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$4.00 the Year 15¢ the Copy
Published Semi-Monthly, 25th issue (Yearbook Number) Published in February

Petty father berates son for not responding as Five of 5320 dog-minded people who succumbed
5579 WOR listeners did to nine requests for 36¢ to four WOR mentions offering dainty dog tag,
proof of purchase for tricky trinket. discuss life (abridged) and morals minor.

Swaggering swain boasts that HE is one of 4658 Benevolent bore, one of 6068 (not bores), who sent
smart WOR listeners who wrote for household dime and 13¢ proof of pusrchase for gadget when
gadget when mentioned three times on WOR. Jfive WOR broadcasts featured it.
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THE PRAIRIE FARMER STATION

Burridge D. Butler, President (Chicago) Glean Snyder, Manager

Represented by

JOHN BLAIR & COMPANY
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Reach New England’s
EVERY DAY Market . . .

L <SIINDAY
[\ SATURDAY

IVERSIFICATION in industry assures benefits
that make the New England territory a splendid
market. Because they are not dependent on any in-
dividual industry, wage earners of New England
never experience the periods of entire idleness that
affect other regions. And because employment is so
varied, every day is pay day for some groups, in all

WNAC Boston WSAR  Fall River communities. Hence, with pay envelopes in daily dis-

WTIC Hartford WNBH New Bedford tribution every day is marketing day.

WEAN Providence WHA! Greenfield You can reach this vast and constantly active mar-

WTAG Worcester WBRK Pitsfield ket, effectively and economically, through the 17
Bridgeport Lowell stations of The Yankee Network.

¥icc {New Haven WLLH {Lawrence

WNLC New London T This network extends from end to end of New Eng-

land, giving coverage of all important trading areas

WCSH Portland WRDO A
WLBZ Bangor 'Leu\ji:::a including every city of 100,000 or more population
WFEA Manchester wcou {Aubum and of many in-between cities and towns.

THE YANKEE NETWORK, INC. 5os1oR; massachusers

EDWARD PETRY & CO., INC., Exclusive National Sales Representatives

i i~ thly, 25th i Year Book Number) published in February by BROADCASTING PUBLICATIONS., INC., 870 National Press Building, Washington, D. C. Entered as
Publirhed semi-monthly rssue (se:ond class matter March 14, 1933, at the Post Office at Washington, D. C., under act of March 3, 1879.
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COMMANDS THE EXPOSITION MARKET

KGO
has hroadcast four times as
many Exposition programs
as any other station

So what? Just this:

All Northern California is exposition-conscious—rabidly, enthu-
siastically exposition-conscious. Which means that KGO isa more
important station than ever this year to the four million listeners
served by its 75oo-watt signal, its comprehensive schedule of
Treasure Island programs. And that makes it just about the most
important advertising medium of 1939 in Northern California
—the radio buy of the year on the Pacific Coast.

National Broadcasting Com-
pany. A RadioCorporationaf
America Service, 111 Sutter
Street, San Francisco.
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RURAL FAMILIES DELIVERED...BY CBS

This latest addition to the shelf of basic radio studies from the
Columbia Broadcasting System is aviilable upon request at )

485 Madison Avenue Its fact-filled findings on Rural America
are siliﬁmé';;izt.d (wuh ._mzips) in the following 3 pages
1 -

*

wWWw.americanradiohistorv.con
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= DISTRIBUTION OF TYPICAL RURAL COUNTIES

N Ve IN JOINT COMMITTEE AND CBS RURAL STUDIES
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WE THANK THE EXPERTS...

They set up an approved technique for investigation of rural radio listening
habits.* We followed the experts in every detail of their technique, including their
choice of typical rural counties. These counties were selected, of course, without
reference to the rural coverage delivered by any one network. We were glad to use
them—for sake of conservatism—because, as it happens, the CBS clear-channel
stations were farther from these counties than those of other networks!

On the facing page are some of the things we did, the facts we found:

*The technique for studying rural radio America was developed by the Technical Committee of the Joint
Committee on Radio Research for the 1938 rural study, jointly financed by CBS and NBC.

www americanradiohistorv com
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used the same definition of rural America

used the same personal-interview technique
employed the same expert research investigators
went into the same counties

opened the same farm doors

as did the Joint Committee -

found that 87% of all rural families interviewed

listen regularly in the evening to CBS

—and that 72% of all rural families interviewed

listen regularly in the daytime to CBS

They found a larger regular audience, day and
night, listening to CBS than to any other network!

PROGRAMS PENETRATE RURAL AMERICA

80.9% of all rural families interviewed

listen to Major Bowes

71.8%.of all rural families interviewed |
l1sten to Eddie Cantor

57.8% of all rural families interviewed
listen to Kate Smith

26.7% of all rural families interviewed
listen to the New York Philharmonie

The investigators found that each of the above programs
has a bigger audience in the upper third income group than

in either middle or lower thirds. Rich farmers listen more!


www.americanradiohistory.com

CBS RURAL COVERAGE BY GEOGRAPHIC AREAS: NIGHT

for cBS

Over-All Columbia Evening Coverage 87%

Above: The percentage of rural families in each geographic area, which listen regularly to

CBS Stations in the evening. 100% = All rural families interviewed by Hooper-Holmes.

HESE data were impartially, independently gathered by Hooper-Holmes, to deter-
Tmine the Columbia Network’s rural radio audience and its listening habits. No
network was mentioned by name by the investigators. The question asked being:
“To what stations do you listen regularly?”’ We have summarized the answers for

CBS alone, above. But our complete files are open to you, if you wish to see them.

COLUMBIA BROADCASTING SYSTEM

THE WORLD’S LARGEST RADIO NETWORK

www americanradiohistorv com
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For 4’ years K-7 was

a Network feature .
program that thrilled <&
millions of listeners!

For further information regarding the program, ‘' SECRET AGENT K-7 RETURNS," write

Electrical Transcription Service

NATIONAL BROADCASTING COMPANY

A Radio Corporatian of America Service . . . 30 Rockefeller Plaza, New York ... Merchandise Mart, Chicago

www americanradiohistorv com
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WITHIN >

HER MARKET

GOLDEN

HORSESHOTE"

BASKET IS WORTH

MORE THAN %ﬂﬁ%/

Folks who live within the '“'Golden Horseshoe'’' eat

more than half a billion . .. yes, closer to three-
quarters of a billion dollars worth of foodstuffs in
twelve short months! That is more than twice the
annual food bill of the nation's second largest city!

And the “"Golden Horseshoe,”” that area blanketed

by WIR and WGAR, is one of the nation’s richest

THE GREAT STATIONS

WeJ R

HE GOODWILL STATION

LcteoiC

markets! More than two and one quarter million
families living in an area where only several hours
travel separates the farthest points! A combined
metropolitan and rural market in which retail sales
practically match those of New York City! A hundred
thousand retail outlets . . . and two great radio stations

through which to sell your product!

THE GREAT LAKES

) WG-AR

HE FRIENDLY STATION

(Cleveliora
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Industry to Fight Legislative Shackles

By SOL TAISHOFF

White 11-Man Bill Blocks Wheeler 3-Man Commission;

NAB Announces Policy; Pan-American Plan Revived

DESPITE a sudden letdown in the
Administration drive for “ripper”
legislation which would sweep out
of office the present seven-men
FCC and replace it with a three-
man board, there is a strong New
Deal pressure to have President
Roosevelt not only foster such ac-
tion at this session but also to
force through legislation for a
Government-owned Pan - American
shortwave station.

When Senator White (R-Me.)
on Feb. 22 introduced his own bill
(S-1520), proposing an 1l-man
FCC to forestall hasty considera-
tion of the MeNinch-drafted
Wheeler Bill (8-1268) for a three-
man agency, the atmosphere sud-
denly became calm. In high legis-
lative ecircles it was said that
neither bill had any chance at this
session. Moreover, the fact that the
Democratic leadership in Congress
is shooting for June adjournment,
plus the current overtures of
the Administration for a “breath-
ing spell” for business, gave added
credence to this view.

Chairman MecNinch, however, is
determined to push through his
plan, which the President endorsed
in advance. And the assertion that
the President “wants” a Pan-
American shortwave station to
broadcast regularly to Latin Amer-
ican neighbors, has been more than
broadly hinted in New Deal circles.
Chairman MeNinch himself, as
head of the special Interdepart-
ment Committee on International
Broadcasting, made up of depart-
mental heads, is expected to be the
spearhead of this movement.

Hearings Uncertain

As things stand now, no definite
time has been set for opening of
hearings before the Senate Inter-
state Commerce Committee on the
Wheeler and White bills. Chair-
man Wheeler (D-Mont.) has indi-
cated hearings might possibly be
called by March 15, though the
date was quite uncertain. He has
relented somewhat from his origi-
nal strong position for the three-
man bill, particularly after talking
to committees representing the
NAB, and is now disposed to ac-
cept compromise proposals.

That the industry will resolutely
oppose any restrictive legislation

which will “hamper the system” as
it exists, was made clear by the
NAB hoard sf directors at a spe-
cial meeting in Washington Feb.
27 and 28 [see statement on page
13]. At the time the call for the
meeting was issued by President
Neville Miller, the legislative pic-
ture was at white heat.

Even though the outlook was un-
certain at the time it met, the
board neverthless decided to make
a declaration as to the principles
it felt should serve as guides in the
formulation of public policy re-
garding communications and broad-
casting. The NAB executive com-
mittee a fortnight earlier had
promised to submit to Senator
Wheeler a statement of its position
with regard to a change in the

aw.

While the board did not espouse
either the three-man Wheeler Bill
as drafted by Mr, McNinch, or the

11-man White Bill, it nevertheless
couched its statement in such terms
as clearly to oppose the former,
and in general give support to the
fundamental principles of the
White measure. Taking no position
whatever on the number of com-
missioners, it said merely that the
agency ‘‘should be large enough to
dispel any doubt of the Govern-
ment’s desire for democratic regu-
lation.”

Hits Mass of Questionnaires

Opposing any “radical changes
in regulatory policy”, the NAB
board asked for recognition of the
basic and fundamental differences
between broadcasting and common
carriers. Pointing to the inherent
difficulties in the effort of a single
agency attempting to regulate such
diverse types of industry, the
board said it believed “Congress
should take cognizance of that di-

Atlantic City Selected by NAB
For Convention July 10 to 13

THIS year’s NAB convention will
take place in Atlantic City July
10-13. The Ambassador Hotel, on
the ocean front, will be headquar-
ters.

Formal announcement of the
final decision was made Feb. 27 by
NAB President Neville Miller after
the executive committee had au-
thorized a transfer from San Fran-
cisco to the East, primarily because
of the troubled legislative situation
but also because smaller stations
had complained. Preliminary plans
already have been made with the
Ambassador Hotel management for
convention accommodations. Pro-
gram details remain to be worked
out.

The time and place are definite,
it was stated. Last December the
board of directors selected San
Francisco, in July, for the conven-
tion, leaving the actual dates to
President Miller. The San Fran-
cisco Fair, forcing premium rates
on hotel accommodations, plus
other developments, combined to
thwart that action.

While the dates are fixed as July

BROADCASTING e Broadcast Advertising
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10-13, it is tentatively planned to
assign the first day—Monday—to
subsidiary sessions rather than the
convention. Such groups as Inde-
pendent Radio Network Affiliates,
National Association of Regional
Broadeast Stations, National Inde-
pendent Broadecasters, Clear Chan-
nel Group, sales managers and
various committees would hold
their sessions on that day, pre-
liminary to the convening of the
convention itself on Tuesday.

The convention itself, under this
plan, would run only two days—
Tuesday and Wednesday—at which
time it could handle definitely
scheduled business. Should the ne-
cessity arise for an additional day,
it is felt arrangements easily could
be made.

It is expected the NAB executive
staff will follow the suggestion
made by the executive committee at
the meeting in Washington last
month, that no “name” speakers be
invited from outside the industry.
Instead, recommendations were
that industry problems be discussed

(Continued on page 69)

versity and make provisions for it
in the setup of the Commission.”

That stand conforms with the
provision in the White Bill for two
separate and autonomous divisions
—one for broadcasting and the
other for common carriers. But the
board went further by alluding to
the plethora of FCC questionnaires
on finances, programs, employment
and related matters. These, it said,
obviously “come from an atmos-
phere of common carrier legisla-
tion”. Without saying so, it implied
that the accounting activities of
the present FCC should be dele-
gated exclusively to the common
carrier division or agency, should
ultimate reorganization legislation
be evolved.

Censorship “Joker” Seen

There was also sharp warning
on program censorship, such as
that inferred from the provision in
the McNinch-drafted Wheeler Bill
for a department of research and
information, which would encour-
age listener reports on programs.

Asserting there must be no cen-
sorship, the committee stated that
Congress has expressly forbidden it
and that the American people have
been their own best censors. It is
not possible “by legislative fiat to
establish taste or standards”, the
committee asserted, “and we feel
strongly that Congress does not
desire to, and should not, depart
from its established policy. More-
over, we feel that any proposal in
legislation looking toward that re-
sult, should be defeated.”

Appellate Confusion

Clarification of the appellate
procedure in the existing Act—a
provision made in the White Bill—
also was asked by the NAB. As an
administrative agency, the fune-
tions of the regulatory board
should be clearly expressed, it
stated, and its actions should be
“more clearly subject to judicial
determination by courts established
for such purpose”, it stated.

Finally, the committee announced
that in accordance with the princi-
ples it had enunciated, it had re-
quested President Miller to appear
before the appropriate Congres-
sional committees when and if
hearings are called.

What steps will be taken in the
immediate future on the legislative
proposals probably will await Pres-
ident Roosevelt’s return to Wash-

March 1, 1939 ¢ Page 11
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ington about March 4. Political
lines already have been drawn,
with the Republican National Com-
mittee apparently determined to
make Chairman MecNinch its target
in opposing the Wheeler Bill as an
Administration effort to get a
death-grip on broadcasting as the
most important medium in mould-
ing public opinion.

This strategy was detected in the
Feb. 17 outburst of Senator White
in which he directed all of his fire
against Chairman McNinch, and
described the bill as a “legislative
purge of commissioners of inde-
pendence and courage”. The fact
that the President himself launched
the Wheeler Bill by calling for a re-
organization of the FCC and by
delegating Mr. McNinch to write it,
also adds to the partisan flavor of
the impending fight.

Commissioners Don’t Like It

The FCC itself is in a dilemma.
Strong feeling exists among its
members because the three-man
Commission proposal, if enacted,
would automatically mean the deni-
ise of the existing Commission.
While no poll has been taken of the
FCC, it is a safe bet that the vote
against the Wheeler Bill and in
favor of the White Bill would be
6 to 1, with Mr. McNinch on the
short end.

More than that, the FCC is faced
with the possibility of having no
appropriation for the 1940 fiscal
year which begins July 1. The
House dropped the FCC $2,038,000
appropriation frrom the Independent
Offices Appropriation Bill when it
initiated the legislation in January.
The Senate followed suit ten days
ago and the bill has become law
with no FCC funds. If no reorgani-
zation legislation is drafted, it will
be necessary to provide funds by
a deficiency appropriation and
there is the chance, though slight,
that the appropriation might be
cut or even dropped.

Pan-American Station

Little has been stirring in recent
weeks on the drive of last year for
funds for a Pan-American Govern-
ment-owned international broad-
casting station. The Celler Bill and
several companion measures were
beaten at the last session when the
NAB, through its interim president,
Mark Ethridge, of WHAS, Louis-
ville, appeared before the House
Naval Affairs Committee and at-
tacked the measure as a wedge to-
ward Government ownevship. The
committee showed scant sympathy
for the bill and vefused to report
it out.

Rep. Celler (D-N. Y.) has intro-
duced a new bill for such a station
in Panama instead of in Washing-
ton, as he had at first proposed,
but it is at present pigeonholed in
committee. Though there have been
veiled warnings that the Adminis-
tration will brook no opposition to
the new project for such a station,
it is a foregone certainty that the
industry, through the NAB, will
vigorously oppose any such effort
as soon as it comes up in committee.

% =
Labelled clearly as an opposi-
tion bill to the Wheeler plan, the

White measure is acting as a deter-
ent against reorganization legisla-

Page 12 ¢ March 1, 1939

SALIENT FEATURES OF THE WHITE BILL

FOLLOWING are the principal provisions of the White Bill (S-1520):

1. Abolishes offices now held by members of the FCC and provides
for appointment of 11 members, as against the three-man proposal in
the Wheeler bill. All subordinate offices would remain the same.

2. Creates two autonomous divisions of five members each to be
known as (a) Division of Public Communications, handling broadcasting,
television and related services, and (b) Division of Private Communi-
cations, dealing with comimon carviers and related non-broadcasting
services.

3. Provides that chairman would not sit as a member of either
division but should be chief executive officer and in effect the admin-
istrator, with no vote on division actions. The chairman would draw
$12,000 per year as against $10,000 for other members.

4. Provides that members of each division be appointed originally for
two, three, four, five and six years, respectively, and thereafter for
gix-year terms. Chairman initially would be appointed for two years
with subsequent appointments for six-year terms.

5. Requires whole commission should function only on allocations
of frequencies to various radio services and handle rules of general
rather than specific application; also to act on matters not specifically
within the jurisdiction of the two established divisions.

6. Requires licenses for broadcast stations be automatically issued for
a minimum term of one year and for not more than three years, as
against the present six-month licenses.

7. Broadens the political section of the law so that while no licensee
would have power to censor programs he would not be required to
broadcast slanderous or libelous matter. Licensee is given the right to
demand and receive a complete and accurate copy of the material to
be broadcast in advance.

8. Requires identification of speakers on public or political questions,
The speaker would disclose in writing the names of persons or organi-
zations upon whose behalf the broadecast is made, to be announced both
at the beginning and the end of such broadcast. Officials would be identi-
fied as to the office held and as to whether it is elective or appointive
and by what political unit or official the election or appointment is exer-
cised.

9. Changes appellate provisions to permit appeals from denial of
transfers of stations and from experimental and temporary grants along
with revocations, suspensions, modifications and other FCC instruments
of authorization. This broadens materially the present act and elimi-
nates misunderstandings on the right of appeal, particularly from experi-
mental authorizations and transfer denials.

10. Provides for rehearing and reconsideration of petitions by the
particular division rather than the full Commission since each division
would be completely autonomous and since in effect it would be two
separate Commissions under one roof.

11. Reinstates requirement for examiner’s reports, which would mean
a return to the procedure abolished by Chairman MecNineh and would
supplant existing procedure of proposed statements of fact by the
Commission rather than examiner’s reports and recommendations.

tion of any sort at this session.
As a matter of fact, Senator his views with Senator White's.
Wheeler already has indicated his The only word from the Senate
ardor has cooled on his own bill and Committee is that hearings “might”

that he is willing to compromise

Drawn for BROADCASTING by Sid Hix
Wiy Didu't We Think of That, Dudley ™

start by March 15. Chances are,
however, that hearings will not be-
gin by that date and in some quar-
ters extreme doubt was expressed
as to whether any would be held
this session at all.

Even if hearings are held by the
Senate Committee, the picture on
the House side is far less encourag-
ing. Chairman Lea of the House
Interstate Commerce Committee,
who has introduced a companion
bill to the Wheeler measure, has
stated repeatedly he would not have
his committee consider the legisla-
tion until Senate action has been
taken.

White Delivers Sharp Attack

Senator White, recognized as the
foremost authority on radio in Con-
gress, introduced his measure after
he had issued a blistering attack
Feb. 17 on the Wheeler bill and
its sponsor, Chairman MecNinch.
Declaring the measure served no
good end whatsoever, he said it
was “crude in draft, wrong in
principle, political in purpose, and
carries in its terms and implica-
tions a sinister threat to all our
communication facilities and to the
country itself.”

Prior to the introduction of his
bill, Senator White had conferred
with members of the NAB legis-
lative committee and with a num-
ber of legal practitioners before the
FCC as well as others identified
with broadcasting and communi-
cations. He had the whole matter
under advisement for several
weeks—in fact, long before the
MeNinch measure was introduced
by Senator Wheeler. For several
years Senator White has advocated
a far-reaching fact-finding inquiry
with a view to rewriting and mod-
ernizing the law.

From the industry standpoint,
the White proposal for a clear
demarcation between broadcast and
non-broadeast regulation is gen-
erally favored. However, there was
no unanimity of view that the 11-
man proposal is the answer, and
there is general opposition to the
McNinch-Wheeler three-man prop-
osition because of the dangers in-
herent in a “totalitarian” type of
administration where the chair-
man would be the key figure, with
the possibility that at least one
“puppet” commissioner would al-
ways vote with him.

Autonomous Units

In introducing his bill, Senator
White told the Senate he recog-
nized “infirmities” in it but said
he felt the substantive provisions
were sound and should be consid-
ered by the committee whenever
the Wheeler Bill is taken up.

He admitted also that he did not
regard it as imperative that the
number of commissioners should
be 11 but that he did think it nec-
essary that there should be a break-
down into divisions, whether the
number be 7 or 11 or whether the
divisions be three or five men. There
should be a “statutory breakdown
and statutory jurisdiction in the di-
visions,” he said, in calling for
completely autonomous units.

The proposed Division of Pub-
lic Communications would handle
all matters dealing with broadcast-

(Continued on page 70)
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NAB Picks Cdpy right, Program Groups
As Board Votes to Promote Industry

COMMITTEES to handle the broad-
casting industry’s copyright and
program self-censorship regulation
problems were announced b{ NAB
President Neville Miller following
meetings of the NAB board of di-
rectors in Washington Feb. 27-28.
At the meetings the board approved
the joint NAB-RMA plan for in-
dustry-wide cooperation in promot-
ing listening as well as receiving
set sales.

Mr. Miller will act as ex officio
member and chairman of each com-
mittee. The copyright committee
was directed to meet in the Hotel
Ambassador, New York, March 13,
and the program committee at the
same place March 16,

The copyright committee, which
will prepare for negotiations with
ASCAP for modification of existing
contracts which expire Dec. 31,
1940, will include Edwin W. Craig,
WSM; Walter J. Damm, WTMJ;
John Elmer, WCBM; Mark Eth-
ridge, WHAS; Gregory P. Gentling,
KROC; Edward Klauber, CBS;
Lenox R. Lohr, NBC; Clair R. Mec-
Collough, Mason - Dixon Group;
John Shepard 3d, Yankee Network;
Theodore C. Streibert, MBS and
WOR; Harold Wheelahan, WSMB.

The self-regulation committee,
which will survey available data
and suggestions relating to pro-
gram policies with a view to broad-
ening the industry Code of Ethics
to eliminate objectionable broad-
cast matter, will include Edgar L.
Bill, WMBD; E. B. Craney, KGIR;
Walter J. Damm, WTMJ; Earl J.
Glade, KSL; Herb Hollister, KANS;
Edward Klauber, CBS; Lenox R.
Lohr, NBC; Paul Morency,
WTIC; Samuel R. Rosenbaum,
WFIL; Theodore C. Streibert, MBS

and WOR; Karl O. Wyler, KTSM.
The board adopted a plan under
which it will collaborate with the
NAB Sales Managers’ Committee
in promoting radio as an advertis-
ing medium. Material designed to
sell radio in competition with other
media will be developed by the
NAB in collaboration with the
Sales Managers’ group through a
“Bureau of Radio Advertising”
which would become radio’s coun-
terpart of the Bureau of Advertis-
ine of the American Newspaper
Publishers Assn. The bplan was
projected by Ed Kirby, NAB pub-
lic relations director, and entailed
no funds. It will be sunervised bv
Mr. Kirby and Paul F. Peter, NAB
research director.
In approving the joint NAB-
RMA vlan, the board authorized
expenditure of additional funds in
the handling of preparatory work.
Several weeks ago both NAB and
RMA anpropriated $2.500 each to
launch the preliminary work.
With all but five of the 23 mem-
bers present. the board ratified the
action of NAB trusteees of the
NAB Bureau of Copyrights in trans-
ferring the public domain recorded
librarv to Langlois & Wentworth.
The board decided to cooverate
with the Advertising Federation of
America. of which the NAR is an
affiliate, and hold a departmental
on radio advertising in New York
during the AFA convention June
18-22. Craig Jawrence. sales man-
ager of Iowa Broadcasting Svstem.
as chairman of the Sales Managers’
Committee. will preside at the de-
partmental and arrange it.
Mr. Miller outlined the status of
the Federal Radio Education Com-
mittee fund to which the industry

Holding Good News Time

GENERAL FOODS Corp, New
York, after it has terminated its
alliance with M-G-M Studios in
the production of the NBC pro-
gram Good News of 1989 on June
29, is planning to retain the same
network time on Thursday from 9
to 10 p. m., for which it has con-
tracted until Jan. 1, 1940, and will
present a new Hollywood show.
Keeping the same title of Good
News, the program will be similar
to the present series, with Fanny
Brice and Meredith Wilson con-
tinuing as stars. Benton & Bowles,
New York, is the agency in charge.

is pledged to contribute $83,000
towards a $250,000 fund for edu-
cational broadcasting projects. The
total pledged of the $83,000 com-
mitment is approximately $46,000,
he declared, of which $36,000 has
been paid. Approximately $28,000
in casﬁ has been turned over to Dr.
John W. Studebaker, U. S. Commis-
sioner of Education, who is chair-
man of the Committee.

Present were John Shepard 3d,
Yankee Network; Harry C. Wilder,
WSYR; Clair R. McCollough,
WDEL, John A. Kennedy, WCHS;
W. Walter Tison, WFLA; Mark
Ethridge, WHAS; John Fetzer,
WKZ0O; Walter Damm, WTMJ;
John J, Gillin Jr.,, WOW; Earl H.
Gammons, WCCO; Herb Hollister,
KANS; O. L. Taylor, KGNC; Gene
O’Fallon, KFEL; Ralph R. Brun-
ton, KJBS; Donald W. Thornburgh,
CBS Los Angeles vice-president;
Lambdin Kay, WSB; Frank M.
Russell, NBC Washington vice-
president, and John Elmer, WCBM,
Baltimore. Absent were E. o
Craig, WSM; Elliott Roosevelt,
Texas State Network; Harold V.
Hough, WBAP-XGKO; C. W.
Myers, KOIN; E. A, Allen, WLVA.

Text of NAB Statement on the Legislative Situation . . .

LEGISLATION peunding before Con-
gress providing for the reorganiza-
tion of the FCC requires that the
NAB as the spokesman for the indus-
try, make clear to its members and
to the public the important issues in-
volved in any proposal to change the
basic law setting up the regulatory
agency.

NAB feels that the present system
of broadcasting in the United States
has operated in the public interest
ancd  has merited pnblic approval.
While the necessity for certain ad-
ministrative changes may exist, we
do not feel that there is any demand
upon the part of the public for any
fundamental change in the structure
of broadeasting itself, On the con-
trary, it is our earnest feeling that
no proposal involving changes in reg-
ulatory policy should go so far as to
hamper the system which has resulted
in superior listening service to the
public.

The extent of public acceptance of
broadeasting in the United States is
evidenced by developments of the bast
ten vears. More than 81¢ of the fam-
ilies in this country had ncquired
vadio sets in 1938 as compared with
22¢% ownership in 1927. Listening
habits have developed from casual
tuning of occasional programs to an
average use per day of five hours
for each radijo set. The radio has be-
come :n intimate part of the family
life of Americans. These factors ave
due principally to a system in which
private operators have been provided
with the proper incentive to win and
hold the listeners’ attention. By the
same token they argue the ahsence
of necessity or desirability for auy
radieal changes in regnlatory policy.

We feel that there are certain

principles which should serve as guides
in the formulation of public policy
with regard to communications and
broadeasting, These principles in-
clude the following:

There must be effective recoguition
of the basic and fundamental differ-
ences betwen the functions. duties and
responsibilities of a regulatory agency
as they pertain to hroadeasting and
common carriers. Under the present
law, the effort is made to provide reg-
ulation by the same agency for both.
That, we feel. is an anomaly and has
undoubtedly contributed to confusion
within the Commission and eriticism
from without. Inherently there are
difficulties in the effort of a single
agency attempting to regulate such di-
verse types of industry. We believe
that Congress should take cognizance
of that diversity aud make provision
for it in the setup of the Commission.
While we take no position as to the
number of Commisisoners. we do feel
that the Commissiou should be large
enough to dispel any doubt of the
Government’s desire for domestic regu-
lation.

There must he no censorship of
programs. Congressional poliey as ex-
pressed in the acts of 1927 and 1934
has expressly forbidden censorship of
radio programs and has undertaken to
guarantee to the American people
their vight to he the final arbiters of
what they shall hear. and by the same
token. what programs shall be broad-
cast. The American people have heen
effectively their own censors; their
own tastes have elevated the stan-
dards of radio and will continue to
elevate them. The radio industry read-
ily acknowledges that it is still in a
developing stage. but we eontend that
it is not possible by any legislative
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fint to establish taste or standards
and we feel strongly that Congress
does not desire to, and should not. de-
part from its established policy. More-
over, we feel that any proposal in
legislation looking toward that result
should be defeated.

There must be adequate recognition
of the principle that the FCC. or
whatever other Commisison is created
to regulate broadeasting, is an ad-
ministrative agency functioning under
specific mandate of Congress and in
accordance with standards enacted by
Congress, As the administrative agency
executing the mandate of Congress.
the functions of such board or com-
mission should he clearly expressed
and defined and the rights, duties and
obligations of the parties appearing
before such board or Commission
should he more clearly subject to ap-
propriate judicial determination hy
courts established for such purpose.
Therefore. it is submitted t]hnt the
appellate procedure in the existing
act should be clavified,

At present broadeasting stations ave
being overwhelmed by questionnaires.
demands for information which ob-
viously come from an atmosphere of
common carrier regulation. Our feel-
ing is that the continuation of the
practice is not only harassing but also
dangerous, in that it must inevitably
lead to regulation of program con-
tent, The association will and must
oppose any proposal which gives legis-
lative status to the practice.

I accordance with these principles.
the directors of the NAB have re-
qnested the president of the organiza-
tion. Neville Miller. to appear before
Congressional committees representing
the association.

Appropriation Bill
Still Slights FCC

New Reorganization Measure
Involves FCC Operation

FCC’s status as a Congressional
stepchild became more pronounced
Feb. 22 when the Senate passed the
Independent Offices Appropriations
Bill without provision for funds
for the agency after June 30. In
so doing, it approved the action of
the House, which on Feb. 8 entirely
eliminated the Commission on the
ground that reorganization legis-
Iation is pending and that funds
should not be provided until action
was taken on the change in the
FCC makeup.

Budget estimates for the FCC
for the 1940 fiscal year beginning
July 1 totaled $2,038,175, an in-
crease of approximately $300,000
over the present appropriation.
The House Subcommittee on Ap-
propriations eliminated the FCC
fund after hearings behind closed
doors at which time the reorgani-
zation plan, sponsored by Presi-
dent Roosevelt, first was divulged
by Chairman MecNinch [BROAD-
CASTING, Feb. 15].

Expansion Delayed

The independent offices measure
now goes to conference between
Senate and House. It was stated
authoritatively that there is no
chance whatever of including the
appropriation in the conference
draft. Should reorganization legis-
lation fail at this session, which
is considered probable, the only
way in which the FCC can nrocure
appropriations will be through a
deficiency act or as a rider to some
other bill. Meanwhile, the Commis-
sion cannot proceed with the ex-
pansion it contemplated in the hir-
ing of new engineers, attorneys and
accountants.

In the omnibus Government re-
organization bill, introduced in the
House Feb. 23 by Rep. Cochran
(D-Mo.), several independent agen-
cies, including the FCC, are spe-
cifically exempted from Presiden-
tial reorganization. The Federal
Trade Commission is included in
the group. The bill provides that
other functions may be transferred
to such agencies but the plan can-
not provide for reorganization
within them or the transfer of any
function or agency away from
them. Thus, FCC reorganization is
involved not in the omnibus reor-
ganization bill but only in the pend-
ing Wheeler and White measures.

Roma Using 12

ROMA WINE Co., San Francisco
(table wines) on Feb. 18 launched
a half-hour weekly program, Sat-
urdays, 6-6:30 p. m. (PST) en-
titled World's Fair Party With
Art Linkletter on 12 stations of
the Mutual-Don Lee network in
California. On April 1 another will
be added. As a roaming reporter
at the Treasure Island site of the
Golden Gate International Exposi-
tion, Linkletter takes the audience
to high spots of the fair, interview-
ing visitors as he goes. He is as-
sisted by Bill Davidson, of KFRC.
Linkletter resigned recently as ra-
dio director of the fair, effective
April 1. Agency is Cesana & Asso-
ciates, San Francisco.
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State Legislation
Fought by ASCAP
As Mills Testifies

Dozen Legislatures Consider
Fees; Montana Passes Bill

INTRODUCTION in a dozen states
of legislation to “rationalize” col-
lection of royalties for music per-
forming rights has sent ASCAP
officials and attorneys scurrying to
State capitals in an effort to block
passage, according to advices reach-
ing Washington.

E. C. Mills, chairman of ASCAP’s
executive committee, testified Feb.
24 against the bill introduced in the
New Mexico State Legislature. Fol-
lowing the pattern of measures in-
troduced in other States, the bill
would force full disclosure of copy-
right ownership by licensing pools
and would seek to prevent levying
of a licensee fee based on programs
which do not include music falling
within the license.

In Montana, despite ASCAP op-
position, a new copyright law to
supplant that enacted in 1937, re-
stricting ASCAP, favorably by the
committee passed unanimously
Feb. 27 and became law the same
day when Gov. Ayres signed it.
ASCAP argued unconstitutionality,
and hired a local attorney for
about a 10-minute presentation.
In North Dakota, ASCAP planned
to have Mrs. Carrie Jacobs Bond,
composer of A Perfect Day, appear
in opposition to the pending bill.

As applied to broadcasting, it
was pointed out, such legislation
would prevent imposition of a li-
cense fee on gross receipts, irre-
spective of whether the programs
use music, as required by the pres-
ent ASCAP license. It would com-
pel issuance of a license similar to
that given by ASCAP to many
newspaper-owned stations, requir-
ing that a percentage of income be
paid on programs using ASCAP
music only. The New Mexico legis-
lation is similar to that pending
before the legislature of Connecti-
cut, and in other states.

E. C. Mills Testifies

In his testimony before the New
Mexico legislature, Mr. Mills
warned that ASCAP cannot guar-
antee to grant licenses for per-
formance of individual musical
numbers in states which adopt re-
strictive legislation. Asking for an
unfavorable report on the bill,
which already has passed the Sen-
ate, he charged the statute was
originated by A, W. Bennett, NAB
attorney, and that networks and
large outlets were attempting to
make local stations “kicking dogs”
for test legislation. He termed it a
“preposterous and insolent at-
tempt to impose an undue burden
on ASCAP” and “an attempt to
harass this organization which is
not trying to operate as a profit-
making firm, but is in business
purely to protect the composers.”

This legislation is being sought,
Mr. Mills contended, “purely on
the assumption that ASCAP will
continue to grant licenses for the
performance of these musical se-
lections individually.” He added he
could “in no way guarantee” that
such a licensing arrangement
would be acceptable but concluded
that “although this law is plainly
unconstitutional, the Society may
elect to let it go into effect merely
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Ad Lib Advertising Monitored
As FTC Broadens Campaign

CLAMPING DOWN on careless in-
formal claims for advertised prod-
ucts by ad libbing announcers, and
placing commercial continuity de-
partments of radio stations under
surveillance along with advertising
agencies, the Radio & Periodicals
Division of the Federal Trade Com-
mission announced Feb. 20 further
broadening of its attack on false
and misleading radio advertising
under the Wheeler-Lea Act.

With four new lawyers assigned
to the Division, a definite program
of checking local ad libbed com-
mercial programs has been started,
using volunteer tipsters among
private citizens as well as day and

to show broadcasters what will hap-
pen under similar statutes.”
Backing up the ASCAP stand
were I. E. Lambert, Santa Fe at-
torney and former RCA counsel,
and former Gov. M. C. Mechem,
who represented T. M. Pepperday,
operator of KOB. Mr. Lambert
said he appeared solely as a citi-
zen, and appealed to the Commit-
tee to drop the measure, declaring
that for 15 years he had repre-
sented both RCA and NBC in fight-
ing ASCAP and “these firms are
now admitting their mistake.” Mr.
Pepperday, in a letter which Mr.
Mechem read, said “the only solu-
tion to the problem of radio per-

. forming rights is that offered by

ASCAP.”
Adopted by Five States

A hearing on the Connecticut bill
has been set for March 2.

During the last two years, legis-
lation seeking to make ASCAP and
other copyright groups subject to
State anti-monopoly legislation has
been adopted in five states. Bills
having a similar purpose are pend-
ing in a dozen States, including
New Mexico, Connecticut, Kansas,
Oregon and Washington.

At a meeting in Seattle Feb. 16,
Washington State broadcasters dis-
cussed new legislation to supplant
the existing anti-copyright law.
Louis Wasmer, president of KHQ
and KGA, Spokane, changed his po-
sition, it is reported, by asserting
that State legislation was not the
answer and that he favored repeal
of the 1937 law. He espoused the
view that amendment of the Fed-
eral law was the only solution.

On motion of T. W. Symons Jr.,
head of KFPY, Spokane, and KXL,
Portland, that the 1937 Act should
not be repealed unless a suitable
substitute is provided, the mem-
bership voted 13 to 4 in favor of
that course. Mr. Wasmer and Birt
Fisher, general manager of KOMO-
KJR, cast the dissenting votes
against the proposal.

The membership went on record
in favor of a new bill repealing the
existing Act but following the the-
ory of the “per program basis” of
payment.

In addition to activity on copy-
right in State legislatures, a num-
ber of bills have been introduced
and passed designed to give broad-
casters a degree of protection from
libel and slander uttered over their
facilities. A number of bills deal-
ing with food, drug and cosmetic
advertising also have been intro-
duced.

night listeners among the Division
staff itself, according to PGad B.
Morehouse, director.

Mr. Morehouse also has an-
nounced that two of the new ques-
tionnaires for advertising agencies
have been distributed, with a third
in preparation. One agency reply
has been received, and the case is
being checked.

Explaining the FTC’s efforts to
check on the free and easy adver-
tising blurbs used by ad libbing
announcers, who usually build their
programs around musical record-
ings, he said the suspicion exists
that advertising claims made on
these programs often know no lim-
its and that the announcers fre-
quently stray far afield from their
written scripts. In this connection,
Mr. Morehouse declared his Divi-
sion will draw no line of demarca-
tion between an independent adver-
tising agency and the commercial
continuity department of a radio
station which might prepare ques-
tionable advertising copy.

The checkup is being conducted
by volunteers from the Division
staff, with one person taking a turn
at the radio each night and morn-
ing in the week, he explained, add-
ing that these checkers have been
able to tune in programs from all
parts of the country. He said a sys-
tem of volunteer tipsters is being
developed by the Division, which
frequently receives, and always an-
swers, letters from private citizens
calling attention to claims.

REITER AND SPADEA

LAUNCH REP FIRM

FORMATION of the new station
representation firm of Reiter-
Spadea Co. was announced Feb.
27. It will comprise a partnership
of Virgil Reiter Jr., former Trans-
american vice-president, and Joseph
R. Spadea, until March 1 Detroit
manager of Edward Petry & Co.

Mr. Reiter, who resigned recent-
ly from Transamerican to veopen
his office in Chicago, represents
WCAU, Philadelphia, in the mid-
west territory. Maintaining offices
in the Wrigley Building, he was
Transamerican vice-president in
New York and Chicago during the
last two years and before that
operated his own Chicago business.

Mr. Spadea, who for six years
has managed the Petry office in
Detroit, will open an office in New
York for the new organization.
Both men are pioneers in radio
sales, having started with Scott
Howe Bowen in 1929.

Mrs. Powel Crosley Jr.

MRS. GWENDOLYN AIKEN
CROSLEY, wife of Powel Crosley
Jr., president of WLW and WSAJ,
died suddenly of a heart attack
Feb. 26 in Sarasota, Fla. She was
48. Mrs. Crosley had accompanied
her husband to the airport Feb. 25
when he left for Cincinnati. She
was the daughter of the late Walter
H. Aiken, former supervisor of
music in Cincinnati schools. Sur-
viving, in addition to her husband,
are a son, Powel Crosley 3rd, a
daughter, Mrs. Page Jennings, two
brothers and four grandsons.

Satisfactory Pact
Main ASCAP Aim

Paine Suggests Broadcasters
Agree on Contract Formula

WHEN a new contract is drawn
between ASCAP and the broadecast-
ers to succeed the current agree-
ment, which expires Dec. 31, 1940,
ASCAP would like it to be the kind
of contract that can be put away
and forgotten about until it too
expires, according to John G.
Paine, general manager of the
music licensing organization.

“ASCAP,” he told BROADCASTING,
“is a service organization and we
can only continue in business suc-
cessfully as long as we continue
to give the entertainment business
—broadcasters and other users of
our music—the kind of service
they want. If a contract has to be
referred to constantly so that it
becomes an aggravation, or if its
terms are not satisfactory to both
parties, then it's not a desirable
thing for either side and not good
business.”

The Open Door

Reiterating the statement of E.
Claude Mills, chairman of the
ASCAP administrative committee,
that the door is open for discussion
of the broadeasting problem at all
times, Mr. Paine said broadcasters
should first decide what kind of a
contract they want before they ask
ASCAP to change the present pro-
visions.

“We are continually being
asked,” he said, “whether in 1940
we will have contracts with the
networks as well as with individ-
ual stations, what we intend to do
about clearing music at the source
and similar problems which it
seems to me are questions to be
decided by the broadecasters and
not by ASCAP. When the broad-
casting industry knows exactly
what kind of a contract it wants
we will do the best we can to
work out a mew contract on that
basis.”

Referring to the anti-ASCAP
legislation already passed or pend-
ing in about a dozen States, Mr.
Paine pointed out that if ASCAP
were to be broken up, broadcast-
ers would find themselves con-
fronted with many problems that
are now avoided through ASCAP's
activities. For instance, ASCAP
rules prevent the giving of ex-
clusive rights to any music of any
ASCAP member to any one per-
son, but insist that all licensees be
treated equally. If there were no
ASCAP then there would be noth-
ing to prevent a writer or publish-
er from selling NBC, say, the ex-
clusive right to broadcast its musi-
cal compositions. Or it might sell
to Standard Brands the exclusive
right to broadcast “Tea for Two,”
and anyone else desiring to use
the number would have to go to
this company for permission. Such
complications, says Mr. Paine,
might prove a far worse headache
to the broadcasting industry than
some of the provisions of the
ASCAP contract.

Asked about the planned con-
versations between himself and
Neville Miller, NAB president, in
an effort to find a reasonable and
businesslike approach to the new
contract, Mr. Paine said that he
and Mr. Miller had talked casual-
ly several times but that they had
not yet talked contract.
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General Dip in Business

Reduces RCA’s Profits

RCA and its subsidiaries earned
a net profit of $7,412,072 on a
gross income from operations of
$99,200,627 during 1938, according
to its annual report released Feb.
27. This compares with a net profit
of $9,024,858 on a gross of $111,
852,876 during 1937. Gen. James
G. Harold, chairman, and David
Sarnoff, president, state in their
report that broadcasting, manufac-
turing and communications all
“operated on a profitable basis and
made new advances that hold en-
couraging promise for the future.”
Reduced gross and net were at-
tributed to the general decline in
business.

The 1938 net vrepresents the
equivalent of 30 cents a share of
common stock after preferred divi-
dend requirements, compared with
42 cents a share in 1937. While the
report does not break down the
revenues and profits of individual
subsidiaries, it is pointed out that
sales of time by NBC, RCA’s
broadecasting subsidiary, showed a
49% gain over 1937. NBC’s gross
network time sales in 1938 amount-
ed to $41,462,679 [BROADCASTING,
1989 Yearbook]. This does not in-
clude owned and managed station
revenues.

Mr. Sarnoff, after a meeting of
the board of directors, Feb. 24
announced the company has de-
clared a quarterly dividend of
87%c per share on the outstanding
shares of its $3.50 cumulative con-
vertible first preferred stock, and a
quarterly dividend of $1.25 per
share on the outstanding “B” pre-
ferred.

Crosley Corp._ Arranges

New York Fair Exhibit

CROSLEY Corp., Cincinnati, is
building its own exhibit structure
at the New York World’s Fair at
a cost of more than $100,000 to dis-
play its complete line of radios, ra-
dio-phonograph combinations,
Reado facsimile, Shelvador refrig-
erators, washers, ironers, gas and
electric ranges, Koldrink bottle
coolers and Coolrest bed coolers.
The Reado will be operated with
a facsimile transmitter so visitors
can see how visual broadcasts are
made. Engineers will explain oper-
ation of the Reado. The building
was designed by Sundberg & Fer-
ar, Detroit, in collaboration with
Holland and White, New York. A
studio for broadcasts to be sent
over WLW and networks will be
maintained in the building.

KWKH Gets 50 Kw.

KWKH, Shreveport, La., will short-
ly increase from 10,000 to 50,000
watts on 1100 ke., under an FCC
decision Feb. 27 authorizing the
boost. The grant was made with-
out a hearing. KWKH is regularly
assigned half-time to the 850 ke.
clear channel now occupied by
WWL, New Orleans, which recent-
ly also went to 50,000 watts. It
uses 1100 ke. full time under a
special outhorization, the only other
stations assigned to that channel
being WBIL, New York, and WPG,
Atlantic City, which share time us-
ing 5,000 watts and the combining
of which is proposed by Arde Bul-
ova. Under the Havana Treaty
stations on 1100 ke. eventually will
shift to 1130 ke.

WOR Starts Associated Press Service;
Soon May Be Extended to CBS and MBS

INSTALLATION of two Associ-
ated Press teletypes, one for na-
tional and the other for State
news, at WOR, Newark, on Feb.
21 signified the completion of ar-
rangements between the station
and AP, making the news of the
press association available for bul-
letin or flash broadcasts on a sus-
taining basis. This service, similar
to that which was started at NBC
on Feb. 9 [BROADCASTING, Feb. 15],
is furnished as a “public service”
by AP, without payment by the
station except for the actual ex-
pense incurred in transmitting the
news from the press association’s
headquarters to the station.
While the arrangement negoti-
ated by WOR with AP applies
only to this station, it is possible
the service may later be extended
to the entire Mutual Network.
Conversations have also been held
between AP and CBS and it is ex-
pected this network will soon be-
gin using AP news on the same
basis as NBC and WOR. The serv-
ice will also be available to other
stations within the New York met-
ropolitan area, according to W. J.
McCambridge, assistant general

Midnight Test

LATE listeners who tuned in
WJZ, New York, at midnight
on Feb. 22 were surprised to
hear Fred Allen’s Town Heall
Tonight, heard earlier in the
evening on WEAF. Explana-
tion was that NBC had de-
cided to test audience reac-
tion to a commercial program
at this hour and had ar-
ranged with Bristol-Myers
Co., sponsor, to add WJZ to
the western rebroadecast.
Test will continue several
weeks and NBC will survey
listeners to learn how they
liked this type of program
in comparison to the usual
dance music.

WBS Chicago studios became a hennery some six weeks ago when 26

manager of AP, who said the mat-
ter was now under discussion with
several stations. Whether the serv-
ice would be extended to stations
outside the metropolitan area is
still an open question, he stated.

AP’s Broadcast Policy

Unlike NBC, which broadcasts
two five-minute periods of AP
news daily, WOR is at present
using this service only for bulle-
tins and flashes to supplement its
Transradio Press Service reports
just as it used news supplied by
the Press Radio Bureau, which
WOR discontinued early in Janu-
ary. CBS and NBC stopped their
use of Press Radio news on Dec.
24, shortly after AP had ceased
serving the Bureau.

Theory of the AP tieup with ra-
dio is given in a letter written to
G. W. Johnstone, director of pub-
lic relations for WOR, who handled
the negotiations resulting in the
station’s securing AP service, by
Kent Cooper, AP managing direc-
tor, which reads in part:

“For several years The Associ-
ated Press has made its news serv-
ice available for news bulletin
broadcasting as an element of
‘sustaining programs’, that is,
broadcasting without advertising
sponsorship. This availability was
our contribution toward a public
service and had been afforded indi-
rectly through the Press Radio Bu-
reau on the motion of a committee
of members of the AP acting as a
unit of the American Newspaper
Publishers Assn. For reasons not
of our making it was necessary for
us to suspend that method of avail-
ability. Such method was always
subject to summary discontinuance
at any time by the AP and now
that the same has been discontinued
it will not be expedient to resume
it. At the same time the AP still
feels that its obligation to the pub-
lic remains unchanged.

“News broadcasting practice,”
the letter continues, “has developed
along two lines—that which in-

volves no profitable remuneration
to the news association and that

one-day-old chicks were placed in a brooder and their growth on 2 sole
diet of Purina Chick Startena and water watched by officials and pro-
gram participants of Ralston Purina Co., St. Louis, sponsoring the
Checkerboard Time transcription on 90 stations. Similar chick-raising
demonstrations by local Purina dealers are planned as a tieup with the
program. In this picture, taken in the WBS studios, where the growing
chicks were the cynosure of all visitors, are (1 to r) Jack Stillwell, an-
nouncer; Chick Martin, m.c. and vocalist; the Cackle Sisters, and C. S.
Johnson, head of the Purina poultry division, frequently heard on the

Checkerboard Time program.
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FCC UPHOLDS W AAW
SALE TO NEWSPAPER

THAT the FCC majority appar-
ently does not feel empowered to
refuse to authorize transfers of
ownership of stations to newspap-
er interests was again demonstrat-
ed Feb. 27 when without a_hearing
it authorized the sale of WAAW,
Omaha, to the publishers of the
Omaha World-Herald. Chairman
McNinch and Commissioner Walk-
er dissented.

The station, operating with 500
watts daytime only on 660 kc., was
sold by the Omaha Grain Exchange
for approximately $60,000.

This was the third transfer to
newspaper interests authorized so
far this year. On Jan. 9 the Com-
mission authorized the sale of
KVOA, Tucson, Ariz., to the KTAR
Broadcasting Co., operator of
KTAR, Phonenix, and controlled
by the Phoenixz Republic and Ga-
zette. On Jan. 24 it authorized the
transfer of WGH, Newport News,
Va., to the publishers of the New-
port News Daily News and Times-
Herald.

More for Beatrice

BEATRICE CREAMERY Co.,
Chicago (Meadow Gold), has ex-
panded the list for its weekly half-
hour disc series, Lightnin’ Jim, to
WHO KSD KFRU KFEQ WOW
and has renewed on WWJ WCAE
KLZ and twice weekly on WGN.
Agency is Lord & Thomas Chicago.

for which the news agency re-
ceives revenue from an advertising
sponsor. These classifications hav-
ing arisen, the AP’s only concern
is that in making its news avail-
able for broadcasting in one classi-
fication there be no elemental con-
flict due to the manner in which
the broadcasting is done. Broad-
ly speaking, it feels that it does
not now wish to invade the broad-
casting field of those who sell news
for profit nor does it want to pro-
ceed further if the news of those
who sell for profit is utilized on
similar sustaining programs.”

Credits Required

In addition to stipulating that
its news shall not be used on spon-
sored programs, AP’s agreement
also says that the station must
credit the Associated Press at the
beginning and end of each broad-
cast, the ending credit to read:
“This news is furnished by the As-
sociated Press as a public service.
For further details, read your As-
sociated Press newspapers.” (The
rumor that the delay in an agree-
ment between AP and CBS was
due to the network’s objection to
this closing credit as being too
commercial was firmly denied by
Mr. McCambridge.)

The agreement further stipu-
lates that the broadcaster shall co-
operate with a monitor from AP
if one is decided upon; that the
broadcaster shall furnish AP daily
with a copy of what part of its
news was broadcast during the
previous day, and that either party
may terminate the agreement on
30 days written notice. It is be-
lieved that broadcasters will at-
tempt to have the service continue
without a monitor, preferring to
get the news promptly and to proe-
ess it themselves rather than to
have it held up while it is being
prepared for radio by AP.
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Summer Baseball Schedules

Being Completed by Sponsors

Lists of Games Not Yet Ready; Many Stations Send
Sports Announcers to Spring Training Camps

OPENING of spring training for
major and minor league baseball
teams finds sponsors still working
out details of broadcast schedules
for the season, which starts in mid-
April.

Again General Mills, Socony-
Vacuum 0il Co., Procter & Gamble,
Atlantic Refining Co., Goodrich
Tire & Rubber Co. and P. Lorillard
Co. will head the list of national
advertisers sponsoring baseball
play-by-play and incidental pro-
grams based on scores and game
resumes.

As in past years many stations
are sending announcers to spring
training camps to broadcast either
by direct wire or transeription.

New York Plans

Red Barber, first rank sports an-
nouncer who recently left WLW-
WSAI to join the sports staff of
General Mills [BROADCASTING, Jan.
1], has been assigned to broadecast
the games of the Brooklyn Dodgers
which will be cooperatively spon-
sored by General Mills, Socony-
Vacuum Oil Co. and Procter &
Gamble Co. Although the announce-
ment that the Dodgers’ games
would be broadcast under this
three-way sponsorship was made
early in December by Larry Mac-
Phail, manager of the team [BROAD-
CASTING, Dec. 15], no contract for
station facilities had been signed
by Feb. 217.

Neither had a decision been made
as to whether the Dodgers would
allow broadcasting of their Sunday
games or would follow the example
of the Yankees and Giants, whose
home games will also be broadecast
under the same sponsorship, in ban-
ning Sunday broadecasting. A third
possibility is that the Brooklyn
team will permit broadcasting of
their Sunday games away from
home, but will go along with the
New York clubs in keeping their
Sunday games at home off the air.

West Coast Games

General Mills and Goodrich Tire
& Rubber Co. again will jointly
sponsor day and night games of
the Pacific Coast Baseball League.

KGO was chosen again to broad-
cast all games of the San Francisco
club and KROW, Oakland, will
carry games played by the Oakland
team.

General Mills and Goodrich will
alternate in sponsorship. All home
games will be broadcast direct from
Seals Stadium in San Francisco and
the Oakland baseball park with
recreations of games away. Ernie
Smith will announce the San Fran-
cisco contests and Dean Maddox
has been signed for the Qakland
games. The Pacific Coast baseball
season starts on April 1. Westco
Adv. Agency, San Francisco, placed
the account.

Texas Co., New York, makers of
Texaco gas, for the fifth consecu-
tive year will sponsor Hal Totten’s
baseball review nightly on WCFL,
Chicago, from 6:45 to 7 p. m. Pro-
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gram starts this spring at the be-
ginning of the baseball season.
Buchanan & Co., New York, placed
the account.

The General Mills-Socony sched-
ule includes all games of the Kan-
sas City Blues on combined facili-
ties of KMBC and KCKN. KMBC
will originate all games, with Walt
Lochman at the mike. Under tenta-
tive plans KMBC will carry after-
noon games and KCKN night
games, with KMBC picking up
night games at 9:45.

P. Lorillard Co., New York, will
sponsor a quarter-hour baseball
resume daily on WHK, Cleveland,
during the coming season to adver-
tise its tobacco products. Lennen &
Mitchell, New York, is agency.

Waitt & i}ond Sports

WAITT & BOND, Newark, has
started a series of 81 thrice-weekly
quarter-hour sports summaries on
a 16-station Yankee network for
Blackstone cigars. A similar pro-
gram is also sponsored on WGY,
Schenectady. A series of 36 football
quarter-hours starts Oect. 8 on 7
Yankee stations. Agency is BBDO,
New York.

GENERAL MILLS, through Knox-
Reeves, Minneapolis, has aequired ra-
dio rights to all pro foothall gnmes of
the Washington Redskins in 1939, as
well as an option on 1940 games.

Avalon Sports Spots

BROWN & Williamson Tobacco
Co., Louisville (Avalon cigarettes)
will use 100-word announcements
following baseball games on Co-
lonial Network, WOOD - WASH,
Grand Rapids, Mich., and KSD, St.
Louis, as well as a thrice-weekly
sports review on WABC, New
York, beginning April 1. Russel M.
Seeds Co., Chicago, is agency.

Yankee Net Announces
Yale Football Sponsor

YANKEE Network announced in
a release dated Feb. 17 that eight
play-by-play broadcasts, plus 15-
minute pre-game commentaries, of
the 1939 Yale football schedule
would be carried on 13 Yankee sta-
tions under sponsorship of Atlantic
Refining Co.

The schedule of games, as an-
nounced by Yankee, follows: Oct.
7, Yale vs. Columbia; Oct. 14, Yale
vs. Penn; Oct. 21, Yale vs. Army;
Oct. 28, Michigan vs. Yale at Ann
Arbor; Nov. 4, Yale vs. Dartmouth;
Nov. 11, Yale vs. Brown; Nov. 18,
Yale vs. Princeton; Nov. 26, to be
announced. Stations are WNAC
WTIC WEAN WTAG WICC
WSAR WNBH WLLH WNLC
WSPR WATR WFEA WLNH.

N. W. Ayer & Son, Philadelphia,
Atlantic’s agency, did not confirm
the announcement, indicating that
it does not release football spon-
sorship schedules until August.

CONSOLIDATED PRODUCTS Co.,
Danville. IlL., will start thrice-weekly
quarter-hour disecs on six midwest
stations for its buttermilk produects.
Mace Adv. Agency, Peoria, has the
acconnt.

Temporary License Procedure

In Program Cases Is Dropped

But FCC in Adopting New Policy Will Resort to
Revocation in Extreme Cases; Craven Dissents

AFTER SEVERAL months of
consideration, the FCC announced
Feb. 27 a change in its procedure
governing program complaints
under which temporary licenses
hereafter will not be issued during
the “investigation” period. Instead,
in extreme cases, the FCC will re-
sort to revocation proceedings—a
new regulatory twist invoked Feb.
20 against KUMA, Yumsa, Ariz.
(see page 26).

In authorizing the new proce-
dure, which came after a torrent of
criticism from stations protesting
mainly the stigma of temporary
licenses, the Commission adopted a
report submitted by a majority of
a special three-man committee
which was designated to study the
subject just a year ago. As adopt-
ed, the report, in effect, simply
changes FCC procedure. It was of-
fered by Commissioners Sykes and
Payne, while the third member—
Commissioner Craven offered a
minority report.

Commissioner Craven held that
the new procedure is not new at all
but has been in force for the last
half-year. He had advocated a defi-
nite Commission policy which would
alter the entire procedure and avert
what he felt was treading danger-

ously close to censorship. He said
he agreed with the action as far as
it went, but that it did not go far
enough.

Criminal Actions

The basic difference was the con-
clusion by the Commission major-
ity that the Committee was only
authorized to study procedure to
be followed, whereas Commissioner
Craven advocated definite policies
and principles. Voting for the ma-
jority report were Chairman Me-
Ninch and Commissioners Case and
Walker, along with Sykes and
Payne. Commissioner Brown was
absent.

That the Commission in the fu-
ture proposes to collaborate with
the Department of Justice in cases
involving purported criminal viola-
tions, was disclosed in the majority
report. Specific violations covering
lotteries, use of obscene, profane
and indecent language and other
such transgressions will be “con-
temporaneously reported to the De-
partment of Justice for possible
criminal action.”

The Sykes-Payne committee ma-
jority had stated that approximate-
ly 50 letters of complaint, includ-
ing inspectors’ reports, are handled

each week. Of these, some 60%
are classified as frivolous; 30% as
non-informative or general, and
the remaining 10% of an “infor-
mative character, which on their
face appear to warrant some in-
vestigation.”

The frivolous letters, the com-
mittee recommended, should not be
referred to the Commission for ac-
tion. Those of a non-informative
nature should be held for addition-
al information if that course is
warranted but in general should
not be submitted to the Commis-
sion until particular complaint has
been fully developed.

Change in Procedure

As for the 10% which appear to
be informative, the Committee sug-
gested further investigation but
with no “unreasonable demands on
stations” during the interim. This
represents a significant departure
from former practice when the
Commission immediately cited sta-
tions under investigation, issuing
temporary licenses which in turn
resulted in many cases in unfair
competitive practices. Moreover, in
most of these instances, the diffi-
culty usually was compromised
with no punitive action.

Under the new procedure the
Law Department will furnish the
Commission each week a list of
complaints under investigation and
report findings with recommenda-
tions either for renewal of license
or revocation proceedings. “As to
revocation,” said the report, “few
single complaint matters will war-
rant such action.”

To insure judicious handling of
complaints, the committee recom-
mended that three sections of the
Law Department collaborate rather
than the single complaint section.
These sections in turn would report
to the General Counsel when af-
firmative action is to be taken. This
step apparently is aimed at criti-
cism of arbitrary action by a sin-
gle attorney. .

Finally, the majority report rec-
ommended that informal complaints
be not announced publicly until pos-
itive action is taken. Stations will
be sent copies of complaints, how-
ever, without disclosure in the nor-
mal case of the name of the com-
plainant.

“We feel,” said the committee,
“that demand for public informa-
tion concerning an investigation be-
ing conducted will not be made in
the future for the reason that as
a general policy temporary licenses
pending investigation are not war-
ranted and will not be issued.
Upon the designation of an appli-
cation for renewal of license for
hearing, a carefully prepared press
release stating generally the rea-
sons for such action should be pre-
pared. Interested parties as well
as others will have full notice of
the matter to be inquired into, up-
on the issuance of the notice of
hearing. This notice should issue
as soon as possible after Commis-
sion action designating the appli-
cation for hearing.

“As to revocation cases, the
order of revocation itself must be
accompanied by a full statement of
the reasons therefor in accordance
with the provisions of Section
312 (a). If an order of revocation

(Continued on page 78)
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Stay Refused, WLW Returnsto 50 Kw.

Last-Minute Plea for
Order Is Denied

By Court

WLW, Cincinnati, world’'s
first station to operate with
500,000 watts power, returned
to its regular output of 50,000
watts March 1 by FCC man-
date, after one of the hardest
fought legal battles in radio
annals.

Just a matter of hours be-
fore the FCC order reducing
its power to 50,000 watts was
to have become effective, the
U. S. Court of Appeals for the
District of Columbia denied
theCrosley plea for a stayorder
to permit the station to con-
tinue regular operation during
the pendency of its appeal. The
court called for oral arguments, in
chambers, on the restraining order
plea at 5 p. m, Feb. 28, heard
arguments for about an hour from
FCC and WLW counsel, and then
shortly before 7 p. m. cryptically
apr:iognced that the “stay is de-
nied.

Five Years on 500 kw.

By virtue of the court’s edict,
WLW at 3 a. m. on March 1—
only eight hours after the court
ruling—was obliged to reduce its
power to the maximum of 50,000
watts permitted for regular broad-
cast stations. It still holds an ex-
perimental authorization, however,
to broadcast experimentally with
500,000 watts during early morn-
ing hours before dawn, with the
call letters W8XO. It also still has
pending before the FCC, awaiting
hearing, an application for regu-
lar authority to use 500,000 watts,
as do about a dozen other clear
channel stations.

