day.”

Comedians: Charlie McCarthy (Chase &
Sanborn Coffee. NBC), Fred Allen (Bris-
tol-Myers, NBC).

Comedy Teams: Jack Benny and Mary
Livingston (Jello, NBC), Amos 'n’ Andy
{Campbell's Soup, NBC), Burns and Al-
len (Grape Nuts, NBC).

Master of Ceremonies: Don Ameche {Chase
& Sanborn_Coffee, NBC), Robert Taylor
(Maxwell House Coffee, NBC).

For Good Taste in Advertising: The Com-
mittee commended Jello, Du Pont and
Sealtest. in that order.

versity Broadeasting Council, Chicago.
Commercial: English Foreign Policy—the
Story Behind the Headlines, by Ameri-
can Historical Association and NBC.
Demoustration or participation programs
for general use:
Educational : No Award.

Commercial: NBC Home Symphony.
Dialog, round-table, debate, etc., for gen-
eral use:
Educational: The Right Job. by Univer-

sity Broadeusting Council. Chicago.
Commercial: Town Meeting of the Air:
Wilkie__and Jackson on Utilities. by
Town Hall Inc. and NBC.
Dramatization for general use:
Educational : Brave New World—the Little
Indian of Mexico. by Educational Radio
Project. U, §. Office of Education,
Commercial: The House that Jack Didn't
Build, by Columbia Workshop. CBS: and
Mad Curie, duced under same

auspices,

Programs for wse by primary achool chil-
ren:

No first awards.

Programa for wuse by elementary school
rhildren:

Educational : No first award.

Commercial: Your Health, Sneezes and
Sniffles. produced hy American Medical
Association and NBC.

Programs for use by junior and senior
high school students:

Educational: French for High Schools;
Carnival at Nice, WHA, University of
‘Wisconsin.

Commercial: Exits and Entrances; Propa-
ganda. produced by National Education
Association and CBS.

Honorable Mention

The Crisis in Central Europe, University
of Chicago Round-Table, University
Broadecasting Council.

Raymond Gram Swing, WOR.

The World Is Yours—the Story of Elec-
tricity, Educational Radio Project. U. S.
Office of Education,

Brave New World—Christ of the Andes,
by Educational Radio Project. U. 8. Of.
fice of Education.

R}éthI:T Imitations ; Rhythm Games for

known anyone who has been called
up by one of the surveyors. I be-
lieve it is all done in good faith,
but unfortunately it is not conclu-
sive and most disconcerting to ad-
vertisers and broadcasters alike.
So in the last analysis the respon-
sibility comes back to the public.
There is no use in saying, ‘I am
not interested in radio.’ Everybody
should be interested in radio. It is
a vital factor in our life and will
be increasingly so.”

Broad-Visioned Approach
A plea for a broad-visioned ap-
proach and an understanding fore-
sight in guiding public opinion re-
garding radio’s uses and develop-

BROADCASTER meets listener at the annual awards
luncheon of Women’s National Radio Committee. At
the speakers’ table (1 to r) are T. A. M. Craven,
FCC; Mrs. William H. Corwith, chairman of the
WNRC survey committee; George V. Denny Jr., con-

» WHA, University of Wiscon-

sin,

Stories About Familiar Things—The Story
of Glass, Rochester School of the Air.
Journeys in Music Land. WHA, University

o isconsin,

Folktales of the Western World—The Frog
and the Butterfly, American School of
the Air, CBS.

News Today—History Tomorrow, Roches-
ter School of the Air.

0ld World Background — Cathedrals and
Cloisters, American School of the Air,
National Broadcasting Council.

ment was made by T. A. M. Crav-
en, Federal Communications Com-
missioner, who said ‘“the force of

public opinion by direct action is a
potent force which may be exer-
cised to control radio,” and who
warned his audience against “il-
(Continued on page 66)

WNRC; David

Editorial Policies
Of Radio Oeccupy
Educator’s Meet

Reference Forum, Not Biased
Debate Urged at Columhus

By LEHMAN OTIS
The Columbus Citizen

METHODS employed by networks
and commercial stations in han-
dling controversial economic, social
and political issues provided the
chief topic for educational radio
representatives at Ohio State Uni-
versity’s ninth annual Institute for
Education by Radio, held May 2-4,
at Columbus. The three-day con-
ference drew the largest gathering
in its history, with 337 persons
representing commercial and non-.
commercial stations and educa-
tional organizations.

The issue was set up in the key-
note speech at the ovening session,
when Dr. Boyd Bode of the Ohio
State University devpartment of
education declared the fundamen-
tal need of general education is a
“point of reference” and that radio
should provide a forum for clarifi-
cation of controversial problems,
rather than biased debate.

In the panel discussion that fol-
lowed and in subsequent group
meetings there was frequent criti-
cism of commentators of the Boake
Carter - Dorothy Thompson - Hugh
Johnson school.

Frederic A. Willis, assistant to
the president of CBS, was the tar-
get of some educators in a round-
table discussion on “Handling Con-
troversial Issues”, of which he was
chairman. His statement that ra-
dio has no editorial policy was met
with a barrage of questions con-
cerning specific CBS broadcasts,
chiefly the Cameron talks on the
Ford vrogram and President Wil-
liam S. Paley’s recent broadcast to
CBS stockholders. On the Cameron
issue Willis admitted that it was
a problem with which the network
has not yet decided how to cope
and inferred that something even-
tually must be done about it.

Use of electrical transcriptions
as a solution of direct-to-school
service of radio education was
urged by Dr. James R. Angell, for-
mer president of Yale, now educa-
tional counszelor of NBC.

“It is impossible for the net-
works to render day-to-day service
to schools,” he said. “Local stations

ductor of America’s Town Hall of the Air, prize-win-
ning program; Mme. Yolanda Mero-Irion, chairman,
Sarnoff, president, RCA; Alfred J.
McCosker, WOR, chairman, MBS. Paul W. Kesten,
CBS vice-president, spoke but left the meeting early.

BROADCASTING e Broadcast Advertising
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Spontaneous Defenders Reply to Critics of Radio-4n Editorial

IN RECENT weeks many spokesmen not asso-
ciated with broadcast management have come
forward to answer critics of broadcast service
in this country. There were, for example, the
letter of President Roosevelt and the speech
of Secretary of Commerce Roper [BROADCAST-
ING, May 1]. There were the outspoken as
well as the corridor defenders of radio who
easily outweighed the dissidents at the recent
convention of the American Association of
Newspapers Publishers. There was the article
in the May edition of Fortune, and there was
the quoted remark of the noted inusic critic,
Deems Taylor, who replied to those who might
prefer the European system of government
management: “If I have to choose between ra-
dio entertainment furnished by people who use
it as a means of advertising something that
they have to sell and radio entertainment fur-
nished by a government that uses it as a
means of shaping and controlling public opin-
ion, I choose the commercial plugs, thank you.”

To these might be added the statements of
Dr. A. G. Crane, president of the University
of Wyoming and chairman of the eritical Na-
tional Committee on Radio in Education, in his
article in this issue on educational cooperation
with the existing radio system; also the kind
words for the broadcasters of Mme. Yolanda
Mero-Irion, president of the Women’s National
Radio Committee, which found many programs
worthy of citation besides choosing NBC's
Town Meeting of the Air, a notable example of
freedom of radio, as worthy of its annual
award of merit.

That the broadcasting industry has been
“singularly inarticulate in its own behalf,” as
Paul Kesten, CBS vice-president, told the
Women’s National Radio Committee’s annual
banquet, is manifest from the headlines almost
any attack upon radio, whether against man-
agement or programs, will quickly inspire. Yet,
Mr. Kesten pointed out: “The critics are being
answered from a significant variety of sources

which lie completely outside broadeasting it-
self. Tt is almost as though responsible,
thoughtful opinion, finally impatient, was find-
ing strong and vigorous voice.”

It would seem, then, that the anti-radio de-
clamations are as mere pin-pricks against such
a statement as President Roosevelt’s that he
believes “radio adds to the fullness of life just
as vitally when it provides laughter, enjoy-
ment and relaxation, as when it furnishes pub-
lic stimulus on matters of serious concern to
the common weal”” Or against Secretary
Roper’s observation: “The fact that radio ad-
vertising has proved so well its potentialities
for stimulating mass distribution and the
corollary of mass production and lower con-
sumer prices justifies its role as a basic social
and economic factor in our democracy.”

Thus radio finds ‘“wholesome new defense”
where it has not even sought it, among persons
of highest station and attainments who might
be expected to be the first to cry out if they
thought it was being abused. It is from these
sources, who certainly express no “outraged
public opinion,” that radio draws its strength
against carping critics and chronic fault-find-
ers from whom we have yet to hear one con-
structive suggestion about how to improve
either programs or the American system of
broadcasting.

Criticism should always be welcome. pro-
vided it is constructive criticism, but recent
onslaughts upon radio and the management of
radio have taken on the character of ‘“gueril-
la warfare”, with demands for program con-
trol as the chief point of issue. They often
come from persons who apparently haven't the
faintest conception of broadcasting as an ever-
changing art and as a business, let alone its
vital importance as an unfettered instrument of
democracy. One cry is that broadcasting earns
too much money; another that it does not dis-
pense enough “culture” and that most of its
programs are ‘“silly and degrading”; another

that the broadcasters are an illiterate class.
Fortunately, there is responsible and high-
placed opinion as well as a generally satisfied
audience to offset this sort of nonsense, re-
gardless of the evanescent publicity it may
command. 0

All of which brings us to the point we have
raised many times in these columns, namely,
that there should be a minimum of govern-
mental interference with broadcasting, either
as an art or as a business. David Sarnoff sue-
cinctly put the point in his recent Town Hall
address in which he asserted: “Whatever con-
trols over broadcasting are necessary, it is im-
portant that they should be kept as flexible,
as free from rigidity, as the art itself. Other-
wise there is a danger of tying up the future
usefulness of radio in a straitjacket . . . we
should not freeze an expanding art in any rigid
code.” Commissioner Craven, knowing well that
radio has still to develop its allocations, its
facsimile, its television, said much the same
thing in other words in his address the other
day before the Women’s National Radio Com-
mittee.

Broadcasting controls established by law are
intended to regulate physical facilities, not pro-
grams, as William Paley recently pointed out.
Messrs. Sarnoff, Paley, Lohr, and now Mark
Ethridge, as president of NAB, are capable
spokesmen for radio who in recent weeks have
made the industry’s position clear in~asking
a minimum of interference by the authorities
with the program side of radio, while urging
longer license terms in the interest of stabil-
ity. American broadcasting asks no special
privileges, Mr. Sarnoff said, and deserves none;
but “freedom of the air is inseparable from
freedom of thought, of speech, of worship, of
education and of the press . .. the cornerstones
of our American democracy.” Program control
or censorship, or threats of it, must not be
part of the American scheme.

can render that service, but the
maximum service for schools is the
electrical transcription, which is
available at any time in any class-
room. It provides maximum service
and maximum quality.”

Radio must undertake to serve
all cultural interests, the former
president of Yale declared. “The
cultural impact of radio is not
found in consideration of momen-
tary political and social issues.”

Echoing Dr. Angell’s sentiments
on electrical recordings for school-
room use, Robert S. Stephen, Cleve-
land Plain Dealer radio editor,
charged that present educational
programs are not reaching the
mass of listeners and that mass
education is radio’s greatest educa-
tional responsibility.

“Dramatization is by far the
most successful method of educat-
ing by radio,” he said, holding that
too many educational programs are
employing the talk and lecture
form of teaching.

Other speakers at the institute
were Cesar Saerchinger, former
European representative of CBS;
H. V. Kaltenborn, CBS com-
mentator; E. M. Kirby, former

romotion manager of WSM,

ashville; Harold B. McCarty,
WHA, University of Wisconsin;
Allen Miller, director, the Uni-

versity Broadcasting Council;
Julius F. Seebach Jr., WOR; Judith
Waller, NBC; Byron B. Williams,
WOSU, Ohio State University; C.
F. Klinefelter, vice-chairman, Fed-
eral Radio Education Committee;
Paul F. Lazarsfeld, director Prince-
ton University radio research proj-
ect; J. Wayne Wrightstone, associ-
ate director, Evaluation of School
Broadcasts, Ohio State University;
Lester Ward Parker, director Re-
search Project in School Broad-
casting, University of Wisconsin;
William S. Hendrix, Ohio State
University; Elise Sprott, British
Broadcasting Corp.

Work study groups were con-
ducted by Wallace Kadderley, chief
of radio service, U. S. Department
of Agriculture; Paul T. Rankin,
Detroit Public Schools; Cline M.
Koon, New York City; Frank N.
Stanton, CBS; R. C. Higgy,
WOSU, Ohio State University;
Sterling Fisher, CBS.

Chairmen of round-table discus-
sions were Joseph Reis, WLW;
William N. Robson, CBS; Ernest
La Prade, NBC; Harry A. Carpen-
ter, Rochester Public Schools; Alice
Keliher, Progressive Education As-
sociation; Frederic A. Willis, CBS;
Robert J. Coleman, WKAR, Michi-
gan State College; B. H. Darrow,
WBEN, Buffalo.
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Popeye Discs Placed

JOE LOWE Corp, New York
(Popsicles), which on May 2 start-
ed Popeye, the Sailor on 17 CBS
stations, on May 16 began its
schedule of transcriptions of the
show. To run for 13 weeks, through
Blackett-Sample - Hummert, New
York, the quarter-hour program is
heard three days weekly on these
stations: KLZ KSL KTUL WKY
WFAA KTSA KTRH WSB WMC

WHAS WGN KSO KOIL KANS
WFBM WCCO WDAE WMMN
WPAR WHIS KTAR KOKO
KIDW KFBB KFJI KMED KSD
KMBC KGU and 28 Don Lee.

Kate for Calumet

GENERAL FOODS Corp.,, New
York (Swansdown, Calumet), has
signed Kate Smith to a 39-week
contract for next winter. The
starting date has not yet been set.
The current CBS show leaves the
air on June 30. Miss Smith’s three-
a-week sustaining program on CBS
will probably continue through the
summer, originating part of the
time from her home at Lake
Placid.
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Big Paramount Series

NextAutumn Considered

NEGOTIATIONS have been under
way for some weeks between Para-
mount Pictures, Hollywood, and a
group of California industrialists,
to utilize the film company’s talent
in a series of transcontinental
weekly programs to start in Sep-
tember.

Details are not available, but it
is understood that should plans be
consummated, 13 California indus-
tries will be represented in the se-
ries, each having four programs on
the b2 weeks arrangement. Both
NBC and CBS have been ap-
proached for time clearance. It
would be a one-hour variety show,
patterned along lines similar to the
M-G-M Good News of 1988.

Program talent would be drawn
exclusively. from Paramount’s ros-
ter. Commercial copy would be in-
stitutional with a national news-
paper campaign to run concurrent-
ly. Among the industries to be rep-
resented would be Ilumber, oil,
dairy, steel, citrus and banks. Al-
though name of the proposed group
of sponsors has not been revealed,
it is understood they are being rep-
resented by Adolph Sutter, San
Francisco business man.
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WNU Rural Setup
To Be Undertaken;
Plan Autumn Start

Possible 300-Station Network
Is Discussed by Officials

TENTATIVE plans of Western
Radio Union, subsidiary of West-
ern Newspaper Union, to project
a nationwide rural network serving
in the main “Class D” markets,
were discussed at a meeting held
in Chicago May 9, attended by ex-
ecutives of the organization.

Following the meeting, it was
asserted that WNU has definitely
decided to proceed with its plan,
which encompasses a possible 300-
station chain to be divided into a
group of regional and possibly
state networks. Chicago would be
the operating headquarters with
studios in New York and Holly-
wood also.

Plan Autumn Start

Plans have not proceeded to the
point where any definite starting
date has been set, although the
objective is to begin in the fall,
Stations have been contacted on
the West Coast and in the East,
it was reported, with William Glee-
son, former West Coast broad-
caster, as the operating head in
that area. Attending the meeting
were Gleeson, Herbert Fish and
Herbert Fish Jr., executives of
WNU; Earl Sproul; Homer N.
Preston; R. Hosken Damon; Her-
bert L. Wilson, engineering ad-
visor; E. W, Julian, Omaha WNU
head; Dave McGowan, New York
sales manager; Wright A. Patter-
son, editorial director; Charles
Weber, editor-in-chief. .

The proposed plan covers prac-
tically every phase of broadecast
operation. Stations affiliated with
the group (WNU would own none)
would be sold on a “package basis”
to advertisers in the representa-
tion fields, WRU would represent
its affiliated stations on the basis
of 156% commission to the agency,
156% to the WRU from the sta-
tion’s national rate card, this ap-
plying only to sales service not
rendered through the projected
network. On network sustaining
programs sold to local advertisers,
WRU would get 15% of the gross.

Discussions of the organization
have encompassed operations by
WRU which would include chain
programs, news, transcriptions,
talent, scripts, engineering con-
sultation and national sales.

The objective is to set up a
coast-to-coast network with cov-
erage in secondary areas of na-
tional networks. Small stations in
large cities would be considered
secondary coverage for WRU. The
some . 3,700 W N U newspapers
would cooperate by earrying pro-
grams, for which they would re-
ceive a price from WRU for each
sponsored program listed. The pro-
posed plan encompasses a rate
structure under which 12 hours of
sustaining programs would be pro-
vided daily in exchange for four
hours of weekly commercials.
There would be four 15-minute
news broadcasts daily and two 15-
minute comment programs. They
would substitute for news service
now being purchased by member
stations and would be open for lo-
cal sponsorship. A budget of
$1,000,000 is said to have been
established for WRU.
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ON BEHALF OF DAYTIME RADIO

Tripling of Sponsors' Budgets in Three Years
Reveals Power of the Earlier Hours

By JOHN J. KAROL*
Director of Markct Researech, CBS
DURING the past five years day-
time radio broadcasting has, I be-
lieve, developed faster than any
other form of advertising. The
most convincing illustration of the
effectiveness of daytime radio ad-

vertising is the :

simple year-to-
year record of the
expenditures of
radio advertisers.
In the past year
on major network
time alone these
daytime radio
advertisers spent
about $22,000,000. -

An all-time high Mr. Karol
more than three times as much as
was spent only five years ago, in
1933..The average expenditure per
client for Columbia’s daytime fa-
cilities has increased from $56,340
in 1933 to $200,034 in 1937.

The Crossley ratings for leading
daytime programs range between
5% and 8% of all radio homes
and may seem low to some of you.
But it must be borne in mind that
an audience rating is not necessar-
ily a selling rating and there are
numerous examples of programs
with apparently low ratings which
have been veritable gold mines for
daytime advertisers.

Kathryn’s Crowd

You may have heard of the Kath-
ryn Cravens program broadcast on
Columbia on behalf of Pontiac
Motor Company. This program,
News Through a Woman's Eyes,
was broadeast between 2-2:15 p.
m. and had a Crossley rating of
less than 1%. The advertiser was
curious’ to know if he had a real
listening audience and offered a
polishing cloth on two of the broad-
casts. The client was prepared to
distribute about 10,000 of the pol-
ishing cloths but, much to his
amazement, the request, as a result
of two daytime announcements, to-
taled over 225,000!

_This and other examples of au-
dience response indicate that the
actual listening audience is much
larger than that revealed by the
Crossley survey. The reasons for
this are fairly simple. First of all,
the Crossley survey is confined to
telephone homes and, as you know,
there are over 26 million radio
homes in the United States today
as compared with only 11 million
residence telephones.

Furthermore the Crossley sur-
vey is confined to 33 cities. And
there is some memory loss due to
the interval elapsing between ac-
tual listening and time of inter-
viewing. But more important is the
fact that the Crossley rating for
a five-time-a-week daytime program
is an average of the audience for
each of the five days. This would
be its true rating only if exactly
the same listeners tuned in each
of the five days. The turnover, or
cumulative audience, reached dur-
ing the course of a week is one
of the most important factors
which accounts for the phenomenal
success of five-times-a-week day-
time programs.

*Excerpts from speech delivered April

29 before the Fashion Group’s luncheon
in New York.

We were able to measure the
exact degree of this turnover in
connection with some experimental
work conducted with an automatic
recording device. This electrical re-
cording device can be attached di-
rectly to any radio receiving set
and will indicate not only when the
set is in operation, but the stations
listened to. In the experimental
work conducted in 1,000 homes in
Boston it was found that a daytime
program with a daily rating of 3%
actually reached a total of 12.8%
of all radio homes for its five
broadcasts during a single week.
This degree of turnover obviously
varies with different programs but
it is apparent that exactly the
same listeners do not tune in each
day of the week and that the total
audience reached is considerably in
excess of the average daily rating.

Certainly, it is not the tyve, but
rather the excellence of the pro-
gram itself which determines its
success or failure. The element of
showmanship is still an all-impor-
tant ingredient of popular pro-
grams,

Daylight and Budgets

In radio we are not only inter-
ested in the appeal of the ad, but
more particularly, in the appeal of
the program as a whole. In other
words, the editorial or entertain-
ment appeal as well as the copy
appeal.

What about the best time for
broadecasting? Who is at home at
2 p. m.—or 10 a. m.—or 5 p. m.?
Do advertisers seek one time? Are
there any “dead-spots” in daytime
radio? I have told you that practi-
cally every hour of every day has
been used by daytime advertisers
on the major networks within the
past year. The records reveal more
advertisers than ever before—in-
creasing daytime expenditures —
advertising all kinds of products—
investing more money—broadcast-
ing more often—buying more sta-
tions and longer programs.

Some of the reasons for this may
be that the daytime advertiser pays
50% of the evening rate for the
same amount of time. Our surveys
have indicated that over §7% of
all radio sets are turned on some-
time before 6 p. m. compared with
64% after 6 p. m. In terms of ac-
tual families, this means about
15 million radio homes listening
each day before sunset.

But perhaps one of the most im-
portant reasons why daytime radio
has been so effective is the simple
fact that radio has brought back
the living voice to personal sales-
manship. Onece again, manufactur-
ers can actually talk to their cus-
tomers as they might talk in the
friendliest of circumstances over a
small counter.

Radio advertising, by its very na-
ture, can exploit—powerfully, in-
timately and permanently, the time
habits of the public. You can buy a
certain time on the air and make
your radio program a vital, per-
sonal habit——animate and intimate
—in the lives of millions of lis-
teners. You can make your radio
program a conscious habit,.a pleas-
ure habit, and you can thus make
people turn to your advertising vol-
untarily. You have made their con-
tact with it regular instead of

New Local Outlets
Go Into Operation

TWO new local stations authorized
by the FCC went into operation
the first part of May and are now
on the air on regular schedules.
They are KWLK, Longview, Wash.,,
and WHAI, Greenfield, Mass. Both
are 250-watt daytime outlets, the
former on 780 kec. and the latter
on 1210 ke.

KWLK went on the air May 11,
using RCA equipment throughout
with a 230-foot vertical radiator.
Its chief owners are A. M. Mec-
Clelland, publisher of the Long-
view Daily News and Arthur C.
Campbell, local grain and fuel
merchant. Manager is M. F. Wood-
ling, formerly manager of KYOS,
Merced, Cal., and also formerly
with KJBS, San Francisco, and
KQW, San Jose. Chief engineer is
J. D. Bernard, formerly with
KWSC, Pullman, Wash., and KGW,
Portland, Ore. Program director is

. B. Turner, formerly with
KRLC, Lewiston, Ida., and KUJ,
Walla Walla, Wash. Bob Pinker-
ton, formerly with KYOS, and
Leonard Shreve, formerly with

AST, Astoria, are announcers.

WHAI went on the air early in
May under the management of
John W, Haigis, licensee, presi-
dent of the Franklin County Trust
Co. of Greenfield and a former Re-
publican candidate for governor
of Massachusetts. Lee S. Green-
wood has been named commercial
manager and Norman E. Whitaker
is in charge of advertising. Both
formerly were with Boston sta-
tions. James L. Spates is chief en-
gineer.

The new KVRS, Rock Springs,
Wyo., 250 watts daytime on 1370
ke., is scheduled to go on the air
June 1, according to Kenneth M.
Nielsen, owner of the local Ken
Radic Service, a large stockholder,
who will be its manager. Control-
ling stockholder is R. R. West, lo-
cal oil distributor and owner of a
monumental works. It is erecting
its own building with a Collins
transmitter and a 180-foot vertical
radiator.

Grid Sponsors Active

WHILE it is too early for definite
information, present indications are
that this coming fall will see an
even more extensive sponsorship
of collegiate football broadcasts
than last year, which broke all
previous records. Atlantic Refining
Co., which in 1937 sponsored broad-
casts of 163 games, using some 65
stations, will do at least as much
this year, and will probably expand
their schedule. The Kellogg Co.,
which used about 25 stations last
fall, is also expected to increass
its football coverage this year.
Both of these accounts are handled
by N. W. Ayer & Son.

spasmodic. You have made it a
habit instead of an accident.

This habit factor becomes a
powerful bonus for the advertiser
~—a bonus which perhaps exceeds
in value the original investment it-
self. The advertiser’s franchise up-
on a given period, on a certain day
or days then becomes, in reality, a
franchise on a segment of the lives
of millions of consumers—a fran-
chise on their attention and their
interest in the intimacy of their
own homes.

BROADCASTING ¢ Broadcast Advertising
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Western Electric’s new 705A Speech
Input Bay provides complete AC oper-
ated program control facilities for your
transmitting station. Iinportant features:

1 The many advantages of the popu-

® lar volume limiting 110A Program
Amplifier (Stations now using the 110A
Program Amplifier may order the 705A
Bay less this item.)

2 Key switching for selection of in-

® coming and outgoing lines; for
choice of monitoring system input, and
for substitution of local announce chan-
nel for incoming program.

3 Manual level controls for line,
® monitorand radiomonitor sources.

Attractive, sturdy, gray finished cabinet
assembly—your chaice of stainless steel
or plain gray corner posts and trim.

It includes the 110A Program Amplifier

4 Volume Indicator with range
® switch and indirectiy illuminated
copper oxide meter.

5 94C Bridging Amplifier for moni-
.

toring system.

6 Line repeating coil, adequate jacks
¢ for patching and testing.

7 Space and bay wiring for adding
® al06A Amplifier for announcing

or spare line amplifier and a 260A

telephone panel for communication.

8 Space for two additional repeating
® coils; two fixed line equalizers; two
279A adjustable equalizer panels and a
power switching or apparatus panel
when required.

For details, write the Distributors:

Graybar Electric Co., Graybar Bunilding,
New York. In Canada and Newfound-
land: Northern Electric Co., Ltd. In
other countries: International Standard
Electric Corp.

Western Electric

RADIO TELEPHONE BROADCASTING "EQUIPMENT

BROADCASTING e Broadcast Advertising
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Exporting of Discs
Seen Unrestricted

Supreme Court Review Denial
Believed to Lift Barrier

UNRESTRICTED movement
across international borders of
American-made transcriptions and
phonograph records may be the
result of the recent refusal of the
Supreme Court to review a deci-
sion of the lower courts having to
do with the legality of such trans-
portation.

Last December, the U. S. Court
of Appeals in New Orleans in the
case of Norman Baker, ex-Ameri-
can broadeaster now identified
with the Mexican border station
XENT, across from Laredo, Tex.,
ruled that the statute under which
Baker was prosecuted was too
vague and indefinite and did not
apply to recordings made on the
American side and then trans-
ported physically across the bor-
der. The Department of Justice,
on behalf of the FCC, petitioned
the Supreme Court for a review
of this ruling. In a memorandum
opinion on Feb. 28, the Supreme
Court denied the review.

At Their Own Risk

No official word was forthcom-
ing from the FCC regarding its
interpretation of the ruling of the
Court of Appeals. The view is held
there that those who transport
transcriptions or records across the
border do so “at their own peril.”
There was no word as to whether
the FCC would seek to prosecute
any efforts to engage in that busi-
ness on the theory that some other
Federal court might not take the
same view as the New Orleans
court.

In deciding Baker’s appeal from
the decision of the district court
in Laredo, Tex., which held he had
violated the Communications Act
(Section 325) with reference to the
clause prohibiting transportation
of recordings without FCC au-
thority, the New Orleans Court
held that while the intent of the
law might have been to prohibit
such transportation of recordings,
it was not expressed “with the
clearness that is required in a penal
law.” It concluded that the law, as
written, “does not prohibit the reec-
ordation of sound waves in the
United States and sending the
record to Mexico to have the sound
waves there reproduced and broad-
cast.”

Dises for Texaco

TEXAS Co., New York (petroleum
products), through Buchanan Co.,
that city, has acquired rights to
That’s Life, new transcribed dra-
matic program to be produced by
American Radio Features, Los An-
geles. Series is being written by
Forrest Barnes, Hollywood writer,
under direction of Frederick C.
Dahlquist. Sherman MacFedries
will produce with cutting at RCA
recording studios, Hollywood. Spon-
sor has also bought an NBC tran-
scribed musical series. Dises will be
placed on approximately 100 sta-
tions in early June in a coopera-
tive arrangement with dealers who
will have a choice of the two
shows.
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NINTH DISTRICT NAB’ers met at the Palmer House, Chicago, May 9,
to discuss mutual industry problems. Seated (1 to r) are Walter J.
Damm, WTMJ, district director, who presided; H. L. Dewing, WCBS;
Ralph Atlass, WJIJD-WIND; Charles R. Cook, WJBL; F. M. Kadow,
WOMT; William H. West, WTMV. Middle row, W. P. Loveless, WMBI;
Woody Klose, WTMV; Glenn Snyder, WLS; W. W. Smith, WENR; Gene
Dyer, WGES; Charles C. Caley, WMBD; Edgar L. Bill, WMBD; A. H.
Lange, KFIZ; L. G. Collison, WDWS; W. R. Cline, WLS. Back row, H. C.
Crowell, WMBI; D. B. Abert, WTMJ; W. E. Hutchinson, WAAF; S. W.
Kaney, WMAQ; John McCloy, WROK; Joe Burch, WCBS; W. M. Koess-
ler, WROK, and Philip G. Loucks, NAB special counsel.

WGY’s Balloons

SOME 500 toy balloons, each
bearing a tag calling atten-
tion to General Electric's
60th birthday in 1938, were
to be released May 14 as GE
inaugurated the new 625-foot
antenna tower of WGY,
Schenectady. To the person
farthest away picking up
one of the balloons and to
the person picking up the
one bearing a gold tag, new
GE radio sets were to be
awarded.

WTCN Goes Full Time:

College Stations Improve

COINCIDENTAL with the shift-
ing of WLB of the University of
Minnesota and WCAL of St. Olaf
College, Northfield, Minn., to the
760 ke. frequency with an increase
in gower of 5,000 watts each,
WTCN, Minneapolis, on May 5
went to full time on 1250 kc., using
5,000 watts day and 1,000 night.
Formerly the three stations shared
time on 1250 ke. Now WLB and
WCAL share daytime hours only
on 760, which is otherwise the clear
channel of WJZ, New York. WTCN
is the Twin City outlet for the
basic NBC-Blue.

With the change, under which
WLB will operate two-thirds of the
daytime hours and WCAL one-
third, the board of regents of the
University of Minnesota designat-
ed Burton Paulu of the faculty as
station manager. He formerly
handled programs. WLB is now
operating with a new RCA 5-D
transmitter and a 330-foot Truseon
radiator. Wallace Klima is chief
engineer. At WCAL new studios
have been installed on the campus
along with a newly rebuilt trans-
mitter and an International Der-
rick 330-foot radiator. Milford Jen-
sen remains in charge of all opera-
tions. Neither of the university
stations will operate commercially.

J. WILLIAM RUBINSTEIN Ine.,
New York talent agency, has trans-
ferred its principal activities to the
West Coast and established offices at
8911 Sunset Blvd., Los Angeles. El-
liott Fisher, head of the ageney’s New
York radio department, has also been
transferred to Los Angeles as director
of radio and transcription activities.

LEW AVERY LEAVES

NAB SALES GROUP

RESIGNATION of Lew H. Avery,
director of sales of WGR and
WKBW, Buffalo, as chairman of
the Sales Managers Committee of
the NAB, was
disclosed May 3
in a letter from
Mr. Avery to
NAB headquar-
ters.

Appointment of
Craig Lawrence,
commercial man-
ager of the Iowa

y Broadcasting Sys-
Mr. Avery tem, probably un-
til the next NAB convention, was
considered likely. Mr. Avery rec-
ommended the appointment.

Pressure of activity at WGR and
WKBW made the resignation im-
perative, it is understood.

In submitting his resignation
from the post he has held since last
July, Mr. Avery said he regretted
the necessity of retiring with so
much unfinished business on hand
but that he would do everything
possible to inform his successor
about negotiations in connection
with NAB participation in the
AFA convention to be held at De-
troit June 12-15.

P & G Expands Nets

PROCTER & GAMBLE Co., Cin-
cinnati, will extend two of its five
weekly quarter-hour CBS dramatic
shows to the Pacific Coast effective
May 30. The Goldbergs (Oxydol)
will be heard on KNX, KSFO,
KOIN, KIRO, KVI at 9 a. m.
(PST). Vic & Sade (Crisco) will
be released over KSL, KNX, KSFO,
KOIN, KIRO, KFPY, KVI at 9:15
a. m. The latter series is also heard
on the NBC-Red network. It is re-
leased in transcribed form on 6
California Radio System stations
as well. Jimmie Fidler's contract
with Procter & Gamble which
would have expired June 30, has
been extended to Dec. 31, 1940. He
will continue his twice-weekly
NBC-Red network Hollywood Gos-
sip (Drene) program through the
summer without the customary 13
weeks layoff. His new contract in-
cludes progressive salary increases.

NINTH NAB REGION
DEBATES PROBLEMS

TWO DOZEN broadcasters repre-
senting the 9th NAB District
(Illinois and Wisconsin) met at
the Palmer House, Chicago, May
9 to discuss industry affairs. Wal-
ter J. Damm, managing director
of WTMJ, Milwaukee, district di-
rector, presided.

Resolving to meet at least four
times a year, the broadcasters in
attendance discussed at lehgth gen-
eral industry problems and pledged
support to the NAB in its effort to
form a united front for the indus-
try. Philip G. Loucks, NAB special
counsel, reported on progress made
by the NAB, including the recent
personnel appointments.

General discussion included the
musicians situation, phonograph
record performances, and steps be-
ing taken in connection with copy-
right. Meeting behind closed doors,
members discussed freely the inti-
mate problems of the industry and,
according to Chairman Damm, re-
vealed the soundness of the
divisional form of NAB operation,
voted into effect last February as
part of the reorganization plan.

Upon completing its business, the
group decided to meet again in
Chicago May 23.

Sales Managers Advocate

Standardized Time Units

SALES MANAGERS of the 9th
District of the NAB, comprising
stations in Illinois and Wisconsin,
met in Chicago, May 9, at the
call of Charles C. Caley, sales
manager of WMBD, Peoria, and
chairman of the district unit.
Representing 14 stations, those in
attendance voted to accept a reso-
lution brought up by the Sales
Manager’s Group at the 1937 NAB
convention which proposed a stand-
ardized scale of units of time for
sale and of frequency discounts.
There was general discussion of
rates, policies, programs and sales
management ideas. The group de-
cided to meet every three months
in Chicago.

In attendance in addition to Mr.
Caley, were W. R. Cline, WLS;
W. W. Smith, WMAQ-WENR;
Woody Klose, WTMV; William E.
Hutchinson and Arthur E. Harre,
WAAF; Harold L. Dewing,
WCBS; Charles R. Cook, WJIBL;
L. G. Collison, WDWS; Walter
M. Koessler, WROK; D. B. Abert,
WTMJ; Sidney H. Bliss, WCLO;
H. J. Newcomb, WRJN; Francis
M. Kadow, WOMT.

Cal-Juices Planning

CAL-JUICES Inc., Anaheim, Cal,,
newly-organized division of Mutual
Orange Distributors, Redlands,
Cal., and devoted exclusively to the
marketing of canned citrus juices,
concentrates and other citrus prod-
ucts, has named Dana Jones Co.,
Los Angeles, to direct its advertis-
ing. Plans are now being formu-
lated and will probably include ra-
dio along with other media. This is
said to be the first instance of cit-
rus growers entering large scale
production of canned orange and
lemon juices as well as concentrates
for the dairy trade, offered with a
complete consumer merchandising
plan. Mutual Orange Distributors
is a cooperative marketing associa-
tion.

BROADCASTING e Broadcast Advertising
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TRACK FAST, RECEPTION CLEAR, CBS UP!
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ADDED CBS-SPORTS ATTRACTIONS!
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Like radio, organized sport is a common tie that money to witness them. That's why Columbia this

binds all America regardless of age, sex, economic year, in addition to the most spectacular exclusive
or social standing. Millions of our people actively sports schedule in radio history, also will bring

engage in sports; millions more spend time and its listeners the extra sports attractions listed above.
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Solving the Radio Education Problem

Team-work Is Urged
To Raise Present

Standards
By Dr. A. G. CRANE

President, University of Wyoming
Chairman
d

N ) Committes on E ion by Radio

LTHOUGH still a lusty in-
A fant, radio has had many
healthy squalls. Not the least
of these has been the ani-
mated controversy between the so-
called educational group and the
commercial group. In the broad
sense, all broadcasting is educa-
tional in that it influences the lis-
tener. Socially desirable broadcast-
ing has been proposed as a better
descriptive term than educational
broadcasting. The term civic broad-
casting is proposed as a better and
more inclusive term.
In the heat of the controversy
each group has called the other
names. Each has candidly pointed

DR. CRANE

THE AUTHOR will be remembered as the vigorous pro-
ponent several years ago of allocation of a fixed percentage of
broadcasting facilities for educational broadcasting. He pleaded
his case, on behalf of the organization he heads, before the

Radio Commission and its successors. He now is the moving
spirit of a “teamwork” project between educator and broad-
caster already launched in his native West. While BROAD-
CASTING does not concur in all respects with his observa-
tions, the “teamwork” thesis offers little room for argument.

out the other’s shortcomings. Each
at times has boasted exclusive vir-
tues which both possessed. Public
spirited members of both sides
have gradually discovered a com-
munity of interests and objectives
and have adopted cooperation in-
stead of controversy. Why not try
teamwork in which each side ad-
mits its limitations and each at-
tempts to give to the American lis-
tener the thing of value which he
can present best?

Prohibitive Costs

In the early years of broadecast-
ing, public-owned stations were
pioneers. They saw in this means
of aural communication an instru-
ment of civic value. The difficulties
which they encountered, however,
forced many of them off the air.
What were the troubles which beset
them?

