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@ This significant statement, which could easily be
that{of any one of a score of current KLZ advertisers,
was made by shrewd manager William D. Powell of
Denver’s million-dollar super-market, the Home Public
Market. Starting from scratch five months ago, the
“Dime Man” program over KLZ, the super-market’s
first|effort in radio, has proved a profitable, effective
business-builder.

What Denver’s Home Public Market has learned,
other KLZ advertisers have lfong known: KLZ is the
livest, most interesting station to listeners in the Den-
ver-Rocky Mountain region; the most effective, econo-
mical medium for advertisers.

.. iy

e

@  Under one roof in Denver's
million-dollar Home Public
Market are dozens of assorted
food merchants associated in

a super-market group.

@ Roving up and down the
aisles of the Home Public Mar-
ket, the “Dime Man" inter-
views customers and merchants
six mornings a week; a dime is

the: reward for right answers.
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WAAB Boston
WEAN Providence

WICC { Bridgeport

New Haven
WTHT  Hartford
WNLC New London
WSAR Fall River
WSPR  Springfield
W HAT Greenfield
WLBZ Bangor
WFEA Manchester
WNBH New Bedford
Lowell

WLLH { Lawrence
WBRY Waterbury
WLNH Laconia
WRDO  Augusta

Lewiston

wcou { Auburn

CATAPULTL..

Your sales campaign into
the New England territory

MPETUS, from the initial

moment of activity, may be
given to your sales campaign
in New England by using
the extensive facilities of The
Colonial Network.

Sixteen stations comprise
The Colonial Network, each
station enjoying a popular
local following in one of New
England’s large and active
market regions. These re-
gions, situated from southern

Connecticut to northern
Maine, together comprise the
major New England market
— aunit that is of tremendous
importance in all national
sales programs.

For comprehensive New
England coverage, reaching
effectively the largest mar-
kets, yet within the means of
even a nominal advertising
budget — use The Colonial
Network for your campaign.

7he COLONIAL NETWORK

21 BROOKLINE AVENUE, BOSTON, MASSACHUSETTS
EDWARD PETRY & CO., Inc., Exclusive National Representatives

Published semi-monthly, 26th issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington, D. C. Entered as

second class matter March 14, 1988, at the Post Office at Washington, D. C.. under act of March 8, 1879.
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W GBI—a regular station

with plenty

of regular listeners

*

An impartial, authentic Starch personal-interview survey of the Scranton
and Lackawanna County radio audience, late last Spring, confirmed the
fact the regular WGBI audience is practically all of Scranton and Lacka-

wanna County—as the results above show.

All of which proves that—"“If you lived in Northeastern Pennsylvania,
you, too, would listen to WGBI . . . because it is the ONLY station
which delivers a satisfactory signal throughout this rich area (175,000
radio homes).

WGBI, Scranton, is in Pennsylvania’s third largest city and centrally
located in the 17th largest metropolitan area in the United States. This
metropolitan area includes Wilkes-Barre and 37 other important towns in
Luzerne County as well as 32 important towns in Lackawanna, Susque-
hanna and Wyoming counties. And this is only part of WGBI’s primary

coverage.

If the acceptance of your product or service is to grow in Northeastern
Pennsylvania, WGBI and WGBI exclusively can do the job quickly,
effectively and economically. Make WGBI a MUST on your list.

WGBI—Scranton, a CBS daffiliate

1000 watts, day 500 watts, night . 880 kilocycles * Represented by John Blair & Co.

Reprinted from BROADCASTING, August 15, 1938 issue
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enge moment in Irwin Shaw’s “Supply and Demand,” original radio drama written for Columbia

oand action 1s the cue!

Whether it be the first poetic drama written for radio, Archibald
MacLeish’s Fall of the City; or a glowing re-creation of Hamlet
by “Buzz” Meredith; or the brilliant adaptation of 7/e Red Badge of
Courage by the Columbia Workshop, the CBS curtain rises on a living,
on an active theater. CThis summer, CBS tops its playbill with the
brightest sensation of the drama season —Orson Welles and his Mercury
Theater. But the distinguished CBS summer guest is only one of eighz
dramatic programs heard each week; ranging from the new Four Corners
Theater to the eight-year-old program for children of all ages, Le#’s
Pretend. To these, the nation is now listening, eight times a week,

in millions of the most comfortable, intimate theaters of the land.

www americanradiohistorv com
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SING ULAR FIRST PERSON

Orson Welles and his Mercury company are the
theater’s reigning First Persons. Their first venture,
““Julius Caesar”, which opened as recently as last
November, rocketed them toimmediate success; was
bulwarked by three consecutive hits, “Shoemaker’s
Holiday”, ““The Cradle Will Rock’ and “Heart-
break House’’. At Columbia’s invitation, Welles and

his troupe bring their vivid originality and imagi-

nation to radio. In First Person Singular, Orson
Welles writes, adapts, casts, directs and acts in the great “first person”
stories of literature for radio. Old and new, from “The Tale of Two
Cities” to “The Thirty-nine Steps”, they are taken out, brushed off and

broadcast to the nation in all their original excitement and newness.

BRAVOS FROM THE NATION'S PRESS

SUPERB Welles chose Bram Stoker’s
“Dracula”... The offering was superb
... It was a happy meeting between an
expert cast and satisfactory material.

New York Daily News

ELECTRIC It seemed as if the “mike”
was actually being held to the lips of
the marooned pirate Ben Gunn, as it
is in this day and age to victorious
prize-fighters and round-the-world

fliers . .. So it was with “T'reasure
Island”...The characters lived elec-
trically. New York Times

GRATIFYINE The gratifying thing
about the hour was that no illusions
were destroyed.  New York Journal

VERY SWELL INDEED Welles wants to
revive the story-teller’s art. He nar-
rates right through the dramatized
portions, drops an explanatory word
or two into the midst of a tense scene
and the effect isn’t choppy, as you
might imagine, but very swell indeed.

New York Post

www americanradiohistorv com

CONSUMMATE The work was con-
summately eerie and effective in the
narrative form, punctuated by dram-
atizations, that Welles used.

Memphis ( Tenn.) Press-Scimitar

VIVID Velles’ use of the first person
makes radio drama...as vivid as the
stage . .. Before we know what is hap-
pening, the story has come to life.

Stockton (Cal.) Record

PERFECT Everything was well nigh
perfect...Institutionally, it is a feather
in the cap of CBS. Radio Daily

STIMULATING CORNER Orson Welles
launched his new WABC seriesof Mon-
day evening drama...Last night
made it clear this is to be one of the
most stimulating corners of radio all
summer. New York World-Telegram

NEW HIGH If you enjoy drama, try
Welles. He’s hit a new radio high.
Cleveland Plain Dealer
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MORE PEOPLE RECEIVE THE NEWS

OF THE HOUR “BY UNITED PRESS”

THAN THROUGH ANY OTHER MEDIUM
IN THE WORLD!

UNITED PRESS offers a COMPLETE service to your radio
station, tailored to your territory, by LEASED WIRE.

UNITED PRESS maintains it's OWN statf men in all the
strategic news centers of the world. It is the ONLY "COMPLETE

news service available to radio.
*To be COMPLETE, your news service must

assure REGIONAL as well as NATIONAL
and INTERNATIONAL coverage.

THE MOST FAMOUS BY LINE IN THE WORLD

wWWWwW.americanradiohistorv.com
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TRANSRADIO NEWS

Radio’s Number-One News Service
Now Available on Southern New England’s
Number-One Radio Station

Available September 1 Transradio News on WTIC
15 minute periods
Daily 8AM. « 1 PM. « 6PM. » 11 PM.
RATES AND FURTHER INFORMATION WILL BE SUPPLIED ON REQUEST

50,000 HARTFORD,
WATTS CONN.

The Travelers Broadcasting Service Corporation ° Member NBC Red Network and Yankee Network
Paul W. Morency, General Manager ° James F. Clancy, Business Manager
Representatives: Weed & Company ° New York Detroit Chicago San Francisco

www americanradiohistorv com
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CHITTING A NEW HIGH!

" KNX 1S THE ONLY WHOLLY NEW 50,000 WATT STATION IN THE U. $.!

| The new KNX transmitter and vertical radiator—
the most advanced in design and construction in the

world —stands completed.

. Located in the center of 37-acre “Columbia Park,”
18 miles from the heart of Hollywood, the new
equipment makes KNX THE ONLY WHOLLY NEW

50,000 WATT STATION IN THE NATION!

Only yesterday KNX dedicated its magnificent new
studios, “Columbia Square;’ Hollywood. Today KNX
is new—from the copper ground system under the

studios to the beacon atop the 490-foot transmitter.

The result —the most popular station in Southern

California offers, day and night, far more primary

ng area at no increase in cost.

e listeni
Lhlios 4
-

£y

& -r.«r.ifa.
" ] "“,‘

o
50,000 WATTS, LOS ANGELES. OWNED AND OPERATED BY THE COLUMBIA
BROADCASTING SYSTEM. Represented by RADIO SALES: NEW YORK : CHICAGO

DETROIT « MILWAUKEE -+ BIRMINGHAM + LOS ANGELES - SAN FRANCISCO

www americanradiohistorv com


www.americanradiohistory.com

CHICAGO
180 N. Michigan
Franklin 6373

Don’t ever think that the
Free & Peters man who calls
on youn is merely working a
“peddler’s beat”. Follow him
for a few days and yown’d find
that for every hour he puts
in as a salesman, he spends
about five hours as a combi-
nation market analyst, detec-
tive, research man, and pro-

gram director! Because look :

We’re in the business of sell- Exclusive Representatives:

WGR-WKBW  ______________ Buffalo
q q q WCKY . . . _.____ . Cincinnati
g time for our list of sta- WHK.WCLE  _ " Cleveland

WHKC _ ~ Cotumb

1 ... Davenport

tions, of course. But the best

Des Moines

way we know to sell radio
time is to help make radio

time SELL MERCHANDISE.

Next time one of ns drops in,

0 DB, = o e

give us some dope about any WhR Roanoke
Southwest

job that’s bothering you. Ten L A Fr. Worth
ESHh oo 0 eorc—eeee e Tulsa

to one you’ll get some worth- Pacific Coast
KOIN-KALE Porttand
while suggestions. L TN

FREE & PETERS, inc.

(and FREE, JOHNS & FIELD, INC.)

Pisueer Radic Staticu Representatives

NEW YORK
247 Park Ave.
Plaza 5.4131

Page 12 o August 15, 1938

LOS ANGELES
C. of C. Bldg.
Richmond 6184

DETROIT
New Center Bldg.
Trinity 2.8444

SAN FRANCISCO

One Eleven Sutter
Sutter 4353

ATLANTA
Bona Allen Bidg.
Jackson 1678

_ o BROADCASTING e Broadcast Advertising
www americanradiohistorv com
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WASHINGTON., D. C., AUGUST 15, 1938

$3.00 A YEAR—I15¢c A COPY

The Spot Picture Is Bright for Autumn

And Only a Business Upset Can Spoil a Fine Season;
September to Be a Stirring Month of Time Buying

SPOT broadcasting will enjoy a good autumn—better than
anyone would have believed possible three months ago.
If general business conditions hold up, new records for spot

may be set.

In the planning stage right now are more spot compaigns
than last year at this period. A slump in business, however,
would mean the waste-basket for a lot of them because ad-
vertisers are still jittery from the effects of the late 1937 and

early 1938 depression.

Definite prophecies are dif-
ficult at the moment because
of the prevalence of sponsor
and time-buyer vacations,
many of which were deferred
to late summer because of in-
tense activity during the
slow early summer.

The result is that Septem-
ber is going to see a wild
scramble for choice station
time, with an unusually high
percentage of campaigns be-
ing placed during the month.
Ordinarily many of these lists
would have been drawn up in Au-
gust, which actually has been un-

expectedly dull as a time-buying
month.

They Expect Big Things

A careful check of agency and
advertiser ranks in the important
time buying centers reveals a gen-
eral note of optimism, often tem-
pered with an if or but. Most cheer-
ful is the ever-optimistic Los An-
geles. Most cautious is Detroit,
where the collapse of auto produc-
tion has discouraged those who
spend money for advertising. De-
troit, however, is hoping for better
days and plans are being made for
autumn introduction of new model
autos. And even in this blackest
part of the spot picture it is stated
that 1938 auto time buying will at
least equal that of 1937.

In Canada the business slump
has not been so severe. Younger in
radio advertising experience, it has
not met the time-saturation prob-
lem. A definitely improved autumn
is indicated in all quarters.

These views of spot prospects
in the United States and Canada
were obtained by BROADCASTING’S
correspondents, who have been
combing the ranks of agency, spon-
sor, transcription, representative
and station executives for more
than a month. Intensive effort was
made to get definite information on

new campaigns, either scheduled or
in the works. Some agencies refuse
to give out such data; others read-
ily supply it. A few typical quota-
tions are given.

Appended to this commentary
is a list of spot advertisers, with
all available information that could
be obtained relative to their au-
tumn plans. Station lists were un-
available in a great many cases for
the simple reason that schedules
were not complete.

Roundups of time-buyving ranks
in principal centers follow:

NEW YORK

Outlook for spot broadcasting
this coming fall and winter is the
best in radio history, according to
New York agency radio directors
and time buyers, transcription man-
ufacturers, station representatives
and station sales managers. Unani-
mously they point to inquiries
from hordes of national and re-
gional advertisers regarding pro-
grams and times available, to the
congestion of the networks who
have little to offer during the more
desirable periods, to the improve-
ment in business conditions which
should make for increased purchas-
ing power and increased advertis-
ing appropriations.

But when they are asked about
business actually signed, it’s an-
other story. Advertisers are asking
for plans for spot campaigns; agen-
cies are querying stations regard-
ing audience tested programs and
available time; hundreds of cam-
paigns are being shaped up on
paper, but only a few new spot ap-
propriations have been authorized
by advertisers and fewer still have
contracted for time. As one agency
executive phrased it: “Right now
in August we’re making our plans,
but September will be the order-
signing month.”

BROADCASTING ¢ Broadcast Advertising

A DETAILED list of spot
accounts placed and con-
templated for the fall
and winter, based on a
survey by correspon-
dents of BROADCAST-
ING in principal time
buying centers, will be
found on pages 58 to 72

inclusive.

This is not to imply, however,
that there will be any dearth of
spot business even if many of the
contemplated campaigns do not ma-
terialize. As the appended list of
spot advertisers clearly shows,
there’s enough business already set
to insure against any slump in
spot this fall.

The flexibility of this medium,
the ease of adapting the sales ap-
peal to meet local conditions, the
advantage of reaching each au-
dience at the best time in each
community, the ability to select
stations that will cover just those
markets desired, so that the ad-
vertising of any product can be
perfectly correlated with its dis-
tribution, the use of spot for in-
tensive coverage of a particular
market, to meet aggressive compe-
tition or to bolster slipping sales,
spot radio’s value in testing the
pulling power of a new program,
its invaluable assistance in intro-
ducing a new product to the pub-
lic and in obtaining distribution
through dealers—these and other
attributes have firmly fixed spot
radio among major advertising me-
dia.

Ironically enough, the delay in
the placement of much spot busi-
ness is due to improved business.
Executives who worked night and
day to keep things going during the
recent recession and who spent
their hours away from their offices
worrying about business are, now
that the tide has turned, enjoying
vacations which are well deserved
but which, unfortunately, are post-
poning approval of schedules.

Again and again, in asking for
plans for this account and that,
BROADCASTING was told that spot
radio campaigns had been planned
and that business would be placed
as soon as the advertising man-

ager returns from vacation, prob-
ably right after Labor Day. Most
of these campaigns, they say, have
been discussed and approved in
theory and the final authorization
of the completed schedules should
be forthcoming without further
preamble early next month.

CHICAGO

A BANG-UP fall for spot radio
is the consensus of 50 Chicago ad-
vertising agencies and station rep-
resentatives surveyed by BROAD-
CASTING. Of particular significance
to Chicago radio is the number of
new accounts using spot and ex-
tended use of spot by old accounts.
Foremost is the Kellogg account,
which was recently shifted from an
Eastern agency to J. Walter
Thompson Co. and Hays MacFar-
land & Co. New to spot radio is
the Corn-Kix account of General
Mills placed through Blackett-
Sample-Hummert, and that agency
is using spot instead of network
for F & F Laboratories this fall,
a reversal of last year’s placements.

