.00 the Year

15 ¢ No. 5

Foreign

Just in case you haven't heard, we’d like to
let you know that a corner of the WOR -market
is to be occupied by the Fair—the World’s
Fair to be quite complete about it. And we
have it on the oath of more statisticians than
we particularly care toknow that $1,000,000,000
in new cash will be added to the $6,000,000,000
now spent for things in the WOR-market. We
expect even the dusk symphony of crickets to
take on a new tune when the thing really gets
going and about 80% of the people in our market

; start going back and forth to the Fair. These
3 Fair visitors will heighten an old sound in the

neighborhood. It will be the hard, high tmk]e
 of coin ¢ anging hands, and what coin will be

directed your way can be pretty much deter-
. mined by what you do on WOR during the
| next eight or nine months. If all this doesn’t

gwe you the same kick we got that day long
! ago when we stumbled on Granny’s secret pre-
~ serve closet, you might just as well go home and
)i pull the blanket over your head. Fair enough.

]
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Nallonal Represcutanres

INTERNATIONAL RADID SALES
Chicago, New York, Dehon .
Los Angeles, San Francisco

THE PRAIRI

Burridge D. Butler, Presiden

|

FARMER STATION
(Chicago) Glenn Snyder, Manager

g
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Buying Habit

Are Linked Together» iﬁ New England

Purchase of products with which they have become familiar is

WNA!C Boston

WTIHC Hartford
WEAN pr:vi:;;nc“e ’ and story of your mgrchandlse have been impressed on the residents
WTAG  Worcester

wicc {ﬁ;‘fﬁ:&n ‘ campaign is well under way.

WNLIC New London L
WCSH Portland

characteristic of the people of New England. Hence, when the name
of that extensive territory from Connecticut to Aroostook your sales

The Yankee Ner'rwork provides comprehensive facilities for reach-

WLBZ  Bangor . ing all New England, sixteen stations giving complete local coverage
WFEA  Manchester ~in every major market. Each station is a vital factor in any sales cam-
&V,Efgﬁ ‘ﬁelL/Rl;::rlord paign, commanding an enthusiastic audience ‘r'ecepﬁve to Yankee
WHA‘\I Greenfield Network's popular brogrgms. This strong and exclusive combination
WLLH {tzxzi!‘ce assures you the largest New England audience it is possible to reach
WLNH . Laconia with a network broadcast. : '
WRD f"g."sm To sell New England you must tell New England. And your mes- :
wCo {Aﬁﬁﬁn sages can be glveq most economically and effectively through the

16-station ‘Facth’rles of The Yankee Network.

'THE YANKEE NETWORK, INC. e

EDWARD PEIRY & CO INC ., Excluswe Nahona! Sales Representahves

n . Iy

Publi 1 thly, 26th imsne (Year Book Number) published in February |by Bmoapcastixe Punuclmou, Iuc,, 870 Nniopn.\ Press Building, Washington, D. C. Eutered se
ahed seml-moncply, o ¢ e?ond class matter Msarch 14. 1933, at the IT t Office at quhin:ton, D, C., under act of March 3, 1878,

1
j j |

4 |
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During the . summer months all commercial
broadcasting. time over WW] was sold solidly
fourteen hours daily, Monday through Friday. In
comparison with the second and third Detroit
stations, regardless of their power or network
affiliations, the figures for a recent week show that
W] led the second station in time sold by 55.3%;
thé . third station by 90:1%!

Such an impressive sales record is a tribute to
both the sales staff of WWJ and to this station’s
national representatives. However, the significant

o

factor for radxo advertisers to remember is WWJ’s
eighteen- year -old beritage of ﬁnf programs, forward-
looking opeération and constant effort in the interests
of its listeners. _This policy has 'been maintained at
WWJ fron% the start. ‘The dividends it has paid in
prestige and popularity for the station, and for the
radio adverzltiser, is well reflected in this sales record.
Place WW] on your fall and winter schedules and
place your Sales message in the homes of Detroiters
who constitute the greatest buying power elements
in Americals Fourth Market.

Established Ang. 20, 1920 ww d Basic Red Network Statior

Y%, New York : Chicage

San Franciseo :

.

National Represenfafives

George P. Hollingbery Company

Detroit : Kansas City

Atlanta’

g,

Regular tours now offer
Tppozr‘tumty o see how far

Telemswn has advanced

or the first time, all visitors to Radio City ma
Fthﬁtt 1l visitors to Radio City may
n Jw obtain a clear idea of the wonders of Tele-
vijion. They may take a special television tour or
see the television exhibits along with the regular
NBC Studio Tour, at slight extra cost.

All who take this tour visit an experimental tele-
vij:m studio in operation. They see the television
cal era, the boom microphone, studio lights, the
cownrol board with its keys, sw1tches, hghts They
algo see a television receiver—not ]ust as a museum
exhibit, but actually operating television..

|

w
J .

. immdes no“ tllrlIh fur Rddm ﬁt visitors

Visitors may appear hefore the camera and in
the receiver see televised images of other tpur

" guests. This fascinating tour shows all who take

it how television has advanced from the crude

“equipment used in experiments but a few years

'ago, to the efficient apparatus of today:

The NBC Television Tour is not only of in-
 tense intérest to laymen, but everyone who is con-
nected with radio will find a real fascination in
this step into the future, in this glimpse of tomor-
‘row’s miracle of the air.

Station executives visiting N(waork are cor-
dlally invited to take this tour.

INATIONAL Bll()ADLASTING COMPANY

The World’s Greatest Broadcasting System
A SERVICE OF THE RADIO CORPORATION OF AMERICA
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Los Angeles, California

EDWARD PETRY & CO.

National Sales Representatives

SALES MANAGEMENT
rates Charlotte as the best test market for cities
of our size in this part of the country and rates

“radio” as the preferred medium in the market.

We're proud of the tribute but we warn radio

advertisers that results here are likely to be far,

far greater than/Lzm be accomplished almost’

<

anywhere else in America."

Here’s why. There are more than two and a

half million persons in WBT’s daytime primary
area alone. It is virtually an undivided two-and-
a-half millions. Almost everybody in The Pied-

|

".mont listens to WBT when they listen to the

radio. And in Charlotte jtself —in the largest
coincidental study ever made in this arda—
34,888 telephone interviews spread over14hours
of the day, every day of the week of April
3,1938—Crossley, Inc. found that on a five-day

average—79.155 of the families were listening to TWBT.

When you buy radio time, you expect a share
of the audience. But when you buy WBT, time,
you receive almost all of the audience. And
WBT’s rates are lower than for almost any

other 50,000 watt station in America!

50,000 WATTS - CHARLOTTE, N. C. - A CBS STATION
Ouwned and operated by the Columbia Broadeasting Systen. Represented by Radio Sales:
New York » Chicago » Detroit ~ Milwankee « Birmingham + Los Angeles » San Francisco

e

y

—

!
i
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ﬁll To AmmSEFS/ls‘/(uct that 18,837 admissions were paid by cager fans attending Cleveland
Odpin..Norlhcm Ohio goes for sports in a big way, does have money to spend. Moral: Smart
advertisers consider well smart gports programs to sell their products in this market.

A;’jtg(‘;olis‘ :Ilf't I](y Lat;i?onL i? excll}si‘ve broadcast over WGAR told how it feels to win

o gVGAi{ng‘e siro e. Left to right: E. B, Odenkirk, Tournament Manager; Franklin
is, AR sports ?Fl:tor; Laffoon, and Mrs. Laffoon. Below: Guldhal (at mike), Man-

grum, Harngon, Chez;x nnd/Snead, all “in the mohey,” grect WGAR listeners, ’

Mudgm BQVEmd Wagon is WGAR’s Studio On Wheels. Completely
equipped for short wave broadcasting, it enables WGAR to handle
outdoor %-vcnls regardless of location or weather conditions.

“RICHEST OPEN” RICH PRIZE FOR
CLEVELAND'S FRIENDLY STATION

hen golf’s most brilliant stars concluded four blazing
days of battle for ten thousand dollars prize money
awarded in.the Cleveland Open, richest of American
golf championships, there was one among the winners

- who had not been listed in the official entries. It was

a radio station.

With mqbilc units, pack transmitters, a studio on wheels.
plus a staff which knows the game and described pla);
in expert fashion, Cleveland’s alert WGAR had given
John Q.!Public 20-odd broadcasts—a dramatic, accurate
account of the par-smashing siege. Only station to attempt
the stroke-by-stroke progress, it also was first to announce -
the finish, present winner and runners-up over the air.
Well-rounded sports staffs like that of Cleveland’s
Friendly|Station are few and far between, and a blessing
to sportsiminded sponsors. Evidence is comment of Gen-
eral Manager John Patt. “Top-notch foothall, hockey and
baskelba‘l?wl series are being snapped up fast!”

Man Of Al Sports is WGAR's Tris Speaker, idol of oldtime fans
w.ho .re.cnl] is diamond exploits, idol of the younger generation for
his vivid, cq}orful descriptions over WGAR’s mike,

o

i
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$3.00 A YEAR—15¢ A CoPY

Miller Asks Probe of ASCAP Mon(jp@ly

INVESTIGATION by the
Federal Monopoly Committee
of the entire music copyright
situation, with particular em-
phasis on ASCAP and its
“price-fixing” restraints, is
being requested by Neville
Miller, president of the NAB,
in a letter to Senator Joseph
C. O’'Mahoney (D-Wyo.)
chairman of the joint Con-
gressional:Departmental com-
mittee. '
Asking the Committee in

the name of the radio indus-

try to extend its aid to thou-
sands of citizens who “are
helpless because of the opera-
tions by a monopolistic copy-

-right pool”, Mr. Miller charged

that the art of creating new
music has been “stifled”. He
named ASCAP as the “self-
perpetuating monopolistie
group”. |

Mr. Miller’s request consti-
tuted his first open attack on
the copyright front, as prom-
ised when he assumed the
:NAB presidency in July. The
action had been discussed and
approved by the NAB board of di-
rectors last June, shortly after ap-
pointment py Congressional man-
date of the Monopoly Committee,
_which has 'plenary powers,

Reviews Copyright History

In pointed words, Mr. Miller told
of the “vicious results” achieved
by ASCAP. Accompanying his let-
ter is a weighty “factual state-
ment” of ASCAP copyright his-
tory. This 'was prepared for the
NAB by Andrew W. Bennett, for-
mer special assistant to the attor-
ney general assigned to the ASCAP
anti-trust suit still pending in the
Federal District Court in New
York. Mr. Bennett now is in pri-
vate practice and has handled
special copyright assignments for
NAB, among others.

Mr. Miller told the committee
that broadrtasters are the largest
users of music in the country. The

industry, hg said, is seriously con-

cerned over the “impediments to -

development of new music” as

1

BROADCASTING o Broadcast Advertisiﬁi -
: ‘ |

By SOL FAISHOFF
Tells New Deal Committee of Price-Fixing Restraints,
Impediments to New Music and Plans to Boost Fees

well as over the ever increasing
monetary demands of the “pool”.
He told of recriminations by ASCAP
and of announced intention of °
“enforeing reprisals against the
industry in the form of drastically
increased license fees”, -

Whether the Monopoly Commit- -
tee, which has the official title of
Temporary NationaliEconomic
Committee, will pursue the NAB
suggestion must await formal act
tion by the group. The chances are
considered good, particularly in
light of the widespread notoriety
given ASCAP in recent years in
Congress and in the courts. The
Federal Trade Commission once
investigated ASCAP on monopoly
grounds and several court cases
now are pending including the De-
partment of Justice anti-trust suit 7
in New York, as well as a half-™
dozen state anti-ASCAP statutes
in litigation, all of which appear
to -give substance to the Miller
request.

Membership of the Committee
includes Chairman O’Mahoney;
Rep. Hatton W. Sumners (D-Tex.),
vice-chairman; Thurman W. Arn-
old, assistant attorney-general in

charge of anti-trust; Senator Wil-
liam E. Borah (R-Ida.); William
0. Douglas, chairman of Securities
& Exchange Commission, with
Commissioner Jerome Frank as his
alternate; Rep. Edward C. Eicher
(D-Iowa.); Garland S. Ferguson,
chairman, Federal Trade Commis-
sion; Senator William H. King (D-
Utah); Isadore Lubin, chief statis-
tician, Labor Department; Herman
Oliphant, general counsel, Treas-
ury Department; Richard C. Pat-
‘terson Jr., Assistant Secretary. of
Commerce and former NBC execu-
tive vice-president; and B. Carroll
Reece (R-Tenn.). Leon Henderson,

* New Deal economist, is executive

seeretary.

The Committee has not yet set
dates for launching of hearings.
Chairman O’Mahoney, now in Wy-

" oming, is expected to return early

this month and call a meeting of
his committee shortly, and perhaps
schedule hearings to begin in lat-
ter September or early October.
Meanwhile, a number of “studies”
are under way for committee con-
sideration, among them a request
made in July that the Committee
inquire into the entire motion pic-

ture industry structure, which, of
course, has. copyright implicationg
by virtue of large-scale ownership
of music publishing companies by
such producers as Warner Emsé
and M-G-M. No actual inguiries
have yet been authorized by the
Committee.

NBC -Denies Dickering

Meanwhile, on another copyright]
front, seeming harmony between
networks and independent stations
momentarily was shattered when
an apparently inspired story was
published (elsewhere) that NBC|
through its vice-president and gen-
eral counsel, A. L. Ashby, was
secretly negotiating with ASCAPL
for copyright contract renewalg_ﬁ
Present contracts with ASCAP do
not expire until Dec. 31, 1946. Ony

_Aug. 24, following publication off

the story, NBC President Lenox
R. Lohr issued a blanket denial,
stating it was NBCs policy o

. make no move independently, but

to work in .closest cooperation at,
every step with affiliates and thq’
NAB. Copies were telegraphed to
NAB President Miller, Samuel R
Rosenbaum, WZFIL, Philadeiphia;
chairman ’of Independent Radio:
Network Affiliates, and to Mark
Ethridge, WHAS, Louisville, for-
mer NAB president, and vice-chair-
man of IRNA. :

Text of NAB Letter Asking ASCAP Monopoly Inquiry

The radio industry urges that
your Committee extend its aid to
the thousands of citizens of the
United States who at present are
helpless because of operations by a.
monopolistic copyright pool. The
art of creating new music has been
stifled. The incentive of all but a
few of our citizens to exercise their
artistic and creative ability has
been destroyed. The control over
the development of the new music
of the nation has become vested in
the hands of a self-perpetuating
monopolistic group. This group is
represented by the American Soci-
ety of Composers, Authors and
Publishers. 4

The attached factual statement
is supported by the 1'ecorils.
Stripped of camouflage, the facts
establish the truth of the forego-
ing and demonstrate the vicious
results achieved. The radio indus-
try is the largest user of musie
in the United States. It is seri-

_ously concerned over the impedid

ments to the development of new
music as well as over the ever
increasing monetary demands of
the “pogl”. Many recriminations

have been hurled at the industry
because of its efforts to combat
the increasing power of the com-
bine whose officials repeatedly have
announced their intention of en-

' forcing reprisals against the in-

dustry in the form of drastically
increased license rates. Yet in the

face of these threats, the industry™-

believes it is charged with a duty
in the public interest, convenience
and necessity to lend its aid in
exposing practices  which deprive
the great mass of our citizens of
rights accorded them by existing
laws. As in the case of every mo-
nopoly prosectited” by the United
States under the anti-trust laws,
many excusesi in defense of their
practices have been advanced as
reasons why the monopoly should
be continued, even though the
Congress has decreed monopoly by
combination to be illegal. Assist-
ant Attorney General Thurman
Arnold, now in charge of the Anti-
Trust Division-of the Department

-of Justice, stated in a public an-
nouncement August 1st that

“The Sherman Act is not a
method of directing or plan-

ning the future; instead, it is

a means of keeping a competi

tive situation open so that

those who can offer services
at less cost are not impeded
by agreements, boycotts, black-
lists, expulsions from societies !
or organized activities of any
character. The economic condi-
tions are surveyed not with an
idea of planning o solution,
but with the idea of keeping
the situation free from 7re-
straint.”

This declaration by Mr. Arnold
represents a restatement of the
law repeatedly expressed by the
Supreme Court in anti-trust deci-.
sions and it is our belief that it

i

should- be enforceéd unqualifiedly

without discrimination or mental

‘ yeservation. The National Associa-
_tion of Broadcasters will be happy

to cooperate with your Committee,
to the end that the creative genius,
of the masses may be stimulated
by the return of the right to dis-
play their talents in a market freed
from restraints created by a price-
fixing pool and their works made
available to the public/

, . September I, 1938 « Page 9
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‘Texas Co. Places

Disc Series on 111

Also Tébts New Spot Drive on
Two Beoston, Stations

TEXAS Co., New York, will use
111 ‘stations *for its cooperative
transcription campaign, which
starts early in September. NBC is
making the 13 quarter-hour discs,

whichi . feature the Jesters Trio,,

Jean Ellington, singer; Johnny
Gart, accordionist, and Ben Grauer,
annouricer. Texaco dealers pay half
the cost for time, while the com-
pany pays the other half and sup-
plies the transcriptions. Buchanan

& Co., New York, has completed -

arrangementls with these stations:
KSUN

. KGLU KCRJ KGAR KOY

KWJB KHUB KIEM XTRB KSRO
KVCV' ' KARM KVOE KERN KFSD
KTKC KID KFXD KSLM KMED KAST
KRNR KFJI KOOS KIT KXRO KGY
KELA PQ _KMO KOMO KSUB
SL HDF KFPL WF WCOC KLCN

WCL ) WTBO WEED WCLS
WCBS KOSH WOW KOA KFH WBNS
CJIC WAIR KOVC WMF KIDW KGHFI
WOC  WPAD WJM WREQ KLI'M
WKQOK KWTN

WCHV
KDAL WSNJ WMBS WDBLK WPAR
WISV WMI')J WMT WKBB KGLO KMA
KSAL WOMI KWNO WOLS KABR
KSOO WIBU KDIFN KVRS KUMA KGKY

- KRGV KOB KFRO KFXM KQW KVEC
wg.[fi;l KICA KPRC KTSM WGCM

Announcement Test

.~ In-addition to an hour CBS show
and the above dealer-cooperative.
spot campaign on .111 stations,
on Aug. 29 Texaco started a test
spot announcement series on
WEEI and WNAC, Boston, Titled
Texaco Treasure - Hunt, the pro-
‘gram informs the public of dor-
mant bank accounts, whose owners
or heirs have died or forgotten the
existence- of the [accounts. Three
spot ‘announcements daily are
heard, six days weekly, for a period
of three weeks. If the test is suc-
cessful, the company plans to ex-
tend the idea natjonally, through

Buchanan & Co., New York.
.On Oct. 5 Texas Co. starts a
- big variety program on 95 CBS
stations, Wednesdays, 9:30-10:30
p. m., titled Texaco Star Theatre.

0ld Gold Hockey Games

-PROFESSIONAL hockey games
of . the Chicago Black Hawks will
be broadcast this season for the
first .time undér mmercial . spon-
soiship on. WGN. for P. Lorillaird
- Cot, New York -(Old Gold caga-
rettes). Beginning in late QOctober,
.WGN will air 18 Sunday and 5ix
. Thurs‘day evening home  games of-
the Hawks with Bob Elson giving
. play-by-play descriptions. During
the final period of each match El-
son will interview players and ex-
perts - of the = National Hockey
League. - :

v FCC ‘Candor

THERE’S always something
new under Washington’s ra-
dio sun! Many an eyebrow
was lifted Aug. 16 when the
FGC announced that XPDN,
Pampa, Tex., had been grant-
ed special temporary author-
ity to operate additional
hours from Aag. 15 to Aug.
27 “for political expediency”."
It was the first time a rea-
son.of that nature had been
given on the Comission’s
official records.
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DEADLINE set by the American

‘Federation of Musicians for the .

completion of contracts between
its local unions and the nonnet-
work broadcasters has again been
postponed, from Sept. 1 to Sept.
23. Deadline had previously beeén
set back a month, from Aug. 1,
to give the committee represent-
ing these independent broadecasters
imore time to get the stations and
janions  together, The intensive
drive made by the committee (de-
seribeu ‘in detail in BROADCASTING,
!Aug. 15) has met with considerable
,%uceess', and many contracts have
been completed while the great
majority of these stations which
have not signed are in negetiations
with their locals. .

‘( Of the 179 stations, which have
%11c01\1es exceeding  $20,000 annu-
ally and so are obliged under the
standard .agreement to employ
union musicians, expending a nin-
imum of 5% % of their incomes
zllbove the $15,000 blanket exemp-
ions, those in New York, Chicago
z\md otl}el‘ large cities are already
¢mployine musicians and have con-
Aracts with their locals. Of the re-
1}mind_er, a considerable number of
qontl'acts have already been com-
pleted and more are coming in
daily to the AFM and the com-
.nittee headquarters.

Exchange, of Contracts -

K Under these circumstances it is
believed - almost certain that by
§ept;. 23 enough stations will have
signed to satisfy the union and to
}ermit the final exchange of con-
tracts that will put the standard
agreement into operation and com-
plete the series of negotiations
hat for more than a year have
occupied much of the time and at-
t ntion of both the broadcasters
and musicians.
- | Completed new contracts received
qt AFM headquarters during the
two weeks ended Aug. 27 included
those from.the following stations:
WSAU WEAY KWBG KRSC KXA
WORLWBNYWDWS WOPI
'KGGM WBTM WTAD WRJIN
WTRC WAIR WIND WJIM. Al-
though .it was stated that more
contracts were coming in every
(lpy, those reaching the union after
Aug. 27 had "not been examiped,
b‘ut were being held pending the
veturn of AFM President Joseph
N. Weber from the AFL conven-
tion in Atlantic City early next
w}eek. _
. {It was also learned that the con-
t).;oversy between WIL, St. Louis,
and the AFM local in that city has

-been satisfactorily concluded and

tl}at this station is now under con-

T -
.. | Skelly Turns to Dises

i .
SKELLY OIL Co., Kansas City,
will use no network show this fall;
acicordmg.to Blackett-Sample-Hum-
mert, Chicago agency in charge.
:Inxstea‘d, the oil company will use
a guar_ter—hour disc series five days
weekly’on 18 stations, east of the
Rockies and west of Chicago. The
series is titled Captain Midnight
and is a dramatized aviation pro-
gram designed for children.

j . ‘ »

AFM Moves Daté to
As lLoecals Continue

i
\ N

Sept. 23
to Sign

tract in accorﬁance with the gen-
eéral employment plan. This is
said to have b‘pen the only city in
which major difficulties were en-
countered in bringing the contracts
to a conclusion.

Meanwhile, in New Orleans, ne-
gotiations are still in progress be-
tween the union WDSU, NBC af-
filiate, and WWL, CBS affiliate,
with .the expectation that they will
be .concluded shortly, now that
WSMB, which had proved the
stumbling block in previous nego-
tiations, is “Signed up under the
provisions of the standard agree-
‘ment coveringy all aflilintes of the
major networkg.

i
'

Neari;f ;All Time
Is Sold bv W.CAM

City Leases 1300 of Tis 1500
Hours to Makwell Group

]

BLOCK purchase of virtually all
of the time of WCAM. Camden,
for a 10-ycar périod at $20,000 per
year, ywas announced Aug. 29 by
MackiRadio Sales Co., of Camden,
which¥made the atrangement with
the City of Camden, licensee of the
station. i .
WCAM, opetating on 1280 ke.
with 500 watts| and sharing time
three ways. is authorized to use a
total of 1500 Hours per year, Of
this time, 1300 hours have been
sold by the City of Camden to the
Mack:company. .
The contract \stipulates that the
city maintain | the . station and
equipment andi supply operating
personnel, thus jtechnically retain-
ing actual license control of the
station and predumably qualifying
it to continue a% the licensee. Mack
will act as sole sales agent in
charge of time sales and program
development.

City Reta\fing Control

Under this arrangement, it was
stated, Mayor Brunner of Camden,
feels the city rbtains actual con- »
trol of the station and ownership
of the equipment.

Incorporators i of the leasing
company are Lj M. Maxwell, of
Collingswood, president, and Aaron
Heine, secretar_\r'{ treasurer. M.

P

Maxwell is a former radic man,
having been a station representa-
tive for the p stj seven years. Mr,
Heine is a I\-e\\i Jersev attorney
and a newcomer ito radio.
Coincident withithe arrangement,
Richard H. Ho‘,opcr, promotion
manager of Madk, declared that
studios and office§ of WCAM have
been completely teconditioned and
rearranged. The,] entire program
schedule will be ¢hanged, he said,

Tangee Plans Net Series

GEORGE W. LUFT Co., Long
Island City, N. Y., will use an
NBC—Red program to promote its
line of Tangee cosmetics. Starting
date for the new campaign has
been set for Oct. B, with a special
network of five |stations having
been selected. The 7:30-8 period
Saturday eveningd will be used. A
52-week contract has been signed.
Tangee’s agency is Cecil, Warwick
& Legler, New York.
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Coulson and Eaton Get
Promeotions at WHAS a5

Kennett Joins Station
REALIGNMENT of the executive
staff of WHAS, Louisville, with
W. Lee Coulson as executive man-
ager, was announced Aug. 26 by
Mark Ethridge, vice-president and
general manager of the Louisville
Courier-Journal and Times, operat-
ing the 50-kw. station.

LY

Mr. Coulson Mr. Eaton

Credo Harrvis remains as direc-
tor of the station. Mr. Coulson as
execcutive manager will supervise
all station aectivities under My,
Harris. Joe Eaton, program direc-
tor, has been elevated to commer-
cial manager and Bob Kennett,
formerly program dircctor of WLW
and WSAIL on Aug. 22 joined the
station as program director.

Mr. Eaton joined WHAS nihe
years ago, ‘com- )
ing from Omaha.
He first served as
chief announcer,
then as assistant
commercial man-
ager and then
program director
of the Louisville
station. y

Mr. Kennett :
left WLW-WSAI Mr.. Kennett
last October and joined Transamer-
ican in New York. Later he was
transferred to Hollywood in charge
of programs at KFWB, which post
he left to join WHAS.

AFRA in St. Louis

HEARINGS before NLRB Trial
Examiner J. J. Fitzpatrick in St.
Louis, which began Aug. 4 and
concluded Aug. 12, on the petition
of AFRA for certification as the
bargaining agent for 120 announe-
ers, singers and actors of four St.
Louis broadcasting stations were
climaxed Aug. 16 when the re-
spondents, KMOX, KSD, KWK
and WEW, requested permission to
file briefs and appear for oral arg-
ument before the NLRB. The St.
Louis hearings largely involved
two questions, whether free lance,
part time radio artists should have
equal privileges and rights within
the union with full time, regularly
employed personnel, and whether
announcers should be included in

-the same union as_station artists.

The NLRB informed BROADCASTING
Aug. 30 that the examiner will
make no public report on the hear-
ings and that the NLRB contem-
plates no action on the request
pending receipt of briefs, but that
the matter is now before the Board.

McNell Promoted

ROBERT McNELL, for the last
two years time buyer for Blackett-
Sample-Hummert, New York, has
been appointed assistant to George
Tormey, vice-president and account
executive. He is succeeded by Les-
ter Schoeder, who has been in the
media department since early in
the year. :

iedt\ia and the Ady Ftiéer’é Dollar

Co,mpafative Study of Newépape*-Magazine;Rédio Costs

Reéveals Radio’s Lower Rates t

i ) ) .
INTELLIGENT advertisers have
éon‘qhercd their awe at the astron-
omical figures involved in the gross
coverage claims of media. It isn’t
how imany people might be reached
by a given sales message in a
given vehicld that determines the
wisdom of media selection today,
but how many people actually are
reached. Tt isn’t how many copics
of a publication are circulated, but
how ‘many people read an adver-
tisenient  on  such-and-such  page.
Shrinkage of the available adver-
tising dollar makes it more neces-
sary!than ever to know in advance
in how many homes an advertise-
ment will really be registered. .
Radio has always had more than
its share of vast circulations to toy
with; and it has had the right to
cite ‘constant gains ‘in gross au-
diences by the million. Now, how-
ever,l by concentrating on the size
and gost of the actual audience of
individual programs—and by quot-
ing from publishers’ own ﬁndmgs
as to the actual readership of in-
dividual sales messages-—radio has
set up an irrefutable measure of
the only advertising function that
matters: actual delivery o[ an ad-
vertisement to a prospect.” -

. Studies Made for Advertiser

Clearcut evidence of the rela.tive
efficiency of newspapers, magaznes
and’ radio is provided in studies
recently completed by the CBS
Market Reséarch Division. These
studies were made by the network
‘at-the invitation of one of its lead-
ing clients, and were not intended
for publication. But BROADCASTING
regarded them as so significant to
the entire advertising business that
it obtained special permission to
present them to its readers here.

All calculations are limited to ac-
tual cost of met family circulation
which each medium delivers to an
individual advertiser (instead of
the total cireulation of the whole
mediim). Six radio programs of
diffetent length are checked against
six advertisements of different size
in newspapers and magazines, to
determine costs per 1,000 homes

actually delivered. Three examples

of “better-than-the-average” adver-
tising, and three of “gyerage’ ad-
vertising ate examined for each
medium. P

Methods by which the summary
in the accompanying table was de-
rived are explained in detail here-
with. Only ‘(those research studies
and figures generally accepted were
nsed as bases. CBS researchers say
they weleolme additional specific
data from| publishers, whenever
available, for future analytic com-
parisons. |

CBS first takes a “better-than-
the-average” full hour evening pro-
gram, compares it with a “better-
than-average’ newspaper page and
a “better-than-average” black and

®There is also, of course, the quali-
tative question of impact, or manaer
in which this delivery is :1_(']110\'0(1.
This study, however, confines itself to
2 factual mdasure in terms of the de-
livery ilsolf.‘

|

white - magazine page. 1
21,000,000 radio homes in} the min-
imum evening primary |listening
areas of the 58 stations used by
this advertiser. CAB rating for the
period ending June 21, 1938 (when
this analysis was cond{‘qcted) is
22.5%+. Therefore, at ledst 4,5125,~
000 radio families actually heard
the broadeast (22.5% of 1,000,000
radio homes). Program|cost per
broadeast is $15,750 for [time and
approximately $15,000 for talent.
This time charge is at gross rates;
actually, a sponsor would earn dis-
counts up to 12.5¢ onl the net-
work every 13 weeks, plus an an-
nual  discount of another 10%.
Thus, 4,725,000 families are actual-
Iy reached each wecek for; less than
$30,750; a cost of less t‘han $6.50

per 1,000 listening home?.

Cost of Newspapers

If this same advertiser were to
take a full page in only one news-
paper of largest circulation in each®
of the 58 cities on his CBS hookup, .
he’'d have to spend $42,890 for a
gross circulation oﬂ 9,616,370

o Eeach More Families

here are  in literally thousands of additional
' markets, coast to coast

In how many of the 9,616,370
homes receiving this newspaper ad-
vertisement will . the message ac-
tually be Tead? Dr. Gallup, in his
extensive studies of newspaper
readership [see Editor & Publisher,
Feb, 8, 1930] has found that a
“hetter - than - average” half-page
ad will be read by only 10% of the
total cireulation. No data have been
advanced for full-page efficiency;
but a generous estimate, for a very
potent page, would be four times
tkis, or 409¢. On this basis, the ad-
vertisement “would reach 3,846,548
families, at a cost of $42,890. This
means 1,000 actual reader-homes
for $11.15.

Without the

discounts, radio

- gross cost was estimated at $30,750
per

week. For about the same
money  ($31,600) -— but allowing
nathing for artwork or prepara-
tion, which are comparable to thc
talent’ cost included in the radio
figure-—the advertiser could bqy
one black-and-white full page in
five leading magazines. For this

Radio, Newspaper and
RADIO | NEWSPA

Cost per 1,000 Families Actually Delivered by

A. “Better-than-Average” Advertising

‘Magazine Advertising
PERS MAGAZINES

1 Hour Evenin ,$6,50 Full Page - $11.15  Full Page .5 9%
Yy Hz‘xlllr I‘Tveninﬁ._ 554 Half Page ... 8.92 - Half P’:\ge»_u 8.46
3 Hour Daytime 2.23 Half Page _-. 896 IHalf Page ... 4.59
B. “Average” Aduvertising _ -
Evening .$8.61  Full Page ... $23.10. Tull Page - $15.59
f/ly g(())l\]xlx" D‘(?;‘l?li, 642  Ilalf Page .. 22‘39; Half I;age o ]... 2 )
1/; Hour Daytime . 3.83 Half Page __. 21.65 ﬂa]f Page .. 16.42

i
copies. This compares with radio’s’
weekly gross of'21,000,;009 homes |
for $30,750. His advertisement, |
moreover, would tend to|miss Dem-

oeratic readers if it appeared in a;

Republican paper, and would tend
in a mass

tg, miss class readers
ily. ) -
&D'n the other hand, those 21,000,-1

000 radio families have develgped
their daily listening habits irre-
spective of political tho;ught'o.r in-r
come level. Further, his individual
advertisement would| reach, at
most, the trading art_za“ sur.round—
ing the given city. His radio pro-
gram, emanating fmm}'that city’s;
transmitter, hurdles city bm.md-l‘
avies and state lines in all dlrec-f
tions, so that his messa“ge is heard

t ;

+ Use of CAD ratings 1d the bas
analysis indicates radio’s conservatis
toward its own data in this sn‘ul_\', for'
CAD investigations are cqnhn(-d to
telephone homes in (-rnnp:lr:m\'(-_l_v large
cities, and are based on “unaided re-

eall”  identification, some time after
the program has heen heard. Both
factors tend to depress the figures on
actual audience, since # “forgetting”:

element has been introduced, and .sjnce‘
ligtening (heavy as it is in all (‘111('..\')
tends to increase as one pProgresses -
fo smaller communitied. Also. the
CAB makes no check ()§ listening in
" the 6.000,000 radio-equipped U. 8. uu—i
tomobilesy i |

BROADCASTING ¢ Broadcast Advertisirﬁ .

sum of $31,600, he could get a.com-
bined gross circulation of 13,512,
471, This:does not take into con-
sideration! the unfortunate factor
®curs when a family receives two
or more of these five magazines.
Dr. Gallup, - Percival White and
Daniel Starch have conducted stud-
ies, sponsered by magazines, which
_indicate that the “average” black-
and-white page is read by only 7%
of the periodical’s total circulation.
Assume that a particular advertise-

ment is far above average-—nearly:.

four timés as good—and concede

it 25% readership. This means, at

most, 3,378,117 actual readers for:

$31,600, at a rate of $9.35 per
1,000, for readers of a magazine
page almost four times better than
average. |

This method of analysis is fol-
lowed by. CBS in comparing five
other radio programs with corre-
sponding ;efforts in newspapers and
magazines. A “better-than-aver-

age” half-hour evening program,
rated by ‘the CAB at 17.6'4, deliv-
ers 3,606,000 acthal listener-homes
via 58 CBS stations, at a cost of
$20,501.5:(J per week ($5.54 per
.1,000). Conceding 25% readership
half-
page in one newspaper for each of
these 58icities——th0ugh Gallup has

to a “bBetter-than-average”

R

of duplication, which obviously oc-.

‘They Do Listen

Cleveland Plain Dealer

credited such an ad only 10%—
2,404,092 actual readers could be
reached for $21,445 ($8.92 per
1,000). For about the same sum as
is spent for the radip half-hour, a
black-and-white half-page could be
bought in.seven leading’ magazines.
If truly. outstanding, it might
reach 15% of all readers—double
the figure set by magazines them-
selves, and assuming no reader
duplication —or 2,547,500 actual‘
reader-homes for $21,550 ($8.46

per 1,000). i
A “better-than-average” 15-min-
ute daytime program, with a CAB
rating of 6.3%, delivers 1,260,000
actual listener-homes via 6?.(383
stations for $2,818.50 ($2.23 per
1,000). A “petter-than-average”
*half-page-ad in the top newspaper
of each of these 62 cities' would
cost $22,052.40 and might reach|-
2,461,551 families (£3.96 per
1,000). A phenomenal magazine
half-page might reach 259 of total
readers; comparing eost-per-1,000
for five leading periodicals on that
basis gives an average of $4.59 for

this advertiser.
“Average” Advertising

These three sets of compariso.
are all concerned with “hetter-than-
average” advertising.

CBS als
worked out the figures on “a’vg N
age” programs and’ “average”, in-

sertions. Just as the CAB average;
ratings are lower than for indi-
vidual top shows, so the percent-
age of readership is below that con=
ceded in’ the three instances a}ﬁg
ready cited. o

CAB gives all full-hour evening,
shows an average rating of 18.1%.
Therefore an average hookup of

76 stations would deliver 837,200

actual listeners at a total cost of
$33,050, which means a rate of
$8.61 per 1,000. An average page
in one'paper in each of these 76
cities would cost %47,882.52. 1f a.
“hetter - than - average” half-page
would reach 10% of the circulation,
an estimate of twice that for this
“gyerage” full page would be de-
cidedly generous—meaning 2,072,-
120 reader-homes at £23.10 per
1,000 actually delivered. For a sumy
comparable to his radio investment,
the advertiser could buy a black-
and-white full page in each of five
leading magazines. The “gverage”
(Continued on puge 47)
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Completing Eastern
Campaign

MOST EXTENSIVE schedule of
play - by - play football broadcasts
ever lined up by a single sponsor,
v, comprising 168 games, will be

e ‘carried from Sept.
23 through Dec.
3 by 71 stations
in the East and
New England for
Atlantic Refining
according to N.

P 4 W. Ayer & Son,
J i Philadelphia,

Mr. Rollin agency handling
the Atlantic account. [BROADCAST-
ING, Aug. 15, 1938].

The company last year spon-
sored game broadcasts of 21 teams
for a total of 163 games on 65 sta-
tions [BROADCASTING, Oct. 1, 1937],
using 44 announcers, as well as
several forecast and gossip pro-
grams through the grid season.
The present series will call for the
services of 40 announcers, all of
whom are scheduled to meet soon
in a three-day session with Les
Quailey, head of sports activities
for N. W. Ayer & Son, to receive
training designed to bring uni-
formity in description techniques.

Uniform Announcing

“During the last several years
_ it has been found that many listen-
ers like to tune from one game to
another,” commented Joseph R.

Rollins, advertising director of At-

lantic. “In the course of a single
afternoon they may listen to parts
of a half-dozen games. Once a
~definite style is established, it will
no longer be necessary for the
listenerr to waste several minutes
of ‘each game in getting used to
the manner in which the various
announcers handle the technieal
angles of a football contest.”

Several important game§ in the
1938 schedule, which includes 12
night contests, will be carried on
extensive networks. The Duke-Pitt
meeting Nov. 26 will be heard ‘on
38 stations; Yale-Harvard, Nov,
19, on 25; Yale-Navy, on 22, and,
Penn-Cornell, on 18.

Other activity along the radio
football front includes Eddie Doo-
ley’s Lust Minute Football News,
Thursdays and Saturdays, 6:30-
6:45 p. m. (EST), over 51 NBC
stations, starting Oct. 6 for Lig-
gett & Myers Tobacco Co., New
York (Chesterficlds) [BROADCAST-
ING, July "15]. The program also
will be carried on 7 NBC stations
in the Mountain and Pacific Coast -
groups. Agency is Newell-Emmett
Co., New York.

Cities. Service Co., New York,
will sponsor Grantland Rice’s foot-
ball talks. again, and is once more
offering” free football guides to
listeners, through its service sta-
tions, The company has distributed
a mijlion of the guides each fall in-

s past, and last spring gave -
out/'500,000 sports guides. Lord &
Thpmas, New York, is agency.

tclusive broadeasting rights to
all games in the 1938 schedule of
the Western Inter-Provineial Foot-

Co., Philadelphia, *

)

independent broadcasting stations
at a conference of Canadian union
officials and broadcasters Aug. 15
at Winnipeg. CJRC,
CJRM, Regina, CFCN, Calgary,
and CFRN, Edmonton will carry
the broadcasts of the 24 games in
the schedule, starting Sept. 2.

The List of Games

A complete list of stations and
schools included. in the Atlantic
Réfining Co. schedule follows:

: SEPT. 23
Temple - Albright,  Philadelphia,  WID;
WRAW, N
SEPT. 24

Brown-Conn. State, Providence, WJAR.

VPI-Duke, Greensboro, N. C., WDNC,
WRT, WSJS.

Holy Cross-Providence, Worcester, Mass.,
WEEI, WORC, WMAS, WDRC, WPRO.

Maryland-Richmond, College Park, Md.,
. WCAO, WJEJ, WSAL, WRNL,

Pitt-West Virginia, Pittsburgh, WCAE,
WLEU, WTBO, WFBG, WOR.

Florida-Stetson, Gainesville, Fla., WRUF,
WJAX, WIOD,

Virginia ~ V.M.I., Charlotlesville, Va.,
\VRV}\. WLVA, WSVA, WCHV, WBTM,

Akron-Wabash, Akron, WADC.
Muhlenberg - Upsala, Allentown, Pa.,
WSAN.

OCT. 1

Dickinson-Muhlenberg, Carlisle, Pa,,

‘WSAN. ) .

- Wayne-Akron, Detroit, WADC. .
Albright-Geneva, Reading, Pa., WEEU.
Richmond, Randolph-Macon, Richmond,

* Va., WRNL,

Cornell-Colgate, WFBL,
WGR, WHEC, KYW,
WNBF, WOKO. N

Delaware-Ursinus, Newark, Del., WDEL.

Duke-Davidson, Durham, N. C., WDNC,
WBT, WSJS. . .

F. & M.-Lebanon Valley, Lancaster, Pa.,
WGAL, WORK.

Georgia Tech-Mercer, Atlanta, Ga.,, WSB,
WTOC, WRDW.

Holy Cross-Rhode Island State, Worces-
ter, Mass,, WEEI, WORC, WMAS WDRC,
WPRO, *

Penn-Lafayette, Philadelphia, WCA U,
WPG, WGBI, WEST, WKOK, WHP.

Penn State-Maryland, State College, Pa.,
KDKA, WCAO, WJEJ, WSAL.

Ithaea, N. Y.,
WIBX,, WESG.

' QOhio State-Indiana, Columbus, O.,
WBNS, WTAM.
Temple-Pittsburgh, Philadelphia, WIP,

WCAE, WLEU, WTBO, WFBG.
Yale-Columbia, New Haven, WNAC,
WTIC, WEAN, WTAG, WICC, WSAR,
WNBH, WLLH, WNLC, WSPR, WBRY,
WOR, WSYR, WGY.
S:)uth Carolina-Georgia, Columbia, 8. C.,
FBC.

ippi State-Florida, State College,
0.

Mis: RUF, WJIAX, WIOI
Virginin-Washington & Lee, Charlottes-
ville, Va, WRV A, WLVA, WSVA,

WCHV, WBTM, WDBJ. -
Carnegie Tech-Davis Eikins, Pittsburgh,
WWSW.

Winnipeg,

OCT. 7

! OCT. 8

Brown-Lafayctte,
WJAR, WEST.

Delaware-Randolph-Macon, Newark, Del.,
WDEL.

Colgate-Duke, Buffalo, WGR, WFBL,
wggg, WIBX, WESG, WNBF WOKO,

Providence, R. I,

Florida - Sewanee, Gainesville, Fla.,
WRUF, WJAX, WIOD.
Pitt - Duquesne, Pittsburgh, WCAE,

WLBU, WTRO, WIBG.

. & M.-P.M.C., Lancaster, Pa., WGATL,
WORK.

Holy Cross-Manhatian, Worcester, Mans,,
WEEL WORC, WMAS, WDRC.

Georgin  Tech-Notre  Dame,  Atlanta,
WSB, WTOC, WRDW, WEBCG, KYW,
WRVA, WLVA, WSVA, WCHV, WEBTM,
WDBJ, :

enn State-Bucknell, State College, Pa.,
KDKA, WEBU.

Syracuse-Maryland,
WGY, WCAO, WJEJ,

Ohio State-Southern
0., WBNS, WTAM.

Hampden-Sydney - Richmond,
Va., WRNL. ‘

Muhlenburg-Villanova; Allentown, Pa.,
WSAN, WIP. ! .

Akron-Xavier, Akron, WADC.

Penn-Yale, Philadelphia, WCAU, WPG,
WHP, WGBI, WOR, WKOK, WNAC,
WTIC, WEAN, WTAG, WICC, WSAR,
WNBH, WLLH, WNLC, WSPR, WRBRY.

Syracuse, WSYR,
WSAL.
Calif., Columbus,

Farmville,

Wittenberg-Carnegic’ Tech, Springticld,
0., WWSsw. ! N
OCT. 14
Temple-Bucknell, Philadelphia, WIP,
OCT. 13

Akron-Western State Teachers,
ADC.

Akron,
Richmond - V.M.I., Richmond, Va,
WRNL. i ° |
Carnegic ' Tech-Holy! Cross, Pittsburgh,
KDKA, WEEI, WORC, WMAS, WDRC
Syracuse - Cornell, Siyracus’e, WSYR,
WGY, KYW, WESG, WNBF, WGR,
WHEC, WIBX,
Dickinson - Delaware,)

Carlisle, Ra.,
Florida-Miami, Gainesville, Fla., WRUF,
WJAX, WIOD." |
Muhlenberg-F. & M.,
WSAN, WGAL, WORK
Albright-Catawba, Reading, Pa., WEEU.
Tech, . Durham, . .
WDNC, ,  WBIG, WSJS, WSB,
WTOC, WDBJ, WRDW, WRVA, WLVA,
WSVA, WCHV, WBTM. -
Lafayette-Washington & Jefferson, Bast-
on, Pa., WEST.
Northwestern-Ohio State, Evanston, I,
WIBNS, WTAM i
Wisconsin-Pitt, Madison, Wis.,, WCAE,
WLEU, WTBO, WFBG.
Furman-Citadel, Greenville, 8. C., WFBC.
Villanova-Center, Philadelphia, WIP.
Yale-Navy, New Haven, Conn., WNAC,
WTIC, WEAN, WTAG, WIIC, WSAR,
WNBH, WLLH, WNIC, WSPR, WOR,
WBRY, WCAO, WJEJ, WSAL, WFBL,
WHP,
WKOK.
Lehigh-Penn
WWSW.

AlléntO\vn, Pa.,

State, ‘ Bethlehem, Pa.,

Sponsored American Pr_ogramsi\A chieve
‘Growing Popularity Among the British

GROWING popularity in Great
Britain of American sponsored ra-
dio programs was cited in a state-
nient issued last month by the ra-
dio defense committee of the Incor-
porated Society of British Adver-
tisers Ltd. The statement urged
that the British Government not at-
tempt to stop broadcasting of spon-
sored programs in English from
continental stations which sell time.
As reported in the New York
Times of Aug. 29, the committee
stated: -
“Even if the present facilities

are suppressed,” the statement de-

claved, “listeners will still be able
to tune in by shortwave to the
United States of America and lis-
ten to advertisers of American
goods. The number of shortwave
sets at present in use in thé Brit-

a million. This number is increas-
ing daily and it is levident within
a comparatively short time every
set in the country will be of the
shortwave type. 1

“With the rapid lprop:ress now
being made in impx'oLring the tech-
nical qualities of shortwave recep-
tion we shall eventually find the
majority. of listeners tuning-in to
Awmerican programsj of superior
entertainment value,| but in this
case it would be American artists
and employés. who would benefit in-
stead of British ones!

“Thus will Britishi manufactur-
ers be deprived of a legitimate and
profitable advertising medium and
British employes lose% their means
of existence to the advantage of
their foreign contemporaries with-
out any possible benefit to this

’Il‘gmplc -Texas Christian, Philadelphia, WIP.

WPG, WGBI, | WOKO, WCAU,
i .

Atlantic Books Record Grid Schedule g oo e

Lists 168 Contests in

OCT. 20
OCT. 21

Temple-Boston  College, Philadelphia,
OCT. 22

Brown-Rhode Island State, Providence,
R. I, WJAR.

Cornell-Penn  State, Ithaea, N. Y.,
WFBL, WGR, WHEC, WIBX, WESG,
WNBF, WOKO, KYW, WWSW.

Wake Forest-Duke, Winston-Salem, N,
C., WDNC, WBT, WSJS.

Tampa-Florida, Tampa, Fla., WRUF,
WJIAX, WIOD.

Gettysburg-I". & M., Gettysburg, DPa.,
WGAL, WORK,

Georgin  Tech - Auburn,  Atlanta, Ga.,
WSB, WTOC, WRDW, WIFBC,

Holy Cross-Geovgin, Woreester, Mans,,
WEEL WORC, WMAS, WDRC.

afayette-N. Y, U, Easton, Pa, WEST.
Maryland-Virginin, College DPark, Md.,
WOCAQ, WIEJ, WSAL, WRVA, WLVA,
WSVA, WCHV, WBTM.

Ohio State-Chicago, Columbus, 0O,
WBNS, WTAM. .

Penn - Columbia, Philadelphia, WC A U,
WPG, WHP, WGBI, WKOK.

Notre Dame-Carnegie Tech, South Bend,
Ind., KDKA.

Albright-Moravian, Reading, Pa., WEEU,

gixglcnbcrz-Ursimxs. Allentown, Pa.,

Bnld\‘vin-Wnllacc-Akron, Berea, Ohio,
WADC,

Pitt-Southern Methodist, Pittsburgh,
WCAE, WLEU, WTBO, WFBG.
Michigan State-Syracuse, 1. Lansing,
Mich.,, WSYR, WGY. -
Richmond-Roanoke, Richmond, Vs,
L, WDBJ,
go iware-Lehigh, Newark, Del,, WDEL.
ale-Michigan, New Haven, WNAC,
WTIC, WEAN, WTAG., WICC, WBRY,
WSAR, WNBH, WLLH, WNLC, WSPR,
WOR. -
OCT. 23

Villanova-Detroit, Philadelphia,

OCT. 28
Temple-Georgetown, Philadelphia,
South Carolina-Villanova,

8. C.,, WFBC, KYW.

OCT. 29
Richmond-Washington & Lee, Richmond,
Va., WRNL.
Bucknell-Albright, Lewisburg, Pa,
WEEU.
Brown-Tufts, Providence, R. I., WJAR.
Akron-Carnegie Tech, Akron, WADC,
WWSW.

Delaware-St.  Johns, Newark, Del,
WDE

WwIp.

WIP.
Orangeburg,

Vanderbilt - Georgia Tech, Nashville,
Terin,, WSHB, WTOC, WRDW, WBT,
WDNC.

F. & M.-Drexel, Lancaster, Pa,, WGAL,
WORK.,

Holy .Cross-Colgate, Worcester, Mass.,
WEEI, WORC, WMAS, WDRC.
Lafayette-Ursinus, Easton, Pa., WEST.

N. Y. U.-Ohio State, New York, WBNS,
WTAM.

Pitt-Fordham, Pittsburgh, WCAE,
WLEU, WTBOQ, WFBG.

Furman-Davidson, Greenville, 8.
WFBC,

Virginia-Willinm & Mary, Charlottes-
ville, Va,, WRVA, WLVA, WSVA, WCHYV,
WBTM, WDBJ,

Penn State-Syracuse, State College, Pa.,

c.,

KDKA, WSYR, WGR, WHEC, WGY,
WIBX, WESG., WNBF.
Muhlenberg-Gettysburg, Allentown, Pa.,

WSAN.
- Penn-Navy, Philadelphia, WCAU, WPG,
WHP, WGBI, WKOK, WCAO, WJEJ,

WSAL. -
Yale-Dartmouth, New Haven, WNAC, -
WTIC, WEAN, WTAG, WICC, WSAR,
WNBH, WLLH, WNLC, WSPR, WBRY, -
WOR, WFBL, WOKO, KYW.

NOV. 5

.Ohio State-Purdue, Columbus, O.,
WBNS, WTAM. .

La Salle-Albright, Philadelphin, WEEU.

Pitt-Carnegie Tech, Pittshburgh, WCAE,
WLEU, WTBO, WFBG.

Delaware-P.M.C., Atlantic City, WDEL.

Florida-Georgin, Jacksonville, Fla,
WRUF, WJAX, WIOD.

Army-F, & M. West Point, N. Y.,
WGAL, WORK {(Western Union Recon- '
struction).

Georgia Tech-Kentucky, Atlanta, WSB,
WTOC, WRDW, WBT, WDNC.

Holy Cross-Temple, Worcester, Mass.,
WEEI, WORC, WMAS, WDRC, WIP.

Penn State-Lafayette, State College, Pa.,
KDKA, WEST.,

Michigan-Penn, Ann'Arbor, Mich,
WCAU, WPG, WHP, WGBIL

Sunbury High-Lewistown High, Sunbury,
Pa., WKOK.

Syracuse-Colgate, Syracuse, WSYR,
WHEC, WIBX, WGY, WGR, WNBF,
WESG, WJAR.

- of policy,

i

Nets, Affiliates to Consult on Policies
cen ‘ ny in Negotiations; ' !

Oct. 10

ident, and their associates in con-
nection with setting up of pro-
cedure for the functioning of the
newly-created policy committee. A
tacit understanding will be sought
whereby the networks, be.fore pro-
mulgating new policies, will sgbmxt
them to their IRNA commitiees
and consult with them on all mat-
ters having to do with operating.
practices.

Agi'eeﬁlent With IRNA Brings Harmo

Committees Named;

REVISION of network - affiliated
station relations whereby the out-
lets themselves will be consulted
through committees on all matters
has been agreed to in
substance by NBC, CBS and MBS
with the perxm\ncn‘t tIndependen(‘.
adio Network Affiliates.
a ((‘,lomin;x as a prelude to L‘hc FCC
chain-monopoly inquiry whl.ch. gets
under way this fall, preliminary
agreements have been reached with
the major networks by the IRNA
Exccutive Committee on a har-
monious basis.

In speedy fashion, IRNA organ-
ized itself as a permanent section
of the NAB at a special conven-
tion in Chidago Aug. 16, held its
preliminary conversations with the
major networks five days later,
and reported the matt'er_mformal-
Iy to the FCC, all within a fort-
night. Formal network acceptance
of committees designated by IRNA
to carry on the unprecedented de-
liberations is expected to come at
a conference of network executives
with Samuel R. Rosenbaum, chair-
man of IRNA and head of its
executive cdmmitbee, shortly to be
held. !
-~ Date of Hearing

Meanwhile, action by the FCC
chain-monopoly committe_e on a
definite date for the hearings was
being awaited. It appeared the
date might!/be Oct. 10 or Oct. 17,
since it hardly would be possible
for the Commission to give tl:\e
requisite month’s notice and §t111
draft its detailed bill of particu-
lars by setting a date any earlier.

Chairman Rosenbaum, after con-
sultation with the newly elected
officers, Mark Ethridge, WHAS,
Louisville, Vice-chairman of IRNA,
and L. B. Wilson, WCKY, Cincin-
nati, treasurer, named the three
committees designated to confer
with networks on matters of policy-

The NBC committee comprises
Rosenbaum, chairman, Paul W.
Morency, WTIC, Hartford; Walt_er
J. Damm, WTMJ, Milwaukee; Wil-
liam J. Sqripps, i
Robert T. Convey, KWK, St. LO}]]S;
Edwin W. Craig, WSM, Nashville;
Harold V. Hough, WBAP-KGK®,
Fort Worth; E. B. Craney, KGIR,
“Butte, and| Mr. Wilson.