First and foremost was the cost.
The expense to construct and oper-
ate transmitting stations, meet
rapid obsolescence and produce ac-
ceptable programs was too heavy.
Those who control the purse strings
failed to envision the tremendous
values of the instrument. It was
discovered that successful broad-
casting required study, training,
experience, special talents and a
special technique. Talent available
to a single station was scarce.
Broadcasting was not a simple
amateur task. Frequently the finest
scholars, highly successful in writ-
ing or lecturing, made a sickening
flop before the microphone. Compe-

tition grew keener as standards
rose.

What are the troubles which con-
front civie broadcasters now? They
are the same old troubles, only now
grown more acute and with many
new difficulties added. Standards
are rising, competition is keener,
production expenses are greater,
and transmitting facilities are con-
trolled by the advertiser. Civie
broadcasters are now suppliants
for courtesy time from commercial
stations, which must give prefer-
ence to the advertisers who keep
the balance sheet in the black.

On the other hand, transmitting
facilities are better. All America is
equipped with receiving sets. Both
broadcasting groups are zealously
seeking good programs. The listen-
ing audience is showing more dis-
crimination, is realizing increasing-
ly that broadcasts can be useful,
wholesome, and at the same time
interesting.

Community of Interests

All concerned are more keenly
aware that the best broadcasts
America can produce should be made
available to the American listener.
All broadeasters must have attrac-
tive programs to hold listeners’ at-
tention. One needs attention pri-
marily to sell goods, the other for
the enlightenment of a people. Per-
haps there is less conflict in these
two objectives than at first ap-
pears. Perhaps programs most
valuable to the listener will prove
ultimately to be the best for both
civic broadcaster and advertiser

BROADCASTING ¢ Broadcast Advertising

alike. Here indeed is a fortunate
community of interest. Why not
unite to produce an American pro-
gram to which each party con-
tributes the broadcasts he is spe-
cially qualified to produce, offering
America a program composed of
the best America possesses?

What will be the best program
for American listeners? In general
terms, the American listener is en-
titled to the best whether it be
lighter entertainment, drama, music,
information or discussion. Radio
can extend a single performer’s
service to the entire nation. These
talented individuals offering things
of value must be sought out,
trained, and their contribution,
whether it be entertainment or in-
formation, made available to all
listeners.

The best program for American
listeners will be like a good library.
It will contain a great variety of
offerings, suited to the various
tastes of listeners, and even to the
variant moods of individuals. All
that it contains, however, will be
wholesome and not injurious to the
listener. America possesses such a
wealth of fine things that there
should be no place on the air for
the trivial, tawdry, or debasing.

The Western Plan

How can the broadcasting re-
sources of America be pooled for
the benefit of all? The answer is in
cooperation, a plan which shall per-
mit each contributor to give his
best, education a part and com-
merce a part. There should be no
conflict between those who seek the
best civie values in broadecasting
and those who seek the most attrac-
tive programs to carry the adver-
tising.

Such a plan for the active co-
operation of both civic broadecast-
ers and commercial interests has
been carefully worked out by the
National Committee on Education
by Radio. This cooperative plan is
being discussed in many sections of
the country. Definite organization
steps are being taken. :

In Texas and in the Rocky
Mountains it has been evolved in
detail and is almost ready for

(Continued on page 52)

Remote Hill Folk
Show Preference

L4
For News on Air
Experts Dissect Hillbillies at
Kentucky Radio Lahoratory

By GEORGE T. LAMASON

MOUNTAINEERS of Kentucky
and the lower Appalachian region
complained that they were being
“talked down to” in advertising
continuity, when their representa-
tives met with broadcasters April
29-30 at a conference of the Ken-
tucky U. Listening Centers at Gan-
der, Ky. Agricultural news was
chosen the most popular radio pro-
gram by the mountaineers with
current event broadcasts and
weather information in second
place.

The conference was attended by
leaders from the 27 radio listening
centers established in 1933 by Ken-
tucky U. to bring radio to many
inaccessible portions of the moun-
tain district. The university pro-
vides for the operation and main-
tenance of the listening centers
which serve 1,080 families. Receiv-
ing sets have been installed in
postoffices, general stores, schools,
homes. Each center is under the
supervision of a local director who
tunes in the broadcasts favored by
the majority of local listeners.
These directors, in turn, report to
Elmer G. Sulzer, radio director of
Kentucky U.,, who conducts a
monthly survey at each center.

Two supervisors of the National
Youth Administration are on con-
stant tour of the circuit, spending
a week in each listening center
where radio clubs are organized.
Radio sets for the centers are pur-
chased with funds donated by ser-
vice clubs, and radio manufactur-
ers.

Speakers at the conference in-
cluded Judith Waller, NBC direc-
tor of education for the central di-
vision, who discussed NBC educa-
tional programs. Allen Miller, di-
rector of the University of Chica-
go Broadcasting Council, spoke on
the history and educational service
of his organization. The founding
and administration of the listening
center system were discussed by
Dr. Frank L. McVey, president of
Kentucky U. Robert K. Salyers,
State NYA director, and H. W.
Peters, Kentucky superintendent of
public instruection, also addressed
the meeting.

Cadh ] B

HILLBILLIES for -a day were J-oseph F. Wright (left), manager of

WILL, Urbana, Ill,, and Judith Waller, NBC director of education for the
central division, seen in the hills near Gander, Ky., where a conference
of the Kentucky U. Listening Centers was held April 29. Allen Miller,
director of the University of Chicago Broadcasting Council, and Elmer
G. Sulzer, Kentucky U. radio director, talk things over during recess.

More than 1,080 mountain families gather every day at 27 listenin

cen-

ters to hear what they call “furrin’ doin’s” from the “talkin’ machine.”
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BASEBALL CONCLAVE was held in Des Moines May 1 to outline the details of General Mills (Wheatigs)
games broadcast on KRNT to WMT, Cedar Rapids; KMA, Shenandoah; WNAX, Yankton, and KFAB, Lin-

coln, Neb.

Gene Shumate, Iowa Network sportscaster, handles all games except those originating at KFAB

where Harry Johnson will be at the mike. Front row (I to r) are Lloyd Griffin, Knox Reeves Adv. Ageney (in
charge of the Wheaties account); Bruce Wallace. Central States Broadecasting System; W. B. Quarton, WMT;

Don Searle, president CSBS; Ranny Daly, KSO

-KRNT; Gene Shumate, sportscaster; W. O. Carmichael, Gen-

eral Mills; Cliff Samuelson, General Mills. Back row (I to r) are Gladys Greenburg, KSO-KRNT; E. G. John-
son, General Mills; Haakon Groseth, Knox Reeves; Craig Lawrence, KSO-KRNT; Cy Rapp, KMA; Lowell
Jackson, Katz Agency; Luther Hill, KSO-KRNT. Plans for the season were covered in detail.

AFL Takes Active Part
In Management of WCFL

WITH the election of Matthew
Woll, vice-president of the Amer-
ican Federation of Labor, to the
board of trustees of WCFL, Chica-
go, a more active participation in
WCFL activities is planned by the
AFL. Already under considera-
tion is a direct wire (Class E lines
of the AT&T) between AFL head-
quarters in Washington and
WCFL. First evidence of the more
active cooperation is the participa-
tion of Maynard Marquardt,
WCFL manager, in the manage-
ment of the broadcasting activities
of the American Federation Label
& Industrial Exhibition in Cincin-
nati, May 16-21.

Active participation in WCFL
affairs was decided upon in Wash-
ington, April 27-29 at a confer-
ence attended by Mr. Woll; John
Fitzpatrick, president of the Chi-
cago Federation of Labor; Maurice
Lynch, CFL financial secretary;
Joseph Keenan, CFL secretary;
Mr. Marquardt; former Senator
C. C. Dill and D. D. Carmell, Wash-
ington attorneys.

Mr. Woll was made a member of
WCFL’s board of trustees as well
as of the board of directors. The
other two members of the board of
trustees are Mr. Fitzpatrick, and
Vietor A. Olander, secretary of
the Illinois Federation of Labor.

Three to Suspend

CAMPBELL SOUP Co., Camden
(soup), will discontinue its weekly
CBS Hollywood Hotel program for
nine weeks after the June 24
broadecast, the first time in four
years that the program has taken
a summer lay-off. It returns Sept.
2. General Foods Corp., New York
(Postum), after the July 1 broad-
cast will suspend its thrice week-
ly CBS Lum & Abner program for
nine weeks. The series will return
Sept. 5. The CBS Luxz Radio
Theatre, sponsored by Lever Bros.
Co. (Lux soap), from Hollywood, is
scheduled to discontinue for eight
weeks after the July 11 broadeast.
Program took a similar leave last
year.

EATON PAPER Co., Pittsfield,
Mass,, has contracted with WOR,
Newark, to sponsor the May 19 of-
ficial ceremony crowning National Air
Mail Week from 1:15 to 1:30 p. m.,
EDST. It is the first special events
feature WOR has ever had sponsored
commercially.

Page 42 + May 15, 1938

Mr. Dizon injects a new
thought into progmmming for
juveniles when he insists the
young idea likes humor most.
Ag author and male lead in the
famed ‘Raising Junior' series
of a few years back, quite
aside from his own paternal
observations, he speaks with
authority. Formerly with NBC
and former radio director of
Kenyon & Eckhardt, Mr. Dizon
now resides in Hollywood
where he writes for radio and
the films.

By PETE DIXON

FOR THE past four months this
writer, in company with his two
sons, who are 11 and six years old
respectively, has listened to almost
every juvenile program on the air.
And during this
four months of
listening, I never
once heard my
boys really laugh
at a line in any
of the juvenile
melodramas. Hu-
mor just doesn’t
exist in the pro-
- L grams for the
Mr. Dixon kiddies.

On the other hand. my boys look
forward all week to Sunday night.
On the Pacific Coast, it is possible
to get the big comics early in the
evening. The boys think Joe Pen-
ner has the best show on the air.
Jack Benny runs him a close sec-
on. They love Charlie McCarthy
and they think Phil Baker is pret-
ty swell, too. Also, they are more
conscious of the products adver-
tised by the comics than they are
of the brands plugged in the gasp-
and-groan kid melodramas.

I don’t think that these blood-
and-thunder yarns do any serious
harm to my boys. They go to sleep
without any trouble. There has
been no evidence of any of the
shows making them potential band-
its or tramps. Instead they’re get-
ting a little bit bored with the
whole business, just as boys of an
earlier generation eventually real-
ized that all Alger stories follow-
ed the same formula, so do today’s
youngsters realize that the radio
hero will always come out on top.

As a parent, and selfishly as a
writer of radio material, I wonder
why there is no market for humor

A PAUCITY OF FUN FOR KIDS

Injection of Humor Into Juvenile Programs Urged
By Writers as Opportunity for Sponsors

in juvenile programs. I remember
that the outstanding juvenile clas-
sics have been rich with humor.
There is humor in Robin Hood,
Tom Sawyer and Huck Finn were
full of laughs. In such perennial
favorites as the Rover Boys, Tom
Swift and other juvenile best-sell-
ers there is always the leavening
of laughter. But not on the air.

My own experience as a radio
writer has convinced me that
humor in a radio series is well
worth the time and trouble it takes
to inject it into a story script.
Bobby Benson & the H-Bar-O
Rangers was just another juvenile
western until Erwin, Wasey & Co.
decided to do things with it. Com-
edy characters were introduced in
the script. Comedy situations were
alternated with melodrama. With-
in a year the Bobby Benson show
jumped from tenth place among
juvenile favorites to first place.
Comedy accounted for the climb.

In Robinson Crusoe Junior, which
was sponsored by the New York
State Milk Fund one year, comedy
was used to take the curse off mel-
odrama. The now famous Mauch
Twins made their professional de-
but in that series and carried the
burden of the laughs. The Twins
were adored by listeners because
they were funny. That it paid them
to be funny is evidenced in their
subsequent Hollywood stardom.

Humor isn't a difficult problem.
Any conscientious and capable writ-
er can put chuckles into his mater-
ial as easily as a zood cook sea-
sons a ragout. Children don’t de-
mand the subleties of a Noel Cow-
ard. A crazy couplet, a riddle, a
laughable limerick or a joke as old
as “Why does a chicken cross the
road” will amuse them. They like
crazy characters. A hillbilly, a fat
man with an insatiable appetite or
a conventional absent-minded pro-
fessor will delight them.

The sponsors that go after those
laughs will reap a rich reward in
listener loyalty. Suspense, excite-
ment and serial interest will be in-
tensified rather than dampened by
the use of humor in radio strips.

Mirth is better than murder;
belly laughs will sell more break-
fast foods than blood. And parents
will welcome shows that make their
youngsters laugh heartily. Some
sponsor ought to try it!

Koerper, Ringlep
Given KMBC Posts

Former Named Vice-President;
Latter Heads Sales Service

APPOINTMENT of Karl R. Koer-
per, of the Greiner-Fifield Litho-
graphing Co. of Kansas City, as
vice-president of KMBC, was an-
nounced May 7 bv Arthur B.
Church, presi- -
dent of Midland
Broadecasting Co.
operating the sta-
tion. Mr. Church
also announced
advancement of
Carter Ringlep,
manager of re-
gional sales of
KMBC, to man-
ager of sales
service. ’
Mr. Koerper, who has had wide
executive experience in the Middle-
west, is 37 years old. He entered
the advertising field in Kansas
City as advertising manager of the
Ash Grove Lime and Portland Ce-
ment Co., and later jointed Greiner-
Fifield. He was twice president of
the Advertising Club of Kansas
City and is a member of its board
of directors. He taught advertising
for several years at Kansas City
College of Commerce and is at
present a member of the College
Advisory Council. He is well known
in the direct mail advertising field,
being vice-president and member
of the board of Direct Mail Adver-
tising Association. He is also a
member of the Speaker’s Bureau of
the Advertising Federation of
America.

Active in Civic Affairs

Active in committee and civic
projects, Mr. Koerper is a member
of the Kansas City Chamber of
Commerce and serves as vice-chair-
man of its pub-
licity committee.
He has served on
the directorate of
the Kansas City
Better Business
Bureau, the Prov-
ident Association,
the Minute Circle
Friendly House,
and the Safety # i
Council. He is a Mr. Ringlep
member of the Executive Commit-
tee of the Kansas City Boy Scout

Couneil.
the new KMBC

Mr. Koerper

Mr.
sales manager, is a former news-

Ringlep,

paperman. He entered radio as
commercial manager of WADC,
Akron, in 1928, after having
worked on the display staff of the
Akron Times Press. He left WADC
to join WIBW, then in Oil City,
Pa. He joined the Iowa Network
on Jan. 15, 1935, and came to
KMBC in August, 1936.

More From Hollywood

TRANSCONTINENTAL commer-
cial organizations from Hollywood
will be increased this summer with
transfer of two cigarette programs
to the West Coast. Tommy Dorsey
and his orchestra, sponsored by
Brown & Williamson Tobacco
Corp. (Raleigh & Kool) on NBC-
Red network and the CBS Your Hit
Parade with Mark Warnow, under
sponsorship of American Tobacco
Co. (Lucky Strike) are scheduled
to emanate from Hollywood the
first week in July. Dorsey will pre-
cede Warnow to the Coast.

BROADCASTING ¢ Broadcast Advertising
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Listed among programs enjoying a high listening-
audience percentage rating—and doing a real job
of selling for sponsors
This outstanding juvenile program, which has an unusually heavy

adult audience, is available on transcriptions for the first time,

through the joint efforts of the

KING-TRENDLE BROADCASTING CORPORATION
DETROIT, MICHIGAN

AND THE NATIONAL BROADCASTING COMPANY

A number of tested merchandising, exploitation and publicity ideas

are available and are described in a brochure supplied for the asking.

For further information regarding the markets in the United States and Canada where this transcribed program series is available, write

NATIONAL BROADCASTING COMPANY

A RADIO CORPORATION OF AMERICA SERVICE

Flectrical Transcription Service

30 ROCKEFELLER PLAZA + NEW YORK MERCHAMNDISE MART * CHICAGO
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Lohr Seeks Longer Licenses,
Calls for Freedom of the Air

NBC President Favors Technical Regulation,
Says Other FCC Powers Are Questioned

GOVERNMENT regulation of
technical facilities of radio is nec-
essary to prevent chaos on the air
channels, according to President
Lenox R. Lohr, of NBC, but the
power of the Commission under the
“public interest, convenience and
necessity” clause of the Communi-
cations Act of 1934 is now being
questioned.

Speaking before the Round
Table Conference on “New Issues
in Transportation and Communica-
tions” held May 4 during the 26th
annual meeting of the Chamber of
Commerce of the U. S, in Wash-
ington, Mr. Lohr advocated exten-
sion of the present license term,
called for preservation of freedom
of speech on the air, and recited
the broadcast industry’s sensitivity
to public and political opinion.

‘Welcomes Inquiry

NBC welcomes the recently or-
dered FCC investigation of net-
works, he said, in line with its de-
sire to cooperate in any movement
to provide the public with the best
possible radio service.

The law provides that the Com-
mission shall jssue licenses in ac-
cordance with public interest, con-
venience and necessity, he said.
“There is discussion today on what
this phrase means. Does it include
the right of the Government to
censor programs? Does it mean
that, in the approval of changes
of station owmership, the Govern-
ment has a right to say what price
should be paid for stations? Does
it mean that the Commission has a
right to inquire into accounting
procedures and personal matters?
What constructive program of gov-
ernment cooperation would broad-
casters recommend?”

The recent occupation of Austria
by Hitler was cited by Mr. Lohr
as an example of the hot water
that broadcasters get into when
they cover controversial issues.

“Realizing that history was in
the making, the day before Adolf
Hitler’s occupation of Austria one
of NBC’s European representa-
tives was dispatched to Vienna,”
Mr. Lohr said. “In a sensational
scoop, which is the pride of radio
as well as newspapers, NBC put
on the air for American listeners
Hitler’s first speech, made on Aus-
trian soil, and eye-witness accounts
of its reception in Vienna. It takes
little imagination to appreciate
what must have been the excite-
ment on those scenes, what must
have been the feeling of our repre-
sentative, when he realized that he
could give to the radio audience in
the United States word pictures of
that historic occasion.

“Within an hour, the switch-
boards in our Radic City Studios
and in other cities in the country
were swamped with protests, to
the effect that NBC was promot-
ing the interests of the Nazi cause.
Few stopped to think that, of
course, the crowds in evidence that
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day were partisan and that the re-
port of the event without this at-
mosphere would have been incom-
pete and inaccurate. But this quick
response put us on our guard so as
to avoid similar misunderstandings
in the broadcasts which came from
Vienna later.

“We are called ‘Fascist’ when
Hitler or Mussolini speaks over our
networks. We anticipate the label
‘Communist’ or ‘Socialist’ when
Earle Browder or Norman Thomas
comes before our microphones. We
are ‘capitalists’ when the represen-
tative of some corporation speaks;
‘pro-labor’ when the American Fed-
eration of Labor or the Commit-
tee for Industrial Organization
broadcasts. We are ‘radical’ and
‘conservative’ and ‘liberal’ by turn,
and in the view of some, may even
appear ‘patriotic’ and ‘subversive’
at the same time. These conflicting
views at least indicate we are keep-
ing a fair balance.” In a discussion

NBC’s President Lenox R. Lohr is
the subject of this new charcoal
sketch by the young American ar-
tist, Bettina Steinke, daughter of
Bill Steinke, cartoonist who handles
various NBC children’s programs.

of the vital freedom of speech
problem, Mr. Lohr said the “Ameri-
can form of Government insists up-
on freedom of speech,—the right
of the individual to express a free

Payne, Urging Closer Control, Asserts
Most Programs Silly and Degrading’

SPEAKING before the National
A~ademy of Broadcasting, a Wash-
ington school for radio training
conducted by Miss Alice Keith, for.-
merly director of the CBS Ameri-
can School of the Air, FCC Com-
missioner George H. Payne on May
3 took issue with statements by
David Sarnoff, RCA president and
NBC board chairman, at New
York’s Town Hall, April 28,
[ BROADCASTING, May 1] and chal-
lenged Mr. Sarnoff’s plea for a
handsoff policy on the part of the
Government with respect to pro-
grams and censorship.

Mr. Payne issued a press sum-
mary of his speech through the
FCC press room before appearing
before the group, numbering about
30, mostly women, but did not
speak from the prepared script.

In the course of his prepared
statement for the press, he as-
serted that “a few of the radio pro-
grams are worthy of the intelli-
gence of the public, but unfortu-
nately, the majority are either silly
or degrading.” He further declared
“the broadcasters, as a class, have
become negligent of the public in-
terest and arrogant. They are fill-
ing the air with trivial programs
and are conditioning the public to
like these programs. They are fill-
ing our homes with propaganda
and the blare of advertising.” In
his prepared statement he also
stated:

“Of the many differences between
the newspaper and the broadecaster,
I might mention the faet that no
newspaper forces itself into a man’s
home, nor does it afflict his chil-
dren without his wishes and con-
sent. The broadcaster enters our
homes stealthily and often does
much harm to our children by his
blood-curdling programs and to
adults by his propaganda. A man
may or may not buy a newspaper;
he may or may not bring it home;
but he cannot throw out his receiv-

ing set as it often represents a sub-
stantial investment, and as it is
the key to the good programs as
well as the bad. Besides, radio is a
public necessity. . . .

“The rate of profit made by many
broadcasters is far in excess of
that earned by the American Tele-
phone & Telegraph Co., by the U.
S. Steel Corp. or by any physician
or lawyer.

“The business of the broadcaster
is unique in that his main asset,
almost his sole asset, is something
that has been loaned to him by the
Government without any charge
whatever.

“To me what Mr. Sarnoff desires
is clear. It is his idea that our ra-
dio broadcasters should be permit-
ted to 1Eive whatever they please to
the public. He wants no restriction
of any abuses that they may be
guilty of. This, of course, cannot
be. The public has the right to
regulate what is essentially its own
and what is of so great importance
to it in its daily life.”

Gen. Johnson Replies

In his syndicated column a few
days later, Gen. Hugh S. Johnson
replied to Payne by stating that he
“seems to plead guilty to an intent
to exercise censorship,” adding that
“his whole attack is centered on
his dissatisfaction with program
quality.” Stating that he also
doesn’t like many programs on the
air, he added:

“It is of no importance what 1
like or what Mr. Payne likes. The
public at large approves the diver-
sity and excellence that is made
possible only by public patronage
through the three big radio chains.
If the public did not like it, those
chains could not exist. The laws
against lewdness and libel suffl-
ciently take care of really objec-
tionable publications as they do in
the newspapers. The rest is a mat-
ter of taste.”

and frank opinion upon any ques-
tion without molestation from the
authorities.”

“It insists also upon freedom of
the press—the right of a news-
paper to print that which, in the
opinion of the publisher, is best for
his community and for his read-
ers,” he continued. “Limitations of
time and ether space have led broad-
casting to introduce a new free-
dom—~freedom of the air which we
conceive to be the freedom for
equal opportunity for discussion on
controversial public issues. .Equal
opportunity means that we endeav-
or to present speakers of substan-
tially equal prominence, speaking
over stations covering approximate-
ly the same geographical areas,
and at equally favorable periods of
the day. It is impossible to secure
mathematical equality, but we
strive assiduously towards it.

“NBC has sought to restrict dis-
cussions of controversial issues to
so-called sustaining time—that is,
periods during which the costs of
the programs are borne by the
broadcasting company, as distin-
tinguished from commercial
periods.

“In keeping with this policy com-
mentators on commercial programs
were originally confined to news
broadcasting, But, with the news
composed largely of open issues, it
is not surprising that the commen-
tator has edged over into the field
of opinion. On one such program,
where a certain union had been at-
tacked, sustaining time was im-
mediately offered to the head of
that union to make such answer as
he desired. On another occasion,
where a group took exception to
statements made by the commenta-
tor, we arranged with his commer-
cial sponsor to invite the critic to
take the regular period the follow-
ing week to make answer.

“In the future it may not be
necessary to limit the discussion of
controversial issues to sustaining
periods.”

Minton Drops Bill

SENATOR Minton (D-Ind.) has
announced that he does not intend
to seek action on his bill to pena-
lize newspaper publishers who
print as fact “material they know
to be false”, stating that he had
merely taken issue with the
ANPA’s radio report and had in-
troduced the bill to help newspap-
ers “clean their own house before
they start cleaning up the radio.”
The bill was bitterly assailed as an
attempt to curb freedom of the
press. Senator Minton said the
newspapers would not have paid at-
tention to his remarks in the Sen-
ate [BROADCASTING, May 1] if he
had not introduced the bill.

Summer Soil-Off Drive

SOIL-OFF Co., Glendale, Cal,
(cleanser), which has named Hill-
man-Shane Adv. Agency, Los An-
geles, to direct its advertising plans
a national campaign to start this
summer. Spot radio, newspapers,
magazines and trade publications
will be used. Firm is now using
five weekly one-minute transecribed
announcements on KGB, San Die-
go, and KDYL, Salt Lake City.
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?O get your share

of profitable Sum-

mer Business, start a

campaign now to reach

our rich "Friendly Family”

of 2.500.000 Italo-Americans

who. by their continuous summer-

buying, enjoy the reputation of
Summer $port$!

9 Advertised 7& jw qu, your

product will be quickly popularized so that it
becomes a welcome guest with our “Friendly
Family” which summers with us daily.

9 And if your product is. used throughout the entire
year, your Summer campaign will also stimulate in-
creased sales in the Fall. Winter and Spring.

9 So. based on the experience of our long-time Advertisers, we
say “Summertime is Starting Time” if you would become a
favorite with our Summer Sport$!
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IT’S the men behind the guns that make the difference between success and failure

in your recorded radio campaign.
More than fifty years of Western Electric engineering experience and Bell Labora-
tories research have been coupled with WORLD’S unequalled record as Headquarters for

Electrical Transeriptions — and these combined resources are yours to command in WORLD’S

method of Vertical-Cut Wide Range recording.

Only WORLD’S Vertical-Cut recording gives you the full benefit of Western Electric
facilities. Produced exclusively on Western Electric recording equipment, only WORLD’S
Vertical-Cut transcriptions are truly Wide Range!

Every note of every instrument is clearly, accurately, infallibly reproduced — every
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sources can give you

WIDE RANGE

sound rings true — every vocal nuance of song and speech reaches its listeners with unim-
paired quality. That is “Living Sound,” as engineered by the combined resources of Bell
Laboratories, Western Electric Company and World Broadcasting System.

“Hearing Is Believing!” An audition at any World office, or World-affiliated station,
will prove to you there’s nothing else on the air to compare with the amazing quality of beauty

and realism of WORLD’S Western Eleciric Vertical-Cut recording and reproduction.
W O RL D BROADCASTING S YSTEM

ATLANTA . CHICAGO . NEW YORK . HOLLYWOOD . SAN FRANCISCO .- WASHINGTON
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Probe of Radio

IN THE WANING days of this session, the
possibility of a Congressional investigation of
radio looms stronger than ever. In these col-
umns we have consistently held that radio has
nothing to fear from an investigation fairly
conducted.

The White Resolution, which appears to be
headed toward adoption (though there is many
a slip between committee action and Senate ap-
proval) is all-inclusive. It has as its objective
a factual probe into possible needs for re-
vision of the existing statute, rather than mere
mud-slinging. It is not the result of recent
agitation, but represents the studiously con-
sidered judgment of Senator White, an au-
thority on radio who can hardly be deseribed
as an antagonist of Radio by the American
Plan.

In recent weeks there has been a decided
swing in Congressional sentiment in favor of
an inquiry despite known Administration op-
position. Credit for this does not go to the
small group that has flailed radio and the
FCC over the last few years in as aggressive
and persistent a lobby and publicity campaign
as we have ever witnessed. Rather it is due
partly to the recent vote of the FCC on the
resolution to invite Congress to investigate the
Commission. The commissioners voted it down
5 to 2. But the fact that two commissioners
voted the “invitation to investigate”, one of
them a recent Roosevelt appointee, caused the
lifting of many a Congressional eyebrow.

If an investigation is ordered, the broad-
casting industry must have the right to pre-
sent its side and can be relied upon to do so.
Since so many varied accusations against radio
and its regulators have been published, many
emanating from within the FCC’s own ranks
under its own press imprimatur, the burden of
proving their veracity will fall upon the ac-
cusers. Program control or restriction has
been suggested, but the intra-Commission con-
troversy transcends even this phase. It is sur-
charged with personalities, which may be aired
in such fashion as to bring to mind the recent
TVA squabble.

Since an eventual investigation is inevitable,
it may as well be now. But the broadcasting
industry is not disposed to become the “fall
guy” for incompatible personalities within an
FCC which admittedly hasn’t yet put its own
house in order despite President Roosevelt's
announced determination that his new ap-
pointees should “clean up the mess.
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The Radio Census

ALL SORTS of polls of radio set ownership
are offered periodically, but the one that has
achieved acceptance by advertisers, agencies
and broadcasters alike is that prepared by the
Joint Committee on Radio Research and pub-
lished in full detail in this issue. Though the
enormous task of sampling and estimating is
underwritten by radio, the actual job is car-
ried forward and the results finally accepted
by research experts of the Association of Na-
tional Advertisers, the American Association
of Advertising Agencies and the National As-
sociation of Broadcasters. Thus a realistic ap-
proach is assured, for the advertisers and the
agencies may be counted upon not to give
radio a whit more than its due.

The 1938 finding that 82 out of every 100
homes in the country as a whole have radios—
91 out of 100 in the cities and 69 out of 100
in the rural areas — compares with 73.45%
when the last count was made in 1936. It dis-
closes the steady forward march of radio set
sales, reflecting the steadily increasing ac-
ceptability of radio in American life. It shows
that while radio has not yet reached the satu-
ration point, it is depended upon for entertain-
ment, education, news and advertising by
more than four-fifths of the nation’s populace.
The state-by-state and county-by-county fig-
ures provide renewed guideposts for the cal-
culating of potential audience and the charting
of advertising campaigns, network or spot.

Few other media can even remotely ap-
proach the degree of coverage radio is shown
to provide. The Joint Committee’s figures give
radio the finest accolade of public acceptance
yet advanced from any source. Joined with the
established “pulling power” of radio as an ad-
vertising medium, the Joint Committee’s re-
port should make every radio executive more
keenly aware of the vital importance of radio
in the American scheme of economy.

Hearings and Havana

THE MOST important proceedings affecting
broadcasting since the FCC’s advent four
years ago as the radio regulatory authority,
will soon get under way. Open and unrestricted
hearings on proposed new rules and regula-
tions will start next month. These hearings
can only be regarded as the forerunner of new
broadcast allocations in the standard band-—
the first since 1928.

More than two years in the making, the

The RADIO
BOOK SHOP

CHARLES J. YOUNG, son of Owen D. Young
and RCA’s facsimile research and development
expert, presents technical details of equipment
and methods developed for broadcast facsimile
service in the April RCA Review published by
the RCA Institutes Technical Press. His ar-
ticle is illustrated by photos and diagrams. In
the same issue of the RCA quarterly is an
article on “Measurement of Broadcast Cover-
age and Antenna Performance” by NBC engi-
neers, William A. Fitch and William S. Dut-
tera.

TRACING the development of radio as a
whole, and approaching television as one of its
phases, Television: A Struggle for Power
{William Morrow & Co., $2.75] was released
May 11 under the authorship of Frank C.
Waldrop, of the Washington Herald, and
Joseph Borkin, a former FCC telephone divi-
sion employe. The book is largely historical,
posing the patent, regulatory and commercial
problems of radio, but leaves it to the reader
to draw his own conclusions from its rather
cynical interpretations of various aspects of
radio.

proposed new rules, in general, are not ob-
jectionable. But there are several provisions,
as recounted in this issue, in which may lurk
serious danger to the future of radio. It is a
foregone conclusion that these will be subject-
ed to intensive scrutiny if not vigorous oppo-
sition.

The rules are only in the “proposed” stage.
They have not been promulgated by the FCC
to become effective at any predesignated date.
They were issued simply as a basis for the
impending hearings, and will become the
groundwork not only for the so-called super-
power issue but also for a sweeping revision
of existing standards governing technical
broadcasting.

It seems a pity that the hearings must go
on prior to ratification by the Senate of the
Havana Treaty relating to broadcast alloca-
tions on the North American Continent. True,
the proposed new rules cover all of the basic
technical standards encompassed in the treaty,
but the actual frequency shifts—the kernel of
the nut—remain untouched.

The treaty has been bottled up in the State
Department for several months, we under-
stand, because of objections raised in admin-
istration quarters to provisions relating to
clear channels and superpower. While we now
hear the objections have been withdrawn,
nothing has happened, and there is serious
doubt about ratification of the pact at the
current session of Congress. Failure to ratify
might result in serious complications—pos-
sibly repudiation of the treaty by the neighbor
nations—and the fine job accomplished in
Havana last winter may go for naught.

Broadcasting service in this country techni-
cally excels that of all other nations. The
purpose of the proposed new rules is funda-
mentally that of improving the technical strue-
ture; of providing maximum service to a max-
imum of the population. In the forthcoming
hearings that cardinal precept should not be
lost sight of either by industry or government.

BROADCASTING ¢ Broadcast Advertising
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SAMUEL RAWLINS ROSENBAUM

IN EVERY crisis new leaders us-
ually come to the fore. The broad-
casting industry, paralyzed by in-
activity on its own behalf, passed
through a crisis several months
ago. Though far from being out of
the wilderness, it seems to be on
the proper course.

This upheaval, which inspired a
“new deal” trade association de-
veloped a new crop of leaders in
the industry. Thrown into the spot-
light was Mark Ethridge, now
president of the NAB, as generalis-
simo. Around him developed other
new figures, who flanked some of
the older ones who long had given
their time and energy to the in-
dustry’s problems. These new lead-
ers participated in the “bloodless
coup” that was to remould the in-
dustry front.

Among them was one “unsung
hero”, a man who worked indefat-
igably behind the lines. That man
was Samuel Rosenbaum, lawyer,
banker, patron of the arts, and
broadcaster.

A man who had already won his
epaulets in both jurisprudence and
business, 200-pound, six-foot, 50-
year-old Sam Rosenbaum was
thrown into radio by chance a few
years ago. He assumed the presi-
dency of WFIL, Philadelphia, when
that station became the combina-
tion of two time-sharing depart-
ment store-owned stations. His ac-
quaintance with the mierophone
prior to that had been merely that
of a listener, but his knowledge of
business and of organization and
law came from the school of prac-
tical experience and he brought to
radio a fresh viewpoint.

Today, although it is not gen-
erally appreciated by the indus-
try, Samuel Rosenbaum is the
titular head of the most formid-
able group, numerically and even
financially, in broadcasting. He is
the chairman of the Independent
Radio Network Affiliates, compris-
ing some 280 stations, which forced
the union musicians’ issue and
which in turn was instrumental
under the combined Ethridge-Ros-

enbaum-Craig (Edwin W. of
WSM) leadership in forcing the
remoulding of the NAB.

Sam Rosenbaum’s group soon
will see real action again. He is
reuniting it for the FCC inquiry
into the so-called ‘“chain-monop-
oly” issue, ordered a few weeks
ago. In this inquiry will be involved
the fundamental relationship of
network to station affiliate. At the
last meeting of the NAB board
of directors in Washington April
30, Mr. Rosenbaum was asked to
have IRNA represented in the FCC
proceedings, and he is following
through.

That is only one of the current
industry activities in which Mr.
Rosenbaum is actively engaged. He
is chairman of the Labor Relations
Committee set up by the new NAB
—selected for the post by President
Ethridge because of his masterful
handling of the AFM negotiations
for IRNA. The importance of this
portfolio to the industry at large
need not be reviewed here, for
every man on either side of the
microphone knows the current im-
plications of labor.

It was in 1934 that Sam Rosen-
baum first scanned a station rate-
card. That was for WFIL, which
had just become the full-time 560
ke. regional outlet for the NBC-
Blue in Philadelphia. WFIL was
formed after a consolidation of
WLIT, owned by Lit Brothers De-
partment Store, and WFI, owned
by Strawbridge & Clothier. Mr.
Rosenbaum at the time was a di-
rector of Lit Brothers (and still
is) and because of his ability as a
negotiator, he was called in to
bring the competitive store fac-
tions together and set up a sepa-
rate corporation to run the com-
bined stations, in which each store
maintains a 50% ownership.

Mr. Rosenbaum invited to the
general management of the new
station Don Withycomb, then NBC
station relations director; he in
turn brought with him as his chief
assistant Roger W. Clipp, also iden-
tified with the networl’s station
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PERSONAL NOTES

EARL J. GLADE, managing direc-
tor of KSL, Salt Lake City, has been
elected president of the Salt Lake
City Rotary Club. Frank B. Mec-
Latchy of the executive staff of KSL,
is a candidate for the presidency of
the Salt Lake Ad Club which will
shortly hold its elections.

ELLIOTT ROOSEVELT, president
of Hearst Radio Inc. and owner of
KFJZ, Fort Worth, attended the Ken-
tucky Derby at Louisville May 7 with
Gillmore N. Nunn, operator of WLAP,
Lexington, Ky.

LENOX R. LOHR, president of NBC,
will speak on “Some Social Aspects
of Advertising” at a banquet of the
National Iederation of Sales Execu-
tives at the Baker Hotel, Dallas,
May 20.

ROBERT PARSHALL, formerly of
Portland, Ore., has been named sales
lxzmnnger of KGBU, Ketchikan, Alas-
ko

GEORGE MILLER. new to radio, has
joined the sales staff of WSGN, Bir-
mingham, Ala. Josephine Marlowe has
been named secretary to Henry .
Johnston, general manager of WSGN.

W. K. BAILEY, formerly of WAAW,
Omaha, has been named manager of
KBIX. Muskogee, Okla.

WEBLEY EDWARDS, general man-
ager of KGMB, Honolulu, is making
a six-weeks’ tour of the States. He
was recently clected vice-president of
the Conquest Alliance Co.

ARDE BULOVA, watch manufactur-
er and broadeaster, sailed on the Noor-
mandie May 4 for a European so-
journ,

DR. FRANK STANTON, manager
of CRS division of market research,
spoke May 12 on “The Radio Aundi-
ence” hefore radio students of Wayne
U., Detroit.

CARL A DOTY. sales promotion and
merchandising manager of YOAI
San Antenio. resigned effective May
21 and expects to make his home in
New York.

FLOYD DAY. new to radio. has
joined the commercial staff of KGVO,
Missonla. Mont.

relations department. The same
executive group still guides the des-
tinies of the station.

Since then, some $350,000 has
been expended for the building of
new studios and offices in the Wid-
ener Bldg., incorporating every
modern radio device, and for a new
transmitter just completed on a
36-acre plot on the banks of the
Schuylkill.