Still more impetus is given Chi-
cago spot placements by the addi-
tion of Skinner Mfg. Co. (raisin
bran) and the new liquid denti-
frice of Procter & Gamble, both ac-
counts being handled by H. W.
Kastor & Sons Adv. Co. Another
new account is Lasto Products
(permanent wave) with spot being
placed by First United Broadcast-
ers Inc., which will also place con-
siderable spot for Williard Tablet
Co., returning to spot this fall after
using none last year.

Another new Chicago account is
Bree Cosmetics (Gibbs & Co.)
handled by Ruthrauff & Ryan Inc.
The O’Cedar spot list will be con-
siderably expanded over last year,
according to John H. Dunham Co.,
agency in charge.

Time buyers for large Chicago
agencies state that billings for this
fall will greatly exceed those of
last year. According to Gene From-
herz, time buyer of J. Walter
Thompson Co., that agency’s Chi-
cago billings were up 125% as of
June 1 and billings for fall indi-
cate a gain of 1560% over the fall
of 1937 without the Kellogg ac-
count. Hugh Raeger, of First Unit-
ed Broadcasters Inc., states that
“business is definitely up with bill-
ings 30% higher than last fall and
winter.”

In looking back over a success-

(Continued on page 56)
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FCC Is Quiescent

During Vacations
Chain Probe Likely to Begin

In October; IRNA Meets

WITH Independent Radio Network
Affiliates scheduled to decide the
extent of its participation in the
FCC’s forthcoming “chain-monop-
oly” probe during its convention
at the Hotel Stevens, Chicago,
Aug. 16-17, practically no progress
was reported at FCC headquarters
on plans for the investigation.
This was due largely to the ab-
sence on vacation of most of the
commissioners and many of their
staff during the first two weeks in
August.

From official sources BROADCAST-
ING learned it is a “good guess”
that the chain-monopoly hearings
will start “some time in October”.
It is expected at least 30 days no-
ice will be given the participants.
The major networks will be rep-
resented by executive and counsel
[BROADCASTING, Aug. 1] and the
IRNA convention in Chicago will
determine whether and how net-
work affiliates shall be represent-
ed. IRNA comprises some 275 sta-
tions affiliated with networks other
than those owned or operated by
the chains, and was originally
formed a year ago to handle the
musicians’ union demands.

MecNinch to Return

William J. Dempsey, special as-
sistant to Chairman MeNinch, who
has been assigned as special coun-
sel for the Chain-Monopoly Com-
mittee — Commissioners MeNinch,
Sykes, Brown and Walker — was
vacationing in Maryland the sec-
ond week in August but was ex-
pected back in Washington by
Aug. 15. Also expected back early
the week of Aug. 15 was Chair-
man McNinch, who spent July un-
der observation at Naval Hospital
in Washington and then went to
an unnamed seashore resort for a
two-week rest.

Commissioners Craven, Case and
Payne, away the week of Aug. 8,
also were expected back the week
of Aug. 15. However, no oral argu-
ments are scheduled for the re-
mainder of August nor are exam-
iners’ hearings due to resume un-
til the first week in September, so
that vacations will continue to de-
plete the Commission’s personnel
the remainder of this month.

Reports that Chairman McNinch
was seriously ill were again denied
by his office. After leaving the hos-
pital, he spent part of one day at
his office before going to the sea-
shore. He is not now ill at all, it
was stated.

Lorillard Bas;ball

P. LORILLARD Co., New York,
has begun sponsoring broadeasts
of the baseball games of the Sacra-
mento, Cal.,, team on KFBK, Sac-
ramento. Broadcasts, which will
continue through the remainder of
the season are in the nature of a
test, according to Blayne Butcher,
time buyer for Lennen & Mitchell,
New York, Lorillard agency. If
they prove successful and if there
are any desirable baseball broad-
casts available for 1939 the com-
pany may go in for this type of
broadcasting on a national scale
next year. A network program
starring Robert Benchley is being
planned for this fall, probably on
CBS, although the details have not
been completed.

Sawyer Leads Ohio Governorship Vote;

Other Radio Men

ANOTHER figure prominently
identified with radio won high po-
litical honors in the early August
primaries when Charles Sawyer,
vice-president of Crosley Radio
Corp., operating WLW, won the
Democratic nomination for Gov-
ernor Aug. 9 by defeating Gov.
Martin Davey by about 30,000
votes. Mr. Sawyer will face John
W. Bricker, Republican nominee,
in the November elections. With
endorsements by both AFL and
CIO and in view of the large vote
he polled, political observers give
him a good chance to win.

Mr. Sawyer is Democratic Na-
tional Committeeman from Ohio
and was formerly Lieutenant Gov-
ernor. He has long been counsel
for and a member of the board of
directors of the Crosley company.

In Nebraska, Karl Stefan, Re-
publican member of Congress from
Norfolk and formerly with WJAG
there, was renominated without
opposition, but Foster May, news
editor of WOW, Omaha, seeking
the Democratic nomination for
Congress with CIO endorsement,
was defeated by Congressman
Charles McLaughlin by slightly
over 2,000 votes. Mr. May conduct-
ed a “front porch” campaign via
radio, chiefly using the facilities
of WAAW, Omaha.

Election of W. Lee O’Daniel, the
Texas flour salesman who intro-
duced himself as a candidate for
governor during his sponsored
broadcasts on WBAP and the Tex-
as Quality Network, is assured
next November due to the over-
whelming Democratic vote in that
state [BROADCASTING, Aug. 1]. A
runoff will be required in latter
August in the Wichita Falls dis-
trict where Congressman McFar-
lane was topped for the Demo-
cratic nomination by Edward Gos-
sett, young Wichita Falls attorney,
but Gossett’s nomination and elee-
tion seems assured in view of his
wide margin of votes and the re-
port that K. C. Spell, who ran
third, is throwing his support to
Gossett.

In South Dakota, Chandler Gur-

in Political Races

CHARLES SAWYER

ney, onetime manager of WNAX,
Yankton, still owned and operated
by his family, is the Republican
nominee for U. S. Senator and will
be pitted against Tom Berry, Dem-
ocratic nominee, in the November
elections. Having come within a
few votes of defeating Senator
Bulow in 1936 for the Senatorship,
young Mr. Gurney is also given a
good chance by political prognos-
ticators to win the office this year.

Frunit Cake Lists 10

JONES GRAIN MILLS, Los An-
geles (fruit cake), a seasonal user
of radio time, has reappointed Lisle
Sheldon Adv. Agency, that city, to
direct its advertising, and in Oec-
tober starts a three-month cam-
paign, wusing five-minute tran-
scribed commercials on 10 Califor-
nia and Arizona stations. List is
now being made up.

KNOX GELATINE Co., Johnstown. N. Y.,
on Sept. 16 starts participation in Women's
Magazine of the Air, on b NBC-Pacific
stations, Fridays, 2:30-2:45 p. m. Agency
is Kenyon & Eckhardt. New York.
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L
“Better Get Rid of That Tenor, Mr, O'Baniel —He’s Costing You Votes!”
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Alleged Radio Prejudice

In Tennessee Is Probed
ACTION by the Senate Campaign
Expenditures Committee on a com-
plaint charging denial of radio time
“to Senatorial candidates and
others”, filed July 29 by John R.
Neal, will be withheld pending a
recommendation by the FCC, ac-
cording to Senator Sheppard (D-
Tex.), chairman of the Senate com-
mittee.

In the first recrimination report-
ed during the current political sea-
son, Mr. Neal, one of the defeated
candidates for U. S. Senator in the
Aug. 4 Tennessee primaries, de-
clared in his complaint that “a
ranking Tennessee Federal office
holder has endeavored to close var-
ious radio stations to Senatorial
candidates and others whom he
suspects would criticize the Mem-
phis situation over radio stations.”
Although no names were mentioned
in his first communication with the
special Senate committee, the com-
plaint arose from the refusal of
radio time to W. M. Fuqua, Nash-
ville attorney directing a Shelby
county vote probe, according to
Tennessee newspapers.

The Senate committee imme-
diately turned over the complaint
to the FCC and asked for a recom-
mendation. The FCC is studying
the situation and intends to make
a report to the committee, Acting
Chairman Sykes told BROADCAST-
ING Aug. 12, although it is not yet
known how soon the study will be
finished.

Jessel May Return

PLANS for returning the Sunday
evening program featuring George
Jessel to the air on MBS again this
winter are under way, according
to B. L. Rottenberg, vice-president
of Redfield-Johnstone, New York
agency which last winter success-
fully presented the program under
the sponsorship of a number of in-
dividual advertisers, each of whom
inserted his own commercials local-
ly. Mr. Rottenberg said that the
agency was also planning a weekly
musical program to be called Show
of the Week and to feature a dif-
ferent nmame orchestra each week
which would also be broadcast over
MBS under the local sponsorship
system.

No Academy Sponsor

NO “BIG MONEY” sponsor will
be permitted to have a hand in the
proposed radio series of the Acad-
emy of Motion Picture Arts and
Sciences, the membership of the
organization in Hollywood voted
on Aug. 8 It was pointed out that
the program idea was originated
in order that the picture industry
might be presented to the public
in the best light. It was felt a
sponsor might attempt to dictate
policy. Therefore, the Academy
concocting a program that will rep-
resent the cultural aims of the film
industry, will carry on its proposed
series without a sponsor. The pro-
gram will go either CBS or NBC
and purely on its entertainment
value. It is reported that both net-
works are negotiating for the se-
ries to start in fall.

COLGATE - PALMOLIVE - PEET
Corp., Jersey City (dental eréam),
will sponsor a quiz show with Jim
Williams on CBS, Wednesdays, 7:30-8
p. m., preceding its Gangbusters pro-
gcram on CBS. Agency is Benton &
Bowles. New York.

. . BROADCASTING ¢ Broadcast Advertising
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Cullural Relations Plan
Of State Department Gets
Renewed NAB Support

ESTABLISHMENT within the
State Department of a Division of
Cultural Relations, which among
other things will seek to cement
friendly relations between the
Americas, evoked from Neville Mil-
ler, NAB president, a renewed
pledge from the broadcasting in-
dustry to cooperate in Pan-Ameri-
canism.

In a letter Aug. 11 to Secretary
of State Cordell Hull, Mr. Miller
said creation of the new Division
is noteworthy and of interest to
broadcasters. “As president of the
NAB,” he wrote, “let me pledge
anew the continued performance
of American radio stations and
networks as ambassadors of inter-
national good-will,

“Our purpose is not one of prop-
aganda by radio. Ours is the pur-
pose to provide a free medium
through which our neighbors to
the South will learn something of
our lives here and of our aspira-
tions; through which in turn, we
niay bring to American listeners
something of the lives and aspira-
tions of our friends throughout
Pan-America.

“Through such a free and un-
biased reflection of American and
Pan-American ideals, we believe
the bonds of democratic liberties
which bind us together will be
strengthened and broadened. And
to such an end American radio
stands united.”

Utility Appliance Drives

CALIFORNIA - OREGON Power
Co., Medford, Ore.,, and Mountain
States Power Co., Albany, Ore., to
encourage use of electrical appli-
ances, are jointly sponsoring the
thrice-weekly transcribed Woman's
Forum program on KFJI, Klamath
Falls, KRNR, Roseburg and KOOS,
Marshfield. Contract is for 22
weeks, having started Aug. 15.
Public Service Corp., Denver, spon-
sors the series on KVOD, that city.
Program, featuring Martha Moore
as commentator, is also heard as
live talent on KNX, Hollywood.
Transcribed series was produced
by Radioaids, Hollywood, with cut-
ting by Recordings, and C. P. Me-
Gregor, transcription concerns in
that city.

Pure_Oil to Place

PURE OIL Co., Chicago (gaso-
line), is planning a fall spot cam-
paign on a regional basis using an
undetermined number of stations.
Thornley & Jones, Chicago, is agen-
cy.

New NGL President

MILLER MOODS might describe the sequence of candid camera studies
of NAB President Neville Miller, as he discussed radio in general with
a group of broadcasters at the 12th NAB district meeting in Wichita,

Kan,,

Aug. 8. Photographs (except center shot) are by Herb Hollister,

KANS, Wichita, general manager, and NAB director who presided at
the meeting. Mr. Hollister is one of the industry’s best known candid
cameriacs, having won first place in BROADCASTING’S camera competition

last year.

Miller Moulds

NAB Districts

In Active National Campaign

Swing Around Nation Includes Meetings With
Groups in Syracuse, Kansas City, Wichita

SWINGING into action on the new
NAB program of coordinating na-
tional operations through regional
meetings, Neville Miller, NAB
president, attended three district
meetings of the organization dur-
ing the last fortnight, making his
first acquaintance with individual
broadcasters representing nearly
100 stations. The distriect meetings
were in Syracuse, Kansas City and
Wichita.

In the informal, off-the-record
sessions, copyright problems and
political broadcasting rules proved
the salient subjects. The NAB
board was petitioned at two of the
sessions to make a thorough study
of both subjects. At the Kansas
City meeting, resolutions were
adopted advocating support of the
original objectives of the NAB
Bureau of Copyrights, including
its transecription library service,
and 15 new subscribers were en-
rolled.

Outlines NAB Objectives

Attending the sessions with Mr.
Miller were Philip G. Loucks,
Washington attorney and former
NAB managing director, who re-
cently relinquished his post as
temporary reorganization counsel,
and Edwin M. Kirby, NAB’s new
public relations director. Mr.
Loucks, fulfilling a committment
to attend a number of district
meetings even after his departure
from the Association, informed
broadcasters on current conditions
and trends on a question-answer
basis. Mr. Miller addressed each
session, outlining objectives of the
reorganized NAB, and Mr. Kirby
discussed public relations and edu-
cational broadcasting efforts.

The New York State (Second
Distriet) meeting was called Aug.
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1 in Syracuse by Col. Hamry C.
Wilder, president of WSYR, NAB
director and distriet chairman. In
attendance were 25 representatives
of 14 stations, NBC and CBS, as
well as the NAB headquarters ex-
ecutives.

Sydney Kaye, New York attor-
ney, told the New York State
meeting of the status of national
and state radio legislation, and N.
L. Kidd, WSYR accounting execu-
tive discussed uniform accounting
reports. Other matters included
the musicians’ union, labor prob-
lems, FCC trends and regulations,
sales contracts, Congressional con-
tacts, and educational and finan-
cial obligations of the NAB. Reso-
lutions were passed urging dis-
continuance of push button tuned
receivers without manual control
and lauding Harold E. Smith and
Deuel Richardson, of WOKO, Al-
bany, for their services on behalf
of New York broadcasters on legis-
lative matters.

At the Kansas City meeting of
broadcasters from the Tenth Dis-
trict (Missouri, Jowa and Nebras-
ka) some 50 broadeasters were in
attendance. The meeting on Aug.
6 was presided over by John J.
Gillin Jr., manager of WOW,
Omaha, and Tenth District direc-
tor. It was at this session that a
formal resolution on copyright
was adopted, along with a motion
on political broadecasting, the lat-
ter instructing the NAB board to
make a study of the whole sub-
ject to ascertain whether the or-
ganization should recommend
changes in the law, the regula-
tions adopted by the FCC in pre-
sumed pursuance of the law, or
both.

The copyright resolution, offered
by Arthur B. Church, president of

KMBC, Kansas City, and seconded
by Rev. W. A. Burk, S. J,, director
of WEW, St. Louis, reads:

“Resolved: That the Tenth Dis-
trict of the NAB petition the
board of directors of the Associa-
tion to take positive action to de-
velop the program of the Bureau
of Copyrights in conformity with
the original plan of organization
at the membership meeting held
during February, 1938; and, that
the members of the Tenth District
express their complete confidence
in the future of the Bureau of
Copyrights and urge each member
of the District as well as each
member of the Association, to sub-
seribe for the Bureau’s library of
recorded music.”

The Reservoir Plan

The “original plan” on the copy-
right bureau specified in the reso-
lution is that designed to build up
a reservoir of public domain musie,
and possibly other program ma-
terial, in which broadcasters would
own full rights, and thereby have
a reservoir of performing mate-
rial available in the event of a
hiatus under which ASCAP or
some other performing society
might withdraw performing rights.