WWJ, Detroit;

FCC Inquiry Seen
The CBS Committee comprises
Ethridge, chairman, Vin¢ent F.
Callahan, WWL, New Orleans;
Arthur B. Church, KMBC,: Kansas
City; John A. Kennedy, WCHS,
Charleston, W. Va.; I. R. Louns-
berry, WGR-WKBW, Buffalo, and
W. Myers, KOIN, Portland,
former NAB president. .
The committee conferring \Yxth o
MBS to correlate trade practices
and general policies of that net-
work with its affiliates comprises
John Shepard. 34, Yankee Net-
work, chairman; Qene O’Fallpn,
KFEL, Denver; Lewis Allen Weiss,
Don Lee Network, and H. K. Car-
penter, WHK - WCLE, Cleveland.
The status of the MBS committee,
differs somewhat from those of the
other groups, since the coopera-
tive nature of MBS does not pre- -~
sent the same problems as between
network and affiliate. In respecﬁ_to
general trade and compet.ltwe
practices, however, the effort is to
have all networks in agr_eement.
A review of events leading up toa
JRNA formation as 2 permanent
entity was given William J. Demp-
sey, FCC special cognsel for the
investigation, at an informal con-
ference Aug. 26. Messrs. Rosen-
baum, Wilson, and .Kennedy, des-
ignated as a committee of three,
explained the purpose of the: IRNA
structure and informed him the
group intended to participate in
the investigation. Networks and
IRNA were agreed that a.ﬁ_r'st-c)
hand report of these activities
should be given the FCC through
its ~special counsel.
Policy Committees

Because of the varying nature
of network-affiliate problems it
was decided to set up. separate
committees for the three networks.
For example, in the case pf CBS,
the question of optional time dif-
fers from that of NBC and Mutqal.
CBS contracts generally provide
161 clearance of time on 28 days.
nott Recent revisions in CBS
contracts, however, permit can-
cellation of commercials for local

ing importance.
Stzﬁg} flglosegbaum will have fur-
ther conferences with Lenox R.
Lohr, NBC president, and'Edward
Klauber, CBS executive vice-pres-

public service programs of out- .

i

Matters which would come with-.

in the purview of thg committiees
.in their dealings with the net-
works, according to Mr. Rosen~

baum, would include: .
(1) Network control of station
time; (2) interference between lo-
cal requirements and network de-
mands; (3) station break announce-
ments; (4) commercial announce-
ments during network programs;
(5) length and character of com-
mercial announcements; (6) ac-
ceptability of commercial copy and
products; (7) general_ _program
content; (8) responsibility  for
clearance of programs at .the
source; (9) treatment of 'pohtlcal
broadcasts, both ;ustai?’mg and
commercial; (10} the entire copy-
right problem including ASQA_P
renewals and network responsibil-
ities; (11) ownership pf stations
by network companies in con[\petx-
tion with independent affiliates;
(12) the whole question of net-
work licensing by the FCC.
. The precise position to be taken
by IRNA at the forthcoming in-
quiry, Mr. Rosenbaum made clear,
will depend on the outcome o'f the
conversations of IRNA committees

with the networks. It has been de- |

cided to file an appearance, hp
said. George W. Norton Jy., presi-
dent of WAVE, Louigville, has
been designated special counsel for
IRNA and will file an appearance.
It is expected that two or thl:ee
members of the IRNA executive
committee will testify, sgpported
by perhaps two dozen affiliates se-
Jected - 'because” of geographic?and
competitive conditions. . ]
After the IRNA convgntlon.m
Chicago, attended by 85 station
owners or executives and 1Y1th
proxies from a total of 150 affiliat-

ed stations, arrangements imme-=
diately were made for conversa-

tions with the major networks on

A%S IRNA ORGANIZED AT SPECIAL CHIC}&GO ‘CONVENTION -

IRNA OFFICERS — Designated at
the Chicago convention of the affil-

{
iates group are (1 to r)- Samuel R, ‘
|
i
|
1
|
|
|
|
L
]
1

Rosenbaum, WFIL, _thladelphxa,
chairman; Mark Ethndg_e, WHAS,
Louisville, and former NAB presi-
dent, vice chairman, and L. B. Wil-
son, WCKY, Cincinnati, treasurer.

Aug. 22 in New York. In addition |

to the three officers, membersYOf

the executive comdmittee of IRNA; |

all of whom participated, were |
Messrs. Craig, Lounsberry, Scripps,
Craney, XKennedy, Church and |
Shepard. Present for the networks { 7
were for NBC, President Lehr, and i
vice-presidents  Niles Trammell, I ¢

- Prank M. Rusgell, and William S. 7

Hedges, For CBS there were Mr. |
Klafber, vice-president Herbért V. |
Akerberg, and John J. Burns, spe-
cial CBS attorney retained for the |
FCC inquiry and former general i
counsel of the Securities and Ex- i
change Commission. |

i

Appointment of the IRI\’A:policy
committees ,was discussed in de-

tail and tentatively aceepted ,by;
the networks, pending recounting
of the whole development to FCC ;
Counsel Dempsey. :
Collective Action
The Chicago convention, origi
nally scheduled for two days bu
completed in one, acted on the plan !
for a permanent organization. T
was agreed IRNA should be set u L
as an agency which cau_ld serve C’,f‘i
2 collective basis on policy for net- |
work affiliated stations but not at-]
tempt to negotiate individual con;
tracts between stations and net-*
works. | .
Qetting up of the orgamzation
on a permanent basis was vm}vedv
by many who attended tbe sessions’
as the “most constructive move
yet made in intra-industry actx:n-
ties. It was emphasized that IRNA,
serving as a subordinate _umt of
the NAB, would in no wise con-
flict with the functions of the ma-
jor trade association. It was agreed
also that there was no hope _r)f ac-
complishing  the entire _objcc_tlve
overnight and that there is no idea
of disturbing the fpresent f_unda-
mental system of broadeasting.
Copyright was discus fr_er:lj‘],
during the executive sessions.
Strong sentiment existed for clear-
ance of copyrighted music_at ’t:he
source whether it be a nationwide

(Continued on page 49)
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The Movies: Space Buyers but Time Beggars - - 4n Editorial

‘V[AYBE broadeasters are suckers for sob-
stories.
milk of human kindness than their confempo-
ravies of the press. But if ever a streamlined,
triple-tonguing "Gabriel were needed to arouse
the brethren of broadcasting, it is now!

First, the movie producers and.-exhibitors
(who, incidentally, control most of ASCAP’s
repertoire) chip in a million-dollar kitty to
promote pictures exclusively in the newspa-
pers, which have space for sale. The combined
,pmducels and exhibitors, including iour old
ASCAP-bolting  acquaintances the Warner
Bros., disclose they will slather a handful of
hundred thousands in the daily press. And
even Phileo, which wouldn’t be in the set man-
ufacturing business were it not for what the
broadcasters transmit, makes a grandiose pub-
licity spl\ash about newspaper campaigns and
about how newspapers can do the job, with-
out 1e'\117mg they’re qellmg themselves kind
of short. »

In this sudden surge of entertainment dol-
Iars to the printed page, why should radio be
ignored? The answer is simple. The movies
don’t "have to buy time. Broadeasters give it

Or pelhaps they have more of the -

away, as in the case of the Irving Berlin per-
formanee a few weeks ago which started
a box-office stampede for Alexander’s Ragtime
Band. Sheet music and record sales are soar-
ing. And broadcasters: arve paying ASCAP

about $5,500,000 a year for the right to per--

form that kind of music—when
doesn’t “restrict” the numbers. -
Unfortunately, the memory of both the
broadcaster and maybe the motion picture
man is short-lived. It was just three years
ago that Warner Bros. bolted ASCAP and de-
cided to license its own music to radio, sinee
it had one-third of the popular catalog. Just
six months Inter it:crawled back in the fold
because the nelworks and many '
barred the use of Warner music.
of Warner songs became almost nil, But
the audience didn’t mind. Worse than' that,
Warner pictures lost prestige. Box office ve-
ceipts shrank because Warner pietures lost
their life-blood, the radio “plug”. One bf its
musicals turned out to be a colossal ﬂop"\vhen
it would have
radio help. |
But radio does more than give it d\\'dV It

ASCAP

stations
Popularity

been a bonanza with normal

runs novie gossip columns, commercial or sus-
taining, sweet or sour. It merchandises and
publicizes and gives “premieres” to the movies,

- It falls for the pap published in the movie-

subsidized journals trying to clbow into radio,
evidently on the theory that if you can’t lick
‘e, join ‘em.

Newspapefs generally, along
media and lustry, have felt depression
pangs in reecent months. Publishers got to-
gether and decided to cut down pufl-stufl.
Newsprint costs hit a new high, and they said
they wanted to save space. Many papers have
cut out program columns,
beenuse  the publie wouldn't stand  for it
Whether that trend has contributed to the
movie trek to newspaper advertising we can
only guess. We'll do the same in the case of
Philco. And after reading the press release of
Philco, as to why it is using newspapers, we
would commend to its advertising heads an
elementary study of the wmedium that has
made Phileo Phileo.

There isn’t any rcerimination over these
new and inspired trends. Broadeast advertis-
ing is getting on nicely beeause it gets adver-
tisers most of, the best vesults for the least.

with  other

but not proprams, .

8

Miller .Challengeé Enemies. of Private .

Competitive Radio in Peabody Address

THE GAUNTLET was thrown

down to enemies’of the American
plan of broadeasting by Neville
Miller, president of the NAB, in
his first nationwide broadcast ad-
dresg since assummg that post
July 1. The occasion was. com-
mencement at Peabody Teachers
College Aug. 19, at which Mr. Mil-
ler was the main- speaker. His
theme was freedom of radio and
the speech was carried over NBC-
Blue.

““Any invasion of our free, com-
petitive system of American broad-
casting from any quarter whatso-
ever will meet with all the resist-
ance at my command,” said ‘Mr.
Miller, “and I believe with the re-
sistance of the people who own and
usé the 30,000,000 radio’sets op-
erative throughout America to-
night.”

Mr. Miller asserted that the in-
dustry welcomes and needs govern-
mnient 1egul‘1tlon to prevent confu-
sion in_the air and that the NAB
-takes the stand that stations must
operate in the. public interest or
forfeit their franchise.

“But if an agency of Govern-
ment seeks to dictate what shall
and what shall’ not be broadeast,”
he said, “then that is another
matter. For that agency is aban-
doning the democratic pattern and
is assuming the technique of the

totalitarian state which determines .

what people shall hear, what they
shall say, what they shall read
and think. I can imagine, as you
can imagine, what would happen
in this country should such a thing
run headlong into the American
independence of ‘spirit which de-
manfds both the right to listen and
theright to be heard.

‘American radio has never been

lotked to the goosestep of a dic-
tatdr. Here radio has never
stopped to sell Hatred, to merchan-
dise prejudice of race or religion—

and with yqur help it never shall.”

. Mr. Miller invited his listeners,
prospective educators, to visit their
local radio stations and secure a
copy of the new book, on educa-
tional broadcasting which the NAB
will shortly place in the hands of
all its station members in order to
help them solve the problem of edu-
cational broadcasting. He said ra-
dio cannot do the job of educa-
tional broadcasting alome and
needs the intelligent cooperation
of ‘teachers.

“Let the next enrichment of the
radio art’ come from educators,
versed in the backgreund and tra-
dition of the teacher; skilled in the
preparation and the presentation
of material; able to command
wider audiences among the masses
of our people with the cooperation
and joint responsibility of Ameri-
can broadcasters,” he said. By ra-
dio let us permeate throughout the
strata of American life, the infor-
mation and the inspiration which
will move forward the whole base
of American civilization. :

Others Must Help

“Radio, is after all, a mirvor of
the genius, of the talent and the
thought of the Awerican people.
Its level can be no higher than the
general level of education and cul-
ture in the country. It will never
be any better as an educational
medium than the educators who

- use it; it will never-be .any better

as 4 vehicle of drama than the
playwrights and actors of the the-
atre; and it will never be any

.more intelligent as a forum on’

public affairs than the people who
do our thinking on public affairs.

“If we would inciease and widen
the cultural and educational ef-
fectiveness of radio, more than
the allotment of time and the de-
vel'op‘ment of new program tech-
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NEVILLE \IILLER in collegiate
cap and gown, as 31L addressed the
graduating class | the (xcmgrc
Peabody College for Teachers in
Nashville Aug, 19. The address
was fed to the NBC Blue by WSM,
with Jack Har as announcer.,
WSIX, Nashville lloeal, broadeast
the exercises locally with Jim Tur-
ner, program dir ector, handling the
mierophone. i
\

niques are called Efor. We must,
through the spreadiof education to
all sections of our population, pave
the way for the accéptance of such
programs. Let me {m\l\e the point
clear: radio will cm‘tmue to do its
part to elevate the level of Amer-
ican taste; to popularize things
cultural; to bring the questions of
the day straight and instantly to
the American fireside, but 7(1(110
cammt do the job a[;mc

—i__‘
Insurance Series
SERVICE LIFE INSURANCE
Co., Omaha, will soon start a quar-
ter-hour thrice-weekly live series
on 10 or 12 Midwestern stations.

Buchanan-Thomas Adv. Ageney,
Omaha, has the account.

Motion Picture Industry

Purchases White Space; -

Philco Uses Newspapers

WITH the motion picture industry
announcing plans to' spend a mil-
lion dollars in special advertising
campaigns—mostly in newspapers
with no mention of paid radio ad-
vertising—to promote “Motion Pic-
tures’ Greatest Year”, Joseph
Bernhard, president of. Warner
Bros. Theatres recently told the
annual meeting of executives and
managers of Warner Bros. Phila-
delphia theatre zone that the fund
would be split three ways—$600,-
000 for mnewspaper advertising,
$250,000 for prizes in a national
Movie Quiz contest, and $150,000
for other expenses.

He declaved that “this division of
the expenditure is evidence that
the motion picture business is not
only a powerful ally to other in-
dustries, but that it is also the best
friend the newspaper business has
among large advertisers.”

Motion picture producers and ex-
hibitors, raising the funds jointly,
will collectively sponsor the adver-
tising, which will appear in prac-
tically every daily newspaper in
the United States. The campaign,
amounting to about 5,000 lines in
each newspaper, will begin Sept. 1,
and will include a review, of the
history of the industry.

Ernest B. Loveman, advertising
manager of the :Philco Radio &
Television Corp., Philadelphia, out-
lining the nationwide newspaper
advertising campaign Philco is
starting about Sept. 1, said the
firm is concentrating on news-
papers.

AMERICAN TOBACCO Co., New
York (Half-and-Half smoking to-
bacco), will sponsor Ben Bernie
and his orchestra and Lew Lehr,
comedian, on a national CBS net-
work on Sundays. The program
will start Oct. 2, to be heard at
5:30-6 p. m. Agency is Young &
Rubicam, New York.
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Protectwn of Radw Program Ideas

'IIIh OALY sure method today of
protecting a radio program idea is
to divulge it to no one. Even then
the same idea may be conceived
quite independently by another,
because no one person has a
monopoly on thought. It is readily
apparent that this method, al-
though sound theoretically, is val-
ueless in practlice, beeause the cre-
ator is unable to realize any profit
from an iden unless it is put to
use, which eannot be done without
divulging it. In disclosing it, he
should protect himself as much as
he can.

As most radio program ideas
will require dramatization before
they can be broadeast, it is advis-
able for the idea man to put his
thoughts into radio script form. If
he himself cannot do this, he
should engage an experienced ra-
dig writer for the work on some
suitable written profit - sharing
arrangement signed by both par-
ties. Preferably, such an agree-
ment should put the ownership of
all rights in the idea man, so that

_only he can sell the material.

Aside from the better protection
afforded, which will be discussed
later, a practical sales advantage
is to be gained, because many net-
works, stations, advertisers - and
agencies which will not listen to
just an idea will consider finished
radio scripts. A copy should be
kept because the submitted script
might be lost; in fact, many com-
panies insist upon this protection
for the author because of experi-
ence with persons who claimed to
have submitted manuscripts which
were never received or were lost.

A Mere Idea
Cannot Be Copyrighted

Can a mere idea be copyrighted?
No! However, if the idea is ex-
pressed in a radio script consisting
of dramatie or dramatico-musical
material or in a lecture, sermon
or address, the Copyright Office
will. issue a certificate of registra-
tion upon the deposit of one copy
with an application for registra-
tion and a $1 fee. The copyright
gives the owner no exclusive rights
to use the title of the script or to
the ideas expressed, although the
use, of certain titles can be en-
Jomed if by reason of extensive
use they have acquired a special
meaning to the public.

It does give him exclusive rights
as to his manner of expressing the
ideas and no one can thereafter
broadeast, perform or copy the
seript without his permission. The
advantages of registration are (1)

® Partner since 1936 in the law firm
Crawford & Sprague, New York; special
counsel for National Committee of In-
dependent Broadcasters in 1938 American
Federation of Musicians negotiations and
for NAB in various copyr:ght matters ;
associate counsel 'NBC previous seven
years and in important cases of Kreym-
borg v. Durante, Uproar v. NBC & Texas
Co., ete; with New York law firm Hunt,
Hill & Betts prior to 1929; graduate of
New York University Law School; mem-
ber New York Advertising Club, Associa-
tion of Bar of City of New York, Ameri-
can Bar Association, New York County
Lawyers Association, Federal Communi-
cations Bar Association: author of “Free-
dom of the Air”, Air Law Review.

Written Contract Main Requisite
Declares Legal Authority

By STUART SPRAGUE*

MR. SPRAGUE

HOW CAN I protect my radio program
idea? That question, or variations of it,
is put t6 Broadcasting and its editors
almost weekly. To supply expert legal
thought on this highly controversial sub-
ject, Broadcasting asked the writer, who
is widely recognized as an authority on
tadio performing rights, to throw all
possible light on the problem. He has
had extensive experience in handling
the problems involved in copyright.

primae facie proof of authorship,

-station or an advertiser without

“of radio

(2) proof that the work was cre-
ated not later than the date of
registration, (3) statutory dam-
ages and counsel fees allowable in
case of infringement, and (4) psy-
chological effect of the term “copy-
right” on the public and on poten-
tial or actual infringers.

It should be stated that it is not
legally necessary to copyright ra-
dio scripts as they are protected
by our common law until such
time as copies are made for publi-
cation or sale. Public performance
does not amount to publication.
The advantages of this common
law protection are (1) perpetual
term. until publication, (2) no reg-
istration formalities, (3) protec-
tion even if not in dramatic or lec-
ture form and (4) no expense. In
practice, only a small percentage
scripts -broadeast are
copyrighted, due, no doubt, to the
expense and trouble of copyright-
ing.

Written Contract as
Praf¢ction to Originator

Sonmie believe that certain rights
can be secured in a plan, idea or
script by merely mailing it in a
postpaid sealed envelope addressed
to the sender or some responsible
third party, the receiving party
merely keeping the package un-
opened. In the writer’s opinion all
that can be said for this protec-
tion scheme is that it furnishes
some evidence that the idea, plan
or script was conceived or written
not later than the postmark date.
It creates no rights that the cre-
ator of the idea would not other-
wise possess. A sworn affidavit of
the creator to the seript or idea
with a county clerk’s certificate
affixed (to disprove any contention
that the affidavit was dated back)
would seem about equally effective.
The important thing to bear in
mind is that the rights of the par-
ties are established by the nego-

. tiations with the prospective pur-

chaser rather than by the affidavit
or the mailing of the idea or plan.

Should the originator of a pro-
gram idea or plan submit it to a

BROADCASTING o Broadcast Advertising Y.

having placed it in some literary
form, he caznnot object to its use
unless he has a contract. The con-
tract may be verbal and in some
instances its terms need not even
have been discussed, the courts
implying a contract where the cir-
cumstances indicate that the idea

-man had no intention of making

a gift of the idea for the commer-
cial advantage of the other party.

‘The jury may decide on the facts

of the case to award a reasonable
sum to the plaintiff; an award
equal to defendant’s profits would
be excessive although proper
.enough in a copyright case.

On the other hand, they may
conclude that the idea was not
original or that the plaintiff had
no intention of securing financial
compensation when he submitted
it or that the defendant made mo
use of the idea, or that the plain-
tiff gave the defendant full dis-
cretion as to what, if anything,
should be paid for the use of the
idea, in any of which cases no re-
covery should be zllowed.

If a program idea is submxtbed
‘both the party submxttmg it and
the party to whom it is submitted
should want it expressed in writ-
ing in as much as possible for then
neither party can later be con-
fronted with the contention that
the program idea was quite differ-
Ent from that actually submitted
even though the idea was also oral-
ly discussed, as it usually will be.
" Qccasionally originators of sales
or program ideas have been known
to submit a formal contract re-
quiring the payment of a percent-
age of increased sales and to in-
sist upon the contract being signed
before divulging any details. If
one were looking for the best way
of killing off a prospect, this-would
be it. No sane advertiser could be
expected to put his name to a con-
tract that might tie his hands from
using other similar ideas. created
by other idea men or by his own

advertising department.

1Because of a-number of court

decisions allpwing recoveries for
the alleged use of s]ogans or plans,

many advertising agencies nﬂ"é
devised a form of pv‘ott‘ctmﬁ
against unfounded suits—az doeu
ment which they require the ideal
man to sign. person might]
hesitate to sign this form becauss

it seems to make the agency thel
sole arbiter as to whether th
idea is original orsnot and what!
price should be paid. However, if
the person knows the ageney's
reputation for fair dealing, he|
should rely on it and sign the
agreement because no reputable
agency could afford to jeopardize
its business standing by using an
idea without paying the orxgmawr

Holdings of the Courts on
Rights of Idea Creators \

Various courts have held that a
contract to pay for the use of an |
idea lacking originality is unen- |
forceable. There are decisions that |

idea’ for incredsing profits by |
|
i
l

‘merely raising the price of the

article sold lacked novelty and
that an idea of rearranging the
weight of an automobile to equal- |
ize the strain upon the springs |
lacked novelty. Courts have held
that a plan for insurance sales
could be used by the company to
which it was submitted, as no
steps had been taken to protect
the plan from escape or disclosure;
that a slogan submitted to and
clajimed to have been used by a
department store justified a jury
verdict for the idea man; that the
submission of ideas or plans to an
agency on a speculative basis, the
agency submitting them to an ad-
vertiser, who, hewever, did not
use them, justified a verdiet’
agamst the agency for the value
of services performed at the agen-
¢y’s Tequest on the theory that the
prestige ‘of the agency was en-
hanced in -the eyes of the adver-
tiser;

i

i

{
|
1
¢
i
H

that when an advertizer ..

agreed to consider an idea only on ||

the understanding that the use to
be made of it and the price, if any,
to be paid for it, were to rest
golely in the advertiser’s discre-
tion there could be no recovery for
the use of the idea thus submitted
ag the creator relied solely upon
the good faith and sense of fair-
ness of the. advertiser in paying
for the idea; that an agency which
creates an advertising plan for a
client, but which is unable to reap
its benefits because the client en-
gages a different agency to use
the plan, is entitled to a verdict.

It is evident from the decisions
handed down thus far thakthe law
furnishes a remedy in situations in
which the idea is original and is
submitted and used under condi-
tions which make some cémpen-
sation not only expected but also
virtually necessary. However, since
the law always favors the diligent,
persons who put their ideas into
the most tangible form possible
and who protect them as suggest-
ed in this article are more apt to
meet with success in both nego-
tiation and litigation than persons
who have mere intangible ideas or
plans.

v September 1, 1938 « Page 15

ol

L



www.americanradiohistory.com

e

" not been in

Sale of Four Hearst Stations

In Texas Near Consummation

Stoer Goes to Texas to Handle Arrangementss
Sale of KYA to Hart Group in Negotiation

WITH E. M. Stoer; comptroller of
Hearst Radio, in-Texas to consum-
mate al‘ldngements, sale of the four
Hearst ,Southwest stations for ap-
proximately $750,000 is anticipated
shortly:

Stations involved in the transac-
tions are KTS8A, San Antonio;
KOMA, Oklahoma City; WACO,
Waco, and KNOW, Austin. lCon-
tracts coveripg their disposltion,
subject . to customary FCC ap--
proval, already have been drawn.
Mr. Stoer has been in Fort Worth
for the dlast> fornight,, conferring
with Elliott Roosevelt, “Hearst Ra-
dio president, and with the pros-
pective purchasers.

Meanwhile, conversations were
in progress for the sale of KYA,
San Francisco, at a reported fig-

‘ure of $150,000 to a group headed

by Fred J. Hart, former owner of

- KQW, San Jose, and until recent-

Iy president and general manager
of Honolulu Breadeasting Co., oper-
ating KGMB and KHBC, Hilo.

‘Steer in Charge

With the recent promotion of
Joseph V. Connolly, chairman of
the board of Hearst Radio, as head
of other Hearst gnterprises, the
task of consummating sales nego-
tiations for the " Hearst stations
has been assigned. Mr. Stoer, it was
learned. Presumably; he does mot
plan to take up the KYA negotia-
tions until after the Texas affairs
have been cleaned up. ‘ .

Two of the ten Hearst stations :

. —KEHE, Los Angeles, and WINS,

New Yor k———ah eady are under aales
contract, subject to FCC approval.
KEHE was sold to Earl C. An-
thony, operator of KFI and KECA,
Los Angeles, for $400,000. Pur-
chase of WINS was sdrranged by
Col. Arthur O’Brien, prominent
Washington State and Washing-
ton, D. C., attorney, for $250,000.

Apparently seme hitch has de-
veloped in the WINS sale. Col.
O’Brien, it is learned, has not per-
fected the sales -contract and has
conversation with
Hearst officials for some weeks.
Similarly,” his Washington attor-

. neys are said to be unaware of the

status 6f the arrangement. Be-
cause of this, it is reported new
negotiations have been undertaken
looking toward the sale of the New
York outlet to other parties or in-
dividuals. Here again, it is under-
stood, Hearst officials do not desirve
to begin conversations until the-
Southwest deals are consummated.
Contracts covering the sale of
KTSA CBS outlet, to Gene Howe
and ‘0. L. (Ted) Taylor, Texas.
ublishers and broadeasters, for
$300,000 already have been entered. <
All indications are that the .ar-

‘rangements will be completed

Ishortly.

Sale of WACO and KNOW, like-
wise CBS outlets, to S. W. Rich-
ardson and Charles F. Roeser, mil-

Jlionaire Fort Worth oil operators, ~

for $50,000 each likewise was ve-

. garded,

-Texas .

‘others, which are 100¢%

.WISN,

as practically completed.
Messrs. Richardson and Roeser are
financially interested in the new
State Network venture,
headed by Mr. Roosevelt and with
Neal Barrett, Hearst Radio vice-

" president, as exceutive vice-presi-

dent.
KOMA in Negotiation N

The fourth Southwest Hearst
station, KOMA, is understood to be
in process of consideration by a
syndicate of individual oil opera-
tors in Oklahoma City for $350,000.
Some doubt is expressed regarding
this transaction, however. The only
name thus far mentmnc(l is that of
Harrison Smith, Oklahoma City
industrialist.

It has been definitely asserted in
the past by Hearst exceutives that
WCARE,. Pittsburgh, is not on the
market. Owned by Hearst Consoli-
dated Newspapers, the station is
under different ownership than the
owned by
Heanst Radio. .

The remaining two Hearst sta-
tions, WBAL, Baltimore, and
Milwaukee, have been con-
sidered by a number of groups but
up to this time all offers have been
rejected. There is a possibility, it
is understood, that these stations
also will be withdrawn from sale.
In any event, this matter has been
discussed though no definite con-
clusion has been reached. -

- O’Daniel Returns to Air

On Texas State Network '’

W. LEE ODANIEL, governor-
designate of Texas, is expected to
continue his commercial broadeasts
in behalf of his floutr brand, accord-
ing to advices from Texas, al-
though it had been reported that
he would have a half-hour broad-
cast each Sunday night on the new
Texas State'Network for “Fireside
Chats”-and in addition purchase
commercial time for his flour.

. O'Daniel’s phenomenal cam-
pmgn was waged almost entuely
by radio and his statewide' popu-
lar sprang largely from com-
mercial, broadeasts over the Texas
Quality Network. In behalf of the
latter, it was stated Aug. 26 that
several of the stations declined to
give Mr. O’Daniel time for “Fire-

"side Chats” because it was held he

is in fact only a candidate for of-
fice and not until after the No-
vember elections will be governor-
elect. If the station or stations give
him time before the November
elections, it was held, then under
the'law they would have to give all
other political candidates time
under the same conditions.

It was also stated on behalf of
TQN that the network has been
unable to clear acceptable time for
Mr. 'O’Daniel to resume his Hill-
billy Flour broadcasts.

Texas State Network, of which

. Elliott Roosevelt is the president,

is scheduled to begin operation
Sept. 15 over a 23-station hookup
in 22 Texas cities.

Page 16> » September 1, 1938

Out of Season

WITH the Tennessee tem-
perature hovering around 100
“degrees, WMP S, Memphis
donated time Aug. 26 to a
coal dealer, a Turkish bath
proprietor, a furnace sales-
man, a fur coat store and a
winter underwear salesman
-—to prove there are harder
selling jobs than peddling
ice boxes to Eskimos. Repre-
sentatives of cach firm were
given carte blanche to de-
liver commercials for their
respective businesses on the
local broadeast, which imme-
diately f()llowod the NBC-
Blue intervigw with Jim Mor-
an  from Juneau, Alasky,
where he ostensibly had gone
to sell ice boxes to Eskimos.

Educational Grant
aal ! N .
To New York City
Paves Way for a Long Range
School-Radio! Development
WITH the graiting of a construe-
tion. permit by the ICC Aug. 16
to the Board of Education of New
York City for an_cducational
broadcast station. to operate on
41,100 ke. with 500 watts power
unlimited time, which will cooper-
ate with WNYC, New York munic-
ipal station, a lonﬂ range develop-
ment of educational shortwave
broadcast programs suitable for
use in metropolitah schools took
definite shape [BROADCASTING
Aug.”

The new hxgh frequency trans-
mitter, to be ¢tonstructed by the
Board of Education at 29 Green
Place, Brooklyn, has been given the
call letters W2XRG and will have
Western Electric equipment
throughout. It will supplement and
extend the e\peumental classmom
program service supplied by
WNYC-during the last school year
in cooperation! with the High
School Principals Assn. of New
York City. The development car-
ries on .a two-fold plom*\m that
involves increas WNYC’s facil-
ities as well asithe additional ser-
vice of the spccml shortwave trans-
mitter. The program'is a joint ven-~
ture of the Board of Education
and the municipal station.

Solves the ngime Problem

Facilities wil mcéude one me-
dium-sized studio for dramatics
and speakers and a large audi-
torium-studio séating 250 persons
for special programs at Brooklyn
Municipal High School. When com-
pleted, the studios will serve as the
official studios bf the Board of
Education and las auxiliary - stu-
dios for WNYGC.

The new setup will solve: the
problem of supplying programs to
schools at times iwhen they can be
heard most convement]y The short-
wave station can rebroadcast at
several different| timgs a program
which has already gone on the air.
When only the facilities of WNYC
were available, many classes missed
the program designed for them,
since classes in |the same subJect
over the city meet at different
times thmughoul‘, the day.

\\IIsRI(‘ AN CIG \RI TTE & CIGAR

New Yark, h(\\' appointed Young
& Ruhwm\ \(*\\'g Cork, as ageney for
Pall Mall (‘u:.uott?s

PETER PAUL PLANS
TWO SPOT SERIES.

PETER PAUL Inc, \Idugdtml\
Conn., is launching two spot series
a  37-station campaign for Jts
Mounds candy bar and an 18-station
campaign for its Ten Crown char.
coal chewing gum. The series fol.
low successful tests in seven east-
ern cities.

The Mound list includes five one-
minute transcriptions a week on
WIHO WTCN KOA WGST WSM
WREC KMBC WOW WCSsU
WJAR WTIC WIEBR WCKY
WIIK WAVE WNEW WIEAN
WEKBN WCAE WBEN WGBI
WP WI'AA KTUL WPTPER
WS0C WSJS KSD WBBM WwL
WMBG WDBJ  WBEO WJIMS
WHDIE CJIC and an unselected
Birmingham station,

For its Ten Crown, the firm will
place five-weekly live announce-
ments on WITCN KFEL WGST
WDAF
WAVE WSMB WIP WGBI WBRE
WSOC WSJS . WFMD WRVA
WDBJ and an unselected station,

Agency  for both products is
Platt-Forbes, New York.

Texas Quality Network
To Observe Anniversary
TEXAS QUALITY NETWORK
will celebrate its fourth anniver-
sary Sept. 10 with a series of pro-
grams oviginating in the studios of
member stations—WEFAA, Dallas;
WBAP, Fort Worth; KPRC, Hous-
ton, dnd WOAI San_Antonio. The
annual meeting of TQN station of-
ficials was to be held in Fort
Worth Aung. 30, when final plans
for the celebration were to be
formulated.

When the Texas Qua.lxtv Net-
work was organized in 1934, the
now disbanded Southwest Broad-
casting System was in operation.
In spite of this, however, TQN was
'a Success flom the outset and cur-
rently carries, or has scheduled,
more than 35 quarter-hour and
half-hour programs for national
and regional advertisers. Sustain-
ing service includes broadeasting
of the Texas Farm & Home Pro-
gram from Texas A & M College
six days weekly.

Lohr Denies ASCAP Deal

BLANKET denial of published re-
ports (elsewhere) that NBC is ne-
gotiating with ASCAP on renewal
.of its music copyright contract
was issued Aug. 24 by NBC Presi-
dent Lohr. His formal announce-
ment follows:

“It is the policy of the National
Broadeasting Company in any discus-
sion of licensing arrangements with
the American Society of Composers,
Authors and Publishers, to make no
move independently, but to work in
the closest cooperation at every step
with its aflilinted stations, the Inde-
pent Radio Network Affiliates and the
National Association of Broadeasters.

“A printed statement that A, L.
Ashby, NBC vice-president and gen-
eral counsel, had approached ASCATD
regarding preliminary discussions for
a separate contract with the networks
is untrue and without the slightest
foundation in fact.”

.

THE Lutheran Laymen’s League,
St. Louis, for several years a user
of radio on a special MBS hookup,
returns to the air this year on
QOct. 23, using 59 stations, using
the 1-1:30 p. m. period on Sun-
days, with repeat at 4:30. Agency
again is Kelly,Stuhlman & Zahrndt,
Q;t Louis.

BR(XADCASTING * Broadcast Advorusmg

WAAB WMAL WIJR -

D@utseh Ready ’[0;§

Sept. 15 Is Picked for
World Transcription
System

RADIO’s first major market “wax
network”, embracing some 30 out-
standing stations as basic outlets,
will .get under way in mid- Sep—
tember as the World Transcription
System.

Tentatively scheduled to begin
operation Sept. 15, the new net-
work will function as a subsidiary
of  World Broadeasting  System,
pioneer in \pot transeription broad-
casting and in large measure re-
sponsible for its development.
Percy L. Deutsch, president of
WBS, has worked on the plan for
several years, and while he with-
held details, he informed Broap-
CASTING, Aug 30 that his organi-
zation has ‘' definitely decided to
proceed with the venture.

Already, it was
learned, two doz-
en stations in im-
portant markets
have contracted
with WTS. By
Sept. 15, the ten-

tative starting

date, it is expect-

i ! 2 ed at least 30
ir. Kendrick  basic stations will

be aligned. The network will be
offered in a block to advertisers in
the same fashion as the wire
chains, the only essential differ-
ence being the transmitting me-
dium. Discs instead of wire lines
will be used.

Kendrick to New York

Simultancously, it was learned
that A. J. Kendriek, vice-president
of WBS in charge of Chicago op-
erations, will move to New York
about Sept. 15 to assume imme-

diate supervision of WTS. Read -

Wight, Mr. Kendrick’s chief assist-
ant in Chicago, will take charge
of that office. Mr. Kendrick has
been active in contacting stations
on the new venture, along with
A. B. Sambrook, station relations
manager. It is expected his as-
signment will include field opera-
tions as well as general supervi-
sion at New York headquarters.
Under the plan, basic stations
will pay WTS a percentage of
their card rates to cover mechani-
cal costs. The percentage will vary,
depending upon the importance of
the market and the station, but in
no event will be Iess than 5%. In

Campﬁell Dickering

CAMPBELL SOUP Co, Camden,
is planning 'a network  series to
start this autumn, with Edwin C.
Hill as commentatm The program
is understood to have been sub-
mitted to NBC by Ward Wheelock
Co., Philadelphia, the Campbell
agency, but no contract had been
signed by the network as BROAD-
CASTING went to press. The com-
mentary program would be in ad-
dition to the 'new Hollywood Hotel
program starting Sept. 9 on 70
CBS stations and the Amos ‘n’.
Andy series on NBC-Red.

BROADCASTING o Broadeast Advertising’

|
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PERCY L. DEUTSCH

some instances it will be 734%¢ and

in others 1077, This fee will cover
cost of production of masters and
dises. i

“More than 20 leading broadeast-
ers in the larger markets have
already signed with World in this
latest move to develop more na-
tional transcription advertising for
stations,” Mr. Deutsch announced
Aug. 30. YA complete list of mem-
ber stations will be announced
shortly.”

W

Start Disc Network

Employing ERPI wide-range re-
cording methods, quality of WBS
transcriptions has always been of
highest calibre. General public ac-
ceptance of transeriptions led to
the development of the wax net-
work project. Flexibility of ser-
vice, taking into account time dif-
ferentials, also has made transerip-
tion spot a desirable medium for
particular types of national and
regional advertisers with peculiar
merchandising  situations. 1t s
presumed WTS will intensify its
sales efforts in that particular
trade sphere.

WTS will function as a subsidi-
ary of WBS which will- continue
its regular transcription library
and other operations. Mr. Deutsch,
however, heads both organizations,
with Mr. Kendrick in immediate
charge of WTS. All other execu-
tives and officers of WBS will func-
tion for WTS, under present plans.

Last June, Mr. Deutsch and Mr.
Sambrook outlined pretiminary
plans for WTS at a dinner in
Wiashington attended by more than
a score of prominent broadeasters.z
The session was held coincident
with the FCC hearings on proposed
new regulations. At the Independ-
ent Radio Network Affiliates con-
vention in  Chicago last month,
Mr. Deutsch and his associates
held further conferences with key
broadcasters. It was following this
session that he decided to proceed -
with the plan.

Exclusion of Radid From Paid Portion

Of Movie Drive Is

ACTION of the motion: picture in-
dustly-m 1estrlctmg its new ad-
vertising campaign to newspapers
was challenged Aug. 30 on behalf
of the broadeasting industry by
Ed Kirby, NAB pubh(. relations
director.

In a letter to Howald Deitz,
Metro-Goldwyn-Mayer official dr\d
chairman of the “Movies Are Your
Best Entertainment” campaign,
Mr. Kirby questionéd the logic of
theDeitz statement outlining rea-

why the motion picture cam-

paign™ was resiricted to printed
media.
The NAB public director re-

vealed that the trade association

will undertake a “complete review
of the situation”. Paul Peter, re-
search director of the NAB, will
make a “comprehensive study of
all practices, relations and coopera-

Criticized by NAB

miss in its duty “if it did not take
exception to the farreaching im-
plications involved in your state-
ment.”

“We do not seek to divert one
penny of your present appropria-
tion, but what we do attempt
frankly, is to clarify the confused
thinking of your committee in its
appraisal of the radic medium,”
the letter said.

Movie Use of Radio

“The radio industry has never

"taken the position that the motion

picture industry should ever spend
a dollar in radio at the expense of

a dollar pulled out of a newspaper

,appropriation. We have observed

that motion picture promotion

‘especially requires newspaper art

3

tive connections between the two?

industries,” he said.

“Upon these findings, the broad-
casters hope to evolve a sounder
and more equitable relationship
which will insure at least-that the
privilege it has extended will not
be abused or ignored,” he said.

Confusion on Media

The letter made clear that there
was no complaint against the press.
Mr, Kirby said that recent conver-
sations between leaders of hoth
press and radio have given promise
that “a new and more far-sighted
and wholesomely competitive ac-
tivity is possible” between the two
media. He added, however, that
the press, adver tmem and the pub-
lic would regard the NAB as re-

1

H

and notice and permanence of dis-
play for playing dates and loca-
tion.

“We have likewise been of the

j,opiniop that radio brings a new

. dimension and a new character-

istic to motion picture exploita-

Hion and we have felt too, that

| picture merchandising

radio in many areas was reaching
new audiences for motion picture
theatres, was developing new
tastes through new approaches
possible only through radio. We -
have felt that such new and ad-
ditional contributions’ to motion
were  de-
serving of some edonomic return,
the same way in which the news-
papers justly charge for and earn
a fair return for the services they
render in the visual field.

“Even though your statement
fails to refleect such an evaluation
of radio’s effectiveness, the vigor-

'
1 .

ChairmanMecNinch

In Harness Agaiﬁ

Routine Matters Are Decided
At FCC Quorum Session

A QUORUM of the FCC, presided
over by Chairman Frank R. 3z
Ninch, convened Aug. 36 for the
first time in several weeks 40 make
plans for an active fall session.
Chairman MeNineh returned to
his desk Aug. 29 after having
been away continuously since early
July. In excellent health and ruddy-
complexioned after a fortnight’s
sojourn at a New Jersey beach, the
Chairman planned to have thmgs
going full swing Sept.
diately after Labor Day.

Broadcast Meeting

On Aug, 28, four members of
the Commission held a meeting to

6, imme- i

consider telegraph and t,eicphane
matters. For the following day a
meeting was scheduled on routine
broadeast matters. Present were
Chairman McNinch, and Commis-
sioners Sykes, Brown and Craven.
Other members were vacationing
away from Washington. All were

expected back, however, immedi-
ately after Labor Day.
A meeting of the st,w_al ed Chain-

Monopoly committee, for the purs
pose of establishing a date for
formal hearings on tbe broad net-
work inquiry, was anticipated in
carly September. The committee,
comprising Commizsioners ‘é{f-
Ninch, S}kcs Brown and Walker,
probably will meet without the

presence of the last-named merm- |

ber. It is expected to consider a
bill of particulars for the hemiing
and also set a date now likely to
he Oct. 10 or Oct. 17. Meznwhile,
William J. Dempsey, special coun-
sel for the committee, has been
devoting his full time fo prepara-
tions for the hearings.

ous activity” on the part of pro-
ducers and exploitation men to
secure plugs for stars, stories, and
songs indicate very clearly indeed
that radie offers a new and im-

e g

portant value in the exploitation -
of motion pictures and motion pic- |’

ture personalities. In fact, the rec-

ord of the past few years will in-

dicate, we believe, that motion pie-
ture peop]e have been more alert
to the promotional value of radic
than have broadcasters themselves.

Otherwise it is to be doubted if°
broadeasters would have permitted .

many of the indulgent Hollywood |

exploitations to have corne through
their transmitters, without cost

‘and with Iittle restriction.

“We believe the attitude of your
committee will be very disturbing
to hundreds of local exhibitors
throughout the country who have
been reeeiving generous and effec-
tive cooperation from their loeal
radio stations. We believe your
statement will be very dxsturbmg
to radio advertisers who are in-
vesting large sums of money in
motion prctuxc personalities in the
belief that such talent would at-
tract mot only the movie-going
public but would reach as wcll
larger sectors of the mass market,
both movice-goers and non-raovie-
goers through radio.

“In light of past cooperation,
the statement of your Committee
is most disappointing, and in view
of future relations between radio
and motion pictures, it is most
alarming.”

~ September 1, 1938 ‘¢ Page 17


www.americanradiohistory.com

Sliperpower Date

Again Postponed-

Briefs Now May Be Submiited
To FCC Up to*Sept. 6

A THIRD postponement—this time
until Sept. 6—for briefs summing
up arguments on the so-called
rules and regulations hearings
held béfore the FCC last Jume,
was authorized-Aug. 29 by the
“Superpower” Committee which
conducted the hearings.

Originally due Aug. 1, Lhe FCC
on its own ‘motion duthou/e(l post-
ponements to Aug. 15 and Sept, 1.
The last postponement, to Sept, 6,
was authorized after the matter
had been raised by Louis G. Cald-
well, Clear Channel Group counsel.
However,. the postponement, it was
stated, was on motion of the com-
niittee.

Cléar Channel Pleas
At the hearings, the Clear Chan-

nel Group, represented by Mr.
Caldwell, urged revision of the
proposed provision in the new

rules which would limit power to
a flat 50 kw. on clear channels, as
a means of opening the way for
power grants up to 500 kw. The
- group also vigorously opposed any
! further “blcakmg down” of clear
‘ channels.
The Regional Group, represented
by Paul D. P, Spearman, advocated

a maximum power of 50 kw. both -

on economic and technical grounds
and duplication on so-ealled Class
'I-A channels, claiming greater ser-
vice would thereby be provided.
The case of local. ‘Yindependents,
resented by ieorge O. Sutton, in
arge measure was similar to that
of the regional presentation.
Havana Miatus
In addition, WOR, Newark, and
'WCAU, Phx}adelphla, made indi-
vidual pleas for Class I-A channel
assignments as against the I-B, or
duplicated clear assignments pro-

posed for them under the Havana.

treaty providing for a wide scale
reallocation of channels and power.
Individual applicants also pre-
sented cases in, their own behalf
for assignment on certain clear
channels and for horizontal in-
creases in power.
Actual reallotment of assign-
- ments must await ratxﬁcatxon of
the Havana Treaty, covering as-
signments among the four nations
of the North American continent
which is not expected until De-
cember at the earliest. The treaty
itself does not become effective
until a year after three of the four
nations have ratified it and the
fourth signifies its intention of so
doing. The United States and Cuba
already have ratified and Canada
is expected to do so shortly. The
Mexican Congress ‘does not con-

vene until December, at which time *

it is e‘cpected 1t w111 act favorably;

Post Toasties on CBS

GENERAL FOODS Corp., New
York . (Post Toasties), on either
Odt. 1 or 8 will begin a new half-

ur variety show built around.

oe E. Brown, film comedian.
Veekly program will be released

er CBS and emanate from Holly-
ood. Time is now being cleared.
Talent will include comedians Gill
and Demling, with Margaret Me-
Crae, vocalist. Harry Sosnick’s or-
chestra will also be featured. Agen-
cy is Benton & Bowles, New York
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THIS is a picture of the mioon. It
isn’t a very good moon pieture. The
detail is poor and there scems to
be some motion. Herb Hollister, the
cameraman, explains this by say-
ing that he wasn’t focusing on the
moon, but on the top of the KANS
transmitter, a difference of some
240,000 nnles It might, but isn’t,
captmncd “Moon Over Wichita”,
Caption or no caption, it's a neat
innovation in candidery by one of
wradio’s foremost lens genuises.

New Good News Series
WITH Louis K. Sidney, M-G-M

_exceutive'in charge of radio direct-

ing activity, General Foods Corp:,
New York (Maxwell House coffee),
on Sept. 1 was to start the 1949
series of its Good News program

- on 70 NBC-Red network stations,

Thursdays, 9-10 p. m. The series will
be known as Good News of 1989 and
format will follow that of last-sea-
son. Talent lineup will remain vir-
tually the same. Fanny Brice,
Frank Morgan and Hanley Staf-
ford will be featured along with
guest artists. Meredith Willson’s
orchestra and Max Texr’s chorus
again will augment the musical
setup. Opening program will have
Louis B. Mayer, M-G-M first vice-
president, speaking and Robert
Young as master of ceremonies.
Ed Gardner, who produced the se-
ries last season, continues in that
capacity with Al Kaye as asgistant.
Writers are Sam Moore, Phil Rapp
-and Morey  Amsterdam. Marcela
Knapp is assistant radio director
of M-G-M.

Agency Affiliation Begun
ByMorganandGoodkind

" AN AFFILIATION between Ray-
mond R. Mcrgan Co., Hollywood

advertising agency and radio pro-
ducers, -nd Lewis Goodkind,
Chicago agency, effective Sept. 1,
was announced by Ray Morgan.
The Chicago offices, located in the
Palmolive Bldg., will be known as
Goodkind & Morgan. There will be
no change in name of Raymond R.
Morgan Co. in Hollywood. Good-
kind & Morgan will represent and
service accounts of Raymond R.
Morgan Co. in the midwest; the re-
verse. applying for Goodkind &
Morgan western business.
Raymond R. Morgan Co., found-
ed scveral years ago, handles ac-
counts of several regional and na-
tional advertisers. Mr. Goodkind,
for nine years with Lord & Thomas
and formerly radio service man-
ager of that firm’s Chicago head-
quarters, formed his own organiza-
tion a short time ago.
Holmes is vice-president of Good-

kind & Morgan.

. several sessions i of

Galvin R. -

PWA Grant to WOIL

PUBLIC Works Administrator
Harold L. Ickes on Aug. 27 an-
nounced approval of a PWA proj-
ect to install a 400-foot antenna,
- ground system and conneeting elec-
trie lines at WOI, the Iowa State
College station at "Ames. Total cost
of the improvements is estimated
at $13,640, including a PWA grant
of $6,138. This is believed to be
the first such project to be ap-
proved by the Public Works Ad-
ministration.

‘McFarlane Agam Loses

In Texas Run-off Vote
REP. W. D. McIFARLANE, per.
sistent eritic of radio and of the
FCC in Congress, was defe: rted tor
Lh(, Democratic nomination in the
primary run-off iAug. 28, Id Gos-
sett, 3h-year-old , Wichita® Falls at-
torney, led the incumbent by about
3,000 votes, after having failed to
procure the necessary majority in
the primary last' month.

‘Mr. MeFarlang,cwho had Presi-
dent Roosevelt’ds backing, made
numerous speeches during the last
Congress at-
tacking the alleged “radio monopo-
ly" and in criticism of commercial
broadeasting and of FFCC regula-
tion generally. An application, for
a new regional broadcasting sta-
tion in Wichita Falls, in which his
father origindlly was said to have
been interested, recently was grant-
ed by the FCC aver t}nee competi-
tive appllcatlons

John Pitts 'Ts Manager
Of WHMA, 'at’Anniston

JOHN PITTS, Southern manager
of World onadcastmg System in
Atlanta, will become manager of
the new WHMA at Anniston, Ala,,

scheduled to go on the air Oct. 1.),
according to Harry M. Ayers, pub-
lisher of the Anniston Star, licen-
see. It will operate with 100 watts
daytime on the 1420 kec. channel.

WHMA, according to Mr. Ayers,
will use Collins equipment.

Mr. Pitts was one of the organ-
izers of WSFA, Montgomery, and
has been with WBS for the last
five years, during which time he
has toured the Sputh. Chief engi-
neer will be James Cobble, of
Knoxville. Other personnel has not
yet been selected.;

Langendorf News

LANGENDORF UNITED BAKE-
RIES, San Francisco (bread &
cake), on Sept. starts sponsor-
ing a twice-week]y quarter-hour
dramatization of news events, sim-
ilar to March of mee, on 28 Pa-
cific Coast Don IJee network sta-
tions. Series will be heard Tuesday
and Thursday, t1mL not announced,
and originate flom KHJ, Los An-
geles. Franklin Bngman, will be
narrator and Carroll /O’Meara,
producer Don Clqtk is to write
the series. This program will sup-
plement the five eekly quarter-
hour Phanton Pilpt series spon-
sored by Langend¢rf Bakeries on
22 California and Washangton Don
Lee network stations. Young &
Rubicam, Hollywoad, is agency.

BALLARD & BALLARD Co. Ine,
Louisville (Oven-Red d\ biscuits),
which will start Smilin’ ¥d McConnell
onu NBG on Sépt. 16, has also con-
tracted for five-a-week quarter-hour
participation in thd Martha Deane
program on WOR, Newark., Agency is
Henri, Hurst & MeceBonald, Chicago.

ART TAYLOR NAMED
TO POST AT KRIC

ART TAYLOR, formerly of
KARK, Littie Rock, has been ap-
}‘mmtcd commereial manager of

{RIC, new local which began oper-
Atipns  in Beaumont, Tex.,, last
month, according to \V. L. Walt-
man, general manager. My, Walt.
man joined the station last June,
supervising its  construction. He
was formerly of KALB, Alexan-
dria, La., which he built in 1936,
Afterward he was with KBIX,
Auskogee, Okla,

Other  personnel ineludes Wils
Ham MeClanahan, program diree.
tor, formerly of WSAU, Wausau,
Wis,, and KALB, Franklin
W lnlchv 1d, continuity director, for-
merly of KBIX; James P, Man.
ship, chief engincer, formerly of
KBIX and KALB; Albert Donald.
son, formerly of KIFFXR, Okla-
homa City, and Richard Haynes,
announcer; 0. W. Jones, and John
McDaniel, engineers; James Me-
Grew, announcer and salesman;
John Kury, office assistant and an-
nouncer; Beau Beaumier, sports
announcer; Malcolm Scaxfe, Span-
ish announcer, and Peggy Brent,
handling women’s programs.

KRIC has installed 1005¢ West-
ernt Electric equipment and a 154
ft. Ideco Shunt‘excited radiator.
Studios are in a one-story brick
building in downtown Beaumont,
completely insulated with Celotex
Acusti tile.

Oppose Lamour Suit

NBC Artists Service and NBC
have filed a motion with the Cali-
fornia State Labor Commission
asking for dismissal of action
brought by Dorothy Lamour, Hol-
lywood radio singer and film act-
ress. Motion asserts that the Labor
Commission does not have jurisdic-
tion. Miss Lamour filed a com-

_plaint with the Commission Aug.

15 asking arbitration of her con-
tract difficulties with the agency
and voiding of her contract. In the
petition she asserts the agency
failed to give proper management
and obtained her signature to an
inequitable contract. Miss Lamour
receives $675 per broadeast on the
NBC Chase & Sanborn program.

New Avalon Program

BROWN & WILLIAMSON TO-
BACCO Corp., Louisville, on Sept.
3 starts a variety program, Sat-
urdays, 7-7:30 on 54 NBC-Red sta-
tions, promoting its Avalon cigar-
ettes. Agency is Russel M. Seeds &
Co., which recently placed a com-
bined disc-live half-hour program
on seven stations for Avalon and
Bugler tobacco [BROADCASTING,
July 15].

Heads Albany Sales

EDWARD KENDALL JOHNSON,
formerly of WSAY, Rochester, has
been appointed sales manager of
WOKO and WABY, Albany, by
Harold E. Smith, general manager.
Mr, Johnson. succeeds Aaron Kel-
lert who has been assigned as
spemal agent” of the two Albany
stations, Mr. Smith declared.

THE END of the world was pre-
viewed in a CBS program on Aug.
20, originating at the Fels Planetar-
ium, Philadelphia, through WCAU.
Alan Scoft, commentator, and Wag-
ner Sehlesinger, assistant director of
the Planetarium, described the terri-
fying scene.
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Cilain Stores Proving

A

ive "

In Booking Time for Autumn

Flfty-Nlne Stations

Scheduled by 59

Groups,

With Kroger System the Heaviest Buyer

By PAUL BRINES
NATIONAL survey of radio ad-
vertising by chain grocery stores
which BROADCASTING conducted in
mid-August indicates that 59 sta-
tions. are airing 255 quarter-hour
dise and live shows weekly, in ad-
dition Lo numerous spot announce-
ment schedules and  participation
programs, More than 58 national,
repional and loeal chain grocery
stores are advertising by radio, the
survey showed.

Leading the field among 200 sta-
tions queried in the survey, which
was limited to chain grocery stores,
was Kroger Food Stores with 99
quarter-hours weekly on 16 stations
nationally. Second was Independent
Grocers Ass'n. with 30 quarter-
hour programs weekly on nine sta-
tions, while Atlantic & Pacific and
Safeway Stores are using extensive
announcement schedules, according
to the survey.

Cities, stations and chain store
sponsors follow:

ABILENE, Kan, KFBI-—Clover
Farm Stores, two quarter-hour live
shows weekly; Beverly's Market, six
15-minute live shows weekly.
ALBUQUERQUE, KGGM—DBarber’s
Food Stores, six quarter-hour disc
shows weekly; Hammonds TFood
Stor six 15-minnte daytime shows
weekly ; Safewny Stores, 18 spot an-
nouncements weekly and daily spe-
cials.
BISMARCK, N. D., KFYR—Win-
ston & Newell Co. (Independent
Grocers Asdé'n,), three 13-minute disc
shows weekly; six five-minute dises
titled Cook’s Corner weekly.
BOISE, Ida, KIDO—Safeway Tood
Stores, sponsors special_events such as
sports and civieg affairs.
BRIDGEPORT, Conn.,, WICC—Giant
Shopping Center, 24 spot announce-
ments weekly, 3
BUPFFALO, WGR-WKDBW—S. "M
Flickinger (Red & White), six 15-
mintte seript shows weekly ; six quar-
ter-hour showsiweekly featuring cook-
ing recipes; three I3-minute daytime
shows weekly with Clinton Buehlman;
six B0-word ahnouncements weckly;
Larkin Stores; one 15-minute live
show weekly .rmd announcements six
diys weekly; Donahy-Faxon, 23 an-
nonneements \\(’(‘1\]) WBHBEN—Mohi-
('m Markets, six nnnouncements week-~
1 8. M. Flickinger, weekly announce-
monts of week-end specials
BUTTE, Maoit,, I\(,IR—SM(\\ 1
Jood Stores, 2() announcements week-
1y. . )
CIIATT. \\OO(L\ Tenn., WDOD-—
Four 15-minuté seript shows weekly.
CIIICAGO, WRBM — Kroger Food
Stores, eight séript shows \\eel\h
CINCINNATI, WKRC—Xroger Food
Stores, three  15-minnte  interview
shows condunetefl from the stores each
week. ]
CLEVE LA\]) WIHK—Kroger Food
Stores,  spot lannouncements  daily.
WOGAR, Fisher DBros. Co., 10 an-
notincements weekly.
COLUMBIA, 8. C,
& Pacifie, daily
DAYTON, WIHIO—Atlantic & Pa-
cifie, six one-minute announcements
per weels.
DEXVER, I\l\ El—Safeway
announcements., KLZ, H. A.
Co. (Red & W hlte), six 15-minute
live shows weéekly; Safeway Food
Stores, four newscasts weekly; Miller

(xrocvtcrms, on‘e 15-minute dise show

WIS—Atlantic
announcements.