If you ask Sam Rosenbaum how
he became interested in radio, he
will respond: “Financial reverses.”
First there was the uneconomical
operation of WLIT as a half-time
outlet. The desirability of the con-
solidation was proven when WFIL
almost from the start went on the
right side of the ledger. Then, after
a few spontaneous outbursts at
NAB conventions, where he spoke
his mind on current issues, and
won spontaneous applause, he
pitched into the IRNA-musicians
controversy because it was another
problem that threatened finanecial
disaster unless met by an organized
industry front.

Samuel Rosenbaum was born
in Philadelphia Sept. 28, 1888.
After a preliminary education in
public and high schools, he en-
tered the University of Pennsyl-

(Continued on Page 50)
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JERRY NORTON, formerly account
executive with Allied Adv. Agencies,
San Francisco, recently resigned to
join the sales staff of KYA, that city.
He replaced Dan Weldon, who has
joired NBC sales in San Francisco.

EVELYN BLEWETT has been ap-
pointed director of consumer educa-
tion for Don Lee Broadcasting Sys-
tem, with headquarters at KHJ, Los
Angeles. She was formerly associated
with Burroughs Inc., Los Angeles di-
rect mail agency, and has written
several books on consumer education.

L. RAY RHODES, formerly with
Sterling Engraving Co., San Fran-
cisco, recently joined the NBC sales
staff in San Francisco.

JOSEPH_ MEYER, formerly with
KROW, Oakland, has joined the sales
staff of KGGC, San Francisco.

DON B. ABERT, manager of WTMJ,
Milwaukee, is the father of a baby
girl born May 3

FRANK E. MASON, NBC vice-pres-
ident in charge of international broad-
casting, will discuss that phase of ra-
dio May 17 as principal speaker at
the Broadcasting Day Luncheon of
the Cleveland Chamber of Commerce.

BEHIND TH2MIKE

JACK STANLEY, formerly musical
director and program manager of the
Southwest Network, headquartered at
KRLD, Dallas, Tex., has been ap-
pointed musical director of KEHE,
Los Angeles. He succeeds Claude
Sweeten who resigned that post to
bhecome musical director of KFI-
KECA, Los Angeles on May 16,
Sweeten replaces Earl Towner, re-
signed. The appointment of Sweeten
is regarded in Southern California as
the initinl move in the proposed
switch of KEHE facilities and as-
sets to Iarl C. Anthony who owns
and operates KFI and KECA. Mr.
Anthony is awaiting the FCC's ap-
proval of his purchase of KEHE,
now operated by Hearst Radio Inec.
[1BroapcasTING, April 135].

MARCUS BARTLETT, musical di-
rector of WSB, Atlanta, and presi-
dent of the student body at Emory
Uuiversity, has just been elected to
Phi Beta Kappa. Besides holding
down a_ full time job at WSB and
taking full courses at the university,
Bartlett handles reading of the comics
over WSB on Sundays and during the
season announces football.

GEORGE LIVINGSTONE, head of
Ferris & Livingstone, Chicago branch
of the Barle Ferris radio publicity or-
eanization, and KEvelyn Welch, free-
lance writer, will be married in the
Bond Chapel on the University of Chi-
cago campus June 18.

EWING CANADAY has been pro-
moted to merchandising manager of
KWEKH-KTBS, Shreveport, La. Fred
Scott, Formerly of WSIX, Nashville,
has joined the KTBS announcing
staff. Horace Logan, KWEKH an-
nouncer, broke the range record in
winning a 200-yard small-bore match in
the Texas State Rifle Meet. He scored
19S out of 200. Frank Bignell, former-
ly of KTUL, Tulsa, has joined the
KTBS staff.

ROBERT A. SCHMID, sales promo-
tion manager of Mutual, on May 12
spoke on ‘“Merchandising the Radio
Program,” before the Young Litho-
graphers, at the Advertising Club of

WALTER S. ZAHRT, formerly of
Tracy-Loche-Dawson, Dallas, has
joined the national advertising depart-
Eent of KWKH-KTBS, Shreveport,
a.

BERT HAUSER, NBC New York
sales promotion manager, was in Hol-
lywood in early May on a tour of
network-owned and managed stations.
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PHILIP COHAN, CBS producer of
the Panl Whiteman program for Lig-
gett & Mpyers Tobacco Co. (Chester-
field cigarettes). left New York May
10 for Duke University in Durham,
N. C.. where he auditioned undergrad-
uates for possible casting in the White-
man show which originated there on
May 13. Mr. Cohan will precede
Whitemtan on other college trips, to
look over the talent crop.

GEORGE TENNINGS, program di-
rector of KVI, Tacoma, and James
Wallace, chief engineer were fentured
speakers at the recent convention of
the Washington State Federation of
Music Clubs at Bellingham,

TOM HUTCHINSON, an NBC tele-
vision director, addressed the Colum-
Dhia University class in radio writing
on May 9. He talked on television
production problems, and possible
forms of television drama.

A. A, SCHECHTER, NBC special
events director, on April 11 addressed
stndents of the University of Missouri
and later in the day those of Steveus
College, both in Columbia, Mo, on
“Radio News Gathering.”

GEORGE McCALL. CRS Hollywood
Screensronps  commentator. snonsoved
by P, Lorillard Co. (Old Gold cigar-
ettes}, on May 3 started writing a
column syndieated by Associated Iea-
turen.

JUDRON COLLINS has joined the
staff of WSGN, Birmingham, Ala.. as
snortscaster. Elizaheth Collinsg of the
WSGN production department is re-
eovering from an appendectomy.

O'DARRELT: CUNNINGHAM, form-
erly of KTOK. Oklahoma City. has
joined KBIX. Muskogee. Okla.. ns an-
nouncer and salesman.

DOUGLAS FLEMING. formerly of
WRBBM and WCFI. Chicago. has
joined the announcing staff of KTHS,
Hot Springs. Ark, to replace Harry
Jackson, resigned.

ALEX RI'BEN. formerly vice-presi-
dent of Hillman-Shane Adv. Agency.
T.os Angeles, has heen amnainted nro-
motion mmm;.m of KI'WB, Hally-
wood.

LANTE DAVISK. newseaster of KWTO-
KGBX. Springfield, Ma., recently
married Frances Tee Smith.

CIIESTER G. REXNIER. program
director of KMOX. St. Lonis, is
planning a trip to Mexico early in
June, during which he will insneet
radio  stations  in Monterey, Vera
Cmz and Mexico City,

CARLTON E. MORSE., writer of
One YMan's Femily. is making 8 mo-
tion picture record of  coustrnetion
pragress on NBC ITollywood Radio
City studins.

MARY TJOWNSOXN, former editor of
the Shell 0il Cos employes” magn-
zine in 8t. Touis, has taken over the
Woman‘s IHome Comnanion’s Carolyn
Pryee program at KMOX. St. Tonis,
Marvian K, Willier hecomes Jean .\h-
bey for the magazine,

NOATI (Doe) TARANTINO of the
WGN. Chicago. musieal denartiment.
hag retnrned to work following an
injury in an anto aceident.
CHARLES BERRY. announcer aud
commentator of WOV-WBIL. New
York. and Yolanda d’Este. of the
stations’ dramatic staff. will be mar-
ried the first week in June,
JOSETH BOLEY. English announcer
of WOV-WBIL, is convalescing from
a_ minor operation at Gotham Hos-

pital. New York.
GEORGE HOGAN, formerly with

WCAU. Philadelphia, has joined the
amouncing  staff of WNEW, New
York.

THOMAS DAXE. formerly with sta-
tions in Florida, has joined the an-
nosneing staff of WID, Philadelphin,
to replace George Sutherland, re-
signed.

LEWIS TEEGARDEN, formerly
program director of KEHE, Los An-
geles. has passed the California state
bar examination,
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FROM TEXAS via KNOW, Austin.
and WSYR, Syracuse, N. Y., came
William Ware (left) to WCAU,

Philadelphia, where as a daily
news commentator he made such an
impressive record that the local
Cne Hundred Club, prominent civ-
ic organization, honored him with
seroll and cup. Horn & Hardart
Baking Co. sponsors Mr. Ware in
a 26-week servies,

Samuel Rosenbaum
(Continued from Page 49)

vania intent upon becoming a chem-
ist, receiving his BS degree in
1910. But the bar beckoned and he
received his law degree from the
same university in 1913. Adept in
his chosen profession he was sent
to England on a fellowship and at-
tended the Inns of Court from 1913
to 1916. He wrote a book, The
Rule-Making Authority in the Eng-
lish Supreme Court, which was
published by the University of
Pennsylvania in 1917. Tt got him
his Master of Law degree. More
than that, the work became the
basis for the reform of the pvo-
cedure in the courts of this coun-
try and was recognized in Con-
gress and in state legislatures.
The main point he espoused in the
book, which has been pursued
since. is that of turning over to the
courts the power to regulate pro-
cedure by rules of the court, rather
than by statute, thus resulting in
greater flexibility.

Upon his return to this country
in 1916, he served as draftsman
for the American Judicature So-
ciety, in Chicago. under Dean Wig-
more and assisted in drafting mod-
el codes of procedure for the coun-
try. In 1917, at the outbreak of
the war, along with Dean Wig-
niore, he joined the legal staff of
Maj. Gen. Enoch Crowder, Judge
Advocate General of the Army, to
assist in drafting war regulations,

With that assignment completed
in latter 1917, Mr. Rosenbaum was
named assistant U. S. Attorney in
Philadelphia, and was assigned
with Owen J. Roberts, now Su-
preme Court Justice and then also
an assistant district attorney, to
prosecute all of the cases arising
under the war statutes.

General practice of law in Phil-
adelphia became his pursuit in
1919. From 1920 to 1924 he was
assistant city solicitor under May-
or Moore in charge of all litigation
relating to public utilities in the
city.

Entering the general business
field in 1926, Mr. Rosenbaum be-
came a member of the firm of Al-

LEW HENRY, aunouncer of WHK-
WCLE. Cleveland, aud Agnes Vin-
cent will be marvied May 17. They
were formerly featured on the CB
show dgnes & Leiw.

MARTIN BLOCK. program director
of WNEW, New York, and condue-
tor of Make Beliere Bullroom. has
been given an honorary life member-
ship in Waestchester County Loeal
402, Amecrican Federation of Mnusi-
cinns.

DAVE ROBERTS, formerly of the
anmonncing  staff  of WSMK. Day-
ton, has joined KMDPC, Beverly Hills,
Cal. He succeeds Don Martin, ve-
signed.

DOUGLAS FLEMING. formerly in
charze of the Missouri operations of
\\'T-\D, Quiney, 1. has joined
K118, Hot Springs.

ROBERT N. BROWN. program di-
reetor of WBRM. Chicago, was the
principal speaker before the radio ses-
sion of the State convention of the
Hlinois Federation of Women's Clubs
in Chicago May 4.

CLARENCE 0. BULLARD. former-
Iy with Andrew II, Cone Adv. Agen-
¢y. New York, has been apnointed
continuity chief of WTOQL., Toledo's
new 100-watt station.

CECIH., OGLE, guitarist. will direct
the new studio orchestra_of WSPD,
Toledo, which eonsists of Fred RBavds-
ley. violin; Chuek DPoffenbaugh, piano;
Art Hall. trumpet.

ART GILMORE. CBS HWollywood
anuouncer, and Grace Weller are to
he married May 18,

PETER GRANT has replaced Tanl
Snllivan  as  newseaster on  WSAT
Cincinnati. for the I13-week daily
series sponsored hy the local Capitol
Barg Dry Cleaning Co,

DALE MORGAN. annonnecer of the
Town Network, it the father of a
bahy girl barn April 29, June Bilder-

back, of the trafic  denartment of
KSO-KRNT. Des Moines. married
Joseph A, TJare May 7.

bert M. Greenfield & Co., engaged
in real estate and mortgage financ-
ing, Four years later he was elect-
ed a vice-president of Bankers
Bond & Mortgage Co. and Bank-
ers Securities Corp.. affiliates of
the Greenfield firm. Then, in 1934,
he took his forced fling at radio.
He still carries on with the Green-
field firm as a partner, in addition
to his radio duties.

Active in civie affairs, Mr. Ros-
enbaum in 1936 was appointed by
Governor Earle as a member of
the Banking Board of Pennsyl-
vania, a post he still holds. He
continues active as a text-book
writer and has written and pub-
lished a number of legal treatises.
He is a contributor to the Ency-
clopedia Brittanica on legal sub-
jects.

In 1913 Mr. Rosenbaum married
Rosamond M. Rawlins of Dorset,
England. She died in 1924. There
were three children. In 1933 he
married Edna Phillips, first harp-
ist of the Philadelphia Orchestra,
of which Mr. Rosenbaum is vice-
president and of which he has been
a board member since 1928.

The Rosenbaum children are
Jack, 23, who is married and lives
in New Orleans; Peggy, 21, mar-
ried, and residing in Mexico City;
Heather, 15; Joan, 3; David Hugh,
just six weeks old.

His hobby iz hiking and caring
for flowers and shrubs on his Ger-
mantown estate, where he lives in
a house built in 1779.

DOXN KELLEY. formerly of KOIL.
Omaha, has joined the announcing
staff of WLS, Chiengo.

EDDIE HANDLEY, manager of the
Oakland stundios of KYJA, San Fran-
cisco, beeame the father of a laby
boy reeently.

VERN HANSEN, has returned to
his post as announcer at WGNXN. Chi-
cugo, following a leave of absence le-
cause of ill health.

BEN HARKINS, of the production
staff of KFRC, San Francisco. has
been named program manager.

JACK DREES, formerly of WSUI.
Jowa City. has joined the aunouncing
staff of WJJD. Chicago. Adela Kay,
formerly of KOIL. Omaha, aud
WHIP., Hammond. Ind.,, has joined
the WIJID contihuity staff.
KENNETH OWEN, announcer-pro-
ducer, formerly of KPMC, Bakers-
field. Cal.. has joined the announcing
staff of KJBS, San Francisco.
GEORGE HOGAN has resigned from
the announcing staff of WCAU, I’hil-
adelphia. to continne law studies in
New York.

EMILIA HODEL. assistant radio
editor of the San Francisco XNews,
recently was named radio editor.
DON MARCOTTFE has returned to
hix post as hend of the music li-

brary of NBC-Chicago. following a
short term with Warner Bros,
BILI, HARDING, anuouncer. and
Eloise  Bradford. singer. Dloth of
WINS., New York. were married
May 3.

LUCY CUDDY. supervisor of drama
at KSIFO, San Francisco. is writing
the annual San Juan Dautista Pa-
geaut, which will be presented at
the old California Mission, J. €. Mor-
gan, KSFO production manager, will
direct.

H. ARTHUR GILBERT. formerly
with the Murray R. Director Adv.
Agency. New York., has joined the
prodnction department of WHY, New
York.

FRANK
NBCG.

BARTON.
San  Francisco,

announecr of
and Margaver

Heilig, will marey in July.

ALBERT DOWLING, formerly of
WBEN. Buffalo. has jeined the an-
nouncing  and continuity staffs  of

WEKBN. Youngstown. O.

MEL YVICKLAND.
NBC, San Francisco, and Natalie
Iark, NBC actress. were injured re-
cently in an antomobile accident near
Salinas.

DON DAVIS. formerly of WMDBH.
Joplin, Mo., and IKAND, Corsicana.
Tex.. has joined the announeing staff
of KMJ, Fresno, Cal.

WOODRUFF BRYNE. formerly of
WXNOX. Knoxville, has joined the an-
numcmng staff  of WIS, Columbia,

ameuncer  of

BOB TYLER. announcer of KOY,
I’hoenix, was recently married.

DOROTHY BROWN has been trans-
ferred from the NBC San Francisco

continuity acceptance department m
Hollywood as assistant to Wendell
Williams.

MRS. FRANCES WILDER has been
appointed CBS Hollywood personnel
director succeeding Clifford Carlson,
resigned. and confinies as assistant
to Fox Case, CBS West Coast pub-
lic relations director,
JACK DPATTON,
KMTR., Hollywood,
gone to Chicago.

ZAC FREEDMAN, New York stage
producer, has joined the CBS Holly-
wood production staff.

MELVIN  ANGLE, anncuncer »of
KEHE., Los Angeles, and Fern Pea-
cock were wmarried .\In,\

ROBERT DE HAVEN, formerly on
the staft of WI'CN, \Iumenpolls, and
recently with KVOO. Tulsa. has rve-
joined WTCN as program divector.

announcer  of
resigned. has
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an thugnmun and Appreciation

\ Creas, the ‘Radio Stations of America, eoer conscious of
their obligation, faithfully obsevoe, report and interpret the acts of
mankind toward civic and social advancement; and

'hmas,. in fuifiiling this great -obligacion, Radio becomes a
force of incalculable balve to those banded together for the promo-
tion of national weifare; notw

‘(Dherefore, ve it resoloed, that
The Wnited States Junior Chamber of Commerce

and

‘Che Wlemphis Junior Chamber of Commerce

txpress, in this tay, gretitude and appreciation of the time and cffort so onstintingly
and. herowcallp gioen: to broadeasting flood conditions for 572 continuous ‘hours, and to
their soliciting 8 $75,616.02 relief fond for distressed humanitp during the 1937 flood.

www americanradiohistorv com
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ASSOCIATED BROADCASTING
Clo., Torouto, auncunces a list sent to
Canadian advertising agencies giving
17 stations for which it is now acting
as representatives on a non-exclusive
basis. The stations are: CFNDB, Fred-
ericton; CFAR, Flin Flon; CKCR.
Kitchener; CJCB, Sydney; CKCV.
Quebec; CFCO, Chatham; CHGS,
Summerside; CFCY, Charlottetown;
CH WK, Chilliwack; CJLS, Yar-
mouth ; CHNC, New Carlisle; CFCT,
Victoria; CKNX, Wingham; CKSO,
Sudbury; CJCJ, Calgary; CKPC,
Brantford; CKBI, Prince Albert.

CFCF, Montreal, has appointed All-
Canada Radio Facilities Ltd, To-
ronto, as exclusive representative for
Canada except in the Montreal area.
CKSO, Sudbury, has appointed Do-
minion Broadeasting Co., Toronto, as
special representative.

ALFRED V. BAMFORD, Chicago
manager of Conquest Alliance Co., re-
cently spoke before the Export Man-
agers Club of Chicago on the “In-
fluence of Radio Broadcasting in Ex-
port Markets.”

J. LESLIE FOX, recently appointed
Pacific Coast manager of Interna-
tional Radio Sales, has established of-
fices on the fifth floor of the Hearst
Building, San Francisco.

KTHS, Hot Springs, Ark., has ap-
pointed John Blair & Co., its national
representative replacing Gene Furga-
son & Co., as of May 4.

WAIR, Winston-Salem, N. C., has
announced that it is no longer repre-
sented by Bryant-Griffith & Brunson.

The Radio Education Problem

(Continued from page 41)

operation and test. In Wyoming
and Colorado, 27 agencies and in-
stitutions, including 12 colleges
and universities, have entered into
an arrangement for the production
of a composite program to be of-
fered to the commercial stations in
the region,

This program will consist of
broadecasts contributed by the indi-
vidual agencies, no one of them as-
suming responsibility for a very
large part of the program, but
each concentrating its resources
upon the production of a few high
grade broadcasts. By this pooling
of resources, a wider regional se-
lection of talent is possible. The
financial burden will not be heavy
upon any single contributor. The
training of broadcasters will be
less burdensome. Better broadcasts
will be made available to the sta-
tions.

The plan also includes the estab-
lishment of a central expert staff
to assist the contributing members
in the preparation of broadcasts,
in the selection of broadcasters, in
the training of broadcasters. The
central staff will make necessary
business contacts with the commer-
cial stations, will have at its dis-
posal a producing studio with full
equipment of recording apparatus.
The recording apparatus will be
useful in training of broadcasters,
in the perfecting of programs, and
in the duplication of broadcasts

which, in the shape of records, will
make it possible to offer service to
widely scattered broadcasting sta-
tions.

Preliminary surveys of the ve-
gion show amazing resources in
program talent and material. The
best of this would be taken for the
public program. It is thought that
the program might start with the
equivalent of two 15-minute broad-
casts per day, not carried wholly
on any one or two stations, but by
distribution among the broadcast-
ing stations made available to the
majority of listeners in the region.
It is probable that the first pro-
gram will contain several series of
broadcasts to the school classrooms
in the region. A half-dozen teach-
ers colleges in the region will prob-
ably furnish one series each in a
single field of instruction, thus re-
ducing the burden on each college,
permitting selection and concentra-
tion of the resources and still make
the entire series available to most
of the schools in the region.

Radio can illumine, vitalize, and
modernize the school instruction
for 33 million youthful American
citizens. Through radio the walls
of American school houses can be
thrown open to the world of sound,
connecting students with life in a
modern world, with the best of the
world’s culture. Service to the
schools alone will justify the enter-
prise. The public program will not
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A BIG BOOST was given radio
by Colorado’s Governor Teller
Amons (left) when he presented
this plaque to Hugh B. Terry, gen-
eral manager of KVOR, Colorado
Springs, at a ceremony before 4,-
000 in the city auditorium. Award-
ed for distinguished community ser-
vice, the plaque was the gift of
the Disabled American Veterans in
appreciation of KVOR and Mr.
Terry. “It is with deep sincerity to
the service of radio, one of the
great benefactors of our state, and
in particular to Hugh B. Terry and
his station KVOR”, Gov. Teller
said, “that I present this plaque.
And may I add, that your station
is an outstanding example of the
fine and unselfish service that ra-
dio .must stand for today. I am
strong for radio.”

neglect broadcasts to the general
public in health, safety, agricul-
ture, finance, musie, history, and
public business.

The central staff will guide and
stimulate the formation of local
organizations. training centers, and
radio work shops for the prelimi-
nary preparation of broadcasts.
When these broadcasts are brought
to as high a state of perfection as
the local resources will admit, they
can then be refined in the central
studio. The plan pools the region’s
resources of talent and transmit-
ing facilities for the service of the
region, and will offer each listener
a more varied program of high
quality.

If a successful demonstration of
the soundness of the plan can be
made in one region, it is certain
from the widespread interest al-
ready shown that the plan will be
adopted rapidly in other regions.
This will make possible inter-re-
gional exchange of experience, of
script and of recorded broadcasts.
America has solved many prob-
lems by cooperative organization.
Why not try team work in radio?
Why not give each listener the best
that America produces?

LOOKING FOR
A BRIGHT SPOT?

USE

WROK

ROCKFORD, ILL.

RADIO VOICE

of the rich northern Illinois,

southern Wisconsin area

KELLY-SMITH CO., Reps.
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director of
telovision of Don Lee Brondeasting

HARRY R. LUBCKE.

System. has received British patent
No. 476.808. which covers synchroni-
zation of the television veceiver to the
transmitter by a circuit separating de-
sired pulses from the incoming signal.
Founded on diseoveries maude §ix years
ago. the device was previously patent-
ed in the United States.

DR. 0, H, CALDWELL, editor of
Radie Today and former member of
the old Radio Conumission. discussed
methods of keeping radios in shape in
a May 9 Dbroadeast over NRBC-Red.
e is scheduled for a similar talk
May 27 over NBC-Blue,

HARRY BERG, formerly with Ham-
mond Instrument Co.. has joined the
engineering staff of WITD. Chieago,
sueeeeding John Madle, who resigned
May 2 to join the Chicago police.

WARREN GILMAN has heen pro-
moted to maintenance supervision of
KSFO. San Francisco.

FLRERT SHERMAN. formerly of
WSPA, Spartanburg, 8, C., has been
named nassistnnt chief engineer of
WOLS, Florence, 8. C.

CHANNING KRANTZ, recent grad-
nate of the California Institute of
Technology. has jeined KFAC, Los
Angeles, to replace Ed Olds, now with
CBS in Hollywood.

JAMES ROSSR, engineer of KOY,
Phoenix. recently married Miss Ruhy
Kunze,

EDWARD ROBINSON, formerly of
KNX. Hollywnod, has joined the
transcription department of KHI,
Los Angeles. to succeed Robert Wheel-
er. resigned.

WARD PERRY and James Ashton.
shortwave operators. have joined the
engineering staff of WKZ0. Kalama-
zon, Mich,

RRUCFET RATTS, engineer of
WOWO.-WGIL. Ft. Wayvne. Ind.. has
returned to his desk following an at-
tack of measles.

WYNN HANCOCK. formerly pro-
gram manager and technician of
KHRC. Hilo. T. H., has joined
KFVD. Los Angeles, as announcer-
anerator.

FRANK MURPHREE has joined the
engineering staff of WSGN, Rirming-
ham. Ala.

LESTER HARLOW, formerly of
KUOA. Silonm Snrings. Ark.. has
joinnd the eneineering staff of KBIX,
Muskogee, Okla.

Resort Spots in West

WILMINGTON Transportation
Co., Avalon, Santa Catalina Island,
Cal.. a seasonal user of vadio time.
on May 23 starts a five-weerkly
quarter-hour man-in-street on four
CBS Califarnia stations (KNX.
KARM. KSFO. KROY) plus KOY
and KGAR. Gary Breckner, CBS
special events announcer, is to
handle the daily broadeasts. He
conducted a similar series last sea-
son to publicize the island as a
summer tesort. After the June 30
broadecast KOY and KGAR are to
be eliminated from the list. KNX,
Hollywood, only will carrv the
broadcasts from Aug. 1 to Sept. 7
inclusive. The island officially
starts its summer season on May
20 and the opening event, to be
broadcast over KNX, will be known
as Columbia Night at Catalina in
compliment to CBS. Neisser-Mey-
erhoff Inc. Los Angeles, has the
account.

TOMORROW'S MEN
Scranton Scouts Do a Good
Radio Turn Weekly

NEARING the end of its second
suceessful year on WGBI, Scran-
ton, Pa., is Men of Tomorrow,
Bovy Scout program designed and
produced by local scouts and their
leaders. The series consists of an
half-hour Saturday morning pro-
gram broadcast direct from local
scout headquarters and features
merit badge examinations. Each
week a different scout counselor is
heard questioning the scouts in an
unrchearsed discussion period.

The theme of the series is that
scout leadership today makes for
better men of tomorrow. Among
subjects discussed on the program
are electricity, mining, civies, jour-
nalism, dramatics, personal health,
public health, first aid, cooking
safety. stamp collecting and fire-
manship. According to Edwin 1.
Megargee, staff executive of
WGBI. the series has created un-
usual listener response.

o

Former Studios of CBS

In Hollywood Are Leased

WITH CBS having moved into its
new $1,750,000 West Coast head-
quarters in Hollywood, the network
has leased its former studios at
Sunset Blvd. and Gower St., that
city, to Max Reinhardt, European
director of pageants. Lease is for
five years and Reinhardt will use
the structure for a school of dra-
matic acting and as headaquarters
for his proposed Summer Festival.
RBuildine. which also formerly
housed KNX, is owned by CBS.

In coniunction with its new stu-
dios CBS will continue to onerate
the Music Box Theatre on Holly-
wood Blvd. and Radio Playhouse
en Vine St.. that city. CBS bought
the Radio Playhouse more than a
vear ago for $250,000. The net-
work has a lease on the Music Box
Theatre which has three vears to
ro. The new CBS studios at Colum-
bia Square has onlv one large audi-
ence theatre. with a seating ca-
naclty of 1,050. Eight other stu-
dios in the structure are limited in
=lze}.l seating around 250 persons
eac

N. Y. Milk Series

NEW YORK State Milk Publicity
Bureau. Albany, N. Y., starting
July 11, will use one-minute an-
nouncements in davtime hours, five
a week. for 30 weeks. Agency is J,
M, Mathes, New York. and the fol-
lowing stations will be used:
WMCA WHN WBNX WNEW
WOKO WGY WIBX WFBL
WFYR WHEC WHAM WGR-
WKBW WBEN WEBR WESG
WBNF WJITN.

New Cosmetic Account
JOSEPHINE CULBERTSON Cos-
metics, New York. which has ap-
pointed Gussow, Kahn & Co., New
York, to direct advertising, will
start spot announcements in June,
expanding to a national schedule
as distribution is widened. Free
memberships to a “Bridge of the
Month Club” will be given by the
one outlet in each city to earry the
products, and radio advertising
will tie in with this activity.

BROADCASTING e« Broadcast Advertising

FOR BETTER
MONITORING

Control Room by Johns-Manville

CONTROL ROOM, WEBC, Duluth, Minn. Here J-M Acoustical Engi-
neers applied the sound-control treatment that duplieates studio
acoustical conditions. J-M Sound-Control Materials used throughout
this station assure high-fidelity transmission of all programs.

HE CONTROL ROOM is the
T“nerve center” of your sta-
tion. Improper sound isolation
may cause broadcast ““jitters’. . .
which show up in feedback . . .

‘and the blurring that goes with it.

J-M Engineers have success-
fully prevented this condition in
control rooms all over the coun-
try. Using J-M Acoustical Ma-
terials and Sound Isolation, they
exactly duplicate the studio’s
acoustics., The perfect listening
conditions secured afford com-
plete and permanent protection
for high-quality broadcasts.

Your sound-control problem
may arise in studio, control room,
transcription room, audi-
tion room or transmitter
building. Wherever 1t is, '

JOHRS MAHL

J-M Acoustical Engineers can
eliminate the trouble, Or, if you
are planning a new station, they
will work with you from the start
—even check, for basic noise
trouble, the sites under consid-
eration. And their recommenda-
tions are backed by the broadest
experience available today in
radio sound control.

Of course you’ll want the whole
story on J-M Methods and the
J-M Acoustical-Engineering
Service. What this service has
done for others, and how it can
help you, is contained in an inter-
esting free brochure, “Studios by
Johns-Manville.” Write for your
copy to Johns-Manville,
22 East 40th Street, New
York City.

HRCDUCTS

JOHNS-MANVILLE

SOUND-CONTROL MATERIALS AND
ACOUSTICAL-ENGINEERING SERVICE

WwWWwWWw.americanradiohistorv.com
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STATION ACCOUNTS

sp—studio programs
t—transcriptions
2a—~—spot announcements
ta—tranacription announcements

WBT, Charlotte, N. C.

Walker Remedy Co., Waterloo, Ia.,
(poultry feed), 6 weekly ta, thru
‘Weston-Barnett, Waterloo.

Brown & Williamson Tobacco Co.,
Louisville (Avalon), 3 weekly sp,
thru BBDO, N. Y.

Firestone Tire & Rubber Co., Akron,
2 weekly ¢, thru Sweeney & James
Co., Cleveland.

Pureoil Co. of Carolinas, Atlanta, 6
weekly sa, 13 weekly se, thru
Thornley & Jones, Chicago.

Welch Grape Juice Co., Westfield, N.
Y., 3 weekly sp, thru H. W. Kas-
tor & Sons, Chicago.

KSFO, San Francisco

Workman Packing Co., San Francisco
(IXL Tamales) 3 weekly sa, thru
Tomaschke-Elliott Agency, Oakland.

Marney Animal Food Co., Los An-
geles (Marco Dog Food), one week-
1y sp, thru Long Adv. Service, San
Francisco.

Axton-Fisher Tobacco Co., Louisville
(Spud cigarettes) 7 weekly ga. thru
Lawrence C. Gumbinner,

California Macaroni Co., Oakland
(Macaroni) 2 weekly sa. thru Emil
Reinhardt Agency, Oakland.

KNX, Holywood

California Packing Corp., San Fran-
cisco (canned sardines), 5 weekly
8p, thru McCann-Erickson, San
Francisco.

Scudder Food Products Inc., Monte-
rey Park, Cal, (potato chips), 6
weekly sp, thru Emil Brisacher &
Staff, Los Angeles.

Bekins Van & Storage Co., Los Ange-
les (moving, storage & furniture),
35 weekly sa, thru Brooks Adv.
Agency, Los Angeles.

WHN, New York

Axton-Fisher Tobacco Co., Louisville,
(Spud cigarettes), 8 weekly sp,
thru Lawrence C. Gumbinner Adv.
Agency. N, Y.

General Mills, Minneapolis (Wheat-
ies). weekly sp. thru Blackett-Sam-
ple-Hummert, Chicago.

Technicians Institute, New York, 4
&p, thru Winer Co., Y.

Hampden Sales Assn, New York
(cosmetics), 3 weekly sp, direct.

WMAQ, Chicago

American Tobaeco Co., New York
(Lucky Strike), se, thru Lord &
Thomas. N. Y.

Industrial Training Corp., Chicago
(air conditioning courses). weekly ¢,
thru James R. Lunke & Associates,
Chicago.

WSGN, Birmingham

Bulova Watch Co., New York, 4
daily sa, thru Biow Co., N. Y.

Kellogz Co., Battle Creek (cereal),
%ﬂseyhall, thru N. W, Ayer & Son,

Coc!;. Cola Bottling Co., Birmingham,
daily ¢. direct.
KOY, Phoenix, Ariz.

Richfield Oil Co.. Los Angeles, 3 week-
ly sp, thru Hixson-O'Donnell, Los
Angeles.

KQW, San Jose

Pacific Brewing & Malting Co., San
Jose, 5 weekly sa, direct.
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WCFL, Chicago

Utilities Engineering Institute, Chi-
cago (air conditioning courses) 2
weekly ap, thru First United Broad-
casters, Chieago.

Dodge Dealers Ass'n. of Chicago

(Dodge dealers), weekly sp, thru
Ruthrauff & Ryan, Chicago.
Master Jewelers, Chicago (jewelry

store chain), 68 weekly %). thru I. J.
Wagner Adv. Agency, Chieago.

Starck Piano Co., Chicago (pianos),
6 weekly sp, thru George H. Hart-
man Co., Chicago.

KFI, Los Angeles

Johns-Manville Corp.,, New York
{building supplies), 4 weekly ¢, thru
J. Walter Thompson Co., N. Y.

Axton-Fisher Tobacco Co., Louisville
{Spud cigarettes), 3 weekly sa, thru
Lawrence C. Gumbinner Adv. Agen-

cy, N. Y.
Loma Linda Food Co., Loma Linda,
Cal., (health foods‘), weekly sp,

thfu Lisle Sheldon Adv., Los An-

geles.

J.  W. Marrow Mfg. Co., Chicago
(Mar-0-Oil shampoo) weekly ¢,
thru Baggaley, Horton & Hoyt,
Chicago.

WIP, Philadelphia

Man O'War Publishing Co., New
York, 8 weekly se, thru Metropoli-
tan Adv. Agency, N. Y.

J. W. Marrow Mfg. Co.,, Chicago
(Mar-O-Oil shampoo), weekly ¢,
thru Baggaley, Horton & Hoyt, Chi-
cago.

Varady of Vienna, Chicago (cosmet-
ics), 6 weekly f, thru Bugguley,
Horton & Hoyt, Chicago.

Spatola Imeporting Co., Philadelphia
(wine), weekly sp, thru Adrian
Bauer Adv. Agency, Philadelphia.

WHIP, Hammond, Ind.

I Am Reading Room, Los Angeles,
3 weekly ¢, thru Allied Adv. Agen-
cy, Los Angeles.

Feldman Petroleum Co., Chicago (gas
station chain), 7 weekly sp, thru
Selviair Broadeasting System, Chi-
cago.

KECA, Los Angeles

J. W. Marrow Mfg. Co., Chicago
(Mar-0-0Oil), weekly ¢, thru Bag-
galey, Horton & Hoyt, Chicago.

WMCA, New York

J. W. Marrow Mfg. Co., Chicago
(Mar-0-Oil Shampoo), 68 weekly ¢,
13 weeks, thru Baggaley, Horton &
Hoyt, Chicago.

Varady of Vienna, Chicago (cosmet-
ics), 6 weekly ?, 13 weeks, thru
Baggaley, Horton & Hoyt, Chicago.

Libby McNeill & Libby, Chicago (100
Foods), 3 weekly ¢, 390 weeks, thru
J. Walter Thompson Co., Chicago.

Unity School of Christianity, Kansas
City, 6 weekly 8p, 52 weeks, direct.

CKNX, Wingham, Ont.

Veribest Specialty Co., Toronto (soft
drink powders), 3 weekly sa, thru
Tandy Adv. Agency, Toronto.

General Caleium Corp., Toronto (Cli-
max bug killer), 3 weekly sa, direct.

Kelvinator of Canada, London, Ont.,
weekly ¢, direct.

Darling & Co., of Canada, Chatham,
Ont., (renderers), 3 weekly ¢, di-
rect.

CFRB, Toronto

O’Keefe’'s Beverages Ltd., Toronto, 5
weekly ap, thru A. McKim Ltd., To-

ronto.

Sterling Products, New York (Phil-
lips face cream), 3 weekly sp, thru
Blackett-Sample-Hummert, Chicago.

Orange Crush Ltd., Toronto (soft
drinks), weekly sp, thru J. Walter
Thompson Co., Toronto.

KELD, El Dorado, Ark.

Stanback Medicine Co., Salisbury, N.
C. (proprietary), 6 weekly sa, thru
J. Carson Brantley, Salisbury.

Devoe & Reynolds, New York (Pee
Gee paint), 2 weekly ¢, thru J.
Stirling Getchell, N. Y.

WTMJ, Milwaukee

Leef Bros., Minneapolis (Spray-
Brite), 30 s, thru Gerald Beskin
Adv. Agency, Minneapolis.

Jones Bros., Chicago (venetian
blinds), 13 sa, thru T. R. Bauerle
Adv. Agency, Chicago.

WKBN, Youngstown

Duquesne Brewing Co., Pittsburgh, 6
weekly sp, thru Walker & Down-
ing, Pittsburgh.

Standard Oil Co. of Ohijo, Cleveland,
2 weekly ¢, thru MecCann-Erickson
Cleveland.

Drawn for BROADCASTING by Sid Hix

“Very Good, Meadows, You May Tune in the ‘Lone Ranger’ Now.”

KMPC, Beverly Hills, Cal.

Red-E-Popt Corn Co., Los Angeles
(popcorn), weekly &p, thru Emil
Brisacher & Staff, Los Angeles.

White Laboratories In¢.,, New York
(proprietary), 30 weekly ga, thru
William Esty & Co.,, N. Y.

Imperial Mutual Life Ins. Co., Los
Angeles, 3 weekly gp, thru W. B,
Ross & Associates, Los Angeles.

Reynolds Health Foundation, Los An-
geles (body conditioning), 5 weekly
sp, thru Allied Adv. Agency, Los

Angeles.

Guurgnt Union Life Ins. Co., Bev-
erly ills, Cal. (insurance), 6
weekly sp, thru Stodel Adv. Co.,

Los Angeles.
WOR, Newark

De Forest Training Inc., Chicagc,
weekly #, thru Presba, Fellers &
Presba, Chicago.

New Jersey State Council, Trenton
(eggs and milk), 5 weekly sp, thra
Federal Adv. Agency, N. Y.

John Morrell & Co., Ottumwa, Ie.
(E Z Cut Hash), 5 weekly sp, thra
Henri, Hurst & McDonald, Chicago.