The Commission’s action, so dra-
matically sustained by the court,
terminates WLW’s nearly five
years of operation with so-called
“super-power” which begun in
April, 1934. Except for a brief
period during which it reduced its
night-time power, the station has
operated continuously since then
with that output during regular
hours. It boasted greater primary
and secondary coverage than any
station in the country, not only by
virtue of its power but also be-
cause of its choice 700 kec. clear
channel, and its central location
with virtually ideal propagation
conditions. As a matter of fact,
its coverage as a 50,000-watt sta-
tion was greater than that of prac-
tically any other station at the
time, and even with the power re-
duction its commanding position
may not be materially affected.

The court action came after a
veritable battle of briefs and peti-
tions filed with the court by Duke
M. Patrick, WLW chief counsel,
and William J. Dempsey and Wil.
liam C. Koplovitz, FCC general
counsel and assistant general coun-
sel, respectively. The fact that the
court, with all five of its members
sitting, did not render a written

opinion in a case of such moment
caused some comment. Moreover,
it tended to discourage further ap-
pellate action, which Mr. Patrick
said was not contemplated.

The court decision was a smash-
ing victory for the Dempsey-Koplo-
vitz team, since in effect it sus-
tained their contention that the
court was without authority to
give relief from the FCC’s deci-
sion. Mr. Dempsey argued in the
impromptu session in chambers that
the court not only could not grant
the relief requested, but that under
the law it is powerless to grant an
order keeping a station on the air
after the FCC has permitted a li-
cense to expire by its own terms.

The Dempsey contention brought
brisk questioning from several of
the jurists. Chief Justice Groner
observed that the court in the past
has issued such stays in renewal
cases, but that perhaps it was in
error under the law.

Patrick Cites “Sudden Death”

Mr. Patrick argued that the
Commission in effect was terminat-
ing a license without he kind of
hearing to which it had been en-
titled. He referred to the experi-
mental clause in the WLW license
as a “sudden death” clause, and
contended that if there were no
stay order WLW’'s investment
would be impaired. He cited nume-
rous court precedents which he
argued supported his plea for ac-
tion to stay the hand of the Com-
mission pending determination of
WLW’s pending appeal.

Mr. Dempsey, responding to ques-

tions of Justice Stephens, asserted
that the request for a stay is tanta-
mount to a request that the court
issue a new license to WLW, since
the present experimental license
expires “by its own terms” and
there is no status quo to preserve.

The battle against WLW has had
many political implications, the
Senate at its last session having
resolved against power of greater
than 50,000 watts. Moreover, reg-
ional and local stations alike have
protested against such power on
economic grounds, alleging that
more siperpower stations might
result in the deterioration of non-
superpower stations to purely local
status, thus freezing out their na-
tional business.

WLW began regular operation
with 500,000 watts in 1934, invest-
ing approximately $500,000 in
equipment and other facilities for
the experimentation. When it filed
for extension of the authority for
the regular six-month period in
December, 1937, Commissioner
George H. Payne, then in charge of
broadcast routine, designated the
renewal for hearing, causing an
immediate furor. Hearings were
held last July before a committee
of three FCC members, which re-
ported unanimously last October
against extension. Following oral
argument, the Commission on Feb.
6, with Payne not voting, unani-
mously denied the extension au-
thorization, holding that regular
operation with 500,000 watts was
not essential to carry forward the
program of experimentation and
that it should be accomplished with
W8XO during early morning hours.

BROADCASTING ¢ Broadcast Advertising
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The court’s action came not
only following the argument, but
after a spirited exchange of mo-
tions and other pleadings. On Feb.
17, nine days after the FCC de-
cision denying it continued author-
ity to operate with 500,000 watts
during regular hours, effective
March 1, Mr. Patrick filed with the
FCC a petition for rehearing of the
Crosley application. This was de-
nied Feb. 20 essentially on the
ground that the Commission’s de-
cision was proper and that the
WLW petition was “wholly defec-
tive” and in affect “no more than
an expression of the petitioner’s
disagreement with the Commis-
sion’s action, without suggesting
to the Commission any grounds up-
on which it could reach any conclu-
sion.”

On the following day, WLW ap-
pealed from the Commission deci-
sion and simultaneously requested
the stay order. The court was asked
to reverse the Commission on the
ground that it was duty-bound to
make findings of fact and conclu-
sions of law upon the points which
the Commission itself had suggest-
ed as the issues which WLW would
be required to meet to justify a con-
tinuance of its license.

At the same time Powel Crosley
Jr,, president of the Crosley Corp.,
made public a statement in which
he expressed regret over the neces-
sity of going to court but stated it
was WLW’s duty not only to itself
but to the listening public to take
this course “in our effort to provide
for radio users of America the fin-
est service which money can buy
and modern scientific invention can
achieve.”

A Battle of Briefs

“This obligation of ours,” he
said, “we feel to be particularly
and peculiarly an obligation owing
to the rural listeners and to the
owners of sets who by reason of the
set itself or the remoteness from a
broadcasting station are unable to
secure the radio service which an
expensive set located close to a
broadcasting station is able to get.”

Mr. Crosley brought out that
WLW pioneered so - called high
power, increasingly progressively
from 50 watts to 500 watts, 5,000
watts, 50,000 watts and finally
500,000 watts. In each instance the
question of so-called high power or
superpower was raised, he pointed
out, and in every case actual ex-
perimentation proved increased
power hurt no one but on the con-
trary was of vast benefit. Calling
“superpower” a misnomer and a
“myth”, he said 50 kw. amounts to
only 680 horsepower, or less than
the power used in one motor of a
twin-motored transport plane and
less power than produced in eight
Ford, Chevrolet or Plymouth en-
gines running wide open.

Heavy Investment

WLW, he said, has consistently
and heavily invested throughout the
years in maintaining programs of
highest possible standard and has
always felt that to be its responsi-
bility. It began experimentation in
1934 with superpower and felt that
if the experiment proved successful
and there was no reason from a
standpoint of public interest, con-
venience and necessity why this
power should not be used, “we
would be permitted to continue its
use and the program of experimen-

109% CUT IN RATES

ANNOUNCED BY WLW

A 10% “TOKEN” reduction of
WLW’s rates across the_board was
announced by James D. Shouse,
Crosley vice-president and general
manager of the station effective
with its power decrease March 1.
The base night hour rate is reduced
from $1,200 to $1,080.

No other changes in WLW opera-
tion are contemplated, he said. The
same transmitter will be used, with
the extra power stages inactive
during its 50,000-watt operation.
The station is still authorized to
use 500,000 watts during early
morning hours, and also will prose-
cute its pending application for
regular authorization for 500,000
watts, he said.

Following the court’s action de-
nying injunctive relief Feb. 28, Mr.
Shouse notified the WLW’s clients
of the general rate reduction of
109 to all current running ac-
counts. “This is cFurely a token re-
duction”, he said, “inasmuch as it
establishes the WLW base rate
lower than the $1,152 evening hour
rate in effect as far back as Sept.
1, 1930, since which time the aver-
age clear channel station rate in-
crease has been about 70%. Bear-
ing in mind our night-time half-
millivolt line will include Southern
Canada and all of the Continental
United States, Northeast and
South, and is affected in the West
only by retraction about Billings,
Mont., to Jamestown, N. D.,
is thus established more than ever
as the greatest buy in radio.”

WLW announced the power re-
duction Feb. 28 to its audience with
a simple news statement.

WBLY Becomes WLOK
THE FCC on Feb. 28 announced
that it had authorized a change in
the call letters of WBLY, Lima, O.
local outlet, to WLOXK. The station
was purchased last summer by
Fort Industry Co., and its sale for
$27,000 cash approved by the FCC
last Oct. 24. George B. Storer is
president and chief stockholder in
Fort Industry Co., with J. H. and
Frances S. Ryan as the other
major stockholders. The company
also controls WSPD, Toledo;
WWVA, Wheeling, W. Va., and
WMMN, Fairmount, W. Va.

tation in which we are still en-
gaged.”

Mr. Crosley said it was his con-
viction that the people of the coun-
try *“should no more be deprived
of the benefits of the experimenta-
tion in transmitter development
than that they should be ordered to
abandon their use of automobiles
and ride in horses and buggies from
this time on or that radio set manu-
facturers should be permitted to
put a limit to the number of tubes
they can place in a radio set and
thus diminish its usefulness in the
home of the listener.”

“We see no reason why the bene.
fits of man’s invention should be
withheld from the radio listener
while they are ﬁermitted to him in
other fields”, Mr. Crosley stated,
“and we are convinced that only
temporarily can the progress of
science and invention be halted. We
stand ready and will in the future
at all times stand ready, to co-
operate with the Commission as we
have in the past, in the advance-
ment of the radio broadcasting art
in every way possible.”
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FORMATION of the North Carolina Assn. of Broadcasters was effected Feb. 21 at Raleigh by representatives

of 15 of the State’s 18 stations. Richard H. Mason, WPTF, Raleigh, was elected its first president. Shown at
the meeting, standing (1 to r) are George Walker, WAIR, elected vice-president; Andrew Bennett, NAB coun-
sel who spoke on copyright; A. J. Fletcher, WRAL, Raleigh, temporary chairman; Ralph Wentworth, Lang-
lois & Wentworth, who also addressed the meeting. Seated, (1 to r) Avery Wynne, WEED; E. Johnston Neal,

WRAL; H. W. Wilson, WGTM; Ben Farmer, WGTM; Richard A.

unlea, WMFD, elected a director; Fred

Fletcher, WRAL, secretary; Bryce P. Beard, WSTP, director; President Mason; Lincoln Dellar, WBT, direc-
tor: Norris O’Neil, WSJS; J. H. Field Jr.,, WPTF; E. J. Cluck, WSOC, treasurer; Talbot Patrick, Goldsboro
Broadcasting Co., and George Case, WRAL.

Listeners Termed

Adequate Censors

‘Colliers’ Editorial Rebukes
Interference With Radio

“READER censorship is all the
censorship the magazines and
newspapers ever have needed” and
“listener censorship is all the cen-
sorship the radio needs.” These
statements are made in an editor-
ial titled “We Needn’t be Spoon-
Fed” appearing in the Feb. 25 is-
sue of Collier's, published by Crow-
ell Publishing Co., which takes
cognizance of proposals to “de-
mike” certain kinds of broadcasts
and takes a strong stand against
interference with programs.

Since America began, asserts the
editorial, the country has had rant-
ers of all kinds—merchants of reli-
gious, racial, class and every other
type of hatred. Yet the “horse
sense” of the American people, giv-
ing them a full and free hearing,
has always prevailed, it continues,
and “it seems most unlikely” that
“we are in any more danger of be-
ing led into lunacy now than we
ever were.” It continues:

Fingers in Their Ears

“President Miller of the broad-
casters’ association, Chairman
Frank R. McNinch of the FCC and
kindred headshakers and hand-
wringers seem to think the major-
ity of Americans are mental slobs,
whose delicate ears must be shield-
ed from ‘harmful’ broadcasts.

“Well, we aren’t mental slobs,
and the ears of most of us are
not overdelicate. Generation after
generation, we have proved capa-
ble of telling a sow from a Si-
wash * * #,

“Listener censorship is all the
censorship the radio needs. It’s so
easy to turn the dial and find a
different tune.

“We think President Miller of
the broadcasters’ association had
better forget about any supposed
duty of his to keep ‘dangerous
thoughts’ (Japanese expression) off
the radio. All he needs to worry
about, so far as we can see, are
the ordinary standards of decen-
cy and discretion that govern the
American press.

“And we think Chairman McNinch
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Radio Becoming Impotent From Fear
Of Federal Censorship, Says Article

A SERIES of anecdotes, relating
various incidents of self-censorship
on the part of broadcasters, makes
up the bulk of an article on “Ra-
dio Gets the Jitters” in the March
American Magazine. The author
is MecClellan Patton, whose thesis
is stated in the paragraph which
includes this statement: “On guard
against Government censorship, ra-
dio has clamped its own hand over
its own mouth in a self-censor-
ship as rigid as, if not more rigid
than, anything the Government
could order.”

Mr. Patton relates the Orson
Welles’ War of the Worlds “de-
bacle” to show that “the broadcast-
ers are scared silly” and that
“their every decision is dictated
by fear—fear of a club held over
their heads by a handful of polit-
ical appointees in Washington, who,
in turn, are at the whim of any
Nice Nelly in the country.”

Nelly’s Jitters

“Let the Commission try to over-
look the complaints of a few Nice
Nellies,” he continues, “and imme-
diately some Congressman is up on
his feet to defend the fireside and
demand an investigation. The result
is that if even one Nice Nelly ob-
jects to something he has heard
over the air, the Commission may
threaten to revoke the license of
the offending station. All of which
is causing thinking people to won-
der if radio isn’t being rapidly
Prim Pollied into a state of in-
nocuous desuetude.”

Various examples of self-censor-
ship are cited, including the frank
efforts of network censors to keep
the air free of indecent or sugges-

of the Communications Commis-
sion had better begin confining him-
self strictly to regulation of tech-
nical radio details, and drop the
motions he has been making re-
cently toward government radio
censorship. Or if Mr. McNinch per-
sists in trying to stick his fingers
in the ears of American radio lis-
teners, we think Congress had bet-
ter shackle his official hands.

“Like the press, the radio can
be free, or it can be a slave, but
it can’t be both.”

-tive statements or quips, especial-

ly capable of being put over by in-
nuendo or inflection. The Mae West
episode is discussed at length, and
the Commission’s actions in threat-
ening NBC in that affair and in
the Eugene O’Neill Beyond the
Horizon complaint (the latter made
by only one man and his wife, hear-
ing it on only one of a chain of 40
stations) are cited as examples of
the “jitters” that Washington im-
poses.

Unlike the Stanley High article
in the Feb. 11 Saturday Evening
Post [BROADCASTING, Feb. 15], the
facts in Mr. Patton’s article are
with few exceptions correctly stat-
ed, whether one agrees with his con-
clusions or not. In making point of
the Mae West and Eugene O’Neill
episodes, he mentions Commissioner
Craven as opposing censorship but
fails to bring out that one of the
prime movers for drastic action
against networks and stations in
the Commission’s deliberations was
Commissioner George Payne,
who also has demanded by public
statement and press release that
something be done about children’s
programs, yet never has proposed
any definite course of action to his
fellow commissioners or to the in-
dustry. That something is being
done, with one network engaging a
child psychologist to check chil-
dren’s programs, is brought out in
the article.

Sophisticates’ Viewpoint

While the article as a whole is
to some extent sympathetic with
radio’s problems, it was written
from the point of view of the met-
ropolitan sophisticate who appar-
ently believes that anything that
can be printed or staged can also
be heard on the radic without
change. Radio executives, however,
are quoted to give the radio point
of view—and they make fully as
strong a case for self-censorship as
Mr. Patton—who also dislikes ac-
tual or threatened governmental
censorship—makes by putting to-
gether his series of anecdotes to
prove that this censorship is some-
times “silly”.

CENSORSHIP STUDY
STARTS IN CANADA

By JAMES MONTAGNES

THE RIGHT of free speech on
public and private broadcasting sza-
tions and its alleged ban by CBC
regulations, is being probed by a
23-man committee of the House of
Commons, at Ottawa. The inquiry
started Feb. 21 under the chair-
manship of Arthur Beaubien, and
will hear CBC officials and board
of governor members, and repre-
sentatives of private stations.
The committee last year only heard
CBC officials in probing broadcast-
ing. This year invitations have
been issued to the Canadian Asso-
ciation of Broadcasters.

The inquiry was brought about
by CBC refusal in January to al-
low George McCullagh, publisher
of the Toronto Globe & Mail, to buy
a national CBC or private network
for a series of talks on Canadian
conditions. Publisher McCallagh
got around the CBC refusal by
recording his talks and placing
them on a larger all-Canada list
of stations than originally intend-
ed [BROADCASTING, Feb. 1], and
Parliament was forced to name a
committee to inquire into the reg-
ulations.

The Parliamentary committee
will also delve into CBC finances,
the CBC being financed by the re-
turns of an annual listener’s li-
cense fee of $2.50 per receiving
set and the proceeds of commer-
cial broadcasting on CBC networks
and CBC owned or managed sta-
tions. CBC capital expenditures
have been made partly with Gov-
ernment loans.

William Hard Advocates
American Radio Methods

DEFENDING the private opera-
tion of broadcasting in this coun-
try, William Hard, noted journal-
ist, declared before an audience in
Washington’s Town Hall Feb. 19
that some sort of balance between
social control and individual ini-
tiative might be desirable. If
broadcasting, as was suggested, is
earning a high level of profits, he
said, it deserves to do so because
of the newness and riskiness of
the business. Since it is subject to
governmental serutiny and regula-
tion, he suggested that limited divi-
dend corporations might eventually
be desirable but declared the sur-
plus over dividends should not be
collected by the Government as
taxes but instead should be
ploughed back into programs. Mr.
Hard vigorously defended the
American system of broadcasting
as against the British system under
government ownership during his
debate with Max Lerner, Williams
College professor and former edi-
tor of the Nation.

WRVA Starts 50 Kw.

WRVA, Riemond, went into full-
time operation Feb. 17 with its
new 50,000 watt transmitter
[BROADCASTING, Feb. 15], a West-
ern Electric unit with two 470-foot
Blaw-Knox radiators, at Varina,
15 miles southeast of the city. Ex-
cellent coverage of the Virginia
Tidewater area is reported. Formal
dedication of the new station has
now being fixed for March 17.
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Early in January, for instance, one of our more
trusting sponsors took our advice in this matter,
and ran a recipe-contest for twelve 15.minute
broadcasts, from 6:45 to 7:00 4. M. . . . Very
modest cash prizes were offered for outstanding
recipes. ** Jerry and Lou”, a WHO act, provided the

entertainment. . . .

And then the fun began. As a result of the first
broadcast, 135 entries came in. The second brought
371 more! At the end of the twelve programs,

9,565 women had written in—from every one of

Iowa’s 99 counties—from 549 of all the coun-
ties in the entire U. S. A. (the plus of “Iowa

“But my dear man, 9,000 women couldn’t
Plus”!)

be out of BED by 6:45 A.M.!”

d ; 1
(ANOTHER OLD 1DEA EXPLODED!) Yes, dear Sir, 9,565 letters in all, at a total cost

(including talent) of §510—or five and one-third

cents each. From twelve spots, 6:45 to 7:00 Ante

. Meridian—when *NOBODY is out of bed’!
® Once when we were very young in this radio

business, we remember, a wise old mentor caught Far be it from us to point a moral. But we’d be
us in some such positive generality as Horace, delighted to send you a schedule of availabilities.
above, has just uttered. “You’ll know less when
you know more,” he said, and tottered back to

his lair.

That goes for Horace, too! Because there’s proof

that 6:45 is a good radio time in Jowa Plus! . . .
=/ 1OWA PLUS! =
———
DES MOINES . . . 50,000 WATTS
J. 0. MALAND, MANAGER
FREE & PETERS, INC., Representatives
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Regionals Tell FCC of Labor Costs

McCosker Urges Shorter
Net Pacts, Opposes

Exclusivity
By LEWIE V. GILPIN

INROADS of labor groups,
performing rights societies
and other organizations seek-
ing tribute from radio have
placed a heavy burden upon
regional networks, the FCC
Network Inquiry Committee
was advised Feb. 21-28 by
heads of the country’s leading
regional groups—Don Lee and
Yankee-Colonial.

In opening the second phase
of the FCC’s lengthy study of
industry operations, the com-
mittee heard spirited testi-
mony from Lewis Allen Weiss,
vice - president and general
manager of Don Lee, and John
Shepard 3d, president of Yan-
kee and Colonial Networks.

Opposes Exclusivity

Just prior to the opening of re-
gional network testitmony Alfred
J. McCosker, chairman of the board
of MBS and president of WOR,
voiced a vigorous plea against ex-
clusive network affiliation con-
tracts, describing them as an “in-
superable obstacle” to his network
and in the nature of “unfair com-
petition”. As a remedy, he suggest-
ed a term limitation of one or two
years, rather than the present five,
on major network contract affilia-
tions. All MBS contracts, save that
with Don Lee, are non-exclusive.

W. E. Macfarlane, president of
MBS and head of WGN, Chicago.
as business manager of the Chicago
Tribune, in testifying Feb. 14 said
MBS is and shall remain a “mu-
tual” non-profit organization. WGN,
he revealed, lost $12,000 in 1938.
He estimated the Tribune Co. has
an investment of $1,297,000 in its
radio properties,

Mr. Weiss criticized the burden-
some demands of labor groups, as-
serting that 30 to 35% of the net in-
come of Don Lee’s four owned and
operated stations go to ‘meet union
demands and for other “semi-para-
sitical services”. This percentage,
he declared, does not include pay-
ments which will grow out of the
recent American Federation of Ra-
dio Artists bargain with originat-
ing stations and he anticipates a
further rise in costs. Mr. Shepard,
under cross-examination, asserted
that the closed shop arrangement
with American Federation of Mu-
sicians was entered into becausc
“we had a sword hanging over our
heads” through the threatened mu-
sicians strike. Even with the mu-
sicians arrangement, he said, the
best music is presented through
high-quality transeriptions.

Strong support of exclusive net-
work affiliations was voiced by Mr.
Weiss in declaring Don Lee felt
that after developing an audience
for stations through its network
programs, it should have the oppor-
tunity to place commercial time on
them. Moreover, he held it was es-
sential for a network to own sta-

Page 20 o March 1, 1939

Elliott to Appear

FIREWORKS are expected
when Elliott Roosevelt, presi-
dent of the Texas State Net-
work and second son of the
President, appears personally
March 7 before the FCC Net-
work Inquiry Committee.
Though also president of
Hearst Radio Inc,, Mr. Roose-
velt is expected to testify
only for his recently formed
Texas group. A member of
the NAB board of directors
and a commentator in his own
right over the Texas Net-
work, Mr. Roosevelt may ex-
pound his theories on Gov-
ernment regulation of broad-
casting and conditions in the
industry.

tions, particularly at originating
points. He said that while it is pos-
sible to originate programs without
owning stations, he did not think
it could be done as efficiently or
economically. Preservation of the
identity of individual networks, he
declared, was desirable since re-
gional groups provide a valuable
“protective umbrella” under which
everyone from listeners to individ-
ual affiliated stations benefited.

As the hearings hobbled into
their fifth month, having started on
Nov. 14, the committee was only
mid-way through the second phase
of its five-point inquiry. Regional
networks were expected to consume
the time through mid-March, after
which the committee will hear in-
tervenors, such as the National
Committee on Education by Radio,
the American Guild of Musical
Artists Ine. and possibly Independ-
ent Radio Network Affiliates, which
has filed an appearance. CIO also
filed an appearance but no deter-
mination has been reached as to
whether it will present a case.

Management Contracts

Following testimony of interven-
ors, the Commission will invade

portant phase of the inquiry—net-
work ownership and operation of
stations through lease, manage-
ment, agreement or otherwise, em-
bracing Westinghouse and General
Electric stations. Directly tied into
that phase of the inquiry is mul-
tiple ownership of stations, man-
agement contracts and similar ab-
sentee operations now in force. A
special questionnaire sent to all
station stockholders regarding own-
ership and management will un-
questionably play an important
part in this portion of the inquiry.
The final phase of direct testi-
mony will cover the transcription
field, at which time witnesses rep-
resenting transcription companies
as well as networks engaged in
transcription operations, will come
under the committee’s surveillance.
The pending CBS contract to ac-
quire WBS, plus NBC's operation
of Thesaurus, will be covered, along
with efforts to elicit information as
to whether transcriptions have been
suppressed and whether the pres-
ent requirement for periodic an-
nouncement of transcriptions and
recordings should be rescinded.
Scheduled to appear next in the
regional network presentation —
probably on March 1—was Pacific
Broadcasting Co. through Carl Hay-
mond, owner of KMO, Tacoma. Mr.
Haymond is the Washington-Ore-
gon contractor for MBS. King-
Trendle Broadeasting Corp., oper-
ating the Michigan Network, is
scheduled to appear next, followed
by Virginia Broadecasting System
and California Radio System (Me-
Clatchy). Elliott Roosevelt, presi-
dent of Texas State Network is
tentatively scheduled to testify
March 7. Other regionals scheduled
to appear are set out on the FCC
agenda in the following order:
North Central Broadeasting Sys-
tem, Arrowhead Network, Empire
State Network, Inter-City Broad-
casting System, Oklahoma Net-
work, Pennsylvania Network
(WCAU, key), Quaker Network
{WFIL, key), and Texas Quality

what may develop as the most im- . Group.

-

DON LEE, oldest of the regional networks, opened the second phas;e of

t}}e FCC network inquiry Feb. 21, with Lewis Allen Weiss (left), debonair
vice-president and general manager, as its key witness. Seated with him
is Horace L. Lohnes, Don Lee counsel.

when John Shepard 3rd, President
of the Yankee and Colonial net-
works, took the stand Feb. 24 be-
fore the FCC Network Inquiry to
expound at length on regional
operations. He deplored particular-
ly the added operations costs im-
posed by union demands.

Weiss Recites History
Of Don Lee Network

LEWIS ALLEN WEISS, vice-
president and general manager of
Don Lee Broadcasting System,
started the regional networks’ in-
dividual presentations to the FCC
network inquiry Feb. 21 under di-
rect examination by Horace L.
Lohnes, Don Lee counsel, before
Commissioners Brown, Sykes and
Walker.

Tracing the history of the Don
Lee network, Mr. Weiss told of
the purchase of KFRC, San Fran-
cisco, by the late Don Lee in 1926
and the subsequent acquisition a
short time later of KHJ, Los An-
geles. Since Dec. 13, 1928, these
two stations have been connected
by wire on a 16-hour-a-day basis,
he said, pointing out that Mr. Lee
undertook the two-station connec-
tion primarily to make fuller use
of the best programs of each sta-

tion.

Shortly after this the McClatchy
stations in Fresno, Stockton and
Sacramento joined the hookup, and
in September, 1929, CBS affiliation
was arranged, with the Don Lee
organization providing Pacific
Coast outlets and origination fa-
cilities for the national network and
in general subordinating its com-

mercial schedule, predominantly
regional, to the CBS national
schedule.

In December, 1936, Don Lee net-
work joined MBS after “rebuild-
ing” its network following sever-
ance from CBS and the subsequent
loss of all stations except the four
owned and operated stations and
four other affiliates in California,
and affiliation of the McClatchy
stations with NBC, he said.

The present Don Lee network
includes 28 stations plus one,
KGA, Spokane, to which limited
service is supplied, built on a “net-
work connection through smaller
stations in practically all the good-
sized markets up the Coast,” he
commented. He said Don Lee
Broadcasting System was incor-
porated as a California corpora-
tion in 1932, with all stock held
by Don Lee Holding Co., which
he described as “purely a holding
company for stock” and not an
“operating holding company”. The

(Continued on page 64)

.BROADCASTING ¢ Broadcast Advertising
www americanradiohistorv com


www.americanradiohistory.com

Lang-Worth Will Build
N. A. B. Recorded Library

100 Hours Tax-Free Transcriptions Ready
200 Additional Hours in Production

Lan g- Worth wil fill uncompleted
N.A.B. station contracts with the R.C.A.recorded
Lang-Worth Library of tax-free music at the con-
tract price of $10.00 per hour.

Lan g-Wo rth will accept, for a lim-
ited time, orders from any U. S. radio station
for the basic library of 100 hours at $10.00 per
hour.

Lan g- Worth will cooperate with the
Industry in making available 200 additional
hours of tax-free music at the lowest price con-
sistent with best orchestras., arrangements.
recording and pressings.

State and regional demonstrations now
being held. Wire for full details . . . today

LANG-WORTH, Inc.

420 Madison Ave.

New York, N. Y.

BUREAU OF COPYRIGHTS
ENDORSES PLAN

“This agreement with Lang-
Worth represents the successful
culmination of much time and
effort on the part of the N.A.B.
to provide the industry with a
real, usable, tax-free library. I
cannot too strongly urge every
broadcasting station to take
advantage of this service.”
[

John J.
Gillin, Jr.
believes:

“The best means for procuring
tax free music now for the
broadcasting industry is the
plan outlined by Lang-Worth.
The Bureau of Copyrights Trus-
tees urges your ecarnest coop-
eration.”

Harold
Hough
states:

“Our industry needs tax free
music and this appears our best
opportunity. Your cooperation
is needed and is very necessary
without delay.”

Neville
Miller
urges:

“Three hundred hours of tax-
free music will be of inestimable
value to the industry. Here's
your opportunity. With your
support it will be successful.
I urge all broadcasters to give
this plan their whole-hearted
support, immediately.”
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FCC to Release Industry Data
For 1938 During Early Spring

New Questionnaire, Returnable March 15, Goes
Deep Into Fiscal, Program, Personnel Matters

PRELIMINARY results of the
FCC’s new questionnaire covering
fiscal, program and employment
operations for the calendar year
1938, will be available by early
spring, under plans of the FCC Ac-
counting Department.

The 29-page form, mailed in trip-
licate to stations Feb. 15, required
their execution and return to the
Commission by March 15. It was
estimated the preliminary results
should be available early in April,
with final detailed analyses, cover-
ing 1938 total gross and net figures
for the industry as a whole, and
related breakdowns, in published
form during the same month. Simi-
larly, totals covering employment,
program analyses, payrolls, and the
like, both in total and by percent-
age for various classifications of
stations and networks will be made.

In a general way, the schedules,
as made public, will conform to
those released last summer [Broabp-
CASTING, June 15-July 1, 1938] cov-
ering the year 1937. These were
the first undertaken by the FCC on
an industry-wide basis.

Worst Is Yet to Come

It was also learned the FCC pro-
poses to send to stations question-
naire forms of even greater detail
to be employed for the 1939 calen-
dar year. These are stated to go
out shortly after the Commission
releases the results of the 1938
forms, or by May. They will be ret-
roactive to Jan. 1, 1939 and their
service is contemplated in advance
so that stations can inaugurate
bookkeeping methods which will
supply the type of data sought.

To be far more comprehensive
than the 1938 questionnaire, it is
expected the new form will be about
double in scope. Categories all
down the line will remain the same
but the schedules will call for far
more detail in each breakdown.

The Commission is withholding
final preparation of the 1939 ques-
tionnaire until it receives comments
and criticisms from stations on the
1938 form. These will be used as
“guide lights” in devising the new
form. Every effort will be made
toward simplifying the new form
insofar as precise instructions are
concerned. The object, it is claimed,
is to make the undertaking as in-
expensive as possible without, how-
ever, sacrificing any of the basic
information sought.

Serious question has arisen as to
whether the Commission will be
able to keep these returns strictly
confidential. The law requires that
all data accumulated by the FCC
on a regular basis, save that deal-
ing with national defense or other
governmental operations, shall be
open to inspection. The Commission,
in soliciting this comprehensive in-
formation, is doing so with the
present understanding that it will
be held confidential and not thrown
open to public inspection.

Part of the data, such as actual
balance sheets, would be considered
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in connection with application re-
newals, and therefore open to par-
ties in interest in proceedings be-
fore the FCC. However, the view-
point is being expressed that the
data will be “separable” and that
information not considered part of
the renewal data could be held con-
fidential. Efforts are being made to
establish uniform practices.

The new questionnaire is so
coded that returns can be analyzed
rapidly on punching machines.

The 1938 form requires licensees
of standard broadcasting stations
and networks to show total invest-
ments, both in broadcast and non-
broadcast properties, amount of
liabilities, including debt and net
worth and breakdowns on revenues
received from networks. This infor-
mation is in addition to that re-
quired under the 1937 question-
naire. Supplying of the data re-
quested in the financial report will
obviate the necessity of licensees
filing other financial forms during
the year in connection with license
renewals. The Commission pointed
out that if an assignment or trans-
fer is sought, the applicant will
then file an additional set of forms

‘Candid Eye’ Adds 8

CANDID EYE, Philadelphia (mag-
azine), on Feb. 20 added the follow-
ing stations to its spot campaign
consisting of one and two-minute
announcements daily: WHAM WLS
WOWO WHKC WEW WSAN
WIBW WHAS. The list presently
totals 25 stations, according to Roy
E. Dodge, radio director of Albert
Kircher Co., Chicago agency.

for the interim period to supplant
those required under the new order.

In a press release, the Commis-
sion said the new forms do not
impose bookkeeping restrictions or
requirements upon licensees, since
they are permitted to continue their
current methods of accounting,
merely transfering the data to
these forms.

Fishing Expedition?

Despite this contention, many
stations, particularly those in the
lower income brackets, are protest-
ing the questionnaires. Criticism of
the Commission’s “fishing expedi-
tion” also has been heard in Con-
gressional quarters,

The NAB Accounting Commit-
tee has held several conferences
with officials of the FCC Account-
ing Department in devising the
questionnaire. The 1938 document,
in its original form, covered some
100 pages and was reduced to less
than 30 in its final form, after
these conversations. NAB advised
its membership Feb. 17 that since
the questionnaire is due the same

Swelling Chorus of Protests Is Heard
On Receipt of New FCC Questionnaire

A STEADILY increasing volumne
of protests against the FCC’s inqui-
sition into all phases of broadcast
operation by questionnaire is devel-
oping throughout the country, with
Senator Wheeler himself expected
to take up the issue.

Following receipt by stations last
month of the 30-page schedule cov-
ering 1938 operations, returnable
March 15, there was an immediate
storm of complaint from stations,
particularly smaller ones, against
the magnitude of the information
sought. Many of the broadcasters
said that to supply the data re-
quested — covering financial, pro-
gram and employment statistics—
it is necessary to hire outside ac-
countants and to divert station per-
sonnel to the preparatory work,
paralyzing to some extent regular
operations.

Senator Wheeler expressed indig-
nation over the questionnaire, de-
claring he could not see why the
Commission should overload sta-
tions, particularly the smaller ones,
with requests for data of that na-
ture. He was informed by a delega-
tion of broadcasters Feb. 16 that
probably only about 50 stations had
facilities to comply with the ques-
tionnaires without hiring additional
personnel.

Can’t Understand It

One of the broadecasters in the
delegation-—John Elmer, president
of WCBM, Baltimore local, who is
a pioneer broadcaster and former
NAB president—asserted he found
himself at a loss as to what to ad-
vise his bookkeeper, since he could
not understand the questionnaire

himself. Moreover, he asserted it
would mean the hiring of additional
people and thereby perhaps wipe
out his earnings.

Meanwhile, letters of complaint
have gone not only to other mem-
bers of Congress but also to NAB
headquarters and to Washington
counsel for stations. One Texas
100-watter reported that within
the last year it has been forced to
expend upwards of $8,000 in at-
tempting to comply with the sev-
eral FCC questionnaires already
received. Another, in the West, re-
ported the “pounding of the FCC”
had necessitated expenditures of
“thousands of dollars for check-
ing”.

The fact that the NAB Account-
ing Committee had gone over the
proposed schedule with FCC ac-
countants, resulting in a substan-
tial reduction in its size, did not
alter the position taken by stations,
Moreover, particular concern is ex-
pressed over the announced inten-
tion of the FCC to send stations a

uestionnaire schedule for 1939
that will be perhaps double the size
of the 1938 schedule. This form
tentatively is projected for release
within a month, as a means of serv-
ing notice on stations as to the type
of books they must keep during
1939 in order to supply the infor-
mation for March 1, 1940.

Senator Wheeler, upon being ap-
prised of the 1938 questionnaire,
called Chairman McNinch but found
he was out of town. He advised his
office that he desired to discuss the
matter with him. As BROADCASTING
went to press, the conference had
not been held.

day that income tax statements
are due (March 15) it suggested
that stations complete the ques-
tionnaire before working out the
income tax returns. “A great deal
of the material in the question-
naire can be used in computing
income taxes, while the contrary is
not true,” it stated.

In procuring data on station ex-
penses, the FCC believes much of
it may be of value to the industry
in reducing operating costs—for
example, expenditures for power.
It could be determined whether sta-
tions purchasing power from local
power companies as a general rule
effect savings over those who pro-
duce their own power and whether
these payments generally are above
or below the established TVA yard-
stick. Moreover, the calculations

" will show just how much the in-

dustry as a whole is paying in the
way of royalties to music groups,
such as ASCAP and SESAC and
for other specific types of service
or royalties under copyright or
patent requirements. A complete
plant inventory, covering property
and equipment owned, leased or
rented, replacement value and de-
preciation, also will be sought.

Network Breakdown Asked

In eliciting data on station broad-
cast revenues, the questionnaire
breaks down the income in detail.
It covers national network, regional
network, station hook-ups, national
spot, regional spot, local spot, and
bulk time sales or leases. Also re-
quested are data on payment to
networks and stations for time
sales; commissions to regularly es-
tablished agencies; commissions to
representatives, brokers and others,
and total participation by others in
the revenue from sale of station
time. The balance requested would
be the amount retained from the
sale of station time.

Incidental broadcast revenues
are covered, including sale of tal-
ent, commissions, fees, and profits
for obtaining or placing talent;
furnishing manuseript or program
material; rental of studio facilities;
studio tours, vehicle parking and
concessions; miscellaneous commis-
sions; service of special depart-
ments; subrental of interstation
communication lines; subrental of
local communication lines, and then
other incidental revenue. Payments
to officers and employes of stations
likewise are requested in full detail.

Data on employment, including
compensation, are requested for the
week beginning Dec. 11, 1938, as a
typical week. It covers both full
time and part-time employes as well
as employes who were not compen-
sated. Data on programs, divided
between sustaining and commerecial,
likewise are for the week of Dec.
11 as a typical program week.

The questionnaire must be sworn
to not only by the person having
control of the books and records
but also by the licensee or chief
officer of the licensee of the station.

A. R, HEBENSTREIT, chief owner
of KGCM, Albuquerque, N, M., heads
the New Mexico Broadeasting Co.,
which has applied to the FCC for au-
thority to purchase KRQA. Santa Fe,
N. M. He holds 75% of the purchas-
ing company’s stock, with 8. P, Vidal,
Collector of Internal Revenue for the
New Mexico District, bolding 75%—
the same interest each owns in
KGCM.

BROADCASTING ¢ Broadcast Advertising

www americanradiohistorv com


www.americanradiohistory.com

.-‘-“-and wWWlJ Léd Other Network

Stations in Detroit. 22
-nd 207%, Respectively!™

* During the week of January 23,
1939, the Hooper-Holmes Bureau,
Inc., conducted a survey to deter-
mine listener preference for the
four leading Detroit radio stations
during an early morning broadcast
period. Personal calls were made
at 1,488 homes, representing a geo-
graphical cross-section of the city
and the various income and pur-
chasing power groups. WW] led
the field with 439, of the total list-
ening audience. The other network
stations scored 269, 15%, and 14%,

respectively. Expressed in percent-

New York Chicago

Wy

National Representatives

George P. Hollingbery Company
Detroit

E ij\ Francisco : Atlanta ]

by 65°/o, 187 %

age, WWJ’s lead over the other
stations was 659,187 9, and 207%!

This survey, like all others that
have ever been made, shows the pre-
eminence of WWJ in America’s
Fourth Market — where weekly
automobile production figures are
soaring to new 1939 highs and
widening the gain over a year ago
by as much as 50% some weeks!

Yes, Detroit is a key market this
year and WW] is the key station
in this great market. Make WW]
a must on your schedules now.

Kansas City
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One Way Out of the Copyright Issue

Industry Is Advised to
Cultivate Creators
Of New Music
By R. C. WENTWORTH

Langlois & Wentworth

HY is it that the great ma-
jority of broadcasters to-
day are dissatisfied with
the present form of music
licensing? Is it because they think
they are paying too much for what
they get? Is the dissatisfaction oc-
casioned by the methods employed
by those who collect public per-
formance fees? Or is it because the
copyright owners have been in a
position to compel the broadeasters
to accept an agreement in which
they had no voice?

Let us examine this question and
see if we can arrive at the reasons
behind the present dissatisfaction.
In the first place let us find out
just what the broadcaster pays for
and why. The thing for which he
pays is the right to perform music.
As every broadcaster must perform
music in order to operate his radio
station, he must purchase these
musie performance rights from the
owner. In other words, the broad-
caster is forced by the very na-
ture of his business to use another
man’s property—and he must pay
the price set by the owner.

Composer’s Rights

It has been thoroughly estab-
lished that the ereator or composer
of a piece of music has certain well
defined rights over that music—
and the right which the broadcast-
er must purchase is that of public
performance. This public perform-
ance right is vested in a group rep-
resenting both the composer and
the publisher and the group in turn

[} .
TAX-FREE MUSIC totaling 300 hours

MENTION music copyright in any gathering of broad-
casters, or even among the more astute time-buyers, and
you’ve started something. There’s more conversation
and perhaps less real understanding of copyright than
any of the burning issues in the radio bonfire. The
author, who should know whereof he speaks, presents
an unvarnished version of the problem, and perhaps
a clearer approach to its eventual solution. He proposes
that the industry protect the source of supply of new
music, for the present and the future.

licenses the station to make use of
the right.

ASCAP is an association of pub-
lishers banded together for the
purpose of selling performance
rights. Although ten years ago
these performance rights were not
supremely important, today they
represent the most valuable asset
of the music publishing industry.
ASCAP itself has no independent
power apart from its membership.
All its power is derived directly
from the copyright proprietors it
represents.

There is no doubt that the copy-
right proprietor can dispose of his
rights at any price which he con-
siders adequate. Because statutory
copyright is limited to a total of
56 years, it can readily be seen
that a great deal of the world’s
music is free from copyright, or
in the puoblic domain. In faect it
has been stated on reliable author-
ity that not more than 20% of the
world’s music is covered by copy-
rights on original compositions,

However, most public domain
material is covered by copyrighted
arrangements which cannot be per-

1 Y N

( is called for under the contract signed by Langlois & Wentworth,
New York transeription firm, taking over the NAB public domain transcribed library [ BROADCASTING, Feb.
15]. At the formal signing Feb. 17, in addition to the transcribers, were trustees of the NAB Copyright
Bureau Inc., and NAB officials. Seated (1 to r) are R. C. Wentworth, John Elmer, WCBM, Baltimore, trustee;
NAB President Neville Miller, and John J. Gillin Jr., WOW, Omaha, trustee. Standing: Harold V. Hough, WBAP-
KGKO, Ft. Worth, trustee; C. O. Langlois; NAB Secretary E. M. Spence; NAB Counsel Andrew W. Bennett.
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formed without the permission of
the copyright owner even though
the original melody is free. As a
matter of fact, practically all mu-
sic is protected by some form of
copyright.

Must Pay the Price

It isn’t necessary for the com-
poser of a piece of music to prove
originality of his ecomposition in
order to register ‘his copyright.
This makes it possible for a num-
ber of authors to secure registra-
tion on the same material and the
only way of determining which
claimant has the valid copyright is
to bring action in the Federal court
to establish which owner has the
prior claim. In other words, any-
body can copyright anything—and
frequently does.

It has been thoroughly estab-
lished that the playing of music
over a radio station constitutes a
public performance for profit.
When we add to this the fact that
the copyright proprietor owns the
public performance vrights to his
music, we can readily see why it
is that the broadcaster must pay

the copyright proprietor’s price for
the privilege of playing music. We
can further see that the amount
the broadecaster pays and the meth-
od of payment is also entirely with-
in the control of the copyright
proprietor. The fact that copyright
proprietors have banded together
in an association which many
broadcasters refer to as a monop-
oly, doesn’t alter the fact that if
the broadeasters use music which
they do not own they must pay the
owner's price for the privilege,
and the broadcaster himself has no
right to establish that price, nor
can he dictate the method by which
the copyright proprietor collects
his fees.

The broadcaster has been able to
discover with very little effort that
during the past 10 years his own
industry has been almost entirely
responsible for the promotion of
musie. He sees clearly that the
writing, publishing and distribu-
tion of a song has nothing to do
with its success and popularity but
that his performance is responsible
for the success of another man’s
property.

It is very evident to him that his
own industry is entirely responsible
for the promotion of the music
publisher’s merchandise. This has
led him to wonder why the pub-
lisher should not be required to
pay something for that promotion
—on the same basis as other in-
dustries who use radio to foster
their products. He has seen that
the publisher not only gets his pro-
motion for nothing but that he
charges the industry a good round
sum every year for the privilege
of having his merchandise pro-
moted.

It is a curious situation, and I
can’t say that I blame any broad-
caster for his inability to under-
stand why it continues to exist. As
a matter of fact, it doesn’t take
a great deal of thought to arrive
at the conclusion that the broad-
casters themselves have a far more
rigid monopoly over music than the
publishers could ever hope to ex-
ercise over the broadcasting in-
dustry.

They Need Radio

Even a superficial survey of the
situation will lead to the inevita-
ble conelusion that the success of
any publisher’s catalogue is in di-
rect proportion to the amount of
public performance which he can
obtain from the broadeasting in-
dustry.

This is not a new theory by any
means. The publishers themselves
are thoroughly aware of it. Few
publishing houses could exist six
months should the radio industry
suddenly decide to withhold their
promotional facilities. The music
publisher himself is primarily a
promoter and he is absolutely de-
pendent upon a promotional medi-
um, and radio is the only effective
medium to which he ean turn.
Therefore, he actually needs radio
more than radio needs him.

Both the publisher and the
broadeaster are interested mainly
in eurrent music—that is, the so-
called popular tunes of the day.
Neither one gives a great deal of
attention to music written in the
past. This attitude on the part of

(Continued on page 36)
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Acquisition of World To Give
CBS Complete Disc Service

No Changes in WBS Organization Are Planned;
American Record to Be Separate Subsidiary

ACQUISITION of World Broad-
casting System by CBS, which will
materialize about April 1 unless
the network’s auditors and lawyers
who are currently perusing World
records and contracts run up
against some unforseen contingen-
¢y, is designed to place CBS on a
par with NBC in offering adver-
tisers a full transcription as well
as network service.

While the primary reason for the
purchase of the transcription com-
pany was to provide the recently-
acquired American Record Corp.
with modern studios equipped with
ERPI recording apparatus, CBS
was also pleased with the prospect
of obtaining its own facilities for
off-the-line recording of its network
programs. At present the network
is forced to send advertisers who
wish such service to outside re-
cording organizations. In addition,
CBS is also taking over a “going
business” in its acquisition of the
World Program Service which cur-
rently has nearly 200 subscribers.

Deutsch at Helm

Announcement, made Feb. 16 by
William S. Paley, president of
CBS, that the network had ac-
quired an option on the transerip-
tion company, stated that no
changes in the World organization
are being considered. Percy L.
Deutsch, WBS president, will con-
tinue in the same capacity under
a long-term contract. World and
American Record will be operated
as separate CBS subsidiaries, it
was stated, although all record-
ing of phonograph records for
American Record and its affiliate
companies will be done in the
WBS studios at 711 Fifth Ave.

“When and if the acquisition is
completed,” Mr. Paley said. “Co-
lumbia will have extended still
further its service to radio adver-
tisers, and at the same time will
be able through the American Rec-
ord Corp., purchased in December,
to offer records in the home field
recorded on the highest quality
equipment. The World Broadcast-
ing System’s studios and the equip-
ment installed by Electrical Re-
search Products, Inc., are acknowl!-
edged to be outstanding for record-
ing purposes.”

While executives at both CBS
and World refused to discuss plans
for the transcription company’s
operations, saying merely that
many details not yet considered
would be decided when the time
came, it is understood that World
will continue to compete with other
transeription firms in the produc-
tion of spot recorded campaigns
for advertisers. No comment could
‘be secured regarding the continu-
.ance of the “Gold Group” formed
by World last fall to offer tran-
scription advertisers the single or-
-dering, single billing and absorp-
‘tion of mechanical costs advan-
tages they obtain from the net-
‘works. Nor was there any answer
to the query as to whether CBS
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would follow the precedent of NBC
in restricting the off-the-line re-
cording of its network programs to
its own subsidiary.

FCC May Study

Although it has no legal control
either over networks or transcrip-
tion companies, it was indicated at
the FCC that the CBS acquisition
of WBS will be studied in the
course of the current network in-
quiry, as will NBC’s ownership of
Thegaurus. Transcriptions consti-
tute a specific phase of the in-
quiry, both in connection with al-
legations of suppression of trans-
cription competition with network
programs and network and other
ownership of transcription compan-
ies.
It was pointed out that the FCC
under the law does not license net-
works as such, nor does it license
transcription companies. The pur-
pose of the inquiry is to make a
study of all industry operations
with a view toward legislative rec-
ommendations which might encom-
pass actual licensing of networks.
Thus, it is felt, the CBS-WBS
transaction falls within the scope
of the inquiry.

Moreover, the question of an-
nouncement of transcription pro-
grams will be covered to determine
whether the rule requiring their
announcement at specified intervals
should be retained. The American
Federation of Musicians, which in
the past has attacked transerip-
tions as “canned music”, had filed
an appearance for the network in-
quiry, setting up recordings and
transcriptions as its primary in-
terest. Since that time, however,
it has withdrawn its appearance.

STATION LOSES CP;
ANOTHER ON CARPET

ONE new station authorized in 1937
by the FCC lost its construction
permit and another faced the pos-
sible loss of its CP as a result of
FCC decisions Feb. 20. The CP de-
faulted was that granted to Clar-
ence A. Berger and Saul S. Free-
man for a new 100-watt daytime
station on 1200 ke. in Couer d’Al-
ene, Idaho, because of failure to
construct within a reasonable time.
It was to have been known as
KGCI. Mr. Berger, formerly with
KHQ-KGA, Spokane, and KOL,
Seattle, is also member of a part-
nership holding a CP for a new sta-
tion (KWAL) authorized last year
for erection in Wallace, Idaho, with
100-250 watts on 1420 ke.

In the case of KGVL, Greenville,
Tex., also authorized in 1937 to be
built to operate with 100 watts day-
time on 1200 kec., the Commission
issued an order to show eause with-
in 20 days why it should not revoke
the CP. It claims that the death on
June 29, 1938, of one of the part-
ners, Fred E. Horton, publisher of
the Greenville Banner, dissolved
the partnership. WOAI, San An-
tonio, operating on 1190 ke., has
been opposing the new station as a
potential source of interference.

TANKS IN Times Square practiced
bucking traffic and at the same time
publicized National Defense Week
with a demonstration in mid-Man-
hattan Feb. 18. John Reed Kin,
broadcast the maneuvers on CBS,
including the orders of the platoon
commander, sent to the drivers via
shortwave.

Budweiser Adopts Radio

With Texas State Series
SIGNING of Anheuser Busch
Brewing Co., St. Louis, (Budweiser
beer) to a five-day-a-week program
for one year, to cater to women,
was announced Feb. 24 by Elliott
Roosevelt, president of Texas State
Network. It is the first time the
brewery, largest in the country,
has used radio.

Featuring Roger Campbell in
Women in the News, the account
will run Mondays through Fridays,
10-10:15 a. m., over the entire net-
work, Mr. Roosevelt said, marking
the first time a brewer has sought
to cultivate housewives. The series
is scheduled to begin March 1 and
was placed througi D’Arcy Adver-
tising Co., St. Louis.

Gulf Brewing Corp., Houston,
(Grand Prize beer), a State prod-
uct, began Feb. 28 over Texas
State Network presenting High-
lights in the News four times week-
ly at 5:45-6 p. m., Mr. Roosevelt
also announced. Placed through
Rogers-Gano Agency, Houston, the
firm will alternate with Bowen
Motor Coaches in sponsoring Mr.
Roosevelt’s own commentary on
Texas in the World News.

GEORGE HARVEY, of the sales de-
partment of WGN, Chicago, is study-
u;g to become an amateur radio oper-
ator.

Lease and Letters

ONE of the many problems
confronting CBS in its acqui-
sition of World Broadcasting
System is what to do about
the insignia of stone without
and of gold within the en-
trance to 711 Fifth Ave,
WBS headquarters, identify-
ing the structure as the Na-
tional Broadeasting Company
Building. NBC, which occu-
pied the building prior to
moving into Radio City, still
holds the original lease on
the property from the Hoag-
land Estate, and in turn leas-
es it to Electrical Research
Products Ine¢., which leases it
to WBS. Unless CBS wants to
arrange a new lease altogeth-
er the lettering will remain
as is, says NBC.

Retail Association
Plans Radio Drive

National Campaign to Start
With Sunday Disc Series

EARLY in May a national spot
radio campaign will be started by
the National Association of Retail
Grocers to tell the story of the in-
dependent retailers to the Ameri-
can people. The radio program will
begin as a quarter-hour Sunday
transcribed series, during the sum-
mer and fall will be extended to a
thrice-weekly quarter-hour series,
later to five weekly, according to
officials of NARG.

Expected to run for more than
a year, the radio series will be
built around historical dramatiza-
tions of the part played in Ameri-
ca’s economic and social life by
independent grocery retailers, may
be extended to other independents
such as druggists and hardware-
men.

Hope to Raise $100,000

NARG has 500 State and local
associations, numbers 50,000 in its
total membership. Based on the
slogan “Independence Made Ameri-
ca—Trade Independent”, the or-
ganization campaign is being fi-
nanced by the sale of buttons at
25¢ apiece. More than $100,000 is
expected to be raised by selling
these buttons to retail grocers,
clerks and drivers.

Early in March, NARG will call
meetings of wholesale grocers and
retailers in 50 key cities through-
out the country. As a result of
these meetings local retailer com-
mittees will be organized to col-
lect funds locally for the coopera-
tive publicity campaign. Time will
be bought on local stations by
these committees and all funds col-
lected will be spent under their
supervision in the community
which raises them.

Hilmer V. Swenson Co., Chica-
go, is handling the account. Cam-
paign headquarters is Trade Inde-
pendent Campaign, care National
Assn. of Retail Grocers, 360 N.
Michigan Ave., Chicago. Newspa-
perscl and store displays will also be
used.

Nash Plans Discs

NASH-KELVINATOR Corp., De-
troit, has announced that its 1939
radio advertising plans will be
similar to those followed last year
with transcribed announcements,
copy for which has not been se-
lected, available to dealers through-
out the country who are distribut-
ing for the Kelvinator Division.
One-minute spot announcements
are planned on a large list of sta-
tions to advertise Nash motor cars.
Geyer, Cornell & Newell, New
York, handles the account.

Harvester to Expand

INTERNATIONAL HARVESTER
Co., Chicago, on Feb. 25 started
five to six 15-minute news periods
weekly on WCCO, Minneapolis;
WDAY, Fargo; WIBW, Wichita;
KMA, Shenandoah. Firm also spon-
sors Rural Crime Reporter on
WLS, Chicago, Wed., 7-7:30 p. m.
It is understood that the campaign
will be considerably expanded in
the near future. Aubrey, Moore &
Wallace, Chicago, handles the ac-
count.
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Wichita Falls Vote
Sustained by FCC

THE FCC by a 4 to 3 vote on
Feb. 20 reaffirmed its decision of
last June 28 authorizing Wichita
Broadcasting Co., headed by Joe
B. Carrigan, Wichita Falls attor-
ney, to erect a new station in that
city to operate with 250 watts night
and 1,000 day on 620 kec. With
Commissioners McNinch, Brown
and Sykes dissenting, the Commis-
sion denied the petitions for re-
hearing filed on behalf of West
Texas Broadcasting Co., WTMJ,
Milwaukee (now on 620 ke.) and
KTBS, Shreveport (applicant for
620 ke).

At the same time the Commis-
sion granted the motion of Faith
Broadeasting Co., which like West
Texas had been rejected as an ap-
plicant for a new outlet in Wich-
ita Falls, on 1380 ke., to withdraw
its application. It was indicated the
West Texas group, whose prime
movers are the publishers of the
Wichita Daily T#mes and Record

Hires Increasing

CHAS. E. HIRES Co., Philadelphia,
on Feb. 26 started a spot announce-
ment campaign for Hires root beer
on a list of stations which will be
increased during March. O'Dea,
Sheldon & Canaday, New York,
handles the account.

News, may appeal the decision to
the courts.

Vote is Similar

The Commission’s vote was the
same as that for the original grant
to the Wichita Broadeasting Co.,
three dissenters having originally
voted at that time in favor of the
Faith company. The Wichita
Broadecasting Co. was originally
headed by R. W. McFarlane, father
of former Rep. William D. McFar-
lane, defeated in the last elections,
but at the hearing announced that
Mr. Carrigan had replaced the
elder McFarlane as president.

The Commission last July au-
thorized the new station, to be
called KWFT, to replace KGKO
which had been moved from Wich-

Richman’s Hookups

RICHMAN BROS. Co., Cleveland,
have started a network campaign
for men’s clothes, sponsoring
Front Page Parade, dramatic re-
enactments of the day’s news,
three days weekly on seven Mu-
tual stations. Program features
Peter Grant, chief announcer of
WLW, Cincinnati, where it origi-
nates. Programs are broadcast
twice each Monday, Wednesday
and Friday evenings—from 6:30
to 6:45 on WHK, WSPD and
WCAE, and from 7:30 to 7:45 on
WLW, WGN, KSTP and KXOK.
McCann-Erickson, Cleveland, han-
dles the account.

ita Falls to Fort Worth where it
is now operating.

Last September an application
was also filed to move KTAT from
Fort Worth to Wichita Falls as an
outlet of Elliott Roosevelt’s new
Texas State Network. Raymond E.
Buck, KTAT owner, was reported
to have sold 51% interest in KTAT
to Col. W. T. Knight, Wichita Falls
oil operator.

The Eight Are:

Jack Benny
"Charley McCarthy'’
Bing Crosby

Feed Allen

Good News of 1939
One Man’s Family
Kay Kyser

Bob Hope

. »

NATIONAL
PROGRAM
LEADERSHIP

BROADCASTS

of the

ot

BEST PROGRAMS

IN

NATION-WIDE POLL

In the annual poll of Radio Editors of the United States and Canada taken
by the New York World-Telegram, 8 programs on KSD are among the 12
voted best. Popular programs and special timely features have made KSD
the listener preference station in St. Louis.

The Distinguished Broadcasting Station

The St. Louis Post-Dispatch

Station KSD

POST-DISPATCH BUILDING, ST. LOUIS, MO.
FREE & PETERS, INC., NATIONAL ADVERTISING REPRESENTA

NEW YORK CHICAGO
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DETROIT ATLANTA

SAN FRANCISCO

IVES
LOS ANGELES

Gallery Privelege
For Radio Likely

Fulton Lewis Plea Received
Favorably by Senate Group

PROSPECTS of recognition by
Congress of the right of reporters
for the radio to have the same free
access to sources of news that
newspaper correspondents now en-
joy, by virtue of their membership
in the Congressional press galler-
ies, loom brighter as a result of a
hearing Feb. 24 before Senator
Gillette (D-Ia.) as chairman of a
subcommittee of the Senate Rules
Committee. The hearing grew out
of the rejection by the Standing
Committee of Correspondents of the
application of Fulton Lewis Jr.,
MBS news commentator, for a
change in the rules to give radio a
place in the Senate Press Gallery
[BROADCASTING, Feb. 15].

Mr. Lewis appealed from the
correspondents’ decision and asked
for a change in the 55-year-old
press gallery rule, which even Al-
fred F. Flynn, chairman of the
Standing Committee, admitted was
obsolete. Mr. Lewis was supported
by Neville Miller, NAB president;
Kenneth H. Berkeley, manager of
NBC’s Washington stations, WRC
and WMAL, and William B.
Dolph, manager of WOL, Washing-
ton, all of whom appeared at the
hearing.

The same privileges granted
newspapernmen were asked by Mr.
Lewis, but Mr. Flynn opposed this
because of already overcrowded
press galleries. Mr. Flynn, however,
asserted that radio is entitled to a
gallery of its own, and the concen-
sus was that the gallery space
should be widened to accommodate
radio reporters. It is anticipated
Senator Gillette will make recom-
mendations to this effect to the
Senate committee,

Mr. Lewis’ chief argument was
that radio is a basic news distrib-
uting medium, its difference from
the press being simply that it elim-
inates the need of publication and
is faster. Press associations, he
pointed out, sell news to radio as
to newspapers. He asked no privi-
lege for radio that the press does
not enjoy, asserting the same rules
of gallery eligibility should apply
to radio as to press men. There
are now 502 members of the Con-
gressional press gallery, it was
pointed out, and they represent 309
newspapers as well as the press
associations, but the AP alone has
80 qualified members, UP 29, INS
22, New York Times 19, Washing-
ton News 17, Washington Post 186,
Washington Star 13. Yet Mr. Lewis
was barred even though he repre-
sents a network of 108 stations.

Mr. Miller, pointing out that
many St?.te legislatures and most
local police accord radio reporters
the same facilities as newspaper-
men, asked that similar treatment
be given radio men. Like Mr.
Lewis, he asserted that the press
gallery privilege would probably be
asked only by about a half-dozen
vadio men. It was emphasized that
newspapers and press associations
should have no monopoly in news-
gathering facilities, nor should the
230 or more newspapers with in
terests in radio stations have an
unfair advantage in having cor-
respondents admissible to the press
gallery while non-newspaper owned
stations and networks are barred.
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The KSCJ PERPETUAL
SURVEY WAY !

; | KsCr's husiness is LIFTING sales.
And how well it knows its business!

e KSCJ clients will tell you that when
i3 it comes to the art of lifting sales
: KSCJ works smoothly, easily, scien-
tifically. And, as a result, sales reach
unprecedented heights.

POWER Mscy

fowa

STATIoN . o £ :
iNE'BR Isnnou Iﬂ‘:g‘r’z" lsuﬁon Isn};mr«
X 5.000(5000 =

1000/ 1000

50001000
B Eaa

Aside from the richness of the KSCJ
market, the KSCJ PERPETUAL SUR-

course for KSCJ advertisers.

| VEY is a mighty important factor in L;
" this sales lifting job. Day after day, r*;
i hour after hour for the last 16 months 4
E-;‘, this ingenious analysis of listener :3?4
I preferences has charted a straight "‘{

Ask George Hollinghery, or this
station, about it.

THE QUESTION:

““Is Your Radio Turned On?
Ny pa If so, to What Station are

Over 1,688,070 Listeners in (Y R You Listening?”’

: KSCJ .02 Millivolt, , 2t

SOUTH MINNESOTA

DAKOTA

NEBRASKA SIOUX CITY

Scowy City. lowa

Affiliated with C.BS
Depresen’red by GEORGE HOLLINGBERY: C.. C'ot)éét// MANAGER
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LICENSE OF KUMA
REVOKED BY FCC

THE SELDOM used power of re-
voking a station license was in-
voked Feb. 20 by the FCC in order-
ing the silencing of KUMA, Yuma,
Ariz., because of alleged making of
false statements by the station li-
censee. The local was ordered off
the air effective April 1, but under
the law it has 15 days in which to
request a hearing, with an auto-
matic staying of the revocation
order. Customarily the FCC, as did
its predecessor Radio Commission,
awaits renewal of a station's li-
cense, at which time hearings are
designated, rather than use of the
the revocation procedure which
places the burden of proof upon the
Commission. It has resorted to the
revocation method several times in
the past.

