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Architect of the Air
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When Mutual entered the network field, it bQilté'acco;ding to

a totally new set of broadcasting blue prints ® Mutval's

unique structure provided room for the independence of oper-
ation and maximum return that stations had always wanted.
And it gave advertisers a flexibility they had never befpre

enjoyed ® We are proud of the confidence of advertisers liké

Gillette, Wheeling Steel, and Emerson Radio in our broadcast-
ing sfructure, and of the confidence of station owners that
their Mutual franchises irf years ahead will bring even greater

rewards than in those past @ Five yeats and all is very well.

MUTUAL BROADCASTING SYSTEM - COAST TO COAST
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IN THE INTEREST OF PUBLIC HEALTH

KLZ conducts a daily early morning exercise

period, airs dozens of health education pro-
grams in cooperation with the state medical
society and department of health.

ACCENT ON YOUTH is made by KLZ with
special program material. Youth, in turn,
is regularly given its chince before KLZ
microphones. KLZ enthusiastically cooperates
with Denver public schools.
* Kk K

PUBLIC AFFAIRS are discussed frequently
over KLZ’s air. Below; Colorade’s Governor
Ralph L. Carr. Police, federal and state offi-
cials vigorously praise the service and coop-
eration of KLZ.

® For every fifteen minutes a sponsor buys
over KLZ he gets ten additional minutes of
showmanly service for which he is never
billed. This premium for sponsors comes
as the result of a scintilating array of sus-
taining features, both CBS- and KLZ-orig-
inating . . . programs that reflect the high
quality, interest and appeal of the most
costly sponsored program.

KLZ could not operate without its
revenue-producing programs. Neither
could it fulfill its obligation to serve the
public interest, convenience and necessity
of the Denver-Rocky Mountan area to the
fullest without the community service
features that have stamped it the Number
One station of the market.

Sponsors would not want it any other
way, either. For interest in KLZ built up
by its special events broadcasts, its com-
munity exploitation activity, its ahead-of-
the-wire news dissemination and its endless
contribution to the cultural, religious and
civic life has been positively and definitely
linked with well above average results for
advertisers in the Rocky Mountain area.

This premium for sponsors is off-the-
rate-card. But it is as much a part of KLZ
as its transmitter, its radiator or its studios,
It is another reason why the Rocky Moun-
tain area turns instinctively to KLZ to en-
tertain, to inform or to sell.
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ALWAYS AT THE SCENE of significant and
newsworthy events in the Denver region, KL.Z's
mobile unit here broadcasts from summit of
Mt. Evans (14,259 ft.) at opening of world's
highest motor highway.

CHURCHES AND RELIGIOUS GROUPS re-
ceive the generous cooperation of KLZ. From
Denver's great churches the regular pastors,
all members of the Denver Ministerial Alliance,
broadcast their Sunday services.

KLZ ELECTION COVERAGE has been so well
organized that its tabulations outstrip all other
media for speed and accuracy. This is charac-
teristic of the many thorough-going extra
services KLZ renders.

KLZ DRAMATIC GROUPS have long supplied
this region with outstanding and original pro-
ductions.
tion men together with able microphone per-
formers make top radio drama.

Talented staff writers and produc-
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CBS AFFILIATE + 560 KILOCYCLES

U~DER MANAGEMENT AFFILIATED WITH THE OKLAHOMA PUBLISHING COMPANY ++ PUBLISHER OF THg

Daiy OxLasomaN, THE TiMeEs AND THE FARMER-STOCKMAN ++ OwNER AND OPERATOR OF STATIONS

WKY,Okranoma City, anp KVOR, CoLorapo Springs ++ REPRESENTED BY THE KaTz AcEncy, Inc.
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Y the same token, it takes a network to get
volume in New England. The 18 stations
of the Colonial Network, operating in charted
areas teeming with trade, give sponsors the

advantages resulting from loyal, local station

listenership, and the friendly acceptance this in-

sures the year round.

These outlets exert potent influence in wide
circles of buying activity. United they comprise
one of the richest and most responsive markets
in America.

Colonial Network’s 18 stations provide in-
tensive local and comprehensive regional sales
contacts. This is the most effective low-cost

combination for selling New England.
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" You Get the BIG Haul
| with a Net .. ..

PO ™ ‘K&J‘_':?t:?“' -
T - -
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Gourteny General Semfoods Corporation

WAAB Boston WLBZ Bangor
WEAN Providence WFEA Manchester
. {Bridgeport LH fLowell
PiEe {Ncw Haven R | Lawrence
WTHT Hartford WNBH New Bedford
WNLC NewLondon WATR Waterbury
WSAR Fall River WLNH  Laconia
WSPR Springfield DG g
wWCou Lewiston
WHATI Greenfield Aubnen
WBRK Pittsfield WSYP Rutland

EDWARD PETRY
Sales

The

COLONIAL

& CO., INC.

National Representative

NETWORK

21 BROOKLINE AVE. BOSTON, MASS.

Published semi-monthly, 25th issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington, D. C. Entered as
second class matter March 14; 1933, at the Post Office at Washington, D. C., under act of March 3, 1879,
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THE RICHEST STAIE

IN

THE RICHEST COUNTRY

IN

THE WORLD

NOW COVERED BY
THE NEW YORK BROADCASTING SYSTEM

Opened September H, 1959

MEMBER STATIONS

Albany WABY New York . . . . . . WIN §*

Auburn . WMBO Rochester “ X e WSAY

Buffalo . WGR-WKBW Syracuse e e e WSYR
SRR T WIBX

Jamestown . WITN Utica
The advertiser has the option of using any independent New York station for origination.

All inquiries should be addressed to:

CARL CALMAN, General Manager

20 East 57th Street, New York, N. Y.

Phone: Plaza 8-33355

www americanradiohistorv com
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a cash register in the contro/ raom 7

® Almost . . . for amid the magic gadgets which
help WBBM experts shape a WBBM production
is the unseen presence of the cash register .
symbol of WBBM's credo that WBBM-produced
programs must not only entertain— they maust sell their
sponsors’ products.

And WBBM's programs do sell. How well? Take
a look at a few samples . . . a few of the many suc-
cessful programs conceived, developed, and produced
by WBBM.

THIS WBBM PROGRAM SELLS OIL AND GASOLINE. Half-hour drama-
tization of currenc events. Sponsor has just renewed for third
time, says, "Never before have we done any advertising in
this market to compare with this program in actual results.”

THIS WBBM PROGRAM SELLS AUTOMOBILES. 45-minute Sunday

music and variety show. Sponsor's product jumped from

" sixth to fourth place in Cook County one month after pro-

gram started, has shown increases each month averaging
150% over corresponding months of 1938!

THIS WBBM PROGRAM SELLS SOAP. Audience participation show.
New idea—WBBM's, of course. In six weeks got 10,000
new retail outlets for product in Chicago area. Proved so
successful advertiser has doubled radio time on WBBM with
two more WBBM-built programs.

THIS WBBM PROGRAM SELLS FURNITURE. Another audience partici-
pation program. Sponsor started six years ago, gives this
WBBM-built show major credit in growth of business to
twenty-two times original size.

THIS WBBM PROGRAM SELLS SEVEN PRODUCTS IN 25 MARKETS. Serial
drama. WBBM produced sustaining for six months, confident
of appeal. When finally sold, program moved one product so
well it is now used by advertiser to sell seven different prod-
ucts in 25 markets.

These programs, making sales for these advertisers
day after day, are typical of what WBBM-built pro-
grams can do for you, because WBBM’s program
department has the skill of tailor-making programs
to fit products, and then of making those programs
reach andiences. and sell merchandise.

Cash in on the experience of Chicago’s leading
advertisers. Before you buy any program, consult the
station with the largest string of audience and sales
successes in the middle-west . . . WBBM.

Represented nationally by RADIO w B B M

SALES: New York o Los Angeles 50,000 WATTS

Chicago o Detroit « San Francisco
Charlotte, N. C. o St. Louis CHICAGO’S CBS STATION

www americanradiohistorv com
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We were afraid they’d
be spoiled — but we

)

4L LLY
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When a great big beautiful thirty pound cake arrived for the members of the N BT BN ENELARE: TTE TRATES

WTIC Playhouse, we almost held out on them. So much all at once might go

to their heads. R S T

We didn’t — they loved it — and now they’re swinging into their eighth con- ® IN LISTENER POPULARITY BY 2 TO 1
) IN THE HARTFORD AREA

tinuous year. With over 800 performances behind them fan mail has piled up ® IN NUMBER OF NETWORK ADVERTISERS

past the 60,000 mark. And this with never a plug for fan mail nor an offer of ®iN NUMBER OF NATIONAL SPOT

ADVERTISERS

any kind.

If you ever baked a thirty-pound cake — or even thought about it — you’ll know W ii " ‘i

the New England housewife who baked this one thought a great deal of the
50,000 WATTS - HARTFORD, CONN.

Players and WTIC. The Station With the Friendly Audience

The Travelers Broodcasting Service Corporation

Member NBC Red Network and Yankee Network
This is just one of many, many instances that show what a friendly audience Representatives: Weed & Company

New York © Chicago Detroit San Francisco

WTIC offers any advertiser. 50,000 Watts means it’s a big one.

www americanradiohistorv com
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Foot Ball Survey:

On November 12, 1938,
the Ross Federal Research
Corporation conducted a sur-
vey during the University of
Michigan - Northwestern foot
ball game. The findings were:

57% Listening to WWJ
26% Listening to WJR
12% All Other Stations

5% No information

Such great preference leaves no
doubt about WW J’s coverage of the

ns S

Whet ¢ ¥ 00" 4 ence
s 1

and E. L. *Ty”? Tyson,
WW]J’s own nationally
known sports announcer
and commentator. The 1939
season will be the 13th that
WW] bas broadcast the
Tigers’ base ball games; the
15th that it has broadcast
the U. of M. foot ball games.

Here’s startling information for radio advertisers interested in sports
broadcasts: Exhaustive studies of listening habits of the Detroit radio
audience, conducted by the Wayne University Broadcasting Guild show
that WW ’s play-by-play base ball broadcast has a rating of 619! The
same studies show that WW J’s Sport Review, broadcast nightly at 6 P. M.
commands 539, of the listening audience! Another survey conducted
during the foot ball season of 1938 showed that 579, of all the listeners

were tuned to WW !

W

Natlonal Represeatatives

George P. Hollingbery Company

N New York 0 Chlcage

sports audience in Detroit,

- \Scn Francisco Atlanta

www americanradiohistorv com
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What with all the accent these

days on programs and talent, tive can perform, is to help g KBW —oommmmoeo e -~-Bofalo
lots of people are prone to simplify the time-buyer’s job woC

overlook the invaluable serv- —to be a clearing-house of ko

ices of the boys who buy the information on all the ever- WOWO.WGL __

time that the talent fills. . . . changing conditions which ST

For that, after all, is the first affect the intelligent purchase WTCN

and. most in.l}.)ortant part of of time . . . This is a function D St. Louis
L UG UL S to which we have set ounr- WEBL -8
Time-buying is a delicate art, selves. With fourteen good Southeast
requiring far more skill and  men and six efficient offices TSC oo Charloston
knowledge than is needed in all over the Nation, we can WPTF o Raleigh
buying almost any other type easily be your scounts, your oR

of merchandise. And it’s a  reporters, your loyal “eyes Southwest

job in which the best men are and ears” for the whole field oA T e
the most grateful for really of radio KTUL o Tulea
constructive help. ) Pacific Coast

To our minds, one of the  What sort of a problem is P —
most important functions that bothering you, now? 37 Scattle-Tacoma

A

v

e

Thownopylsa!

any radio-station representa-

Exclusive Representatives:

FREE & PETERS, Inc.

(and FREE, JOHNS & FIELD, INC.)
Picueer Radic Station Rewrnesentatives
LOS ANGELES

650 S. Grand Ave.
Vandike 0569

ATLANTA
617 Walton Bldg.
Jackson 1678

NEW YORK
247 Park Ave,
Plaza 5-4131

DETROIT
New Center Bldg.
Trinity 2-8444

SAN FRANCISCO

One Eleven Sutter
Sutter 4333

CHICAGO
180 N. Michigan
Fraoklin 6373

wwWw americanradiohistorv com
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NAB Creates $1,500,000 Music Project

By

SOL TAISHOFF

Opens War on ASCAP by Approving Plan for Industry to
Own Corporation Providing Independent Music
* BY UNANIMOUSLY approv-

ing a $1,500,000 fund to es-
tablish its own supply of
music, an embattled broad-
casting industry Sept. 15 of-
ficially declared war on the
American Society of Compos-
ers, Authors & Publishers,
virtual monopoly of the music
industry. Action came at the
special convention of the NAB
at the Palmer House, Chicago,
when some 250 broadcasters
by voice vote authorized es-
tablishment of a new corpora-
tion in which broadcasters
would hold all of the stock.

An all-inclusive plan where-
by the industry—NAB mem-
bers and non-members alike—
will pledge to the corporation
a fund made up of 504 of
their payments to ASCAP in
1937, was approved. Probably
to be known as Broadecast Music
Inc.,, the new corporation would
create an independent and competi-
tive supply of music, both in sheet
form and transcribed, as well as
acquire existing publishing houses,
encourage independent composers
and develop public domain sources
while existing transcription com-
panies foster tax-free music.

There were 290 registrants at the
convention [see pages 81 and 85 for
full list].

Devised by Kaye

The ambitious project adopted
was based upon the plan devised by
Sydney M. Kaye, New York at-
torney retained by NAB last
month, in collaboration with the
NAB Copyright Committee and as
revised by the NAB board in pre-
convention sessions. Because the
stock issue must be registered with
the Securities & Exchange Commis-
sion, actual setting up of the cor-
poration and issuance of stock sub-
seriptions will not commence for
about a month.

The plan envisages retention of
executive personnel from the mu-
sic publishing field. Neville Miller,
NAB president, who engineered the
campaign, will serve as its presi-

dent in the interim. Everett E.
Revercomb, NAB auditor, tempo-
rarily will serve as secretary and
treasurer until a paid executive is
employed.

Other directors of the corpora-
tion, authorized in the resolution
adopted unanimously by the con-
vention, will be Walter Damm, vep-
resenting newspaper - owned sta-
tions; John Elmer, representing in-

dependent stations; Edward Klau-
ber, representing CBS; Lenox R.
Lohr, for NBC; Samuel R. Rosen-
baum, for Independent Radio Net-
work Affiliates, and John Shepard
3d, for regional broadeasting sta-
tions.

The resolution, presented to the
convention by George W. Norton
Jr., president of WAVE, Louisville,
and a member of the board, out-

lined the purpose of the plan. It
brought out that an adequate mu-
sie supply is essential to the indus-
try and that efforts of the NAB
Negotiating Committee since last
May to bargain with ASCAP on a
fair basis had proved futile. Since
ASCAP had refused to indicate its
demands and since threat had been
made to exact concessions in ad-
vance, the resolution stated it was
concluded that the NAB should
form the separate corporation as a
means of introducing competition
in radio and of assuring an ade-
(Continned on Page 84)

Board Orders Code Eftective Oct. 1

Appoints Commiittee to
Enforce Voluntary

Restrictions

THE RECENTLY adopted NAB
code [BRoADCASTING, July 15] will
become effective Oct. 1, it was an-
nounced by the board of directors
of NAB following an all-day ses-
sion at the Palmer House, Chicago,
Sept. 13. The board instructed
Neville Miller, NAB President, to
appoint a committee fully empow-
ered to interpret and enforce the
code throughout the industry. The
complete resolution read:

Resolved that the Code of the NAD
adopted by the 17th Amnual Conven-
tion of the Associntion become Tully
eftective Oct, 1, 1934, except as i1 nay
apply to existing commercial conbrners
which shall be prexpocted for their dn-
ration hut provided they do not ran
for more than one year from Oct, 7,
1934,

The Code Complinnee  Committee
shall immediately make itself available
to resolve doubts of broadeasters as to
whether proposed new  business eon-
forms or can be mude to conform to
the Code.

New business, competitive with ex-
isting accounts, may be aceepted with
the same length of commercial copy as
ix pormitted to the existing accounts,

Edgar L. Bill, president of
WMBD, Peoria, was named chair-
man of the code compliance com-
mittee. Ed Kirby, NAB public rela-
tions director, will serve as commit-
tee secretary. Other members in-
clude members of the group which
drafted the self-regulation code last
summer. They are Lenox R. Lohr,
NBC president; Edward Klauber,
CBS executive vice-president; T. C.
Streibert, WOR-MBS vice-presi-
dent; Walter J. Damm, WTMJ,

BROADCASTING e Broadcast Advertising
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Milwaukee; Ed Craney, KGIR,
Butte; Karl C. Wyler, KTSM, EI
Paso; Samuel R. Rosenbaum,
WFIL, Philadelphia. Two addition-
al members will be named later by
President Miller in lieu of Paul W,
Morency, WTIC, Hartford, and
Herb Hollister, KANS, Wichita,
who served on the orviginal code
group, but who, as members of the

CODE COMPLIANCE vresponsibili-
ties will come under the direction of
Edgar L. Bill, president of WMBD,
Peoria, and a leader in the self-
regulation movement. Mr. Bill was
designated by the NAB Board as
chairman of the Committee on

Audience Relations, which will
supervise handling of code com-
plaints. Secretary of the Commit-
tee will be Ed Kirby, NAB public
relations dirvector.

NAB board, cannot qualify. The
board itself will sit as a sort of
“court of appeals” over the code
compliance committee.

Children’s programs, controvey-
sial public issues, educational
broadcasting, news, religious broad-
casts and length of commercial
copy all are regulated under the
code. Restricted is such advertising
as spiritous or “hard” liquor; prod-
ucts the sale of which constitutes
a violation of law; fortune-telling,
mind-reading, etc.; schools offering
questionable or untrue promises of
employment to induce enrollment;
matrimonial agencies; offers of
“homework” by any but responsible
firms; dopesters, tipster and race
track publications; all forms of
speculative finance; cures and prod-
ucts claiming to cure; advertising
statements or claims known to be
false or deceptive; continuity de-
scribing, repellently, any functions
or symptomatic results of disturb-
ances, or relief granted such dis-
turbances through use of any prod-
uct; unfair attacks on others; mis-
leading statements or comparisons
of price or value.

“The code is moyre than an ex-
pression of radio policy,” said Mr.
Miller. “It is an outstanding exam-
ple of voluntary industry self-reg-
ulation, conceived and executed in
the public interest.”

Attended by all 23 members of
the board, the session was devoted
to code discussion throughout the
morning. In the afternoon copy-
right problems held the floor, with
the board in consultation with Syd-
ney M. Kaye, special copyright
counsel and coordinator, and Stuart
Sprague, who has been retained to
assist him,

September 15, 1939 « Page 9
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WNEVW Licensed
For RCA Records

Pays $300 a Month Fee for
Victor, Bluebird Disecs

FIRST application of the right of
a manufacturer of phonograph rec-
ords to control the use of his rec-
ords in broadcasting occurred Sept.
6, when RCA Mfg. Co. issued a
license covering such use of Victor
and Bluebird records to WNEW,
New York, which accepted the li-
cense. Action followed serving of
the station with the injunctions
against broadcasting these makes
of records without permission
which Justice Leibell of the Feder-
al Court in New York had granted
to RCA [BROADCASTING, July 15,
Aug. 1].

Decca Serves Notice

Also on Sept. 6, Decca Records
served WNEW with a notice re-
questing the station to discontinue
the broadcasting of any Decca discs
on that date, under threat of legal
action if the station rejected the
request. In accordance with this
edict, WNEW immediately with-
drew all Decca records from its col-
lection for use on programs of re-
corded music. Decca has taken no
further steps against other broad-
casters as yet. And although Jack
Kapp, president of Decca, on Aug.
10 advised all stations that his com-
pany was preparing a licensing
agreement [BROADCASTING, Aug.
15], this has not yet been issued.
Neither has RCA proffered its li-
cense to any broadcasters other
than WNEW, having agreed to a
request from the NAB to withhold
such action until Dec. 1 [BROAD-
CASTING, Sept. 1].

As a Class A station under the
terms of the RCA license, published
in full in the Aug. 15 BROADCAST-
ING, WNEW will pay RCA a
monthly fee of $300 for the privi-
lege of broadcasting Victor and
Bluebird records on its Make Be-
lieve Ballroom and Milkman's Mati-
nee programs, consisting almost en-
tirely of phonograph records and
taking up some mine hours a day
of the station’s 24-hour broadeast-
ing schedule. National Assn. of
Performing Artists, which on Aug.
19 notified RCA that NAPA would
“legally resist” all RCA efforts to
enforce its licensing proposal, has
taken no steps.

Advertised Brands Week

TO HELP promote Nationally Ad-
vertised Brands Week, Sept. 15-25,
the three networks are presenting
sgecial broadcasts featuring details
of the drug industry. NBC on Sept.
17 will present Health and Beauty,
Inc., contrasting the modern drug
store of today with apothecary
shops of olden times. Robert L.
Swayne, editor of Drug Topics, will
discuss the industry on CBS Sept.
19, and on Sept. 22 Dave Driscoll
and Al Josephy will devote the
Welcome Neighbor program on
MBS to the industry.

Fourth Fight Broadcast
ADAM HATS, New York (chain
stores), on Sept. 23 will sponsor the
fourth in the series of 1939-40 boying
matches on NBC-Blue when Sam
Taub and Bill Stern describe the 15-
round return bout for the world’s
light heavyweight championship be-
tween titleholder Bill Conn and former
champion, Melio Bettina.

Page 10 o September 15,

Blue Affiliates and NBC Sales Chiefs
Discuss Problems at Chicago Session

VANGUARD of the NAB con-
vention, approximately 70 repre-
sentatives of the NBC Blue net-
work, including NBC executives
and station managers, in their first
joint get-together met at the Pal-
mer House in Chicago Sept. 12 in a
one-day session to discuss Blue
Network problems and progress.

Headed by Niles Trammell, ex-
ecutive vice-president, the NBC
delegation included Frank M. Rus-
sell, vice-president; Don E. Gilman,
vice-president; William S. Hedges,
vice-president; Sidney N. Strotz,
manager, Central Division; Keith
Kiggins, director, Blue Network;
Ken R. Dyke, director of sales pro-
motion; John H. Norton Jr., Blue
Network station relations; E. P.
H. James, sales promotion man-
ager; Harry C. Kopf, Central Di-
vision sales manager; Ken Carpen-
ter, Central Division Blue network
sales manager; Robert Saudek,
New York sales; A. A. Schechter,
special events manager,

Station Representation

The station representation in-
cluded John A. Holman, WBZ-
WBZA; John Shepard 3d, for
WEAN and WICC; Samuel R. Ros-
enbaum and Roger Clipp, WFIL;
Kenneth H. Berkeley, WMAL;
Harry C. Wilder, WSYR; William
Fay, WHAM; R. Thompson,
WEBR; Sherman D. Gregory,
KDKA; H. K. Carpenter, WHK;
George W. Trendle and H. Allen
Campbell, WXYZ; W. C. Swartley,
WOWO; Burridge D. Butler and
Glenn Snyder, WLS; Robert T.
Convey, KWK; Luther Hill, WMT;
C. T. Hagman, WTCN; Gardner
Cowles, KSO; Vernon H. Smith,
WREN; Campbell Arnoux, WRTD;
Harold E. Smith, WABY; George
F., Bissell, WMFF'; Charles Denny,
WJTN; Harold F. Gross, WJIM;
Roy Radner, WIBM; Dan E. Jayne,
WELL; Howard M. Loeb, WFDF;
Earl E, May, KMA; C. W. Cork-
hill, KSCJ; Henry P. Johnston,
WSGN; Lambdin Kay, WAGA;

Charles P. Manship, WJBO; Har-
old V. Hough, KTOK and WBAP;
John I. Prosser, KTHS; C. B. Locke,
KFDM; William D. Pyle, KVOD;
Harrison Holliway, KECA; Thom-

THESE NBC chieftains headed the first get-together of NBC Blue Net-

as E, Sharp, KFSD; Birt F. Fisher,
KJR; W. Cary Jennings, KEX;
Loren L. Watson, WBAL; Dewey
H. Long and Dick Ruppert, WSAI.
Covering Europe

The morning meeting was high-
lighted by special features and de-
partmental analyses of Blue net-
work activity; the afternoon, by
roundtable discussions of sales,
promotion, programs and merchan-
dising.

In a surprise shortwave broad-
cast from three European capitals,
direetly following Mr. Trammell’s
welcoming talk, NBC European
correspondents deseribed behind-
the-scenes activity in covering the
continent. Talking with Abe
Schechter, special events director,
stationed at the Palmer House,
Fred Bate in London explained his
method of keeping NBC listeners
posted on the British Empire. From
Paris, Paul Archinard described
pickup points in the French capital.
Max Jordan in Basle, Switzerland,
discussed Swiss mobilization and
broadcast wire problems.

comic motion picture titled
“Blue Horizons”, satirizing NBC
Blue executives, station managers
and sponsors, enlivened the movn-
ing meeting.

In a series of short addresses,
Mr. Hedges traced the history and
growth of the Blue Network from
its inception in 1926; Mr. Strotz,
formerly program director of the
Central Division, discussed its pro-
gramming; Ken Dyke developed its
sales story.

Numerous network and station
problems were aired in the after-
noon, with a number of station ex-
ecutive programming suggestions
retained for further consideration
by John F. Royal, vice-president in
charge of programs. Station execu-
tives pledged cooperation in mer-
chandising network commerecials as
aggressively as local commercials.
Unanimously adopting a resolu-
tion by Harry C. Wilder, the group
agreed to hold similar meetings at
six-month intervals. Closing the
day, Dewey H. Long and Dick Rup-
pert, WSAI, made a presentation
of the merchandising activities of
their station.

work officials and station managers held Sept. 12 at the Palmer House,
Chicago. Seated (1 to r) are Sidney Strotz, manager, Central Division,
Chicago; Don Gilman, vice-president in charge of Western Division, Hol-
lywood; Niles Trammell, executive vice-president, New York; William
S. Hedges, vice-president in charge of station relations, New York. Stand-
ing (1 to r) Keith Kiggins, director, Blue Network; Frank M. Russell,
vice-president in charge of NBC’s Washington office.