Eaton Paper Corp., Pittsfield, Mass.,
8p, direct.

WGN, Chicago

Axton-Fisher Tobacco Co., Louisville
(Spuds), ta, thru Lawrence
@umbinner Adv. Agency, N, Y.

Kelly-Rand Co., Chicago (shampoo),
weekly ap, thru Selviair Broadcast-
ing System, Chicago.

WHO, Des Moines

Chicago Bedding Co., Chicago, 3
weekly sp, thru Selviair Bestg. Co.,
Chicago.

Tim Lake Labs., Des Moines (Germ-
ite), 3 weekly sa, thru United Adv.
Co., Des Moines.

WOAI San Antonio

Sinclair Refining Co., New York, 39
ap, thru Federal Adv. Agency. N. Y.
Oneida Ltd., Oneida, N. Y. (silver-
ware), ¢ series, thru BBDO, N. Y.

KHJ, Los Angeles

Axton-Fisher Tobacco Co., Louisville
(Spud cigarettes), 4 weekly fa,
thru Lawrence C. Gumbinner Adv.
Agency, N. Y.

CHML, Hamilton, Ont.
Canada Packers Ltd., Toronto, (Maple
Leaf Soap Flakes), 3 weekly s,
thru E. W. Reynolds & Co., To-
ronto.

WNEW, New York
Man O'War Publishing Co., New

York, 12 weekly sp, 52 weeks, thru
Metropolitan Adv. Co., N. Y.

WFIL, Philadelphia

Quaker Oats Co., Chicago, 5 weekly
8p, thru Mitchell-Faust Adv. Agen-
¢y, Chicago.

Uses 19 Hours a Week

COMMUNITY OPTICIANS
Brooklyn Inc., through Common-
wealth Adv. Agency, Boston, has
bought 19 hours a week on WMCA,
New York. The time provides for
three news programs daily, sevexn
days a week, by Garnett Marks;
two shows a day, six days a week,
by Zeke Manners and his Gang;
transcribed daily series, Battle of
the Bands, with Don Kerr; Street
Forum with Joe O’Brien; Sporis
Resume, daily by Dick Fishell;
Detective Dramas, weekly by the
WMCA stock company; Four Aces
Bridge Court; and Dance Parade.
The 19-hour-a-week contract, which
started May 1, is for 62 weeks.

WSLI are the call letters issued by
the FCC for the new local station in
Jackson, Miss.,, which it has author-
ized the Standard Life Insurance Co.
of the South to erect [BROADCASTING,
May 1].

BROADCASTING ¢ Broadcast Advertising
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FCC Scrutiny Is Seen

In Mutual-CKLW Relay

FCC SCRUTINY of autherity to
Mutual Broadeasting System to re-
lay programs to CKLW or other
Canadian stations, was indicated
in a letter to WJBK, Detroit lo-
cal, in response to a protest from
that station. T. J. Slowie, FCC
secretary, in a letter April 26 to
James F. Hopkins, WJBK mana-
ger, said FCC records do not re-
veal any application on file from
Mutual requesting extension of its
authority to send programs to Ca-
nadian stations. He added, how-
ever, that “when such an applica-
tion is filed, your letter will be as-
sociated therewith and will be
brought to the attention of the
Commission.”

In his protest [BROADCASTING,
May 1] Mr. Hopkins alleged nu-
merous activities in connection with
the Detroit-Windsor situation. Re-
ferring to allegations of a ‘lot-
tery” and to competition with De-
troit commercial accounts, Mr.
Slowie pointed out that the FCC
has “no direct supervision over
Canadian stations” but that it
“does have the authority to grant
or refuse authority to send pro-
grams to such stations for broad-
casting.”

KARK, Little Rock, Ark., has been
given a contract to record 80 fifteen-
minute discs t0 promote Arkansas’
participation in the New York World’s
Fair of 1939. Designed to induce con-
tributions to finance a large Arkan-
sas Exhibit at the exposition, the plat-
ters will be broadcast over eight sta-
tions in Arkansas.

BASEBALL broadcasts on WHK-
WCLE, Cleveland, originate in a
display window on the main floor
of Terminal Tower, Cleveland, at
top of the ramp leading to the

rapid transit system. In photo
(I to r) are Pinky Hunter and
Jack Graney, who get reports from
a Western Union operator. Gene-
ral Mills and Socony-Vacuum are
sponsors of the recreations of out-
of-town games of the Cleveland In-
dians. Graney formerly played with
the Indians.

Allied Mills to Place

ALLIED MILLS, Chicage (Kree-
mex pancake flour), which use 10
stations last winter, will make plans
in late June for radio advertising
to start this fall. Radio, as in the
past, will likely be confined to east-
ern ‘markets. Morris - Schenker-
Roth, Chicago, is agency.

WENTY are the call letters assigned
by the FCC for the new station it
has authorized the Elmire (N. Y.)
Ster-Gazette, a Gannett newspaper,
to construct [Broapcastixg, May 1].

New CBS Rate Card

CBS Rate Card No. 24, effective
April 1, was distributed to agen-
cies and advertisers May 6 along
with a new brochure titled To
Shrink Space, setting forth the
14 new stations and 94 major im-
provements in CBS outlets made
since August, 1937. The new sta-
tions listed as CBS affiliates are
KARM, Fresno; KROY, Sacramen-
to; KGAR, Tucson; KIRO, Seattle;
KSFO, San Francisco; WAPI,
Birmingham; WNBX, Springfield,
Vt.; WGAR, Cleveland; WEOA,
Evansville, Ind.; WRDW, Augusta,
Ga.; KDAL, Duluth; WMFG, Hib-
bing, Minn.; WHLB, Virginia,
Minn.; WBRK, Pittsfield, Mass.
Also listed is KGGM, Albuquerque,

. M., which joins the network on
or before Sept. 1 of this year. A
description of each station and its
market is contained in the bro-
chure. The rate card lists 113 sta-
tions in 112 cities with the day
and night rates for each, starting
with basic and broken down by
available supplemental groups. Not
listed as yet was KOIL, Omaha,
which recently announced its in-
tention of severing its affiliation
with NBC-Blue and joining CBS
as soon as arrangements can be
made.

ART LINKLETTER, radio director
of the 1939 Golden Gate International
Exposition, to be held on Treasure Is-
land in San Francisco Bay, states that
more than $500,000 will be expended
on equipment and staff for the Treas-
ure Island radio and public address
programs, exclusive of talent. The lat-
ter will be sponsored by exhibitors and
governments as well as by the Expo-
sition dirvectly.

Fruit Extract Test

NESBITT FRUIT PRODUCTS,
Los Angeles, using radio for the
first time, to introduce Mak-A-
Quart, orangeade base, to the con-
sumer market on June 6 will start
a 13-week test campaign using
twice weekly participation in Jane
Weaver's Home Forum on WTAM,
Cleveland. Agency is Mayers Co.,
Los Angeles.

Blind Cleaner Testing

SEE-MORE Products Co., Chica-
go {venetian blind cleaner) has
started test announcements on the
Whaet's New in Milwaukee pro-
gram, 11-11:30 a. m., on WTMJ,
Milwaukee. Samples are given on
request. If test proves successful
other stations may be added about
July. T. R. Bauerle Adv. Agency,
Chicago, has the account.

WALTER BIDDICK

oM

L SEATTLE

15 18

To the listeners in the St. Louis area that phrase has the
same significance as the word “Sterling” on silver—THE
BEST IN RADIO. And the advertisers taking advantage
of our enviable position are getting big returns. So be sure

to investigate what KWK has to offer before signing your

next contract.

THOMAS PATRICK

HOTEL CHASE

$T. LOUIS, MO.

REPRESENTATIVE - PAUL H. RAYMER CO.

NEW YORK

CHICAGO

BROADCASTING ¢ Broadcast Advertising
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BOWEY's Inc., Chicago (Dairi-Rich)
upon  the  resumption of  Standard
Time in Seprember, will return with
Terry « the Pirates on all basic NRC-
Blue stations in the eastern time
zoue, using transcriptions on the re-
nainder ot the basic Blue outlets, ac-
cording to H. L. Hulsebus. vice-presi-
dent of Stack-Gobhle Adv. Ageney,
Chicago. handling the aceount. Net-

work show will be broadeast rhrice
weekly ar 5:15-5:30 p. om. (EST).
GENERAL MILLS, Minuneapolis

(Wheaties), on May G assnmed gpon-
sorship for 22 weelks of the WHXN
Oviginel  Admatenr Howr. which re-
cently marked the beginning of its
fifth year on the air. The prograwm.
previously sponsored by DProcter &
Gamble for Oxydol, is now heard I'ri-
days at 89 p. m., through Blackett-
Sample-IImnmert, Chieago.

GIBDBS & Co., Chieago (Betty Dree
cosmeties), has started o quarter-
hour series on WTALI, Milwaukee,
featuring Ild Thompson, radiv editor
of the Vilwaukee Jowrnal, in Around
the Dial which gives intimale glimpses
of radio personalities. Ruthrauff &
Ryan, Chieago, is ageucy.

NATIONAL DPoster Stamp Society,
Chicago, now placing through James
R. Lunke & Associates, Chicago, has

started a  weekly juvenile program
he Mysterious Dr. Mikalin, on
WMAQ. that city. It may be ex-

tended to other stations next fall,

CALIFORNIA PACKING Corp,
San Franecisco, in a 10-week campaign
for Augostura sardines. is using par-
ticipation five times weekly in House-
wives Proteciive FLeugue on IKNX,
Hollvwood., Agency is McCann-Erick-
soll. San Frangiseo.

RADIO MARVEL GUITAR Co,
Chieago, has stavted three weekly
spot aunouncemwents on WLS, Chiea-
zo. If other stations arve added, they
will he confined 1o rural markets,
according. o T. R. DBauerle Adv.
Agency., Chicago, in charge of rhe ac-
count,

O GOLD BREWING Co.. Seattle
tbeer) has named Ruthranff & Ryan,
Seattle, to bandle its advertising. A
seriex of 18 one-minute dramatized
transeriptions ent by RCA-Chicago.
will sturt June 1 on about eight sta-
tions in the Pacific Northwest. Ruth-
ranft & Ryan’'s Chieago office will
handle the placements.

GENERAL TIRE & RUBBER Co,
Alkron. on April 25 started sponsor-

ship of Courthouse Reporter on
W.IID, Chicago. The program is
hroadeast  Monday through TFriday

from 11:13-11:30 a. m., preceding the
hroadenst of conrt cases dealing with
anto drivers’ misxlemeanors. In con-
junction with the broadeasts Gemneral
is eonducting an intensive safety canr-
paign in Chieago. D'Arvey Adv. Co,
St. Louis. is ageney.

ROLEX WATCH Co., Toronto, was
to start a twice weekly dramatie
one-minute spot cmupaign about May
15 to run to end of year over 13 Ca-
nadian stations. Aceount is handled
by IE. W. Reynolds & Co., Toronto.

NATIONAL DRUG & Chemieal Co.
of Cauada, Montreal {Gin pills) has
started ld-minute live talent shows
three times weekly on CFCFEF, Mon-
treal; CKAC. Montreal; CFRB, To-
ronto; CKCR, Kitchener, and six
times weekly on CKTB, St. Cath-
erines, Ont, Spot aunouncements have
heen started on 12 stations through-
out Canada ou 2 daily or more fre-
quent basis. A test news broadeast
has heen started six times weekly
over CKGIB, Timmins, Ont. A. AMe-
Kim ILtd.. Toromto and Montreal.
handles the account.

» 3

WITH a 75-piece junior
militia
show, WHN, New York, staged
a celebration May 6 welcoming
Wheaties as the new sponsor o
its Amateur Hour, original m. c.
of which was Major Bowes. Above
are Jim Moran, New York sales
manager for Wheaties, and Al Si-
mon, publicity director of thesta-
tion, leading the parade.

naval
band as part of the

MASSEY-HARRIS Co.. Toronto
(farm implements) is running weekly
live talent shows on CJRM, Regina,

and CIQC, Saskatoon. and transerip-
tion programs oun CFCN. Calgary,

and CJCA. Edmonton. Accounts were
placed direct through the local ageuts,
Dependent on the crop conditions dur-
ing the latter part of May, will be a
summer and fall radio eampaign.

LIBBY, MeNEILL & LIBBY of
Cunada. Chatham, Ont. (condensed

milk) has started a thrice-daily 26-
weel: schednle of spot announcements
over OKS8O. Sudbury; CIKL. Kirk-
land Lake: CKGDR. Timmins; CJCB,
Sydney. MeConnell, Daxter & East-
man. Toronto. placed the account.

FACTO SALES Corp.. Jamaica, N.
Y., has signed a 13-week contract with
WMCA. New York, for a program to
be heard at 11 p. m. to 12:30 a. m.
each Tuesday. The product promoted
is Facto. a game said to resemnble Bin-
zo and Twenty Questions. The series
whieh began May 10, is placed direct.

RADIO COLLEGE of Canada. Te-
ronto. has two to three daily an-
nouncements during May on CKNX
Wingham; CKPC, Brantford;
CIPRC. Kingston; CKBI. Prince Al-
hert ; CFPL, London; CFQC. Saska-
toon; CI'LC. Prescott; CFCO, Cha-
tham ; CIGX. Yorkton. Acconnt was
placed through Norris Iatterson Ltd.,
Toronto.

Agency Appointments

AMERICAN AIRLINES Inc., Chi-
cugo, to Ruthrautt & Ryan. Chieago.
AMERICAN Cranberry Dixchange,
New York. to BBDO, N. Y.

RDENEFICIAL MANAGEMENT
Corp., Newark {finanecial), to Black-
ett-Sample-ITummert Inc., New York.

CAL-JUICES Inc. Auaheim, Cal
{eanned citrus juices). to Dana Jones
C'o.. Los Angeles.

JOSEPHINTE Culbertyon Cosmetics,
New York, to Gussow., Kalim & Co.

H . HOOD & Sons Inc.. TPoston
(milk), to Harold Cabot & Co., Bos-
ton.

ILLNO NU-ENAMEIL Droducts Co,
Chicago (paint), to Maleolm-Howar1
Adv. Ageney. that city.

KELLOGG Co.. Battle Creek (Wheat
Krispies), to Iays MacFarland &
Co.. Chiengo.

KELLY DRY Ginger Ale Co.. New
York. to Brandt & Brest, N. Y. Me-
dia plans not ¢omplete.

LARUS & DBros. Co.. Richmond
{Edgeworth tobacco, Domino cigar-
ettes), to Cecil, Warwiek & Legler,
New York.

MILLER BREWING Co., Milwau-
lkee, censes advertising through Roche,
Williams & Cunnyngham, Chicago,
ufter May 1.

BROADCASTING ¢ Broadeast Advertising
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MOLLY-O Corp.,, Chicago (canned
milk shake), to Mitchell-Fanst Co.,
Chicago.

NATIONAL Poster Stamp Society
to Jumes R. Lunke & Associates, Chi-
cagn.

SOIL-OFF Co., Glendale, Cal.(cleun-
ser), to Hillman-Shane Adv. Agency,
Los Angeles,

STANDARD BRAXNDS of Califor-
nia (Royal baking powder) to Me-
Caun-Ericksou, San Frauneisco.
WITAM Inc. Chicagu (proprietary).
to  Malcolm-Howard Adv. Agency,
that eity.

HOP GOLD Brewing Co., Seattle, to
Ruthrauff & Ryan, Seattle.

WITH 19 southern California firms
represented, the Association of Radio
‘Transcription  Producers of Holly-
wouotl, recently organized, on May 3
closed its charter membership. Charles
C. Dyle, president of the organization
and also head of Radio Transcription
Co. of America, Hollywouod, following
the meeting stated that the formation
of this group is an important step
toward stabilizing the transeription
industry. Reiterating his statement
made several weeks ago, he said that
this association will coordinate with
other transeription groups in raising
the standards of the industry and in
working out problems of conunon
interest.

NBC Thesaurus is offering to sub-
seribers two  new  progrums, Alohe
Land, consisting of authentic native
Hawaijan musie, and a special patri-
otic feature for use on IFlag Day,
June 14. Thesauraus recordings, made
in New York, are being used in the
Phillipines to sell Awmerican produnets,
accovding to Thomas R. Worthen,
manager of KZRM, AlLunila. Cur-
rently three American advertisers
arve using the transecriptions on that
station; Chas. H. Phillips Co., R. L.
Watkins Co. (Dr. Lyons toothpow-
der), and the Borden Co.

CONTINENTAL Radio Productions
has been vrganized by Louis Laemmle
and . A. Wohl, with temporary
headgutrters at 1611 Vista Del Mar
Ave, Hollywood. IPirm will produce
both live talent and transeribed shows
and has under production four pro-
grams which are being cut by Radio
Recorders Ine, Los Angeles.
MERTENS & PRICE, Los Angeles
transcription concern, has appointed
the following new regional representa-
tives: Charles Michelson, 545 Kifth
Ave, New York, in charge of the At-
Luntic seaboard; Coughlin & Co., 505
Michigan  Bivd,, Chicago, the Jlid-
west and W. Dewey De Flon, Colo-
rado Springs, the Rocky Mountain
States. IFirm has sold 7'he Sunday
Dlgyers, biblical dises serial to Halifar
Herald, on CHNS, Halifax, N. 8,
thru Al Canada Radio IFacilities ; Les-
ter . Brew, Auburn, N. Y. (funeral
director), on WMBO, that city; Mor-
ris lee Co., Jacksan, Miss. (vefrigera-
tors), on WIDX, that eity.
GEORGE I FIELD has joined the
sl of Charles Michelsou, New York.
trauseription agent. and will handle
middle Atlantic station sules.

FOLLOWING removal of its home
office to Chicago, Atlas Radio Distri-
buting Corp., tmnseription firm, has
opened New York offices at 60 5.
42d St. Harold Streteh Jr., formerly
of the sules staff at WIIN, New York,
is in charge.

HIEARD ou WGN, Chicago, for the
past two and a half years, Quin
Ryau's Marriege License Bureun Ro-
wmances on May 16 expiuds to a na-
tional Mutual network, The program.
after May 22, will be heard Mondays.
Wednesdays aud Fridays at 3 p. m.

BROADCASTING ¢ Broadcast Advertising

WFBR GOES TO
THE RACES!

Baltimore’s No. 1 showmanship station not
only broadcasts the races=--but sells 'em!

Exclusz'vely on WFBR:

““THE PREAKNESS"’..mAY 14th

Sold to: AMERICAN OIL CO.--3 hours (2:30 to 5:30 P. M.}
Fed to WRC in Washington, D. C.

4:45 to 5:15 P. M. fed to the entire Eastern NBC Red Network.
Described by Clem McCarthy.

Exclusively on W FBR:

PIMLICO PRESS-BOX--Daily 11:45 A. M.
Sold to: 7"UP

VOICE OF PIMLICO--paily 4:30 p. M.
Sold to: 7-UP

Two daily features direct from the Pimlico Race Track.

Exclusively on WFBR:
THE PREAKNESS BALL--Fed to NBC Red Network.

The party of the week, covered by “'LIFE GOES TO A PARTY'.

Exclusz'vely on WFBR:
THE MARYLAND HUNT CUP--ArriL 30th

The classic of cross country races. Described by Clem McCarthy.
Fed to NBC Red Network.

National

Representatives

EDWARD PETRY & CO. BR.c - o &

ey RO RS )

i N.B.C. RED NETIWWORK
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Disc Service for Agencies

Started by Radio Events

RADIO EVENTS, New York pro-
duction and transcription firm, has
started a special service for agen-
cies with clients desiring to use
only a limited number of stations
in any area. On a per-station
basis, the new service provides a
custom-built transcription series
with the proviso that clients con-
tract for a minimum of 10 sta-
tions and release the program for
general sale outside the territory
for which they reserve rights.

According to Joseph M. Koehler,
president of Radio Events, eight
agencies have thus far signed for
the new service. Of the new pro-
grams he said, “This new service
should raise the level of sponsored
transcriptions, for where agencies
in the past had to purchase a
standard library feature when they
had a client with a limited budget,
they will now be able to present
just the program which their
tests reveal will pull.”

Coulter Heads Workshop

DOUGLAS COULTER, assistant
CBS program director, has been
named director of the summer ses-
sion of the New York U. Radio
> eennmw Workshop for a
six-week term be-
ginning July 5.
Associated with
Mr. Coulter, who
for 12 years was
vice-president in
charge of radio
for N. W. Ayer
5 & Son, will be
e & gtaff members of
Mr. Coulter ~ CBS and NBC.
Lecturers will include Earl MecGill,
casting director of CBS; Max
Wylie, CBS script director; Lewis
Titterton, manager NBC script di-
vision; Robert S. Emerson, CBS
production assistant, and William
A. Wheeler, production director of
Educational Radio Project. Roy
Durstine, president of BBDO, and
Paul Whiteman will give special
lectures.

Coughlin’s Next Series

HAVING recently completed his
winter broadcast series, Father
Coughlin has signed a contract
with Aircasters Inec., Detroit agen-
cy, headed by Stanley Boynton, for
a new series to begin next Nov. 6.
It will run 80 weeks and, as in
the last series, Father Coughlin
will be heard Sundays from 4 to
4:30 p. m. More than 60 stations
will be lined up for the indepen-
dent hookup.

Bugler Adding

BROWN & WILLIAMSON Tobac-
co Co., Louisville (Bugler cigar-
ette tobacco), sponsoring the Plan-
tution Party on WLW, Cincinnati,
since April 9, on May 7 added
WGN, Chicago. Other Mutual sta-
tions may be added later. Planta-
tion Party is broadeast Saturdays
9:30-10 p. m. (CDST) from the

Cincinnati Music Hall Auditorium.
Russel M. Seeds Co., Chicago, is
the agency.

/(ee/a yoat Shitton . . .

It won’t be long now hefore you’ll see the most

amazing field strength survey in the history of

radio. It’s really something to talk about. Watch

for it in the mails soon.

KFYR

The Regional Station With the Cleared Channel Coverage

Meyer Broadcasting Company ¢ Bismarck, N. Dak.

GENE FURGASON

AND COMPANY--NAT'L. REPRESENTATIVES.
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HEADLINER of the Detroit poet
Edgar Guest’s It Can Be Done pro-
gram for Household Finance Corp.,
on CBS May 11 was Leo Fitz-
patrick, veteran broadcaster and
dynamic ex-president of NAB, who
participated in a dramatized ver-
sion of his association with WJR,
Detroit, of which he is general
manager. “Fitz” came to Detroit
in 1925 from WDAF, Kansas City,
where he was original announcer
for the famous old Nighthawks.
Inset photo shows Edgar Guest.

WLW, WSAI Now Feed

12 Network Productions

TWELVE network productions
now originate at WLW and WSAI
Cincinnati, with the addition of
five new shows to the Mutual
coast-to-coast hookup. The new
shows include Musical Steeplechase,
featuring Josef Cherniavsky and
his orchestra in a musical guess-
ing game; Memory Bouquet, pre-
senting Vicki Chase, soprano, with
William Stoess and the orchestra;
State Fair, novelty carnival with
Hugh Cross and his Pals, the
Brown County Revelers, Judy Dell
and the Novelty Aces; Salute to
the Cities, WLW educational se-
ries offering August Schaefer and
the Crosley Military Band with Al-
len Franklin as parade marshal
and narrator, and the Internation-
al Liars Fraternity featuring top-
pers in prevarications against a
background of novel sound effects
and music directed by William
Stoess.

WLW feeds three more shows to
Mutual and two to NBC. Renfro
Valley Barn Dance, Theater Di-
gest, and True Detective Myster-
ies. To NBC goes Vocal Varieties,
featuring the Smoothies, the De-
Vore Sisters and a voecal chorus,
directed by William Stoess, and
Josef Cherniavsky’s Musical Cam-
era, originating in Cincinnati’s
Emery Auditorium.

WSAI feeds two programs to
Mutual. They are Schemes That
Skin, Better Business Bureau edu-
cational series, and Charlie & Jane
Entertain, featuring Charles Dam-
eron and Jane Gerrard.

FTC Cites Philip Morris

PHILIP MORRIS & Co., New
York, has been charged by the
Federal Trade Commission with
unfair competition in selling ciga-
rettes allegedly packed and assem-
bled so as to involve a lottery
scheme.

BROADCASTING ¢ Broadcast Advertising
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LEIGIT  CROSBEY. who ceently
Joined Avthur Kudner Tne. New Y ark.
to service the Pan American Coffer
Industries acconnt. has resigned
become a0 vice-president of the G-
ner My, ¢ New York, Mre (m\
by was formerly with Bhickett-Nam-
ple-TIummert, Chicaga, as aceount ex-
ceutive Tor Geueral AMills,

RUTH HOOPER  LARISSON  has
joined  Cawmpbell-Ewald Co. of New
York, 1o work on the account ol
Mary Pickford Cosmeties,

WARD WIIEBLOCK Co., DPhiladel-
phia. will vpen a New York oflice ar
420 Lexington  Ave. in charge ol
Ralph K. Strassman. vice-president.,

BUCK GUXNN. formerly on the ra-
dio staff of J. Walter Ihom]-wu Co.,
i ax a prodineer has Jumed
Rnlhnnlﬂ & Ryan. Chicago. in o xim-
ik enpacity. John Denison has heen
added to the Rutheanft & Ryan eadio
writing staff,

EDMUND (Tiuy) RUFFNER. Hol-
l\\\uod radio manager of Ruthvanif
a \\|II be guest speaker at the
isen .\d\' Club May 25. TTis
mluvu will be 'l'ln- Growth of Ra-
dio Advertising™,

W. A WADE, head of Wade Adv.
Agency, Chicago, was in Ilallywood
for several dayx during carly May on
riadio  business.

DECKER ADY, AGENCY and Ha-
old F. 'nrsell Co., Detroit, have con-
solidated nuder the nume of Adver-
tising Associntes, with offices in the
David Scott  Bldg. DPrincipals  are
Charles F. Rosen, formerly of Drooke,
Smith & French; Milton M. Decker
and Harold F. I'ursell,

WILLIAM PIHLLIDPS, of J. Walter
Thompson (‘o., Hollywood, and Sarah
Lavenia Novth, receptionist of Ruth-
rauff & Ryan, that eity, weve marvied
April 30

J. SAVINGTON CRAMIPTON, radio
director of W, Esty & Co.,, New
York., resigned April 30, Mr. Cramp-
ton, who was in Hollywood with the
Jack Oakic show for Camel cigavettes
all winter, has uot announced future
plans.

JOHN S, DAVIDSOXN has resigned
from the radio department of J. M.
Mathes Ine.. Now York, to join Fed-
eral Adv. Agency,

JOHXN WIGGIN, of the radio produc-
tion staff at l'e(lhu & Ryan, New
York, resigned May 6 and will spend
the smmmer writing at his farm in
New Hampshirve,

FREED JONES, acting West Coast
publicity divector of Young & Rubi-
cam, Hollywood, and Jean Simpsoun,
of Rt. Louis, were marvied April 30.

Y & R Radio Changes

CARLOS FRANCO, network time
buyer of Young & Rubicam, New
York, has been appointed to take
charge of the talent department in
addition to his present duties. He
succeeds William R. Stuhler, who
recently resigned to join A. & S.
Lyons, and is assisted as talent
buyer by Therese Lewis. At the
same time, Pat Weaver, who has
been a producer, was made man-
ager of the radio department, and
Fred Wile was named as his as-
sistant.

MRS. BABB NAMED

KASTOR DIRECTOR

MRS ELIZABETH BABB, with

. W. Kastor & Sons Adv. Co,,
Chlcago for two years as assistant
to Edward Aleshire and Gordon
Cooke, radio directors, has been
named radio director. She succeeds
Mr. Cooke, who joined the agency
Nov. 18, 1937. As radio director,
Mrs. Babb will have charge of pro-
duction, spot placements as in the
past being handled by Howard H.
Hudson, in charge of media. J. F.
Seehof, vice-president for three
years, supervises all copy includ-
ing radio.

Edward Davis, for 19 years
a manufacturer’s representative in
the confectionery material supply
field, has joined the agency as vice-
pleudent in charge of new busi-
ness.

W. C. Nichols, with the agency
since the first of the year, has
been mnamed market research di-
rector. Mr. Nichols was advertis-
ing manager of the James S. Kirk
Soap Co., Chicago, for six years,
and marketing and mevchandise di-
rector for College Inn Food Prod-
ucts, Chicago, for three years.
Miss Yetive Brown, radio copyv-
writer with Lord & Thomas, Chi-
cago, has joined the Kastor agency
in a research capacity.

EDGAR G, SISSON Jr., radio di-
rector of Lord & Thomas, New York,
for fhe last two yeavs, on Juue 1
will resign to join the radin depavt-
ment of Pedlar & Ryan to work with
Gregory  Williamson,  radio  djvector,

HAROLD KEMI'. recently with the
Hollywond oflice of Rockwell-0'Keefe,
and previously with NI, has joined
the vadio department of Stack-Goble
Adv. Ageney, New York.

BSMOND P. O'BRIEN has joined
Tulton, de Garmo & Ellis Inc.. New
York ageucy. as vieo-president.

You may find yourself in
this fix tomorrow . . . .

A last minute program offered you at the husiest time in the
evening schedule. You may have to waste hours trying to shift

programs around or lose several hundred dollars in extra

Political campaigns, now getting under way, will add to the con-
fusion al your station with requests to clear half or three quarter
hour periods for political speakers . . . orders to relay delayed
broadcasts to other stations.

You might as well install a Presto recorder now
and be prepared to collect the extra money that
comes in election year.

With a Presto recorder you can shift, delay, rearrange programs
. fit extra programs into any open spot in the schedule
. broadcast them regardless of when they come to you.

BUT WE
CAN‘T CLEAR
THE TIME

MURRAY CARPENTER, spot time
huyer for Comptou_Adv. Ine. New

Two Presto type 6-D recording turntables and one type 85-E

York, and Harriet Lang, also of the Midwest Advertisers, equalizing amplifier will enable you to record and play tran-
agency, were married April 23, Agencies, Stations, scriptions econtinuously for an hour, or more if necessary. The
DANVERS & ’erUNI{ A(I;’prtisini;:. Educational Institutions equipment is portable. It may be used in your control room to
Denver agency. has organized a radio IR . R g . £ 5 q g

demenment . under. the . dieeetion  of Phone o wire your record from the wire lines or from your studios or it may be

Fred Graham. used outside the studio with your regular remote equipment.

DOROTIIY DUNCAN, for two vears
a sules promotion e\eum\e in the
advertising department of Montgom- PRESTO’S MR::"_'G”;:“I“'"’
ery Ward & Co., Chieago, has joined CLLOA)
Compton Adv. Inc.. New York, as
copy writer and script writer,

recording needs to: . q
Chances are that the Presto installation will pay

for itself before election day. And you can pay
for it as it makes money for you.
Write for details on our new 167

Portable Tramseription Playback ASK FOR DETAILS OF OUR MONTHLY PAYMENT PLAN

WATSON HUMPHREY, radio pro- Unit. (AC-DC dual speed)

ducer of the Leon Li;'aiugston :I\ggenc_\'.

San IFrancisco. and Barbara Burras. °

:llctrplss. 1fo%uerl,v on the staff of KG\I\'. n E c o n n I " G
‘orttand, Ore,, were married recently. BROCK-FORSYTHE CO.

CHARLES L. BURNS & Associates, 540 N. MICHIGAN AVE co R P 0 R A T I o "
Cleveland, has moved to 1243 Rock- ) N

well Ave. CHICAGO e |ILL.

SUPERIOR 7047 - 7048 147 W. 19th Street O NEW YORK CITY, N. Y,

KRAFT Adv. Agency, Minneapolis,
has woved to 1010 Second Ave.
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THE FICK OF THE

RADIO

STATIONS IN WESTERN CANADA

In Western Canada—

all these stations are
C.B.C. hasic outlets.

I“MH nitoba

CKY Winnipeg

is western Canada’s Most
Powerful Station

L]

L]

L]

L] and
: CKX Brandon
L]

completes the Manitoba
radio coverage.

The people listen to—
CKCK Regina

"Alberta

These three stations afford
the only 1009, coverage.

CJCA Edmonton
CFAC Calgary
CJOC Lethbridge

British Columbia

You cover a wealthy
Mining and Fruit Farm-
ing Area with—

CJAT Trail

Canadian Repressntatives
ALL-CANADA
RADIO FACILITIES
TORONTO - MONTREAL - WINMIFEG
CALGARY - VANCOUVER

U. 5. Representatives
WEED & CO.

NEW YORE DETROIT
CHICAGD - SAN FRAMCISCO
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test program called Synco-

pated Riddles has started on

KMO, Tacoma, Wash. Each
program is built around an idea
to which clues are given in the
musical selections played. For
example, listeners write in the
total of numbers in selections like
Three Little Words, Forty-Second
Street, Two Cigarettes in the Dark,
When You and I Were Seventeen,
etc.. played on the program. Dailv.
weekly and monthly prizes are giv-
en by participating merchants. The
series averages 1,000 letters week-
ly, says KM?.

COPYRIGHTED musical con-

* *

For the Sick

TWO new programs for sick people
have started on WHK, Cleveland.
One series is called the Health
News Reporter, consists of talks on
medical science and the retention
of good health. The other is a five-
weekly series of musical shows for
shut-ins. Local Anti-Tuberculosis
League quizzes sick folk about the
programs they like, the music they
want.

* * *
Agricultural Daily
WRITTEN around some prominent
local or national person who was
born on a farm, a new series called
Agricultural Daily has started on
25 Mutual-Don Lee stations on the
Coast. Harold Bratsberg gives
market and weather reports, late

news flashes.
* * *

Big Town
ORIGINATING from a local hotel
lobby, a new series called Today's
Traveler has started on WMCA,
New York, featuring Frankie
Basch and Martin Starr in inter-
views with visitors to the big town.
Asked what brought them to New
York, what interested them most,
the visitors relate antics that cre-
ate much hurlwr,‘sayi WMCA.

Batter Up!
SANDLOT baseball stars are in-
terviewed weekly on WCBD, Chi-
cago, during a series called The
Ladder of Fame. The kids are ques-
tioned by Bill Harley, local base-
ball coach, on the fine points of
the game. Scores of big league and
semi-pro games are included on the
progrant.

* & %

For Vacationists

ADVICE to vacationists is given
on a thrice weekly series called
Travel Man on WNEW, New York.
Listeners are told the best routes
and road conditions, what to see,
how much each trip will cost.

Perclly PROGRAMS

Who’s In Town?
VISITORS of prominence were in-
terviewed on Who's In Town To-
night, an NBC-Blue program orig-
inating in San Francisco and fed
to its California network on April
29, Janet Baird interviewed the
men; John Wolfe quizzed the
women. The informal chat re-
vealed occup::tionf, pirsonalities‘

Lest They Forget
OLDTIMERS whose interesting
stories of early Oklahoma might
be lost through death are making
recordings of early recollections
for WKY, Oklahoma City. When
the old gentlemen can’t come to the
WKY studios, Dryl McAllister
visits them with the mobile trans-
mitter. The State historical soriefw
will keep the records after WKY
broadcasts.

* *

Food Facts
ODDITIES of foods are described
on WWJ, Detroit, during a new se-
ries called The World's Market
Basket, featuring Mr. Food-Oligist,
who discusses the fine points of
foods from all parts of the world.
Sponsor is the local Warehouse
Grocery Supsr M'arksts.

Who Did It?
CRIME clues are given You, the
Unseen Jury each evening on
WEAF, New York, when a pro-
gram of that title is presented by
Roy Post, amateur criminologist.
The evidence is related by the
prosecutor, the defense attorney
and various witnesses. Near the
end of each show the radio audi-
ence is given a few moments to de-
cide who's guilty before the ver-
dict is aired.
* * *

Just Married
ADVENTURES of ordinary young
married folk form the theme of
Married Life. a Saturday afternoon
serial on WFIL, Philadelphia. Se-
ries is sponsored by the local
Bruder Paint Co. and the program
concludes with a talk on interior
decorations.

* *

Women and Voting
SLANTED to instruct women in
government a new series has start-
ed on WQXR, New York, in co-
operation with the New York State
League of Women Voters.

The last word in technical perfection

—utterly modern throughout, always—

Out In Front

What to Serve
ANSWER to all housewives’ ques-
tions of What to Serve Today? iz
given daily on WHO, Des Moines.
during a program by that title
featuring Helen Watts Schreiber.
Under sponsorshin of the local
Hoxie Fruit Co. the program is
slanted to advise cooks and shop-

ers on green vegetable and fresh
ruit menus.
* *

Is There A Doctor?
FIRST AID treatment is the sub-
ject of a series on KDAL, Duluth.
called Is There a Doctor in the
Crowd? Various local physicians.
introduced as “your famly doctor”.
discuss what to do “until the doc-
tor comes” in this series given ir.
cooperation with the local Red
Cross and medical aisociation.

* -

Parent and Child
CONTESTNG teams in Mind Your
P’s & Q's, 2 quiz show on KDAL,
Duluth, are composed of a parent
and a child. Featured is Sam Levi-
tan, KDAL’s special events direc-
tor, and theatre tickets are given
listeners sending in best question
lists.

* * *
E

e

oy o 30N
SAFETY on the streets of Boston
is due in no small part to the
WORL M-1 Reporter who cooper-
ates with local police to broadcast
a daily motorist interview under
sponsorship of General Tire Co.
red Bailey (left) of WORL and
Sam Henderson (with mike) dis-
cuss traffic with local officers.
Visiting traffic authorities and
many a Boston driver are inter-
viewed.

* * *

Footprints
POPULAR five-minute evening se-
ries on WICC, Bridgeport, Conn.,
is Footprints on the Sands of Time,
a series of short dramatic biog-
raphies of famous local and na-
tional personages. William Donnel-
ly, WICC actor and producer, han-
dles the daily show.

* * *

Famous Doctors

LIVES of famous doctors are
dramatized on KTSM, El Paso, in
a new series sponsored by Gunning
Casteel Drug Stores. Conrey Bry-
son writes the show and script is
approved by the local medical so-

ciety. . e

No Proof
REQUIRING no proof of purchase,
Colgate-Palmolive-Peet is offering
$1,000 for the best short letter on
listener preference of Hilltop
House and Myrt & Marge.
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_ Lewis for NEA Service
“Next on the program we have u real
novelty number—Butch MeCluch and

his mugical hacksaw.”

RADIO AND
SCHOOLS

WO, Minneapolis, provided a work-
shop early in May for the Creative
Writing Conference of Minneapolis
high schools when an original one-aet
radio play writen, by a high school
student specially for radio was pre-
sented. R. W. Winsauer. assistant
production manager of WCCO. ai-
rected the broadeast whieh was enact-
ed by professional pervformers, Two
days later. the production was dis-
cussed and used as a sample at the
eonference, stnged annually hy the
Minneapolis high schools in an at-
tempt to interest talented students in
creative writing,

ADVANCE classes of local high
sehools are given lectures on broad-

casting  technigque in the studios of
WSRAMB. New Orleans. The less tech-
nieal aspeets of sound effects and re-
cordings arve explained and all stu-
dents get a chanee ta perform hefore
the mikes.