The Commission stated in a press
release that among other reasons
it appeared that Albert H. Sher-
mann, holder of the KUMA Ii-
cense, in his application for re-
newal “made false statements
under oath to the effect that he

TEN-HY-'. EAR VETERANS, all stars, executives or radio editors, were

luncheon guests of Lanny Ross Feb. 17, and at the get-together he re-
vealed a plan to form a club of decade-or-more-in-radio people so they
might gather more frequently. Seated left to right here are Niles Tram-
mell, executive vice-president of NBC; David Butler, of General Foods;
Lanny Ross, and Frederic Willis, assistant to President William 8. Paley
of CBS. Among others present at the luncheon were Ben Bernie; Wil-
liam Baker, of Benton & Bowles; James Wright, of Lord & Thomas;
Luther Reid, of CBS press department; Orrin Dunlap, radio editor of the
New York Times, and Johnny Johnstone, press director of WOR, Newark.

was in actual control and opera-
tion of said station, when in truth
and in fact one E. B. Sturdivant
was, and at all times since Feb. 1,
1934, has been in actual control
and operation thereof.”

BOAKE CARTER returned to the
air for a one-time show Feb. 19 when
he was guest on the WOR-MBS Peo-
ple’s Rally Fun Quiz, taking the af-
firmative side against John B. Ken-
nedy in a debate on compulsory army
service.

The GEORGIA MAJOR MARKET TRIO is a new buy in Georgia,
consisting of the three C.B.S. stations in Georgia’s three major radio
markets: Atlanta, Savannah and Macon.

In ATLANTA — WGST. 5,000 watts Day, 1,000 watts Night; 890 kc. —
delivering thorough coverage of Atlanta and Northern Georgia, the
leading retail and wholesale center in the Southeast.

In SAVANNAH — WTOC, 5,000 watts Day, 1,000 watts Night; 1,260 kc. —
the only station in Savannah, Georgia's second city, 294 miles southeast
of Atlanta, on the Atlantic, outside the coverage area of all other stations.

In MACON — WMAZ, 5,000 watts; 1,180 kc. — the only station in Macon,
dominating central Georgia. Macon is in Bibb county, Georgia’s third
county in population and retail sales.

WHAT DOES THE GEORGIA MAJOR MARKET TRIO MEAN TO ADVERTISERS?

At lower cost, the Georcia Major MarkeT Trio offers:

1. Primary coverage of three-fourths of Georgia's radio homes.

2. Concentrated coverage in three markets instead of one through indi-
vidualized local programing.

3. Dedler loyalties in three markets instead of one.
4. Merchandising assistance in three markets instead of one.

CONSULT The Katz Agency FOR RATES AND AVAILABILITIES

THE GEORGIA MAJOR MARKET TRIO

Primary Radio Coverage of Three-Fourths of Georgia's Radio Homes

Represented by THE Katz AGENCY, INC.
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Olson Rug Spots

OLSON RUG Co., Chicago, has
started an extensive spot campaign
varying from two to six quarter-
hours weekly on the following sta-
tions: KNX WWVA KOA WOC
WHO KDKA WLS KMOX WHAM
WBT WIBW WIR; one to six five-
minute periods weekly on WMMN
KFBK WOWO WMT WREC
WRVA WKY WPTF KFAB WOR
WABC WSYR WBT WCCO KITE;
one - minute spot announcements
varying from one to three daily on
KFNF KMA KFBI WLS WCHS
WKBH WTMJ WSAU WHBL
KGKO KSOO WNAX WFAA
KTUL WCLE WHKC KFYR
WDAY KGHL KFBB KMMJ
KANS KFEQ; weekly half-hour
show on WCCO; participations on
WTIC and WRC; six 10-minute
periods weekly on WGY. Presba,
Fellers & Presba, Chicago, handles
the account.

Caldwell Disc Spots

DR. W. B. CALDWELL, Monti-
cello, Ill. (Syrup Pepsin), on March
6 starts one-minute transcriptions
twice daily five days weekly on
WAPI KLRA KLZ WFLA WSB
WLS WIRE WHO WIBW WHAS
WWL KWKH WOOD-WASH WHB
KFEQ KWK KWTO KMMJ KRLD
KPRC KFYO WOAI KRGV WDBJ
WCHS WWVA KFAB KOIL
WWNC WSOC WBIG WPTF
WCKY WHKC WHIO WSPD WKY
KVOO WCAE WIS WFBC WDOD
WNOX WMC KGNC. Benton &
Bowles-Chicago handles the aec-
count.

Nursery’s Spring Drive

GARDNER NURSERY Co., Osage,
Ia., growers of shrubs and peren-
nial plants, started its spring cam-
paign in mid-February with daily
schedules of five and 15-minute
programs on WJR WSM KSL
WAAT WHDH KHQ WHJB KFRC
WMIN WWL WDAY WCFL
KMPC KOL WTAR WCPO KGHL
KSEI KWLK WEW WPAY WKST
KWJJ KGER KGDE KEEN KOVC
XERA XEAW XEAC XELO
WFAA WCAO KIEM KMTR
KTFI KFOX WIBC WKY WTHT
WWSW WHIS WHAT WJJD
KROW WHAS WJBS WTRC and
WFBM. More stations will be added
about March 1. Northwest Radio
Advertising Co., Seattle, handles
the account.

Nursery to Extend

GOOD & REESE NURSERIES,
Springfield, O., in early March will
extend its spot campaign to an un-
determined number of Northern
stations. A varied schedule of
thrice-weekly 6 and 15-minute dise
shows is presently used on eight
Southern stations, according to
Roy E. Dodge, radio director of the
Albert Kircher Co., Chicago agency
in charge.

BREE COSMETICS Co., Chicago,
has renewed its quarter-hour week-
ly series titled Beity Bree, a Sun-
day live talent beauty hint pro-
program on WBBM, Chicago;
WJR, Detroit; WTAM, Cleveland;
WCCO, Minneapolis. Contract for
26 weeks was placed by Ruthrauff
& Ryan, Chicago.

KARK, Little Rock, Ark.. on Feb. 20
was authorized by the FCC to increase
its night power from 500 to 1,000
watts on 890 ke.

BROADCASTING ¢ Broadcast Advertising
www americanradiohistorv. com
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| haven't seen a movie in 3 years
...I've never read a best seller
...I've never seen a play

...I've never seen a large city”

Mrs. Pratzner and her daughter listening to the radio which has now been
replaced by the modern radio she won in the contest.

THROUGH THE MAGIC OF RADIO

S 1o

Mrs. Joseph A. Pratzner of Mays
Landing, N. J.

Hears the latest news
Listens to drama
Knows the comedians

Says: “Without radio my family and
| would be lost”

Aima Kitchell is shown here, presenting Mrs. Pratzner with a new RCA Victor
radio—first prize in the contest.

RIZE WINNER in the contest— son. An American, barricaded in the s 1 1
“What radio means to me and my loneliness of a foreign land, declared

family” —recently conducted over radio was her “whole world.” A lis- NATIUNAL "l

NBC facilities by the program — tener living in the slums said radio

Alma Kitchell’s Brief Case—Mrs. “keeps us from going mad.” BRUADCASTING
Pratzner’s letter echoed the state-

NBC is proud to play a part in so i

ments of nearly every entrant. great a public service as radio. And
“Radio means heaven for my NBC is also proud that its Alma ]
I3 29 . k3 . s . - 4
child,” wrote one woman of her blind  Kitchell program—a 10-minute fea The World's Greatest Broadcasting System
daughter. Another credited radio ture—attracts a listening audience A Radio Corporation of America Service !
with straightening out her wayward from Mays Landing to Nicaragua! : |
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HOW DO RADIO WAVES AFFECT
THE 'STARS’ OF THE AIR?

IS YOUR PROGRAM-RATING A TRUE
MEASURE OF C}*RCULATION ?

&

* COPERNICUS DISPROVED

L R ¢

<2 @z_ ]

|  COPERNICU.
astronomer, born 1473,
dicd 1543 —disproved the
2 belief cthat. the carth stands
still and the sun and stars move around it.
By conclusive arguments, he proved that
the planets revolve about the sun, and that
cach turns on its own axis. He thus dem-
onstrated facts that had existed since the
dawn of time. NBC's new survey similarly
throws new light on facts that have been
truc ever since broadcasting stations began

“to function.
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For years, program ratings have revolved
around studies of only one-half of the nation-
wide radio audience—the half served Jocally
by major network stations. NBC has now
surveyed the other half, and has uncovered
a new set of listening habits never before
revealed to advertisers or advertising men.
They prove:

A—that differences in the receprion of your
program affect its total citculation.

B—that network effectiveness differs more
greatly in areas of remote reception than
in areas of local reception.

C—that you can measure this difference in
the all-important terms of regular
Uisteners.

As clearly as Copernicus demolished the age-
old belief in a fixed earth and a moving sun,
these new facts show the fallacy of raking
regular program ratings and translating them
into ‘'circulation.” More than that, this NBC
survey makes it possible—for the first time in

OLD BELIEF...
NBC 200 does likecvise

broadcasting history —for you to compare
network circulations on a truly nationwide
basis, including listeners in cities, towns,
villages and farming areas alike.

When you, personally, hear NBC's new
presentation of these facts, you will see clearly
why the NBC Red Network delivers more
intensive, more thoroughly nationwide cir-
culation than any other network. Tell us
you want to be shown, call any NBC Net-
work representative!

DO YOU KNOW —

That 50% of all U. 5. radio homes rely on
“remote service’’ from major network stations?
Thot transmission is just os importont os the
progrom itself in reoching these peopie?
Thot the listening habits of these fomilies are
not reflected in the regular ’progrom ratings’'?
Thot these listeners add o great plus value to
Red Network circulation 2

Thot NBC's new survey tells the why and how
of all these focts, ond what they meon to yau?
Cali NBC for a personal presentation|

NBC RED ~eTwork

NATIONAL BROADCASTING COMPANY

A Radio Corporation of America Service

www americanradiohistorv com
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JenningsKGW-KEXHead

Connet Is Sales Manager

REAPPOINTMENT of W. Carey
Jennings as general manager of
KGW and KEX, Portland, Ore.,
succeeding Charles Q. Chatterton,
resigned, was an-
nounced Feb. 16
by E. Palmer
Hoyt, publisher
of the Portland
Oregonian, owner
of the stations.
Mr. Chatterton
has resigned both
from the Oregon-
ian and the sta- e
tions, it was stat- Mr. Jennings
ed. He has made no statement re-
garding his future plans. He was
assistant business manager of the
newspaper in supervisory charge
of the stations and last Septem-
ber assumed the active management
of KGW and KEX, at which time
Mr. Jennings, who had been man-
ager, continued as the commercial
manager,

With his resumption of the mman-

& emions

KMA Seeks Omaha Move

KMA, Shenandoah, Ia., on Feb. 24
filed with the FCC an application
to move to Council Bluffs, Ia., just
across the Missouri River from
Omaha. It sought permission to in-
stall a new antenna and move its
transmitter. Operated by the May
Seed & Nursery Co., the station
operates on 930 ke, with 5,000
watts day and 1,000 night. It is an
NBC-Blue and MBS outlet.

agement of the stations, Mr. Jen-
nings announced appointment of
Paul Connet as sales manager, and
Ralph Greer, as traffic manager,
both moving up from the ranks of
their respective departments. Mr.
Connet joined the Portland sta-
tions more than two years ago
after having served at KGU, Hon-
olulu. Mr. Jennings is in his
seventh year with the Oregonian
stations. Before that, he prepared,
placed, and personally broadcast
programs for Sears, Roebuck &
Co. in the Pacific Northwest.

Labor Saver

ARGUING that an “air sales-
man” would bring in bigger
returns, Grant Sandison,
salesman of WTMJ, Milwau-
kee, recenty talked the Ells-
worth Pipe & Supply Co. out
of adding a salesman to the
firnY’s sales force in favor of
radio advertising, and sold
the company a daily news
spot on the WTMJ schedule.

Atlantis on Three

ATLANTIS SALES Corp., Roch-
ester, has started a test campaign
for Coleman’s mustard for use in
the bath as a way to check over-
fatigue, using transcribed an-
nouncements six times weekly on
KSFO, San Francisco, WKRC,
Cincinnati, and WTIC, Hartford.
Campaign, started in mid-Febru-
ary, is placed through J. Walter
Thompson Co., New York.

/21,283 000 3

Chicken money .

pin money .

money in the pockets of the WOWO Famxly
But at that, it is only 1/13th of their annual farm income of a quarter billion

dollars.

The loyalty of WOWO farmers and their read

increased sale of products advertised over WOWO.
It costs you little to share in this buying power.

10,000 Watts:

1160 Kilocycles

FORT WAYNE e INDIANA
INDIANA'S MOST POWERFUL RADIO STATION!
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. no matter what you call it .

. . still a lot of

y buying power reflects quickly in the

NBC Basic Blue Network

e
WESTINGHOUSE RADIO STATIONS, Inc.
FREE & PETERS
National Representatives

Mexican Approval

Of Pact Forecast
Early Action Is Indicated by
Communications Official

DURING AN unofficial visit to
Washington Feb. 22 Alfonso Gomez
Morentin, Postmaster General of
Mexico in general supervisory
charge of communications, left tke
impression that the North Ameri-
can Regional Broadcasting Agree-
ment, providing for reallocation of
broadcast frequencies, would receive
the sanction of his Government in
the not-too-distant future. The
United States, Canada and Cuba
already have ratified the compact.

En route to Buenos Aires, where
he will attend the International
Postal Conference, Senor Morentin
was the house guest of FCC Com-
missioner T. A. M. Craven. They
are old friends, having headed their
respective delegations to the North
American Conference in Havana in
December, 1

Because of the unofficial charac-
ter of Senor Morentin's visit there
were no conversations either with
FCC officials or with the State De-
partment relating to the treaty. Of-
ficial conversations are being con-
ducted by the American Embassy
in Mexico City with the Ministry of
Communications, now headed by
Melquiades Angulo, an engineer
who was named early this year to
succeed Francisco Mugica, resigned.

Special Session Likely

Meanwhile, advices from Mexico
City were that the President and
other high officials felt it was in the
best interests of Mexico to have the
treaty ratified, so that it can be-
come fully effective within a year.
The Mexican Senate last October
declined to ratify but this action, it
is now felt, occurred because the
Senate had not been fully informed
on the subject.

There is likelihood of a special
session in March, at which time it
is expected steps will be taken for
prompt ratification. If there is no
special session, formal action must
await the regular September meet-
ing though there still is the hope
an administrative agreement will
be sanctioned which will be tanta-
mount to signifying the intention
of Mexico to ratify, and would pave
the way for acceptance of the treaty
terms [BROADCASTING, Jan. 15].

Meanwhile, the FCC is proceed-
ing with new rules and regulations
which would encompass the terms
of the proposed new allocations.
The so-called Superpower Com-
mittee shortly will complete Part
IT of its report on rules and regu-
lations, thus placing the entire proj-
ect squarely before the full Com-
mission. Parties in interest will be
allowed to file exceptions prob-
ably within a 30-day period, with
oral arguments to be heard after-
ward. Thus, it is expected, several
months must elapse before final
promulgation of the new rules. If
Mexico has not ratified the treaty by
that time, the rules will prescribe
existing frequency assignments but
all other provisions will become ef-
fective. With Mexico’s ratification,
it would then be possible to specify
the date on which the reallocation
would become effective, involving
the sliding up and down the band
of most of the stations, which how-
ever generally would 'retain their
same relative positions [see full
text of treaty in BROADCASTING
1939 Yearbook].

BROADCASTING e« Broadcast Advertising
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KLZ has the men, methods and machin-
ery that produce the kind of drama preferred
by advertisers . . . the drama of cash regis-

ters ringing . . . the drama of buyers buying.

The record of the dramatic pitch to which
KLZ facilities and performers are tuned is
written in KLZ’s files for 1938.

A national food product sponsor writes:
“Qur business has shown a steady increase in
Denver since we have been using KLZ.” A
local packer says: “Our 1938 sales are 8%
over 1937.
our appropriation on KLZ we shall give you
A Denver
furniture dealer sends in his renewal contract

Since we are spending 75% of

credit for 75% of this increase.”

® Drama begins in KLZ's well appointed
studios, abetted by one of the finest sound
effects set-ups in the country.

® It reaches a thrilling climax in Denver's
stores where KLZ-exploited products com-
mand buyers’ attention.

for the third consecutive year and comments:
“Our urban and rural business has held up
remarkably well this year which we believe
is directly due to our KLZ advertising.”
KLZ, too, has a market that inspires such

merchandising drama . . . a market that com-
prises 78 % of the entire population of Colo-
rado . .
80% of this thickly populated “‘business side”

. a listening audience that embraces

of the state.

enverc

CBS AFFILIATE — 560 KILOCYCLES

AFFILIATED
AND WKY,

wwWw americanradiohistorv com

IN MANAGEMENT WITH THE OKLAHOMA PUBLISHING COMPANY
OKLAHOMA CITY—REPRESENTED BY THE KATZ AGENCY,

INC.
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ACA to Plan Campaign

To Organize Technicians

PLANS for the organization of
broadcasting technicians on a na-
tional scale are expected to be
made at the meeting of the inter-
national executive board of the
American Communications Assn.,
CIO union covering the entire com-
munications field, to be held in
New York, March 8-10. Broadcast
division of the union has contracts
with a number of stations in New
York, Philadelphia and other east-
ern cities, but has made little head-
way elsewhere.

An election of the engineers at
CBS M & O stations, held last fall
under auspices of the National
Labor Relations Board, resulted in
the choice of Associated Broadcast
Technicians, independent organiza-
tion, as collective bargaining agen-
cy for all technicians employed by
CBS, and the defeat of ACA. It is
believed the recent victory of the
American Federation of Radio Art-
ists will act as an incentive for
drives against radio by ACA and
other unions.

One Way Out of Copyright Issue

(Continued from page 24)

the broadcaster is engendered by
the fact that his listeners demand
the latest popular hits. On the
part of the publisher it is because
of the expense attending the ac-
tive promotion of a new tune.

Neither the writer nor the pub-
lisher makes a hit. The only thing
that makes it a hit is public ac-
ceptance, and the only thing that
secures public acceptance is promo-
tion—and the chief medium of pro-
motion is broadcasting. So obvi-
ously the broadcasters create the
hits and consequently profits for
the publishers.

Only a very limited number of
new tunes are registered in the
copyright office each year, and an
exceedingly small number of these
tunes ever assume the “hit” status.
So we have a situation where a
broadcaster, compelled by his audi-
ence’s demands, performs this lim-
ited number of “pop” tunes every
year and at the same time pays
performance license fees for all

music—both new and old. Actually,
the broadcaster is paying $4,800,-
000 a year primarily for the priv-
ilege of performing a limited num-
ber of new popular tunes.

Farewell to Genius

It may seem strange to the
reader why it is that there are not
more new tunes available each
year, as it has been conservatively
estimated there are 100 tunes
written for every one published.
However, the explanation of this
fact is also obvious when it is re-
membered that the publisher’s
largest item of expense in launch-
ing a song is promoting its per-
formance by broadcasters. There-
fore, the publisher cannot afford
to have too many new tunes in his
catalogue. If he did, he would not
be able to spend the money neces-
sary to give all his new tunes ade-
quate exploitation by radio.

This matter of the limited
amount of new tunes available

Record Your'remote pickups
with this new PRESTO recorder

gcores of leading broadcasting stations are
now recording their man-on-the-street programs,
descriptions of Jocal news events and interviews
with celebrities at airports, hotels, offices, golf
clubs or baseball parks.

By using the Presto Recorder, they can get
to the scene of events ona moment’s notice . . .
avoid the uncertainties of short wave transmis-
sion . . , and broadcast their special programs
without disturbing the program schedule.

These special broadcasts have become so im-
portant that many stations have asked us to
design a light-weight Recorder combining all
the features required for this work. Here it is.

PREST

The new Presto Model M Recorder enables you
to make high quality 12" records continuously,
without interruption. The original records may be
put on the air, or the best features of each may
be dubbed onto a 16" transcription. The Model
M consists of two dual-speed 12" recording turn-
tables, a recordingamplifier and two-microphone
mixer—all mounted in a single carrying case
which measures 10" x 15" x 35" and weighs only
62 pounds. For field work it may be operated
from storage batteries using a 120 watt, 12V DC
to 110 V 60 cycle AC converter.

Write today for bulletin giving complete tech-
nical description.

RECORDING CORPORATION

247 West 55th Street, New York, N. Y.
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each year brings up another ques-
tion which has been given altogeth-
er too little consideration by the
radio industry. This is the broad-
casters’ direct responsibility to the
public for the discovery of new
creative talent among the vast
number of unheard-of composers. If
it is a fact that the publisher must
turn to the broadcaster as his ma-
jor means of promotion, it is also
a fact that the new composer must
turn to the same source in order
to get the product of his creative
ability exploited. As the music in-
dustry is set up today, it is vir-
tually impossible for them to give
the young songwriter this exploi-
tation.

This situation, if allowed to con-
tinue, will tend to dry up the foun-
tain of creative genius in this coun-
try, because no writer or composer
can work indefinitely without hope
of reward. The broadcaster him-
self must eventually accept respon-
sibility for this situation. In other
words, in his hands rest the power
to promote and publicize music and
if he withholds this promotion
from the young creative artist, he
alone must accept the responsibil-
ity.

More Music Needed

It is the belief of many thought-
ful people in this country that if
the broadcasters made an effort
they could uncover a wealth of
new talent. The broadcaster today
exercises a monopolistic but legal
control over the only important
medium of self-expression open to
the composer and the broadcaster
must assume the responsibility en-
tailed by this monopoly.

The facts of the situation are
that the number of songwriters has
been decreasing and the demand
for new music has been increasing.

The purpose of this article is
not to suggest a cure-all, either for
the music licensing set-up or for
the development of new talent. It
is rather to expose a few facts
which should be within the knowl-
edge of every broadcaster. Broad-
casting as we know it here in the
United States is a business which
like any other venture, must show
a profit. But because of the unique
position which the industry occu-
pies in its relation to the public,
the financial return must be sub-
ordinated at least in part to pub-
lic service.

Music, to the broadcaster, is an
indispensable basic ingredient.
That some measure of control
should be exercised over this vi-
tally important material by the
broadcaster is an unanswerable
fact. He must protect his own
source of supply, not only for the
present but for the future.

Music is not a natural resource.
It requires cultivating and if the
broadcaster is not willing to take
the responsibility for this cultiva-
tion, who will?

THE FCC, at request of applicants,
has dismissed the application of Es-
telle P. Chapman, of Detroit, chief
owner of WMSD, Sheffield, Ala., for
authority to sell 80% control of the
station for $18,000 to W. M. Liddon,
of) Nashville [BRoADCABTING, July 1,
19381.
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WDAF Lays Down a Half
Milivolt Daytime Signa/l in
189 Counties in One/)F the
Country's Richest Markets for
$18 a Quarter Hour.”

That Means Less /l'han 1 Cent
Per 2,000 Pot,ential Listeners.

MATCH THAT IN ANYBODY'S
MARKET IF YOU/CAN!
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Changes and Corrections in BROADCASTING 1939 Yearbook...

BECAUSE of changes report-
ed since the 1939 BROADCAST-
ING Yearbook went to press
early in January, and to cor-
rect several errors, the follow-
ing changes should be made:

Page 62: Remove (*) from KVWC, Ver-
non, Tex. (sixth column also from
KTSW, Emporia, Kan. ( fth ).

Page 118: Change manager and commer-
cial manager of WORL, Boston, to
George Lasker. Substitute MBS, Yankee
and_Colonial Networks for CBS for
WBRK, Pittsfield, Mass, (as of March 1).
Change Representative of WSPR,
Springfield, Mass., to Hollingbery.

Page 120: Add William Ward as commer-
eial manager of WBCM, Bay City, Mich.

Page 124: Elméxnabe Clarence G. Cosby l:

Eliminate listing of KGCI, Couer d’Alene,
Idaho (ordered deleted by FCC).

Page 66: Under 570 ke. indicate 1,000
watts as day power of WKBN, Youngs-
town, O. Under 1200 kc., change day
power of KELO, Sioux Falls, 8. D, to
250 watts. Under 890 ke., indicate night

ARK, Little Rock, Ark., as
1,000 watt.s (authorlzed Feb. 20). Under
1200 kc., eliminate KGCI, Couer d'Alene,
ldaho.

Page 68: Under 1260 kec. change day
power of WNEW, New York, to §,000
watts (effective Feb. 13). Under 1210
ke., remove (1) from WRAL, Raleigh,
N. C. (goes on air March 6); under
1810 kec., change day power of WEMP,
Milwaukee, to 250 watts; under 1370
ke.,, remove (1) from KTSW, Emporia,
Kan. {now on air); under 1870 kc.,
change power of WMFD, Wilmington,
N. C, to 250 watts day and 100 night.

Page 78: Remove (1) from KVWC, Ver-
non Tex., (under 1600 ke, fourth col-
umn). Under 1800 ke., indicate 100
watts as night power of WDAN, Dan-
ville, Il

Page 74: Under 680 k¢, change power
of CKOV, Kelowna, B. C., to 1,000 watt«.
Insert CHNC, New Carlisle, Que., under
610 ke. and eliminate it from 960 kc.,
listing power 1,000 watts. Change fre-
quency of CBM, Montreal, Que., from
10580 to 960 ke.; change CBY. Torounto,
from 960 to 1820 ke. (us of Feb. 26).
Change frequency of CFQC, Saskatoon,
Sask., from 840 to 600 kc. (as of Feb.
15). Chanze frequency of CJGX, York-
ton, Sask.. from 1390 ke. to 1430 ke.;
change l‘pnwer from 100 to 1,000 watts
{as of

Page 76: Indicate by asterisk (*) that
KTSW, Emporia, Kan.,, is now on the
air. Also that WRAL, Raleigh, N. C..
goes on air March 6.

Page 84: Delete Joseph R. Spadea as De-
troit manager of Edward Petry & Co.,
and substitute William Cartwright.

Page 88: Eliminate individual station rep-
resentative listing for KGKO, Fort
Worth, Tex. {Now Free & Peters)

Page 91: Indicate NBC as network for
KVOA, Tucson, Ariz.:; Arizona Network
for KGLU, Safford, Ariz.

Page 92: Indicate 1,000 watts as both day
und night power of KARK, Little Rock,

Ark. (Authorized Feb. 20.)
Page 94: Change program manager of
KMPC, Los Angeles, to Ted Gates. In-

dicate M. Scott Weakley as program
director of KROW, Oakland, Cal. Change
commercial manager of KFVD, Los An-
geles, to F, J, Smalley Jr. Eliminate
John W. Crews as general manager of
KYOS, Merced, Cal.

Page 97: Change general of

KWK, St. Louis; mdlcate Robert Thomas
Convey as manager and V. E. Carmi-
chael as commercial manager.

Page 127: Add RKO Bldg., New York, as
additional office for WAAT, Jersey City.

Page 130: Delete Theodore F. Allen as
commercial manager of WGNY, New-
burgh, N. Y. (Resigned).

Page 1384: Indicate Louis K. Sidney as
chief executive, Herbert L. Pettey as
general manager and Bertram Lebhal
Jr. as commercial manager of
New York. Indicate Don Shaw as zeneral
manager and Charles Stark as commer-
cial manager of WMCA, New York.
Change LS power of WNEW, New
York. to 5,000 watts, Change day power
of WNEW, New York, to 5.000 watts
(effective Feb. 13).

Page 136: Delete ‘‘Construction Permit"
under WRAL, Raleigh, N. C. (Goes on
air March 6.) Change power of WMFD.
Wilmington, N. C, to 250-D, 100-N.

Page 138: Change chief owner of WPAY,
Portsmouth, 0., to Brush-Moore News-
papers Inc. & Chester A. Thompson.
(Each has 50%.) Indicate 1,000 watts as
daytime power of WKBN, Youngstown,
0. Indicate Weed & Co. as representative
of WCOL, Columbus, O. Change pro-
gram manager of WSAI, Cincinnati, to
Clair Shadwell.

Page 142: Change chief owner of KOMA,
Oklahoma City, to J. T. Griffin. Elimi-
nate Joe Matthews as program manager
of KBIX, Muskogee.

Page 144: Change program manager of
WIBG, Philadeiphia, to Douglas Arthur,
Change general manager of KEX and
KGW, Portland, Ore., to W, Carey Jen-
nings, who also continues as commercial
manager.

Page 148: Change power of KELO, Sioux
Falls, S. D.. to 260-D, 100-N. Indicate
Julius C. Vessels as chief engineer of
WDOD, Chattancoga, Tenn.

Page 162: Change chief executive of
KFDM, Beaumont, Tex. to Darrold A.
Kahn; change general manager to C. B.
Locke. Indicate Jack Stapp as program
director of WSM, Nashville, Tenn.

Page 156: Chanze Representative of
KGKO, Fort Worth Tex., to Free &
Peters. Change chief engineer of KGKO
to R. C. Stinson. Change program director
of KSAM, Huntsville, Tex., to Howard
R. Holbrook.

Page 180: Remove ‘‘Construction Permit”
under KVWC, Vernon, Tex.; station
now on air. Add John Sullivan as man-
ager of KVWC.

Page 162: Change chief owner or_execu-

tive of WGH, Newport News, Va., to
Raymond B. Bott Change fr
of KMO, Tacoma, Wash., to 1380 kec.

and power to 1,000 watts. full time.

Page 164: Change manager and commer-
cial manager of WHIS, Bluefleld, W.
Va., to Lindsey Alley. Eliminate Emery
Milburn as program director of KWLK,
Longview, Wash.

Page 166: WEMP, Milwaukee, day power
is 250 watts (Effective Feb. 18).

Page 168: Change power of CKOV, Kel-
owna, C., to 1,000 watts.

Page 170: Change call letters of Cobalt.
Ont., station to CKMC. Change power to
100 watts. Change frequency of CBY, To-
ronto, Ont., to 1420 ke. (As of Feb. 26).
Change manager of CKOC, Hamilton,
Ont., to M. V., Chestnut, commercial
manager to W, T. Cranston, program
director to Gordon Anderson: add All-
Canada and Weed as representatives.

Page 171: Change frequency of CBM,
Montreal, Que. to 960 kc. (As of Feb.
26.) Change frequency of CHNC, New
Carlisle, Que., to 610 kc. (As of Feb.
26.) Change power of HLT, Sher-
brooke, Que., to 250 watts. Change fre-
quency of CFCQ, Saskatoon, Sask., to
600 kc. (As of Feb. 15.) Change fre-
quency of CJGX. Yorkton, Sask., to
1430 kc. and power to 1,000 watts (As
of Feb. 1.) Change manager to A.
lie Garside. Change manager of CKCK,
Regina, Sask. to Gerry Graez.

Page 176: Add syndicated transcriptions
to services of Kasper Gordon Studios,
Boston.

Page 178: Change Chicago manager of
NBC Artists Service to James Stirton.

Page 180: Eliminate Chicago branch of
Radio Transcription Co. of America
Ltd.; indicate G. Y. Clement as man-
ager of Los Angeles office in place of
C. C. Pyle, deceased. Eliminate listing of
James L. Saphier.

Page 182: Change address of U. S. Re-
cording Co.,, Washington, to 712
Eleventh St., N. W.

Page 190: Under “Radio Sales Person-
nel” indicate Martin J, McGeehan as
manager of Milwaukee office in place
of Victor Giebish.

Page 201: Under Southwest MBS Group,
transpose daytime hour, half hour and
quarter hour rates of KOME, Tulsa, and
Texas State Network; figures for
KOME should be in Texas State Net-
work column, and vice versa.

Page 204: Add WBRK, Pittsfield, Mass.,
Yankee and Colonial Networks; add
KGCU Safford, Ariz., to Arizona Net-

work.

Page 216: In caption delete “NAB Pub-
lic Library sold in December” ete.
(Deal dropped; library has been trans-
ferred to Langloia & Wentworth, N. Y.)

Page 221: Under Minnesota, change list-
ing of KATE, Albert Lea. to ahow 49%
of stock owned by E. L. Hayek. Elimi-
nate listing of KDAL, Duluth, now
owned by Red River Broadcasting Co..
not newspaper-affiliated.

Page 222: Add "“WPAY, Port.smouth, 0.

—Licensed to Vee Bee rp.; 5U%
owned by Brush-] Moore Newspapers
Inc. of h Times;
150?;': by Chelter A, Thomplon, Cleva-
and.”

KHUB, Watsonville, Cal, to John W.
Crews, and program director to Emery
Milburn.

Page 98: Change licensee of KIDW, La-
mar, Col, to Lamar Bestg. Co., change
chief owner to W. G. Brown.

Page 100: Change licensee of WGPC, Al-
bany, Ga., to Albany Broadcasting Co.
Inc. Eliminate asterisk (*) before call
letters of WRU! Gainsville, Fla.;
station sells time.

Pnze 102. Indicate CBS as network for

L, Columbus, Ga. (as of Mavch 15).

Eielﬁge ‘listing of KGCI, Couer d’Alene,
aho.

Page 106: Chnnze address of WMBI, Chi-
cago, to 820 No. LaSalle St. Change
program director of WMBD, Peoris, IIl.,
to Gene Trace. Indicate 100 watts as
night power of WDAN, Danville, Ill.
Change program director of WCLS,
Joliet, Ill., to Robert M. Holt. Eliminate

L. Menser as program director of

WENR and WMAQ, Chicago.

Page 110: Change representative of WEOA
and WG , __Evansville, Ind., and
WBOW, Terre Haute, Ind, to Weed &
Co. Chnnk-.- commercial manager of
WGL and WOWO, Fort Wayne, Ind., to
Ford Billings.

Page 112: List M, Petersen as general
manager of KFNF Shenandoah, Ia.

Page 114: Remove “Construction Permit”
from KTSW, Emporia, Kan. (Now on
the air). Under Louisville, change pro-
gram director of WGRC to Ralph Rogers.
Change prozrnm director of WCMI, Ash-
land, Ky., to Joe Matthews.
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LEW FROST executxve ass:stant to Don E. Gilman, NBC westem d1v1-
sion vice- pre51dent who holds high score and championship of Holly-
wood Radio City, gives members of his bowling team a few pointers in
the science of the sport. Seated (1 to r) are Dave Elton, director; Matt
Barr, press editor; Ken Carpenter, announcer; Joe Parker, announcer-
director; standing, Charlie Smith, NBC Artists Service; Hal Bock, west-
ern division press manager, and Lew Frost.

Page 228: Delete KOMA, Okiahoma City.
(Sale approved by FCC Feb. 13.)

Page 223: Under Tennessee listing, change
WN. item to read: "WMPS. Mem-
phis—Li d to M hi d
Co.; interlocking ownership with Mem-
phis Press-Scimitar and Memphis Com-
mcrcud Awua.l Seripps-Howard news-
papers.’

Page 225: Under heading *Stations Un-
der Option,” WGH, Newport News,
Va.,, is _now 66% owned by Newpor:
News Daily Press and Times-Heralld
and should be listed under ‘‘Virginia™
on page 224. On page 225, under Can-
ada, eliminate listing of CKOV, Kelow-
na, B. C. (no longer newspaper owned).

Page 287: List James P. Selvage & Frel
Smith Inc.,, 16 E., 48th St. New York
City. Telephone Plaza 8-0371.

Page 2388: Change address of Allied Adv,
Agencies, Los Angeles, to 4354 W. Third
8t. Change Douglas Allen & Leland
Davis to Allen, Heaton & McDonald.

Page 242: Insert Richard T. Clarke Co.,
9538 Brighton Way, Beverly Hills, Cal.,
Richard T. Clark, radio director.

Page 243: Add Atlanta branch to Dona-
hue & Coe, with address as Hurt Bldg..
Harry L. Morrill Jr. in charge.

Page 246: Add Chicago branch to Gard-
ner Adv. Co., in charge of C. L. Men-
ser. Address not yet selected.

Page 248: Change address of William A.
Joplin Adv. Agency., Portland, Ore,, tu
730 Southwest Salmon St.

Page 2560: Delete Logan & Stebbins and
insert on page 254 Barton A. Stebbins.
811 W. Seventh St., Los Angeles, Trin-
ity 8821; Barton A. Stebbins and Ar-
thur W. Gudelman, radio directors.

Page 262: Address of Needham. Louis &
Brorby, Hollywood branch, is 8532 Sun-
set Blvd., Cecil Underwood in charge.
Delete Howard W. Newton Co,

Page 253: Change Rawsen-Morrill to
Charles A. Rawson & Associates.

Page 2564: Change address of Hugo Scheib-

ner Inc, Los Angeles, to 111 W. Sev-
enth St.
Page 265: Radio director of Jewell F.

Stevens Co. is Don L. Davis.

Page 266: Change firm name of Waldron

rbain, San Francisco, to L. H. Wal-

ron Adv. Agency; delete Arthur J.
Urbain.

Page 266: Add Chester M. Wright & As-
sociates, 609 Carpenters’ Bldg.. Wash-
ington, D. C., Telephone, Republic2611.

Page 276: Change Atlantic Ice & Coal
Co. ugency to Donahue & Coe, Atlanta.

Page 280: Change Glass Contsiner Assn.

(I,‘It Qmericn agency to Pedlar & Ryan,

Page 381: Change address Assn. of Tech-
nical Employes of NBC to 201 N. Well«
?Slgdg' Chicago, Telephone, Randolph

Page 884: Delete John P. Bramhall un-
g_exl; 11“(;30 law department. (Resigned
eb. .

Page 386: Add James W. Baldwin. Na-
::)ior:)nl Press Bldg. Telephone, Republic
110.

Page 388: Change address of Ross Federal
Research Corp., to 18 E. 48th St.; tele-
phone, Plaza 38-6600.

Molasses Time

COLONIAL MOLASSES Co., of
Brooklyn and New Orleans, is us-
ing radio to promote an eight-week
sale of its molasses throughout the
country. Type of broadcast and
station to be used is decided by
local distributors, so no set sched-
ule is available, according to H. B.
LeQuatte, New York, the agency
handling the account.

Ripley for Nehi on CBS

NEHI Corp., Columbus, Ga., mak-
ers of Royal Crown Cola, on March
31 will launch a new program star-
ring Robert Ripley on CBS. It is
understood that the program will
be heard Friday evenings, 10:30-11
p. m., although no contract for
facilities has been signed as yet.
BBDO, New York, is the agency in
charge.

TESTED Radio Prodnctions, New
York, has announced the sale of its
anti-crime series, Calling All Cars, to
the Gruen Watch Co., Cincinnati.
which will present the half-hour pro-
gram Sunday nights on WSYR. Syra-
cuse. Account was placed by McCann-
Erickson, New York.

BROADCASTING ¢ Broadcast Advertising
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Ford Series on Coast
NEW network series, Let’s Go
Hollywood, which involves a tie-up
with Warner Bros. film talent,
started Feb. 24 for 13 weeks, on 7
southern California Don Lee net-
work stations, Friday, 8-8:30 p. m.,
under sponsorship of Ford Dealers
of Southern California, Los Ange-
les. Show, which draws guest tal-
ent from Warner Bros. younger
players, is carried as a sustainer
on balance of the 28 Pacific Coast
Don Lee network stations. Release
is also being negotiated for the
Mutual network under syndicated
sponsorship. Owen Crump, Warner
Bros. announcer and commentator,
is master-of-ceremonies and pro-
ducer of the series. Leon Leonardi,
who is also under contract to the
film company is musical director of
the variety program, which origi-
nates from Warner Bros. Playhouse
on Sunset Blvd., Hollywood. Mec-
Cann-Erickson, Los Angeles, has
the account.

NBC Starts Program by Doc Rockwell
As Part of Blue Promotion Campaign

SECOND major step in NBC’s
campaign to promote the Blue Net-
work was put into operation Feb.
21 with the first broadecast of Doc-
tor Rockwell’s Brain Trust, a half-
hour variety show which is being
broadcast from 9:30-10 p. m. each
Tuesday evening on more than 50
Blue affiliates. As explained by A.

Nelson, sales manager for the
Blue, the plan embodies building
the network “by means of outstand-
ing programs, the caliber and sala-
bility of which will compare favor-
ably with any shows currently on
the air.”

“NBC will plan and produce each
program with a view of offering it
to national advertisers as a mer-
chandising unit. Aside from engag-
ing the company’s best production
talent, we are committed to the
plan of bidding in the open market
for top-notch artists and first-rate
seripts,” he commented.

The plan has the support of Blue
outlet stations, Mr. Nelson said, cit-
ing replies from most of the net-
work’s affiliates pledging full sup-
port to the plan as outlined to them
in a letter from Keith Kiggins,
NBC station relations manager.
Admitting that in the past Blue
outlets have cooperated in building
acceptance for programs only to
see them sold on another metwork
or discontinued after a brief run,
Mr. Kiggins explained the new pro-
posal is to build a program and
confine it to Blue stations only,
with the program definitely fixed
at the same time for a minimum of
13 weeks.

“The combined efforts of our
program department, promotion de-
partment and sales department will
be put behind this program to make
it one of the most popular and sal-
able periods of the week . .. This
program will be a test case and if
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Our new 5.000 watt 5D RCA transmitter
brings thousands of new radio homes into
the W T A R primary service area. The
vast government naval expansion and
ship-building projects centered at Norfolk
and Newport News is adding directly or
indirectly to the incomes of almost every
tamily in the Norfolk region. They will
have more money to spend, and now with
the INCREASED COVERAGE of W T A R
you can reach them all. Your copy of the
new Jansky and Bailey coverage map will
gladly be mailed to you on request.

Record Dedication

WHEN civic leaders, repre-
senting the city government,
schools, churches, women’s
organizations. U. S. For-
est Service and Chamber of
Commerce, appeared on the
formal dedication program
for the new studio and office
building of KGVO, Missoula,
Mont., the program was re-
corded and the guests invited
to hear themselves via the
recording at the conclusion
of the program.

we are successful the same pro-
cedure will be adopted in other
periods and the plan will be ex-
panded.” The letter asks each sta-
tion to cooperate by throwing its
full publicity and promotion forces
behind the program and by work-
ing on the local distributors of
those advertisers to whom the net-
work’s national sales staff is trying
to sell the program.

In addition to its star and his
fellow comedians, Doctor Rock-
well’s Brain Trust features Allen
Roth’s 30-piece orchestra and a 14-
voice choir directed by Joseph J.
Lilley. It will be competing with
two established programs, Benny
Goodman’s Orchestra for Camel
Cigarettes on CBS and Fibber Me-
Gee for Johnson’s Wax on NBC-
Red.

. First move to increase Blue bill-
ings made by Mr. Nelson after he
had left the managership of KDKA,
Pittsburgh, last fall to come to New
York as sales manager for the Blue
Network, was a sliding scale of dis-
counts for advertisers using Blue
supplementary groups of stations,
with progressively larger discounts
as more groups were used [Broap-
CASTING, Oct. 15]. Since this plan
was inaugurated Nov. 1, Blue bill-
ings have shown a steady increase,
the network’s gross time sales for
January totaling $998,389, a gain
of 10.8% in comparison with the
October billings of $901,376. Blue
supplementary billings have in-
creased 52.8% in the same period.

These new advertisers have been
added to the list of Blue sponsors
since Nov. 1: American Rolling
Mill Co., 42 stations; Brown & Wil-
liamson Tobaceo Co., 39; Canada
Dry Ginger Ale, 49; Thomas Cook
& Son-Wagon-Lits, 19; Lewis-Howe
Co., 42; Ralston Purina Co., 68;
Swift & Co., 52. Blue advertisers
that have increased their facilities
since Nov. 1 include: Adam Hat
Stores, 20 more stations; Anacin
Co., 11; Bi-So-Dol Co., 11; Canada
Dry Ginger Ale, 16; Musterole
Co., 12; Sherwin-Williams Co., 11;
William R. Warner & Co, 1; R. L. .
Watkins Co., 11; J. B. Williams
Co., 2.

Liggett Booking

LIGGETT DRUG Co., New York
(Liggett “Rexall” stores), which
sponsors three quarter-hours week-
ly of The Morning Almunac on
WABC, New York, besides pai-
ticipation five mornings weekly in
Arthur Godfrey’s program on
WJSV, Washington, plans further
radio activity of a similar nature
for other cities. Company’s radio
advertising is placed through Neff-
Rogow, New York.

BROADCASTING ¢ Broadcast Advertising
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ALABAMA
WHMA . . . . daniston
ARIZONA
Koy B w g Phoenix
ARKANSAS
KELD El Dorado
KFPW Ft. Smith
KARK Litle Rock
KUOA . . Siloam Springs
CALIFORNIA
KPMC Bukersfield
KIEM . Eureka
KGER Long Beach
KHI. . Los Angeles
KLX 9 - Oakiand
KGB . . . San Diego
KFRC San Francisco
KDB . . Santa Barbara
KSRO . Santa Rosa
COLORADO
KFEL . . . . Denver
KFX$ . Grawd funetion
KGHF Puehlo
CONNECTICUT
WTIC . . . . Hartford
WELI . New Haven
DIST. OF COLUMBIA
wisv Washington
FLORIDA
WRUF . | Gainesville
wQam . . . Miami
WDBO . . Orlando
WFOY . St. Augustine
WSUN St. Petorshurg
WTAL . . ., Tallahassee
WINO West Palm Beach
GEORGIA
WAGA . . . . Addanta
WRDW . . . Augusta
wmaz . . . . Macon
WRBL . . . Columbus
WAYX , . Faycross

IDAHO
KIDO A Boise
KID. . . . ldaho Falls
KRLC . . Lewiston
ILLINOIS
WGN . . . . Chicago
WDAN . . . Danville
WIBL . . . . Decatur
WTAD . Quiney
wCBs Springfield
INDIANA
WTRC . . . Elkhart
WGBF-WEOA .  Eranswille
WIRE Indianapolis
WLBC . . . . Muncie
10wWA
wMT Cedar Rapids
WOC . . . Davenport
WKEB . . Dubugque
KMA . . . Sheunandoah
KANSAS
KFBE . . . . .bilene
KVGB Great Bend
KWBG . Hutchinson
KENTUCKY
WLAP . . Lexington
LOUISTANA
wJBO Baton Rouge
MAINE
WLBZ w2 Bangor
MARYLAND
WBAL Baltimore
WTBO . Combertand
WFMD . Frederick
MASSACHUSETTS
WEEI . . . . Boston
wcop Bustan
WTAG . . . Forcester
MICHIGAN

WHDF . . . . Calumet
WIR . . Detroit

i

MINNESOTA
KATE . . Atber: Lau
KvOX . Moorhead
KROC . . Rochester
KSTP  St. Paul.Minneapolis
MISSISSIPPL
WFOR Hattieshurg
WAML . Laurel
wasc Vieksburg
MISSOURL
KWOS . lefferson City
KWK . . . . St Louis
KGBX-KWTO . Springfield
KMBC Kansas City
MONTANA
KGCX . . Wolf Point
NERRASKA
KFAB-KFOR . . Lincoln
KOW. . . . . Omaha
NEW MEXICO
KGGM . Alhuquerque
KICA . . . .  Clovis
NEW YORK
WOKO . Albany
WGR-WKBW . Buffalo
WESG . . FElmira
WOR . . New York City
{Newark)
WINS . New York City

WQXR . New York City
WHAM | Rochester
WFBL , . ., . Syracuse

NORTH CAROLINA

wBIG Greenshoro
WEED Rocky Mount
wsTP Salisbury
WAIR W inston-Salem

NORTH DAKOTA

KRMC . Jamestonn
KLPM . Minot
OHIO
wiw . . L Akron
WHBC . . . Canton

WCKY . . .  Cincinnati

WORLD PROGRAM SERVICE SUBSCRIBERS

WHK . . . Cleveland
WHKC . Colimbus
WSMK . Daxton
WKBN . . . Youngstown
OKLAHOMA
KADA A = o = Adu
KCRC . . . . . Enid
KBIX . . . Muskogee
KOMA Okiahoma City
Kvoo P Tulsa
OREGON
KFJ1 .« Klamath Falls
KOIN . Portdand
PENNSYLVANIA
WCBA-WSAN . Allentown
WFBG Altoona
WLEL . . . . . Erie
WKBO . Harrisburg
WCAU Philadelphia
WIP; <« = Philadetphia
WCAE . . . Pitsburgh
RITODE ISLAND
WJAR . . . Providence
TENNESSEE
WOP! Hristal
WwDOD . Chattansoga
WREC . Mamphis
WLAC Nashville
TEXAS
KGNC . . dmarillo
KFDM . Beatmuont
KGKO Dallas-F1. Borth
WBAP Dallas-F1. Torth
KRLH Midland
KPDN Parmpa
woal San Antornio
TAY
KDYL Salt Luke City
VERMONT
WCAX . . . Hurlington
WNBX . . Springfield

WORLD PROGRAM

WORLD BROADC
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VIRGINIA

WSVA Harrisonburg
WRVA Richmaonid
wpeJ ., . Roanoke

WASHINGTON
KXRO iberdgan
KIRO . . . Seattla
KMo . . . . Tacame
KuJ. . Walla Walla
KIT. . . . . VYakima

WEST VIRGINTA
WHIS . Bluefield
WBLK . Clarkshurg
WCHs Charlestun
WPAR . . . Parkersburg

WISCONSIN

WEAU . . . Eau Claire
WHBY-WTAQ. Croen Hay
WKBH . La Crosse
WIBA . . . . Madison
womT . Manitowor
WISN Milwaukee
WHBL . Sheboygan
WSAU . . Wausau
HAWATT
KHBC . . . . Milo
KGMB . Honolulu
CANADA
ALBERTA
CFAC 5 Calgary
CICA . . . Edmonton
HBRITISH COLUMRBIA
CKWX . . . Fancouver
MANITOBA
CFAR Flin Flon
CIRC Winnipeg
NEW BRUNSWICK
CHCw . Moncton
CHSS . . . SaintJohu
ONTARIO
CKPC Brantford
cKkoc . . Hamilton

CKCA . . . . Kenora
cso. . . . Ottawa
CKSO Sudbury
CKLW Windsor
QUEBEC
CKAC . . . Montreal
cKev Quebec
CHLT Shorbrooke
CHLN Three Rivers
SASKATCHEWAN
CKBI . . [Irince Alhert
CIRM . Regina
€IGX Yorkton
FOREIGN
AUSTRALIA
5DN . . tdelaide
4BC . . . . Brisbaue
3IKZ ., Molbourne

268 . . . . Syduey

NEW ZEALAND
1Z8. & 4 4 Auckland

228 . . Wellington

3z P Christchurch

4z Dunedin
MEXICO

XEW . . . Mexico City

SOUTH AFRICA
South African
Broadcasting Corp.
Cape Town
Durban
Grahamstoicn
Juhannesburg

PORTO RICO
Destileria Serrafles
Incorporated
VENEZUELA
YVS5RA-YVSRC

Pouce

Caracas
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For the

World Program Service

A contract you will prize—because it gives you exclusive local use of the greatest repertory of music ever recorded
exclusively for radio. With this rich and ever-growing library, World’s member stations build programs in end-
less variety for their local audiences. World’s contract provides:

150 artist and orchestra nammes, not available on tive titles . . . every new musical work, every type of
phonograph records or by any other medium . .. performing group brought to the World microphone
2,500 separate musical numbers, new and old, mod-  and recorded for our member stations by the Western
ern and classical . . . 18 hours a weel: of varied conti-  Electric vertical-cut Wide Range method—the ultimate
nuity, comprising over 65 programs under 22 distinc-  in high fidelity.

If your city is not listed on this page, the internationally famous World library is available to your station—and
you enjoy an exclusive contract in the world’s only exclusive library service. Write for details to World Program
Service Division, World Broadcasting System, 711 Fifth Avenue, New York City.

Here's swhat World’s exclusive Western Elec-  original beauty and reality. The result—in-
tric vertical-cut Wide Range recording creased effectiveness for your advertising.
means to the advertiser, What vou put into  World transcriptions—the ultimate in high
your program, the listencr hears—in all its  fidelity—are the accepted standard of quality.

SERVICE...:aServiceof

ASTING SYSTE

www americanradiohistorv.com
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Hollywood Pulls Plug!

RECENT events indicate that the Radio-has-
gone-Hollywood trend has been slammed into
reverse. Certain film companies are pulling
the plug, so to speak, on their contracted
performers because they claim exhibitors are
wringing their hands over box-office returns,
blaming radio competition.

Our first impulse is to say, “So what?” But
there are other considerations—practically all
of them on radio’s side, as we view it. Mainly
for the convenience of radio-discovered and
radio-nurtured talent which Hollywood beck-
oned, several millions of dollars have been
invested by radio in Hollywood originating
facilities. It was not primarily a case of a
network trek to the coast to exploit for the
air movie-made personalities, though this was
a partial consideration.

Getting down to personalities, it really
doesn’t matter whether Grace Goosefat or
Horace Horsefeather, under contract to Stu-
pendous Studios, has been pulled off the air,
though it may be front page news and the
Hollywood press agents can revel in it. They
promptly will be replaced by others, who,
by dint of radio’s buildup, will soon relegate
GG and HH to whatever they were before
their radio excursions.

The Jack Bennys, Fred Allens, Bing Cros-
bys, Eddie Cantors, Don Ameches, Jane Fro-
mans, Dorothy Lamours and Kenny Bakers,
who are also film stars, are first and fore-
most radio stars. Whether or not they hap-
pen to be under contract to film companies
isn’t important in the long run. Contracts ex-
pire as contracts will, and the free agent
artist who is a top-flight radio performer, and
incidentally, a movie actor mainly because of
his radio popularity, will make his own choice
between one or the other media. On the basis
not only of stipends but of continued per-
formance and popularity, we have little doubt
what their choice will be.

It was for the convenience largely of radio-
developed artists who had Hollywood calls that
radio and many of the major advertising
agencies, established Hollywood as a key pro-
gram originating point. There is no gainsay-
ing that some of the big movie names are
valuable to radio, but it is foolish to think
they are indispensable. So, instead of the
movies pulling the plug on radio, it is en-
tirely possible that radio can, if necessary,
jerk the juice from Hollywood and keep its
stars to itself.
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7 Come 11

THE FIGHT on FCC reorganization is pre-
cigsely where it should be—before the Senate,
with two diametrically opposed viewpoints set
forth in two radically different bills. That con-
duces to full committee consideration before
there is legislation, and it certainly nips the
mile-a-minute plan espoused by Chairman Me-
Ninch to reorganize first and consider after-
ward.

Indeed, as things stand now, there is an
even chance no radio legislation will be passed
this session. Chairman Wheeler is now dis-
posed to compromise the three-man bill bear-
ing his name, admittedly drafted by Chairman
McNinch. Senator White, who in strong terms
called the Wheeler bill crude in draft, wrong
in principle and political in purpose, admits
that his own measure for an 11-man FCC has
“infirmities” and is far from a finished prod-
uct. He insists on full and free hearings. Since
his judgment on communications matters car-
ries weight in the Senate, where he is recog-
nized as the outstanding expert in Congress,
he will probably get them if the Senate leaders
decide they should go ahead.

We would dislike to see the present dissen-
sion-ridden and inefficient Commission contin-
ued indefinitely. If there is no legislation this
year, there likely can be none next—a presi-
dential election year. But no legislation is bet-
ter than ill-conceived legislation. And still
again we maintain that the problem is not
basically one of a defective Act; it is a prob-
lem primarily of manpower. It seems to us
the Administration, if it felt so inclined, could
weed out the undesirables from the pres-
ent FCC for good and sufficient cause. Presi-
dent Roosevelt’s demanded resignation of
TVA’s Chairman Morgan, which apparently
has stuck, could be used as the pattern for
other changes if that course became necessary.
And certainly the return to the division form
of administration, under the existing act, could
be invoked until such time as an objective
study is made and the law altered along sound
lines.

As between the two pending bills, it is ob-
vious the White measure is more in keeping
with democratic principles, and therefore far
less dangerous to the industry and the public.
It calls for what is tantamount to two sepa-
rate commissions, functioning under one roof,
with the gap between the two bridged by a
non-voting administrator who would hold the
title of chairman. In this respect he recognizes

the basic differences between broadcasting and
common carrier communications—in effect,
gives broadcasting the separate regulation to
which its great importance entitles it.

In several other respects, the White bil
would improve present regulatory functions
by sharper delineation of FCC authority and
broadcasters’ rights. The provision for mini-
mum one-year licenses as against the present
six-month tenure, for example, can only be ap-
plauded as a recognition of right.

Where the McNinch-Wheeler bill calls for
three men, Senator White goes to the other
extreme with a proposal for 11. We doubt
whether either will prevail when and if there
is a final vote. Totally aside from his un-
questioned interest in proper regulation, Re-
publican Senator White’s blast prior to in-
troduction of his bill smacks of party-sup-
ported anti-Administration effort. His wither-
ing attack upon Chairman McNinch alone, and
his implied defense of all other members of
the FCC, does not accord entirely with his
previous statements in which he has assailed
the FCC administration generally.

At this stage, the industry itself can ill
afford to become embroiled in defense of either
of the measures. It must take the position that
unless there is clear thinking and calm de-
liberation, any legislation enacted hastily might
be even more restrictive and perilous. When it
comes to changing the ‘“substantive” pro-
visions of the present act, it should pitch in
for all it is worth toward greater freedom
from undue legislative and regulatory shackles.

L
Radio’s 1.Q.

THE CHARGE oft-times has been that radio
caters to the intelligence level of the 13-year-
old. We wonder what the originator of that
catch-clause has to say now in the light of the
great popularity of such programs as In-
formation Please, This Is New York, The
Circle, Town Meeting of the Air and the vari-
ous other forums, debates and highly intelli-
gent presentations and discussions currently
on the wavelengths? Even the patter of Bing
Crosby and Bob Burns often has an air of
sophistication which the top intellectual level
enjoys no less than the lower. As for radio’s
offerings of Toscanini, Metropolitan Opera, the
Philharmonie, the other leading symphony or-
chestras and the greatest of concert artists,
enough of them are heard regularly to fur-
nish proof sufficient that radio has restricted
itself to no dead level of appeal.

We hear less and less complaint about ra-
dio from what might be classified as the so-
phisticated audience, and even fewer from the
Average Citizen—who, by the way, is learn-
ing more of appreciation of Americanism and
democracy via the radio these days than ever
the schoolbooks taught him. For there is hard-
ly a station today that is not stressing The
American Way in programs designed to off-
set repulsive foreign ideologies; even Walter
Winchell and Eddie Cantor interpolate their
periods with capsule sermons on Americanism
that have won them new respect from the
most discriminating.

All of which demonstrates that radio can
and does keep pace with public need, popular
demand and universal intelligence. It proves
also that radio needs no governmental guid-
ance so far as programs are concerned.
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MILTON M. BLINK

A SHOE that didn’t fit was the
quirk that first introduced Milton
M. Blink to transcriptions. Today,
with both feet on the ground, he is
the co-owner of Standard Radio,
one of the leading transcription
firms in the business.

To fill in the gaps, we should
have explained that it was a shoe
account that didn’t fit the national
market. That was back in 1929.
“Bashful” Blink was radio direc-
tor of Dyer-Enzinger Advertising
Agency in Milwaukee. The agency
had a prosperous shoe account,
and it wanted a good radio pro-
gram, but the distribution problem
was one the networks just couldn’t
answer. The sponsor wouldn’t gam-
ble with local spot in those days
because of the poor talent threat.

Milt Blink turned to transerip-
tions, which is ABC now, of course,
but in 1929 he was the third to con-
sider such adventurous procedure
plausible. The programs were pro-
duced, transcribed and shipped to
stations around the country with
hearty and very satisfactory suc-
cess to the advertiser.

Everything would have been
swell, and Milt might still be in
Milwaukee if the agency which he
had joined after college as a sort
of intellectual office boy, had not
decided, after a reorganization,
to open a Chicago office and place
the 26-year-old Blink in charge.
Everything was fine for two years,
but when the depression began
scraping bottom, Blink blinked and
began looking for something more
solid in the way of a future. He
wanted to try something on his
own.

Leaving the agency, he opened
an office and painted on the door
the very impressive legend “Uni-
versal Radio Productions”. He be-
gan moving in transcription equip-
ment, and moving out transcrip-
tions. A by-product was air-check
recordings—one of the first such
ventures ever tried. He began
serving large agencies and spon-
sors from coast to coast by record-
ing their programs from the air.
Business thrived.

Along Chicago’s Radio Row-——
Michigan Avenue—he became

known as a bright and enterpris-
ing young business man, notable
for his bubbling enthusiasm and
pleasing personality. That’s what
people said of him, and that’s how
it happened that, when Jerry King
was organizing Standard Radio in
Hollywood and wanted an alert
Chicago representative, he ap-
proached Milt Blink. Universal
took over the selling job of Stand-
ard Radio features in that terri-
tory.

Up to that time the Blink talents
had been exerted mostly along cre-
ative lines. Now, however, he be-
came a salesman. With the same
intelligent sense of adventure that
had built an agency’s radio depart-
ment and Universal, he set about
learning the art of selling. Even
before the rise of Dale Carnegie,
he soon was outselling all the other
Standard districts combined. His
sans-pressure, sans-hoax methods
soon made both friends and sales.

The Standard Program Library
Service was conceived and Stand-
ard Radio itself took on a new
aspect. Milt Blink purchased the
interest of President Seth Ely,
who resided in Hollywood, and the
Blink-King partnership was
formed. Things began to hum. The
library service sold well. Today it
has around 200 subscribers. Sound
effects offered as supplements also
were developed, along with other
features which have gone well. The
“Popular Supplement” introduced
in latter 1937 spread quickly. The
Blink-King combination has been
clicking since.

Milton Blink was born in Mil-
waukee May 28, 1904. The middle
“M” stands for nothing, unless it
is Milwaukee. He decided on legal
studies when he entered the Uni-
versity of Michigan, but chose dra-
matics as his extracurricular ac-
tivity. His summers were spent in
directing dramatic work and social
activities at a boy’s camp, where
he developed a consuming passion
for sleep. His most intimate circle
of friends often refer to him as the
“Matador of the Mattress”. Dur-
ing his school years his work as
actor and director in the Michigan
Mimes plays and annual musical
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ARTHUR A, ISBELL, ¢ ommercial
manager of RCA Communications
Inc., New York, has been transferred
to the honorary retired list of the
U. S. Naval Reserves with the rank
of lieutenant commander, having re-
c(fently reached the retirement age
[

ANDREW D. RING, assistant chief
engineer of the FCC for broadeastin,
and Mrs. Ring, are the parents of a
1b. daughter, Cintha, born ¥eb. 14.
She is their second child.

JOSEPH LANG, manager of
WHOM, Jersey City, has returned
from a winter vacation at Coral
Gables, Fla.