Stores,
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Marr,

weekly ; Morey Mereantile!
15-minute newscasts weekly!
DETROIT, WIR—Kroger Food
Stores, five 1H-minute dises | weekly,
DES MOINES, WHO—Jack Sprat
Rtores, six 19-minute newscasts week-
Iv: Briardale Food Stores, two 15-
minute weekly programs of household
hintsy Independent Grocors’  Ass'n..
three 13-minute Hve shows weekly.
FARGO, No Do, WDAY- -1 GO AL
three I5-minute programs weekly.

Co., six

FORT  WAYNE, Ind. WOWO- -
Kroger Food Stores, five 1H-minute

dramatic dise shows weekly and an-
Hﬂ\lll('("nli'“" S(‘l‘j(‘s.

GREAT FALLS, Mont, KFBR--
Buttray Food Stores, six weekly hill-
billy shows,

HHARTFORD., Conn., WTIC.
National Stores, six 15-minute
shows weekly.

IO SPRINGS, Ark., KTIHS--Stew-
art Ntores, one 15-minute show week-
Iy and announcement series, .
INDIANAPOLIS, WIRE — Kroger
IPood Stores, five 15-minute dramatie
dises weekly.

KALAMAZOO,- Mich., WKZO—Lib-
erty Market, six announcements week-
Iy  and  five-minute price  listings;
Miechigan Super Markets, 60 weekly
iannouncements,

KANSAS CITY, WDAF -~ Buehler
3ros., 104 announcements  weekly ;
Milgram’s, 324 weekly announce-

st
viriety

- ments; I\rog,er Food Stores, 10 quar-
Y ter-hour dise shows and 19 time sig-
nals weekly,

"LITTLE_ ROCK, Ark, KLRA—
Kroger Food Stores, 10 guarter-hour
seript shows weekly.,
LOUISVILLE, WHAS—Kroger
Food Stores, five 15-minute seript
shows weekly.

¢ MADISON, Wis, WIBA-—Kroger
Food Stores, 10 guarter-hour seript
shows weekly; Central Wisconsin
¥ood Stores, announcement series.
MEMPIIS, WMPS—Xroger Food
Stores, two 13-minute programs week-
Iy with audience participation.
MINNEADPOLIS, WCCO — Western
Grocery Co,, sx\ 15-minute shows of
news and  gossip weekly; I, Go AL
one I5-minute dise weekly.
MINNEAPOLIS, WTCN — United
Food Stores, three 10-minute counsel-
lov programs weekly.
MANCHESTER, N. ., WFEA—
Fivst National Smros. el"ht announce-
ments weekly ; Atlantic & Pacifie, six
announcements  weekly ; (‘lo\'vrf:xrm
Stores, five weekly' announcements.
NEW YORK CITY, WNEW-—Do-
hock Stores, six I5-mimute participat-
ing programs weekly ; Bernice Stores,
six 15-minute participating programs
weekly.

SOMAHA, WOW—IIinky Dink Stores,
six announcements  weekly ;. United
Food Stores, two 15-minute live shows
wedkly plus children’s show on Sat-
urday; Paxton & Gallagher, daily
participations.
OKLAHOMA CITY, WKY—1 G. AL,
three 15-minute seript shows weekly.
PENSACOLA, Fla., WCOA—Seuars
Btores, weekly announcement series;
Kinney Stores, week-end announce-
ments. )

o PHILADELPHIA, -WIP-~Daltimore

to give a few [ideas for “brighten-
ing” ‘British nadio, Eddie Cantor,
during a recent visit there, made
the following suggestions to our
British cousins. Whether BBC of-

ASKED by thj London Daily Mail

ficials liked it or not, this is what -
- they read:

“People asked me when I was in
England what I would do to
brighten British radio. Il tell you.

“Yirst, T must let you into the
secret of one invaluable idea I put
ovepin America. I broadcast every
Monflay for half an hour. To get
that ~half - hour perfect I
through the program every Sun-
day evening before about 1,000
people, but it doesn’t go over the

air. .

““T call this a “preview broad-
cast.” T see how the people in this
small audience react, then, for the
Monday broadcast, I cut what they
don’t like, build up the things they
do enjoy. That is idea Number One
for the B.B.C. to copy. Now for
some more:

“Take the padding out of pro-
grams. A 1Yh-howr program-
heard the other might could have
been done better in half an hour.
Pay «a little more money to encour-
age good writers. Cater more for
the listening audience and less for
those in the studio. Clean out the
dull jokes and heavy diclogue in
advance, along the lines of preview
broadcasts. We in the United
States threw out all our old joke
files with their accumulation of
‘chestnuts’ years ago.

“Have more variety in the va-
riety programs. Eliminate en-
cores and use this time for extra

|

i
]

CANTOR'S TIPS TO JOHN: BULL

Comedian Says BBC Should Lock to America
And Polish Up the Dull Spots

Tun

BRITAIN’S new broadcast chief-’

itain is Frederick Wolff OQOgilvie,
spresident and vice-chancellor of
Queen’s University, Belfast, who
becomes director-general of the
BBC Oct. 1, succeeding Sir John
]Reith, now of Imperial Airways.

turns. During an hour and o half
program there are 'seven or eight
minutes of applause. Cut that by
}a?alf, and there’s time for another
[furn. It might even be wise, us in
ione of our great American pro-
‘grams, to ehmmate applause en-
ftwe ly.

J “Now about the artlsts them-

A

Markets, 42 announcements weekiy
WFIL, Giant Tiger Markets, six 15-
minute shows weekly.
PITTSBURGH, KDKA — Kragon
Food Stores, 10 guarter-hour dise
shows vwekh, WCAE, Kroger Food
Stores,*18 announcements weekly.
READING, Pa., WEEU—Keystone
Grocery Co., wix disc shows weekly.
RICHMONID, Va, WRVA—¥ono
gram Food Stores, one quarter-honr
live show weekly.
ROANOKE, Va., WDBJ— Kroger
Food .%toreq, 10 quartﬂr hotr En:'nﬁt
shows weekly ;- Mack Stores, two 15+
minute live shows weekly,
ROCHESTER, N. Y., WHEC—S.
M. Flickinger, three 1h-minute day-

time shows weekly and musiral clock
participation; Hart Food Stores, 12
anhouncements weekly; WHAM,
Brewster
live shiws weekly.
SALT LAKE CITY,
Stores, § quarter-hours weekly,
Girl in a Million,

SAN ANTONIO, \'().&I—Sy:x
time announcements we .
SCHENECTADY, WGY — Schaefler |

CKS8L — 164
Gne

day-

Stores, 15-minute short story  disc
weekly and musical clock participa-
tions  six days  weekly; Grosberg- |

Galub, 12 innouncements weekly ;
Super-Markets, three 10-minute dises
weekly .plus participations.

ST, JOSEPILL, Mo, KFEQ—Jack
Sprat Food Stores, six  15-minute

dises weekly,

ST, PAUL. KSTP—Atlantic &
cifie, announcement schedule,
ST. LOUIS, KMOX—Kroger Food
Stores, 10 script shows weekly.

ST. PETERSBURG, Fla, WSON—
Firestone Service Stores, three 13-
minute seript shows weekly ; Seyhold
Baking Co., 3 seript shows weekly.
SYRACUSE,
Stores, three weekly variety  pro-
grams; Super-Markets, three 15-min-
ute dise shows weekly.

TAMPA, Fla.,, WFLA—T. ;. A.athres
15-minute  variety shows weekly
Mauns Bros., three weekly 13-minute
wariety shows,

TOLEDO, WSPD—Xroger Food
Btores, five dise shows weekly.
TOPEKA, Kans, WIBW—1. G. A,
three I5-minute live shows weekly.
WASHINGTON, T, C;, WMAL—
Sanitary Grodery Co., 42 time signals
weekly s District  Groeery Co.,  six
weekly announcements,

WHEBLING, W. Vi, WWVA—
Wholesule Grocery Co., three 15-min-
ute dise, shows weekly ; Atlantic & Pa-
cifie,
de: pvmlvul Grocers
nouneements weekly.

Pa-

Asgn., 10 “an-

selves; the talent spotting. Let the
BBC:

“Keep constant wa!ck for those
people who show signs of that

quality which, with proper hun-

WSYR-—American |

nine anpouncements weekly; In- 1.

Yordon & Co., five 15-minute|

|
i
|
§

dling, might make them stars. Big-

name stars, themselves are not al- “;
ways necessury to make o good

program. Get recorde of our
broudcasts in America; study them.
I think there are valuable ideas in
them. Make records of rehearsals
and let players listen to their ovwn
voices, their own sense of timing.

“And now one, perhaps unpopu-
lar, suggestion for the last. Ask
the wmillions of British listeners if
they would be willing to pay an-
other 2 shillings on their license
fee if they could be.assured thot
way of gelting better progroamas.
Muaybe, after all, your present 10
ghillings 18 not enough.

“After that I must offer you a
pat on the back. One thing you
have done well is television. You
are so far ahead of us in America
that we can hardly hope to catch
up on you. We are merely playing
around with it. You have accom-
plished .more in the past two yearz
than we have in five.”

N sepmnber 1, 1938 .+ Page 19
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allas, : e eae 882,001 20 16.5 Idaho . '
Seattle, W .818,261 21 9.5 o . .
Portland,« 0. _ $16,723 22 1 z‘;‘k‘)’;‘;:,‘:f i 70 188 , THE JOqRNAL | _ e
Providence-Fall River- . g “ | H P ; . ;
ew Bedfor: . RE] 7.7 New Mexido ! 26" ! : X :
tlanta ... 24 1.5 Arizona i 53 41 [ | H
ochester i 25 0.2 Utah 61 98 ;
* Louisville . 28 03 Nevada . B THREE REASONS WHY THIS MARKET SHOULD BE
\ 27 5.3
Oklahoma th) 28 3.3 Pacifie . 45 121 1\&
ianhx}lrlxmmo oo 28 " 5.4 Washington . 66 2.25 1 INCLUDED I EVERY SPOT SCHEDULE e 4
ashville ____ .. - 637,922 30 7.0 Qregon 44 1.22 -
s gzn‘;thxg(:ﬁ\;r;gnl Bluffs g%géél} 81 2T California 19 674 Because it's a good, de- Because 95% of all 1Because KOIN is so out-
Fort Worth .. 498,467 33 8.6 INet sales, as used by the FCC, nre gross sales loss uustomnry promotional discounts pendable market with homes have radios— ;smndlﬂg a station.
Col - 470,721 24 7.2 asz well as ageney commissions. , high average earning (see 1938 report of Joint !
P 468,263 = 35 . 0.6 *FCC figures for 1937 and Census of Business data for 1936 have been compiled on = | power. Committee  on ‘Radm Re-
- 465,866 36 12.5 slightly different basis po that only a rough comparison is possibie between them. FCC - h
. 209,044 ° 37 19.6 7.1 net sales are as defined previously and include talent as well as time sales. The 1935 search). . )
I’ state figures are gross yeceipts by stations from the sale of time only, but hefore agency ‘ >
. 97,866 38 11 24.8 KR! 2.7 L'gmm:‘ssions have bcer deducted ; ]thls blelmz a Imm;‘e conventional method of tregtmg sules
5 . . though not necessarily |a more logical one. It has been necessary to put data on a . .
This . includes ()nly metropolitan  districts more than lwo siations in them. comparable basis as fay as possible, Since this could not be sccomplished completely the . FREE and PETERS Naﬁonal Represenlatwes 2
ong the first 38 metropolitan districts, acco: dx’xg to_buying power, are the (ul(owmg resulting percentages off growth since 1935 are in the nature of estimates. However, they
whlch have only two stations: Indianapolis,” Dénver, Toledo, and Akron. are sufficiently accurate|to indicate general trends.
* “These 'markets are metropolitan districts as]defined by the 1930 Census. *Time sales only; pripr to deduction Of mzencv discounts. \
“Rank in buying power for the consumer trading ares ns set forth in the International +Combiged with Ark:nqu-a (Estimated .27). ;
Magazine Company Buying Power Index. While| not completely comparable to metro- sCombined with Mississippi (Estimntod .36),
politan districts it in enough as to make the comparative rankmzs significant, %Includes Nevada. ‘
‘While this ftem is labelled “talent and misdellancous sales” on the FCC summnaries, *Combined with New (Mexico.
the vast mnmnt} of it undoubtedly represents tx\:lcnt. and program sales. *Combined with Wyoming.

3 . A - ) . " . ry ’ | 1
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The Minutes of Minit-Rub’s Debut

From 0 to 2800 Dozen
Tubes a Month by
Radio Alone -
By JOSEPH M. ALLEN

Advertising Mgr., Bristol-Myers

- w RS, Simpson’s divorce and
o M Joe Loui§’ tapping Mr.

Braddock to sleep may
have been big news in
1937, but -at. Bristol-Myers the in-
troduction of Minit-Rub to Greater
New York and Philadelphia, solely
by radio, over-shadowed both.
Minit-Rub is a counter-irritant,
boxed attractively, and sells in two
sizes at 35 and 60 cents. People
with chest® colds, charley horses,
tender tendons and sore muscles
are prospects for it. Buf if you
know the drug field, you know that
there are a lot of counter-irritants.

. So many, in fact, that when we

‘first considered the launching of
Minit-Rub in New York, the job
locked almost hopeless.

It was by no means Minit-Rub's
first bid for consumer attention as
it had been tried months previous-
ly in various parts of the Midwest.
But it was the product’s first bid
for the metropolitan New Yorker’s
attention—and to attract it is no
mean feat! Competition was keen,
but we believed in the basic worth
of the product.

Why Minit-Rub Used Radio

What'll we use to ldunch Minit-
was the next question. -Go-
ihg into a huddle with our agents,
Young & Rubicam, and Station
WOR, we came up with Transradio
news as the logical program to
present Minit-Rub to Greater New
York.

We picked radio because we
wanted to reach the most people
in the shortest period of time; in
othepdiyords, create volume demand
at thE’lowest cost per advertising
dollar.

We picked Transradio news be-
cause of its consistent audience
pull and sales record. On the other
hand, the launching of Minit-Rub
was news and we thought a close

MR. ALLEN

BREAKING through the sophisticated crust of Metropolitan

Ne‘w York with a new counter-irritant is a job that has an ample
quota of aches and pains. Bristol-Myers Co. dumped this scald-
ing spud in the laps of Young & Rubicam and WOR, and
among the three of them they emerged with a formula. It was

a good one, too, and in no time at all the reports began to come
from —-. But fet Mr. Allen pick up here. After all, it’s his story.

tie-up 1
broadeast would be wise. Further
thought convinced us that Trans-
radio news was popular with the
housewife, buyer for the entire
family. The periods selected were
12:30 and 4 p. m. .

But yet to be decided was the
type of commercial and where it
should be spotted. As Transradio
does not permit commercial plugs
to interfere with its straight news
broadcasts, we decided to give the
commercial its own news value by
tieing it in closely with the seasons
of the year, holidays and events of
long-tinte national interest. Partic-
ulay pains were taken to keep the
commercials brief, clear and, above

all, to pack them with as much in-"
.terest and color as the news pro-
‘gram.

For instance, during the fall and
winter months of 1937, Minit-Rub
was plugged over WOR as a help
for chest colds. Fall and winter
sports, as well as holidays and
other events of timely interest were
used -as ‘‘hooks” for the commer-
cials carrying the Minit-Rub mes-
sage. The application of Minit-Rub
for chest colds was stressed dur-
ing the fall and winter but its other
uses; i. e, the relief of muscular
pains, etc., were limelighted from
time to time. .

Two commercials were devoted to
each broadcast; a long one imme-
diately following the delivery of the
major news event, and a short one
just before the close of the broad-
cast. Extreme care was used in
wording these commercials. Both
the agency and ourselves, as well
as WOR, endeavored to keep them
free from any words or ideas which

‘might dirvectly or indirectly offend

the listener.
What The Broadcasts Did*

That the listener not only ap-
preciated this consideration but
listened carefully to the commer-

clals was proved over and over by

the steady climb of Minit-Rub sales
almost from the day of the first
broadeast. .

Beginning April 26, 1937, on
WOR, with no distribution in
Greater New York, and using no
other promotion to aid our radio

advertising over WOR, Minit-Rub,

sales ¢limbed from nothing to a
sale of more than 2,800 dozen tubes

. per month in the New York metro-

pplitan area. Though no attempt
was made to influence the sale of
Minit-Rub in other major eastern
markets, the WOR broadeasts cre-
ated an immediate demand for Min-
it-Rub in the Philadelphia territory
and a total Philadelphia sales vol-
ume 25% of that for Greater New

York. :
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with an authentic news ;

.

«Considering  the fact that this
amazing job hag been done in the
face of a severe business recession
and in one of the most competi-
tive markets on earth with the help
of no promotion other than radio,
the story of Minit-Rub’s success is
not only proof that a good product
will sell, recession; or no recession,
but is tribute to radio in its for-
ward march as one of the major
selling. media of the day.

Texas Democrats Propose
StatePromotion Through

National Radio Coverage
CREATION of a ndtional adver-
tising fund, to run s¢veral million
dollars, and designed to promote
Texas as the nation’s new empire
of opportunity, will be considered
Sept. 13 at the Texas State Demo-
cratic convention.! Proponents of
the plan, said to include Gov.-Des-
ignate W. Lee O’Daniel, favor al-
lotment -of the bulk of whatever
fund is decided upon for a nation-
wide radioc campaign.
-The Tarrant county (Fort
Worth) delegation’ to the conven-
tion, at a recent meeting, adopted
a resolution proposing that the
next legislature !appropriate a
“suitable amount? to “advertise
Texas over the world”. Tarrant
county is Mr. O'Daniel’s home dis-
trict, and the action apparently
was premised upon his amazing
success in the Democratic primar-
ies, which has been generally de-
scribed as a 1009 radio victory.
The whirlwind six:week campaign
had been waged by radio, but Mr.
O'Daniel, as a ﬂ?ur distributor,
had won a wide following through-
out the state, appearing personally
over the air as the head of his hill-
billy troupe for se((cz'al years.
While no “definite amount has
been stipulated for the Texas cam-
paign, a figure of possibly $6,000,-
000 has been mentioned. Propon-
ents are advocating the campaign
not only bécause of| Mr. O'Duniel’s

success, but also because the feel-

ing exists in Texas| that the state
is headed for a b‘ om that will
cclipse those of both California

and Florida, ;

New Wheate:lla Series

WHEATENA Corpi, Rahway, N.
J.., will sponsor a new Mutual
show, featuring Ford Rush, his
son, Silent Slim, and the Tinkle
Toy Band. The program starts on
Sept. 16, and will be heard three

“evenings weekly, through Rohra-

baugh & Gibson, Philadelphia,
keyed from WFIL.

WLS, NBC RENEW
AFFILIATION PACT

RENEWAL of its affiliation con-
tract with NBC for a three-year
period from QOct. 1, was announced
Aug. 23 by Burridge D. Butler,

president of WLS, Chicago.

Under the arrangement, NBC
has purchased a half interest in
the new WLS transmitting plant,
thus reversing the present situation
under which ‘WLS uses the WENR
transmitter, since the stations
share time on the same clear chan-
nel. The new transmitter is sched-
uled to begin operation Oct. 1, de-
lays occasioned by labodr,difliculties
in connection with the construe-
tion of the new vertical radiator
having been overcome,

The new RCA Lransmitter is be-
ing constructed at a cost of $250,-
000, along with a 600-foot vertical
Truscon radiator. The plant is lo-
cated on a 40-acre tract near U, S,
Route 45 at 183d St. Details of
the new contractual arrangement
were not disclosed, The arrange-
ment  was  consummated by Mr.
Butler and Glenn Snyder, vice-
president and genceral manager of
WLS, with Niles Trammell, NBC
Chicago vice-president.

Big Bunte List

BUNTE BROS, Chicago (can-
dies), on Sept. 12 will start a 13-
week spot atinouncement series of
two announcements weekly on the
following stations: WBBM WMBD
WCBS WTAD WIRE WGL WFAM
WGBF WBOW WHO KSCJ WOC
WMT WKBB KFH WIBW WTMJ
WIBA WTAQ WHAS WCKY
WXYZ WOOD-WASH WFDF
WJIM WIBM WKZ0O WELL
KMOX KXWTO WMBH WOW
KFAB KGNF WHK WSPD WCOL
WADC WHIO, plus a station in
Kansds City yet to be chosen. Er-
win, Wasey & Co., Chicago, is agen-
¢y with Holland C. Engle in charge
of the account.

Broadcast Business
(Continued from page 20)
ing power; Des Moines, 16th and
35th; the Alban y-Schenectady-
Troy area, 18th and 39th; San An-
tonjo, 29th and 41st: Nashville,
30th and 45th.

7. Though it is not possible to
make a complete comparison of
1935 and 1937 volume for all of
the cities appearing on table deal-
ing with metropolitan districts, a
rourh indication of the compara-
tive growth in broadcast advertis-
ing for a number of them can be
obtained. This is as follows: Chi-
cago, 70% ; Detroit, 356%; Los An-
geles, 16%; Philadelphia, 37%;
Boston, 36%; St. Louis, 55%;
Pittsburgh, 84%; Cleveland, 64%;
San Francisco, 55%; Baltimore,
57% ; Buffalo, 32%.

8. Experienced broadcasters will
note that the principal factor af-
fecting the relative importance of
talent and program sales in differ-
ent markets seems to be the energy
and enterprise which individual
station managements have put into
the building and sale of programs.

9. Talent and program sales are
concentrated in the larger markets
as would be expected. More than
90% of total station sales of this
type occur in the 96 metropolitan
districts of the country, while
nearly one-third of the sales take
place in New York, Chicago, Los
Angeles and Philadelphia, the four
Iargest markets of the country.

. BROADCASTING ¢ Broadcast Advertising
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On September 15 the Texas State Net-
work, with key stations in Dallas and
Fort Worth, will inaugurate seryice to
23 stations located in 22 major cities,
furnishing 17 hours per day of live
talent over Class A AT&T lines. This
new network makes possible, for the
first time, complete coverage of the
rich and responsive Texas market.
High calibre programs produced in
our Texas studios, augmented by the

best the nation affords through affilia-
tion with the Mutual Broadcasting
System, will enhance the high degree
of local preference already enjoyed by
the affiliated stations of che Texas
State Network.

For complete, effective and econom-
ical coverage of the prosperous Texas
market, use the Texas State Nerwork
...the largest and most complete
regional network in America!

i WRITE, WIRE OR ‘PHONE FOR INFORMATibN

Texas State Network, Inc.

f ELLIOTT ROOSEVELT, President S
N NEAL BARRETT, Executive Vice-President |

|

General Offices: 1119 W. Lancaster, Fort Worth . . Business Oﬁ’lcejs in New York,
Detroit, Chicago .. Key Stations: KFJZ or KTAT, Fort Wor‘!’h. and WRR, Dallas

BROADCASTING ¢ Broadcast Advertising | t’}, o
| r i
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23
STATIONS

For Complete Coverage of
The Prosperous Texas Market

Affiliation v

Mutual Broadcasting System

C laSs A* Lines

—Very Flexible Network
| L

Exceptional
Production Facilities
' i

Affiliated Stations

KFJZ and KTAT, KCMC, Terarkene

Fort Worth KFRO, Longview
WRR, Dallas KGKE, Tyler
KXYZ, Houston KAND, Corsicane
KABC, San Antonio WACO, Waco
KGNC, Amarillo KTEM, Temple
KFYO, Lubbock KHOW, Austin

KBST, Big Spring
KGKL, San Angelo
KREC, Abilene

KPLT, Paris

KRRY, Sherran.Denison

KRIC, Beaumont
KLUF, Galveston
KRIS, Corpus Christi
KRGY, Wedaco
[Rio Grande Valley)
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AmericanT obaccoNames
Latham as Head of Unit;

Weaver His Successor
JOHN R. LATHAM, former agen-

cy radio time:buyer, on Aug. 22

was named president of the Ameri-
can Cigarette and Cigar Co., New
York, makers of Pall Mall ciga-
rettes and a subsidiary of Ameri-
ean Tobacco Co., succeeding Albeit
H. Gregg, who became chairman of
the board. ’ ’ '

Mr. Latham, who will be 32 in"

January, was director of spot r
dio operations for' ™ g
Young® & Rubi-
cam, Ine;, until
last, October,
when he became
assistant to
George Washing-
ton Hill, Jr., vice-
president of the
Américan 'I:obac(i ‘ .
co Co. -
Foitn g};?gz bt Mr. Latham
cam in 1933 and two years later
assumed ‘charge of spot place-
ments. B .

Pat Weaver, manager of the
Young & Rubicam radio depart-
ment, has resigned from the agen-
cy to succeed Mr. Latham as as-
sistant to Mr. Hill.

Advertising plans of the com-

pany for Pall Mall, according to
Mr. Latham, include a half hour

program”™over a b2 station NBC-

Red Network Mondays 9:30-10
p. m. to start Sept. 5. Kddie Duchin
and His Orchestra will be featured.
The agency is Compton Advertis-
ing, Inc.,, New York. -

Coincident with, Mr. Latham’s
appointment, Robext Barnes was
named vice-president in charge of
advertising and sales. Louis. H. Lee
has resigned as advertising man-
ager. =

Mr. Latham pioneered in the use

-of local programs for national
spot when with Young & Rubicam.

He adopted the practice of spend-:

ing much of his time in the field,

* visiting stations, talking with man-
agers, salesmen, announcers and
talent and learning policies and
practices.

Texaco Drama Series

TEXAS Co.,, New York (Texaco
gas and oil), on Oct. 5 will start
Texaco Star Theatre, a full-Hour
variety program each Wednesday
night on 95 CBS stations. Origi-
nating in Hollywood, the program
will be directed by Max Reinhardt
and produced by Bill Bacher. Tal-

‘ent will include David Broeckman'’s *

30-piece orchestra, a 12-voice chor-
us, Adolph Menjou as m.c., singers
Kenny Baker and Jane Froman,
contedians Charles Ruggles and
Una Merkel, and guest stars. The
show will run for 39 weeks, through
Buchanan & Co., New York, of
which Louis Witten is radio di-
rector,

Miles Back in Fall

-DR. MILES LABORATORIES,
Elkhart, Ind. (Alka-Seltzer), on
Oct. 1. renews the Nationgl Barn
Dance for 52 wecks, Sat. 8-9 p. m.
" (CST) with repeat broadeast 10-11
p. m.,, on 54 NBC-Blue stations
with eight stations to be added in
the near future. On Oct. 23 the
firm will start Uncle Ezra in a
thrice weekly half and quarter-
hour series, Sun. 4-4:30 p. m.
(CST) on 35 NBC-Red stations;
Tues. and Fri., 9:45-10 p. m. on
40 NBC-Red stations. Wade Adv.
Agency, Chicago, has the account.
. 3

© AMONG THE FALL

SPOT -CAMPAIGNS

SINCE publication of a list of spot-
advertisers.and their plans for the
autumn [BROADCASTING, Aug. 15],
new information has been received
about campaigns and contemplated
schedules. The following items sup-
plement the Aug. 15 list: :

Basic Science Institute,
Los Angeles
* Using 3 to 6 quarter-hour live talent
programs weekly on four Cnlifpm}u
stations and will increase the list in

- September. This will be supplemented

with spot announcements, following
present schedule. Smith & Bull Adv,
Los Angeles, has account.

Beauty Counsellors, Detroit

Has completed 15-minute program
over WJR; future plans not yet de-

. termined. Agéncy is Charles A. Mason

Adv. Agency, Detroit.

Bonds 17 Dog Food Co.,
Los Angeles

Currently using six weekly partici-
pation in combined Housewives Pro-
tective League and Sunrise Salute.
programs on KNX, Hollywood, hav-
ing started Aug. 15 for 18 weeks.
Firm's first radio and future activi-
ties not decided. Placed direct.

Bromo-Seltzer Ltd., Toronto
Starts n livé talent show on CFREB,

' Toronto, early in October, Ageney-is

J. Walter' Thompson Co., Toronto.

California Baking Co.,
San Francisco

~Now presenting two weekly half-
hour broadeasts over KSFO, San
Francisco, this company, contemplates
increasing broadeasts to three 30-min-
ute periods weekly, probably by mid-
September: Agencey handling the ae-
count is Leon ILivingston Adv., San
Francisco. :

Curtice Bros. Co., Rochester,.N. Y.

Fall plans being discussed, but ne
definite plans made publie yet. Agoney
is N. W. Ayer & Son, Thiladelphia.

Folger Coffee Co., San Francisco

"After testing on KI'BK and KWG,
on Sept. 15 starts for 13 weeks using
five-weekly five-minute live talent 7'o-
day's Best Buys on KNX, KSFO,
KIFPY, KGB, KDYL., KIEM, KOY,
KGIIL, KQW, KFPBE, KMJ, KFJI,
KOIN. Other stations will be added
as market opens. Ageney is Raymond
R. Morgan Co., Hollywood.

General Foods, Toronto

Will start Maxwell House Coffee
Good News program on the Ontario,
Prairie and British Columbia CBC
networks and CBM, Montreal, on QOc-
tober 6. Agency is Baker Adv. Aden-
ey, Toronto, .

Dr. Hess & Clark Inc., Ashland, O.
Begins weekly half-hour on WLS,
Chicago and WHO, Des Moines for
26 weeks, starting Sept. 1. Agency is
N. W. Ayer & Son, Philadelphia.

Honor Brand Frosted Food Corp.,
New York -
Spot_campaign being prepared, but
no information ready for release.
Agency is N. W, Ayer & Son, N. Y.
James Lumbers Co., Toronto
Bxpeet to extend to Ottawa and
other Ontario eities hour morning
program now six times weekly over
CKCL Toronty, Ageney iy Blis Adv.
Co., Toronto,
Kellogg Co., Battle Creek
Sponsors Captain Tim Healy thrice-
weekly on WOR, Newark, and WLW,
Cincinnati, for Pep; daily one-minute
transeriptions on WO W, Omaha.
WJIR, Detroit, KSTP, Minneapolis,
and  KOIN, Portland, for Bran
Flakes; and oné-minute yspot  an-
nouncements on 21 stations for Rice
Krispies. Agency is N. W. Ayer &
Son, Chicago.

Kirkman &! Son, Brooklyn

Sponsoring  five - weekly 5 - minute
program on WOR, Newark, with fur-
ther spat plans now in preparation.
N. W, Ayer & Son, N. Y, is agency.
La Mont Corliss & Co., Toronto

Renewing Ask Adother in October
over CI'RIB, Toronto, and starting a
new type program an CKAC, Mon-
treal. Agency is J. Walter Thompson
Co., Toronto and Montreal.

" Levy Bros., {Hamilton, Ont.

. Sturts a new seheddle on a number
of eastern and western Canadian sta-
tions early in Qctober, for Bridal
Wreath rings. Agency is Ferres Adv.
Service, Hamilton.

Mary Pickford Cosmetics,
New York

While much discussed as a pros-
pective radio account, the company
has not conipléted manufacturing
plaus and will use no radio before
1939. Agency is Campbell-Ewald Co.
of New York. :{ -

Meyenberg Mile Products Co.,
Salings, Cal.

Using radio for the first time on
Aug. 29 started for 12 weeks, daily
participation in cogmbined Housewives
I'rotective Leagueiand Sunrise Salute
programs on KNX, Hollywood, Mil-
ton Weinberg Adv. Co,, Los Angeles,
has account. \

Molson’s Bre@very, Montreal

Goes on a new sc¢hedule over CKAC,
Montreal, late in (September. Ageney
is { Walter Thompson Co., Mon-
treal, H

i

R

CLEVELAND reunion in August brought together the% hea

ds of three

jointly owned stations, all widely known and popular figures in the

broadeasting industry. Left to right are John F. Patty WGAR, Cleve-

land; Leo Fitzpatrick, WJR, Detroit; Leo B. Tyson, KMPC, Beverley

Hills, Cal. George A. (Dick) Richards is president of a’l three stations.
. . . i
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Modern Chemical Co., Chicago

Will start 32 spot announcementg
and a weekly quarter-hour dise on
WJIJD, Chicago, for. Softeen, a liguid
silk cleaner, beginning Sept. 4 in a
test campaign that may expand to g
number of Midwestern stations. Rob-
ert Kahn & Associates, Chieago, is
agency.

National Funding Corp.,
Los Angeles

Devoting 659 of its advertising ap-
propriation to radio will continue spot
and time signal announcements, using
from 1 to 10 dnily on KNX, K],
KHJ, KFRC, KGR, KI'SD, KGI,
KIPWER, KIFOXN, KMJ, KERY,
KEPAC, KL, KMPC, KROW, KL,
KPMO, Other Califoruia stations will
be added during the year, Smith &
Ball Adv., Laos Angeles, has aecount,

Quaker Oats Co., Peterborough and
Saskatoon

Starts Sept. 12 a new Dick 'rucy
series on 12 Canadian stations, both
the castern and  western  Canadian
branches of the firm combining ap-
propriations for this campaign. Sta-
tions include CGCJOR, Vancouver,
CI'CN, Calgary, .CFRN. Idmonton,
CIQC, Naskatoon, CRCK, Regina,
CRKY, Winnipeg, CBL, Toronto, CBO,
Ottawa, CI'CI, Montreal, CHSJ, St.
John, and two other Maritime sta-
tons, Apeney is Lord & Thomas of
Cunada, Toronto.

Thos. D. Richardson Co.,
Philadelphia

Participating in Mary Mason Home
FPorum on WR(C, Washington; Marthe
Deane on WOR, Newark; and Mar-
joriec Mills on Yankee Network in
New England. Ageney is N. W, Ayer
& Son, Philadelphia.

Sheffield Farms Co., New York

Now sponsoring twice-daily time
signals, 6 days a week on WOR, New-
ark, and weekly quarter-hour Farm
Tall: on WGY, Schenectady. Agency
is N. W, Ayer & Son, Philadelphia.

Spurrway Mfg. Co., Les Angeles

Using radio for the first time on
Sept. 30 starts a 13-week test cam-
paign  on  KNX, Ifollywood, using
thrice weekly participation in Sunrise
Salute. -Lou Landfield Ageney, Los
Angeles, has uccount.

Supplee-Wills-Jones Milk Co.,
Philadelphia
Sponsors The Lone Ranger thrice-
weekly on WINIL, Philadelphia, start-
ing Sept. 6. Ageney is N. W. Ayer &

. Son, Philadelphia.

Tip Top Tailors, Toronte

Will increase Sept. 3§ its spot an-
nouncements on 13 stations to three
weekly for eight weeks; also plans
some live talent shows on larger sta-
tions. Agency is McConnell, Enstmdn.
Toronto.

Henry K. Wampole & Co. Ltd.,
Perth, Ont.

Expected to renew transcription

spots which ran last winter and
spring over 20 Canadian stations from
coast-to-coast and 2 Newfoundland sta-
tions for cod liver oil and antiseptic.
Agency is Ronalds Adv. Agency, Mon-
treal.
Webster-Eisenlohr Inc.,, New York
Sponsoring  daily and  six-weekly
quarter-hour news broadeasts  on
WRR, Dallas, and KCMO, szs%s

City, respectively. Ageney is N,

Ayep & Son, Philadelphia,

George Weston Ltd., Toronto

Continues to Sept. 4 community
sing Sunday evenings on CFRB, To-
ronto, with possible additional stations
for its biscuits. Suceessfully used
shopper-grocer broadeasts in Atlantie
Coast provinces this summer and may
extend these to other parts of Can-
ada in the autumn. Agency is Rich-
ardson & MacDonald Adv. Service, To-
ronto. .
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KDYL’s new transmitter building
houses the most modern RCA
facilities . up-to-the- minute
broadcast equipment assuring
strong, clear signals.

KDYL now reaches addi-
tional thousands of homes
in the rich, alert, active
intermountain market.

Chicago -

e
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' Reprpsbntatives.l JOHN BLAIR & COMPANY
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Typical of KDYL’s showman-
ship are the six live audience
shows weekly in this popular
Salt Lake City radio playhouse.
KDYL also broadcasts from five
downtown theatres every week.

No expense or effort has been spared
to make KDYL’s broadeasting service
the finest in the i'ntermopntain re-
gion. Increased power, coupled with
long-standing undisputed leadership

in radio showmanship, 'make KDYL

more than ever the logical medium
.
“for sales-seeking advertisers.

’

Detroit -

San Francisco
- Seatile )
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WLW - WSAI Stiffen Policy;

Dunville Named Sales Head

Excludes Certain Accounts; Jennings Resigns To
Join Kastor; Biggar Rural Program Head

WITH THE appointment Aug. 22
of Robert E. Dunville as director
of sales for WLW and WSAI by
James D. Shouge, vice-president
‘and general manager, it was learned
that Robert G. Jennings, who had
relinquished that post, will join the

H. W. Kastor Adv. Agency in Chi- .

‘cago Sept. 6.

Appointment of Mr. Dunville,
who has served as assistant’to Mr.
Shouse and as general manager of
WSAI, came following Mr. Jen-
nings’ formal resignation. My,
Dunville joined the Crosley organi-
zation Dec. 1 and first served as
Mr. Shouse’s agsistant. He was at
KMOX, Louls, as * assistant
general manager, having served
there also under Mr.
was formerly promotion manager
of the Gardner Motor Co., St.
Louis, later becommg its advextls-
ing manager.

New Account Policy
n | Coincident with

b, ' the new appoint-
ment, Mr. Shouse
announced a rev-
olutionary change

Crosley stations
regarding accept-
) ability of aec-
WHasE  counts. A number
Mr. Jennings  of accounts al-
ready have been cancelled and no-
tification  given others that con-
tracts would not be rénewed.

Mr. Dunville’s initial undertak-
ing, therefore, will be replacing
several hundled thousand dollars
wbrth of cancelled business ac-
" cording to Mr. Shoyse.

No transcriptions. will be ac-
cepted if the programs are avail-
able from NBC or Mutual, it was
stated. If WLW time is not avail-
able when the original live talent
shows are aired, the station will
not accept the account or tran-
scription to be broadéast at a later
hovr. This does not affect business
available only thlough transecrip-
tions, except for evening hours. In
the future WLW will not accept
transeriptions after 7 p. m. Until

this policy became effective, about

22% of WLW’s business was tran-
scription. The new setup reduces
that figure to about 12%.
Accounts offering articles for
direct sales to listeners will not be
accepted. Sample offers may be
made by clients subject to WLW
- restrictions, Only bona fide offers
will be accepted, however. Proprie—‘
tary accounts will come in for
careful scrutiny, according to Mr.
Shousé. Accounts which the FCC
has indicated might be acceptable
to smaller stations but  which
might ' not be for larger ones will
be “rejected. Several proprietary

accounts already have been notified '

of cancellation.

Religious and charitable pro-
grams will not be. accepted as
commercials. If such organizations
have a message or.program of
sufficient public interest, time will
be avallable without cost
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Shouse. He .

in policy for the "

. Mr. Dunville declared that while
considerable business has been
and will be cancelled,
ready developed that the drastic
move will not materially affect
WLW’s revenue. Much of the
business vrejected has been re-

placed with new accounts, he said.

Four Years of Service

Mr. Jennings, son-in-law of
Powel Crosley, president of the
Crosley Radio Corp., has served
the station in various capacities
for the last four years. He has
been a vice-president of the com-
‘pany for the last year and last
January was made sales manager

by Mr. Shouse.
What Mr. Jennings’ capacity
will be with the Kastor Agency

hak not yet been disclosed. It was
stated at Chicago hcadqu'nte)s,
however, that he would join the
ageney shortly after Labor Day.
It is presumed he will enter the
radio department,

Appointment of a successor  to
Mi. Dunville as general manager
~of ' WSAI probably will be made
shortly by -Mr., Shouse. Meanwhile,
Mr, Dunville will continue super-
vision over the regional sister-sta-
tion of WLW.

In another move to bolster ‘the
rural service of WLW, Mr. Shouse
announced Aug. 29 appomtmen’c of

_Geolge D." Biggar, veteran pro-

gram director of WLS, Chicago, to
the Crosley executive staff, effec-
tive Sept 12, Mr. Bl;rgm, well-
known in the industry, will devote
yhis entire time to rural program
service, including supervision of
the Artists Bureau and the book-
ing of WLW units.

Prior to joining WLS in 1924,
Mr. Biggar was with Sears, Roe-
buck & Co., which formerlv oper-
ated the station and'is one of the
veterans of American radio,

* * *

ALONG with
the appointment
of John F. Mer-
rifield as Diree-
tor « of Agricul-
ture for WLW,
Mr. Shouse an-

nounced the 500
' k\v.station on
Oct 1 will inaug-
b irate a compre-

Mr. Merrifield henswe farm ser-
vice.

Evelv 15 minutes during the
Top O the Morning program from
6 to 8:15 a. m., daily excent Sun-
‘day, information ‘of importance
and value to the farm areas of
the Midwest will be broadcast.
Weather and market reports,
Four-H Club lesson assignments,
and Four-H Club news of Ohio,
‘Indiana, Kentucky and West Vir-
ginia will be broadeast,. he said.

Mr. Merrifield formelly was
.with the Agricultural Foundation
of Sears Roebuck & Co. and WLS,
Chicago. He will spend much of
his time v151tmg Midwest farmers
to get their v1ewpomt on current

_problems and issues. Between now

and Oct. 1, when the new schedule

gets underway, he will devote his .

time to assembling data for broad-
casts. He attended Iowa State Col-

it has al--

HANDSHAKE of congratulations
goes to Robert B. Dun\nllc, left,

* from James D. Shouse, vice-presi-

dent of the Crosley Radio Corpora-
tion in charge: of Dbroadeasting,
upon his recent appointment as
sales manager of WLW and WSAIL,
succeeding Robert G. Jennings, ve-
signed.

WIL,

Musxcmns Union

End Lengthy Ne«rotmllon'
. With Aug. 24 A‘rreemout

AI'TER five months of bargaining,
WIL, St. Louis 100 watter, and the
local musicians union on Aug. 24
came to terms regavding employ-
ment of staff musicians. The local
union had demanded retention by
the station of musicians for the
handling of transeriptions and re-
cordings outside ;the quota estab-
lished under thé agreement be-
tween AFM and ithe independent’s
committee, and- this, in ldrge mea-
sure, precxpltated contx'oveiqy
WIL musicians were called out
by the local July {13. The following
week Edgar Shut7, commercial
manager, and twd members of the
musiciang local conferred in New
York with Joseph Weber, Amenri-
ean Federation of! Musicians presi-
dent. Mr. Weber, however, tossed
the matter back: into the’ lap of
the local. The déadlock. was still
on when Lloyd Thomas, WROK,
Rockford, chairman of the nego-
tiating comnuttee for independent
stations, came to St. Louis Aug.
13 to try to iron out the difficulties.
President Weber again was
brought into the sltmtlon by tele-
phone and all parties involved fin-
ally agreed as tq the amount of
money to be spent by the station
for musicians for the next two
years. Union “platter - turners”
were left out. Aftér drawing up of
a two-year contract, however, Mr,
Shutz still refused to sign it until
certain changes were made. The
agreement, satisfgxctor_v both to
the station and the Union, was
reached Aug. 24, and the musicians
returned to woﬂq the following

day. :

; .
Polident Using 13
WERNET DENTAL MFG. o,
New York (Pohdent) has started
a test campaign of participation
in .news programs| on 12 Pacific
Coast stations and a series of 100-
word announcements on WPRO,
Piovidence. Agency is.Husband &
Thomas, New York

lege at Ames, and graduated in
1932 with a degree|in agricultural
economics. After his graduation he
joined Swift & Co] and remained
in that post until alyear ago when
he came to Cincinnati to do special
'\gncultmal work.

New Radio Section
Headed by de Wolf

State Department Division
Has Expanded Powers

FRANCIS C. de WOLF, State De-
partment attorney, on Aug. 19 was
named by Secretary of State Hull
to head the Telecommunications
Section of the newly established
Division of International Com-
munications of the State Depart-
ment.

Mr. de Wolf, who has been the
Treaty Division attor ney in charge
of all aspeets of cohumunications,

including  radio, takes over the
same functions but with expanded
powers under the new division.
Harvey B, Otterman, chief agsist-
ant in_the Treaty Division, be-

comes Mr. de Wolf's first assist-
ant. Joseph T. Keating, anothcl
Treaty Division lawyer, also joins
the new section.

In announcing establishment of
the Division of International Com-
munications Aug. 19, Secretary
Hull named Thomas Bmke, an of-
ficer of the Bureau of Foreign and
Domestic Commerce” of the Com-
merce Department, as its chief.
Jesse: E. Saugsta(], a member of
the State Depantment staff, was
named assistant chief.

Growth of Activity

Setting up of the new division
was authorized at the last session
of Congress because of the rapidly
increasing demands on the depart-
ment glowmg out of expansion of
communications generally. The new
division under three separate sec-
tions, will handle telecommunica-
tion (radio, cable, telegraph and
telephone commumcatmns), avia-
tion and shipping.

In. connection with telecommuni-
cations, the new division will keep
hands off national matters but will

take a “firmer hand” in interna-
tional matters, it was indicated. It
will coordinate its operations with
the FCC, and the various military
and civil departments having to do
with any aspect of telecommunica-
tions.

Mr. deWolf, who has been dele-
gate or technical advisor at inter-
fnational radio conferences held
during the past decade, joined the
State Department in 1922. In 1935
he was named to succeed Dr. Ir-
vin Stewart in the Treaty Division
when the latter was appointed a
member of the FCC. Mr. Otterman
was a delegate to the Inter-Amer-
ican Radio Conference in Havana
last year and has been a technical
advisor on other delegations. He
likewise is an attorney. Mr. Keat-
ing has:been in the Department
for a number of years and has
been attached to the Treaty Divi-
sion for the last decade.

Penick & Ford Drive

PENICK & FORD Ltd., New York
will use one-minute transeribed an-
nouncements in New England and
one or two other sections of the
country in a fall campaign for
Vermont Maid syrup through J.
Walter Thompson Co,, New York.
For its My-T-Fine Dessert it starts
The Mighty Show, circus serial,
on 11 CBS stations, Sept. 12, Mon—
days through Fridays, 5:45- 8 p. m.
S({EDkST)' through B BD O, New
or’

BROA D CASTING -« Broadcast Adverusmg
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WKY reaches ALL the people in Oklahoma whose enthusiasm and co-
operation you need to put your product across, once you put it in. The power
of WKY to move merchandise is no mysfery to Oklahoma jobbers and dealefs
. . . no vague, intangible statistic, WKY ;sa force they FEEL, an argument they
understand. Generating this potent selling force for your product, your’ jobberv
and your dealers in Oklahoma is WKY’s invariably predon‘linaht listening audi-

ence, the most important and most profitable portion of Oklahoma’s active

purchasiné power. Jobbers, dealers, consumers . .. WKY sells all three.

| ;

VREPR‘ESENTATIVE——TTQ’E KATZ AGENCY,

OwNED AND OPERATED Byi THE OKLAHOMA

Oklahoma City Jobbers Control
Oklahoma’s W holesale Business

Oklahoma City, 43rd in the U. S. in
population, is 31st in wholesale velume.
Oklahoma City’s wholesale food volume
is more than six times that of any city
in the state; 85% of the stale’s entire
wholesale drug business is handled by
Oklahoma City jobbers. WKY is the
only station which gives Oklahoma’s

ing support they can feel in their market.

- leading, n{st influential jobbers the sell-

PuBrLIsHING

- COMPANY
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Sponsors, Buyers.
Hegr Market Plan,
. Carr Outlines Coverage Data

At New York and Chicago

TWO of the largest groups of ra-
‘dio executives of advertising agen-
ciés ever assembled to witness a
presentation for an individual
station hear'd Eu-
gene Carr, assist-
.ant manager of
WGAR, Cleve-
land, present the
story of the sta-
tion and the mar-
ket at luncheons
in New York
Aug. 18 and Chi-
cago. Aug. 23.
About 80 agen-

Mr. Cary |
cy men lisfened. to the graphic
story of the Cleveland market and
of WGAR’s coverage at the lunch-
eons. The unusual “auditions” were
arranged by Edward Petly, presi-

dent of Edward Petry & Co.,
station représentatives for WGAR,
It was -estimated that the spot
time placed by those present to-
taled betweert $9,000,000 and $10,-
000,000 annually.

More Information Needed

Mr. Carr said that the station
believes time-buyers want more in-
formation about markets and au-
diences than stations usually sup-
ply; and added that a ﬁle-}oldcr,

incorporating and enlarging on his -

presentation will soon be mailed to
the agency radio executives. The.
folder will contain’ graphs and
charts on the population and the
economic setup of the hortheastern
Ohio market; on WGAR’s position
in that market; on. the service
WGAR reénders to its advertisers;
and several success stories of those
advertisers. :

Guests at the New York luncheon
included Richard G. Pratt, Chas. W.
Hoyt Co.; B&. C. Castleman, Berm-
ingham, Castleman & Pierce; Tom
Carson, Erwin, Wasey & Co.; Ed
Krug, Arthur Kudner Inc.; John
E. Wiley, Fuller & Smith & Ross;
Gene Cogan, Paris & Peart; Harry
Holcombe and Almon Taranto of
Wm. Esty & Co.; Frank Silver-
nail and W. E. Steers, Pedlar &

“Ryan; Murray Carpenter and Wm.
Maillefert, Compton Adv.; Al
Moss, Peck Adv. Agency; Regina
Schuebel, Biow Co.; C. & Midge-
ley Jr, C. P. Newton and Eldon
Hazard of BBDO; Charles S. Sil-
ver, Arthur Rosenberg Co.; Tyler'
Davis, Kenyon & Eckhardt; Rich-
ard Nicholls, Vick Chemical Co.;
George Duram, Morse Internation-
al; Fletcher Turner, J. M. Mathes;
0. B. Bond, Joseph Katz Co.; Ed
Stewart, Benton & Bowles; R.
Bunbury, N. W. Ayer; Elizabeth
Black and C. T. Ayres, Ruthrauff
& Ryan; C. A. Snyder, J, Stirling
Getchell; Harrvietta Schweizer,
Carter Coal Co.; James M. Nel- .
son, Ralph H. Jones Co.; O. W.
Schloss” Jr. and F, H. Conrad,
McMann-Erickson; Frank B. Saw-
don, Frank B. Sawdon Co.; Mort
Heineman and M. J. Kleinfeld,
Franklin Bruck Adv. Corp.; Lin-
nea Nelson, J. Walter Thompson:
W. A. Forbes, Platt-Forbes; P. H.
Gould, WFBR; and Edward Petry,
Al Young, Carl Doty, H. Ring-.
,gold‘, Lawrence Field, Henry I.
Christal and Tom Harker of Rd-
ward Pétry & Co. .

Attending the Chicago luncheon
were Jack Laemmar, . A. Palmer
and R. P. Crane of Blackett-Sam-

Kellogg May Use Net

KELLOGG Co., Battle Creek, Mich. *
(corn flakes), may use a network
program this fall, it is understood
from reliable sources. The tran-
scription  series on’ 48 stations
[BROADCASTING, July 15] used to
promote Kellogg’s All - American
Baseball Contest was cancelled after
five weeks, but spot announcements
plugging .the contest have been
continued on more than 50 sta-
tions broadcasting bascball under’
Kellogg  sponsorship. J. Walter
Thompson Co., Chicago, is ageney.

ple-Hummert; Walter Schwimmer
of “Schwimmer & Scott; Richard
Marvin of J. Walter Thompson .
Co.; K. A. Krentel, BBDO; Frank
Steel, MceJunkin Adv. Co.; Louis
Nelson, Wade Adv. Co.; R. Stewart,
Haan Tyler, Miss Caryl Johnson
of John H. Dunham Co.; Miss
Evelyn Stark, Hays MacFarland
& Co.; Roy Dodge and Mrs, Pearl
Hornburg, Albert Kircher & Co.;
Hugh Racger, First United Broad-
casters; Hugo Vogel, Beaumont &
Hohman; Jack North, Aubrey,
Mobre. & Wallace; Ralph Cushing
and V. M. Volino of Fred A. Rob-
bins & Co.; Howard Hudson, Wal-
ter Kniffen and Bob Etienne of
H. W. Kastor & Sons Adv. Co.;
Miss June Rollinson, Russell M.
Seeds & Co.;* L. C. Paul, Frank
Ferrvin and Dave Dole of Henri,
Hurst & MeDonald; Clarence By-
ers and Frank Reed of Stack-Goble®
Adv. Agency; Bert Cavanaugh of
Roche, - Williams & Cunnyneham.;
A. K. Bucholz and Walter Husted,
Ruthrauff & Ryan Inc.; Holman
Faust and Bert Faust of Mitchell-
Faust Adv, Co.; John Tyson, Ben-
son' & Dall Ine.; Ogden Kniffin and
Jack Price of Sherman K. Ellis &
Co.; John Richardson, Sawyer Bis-
cuit Co.; Nate Perlstein and Philip
Morris Jr. of Morris-Schenker-
Roth; Merrill Blackburn, Critch-
field & Co.; Miss Holly Shively
annd Miss Rena Nelson of Lord &
Thomas.

TWONGUE TISTER

In Canada Recalls Recent

Errata Resume

KEN SOBLE, manager of CHML,
-Hamilton, became “Sister Moble”

. when Milton Allison of Plainfield,

Ind,, vacationing in Toronto, ap-
peared on Soble’s Sunday, Aug. 21,
amateur program, became excited,
and answered Soble’s “Are you go-
ing to. do some impersonations for
us ?” with “Yes, Sister Moble” in-
stead of “Yes, Mister Soble”. Soble
retorted with: “That is like some
of the tongue twisters you read
about in BroancasTing,” referring
to an article in Aup. 15 issue.
Soble hax been “Sister Moble” to
the industry in.Canada evey since,

Incidentally Soble’s amateur pro-
gram starts its] fourth year on

August 28, and has grown from a *
2

one-station presentation to a spon-
sored program of the Royal Ca-
nadian Tobacco Co., Toronto, now
going over CKCL, Toronto; CFRB,
Toronto; CKCO,: Qttawa; CFRC,
Kingston; CFCI, - Montreal, and
extended Sept. 25 to CFPL, Lon-
don; CFCO, Chatham; CKLW,
Windsor; CFCH, North Bay;
'CKS0, Sudbury; (CJKIL, Kirkland
Lake; CKGB, Timmins; CFLC,
Prescott, and CHML, Hamilton.

New Molle Show

CUMMER PRODUCTS Co., Bed-
ford, 0., on Sept. 20-will start for
Molle shaving cream a new audi-
ence participation; program, Battle
of the Scxes, featuring Frank
Crumit and Juliai Sanderson. Re-
placing the Parks Johnson-Wally
Butterworth Vea Pop ;show, which
shifts Oct. 1 to Kentucky Club to-
bacco’ on NBC-Red, the new pro-
gram presents a battle of wits be-
tween men and women competing
for cash prizes. The program, to be
heard Tuesdays, i 9-9:30 p. m.
(EDST), on NBCiRed, was placed
by Stack-Goble Adv. Agency, Chi-
£o. ;

Elliott Roosevelt Slated to Conduct
Opening of New Texas State Network

AN ELABORATE dedicatory pro-
gram, with Elliott Roosevelt prob-
ably to act as master of cere-
monies, will launch the newly
formed Texas State Network Sept.
15, when the state hookup will tie
into Mutual Broadeasting System.
It will be a double-barrelled event,
since MBS observes its fourth an-
niversary on that date. .

A four-hour broadeast, with pro-
grams originating from New York,
Washington, Chicago, Fort. Worth
and Los Angeles, will mark the in-
augural. The addition of the 23-
station Texas group will give MBS
a 107 station network from coast-
to-coast. '

Myr. Roosevelt, president of the
Texas Network as well as. execu-
tive head of Hearst Radio Inc., an-
nounced the chain will offer a con-
solidated program of 17 hours of
breoadcasting daily. AT&T Class A
lines have been contracted and pro-
grams will be originated from Fort

- Worth through KFJZ, Roosevelt-

operated station, or KTAT and
WRR, Dallas. General offices are in
the Trinity Life Bldg., Fort Worth,
with 'business offices in New York,
Detroit, and Chicago.