KGIR. Butte. and KPFA. Helena,
have conclnded a series of educational
mocrams designed and presented by
hizh school students with voeational
education as the theme. A silver enp
was presented to the winning school
chosen on the hasis of listener appeal.

WIOD. Miami, is eondueting classes
in microphone technique for the fac-
ulty and studeunts of all local high
schools  with special instruetion in
singing  teehnique,

KS8RO. Santa Rosa. Cal.. announces
a series of edueational programs in
cooneration with the sehool superin-
tendents of four adjncent counties.
The series are planned for a six month
perind beginning Oect. 1 and will in
elude extensive training for children
in radio.

CHTCAGO Board of Edueation. under
the supervvision of its radio conneil,
will condnet a specinl Radio Work-
shop for local teachers from June 20
to July 16. Scrint wriring will he
tanght hy Tames Whinple of Lord &
Thomas. Produetion instrunetion will
he in eharee of Paul Dowty of the
WRBM-CBS staff.

KDYL. Salt Lake City, is preparing
two series of college programs in co-
oneration with the speech denartments
of Ttah U. and Brigham Youne U.

under supervision of TFloyd TFarr,
KDYL edunecational director.
TO its schedule of sehool programs.

CKY. Winnipeg. has added The Tax-

payer's Dollar. designed to inform
school children of coming rvesponsi-
hilities,

THE Iiniversity of Chicago Round
Tahle heard on NBC for the past
seven years. on May 8 moved to 10:30
Sunday evening for the summer.

EDWARD J. STAUBITZ, in charge
of the tower division of Blaw-Kunox
Co.. Pittshurgh. on May 3 was is-
sued Patent No. 2,116,368 by the
U. S. P’atent Office, covering an an-
tenna tower,

AMERICAN TRANSFORMER Co..
Newark, N. Announces a  new
equalizer panel, AmerTran Type IF-
188, for use in correcting the fre-
quency characteristies of eirenits in
the transmission and amplifieations
of speech and musie. On the low side,
equalization at 25, 50 or 100 eycles
cann be controlled throughout a range
of 0 to 25 db in 11 steps.

CKOV. Kelowna, I3. C., has received
a power inerease from 100 to 1.000
watts and is installing a new 195-
foot Canadian Mareoni vertical radi-
ator. Two I'resto turntables  have
heen installed. aceording to J. W. B.
Browne, CKOV maunaging dirvector.

KPAB. Laredo. Tex.. has installed a
Blaw-Knox vertieal antenna. The sta-
tion proposes to hegin operation in
latter May. with 250 watts day and
100 watts night on 1300 ke.

RCA-Victor announces a new long-
life needle especinlly designed for re-
produeing laterally ent transeription
reeordings. Known as No. 1 transerip-
tion needle. the peoints have bronze
shanks and come in boxes of 1.000.

WIEFBL, Syracuse. N. Y., has installed
a 400-foot Blaw-Knox vertieal radi-
ator which it expeets to put in serviee
on July 1.

WKBN. Youngstown, O., has in
stalled a new RCA 96-A limiting am-
plifier.

JAMESR R. FOUCH. president of
Tniversal Microphone Co.. Inglewood.
Cnal.. leaves May 23 on a month's
trin to the Midwest and will confer
with factory representatives in Chi
cago during the National Radio Parts
Trade Show in early June. Universal
on May 17 opened downtown Tas An-
geles snles and demonstration roams
at 1709 W Sth St with & E. Sha-
piro. factory renresentutive, in charge

NBC. under direction of A. FI. Sax-
ton, western division engineer. has -
stalled a comnlete new radio control
room in the Biltmore ITotel. T.os An-
geles, for remonte bhroadeasts. Glass en-
closed hooth is located in the Riltmore
Tiowl where operators may view the
orchestra and floor show. Booth is
said to_be the most modern on the
West Coast and is entirely RCA
eanipped. Banipment includes six new
microphones and high fidelity monitor-
ing amplifiers.

WTMT. Milwaukee, has installed a
new double set of RCA 70-B turn-
tables wirh vertieal piekup.

Vv, 1 V7
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OUTPUT LEVEL - DECIBELS

——— T
FREQUENCY RESPONSE

PAIRCHILD -UNIT 246 FELDBACK AMPUIFIER |
500 Owm INPUT, 500 owm oureur T |
| oUTPUT REFERENCE LEVEL + 420 DA I

| =T TFITT]
N I ETH
‘OVERALL GAIN = 7508 ¥
NOISE LEVEL » -T0 0B BELOW —
| REFEREINCE LEVEL

_J_J_."

1000
FREQUENCY IN CYCLES PER 'SETOND

-

IMAGINE A FEED-BACK AMPLIFIER
FLAT WITHIN .3 OF A DECIBEL
FROM 15 TO 15,000 CYCLES...!

From Fairchild’s precision-instrument laboratories has come a
feed-back amplifier which sets a new standard for distortion-
free range. Designed to meet the demand for greater fidelity in
broadcasting. recording. playbacks and in the laboratory. it has
literally amazed engineers who gave it thorough tests at recent
previews. The specifications speak for themselves:

Overall gain—75% db.

Noise level—50 dbbelow “0” level.
Rated at 23 watts into 500 ohm re-
sistive load.

Input impedance Multiple line: 50,
125, 250, 500 ohms.
Outputimpedance: 16 and 500ohms,
Input line volis: 110 to 125V: 50 to
60 cycles AC.

Distortion: .3% at rated oulput.
Size: Fits 192" relay rack—7" high
panel. 2 units—amplifier and power
supply each this size.

Cover: Dust cover removable from
rear—quick release, no screws.
Accessibility: Front panel remov.
able by release of four thumb
screws, All wiring then accessible,

For full information, send for descriptive literature

AERIAL CAMERA CORPOR

TION

88-06 Van Wyck Boulevard, Jamaica., L.I, N. Y.
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Wq‘%w'
LEADS THE WAY
FIRST . ccen the new gata

in *“Homc" Facsimile broadcasting.

FIRST SYSTEM placed in ac-

tual operation by the MAJORITY of
MAJOR facsimilc broadcasting sta-
tions.

FI RST to PERFECT automatic,

fully visible, continuous feed

“HOME" recorders, requiring neither
liquids nor carbon transfcr shcets.

FIRST . oo o wuee

matic selective synchronizing
method which permits “HOME" fac.
simile recording in all AC or DC
power areas.

The FINCH laboratorics arc open to

1 d b 1, 1

s for

tion, by appointment. Call Plaza
5.6570.
-
s,
="
%/ v
@/
-~

FINCH
TELECOMMUNICATIONS
LABORATORIES, INC.
37 West 57th Street
New York City

FCC Slate for June 6 Hearings

(Continued from page 15)

go to hearing on it or await the
general hearings to be scheduled
at some future date on regular au-
thorization to use that power. None
of the other superpower applicants
is seeking experimental authority.

The NAB board at its April 30
meeting named a committee com-
prising President Ethridge, John
Elmer, WCBM; Edward A. Allen,
WLVA; John Shepard 3d, Yankee
Network; John Kennedy, WCHS,
and H. C. Wilder, WSYR, to confer
with the FCC to discuss results of
the board meeting including the
matter of the June 6 hearing and
longer licenses, with related details.
FCC Chairman McNineh, imme-
diately following the reorganiza-
tion of the NAB, is understood to
have discussed with the board the
matter of conversations from time
to time in connection with prob-
lems of mutual interest.

After publication of stories of a
“secret” conference with the FCC,
criticism of this proposed meeting
developed. S. Howard Evans, sec-
retary of the National Committee
on Education by Radio, commu-
nicated with the Commission, and
in effect suggested that non-com-
mercial interests be invited to the
“conference”.

New York Plaint

There was a stronger outburst,
however, from an organization
called “American Radio Audience”,
in New York. A letter was ad-
dressed to the FCC bearing the sig-

To the tistener . ., .
To vou, with o praduct to sell . .
of sales.

a medium of entertainment,

. o medium

Combining the two successfully tokes showman~
ship and merchandising experience,

WTCN'’S unique position as a station owned and
aperated by the Twin Cities’ most important and
influential newspapers® insures intelligent han-
dling of your campaign by men with combined
special skill and experience in both fields.

(NBC)

“IN THE TWIN CITIES”

Owned and Operated by

*MINNEAPOLIS TRIBUNE
*ST. PAUL DISPATCH-PIONEER PRESS

Free and Peters, Inc, National Representatives
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nature of Rev. Edward Lodge Cur-
ran, director. Offices were given as
11 West 42d St., New York. While
the letter was not made public, a
newspaper release stated that the
directors of this organization had
served notice on the FCC that “as
representatives of thousands of
radio listeners” they desired to be
notified of the time and the place
of the “secret” meeting “demanded
recently from the Commission by
the National Association of Broad-
casters.” The release continued that
it had been alleged that the broad-
casters committee contemplated
“denouncing the Commission for
enforcing provisions of the Com-
munications Act of 1934.”

The release stated also that the
organization’s directorate had re-
quested of the FCC the privilege
of “citing Commission records in
the event of such a hearing to show
that legitimate complaints of the
radio listeners have been brushed
aside by members of the Commis-
sion in violation of the rules under
which they function.” There was
the additional charge that broad-
casters “apparently exercise too
much ‘secret’ influence with certain
members of the Commission.”
James P. Kiernan, formerly of the
Paulist station WLWL in New
York, is identified with this group.

The CBS Attitude

Some 35 answers to the dozen
pending applications for 500,000
watts power have been filed with
the FCC in connection with the
hearing. The bulk of the responses
were merely routine and did not
go into any of the facts. Several,
however, made specific mention of
points that would be contested.

On behalf of WBBM, Chicago,
and WCCO, Minneapolis, CBS-
owned stations neither of which is
a 500,000-watt applicant, CBS set
forth its objections to the increased
power in specific cases. Its answers
in each of five cases were almost
identical. Submitted by Paul A,
Porter, CBS attorney, and Paul
D. P. Spearman, attorney for
WBBM, the answers of that sta-
tion stated that the granting of
superpower to certain of the ap-

IN BIRMINGHAM

Age-Herald
Station
Birmingham

1310 KC,

AHiliated With
MEC BLUE METWORK

Mayor and Mike

WHEN Ed L. Hayek, owner
and manager of the new
KATE, Albert Lea, Minn,
decides to put the mayor on
the air, there’s nothing to it.
All he does is call himself to
the microphone. He is mayor
of Albert Lea, as well as pub-
lisher of the Northwest Jew-
eler, a leading trade publica-
tion in its field, and an out-
standing political factor in
Minnesota.

plicants might create an interfer-
ence problem with present service
of WBBM and “might be incon-
sistent with good engineering prin-
ciples.” They asked also that the
applicants be placed “upon strie:
proof of all such facts as are ve-
quisite to the grant” of the partic-
ular application.

This was interpreted as reflect-
ing opposition to superpower on
the part of CBS. NBC, on the other
hand, has expressed itself in favor
of the increased power limit. Wil-
liam S. Paley, CBS president, at
the engineering hearings held be-
fore the FCC Broadcast Division
in OQOctober, 1936, opposed super-
power.

On behalf of WHKC, Columbus,
Arthur W. Scharfeld, Washington
attorney, in an answer filed in con-
nection with the KFI superpower
application, opposed it on the
ground that objectionable interfer-
ence would result within the good
service area of his client’s station;
that use of 500,000 watts may tend
to prevent the proper development
of 640 ke. and be an obstacle to
rendering of maximum service. He
also filed a motion to dismiss and
return the application on the
ground that it is in direct viola-
tion of Rule 117 (power rule),
and is not in conformity with the
rules and regulations. He made the
same contention in behalf of
WHKC in connection with the
WSM application.

Many Other Appearances

For WCFL, former Senator C.
C. Dill, its counsel, contended in
connection with the WHOQ applica-
tion that it could not be granted
within the purview of the Coni-
munications Act; that its granting
would cause objectionable interfer-
ence to existing stations and pre-
vent the granting of future appli-
cations; and that the increase in
power on clear channels “will re-
sult in a concentration of economic
or social power and influence in
clear channel stations that would
adversely affect other stations,
their service and the public gener-
ally.”

Other appearances have been
filed by KFRC, KVOD, KRKD,
WJJD, KFRU, WJZ; George Stor-
er, applicant for a new station
in Pontiac, Mich.; WTBO; WEEU;
Sharon Herald Broadecasting Co.,
holder of a construction permit for
a new station in Sharon, Pa.;
King-Trendle Broadeasting Corp.,
applicant for a new station at Pon-
tiac; Jules J. Rubens, applicant for
a new station at Aurora, Ill;
WSAZ, KADA, KOCA, KGVL,
KFAB, WJR, KOAM and WLAW.
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Studio Notca

WCOA, Pensncola, hooked up with
WALA, Mobile, on April 13 to carry
a_ 105-mile remote of the dedication
of the new postoffice at I’anama City,
Fla.,, with Postmaster General Far-
ley and John H. Perry, operator of
WCOA and publisher of fonr Florida
newspapers, as sheakers. Program was
handled by Henry Wells, Jr.,, mana-
ger; Beecher Hmfm(l chiet engineer,
and’ James Hendri ix, anuouncer.

WLS, Chicago, on May 3
Hoosier Philosopher, for years on
WAAF, Chicago. Carlton Guy, who
uses the radio name of “Obadiah
Qnackenbush.” eomments on current
news.

W2XE, Columbia interuational sta-
tion, on May 10 started a series of
two quarter-hour Dbroadeasts a week
consisting of news hroadeasts of spee-
ial interest to women. Given iu Span-
ish, under the auspices of the com-
mittee on human relations of the Na-
tional Council of Women of the United
States the program is designed “to
interpret the woman of the United
Smtes to her sisters in Latin Ameri-
ea” aceording to Dorothy Gordon, of
the Council.

started

KYW, Philadelphia, enteving its new
home at 1619 Walnut St., has extend-
ed jinvitations for a pm-opvmn" aml
P((;Cl\tllll party Friday evening, May

CBS is presenting a servies of five
broadeasts on Economic Cooperation in
the Americas, heard Sunday after-
noons. Secretary of State ITull, For-
eign ministers of 11 Latin- Amencnll
nations and ministers at Washington
take part in the programs.

PITTSBURGH’s five radio stations
joined together May 12 to broadeast
the Salvation Army appeal for funds.
carrying approximately four hours of
donated air time. Persons sending in
donations had their names announced
over the air.

STUDIOS have been renovated at
CKGB. Timmins, Ont, and Dresto
turntables have been instulled there
and_at the two other stutions —
CIJKL, Kirkland Lake, and CFCH,
North Bay—of the Northeru Broad-
eaxting Co, Ltd,

WIOD, Miami. announces that its in-
ternational shortwave station, W4XRB,
has resumed Dbroadecasting after the
completion of a new transmitter and
antenna  system. Daijly programs of
\p.mlnsh newsensts and music are fea-
turel

ANNOUNCERS of WHK-WCLE,

Cleveland, are wearing double-breast-
ed linen coats with UBC initials on
the pockets in reeognition of summer
formal dress,

WAZ0

KALAMAZOO
GRAND RAPIDS

BFtTTI.E CREEK

v ik

MichigansN°1 Test szlwt

Representative: HOWARD H. WILSON CO.
CHICAGO « NEW YORK < KANSAS CITY

Radio’s Victor

PILING up a big majority
against three opponents, sev-
eral “machine-endorsed,”
Ralph Tucker, Man on the
Street for WBOW, Terre
Haute, Ind, has won the
Democratic nomination for
City Clerk. His 2 to 1 vote
over his nearest opponent
was attributed to his popu-
larity and wide following as
a WBOW announcer.

KGGC, San Francisco, will move its
\tn(hoq to the Furnitnre Mart, that
¢ity, within 60 days. according to S.
H. Patterson. managing director of
KGGC.

WHEXN the sales force of KWTO-
KGBX, Springfield, Mo.. reached its
quota recently. Manager Ralph Foster
took Sales Manager John Pearson.
Les Kennon. Gordon Wardell, and
Ralph  Stufflebaizm on a  three-day
tishing trip. Not to slight other per-
sonnel, Manager Foster Zave them a
dinner dance,

(KCL. Toronto, has started a serics
of interviews with pussengers on the
erack New York flier of CPR. Un-
der sponsorship of Bnos Fruit Salts,
the series originates at the station
and samples of Enos are given pas-
sengers interviewed,

.-did

KVOO-WAPI Protest

A PROTEST against the full time
special experimental operation of
KV0O, Tulsa, and WAPI, Birm-
ingham, on the 1140 kc. channel,
authorized two months ago by the
FCC, was filed May 4 by WWVA,
Wheeling, and may have the effect
of throwing the matter into hear-
ing. WWVA operates on the 1160
ke. channel but under the Havana
Treaty allocations would duplicate
with KVOO and KEX, Portland,
Ore. The experimental full-time
operation on 1140 ke. as proposed,
it is held, might prejudice this
future operation on a full time
basis. Under the FCC experimental
grant, WAPI and KVOO would in-
stall directional antennas to be
used at night to curb interference
with the Tulsa station using 25,-
000 watts and the Birmingham
outlet 5,000 watts.

NILES TRAMMELL. NBC-Chicago
vice-president and other network of-
ficials will be hosts at a pavty at the
Innke IIotel May 23 in connection
with the new (feweral 1ills Hour
starting on NBBC May 30. General
Mills' officials, exeeutives from the
flonr firm's two agencies—RKnox Reeves
Adv.. Minneapoljs. and Blackett-Sam-
nl«--llumm(-l't. Chicago. as well as
members of the cast and radio editors
will he in attendance.

you say

MARKET?

RHODE ISLAND

is a good market,

BUT

Here — in this compact Central Illinois area one medium,
WMBD, covers thoroughly — and it’s a market no alert
advertiser can afford to miss. Folks here can buy and are
buying. Big factory payrolls and rich farms that have en-
joyed the best crops in years make this Central Illinois

market a natural.

Folks here listen to WMBD — 330 local advertisers proved
that in 1937. Now, with 5,000 watts daytime, 1,000 nite,
WMBD is still the station of unexcelled community service
—makes advertising dollars go farther.

FREE, JOHNS & FIELD, INC.—National Represenfuﬁves
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Same

Old
5,000
Watts!

The pr I staff ac Columbi
has certainly executed a grand job
in the presentation of their 1937
Listener Area Study. They have
taken the uinteresting subject of
maps and statistics, and cransferred
them into a colorful sales ptesenta-
tion which, in our opinion, estab-
lishes a new high in interesting,
practical and workable data to
guide radio time buyers, Congratu-
lations Columbia!

In this * study, based on ultta con-
servatism, from the standpoint of
claims, you will find that WWVA
stands third in line among all
C.B.S. stations in the matter of pri-
mary area listener increase over the
1935 study, having stepped up from
6 to 21 counties, or an increase of
294 per cent in total primary area
listeners.

But there is more! WWVA is in
17th position among all CB.S. out-
lets in the matter of total primary

area radio listeners, topping 96
other stations with a count of
909,480.

To us the most remarkable part
of this WWVA job is that the
tremendous increases repre-
sented are not the result of in-
creased power — just the same
old 5000 Watts, in the hands
of the same old bunch of go-
getters! Up and at ’em every
minute — recession or no reces-
sion—that’s the way of
WWVA!

Look us up, please!

* Evening—Vol. L.

National Representatives

JOHN BLAIR & CO.
NEW YORK . . . CHICAGO
DETROIT .. SAN FRANCISCO

Columbia Station

5000 WATTS
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RCA Net Income Shows

Decline From Last Year

NET profit of Radio Corp. of
America and subsidiary companies
for the first quarter of 1938 de-
clined from the 1937 figure of $2,-
243,056 for the same period to
$1,437,800, according to the con-
solidated income statement made
public May 3 by David Sarnoff,
RCA president.

Gross income from operations
for the quarter was $22,479,168 as
compared with $24,931,110 for the
first quarter of 1937. Other income
amounted to $151,399 as compared
with $178,239 last year. Left for
preferred dividends was $806,092
and for common stock, $631,708 to
be distributed among 13,881,016
shares, or $.045 per share, com-
p;;’?d to $1,436,964 and $.103 for
1 0 .

CONTROL of KGHI, Billings,
Mont., passed May 4 into the hands
of Charles O. Campbell, president of
the operating corporation, under an
FC(;J‘ decision authorizing transfers of
stock.

® Nova Scotia
Basic CBC

Halifax

MOST Covering this Large
Maritime Market

NEW YORK - CNICROO
DETROIT- SAN FRANCISCO

the surveys.

Pile up the prize vacation trade atop the
rich Capital District’s year ’round buying
power, and you have the peak in sales field
— WABY’s proved-results territory. Check

In the Heart of “The State That Has Everything”
Harold E. Smith, General Manager .

e, ————————————
STATION WeAeBeY ALBANY, N. v,
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Analysis of Proposed FCC Rules

(Continued from page 15)

allocation of channel assignments.
Only slim hope is held out for rati-
fication of the Havana treaty prior
to adjournment of this session of
Congress. Upon its ratification,
however, the Commission hopes it
will be able to accomplish its pur-
pose by simply making provision
for the changed frequency assign-
ments since all other technical reg-
ulations would conform with the
Havana pact.

Under the existing structure, the
four high-power regional channels
are made clear channels, thus add-
ing them to the other 40 clear
waves. Names of channels, how-
ever, are changed to accord with
the Havana agreement. The pres-
ent nomenclature of clear, region-
al and local is changed to Classes
I, II, and IV. The Class II sta-
tions are added as a new category.
Classes I and III (clear and region-
al) are divided into two sub-classi-
fications each—IA and IB, and
IITA and IIIB. On the Class IA
channels, of which there would be
26 under the Havana allocations,
the power is set in the new rules
at 50,000 watts flat, which would
open the issue on whether that
should be made the minimum limit
and thereby bring in the whole is-
sue of superpower. On Class IB
stations, the power is set from 10,-
000 to 50,000 watts; Class II, 250
to 50,000 watts; Class IIIA, 5,000
watts night and day; Class IIIB
stations, 1,000 watts night and 5,-
000 day; Class IV, 250 watts night
and day.

As set forth in the new rules,
Class II stations would become an
entirely new category, which would
operate on clear channels, How-
ever, they would not be protected
from the interference of the domi-

summer-9aq’?
It's a Stranger

nant stations on such channels.
These in essence are the so-called
“broken down” clear channels
which under the existing regula-
tions have still been identified as
clear waves,

In its original consideration of
the new rules, which goes back
more than a year, considerable
thought waa given to regulation of
stations engaged in network broad-
casting. While it is known that pro-
posed rules on this score had been
drafted in tentative form, the re-
cent action of the FCC in order-
ing a chain-monopoly investigation
entrusted to a committee of Com-
missioners resulted in dropping of
any plan even for drafting pro-
posed regulations at this time.
That type of action, if any, would
logically come as a result of the
inquiry.

Since almost the beginning of
radio regulations in 1927, duplica-
tion of chain programs has caused
concern among regulatory authori-
ties. Commissioners had talked
along the line of requirements
which would prohibit stations on
the same networks from duplicat-
ing service within a given cover-
age contour in both primary and
secondary areas under predeter-
mined conditions. It is expected the
chain-monopoly inquiry will go ex-
tensively into the practicability of
that type of regulation.

No Part-Timers

In analyzing the new regula-
tions paragraph by paragraph, the
following more or less significant
changes are discerned:

The definition of a part-time sta-
tion is deleted entirely from the
new rules, since that character of
station would be non-existent under
the projected new allocations.

A new rule is included dealing
with the determination of inter-
ference between standard broad-
cast stations to coincide with the
terms of the Havana agreement.

A new rule would permit the as-
signment of local channel stations
or regional channels under speci-
fied conditions, thereby permitting
more extensive use of regional fa-
cilities.

A new rule would fix the loca-
tion of stations so that the main
studio location will govern, and re-
quire also that the transmitter be
located so as to render primary
service to the city in which the
main studio is located.

The POLES

The SPANISH
The CZECHS
The GREEKS

LNl ie HAVE A WORD FOR IT

A new rule deals with applica-
tions for directional antennas and
requires specification of the exact
site and supplying of full details
of the proposed design. Proof of
performance of the directional an-
tenna also is required so that FCC
approval may be given before oper-
ation may be permitted during the
regular broadcast day. Another an-
tenna rule prohibits the use of the
same antenna by two standard
broadcast stations or by a stand-
ard station and a station of an-
other class “unless both stations are
licensed to the same licensee.”

Other purely technical changez
would require stations to maintain
their frequency within 50 cycles
plus and minus until Jan. 1, 1939,
and thereafter each new station
or new transmitter installation
shall maintain accuracy within 20
cycles. After Jan. 1, 1942, all sta-
tions would be required to main-
tain a 20 cycle tolerance. Only five
years ago the permissible deviation
from frequency was 500 cycles plus
and minus.

Day Hours Half

Another new rule would require
that reliable clocks be provided in
the transmitter room and in each
studio control room of a station to
be maintained particularly for use
in connection with the monthly
monitoring schedules. Along this
same line, stations would be re-
quired to operate or refrain from
operating during the experimental
period as directed by the Commis-
sion in order to expedite the work
of frequency measurement and
monitoring and determine the de-
gree of interference in th broad-
cast band. -

One night hour will be vonsid-
ered the equivalent of two day
hours under a new rule set down
for the purpose of determining the
proportionate division of time of a
broadecast day for sharing-time sta-
tions. In this connection, it was
held the absence of such a rule has
resulted in much confusion, partie-
ularly since the old quota rules
were deleted in which definite eval-
uations were given to hours of the
day and night in fixing quota.

In a new rule, standard time or
local standard time is defined as
that recognized by the ICC for
railroad regulation. To govern day-
time stations, a new provision spec-
ifies that such stations shall not
operate prior to 6 a. m. local stand-
ard time for the transmission of
regular programs. Moreover, sta-
tions licensed for greater daytime

WBNX

1000 warrs DAY AND NIGHT

Fhe Station that Speaks Your Longuage
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NETWORK competition was keen on Washington golf links the other
day when CBS and NBC fough. it out in their annual match. Staff
members of WISV, CBS outlet, won the match from members of WRC-
WMAL, NBC outlets. Front row (1 to r) are George Wheeler, NBC
announcer; Carleton Smith, NBC special events chief; Keith Williams,
NBC engineer; Harry Crow, WJSV auditor; Clyde Hunt, WJSV chief
engineer; Ed Rogers, NBC announcer. Back row are Gene Conklin.
WJSV sales; Kenneth Berkeley, WRC-WMAL manager; Bob Terrill, NBC
engineer; George Gunn, NBU sales department; Hugh Conover, WJSV
announcer; Larry Elliott, WJSV chief announcer; Fred Shawn, NBC
program director; Paul Porter, WJSV attorney; Jess Willard, WJSV
manager; John Dodge, WRC-WMAL commercial manager; Jim Sweet,
NBC announcer. Scor¢s: Low gross of 83, Larry Elliott; Low net of 73,

T'elevision from Eiffel

PARIS’ Eiffel Tower, over which
the first transoceanic reception of
voice by wireless from the United
States was carried in 1915, was in-
augurated last month as a modern
television transmitter under the
Ministry of Posts and Telegraphs.
Starting with 25,000 watts, soon to
be raised to 30,000, which it is said
will make it the most powerful tele-
vision transmitter in the world,
the station was engineered and in-
stalled by Le Materiel Telepho-
nique, French licensee of the Amer-
ican 1. T. & T. Co. Eiffel was first
used for television during the Paris
Exposition, but the new installa-
tion modernizes it, particularly the
1250-foot coaxial cable, five inches
in diameter and weighing more
than 12 tons, which connects trans-
mitter and antenna.

The Laux Trio

“WHAT'S the matter with
the third Laux?” writes Mau-
rice Hart, chief announcer of
WAAT, Jersey City. He's
Edward H. Laux, brother of
France at KMOX, St. Louis,
and Roger at WCBS, Spring-
field, Ill. Like his redoubtable
brothers, Ed is an ace sports-
caster and he also handles
news and man-on-the-street
programs. “Don’t think there
are three brothers in radio
elsewhere, all announcing,
are there?” asks Hart.

Princeton Survey

ROCKEFELLER Foundation has
granted a special fund to the
School of Public and International
Affairs of Princeton University to
conduct a survey for the purpose
of finding out why One Man's Fam-
ily, weekly serial sponsored by
Standard Brands Ine. (Tenderleaf
Tea), on NBC-Red network, has
held its popularity record for the

If you are thinking

about

JEWISH

Paul Porter.

than night power would not be per-
mitted to operate prior to 6 a. m.
with their daytime power.

Rules governing the posting of
licenses are changed so as to re-
quire that any other instrument or
authorization concerning the con-
struction of equipment or the man-
ner of operation of the station must
be posted in addition to regular
station and operators’ licenses so
that they can be visible at all
times.

The rule governing maintenance
of station logs has been broadened
to require additional entries rela-
tive to the title, by whom posted,
sponsors’ name, and time of com-
mercial announcements. Entries al-
so would be required showing that
each sponsored broadcast had been
announced as sponsored, paid for
or furnished by the sponsor.

Transcription Rule

The rule governing electrical
transeriptions was changed in lan-
guage and nomenclature. Whereas
the existing rule calls transerip-
tions and recordings ‘mechanical
reproductions”, the word “repro-
ductions” is changed to ‘‘record”
wherever it appears.

Throughout the 38 pages of pro-
posed new rules, there are changes
in phraseology and form but, aside
from the changes mentioned, they
would not affect the actual work-
ings of the regulations. For exam-
ple, the term “broadcast station”
formerly used is now changed to

U
Yes, it’s

freel il

OU can have for the asking

i new 32.page book showing

the most startling survey in
Chicago Radio History, ficld in-
tensity surveys and  data  that
prove these stations America’s
greatest publicity investment!

WGES-WCBD-WSBC
Chicago

“standard broadeast station” to
differentiate between stations in the
band 550-1600 ke. and th* 2 oper-
ating in other bands allocated for
broadcast services.

The Standards of Engineering
Practice, covering some 200 pages,
are tied into the new rules clari-
fying them. Included in these
standards are the revised mileage
tables, graphs covering antennas,
data required with applications in-
volving directional antennas, pow-
er ratings of tubes, and related
technical provisions adopted by the
the FCC and now in force. Other
data encompassed in the technical
tome include field offices of the
FCC, application forms, special
provisions relating to broadecast
operation, and descriptive data on
equipment approved for use in
standard broadecast stations.

CHARLES STUART. secretary-treas-
urer and director of the Sidles Co..
chief stockholders in the Central States
Broadcasting System, operating KOIL,
Omaha. and KFAB-KFOR, Lincoln,
died May 2 following a heart attack.
He wax 53 and is survived by his
widow. two sons and a danghter,

*THE ARYERTIS I.‘.TG TEST STATION

| 1M THE ABVEATIZING TEET CITY"
HMARTFORD,CONN.

national and
local advertisers
are on WDRC than
any other station in
Connecticut. You, too,
will get results if

you reach this rich,

potent market
through

ORI ML SVSTEM

L el Ha
INTERNATIONAL

RADID SALES
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past six years. Edgar L. Newhouse
ITI, of Princeton’s office of radio
research, will conduct the survey

through a series of interviews with Think of

radio listeners. No announcement

was made as to what the survey

is expected to prove. .WI ITH 5
LYLA MANTELL, women's commen-

tator in Canada, died recently in To- NEW YORK

ronto. She had been on the dramatic Jewish Market Merchandising
stage in the United States and Can- Information Service

ada, was active in the program for
shutins on CKCL. Toronto.

ADVERTISING

DOLLARS "POP’’ SALES
ON THIS POPULAR STATION

the Wichita Eagle.

KF

* Up and down the city road, in and
out the Eagle,

That's the way money goes— pop
goes the weasel

W. R. Mondale, Pop Goes ths Weasel.
B
*Down highway and byway—city road and
country lane—all through the rich Wichita
market—that’s where your advertising
money goes—to ‘“‘pop” buying inertia for
products advertised on KFH, the Voice of

WICHITA ¢ KANSAS
Lasic .S’app/ementaty, c BS

/Vationa/keptuentativu, Edward Petry & Co., Inc.
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logical reforms” that would dis-
courage radio’s pioneering spirit
and retard its progress.
“Everyone should remember that
radio is in its infancy,” he said,
“and that there are great possi-
bilities for future technical de-
velopment. Today, technical prog-
ress is proceeding at such a rapid
rate that by tomorrow not only will
the technical base upon which ra-
dio is now operated be changed,

RECORDED LIBRARY
in the WORLD but also the existing limitations
which now influence its social and

e E  economic significance will be con-
LANG-WORTH siderably broadened. There-
FEATURE PROGRAMS fore, t}flogﬁ who.tw:?ult;l‘ltm{t}:l thfe %:)at-

f tern o e smt to e future

e x.::";:':km.‘ radio should not design this pat-
tern upon the dimensions of this
rather youngish radio of today.

LARGEST
PUBLIC DOMAIN

“\Q_
Gor wRITERS
CRAMP FROM
SIGNIN’ CHECKS!

Today in its classification, Fargo is the nation’s sec-
ond city in bank clearings on personal checks-- and
one of the country’s largest farm impéement markets.
Retail sales in the Red River Valley are ONE-THIRD
of those for the three combined states, North Dakota,
South Dakota and Minnesota [exclusive of the counties
containing Minneapolis and St. Paul].

Fellers, the whole rich area is commanded by WDAY
-~and yours at one low cost! It’s a buy!

WDAY, vc.
E— N. B. C. =
Affiliated with the Fargo Forum

FREE and FARGO

PETERS, INC. 940 KILOCYCLES
So000 WATTS DAY

mmonar N, IDy oo warrs nicar
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Better Programs Now On Air

(Continued from page 32)

“At present, the law specifying
the regulation of radio in this coun-
try contains four important funda-
mental factors,” he continued. “One
of these is that the development of
radio and its application to the
service of the public shall be en-
trusted to competitive private en-
terprise—the kind of enterprise
that has been so prominent in the
development and progressiveness of
this wonderful nation of ours. The
second of these factors is that the
Government shall not censor what
is transmitted by radio. In other
words, radio should be maintained
as open forum on the basis of the
freedom of speech guaranteed in
the first amendment to the Consti-
tution of the United States.

“The third factor is that the
radio waves belong to the people of
the United States and radio li-
censes are for limited periods of
time. The fourth requires that if
licensees permit the use of their
stations by qualified candidates for
public office, they must afford equal
opportunity to all other such can-
didates; and that the licensees shall
not censor the material broadecast
by such candidates. In a democ-
racy such as ours these four fun-
damentals create a balance which,
in my opinion, augurs well for the
future of radio in this country.”

A Check on Hecklers

Describing radio as a “20th Cen-
tury John Alden” which has won
public favor for countless persons
and products while remaining
“singularly inarticulate” on its own
behalf, Paul W. Kesten, CBS vice-
president, said that the crities who
had made radio heckling a “par-
lor pastime” are at last being
answered by a ‘“spontaneous
sprinkling of informed public com-
ment in behalf of American broad-
casting.”

“Broadcasting was criticized by
lovers of serious music because it
offered too much popular music,”
Mr, Kesten said. “It was criticized
by lovers of popular music because
it offered too much serious talk. It
was criticized by one social group
because it gave voice to another
and opposing group, and vice ver-
sa. It was criticized by a few of
its listeners because it allowed
many of its programs to be punc-
tuated by messages from Ameri-
can manufacturers about their
products. It was eriticized by a few
of those manufacturers for not al-
lowing more time for such mes-
sages.”

David Sarnoff, president of RCA
and NBC board chairman, also de-
fended the American system of
broadeasting, pointing out that “an
adequate service of sustaining pro-
grams could not be furnished with-
out the financial support made
possible by the sponsors of paid
programs. “On the other hand,” he
continued, “a system of nation-
wide broadeasting which excluded
unpaid-for services now rendered
to the public in the fields of cul-
ture, religion, edueation, govern-
ment and public questions would
not conform to the principles upon
which the American system of
broadecasting is founded.”

He said that the broadcasters
have constantly tried to increase
appreciation of the better pro-
grams, but warned against setting
up too narrow standards of good
taste, pointing out that as, 400

years ago the University of Ox-
ford attacked Shakespeare as a
“vulgar, commercial-minded oppor-
tunist,” so, 400 years hence Charlie
McCarthy and Benny Goodman
may be regarded as the classical
artists of our day.

Fun in Learning

The hobby of condemning radio
is due to mistaking growing pains
for disintegration, Alfred J. Mz-
Cosker, president of WOR and
chairman of MBS, told his au-
dience. Speaking specifically of
education on the air he said that
the best teachers were the ones who
made their subjects interesting and
in the same way radio is succeel-
ing best when it entertains while
it teaches. Asking how it is pos-
sible for This Wonderful World, a
program on natural history and
astronomy, to attract a large juve-
nile audience on Saturday morn-
ings, the traditional play time, he
said ‘“the answer is that we've
made a question and answer game
out of education. We’ve made it en-
tertaining.”

Likewise discussing education on
the air, and particularly his own
prize-winning Americe’s Town
Meeting of the Air, Mr. Denny
said that the popularity of this
program is due to a “technique
which under most conditions chal-
lenges and sustains the interest of
the listener throughout the dura-
tion of the program, and most im-
portant of all, leaves him in a state
of mind where he wants to do some-
thing about what he has just heard.
The program consists of a discus-
sion between two or more qualified
authorities about questions of im-
mediate public interest, followed by
a question period in which the au-
dience participates. The principles
involved are simple—conflict, strug-
gle—struggle about something that
concerns us all. We try to avoid
the old fashioned debate technique
as much as possible, and ask the
speakers to present affirmative
views on the question at issue. In
this way we try to direct the lis-
tener to think constructivelv about
the problem rather than simply ap-
plauding the views which are na-
turally congenial to him.”

. * "

Chicago Discussion

TWENTY Midwestern educators
met at the Palmer House May 7
under the chairmanship of Norme&n
Woelfel, of Ohio State U, for a
conference on the evaluation .f
school broadcasts, the third in a
series of monthly round table dis-
cussions held in Chicago as a part
of a study sponsored by the U. 3.
Office of Eduecation. Similar con-
ferences have been held in New
York, Michigan and California.

The forenoon was devoted <o
problems encountered in classroom
use of radio and in an evaluaticm
of educational broadeasts. Most
frequently mentioned among educa-
tional broadeasts on commereial
stations were the CBS Americun
School of the Air and the WLS
School Time program.