The 15 stations subseribing to
the NAB transcription library ser-
vice, 20 hours of which are re-
corded, at $10 per hour, were:
WMT, Cedar Repaids; KMA, Shen-
andoah; KWTO-KGBX, Spring-
field, Mo.; WTMV, East St. Louis;
WMBH, Joplin; WHB, Kansas
City; WIL and WEW, St. Louis;
KANS, Wichita; KOIL, Omaha,
KFAB, Lincoln; KCMO, Kansas

City; WDAF, Kansas City,
WAAW, Omaha; KWOS, Poplar
Bluffs, Mo.

The NAB transecription library

heretofore has had 105 subserib-
ers for the 20 hours already re-
corded. The separate corporation
controlling the service is 100%
owned by NAB. The original plan
contemplates a 100-hout library.
At the Twelfth District (Kansas-
Oklahoma) meeting held in Wich-
ita Aug. 8, discussion again cen-
tered on copyright and political
broadcasting, though a wide range
of subjects was discussed. Herb
Hollister, general manager of
KANS and NAB director and ex-
ccutive committeeman, presided.
Mr. Miller delivered an address
before the Wichita Rotary Club at
a luncheon meeting, which was
broadcast over KANS—his first
radio speech since becoming the
NAB chief executive. His subject
was the Louisville flood and he
(Continued on Page 38)
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Hearst Southwest Stations Near Sale

KOMA, KTSA, WACO
and KNOW Sought
for $750,000

SALE of the four Southwest sta-
tions of Hearst Radio Inc. for a
total of $750,000 was nearing con-
summation, subject to FCC ap-
proval, as BROADCASTING went to
press Aug. 12.

Disposal of the stations as part
of the Hearst Radio liquidation
plan required only the signing of
formal contracts, it was learned,
with Hearst representatives pres-
ent in Texas to handle arrange-
ments. The lineup was understood
to be as follows:

KOMA, Oklahoma City-—To
be sold to a syndicate of inde-
pendent oil operators in Okla-
homa City for $350,000 cash.
KOMA cost Hearst about
$220,000 when purchased three
years ago.

KTSA, San Antonio—In ne-
gotiation, to be sold to Gene
Howe and O. L. (Ted) Taylor
for a reported figure of $300,-
000. Mr. Howe is publisher of
a group of newspapers in
Texas and with Mr. Taylor
operates KGNC, Amarillo;
KFYO, Lubbock, and KRGV,
Weslaco. KTSA was purchased
by Hearst for approximately
$200,000 from the old South-
west Broadcasting System.

WACO, Waco, and KNOW,
Austin—To be sold to S. W.
Richardson and Charles F.
Roeser, wealthy Fort Worth
oil operators, for $50,000 each.
These men, it is understood,
are backing the new Texas
State Network headed by Eli-
ott Roosevelt, president of
Hearst Radio Inc., and Neal
Barrett, Hearst Radio vice-
president.

, &b apbears a certainty that upon
acquisition of WACO and KNOW
by the Richardson-Roeser group,
Mr. Roosevelt will operate them in
conjunction with KFJZ, his Fort
Worth station. Mr. Barrett is join-
ing Mr. Roosevelt in the Texas
Networw project, and will resign
from Hearst Radio.

The identity of the syndicate of
oil men negotiating for KOMA
could not be ascertained, but it is
understood they are independent
operators, and published reports
that Jesse Jones is interested are
discounted. The Phillips oil inter-
ests were active in the bidding
several weeks ago, but they are
said to have dropped out.

Active bidding is in progress, it
is learned, for three of the four re-
maining Hearst stations—WBAL,
Baltimore; WISN, Milwaukee, and
KYA, San Francisco, but the iden-
tity of the bidders is not disclosed.
Emile Gough, former general man-
ager of Hearst Radio, sought last
month to buy WBAL and WISN,
together with WCAE, Pittsburgh,
in a block for $2,100,000 on behalf
of unnamed backers, but the deal
could not be negotiated due to the
fact that WCAE is not for sale.

WCAE, most successful of the
Hearst stations, is owned by
Hearst Consolidated Newspapers

and is the only Hearst station not
part of the liquidation project.

An offer of $150,000 has been
entered for KYA by a prominent
former broadcaster, whose name
was withheld, but no action of this
was in immediate sight as BRoOAD-
CASTING went to press.

Only Hearst station under defi-
nite sales contract to date is
KEHE, Los Angeles, sold to Earl
Anthony for $400,000, subject to
WCC approval. A deal has been
made with Col. Arthur O’Brien,
Seattle and Washington (D. C.)
attorney, for the purchase of
WINS, New York, for $250,000,
but contracts have not yet been
signed.

PENICK & FORD. will broadcast on
a CBS network this fall instead of
using a disc series as stated in an item
on page 36.

ELLIOTT ROOSEVELT

FCC Authorizes
Daytime Stations

Aurora, Ill., Anniston, Ala,,
Fayetteville, N. C., Grants

THREE new local daytime outlets
were authorized for construction by
the FCC in decisions dated Aug. 2
and 3, bringing to 37 the total
number of construction permits for
new stations issued so far this
year. They will be located in Au-
rora, 1ll., Fayette, N. C., and An-
niston, Ala.

The grant of the new Aurora
station comes shortly after the
Commission on June 28 denied a
similar application by Jules J.
Ruben, theatreé man, who sought
250 watts daytime on 1040 ke. Its
operator will be Martin R. O'Brien,
public administrator of Kane
County, Ill.,, and a member of the
county board of supervisors. It will
operate with 250 watts daytime on
1250 ke. In making the grant, the
Commission sustained Examiner
Irwin, and it was scheduled to be-
come effective Aug. 12.

Carolina Station

In a recent decision [BROADCAST-
ING, Aug. 1] the Commission de-
nied an application by G. Frank
Walker and Waldo W. Primm,
seeking 1,000 watts daytime on
1340 ke. in Fayetteville. On Aug. 2,
however, it decided in favor of the
application of W. C. Ewing, whole-
sale fertilizer merchant, and Harry
Layman, chief engineer of WFTC,
Kinston, N. C,, partners, asking for
250 watts daytime on 1340 ke. in
that community. The station will
be known as WFNC. Examiner
Seward’s recommendation was sus-
tained in making the grant, dated
to become effective Aug. 12.

In Anniston the new station
(WHNA) will be constructed and
operated by Harry M. Ayers, pub-
lisher of the Anniston Star. It will
operate with 100 watts daytime on
1420 ke. The Commission sustained
Examiner Hill in making the
grant, effective Aug. 13.

SACHS QUALITY FURNITURE
Co., Npw York, will bring back to the
air Billy Jones and Ernie Hare, vet-
eran “Ilappiness Boys” radio team.
for two weekly programs on WMCA.
New York, placed direct.
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Goodyear Tire Acquires

Farm and HomeSegment

GOODYEAR TIRE & Rubber Co.,
Akron, O., has signed for the final
quarter-hour period of NBC Farm
& Home Hour, five days weekly,
starting Sept. 26 [BROADCASTING,
Aug. 1]. Militantly sustaining
since its inception ten years ago
this fall, Farm & Home Hour will
have its final quarter-hour re-
vamped into a regional news ser-
vice, with local experts giving
weather, shipping, market prices
and crop conditions. The program
will be called Goodyear Farm Ser-
vice,

Five regional offices, set up to
clear this information, will be es-
tablished in the East, Midwest,
South and Far West. Of these,
Goodyear’s sponsorship will cover
20 Blue stations out of Chicago;
14 out of New York, and 13 out of
Kansas City. The remaining two
divisions will be handled by NBC.
Agency for Goodyear is Arthur
Kudner, New York.

Chevrolet Stops Discs

CHEVROLET MOTOR Co., De-
troit, will not renew its Musical
Moments transcription programs
after the expiration of the present
series on Aug. 31. Recorded by
World, the programs have been
broadcast two or three times week-
Iy on from 200 to 400 stations, the
list varying with the season, for
the past several years. Chevrolet
agency is Campbell-Ewald Co., De-
troit.

KDAL Transfer Sought

TRANSFER of the Ilicense of
KDAL, Duluth, to Dalton A. Le-
Masurier, manager of the Univer-
sity of North Dakota’s station
KFJM at Grand Forks, and his
father, Charles LeMasurier, is
sought in an application disclosed
by the FCC Aug. 10. The station
was purchased from Earl C.
Reineke, operator of WDAY, Far-
go, and the publishers of the Fargo
Formu, who still hold control in
1934 while it was operating at
Moorhead, Minn. The purchase
price was approximately $30,000.

Roosevelt Forms
Network in Texas

With 23 Stations

Barrett, Hutchinson Named;
To Link With Mutual

FORMATION of Texas State Net-
work Inc., to comprise 23 stations
and to be headed by Elliott Roose-
velt, second son of the President,
was disclosed Aug. 10 coincident
with the issuance of a charter of
incorporation at Austin, Tex. In
addition to Mr. Roosevelt, the in-
corporators are Harry A. Hutch-
inson, manager of KFJZ, Fort
Worth, owned by Mrs. Roosevelt,
and Raymond E. Buck, Fort Worth
attorney who owns KTAT.

The stations constituting the
network are expected to be tied
into the Mutual Broadcasing Sys-
tem whose general manager, Fred
Weber, was due in Fort Worth in
mid-August for conferences.

Key stations will be WRR, Dal-
las, and KGKO or KTAT in Fort
Worth. Dallas civic authorities on
Aug. 10 approved a one-year con-
tract whereby WRR, which is mu-
nicipally owned but commercially
operated, would affiliate. Under
present plans stations in Weslaco,
Corpus Christi, San Antonio. Aus-
tin, Houston, Gal-
veston, Beaumont,
Temple, Waco,
Amarillo, Corsi-
cana, Tyler,
Longview, Paris,
Sherman Abi-
lene, San Angelo,
Big Spring, Mid-
land and Lubbock
would join. The
new station au-

Mr. Barrett
thorized in Wichita Falls [BRroAD-

CASTING,
added.

Aug. 1] also may be

Neal Barrett V-P.

Neal Barrett, Hearst Radio vice-
president and general manager of
KOMA, Oklahoma City, will be-
come executive vice-president of
the new network, according to Mr,
Roosevelt, and will headquarter at
Fort Worth, temporarily managing
KOMA from that city. He is ex-
pected to leave the Hearst organi-
zation, however.

Mr. Hutchinson, manager of
KFJZ, will become the general
manager of the network, which is
scheduled to begin operations Sept.
15. Mr. Roosevelt said the chain
will furnish 17 hours per day of
live talent, over Class A AT&T
lines, with the arrangement simi-
lar to standard network contracts.
There will be a cash sustaining
program charge as well as free
commercial time, varying with
each station and market. Sales
offices will be maintained in Fort
Worth headquarters with national
business branches in New York,
Chicago and Detroit.

By Sept. 1 the network will oc-
cupy its own quarters in Fort
Worth. There will be seven stu-
dios and 18 offices in the building.

Other staff men already retained
include Steve Wilhelm, formerly
in advertising agency work in San
Antonio, as Texas sales manager;
Benton Ferguson, Fort Worth
newspaperman, and R. E. Denni-
son, Houston newspaper and ad-
vertising man, on the sales staff;
Pruitt Kimsey, chief engineer;
Roy Duffy, formerly of KVOO,
Tulsa, production manager.
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Lips That Lisp and Slip in the Mike

Lee — and what a

charming little bit she
is!” Which sounds different than
it reads, a phenomenon familiar
to radio craftsmen, who discovered
some 18 years ago that things
aren’t always what they seem.

Many are the tales of woe that
arise from phonetic trickery, just
as there are oft-told stories of me-
chanical slips like the one that oe-
curred just a fortnight or so ago
when Charles Friedrichs, secretary
of the San Francisco SPCA, par-
ticipated on a recent Uncle Char-
ley Pet Club broadcast on KYA.
While he was extolling the virtues
of a brave puppy, Announcer Rich-
ard Wynne was all set with a
sound-effects record to imitate a
dog’s bark. The KYA audience
heard Mr. Friedrichs:

“And now, Rover, tell the audi-
ence how glad you are to receive
this honor ... "”

At this cue, Announcer Wynne
started his record——but instead of
a bark, out came an infant’s cry.

Similar announcers’ nightmares
have dogged radio from its first
days, giving radio audiences their
best belly laughs and loudest
squawks. Stemming from the clas-
sic, first publicly attributed to Nor-
man Brokenshire and later to
scores of bedtime story narrators,
in which a worn announcer unwit-
tingly thunders into a still-open
mike, “Well, I hope that puts the

“ EXT on our program
N is the charming Sandra

little _______ to sleep!” these slips
still confound listeners and radio
men [BROADCASTING, Sept. 15,
1936].

A lieutenant commander in the
British Navy, announcing a fleet
maneuver off the British Coast in
honor of King George VI, visited

several vessels in line of duty.
At each stop several bumpers of
ale were lifted to honor His Maj-
esty. Describing the review, the
officer commented enthusiastically,
“The whole fleet’s lit up. It’s a
wonderful sight with little fairy
lights all about them. The big
boats are lit up with fairy lights.
In a minute they’re going to fire
some rockets. I will tell you how it
reacts on me.” Then came a sound
like the popping of a cork, and ex-
citedly he resumed:

“The whole fleet’s gone. In fact,
it’s vanished! It’s absolutely fan-
tastic the way it’s vanished! It’s
vanished—the whole fleet of 200
ships—gone. All around me min-
utes ago—there they were, all lit
up. In fact, the whole damn fleet
was lit up. Now they’re gone.”

British listeners sat aghast. Un-

Tongue Twitters Amuse Audiences,
But Bring Agony to Announcers

surprised, they heard a second
voice from the studio break in,
“That will be the end of the broad-
cast!” It was also the end of that
announcer’s radio career.

Another favorite in the trade is
the one about the Miami minister
who was preaching a sermon on
the birth of Christ. “A lot of peo-
ple,” he said, “are complaining
about it being hot down here. It
was also warm where Jesus Christ
was born. And where was Christ
born?” The station announcer, not
listening to the sermon closely, but
noting the clock, broke in with
“Station WQAM, Miami, Florida”.

Twisted names are an ever-
present menace. Harry Von Zell,
introducing Herbert Hoover, was
responsible for “And now may I

.AND NOW, PRESIDENT
BERT HEEVER!

‘present, the President of the Unit-
ed States, Hoobert Heever”. And
not to be outdone, Clyde Kittell,
on an NBC program, popped up
with another: “We will now take
you to Rome to hear His Holiness,

Pipe Poes . . . I mean Pipe Poes”.
Perspiring, he tried again, “His
Holiness, Pope Pius, speaking from
you to Vatican City”. And a close
third was Ed Thorgersen, when
he was on NBC, with “We now
present the A & G Pipsies”.

Harrison Holliway, manager of
KFI-KECA, Los Angeles, tells of
an interview about 10 years ago
between Monroe Upton, known on
the air as Lord Bilgewater, and
John Barrymore in San Francisco.
Mr. Barrymore was making a per-
sonal appearance in a local the-
atre in connection with a new pic-
ture. When the questioning was
concluded, he backed away from
the mike. not yet dead, and asked
clearly, “Where is that G_._ D___
theatre anyway?”’

During a winter meeting of
West Coast athletic officials sev-
eral years ago in Portland, Mr.
Holliway also relates, a sports
writer of the Morning Oregonian
arraneed for radio interviews with
Bill Monahan, former graduate
manager of the University of Cali-
fornia, “Pop” Warner, then at
Stanford, “Babe” Hollingberry of
Washington State, Bill Ingram and
several other gridiron notables.
There was a misunderstanding
about the time of the program, and
when the group arrived, the re-
porter was not there. Smoothing
out the situation, the announcer,
who was doubling in the control
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room, agreed to put them on the
air if someone would be master of
ceremonies. Mr. Monahan agreed
to the chore.

In the station at that time, as
in many early installations, pro-
grams were often monitored
“blind”’~—the control man could not
see the performers. Mr. Monahan
introduced all his notables and
consumed his allotted quarter hour.

Just a Lot of —.