JULIA JOSEPH, secretary to FCC
Chairman McNinch, underwent an
emergency appendectomy Feb. 18,
after having been strickem while at
work. She is reported convalescing.

CHARLES BITTEL, graduate of
Oregon U, has joined the sales staff
of %GE , Long Beach, Cal., and
Alice Woods has joined the KGER
staff as personal Secretary to John A.
Dobyns, commercial manager.

EDWARD HANDLEY, formerly in
charge of the Oakland studios of KYA,
San Francisco, and before that oper-
ator of his own agency, has contracted
with KJBS, San Francisco, and
KQW, San Jose, stations operated by
Ralph Brunton, to represent them in
Oakland, Alameda, Berkeley and the
adjacent East Bay territory.

J. D. KEMP, formerly of CKCK, Re-
ina, Sask., and CKSO, Sudbury,
nt., has been named assistant man-

ager of Jas. Richardson & Sons Ltd,,

owner and operator of CJRC, Winni-
beg.

ROBERT BEGLEY, formerly with
Titan Productions, San Francisco, has
joined KROW, Oakland, Cal, as ac-
count execntive.

JOHN W. CREWS, formerly man-
ager of KYOS, Merced, Cal., has been
named general manager of KHUB,
Watsonville, Cal.

J. LEONARD REINSCH, general
manager of WHIO, Dayton, recently
was elected to the board of directors
of the Dayton Better Business Bu-
reau.

JACK DAVIDSON recently joined
the local sales staff of CJKL, Kirk-
land Lake, Ont.

HOWARD M. LOEB, manager of
WFDF, Flint, Mich.,, became presi-
dent of the Flint Advertising & Sales
Club Feb. 9.

productions constituted his major
interest. This interest he pursued
in Milwaukee, pioneering in Little
Theatre work with the Wisconsin
Players, which group he regularly
presented on WTMJ, originating
the Wisconsin Players Workshop
on the air. He selected the plays,
edited them for radio, cast them,
directed them and often took roles
too.

Chief among his hobbies (aside
from the good old-fashioned
snooze) is a canter through the
bridle paths of Chicago’s parks un-
der the self-imposed soubriquet of
the “Gaucho of Michigan Boule-
vard”; taking movies of his wife
and 6-year-old daughter, and lis-
tening to what he calls the soul-
soothing strains of his company’s
music.
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¥F. J. SMALLEY Jr., KFVD, Los
Angeles, account executive, has been
elevated to commercial manager. He
succeeds Pete Watts, who resigned to
join the sales staff of KMPC, Beverl;
Hills, Cal. KFVD has added I. va
Case as account executive.

JANET MAcRORIE, director of the
NBC continuity acceptance depart-
ment, and Earle Pearson, managing
director of the Advertising Federation
of America, on Feb. 21 were guest
speakers at the semi-monthly meeting
of the Alumni of the Advertising and
Selling course, conducted by the Ad-
vertising Club of New York.

ART KIRKHAM, public relations
director of KOIN, Portland, Ore., re-
cently was elected president of the
local alumni organization of Beta
Theta Pi fraternity, and Stanley
Church, KOIN public events director,
was named treasurer.

JACK HENDERSON, since 1933
with KWK, 8t. Louis, hag joined the
sales staff of KSTP, St. Paul.

BILL FORBES, CBS Hollywood
sales executive, was awarded a new
Chevrolet on his winning entry in the
slogan contest conducted by Roi Tan
cigars during its Sophie Tucker show
on that network.

FRED R. RIPLEY, vice-president of
WSYR, Syracuse, has been made an
honorary member of Trigris Temple
Oasis of Syracuse.

GORDON G. VANDERWARKER
was recently transferred from the
NBC statistical division to the sales
department to act as assistant to
Charles Rynd, who is in charge of
the sales service section of the eastern
division sales department.

GERALD A. VERNON, of the NBC
statistical division, who has been do-
ing research in the NBC sales depart-
ment during the past six months has
been officially transferred to the sales
staff, where he will continue research
under the supervision of John
Greene.

C. W. FARRIER, NBC television co-
ordinator, on Feb. 24 gave a talk on
the marketing possibilities of televi-
sion at a luncheon meeting of the New
York chapter of the American Market-
ing Assn.

O'DARRELL CUNNINGHAM, for-
merly of the sales staff of WMBH,
Joplin. Mo., has joined WCBS, Spring-
field, IlL

D. 8. ROBINSON, for several
in Northwest radio, has joines
Tacoma sales staff of KVI
MRS. EARL T. IRWIN, manager of
KVI, Tacoma, addressed the Asso-
ciated Women Students of the U. of
Washington Feb. 21 on “Opportunities
for Women in Radio.”

GAYLE GRUBB, manager of WKY,
Oklahoma City, has composed another
song, ‘“Jasmine”, used by the Paul
Martin orchestra as a theme song.
His newest novelty number is “Din-
ner at Nick’s”.

FRANK R. McNINCH, FCC chair-
man, Feb. 24 addressed the Masonic
Fellowship Grouﬁ)\ of Charlotte, N. C,,
on “Democracy Faces the Future”. It
was broadcast locally only over
WSOC.

ears
the

ELTON RULE, new to radio, recent-
ly joined the sales staff of KROY,
Sacramento.
GLENN MacCORMICK, manager of
KORE, Eugene, Ore., has adopted a
baby girl, Glenda Lou.
CHARLES HOTCHKISS, of local
sales staff of NBC-Chicago, is the fa-
ther of a baby girl born Feb. 9.
JOSEPH LANG, manager of WHOM,
Jersey City, recently returned from a
%llxlree-week vacation at Coral Gables,
a.
ART TOLCHIN, salesman of WHN,
New York, recently became the father
of a baby boy, named John Robert.
E. V. MURPHY, formerly in news-
paper representation, has been named
commercial manager and representa-
tive of IP, Hammond, Ind.
WHIP will be represented in New
Xork by George Hopewell, 101 Park
ve.
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BEHIND
Y AIKE

AMARY VIRGINIA (Pat) MURPHY,
for three years secretary to Elliott
Roosevelt, president of Hearst Radio
Inc. and Texas State Network. was
married Feb. 18 to James B. Cheek.
prominent Dallas architect. Mrs.
Cheek is a graduate of Southern
Methodist U, Dallas, where she was a
member of Pi Beta Phi sorority. The
couple honeymooned in New Orleans
and will make their home in Dallas.

JOHN W. HUGHES, in charge of
drantics for Texas State Network,
on Feh. 18 married Margaret Greene,
of Dallas.

ROBERT M. HOLT. formerly of
KMOX. St. Louis, and recently pro-
gram director of KTUJI, Tulsa. has
joined WCLS, Joliet. Ill., as program
director. Stanley Kroger also has
joined the WCLS announcing staff.

FREDERICK H, WAGNER. author
of the photoplay. “Killers of the Sea”,
has written a series of 39 radio epi-
sondes nnder the same title, now being
produced by Witte Radio Productions,
Hollywood, and transcrihed by Re-
cordings Inc.

MARY LOUISE RHODENRERG-
ER, of the sales staff of KSAL, Sa-
lina, Kan.. has sold a new series of
five-minnte shorts. Forward March,
which she is writing, to United Life
Insurance Co.

EMERY MILBURN, formerly pro-
gram _director and announcer at
KWLK, Longview. Wash., recently
joined KHUB. Watsonville, Cal,, in
the same capacity, Before leaving the
Pacific Northwest, he married Miss
Rosemary Sanders of Longview.

TAMARA ANDREEVA., formerly
with the Chicago Times and for sev-
eral vears with the Associated Press
in China. has joined the CBS press
staff in New York, where she is han-
dling publicity on the network’s tele-
vision activities.

ANDREW POTTER, production
manager of National Transcription
Recording Co.. San Francisco, has
joined KROW, Oskland. as Eroducer
and writer. and _is also in charge of
national sales, Potter continues his
connection with the transcription com-
pany, becoming an associate member
of the firm.

CLLARENCE PETTIT. director of
public relations of KDKA. Pittsburgh,
discussed ‘“Radio Values” before the
%)—Opemfive Club of Pittsburgh Feb.

JAMES O'NEILL. veteran newspa-
perman and formerly chief rewrite
man for the Associnted Press in New
York City, recently was added to the
news staff at KYA, San Francisco.

RALPH ROGERS. formerly of WRBT.
Charlotte; WWL, New Orleans, and
several other Southern stations, has
joined WGRC. New Albany, Ind., as
program director.

BILI. BRENNAN, formerly a re-
porter with Northern News in Kirk-
Iand Lake, Ont., has joined CJKI, as
chief newsecaster, replacing Fin Tlol-
linger, now freelancing in Toronto.

TRO HARPER. announcer, and Jane
MecCreevy, actress. both of KSFO,
San Francisco, were married recently.

ROB DWAN, producer at NBC. San
IFrancisen, is recuperating from an
appendectomy,

CHARLES FOLL. formerly of
KFRO, San Francisco, and KWLK,
Longview, Wash., has joined the an-
nouncing staff of KMO, Tacoma. Dick
Ross. continnity director, recently was
named program director of the sta-
tion, in addition to his other duties.
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JACK STAPP, former assistant g -
gram director of CBS, joins WSM,
Nashville, as program director
Mareh 2.

CHARLES 8. TIGNER, formerly
program director of KSAM. Hunts-
ville, Tex., has joined the announcing
staff of the Texas State Network at
I't. Worth. Howard R. Holbrook, an-
nouncer-salesman, has been named
KSAM program director.

TED BAUGHM, formerl
Los Angeles, has joined
erly Hills, Cal., as announcer.
succeeds Floyd Mack, resigned.

LEWIS PATTERSON, publicity di-
rector and continuity writer of
KEHE, Los Angeles, is recovering
from injuries received in an auto ac-
cident Feb. 11.

1.OU MARCELLE, annonncer of
KFWB. Hollywood. is the father of
a hoy, born Feb. 16

LEE KENDALL, recently of the an-
nouncing staff of KROY. Sacramento,
has resigned to join the parts and ac-
cessories sales department of Chevro-
let Motor Division in Los Angeles.

BERNARD F. DUDLEY. of WNBX.
Springfield, Vt., is to be married to
Aune Elizaheth Butler. of Norfolk,
Va.. late this spring. it was announced
recently.

DICK CRANE, formerly of KLRA.
Little Rock. Ark.. and Bill Kilmer.
of WHO. Des Moines, have joined
the announcing staff of KGKO, Fort
Worth.

SAMUEL B. DICKSON, producer
and playwright at NBC, San Fran-
cisco. has left the staff.

RICHARD ELLERS, supervisor of
announcers at NBC. San Franciseo,
and for nearly a decade a member of
theﬁnetwark force, vecently left the
staff.

JOYCE WILLIAMS huas hees pro-
moted fromm merchandising to con-
tinuity at WOAI, San Antonio. Hoyt
Andres. announcer, announces he will
marry Miss Sulie Marye Hudson. of
Waco. on June 2,

STANLEY ALTSCHULER, former-
Iy of WJAY, WHK and WCLE.

leveland, where he developed several
nationality and patriotic programs.
among them the We Americen series.
has joined WJIBK, Detroit, as coordi-
nator of nationality programs. accord-
ing to James F. Hopkins, WIBK gen-
eral manager.

CHARLIE GRIMM. sportscaster of
WBBM, Chicago, on Feb. was
made an honorary member of the
Chicago Headline Club of Sigma
Delta Chi, national journalistic fra-
ternity.

BILL TREDWAY, formerly program
director of KTRI. Sioux Citv. Ia.,
has joined KFBB, Great Falls, Mont..
as head of the continuity and special
events department.

FRED TBBETT, Hollywood pro-
ducer. has taken over production of
the weekly CBS Dr. Christian pro-
gram, sponsored by Cheseborough
Mfg. Co. (vaseline). Dorothy Barstow
formerly produced the script show for
McCann-Erickson. the ageney.
CHARLER FOLL, announcer. for-
merly with KWLK. Longview, Wash..
recently joined KMO, Tncoma, as
newscaster.

GEORGE BROONE, CRS_Hollywood
night receptionist. married Geraldine
Jones in Los Angeles Teb, 11,
ALLEN RBELL and Don Ebersbach
have joined WDZ. Tuscola, Tll.. as
production manager and music direc-
tor. respectively,

JACK CHASE. announcer of KSO-
KRNT. Des Moines, has heen named
a candidate for the role of John Archer
in the RKO movie, “Career”, and ap-
peared on the Feb. 19 hroadeunst of the
Jesse Lasky-Wrigley Gateway to Hol-
lnwood series,

HENRY ADRITAN, Hollywood seript
writer, and Wilma Strickland, secre-

of KHI,
MPC, Bev-
He

tary to Terry DeLapp, Paramount
u})hc]liy director, were married
Feh. 14,

NEW MANAGER of KFDM, Beau-
mont, Tex., is C. B. Locke, former
technical supervisor of KGKO,
Fort Worth. He assumed his new
duties Feb. 15 after ownership of
the station was taken over by the
Beaumont Broadeasting Co., of
which Darrold A. Kahn, former
head of KGKO, is the secretary-
treasurer. Mr. Locke’s engineering
post at KGKO has been assumed
by R. C. Stinson, who is also chief
engineer of WFAA.WBAP.

TSN Personnel Changes

COINCIDENT with the resigna-
tion in latter Fehruary of Neal
Barrett as vice-president of Texas
State Network, effective March 15,
Elliott Roosevelt, president of the
network, announced several new
appointments. Mr. Roosevelt stated
that Mr. Barrett is not being re-
placed, but he named Gerald Stan-
ley, of St. Louis, formerly with
Knox Hat Co., as business man-
ager. Steve Wilhelm, production
manager, was promoted to vice-
president. Benton Ferguson was
named merchandising, promotion
and publicity director. To the TSN
board of directors the appointment
of Briggs A. Hoffman, prominent
insurance man of St. uis, was
announced. Mr. Hoffman, while
puhlic relations chairman of the
St. Louis Insurance Board, handled
its sponsorship of the Captains in
Peril radio series.

GARY BRECKNER, CBS Hollywooc
announcer, has been cast in a similar
role in_ the Universal Studio film,
“Risky Business”.

CARL HOHENGARTEN, a CBS
musical director, wrote special lyrics
to “Jeepers Creepers” which Postal
Telegraph singing sirl messcengers in
more than 200 cities used in deliver-
ing vocal Valentines on Ieb. 14,

C. I. MENSER, program manager of
NBC-Chicago, addressed the Assu. of
University Women, Gary, Ind., Feb.
10 on “You and I and the Modern
Theater”,

JAMES E. COX, publicity writer of
WKY, Oklahoma City. recently deliv-
ered the first of two scheduled lectures
on “Radio Writing” before the Okla-
homa Writers Guild.

H. DAY FOSTER. production and
publicity director of KORE, Eugene,
Ore., is the father of a boy born re-
cently.

JOHN TILLMAN. formerly of WS,
Atlanta. and WTIAS, Touisville, has
returned to Atlauta as a reading clerk
in the Georgia Honse of Representa-
tives.

PHILLIP STALEY DOELKER,
Ohio State U graduate, has joined the
|).rﬁdnctim| staff of WALR, Zanes-
ville,

BILL, BRENNAN has _joined the an-
nouncing staff of CJKL. Kirkland
Take, Ont., to replace Phin Hollinger,
who has left to free-lance in Toronto.

BENXNY CRAIG, Littte Rock si)orts
innouncer, has moved to KARK (o
broadeast baseball for Colonial Baking
Co.

JIM THOMAS, formerly of WWI,,
New Orleans, has joined WCOA, Pen-
wicola, as production manager. He en-
tered radio in 1933 as an actor but
turned to announcing thereafter,

LEWIS JUILLIAN, recently returnel
to NRC after a two_year’s ahsenco,
has heen transferred from guest rela-
tions to the staff of the uetwork's
musie library.

LIN MASON. aunnouncer, has re-
turned to WKRC, Cincinnati, after an
absence of three weeks due to illness.
Ruth I.yons, program director, was
ottt with fln.

WILLIAM WINTER. acting direc-
tor of special events and publicity at
WRBT, Charlotte. has heen named pei-
manent chairman of the newly orgau-
ized Mecklenburg Foundation for In-
fantile Paralysis. whbich will treat
polio cases in the county with funds
rnised at the local President’s Bivth-
ity Ball.

JACK SOLON. formerly of WSBT,
South Bend. recently Joined the an-
neuncing staff of WFIL. Philadelphia.

JOHN FRANKLIN. announcer of
WIP, Philadelphia. has written the
words and music of a song “Yours
Very Truly”.

HOWARD G. BARNES, formerly an-
nouncer for WOR, Newark, recently
joined the announcing staff of WHN.
New York.

BOB EDGE. formerly sports commen-
tator on WOR, Newark, has joined
CBS to do a special series of sports-
man programs.

ELIZABETH MORRIS, of the NB(
legal department, on Feb. 4 was mar-
ried to 'izhomas J. Marshall, of Boston.
ENID BEAUPRE. of NBC sales pro-
motion. has returned to her office after
a month’s illness.

CARL CANXNON, instructor of studio
and television guides in Radio City,
New York. addressed a_recent meetin
of the Bucknell Alumni Association of
New York on television.

CHARLES ANDERSON, former an-
nouncer of KOA. Denver, recently re-
turned from ILondon after completing
his studies at the BBC under the Rock-
efeller Foundation Radio Fellowshin.
FLORENCE E. SCHWARZER. of
the NBC photo section of the press
department, recently became engaged
to Carl L. Plock of the Royal Liver:
more Insurance Companies.
FRANCES GOLDACKER. secretary
to NBC local sales mannger Maurice
M. Boyd, recently became engaged to
Charles H. Ott of Philadelphia.
RANALD MacDOUGALL. NBC
seript  writer, has been transferred
from transcription service to the NBC
script_ divigsion to fill the vacancy
cnused by the resignation of James H.
Hill, who left NBC to retnrn home to
Los Angeles. G. Thornten Steil from
the NBC music division. has succeed-
ed Mr. MacDougall in transcriptions.
JOE MATTHEWS, program director
of KBIX, Muskogee, Okla.. was namec
program director of WCMI, Ashland,
Ky.. effective March 1.

CHARLES MORRISON has severed
bis association with Nat Goldstone
Agency. Hollywood talent hurean. Mr.
Goldstone will snupervite the depart-
went,

THOMAS T.. RILEY. NBC producer
of dramatic shows. lhas heen trans
ferred to the network's television staff.
where he wilt begin preparing for the
advent of regular visual broadeasting

in April.
MARIE BILYEU. known ou KSAT,
Salina, Kan. as “Doerothy Day.”

lenves March 25 after having been on
the air for the last year-and-a-half
for Stiefel’s Department Store, in two
quarter-hours deily. She is moving to
Fort Worth, Fulalah Nissen succeeds
lier on the servies.

BROADCASTING ¢ Broadcast Advertising
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@ WKY takes pride in the manner in which it
serves Oklahoma’s largest radio audience with the
real McCoy in make-believe . . . in its ability to build
up one of the finest sound effects set-ups outside the

network centers.

WKY went to Hollywood for advice on its
sound effects when the new studios were opened in
1936. Likewise it drew on the experience of the
network experts. Keeping up with constantly in-
creasing demands for sound realism in studio pro-
ductions is a job that WKY'’s own staff has done

most admirably.

But to WKY, its sound effects facilities are simply
symbolic of the faculty chis station has always

possessed for delivering the real McCoy in serving

the public interest, convenience and necessity of a

million and a half people.

Listeners in Oklahoma seldom twirl their dials
any more. They are satished to stick to 900 kilo-
cycles and enjoy WKY’s star-studded programs
eighteen hours a day. Advertisers have conclusive
proof of this when 2 WKY-produced show brings
80,000 requests for song sheets in a single month.

Above:

The real McCoy in organs. WKY's Kilgen is

probably the largest ever built expressly for broadcasting.

Below: The real McCoy in studio construction. Floors
and walls are completely insulated from the building and

from cach other.

8Y Olhoma

NBC AFFILIATE ® 900 KILOCYCLES

THE OKLAHOMA PUBLISHING COMPANY @ THE DAILY OELAHOMAN @ OELAHOMA CITY TIMES ® FARMER.STOCEMAN

KVOR. COLORADO SPRINGS @ KLZ, DENVER (Affiliated Management)

www americanradiohistorv com

® REPRESENTED BY THE KATZ AGENCY., INC.
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... which means

you've got to be GOOD!

Those seven words in your license .. ."in the public
interest, convenience and necessity”— entail a very
real obligation in your day-by-day operation. Your
station must meet certain high standards of quality
and dependability. .

If you are Western Electric equipped, that need
cause you no technical worry. For Western Electric
broadcasting apparatus is engineered to more than
meet all requirements.

That’s why more stations have chosenWestern Electric
than any other make of equipment. If you’re one of the
213 listed below who have Western Electric, let all your

Wesfter eclric
EQUIPPED FOR

ETTER BROADCASTING

Alabama KTKC Hlinoi Maryland  KMOX WNEW
A YOS " WCBD  weaL KWK whre Py KRiC
WAPl  Colorado  WHFC  WIE) WDAF  WOR WBAX  KRLD
WHeB  “Qr7 WMB wHe WOV wraG  KTAT
WSGN | uap  WMBI Mass. WIL =~ No.Car.  WHAT  KITSA
Arizona Indiang WaAS  WMBH - xpLR WJAS RR
KGLU WORC WHIP WEE|  Montana  WAIR WKOK  yah
S [CC  WIND  wipH  KFBB WENE WISt kst
Arkansas H [} WWAE vab\L:IS Rena s WSTP WSAN  Virginia
KTHS ~ D. of Col, fowa WNAC WOW  N. Dakota puoge 15, WEEE
Kuoa  wisy KR WSAR™ New Hamp. K WEAN  WRVA
Colifornia WG|  Kansas  Michigan ~ WFEA V:I?\DC WIAR  wash.
A KFH WBCM  New Jersey wCL WPRO KABR
KDON  Floridg KGGF ~ WEXL  wcCAM~ WCPO So. Car.  KELA
KFAC WCOA kg WIR WEAP HK waAlm  KFPY
KFOX WDBO  kOAN  WKIO  wisl WHKC  wCsC  KGA
KFRC WEFLA KSAC WMBC PG WICA 5 KGY
KFSD WFOY KSAL wwi WTNJ WKRC KHGQ
KFYD WIAX  WRU  WXYZ WLW 5. Dakota  KIT
KGE WKAT New York  WoSU ~ KABR KMO
KGDM  WRUF  Kenfucky pinnesota  WABC — WOD! WN KRKO
KH)J WSUN  WHAS T WBBR WSPD !
KIEM  oormia WLAP KVOX WBIL WTOL Tennessee  KXRO
KLS Y lovisiana KWNO  WFAB WLAC irgini
KX warl - Lodi WCCO  WFBL  Oklahoma WLAC = W. Virginia
KQw ~ WMAZ - b0 WDGY  WHAM  KAsa JNOX - wCHS
'éEDE(D wSa wosy WM(_!N WHE," KE)IIXAA Texas \\I'VISAMA%N
KROW Idaho wio  WICN  WN  KOME  ‘kKaC  Wisconsin
KROY KFXD ’ Missouri  wiNS  KTUL KCMC  KFIZ
KSFQ SEi  Maine KFRU WIIN _KYOO  kFpm WCLo
WGAN KFUO  WKBW Oregon  KGNC  WKBH
WLBZ  KMBC  WLTH  KOAC C WM

DISTRIBUTORS -
Yark

Tiraybar Eleckric Co
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A Hero in Vain

SYDNEY DIXON, NBC
western division sales man-
ager, during the recent
Hollywood storm which
smashed stare windows and
raised general havoe, dashed
through a shower of glass at
Hollywood Blvd. and Vine
St. to resecue a woman lying
prone in the path of flying
debris only to find that the
supposed victim was a dis-
play dummy. An interested
crowd witnessed the frus-
trated heroism.

NORM PIERCE, formerly prog‘l;am
director of WOMT, Manitowoe, Wis.,
has resigned to join WGES, Chicago,
us announcer. Fred Hessler has been
uppointed program director, and Ed-
ward Allen, formerly with the Chicago
Federal Radio Project, has joined the

OMT announcing staff, replacing
Roger Mueller, who resigned recently
to join WGN, Chieago.

RALPH CHILDS, formerly of
WHBF, Rock Island, Ill., and Bill
Wells, of KMMJ, Clay Center, Neb.,
bave joined the announcing staff of
KMA, Shenandoah, Ia.

SIDNEY ADLER, formerly night
manager of WHN, New York, has
joined WHOM, Jersey City, as produe-
tion director, and Ken Lester, former-
ly of WHBI, Newark, has joined the
announcing staff.

CHARLES FOLL, formerly assistant
manager of KWLK, Longview, Wash.,
and Jerry Geehan, well-known North-
west sportscaster, have joined the an-
nouncing staff of KMO, Tacoma.

FRED WAIBLE, former newspaper-
man and associate director of the El-
bert A. Wickes theatrical %oductions,
on Feb. 20 joined the illiam
Lengel Literary Associates, New York,
as director of radio.

FRANK DANZIG, formerly of the
continuity stag of WNEW, New York,
on Feb, 27 joined the Radio Division
of the Federal Theatre Project as as-
sistant continuity editor.

RALPH HARDY, of the continuity
staff of KSL, Salt Lake City, on
March 10 will marry Miss Maren Ec-
cles, of Salt Lake.

A. V. BAMFORD, of Aerograms Inc.,
Chicago program firm, is the father
of a girl born Feb. 18.

SIDNEY ANDORN, WGAR, Cleve-
land, theatrical and gossip reporter,
was guest on a special show marking
start of his fifth year for the same
sponsor, Standard Brewing Co. of
Cleveland. Loeal film executives, the-
ater managers, hotel officials and ex-
ecutives of the brewery, together with
a galaxy of talent from Cleveland
night elubs participated.

ALDAN FITZPATRICK, formerly of
Boston and Springfield stations, has
joined the announcing staff of KDKA,
Pittsburgh.

IIOWARD ACKLEY, traffic manager
of WOWO-WGL, Fort Wayne, Ind,
un Feb. 27th celebrated his 11th an-
niversary with the stations.

JEAN ABBEY, fashion stylist and
commentator, has begun a new fashion
series on KSD, St. Louis, Tuesday
mornings at 8:30,

PAUL deFUR, recently with the Tex-
as State Network, has joined the pro-
duction staff of WLW-WSAIL

CARROLL TORNROTH, formerly in
the radio department of Music Corp.
of America, Hollywood, has joined
NBC Artists Service, that city, as con-
tact man.

NEDRA CARR of CBS Hollywood
publicity staff, has announced her en-
gagement to Dr, Roger Daniels, of
Sacramento, Cal. The wedding is
scheduled for late April.

Shaw-Stark Join WMCA
In WHN Staff Exchange

TWO FORMER network and agen-
cy radio executives have assumed
key posts at WMCA, New York,
following the resignation of Bert-
ram Lebhar Jr.,
WMCA ecommer-
cial manager, to
join WHN, New
York, as vice-
president in
charge of sales
under Herbert L.
Pettey [BROAD-

CA]STING, Feb. »
15]. .
Don S. Shaw, Mr. Shaw

until recently assistant to the pres-
ident of McCann-Erickson and fox-
merly sales manager for four years
of NBC in New York, has been ap-
pointed general manager and vice-
president in charge of sales of
WMCA under Donald Flamm,
owner. Charles Stark, recently on
the sales staff of WHN, and before
that with CBS sales, has been ap-
pointed sales director of WMCA.
He also was previously in the agen-
cy field as account executive with
J. Walter Thompson Co. and as
chief of radio sales for Lennen &
Mitchell.

At WHN, Ira Herbert, formerly
with WMCA, has been named as-
sistant to Mr. Lebhar. Other addi-
tions to the sales staff of WHN in-
clude Irving Raskin and Cecil
Hackett, also formerly with
WMCA.

Shakeup at CKOC

CKOQC, Hamilton, Ont., is report-
ed to have been sold to and will be
managed by Taylor-Pearson & Car-
son Ltd., of Calgary, Alta., begin-
ning March 1, according to an an-
nouncement by H. R. Carson at
Toronte. The station will be fur-
nished with new transmitters, an-
tenna and studio equipment, and
studios will be rebuilt. M. V. Chest-
nut, manager of CKCK, Regina,
Sask., will take charge of CKOC.
Gordon Anderson, who has been
manager of the station for a num-
ber of years, becomes program di-
rector. W. T. Cranston, commercial
manager of CJCA, Edmonton, be-
comes acting commercial manager
at CKOC. The station will add the
NBC Thesaurus Library to its
present World Library, and will
continue to.use Transradio Press.
CKOC will be represented in Can-
ada by All-Canada and in the
United States by Joe Weed. Gerry
Gaetz, manager of CJOC, Leth-
bridge, Alta., has transferred to
CKCK, Regina, as manager, to re-
place Mr. Chestnut.

Head Charities Group

BRADLEY KELLY of King Fea-
tures Syndicate has been named
chairman of the radio committee
of the Cardinal’s Committee of the
Laity for 1939 to solicit contribu-
tions for the Catholic Charities.
Other members of the radio com-
mittee are: Andrew Burke; Albert

Cormier, formerly of WINS:
Dave Driscoll, WOR: Dr. Franklin
Dunham, NBC; Floyd Gibbons;
John B. Kennedy; Alfred J. Me-
Cosker, WOR; Louis Ruppel, CBS;
Elliott Stuckel, CBS; Maj. Edward
Bowes; Morton Downey, and Ar-
thur Hull Hayes, WABC.

WALLIS M. REEF, for the last
three years editor of the news service
of KFEL, Denver, has resigned to be-
come a candidate for mayor.

BROADCASTING e Broadcast Advertising
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Complete Film-Radio Divorce
Unlikely From Recent Action

Agency Executives Certain There Will Not Be
Widespread Exodus of Film Talent From Air

THREATENED war between radio
and motion pictures doesn’t seem
to faze Hollywood advertising agen-
cy executives. Consensus among
those closely associated with radio
is that there will be no general fol-
lowing of the lead taken by M-G-M
and 20th Century-Fox Studios in
pulling their talent off sponsored
network shows. Counter feeling is
strong that increased exploitation
of stellar film names on programs
more than compensates for any
boxoffice loss alleged by motion pic-
ture exhibitors.

Although Warner Bros. is re-
ported as joining the ban and Re-
public Productions Inc. will aban-
don plans to put a studio produced
radio show on a network under
sponsorship, it is the general belief
that outstanding film names have
become too intimately associated
with radio entertainment for pic-
ture companies to take such dras-
tic action. It is further pointed
out that picture talent, knowing ex-
ploitation values received from ra-
dio appearances and also interest-
ed in big money offered by spon-
sors, will not stand for the ban.
Several name stars, among them
Jean Hersholt and Dick Powell,
have severed their film studio con-
nections so that they might free-
lance in pictures and thereby accept
radio commitments too.

The battle will probably continue
for some months but it is general-
ly predicted in Hollywood that the
two entertainment mediums so
closely associated, will “get to-
gether”, iron out their difficulties
and come to an understanding of
mutual benefit before beginning of
the fall season.

Will Approach Don Ameche

Darryl Zanuck, vice-president of
20th Century-Fox Studios, who in
early February withdrew Tyrone
Power from NBC Woodbury Play-
house series, is reportedly working
out plans whereby none of that
film company’s talent will do com-
mercial radio work.

It is expected he will next try
to induce Don Ameche to also
forego future radio work for a
financial consideration and devote
full time to pictures. Ameche is
currently featured on NBC Chase
& Sanborn Hour, sponsored by
Standard Brands Ine. Zanuck, it
is understood, will not interfere
with commitments that 20th Cen-
tury-Fox talent has for CBS Hol-
lywood Guild, sponsored by Gulf
0il Co. which contributes $10,000
weekly to Motion Picture Relief
Fund.

Network executives in Holly-
wood have made no official com-
ment, but professed, off the rec-
ord, not to be greatly agitated by
recent developments. They take the
position that the fight—if there is
a fight—is between film studios and
radio advertising sponsors.

“We sell the time, the sponsor
puts on whatever programs they

want”, commented one network rep-
resentative. However, another ob-
server conjectured that if a break
did come, radio sponsors might be
inclined to retaliate. They might
demand by contract that their ra-
dio talent make no movie appear-
ances. It was pointed out that
many of the film favorites today
were originally radio stars. Cited
as examples are Bob Burns, Jack
Benny, Edgar Bergen, Don Ame-
che, George Burns and Gracie Al-

en.

Attempt by Republic Produc-
tions Inc. to put a studio produced
radio show on a network will be
abandoned. Lack of a sponsor at
price asked is said to be the prin-
cipal reason. Belief that marketing
the show might cause exhibitor
repercussion was also expressed.
Republic products play 20th Cen-
tury-Fox theatres and abandon-
ment of radio thereby coincides
with company policy. Show was of
the musical-variety type featuring
studio talent.

Powell for Jolson

Lever Bros. Co.,, Cambridge,
Mass. signed Dick Powell, film ac-
tor, to head its CBS Lifebuoy
series, beginning with broadcast
of March 21. He takes over from
Al Jolson who leaves the show
after more than two years, fol-
lowing program of March 14.
Powell will sing and emsee the
weekly half-hour broadcast, shar-
ing it with Martha Raye, Parkya-
karkus, Lud Gluskin’s orchestra,
and guest talent. Policy of the show
remains unchanged. Everett Meade
continues as producer for Ruth-
rauff & Ryan, agency servicing the
account. Powell has had no regu-
lar radio program since the War-
ner Bros. Lucky Strike series of
last year. Probability is that the
Liféebuoy show will cary through
the summer quarter without sub-
stitute.

Jolson’s withdrawal from the
Lifebuoy program was reported
amicably effected by William Mor-
ris Inc.,, his representatives and
Ruthrauff & Ryan, representing
the sponsor. C. Lawton Campbell,
New York vice-president in charge
of radio for the agency, when in
Hollywood during mid-February to
dissolve the contract, stated parting
was amicable so that “Jolson could
fulfill a desire on his part to ap-
pear in a new type of radio pro-
gram which he has had under con-
sideration for some time.”

Neither Jolson nor William Mor-
ris Ine. would reveal which show
he would join. It is known that
Jolson had been offered a spot on
The Circle, sponsored by Kellogg
Co. on NBC. It is expected though
that he would remain out of radio
until September. For the present
he will devote full time to his 20th
Century-Fox picture, Rose of
Washington Square.

Carole Lombard has terminated
her contract with The Circle, spon-
sored by Kellogg Co. on NBC. She

BROADCASTING ¢ Broadcast Advertising

C & S to New York

STANDARD BRANDS switches
NBC Chase & Sanborn program
frem Hollywood to New York
March 12 and 19, with possibility of
others emanating from that city.
The move follows request of Edgar
Bergen, Don Ameche and Dorothy
Lamour for a change in scene.
Rather than split the show at inter-
vals or permit New York vacations,
the sponsor is understood to have
approved move of program intact.
Donald Dickson, vocalist and Rob-
ert Armbruster, musical director,
will also make the trip. A pick-up
band in New York will replace
Armbruster’s Hollywood orchestra
on the show. This will be the first
time since program launching in
May, 1937, that it has originated
from any other city than Holly-
wood. Cal Kuhl, producer for J.
Walter Thompson Co., and Dick
Mack, writer, will also join the
group.

A ‘Good News’ Film

IN AN EFFORT to capitalize on
popularity of the NBC Good News
program, sponsored by General
Foods Corp. (Maxwell House cof-
fee), M-G-M, producing the series,
plans to remake an old time film
by that title. Picture was first
made in 1930 by M-G-M. New ver-
sion will fit the radio show cast
members, who include Fannie Brice,
Frank Morgan, Hanley Stafford,
Meredith Willson and his orches-
tra. Film company recently an-
nounced it would terminate its ra-
dio affiliation with General Foods
Corp. and discontinue program fol-
lowing the June 29 broadecast.

Wilson Planning

WILSON & Co., Chicago (meat
packers, food products), is plan-
ning a spot campaign of transcrip-
tions featuring George Rector, fa-
mous chef recently employed by the
firm. It is understood that the discs
will be five minutes in length. U.
S. Adv. Corp., Chicago, handles the
account.

has entered into an oral arrange-
ment with J. Walter Thompson Co.,
agency servicing the account, to
make occasional guest appearances
on the weekly program at her con-
venience, providing script sub-
mitted meets with her approval.
Original agreement with the agen-
cy was verbal, but this was later
put in writing. This marks the
second withdrawal fromn the show,
as Ronald Colman recently had his
contract dissolved, although it was
denied by the agency and all con-
cerned. It is expected that Cary
Grant will also shortly leave the
series.

RKO Radio Pictures, Hollywood,
has signed Jean Hersholt for a
series of three films to be based on
his CBS Dr. Christian serial, spon-
sored by Cheseborough Mfg. Co.
Films will be released under the
same title. This will be the first
motion picture work by Hersholt
since his contract with 20th Cen-
tury-Fox Studios was cancelled
some time ago. Dispute over radio
appearances was said to have been
one of the reasons for his with-
drawal and determination to free-
lance.

www americanradiohistorv. com

Court Recognizes

Recorder’s Rights

Federal Judge Grants Waring
Injunction Against Use

FIRST recognition by a Federal
Court that an artist has a property
right in his recorded rendition of a
musical composition was made by
a U. S. District Court in North
Carolina which granted Fred War-
ing an injunction against the un-
authorized use of a transcription of
his performance.

Suit was brought by Waring
against Richard Austin Dunlea,
owner of WMFD, Wilmington, N.
C., Waring charging the station had
broadcast part of a transcription
Waring had made for the Ford
Motor Co., which was labeled with
a notice restricting its use to the
Ford program and on stations
selected to broadecast that program,
despite the fact that WMFD was
not on the Ford list. He claimed the
station used the recording, with the
commercials eliminated, on a pro-
gram not sponsored by Ford.

In granting the injunction to
Waring, Judge Isaac M. Meekins
said, in part: “It appears to the
Court that complainant has created
by his efforts and talents a distine-
tive style known as his style, in the
interpretations of musical numbers.
He desires to sell or license such
renditions. This presents the first
question: Does complainant have
such an interest in his unique ren-
dition that it is a distinct and sep-
arable property right? My answer
is, Yes . .. Complainant has a prop-
erty right in his performance. Com-
plainant by mental labor creates
something which is the subject of
sale, for he has contracted for its
rendition with the Ford Motor Co.
It is his work, his property, and so
recognized.”

The case, which was handled for
Waring by Maurice J. Speiser, gen-
eral counsel of the National Assn.
of Performing Artists of which
Waring is president, is hailed by
NAPA as establishing an impor-
tant precedent and extending the
previous decision won by
in Pennsylvania, where a state
court ruled that WDAS could not
broadcast Waring recordings with-
out his permission. Decision may
possibly affect the outcome of the
suit of RCA against Paul White-
man and WNEW, now before the
U. S. Distriet Court in New York.

Wrigley Renews Gateway

WM. WRIGLEY Jr. Co., Chicago
(chewing gum), has renewed for
13 weeks, effective April 9, Jesse
Lasky’s Gateway to Hollywood on
CBS. Contract will extend the RKO
Pictures talent hunt tieup to a sec-
ond feature film. Winners of the
second quarter’s talent competition
will be utilized in the picture on
the same basis as those used in the
present series. Charles Vanda, on
leave from his post of CBS Pacific
Coast program director, will con-
tinue to produce and format of the
show will remain much as at pres-
ent. Ken Niles stays as announcer.

SHACKELFORD MILLER Jr.,
brother of NAB President Neville
Miller, on Feb. 20 was confirmed by
the Senate ns U. 8. District Judge
for the Western District of Ken-
tucky, following his nomination by
President Roosevelt. He was formerly
counsel for RFC in Kentucky and
Senator Barkley’s campaign manager.
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Rusiness oOF
BROADCASTING

STATION ACCOUNTS

sp—etudio programs
t—transeriptions
sa—spot announcements
ta—transcription announcements

K80, KRNT, Des Moines, WMT,
Waterloo, WNAX, Yankton

Strgent & Co., Des Moines, 5 ¢ week-
ly, thru Fairall Adv. Ageney, Des
Moyines.

Ex-Cel-Sis Products Co., Salt Lake
City, 18 s8a, thru Gillham Adv.

Agency.

Schulze Baking Co., Kansas City, 3
t weekly, thru R. J. Potts & Co,,
Kansas City.

P. Lorillard Co., New York, 3 sp, thru
Lennen & Mitchell, N. Y.

Royal Lace Paper {Vorks, Brooklyn,
20 ¢, thru Lawrence C. Gumbinner.

N. Y.

Seidlitz_Paint & Varnish Co., 13 sa.
thru Barrons Adv. Agency, Kansas
City.

Consolidated (ifar Corp,, New York
(Harvester Cigars), 9 sp weekly,
thru Erwin Wasey & Co., N, Y.

Chappe! Bros,, Rockford, Ill. Ken. I..
Ration), 26 +, thru Wendel C.
Muench Adv. Agency, Chicago.

Phillips Petroleum Corp., Bartlesville.
Okla., daily sp, thru Lambert &
Feasley, N. Y.

H & H Cleaner Co.. Des Moines. 26
8¢, thru John H. Duubam Co,,
Chicago.

WICC, Bridgeport, Conn.

Feminine Products, New York (Ar-
rid), te weekly, thru Street &
Finney, N. Y.

White Laboratories, New York (Feen-
amint), O se¢ weekly, thra Wm.
Fsty & Co.,, N. Y.

Mentholatum Co,, Wilmington (pro-
prietary), 3 t« weekly, thru Street
& Finney, N. Y.

Oxo Ltd.,, New York (concentrate},
3 sa weekly, thru Platt-Forbes,

N. Y.

Richfield Oil Corp., New York, 6 ¢
weekly, thrn Sherman K. Ellis &
Co.,, N. Y,

WOR, Newark

North American Accident Insurance
Co., Newark, weekly ep thru
Franklin Bruck Adv. Corp., N. Y.

Beautiderm Institute of Electrolysis,
New York, weekly sp thru Weill &
Wilkins, N. Y.

La Choy Food Products, Detroit, 3
sp weekly, thru Blackett-Sample-
Hummert, Chicago.

KHJ, Los Angeles

Franco-American Baking Co., Los
Angeles %bread), 2 sa weekly, thru
Heintz, Pickering & Co., Los An-
geles,

Union Pacific System, Omaha (rail
transgortntion), 60 sa, thru Caples

Co., Chicago.

KNX, Hollywood

Knudsen Creamery Co., Los Angeles,
6 sp weekly, thru Heintz-Pickering
& Co., Los Angeles,

Liebmann Breweries, Brooklyn
{Rheingold beer), 6 sa weekly, thru
Lord & Thomas, N. Y.

WKRC, Cincinnati

E. I. Du Pont de Nemours & Co.,
Wilmington, Del. (Celloglass), 2 sa
weekly, thru BBDO, N. Y.

KICA, Clovis, N. M.

Cosden OQil Co., Fort Worth, weekly
t, thru Advertising-Business Co.,
Fort Worth,
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WIS, Columbia, S. C.

Chattanooga Medicine Co., Chatta-
nooga (Black Draught), G sp week-
Iy, thvu J. Carson Brantley, Salis-
bury, N. C.

I'et Milk Co., St. Louis, 2 t weekly,
to 1-4-40, thru Gardner Adv. Agency,

St._Louis.

BC Remedy Co., Durham., N. C..
daily sp, thru ITarvey-Massengale
Co.. Atlanta.

Amervican  Chicle Co., TLong Island

City, 80 ¢, thru lindger & Browning,
13oston.

Standard Qil Co. of N. J., New York
(19xs0). 5 sp daily, thru Marschalk

& Pratt, N. Y.
WHIO, Dayton

Roman Cleanser Co., Detroit, G_sa
weekly, thru Gleason Adv. Co., De-

troit.

CGieneral Motors, Dayton (Frigidaire),
weekly s8p, thru Lord & Thomas,
Chicago.

Royunl Lace Paper Co., New York, 3
t weekly, thru Tawrence C. Gum-
binner, ﬁ Y.

Sealtest Inc, Philadelphia (ice
cream), 220 #, thru McKee & Al
hright, Philadelphia.

WCSH, Portland, Me.

Charles K, Hires Co., New York (root
er,) 6 ta weekly, thru O’Dea,
Sheldon & Canaday, N. Y.

J. L. Prescott Co., Passaic, N. J.
(Oxol), 36 ta weekly, thru Arthur
Kudner, N. Y.

Kemp & Lane Co. Rochester (pro-
prietary), 6 e weekly, thru Hughes,
Wolff & Co., Rochester.

WFEA, Manchester, N. H.

Red Cross Chemical Co., Providence,
weekly sa, thru Lanpher & Schon-
farber, Providence,

Sunlight Chemical Co., Phillipsville,
R. I. (bleach), 2 ta weekly, thru
Lanpher & Schonfarber, Providence.

WTMJ, Milvaukee

Maytag Co., Newton, Ia.
machines), 48 sa, thru
Erickson, Chicago.

Sunead, Burgweger & Moore. Chicago
(fruit jnices), 5 sa, thru George H.
Hartman Co., Chicago.

KFI, Los Angeles

Manhattan Soap Co., New York,
weekly sp, thru Franklin Bruck
Adv, Corp.. N. Y.

Ford Motor Co., Detroit (motor ears),
3 ta weekly, thru N. W. Ayer &
Son, Philadelphin.

KHUB, Watsonville, Cal.

Dr. Miles California Co., Los An-
geles  (Alka-Seltzer), 13 sa, thru
As]socinted Adv. Agency, Los An-
geles.

(washing
MeCann-

WGAR, Cleveland

Standard Vitamin Corp, New York
(Candicod), 4 sa weekly, thru Peck
Adv. Agency, N. Y,

Standard Oil Co. of Olio, Cleveland,
weekly sa, thru McCann-Erickson,
Clevelaund.

E. B. Muller Co.. Port Huron, Mich.
chicory), 3 s« weekly, thru
Sharles A, Mason & Associates, De-

troit, i
BC Remedy Co., Durham, N. C.
(proprietary), o sp weekly (re-
newal), thru Harvey - Massengale

Co., Atlanta.
KPO, San Francisco

California Prune & Apricot Growers,
San Jose, Cal. (Sunsweet Prunes),
2 gp weekly, thru Long Adv. Service,
San Jose.

Greco Canning Co.,, San Jose (canned
string beans), P sp weekly, thru
Emil Brisacher & Staff, San Fran-

cisco.

Manhattan Soap Co., New York
(Sweetheart Soap), weekly sp, thru
I'ranklin Bruek Adv. Corp., N. Y,

WELI, New Haven

tost Tooth Paste Corp.,, New York,
G sp weekly, thru Krwin Wagey &
Co.,, N. Y,

Paramount Macaroni Co., New York,
= P, weel':]y, thru Ak Franklin

iola, N. Y.
Penick & }ord, New York (DBrer Rab-
bit molasses), 6 ta weekly, thrn
BBDO, N. Y.

KSRO, Santa Rosa, Calif.

Folger Coffee Co., San Francisco, §
sp weekly, thru Raymond R. Mor-
gan Co., Hollywood.

Dr, Miles California Co., Los Angeles
( Alka-Seltzer) 13 sa, thru Associ-
ated Adv. Agency, Los Angeles.

IMamond Mateh Co., Chico, Cal.
(building material), T sp weekly,
direet.

WABC, New York

toxcv Co.,, New York (milk ampli-
filer), G sp_weekly, thru Kenyon &
Iickhardt, N. Y.

Community Opticians, Brooklyn,
3 sp weekly, thru Commonwealth
Adv. Agency, Boston.

Packer's Tar Soap, Mystic, Conn., 3
sp weekly, thru Stack-Gob]e, N. Y.

WHN, New York

Plough Ine., Memphis (8t. Joseph's
Aspirin, Breethem, Peuetro), 3 sp
weekly. 52 weeks thru Lake-Spiro-
Cohn, Memphis.

KVSO, Ardmore, Okla.

Chattanooga Medicine Co., Chatta-
nooga SBlnck Draught), 104 ta,
thru Nelson Chesman & Co., Chat-
tanooga.

“Our

‘ashington Station Selection is Easy—The Audience

Does It For Us—WRC"

Pd. Adv.

KHJ, Los Angeles

Wander Co., Chicago (Ovaltine), 2
sa weekly, thru Blackett, Sample,
Hummert, Chicago.

Wilson & Co.,, Los Angeles (wneat
packers), 10 sa, thru Emil Bris-
acher & Staff, Los Angeles.

Calavo Growers of Cal, Los Angeles
(avocados), 3 sp weekly, thru Lord
& Thomas, Los Angeles.

O’Keefe & Merritt Co., Los Angeles
(stoves & refrigerators), 3 sa week-
ly, thru Richard B. Atchison Adv.
Agency, Los Angeles.

Union DPacific System, Omaha (rail
trunsgurtation), 60 sa, thru Caples
Co., Chicago. §

American Pop Corn Co., Sioux City,
Ia. (pop corué, weekly t, thru
Coolidge Adv. Co., Des Moines.

WLS, Chicago

Tamont Corliss Cou.,, New York (Duan-
ya hand cream), sa daily, thru J,
Walter Thompson Co., N. Y.

Maytag Co., Newton, Ia., 26 sa, thru
McCann-Erickson, Chicago.

Kitchen Art Foods, Chicago, 38 sp
weekly, thru Earle Ludgin Ine,
Chiecago.

Illinois Bell Telephone Co., Chicago.
6‘ sa w%akly, thru N. W, Ayer &

Co., N. X.
Dean Studios, Omaha, 3 sa weekly,
thru Lessing Adv. Co., Des Moines.
LaPorte Production Credit Assn., Ia
Porte, Ind,, weekly sa, direct.

WHO, Des Moines

Iirestone Tire & Rubber Co., Akron.
weekly ¢, thru Sweeney & James,
Cleveland.

Campbell Cereal Co., Northfield. Minn,,
(Malt-O-Meal), 5 sa weekly, thru
II. W, Kastor & Sons, Chicago.

Foster-Milburu  Co., Buffalo (Doans
pills), 156 s¢, thru Spot Broadeast-
ing, N. Y,

Bernard Perfumers, St. Louis, weekly
xitltl, thru Burglund Co., Gulesburg,

Sterling Insurance Co,, Chicago, 8 sa
weekly, thru Neal Adv. Co., Chicago.

KFBK, Sacramento, Cal.

Flamingo Sales Co., Los Angeles (nail
polish) 7 sa weekiy, thrn BBuchanan
& Co., Los Angeles,

Olson Rug Co., Chicago (rugs), 3 ¢
weekly, thru I'resba, Fellers & Dres-

ba, Chicago.
E. I du Pont de Nemours & Co..
Wilmington, Del.

(Celoglass), 2

sa weekly, thru BBDO, N. Y.

Industrial Training Corp., Chiengo
(technical school), weekly ¢, thea
Jumes R. Lunke & Associates, Chi-
cago.

KGKO, Fort Worth

Conkey Feed Mills, Dallas, 6 se week-
ly, thru Rogers & Smith, Dallas,
Cosden Co., Irort Worth, weekly sp,
thru Adv. Business Co., Fort

Worth.

Lydia Pinkbam Medicine Co., New
York, 3 t weekly, thru Brwin, Wasey
& Co., N. Y.

Southwestern Greyhound Lines, Dal-
las, weekly s¢, thru Beaumont &
Hohman, Dallas.

WNEW, New York

Liebmann Brewery, Brooklyn, New
York (Rheingold Beer), 6 sp week-
1\3;, 32 weeks thru Lord & Thomas,
I

Premium Payers Adjustment Bureau,
New York (insurance), 10 sz week-
ly, 10 weeks, direct.

KJBS, San Francisco

Dr, Ross Dog Food Co., Los Angeles
(dog and cat food), 5 sa weekly,
lh}-u Howard Ray Agency, Los An-
geles.

Pacific Greyhound Bus Lines, San
I'rancisco, sa thru Beaumout &
Hohman, San Francisco.

KMPC, Beverly Hills, Cal.

Southern Pacific Co., San Francisco
(rail), 5 sp, thru Lord & Thomas,
San Francisco,

KGO, San Francisco

Ford Motor Co. Detroit (Mercury
cars), 3 sa weekly, thru N, W, Ayer
& Son, N. Y.

BROADCASTING ¢ Broadcast Advertising
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CHAMBERLAIN Laboratories, Des
Moines (lotion), on March 6 starts
u thrice weekly quarter-hour program
featuring KEddie Dunsteder at the
Novachord on a three-station CBS
Californin network. The account is
also using five one-minute annoumnce-
ments weekly on 32 stations [BROAD-
CASTING, Jan, 15]. Agency is Johu I,
Dunham Co., Chicago.

LAMBERT PHARMACAL Co. (Can-
ada), Toronto (Listerine) started
Feb. 26 The Adventures of Charlie
Chan on CFRB, Toronto; CKSO.
Sudbury, Ont.; CFCF._ Montreal.
Lambert & Feasley, New York. pluced
the account.

BOOK-OF-THE-MONTH Club, New
York, on March 3 will start spousor-
ing a series of six chamber music
programs on WQXR, New York. from
Carnegie Chamber Music Hall, to con-
tinue through April 7. Schwab & Beat-
ty, New York, placed the account.

TUCSON (Ariz.) Chamber of Com-
merce, presented a special half-hour
broadcast over WTMJ, Milwaukee.
Feb. 24, the commercial feature being
fed by telephone lines from KVOA.
Tueson.

G. B. TUCKER has been appointed
advertising manager of Seaside Oil
Co,. Los Angeles. He was formerly
assistant to F. E, McClaren, general
sales manager.

CIFRB, Toronto, Ount., on Feb. 20
started Lady Esther CBS Monday
night program, placed direct; Maurice
J. Walsh Ltd,, Toronto (Bluebird
Diamonds), Sunday transcription se-
ries starting Mareh 5, thru MacLaren
Adv. Co. Ltd., Toronto; Imperial Op-
tical Ltd., Torouto (chain wholesale
optical sugplies). How We See series
starting Feb. 19, thru Associated
Broadcasting _Co., Toronto; Counors
Bros. Ltd.,, Black’s Harbor, N. B.
{canned sea food), Sunday sea storiex
starting Feb. 11, thru E. W. Rey-
nolds & Co., Toronto.

BENJAMIN MOORE & Co, Ltd., To-
ronto (paints) has started a tran-
scribed series of five-minute talks on
interior decorating once a week on 17
western Canadian stations and CRBL.
Toronto. E. W. Reynolds & Co., To-
ronto, placed the account.

CANADIAN NATIONAL CARBON
Co., Toronto (EverrendK batteries) on
Feb. 15 started six weekly transcribed
spot announcements on CKFCN, Cal-
gary; CJCA, Edmonton; CFGP,
Grande Prairie, Alta; CJOC. Leth-
bridge, Alta; CHAB, Moose Jaw.
Sask.; CKBI, Prince Albert. Sask.;
CKCK, Regina. Sask.; CFQC. Sas-
katoon, Sask.; CIGX, Yorkton. Sask.;
CKX, Brandon, Man.; CFAR, Flin
Flon, Man. Clark Locke Ltd.. Toronto,
placed the account.

FOSTER - MILBURN Co., Buffalo.
which is running a series of weekly
spot announcements for Doan’s Pills
on severnl stations, recently added
WIRE, Indianapolis, and WIL. New
Orleans. Account is placed through
Spot Broadeasting. New York, while
Street & Finney, New York., is the
agency in charge.

COLONIAL DAMES Corp., Los An-
geles (cosmetics), once a heavy user
of radio, in a Southern California test
is using thrice weekly participations
in Woman's Forum on KNX and in
the Bridge Club and Ann Warner's
Chats With Her Neighbors on KFI.
Glasser Adv. Agency, Los Angeles,
has account.

GEORGE ABBOTT, theatrical pro-
ducer. used 30 announcements during
the after-midnight Milkman's Matinee
period on WNEW, New York, to ad-
vertise his current Broadway attrac-
tions, placing direct.

OFF TO a flying start Feb. 22 was

the new Rural Crime Reporter
sponsored on WLS, Chicago, by In-
ternational Harvester Co., Chicago.
The half-hour weekly program,
booked for 13 weeks through Aub-
rey, Moore & Wallace, Chicago,
deals with cases taken from files
of the Prairie Farmer’s Protective
Union. C. R. Morrison (center) In-
ternational sales vice - president,
spoke on the opening program and
he was congratulated by Bill Cline
(left), WLS sales manager, and
Harold Safford, program director.

PROCTER & GAMBLE, Cincinnati
(Dreft), on Feb. 27 renewed its Kitty
Keene Inc. disc series for 52 weeks on
WBBM. Chicago. The program is live
on NBC. Agency is Blackett-Sample-
Hummert, Chicago.

BADGER PAINT STORES. Wiscon-

sin paint I!I)roducts chain, will sponsor
Heine & His Grenadiers for 13 weeks

on WTMJ, Milwaukee, starting
March 3.
IMPERIAL VARNISH & COLOR

Ltd., Toronto, on April 17 starts 15-
minute transcribed variety show, three
weekly, on CKLW, Windsor, Ont.;

BO. Ottawa; CFRB. Toronto;
CKPR, Fort Willinms. Ont.; CKGB.
Timmins. Ont.; CF'CH, North Bay,
Ont.; CJIC, Sanlt Ste. Marie. Ont.;
CKS0. Sudbury. Ont.; CKY. Winni-
peg. Norris-Patterson, Toronto. placed
the account.

LIQUID VENEER Corp., Buffalo
{polish) has started a four-daily dra-
matized spot announncement campaign
in Canada on CKOC, Hamilton, Ont.
Ellis Adv. Co., Toronto, placed the ac-
count.

SNADP Co., Montreal (cleanser). on
Feb. 28 started two weekly transcrip-
tions of House of Dreams on CFCF,
Montreal; CFRB. Toronto; CKWX,
Vancouver. Transcription was sold by
All-Canada Radio Facilities, Montreal.
A. McKim Ltd., Montreal, placed the
aceount,

SEARS, ROEBUCK & Co. has re-
newed on KGNF, North Platte, Neb.
for six months Grandma Travels, se-
vial featuring a cheery old lady who
makes the rounds of Nebraska and
surrounding States.

MITCHELL FINANCE Corp.. Los
Angeles (loans), heavy user of South-
ern California radio, has started spon-
soring the twice-weekly quarter-hour
evening Clipper Revue on KHJI. that
city, Contract is for 52 weeks. On Feb.
22 the firm started for 13 weeks. The
Witch’s Tale on KF1. that city, as a
weekly late evening show.

BAmerica’s 4th Market

T80 Kc

in GOOD lnsurance
in Loa Angales

Boy Us TOO and
INSURE Your RESULTS!

MINIMUM EXTRA COSET
MAXIMUM EXTRA RESULTS
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LEHN & FINK PRODUCTS Co..
York (Lysol. Hinds Honey & Almond
Cream in Canada), to Lord & Thomas of
Canada, Toronto.

NATIONAL Trailways System. Chicago.
to Needham. Louis & Brorby, Inc., that
city. Radio may be used in a campaign of
37 bus lines slanted for travelers to and
from the Fairs.

LOS ANGELES SAUSAGE Co., Los Ange-
les (Best-Ever meat products), to Darwin
H. Clark Adv,,
planned for the future.
ARMAND Co., Des Moines, Ia. (blended
face cream), to John H. Dunham Co., Chi-
cago. Radio will be used.

PATHE RADIO & TELEVISION Corp..
Chicago. to W. K. Cochrane Adv. Agency.
Chicago.

ARMAND Co., Des Moines (cosmetics).
to John H. Dunham Co., Chicago.

Angeles. Radio is

ANGLO-American Perfections Inc.. Los
Angeles  (Maltlifters candy), to Hugo
Scheibner Inc., Angeles,

WORLD IMPORTERS. Seattle. to Moe

Wilkins & Cole, Seattle.

LOFT Inc.. Long Island City. N. Y.
(candy), to Kelly. Nason & Winston. N. Y.
HELENA RUBINSTEIN Inc.,, New York
(cosmetics), to Wesley Associates, New

York.

ROUGH RIDER_MFG. Co.. Napa, Cal
{clothing) to Emil Brisacher & Staft.
San Francisco.

Gypsum Account

GYPSUM, LIME & ALABAS-
TINE of Canada, Toronto, will
start a six-weekly transcribed dra-
matic spot announcement cam-
paign on 30 Canadian stations from
coast to coast, stations starting at
various times between March 1 and
April 15, to run until June 15. Re-
cordings were made by Associated
Broadcasting Co., Toronto. Aec-
count was placed by MeConnell
Eastman & Co., Toronto.

PUT YOUR STATION
on the PROFIT SIDE with
TJop Plight Talent
TRANSCRIBED SHOWS”

Wouldn't you like to have
roof of profit when you
guy a racrio show? Every
MacGregor client gets "90
days to prove it pays” . ..
and you may choose from
the full library of the world's
largest producers of dra-
matic shows.
Request details of our 90-
day proof of profit plan
today.

[ ]
Serving the Nation's Radio Stations
since1929...ask your Local Station

C.P? Mac GREGOR

115 5. WESTERN AVE, » HOLLTWOOD, GAL.

circle?

It's a Circle—

But Not So Vicious!

It’s a circle all right! We sell Cincinnati WSAI—so we
can sell you WSAI—so you can sell Cincinnati. And it
works out very nicely for all concerned.

This year we're really going into this local promotion
business. We're telling 400,000 people through double
size car-cards every day. 50.000 people through movie
trailers, and 42,000 people through posters. That’s a
total of almost 500,000 Cincinnatians told daily about

commercial and sustaining programs on WSAI!

So why not find out how easy it is to get into this happy

REACH ALL WHO BUY

WITH WS Al

CINCINNATI'S OWN STATION
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A CORRECTION

In an advertisement appearing on page
249 of the BROADCASTING YEAR
BOOK it was stated that WSJS was

“placing 90% of the '‘National Spot’ busi-

ness in this rich and productive market.”

This statement was questioned by WAIR.

A study was made to determine the

correct percentage of National Spot busi-

ness being placed by these two Winston-

Salem stations. It was learned that WSJS

is placing 23.8% of this business instead

of 90% as claimed, and that WAIR is

placing 76.2% instead of 10% as indi-

cated in the WSJS statement. These per-

centages are for current business and are

based on the latest figures made avail-

able by WSJS, those for December,

1938.

We wish to thank the management of

WSJS for making their books available

to us so that a correct statement of the

National spot business being placed in

Winston-Salem could be published.

Radio Station WAIR

February 18, 1939

Winston-Salem

North Carolina
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ASSQCIATED RECORDED PRO-

RAM Service has completed a new
transeription series of Xdwin Franko
Goldman and his band includix&ltwo

compositions written for.the den
Gate Imternational Exposition by Dr.
Goldman, AMP recently was advised
by Harris D. H. Connick, chief direc-
tor of the Exposition, that the Associ-
ated library has been designated the
official electrically transeribed library
to be used during the fair.