1939

Coast Dramatic Series
May Become Nationwide

SUSSMAN, WORMSER & Co,
San Francisco (S&W food prod-
ucts), on Sept. 27 will shift its tima
for I Want « Divorce, West Coast
dramatic series, from Fridays t»
Wednesdays on eight CBS Pacifi:
Coast stations, with reports heard
that the show may start QOct. 8 on
a national basis on NBC-Red un-
der cooperative sponsorship of th:
Food & Beverage Broadcasters
Assn.

The NBC broadcast, to originate
from Hollywood, would be heard
Sundays, 3-3:30 p. m. (EST), with
rebroadcast at 4 p. m,, while S&W
sponsorship would be for Wednes-
days, 7 to 7:16 p. m. (PST), on the
Pacific Coast stations, in addition
to 9 others from Salt Lake City
west, with an Australian broadecas:
continuing as a separate unit. The
S&W firm has sponsored the pro-
granm on the Pacific Coast for the
last two years and will continue
sponsorship on CBS.

The cooperative group mentionec

as sponsor of the NBC series in-
cludes Seeman Bros., New York;
Sprague Warner, Chicago; Lee &
Cady, Detroit; Martin L. Hall Co..
Boston; General Grocer Co., St.
Louis and Morey Mercantile Co..
Denver. The group is reported to
have signed for 89 weeks with nc
cancellation coverage, with an op-
tion for an additional 13 weeks eve-
ning time during summer months.
Although NBC states that negotia-
tions have not been completed, it
has said that if the plan goes
through, the participating com-
panies would sponsor it in their in-
dividual sections of the country.
Emil Brisacher & Staff, San Fran-
cisco, is in charge of the national
broadcast, although sponsors’ in-
dividual agencies prepare territor-
ial commercials and participate in
commissions.

Affiliates’ Time Plan

PROPOSALS advanced by NBC of-
ficials whereby additional time
might be made available to basic
Blue outlets were construed as in-
adequate by basic Blue owners at
a meeting held Sept. 13. It was
decided that Samuel R. Rosenbaum,
president of WFIL, Philadelphia,
should confer with Mr. Trammell
in the hope of procuring relaxa-
tion of affiliation agreements to
permit more open time. Blue out-
lets originally suggested that every
other hour around the clock be
optioned to NBC in lieu of the ex-
isting arrangement in order that
other schedules might be accommo-
dated. The majority of the basic
Blue outlets also are affiliates of
MBS.

National Tea’s Musico

NATIONAL TEA Co., Chicago, on
Sept. 22 starts Musico, half-hour
weekly musical quiz show, on WGN,
Chicago. The show has been tested
on WROK, Rockford, Ill., during
the last two months and may soon
be expanded to other stations. It
is understood that Kroger Baking
and Grocery Co., Cincinnati, will
sponsor the show in markets where
National Tea has no distribution.
H. W. Kastor & Sons Adv. Co.,
Chicago, handles the account.
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-Voluntary Plan for War News Is Adopted

Normal Schedules
Form Basis of
Method

WITH ASSURANCES from
the White House itself that
there is no intention of mo-
lesting broadcasting, barring
possible extreme provocation,
the broadcasting industry has
voluntarily adopted methods
of handling war news cover-
age which appear to have won
general approbation.

Although it is handling its
first war assignment, the in-
dustry, under the leadership
of the networks and the NAB,
has assumed the responsibil-
ity of handling news broad-
casts of the crisis through full
cooperation with the Federal
authorities. Rules adopted by
the three major networks, at
meetings in New York during
the week of Sept. 5, were pre-
sented Sept. 11 to the special
FCC committee headed by Chair-
man James Lawrence Fly so as to
keep the FCC informed of indus-
try action. Providing generally for
a return to normal schedules, the
rules are sufficiently broad to per-
mit adequate coverage of develop-
ments abroad with every safeguard
invoked to avoid the spread of mis-
information or the provocation of
undue excitement.

May Hear Further Discussions

Following the meeting at the
FCC Sept. 11, attended by officials
of the three networks, NAB Presi-
dent Neville Miller and the FCC
committee comprising Chairman
Fly, Thad H. Brown, and T. A. M.
Craven, it was announced that fur-
ther informal discussions will be
held with the FCC as conditions
warrant. The FCC members were
unanimous in the view that the in-
dustry, by and large, had rendered
“an important public service in
broadcasting news and cominent on
war conditions.”

The broadcasters’ committee did
not seek FCC approval or disap-
proval of the procedure it had
adopted in war coverage but simply
sought to keep the FCC informed
fully on developments. Any other
course, it was felt, might be inter-

‘ preted as inviting censorship.

WMCA Case Serves Notice

Citation of WMCA, New York,
by the FCC on Sept. 12 to show
cause why its license should not be
revoked for intercepting secret
British and German code communi-
cations, was the first punitive step
taken by the FCC growing out of
the crisis [see page 14]. Alleging
violation of the Communications
Act itself, the FCC served notice
that it will take forceful and dras-
tic action against stations which
transgress either the law or the
neutrality proclamations issued by
President Roosevelt at the outbreak
of hostilities.

-
i

e

TO KEEP POSTED on broadcasting’s war coverage, members of the
FCC committee designated to appraise this work met Sept. 11 with an
industry committee which advised it of policies voluntarily invoked to
prevent “unneutral” broadecasts or the spread of belligerent propaganda.
Seated, left to right, are Thad H. Brown, Chairinan James Lawrence Fly

. M. Craven, FCC committee members. Standing (I to r) Alfred

and T. A M

J. McCosker, chairman of board of MBS and president of WOR; Edward
Klauber, CBS executive vice-president; Niles Trammell, NBC executive
vice-president; Neville Miller, NAB president. Also present were F. M.
Russell, NBC Washington vice-president; Harry C. Butcher, CBS Wash-

ington vice-president; and William B. Dolph, general manager of WOL,
and MBS Washington representative, all of whom joined in discussions.

Stephen T. Early, secretary to
the President, on Sept. 12 said he
was particularly impressed by the
action of the major networks in
adopting a war news policy. He
pointed out that the action came
entirely from the broadcasters and
was not “prompted” by any sug-
gestion from the Government. Si-
multaneously, Mr. Early made a
second statement within a week dis-

claiming any intention of Govern-
ment censorship of radio.
Alluding to a statement by Sen-
ator Borah (R-Ida.), that *“con-
stant suggestions about censorship
of the press, of the radio and shut-
ting off debate” had been made, Mr.
Early asserted these reports of
censorship were‘“bogey men”.While
he did not mention the Idaho Sen-
ator by name, Mr. Early reiterated

that the Government “wants no
censorship of the press or of radio
and would like very much if a par-
ity could be established between
them in the collection and dissemi-
nation of news and in the diserim-
ination of news.”

He added that the two news dis-
seminating agencies—radio and
press—should operate in conform-
ance with the proclamations of
United States neutrality. He said
not only does the Government not
desire censorship but there had
been no increasing suggestions of
such censorship coming from the
Government.

No Censorship in Sight

After calling at the office of Mr.
Early Sept. 12, Harry C. Butcher,
Washington vice-president of CBS,
said he had telephoned Senator
Borah inviting him to discuss neu-
trality over that network. The Sen-
ator, he asserted, told him he had
received a similar invitation from
NBC

“This shows that there is no cen-
sorship and that radio is function-
ing as normal,” Mr. Butcher as-
serted. “This country has imposed
no censorship and we don't think
there is going to be any.”

The war coverage arrangement,
agreed to by the major networks
and concurred in by President Mil-
ler, maintains a competitive ele-
ment among the networks. It grew
out of conferences in New York at-
tended by the heads of the major
networks. It was concluded that
schedules should be disrupted as
little as possible, in contrast to the
first days of the European conflict,
when commercial commitments

(Continued on Page 76)

Text of Major Networks’ War Coverage Agreement . . .

Following is the full text of
the arrangement veached by
CBS, NBC and MBS on war
broadcasts, made public Sept.
11 by NAB President Neville
Miller:

EVERY effort consistent with the
news itself is to be made to avoid
horror, suspense and undue excite-
ment. Particular effort will be made
to avoid suspense in cases where the
information cnusing the suspense is of
no particular use to the listener, For
example, news of air raid alarms
should not be broadeast until we ac-
tunlly learn whether or not there has
been an air raid. Also. we will avoid
deseriptions of hypothetical horrors
which have not actually occurred. such
as discussing the things that might go
on if another ship were to be tor-
pedoed. In all broadcasts about the
plizht of refugees, the number of
killed and wounded, and so on, we
will use our best news judgment and
try to avoid undue shock to the ra-
dio audience, without taking upon our-
selves an unjustifiable responsibility
for concealing how bad the war really
is.

Broadcasters will make every effort
to he temperate, responsible, and ma-
ture in selecting the manner in which
they mnke the facts of war and its
attendant circumstances known to the
audience.

Broadeasters will, at all times. try
to distinguish between fact, official
statement, news obtained from re-
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sponsible official or unofiicial sources,
rumor, nnd matter taken from or con-
tained in the foreign press or other
publications. so that, by reporting and
identifying these sources, we can help
the radio audience as much as pos-
sible to evaluate the news brought to

it.

The radio audience should be clearly
informed that the news from many
sources. whether it be press bulletins
or direct broadcasts. is censored and
nmust be appraised in the light of this
censorship.

Broadcasts from Europe

Broadeasters will designate, if they
choose, broadeasts of news and news
analysis, either or both, from Europe
at such intervals as they individual-
ly deem to be desirable. It is advisable
that these broadeasts be by Ameri-
cans a8 far as possible, and that each
individual broadcaster instruct the per-
sons he employs, either permanently
or temporarily, in the general prin-
ciples set forth here. Insofar as Kuro-
pean broadcasts contain news analy-
sis, they are to conform to the defi-
nition of news analysis hereinafter
set forth.

Speeches by foreigners from abroad,
public proclamations and statements
and like matter are to be handled by
each individual broadcaster in such
manner as he deems best to serve his
audience, but it is essential that fair-
ness to all belligerents be maintained
and that this phase of the operations
be carried out in such a way that the

American audience shall be as com-
pletely and fairly informed as pos-
sible.

Broadcasters recognize that, if they
do not handle the war with complete
responsibility toward the Ameriean
people, and if they deviate from these
principles. they run the risk of in-
volving all other broadeasters in the
consequences of their acts. The opera-
tion of these principles should include
at all times a strong responsibility
toward the industry as a whole.

If broadcasts become available from

of battle, bombhed areas, air-raid
shelters, refugee camps and so on,
hroadcasters will not deprive the au-
dience of the ability of radio to give
them first-hand information, but will
use taste and judgment to prevent
such broadecasts from being unduly har-
rowing.

Propaganda from Europe

If broadcasters put on propaganda
disseminated by radio stations or the
press of BEuropean countries or dis-
tributed by these countries in any
other manner, each will be guided by
his own news judgment and endeavor
to label precisely the source of the
material, and to do this sufficiently
often so that no reasonably careful lis-
tener is likely to be misled. and he will
also be governed by the same rules of
fairness in presenting all sides, though
not necessarily in the same broadcast,
nor need this judgment be a quantita-
tive one. In this conneection, it is re-

(Continued on Page 88)
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New Organization
Begun at Chicago
By Independents

Directors Named with Lafount
President, Thomas Secretary

ACTING for further unity within
the broadcast station field, the
National Committee of Indegendent
Broadcasters, meeting in Chicago
Sept. 14, voted to reorganize as
National Independent Broadcasteys
Inc. and affiliate with NAB, sub-
ject to the approval of that body.

With this action NIB follows the
lead of the Clear Channel Group
and Independent Radio Network
Affiliates in enlisting under the As-
sociation banner.

The new NIBI will be set up as a
non-profit organization whose mem-
bership will include independently
owned and operated radio stations
not regularly affiliated with a ma-
jor network, defined as NBC, CBS
and MBS, plus such other stations
as are approved by the board of
directors of NIBI.

Lafount Named President

Officers elected were H. A. La-
fount, WOV, New York, president;
Edward A. Allen, WLVA, Lynch-
burg, Va., vice president, and Lloyd
Thomas, KGFW, Kearney, Neb,,
secretary-treasurer. Mr. Thomas’
office will be headquarters for the
time being, The 17 district directors
clected are:

Districts 1, Stanley Schultz,
WLAW, Lawrence, Mass.; 2, Har-
old A. Lafount, WOV, New York;
3, Frank Smith Jr., WWSW, Pitts-
burgh; 4, Edward Allen, WLVA,
Lynchburg, Va.; 5, Maurice Cole-
man, WATL, Atlanta: 6. Jack
Draughon. WSIX, Nashville; 7,
Jack R. Howard, WCPO, Cincin-
nati; 8, James Hopkins, WJBK,
Detroit; 9, Ralph Atlass, WJJD,
Chicago; 10, Edgar Shutz, WIL,
St. Louis; 11, Gregory Gentling,
KROC, Rochester, Minn.; 12, K.
Pyle, KFBI, Abilene Kans.; 13,
James R, Curtis, KFRO, Loneview,
Tex.; 14, Frank Hurt. KFXD,
Nampa, Idaho; 15, Arthur West-
lund, KRE, Berkeley, Cal.; 18, Leo
Tyson. KMPC. Los Angeles; 17,
Tom Symons, KXL, Portland, Ovre.

Membership to NIBI will not be
limited to NAB stations, but all
board directors and officers are re-
quired to belong to the NAB. They
will be elected annually at NIBI
distriet meetings.

The reorganization embodies
dues to be paid by each NIBI sta-
tion monthly based on annual in-
come after agency commission is
deducted. Stations with annual in-
comes under $20,000 will pay $3
per month; from $20.000 to $30,000,
$4 per month; from $30,000 to $50,-
000, $5 per month; from $50,000 to
$75,000, $7.50 per month; from
$75,000 to $100,000, $10 per month;
$100,000 and over, $15 per month.

Reorganization sentiment ap-
peared during the morning session
of the NIB meeting, which was
attended by about 60 independent
broadeasters, many attracted by a
letter mailed to each independent
station manager Aug. 29 by Mr.
Lafount emphasizing the need of
unified plans. Near the conclusion
of the morning period Mr. Lafount
appointed a committee of seven to
draw up recommendations for the
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NAB Sales Managers Reorganize Group
And Hear Plans for Advertising Bureau

REORGANIZATION of the NAB
Sales Managers’ Committee was
voted in Chicago Sept. 14. Craig
Lawrence, of the Iowa Broadcast-
ing System, retiring chariman of
the committee, discussed plans for
the coming year and introduced
Sam Henry, of the NAB Bureau of
Radio Advertising, who outlined the
bureau’s proposed work,

It was agreed by committee mem-
bevs that the NAB executive board
be asked for mileage expenses thus
giving the Sales Managers’ Com-
mittee equal status with other NAB
comniittees. Under the rules of
procedure, Neville Miller, NAB
president, will be asked by Mu.
Lawrence to appoint a new chair-
man who in turn will appoint the
members of the Sales Managers’
Committee for the coming year.
Some districts complained that they
had not been well represented in
the present committee and a list of
possible appointees was drawn up.

Department Store Study

Mr. Henry, who was recently ap-
pointed to the Bureau
[BROADCASTING, Sept. 1], told of
the studies being conducted in the
fields of local and national adver-
tising. The study of the use of ra-
dio by department stores has been

formation and operation of the
NIBI. Their suggestions were car-
ried before the afternoon session,
and adopted with minor changes,
section by section.

The committee, headed by Mr.
Thomas, included Edward A. Allen,
WLVA, Lynchburg, Va., Deitrich,
Dirks, KTRI, Sioux City, Iowa,
Edgar Shutz, WIL, St. Louis, Ar-
thur Westlund, KRE, Berkeley,
Cal., E. A. Alburty, WHBQ, Mem-
phis, Frank E. Hurt, KFXD, Nam-
pa, ldaho.

'urposes of NIBI

The purposes of the proposed
NIBI, according to Mr. Thomas, are
not to represent any individual
station unless specificatly requested
to do so, but rather to function on
behalf of the entive membership
or groups of members. It intends to
work in closest harmony with NAB
and to attract non-NAB stations
within the Association.

The basic duties of the NIBI
were described as (1) legal repre-
sentation with counsel to be re-
tained on behalf of the group, (2)
copyright assistance, (3) assisting
stacions in transcription and record
problens, (4) public relations work,
(5) preparation and dissemination
of reports on NIBI activities.

NIBI dues will be utilized in the
performance of these activities,
plus others that may be added. A
nominal salary to be determined by
the boavd of dirvectors will be paid
to the secretary-treaswrer.

Following completion of its reox-
ganization plans a committee of
three members of the NAB Board
of Directors appointed at the At-
lantic City Convention by Neville
Miller, NAB president, will con-
sider its request to affiliate with
NAB and veport to the complete
board for final action. The com-
mittee is composed of John Elmer,
WCBM. Baltimore, Gene Dyer,
WGES, Chicago and John A, Ken-
nedy, WBLK, Clarksburg, W, Va.

1939

completed, he said, and will soon
be issued to stations at 10c per
copy. More than 200 stations have
written the bureau for copies of the
various studies, he added.

He analyzed the sale of local time
in campaigns soon to be conducted
by the air transport, life insurance
and drug industries, An informal
bulletin service wiil soon be started
to help stations sell local time, Mr.
Henry said. The complete report
of Dr. Herman Hettinger, radio
advertising analyst of Pennsyl-
vania U., which was discussed at
the recent NAB Convention in At-
lantic City, will soon be published
by the NAB, according to Mr.
Henry. The report is an analysis
of station sales set-up.

Ed Kirby, of the NAB, told the
committee of the NAB’s work in
explaining radio advertising to var-
ious national consumer research
groups. The U. 8. Department of
Agriculture is presently investigat-
ing consumer groups who have been
outspoken against radio advertising
and advertising in general, he said.
He outlined plans for selling the
values of radio advertising to social
clubs and various women’s organi-
zations,

The problem of various compan-
ies who insist that local distribu-
tors use their funds exelusively for
newspaper advertising was dis-
cussed by the committee. The NAB
Bureau of Advertising is also con-
tacting those advertisers who have
insisted on “free offers” privileges
on the air, it was disclosed. In the
majority of cases these advertis-
ers spend money for newspaper ad-
vertising, the committee was told
by the NAB representatives, Exor-
bitant merchandising schemes that
some advertising agencies are in-
sisting on, and the problem of too
many free announcements were dis-
cussed,

In addition to Mr. Lawrence, Mr.
Kirby and Mr. Henry, those at-
tending the meeting included C. C.
Caley, WMBD; Frank Bishop,
KFEL; W. R, Cline, WLS; E. Y.
Flanigan, WSPD; Les Johnson,
WHBF ; Charles Atterbery, KCKN;
Arthur Bright, KFBY; Leonard
Reinsch, WHIO,

£ & G Buys Wester Show
PROCTER & GAMBLE Co., Cin-
cinnati, has bought a five time a
week serial program titled The
Right to Happiness, produced by
Carl Wester Agency, which is re-
ported to start on NBC-Blue Oct.
16 in the 11:15 a.m. period now oc-
cupied by Vie & Sade for Crisco.

—
e ~
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Kansas City Star

“Don’t hother me now, Ed—-DiMaggio
18 #p with the bases loaded !

MPPA Test Suait
Planned by NBC-

Thesaurus Subscribers May
Continue to Use Service

A TEST suit to clarify the relaticn
between music publishers, recori-
ing companies and broadecasters
will be started shortly between
NBC and one of the publishers rep-
resented by Harry Fox, former
manager of the Music Publishers
Protective Assn.,, an agent fcr
most MPPA publishers in handling
recording rights.

Announcement of the suit was
made by NBC Sept. 15 following
seven days of negotiations between
Mr. Fox and A. L. Ashby, generzl
counsel of NBC. Until the suit has
been settled, subsecribers to NB!
Thesaurus library service mav
“‘continue playing Thesaurus selec-
tions on sustaining or sponsorel
programs as heretofore”.

The dispute between NBC an.
MPPA is based on section le of thz
Copyright Act, the section on com- ©
pulsory licensing which says afte:
a publisher gives permission to re-
cord a number to one record manu-
facturer, he must give it to all such
manufacturers at a price not to ex-
ceed 2¢ a side. NBC is questioning
the right of a publisher to charge
more than the stipulated 2¢, o
trifling sum in comparison with the
present charges by transcribers.

«

Rescinds Warning

When no agreement had beer:
reached in the two months follow- ~
ing the expiration of NBC’s con-
tract with MPPA on June 30, Mr.
Fox on Sept. 8 notified all Thesau-
rus subseribers that to continue tc
play those transeriptions which
contained numbers belonging to a
publisher would lay the stations .
open to infringement suits. On
Sept. 14, following the agreement
to hold a test suit, Mr. Fox wired
all such stations rescinding his let-
ter.
Details of the suit have not yet
been decided. NBC can recovd a
number without permission and be
sued by the publisher as was done
in the Harms vs. RCA case cur-
rently in the courts, or NBC may
start action for a declaratory judg-
ment to get a decision on the point
of law.

NBC contends only a few hun-
dred selections actually are af-
fected, it was stated, since NBC
Transcription Service still has in-
dividual contracts with many of the
publishing houses covering their se-
lections.

NBC Has Been Protesting

It was asserted that for the last
five years, NBC transcription of-
ficials have protested the MPPA re-
cording fee charges, challenging
their legality, but that upon insis-
tance of the licensors, an adjudi-
cation had been postponed. With
the growth of library services, sub-
stantial sums now are involved in
these payments, amounting to ap-
proximately $60,000 in the case of
Thesaurus.

Because of MPPA’s close affilia-
tion with ASCAP, some significance
was attached to the fact that the
summary notice to stations came
on the eve of the special NAB con-
vention on copyright in Chicago.

BROADCASTING ¢ Broadcast Advertising
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IRNA Forms Permanent Setup
Operating Under NAB Banner

Budget of $20,000 Voted; Board of Directors Named
With Rosenbaum Reelected Chairman

ESTABLISHMENT of Independ-
ent Radio Network Affiliates as a
permanent organization, function-
ing in harmony with NAB, was ef-
fected Sept. 14 at a special meeting
in Chicago, Samuel R. Rosenbaum,
WFIL, Philadelphia, was reelected
chairman for a one-year term.
Paul W. Morency, WTIC, Hart-
ford, was elected vice-chairman.
The executive committee comprises
Mr. Rosenbaum; Mark Ethridge,
" WHAS, Louisville; L. B. Wilson,
WCKY, Cincinnati; Walter J.
Damm, WTMJ, Milwaukee; John
Shepard 3d, Yankee Network.

A budget of $20,000 for the first
year was agreed to by the conven-
tion, after adopting bylaws setting
up the permanent organization.

* Provision also was made for the re-
tention of paid personnel, but this
was left to the discretion of the
new board of directors of 15 men.
It is expected counsel will be re-
tained to confer with the major
networks in connection with funda-
mental questions growing out of
affiliation contracts. As dues, sta-
tions will pay a sum equal to their
highest quarter-hour rate for the
first year.

Elected directors for three-year
terms were Mr. Rosenbaum; Mr.
Ethridge; Mr. Wilson; Edwin

" W. Craig, WSM, Nashville; H. K.
Carpenter, WHK - WCLE, Cleve-
land. Elected for two-year terms
were Mr. Morency; Mr. Damm;
Mr. Shepard; C. W. Myers, KOIN-
KALE, Portland; John A. Ken-
nedy, WCHS, Charleston, W. Va.
Elected for one-year terins were I.

~R. Lounsberry, WGR-WKBW, Buf-
falo; Edgar L. Bill, WMBD, Pe-
oria; E. B. Craney, KGIR, Butte,
Mont.; George W. Norton Jr.,
WAVE, Louisville; Gene O’Fallon,
KFEL, Denver.

Dempsey Declines Tender

William J. Dempsey, FCC gen-
eral counsel, who had been ap-
proached by IRNA leaders in con-
nection with his possible retention
as paid executive of the group, on
Sept. 13 advised Arthur B, Church,
president of KMBC, Kansas City,
of his inability to consider any pro-

.posal, even if proferred [BroaD-
CASTING, Sept. 1]. The general ra-
dio regulatory situation, complicat-
ed by war conditions, it is under-
s.to.od, prompted Mr. Dempsey’s de-
cision.

Approximately 125 broadcasters,
representing 150 stations attended

. the IRNA convention, which had
been preceded the night before by
a meeting of key network broad-
casters. While it was decided to set
up a permanent organization, it
was emphasized that the group wiil
work with NAB. The bylaws speci-
fy that membership of IRNA shall
consist only of active members of
the NAB.

Brought in by its reorganization
committee headed by Chairman
Rosenbaum, the bylaws were adopt-
ed after considerable debate and
several amendments. Provision is
made for retention of a secretary-
treasurer as the paid executive of-
ficer, but there is no present im-

mediate intention of filling that

post, it was indicated. The board

also is authorized to retain other
employes, counsel and agents of
the association and fix salaries.

The bylaws state that the ob-
jects of TRNA shall be to foster
radio under the American System,
and, “to foster, encourage and pro-
nmote harmonious and practical re-
lationships with the national net-
works with which members are af-
filiated.” In this connection, mooted
problems of station compensation
from the networks, optioned time
arrangements, station break an-
nouncements and kindred questions
apparently are embraced.

The bylaws prescribe there shall
be a board of 15 members, six of
whom shall represent and be elect-
ed by the stations affiliated with
CBS; three to represent and be
elected by stations affiliated with
MBS, and six to represent and be
elected by stations affiliated with
NBC. Should any additional net-
work be given recognition, three
directors would be elected to rep-
resent its affiliates. Directors will
serve for staggered terms of one
to three years, with each group di-
vided into three term-classes, so
that one third of the entire board
will serve a year; the second group
two years, and the final third for
three years.