Then he waited for something to
happen—at least an announcer to
sign him off. But nothing did hap-
pen, so he assumed he was off the
air. Mr. Hollingberry then went
to work on the studio tom-toms,
and Mr. Warner went into his act
in the center of the studio. In the
same democratic manner Mr. Mon-
ahan stepped to the mike and
crisply and deliberately announced
that the “ladies and gentlemen
have just heard ‘Pop’ Warner do-
ing a Carlisle Indian dance, which
was a lot better than his talk,
which was after all just a lot of
______ ”. That he was programmed
for 30 minutes instead of 15 Mr.
Monahan was not aware!

When Mr. Warner first came to
Stanford he told a story of a slip
by an announcer reporting a Car-
negie-Penn game. The commenta-
tor, a Carnegie alumnus, by sheer
will power remained impartial un-
til the last minutes of the game,
when Carnegie had the ball on
Penn’s 10 yard line and the score
was tied.

“McGimple goes off tackle for
five yards”, reported the impar-
tial sportscaster. “Second down
and five. to go for a touchdown for
Tech . . . McGimple goes through
again for four more yards . . .
Third down and one yard to go

. They’re in the huddle—they
come out of it—up to the line of
scrimmage . . . The ball’s snapped

. . He drives
in hard . .. Oh C___, he fumbled!”

During a coast-to-coast CBS
broadcast of a Navy Day program,
in which pickups were made from
the Navy’s airship Macon and
vessels of the Fleet off Long Beach,
along with several cutbacks to Los
Angeles studios, the announcer
concluded: “We will now take you
to our studios in Los Angeles
where Raymond Paige and his or-
chestra will play an appropriate
Navy Day salute to Uncle Sam’s

to McGimple again .

sea forces”—whereupon Mr. Paige
and his boys played But Honey,
Are You Makin’ Any Money?

A “question and answer” com-
mentator received a letter from a
listener asking how a radio com-
pass station functioned in guiding
ships into port in foggy weather.
He turned the query over to the
station’s technical department for
the data. Luckily, he *“wood-

shedded” the act before he went on
the air—for wherever the techni-
cian had dictated “radio compass
station”, the stenographer had sub-
stituted “radio comfort station”.

Vice - President Charles Curtis
came to Los Angeles to officiate at

the opening of the Olympic Games
in 1932. He had 17 words to speak.
They were mailed to him for “re-
hearsal” a month in advance. He
rode with them across the conti-
nent. He was checked and double-
checked when he arrived in Los
Angeles. Finally, standing before
100,000 solemn spectators and ath-
letes, the Vice-President with
great deliberation uttered for his-
tory: “As Vice-President of the
United States I hereby open the
11th Olympiad of the Modern
EREA.” It was truly a *“tremen-
dacle spectous”, as an announcer
commented.

Harry Flannery, news director
of KMOX, St. Louis, tells, among
others, the one on Elsie Hitz, who,
at a critical moment when she was
supposed to suggest, “Give the bell
a pull”, astonished herself and de-
moralized the cast with “Give the
bull a pill”. Another time, accord-
ing to Mr. Flannery, Dr. Herman
Bundesen, broadeasting over a
Chicago station, picked up his
script with the last page first and
began a radio chat with “And so
ladies and gentlemen, good night”.
And then there’s the one about Ed
Allen, when he was with WIND in
Gary, announcing that a clothing
store sponsor was presenting its
“greatest closing sale in history”.

Lee Little, now with CBS in
New York, back in St. Louis once
was to follow a sound record of
machine gun fire with the an-
nouncement: ‘“Machine gun fire,
cannons, the roar of bombing
planes. They’re all in the story
about ‘My Days in the War’, by
Sergeant York in the Sunday
Globe-Democrat.” But the eperator
put the transcription, recorded at
78 r.p.m. on a 33 r.p.m. turntable,
and Mr. Little made his thrilling
announcement after a putt-putt
that sounded like a motorboat.
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Last-Minute Scramble Begins
To Acquire Grid Sponsorship

0il Companies Monopolize Football Schedules;
Only Four Pro Teams Have Sponsors to Date

LATE placement of spot broad-
casting for the autumn has been
especially acute in the case of foot-
ball, with both college and profes-
sional spensorship in an uncertain
state during mid-August. Last year
football contracts had been in a
more advanced state at the same
period.

As in 1937, Atlantic Refining
Co., Philadelphia, will be an active
sponsor of college football games.
Although the complete Atlantic
schedule could not be obtained from
N. W. Ayer & Son, Philadelphia, it
has been announced that the com-
pany will sponsor the entire 1938
Yale schedule of home games on 11
Yankee stations, as well as the out-
of-town Penn-Yale, Cornell-Dart-
mouth and Duke-Pitt contests. At-
lantic is understood to have out-
bid Socony-Vacuum Oil Co., 1937
Yale sponsor, for the 1938 sched-
ule. Socony is out of football this
season.

The Yale season opens in New
Haven Oct. 1 with the Columbia
game, followed Oct 8 by Penn-
Yale, at Philadelphia; Yale-Navy
Oct. 15; Yale-Michigan Oct. 22;
Yale - Dartmouth Oct. 29; Yale-
Brown Nov. 5; Cornell-Dartmouth
Nov. 12 at Ithaca; Yale-Harvard
Nov. 19. The Duke-Pitt game takes
place at Durham, N. C., Nov. 26.
Bill Slater will handle play-by-
accounts for Atlantic.

Network Plans

Only one network broadcast with
a football slant has been signed to
date, the Liggett & Myers Tobacco
Co. football forecast, and scores,
on NBC Thursday and Saturday
respectively. The networks them-
selves will broadcast games Satur-
day afternoon, selecting contests
from different regions to spread
them around the map. Tidewater
Associated Qil Co. again will spon-
sor West Coast games.

Wadhams Oil Co., Milwaukee,
again will sponsor the entire foot-
ball schedule of Marquette U. on
WISN, Milwaukee. Alan Hale, of
WISN, will announce. Scott-Te-
lander Adv. Agency, Milwaukee,
placed the account.

In addition Wadhams will spon-
sor games of the Green Bay Pack-
ers, professional team, probably on
a group of Wisconsin stations.
WTMJ, Milwaukee, is understood
to have the Packers’ option.

In Cleveland the Rams games
will be carried on WGAR, it is re-
ported, but no sponsor has been
announced. Last year Standard Oil
Co. of Ohio sponsored the games
and the firm has an option this
year which has not been exercised.
No sponsors have been signed by
the Philadelphia Eagles, Pitts-
burgh Pirates, Brooklyn Dodgers,
New York Giants, or Washington
Redskins, although all were in-
volved in active negotiations.

Chrysler Corp. will sponsor
broadcasts of the Detroit Lions on
WJR, Detroit, with Harry Wismer
and Harry Kipke as announcer

and commentator [BROADCASTING,
Aug. 1],

B. C. Remedy Co., Durham, N.
C., will sponsor Big Five football
games on WPTF, Raleigh, N. C,,
and perhaps other stations.

Contracts for sponsorship of pro-
fessional football games in Chicago
have been signed and those for
sponsorship of collegiate football
are being negotiated. General Mills,
Minneapolis (Wheaties), will spon-
sor 26 games of the Chicago Bears
and the Chicago Cardinals, begin-
ning Sept. 11 when the Bears and
Cardinals open the season at Sol-
diers Field. Broadcast exclusively
on WJJD-WIND, the series will
include seven home games for the
Cardinals and nine away on
WIND; seven home games and
three away for the Bears on
WJJD. Russ Hodges will handle
the Cardinals broadcast and Jim-
my Dudley will air the Bears
games. Games played in Milwau-
kee and Detroit will be broadcast
direct, while other away from home
games will be aired from the ticker.
Blackett - Sample - Hummert Inc.,
Chicago, is agency.

Preceding all Bears games, Dick
Hanley, former football coach of
Northwestern University and coach
of the East-West game, will be fea-
tured in a quarter-hour interview
series sponsored by the local Hard-
ings restaurants on WJJD. Follow-
ing the Bears games, Red Grange
will broadcast Dressing Room In-
terviews, a 15-minute series on
WJIJID sponsored by Newart's
Credit Clothing, Chicago.

It is understood that Kellogg Co.,

i L
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Kites from KITE

KITE, Kansas City, to mer-
chandise change of its call
from KXBY, is using the kite
design extensively. D. E.
“Plug” Kendrick, new vice-
president and general man-
ager, gave away to children
15,000 full-sized kites during
the last fortnight through 11t
Park View drug stores. All
station calling cards are in
a miniature kite design, and
letterheads, contract forms
and other stationery carry
the kite insignia.

sponsor of the Northwestern U.
schedule on WBBM last season,
may renew this season, but re-
ported negotiations could not be
confirmed at J. Walter Thompson
& Co., agency handling the ac-
count. Home and away games of
Northwestern U. were sponsored
on WJJD last season by Chicago
& Northwestern Railway Co., but
the contract has not been renewed
for the 1938 season.

WMAQ-WENR will likely con-
tinue the policy of broadcasting Big
Ten games played in and near Chi-
cago on a sustaining basis feeding
some of them to WCFL, although
a few of the games may be spon-
sored. WGN will air the fifth All-
Star-Pro football game from Sol-
diers Field Aug. 31 feeding it to
Mutual. The 1938 All-Stars from
various colleges were selected by
8,500,000 votes in conjunction with
a national poll run by the Chicago
Tribune.

For the past three seasons WGN
has followed the policy of broad-
casting unsponsored collegiate
games with Manager Quin Ryan
at the microphone and with all
games fed to the Mutual network.
The 1938 schedule has not been
drawn up and policy for the 1938
season is undecided.

B

i i

'RA.NCE -t.<;- t.h.e ksr‘u Annex to San Francisco’s Pal.ace

Hotel, dedicated with appropriate ceremonies Aug. 12. Under construc-
tion since June 1937, the new $250,000 home of KSFO includes two
floors with seven studios and 26 offices designed by the CBS architect,
William Lescaze. Inaugural broadcasts included San Francisco Showcase
starring Jack Meakin and Lud Gluskin orchestras, Tito Guizar, Joe Staf-
ford's Pied Pipers, Simeone Sisters and Hollywood talent. There were
salutes by CBS affiliated stations over the Pacific CBS network.
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Following its policy for the past
12 years, Tidewater-Associated Qil
Co. of California, with headquar-
ters in San Francisco, will sponaor
all the major intercollegiate foot-
ball games and a number of the
more prominent high school con-
tests during the 1938-1939 season.

Although the broadcast sched-
ules and stations and networks to
be used this year by Associated
are only in the tentative stages,
Harold Deal, advertising manager
of Associated, stated that last
year’s record schedule of stations
and games will in all probability
be duplicated.

All major networks and some
regionals will be used again this
year, it was hinted by the oil com-
pany, in bringing to the air audi-
ence the descriptions of the grid-
iron contests up and down the Pa-
cific Coast. These include NBC,
CBS, Mutual-Don Lee and the Cali-
fornia Radio System. Last year
Associated formed special state-
wide networks in the Northwest to
carry some of its games. It is ex-
pected a like move will be made
this season, if necessary.

The oil company executives are
now in the progress of negotiating
with the networks and stations as
to time available, rates and game
schedules. Deal insisted that no
definite reservations have been
made on any network or station
yet, although some of the negotia-
tions have reached the tentative
reservation stage.

It was stated by Associated that
the definite list of stations, net-
works and broadcast schedules for
the football season will not be com-
pleted until Sept. 1 or later. Sports-
casters to handle the games have
not been definitely decided upon,
but in all probability some of those
used last year will be re-engaged.

Meantime Associated recently
completed a spot announcement
campaign in the Pacific Northwest
for its fruit tree sprays and at
present is sponsoring a show over
KIRO, Seattle, titled ‘“Let’s Get
Associated with Washington”. The
program is featuring Clifton Pease,
who relates the history of the
State of Washington and tells
about interesting spots to see in
the State. It is heard Tuesday and
Friday from 6:45 to 7 p. m., PST.

Chimes Over Broadway
Heard Hourly From NBC

NBC chimes, famous musical trade-
mark recently adopted as dinner
%ongs on the B. & 0., Alton, and

ew York Central lines, began
Aug. 11 tolling off the hours for
New Yorkers and out-of-towners
passing through Radio City and the
ad:acent plaza and walks of Rocke-
feller Center. Synchronized with a
large ornamental clock overlooking
the plaza, the chimes mark each
hour between 8 a. m. and 1 a. m.

To make the chimes audible in
streets about Radio City, a system
has been set up including a loud-
speaker, three small clocks and the
large ornamental clock in the south
facade of the International Bldg.
The loudspeaker is installed behind
the grille of the large clock face,
where two of the smaller timepieces
also are located. The first small
clock turns on the chime system;
the second, a subsidiary control,
switches on the loudspeaker a few
minutes before the hour and cuts
it out immediately after the chimes,
which are located in NBC'’s main
equipment room in Radio City, have
sounded.
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National Representatives:

INTERNATIONAL RADIO SALES

Chicago, New York, Detroit,

Los Angeles, San Francisco THE PRAIRIE FARMER STATION
Burridge D. Butler, President  (Chicago)  Glenn Snyder, Manager
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Aimless FCC Program Policy

Harassing Station Operators

Fails to Make Headway in Dealing With Problem;
Pending Citations Involve Diverse Charges

UNREST among broadcasters over
the lack of consistent FCC policy
in connection with citations on
program complaints has developed
into a state amounting virtually
to some alarm in industry quar-
ters.

Though the FCC is in its sum-
mer doldrums, it has made little
headway on the surface in dealing
with the complaint problem. No
established policy yet has been
adopted although it is stated in the
Commission’s behalf that it no
longer is issuing “temporary li-
censes” pending investigations of
complaints. The stop-gap proce-
dure, it is stated, is that of thor-
oughly investigating complaints be-
fore taking action. The action, once
the complaints are found to have
merit, is to set down the renewal
application of the station for hear-
ing.

A committee of three (Payne,
chairman, Sykes and Case) was
designated last March 9 to survey
the entire subject of complaints
and to make recommendations to
the full Commission. Thus far, it
is understood, it has held only one
or two meetings and is awaiting
further data from the FCC law
department before making definite
recommendations.

Two Dozen on Slate

A search of FCC records made
by BROADCASTING shows that some
two dozen stations have had their
renewals set for hearing—most of
them in connection with program
complaints but several because of
purported technical violations, dis-
crepancies in transfer of control,
etc. In addition, some 15 stations
_hold temporary licenses pending
investigations involving complaints.
These temporary permits, it is
held, were issued prior to the
change in procedure several weeks
ago.

The new policy of designating
renewals for hearing because of
complaints, and after investigation,
apparently was inaugurated June
20 when WJJD, Chicago, was set
for hearing because of complaints
said to involve *‘certain patent
medicines”. A formal press re-
lease was issued. While it did not
at first make known the products
causing the citation, in the appear-
ance made public Aug. 4 the FCC
specified Cystex, internal remedy,
and Kolor-bak, hair preparation.

Purported “fortune-telling” pro-
grams having an alleged “lottery”
element and medical programs ap-
pear to dominate those under clos-
est scrutiny by the FCC in desig-
nating renewals for hearing.

The legality of the action of the
FCC in setting for hearing pro-
gram complaints on so-called “lot-
teries” may be tested by certain of
the stations designated for hear-
ing on that basis. Among some
lawyers the view is held that the
FCC does not have authority to
initiate such actions but that the

local authorities should take ac-
tion in the first instance, and then
if the station is found culpable,
the Commission could act on the
station’s renewal. [See article on
this page].

A search of the FCC records on
stations whose renewals have been
set for hearing discloses that in
most instances the notices of hear-
ing mention the actual programs
against which complaints were
made. A summary of the more
significant notices follows:

WMMN, Fairmont, W. Va.—
So-called “fortune-telling pro-
grams” under sponsorship of Dr.
J. A. Meyers, titled The Unseen
Advisor, broadcast during the pe-
riod Aug. 7, 1937 to Jan. 30, 1938.
(No hearing date set.)

KMPC, Beverly Hills, Cal. —
Programs broadcast by or under
the sponsorship of “Mr. Robert
Noble” having to do with a pen-
sion plan; also the pendency of an
application requesting KMPC's fa-
cilities. (No hearing date set.)