LATIN-AMERICAN ADV. Co. has
been organized in Hollywood by Fred
Vignati, with headquarters at 2217
Canyon Drive. Besides representing
South American radio stations, firm
is producing transcribed programs in
Spanish for American sponsors. Con-
cern is now cutting a series of quar-
ter-hour dramatic programs, Mutiny
on the Bounty and Mary Queen of
Scots, at C. P. McGregor, Hollywood
transeription company, for South
American distribution.
JACK SLATTER, sales manager of
Dominion Broadeasting Co., Toronto,
anada, was in Hoﬁywood during
early Fcebrouary to attend the funeral
of his mother, Mrs. Alice Slatter, of
Inglewood, Cal.
C. LLOYD EGNER, manager of
NBC's electrical transeription division,
left New York Feb. 27 for Palm Beach,
where he will spend several weeks va-
cationing.
ASSOCIATED Music Publishers is
releasing soon a series of 16 transerip-
tions by Hornce Heidt and his musieal
organization, iuncluding vocalists and
glee club. according to M. E. Tomp-
kins, AMP president.

Radio Transcription Co.

Closes Chicago Offices

RADIO TRANSCRIPTION Co.
of America has closed its Chicago
offices and will direct all activity
from Hollywood headquarters at
1651 Cosmo St. G. Y. Clement,
stockholder and board member, who
took over management of the firm
upon death of Charles C. Pyle,
president, in early February, will
continue in charge of operations
until board of directors meet. Mr.
Clement stated there would be no
change in company policy. Sales
representation in various parts of
the country will remain the same
and production schedule is to con-
tinue as before, with eight shows
issued weekly. Miss E. L. Don-
nan, who formerly headed the Chi-
cago offices, is being transferred to
Hollywood.

King Heads Disc Group

GERALD KING, president of
Standard Radio, was elected presi-
dent of Association of Radio Tran-
seription Producers of Hollywood
at a special board meeting on Feb.
7, succeeding the late Charles C.
Pyle. Mr. King was formerly vice-
president. C. P. MacGregor, head
of C. P. MacGregor Co., was ele-
vated from treasurer to vice-presi-
dent. R. E. (Joe) Messer was
named treasurer. He is general
manager of Raymond R. Morgan
Co. R. U. McIntosh, president of
R. U. McIntosh & Associates, North
Hollywood producers, continues as
secretary. The association will hold
its annual election in late April
upon return of Mr. King from
Washington, where he is attending
the FCC hearings.

Empire Appoints Podeyn

To Boost Monitrol Sales

APPOINTMENT of George .
Podeyn as vice-president in charge
of sales and promotion of the Em-
pire Broadcasting Corp., New York,
has been an-
nounced by Ger-
ald A. Kelleher,
president of the
transeriptionfirm.
Recently with
World Broadcast-
ing System, Mr.
Podeyn is a vet-
; eran with more
il than 15 years in
Mr. Podeyn  radio, as sales
manager of NBC, NBC Pacific
Coast manager and with BBDO.
Chief of Mr. Podeyn’s duties in
his new post will be the promotion
of Monitrol, a new method of tran-
seribing radio programs developed
by Eugene L. Bresson, vice-presi-
dent and manager of Empire. The
Monitrol system includes automatic
peak level control, automatic moni-
toring, automatic equalization and
aural turntable speed indicator,
which are said to insure quality of
reproduction of transcriptions.

Would Reorganize Atlas

THREE Los Angeles creditors of
Atlas Radio Corp., transeription
concern, have petitioned the Federal
court in that city for reorganiza-
tion of the corporation under bank-
ruptey laws. Move was made, ac-
cording to the petition, to conserve
assets of the firm. It was stated
that otherwise creditors would have
slight chance of collecting under
liquidation at present time. Petition
stated Atlas Radio Corp. has lia-
bilities totaling $32,257.05. Capital
stock consists of 600 shares of pre-
ferred at $100 and 150 shares of
common at $100 each. The Federal
court had issued a temporary re-
straining order returnable on Feb.
27, preventing further action at
present in two Los Angeles Supe-
rior Court suits until reorganiza-
tion plan is set up. Creditors bring-
ing action and sums owed them are
Radio Recorders Inc., $1,156.21;
Fidelity Securities Corp., $3,182;
Cinema Mercantile Co., $3,041.18.
HEARING on the applieation of
WHA, University of Wisconsin sta-
tion at Madison, for the facilities of
WMAQ, NBC-owned clear channel
outlet_in Chicago, has been postponed
from Feb. 28 to May 1. WMAQ oper-
ates with 50, watts on 670 ke.
WHA is assigned to _daytime opers-
tion on 940 ke., with 5,000 watts.

WORCESTER, MASS,

80 Mllsoycles
hold the day
round abfen-
Han af 600,000

Hew Englanders NBC B.ﬂsli:
RED METWORK
WEED and CO.

Hational Bepresentative
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R. C. STINSON, chief engineer of
WFAA-WBAP, Dallas-Fort Worth,
has been appointed engineering super-
visor of KGKO, Fort Worth, adding
that to his present duties, He takes
over the post of C. B. Locke. who re-
signed as chief engineer of KGKO in
February to become general manager
of KFDM, Beaumont, Tex.

JULIUS C. VESSELS has been
named chief engineer of WDOD,
Chattanooga, succeeding James R.

Donovan, who left to join WTOC, Sa-
vannah, Ga.

GORDON STRANG, NBC New York
construction engineer, who supervised
erection of the network's Hollywood
Radio City structure, has returned to
his headquarters after a year on the
Coast.

BRUCE GEDDES, son of Bond
Geddes, executive vice-president of
RMA, has been transferred from the
program department to the engineer-
ing staff of WISV, Washington.

RAY BIERMAN, studio engineer of
NBC central division, appeared on
Don MecNeill's Breakfast Club Feb.
14 to describe for listeners the duties
of the technical staff in broadecasting.

PAUL J. HITCHEN, transmitter
operator of WSAR, Fall River, Mass.,
is the father of a boy born recently.

JULIAN BISHOP, transmitter oper-
ator of KFRQO, Longview, Tex., re-
cently married Margaret Ferguson.

R. D. HIGGS, control Toom engineer
of WHIO. Dayton, was married Feb.
18. Carl Kessler, also a control engi-
neer, is to_marry Murial Jaspers of
the WHIO accounting department
early in the summer.

ALFRED JORDA, formerly of
WHOM, Jersey City. has joined the
engineering staff of WOR, Newark. He
is succeeded at WHOM by Ted Gempp.
formerly of WFAB, New York.

WILLIAM FAIRCLQUD,. of the en-
gineering staff of WHOM, Jersey City,
is the father of a boy born recently.

HAROLD CHAMPLAIN, formerly of

KOIL, Omaha, and Harold Cook and

Charles Pfieffer. new to radio, have
joined the engineering staff of KMA,
henandeah, Ia.

LESTER HARLOW, chief engineer
of KBIX, Muskogee, Okla.,, is the
father of a girl born in February.

STANLEY MILLER, technician of

KORE, Eugene, Ore., is the father of
a girl born recently.

a2l casadoie
ar hgh

& lamily

METROPOLITAN STATION |
COSMOPOLITAN AUDIENCE '/

JOIIXN J. KULIK. relief supervisor
of the NBC master control board., and
Theodore Kruse, of the NBC engi-
neering maintenance department. re-
cently celebrated their tenth amniver-
savies with the network.

HEXNRY MAGINNI has joined the
technieal staff of KGVO, Missoula.
Mant,, as assistant engineer, replac-
ing Carl Johuson.

BOB RAY, studio engineer of
WXNAX. Yankton. 8. D, is the father
of a boy born Feb. 13.

DONALD GUMPERTY, formerly of
KDB, Santa Barbara, has joined the
technical staff of KRE, Berkeley. Cal.

CHARLES EERBLAND. formerly of
Canton, O., has joined KIUN. Pecos.
Tex.. as anitouncer and part-time engi-
neer, Thomas W. Hubbard. chief engi-
neer, and Grady Cotten, assistant, are
taking mi¢rophone tricks.

A RECORD for changing a water-
cooled power amplifier tube_at the
transmitter of WABC, New York, is
claimed for Engineers Jack Tiffany
and Oswald Read. who did the job in
one minute. 11 seconds in competition
with another group of station techni-

To The Rescue

CLYDE H. BOND, of the
staff of Glenn D. Gillett,
Washington consulting engi-
neer, while making a survey
for KFH, Wichita, in mid-
February, picked up a farm-
er by the side of a Kansas
road who had fallen off a
horse and suffered a com-
pound fracture below the
knee. He iminobilized the
fracture with a stiffening
splint from a fence-post and
some equipment straps, call-
ing on his Navy experience.
Then he took the man to the
nearest hospital about 50
miles away.

FORSEEING television as a new
field for motion pictures that will
create a_vast new audience for indus-
trial and commercial films, Audio Pro-
ductions has announced that its tech-
nical staff and Long Island City stu-
dios are now prepared to handle films
for this new medium.

South Carolina Prevents
Record Fee Collections

SOUTH CAROLINA on Feb. 17
became the first State to adopt a
law preventing collection of license
fees on performance of phonograph
records or transcriptions. Governor
Maybank on Feb. 17 signed the bill
which previcusly had passed both
houses of the Legislature, abrogat-
ing all common law rights to re-
strict or to collect royalties on the
commercial use made of recorded
performances on phonograph rec-
ords or transcriptions. The effect
is to prevent imposition of restric-
tions on payment of license fees
as has been demanded by such or-
ganizations as the National Asso-
ciation of Performing Artists,
which has laid claim to the artistic
rights of recording artists in their
recordings.

CBS has applied to the FCC for au-
thority to transmit its programs via
shortwave to CMCK, Havana, and to
“‘other points throughout the U. S.
where licensee maintaing studios.”

cians,
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GAS-FILLED CONDENSER

By LAPP

SOUND MECHANICAL CONSTRUCTION
WIDE RANGE OF SIZES

ZERO LOSS

NO CHANGE WITH TEMPERATURE
MINIMUM SPACE REQUIREMENT

PUNCTURE-PROOF

Filling a need long unanswered in radio transmission,
this Lapp gas-filled condenser is o unit designed along
entirely new mechanical principles, which provides o
new degree of operating security. Rigid mechanical
construction, heavy plates, self-sealing gaskets make it
a truly trouble-free unit. It provides maximum capacity
for given external dimensions. A wide range of sizes
provides a unit for almost every application in your
transmitter—there are 54 models, including 3 types,
fixed, adjustable and variable, for 3 voltage ratings
and capacitance ratings 100 to 2000 mmf. Prices range
from $140 to $500. Complete descriptive data is yours
for the asking. Send the coupon!

INSULATOR €0... [N
3 Rof, NEW YGRH; . S. A. Station
City
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LAPP INSULATOR CO., INC, B
LeRoy, New York, U. S. A.

Please send me descriptive folder on Lapp gas-
filled condensers for broadcast and radic frequency

Lapp varioble condenser YIS0VIS

100 amp., 15KV (carrier RMS, 100 % modulation)
Capacitance 600-1500 mmf.,

External dimensions: Height 34”, diameter, 11”.

oW Fop
cov® ITey
ATURE

.Street.

.State
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Clips From Film—Birthday Tributes—Fu’s Perfume—
Cereal Awards—Window Looker-Inners

& Promotion

NEW 48-page cook booklet
featuring 147 of Kate Smith’s
favorite recipes for baking
cakes and pastries is now
being offered by General Foods
Corp. on jts CBS program featuring
the popular songstress, for Swans-
down Cake Flour and Calumet Bak-
ing Powder. Listeners get copies by
sending in six cents in stamps to
cover postage and handling. More
than 100,000 requests for copies
were received within two weeks,
the sponsor reports.
* * *

Participator Displays
UNIVERSAL RADIO PROGRAMS,
New York, recently signed four
stations to its daily participating
woman’s show Over the Backyard
Fence and is supplying the sta-
tions with its merchandising cards
to be placed in sponsors’ store win-
dows giving the hour, date and
features of the program. Stations
are KYSM, Mankato, Minn.;
KFJZ, Fort Worth; WJIBC, Bloom-
ington, Ill.; and CKPR, Port Ar-
thur, Ontario.

* » *

KSFO Displays in Stores
KSFO, San Francisco, has in-
stalled merchandising displays in
three of San Francisco’s largest
stores. A window display featur-
ing pictures of KSFO and CBS
artists is in one of the stores. In
the background is a model of
KSFO's new $150,000 transmitter.
The radio departments of the other
two stores have permanent dis-
plays of KSFO pictures in their
radio sales rooms.

* * *
WWVA Highjinks
TO TEST and build up interest in
its Jamboree program, WWVA,
Wheeling, offers memberships, com-
lete with card, in the WWVA Jam-
oree  Whooper-Uppers Club to
listeners. The original membership
offer of Dec. 24 was followed within
three weeks by applications from
45 States, the Distriet of Columbia,
and seven Canadian provinces.
* * »*

Trailers for Mailers
ELLIS VANDERPYL, promotion
director of WGAR, Cleveland, has
originated a use for movie trailers
placed by WGAR in a local theater.
After the trailer’s run of one week,
VanderPyl snips the film into
frames, attaches a frame to a let-
ter to the trade calling attention
to local merchandising with thea-

ters.
* * *

New Brochures
KGU, Honolulu — Eight-page bro-
chure on white paper promoting the
Hawaiian market. .

KFI, Los Angeles—How KFI's
Market Basket Survey Was Con-
ducted, showing findings of consumer
survey.

KVOE, Santa Ana, Cal.—Brochure
showing market data.

KDAL, Duluth—Prescription-style
notice of new program; post-card no-
tice of program and contest; list of
advertisers.

WCCO, Minneapolis — Pictorial
brochure, 4 Day Behind the Dial With
wceeo.
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Wheeling History
WHEELING STEEL Co., Wheel-
ing, has issued “Listen to the Mill
Whistle”, an eight-page booklet
promoting its original Employe
Family variety program, broadcast
Sundays on 25 MBS stations. Filled
with illustrations of the varied tal-
ent used on the program, such as
the well-known Steele Sisters, the
“Old Timer” John Winchell, and
songstress Dorothy Anne Crow,
the booklet tells how the program
has made industrial advertising
history with its audience of steel
families in the studio of WWVA
in Wheeling, listening to the ama-
teur talent recruited from the vast
army of 25,000 Wheeling steel
workers.

* * *

New Haven’s News
IN CONNECTION with its spon-
sorship of daily broadcast of Bos-
ton Herald-Traveler news at 6 p.
m. on WEEI, Boston, the New
York, New Haven & Hartford R.R.
has placed striking 2 x 4 foot post-
ers in all its stations and trains
calling attention to its News Ex-
press.

* * *

Texas Birthdays
COMPILING a list of the birth-
days of several thousand leading
East Texas citizens, KFRO, Long-
view, Texas, is sending out post-
cards a few days in advance bear-
ing congratulations and “KFRO
will salute you on your birthday.
Listen at 7:30 a. m. on your birth-
day”.

* *

Dayton Photos
TO BOLSTER its contacts with
both wholesale and retail trade,
WHIO, Dayton, in cooperation
with a committee of retail grocers
and druggists, has developed a pair
of monthly publications presenting
pictures of stars on programs
whose sponsors are in the grocery
and drug fields.

* * *

More in Highlights
WTAR, Norfolk, Va., is brighten-
ing its program highlight periods
twice a day by preparing special
resumes carrying information on
musical selections, dramatic fare
and even references to plot develop-
ment of serials.

GOLDFISH BOWL for the

f L. Tl

newscasters

Intense for Incense
OFFER of fortune-telling incense,
broadcast during the closing com-
mercial of The Shadow of Fu Man-
chu on Sunday, Feb. 12, at the end
of the program’s third week on
WBAX, Wilkes-Barre, Pa., brought
s0 many people into the show-
rooms of the serial’'s sponsors,
Ward & Weiner, regional Plymouth
and De Soto dealers, that their
supply of incense was exhausted by
Monday afternoon, aeccording to
Harry Thomas, commercial man-
ager.

* * *

Classified Ads

KTFI, Twin Falls, Idaho, has start-
ed the KTFI Trading Post, a five-
minute daily program for small-
budget advertisers of the type us-
ing newspaper classified columns.
Announcements are charged by the
word, payable in advance, Trumpet
flare, roosters crowing and a wake-
up announcement introduce the pro-
gram. A background of crowd
noises is subdued during announce-
ments.

* * *

Pine Ridge Degrees
HONORARY degrees of all sorts
are being awarded by Lum &
Abner, radio duo, on a barnstorm-
ing tour that has taken them to
many cities. Among stations broad-
casting ceremonials are WHAS,
Louisville; WCCO, Minneapolis;
KOMA, Oklahoma City. The Pine
Ridge comedians are sponsored on
CBS by General Foods, New York.
Young & RuEicarﬁl is agency.

Spoons From Betty Lou
QUAKER OATS Co., Chicago, is
offering souvenir teaspoons with
Betty Lou handles to listeners on
its Quaker Party Saturday night
broadcasts on NBC, in exchange
for the label from a package of
Quaker or Mothers Oats and ten
cents. Ruthrauff & Ryan, Chicago,
is the agency.

* *
Book About Serial

A 136-page book called The Guid-
ing Light, by Dr. John Ruthledge,
is offered on the NBC serial of that
name for three wrappers from
P & G White Naptha soap and a
quarter. Bound in light brown fab-
ric, the book tells the story of the
characters in the NBC drama.

Ld * *
Malt-Q-Meal Dictionary
CAMPBELL CEREAL Co. is of-
fering a 192-page dictionary in ex-
change for a dime and one Malt-
0O-Meal box top on its quarter-hour
disc show in Swedish dialect titled
Tina & Tim. The thrice-weekly se-

rial is aired on 16 stations.

of WBAL, Baltimore, during the

week of Feb. 20 was the window of a downtown department store, where
Announcer Fred Tample is shown doing his stint over station as loud
speakers carried the broadcasts to sidewalk crowds. All newscasts from
9 a. m. to 9 p. m. were broadcast from the show window studio, in which
both UP and INS teletype machines were installed along with displays
and other paraphernalia of the station’s regular news room.

MEMORY BASEBALL
Now in Its Fifth Year as
——a KWKH Feature———

“Memory Baseball” Scorecard

“WE ARE speaking to you from
the KWKH playing field of Loreco
Memory Baseball, in Shreveport,
La.1¥

The umpire calls “Play ball”,
and each week two teams of seven
players compete with questions and
answers of practical knowledge and
general information, in a routine
in which correct answers are cred-
ited as “hits” and incorrect an-
swers as “outs”. The purpose of the
game is to score runs through a
succession of hits.

Memory Baseball is a copyrighted
feature, and was the forerunner of
the question and answer program
craze involving competition in the
studio. It is now in its fifth year
and an excellent medium of good
will for the Loreco dealers, dis-
tributors of Cities Service products
in the Shreveport area. as well as
a community service affording rec-
reation for more than 100 local
teams organized from every walk
of life.

The secret of the success of Mem-
ory Baseball may be traced to the
fact that it is ideally adapted to
local station production, and its
tie-in with the sport of baseball af-
fords double competition—individ-
ual and team. Then, too, the audi-
ence, generally speaking, is ac-
quainted and interested in both
teams and players. The competi-
tion is conducted in a series of
tournaments involving eight teams
and running through a period of
seven weeks each. Substantial
awards are given the winner and
runner-up of each tournament.

Those Who Gaze
FINDING that the majority of
those who looked at window dis-
plays showing pictures of radio
artists were women, Milton
Samuel, press manager of NBC,
San Francisco, decided to try pull-
ing the male lookers with a display
of transmitter tubes and photos of
equipment. He put such a display
in the window of the Citizens Fed-
eral Savings and Loan Association
on Market Street. A check-up re-
vealed that 99% of the window-
gazers are men. The display
stresses the power of KPO. The
window display is right across the
street from the Palace Hotel, which
houses the KSFO and CBS studios.

* * *

Plug on Wax
WHN, New York, has just issued
an eight-page promotion booklet,
in the form of a victrola record,
describing Ed East’s Houseparty.
a morning program for participat-
ing sponsors.
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Campaign of CBS
Is Awarded Honor

Three Agencies Are Cited in
1939 Advertising Citations

PHILIP M. THOMSON, director
of public relations of Western Elec-
tric Co. and president of the Audit
Bureau of Circulations, was award-
ed the gold medal for distinguished
services to advertising in the an-
nual 1938 advertising awards of
Advertising & Selling made pub-
lic Feb. 16. The silver medal award
went to Harold B. Thomson, vice-
president of the Centaur Co. and
a director of the Association of
National Advertisers.

CBS won honorable mention “for
a campaign appearing in trade and
professional publications which is
distinguished for its technical ex-
cellence and ethical soundness.”
The citation reads as follows: “Ob-
jectives: To tell a rounded story of
the significance of radio and CBS
to the advertising world; to con-
vey some of the important and ex-
citing happenings in present-day
radio. Appeals: Institutional—con-
tributions to use of radio, and CBS
activities; specific case histories
showing effectiveness of radio as
an advertising medium.”

The CBS ads cited, all of which
appeared in BROADCASTING, were
prepared under the direction of
Victor Ratner, the network’s sales
promotion director.

In the radio awards category, one
of the five sections, three agencies
were named “for contribution to
the effective use of radio in adver-
tising.” A medal award went to
John U. Reber, vice-president in
charge of radio of J. Walter
Thompson Co., for service that
“has added to the knowledge and
technique of radio advertising.”

Award to BBDO

Batten, Barton, Durstine & Os-
borne was awarded the medal for
“skill in program production” in
recognition of its March of Minne-
gota series last winter over CBS,
keyed from WCCO, Minneapolis.
CBS selected for reproduction over
the net Feb. 18, in connection with
a broadcast of the awards, the Dec.
12, 19317, salute to Hibbing, Minn.
Arthur Pryor Jr., BBDO vice-presi-
dent, wént to Minneapolis to super-
vise a reproduction of the broad-
cast over the network.

For individual excellence of com-
mercial announcements, the medal
award went to Marschalk & Pratt
for Esso Marketers commercials.

NBC Packaged Programs

NBC Artists Service recently an-
nounced the creation of a new sales
unit called Radio Features Divi-
sion, which will offer a creative na-
tionwide service, available to ad-
vertisers and agencies on all net-
works, under the supervision of
William Hillpot. The idea is to en-
list the production services of
available seript writers, directors,
musicians, announcers and tech-
nicians and to present “packaged”
programs on NBC stations in key
cities for sustaining build-ups and
to test audience reactions. The new
division will draft “big name” tal-
ent from all branches of show busi-
ness, and has already secured con-
tracts for such headline artists as
Hedda Hopper, Edward Everett
Horton, George Kaufman, Victor
Moore, Oscar Levant, and others.

Fur Anction Hookup

WSAU, Wausau, Wis, keyed a
special hookup of Northwestern
stations Feb. 6-9 during the annual
$2,000,000 fur auction from the
Fromm Brothers Fur Ranch at
Hamburg, Wis,, 20 miles away, the
largest private offering of pelts
ever made in this country. Man-
ager Wayne W. Cribb, Producer
J. W. Killeen and Engineer Law-
rence Umnus handled the broad-
casts which were carried by
WTAQ, Green Bay; WIBU, Poy-
nette; KFIZ, Fond du Lac; WHBL,
Sheboygan, all in Wisconsin;
WCCO, Minneapolis; WEBC, Du-
luth; WMFG, Hibbing; WHLB,
Virginia, all in Minnesota; WIMS,
Ironwood, Mich.

Frigidaire to Use 46

FRIGIDAIRE DIVISION, General
Motor Sales Corp., Dayton, 0., will
start a series of one-minute spot
announcements on 46 stations early
in March. Lord & Thomas, Chicago,
is agency.

Sans Blurbs

NEITHER commercials nor
firm name are included in the
Olympic Opportunity Hour,
job-hunter program, sp on-
sored a half-hour weekly on
KVI, Tacoma, Wash. Spon-
sor is the Olympic Dairy,
which carries the program as
a community service,

Spots for Water Heater

DAY & NIGHT WATER HEAT-
ER Co., Monrovia, Cal,, (heaters),
through Hixson-O’Donnell Adv., Los
Angeles, on March 13 starts for
13 weeks daily participation in the
combined Sunrise Salute and
Housewives Protective League pro-
grams on KNX, Hollywood. Firm
also participates daily in the
KTBS, Shreveport, La. news
broadcasts and recently renewed
for 52 weeks use of from one to
six daily time signal announce-
ments on KNX, SFO, KMJ,
KRLD, KPRC.

Novel Program Boosts

St. Louis Downtown Day

ASSOCIATED RETAILERS of
St. Louis on Feb. 24 sponsored a
special program to promote Down-
town Day, celebrated on Feb. 25 as
the biggest department store sales
day of the year, on five stations.
The broadcast, featuring natives
of St. Louis who have become fa-
mous in various lines in New York,
originated in the studios of WABC,
New York. and was sent direct to
KMOX, CBS outlet in St. Louis,
and from there to KSD, KXOK
and WTMV.

Talent heard on the program in-
cluded: Fannie Hurst, novelist;
Ruby Mercer, singer; Vincent
Price, actor; Ted Straeter of Kate
Smith’s program; Kay Thompson
of the Ethyl Gas program; Harry
Babbitt of Kay KXyser’s Lucky
Strike program; Gustave Haen-
schen, orchestra leader. Woody
Klose acted as m.c., and short ad-
dresses were made by Mayor La-
Guardia of New York and Mayor
Dickmann of St. Louis.

 ———
New Lehigh ‘

[ 400 ft. anten-
na i{n opera-
tion sinece
Nov, 15, 1938
| —increaring
advertisers
toverage

at no advance
in rates.

immigrant forebears. It is true that practically the entire popu-
lation can speak English. But suppose you moved to Paris, and
found your radio set would bring in clearly ten stations with all-
French programs and one with a good share of American pro-
grams; to WHOM would you listen? (Yes, that's what these
four groups do in New York—listen to WHOM.)

“No single advertising medium has ever offered the appeal
and persuasion of WHOM in reaching the five million people
of these four racial groups. With news, drama, immigration in-
formation, opera and complete programs in Italian, German.

Polish and Yiddish. WHOM offers ‘A Fair World in Itself.”
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The 6,900,000 people in New York itself may be roughly
divided into thirds: one-thitd foreign-born, one-third their fami-
lies and one-third two or more generations removed from their
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JOINT offices were opened recently
in the Castle & Cooke Bldg., Hono-
Iuluy, by DBowman-Holst-Macfarlane-
Richardson Ltd.,, advertising agency,
and Pan Pacific Press, afiliated for
the last two S'ears. Both organizations
are affiliated with Bowman-Deute-
Cummings, agency with headquarters
in San Francisco. Secretary of the
Honolulu agency is George B. Ricl-
ardson, formerly vice-president of the
San I'rancisco agency. Radio produc-
tion is under the supervision of Ken-
neth B. Carney, formerly program di-
rector of NBC in San Francisco.

BILL STUART has been named by
Young & Rubicam as producer of the
CBS Lum & Abner program, spon-
sored by General Foods Corp. (Post-
um). He also continues as West
Coast publicity director and assistant
to Glenhall Taylor, producer of Sil-
ver Theatre, sponsored by Interna-
tional Silver Co. on CBS. Murray
Bolen relinquished the Lum & Abner
%ost to_ concentrate on NBC Jack
enny Show.

4. C. NIELSEN, president of A. C.
Nielsen Co., Chicago market research
firm, is expected to return from a
European vacation about April 1.

T. H. LORITZ, formerly in agencies
in Chicago and on the West Coast,
has announced the opening Feb. 15
of T. H. Loritz & Associates, radio ad-
vertising and marketing counsellors,
in Corpus Christi, Tex. Associated
with him are T. H. Putnam, in charge
of marketing; Jack Sharpe, business
showmanship ; Eddie Cope, public re-
lations, and Collier Mize, research.

‘“Hells, George Durham'’ (Morse Interna’l, Ine.)

(i You sy MARKET ?

o Bet  you didn't know that

AREA with ONE station—
WMBD.

Free Iu;"::nen. 4"“-‘—““\
Nat. Reps. wme-a 7

McKee Named Head

HOMER McKEE, veteran Chicago
advertising man, has been named
manager of the Chicago office of
Erwin, Wasey & Co. Mr. McKee
joined Erwin, Wasey about a year
ago, having headed his own firm,
Homer McKee & Co., since 1917.
Roger M. Combs, former sales pro-
motion manager for American Air-
lines, Chicago, has joined Erwin,
Wasey & Co., that city, as account
executive of the Air Transport
Assn. of America, which will soon
launch a cooperative campaign to
promote air travel. W. L. Marshall
has gone to Chicago from the New
York office of Erwin, Wasey to as-
sist Mr. McKee. Plans for the $300,-
000 Air Transport Assn. campaign
are tentative, and the amount of
the appropriation apportioned to
radio has not been decided.

BARTON A. STEBBINS Adv. Agen-
cy, Los Angeles, has added three new
account executives, John L. Rogers,
William Arnold and Harold H. Pat-
terson, to its staff. Rogers is a copy-
writer and account executive of 20
years experience, having been asso-
ciated with Pedlar & Ryan, H. W.
Kastor & Sons, Charles Daniel Frey
Co., and Donohue & Coe. Arnold was
formerly on the staff of Ruthrauff &
Ryan Inc., and J. Sterling Getchell
Inc. Patterson formerli was _advertis-
ing manager of Forest Lawn Memorial
Park Assn., Glendale, Cal.. and prior
to that associated with California Wal-
nut Growers Assn., Los Angeles.

HARRY S. GOODMAN ADV. Agen-
ey, New York. witbin the next 30 days
\_\313 move to larger offices at 19 East
[y

COMDR. A. W, SCOTT, radio pro-
duction manager of Rufus Rhoades &
Co., San Francisco, is the father of a
girl born Feb, 12.

RICHARD T. CLARKE Co., Beverly
Hills, Cal., is the new name of the
former Howard W. Newton Co., 9533
Brighton Way. Richard T. Clarke, a
maj)or partner in the firm since No-
vember, 1937, now assumes full own-
ership, with company policy remain-
ing unchanged.

I. J. WAGNER, radio producer of
Schwimmer & Scott, Chicago agency,
is convalescing in the Grant Hospital,
that city, following an abdominal
operation Feb. 11,

3= FUN FOR HOUSEWIVES...

If you want to know what your wife does

between 10:30 and 11 each morning, she's
probably listening to ED EAST'S “HOUSE
PARTY" on WHN...a sales-producing showmanship program
by Ed East of “Sisters of the Skillef” fame, replete with popular
recordings, swingy piano-playing, chatter, give-oways, and so
on...Wire or calt us NOW about a participating sponsorship.
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EOWARD FETRY & CO. #4C,

WITH reorganization, Howard W,
Newton Co., Beverly hills, Cal. ad-
vertising agency, i8 now known as
Richard T. Clarke Co, Mr. Clarke, a
major partner since Nov. 1937, heads
the new firm. Kenneth M. Miles, foun-
der of Beverly Hills Citizen and for-
merly president of Tarr & Miles, Los
Angeles ngency, is vice-president.
Howard W. Newton relinquished his
interest in the concern and is now as-
sistant copy director of J. M. Mathes
Ine.,, New York. Mr. Clarke directs
radio activities. Tarr & Miles will con-
tinue to operate at 1151 S. Broadway,
Los Angeles, according to Cedric Tarr,
general mannger and radio director.

LYNN_ B. CLARKE has_ resigned
from Kenyon & Eckhardt, New York,
effective AMarch 1, to accept a position
ns executive asgistant to thie president
of Donaliue & Coe, New York.

DON L. DAVIS. with KDKA, Pitts-
burgh, in the early days of radio and
more recently a writer of shows for
WJJID, Chicago. has heen named radio
director of Jewell F. Stevens Co., Chi-
eago.

HARRY J. WINSTEN has _resigned
from Lennen & Mitchell and is cur-
rently vacationing in Florida.

LOUIS TAPPE. formerly continuity
editor of WINS. New York, has
joined Weill & Wilkins, New York, as
copy and production chief.

C. LAWTON CAMPBELL, Ruth-
rauff & Ryan, New York, vice-!{)resi-
dent in charge of radio, was in Holly-
wood during mid-February to confer
with Tiny Ruffuer, West Coast man-
ager.

TRELL YOCUM, manager of the
new Dbusiness department of Young &
Rubicam. New York, will become
executive vice-president and director
of Compton Adv.,, New York, on
April 15,

STUART IIARDING, formerly with
The Emporium, San Francisco de-
partment store, has joined the produc-
tion department of Leon Livingston
Adv. Agency. San Francisco.

TOM_ REVERE, Benton & DBowles.
New York, vice-president in charge of
radio, arrived in Hollywood Feb. 20
for several weeks.

WALTER JOHNSON, Pacific Coast
radio_director of Music Corp. of Amer-
icn, Hollywood, is in New York to
sign talent for summer network pro-
Zrams.

JAMES L. SAPHIER, New York
and Hollywood talent agent, has
turned over his business and contract
artists to Music Corp. of Aincriea,
joining that organization Maveh 1.
Under the deal he handles rvadio tal-
ent sales for MCA. Ile retains, how-
ever, management of Bob Hope, spon-
sored by DPepsodent Co. on NBC.
Saphier will be headquartered in Hol-
Iywood.

EMORY ECKLEY has discontinued
his Hollywood talent agency and
joined Conlon-Armstrong Inc., that
city, as head of its radio department.

HUGO SCHEIBNER Inc., Los An-
geles. has moved to larger quarters in
the Board of Trade Bldg. Edwin C
Klein and Meyer Skoss have joined
the agency as account executive and
advertising director, respectively.

NEEDHAM, LOUIS & BRORBY
has cstablished its West Coast offices
at 1680 N. Vine St., Hollywood. Cecil
Underwood, producer of the NBC
Fibber McGee & Co. program, is in
charge.

ALLIED ADYV. AGENCIES, Los An-
geles, has moved to larger offices at
1354 W. Third St., that city.

RICHARD N, HEATH, formerly
vice-president of Teo Burnett Co., Chi-
cago, has joined Maxon Ine., Detroit.

BURXNS LEJ, Hollywood publicity
director of Benton & Bowles Inc., has
announced his engagement to Pauline
Slocum. Wedding is scheduled for late
June.

ALEX KEMPNER Ine,. Hollywood
talent agency. has moved to new of-
tices at 8611 Sunset Blvd.

Gardner Names Menser

To Head Chicago Branch

C. L. MENSER has resigned &s
program manager of NBC-Chicago
effective March 1, to open and be-
come manager of a Chicago office
for the Gardner
Adv. Agency of
New York and
St. Louis. In ad-
dition to assum-
ing full charge of
the Gardner Chi-
cago office, Mr.
Menser will pro-
duce The Inside
Story, sponsored
by Ralston Pur- Mr. Menser
ina, when it starts March 14 on 65
NBC-Blue stations. The address of
the Chicago office has not been de-
termined. Mr. Menser joined the
production staff of NBC-New York
in 1929. In 1930 he brought the
Victor series to the air, the first
program to present standard stage
plays and to feature stage stars. In
Chicago, he was responsible for the
debut of Vic & Sade. On Jan. 1,
1939, Mr. Menser succeeded Sid
Strotz, now acting manager of
NBC-Chicago, as program man-
ager. Mr. Menser holds degrees
from Heidelberg and Michigan U.
His successor at NBC-Chicago has
not been named.

KRAFT-PHENIX CHEESE Corp.,
recently opened its new office build-
ing along the lake front in Chicago’s
Loop. Founded in 1904 by James L.
Kraft, president, on a total capital
of $66, Kraft-Phenix has been a con-
sistent radio advertiser, and recently
signed Bing Crosby to a 10-year con-
tract.

AN 885,000 advertising campaign dur-
ing 1939 has Dbeen planned %y the
Government of British Columbia to
attract visitors attending the San
Francisco Exposition. Agency is Stew-
art MclIntosh Ltd., Vancouver.

T-W RADIO PRODUCTIONS, new
New York firni, has announced the
release of a new radio sevies, TWhite
Banners, adapted from the book ani
the motion picture of the same name.
The script is being offered for $2.300
i week, to be heard five times weekly
for 20 weeks.

ALLEN, HEATON & McDONALD
Ine. is the new name of the former
Douglass Allen & Leland Davis Inc.,
Cincinnati_ngency, with offices in the
Enquirer Bldg.

SANFORD BARNETT, J. Walter
Thompson Co. Hollywood writer and
Roberta Black, United Air stewardess,
are to be married March 10 in Salc
Lake City.

JOHN BLACK. of J. M. Mathes Inc.,
New York agency, on March 6 will ad-
dress the New York Advertising Cluh
on ‘“Television—The New Ad Me-
dium”,

KENNETH RING, formerly of the
George H, Hartman Co., Chicago, has
Jjoined the rndio department of John
H. Dunham Co., Chicago.

“A Blind Spot” for All
Outside Stations—

I you want to
Cover Rich

Central Pennsylvania
You MUST Use

WFBG

Altoona e Pa.
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Spadea Quits, Cartwright

Takes Petry Detroit Post
WILLIAM H. CARTWRIGHT, for
the last four months a member of
the Chicago sales staff of Edward
Petry & Co., has been appointed
manager of the -
firm’'s Detroit of-
fice, succeeding
Joseph Spadea
who resigned to
start his own sta-
tion representa-
tive organization,
E. C. Wyatt,
formnerly commer-
cial manager of
KITE, Kansas

Mr. Cartwright
City, has been named to the Chi-
cago staff of the Petry company
effective March 1 to replace Mr.

Cartwright. Before joining Ed-
ward Petry & Co., Cartwright was
Chicago manager of William G.
Rambeau Co. He began his radio
career in 1929 when he joined the
McJunkin Adv. Co., Chicago, as
research director and assistant di-
rector of radio. In 1931 he was
named time buyer of the McJunkin
agency, which position he held un-
til 1933 when he joined the Ram-
beau organization.

NBC Executives on Tour

LENOX R, LOHR, NBC president,
and Alfred H. Morton, vice-presi-
dent in charge of NBC managed
and operated stations, will meet in
San Francisco March 2. Mr. Lohr,
who left New York Feb. 26 and
the following day stopped over in
Chicago to address a meeting of
department heads of the Cominon-
wealth Edison Co., will proceed to
Los Angeles for a week and then
to Tucson, Ariz.,, where he will
join his son for a mid-winter vaca-
tion, returning to New York about
March 20. Morton, who is making
his semi-annual visit to the net-
work’s M & O stations, began by
speaking on “A Decade of Broad-
casting” before the Cleveland Ad-
vertising Club on Feb. 15, spent
the week of the 20th in Hollywood,
and planned to be in San Francisco
the following week, then continu-
ing to Denver, Chicago and Pitts-
burgh, returning to New York late
in March.

Quaker Spots in Canada

QUAKER OATS Co. Peterbor-
ough, Ont. (Quaker Flour) start-
ed February 13 a series of daily
spot announcements, on CFCY,
Charlottetown, P, E. I.; CHNS,
Halifax; CJCB, Sydney, N. S.;
CFNB, Fredericton, N. B.; CKCW.
Moncton, N. B.; CJKL, Kirkland
Lake, Ont.; CKX, Brandon, Man.;
CKBI, Prince Albert, Sask.;
CJRM, Regina; CFQC, Saskatoon,
Sask.; CFCN, Calgary; CFRN,
Edmonton; CFGP, Grande Prairie,
Alberta; CKQV, Kelowna, B. C.;
CJAT, Trail, B. C. Lord & Thomas,
Toronto, placed the account.

PENDING removal of its equipment
to the site of its new transmitter four
miles east of Bigin, IIl.,, WGN. Chi-
cago, has received authority from the
FCC to use the old WENR-WIL&
transmitter at Downers Grove, IlL.
from March 3 to April 1.

WALTER P. BURN, head of the re-
search organization bearing his name
and of the Burn-Smith station repre-
sentative firm, is confined with a
broken ankle.

WSPR. Springfield. Mass.. has ap-
pointed George P. Hollingbery Co. ax

its representative, effective March 1.

An Agency Sponsors

ROWLAND BROILES Adv.
Agency, Fort Worth, has
taken a year’s contract of
Sunday quarter-hours over
KGKO, Fort Worth, for a
2:30 p. m. program titled
Rowland Broiles —the Ad
Man, featuring transeribed
music with talks about the
Broiles Agency and facilities.

THE Department of Fisheries of
the Canadian Government, Otta-
wa, started on Feb. 20 a Monday,
Wednesday and Friday afternoon
15-minute musical show on the 34
stations of the CBC national net-
work. The program originates at
CBL, Toronto, the first commer-
cial national network daylight live
talent show to originate in Can-
ada. Commercial announcements
for the six Quebec stations will be
keyed by CBF, Montreal. Cam-
paign is for six weeks to March
31, placed by E. W. Reynolds & Co.,
Toronto.

Aurora Booking

AURORA LABORATORIES, Chi-
cago (Clear-Again cold tablets),
on Feb. 20 started George Fisher’s
Hollywood Whispers twice weekly
quarter-hour show on the Don Lee
Network and KFBK, Sacramento.
On the same date twice daily min-
ute spot announcements were be-
gun on WBZ-WBZA, Boston; WLS
and WGN, Chicago, and five week-
ly participations in Make Believe
Ballroom on WCFL, Chicago. For
the present, the firm has discon-
tinued Stelle Unger on its MBS
network in the East. Erwin, Wasey
& Co., Chicago, has the account.

Kerr Joins, Simonds Quits IRS
ALLAN KERR. well known in the
station representation field, has joined
the New York sales staff of Interna-
tional Radio Sales. Hearst-owned rep-
resentative organization. effective Feb.
27. Lincoln Simonds resigned from
IRS on the same date. Kerr was for
several years nssocinted with Free &
Peters and has vecently heen with
Willinm G. Rambeau.

NEWSPAPER CHAIN
WPAY HALF-OWNER

THAT WPAY, Portsmouth, O, is
now 50% owned by the Brush-
Moore Newspapers, publishers of a
chain of Ohio dailies, including the
Portsmouth Times, was disclosed
in February with the issuance of
its regular license renewal. The
other 50% owner is Chester A.
Thompson, Cleveland real estate
and insurance man. The Brush-
Moore Newspapers are understood
to have purchased their interest
from J. E. Henry of Detroit, and
Mr. Thompson from M. F. Rubin
of Cleveland.

The Brush-Moore Newspapers in
March, 1938, acquired WHBC,
Canton, 0., for $21,000, after a 4
to 3 FCC decision which was re-
garded as a test of the Commis-
sion’s attitude toward newspaper
ownership [BROADCASTING, April 1,
1938]. In addition to the Ports-
mouth Times, the chain owns the
Canton Repository, Steubenville
Herald-Star, Marion Star, East
Liverpool Review, Salem News and
Saligbury (Md.) Times.
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participation program

tensive coverage!
With absolutely no advance

communities!

VAR

For over a month now the clerical staff at
CFRB, Toronto, Ontario, has been taxed to
the utmost. The reason? —a new audience
which
phenomenal attention throughout CFRB’s ex-

half hour novelty program swept CFRB listen-
ers off their feet from its very first broad-
cast! In response to the inaugural program
5,366 bona fide replies poured in from 344
centres, including many enthusiastic U. S,

A deluge of 10.401 replies greeted the second
program! Despite the fact that during the 3rd
program the prize money, capable of accumu-
lating from week to week, was all disbursed,
in rolled 9,509 replies! Every week hits a new

CFRB roronro

THE KEY TO ONTARIO SALES!

MAIL SKYROCKETS

AT CFRB!

TORONTO

I HEAR THEY HAD TO HAVE
THEIR LETTER-OPENERS
SHARPENED EVERY HOURI

is attracting

publicity, this

New York @
Los Angeles @

high . .. 17,681! .
turns!). No one can predict the limit! This tre-
mendous, gratifying response to an unpreten-
tious program proves beyond the shadow of a
doubt that CFRB IS ONTARIO’S MOST
POPULAR RADIO STATION!

Naturally such a successful program did not
go long unsponsored. After the initial broad-
cast CFRB’s lines were humming constantly
with spirited bidding from prominent poten-
tial sponsors. As a result this program is
now advertising a world-famous product!
Merely another shrewd advertiser who knows
that CFRB’s inestimable audience goodwill
can and will put dollars in his treasury! Write
for complete details concerning the coverage
of the most popular station in Canada’s rich-
est province—CFRB, Toronto, Ontario!

Advertising Representatives in U. 8. A.
JOSEPH HERSHEY McGILLVRA

0

NAY

.. 22919! (the latest re-

Chicago @  San Francisco

Atlanta
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Worcester History

WITH QUESTIONS covering
everything from ancient history to
contemporary politics to test gen-
eral knowledge of listeners, Vgho,
What & hy has started on
WTAG, Worcester, Mass. After
each question, music is played to
suggest the answer. Final question
on the program is to be answered
by listeners and mailed to studio,
with the best answer read on the
following week’s program.

) 4

to the Lower
ST. LAWRENCE

14, 207 LETTERS
Program No. Letters
RIDDLE 8 5280
BOX

REQUEST 225 8412

REGIONAL 5 515
NEWS

Typical examples of
CJBR listener response

CJBR

RIMOUSKI, QUEBEC
Aifiliated with CBC

U. 8. Reprasentative:
JOSEPH HERSHEY McGILLVRA

1,000 Watts Full Time

Prely PROGRAMS

described as “democracy prop-

aganda” was inaugurated

Feb. 12 on WMCA, New
York, and was transmitted via
W2XQP, WMCA'’s new shortwave
station, to South America and
Europe. Entitled America Marches
On, this first group in the series,
heard in 13-week cycles, dramatizes
the infiltration of foreign doctrines
in the United States. Originating
on KFWB, Hollywood, the pro-
grams were heard on WMCA by
special transcription from the
coast. The second group in the se-
ries will be called Salute to Amer-
ica, and the third in the series now
in production at WMCA, will be
called Persecution Must End and
will be presented in cooperation
with various refugee groups.

* * *

FIRST of a series of programs

A Theme a Day

CAMPBELL Feed & Fuel Co.,
Longview and Kelso, Wash,
believing it is appealing to a lim-
ited audience by presenting hill-
billy music daily, recently worked
out a series of varied shows, to
run seven days a week, with a dif-
ferent theme each day, over
KWLK, Longview. One program
features the week’s five top tunes,
selected by the listeners of the sta-
tion’s request programs. Another
offers the melodies of Victor Her-
bert. Another local news items, and
so on. Each program is in direct
contrast to the one presented the
previous day.
* * *
Test of Poetic Drama

TO EXPLORE the entertain-
ment possibilities of poetic drama
on the air, WQXR, New York, is
presenting a new half-hour week-
ly program entitled Poetic Justice,
with Emile Beliveau directing a
group of professional actors in a
series of poetic plays by noted
poets.

Southwest Perspective

KGKO, Fort Worth, recently start-
ed its new Texas Viewpoints series
with an informal ad lib dinner
table discussion by Stanley W.
Foran, Dallas advertising agency
executive; F. A. Briggs, editor of
Farm & Ranch magazine; John
Erhard, assistant U. S. district at-
torney; J. B. Critz, general man-
ager of the Dallas Chamber of
Commerce, and Jack Keasler,
KGKO merchandising manager.
The program originates one eve-
ning weekly from the Dallas Ath-
letic Club through KGKO’s Dallas
studios. Mr. Foran continues as
moderator, with guests changing
weekly.
L] *® *

Pedagogs on Parade

NEW QUIZ feature, Oh Teacher!,
open to all grade school, high
school, college and university stu-
dents, is heard weekly on KPO,
San Francisco, under sponsorship
of Rough-Rider Mfg. Co. The
weekly contests are built around
the best queries submitted by stu-
dents, with teachers meeting the
question barrage. Students win
prizes for questions that stump the
teachers, who in turn are awarded
bright red apples. Gene Clark,
NBC interviewer, presides at the
Friday afternoon shows.
* * *

Land of Liberty

IN TEMPO with the times, WSM,
Nashville, has inaugurated a se-
ries titled Our America, featuring
a 12-minute dramatization sub-
titled Proudly We Hail in which
little known patriots and patriotic
deeds from the dim past are given
fresh radio enactment. Through its
parent company, National Life &
Accident Insurance Co., WSM of-
fers any student or teacher a book-
let containing the Constitution in
its original form, and also in print-
ed form.

éot ageney, vadio advettiser and station executives . . . .

FOOD-DRUG-COSMETIC
REPORTS

Affiliated with Telecommunications
Publishing Company, Incorporated

A specialized,

O
Send for

confidential,
Washington news letter devoted to
government activity and trends in the
food, drug, cosmetic and related fields.

weekly

A clear, concise, accurate,
news (and news behind the news)
coverage of government regulation
hased on the all-important Wheeler-
Lea and Food and Drug Acts.

FOOD-DRUG-COSMETIC
REPORTS wallace Werble, Editor

prompt

958 National Press Blda.
WASHINGTON, D. C.
Phone Metropoliten 0606
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NOVEL is the International Host
program sponsored on WQAM, Mi-
ami, by Whittemore Bros. Corp.,
Cambridge, Mass., (shoe polish). A
microphone is set up in customs at
the Pan American Airways termi-
nal in Miami and plane arrivals
are interviewed. Here are Norman
MacKay, WQAM director; D. M.
Holsenbeck, Southern distriet man-
ager for Whittemore; Leslie Har-
ris, program conductor, and M. E.
Wilson, Whittemore manager for
Florida. Celebrities in large quan-
tities are caught by the WQAM
microphone.

Alexander’s Arbiters

A. L. ALEXANDER, conductor of
the Good-Will Court program
which was heard on MBS from
1935 to 1937, has started a new
hour program on WHN, New York,
which presents authentic social
and economic problems sent in by
persons of the radio audience for
discussion before a board of arbi-
ters. Entitled A. L. Alexander’s
Arbitration, the weekly program
features for its arbiters a group of
men and women, prominent in pub-
lic life, who judge each case on its
merits as both sides of the argu-
ment are presented by the actual
people involved.
* *® *®
Pedal Pedagogy
CLASS in bicycle operation and
bicycling rules is conducted by po-
lice officer Tom Wheat, of the Cin-
cinnati police department, on Bi-
cycle Court, broadcast weekly from
the City Hall on WSAI, Cincinnati.
The Court is held in conjunction
with the city’s recently extended
drive to minimize traffic accidents.
with city officials setting up rules
governing the operation of bicycles
in and about Cincinnati.
* * *

People in the News
GEORGE HICKS, well-known NBC
announcer and commentator, is
featured in the new Names Make
News program of word pictures of
personalities in the news on
WEAF, New York, three cvening
quarter-hours weekly. Program is
sponsored by Morris Plan Indus-
trial Bank of New York, placed
through Gotham Adv. Co., New
York.

* » *

Double Talk

WBNX, New York, has started a
new weekly quiz program, It's on
phe Tip of My Tongue, broadecast
in Yiddish and English, with Abe
Lyman acting as “the Yiddish in-
quisitor”.
* * *
Students vs. Faculty

MOUNT HOLYOKE College dur-
ing the winter term is presenting
a weekly unrehearsed collegiate
quiz series between faculty and
?&udents on WSPR, Springfield,
ass.

BROADCASTING ¢ Broadcast Advertising
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A Building Moves

UNUSUAL was the recent
broadecast by WRVA, Rich-
mond, of an eye-witness inch-
by-inch aceount of the mov-
ing of the big Aluminum
Bldg., which houses the city’s
department of public works,
to its new location more than
a block away. The building,
moved intact, was set down
safe and sound without even
a minor accident. The broad-
cast included descriptive ac-
counts by Ira Avery, WRVA
special events announcer, and
interviews with Mrs. Mattie
E. Row and her daughter,
Eleanor, supervisors of the
pxo ject and heads of what

elieved to be the only
heavy-moving firm managed
by women.

Patriotic Programs
A PATRIOTIC disc series Ameri-
ca Marches On started recently on
WMCA, New York, presented in
cooperation with KFWB, Warner
Brothers station in Hollywood,
where the programs are produced
in cooperation with screen artists.
The series is a documentary record
of the work of foreign agents in
the United States. It is the first of
a group of democracy programs
planned by WMCA. In preparation
is Persecution Must End, with rac-
ial groups saluting their adopted
country.
. =
Hot Music Quiz

WELL LARDED with recorded
swing, a new musical quiz feature
of WNBC, New Britain, Conn.,
brings together New Britain and
Hartford jitterbugs in a question-
answer competition on musical
questions. Bugs from other sur-
rounding cities also are expected to
compete duri:xg tl1e ssries.

Chance for Composers

A BOARD of experts scrutinizes
works of amateur composers sub-
mitted for the Song Search pro-
gram of CKWX, Vancouver, B. C.
If a song appears to have hit pos-
sibilities, it is published and re-
corded.

CROWDS swarm around the man-

in-the-street in Columbus when
WHKC broadeasts on behalf of
local Chevrolet dealers five noons
a week, all because a loudspeaker
carries the voices 150 feet in all
directions. First use of the speaker
tied up traffic. As one phase of the
merchandising, each dealer has
salesmen make 10 phone calls a
day, using the program as a hook.

* * *

Slaughter Session
MURDER and mayhem are fea-
tured on Horror Hits the Airwaves,
Sunday night home-talent dramatic
show on CKGB, Timmins, Ont. The
quarter-hour drama for adults,
produced by The CKGB Craftsmen,
local artist group, under direction
of Sturdee Jarvis, presents radio
adaptations of tales from Edgar
Allan Poe and other writers. After
starting as a sustaining series, the
plays now are sponsored by a local

furrier.
% * *

Sunday With the Ladies
SPONSORED by a local laundry
is Women Make News, a new Sun-
day supplement to For Women
Only, weekday feature on WFEA,
Manchester, N. H., dealing with
unusual news of the day featuring
women’s activities. A local furrier
sponsors the weekday program,
which has been running a year.

* * *

Thill’s Thrill
TO CARRY the maiden speech in
Congress of Rep. Lewis D. Thill
(R-Wis.), ‘s’,&)eaking on “National
Defense”, TMJ, Milwaukee, re-
corded the address and broadcast it
shortly afterward.

News From the Air
CKCL, Toronto, has started a
daily except Sunday Newspaper of
the Air, each morning, 7:45-8:45.
The program includes all items of
a newspaper, with world-wide news
supplied by Transradio, local news
by the station’s own reporters, and
editorials by prominent people un-
der a policy adopted by the station’s
owners, sporting news, and wom-
en’s news. Al Leary, CKCL man-
ager and sportscaster, is manag-
ing editor, and Maurice Rapkin,
program director, has developed
good music which will signify the
“turning of the pages” to different
topics. The different sections of the
paper will be broadcast at the
same time each day, so that lis-
teners can tune into whatever sec-
tion of the paper interests them
most at regular time. Portable re-
cording equipment is being ob-
tained to enable the station’s re-
porters to interview prominent
persons visiting Toronto, and the
interview will be broadecast.

* * x

Bygone Highlights
PRESENTED as though the com-
mentator were addressing a radio
audience a half-century ago, Head-
lines of the Past, new series on
WBT, Charlotte, flashes bulletins
on Theodore Roosevelt’s appoint-
ment to the Civil Service Commis-
sion by President Harrison, con-
struction progress of the Eiffel
Tower and such. Weird sound ef-
fects introducing the show are pro-
duced with a bass drum and Chi-
nese gong combination. Script is
written by Dottie Conne, and Ron
LeRoy handles production.

* * *

All About the Arts
QUESTIONS and answers on
painting, sculpture and the other
arts form the basis for a new seri-
ous-minded and educational quiz
program on WNYC, New York
municipal station, to be broadecast
weekly under the auspices of the
Brooklyn Museum.

* * *

Manhattan Gadabout
WHN, New York, is running a
new series of programs called We
Cover New York featuring inter-
views by Dick Fishell with celebri-
ties gathered at late evening spots
all over the city.
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10,000 WATTS CO5

.There's plenty of OIL
in our Sales Story

1 you notice a lot of oil in our sales story it's because
the ares served by KWKH and KTBS is the world's
greatest oil and gas srea, producing 20% of this coun-
try's total; because most of the 1,500,000 persons living
in this region find that oil provides them a mighty pros-
perous living; because since the discovery of these fields

the Shreveport area never has known a recession.

lsn't That Reason Enoug/; ?

\
" In the Center of the Worldkg ({{,

G‘reatest Odl and Gas Area

1,000 WATTS X438

| | SHREVEPORT - LA -
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In One Ear and
Out the Other?

No, sir—in one ear and
out the MOUTH into an-
other ear, and so on by

geometric progression.

THAT’S how your ad-
vertising message
gathers momentum
over WSPD, because
the listeners in onr ter-
ritory know and re-
spect the honesty of
Northwestern Ohio’s

leading radio station.

And how many ears
are involved? Well,
over a million people
are CONSTANT fans
of WSPD programs.
Each tells his neighbor

about your product.

WSPD

5000 watts day
1000 watts night

Toledo, O.

National Representati
JOHN BLAIR & CO.

New York Chicago Detroit
Los Angeles
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Radio and Film Review
UNUSUAL stunt of offering simul-
taneously a radio and film preview
of the current Warner Brothers’
picture, Wings of the Navy, was
the feature of Kate Smith’s pro-
gram on Feb. 2, sponsored by Gen-
eral Foods Corp. George Brent,
star of the moving picture, was
heard in excerpts from the film by
a studio audience, composed of film
and radio critics, and aviation of-
ficials, who were afterward taken
to a preview showing of the pic-
ture at a New York theatre. The
world’s premiere of the picture
which was made at the U. S. Naval
Air Training Station, Pensacola,
Florida, was broadcast the follow-
awarded to the oldest and ing day on WCOA of that city,
youngest pairs present, 57 and four other Southern stations.
years arlxd 2 yﬁars of age, re- LI I
spectively. The account is 5
placed by the Flack Adv. Thugs wlth Mannef,s 1
Agency, Syracuse, and han- STORIES of “respectable” people
dled by Frank Harrington, who, unwittingly or for personal
account executive. gain, become lawbreakers are car-

. ried in the new half-hour dramatic
series, Don’t Cheat Uncle Sam,
on KTBS, Shreveport. The pro-
gram calls attention to the fact
that these “polite” criminals, with
their educational and social ad-
vantages, are ‘often worse than
slum-reared public enemies. The
series is written by Ellen Lee Bra-
shear and produced by Edward
Murphey.

Just Twins

MORE than 100 pairs of
twins attended Loew’s State
Theatre in Syracuse Feb. 14
as guests of WFBL, the
Netherland Dairy, and the
theatre. A radio team, The
Netherland Twins, used on
each broadcast, served as host
and hostess, dressed in Dutch
costumes. The twin idea was
suggested by the company
trade mark, a little Dutch boy
and girl. The theatre party
marked the 100th broadcast
by the Netherland Dairy
over WFBL and prizes were

ROSTER SURVEYS

By a roster survey of your

city we can show you exact
* ox

Making the Radio Grade
HINTS on how to plan a radio
career, by Ed East, are featured
on a new daily program on WHN,
New York, in addition to inter-
views with production men, seript
writers and radio executives on
How to Get on the Radio.

HIS Valentine!

5009 Increased Candy Sale!

standing of each competing

station and every program

broadcast during one week.

The Tower Grill is Tulsa's fashionable eating
place. A year ago Valentine Candy was a small
item. This year, however, the Tower Grill used
10 fifty word daytime announcements over KVOO.

The increase was 500%! The Tower
Grill sold hundreds of pounds of
Valentine Candy, in fact, SOLD
COMPLETELY OUT! KVOO is
doing the job for everybody!

You can bet that the
TOWER GRILL and KVOO

M. R. DUBIN, Prop. .o Sweethearts now!

Tower Grill, Tulsa

25,000
WATTS

BOTHN.B.C.
NETWORKS

EDWARD PETRY
AND COMPANY
National Representatives
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Books Dramatized
DRAMATIZATIONS of newly-
published books will be broadecast
on the first Friday of each month
by the Campbell Playhouse, heard
on CBS from 9 to 10 each Friday
evening sponsored by Campbell
Soup Co., Camden. Books will be
selected by a jury headed by Orson
Welles, star of the series, who will
interview the author on the air fol-
lowing the dramatization. Familiar
books and plays will be presented
on the other Fridays as in the past.
Series is placed through Ward
Wheelock Co: Ph‘ilad%lphia.

Quickie Quiz

NEW type of audience participa-
tion program during which mem-
bers of the studio audience are
asked to identify localities through-
out the world from a brief descrip-
tion is now being heard twice
weekly on NBC-Red. Ben Grauer,
m.c., describes the place selected to
a contestant who receives $2 if he
guesses the spot correctly within
eight seconds. Listeners are in-
vited to send in descriptions of
places to the program, entitled
Name the Place. Three dollars is
paid for thos;e uied o‘n the air.

El Paso Pioneer
LIVES of the city’s pioneers are
dramatized on the new Builders
of El Paso series of KTSM, El
Paso, sponsored by Peyton Packing
Cq. A touch of realism is added by
using an old church bell, the first
to be rung in the city, on the pro-
gram. Demands for copies of the
seript have been so great that the
sponsor is mimeographing them
for free distribution. Research and
dramatization is by Conrey Bry-
son.

* * *

Uncle Sam on Guard
BEGINNING March 1, WHN, New
York, will broadeast a weekly half-
hour series, The Eyes of the Eagle,
based on activities of the law en-
forcement agencies of the Federal
Government. Designed, written and
produced by the WPA radio depart-
ment, the series is planned to in-
form the public of the protection
afforded by the various Govern-
ment agencies.

% * *®

Mama Goes Gadding
DESIGNED to give voice to Amer-
ica’s wives on their night out,
WBBM, Chicago, has started a
Thursday evening half-hour series
called Wife’s Night Out. Aired
from the local Home Arts Guild,
phe show features Tommy Bartlett
in interviews and quiz fests with
the wives. WBBM guest stars are
also featured.

* *

A Book a Week
TANTALIZING is the word for the
Book Theatre on MBS each Sunday
afternoon. Mabel Cobb, who picks
a new book each week and con-
denses it into a 15-minute show
which she casts and produces, leads
the listener right up to the climax
of the story and then stops, forcing
him to buy the book to find out how
it all turns out.

* % %

Peeper at Talent
AL DAVIS, announcer of KGVO,
Missoula, handles thrice weekly
The Old Eavesdropper, in which
gossip about radio programs and
personalities, both local and na-
tional, is bandied about. Listeners
are invited to submit their ques-
tions about programs and person-
alities heard on the station.

Neophytic Newsmen
CLASS in news gathering, with
items picked up by school kids, who
during the class present the ac-
counts before a dummy mike, is
conducted by Brian Shellon, man-
ager of CJKL, Kirkland Lake, at
the local schooi Friday afternoors.
News is edited, rewritten and pre-
pared for a half-hour commentary.
The class prepares students for
work on coming regular Saturday
morning newscast‘s.