The chairman and vice-chairman
of the board will be elected by a
majority vote of the board mem-
bers, from the board membership,

Lindy Breaks Silence

COMBINED hookups of the
national networks on Sept.
15 carried the first public
declaration made either
through radio or the press in
eight years by Col. Charles
A. Lindbergh. The famous
flier, who completed his vol-
unteer Army service that
day, spoke from Washington
on the war situation. The
broadcast was originally ar-
ranged by Fulton Lewis jr.,
MBS commnientator and a
friend of the flier’s, as an
MBS exclusive feature, but it
was decided to feed it to all
the networks.

for one-year terms. The secretary-
treasurer likewise will be elected
by the board, which will prescribe
his term of service, duties and com-
pensation, and enter into an em-
ployment contract. While the board
would hire other executive person-
nel, the bylaws prescribe that the
secretary - treasurer, subject to
board approval, shall hire clerical
assistance.

An executive committee com-
composed of five directors, four of
whom shall be elected from and by
the board, also is provided. The
chairman of the board will serve
as chairman of this committee,
consisting of two affiliates of CBS,
two of NBC and one of MBS.
Standing committees will be named
by the chairman, subject to board
approval.

The executive office, the bylaws
provided, “shall be located at such
place as the board of directors shall
from time to time designate.”

New Contract Covering Pacific Coast
Is Negotiated by AFRA and Networks

A REGIONAL code for the West
Coast, covering all network pro-
grams originating in Hollywood,
Los Angeles and San Francisco and
available only to stations located
within the 11 western States, was
signed Sept. 14 in New York by
Lawrence Lowman, CBS vice-presi-
dent in charge of operations; Mark
Woods, NBC vice-president and
treasurer, and Emily Holt, execu-
tive secretary of the American
Federation of Radio Artists.
Code, which goes into effect Sept.
17 and runs until Feb. 12, 1941, is
sup~lementary to the AFRA com-
mercial code of fair practices
signed by the networks and AFRA
last winter [BROADCASTING, Feb.
igl’l which also expires Feb., 12,

Salary Provisions

Salary seale called for by the new
code is approximately 60% of the
seale for nationnl network programs
in all eclassifications. Actors will be
paid $10 for a quarter-honr program.
$12.50 for a half-hour show. $17.50
for a full hour, with rehearsals at $3
an hour. Dramatized commercials are
priced at $7.50 if on a 13-minute show.
$10 for a 30-minute progran and
£12.50 for an hour broadeast.

Singers are classed by number of
voices appearing together. Soloists get
820 for 15 minutes, $23 for 30 min-
utes. $30 for 45 minutes. $35 for an
lionr, with rehearsals at $3.50 per
hour. Groups of two to four voices
are scaled at, per singer, $15 for 135
minntes. $17.30 for 30 minutes. $20
for 45 minutes, $22.50 for an hour,
with reheavsals at $3 per hour. Five
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to eight voices, per voice, are paid $12
for 15 minutes, $14 for 30 minutes,
$16 for 45 minutes, $18 for an hour
with $2.50 per rehearsal hour. Nine
or niore voices each get £9 for 15
minutes. $10 for 30 minutes. $11 for
45 minutes and $12 for 60 minutes,
with $2 for ench hour of rehearsal.

Signature voices are $7.750 per pro-
eram, or $37.50 per week when used
on strip shows. Extras or supernuni-
eraries receive $7.50 per performance,
inclnding four hours rehearsal.

Announcer's seale runs: 13 minutes,
£8.50 ; 30 minutes, $12.50 ; 60 minutes,
$£17.50. with 83 an hour for rehearsal.
If nctor is under contract, rates are
subject to discount as follows: 5%
for three quarter-honr shows weekly;
106, for four and 13% for five. Reg-
nlar =eale is paid for announcers and
aclors acting as news commentators,
eote. on 15-minnte programs. News pro-
grms of five (o ten minutes in length
arve priced at $10 cach for the first
five, 86 for the second five and $4
for all aver ten hroadeast weekly.

A speeial seale for sports announe-
ors prices n collegze or professional
fonthall game at £50 for the announe-
er and $20 for the commentator; for
high school games these fees arve re-
duced to 815 and $6. Boxing and
wrestling matehes. hockey games and
other contests earry the same seale as
professional or collegiate football,

Ou Sept. 14 AFRA also concluded
negotiations with CBS for a contract
covering its Hollywoord key station,
KXX. and the eontract was forwarded
to Chicago to he sigued by D, W
Thornburgh. viee-president in charge
of CTA8 Pacifie Coast operations, who
was in Chieage for the NAB con-
ventiou.

Aunnual meeting of the nnion’s New
York local will he held Sept. 28, at

IRNA’s Objectives

Fixed in Platform

AT ITS SPECIAL meeting Sept.
15, Independent Radio Network Af-
filiates adopted a platform cover-
ing its objectives. Regarding net-
work conmmercial practices, it con-
cluded:

1. Eliminate all network adver-
tising announcements known as
“trailer announcements” preceding
the opening identification of the
sponsored program and following
the closing identification.

2. Networks and affiliates to lim-
it commercial copy in quarter-hour,
half-hour and one-hour sponsored
programs to conform with the
NAB code; and where the pur-
chaser of a half-hour or longer is
permitted to divide the time into
periods such as quarter-hour or
longer for separate sponsored pro-
grams, the total commercial copy
shall be limited to that allowed for
the entire time purchased unless
contracted and paid at the rates of
the shorter period.

3. Networks to provide station-
breaks of at least 20 seconds be-
tween all separate program units
where sustaining or sponsored, spe-
cifieally ineluding consecutive spon-
sored programs of an advertiser
whether or not time is purchased
for programs singly or in bulk.

4, IRNA members to limit to 30
words time-signal and other com-
mercial announcements between
network sponsored programs, as
soon as networks comply with the
foregoing provisions.

5. IRNA members not to broad-
cast spot announcements competi-
tive to sponsored produects of ad-
jacent network programs.

6. Networks to furnish name of
sponsoring product and description
of program before asking stations
to make definite time commitnient.

Network Responsibility

Under the heading Miscellaneous
Network Practices, IRNA pre-
scribed that the networks must as-
sume tesponsibility for program
content. Further, it stated that in
broadeasting publicity on network
programs the networks are to elim-
inate announcements not affecting
practically all stations; that they
give affiliates due credit on all
public events broadcast.

The affiliates asked that networks
eliminate so-called sustaining pro-
grams giving free advertising.
Mention was made particularly of
motion pictures, phonograph rec-
ords, office buildings, hotels and
other enterprises operated for profit.

IRNA asked that networks not
require affiliates to broadcast
transcriptions of network programs
other than at affiliates’ national
spot rates, except recordings made
by affiliates off network lines at the
time the affiliate is broadcasting a
local program. .

On copyright, IRNA pledged it-
self to the ‘“per program” or “per
use” basis with the principle of
“clearance at the source” to hold
on both network and sponsored
transcription programs,

which time the AFRA scale for ar-
tists working on transcribed programs
is expected to be the chief topic of
discnssion. Seale is said to be com-
pleted, but AFRA officials have re-
fused to discuss it. General impression,
however, is8 that it will match the
scale for national network programs,
both commereial and sustaining.
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WMCA Denies FCC’s Charge
It Intercepted Code Messages

Informs Commission That Claims of Utilizing
British and German Orders Were False

RADIO’s delicate role in the inter-
national situation was reempha-
sized Sept. 12 when the FCC issued
a “show cause” order demanding
that WMCA, New York, reply to
information in its possession to the
effect that WMCA had “caused
the interception of secret radio
communications sent by the Gov-
ernments of Germany and Great
Britain, respectively, containing
orders to the naval or military
forces of said Governments to gov-
ern the movement of said forces in
time of war and thereafter caused
the said messages to be decoded
and broadcast over the facilities of
Station WMCA, all without author-
ity of the respective senders of
said communications.”

To this charge Knickerbocker
Broadcasting Co. Inec., operating
WMCA, through its vice-president
and counsel, William Weisman, en-
tered an immediate and sweeping
denial on Sept. 14, one day before
the FCC's deadline date for veply.
At the same time, Donald Flamm,
president and general manager of
WMCA, denied the charge which,
if substantiated, might render his
station subject to revocation of li-
cense for violation of Section 605
of the Communications Act relat-
ing to unauthorized publication of
communications.

May Come Up Sept. 19

The reply is now in the hands of
all of the Commissioners, along
with FCC evidence and WMCA ex-
hibits designed to show the source
of WMCA war broadeasts. The
next meeting of the full Commis-
sion takes place Tuesday, Sept. 19,
when the case presumably will be
considered and adjudged.

The charge followed publication
by WMCA of advertisements in
Radio Daily and Variety headed
“Scoop” and reproducing articles
by George Ross in the New York
World-Telegram and Ben Gross in
the New York Mirror calling at-
tention to British and German ad-
miralty secret shortwave messages
which allegedly were first broad-
cast over WMCA. Such an action,
it was stated, would contravene the
law stipulating that “no person not
being authorized by the sender shall
intercept any communication and
divulge or publish the existence,
contents, substance, purport, effect
or meaning of such intercepted
communication,”

Mr. Ross in the World-Telegram
was quoted as having written,
“WMCA flashed the British Ad-
miralty orders and the secret Ger-
man naval orders before these be-
came public knowledge, And the
story of these exclusives is this:
Several weeks ago the station hired
an expert on naval code, who sta-
tioned himself near the shortwave
receiver of a local morning news-
paper. As secret orders from shore
to ship were flashed from England
and Germany, he quickly decoded
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them and rushed his findings to
the microphones.”

This statement was labeled as
false by Mr. Flamm, who declared
that all of WMCA’s news is and
has been derived from the wires of
the International News Service and
from the New York Herald-Tri-
bune and New York Mirror, with
which it has tieups. WMCA neither
employs a code expert nor has ever
broadcast a decoded report, he said.
With reference to the particular
broadcast under scrutiny, the story
is said to have come from news-
paper sources which published it
next morning,

“We wish to emphasize,” said
Mr. Flamm, “that WMCA has com-
niitted no violation of any regula-
tion, and that its broadeasting of
news was done only through ac-
credited and responsible newsgath-
ering agencies.” This statement is
in effect the basis of Mr. Weis-
man’s affidavit filed with the FCC.

Mr. Flamm asserted that WMCA
actually broadeast no such bulletin
as the FCC charge and his adver-
tisement described. He said the use
of the newspaper clippings was a
promotional stunt executed by the
WMCA advertising department
and designed to show WMCA’s
alertness in handling war news.

(Continued on Page 90)

FCC Order to Show
Cause in WMCA Case

WIIEREAS, the Government of the
United States has agreed with certain
other governments, including Germany
and Great Britain, to take all the
measures possible, compatible with the
system of telecommunications used,
with a view to insuring the secrecy
of international correspondence ; and
REAS, in order to insure the
secrecy of international radio com-
munications, the United States Gov-
ernment has nagreed with other gov-
ernments, including Germany and
Great Britain, to take the necessar,
mensures to prohibit and prevent (a{
the unanthorized interception of radio
commuunications not intended for the
general use of the public; and (h)
the divulging of the contents or of the
merc existence, the publication or any
use whatever, without authorization,
of such radio communications; and
WHEREAS, Section 605 of the
Communications Act of 1934 provides
that no person not being authorized
by the sender shall intercept any com-
munieation and divulge or publish the
existence, contents, substance, pur-
port. effect, or meaning of such inter-
cepted communieation to any person,
and further provides that no person
having received such intercepted com-
munication or having become ac-
quainted with the contents, suhstance,
purport. effect, or meaning of the same
or any part thereof, knowing that such
information was so obtained, shall di-
vulge or publish the existence, con-
tents. substance, purport, effect, or
menning of the same or any part
thereof. or use the same or any in-
formation therein contained for his
own henefit or for the benefit of an-
other nnt entitled thereto; and
WHEREAS. the FCC has been di-
rected hy Congress to execute and en-
force the provisions of the Communi-
cations Act of 1934. as amended; and
WHEREAS, the FCC has informa-

Text of WMCA Denial of FCC Charge

WILLIAM WEISMAN, bheing duly
sworn, deposes and says: I am
Vice-President of Knickerbocker
Broadcasting mpany, Inc.
(WMCA), and make this affidavit in
answer to the Order to Show Cause
made in the above-entitled proceeding
on_Sept. 12, 1939.

2. WMCA neither directly nor indi-
rectly intercepted or caused the inter-
ception of secret radio communications
sent by the governments of Germany
and Great Britain, respectively, or any
other government, containing orders
to_the naval or military forces of any
said governments to govern the move-
ment of said forces in time of war.
Neither has WMCA at any time, un-
der any circumstances, intercepted any
code messages of any government in
time of war or any other times.

. In the course of its daily broad-
casting schedule, WMCA has broad-
cast news dispatches, including those
emanating from the governments of
Germany and of Great Britain, How-
ever, WMCA has no news-gathering
bureau of its own and relies entirely
for its sources upon accredited news-
gathering agencies.

In connection therewith, WMCA
has a written contract with King Fea-
tures Syndicate Inc. (International
News Service Department), A photo-
static copy of said contract is hereto
annexed, marked “Exhibit A”, and
made a part hereof. By virtue of said
agreement there is installed in the of-
fices of WMCA a news ticker to which
is transmitted the regular news serv-
ice of King Features Syndicate (INS).
WMCA edits the said news reports
and prepares the same for broadcast-

ing.
. % Because of the unusual situation
in Europe during the past few weeks,
and of the great interest of the Ameri-
can people in every phase of news
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emanating from Europe, WMCA en-
tered into an agreement with the New
York Herald-Tribune, by the terms of
which the New York Herald-Tribune
has furnished \WMCA, for broadcasting
purposes, special news flashes which it
has received from its own direct
sources and correspondents in Europe.
Copies of the letters constituting such
agreement are annexed hereto, marked
“Ioxhibit B-1", “Exhibit B-2" and
“Exhibit B-3", and made a part here-
of. See also photostatic copy of hill
rendered by New York Herald-Tri-
bune, annexed hereto, marked “Exhibit
C”. and made a part hereof.

C. By virtue of an oral arrange-
ment with the New York Daily Mir-
ror there is broadcast over the facili-
ties of Station WMCA, once each day
for 15 minutes, a news program
emanating directly from the editorial
rooms of the said New York Daily
Mirror. These broadcasts have al-
ways congisted of news items which
had already appeared in that publica-
tion.

4. I state upon my oath that
WDMCA has not had, nor has it now,
any knowledge of any secret or other
code used hy the governments of Ger-
many or of Great Britain, or of any
of the departments of either of said
governments,

5. By this affidavit I swear that
WMCA has not broadcast any news
item or other information which it ob-
tained illegally or which WMCA had
any reason to believe was obtained il-
legally by any other persom, firm or
corporation. In fact, all of the news
items which were broadcast by WMCA
have appeared in the daily newspapers
in the regular course of publication.

6, I am aware of the advertisement
which appeared in the Radio Daily
of Sept. 6, 1939, in which is repro-
duced excerpts from columns published

tion in its possession tending to ¢s-
tablish that the Knickerbocker Broad-
casting Co., Inc, licensee of Statiun ,
WMCA, New York, New York, caus:d
the interception of secret radio corn-
munications sent bé the governments
of Germany and Great Dritain, re-
spectively, containing orders to the
naval or military forces of said goi-
ernments to govern the movement f
said forces in time of war, and therz-
after caused the said messages ro le
decoded and broadcast over the facili-
ties of Station WMCA, all without
authority of the respective senders of
said communications, and K
WHEREAS, dux’in% the period of
teuse international relations the pu'»-
lic interest, convenience and necessity
required strict observance by licensers
of radiobroadcast stations in this couu-
try of all provisions of internation:l
undertakings and Federal legislttion
relating to the secrecy of internatiom:l
communications; R
NOW, THEREFORE. IT IS OE-
DERED that the Knickerbocker Broad-
casting Co. Inc,, at or before 11 am.,
Sept. 15, 1939, file a written statc-
ment under oath in the office of the
Secretary of the Commission, Wasl-
ington, D. C., which shall set forta
all facts and circumstances pertainin s
to said alleged interception and broac-
casting and shall show cause why the *
FCC should not, pursuant to Sectiot
312(a) of the Communications Act of
1934, as amended. revoke the licens:
for said Station WMCA for violation
of and fajlure to observe the provisions
of the Communications Act of 1934,
as amended, constituting conduct bx
said licensee contrary to the public in-
terest. By order of the Cominission.
T. J. SLowIE, Secretary.

Coughlin Picketers Quit

Following Crisis Order

PICKETING of WMCA, New,
York, by sympathizers of the Rev.
Charles E. Coughlin in protes:
against the station’s refusal to
carry the radio priest’s weekly
talks, was suspended indefinitely
Sept. 9. Teresa Hanley, secretary
of the Committee for the Defense
of American Constitutional Rights.
Brooklyn, announced the suspen-
sion as a result of Mayor LaGuard-
ia’s appeal against public demon-
strations during the war crisis.

In making the announcement, the
committee official stated the picket-
ing, which had been carried on for
38 weeks, would be resumed “when
the crisis has passed” and the ban
lifted. The previous Sunday, Sept.
3, a delegation of 300 persons,
gathered to participate in the pick-
eting during the hour Fr._Cough-
lin broadecasts, had been dispersed
by police, who explained that only
four persons would be allowed to
picket at one time during the ban.
against demonstrations.

in New York City 11e\vs€aKfrs, and
in which it is stated that WMCA had
decoded secret orders of the govern-
ments of Germany and Great Britain.
WMCA does not control, directly or
indirectly, in any manner, either the
said publications or any of the writers -
of the said columns. WMCA used the
said items in the advertisement only
as_an indication of the fact that
WMCA did broadcast the news items
in advance of other radio stations or
in advance of their publication in the
daily newspapers in New York City,
but not for the purpose of advertising
that WMCA had in fact intercepted
or decoded any of the secret orders of
Germany, Great Britain or any other
government.

7. I wish to make entirely clear that
neither Knickerbocker Broadcasting
Company, Inc. nor any of its officers,
directors or employes have, directly or
indirectly, violated any of the provi-
sions of the Communications Act of
1934 as amended, or any parts thereof.
especially those specified in the said
Order to Show Cause.

WILLIAM WEISMAN
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Court Ruling Aids Radio Libel Status

]

[

NBC Held Not Liable For
Ad Lib Remark
By Jolson

IN A DECISION hailed as a pow-
erful precedent in the infant field
of radio law, the Supreme Court of
Pennsylvania on Sept. 7 held that
a broadcaster is not liable for re-
marks ad libbed by a radio artist
employed by a sponsor using the
broadcaster’s facilities.

The ruling, handed down by Chief
Justice John W. Kephart, reversed
the findings of the Allegheny Coun-
ty Court of Common Pleas last fall,
in which NBC was ordered to pay
$15,000 to the Summit Hotel Co.
for damages the hotel claimed to
have suffered as a result of a
derogatory remark ad libbed by Al
Jolson during a Shell Chateau
brgadcast over NBC on June 15,
1935.

Appeal Not Permitted

Jolson, who was hired by J. Wal-
ter Thompson Co., agency for the
sponsor, as comedian on the pro-
gram series, on this particular
broadcast was interviewing Sam
Parks, then open golf champion.
In the course of the dialogue Parks
mentioned the hotel and Jolson in-
terrupted him to remark “That’s a
rotten hotel,” a line which was not
contained in the script.

In appealing the decision of the
lower court, NBC held that since
Jolson was an employe of the
agency and not of NBC and since
the remark was not included in
the script or made during rehearsal
and since it came so unexpectedly
and so quickly when it was uttered
that there was no opportunity for
the control engineer to shut it off,
NBC should not be held liable.

The court agreed with this con-
tention, Judge Kephart saying in
his decision: “A broadcasting com-
pany that leases its time and fa-
cilities to another company, whose
agents carry on the program, is
not liable for an interjected de-
famatory remark where it appears
that it exercises due care in the
selection of the lessee, and having
inspected and edited the seript, had
no reason to believe an extempora-
neous defamatory remark would be
made.”

The hotel company cannot appeal
the decision, as the court is the
highest in the state and since there
is no question of constitutionality
it cannot be considered by the U. S.
Supreme Court.

The opinion was viewed as estab-
lishing new legal precedent on ra-
dio libel and slander, since it in
effect reverses the position taken
by four other State courts in for-
mer cases. In these instances, how-
ever, the circumstances were not
entirely analogous, but Chief Jus-
tice Kephart nevertheless conclud-
ed that a rule should be applied
which will not impose “too heavy
a burden on the industry and yet
will secure high measure of protec-
tion to the publi¢ or those who may
be injured.”

“The important question raised,”
said the court, “is whether a radio

broadcasting company which leases
its facilities is liable for a defama-
tory statement, interjected ‘ad lib’
into a radio broadcast by a person,
hired by the lessees, and not in the
employ of the broadcasting com-
pany, the words being carried to
the radio listeners by its facilities.”

Unique Problem

Judge Kephart said that the pre-
cise problem is unique and it is the
first time the question has come
before an appellate court in the
United States or England. The law
of defamation by radio “is very
much in its infancy, though there
have been a few cases involving the
liability of a broadcasting station
or company therefor. But the situ-
ations involved in these decisions
differ vastly from that which is
before us.”

The opinion emphasized that the
facilities of the network were under
the control of the advertising
agency. The network could not have
prevented the utterance by the
agency’s performer because of its
“suddenness.”

Because the lower court held
NBC absolutely liable “without
fault,” Chief Justice Kephart said
it was necessary to examine the
theory of absolute liability to ascer-
tain whether it is appropriate in
this new form of defamation. After
veviewing Pennsylvania law and
other cases somewhat analogous,
he held that the doctrine of liability
without fault did not apply to radio
in such circumstances.

The newspaper analogy of abso-
lute liability, the court brought out,
has been approved in four cases as
applied to radio. These he enumer-
ated as Sorenson vs. Wood in Ne-
braska, where the defamatory re-
marks were iade by a political
speaker; in Miles vs. Louis Wasmer
in Washington, where the speaker
was the announcer employed by the
station; in Coffey vs. KMBC, Kan-
sas City, where the station was a
member of the network which was
sued for defamatory remarks made

MORE TALL CORN
KFH Challenges WHO and

WCHS Claim

PROMPTED by tall corn contests
promoted by WHO, Des Moines,
and WCHS, Charlestown, W. Va,,
General Manager Marcellus M.
Murdock, of KFH, Wichita, has
written Joe Maland and John A.
Kennedy, respective managers of
the Iowa and West Virginia sta-
tions, plumping for Kansas’ tall
corn and challenging them to a
three-way tall corn contest. Mr.
Maland promptly accepted.

Challenger Mur dock suggests
that “an impartial judge” compare
the entries and decide, sometime
before Oct. 1, who has best proved
his State’s right to the title “Cham-
pion Tall Corn State of 1939”.

If his entry of 1939 Kansas corn
is found wanting, compared to
Iowa's or West Virginia’s, the chal-
lenger offers to award “one succu-
lent Kansas Left Ham”. “In Kan-
sas,” said Mr. Murdock “we special-
ize in the left hams only, and ship
out the rest of the eritter”—to the
Governors of the two States. If the
Kansas entry wins, Manager Mur-
dock offers to accept from the re-
spective losers, “on behalf of the
Honorable Governor Ratner of
Kansas”, one lowa roasting pig
and one West Virginia ham.

in New York and transmitted to
Kansas City and in Irwin os.
Ashurst in Oregon, where the court
held that defamation in the broad-
cast of proceedings at a trial was
privileged, but only if the report
was true and accurate.

Asserting that the American
Law Institute had refused to adopt
any definite position on radio de-
famation, the court said this po-
sition was taken on the ground that
the decided radio cases were in-
sufficient in number to require the
acceptance of an analogy present-
ing “such serious practical and
legal difficulty.”

Emphasizing that the facts in

Drawn for BROADCASTING by Sid Hix
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the Jolson case diffex greatly from
those in the cases cited, the court
pointed out the speaker was an em-
ploye of a third party to whom the
broadcasting company had leased
facilities; that he was not under
the network’s control, authority or
command; that the script used was
examined and rehearsed exactly as
written and contained nothing of-
fensive; that NBC had no reason to
believe anyone would utier a de-
famatory statement; that NBC
had no power or means that en-
abled it to prevent the transmis-
sion of the defamatory remark
and that it was “physically impos-
sible” for the monitor oy program
director to have intervened, since
the performer, without notice in-
terjected his terse defamatory re-
mark so quickly that no one in
NBC'’s employ was able to prevent
its transmission.

Thus, the court said, the analogy
between the broadcaster and the
newspaper publisher is “demon-
strably weak”, considering not
only the practical differences be-
tween the media but the different
conditions under which the indus-
tries operate. Newspaper matter,
it pointed out, is prepared in ad-
vance, reviewed by members of the
various staffs, set into type, print-
ed, proof-read, and then “run off”
by employes of the publisher; at
all times opportunity is afforded
the owner to prevent the publica-
tion of the defamatory statement
up to the time of delivery of the
paper to the news-vendor. The de-
famation thus may be said to be
an international publication or at
least one published without due
care.

“Similarly, the broadcaster may,
as it did here, require the submis-
sion of the script in advance for
editing; it may require rehearsals
and its production director may
prevent the transmission of doubt-
ful wmatter. But where the circum-
stances, like those now presented,
are such that the defamation occurs
beyond the control of the broad-
caster, it is perfectly clear that the
analogy between newspapers and
broadeasting companies, collapses
completely. The superior control of
the newspaper publisher is self-
evident.

Quickly Forgotten

“Newspaper defamations possess
possibilities for real harm far
greater than defamations by radio,
as they constitute permanent, con-
tinuous records, which, through cir-
culation, are constantly vepub-
lished. The radio word is quickly
spoken and, generally, as quickly
forgotten. Because of the differ-
ences in power of the stations from
which it is sent, it may receive
widely varying circulation.”

Declaring that broadcasting pre-
sents a new problem, not conceived
nor dreamed of when the law of
libel and slander was being formu-
lated, the court said that a rule
should be applied which will not
impose too heavy a burden on the
industry. Stating that broadcasting
is subjected to many restrictions
which are not imposed upon news-
papers, the court pointed out that
any person or firm can publish a
newspaper without asking the Gov-

(Continued on Page 90)
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Pro and School Grid Season
Brings Record Sponsor List

Play-by-Play Broadcasts Soon to Be Under Way
In Full Swing; Training Schools Are Held

LATE September will witness the
resumption of football play-by-play
sponsorship on a scale larger than
past years, due principally to the
General Mills broadcasts of pro-
fessional football games. Atlantic
Refining Co., Humble Oil & Refin-
ing Co., Wadhams Oil Co., Tide-
water Associated Oil Co. and nu-
merous local groups form the nu-
cleus of the grid sponsors.