Neal Barvett, vice-president of
Hearst Radio and general manager .
of KOMA, Oklahoma City, has
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moved to Font Wouth and is execu-
tive vice-presidentiof TSN. H. A.
Hutchinson, manager of ‘KFJZ, is
general manager of the new net-
work. ;
In addition to ;the MBS pro-
srams, purely state features will
be originated for the Texas Net-
work, according to, Mr. Roosevelt,
the majority from \KFJZ. He said
the network will Leek to service
Texas smaller staions with fea-
tures covering the{whole field of
education, entertainment and news,
A news contract hds been entered
into with UP 1 :
In the new Fort Worth outlet
there will be five major studios for
network operations {with an addi-
tional unit to be completed after
November 1. Stations in the net-
work are: KRBC, Abilene; KGNC,
Amarillo; KNOW, Austin: KRIC,
Beaumont;, KXBST, |Big Snrines;
KRIS, Corpus Christi; KAND,
Corsicana; WRR, Dallas; KFJZ
and KTAT, TFort Worth; KLUP,
Galveston; KXYZ Houston;
KFRO, Longview; | KFYO, Lub-
bock: KPLT, Paris; KGKL, San
Ancelo; KABC, San Antonio;
KRRV. Sherman; KTEM. Temple;
KCOMC. Texarkana; KGKB. Tvler;
IWACO, Waco, and { KRGV, Wes-
aco.

Ford Hour Leads

In Name Response

Hooper Measures Sponsor
Recognition by Listeners

_ABILITY of radio advertisers to

impress their product names upon
listeners is measured in C. E,
Hooper’s semi-annual summary
of findings on evening radio pro-
grams. Ford Sunday .« Evening
Hour is high, with 96.4%% of its
listeners able to identify the prod-
uct advertised, while others run
as low as 40.¢. Other highs are
Lux Radio Theatre,. 95.97 Lucky
Strike it Parade, 955 hilip Mor-
riy’ Russ  Morgan, 94.9; Lucky
Strike’s Melody Puzsles, 93.3; Jell-
s Jack Benny, 91.8; Cities Ser-
vice Concert, 90.8; Molle’s Side-
walk Interviews, 88.6; Chase &
Sanborn Hour, 88.2; Voice of Firc-
stoune, 84.5; Viek Open House, 80.9.

Covering the period January-
June, 1938, and based on nearly
500,000 coincidental telephone
calls, the survey of evening pro-

~grams finds Charlie McCarthy in

first place with an average listen-
ing audience, of 35.4¢% of radio
homes interviewed, ahd Jack Ben-
ny second with 30.4%¢. Lux The-
atre and Kraft Musie Hall are
next, nearly tied st about 25%5.

For the first time the Hooper
report includes two mnew sections,
in which records made by pro-
grams are shown in detail and are
shown in averages by nine differ-
ent commodity groupings and by
nine types of entertainment. These
latter are comedy-variety, variety,
non-serial drama, serial drama,
specialties, symphony - semiclassi-
cal musie, dance orchestras, com-
mentators, miscellaneous. The
product group averages show a
range of popularity from a high
of 16,6% to a low of 6.6%, and in
entertainment types, from 19.2¢%
to 4.6%.

During the week ending Aug. 183,
Hooper reports average radio sets
in operation during evening hours
was 18.29%; this compares with
17.6% for the corresponding week
one year ago, which marked the
low point of listening for 1937, and
with 21.09% for the week ending

July 23; 1938.

Y

Natienal Funding Spot
NATIONAL FUNDING Corp.,

Los Angeles (finance), which de-

votes 659 of its advertising budget
to radio, will use more than 36,000
spot and time signal announce-
ments during the coming year on
California stations, having re-
newed its schedule for 52 weeks
effective Aug. 15. Firm will con-
tinue to use from 1 to 10 spots or
time_signal announcements daily
on KFRC, KHJ, KGB, KFSD,
KGFJ, KFI, KFWB, KFOX, KMJ,
KERN, KPMC, KLS, KROW,
KMPC, KEHE, KFAC. Other sta-
tions will be added to the list.
Smith & Bull Adv., Los Angeles,
has account.

Benchley for Old Gold

P. LORILLARD Co., New York,
(Old Gold cigarettes), will use a
60-station CBS network for a show
featuring Robert Benchley, to start
Nov. 20. The program, to be heard
Sunday evenings, 10-10:30 p. m.,
will also have a name orchestra,
which has not been selected. Agen-

cy is Lennen & Mitchell, New York.

BROADCASTING ¢ Broadcast Advertising
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KSFOCUS

SUPERLATIVES come easily
to the visitor to the new
KSFO studios, formally dedi-
cated August 12 and housed
in their own new structure
adjoining San Francisco's
historie Palace Hotel.
They complete the picture
begun a few briel months
ago with the opening of the
great, new 5,000-watt trans-
mitter on the shores of San
rancisco Bay, lo render a
broadcasting entente worthy
of KSFO-CBS leadership in '
Northern California and ~
clearly contributing to it.

i( S

)

«THE AUDIENCE STATION"
SAN FRANCISCO

KSFO...Palace Hotel...San Francisco

5

60 KC...5000W day...1000W night

PHILIP G. LASKY, General Manager

National Representative:

FREE & PETERS, Incorporated
COLUMBIA BROADCASTING SYSTEM
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Koy to Photos and Main
Floor Plan, KSFO Studios
(Photo numberz at right)

1, 2, Double Height Studios, 1 N
la, 2a, 3a, 4a,a, Contro!

w
23
£
2
8

RN

4, Organ Studio, 5
-5, Audition Room, 6
6, Transcription Studio, 8
7, Press Studio
8, Master Control Room, 2
9, Echo Chamber,
10, Lobby, 4
11, Check Room
12, Receptionist, 4
13, Musicians’ Lounge
14, Switchboards
15, Stairs
16, Elevator
17-33, Offices
34-4], Second Floor, not
shown
42, Storage
43, Sound Effects
44, Sound Locks
Emergency Power, 3

o

THESE ,SPAC'IOUS STUDIOS REFLECT KSPO’i
|

LEADERSHIP IN NORTHERN CALIFORNI

@ We could go into detail, if we had more gpace, '
about two floors of square feet, sound locks, sus-

pended studios, emergency power and things

like that, but the important thing is perfection of
reproduction. Here, perhaps better than any-
where else, the whole tonal range is given iis
proportionate values., And electrical franscrip-
tions are broadcast from their own vibrationless,
sound-locked studio. We hope you'll see these
new KSFO studios. But see them or not, we know
you can use them for intensive spot or network
coverage of Northern California at lowest cost
per listener.

ONE OF AMERICA’'S MOST MODERN STUDIOS

(MAIN FLOOR PLAN)
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. the KMPC stu-
- dios. The listening.

/

Reereator Draws

Salesroom Mobs,’

And Sells Autos

Ticker Drama a Drawing Card
For Béverly Hills Dealer
By FRANK BULL.

Smith & Bull Advcrtising, Los Angeles
OFTEN 2 radio station effectively
demonstrates to an advertiser,
through mail response and other
proved formulae, the listener’s in-
terest in:its program. But here’s
an instance where both the station
and the advertiser got an unusual-
ly dramatic demonstration.

For two years KMPC, Beverly
Hills, .Qal.,, has been recreating

‘and broadeasting exclusively on the

West Coast, the major league base-
ball games, receiving its informa-
tion via Western Union wire re-
ports direct from the playing fields
in the East. From' the beginning
these games' caught in a big way
and two coincidental surveys
showed "an audience as high as
329%. It was d good bet for a spon-
sor,

Was Anyone’ Int;rested?

At the beginning of the 1938
season Marshall & Clampett, Los
Angeles, De Soto and Plymouth
dealer, took over sponsorship of
these broadcasts. After about a
month of broadcasting, the sponsor
and station decided to put on a test
that would satisfy their curiosity
as to just how much real interest
there was in these recreated games.
The upshot was 2, il
that the games
were broadcast
for one week from
the downtown
showroom of Mar-
shall & Clampett
instead of from

audience was in- bl
vited to visit the Mr. Bull
showroom and see Hal Berger,
KMPC sports announcer, recreate
a ball game from a piece of paper.
The transfer of the broadcast from
the studios to the showrdom was
publicized over KMPC on the reg-
ular program the preceding week.
Meanwhile the sponsor cleared
the showroom of all cars and re-
placéd them with 800 chairs for
the anticipated audience. The show-

room windows were decorated and’

a . public address system installed

" in the store. A platform .with a

desk and a table for sound effects
was provided for Berger, the an-
nouncer. The stage was set. Rut
frankly, neither the sponsor, sta-
tion, nor this agency knew whether
a broadcast of this type would
draw an audience, particularly
when one man at a desk, with a

‘piece of paper in his hand, had to

carry the whole show, minus all of
the usual attractions that accom-
pany a studio audience broadcast.

We didn’t figure on the power-
ful hold that big-league baschall
and Hal Berger have on the fans
of Southern California —and the
curiosity that had been aroused as
to how he recreated these games.

The broadeast was set for 1:30.

p. m., and at 12 noon the first day
the 800 seats were occupied. By
game time another 150 men and
women had erowded into the room,
otcupying every inch of standing

-room. Several hundred persons

were turned away. Each succeed-

SPECTATORS watching Hal Berger,
announcer, re-create a big league baseball game in sHowroom of spon-

KMPC, Beverly i{ills, Cal., sports

soring auto dealer, who was pleasantly surprised when sales jumped.

ing day saw the crowds increasing.
On the last day 1,100 persons
packed the showroom and more
than 500 were turned away. Each
day before the game, a quarter-
hour was devoted to interviews over
the air of sports celebrities in Los
Angeles. Included were stars of
baseball, tennis, automobile racing
and the ring, with radio and film
personalities as special guests
throughout the.week. To create the

general atmosphere of a baseball

game, peanuts and pop were sup-

- plied free to those attending. The

payoff is reflected in the box score:

Total five-day attendance . 4,802
12

Total cars sold . . -

During the week following the
showroom broadecasts, Marshall &
Clanipett received 2,837 Iletters
commenting on the recreation. This
provided: the sponsor with a good
mailing list and each writer was
sent a booklet containing interest-
ing baseball information. In the
back of each booklet were three
seif-addressed postal card coupons.
With it was an offer of a commis-
sion to anyone who would return
the card with the name and address
of a prospective automobile buyer.
If the prospect was sold in 60 days
the writer received a cash commis-
sion. The jdea caught on immedi-
ately. Within a week 26 cards were
returned. From these 12 cars were
sold. As a result of this valuable
mailing list salesmen of the firm
are still selling cars! So pleased
and satisfied is the sponsor, a sea-
sonal user of radio, that radio will
be used on a year-round basis. And
so radio scores another big victery
—a more enthusiastic audience, &
tremendously happy sponsor and
for the station, the compensation
of a job well done.

Qualker Installs Lines
AFTER two years of operation on

- a “tailor-made” basis, the Quaker

Network, comprising 17 Pennsyl-
vania stations keyed from WFIL,
Philadelphia, on Sept. 1 begins
operating with full time telephone
lines; gecording to Roger W. Clipp,
co-ordinator of the network and

" business manager of WFIL. Un-.

“der tentative plans WFIL, will feed
several hours of sustaining service
to the chain beginning Sept. 10:
On that-‘date, the netwerk is ex-
pected to broadeast the. opening
gun of the new political compaign
in the Keystone state. Some 100
political broadcasts tentatively are
schedu}‘s;d over the network before
the November elections, .
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HOW ARD PILL, WSFA,
BUYS BASEBALL CLUB

ANOTHER radib executive en-
tefed the ranks iof the baseball

‘magnates when Howard E. Pill,

general manager of WSFA, Mont-
gomery, Ala., In August was elect-
ed president of the Montgomery
Bombers of the Southeastérn
League. Mr. Pill headed a group
purchasing the eclub outright.
Other officers are William H. Le-
Grand Jr.,, vice-president; Clifl
Green, treasurer;;Gordon Persons,
WSFA vpresident, and Sam Dur-
den, directors, :© |

Several months ago the Birming-
ham Bears club of the Southern
League was purchased by Thad
Holt, chief owner of WAPI, Birm-
ingham. The Cincinnati Reds have
been owned for several years by
Powel Crosley Jr.,, operator of
WLW and WSAI Cincinnati. The
Detroit Lions pro football club is
owned chiefly by! G. A. (Dick)
Richards, president of WJR, De-
troit, and WGAR, Cleveland, and
%\vner of KMPC,. Beverly Hills,
al, i

Credit Firm Placing
COMMERCIAL CREDIT Co., Bal-
timore, has startéd a series of
quarter-hour transeriptions, heard
Sunday mornings,, titled It Hap-
pened So Quick. The programs are
dramatizations of motor accidents,
and on each statioh a local traffic
commissioner gives; a cut-in safety
talk. A partial
beipg used, through O’Dea, Shel-
don & Canaday, New ‘York, fol-
lows: WSM KSL (WTMJ WCSH
WJAR WIS WPTF WBT KSTP
KSOO KTHS WOR! WHAM KIDO
WJR WDRC WICCI WIAX KFYR
KOH KGHIL WJSV:WFLA WIOD
KV0O0O KMOX WDA{«1 KOMO KHQ
KOB WJDX KOY WCAU WCAE
WFBL WOKO KLZ KVOR WEEI
KSFO KFBK KFI!WFEA KGW
WOAT WFAA, }

P& Gs 13 bn NB
PROCTER & GAMBLE Co., Cin-
cinnati, has scheduled Life Can Be
Beantiful, for Ivm%y soap, and
Houseboat Hannah,|for Lava, to
start on the NBC petworks dur-
ing September. Thé addition of
these two five-day-d-week serials
brings P & G’s total on NBC to
13 quartér-hour shows, or 67 quar-
weekly. Agencies are
Compton Adv., Ne\‘v York,
Blackett - Sample - Hummert, Chi-
cago, respectively. :

list of stations:

and .

Private Operators
Lauded by Murray

Says Stations Are Imporiant
Part of Canadian Radio

By JAMES MONTAGNES

“PRIVATE radio stations that arce
doing good jobs in their communi-
ties, and there are lots of them,
are an important part of the pat-
tern of Canadian broadcasting,”
Gladstone Murray, general man-
ager of the government-owned Ca-
nadian  Broadeasting, Corp.,, told
listeners in Canada over a coast-to-
coast network Aug. 17, from Hali-
fax, on the CBC Chatting With the
Listener programs, He also re-
ported the activities in the build-
ing of the two new 50,000 watt
transmitters, CBA, Sackville, N.
B., and CBK, near Saskatoon.

Continuing the discussion about
private stations, he said:

“Related to the subject of the
high-power chain is a question I
am being asked. What will be the
fate of the privately-owned sta-
tions, many of which have been
real pioneers in radio? Indeed, it
has been suggested to me that the
CBC is inspired by a ruthless de-
termination to extinguish these sta-
tions. When I now define the posi-
tion accurately, I am merely re-
stating the policy laid down by the
board of governors.

Friendly Relations

“Private stations reflect and en-
courage local interests in a way
impossible for CBC stations. More-
over, they provide, or should pro-
vide, alternative programs, and the
valuable stimulus of competition.
Again, private stations are being
invited to cooperate in enriching
the whole Canadian program tra-
dition.”

My, Murray referred to increased
exchanges between the CBC execu-
tives and those of the BBC, and
that plans are now under way for
similar exchanges with radio exec-
utives of Australia, New Zealand,
South Africa and India. “Relations
with United States broadcasters
are increasingly cordial,” he stated.
“Perhaps the best sign of this is
the growing appetite of all three
chains, NBC, CBS and Mutual for
more CBC programs on their net-
works. We are so actively in touch
with the headquarters of the three
chief American networks and their
principal subsidiaries, that there is

already in existence a kind of un-

official program board for North
America. Plans are in hand .-
for a series of programs to be

titled The Pageant of States and

Provineces.”

‘Today’s Best Buys’
FOLGER COFFEE Co., San Fran-
cisco (coffee), after sponsoring the
five - weekly five - minute Today's
Best Buys on KIFBK, Sacramento
and KWG, Stockton, for several
weeks in a test, on Sept. 15 will
cxpand the list to include 13 or
more West Coast stations through
Raymond R. Morgan Co., Holly-
wood agency handling the account.

List includes KNX KSFO KFPY .

KGB KDYL KIEM KOY KGHL
KQW KFBK KMJ KFJI KOIN.

NORMAN BROKENSHIRE, recent-

-1y heard on a noon program on WOR,

Newark, began a
hour, 7:45-8 p. m.
on that station,
waiian orchestra.

Sunday quarter-

featuring an Ha-

* BRO A’T) CASTING « Broadcast Advertising

(EDST) Aug. 28

v!mprove your segvic':'eéto ‘cliel $ ,
with this pace-setting transmi

ASK YOUR ENGINEER about
these outstandingfeatures:

Doherty Circuit increases power amplifier efficiency |
more than 100%, from the usual 30% to aver 60%, 1
requirirfg less iyrimary power and greatly reducing
operating costs . . . improved stabilized feed-back
circuit . . . engineered to permit increase to 10KW,
50K Wor 500K W. by adding standardized apparatus. .
For details, write the Difiributors : Graybar Electric
Co., Graybar Building; New York. In Cdnada and -

foundland: Northern Electric Co., Ltd. Inother
countiies: Internations! Standerd Electric Corp.

H

estern Electric
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Ja;xsen Leaves KVI Post
To Head KGU, Honolulu

EDWARD JANSEN, commercial
manager of XVI, Tdcoma, has re-
signed to accept the post of sales
and production director of KGU,
Honolulu. He sails shortly after
Sept. 1 with his B s

wifé and 8-month-
old daughter to
take up his new
duties, Now 32,
Jansen began'
with KVI as a*
part-time an-
nouncer in 1929 i
under the late E. l )

M. Doernbécher, - 4
whose daughter, | Mr. Jansen
Mrs. Vernice Boulianne, now man-
ages the station. Previously he was
an actor, but in 1928 he was
stricken with infantile paralysis

while playing the rabbi in “Abie’s °
Irish Rose.” Upon hisspartial re- |

covery, he joined KVI and became
one of the Northwest’s most popu-
lar announcers and later one of
Tacoma’s most enterprising young
business men. His resignation was
the occasion of a tribute of several
columns in the Tacoma News-Trib-
une.

WHO Hearing Ordered

THE APPLICATION
Des Moines, for special experi-
mental authority to inecrease its
power from 50,000 to 500,000 watts,
or equivalent ‘to that used by WLW
-and under similar terms, was des-
ignated for hearing without date
by the FCC Aug. 23. Because the
whole issue of ekperimental high-

Eower is involved in the WLW case -

eard before the soccalled Super-
‘power Committee of the FCC in
~July, it is not expected that the
actual hearing date on the WHO

application will be set until it ad-

judicates the Crosley case. The
WHO application was designated
for hearing before the FCC, rather

than an examiner. Best estimates -

are that the Commission will not

decide the WLW case finally for

several months — perhaps a half

year. ;

New Plant for KRLD

INVOLVING an expenditure of
more than $100,000, KRLD, Dal-
las, is installing entirely "new
transmitting equipment and plans
to begin operating with the new
facilities in November. A W-E
10,000-watt transmitter has been
purchased, with all connections for
increasing its output to 50,000

watts, along with a 465-foot Blaw=—

Knox guyed vertical radiator. A
transmitter house, with sleeping
and housekeeping quarters, is be-
ing ‘constructed approximately 12
miles from the ecity limits, under
direct supervision of Tom: C.
Gooch, KRLD president, and execu-
tive head of the Dallas Times-Her-
ald. Technical work is being super-
vised by Roy M. Flynn, KRLD
chief engineer.

Pine Balm Sci)eduling

DR. W. B. CALDWELJL, Monti-
cello, Ill. (Pine Balm cough rem-
edy), will soon start-a spot an-
nouncement series on an undeter-
mined group of stations.
Stuhlman & Zahrndt, St. Louis, is
agency.

of WHO,

Kelly, ~

SHOULD COMMENTATORS BE OPINIONATED?

By HARRY W. FLANNERY
News Commentator
KMOX, St. Louis

“THIS PROGRAM has been pre-
sented unseen and unheard by the
sponsor until after broadecast. All
of the opinions expressed in it are
strictly those of the commentator,
and not nccessarily those of the
sponsor, nor is the sponsor re-

- sponsible for them.”

Radio listeners are familiar with
sentences like that introducing and
concluding programs of comment
on the news, the motion pictures
and other topics of the day. Peo-
ple in radio also know that many
commentators have beén forbidden
to discuss such issues as.labor and
capital, politics and even certain
personalities of the day, and that
the products of one famous com-
mentator’s sponsor were even boy-
cotted by a group because of re-
marks made about that group.

Should a news commentator give
his own opinions honestly and
~vigorously? Should he speak out
‘on the political, social and other
issues of the day? .

I say, “No.”

I say, “No,” despite the fact
that I am a news commentator
who has been on the air far six
years, making his own most vio-
lent attacks, until the last two
years, on- one issue and personality
after another.

I say “No,” because of my ex-
perience in the past and because
I have come to realize that an
opinionated news cominentation is
not necessary and thdt, after all,
I am not on the air as a crusader
to set the world right, nor as a
sage sent forth to save the world
with my wisdom. I am on the air
to sell a product.

Once upon a time, I thought a
hews comment program had to
bristle with opinioh, that it would
not attract any attention and would
be as unsavory as dish water un-
less spiced -with the pepper of
fearless statement. The mail that
resulted from following out this
idea made me evén more firm in
my belief. Many people, of course,
objected to what I said, but there
were always more who, it hap-

age in setting the ignorant and the
sinful upon the right paths. I was
a “little man with big stuff.”

My sponsors were kind souls,
too. They looked at the mail and
remarked, “That means they're
, listening. And what’s more, the
people who complain about what’s
said will tell other people "and
theyll all listen to hear what you
say next.”

But though the sponsors were
generously minded, reading let-
ters from people who didn’t like
the program began to have its ef-
‘fect on me. Some of them, I must
admit, even made me feel that I
might be mistaken on some issues,
Afteriall, I began to feel, I’d have
to be'a wise person indeed to know
enough to form the one and only
right opinion on political issues
that men have studied for years,
on social problems that have been
debated for centuries and on eco-
homic matters that have yet to be
solved. - .
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Maybe, after all, I wasn't so
smart.

Sarcastic Westbrook Pegler put
the case well. He wrote an article
about “the deep-thinking, hair-
trigger columnist or commentator
who knows all the answers ofthand
and can settle great affairs with
absolute finality three or even six
days a week. . . . The intellectual
landmarks .». . who know cconom-
ies, the Constitution, law, politics,
war, history, ithe CIO and the
AY¥L, housing, international rela-
tions, birth control, the infield fly

rule, Fascism, Communism, Na-
zism, inflation, agriculture and

phrenology.”

. Even though my sponsors were
considerate, the letters had pricked
my balloon of self importance and
sent me crashing to the good old
solid ground. They made me think.

Now 1 know there are many who
talk about the frcedom of specch,
of individual liberty and of the
necessity of maintaining the fund-
amentals of democracy. That’s all
right—{or them, but not for me.
That’s all very well, but my job
is not to evangelize the world, not
to be the Billy Sunday or Aimece
McPherson of news commentators,
but to sell’ my sponsor’s product.

For instance; there +as.the re-
mark made by one complaining
listener. It was typical, too.

“If your meat is as rotten as
your ' commentator,” he wrote, “I
don’t want any of it.”

- That was ore man among the
many offended :today. There were
the piles of letters from others
who had complained in the days
gone by. Eventually, it appeared,
I would, in my bold march of
opinion, step on the toes of every
possible customer .of my sponsor,
and—well, T wouldn’t be on the
air at all then.!

But how could I construct a
worthwhile program of news com-
ment without opinion? That was
my . problem. For some time I:
thought no oné would care for a
program of this kind without opin-
ions and that if I therefore had
no listeners, thdére would be no one
on the other|end to influence

. toward my product. I could, of
pened, applauded me for my cour- -

course, present! a news program,
stating the facts only, but I was
supposed to be a news commenta-
tor, not a newscaster.

Finally there! came the obvious
realization that there are two sides
to ecvery question. My business
therefore was td study each issue
as thoroughly ag possible and then
present the arguments both pro
and-con. 1 couldistate each with as
much fire as ever and leave it to
the listener to form his own opin-
ion. Thus T would compliment the
listener, instead of antagonizing
him and, sincej I would always
state his side of| the case, I migRKt
gain a reputation for being fair
and honest and; win a following
who believed my| commercial argu-
ments as well 48 my news com-
ments.

For two years, I have dropped
the banner of the crusader and
taken up the task of making the
news picture cléar and to try to
make its personalities live. Now
and then, WheT my talks with

st ; ’
ALL-PURI'OSE
gram  board devised for KVOO,
Tulsa, by Ken Miller, news editor
and assistant to Willlam B. Way,
general manager. Improvised to
provide a standardized system of
program indexing the Miller meth-
od makes possible an instantaneous
check on commercials, sustainings,
contract durations, talent and all
other data on the station’s pro-
gramming and sales operations,
Some 3,500 individual cards are
required to keep a program sched-
ule” for one week. The board con-
tains. about 1,200 individual card
pockets, with a minimum of three
cards in ecach. One contains the
name of the program, starting date,
length of contract, time of broad-

index is the pro-

‘cast; another shows similar data

for NBC-Red programs; a third,
for "NBC-Blue being fed at that
time, and possibly another cover-
ing local fill-in, if required, Shown
in the picture is Ruth Dickens, as-
sistant in KVOO’s trafiic depart-

ment.

Dickering for KGY
NEGOTIATIONS are in progress
for the sale of KGY, Olympia,

* Wash., to interests headed by J.

Elroy McCaw, manager and part
owner of KELA, Centralia, Wash.
The purchase price is reported to
be $25,000, but the deal has not
yet been closéd. Owners of KGY, a
100-watt outlet, are Louis Wasmer,
operator of KGA and KHQ, Spo-
kane, and Archie Taft, operator of
KOL, Washington. Mr, Taft re-
cently purchased 309% interest in
KRKO, Everett, Wash.

friends and articles in the news-
papers and magazines arouse me,
I am sorely tempted to speak out
and set the world aright once
more. I am moved to take advan-
tage of the fact that my copy has
never, in six years, been censored
by anyone and that my sponsors
never apologize for my opinions
by one of those “disclaimer” state-
ments. But, when'the luring finger

beckons, I think over this argu- _

ment I've made here today and tell
myself that my duty is to stick to
the straight and narrow path that

leads to the most sales for my-

sponsor’'s product.

Or, on second thought, does it?
After all, this is my side of this
issue only, Certainly there’s plenty
to be said against my stand . . .
and maybe I'm wrong again.

M—m—mh.

But this time I'm not selling any
meat, beer, breakfast food, tomato
juice or dog food, and perish the
doubt therefore. Today, I can, for
once, speak out in biased argu-
ment. Today I ecan hew-to the line,
let the chips fall where they may.
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WSB | Aflanta NBC
WAGA| Atlanta NBC
i WEBR | Baltimore NBC
WAAB.| Boston . MBS
WNAC| Boston " NBC |
WICC Bridgeport NBC
WEBR | Buffalo NBC
WBRBEN |- Buffalo NEC
. YWGAR!| Cleveland CBS {
WFAA | Dallas NEC E
WBAP | Fort Worth, NEC |
KVOD Denver NBC ;
WIR | Detroit CES ;
KPRC Houston NEC {
WFBM | Indianapolis CBS| |
WDAF | Kansas City NEC !
KARK | Little Rock NBEC r
KF1 Los Angeles HBC t
KECA Los Angeles WBC !
WHAS | Louigville CBSy, . !
. : WLLH Lowell-Lawzence | MBS
WTM] | Milwaukee NBC
KSTP | Minneapolis-StPaul] NBC g
WSM | Nashville NBC t
WSMB | New Orleans - NEC j
WHN | New York mBC :
WTAR | Norfolk | . | NBC
KGW Portland, Ore. NBC
P "JKEX | Portland, Ore. NBC
= " WEAN | Providence NEC
/(\ ' i WRTD | Richmond, Va. NBC
: KSL Salt Lake City CBS
WOAI | San Antonio NBC A
* KOMO| Seattle . NBC
< KIR |. Seattle NBC
‘ KHQ Spokane NBC
‘§ : R KGA | Spokane NBC
C . ‘x ' ‘ ; ‘ WMAS | Springtield CBS
b be s ' . .. KVOO | Tuba WBC
ertainly advertising men often shape the fate of the manufacturer's branded merchandise. ® In 2 | Wi S
. 1 .
the last decade they have worked more and more within the walls of time...radio timie. ® They THE YANKES NETWORK
. ' o .| THE COLONIAL NETWORK
have made more and more use of Spot Broadcasting time, thereby increasing its volume faster- TEXAS QUALITY NETWORK

hopeseuwa troughout the United States by

) _ | '_ ‘ | than ‘anﬂ'f other Jpype of radib. ® We suggest that it is more than a coincidence that the most suc- - 'EDWARD PETRY & CO.

-

- « , > _ INCORPORATED
. R cesstul spot eradcasters use these stations..and that the fates seem always kind to their products! gy iom. o reree o 2mer

. | «
I
1 | H
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Made to Order

EVERYONE in radio should welcome the ac-
tion .of NAB President Miller in seeking
& Federal. Monopoly Committee inquiry into
ASCAP. Eoﬁr a quarter-century, motion pic-
ture exhibitors and producers (until they
bought into the music publishing field), hotels,
taverns, dance halls and even bootblack par-
lors and barber shops, have complained about
ASCAP’s arbitrary demands for tribute and
its questionable tactics. Radio added its voice

about a decade back when ASCAP began to
intensify its drive, the industry becoming its .

chief source of revenue to the tune of about
$5,500,000 annually.

ASCAP has managed.to get just about what
it has demanded because of the provision of
law which leaves the courts no diseretion but

makes ‘mandatory “the assessment of a $250 -

fine for innocent infringement of a copyrighted
musical composition. That has been ASCAP's
chief legal weapon; it has backed it up with
as adroit and skillful a lobby or public rela-
tions organization as any industry boasts.

Certainly it is within the province of the
joint legisla_tive-departmental committee to in-
quire into all phases of ASCAP’s operations.
The committee’s function is to recommend leg-
islation to ameliorate monopolistic situitions
or tendencies. And it has an antiquated, quar-
ter-century old copyright law to deal with
when it comes to the music situation.

We trust the committee, on the basis of Mr.
Miller’s plea and information available to it on
ASCAP's background, will make this study’
one of its first orders of business this fall. )

Neiwork and Net Proﬁt

WHATEVER the arguments to the contrary,
there is much to be said in favor of the basic
plan of Independent Radio Network Afiiliates
for a policy-partnership with the networks.
After all, the networks are only as strong as
their outlets. Conversely, American radio could
not have attained its present commanding
stature, and the network outlets their impor-
tance to the community and the nation, were
it not for the spadework, leadership and 're-
sourcéfulness of NBC and CBS and tlié men
who have guided their destinies, .and, later,
the appearance of MBS as a full-fledged chain.

It would be dodging the fact if it were not
pointed out that IRNA, now permanently set
up, is using to advantage the scheduled net-
work-monopoly investigation to reconcile cer-
tain différences with the networks. Yet, some
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affiliates have justifiable complaint about chain
procedure. Copyright clearance is a case in
point. Affiliates have the right to participate
in policy - determinations by the networks
when they have no control over the progr,ams
fed them, though held résponsible unddr the
law. There is much to be said “for réspon-
sibility at the source for all program material.

And equally significant is the questibn of
network commercials. Afiiliates, we bdlieve,
have the right to counsel with the networks
on the kind of commercials scheduled, on sta-
tion-break spots, and on other advertiser de-
mands. If affiliates are in agreement with the
networks on sound advertising and trade prac-
tice policies, the sponsors and their ageéncies
won’t attempt arbitrary or roughshod: tzicticé.

Network broadcasting goes back only to
1926. It has grown with amazing swiftness, as
has broadecasting itself. The FCC inquiry can
result in accomplishment or failure, depending
upon the manner in which the industry“{ con-
ducts itself and the attitude taken by the Com-
mission. The industry——and that means “affil-
iates plus networks plus independents—must
not regard the forthcoming sz'oceedingx !

las a
field day in which to troop out all grievances.
Tl\g FCC is not (or at least should ot be)
interested in individual controversies peculiar
to a particular station on’a particularnet-
work. It is intercsted in broad industry ‘poli-
cies, competitive practices and program i ser-
vices, which converge to make a showinig; of
best possible public service. ;

Washington, D. C.

" Individual station contracts with the inet-'

works obviously must be left to individual ne-
gotiation. Such factors as the importance of
thyc station to the network.and of the makrket
to the advertiser’ must ‘be taken into accdunt,
and therc is no pattern that fits all affiliates.
On matters of basic program and commmécial
policy, however, IRNA should be able to work
in complete harmony with the networks !for
the entire group of network affiliated stati?n&
And in this sphere, MBS figures along v‘ith
NBC and CBS, because industry policies should
be uniform all down the line. “
IRNA has entrusted its affairs to an able
group of men. It was perhaps an oversig}hf
that there.is no 100-watt station man on the
executive committee, though two of the mem-
bers have locals as well 'ag regionals. The cdm-
mittee appears to have the right approach.
We believe it can be depended upon to avpid
the pitfalls that might develop in its zeal|to
work out the most favorable, arrangements
with the networks prgparatory'to stating lits
definite position in the-inquiry.

i

The RADIO
BOOK SHELF

SAID to be the first book whose central char-
acter s a girl in an advertising agency, the
novel Ay Sister Eileen has just been pub-
lished by Harcourt, Brace & Co., New York.
The girl is Eileen McKenny, secretary to
George Bijur,'president of George Bijur Inc.,
New York agency headed by the former sales
promotion dircctor of CBS. The author is
Ruth McKenny, who on Aup. 26 was guest on
Cal Tinney’s If I Had the Chanece program
on NBC-Blue, )

SPEECHES of religious and broadeast indus-
try leaders”at the banquet celebrating the fif-
teenth annidersary of National Religious Ra-
dio, held May 23 in New York have been pub-
lished under the title The Church in the Sky
by the Federal Council of the Churches of
Christ in America, New York.

AFM’s New 'Spree

AFTER MANY months of trying negotiations,
broadcasters got together with the American
Federation of Musicians on reemployment of
unewmployed musicians, For AFM it was a
favorable deal; on the part of most stations,
large concessions were made, particularly when
the unemployment problem was not of radio’s
making. :

Out of the arduous dickerings came definite

~ commitments. One of these was that when con-
. tracts were consummated, there would be no

penalties or restrictions placed upon tran-
scrip‘tions and recordings. Transcribers who
sat in with Joseph N. Weber, AFM president,
are authority for the statement that there
would be no reprisals. '

Like a bolt out of the blue, AFM has pro-
claimed a 250% increase in scale for musicians
employed by transcribers, effective Sept. 15.
Transcribers call it a breach of faith. They
say it will result in prohibitive manufacturing
costs. Some producers may be foreced out of
business. If invoked, the new scale inevitably
would compel increases in prices to advertisers
for tailor-made campaigns and boosts in costs

. to broadealters for library services—that is,

if the present quality and size of orchestras
were maintained. Spot radio would be placed
in an unfortunate competitive vise.
Obviously, higher costs would have a depress-
ing effect on spot campaigns. Moreover, higher
costs would unquestionably result.in use of
smaller orchestras both for advertisers with
fixed budgets and for library services. It is
rather difficult to reconcile this with the AFM
position of alleviating unemployment and of
spreading work. If transcribers decided to
spend the same amount for fewer musicians,

.it would tend only to aggravate the purported

unemployment crisis.

"It seems to us this situation is 9one,with
which Independent Radio Network Affiliates,
as the group which negotiated the basic con-
tract with AFM, might well take up through
its newly-created permanent executive com-
mittee. AFM made a good deal with the broad-
casting industry. But, given a finger, it now
wants the hand. And next might come the
body, unless steps are taken to checkmate this
spree, springing from its newly-acquired bar-
gaining power.
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SHERMAN DELOS GREGORY

" SOME young men are sent to col-

lege and there are determined lads
who go to college. And there is
some speculation as to whether the
youths who fight for their own edu-
cation get further in this hard-
boiled world than those who have
their book-learnin’ wished upon
them, via the paternal purse.

In Sherman Delos Gregory we
find a brilliant young radio execu-
tive who might have been stymied
after his freshman year in high
school had he been inclined to take
the easy road. Instead he became
a trouble-shooter for his home-
town telephone company out of
school hours and 'continued a long
series of jobs until he had finished
high school and emerged from- col-
lege with the coveted degree of
electrical engineer.

But let’s get this thing in chron-
ological order to show how “Greg”,

as he is best known by his col-

leagues, has qualified himself to be-
come general manager of KDKA in
Pittsburgh, a post he takes over
Sept. 1—just a few weeks before
his 34th birthday.

He was born )
Springs, South Dakota, Sept. 18,
1904, an only child. When he was
six the family moved to Pierre
where they lived from 1910 to 1924.
This period covered his elementary
school years and two years of his
attendance at the South Dakota
School of Mines. Then he lived in
Rapid City from 1924 until he was
graduated with his technical de-
gree in 1926,

Family funds were limited and
illness of the mother took all the
surplus. If young Sherman was go-
ing to have an education he would
have to get it for himself. So after
the telephone job put him through
high school, ' he obtained employ-
ment at the School of Mines in
charge of all electrical work. He
also ran the| college radio station,
WCAT, which students said stood
for “wildeat}, and between times
acted as chauffetr for the presi-
dent of the college.

He served a three-year enlist-
ment in the South Dakota National
Guard, the term overlapping high

BROADCASTING ¢ Broadcust Zdvertisingii
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in Wessington.

- WBZA).

school and college, the service in-
cluding identification with both ar-
tillery and engineering divisions.

Upon graduation he joined the
Westinghouse Electric & Manufac-
turing Co., taking the training
course prescribed for graduate en-
gineers. In 1927 he dramatized the
opening of the electrified steel
mills of the United States Steel
Corp., in Homestead, Pa., by hav-
ing the late Judge Elbert H. Gary
pass his hand three times over a
silver sphere in his New York of-
fice. This started a 5,000-horse-
power motor in Homestead and
put the new mills in operation.

Also in 1927, Gregory handled
the controls for the first successful
transcontinental broadcast over the
networks of NBC. During his first
two years with Westinghouse he
was instructor in radio at the
night school of Carnegie Institute
of Technology. One year of his
practical training-and® experience
was devoted to television.

In his latest position, assistant
manager of radio broadcasting for
Westinghouse, “Greg” has had

th
tion

our Westinghouse-owned sta-
(KDKA, KYW, WBZ,
In 1933 he was trans-
ferred to the Chicopee Falls plant
of Westinghouse and last spring to
Baltimore when Westinghouse ra-
dio division moved to the Maryland
city. He is listed in Young Men of
America, the equivalent of Who's
Who for the older generations.

In appearance, the new KDKA
boss stands an even six feet tall,
is erect with a rather military
bearing, dark complexioned, weighs
175. His deep voice is always low,

under control and soft-spoken, al- :

though positive. There’s nothing
frivolous about Gregory. He says
comparatively little but is so sin-
cere that it counts. Yet he's no
grouch. A good listener with a re-
sponsive and ready smile, he has

the attitude of a thoughtful, friend-

ly executive. Conservative rather
than demonstrative, when a new
idea is proposed, his first question
is apt to be “What will it cost?”

. He asks for advice and sugges-

. b

Ch?E’ of program supervision for 7

)

ed  with  Albunguerque  news-

papers and at one time with nmews-

papers in Texas and Florida, has
been named manager of KO, Al
buguerque.

ARCII MADSEN, former manager of
KSUB, Cedar City, Utah, and one-
time technician with K8, Salt Lake
City, is now commercial manager of
the new KUTA, Salt Lake City, under
Frank €. Carmen, managing  diree-
tor. Program manager of the s@-.
tion, which opened Aug. 1, is Tois
Anderson. :

MYRON J. BENNETT has been ap- '

pointed general manayger of KOVC,
Valley City, N. D, in a_reorganiza-
tion of staff which also placed David
1. Mills in the post of commereial
manager while Robert 1. Ingstad con-
tinues as program director. Thomas
s Elliott has been made merchandising
manager.
GEORGE MOORE, of the sales staff
of WAGA, Atlanta, married Elizabeth
Wicker, WAGA home counsellor, Aug.
27. .
BEN LUDY. manager of WIBW, To-
peka, Kan., painfully injured Aug. 14
when he dislocated his hip, was con-
fined to his home for several days, but
has returned to his desk,
HNERBER SMITII, formerly account
exeeutive  of Bluckett-Sample-Hum-
mert, Chicago, bas joined the CBS
Hollywood sules staff in a similar ca-
pacity.
OSCAR REICHENBACH of CBS.

Iollywood, sales promotion depart-
Cmenf, has been transferred to San
' Franciseo to work several months

with Arthur Kemp, Radio Sales Inc.
representative. :
W. GLADSTOND MURRAY, gener-
al manager of Canadian Broadeast-
ing Corp., and R. 11, Thomson. presi-
*dent of Northern Broadeasting Co.,
operating CFCII, North Bay, CIKI,,
Kirkland Luke, and CKBG, Tinmins,
made a ten-day aerial tour of North-
ern Ontario and Northwestern Quebee
to inspm:tﬂthv general radio situation
in Northern Ontario.
DAVE NOWINSON, publicity direc-
tor of KSO-KRNT, has resigned to
join the writing staff of KFI-KECA,
T.os Angeles. He was formerly pub-
L licity director for Look nlagazine, and
in radio work in Chicago. Mary Tit-
Ttle, radio editor of the Des 3MMoines
© Sunday Register, has succeeded him
but will continue her newspaper woik.
WAYNE WELCH, KSO-KRNT, Des
Aoines salesman, has been named sales
promotion director for the Towa Net-
work succeeding Gladys Phender
Greenburg, who bas moved to Fort
Collins, Colo.

EARL II. GAMMONS, manager of

WCCO, Minneapolis, was recently

elected to a committee in charge of
“the 1938 411 Clubs Annual Banguet
in Minneapolis in September, an event
sponsored each year by business and
professional men of- the state for
champion 4-II c¢lub workers.

- tions from anyone, weighs this
testimony against his own knowl-
edge of the particular problem un-

. der consideration, then makes his

own decisions. P
Fraternally, he is a Mason, and

golf is his favorite recreation. His

| wifé was formerly Elizabeth Reig-

' ler, of Ben Avon, near Pittsburgh,
and they are the parents of little
Betty Louise and James Allan

{ Gregory.

|
]
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WILLLIAM 8. PALEY, president of
CIS, is in Burope until mid-Septem-
ber. havihg sailed Aug. 1 om tize,s_

. G. PINTLLIPS, mandger of KIDO, |

Joise summer #lects
ed pr
was  recentiy
John Regan Post 2
ean Legion, in which he
tive for more than 13 years.
ARDE BULOVA sailed for Burope
on the Nermandie Aug. 17, William
Trrimrose, solo violinist of the NBO
Syvmphony  Orehestra, was zlgo  on
board. - .
FELIN GREENE. North American
representative of British Broadeagting
Co.. with headquarters in New York,
returned from a visit to Englaad on
the Normandic on Aug. 135.

BOB RENT. manager of sales pro-
motion. merchandising: and publicity
of KFII, Wichita, has been named
assistant general manager of KWBG,
JTutchinson, Kan.. according to an an-
pouncement by W. B. Greenwald,
president and general manager.

GERALD C. GROSS, chief of the
FO°C International Section, sailed Aung.
19 on the American Merchant for a
vacation in France, where his thres
children have been attending schook
during the last winter and Rpring.

PAUL W. MORENCY, general mzn-
ager of WTIC, Hartford, and gecre-
tary of Travelers Droadeasting Ser-
vice (orp.,t left Chiecago for Denver
Aug. 17, after attending the IRNA
meeting. From Denver he goes to T1os
Angeles for a vaecation, returning t
Hartford after Labor Day.

RALPII ROBERTS. manager of
KWILEK., Longview, Wash, has re-
signed to beeome specizl events and
news reporter at KOL, Seattle.

M. F. (Woody) WOODLING, for.
mer manager of KYOR, Mereed, f:’aL_
now manager of KWEEK, Longview,
Wash,, on Aug. 1 married Miss Geor-
gette Sorenson, of Mérced.

JOIIN A. KENNEDY, President of
the West, Virginia Droadeasting Syx
tem., and Mrs. Kennedy, on Aug. 21
beeame the parents of a nine pound

1daho, earty this
it ive Ad Club,
o mmand

eight ounes son, David Lea, Thew
now have two daughters and two
s0ns,

ROONEY PELLETIER. mapager of
OB, Montreal. goes to London, Eng-
tand, BBC headquarters, to study Brit-
ish broadeasting early in Getobor. In
excliznge the BBC is wending to the
OB Lance Siefking, eonsidered the
most distingunished and experienced of
B program producers. The two will
remain as exchangees during the win-
ter months, .

1
{
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EDITH MARTIN, secretary to Wi

A. Wilson. general manager of WOPIL.
Iristol. Tenn.. was married “Ang. 12
to W. A. Wilson Jr. Second Wilson
won, Bdwin, who is eredit manager

the station, was married a week ear-.

Yier to Mary Elizabeth Hayes of ris.

tol.

JAMES Le, GATE,
manager of the Dayton Paily Xeirs
cand WIHIO, Dagton, has been trans-
forred to the Miami Daily News and
WIOD, that city. Al are properties
of former Gov. James M. Cox.

W. J. SCRIPPS, manager of WWI,
Dotroit, addressed the Council for
Youth group Aug. 24 at a meeting in
the WWJ auditorium, discussing new
develupments in high frequency broad-
rasting *and  demonstrating his talk
with a shortwave equipment setup.

¥, PALMER PALDWIXN, formr:rl‘y nt
the 3

2

il

Baldwin-Urquhiirt Agency, Niag-
arn Falls, has been named by Man-
ager Donald Withyveomb to  coordi-
nate the activities of saleg, production
and program departments of WFIL,
Philadelphia, and Josephin snaday,
of Washington, D. C., has ned tie
WIIL press department.

CARTER M. PARIAM, »of WDOD.
(‘hattanooga, recently married Wiilie
Lee Kittrell,

zales promotion *i

€

’
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JULIAN BENTLEY, news editor of
Prairie Farmer- and head of the
news bureau of WILS, Chicago, was in-
jured Aug. 12 when his ear overturned
near Menominee, Mich., while he and
Mrs. Bentley were returning from a
vacation. Mrs. Bentley was uninjured,
but he. sustained cuis and shock re-
quiring: hospital treatment.

EDMUND LINEIAN has been ap-
pointed .program director of KSO-
KRNT, Des Moines, suceceding Ran-
ny Daly, resigned. Dick Teela, tratlie
manager, has been named to suceeed
Mr. Linchan as assistant program di-
rector, but will continue to handle
teaflie, Jack Chase, of the University
of lown, has joined the announcing
staff.

BARL MULLIN, of the NIBC press
departmerit, has been transferred to
the staff of Lenox R. Lohr, president.
JOHIN CONRAD, formerly of WIBW,
Topeka, Knn. and public Yelations di-
rector of KWK, St. Louis, for the last
five years, :has joined WLW-WSAI,
Cincinnati.

PAUL WILSON, formerly of KFRO,
Longview, Tex., has joined WAML,
Laurel, Miss. as program dirccior.
BILLY TRACY, formerly of WGCM,
Mississippi City, has joined WAML,
Laurel, Miss.

LEW KENT, of WMAZ, Macon, Ga.
will marry Miss Ruth Couradi of
Manchester, Ga., Sept. 3.

" VERNE SAWYER, chief announcer
of KGVO, Missoula, Mont. resigned
. rcceqtly and will retire to his recently

© Angeles,

acquired raneh in the Flathead Valley.
Special events detail§ will be handled
for KGVO by Al Davis.

DWIGHT (Doc) WILLIAMS, of
WTMJ, Milwaukee and formerly with
WCAU, Philadelphia was married in
Milwaukee in August to Virginia Jane
Olson, of Boston, daughter of Arthur
Olson of the Olson & Kelly Agency,
Milwaukee, .

IGLLISQARRIS formerly of KINTM,
Grand Forks, has joined KXDAL, Du-
luth, replacing Vince Lonergan.

JEFF BAKER, of "WTAR, Norfolk,
Va. is the father of a daughter, Vir-
ginin Lee, born recently. *
ELEANOR PITTS, gradunte of the
University of Oregon, has joined
KROY, Sacramento, Cul., as dircctor
of the KROY Guild Players.

! JOIIN PAVLIS, of the WMT, Cedar
- Rapids, la., sales staff, recently mar-

ried Evelyn Fawcett, of Cedar Rapids;
Ken Ilastiec, WMT traflic manager,
wis married to. Louise Black, of Per-
ry, la. B N

ALFRED W. McCANN Jr., condué-

tor of the Pure Food Hour, on WOR,
Newark, is the father of a girl born

©Aug. 9.

ALBEX BIDDLE Jr., sciong of Phila-
delphin's socialite family, “has com-
pleted four weeks in the press depart-
ment of WFIL, Philadelphia, and has
been nioved on to continuity work.

KEN McCLURE, newscaster of
WOAI San Antonio, received a com-
mission as leutenant colonel on the
staff_of Gov. Allred of Texas during
the WOAI dedication brondeast over
NBC Aug. 6.

RUSS DAVIS, head of the KWTO-
KGDBX, Springfield, Mo., announcing
staff, hasabeen elected president of
the Springfield Archery Club.

LOU BOLTON and Jimmy Freedman

lm\'_e been appointed radio department
codirectors of Crawford-Winslow &
Curtis, Los Angeles talent agency.

RUTII BERNARD, traflic manager
of Don Lee Broadeasting System, Los
has returned after a fives
months, absence following an guto ac-
cident.
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SUMMER DIDOES of radiome
is Lowell MacMillan, WREC,

n ave illustrated in‘these photos. At left
Rochester,

being drawn by a breechoes

buoy from a Coast Guard cutter to shore and deseribing the ‘sensation

on the air, including a frank description of
rope sagged and pockets acted as scuppers. In

announcer of WBAL, Baltimore,

a_case of wet pants as the
center is John Fritsch,

with part of catch of 120 hardhead,

“kingfish and flounders takén off Ocean City, Md. At right Joe Creamer,
promotion magager of- WOR, Newark, is contemplating Taffy, prize
cocker spaniel owned by Bob Catherwood of the WOR sales staff, during

a vacation at the Catherwood summer

place in Jersey.

EDDIE HMOUSTON, musical director

of CIRC, Winnipeg, will marry Bettie

Smith, formerly of Winnipeg, in To-
routo Sept. 1.

SUS:\N AGAR, who has been broad-

exsting a woman’s feature over
RN, Edmonton, for the last ten

rs, recently completed a trip

“ through eastern Canada and eastern

United States gathering material for
her autumn programs.

LOU CROSBY, Hollywood announcer
on the CBS Lum & Abner pregram,
sponsored by General Foods Corp., is
recovering from an appendicitis opera-
tion. R .

HOWARD CULVER, sound produc-
tion director of KMTR, Hollywood,
has recovered from injuries received in
an auto aciedent.

WARD BYRON, Hollywood writer-
produter, is in New York -for confer-
enves with NBC executives on the
proposed radio serial, The Adventures
of the Masked Phantom.

LOLLIE MAE CRICHLOW, secre-
tary for the past two years to James
W, Pate, general manager of WACO,
Witco, and KNOW, Austin, married
Kenneth Rdmondson, manager of a
Waceo department store, Aug. 27. Miss
Crichlow resigned, Miss Faye Garri-
son taking the post.
ROBERT E. WHITE
WBZA, Boston, has been
chief announcer.

SARAIL DREXNNAN, formerly secre-
tary 1o Lambdin Knay, manager of
WRHB, Atlanta, married Ralph Deans,
. brominent Atlanta florist, recently.

RALPH HATCIHER, sales proniotion

of WBZ-
appointed

. director of WTAR, Norfolk, is nurs-

ing an infected hand after an auto-
mobile door was slammed on an al-
ready injured thumb.

CHARLIE SPRENKLE, of WWSW,
Pittsburgh, is the father of n boy
born Aug. 22,

GEORGE BRENUGEL, formerly with
the NBC New York staff, WALU, Co-
Iumbus; WTAM, Cleveland, and
WGRBB, Freeport, N. has juined
WSO, Charlotte N,
ART ARDELL. formerly of KNX,
Los Angeles, and WINS, New York,
has joined the
WIND, Gary.
EDWARD DUKOFI Associates, New

Y.,
C.

announcing  stafl  of

Cork, has _hcvn retained as  trade
baper reJations counsel for WIEIAN,
Dallas. : The organization functions

similarly for the Yankee and Colonial
Networks.,

IENRY JOSYLN,
KPDN, Pampa, Tex., has Joined
I((i\q.\'(‘, Amarillo. .

f

formerly with |

RUSSBELL HIRSCIH, announcer and
voealist  of  WCOA,  Peusacoln, on
Sept. § leaves fdr Cincinnati to at-
tend the University of Cincinnati.

ELLIS ITARRIS, formerly with
KIMJAM, Grand "Forks, N: D, has
joined the production staff of XDAL,
Duluth, . .

FRED JESKE," Timekeeper at
WSYR, Syracuse, celebrated his 15th
year. in radio August 22. Congratu-
latory telegrams ' included greetings
from Syracuse’s Mayor Rolland B.
Marvin and other city dignitaries.

MABEL LOVE, former women's _edi-
tor of the Philadelphia Daily News
and well known in Philadelphia and
New York for hér journalistic "and
radio  work, has! been signed by
WPEN, Philadelphia to start a new
type of Women's Glub of the Air pro-
gram.

DRAKE BINGIIAM, formerly of
WERY and KOMA, Oklahoma City,
has joined KTUL,{ Tulsa as news edi-
tor, suceeeding Iirv Lews, who has
gone to WLS, Chicago. -

RITA BUSSER, is
T. Vorpe, advertising. manager of
WIIK-WCLIE, Cleveland, married
John Kurt, assistint trafic manager
of General Dry Batteries Ine., Lake-
wood, O, Aug. 27 .

GUY WALLACE. of WHK-WCLE,
Cleveland, is the father of n boy born
Aug. T4 :

FRANCIS PETDAY, formerly of
WIKRC, Cincinnati} has joined WIK-
WCLE, Cleveland.!

cretary to John

DONALD MachBAN, free lance

writer and former! NBC aunouncer,
has joined the f:u-ul(y,o[ the Cornish
Theatrical School jn  Sealtle as in-
structor in radio writing and produc-
tion, }

MARION €. HEATH and Pat
Hayes, botlt new té radio, on Sept.
T will join NBC to.act as field repre-
sentatives jn _the divie concert ser-
viee, booking NB3IC t.z\lent for concert
APPearances,
SYLVIN PRESS,
of WINS, New Yo
and is temporarily s

{mbli(‘ity director
;, has resigned
‘ceded by Dor-

sey -Owings, Irve 'l‘n(n(-k, assistant o

Louis Tappe, WINS; continuity chief,
hax also resigned to Jjoin the Depart-
ment  of  Interior,
Burean, Washington!®

RALUII CHILDS, of WIIBF, Rock

l’rl'hlq Sept. 5.
COURTNEY CARE
(Gaile Northe, f:\shi(ﬁﬂist
Dallas, has resigned

Island, 1IL, \_vi)l m:x[[ry Miss duriel

LLL, formerly
at WIPAL,
o take a similar

position with the Texas State Net- -

work, whieh will st:u-]t operation Sept.
.

Adult, Edueation .

ROBERT M. STEFFENS, formerly
of KGRV, Weslaco, KXY, Houston
and KRLH, Midla.d, has joined
KFRO, Longview, Tex. John €. Mae-
Donald, program director of KIRO,
Teft Aug. 15 for a vacation trip which
will take him to Chautauqua, N. Y.,
where he will visit the preliminary
audience-testing program surveys being
condueted by Miller-I'ranklin, obsery-
ing audience reactions and gathering
ideas for new shows to be broadeast
by KIFRO.