Five Big Minutes
PACKED INTO the five-minute
daily show, Maytime Salute, spon-
sored on WKY, Oklahoma City, by
May Bros., are a salute of the day
to an Oklahoma citizen, an original
theme written by WKY Manager
Gale Grubb, 2 music memory con-
test, a song-title guessing game
and rapid-fire commercial chatter
between SoltMa¥ an'd announcer.

Radio Home in Cleveland _
TWICE weekly WGAR, Cleveland,
broadeasts from “Radio’s. Model
Home”, being constructed in déwn-
town Cleveland by the Low Cost
Home Demonstration Assn. Broad-
casts thus far have fdllowed con-
struction of the housé, featuring
local architects, builders' aif FHA'
officials answering the questigns of ..
listeners in regard to home. huijld-
ing and financing. v o

* * * u:“

Dramas of the Road ...
DEDICATED to the Oklahoma.,
State Highway Patrol, from whopse,
files material for the dramatiza--
tions are taken, Tales of the High-
way is being sponsored on WKY,
Oklahoma City, by Mistletoe Ex-
press Co. Capt. S. P. Smith, as-
sistant chief of the Patrol is mas:
ter of ceremonies of the series.

% %

Collectors Items :
ANTIQUES and curios are the
theme of the new afternoon quar-
ter-hour, The Old Curiosity Shop,
on WFAA, Dallas. Written by
Cecil Hale, WFAA continuijty edi-
tor, the program dramatizes adven-
ture stories built arouid-curios in
the shop of an old colléétor.

* * tkC
Horticulture Delineated
GARDENING tips are offered on
Poole’s Garden Guide, sponsored
on KVI, Tacoma, by Poole Seed
Co., Tacoma, three times a week.
A woman garden authority gives
advice and interviews local and vis-
iting gardeners. Programs are re-

moted from garden shows.

* * {,

Job Finder
WISCONSIN Unemployment Serv-
ice is cooperating with WOMT,
Manitowoe, in presenting the new
I Want Work series, started Feb.
24 under sponsorshop of a local de-
partment store.

LOCAL sronsonsrl

Use Radio's Greatest Salesman

SMILIN’ ED
McCONNELL

NEW SERIES
HYMN TIME
Transcribed

”ow 78Programs

Supplied by

PF.'[ESE'HM]IU FEATURES, INE.
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FCC Revives Utility Concept of Radio

Counsel Upset Present
Status of Industry
In Court Briefs

WHAT may be a turning point in
radio jurisprudence, vitally affect-
ing future FCC grants of new sta-
tions, is raised in a half-dozen
pleadings filed by the FCC’s new
youthful legal battery of William
J. Dempsey and William C. Koplo-
vitz, general counsel and assistant
general counsel respectively, with
the U. S. Court of Appeals for the
District of Columbia.

In a series of motions and briefs
filed with the court during the last
fortnight, the FCC counsel have
projected issues going to the very
roots of competition in radio, which
eventually may limit profits of sta-
tions and reopen the public utility
common carrier concept under
which the rate regulation theory
has been advanced, despite the spe-
cific Communications Act provision
against it.

Five Main Theories

The basic contentions of the
Dempsey-Koplovitz team, in the
series of court petitions, are:

1. That a station cannot appeal
from a new station grant on the
ground that it would suffer eco-
nomic injury through loss of ad-
vertising even though the financial
damage may be substantial, be-
cause such damage would be “with-
out injury” and therefore not ac-
tionable.

2. That the FCC under the law
is not required to issue findings of
fact in granting new facilities but
must issue findings in denials.

3. That a station cannot appeal
to the courts alleging interference
from a new station grant if the in-
terference occurs outside its nor-
mally protected contour.

4. That an applicant for new or
additional facilities has no appeal-
able interest if the Commission
grants the same facilities to an-
other, until such time as the Com-
mission renders its decision in the
applicant’s case.

6. That a station has no appeal
from a new station grant on the
grounds that it will suffer loss of
listening audience, talent ov pro-
gram material, this all being con-
strued as ‘‘damage without in-
jury.”

The series of sensational conten-
tions by the FCC has Washington’s
radio legal fraternity astir. Count-
er-petitions filed by appellants in
the cases sharply attacked these
contentions as wholly without basis
and as flying in the face of estab-
lished precedent, both in the Court
of Appeals in other radio cases and
in the Supreme Court of the United
States in cases involving analogous
issues.

The private practitioners were

quired to issue findings in station
grants, pointing out that aggrieved
stations would have no basis upon
which to take appeals. In this in-
stance also citations of numerous
previous court cases were made.

In provoking these issues, it ap-
pears a certainty that whatever the
action of the appellate court, the
questions ultimately will go to the
nation’s highest tribunal for deci-
sion. It has been indicated that the
FCC will seek final adjudication
should the appellate court turn
against it. Because of the funda-
mental importance of the issues, it
appears just as obvious that indus-
try litigants will likewise seek final
adjudication should the Commis-
sion be sustained in any of its con-
tentions.

Arguments Listed

First arguments before the ap-
pellate court are scheduled March
7, in two of the cases. These involve
the appeal of KTSM, El Paso, from
an FCC decision authorizing a new
station in that city in which the
economic factor is raised, and three
appeals from the FCC decision
granting WMEX, Boston, a high-
power regional assignment in that
city in lieu of its present local as-
signment. In the latter cases the
economic issue is raised by WAAB
and WCOP, while the interference
issue and curtailment of service
question is advanced by WLAC,
Nashville, assigned to an adjacent
high-power regional frequency.

On the same day the court also
is scheduled to hear arguments on
the appeal of CBS from the FCC
decision denying its application for
lease of KSFO, San Francisco.
This case embraces only the issue
of the contractual provision, under
which the present licensee could re-
capture the KSFO license under
certain specified conditions.

On the economic issue, the un-
derlying theory of the FCC appears
to be that broadcasting is a private
rather than a public business and
that competition is free and open
when such matters as advertising,
audience, talent and the like are
concerned. Presumably it takes the
position that only the transmitter
is licensed and that the “survival
of the fittest” precept must obtain
insofar as competition is concerned.

The alternative, judging from

WWNC

ASHEVILLE, N. C.

Full Time NBC A ffiliate
L0 Wairs

the Commission’s pleadings, is that
Government protects industry
against competition only when it is
in the utility or common carrier
classification, where it is in a posi-
tion to regulate rates and in effect
limit profits. Thus, the Commission
viewpoint appears to be that so
long as broadcasting is a private
industry it must be prepared to
face competition. Conversely, if it
seeks economic protection through
limitation of competition, it must
be prepared to accept the corollary
public utility concept and conse-
quent possible limitation of profits
and rate regulation. This theory
unguestionably will become the
chief argument in the imminent
juridical elash.

A Possible Change

The fact that the law itself spe-
cifically classifies broadcasting as
a non-public utility, of course, will
have an important bearing, though
it appears the FCC, or at least its
present majority, might foster new
legislation to alter that proviso.

Running through the pleadings
in the current cases is the Demp-
sey-Koplovitz assertion that the
Commission is in accord with the
view that if the effect of granting
a new license would be to defeat
the ability of the holder of an out-
standing license to carry on in the
public interest, the application for
the new station should be denied
unless there are “overweening”
reasons of a public nature for
granting it. There is an even

stronger case where neither licen-
see will be financially able to render
adequate service, it is added.

It is asserted, however, that if
the Commission should make an
error of judgment in granting a
new facility which would result in
such destructive competition, the
existing station or stations still
would have no appealable interest
and the court still would not be
able to assume jurisdiction. This
would be true irrespective of the
merits of the case, it was held.

In supporting the contention that
recognition of an appealable inter-
est because of economic injury re-
sulting from competition is fal-
lacious, FCC counsel held that if -

(Continued on page 63)
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veeee.in Canada
CALGARY CFAC in the Province

of Alberta delivers 65% of the Calgary audience.

EDMONTON CJCA in the Prov-

ince of Alberta delivers 70% of the Edmonton

LETHBRIDGE CJOC in the Prov-
ince of Alberta delivers 86% of the Lethbridge

REGINA CKCK in the Province of

Saskatchewan delivers 82.7% of the Regina

TRAIL CJAT the “Voice of the Koote-

nays” is located in British Columbia in the
midst of a rich fruit farming district.

e Canadian Representatives: All-
Canada Radio Facilities, Toronto—
Montreal — Winnipeg — Calgary
— Vancouver. U. §. Representa-
tives: Weed & Co., New York —
Detroit—Chicago—San Francisco.

emphatic in challenging the con- The Only Blanket Radio
tentions that economic effect upon Co
existing stations cannot be consid-
ered, arguing there is no question
whatever that Congress intended
these issues should be taken into
account. Moreover, they described
as fanciful and illusory the claim
that the Commission was not re-

erage of Prosperous
Western North Carolina
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Board of Judges Named

For WLW Scholarships

THREE nationally-known agricul-
tural experts will act as judges in
the WLW Practical Training
Scholarships competition, com-
pleted several weeks ago, for stu-
dents in land grant institutions,
George C. Biggar, rural program
director of the Cincinnati station,
announced recently.

Judges will be Wallace B. Kad-
derly, chief of radio, U. S. Dept. of
Agriculture; Carl Menzer, director
of WSUI, Iowa City, and president
of the National Assn. of Educa-
tional Broadcasters, and John J.
Lacey, director of information of
the American Farm Bureau Fed-
eration. Winners, to be announced
June 1, get six months of training
in radio at WLW, with $500 for
living expenses.

Red NBC Blue
WCSC
& at e

THE INAUGURATION of
the Governor of South Carolina
carried as a public service
feature of WCSC.

A Radio Station alive to its
public responsibility is a good
bet as an advertising medium.

For Radio In
CHARLESTON, S. C.
Its WCSC

adio ANDEZWM?!_

OPENING discussion panel of the
10th Institute for Education by Radio
to be held at Ohio State U May 1-3
will be directed by the NAB, with
President Neville Miller presiding.
Educators and broadcasters will be
featured, and among the guests invited
to participate are *CC Chairman_Mec-
Ninch, NBC Vice-President John Roy-
al and H. V. Kaltenborn. Broadcasters
are being urged to send recordings of
their educational programs before
Mareh 15 to provide ‘'a comprehensive
picture of the individual station’s as
well as the industry’s contributions
to educational broadcasting.”

NEW RADIO broadcasting course,
designed to acquaint educators with
the techniques of preparing and broad-
casting educational programs, is sched-
uled for the first term of the 1939
summer session at the University of
Kentucky, Lexington. The course, of-
fering three credits, will be directed
by Elmer G. Sulzer, director of the
Jniversity radio studios, with coop-
eration of WHAS. Louisville. and
members of the WHAS staff, who will
actively participate in the instruc-
tion.

PRIZEWINNERS in the first annual
Wayne University Broadecasting Guild
seript-writing contest, recently an-
nounced by Garnet Garrison, Guild di-
rector, include Ralfph Nottingham, who
won first prize of $25 in the under-
graduate division for his script. “The
Quick and the Dead”; Earl Gormaine,
$10 second prize for “Mr. Smith and
the Infinite”; Robert Deisley. first
prize in the graduate division for “A
Story of Tycko Brahe,” and Morris
Weiss, second prize for “With Kid
Gloves.,” Judges selected from the
staffs of Detroit radio stations, in-
cluded Eric_Howlett, production di-
rector of WJR: Geraldine RElliott,
WIR education director; Charles Liv-
ingston, WXYZ dramatics director,
and Myron Golden, WWJ education
director. The scripts are to be broad-
cast on regular Guild programs.

WELLS (Ted) CHURCH, radio di-
rector of the Republican National
Committee. has been appointed to the
staff of Catholic University. Wash-
ington. to teach radio broadcasting
and dramatics, His two classes are
devoted to produetion and direction of
radio plays and developing announcers
and commentators through a study of
the use of radio in public life and a
generalized picture of the American ra-
dio industry.

WKZO. Kalamazoo. Mich.. has begun
& new program series for children, in-
cluding daily school recitals, n chorus
of 150 voices, a children’s orchestra,
and n weekly stage brondecast under
direction of an educator with 14 years
experience as teacher and superinten-
dent of schools. The school recitals
are scheduled daily at 4:30 from the
children’s clubrooms.
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TO GIVE teachers a chance to engage
in a summer of fulltime radio work.
State College of Washington, Pull-
man, will start a new radio worksho
under Director A. A, Cleveland. Aid-
ing him will be M. Reid White, pro-
duction director of KWSC, Pullman;
Prof. Harry F. Lickey, engineering
instructor; and Maynard Hicks, in-
structor in seript writing and station
organization.

WILL, Illinois U., Urbana, aired a
total of 1.723 editorials from Illinois
newspapers in 1938 during its Illinois
Bditorial Review, a_weekly news pro-
gram featuring Art Wildhagen. Papers
represented included 18 dailies and 40
weeklies. The program has started its
third year on the air.

A SERIES of special farm programs
explaining the organization and opera-
tion of the Agricultural Adjustment
Administration is heard on WLW in
conjunction with the station’s rural
education program. In addition, Every-
body’s Farm, weekly WLW full-hour
farm broadcast, each Saturday will de-
vote a portion of its program to news
of the AAA.

A SERIES of youth guidance pro-
grams, featuring Dr. Guy Stanton
Ford, president of the U. of Minne-
sota, and other notable northwest edu-
cators. is being aired weekly over
KSTP, St. Paul. The series is Tangled
Lives, staged jointly by the station.
the Minnesota Congress of Parents
and Teachers. and the Minnesota di-
vision of the National Youth Adminis-
tration. The station is transcribing
ench Krogmm, and offering them to
other Minnesota outlets through NYA.

CLASSES in Radio Writing and Ad-
vanced Radio Dramatics of the U, of
California Extension Division, Los
Angeles, are getting practical knowl-
edge by presenting original skits on
KECA, that city. Classes are conduct-
ed by Andrew C. Love, NBC Holly-
wood continuity editor, who on March
15 will add an advance course in radio
continuity.

THE CBC, in conjunction with the
Canadian Association for Adult Edu-
cation, is encouraging the formation
of Listening Groups to discuss and
study radio programs. A course for
leaders of Listening Groups is to be
started this season. A number of
friends. fellow employes in a company.
neighbors in the country are to consti-
tute themselves into groups. the num-
ber of each not to be over 30.

SECOND semester of the Nation’s
Bchool of the Air from WLW on MBS
began Feb. 27 and will continue until
April 28. including S1 sessions for a
total of 22 hours and 30 minutes.

KSO0. Des Moines, and the Des Moines
Register & Tribune are cooperating
with local high schools in promoting
interest among students in current
events through a twice-weekly news
quiz series. Microphones are installed
in four local high school and student
teams are quizzed on news stories of
the week. Names and pictures of par-
ticipants are published in the paper,
and prizes will be awarded at the close
of the series March 21,

KSEI Pocatello, on Feb, 1 opened
new studios on the campus of the
University of Idrho. Programs are di-
rected by John C. Snidecor of the fac-
ulty and produced by students.

PROBABLY for the first time in the
history of radio, high school students
traveled from New York to Washing-
ton for the specific purpose of broad-
casting from the nation’s Capital when
on Feb. 25 eight students participating
in Youth Meets Government, third in
a series of NBC programs presented
by the Brooklyn Institute of Arts and
Sciences, were taken to Washington to
discuss the chosen topic Relief—2Jlore
or Less, with Howard Hunter, Deputy
Administrator of the WPA. and Sen-
ator Wiley of Wisconsin.

CLASSROOM GUIDE
PUBLISHED BY NAB

TO FOSTER educational broadecast-
ing, NAB has published a new
pamphlet titled “How to Use Radio
in the Classroom,” prepared by =
committee of teachers and radic
educators in association with Ohio
State University.

To be distributed nationally, the
booklet is expected to be of pri-
mary value to educators in adapt-
ing broadcasts for classroom use.
How radio can be worked into the
curriculum; selection of school
broadcasts and their preparation:
equipping classrooms for listening:
the part teachers may play in plan-
ning educational broadcasts and
how teachers may learn more about
radio in education, are covered.

The pamphlet carries introdue-
tions by Dr. John W. Studebaker,
U. S. Commissioner of Education.
NAB President Neville Miller, and
Prof. Norman Woelfel, of Ohic
State, under whose general super-
vision it was produced.

Facsimile at Colleges

W. G. H. FINCH, president of the
Finch Telecommunications Labora-
tories, New York, has completed
arrangements with several univer-
gities for installation of 25 to 50
facsimile sets for use by students
of electrical engineering. Universi-
ties which have requested the sets
and are located within 50 to 75
miles of the stations equipped to
send Finch facsimile broadcasts
will start using the new method as
soon as their orders for sets can
be filled.

Facsimii; in Cleveland

FACSIMILE’S utility as an edu-
cational medium was scheduled for
demonstration during the week of
Feb. 27-March 4 in connection with
the convention of the American
Assn. of School Administrators in
Cleveland. Scanning apparatus was
installed in the Board of Education
Bldg. and material was to be sent
to various high schools. Both RCA
and Finch apparatus are being
used for the Cleveland educa-
tional demonstrations. Facilities of
WBOE (500 watts on 41500 ke.),
one of the two noncommercial high-
frequency educational stations,
were utilized.

BECAUSE youths sometimes are late
for school when they listen to Sam
Agnew’s sandlot slgorts program at
8:35 a. m, on WKRC, Cincinnati, ra-
dios have been installed in high school
recreation rooms.
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Networks Promote

School Convention

Present 24 Special Programs
From Cleveland Session

THE three major networks are co-
operating with the country’s edu-
cators by staging 24 special broad-
casts in connection with the 69th
annual convention of the American
Association of School Administra-
tors, which opened in Cleveland
Feb. 256 and continues to March 2
Programs brought the highlights of
the convention to listeners through-
out the land and enabled the broad-
casters to demonstrate to the edu-
cators the latest developments in
the use of radio as an educational
medium,

CBS broadcast seven programs
—a “schoolteacher” period of the
Americang at Work series, broad-
cast from the convention hall; a
People’s Platform broadcast from
Cleveland with “Propaganda and
Education” as its subject and edu-
cators and editors as its guest-
talkers; a demonstration broadcast
of the American School of the Air;
an address by Dr. John A. Sexson,
A.A.S.A. president; an Adventures
of Science broadcast with a group
of scientists at the convention par-
ticipating, and a summary of the
convention by Lyman Bryson,
chairman of the CBS adult educa-
tion board.

Mutual Schedule

Mutual’s eight broadeasts in-
cluded a preview of convention ex-
hibits, Tools of Learning; two spe-
cial sessions of The Nation's School
of the Air; a talk on “Educational
Policy in the Making” by A. J.
Stoddard, superintendent of
schools, Denver; a dramatized story
of safety education in Cleveland;
a panel discussion on crime by
Austin H. MacCormick, New York
City Commissioner of Correction;
William E. Grady, associate super-
intendent of New York schools;
Mayor Harold E. Burton of Cleve-
land and J. A. Johnston, warden of
Alcatraz Prison; an address on the
“Purposes of Education” by Harry
Elmer Barnes, and a program by
the Detroit Schoolmen’s Chorus.

Beginning with the reading of
Washington’s Farewell Address by
Walter Hampden, noted actor, on
the OQur American Schools broad-
cast on Feb. 22, NBC presented
nine programs, including: A pre-
view of the convention by Dr. Sex-
son; an interview with Superin-
tendent William B. Jack of Port-
land, Me., by Florence Hale, editor
of Grade Teacher; a concert by the
Ohio State University Orchestra,
using instruments made of animal
bones, test-tubes, ete.; addresses by
Hon, Harold L. Ickes, Secretary of
the Interior; Jan Masaryk, son of
the first president of Czechoslo-
vakia; Dr. Frank Cody, superin-
tendent of schools in Detroit, and
Dr. Benjamin Graham, newly elect-
ed president of the A.A.S.A,, and

a special broadcast of America’s’

Town Meeting of the Air on the
subject “Are the Schools Doing
Their Job?”

NBC was represented at the con-
vention by Judith Waller, educa-
tional director in Chicago, and Dr.
James Rowland Angell, Dr. Frank-
lin Dunham and Walter G. Preston
of the network’s New York educa-
tional staff. Four CBS New York
officials attended: Douglas Coulter,
assistant director of broadecasts;
Sterling Fisher, director of talks

Utility Concept
(Continued from page 61)

Congress had intended to provide
for such an appeal it would have
given every existing licensee the
right to appeal from every decision
of the Commission granting a li-
cense for a new station. It made
this contention on the ground that
every existing station competes to
some degree with every other sta-
tion for advertising revenue, par-
ticularly for national spot. It even
goes beyond that, holding that other
advertising media, including news-
papers, magazines, outdoor adver-
tising and farm journals would
have the right to intervene, since
they likewise would suffer from
such “unlawful invasion”.

Damage Without Injury

“It is submitted,” said the Com-
mission in one of the pleadings,
“that the court should hold that no
person, whether he be a licensee of
an existing radiobroadcast station
located in the same city, or in some
other city, or whether he be en-
gaged in some other form of ad-
vertising, suffers any legal injury
from competition which results
from the establishment of a new
radiobroadcast station, even though
the establishment of such station
may cause such person substantial
financial damage.

“The Commission submits that
financial loss resulting from com-
petition between broadecast stations
is damnum absque injuria [damage
without injury] and no right of
appeal can be asserted because
such financial loss may be the re-
sult of an order of the Commission
granting a construction permit or
a license for a new station.”

The attorneys held that whether
or not the Commission makes find-
ings when it grants an application
is entirely a matter of administra-
tive discretion in the fulfillment of
a statutory duty. Such findings, it
said, may be as complete or as
meager as the regulatory agency
may choose.

Cases in which the FCC filed
briefs, motions and petitions, aside
from the WMEX and KTSM ap-
peals, involved WKBB, Dubuque,
Ia., which recently won a victory
in the court in its appeal from the
FCC grant of a new station to the
Dubuque Telegraph-Herald, on eco-
nomic grounds, and the appeals of
WOKO, Albany, Adirondack Broad-
casting Co. and Tri-City Broad-
casting Co. from the FCC decision
granting the application of the
Troy Broadcasting Co. for a new
daytime 1 kw. station in Troy, N. Y.

SURVEY of the number of radio-
wumped tractors in Illinois, Indiana,

isconsin and Michigan is being con-
ducted by the promotion department
of WLS, Chicago.

and eduecation; his assistant, Leon
Levine, and Earle MecGill, who di-
rected the School of the Air dem-
onstration.

Mutual was represented by
Joseph Ries of WLW, producer of
the Nation’s School of the Air, and
Neil Collins, of WHK, Cleveland,
through whose facilities the MBS
broadcasts from the convention
weri fed to the rest of the net-
work.
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Committee Investigating
Quasi-Judicial Methods

In Government Offices
APPOINTMENT of a committee
to study practices of quasi-judicial
Federal agencies and recommend
improvements in procedure was an-
nounced Feb. 23 by Attorney Gen-
eral Murphy at the behest of Presi-
dent Roosevelt.

Need for “procedural reform in
the field of administrative law”
was emphasized by the Attorney
General in pointing out that this
has become apparent in attempts
to uphold the validity of decisions
by these agencies, which in addi-
tion to the FCC include SEC, Fed-
eral Trade Commission, ICC, Fed-
eral Power Commission and Bitu-
minous Coal Commission.

Tying directly into the current
splurge of the FCC Law Depart-
ment in connection with appeal-
able cases to the U. S. Court of
Appeals for the District of Co-
lumbia, it was stated at the De-
partment that the main problem to
be studied is the extent to which
decisions of administrative agen-
cies are reviewable by the courts.
The FCC, in a number of cases
now pending, challenges the right
of applicants in various phases of
broadeasting to seek court review
of FCC decisions.

Adding interest to this study is
the fact that Chief Justice D.
Lawrence Groner, of the Court of
Appeals for the District of Colum-
bia, which sits just over the FCC,
is a member of the committee.

HENDRIK WILLEM VAN LOON,
author, artist and commentator on
everythiug and anything, is back on
NBC with a Sunday afternoun series
titled Deliberate Reflections.

(({ AGAIN!

The business condi-
tions map appearing
in the February issue
of NATION'S BUSI-
NESS, official publica-
tion of the S
Chamber of Commerce,
shows the Wilkes-
Barre area ahead of
the same period a year
ago — business was
good then, too!

Any way you figure it
4 WBRE is the most
popular station among
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the most people in the
market which is “white
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A new man has
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Regionals Tell of Labor Costs

(Continued from page 20)

stock in the holding company was
held by Don Lee himself until his
death in 1934, Mr. Weiss said,
and now it is held by his estate,
with Thomas Lee, president of the
System, as sole legatee.

Don Lee Broadeasting System
itself owns and operates three sta-
tions—KFRC, San Francisco, KHJ,
Los Angeles, and KGB, San Diego
—he said, while the Don Lee es-
{:)ate also owns KDB, Santa Bar-

ara.

Individual Stations
Allowed Wide Discretion

Discussing the contracts between
Don Lee network and its affiliates,
Mr. Weiss said there were no pen-
alty provisions, pointing out that
individual stations are allowed wide
discretion in determining their own
versions of “public interest”. He
cited an instance in which an affil-
jate did not carry a particular net-
work commercial over a period of
a week in favor of broadcasting,
under local sponsorship, a softball
tournament played in that city. Ex-
plaining the exclusivity provisions,
he pointed out that while NBC and
CBS sold “power” on the Pacific
Coast, Don Lee sells “concentrated
coverage in the individual mar-
kets”, and that Don Lee feels that
after developing an audience for a
station through network programs,
it should have the opportunity to
place commercial time on these sta-
tions.

Describing Don Lee’s contract
with Pacific Broadcasting Co. as
the basis of Don Lee’s Northwest
expansion, he said it provided 16-
hour daily program service by Don
Lee, along with a 15% commission
on net revenue from business
placed on the Oregon and Wash-
ington stations if the net revenue
exceeds the cost of wire lines to
Pacific Broadcasting Co.

Questioned on the network’s pro-
gram policies, Mr. Weiss described
how “rich Mr. Lee, lavish in the
use of talent on programs on his
stations”, set out from the start to
build up an audience with high
class programs. He commented that
when he first joined the Lee or-
ganization in 1930, Mr. Lee “had
no conception” of the commercidl
possibilities of radio and was work-
ing on the belief that when the
time for commercial return ar-
rived, he would be prepared with
a big audience for commercial pro-
grams,

Tells of Various Quotas
For Staff Musicians

He pointed out that while KHJ
had a staff musician quota of $84,-
000 a year at present, KFI-KECA,
the NBC station in Los Angeles,
had a quota of only about $35,000.
In San Franciseo, he continued,
KFRC had an annual quota of
354,000 for staff musicians, while
KSFO, the CBS station, had only
about $20,000. On Don Lee's four
owned and operated stations he es-
timated there were about 182 full-
time employes and 797 casual em-
ployes, accounting for an aggre-
gate wage of $538,000 in 1938.

Don Lee contracts for all lines
used by itself and by MBS in Cali-
fornia, Mr. Weiss said, while Pa-
cific Broadcasting Co. contracts for
lines used in serving the Oregon
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and Washington stations. Line
charges for the 28-station network
amount to about $18,000 per month,
he said, about half of which goes
for service within California.

Don Lee maintains no artists
bureau, Mr. Weiss said, adding
that the Thomas Lee Artists Bu-
reau, which he described as “un-
profitable”, was dissolved about six
months ago.

He estimated that of the net-
work programs originated by three
of the Don Lee owned and operat-
ed stations, KHJ originated 509,
KFRC 40%, and KGB 10%, most
of which had to do with Army and
Navy activities.

Believes Nets Should Own
Originating Stations

Cross-examined by Mr. Funk-
houser, Mr. Weiss declared that
neither Don Lee nor its stockhold-
ers held any community of interest
in other organizations such as
agencies or representative firms.
He explained that while Don Lee
Ine., Cadillac and LaSalle agency
also controlled by the Don Lee in-
terests, bought time, it paid cash
and there was no cross crediting
on the organizations’ books. He
added that as Don Lee Inc. paid
cash for its radio time, Don Lee
Broadcasting System also paid
cash to it for building rental.

On further questioning, he said
that network employes received
“customary trade discounts” on re-
pair work and purchase of auto-

SLIDE-RULE in hand, E. C. Page,
of Page & Davis, Washington con-
sulting engineers, testified on Don
Lee coverage and duplication at the
FCC Network Inquiry on Feb. 23.

mobiles as employes. He also ex-
plained that Don Lee Inc. paid only
about 509% of card rates for its
broadcasting, which was done on a
“floating” spot schedule—purchas-
ing unused spots, subject to recap-
ture, which otherwise would not
be used, and which are available
on the same basis to other adver-
tisers as well as Don Lee Inc.

He declared it “quite essential”
that a network own stations, par-
ticularly at originating points, add-
ing that although it would be pos-
sible to originate and release pro-
grams without owning stations “I
don’t think it could be done as ef-
ficiently or economically”.

Stating that the arbitrary de-
mands of union organizations con-
stitute “a very substantial drain”

on station and network operations,
particularly because they “freeze”
the flexibility of operation, Mr.
Weiss said the great problem of
“mounting demands” of unions and
other “semi-parasitical services”
was the fear that rising costs,
which could be reflected only in tae
rate card, might “drive advertisers
to other media”.

As Mr. Weiss produced no docu-
mented figures on revenue and ex-
pense, Mr. Funkhouser requested
profit and loss and balance sheets,
to be produced at a later date, for
Don Lee from 1934 through 1938,
along with rate cards and specific
program analyses.

Mr. Weiss pointed out that dur-
ing the week of Oct. 1-7, 1938,
which he said approximated the
average for the nine months ex-
cluding the summer season, Don
Lee’s affiliated stations carried an
average of 10.6% network com-
mercial hours, of which only about
one-fifth to one-sixth represented
MBS accounts; 48.8% network sus-
taining hours, 21.89 local com-
mercial hours, and 18.8% local sus-
taining hours.

Coverage Picture
Shown by Mr. Page

Stating that he was “very strong
for the preservation of the identity
of individual networks as to their
positions in their respective fields,”
he said regional networks provided
a valuable “protective umbrella”
under which everyone from listen-
ers to individual affiliated stations
benefited.

To present the Don Lee duplica-

Summary of Concluding Days of MBS Hearing . . .

OPENING the final stages of th
MBS presentation Feb. 14, W. E.
Macfarlane, president of MBS,
director of WGN Inc., and business
manager of the Chicago Tribune,
was called to the stand briefly by
Louis G. Caldwell, MBS counsel.
Mr. Macfarlane, declaring that
MBS is and shall remain a “mu-
tual” organization, explained ex-
hibits outlining “other interests” of
officers and directors of the Chicago
Tribune Co., along with a similar
list for the officers and directors of
WGN Inec.

Declaring that WGN lost $12,000
in 1938, Mr. Macfarlane estimated
that the Tribune Co. had an in-
vestment of $1,297,000 in its radio
properties, including the purchase
price of WGN and the assets of
two other stations subsequently
acquired.

Listing the advantages of WGN’s
network affiliation with MBS, he
included the freedom of the sta-
tion to broadcast network pro-
grams “what and when it pleases”,
with “our more desirable time not
blocked off”, as he said was not the
case with stations affiliated with
the other networks, a higher pro-
portional return to the station on
the advertising dollar, and geo-
graphically diversified programs.

Executive Setup
At WGN Is Reviewed

The officers of the Tribune Co.,
as outlined by Mr. Macfarlane,
with their “other businesses”, in-
cluded Joseph M. Patterson, chair-
man board of directors, first vice-
president and secretary, president
of News Syndicate Inc., a Tribune

Co. subsidiary, publisher of New
York News, and chairman of the
board, first vice-president and sec-
retary of WGN Inc., licensee of
WGN, Chicago; Robert R. McCor-
mick, president and treasurer of
both the Tribune Co. and WGN
Ine.; E. S. Beck, second vice-presi-
dent, assistant editor-in-chief of
the Chicago Tribune; W. E. Mac-
farlane, assistant secretary, presi-
dent of MBS and second vice-pres-
ident and director of WGN Inc.,
and D. M. Deininger, auditor and
controller for both the Tribune Co.
and WGN Inec.

Officers of WGN Inc., according
to Mr. Macfarlane, included Mr.
Patterson, chairman of the board,
first vice-president and secretary;
Mr. McCormick, president and
treasurer; Mr. Macfarlane, second
vice-president and director; E. M.
Antrim, assistant secretary, as-
sistant business manager of the
Chicago Tribune and treasurer and
executive secretary of MBS, and
Mr. Deininger, auditor and con-
troller.

Coverage Data for
MBS Affiliates Revealed

Directors of WGN Inc. he listed
as Mr. Patterson; Mr. MecCormick;
Mrs. Eleanor Patterson, publisher
of the Washington (D. C.) Times-
Herald and director of the Tribune
Co.; Mr. Macfarlane; H. D. Lloyd,
of Little Compton, R. I., a retired
physician, member of the State
Senate and director of the Tribune
Co., and Mrs. Albert G. Simms, of
Albuquerque, N. M., president of
Rockford Consolidated Newspapers
Inc. and director of the Tribune

Co. He explained that the vacancy
on the board of directors resulting
from the death of Alfred Cowles,
Chicago lawyer, had not been filled.

George C. Davis, of the consult-
ing engineer firm, Page & Davis,
followed Mr. Macfarlane for MBS.
Questioned on direct examination
by Frank D. Scott, WOR-MBS
counsel, with FCC General Coun-
sel William J. Dempsey handling
cross-examination, Mr. Davis pre-
sented engineering data on MBS
duplication, explaining that his
compilations represented a study
of MBS facilities in relation to all
other stations in the United States.

Exhibits Show Little
Duplication for MBS

His 39-page exhibit presented a
series of maps and supplementary
tables picturing comparative day
and night primary and secondary
service duplication for MBS sta-
tions, along with coverage data on
independent stations that are po-
tential network affiliates.

Analyzing coverage of the MBS
basic network, he pointed out that
98.5% of the listeners receiving

" service from basic stations receive

service from one station only, leav-
ing only 1.5% duplication of popu-
lation in the basic network, com-
puted on the stations’ day %%-milli-
volt coverage. A similar breakdown
for supplementary MBS facilities
showed duplicated population rang-
ing from 8% to 12%, depending
on the combination of optional fa-
cilities. For the entire network,
duplication ranged from 15% to
205, depending on combination of
(Continued on page 67)
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tion and coverage picture, Mr.
Lohnes called E. C. Page, of Page
& Davis, consulting engineers, who
explained coverage data for the
Don Lee facilities, supplementing
in greater detail the general pic-
ture presented by Mr. Davis dur-
ing his appearance for MBS.

In his testimony, which extended
into Feb. 23, when hearings re-
sumed after Washington’s birth-
day, Mr. Page diagnosed coverages
for the 29 stations served by Don
Lee, computing populations served
within the %-millivolt and 2 milli-
volt daytime contours and the in-
terference-free nighttime areas.
He pointed out that since there are
no clear-channel stations on the
Don Lee network, it was not neces-
sary to deal with nighttime sec-
ondary areas in discussing poten-
tial service and duplication.

Within the %-millivolt daytime
contours of the Don Lee stations
in the state, 92.19% of persons
served in California receive their
service from one station only, he
estimated, while 98.39% of persons
receiving 2 millivolt daytime serv-
ice in the State receive undupli-
cated service. He estimated that
3,672,100, or 97% of persons re-
ceiving interference-free service at
night in California receive such
service from only one Don Lee sta-
tion.

No Oregon Duplication;
Little in Washington

For the five stations serving
Oregon he said there was no dupli-
cation on either the 1% or 2 milli-
volt contours, or in the night inter-
ference-free areas. Within the
Ye-millivolt daytime contours of
Don Lee’s Washington stations, he
indicated that 91.3% of the per-
sons served receive unduplicated
service, 99.3% within the 2 milli-
volt day contours, and 98.5% of
those receiving interference - free
service at night.

Summarizing, Mr. Page said that
‘92.6% of the persons served re-
ceive unduplicated Don Lee service
within the %-millivolt daytime
contours in the three States, 98.5%
within the 2 millivolt daytime con-
tours, and 97.6% within the inter-
ference-free service limits,

Cross-examined _briefly by Mr.
Funkhouser, Mr. Page outlined the
method and sources used in com-
puting the Don Lee coverage data,
explaining that his findings applied
only to electrical duplication from
a “purely engineering standpoint”
rather than to programn duplication
as such, and that his data covered
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the “maximum duplication”, as-
suming that all stations simultane-
ously carried the same network
program.

John Shepard 3d Tells

Of Yankee and Colonial

Prefacing the Feb. 23 appear-
ance of John Shepard 3d, president
of Yankee and Colonial networks,
Paul D. P. Spearman, counsel, ex-
plained that because the two net-
works are “the equivalent of one”
it was requested that the two be
considered simultaneously in the
inquiry. Mxr. Shepard pointed out
also that although Yankee and Co-
lonial were “legally” two networks,
they both used the same telephone
lines on a definite time-sharing
basis, one operating part of the
time and the other the remainder,
and that they did not operate as
two distinetly separate networks
because these lines could not be
duplicated economically.

Mr. Shepard spoke briefly of the
corporate organization of the ra-
dio holdings of The Yankee Net-
work Inc. Tracing the genesis of
the “active” Shepard radio hold-
ings, Mr. Shepard said that The
Yankee Network Inc. owns four
regular broadcast stations—
WNAC and WAAB, Boston;
WICC, Bridgeport, Conn., and
WEAN, Providence, R. 1., and
nine high-frequency and relay
stations; that it is 100% owned
by the Winter Street Corp., de-
secribed as  “merely a holding
company’’, which also owns The
Yankee Network News Service
Inc., and which in turn is owned by

John Shepard Jr., his father. The
Colonial Network Inc., organized
Aug. 5, 1936, is owned one-half by
himself and one-half by Robert F.
Shepard, his brother, Mr. Shepard
said.

Additions and improvements
credited by Yankee Network from
Feb. 2, 1930 to Dec. 31, 1938, ex-
clusive of stock assets acquired,
amounted to $618,181.48, he said.
Explaining an estimated balance
sheet for Yankee, as of Dec. 31,
1938, he said total assets amounted
to $768,935.45, including $245,-
670.53 in current assets and $505,-
419.76 in permanent assets, such as
real property, after depreciation.
Among liabilities he listed $119,-
335.02 in accounts payable and ac-
crued expenses, and $600,560.58 in
capital and surplus.

Analyzing the disposition of in-
come of Yankee since Feb. 2, 1930,
Mr. Shepard listed a total net
profit, after deducting Federal
taxes and including depreciation,
of $1,538,036.48, disposed as to net
working funds, $50,224.73; perma-
nent assets, $773,040.90; dividends
paid, $136,600, and goodwill of
WAAB charged off, $100,000.

Yankee News Service

A Separate Corporation

With profits for Yankee Net-
work Inc. aggregating $1,051,
460.64 since 1930, including an
estimated profit of $138,125.00 for
1938, Mr. Shepard said that in-
dividual profits were shown by
three of the four owned and oper-
ated stations in 1937, amounting to
$111,093.57 for WNAC, $28,308.28
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for WEAN, $24,468.92 for WICC,
with a profit for the chain of $48,-
743.47 for the year and a loss of
$23,588.93 for WAAB.

Since its organization in 1936
the Colonjal Network has made a
total profit of $46,486.07, he said,
including $599.64 in the 18 weeks
ending Jan. 31, 1937, $8,931.62 in
the 48 weeks ending Dec. 31, 1937,
and $36,954.81 estimated for 1938.
Total Colonial assets amounted to
$75,726.44 as of Dec. 31, 1938, he
added.

In response to questioning on the
Yankee News Service setup by
Commissioner Walker, Mr. Shep-
ard said that in 1938 the news
service paid out $52,000 for its
INS service, $41,726 in salaries for
reporters and news processors, pre-
dominantly in Boston, Providence
and Bridgeport, and $17,165 for
supplementary telephone, telegraph
and other checking services. Mr.
Spearman explained that the news
service was set up as a separate
organization primarily to escape
tying up the whole system in case
of legal trouble resulting from
some item in the news broadcasts.
Yankee has a five-year contract
with INS for exclusive broadcast-
ing rights on INS news service,
and has permission to feed this
news to all affiliated stations on
the network, Mr. Shepard added.

Queried by Mr. Funkhouser on
cross-examination, carried on con-
currently as the exhibits were in-
troduced, Mr. Shepard said he
thought that using two names for
the same network, as is substan-
tially the case with Yankee and
Colonial, was “no detriment to the
publie”, but that use of the two
names was definitely an aid in
selling the advertiser, since in buy-

=

=4

A,
P

ITAL

JUST around the corner
from the new N.A.B. Head-
quarters on K Street, In the
- center of busy Washington.

Air Conditioned

BEDROOMS .- RESTAURANTS
LOBBIES
During the Summer Months

The
MAYFLOWER

Connecticut Avenue at L Street

WASHINGTON, D. C.
R. L. POLLIO, Manager

Page 66 ¢« March 1, 1939

CLIENT and counsel, being John
Shepard 3rd (left), president of
Yankee Network, and Paul D. P.
Spearman, former FCC general
counsel, discussing the FCC Net-
work Inquiry.

ing one or the other networks he
would know definitely what cover-
age he was getting.

Discussing the contracts be-
tween stations and Yankee and Co-
lonial, Mr. Shepard said the net-
work pays them 30% of their gross
card rate, with the network shoul-
dering wire charges, except for
WTIC, which gets 409% of its card
rate, and WTAG, which gets the
customary 30% on all time except
the 7:30-8 p. m. period, for which
it gets 40%.

Analyzing the return to stations
and the network, he explained that
of the gross dollar, with 30% going
to the station, 20 to 25% for time
discounts, 15% for agency commis-
sions, and another 10% for sales
commissions, the network has a
final share of about 329%, from
which it pays wire costs, overhead,
and the expense of sustaining pro-
grams on the network. In the final
analysis the station gets about
50% of the net revenue, he esti-
mated.

Many Staff Orchestras
Inferior, He Asserts

Concluding his testimony Feb.
24, Mr. Shepard analyzed a series
of exhibits dealing with commer-
cial and sustaining programs on
the network during a typical week,
outlining also the network’s policies
in regard to both commercial and
sustaining features.

Asked by Mr. Funkhouser about
the closed-shop agreement with
AFM, Mr. Shepard said the union
contract was executed because “we
had a sword hanging over our
heads” through a threatened strike.
He pointed out that if it were not
for the agreement, the network
would not be spending the “approx-
imately 5% %” of net revenue for
full-time staff musicians on its four

To MAKE SURE of get-
ting the audience of Nova
Scotia’s most thickly pop-
ulated area it is hardly
necessary to stress the fact
that

CHNS

HALIFAX NOVA SCOTIA
Can do the job in its own city
better than any other radio

station located elsewhere.

Y ANKEE PICKUPS
Via Ultra-high and Vermont
——Facilities Sought————

SEEKING coverage in New Eng-
land areas where network service
is not now economically feasible be-
cause of high line charges with dis-
proportionate revenue returns,
Yankee Network plans to ask the
FCC to allow the rebroadecasting of
network programs, including com-
mercial features “with their high-
quality talent”, via its new Mt,
Asnebumskit frequency-modulated
transmitter, John Shepard 3d told
the FCC network inquiry commit-
tee Feb. 23 [ BROADCASTING, Feb. 1].

Mr. Shepard explained that in
addition to extended service result-
ing from the direct broadcasts from
the Mt. Asnebumskit transmitter,
which he said would be operating by
April, further extension could be
obtained by rebroadcasting over
Vermont stations through a receiv-
ing antenna setup serving them in
lieu of telephone lines. Network
commercial programs ecarried by
both the frequency modulated ultra-
shortwave station and the rebroad-
casting stations would be carried
on a sustaining basis, with no reve-
nue resulting for either station, he
commented, although the next step,
after the system had proved its
efficient operation, would be to ask
permission to carry the commercial
programs for revenue.

The relay transmitter, in Boston,
supplementing the Mt. Asnebum-
skit station, located near Paxton.
Mass., will be completed and tested
“within about three weeks”, he said.
The rebroadcasting idea may be ex-
tended to other stations on the net-
work, supplanting the present “ex-
pensive” use of telephone lines in
several instances, according to Mr.
Shepard.

owned and operated stations. At
the time the contract started, none
of the four stations maintained a
full-time staff orchestra, he said.
Pointing out that the quality of
local steff orchestras generally is
not as high as better known tran-
scription orchestras, Mr. Shepard
said he did not think listeners suf-
fered from inferior program serv-
ice since the staff orchestras are
available to the station for only a
short time each day, so “there is
still plenty of time” for present-
ing high-quality music through
transecriptions if necessary.
Outlining the Yankee Network
Weather Service setup, Mr. Shep-
ard said the network has installed
a $44,000 shortwave station atop
Mt. Washington, along with a $10,-
000 penthouse studio in Boston. Ex-
penses run about $10,000 a year
for the Mt. Washington station
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and more than $11,000 for the Bos-
ton studio, he estimated.

The weather information is car-
ried on the network as a sustain-
ing service, he said, with four-
daily reports from Mt. Washington
and others from Harvard Univer-
sity’s Blue Hill meteorological ob-
servatory, U. S. Weather Bureau
reports, and supplementary reports
from various local communities
gathered by telephone shortly be-
fore the regular weathercasts.

Telephone Line Cost
Was $111,411 Last Year

Yankee paid $111,411 for tele-
phone lines in 1938, Mr. Shepard
said in discussing the line system
used by Yankee and Colonial net-
works. Included in this amount was
“about $20,000” paid for special
wire services by stations and ad-
vertisers, he said.

In a lengthy discussion of sus-
taining programs, Mr. Shepard out-
lined in detail features originated
for and carried on the Yankee and
Colonial hookups, which he de-
scribed as “not just the ordinary
sustaining programs, but features
of special interest to the New Eng-
land public,” including education-
al and religious discussions, sports
events, interviews with well-known
personalities, and special news cov-
erage of disasters such as the 1938
New England hurricane.

Cross-examined by Mr. Funk-
houser, Mr. Shepard outlined the
relationship between the various
organizations in the Shepard hold-
ings, explaining that there were no
connections in any other business
outside of radio, such as agency or
representative firms.

Reynolds Bill Proposes

School Radio Systems

AS PART of his bill (S-594) to
establish nautical academies for
the training of Youth in each State,
Senator Reynolds (D-N.C.) pro-
poses that each school have its own
radio station for intercommunica-
tion and that four of the stations
be “available as a coastal radio net-
work for defensive purposes if
needed as a screen against foreign
radio penetration and propaganda
in times of war or national emer-
gency.”

Broadcasts to ships and their
passengers, officers and crews at
sea, Senator Reynolds proposes,
shall include “programs of a moral,
educational and religious nature”
and seagoing craft of all kinds
would be encouraged by the Mari-
time Commission to install short
wave receivers to get these pro-
grams, which would start and end
with the national anthem. Govern-
ment messages would be handled
without cost, the proposed “Mars-
time Radio Service” to be available
for delivery of messages to Ameri-
can embassies and consulates
abroad.

Montana Libel Bill

A BILL relieving broadcast sta-
tions of responsibility for libel and
slander uttered over their facilities
by speakers on public questions,
has passed both Houses of the Mon-
tana Legislature and is before Gov.
Roy E. Ayres for signature. The
bill (S. 1657) is similar in some re-
spects to a measure pending before
the Washington State Legislature.
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Concluding Days of MBS Hearing

(Continued from page 64)

optional facilities, while for the en-
tire network, excluding stations
claimed by NBC or CBS, it dropped
to 3.5% to 4%.

Similar ecomputations of the day-
time 2 millivolt coverage indicated
only 3% of 1% duplication for the
basic stations, from 3.3% to 6.99%
for combinations of supplementary
facilities, 8.7% to 10.7% for the
entire network, and 1.25% for the
entire network, exclusive of sta-
tions claimed by NBC or CBS.

Maps Show Contours
Of WGN and WOR

Mr. Davis’ figures on nighttime
primary coverage of the basic net-
work indicated only 0.36% dupli-
cation, from 3.5% to 5.3% for
supplementary facilities, from
73% to 7.6% for the entire net-
work, and 1.5%, minus stations
claimed by NBC or CBS. He ex-
plained that there were no in-
stances of duplication in the 10
millivolt areas, either day or night,
of stations on the network.

Illustrating the night primary
coverage of 196 independent sta-
tions in cities having no full-time or
share-time MBS outlet, Mr. Davis
pointed out that by including locals,
time-sharing and specified-hour sta-
tions, only about 12,700,000 poten-
tial interference-free population
could be acquired by MBS by ex-
tending affiliation to all stations
not now affiliated with some na-
tional network.

He also presented a tabulation
showing the number of stations in
the various cities, their classifica-
tions, and the stations on the
major networks for each city hav-
ing a 1930 census population above
50,000. He continued by listing 70
cities of 50,000 or more population
in which MBS has no outlet and
in which no independent full-time
outlet is available, along with a
further breakdown showing MBS
part-time facilities.

He concluded his presentation
with a series of maps showing
comparative contours of WGN and
WOR in relation to WLW operat-
ing at both 50 and 500 kw., and a
supplementary picture of the dupli-
cation situation with various com-
binations of Texas State Network
stations.

Bamberger Ownership

Outlined by Mr. McCosker

Alfred J. McCosker, president of
Bamberger Broadcasting Service
Inc., licensee of WOR, and chair-
man of the board of MBS, con-
cluded the MBS case with a brief
appearance Feb. 15. Outlining his
16 years in radio, from his first
association with WOR in 1923,
along with an account of his ear-
lier experience in the newspaper,
public relations and theatre fields,
he declared that his business inter-
ests since then have been confined
“entirely to the broadeasting busi-
ness”.

Under direct examination by
Mr. Scott, Mr. McCosker presented
a list of the officers, directors and
stockholders of Bamberger Broad-
casting Service, L. Bamberger &
Co., and R. H. Macy & Co., the
parent organization. As officers of
Bamberger Broadcasting Service

he listed, in addition to himself as
president, Theodore C. Streibert,
vice-president and general man-
ager of WOR; Frank Braucher,
vice-president (in charge of sales);
Hector Suyker, treasurer, and J.
R. Poppele, secretary and WOR
chief engineer. The board of direc-
tors, he said, included these five
officers, William J. Wells, president
of L. Bamberger & Co., and Rich-
ard Weil Jr., vice-president and
secretary of L. Bamberger & Co.
With each of the seven board mem-
bers holding one share of stock in
Bamberger Broadcasting Service,
L. Bamberger & Co. owns the re-
maining 1,993 shares, he explained,
adding that R. H. Macy & Co., the
parent organization, in turn holds
499,989 of the 500,000 shares of L.
Bamberger & Co. With more than
12,000 stockholders in R. H. Macy
& Co., he explained further that
no one person, firm, or corporation
holds as much as 109% of the
1,657,554 shares of common stock
outstanding except Percy S. Straus,
Macy president, who holds 191,705
shares or 11.5%.

He explained that he was “com-
pletely in accord” with Mr. Maec-
farlane’s comments on MBS opera-
tion, and queried on cross-exami-
nation by 8. King Funkhouser, re-
cently appointed FCC special coun-
sel, he reiterated the advantages,
from the standpoint of public in-
terest and station benefits, of the
MBS network plan.

Favors Term Limitation
On Network Contracts

Terming the present exclusive
and restrictive contract situation
an “insuperable obstacle . . . and
unfair competition to us, judged
by MBS’s inability to overcome it”,
Mr. McCosker declared that if com-
petition is to exist between the net-
works, “something must be done
about such unfair contracts”.

He recommended a term limita-
tion of one or two years, rather
than the present five, on exclusive
contracts as a solution to the prob-
lem. Declaring that 99% of MBS
contracts are non-exclusive, he ex-
plained that the only exclusive con-
tract, on a bilateral basis with Don
Lee, was “no longer necessary” so
far as the network was concerned,
and it would not object to operat-
ing on a 1009% non-exclusive basis.

Continuing, he listed as other
remedies a greater effort, both on
the part of stations and networks,
to live up to the Commission’s ex-
pectations of good service; modifi-
cation of network options on best
listening times; improving pro-

The Truth Will Out!

® More national business all
the time shows how the word
is getting around! The WGES
foreign-language audience
comprises no less than 2/3 of
all Chicagoans. You're just
skimming the suriace without
the showmanly foreign-lan-
guage programs of

WGES

In The Heart of Chicago

BROADCASTING e« Broadcast Advertising

www americanradiohistorv com

grams, and hence extending public
service, by giving the stations a
greater share of the network dollar,
thus giving the station more money
to produce better programs.
Answering queries by Commis-
sioner Paul A. Walker and Mr.
Funkhouser, Mr. McCosker said
that although it was “a good idea”
to make “events of transcendent
national importance”, such as a
Presidential address, available si-
multaneously on all networks, it
would probably be less desirable
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AFRA Organizes West Coast;

Disc Firms Next on the List

Many New Members Claimed by Hollywood Chapter
As Mrs. Holt Directs Unionization Drive

By DAVID GLICKMAN

ORGANIZATION of West Coast
regional networks and local radio
stations by American Federation of
Radio Artists got under way Feb.
21 following a mass meeting the
night before of Los Angeles Chap-
ter members in Hollywood, at which
Mrs. Emily Holt, executive nation-
al secretary, outlined new drive for
extension of unionization.

Mrs. Holt said the organizational
drive to set scales and working
conditions would encompass 11
Western States. Exact demands to
be made on regional networks and
local stations, she said, will depend
upon a coordination of Hollywood
and San Francisco problems. Con-
tracts with transcription firms will
be the next objective, she stated.

At press time, negotiations with
KNX, the CBS Hollywood station,
covering writers, announcers, sound
effects engineers and directors, were
nearing the signing point. With
that station signed, attention was
to be centered on KFI-KECA, the
NBC Red and Blue network affil-
iates and KHJ, owned and oper-
ated by Don Lee network, all in
Los Angeles, and then extend to
independents in Southern Cali-
fornia.

Many New Members

Mrs. Holt urged the Los Angeles
chapter to give the regional and
local programs the same support
which AFRA was guaranteed by
Equity, Screen Actors Guild and
American Guild of Musical Artists,
and to that end, she said, the radio
union will extend its influence to
every broadcasting city.

Laurence Beilenson, attorney for
SAG and AFRA, warned Los An-
geles chapter members to use dis-
cretion in employing power grant-
ed them by transcontinental con-
tracts. Mass meetings of Los An-
geles chapter, over which Carlton
KaDell, president, presided, gave
Mrs. Holt a rising vote of thanks
for her AFRC activity in securing
network and commercial contracts.

Since the AFRA agreement with
agencies and networks went into
effect, dozens of Hollywood film
and radio players are said to have
joined the union. AFRA had 35
team captains assigned to check 24
transcontinental shows originating
from Hollywood during the first
week following inauguration of
the code. Talent not already signed
applied for membership before go-
ing on their respective programs.

Screen Actors Guild guest talent
on the CBS Hollywood Guild pro-
gram, sponsored by Gulf Oil Corp.
who donate services both for re-
hearsals and performance, is no ex-
ception, it was stated. Gulf Oil
Corp. contributes $10,000 weekly to
Motion Picture Relief Fund, and al-
though AFRA recognizes full
worthiness of the cause involved,
Los Angeles chapter executives
stated that regulations of the ra-
dio artists organization demands
that all performers appearing on
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transcontinental broadcasts be
members. It was declared that no
exceptions could be made, even
though the show was a benefit and
presented by SAG, which has been
one of the chief supporters of
AFRA since the latter organiza-
tion’s inception.

Paul Taylor’s Chorus of 16 voices
has been dropped from NBC Kraft
Music Hall, sponsored Kraft Phe-
nix Cheese Corp. to keep program
within budget requirements, ac-
cording to J. Walter Thompson Co.,
Hollywood executives. Contract put
in force by AFRA is said to have
forced the agency to eliminate this
mausical feature. It was stated that
the agency would eliminate all
choral groups from its network
shows. Taylor’s Chorus in all prob-
ability will continue on Gilmore
Circus, sponsored by Gilmore Oil
Co. on NBC-Pacific Red network,
since AFRA’s scale for transcon-
tinental shows differs from those
for coast network release.

Feb. Program Rankings

ACCORDING to the current pro-
gram ratings issued by C. E.
Hooper Inc., New York, the two
top-ranking programs as of Feb-
ruary, 1939, are the Chase and San-
born Hour and the Jell-O program,
both leaders for the same month
last year. In third and fourth place
are the Kraft Music Hall and the
Lux Radio Theatre, also in similar
positions as in 1938, while the
Grape Nuts program, fifth last
year, gave way to Fibber McGee &
Molly for February, 1939. Also re-
vealed by the Hooper Radio Report
was the fact that “network compe-
tition” is currently making itself
felt in the case of The O’'Neills, a
daytime leader which since October
has been sharing time with another
network program, Her Honor,
Nancy James. Other periods of
broadcast time which have been af-
fected by the advent of new pro-
grams are: Phil Baker on Satur-
day, 9-9:30 p. m.; Hollywood Guild
program on Sunday, 7:30-8 p. m.;
and the Kellogg Co.’s The Circle
on Sunday, 10-10:30 p. m.

CHALLENGING previous spot sales
records, KRBC, Abilene, Tex., re-
ports its contract with local Lester's
Credit Jewelers for 14 spots per day
for a year, a total of 5,110 announce-
ments, with six-daily supplementary
announcements at seasonal peaks
bringing the grand total to about
5,600.

AFRA Completing New York Contracts;

Ironing Out Various Code Provisions

EVERY advertising agency and
program producer placing commer-
cial programs on NBC or CBS has
signed either the Code of Fair Prac-
tice of the American Federation of
Radio Artists or the letter of accept-
ance, according to George Heller,
assistant executive secretary of
AFRA, and nearly all the compan-
ies placing programs on WOR have
also signed, with expectations that
the entire group will have come in
by the end of February.

Contracts identical with those
signed by NBC and CBS, covering
the employment of performers on
both sustaining and commercial
programs broadcast on WOR, were
signed Feb. 16 by Alfred J. Mec-
Cosker, president, for the station
and accepted by Heller for the
union.

Removing the Fog

Negotiations with Mutual key
stations in Chicago and Los An-
geles are under way but contracts
have not been signed, according to
Heller who said that since the code
went into effect at NBC and CBS
on Feb. 12 AFRA executives have
spent practically their entire time
with agencies and producers, inter-
preting the provisions of the code
and their applications to specific
situations. Since the acceptance of
the code and the prevention of a
national strike, the union’s rela-
tions with the agencies have been
most friendly, he said, and while
ironing out some of the details has
taken a lot of work and much dis-
cussion there have been no serious
arguments.

Proof of the union’s willingness
to cooperate was indicated when it
gave permission for George M.
Cohan to appear on the Ethyl
Gasoline Corp. Tune-Up Time pro-
gram on CBS Feb. 23. When Cohan

refused to join AFRA, just as he
had opposed Equity 20 years be-
fore, AFRA gave BBDO a waiver
on the performance, explaining that
since the contract for Cohan’s ap-
pearance on the broadcast had
been arranged prior to the time
the code went into effect AFRA
was willing to make this a special
exception in order to avoid putting
the agency in a jam. In the future
however, the union will insist on a
membership card from Cohan be-
fore he will be permitted to broad-
cast, Heller said.

Asked about the union stand on
such programs as the Wheeling
Steel show on Mutual, in which
the company employes furnish the
entertainment, Heller replied that
since this particular program does
not originate from one of the four
key cities specified in the contracts
with the networks (New York,
Chicago, Los Angeles and San
Francisco) it does not concern
AFRA. However, he added, em-
ployes of Consolidated Edison Co.
appearing on the Around New York
broadcasts of this company on
WIJZ, New York, are all AFRA
members.

Asked if the code had curtailed
employment for actors as had been
predicted by agencies, Heller said
that as far as he knew it had not,
but that it was as yet too early for
any such effects to show up. NBC
reported that American Home
Products Corp. had cancelled the
repeat broadcasts of John's Other
Wife and Just Plain Bill on six
western stations effective March
24, because the limited market
reached did not warrant the cost
of the rebroadecast under the code,
which calls for a minimum pay-
ment of $10 for each actor for a
rebroadcast of a 15-minute pro-
gram. Although fears were ex-

CHICAGO DISPUTES
AFRA JURISDICTION

JURISDICTIONAL dispute be-
tween the American Federation of
Musicians and AFRA broke out in
Chicago the week of Feb. 20 and
had not been settled as BROADCAST-
ING went to press. Affiliates of
AFL, unions were disputing the
status of musical organizations
whose members play and sing or
talk over the air. AFM Local 10
ruled that its members would have
to withdraw from AFRA or ]
since they could not be members of
both unions. Singers, such as hill-
billy performers who accompany
themselves instrumentally, formed
the target and it is understood
many of them resigned from
AFRA.

The new commercial contracts
require singers and actors to be
members of AFRA. Chicago AFRA
officials would not comment on the
status of AFM members not mem-
bers of AFRA who play and sing
on sponsored programs.

Meanwhile, AFRA continued its
negotiations with WGN, MBS-
Chicago outlet, under its proposal
to sign MBS key stations individu-
ally and not as a network [BRroaD-
CASTING, Feb. 15]. Announcers,
producers and sound effects men of
WBBM, Chicago, continue as asso-
ciate members of AFM. AFRA is
continuing its negotiations with the
WBBM producers and sound effects
men.

R. B. Bottom Is Named
New President of WGH

ELECTION of Raymond B. Bot-
tom, publisher of the Daily Press
and Times Herald of Newport
News, as president of WGH, con-
trol of which the newspapers re-
cently acquired by purchase from
James W. Baldwin, former NAB
managing director, was announced
Feb. 24, E. E. Bishop, general man-
ager of the station and part-owner,
continues in that capacity as vice-
president. W. R. Van Buren was
elected secretary-treasurer. Direc-
tors include C. G. Marshall, of
‘Washington, associate publisher of
the Pathfinder Magazine, and H
L. Collier. Messrs. Collier and Van
Buren are also officers of the Daily
Press Inc., publisher of the news-
papers.

Beginning Feb. 27 news broad-
casts by WGH will originate in the
news room of the two newspapers.
G. Edward Travis, formerly of the
Times Herald staff, will devote full
time to the newscasts. Associated
Press reports will be used, replac-
ing Transradio.

pressed that this might be the fore-
runner of a number of such can-
cellations, with the possible effect
of depriving West Coast listeners
of all daytime serials broadcast in
the East during the morning hours,
these are the only programs whose
rebroadcasts have been curtailed on
NBC. CBS has had no cancella-
tions.