CBS and NBC have announced
that the first football broadecast of
their fall campaign which will be
scheduled from week to week is the
Notre-Dame-Purdue game at South
Bend, Ind., Sept. 30. Ted Husing
will describe the game for CBS,
and Bill Stern, NBC-Blue com-
mentator, will give the play-by-
play account for NBC. NBC will
also broadcast on its Red Network
the Indiana - Nebraska game at
Bloomington, Ind., with Jim Britt
and Fort Pearson covering the
event.

Humble’s Fifth Year

For the fifth consecutive season,
Humble Oil & Refining Co., Hous-
ton, will sponsor more than a dozen
play-by-play broadeasts of South-
west Conference football games on
the Texas Quality Network
(WFAA, Dallas; WBAP, Ft.
Worth; KPRC, Houston, WOAI,
San Antonio). Kern Tips of KPRC,
Hal Thompson of WFAA and Cy
Leland of Fort Worth will an-
nounce. Color men will be named
as the occasion arises. Franke-Wil-
kinson - Schiwetz, Houston, is
agency. Humble has sponsored
Southwest Conference games on
TQN since 1935, one year after the
network was organized.

Lion Oil Refining Co., of Little
Rock, Ark., will sponsor games of
the Arkansas U. team on KARK
and the Arkansas network. Way-
mond Ramsey will handle play-by-
play.

Announcers Meet at Ayer

Atlantic Refining’s two-day an-
nouncers meeting Sept. 13-14 was
held at the offices of N. W. Ayer
& Son in Philadelphia and at the
Penn A. C. Opening the sessions
was a welcome by Joseph R. Rol-
lins, Atlantic advertising manager,
with Wallace Orr, of Ayer, ex-
plaining the purpose of the gath-
ering.

Recent developments in the oil
industry and comments on Federal
serutiny of advertising copy were
explained by Dr. T. G. Delbridge,
Atlantic engineer.

C. P. Cottington, Ayer vice-
president in charge of radio, ex-

lained the policy governing At-
antic commercials for the season,
laying emphasis on the painless
plugs which again will feature At-
lantic grid coverage. Publicitv pnli-
cies and their application were dis-
cussed by John A. Breiel and Rob-
ert Stinson, with Charles Gault de-
seribing changes in football rules
and quizzing announcers on the
rules,

On the second day’s agenda was
a talk by Les Quailey, Ayer sports
director, in which football broad-
casting technique was discussed;
forecast procedure was discussed by
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Dick Dunkel; work of individual
announcers in 1938 criticized by
Quailey; report on first day’s exam-
ination by Charles Gault.

Chief importance of the an-
nouncers’ meeting was to insure
uniform methods of broadeasting,
it was stated, Atlantic boasting
that when a fan listens to one of its
announcers he will hear a play set
up the same whether it is a Florida
broadeaster or a man doing a Yale
game. Included in the course of in-
struction given duving the meeting
was the reauired method of keep-
ing a play-by-play account of the
game while giving a running des-
crintion of the play. This is espe-
cially important, since the announc-
er thus is able to recapitulate the
game at any time.

Two methods of keeping a de-
tailed account of the game are
utilized by Atlantic announcers.
Some employ a “light box”, ealled
the annunciator. This is manipulat-
ed by the spotter, or observer, and
serves as a player identifier. The
majority use a simplified identifica-
tion board which is operated by two
spotters.

Although only the plav-by-play
announcers attended this year's
meeting, the entire football radio
staff numbers 102. This figure in-
cludes commercial announcers and
spotters. The spotters, or observ-
ers, are chosen for each broadecast
setup and are men with a keen
football sense and who have a
thorough knowledge of their ve-
spective home teams.

General Mills Selects

Knox Reeves, advertising agency
handling the broadeasts of the Na-
tional Professional Football League
games for General Mills, Minne-
apolis, has selected the announcers
for the games, which will be broad-
cast on ten stations in the East and
Midwest. Announcers are: Red Bar-
ber and Dick Fishell on WOR, New-
ark; Stan Lomax and Earl Harper
on WHN, New York; Taylor Grant
and Bob Hall on WCAU, Phila-
delphia; Russ Hodges and Rosey
Rowswell on KDKA, Pittsburgh;
Bob Kelly and Whitey Lewis on
WGAR, Cleveland; Harry Wismer
on WJR, Detroit; John Harring-
ton on WJJD, Chicago; Jack Drees
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ON THE JOB from dawn to dusk
during the Atlantic Refining Co.
—Ayer football session was Joseph
R. Rollins, Atlantic advertising
manager, who directs the sponsor’s
extensive sports campaign along
with other advertising.

For full Atlantic Refining
football schedule and photo
of announcers see page 88.

on WIND, Gary; Tony Wakeman
and Duteh Beroman on WOL,
Washington, WFMD, Frederick,
and WCBM, Baltimore.

Announcers Are Veterans

Selection of the above announe-
ers was made at a8 Wheaties foot-
ball conference, held Sept. 8 at the
Hotel New Yorker, New York. Ac-
cording to Brad Robinson, eastern
manager of Knox Reeves, the an-
nouncers were choscn entirely on
past performances, many having
done Wheaties baseball broadeasts
before for the agency, and were
invited to attend the conference
merely to discuss “the importance
of the three-way partnership be-
tween the station, the football club,
and the sponsor in putting over
these broadcasts”. A message was
transmitted via recording by Don-
ald D. Davis, president of Gen-
eral Mills. All those in attendance
at the conference witnessed the All-
Star Game between the Giants and
the Eastern All-Stars on Thurs-
day night, Sept. 7, and the actual
conference was held Friday Sept.
8. A feature of the meeting was
a roundtable on football with Lou
Little, coach at Columbia Univer-
sity, as guest.

In addition to the announcers,
those in attendance included: J. H.
Sarles, vice-president of Knox
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AYER'S football brain trust functioned smoothly at the annual Atlantic-
Ayer football school Sept. 13-14. C. H. Cottington, Ayer vice-president in
charge of radio plans and station contacts, talks it over with Wallace Orr,
account executive, and Les Quailey, sports director.

Reeves; J. T. Kelley, director of
sports broadcasting of Knox
Reeves; Mark Forgette, sports con-
tact man for the agency; C. 8.
Samuelson, advertising manager ¢f
General Mills, Brad N. Robinsoi,
and Lloyd Griffin, radio director ¢f
Knox Reeves. Supervising the
broadcasts for the agency in the
East will be Brad Robinson and I..
T. deVany, and in the West J. 7.
Kelley and Mark Forgette.

Ralph’s Grocery Co., Los Angeles,
chain grocery with 27 retail stores
in Southern California, thru Glass-
er Adv. Agency, that city, on Sep-.
4 started sponsoring professionzl
football games on KFAC. Besides
local games of the Los Angeles
Bulldogs, the firm will also spon-
sor recreations of contests held in
other parts of the country.

Nehi Ine.,, Columbus, Ga., on
Sept. 14 started First Down for
Royal Crown, an audience partici-
pation football quiz program with
Andy Kilpatrick on WBAL, Balti-
more. Program for Royal Crown
cola is heard Thursdays, 8-8:15 t.
m. BBDO, New York, handles the
account.

Interlake Iron Corp., Chicago
(Chicago Solvay Coke), has signed
for the second consecutive year to
sponsor Northwestern Universit:-
football games over WCFL, Chi-
cago. In addition, Jimmy Evans
Football Forecnsts will be broad-
cast by Interlake Iron Corp. over
the same station each Fridav night.
Aubrey. Mnore & Wallace, Chicago,
is the agency.

WSM-WMC Grid Tieup

ZENITH radio dealers of Tennes-
see ac~ain this year are sponsoring
the Vanderbilt U. football broad-
casts on WSM, Nashville, whict
has carried Vanderbilt games dur-
ing the last four seasons. WMC.
Memphis, also will broadeast the

-

games this season, through a spe-~

cial hookup with WSM. The series
starts Sept. 20 and continues
through Nov. 30.

Union Qil’s Programs

UNION OIL Co., Los Angeles (pe-
troleum products), an extensive
user of spot and network time,
through Lord & Thomas, on Oct. §
starts for 52 weeks, a series of
tabloid versions of operas and oper-
ettas on 10 CBS Pacific Coast sta-
tions (KNX KSFN KARM KROY
KNIN KVI KIRO KFPY KOY
KTUC) Thursdays, 9:30-10 p.m.
Well known West Coa<t singers
will be featured. Condensations,
written by Jon Slott, will bear
more on dramatic reading than
singing lines with exception of
arias, it was understood.

Bob Hope Show Returns

PEPSODENT Co., Chicago (tooth-
paste), on Sept. 26 resumes the
Bob Hone Show on NBC-Red sta-
tions. Tuesdavs, 10-10:37 p.m.
(EST), with Carl Stanton of Lord
& Thomas, Hollywood radio divi-
sion, as producer. Besides Hope, the
weekly program will feature Judy
Garland, M-G-M juvenile vocalist:
Jerry Colonna, comedian, and
Skinnay Ennis’ orchestra. Bill
Goodwin will announce.

ROCKWOOQOD & Co., Brooklyn (Pecan
FFeast) on Sept. 25 starts an announce-
ment campaign, three to six weekly,
on 15 stations through Federal Adv,
Agency, New York.
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“Extra! Extra! — hurry to your
RADIO for the latest NEWS!

@® To you big-city boys who practically live in
the roar of newspaper presses, it may seem odd
that RADIO is the big news-medium in many parts

of the Nation.

Out here in Iowa Plus, for example, the 1939

Iowa Radio Audience Survey has just disclosed

BROADCASTING ¢ Broadcast Advertising

that 49.2% of all Iowans depend primarily on
radio for news, whereas only 26.8% depend most
upon newspapers. (24.09 express no choice.)

. More amazing still is the fact that nearly
four times as many people prefer the WHO news.
cast by H. R. Gross, as prefer all other news.

casts combined!

At this particular moment in history, when radio
news is occupying extra minutes and hours of
almost every American’s day, the news supremacy
of WHO is yielding extra dividends to every
advertiser whose program is heard on this station.

We suggest that you wire NOW for availabilities.

== /r TOowA PLUS! ==

DES MOINES . . . 50,000 WATTS

J. O. MALAND, MANAGER
FREE & PETERS, INC,, National Representatives
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Network War News

Less Interruption of
Regular Programs
Now Required
By BRUCE ROBERTSON

AS THE EUROPEAN situation
has settled down to what appears
to be a long drawn out affair, with
only occasional news meriting the
interruption of normal operations
and with all news filtered through
the strong wartime censorship,
American radio has ceased attempt-
ing the minute-to-minute coverage
of every angle that was maintained
during the pre-war crisis period
and has returned to a more normal
schedule. War news, of course, con-
tinues to be of major interest, but
the period of constant interruptions
“to bring you the latest news on
the European crisis” is over, for
the moment at least.

On Regular Schedule

The networks, which during the
crisis averaged a score or more
foreign pickups a day at any and
all times, are now bringing in
Europe less frequently and on a
regular schedule. CBS has a round-
up from London, Paris and Berlin
each morning at 8-8:15 and each
evening at 6:30-6:45. From 8:45-
9 a. m. the foreign situation is re-
viewed and analyzed by either H.
V. Kaltenborn or Elmer Davis, and
these commentators are also heard
at some time each evening. CBS
also holds the 2:45-3 p. m. and 9-
9:15 (EDST) period open for spec-
ial news from abroad, if any.

NBC has European pickups
scheduled on both Red and Blue
networks at 8 a. m., noon, 5:15 p.
m. and midnight, each one to run
from five to 15 minutes according
to the amount of news. In addition
NBC has set up the 7:15-7:30 p. m.
period on the Red for a pickup
from Europe, followed by an inter-
pretation of the news by John B.
Kennedy, who is assisted by Col.
Frederick Palmer as military ad-
viser. A similar period on the Blue
from 10-10:15 each evening is
scheduled to start with a pickup
from Berlin, followed with com-
mentaries. Weekend schedules are
slightly different.

MBS has discontinued its broad-
casts from Europe and also its
recordings of news in English as

NELWORN NeWSROOMS are beehives of
during the erisis. In left photo Paul White, CBS spe-
cial events dirvector, from the newsroom gives Bob
Trout signal to go on the air; sitting next to Trout
is Elmer Davis, analyst, and in right baekground is

i
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on Orderly Basis

BEHINDu THE MIKE, directing th-e news activities of the major net-
works, are these special events chieftains (1 to r) Paul White, CBS;

A, A, Schechter, NBC;

G. W. Johnstone, WOR-MBS. All are experienced

newspapermen, and to them belongs much of the credit for the smooth
functioning of the newsgathering machinery, particularly the pickups
from Europe and the close cooperation with the press associations.

put out by the Government stations
of foreign countries, but Raymond
Gram Swing continues to summar-
ize and interpret the news from
abroad each evening. All the net-
works, of course, are ready to pick
up Europe at any time there may
be news of transcendental import-
ance, maintaining their close co-
operation with the press associa-
tions.
A Busy Sunday

All-time high in radio news cov-
erage was reached on Sunday, Sept.
3, when American broadcasters
demonstrated as never before their
ability to keep the nation informed
of the news of the world as it oc-
curs. From Prime Minister Cham-
berlain’s declaration that a state of
war existed between Great Britain
and Germany, broadcast at 6:14
a.m. New York time, to the bulle-
tin on the sinking of the Athenia at
11:13 p. m. New York time, the air
was filled with news.

Glued to their radio receivers
throughout the long day, millions
of Americans heard eyewitness de-
seriptions of London’s first air raid
alarm, heard the solemn voice of
King George VI as he delivered his
war message to the British Empire,
Premier Daladier delivering
France’s declaration of war on
Germany, Premier MacKenzie King
of Canada as he pledged the sup-

activity
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port of the Dominion to England,
President Roosevelt’s statement of
American neutrality.

They heard also dozens of broad-
casts by American correspondents
abroad and by commentators in
New York and Washington and
scores of bulletins of minnte-to-
minute news events.

So late risers on this Sunday
should have the opportunity to
hear Chamberlain’s historic speech
in his own voice, NBC for the sec-
ond time in its history broke its
rule against putting a transerip-
tion on the network and rebroad-
cast the prime minister’s address
a half-dozen times during that
morning. MBS also transcribed the
talk and rebroadcast it during the
morning. NBC’s previous devia-
tion from its otherwise fixed non-
record policy was on the occasion
of the explosion of the dirigible
Hindenbury on its arrival in
America in May, 1937, which WLS,
NBC outlet in Chicago, recorded in
place of the routine program of
interviews with officials and pas-
sengers the station had planned to
put on wax for future broadeast-
ing.

Back to Normal

MBS devoted some nine hours of
its Sunday schedule to the war;
NBC and CBS about eight hours

(Continued on Page 79)

Larry Elhott, announcer, In right photo are NBC
staffmen at work (1 to r) Leif Eid, writer; William
Kosta, manager of press division; John Briggs, Bill
Norris, Don Glassman and Emil Corwin, writers. No
coats and loosened ties were the order of the day.

Coverage of War
Proves Expensive
Networks Boost Overhead and

Mauke Rebates to Sponsors

ALTHOUGH the nationwide net-
works have issued many justifiable
glowing accounts of their extensive
coverage of the war in Europe and
the critical period just preceding
its outbreak, few statistics are
available as to the actual extent of
this coverage or the cost to the net-
works in rebates to advertisers for
cancelled or interrupted programs,
Transatlantic radiophone charges,
salaries for commentators, transla-
tors, stenotypists and other exira
employes, overtime for regular
staff personnel, and the thousand
and one extras arising at such a
time.

MBS reports that from Aug. 20
through Labor Day, Sept. 4, it de-
voted approximately 65 hours and
51 minutes to crisis coverage, which
included 196 broadcasts. Of these,
107 came from London, Paris, War-
saw, Berlin, Rome, Vatican City,
Brussels and Moscow; 30 from
Washington and 43, including 24
commentaries by Raymond Gram
Swing, from New York. MBS,
which had no cancelled commercial
programs and few rebatable inter-
ruptions, estimates its extra ex-
penditures for this period as some-
where between $15,000 and $20,000.

Costs Not Estimated

NBC and CBS were both unwill-
ing to release com%arable figures
and neither of these networks
would even attempt to estimate
coverage costs in the aggregate, let
alone break them down into expen-
ses and rebates. NBC did state that
from Aug. 21 to Sept. 14 it had
broadcast 255 programs originating
in 18 cities outside of the United
States, in addition to numerous
crisis shows from New York and
Washington, but divulged no fur-
ther details. CBS reports a grand
total of 726 war broadcasts from
Aug. 21 to Sept. 8, coming from
nine foreign cities and New York
and Washington, broadcast by 62
speakers.

CBS also reports that on Thurs-
day, Aug. 24, it cancelled 15
quarter-hour serial programs and
interrupted two others for five min-
utes and three and one-half min-
utes respectively; on Aug. 25 it
cancelled four 15-minute shows and
cut the first three minutes of an-
other, and on Aug. 28 it cancelled
one quarter-hour show, all due to
war coverage., Numerous other
commercials on CBS have been in-
terrupted for news bulletins, the
network says, but the great ma-
jority of these have lasted less than
a minute and no rebates were
made for them. Since Aug. 28, CBS
has so arranged its war news
schedule as not to necessitate any
commercial program cancellations,
although it stands ready to do so
should any event of unusual im-
portance arise to make it necessary.

NBC’s Loss $23,000
As BROADCASTING went to press
Sept. 15, NBC estimated rebates to
its clients for war cancellations,
interruptions at $33,000, based on
one-time rates but amounting to
somewhat less with discounts. The
estimated net loss to NBC was
$15,000 for time and $8,000 for
talent rebates with stations losing
proportionately since they did not

get paid for cancelled time.
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~ Censorship Orders Are Issued

To Broadecasters in Canada

Instructions Are Confidential; News Programs
Continue, Restricted to French and English

STRICTLY confidential censorship
instructions have been issued to all
Canadian broadcasting stations,
newspapers and news services, it
is understood on highest authority.
Now that Canada is at war, only
the Dominion’s two official lang-
uvages, English and French, may
be used on the air. Permission from
the Toronto office of the Canadian
Broadecasting Corp. is necessary
for all radio talks but manuscripts
are not censored. Autumn schedules
for spot and network broadeasting
have been little affected by the out-
break of war except in the food
field.

These are the main differences
the outbreak of war has made in
Canadian broadcasting. There is no
censor at each broadcasting sta-
tion. There is no talk of shutting
down all Canadian broadcasters, al-
though Canada’s 3,600 amateur ra-
dio stations have been closed down
and all amateur radio licenses have
been cancelled. There is little dif-
ference in the news reports heard
from Canadian and United States
stations, and there are no news
commentators allowed on the Ca-
nadian air, although CBS and NBC
European hookups were carried on
Canadian stations the first few
days of the war. Newscasts divect
from the British Broadcasting
Corp. have also been carried by
Canadian stations.

Censorship Board

A seven-man censorship board
has been set up in the Dominion,
headed by Walter S. Thompson,
publicity director of the Canadian
National Railways, who was in
charge of the press and radio news
arrangements for the Royal Tour
in May and June, as chief censor.
Radio is represented on the board
by Comdr. C. P. Edwards, director
of air services in the Department
of Transport, which includes all
radio activities, and Lieut. Col. R.
P. Landry, secretary of the CBC.

Censorship instructions issued
confidentially to broadcasting sta-
tions, and not for publication, deal
with certain military activities,
news of which must not be broad-
cast. But there is nothing in the
instructions regarding European
war news, so that Canadian listen-
ers have the same war news as
United States listeners.

The outbreak of war has not
greatly interfered with the autumn
bookings of commercial spot and
network business. A survey of ad-
vertising agencies shows that most
sponsors are going ahead with their
plans, though some are pushing
back the starting dates of their
campaigns a few weeks. A few
large radio advertisers are await-
ing developments before signing
up for the autumn season, this ap-
plying especially to food manufac-
turers whose advertising schedules
will depend on the Government'’s ac-
tion as regards the food industry.
Canadian broadcasters as well as
advertising executives believe the

season will be as good as if not bet-
ter than the first half of the year,
There are few who are not optimis-
tic about autumn vadio advertising.

During the first week of Septem-
ber, Canadian listeners had as fre-
quent news service from their sta-
tions as listeners in the United
States. Programs were regularly
interrupted to give the latest news
Aashes, and some stations replaced
regular programs with transcribed
programs and newscasts. This sys-
tem of frequent newscasts was
criticised by many Canadian news-
papers, although most news sup-
plied was that of the Canadian
Press, the Associated Press of Can-
ada. The second week of the month
started with less frequent news-
casts and a resumption of normal
broadcasting.

The CBC is one of the essential
services whose personnel is exempt
from mobilization and conscription,
according to a statement in Parlia-
ment by C. D. Howe, Minister of
Transport. Since the CBC has not
vet national coverage of its own,
relying on privately-owned broad-
casting stations for coverage in
many regions throughout Canada,
this would likely also apply to most
broadeasting stations in emergency.

WLW’s 300 Kw. Offer
TO PROVIDE news flashes on the
war to “rural and remote listeners”
during day hours, the Crosley Corp.
wired the FCC Sept. 2 offering
WLW’s 500,000-watt transmitter
for that service. The FCC, which
last March reduced WLW’s regu-
lar power to 50,000 watts, after
considerable scurrying about sim-
ply acknowledged the wire. The
WLW wire read: “In view of pres-
ent foreign situation as 500 kw,
equipment now in operation after
midnight we offer these facilities
if FCC so desires for the dissemi-
nation of news flashes to rural and
remote listeners during day hours.”

MONITORING EUROPE are these batteries of 24-hour

CALLED to the colors this month

was King Whyte, announcer of
WLW, Cincinnati, who conducts its
midnight Moon River program. A
native of Montreal, Canada, he was
summoned this month by the Ca-
nadian consul to report in Ottawa
immediately for military duty.

GERMAN PROGRAM
Discontinued by NBC Due to

Latest Decree

THE decree published in Germany
Sept. 2, fixing prison terms and the
death penalty for those who listen
to and repeat what they hear on
foreign shortwave stations, has
caused NBC's International Divi-
sion to suspend indefinitely its
Muail Bag, its oldest and most popu-
lar German shortwave program.

Many German listeners, in the
past, have asked to have their let-
ters to WNBI, WRCA and WPIT,
the three shortwave stations broad-
casting NBC programs to Germany,
acknowledged on the air. Lately,
the percentage of German fans
asking to have their names and ad-
dresses mentioned on the air has
been higher than that in any other
language. The M«il Bag, conducted
three times each week by John J.
Marsching, was part of NBC’s
weekly seven hours of directional
beaming to Germany.

workers. In

left photo, taken in NBC newsroom, are (1 to r) George Milne, Eastern
division engineer; Frank Connelly and John Fricker. In right photo are
MBS monitors (to the bottom) Walter Van Schoenfeld, German trans-
lator; Polish translator; Floyd Mack, WOR announcer; Tom Wolf, WOR.
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Network Shortwave News
Provides Rest of World

With News From Europe

MOBILIZED on the same war
hasis as the news and special
events staffs, the international di-
visions of the major networks have
also been on the job night and day,
sending news of the world to
Europe and South America in a
half-dozen different languages so
that listeners abroad and especially
those living in countries whose
press and radio have been muzzled
by wartime censorship might have
the same information as is avail-
able to the American public.

During the peak period of the
crisis CBS kept both of its short-
wave transmitters on the air un-
interruptedly throughout the night,
with W2XE (now WCBX) beamed
continuously at Europe and WCAB
(Philadelphia) at South America.
Polish was added to the foreign
language newscasts, which were
already being transmitted in Ger-
man, French, Italian, Spanish and
Portuguese in addition to English,
with the total shortwave news
broadecasts reaching more than 175
per day.

NBC likewise kept its interna-
tional stations, WRCA and WNBI,
on the air as long as the network
remained in operation, sending out
an estimated 40,000 words of news
daily to foreign lands. Aside from
this increase in news, however,
NBC maintained its regular sched-
ule of language broadcasts, so as
not to disrupt the carefully built
up listening habits of its foreign
followers. One program, however,
was cancelled, the Mail Bag, one of
the oldest and most popular Ger-
man shortwave features.

Stating that it has received more
than 2,000 letters of appreciation
from Latin Americans for sending
them news of the war free from
censorship and propaganda, NBC
says that one telegram of congratu-
lations for its adequate coverage
of European news came from J. E.
Colon, acting governor of Puerto
Rico, where NBC’s shortwave pro-
grams have been rebroadeast by
WNEL since the beginning of the
crisis.

CAB Report on War Listening
LINTENING to news during the pre-
war crisis far surpassed that of the
Munich erisis a year ago, according to
ihe Cooperative Analysis of Broadecast-
ine. CAB reports that during the
Munich erisis une out of six programs
heard was a news broadeast, with 149
of daytime mentions and 19% of night-
time mentions heing news. Between
Aug. 24 and 29 of this year, CAD
investigators found that 19% of all
day and 27% of all night programs
heitrd were erisis news programs. News
listening during that period_reached
its peak on Saturday, Aug. 26, when
one aut of every three programs heard
wias i hews broadeast,

GE Exp;ds- European Service

INCREASED operating schedule to
Europe for General Electric’s interna-
tional shortwave station WGEO, pro-
viding European listeners with three
more hours of American programs
daily. has been announced by C. H.
Lang, manager of broadcasting. Di-
rectional antennae will be pointed on
Loudon, for the additional service from
3 to 6 p.m. (EDST). GE's service to
Europe heretofore has been confined to
WGEA, which transmits from 11:15
a.m, to 6 p.m, (EDST). This station
will retain the same schedule in addi-
tion to the new service from WGEO
on 93530 ke. WGEA broadeasts on
15330 ke. to Europe.
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Radio and Press Cooperation
Speeds Crisis News Coverage

Rivalry Abandoned as Facilities Are Blended to
Give World Minute-by-Minute Developments

DURING those tense days of the
last week of August and the first
week of September, as the wovld
watched breathlessly while negoti-
ations gave way to war, radio and
the press worked feverishly to-
gether to bring to America a clear
picture of each step in the process.
All rivalry forgotten, the press as-
sociations and the large newspa-
pers permitted their correspondents
in the various capitals of the world
to speak into microphones that
brought their voices — and their
news — into America’s homes
minutes or hours before that news
appeared on the nation’s front
pages.