DOUG ROMINE, of KARK, Little
Rock, Ark., is the father of a girl born
Aug. 9.

TIARRIS OWEN, Little Rock mu-
sician and hand leader, joined KARK,
Little: Roek, Avk,, as musieal divee-
tor JAug, 135, s

ROSS MULITOLLAND, formerly of
WOOL aud WHIKC, Columbus, Jolin
Reynelds, new to radio, and Don Pae-
vor, nomember of the Federal Radio
Workshop in Cincinnati, have joined
the announcing staff of WKRC, Cin-
cinnati.

WALLY SHELDON, formerly of
WHAN, Allentown, has joined the an-
nouncing staff of WCAU, Philadel-
phia, to fill a vaeaney created by the
resignation of Robert Knox,

JAN  SAVITT, musie director of
KXW, Philadelphia, is recuperating
from a streptococcic infection of the
throat. He was stricken Aug. 12, the
day he was to lead the XYW Top
Hatters orchestra in a week's engage-
ment ut the Stanley Theater in Ditts-
burgh. BHll Soth and Dorsey Ander-
son, of the orchestra, also are recup-
erating from injuries received when
their ear overturned en route to Pitts-
burgh.

JOSEPH LITTAU, for four years a
staff conductor of NBC, has become
conduetor of the WNYC Concert Or-
chestra,

RAYMOND MICHAEL of WMMN,
Fairmont, W, Va., has joined the an-
nouncing staff of WLW-WSAI

JAMES McKIBBEN has resigned as
program director of KVEC, San Luis
Obispo, Cal., nud on Sept. 1 returns
to Hollywood to do free lance writing.
Overton Wilkinson, chief announcer,
has also resigned.

HUGH (Bud) ERNST Jr, formerly
mannger of 20th Century Internation-
al Radio Newsreel, Iollywood tran-
seription concern, has been appointed
production manager of KMTR, Holly-
wood. He succeeds Al Jarvis, who re-
signed to manage Vido Musso’s orches-
tra. Mr. Ernst at one time was man-
ager of KMPC, Beverly Iills, Cal,
anson Hathaway, special events re-
«porter and news editor of KMIR, has
taken on additional duties of eontin-
uity supervisor, also directing station
publicity.

CHARLES McLAUGHLIN, former-
Iy with WGN, WCIL and WMAQ,
Chicago, has joined WIBK, Detroit,
replacing I8d Longwell, who left to
take a position in Indianapolis. Newell
Davis. formerly of WMCA and WOR,
New York, has replaced IDon Wilte,
who has been transferred to the con-
tinuity staff to write a program to be
featured on WJIRBK,

EDITIT TODESCA, CBS Hollywood
production manager, was a guest
speaker at the convention of Theta
Sigma Phi, woman's honorary journal-
istic sovority, in Los Angeles Aug. 18.
Iler subject was “Opportunities For
Women in Radio.”

RAY VAN RIPER, Hollywood radio
and  film writer under contract to
M-G-M, and Russell Dyke Lewis, film
dance director, have announced their
engagement,

DAVID 8. BALLOU, Hollywood pro-
ducer of Thrills Behind the Newsreels,
has returned to his West Coast head-
auarters after three weeks in Chicago,
where he conferred with agency execu-
tives on fhe transeribed serial,

ARAM REJEBIAN, new to radio,
has joined the announcing staff of
KVEC, San Tais Obispo, Cal.
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RAYMOND MICIHHAEL, formerly of
CMMN. Fairmont, W, Va, o has
joinedi WLW-WSAL  Cincinnati, as
anpouneer,
FVELYN TPORTER, sceretary to
Rebert 1, Dunville, general salesman-
aver of WLW and WSAL was mar
ried Aug. 27 to Harry Rup(:h. man-
ager of & Dow Drug store in Cinein-
nati suburbs,
GRORGIEE  IIIGGINS, sports  an-
nouneer of WTON, Minneapolis, was
presented with a Lincoln sedan, a set
of golf elubs, o wrist wateh and other
wifts at a testimonal baseball game
Aug. 24, with faus, businessmen, play-
ers, umpires and sponsors as donors,
HOMBER CANIIELD, Hollywood ra-
dio columnist, has started a weekly
quarter-hony  commentary  program,
Rudio [agic, on KICA, Los Angeles,
CARLTON  BRICKERT, NBC an-
nouneer and actor, has signed as
Chieagn president of Ameriean Feder-
ation of Radio Artists effective
Nept. 28,
HOWARD SWART, Hollywood pro-
ducer, is in Chicago to audition his
Newlyeeds, transeription serial of G50
quarter-hour episodes. Show ran for
severnl years on (CI3S-Pacific network
as @ live talent program.
FRED WAGNER, Hollywood writer,
is in Chicage with audition transer
tions of a proposed new radio serial,
One Man’s Empive.
BERNEST BUSHNELL, program
exeentive of Canadian DBroadeasting
Corp., is going to Lngland to attend
an international radio meeting,

© 1AL IUDSON, who formerly wrote

seripts of Seatfergood Baines, spon-
sored hy Willinm Wrigley Jr. Co. on
CBS when the serial emanated from
Hollywood, has joined 20th Century
IFox IFilm Corp.. as writer.
NORMAN SPER, NIBC IIollywood
foothall ecommentator, will be princi-
pal speaker at the Rice Institute foot-
ball banquet stuged by the IHouston
(Tex.) Junior Chamber of Commerce
Sept. 20,

JOR MATTIIEWS, of KITE, Kan-
sus City, will marry Margaret Schmaet,
seeretary to Ivan Streed, production
manager of WIDBF, Rock Island, Il
in - September.

DUANE W, HTTOISINGTON, of
KIIBG, Okmulgee, Okla, married

Paulyne Schaller Aug. 28,

ARCHIE HALL, formerly of XVOD
and KL%, Denver, has joined KRKD,
T.os Angeles, as announcer, Ie sue-
ceeds Ralph Robertson, resigned. Carl
Baily, formerly of KGIJ. Los Amrge-

les,  has  also  Joined  the staffl of
KRKI{), replacing Don Austin, on
leave. !

RAY DADY bhas returned to KWK,
St. Louis, with his Sidelight of the
News series, |

WALTER D. CORNING. formerly
of WMPS, Memphis, and WCPO,
Cincinnati, has joined the program
stafl. of WNOX, Knoxville.
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NO PUPPY DOG
Tails in WOWO's Recipe

STING ¢ Broadcast Advertising

For Classy Announcers

RECIPE for a good announcer, ac-
cording to Whoa-Whouas!, house
organ of WOWO-WGL, Fort
Wayne, Ind,, calls for:

“In a skillet, buttered with pleas-
ant voice and good, but not too pre-
cise diction, place your plain every-
day self. Add a quart of enthu-
siasm and two level cups of sales-
manship and mix thoroughly.

“Now, in another pan grate fine-
ly the product to be advertised and
flavor (do not use artificial flavor)
with conversational style. Next
pour the contents of this pan over
that in the skillet. Place the cov-
ered skillet over an open flame
and boil down, seasoning to taste.
Serve piping hot any hour of the
day. A good test of the results is
to carefully watch and see if your
guests ask for more.”

CAMPRELL SQUP Co.s Hollywood
Hotel will have Herbert Marshall as
master-of-cevemonies for the first six
broadcasts, to be sueceeded on Oct. 21
by Willinm Powell

%

%

N

Ryan Quits CKLW Post
To Join Hudson Bay Co.

FRANK RYAN, general manager
of CKLW, Windsor, MBS Detroit
outlet, leaves that post Sept. 1 to
become public relations director of
The Hudson Bay Co., with head-
quarters in Winnipeg. He joined
CKLW in 1936 after nearly 10
years with Cockfield, Brown & Co.,
Toronto, where he established one
of the first radio departments in
the Dominion. He retains his finan-
cial interest in CKLW.

No successor is contemplated at
this time to replace Mr. Ryan.
Supervision of the sfation, it is
understood, will rest with one or
more members of the board of

directors of Western Ontario Broad- -

casting Co., whose president is

¢"M. G. Campbell, president of the

Kelsey Wheel Co., Windsor.

MERCHANDISING Institute of the

National Retail Lumber Deal ers
Assn., Rochester, N. Y., is planning a

nationwide promotion fo stimulate
home building and remodeling, based
on the results of a building industry
field study by Trade-Ways Inc., New
York.

Pacific AAAA Plans

FIRST convention of the new Pa-|
cific Council, American Association |
of Advertising Agencies, will be|
held at Del Monte Hotel, Del Monte,
Cal., Oct. 20-21 inclusive. David
M. Botsford of Botsford, Constan-
tine & Gardner, San Franciseo,
chairman of the Couneil, will be in
general charge. San Franciscans
on his committee include Sam Hut-
ton of Erwin, Wasey & Co.; Bie-
Culloch Campbell, Lord & Thomas
Inc.; Alvin Long, Long Adv. Ser-
vice; James C. Knollin, Gerth-
Knollin Adv. Agency, and Edmund

M. Pitts, J. Walter Thompson Co.
Others active are Hunter H. Vinton
of Gerber & Crossley Inc., Seattle;
August J. Bruhn, "McCann-Erick-,
son Inec., Los Angeles, and Richard

P. Milne of Milne & Co. Ine., Se- |

attle. Miss Frankie Coykendall.of
Botsford, Constantine & Gardner,
Portland, is in charge.

RALSTON PURINA Co., St Louis
(Ry-Krisp), which has been sponsor-
ing the weekly Marion Talley program
on NBC-Red for the last three years,
will diseontinue the series effective
Sept. 19, Firm, through Gardner Ady.
Co., is reported seeking a new series
to replace the ,present program.

FORT WAYNE o INDIANA

i
i
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OF RESULTS
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©and bt
‘preciative of driving hazards. A

OR ITS own highway safety
drive, WPTF, Raleigh, N. C,,
plans this fall to exploit data
designed. to reduce accidents
make the public more ap-

full-hour broadeast will inaugu-
rate the safety programs, origi-
nating at Hotel Sir Walter in
Raleigh at a citizens’ mass meeting
headed by Gov. Hoey, the Council
of State, and Manager Richard

Mason. This opener will be fol- .

lowed through the fall with: Sat-
urday morning remotes from a
busy streét corner outlining traffic
rules. and violations; weekly inter-
views with ‘members of the local
police department and the State
Highway Patrol; “safety dramas,
with material furnished by the
state high department and in which
state officials will participate; spec-
ial safety .programs to a network
of public schools in the state; safe-
ty messages included by WPTF
sponsors 11 each of their pro-
grams; and. adoption by WPTF of
a safety slogan to be used as a
station break with the regular sta-
tion identification..
# L L3
Jewish Vox Pop

CALLED the first Jewish vox pop
program in the country, Now [i's
Your Turn, presented twice-week-
ly on WORL, Boston, presents Eng-
lish language -discussions of ques-
tions of interest to the Jewish race,
Sponsored by Morrvison & Schiff

Co. and Kasanof’s Paramount Bak- .

ing Co., the quarter-hour is con-
ducted by Ben Bantzoff. Partici-
pants are given tickets to the
Shawmut Theatre, where the in-
terviews originate, and gifts from
the sponsors. .

: %* * * .

) Dancing Club .
AFTER a studio orchestra and
Rex Preis had built up a large fol-
lowing with a daily quarter-hour
of luncheon music, KTSA, San
Antonio, recently formed the Quar-
ter* to One Club and sponsored
Wednesday night dances on the
Gunter Hotel roof. Membership
cards, sent to listeners upon re-
quest, bring a reduction in admis-
sion charge to the hotel’s facilities.

* * % ¥

Off Your Hands

"SWAPPING something you don’t:

want for something somebody else

doesn’t want is the idea of White.

Elephants, listener participation

twice-weekly feature conducted by

%I{Qhr]: Jaeger on "'WNEW, New
ork. ’

Blind Golf

FIRST world’s blind golfing
championship was broadcast
Aug. 20 by WEBC, Duluth,
after WEBC and the Duluth
Herald & News Tribune ar-
ranged.- a match between
Clint , Russell, blind Dulu-
thian, and Dr. W. H. J. Ox-
enham, blind English war
veteran of Hove, Sussex,
England, both of whom have
been hailed as champ blind
golfers by Robert L. Ripley.
Proceeds of the. match, for
which Mr. Ripley was invited -
- to be official refereee, went
to charity. The. contest was
broadeast from start to fin-
ish, and newsreel cameras
followed its progress.
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YArslly PROGRAMS

Notables Explain

NATIONALLY prominent figures
discuss important topics of the day
on the WCNW Forums of WCNW,
Brooklyn, The programs, arranged
by Charles Drake, educational di-
rector, and Roger Wayne, program
director of WCNW, present discus-
siong on questions like “Which has
contributed more for aviation: the
Hughes or the Corrigan flight?”;

“Should Euthenasia (merey kill-t

ings) be legalized?”; “Should wire-
tapping be legalized?’ Listeners
are urged to phone the station and
submit questions on the discussed
topic while the program is on,
which the speakers will attempt to
answer,
* * *
Kalamazoo’s News
AN INCREASE in the number of
voluntary news contributions from
townspeople resulted when WKZQ,
Kalamazoo, Mich,, took its news-
cast into the street, and after
broadeasting a brace of headline
news  events, gave spectators a
chance to come to the mike to ask
abdut the stories of major interest.
"An editorial board received news
stories on- the street, checked,
edited and broadeast the items dur-
ing the program. The program
was planned by Program Director
Merlin  Stonehouse, with Wally
Rodda announcing. :
% *

Event in China
THREE sponsors of Walt Fram-
er's ‘Blessed Eventer on WWSW,
Pittsburgh, announecing births, af-
ter; sending gifts to babies all over
the United States, broke the record
Srecently when Walt received notice
of the birth of a baby in Canton,
. China, to Mr. and Mrs. Kwok Ying
Fung, who had been married in
Pittsburgh., Ten days after the
baby was born, the Fungs fled the
-Canton  bombings and went to
Hong Kong. The child, Todd Clyde
Fung, will receive the sponsor's
gifts, as custom dictates,
Lok . ox *

Ohio’s History

PREPARED by Federal Radio
Workshop No. 1 of the WPA Edu-
cation program, It Did Happen
Here, dramatizes the the early his-
tory of Cincinnati and the North-
west Territory’ weekly on WSAI,
. Cincinnati. The quarter-hours are
presented through cooperation of
the Workshop, the Cincinnati
Northwest Territory Celebration
Committee and WSAI, and dra-
matic talent is drawn from WPA
ranks,
L N3 *
Bible Program

RECREATING scenes drawn from
thé 'Old Testament, Children's
Chapel, on WGL, Fort Wayne, Ind.
presents Hilary Denley Kuhl doing
all the characterizations in each
story, with youngsters’ viewpoint
stressed.
* K %
Nursing News

"TALKS about the nursing profes-
sion,” interviews with personalities
in the medical world, and musical
entertainment are featured on

Nurses Hour, started recently on:

, WPEN, Philadelphia, by the Nurses
League Club of Philadelphia.

Road to Reno

SERIES on the divorce problem,
Till Death Do Us Part, written by

. Ray Servatius, WSYR continuity

chief, and presented on WSYR,
Syracuse, N. Y., tells of factors of
marital discord leading up to se-
verance of the bonds. Highpoint of
cach program is a portion devoted
to the airing of the opinions of an
unbiased jury of six persons, all
unfamiliar  with  the individual
cases prior {o.the broadeast. Au-
thor Servatius ghthers his mate-
rial  from  Central  New  York
courts. ‘
* *
Kids Troupe
JAMES JEWELL, program aund
production manager of WWJ, De-
troit, has ecstablished the Jewell
Play-House, _a  children’s :theatre
featuring Michigan’s best child
talent in a fast) moving variety

‘show built to please both the vis-

ual and listening hudience. Actors,
who are childrenfrom five to 15
years old, will be completely cos-
tumed for all productions and are
intensively coached during a thyee
month training program
being allowed on the. program.
* * *
Crime Challenge

DRAMATIZING jactual case his-
tories culled fromfiles of penal in-

_stitutions all over the . country,

Pennsylvania Police Exccutives
Assn., Northeastern District, on
Aug. 8 aired the first of its weekly
series, Challenge; to Crime, on
WBAX, Wilkes-Barre. Designed to
destroy admiration for the gang-
ster type, each Dbroadcast is fol-
lowed by a discussion of the case
by some prominent officer.
£ *} *

Houses of .the Week
COSPONSORED by 30 members
of the Salt Lake Multiple Listing
Bureau, Houses | of the Week,
thrice-weekly building pusher of
KDYL, Salt Lake! City, gives each
participating realtor a plug for
one of his model homes. The pro-
gram, built as goodwill prometion
for the Bureau, works on a rota-
tion plan, with program staggered
throughout the week on a varying
schedule. -

*] %
Farm {Talk
FARMERS speak{as they work in
their fields on the weekly farm
programs broadeast by WROK,
Rockford, Ill. With the WROK mo-
bile unit, farmersi{and their wives
are interviewed while they are hay-
ing, harvesting, {threshing, and
cooking. {
; w ] %
Vacationers’ Helper

ROAD INFORMATION, along
with the latest detour news and

weather prophecies| are carried on-

the Stop and Go program of
CKLW, Windsor-Detroit, conduct-
ed by Frank Burke 6 p. m. daily,
Monday through Friday.
% 1% .
. Doings of the Iﬂistinguished
BIRTHDAY biographer Durward

_Howes, on his weekly Birthdays in

£y i

"The News feature carried on NBC-

Pacific network, discusses the lives
and achievements| of well-known
people.

bofoi‘e_

EATING a bowl of Kellogg’s Corn
Flakes on the busiest corner of
downtown CGolumbus, Ga., during
the Saturday noon rush hour, was
the penalty suffered by Bill
Dougherty, program director of
WRBL, for betting with Sports
Bditor Jack Gibney against the
Columbus Redbirds,” Kellogg’s, in-
cidentally, got some good promo-
tion out of the stunt, suggested by
the business manager of the team.

BUT a two-time winner was Byron
Parker, The Old Hired -Hand of
WIS, Columbia, S. C.,, who won a
dinner bet from Frank Burger,
conductor of the WIS early morn-
ing Sundial, on a fan mail contest,
then made good his boast that he
could draw more mail on a night
broadcast, when WIS operates
with 1,000 watts, than could Sun-
dialman Burger on 5,000 watts,
during the day. Here he is sur-
rounded by stacks of his fan let-
ters—11,421 of ’em—all from his
single quarter-hour evening broad-
cast. '

Americans and Charity
HIGHLIGHTING music by Amer-
ican composers and talks on gov-
ernmental departments and fune-

tions by a civie leader, We Ameri- -

cans will begin Sept. 7 on WHK,
Cleveland. Thursday Night Jam-
boree, sponsored by the Emergency
Division of Charities and Reljef in
Cleveland, an organization provid-
ing some 18,000 families with food
and clothing, starting on WHK
Sept. 1, features studio acts. Ad-
mission to the studio for the Jam-
boree broadcasts is a can or jar
of produce of some kind, to be dis-
tributed to the needy by the char-
ity organization.:

) * ok
Homey Tips

HOW TO REMOVE inkspots from
tablecloths and answers to other
domestic problems, along with
humorous patter, are featured on
the thrice-weekly Backfence Bu-
reaw of WWSW, Pittsburgh, with
listeners submitting problems and
studio audiences supplying the an-

- swers. The show, written by Bud

Trautman, is announced by John
Davis. -

i
. BRO }& DCASTING - Broadtéast Advertising

i

;‘Lung Irony

;
WHEN THE manufacturer
of an “‘iron lung” resuscita-
tor brought His apparatus to
Missouyla for a demonstra-
tion, KGVO announcer Floyd
Day climbed in it and de-
scribed his reactions to lis-
teners during a special re-
mote broadecast. Announcer
Day had some difficulty in
expressing himself, however,
since the mechanics of the
“lung”, forced him to breathe
in spite of himself and often
interrupted his discourse in
the middle of scéntences. The
brondeast was supervised by
special. events announcer
Verne Sawyer and news di-
rector Lee Nash, of KGVO.

.

Kids Make News

FIFTEEN-year-old Joe Cook com-
ments on what youngsters in the
Superior-Duluth region and the
rest of the country are doing to
make news on the Saturday morn-
ing quarter-hour Junior News Re-
view on KDAL, Duluth. Beside his
news commenting, young Cook in-
terviews one of his fans on each
program. .

Parents’ Faulls

COLUMBIA Pictures Corp., Hol-
lywood, is negotiating with John
Boylan, KFI, Los Angeles, writer
of Parents On Trial, to do a screen
story with that title. The weekly
KFI half-hour is an indictment of
parents for juvenile delinquency,
and is approved by Los Angeles
county social and.civie organiza-
tions. '
% * "

What’s Up?
CURRENT mnews and announce-
ments of Cincinnati eclubs and non-
profit organizations are carried on
The Bulletin Board along with
musical interludes, Monday through
Friday on WSAI, Cincinnati.
Groups are invited to take advan-
tage of this free service by formal
letters from the station.

[ #* * .
Babies and Mothers

TRIBUTE to newborn babies and
their mothers is Stork Express of
WOWO, Fort : Wayne, carrying
Bob Wilson’s congratulatory com-
mentaries and lullabies by Mary
O’Rear. Listeners are invited to
notify Stork Edpress of births in
their neighborhoods for the daily
afternoon programs.
!

|
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Strictly Students !
WHEN CITY schools reopen,
WPTF, Raleigh, N. C. will install
microphones in school buildings to
broadcast spelling matches, e§pee-
ially planned for radio presénta-
tion. Only students will be permit-
ted to appear, and these will be
selected by instructors according
to classroom marks. The series will
run for several weeks, with various
school champions named and a/win-
ner selected from* the finalists,

b3 %

Career Advice :
SUCCESSFUL people advise
Young America on the choice of a
carcer and how to start their life-
work on Carving a Career, twice-
weekly feature of WIPIL, Philadel-
phia, created by Margaret Schae-
fer, WI'IL program director. .

Ed * *

Brotherly Boosts .
THRICE-WEEKLY ten-minute
Fraternal . Newspaper of WSYR,
Syracuse, N. Y., gives lodges and
civie organizations time to air fra-
ternal notes, plans and events, and
has turned ‘into a great goodwill
and audience builder.

KOIN-KALE Sponsor

. al

Paid Newspaper Column
KOIN-KALE, Portland, Ore., to
secure notice beyond the regular
radio schedules published by the
Oregon Journal, run as paid ad-
vertising on the radio page of the
newspaper their own eolumn of
radio chatter. The column, written
by Lester Halpin, publicity direc-
tor, includes news of coming net-
work and Jocal productions along
with personal chatter about the
studios.

Eight vprizes aggregating $50
are offered for the best name for
the column and a 100-word letter
on “The type of news I would pre:
fer to read in the column”, Judges
are Mayor Joseph K. Carson Jr.,

Ed Smith, president of the Port-

land Ad Club and C. Roy Hunt,
manager of KOIN and president
of KALE.

WARC, WEAF and WJZ, New York,
are now starting their broadeasting
day at 6:30. On Oct. 3 WOR, . New-
ark, will open the day at 6:25, with
4 NEWs program.

Lever Bros. Returns

LEVER. BROS. Co., Cambridge,
Mass., will- bring back five shows
on CBS during September—Al Jol-
son_Show for Lifebuoy seap, Luz
Radio Theutre for Lux seap, Big
Town for Rinso soap, Big Sister
for Rinso, and Aunt Jenny's Resl
Life Stories for Spry. The fourth
vear of Lux Rodio Theatre, divect-
ed by Cecil B. DeMille, will be-
gin Sept. 12 on 53 CBS and 25
CBC stations, Mondays, 9-10 p, m.
Both RBig "Swster and Real Life
Stories will resume Sept. 19, the
former on 57 CBS stations, Monday
through Friday, 11:30-11:45 a. m.,
and the latter on 48 stations Mon-
day through Friday, 11:45-12 noon.
The 4! Jolson Show, started by
Lever Bros. in March 1837, will re-
sume Sept. 20, Tuesdays, 8:34-9
p. m. on 60 CBS stations with
Martha Raye, Parkyakarkus, guest
stars and an orchestra. Big Town,
with Edward G. Robinson and
Claire Trevor, will also begin Sept.
20, Tuesdays, 88:30 p. m.
(EDST). Agency is Ruthrauff &
Ryan, N. Y.

KSD CENSORSHIP
PROTECTS LISTENERS
AND ADVERTISERS
AGAIHST THE UNWORTHY

The Distinguished Broadcasting Station

KSD HAS A GREATER DAYTIME

.. POPULATION COVERAGE ARER THAN

ANY OTHER ST. LOUIS RADIO STATION

| POST BISPATCH BUILDING ST 1OUIS MO .
FREE & PETERS, INC, NATIONAL ADVERTISING REPRESENTATIVES

] Station KSD-

LW voRK ‘cmc}x‘ov

&
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STATION ACCOUNTS
‘ ap-—studio programs
t~—transcriptions
aa—spot annduncements
te—transcription announcements

WHO, Des Moines

National Radio Revival, River Korest,
I (religious), weekly ¢, dirdet.

Florida Citriis Commission, Lakelakd,
Ifla., G'se weekly, thru Ruthrauff \&
Ryan, N. Y.

Broadmoor Hotel, Colorado Springs)
10 sa, T sa Weekly, thry Hathaway
Adv., Colorado Springs.

Nashua Varinble Power Co., Nashua,
Ia., 3 se weekly, direct.

Mantle Lamp Co., Chicago (Aladdin
lamps), weekly sp, thru Proesha,
Fellers & Presha, Chieago. -

Flox-0-Glass Mfg. Co., Chicago, wecek-

Iy sp, thru Presba, Fellers & Pres-
ba, Chicago. X

Duluth Chamber of Commerce, 6 sa
weekly, thru  Stewart-Taylor Co.,
Duluth.

WHN, New York

West Disinfeetant Co., Long Island
City, 5 sp weekly, thru Moser &
Cotins Ine, N, Y. .

Wilbert Products Inc., New York
(shoe polish), 3" sp° weekly, 13
weeks, thru W. L Tracy, N.'Y.

American Beverage Corp., Brooklyn
(Cel-Ray tonic), '8 ¢ weekly, 18
¥00§§, -thru Humbert & Joues,

¢ Personal Lean Co., New

York, 17 sp weekly, 26 weeks,
through Klinger Adv. Agency, N, Y.

Alki_ne Laboratories, New Bruns-
wick, N. J., 5 sp weekly, daily sa,
26 weeks, through IL M. Kiese-
wetter Adv. Agency, N, Y.~

WAAB," Boston

Bo{)k Theater Assn., Boston {pub-
lishers and sellers), 13 8p, thru
Chambers & Wiswell, Boston.

Division of Savings Bank Life In-
surance, Conmmonwealth of Mass.,
renewal 52 participating sp, thru
A. W, Ellis Co., Boston.

Fr_ioml Bros., Boston (baked beans),
52 sp, thru Ingalls Adv. Co., Bos-

ton. A

Pieroni Bros. & Co., Boston (restau-
:'n;lnts), 18 sa, thru 1o, Lewis, . Bos-
on.,

CKNX, Wingham, Ont.

Utilities  Engincering Tustitute, Chi-
cago (trade sehiool), 10 ¢, thru First
United Broadeasters, Chicago.

Western Foundry Co., Wingham, Qnt.,
{Maitland, Stoves), 13 sp, direet,

Imperial Tobaceo Co., Mon treal
(Sweet Caporal Cigarettes), 50 1,
venewal, thru Whitchall Broadeust-
ing Litd., Montreal, -

Standard Engineering Institute, To-
ronte (trade school), 30 sa, thru
R. C. Smith & Ron, Toronto.

KGER, Long Beach, Cal.

Sur-Way Sales Co., Los Angeles (elecs
tric  hairbrush), 18 weekly  ta,
placed direct.

Guaranty Union Life Ins, Co., Bever-
Iy Hills, Cal. (insurance), 12 weok-
Iy sp, thru Stodel Adv. Co., Los
Angeles.

WBBM, Chicago

Longines-Wittnauer Co., New
(watches), 6 sp weekly, 52 weeks,
thru Arthur Rosenberg Co., N. Y.

Household Finance Corp., Chicaga, 6
sp weekly, 52 weeks, thru BBDO,
Chicago. -
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York '

KFRC, San Francisco -

S. A. Sherer Co., Los Angeles (auto
loans) 54 sa weekly, thru Smith
and Bull Adv. Co., Los Angeles.

Industrial Training Corp., Chicago 4

¢ weekly, thru James R. Lunke
& Associates, Chicago.

Phillip Morris & Co., New York (I'aul
Jones eigareltes) 2 sp  weekly, thru
Biow Co, N. X, . :

Progressive Optical System, Onkland,
2 ap weekly, thru Emil Reinhardt,

. Oakland,

Chalybeate Co., San Francisco (anti-
septic) 8 sp weekly, thru Rufus
Rhoades & Co., San Francisco.

Western Sportswear Co., San Fran-

ciseo, G sa  weekly, thru Frank

Wright & Associates, San Franeis-

co.

Roma Wine Co., San IFrancisco, 1
sp . weekly, thru James Ioulihan,
Ine., San Francisco,

Gaurden Nursery, Seattle, 8 ¢ weokly,

“thru Northwest Adv. Ageney, Seat-
tle.

WOR, Newark

Commercial  Credit (o, Baltimore,

o weekly sp, thra O'Den, Sheldon &
Canaddy, N. Y.~

Oxo Ltd., Montreal (beef cubes), i
spweekly, . thra Platt-Ifovhes, N,
i 8

Jn||1.~n:11 of Living Tublications Corp.,
S New York, 3 sp. weekly, direet.

Ballard & Ballard (o., Louisville
(Oven Ready biscuits), sa series,
thru Henri, ITurst & MeDonald,
Chieago. . -

KHI, Los Angeles

Lewis-Ilowe Co., St. Louis (Tums)
*5 ta weekly, thru I, W. Kastor &
Sons Adv. Co., Chicago. .

Klix « Ine,, Los Angeles (food pro-
cduets), 3 sp weekly, thru Theodore
" B. Creamer Adv., Hollywood.

Rirst Federal Savings & Loan Assn.,
" Beverly Hills, Cal. finance) 14 sp,
then . Elwood J. Robinson Adv.
Agency, Los Angeles.

KJBS, ‘San Francisco

National Iee & Cold Storage Co., San
Francisco 11 weekly sae, direct.
California School of Beauty Culture,
San Franciseo (school), weekly t,
Cthru 8. I Kay Adv., San Fran-

ciseo.” .

KNX, Hollywood

Meyenberg Milk Produects Co., Sali-
nas, Cal. (jce cream mix) 6 sp
weekly, thru Milton Weinherg Adv.
Co., Los Angeles.

Tos Aungeles Bleetrie Appliance Storves,
Tos  Angeles  (applinnees) 3 sp
weekly, thra Dan B Miner Co,, Los
Angeles,

George Belsey Co., Los Angeles (elee-
trie appliandées), 5 ap weekly, thru
Hixson-Q'Donnell Adv. Tue,, Los An-
geles, :

Rio Grande Valley Citrus Exchange,
Woslueo, Tex., (grape fruit juice),
6 sp weekly, thru Leche & Tieche
Adv, Co., Dallas.

Chicago Lnginecering Works, Chicago
(technieal sehool), Wweekly sp, thra
James R. Lunke, & Associates, Chi-
cago, : N

Lea & Perrin Ine,, New York (Wor-
costershire or), 2 sa weekly, then
Rehwinmmer iScott, Chieago.

Ti Manufacturing & Distributing Co.,
Tos Augeles (Sleanser) 3 sp week-
Iy, thru Gerth-Knollin Adv. Agencey,
Los Angeles, .

Peter Paunl Ine,, San Frandisco
(Mounds candy) 5§ sp weekly, thru
Bmil Brisacher & Stafl, San Fran-
eiseo.

WKRC, Cincinnati

MeCormick  Sales  Co,, Raltimore
(Tea), 2 weekly sa, thru Van Sant,
Dugdale & Col Baltimore.

Bulova Wateh Co., :New York, 70
weekly se, then Biow Co., N. Y.

Kroger Grocery & Daking Ca., Ciu-
cinnati, 3 weekly ¢, thru George
I, Hartman Cb., Chicago.

Falls City Beer Co., Louisville, 7
weekly se, theg W...J. Smith Co,
Touisville. .

Lever Bros. Co., Cambridge (Spry),”
7 weekly e, thru Ruthrauff &
Ryan, N Y.

Procter & Gamble Co,, Cincinnati
(Camay). 6 weekly sa, thru Pedlar
& Ryan, N. Y.; .

KFI, Los Angeles

Lyons Van & Storage Co., Los Ange-
les (furniture, cmoving & storage).

weekly ¢, thru Chas. II. Mayne Co.,
Los Angeles. |

Bulova Watch Cd., New York (time-
pieces), sai weekly, thru Biow ¢
Co,, N. Y

DNISTAIH
MO QS
- .
WARVESAQ
~)

3
z

T

“But Commissioner, How' Can We Prove Qur Claims for
B 2y

Won't Take a Dose?

Drawn for BROADCASTING by Sid Hix

Super-Laz if You
-

KDKA, Pittsburgh

Quaker Oats Co., Chieago (Fullo-
Pep foods), 39 weekly sp, starting
Sept. 24, thru Benton & Bowles,
Chicago.

Oakite Produets Inc, New York
(Oukite ecleanser), 13 sp, starting
Sept, 15, thru Calkins & KHolden,

Rival Packing Co., Chicago (dog food)
186 sp, thru Charles Silver & Co.,,
* Chicago,

Rumford Chemieal Works, Providence,

1. (baking powder), 18 sa weck-

Iy, thru Atherton & Currier, N. Y.

Ralston-Purina Co., 8t Louis, 117 1,
starting September 5, thru Gardner
Adv. Co.. 8t. Lounis,

O'Cedar  Corp,, Chicago (poligh,
mops}, 39 ¢, starting Sept. G, (hew
John Ho Dunham ("o\, Chicago.

Willinmson Candy  Co,, Chicago
O'llenry  eandy), 2080 ¢, stavted
Auge 15, thea Joh ML Dushani

Co,, Chicago,

Atlantie Retining Co., Philadelphia, 9
sp, (football), Oct. 1 to Nov. 24,
thru N. W, Ayer & Sons, Philadel-
phin.

KWKH-KTBS, Shreveport

Chilean Iduecational Bureau, New
York, 26 ¢, thru O'Dea, Sheldon &
Canaday, N. Y.

Procter & Gamble Co., Cincinnati
(Ivory), 3 s¢, thru Compton Adv.,
N. Y .

Industrial Training Corp., Chicago, ¢
series, thru James R, Lunke & As-
sveiates, Chicago.

Tennessee Brewing Co,, Memphis, 72
sa, thru Lake-Spiro-Cohn, Momphis.

CSO TLaboratories, Dallas, 39 sa, thru
Rateliffe Adv. Agency, Dallas.

Kellogg Co., Battle Creck, 36 ¢, thru
J. Walter Thompson Co., Chicago.

Grove Laboratories, St. Louis, 150 za,
thrn Stack-Goble Adv. Agency, Chi-

eago.
Sears, Roebuck & Co., Chicago, ¢
series, thru Blackett-Sample-Hum-

mert, Chicago.

Florida Citrus Commission, Lakeland,
sa series, thru Ruthrauff & Ryan,
N. Y, '

WN AC, Boston

W:ilkvr Gordon Laboratory, Dlains-
horo, N. J. (milk produets), renew
117 sa, thru Young & Rubicam, N.
X

Pine Bros., Philadelphia (Orasol
mouth tablets), 60 ge, thru Me-
Kee & Albright, Philadelphia.

First "National Stores, Somerville
Mass, {(chain store), 234 sp, thru
Badger & Browning, Boston.

Grove Laboratories, 8t. Louis { Bromo
Quinine), 308 xa, thru Stack-Goble
Adv. Ageney, Chieago.

Rumford Chemical Works, Rumford,
R. 1. (baking powder), 116 ge, thru
Atherton & Currier, N. Y.

Washburn "Candy Co, Brockton,

Mass.  (WalicoBar), 60 e, thru
Benuett & Snow, Boston.
WMCA, New York
General Yoods Corp.,. New York
(Maxwell House Coffee), weekly

sp, thru Advertisers’ Broadcasting
Co., N. Y.

Dentists Supply Co., New York, 2 sp
Cweekly. diree

Francisean Friars, St. Christopher’s
Inn, Graymoor, N. Y. (refuge for
homeless men), weekly sp. direct.

Commuunity Opticians, New York, §
sp weekly, direet.

WOV-WBIL, New Yeork

8. A, Schonbrunn Co., New York
(coffee), weekly sp, through Pan-
orella Agency, N. Y.

Gemma  Packing  Co.,
{Gemma OQil), 3 sp
weeks, direet.

Modern Packing Co., Brooklyn (Bal-
bo Oil), 6 sp weekly, dircet.

WRR, Dallas

Pan Crust Plato Co., Houston (Crus-
tene Shortening), 35 sa, direct.

‘Webster-Eisenlohr, New York (Girard
cigars), daily sp, thru N. W. Ayer
& Son, Philadelphia, -

York
52

New
weekly,
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ARTHI}R I{E}{\IP, aeccount sexecutive
of Radip Sales, Inc,, Chicago, is now
in San :Franeisco, making his head-
guarters in the CBS-KSFO studios
in the DPalace Ilntel. Ile will operate
in the interest of Radio Sales for the
14 CBS:-Pacific stations and will stay
on the coast for some time.

GEORGE P. HOLLINGBERY Co.

has been appointed national repre-
sentative  of KOVC, Valley City,
N. b

GEHORGIA BROADCASTING SY
TEM (WATL, Atlanta; WIRBIL, Co-
lumbus; WGP, Albauy)  has ap-
pointed Sears & Ayer as national rep-
pesentatives, effeetive at once,

KAPE, Albert Tea, Minm., has ap-
pointed Gene Purgason & (o, as na-
tional representative,

WEKAT, Minmi Beach, I'la., owned by
Frank Katzentine, has appointed
Weed & Co, New York, to represent
it nationally.,

WILLIAM N. IIYLAN Jr, for the
past  year engaged in research and
promotion for Radio Sales Ine., New
York, joins the sales staff Sept. 1.

J. WYTIHE WALKER, formerly of
Transamerican Broadeasting & Tele-
vision Corp,, Chicago, has started his
own firm at 309 W. Jackson Street,
Chicago. Mr. Walker represents
WIIB, Kansas City.

WILLIAM 8. AWRIGHT, formerly
account executive of KMPC, Beverly
Hills, Cal.,, and Southern California
representative of Five Star Weekly,
has been appointed Los Angeles man-
ager of Juseph\Horshcy MeGillvra,
station representatives, with head-
quarters at 527 W. Tth St., that city.

CFJC, Kamloop, Dritish Columbia,
has appointed All-Canada Radio Fa-

cilities as exclusive station represen-
tatives. !
ED BDOWERS, formerly of Paul H.

Raymer Co., Chicago representative
firm, and more récently with the Rus-
sell M. Sedflls Col Ine., Chieago agen-
ey, hus joined the MBS sales sfaff
that city.

- I
ROBERT J. BARRETT Jr., head of
the Chicago office of WOR, is con-
valescing in the Michael Reese hospi-
tal, Chicago, following a mastoid oper-
ation Ang. 23.

WILLIAM K. DORMAN, manager
of John H. Perry Associutes, New
York, has been eélected treasurer and
business mmmgek of the Ameriean
Press Assn, He will continue his du-
ties in the Perry organization, whieh
owns WCOA, Pensacola, and several
Florida newspapers. Charles Emde,
advertising director of the association,
has been electefl vice-president in
charge of advertising and sales.

Fredericton
New Brunswick
1000 Watts
| 550 Ke.
‘Basic CBC

- | ] ‘
WEED € COmPANY
Y \ meow sroriow |

REPRESERYRIIVES

NEW YORK - CHICAGO
PETROLT~ S6H FRARCISES

|
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WFIL Names F & P

APPOINTMENT of Free & Peters
Inc. as national sales representa-
tives for WFIL, Philadelphia, was
announced Aug. 24 by Donald
Withycomb, WFIL general] man-
ager. The appointment willl in no
way affect the status of WFIL’s
New York office, headed by Jack
Stewart, national sales manager,
Mr. Withycomb declared. Simulta-
neously, WFIL issued a new rate
card effective Sept. 1. In addition
to rate charges, the new card was
designed for simplicity. [

AL W, HOIG, formerly in financial
advertixing with the Chicago T'ribune
and more reeently in the merchandiy-
ing department of Marshall Field &
Co., has joined the Chicago oflice of
Ifree & Peters. :
GENE FURGASON & Co. has been
named representative of WSAN, Al
lentown, Pa. -

NIW 8120,000 U. 8. Coast Guard
radio station is under construction on
a 27-acre tract near Lake Michigan
north of Chicago.

A SWELL GUY
- Is Gov. Aiken of Vermont,
B—Say Radic Mea

A” FEW more politicians like
Gov. Aiken of Vermont would be
appreciated by broadeasters. When
on Aug. 16, an electrical storm
threw power supply out of com-
mission during his broadcast over
WQDM, St. Albans, Vt., Gov. Aiken
did not heap any recriminations
upon radio or his enemies, as poli-
ticians have done in the past; he
simply waited until power was re-
stored, then finished his speech.
Next day he was scheduled to
broadeast again over the same sta-
tion from Swanton, Vt, but a be-
lated parade cut off muech of his
time. He confined his remarks to
the remaining time, then humbly
asked Chief Engineer E. J. Regan
if he would give him a lift back
to St. Albans in his equipment-
loaded car. i

Ad Club Instructors

SPEAKERS in the twice-weekly
advertising and selling courses of
the Advertising Club of New York,
starting Oct. 24, include L. D. H.
Weld, McCann-Erickson;
Kudner, Arthur Kudner fne;
Thomas F. Joyece, RCA; Edgar
Kobak, Lord & Thomas, and Ar-
thur Pryor Jr., BEDO. |

_ COMPANY
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STANDARD BRANDS, New York
(Royal. baking powder), will start its
WBS transcriptions of Visiting Nurse
on Sept. 5. The programs will be
heaxd five days weekly on KPRC
WEFAA WOAIL WTAQG, through Me-
Cann-Erickson, New York. |

MENNEN Co., New,York (Brushless
shave cream), has taken an option on
the NBC-Blue network for Thursday
evenings, 7:30-8 p. m. Agency is II.
M.- Kiesewetter, New York.

DR, ROSS Dog & Cat Food. Co., Los
Angeles, on Sept, 10 adds WDSU,
New Orleans, to its spot schedule of
rhymed apnouncements placed by
Howard Radio Adv. Agency, Los An-
geles, The list also includes KEEN,
KALE, KJABS, KFAC, KIEV, KGB.

VADSCO SALES Corp. New York
éQuiulux cough remedy), which starts

ourt of IMuman Relations Oct 9 on
Mutual, on.Qct. 16 will add KWK
gnd KSTP via transcription. Agency
is Lawrence C. Gumbinner,  New
York,”
AMERICAN BIRD PRODUGTS
Inc, Chicago (bird food), which last
Canary Chorus on
Mplun!, will have a similar program
this winter under the title American
Radio Warblers starting Oct. 16, The
show will he heard Sundays on 7

- Mutual stations, through Weston-Bar-

net Co., Chicugo.

GRUE_I_\I WATCH Co., Cincinnati, on
Sept. 5 -will start- (fotham Gazetle,
a comment program on New York hap-
penings, on WABC, New York. "The
show will be heard Mendays through
Saturdays at 11-11:10 p. m,, through
McCann-Erickson, Néw York. .

o

LOUISVILLE!
KENTUCKY!

Druggists Give
100%
support to Nationally Ad-
vertised Brands Week.
See the August 29th issue

- of Druc TrapE NEws for
the details.

WHAS

50,000 watts.  CBS Outlet.
820 ke.

. Nationally cleared channel.

EDWARD PETRY & CO.

National Representatives
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JOBBERS PETROLEUM Co,, Seat-

tle, distributors of Hancock Qil’ Co.”

products in Washingtdn, is using 7
weekly spot announcements on KJR,
that city, placing: thru Chas.

Mayne Co., Los Angeles, Contract is

for 52 weeks, having started Aug. 1.
" DOWNTOWN DOLLAR DAY AS-

SOCIATION, Los Angeles, to call at-
tention to Dollar Day on Sept. 10
will use 400 spot announcements on
12 or more southern California sta-
tions in a_ three-day campaign start
ing Sept. 7. From five to ten spot an-
nouncements daily will be used on each
station. Schedule is now being made
up. Stations include KNX KFI KILT
KECA KEIIE KFWB KFAC KMPC
KRKD KIEV XFFOX, Hillman-Shane
Adv. Agency Inc., T.os Angeles, has
neeound,

Jo T, MAGGARTY STORES Ine.,
Los Angeles
parel shops), has appointed ixson-
O'Donnell Adv. Inc., that etiy, to di-
rect its advertising, and on Sept. 11
starts for 52 wecks using thrice-week-
Iy spot announcements on KFI, Los
Angeles. This is the firm’s first radio.

CARY SALT Co.. Hutchinson, Kans..
on Aug. 22 started a quarter-hour live
show on KITE, Kansas City, aund
plans to expand the series in rural

Ferry-Hanly Co.,, Kansas
City, is agency. N
IMPERIAL TOBACCO Co.,
Montreal, has been on the air in Can-
ada since July 12 with o dise series,
aceording to Whitehall Broadeasting
Ltd., Montreal. .

SPUURRWAY MFG. Co., Los Angoles,
(0ld 8. . Steak Sauce), using radio
for the first time, in a test eampaign
Sept. 30 starts for 13 weeks twier-
weekly participation in Sunrise Salute
on KNX Hollywood. T.oa Landfield
Agency, Los Angeles, has account.,

SANTA FE TRAILWAYS, Los An-
geles (bus_service), a subsidiary of
Santa Fe Railway, placing direct. is
sponsoring the weekly half-hour Do
You Want to Be an Announcer? on
KMTR, Hollywood. Contract is for
13 weeks, starting Aug, 18, :

CONSOLIDATED EDISON Co.. of
New York has appointed MceCunn-
Erickson Inc., to dircet radio adver-
tising, and on Sept. 20 will start on
WiIZ, New York, with a weekly half-
hour program, Around the World in
New York.

HAR.RY JAY TREU, New York fur-
rier, is using four spot announcements
weekly on WQXR, New York, as a
test, and may add other stations as
the season progresses. Agency is Gus-
sow, Kahn & Co.

ROYAL BAKING Co.,, Raleigh, N.
CG., has purchased the 117 quarter-
hour dise series titled T'he Adventures
of Ace Williams from W, 1. Long Co.,
Chicago agency, and will start the
series Sept, § on WPTEF, Raleigh. The
Observer's Club, commercial iie-in

" with the series, will start on WPTF

Sept. 12.

®

WWNC
ASHEVILLE, N. €.
i

'l'li("()x\])" Blanket Radio
‘ ‘(f(h"vra'f,e‘ ot Prosperons
‘\V(‘n‘tobn North: Caroling

“The Qualfly Marker
of The Noutheast?

(exclusive women's ap--

Ltd., '

"NEON TUBING

silhouettes the
new Truscon vertical radiator of
WXYZ, Detroit,{atop the Macca-
bees Bldg. Tower stands 280 feet
dbove the roof and with the new
lighting system can be seen by air-
plane pilots flying at 5,000 feet,
more than 60 miles away.

WILLIAM A. Blees has been ap-
pointed general sales manager in full
charge of U. es and service of
Nash Motors divigion. of Nash-Kelvi-
nator Corp. He hag been in charge of
all  Nash advertising prepared by
Geyer, Cornell & Newell Ine.
COPPER ROOFS  Co., Salt Take
City, is sponsoring IHow to Keep a
Raof Over Your Head twice-weekly
on KDYL, 8Salt Lake City, using The
Dreamers. NBC Thesaurus group, to
push its roofing produets.
MacFADDEN PUEBLICATIONS,
New York, (True! Story Mugazine),
carly in August used a series of spot
announcements onithe Arizonn Net-
waork, placed direet!

PHILIP MORRIY Co. New York,
has signed John B Hughes, commen-
titor, for five weekly newscasts for
Paul Jones ecigaretfes on four north-
ern Californin Mutual-Don  Lee sta-
tions. Ageney is Biow Co., New York.
UNION OIL Co.. of California, Los
Angeles, has taken jquarter-hour par-
ticipation in Womagn'
the Air on NBC-P
dow cleaner and fiy spray, to run
from Sept. 8 (o Dee. 1. Ageney is
Lord & Thomas, II()];]_\'\\'UO(].

New four

| CANADA'S
5th MARKET

!

"ay ‘hour-hf-hour coincidental Ross Fed-
eral Survey proves CHML more listened-to than
stations B Iémd C combined.

CHML
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CROSLEY DEFENDS
‘MEN ONLY’ CASE

THE SUIT against Bristol-Myers
Co., Pedlar & Ryan, advertising
agency, and NBC for damages of
$100,000 alleging infringement of
the title “For Men Only”, will be
defended by Crosley Radio Corp.,
according to an announcement Aug.
26 by James D. Shouse, vice-presi-
dent of Crosley, and general man-
ager of WLW and WSAIL

The action was brought in the
Supreme Court of New York by
Beth Brown, alleging infringement
of the title for the broadeast pro-
gram of that name which original-
Iy was developed by WLW with
rights subsequently transferved to
NBC. Bristol-Myers sponsored the
program  for its product Vitalis
with the account placed by Pedlar
& Ryan. Miss Brown claims she
wrote a book several years ago
titled “For Men Only” and also
seeks an injunction to stop the pro-
gram. In selling the rights to NBC,
Crosley agreed to save all parties
harmless in the event of any ac-
tions.

Counsel for WLW procured fed-
eral jurisdiction for. the case Aug.
27, when it was shifted to the
Federal District Court for South-
ern New York. Action was taken
beeause the case involved more
than the statutory minimum of
$3,000, which would make it sub-
ject to federal jurisdiction.

WINTER PEAR GROWERS of
Washington, Oregon and California
have appropriated $535,000 for an ad-
vertising -eampaign, inecluding use of
radio, to center around New York,
Chicago, Philadelphia and St. Louis.
Izzard Co., Seattle, is agent. i
JARBASOT, Co., Indianapolis (shav-
ing eream), will sponsor Gabriel Heat-
ter in a Sunday evening series on
WOR. Newark, starting Qct. 2. The
program may be expanded to a Mutual
network, Ageney is Erwin, Wasey &
Co., New York,

AUEYENBERG MILK PRODUCTS
Co,, Salinas, Cal. (ice cream mix)
has appointed Milton Weinberg Adv.
Co., Los Angeles, to direct its adver-
tising and on Aug. 20 started for 12
weeks daily participation in the eom-
bined: Housewives' Prolective League
and Sunrise Salule programs on KNX,
Hollywood. This is the firm’s first
use of radio.

LOS ANGELES Eleetric Appliance
“Ktores, Los Angeles county associn-
tion of stores, and an oceasional user
of radio time, is sponsoring the thrice-
weekly quarter hour, Your Friendly

Counsellor, with Ren Sweetland, oun
KN Hollywood. Contract is for 13

weeks, starting Aug. 22, Dan B. Miner
Ca,, Tos Angeles, has the aceount.
I'T MANUFACTURING & Distribut-
ing Co.,, T.os  Angeles * {(household
cleanser), which recently appointed
Gerth-Knollin Adv. Ageney, that city.
to direct its national advertising, on
Sept. 2 starts for 52 weeks thrice-
weekly participation in Sunrise Sa-
Inte on KNX, ITolywood. This is the
firm's first use of radio.

FELTMAN & CURME STORES Co.,
Chicago, has started a five-weekly
gquarter-hour series featuring Norman
Ross an WMAQ, Chicago. MeJunkin
Adv. Co., Chicago, has the account.

HAMILTON
ONTARIO

.»\L;\.\K)lf LUMBER Co. with three
rotail yards in San  Autonio, will
sponsor (nightly quurtor—hqur news-
ensts on KTSA, San Antonio, for one
voar, and plans merchandising tieups
with its iyards in 31 Texas towns in
addition to San Antonio. Agency is
Coulter, Mueller, Grinstead & Winers,
San Antonio.

SGENERAL ELECTRIC Co., Cleve-

land, has signed Phil Spitalny and his
girl orchestra for a new NBC-Red se-
ries of Hour of ‘Charm to start Qct.
3. Previously institutional, the weekly

programs  will promote the sale of
lnmps this year. Agency is Aaxon
Tne., Cleveland.:

NATIONAL PORCELAIN Co., Tren-
ton, N. J. (ashtrays), has appointed
Charles Dallas Reaclt Ageney, New-
ark, to direet advertising, and nu‘;\Am:.
ag atarted  five-dag-n-week  partieipas
fion in the Martha Deane program on
WOR, Newark,

CHICAGO MOTOR CLUB, Chicago,
will start o ‘half-hour show on
WBEM, that city, during September
possibly using two periods, Saturday
morning and Sunday evening. Aubrey,
Moore & Wallace, Chicago, has the
aeccount. . ,

SPOT ANNOUNCEMENTS promot-
ing the New York State ¥air have
heen running 12 times a week on
WSYR WFDBL, WGY and WILAM,
The Fair; held at Syracuse Aug. 29-
Sept. 10, draws special broadeasts on
(RS and. NBC when Governor ILeh-
man and other officinls appear. J. M.
Mathes, New York, handies the ac-
count,

ALLIS-CHALMERS Mfg. Co.,, Mil
witkee, sponsored the breoadeast by
WROK, Rockford, 1il., of the Trask
Bridge picnie, hailed as the world’s
biggest one-day farm outing, Ang. 31.

WROK shortwaved the program \:i:t,

its mobile unit and also parked its
public address trailer on the picnic
site for use by the crowds.

i

85 per month.
' ‘ =
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VICTIM OF L. B..
Gruen Executive Skeptical
OFWCKY Audition—

{

FRIENDS of Teviah Sachs; vice-
president and géneral manager of
the Gruen Watch Co., josh him
these days about the surprise con-
jured up at his expense by L. B.
Wilson, president and general man-
ager of CKY, Cincinnati. Mr.
Sachs was scheduled to address
a national sales conference of
Gruen salesmen. L. B., conspiring
with Frank M. Smith, Gruen ad-
vertising exccutive and former
sales manager of WI,W and WSAJ,
concenled a microphone among
zome flowers on the speakers’ table.
Unknown to Mr. Sachs. his talk
was broadcast over WCKY, and:
recorded in full.

Next day Mr. Wilson called on
the Gruen executive, taking with
him the transcrintion, and an-
nouncing that he had a big idea
for a nmew Gruen radio program.

“On this transeription you're go-

ing to hear one of the greatest

voices in radio,” Mr. Wilson en-
thused. “We at WCKY think the
man is a ‘find’. And the prosram
contains a splendid story of the
watch business. It’s bound to sell
more watches for Gruen than anv-
thine else that could be devised.”

“TN listen.” commented Mr.
Sachs, “but I know I’'m not going
to like it.”

1
Agency i
CHAMBERLIN LABORATORIES. Des
Moines (hand lotion). to Harold S. Cham-
berlin Adv. Agency. St. Paul,

THOS. COOK & SON-WAGONS-LITS,
New York. to Buchanan & Co., N. Y.
CRAZY WATER CRYSTALS. Mineral
Wells, Tex.. to Rogers & Smith. Dqllas.
GERBHART CHILI POWDER Co., San
Antonio. tn Grant Adv., Dallas,
PITTSBURGH BREWING Co.. Pi?t':-
bureh., Pa, to Smith, Hoffman & Smith,
Pittsburgh.

Appointments

CAMPRRELI, CERFAL Co.. Minneanolis
(Malt-O-Meal), to H. W. Kastor & Sons,
Chirarn,

DOMINION STORES T.td., Toronto (gro-
cery chain), to J. Walter Thompson Co.,
Montreal.

PETER DOELGER_ BREWING Corp..
Harrison, N. J., to Leonard F. Winston,
N. Y.

RLACKSTONE, PRODUCTS Cn., New
York (Tecty-Lax), to H. W. Kastor &
Sons. . -

RROWNSSHOE Co.. St. Louis, to Leo
Rurnett Co.. Chicago. Radio may he used.
J. P. SMITH SHOE Co.. Chicago (Smith
Smart shoes), to McGivern-Child Adv,
Agency. Chicago. No radio planned .for
the present.