During the afternoon the group
discussed a sample transeription
program of the Epic of America
series written and produced by the
New York division of the Federal
Theatre Radio project. Attention
was also called to the summer
workshop in radio education spon-
sored by the Progressive Educa-
tional Association at Bronxville, N.
Y., and the new workshop spon-
sored by the Radio Council of the
Chicago Public Schools.

BROADCASTING ¢ Broadcast Advertising
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Four Students Awarded
Rockefeller Fellowships

For Training With NBC
COOPERATING for the third year
with Rockefeller Foundation in ac-
cepting fellowshin students for
training in network broadcasting,
NBC has enrolled four new stu-
dents for the five-months term
from May 1 to Oct. 1. They are
Charles Anderson, announcer for
four years at KOA, Denver, who is
being trained to become program
manager of the Rocky Mountain
Radio Conference, an organization
with headquarters in Denver set
up to create educational programs;
Jack Baird, graduate of New
Mexico State College where educa-
tional programs are presented
through KOB, Albuquerque; Ger-
ald Bartell, of the program staff
of WHA, Madison, Wis., who will
be trained for increased duties at
the station; Shackleford Bauer,
Yale ’37, for several summers past
an attache at the League of Na-
tions, Geneva, who will be trained
to assume the position of radio di-
rector of the National Peace Con-
ference.

The students will be assigned to
all departments of NBC for vary-
ing lengths of time, concentrating,
however, in the divisions where the
most aptitude and interest is
shown by the individual. A separate
course of study is set up for each
fellow, devised by Franklin Dun-
ham, NBC educational director.

Since the procedure was adopted
NBC has “graduated” six fellows
all of whom are now successfully
engaged in educational broadecast-
ing. These include Friel Heimlich,
now program manager of WOSU,
Ohio State University; Leora
Shaw, head of the seript division,
WHA, University of Wisconsin;
Allen Miller, director of the Uni-
versity Broadcasting Council, Chi-
cago; Harley Smith, director of ra-
dio at Louisiana State University;
George Jennings, director of radio
at the Cornish School of the Arts,
Seattle; Milton H. Patridge, radio
director of Washington Square Col-
lege, New York University.

JESSE L. LASKY, who recently re-
signed as associate producer of RKO-
Radio Pictures, Hollywood, has es-
tablished offices at 6253 Hollywood
Blvd., that city, and will devote his
time to other activities in the field of
motion pictures and radio, it was an-
nounced. It is understood that Mr.
Lasky is preparing a radio program
built around film names, which will be
released transcontinentally, under
sponsorship, in the fall.

JOHN F. WEIMER, president and
manager of WJW, Akron, is disclosed
in an FCC application as one-fourth
owner of the stock in Richland Inc.,
applicant for a new 250-watt daytime
station on 1370 ke. in Mansfield, O.

KFRU

COLUMBIA, MISSOURI

A Kilowatt on 630

A Sales Message over KFRU
Covers the Heart of Missouri

o _ -]

571 HOURS ON the air

without
cease during the 1937 flood ecrisis
earned for WREC, Memphis, the
U. S. Junior Chamber of Com-
merce plaque for meritorious ser-

vice, which is here shown being
awarded to Hoyt Wooten (left),
station’s owner, by Rodney Baber,
president of the Memphis chapter.
Because WREC raised more than
$75,000 in Red Cross funds and fed
the network regularly during the
crisis, CBS aired the presentation.

Sparkletts Returning

SPARKLETTS Drinking Water
Corp., Los Angeles (bottled water),
an occasional user of radio time, is
using a weekly quarter-hour pro-
gram on KFI, that ecity, titled
Sparkletts’ Bridge Club. Contract
is for 52 weeks, having started
May 9. This is being supplemented
with spot announcements twice
weekly on KECA, Los Angeles.
Lockwood-Shackelford Adv. Agen-
¢y, Los Angeles, has the account.

Honor Brand Placing

HONOR_ BRAND Frosted Foods
Corp.,, New York, has started a
schedule of particivation in For
Ladies Only and Kitchen Kapers,
five days a week each on WNEW,
New York, and is also sponsoring
a Saturday half-hour program,
School Days, on the same station;
and five-a-week vparticipation in
Foodcasters on WINS, New York.
%ge}rgcy is N. W. Ayer & Son, New
ork.

SO COMPLETELY “sold” was Ted
Husing, CBS sports announcer, on the
horse Larwin while watching him run
in Florida last winter, that he placed
bets on him at the recent Kentucky
Derby and netted $10,000, says a CBS
press release.

MEMO:

George:

Twenty percent of the
nation's o0il is produced in
the area covered by these
stations. We'll need them
in our new sales campaign.

Bob.

BROADCASTING e Broadcast Advertising

Kendrick Louisville Plea

Given Favorable Report

THIRD of a series of examiner’s
reports on applications for a new
local station in Louisville was re-
leased by the FCC May 6, carry-
ing a recommendation by Examin-
er Bramhall that the Commission
grant the application of Kentucky
Broadeasting Corp., headed by D.
E. Kendrick, for a new outlet on
1210 ke., using 100 watts night and
250 day. Previously Examiner Hyde
had recommended denial of the ap-
plication for the Louisville Times
Co. for the same frequency with
100 watts full time and had also
recommended against the applica-
tion of S. O. and Ward, of
Nashville, for the same frequency
with 250 watts daytime only.

A fourth application from the
same area, that of WGRC, New
Albany, Ind., asking for a change
in frequency to 880 kc. with 250
watts full time in lieu of its pres-
ent 250-watt daytime assignment
on 1370 ke., has also been recom-
mended favorably by Examiner
Dalberg. It is likely the Commis-
sion will now await oral argu-
ments on the Kendrick report be-
fore taking all four cases under
advisement and deciding them to-
gether. Mr. Kendrick was formerly
manager of WIRE, Indianapolis,
and until recently was with the
West Virginia Network.

ORIGINATING in the studios of
WMT, Cedar Rapids, Ia., the Corn-
tassel Nooz is being carried for Peter
Pan Bakers over a special hookup com-
prising WOW, Omaha; KMA, Shen-
andoah, Ia.; HBF, Rock Island,
I1l.; WCAZ, Carthage, I

RCA Salaries

SALARIES of RCA officials for
1937 as revealed in the annual re-
port recently filed with the Securi-
ties & Exchange Commission were:
James G. Harbord, chairman of
RCA board and a director, $56,800;
David Sarnoff, RCA president and
director, $84,163; Otto S. Schairer,
vice-president in charge of the
RCA patent department, $30,200.
M. H. Aylesworth, former presi-
dent of NBC_and recently named
}%ublxsher of the New York World-

elegram, received $36,000 for

“special services rendered in 1936
and 1937 in the motion picture
field”, according to the report.
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KROC SERVES

Primary  Secondary
Population 239,794 231,901
Families 51,324 58,271
Radio Homes 51,459 50,347
Retall Sales $67,328,000 $39,851,000

Spendable Income $109,358,000 $87,491,000

B99Z of ail families own one or more radio
sets. Nearly 500,000 persons are KROC minded.
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HSFOCUS

Car stop: Street cars, motor cars, crowds
and radio dials all stop at KSFO's “*Side-~
walk Reporter’” program for Holsum Bread.
Old stuff? Not the way KSFO does if.

" % b. i

Find the ears: Not much of a puzzle picture.
Just take time on KSFO and win a prize of
more audience at lowest cost per listener.
(The tower: 400 [t., transmitting over salt
water.)

A1
E g

P

g

Visual broadceasting: Not television,
but window displays like this for Arm-
strong Linoleum join sight with sound
to spread your KSFO message. Mer-
chants cooperate, The arrow below
points with pride.

K B

Ty e

A ‘
\J
SAN FRANCISCO
KSFO-Russ Building, San Francisco
560 KC...5000W day...1000W night
PHILIP G. LASKY. General Manager
National Representative:
FREE & PETERS, Incorporated
COLUMBIA BROADCASTING SYSTEM
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Hearings

Start on Short Wave Bill

(Continued from page 13)

ones, since all members of the com-
mittee are government employes
and the private viewpoint is in no
wise reflected in its deliberations.

‘When the hearings on the Chavez-
MecAdoo bill were opened, Senator
Bone (D-Wash.) its chairman, as-
sured representatives of the broad-
casting industry they will be given
full opportunity to present their
views. Only Government spokesmen
appeared at the initial session,
which recessed until May 18.

The industry viewpoint, broadly,
is that passage of any legislation
for a Government-owned station,
even in the international field,
could serve only as the entering
wedge for Government operation of
radio.

Sen. Chavez (D-N.M.), said he
will not press for action on the bill
until the report of the Interde-
partmental Committee is released
with representatives from the
State, Navy, Interior Departments
and FCC considering the proposal.

The Chavez-McAdoo bill author-
izes the Secretary of Navy to con-
atruct, maintain, and operate a
“United States Pan-American Ra-
dio Station” at San Diego, Cal., on
frequencies assigned by the FCC.
Programs “to promote friendly re-
lations” with the nations of the
western hemisphere would be se-
lected by the Secretary of State,
aided by an advisory council com-
posed of the FCC chairman, the

Secretary of Commerce, and two
other Government officers selected
by the President, beside himself.
The council would determine the
general policy of operation. Pri-
vately-owned companies could use
the station, with approval of the
Secretary of State and council,
without profit.

Funds for Operation

The measure also authorizes ap-
propriation of $3,000,000 to build
and place the station in operation;
$100,000 each fiscal year, beg_in-
ning with the fiscal year ending
June 30, 1940, for maintenance and
operation; and “such sums as may
be necessary to enable the Secre-
tary of State to provide programs
to be broadcast.”

Witnesses appearing before the
Senate subcommittee, which in-
cludes beside Bone, Senators Hill
(D-Ala.) and Austin (R-Vt.), said
Central and South America would
be the chief beneficiaries of a high-
power American short-wave sta-
tion, that the $3,000,000 provided
in the bill would be enough to con-
struct the station and set it in oper-
ation, that annual operating costs
would be well over the $100,000
provided in the measure, and that
the choice between public and pri-
vate operation of the station was
strictly a matter of policy.

Senator Bone observed the bill
was the “first formal suggestion
that the Government go into the
broadecasting business.” Senator
Chavez answered: “It is not the
idea of the sponsors to get into
competition with other nations, but
only to put our ideas before these
neighboring peoples.” He added
that the new station would be “only
a means of transmission” and
would not necessarily mean govern-
ment programs to which could be
attributed any “official” color.

Power Problems

Lieut. Commander J. B. Dow, U.
S. Navy, testified that Navy De-
partment estimates on a previously
proposed station, located along the
eastern seaboard, ran to $470,000
for construction of a studio-audi-
torium and auxiliary equipment,
$748,600 for a transmitting sta-

lqw

THE OLDEST STATION
IN THE WEST

SAMN JOSE
CALIFORMIA

)
Serving one of the
richest agricultural
areas of the United
States.

tion with three 50,000-watt and twae
10,000-watt high-frequency trans-
mitters. Operating costs, he said,
had been estimated at $224,860 per
year, not including the cest of
control lines and program wires.

Pointing out that some increase
in power must be figured into these
estimates if the transmitter site
were on the West rather than the
East Coast, since it would mean
about 1,000 miles added transmis-
sion distance to Latin American lis-
teners, Comdr. Dow conceded there
would be an advantage to a West
Coast station in time of war.

E. K. Jett, chief engineer for the
FCC, emphasized the need for
speedy action in securing frequer.-
cies for any international station
of this type, whether it be private-
ly or publicly run, before the spec-
trum becomes more crowded. He
said FCC estimates for construc-
tion of a station with a minimum
of four 25,000-watt transmitters,
including transmitter buildings, di-
rectional antennas, miscellaneous
equipment and a power substation,
ran to about $690,000. The FCC
estimate on operating costs also
ran well above the bill’s provision.

Dr. J. H. Dellinger, chief of the
radio section of the Bureau of
Standards, agreed that from three
to six frequencies would be needed,
depending on the location of the
transmitter, to carry out the pro-
posed plan of international broad-
casting, but differed with Lieut.
Comdr. Dow and Lieut. Jett on the
need for transmitting over three
frequencies simultaneously. The
Bureau has determined, he said,
that Europe-United States signals
are fundamentally weaker than
United States-South America sig-
nals would be.

Dr. Dellinger said assignment of
frequencies by international treaty
is based on broad standards of
service and the mutual desire to
prevent interference. He said he
thought a United States station
would easily establish its service
benefits to Latin America and
would have little difficulty in se-
curing frequencies.

Albert K. Dawson, a South Amer-
ican travel lecturer declared at
the hearings that Germany, Italy,
and England are “having a terrifie
struggle to secure and hold the in-
terest of Latin America.” The
number of shortwave receiving sets
in Central and South America is
now small, compared with North
America, he said, but is increasing
fast. He also pointed out that the
percentage of listeners is greater
there than here.

News

is your best bet

TRANSRADIO
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Bay State Defers
Libel Legislation

A CONCERTED campaign by
Massachusetts broadcasters, led by
John Holman, manager of
WBZ, Boston, proved fruitful in
the Massachusetts Legislature May
12 when the State Senate on a roll
call vote of 21 to 14 referred “to
the next annual session” a bill
which would place the spoken word
in the same category of the laws
as the written word with respect to
libel and slander.

The bill, filed by Rep. Phillip
Bowker, of Brookline, was aimed
at Massachusetts’ radio stations.
Reported out of the Judiciary Com-
mittee favorably, the bill was placed
in charge of Rep. Charles Innes
of Boston. Its passage through the
House was quick despite a deluge
of telegrams from broadcasters.
Opponents of the measure could
not muster enough strength in the
lower house to get a record vote
on the bill.

Opponents, however, though fac-
ing apparent hopeless defeat, re-
newed their efforts in the Senate
and were successful. A motion by
proponents to reconsider awaits ac-
tion May 186.

The proposed law if enacted
would require radio stations in
Massachusetts to keep transerip-
tions of all political speeches and
comments and discussions on pub-
lic affairs or by public officers
pending any proposed court action
in slander. Its supporters were re-
ported to be aiming particularly
at the forthcoming election cam-
paigns.

AFA Books McGrady

EDWARD F. McGRADY, RCA’s
director of labor relations, will
give his first public address since
he left the Department of Labor at
the 34th annual convention of the
Advertising Federation of Amer-
ica, at the Hotel Statler, Detroit,
June 12-16. Mr. McGrady’s talk, to
be heard on June 13, will be titled
“Labor, Industry and the Public.”
A departmental session of the
sales managers division of the
NAB will be held Tuesday, June
14, under the chairmanship of
Lewis H. Avery, commercial man-
ager of WGR and WKBW, Buffalo.

Marrow Adds Six

J. W. MARRQW Mfg. Co., Chicago
(Mar-0-0Oil Shampoo), is using
weekly quarter-hour WBS tran-
scriptions featuring Isham Jones’
orchestra on six West Coast sta-
tions in addition to the 14 eastern
stations listed in BROADCASTING
May 1. Stations are KECA, KFI,
KOMO, KGW, KPO, KFPY. Steve
Horton, Yice-president of Baggaley,
Horton & Hoyt, Chicago agency
handling the account, returned to
Chicago May 1 from San Fran-
cisco where he had studied the
western market.

DeForest Show on Three

DEFOREST TRAINING Inc., Chi-
cago (radio and television home
study course), has started weekly
quarter-hour show of recordings
featuring Harvey Rodman’s or-
chestra on WOR, Newark. Similar
shows are being used on KFRC,
San Francisco, and WIBX, Utica,
N. Y. Aéency i3 Presba, Fellers &
Presba, Chicago.

Radio-Journalism Award

MARY MARGARET McBRIDE,
CBS news commentator, was
awarded the University of Mis-
souri’s medal for distinguished
service in journalism May 12, the
first woman so honored in the
history of the award. The awards
are made annually as the highlight
of Journalism Week at the college
and heretofore have gone solely to
newspaper institutions or to men.
As Martha Deane, Miss McBride
celebrated her fourth anniversary
May 3 as commentator for women
on WOR, Newark.

NAB Board to Act

(Continued from page 12)

sociation of American Law Schools.
It was while serving as dean
that influential Democrats persuad-
ed him to run for the Louisville
mayoralty nomination. He won the
1933 election, becoming the first
elected Democratic Mayor in 16
yvears. He immediately reorganized
the city’s financial system and per-
fected the budget, setting up the
most complete and accurate budgets
the city had ever experienced. In
the utility field, he advocated low-
er rates and obtained reductions in
electric, gas and telephone levies.
A stickler for full, free and
thorough research before undertak-
ing any project, he established a
reputation as Louisville’s Mayor of
knowing every detail of city oper-
ation. According to Louisville lead-
ers his administration had less un-
favorable reaction on important is-
sues than probably any other in the
municipality’s history. He always
carried on a heavy correspondence
in his unending quest for every
fragment of available information.
When only 30 years old, in 1924,
Mr. Miller was elected president
of the Louisville Bar Association
—the youngest president in its his-
tory. He is a member of the Amer-
ican and Kentucky bar associa-
tions, and is a past exalted ruler
of the Louisville Lodge of Elks. He
is an elder and trustee of the First
Presbyterian Church, where he
served six years as superintendent
of the Sunday School.
Mr. Miller has retained his in-
terests in athletics. At Princeton
he was a member of the soccer team

WWNC

ASHEVILLE, N. C.

Full Time NBC Afflliste 1000 Watts

The Bright
Business Spot

For Spring-Summer

—is Western Carolina! In-
flux of part-year residents
and visitors to Great Smoky
Mountains National Park and
other tourist points brings
big rise in business. WWNC
offers the sole blanket radio
coverage. Use this shining
profit opportunity!
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and captain of the swimming team.
While Mayor, he could be found
several times a week at the hand-
ball courts at the YMCA or the
golf links. He usually manages to
spend a month or so at his summer
home at Cape Cod. He also plays
tennis. Gardening is one of his hob-
bies, and another is ‘just plain
tinkering.” In the basement of his
Louisville home he maintained a
complete workshop in carpentry.
Mrs. Miller is the former Kath-
erine Castleman Wilson, of Sum-
mit, N. J., whom he married in
1924. They have four daughters,
Barbara, Gale, Katherine and Mary
Welman. His clubs include the Pen-
dennis, Louisville Country and Ro-
tary in Louisville, Ivy at Prince-
ton, and Yacht at Hyamisport,
Mass. He was trustee of the Syn-
odical Presbyterian Orphanage in
Louisville from 1929 to 1932.
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Finance Series

PERSONAL FINANCE Co., Phil-
adelphia, has started a five weekly
five-minute disc series on WFIL
that city, featuring dramatized
short stories on the value of loan
service. The series is planned for
use on other stations also. Mar-
garet Schaefer, assistant program
director of WFIL, is producing the
program which is being cut by the
WPFIL recording division. Business
placed direct.

GULF OIL Corp., New York, on
July 3 replaces Phil Baker with a
summer show featuring John Nesbitt;
Al Garr, tenor, and Oscar Bradley’s
orchestra. The program is heard Sun-
day evenings on CBS. Agency is
Young & Rubicam, New York.

COLUMBUS

Yon Get the EAR
of Central Ohio through our
domination.
You Get the EYE

through our complete mer-
handisi i

and

All Yon Need in Central Ohio

John Blair, Representative

1000 WATTS

WATTS DAY

Gruestitorial

Curtailed Courtesy

By DWIGHT BURROUGHS

‘WCAO, Baltimore
LET’S forget at the moment that
we are salesmen; let’s forget that
we are advertising men, or radio
men, or that we have anything at
all to do with this business of util-
izing the ether waves for the pur-
pose of gain.

And let us put ourselves in the
position of the man or woman in
the home who has a nice little ra-
dio with which he may pick out of
the air any one of several programs
at any time of the day or night.
Let us settle down in an easy chair
near the radio and prepare for a
period of entertainment, relax un-
til we are in a thoroughly comfort-
able position and at peace with the
world. Turn on the machine, adjust
the dial, and—

“Good evening, ladies and gentle-
men; this program is coming to you
through the courtesy of the Hifalu-
tin Reinforced Cuspidor Company,
Incorporated, sole manufacturers
and distributors of the Hifalutin
Reinforced Cuspidor and accessor-
ies, the only reinforced cuspidor to
receive the medal of merit at the
Paris Exposition in 1936, and a
blue ribbon at the Altoona annual
clam bake; a cuspidor than which

KEEP YOUR EYE ON WKYs
FARM AUDIENCE

AKE

STOMERS

Farm buying. always a vital factor
in sale build-up in Oklahoma, looms
as an even more Poweriul force in 1938,

April crop reports indicate the best
wheat crop since 1931 and the third
largest of record. Ample winter and
spring moisture is giving the cotton dnd
comn farmers their best start in seven
years. Soil conservation checks in
1938 will reach « total of $12,000.000 by
June 30.

AFFILIATED

WITH THE

hM

IN 1938

WKY offers the one sure-fire airway
into the homes of these Oklahoma farm-
ers. It covers more radio homes and
influences a greater buying power in
Oklahoma than any other station.

Ohlahoma Cidy

Representative — The Katz Agency. Inc.

OKLAHOMA
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there is no superior at the moderate
price at which it is sold uniformly
throughout the United States
($3.93; slightly higher in Canada) ;
guaranteed against wear and tear
through ordinary usage; developed
through long years of experience,
designed by outstanding architects,
the Hifalutin Reinforced Cuspidor
is a thing of beauty and a joy for-
ever; it has the unqualified endorse-
ment of leading physicians and
scientists, has passed rigid tests by
the Bureau of Standards, and is
approved by the Board of Trade
and the National Council of the Re-
tail Crossroads Stores Association.
But more of that later. The pro-
gram continues through the courte-
sy of the Hifalutin Reinforced Cus-
pidor Company, Incorporated, with
John Doe and his band presenting,
‘Swing It’.”
Who’s Courteous?

Now, still remembering that for
the moment you are not an adver-
tiser, a salesman, or a radio man,
what is your reaction to this char-
acter of “commercial” that is not
infrequent on today’s programs?

Please bear in mind that we are
not condemning it, nor criticizing
it. We are merely wondering
whether you, as a radio listener in
the home, seeking entertainment
and diversion, do not feel that you
have displayed greater courtesy in
according an attentive hearing to
this sales talk than the sponsor has
extended to you. If you have
thoroughly discarded your real
identity, and have actually assumed
the role of entertainment-seeking
listener, you are better able than
any one else to tell just what effect
the talk has produced in your mind.
Has it sold the product and made
you anxious to patronize the spon-
sor? Or, do you feel that the adver-
tiser has taken advantage of an op-
portunity that you innocently gave
him? If the latter, to what extent
has your friendliness toward the
sponsor and his product been af-
fected?

The average fair-minded listener

WERBC

Tells Your
Story In
AMERICA’S
SECOND PORT
DULUTH & SUPERIOR
o
And on the
TRON RANGE IT’S
WMFG
HIBBING

WHLB
VIRGINIA

does not begrudge advertisers the
few seconds set apart in most
broadcasts for the commercial
plugs. Radio is supported by adver-
tisers, and most people do not ob-
ject to the mention of names and
reference to the character of the
products. Objection increases, how-
ever, with the increased use of time
in elaboration on the merits of the
product, and the gquestion is, ‘ust
how far the advertiser may go
without danger of incurring the
displeasure of his listener. We can
recall a certain 15-minute brcad-
cast in which 11 minutes were
given to advertising and four to
the actual program. Surely -his
was dangerous ground.

Suppose a trial were made of the
broadecast of an entertainment pro-
gram without once naming the
sponsoring product—merely giving
at the beginning and at the end the
name of the sponsoring company?
Put yourself again in the role of
the listener at home, relaxed and
a-hungering for diversion. What
would be your reaction to such a
program and to its sponsors? We
will let you answer that question,
but it is a fair guess that you will
be mightily impressed.

Legislature Lauds WIS

For Coverage of Session
SOUTH Carolina’s General As-
sembly expressed its appreciation
for “full and accurate reports of
its proceedings” to WIS, Colum-
bia, S. C., in a formal resolution at
the close of the 1938 legislative
session. Radio’s part in “covering”
the legislature was cited in a House
resolution that expressed “to John
K. Cauthen its appreciation of the
daily reports made of the proceed-
ings of this body over Radio Sta-
tion WIS and desires to thank this
station for the facilities afforded by
it in conveying to the people of this
State a daily report of its proceed-
ings.” Cauthen, newspaperman and
columnist, had a daily 10-minute
resume of legislative proceedings
over WIS each day of the session.
‘WIS maintained a direct wire line
to the House of Representatives
during the session and from time
to time special broadeasts were
made direct from the floor.

WMBG Plea Denied

THE petition of WMBG, Rich-
mond, Va,, seeking revocation of
the license of WRNL, Richmond,
on the ground that it allegedly
failed to live up to promises in
connection with vrogram service,
was denied May 4 by the FCC.
Simultaneously, the Commission
dismissed the WRNL answer to the
petition.

KTHS

10,000 WATTS
Hot Springs

Announces

JOHN BLAIR & CO.

Exclusive
National
Representatives

BROADCASTING o Broadcast Advertising

www americanradiohistorv.com


www.americanradiohistory.com

Visual Receivers
Put on the Market

Communicating Systems Inc.

To Sell Two Types of Sets

COMMUNICATING SYSTEMS
Inc., manufacturer of audio loud-
speaker systems, has entered the
television receiver field and is cur-
rently demonstrating sets which
receive pictures but not sound.
These will be placed on the market
immediately at retail prices of
about $126 for a 9-tube table model
and $175 for an 11-tube console,
according to C. H. Sterenfeld, vice-
president of the company, who said
the receivers are being manufac-
tured under the company’s own
patents. Demonstrations are being
made at the firm’s headquarters at
130 W. 56th St., New York, during
the times of NBC’s experimental
television broadcasts from its
transmitter atop the Empire State
Building,

The nine-tube set shows pictures
on a three-inch oscilloscope tube
and the 11-tube set uses a five-inch
tube as its viewing screen. Each
set is operated with only five con-
trols, including the tuning knob.
Images are clear, but of a decided
green color. Sets are video only,
but an auxiliary three-tube sound
receiver will be made available at
about $15 for purchasers who do
not own all-wave audio receivers.

Danger of Obsolescence

Mr. Sterenfeld said the company
can now turn out about 150 or 200
sets & week and that it already has
orders for enough sets to keep it
busy for the next six months. He
said the sets had been tested in all
five boroughs of New York City
with good results and that he con-
sidered the experimental programs
now being broadcast by NBC of
sufficient entertainment value to
keep the purchasers of the video
receivers interested for the pres-
ent. As soon as the sets get out
among the public, he said, there
will be such a demand for addi-
tional programs that the broad-
casting companies will be forced to
expand their schedules of television
broadcasts.

Asked whether there is not a
danger of his sets being made obso-
lete and useless by further changes
of video broadecasting standards,
Mr. Sterenfeld said that he felt the
present day standards will prevail,
This is contrary to statements of
RCA and other concerns experi-
menting with this new art, who

KGMB

HONOLULU

KHBC
HILO

First in Coverage
First in Listener
Preference
First in Advertising
Volume
FRED J. HART,

President and General Manager
8an Francisco Office, Californlan Hotel
Representatives:

CONQUEST ALLIANCE COMPANY
New York, 55 MWadison Ave.
Chicago, 228 N. LaSatle St

C. P. MacGREGOR
729 5, Western Ave.. Hollywood

UNIQUE in radio is KUOA. Si-
loam Springs, Ark., a commercial
station owned and operated by the
local John Brown University which
requires its students to take aca-
demiec, vocational and Bible train-
ing. As a part of their vocational
training the students work three
hours each day in one of the
school’s 30 departments, of which
the radio station is an example.
Nine of KUOA’s announcers and
its four control operators are stu-
dents ranging in age from 19 to 22
years and most of the station’s tal-
ent comes from the student body.
Commercial copy is prepared In
part by business students. Storm
Whaley, manager of KUOA, esti-
mates that radio students on grad-
uation have the equivalent of four

THEY'RE ALL STUDENTS AT KUOA

Yet Station Is Commercial and Claims to Have One of
Best Organized Plants in Southwest

years’ continuous training in praec-
tical radio. “To prove that our
operation is not amateurish”, Mr.
Whaley said, “we have managed to
keep our sponsors as well as any
station and we boast one of the best
organized plants in the Southwest.”

KUOA operates on 1260 ke. day,
5,000 watts and uses WE equip-
ment. The station subscribes to UP
and Transradio Press Service,
World and Langworth program
service.

On May 12 KUOA will be for-
mally dedicated as a part of the
commencement ceremonies which
will be led by Jesse H. Jones, chair-
man of the RFC, Washington. A
university station since 1935,
KUOQOA went on the air in 1922.

have consistently said that they
could not safely put their sets on
the market until the standards
they are now testing have been ap-
proved by both the RMA standards
committee and the FCC and until
the FCC has issued licenses for
television on a regular commercial
basis.

Samuel M. Saltzman, president
of Communicating Systems, has
been engaged in the electrical busi-
ness, chiefly in connection with
theatre lighting, for the last 30
years, Mr. Sterenfeld said, getting
into the sound equipment field
about 10 years ago. The company
specializes in the manufacture of
emergency and operating speaker

systems for use aboard ships. Mr.
Sterenfeld is the company’s attor-
ney as well as vice-president. Chief
engineer is Louis W. Parker.

Beginning May 12, NBC is in-
cluding the following message in
all of its television broadcasts:
“These television demonstrations
are experimental and should not
be regarded as establishing a tele-
vision service. Any revision of the
television standards of transmis-
sion or changes to apparatus will
necessitate discontinuance of
schedules. Your comments on these
experimental programs will be ap-
preciated by the National Broad-
casting Company.”

AN
AN

5000 Watts

OMAHA. NEBRASKA
JOHN . GILLIN, Jr.. Mar.
John Blair Co., Representative

Owned and Operated by the
Woodmen of the World Life
Insurance Society
On the N.B.C. Red Network

590 KC.

BROADCASTING ¢ Broadcast Advertising

RAIN

One Dollar
per Drop!

Rain fell on Nebriowa* last month
. . rain that means millions of
dollars to the farms and businesses
of this rich trade territory.
Nebriowa is definitely on its way to
a season of sales. Alert advertisers

will get a better harvest with WOW,

*NEBRIOWA: The rich trade area
made up of castern NEBRASKA,
western 1OWA  and parts of six
other states.

www americanradiohistorv. com

FEATURES
AVAILABLE

BROADWAY MELODY
: Thirty minutes of sparkling
comedy with Jack Waldron . . .
guest stars. . . plus Don Albert and
his orchestra.

¥ M-G-M MOVIE CLUB
One hour filled with stars
... gossip . .. previews of screen
hits .. . music and mirth.

» MUSIC TO READ BY
One hour of uninterrupted
classical music on the air every
night at twelve o’clock.

FRANK GRAHAM
&%% Noted columnist of the New
York Sun talks about the world of
sports...in a daily program called
"Setting the Pace’.

SsAM TAYLOR
@5, Exclusive newsofthescreen
...on the air twice weekly...in a
gay program of " Hollywood High-
lights".

, GEORGE COMBS, Jr.
B Well-known ex-Congress-
man, whose daily “Editorial Slant
on the News'" keeps thousands in-
formed of daily events.

HARRY GLICK
Now celebrating his tenth
year as New York's morning phy-
sical instructor. His exercises are
on the air 15 minutes daily.

UNITED PRESS NEWS
; Daily spot news at the right
spots during the day ... rushed to
the mike from the U. P. teletype.

MUSICAL SHOWS « COMEDY
PROGRAMS * AIR NOVELTIES

DIAL 1010
NEW YORK CITY
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New Improved

Radio
Outline Map

(31 by 21% Inches)

RADIO Outline Map of the United States and
Canada, showing the location of all broadcasting
stations. Shown also are county outlines, time zones
and the number of stations in each city. The
reverse side of the map carries a complete log of
U. S. and Canadian broadcast stations, alphabeti-
cally by state, city, and call letters, with frequencies
and powers shown. Printed on white ledger paper
that permits the use of ink. Mailed flat.

Ideal éo‘t

* Advertising Agencies
In mapping spot and network
campaigns

* Radio Advertisers
In mapping markets and
campaigns

7:\( Station—Sales and Engineering
In defining coverage, market and
ateas

i\\{ Station Representatives

In mapping stations

Prices

Single Copies 35c¢
10 or More Copies 25¢ Each

109 Discount in Quantities
of 50 or More

Wholesale Spots

A UNIQUE radio merchan-
dising effort, exhorting lis-
teners to visit hardware
stores everywhere, was
launched -

this month
over WHAS
by the Bel-
knap Hard-
ware and

wholesale
hardware
house in
Louisville. Devised by Lu-
ther R. Stein, vice-president,
the initial campaign com-
prised 32 spot announce-
ments from May 9-14. At the
same time Mr. Stein mailed
out thousands of folders to
retail dealers urging com-
plete stocks to meet consum-
er demand, and listing the
time of the spot broadcasts.

Mr. Stein

Heitmeyer Plea, Denied,

Goes to Supreme Court
DENIAL of the motion of Paul R.
Heitmeyer, applicant for a new
station in Cheyenne, Wyo., to re-
quire the FCC to grant its new
station request, was ordered May
13 by the U. S. Court of Appeals
for the District of Columbia.

Former Senator C. C. Dill and
James W. Gum, counsel for Heit-
meyer, announced that the U. 8.
Supreme Court would be petitioned
to review the case. The FCC on
March 2 had reopened the entire
case permitting other applicants to
participate, and it was from this
action that Heitmeyer sought re-
lief from the lower court. [BROAD-
CASTING, May 1].

Vinson Joins Court

REP. FRED M. VINSON, Demo-
crat, of Kentucky, resigned from
Congress May 12 to take his seat
on the U. S. Court of Appeals for
the District of Columbia, which
hears radio appeals from the FCC.
He was named to the court several
months ago by President Roosevelt.
JOHN STEELE, special representa-
tive in Europe for Mutual and foreign
correspondent for the Chicago Trib-
une, on May 1 started broadeasting
News About Europe, Saturdays,
9-9:15 p. m. from London.
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New Local in Missouri

Takes the Air May 21

THE new KWOC, Poplar Bluff,
Mo., 100 watts daytime on 1310 ke.,
is nearing completion and will go
on the air May 21, according to a
report from Don M. Lidenton, who
will be manager and chief engineer
and who is co-owner with A. L.
MecCarthy, his partner in a lical
radio service and electrical busi-
ness. Studios are located in the
Bank of Poplar Bluff Bldg., and a
composite transmitter has been
built by Mr. Lidenton. A Lekigh
vertical radiator and RCA medu-
lation monitor have also been in-
stalled.

Cliff Atkinson, formerly with
KWOS, Jefferson City, Mo., wil. be
commercial manager. Randall Jes-
see, also formerly with KWOS and
later with KCKN, Kansas City, will
be program manager. Ken Young,
formerly with KXBY and KCKN,
Kansas City, will be combination
announcer and operator. William
Bates, recent journalism graduate
of the University of Missouri, will
be news and continuity editor, with
Roy Barham as relief announcer
and writer. Venita Scott will be
women’s commentator. UP news
service and NBC Thesaurus pro-
gram library have been ordered.

Crosley Annual Report

ANNUAL report of the Crosley
Radio Corp., filed April 30 with
the Securities & Exchange Com-
mission, indicated that net sales for
1937 totaled $18,735,450, cost of
goods sold, $16,308,432. Figures in-
clude WLW operation, which is not
separately broken down. A loss of
$343,314 was claimed in the re-
port as a result of the refrigera-
tor plant destruction in the Ohio
valley floods bringing the net loss
for the year to $376,914. Salaries
reported were: Powell Crosley, Jr.,
president and treasurer $24,000;
Lewis M. Crosley, vice-president
and general manager, $20,000; J.
P. Rogers, vice-president in charge
of sales, $16,000. The statement re-
vealed that 28% or 151,369 shares
of the common capital stock is
owned by Powel Crosley, Jr., while
Gwendolyn A. Crosley owns 24%
or 129,532 shares.

School by Television

THE first classroom lesson by
television in this country, with a
group of science students gathered
around receivers putting questions
to an instructor in a distant studio,
will be conducted by NBC in co-
operation with New York Univer-
sity May 19 at Radio City. Dr. C.
C. Clark, of the N. Y. U. facul:y,
will lecture on and demonstrzte
the uses of the photo-electric cell.
The novel demonstration was con-
ceived by Dr. James Rowland Ang-
ell, former president of Yale and
now educational counsellor of NBC.
It is one of a series of NBC ex-
periments in the use of television
for educational purposes.

CBS Salaries

SALARIES of CBS officials for
1937 shown in its annual report re-
cently filed with the Securities &
Exchange Commission were as fol-
lows: William S. Paley, CBS pres-
ident, $190,196; Edward Klauber,
executive vice-president, $80,540;
Hugh K. Boice, vice-president, $435,~
315. Grouped under “aggregate re-
muneration” were salaries of 14
directors, $363,574; 12 officers other
than directors, $224,381.

BROADCASTING e Broadcast Advertising
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RADIO VS. READING
Student Listening Said to
Be on Low Plane

HIGH SCHOOL students spend
twice as much time listening to the
radio as they spend on recreational
reading, according to a survey of
the listening habits of pupils of
Abraham Lincoln High School, New
York, by A. H. Lass of the school’s
Enghsh department.

Reporting on his study in the
Board of Education’s publication,
High Points, Mr, Lass finds that
student listening is on a generally
low plane, and suggests that “the
lack of diserimination in radio fare
can be laid directly at the door of
the school system which has thus
far done little or nothing to de-
velop standards for judging the
worth of radio programs. The criti-
cal faculty has received even less
nurture from radio sponsors.”

“If educational broadcasts are to
capture a wide audience,” says Mr.
Lass, “it would appear that they
must utilize the dramatic sensa-
tionalism of March of Time or the
‘star’ drawing-card of Lux Radio
Theater. Pure unadulterated edu-
cation, intellect in the raw, has
comparatively little appeal.” The
programs referred to were the
most popular in the group termed
“cultural programs as opposed to

‘“‘popular programs.”

A significant fact noted by Mr.
Lass is that there is no marked
improvement of student taste or
preference from freshman to senior
classes. He considers it a hopeful
sign for teachers that 64% of stu-
dents indicated a preference for
assignments which involved listen-
ing to radio programs.

Mr. Lass’ “most dismal supposi-
tions” were confirmed by answers
which indicate that radio has no
conascious effect in encouraging stu-
dents to read material related to
what they hear on the air, He says:
“Thus far radio seems to have con-
tributed little of importance to de-
veloping, guiding, or enriching stu-
dents’ outside reading. A few secat-
tered and ineconclusive studies
would seem to indicate that radio
here has great possibilities.”