Press services, piping stories into
newsrooms of the great mnetworks
as well as newspapers and indi-
vidual stations, willingly waived
their normal rules to let the faster
medium, radio, get the news to
cager listeners as it broke.

Extended to Others

The Associated Press, because of
its organization as a mutual com-
pany owned by its member news-
papers, is unable to sell its news to
non-imember radio stations and net-
works, but early this year, follow-
ing the breakdown of the Press Ra-
dio Bureau, AP installed its ticker
at NBC headquarters, making
available to the network two five-
minute news periods daily as well
as all bulletins of extra-important
news on a ‘“public service” basis
[BROADCASTING, Jan. 15]. That is,
AP made no charge for this serv-
ice, the network paying only for
the cost of maintaining the news
ticker.

Later this same service was
granted to WOR and the Mutual
Network and to WQXR, New York.
With the inereased importance of
news that came with the European
crisis, AP has extended this “public
service” to CBS and to WHN,
WNEW and WNYC in New York
on the same no-charge basis. The
only restriction is that the news be
used as a sustaining feature and
not sold to a commercial advertiser.

The other large press associa-
tions, United Press and Intevna-
tional News Service, organized as
newsgathering and sales companies,
sell their wire services to radio
stations and networks as well as to
newspapers. Like AP, however, UP
and INS waived all restrictions on
the broadeasting of their news from
Europe, which they continued to
serve to papers and stations on an
around-the-clock basis, regavdless
of contractual time restrictions.
Radio repaid for these courtesies
in kind, by rapid transmission of
speeches and newscasts from
abroad to the newspapers and press
services, an action that made news
from Europe available to the press
and its readers minutes or hours
ahead of the time of its arrival at
press headquarters via the usual
channels. Radio, too, passed along
to the press news picked up at
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monitoring receivers from the
broadcasting stations of Europe.

Both sides were punctilious in
giving credit to each other for serv-
ice rendered. Broadcast bulletins
were announced as coming from
AP or UP or INS, or from the radio
news service, Transradio Press.
News stories in the papers were
headed “as broadeast by . ..”, nam-
ing the network or station from
which the news was received. An
extreme example of such courtesy
occurred following the fivst news of
the sinking of the Athenia, which
came to America during an NBC
pickup from London. NBC notified
the press services, who shot bul-
letins to their subscribers, erediting
the news to NBC. A few seconds
later WOR, Newark, told its listen-
ers that “an AP bulletin states that
NBC has just received word that
the Athenic has been torpedoed
and sunk.”

But as the erisis turned to war
and the situation lost its momen-
tary acuteness, radio and the press
resumed their normal relations.
Foreign correspondents of all the
press associations were ordered to
make no more broadcasts unless
they vreceived special permission
from their New York headquarters.
The networks have curtailed their
broadeasts from Europe to a few
short periods a day, when the news
of the various capitals is sum-
marized by their own representa-
tives in those cities. Radio stations
generally have returned to their
normal broadeasting schedules,
with all except the most important
news broadecast in regular periods
and nearly all the news coming
{from the wire services subscribed
to by the stations.

Interest Is High

Although the crisis stage has
passed, America retains its more
than normal interest in the news
from Europe and many stations
have greatly increased the number
of daily news periods. L. P, Hall,
radio executive of the AP, said that
about 15 of its member papers are
now paying the 25% surcharge on
their regular assessments for the

LITTLE LEAGUES OF NATIONS at work in net-
work studios. In left photo are CBS translators who
were on job constantly during early stages of the
crisis, listening to European shortwaves and broad-
casting back to Europe via CBS shortwave ountlets;
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EXTRAS EXTRANEOUS
Paper Points to Radio’s
Quick Coverage

THAT radio’s news service defi-
nitely has gained its advantage
over hewspaper extras is attested
by the following front page box
item appearing in the Warren (0.)
Tribune-Chronicle Sept. 2: “The
Tribune believes extras are not
needed because of radio. The Tvih-
une has not issued extras on late
news developments in Europe,
deeming it unnecessary to do so be-
cause press associations such as
the Associated Press, through the
medium of radio, are keeping the
public well informed on events as
they take place.

“The Tribune is a member of the
Associated Press. Because of the
rapidity with which events are oc-
curring abroad in the present situ-
ation, the Tribune feels extras im-
mediately would be superseded by
news events broadecast continuous-
ly by the AP and other news gath-
ering associations. The regular edi-
tions of the Twibune daily carry a
complete summary of news events
for the preceding 24 hours, includ-
ing all last minute developments
as received over AP wires from
Europe.”

Right of Way

ARTHUR GODFREY, un-
predictable announcer of
CBS-owned WJSV, Washing-
ton, has instituted a new tech-
nique in commercials during
his early morning Sun Dial.
It runs: “We now interrupt
a war news broadeast to
bring you a spot announce-
ment.”

EUROPEAN staffs of the U, 8 net-
works are all equipped with gas masks,
sotne of them being provided hy the
Ntute Department. which is furnishing
regulation Tl No Arvmy gas masks (o
all memhe s its embassy amd con-
sulnr services abroud,

privilege of airing AP news on
commercial progrvams on their sta-
tions and that more than 100 mem-
bers are using the news sustaining,
paying a 5% surcharge. Many pa-
pers, he said, have put machines in
their slations’ studios as well as in
their newspaper editorial rooms,
and a number of evening papers in
cities in which there is no AP mem-
ber in the morning field have pur-
chased night wires as well as day.

translators and

engineers

;
E B
)

DISTINGUISHED service was ren-
dered by Raymond Gram Swing.
MBS commentator and a former
war correspondent, whose analyses
were among the most lucid heard
on the American radio. He moved
into the WOR studios, bag and
baggage, and for more than a week
did not stir from his 24-hour-a-day
vigil.

Shutdown of Amateurs
Not Planned at Present

EVEN before their declarations of
war on Germany, both England and
Canada shut down all amateur
shortwave stations as a precau-
tionary measure, but any such ac-
tion in neutral United States would
be a “last measure” act, according
to official advices. On Sept. 7 the
American Radio Relay League, or-
ganization of American amateuys,
sent out from its key station at
Newington, Conn., advice and in-
struction on the maintenance of
neutrality. The 50,000 Awmerican
hams were warned by the League
to maintain striet neutrality in
their radiotelephone and radiotele-
graph transmissions, and the Lea-
gue stated that “proper care will
be taken to avoid the possibility of
any specific restrictions for the
amateur service.”

Canada’s Department of Trans-
port closed down the Dominion’s
3,500 stations Sept. 6 though it
was not until Sept. 10 that Canada
declared war.

Amateur control under American
neutrality, it is stated, presents a
difficult problem because only one
or a handful of stations might be
utilized for espionage or unneutral
communications -with belligevants,
The Government would have dif-
ficulty in locating these, and might
decide to shut them all down for
safety purposes. All American
amateurs must be U. S. citizens,
and more than 10,000 are mem-
bers of the Avymy and Navy ve-
serves.

left to right are Beverley Thurman, French trans-
lator; Field Horine, German; Jan Drohojowski, Polish;
Elizabeth Ann Tucker, in charge of CBS shortwave
operations; Mario Cappelli. Italian. At right are NBC

maintaining their vigil.
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Foreign Language
News Restricted

New York Stations Endeavor
To Preserve Neutrality

A SURVEY of stations broadcast-
ing foreign-language programs in
the New York metropolitan area
since the outbreak of war reveals
that practically all of them have
taken precautionary measures to
“preserve neutrality” and to dis-
criminate between verified facts
and mere rumors in news reports.

According to Miss Hyla Kiczales,
general manager of WOV-WBIL,
Italo-American stations in New
York, nothing is permitted on these
stations which “might possibly be
interpreted as subversive to Ameri-
canism”. News broadcasts are made
up direct from INS news releases
and the station’s own staff super-
vises all translations into Italian.

WBNX has sent out notice that
all news items will be delivered in
the English language until fur-
ther notice by a member of the
station staff, using INS bulletins.

Other Restrictions

WWRL, Woodside, Long Island,
broadcasts five Polish and ten Ger-
man programs weekly, all of which
are of a musical nature and contain
no political comment. The station
maintains its own translators and
interpreters to supervise programs
before they are broadeast, and no
news programs are broadecast in
foreign languages. The station also
stated that Americanization mes-
sages presented through the cour-
tesy of the DAR are included on
every foreign-language program,

WHOM, Jersey City, since the
start of the war, has made a rul-
ing that on no program can the
name of Adolf Hitler be mentioned.
He is to be referred to as the Ger-
man Chancellor. The station broad-
casts two daily “man-on-the-street”
programs, on which the announcers
have been told no mention of the war
situation is allowed, and if the per-
son being interviewed should make
a reference to the war, the an-
nouncer is ordered to interrupt him
immediately. Fred Coll, spokesman
for the station, also stated that
while all foreign-language news
programs other than German are
continuing in those languages, all
news on German hours is now
given in English. WHOM broad-
casts one afternoon German pro-
gram, but its Morning German
Hour, which has been on the sta-
tion five years, has been canceled,
and a Polish Hour substituted.

WEVD, New York, has had a
ruling in the past that no propa-
ganda is permissible on a commer-
cially sponsored foreign program,
and has consequently made no
changes in view of the war. The
station has no German programs,
and its Polish programs consist of
music and commercial announce-
ments. This is also true of WLTH,
which permits no comment on any
of its foreign prograns.

WCNW reported that it has al-
ways ruled that news programs in
foreign languages be notarized be-
fore broadcast, and that it now al-
lows no foreign commentaries on
the war. WBBC is broadcasting no
foreign news programs whatsoever,
and is continuing its German Musi-
cal Hour. Stations reporting no ef-
fect from the situation because their
foreign programs were in languages
other than German or Polish were
WINS, WARD and WVFW,
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TIME OUT for personal needs. In upper photo, NBC workers snatch
Iunch (! to r) Ben Pratt, press; Paul Keyo, special events; Graham Mec-
Namee, announcer; Art Feldman, special events; Ed Heaker, special
events; Bill Spargrove, announcer; George Putnam, announcer; Milton
Burgh, special events, and (right background) J. Harrison Hartley, as-
sistant director of special events. Lower photo (left) shows Graham
Mc¢Namee and Bill Spargrove catching a nap in NBC conference room.
Right photo shows John Fitzgerald, CBS assistant director of special
events, taking time out for a refreshing shave and haircut in his office.

Rigid Censorship of Communications
In Europe Impedes Radio Reporters

A PICTURE of the rigid censor-
ship foreign governments have
placed on communications of all
kinds was given by Frank E. Ma-
son, NBC vice-president in charge
of the network’s department of in-
formation, on his return from Eu-
rope aboard the Ile de France,
which docked at New York Sent. 9.
Stating that censorship today is
much worse than in 1914-1918, Mr.
Mason said American newspaper
and radio correspondents are
“handling the toughest assignment
in the history of journalism.”

Mr. Mason, who was accom-
panied by Mrs. Mason, left New
York Aug. 2 on the Clipper plane
and visited Rome, Basle, Berlin,
London and Paris during his month
abroad, sailing from Havre on
Sept. 1. Before he departed from
Berlin on Aug. 27 on the last Eng-
lish plane to leave that city, the
German Government had closed the
telegraph and telephone lines out of
the country, he said.

Contacts Difficult

In Paris Mr. Mason said the
same situation prevailed. If a Paris
resident received a telegram, he
stated, he did not get the message
but merely notification that there
was one for him. Only after a visit
to a police station, where creden-
tials and identification were ex-
amined and where the person had
to fill out a form and have it no-
tarized and then approved by po-
lice officials, could he go to the tele-
graph office, where, upon turning
over this notarized form he re-
ceived his telegram.

This situation—and Myr. Mason
was in Paris and Berlin before war
had been declared—made it ex-
tremely difficult for NBC represen-
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tatives in those cities to maintain
contact with New York. “It is a
miracle,” he said, “that so many
broadcasts came through to
America from Europe with so little
mishap, considering the terrible
handicaps under which our men
abroad were laboring.”

A. A. Schechter, NBC director of
news and special events, says that
communication with Paris has be-
come so difficult that Paul Archin-
ard, NBC representative there,
goes to the studio at four set times
each day to listen for a shortwave
signal and if he hears the cue “We
take you now to Paris” he begins
talking.

Nothing From Ships

With the exception of the strict
censorship of news broadecasts, Mr.
Mason said that so far as he could
tell the domestic radio systems in
both Germany and France were
functioning as usual, although he
does not know, of course, what
changes may have occurred since
the outbreak of the war. On the
ship returning to America, radio
messages and broadeasts from both
European and American stations
were received constantly by the
ship’s radio operator, he said, but
no messages were sent out for fear
of announcing the boat’s position
to enemy cruisers or submarines.
Some of the news, such as Eng-
land’s and France’s declarations of
war on Germany, was announced to
the passengers, but other items,
such as that of the sinking of the
Athenia, were withheld so as not
to create undue alarm.

While it is evident to any list-
ener to broadcasts from Europe
that censorship is at work, for ob-
vious reasons the American radio

men abroad have not mentioned iz
on the air nor in their reports to
their American headquarters. The
nearest to mentioning censorship in
a broadcast was H. R. Baukhage,
who, when speaking from Berlin,
remarked that “everyone here has
been very helpful. In fact, as I si-
here, an official of the German Gov
ernment is in the studio with me.”

A general summation of the cen
sorship situation, especially as i
affects what we read and hear ir
this country, was the first item ir
the Associated Press evening news
summary as broadcast by NBC or
Sept. 7: “Censorship of news i:
effective in nearly all Europear
countries. It is especially thorough
in Great Britain, France and Ger.
many. So far the chief hindrance
imposed by censorship has been dis-
ruption of normal communications,
but it is obvious that censors seek
to prevent the sending of unfavor-
able news from their respective
countries. Some news dispatches
are transmitted in 10 or 15 min-
utes; others are delayed for hours
and some doubtless are suppressed
by the censorship.”

French Radio Situation

All French broadeasting has been
put under military authority for
the duration of the war, according
to Paris-Midi, which on Aug. 30
reported that Radio Cité, Radio 37
and Ile de France, three low-power
Paris privately owned commercial
stations, had ceased broadcasting
the day before and that three of
the State-owned stations had also
gone off the air. Poste Parisien and
Radio Toulouse, commercial sia-
tions each operating with 60 kw.
power, remained on the air under
the Government decree, the paper
said, and, together with all French
broadcasting facilities, will be used
for Government service for the
duration of the war.

On Aug. 29, the story continued,
all news broadcasts were discon-
tinued, being replaced by a single
Government news period which is
carried on all stations in the coun-
try. M. Lohner, director of radio
inforination for the Government, is
in charge of this news broadeast,
which is edited at the War Minis-
try by a board comprising a num-
ber of news editors of the various
stations. Programs of entertain-
ment will undergo a complete re-
vision, with their schedules re-
vamped under the direction of Jean
Giradaux, French propaganda
chief, so as best to build and main-
tain the proper patriotic morale
and support for the fighting forces.
Broadeasts may also be used to di-
rect troop movements.

Plan 450 Kw. OQutlet

A new station, Radio Allouie, lo-
cated in Cher in central France,
will soon begin operating with 450,-
000 watts, according to Paris-Midi,
which states that this station will
be used by the Government for
propaganda purposes, probably in
various foreign languages, as its
signal should cover most of Europe.
While the paper does not mention
commercial programs specifically,
it is considered likely that most if
not all advertising will be banned
from the air, temporarily at least.

The newspaper was received at
NBC'’s international division, where
Fernand Auberjonois, French an-
nouncer, told BROADCASTING that
since the time of the Munich crisis
every station in France has had a
Government observer attached to
its staff to censor news.
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Radio Still Free,

Ogilvie Declares

BBC Head Says Only Military
Information Is Withheld

REPORTING that the war had
forced him to forego his projected
October visit to the United Stales
to study broadcastinI% and televi-
sion methods here, Frederick W.
Ogilvie, director general of the
British Broadcasting Corp., spoke
Sept. 4 at the invitation of the
American networks over a com-
bined Transatlantic hookup from
London to assure American listen-
ers that “there is no restriction on
listening in Britain” and that
American radio reporters in Eng-
land enjoy the same freedom of ex-
pression as in peacetime. He
pointed out however, that “there
has to be and there is a bar against
the disclosure of military informa-
tion which might be of value to the
enemy.”

“No one makes any suggestions
to your speakers as to what they
ought to say,” he added, referring
to the NBC, CBS and MBS re-
porters and commentators who are
making the BBC studios in London
their headquarters during the eri-
sis.

No Bars to Listening

Mr. Ogilvie, former college presi-
dent in Dublin who last winter suc-
ceeded Sir John Reith as head of
the BBC when Sir John became
head of Imperial Airways, declared
that British radio plans to carry
on programs of entertainment as
usual, and said that British short-
wave broadeasts are going out for
22 hours of the 24 during the war.
Among the most important of these
broadcasts are the German-lang-
uage newscasts and talks aimed
at the people of the Reich. Mr.
Ogilvie’s reference to “no restric-
tion on listening” was taken to re-
fer to the Nazi decree forbidding
listening to foreign broadecasts, pro-
mulgated as the war started, and
followed by an order under which
the Gestapo is said to be confiscat-
ing radios capable of tuning in
other countries. The penalty is im-
prisonment for listening and death
for repeating what is heard.

The BBC, it is understood, has
completed underground studios ca-
pable of withstanding enemy bom-
bardment. In the event any of the
British stations are put out of
commission, it is planned to broad-
cast via ultra-shortwaves, and work
is being rushed on a system of
“wired wireless” whereby these
waves can be picked up and re-
layed by telephone or power lines
ir}:_o the homes of London and other
cities.

KGKO, Fort Worth, distributed nearly
2,000 European war-area maps at 24
cents apiece during the first week of a
new program, Today’s Battles, aired
daily. New quarter-hour necessitated
adding two military analyists to the
KGKO staff. More than 100 column
inches of paid advertising space was
used in local dailies publicizing the
new feature.

JOHN GUNTHER and Hugh Gib-
son, who have been covering various
phases of the European war for NBC,
will return to the United States short-
ly. Guuther sailed from England Sept.
14 and Gibson will sail in a few
weeks. Upon his return Gunther is to
sum up his recent experiences in a se-
ries of broadcast commentaries from
this side of the Atlantic.
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World Peaceways Plan

WORLD PEACEWAYS, New
York, in view of the European war,
is planning an intensive radio cam-
paign on more than 250 stations
throughout the country “to keep
the United States out of war.” The
organization is now arranging
seripts to send out to the stations,
most of which now carry the week-
ly quarter-hour program Our
World Observer, news analysis by
World Peaceways. According to Es-
telle Sternberger of World Peace-
ways, the campaign will “focus the
attention of our citizens on issues
of foreign policy especially those
reflected in the actions of the
President and those contemplated
in bills before Congress—and shall
adhere firmly to our demand for a
neutrality law even more stringent
than the present one.” Further de-
tails of the radio campaign will be
announced shortly.

WRBIL, Columbus. Gna.. elnimed 1 ree-
ard of continuous hroadeaxting during
the war evisis. It remained on the air
from 7 a.m, Aug. 25 until 1 a.m. Sept.
5 for 258 consecutive hours with CBS
service plus fulltime INS reports.

OFF FOR THE WARS or the tall
and short of it might be the caption
of this picture, showing the 6-foot-
plus Paul Sullivan (left), WHAS-
CBS news commentator scheduled
to start network newscasting for
Brown & Williamson Sept. 24, as
he stopped over in Cincinnati be-
tween planes en route to New York
where he and Mis. Sullivan took
off on the American Clipper for
London and the war zone. He was
interviewed over WCKY by L. B.
Wilson, one of radio’s shortest men.

Paul Sullivan Is Heard

In Series From London
CBS listeners were introduced the
night of Sept. 6 to Paul Sullivan
news commentator for WHAS.
Louisville, speaking from London
shortly after arriving on the Ameri-
can Clipper to assist Columbia’s
Edward R. Murrow in broadcast-
ing news from the English capital.

Mr. Sullivan left New York
Sept. 3 with his wife aboard the
plane one hour after Great Britain
declared herself in a “state of war”.
It was the original plan of his spon-
sor, Brown & Williamson Tobacce
Corp., along with CBS and WHAS,
for him to radiocast his views on
the international situation from
London, Berlin and Paris as an in-
troductory feature to his CBS net-
work newscasts which are to begin
for Brown & Williamson Sept. 24
from WHAS. He is due back in
the United States a few days be-
fore his network broadcasts begin.

Thirty-four CBS stations will
carry his first scheduled newscasts.
He will broadcast three times a
night, six nights a week. His first
program will be at 11 p.m. (EST)
with rebroadcasts at 11:30 p.m.
and 1 a.m.

Sidelights on Radio’s Coverage of Europe’s War . . .

ENTRY of Germun troops into Poland
on Sept. 1 gave added imuportance and
interest to the maps included in the
issue of Life Magazine out that day,
so its publisher, Time Inc., New York.
decided to publicize the maps by spot
nninonncements, to be aired that eve-
ining and the following day. Ned Midg-
ley, chief time buyer for BBDO, agen-
cy for the account, and his staff spent
the day frantically contacting station
representatives who as feverishly
cleared time on stations throughout
the country, with the result that from
two to six announcements for the
magazine were broadeast on some 50
stations within the prescribed time
limits. An early resumption of the
Muarch of Time news drama, possibly
on a twice a week basis, for the dura-
tion of the war, is under discussion,
but no decision has as yet material-
ized.

MBS soon after the outbreak of war
cut off its pickups of Government-
owned shortwave stations in the com-
batant capitals, which it had been
transeribing and rebroadeasting seri-
atim in late evening periods. The
broadecasts were surcharged with prop-
aganda, sometimmeg verging on the
gory, and it was deemed advisable to
let the shortwave listeners do their
tuning-in  dirveet. Moreover, French
and_ DPolish shortwave reception was
getting rather poor, especially by com-
parison with DBritish and German.
When Mutual broadeast a report of
the capture of the Bremen. its ervor
was due to one of these slortwave re-
ports from Paris; MBS immedintely
corrected the error and reproduced the
portion of the traunseription from which
the report was derived.

PRACTICALLY all stations. whether
network affilinted or not, remained on
24-hour schedules during the early
stages of the crisis and immedintely
after outbreak of the war. Day and
night shifts were hastily arranged. but
many station staffs took residence in
the studios. Just about all of the near-
ly 260 newspaper owned or controlled
stations tied up immediately with the
newspapers, and in some cities—nota-
bly Philadelphia—the newspapers took
spot  announcements, paid and ex-
change. to call attention to their cov-
erage of the conflict. In Philadelphia
four of the five newspapers were buy-
ers of spot announcements. In Boston.
WRZ-\WWBZA inaugurated a schedule
of five daily news broadeasts by the
Boston Transcript.
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HITLER'S war decree forbidding
Germans from listening to foreign pro-
grams must be making life quite a
quandary for the 1,492,000 families in
rermany who purchased shortwave
receivers last year, nearly twice the
uumber who hought the much less ex-
pensive “People’s Sets” able to pull in
only local stations, during the same
period.

FIRST symptom of the nationalistic
fervor so prevalent during the last
war comes with the announcement
that the Ford Sunday FEvening Hour
during the coming season will feature
only American artists, singing, as far
as possible, only American songs.

TO GIVE him something to really
worry about, Max Jordan, NBC rep-
resentative in  Berlin, developed a
sinus condition that nccessitated an
operation the last week in August.
True to tradition, Jordan was back at
work within two hours of the opera-
tion.

DURING the peak of the pre-war
crisis. NBC rerouted its studio tours
to include the uewspoom. so that the
gaping visitors to Radio City could
see  for themseles the systematic
frenzy with which radio covers the
news in times of stress.

PROMOTING their coverage of the
European crisis. WORC, Worcester.
furvished war hulleting to loeal the-
aters to be announced between pic-
turves, These were piped by direet wire,
and in the lobbhy balletins from Trans-
radio and CBS weve posted. KLZ,
Denver, placed a 60-foot trailer in four
local theaters to illustrate troop move-
ments and wuar scenes, climaxed by
Hashing a photograph of H, V, Kalten-
born on the sereen with appropriate
block letter copy deseribing KLZ-CBS-
INS coverage.

JOIIN J. GILLIN Jr., general man-
ager of WOW. Omaha, ordered a 100-
word preface to all war news broad-
casts, pointing out WOW’s policy of
strict neutrality and warning listen-
ers to “cousider the source” in deter-
mining the importance of news hulle-
tins.

KDYL. Salt Lake City, keyed to com-
bined NBC networks the Sept. 1
speech of Senator Key Pittman, chair-
man of the Scnate INoreign Relations
Committee, one of the first statements
to be made by high Government offi-
cials on the outbreak of the war.

=

WITHIN an hour after war in Eu-
rope became a certainty, KDKA has
erected a news bulletin board in the
lohby of the Grant Bldg., Pittsburgh,
where its studios are located. UP bul-
letins made it possihle for visitors to
the building to catch the latest news
on the run
changed every 30 minutes. The serv-
ice is being maintained as long as they
hold interest for the pedestrians.

ROGER W. CLIPP, general manager
of WFIL, Philadelphia, ordered what
he called a ‘*“de-emphasis’” of the sta-
tion's news bureau activities on Sept.
9 because of the censorship. WFIL
added four five-minute news periods
daily, cut bulletins to a minimum,
kept to schedule so far as possible.
Four of Philadelphia’s five newspapers
bought spots on WFIL.

KLZ, Denver, went on the air early
in September to tell its andience “we'd
like to pay homage to CBS."” Its listen-
ers’ compliments for its war coverage
were passed on to CBS on Seyt. [
after it had stayed on the network for
seven days on 24-hour schedule.

WL, Cincinnati, reported the can-
cellation of $25,000 in commercials the
first few days of the confiict.