Makers of transcriptions, logical-
ly the next group to be subjected
to the union’s demands, have not
vet been approached by AFRA,
Heller said, adding that the union
executives would not go after any
further expansion until all details
resulting from their agency con-
tracts for network programs have
been completely settled.
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NBC Studies Use
Of Films in Video

Confers With Screen Industry
On Plans for Cooperation

THE POSSIBLE use of films in
television, both as a means of ef-
ficiently presenting programs for
the home audience and as a method
of making the same program avail-
able to more than one television
station, pending the development
of network video broadcasting, has
been the subject of many recent
discussions between executives of
NBC's television department and
the officials of a number of motion
picture producing companies, ac-
cording to C. W. Farrier, NBC
television coordinator.

“The problem is not an easy
one,” he said, “nor its solution ob-
vious. Very few pictures produced
for showing in motion picture
theatres are suitable for broadcast-
ing. In fact, a search of all the
film material available produced
only 25 hours that can be used as
broadcast material.

Cost of Production

“Pictures made for television will
have to be produced specially for
this medium along lines quite dif-
ferent from those now followed by
the film industry and to find and
develop this new technique will re-
quire close cooperation of both
broadcaster and movie producer.
For that reason NBC has offered
to cooperate in every way with any
picture studio which is interested
in experimenting in building en-
tertainment for this new medium.”

Among the studios whose execu-
tives have visited NBC to discuss
the problem are Selznick, Colum-
bia, Disney and RKO-Radio, the
last company having already pro-
duced a special short version of
Gunga Din which NBC will broad-
cast shortly after the inaugura-
tion of its regular television sched-
ule the end of April.

The expense of programming for
television is a major factor in lim-
iting the number of applications
for video stations, Mr. Farrier be-
lieves. Many broadcasters would be
willing to take a chance on build-
ing and operating television trans-
mitters, he thinks, if inexpensive
programs were available to them,
but they are unwilling to risk the
extra expense involved in program-
ming until such time as either
through films or a network the
heavy cost of producing video en-
tertainment can be divided among
a number of stations.

NOTICE:—
WSYR

of
Syracuse
will go on
Daylight Saving
Time

this summer

NAB Convention

(Continued from Page 11)

in detail by qualified broadcasters
or NAB spokesmen. These would
encompass legislation, copyright,
libel and slander, business subjects
and other pressing issues.

Under the NAB by-laws, district
directors representing the 17 dis-
tricts are elected for two-year
terms. However, at the convention
last February, when the NAB was
reorganized and provision made for
hiring a paid president, eight of the
17 district directors were designat-
ed for one-year terms, the others
for two-year terms. Directors-at-
large are elected annually.

Pursuant to the by-laws, those
eight districts which have one-year
directors must meet at least 30
days prior to the convention, or by
mid-June and elect their district
directors. Notice of these meetings
must be given at least 60 days
earlier. The directors standing
for reelection this year will be John
Shepard 8d, Yankee Network, for
District 1; Clair McCollough,
WDEL, Wilmington, for District
3; W. Walter Tison, WFLA, Tam-
pa, for District 5; Walter J. Damm,
WTMJ, Milwaukee, for District 9;
Earl H. Gammons, WCCO, Minne-
apolis, for District 11; O. L. Taylor,
KGNC, Amarillo, for District 13;
Ralph R. Brunton, KJBS, San
Francisco, for District 15; C. W.
Myers, KOIN-KALE, Portland, for
District 17.

Directors at large whose terms
expire with the July convention are
Harold V. Hough, WBAP, Fort
Worth, and Lambdin Kay, WSB,
Atlanta, for clear channel stations;
Frank M. Russell, NBC vice-presi-
dent, and Elliott Roosevelt, Hearst
Radio, for regional stations; and
John Elmer, WCBM, Baltimore,
and Edward A. Allen, WLVA,
Lynchburg, for local stations. Nom-
inations for these posts will be
made by a committee of regional
directors to be appointed by Presi-
dent Miller in advance of the con-
vention.

Most important, aside from the
actual agenda at the convention,
will be President Miller’s account-
ing of his stewardship during his
first year in office. He took over the
NAB helm last June.

New Watkins Serial

R. L. WATKINS Co., New York,
has launched a new dramatic serial
on NBC-Blue, Orphans of Divorce,
starring Margaret Anglin, one of
the theatre’s most distinguished
actresses, in the leading role. Pro-
gram is broadcast 7-7:30 Monday
evenings, replacing Alias Jimmy
Valentine which the company for-
merly presented at this time. With
the change in program, 11 stations
were added to the network, earning
the sponsor a 15% discount in ac-
cordance with NBC’s plan for en-
couraging the use of Blue supple-
mentary groups. Series advertises
Dr. Lyons toothpowder, for which
the company, a Sterling Product
unit, also presents Manhattan
Merry-Go-Round on NBC-Red,
from 9 to 9:30 p. m. Sundays, and
Backstage Wife, also on the Red,
from 4 to 4:15 five afternoons a
week. Blackett - Sample - Hummert,
New York, is the agency.
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WKY’s Chickens

WHEN Oklahoma City police
were about to release an al-
leged chicken thief because
nobody could identify his
ruffled booty, a rural couple
appeared at the police sta-
tion and announced they had
heard about the capture
through a WKY broadcast.
After they had identified
some of the 31 chickens the
thief confessed. “I'd been all
right,” he said, “if it hadn't
been for that radio station.
Say, do any of them WKY
men have a hen house?”
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Congress and FCC

(Continued from page 12)
ing, including television and fac-
simile, while the Division of Pri-
vate Communication would handle
common carriers, both radio and
wire, and related functions. Sena-
tor White called this a recognition
of the fundamental differences in
the types of communications in-
volved.

Under the White bill the chair-
man, instead of having plenary
authority as proposed in the Wheel-
er measure, actually would be an
administrative officer and would
coordinate all of the work of the
Commission except the determina-
tion of cases before the separate
divisions. Experience has demon-
strated, Senator White said, that a
chairman cannot devote the time
and attention necessary to a proper
handling of technical and con-
tested questions and at the same
time efficiently discharge other
duties of a chairman.

To settle once and for all the
question of longer licenses, the
White bill proposes a minimum
one-year license with a maximum
three years for broadcasting. The
present law permits three - year
licenses but the Commission has
issued them for only six-month
periods. Chairman McNinch recent-
ly stated he felt a majority of the
Commission opposed longer licens-

es.
Unlike the Wheeler bill, the
White measure simply provides for
abolition of the offices now held by
present members of the FCC and
for the appointment of 11 new
members. The Wheeler bill, on the
other hand, provides for abolition
of the Commission and the change
of its name to the Federal Com-
munications & Radio Commission.

Picking a Chairman

Although the White bill provides
for two separate autonomous di-
visions, which in fact would be
two separate Commissions, no pro-
vision is made for the designation
of chairmen of the respective di-
visions or for a vice-chairman of
the full Commission. Senator White
answers this and other apparent
procedural discrepancies with the
statement that the bill can only be
regarded as a rather rough draft.
It is understood that the plan en-
visioned election of the chairmen
of the respective divisions by the

N
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THAT OLD saw about \-Nhat the Governor of North Carolina said to the

Governor of South Carolina jumped right out of the book and into a radio
interview on George Washington’s birthday. It happened in Charlotte,
and WBT’s general manager, Lincoln Dellar was the impresario. Left
to right are North Carolina’s Governor, Clyde R. Hoey, Mr. Dellar,
Governor Burnet Maybank of South Carolina, and WBT’s program direc-
tor Charles Crutchfield. Members of the North Carolina legislature met
in Charlotte for the first time on Washington’s birthday, and Neighbor-
Governor Maybank was honor guest. Asking what the Gov. of N. C.

might ask the Gov. of S.

C., Dellar got the response: “Why I'd invite

Iim to have a drink with me—but a soft drink”. (Hoey’s a confirmed
prohibitionist.) It was the first time the two governors met before a mike,
or in public. WBT also figured in a “command performance” voted by
the legislators, with the Briarhoppers, hillbilly troupe on WBT, invited
by joint resolution of both houses to entertain the solons en route from

the capital at Raleigh.

division membership and that these
chairmen should also serve ex-
officio as vice-chairmen of the full
Commission. The chairman of the
full Commission would serve ex-
officio and without vote as a chair-
man of both divisions, as the bill
is now framed. In the case of a
vacancy in either of the divisions,
the chairman temporarily would
serve on the division.

The chairman would be appoint-
ed by the President to serve for
two years and would draw a sal-
ary of $12,000. The chairman sub-
sequently appointed would serve
for six years. The five members
of each division would be appoint-
ed for terms of two, three, four,
five and six years respectively and
reappointed for six-year terms.
Their salaries would be $10,000 per
year. Not more than seven mem-
bers of the Commission and not
more than three members of each
division would be members of the
same political party.

In defining the functions of the
Division of Public Communications
(broadcasting), the bill states the
division would have jurisdiction
over all matters relating to wire
and radio communications intend-
ed to be received by the public di-
rectly or by the intermediary of
relay stations. This presumably
would also encompass such serv-
ices as wired radio if in interstate
commerce. It would also cover net-
work operations, since it extends
to relay stations. The divisions’ ac-
tivities also would encompass Judi-
cial or quasi-judicial proceedings,
in this respect also broadening the
scope of the present Commission’s
jurisdiction.

Libel Provisions

The 11-man Commission would
have jurisdiction over allocations
to various services, over rules and
regulations of general application,
including procedural rules, over
ship communications, over ama-
teurs, and over miscellaneous serv-
ices. It would also handle all mat-
ters not otherwise assigned specif-

ically to the two statutory divi-
sions and would adjust any con-
flicts as to jurisdiction between di-
visions.

The only important change in the
“substantive” provisions of the
existing law advanced by Senator
White deal with libel and slander
and the political section of the
Act. He told the Senate he pro-
posed these changes because of the
controversy over the question of
discussion of public matters over
the air.

Broadcaster’s Burden

Some construe the present pro-
vision as imposing upon broadecast-
ers the duty of accepting and
broadeasting slanderous or libel-
ous material when submitted by a
candidate for public office, even
though the station might become
liable for damages or in criminal
proceedings under state laws. To
clarify this section, Senator White
explained he had added a new sec-
tion which provides that although
no licensee shall have the power to
censor, alter or in any way affect
or control the political or partisan
trend of the material, he neverthe-
less should not be required to
broadecast any material submitted
by a candidate which is slander-
ous or libelous or otherwise action-
able under local, State or Federal
law. The provision specifies that
the licensee can demand a complete
and accurate copy of the material
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a sufficient time in advance to per-
mit an examination and deletion of
any material necessary to conform
to the new requirement.

An entirely new section would
require identification of the speak-
er in the case of broadcasts deal-
ing with public or political ques-
tions, together with the announce-
ment of the names of persons or
organizations in whose behalf the
broadecast is made. Announcements
of this nature would be required
at the beginning and the end of
each broadcast. Public officials,
whether local, state or national,
elective or appointive, would be
announced by name and office, and
designation must be made whether
the office is elective or appointive
and by what political unit or pub-
lic officer the power of election or
appointment is exercised. The pur-
pose, Senator White explained, is
to acquaint the audience with full
particulars as to the origin of a
political or controversial talk.

Appellate Changes

Considerably broadened would be
the appellate provisions of the
existing Act. Much importance at-
taches to these proposals since the
newly reorganized FCC Law De-
partment is currently involved in
the courts on issues affecting the
right of particular applicants to
procure court jurisdiction. Cases in
point include the effort of WLW
to stay the effect of the Commis-
sion’s decision ordering its reduc-
tion in power from 500 to 50 kw.
and the appeal of KSFO, San
Francisco, from the FCC decision
denying the CBS application to
lease the station. In each instance
the FCC contends there is no ap-
pealable interest.

The White bill, however, provides
for appeals from any instrument of
authorization issued by the Com-
mission for the construction or
operation of a station whose appli-
cation is denied, including assign-
ments or transfers of control, ex-
perimental or temporary authoriza-
tions, revocations, suspensions or
modifications.

Private counsel have contended
the Commission’s view of no ap-
pealable interest in such cases is
erroneous, The provisions of the
White bill would settle that point.

Indicating further the autonomy
of the two divisions, is a new pro-
vision dealing with motions for
reconsideration or hearing. This
provides that the petition for re-
consideration in any matter deter-
mined by a division shall be re-
considered by the division, rather
than the full Commission. It is also
provided that petitions for rehear-
ing must be filed within 30 days
from the effective date of any de-
cision and would automatically
stay the effective date of the Com-
mission’s action.

Examiners Revived

The final provision of the White
bill would restore the examiners
reports in all adversary proceed-
ings. While it does not specifically
provide for appointment of exam-
iners—specifying merely that any
qualified employe of the Commis-
sion can hold hearings—it neverthe-
less requires the person conduct-
ing a hearing to file a report set-
ting out all basic or evidentiary

1t

NO SHORT weight here as Arthur
Fulton, sound effects engineer of
Aerogram Corp., Hollywood tran-
seription concern, and bewildered

father of Jerome and Eugene,
keeps daily tab on the weight of
his twin sons. They were born Jan.
23 and were Hollywood’s first twins
for 1939.

facts developed by the evidence as
well as “conclusions of fact and of
law upon each issue submitted for
hearing.” This provision in effect
would countermand Chairman Me-
Ninch’s recent abolition of the
Examining Division, under which
the Commission does not use the
examiners’ reports procedure but
instead adopts proposed findings of
fact as grounds for decision.

It did not take long for opposi-
tion to develop to the Wheeler bill
after its introduction Feb. 9, at
which time Senator Wheeler issued
a statement in which he espoused
the three-man Commission idea.
[BROADCASTING, Feb. 15]. The leg-
islative committee of the NAB im-
mediately got together under the
chairmanship of John A. Kennedy,
WCHS, Charleston, W. Va. Follow-
ing several conferences with Sena-
tor Wheeler and with Chairman
McNinch, the Committee was asked
to submit recommendations to the
Senate Committee chairman which
might be considered in revising
the McNinch-Wheeler draft.

Wheeler Not Dogmatic

Chairman Wheeler stated he was
willing to make concessions on de-
mands from the industry for
changes in the bill. He told the
NAB group he would be glad to
give serious study to any sugges-
tions it might advance.

“I am not dogmatic about the
bill,” he declared, “and I will re-
main open-minded on the subject
pending presentation by the indus-
try of its official argument on the
type of setup they favor.” He reaf-
firmed his faith in a smaller Com-
mission, pointing out that argu-
ments have been made for a larger
board. He said he felt a smaller
Commission is conducive to great-
er efficiency.

“If it were not for the fact that
the industry itself is in favor of a
non-partisan Commission, I would
advocate a one-man administra-
tion to supervise radio, telephone
and telegraph,” he asserted. The
present Commission is “weak and
inefficient,” he added, and has been
“plagued by politics” ever since its
inception.

Senator White's statement on the
Wheeler bill was issued Feb. 17—
just four days before he introduced
his own measure. Calling the bill
primarily the handiwork of Chair-
man McNinch, Senator White said
that it did not reflect the “con-
sidered judgment” of any person
informed as to the communication
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problemms and did not make a con-
tribution to the communications
services of the country. He held
that Chairman MecNinch had con-
tradicted himself and repudiated
previous expressions he had made
in connection with the FCC. He
pointed out that in abolishing the
divisions of the Commission in
1937, Chairman McNinch had
brought out that the aggregate
wisdom and judgment of seven
minds is “surely greater than any
two or three of the seven.” Now,
however, “he is advocating a three-
man Commission”, said the Senator.

Senator White called the Mec-
Ninch-Wheeler proposal a “legis-
lative purge of commissioners of
independence and courage”. He
said that, stripped of all pretense,
the bill is designed to vest in one
man authority over the vast com-
munications of the country and in
particular a “life and death power
over broadcasting, one of the two
means of reaching the mind and in-
fluencing the thought of America.”
He added the bill makes contribu-
tion only “to the political efficiency
of the Commission”.

“No statutory change is neces-
sary in order to make effective the
framework and administrative ma-
chinery of the Commission,” he
continued. “It does require legisla-
tion to abolish the present Com-
mission of seven and to create a
Commission of three and to cen-
tralize power in the chairman as is
now proposed. It does require legis-
lation to force out of office men
who think for themselves and who
act independently and courageous-
ly. These are the real reasons for
the McNinch bill.”
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General Hearing on Television

Likely To Be Held This Spring

May Date Considered for Study by FCC Group;
Technical Standards, Spectrum Are Problems

THE FIRST general hearing on
television, to appraise its present
status and to project standards for
its orderly growth as a public serv-
ice, are likely this spring—per-
haps in May.

The FCC committee of three, to
which was referred the whole mat-
ter of television development, is in-
clined to favor a general confer-
ence and is expected to make such
a recommendation to the full Com-
mission in the near future. The
committee comprises Craven, chair-
man, Brown and Case.

Among matters referred to the
committee are adoption of tech-
nical standards to govern televi-
sion so that all receivers would
conform to transmitters, to protect
the public against obsolescence for
a definite period, perhaps three to
five years.

A second matter, involving ap-
plication of WTMJ, Milwaukee,
for an ultra-high frequency tele-
vision station, was that of author-
izing experimental operations to
test public reaction. Current rules
prescribe that television experi-
menters must engage in technical
research designed to aid advance-
ment of the art. ’

The Spectrum Problem

Because many problems, techni-
cal as well as economic, are in-
volved in adoption of a policy to
nurture television, committee mem-
bers apparently feel a public hear-
ing is desirable before regulations
are finally adopted.

Also important technically is the
limited spectrum available for vis-
ual broadcasts. At present 19
channels of six megacycles each
are staked off for ultimate tele-
vision use. In the present state of
the television art, it is generally
conceded these channels would not
accommodate national television
service with competitive facilities
in larger cities. Despite the limited
coverage of the ultra-high fre-
quencies, there would not be suffi-
cient geographical or frequency
separation, particularly in the con-
gested East, to afford diversified
service.

Economic and policy problems
are staggering, with no definite so-
lutions in sight. Not the least im-
portant is competition with other
established industries. Most likely
to be affected would be motion pie-
tures and newspapers. Whether
television would cut into motion
pictures to any appreciable extent
is still problematical, but it is
known that the movie industry has
been jittery since the recent strides
made by visual radio.

Some tapering of national line-
age in newspapers has been at-
tributed to sound broadeasting,
though local lineage generally has
accelerated. The note of concern
injected in some circles over im-
minent television is that it will cut
into local lineage such as depart-
ment store display, groceries and
other merchandising—since in ad-
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dition to the ear appeal, radio then
would offer an eye appeal in the
display of wares.

These two phases admittedly are
in the conjectural realm but be-
cause they are present at least in
some quarters, it is felt that the
entire economic and competitive
problem should be fully exposed at
a public hearing.

Yet another policy problem
eventually destined to come into the
open is that of specific allocations.
The question there is whether
broadcasters, motion picture exhib-
itors, newspapers or any other
group should be regarded as the
most desirable types of prospective
licensees. Broadcasters, as evi-
denced by activity of the major
networks and applications of in-
dependent stations such as WTMJ,
have taken the initiative on the
theory that television, as a radio
service, is the rightful inheritance
of the broadcaster. The motion
picture industry, to a less marked
extent, has espoused the view that
television falls in its sphere of
operation and there have been sev-
eral tie-ups of film companies with
television experimenters.

The FCC committee has con-
ferred recently with the Engineer-
ing Committee of the Radio Man-
ufacturers Assn. in connection with
standards. This matter is being
given further study by the RMA
group, particularly in the light of
allocation phases.

PRAYER FOR RADIO
Uttered by Colorado Bishop
On KLZ Program————

A PRAYER for “the right use of
radio” has been authorized by the
Right Rev. Fred Ingley, bishop of
the Episcopal Diocese of Colorado.
The Bishop addressed the diocesan
convention in Denver recently.
KLZ expressed sympathy with the
Bishop’s ideas of the use of radio
in Christian education. A talk on
KLZ was scheduled and the Bishop
was heard Feb. 25, first Sunday
in Lent. His prayer was:

“0 God of all creation, by whose
guidance nnd inspiration men of ge-
nius are bringing the whole world
into intimate contact and fellowshin;
direct ws. we pray Thee. into a right
use of the Radio; that, putting away
from us those things that are hurtful,
we may engraft into our hearts and
impress wpon our minds, whatsoever
things are pure and lovely and of Zood
report, that they may bring forth in
us the fruit of good living. to Thy
glory and our comfort through the
meditation of Thy Son Jesns Christ
our Lord.”

Muzak te Expand

MUZAK Inc.,, wire entertainment
service. heretofore confined to New
York City, is planning to expand
its service to key cities in the East
during the next two months and
has tentative ideas of expanding
coast-to-coast during 1939. A group
of hotels and restaurants have al-
ready signed for the service in
Newark, which will be the first
eity to use it. Philadelphia and
Boston will follow shortly, each
having its own unit. Warner Bros.,
owners of Muzak, are responsible
for the expansion, feeling such a
successful service should not be
confined to one section.

Main Television Problem, Says Lohr,
Will Be to Keep Down Initial Expense

KEEPING costs down will be the
chief objective of those in charge
of the experimental television
broadcasts to be started this spring
by NBC, President Lenox R. Lohr
asserted recently. NBC’s contem-
plated two hours a week of sight
broadeasts will entail the expendi-
ture of approximately $1,000,000 a
vear, he said, and under pressure
from dealers wishing to increase
sales of video receivers or from
competitive television broadcasters
for better programs and more time
on the air it would be extremely
easy to toss in a few hundred
thousand dollars here and there
until the new medium was hope-
lessly in the red.

Dodging Bankruptey

Pointing out that the least expen-
sive motion picture costs in the
neighborhood of $3,000 a minute,
with the most costlv pictures averg-
ing more than $25,000 for each
minute of screen timne, Maj. Lohr
said that television must find some
way of cutting those costs to about
$50 a minute before it can begin to
worry about increasing the aquality
of its entertainment. Since it will
be at least a few years (five is his
own guess) before television will be
in a position to ask for suvnort
from advertisers, economy will be
the watchword of the sight broad-

casters. nnless they are all going to
end up in the bankruptey courts,
he stated. NBC will request lower
wage scales for television work
from the American Federation of
Musicians and other unions than
those naid for sound broadecasting,
he said.

If for no other reason that that it
would double costs, RCA has no
plans of setting up a separate cor-
poration to handle television only,
Maj. Lohr declared, scotching a
frequently recurring rumor that
such plans were under way. Neither
will there be a separate television
organization within NBC, he said,
and for much the same reason. In-
stead, television will be handled
along with sound broadeasting bv
each department concerned, al-
though certain individuals in engi-
neering, program, production. pub-
licity, ete., will probably devote
most of their time to the new me-
dium, forming a cavsule organiza-
tion that could easily at some fu-
ture time be segregated into a
separate orzanization if that should
become desirable.

How soon commercial television
will come cannot be estimated on
any scientific basis, he said. For
example, he continued, assume that
television is four times as effective
an advertising medium as sound
broadcasting so that an advertiser

WEVD Starts Program

To Combat Demagogues
WITH the avowed purpose of “com-
bating the demagogic, anti-demo-
cratic and anti-semitic campaign
of Father Coughlin and his allies,”
WEVD, New York, on Feb. 16 be-
gan a weekly Thursday night series
of half-hour programs titled Fiee
Speech Forum in which Rev. W. C.
Kernan, Episcopal minister of Bey-
onne, N. J., was the first speaker.
Since the discontinuance of the
Coughlin broadcasts by WMCA,
New York, the Detroit priest’s
Sunday afternoon discourses are
now carried on WHBI, Newark,
with an evening rebroadcast by
transcription on WWRL, Woodside,
N. Y. “;)HBI, however, is also car-
rying a new Monday night series
of replies to Coughlin under aus-
pices of the American League for
Peace and Democracy.

Meanwhile, picketing of WMCA
continues each Sunday, with the
marchers alternately also demon-
strating before the studios of CBS
and WOR. At the Feb. 20 Madison
Square Garden Nazi Bund meet-
ing, where President Roosevelt and
other Government officials were
hissed and Hitler was cheered, it
was reported that loudest cheers
were for Fr. Coughlin. James
Wheeler-Hill, Bund secretary,
asked the gathering to help Fr.
Coughlin by picketing WMCA. On
Feb. 26 the pickets numbered only
about 200 due to rain.

Institute Adds 9

UTILITIES Engineering Insti-
tute, Chicago, has increased its
spot campaign to 33 stations,
latest additions including KNX
WEEI WKRC WHB KLRA
KOMA WSAN CFNC CJRN. Se-
ries varies from one to three week-
ly quarter-hour dises titled Music
for Men. First United Broadcast-
ers, Chicago, is agency.

Sixth Show on CBS

PROCTER & GAMBLE, Cincinnati,
will be sponsoring six programs on
CBS when on March 6 it starts
Manhattan Mother for Chigso on
ten CBS stations, Mondays through
Fridays, 9:15-9:80 a. m. Pedlar &
Ryan, New York, is the agency in
charge of Chipso advertising.

whose program on a New York
station now has a maximum audi-
ence of 4,000,000 sound receivers
would be satisfied with a video au-
dience of 1,000,000 receivers. As-
suming that Americans will pur-
chase television sets ten times as
rapidly as the English, who have
bought 4,000 receivers in the two
years television has been broadcast
in England, it would take 50 years
for the 1,000,000 total to be reached.
While the figures are correct, the
answer is nonsensical, he said, add-
ing that only by common sense and
experience with what radio has
done can a reasonable conclusion
be reached as to the future of tele-
vision.

Although some 25 advertisers
have applied for the privilege of
being tﬁe first television sponsors,
NBC has turned them all down,
Maj. Lohr stated. In the first place,
the FCC has not yet issued any
commercial television licenses, he
said, but even if such licenses were
available NBC would not offer tele-
vision to advertisers until it had
something more than novelty to sell.
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Ian Javal, Baird Official,
Proposes Manufacture of

Video Sets in America

IAN JAVAL, commercial director
of Baird Television Ltd., English
manufacturer of television sets and
television research organization, is
in New York studying the feasibil-
ity of forming an American com-
pany to manufacture and distribute
video receivers of Baird design in
this country. Mr. Javal expressed
special interest in the use of tele-
vision as mass entertainment in
theatres, stating that his company,
which is associated with Gaumont
British Films, has developed equip-
ment capable of projecting televi-
sion images on a screen 12 x 16 feet
with delineation comparable to that
of the average newsreel. On Feb.
23, he said, the BBC telecast of the
lightweight championship bout was
reproduced in three G-B London
movie houses, which were filled to
capacity at $5 a seat.

Audience reaction to the televised
picture was so good, he said, that
all G-B theatres will be equipped
with television reproducers if the
government will permit Baird eith-
er to pick up the regular BBC sight
broadcasts or erect its own trans-
mitter for telecasting programs for
exclusive theatre reception.

Asked what had retarded the dis-
tribution of sight receivers in Eng-
land, Mr. Javal explained that the
high prices of the first sets on the
market, the original broadecasting
schedule of only an hour a day with
no performances on Sundays, and
the natural apathy of the British
public toward any innovation, had
combined to keep down the sale.
Recently, he said, reduced prices
for sets and an expanded schedule
of four hours of telecasting seven
days a week had greatly stimulated
set sales.

Philco and Zenith Plan
Spring Video Receivers

THAT Philco Radio & Television
Corp., Philadelphia, will have tele-
visors on the market in May, when
regular daily service starts in the
New York area coincident with the
World Fair, was announced in lat-
ter February by that company.
Models and prices will be an-
nounced to distributors at Philco’s
sales convention in New York
March 6. Philco has been conduct-
ing its own television experiments
for several years and is licensed by
the FCC to operate its own ultra-
high frequency visual station in
Philadelphia.

Another radio set manufacturer
apparently making ready for the
television market is Zenith Radio
Corp., Chicago, which in latter
February applied to the FCC for
a license to cover its construction
vermit for a television broadeast-
ing station in that city. RCA, which
with NBC will operate the Empire
State Bldg. transmitter in New
York, previously announced that it
would have televisors on the may-
ket. Trade circles estimate that up
to 50,000 sets will be sold in the
New York area during 1939.

INDICATING that it may soon begin
installation of a television transmitter
in Chieago. NBC has acquived options
for antenna sites atop the Chieago
Opera. Board of Trade and Marshall
Field buildings.

Temporary License Procedure Dropped
(Continued from page 16)

be entered, the licensee should be
immediately notified by wire in
order that he may be informed
that such an order has been en-
tered and that there will be for-
warded to him copy thereof to get
the required notice or reasons
therefor. Thus, the licensee will not
be informed for the first time
through the press.”

Stations Harassed

In his minority report, Commis-
sioner Craven declared the setting
of an application for hearing in
itself works frequent injustice. The
former practice, he said, resulted
in an “onerous burden upon an al-
ready harassed station personnel.”
He recommended that the Commis-
sion entirely abolish its past and
present procedure of handling com-
plaints as well as the practice of
designating license renewal appli-
cations for hearing for isolated in-
stances of infractions of the Act or
the Commission’s rules and regula-
tions or of conduct of the station
contrary to the standard of pub-
lic interest.

Pointing to the strict prohibition
against program censorship in the
law, Commissioner Craven urged
that the Commission exercise its
power, whatever may be its extent
and limitations, over program serv-
ice “sparingly and with extreme
caution”. It is important, he said,
that the Comnmission in dealing
with program service, does not run
counter to the guarantee of free
speech.

In matters coming under the
jurisdiction of other Federal agen-
cies, such as the Trade Commis-
sion, Post Office, Department of
Justice, Securities & Exchange
Commission and others, Commis-
sioner Craven suggested the Com-
mission withhold disciplinary action
until there has been a judgment
or finding by competent courts or
agencies.

Commissioner Craven cited recent
court decisions holding stations lia-
ble for defamation occurring in
speeches which broadcasters are
forbidden to censor. On this point
he suggested the possibility of an
appropriate Commission recommen-
dation to Congress.

He urged the Commission to re-
frain from any attempt, direct or
indirect, to force stations to broad-
cast programs “which the Commis-
sion thinks best for the public.” It
should confine the exercise of what-
ever regulatory powers it may have
over programs to “particular evils
as they develop and these evils
should be of serious proportions.”

Revocation Is Drastic

“The Commission has a mandate
from Congress to refrain from
censorship and to preserve free-
dom of speech by radio and should
do nothing inconsistent with this
mandate. On the other hand, the
very essence and foundation of the
guarantee of freedom of speech is
competition under private owner-
ship, a policy which the Commis-
sion has similarly been directed by
Congress to adhere to.”

He warned that refusal to re-
new or revocation “is an extreme-
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ly drastic punishment not likely to
be deserved or desirable in many
cases.”

“Much can be accomplished in
the future by the radio industry
itself,” Comdr. Craven said, *‘in the
setting up of standards and a pro-
cedure for dealing with its mem-
bers who do not conform to such
standards. The persistent non-con-
formity by a licensee to accepted
practices which have been proven
to be in the public interest might
be taken as an indication of the
capability of any licensee to oper-
ate a station in the public inter-
est.’

Marconi Scholarship

HIGH SCHOOL students within 50
miles of New York are invited to
compete for the second Marconi
Memorial Scholarship offered an-
nually by the Veteran Wireless
Operators Assn., according to Jack
Poppele, chief engineer of WOR
and chairman of the scholarship
committee. The annual award of a
two-year scholarship at RCA In-
stitutes, first made last year, is
planned as a regular yearly proj-
ect by VWOA, with a different
chapter making the contribution
each year. Winner of the scholar-
ship, which has a monetary value
of $880, will be determined by a
competitive examination to be
given during the spring.

WPTF Covers Tornado

WPTF, Raleigh, aired a special re-
mote broadcast giving details of
the devastation on the outskirts of
Windsor, N. C., where a tornado
swept four persons to their deaths,
injured scores and caused hundreds
to be homeless. Within a short
while after State Police had cleared
roads into the stricken area, WPTF
had dispatched a special events
crew to the scene and by 8:15 the
morning following the big wind,
Wesley Wallace, assistant program
director of WPTF, was on the air.
Though arriving in Windsor, 125
miles northeast of Raleigh, in the
early morning, Technical Super-
visor Henry Hulick was able to get
his telephone lines through from
the scene in record time.

KATE SMITH was presented with
an honorary membership in the Ab-
bott E. Kittredge Club, 50-year-old
organization of young business women
in Greater New York, and a newly-
created club medal during her broad-
cast for Diamond Crystal Salt on
CBS at noon, Feb. 18.
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ZWORYKIN BLENDS
SIGHT AND SOUND

A SYSTEM for broadcasting both
sight and sound signals on a single
carrier wave is covered by a pat-
ent (No. 2,146,876) recently grant-
ed Dr. Viadimir K. Zworykin, di-
rector of electronic research of
RCA, to whom the patent is as-
signed. Said to be more simplified
than the systems now in use, which
broadcast the sight and sound sig-
nals on separate frequencies, and
to eliminate any interference be-
tween the two signals, this new
system is also said to permit of
economies in the manufacture of
receiving sets, with a consequent
reduction in their price.

Basis of the system is a new
type of cathode-ray tube that
stores up the sound signals while
the visual images are being broad-
cast and then sends out the sound
in the brief interval that occurs
when the scanner in the television
camera, having scanned one line,
returns to the start of the next
line. During this returning period,
which takes about one one-hundred-
thousandth of a second, no visual
images are broadcast and it is then
that the sound is sent out.

Television Is Topic

FURTHER PROOF that televi-
sion’s future in Hollywood is being
seriously considered by film tech-
nicians is indicated with announce-
ment by Homer G. Tasker, conven-
tion arrangements chairman of the
Society of Motion Picture Engi-
neers, that a complete evening ses-
sion will be devoted to discussion
of the new medium. Final meet-
ing of the convention on April 21
will be featured with papers on
television by leading radio azthori-
ties from every section of the coun-
try, Tasker said. Lorin Grignon,
Paramount chief transmission en-
gineer, will preside at the televi-
sion meeting.

More Take Lone Ranger

GENERAL BAKING Co.,, New
York (Bond bread), on March 27
starts The Lone Ranger on WOR
and WSPD for 52 weeks, Monday,
Wednesday, Friday, 7:30-8 p. m.
Agency is BBDO, N. Y. Effective
March 1, the program is being
sponsored on WDGY, Minneapolis,
by the Zinsmaster Baking Co., that
city, and on Feb. 20 started for
Hart Baking Co. on WSEI, Pocatel-
lo, Idaho.

MORE NATIONAL
ACCOUNTS

Buy Time on CJOR than
on any other Vancouver

radio station

CJOR

Vancouver, B. C.
National Representatives:

Joseph Hershey McGillvea
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KFVD Tower Crashes

A STORM which swept Southern
California Feb. 16 toppled over the
KFVD, Los Angeles, 250 foot, 60
ton transmitter tower, located in
Culver City. The tower crumbled
off its 25-foot concrete base, nar-
rowly missing the transmitter
power plant, and caused damage
estimated at more than $5,000. Sta-
tion, operated by Standard Broad-
casting Co., and managed by Frank
Burke Jr., was off the air from
11:02 a. m. to 4:12 p. m., until
an emergency antenna was erected.
Jack Smithson, chief engineer, was
on duty at the transmitter plant at
time of the storm.

White Labs in Gotham

WHITE LABORATORIES, New-
ark (Feen-a-mint), on Feb. 13
started a campaign of one to five
spot announcements daily for 20
weeks on the following New York
stations: WNEW, WINS, WEVD,
WBBC, WMCA and WHN. Wm.
Esty & Co., New York, handles the

KFRU
o

COLUMBIA, MISSOURI

A kilowatt of power on 630

ke. daytime with 500 watts
at night.

A Sales Message over KFRU

Covers the Heart of Missouri

!
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AN A.M. CUSTOMER GETTER

KDYL's ‘Bargain Hunter’ Staged From Super Markets
Entices Crowds Before Noon

“BARGAIN ilUTER” of KYL, Salt Lake City, interviews three shop-

pers daily on the program sponsored by and presented from the local
Grand Central Super Markets. These shoppers each receive a dollar’s
worth of groceries free from the market for their appearances.

AFTER eight weeks on the air,
KDYL’s Bargain Hunter program,
sponsored five minutes at 10:30
a. m. Mondays through Fridays by
Salt Lake City’s Grand Central
Super Markets, has established it-
self as a proved morning business-
getter. Programs are remoted from
the market in Sugarhouse, a sub-

urb.

A KDYL anneuncer, acting as
the Bargain Hunter, quizzes three
shoppers on each program on their
choice of the three best bargains in
the store. Each shopper inter-
viewed received a dollar’s worth of
groceries free. All are interviewed
on likes and preferences in menus
and other pertinent facts about
vietuals.

The program has boosted morn-

F955 recjpes fiom six
Smimyze spors? Wh

W7

of covrse!

re?

Between January 10 and 21, six S-minute spots pro-
moting a recipe contest (for a women's publication,
mind you) produced 4455 replies from WMT lis-
tenets at a cost of only 2.7 cents per reply.

That is food response—where it counts.

WMT’s 600 kilocycle frequency puts a strong signal
into more than 69,000 square miles of the richest
part of the midwest.

Cedar Rapids and Waterloo are only part of the pic.

*And, of course, you

ture. WMT's daytime primary area population is

3,151,776—747,569 radio homes. Retail business is

can buy WMT in com-
bination with WNAX

greater than $800,000,000.

You can buy a quarter hour on WMT for as liule

as 3 cents per thousand radio families.

and KSO or KRNT at

an exceptionally low rate.

To produce sales at minimum cost in most of Iowa,
Western Illinois, Southern Minnesota, Southwestern
Wisconsin—it's WMT, of course.

Cedar Rapids-Waterloo + 600 Kilocycles
NBC Blue-MBS « 5000 Watts LS. * 1000 Watts Night
Represented by THE KATZ AGENCY

69,000 Square Miles of the RICHEST PART of the MIDWEST

ing traffic in the store phenomenal-
ly, it is claimed. Plans now call for
broadeasts in each of the five mar-
kets operated by Grand Central,
with the Bargain Hunter presented
from each store for a two-month
period. The feature is well mer-
chandised, each market displaying
banners and carrying “reminders”
of the broadcasts in all their news-
paper advertising. Special Satur-
day afternoon programs have been
staged to acquaint more people
with the broadcast, which is han-
dled by Dave Simmons, KDYL as-
sistant production manager, who
developed the idea and writes the
daily script.

WMCA Ransacked

EXECUTIVE offices of WMCA,
New York, were entered and ran-
sacked on Sunday, Feb. 21, appar-
ently by vandals, who opened desks
and scattered papers about, al-
though nothing was reported stolen.
How the intruders entered the of-
fices was not determined, but it is
believed that the intrusion took
place about 1 p. m. at which time
a telephone operator noticed that a
receiver had been taken from the
hook in the office of Donald Flamm,
president of the station. Station ex-
ecutives thought some “erank” or
intoxicated person was responsible
for the act, and did not consider the
intrusion at all connected with

MCA’s recent trouble with pick-
eters sympathizing with Rev.
Charles E. Coughlin, whose Sunday
addresses WM%A has refused to
broadcast.

W
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Studio Notea

WHILE facsimile broadcasts are still
primarily for the benefit of the engi-
neers and still more concerned with the
production of clear copies than with
the entertainment or educational value
of the material transmitted, WOR,
Newark, has announced it will swon
broadcast pictures and printed lessons
on amateur gardening for the benefit
of owners of facsimile receivers within
range of the station. Series will be
presented in cooperation with the Agri-
cultural Extension Service of Rutgers
University, which also broadeasts the
Homemakers' Forum and Radio Gar-
den Clud ou WOR.

IN LATE February when churches
were closed in Champaign, Ill. as a
result of a flu epidemic, WDWS, that
city, aired as many as four sermons
daily for all denominations.

MIDWEST news bureau of Traus-
radio Press Assn. has been moved to
201 N. Wells St., Chicago, the studios
of WJJD, according to an announce-
ment Feb. 26 by Herbert Moore, pres-
ident of Transradio. Rex Goad con-
tinues as regional manager. Arrange-
ments have been made for a_direct
TWX wire from New York to WIND,
Gary, so that important news break-
ing after the regular broadcast day
may be announced during the Night
Watch heard nightly on WIND from
12 until 4 a. m.

MORE than 1,700 veterans of the Ed-
ward Hines Jr. Memorial Ilospital
watched the NBC Jamboree when the
half-hour Friday evening sustainin,
program originated from the hospita
auditorium Feb. 24.

A SPECIAL military program was
prepared bﬁ WKY, Oklahoma City, tor
National Defense Week, in coopera-
tion with local military officials. In-
terviews with officers, remote pickup
of a militia inspection and brief talks
featured the program, aired by James
Cox, of the WKY staff, who is a re-
serve officer.

ANOTHER preview presentation of
The Shadow of Fu Manchu, serial
program released through Radio At-
tractions. New York, was put on by
WHEC, Rochester, Feb. 25. Preview
guests were given a Chinese supper,
shown the opening chapters of the se-
rial, and escorted around WHEC's
studios by Chief Announcer Ken
French, dressed as Dr. Fu Manchu.

STAR RADIO PROGRAMS, New
York, has released a promotional sales
brochure on its new feature script
show, the Woman's Radio Journal, to
aid local station salesmen in selling
time for the show, which is scheduled
to start March 13.

BECAUSE of the success of its morn-
ing round-up of news and information
for America’s rural Yo&)ulation. WOR.
Newark. has extended the Farmers'
Digest to_almost a full hour, six days
a_ week, Prepared under the supervi-
sion of Transradio Press, the programs
are presented by m.c. Howard Barnes
from 6-6:55 g. m.

PRESENTATION of an anthracite

laque by Scranton firemen to honor
Syracuse firemen who died in a recent
fire was broadcast Feb. 23 by WFEL,
Syracuse. A recording was carried lat-
er by WGBI, Scranton.

KEVO04, Tucson, which joined NBC-
Red on Feb. 5, has been made a bonus
station, available without extra charge
to NBC advertisers whose programs
are also broadecast on KTAR. Phoenix.
The base network rate of the latter
station was on Feb. 25 increased from
$120 to $160 an evening hour.

GOLDEN GLOVES fights are being
broadcast on MBS from Feb. 27 to
March 29 inclusive. New York finnls
will be aired March 6, 10:15-11 p. m.;
the Chicago finals on March 10. 10 :50-
12 midnight, CST. For the ninth con-
secutive year, Quin Ryan is handling
the Chicago series. while Dave Dris-
coll handles the Eastern bouts.

BROADCASTING ¢ Broadcast Advertising
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<IT, Yakima, Wash,, was host to
5,000 visitors at the formal opening
f its new studios Feb, 12. Mr, and
Urs, Carl Haymond, owners of KMO,
Cacoma, and also of KIT, and Man-
wger James A. Murphy, personally re-
eived the visitors, and staff members
-onducted the studio tours. In addi-
ion to an address by Mayor E. D.
Riley, and origination of a Don Lee
wetwork program, the day's broadcast-
ng schedule consisted of elaborate
nusical presentations.

LFBB, Great Falls, Mont.. missed no
drtime when the studios were being
ompletely remodeled last mouth. the
mnouncing staff moving to the trans-
nitter building five miles from the
ity where complete studios. almost
luplicating the downtown quarters,
1ave loug been used.

CH) Radio Gym Class over CKWX,
vancouver, B, C., began its ninth
‘ear in Iebruary under the same
iponsorship, CKWX also claims a
ecord for remote pickups early last
nonth when Engineer Ross Macln-
yre and Announcer Bob Tweedie han-
lled the Western Canada Ski Cham-
rionships at Revelstoke, using both
vires and pack transmitter.

WIS, Columbia, S. C., stayed on the
1ir by eandlelight for 45 minutes Feb.
{3, operating on an emergency sched-
1le without loss of time on the air
~hen studio power failed. Allyn Cor-
:is, WIS announcer-pinnist, performed
mder the candlelight substituting for
-ranscriptions on *dead” turntables,
with Announcer Jack “Statue of Lib-
wty'” Peyser handling the mike. hold-
ng seript in one hand auwd burning
andle in the other.

WPTF. Raleigh, on Feb. 25 covered
:he 10th Annual Southern Conference
[ndoor Games by remote control di-
rect from Woolen Gymnasium on the
mmpus of the University of North
Carolina. Chapel Hill. The broadeast,
aandled by WIPTE’s sportcasters Gra-
1am Poyner and J. B, Clark, was the
first time the indoor track meet had
been covered on the seene by radio.
WJJD, Chicago, and KXOK. St.
Louis, cooperated Feb. 19-23 to broad-
2ast four transcribed programs of out-
standing events at the Mardi Gras,
New Orleans. Paunl Arandt, of the
special events staff of KXOK. made
the dises in New Orleans and they
were flown to St. Louis, then to Chi-
eago for Dbroadcast on WJJD six
hours after they had been recorded.
H. P. DREY, general manager of
KROW, Oakland, and Scott Weak-
ley, production manager. have turned
their hobbies into another outlet of
gublic service for the station. Each is
uilding a new speed bont equipped
for shortwave pickups in case any
events break on San Francisco Bay
news in the future.

BEGINNING March 1, KWKH and
KTDS, Shreveport, are enlarging
their artist staff with a 10-piece or-
chestra, bringing the artist staff to
28, musical and singing, with a dra-
matic staff for script shows.

HERB HOLLISTER, manager of
KANS, Wichita, and Merle H. Tuck-
er, manager of KSAL, Salina, Kan,,
have arranged with Bethany College,
Lindsborg, Kan., to broadeast its
famous Alessiah production, staged by
students, townspeople and farmers,
April 7, and it will be fed to the NBC-
Blue network.

The Northwest’s Best
Broadcasting B u y

WTCN

AN NBC STATION

MINNEAPOLIS ST. PAU
Owned ona Operated by
MINNEAPOLIS  TRIBUNE

AND ST, PAUL DISPATCH-
PIONEER PRESS

FREE & PETERS, INC. — Natl. Rep.

WCBS, Springfield, Ill.,
Dedicates Its New Home

LINCOLN’S birthday, Feb. 12,
was appropriately selected as the
dedicatory date for the new home
of WCBS, Springfield, Ill., the city
in which the Great Emancipator
spent much of his
early manhood.
On that date
WCBS formally
opened its new
offices and stu-
dios in Spring-
field’s “Radio
Center” in the
Leland Hotel,
with a program
featuring acting

Mr. Dewing
Gov. Jone Stelle of Illinois and
Mayor Kapp of Springfield.

The new plant includes three
studios, the largest seating 125 per-
sons and containing a complete
kitchen for household science pro-
grams. Studios and offices have in-
direct lighting, air conditioning
and modern acoustical treatment
throughout. Harold E. Dewing is
president and manager of WCBS
Inc., with the Illinois State Jowrnal
(which issued a special supplement
for the dedication) as minority
stockholders.

MOXNTANA STATE U, on dedication
of the new studio and office building
of KGVO, Missoula, Mout., Feb. 14,
saluted the station in a special broad-
cast orviginating on the campus of the
school, The G0-voice men's chorus par-
ticipated in the program, and Presi-
dent Sinunons of the 1 niversity paid
tribute to the station and its man-
agement.

TOMMY DORSEY. with 202474
votes, won the recent DIhiladelphia
King of Swing poll conducted by
WHAT, Philadelphia, on its 9:15 Ex-
press program. closely followed by
Benny Goodman with 274442 votes
and Artie Shaw with 99,402,

EVIDENCE of Latin American in-
terest in the Spanish news broadcast
over GE's shortwave station, W2XAD,
Schenectady, is shown by a request
from two Cuban stations for permis-
sion, which was granted, to rebroad-
east the daily program. COJK and
CMJK, Camaguey. Cuba, recently
asked permission to rebroadeast the
program conducted by Vincent Tovar.

WEVD, New York. has started an
Author Reviews His Book series of
weekly quarter-hour programs in
which well-known writers will discuss
their own work. Miss Kressman Tay-
lor, author of dddress Unknown,
opeued the series in February.

THLY RE TUNINC IH WATL

IN ATLANTA

BROADCASTING ¢ Broadcast Advertising

UNITED PRESS has recently added
the following stations to the list of
those carrying its radio news service:
WGXNC, Gastonia. N. ; WCME
Ashland, Ky.; WLNH. Laconia,
N.H.; WAML,. Laurel Miss.;
WRAK, Willinmsport, Pa.

KMA. Shenandoah. Ia. has started
use of a 30-page munual, compiled by
Owen Saddler, KMA production head.
outlining procedures and practices for
the continuity, program and produe-
tion departments,

COLLISION with another car en-
route to a remote broadecast from
Omaha _crippled the mobile unit of
KMA, Shenandoal, completely demol-
ishing antenna mountings aud tuning
hox located on the front of the truck.

NBC oun Feb, 26 broadeast a special
program of the opening festivities of
the famed Basle Carnival, celebrated
aunnally  in - Switzerland  since the
Reformation. Max Jordan, NBC's con-
tinental Furopean represcentative, de-
seribed the colorful scene in Basle's
market square. which started at 4
a. m.. Basle time. but due to the dif-
ference in time. could be heard in this
country on Sunday eveuing.

TO inerease good will hetween Amer-
ica's exporting manufacturers and
Latin  America, the editors of Im-
porters Guide. export trade journal
published by J. E. Sitterley & Sous.
New York., are presenting a series of
Latin  Ameriean broadeasts ou
W3XAU. CBS experimental short-
wave station in  Philadelphia. rwice
weekly from 2 to 2:30 p. m, The
programs, broadeast in Spanish uunder
the title Los Andelantos del Progreso
(Progresx on the March)., consist of
commentations on the outstanding sci-
entific and industrial developnents in
the United States and their resnltaut
Leuefits to Latin Amerieca,

Y
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Program at Dawn
Is Successful for

Cincinnati Bank

Variety Motif Draws Audience
As Well as Customers

THE OLD THEORY that banks
and financial institutions had to
use symphonies, concerts or lec-
tures in radio advertisin
disproved by

has been
WKRC, Cincinnati.
As far as the
WKRC manage-
ment has been
able to determine,
the Fifth Third
Union Trust Co.,
of Cincinnati, is
the first bank in
the country to
) adopt a program

| of popular ap-
Mr, Hill peal to sell 1ts
service to listeners. The Fifth
Third’s Sunup Jamboree, heard
over WKRC daily, Monday through
Saturday, 7-7:30 in the morning,
is a variety show that might just
as easily be used to promote the
sale of bread or soap.

By using six half-hour programs
weekly, it is believed Fifth Third
Union Trust Co. is one of the
largest buyers of radio time in its
class of sponsorship. Scrupulously
attentive to results of its promo-
tion efforts, the Fifth Third has
declared itself highly pleased with
its WKRC campaign, and on Feb.
23 it renewed the schedule for an-
other 26 weeks.

Doing the Job

“Our Sunup Jamboree program
is eminently satisfactory,” said G.
Carlton Hill, vice-president of the
bank. “It is doing the job we want
done and our business in the per-
sonal loan department is increas-
ing steadily, which we attribute di-
rectly to our radio campaign for
just such a result.”

The Fifth Third’s program, now
being used to promote the institu-
tion’s small loan department ex-
clusively, will eventually be the
medium for acquainting the pub-
lic with every phase of the bank’s
activity. Any effort as successful
as the Sunup Jamboree, Mr. Hill
said, necessarily reaches all types
of customers and each department
of the bank will receive special at-
tention on the air in its turn.

A few weeks before Christmas,
WKRC broached Mr. Hill on the
subject of the Fifth Third using
radio time. The bank executive
agreed to try the idea and ac-
cepted WKRC's suggestion of a
popular type program to be broad-
cast in the early mornings. On
Nov. 29 the bank signed a 13-week
contract. The show was to be a pot
pourri of transeribed musie, time
and weather reports every five min-
utes, and a five-minute news period
giving the freshest news of the day.

The Sunup Jamboree went on
the air one Monday. By noon of
the next day, there were 15 appli-
cants for personal loans from the
Fifth Third. Merwyn Love, con-
ductor of the show, visited the
bank and was told that each of the
ap}){hcants had referred to the
WEKRC program in introducing
themselves.

An interesting fact about the
applicants was that they all came
to the bank during the lunch hour,
prompting the conclusion that
WKRC’s suggestion of a show to
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COMPETING in t

he Fort Wayne National Bank's DYKTA quiz series on

WOWO-WGL, Fort Wayne, recently were two family groups, the Ham-
metts and the Crabills, shown here with (in background, I to r) Franklin
Tooke, announcer; Harold D. Cothrell, assistant cashier of the bank and
producer of the show; A. G. Hercules, of the bank’s mortgage loan depart-
ment, who was interviewed on the program; Ervin Frauenfelder, com-
mercial teller, scorekeeper, and Arthur H. Gertz, of the auditing depart-
ment, who served as timekeeper during the ceremonies.

FORT WAYNE National Bank is
accumulating a large radio follow-
ing for its current question-answer
show, DYKTA (Do You Know the
Answers), on WOWO-WGL, Fort
Wayne. Ind., according to Harold
D. Cothrell, assistant cashier of
the bank and radio director of
Financial Advertisers Assn. Thir-
ty-two four-man teams, selected be-
fore the program started last Sep-
tember, represent local service and
social organizations and include
school teachers, insurance men,
realtors, business and professional
men and women.

Competing for a grand prize of
$200, two teams meet for each
weekly session, heard Mondays at
T p. m., the winners advancing to
a succeeding round and losers get-
ting consolation prizes. On each
program an officer or employee of
the bank is interviewed about his

Q--SHOULD BANKS USE RADIO?

A --Yes, Says Fort Wayne Bank, As Quiz Program,
Successful, Is Sponsored 39 Weeks

department in the organization.

The bank has contracted for 39-
week sponsorship, and with 32
teams providing only 31 broadcast
sessions, eight extra sessions were
planned, one every fourth week, to
play off ties. Other groups, not in-
cluded in the original 32 teams,
also are brought into the competi-
tion through the extra sessions.

“We know that the program has
helped keep our volume of time
payment loans up, and has been re-
sponsible for a number of new
loans,” Mr. Cothrell said. “We also
notice that our volume of new ac-
counts in both our checking and
savings departments has been fair-
ly consistent. Just what part of
this is due to the DYKTA program
is problematical, but we do feel
that it really is doing its share to
publicize our bank and bring in
new customers.”

reach the working people was cor-
rect.

Perhaps the most unusual case
the Sunup Jamboree has resulted
in was that of a farmer living in
Indiana, more than a hundred
miles from Cincinnati. After the
first week of the Fifth Third’s ra-
dio program, the bank received a
letter from the farmer outlining
his position and wanting to bor-
row $200. Never having borrowed
any money, the farmer didn’t
know how to go about it; the ra-
dio program, coming to him in the
early morning when he was pre-
paring for the day’s work, solved
his problem by telling him how to
negotiate a loan. He was referred
to a local bank.

The radio program was in the
nature of a public market place;
the commodity, money, was avail-
able for anybody able to meet the
requirements to get it. The pro-
gram served as a guide.

For financial institutions having
personal loan departments, there
can be no better time nor method
of reaching consumers than an
early morning radio show, Mr. Hill
says. Usually, the type of loan de-
sired is small, to help tide over a
tough spot or to lump debts into
one sum, thereby making it easier
to pay. The class of people want-

ing these loans are the working
men and women who do not make
large salaries and who have to be
on the job by 8:30 or 9. Their
credit, in most instances, is excel-
lent and they are good risks up to
a nominal sum; they are, in short,
the men and women who do the
world’s work.

Diesel Schedule

HEMPHILL DIESEL SCHOOLS.
Chicago (instruction), on Feb. 28
increased its spot schedule of vary-
ing announcements and participa-
tions to include: KMBC, Kansas
City; WHO. Des Moines; WDAY,
Fargo; KGKO, Fort Worth: WLS,
Chicago. The series on WLS is a
five-minute, thrice-weekly program.
Critchfield & Co., Chicago, handles
the account.

Folger WNAX Test

WNAX, Yankton, S. D., is making
a 40-week test for Folger Coffee
Co., Kansas City, using its tran-
seribed quarter-hour Tom Bradley,
Adopted Father. To push the new
program, WNAX devoted every
available station break during one
day to spot announcements pro-
moting the show. Gardner Adv.
Agency, St. Louis, is agency.

Arizona Bank’s Business

Aided by News Program
CULMINATING six years of stead-
ily increasing use of radio, Valley
National Bank, large Arizona bank-
ing concern, recently signed a 52-
week non-cancellable contract for
six weekly news broadeasts on
KTAR, Phoenix, and KVOA, Tuec-
son. The news is processed in
KTAR’s news bureau from UP
leased wire reports.

In January, 1933, President Wal-
ter R. Bimson, sponsor of the cam-
paign and chairman of the invest-
ment committee of the American
Bankers Assn.,, with 1. N. Shun,
president of Advertising Coursel-
ors, agency in charge of the ac-
count, outlined a long-term cam-
paign employing all major media.
At that time the bank had nine
branches and a main office; today
the number has been doubled. De-
posits have grown from under 7
million dollars to over 40 millions;
accounts from fewer than 12,000 in
1933 to 60,000 in 1938; loans out-
standing, from three to 16 millions.
Bank personnel, during the six
years, has grown from 85 persons
to more than 300. Increases in the
advertising budget have been pred-
icated on increases in total deposits
and net profits by department.

Newscaster on the Valley Na-
tional Bank series is Jimmie Creas-
man, with Arthur Anderson han-
dling the commercials.

Sales Session Set

THE Sales Institute for Ohio
broadcasters, launched successfully
last year, will hold its second an-
nual forum April 1 at Columbus
under the chairmanship of Fred
Bock, sales manager of WADC,
Akron, and organizer of the group.
The QOhio Broadcasters Association
has adopted the Institute as one of
its official activities. Serving with
Mr. Bock on the arrangements com-
mittee are Bill Orr, WBNS, Co-
lumbus; Gene Carr, WGAR, Cleve-
land, and Dave Brown, WHIO,
Dayton. It is a one-day meeting for
radio salesmen with guest speak-
ers. First-hand information on ra-
dio advertising and sales technigue
is exchanged for the benefit of Ohio
salesmen.

11th District to Meet

STATIONS of the 11th District of
the NAB, comprising North Da-
kota, South Dakota and Minnesota,
will hold their next meeting at
Rochester, Minn., in May, at which
time they will nominate the dis-
trict director to sit on the NAB
board. The nominating committee,
named by Earl H. Gammons, gen-
eral manager of WCCO, and pres-
ent director, comprises E. C.
Reineke, WDAY, chairman; E, L.
Hayek, KATE, Albert Lea, Minn.;
Wallace Stone, KS0O, Sioux Falls,
and Gregory Gentling, KROC, Ro-
chester.

Swift in Kansas City

SWIFT & Co., Chicago (frankfur-
ters), has started a spot campaign
in Kansas City consisting of daily
announcements and five chain-
break announcements on Friday
evenings on WDAF; five Friday
evening chain breaks on KMBC
and KCKN. J, Walter Thompson
Co., Chicago, is agency.

BROADCASTING e Broadcast Advertising
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U. S.-Canadian Agreement Disclosed

Terms of Havana Treaty
Basis of Pact for

Wave Shifts

DISCLOSURE for the first time of
collateral agreements made by the
United States with Canada on as-
signment of regional and local sta-
tions on duplicated channels, pur-
suant to the terms of the Havana
Treaty of 1937, to become effective
upon the effective date of the North
American Agreement, was made
Feb. 27 by the FCC. An exhibit set-
ting forth the exchange of notes
between the State Departments of
the two Governments was placed in
the record during hearings on the
application of WHLS, Port Huron,
Mich., for unlimited time on 1370
ke. in lieu of its present daytime
assignment on that channel.

The 1370 ke. channel under the
Havana Treaty would become 1400
ks. and C. H. Owen, broadcast en-
gineer, testified that ruinous inter-
ference would result by virtue of
the terms of the agreement since
CFPL, London, Ont., is earmarked
for the same channel. At that time,
Mr. Owen placed in the record the
text of the agreements.

Other Agreements

In addition to the agreement cov-
ering assignments of regional and
local stations in Canada on shared
channels, the exchange of notes
also covered an agreement between
the two nations for the use of 540
ke. at Saskatchewan with provision
for adequate protection. Also cov-
ered was a third agreement govern-
ing WLW’s operation on 700 ke.
with power of greater than 50 kw.
to prevent interference to a Cana-
dian station in Montreal which
would operate on the adjacent 690
ke. channel with minimum power
of 50 kw.

The agreement bore the date Oct.
28, 1938 and was approved in a let-
ter transmitted to the State De-
partment Dec. 10 by the Canadian
Legation.

The agreement regarding shared
channels specifies there shall be 16
full-time station assignments in
Canada to stations which at pres-
ent are considered regional or local.
Six of these stations will have pow-
er of 1,000 watts and 10 will have
power of 100 watts. The six 1,000-
watt stations and the channels to
which they will be assigned under
the agreement when the Havana
Treaty becomes effective are:

CJBR, Rimouski, Que., 1300 ke;
CFQC, Saskatoon, Sask., 600 kc.;
CJAT, Trail B. C. 610 ke.; CHNC,
New Carlisle, Que., 610 ke.; CKCK,
Regina, Sask., 620 kec.; CJCA, Ed-
monton, Alta. 1260 ke.

Stations in the Class IV or local
category which will operate with
100 watts on shared channels under
the reallocation are CKPR, Port
Arthur, Ont., 1230 ke.; CIJCJ, Cal-
gary, Alta., 1230 ke.; CFPL, Lon-
don, Ont. 1400 kec.; CKIC, Wolf-
ville, N. S., 1240 ke.; CKWX-CKCD,
Vancouver, B. C., 1450 ke.; CHML,
Hamilton, Ont. 1310 ke.; CFRN,
Edmonton, Alta., 1340 ke.; CKCO,
Ottawa, Ont., 1340 ke.; CKCR. Wa-
terloo, Ont., 1490 kc.; CFRC, Kings-
ton, Ont., 1490 ke.

It was brought out that these as-
signments are reserved pending
ratification and operation of the
North American Regional Broad-
casting Agreement, but that pend-
ing such action the two Govern-
ments agree that in making any
changes in existing assignments or
authorizing new assignments, the
assignments agreed to will be af-
forded protection in accordance
with the allocation standards pro-
vided in the treaty.