AFRA Signs WRJN

WRJN, Racine, Wis.,, and the
American Federation of Radio
Artists signed a contract May 3
covering the station’s announcers
and artists and provided for AFRA
shop working conditions and wage
increases averaging 42%. American
Federation of Musicians and AFRA
locals in Montreal have signed an
agreement for concerted action in
disputes between either union and
employers. Neither union will ac-
cept contraets unless employers
will hire members of both unions.

COLONIAL EARPHOXE Co.,, New
Yor, has named J. Dresner Adv.
Agency, New York. to handle its ac-
count and plans to use radio among
other media.

FRED ALLEN was chosen the fa-
vorite radio star by both fathers and
mothers in a recent poll of nearly
50.000 parents canvassed by the Child
Welfare League of America and the
Poys’ Athletic League.

DESCRIPTION of the running of

the English Derby and word-pictures

of the 350,000 people who are expect-

‘eId to vfitness it will be heard on NBC
une 1,

CBS CHAMPS — Only outside en-
try in the New York Advertising
Agency Bowling League, this team
walked off last month with the
championship. Erwin - Wasey fin-
ished second. The CBS team, stand-
ing (1 to r): Walter Pierson, sound

effects; George Lehman, play-
houses; Charles McCarthy, build-
ing operations. Kneeling: James
Kane, publicity; Ted Danley, traffic,

RUN BY STUDENTS
WBNS Stresses Trade Slant
—— In College Day ——-

TWENTY-THREE students of the
Ohio State U. radio class “attended
school” at WBNS, Columbus, May
5 when they assumed the duties
of continuity writers, pxoducers,
announcers, salesmen. Starting
with the sign-on, the day was de-
voted to giving the students a taste
of actual radio work.

Many WBNS sponsors gave
special attention that day to the
students assigned to their partic-
ular programs. Students visited
sponsors’ stores merchandising
problems and prepared shows which
they also helped produce.

At 9:30 p. m. students who par-
ticipated in the day’s activities
talked over their work in a forum
discussion which was broadcast for
a half hour.

The university class is in charge
of Prof. Donald W. Riley and ar-
rangements for the WBNS day
were made by Jerome R. Reeves, a
member of the class and the WBNS
program department. Text used by
the class is BROADCASTING and
discussions of its articles are part
of the classroom work. All mem-
bers are subscribers.

JACK CURTIS Agency. new talent
agency, has been established at 8954
Sunset Blvd.. Hollywood. by Jack
Curtis. New York producer and asso-
ciates. Besides artists, firm is handling
directors, producels and writers. Har-

ry Ward is in charge of radio.
Industries!

BI Payrolls!

Advertisers over WAIR often

express amazement at the quick,

constant response from listen-
ers, WAIR is a sales producer
is there ever was one.

WAIR

Winston-Salem, North Carolina

BROADCASTING o Broadcast Advertising

Cleveland Food Terminal

Is Granted a Rehearing

REARGUMENT on the application
of the Food Terminal Broadcast-
ing Co. of Cleveland, for a new
broadcasting station on the 1500
ke. channel daytime, was author-
ized May 11 by the FCC. The ap-
plication was denied by the Com-
mission on Feb. 23 and the petition
for rehearing or reargument was
filed by Arthur W. Scharfeld and
Philip G. Loucks, counsel for the
station, March 24. The reargument
will be held on June 2. It was con-
tended additional material evidence
has become available. The station,
which would be operated by a
corporation controlled by sellers of
food products, proposed a unique
service in that the facilities would
be used to disseminate informa
tion on local market conditions,
availability of perishable food
products and price information.
It was also contended that only
five of the seven commissioners
had heard the oral argument in
the case and actually only four
commissioners who heard the oral
argument participated in the deci-
sion. Commissioner Craven, it was
held, although not present at the
oral argument, participated in the
action denying the application.

In ‘Za)ashmgtom

nvzronment

Consistent with the atmos-
phere of a distinctive location,
the luxurious comfort, digni-
fied service, and superior cui-
sine of the Hay-Adams House
blend into an environment that
pearallels the tastes of discrimi-
nating travellers. Hay-Adams
rates make any other choice
8 poor economy.

: @m&m lir-Conditioned

RATES
FROM 53 SINGLE s4'50l]0UI!I.E

HAY-ADAMS HOUSE

SIXTEENTH AT H STREET
& Opposite the White House

PURITY BAKERIES, Chicago,
has started a sports review on
WWJ, Detroit, featuring Ty Ty- e
son. 13sing spot announcements in Overlooking Lofayette Park
most instances, the firm’s 31 whole-
sale bakeries throughout the coun-

try are advertising on 16 stations. WAS HIH ETUN, D E
THE MOST

POWERFUL

STATION

between

St. Louis
Dallas and

Denver X
Covers the Heart of the Triangle
25,000 WATTS More population, more radio sets and
—_— more spendable income than any other
NATIONALLY Oklahoma station, with extensive cover-

CLEARED CHANNEL
COMPLETE NBC
PROGRAM SERVICE

age in .Kansas, Missouri and Arkansas.

EDWARD PETRY & CO., Nat'| Representatives
Chicago

New York Detroit  San Francisco

vV O O

YOICE OKLAHOMA" —TULSA

“THE
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AAA Travel Scripts

A NEW series of travel scripts
covering tourist news is being dis-
tributed by American Automobile
Association, Washington, to affili-

ated motor clubs for use by local
stations, The scripts, timed for
weekly five-minute programs, cov-
er major events such as carnivals,
celebrations and sports.

PROFESSIONAL
DIRECTORY

JANSKY & BAILEY

An Organization of
Qualified Radio Engineers
Dedicated to the
SERVICE OF BROADCASTING
National Press Bldg., Wash., D. C.

McNARY and CHAMBERS
Radio Engineers
National Press Bldg.  Nat. 4048
Washington, D. C.

There is no substitute for experience
GLENN D. GILLETT
Consulting Radio Engineer

982 National Press Bldg.
Washington, D. C.

®
PAUL F. GODLEY

Consulting “Radio Engineer
Phone: Montclair (N. J.) 2-7859

JOHN BARRON

Consulting Radio Enginesr

Q ol in B q and

Allocation Engineering
Earle Building, Washington, D. C.
Telephone NAtional 7757

=

PAGE & DAVIS
Consulting Radio Engineers
Munsey Bldg. District 8456
Woashington, D. C,

HECTOR R. SKIFTER

Consulting Radio Engineer

FIELD INTENSITY SURVEYS
STATION LOCATION SURVEYS
CUSTOM BUILT EQUIPMENT

SAINT PAUL, MINNESOTA

HERBERT L. WILSON

Consuiting Radio Engineer

Design of Directional Antennas
and Antenna Phasing Equip-
ment, Field Strength Surveys,
Station Location Surveys.

260 E. 161st St. NEW YORK CITY

A. EARL CULLUM, JR.

Consulting Radio Engineer
2935 North Henderson Avenue
Telephones 3.6039 and 5-2945

DALLAS, TEXAS

ROBERT S. RAINS
Speciafl Consultant
Accounting . Taxes
Munsey Building—Washington, D. C.
Telephone: Metropolitan 2430
Robert S. Ralns
Former Spoclal ConsuHanf
Federal C tions

WHEN_ Ken Carpenter,
Hollywood announcer, won a re-
cent popularity contest conducted
through the network’s house or-
gan, Transmitter, he was present-

NBC

ed with the original drawing
which is reproduced here, Drawing
is by Bill Eddy, NBC New York
television engineer. It was pre-
sented to Carpenter by fellow em-
ployes for his work as a chimes
ringer on the Kraft Music Hall.

FRANK .J. HOGAN, head of the law
firm of Hogan & Hartson, Washing-
ton, which engages in radio practice,
has been nominated for the presiden-
cy of the American Bar Association.
Nomination is tantamount to election.
He participated in the first radio ap-
peals case taken to the Supreme
Court—that of WGY vs.. the Federal
Radio Commission.

Commercial Broadcast

Favored in Melbourne
REPLIES to a guestionnaire cir-
culated last August among DMel-
bourne (Australia) listeners by
Goldberg Advertising Pty. Ltd.,
Melbourne agency, indicate that
listeners in that Australian city
prefer commercial to government
broadcasting by a more than ten-
to-one ratio. Weekday division of
the audience showed 8.2% listen-
ing to Class A (government) sta-
tions, and 91.8% to Class B (ccm-
mercial) stations. On Sundays the
preference for Class B was even
greater, 92.9% as against 7.1%
for Class A.

According to government license
figures, there are about 216,000
radio homes within a 50-mile ra-
dius of Melbourne, which, on a
basis of 3.8 listeners per license,
gives a total potential audience of
something more than 800,000 lis-
teners. Evening listening habits,
as indicated by the questionnaire,
show Monday to have the largest
potential audience, with 99% at
their sets, and Saturday the low-
est, with 87%. Other days: Tues-
day, 97.7%: Wednesday, 97.2%;
Thursday, 98.2%; Friday, 88.2%;
Sunday, 98.8%. Program prefer-
ences, listed in the summary by
title and without details of type
of program, frequency, etc., mean
little to one not familiar with
these Australian shows, but it is
interesting to note that the favor-
ite by a wide margin is One Man's
Family, which is broadecast from
the American script by an Aus-
tralian cast on 3XY, Melbourne.

CLASSIFIED ADVERTISEMENTS

Help Wanted and Situatione Wanted, Tc per word. All other classi-
fications, 12¢ per word Minimum charge $1.00. Payable in advance.
Forms close 25th and 10th of month preceding issues.

Help Wanted

Situations Wanted (Con’td.)

Salesman for basic network station lo-
cated in good territory. Small sales staff.
Excellent opportunity for right man. Write
in detail to Box 969, BROADCASTING.

Announcer, copywriter, musically in-
clined for small, progressive station. En-
close photograph with letter. Box 980,
BROADCASTING.

FIELD STRENGTH—
QUESTIONNAIRE
SURVEYS

350 MADISON AVE.
NEW YORK CITY
Murray HIll 2-2046

R. D. MARTIN

Consulting Engineer

Field Surveys
Over all Transmitter and
Antenna Testing
7 S. Howard St.  Spokane, Wash.

We bhave an ing on our ial

Young man, five years radio work as
writer, salesman, etc.,, now con-
nected with the U. 8. Government in
producing part of NBC’s leading daily
network program, would like opportunity
to work as announcer anywhere. Box 976,
BROADCASTING.

Executive and accountant, formerly em-
ployed as assistant general manager, bus-
iness manager, treasurer and chief ac-

staff for a hustling, top-notch radio sales-
man. Station expericncc ncecssary. Rapid

ity for Replies will
be held in strictest confidence. Write to
WKAT, Miami Beach, Florida.

‘Wanted—Commercial manager who wants
to get into his own business. Have radio
station to lease. Illness only reason. Give
%haracter and business references. Box 956,

CABTING.

66 BROAD STREET

FREQUENCY MEASURING SERVICE

Many stations find this exact measuring service of great
value for routine observation of transmitter perform-
ance and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST
at any hour every day in the year
R. C. A. COMMUNICATIONS, Inc.
Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE

o

NORLD \mDE
WIRFLEY

NEW YORK, N. Y.
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Situation Wanted

t of a chain operating ten etta-
tions. Desires of station

business manager also willing to super-
vise accounting. Box 959, DBROADCASTING.

Employed engineer desires change. Over
three years practical experience as broad-
cast engineer, newscaster and marine oper-
ator. Accurate Transrudio. Telephone first,
telegraph second licenses. Best references.
Box 978, BROADCASTING.

Engineer desires change. College train-
ing, ten months small station experience,
telephone first and class A amateur tick-
ets. Limited experience copying code and

Broadcast operator, 7 years experience,
now employed, wishes change to different
locality. Box 979, BROADCASTING.

Unambitious,
radio writer will
ence on your plantation at slightest pro-
vocation. Box 981, BROADCASTING.

lazy, erratic, opinionated
dump his dubious experi-

Continuity, publicity wxiter-edltor ex-

an Single, go anywhere, salary
secondary. Box 984. BROADCASTING.

Broadeast operator-engineer, 84, mur-
ried. 14 years experience. At present em-
ployed tropics desire relocate states. Possess
first telegraph and first telephone licenses,
Copy Transradio. Willing, efficient, accus-
tomed responsibility. Open any broadeist
or communication assignment. Box 977,
BROADCASTING.

perienced, good record, seek pro-
zram-bmldmg post. Box 982 Bnowms’t-
NG.

Eastern  announcer-newscaster. Three
years experience, including continuity,
production, dramatics, selling. Single. Box
986, BROADCASTING.

3 years experience program director and
announcer. Desire situation as program
director and/or announcer. Eastern station.

Seeking position with future. Experi-
enced all around announcer, commercial,
sports, specialty. Voice recording available.
Experienced operator, formerly chief en-
gineer two local stations. Also excellent
program man. Available immediately.
glest references. 3602 San Pedro, Tampa,

a.

For Rent—Equipment

Approved equipment. RCA TMV-75-B
strength measuring unit (new),

Available immediately. Box 983, Broap-
CASTING. fleld
Embryo genius, Yale graduate, now

writing successful eontinuity, scripts, com-
mercial copy, desires work, low pay,
progressive advertising agency, radio sta-
tion. Box 985, BROADCASTING.

direct ; Estiline Angus Autematic
Recorder for fading on distant statioms;
G. R. radio frequency bridge; radio oscilla-
tors, etc. Reasonable renmtal. Allied Re-
search Laboratories, 260 East 161st Street,
New York City.

BROADCASTING ¢ Broadcast Advertising
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Court Reverses FCC Again
And Points to Lack of Policy

Local Ownership Question Cited; Thoms Denial
On ‘Character’ Issne Remanded to Commission

ANOTHER reversal of an FCC
decision denying a new station
application was ordered May 9 by
the U. S. Court of Appeals for the
District of Columbia in the appeal
of the Pottsville Broadcasting Co.
from the decision denying it a new
local daytime station in Pottsville,
Pa.
In its opinion the court held the
FCC erred in holding that the ap-
plicant, Charles D. Drayton, Wash-
ington lawyer and president of the
company, did not have the financial
ability to carry through the project
because of an error in connection
with procuring consent of the
Pennsylvania Securities Commis-
sion for authorization to issue
stock for the station.

The court reversed and remand-
ed the Commission’s decision, which
makes reconsideration mandatory.
It also went into detail in connec-
tion with the FCC conclusion that
since Drayton was not a resident
of Pottsville and not familiar with
its broadcasting needs, the appli-
cation should be denied. Pointing
out that this was a secondary con-
sideration, the court held that the
FCC had never established any
hard and fast rule on the matter
of local residence of an applicant.

Sustained in Wisconsin Case

In an opinion on May 2 the court
sustained the FCC in granting a
license for a new local station at
Superior, Wis., to Fred A. Baxter,
the appeal having been taken by
KDAL, Duluth, on economic
grounds. The court held that KDAL
did not attempt to become a party
in the application of Baxter before
the FCC and that it was not en-
titled to juridical relief until it
had exhausted all administrative
remedies. The effect of the opinion
was construed as one which in the
future may see all aggrieved appli-
cants before the FCC seek recon-
sideration by that body before tak-
ing appeals.

In reviewing the case the court
said, without deciding the issues,
that KDAL was an interested ox
aggrieved party; that it was en-
titled to formal notice of the hear-
ing in the Baxter case and had re-
ceived no such formal hearing;
that it had no actual notice prior
to the commencement of the 20-day
period allowed for petitioning for
rehearing. “However,” said the
court, ‘“it is indisputable that it
did receive actual notice during
that 20-day period. It then became
its privilege and its duty to peti-
tion for a rehearing. A rehearing,
under the circumstances assumed,
was an available administrative
remedy which—it is conceded—ap-
plicant did not attempt to use.”

At its session on May 9, the
court also opened a new legal ques-
tion in connection with FCC ac-
tions when it postponed argument
on the appeal of WOW, Omaha,
from the FCC decision granting
WKZO, Kalamazoo, authority to

operate full time on the 590 ke.
channel,

The question involved was a pe-
tition for reconsideration filed on
behalf of WOW, which had not
been acted on by the FCC and is
still pending. The court held it
would like to have argument on the
jurisdictional question of whether
it has the authority to entertain an
appeal before the FCC has finally
acted on such motion. It said it
would hear arguments both on the
merits involved in the WOW-
WKZO appeal and on the matter
of jurisdiction during its June ses-
sions.

On May 6, the court announced
from the bench that the same ques-
tion had arisen in its consideration
in conference of the appeal of
WOAI, San Antonio, from a deci-
sion of the FCC authorizing a new
station in Greenville, Tex. In that
case, it developed that the FCC
had dismissed the petition for re-
consideration filed on behalf of
WOALI after the appeal was taken.
Presumably, the court will ask for
briefs and arguments on that point
during its June sessions.

Thoms Case Remanded

Another novel question was re-
manded to the FCC for further
hearing when the court on May 6
issued an order on the application
of Harold H. Thoms who was de-
nied a new local station in Ashe-
ville, N. C.,, on grounds of “evi-
dence of lack of that character and
qualification required of a licen-
see.” It appeared that Mr. Thoms,
publisher of the Asheville (N. C.)
Daily News, had been convicted in
a libel action held to be in viola-
tion of a North Carolina statute
growing out of publication of a
story during a political campaign
which was not signed as the law
required. The Commission in all
other respects had found the appli-
cant qualified and a need for the
service.

In its order, which was not op-
posed by the FCC, the court or-
dered that the case be remanded to
the Commission for a further hear-
ing “upon the single issue of appel-
lant’s character” and also author-
ized the Commission to receive and
consider “such further and addi-
tional evidence upon that issue as
may be made available to it.”

This order was construed as of
significance because it restricts the
FCC to consideration of the Thoms
application and does not permit it
to enlarge the rehearing to include
other pending applications for fa-
cilities in Asheville. The same ques-
tion has been raised in an action
before the court involving the so-
called Heitmeyer - Cheyenne case
[BroaDCASTING, May 1], in which
the court originally reversed the
FCC after which the Commission
reopened the case ‘“de novo” and
served notice not only on Heitmeyer
but on two other applicants for fa-
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. Gerard in Nation's Business
“Young man, I haven't cared much
for your radio program lately.”

To Teach Yankees

WHEN the Western Ewx-
plorer, new type fishing boat,
set forth from Tacoma early
this month for New England
to introduce Puget Sound
fishing methods to the North-
east, on board was James
Peterson, announcer of KVI,
Tacoma, going along for a
vacation but actually acting
as a radioman. He recently
secured a third-class radio-
phone license and will be with
the vessel three months. De-
parture of the ship was a big
event for Tacoma, drawing a
crowd of 30,000, It was
broadcast by Ed Jensen,
commercial manager and Jer-
1y Geehan, sportscaster, with
Engineer Lewis North at the
controls,

cilities who were not parties to the
original proceeding,

In its decision reversing the FCC
in the Pottsville case, the court as-
serted that it was obvious that
both Drayton and the FCC acted
wholly in good faith in making the
“mutual mistake” about the Penn-
sylvania Securities Commission
sanction of the stock issue. “If, as
we think, both Mr. Drayton in his
testimony and the Commission in
its finding based on his testimony
were in error, it would be a silly
business to perpetuate the error
and permit it to destroy the rights
of the applicant in the instant con-
troversy,” Chief Justice Groner’s
opinion stated.

On the question of local resi-
dence of an applicant for a station,
on which the FCC based one of its
grounds for denial, the court said
this particular ground for refusal
has never been placed before it but
that it knew from published re-
ports of the FCC decisions that on
the question of the propriety of
confining grants of a local nature
to local people “the Commission has
not given any indication of the
adoption of a fixed and definite
policy.”

Policy Not Uniform

On this score it continued:

If the contrary of this were true, we
should be slow to say that the establish-
ment of such a policy would be either
arbitrary or capricious, But the policy
should be applied with substantial unifor-
mity, and the lack of that uniformity in
the past convinces us that the Commission

www americanradiohistorv. com

B
Coast Group Gets
Tips on Business

Platform for the Promotion
Of New Accounts Offered

A PLATFORM for the promotion
of new radio advertising business
was advanced when the Southern
California Broadcasters Associa-~
tion played host to approximately
200 agency executives in Los Ange-
les, April 28. Keynote of the reve-
nue increase program was sounded
by Leo B. Tyson, general manager
of KMPC, Beverly Hills, Cal., and
president of the association who
urged closer relations between
agencies and broadcasters on the
basis that such cooperation might
lead to the tapping of heavy adver-
tising sources not educated to ra-

io.

For the most part, Mr. Tyson
said, the inclination is to rely on
old accounts, which either remain
loyal to one station or agency, or
shift constantly from one to an-
other, assuring a fairly stable in-
come throughout the local broad-
casting structure. He labeled this
“contentment factor” as a fore-
runner of retrogression and pro-
posed that new business be de-
veloped both for revenue and as an
incentive toward better programs.
He also urged that broadcasters
accept advertising from only bona
fide agencies and eliminate those
“percenters” who make a racket
out of the agency business.

Leo Fitzpatrick, vice-president
and general manager of WJIR, De-
troit, and an NAB past president,
pictured radio as the fourth dimen-
sion of advertising. He pointed out
that radio as an advertising me-
dium has been subjected to the
heaviest criticism and investiga-
tion, but had “come through with
flying colors”.

Donald W. Thornburgh, CBS Pa-
cific Coast vice—presicﬁznt, Holly-
wood, and Frank M. McKellar,
president of the Los Angeles Ad-
vertising Club, also gave brief
talks. The banquet meeting was the
first of several which will be held
between broadcasters and agency
executives to create better under-
standing and closer cooperation.

has not sought to lay down & hard and
fast rule. As applied here, this ground of
refusal was obviously secondary rather
than primary, It perhaps would not have
influenced the Commission to the point of
denying the license, except for what the
Commission viewed as the lack of financial
ability on the part of the applicant. Con-
sidering the record as a whole, and in view
of the obvious good faith of the applicant
and the subscribers to its stock, of the con-
clusion of the Commission that the estab-
lishment of the station is desirable and in
the public interest, and of the manifest
error which the applicant led the Com-
mission into making, we think the inter-
csts of justice require that the case be
sent back to the Commission solely that it
may reconsider it. If the Commission
should be of ini upon id i
that the application ought not to be
granted becaugse a stranger to Pottsville
has the controlling financial interest in the
applicant corporation, and should announce
a policy with relation to the grant to local
station licenses, confining them to local
people, we should not suggest the substitu-
tion of another view, But in saying this
we are not unmindful of the obvious fact
that such a rule might seriously hamper
the development of backward and outlying
areas. We never have assumed, wever,
and do not intend now to assume, such
supervisory control of questions of policy.
e think it perfectly clear it is the in-
tent of the statute that such matters
should be left wholly in the hands of the
Commission, and our remand in this case
should be understood only as growing out
of the feeling on our part that the con-
trolling consideration in the Commission’s
disposition of this case was its erroneous
view of the Pennsylvania law and that to
perpetuate this error would be wrong.
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Time’s Radio Section

DEVOTING its front cover to a
Ehotograph of FCC Chairman Mec-

inch and seven columns to radio
news, T'ime Magazine with its May
16 edition introduced its new radio
department, edited by Aaron Stein,
former radio editor of the New
York Post. Leading article of the
section was devoted to the FCC
and the Washington situation. An-
other topic, apparently to be perma-
nent, was “Programs Previewed,”
listing advance schedule of nine
major network programs for the
week beginning May 14. For the
most part, the leading article re-
vealed an understanding of radio’s
problems.

THEYRE TUNING IH WATL
IN ATLANTA

Late Personal Notes

VICTOR C. DIEHM, manager of
WAZL, Hazleton, Pa., is author of
an article on five years of broadcast-
ing by the local Kiwanis Club ap-
pearing in the May issue of the Ki-
wanis Magazine.

RAY SWEENEY. of the production
department of KMOX, St. Louis, on
July 30 will marry Lorraine Grimm,
CBS-KMOX singer.

PAUL BUCK and Lloyd Swank, of
the Fanchon & Marco St. Louis or-
ganization. have joined WIL. that
city,t a8 members of the sales depart-
ment.

RAY C. SHROEDER, after an ab-
sence of nearly a year. has returned
to WIL, St. Louis. as “Mr. Fixit”.
to conduct the Civic Service Period
of 15 minutes each evening. He deals
with civic matters and general in-
formation requested by listeners. e
left WIL to return to newspaper
work, after having inaugurated the
“Mr. Fixit” program in 1930.

HOWARD E. WOODARD. former
announcer of WTMV, East St. Louis.
has rejoined the station. Since last
January he was with WCBS, Spring-
field, . )

PAUL WILLS, sports commentator
of WTMV. East St. Louis. on April
25 married Madeline Young. well-
known singer in the St. Louis area.

PAUL SLOANE, staff engineer of
KDKA. Pittsburgh, and Miss Mildred
Reuter. former secretary to D. F.
Dickson. KDKA general manager,
were to be married May 14.

GORDON KAPPER has been named
musienl director of WPTF, Raleigh.
N. C., in connection with the station’s
expansion of its studio orchestra.

EARL DENHAM, engineer of KOIN,

Portland, Ore., is the father of a baby
boy born May 6.

NEW!
Type G
DESK
STAND

COURT ON THE AIR

Chicago Bench Is Upset by
Ruling on Dises

RULING THAT a recorded broad-
cast of court proceedings would
make a joke of the court, Chief
Justice John Sonsteby of Cook
County (Chica%o), on May 4 trans-
ferred Judge J. M. Braude, who
had requested the recordings, from
the safety branch of the Munici-
pal Court to a civil jury court.
Judge Braude for some time had
been broadcasting safety court pro-
ceedings, which involved auto driv-
ers charged with reckless driving,
on WJIID daily from 11:30 a. m.
to noon.

Judge Braude had planned to
make a recording of the proceed-
ings from noon till 12:30 and have
the record broadcast on an evening
hour. Chief Justice Sonsteby point-
ed out, however, that the use of
records might work a hardship on
the defendants. “We have no as-
surance the records would be de-
stroyed, and not rebroadcast at a
later date after the defendants had
served out their time in jail,” he
said. “This obviously would be un-
fair to the defendants.”

Judge Sonsteby said that his ac-
tion was not directed exclusively
toward the safety court of Judge
Braude. The order applies to all
judges and all courtrooms.

“We are just on the borderline
when we permit broadcasting from
the courtroom,” he said. “That
practice is permissible in certain
courts. But we must draw the line
somewhere.” Judge Sonsteby said
that he would not attempt to inter-
fere with the regular daily broad-
casts from the courtroom, since
they tended to “extend influence of
the court.”

Another Chicago court broadcast
is that from Judge John Gutnecht’s
speeder’s court broadcast on
WIND, Gary, thrice weekly, 10-
10:30 a. m.

Wincharger Defers

WINCHARGER Corp., Sioux City,
Ia. (wind driven generating equip-
ment), has placed its business with
the E. H. Brown Adv. Agency,
Chicago. J. B. Allen, agency vice-
president, said spot radio would
not start until fall. The agency al-
ready handles publication adver-
tising of Zenith Radio Corp., Chi-
cago, parent firm of Wincharger.
J. Walter Thompson Co., Chicago,
handles Zenith’s radio advertising.

Hecker in Polish

HECKER PRODUCTS Corp., New
York, has started a test cam-
paign of 25 spot announcements in
Polish on BNY, Buffalo, for
Force cereal. Series, placed through
Erwin, Wasey & Co., New York,
and Johnston-Natirbov Co., New
York foreign language representa-
tives, will be expanded if the test
series proves successful. Johnston-
Natirbov has also placed a 13-week
series on WMEX, Boston, for Co-
coa Marsh Products Co., New York,
which calls for three spot announce-
ments daily and a Sunday half-
hour program, all in Italian, to ad-
vertise the sponsor’s chocoiate
syrup, Cocoa Marsh.

Godfrey for Cremo

AMERICAN TOBACCO Co., New
York, on May 17 is to start a <est
campaign for Cremo cigars on
three stations, using Arthur God-
frey twice weekly on WABC, New
York, and via dises on WBBM,
Chicago, and WEEI, Boston. The
program may go network in the
autumn. Lawrence C. Gumbinner
Adv. Agency, New York, is agency.

New P & G Soap Test
PROCTER & GAMBLE Co., Cin-
cinnati, is starting test promotion
on its new product, Coolwater
Ivory Snow. Cut-in announcements
are being used at WJAR, Provi-
dence, on The O’Neills, for Ivory
soap, which is heard five days a
week on the NBC-Red network.
Compton Adv., New York, is
agency.

J. FRED COLL, formerly publicity
director of WMCA, New York, and
afterward with Publicity Associates,
has established an organization under
his own name in the Hotel McAlpin,
New York, to handle radio publicity
and production. With him is George
McCoy, formerly of Publicity Asso-
ciates. Among accounts being handled
is special contact work for Stack-
Goble Advertising Agency in connec-
tion with production of the Energine
Radio Newsreel on NBC.

QUAKER OATS Co., Chicago, irtro-
ducing a new cereal called “Little
Kurnels”, has started a quarter-hour
sports program for that product on
WLS. Chicago, seven night weckly,
7-7:15. Distribution for the present
is confined to Chicago. Lord & Thom-
as is agency.

Designed with Convenient
Relay Control Switch

Built to Order for Electric Utilities

MARTHA LANE’S RADIO KITCHEN

40 transcribed 15-minute dramatized home eco-

In this new and practical desk stand. designed particularly for air-way ground sta-
tions, inter communicating systems and amateur use. complete control is Placed in
the palm of the hand. Slight pressure upon switch bar. attached to standard. oper-
ates relay switch for remote control of amplifiers and transmitters through suftable
relay systemns. bie socket

Most practical and convenient stand made. Chrome and black finish. “See it at the
Chicago Show.”"

nomics episodes featuring a national authority.

COMBINATION LIST PRICES Write or wire for folder.

GT-3 Micrephone and Stand ..... $30.00 GK-2 Microphone and Stand ...$32.50

GD-2 Mierophone and Staad ..... 3000 GD-104 Microphone and Stand ... 27.50
Tyve @ Stand, alone, $10.00

“TO HELP YOU BUMP THE SUMMER SLUMP”

MERTENS AND PRICE, INC.
1240 South Main Street - - - - - Los Angeles, Calif.

ASTATIC MICROPHOMNE LABORATORY. Inc. YOUHGSTOWN 0.
sl Products

Freneet Manufacterons of Deealety C

Licensed Under Brush Development Co. Pateats
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Montana Extension

SETTING aside its recent default
order, the FCC on May 4 gave the
Lewzstown (Mont.) Democrat-
News 30 days from that date to
begin construction of the new
KDNC, 100 watts night and 250
day on 1200 ke., and ordered that
the station be completed within six
months of June 4. Authorized for
construction in 1936, the station
secured frequent extensions of con-
struction permits and, having
failed to start building, it was or-
dered defaulted and set for hearing
anew. The May 4 action granted a
petition for another extension of
time.

I. J. FOX Inc, New York, has been
charged by the Iederal Trade Com-
nission with allegedly misrepresenting
designations of furs and pelts.

(UP)

THE MARK
OF ACCURACY, SPEED
AND INDEPENDENCE IN
WORLD WIDE NEWS
COVERAGE

UNITED PRESS

WHEN Glenn Snyder, vice-presi-
dent and general manager of WLS,
Chicago, was interviewed on the
station’s Tall Story Club broadcast
from the Eighth St. Theatre April
30, he put.in a “plug” for adver-
tisers. Were it not for sponsors,
he reminded, stations would not be
able to give the public the fine en-
tertainment now on the air.

Citing WLS as an example, Mr.
Snyder said the station pays out
$250,000 annually on talent, $30,-
000 annually for rights to broad-
cast the musical selections, and
$20,000 for news service. “It’s the
advertising that keeps a station go-
ing,” Mr. Snyder told WLS listen-
TS

ers.

Queried by Pokey Martin as to
just what a station manager does
with his time, Mr. Snyder said:
“Nothing—except to decide what is
to be done; to tell somebody to do
it; to hsten to reasons why it
should not be done, why it should
be done by somebody else, or why
it should be done in a different
way, and to prepare arguments in
rebuttal that shall be convincing
and conclusive.

“To follow up to see if the thing
has been done; to discover that it
has not been done, to inquire why
it has not been done; to listen to
excuses from the person who should
have done it and did not do it; and
to think up arguments to overcome
the excuses—

“To follow up a second time to
see if the thing has been done; to
discover that it has been done but
done incorrectly: to point out how
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GLENN SNYDER
Hero—with hair

it should have been done; to con-
clude that as long as it has been
done, it might as well be left as it
is; to wonder if it is not time to
get rid of a person who cannot do
a thing correctly; to reflect that
the person in fault has a wife and
seven children, and that certainly
no other station manager in the
world would put up with him for
a moment; and that, in all prob-
ability, any successor would be just
as bad or worse—

“To consider how much simpler
and better the thing would have
been done had he done it himself
in the first place; to reflect sad-
ly that if he had done it himself
he would have been able to do it
right in 20 minutes, but that as
things turned out he himself spent
two days trying to find out why it
was that it had taken somebody
else three weeks to do it wrong;
but to realize that such an idea
would have a highly demoralizing
effect on the organization, because
it would strike at the very founda-
tion of the belief of all employes
that an executlve has really noth-
ing to do.”

7 outof 10

Listeners to
BUFFALO STATIONS

WGR or WKBW

between 5 and 7 P. M,
says Ross Federal
BUFFALO BROADCASTING
CORPORATION
RAND BUILDING, BUFFALO

Represented by

FREE & PETERS

Roster of Serials
Radically Changed

P & G and General Mills Shift
Time of Panel Programs

ANOTHER DAY of confusion for
faithful followers of Procter &
Gamble and General Mills serials
comes up May 30, when General
Mills moves its afternoon hour of
five programs from CBS to N3C,
and P & G moves two progrems
from NBC to CBS, drops two row
on CBS and moves one from CBS
to NBC, as well as changing tiries
of others.

The General Mills schedule o1 a
split NBC basic network of 29 sta-
tions, will run from 2 to 3 p. m.
Monday through Friday, as Zol-
lows: Betty & Bob, 2-2:15; Arnold
Grimm’s Daughter, 2:15-2:30;
Valiant Lady, 2:30-2:45; Hyrns
of All Churches, 2:45-3 on Monday,
Tuesday and Thursday; and Betty
Crocker at the same time on Wed-
nesday and Friday. The first two
programs are placed by Blackett-
Sample-Hummert, Chicago, and the
others by Knox-Reeves Adv. Co.,
Minneapolis.

For P & G, Vic & Sade, now on
NBC-Red at 3:30-3:45 p. m,
moves to CBS at 1:15-1:30 p
and Gospel Singer, now on NBC-
Blue at 11:45-12 noon, moves to
CBS at 1:45-2 p. m. Kitty Keene,
which is now heard on CBS at
12:15-12:30 p. m. in the West, at
the same time that The Goldbergs
are on in the East, moves to NBC-
Red at 12:15-12: 30 p. m., still
heard only in the West, while The
O’Neills will continue at that time
on NBC-Red in the East. Ma Per-
kins, now on CBS at 2-2:15 p. m,,
and The O’Neills, now at 2:15-2:30
p. m., will go off the air. The new
CBS schedule will be as follows:
The Goldbergs, for Oxydol, 1-1:15
p. m.; Vic & Sade, for Crisco,
1:15-1:30 p. m.; Road of Life, for
Chipso, 1:30-1:45 p. m.; Gospel
Singer, for Ivory soap, 1:45-2
p. m. Thus, instead of the present
arrangement of five shows in four
quarter-hour periods, there will
now be four shows in one full hour.

NBC’s schedule for P & G on the
Red network will be as follows:
Road of Life, for Chipso, moves
from 4:45-56 p. m. to 11:45-12
a. m.; O'Neills for Ivory now heard
on eastern stations at 12:15-12:30

p. m, will remain in that spot
while Kztty Keene for Dreft from
CBS, will be heard at the same
time in the West; Story of Mary
Marlin for Ivory flakes, moves
from 4:15-4:30 p. m. to 3-3:15
p. m.; Ma Perkins, Oxydol, moves
from the Red, 3:15-3:30 p m., to
the Blue, 10: 45-11 a, m.; Pepne1
Young’s Family for Camay, noves
from 3-3:15 p. m. to 3:30-3:45
p. m.; Guiding Light, for Wtite
Naphtha soap, remains at 3:43-4

p.

On the Blue, Story of Ma;y M-
lin, Ivory flakes, remains at L1-
11:15 m.; Pepper Young's
Fannly, for Camay, moves fr>m
11:15-11:30 a. m. to 11:30-11:45
a. m.; Vic & Sade, for Crisco,
moves from 11:30-11:45 a. m. to
11:15-11:30 a. m.

FORD MOTOR Co.. Dearborn, Mich,.
whose Swunday Feening Iour goes off
CBS on June 3. is expected to ve-
turn in the fall. although no con-
tracts have been signed. Agency is
N. W, Ayer & Son, Detroit.
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The Other Fellow’s Viewpoint . . . ] LINGO has intrOducﬂd

Source of Quiz

EDITOR, BROADCASTING:

Debunking seems to be a trend
of the times and while we do not
approve of it as a steady diet, we
would like to present a few facts
and thus save our face from em-
barrassments resulting from a
wrong impression.

Certain feature articles in news-
papers and magazines accredit the
innovation of question and answer
programs to our very capable and
interesting Prof Quiz. The impres-
sion is made that the “Prof” was
conscripted to develop a radio pro-
gram from questions and answers
and his current program is the re-
sult. If the stories had stopped at
that point and had not alluded that
this program was the original Q.
and A. production and that all
others, naming some 80 or 90, were
imitations, we would have little
feeling in the matter, but under
the circumstances, we'd like to
state a few facts:

The writer produced a question
and answer game on KMTR in
Hollywood in 1927, for Winslow B,
Felix, Chevrolet dealer. It ran nine
months and was renewed for an-
other 13 weeks the following year.

The same program ran on
KPRC in Houston, Texas, in 1933.

At WSGN, Birmingham, in the
winter of 1934, a new set-up of
questions and answers was formu-
lated and the production ecalled
Memory Baseball. In the following
fall, it was adapted to football and
called Memory Football. The game
involves competitive team action in
the studio. The routine has been
copyrighted and it is syndicated.

Memory Baseball began produc-
tion on KWKH in the fall of 1936
and is now being sponsored, in its

Goose Hangs High

THE other night a bird
struck and was caught on the
200-foot tower of KDLR,
Devils Lake, N. D. Local
hunters speculated wildly on
the bird’s identity during the
two days that it hung from
the tower. Two game war-
dens, using field glasses, of-
ficially pronounced it a Ca-
nadian Blue Goose. A couple
of kids climbed the antenna,
pushed the bird with a stick,
and when it plunked on the
ground, behold a Hell-Diver!
Bert Wick, KDLR manager,
says he hasn’t seen the game
wardens since.