EDNEY RIDGE, manager of WBIG, _
Greensboro, N. C,, sends us the front-
page of the Greenslbore Record with a
long article devoted to Ed Mnrrow.
CBS London correspondent. a uative
of nearby Guilford where his family
still occupies the home in which he
was born in 1905. The newspaper re-
ported that townsfolk and. of course,
tlre Murrow family never miss a broad-
cast of the “local boy who made good.”

ELABORATE colored maps, on which
WILW listeners can more easily follow
the happenings as they occur in the
Buropean theaters of war and are
announced by the station’s news com-
mentators. are being distributed by
WL, Historians weve consulted and
the map drawn with the idea that it
would be usuable throughout the con-
flict, according to Jumes D. Shouse,
vice president of The Crosley Corpora-
tion, in charge of broadeasting. First
announcement of the maps was put on
the air Sept. 7. By Sept. 11, orders for
nearly 8,000 had been received.

WWGAN, Portland, Me., also is offering
European maps, and reports the idea
clicked, with a continuing stream of
requests.
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| “News matter which is obviously sensational,
though thoroughly accredited to a responsible
source, should be carefully checked and con-

firmed as far as possible before broadcasting.”

‘ ' NAB Reports, Sept. 8, 1939

United Press, through its corps of

American trained correspondents,
checks today's European news at its
source.

Bulwarking United Press newscasts

is the largest and most experienced staff
| of American reporters ever assembled
in Europe. Every man knows the im-
portance of double - checking and

plainly crediting his news sources.

“By United Press” is radio’s guaran-
| tee of authentic war coverage.

I
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AGAIN

first i listenang popularity

UNIQUE HOOPER-HOLMES
OUTDOOR SURVEY FINDS WOR SWAMPING COMPETITORS
ON FOUR SUGCESSIVE DAYS

) What Hooper-Holmes did

During the afternoons of August 12th and 13th and August 26th and 27th between 1:00 and 3:00 p.m.,
Hooper-Holmes investigators tramped the sands ot Jones Beach, Long Beach, Riis Park and Asbury Park.
Utterly unaware of the station for which the survey was being made. they were instructed to keep their
eves peeled for portable radio listeners. Each listener. or listening group, encountered was asked—Is your

portable in operation?” and “If so, what station are you listening to?”” They asked other quéstions, too.

But, at the moment, we’ll consider just the answers to these two.
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-What Hooper-Holmes found- X )

The Hooper-Holmes investigators found 630 portable radios. They found 474 of these radios in operation.
They found an average of 6 people listening to every portable radio. Totalling all answers to the question—
“What station are you listening to?” ranks WOR and its three competing 50,000 watt New York stations

as follows:

" WOR 42%

Station A 12.9%
Station B 8.2%
Station C 7.2%
All Others 29.7%

= again and again and again w0R R ANKS PIRST! Ask WOR today for a complete copy of the results. See

1. How all four major stations ranked on each of the four

¥ it w J . .
In the latter part of 1938 it was found that WOR ranked successive days. 2. Glance down the list of the more than

first in listening popularity among automobile radio 56 types of portable radios found and see how many of each
owners. In the recent four New York station study con-
ducted by Hooper-Holmes WOR ranked first in total fami-

lies listening. On one day, 469, more families were found

were found. g. Discover the types of programs to which
these listeners were dialled. 4. Notice how baseball broad-

casts stack up against competing air entertainment.

listening to WOR than to any other station. Now again A note, call or wire directed to WOR, 1440 Broadway,

. WOR ranks first in this unique Hooper-Holmes outdoor

in New York, will bring your copy by return mail.

study of the listening preferences of a people in a market
group who buy more than any people anywhere.

- Is it any wonder then ...

*That more than 709, of WOR's sponsors are among
America's greatest national advertisers?

*That WOR has a library of more than 60 success stories—
the greatest collection of success stories ever gathered by
one station?

*That year in and year out WOR has consistently ranked
first in total spot placements?

FREE—to advertisers and agency timebuyers...

What other questions does this new WOR survey answer?

www americanradiohistorv com
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129 Are Signed
In World Series
List, Says MBS
NBC and CBS Affiliates Are

Included in Baseball Group

MBS has announced that 129 sta-
tions of the planned total of 150
have signed to carry the 1939
World Series, exclusive broadcast-
ing rights for which were recently
awarded to MBS and the Gillette
Safety Razor Co., Boston, by Judge
Kenesaw M. Landis, baseball com-
missioner [BROADCASTING, Sept. 1].
Of the 129 stations, 68 are exclu-
sively Mutual, 11 ave CBS affiliates,
44 are NBC, and six are without
network affiliation, according to
MBS. Stations are as follows:

MBS affiliates: WOR WGN CKLW KHJ
KDB KGB KXO

WwC w
WSYB WGRC WLAP WSIX WAIR WRAL
ngF(‘J WCMI KADA KCRC KOME KBIX

affiliates: WHK KGA WSYR

WSMB KTBS KTHS KUTA KLO KGIR
WEBC KTAR KVOA WAPO.
CBS afiiliates: WMT WEKBW - WGK
WRVA WNBF WCHS WMAZ WI(BX
WNAX KGMB KHAC.
No  npetwork affiliation: WSAY KQv
WHJK KABR WBLK KMMJ.
Controversy Noted

~ Although the above list received
full verification from MBS, neith-
er NBC nor CBS would confirm
that their affiliates had signed for
the World Series. NBC told BrROAD-
CASTING it had “given no station
permission to cancel any commer-
cials or to broadcast them as de-
layed broadeasts, and had notified
stations that clients expected pro-
grams to be broadcast as usual.”
CBS stated that “no affiliates have
notified CBS headquarters in New
York that they have contracted to
broadeast the World Sevies.”
Further evidence that there is
some controversy between the net-
works and their affiliates appears
in a letter received by BROADCAST-
ING from WIS, Columbia, S. C,, in
which the station states that it
“has accepted the World Series
from Mutual and has advised NBC
in view of the outstanding public
interest in the games that it is
necessary to cancel the Procter &
Gamble programs between 8 and 4
p. m., New York time. We offered
to make off the line recordings and
delayed broadcasts of the P & G
shows, absorbing the recording
cost.” The letter further states,
“NBC is withholding permission
for delayed broadeasts, but other-
wise appavently appreciates our
reasoning in accepting the Series.”
Ot} Sept. 8, J. P. Spang Jr.,
president of Gillette, broadcast a
special program on MBS to an-
nounce that Bob Elson and Red
Barber had been selected to give
the play-by-play descriptions of the
World Series, first game of which
is expected to be played Oct. 4 in
the park of the American League
winner, Red Barber, who from
1934-38 covered the games of the
Cincinnati Reds, is currvently re-
porting the Brooklyn Dodgers
games on WOR, Newark, This will
be his fifth World Series assign-
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Will Report Series

Bob .Elson

Red Barber

Pineapple Shift

HAWAIIAN PINEAPPLE Co,
San Francisco, has appointed N.
W. Ayer & Son, Philadelphia, to
handle all its radio advertising, ef-
fective Oct. 11, the agency having
served as merchandising counsel
and handled all other advertising
for the company since 1933. Also
on Oct. 11, the company will re-
place Phil Baker’s Honolulu Bound
with Al Pearce & His Gang on its
CBS Wednesday evening period,
8-8:30 p.m.

New Financial Questionnaire of FCC
For 1939 to Be Somewhat Simplified

SOMEWHAT reduced in size, but
tapping innnermost phases of sta-
tion fiscal operations, as well as
parent company, partnership, and
other ownership holdings, the re-
vised FCC questionnaire on station
financial operations for 1939 will
be sent to all licensees about Oct. 1.

Substantial agreement as to the
form of the report, described of-
ficially as forms 705 and 706, was
procured following confevences of
F'CC accountants with representa-
tives of the NAB Accounting Com-
mittee, The final meeting was held
in latter August, at which time
suggestions advanced by the NAB
committee were taken into account
and there remained only the au-
thorization from the FCC to be
procured prior to the mailing of
the questionnaire forms.

The 18-page form compares to
one of 27 pages sent out by the
FCC last year to cover 1938 fiscal
operations of stations. Tt will cover
the calendar year 1939 and must
be filed with the FCC by March 1.
The form also deals with station
employment data but does not ve-
late to program analyses. The pro-
gram form has occasioned consid-
erable discussion between Govern-
ment and broadeast vepresentatives
with no agreement yet procured as
to definitions of particular tynes of
programs, More than likely, how-
ever, the program questionnaire,
when evolved, will be based on a
typical week during the year.

Numerous Changes

The financial forms is the third
annual undertaking of this char-
acter by the FCC. Previous efforts
evoked strong criticism within the
industry particularly from smaller
stations. It is claimed, however,
that the new form, which takes into
account most of these reactions,
will not work any undue hardship
on any class of station. Neverthe-
less, if past experience means any-
thing, there will still be repercus.
sions from certain station groups.

The comprehensive financial
questionnaire is considered by the
FCC as part of the data which it
can require in connection with ap-
plications for license renewals. At
the conferences with the NAB rep-
resentatives, who included M. L.
Kidd, WSYR, Syracuse, Edwin M.
Spence, NAB secretary-treasurer,
and Andrew W. Bennett, NAB
counsel, numerous changes to sim-
plify language were made, along

ment. Bob Elson, sports announcer
of WGN, Chicago, is currently
broadcasting Chicago Cubs and
White Sox games on that station.
He has covered every World Series
broadeast since 1929,

1939

with reductions in the size of the
overall schedule. FCC representa-
tives at these informal conferences
have included William J. Norfleet,
chief accountant, and DeQuiney V.
Sutton, head accountant.

The new form calls for a con-
densed general balance sheet of
two pages, whereas that of last
year required five separate sheets.

Despite the reduction, however,
infinite detail is required, and the
categories are substantially the
same as last year. Schedule 2 cov-
ers unappropriated earned surplus
for corporate licensees and schedule
3 undistributed profits for an un-
incorporated respondent.

Condensation of the schedules
dealing with tangible and intangi-
ble property owned by licensees and
devoted exclusively to broadcast
service, as well as property of that
naturve leased to othervs, is provided
in schedules 4, 5 and 6 of the new
form. Stations which are not in a
position to break down each item
in these forms, ave permitted to
supply sub-totals.

Full Income Statements

Income statements required by
schedule 7 specify licensees must
provide non-broadcast income in
cases of corporations. Corporations
in other lines of business must
specify their income from the non-
broadcast operations, as well as
broadeast opevations. This sched-
ule also requires a breakdown of
revenue received from network, na-
tional and regional advertisers and
local advertisers, along with com-
missions, other expenses and talent
revenues.

A separate schedule (8) covers
time devoted to major network pro-
grams and this is followed by a
schedule covering time devoted to
“other stations”. These are broken
down between commercial and sus-
taining programs.

Broadcast expenses, both direet
and indirect, are called for in
schedule 10 which covers some 30
items, as against 48 items in last
year’s schedule. This schedule goes
into such matters as salary and
compensation for proprietors, part-
ners and officers of licensee cor-
porations. Schedule 11 covers total
compensation of proprietors, part-
ners, broadecast staff employes. of-
ficers. musicians and other talent,
month by nionth.

The final schedule covers em-
ployes and their compensation for
a typical week. From this schedule
the FCC will procure total em-
ployment for the industry during
the year, together with average pay
for vavious classifications of em-
vloyes, both full time and part-
time,

In connection with the fortheom-

WMFJ,YOUNGSTOWN,
IN SEPT. 7 DEBUT

STARTING with an hourly sched-
ule of AP newscasts running thre:
minutes each, as well as longe -
roundups in the niorning and eve:
ning, the new WFMJ, Youngstown.
0., 100 watts daytime on 1420 ke.,
was inaugurated Sept. 7 and has
completed its staff. President and
general manager of the station is
William F, Maag Jr., publisher o7
the Youngstown Vindicator, wher:
newscasts arve originated.

The station is RCA equippec
throughout, with a 150-foot Trus
con tower and Johns-Manville
acoustical treatment.

Commercial manager of the sta.
tion is Leonard Nasman, former-
ly rotogravure salesman for the
Vindicator. Program director i-
John Holt Baxter, formerly as-
sistant promotion manager of NBC
Artists Bureau and at one time ad-
vertising manager for Max Factor
cosmetics in Hollywood. Chief engi.
neer is Frank Dieringer, recently
with WKRC, Cincinnati.

The staff includes Ralph Bruce,
formerly with WHBC, Canton,
salesman; Garde Chambers, for-
merly vocalist with WHK and
WGAR, Cleveland, and WHN and
WBNX, New York, announcer;
John Roberts and Gracilou Kiene,
seript writers; James Stambaugh,
chief announcer; Robert Carter,
announcer; James Ranney and Sey-
mour Raymond, engineers; Kay
Lytle and Edythe Sauer, dramat-
ics; Mrs. Ann M. Conroy, office
manager; Mrs, Florence Brown and
Thelma Murphy, organists.

Boake Carter’s Sponsors

WCAU, Philadelphia, and 18 other
stations have subseribed to the
thrice-weekly transcribed bro ad-
casts being syndicated by Boake
Carter, with an imposing list of
sponsors already signed. On
WCAU, where he headquarters and
where he started out as a commen-
tator, Carter’s discs will be spon-
sored by the Yellow Cab Co. Other
stations signing for the series are
KOCY KRGV KRIC KRIS KSO
KWTO WCOU WDAY WDRC
WGRC WIOD WJBK WJTN
WKZ0 WMCA WOC WRTD
WSAI Among sponsors thus far
signed are Sanders Motor Co., Des
Moines; Bank of Jamestown,
Jamestown, N. Y.; First National
Bank & Trust Co., Kalamazoo;
Liebmann Brewery, New York;
Martin Chevrolet Sales Corp., Rich-
rcl;ond; Prichard Oil Co., Oklahoma
ity.

ing program questionnaire, the
FCC officials have conferred inter-
mittently with Walter J. Damm,
WTMJ, Milwaukee; Dr. Frank
Stanton, CBS manager of market
research; Hugh M. Beville, NBC's
chief statistician, and NAB Secre-
tary-Treasurer Spence. This group
is not constituted as an official com-
mittee but has acted for the NAB.

The FCC has not yet considered
its analysis of the 1938 question-
naire, due to lack of funds during
the latter part of the last fiseal
year and because of the pressure
of other activities a dozen new
tables, yet to be released, are ex-
pected to cover intricate break-
downs of station revenues based on
size of communities, classes of sta-
tions within network affiliate lines
and average vevenues, spot and
g)cal sales analyses, and related
ata.
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ATTENTION « SPOT TIME BUYERS

The only national network commentator offered for LOCAL sponsorship

All ears will turn to the Special Session of Congress—this, plus the European crisis makes LOCAL SpgTisor=
ship of Fulton Lewis, jr., the year’s best buy—a ready-made audience eager for comments fron'n Washn?gtony
the news front of national affairs—available in individual markets on all Mutual Network stations. Write or

wire Wm. B. Dolph, Station WOL, Washington, D. C.

“1In a poll of all members of Congress by the Columbia Survey Inc., Fulton Lewis ir. was chosen as the favorite of states-

men by a 2 to 1 majority over any other commentator.
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Boosts in Power
For 106 Stations

New FCC Actions Authorize
250 Watt Full Time Grants

A TOTAL of 106 local stations now
hold authorizations to use 250 watts
power both day and night, in lieu
of the former 100 watt peak, by
virtue of action of the FSC Sept
6 and 12. A group of 70 stations in
all sections was granted unlimited
time operation with 250 watts,
while two others were given con-
struction permits to change equip-
ment and increase their night
power to the 250 watt maximum
allowed under the new rules. Pre-
viously the FCC had granted 13
stations similar authorization
[BROADCASTING, Aug. 15]. On Sept.
12 the FCC authorized 21 addi-
tional grants.

First Batch of Grants

Stations given the power
creases Se 6 were:

CH (;hm]ottem ille, Va
WRAL, l’tale“; N, C; WRGA
Rome, G SL Juckson, Miss. ;
KRMD, Shreveport La.; KMLB,
Monroe. La.; WJBC, Bloommgton,
11l ; KLUF, Gn]vestou Tex.;
Evunsnlle Ind.; KPQ Weuatchee,
Wash. ; \VD\'C Durham, N.
WGNC Gastoma, N. C.; VSI\

in-

Nashnlle, WSTP, thsbury, N. C;
KCMC, Texarkana, Tex.; WHLB,
Vlrgmm, Minu. ; WMF G IIlbbmg

Minn.; WSAU, Wausuu, Wis.;
WTRC, Elkhart, Ind.; KSRO, Santa

Rosa, Cul WIL, St. Louis: WTMA,
Charleston. S. C WKBZ, Muskegon,
Mich.; WEED, Rock \Iount N, C.;

W‘\\IL Lnurel Miss. ; KB\'D Bend
Ore.; KYEC, San Luis Oblspo Cal.;
KPLC, Lake Charles, La.; WMBH,
Joplm, Mo.; WCAX, Bur]mgton, Vt.:
WCBM, Bnltnnore, Md.; KOCY, Olk-
lahoma Clty, Okla . WAYX, Wny-
cross BQ, Harnsburg Il
NOE, .\L\V Oxlenns WBBZ, Poncn
Clty, Okla.; KELO, Sioux Falis
WIBU, Poynette, Wis.; I\XRO

Aberdeen, Wash.; KPFA, Helena
Mont.; KWYO, Qherulnn Wyo.;
WABY, Albany, N, Y.; WNBF, Bing-

hamton, N, Y.; WE. 0, )Iarquette,
Mich.; WEST, Eustou, Pa.; WGH,
Newport News, Va.; WATL, Atlanta;
BS, TUniontown, Pa, WSNJ,
Bndgeton N. J.; WPAX, Thomns
ville, Ga.; KOBH, Rupld Clty S. D
WHFC, Clcero, Il.;: KFAM, St
Cloud, Minn.; KGHI Little Rock,
Ark.; KGKL. San Angelo Te‘(.
KVOX, Moorhead Minn.; WTMV,
St. Louis, IIL.; BC. Abilene. Tex.;
WMIN. St. Paul KRE. Berkeley,
Cal.; WIBX, Utica. N. Y.; WBRE,
Wilkes-Barre. Pa.: AS Philadel:

phia, Pa.; WMBG Auburn, N. Y.;
WCPO, Cmcmnatl. WRBL, Colum-
bus, Ga.: WINO, West Palm Beach,

Fla.; WRDW Angusta. Ga.; KWOS.
(T}eﬂ'erson Cnty, Mo.; KCKN, Kansas
ity.

Grants of Sept. 12

The Sept. 12 grants were:

WABI, Bangor. Me.: WJTN,
Jamestown, N. Y.: AS, Spring-
field. Mass.; WGAL, Lancaster, Pa.;
WMPC, Lapeer, Mich,; WJIAC, Johns-
town, Pa.; W WS W, Pittsburgh;
WRAK, Williamsport. Pa.; WCMI,
Ashland. Ky.; WOMI, Owensboro,
Ky.; WHLS, Port Huron. Mich.;
WFTC, Kinston, N, C.; KALB, Alex-
andria, La.; WJBY, Gudsden Ala.;
WJIHL, Johnson City, Tenn, ; KRIC,
Beaumont. Tex.; WOPI, Bristol
Tenn.; KFVS, Cape Girardean, Mo.;
WRJIN, Racine, Wis.; WGL. Fort
Wayne, Ind.; KAST, Astoria, Ore.

WJMS, Ironwood, Mich.,, and
WSYB, Rutland, Vt., were granted
new construction permits for equip-
ment changes along with the night
power boosts.
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Rule on Logging Phonograph Records
Is Lightened as FCC Heeds Protests

REVISION of the rule requiring
listing of individual phonograph
records performed over stations by
title on station logs, which drew
protest from the industry, was
ordered Sept. 12 by the FCC. Ac-
tion was upon recommendation of
the FCC Law Department, follow-
ing correspondence with Andrew W,
Bennett, NAB counsel, who held
that the regulation would work un-
due hardship on smaller stations.
[BROADCASTING, Aug. 15

The rule Section 3.90(a) (2) was
amended by deleting the words “to-
gether with the name or title of
each”, and adding the words ‘‘of
the complete program”. In revised
form, it now reads:

(2) An entry briefly descrih-
m" ‘wach program broadeast, such as
‘mnsic'. ‘drama’, ‘speech’. ete., to-
wether with the name or title thereof,

and the spousor's name w ith the time
of the beginning and ending of the
complete  program. If a mechmuuil
record ix used. the entry shall show
the exact nature thereof snch as ‘rec-
o', “transeription’, ete.. and the time
it ix announced as a mechanieal ree-
ord, If a speech is made by a politieal
candidate, the name and political af-
filintions of such speaker shall be en-
tered.

The FCC stated that a further
study would be made of the rules
governing log entries ‘‘to insure
that they impose no unnecessary
burden on any particular group of
stations.”

Note: Subscribers may correct
their copies of the rules and regu-
lations, promulgated by the FCC to
become effective Aug. 1, 1939, as
published by BROADCASTING in a
separate volume, by referring to
page 35, column 1 of that volume.

Foley Plans Spot

FOLEY & CO., Chicago (Foley
Honey and Tar), is readying a fall
and winter spot campaign to begin
on a large list of midwest stations
between Oct. 15 and 80. According
to Wendell Walker, account execu-
tive of Lauesen & Salomon, Chi-
cago, the appropriation is approxi-
mately 50% above the spot cam-
paign used last year. Included on
the schedule is WLS, Chicago, with
six 15-minute programs daily ex-
cept Sunday, and WCLE and
WGAR, Cleveland, WHKC, Colum-
bus, WSAI, Cincinnati, WJR and
CKLW, Detroit, WHIO, Dayton,
WCAE, Pittsburgh and KITE,
Kansas City, with one minute an-
nouncements 5 to 11 times weekly
for a 26-week period.

Omar Picks

OMAR Inc., Omaha, is using 12
stations in the Midwest and West
on behalf of Omar Flour and Omar
Bakeries. Featuring its flour prod-
ucts are WLS WOW WMT WHO
KMMJ KVRS WNAX KOA and
KDFN. Its bakeries are promoted
over WBNS WTMJ and WFBM.
Fifteen-minute transcribed pro-
grams are used on all stations ex-

cepting WLS, which produces a
live talent program. Varying from
three to six days weekly, the con-
tracts are for 39 and 52-week peri-
ods. Lyle T. Johnston Co., Chicago,
is the agency.

Scott Towels Campaign

SCOTT PAPER Co., Chester, Pa.,
on Sept. 18 will start its fall cam.
paign for Scott Towels using par-
t1c1pat10ns thrice weekly on wo-
men’s programs on stations
throughout the country. Campaign
is similar to that used last year on
38 stations, although exact number
of stations for the year was not di-
vulged by J. Walter Thompson,
New York, the agency handling the
account.

Opyster Shell Renews

OYSTER SHELL PRODUCTS
Co., New Rochelle, N. Y, is renew-
mg contracts with the 38 stations
carrying its spet announcements.
Spots vary from one to three times
weekly and on some stations are
daily. Brown & Thomas, New York,
handles the account.

1939

Formal Dedication

Of New York Net

Prominent Officials Take Part
In Inaugural Program

NEW YORK Broadcasting System,
new regional network of nine sta-
tions, was formally inaugurated
Sept. 12 in a two-hour dedication
program featuring E. M. Stoer,
president of the new network and
president of Hearst Radio; Gov.
Herbert H. Lehman, speaking from
Albany on “Honesty in Advertis-
ing”; Acting Mayor Newbold Mor-
ris, of New York, and Dr. John S.
Young, director of radio and tele-
vision of the New York World's
Fair.

Part of the broadeast originated
from the studios of WINS, New
York, key station of the new net-
work, with music by the WINS or-
chestra directed by Louis Katzman.
Novachord music by Ferde Grofe's
orchestra was heard from the Ford
Bldg., at the New York World’s
Fair, and the Orange Blossom
quartet was heard from the WINS
studios on the Fair grounds.

Stations of the New York Broad-
casting System participatine in the
broadcast were WINS: WABY, Al-
bany; WIBX, Utica: WSYR. Syra-
cuse; WMBO Auburn; WSAY,
Rochester; WKBW- WGR Buffalo,
WJITN, Jamestown.

Constant inter-communication be-
tween the network’s stations is now
going on, according to Carl Cal-
man, vice-president and general
manager of the System, to arranee
network programs. Between Sept.
15 and the end of the month, a
total of ten commercial programs
will start on the network, Mr. Cal-
man said, although the names of
the sponsors have not yet been re-
leased.

Lipton on 50

THOMAS J. LIPTON Inc., Hobok-
en, N. J, late in September is
starting a campaign for Lipton’s
Tea using 10 spot announcements
weekly on 50 stations throughout
the country. On Sept. 12 the com-
pany started a 13-week campaign
of thrice-weekly quarter-hour var-
ticipation on the Make Believe Ball-
room program on WNEW, New
York. Young & Rubicam, New
York, is the agency.

Alexander Favors Curb
On Use of Broadcasts

To Promote Beer, Wine

REEMPHASIZING his official
stand against radio advertising of
aleoholic beverages, Alex-
ander, administrator of the Federal
Alcohol Administration, told dele-
gates at the annual convention of
the National Alcoholic Beverage
Control Assn., at Bretton Woods,
N. H.,, on Sept. 6 that although
there have been “distinet gains” in
popular sentxment to curb this ad-
vertising, it is “piling up trouble”
for manufacturers who use it. He
also expressed sympathy for the
bill of Senator Johnson (D-Col.) to
ban all alcoholic beverage adver-
tising from the air.

“The broadecasting chains have
decided to take no g:stllled spirits
advertising,” Mr. Alexander
pointed out in reviewing the *“tan-
gible results”, “and the NAB also
has refused to accept such adver-
tising in the future. Both do ac-
cept malt beverage and wine ad-
vertising, howe ver. Incidentally,
there was no distilled spirits ad-
vertising being done on the na-
tional chains, and practically all of
the aleoholic beverage radio adver-
tising is being done by brewers.
The principle, however, has re-
ceived recognition from the radio
people—which is also something
gained.

“On nothing have I expressed
myself with firmer conviction than
on radio advertising of alcoholic
beverages. In prmcq{ e it is wrong;
in practice it is piling up moun-
tains of trouble for the short-
sighted manufacturers who use it.”