UDGA Tnc., St. Panl (stomnech tablets),
to Guenther-Bradford & Co., Chieago. Nn
radio is planned for the present.
JOSEPH MALOUF Co.. San .Francicen
(Wearnruf slins), - to Sidney Garfinkel
Adv. Awency. San Francisco.
MERFELD - SATKIN MORTUARY. ILos
Angeles, to Hugo Scheibner Adv., Los An-
geles.

ART MBETAL WORKS, Newark (Ronson
lighter. electric shaver), to John P. Kane
Co., N. Y.
DRACKETT Co.,
Chicaga.

Cincinnati, to BBDO,

Connecticut Hookup

THREE Connecticut stations have
been linked toifoFfm a new regional
network, which rgports it is already
carrying a numbgr of commercials,
Called the Comriécticut Broadcast-
‘ing System, the hookup comprises
WELI, New Haven; WNBGC, New
Britain; WATR, Waterbury .

o

N

f

travels from station to station.

IT 1s no mystery-to -people in the radic business
how live talent in one studic can become a true-to-
life program over many other stations. Piping pro-
grams has become a regular practice.

But in the early days of network programs, there
were many technical and practical problems that had
to be solved. Telephone research engineers developed
special equipment, special switching panels, special
telephone (:a,bl‘es..' Today, trained telephone personnel
and delicate instruments guard every sound

and syllable of a. network program, as it
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ROBERT COLLINS, former vice-

250 WATTS
1420 KC

office of George H. Iartman Co., has
joined the radio division of N. W,
Ayer & Son, New York. Mr. Collins
has been engaged in radio writing,
production  and merchandising. e
formerly was a1 moember of the copy
department _of J. Walter Thompson
Qo., and before that with the Chicago
oftice of Trade-Ways,

EART, PALMER. former assistant
advertising manager of Celotex Corp,,
Uliieago, has been named assistant to
Jaek W, Laemmar, time buyer of
Blackett-Sample-Tiummert, that
NONALD I, TLONG, who has han-
dled publicity in the London oflice of
"NL.OWL Ayer & Son, has been trans-
ferred to the New York oflice to work
on radio and general publicity. Ile re-
places Joseph Keeley, wha_ recently
1'5“.\'i;[:nu(l to join J. M. Mathes, New

Ork. N

LIEO LESLIE, formerly publicity di-
rector of Storyk Bros, New York
dress manufacturer, has formed Tes-
Tie Associntes, an advertising and pub-

e 0%
ats t\“e\“‘,;o\‘ S

York.

ROBERT WELCH, of the Young &
Rubicam radio department, and Tem-
pleton Tox, radio aetress, were, mar-
ried Aug. 12 in New York's Little
Ghureh Arvound the Corner. :

I W KASTOR, head of TI W, Kas-
tor & Sons Adyv, Co., Chieago, was in
= Southern Californin during August on

i . a combined vacation and business trip.
Albert Lea and Austi

GENE TURNIEY. operator of ama-
MINNESOTA

. Studios in -

teur station W2ADT, has joined 11, A,
Marsh Adv. Ageuney, New York, to
handle technical service to manufae-
turers in the radio and. cleetrical in-
dustries.

~thar CHOP SUEY 1s aumost

UNKNOWN  IN CHINA ?
IN' THE us.!

[WeTES . .
— THAT WPT F, RALEIGH,
15 THE ONLY ‘NBC CLEAR |
CHANNEL STATION OF AS

MUCH AS 5,000 WATTS,
in NORTH carouma,

SOQUTH carouNA-

or VIRGINIA ?

IT ORIGINATED

HES

RALEIGH, N.C.

i 5,000 WATTS-CLEAR CHANNEL -
<+ FREE & PETERS, INC., HATL REPRESENTATIVES
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president in charge of the New York

eity.,

lieity firm, at 1G9 W, 26th St., New.,

FARAON JAY MOSS Inc, Holly-
wood agendy, has leased offices at 1112
Hilldale Ave,, that city.

GEORGE McGARRETT of Lord &
Thomas New York radio department,
was in Hollywood during mid-August

- om, a combined business and pleasure

trip.

K. K. HANSEN, vice-president. of
Russell €. Comer Adv. Co., New
York, was in Los Angeles during

mid-August to inaugurate the twice-
weekly Casa Loma Autograph Album
on KEIIE that city. Featuring Glen
Gray’s orchestra, the program is lis-
tener and audience participation. Orig-
inated by Ylansen, it is remoted from
Palomar dance pavilion, Los Angeles.
ROBERT M. HINSON, vire-presi-
dent of Hixson-O'Dounell Adv. lne.,
Los Angeles, has relnened from three
weeks in Alaska on a combined husi
ness and pleasiare trip,

LD GOUTLT, time buyer for Me-
Connell, Bastman &  CoX  Toronto,
macde @ trip in August through West-
ern Canada, ealling on stations jn the
interest of Tip Top Tailors, opevating
clothing stores throughout Canada and
oW nereasing  i1x radio appropria-
tion.

KENNBETH FICRETT, farmerly of
the BBDO  radio  department,  has
Joined that division of Wm, sty &
Co., New York. . ’
BD BAUER. formerly with the Rus-
sel M. Seads Co, ! Chieago, on Aug, 29
joined the sales staft of Mutual Broad-
casting System in Chicago,
ARTHUR T, DBECKER has heen
elected exeeutive vice-president of
lenvi, Murst. & MeDonald Tue,, Chi-
eago ageney. My, Deeker has been with
the ageney sinee 1027,

PRESTON SELZ, formerly of Ilen-
ri. Hurst & MeDonald Ine. Chieago,
has joined the radio’ department of
Sherman K. E!li§ & Co.: there.
KEN BARBER. formerly of the
Buchen  Co., Chicago agency, has
joined The Lyle 0. Johnston Co., that
eity, to head thd ageney’s farm and
industrial divisions.

BUCHANAN &' Co. ‘Ine, Chicago,
will move its offibes to 919 N. Mich-
igan Ave. in,mid-September.

ITELIEN RAYMOND, secretary to
Carlos Iranco ofi Young & Rubicam’s
station velations division, has resigned
to go to the West Coast.

BILL MEREDITH. former contin-
uity diréctor of WLS, Chieago, and
more recently of ‘the NBC continuity
department, has joined the riadio de-
purtment of Presha, Fellers & P’resba,
Chieago. H

White Labs on 50

 WHITE LABORATORIES, New

York (Fecnamint), on Sept. 6 will
start a schedule; of daily spot an-
nouncements on 50 stations through-
out the countryl Agency is Wm.
Esty & Co., New York.

STANDARD RADIO,
nounees the following uew subseribers
to ils tailored transcription service:
WEMJ KGNO KGI"W KRMD WSLI
WALR KMED KOAM. Standard is

Chicago, an-

now showing its Christmas series,
Once Upon a Time, consisting of 20
quarter-hour dramatized fantasies for
children.

FIRST of a monthly series of pro-
molion brochures, plugging three of its
transeribed  programs, o Ozark  Min-
strels, The Seeond Year, and All in
The Famity, was recently issued by
Broadeasters  Matual  Transeription
Nevviee, 818 N Kingshighway Bivd,
St. Louis, subsidiary of Technisonie
Recording  Laboratories, operated by
J. M. Athouse and Chas. 1. MHarr
son, .
PERRY CRANDALL, formerly of
Radio Recorders Ine, 1olywood has
been  assigned by O, P00 MaeGregor,
franseription concern in that city, to
write completing episodes of the Crim-
son Trail series. e sueeeeds Roy
Grandey, who resigned beenuse of ill-
ness, and has returned fo his Seattle
home, .
TNIVERSAL Radio Vreograms Tne,
New York, ix offering Over the Back-
ward  Fenee, hal-hour program  for
one-man  produetion  designed to ac-
comodate 8ix non-compotitive adverfis.
ers. The series is planned for broad-
cast six  days weekly, and  includes
heauty hints, fashion news and other
features.

Pacific Agency Shift:
PACIFIC MARKET BUILDERS,
Los Angeles advertising agency,
has been rcorganized with Fred G.
Swartz continuing as president.. A,
J. Cornelson is vice-president and
treasuver, and Harrison M. Dun-
ham, secretary-attorney: Lee Cooley
cortinues as radio director, with
John B. Kiefer appointed his as-
sistant. Edwin 8. Chureh is_pro-
duction manager; Lee S. Wood-
ruff, merchandising director and
Dorothy Richards, office manager.
Ear] D. Morton has been added as
account executive. Hume Seymour
and’ Stuart Klingelsmith, account
exccutives, have left the agency.

FTC Complaint

THE Federal Trade Commission
has issued a complaint charging
that Best Foods Inc.,, New York,
misrepresents the contents of its
Nucoa oleomargarine by claiming
it is churned in fresh pasteurized
milk and that its flavor and nutri-
tional values are equal to those of
butter. :

W

680 Kilocycles

2,300,000
New Englanders

comprise the poten-
1 . tial listening audi-
ence of station

LAW

Lawrence, Massachusetts

? 1,000 Watts
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The Advertiser’s Dollar
(Continued from page 11)

page is rated, by publishers as
reaching 7% of total ciréulation,
but CBS concedes this page more
than twice that—15%. For $31,600,
then, the advertiser’'s message
would deliver 2,026,870 readers, or
$15.59 for 1,000.

The typical evening half-hour
radio program uses a network of
58 stations, and CAB rates it at
8.50¢. Thus it reaches 1,785,000 ac-
tual listener-homes for $11,476.50,
or $6.42 per 1,000, While Gallup
estimated a 1090 readership for a
petier-than-average half-page in
pewspapers, CBS grants the same
figure to an average ad in those 58
cities, where 961,637 readers would
be delivered for $21,445, or $22.30
per 1,000. For slightly more than
the radio cost, a black-and-white
half-page could be bought in four
leading magazines. If those maga-
zine-sponsored studies “are right,
7¢¢ of the total circulation would
read a better-than-average full
page. By practically quadruple
generosity, CBS concedes the same
suceess to this average half-page,
whereby 734,174 reader-homes
could be reached for $11,550, at a
rate of $15.78 per 1,000.

Final comparison, by the same
method, ranks an average 15-min-
ute daytime radio program against
an average newspaper half-page
and the average half-page reader-
ship rate for five leading maga-
zines. Percentage of efficiency
credited to each medium in this
case is: radio, 4.3%; newspapers,
109 ; magazines, 7% —latter two
being at least double the only avail-
able estimates, while radio’s is sup-
plied by CAB. Results, in terms of
cost per 1,000 actual listener- or
reader-homes: radio, $3.33; news-
papers, $21.62; magazines, $16.42.

At every point in its analysis,
CBS has been careful to adhere
strictly to minimum data in weigh-
ing the efficiency of radio, and
equal care has been taken to ex-
tend generous concessions to the
other media’s estimates. As a re-
sult, there is here presented, for
the first time in public print, an
actual dollars-and-cents evaluation
of the three major media.

ARCITIBALD MacLEISH, Pulitzer
prize-winning poet whose poetice
drami, Fuall of the City, was present-
ed by the Columbia Workshop in April
1037, is working on the final draft
of another verse dramsa, ir Raid, to
be presented over CI3S, probubly late
in September.

WIBY

GADSDEN, ALA.

. . . intensified coverage
of Alabama’s SECOND

industrial area . - :

COMPLETE

Mevecha ndising Service
S TR

|

| :
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New Firm Oﬁ'er?ing
Free Radio Music

Davis Flays ASCAP Roya;hies;
Offers “Perpetual Licenses”

AN AMBITIOUS project directed
toward ultimate solution of the ra-
dio copyright problem was an-
nounced Aug. 16 by Kenneth C.
Davis, former Seattle attorney, in
a seven-page letter sent to all sta-
tions in the United States and
Canada.

Announcing formation of the
music publishing firm of Davis &
Sehwegler, in  Los Angeled, Mr.
Davis said his plan looked tpoward
use of music by radio, “without
paynient,” The plan is to amass
some 50,000 available songs, which
he claimed was twice the number
controlled by ASCAP, and to give
radio “a perpetual license fo use
our music at no charge whatso-
ever.”

He said that within the next
six months he and his associate,
Paul* Schwegler, a former football
star, would place some 3,000 pro-
grams, musical and dramatie, upon
transcriptions and  phonograph
records. These would be sold, or
rented to stations as a complete
library service. The copyrights on
such recorded tunes, he said, will
provide “free perpetual use to ra-
dio.” If stations purchase these
transeriptions, Davis & Schwegler
will grant them the right to use
all its phonograph records and all
its popular sheet music, .

“This will mean local and affili-
ated stations broadcasting local
programs can cease paying ASCAP
altogether for such programs”, Mr.
Davis stated, because the tunes on
our transcriptions, the music on
our phonograph records, and our
published popular music, are all
controlled by us and will be given
to you copyright free. * * *”

Mr. Davis explained he was
formerly managing director of the
Washington State Association of
Broadeasters and that he was au-
thor of the Washington State anti-
ASCAP law, which served as the
‘pattern for enactments in several
other states.

He criticized stations for yield-
ing to the pleas of song pluggers,
declaring that radio has made
their music popular and that the
san publishers procure some
$5,500,000 a year in copyright
royalties. The composers them-
seives, he said, profit but little. He
charged ASCAP was controlled
by its publisher membership and
said thousands of non-ASCAP
song-writers now are being or-
ganized.

L.egarding network programs,
Mr. Davis said that such music
eventually will be cleared at the
source. “That is inescapable,” he
said. He added ASCAP has no
right to collect from affiliated sta-
.tions where the network has paid
once. A little heard of decision of
the Federal Court in Califérnia
and several decisions of the Su-
preme Court, he contended, sus-
tained this view. Mr. Davis said
that his organization plans to buy
time on a “national radio hookup
in order to exploit our new songs.”

“1f radio time is so valuable fo
us in the exploitation of our new
songs, and if it is worth buying,”
he said, “why give it free to the
ASCAP publishers? Why not make
them pay for it, at least in free
performing rights? If you are go-
ing to give*it to them, qhen give

|
|

it to us too, as we will not turn
around and charge you five and
one half million dollars after -you
have created a demand for the
songs.”’ ’

Mr. Davis said Mr. Schwegler
during September will. make a
trip around the country and will
personally explain the project. .

Arecg Skzﬁe List

ARCO TUBULAR SKATE Corp.,
Endicott, N. Y., on Nov. 15 will
start sponsorship of Behind the
Secenes in Sports, featuring Bill
Sterfi. The quarter-hour program
wilf-be heard once a week live on
WEAYF, New York, and via RCA
transcriptions on  WGY XKDKA
’XJCCO KSL WBZ-WBZA WTAM
WJR WMAQ KFAB KOA KIJR.
Agenev is Gussow, Kahn & Co,
‘New York. ’

~4 friendly listeners.

public favor.

“Chiefs” ball games .

games

Get Your Share
In HAWAIPS
$142,186,243.47 Market *
With
KGME - KHBC
HONOLULU = HILO

*Retail Sales:
Fiscal Year 1937-8

- Representatives:

CONQUEST ALLIANCE CO., INC,
New York, 515 Madison Ave.
* Chicago, 203 K. Wabash Ave.

JOBXN BLAIR & COMPANY
San Francisco, Ruse Bailding

’ . SE RVICE : (according to\%\Jeb ster)

[ the condition or occupation l
of a servant
... and to act truly as the servant of its
listeners is"the constant goal of WSYR. Only -
by I;eeping this definition ever in mind has
WSYR been able to win and hold the respect v

and confidence of a critical public.

Sound. programming (plus technical excel-
lence) brings the finest in entertainment, .

education, news and sport to over a million

Furthermore, two years ago WSYR created
an intelligent prc;gram board of its listeners
to double-check all programs, to criticize and

to suggest. Such a unique policy builds firm

WSYR now carries both Red and Blue NBC programs.
It is the only Syracuse station to carry the Syracuse
. . Syracuse University football
. and Sunday Services of four Syracuse
Churches. These are but a few of the exclusive ways in

which WSYR truly serves its listeners.
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CBC Shifts Managers
PETER AYLEN, manager of the -
Canadian Broadcasting. Corp.’s
50,000-watt CBL, Toronto, has been
moved to a similar position at
CBR, Vancouver, while J. R. Rad-
ford, manager of CBR, is being
transferred to CBL, the changes
to take place Oct. 1. The moves
were made in accordance with a
new policy of staff' mobility de-
signed to broaden the national out-
look of CBC exccutives. They were
announced at the close of the third
annual CBC national program con-
ference in mid-August.

Bhe Solesway be Contral Winois,

HRTIOKRSL
REPS,

RESOCLIRTED
WITH THE

SEARS ILLINOIS
AVER STRTE

JOURKAL
*

ILLINOIS
9nd MARKET

Contrast in Visual

Methods Explained
‘Mobility Sought in America;
British Less Spectacular

TELEVISION program methods
in England are markedly different
from the methods employed in

American experimental studios, de-

clared Thomas H. Hutchinson,
NBC television program director,
as: he returned recently from a
six-week inspection tour of Euro-
- pean television projects.

He said the difference arises pri-
marily from different conceptions
of the purpose of the new art, withr
Bntis}x producers seeking to give
“a  simple and  straightforward
visual account of what is taking
place in front of the eameras”, and
American experimenters stressing
camera mobility to pick up.differ-
‘ent angles and give variety to the
image, )

Another observation on  visual
broadeast development was entered
at a press luncheon in New York
Aug. 23 when Marshall Wilder,
director of the television labora-
tories of National Union Radio
Corp., Newark, who also vecently
returned from a two.months’ tour
of Europe, that television will
never take radio’s place in the pub-
Jie life nor as’an advertising me-
dium, Television will act only as a

. supplement to radio because peo-

ple cannot and will not look at
pictures more than three or four
hours daily, he declared. He point-

A' i
new da
m .
your
Virginia
profits!

. Sheflield  (Bngland) Weekly ’l‘vlmzr:\x\i\
U Now we shan be long before we
fare the vadio golung”

ed out that Lnglish and German
manufacturers both vecognize this
and  have incorporated all-wave
radio in their television reecoivers.
. Diversity "'01; Angles

. Commenting ot the differences
in program treatment in England
_and the United States, Mr. Hutch-
inson said: N

“In televising an item of enter-
tainment in the . studios, for in-
stance, British producers evidently
assume that a singer is moré or
loss_ static. Accordingly, they move
their cameras about much less
than we do. In the NBC experi-
mental studios at Radio City we
have favored extreme mobility of
cameras. We use as many cameras
as we can on a single subject and
try to pick up different angles to
give variety to the infage.

“We have, of course, been helped
by our instantaneous switching
system, which enables us to cut
from one camera to another with-
out the loss of a split sccond’s
viewing. The British use a super-
imposed fade, which although it
has advantages fov ¢ertain types
of production, requires consider-
ably more time for switching.”

. Much of the difference in Eng-
lish and American program meth-
ods, Mr. Hutchinson pointed out,
is due to the fact!that in England
television. must maintain a  daily
schedule for the public, while in
the United States, it still is in an
experimental stage. This makes
for greater free and eventu-
ally more satis{ service in

the American studios, he predicted.
Mr. Wilder, who attended the
Olympia radio show in England,
veported that television sets in-
corporating all-wave radio are
selling there for about $200. He
says that most of them carry a
9-inch picture, while a year or two
ago 12-inch was more common.
Transmission in England is in-
ferior to that in this country, he
commented, not because the Eng-
lish have slipped, but because of
the great strides made in recent
months by American engincers.
However, German television is
the finest in the world, aceording
to Mr. Wilder. More work is being
done there than in England, and
both transmission and  reception
are superior. Germany  will start
regular transmission of television
programs abeut Oect. 1, and also
plans to send pictures by telephone
over short distances of one and
two miles, '

N . .

RCA Institutes Offers
Training in Television
RCA INSTITUTES, 75 Variek St.,
New York, on Sept. 6 will start its
courses in television - engincering.
For persons who have had no pre-
vious training in radio engineer-
ing, the course requires a period
af two years in the day school or
five years in the evening school at
a cost of $870. Speeial television
units of six months duration in the
day school or one year in the eve-
ning school are available to appli-
cants with adequate technical back-
ground at $60 per unit.

'W1t_h the inauguration of televi-
sion field tests, RCA Institutes as-
signed two of its instructors to the
engineering group in charge of the
experimental work. Theseg instrue-
tors .have had immediate contact
with development and have studied
at first hand the problems with
which the new art has been con-
fronted. Concurrently other mem-
bers of the school staff have been
engaged in the preparation of les-
son material and construction of
special television demonstration
cquipment.

WI'TIL a coaxidl eable now laid be-
{ween Loudon and Birmingham, the
BBC s expeeted shortly to begin a
television station in the latter city,
reports the Nanchester Guardian.,

$Mind if I

CKAC

listen to CKAC? . .. It’s my favorite
station, too!”

Montreal (ganada’s Busiest Station)
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' Nets, Affiliates to Consult

network or a two-station hookup.
Should the conclusion be reached .
as a result of the FCC delibera-
tions that responsibility should be
placed at the source, according to
the view of some broadeasters, it
would automatically mean that
networks would have to assume re-
sponsibility for clearance of music
for their affiliates. Revision of
ASCAP contracts to accord with
such a principle obviously would
[WIEINLN

Following  adjournment of the
Chicago  session, Mr. Rosenbaum

explained that in addition to the
85 bromdeasters present there were
letters from otherstations indicat-
ing that 150 network outlets were
present ov expressed approval of
[RNA ott of 260 network afliliated
stations. Membership of an affiliate
in the NAB automatically makes
him a member of IRNA but NAB
membership will be necessary to
procure IRNA representation, he
declared. At present there are 211
affiliates which are NAB members
and 49 which are non-NAB mem-
bers.
Community of Interest

Outlining results of the sesgions,
Mr. Rosenbaum said the pending
network investigation was dis-
cussed and it was recognized that
affiliates “have a common interest
with the networks to protect and
preserve the American System of
network broadeasting.” On the
other hand, he related, a number
of subjects were discussed “in re-
spect of which it was asserted that
the views of the affiliates should
be taken into consideration by the
networks in the formation of net-
work “policies. .

“#The view was expressed that
in order to enable the affiliates to
conme forth sincerely and cooperate
with the networks in expounding
the merits of network broadcast-
ing as practiced in the United
States, some measure must be de-
vised to satisfy, the' affiliates that
their views with regard to network
operating policies will be given
proper considerdtion.”” .

Mr. Rosenbaum then explained
that the executive committee was
instructed to confer with the net-
works.and seek to reach an agree-
ment on the setting up in each net-
work of a “boarll of policy” which
would have nothing to do with the
board of directors of the network
corporation but would have control
over the formation of network pol-
icy and in which the affiliates of
cach network would have adequate
representation. Iﬂi}ie added the scope
!

)

!
Wews
is your} best bet
: ) .
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of the authority of such commit-
tees was to be determined. :

“The committce also was! in-
structed to prepare and present to
the Commission at its hearings,”
said the IRNA chairman, “a jcase
setting forth the views of the af-
filiates as a group on the subject
of networks broadcasting. What
the nature of this case will be will
depend to some extent upon the
kind of assurances which can be
received by the committees from
the networks on the subject of
climination of modifieation of prac-
tices regarded by the afliliates as
being umdesirable from the point
of view of the listeners in the. lo?
cal area.”

Neville .Miller, -NAB president,
was present at the convention and
assured the delegates of the parent
organization’s cooperation. At the
next board meeting of the NAB,
he said, action would be taken ac-
cepting the establishment of IRNA
as a section of the NAB and mak-
ing available to it office facilitics
and the executive staff at head-
quarters. An appropriation of
$2,000 to cover the necessary dis-
bursements and operating expenses
also will be sought.

Ralph Wentworth, of Langlois &
Wentworth, New York transerip-
tion producers specializing in a
public domain library, outlined to
the convention the scope of his
company’s activity and discussed
copyright generally. It is under-
stood he will be asked to address
the next meeting of the NAB
board of directors on the subject.

Present at the Chicago IRNA
session Aug. 16, weve:

H. J. Hrennan, WJAS; George L.
Young, WSPD; H. K. Brennan, WJAS;:
C. Robert Thompson, WCOL; Edgar H.
Twamley, WBEN; Kenncth B. Johnston,
WCOL: Gew. R. Hahn, KSO0; Clarence
Leich, WGBF, WEOA; Luther Hill, KSO,
KRNT, WMT; Walter Haase, WDRC; C.
M. FEverson, WHKC; Waller Evans,
WOWO, WGL; Martin L. Leich, WGBF,
WEOA ; Joe P. Wilkins, KFEB; Wm. W.
Behrman, WBOW; Robert T. Convey,
KWK ; Dwight S. Reed,- WSGN; 8. E.
Adeock, WROL; W. C. Swartley.
WGL; Richard H. Mason, WPTE;
J. Scripps, WWJ: Walter J. Damm,
WTMJ; Earl J. Glade, KSL; Edwin W.
Craig, WSM: J. Leonard Reinseh, WHIO.

Hugh P. Powell, KGGF; Arthur B.
Chur BC: James D. Shouse, WLW ;
Miss Mason, WIRE; Gene Pulliam,
WIR ed Matthews, WNAX: P. A.

yet, : Donald Withycomb, WFIL;
G. W. Norton, Jr.,, WAVE; J. O. Ma-
fand, WHO : Clarence T. Hagman, WICN;

A

“THE ADVERTISING TEST.STATION
IR THE ADYERTISINC TEST CITY

UNITED
PRESS NEWS
Is a Better Buy!
It’s the
ONLY COMPLETE
NEWS SERVICE
available to radio.
Write or Wire
for Availabilities
and Rates.

| BARIC STAT

LOLUMBIA BROAD(
“ Narional. Representatives
PALL H. BAYAER COMPANY

|
i
|

|
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. Ahoy, Lubbers!

BROADCASTERS attending
the IRNA convention in Chi-
cago Aug. 16 came by rail,
motor, air—and one came by
water. He was Stanley Hub-
bard, president and general
manager of KSTP, St. Paul,
who dropped the anchor of
his new yacht within sight
of the Stevens Hotel, conven-
tion headquarters, overlook-
ing Lake Michigan. Mr. and
Mrs. Hubbard used the boat
as their temporary residence
while in Chicago.

Edward W. Hamlin, KSD: E. B. Craney,
< {PFA, KFPY; Harry Stone, WSM;
WCKY: Leo Fitzpatrick.
Way, KVOO; H.-Dean

Stephen P. Wil-

. . s0n,
WIK: Wm. B.
Fitzer, WDAF.
Gene O'Fallon, KFEL:
lis, WPRO:
WABY ; William Fay, WHAM; Martin
Campbell, WFAA, WBAP; Donald G.
Graham, KOKO, KJR, KGW, KHQ, KGA,
KEX: Hoyt B. Wooten, WREC; Peggy
Stone, Hearst Radio:; Campbell Arnoux,
WTAR; Paul W. Moreney, WTIC; H. W.
Slavick, WMC: Leon Levy, WCAU;
as, WWNC; Norman A, Thomas,
WDOD: Mark Ethridge, WHAS; Neville
Miller, NAR; John J. Boyle, WJAR; M.
L. Burbaut, WJAR: William Cherry, Jr.,
WPRO :‘ Herb Hollister, KANS; Theodore
C. Streibert, WOPR:; Lambdin. Kay, WSB.
John J. Gillin, Jr.,, WOW; B. Bryan
Musselman, WCBA:; Allan T. Simmons,
WADC; John Shepard, 3rd, Yankece Net-
work: Clarence Wheeler, WHEC; John
A. Kennedy, WCHS, WPAR; Albert Swin-
KRLD; E. Kendall Johnson,
WARBY; Robert S. Maslin, Jr.,
; Glenn Snyder, WLS; Edgar L.
Bill, WMBD; 1. R. Lounsberry, WGR,
WKBW: W. R. Ringson, WRDW; Wm.
B. Quarton, WMT; E. C. Reincke, WDAY ;
Stanley E. Hubbard, KSTP: John J.
Storey, WTAG; Franklin D. Schure,

WSBT; W. H. Summerville, WGST ; A, C.
Chilton, KLRA; G. Richard Shafto, WIS;
John Rivers, WCSC.

Hareld E. Smith, WOKO, .

AUGUST 1938 . . . in
WBIZ’s area . . .
an increzse over August
1437, in retail clothing of
10%; ladies ready 1o
" wear, 10%; department
store, definite increase;
retail drug, 5%;: furni-
- ture, best in five years;
ﬂ/]g‘f‘f automobile, best im six

monthx; tobsecco, corn
' and other crops, best in
forty years; radio adver-
tising up 35%.

=

Aszain we say .. . .

“WBIG,
WHERE BUSINESS
18 GOOD”

A Columbia Station!

Geo, P. Hellingbery Company
' Natl. Regs.

Vrite
Edngy Ridge
I Director
00/ for
“COLD FACTS”

IN T
ENSBORONL.

|

. MORE THAN

TACOMA

Now, for the first
time, the .complete
story of the great®
Northwest market.
152 pages of facts
and pictures—free.

"G R

MORE THAN

SEATTLE

EAT

HIS book tells you why the Pacific Northwest is

definitely one of America’s first markets. -Tells
you why KVI covers it more completely, at lower cost.
Your copy is free. A post card addressed to either
KVI studio brings it to you. KVI, Rust .Building.
| Tavpma-—OQlympic Hotel, Seattle, Washington.

| REE AND PETERS—NATIONAL REPRESENTATIVES

MARKETS
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AIR - Studis ¥ ; =4
you |
BUYIN

ings in the public horsetrough, for
Amarillo citizens who failed to don
western attire for the Old Southwest
Days celebration. was broadeast re-

) cently hv KGNC, Amarillo. With

R__OR Monte—Rosenwald at the mike, tlie

A d broadeast fentured interviews with
weaERSEE 3 dunkees as they lay in the trough.
PEOPLE & CKTB. S§t. Catherines, Ont., moves
/ fat- into new studins Sept. 1, according to
. feeling 1avish and 4“0f an announcement of H. .'1‘. Sandell

If you're cuander 8 heap otvner of the 100 watt station, Toused
flung, you f““ﬂs{,‘virlu‘!\“}’ unpop in o mansion built in 1823, the new

dst the

- studing inherit

£ the Ken- .
. partititions

the thick walls and
he other

vh ami .
dou built than a

1 hollows ©

Mg and more con-
late hills . r, on 4 ey ne 1 usefnl i TS

nountains LN gell the Ty e, nng n.sn‘n] in radio stations,
tucky ¥ 1 use AVE ‘::m“ 93 The building which hauses the new

Wil . . i . .
hand, y,‘;‘; mm.kﬂ"—m\d stndios is set in spacions grounds with
Lomsv‘k countics that a¢ weh I:}wns. hedgoes nn_d shade trees. A neon
Kentucky U but not "{/E sien ealls attention to the studios and

s CcOSISy 3, . P
to your scj}hﬂ}‘\o jHustrates 8 .y isitors are invited.

[R3 vired :
to sy'ez-e owns 67% WOTE TL o+ MORILE it VESDZ of CIRC.
gudien 4 599, more P“; those Winnipeg, was recently sent to Rewsina
homes an found in all o ofor remate contral hrondeasts from
cars, than. Lics combined! <« * the Reeina  Agrienltural Txhibition
other 93 countics s— and cover over CUTRM, Regina, sister station of
use VE—paY CIRC. Tt was the first appearance

e . d

the bulk of Ken(uclg’s‘;)uémg pow:
: i 1 An N Do b

= nll‘V::ig:x‘;:l Representatives

FREE & PETERS, INC.

Qutlet. of a mohile broadeasting unit in Re-
rina, The unit was in charge of
CIRC's chief studio enzineer. Ken
Coameron, with Don Weight and Clair
Chambers as announcers.

CKAC. Montreal, has air conditioned
and rebuilt its studios with the latest
Johns-Manville produets amd a West-
inghonse air conditioning system. A
new Oraatron eleeiric organ has been
installed in one studio.

CBR. Vancouver, recently completed
new studios, reported by eastern exec-
utives as among the finest on the Pa-
cific coast. The new studios are mod-
ernistic in design, and provide visibil-
ity from the contral rooms to all parts
of the new building.

iNcouPORATED

KY.
‘ ‘ c
1000 WATTS .- 980 K. ©

SPLASH by splash account of dunk-'

HOBBY of Olin Brown, control
operator at WFAA, Dallas, is
transeribing popular books and
pamphlets into, Braille for use of
the blind. Here he is working on a
Braille maching furnished him by
the American Red Cross. One of
the pamphlets which Brown tran-
seribed, Amatewr Radio Operator’s
Examination Manual, was used by
a blind youth at Fort Worth who
later obtained his-amateur opera-
tor’s license. .

20th CENTURY' Radio Productious,
Hollywood, has prepared audition
transeriptions of Hfour new shows. If
It Had Been You, an audience par-
ticipation series; written by I'red
Gehrmann and Tom DBleecker; Sus-
picion, a_listener participation pro-
gram by Willis M. Parker; Ezclusive

THE RIGHT WORDS!

10ld Testament, Job, VI, 26

+HOW FORCIBLE ARE

. |

Story, newspaper idramas authored by
Howard W. Fisk, and. 20th Century
Juvenile Revue by Peter Potter.

KENNETII H. ‘BERKELBEY, gen-
eral manager of WRC-WMAL. Wash-
ington, D. €, has announced the
start of six new programs on the
Washington NBC stations, to be fol-
lowed this fall by ten more, all writ-
ten and produced under direction of
Fred Shdwn, assistant manager. The
programs_include; The Sports Detec-

#Pui net your trust in money,
but put your meney in trust

0. W. Holmes, “The Autocrat of the
Rreakfast Tahle”

*The ability of KFH 1o forcibly impress its
rich Wichita market with the right words
hasg inspired advertisers to put their adver-
tising dollars in the trustworthy hands of

this powerful selling media.

WICHITA ¢ KANSAS
Lesic S’a,a)a/ementa‘zy, C B S

Aational )erte:entative!, Edward Petry & Co., lne.

tive, audience on sports sub-
jects; Petticoat Lane, thrice-weekly
fashion chats by Krances Witte; Man
About Ho.llywoor hrice-weekly movie
star possip; ! Faet, with Bill
Crago's human interest stories;
Camera Club of the Air, giving ex-
pert advice on photography through
interviews with ace professionals and
amateurs, and Missing Persons Bu-
reau, daily midnight feature carried
in cooperation with the Washington
Police Departmeug.

Koy

- Want 53,000 farm
) people harvestir’lg the largest
ears?

SAN JOSE
CALIFORNIA

to reac

l
Get on KQW, the only
station in ithe Santa
Clara Valley.

Eull Mutial Don Lee
Network Schedule

v L

_ John Blair & Company
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THIRTY THOUSAND persons at-
tending the Community Sing and Con-
cert at Devou Park, Covington, Ky.,
Aug. 17, remained at the park bowl
to listen to the broadcast of the Am-
bers-Armstrong fight on WCKY, Cin-
cinnati. Cooperating with a citizens'
committee sponsoring the concert, L.

Wilson, president and manager of
WCKY, arranged for installation of
loudspeakers at the park, and an-
nouncements were made that the con-
cert audience could hear the fight if
they remained in their seats.

THIRTY-ONE teams from the Daven-
port, Moline and Rock Island com-
munities entered the third annual soft-
ball tournament spousored by WIIB,
Rock Island, which began late in Au-
rust and will end with: the champion-
ship (it Labor Day night at the
Roek Island bhall park. Participating
tenms ave charged a §3 entry foe:
speetitors pay 20 cents admission 3 and
menthers of the winuing team get aa
all-expense trip to Chicago to take in
a major league baseball game, Ray An-

do'rsnn. speein]  events  manager  of
WIIBIE, has charge of the softhall

contests, as well as the annual basket-
ball and bowling tournaments.

WJZ, New York, on Aug. 15 began
it.\'v broadeasting day at ¢:30 a. m. to
l\n'm',: early-rising commuters weather
forecasts, time signals, news bulletins
and road information, NBC an-
nouneed  reeently, WEAR, NBC-Red
key in New York, also began its broad-

eist sehedule an hour earlier, begin-
N .

ning Aug., 22,

KIT, Yukima, Wash., which inereased
its power to 1,000 watts Aug. 14, is
planuing new studios. Station is owned
by I}'nrl E. Ilaymond, operator also
of KMOQ, Tacoma, and managed by
James A, Murphy.

WITH TELEPIIONE lines restricted
to ofticial ealls, KTSA, San Antonio,
recently managed a broadcast of
Texas National Guard maneuvers at
Camp Bullis, 20 miles outside San An-
tonio, by sending the KTSA sound
truck to the scene and recording the
event. The following night the tran-
seriptions were broadeast, and KTSA
listeners heard a full hour description
of the maneuvers by Charles Belfi,
along with speeches of reviewing offi-
cers, ineluding Gov. James D. Allred,
Gov.-designate W. Lee O’Daniel, and
other high officials.

BROADCASTING a_ part of the
White Top Mountain Music Festival,
in Southwest Virginia, WRVA, Rich-
mond, claimed a scoop after it had
packed recording and remote equi‘;x-
ment into . studio car, driven 320
miles to White Top, and there tran-
seribed highlights of the festival. Next
(!:1_\' the transcriptions were edited,
filled in with explanatory announce-
ments, and broadeast. Walter R.
Bishop, public relations director of
WRVA who arranged the pickup with
festival officials, and Leonard White-
horne, of the technical staff, did the
field work.

ANSWERING the problem of secur-
ing an appropriate antenna for broad-
cnstl;u:(\u Ignﬂnl I;:rlﬂf (lmuf'numont, Ar-
mand G. Belle Isle, chief engineer of
\YSYR, Syracuse, N. Y., use?i an or-
dinary 30-foot hamboo fishpole as an
effective extension. Complete coverage
of the four-day meet was hroadeast
from the links by pack transmitter.

“A Blind Spot” for All
Outside Stations—
I you want to
Cover Rich

Central Pennsylvania

You MUST Use

WEKRBG

Altoona e Pa.

BROADCASTING o Broadcast Advertising

§

TO LET rural listeners actually sve
4 broadeast, WMT, ('_ml:n' Rapids, Ia.,
has started taking its  entire  joon
show to] small town celebrations over
the state for personal appearances. T'he
hour show ix sold to individual towns
ax it crowd-pulter for its evimts for a
price morely sufiicient to cover the oSt
of transportation  and  station lines,
while the station in return plugs the
event on the air and stages the show.

WHEN LIEUT. ,\h’]iu\):\!d and Da-
trolman. Lyneh of the Police Depart-
ment's Honor Legion were shot :\\_1:.2.
14 by 4 erazed  assailant, WNYC,
New  York, which was broadea
e legion's annual memorial serviees,
picled up the sound of shots, shouts
andeallx for ambulanees. Tommy
Cowin,  ohief  aunouncer,  who was
handling the broadeast, signed off the
air; meanwhile, .ln.\«'pl)'()‘.\15\\‘:1. en-
pineer on duty fit the stwdios, had
Lened vhe indieations of (r:n,:mly_ and
notified  police hebdguarters. Inight

minutes Iater the station  broxdeast
an explanation of  the unscheduled
sounds,

KELLOGG Cols Singing Luady, Irene
Wicker, made her last radio appear-
ance of the present series on Aug. 11,
and departed shortly thereafter for a
European vacation. fon Winslow, for
Kelloge's Krispies, has taken over the
NBC-Blue period in which Miss
Wicker has been heard.

WMCA, New York, huas issued o new
rate-card, effective Oct. 1, increasing
its rates approximately 20¢%. The sta-
tion's rates have not been inereased
since 1935 despite a power increase
and improved production and studio
facilities.

KLS, Oakland, Cal., which operates
as a 24-hour station, will inauvgurate
a 24-hour news service Sept. 1, using
INS for hourly flashes. .

KGKO, Fort Worth, ig scheduled to
open u Dallas studio and offices about
Sept. 1, with Phil G}'i(ﬁth asg the Dal-
las sales representative.

KGVO, Missoula, Mont., is installing
new studios to be ready for occupan-
cy about Nov. 1. Manager Art Mosby
is supervising construction.

KTIIS, Hot Springs, Ark., was heaped
with congratulations recently for its
part in the apprehension of Barl
Young, murderer of Betty Schnaidt,
Sioux Falls, 8. D. high s_choo) girl.
Cooperating with; KSOO, Sioux Falls,
KTHS broadcast a detailed descrip-
tion of Young, whoe was belie\'ed_to
be heading South, and the following
day, after the criminal’'s capture Ann(l
death at the hands’ of Hot Springs
police, KTHS gave full details of the
hunt on a quarter-hour program fed
over speeial leased wire to KSOO.

KIDO, Boise, Idaho, for the Western
Idaho State Fair, held in Boise Aug.
23-27, built a complete crystal studio
layout on the fairgrounds, with news
room, recording 'studio and speaking
studio, and broadeast about two hours
of special programs daily beside orig-
inating several regular programs from
the remote setup.

STEAK DINNER on the grounds of
the transmitter plant of KOIN, Port-
land, Ore. under the new 530-foot
tower Aug. 11 marked the end of a
three-day regiongl convention of the
Institute of Rnd’io Engineers.

DYNAMITE
IN CH}ICAGO!

Get the impartial survey that
blasts all prejudices on Chi-
cago radio! Write for it—read
with an eye to fall business!
The sensational truth about a
market you lcan’t touch with-
out |

| WGES - WCBD - WSBC

"BROADCGASTING o Broadcast Advertising

|

Golden Silence |
WFIL, Phjlur}elphia, has

what it insists is a bona fide
offer to buy five minutes of
silence daily for a four-week
trial. The program would be
preceded and followed by a
30-word commercial, and at
midpoint interrupted with a
brief announcement that
“This period of peaceful si-
ience is coming to you through
the courtesy of ————!" The
agency refuses to name its
client until gthe contract 1s
signed, and meantime Donald
Withycomb and George Jas-
pert, general and local sales-
manager respeetively, can’t
decide what to do about it.

Ford Symphony on CBS

To Run Sept. 11-June 4
FORD MOTOR Co., Detroit, will
return Ford Sunday Evening Hour
for its fifth successive season Sept.
11 on 93 CBS stations, with Eu-
gene Ormandy conducting the first
eight of the weekly series of con-
certs by the Ford Symphony Or-
chestra which will extend until
June 4, 1939, Sundays, 3-10 p. m.
(EDST). »
As guest conductors, in addition
to Mr. Ormandy, John Barbirolli,
Jose Iturbi, Fritz Reiner, Wilfred
Pelletier, and Franco Ghione will
appear for intervals of several
weeks. ‘ .
Richard Tauber, Jussi Bjoerling
and Beniamino Gigli, European
artists new to American radio, will
be soloists on the programs, along
with John Charles Thomas, Gladys
Swarthout, Richard Crooks, Law-
rence Tibbett, Kirsten Flagstad,
Elisabeth Rethberg, Richard Bo-
nelli, Lauritz Melchior and Lily
Pons. Programs will be supple-
mented by the 26-voice Ford Mixed
Chorus, and intermission talks by
W. J. Cameron, public relations
counsel of Ford Motor Co. Agency
is N. W. Ayer & Son, New York.

Manhattan Soap Campaign

MANHATTAN SOAP Co., Brook-
lyn {Sweetheart soap), about Oct.
1 will start weekly quarter-hours
on - New York stations WABC,
WJIZ,and WEAF, to run for three
monfhs. At the same time, about
75 stations throughout the North-
eastern section of the country will
carry one-minute transcribed an-
niouncements. Peck Adv. Agency,
&New York, isth charge.
i

EARNERS!
SPENDERS!

@ Consistently active industries
keep money flowing freely in
the territory covered by WAIR.
Tap this rich, receptive market
through the sales power of—

WAIR

‘Winston-Salem, North Carolina
National Representatives
Sears & Ayer

McLaughlin Heads WIBC,

1

1

)r. Melaughlin

New Indianapolis Qutlet

WITH C. A. McLaughlin as gen-
eral manager, Indianapolis’ new

outlet, originally assigned the call
letters WGVA,

which has been
changed by FCC
authority to
WIBC, expects to
he ready to go
into operation the
week of Sept. 12.
Mr. MecLaughlin
until recently
was sales man-
ager of WHK and
WCLE, Cleve-
land.
The new station, a 1,000-watt
daytime outlet on 1050 ke., will be
operated by Indiana Broadcasting
Corp., 100¢% of the stock of which
is owned by Glenn Van Auken,
Indianapolis attorney. RCA equip-
ment is being installed throughout
and studios -and offices are -being
constructed on the sixth floor of
the Indianapolis Athletic Club.

4

Peters Shoes Air

PETERS SHOE Co., St. Louis, a
subsidiary of International Shoe
Co., started Aug. 26 for 13 weeks
using a transcription campaign on
a group of stations nationally. The
thrice-weekly quarter-hours Fede-
ral Agent, were produced by 20th
Century Radio Productions, Holly-
wood, and cut by Aerogram Corp.,
that city. Placing direct, the firm
anticipates using approximately 40
stations in its campaign to promote
Weather Bird Shoes.

Pﬁtshurgh Injunction

THE preliminary injunction grant-
Aug. 8 against KQV, Pitts-
burgh, pending the suit of Pi
burgh Athletic Co., General Mills,
Socony-Vacuum Oil Co. and HBC
against the station for “unzuthor-
ized” play-by-play broadeasts of
Pittsburgh Pirates games covers
both home and away games, and
not merely home games, as stated
in BROADCASTING (Aug. 15). Al-
though Tederal Judge F. P.
Schoonmaker declared early in his
opinion that in view of certain
stipulations by KQV = preliminary
injunction was apparently unneces-
sary as for the away games, in
the decrce he stated definitely that
the injunction extended to include

“all Pittsburgh Pirates games.

BOOST SALES

B THIS RICH MARKET

5000

WATIS DAY

1000 WATTS NIGHT

ON OR ABOUT OCTOSBER FIRST

KTUL

“YOUR FRIENDLY
COLUMBIA STATION TN TULSA™

M 1

" BALTIMORE

Amenical Sth Mw/zef

Potiil Sales--mone Hian
§300,000,000 caucily

f
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It Happenéd Again

ANNOUNCER of a Detroit
station, i excellent form,
was busily interviewing
watchers during a man-on-
the-street: broadcast. Calling
a bystander to the mike, he
remarked, “Now young man,
tell us your name and your
occupation -and the outstand-
ing feature about your busi-
ness”. “My name is Bob
Longwell. I'm announcer at
WJIBK. And we specialize in
14 newscasts a day” was the .
truthful reply.

Liquor Ad Meeting
FIRST national liquor advertising
conference since repeal open to.
industr; members and the public
was tentatively called for “early
autumn”, by W. S. Alexander, ad-
ministrator of the Federal Alcohol
Administration, as he addressed a
mecting of the National Alcoholic
Beverage Control Assn. at Port-
land, Ore., Aug. 24. The exact date
is to be fixed by Mr. Alexander
and representatives of the Nation-
al Conference of State Liquor

Administrators and the Monopoly e & Ryan, N. Y.

Control States. Following the sug:,

gestion of Mr. Alexander at its Ss.]

Paul meeting June 13, NCSLA|

adopted a resolution authorizing}
- the conference ‘to meet for thei
- purpose of advocating uniform
- alcoholic and beveyage advertising |

regulations for thé entire country |

on the basis of the FAA rules and’
- regulations.”

k3

ey
o the Lower
- ST.LAWRENCE

Says the Editor of an Eastern
Canada Newspaper
Le Progres Du Golfe
“Motorving. through the Sague-
nay  District noticed that
from morning till night all the

Saguenayan. radio sels  were.
tuned to CIJBR. This is the

only station, excepting thoxe in
Quebee  and  Montreal,  which
operates full time. You may
imagine the pleasure that comes

to Sagmuenay homes each day
when they hear the morning

prayer, followed by numerous,
varied,  well-chosen  programs *
throughout the day, and in the
afternoon announeed by the
clear cool voice of a woman”

CJBR

1000 Watts
RIMOUSKI - QUEBEC
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., NETWORK ACCOUNTS

(ALl time EDST uoless otherwise spooified)

. New Business .
“GENERAL FOODS Corp., New York

* (Diamond Crystal salt), on Oct. 4 -

starts Kale Smith on a CBS net-
work, Tues.,, Thurs,, Sat., 12-12:15 p.
m, Agency: Benton & Bowles, N. Y.

' P LORILLARD Co., New York (Old
Gold cigarettes), on Nov. 20 starts
Iobert Benehley on 60 GBS stations,

¢ Sun, 10-16:30 p. m. Ageney: Len-
nen & Mitehell, N. Y.

LEVER BROS. Co, Cambridy e,
Mass. (Rinso soap), on Sept. 20 be-
gins Big Town on 60 GBS stations,
Tues, 88:30 p. m. BDST. Ageney ix
Ruthrauft & Ryan, N. Y.

KLEENEX Co., Chieago (tissues),
on Oct. 3 starts Her Honor, Nancy
Jumes, on_a-CBS network, Mon. then
Teri, 12:15-12:30 p. m. Ageney: Lord
& Thomas, Chiengo,

VICIC CITEMICAL (o, Greenshoro,
N. C.. on Sept. ts Seth Parker
on 55 NBC-Blue s ons, 7:30-8 p. m.
(repeat 12 midnight). Ageney: Morse
International, N, Y. )

LEVER BROS. Co., Camblrid e,
Mass, (Lux soap), on Sept, 12 pe-
sumes for the fourth year Lux Radio
Theatre on 59 CBS and CBC stations,

Mon., 9-10 p. m, Ageney: Ruthrauft

LEVER BROS. (o, Cambridge,
Mas (ELifebuoy soap), on Sept. 20
resumes Al Jolsan on 60 OBS sta-
tions, Tues, §:30-9 p. m. (repeat 12-
1230 a0 m). Ageney: Ruthranff &
qun, N. Y. -
GENERAL IFOODS Corp., New York
(Sanka coffec), on Sept, 27 resumes
We, the People, with Gabriel Heat-
ter.ion 51 CBS stations, Tues., 9-
9:30 p. m. Agency: Young & Rubi-
cam; N. Y.

LOS ANGELES SOAP Co., Los An-
geles (White King Soap), on Aug. 2

#

- started for 10 weeks participation in

Farly Morning News on 13 Califor-
nin Don Lec network stations, Tues.,
Thurs., Sat., 7:45-8 a. m. Agency:
Barnes-Chase Co., Tos Angeles,

WERNET DENTAL Mfz. Co., New
York (Polident), on Sept. ¢ starts
for 10 weeks, participation in Early
Morning News,*on 13 California Don
Lee network stations, Tues,, Thurs.,
Sat. T:45-8 a4 m. (PSTY). Ageney :
Iusband & Thomas Co., N. Y.

INSTITUTE OF APPLIED Seience,
Chicage  (eorrespondence school), on
Sept. 13 stavts for 13 weeks Don” Wil-
kie in erime talks on 13 California
network  stations, Thurs.,
8:30-8:45 p. m.  (PST), starting

Mon,, Nov, 14, 9:15-9:30 p. m. Agen-
ey Mutteson - Fogarty - Jordan _ Co.,
Chieago. '

 Tor pecindiyed

> t/e FOREIGN RESIDENTS

OF METROPOLITANK -
‘NEW YORK ;
/ NEW
h/zmwc dWBNXYunK
n 1808 wars oky axD KiGHT

Low Cost of Radio
IN A comprehensive test which
pitted broadcasting advertising
against the printed word, 3ZB of

. - Christchurch, New Zealand, dem-

onstrated its low cost of pulling
power against that of six publica-
tions, The product was a well-
known line of toilet preparations,
whose "advertising was keyed with

* .coupons inviting readers to send for

samples. The sample offer was
made in one 100-word announce-
ment over the station. An analysis
of replies revealed that the total
cost per response through the
broadeast medium was 3%d (about
6 conts), as against 1/51% (29
cents) to 6733 (86 cents) for the
-other media. |

GENERAT FOODS Corp., New York
<(Grape-Nuts), .on Oct. 10 starts Al
Pearce and Iis Gang on 79 NBO-
Red Stations, Mon, 8:8:30 p. m. (re-
peat 10:30-11 p. m.) Ageney: Young
& Rubicam, N, Y. :

PET MILK Cp.. St. Louis (evapo-
rated milk), on Oect. 1 starts a pro-
gram with taleitt still to be selected
on H3 CBS stations, Sat., 9:30-10 .
m. Ageney: Ghrduer Adv. Co., St.
Lounis. :

AMODERN FOOD  PROCESS  Co.,
Philadelphia . (Thrivo dog food), on
October 16 stavts JDog Heroes, Sun.,
3-3:15 poom, on 11 NBC-Blue sta-
tions,  Agency: The Clements Co.,
Philadelphin,

STANDARD BRANDS Ltd., of Can-
ada on Sept. 6 starts Spotlight Pa-
rade, with Canadian talent, on 36
CBC stations, Tuey,, 9-9:30 p. m.
Ageney: J. Whalter Thompson Co.,
Montreal.

. i .
CUMMER  PRODUCTS Co.. Bed-
ford, 0. (Molle, shaving cream), on
Sept. 20 starvts: Battle of the Seres
on 34 NBC-Red stations, Tues., 9-
D30 poom, Ageney: Stack-Goble Adv.
Ageney, Chicago, .

GENERAL ELECTRIC Co., Cleve

land  (lamps), on Qet. 3 will start
Phil Spitaluy and his all-girl orches-
tra_in Hour of' Charm on 53 NBC-
Red stations Mon., 9-9:30 p. m. Agen-
cy: Maxon Inc., Cleveland.

AMERICAN Cigarette & Cigar Co.,
New York (Pall Mall cigarettes) on
Oct. 3 starts Eddie Duchin and His
Orchestra on 52 NBC-Red stations,
Mou., 9:30-10 pi m. !

DURKEE FAMOUS FOODS, Chi-
caga, on  Sept.| 26 starts MHaedame
Courageons on a split NBC network
of 19 stations,s Mon.,, Wed., Fri.,
*10:30-10 45 a. m. Agency: C. Wen-
del Muench & Ca., Chicago.

TEXAS Co., Néw York (petroleum
products), on Qbt. 5 starts for 39
weeks Teraco Star Theatre, on 95
CBS stations, Wed,, 9:30-10:30 p. m.
Ageney : Buchmm:n & Co.,, N. Y.
GENERAL FOODS Corp., New York
(Yuskies), on Hept. 20 starts Joe
Penner on 72 CBS stations, Thurs.,
T:30-8 p. m. Agency: Benton &
Bowles, N. Y.

|
“HELLO, MISS STARK"

¢s a geod one, all
.. 8 2.:)00 population.

concentrated population
5.646! PEORIAREA s
me of rich farms and
industrial plants. Only
ation covers this rich
market—WMED,

& Peters,

o “ay,
%
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BENJ. FRANKLIN LIFE Assur
ance Co.,, San Franciseo (insurance),
on Aug. 21 starts for 52 weeks The
Gay 90 Rervue, on 4 California Me.
Clatehy Broadeasting System stationg
(KFBEK, KWG, KMJ, KERN), Sun,
11 a. m.-12 noon. Placed direct.

DURKEE _FAMOUS FOODS, Lhn-
hurst, N. Y, (margarine) on Sept. 26
starts  Madame Courageous on 2§
NBC-Blue stations, Mon., Wed., Fri.,
10:30-10 45 a. m. Ageney: C. Wendel
Muench Co., Chicago.

BROWN & WILLIAMSON TOBAC-
CO  Corp., Louisville (Avalon) on
Nepl. 3 starts variety program on 5
NBC-Red stations, .Sat,, 7-7:30 p. m,
Ageney: Russel M. Seeds Co., Chi-
rga.

PROC'TER & GAMBLE Co., Cincin-
wti (lvory soap), on Sept. D ostarty
Life Can Be Beawtiful on 23 NRC-
Redd stations, Mon, then Wi, 4:30.
D poome Ageney: Compton Ady,
Inc., N.Y.