ASSOCIATED RECORDED
PROGRAM SERVICE

Quality Programs
for
Commercial and
Sustaining Uses.

25 West 45th Street
New York City

second year, by the Arkansas Fuel
Qil Co.

It is to the commercial managers
throughout the country who have
received information about Mem-
ory Basebull that we wish to con-
vey the assurance, through the
courtesy of BROADCASTING, that this
feature is not one of the so-called
80 or 90 imitations of Prof Quiz.

Incidentally, even with our 1927
production of a question and an-
swer radio program, we feel that,
perhaps, somewhere, someone may
have preceded us and if so, it
would be interesting to know about
it.

EpwaArD MURPHY,
KWKH-KTBS,
Shreveport, La.

Three Fires in a Month
At NBC, San Francisco

FIRE struck three times at the
NBC offices in San Francisco in
less than a month. The first blaze,
April 15, damaged the offices of
the audience mail department and
the office of Arthur Garbett, the
NBC’s Western Division Educa-
tional Director [BROADCASTING,
May 1].

A week later a second blaze
started in the same offices while
workmen were repairing the dam-
age done by the first fire. The lat-
ter fire, however, was extinguished
with minor damage. It was started
from a hand-torch being used by a
workman to remove varnish. Fire-
men broke a huge stained-glass
window in the office of Lloyd E.
%odgr, San Francisco manager of

BC.

The third fire occurred on the
evening of May 5 in the offices of
Curtis Peck, NBC chief engineer.
More than $500 damage was done
to his offices. The walls, ceiling and
floors were ruined, as well as fur-
niture, an expensive radio set and
other equipment and furnishings.
The blaze was believed to have
started from defective wiring in
the office. It was confined to Peck’s
quarters on the 22nd floor of the
Hunter-Dulin Bldg., where NBC is
housed.

THE CBS swinmer symphony series.
Everybody's Music, enters its third
season on May 15. Howard Barlow
lirects the Columbia Symphony Or-
chestra, with Henry M. Neeley as
commentator,

—
1£2Y4
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a new realization of

I

This is important news to every station

@ Pexformance

@ Efficiency

@ Low Cost

owner or manager . . . be sure to read it!

° “Please let me have your entire story of
antenna efficiency and economy”. Such a
statement is typical of the many inquiries
we consiantly receive about Lingo Vertical
; | Tubular Steel Radiators. For here is an
Bl achievement in antenna design that offers
| a new performance value never hefore at-
tained by any radiator.
® Actual field and working tests made by
noted radio engineering authorities, against
the conventional type of antenna prove
the outstanding superior performance
characteristics of Lingo Tubular Steel
Radiators.
e Get the facts in writing today! Let us
show and prove to you that Lingo Tube
Radiators give within 3% of 100% effi-
ciency! Let us explain how savings up to
one-half have been effected by our single
responsibility of constructing and erecting.
Learn how our forty yvears of experience
and reliability . . . and our exclusive five-
year gunarantee protect your investment.

Write for this
folder today

JiEEN E LINED o BOR.
TPy —

The entire amazing story of Lingo Ver-
m:ical Tubular Steel Radiators. Today—
swrite for your copy- of our brochure—
‘NEW STANDARDS FOR  VERTICAL RADI.-
ATORS”, Gladly sent to executives and engineers.

John E. Lingoe & Son, Inc. FEst. 1897 Camden, N. J.

VERTICA
PAY‘ ST
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Decisions . . .

MAY 2
MISCELLANEOUS — NEW, Madison
Bestg. Co., Madison, Wis., granted con-

tinuance oral argument: NEW, Inland
Empire Beatg., Co., Pasco, Wash.,, granted
pet. accept written apDearance and take
depositions; WTBO, Cnmberland, granted
continuance oral argument on applic.
transfer control; NEW, Monocacy Bestg.
Co., Rockville, Md., granted continuance
hearing 6 months.

MAY 38

WSJS, Winston-Salem, N. C.—Dismissed
without prejudice applic. change 1310 to
900 ke, increase to 1-5 kw directional N.

MISCELLANEQUS—KID, Idaho Falls.
granted license for CP increase D 1 to 6
kw ; WFIL, Philadelphia, granted mod. CP
and license change equin.: WGRM, Gre-
nada., Miss,, granted license for CP
change location and c¢all letters from
WMFN, Clarksdale; WGIL, Galesburg,
Ml., granted mod. CP change trans. site
ete. 1600 ke 250 w D.

MAY 4

KDB, Santa Barbara, Cal.—Granted in-
vol. transfer control to executors of Don
Lee estate.

KGHL, Billings, Mont.—Granted trans-
fer control to Charles O. Campbell.

SET FOR HEARING—KTOK, Oklahoma
City;: WBLK, Clarksburg, W, Va.; WEDC,
Chicago, CP increase power from 100 to
260 w D.; WHIJB, Greensburg, Pa., CP
move trans., install directional antenna,
increase time to wunl. using directional
ant, N; KSEI, Pocatello, Id.,, GP install
directional antenna, change freq. from 900
to 600 ke., increase to 1 kw N; KMED,
Mec!ford, Ore., CP amended install new
equip., increase power to 1 kw.; WMFD,
Wilmington, N. C., CP amended move
trans, site, install vert. radiater, increase
power to 100 w N, 250 w D, unl.; WDBO,
Orlando, Fla.. Mod. license increase to 5
kw N; WJIM, Lansing, Mich., vol. assign
license from Harold F. Gross to WJIM

nc.

MISCELLANEOUS — WNBZ, Saranac
Lake, N. Y., reconsidered and granted ap-
Plic. for renewal of license; WMBG, Rich-
mond, Va., denied pet. for order of revo-
cation of license of WLBG and dismissed
answer to pet. filed by WLBG: KDNC.
Lewistewn, Mont., granted mod. CP ex-
tending commencement date to 30 dsys
from 5-4 and comDletion date six months;
WSYR, Syracuse, granted auth. intervene
applic. Sentinel Bestg. Corp., Salina, N.
Y.; KFEL, Denver, granted auth. inter-
vene abpplic. of F. Meyer, Denver:
NEW, Cuyahoga Valley Bestg. Co., War-
ren, O,, granted motion dismiss applic. CP
1200 ke 100 w unl. without prejudice:
NEW, F. W. Meyer, Denver, granted
auth. take depositions; NEW, Pontiac
Bestg.  Co.. Pontiac, Mich., granted auth.
take depositions new station 1100 kc., 1
kw. D.

MAY 6

MISCELLANEQUS—WSFA, Montgom-
ery, Ala., granted auth. poetpone hearing
mod. license; WMFR, High Point, N. C.,
granted continuance oral argument to 5-28
on applic. increase to unl,

MAY 9

MISCELLANEOUS — WHJB, Greens-
burg, Pa., denied amended petition con-
solidated hearing with Sentinel Betsg.
Corp_., Salina, N, Y., granted continuance
Sentinel hearing; NEW, Roberts-MacNab
Co., Livingston, Mont., granted continu-
ance hearing; KATE, Albert Lea, Minn.,
granted auth. take depositions; WRR.
Dallas, granted auth. intervene applic.
Eugene DeBogory, Dallas; WFIL, Phila-
delphia, granted continuance to after
Sept. 1 hearing on applic. increase power;
KTEM, Temple, Tex.. granted auth. with-
draw without prei. applic. mod. license:
KNX, Los Angeles, granted auth. with-
draw without prej. applic. 500 kw: NEW,
Rock Hill Bestg. Ce., Rock Hill, 8. C.,
granted auth, withdraw without prej. ap-
vlic. CP 1310 kc 100 w D.

MAY 10
MISCELLANEOUS—WWJ, Detroit, ex-
tension temp. auth. § kw N;
New Orleans, granted license for CP
change trans., radiator; WOSU, Colum-

bus, granted license for CP m t A
new radiator. ove trans.

3

MAY 11
WPEN, Philadelphia—Granted mod. li-
cense directional D only.
}Vt C,fNew tA]lia'nY,ctl;nd.—Gmnted in-
vol. transfer control to Charles Lee Harris.
SET FOl} HEARING—KID, Idaho ;‘ﬁﬁ,
Id., mod. license 1320 to 630 ke; WLVA,
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Lynchhurg, Va., CP amended to 1890 ke
260 w-1 kw; WEST, Easton, Pa.. mod.
license to unl.; WKBO, Harrisburg, Pa.,
mod, license to unl.; WDEL, Wilmington,
Del., mod. CP incresse to 600 w 1 kw D
NEW, Sumter Radio Bestg. Co., Sumter,
N. C., CP 1420 ke 250 w D; WMMN, Fair-
mont, W. Va., renewsl to 9-1.83; WBBZ,
Ponce Clty, Okla., renewal license.
MISCELLANEQUS—NEW, Food Termi-
nal Bestg, Co.. Cleveland, granted reargu-
ment; WPEN, Philadelphia. mod. license
unl. I kw directional N; WBAA, W. La-
fayette, Ind., retired to closed files applic.
change hours ; KVOD, Denver, granted pet.
jntervene applic. F. W. Meyer, Denver;
KFIO, Spokane. granted pet. accept answer
re applic. KSL; WFQD, Anchorage,
Alaska, granted auth. take depositions;
WDNC, Durham, N. C., granted continu-
ance oral argument 30 days from 5-12-88.

MAY 12

MISCELLANEOUS—WHEF, Kosciusko,
Miss., granted continuance heari ng:
KRKO, Everett, Wash., granted auth. take
depositions ; WOC, Davenvort, Ia., grant-
ed auth. withdraw applic. CP 1230 ke.
260 w I kw. unl. without prejudice: KYW,
Philadelphia, same except 50 kw.

MAY 13

NEW. Summit Radioc Corp., Akron—De-
nied CP 1530 ke 1 kw_unl.

WRVA, Rickmond, Va.—Granted CP 50
kw unl

NEW, Dallas Bestg. Co.. Dallas; NEW,
Richard 8. Gozzaldi ete., Dallas; NEW, A,
L. Chilton, Dallas ; NEW, Centennial Bestg.
Corp., Dallas—Dallas Bestg, Co. denied CP
1600 ke 100 w D; Richard S. Gozzaldi de-
nied CP same freq.; A. L. Chilton denied
CP 990 ke 1 kw D; Centennial Bestg.
Corp. denied CP 1600 ke 100 w D,

WMFJ, Daytona Beach, Fla.— Denied
mod. CP to 1240 ke 1 kw unl.

NEW, Fall River Herald News Pub. Co.,
Fall River, Mass.—Denied CP 1210 ke 100-
250 w unl.

KTUL, Tulss—Granted CP increase to 1
kw § kw D. .

NEW, Curtis Radiocasting Corp., Indian-
apolis; WKBV, Richmond, Ind.—Curtis
Radiocasting Corp. denied CP 1500 kc 100-
250 w spec.; WKBYV grented unl. time.

NEW, Sam Houston Bestg. Assn., Hunts-
ville, Tex,—Granted CP 1600 ke 100 w D.

WACQO, Waco, Tex,—Granted CP in-
crease D to 260 w.

WIBG, Glenside, Pa. -~ Denied increase
100 w D to § kw ltd.

WKOK, Sunbury, Pa.— Denied applic.
unl, time as in default.

KOOS, Marshfield, Ore—Apbplic. vol. as-
sign. license to KOOS Inc, granted.

NEW, Fr M. Weil, Grand Coulee,
Wash.—Denied CP 1420 ke 100-260 w unl.

NEW, Cumberland Bestg. Co., Portland,
Me. ; Twin City Bestg. Co., Lewiston, Me. ;
Philip J. Wiseman, Lewiston; Cape Cod
Bestg. Co., Barnstable, Mass,; George M.
Haskins, Hyannis, Mass.; Arthur E. Sea-
grave, Lewiston, Me,—Cumberland Bcstg.
Co. denied CP 1210 ke 100 w unl.; Twin
City Bestg. Co. granted CP 1210 ke 100 w
unl.; Philip J. Wiseman, Lewiston, denied
CP 1210 ke 100 w unl.; Cape Cod Bestg.
Co. granted CP 1210 kc 100-260 w; George
M. Haskins, denied CP 1210 ke 100-125 w;
iAs:;)thur E. Seagrave denied CP 1420 ke 100~

W,

MISCELLANEOUS — NEW, Paul R.

Heitmeyer, Cheyenne, Wyo., granted ex-

APRIL 30 TO MAY 13, INCLUSIVE

tension time to file appearance; WQDM,
St. Albans, Vt. granted continuance 30
days; KELA, Chehalls, Wash.,
auth. take depositions; NEW,
Bestg. Co., Pontiac, Mich., granted supple-
mental request take depositions.

Examiners’ Reports . . .

NEW, Kentucky Bestg. Corp. (D. E.
Kendrick), Loujsville—Examiner Bramhall
recommended (I1-685) that applic. CP 1210
ke 100-260 w unl. be granted.

Applications . . .

APRIL 29

NEW, Richland Inc., Mansfield, O.—CP
1370 ke 250 w D.
UN, Pecos, Tex.—Mod. license 1420 to
1370 ke.

MAY 5

WMFF, Plattsburg, N. Y.—CP change
1310 ke 100-260 w to 1240 ke 1 kw.

WFBR. Baltimore—Exp. auth. satellite
station in Frederick, Md.

WGAR, Cleveland—License for CP as

od.

WOMI, Owensboro, Ky.—Mod. license
1500 to 1200 Ke.

WICA, Ashtabula, O.—Vol.
cense to WICA Inc.

WSMB, New Orleans—Mod. license elim-
inate directional D.

KVO0S, Bellingham. Wash.—CP
trans. antenna.

assign. [

new

MAY ¢

NEW, Midnight Sun Betsg. Co., Fair-
banks, Alaska—CP 610 ke 1 kw unl

NEW, Kingston Betsg. Corp., Kings-
ton, N. Y.—CP 1510 ke 100 w D, amend-
ed re equip,, corporate structure.

KGKO, Fort Worth-—License for CP as

mod.

WBRC. Birmingham — Auth. transfer
control from Eloise H. Smith (now Han-
na) as executrix to Eloise H. Hanna.

WCAL, Northfield, Minn.—License for
CP as mod. change freq., equip. ete.

KLS, Oakland, Cal.—CP new trans., in-
crease 250 to 500 w.

KIEM, Eureka, Cal.— Auth. transfer
control to Wm. B. Smullin.
MAY 10
NEW, Evening News Assn., Detroit—

CP facsimile.

WSFA, Montg v, Ala.—Li for
CP as mod. new trans., antenna.

KLUF, Galveston—CP new antenna, D
to 260 w, move studio, trans.

WLB, Minneapolis—License for CP as
mod. new trans, change freq.. increase
power.

NEW, M & M Bestg. Co.
Wis—CP 570 kc 250 w D,

MAY 12

Mutual Bestg. System—Extension auth.
transmit programs to CKLW and other
Canadian stations.

KWLK, Longview, Wash. — License for
CP as mod. new station.

5 llc(('.;Il?.. Butte, Mont.—Mod. license D to

W

Marinette.

THE NBC-RCA

television unit joined the World’s Fair motorcad April

30 in New York, and contrasts with the early make of motor cars in the
foreground, NBC engineers on the roof simulated television broadcasting.

ROTATING TOWERS
Dutch Station Has a Novel
Antenna System

A ROTATING antenna built on a
bridge which rests on eight cars
that travel around a broad gauge
railroad track is the outstanding
feature of PCJ, Dutch internation-
al shortwave station on 15220 ke.,
50,000 watts. The towers weigh 36
tons and are 200 feet high. The
steel bridge weighs 96 tons. The
antenna was placed in operation
in 1937 on the 10th anniversary
of PCJ's world-wide shortwave
service,

Holland’s broadcasting system
is unique, with domestic broad-
casting being operated by listen-
ers, There is no tax on receiving
sets and stations sell no time.
They are supported by voluntary
public contributions to five radio
societies which devote most of their
funds to program production, ac-
cording to Edward Startz, station
manager and chief announcer of
PCJ and PHI, Huizen, who is pres-
ently studying broadecast technique
in the United States. Mr. Startz
broadcasts in seven languages and
is heard by shortwave listeners in
America on Wednesday evenings.

Longwave stations in Holland
are Radio Kootwijk, operated by
the government, and Radio Hilver-
sum, owned by Philips Radio,
while shortwave stations include
PCJ and PHI. Time on the do-
mestic stations is allocated to the
societies according to their size
and subscriptions.

CBS Declares Dividend

A CASH dividend of 25 cents per
share of Class A and B stock of
$2.50 par value was declared by
CBS at a board meeting on May
11. Dividend is payable on June
10 to stockholders of record at
close of business on May 27. Re-
duction in dividend from the last
40-cent quarterly rate is explained
by company’s policy of financing
expansion, which has recently cslled
for sizable capital expenditures,
out of earnings and its desire to
maintain its cash position.

BROADCASTING e Broadcast Advertising
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NETWORK ACCOUNTS

(Al tme EDST umloss etherwise epocified)

New Business

R. L. WATKINS Co., New York
(Dr. Lyons' toothpowder), on June
G starts Alias Jimmy Valentine on
24 NBC-Blue stations, Mon., 7-7:30
p. m.,, EDT (repeat 11-11:30 p. m.)
%gegvcy : Blackett-Sample- Hummert,
N. Y.

P, LORILLARD & Co., New York
{Sensation cigarettes) on May 17
starts Don't You Believe It on 24
Don Lee and 5 MecClatehy stations,
Tues. and Thurs., 9:45-10 p. m. EDT,
Agency: Lennen & Mitchell, N. Y,

WYETH CHEMICAL Co., New
York (Freezone), on May 5 started
John's Other Wife, on 10 NBC-Red
stations, Mon. thru Fri, 10:15-10:30
a. m., formerly sponsored by Affiliated
Pror!ucts, New York. Agency: Black-
ett-Sample-Hummert, N. Y.

LEWIS-HOWE Co., St. Louis
{Tums), on May G stavted The Rural
Mail (8:30-8:45 p, m.) on Texas
Quality Network (WFAA-WBAP,
WOAI and KPRC), for 18 weeks,
Agency: H. W, Kastor & Sons Ady,
Agency, Chicago.

EELNSYLVANIA Publicity Commis-
sion, Harrisburg, will spousor Pena-
sylvania on Parade on CBS for two
broadcasts, June 9 and June 16 at
10-10:15 p. m. Agency: Walker &
Downing, Pittsburgh,

JOE LOWE Corp., New York (Pop-
sicle), on May 26 started for 13
weeks, Popeye the Seilor Man, tran-
sf:l:lbeg‘l, ou 26 Mutual-Don Lee Pa-
citic Coast stations, Mon., Wed., Fri.,
G-6:15 p, m. (PST). Agency: Black-
ett-Sample-Hummert Inec., N, Y,

B‘RO“‘N & WILLIAMSON Tobacco
Co., Louisville (Bugler cigarettes),
un May 7 starts for 13 weeks Planta-
tion Party on 2 Mutual stations
{WGN, WLW), Sat., 10:30-11 p. m,
Agency: Russell M, Seeds, Chicago.

CHAS. H. PHILLIPS CHEMICAL
Co., New York %Milk of Magnesia,
tablets), on June 8 starts Back Stage
Wife on 7 NBC Pacific stations, Mou.
thru Fri., 4-4:15 p. m. Agency:
Bluckett-Sample-Hummert, N, Y.

HOLLAND FURNACE Co., Holland,
Mieh., on May 14 sponsored broad-
cast of Holland Tulip Festival on 72
CBS stations, Sat, 2-2:30 p. m.
Agency: Ruthrauf & Ryan, Chicago.

Renewal Accounts

LIGGETT & MYERS Tobacco Co.,
New York (Chesterfield cigarettes),
on July 1 renews for 26 weeks Paul
Whiteman on 81 CBS stations, 8:30-
9 p. m, EDT. Agency: Newell-Em-
mett, N. Y.

PACIFIC COAST Borax Cou., New
York, on May 17 renews for 52 weeks
Death Valley Days on 5 NBC-Pacific
stationy (KPO KFI KGW KOMO
KHQ), Tues., 9-9:30 p. m., PST.
Agency: MceCann-Erickson, N. Y.

COCA-COLA Co., Atlanta, on May 6
renewed for 13 weeks Song Shop on
95 CBS stations, Fri., 10-10:45 p. m.
Agency: D’Arcy Adv. Co., St. Louis.

FIRESTONE TIRE & Rubber Co.,
Akron, on June 6 renews for 52
weeks Voice of Firestone on 77 NBC-
Red stations, Mon., 8:30-9 p. m. (re-
peat 11:30-12). Agency: Sweeney &
Jantes, Cleveland.

FEASTING on fried chicken was
Phil Merryman, of NBC station re-
lations, as the candid camera
snapped him during the buffet lunch-
eon given by the Advertising Club
of Fort Worth on the occasion of
the opening of the new studios of
KGKO. Station, moved from Wich-
ita Falls, began oFeration May 1
but holds its formal dedication May
18 with a three-hour show on the
stage of the Will Rogers Coliseum,
pl@ﬁrt of which will be fed to NBC-
ue,

Network Changes

GENERAL FOQDS Corp., New York
(Grape-Nuts), for Burns & Allen on
May 2 added WGBI to its NBC-Red
network, will add WORK on May 23,
and KANS and KTHS join the re-
peat broadeast at a later date. Agen-
¢y: Young & Rubicam, N, Y.

ALLIS-CHALMERS Mfg. Co., Mil-
waukee (tractors), on May 7 added
KDMA, Shenandoah, for Family Party,
on 27 NBC-Blue stations, Sat., 9:30-
10 p. m, CDT. Agency: Bert S. Git-
tins, Milwaukee.

ADAM HAT Stores, New York, have
added KTOK, KGKO, and WMFF
for fight broadcasts on 38 NBC-Blue
stations, Fri.,, 10 p. m. Agency:
Glicksman Adv.,, N. Y.

FIRESTONE TIRE & Rubber Co.,
Akron, on Alay 2 added KTHS and
on May 9 added KSOO and KOB,
for Voice of Firestone, formerly on
78 NBC-Red stations.

BRISTOL-MYERS Co.,, New York
(Ipana, Sal Hepatica), on July 6
drops the sécond half-hour of Tewn
Hall Tonight, now on 44 NBC-Red
stations, Wed., 9-10 p. m., and moves
into latter spot For Men Only (for
Vitalis), now on 6 NBC-Red sta-
tions, Mou., 10:30-11 p. m. Agencies
Young & Rubicam, N. Y. for Ipana,
Sal Hepatica; Pedlar & Ryan for
Vitalis.

LAMBERT PHARMACAL Co. on
May 17 adds WFIL and KSTP for
True Detective Mysteries, on Mutual.

CUMMER PRODUCTS Co. on May

23 adds 4 McClatchy stations for Voz
Pop on 30 NBC-Red.

FOR YOUR NEW STUDIOS—

Choose

—Gates Speech Equipment
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EXPERTS ON SPOT
NBC Program Reverses the
Quiz Procedure

CLIFTON FADIMAN, literary
critic of The New Yorker, will be
master of ceremonies on Informa-
tion, Please, to be heard each Tues-
day evening on NBC-Blue, starting
May 17. Four well-known person-
alities will serve on a board of ex-
perts which will endeavor to an-
swer all questions put to it by the
audience.

The board consists of Franklin
P. Adams, writer; Prof. Harry
Allen Overstreet of the philosophy
department, College of the City of
New York; Marcus Duffield, day
news editor of the New York Her-
ald-Tribune; and Bernard Jaffee,
writer and head of the physical
science department of Bushwick
High School.

A board of editors will pass on
questions submitted, and those ac-
cepted will be paid for at the rate
of $2 each; for each question the
experts fail to answer there will be
further payment of $5.

General Foods Acquires

Al Pearce for Autumn

GENERAL FOODS Corp.,, New
York, will sponsor Al Pearce &
His Gang in a network series this
fall. Product, time and stations
lineup are as yet undetermined,
but probability is that Pearce will
go into the 8-8:30 p. m. Monday
spot on NBC-Red, replacing Burns
& Allen, who make their last
broadecast for Grape Nuts on Sept.
26 after which they will begin a
new series under sponsorship of
Liggett & Myers Tobaceco Co.,
New York (Chesterfield cigarettes).
Contract between Pearce and
General Foods was signed May 11,
following a series of negotiations
between the star and executives of
American Tobaceo Co., which is
said to have planned to feature
Pearce and his company in a full
hour program on NBC-Red oppo-
site the Lux Radic Theatre on
CBS. Following the sign-off of
Pearce’s Wateh the Fun Go By
series on June 28, its sponsor, Ford
Motor Co., will have no program
on the air for the first time in
nearly four years. However, Ford
is expected to resume in the fall
its Sunday Ewvening Hour series,
which goes off for the summer
after the broadcast of June 5.
Agency for General Foods is Youn
& Rubicam, New York; for Ford,
N. W. Ayer & Son, Philadelphia.

“The Cryssal Specialists Since 1925

SCIENTIFIC
LOW TEMPERATURE

CO-EFFICIENT CRYSTALS
Approved by FCC smm

Two for $75.00

Supplied in lsolantite Air-Gap Hold-
ers in the 5560-1600 Ke. band. Fre-
quency Drift guaranteed to be ‘“Jess
than three cycles” per million cycles
Per degree centigrade change in
temperature. Accuracy *“better”
than .019%. Order direct from—

124 JACKSON AVENUE
University Park
HYATTSYILLE, MARYLAND
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KYW Plans Ceremonies

To Dedicate New Studios

NEW STUDIOS of KYW, Phil-
adelphia, at 1619 Walnut St. will
be dedicated May 19 during a se-
ries of special broadcasts a part of
which will be aired on NBC-Red
network. Using as theme the fam-
ous kite experiment of Benjamin
Franklin to symbolize America’s
progress in electrical engineering,
a mammoth kite will be flown from
the new KYW building. A golden
key will officially unlock the new
studios and earrier pigeons will
fly to Washington with greetings
for FCC Chairman McNinch, to
New York with greetings to NBC
President Lenox Lohr.

A formal dedicatory program
will be given at the Ritz Carlton
Hotel May 21 with hundreds of
prominent guests. The program
will include Frank Black, NBC
musical director, and Lucille Man-
ners, NBC singer. Leroy Miller,
KYW announcer of its musical
clock, will interview the postman
who delivers the first mail to the
new studios. Leslie Joy, KYW man-
ager, on May 6 presented four gold
medals to eyewitnesses of last
year's Hindenburg crash who spoke
on KYW and NBC from the scene
of the disaster.

New Morrell Product

JOHN MORRELL Co., Ottumwa,
Ia., has started participation on the
Martha Deane program on WOR,
Newark, for its new Morrell’s E-Z
Cut Ham. Quarter-hour live shows
are planned on stations in Jowa,
Nebraska, Missouri and Kansas, to
start sometime in June, according
to Frank Ferrin, radio director of
Henri, Hurst & McDonald, Chicago
agency handling the account.

Two Way Communication

List
Price

o 1]

Per
=tation

Inter.ofMce, remote studios, ofMce te offics,
house to parage. Hundreds of other uses.
Simple to Instali. Any number of 'phones
on same lins.

Microphone Division

UNIVERSAL MICROPHONE CO., LTD.,
424 Warren Lane, Inglewood, Calll, US. A,

GOOD MEN IN

ADIO

HAVE 600D JOBS
SEND FOR

FREE
BOOKLET

There is a real oppor-
tunity now for ambitious
men aiready In the radio
fleld, But, you need
something mors than
tgood Intentions.” It
means TRAINING NOW.
Equip yourself to be able
to accept the many op-
portunities that await
men with modern train-
ing. We have the pian.
Qur booklet ‘‘A Tested
Plan for a Future In
Practical Radio Engl.
neering’ tells all. it's - .
yours for the asking. e

CAPITOL RADI(
ENGINEERING INSTITUTE

Dept. B-5, 14th & Park Road, N. W,
WASHINGTON, D. C.
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ORE THAN 100,000 entries
were submitted during the
first month of the contests
on Royal Crown Revue,

heard on Fridays on NBC-Blue
network under the sponsorship of
Nehi Inc., Columbus, Ga., for Royal
Crown cola. Prizes totaling $2,000
are awarded weekly for the best
sentences completing the statement
“T like Royal Crown cola because.”
One metal bottle cap is required
with each entry. In addition to re-
‘sponse from consumers, the con-
test has won approval of Royal
Crown bottlers and dealers, as a
stimulus to sales.

H. R. Mott, president of Nehi,
announces the first-quarter sales
were approximately 35% higher
than for the same veriod last year.
By months, the increases were, over
last year, 35% in January, 27%
in February, and 42.8% in March.
With an advertising expenditure
60% greater than 1936, the com-
pany’s sales increased substantial-
ly in 1937, and net profits were
82% greater than in the previous
year.

Details of the Royal Crown con-
test and names of the 11 major
winners are announced each week
by Graham McNamee. Tim and
Irene are featured on the program,
with George Olsen’s orchestra.
Agency is James A. Greene & Co.,
Atlanta.

* *
Going to Town

STORY of how a food manufac-
turer introduced a new product on
a quarter-hour children’s program
is told through cartoons in a bro-
chure called “Going to Town, a
Cereal Story” recently published by
WLS, Chicago. The morning pro-
gram began in 1935 and with WLS
the sole advertising medium, 64
distributors were signed the first
week. To date $100,000 in retail
sales are traceable to WLS through
letters containing proofs of pur-
chase, according to the brochure.

g =0

_~ISTATION<
5 MRS

W,

H
O

OFFICES

STUDIUS

FLASHING the call letters of
WHO, Des Moines, not only in let-
ters but in International Morse
code is this neon sign on the build-
ing housing the offices and down-
town studios of that station. Auto-
matic flashes above carry the dot-
dash-dash, dot-dot-dot-dot and
dash-dash-dash that spell out the
call letters while the “WHO”
gleams constantly.
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Crown Likers—Whoppers—Where Gold Is Found-—
Tickets for Games—Bit of Studio—Tour Data

Murmuring Pines
SMALL pine trees are being
shipped to advertisers and agencies
by WCCO, Minneapolis, in a sum-
mer promotion campaign to empha-
size that “$70,000,000 in vacation
money will be spent this summer
in Minnesota.” The attached card
carries a picture of a lake with
the cutline, “As softly as the mur-
muring pines, may we remind you
on the eve of summer schedules
that this money will be spent in
Minnesota, tl*le la:\d of wCco.”

The Biggest Yet
BIGGEST promotion piece of the
year is NBC’s 428 Reasons, which,
folded once, measures about 19x27
inches. The center spread lists
“381 reasons for bigger and better”
service, which are the improve-
ments made by stations last year.
The back page gives 47 more rea-
sons, which are the nine stations
newly available to the Blue net-
work; three stations newly avail-
able to the Red network; and 35
stations newly available to either
network.

* * *

WHIP Contest
ORANGE and blue car cards in
Chicago elevated trains and Illinois
Central suburban coaches are used
by WHIP, Hammond, Ind., to ad-
vertise a contest which is a part
of its nightly baseball program.
During the recreation of the Cubs
and White Sox games, key words
are announced and contestants
send in the kev words with a sta-
tion slogan. Winner gets a free
plane trip to‘Dall‘as. .

Voucher

DESIGNED like a voucher to indi-
cate the $450,000 recently spent
for new studies and transmitter,
WRC-WMAL, Washington, have
issued a novel promotion piece
which lists a series of popular
local programs ready for sponsor-
ship. The “check” is drawn on the
“Bank on the Best in Broadcast-
ing” and is “for the use and bene-
fit” of advertisers';

Radiogram
DESIGNED for delivery of im-
portant information and data to
agencies and advertisers, WLS,
Chicago, has created the “WLS
Radiogram” by arrangements with
Postal Telegraph. Similar in ap-
pearance to an ordinary telegram,
the radiograms are delivered by
Postal messengers. They help get
our message.acro'ss, says WLS.

*

WENR-WLS Teamed
NBC-Chicago has issued its first
promotional piece which advertises
both WENR and WLS, Chicago.
Theme of the new brochure is: “It’s
the station with the programs that
gets the listeners.” Photos of in-
ternationally famous broadcasts
which have been carried by the two
stations recently are included in the
booklet. £ & %

Buck Certificates
MERCHANDISING certificates of
$1 are given participants in man-
on-the-street broadeasts conducted
by Stan Corley on WHIP, Ham-
mond, Ind., under sponsorship of
the Hurwich Furniture Corp.

The Week’s Thrill

KYW, Philadelphia, is holding a
contest for the best “Thrill of the
Week,” in connection with the
opening of its new studios. First
prize is a radio-phonograph combi-
nation to be personally awarded by
Jack Johnstone, who writes and di-
rects the ‘“Thrill” feature on the
Philip Morrii prggrat:\s.

Finding Gold
SPECIAL edition of its weekly
paper called Dope Sheet has been
issued for summer promotion by
WTMJ, Milwaukee. Banner line
reads “Gold Is Where You Find
It” and the “$200,000,000 spent in
Wisconsin” by summer tourists is
stressed. A postcard teaser pre-
ceded the prgmot}‘on giece.

KLZ Drug Store List

FOR drug salesmen and others
calling on the trade, KLZ, Denver,
has prepared a route list of retail
drug stores. The booklet contains a
complete list of retail, wholesale,
national chain and local chain
druggists, with corollary data and
street guide. The stores are divid-
ed into 11 r%utes;

Nightowl Quiz
FROM the stage of a Detroit
theatre each Saturday midnight,
WJBK broadcasts a series of
quizzes of late theatre-goers with
cash prizes rgngigg fx;om $1 to $10.

WIP Cartoons
CARTOON advertisements of pro-
grams on WIP, Philadelphia, have
been placed with three local news-
papers to run for an indefinte per-
iod. Program titles are used as
punch lines and the advertisements
are run on t}.le dz:y Of.. the show.

Baseball Tickets
BASEBALL tickets for New York
games are awarded by Strauss
Stores, New York, for the best let-
ters on thrilling moments in games
witnessed by listeners to its daily
Today’s Baseball on WMCA, New
York, featuring Bert Lee.

Bathrooms Painted
ILLNO Nu-Enamel Products Co.,
Chicago, the Illinois division of
Nu-Enamel, has appointed Malcolm
Howard Adv. Agency, Chicago, to
handle its advertising. Six weekly
spot announcements are used on
WJJID, Chicago, and a sports show
following Hal Totten’s broadcast
of the ball games on WCFL, Chi-
cago. The two listeners sending
in the best letters saying why “hey
like Nu-Enamel, are awarded two
tickets semi-monthly and furnished
transportation to either New York
or Detroit depending on where the
Cubs or Sox are playing. Twenty-
five bathroom paint jobs are also
awarded evefy tzvo vzeeks.

WKZO Buy Now
EXPLOITING the results of a co-
operative “Buy Now” campaign in
Kalamazoo, Mich.,, WKZO has re-
leased a composite sheet of news
clippings explaining the effective-
ness of a prize contest sponsored
by local business men, newspapers
and Cash prizes of 5150
were given for letters on ways to
increase employment, keep the
worker working.

* * *

A Piece for You
BLOCKS of the material used in
deadening the walls of its new stu-
dios are being mailed to advertis-
ers and agencies by WEW, St.
Louis, with the legend, “We Want
You to have a Piece of our New
Studios, 3642 Lindell Blvd.” WEW
has a new RCA transmitter, audi-
torium studio seating 1,200.

* * *

Tribute to Toscanini
ARTURO TOSCANINI's photo-
graph appears on the cover of a
new NBC folder about the maeatro,
and a facsimile of the conductor’s
farewell letter to David Sarnoff is
tipped in. Three pages are devoted
to comments of music critics and
editorials which appeared in New
York Times fnd 'Hergld-Tribune.

Empty Shop

TITLED “The Little Old Antique
Shop”, a brochure has been re-
leased by CKLW, Windsor-Detroit,
telling the story of a poor family
in Detroit whose shop was full of
antiques, empty of customers. A
CKLW newscaster mentioned the
shop twice and today it’s nearly
empty of antiques, nearly ful! of
customenrs.

b gy

FIRST PRIZE in the communications division of the New York World’s
Fair Motorcade on April 30 went to the float carrying Uncle Don. The
conductor of WOR’s children’s program, driving an old circus wagon,
was awarded a plagque by the Fair Parade Committee.

BROADCASTING e Broadcast Advertising
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WLW SCORES WITH
ANOTHER SMASH HIT

“MUSICAL STEEPLECHASE”

in line with the latest trend in successful radio programs,

WLW goes out in front again with the ‘“‘Musical Steeple-
chase”. An audience participation program with all the
thrills and glamour of the race track combined with the
excellent music of Josef Cherniavsky and his orchestra.

A fascinating program in which every member of the air and

studio audience takes part.

Heard over WLW and The Mutual Broadcasting System.

A Listener-Tested Program
From THE NATION’'S STATION

www americanradiohietorv com
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A CLOSE-UP OF THE NEW RCA 833
Raclio Tebes

RCA MANUFACTURING CO., INC, CAMDEN, N. J.
A SERV.iCE OF THE RADIO CORPORATION OF AMERICA

Every station wants high efficiency — plus economy!
And here’s a tube that gives you both! Two of these
RCA 833’s, each rated at 500 watts by F.C.C., may
be used as final r-f stage in one-kilowatt transmitters.

Low in cost, the new RCA 833 gives you more
for your tube dollar!

- s

PERFORMANCE that means
more for your tube dollar

RESERVE POWER with 100-watt Tho-
riated T Filament and Tantalum Plate.
HIGH EFFICIENCY at HIGH FRE-
QUENCY through short leads and ex-
cellent insulation. LOW DRIVING
POWER with high mu, high perveance
construction. Uniformity with accurate
machine-aligned, rigid structure.

Dhah

DESCRIPTION

OSCILLATOR INPUT
OSCILLATOR EFFICIENCY
OSCILLATOR OUTPUT = TUBE QUTPUT
MINUS GRID DRIVING POWER
POWER AMPLIFIER INPUT
POWER AMPLIFIER EFFICIENCY
PLATE VOLTS
POWER AMPLIFIER OUTPUT =TUBE OUTPUT
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'RCA 833,%85%

{picture shows tube in actual size)

® Ask your distributor or send 25¢ to
Commercial Engineering Section, Harri-
son,N.J., for new 192 page manual—TT3
—covering technical information on all
RCA Air Cooled Transmitting Tubes.

RCA presents the Magic Key every Sunday, 2
t03 P.M.,E.D.T., on the NBC Blue Network.
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