Alleged Lotteries

KFPW, Fort Smith, Ark—Pro-
grams broadeast by an individual
identified as “Cha” from March 7

to March 15, 1938. (Set for hear-
ing Sept. 19, 1938.)

KGGC, San Francisco—Whether
programs broadcast by one D. C.
Kinkead under the title Cal King's
County Store Programs from Aug.
12, 1937 to Jan. 22, 1938 violate
the lottery provision of the Act;
whether programs broadecast by
Robert Noble or other parties on
behalf of a pension plan entitled
325 Every Monday Morning were
in the public interest; whether pro-
grams broadcast by the distribu-
tors of “Tampax” were in public
interest; whether programs broad-
cast under the sponsorship of the
Basic Science Institute were in the
public interest; whether labor pro-
grams broadcast under sponsor-
ship of CIO were in the publie in-
terest; whether programs concern-
ing the “California Pension Plan”
were in the public interest; and
also matters relating to whether
purported lease of the station and
assignment of licenze to H.
Patterson, William C. Grove, or
other parties violated the Com-
munications Aect provision on
transfers and whether entry by the
station into a managerial contract
with S. H. Patterson was in ac-
cordance with the Aect. (Set for
hearing Sept. 26, 1938.)

WAAB, Boston — Whether pro-
grams entitled The Kay Plan
broadcast under sponsorship of
the Kay Jewelry Co. violated the
lottery section of the Communica-
tions Act; whether the program
entitled The Crusaders and the

FCC Authority in

Lottery Complaint

Is Challenged by WMIN and WMBC

JURISDICTION of the FCC over
programs alleged to violate the
“lottery” section of the Communi-
cations Act was challenged Aug.
2 in pleadings filed with the FCC
on behalf of WMIN, St. Paul, and
WMBC, Detroit. The stations, cit-
ed for hearing on renewal of their
licenses because of broadcasts of
programs having a contest and
prize element, filed identical ap-
pearances through their attorneys,
Arthur W. Scharfeld and Philip
G. Loucks.

In stating in each appearance
that the stations desire to be heard
in connection with the renewals,
the attorneys, however, advised
that the appearances were being
filed under protest. In the case of
WMIN, the programs against
which complaint was made were
Prosperity Night and Irish Sweep-
stakes. The WMBC hearing was
based on announcements concern-
ing a game called Finwald spon-
sored by the Finsterwald Furni-
ture Co.

Jurisdictional Dispute

The attorneys claimed in each
instance that the Commission “has
no jurisdiction in a proceeding of
this character to determine wheth-
er there has been a violation of
Section 316 of the Communica-
tions Act of 1934 [lottery provi-
sion] since said section is specifi-
cally penal in character and en-
forceable only by the appropriate
authorities in the district where
the offense is alleged to have been
committeed.”

It was contended on behalf of
the stations, moreover, that nei-
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ther the Communications Act nor
any other statute confers upon the
FCC any jurisdiction concerning
“the nature and character of the
program service” rendered by the
stations “or power of censorship
or authority to impose any re-
striction or fix any condition inter-
fering with the right of free speech
by means of radio communication.”
The stations, the appearances con-
tinued, do not submit themselves
to any jurisdiction over programs
and save their right to object to
any hearing or any testimony that
may be developed at any hearing
with respect to such matters set
out in the Commission’s notices.

In each instance it was contend-
ed that the stations had not been
operated “knowingly” or other-
wise in violation of the Ilottery
section of the Act, but on the con-
trary the programs against which
charges had been made had been
sponsored by reputable business
establishments as a means of pro-
moting listener interest and no
considerations were received by the
sponsors or the stations nor was
any consideration given by per-
sons participating in the particu-
lar programs.

It was brought out that the sta-
tions are not now broadcasting the
programs complained against.
Moreover, it was said that pro-
grams similar to and identical with
those titled Finwald and Prosper-
ity Night have been carried regu-
larly by other stations licensed by
the FCC and are presently being
broadcast.

The WMBC application has been
set for hearing on Sept. 23 and
that of WMIN Sept. 16.

program sponsored by the “League
For Civie and Political Decency”
were in public interest; whether
the licensee of WAAB or any of-
ficer, director, or employe utilized
the facilities of the station “to
promote or oppose the interest of
any candidate in the 1937 mayor-
alty election” in Boston; whether
the licensee of WAAB has used
the station “at other times to pro-
mote or oppose the interest of any
candidates for public office or has
used the station to promulgate the
viewpoint of the licensee or per-
sons in control thereof, on public
questions in general, particularly
during any program identified as
an ‘editorial’, or release of the
Colonial Network News Service
Broadecast during certain periods
from 1937 to 1938.” (Set for hear-
ing Sept. 30, 1938.)

WBBZ, Ponca City, Okla.—
Whether the astrological programs
broadcast by one “Nada” in 1937
were in the public interest, togeth-
er with routine determinations and
engineering standards, as well as
alleged operation ‘‘point-to-point”
in violation of the Communications
Act. (Set for hearing Sept. 17,
1938.)

Diathermy Citation

WHBI, Newark, N. J.—Wheth-
er programs sponsored by Home
Diathermy Co. from Feb. 6 to ap-
proximately March 31, 1938 were
in the public interest and whether
program material broadecast over
the station on or about Dec. 20,
1937 “was obscene, indecent or
profane” in character and in vio-
lation of Section 326 of the Com-
munications Act. (Set for hearing
Sept. 14, 1938.)

WMBC, Detroit—Whether broad-
casts under the sponsorship of Fin-
sterwald Furniture Co. relative to
a game entitled “Finwald” were
contrary to public interest or in
violation of the Communications
Act, particularly Section 316 deal-
ing with lotteries and other simi-
lar schemes. (Set for hearing
Seot. 23, 1938).

WMIN, St. Paul—Whether pro-
grams titled Prosperity Night
sponsored by W. N. Cardozo Fur-
niture Co. were contrary to pub-
lic interest or in violation of the
Communications Act, varticularly
Section 316 dealine with lotteries
or other similar schemes. (Set for
hearing Sept. 16, 1938.)

Others on Docket

In addition to these citations for
hearing on program complaints,
another 17 stations either are
scheduled for hearing or have had
hearings but are awaiting decision
on renewals designated for other
reasons, among them applications
of other stations for their facili-
ties, purported transfer of facili-
ties without authority, protests
filed by other stations or experi-
mental authorizations having a
bearing on regular assignments.
Among these are WNAX, Yank-
ton, 8. D.; WRDO, Augusta,
Maine; WMBO, Auburn, N, Y.;
WHEF, Kosciusko, Miss.; KTRB,
Modesto, Cal.; KOBH, Rapid City,
S. D.; KMAC, San Antonio, Tex.;
KDAL, Duluth, Minn.; KFQD,
Anchorage, Alaska; KGDE, Fer-
gus Falls, Minn.
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!WMT Gives Complete, Profitable
Coverage of 22,000,000 Acres
of America's Richest Farm Land

| o %\ﬂ;é{};;
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TO reach the prosperous farmers living on 22%4% of
all the Grade “A” land in the United States with profit-
able consistency and at lowest cost, your radio campaign
should include WMT. Figures recently received from
Towa State College show that 221%4% of the Nation’s
Grade “A” land lies within WMT’s 15 millivolt line.

WELL DAD BURALYT ,/L

HENRY, ¥ ¢ANT MELY ©
NOW WALL VY mu)w
eanl?

This station ... Iowa’s largest in daytime coverage. ..
covers a larger section of the Nation’s richest farm area
than any other station and at the lowest cost. Included
in WMT’s 15 millivolt line are 747,569 Radio Homes
and a total population of 3,151,776.

Here’s why many alert advertisers and agency men
consider WMT an outstanding radio value . . .

lowa is one of the most important agricultural
states in the Union. The total annual farm income
regularly exceeds one-half billion dollars.

But that’s not all—Above the tall corn of Iowa rise
thousands of factory smokestacks, for Iowa is rich in
industries. Her total industrial volume is richer by ap-
proximately 100 million dollars than her great agricul-
tural total.

Add to this the fact that WMT’s 15 millivolt line also
includes portions of Missouri, Illinois, Wisconsin and
Minnesota. Truly a huge potential market!

Cash in on this profitable market. Avail
yourself of the few choice Fall spots still
open. Write today for full details.

Courtesy of Des Moines Register

WMT-Cedar Rapids-Waterloo
600 on the Dial

NBC Basic Blue

The KATZ Agency, Inc.

Mutual Network

Representatives

Iowa Network
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TWO UNIQUE

RCA INSTITUTES

Builds Man Power for the Industry

RCA Institutes is America’s only school
that is exclusively devoted to courses of
instruction of collegiate standing in the
science of electrical communication.

Organized in 1909, RCA Institutes
has constantly kept itself attuned to the
needs of the industry. It has progressed
with the industry, and hasadded instruc-
tion in new developments sufficiently
in advance of their commercial appli-
cation to insure an adequate supply of
trained personnel. Television is one
example of this.

The student body of RCA Insti-
tutes isdrawn from the entire United

States. It is usually possible to place

s it S

employers in touch with RCA Institutes
graduates from their own States.
Because its Board of Technical Ad-
visors are key men in various phases of
the radio industry, the school has access
to sources of information which insure
an up-to-date and accurate curriculum.
The faculty of RCA Institutes has
had broad experience in the commer-
cial field. The student receives a type
of intensely practical training not gen-
erally afforded in institutions of higher
education. For full details and par-
ticulars, address RCA Institutes,
Inc., 75 Varick Street, New York, or

1154 Merchandise Mart, Chicago.
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SERVICES OF RCA

*

RCA REVIEW

Creates a Permanent Record of Radio Science

*

The RCA Review is a quarterly journal dedicated
to a current and permanent record of radio science
and research. It is published by the RCA Institutes
Technical Press.

The editorial contents of RCA Review consist of
articles written by some of radio’s leading technicians
and engineers. In its pages have appeared the first
public accounts of many of the most important

advances of various phases of electronics.

To every new paid subscriber of RCA Review there is sent without charge a
copy of ‘‘Television” Volume 11, a 435-page volume with over 250 illustrations.
In ,October, another important and timely book, ‘‘Radio Facsimile” will be
ready for free distribution to patd subscribers on record who have not received
““Television” in respect to the same subscription year. A two-year subscription
carries assurance of the receipt of both *‘ Television’ and *Radio Facsimile.” Sub-
scription rates— United States and Canada: 1 year, $1.50; 2 years, $2.50; 3 vears,
$3.50. To other countries: 1 year, $1.85; 2 years, $3.20; 3 years, $4.55.

The only Book of its Kind

“RADIO FACSIMILE”
(Ready about October 15th)

A complete volume on a subject of great general
interest in the field of radio at this time — the
transmission and reception of recorded images.
New original technical articles—RCA laboratory
bulletins not previously released —history of radio
facsimile in photographs—facsimile programs an-
alyzed for the first time —reprinted articles from
technical publications—profusely illustrated.

This volume will be of first importance to
engineers because of its comprehensive treat-
ment of a subject on which there is at present
very little technical literature.

This new book will be distributed without cost
with all new paid subscriptions where preference to
‘“Radio Facsimile is indicated, and with a second
orthird year subscription with which‘‘ Television”
was not included. Address subscriptions to RCA
Institutes Technical Press, 75 Varick Street, N.Y.

RADIO CORPORATION OF AMERICA

RADIO CITY, NEW YORK

RCA Manufacturing Co., Inc. - Radiomarine Corporation of America - National Broadcasting Company - RCA Institutes, Inc. - RCA Communications, Inc.
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Signed AFM Contracts Asked
From Independents by NCIB

Deadline Delayed by Musicians, Committee Adds
Two Members In Personal Drive on Stations

WITH the deadline laid down by
the American Federation of Mu-
sicians for the completion of con-
tracts between nonnetwork stations
and their local AFM unions ex-
tended a month, from Aug. 1 to
Sept. 1, the National Committee of
Independent Broadcasters has em-
barked on a follow-up campaign to
insure the readiness of these inde-
pendent stations to meet the new
deadline without further postpone-
ment. This nine-man committee,
which negotiated the standard
agreement for all stations not af-
filiated with the major networks
last spring [BROADCASTING, May 1]
and which secured the month's
deadline postponement on Aug. 1,
has pledged itself to follow through
and to render individual personal
service and assistance to any sta-
tion which wants or requires help
in concluding its contract.

Two new members were added to
the committee for assistance in
this task, O. L. Taylor, KFYO,
Lubbock, and Ralph R. Brunton,
KJIBS, San Francisco, and the
country was divided into 11 zones,
each assigned to a member as his
personal responsibility. With the
goal of first securing from every
independent station, whether or not
it is exempt from the necessity of
employing union musicians under
the $15,000 limitation clause, a
statement of its 1937 income and
expenditures for union musicians,
and second to see that each of the
179 non-exempt stations completed
and signed a contract with its local
union, the committee began an in-
tensive two-weeks’ drive on Aug.
8.

Advisory Capacity

Lloyd Thomas, WROK, Rockford,
chairman of the committee, em-
phasized that the committee’s pur-
pose was not to force the stations
to sign anything against their will,
but to assist them by explaining
any parts of the standard agree-
ment that may not be clear, by
drawing on their own experience in
negotiating with the AFM execu-
tive board to aid the stations in ne-
gotiating their individual contracts,
and, if necessary, by taking part
in the negotiations. By letters, tel-
egraph, telephone or in person each
committee member will be available
to any station in his district at
all times during the two-week per-
iod. The following week, from Aug.
22 to Aug. 29, the full committee
will spend in studying the returns
preparatory to their next meeting
with AFM officials on Sept. 1.

Committee assignments are as
follows: C. Alden Baker, WRNL,
Richmond, will cover Alabama,
North Carolina, South Carolina and
Virginia; H. Bliss McNaughton,
WTBO, Cumberland, takes Dela-
ware, Florida, Maryland and West
Virginia; Harold A. LaFount,
WELI, New Haven: Georgia, New
Jersey, New York and Utah;
Frank R. Smith Jr.,, WWSW, Pitts-

burgh: Michigan, Ohio and Penn-
sylvania; Jack H. Howard, WCPO,
Cincinnati: Indiana, Kentucky,
Louisiana, Mississippi and Tennes-
see; 0. L. Taylor, KFYO, Lub-
bock: Arizona, New Mexico, Okla-
homa and Texas; Stanley Schultz,
WLAW, Lawrence, Mass.; Connec-
ticut, Maine, Massachusetts, New
Hampshire, Rhode Island and Ver-
mont; Edgar Shutz, WIL, St.
Louis: Arkansas, Kansas and Mis-
souri; Gregory Gentling, KROC,
Rochester, Minn.; Idaho, Minne-
sota, Montana, North and South
Dakota and Wisconsin; Lloyd
Thomas, WROK, Rockford: Colo-
rado, Illinois, Iowa, Nebraska and
Wyoming; Ralph Brunton, KJBS,
San Francisco: California, Nevada,
Oregon and Washington.

This zone plan of individual en-
deavor, to follow up the letters
sent out by the committee as a
whole to all independent stations,
was worked out by a subcommit-
tee composed of Thomas, Howard,
Lafount and Baker, who met with
Stuart Sprague, attorney for the
independent stations, and Everett
Revercomb of the NAB headquar-
ters staff who acted as the com-
mittee’s secretary during their
meetings, in a two-day session in
New York on Aug. 1 and 2.

The first morning the group stud-
ied the returna already in, which
included a few signed contracts
and income and expenditure state-
ments from approximately half of
the independent stations. That af-
ternoon, Thomas, Revercomb and

They All Use Radio

PROMPTED by the recent
landslide victory of W. Lee
O’Daniel, Fort Worth flour
merchant and radio-elected
Governor of Texas, eight
candidates in the Texas Dem-
ocratic run-off elections Aug.
26 already have reserved a
total of 20 hours on WFAA
and the Texas Quality Net-
work. Total is divided into 60
quarter - hours and 10 half-
hours.

Sprague met with AFM President
Joseph N. Weber and reviewed the
progress to date, following which
Weber consented to the month’s ex-
tension and agreed to cooperate in
the drive for completed contracts
by keeping after the AFM locals,
some of which had previously
shown little or no interest in work-
ing out new station contracts. The
next day the subcommittee met
again to work out the details of
the drive.