Local Assignments

In addition to these 16 stations,
it was stated, there are 13 stations
now operating in Canada with
power of 100 watts on channels
that are now classified as regional
channels and under which the terms
of the proposed agreement will be
regional channels for the assign-
ment of Class III stations with a
minimum power of 500 watts. It
was agreed the two nations would
recognize if possible that these sta-
tions should be assigned to local
channels in order that they may
be afforded protection from inter-
ference from other stations under
the allocation principles. Assign-
ments for these stations were speci-
fied in the agreements as with 100
watts on the proposed new fre-
quencies as follows:

CFCO, Chatham, Ont., 639 kec.;
CFCH, North Bay, Ont., 1230 ke.;
CFPR, Prince Rupert B. C., 1240
ke.; CJOC, Lethbridge, Alta., 1240
ke.; CRCS, Chicoutimi, Que., 1240

Out of Control

DON McBAIN, CBS Holly-
wood engineer, was a victim
of Southern California’s re-
cent freak stormn and as a re-
sult spent an entire day and
night at an abandoned air-
port. McBaine, a licensed pi-
lot, flew to Phoenix, Ariz.,
to take delivery on a new
plane for a friend and re-
turn it to Los Angeles. Half-
way home however, the plane
headed into Southern Califor-
nia’s “unusual” snow storm,
and heavy headwinds pro-
hibited landing. He circled
Desert City for two hours,
was unable to land and tried
two other airports unsuccess-
fully. He was finally forced
down, out of fuel, at an
abandoned airport near In-
dio, and hitch-hiked through
the blizzard to Indio to wire
CBS in Hollywood of his pre-
dicament. Then he hiked back
to the plane, tied it to a tree
and waited until the follow-
ing morning to continue his
trip.

ke.; CFLC, Prescott, Ont., 1450 ke.;
CKPC, Brantford, Ont., 1380 kc.;
CKCL, Toronto, Ont., 1450 ke.;
CJGX, Yorkton, Sask., 1450 ke.;
CHGS, Summerside, P.E.I., 1480 ke.;
CHLP, Montreal, Que., 1490 kec.;
CKFC, Vancouver, B. C., 1490 ke.;
CKMO, Vancouver B. C., 1490 ke.

RADIO AND THE CRIME WAVE

Tips From Stations Prove Helpful to Law Enforcers

RED HOT news was carried by
KOIN, Portland, Ore, recently
when it broadecast a holdup flash
while the crime still was being
committed, stealing a march on
Foster May of WOW, Omaha, who
a few weeks ago apprehended a
fugitive criminal under the noses
of a pursuing posse.

When two armed holdup men en-
tered a Union Oil Co. office on the
sixth floor of a building in the
heart of downtown Portland, a
switchboard operator, although
covered by a revolver, whispered
an alarm to an adjoining office,
and the alarm was relayed to po-
lice. Through its own news-gather-
ing channels, KOIN learned of the
police call and carried the flash:
“Two bandits are holding up the
Union Qil Co. offices in the Yeon
Bldg. right now!"”, along with de-
tails of the robbery and suspected
license numbers of the get-away
car a few minutes later.

KS00 and KELO, Sioux Falls,
played an active part in a recent
manhunt for two escaped prison
farm conviets. After the pair had
stolen a cab in downtown Sioux
Falls, the stations started the man-
hunt over the air under direction
of Gene Dennis, young special
events news announcer, asking the
cooperation of all listeners along
the prisoners’ route. Meantime
Dennis was broadcasting complete
descriptions and official instructions
to posses organized as a result of

BROADCASTING e Broadcast Advertising

In Tracing and Capturing Criminals

earlier broadcasts. Doping out the
convicts’ probable route, Dennis
supplied special instructions to po-
lice officers and other listeners
along the road. When the pair did
appear at Sisseton, S. D., as pre-
dicted by Dennis, they were im-
mediately arrested by Sheriff
Wickaman, who had followed their
trail via the broadcast and was
waiting for them.

“Now, Mr. Walluce, you take your
hands off that delicious creamy frosi-

with handy Everquick

ing made .
vanilla !
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IRNA to Testify
At FCC Hearing

Executive Committee Decides
To Describe Its Functions

INDEPENDENT Radio Network
Affiliates, representing the major-
ity of the 320 network outlets in
the country, will appear before the
FCC Network Inquiry Committee
probably this month to set forth its
functions, intentions and potential-
ities, it was decided Feb. 28 at a
meeting of the executive committee
of the group in Washington. Ap-
pearing for IRNA will be Samuel
R. Rosenbaum, WFIL, Philadel-
phia, chairman, Mark Ethridge,
WHAS, vice-chairman, and George
W. Norton Jr., WAVE, Louisville,
counsel.

The executive committee an-
nounced that pending the action of
the NAB committee on self-regu-
lation within the industry, sched-
uled to begin meetings next month,
it had resolved to defer final ac-
tion on the subject of network com-
mercial announcements and other
matters relating to continuities.
The committee will report to the
IRNA meeting to be held in Atlan-
tie City in July during the NAB
convention.

The committee declared it had
received only 145 replies to ques-
tionnaires sent to 320 stations last
October dealing with network pro-
gram policies and stated that a
further effort will be made to get
replies from the remainder.

Present at the meeting in ad-
dition to Messrs. Rosenbaum, Eth-
ridge and Norton, were Gene O’Fal-
lon, KFEL; John A. Kennedy,
WCHS; Walter J. Damm, WTMJ;
Paul W. Morency, WTIC; John
Shepard, 3d, Yankee Network.

Book on Scmi Radio

A NEW BOOK titled Development
of Radio Education Policies in
American Public School Systems,
by Dr. Carroll Atkinson, is sched-
uled to be off the press about April
15 as the first of a series of six
books being published by the Ra-
dio Survey Project as a follow-up
of Dr. Atkinson’s Education by Ra-
dio in American Schools. The
author traces the historical begin-
nings and present radio policies
of 126 American public school sys-
tems (10.3% of the total) repre-
senting population centers of 8,000
and more. His introduction also
summarizes the radio services of
the Office of Education, National
Education Association, NBC, CBS,
MBS, NAB, ete. The book is being
published by the Edinboro Educa-
tional Press, Edinboro, Pa.

AMOS ‘0" ANDY, in blackface make-
up, were the subjects of an experi-
mental television pickup at the New
York World’s Frir on_Feb. 2. the
day hefore the noted NBC entertain-
ers broadeast a half-hour description
of the sights at the Exposition on
their regular program for Campbell
Soup Co. The experiment mnrked the
first television experiment with =
commercial program to come from the
TFair grounds as well as the first time
thhe team has ever faced a television
camera.

CIIARLES W. PHELAN and Mrs,
Plelan, in association with Edward
F. Flynn, an attorney, are principals
in an application filed with the FCC
Feb. 25 for a new 100-watt station
on 1200 ke, in Salem, Mass.
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Penney Chain to Expand

J. C. PENNEY Co., New York
(chain stores), on or about April
1 will place its script serial pro-
gram, which has been tested for 26
weeks on WOW, Omaha, under the
name of The Jangles, on eight to
ten additional stations. The pro-
gram will be given another name
and will be recast. Pedlar & Ryan,
New York, handles the account.

Portland Silence

WHEN a storm in Portland
severed KOIN broadcasting
facilities temporarily in Feb-
ruary, a woman listener
called to inquire why she was
not hearing the station. She
was told the power had
failed and it was impossible
to broadcast. “Well, why don’t
you announce that the power
is off 7"’ she asked.

PROFESSIONAL
DIRECTORY

JANSKY & BAILEY

An Organization of
Qualified Radio Engineers
Dedicated to the
SERVICE OF BROADCASTING
National Press Bldg., Wash.,, D. C.

McNARY and CHAMBERS

Radio Engineers

National Press Bldg. Nat. 4048
Washlngton, D. C.

Plans Frequency Tests

TO EXPERIMENT with frequen-
cy modulation, as opposed to am-
plitude, John V. L. Hogan, New
York engineer and operator of
WQXR, on Feb. 27 was authorized
by the FCC to build a 1,000-watt
station for ultra-high frequency
operation in New York City, Mr.
Hogan will employ principles de-
veloped by Maj. Edwin H. Arm-
strong, New York inventor and ex-
perimenter [ BROADCASTING, Feb. 1]
and proposes to parallel the experi-
ments contemplated by the Yan-
kee Network, General Electric Co.
and WDRC, Hartford.

Crosley Television

CROSLEY Corp.,, operator of
WLW, on Feb. 20 announced filing
of an application with the FCC
for a new ultra-high frequency tel-
evision station in downtown Cin-
cinnati. If the application is grant-
ed, equipment will be designed and
built by engineers under direction
of R. J. Rockwell, Crosley techni-
cal supervisor. The station would
be of 1,000 watts output and seeks
the band of 50 to 56 megacycles. It
was stated no provisions have been
made to broadcast television on a
regular schedule and for the pres-
ent the Crosley operations would
be along experimental lines.

CLASSIFIED

ADVERTISEMENTS

Help Wanted and Situations Wanted, 7c per word, All other classifications,
12¢ per word. Minimum charge $1.00. Payable in advance. Count three
words for box address. Forms close 25th and 10th of month preceding issues.

Help Wanted

Situations Wanted (Cont’d.)

CAN YOU WRITE RADIO SCRIPTS?
If so tell us about yourself, your radio
experience and qualifications. Include post-
age for return of any material sent us.
Box A263, BROADCASTING.

Production man, ten years’ experience,
production, programming, promotion, writ-
ing. Employed, but wants to make change
Married. Wwill accept small salary. Box
A168, BROADCASTING.

NATIONAL RADIO EMPLOYMENT
BUREAU wants experienced saleamen, an-

There is no substitute for experience
GLENN D. GILLETT
Consulting Radio Engineer

982 National Press Bldg.
Washington, D. C.

@
PAUL F. GODLEY

Consulting Radio Engineer
Phone: Montclair (N.J.) 2-7859

JOHN BARRON
Consulting Radio Engineer
Specializing in Broadcast and
Allocahon Engineering

Earle Building, Washington, D. C.
Telephone NAtional 7757

PAGE & DAVIS
Consulting Radio Engineers

Munsey Bldg. District 8456
Washingten, D. C.

HECTOR R. SKIFTER

Consulting Radio Engineer

FIELD INTENSITY SURYEYS
STATION LOCATION SURVEYS
CUSTOM BUILT EQUIPMENT

SAINT PAUL, MINNESOTA

HERBERT L. WILSON

Consulting Radio Engineer
Design of Directional Antennas
and Antenna Phasing Equip-
ment, Field Strength Surveys,
Station Location Surveys.

260 E. 161st 5¢. NEW YORK CITY

A. EARL CULLUM, JR.
C lting Radio Engi
2935 North Henderson Avenue

Telephones 3-6039 and 5-2945
DALLAS, TEXAS

Tﬁey Never Miss . . .

Station owners, managers,
sales managers and chief en-
gineers eomb every issue of
BROADCASTING.

66 BROAD STREET

o B
&

FREQUENCY MEASURING SERVICE

Many stations find this exact measuring service of great
value for routine observation of transmitter perform-
ance and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST
at any hour every day in the year
R. C. A. COMMUNICATIONS, Inec.
Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE

NEW YORK, N. Y.

s, operators and other employees,
except talent. Complete information free.
PARAMOUNT DISTRIBUTORS. Box 864,
Denver, Colorado.

WANTED: Salesman who can produce
for daytime regional in excellent medium
size Eastern market. Prefer experienced
man in early thirties who can assist in
station management. Must have person-
ality which will blend with present or-
ganization. State full particulars in first
letter. Box A269, BROADCASTING.

SALESMAN anxious for permanent con-
nection. Six years’ national representa-
tive, transcription, local station produc-

tion. Best references. Box A276 BROAD-
CASTING.
An : Employed, wants ch

Prefer network  station. $35 per week.
nothing less. Experienced, good record.
Box A261, BROADCASTING.

CHICAGO STUDENT- ANNOUNCER:
thoroughly trained, some experience. Ver-
satile. Age 26. Anywhere. Box A2685,
BROADCASTING.

Situations Wanted

COMMERCIAL MAN with excellent
sales record, plus three years experience
with national advertising agency. Knows
local, national, and spot business. Man-
agerial ability, Exceptional business and
personal references. Presently employed.
Box A259, BROADCASTING,

Manager or Commercial Manager: News-
paper, theater, radio, managerial experi-
ence. Can make investment. Box A277,
BROADCASTING.

SPORTS announcer wants BASEBALL
assignment. Handle studio utility, refer-
ences, recordings available. Box A252,
BROADCASTING.

SALES PROMOTION - MERCHANDIS.-
ING: Good producer now employed desires
change immediately. Experienced dealer
calls rural or metropolitan. Thorough work-
ing knowledge sales promotion: program
presentation : layout; publicity, Good foun-
dation program principles with regional
network newspaper affiliate. Work with
salesmen all times. Highest references. Box
A271, BROADCASTING.

GENERAL MANAGERS: Capable as-
sistant needs south or southwest

An and continuity writer with
new program ideas. Regional station and
network experience. Desires change, Box
A264, BROADCASTING.

Announcer : Wanf.s .iob immediately.
Handles ials, ing. musi-
cals, Experlenced tehable $22.50. Box 279,
BROADCASTING.

Salesman-writer-announcer with North-
central, 5000 watt, net station, desires
change. Box A266. BROADCASTING.

Handle details—pr

Network, agency experience. Snlary sec-
ondary. Dartmouth graduate, married,
presently employed. Box A275, BROADCAST-
ING.

EXPERIENCED station manager, now
sales manager educational work, seeks bet-
ter opportunity. Qualifications excellent for
station or commercial management. Past
record substantiates. Know virtually every
fleld broadcast industry. Available now. Box
A2178, BROADCASTING.

Assistant Manager of a 1000 watt sta-
tion desires to make a change. Wants
position as Commercial Manager. Protes-
tant, 28, married. and can show the finest
of recommendations. Box A270, BROAD-

CASTING,
PROGRAM-PRODUCTION MAN: Ex-
perienced national local Know

Annout handle complete studio fare,
news radio, dramatics. Single, educated.
references. Box A2T4, BROADCASTING.

Young man now employed as announcer
desires change. Three years experience.
Voice recording. Box A258. BROADCASTING.

Wanted to Buy

STATION WANTED: In or near Vir.
ginin. Have cash. Box A262, BROADCAST-
ING.

Will pay cash for station priced right.
Write particulars. Dr. Charles H. Jones,
Montgomery, Ala.

Station desired: Experienced manager
wishes to purchase interest in station.
Box A278, BROADCASTING.

programming A to Z. Excellent organizer;
producer ; supervisor. Twelve years leadmz
newspaper stations. College. Available im-

For Sale—Equipment

mediately. Box A272, BROADCASTING.

Field intensity meter—RCA T5B, latest
model. t condition, sacrifice for

Announcer-Producer, thirteen vears all-

cash. Box A239, BROADCASTING.

around radio experience. R 1 station
and major networks. Excellent references.
Now employed, desires relocation anywhere
with opportunities. Box A268, BROADCAST-
ING.

First $160 takes galvanized steel uni-
form cross section vertical radiator—200
feet or less—one only—new. Box A267,
BROADCASTING.

Advertising Manager seeks location
northwest mountain states. Take charge
advertising department large station, com-
plete charge smaller. Ten years excep-
tional record. Box A260, BROADCASTING.

For Rent—Equipment

Approved equipment. RCA TMV-75B
ﬂeld strength measuring unit (new), di-

Experienced radio operator. First Class
Radio_telephone license. R. C. A. gradu-
ate. Good references. Desires position in
small station anywhere. Box A218, BROAD-
CASTING.

; Estiline Angus Automatic
Recorder for fading on distant stations;
G. R. radio frequency bridge: radio oscilla-
tors, ete. Reasonable rental. Allied Re-
search Laboratories, 260 East 161st Street,
New York City.
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WBBM, Chicago, has wired its stu-
dios with 20-cycle current direct from
AT&T to reproduce the telephone
sound effect. Also in use is a “busy
signal buzz” that can be plugged iun
for nse in any studio, along with the
sound of a long distance telephone
ringing on the other end of the line.

NATIONAL UNION RADIO Corp.
has announced a new *stubby’ 5-inch
cathode-ray television tube 13 inches
in length, 3% inches shorter than
earlier tubes with the same size screen.
In addition to being better adapted for
small eabinets, the new tube, numbered
1805-1’4, is lined with aquadag, a non-
reflective coating preventing the reflec-
tion of light beams within the tube and
assuring clear-cut picture tones on the
tube’s screen, nccording to its makers.
Electrostatic deflection ig utilized and
the images are reproduced in black and
white.

ST. I’AUL police officinls have or-
dered one of the largest two-way,
ultra-high frequency radjo systems_in
the world from RCA Mfg. Co. By
means of a specially-designed re-
ceiver-transmitter the system will
clear nll incoming and outgoing calls
directly from police hendquarters.
System includes a 500-watt transmit-
ter, giving coverage over a 40-mile
radins; two-way equipment oun 32 po-
lice ears and a_central receiver for in-
coming calls. This will replace a one-
way system now in use.

KSEI. Pocatello, Ida., has installed a
new Western Electric transmitter un-
der supervisiou of James E, Mitchell,
chief engineer. KSEI, an NBC affili-
ate, operates with 1,000 watts day,
and 250 watts night on 900 ke,

JAY TAPP, chief engineer of KGER.
Long Beach, Cal., has designed a new
rectifier to replace high voltage gen-
erators for the transmitter, and also
is designing a new layout for mixing
and  monitoring equipment for the
KGER Playhouse, in which new WE
Cardoid microphones have been in-
stalled.

WEMP, Milwaukee, has purchased a
Rgea 100-EM modulating unit from

WDZ, Tuscola, Ill, has purchased an
RCA conversion kit for its 1-D trans-
mitter.

WRNL, Richmond, has purchased
Fairchild recording equipineut.

KOMA. Oklahoma City, has added
two-chaunel WE studio audio equip-
ment, I'airchild recording apparatus,
and RCA  distortion and frequency
measuring equipment.

WIIMI’. Milwaukee, has installed new
RCA eguipment and on Feb, 20 in-
creased its daytime power from 100
10 230 watts.

WOR., Newark. reeently has acyuired
16 G394 microphones from Western
Electric,

——COVers

ENGINEERS ADOPT

NEW VOLUME UNIT

SUBSTITUTION of “volume unit”
for “decibel” as the factor in deter-
mining audio volume level has been
agreed upon by broadcast engi-
neers at several recent conferences
and is being adopted by NBC, CBS
and Bell ’%elephone Laboratories.
General adoption of this new prin-
ciple would bring about use of an
entirely new type of meter, or in-
dicator for all audio panels.
Engineers attending the Second
Annual Engineering Conference at
Ohio State University, Feb. 6-17,
agreed to adopt the new volume
indicator as one which would elim-
inate confusion and provide a sim-
plified means of measuring modu-
lation. H. A. Affel, assistant direc-
tor of transmission development of
Bell; Howard A. Chinn, engineer
in cflarge of audio engineering of
CBS, and Robert M. Morris, devel-
opment engineer of NBC, developed
the new system. Weston Electrical
Instrument Corp., Newark, N. J.,
assisted in the work and developed
the volume indicator. Known as
Weston Type 30 volume level indi-
cator, specifications for the meter
have been made available to other
manufacturers and it is expected
they will enter the field.
Agreements reached at several
engineering conferences regarding
the meter included the specification
that zero volume level shall be de-
fined by specifying the character-
istics and methods of use of the
new instrument and that a steady-
state reference of one milliwatt be
used. The impedance of the circuit
across which the instrument is cali-
brated shall be 600 ohms. In order
to avoid the more cumbersome term
“db above zero level” and confusion
with several existing standards, it
was agreed to designate the read-
ings of the new instrument as so
many “vu” numerically equal to
the number of db above zero volume.
The three originating companies
announced their intention of in-
stalling the new instruments as
soon as possible and of inaugu-
rating their use on the one milli-
watt in 600-ohm basis together
with the adoption of the term ‘vu”
in their plants on May 1, 1939. The
hope was expressed that others
would join in adopting the new
standards at the same time.

RCA VICTOR has announced two
new recording and instantaneous
playback instruments, one a de luxe
console type and the other a handy,
low cost portable, Each is a com-
pletely self-contained unit, with a
reproducing pickup, tone arm and
loudspeaker, in addition to a veloc-
ity microphone, recording head with
“Float Stabilizer” and amplifier.
The console instrument is MI-12700,
the portable model, MI-21701.

Montana’s

Coast Shortwave Station

Is Opened at Exposition

WESTERN America began a pro-
gram of shortwave broadcasts to
South America with the inaugura-
tion on Feb. 18 of General Elec-
tric’s transmitter at the Golden
Gate International Exposition in
San Francisco, the most powerful
shortwave station licensed west of
the Mississippi.

The station is operating every
day of the fair and at its close
will be moved to Belmont, Calif.
Call letters are W6XBE. It oper-
ates on 9530 and 15,330 ke. with
20,000 watts and is equipped with
directional antennas designed by
Dr. E. F. W. Alexanderson, point-
ed to the Far East and South
America. It was installed under the
supervision of Harold G. Towlson,
GE engineer. Two 70-foot towers
have been constructed atop the
ferry terminal at Treasure Island.

EQUIPMENT of Associated Cinema
Studios. Hollywood transeription con-
cern, which recently went into bank-
ruptey, has been purchased by Cinema-
tone Corp.. producers of industrial
films, recordings and short =shorts,
Equipment was appraised at $24.000.
Company has leased the Associated
studio building and will spend ap-
proximately $23,000 in renovating and
rebuilding the present setup, accovding
to Dr. G. K. Woondard. president and
reneral manager. New mixers. record-
ers, lights and other apparatus will
also be installed. W. P. Falkenberg is
treasurer and sales maungev of the
new concern. John H. Marshall is see.
retary. Kenneth Alliston who took
over management of the old Assaciated
Cinema Studios upon resignation of
Frank W. Purkett in late December,
remains as studio manager of the re-
cording division.

Buzalski Heads Video

THOMAS BUZALSKI, engineer in
charge of NBC’s television trans-
mitter at the Empire State Build-
ing, New York, was incorrectly
identified as a chauffeur-mechanic
in the list of NBC and RCA per-
sonnel handling the recent tele-
vision demonstrations in Washing-
ton [BROADCASTING, Feb. 15]. G. F.
Hettick is the chauffeur- mechanie.
BROADCASTING regrets the error.

GLENN D. GILLETT, Washington
consulting eugineer, has been awarded
a contract by the Massachusetts State
Police to erect two 225-ft. Truscon
vertical radiators for the State police
radio service. One will be erected at
Framingham, replacing the one des-
troyed in the September hurricane.
The other will replace an old-style an-
tenna at the Bridgewater station. Con-
tract also includes modernization and
removal of the transmitter at Bridge-
water.

THE EARS
HAVE IT!

Thousands upon thousands of
ears perk up when WAIR tells
a sales story. Here’s a station
that has both the listeners and
the listeners’ confidence.

WAIR

Wi Salem, North Caroli
National Representatives

Sears & Ayer

RIGHT
IN

Ycu're right in step.

That's what Advertisers

STEP...

say when you use "The

Triumphant Trio Way”

.- TTALIAN, JEWISH, POLISH ---

for your forward march

to sales in our important

Foreign Language Market

with its tremendous Buy-

ing power! So step right

up and reserve your

place

NOW!

largest metropolitan
area—and Montana’s

PHILA.
1000 WATTS

WM. PENN BROADCASTING CO.

capital city.

KPFA#lne

WPL

NEC

Affiliakes

KGIR 77
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Decisions . . .

FEBRUARY 15
MISCELLANEOUS — KTSW, Emporia,
Kan., granted license new station 1370 ke
100 w D; KSEI, Pocatello, Id., granted
license new equip.; KTBS, Shreveport,
La., oral argument applic. change freq.
etc. continued indefinitely.
FEBRUARY 17
MISCELLANEOUS— NEW, Patrick
Henry Bestg. Co.. Martinsville, W. Va.,
granted petition intervene; WDAN, North-
western Pub. Co., Danville, Ill., granted
continuance; NEW, St. Lawrence Bestg.
Corp., Ogdensburg, N. Y., granted motion
receive depositions; NEW, Copper Coun-
try Bestg. Co., Hancock, Mich., granted
order take depositions ;: WEAU, Eau Claire.
Wis., granted motion amend applic. to 1-5
kw on 1050 ke.; NEW, Don Lee Bestg.
System, San Francisco, granted motion
amend television applic.; NEW, Oregon
Bestg. System, Grants Pass, granted peti-
tion intervene; KLCN, Blytheville, Ark.,
granted petition for late appearance, also
to continue hearing.
FEBRUARY 18
KOB, Albuquerque, N. M.—Granted ex-
tension temp. auth. 1180 ke 10 kw unl:
KEX, Portland, Ore. granted temp.
auth, § kw; NBC, New York, granted
temp. auth. transmit programs to Ha-
vana, Cuba.
FEBRUARY 20

WLW, Cincinnati—Denied rehearing on
denial of extension of exp. auth. 500 kw,

KUMA, Yuma, Ariz.—License revoked
forl.alleged false statements in renewal
applic.

MISCELLANEOUS—KARK, Little Rock,
Ark., granted amended CP increase N to
1 kw; WBEN, Buffalo, granted exten-
sion exp. auth. facsimile; NBC, granted
auth. transmit programs to Havana;
WMSD, Muscle Shoals City, Ala., granted
dismissal without prejudice applic. trans-
fer control; WORL, Boston, denied de-
lay in decision re applic. increase power
ete.; NEW, Hunt Bestg. Assn., Green-
ville, Tex.; ordered to show cause why
CP should not be revoked because of death
of a partner; WDAN, Danville, 11, granted
reconsid. and grant without hearing applic.
operate N, 100 w; KGCI, Coeur D’Alene,
Idaho, retired to closed files and deleted
call letters in applic. new station,

" FOR HEARING—WPTF, Raleigh,
applic. increase to 10 kw. etc; KRBC,
Abilene, Tex., mod. license N to 250 w;
W9XAK, Manhattan, Kan., television re-
newal, granted temporary license.

TEMPORARY RENEWALS — KFDM,
WNAX, WSUN, KGBU, KUMA, KFDQ;
MBS, Chicago, granted temp. extension

auth. transmit programs to CKLW.

ACTIONS OF THE

FEDERAL COMMUNICATIONS COMMISSION

FEBRUARY 23

WKAC, San Juan, P. R.—Hearing on
WKAQ and WNEL renewals etc. contin-
ued to 4-25-89.

FEBRUARY 24

MISCELLANEOUS — WHA, Madison,
i gran: continuance hearing 60
NEW, Cabarrus Bestg. Co., Con-
cord, N, C. granted petition take depo-
sitions: WHDF, Calumet, Mich.,, granted
continuance hearing, along with applic.
Copper Country Bestg. Co., Hancock,
Mich.; KFJZ Fort Worth, granted order
take depositions; NEW, Spartanburg Adv.
Co., Spartanburg, S. C., granted petition
take depositions; NEW, Birney Imes, Co-
lumbus Miss., granted dismissal without
prejudice applic. CP; KOVC, Valley City,
N. D., granted petition file appearance:
WRDO, Avugusta, Me.,
hearing renewal applic.

FEBRUARY 25

WMAQ, Chicago—Continued hearing on
renewal to 5-1-39.

WLAC  Nashville—Continued hearing
indefinitely on applic. 50 kw.

FEBRUARY 27

NEW, World Wide Bestg. Corp. Nor-
wood, Mass.—Granted CP international
station 20 kw.

NEW, John V. L. Hogan, New York
—Granted CP high-freq. 1 kw. frequency
modulation.

NEW, WBNS Inc., Columbus—Granted
CP_facsimile,

WAAW, Omaha—Granted consent as-
sign license to World Pub. Co. (McNinch,
Walker voting No),

KWKH, Shreveport, La.—Granted mod.
exp. auth. move trans. to increase power
to 50 kw 1100 kc directional N.

WCLE, Cleveland—Granted regular re-

newal,

SET FOR HEARING—KUSD, Vermil-
lion, 8. D., renewal license; KINY, Ju-
neau Alaska, change 1430 kc 250 w to
740 ke 1 kw; NEW, John R. Pepper,
Greenville, Miss, CP 1310 kc 100-250 w
unl.; NEW, Gazette Co., Cedar Rapids,
Ta, CP 1420 ke 100 w unl.

MISCELLANEOUS — KOY. Phoenix,
Ariz,, order entered setting aside order of
12-12-38 denying KOAC motion to reoben
hearing; reopened hearing, amended or-
der of 1-30-39 and denied motion of Salt
River Vall%y Bestg. Co. and granted mo-

denied reopening

tion of regon State Agri. College:
KNOW Austin, Tex., retired apblic.
mod. CP.

FERRUARY 28

MISCELLANEOUS — WTAR _ Norfolk,
Va., granted license increase D power;
KVWC, Vernon, Tex., granted license new
station 1500 ke 100 w unl.; WTCN, Min-
neapolis, granted license change equip.:
WAWZ, Zarephath N. J.. granted license
increase N to 1 kw directional.

FEBRUARY 14 TO FEBRUARY 28, INCLUSIVE

Applications . . .
FEBRUARY 14

King-Trendle Bestg. Corp., Detroit —
Extension auth. transmit programs to
Canada.

WBRE, Wilkes-Barre, Pa.—Mod. license
N to 250 w.

WKRC, Cincinnati—Mod. license D to

5 kw.
DWFOR, Hattiesburg, Miss.—CP increase

to w.

KGIR, Butte, Mont.—Mod. license N to

w.

FEBRUARY 17

CBS, New York—Auth. transmit pro-
grams to Cuba.

NEW, Crosley Corp., Cincinnati—CP
television station,

WROL, Knoxville, Tenn.—Mod. CP new
trans, re antenna and equip.

NEW, Owen Franklin Neel, Eaton, Col.
~~CP television 50 w.

NEW, Western Bestg. Co., Cheyenne,
Wyo.—CP 1210 ke 100-250 w unl.

FEBRUARY 21

NEW, Wichita Bestg. Co., Wichita Falls,
Tex.—Denied motions for rehearing of
new station grant.

WCOP, Boston—Denied med. license to
1130 ke. ltd.

NEW, Food Terminal Bestg. Co., Cleve-
land—Denied CP 1500 ke 100 w D.

NEW, WBEN Inc.,, Buffalo—Facsimile.

WTIC, Hartford—CP directional N.

EW, World Peace Foundation, Abra-
ham Binneweg Jr., Oakland—CP inter-
national station § kw.

FEBRUARY 24

NEW Neptune Bestg. Corp., Atlantic
City—CP 1500 ke 100-250 w unl.
WKBO, Harrisburg, Pa.—Auth. transfer
control to J. H. and John F. Steinman.
EW, Tom M. Bryan, Ft. Lauderdale,

Fla.—CP 1370 kc 100-250 w unl.

KMA, Shenandoah, Ia.—CP new anten-
na move trans.
tiw O, Aurora, IlL.—License new sta-
on,

KELQ, Sioux Falls, 8. D.—License in-
crease D power.

WEMP, Milwaukee—License increase D

power.

KRBM, Bozeman, Mont.—Mod. CP re
trans. site.

NEW  Mollin Palm

Investment Co.,
Springs, Cal.—CP 1200 kc 100 w D,

FEBRUARY 25

NEW _ North Shore Bestg. Co., Salem,
Mass.~—CP 1200 ke 100 w unl.

WSGN. Birmingham, Ala.—Mod. license
N to 250 w.

WEAU, Eau Clair, Wis.—CP increase
1 to 6§ kw.

| 1 L

TELEVISION’S first public proving ground is to be New York when the World Fair starts there April 30
[.B}!OADCASTING, Feb. 15] but it is making a sort of preliminary debut at San Francisco’s Golden Gate Expo-
sition where RCA has erected this building which includes a television studio and viewing room. As illus-
trated here, guides direct visitors to the television studio where they may stand before the Iconoscope and
are seen and heard by other visitors on Kinescopes in an adjoining room while also being visible through a
glass window. Transmission is via wires from room to room, since RCA-NBC are still concentrating their
shortwaye transmissions in New York where the telemobile units are to be kept for that fair. Exhibit drew
an openmg-day audience of over 12,000 persons, RCA reports. It was estimated that one out of every 12 per-
sons in the crowd of 150,000 visitors to the entire Fair saw and heard the television broadcasts in the re-
ception room of the RCA studio, while inside erowds filed before the lens of the camera at the rate of 15
persons-per-minute for 12 hours, to watch the demonstration of video transmissions.
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Common Antenna

Analyzed by RMA

USE OF a single radiator for the
operation of two or more stations,
appears to be conducive to the de-
velopment of cross-modulation in-
terference, it is contended by the
Engineering Department of the
Radio Manufacturers Association,
after an investigation in Seattle,

Bringing out that a technical
study of interference conditions in
Seattle was undertaken last fall by
Lawrence C. F. Horle, consulting
engineer, with the assistance of
local Seattle engineers, RMA said
that it disclosed definitely the pres-
ence of spurious frequencies from
the locations of KOMO and KJR
in Seattle, which use a common an-
tenna. Signals of KOL, located in
the same area, likewise are affected,
it said.

The conditions reported, it was
stated, “argue strongly against the
simultaneous use of a common ra-
diator for the operation of two sta-
tions because cross-modulation dif-
ficulties occur largely where the
high field strength areas of two or
more stations coincide and because
the use of a common radiator by
two or more transmitters inevitably
results in complete coincidence of
the fields of the transmitters.”

Cross Talk Problem

Regarding the field strength of
the spurious radiations, RMA stat-
ed that while they are far less than
those of the signals on the assigned
frequencies of the two stations, “a
modern broadcast receiver will
easily accommodate such a range of
signals.” The survey further
showed, it was stated, that spurious
radiations from the transmitter lo-
cation are small as compared to
those from other sources.

The report claimed that a cross-
talk condition of this nature is
“quite beyond control of the radio
receiver industry since there is no
expedient known at this time for
alleviation of this condition through
receiver design.” Districts having
overhead wiring may show a much
higher susceptibility factor on
cross-modulation than those having
underground wiring, it was stated.

The report further showed that
cross-modulation exists between
three closely positioned transmit-
ters — KOL, KOMO and KJR —
which are located in approximately
the same area in Elliott Bay.

RCA’s Radio Toy

FOR the scientifically in-
clined youngster RCA has in-
troduced two new items to
the toy trade—an electronics
kit and sound effects kit. The
kits were displayed at the an-
nual preview of toy whole-
salers in New York in Feb-
ruary. The electronies kit
may be used to build radio
sets and p. a. systems; the
sound effects package con-
tains devices similar to those
used by NBC sound effects
engineers.
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Network A ccounts

All time EST unless otherwise indicated.

New Business

BATHASWEET Corp., New York
Bathasweet), on Feb, 27 started
win Ryan’s News Commentary on 2

MBS stations (WGN, WHK), Mon,,

Wed.. Fri, 12:30-12:45 p. m. Agency:

H. M. Kiesewetter Adv. Agency, N. Y.

3. C. JOHNSON & SON, Brantford,
Jnt. {wax), on April ¢ starts NBC
show Fibber McGee for 52 weeks over
:he 28 stations of the CBC national
1etwork, except Quebec Province.
Agency: Needham, Louis & DBrorby,
Zhicago.

FORD DEALERS of Southern Cali-
lornia, Los Angeles, on Feb. 24 started
ior 13 weeks Let's Go Hollywood on 7
Southern California Don Lee network
stations, Fri., 8-8:30 p. m. Ageucy:
McCann-Erickson, Los Angeles.

R. L. WATKINS Co.. New York (Dr.
Lyons tooth powder), on Feb. 20 start-
yd Orphans of Divorce on 34 NBC-
Blue stations, Mon., 7-7:30 p. m., re-
slacing Alias Jimmy Valentine, and at
he same time adding 11 stations to
:he network. Agency: Blackett-Sam-
Hle-Hummert, N, Y.

DOMINION RUBBER Co., Toronto
(tires). on Feb. 22 started the CBS
show 99 Men and a Girl on CFRB,
Toronto, and CKAC, Montreal, regu-
:ar CBS Canadian outlets. Agency:
MacLaven Adv. Co., Toronto.

RALSTON-PURINA Co.,, St. Louis
(Shredded Ralston), on March 14
starts The Inside Story on 62 NBC-
Blue stations, Tues., 8-8:30 p. m. Show
s aired in East on 31 NBC-Blue sta-
:jons at § p. m., repeat broadcast in
West on 31 NBC-Blue stations 10:30-
11 p. m. Agency: Garduer Adv. Co.,
3t. Louis.

WAITT & BOND, Newark (Yankee
sigars), on Oct. 3 starts Eddie Ca-
sey’s football talks on 16 Yankee sta-
sions, Tues., Thurs., and Sat., 6:15-
3:30 p. m. Agency: BBDO, N. Y.

WAITT & BOND, Newark (Yankee
zigars), on March 28 starts Fred
Hoey sports program on 16 Yankee
stations, Tues, Thurs, and Sat..
3{_:1%—6:30 p. m. Agency: BBDO,

RICHMAN BROTHERS, Cleveland
(men's clothing), on Feb. 27 started
Front Page Parade, dramatized news
featuring DPeter rant. on MBS
(WLW WGN KSTP KXOK WHK
W&PD WCAE), Mon., Wed., Fri,
$3:30-6:45 p. m. CST. Agency: Mec-
Cann-Erickson, Cleveland.

PROCTER & GAMBLE Co.. Cincin-
aati (Chipso), on March G starts
Wanhattan Mother on 10 CRBS sta-
tions, Mon, tlm Fri.. 9:15-9:30 a. m.
Axency: Pedlar & Ryan, N, Y.

Renewal Accounts

ANDREW JERGENS Co. Cincin-
uati (Woodbury soap), on April
venews Hollywood Playhouse on
NT:C-Rlue stations, Sun.. 9-9:30 p. u
Agency : Lennen & Mitchell, N, Y.

ANDREW JERGENS Co.. Cincin-
nati (Jergens lotion), on April 2 re-
news IWalter Winchell on 31 NBC-
Blue stations. Sun., 9:30-9:45 p. m.
Ageney : Tennen & Mitchell, N. E_'

WARD DAKING Co., New York. on
March 27 rewews Jane Arden on 14
NBC-Blue stations, Mon. thru Fri.,
10:15-10:30 a. m. Agency: Sherman
K. Ellis, N. Y.

AMERICAN TOBACCO Co.. New
York (Lucky Strikes). on April 5 re-
news Nay Kyser's College of Musical
Rnowledge on 90 NBC-Red stations.
Wed.. 10-11 p, m.; on Feb. 18 added
KGGM KARM KDAL WMFG
WHILB. Agency: Lord & Thomas,
N, Y.

s
[

M

Ad Club Campaign

CAMPAIGN of public education in
the economics of advertising has
been started by the Advertising
Club of New York through its spe-
cial activities committee, and a
speakers bureau is to be recruited
from prominent members of the
club, the Alumni Assn. of the Ad-
vertising and Selling Course, and
the Assn. of Advertising Men. On
the radio committee, headed by
Sam G. Wingfield, president of
Sam G. Wingfield Associates, who
also is general chairman of the
special activities committee, are
Henry Obermeyer, assistant vice-
president of Consolidated Edison
Co. of New York, and Edgar Ko-
bak, vice- president of Lord &
Thomas.

GENERAL FOODS Corp., New York
(Diamond Crystal Salt), on March
31 will renew Kate Smith Noonday
Chats on 14 CBS stations. Tues.
Thurs.. and Sat.. 12 noon to 12:15

p. m. Ageney : Benton & Bowles, N. Y.

8. C. JOHNSON Cn. Racine, Wis,,
(floor-wax), on April 11 renews for
52 weeks Fibber McGee & Molly on
76 NBC-Red stations, Tues.. 9:30-10
. m. Agency: Needham, Louis &
Brorby. Chieago.

DR. MILES CALIFORNIA Co.. Los
Angeles (Alka-Seltzer) on Feb., 1 re-
newed for 62 weeks Newspaper of the
Air on 25 Pacific Coast Don Lee net-
work stations. Maon. thrn Sat.. 9-9:15
p. m. Agency : Associated Adv. Agency,
Los Angeles.

Network Changes

MENNEN Co.,, Newark (shaving
cream), on Feb. 19 added WOL and
KWK to outlets for People’s Rally,
now heard on 11 MBS stations. Sun.,
3:30-4 p. m. Agency: H. M. Kiesewet-
ter Adv. Agency, N, Y.

STANDARD BRANDS. New York
(Royal desserts), on March 16 switch-
es Rudy Vallee on NBC-Red from
New York to Hollywood.

P. LORILLARD Co.. New York (Old
Gold cigarettes). on April 23 switches
CBS Melody & Madness from New
York to Hollywood.

QUAKER OATS Co.. Chicago on
March 4 switches Quaker Party on
NBC-Red network from New York to
Hollywood for six weeks or more, using
Freddie Rich's orchestra.

SWIFT & Co.. Chicago (Sunbrite
cleanser). on March 2 moves Sunbrite
Smile Parade from Fri. mornings to
Thars,, 3-3:30 p. m. CST. on 51
NBC-Blue stations with delayed hroad-
cast at 11:30 a, m.. CST, Fri. on
KFPBK. KMJ, KERN. KWG. Show
originates in Chicago. Agency : J. Wal-
ter Thompson Co.. Chicago.

BROWN & WILLIAMSON Tobacco
Corp.. Louisville {Avalon cigarettes).
on Mareh 11 changes time on 70 NRC-
Red stations from Kat., 7-7:30 p. m. to
L]QOS 30 p. m. with & rebroadeast at
2 m.

LEVER DROS.. Cumbridge. Mass,
(Lifebuoy), on March 21 veplaces Al
Jolson with Dick Powell on CBS.

ANACIN Co.. Jersey City (headache
pills). on March 14 drops KOA and
KDYL and adds Southern. Southwest-
ern. and Mountain Group for FEasy
Aces, on NBC-Blue.

No Tongue Twisters

A PLAN has been announced
by the Royal Blue Line Motor
Tours Co. to christen its
buses with the names of many
of radio’s big-name stars be-
fore the opening of the New
York World’s Fair. The flag
bus of the fleet will be called
Benny Goodman World’s Fair
Express, while others will be
named after such stars as
Orson Welles, Bob Hope,
Gracie Allen, Edgar Bergen
and Charlie McCarthy, Paul
Whiteman, Bob Burns, ete.

Milwaukee Journal Takes

Annual Listeners Poll

CHARLIE McCARTHY and Ed-
gar Bergen topped the list as fa-
vorite comedians and conductors of
the best-liked radio program in the
ninth annual listener poll of the
Milwaukee Jowrnal, recently com-
pleted. With Jack Benny running
second to McCarthy-Bergen, an-
other comedian, Bob Hope, was
named “brightest new star in
1938”, Don Ameche, Bing Crosby
and Rudy Vallee were top choices
as masters-of-ceremonies, with Kay
Kyser succeeding Wayne King as
favorite dance band.

Bing Crosby was named most
popular male star, while Deanna
Durbin, Kate Smith and Dorothy
Lamour led the women. For the
eighth year Russ Winnie, sports
commentator of WTMJ, Milwau-
kee, led Bob Elson and Ted Hus-
ing, while Nancy Grey, also of

TMJ, was chosen top woman
commentator for the seventh
straight season. Lux Radio The-
ater and One Man's Family led
other dramatic programs. Don Wil-
son, Ken Carpenter and WTMJ’s
Bob Heiss led the field of ten in
the studio announcers’ classifica-
tion, and male concert artists were
led by Nelson Eddy, Richard
Crooks and Lawrence Tibbet, while
Jeannette MacDonald, Grace Moore
and Lily Pons led feminine sing-
ers. Other winners included the
Andrews Sisters, harmony singers;
New York Philharmonic, symphony
orchestras; Vice and Sade, serials;
Lone Ranger, children’s programs:
Boake Carter, commentators; Dave
Rubinoff, instrumentalists, and Len
Salvo, organists.

Gruen Watch Spots

GRUEN WATCH Co., Cincinnati,
on April 8 will start six daily time
announcements on WEAF, New
York, and plans to use several ad-
ditional stations later this spring.
The time signals will be broadcast
seven days a week on a 52 week
contract. The company will also
sponsor Calling All Cars, a serial
program released through Tested
Radio Productions, New York, on
WSYR, Syracuse, Sundays, 7:30-8
p. m., starting March 26. McCann-
Erickson, New York, is the agency
in charge.

'FOR YOUR NEW STUDIOS—

Choose

—Gates Speech Equipment
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What the Students

Like in California

POLL of the 1,700 students of
Pasadena, Cal. Junior College, con-
ducted Feb. 17 by William Michael,
student, placed the Jack Benny pro-
gram as the favorite in all categor-
ies, Chase & Sanborn Hour as favo-
rite variety show, Ford Sunday
Evening Hour as favorite classical
music program, Kay Kyser as favo-
rite popular music program, Lux
Radio Theatre as favorite dramat-
ic program, and Prof. Quiz as favo-
rite educational program.

The voting, which the conductor
of the poll believes furnishes a
cross-section of California student
appeal, was as follows by per-
centages:

FAVORITE PROGRAM OF ANY KIND
~Jack Benny, 16.59; Chase & Sanborn
Hour, 11.32; One Man's Family, 9.1;
Lux Radio Theatre 7.89; Kay Kyser's
Kollege, 7.43; Orson Welles’ Mercury
Theatre, 3.97; Your Hit Parade, 3.45;
Fred Allen’s Town Hall, 8.88; Kraft Music
Hall and Good News of 1939, tie, 8;
Robert Benchley, 2.6.

FAVORITE VARIETY AND COMEDY
SHOW—Chase & Sanborn Hour 25.54;
Jack Benny, 25.48; Kraft Music Hall,
7.6; Good News of 1989, 6.9; Fred Allen,
5.75; Bob Hope, 4.28: Kate Smith Hour,
8.64; Fibber McGee, 8.13; Major Bowes,
2.49; Robert Benchley, 2.49.

FAVORITE CLASSICAL MUSIC PRO-
GRAM—Ford Sunday Evening Hour, 49.27;
Standard Symphony, 15.42; Voice of Fire-
stone, 13; New York Philharmonic, 7.18;
Metropolitan Opera, 7.18; Magic Key of
RCA, 1.74: Nelson Eddy (Chase & San-
born Hour) 1.74; NBC Symphony, 1.55.

FAVORITE POPULAR MUSIC PRO-
GRAM—Kay Kyser, 25.46; Your Hit Pa-
rade, 22.15; Benny Goodman, 14.53; Artie
Shaw, 10.52; Tommy Dorsey, 4.81; Guy
Lombardi, 2.77: Andre Kostelanetz, 1.94;
American Music Album and Skinnay En-
nis tie, 1.87; Paul Whiteman, 1.52; Phil
Harris, 1.38.

FAVORITE DRAMATIC PROGRAM —
L 36.31; One Man's
i Orson Welles, 15.46; Big
n, 6.568; First Nighter, 6.37; Wood-
bury's Hollywood Playhouse, 4.37; Gang
Busters, 1.94; Calling All Cars, 1.87;
Silver Theater, 1.66.

FAVORITE EDUCATIONAL PROGRAM
—Prof. Quiz, 34.94; March of Time, 12.84;
Cavalcade of America, 11.85; Information
Please, 9.01; We the People, 8.16; CBS
American School, 4.84; World Is Yours.
3.21; American Town Meeting, 2.96; Dor-
othy Thompson, 1.36; Edwin C. Hill, 1.36.

Lambert in Canada

LAMBERT PHARMACAL Co.,
St. Louis (listerine), through Lam-
bert & Feasley, New York, has
tal;en 130 quarter-hour transeribed
episodes of the Charlie Chan detec-
tive series from Irving Fogel Ra-
dio Productions, Hollywood, for re-
lease on 15 or more Canadian sta-
tions starting March 5.

“The Crystal Specialists Since 1925

SCIENTIFIC
LOW TEMPERATURE

0-EFFICIENT CRYSTALS
Approved by FCC s 40E“h

Two for $75.00

Supplied in Isolantite Air-Gap Hold-
ers in the 550-1500 Ke. band. Fre-
quency Drift guaranteed to be *less
than three cycles” per million eycles
per degree centigrade change in
temperature. Accuracy ‘“better”
than .01%. Order direct from—

cediie
124 JACKSON AVENUE

University Park
HYATTSVILLE, MARYLAND
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KSD Seeks Shift
To Get Full Time

Would Give Present Channel
To KXOK and Use 630 ke.

IN AN unusual petition for “re-
lief”, KSD, St. Louis Post-Dispatch
station, on Feb. 28 filed with the
FCC a request for what amounts
to a junior reallocation of stations
which would place KSD on the 630
ke. channel with full time, and
shift KXOK, St. Louis Star-Times
station, to KSD’s present time-
sharing assignment on 550 ke.

The effect of the petition is to
request a reversal of the applica-
tions filed in January by KXOK,
under which there would be a three-
station shift placing the Star-
Times station on a full-time 630 ke.
assignment. In its application,
KXOK asked for the full-time 630
assignment in lieu of its present
assignment on 1250 ke., on which
it began operation last fall. Simul-
taneously, KFRU, Columbus, Mo.,
also owned by the Star-Times, filed
for assignment on 1370 ke., as a
local, in lieu of its present part
time operation on 630 kec. At the
same time WGBF, Evansville, filed
for KXOK’s assignment on 1250
ke., in lieu of its 630 kc. part-time
assignment.

Precedent Cited

The KSD petition requests that
KSD be given 630 kc. with 1,000
watts night and 5,000 watts day;
that KFUO, Lutheran station in
St. Louis with which KSD shares
time, retain its present 550 ke. as-
signment, sharing with KXOK;
that KFRU and WGBF be given
the same assignments requested in
their pending applications.

The petition, filed by Paul M.
Segal, George S. Smith and Harry
P. Warner, KSD counsel, contends
the FCC is authorized to make
such an allocation under the law
and that it has precedent for it in
several cases. A request for a hear-
ing on the petition was made. It is
contended that KSD, operating
since 1922, is the logical station
for the full-time assignment, and
recites at length the efforts to
which it has gone in seeking full-
time.

Apropos the Star-Times and re-
lated applications for the fre-
quency shifts, it is contended that
none of them reveals whether there
is any understanding or contract
among the parties, oral or written,
involving payment to any of the
parties for the proposed changes.
The applications, it was alleged,
“trade the affected frequencies as
though they were the property of
and under the control of the licen-
sees rather than the subject of as-
signment by the Commission under
conditions to produce the maximum
public service and benefit.”

In citing other reasons for the
assignment of 630 ke. to KSD, the
petition alleges that KXOK has not
made good its promises of program
service since it began operation
last fall, and should not be ad-
vanced to the occupancy of the
“most desirable regional frequency
available for the service of the St.
Louis area”. Particular reference
was made to the testimony of J.
Bill Williams, proposed program
manager of KXOK at the time of
the hearing on the application. It
was brought out that the same in-
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Late Personal and News Notes

EARLE J. FREEMAN has an-
nounced his resignation as vice-presi-
dent of the Kellogg Co. and Kellogg
Sales Co., Battle Creek, Mich,, ef-
fective at once. With the firm for
nearly 24 years, Mr. Freeman served
as advertising manager from 1923
until early in 1938, since when he
has been in charge of merchandising
and field promotion. He was elected
to the board of directors in May 1932,
and was named a vice-president a
year later.

GUY MEAD is now field representa-
tive for the programs division of Wal-
ter Biddick Co., Los Angeles, suc-
ceeding T. N. Turner, who has joined
Davis & Schwegler.

ROBERT F. CROWELL. formetly
with Schwabacher-Frey Drinters. has
joined the sales staff of KRE, Berke-
ley, Cal

E. P, H. JAMES, NRC sales promo-
tion director, on I'eb. 27 addressed
the advertising class conducted by Ad-
vertising Women of New York. The
meeting was held in the NBC studios.

ADELINE DALLMEYER has joiued
KWOS, Jefferson City, Mo.. as con-
tinuity writer and secretary to Pro-
gram Director John Corrigan.

PHILIP BARRISON, dramatic_ di-
rector of WMCA. New York, and Mil-
ton Lewis, staff dramatist, re-signed
with the station on long-term con-
tracts, effective Feh, 27.

VANCE BABB. NBC press depart-
nient manager, has returned from a
three weeks' trip to the West Const.
LAMBDIN KAY., manager of WS8R,
Atlantn, addressed the Georgia Col-

lege Press Assn, Feb. 24 on “Jour-
nalism and Radio”.
PHILIP I. BARBOUR of NBC's

International Division, on March 2
will give a talk, analyzing Eurn(];)enn
attempts to  undermine the ood
Neighbor policy, at a luncheon meet-
ing of the Export Advertisers Asso-
cintion nt the Hotel Astor, New York.

HAL WOLF. for eight years sports-
easter and special events anunouncer of
KOMO-KJR. Seattle. has joined the
;\fBC announecing staff in San Fran-
cisco.

NEEDHAM & GROHMANN. New
York agency. on March 4 moves to
630 Fifth Ave.. International Bllg.,
Rockefeller Center.

HAMILTON Z. PALMER. of the
CBC 'Toronto traffic department. has
been loaned for two months to Metro-
Goldwyn-Mayer, to act as technijeal
adviser at Hollywood for the produe-
tion “Hands Across the Border” in
which he will advise on life at Can-
adn’'s West Point. Royal Military Col-
lege, Kingston, Ont.

KNOX MANNING. CBS Hollywood
news commentator, has just completed
a three-way job in connection with
the Douglas Corrigan film. “The Fly-
ing Irishman”, at RKO. Manning
wrote narrative for the film, served
as commentator and appears as a
member of the cast.

dividual appeared in several other
cases involving new station appli-
cations, and that he had testified
that he solicited the business of
applicants for new radio facilities.

The only basis on which KX0OK
preference for the 630 ke. assign-
ment could rest, the petition con-
cluded, “would be a claim on the
part of KXOK that it had pur-
chased through a subsidiary cor-
poration the 630 ke. frequency and
that it desires to assert a property
right to that frequency against the
regulatory power of the United
States, which of necessity implies
full duty on the part of the Com-
mission to assign the frequencies
upon the basis of merit and pri-
ority in the public service.”

KFXNJF, Shenandoah, Ia.. has appoint-
ed Wythe Walker as representative.
Management of the station was taken
over Inst month by M. H. Petersen
and Jesse Kaufman [BROADCASTING,
Feb. 15).

LARRY MAILES, formerly of the
Little Rock Arkansas Democrat, has
joined the sales staff of KARK, Little
Rock. DBennie Craig, formerly of
KLRA, has joined KARK as sports-
caster.

ADAM HAT STORES, New York
(chain hatters), on March 3 will
sponsor another in its series of Fri-
day evening prize fight broadeasts
when NBC sports announcers Sam
Taub and Bill Stern describe the hat-
tle between Buddy Knox nnd Nathan
Mamm  on NBC-Blue stations.
Glickman Adv. Co., New York, han-
dles the account.

RAYDENCE Inc, New York, has
re-nppointed the Raymond Levy Or-
ganization, New York, to handle ad-
vertising for its liquid beautifier, and
on Feh. 26 started a test campaign
for 13 weeks of thrice weekly par-
ticipation in Polly Shedlove’s Polly
the Shopper program on WHN, New
York.

PEP BOYS, auto accessories chain.
on March 8 takes over sponsorship
of Dawn Patrol, leard six days
weekly, 1-6:45 a. m., on WID, Phila-
delphia. The time-block of 34% hours
weekly is claimed to be the largest
sale of its kind made in Philadelphia.
Under Fred Wood, the feature pre-
sents music, news, and weather and
temperature reports.

WIIITE PACKING Co., Salisbury.
N. C.. has returned to the air after
a four-year absence with 12 spot an-
nouncements weekly on WSTP, Salis-
bury, J. Carson Brantley Adv. Agen-
ey, Salisbury, handles the account.

GRAPEVINE Milting Co., Grape-
vine, Tex., has signed for a series of
13 five-minute programs over KGKO,
Fort Worth, to feature the “Mana-
mar” ingredient in its poultry and
cnttle feed., Program is known as the
Jolly Alillers and is presented on early
morning time. Account is handled di-
rect.

RADIO is carrying the chief load in
the promotion eampaign introducing
Frostkist Ice Cream Co.'s new pack-
aged ice cream to the Portland, Ore.,
market, with Roscoe W, Segar, Port-
lang agency, placing the spot cam-
paign over KGW, KEX and KOIN.

POLICYHOLDERS Advisory Coun-
cil, New York, which has been run-
ning a eampaign of quarter-hour pro-
grams, two to 14 times weekly, on
eight stations in the New York avea.
has added WCONW, Brooklyn. WLAW,
Lawrence. Mass.,, and WFEA, Man-
chester. N. H.. to the list. which in-
cludes WIMCA WNEW WINS WAAT
WHOM WARD WIWRIL WBNX.
Programs. live and transcribed. con-
smt.of discnssions of the company’s
service as an insurance consultant. R.
J. Roberts Agency, New York, han-
dles the account.

LOOSE-WILES BISCUIT Co.. Long
Island City. oun March 6 will start
sponsoring a quarvter-hour daily pro-
gram of local news on WISV, Wash-
ington. Reginald Allen, staff announe-
er of the station. will be the commen-
tator. Newell-Emmett Co., New York.
handles the aceount.

R. L. WATKINS Co. New York
(Dr. Lyons toothpaste), on Feh. 27
started its fifth year of Backstage
Wife, dramatic serial heard five days
weekly on NBC-Red network. Black-
ett-Sample-Hummert, New York, han-
dles the account.

IRVING CAESAR, song-writer and
originator of the juvenile “safety song”
series featured nn Rudy Vallee's pro-
gram last season. on March 2 will
start a new campaign to make children
move safety conscious with a series of
quarter-hour weekly programs on
WMCA, New York.

Rural Ownershiy
Survey Published

Joint Committee Tabulation
Show Family Home Habits

PUBLICATION of the Joint Com
mittee Study of Rural Radio Own
ership and Use in the United State:
was completed Feb. 23 with the re
lease of Section 4, containing 8i
pages of statistical data on whicl
the conclusions and general tabula
tions [see BROADCASTING 19389 Year
book] contained in the first thred
sections were based. Major par
of the volume is devoted to a stud
of family availability by hour per
iods of the average weekday, Sat
urday and Sunday, for all rura
residents broken down first by tim«
zones, then by residence on farm:
or in villages, and finally by adults
adult males, adult females, girl:
from 12 to 18, boys from 12 to 18
and children from 5 to 12, eacl
sex and age group being analyzec
according to day, hour and resi
dence.

Because listening habits are the
result of both family home habit:
and program appeal, the investiga:
tors felt it desirable “to find ou
not only when rural listeners lis:
ten, but also when they are in ¢
position to listen, that is, wher
they are ‘at home and awake’.” Re.
sults show that throughout th«
country, at all hours from 9 a. m
to 10 p. m,, Monday through Fri
day, people are ‘“at home anc
awake” in two-thirds or more of
all rural radio homes, with the peak
hour being 7 to 8 p. m. (EST)
when 94.5% of rural families are
available. Peak for adult availabil
ity is between 6 and 7 p. m. in al
time zones except the Pacific
where the peak comes two hours
later. Other peaks occur from 7 tc
8 a. m. and at the noon hour in ali
time zones.

Results are presented with the
reservation that “so many farming
occupations center around the
barns and the homestead itselt
that members of the family may
well be ‘at home’ without necessar-
g_y heing fully accessible to the ra-

io.

Table on location of receiving
sets within the home shows that of
all sets 75.7% are located in liv-
ing rooms, 10.4% in dining rooms,
75% in bedrooms, 4.6% in Kkit-
chens, 0.5% in dens, libraries and
game rooms, and 1.3% elsewhere.
Second and third sets are located
principally in bedrooms.

Study was sponsored and vpub-
lished jointly by CBS and NBC.

WEAF-WJZ Spot Sales

MAURICE M. BOYD, NBC eastern
spot sales manager, has announced
that since the first of the year the
Eastern Division of NBC spot sales
had signed up nine new accounts
on WEAF and WJZ, New York.
Accounts are: Modern Food Proc-
ess Co., Philadelphia; Revlon Nail
Enamel Co., New York; Borden
Co., New York (Reid’s ice cream);
Chas. B. Knox Gelatine Co., Johns-
town, New York; Breakstone BEros.
Inc.,, New York; W. L. Douglas
Shoe Co.,, New York; Scott Paper
Co., Chester, Pa.; Gruen Watch
Co., Cincinnati; Morris Plan In-
dustrial Bank of New York.

BROADCASTING e Broadcast Advertising
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To write continuity the WLW way
requires a minimum of 10 full time continuity
writers . . . experienced, talented men capable
of creating all types of radio scripts. And
because their writing is better than average
... they have contributed greatly to making
the phrase...“produced in the studios of the
Nation’s Station” the hallmark of outstanding
radio production ... the reason WLW is the

only winner of TWO Variety Showmanship
Awards for program originations.

EDWARD CARDER

| P
'Y

DERICK WULFF

s ¥ :

JACK C. WILSON VAN WOODWARD

...these things too, we think

are part of the story of WLW
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A LARGE STATION SPEECH INPUT SYSTEM

THAT'S S4ez FOR SMALL STATIONS!

The RCA 76-B Consolette gives small
stations one of the most flexible
speech input circuits ever devised.
Purchase price, installation and op-
erating costs are unusually low. With
it small stations can have a high
fidelity system available in the past
only for large stations.

Built to control two studios, this RCA Con-
solette provides for simultaneous broadcast-
ing and auditioning, offering any combina-
tion of two-studio, remote line or turn-table
operation. Efficient in design, it simplifies
control booth arrangements and cuts time
and installation costs to a minimum. Ad-
ditional power supply units, meters, and
other accessories are eliminated.

The RCA 76-B can be used either in in-

A
COMPLETE
HIGH FIDELITY
SYSTEM
ot low cost:

dividual studio control booths or in one- or
two-studio layouts. You can originate tran-
scription programs in the booth itself and
bandle programs from remote points. You
can divide its six microphone and six line
inputs however you wish between two stu-
dios and the booth.

We will gladly supply you with further linforma-
tion without cost or obligation. Write today and
learn how this RCA Consolette offers small studios
reproduction fidelity comparable to de luxe systems
al a price amazingly low.

ADVANCED FEATURES!

Conveniently located operating controls. ..
Separate talk-back microphones with in-
terlocked switching to studios or remote
lines ... Heavy duty, double power supply
for external mounting on wall or loor makes
possible use of full-sized components with- .
out making console oversized . . . Rugged
mechanical construction with hinged chassis
for greater accessibility . . . Switches for
quick connection of complete emergency
amplifying channel . . . Large illuminated
VI meter recently developed to accurately
follow sound levels without causing operat«
ing fatigue . . . Plate current metering for
checking of tubes in program channel . ..
Attractive 2-tone umber gray finish—mod-
ern functional design . . . Factory wired,
tested, and guaranteed, this equipment
also offers many other features.

Use RCA tubes in your station—

Jor quiet, reliable performance

Badtail SGuipmen?

RCA manufacturing Co., Inc., Camden, N. J. + A Service of the Radio Corporation of America

Atlanta, 530 Citizens & Southern Bank Bldg.
Hollywood, 1016 N. Sycamore Ave.

SMRTER.

New York, 1270 Sixth Avenue
Dallas, Santa Fe Building

Chicago, 589 E. Illinois Street
San Francisco, 170 Ninth Street
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