PROCTER & GAMBLI} Co., Cincin-
nati - (Lava), on Sept. 20 starts
Houseboat Hannah on 23 NBC sta-
tions, Mon. thru Iri., 10-10:135 a. m.
{repeat 5-5:15 p. m.) Agency: Black-
ctt-Rample-ITummert, Chicago.
LUTHERAN LAYMEN'S LBAGUL,
St. Louis, on Oet, 23 starts Lutheran
Hour on 59 MBS stations, Sun,, 1-
1230 poom. (repeat 4:30). Ageney :
Kelly, S!nhlm:ul_& Zahrndl, 8t. Louis.
AMERICAN BIRD Produets, Chi-
cago (bird food), on Oct. 16 starts

Admerican Radio Warblers on 7 Mu-
tual ions, Sun., 11:45-12  noon.
Agene Weston-Barnet Co., Chicago.
MODERN  FOOD- PROCESS Co.,
Philadelphia  (Thrive dog food), on
Oct. 16 starts Dog IHeroes on 11

NRC-Blue stations, Sun,, 3-3:15 p. m.
Ageney: Clements Co., Philadelphia.

GENERAL MILLS, Minneapolis
(Corn Kix), on Aug, 22 started
Those Happy (ilmans, its debut as a
live talent program, on a split NBC-
Red and Blue network, On Sept. 5
WGY and WBZ-WBZ%A will be added
to WMAQ, WLW, KDKA. On Scpt.
12 KYW joins the network and
WTAM, KSD, WRC and WEFBR will
he added Sept. 26. s

WHEBLING STEEL Co., Wheeling,
on Sept. 11 resumes Musical “Steei-
s on 17 Mulual stations, Sun.,
30 p. m, Direct.

PREPSODENT Co., Chicago, on Sept.
27 starts Bob Ifepe in a variety pro-
gram, Tues,, 10-10:80 p. m. on 53
NBC-Red stations. Agency: Lord &
Thomas, Chicago.

STANDARD OIL Co. of California.
San Francisco, on Qct. 6 starts
Standard School on 12 NBC-Pacific
stations, Thurs,, 11-11:15 a. m. Agen-
ey : McCann-Erickson, San Franecisco.

Renewal Accounts

LEVER BROS. Co.. Cambridge, Mass.
(Rinso), on Sept. 19 renews Big Sis-
ter on §7 CBS stations, Mon. through
Fri., 11:30-11 :45 a. m. Agency: Ruth-
rauff & Ryan, N. Y.

LEVER BROS. Co., Cambridge,
Mass., (Spry) on_Sept, 19 renews
Aunt Jenny’s Real 'Life Stories on 48
CBS_ stations, Mon. through Fri.,
11:45-12 noon. Agency: Ruthranff &
Ryan, N. Y.

PHILIP MORRIS & Co., New York
(eigavettes), on Sept. 23 renews for
13 -wecks What's My Name? on 3
Mutual stations, Fri,, 8-8:30 p. m.
Agency: Biow Co.,, N. Y.

BAYUK CIGARS Inc., Philadelphia,
on Sept. 27 renews Inside of Sports
on 18 Mutual stations, Mon. through
Sat.. 7:45-8 p, m. Agency: Ivey &
Ellington, Philadelphia.

FRITO Co., San Antonio (confee-
tions), on July 31 renewed Frito
Rhumba Kings for 52 weeks on Tex-
a5 Quality Network, 1-1:15 p. m.
Sun, Ageney: Erle Racey- Adv. Agen-

- ey, Dallas.

(Continued on page 53)
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Uhe Other Fellow’s Viewpoint . .

A Station’s Don’ts
E!)I'I‘OR, BROADCASTING:

surrent events heralding the
sez&s\:)n 1938-39 have impelled me
to jasue the following list of don’ts
for KTHS:

1. Don’t accept anyjlet\vork.of-
ferings of movie premieres, 211‘1'1\.«'31.
of new ocean liners, anniversaries
of hotel dining rooms on sustmn.mg
hasis. The movie industry has )us{t
announced & million dollar :\d\fQ}-
(ixing campaign, all to be spent in
newspapers, Is any ocean steam-
ship line spending its advertising
with radio in the same proportion
as in other media? Who cares
whether the Hottentot Roorh of
Hotel Goofus is five years old?

2. Don’t accept any network ‘of‘
forings (sustaining) of the New
York World's Fair. Admission \ylll
be charged. Exhibit space is. being
paid for. Why not radio?

3. Don’t broadcast any of the
transeription libraries’ movie gos-
sip scripts. Let’s talk about radio
gossip, if we must talk. .

4. Don’t broadeast sustaining
any platter propaganda talks put
out by labor and n}anufacturmg
groups to serve their own ends.
Let the two sides meet in a good
old-fashioned debate with honest
English words. .

5. Don’t let the news services
slip over any of the publicity filler
from Hollywood, manufacturers,
.etc., unless there is genuine news
value—and I mean genuine,

S. A. CIsLEr, Mygr,
KTHS, Hot Springs, Ark.

Aug. 15, 1938.

Network Accounts
(Continued from page 52)

PAEIFIC COAST Borax Co., New
York (20 DMule Team }uyax)’, on
Sept. 30 remews for the ninth™ con-
secutive year Death Valley D(u{s on
20 NBC-Red stations, Fri, 9:30~1Q
p. . (repeat 11 :30:12). Ageney
MeCann-Erickson, N. Y.

SGULE OIL, Corp., Pittsburgh, on
(Ofrrlfl renews Pu.l.viny Parade on 61
OBS  stations, Sun., 7:30-8 p. m
Ageney : Young & Rubicam, N. Y.
STANDARD BRANDS, New York
(lf‘lt-ischmunn’s Yeast for Ilealth). on
Oct. 3 renews for 13 wo_(_‘,ks Getling
the most Out of Life on 15 NBC-I_’flng
stations., Mon. thru Fri., 11:45-12

noon. Agency: J. Walter Thompson .
N. Y.

Co., 2

PRPSODENT Co., Chicago (g\ntis(-p-
tic), on Sept. 19 renews Candid {1{1(11]
m o AMon.

NBC-Puacifie  stations,

on 2 . on
through Fri, 2:15-2:30 p. m., ST,
and on Sept. 26 moves to 3:15-3:30.

Agency: Lord & Thomas, TLos

geles,

An-

Why, Oh Why!

EDITOR, BROADCASTING:
Here are some points| that I
would like to see you bear down

on: . ‘

Why, oh why, do radio per-
forme¥é or stars say at ﬁhe clqse
of their programs “Tha'nks for hg:
tening, cte.” They don’t take thxwa
attitude at stage perfmjmancea,
and it certainly smacks of an apol-
ogy fTor doing an amateurish J()}l
on the air rather than a profes-
sional one. A good radio p‘erform-
ance needs no apology or “Thanks
for listening”. It’s the listener who
should be thankful.

Why, with the newspapers tak(i
ing the attitude they do towar
radio, do we have so many dra-
matic serials of newspaper life,
making heroes of reporters, edi-
tors, and newspapers in general—
thus building up our worst com-
petition at the expense of radxo:
Another trick some radio actors
have is saying “I advertised in the
paper for so and so” or “I read in
the papers”. Why should not ra-
dio build up its shows to prove the
effectiveness of radio advertising
and radio news, which according
to surveys, is the most popular
service radio has to offer’ today.

Let’s toot our owx(x] hptrr%, forg no
L is going to do it for us.
one else s & A:g. J. Mosey, Mgr.

KGVO, Missoula, Mont.
Aug. 18, 1938. .

. A\ g salos
WESSON OIL & .S{)f)\\(lrxft Sa s
Co., New Orleans, on ng.‘ 27‘ r‘;xl(»'\\s
Harwthorne House an 5 NBC-1 :1)(‘351‘(7
stations, Mon,, 9-9:30 p. m, l§l:
Agencey @ Fitzgerald Adv. Agencey, New
Orleans,

Network Changes

PROCTER & G.\MI’-I;E Cu.,\(',inci‘x)x(«.

ati (Drene shampoo), on Aug. =6
]rlnt)v('rl Jimmy Fidler on 54 I\I,(’_—Rt‘(l
stations from 10:30-10:45 to 4:1‘):
730 on Fridays; the Tuesday show
continues

at 10:20. Ageney 1L W.
Kastor & Sons Co., Chicago.

ADIA B, PINKHAM MEDICINE
1'3.] Lynn. Mass., on Sept. § rvplrn(':(-s
Your ifollywood Newsreel with Voice
of Erperience on 9 MBS §_tulums., on
dept. 26 increasing to G5 stations.
;VE&)\;)': Erwin Wasey & Co.,, N. Y.,
{ETEOGG. Co., Battle Creek  (ce-
&l}l]s),oon Aug. 8 ipcreasod ]Iowx—c
Wing. transcribed serial, to five-week-
Jy, Mon. thru I'ri, on 13 Cullf()l‘l_p:l
Don Lee network stutl‘ons;_. '()' -7
p. m.; KOL and KALE, 5:30-5:45
m.

PROGRAM
MART
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New Improved |

Outline Map
(31 by 21% Inches)

RADIO Outline Map of the United States and
Canada, Showing the location of all broadcasting
stations. Shown also are county outlines, time zones
and the number of stations in each city. The
reverse side of the map carries a complete log of
U. S. and Canadian broadcast stations, alphabeti- {
cally by state, city, and call letters, with frequencies
and powex;s shown. Printed on white ledger paper L

that permits the use of ink. Mailed flat.

10 or More Copies 25¢ Each
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ELECTRICAL
TRANSCRIPTION

Quality recordings require quality pro-
_ cessing. That's why leading transcrip.
tion factucers and radio

specify CLARK pressings.

~ For 20 years CLARK has bc‘en the
standard in eléctrical tramscription and
phonograph record pr ing. Both
wax and acetate “masters” get careful

skillful supervision. They come out
right when CLARK does them.

Foe ;pmlity processing—szy CLARK,

NEWARK-N-J-
2L16 HIGH ST
HUmboldt  2-0880

 QUALITY -

|

PROCESSING!

Page 54 « September I,
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L 4 _ “Editorial Slant on *

{ # in which he offered to give

V

KGKO Dallas Studios

Open, Griffith in Charge
OPENING of Dallas studios for
KGKO, Fort Worth, was an-
nounced Aug. 24 by Harold V.
Hough, general manager. Simultan-

egusly, he announced the appoint- -

ment of Phillip Griffith, formerly
with Tracy-Locke-Dawson, Dallas,
to assume charge of sales in Dal-
las. Howard Carraway, formerly

with WMC, Memphis, and WSMB,

New Orleans, was named chief an-
nouncer and production man for
the Dallas unit.

iWith the opening of the new
studios in the Thomas Building,
KGKO now operates from studios
in three Texas cities-—Iort Worth,
Dallas, and Wichita Falls, The sta-
tion is an NBC Blue outlet.

Seth Parker for Vick
VICK CHEMICAL Co., Greensboro,
N. C., will return Seth Parier to
the air in a new program to start
Sept..25 on NBGC-Blue, Agency is
Morse International, New York.

Ex.Congressman

GEORGE COMBS Jr.

the News”

7:30-7:45 P.M. Daily"

In response to only two
 George Combs broadcasts

listeners maps of the world Y
which would better enable
them to follow the trend
of current events, more
than 5000 responses were
received at. WHN!

That’s real audience reac-
w tion~~the sort of reaction
your product needs!

*

By GEORGE SCHNEIDER

Radio Director, Gerst Adv. Agency
WHEN -the question avose conecern-
ing the listening audience of the
7:30 a. m. program sponsored by
the Standard Drug Co., Ohio’s
largest drug chain, as radio diree-
tor of Gerst Adv. Agency, Cleve-
land, I suggested a Mystery Tune
contest, Although the Standard
Drug Morning Variety Clock had
been heard on WHK for more than
200 consceutive week-day  morn-
ings, the idea~of a contest when
most  listeners fre preparing  to
leave for work ‘was regarded as
rather a severe test of the pro-
gram. ;

Nevertheless, a Mystery Tunc
contest was presented, with seven
sets of tickets to.a local downtown
theatre as prizes. Annabelle Jack-
son, a well-known pianist heard
régularly on the Variety Clock,
played the Mystery Tune, which
s was far from casy to identify.

‘ Lines Were Busy
It was announced that the first
seven persons telephoning the cor-
rect title to the station would be
the winners. In less than a minute
all eight night lines, which were
connected at that tinie, rang simul-
taneously and continued for more
than 30 minutes.;A new plan had
.to be devised.. The following day a
private line was installed in the
studio with the studic end of the
conversation on the air. This en-
abled contestants to know when
the seven correct! titles had been
received, but brought a flood of
complaints for hours ' afterwards
from persons who knew the title
but were unable to get the line. It
was estimated by. telephone com-
pany officials that more than 500
persons attempted to call at the
same time. . .

After this flood of protests, I
decided to .conductithe contest one
day each week, devoting the entire
half-hour to four difficult mystery
tunes, alternating organ and piano
and separating esch one with a
vocal number. This plan made it
necessary for thei contestants to
listen to the entire half-hour pro-
gram, including six short commer-
cials. The first 100 persons mailing
in the correct titles each received
a card entitling thém to one quart
of Standard Drug {ice cream. Al-
though nearly 500 ‘gorrect answers

l

THEY LISTEN IN THE MORNING

As WHK Found Out When a Mystery Tune Contest
e Was Staged by Standard Drug Stores

Mx>inkY Tune contest winners
are being selected here by Robert
G. Gwyer, advertising manager of
Standard Drug Co., Cleveland, and
Mickey Meyer. In center is one of
the placards mounted in all of
Standard’s 52 stores. No mention
is made on the placard of the Mys-
tery Tune contest, which is pro-
moted exclusively on the air.

to each contest were received, the
time of the postfmark determined
the winners.

It was decided people do listen
to early morning programs; people
who have jobs and money to spend.
Increased sales of items adver-
tised on the Standard Drug Vari-
ety Clock verify this.

Arizona Station Deal

SALE of controlling interest in
KCRJ, local on 1310 ke. in Jerome,
Ariz., was disclosed in an applica-
tion made public by the ECC Aug.
23. Conditioned upon FCC approv-
al, Charles C. Robinson, operator
of the station, proposes to assign
the license to Central Arizona
Broadcasting Co., in which Mrs.
Della Tovrea Stuart would be 60%
stockholder, Mr. Robinson 209 and
Irvin W. Hubbard 20%. Mr. Rob-
inson and Mr. Hubbard now run
the station. The consideration was
$10,000. Mrs. Stuart has extensive
holdings in Arizona, including in-
terests in the Tovrea Packing Co.
of Phoenix. She is the wife of W.
P. Stuart, Collector of Internal
Revenue at Phoenix and publisher
of the Prescott (Ariz.) Courier,
also an applicant for a new local
station in Prescott.

Mutual Reelects

OFFICERS and directors of Mu-
tual Broadcasting System, all
stock of which is owned by WGN
Inc. and Bamberger Broadeasting
Corp. (WOR), were all reelected
at the. network’s annual meeting
in Chicago Aug. '17. Officers are
W. E. McFarlane, WGN and Chi-
cago Tribune, president; Alfred J.
McCosker, WOR, chairman of
board; Fred Weber, general man-
ager; T. C. Streibert, WOR, first
vice-president; M. Antrim,-
WGN and Chicago Tribune, execu-
tive secretary and treasurer. With
E. W. Wood Jr., manager of WGN,
they comprise the board, all mem-
bers of which were reelected.

AMERICAN. TOBACCO Co., New
York (Lucky Strike cigarettes), on
Aug. 24 added WIIN, New- York, in-
dependent outlet, for Kay Kyzer's
Musical Klass, heard weekly on 81
NBC-Red stations. Agency is Lord &
Thomas, New York.

.  BROADCASTING e Broadcast Advertising
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Five More Cases
In Appeals Court
WOAL Again Files Plea in
Texas Case; Other Actions
WITH THE filing during the last
fortnight of five new appeals from
FCC deeisions afTecting broadeast-
ing, the total number of pending
cases involving the radio regula-
tory body was increased to 22,

A seceond appeal from the de-
cision of the FCC granting the ap-
plication- of the lunt Broadeast-
g Association for a new loeal in
Greenville, Tex,, was filed Aug, 15
by Southland Industyies Ine., oper-
ating WOAJL, San  Antonio. The
station elaims that with the new
Greenville outlet to operate  on
1200 ke, ‘objectionable interference
will be caused since WOAI oper-
ates on 1190 ke, The first appeal
filed by WOAI was dismissed by
the U. S. Court of Appeals for the
District of Columbia because there
was pending and undetermined be-
fore the Commission a petition for
rehearing. The Commission  since
has denied the petition for rehear-
ing with the result that the new
appeal has been filed.

Appeal in Texas Case

KTBS, Shreveport, on Aug. 15
appealed from the FCC decision of
June 28 granting the application of
Wichita Broadeasting Co., Wichita
Falls, for a new station on 620
ke, with 1,000 watts until local sun-
set and 250 watts night, unlimited
time. KTBS, operating on 1450 ke.,
with 1,000 watts, claimed it had
filed an application for 620 ke, and
that the Commission in granting
the Wichita Broadcasting Co. ap-
plication without giving considera-
tion Lo its application, erred in law.

On Aug. 8, WRTD, Richmond,
appealed from the FCC decision
granting WRNL, Richmond, an in-
erease in power from 500 to 1,000
watts and an increase in hours of
operation from daytime to unlim-
ited time. Operated by the Times
Dispatch Radio Corp.,, WRTD based
its appeal on the ground that there

is no nced for increased service,.

that the operation ¢of WRNL as
proposed would result in uneco-
nomic use of the frequency and
that the operation as proposed
would affect WRTD by depriving
it of program material and operat-
ing revenue and “will jeopardize
or destroy the ability of WRTD to
carry on in the public interest.”
WRTD contended also that the

| THEYRE TUNING IN WATL
N ATLANTA .

18 YEAR PARTY |
Held by WWJ to Celebrate
Historic Event———

WILLIAM J. SCRIPPS, mahpager
of WWJ, Detroit, was host the
night of Aug. 20 at the  Fort
Shelby Hotel to nearly 200 WWJ
artists, engincers and salegmen.
The affair was in celebration of
WWJ’s 18th birthday, the station
claiming to have been the first in
the United States to broadeast
regularly scheduled programs of
entertainment. It was started Aug.
20, 1920, Sales Manager Harry
Bannister acted as m. ¢, and intro-
duced James Jewell,” WW.I's noew
manager of production and pro-
grams, Six members of the erew
that worked on the early WWJ
broadeasts were present. They
were Fred Lathrop, the station’s
first+ operator; Mr. Seripps, who
started the station while a yvoung
amateur; Walter Hoffman, now
chief engincer; Eddie Boyes, as-
sistant chief; Ty Tyson, veteran
sports announcer, and George W,
Stark, veleran Detroit News
porter.

Jolly Time in Autumn

AMERICAN POP CORN Co..
Sioux City, Ia. (Jolly Time pop-
corn), will soon start a five-min-
ute Sunday afternoon dise series
on about 30 stations. Coolidge Adv.
Co., Des Moines, is agency.

grant was invalid because it re-
sulted from the affirmative vote of
only three of the seven commis-
sioners.

The KSD-KFUO, St. Louis con-
troversy for full-time operation
bobbed up in the Cowmt of Appeals
again with the filing of appeals by
both_stations. KFUOQ, operated by
the Evangelic Lutheran Synod, on
Aug. 10, appealed from the FCC
decision’ of March 4 denying its
application for increase in hours
on the 550 ke. channel from a few
hours a week to half time. On the
following day, KSD, operated by
the St. Louis Post-Dispatch, ap-
pealed from the same decision, hav-
ing sought full-time operation on
theé 550 ke. channel. The Commis-
sion granted KSD’s renewal appli-
cation providing for status quo as
betweafif the two stations on the
frequendy

In addition to 19 cases pending
in the U. S. Court of Appeals for
the "Distriet of Columbia, now in
recess until October, therve are two
petitions for certiorari pending in
the U. S. Supreme Court (the so-
called Saginaw and Red River
cases) and one, the Heitmeyer case
pending in the District Court of
Washington.

“HELLG, JACK LAEMMAR"
(Blackett-Sample- Hummert)

445,000 people ‘in ldaho.

ut ... . there are 605.646 in
PEORIAREA! Concentrated, too,
In an area where beth rich
farms and large industrial
plants keep buying power higher
than average. WMBD—alone—
covers PEORIAREA!

MEMBER = NETWORK |

Free & Peters,
Inc., ‘,,“"“ w""w,,
Nat. Reps. W
£/ PEORIA
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NAB Directors to Meet

Within A Few Weeks

NEVILLE MILLER, first paid
president of the NAB, expects to
call his first meeting of the Asso-
ciation’s board of direcetors for lat-
ter September or early October, he
indicated Aug. 22 on his departure
for a holiday at Cape Cod, where
his family is spending the summer,
Mr. Miller plans to remain at the
resort until] after Labor Day,
Sept. 5. .
Appointments of committees,
notably one on copyright, probably
will be made by Mr. Miller pre-
paratory to the board meeting.
The NAB exceutive has been de-
voting his primary attention to
matters of transcendent industry
importance such as copyright and
general legislation. .

WERBC
Tells. Your
Story In
AMERICA’S

SECOND PORT
DULUI}:I‘ & SUPERIOR

”‘A;‘ul on the
IRON RANGE IT°S

WMFG
HIBBING

WHILB
VIRGINIA .

| imwl!n|

[4

Irs THE HoG

- CROP JUST
PAID 'OFF/

Our Red River Valley hayseeds can de¢ a heap of
‘‘splurging” on the premium prices they get for

wheat alone.

Yet their total farm inceme malkes

their wheat monéy look Fike “‘pecket’’ money! All
grain crops combined, in Fact, make up only 30% of

the Valley’s farm imcome [1936].

Widely waried

crops account for the other 70%!

Added all tegether, it makes a really BIG buying
power to let loose in Farge — as. WIDAY adver-

tisers well know!
it? If mot, write WDAY!

Are you feeling any gains from

. WD%Y, INC.

N. B. C.
Affiliated with the Fargo Forum

FREE and

PETERS INC.
NATIONAL
REPRESERTATIVES

FARGO
N. D.

940 KILOCYCLES
Saoco WATES DAY
1lose WATTS WIGHT
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Paul in Demand
SPONSOR of Paul Wesley,
hymn singer on WAIR, Win-
ston-Salem, N. C., wanted to
be convinced and asked lis-
teners for their reactions to
its proposed discontinuance
of the program. Hundreds of
cards asked that Mr. Wesley
be kept on WAIR. Favorite
.among them all was from
the postmistress of a neigh-
boring small town: “The pro-
grams by Paul Wesley mean
a great deal to our commu-
nity. By :a coincidence the
train bringing our daily mail
arrives at the time of M.
Wesley’s broadcast. Rather
than* miss his program, we
delay putting up the mail
until after the program. We
have fa radio” here at the
postoffice, and a large crowd
gathers every morning to
enjoy the program. Everyone
enjoys them very much, and
no one complains about hav-
ing to wait for their mail.
Please keep Mr. Wesley on.”
He is!

THE major networks are already
laying plans to send announcers and
engage sports writers for complete
coverage of the 1940 Olympics, re-
cently shifted from Tokyo to Ielsing-
fors. First broadcast from Finland in
- connection with the games was heard
on NBC-Blue Aug. 7, with Paavo
~Nurmi and other’ Finnish athletic

Late Personal and News Notes

PAT O’'MALLREY, for the past month

“on the Los Angeles staff of Allied

luminaries featured. OBS on Aug. 18

carried a similar relay from Helsing-
fors with Nurmi a8 chief speaker.

Adv. Agencies, as_account executive,”

has returned to KIF'WB, Hollywood.

SAN JOAQUIN BAKING Co., Fres-
no, Cal. (Ietty Ross bread), is using
from 2 to 5 daily one-minute tran-
seribed announcements onm KMJ,
KARM, KYOS, KTRB, KGDM,
KTKC, placing thru Ennis-Anderson
Ageney, that city. C. P. MacGregor,
IIollywood transecription concern, cut
the discs.

PIONBER BAKING Co., Sacra-
mento, Cul. (Old Home bread), thra
Bwing C. Kelly & Co,, that city, is
nsing from 9 to 10 daily transeribed
one-minule anmouncements ol KIPBIS,

. KIS, KVCV and other Northern

California stations. C. I, MaeGregor,
Iollywood transeription concern, cut
the dises.’

CLOBE INVESTMENT Co, Los
Angeles (finance), having -appointed
Alvin Wilder Adv., that eity, to di-
rect its advertising and general sales
promotion, will devote T0% of its
appropriation to radio.

CARL MILLER, technician of As-
socinted Cinema  Studios, Hollywood
transcriplion concern, is recovering
from a crushed vertebrae received
when an amplifier fell on his shoulder.

FRANK A. SBITZ, president and
general manager of WIKIAS, White

Plaing, N. Y., on Aug. 27 married
“Marie Antoirette Nannariello.

AL, CHANCE, formerly of WISV,
Washington, and WXYZ, Detroit, has
joined WBBM, Chicago, as an an-

. nouncer.

RAY COX, sound effects engineer of
WHO, Des Moines, married Guene-
vere Shelton, of Des Moines, Aug. 27
in the Little Brown Church "in the
Vale, near Nashua, Ia.

| . Cg:)r a .C—g)e;ﬂfecf
| . ()}acdf{on )

Enjoy Chicago's outstanding
program of summer sports and
entertainment while living in the
" midst of beautiful surroundings
at Chicago's Finest Hotel.

A. S. Kirkeby, Managing Director

Blackstone

MICHIGAN AVENUE, CHICAGD: °

f

THE

“EDWARD P.
,well-known in Tennessee sports cir-

BARL IRWIN, formerly of Free
& Peters in Chicago, has been named
commercial manager of KVI, Tacoma.

(Ace) KINNANE,
“eles, has joined the sales staff of
WNOX, Kaoxville.

JOXIN MURPHY, formerly of

CWASK, Dayton, has joined W1OL,

Toledo, taking over the H-daily quar-
ter-hour news programs sponsored by

Nugent Xurniture Co., Toledo.

CJCHARLEIS JUST, field engineer at
WHYLR, Syracuse, is chiet Hight en-
gitteer Lor the Merril Phoenix-1larold
Allen endurance flight in econunection
with the New York State air in
Syracuse,

WILLIAM C. ROBBINS, of the stafl
of WLW, Cincinnati, himself an ex-
pert pistol shot and student ot fire-
arms, will handle the microphone for
MBS Sept. 3 at the National Ritle
& Pistol Matches at Camp Lerry, O.
EDWARD POMLINSON, authority
on the political, ¢convmical and cul-
tural life in Latin American countries,
on Aug. 21 started a new series of

Lweekly broadeasts on NBC-Blue titled

What's New in South Awmerica?

CKAC, Montrun&, has re
page booklet deseribing 1

ised a 20-
available

- dramatic sketelies, morning programs,

musieal and variety features, talks
and recordings; 13 available - orches-
tra leaders; 19 available soloists.

FORREST W. CLOUGL, free lance
avriter of Dalias, has juined the con-
tinuity and publicity departments of
KI'JZ, Fort Waorth, and Texas State
*Network. ! . -

CALLAN WILSON -has' resizned as

head of production and sales of do-
mestic programs for Conquest Alli-
ance Co., New York, to engage in free
lance writing and production. He is
now working on: a G3-installment se-
rial for an unnamed sponsor, which
“will be transeribed in New York. Mr.
Wilson joined UCounquest Alliance a
year ago, after nine years of agency

“and  production | work on the west

const.

T PO BOOST prasperity, WJIBK, De-

troit, plans 1o, feature Detroit on
Parade,” imagi parade  reviewed
by a commentatdr who desceribes out-
standing features of Detroit business
urganizations, |

STAR RADIO T
has released its mew catalog, deserib-
ing and summarizing all its programs.
Copies have been sent to all stations
in the United S{ates and Canada.

N
ON Sept. 1 the Chicngo Herald & Ee-
aminer was to change from standard
tn tabloid size, but no change of its
radio gossip column conducted by Ul-
mer Turner has been announced.

7 ou% of 10
Listeners to

BUFFALO| STATIONS

tutjxe in
'WGR or WKBW

between Siand 7 P. M.
says Rpiss Federal

BUFFALOC BROADCASTING
. CORPORAJION 2.
" RAND BUILDUHG, BUFFALO

! ¥

rejented by

EE & PETERS

rograms, New York,
.

Radio Waves Heat Rivet White
RADIO WAVES were put to a
new use Aug. 16 when the last
rivet to go into place on RCA’s
exhibit building at the New York
World’s Fair was heated by radio.
The demonstration took place on
the fair grounds in the presence of
fair exccutives and mnewspaper
men. Participating were (left to
right) Joseph B’Agostino, RCA ex-
hibit coordinator; H. C. Bonfig,
commercial vice-president of RCA
Mfg. Co.; Robert Shannon, vice
president and general manager of
the same company; John de J. Al-
monte, assistant to the president
of NBC.

Mr. Shannon held the rivet sus-
pended in a concentrated field of
radio waves, and in little more
than a minute it was white-hot. It
was driven into place by Mr. Bon-
fig. The oscillator unit of a regu-
lar radio transmitter was set up
on the framework of the building.
The output of the oscillator, usual-
ly directed into an antenna, in this

- case was directed into a coil of

wire. Thus, instead of being broad-
cast over a wide area, the radio
waves were concentrated in a field
at the center of the coil.

MORIE than 909% of the dollars spent
on radio during the recent Arkansas
primary, reports KARK, Little Rock,
was represented by time bought on
the Arkausas Network, comprising
KARK ; KCMC, Texarkana; KUOA,
Silonm Springs; KELD, El Dorado;
KOTN, Pine Dluff; KFPW, It
Smith; KBTM, Jonesboro; WMC or

. WREC, Memphis.

UNDER auspices of the Citizens
Committee on Public Information, n
series of social discussions has start-
ed on WENR, Chicago. Titled Why
Buy Now?, the Aug. 9 program_ fea-
tured George W. Mason, president of
Nash-Kelvinator Corp.; Lawrence

Whiting, viee-president of the Chiea-
go Assn. of Commerce, and lmer
Wieboldt, president of the local Wie-
boldt stores.

WTCN

OWNED. AND OPERATED

St. Paul Dispatch.
_ Pioneer Press
The Minneapolis Tribune

BROADCASTING e Broadcast Advertising

|

\

" wrong with this picture. You ;;robably aren’t

&

K
NN A G IO E IS ss ks b a N

WOULDN'T it be a grand
and glotious feeling if you were
notified every time a radio
schedule came up for considera-
tion! fOr let’s suppose you

were psychic, and could detect

each.new advertising campaign
intended for your tp{&area! 1 Then wouldn’t
you shout your good story! And wouldn’t the

accounts roll in! {But there’s one thing

roadcast
dvertising

|
4

psychic. ] So what’s the next best thing? How
are you going to tell schedule-making time
buyers what you have to sell . . . how well you
"sell it? {Easy! Through Broapcasrivg!
fWe don’t mean that BROADCASTING has
, telepathic powers. Nor that it specializes in
. keyholes. It’s simply that BROADCASTING is
: ;ead, cover to cover, by nearly: every national .
_radio advertiser and advertising agency.
[ Naturally, that includes the fellows who are

busy buying time right now.

|

BROADC ASTING e Broadcast Advertising

|
i
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WES FORIC QPEIES; ;
My LUl 2SS

NBC OPENS STUDIO
ON COAST OCT. 1

FORMAL opening of the new NBC

New KNX Transmitter
To Make Debut Sept. 16

FORMAL dedication of the new

IVDI%.N PICKS STAFF;
TAKES AIR OCT. 15

SCHhDULED to begin operating

- on a regular basis on or about Oct.

FCC Selects Ten More

International Bands

TEN ADDITIONAL frequencies
for use in international broadcast-

WE'VE GOT

Corny Broadcasting (
EVERYTHING

‘A MARYLAND farmer,
wanting to market 80 acres

- : studio sxecutive $: {NX, Hollywo trans- A GOOD RBADIO
[I){ﬁlil(?rl\r\;gogn gt:xlilsl& 1?1'1(:1 51;3%/’;::2 l‘)l;i??é(l)'()(;ogz\l?é}’ i)I) o(l:lghmﬁ)(hl Pari’ 15, the new WDAN, Danwille, Ill, ing by atatxonsbm t)};e gnlc'c:e Stat;; %f ﬂweet cor%l, aske{i WBPA;%I STATION SHOULD
, St. has been tentatively set for Oct. . Torrance, Cal, will take place thh the FCC last spring author: were selqgted_ 4 t~(f Ch ug. Gd mllore, or ra %an or HAVE. ESPECIAL-
1 l.)v Don E. Gilman, western divi- Sept. 16, accoriiinm to Dohald W, g ized the Danville \\?thhnoltl cz}txor} gl:e%% e ourean ﬁnz;,lr( . piogsml;\ t]r;\t :agtlsf ’ LY FRIENDLY
sion vice-president. Construction is 'l‘.hornbu;:;rh, CBS  Pacific Coast Eom)clg;gtcrlgé;\ ;1:: (c)at;o:s ?Jtﬁ;;ftli%naBer?]’ec%n\?v?t‘;gl{: ﬁ?{f t};\:;)rsspggtfve iponsor, ‘ / LISTENERS
0}? scj}}edulc ‘uiul it is 1tll\dely two oﬁ "‘cie‘};)"e‘%“lf‘.",t'1(‘30;,6.]?““;‘“&3‘1‘_ Sivie completed its ex- land, of their selection. Action was but the farmer refused to . e e ‘;:’y:xi::
‘\:v\eth gcu‘.ltll’:g(cl'?}?fat; zt I%S;O er;‘ecl ?\?il l\ginghéBSCd\(vzlsz gmstmef\'au]c);(’ ecutivestaff which  taken pursuant to the new regula- give his name or address. Mr. wil  you the 506,609

B L. POULIY, Manuge

will be headed by

tions adopted at the International

Girard’s wonderment brought people who live within

sons, will be put in service in late . K . tives "t'l banquet “‘é‘g.fvﬁ’m“# at E. C. Hewes, pub- Telecommunications Conference the explanation: “Just tell fifteen mile Tatiun of our ]

Segtqmber, hf Si‘“d' . e IT WAS a happy occasion for W the ’I;"““L‘“‘;g ‘?“i‘{C\I‘%‘“‘“](’l‘ e ‘(‘..“‘] lisher of the held in Cairo last February under folks to drive out Pimlico NOT DELIVER. !
‘Being erected on a five-acre site g 3 as - broadeast over KNX aud the Co- A ioh Tl b . % wer ad "Gl the % bi " i

at an 51)1)!‘0xi1112\te cost of $2,000,- L .11.)“““’," president (left) and Jugbia Pacific network. Approxi- Sfe “uiémlp,ﬁ;'ko?:e ::1}31‘52‘ ‘1‘\"((]1(}11:132&1&)1?}1‘;;1]{]0?;‘\1;:);’:x01 gﬁ‘;d gtl»l(tlm&l;a(;?“OBto(;vgdBig By r:m :; tmnqum i

000, the unit designed structure Thilip G. Lasky, viec-president mately 800 persons _are expected, . hwin  broadeasting. Ave. Tell 'em to blow their they hoteng o onaet

will typify the latest in RCA radio  and general manager (vight) of Bill Goodwin, CBS  Hollywood Gannett chain, g

engineering and modern studio con-

Associated Broadeasters Ine., op-

announcer- pmd\um will be  mas-

Mr. Richardson The station will

Action was taken by the I'F( at
a meeting Aug. 23 with threp of its

have conquered them by

giving them for th 21
ready to pull as much corn ten o e P

horns and I'll come a-runnin’™

struction, he stated. Avchiteclure —erators of K»T\;F()' when the stas (ereof-coeremonios and Lud Glus- u!—vor:uf?‘ with 260 watls daytime on members present. They were Act- as they want. But I ain’t Pmm;ﬁ:rs‘,hryﬂ;:khk;;:: :
is a modern adaptation of the = tion’s mew $250,000 studios and  kin, the network's Pacifie Coast 1500 kes * have rewarded ws By

classical. The  building  will  be

offices
opened in the Palace Hotel Bldg.,

execulive were  oflicially

musical direclor, is preparving o

Station manager -will be C. R.
(Duke) Richardson, until vecently

ing Chairman Sykes and Commis-

stoners Brown and Craven. The

a-goin’ to advertise my name

3 their Joyalty to WBRE
and address ’cause my friends el to WARE—~

and if you wamt your rz.

known as Ilollywood Radio Center . special  program. Charles Vanda, . § que Jdected were 6170, would kid me to death. “dio messagen to ge

and besides four studios, patterned  San Francisco, on Aug. 12, Donald  CBS West Coast program director, head of the Richardson Adv. Agen- z,‘ltr;(l)“”;;(;g; 35(}{"0 17830, 21570 They’d think I was z:(um these falko « you “MUGT

along lines similar to the motion W. Thornburgh; CBS vice-presi-  is arranging details. The trans- ¢y, Danville, who will also be com- 51'.—()’() 21.610 ély(gg() “and 21.650 mighty uppity with radio. use WHRE. DONT Iet

picture unit plan, it will include a dent in charge of Pacific Coast migter plant is entirely RCA mercial manager. Chief engineer The FOCC stated that becanse of broadeasting and every- ey et you s

three story central structure for oberations, from Hollywood (cen-  oquipped and was ereeted under is Perry Tsten, formerly with cisting congestion in all of the thing!” So dad- -gum it, that's P !
executive and adminisirative of- ter) was on hand to join in the  sypervision of James Middlebrooks WHEC, Rochester, and WARBC, existing ges - international il AT s T . . . i
> 0 adimmistrative < Frabiultd N “ It R . New York., Progre lirector i+ bands allocated for internationa the way WBAL’s doing it! Now operating on 250 watts [
fices. The four studios will provide festivities. C. CBS engincer in charge of con- X rogram director 1 high fr ency broadeasting. appli- :ith ROA tramsem !
only for immediate nceds. Provi- struction. He also supervised con- Donald  Glasgow, formerly with NED lrequency broaceasting, app with our new RCA transmit- ‘

sibns have been made for ample in-

crease in studio and office facilities

and for television studios.

With increased Hollywood orvigi-
nation of network programs this
fall, NBCG will continue to use its

TS < ts on KSD, St. Louis.
present headquarters on Melrose  stage, with avchiteets submitting ine built wi y ai rovided no interference is caused oo e cosults

Ave. and.retajn its two remote SUE  layouls to Lewis Allen Weiss and R, B, SEMLER Ine,, New York g;_ml".ﬁl)“]t,‘fm’_tjd‘fl aid Of. JO}“?S_' {)0 other stations operaling on those Future plans depend on results of
dios, il Capitan Theatre on Holly-  Willett Brown, general manager  (Kreml hair tonic), on Oct. 4 will Sonvipe acoustleal engineers. oo adjacent channels. By filing the current advertising, placed by

wood Blvd, and Studio G on Wai-
ner Bros, Sunset Blvd. lot. Studio
G, built by NBC and termed one
of the most technically perfect on
the West Coast, will eventually be
turned over to KFWB, 'which is
owned and operated by Warner
Bros. i !
Meanwhile. Don Lee Broadeast-

ing System, Wegt Coast outlet of
Mutual, is going ahead with plans
to move headquarters from down-
town Los Angeles to Hollywood
[BROABCASTING, Aug. 15}, Negotia-
tions have reached the blue print

and assistant manager, respective-
fy. Although wmore than a score
of sites have been offered the net-
work, most acceptable continues to
he that on Sunset Blvd. between
El Centro and Argyle Aves. It is
located between the few $2,000,000
CBS studio building and NBC’s
new structure. | .

over 65% will say:

Ask Anyone
In Toledo!

—“To what station do you listen most? "—and

WSPD

NBC
BASIC

BLUE  yoLEDO,

WSPD

5000 Day

moo Night
OHIO

struction of the network’s Holly-
wood studios and those of KSFO,
the CBS San Francisco affiliate,
olhuallv dedieated Aug. 12,

Anolher for Heatter

start a Tuesday evening news pro-
gram featuring Gabriel Heatter,
on Mutual (WOR, WGN). Heat-
ter’'s Tuesday evening show, We
the People, for General Toods
(Sanka), concludes at 9330 and
the Semler quarter-hour starts at
9:45, so the latter will be broad-
cast from the CBS Playhouse and
picked up by WOR. Agencey is Er-
win, Wasey & Co., New York.

~ Royal Back on Air

ROYAL TYPEWRITER Co., New
York, will use about 30 stations
this fall in 11 cities, for spot an-
nouncements, station breaks, and
participation programs. This is the
first radio used by the parent
company in some years, and is
designed to produce the greatest
possible per dollar results. The
schedule may be increased later in
the winter., Agency is Buchanan
& Co., New York.

Ward Going Net
WARD BAKING Co.’s Jaie Arden
serial, now heard on WJZ, New
York, on Sept. 26 will expand to

COLUMBIA, MISSOURI

A Kilowatt on 630
A Sales Message over KFRU
Covers the Heart of Missouri

WCLS, Joliet, Ill. Continuity di-
rector is William J. Adams, for-
merly with KQV, Pittsburgh,
WEBR, Buffalo, WHEC, Rochester,
and KFI-KECA, Los Angeles.
Studios and offices will be in
Danville’s Hotel Wolford and arve

RCA transmitter and speech im-
put are being installed, with a
321-foot Blaw-Knox vertical radi-
ator and Lapp base insulators.

M-G-M Picks Series

M-G-M, Hollywood, will produce a
new series of short subjects based
op’ John Nesbitt’s weekly CBS
f:zssing Parade program sponsored
y Gulf Qil Corp. Subjects will
deal with unusual happenings. Nes-
bitt and his radio talent set-up
will be utilized in the group of six
two-reelers, released monthly. Nes-
bitt will handle the commentary.
Basil Wrangel has been assigned
to direct the series under ploduccr
Jack Chertok.

UNIVEKSlTY OF TLLINOIS

WHO,

DES MOINES

cations for fru;uend(*s other than
these ten and® 25 already allo-
cated to stations in this country
will not be in order, Under the
terms of the international regula-
tions, any couniry may use any
frequency in the international band

with the Bern Bureau the notifica-
tion on the use of the frequencies,
this country procures a prior
right. Three months are permitted
in which to begin construction of
stations to operate on the frequen-
cies s0 selected.

The terms of the new regulations
do not become effective until Sept.
1, 1939. Pending ratification of the
new regulations and until Sept. 1,
15939, applications for use of the
international frequencies can be
considered by the FCC under the
Madrid radio regulations which
prescribe that they may be used
provided no interference is caused
to existing stations.

Canadian Session

WESTERN Association of Broad-
casters (Canada) decided at its
summer, convention at Banff in
mid-August that no mid-winter
meeting will be held. Between 20
and 2p western broadcasters were
preset at the convention and dis-
cussed The investigation now being
made by the Canadian government
on transcription importations

used during the war.

e

ALONE )

’gm IOWA PLUS !

SO 000 WATIS . CL.EAR CHANNEL ‘

3

GLAD RAG
New: York
started a test campaign

Donahue & Coe, New York.

NATIONATL: cornhusking contest, to

he

Nov. 3,
Blue during the Farm & Home Hour.

tskers from 11
will compete,

ter. More
rates.

power -~ same
Glad Rag Tests
PRODUCTS Corp.,

ideanmg cloth), has
n of spot an-

WILKES: BARRE

held on o South Dakota farm
will. be broadeast on NBC-

Midwestern states

A SALES

""GUSHER""
FOR EVERY ADVERTISER

A center of the oil industry for sev-
eral years, Shreveport has taken an
even firmer hold on the title “0il
Capital of the South” with the re-

cent discovery of oil at the city’s

/ .
< #5
Jn the Center of the Wor(d[s\f o {, Greatest Oul and Gas Area

FOMALETINT™
TRE BRARNRE

~ [BROADCASTING, Aug, 1], the in- o
a l4-station NBC-Blue network, 1. il()a(i,}?(;(z‘egopulauon in pri creased fees of the Canadian Per- 1 . Ad isers in this pros
! and on Oct. 10 will add: NBC 2. Highest per capita buying forming Rights Society under a very (oors. Adveriisers in this pros-
. transeriptions on WJAX WFAM power in [finois (Cham- new government bill placing the Q. R
Reasons Qf course are—-blg name NBC commer- WCSH WKBN WGY. In addition, paign). ; payments on broadcasters only in- perous area are ﬁmhng it one of the
a sgatimll in Birmingham will be 3. Home of the University of stead gfb bro]adcasters and small . R L
S _— used, either on the network or via inoi users of broadeast musice as restau- nation’s most responsive markets
cials—smart showmanship—plenty ofx local color franscrintion. Accndy . ehavge 1 4 Llinois (12,000 Islclli.gz?;sx s, and the  merchandising of P
herman K. Ellis & Co., New York. : programs. Gordon Love, CN, i J 4 kid
and a perfect signal in our 75 mile tr%dmg area. ~ Calary, was roelected president. |., .+ . a literal sales “gusher.
NEWS- _—
i GAZETTE W DWS GOVERNMEXNT of Newfoundland
- KFRU STATION lomusuu })l:ms to build a new 1(1),6()()1-\\':11(L
. 4 -Qe/ roadeasting  station  at Mt, IPearl,
} @ H N H ”‘ﬂ, . about five miles from St. John's, on &
John Bla'r‘& _CO. National Repxese{ntatlves REPRESENTATIVE: SEARS AND AYER  the site of the old Admiralty station f"{

o s

N S

. BR (WA DCASTING ¢ Broadeast Advertising BROADCASTING « Broadcast ddvertising |
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NBC on Oect. 16 will launch its see-
ond season of Gredt Plays, to be pre-
sented each Sunday in cooperation
with the American Library Assn.
Staging a pancrama of theatrical his-
tory, the series has been recognized by
teachers and students throughout the

. Agency Moves

FPULLER & SMITH & ROSS, New
York agency, on Sept. 16 moves to
new quarters at 71 Vanderbilt Ave.
The new phone will be MUrray-
Hill 6-5600. .

country. ‘
- ;
)

i
5

DIRE

PB(}FEiSSIONAL
CTORY

JARNSKY s. BAILEY
An Organization of
 Qualified Radio Bngineers i
' Dedicated to the
SERVICE OF BROADCASTING
National Pross Bldg., Wash, D. C
1

McNARY  and CHAMBERS:
Radio Enginesrs
National Press Bldg.  Nat. 4048
, Washington, D. C.

I

There ié no substitute for experience !
GLENN D. GILLETT
Consulting Rodio Engineer

982 National Press Bidg.
Wushiqq*on. D. C.

o @
PAUL F. GODLEY

Consulting ‘Radio Engineer -

Phone: Montclair (N. J.) 2-‘1859_/)

JOHN BARRON |

Censulting Radio Engineer i

I in Broadcast and :

Elocation Engineering 1

Earle Building, Washington, D. C.
Telephone NAtional 7757

HECTOR R, SKIFTER

Consuiting Radfo Engineer

FELD {NTENSITY SURVEYS
STATION LOCATION SURVEYS
CUSTOM BUILY EQUIPMENT

SAINT PAUL, MINNESOTA

A. EARL CULLUM, JR.

Consulting Radie Engineer
2935 North Henderson Avenue
Teolephones 3-403% and 5-2945

. DALLAS, TEXAS

THOMAS APPLEBY |

{LT. CoMbR. USNR)
Consulting Radio Engineer -

ALLOCATION PROBLEMS N
DIRECTIORAL ARRAYS DESIGNED
ANTENNA & FIELD MEASUREMENTS
STATION LOCATION SURVEYS

National Press Bldg., Wash., D. C.

PAGE & DAVIS -
Consulﬁng Radic  Enginsers
Munesy Bldg. District 8456

Washington, D. C. s

HERBERT L. WILSON

Consulting Radio Enginser

" Design of Directional Antennas
and Antenna Phasing Hguip-
ment, Field Strength Surveys,
Station Location Surveys.

266 E. {61st St NEW YORK CITY

ROBERY 5. RAINS
Speciel Consultant
Accounting . . . . Taxes
Munsey Building—Washington, D. C.
Telephone: Metropolitan 2438
‘Robert 5. Rains
Formar Special Consultant
Federal C tions issi

Whitford Drake

WHITFORD DRAKE, New York,
55, president of Electric Research
Products and a former commander
in the U, S. Navy, died at Chat-
ham, Mass., Aug. 24 after a long
illness. Mr. Drake attended Har-
vard University, and was graduat-
ed from the Naval Academy at
Annapolis in 1906. Joining the
construction corps of the Navy, he
received an' M.S. from M.LT. in
1909. He resigned after 17 years
in the Navy, including service in
the World War; in 1920 entered
private business; in 1924 joined
Western  Eleetrie; in 1927 was
made manager of the acousties do-
partment of ERPI; vice-president,
1928-36, and cxecutive vice-presi-
dent until advanced to the presi-
dency in 1937, Mv. Drake is sur-
vived by his wife, two children,
two brothers, and two sisters.

Charlie’s Degree

BEST buildup since Bing
Crosby took his troupe to
Spokane last winter to per-
form while he was awarded
an honorary degree of Doc-
tor of Music by Gonzaga, his
alma mater, was the broad-
cast from the Northwestern
U. campus Aug. 28 of the
awarding of a special hon-
orary degree of “Master of
Inmuendo and Snappy Come-
back” to Charlie MeCarthy
during the regular Chase &
Sanborn program. Dean Den-
nis of the School of Speech,
from whieh Edgar Bergen
was  graduated, made the
award to Charlic in person.
Rest of the program came
through from Hollywood as
usual.

CLASSIFIED

Help Wantéd and Situations Wanted
12¢ per wdrd. Minimum charge $1

ADVERTISEMENTS

» Te per word. All other classifications,
: I .00. Payable in advance. Count three
words for box address, Forms closc 25th and 10th of month preceding issues.

Help Wanted

National Radio Employment Burenu. All
departments  except talent, Complete in-
formation free. Paramount Distributors,
Box 864, Denver, Colorado.

Salesman Wanted

Here’s a splendid opportunity with a
square-shooting outfit for experienced local
time salesman. Prominent Southern net-
work outlet will pay liberal weekly salary
plus commission to right man. Native of
South preferred. Station has no house ne-
counts. You can replyrin absolutely com-
plete confidence. Box A65, BROADCASTING.

Situations Wanted

_Wanted—Positioh with small station as
either announcer, ‘salesman, or both. Box
AS5, BROADCASTING. .

First class licensed engineer, operator,
employed in smal ation. desires change.
Will go anywhere. {Rox A8, BROADCASTING.

Exnerienced announcer. .singer will go
anywhere. Moderate  salary. Recording
available, Box AR3, RROADCASTING.

For Rent—Services of maod announcer.
5 years experience. Box AS84, BROADCAST-
ING. i

Tﬁwey }{/eve,z Miss. ..

Station owners, managers,
sales managers and chief en-
gineers comb every issue of
BROADCASTING. .

z

A RADIO CORPORATION
66 BROAD STREET

FREQUENCY MEASURING SERVICE

Many stations find this exact méasuring service of great
value for routine observation of transmitter perform-
ance and for accurately .calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST
at any hour every day in the year

R. C. A. COMMIINICATIONS, Inc.
" Commercial Department

 giowD
i

OF AMERICA SERVICE <
: NEW YORK, N. Y.

Experienced announcer, continuity
writer, arranger. pianist. College graduates
single. Wil go | anywhere.  Box  A79,
BROADCASTING. \

. “Experienced continuity and script writer,
music director andiarranger, colleze eradu-
ate. excellent references. Box A82, Broan-
CASTING, |

Program Directn{r. now emnloyed,
better position. Caln capably handle
agement. production. programming,
ing. announcing. Will travel. Box

seeks
man-
Wwrit-

AS1,
BROADCASTING,

Engincer. first ¢lass radiotelenhone li-
cense. RCA Ynstit\{te graduate. Employed
in small station, ‘desires change. would
like to locate in Eastern area. References.
Box A93, BROADCASTING.

Txperienced  radio  writer, producer,
annauncer, © newscafter, desires transfer
his inspiration to jour station or adver-
tizing agency. Now aired daily. Sample
transcriptions. Box { A86. BROADCASTING.

, 40055,

-Situations Wanted (Cont’d.)

Available on short notice: Chief Engi-
neer of many years experience charge of
N. Y. metropolitan area regional station,
also consulting work, cte. Desires position
of responsibility with any progessive ata-
tion in East. 31, married, children. Box
A8, BROADCASTING.

Announcer, actor and time salesman
with wide experience. Skilled in produc-
tion and programing. Has appeared regu-
Iarly on  major networks. .Impressive
references. Will go anywhere. Puts op-
portunity shead of salary. Box A60,
BROADCASTING. .

. Sales or management work for station
in serious difficulty, by veteran with un-
usual record, Must have fairly free hand,
substantinl reward for business increases.
Enjoy cnormous repeat business. Three
stations profited from increases of 100%,
7009%. Box A89, BROADCASTING.

West const obportunity desired by sue-
cessful Midwestern station manager. De-
sires particularly station that cen be built
up.. Best of references. Experience of a
decade includes all departments, with em.
phasis on selling. Also several years in
agency work specializing in radio, College
graduate, married. Replies held in strict
confidence. Box A82, BROADCASTING.

Attention New Licensee

You can lose time and money if you
dou’t fully understand the brondecasting
business, We have an experienced crew,
Manager-Salesman -Operator- Programmer.
We can build your station, ‘arrange the

program schedule, and scll business to
guarantee you a profit from the start.
Address Box A9I, BROADCASTING.

Wanted to Buy

One of the 150 red-ink stations to buy
or manage. Box AS88, BROADCASTING.

Want More Profit From Our Station

We will either buy your station outright,
lease it on a guaranteed income to you,
or manage it on a percentage basis., Six
ypars successful operation by Manager-
Salesman, Operator-Programmer. We will
guarantee your profits. Address Box A90,
BroADCASTING. :

Station Managen:
vears Los Angeles
exverience  desires
Will go anywhere!
ING.

—Man 29, with 11
sales and advertising
announcer’'s position.
Box A87, BROADCAST-

Seript writer, cojlexe degrees,

3 years
on N.Y.C. stations.

25 years old. Married.
Dgesires change to gastern or northeastern
allvertisine agency |or station, Box ATT,
BROADCASTING.

Capable RCA graduate holding second
class radiotclegraph} and first class radio-
telephone license desires position. Inex-
perienced but scquainted with almost all
phases of radio communieations. Box AS80,
BROADCASTING,

For Sale

Western Electric 12-A 100 watt radio
transmitter, good condition. KGFF, Shaw-
nee, Oklahoma.

For Rent—Equipment

Approved equipment, RCA TMV.75-B
field strength measuring unit (new),
direct reading: Estiline Angus Automatic
Recorder for fading on distant stations;
G. R. radio frequency bridge; radio oscilla-
tors, etc. Reasonable rental. ‘Allied Re-
search Laboratories, 260 East 161st Street,
New York City,
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NBd Sets Television
Programs From W2XBS

?
AFTER a lapse of two months de-
voted :to overhauling eguipmient,
NBC dnd RCA engincers on Aug.
23 resumed experimental television
broadeasts from W2XBS atop the
Empire State Bldg. in New York.
Six one-hour transmissions are
scheduled weekly for a four-week
period., Film and live talent are
broadeast Tuesdays and Fridays
from 8 to 9 p. m. Test charts and
still pictures, of no entertainment
vaJue but designed to assist experi-
menters, are carried Tuesday, Wed-

nesday, Thursday and Friday
atternoons from 3 to 4 o'clock. Pic-
Sure signals are earried on 46.5

me. and associated sound on 49.75
nie,

Beeause a  temporary antenna
located on the north side of the
Empire State tower is being used
in radiating the television broad-
casts, good.reception is limited to
the area to the north of the build-
ing and defined roughly by the
Hudson River on the west and
Long Island Sound to the east, but
it will be possible, according to O.
B. Hanson, NBC vice-president
and chief engineer, to receive the
programs in some sections of New
Jersey and on the north shore of
Long Island beyond Brooklyn.

The purpose of the series of tele-
casts, said C. W. Farrier, NBC
television coordinator, is to test
changes made in studio and trans-
mitter equipment. At the end of
the four-week series, said Mr. Far-
rier, W2XBS will again go off the
air for further modification and
improvement,

-, <
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‘WTAM.

Atlantic Schedule
(Continued from page 12)
Clcmaor;;géorge Washington, G:;'convilln.

Villanova-Auburn, Philadelphia, [KYW.

Akron-1llinois Wesleyan, Akron; WADC.

Drexel-Mublenberg, Philadelphia] WSAN.

Randolph-Macon-St.  Johns, Richmond.
Va, WRNL. .