Disc Supply at Issue

The lethargy of some stations in
returning certificates of income and
expenditures for musicians to the
committee and in beginning nego-
tiations with their locals is largely
due, the committee believes, to their
ignorance of one fact: That unless
they do negotiate these contracts
they will lose their supply of elec-
trical transcriptions and phono-
graph records, representing in
many cases a major source of rev-
enue. This will probably be the
main argument presented to the
stations, that, unless they sign up
in sufficient numbers, the AFM li-
censes to the makers of transcrip-
tions and records will not be re-
newed after their expiration on

EVERY MINUTE 1S VALUABLE

On WTM)'s ‘Bargain-a-Minute’ Program Which,
Incidentally, Cracks Tough One

A FEATURE just developed by
WTMJ, Milwaukee, titled Bargain-
a-Minute, is not only a new de-
parture in commercial broadcast-
ing, but a unique promotion geared
for these times to make sales for
merchants today “while the selling
is still hot in listeners’ ears.”

The program, broadcast every
weekday 8:30-8:45 a. m,, is purely
an advertising program, making no
pretense about entertainment value.
The idea is based upon the funda-
mentally sound idea that bargain
news is spot news, an axiom which
department stores have capitalized
in newspapers from time out of
mind.

Silence and a Bell

The program also was born of
the idea that today’s shopping pub-
lic is price-conscious, bargain-seek-
ing; and by the same token many
merchants need cash and would
take to a fast-producing promotion
designed to bring quick-money
sales.

Bargain-a-Minute opens with a
fast - stepping transcribed theme.
Two announcers, Bob Heiss and Bill
Evans, go to work on the sponsors’
wares, with a metronome ticking to
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indicate that every moment which
slips away is loaded with savings
for the housewife. At the end of
each sponsor’s portion of the pro-
gram a bit of music fades in for
punctuation. Each price is made to
stand out like a sore thumb by
means of a brief pause and the
sound of a ship’s bell.

Each sponsor is allowed 100
words and can use as many “spe-
cials” as he chooses. Each sponsor
furnishes one or more of the most
intriguing special offering that he
can set up. These “specialz” are
exclusive on WTMJ’s Bargain-a-
Minute and are so advertised to
the listening public.

Spots on Bargain-a-Minute are
sold by WTMJ on a non-cancell-
able basis for a minimum of 13
times and the advertiser must use
at least three spots a week. Names
of firms participating are an-
nounced at the opening of the pro-
gram. Typical sponsors include two
department stores, men’s and boys’
clothiers, bedding equipment con-
cern, credit jeweler, coal company,
electric refrigerator outlet, used
car dealer and others. The promo-
tion has been the means of crack-
ing some new accounts, according
to WTMJ executives.

Sept. 15, and the supply of record-
ed music will be shut off.

. Following the meeting the com-
mittee sent letters to all stations
that have not yet filed certificates
of income and expense, to all sta-
tions now negotiating with their
locals, and to all stations whose re-
ports show them to be in the non-
exempt class but who have not yet
begun negotiations. All letters
urged immediate action and offered
any assistance desired. While it is
too early to determine the effects,
the committee reports that from the
number of contracts now completed
or in the process of negotiation it
is confident that a satisfactory
number of contracts will have been
completed by Sept. 1.

Effect of Wage Boost

While there has been no official
discussion between AFM and the

transcription manufacturers re-
garding the terms of the new wage
scale [BROADCASTING, July 15]

which is to go into effect Sept. 15,
the effect of the increases in pay to
musicians has been the cause of
considerable thought by individual
recording companies, who feel that
increased costs may result in fewer
transcription campaigns. Another
possible effect is that smaller or-
chestras will be used by advertis-~
ers with a fixed appropriation,
which would defeat the AFM’s ex-
pressed purpose of increasing em-
ployment for its members. AFM
reaction is that when pressings of
one master disc can be used on an
unlimited number of stations, re-
placing individual musicians in each
broadcasting area, no price is too
high for men engaged in recording.

The musicians are also very
much opposed to recording all the
musical themes and bridges for a
dramatic series in a single tran-
sceribing session and later dubbing
the music into place, thus reducing
the length of recording time. But
transcribers call this fear greatly
exaggerated, since music is used as
a timing device in most dramatic
shows, and must be recorded to-
gether with the story so that it
may be stretched or condensed to
make each transcription come out
to exactly the right time.

New Orleans Situation

Completion of a contract between
WSMB, NBC outlet in New Or-
leans, and its local AFM union, on
Aug. 5, brought to an end fears
that the situation in this city might
prove a stumbling block that would
upset the whole series of negotia-
tions between the AFM and the
network affiliates. After months of
haggling, station and union finally
got together on a contract that
represents concessions on both
sides, with the union giving way
on the chief cause of dispute and
agreeing to accept a contract that
became effective on the date of
signing, waiving its former insist-
ence that the contract be made
retroactive to Jan. 17, date set for
all contracts to go into effect.

WDSU, NBC’s other New Or-
leans station, is expected to fol-
low the lead of WSMB and sign
without further delay, and WWL,
CBS outlet, which abrogated its
contract in June, claiming unfair
discrimination that it should have
been bound by an agreement not
observed by its competitors and
which reduced its musical staff, is
expected to return to its former
status under the contract terms.
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Something like

“Today,” said WOR’s Mr. McCreedy,
“it’s RESULTS we ought to tell em.”

“Meaning . . . ?”’ we prompted.

“A school,” said McCreedy, “that in
less than eight months on WOR, eve-
ningtime, pulled 17,111 leads and turned

1,882 into sales. In fact, every dollar
spent on WOR pulled $46.28.”

“And ... ?”

A gay light flickered in McCreedy’s eyes
as he scanned the papers on his desk.

“Well, there’s the beverage manufac-
turer,” he told us, “who in less than
five months on WOR, popped up with
a 23% sales increase during a time when
everyone was retrenching for recession.
WOR gets most of the credit for this.
Eut I don’t know whether we were re-

almon

sponsible for the twonew plants hebuilt.”

“Sounds something like Salmon,” we
added.

“What?” asked McCreedy.

“The food manufacturer . . . the one we
call Salmon.”

“Oh, yes. But his name really isn’t Sal-
mon. Doesn’t matter, though . . . The
fact is—he got WOR’s housewives to
try his product. In 3 months he jumped
his sales 64%.”

“That’s the one who was so pleased
with the WOR job that he added sev-

eral other stations, isn’t it?”’
“Right,” said McCreedy.
“Anything else?”

“Hell, I’ve got more to do than sit here
talking all night!”

WOR
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FCC Permits Transfer
Of KHUB to Publisher

KHUB, Watsonville, Cal., goes into
the hands of new owners Aug. 20
by virtue of an FCC decision Aug.
10 authorizing transfer of the 250-
watt daytime station on 1310 ke.
to John P. Scripps, chief stock-
holder in the John P. Scripps
Newspapers Inc., publishing the
Watsonville Register and Evening
Pajaronian, Santa Ana Journal,
Ventura Star and Free Press and
Santa Paula Chronicle. It was pur-
chased for $35,000, and Examiner
Irwin after a hearing had recom-
mended in favor of the transfer.

The station was initially licensed
to F. W. Atkinson, publisher of the
Watsonville newspapers in April,
1937, but Mr. Atkinson died the
same month. The Scripps interests
(not connected with Secripps-How-
ard) entered into negotiations with
Anna Atkinson, widow, to buy the
newspapers for $105,000 and the
station for $35,000.

Film Moguls Ignore Sponsored Radio
In Million Dollar Promotion Campaign

AN ADVERTISING appropriation
of a million dollars, raised jointly
by motion picture producers and
exhibitors, will be spent this fall
for an institutional campaign built
around the slogan, “Movies Are
Your Best Entertainment”. Full-
page copy will be run in every
daily newspaper in the country,
except in those few towns which
have no motion picture houses, be-
ginning Sept. 1. A question game,
with 5,000 prizes totaling $250,000
including the first prize of $50,000,
is a major part of the promotion,
entry blanks being available only
at movie box offices.

All of the paid national advertis-
ing, which will be confined to news-
papers, will be run within three
weeks, following which the contest
and local promotion are expected
to keep movie attendance up dur-
ing the remainder of the year, ac-

cording to Jack B. Peters of Dona-
hue & Coe, New York, agency se-
lected to direct the campaign. In
response to a query regarding ra-
dio, Mr. Peters told BROADCASTING
that the impossibility of buying de-
sirable network time for three
weeks only had definitely ruled out
the use of this medium. However,
he added, the campaign will be
promoted on many programs using
motion picture stars as regular or
guest artists, such as the Maxwell
House—M-G-M programs.
Cooperating with Donahue &
Coe in the campaign which was
approved by producers and exhibi-
tors at a New York meeting on
July 28, other advertising agencies
handling motion picture accounts
have combined their contribution
to the campaign: Biow Co., Blaine-
Thompson, Buchanan & Co., J.
Walter Thompson Co., Lord &
Thomas and Kayton-Spiero Co.

K7 YR - o18wE, X O
30 K¢S+ 5000 WaTTS
d

oF amul

B e et RETL L P T e

550 Kilocycles
NBC Affiliate

National Representatives

The largest primary Area of any radio station
in the United States regardless of size.
Write for our new brochure
5000 day

KFYR

Bismarck, North Dakota

1000 night

Gene Furgason & Co.
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Fred J. Hart Resigns

From Hawaiian Stations
FOLLOWING the FCC’s recent
action authorizing a transfer of
control of Honolulu Broadcasting
Co. Ltd., operating KGMB, Hono-
lulu, and KHBC, Hilo, to Pacific
Theatres & Supply Co., Ltd., Fred
J. Hart, general
manager of the
stations with
headquarters in
San Francisco,
announced his res-
ignation from the
organization, ef-
fective Sept. 1. Its
San Francisco of-
fices have been
Mr. Hart closed and com-
bined with those of John Blair &
Co., with L. D. West, manager,
moving into the offices of Lindsey
Spight, San Francisco manager of
the Blair representative organiza-
tion.

Mr. Hart has disposed of his
stock in the company which is con-
trolled by a group of theater men
but includes executives of the
Honolulu S tar-Bulletin as 249%
stockholders. Mr. Hart has not
made known his future plans, but
at present he is interested in the
development of a Radioscope for
the detection and control of disease
by radio.

Texaco Dises Popular

THE cooperative plan for adver-
tising by radio that the Texas Co.,
New York, is offering its dealers
on a cooperative basis [ BROADCAST-
ING, July 15), is proving popular
with the Texaco retailers, accord-
ing to Louis A. Witten of Buch-
anan & Co., New York, Texaco
agency. Although it has been less
than a month since the oil com-
pany’s salesmen first started tell-
ing dealers about the campaign,
well over a hundred dealers have
had their local stations write to
the agency for sample records for
audition purposes, and already
more than 25 dealers have signed
contracts for the series. Program,
a 15-minute transcription, Texaco
Circle Service Boys, may be or-
dered on a one, two, or three times
a week basis, as the dealer prefers.

New KWEW on the Air

KWEW, new 100-watt outlet on
1500 ke. authorized last Dec. 31 by
the FCC to be constructed in
Hobbs, N. M., went on the air Aug.
8—the birthday of its owner, W. E.
Whitmore. Mr. Whitmore is also
the owner of KGFL, Roswell, N.
M., and was at one time owner of
KGGM, Albuquerque, and KICA,
Clovis, N. M. RCA equipment is
used throughout and Standard Li-
brary Service has been ordered.
Manager of the station is Ben
Parker; program director, Grady
Rapier; chief engineer, Floyd
Emanuel; advertising manager,
Raymond Waters.

NEGQTIATIONS are om between
Don Lee Broadcasting System, Los
Angeles, and Republic Productions
Inc., Hollywood, for sale to the latter
of the film serialization right to The
Phantom Pilot, sponsored five times
weekly on that network by Langen-
dorf United Bakeries, San Francisco.

TWELVE hours weekly of variety
shows have beern signed by WIP,
Philadelphia, for Adams Clothes Inc.,
the station’s largest block sale of time
in its history.
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NATION RATE on these
map courtesy of

three high-flying stations,
Nation’s Business,
August issue.

ntact their national repre-
sentative,
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I Like Everything English, Except —

Twice-Explained Double Entendres, Oft-Told,
And Many Bow Bells Irk an American

where I have been living for

the past year. I like the Eng-

lish, the people, the things
they do, and the way they do it;
that is, most everything they do
and the way they do most every-
thing. We hear a lot about the
English muddling through. Maybe
they do, but I %ave such a pro-
found respect for them that it
seems that they are not muddling
but purposefully following through
a plan, If this impression is cor-
rect, the one thing that I didn’t
like about the English shows up in
the worst light.

Anyway, here I was in England
for a year studying and working
hard and one of my favorite forms
of relaxation has always been lis-
tening to the radio. So I bought a
cheap set, paid my luxury tax,
then sent in my 10 bob to His
Majesty’s government and pro-
ceeded to listen to some worthwhile
programs. When [ realized they
were telling me what they wanted
me to know and not what was real-
ly happening, I tried to accept it
philosophically and say, well, I am
not at home, I'm in England.

And then I began to listen to the
peals of the Bow Bells. Actually I
became rather fond of the good old
Bow Bells, especially when I be-
gan to hear them one to ten min-
utes at a time in lieu of some pro-
gram which was scheduled to go
but missed the train as a result of
poor timing in the program setup.

I JUST came back from London

Tonsil Trouble

Even when it took me three
months to listen to a perfectly or-
ganized dramatization of the Count
of Monte Christo, I still tried to be
patient. When I tried to appreciate
the funny programs and found that
I could see little or no humor in
them, I still tried to think—well,
after all, this is England.

I became a bit weary of the long
waits between programs. 1 serious-
ly considered sending the BBC
some free samples of various cough
drops and catarrh cures because it
seemed that most of the laryngeal
infections were being carried about
by the announcing staff. One could
not, however, be very offended at
this for since they were obviously
English gentlemen, they invariably
apologized after each coughing at-
tack.

Now Gracie Fields is “Britain’s
Baby”. I had seen her in the music
halls and liked her myself but it
really did tax one’s ability to re-
main quietly seated when Gracie
did “Sally” and “Little Old Lady”
four times in three days. I should
have liked on many programs to
change the station but eventually
I laughed and quit “Cause I seen
they had me”. If I would change
from the national program to the
Midland or the Scottish, the joke
was on me because I probably
would have heard the same pro-
gram one or two weeks before. Oh,
P’ll admit there were some advan-
tages in that. I could hear some-
thing that I particularly liked a
second time but the percentage was
against it.

I have never liked to be thought

of as prudish, but when I heard on
a “comedian’s program’’ the follow-
ing story I was certainly glad my
old gray-haired mother was not sit-
ting there; for although she may
be perfectly human, I like to think
it’s the sort of story she would not
enjoy.

As a means of pulling some gags,
this man was pointing to the good
features of cottages in a caravan
camp which when translated into
American means a trailer camp.
He was telling the young lady
stooge that this particular cabin
had had as inhabitants the previous
summer a honeymoon couple.

Shortly after their arrival, the
gentleman became quite ill. The
doctor was called and, upon com-
pleting his examination, gave the
wife a powder. She asked for com-
plete directions as to administra-
tion to her husband but was told,
“That’s not for your husband, miss,
it’s for you. If you would get some
sleep then your husband could also
rest, he’s worn out.” If one had
been a little more acute, the entire
meaning might have been grasped.

monarchy. I wanted to see the sort
of place that housed the recipients
of ten shillings each from every
radio set possessor. Well, that was
worth it. I have seen the NBC and
the Columbia New York studios
but I was very ashamed to think
that we couldn’t touch the BBC.

1 was treated like a visiting Elk,
personally conducted about the
building, shown the brilliantly deco-
rated, indirectly lighted rooms
which one seems to continuously
run into and out of. I saw huge
vases where fresh cut flowers are
placed every day. I saw the room
completely outfitted in the style of
manorial Tudor where Lord Whos-
sis broadcasts over a completely
hidden microphone to save '’is
Majesty’s nerves. I saw the church
where all religious services are
held, with it banks of fresh cut
flowers, its indirectly lighted altar,
its majestic furnishings.