Expanded Pinex Series

To Include 65 Stations

EXPANDING its previous spot
campaign slightly, Pinex Co., Fort
Wayne, Ind. has scheduled about 65
stations in the United States and
Canada for its 1939-40 series start-
ing Oct. 2. All but several southern
stations start on that date, the lat-
ter starting Oct. 16.

Live talent 15-minute programs
and 30-minute Saturday night
Barn Dance broadcasts are planned
on WLS and WLW. Each will
carry six programs weekly. Fifteen-
minute transcriptions from three to
five days weekly will be carried
over WWVA, WHO, WOW, WIJR,
WSM and WFIL.

All other U. 8. stations, repre-
senting nationwide coverage, will
carry five to seven announcements
weekly. Twelve Canadian outlets
are included in the list, with an-
nouncements scheduled once and
twice daily six days weekly. The
campaign, which will run 22 weeks
on most stations, 18 weeks on south-
ern outlets, is handled by Russell
M. Seeds Co., Chicago.

Flex-O Glass on 18

EIGHTEEN STATIONS in the
East and Midwest will be used by
Flex-0-Glass Mfg. Co., Chicago, in
its fall and winter campaign placed
through Presba, Fellers & Presba,
Chicago. Varying between barn
dance programs, service reports,
transeriptions and participation
programs, the schedule will be car-
ried over WLS WHO KMA WJEJ
WEEI WJR KITE KMOX KWTO
KMMJ WHAM WLW KDKA
WEEU KSOO0 WNAX WIBW
WLBZ. Starting dates are from
Sept. 30 to Oct. 28.
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O THE HEAVY flfllc\'

-

NETWORK

NO INCREASE IN RATES

Yei! Gppheciites
The shift in KECA wave length from
1430 KC to 780 KC has realigned
the listening habits of Southern

California and added new values to

KECA, not yet reflected in rate New listeners are always enthusiastic, voluble listeners, and
increases. Rate Card No. 14 remains from the flow of letters we reprint typical expressions . . . .
in effeét until further notice. . . . 3 i
Better sign today with KECA/! BEVERLY HILLS
“We are so pleased with the change of KECA frequency.” :

RIVERSIDE

"Music from your new place on the dial comes in much stronger.”

SAN DIEGO

“"Am very happy %o state that new frequency greatly enhances my
enjoyment of KECA Classic Hour.”

SAN BERNARDINO

" know there are thousands of persons who will appreciate your fine
program coming over a station that really brings them in.”

$orte © Crilomy, Ine

KF$ «.LOS ANGELES s KECA

EDWARD PETRY & CO. o Naﬁ_qnal__Sgie_,g_,_:_Repr_esﬂgntg{‘igg
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CBS Plans Transcribed Spots
To Check Afhiliates’ Signals

Survey Plan Accepted by ‘999, of the Stations
Contacted, According to Dr. Stanton

PURCHASING time on well over
100 independent stations, mostly
100-watters in the secondary areas
of high-power CBS outlets, for a
series of transcribed spot announce-
ments requesting information from
listeners on reception of affiliates’
signals, the CBS Research Division
is preparing to conduct a novel
study of the effects of technical de-
velopment of CBS stations.

The survey idea, conducted un-
der supervision of Dr. Frank N.
Stanton, CBS director of research,
and designed to secure definite in-
formation on CBS reception direct
from the listener, has been ac-
cepted by “about 99%?” of the sta-
tions contacted for purchase of
time, according to Dr. Stanton.
There have been only scattered re-
fusals to carry the series, he added.

How It Works

The five-minute transeribed pro-
grams, for which final scripts are
being prepared, will incorporate
flashes of the voices of Kate Smith,
Major Bowes, Amos 'n’ Andy and
other CBS stars with a commen-
tary by a network announcer ask-
ing listeners to check reception of
four CBS stations within listening
distance and then write “CBS, New
York”.

During an interval in the pro-
gram a local announcer reads the
call letters, frequencies, and loca-
tions of the CBS stations potential
to each individual area. The re-
quested reports would be concerned
only with evening listening, and
the network offers a free booklet
to answerers explaining the differ-
ence between daytime and evening
listening.

In a letter to the independent
stations requesting rates on a 32-
time, 40-time and 52-time basis, Dr.
Stanton explained: “We’re particu-
larly interested, not in the families
you serve intensively within your
major market, but in the ‘remote’
families at the outer edges of your
coverage areas”. Outlining the plan
further, he indicated the programs
were to be divided between daytime
and evening hours and would be
broadcast either 8, 10 or 13 times
a week for four weeks, probably
between Sept. 15 and Oct. 15.

Pointing out that only a limited
budget is available for the study,
Dr. Stanton requested a separate
indication of daytime and evening
rates on each station, stating he as-
sumed “that your rates for these
announcements will be based on
something like a ‘most favored na-
tion’ clause. That is, we will be
able to buy your facilities at the
lowest rate at which they are avail-
able to any of your clients.”

“There have been so many major
changes in CBS facilities that our
research really has got to step out
to keep up with them,” Dr. Stan-
ton explained in his letter. “I trust
you will agree that the big night-
time programs have been one of the
big factors in building all of radio
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to its present size. In fact, such
programs have stimulated radio
ownership to such a degree in small
towns and 1rural areas that they
have contributed, to a large extent,
in creating audiences, particularly
during the daytime, for indepen-
dent stations.

“This new type of radio study
that we are planning affords the
clear-channel stations, such as ours,
the opportunity to cooperate with
an independent station, such as
yours—an opportunity really to
study the scope of radio today. I
sincerely believe that by working
together, we can make a genuine
contribution to the industry.”

The Other Side

Contrasted to the receptive atti-
tude of the large majority of sta-
tions which have accepted the se-
ries for broadcast are the com-
ments of W. B. Greenwald, presi-
dent of KWBG, Hutchinson, Kan.,
in a letter replying to Dr. Stan-
ton’s:

“This station has obtained its
enviable list of listeners and spon-
sors the hard way—by careful pro-

465 POUNDS of fighting fury was
this tuna taken off Liverpool, Nova
Scotia, last month by Bill Lewis,

program vice-president of CBS,
who landed the fish after one hour
and 40 minutes. Lower photo shows
his companion, Bob Edge, CBS out-
door life commentator and veteran
tuna fisherman, hard at work rest-
ing from Bill Lewis’ labors.

1939

Exclusively Radio

SALT LAKE CITY’S Utah
Theatre, largest in the city,
has eliminated newspapers
from its advertising budget
and has scheduled six daily
minute interviews on KDYL,
in addition to extra spot an-
nouncements on various pro-
motions. Each interview
brings some official of the
theatre before the mike for
quizzing on current or com-
ing attractions. Interviews
are transcribed a week in ad-
vance and then presented at
scheduled times.

gramming and showmanship — by
being everlastingly at it to give our
listeners the best available, every
hour of the day and night,” Mr.
Greenwald wrote. “We certainly
are not going to sell them down
the river for a few, or even a long
series of Columbia plugs.

“What excuse would we give our
sponsors for deliberately decreas-
ing our ‘circulation’ by asking list-
eners to tune away from KWBG?
What reason could we offer any-
one for being so inconsistent as to
tear down what we have so care-
fully built up? No nationally cir-
culated newspaper would ever ask
an independent publication to sell
its circulation and destroy its value
to the community by ceasing to
serve that community in its best
capacity. And we think that you
made a grave error by having the
nerve to ask us to request any per-
son to dial our station out in favor
of a station outside this trade ter-
ritory.

“The idea is preposterous, even
if you expected to pay a premium
rate for our time. But you even
ask for a special rate—one as low
as we give our regular advertis-
ers—sponsors who have stuck with
us through thick and thin, to make
KWBG what it is today.

“We cannot agree with you that
big nighttime programs have cre-
ated daytime audience for indepen-
dent stations. Columbia would
never accept any station that did
not already have a nightime au-
dience—nor would Columbia accept
any station that did not have a
good fulltime coverage. You have
reversed the true situation, for we
believe we are right when we say
that independent stations first
build the audience, and then the
networks agree to take them on.”

B & W_Discs Planned

BROWN & WILLIAMSON Tobac-
co Co., Louisville, will use tran-
scriptions on betwen 25 and 30 sta-
tions starting Sept. 25, featuring
Avalon Cigarettes, Wings Cigar-
ettes and Bugler Tobaceo. In ad-
dition, sportscasts on 10 stations
featuring Wings and Avalon two
and three times weekly will be used.
With its four network programs
and approximately 40 spot stations
Brown & Williamson becomes one
of the most important users of
broadcast advertising. Russell M.
Seeds Co., Chicago, is agency.

CLARK RROS. Chewing Gum Co.,
Pirtsburgh. has started one- minnte
transcriptions three days weekly over
WBBM. Chicago. through Albert P.
Hill Co. Inc,, DPirtsburgh.

FILMLAND HOPEFUL
FOR AIR BOOKINGS

DESPITE the tightening of film
studio barriers and exhibito -
threats against motion pictur:
talent appearing on network pro-
grams, executives of major adver-
tising agencies handling the bull:
of ollywood originating radio
shows declare that there will be
as many, if not more, stellar names
used on sponsored broadecasts this
season as last.

It has been freely admitted by
Hollywood agency executives tha
preparations for a number of net-
work shows are being retarded by
reluctance of film studios and tal-
ent to sign radio contracts, but they
are confident that this will be over-
come. They insist that “the show
will go on”, but are frankly an-
noyed by the evasion displayed by
top name players who are loath to
back up verbal commitments with
written contracts.

Frankly speaking, players big
enough, or by contract permitted
to appear on network programs
at will, are stalling, it was said.
In some instances, they too, have
quoted figures beyond sponsor bud-
gets. It is believed, however, that
their purpose is to await more sub-
stantial expression from exhibitors
and studios regarding the “ban on
radio” before asserting their final
intentions.

Should film studios, in the face of
predicted losses in foreign markets
due to European war, decide on re-
ported retrenchment policy, agency
executives feel that difficulties will
be alleviated. They believe that not
only will desired talent be easier
to secure, but also that the price
scale will be cut downward, placing
more top film names within radio
budget limitations. Any concerted
action by the film studios to cut
luxury off production will, in the
opinion of several Hollywood agen-
cy men, benefit radio directly.

Two Transcribed Series

Being Tested by P & G

PROCTER & GAMBLE Co., Cin-
cinnati (Lava Soap), is testing two
15-minute transeribed programs on
11 stations starting between Sept.
14 and Sept. 25 on 52-week con-
tracts. Bill Elliott, the Singing Cop,
a WEEI, Boston, feature, is sched-
uled on WFBM and WWJ three
days weekly, with WEEI continu-
ing to carry it six days weekly as
a %ive broadeast under Procter &
Gamble sponsorship.

Eight stations have been chosen
for David Adams, a five-weekly
dramatic series. They are WBEN,
KDKA, WGAR, WDAF, KOA,
WKY, WFAA-WBAP, KFRC. Ad-
ditional stations may be added to
both series, it was indicated by
Blackett - Sample - Hummert, Chi-
cago, which handles the account.

Botany Mills Tests

BOTANY WORSTED MILLS,
Passaic, N. J.,, on Sept. 19 will
start a four-week test campaign
for its new wool cleaning fluid us-
ing ten-minute daily participations
five times weekly on the Music Hall
program on WNEW, New York.
More stations in upstate New York
will be added if the test proves suc-
cessful, according to Alfred J. Sil-
berstein Agency, New York, which
is handling the account.
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AKING its name from the special telephone
number “Chestnut 99 Forty-Four” set up to
handle calls for it, this All Request program went

on the air for the first time on Monday evening,
August [4th, 1939.

Completed calls for a single program reached a
high of 4,181 in the 3 hours of the program on Sat-
urday evening, August 26th.

Metered "busy" signals, together with the record
of completed calls, show that "Chestnut 99 Forty-
Four' was called 91,260 times* during the first 12
broadcasts of this new, all request program.

*in addition to this totel, theusands of calis
Tor this program were aticmpted over the wgu-
lor telephone linex af Radio Staticn KXOK—
CHestaut 3700—and those of the Stor-Times—
CHestnut 5000,

THIS ENORMOUS AUDIENGE RESPONSE

Yy &4

IN 12 DAYS

Recorded Telephone Calls to "CHestnut 99 Forty- Four"

August 14-26, 1939,

Completed Calls Busy Signals  eneciacaaaa.
Calls, [Avg. 14 15 o W18 19 2 1 23 M 25 26 Calls
- = S
5000 —— |‘.\‘ 1 }' _; 1T ok - 8000
] | l { “.. |
5000 = 2 B S . 5000
| L s
| ) _.—L_
4000 24 4000
| i
3000 — 3000
20(')0-l 2000
' |
1000 +————,
;__j—_._-__L, 1 1000
Ope:ators 3 8 10 12 12

12 Operators L.I

IS AVAILABLE FOR YOUR ADVERTISING
MESSAGE TO THE RICH ST. LOUIS AREA

OWNED
1250 KILOCYCLES

NATIONALLY REPRESENTED BY WEED & co-

AND OPERATED BY THE SAINT
1000 WATTS .

SAINT
LOUIS

TAR-TIMES
TIME

LOULIS §
. . . FULL

NEW YORK — CHICAGO — DETROIT — SAN FRANCISCO
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Yes, we realize that is a startling statement. But frankly,

it is not really as startling as the simple facts which prove
why these 13,000,000 families prefer the NBC Red—

the network most people listen to most!

Yes, we made asurvey—and one unique
in radio research. For the first time, it
measured the network listening habits
of people not only in the cities where
the leading networks have stations —

BUT in every city in the United States
of 25.000 and over. Unique—because
for the first time it explored not only
that part of the rural audience conve-
aiently located close to station-cities —

wwWw americanradiohistorvy com

BUT probed into one out of five of all_
the rural counties in the country!

The Story of "The Other Half™"

To you who have been judging network
values on the basis of program ratings
—to you who have been estimating
national program audiences on the
basis of ratings made only in station-
cities—the results of NBC’s study of
“The Other Half of the Radio Audi-
ence” will reveal facts which no ad-
vertiser can afford to overlook.
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THESE 13,000,000 FAMILIES WHO
“LISTEN MOST” TO NBC REDWANT TO
TRY THAT NEW DESSERT*, NOW!!

UL

NUTMES GINGER | MACE | SUGAR NUT- cr
v ITRON IRAKING

families
‘ol NETWORK

NBC

Advertisers and agency men who have
heard the story agree that here is no
promotional exploiting of “another
survey.” But for the first time a fac-
tual presentation of why and kow radio
works the way it does—the ABC’s of
radio transmission—the translation of
millivolts and listening habits into
extra sales and profits. How to evalu-
ate one network against another —sta-
tion by station. Why daytime coverase
differs completely from night-time co 7-

erage. Why a CAB rating on the Red

*Speaking of desserts— Kraft-Phenix Cheese and Standard

Brands’ Roya! Desserts have been on the NBC Red Network
exclusively since 1933—General Foods® Jello since 1936}

isten most”

Network means a greater nation-wide
audience for your program than the
same rating on another network!

May We Tell You the Story?
We believe the fact that 13,000.000
radio families listen most to the Red
Network, means a bonus of tangible,
extra sales results for Red Advertisers.
Perhaps that explains why 79 national
advertisers spent over $31.000.000 on
the NBC Red Network last year—more
money than was spent in any other

single advertising medium in the world.

Perhaps that also explains why a
majority of the leading programs—
day and night —are on the Red—and
why this has been true every year since
network broadcasting began.

May we tell you the important rea-
sons why the NBC Red is the network
most people listen to most?

~NBC Red NETWORK

The network most people listen to most
NATIONAL BROADCASTING COMPANY
A RADIO CORPORATION OF AMERICA SERVICE

www americanradiohistorv com
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FCC Investigates
Rev. Cole Charge

Looks Into Claims That WJR
And WJAS Refused Time

INVESTIGATION to ascertain
whether WJR, Detroit, “is operat-
ing in the public interest, conveni-
ence and necessity” growing out
of a complaint by Rev. Walton E.
Cole, Unitarian Minister, that the
station is acting as a vehicle “for
one-sided propaganda”, has been
ordered by the FCC.

In a letter replying to the com-
plaint of Dr. Cole, who alleged
that WJR refused to accept pro-
grams in answer to Father Charles
E. Coughlin, T. J. Slowie, FCC sec-
retary, stated Sept. 2 that the in-
vestigation had been instituted.
Rev. Cole on Aug. 30 sent to the
FCC a long telegram in which he
claimed the station had refused the
programs on the ground that the
seript was entirely out of accord
with WJR policies. The FCC was
asked to take action to have WJR
give equal opportunity for expres-
sion of both sides of controversial
questions, “or that its license be
revoked”. [ BROADCASTING, Sept. 1.]

On Sept. 8 Rev. Cole filed a sec-
ond complaint with the FCC
against WJAS, Pittsburgh, alleging
that it likewise had declined to
carry the program. It was re-
vealed that approximately a dozen
Pittsburgh residents, among them
prominent local citizens, had filed
similar complaints with the Com-
mission. The FCC advised the com-
plainants that an investigation
would be made, presumably along
the lines of its inquiry into WJR’s
refusal.

Redress Up to Courts

Dr. Cole, who is spokesman for
the Unitarian Fellowship for Social
Justice, which has engaged time
on a number of stations to answer
Father Coughlin, was advised that
any right of redress which he may
have by reason of WJR’s cancella-
tion of the contract “cannot be
adjudicated by this Commission but
is a matter within the jurisdiction
of the courts.” It was pointed out
under the Communications Act, ex-
cept in cases involving use of fa-
cilities by regularly qualified can-
didates for public office, the Com-
mission has no power to compel any
licensee to permit a particular in-
dividual to use its facilities.

“Insofar as your complaint states
that WJR is acting as a vehicle
for one-sided propaganda rather
than free discussion of controver-
sial subjects,” Mr. Slowie wrote,
“it will be investigated by the Com-
mission and the incident deseribed
in your telegram will be considered
as it may bear upon whether Sta-
tion WJR is operating in the public
interest, convenience and neces-
sity.”

Leo J. Fitzpatrick, executive
vice-president and general manager
of WJR, in commenting on the can-
cellation of the Unitarian minis-
ter’s broadcasts, said that inasmuch
as Fr. Coughlin “has never per-
sonally attacked Dr. Cole, I don’t
think Mr. Cole should be permitted
to attack Fr. Coughlin over WJR.
I explained to Mr. Cole when we
were discussing the broadcast that
I thought he should confine his re-
marks to the aims and purposes of
his organization.

“If we permitted him to attack
Fr. Coughlin, then Coughlin would
be justified in asking for the time

Page 36 ¢ September 15,
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“FLY, CHAIRMAN" became official for the FCC Sept. 1 as the lanky
ex-TVA general counsel was sworn in to succeed Frank R. McNinch, who
looks on. Administering the oath is Pans
the secretary’s office. Revealing a sense of humor, the new chairman wore
in his lapel a miniature eight-ball. Present at the ceremonies in the
Chairman’s office were Commissioners Craven, Walker and Thompson,
Chief Engineer Jett, Assistant General Counsel William C. Koplovitz,

E. Wiltshire, notary public in

Ben Cohen, high ranking New Deal attorney, and former TVA associates.

FlyQuietly AssumesFCC Chairmanship;
Starts Inquiry Into Problems of War

WITH HIS assumption of the FCC
chairmanship Sept. 1, James Law-
rence Fly immediately plunged into
a study of radio and communica-
tions without expression of any pre-
conceived notions on future regu-
latory policy. Confronted with the
war situation and alarmist talk of
impending censorship, the new
chairman dispelled any fear of
hasty action but promptly ap-
pointed a committee to survey the
situation.

Following his swearing in Sept.
1, Chairman Fly held his first press
conference and made clear he pro-
posed to pursue a cautious course
and did not propose to be “dog-
matic”. He emphasized that the
FCC is a semi-judicial body and
that therefore a full interchange
of views with his colleagues and
his staff would precede any policy
pronouncements.

Mr. Fly assumed his new duties
quietly. Aside from the appoint-
ment of his personal secretary,
Miss Charlotta Gallup, who came
from Tennessee Valley Authority,
no personal changes or appoint-
ments were made. It is expected
that Mr. Fly later will name a
legal aide from some other govern-
mental agency. Thus far he has
given no indication of impending
staff changes of any character.

Lauds McNinch

Chairman Fly took his oath of
office in a brief ceremony attended
by several other commissioners and
members of the staff. Regarded as
significant was the attendance of
Benjamin V. Cohen, trusted legal
adviser of President Roosevelt.
Commissioners Walker, Craven and
Thompson attended the ceremony,
along with Chief Engineer Jett and
Assistant General Counsel Koplo-
vligz and Assistant Secretary Reyn-
olds.

After being inducted into office,
Mr. Fly paid tribute to his prede-
cessor, Frank R. McNinch, and

to reply to him. The first thing
we knew we would have a cat-and-
dog fight on our hands.”

1939

then read a letter from President
Roosevelt designating him as
Chairman.

The day following his retirement
from the FCC chairmanship, Mr.
McNinch was retained by Attorney
General Murphy as a special ex-
gert to advise the Department of

ustice on matters pertaining to
communications. Mr. McNinch tem-
porarily will retain an office at the
FCC to complete two reports to be
submitted to the President-—on in-
ternational broadcasting, and an
accounting of his stewardship as
FCC chairman during the last two
years.

The Attorney General stated, in
announcing Mr. McNinch’s ap-
pointment, that he would advise the
Department in connection with
telephone, telegraph and radio com-
plexities involved in the Western
Union suit and other litigation of
the Department. He added that Mr.
McNinch was not only particularly
well versed in communications, but
also was “one of the country’s out-
standing authorities on wider prob-
lems of Government administration
regulation which are inseparable
from any realistic solution of the
immediate problems presented by
these cases.” He referred particu-
larly to Mr. MeNinch’s ~ earlier
chairmanship of the Federal Power
Commission.

At his press conference, also at-
tended by Mr. McNinch, Chairman
Fly was questioned about “control”
of communications in view of the
war situation. He did not answer
this line of inquiry directly, point-
ing out that he was not thoroughly
familiar with it and had been con-
sulted “to a minor extent” in the
drafting of the proposed neutrality
proclamation. He did pay tribute
to the broadcasting industry in its
war coverage, asserting that “as a
listener” he felt broadcasters “had
rendered a great public service.”
He added his approach was “wholly
uncritical, like that of any other
citizen getting news and points of
view over the radio.”

NINE STATIONS ADD
AP NEWS REPORTS

NINE MORE broadcasting sta-
tions, all but one newspaper owned,
have been added to the list of those
broadcasting Associated Press news
under sponsorship in line with the
recent order of the AP executive
committee lifting the ban on spon-
sorship of its news. The stations
are WBAP, Fort Worth Star-Tele-
gram; WSGN, Birmingham News
and Age-Herald; KVWC, Vernon
(Tex.) Daily Record; KSO and
KRNT, Des Moines, and WMT,
Cedar Rapids, Des Moines Register
and Trbune; WBNS, Columbus
State Journal;, WHIS, Bluefield
(W.Va.) Telegraph. KFYR, Bis-
marck, N. D., not newspaper-
owned but having an affiliation with
the Bismarck Tribune, also is buy-
ing AP.

All of these stations are reported
to have local sponsors for their
news under the arrangement
whereby a 25% additional assess-
ment is levied on the newspaper’s
basic AP assessment if AP news
is used under sponsorship and 5%
increase is charged if used sustain-
in% [BROADCASTING, June 1].

reviously, the AP news was re-
ported carried under sponsorship
[BROADCASTING, Aug. 15;3 on KSD,
St. Louis Post-Dispatch; KPRC,
Houston Post; KSCJ, Sioux City
Journal; WOMI, Qwensboro (Ky.)
Messenger and Enguirer; KGFF,
Shawnee (Okla.) News and Star;
KFAM, St. Cloud (Minn.) Tines-
Journal.

Sunkist to Use Net

CALIFORNIA FRUIT GROWERS
EXCHANGE, Los Angeles, (Sun-
kist oranges and lemons), starts its
thrice-weekly quarter-hour, Hedda
Hopper’s Hollywood, Nov. 6 for 52
weeks, on 31 CBS stations, Mon.,
Wed., Fri., 6:15-6:30 p.m. (EST).
Series, originally sche(ﬂlled to start
Oct. 31, will be based on Miss Hop-
per’s syndicated newspaper column.
Besides motion picture gossip by
Miss Hopper, it will include brief
dramatizations of film players’ ca-
reers. Art Baker will announce,
with James Fonda, of Lord &
Thomas, Hollywood staff, produc-
ing. A heavy user of radio time,
this will be the first time in several
years the sponsor has used net-
work facilities. The Exchange, for
its various products, has been using
transceribed shows and announce-
ments in recent years.

Chase & Sanborn Discs

STANDARD BRANDS, New York,
on Sept. 11 started a test campaign
for Chase & Sanborn coffee usin
the transcribed serial Springtime
Harvest in several markets from
the Mississippi to the East Coast.
The program is produced by Carl
Wester, Chicago, but no further de-
tails as to stations or time of
broadcast could be learned from

Walter Thompson, Co., New
York, the agency in charge.

Detroit Jewel Test

DETROIT-MICHIGAN STOVE
Co., Detroit (Detroit Jewel Stove)
is testing five stations with one and
five-minute announcements from
Sept. 18 through Oct. 13. WBEN,
WEBR, KBOW, WCPO and WLAP
were the outlets selected. Holden,
Graham & Clark, Detroit, handles
the account.
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Four teletypes bring in 160,000 words a
day of state and nation-wide news breaks.

® So thoroughly has WKY conditioned
its newscasts for the air that 59.5% of
the Oklahoma Citians who depend on the
radio to keep abreast of the news keep
their dials set to this station.*
Manned by a newspaper-trained staff
. employing methods typical only of
those so trained . . . using its modern ma-
chinery to combine newspaper’s precision
and accuracy with radio’s speed and flexi-

News cditor, police reporter, five re-write
men comprise WKY’s complete news staff,

»ia

bility, WKY is truly “Oklahoma’s
Newspaper of the Air.”

Being first on the air with the news
has become a habit with WKY, just as
listening to WKY has become a habit with
Oklahoma listeners and selling through
WKY has become a habit with sponsors.