Yale-Brown, New Haven, WNAC, WTIC,
WEAN, WTAG, WICC, WSAR,. WFBL,
WNBH, WLLH, WNLC, WSPR,, WBRY,
WOR, WOKGO. :

South Carolina-Duquesne, Columbia, S,
C., WWSW (Western Union Reponstrue-

tion).
NOV. 11
Holy  Cross-Brown, Worecester, Mass.,
WEEL, WORC, WMAS, WDRC, WPRO.

NOV. 12 ‘
Akron-Toledo, Akron, WADC. |
Albright-Lebanon Valley, Reading, Pa.,
WIS

Cornell - Dartmouth, ITthaea, N, ¥,
WFBL, WGR., WHEC, WIBX, WESG,
WNBF, WOKO, WNAC, WTIC, WICC,

WSAR, WNBH, WLLH, WNLC, WSPR,
WTAG, WEAN, WOR, KYW. WBRY.
Delaware-Drexel, "Newark, Del.,, WDEL.
Syracuse-Duke, Syracuse, WSYR, WGY,
WRVA, WLVA, WSVA, WBTM. WDJB,
WCHV, WBT, WDNC, WBIG, WSJS.
Florida-Maryland, Gainesvilile, Fla.,

WRUF, WJAX, WIOD,. WCAO, WIEJ,

SAL.

F. & M.-Geneva, Lancaster, Pa.,, WGAL,
WORK.

Georgia  Tech-Alabama, Atlanta, Ga,,
WSB, WTOC, WRDW,

Rutgers-Lafayette, New Brunswick, N.
J., WEST.

Illinois-Ohio State, Champaign, Ili,

WBNS, WTAM,

Penn-Penn State, Philadelphin, WCAU,
WPG, WHP, WGBI, WKOK, WWSW,

Nebraska-Pitt, Lincoln, Nebr., WCAE,
WLEU, WTBO, WFBG.

Temple - Villanova, Philadelphia, WIP,
WSAN.

Furman-South Caroling, Greenville, 8.
C.. WFBC

"y.P.L-Richmond, Blacksburg, Va., WRNL.
Carnegie Tech - Duguesne, Pittsburgh,
KDKA.

NOV. 18

Miami-Duquesne, Miami, Fla.,
(Western Union Reconstruction).

NOV. 19
Upsala-Albright, Newark, N. J., WEEU.

WWSW

Washington College-Delaware, Chester-
town, Md., WDEL.

Duke-North Carolina  State, Durham,
N. C., WDNC, WBT, WBIG, WSJS,

WFBC, WRVA, WLVA, WSVA, WCHV,
WDRBJ, WBTM.

Georgin  Tech-Florida, Atlanta, Ga.,
WS(I)E. WTOC, WRDW, WRUF, WJAX,
WIOD.

Lafayette-Lehigh, Easton, Pa., WEST.
Maryland-Georgetown, College Park, Md.,

- WCAO, WIEJ, WSAL.

Ohio State-Michigan, Columl‘)us, WEBNS,

Pitt-Penn  State, Pittsburgh, WCAE,
WLEU, WTBO, WFBG.
Michigan State-Temple, E.
Mich., WIP, WGBI, WKOK.
Akron-John Carroll, Akron., WADC.

Lansing,

Muahlenberg - Moravian, Allentown, Pa.,
WSAN, 5

YaledHarvard, New Haven, WNAC,
WTICAWEAN, WTAG, WICC, WSAR,
WNBH, LLH, WNLC, WSPR, WDRY,
WOR, WFBL, WGR, WHEC, WNBF,
WESG, WIBX., WOKO. KDKA, WCAU,
WPG, WHP, WGAL, WORK.

Boston University - Villanova, Boston,

Mass., KYW.

NOV. 24 ’

Brown - Columbia, Providence, R. I.,
WJIAR, WOR.

Maryland-Washington & Lee, Baltimore,
WCAO, WJEJ, WSAL.

Clemson-Furman, Clemson, 8. C., WFBC,

Virginia-North Carolina, Charlottesville,
Va.,, WRVA, WLVA, WSVA, WCHV,
WBTM, WDBJ, WBT, WDNC.

Richmond-William & Mary, Richmond,
Va.. WRNL.

Albright - Muhlenberg, Reading, Pa.,
WEEU, WSAN,

Manhattan-Villanava, New York, KYW.

Penn-Cornell, Philadclphia, WCAU,
WPG, WHP, WGBI, WKOK,
WGR. WHEC, WIBX, WESG, WNBF,
WOKO, KDKA, WEEI,~ WORC, WMAS,
WDRC, WPRO.

F. & M.-Ursinus, Lancaster, Pa., WGAL,
WORK.

North Carolina  State-Carnegie Tech,
Raleigh, N. C., WWSW (Western Union
Reconstruction).

: NOV. 26

Florida - Auburn, Jacksonville, Fla.,
WRUF, WJAX, WIOD.

Holy Cross-Boston College,
Mass., WEEI, WORC, WMAS, WDRC.

Duké-Pitt, Durham, N. C.,' WDNC,
WBT. WBIG, ,WSJS, WCAE,  WLEU,

Worcester,

S

i

WTBO, WFBG, WCAC, WJIEJ, WSAL,
WOR, WFBC, WRVA, WLVA, WSVA,
WCHY, WBTM, WDBJ, WNAC, WTIC,
WEAN, WTAG, WICC, WSAR, WNBH,
WLLH, WNLC, WSPR, WBRY, WSYR,
WPG, WGY, WCAU, WSB, WTOC,
WRDW, WGR. ’

DEC. 3

Florida-Temple, Gainesville,

Fla.,
WRUF, WJIAX, WIOD.

'FIRE EATER JOE
Heads Fearless Volunteers

Ot Frost, Minn.

HONORARY chief of the Frost
(Minn.) Volunteer Fire Depart-
~ment is J. Q. Maland, manager: of
WHO, Des Moines, and vice-presi-
dent of Central Broadeasting Co.,
whose former business associates
in the little Minnesota town be-
stowed upon him a lifetime com-
mission during the Volunteer Fire-
men’s first annual celebration Aug.
19 and gave him a gold badge to
prove it.

It was in Frost that Fire Chief
Maland became interested in ra-
dio and purchased the first receiv-
ing set operated in southern Min-
nesota. He put the set in his gen-
eral store there, and his business
placé soon became the headquar-
ters for farmers and townspecople
just getting the radio bug. This
original set was discovered in
Frost shortly before the celebra-
tion and -was presented to the
WHO manager during one of the
two special broadcasts carried by
WHO, on which Glen Parker, WHO
announcer, was master of ceremo-
nies,

WQXR Tests Tape

AN EXPERIMENTAL broadeast
demonstrating “tape transmission” |
was to be heard over WQER, New
York, on Sept. 1. Act 1 of Bizet’s
opera “Carmen”, sung by the
Wagner Association in Awmater-
dam, was broadeast from scund
tape, using the station’s high-fidel-
ity equipment, of the quality ob-
taipable from the new method in
comparison with recorded, fran-
scribed ,and  studio productions.
Sound is breadcast from a szeven
millimeter tape, carrying pro-
grams which are engraved upon it
by a sapphire stylus. The technique
is used extensively in Europe.

up)

THE MARK
OF ACCURACY, SPEED
AND INDEPENDENCE IN
WORLD WIDE NEWS

COVERAGE :

UNITED PRESS

THE MOST

PO WE

RFUL

STATION

between
St. Louis
Dallas and
& Denver

/ .
g b -

Covers the Heart of the Triangle

25,000 WATTS
URLIMITED TIME

NATIONALLY
CLEARED CHANNEL
- COMPLETE NBC
PROGRAM SERVICE -

More population, more radio sets and
more spendable income than any other
Oklahoma station, with extensive cover-
age in Kansas, Missouri and Arkansas. !

v

EDWARD PETRY & CO., Natl Representatives  °
New York

Defrcit  San Francisco

;Chicago

OF - OKLAHOMA" —TULSA
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Self-Locking
Tilting
Head

Cannot be
Acoustically -
- Overloaded

MULTI-UNIT
Dual Diaphragm
MICROPHONE

An outstanding achlevement In  mlero.
phone construction for night club and
nuhhcgmdrcss installations. Maximum
amplifitation without feedback. Cannot be
acoustically ovcrloaded. Made in two
models. \MU-2 constructed with twe dual
diaphragm crystal units using four dia-
nhragms. MU-4 uses four dual diaphragm
erystal wuits and eight diaphragms. Black
and chrome. Complete with three-prong
interchangeable Iockmg conncctor and 25-
it. cable.

LIST PRICES

MU-2 $29.50 MU-4 §39.50 -

ASTATIC

Microphone'Laboratory, Inc.
Dept. 0-11 Youngstown, Ohio.

. Licensed Under Brush Deve lopmnnl
Co. Palzmls

*Ltogother

(,0:
Inglewood, Cal, will stage its annual

TUNIVERSAL MICROPHONE

unenlop‘nunont al boat. race at Bal-
boa, Cal. Sept. 5. Among those enter-
"ing auxiliary power cruisers in the
race are James R. Fouch, president;
Tarl B. Grifin, chief engineer; Lo«
"Willyard, technician and Bob Griffin,
1)\11(11.|~.mw agent, Ralph I.. Power,
pablicity and adyvertising divector, will
ive the starting gun,

‘1\\'\11 J. Daxtonn Beach, M.,
stadled o onew 1IN
Vertionl mast,
seharger Corp.,

WHMK,

recent-
IS-foot Wincharger
manufuetured by Win-
Sionx City, e S

Dayton, lus applied to the
1CC for maditiention of 1tk cousteue-
fion permit to move s teansmitier
1500 feet and supplement its present
Collins  transmitter  equipment. The
same A-element 1800 foot directional
antenna will he used.
WIDK, Detroit, s olaking
for s wew loeation at which a new
Diaw - Kuox 178 1. vertieal self-sup-
porting radiitor will be installed.
VICTOR o ANDREW.
engineer and manufaeturer, announers
the purchaxe of a new plant at G129
S Lavergne Ave, Chiengo, adjneent
to the Chieago Municipal Nirport,

WSRLI Ja

sUrveys

consulting

as purehased

can RON 250- transmitter

with  miseellancons RO A
fransmitting equipment, N

WNDBC, New Britain, Conng, has pur-
chased an RCXN 1-F 1.000-watt ampli-
fier.

D. W, ONAN & SONN, 43 Reyalsion
Ave,, Minneapolis, mannfacturers of
alternating current generating plants,
are anuouncing new models of 2,000
and 3.000 watt, water cooleéd, AC gen-
erating units,

back, hum free operation

and that’s the way the 20-B|i

development.

“iT°S A BEAUTY
AND DOES IT PERFORNM !>

"

FRDKA,

AMERICAN Red Cross doctors gave NBC Hollywood engineers a few
pointers in first aid dmmg a meeting at the studios on Aug. 23. Here
they ave being schooled in artificial respivation. On the ground (left to
right) ave J. F. Morris and Bob Brooke, studio enginecrs; F. M. Fig-
"ms and J. Bm\\ 1, hmmton\mv supervisor aml engineer respective-
; 4 E. Kay,: O, L. Norman, C. I, Lorenz and Sorensen, all studio
L‘nginom\ I\noolinﬂ (left Lo 1‘i;rht) arve M. S A(lunm, field supervisor;
C I)(-nochaud, AL Q. Smith and M. F. MacKenzie, studio engineers;

. Hobart, lcontrol supervisor; P. AL Greene and A, L. Capstaff, stu-

dm onnmomx and 0. A, DeWoltf, Hollywood engineer in charge. Dr.
Albert (‘.onlon, was  speaker at this meeting, the third of a sevies
deseribing and demonstrating methods of resuscitation and first aid.

Pittshurgh, on Aug, 20 was
authorvized by the FOC (o operate n
1 kw. erystal-controlled Woestinghouse
(ransmitfer on 1020 ke, from one hour
after sunrise to one hour prior to
sunset, for 30 days from Sept. 30 to
test a new tranémitter site for KDIKCAL

RADIORCRIPTIONS Ine, Washing-
ton transeription firm, has completed
cquipping a complete recording truck
with. ' niversal recorders, 1wo complete
amplifieation  channels, RCA  micro-
phones and a 200-watt RCA public
address system with 1 Kkw, gas gene-

Westinghouse plans to hegin ereeting rator. An RCA sound ecamera is also

a new station as soon ax a site can be  earried. Bayard Keough and R. J.

found. { . Coar are in charge.

SAID 1o be the “northernmost divee- }\,]H B RF AL MICROPTIONE Co..

tional antenna fin the United States” nglewgod, Cal., has remodeled its re-
. cording division, installing new stu-

i -, v 7O foi aw-IK Y - . .
the two new 1790-foot Blaw-Knox ver-  (igs, conting and test rooms and stor-

tieal radintors . of KABR, Aberdeen,  age space. The new studios arve dust
K. D, werve placed in operation in  tight, air-conditioned and eleetrically
July umlm the diveetion of John Bar-. heated.

von, Washingtan consulting engincer.
Station recently shifted  from local
status to regional, operating with 500
watts night aud 1,000 day on 1390
ke, A new WE  transmitter is em-
ployed, nand M. Barron designed the
phasing equipmint.

NEW Ilaboratody produpt recently in-
traduced by \.\\h Radie Products Cog,

New WFAA-WBAP Mast

WFAA-WBAP, Dallas-Fort Worth,
plans to begin operation about Oct.
1 with its new vertical radiator,
which its engineers claim will
greatly improve the coverage pat-
tern of the clear-channel station.
A Truscon 653-foot uniform cross-

S3T Lisette Ave. St Louis, is said
by the produeers to relieve the surfaee
tenxion on records and e nmnp(um\
and alse to rednee serateh noises, The
product is pmekaged in Zounce, 8-
otnee, std le(\n containers,

KIFRO, I,on:_:\'u)\\', Tex., has installed
a new Gates eolnpressor amplifier.
i

section mast is being erected at the
present  transmitter site, about
cquidistant between IFort Worth
and Dallas.

WMRO ave the eall letrers assigned
by the 1°CC for the new local in
Aurora, T, authorized early in Au-
({u;t by the I°'('C [Broave ASTING, Aug.
)

That’s what broadeasters hy

"

ave been saying about the new

Gates 20-B Console type sjieech input equipment. And it
is a beauty, the most heaatiful picce of apparatus that
ever graced a modern broadeasting studio. Performance?
Well such things as a perfectly flat curve, inverse feed

plus the use of only linear

standard eomponents thrmléhout harm no equipment

|is "built.

If you are, planning oqmpment changes it :ull pay you
to write for catelog BRZ’O (lmt‘r:bmg this new Gates

GATES RADIO &

SUPPLY COMPANY

QUINCY ILL., U.S.A—

— NEW UNIVERSAL FULL FREQUENCY
. - CUTTING HEAD

The PERFECT eleetrically,  maguetically and
mechanieally balaneed cutting head, Produces
clear erisp 10(un(inw\~—lu|H1.mt highs and full
bass. No rubber or substitutes, nothing to
deteriornte. Guaranteed day in and day out for
uninterrupted  seevice  every “day. for  years,
Records freq. 3G (o 10,000 eyeles and  over
Impedancee 135 ohms. Reguires = 14 db, input
level, 2 or 3 watts. Clinutically sealed. For
replacement or new installations, ’

U. S. Patent ND.! 2005154
I

R : anelzdaj /t’/lmop/wne eo .[)IM
. L) INGLEWDDD CALlFDRNlA u.s A
Expony Auinrn

Fharan s ga 'I‘iuuuv e

I
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FRANK L. KELLOGG, FCC field in-
spector, has been transferred from San
Franciseo to Los Angeles.

G. STANLEY McALLISTER, CBS
New York manager of construction
and building ()ponmnns, visited the
West Coast Jate in August to inspect
the new CBS Hollywood and  San
Franciseo studios and transmitters.

15, K. COITAN, CBS technieal diree-
tar, iv in Hollywood checking the new
KNN transmitter, which will be dedi-
eated Sept, 146,

JOREPH BAUER,
view, Tex.,
to Denver

of KFRO, Loug-
rexigned recently to veturn
and join Western Blectrie
o,  Grady  Sheppard, formerly  of
KICA, Clovis, N. M. replaced him
on the I\'l"I§() engineering staff,

TED KENNEY, of KDKJA Pitts-
burgh, ix the father of an Sih-pound
girl, Virginin Ann, born reeently.

EUGENE T. GOLDRUTP, chief engi-
neer of KGMDB and KIIRC, Iono-
luln, recently visited in San Francisco,

KELLOGG FALLS, formerly a radio
operator with n'uuff Air Lines, has
joined KVRS, new station being con-
striueted at Rock Springs, Wyo., as
operator and announcer.

ROGER JENXKINS has joined the en-

rineering stafl of WLAK, Luakeland,
Fla.

NBC, anticipatmg a1 heavy  West
Coast  originating fall schedule and

preparing to open its new Ifollywood
studios in early October, has trans-
ferred three studio engineers there.
They are John F. Morris and II. F.
Ilicks, of Chicago, and J. R. O'Kelly,
New York.

JW’-&"W//?'—//‘:W"‘-O/M§

offo
Personality -+
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§
N §
g N
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y PORTLAND - OREGON
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Pacific Northwest
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§
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Seattle
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Transcribed Hearizﬁxgs

WOL, Washington, has I;een
transcnbmg the pmceedmgs
of the Dies committee’s Con-
gressional investigation of
un-American activities daily
under the direction of Ful-
ton Lewis Jr., Mutual Net-
work commentator. Radio-
seriptions Ine., Washington
transeription firm, records
the colloguies, which @ are
then edited by Mr. Lewis and
used as part of his daily
MBS broadeasts.

KDYL Dedicaiing
New Transmitter

EXPLOITING its new transmitter
installation, KDYL, Salt Lake
City, goes on the air Sept. 5 with
an RCA 5-D 5,000-watt transmit-
ter, a new 400-foot Blaw-Knox
vertical radiator and a complete
speech input system of RCA and
WE equipment.

A  new transmitter building
housing the equipment, designed
along the most advanced and ap-
proved lines, has been completed
and is landscaped with shrubs and
a sunken garden fronting U. S.
Highway 50.

Publicizing the new installation,
KDYL presented a complete sec-
tion in local newspapers carrying
stories of the station’s achieve-
ments from its inception in 1922,
double-truck spreads with pictures
of the new fransmitter and the en-
tire staff of the station. An inten-
sive campaign thxoughout KDYL’s

coverage area is backing up the
air exploitation. The latter includ-
ed a salute by NBC, and a three-
day inaugural celeblatwn conduet-
ed from the station’s own Radio
Playhouse.>Opening program, pre-
sented before an audience of 400
guests, included salutations by out-
standing civic leaders, and during
the course of the program Gov-
ernor Blood threw the switch
turning on the new transmitter.

CAPITOL RADIO Engincering Insti-
tute, Washington, D. C., has issued a
50-page  illustrated (.utuloz..ue of its
plant and radio engmeermg courses,
on the oceasion of the opening of its
hap@ome new building at 16th St.
and Wark Road.

FRANK V. BECKER, (:hief engi-

neer of WF 1L, Philadelphia, is plan-
qning a two month tour of E\lrope late
this fall to study television in Lng-
land and on the continent.

RESULTS

MEMPH‘I

SELLS THE
MID‘ SOUTH

BEAKL A NG S

|

Free!
Frite
copy of this illustrated
folder—**New Standards
for Vertical Radiators”’.
In your request please

today for your

state location, power

and frequency of station.

is the best proof!

Johin E. Linge & Son, Ing

o
I

is the best teacher
LINGO STABILITY

Since 1897 JOHN E. LINGO & 80N, Inc., |
has heen constructing and erecting vertical
structures. They are in service throughout
the United States and in all the U. 8. pos-~ |
sessions. As early as 1926 Lingo tubular
steel towers were installed for the U. S.(;
Government. In spite of tropical hurricanes |
and wear of the years .. . there HAS
NEVER BEEN A LINGO"FAILURE. Upon
this record of experience and achievement : !
of stability . . . we present the Lingo |
“Tube” Radiator to fulfill your require- =
ments with maximum efficiency at a mini-
mum of cost.

Dept. B9 Camden, K. I.
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Decisions . .. - ;
£ AUGUST 15 !

- MISCELLANEOUS—WMIN, St.° Paul,
granted postponement hearing to 9-28-38 .
NEW, Peter J.  Caldarone, Providence.i
granted pet. take :depositions; KROC,!
Rochester, Minn., denied ‘motion squash ap-
pearance and default applic. W. A. Steffes,
Minneapolis; WMC, Memphis, granted ex.’
tension to file exceptions I.962; KYOS, |

Merced, Cnl., granted continuance henring | r-. granted license for CP new

vol. assign. license to 10-24-38,

AUGUST 16
MISCELLANEOUS - WREG, Memphis,
granted extension temp. auth., § kw N;
KGLU, Safford, Ariz,, granted license for
CP new station; KRKO, Everett, Wash,,
and Everett Bestg. Co., Everett, Wash.,

and NEW, Cascade Bestg. Co., Everett,
granted continuance hearings ; WAZL,
Hazleton, Pa., and WILM, Wilmington,

Del., granted continuance hearings ; NEW,
NBC, granted GP
NEW, Beard.of Education,
granted CP edficational
500 w; KMJ, Fresno,
tension facsimile.

SET FOR HEARING—WSJS, Winston-
Salem, N. C., CP move trans., new radia-
tor, incrense D to 250 w; WMBC, De.
troit, CP change 1420 to 600
N to 266 w; NEW, M. C. Reese, Phocenix,
Ariz., CP 1200 ke 100-250 W unl; NEW,
Eastern Nevada Bestg. Co., Ely, Nev.,
CP. 1600 ke 1000 w D; NEW, Cuyehoga
Valley Bestz. Co.,
od to
phia,
WOLS,

New York,
station 41.1 me
Cal.,, granted ex-

1660 ke 100 w D ; WAXAU, Philadel-
mod, license to add
Florence, 8. C., renewal license.

. AUGUST 20

MISCELLANEOUS—NEW, « Mervel M.
Valentme.‘Lnredo. Tex.,' denied motion to
deny applic. Laredo Bestg. Co. as in de-
favit, dismissed opposition ind granted pe-
tition Laredo Bestg. Co.. to
ance in 5230; WMEX, Hoston, denied bill
of particulars ;' K y
A, Chehalis, 8
Rochester, Minn., and KSEI,  Pocatello,
Idaho, granted auth, take depositions ;
WORL, Boston, granted ‘continuance argu.
L, Richmond, Va., granted mo-

KROC,

tion nccept answer of 'WRNL in 1-552; -

WBSAY, Rochester, N. Y., granted auth,
intervene applic, MBS extension auth,
transmit programs’ to Canada, ang dis-
missed MBS petition to deny WSAY pe-
tition,
’ i AUGUST 23
MISCELLANEOUS~KOB, -Albuquerqu
and KEX, Portland, Ore,, grnnte: ex‘tlene:
sion auth. operate simul, ; KGB, San Diego,
Cal,, granted motion. in part withhold ac.
ticn on applic. Earle C. Anthohy' Inec. for
P ,move KECA to San Diego,
applic. assign license KECA to Worcester
Bestg. Corp., San Diego and denied answer
.of; KECA. to motion, hearing continued,
- with apphc._ KEHE " assign, license from
Hearst Radio Inc. to Barle C. Anthony
Inc.; WKBH, La Crosse; Wis.,, granted li~
cense for CP new trans.; WGL, Fort
ayne, granted leehse for CP change
eauib.; KUTA, Salt'Lake City, granted [i-
cense for CP new station ; WERE, Wilkes.
arte, kranted license increase D to 250
wi ‘:\vsfv)v“:' ]Ph}l_ﬂdelp&ig, granted license for
I clevision station; WHOM, Jers
- City, granted sCP - new antenna, mosﬁ
trans.: KFRO, Longview, Tex., granted
Detition take, depositions : NEW, Radio
Enterprises, Hot Springs, "Ark., 'granted
« continuance hearing applie. Hot Springs
€ of G for vol, assign, license; NEW, Sen-
tiniel Bestg, Corp., Syracuse, granted peti
tion intervette Civie Bestg, . Corp., Syra-
cuse: NEW, Bowling. .Green Besty.  Co., -
Bowling Grc$n. Ky:. granted petition inter.-
vene WERQ| hearing ; W3XAU, Philadel
phia, grinted mod, license to add interna.
tional freque_ncy.; CBS, granted extension
auth. transmit programs to Canada; NBC,
same, - : !
SET FOR. HEARING—WTOL, "ol
mod. )icense D tg unl. ; WHO, Des 'I&‘girc\%g:
2Xp. auth. new equip. ; NEW, Moody Bible

Institute, Chicago, CP  educational stq.
;;?,‘é: WCNVW. Brooklyn, applic. renewal, *

CP  extension
5 -eommencement  dat
move tirans, ¢ - date

© AUGUST 25

© MISCELLANEOUS —KSD, St. Louis
granted withdrawal without prejudice fac:
simile. applic. ; wov, ew  York, dis-
missed without prejudice applic. CP 1100
ke 5 kw unl.; WPG, Atlantic City, dis-
missed without prejudice applic. CP' 1130
¢ § kw unl; KTOK, Oklahoma City,
granted continnance - ‘hearing;  WAPO,

international station ; !

ke, increase |

Cleveland, CP_amend- -
118,83 me.;

Chattanooga, granted continuance oral
argument; WMBC, Detroit granted auth.
take depositions. -

. ORAL ARGUMENT SCHEDULED—Oct.

20! WKEU, Griffin, Ga.; Albert Les
cstg. Co.,. Albert Lea, Minn.; Ilinois
Bestg. Corp., Quiney: Oct. 27: Columbus
Bestg. Co., Columbus. Ga.

' AUGUST 30
MISCELLANEOQUS—KWEW, Hobbs, N.
station ;

{GKO, Fort Worth, granted mod, licenae
to  KGKO Besty. Co.; WBDW, Terre
Haute, deunied joint hearing with Commo-
dore Bestg. Inc., Harrisburg Bestg. Co.
and Orville W. Lyerla; WEBQ, Harrisburg,
| 1., denied motion dismiss and deny ns in
' defmult applic. Orville W. Lyerla, Herrin,
- Il.; KGDE, Fergus Falls, Minn., granted
| continuance; KGBX, Springfield, Mo., de-
i nied continuance; KGB, San Diego, grant-
. ed lpet. intervene KEHE applic. ; oral ar-
| gument scheduled 10-27-38: WPRA, Maya-
guez, P. R.; WNLC, New London; East-
ern; Carolina Bestg. Co., Goldsboro, N. C.

Examiners’ Reports . . .

NEW, Press-Union Pub. Co., Atlantic
City—Examiner Hill recommended {I-710)
¢ that applic. CP 1200 ke 100-250 w unl. be
granted,

NEW, F. W. Meyer, Denver—Examiner
Dalberg recommended (1-711) that applie.

P CPJ 1310 ke 100-250 w unl. be granted

¢ should appli. No. BE-P-1951 be denied.
= WIXH, Voice of South Carolina, Spar-

' tanburg, S. C.—Examiner Dalberg recom:
mended . (1-712) that applic. renew license
be dismissed,

. WJIM, Harold F. Gross, Lansing, Mich.
—~Hxaminer Dalberg recommended (1.713)
that applic. voluniary assignment of li~
cense to WJIM Inc. be granted,

WAYX, Waycross Bestg. Co., Wayeross,
Ga.~—~Examiner Hill recommended (1-714)
that applic.
cense to Jack Williams be granted.

WOIXAT, Geo. W. Young, Minneapolis—
Examiner Hyde recommended (I-715) that
app?i(; renewal license be dismissed with
prejudice. T

KOY, Salt River Valley Bestg.. Co.,
Phoenix, Ariz—Examiner  Hyde recom.
mended (1-716) that appliec. mod. license
1390 ke to 650 ke be granted.

NEW, Roberts-MacNab Co., Livington,
Mont—Examiner Berry recommended

! (I717) that applic. CP 1810 ke 100-260

t w unl. be denied,
KMED, Mis. W. J. Virgin, Medford,
* Oret—Chief Examiner Arnold recommend-
ed |{I-718) that applic. * increase power
} 250 |w to.1 kw be denied.
WIXEQ, E. Anthony & Sons, New Bed-
lriord. Mass.—Examiner Irwin recommniended
(I-719) that applic. renewal license be
. granted.
NEW, Juan Piza, San Juan, P. R—
+ Examiner Hyde recommended (1-720) . that
applic CP 4797.5,16425, 8655 ke 1 kw unl.
be denied. Lt
KFEQ, 8t, Joseph, Mg.~Examiner Dal-
berg recommended (1-721) that applic.
mod, Jie. 2% kw D to 215 kw-500 w D-LS
1td. |be granted.

Lt . .
Applications . . . .
o AUGUST 1s
KFQD, Anchorage,
CP_change equip.
IBM, Jackson, Mich.—CP new anten-
na, move studio, trans.
WGTM, Wilson, N. C.—CP new trans.,
change 1310 ke 100 w to 1240. ke 500 w.
LUF, Galveston—License for GP new
lantennu, increase power, ote.
N I!T, Yakima, Wash.—License for CP
lnew’ equip., increase power.
| b

H AUGUST 26

i wCovu, Lewiston,
ne}\g!smtion 1210 ke

.

Alaska—License for

Me.—License for CP
100 w unl.

. San  Antonio—License for CP B

move trans., increase power.

NEW, Panama City Restg: Co.,- Pana-
ma_City, Fla—CP 1200 ke 100-250 w unl.
.. KGNO, Dodge City, Kan—CP new an-
tenna, increase 250 to 500 w. .

K., X, Los Angeles—License for CP new
equib., antenna, ete.

4 KINY, Seattle—License for CP increase
power etc, .

WLBZ, Bangor, Me—Auth.
ontrol te. Heary P. Rines.
1 L

| AUGUST 16

i

WDEV, Waterbury, Vt.—Invel. assign.

licenge to Lloyd E. Squier and Wm, G.

Ricker, d/b Radio Station WDEV.

.+ WSMK, Dayton-—Mod. CP for increase
' .

transfer

<
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ACTIONS OF THE .

COMMUNI‘CATIKONS COMMISSION

AUGUST 13 TO AUGUST 30, INCLUSIVE

FCCtoMeet With I ndustry September’ 19
On Use of Low-Power Radio A pparatus

AN INFORMAL conference to
consider proposed rules to govern
use of low-power radio frequency
devices which probably do not ra-
diate more than one-billionth of a
watt but whith nevertheless have
interference implications if not
properly controlled, was ordered
by the FCC Augl 30 to take place
Sept. 19 with Chief Engineer E.
K. Jett in charge.

Sudden influx - of radio control
devices of this character such as
phonograph record players, so-
called “mystery ' control” .attach-
ments for radio ireceivers,’ garage
door openers, remote flood light

. switches, and burglar alarms made

the conference chll advisable. Si-
multaneously, the FCC released
proposed regulatibns to cover such
devices. :

To Draw Standards

The FCC does not propose to
license use of these. radio control
devices which throw signals only
20 to 50 feet. Chief Engineer Jett,
however, explained that it desires
to drop a line:of] demarcation be-
tween actual radio services and
those in the l'adio‘ control' category
lest the latter get' out of hand.

The informal conference wiil be
with the Radio nufacturers As-
sociation, on behdlf of set manu-
facturers, and with all other inter-
ested manufacturing groups.

Whether broadcasters will desire
to appear, particularly in the light
of complaints against push button
control sets on the ground that
smaller stations are diseriminated

trans.
Ga.—Auth. transfer

power, to install new

WRBL, Columbus,
control to
cense to Columbus Beltg. Co.

; ' AUGUST 20
WJIEJ, Hagerstown,| Md.—~CP increase D
to 250 w.

‘NEW, Niagara Falls Grzette Pub. Co.,
Niagara Falls, N. Y.—~CP 1260 ke 250 w D.

WEMJ,  Youngstowh — Mod. CP new
station, further usking antenna approval,
trans. and studio sited.

* NEW, Swectwater {Radio,
Texas—CP 1310 ke 100 w D,
1210 ke 260

Sweetwater,
amended to

J. W. Woodruff Sr., change li-

»

w.
KGKO, Fort Worth—Mod. license to -

KGKO Bestg. Co.

KGFW, Kearney, Neb.—License for CP
as mod. increase powe‘é. move trans., new
equip. o

NEW, Larry Rhine, |San Francisco—CP
1420 ke 100 w unl., asks KGGC facilities.

KGVO, Missoula, Mont.——Mod. license N

1Lto b k :
AUGUST| 23

kFAR, Fairbanks, Ahiskn—-l\{pd. CP new
station for approval antenna, trans, site.
wclﬂv. Charlottesvilld, Va.~Mod. license
to unl.
KOTN, Pine Bluff, . Ark.—Mod.
D to unl
WGRC, New Albany, {Ind—Auth. trans-
fer control to 8. A. Cis L:-r Jr. and Charles
Lee Harris,
WCBS, Springfield, IIl.—CP new trauns.,
antenna, change 1420 k¢ 100-250 w to 1290
ke 500 w 1 kw D, mole trans., amended
Te antenna, increase-to|l1 kw N & D. -
WEED, Rocky Moun
cense to unl. R
~KCRJ, derome, Arizl~—Vol. assign. Ni-
cense to Central Arizons Beslg. Co,
d:KWJB. Globe, Ariz.—Mod. CP move stu-
10, N

w.

license

IS

AUGUST |27

WNAC, - Boston — Nod. CP increase

power to change name to Yankee Network

Ine. s
KAWM, Gallup,’ N. M,—License for (94
change trans., antenna increase power.

. N. C.~—Mod. li-

against, remains to be deeided
though  that particular funetion
does not appear to fall within the
scope of the proposed:rules since
there is no interference factor in-
volved.

The text of the FCC ammounce-
ment follows:

The Commis

on is now considering

a draft of proposed regulations which
are designed to govern the operation
of low power devices utilizing radio

frequency currents. However, before
taking final action it is desired that
the Radio Manufacturers Associntion
and other interested parties be given
the opportunity to study these pro-
posed  regulations and com ment
thereon,

Accordingly, an informal conference
will be held before the Chief Engineer
of the Commission in the offices of
the ‘Commission in Washington, D. C.,
beginning at 10 a, ., Sept. lé, 1938,

It unquestionably is the desire of all
reputable manufacturers to cooperate

fully with the Cm_nmissimx and thus
assure the possibility of full develnp-
ment of radio communications. For

this reason, it is felt that the manu-
facturers of devices which employ ra-
dio frequency currents as essential to
their operation and which may cause
interference to radio communications,
will design their apparatus to operate
in accordance with rules and regula-
tions promulgated by the Commission
to maintain communieations by radio.
To this end, the attached proposed
regulations are ‘suggested &s a basis
for discussion at the meeting to bhe
held Sept. 19,

The proposed rules follow:

1. Pending the acquiring of more
complete  information regarding  the
character and effects of (he radiation
involved, the terms “radio communi-
cation” or “communication by radio”,
and “apparatus for the transmission
of energy or communications or sig-
nals by radio” as used in Sections 3
and 301 of the Communications Act
of 1934, as amended, are considered
tot to extend to or include apparatus
which generates a radio frequency
field and utilizes only a small part of
this field in the functioning of the ap-
paratus, provided:

(1) That such apparatus shall be
operated with the minimum power
possible to accomplish the desired
mirpose. ’

(2) “That  the best engineering
prineiples shall be utilized in the
generation of radio frequency cur-
rents so as to guard against inter-
ference to established radio services,
particularly on the fundamental and
harmonie frequencies,

(3) That the total field at any
point a distance.of Lambda /2 Pi
from the apparatus shall not exceed
15 mierovolts per meter,

(4) That the apparatus shall con-
form to such engineering standards
as may from timie to time be pro-
mulgated by the Commission.

2. For the purpose of facilitating
compliance with said conditions, the
Commission will inspect and test such
apparatus submitted to it, and on the
basis of such inspection and test,
formulate and publish findings as to
whether or not such apparatus does
or dees not comply with said condi-
tions.

3. If the radio
such apparatus cause interfercnce to
radio reception at a distance beyond
Lambda / 2 Pi from the apparatus, a
license for operation from the Com-
mission is required.

‘ BROADCASTI NG ¢ Broadcast Advertising

signals emitted by

! By JACK GROSS

Manager, KEHE, Los Angelcs .
DURING a decade in radio I have
found that salesmen generally look
on artists as tempermental butter-
flies who get their jobs through the
ingenuity and hard work of the
account executive; who are great~
ly overpaid; and who are willing to
cooperate with the sponsor only to
the extent of assuring themselves
a weekly check. )
' On Lh)e other hand, I find that
the average artist looks on the ra-
dio account executive as an illiter-
ate ogre who sits in an office await-
ing telephone calls from business
executives who ecall to insist on the
right or privilege of sponsoring
Dick Dare, the artist in question;
who collect nice commissions for
this sitting; and who stay up late
dreaming program stunts and copy
that will cheapen the artist in the
eyes of his listeners, .

Imagine my surprise, during the
convergation I'll reiate shortly—-a
conversation which may be a fore-
cast of a new type of cooperation
in radio.

Wanted, a Sponsor

The other day Jack Owens, a
young man whom many readers of
BroapcasTiNg will remember for
his work on the NBC Breakfast
Club out of Chicago four years ago,
dropped into my office. .

“l want a sponsor,” he said im-
mediately.

“Who doesn’t?” I questioned.

“I mean,” he said, “I'm going to
get a sponsor. I’'m going to build
up a demand for a sponsor. I'm go-
ing to build up such a demand that
the person or persens finally select-
ed to be my sponsor won’t be able
to say nol” .

“Wait a minute Jack,” I said.
“I don’t follow you. You say that
you’re going to build up a demand
for a sponsor. Who's going to make
the demand? You?” .

“No. My listeners are! Thig is
the idea. I know the salesmen
honestly have tried to sell my
program. Naturally I feel it ought
to be sold—and immediately. And
naturally too, being the center
of the program, I'm conceited
enough| to believe the program
would do a mighty fine job for
a sponsor, But somehow or other
there’s been a lack of proof
convincing enocugh to sell a busi-
ness house on sponsoring me. I'm
going to correct that. I’'m going to

Copbination Rare to Radio Is Discovered at

'BOTH ARTIST AND SALESMAN
|
: KEME as Fans Aid Sponsor Search

“The Crystal Speclallsts Since 1925”

SCIENTIFIC
LOW TEMPERATURE

-EFFICIENT CRYSTALS
Aspraved by FCC ”om

Two for $75.00
Supplied In Isolantite Air-Gap Hold-
erapri‘n the 550-1500 Ke, band Fre-
quency Drift gusranteed to be “less .
than three cycles” per million cycles
per degree centigrade change in
temperzture, Acecuracy “better’”
than .01%. Order direct from—

M
RADIO SE)

124 JACKESON AVENUE
Univereity Park

E

HYATTSVILLE, MARYLAND

BROADCASTING e Broadcast A!dvertising(}

ive your salesman proof enough
%or te%l sponsors, proof that I can
sell the goods. ,

“Starting Monday,” Owens con-
tinued, “with_your permission I'm
going to explain to my listeners
why 1 definitely ought to have a
sponsor. Now—and here |is the
backbone of the idea—I'm going to
ask my listeners to tell me who, or
what type of business, they would
like to sce sponsor me. I'm going
to ask them to state in theit letters
whether they will honestly support
a sponsor whom the majarity of
them want on my program.

In brief here’s what happened:
Owens went on the air with his
idea. The mail response was sur-
prising. Eight out of ten listeners
who have written thus far are
anxious to help Owens gain/a spon-
sor. They have stated, as request-
ed, whom they would hke; to see
foot the bill (and get the commer-
cials). And with the voting five
days old at this writing, sponsor
favoritism for Owen’s program
runs in this order: a bakery, a
dairy, one of several food manu-
facturers, and cosmetics. The vot-
ing will continue to and‘mclude
Aug. 27.

In all fairness it ought to be
stated that the program, Owens
himself, and the urge back of hig
idea are all rather unusual. In the
first place he is KEHE'’s No. 1 mail
puller. Since the first of-the year
to Aug. 5, he has received 14,211
letters and post cards. Secondly,
his program is a natural mail pull-
er because he asks -listeners to
submit song’ titles and lyries six
days a week for his voeal-piano
act. If the song is sold (and two
have, most notably “It's Round-Up
Time in Reno” to Republic Pic-
tures for the film Manhattan Mer-
ry-Go-Round), the listener who
sends in the lucky title gets 10%
of the royalties. |

Thirdly, Owens argues he ought
to have a sponsor-if for no other
reason than to use a part of the
money to have orchestra larrange-
ments and recordings made for the
songs. Listeners, having taken an
active part in the writing| of those
sopgfs, are not hard to convince of
this\.And lastly, because of the
other three points, his audience is
far above the average in loyalty
and for that reason would most.

&

probably be loyal supporters of any’

product Owens sells—more so since
they declare themselves, |

Anzae Program :Plan

FIRST annual conventidn of the
Commonwealth Broadcasting Net-
work recently held in Sydney, Aus-
tralia, decided to organize a pro-
gram department for the importa-
tion of overseas artists, transcrip-
tions, and features, and to build
and market outstanding Austra}ian
features. More than 20 stations
are linked in the chain, headed by
Stuart F. Doyle.

NBC scholarship for advanced instru-
mental study at the National Music
Camp, Interlochen, Mich.,| has been
awarded to Mildred Post, 17 year-
old .cellist of Milwaukee, ! Wis. The
scholarship of $200 provi‘;dns board
and tuition for a full season at the
camp from which NBC hag broadeast
a series of goneerts. |

|

|

A SENSATIONAL
~ INVENTION

- PATENT No. 35600

v

TIGER—STAY AWAY
. FROM THIS PLOW!

. VER SEE IT? It’s a combination plow and

portable cannon. You're out furrowing the
back: lot when up springs a tiger. Quick as a wink

. L
you unhitch the horses, aim the plow, touch it off, "

and boom, the tiger is killedjust before the Marines
arrive. It is Patent Nq. 35600..Th§n there’s the
device for tipping the hat to ladies without using

the hands. You merely bend the body aqd the’

little! giant does the rest. )
These inventors had good’ intentions but they
missed the point. Gadgets alone don’t do any good.
They must accomplish some really useful purpose.
We don’t use trick gadgets in our biroadcast:ing
equipment. We’re aiming for results, not complica-
tions. We stick to timne-tested methods unless we
find ?fsome,thing which offers definite advanwga- o
the user. For example, we introduced the Veloclzlty
Micx:f'ophone which provides better studio quality.

We gave you the Uni-Directional Mike to reduce”

. pickup of unwanted noise. We’ve contributed many
other new ideas which provide defirite advafltages.
Among them is the RCA air-cooled five kilowatt

“transmitter. It eliminates the plumber from the
radio station. It simplifies operation and reduces
maintenance. And the circuit of the 5-D transmitter
is by far the most efficient ever used commet_‘ciallly.

But we avoid gadget%. We think you want reli-
ablc'cquipmé’nt, simple and incxpénsfv? to operate,
and capable of first class performance. That’s what
we offer you. i

A;\N ADVFRTISEMENT OF THE RCA MANUFACTURING CO., INC,

U N
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:; ITH leading chain depart-
.ment stores cooperating,

another Nationally Adver- »

tised Brands Week will be

observed Nov. 5 to 12 to promote,

advertised products. The trade
journal Chain Store Age is spon-
soring the event in cooperation
with manufacturers of national
brands. In another nationwide
merchandising tie-up, 185 newspa-
pers, 254 radio stations, and maga-
zines, with combined citrculation of
more than 48,000,000, will partici-

pate in a:similar week, Sept. 1-10, -

for drug products,:according to
Drug Trade News and Drug Top-
ics. Macaroni Manufacturers As-
sociation will -observe National
Spaghetti-Noodle Week, Oct, 9-15
to push members’ food products.
The New England fishing industry
also will recognize National Fish
Weelk, Oct. 6-15.

Nationally Advertised Brands
Week will get off to a flying start
on Sept. 1. when Bruce Barton,
Republican Congressman from New
York and * board chairman of
BBDO, is the_principal speaker on
a program to.be broadecast on the
NBC-Blue network. '

* * %

Swing Session
RECENT monthly Swingaree spon-
sored by Globe Investment Co.,
Los™ Angeles, on KEHE, that city,

and staged at Rendezvous Ball-

room, Balboa, Cal,, rated a three-
page picture layout and story in

the Aug. 30 issue of Look, national .

pictorial publication. More than
5,000 swing enthusiasts from all
parts of southern Califérnia par-
ticipated in the two hour program
which starteg at 6 a.am.

* %

$100 For An.Ydea .
WITH AN eye to broadening the
scope of its services, KIRO, Seat-
tle, is offering $100 to listeners for
the suggestion best representing
the public need which may be
-served by radio. Program ideas, as
well as suggéstions on anything
_from_ pet philanthropies to pet
peeves, providing they represent
an urgent gerleral*need, are wanted.

Slants on KSFO
SIX-PAGE folder in two colors
picturing the new studio and trans-
mitter layout of KSFQ, San Fran-
cisco, and stressing its CBS affilia-

tion, is being distributed by the

station.

@ .

returns to Cincinnati §e
from WLW this season
toned and tie untied), wi

. WBIG,

[ ’

Brands

. ‘ . .
./f{etcﬁanc(ijiny & Promotion
— C Notes for Ideas — Food Fair Samples ~—
Minnesota Feast — Slips ‘From the Mike

; Schools and Clabs
FRIENDS BROS., Boston (bakery
division), on Aug. 28 started
Friends Student Radio Club,
weekly half-hour programs on
WAAB, Boston. A group of 30
schools in Boston have formed
these <clubs, each with 25 mem-
bers and an additional 25 in junior
clubs., Weekly dues from
member  consist of 4
from Family broad, guarantecing
60,000 wrappers a week., Ingalls
Adv. Agency, Boston,>1 is in charge.

* * 3 N

. Free Samples
SAMPLES of products “adver-
tised on WCKY, Cincinnati, are
being given away at the station’s
booth at the Pure Food and Health
Exposition, staged at the Cinein-
nati Zoo Aug. 23 to Sept. 5 by the
Cineinnati Retail Grocers and Meat
Dealers Assn,. WCKY is also car-
lrying' numerous broadcasts from
the exposition grounds and pro-
ducing a nightly stage show as the
event’s free attraction. .
. N L ES
f _Batter Up! .

HEAE‘VY-PLY address card, with
& miniature baseball bat tied to it,
js.the latest direct-mail promotion
stunt of KANS, Wichita, Kan,
gard, puffing the National Semi-

ra~Baseball Congress in Wichita
by using a baseball-shaped address
sticker, also declares in two colors
that “KANS can and will really
go to bat for you”.

%
! Kite in the Sky

WITH its new “kite emblem’ domi-
nating the layout, KITE, Kansas
City has published a two-color
eight-page illustrated folder urg-
ing clients to “Soar to Success with
KITE” and its new manager,

E. (Plug) Kendrick. *

Straight Goods

eensboro, N. C. lists the
potential advantages to advertis-
ers, in its\service area in Cold
Facts, a twy-color mail piece, re-
cently distributed by:the station.

OFFICIALS and salesmen of Ballard & Ballard, Louisville, were guests
at an audition in WLW, Cincinnati, of Smilin’ Ed McConnell, whom the
company is sponsoring for its Oven-Ready Biscuits this fall, and who
pt. 15 to broadcast twe NBC network shows
ictured  here is Mr. McConnell (collar unbut-
h (front row, 1 to.r) Frank -W. Ferrin, radio

director of Henri, Hurst & McDonald, who handled the account; Thurs-
ton Morton, vice-president of Ballard & Ballard; Mr. McConnell; Fred
Borries, president of Ballard & Ballard; Bud Wolf, executive of Kraft
Phenix Cheese Co., and John Weatherspoon, manager of the Ballard &

Ballard Oven-Ready division. W.

( ady B. Henri, president of the advertising
agency, is standing in the rear. Others in the group, who
are salesmen and. representatives of the Louisville firm.

also attended,
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cach
wrappers

Mutts Before the Mike
OVER 300 dogs of all kinds were

- entered by Toronto boys and girls

at the annual Mutt Contest staged
by ‘Canada Starch Co., Montreal]
through its twice weekly Crown

“brands sports program on CBLj

Toronto. Every entrant had to pret
sent as entrance fee a Crown
Brands Syrup label, and there wer
nine classes in the contest includ-
ing the best -behaved class, dog
with longest tail,) dog with loudest
bark, ete. Three prizes were given
in each class in the form of sports
equipment, and a:silver loving cup
as grand prize. Close to 10,000 wit-
nessed the contest which went on
the air on a regular Friday eve-
ning program. Kach entrant was
given a ticket td & moviel and a
junior membership in the Toronto

Humane Society.! Vickers' & Ben-

son, Toronto office, handled the ac-
count and the show.

* * s

Melons and Wheaties

KROC, Rochester, Minn,, combined
its free Watermelon Feast for
3,600 southeastern Minnesota kids
with a Wheaties promotion at
Mayo Park in Rochester, Aug. 19.
Al community sing, 50 races with
300 special prizes;donated by Gen-
eral Mills, plus' all the watermelon
visitors could eat—mearly a car-
load—featured the affernoon’s ac-
tivities, watched over by a special
corps of police {assisted by .50
adults and Boy §cou§s.

* 3

- Program Plugger
TO MARKET six Mutual tested
programs — WAAB's Marriage
Clinic, WLW’s Musical Steeple-
chase, WHB’s Angels in Blue,
WOR’s Say It With Words, WGN'’s
Curtain. T¥me and KHJ's Holly-
wood Whispers—MBS has mailed
a “20-page color | brochure, “Na-
poleon Bonaparte’'s Boots”, plug-
ging the productions, to 2,000 agen-
cies and clients. Curtain Time has
been sold to*Genfg'zrl *Mills.

CKACs Radio Week
ALTHOUGH CBS shelved the idea
when it was submitted by Phil
Lalonde, managing director of
CKAC, the Montteal station will
hold its first Radia Program Week
Sept. 11-17, with & record list of
new sporisors and lenough sustain-
ing material to fill in any time
left. At the start of the Week, the
French daily, La Presse, will de-
vote a section to radic programs,
photos’ and broacicéasting features.

A X 3

Tips to Auditors

RCA MFG. Co. (RCA-Victor Di-
vision) is oﬁ’ering\‘ in connection
with its KGO, San [Franciseo, pro-
gram, Music You Want When You
Want It, an 80-page handbook
containing a series| of charts and
notes identifying various musical
instruments. Book \'s intended for
students’ use.

* * *- E

Rural Voice| of CBS

“IT’S THE FARMER’S turn to
talk!” announces CBS’ promotion
piece on its three rural programs,

. The Farmer Takes ‘the Mike, heard

Mondays through | Fridays; and
Four-Corners Thegtre, on Tues~
day evenings.

Sundays; R.F. D.iNo. 1, heard

. Buy Now and Win
FIVE HUNDRED dollars in cash
and $1,000 worth of merchandise
js offered to listeners for the great-
est number of sales slips and la-
bels from purchases of products
of participating advertisers in the
15-week Buy Now contest being
promoted by WHBF, Rock Island,
Ill." Any business firm may par-
ticipate by buying regular adver-
tising on WHBF and paying into
the prize fund an amount equal to
1% of the value of individual
sales slips filed in the contest. To
encourage cooperation of civie and
social organizations, contestants
are allowed to enter their “votes”
both for themselves and their or-
ganizations. The winning  group
will receive $200 in cash, in addi-
tion to the individual prizes. With-
in the first 5 days of the contest
some 330 individuals and 40 or-
ganizations had entered.
* # *

KFYR Plugs Coverage
KFYR, Bismarck, N. D., has pub-
lished a brochure describing its new
coverage pattern resulting from in-
stallation of a new transmitter and
radiating system. Because of high-
ly favorable propagation condi-
tions, the station is procuring phe-
nomenal coverage, according to
studies made by its engineers. The
brochure includes also a survey of
Hsteners completed last June, to-
gether with testimonials from ad-
vertisers and a pictorial review of
the station’s market. The slogan
used is “The Regional Station with
the Clear Channel Coverage.”

¥k %
Syracuse Awards

PROMOTING the “Forward Syra-
cuse” campaign, WSYR, Syracuse,
during the last two weeks in Aug-
ust will give a $25 weekly prize to
the person coming the greatest dis-
tance to make a purchase in the
city, along with $6 to the person
making the sale. Reasonable rules
prevent vacationists, traveling
salesmen, and sharpshooters from
cashing in on the two weekly
awards. Special 5-minute programs
Aug. 23 and 30 will announce win-
ners and carry prize presentations.
The stunt is plugged daily on the
air and in Jocal newspapers.
* * * .

Y

Busy Dollars

INTENSIFYING its promotion of
the “Forward Syracuse!” cam-
paign——a movement to hasten pro-
gress in business and industry—
WSYR gives “busy dollars” on its
daily street quiz. Each “busy dol- -
lar” brings $1.25 in merchandise
and goes to the subject correctly
answering a “Busy Dollar ques-
tion” prepared by Chief Quizzer
Fred Jeske. .

*

Program Idea Booklet
CKAC, Montreal, has issued a
booklet with 127 French-Canadian
program ideas divided into classi-
fications, and with biographical
notes of the seript writers and the
musicians. The booklet has been
widely distributed in Canada to
advertisers using the Montreal
market. v x

For Brand New KNX
BILLING itself as “the only 50,000
watt station in America with en-
tirely new broadcasting and trans-
mission facilities”, KNX,, Los An-
geles has issued a two-color illus-
trated brochure calling /attention
to its new studios and transmitter,
(P}olli(mbia Square and Columbia

ark.

BRO AiD CASTING ¢« Broadcast Advertising:

l
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...DOTS on R

distributors ? « dealers? - warehouses? « markets?

¥

'FO a radio advertiser they generally represent radio
stations. Every radio advertiser would like to have more

«dots’’ on hxs radio station map . . . but the limitations of '

his appropriation often restrict him. -

If your program does not necessarily require Broadway and

Hollywood big name ralent, we believe you will find that, by
using the ralent and-production facilities of W LW, you can
add more stations . . . dots on your map . . . without

sacrificing caliber or quality.

4\ If you haven’t definitely decided on your: program for fall,
may we show you the savings in talent and production’

afforded by using a ‘listener tested” program produced by

: WLW —THE NATION'S smmn
o CINCINNATI

® E?
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Yo provide you with the §
mitting tubes, at the lowest po ible cé
s a creed with RCA And these m ;
“RCA uccomphshmenfs are the ¢

The RCA 833

economy. Two
of these tubes,
. zch rated at
5

used as final r-f
stage in 1 kw.
transmmer#

-AnotherRCA achieve-

available in two types;
—891-R and 892-R.
These - tubes provide

construction, elimi-
nate the expense water
cooling incurs. >
i
i
i

In the field of water-

cooled tubes RCA

y o ent in money-sav-
c%m'bmes h}gﬁ ::gndemgn ]Sn d-):e\ al:__' offers the 887 and 888
efficiency , wit cooled power tube: which make possible

the opening with ade-
quate power of the
enormous territory .

E. ((j) g a;;t:y EZ the design advantfges between 3 and 1} me-
LG of water-cooled {ube ters. These tubes are-

rated at 1200 watts
max. input for wave
fengths down to 1%
meters. Power input:
and output capability
for 1% meters is many
times that of any other
tube available.

The RCA 832| gives
exceptional® perform-
ance at frequencies
from 100-to 360 MC.
Is designed primarily
for use as a push-puil
U.H.F. power ampli-
fier with maximum
- ratingsat wavelengths
as shortas two meters.
With reduced fatings
it may be operated ai
wave lengths do‘wn to
one meter. Excellem
for use in transmitters
intended for line of
sight commuaication.

TELEVISION

AMPLIFIERS

With interest in tele-
vision mounting
5teadxly, RCA enagi-
neers designed Ythe
1852 and 1853 pri-
marily for use in }the
p:cturechannelamgll-
fier circuit of televx-
sion receivers. While
these are not transmit-
ting tubes they arefan
important RCA con-.
tribution to the indus-
try and as such, belong
in this parade of prog-
ress.

ULTRA-HIGH FREQUENCY
 APPLICATION

RCA’s sensational
acorn family, used
chiefly by amateurs, is
an outstariding ad-
vanceinultra-high fre-
quency communica-
tion. INustrated here
is the RCA 956, a
z# super-control r-f pen-
tode which [¢controls
gain in r-f and permics
2 reduction in cross
modulation. Other
meinbers of the acorn
family are thel'RCA
" 954 and 955.

First in metal

foremost in glass
finest in porformance.
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