I saw the room more or less re-
served for His Majesty’s use. 1
saw 3moking rooms for the so-
called artists. I saw created designs
on the clocks, each one of which

THE AUTHOR is an American physician, who has just re-
turned from a year’s study in England under the auspices of
the Rockefeller Foundation. A radio fan of long standing, he
turned to the Britain’s ethereal offerings for recreation. His
impressions, as a listener, of both the “American Plan” and
the “English Plan” of radio are published herewith anony-
mously because, as a physician, he deems it improper to divulge
his identity, which isn’t vital to the article, anyhow.

As it was you can see that a few
four-lettered words were left to
the imagination.

Well, I guess one gets used to
anything because when I heard
this same story one week later, I
found I was not near as shocked as
I was the first time.

Harps and Flowers

This is the first article of this
type I have ever written. I felt like
writing lots to the BBC but I used
to get a tremendous amount of sat-
isfaction from reading “Curt Com-
ments” in the Evening Standard.
They gave me a type of vicarious
satisfaction. I would sometimes
quietly wallow in pleasure at the
darts shot at the BBC. I didn’t
realize until sometime later that
the BBC was absolutely inpene-
trable.

I loved that columnist when he
would give thanks for having had
to listen to the Bow Bells for only
a total of one hour and eight min-
utes. I reveled in his compliment-
ing an occasional program and
suggesting that each listener dial
to this recommended program im-
mediately for sure as fate asz soon
as it became popular, the BBC
would immediately withdraw it.
But I like England and everything
English—well, almost everything.

Then, because I still liked radio
I visited the home of this absolute
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had a different face. I saw lots of
places where the ten shillings each
was put fo use and when I got
home I turned on the wireless but
I found the same programs that I
had heard before and 1 thought,
it’s just too bad you can’t hear the
flowers and the indirect lighting.

But, then, I thought, television is
the answer, and so I went to see a
television show. I had read in the
English newspapers that England
was far ahead of America in tele-
vision, so I thought I would see for
myself. After seeing jerky, rather
unclear programs which showed
plain, black programs of two to
five minutes duration, again my
faith was restored in America and
things American, for if America is
behind England in television, thank
Heaven we have sense enough to
hold off until a degree of perfec-
tion is reached.

Once a week there was a trans-
Atlantic broadcast of dance bands,
and talking of blindfold tests, I am
sure a stopped-ear test could dis-
tinguish that one half-hour from
the rest of the week.

Well, I stayed the whole year,
still listening to the same type of
program, pretty well convinced
that the American idea of compe-
tition was the soundest in any en-
terprise and that while the BBC
may have been all right, if Amer-

gt i,

WITH HIS broken left wrist in a
sling, Ray McNamara, organist of
WWL, New Orleans, surprised lis-
teners at a private audition by
rapping out the ciassies and a
killer-diller or two using only one
hand and two feet—and now con-
tinues uninterrupted his thrice-
daily quarter hours on WWL.

Plan Foreign Station

VADUZ TRANSMITTER Ltd. has
been formed in London to acquire
concession to operate a broadcast
station in the independent Princi-
pality of Liechtenstein, according
to the New York Times. Organiz-
ers include David Allen & Sons
Billposting Ltd., says the Times.
Vaduz, Liechtenstein capital, is
about 550 miles from London. The
station would seek British adver-
tising and presumably would com-
plete with Radio Luxembourg
which is serviced largely by British
merchants, who are unable to buy
timg on the government-operated

CBS French Series

D. G. van ACKERE, French rep-
resentative of CBS, is touring the
United States gathering material
for a series of 30 weekly broad-
casts of a ‘‘symposium of Amer-
ica”, which he will write and pre-
sent on the 18 station network of
the French Government for world-
wide broadecast. The series is sched-
uled to begin in September. M. van
Ackere, who has already visited
New York and Washington, will
tour the country, sight-seeing as
he goes, and stopping to inspect
parks, dams, Indian reservations
and points of historic interest to
get a picture of American life
which he can pass on to radio lis-
teners in France and Europe.

Another Ca-;uﬁdate

STUART HAMBLEN, conductor
of the seven weekly one-hour Lucky
Stars program on KEHE, Los An-
geles, has joined the ranks of hill-
billys who have tossed their hats
into the political ring. Hamblen is
running for Congress as a prima-
ries candidate for representative
from the 11th California District.
His sponsor, Star Outfitting Co.,
permits Hamblen to mention the
fact on his daily broadeast.

A HEARING has been ordered by the
FCC on the proposed sale of WFAS, White
Plains. N. Y., 100-watt part-time station
on 1200 kc., to J. Noel Macy and Valen-
tine Macy Jr.,, Westchester County mews-
paper publishers, for $26,600.

ica adopted it, then American ra-
dio would die of its own weight.

And so I came on home.

Until you have listened to Brit-
ish broadcasts for a year, I hardly
believe it possible for one to ap-
preciate the moving, joyous life of
any American radio program. But,
as I said, I like England and every-
thing English—well, almost every-
thing.
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For the seventh successive month of 1938, NBC net-

work business increased over 1937 1o all-time highs.

In July the NBC Red Network advertising volume ran
74.% ahead of its closest competitor. But even more

interesting and important to you...

‘:‘Iinter and Summer, advertisers
affirm their recognition of NBC as the
world’s greatest broadcasting system. NBC
carries eight of the ten highest rated shows.
Sponsors know that the audience main-
tained by NBC throughout the Summer

guarantees a flying start for Fall programs.

Winter AND Summer they say it
with Orders...NBC is the World’s

Greatest Broadcasting System

A SERVICE OF THE RADIO CORPORATION OF AMERICA
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Lewis Reid to KMBC

J. LEWIS REID, former pro-
gram director of WOR, Newark,
on Aug. 2 was named program di-
rector of KMBC, Kansas City, by
Arthur B. Church, president. He
succeeds Frank Heyser, who has
gone to Des Moines to assume pro-
duction of the new General Mills
program Caroline’s Golden Store
with Caroline Ellis over WHO
starting Aug. 15. Mr. Reid, one of
radio’s oldest microphone person-
alities, joined WJZ in 1922 as an-
nouncer and script writer, after
having toured the country for a
number of years with Elsie Janis
and her gang. In 1929 he joined
WOR and a year later was named
its program director. In 1935 he
resigned to head a talent unit in
London, handling a number of
broadcasts for Standard Oil,
through MeCann-Erickson. Upon
his return he became a free lance
writer and producer and left that
work to join KMBC,

Blocking Out of American Broadcast
In Latin America by Germans Claimed

AMERICA’s chief competition in
South America is in the fleld of
radio, and its chief competitor is
Germany, Linton Wells, roving ra-
dio reporter for —
NBC who has just
returned from a |
27,000-mile sur-
vey of Latin
America, told
New York news-
papermen and
correspondents of
Latin  American
newspapers at a
luncheon given in
his honor Aug. 2.
Stating that Germany sends to
South America good programs that
come in with practically no inter-
ference, Wells said that Germany
is not content with that, but also
uses its powerful signal to block

Mr. Wells

out programs from the United
States.

On June 25, he said, he tried to
pick up a speech made by Presi-
dent Roosevelt, which had been an-
nounced well in advance. As the
speech began, he reported, it was
blotted out by a German piano re-
cital which went off the air imme-
diately upon the conclusion of the
President’s talk. This was in com-
plete violation of all international
radio treaties.

Treaty Violations

Italy and Russia both broadeast
to South America, but their signals
do not compare with those from
Germany, he said. Aside from Ger-
man interference the chief handi-
cap for American programs is the
ignorance or disinterest of officials
in charge of local broadeasting, he

11 GAMES
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said, citing an experience he had
in one country in which, on at-
tempting to tune in W3XAL,
NBC’s shortwave transmitter, he
received a program from a native
station. When he went to investi-
gate he discovered that a citizen
who wished to operate a broadcast-
ing station had applied for per-
mission to use W3XAL’s wave be-
cause it seemed to be a good chan-
nel, and had received the right
to do so. Only in Argentina, Wells
stated, was there any visible evi-
dence of an attempt to live up to
the Pan-American radio agreement.

Programs from the United States
are popular in Cuba and Central
America, he declared, and would
be popular in South America if
they could be heard there. Presi-
dent Roosevelt’s “good neighbor”
policy has created a_ friendly at-
mosphere toward the United States
that was formerly lacking, he said,
although there is a tendency to let
this country make all the overtures
without reciprocation from the
Latin American. However, he stat-
ed that he saw no evidence of the
European doctrines of Fascism,
Naziism or Communism gaining
any foothold in South America.

During his four-month trip, made
mostly by airplane, Wells visited
every Latin American country ex-
cept Paraguay and Bolivia. Each
Sunday he broadcast a report of
his experiences as part of the RCA
Magic Key program, being heard
from Managua, Nicaragua; Pana-
ma City; Bogota, Colombia; Lima,
Peru; Santiago, Chile; Montevideo,
Uruguay; Buenos Aires, Argenti-
na; Rio de Janeiro, Brazil; Cara-
cas, Venezuela; Trujillo City, Do-
minican Republic; Port-au-Prince,
Haiti; Havana, Cuba.

Three Serials Continue

THREE programs of the daytime
serial variety, sponsored by five
clients of Blackett-Sample-Hum-
mert, New York and Chicago, from
10 to 10:45 a. m., Monday through
Friday, on a 19-station Red Net-
work, have been renewed for an-
other year, effective Sept. 26. Pro-
grams are: Mrs. Wigygs of the Cab-
bage Patch, sponsored from 10 to
10:15 a. m. by Midway Chemical
Co., Chicago, for Fly-ded and Aero
White; John’s Other Wife, from
10:15 to 10:30 a. m., sponsored
the first three days of the week by
Affiliated Products, Chicago, for
Louis Phillipe lipstick, and the last
two by Wyeth Chemical Co., New
York, for Freezone; and Just Plain
Bill, 10:30 to 10:45, which is also
co-sponsored on Monday, Tuesday
and Wednesday by Kolynos Co,,
New Haven, for its dentifrice, and
the other two days by Anacin Co.,
iIersey City, for its headache tab-
ets.

Nurse School Testing

PIERCE SCHOOL of Practical
Nursing, Los Angeles, has ap-
pointed Faraon Jay Moss Inc.,
Hollywood, to direct its advertising
and using radio for the first time
on Aug. 9 started a test campaign
on 13 California Don Lee stations.
Contract is for eight weeks and in-
sitution is using weekly participa-
tion in Early Morning News.

A BAD thunderstorm recently forced
a_ temporary shutdown at WTAR,
Norfolk, Va., singeing beyond use more
thon $200 worth of equipment. Light-
ning was so bad on the antenna that
engineers were not able to get to the
towers until the storm subsided.

BROADCASTING e« Broadcast Advertising
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fhats

¢...has ’em by the ears...lots of
excitement and action but nothing
criminal or gruesome.” — Variety

NOW AVAILABLE FOR LOCAL PROGRAMS

960,000 Bottle Caps From One Broadcast
What a show—what a riot! A premium “plug” brings in an avalanche every time. Ideal for
any well distributed product. A complete show plus perfect merchandising tie-ups. Personal

appearances to support program, on request. Funny, exciting, mischievous “Adventures of
Buddy and Ginger”—just released. Rush this coupon.

o I

THE;'I_'R_E-S JAMbi_ED FOR PERSONAL APPEARANCES DESPITE FRIGID WEATHER

“Despite freezing weather, 4500 kids turned out to see Buddy and Ginger when ’they made a
personal appearance at the Eighth Street Theatre.”—Chicago Daily News. That’s boxoffice
with a bang! Get the dope on “Adventures of Buddy and Ginger.” Rush this coupon Today.

MID-WEST RECORDINGS, Inc. 2:5o,7th Street

Minneapolis, Minn.

Knock, knock, KNOCK'—Moo-0-0-0 — Cock-a-
doodle-doo! . . . Pa, you git right up, must be ghosts,
place is ha’unted sure as . . ..

No, not haunted, Grandma! Just “Buddy and Ginger”
up to their uproarious, side-splitting pranks. So really,
wholesomely funny that this great kid program has
been backed by one sponsor for four years straight—
and still going strong. '

104 TRANSCRIPTIONS
NOW READY

Just released! The famous “Adventures of Buddy and
Ginger” can be your advertiser’s local or national
transcribed program, except in seven mid-West cities
where it is now running. Excellent for bakery, milk,
cereal, clothing, sport goods, or department store ad-
vertisers. Three or five times a week. Now available for
instant use: 104 transcriptions now ready! More to
come as desired.

RUSH THIS COUPON

A rare opportunity for a smash program that really
sells merchandise. First come, first served. If you are
interested in sensational radio response—rush this
coupon—TODAY!

E R R EEREEEEEEERENEEENERRETSR

[ |

. MID-WEST RECORDINGS, INC.

- 24 South 7th Street

. Minneapolis, Minn.

a Rush me full descriptive, illustrated material
about your newly released “Adventures of Buddy

¥ and Ginger” program.

[ |

8 Firm Name. e

[ |

B Address. S—

[ |

m Gy - State.
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DON LEE 4pps ,

NOW....9 OUT OF
EVERY 10 RADIO
HOMES ON THE
PACIFIC COAST

ARE WITHIN 25
MILES OF A...

DON LEE STATION

Page

Located in Sem Luis Obispo.
San Luis Obispo County.
California, Operating full
time. 250 Watts daytime, 100
Watts nighttime. 1200 Kilo-
cycles. KVEC is the only radio
station to service this area.

Located in Marshfield, Coos
County, Oregon. Operating
full time. 250 Watts. 1390
Kilocycles. KOOS is the only
radio station’to service this

area.

DON LIEE

BROADCASTING SYSTEM
The Nation’s Greatest Regional Network

LEWIS ALLEN WEISS, General Manager
1076 West Seventh St., Los Angeles, Calif.

Represented By

JOHN BLAIR & CO.
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WNBC Going Full Time

WNBC, New Britain, Conn., plans
to begin by Oct. 1 operation full
time with increased power recently
finally authorized by the FCC, ac-
cording to an announcement Aug.
1 by Richard W. Davis, general
manager. The station has pur-
chased an RCA 1 kw. transmitter
and amplifier and a two-element
array Truscon directional antenna,
now in process of installation. Ap-
proximately $20,000 is being spent
in new equipment. Now operating
with 250 watts day, the station
will use 1,000 watts day and 250
night on 1380 kc. Hillis W. Holt,
engineer, is in charge of construc-
tion, assisted by his brother, Rogers
S. Holt, WNBC chief engineer.
WNBC observed its third anni-
versary July 15.

New Firm to Operate

Bulova Stations Formed

GREATER New York Broadcast-
ing Corp. has been incorporated at
Albany, N. Y. with a capitalization
of $850,000 to take over WOV and
WBIL, New York, and WPG, At-
lantic City, with Arde Bulova, New
York watch manufacturer, as pres-
ident, and H. A. Lafount as vice-
president. The first two stations
are owned by the Bulova interests,
having been purchased for $300,000
and $275,000 respectively. WPG
will be purchased from the City
of Atlantic City for $275,000 if ap-
proval is obtained from the FCC.

It is planned to shift the 1100
ke. frequency, on which WPG oper-
ates full time except for 6 to 8
p. m., sharing with WBIL, into
New York in order to make WOV,
now limited time on 1130 ke., a
full-time outlet on 1100. WOV
would vacate its 1130 ke. assign-
ment since a 50 ke. separation is
required for stations in the same
metropolitan area. The proposed
sale of WPG to Bulova was ap-
proved by the Atlantic Citv board
of commissioners July 7 [Broap-
CASTING, July 15].

Sidney in Hollywood
LEWIS K. SIDNEY. manarger of
WHN, New York, who is also in
charge of M-G-M radio, has -re-
turned to Hollywood from New
York after checking on the sta-
tion’s activities and conferences
with Nicholas M. Schenck and
other Loew Inc. executives. He
will continue to supervise produc-
tion of Good News of 1938 which
resumes on the NBC-Red network
Sept. 1 under sponsorship of Gen-
eral Foods Corp. (Maxwell House
Coffee). Last season’s production
organization will be in charge of
the program again. Ed Gardner
will produce the weeklv show, with

eredith Willson, NBC western di-
vision musical director, in charge
of music. The series will continue
to emanate from Hollywood.

Corn-Kix Expands
GENERAL MILLS, Minneapolis,
(Corn-Kix), on Aug. 22 will start
Those Happy Gilmans on a split
NBC-Red and Blue network. Aired
in the afternoon, the series will be
broadcast on about 20 network sta-
tions. The program is presently
aired five weekly in a quarter-hour
disc series using 30 stations with
fall expansion likely. Blackett-
Sample-Hummert, Chicago, is
agency.

STAR NAMES COYLE

AS RADIO CONTACT

WILLIAM E. (BILL) COYLE,
for the last five years with NBC’s
Washington stations WRC and
WMAL, on Aug. 15 joins the Wash-
ington Star as director of radio ac-
5 tivities. The Star
recently acquired
WMAL, C
Blue outlet, by
purchase of its
capital stock for
$300,000. The
station, however,
is being operated
N i under lease by
CUEETSSE NBC.
Mr. Coyle Presumably the
Star will acquire the station license
and operation in February, 1941,
when the leasehold expires.

Mr. Covle will be liaison officer
between the Star and NBC, han-
dling special features for the news-
paper over the station. Since its ac-
quisition of the capital stock of
WMAL, the station has adopted
the background announcement
WMAL, The Evening Star Station.

Mr. Coyle has been night super-
visor of NBC’s Washington studios
and sports announcer. He joined
the announcing staff five years ago
after having worked for WTIC,
Hartford. He attended Trinity Col-
lege in Hartford. Mr. Coyle this
vear started a class in radio broad-
casting at Catholic University,
Washington.

Charles (Bud) Barry, who joined
the WRC-WMAL announcing staff
in February, 1937, has been
named to succeed Mr. Coyle as
night supervisor by General Man-
ager Kenneth H. Berkeley.

Aided By Court Ruling,
WOL Completes Towers

WITH Judge Mattingly of Prince
Georges County circuit court,
Maryland, refusing to issue an in-
junction restraining WOL from
erecting its towers near the Queens
Chapel airport, construction of the
towers was completed Aug. 11
and the new 1,000-watt Washing-
ton outlet will be on the air on
Sept. 1 as scheduled, barring un-
foreseen delays. Because the re-
cently completed WRC-WMAL an-
tenna is also near the airport, the
court’s decision was regarded as
particularly significant.

WOL, now operating with 100-
250 watts on 1310 ke., will operate
after Sept. 1 with 1,000 watts full
time on 1230 ke., using Western
Electric equipment and two 230-
foot Blaw-Knox towers. With WOL
leaving the local category, the FCC
on Aug. 4 announced filing of an
anplication by Lawrence J. Heller,
Washington attorney, asking for
authority to erect a new station in
the capital using the {facilities
WOL is relinquishing.

New Reynolds Test

R. J. REYNOLDS Tobacco Co.,
Winston-Salem, N. C. (George
Washington smoking tobacco), on
Aug. 10 started sponsorship of Bill
Dyer’s sports broadcasts, heard six
days weekly on WCAU, Philadel-
phia. In addition, the company is
using announcements in Polish on
WDAS, Philadelphia. Agency is
Wm. Esty & Co., New York.

RADIO program news and comment
was dropped by all Detroit newspa-
ners by an agreement effective Aug,
7. Only schedules are now earried.
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BUSINESS EXECUTIVES

in a recent poll found

LOUISVILLE

Ist in the South
10th in the United States*

Advertisers who have used WHAS for years to cover the rich Ohio Valley

market are not surprised.

WHAS

—the vocal advertising medium of this community has played its part in

making a market in which you can sell profitably.

*August “Sales Management™

EDWARD PETRY & COMPANY e National Representatives

i
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244 druggists and grocers in Greater
Kansas City were asked “If Blank
Company decides to use radio in their
coming campaign, what station would

you recommend as the most effective?”’

They answered:

KMBC 52.5%

STATION B.: 37.7%
STATION C.. 4.9%
STATION D .. 3.7%
STATION E .. 1.2%

Druggists and grocers know the sta-

tion that is doing the big job in food

and drug products in Kansas City—
they see the goods move across the
counter! That’s why they'll tell you:
“It's KMBC every time!”

BC

OF KANSAS CITY

The Program Building

and Testing Station

FREE & PETERS, INC., National Representatives
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Gregory Is Named
Manager of KDKA

New Transmitter to Be Built
By Westinghouse Station

ALTHOUGH no changes in operat-
ing policies are involved, closer
liaison between NBC and Westing-
house in the management of West-
inghouse-owned stations by NBC is
seen in the appointment of Sher-
man D. Gregory as manager of
KDKA, Pittsburgh, effective Sept.
1. Mr. Gregory, now assistant
manager of broadcasting for the
Westinghouse Electric & Manufac-
turing Co., under Walter Evans,
succeeded A. E. Nelson, recently
appointed sales manager of the
NBC- Blue in New York.

Messrs. Evans and Gregory have
been supervising all Westinghouse
broadecast operations, including
KDKA, KYW and WBZ-WBZA
NBC-managed) and WOWO-WGL,
Fort Wayne (Westinghouse-oper-
ated). Recently their headquarters
were shifted from Chicopee Falls,
Mass. to Baltimore, where West-
inghouse has occupied a new plant.
Mr. Evans also has charge of ra-
dio products, particularly sales of
shortwave and other equipment to
the Government.

New Transmitter

According to Mr. Evans, a new
transmitter plant is being designed
for KDKA and equipment will be
built by Westinghouse. A site for
the proposed plant has not yet
been selected but it will be a new
one, he said.

Mr. Gregory, 33, will have
charge of the program and busi-
ness activities of KDKA, reporting
to A. H. Morton, general manager
of NBC-owned and managed sta-
tinns. He is one of the youngest
NBC station managers. A native
of North Dakota, and former ama-
teur overator, he was graduated
from the North Dakota School of
Mines in 1926 as an electrical en-
gineer. He has been with Westing-
hnuse since leaving college, during
which he had charge of many
broadcast station installations.

Mr. Gregory was 1n Pittsburgh
Aug. 8 to get acquainted with the
KDKA staff. William E. Jackson,
chief of local sales, has been act-
ing manager of KDKA since Mr.
Nelson left July 25 to take up his
New York duties.

Rines Buys WLBZ

APPLICATION was filed Aug. 9
with the FCC by Thompson L.
Guernsey, of Dover-Foxcroft,
Maine, chief owner of WLBZ,
Bangor, asking for authority to
transfer ownership of the station,
a regional outlet on 620 ke, to
Henry P. Rines, operator of
WCSH, Portland, and an important
Maine hotel owner. The purchase
price is $180,0000 WLBZ was
founded as an amateur station and
is one of the few such stations still
operated by its founder. Minority
interests in the station are held by
Ralph Hornblower, of Hornblower
& Weeks, Boston investment bank-
ers.

WBAL, Baltimore, has applied to the
1"CC for a power increase to 50,000
watts, vsing a directional antenna. It
now operates with 10,000 watts on
1060 ke., but synchronizes with WJZ
part time nights using 2,500 watts on
760 ke.

INDUCTED into his new post as
general manager of KDKA, Pitts-
burgh, is S. D. Gregory (left) be-
ing handed symbol of the West-
inghouse-owned and NBC-managed
station by A. E. Nelson, retiring
manager who has been made chief
of sales of the NBC-Blue Network
in New York. Gregory visited the
station Aug. 8 preparatory to as-
suming his new duties Sept. 1.

WGAN MAKES DEBUT
AUGUST 3, JOINS CBS

AUTHORIZED in 1936 but its
construction held up by litigation,
the new WGAN, Portland, Maine,
500 watts daytime on 640 ke., went
on the air with test programs Aug.
3 and will be a CBS outlet. Creigh-
ton E. Gatchell is general manager.
Studios are in Portland’s Columbia
Hotel. The station is controlled by
the publisher of the Portland
Press-Herald and Express, Guy P.
Gannett, who has applied to the
FCC for authority to take over the
controlling shares formerly held by
the late George W. Martin, who
originally projected the station.

Mr. Gannett, not connected with
the New York publisher of the
same name, is president of the
operating company. Lawrence H.
Stubbs, with the newspapers, is as-
sistant treasurer. The staff includes
Richard E. Bates as program di-
rector; Roger W. Hodgkins, chief
engineer; Sam Henderson, chief an-
nouncer; Rossell Dorr, Harold Fal-
connier and Carl DeSuze, announc-
ers; Warren H. Hamilton, Ken-
neth B. Woodbury, Curtis B. Plum-
mer and Lewis R. Collins, oper-
ators.

New England Links
WHEN the new WCOU, Lewiston,
Maine, goes on the air on or about
Oct. 22, it will immediately be
linked with the Yankee and Co-
lonial networks, according to John
Shepard 3d, president of the net-
works. Most recent New England
station to be linked to the regionals
was WHAI, Greenfield, Mass,,
which joined May 15. Mr. Shepard
announces that, contrary to earlier
reports, the new WBRK, Pittsfield,
Mass., is not a member of his net-
works but is merely linked for cer-
tain political speeches. The Lewis-
ton station will operate with 100
watts on 1210 ke., and will be li-
censed to the publishers of LeMes-
sager, French language daily.
KWBG. Hutchinson, Kan., remained
silent throughout Aug. 5, by special
permission of the FCC, due to the
death of Mrs. W. B. Greenwald, wife
of the station's owner.
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cOMPARISON OF
pER CAPITA SALES

Colorade
Springs
sus062 527010

68.11

u. S
Average

19.47

COLORADO SPRINGS ana
In this area KV o R The most direct route into the homes
3 THE h ’ tati of Colorado Springs and Southern Col- s o U T H E R N
18 ome station orado, the way to turn this market's ex-

traordinary spending power most profit- c o L o R A D o
ably into sales, is through KVOR, the

® Wi i f 1 S0 - 2 .
With.selelilsales of neagln S0 senpes home station which most completely

son, wealthy, liberal-spending Colorado
Springs is an essential consideration in

serves and satisfies this region.

western merchandising.

In food stores, for instance, Colorado

Springs spends at the rate of an average
GET THE FACTS

@ Send for the booklet
"Discoveries,” just off the
press, which tells the im-
pressive story of KVOR's
popularity and prestige in
Southern Colorado,

city nearly twice its size, and a total in
excess of 44 larger cities. In drug stores,
it spends three times the U. S. aver-
age, a total greater than in 152 larger

DISCOVERIES

[ PRIMARY

d SECOND:ABY
I

LWOR

COLORADO SPRINGS

Affiliated with WKY, Oklahoma City
and the Oklahoma Publishing Company

cities.

NATIONAL REPRESENTATIVE

THE KATZ AGENCY, INC.
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Three More Get
Canada Licenses

Power Increases Given Others
By Dominion Authority
By JAMES MONTAGNES

THREE new licenses have been
issued for Canadian broadcasting
stations, according to W. A. Rush,
Controller of Radio, Department
of Transport, Ottawa. CHGB is
the call of a new 100-watt French-
Canadian station owned by G.
Thos. Desjardins, located at Ste.
Anne de la Pocatiere, Quebec, near
Quebec City on the south shore of
the St. Lawrence River. The sta-
tion will operate on 1200 ke. At
North Battleford, Sask., a 100-
watt station license has been grant-
ed to C. R. McIntosh to operate on
1420 kc., but no call letters have
been assigned as yet.

The license granted to R. W.
Starratt for a station at Kenora,
Ont., has been assigned the call
letters CKCA and will operate
with 100 watts on 1420 ke.

Power increases have been grant-
ed to CHWK, Chilliwack, B. C,,
from 100 watts to 250 watts;
CFRN, Edmonton, from 100 watts
to 500 watts; CHAB, Moose Jaw,
from 100 watts day and night to
250 watts day and 100 watts night;
CJRC, Winnipeg, from 1,000 watts
day and 500 watts night to 1,000
watts day and night; CKPR, Port
Arthur, from 100 watts to 1,000
watts.

Church Station Sold

CKFC, Vancouver, has changed
ownership from the United Church
of Canada to Standard Broadcast-
ing System, with address 1504 Sun
Bldg. This 50-watt station was re-
ported sold in February to the
Vancouver Sun, but the newspaper
at the time officially reported that
arrangements had not been com-
pleted. The shortwave license which
went with CKFC, has also been
taken over by the new company.
There is no change in power as
yet, according to word from Mr.
Rush.

The Canadian Broadcasting
Corp.’s new 50,000 watt transmit-
ter in eastern Canada will go on
the air as CBA and will be located
at Sackville, New Brunswick, oper-
ating on 1050 ke.

CBK for Prairies on 540 Kec.

The new CBC transmitter for the
Prairies will go on the air as CBK
on 540 ke., at present used by
CJRM, Regina, not far from the
proposed site of the new transmit-
ter which has not yet been defi-
nitely fixed, according to Donald
Manson, chief executive assistant
of the CBC. Both CBK and CBA,
transmitter in the Maritimes at
Sackville, N. B., will use RCA 50,-
000 watt transmitters, it is official-
ly stated. Type of radiators has
not yet been decided. Construction
of the two new transmitters is in
charge of G. W. Olive, chief CBC
engineer and H. N. Smith, CBC de-
sign and construction engineer.

No date has yet been set for the
approximate opening of either sta-
tion, nor have station managers
been appointed yet. Both stations
will utilize the latest technical ad-
vances made in radio equipment
since the construction of the other
two CBC 50,000-watt stations built
last year--CBL, Torono, and CBF,
Montreal.

FIRST VISITOR to record his voice on the “oral guest book” in the
new $100,000 Interior Department studios was Earl Godwin, veteran
Washington correspondent, NBC commentator, and president of the
White House Correspondents’ Assn. Watching as Godwin recorded his
impressions of the swanky new government studios are (I to r) Bernard
C. Schoenfeld, chief script writer, Shannon Allen, acting director of the
Department’s Radio Section, Mr. Godwin, and Aubrey Taylor, assistant
director of the Division of Information of the Interior Department.

Modern Studio for Governmental Use
Is Opened in Interior Dept. Building

UNCLE SAM’S first big-time radio
studios, located in the north pent-
house of the new Interior Depart-
ment Bldg. in Washington, were
opened for public inspection early
this month. The new studios, esti-
mated to cost about $100,000, will
give offices and divisions of the De-
partment of Interior completely
modern reproduction and amplifica-
tion facilities, although transmis-
sion facilities will be confined to
regular private stations and net-
works, in keeping with govern.
ment policy.

Tentative plans call for direct
line connection with Washington
stations and through them with the
networks and the Interior Depart-
ment studios will probably be used
as the origination point for many
Government broadcasts. However,
it is thought that present activities
will be limited largely to produc-
ing transcriptions for use in par-
ticular localities. The National
Park Service, the Office of Educa-
tion and other divisions of the In-
terior Department which have
already used radio extensively will
likely be the largest users of the
new facilities.

Although the studios will be
available for use by other govern-
ment departments, when such use
would be more convenient than
broadcasting direct from network
studios, they are primarily a de-
velopment of the Interior Depart-
ment, and are operated under sup-
ervision of the Radio Section of the
Department’s Division of Informa-
tion.

Shannon Allen, formerly with
NBC and assistant director of the
radio project of the Office of Edu-
cation, has been appointed direc-
tor of the Radio Section and Ber-
nard Schoenfeld, former chief
seript writer of the Radio Project
and author of the CBS-Office of
Education Brave New World pro-
gram, is chief script writer.
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Under the new setup, the Radio
Section will be responsible for oper-
ation of the studios and will also
coordinate requests for time from
divisions of the Interior Depart-
ment or the Public Works Admin-
istration, and will represent these
agencies in their relations with
commercial broadcast stations,
which will handle the transmission
end. To aid its cooperative work
with users of the Government stu-
dio, the Radio Section has distrib-
uted a pamphlet of suggestions on
building radio programs.

Quarters in the Interior Bldg.
include two studios, one 41x241%
feet, the other 22x131% feet, offices,
reception room, artists’ lounge and
observation gallery, in addition to
a control room fully equipped for
amplificati