Under the news editor, three commentatora
handle the actual broadcasts of WKY's neéws.

A direct wire into editorial room o
homan and Times keep: finger on

“ In a recent study made among 803 Oklahoma
City homes, representing a cross section of the
entire city, the station preferences for newscasts
were found to be:

KY ... 595%
Station B 15.3%
Station C 5.4%
Station D ! 18%
No preference 18.09%

TR hla
L4 u/ OZ anomdada

NBC AFFILIATE ¥ 900 KILOCYCLES

OWNED AND OPERATED BY THE OKLAHOMA PUBLISHING COMPANY ¥ THE DaILY OKLAHOMAN ¥ OKLAHOMA CiTY TIMES ¥ THE FARMER STOCKMAN

MISTLETOE EXPRESS ¥ KVOR, COLORADO SPRINGs * KLZ, DENVER (Affiliated Mgmt.)

¥ REPRESENTED NATIONALLY BY THE KATz AGENCY, INC.
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LISTENING audiences were discussed by E. P. H.
New York advertising and sales pro-
motion manager, at a luncheon attended by 30 Los
Angeles and Hollywood radio and advertising agency
executives in the latter city last month. Attending
were (1 to r, standing) H. D. Walsh, Hixson-O’Donnell
G. Allen, Richfield Oil Corp.; Pat Bishop,
KFI-KECA, Los Angeles, commentator; Henry Chase,
Barnes-Chase Co.; Carroll O’Meara, Young & Rubi-
cam; John Gudel, Dan B. Miner Co.; James Foud, Lord
& Thomas; Fred Mayer, Dan B. Miner Co.; Gene Duck-
wall, Tom McAvity, Lord & Thomas; William Betts,
Ruthrauff & Ryan; Don Belding, Lord & Thomas; Ar-

James, NBC

Adv.; A

I3 'r' T
Egn AN
= L
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w Tl

Erickson;

A AL . [

thur Gudeiman, Barton A. Stebbins Adv. Agency; Ford
Sibley, Lord & Thomas; Ernest Bader, Caples Co.;
Sydney Dixon, NBC sales; Raymond R. Morgan, Ray-
mond R. Morgan Co.; Jefferson K. Wood, Hillman-
Shane Adv. Agency; Lew Frost, executive assistant to
Don E. Gilman, NBC vice-president; Charles H. Mayne,
Charles H. Mayne Co.; Harold J. Bock, NBC western
press manager; Ralph R. Ledder, Raymond R. Morgan
Co.; Charles Brown, NBC western division sales pro-
motion manager.
Harwin Mann, Lord & Thomas;
Moore, NBC account executive; Grace Glasser, Glasser
Adv. Agency; Mr. James, and Mr. Gilman.

ek

Seated, August Bruhn, McCann-
Tracy

WFVA, Fredericksburg,

Takes the Air Sept. 8

HEADED by Richard Field Lewis
Jr. as manager, the new WFVA,
Fredericksburg, Va., halfway be-
tween Washington and Richmond,
went on the air Sept. 8 as a 250-
watt daytime outlet on 1260 ke.
Mr. Lewis, former chief engineer
of KFXM, San Bernardino, Cal,,.is
60% owner of the stock in Fred-
ericksburg Broadcasting Corp., li-
censee, the remainder of the stock
being held in 5% blocks each by
prominent local residents. Benja-
min T. Pitts, theater owner, is
president; Mr. Lewis, vice-presi-
dent; George C. Clanton, secretary
of the Iocaf chamber of commerce,
secretary; John F. Gouldman Jr.,
banker, treasurer.

Mr. Lewis announced that Ed-
ward H. Allen, formerly with the
Yankee Network in Boston, has
been avpointed commercial man-
ager. Carl Saunders, formerly with
KFXM and various Midwest sta-
tions, has been named program di-
rector. Howard Severe, of Wash-
ington, is publicity director.

The station has a Western Elec-
tric transmitter and Blaw-Knox
vertical radiator, with RCA con-
solette and microphones and RCA
turntables. Its main studios are in
the Farmer’s Creamery Co. Bldg.,
and include a small auditorium
with complete GE kitchen. Studios
are also being erected in Mary
Washington College near Freder-
ickshurg.

Niagara Falls Outlet

NIAGARA FALLS, N. Y., will
soon have its first broadcasting
station as a result of the FCC’s
action of Sept. 1 adopting proposed
findings [BROADCASTING, Aug. 15]
authorizing a 1,000-watt daytime
outlet on 1260 ke. The station will
be licensed to the Niagara Falls
Gazette Publishing Co., publisher
of the Niagara Falls Gazette, head-
ed by Alanson C. Deuel. Call letters
will be WHLD.

WALR, Zanesville, O,, reports it has
a woman commentator still in her
'teens. She is Mary Branas, new to
radio, who already has a thrice-weekly
sponsor—the Hazel-Atlas Glass Co.

Page 38 ¢ September 15,

Rebates Raised, Discounts Cut
In Revised Rate Card of NBC

Discount Is Reduced for 8-10 p. m. on the Red;
Rates for 30 Stations Boosted, 15 Lowered

REVISED system of discounts al-
lowed NBC advertisers, embodying
a 2% % increase from 10 to 12% %
in the annual rebate allowed for 52
weeks of continuous broadcasting,
along with a reduction of 2% % in
weekly discounts based on gross
billing, and similar in effect to the
“hiatus policy” announced -earlier
this year by CBS [BROADCASTING,
March 15] is revealed in NBC’s
new rate card, No. 26, which goes
into effect Oct. 1 for new business
and a year later for current con-
tracts. The network’s new rate card
also stipulates that on all Red net-
work facilities used on programs
from 8 to 10 p. m., New York
Time, and their rebroadcasts, week-
ly discounts will be reduced 5%.

Marking the first general rate re-
vision by NBC since December,
1936, the card shows an increase in
rates for 30 stations, including 16
of 23 Basic Red stations and nine
others in different Red Group classi-
fications. WHAM, Rochester, N.
Y., is the only Basic Blue outlet to
increase its rates, while WLW, Cin-
cinnati, is the only Basic Red or
Blue station to show a rate de-
crease. Six basic supplementary
outlets are among the total of 15
showing decreased rates, and eight
stations, chiefly new affiliates, have
been added to the basic supplemen-
tary groups.

Rebate Simplified

Application of the 12% % annual
rebate has been simplified, accord-
ing to NBC, by basing discount cal-
culations on a single fiscal year for
each account rather than on sepa-
rate fiscal years for individual pur-
chases of time on each account. The
rebate is allowed on gross billing
on all facilities used during the
contract year, except on facilities

1939

discontinued during the period. It
will apply on all facilities added
during the contract year and not
discontinued before its close, but
will not be paid on facilities in use
at the beginning of the contract
year, but discontinued before its
close.

For instance, a client purchases
$2,000 worth of time for 52 weeks,
NBC explained. Three months
later he purchases an additional
$1,000 worth for 52 weeks. His re-
bate will be figured on the basis
of aggregate gross billings result-
ing from $2,000 for 52 weeks and
$1,000 for 52 weeks less three
months. Rebates the following year
depend on continuation of consecu-
tive-time purchases.

The new weekly discount sched-
ule augments the “NBC Interval
Plan” announced early this sum-
mer [BROADCASTING, May 15]. Un-
der the new plan discounts are
given only on business aggregat-
ing $2,000 and upward per week,
rather than starting at $1,000 as
formerly, and are reduced accord-
ingly in each classification. A 21 %
discount is allowed on weekly gross
billings of $2,000 to $4,000; 5% on
$4,000 to $8,000; 7% % on $8,000 to
$12,000; 10% on $12,000 to $18,-
000, and 12%% on $18,000 and
more, On Blue Network contracts
receiving special Blue discounts
these weekly discounts are paid on
the net rate after the special dis-
counts.

Commenting on the new discount
procedure applying to “choice
spots” on the Red Network, Roy
C. Witmer, NBC vice-president in
charge of sales, explained:

“Every radio advertiser recog-
nizes that network periods from 8
to 0 p.m.,New York Time, with re-
broadcasts possible at later times,

represent preferred advertising in-
vestments. These are the choice
broadecasting spots—comparable in
added value to the preferred posi-
tion pages in magazines and news-
papers. All available research data
shows that during this two-hour
period radio sets in use exceed
other evening periods by at least
5.

“The new rate card stipulates
that on all Red Network facilities

- used on programs during this pe-

riod, and their rebroadcasts, weekly
discounts will be reduced 5%. For
example, a client with a weekly
gross billing of $8,000 on Red Net-
work facilities would earn a weekly
discount of 7%%. If the program
falls between the hours of 8 p.m. to
10 p.m., New York Time, this dis-
count is now reduced to 2%%.”

Maximum Discount

Advertisers, except those using
Red facilities during the specified
hours, whose gross billing equals
or exceeds $1,500,000 during a 12-
month fiscal year, will be allowed
a discount of 25% in lieu of weekly
discounts and annual rebates, the
rate card stated. A maximum dis-
count of 20% will be allowed ad-
vertisers on their billings for NBC-
Red facilities during the specified
“choice” hours, but where Red sup-
plementary facilities are used with
the Blue Network, the 5% reduc-
tion on the rate of discount applies
to the Red facilities only.

Since issuance of NBC’s last rate
card, dated Dec. 1, 1938, with a to-
tal of 165 stations, 12 new stations
have joined the network and three
others have been dropped. New sta-
tions, making the current total 174,
are: WBCM, Bay City, Mich,;
WGKYV, Charleston, W. Va.;
W BLK, Clarksburg, W. Va.;
WING, Dayton; WKBO, Harris-
burg; CMX, Havana, Cuba;
KFAM, St. Cloud, Minn.; KYSM,
Mankato, Minn.; WCOA, Pensa-
cola, Fla.; KROC, Rochester,
Minn.; KSCJ, Sioux City, Iowa,
and KVOA, Tucson. Stations no
longer affiliated with NBC are:
WWNC, Asheville, N, C.; WCKY,
Cincinnati, and KOIL, Omaha.

Magazine Drive

CANDID EYE Magazine, Philadel-
phia, will use between 35 and 40
stations in a spot campaign start-
ing about Nov. 1. Proved mail-
pulling stations will be selected,
according to the agency, Albert
Kircher Co., Chicago. Announce-
ments and live talent programs will
be utilized. The appropriation and
stations are expected to exceed the
previous year’s campaign.

Wurlitzer List
RUDOLPH WURLITZER Mfg.
Co., N. Tonawanda, N. Y. (musical
instruments), in late September
will start a series of five-minute
programs five and six days weekly
on WBEN WMAQ WBNS WTAM
WCAU WHEC WOR. WWJ, which
carried the programs through the
summer, has been renewed.
Schwimmer & Scott, Chicago,
handles the account.

WASHINGTON State Dairy Commis-
gion, Seattle. which has appointed Dy,
Robert Prior secretary - manager, is
planning to spend a state-raised fund
of about $100.000 for national adver-
tising of Waslington dairy products
and finding new markets,
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lhe Legion FPorades ... Sfor KSTP

OR the first time in history, on the

occasion of its 20th Annual Con-

vention, The American Legion
recently staged a special preview parade
for broadcast and television.

First in the Northwest, KSTP natur-
ally was seleeted by The Legion for this
broadcast.

Starting as a sinall test “preview” the
parade grew into a demonstration with

over one hundred thousand people

crowdingdowntown Minneapolis, block-
ing traflie, halting business. Additional
thousands thronged KSTP’s studios to
view the parade by tclevision.

As the Legionnaires pay tribute to
their favorite radio station, so do the
millions of others in the rich Northwest.

For action in the 8th Retail Market —
turn to KSTP first — for news, for en-
tertainment, for civie affairs, and for
sale of your producl.

Note to time buyers: KSTP goces to 30,000 watts in a few weeks.

For rates and schedule, address Ray C. Jenkins, General Sales Manager, KSTP,
Minneapolis-St. Paul, Minn., or National Representatives, Edward Petry & Co., Inc.
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KSTP

The Northwesrs Leading Radio Sation

W\ M
90,000 WATTS

(IN A FEW WEEKS)
NBC BASIC RED NETWORK
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Listener Interest
Widely Increased,
CAB Data Reveal

Both Day and Night Listening
Found to Be Improved

INCREASING listener interest in
both evening and daytime radio
shows, along with definite devia-
tions in program preferences by eco-
nomic groups, is indicated in a 72-
page report based on a comprehen-
sive listener analysis recently con-
ducted by the Cooperative Analysis
of Broadcasting in 33 cities reached
by NBC-Red and Blue and CBS
network service.

The report revealed that during
the 1938-39 winter season, from
October to April, the average rat-
ing of all evening shows increased
from 8.8% to 9.3%, while the num-
ber of evening shows rating 10%
or higher increased from 39 to 44,
compared with the 1937-38 winter
season, and the number of daytime
programs rating over 5% almost
doubled.

Variety at the Top

Variety programs continued in
first place among evening programs
in both preference and percentage
of time on the air, accounting for
27.1% of the time, with an average
rating during the winter period of
14.7%, compared with 13.5% the
preceding summer and 15.9% the
preceding winter. Comedy pro-
grams, second in popularity (11%),
ranked fifth in air time (7.2%);
drama, third in popularity
(10.8%), second in air time
(17.8%); audience participation,
fourth in both popularity and air
time (10.5% and 12.6%, respective-
ly) ; classical, fourth (10.5%) and
ninth (1.7%); serial drama, sixth
in both (10.4% and 6.8%); popu-
lar music, seventh (7.6%) and
third (16.1%); semi-classical,
eighth in both (7.4% and 3.4%);
commentators and talks, ninth
(6.6%) and seventh (6.7%), and
familiar music, tenth in both (2.4%
and .7%).

The report also indicated many
deviations in program preferences
by economic groups, i.e., such pro-

rams as General Foods’ Good

ews, Ford Sunday Evening Hour,
Cities Service Concert, Human Side
of the News, Kellogg's Circle,
Chase & Sanborn Hour, Lever
Bros. Big Town, Old Gold’s Mel-
ody Madness, GE Hour of
Charm, Saturday Night Serenade,
Lowell Thomas, and Canada Dry’s
Information Please a peal pre-
dominantly to the higher income
levels, according to the CAB fig-
ures, while Carson Robinson, Plan-
tation Party, Mary & Bob. Lum
& Abner, Major Bowes and Nation-
al Barn Dance were shown to ap-
peal primarily to the lower in-
come levels. Analysis of programs
by types also showed that classical
and semi-classical programs and
commentators appeal predominant-
ly to the upper income levels.

Among evening hours Chase &
Sanborn Hour, Lux Radio Theatre
and Kraft Music Hall were one-
two-three among all income groups,
but among other programs further
down the list in comparative popu-
larity there was wide variation be-
tween economic classes. Among the
evening half-hours wide variations
also were apparent, with Jack Ben-
7y and Burns & Allen one-two in
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WHEN WLS, Chicago, remoted its National Barn Dance from the State
Fairs of Illinois, Indiana and Wisconsin, a big crew of engineers and
promotion men scamperved around the Midwest on the WLS special train.
A part of the crew lined up on the observation car, including (I to r),
Bob Dwyer, of the Wade Agency, Chicago, which handles the Alka-

Seltzer account; Pete

Lund, writer of the Alka-Seltzer show; William

R. Cline, WLS sales manager; Art Page, WLS farm program director;
Don Kelley, WLS promotion manager; Al Boyd, WLS production director.

Continued Heavy Billings for August
Keep Networks Well Above Last Year

ADVERTISING on the nationwide
networks showed no signs of slack-
ening through August, contrary to
the experience of previous years.
Combined gross billings of the
coast-to-coast networks for the
month totaled $5,855,356, an in-
crease of 29.3% over the $4,529,590
billed in August 1938. Cumulative
billings for the year to date on all
major networks totaled $52,843,-
592, topping the total of $46,971,-
173 for the same period last year
by 14.6%.

Columbia, as in July, showed the
largest increase over the year be-
fore, both in actual dollars and in
percentage, due both to this net-
work’s excellent business this sum-
mer and to the severe slump it went
through during the summer of
1938. In August 1939 CBS gross
billings totaled $2,337,376 as com-
pared to $1,423,866 for August
1938, a gain of 64.2%. For the first
eight months of 1939 CBS shows
cumulative total billings of $21,-
602,302, 17.6% above the cumula-
tive total for the same period in
1938 of $18,373,777.

For August, MBS billings showed
a rise of 24.7% over billings for
that month of last year, or from
$164,626 in August 1938 to $205,-
410 in August 1939. For the year
to date MBS reports aggregate
billings of $2,046,228, up 22.2%
from the $1,673,913 for the same
period of 1938,

NBC’s August total of $3,312,-

all groups, while Information
Please ranged from ninth place in
the upper income level to 47th in
the lower.

The 10 leading programs for the
winter period, according to the re-
port, were Chase & Sanborn Hour,
Jack Benny, Lux Radio Theatre,
Kraft Music Hall, Maior Bowes
Amateur Hour, Town Hall Tonight,
Burng & Allen, Good News, Rudy
Vallee and Big Town.

Analysis of the leading daytime
programs in different sections of
the country also showed wide vari-
ations in preference, Guiding Light
being the only program listed
among the first five in Eastern,
Midwestern, Southern and Pacific
Coast cities alike.

1939

570, an increase of 12.6% over
August 1938 when the total was
$2,941,099, may be broken down
into $2,636,267 of Red network bill-
ines and $676,303 of Blue network
billings. There are no comparable
figures for last year as the new
system of dividing billings between
these networks was begun only last
October. For the first eight months
of 1939, Blue billings total $6,722,-
952 and Red billings $22,472.110.
giving a combined NBC total of
$29,195,062, which is 8.4% over the
$26,923,483 gross billings for the
same period of 1938.

Tabulated billings by months for
each network, showing the compari-
son with 1938 figures, follows:

Gross Monthly Time Sales

NBC
1988
$3.7OR.A18
3.498,063
3.806.R%1
3.210,505
8.414.200
2.200 5RQ
2.95R,710
2,941,099
CBS
2.674.057 —1T.1 2 .R79.945
2.541.842 —K2 2.5RN.235
2.975.684 —3.6 3.0R4.217
2.884. N9/ 177 2.424.1R0
3.0R2.220 P8 4 2.442 288
2.8R0,1R0 R4 R 2.191.40§
2.211 058 RO 1 1.8R7.8K7
2.337.376  §4.2 1.423.865
MBS
315.078  16.7 269,894
276.606 9.2 263.250
306,976 381.8 232.877
262.6286 38.6 189.545
284.764 209 194.201
20R.1R6 127 202.412
216,588 29.6 167,108
206.410 24,7 164,626

Karith May Enlarge

KARITH CHEMICAL Co., Chicago
(cleaner) on Sept. 1 added WHBL,
Sheboygan, Wis., to its test sched-
ule in secondary markets. KFEQ,
St. Joseph, Mo. was selected late in
June. Fifteen-minute live talent
programs are used daily on both
stations. According to Albert Kir-
cher Co., Chicago, which handles
the account, other stations are
under consideration for expansion
of the tests in smaller markets.

Screen Talent Is Signed

For Gulf Guild Program

SIGNING of 672 film stars, fea-
tured players, writers and directors
for the CBS Screen Guild Theatre
series, which resumes Sept. 24, un-
der sponsorship of Guild Oil Corp.,
has been announced by Jean Her-
sholt, president of Motion Picture
Relief Fund. Services will be gratis,
but the sponsor is contributing $10,-
000 weekly to a home for needy in
the film profession. Roger Pryor
will be master-of-ceremonies for
the series.

Oscar Bradley has been re-signed
as musical director. Bertie Green is
his arranger. Joe Hill, Young &
Rubicam, New York producer, re-
cently transferred to Hollywood, is
to supervise production, with Aus-
tin Peterson, writer-producer, as
assistant. Material submitted by
film scenarists will be adapted for
the series by agency script writers
who include Jess Oppenheimer,
Sam Perrin, Howard Green and
Charles Tazewell. Tom Lewis,
agency New York tprogmm direc-
tor and manager of radio, will be
in Hollywood for the initial pro-
gram and is scheduled to remain
on the West Coast several weeks.
The program, to be heard Sundays,
7:30-8 pm. (EST), will originate
from New York for several weeks
later in the season, giving Guild
members performing on the stage
an opportunity to contribute their
services.

Axton-Fisher News

AXTON-FISHER TOBACCO Co.,
Louisville (Twenty Grand ciga-
rettes), on Sept. 11 started spon-
sorship of the news analysis pro-
grams by Johannes Steel five times
weekly on WMCA, New York. Mr.
Steel, noted political and business
commentator, is heard for Twenty
Grand cigarettes 7:45-8 p. m., and
also broadeasts an earlier sustain-
ing proeram of similar news analy-
sis from 6:30-7 p. m. which is
wired from WMCA to WAARB, Bos-
ton. McCann-Erickson, New York,
handles the account.

Test Blossoms

HAIR TRIMMER SALES, Chi-
cago (combination comb and hair
trimmer), which Aug. 1 began
sponsorship in six participation
programs weekly on WMMN, Fair-
mont, W. Va,, plans to add five or
more additional stations in rural
markets by Oct. 1. The initial test
over WMMN is proving very suc-
cessful in securing direct mail re-
sponse, said executives of Selviair
Broadcasting System, Chicago,
agency for the account.

Nov. Cranberry Spots

AMERICAN CRANBERRY Ex-
change, New York, will start its
annual fall campaign for Eatmor
cranberries early in November, us-
ing a varying amount of spot an-
nouncements on 28 stations. No
further details have been arranged.
BBDO, New York, is agency.

Cuticura Spots

POTTER DRUG & CHEMICAL
Co., Malden, Mass. (Cuticura soap),
on Sept. 14 started a fall campaign
of 12 spot announcements weekly
on about 20 stations. Atherton &
Currier, New York, handles the ac-
count.
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AVAILABLE

for Local Sponsorship
in a Remaining Few Cities

BOAKE CARTER
“RADIO’S COLUMNIST”
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IRECT MAIL promotion,

consisting of a series of

four teaser postcards pre-

ceding a two-color broad-
side outlining full particulars and
merchandising ideas, is being used
by King-Trendle Broadeasting
Corp. to publicize its transeribed
mystery serial, The Green Hornet.
Designed to get inquiries from
agencies and sponsors about the
show, both the cards and broad-
side feature an animated green
hornet caricature, with green domi-
nating the color scheme.

Among merchandising ideas of-
fered sponsors are photographs of
Britt Reid, who plays the title role,
posters and program folders, and
drinking glass containers for spon-
sor’s product, bearing pictures of
different characters in the drama.
The brochure also calls attention to
growing public interest in the se-
ries resulting from Universal Pic-
tures’ movie serialization of The
Green Hoirnet. NBC Transcription
Service is cutting the transcrip-
tions, and as in the sale of the
Lone Ranger series, has certain
states and markets for sales terri-
tory. * * *

Signal’s Roadshow
SIGNAL OIL Corp.,, Los Angeles
(petroleum products), sponsoring
Signal Carnivel on 11 NBC-Pacific
Red stations for more than three
years, as promotion for the weekly
half-hour show, on Sept. 8 sent the
entire cast on a three-week per-
sonal appearance tour of Pacific
Coast key cities. Besides their regu-
lar Sunday evening broadcast, they
are making a total of nine personal
appearances and are also being
guests of various service clubs and
luncheon groups. Cast includes
Barbara Jo Allen, Kay St. Ger-
main, John Frazer, Mary Milford,
Jack Carson, master-of-ceremonies,
Gordon Jenkins, orchestra director,
and Signaleers Quartet. Accom-
panying them is Barton A. Steb-
bins, head of Barton A. Stebbins
Adv. Agency, Los Angeles, servie-
ing the account, and his staff pro-
ducer, William Arnold, with writ-
ers Marvin Fisher and Paul Con-
lon. Dave Elton represents NBC on

the tour.
* %

Demonstration Week
TO PROMOTE National Demon-
stration Week, Sept. 11-16, the Na-
tional Dry Goods Assn. used two
network programs, one on CBS
and one on NBC. The Sept. 9 pro-
gram of Americans at Work on
CBS was devoted entirely to the
business of window display design-
ers, with John Reed King, CBS an-
nouncer, interviewing Dana
O’Clare, display manager of Lord
& Taylor’s, directly from the win-
dows of that New York department
store. On Sept. 11, NBC broadcast
a talk by Edward J. Noble, Under-
Secretary of Commerce and presi-
dent of Life Savers Inc., on the
subject of retail dry goods.
o &

At the Food Fair
WCKY and WSAI, Cincinnati, re-
port active participation in the re-
cent Cincinnatt Food Show. WSAI
announces it gave exhibiting mer-
chants who had never used radio a
chance to sample WSAT results by
using the station’s glass-enclosed
fair studio, air-conditioned. WCKY
had a special booth to display
products and had tieups with the
Cincinnati Times-Star. Entertain-
ment, movie star and amateur fea-
tures were broadcast.

/f{mﬁdndiiini & Promotion

All in Green—More Fairs—Guards for Digits—
River Bottom—Charm of a Lamp

Borden’s Banners
BORDEN DAIRY DELIVERY
Co., San Francisco (dairy prod-
uets), to promote its twice-daily
five-minute Last Minute News pro-
grams on KNX, Hollywood, is dis-
tributing point of sale material to
more than 600 markets in the Los
Angeles area. Promotion material
includes 7-foot, three-color awning
streamers decorated with large pie-
tures of various Borden products,
along with call letters of station
and time of the news broadeast.
Borden’s 110 retail delivery trucks
also carry this streamer. In addi-
tion, more than 50,000 shopping
“check lists”, which has a compila-
tion of all possible menu staples,
has been made available to Los An-
geles housewives. They are being
distributed through grocery stores.
Each check list carries a large
disc-like device for hanging in the
kitchen, which also calls attention
to the progrgms.‘

Food in Omaha

NAMED for the second successive
yvear the official promotional medi-
um for the Omaha Retail Grocers’
Assn.’s 39th annual Manufacturers’
Food Show, to be held in Omaha
Oct. 9-14, WOW has undertaken
full responsibility for program-
ing and promoting the food show.
Featuring this year’s show will be
an All Electric Cooking School,
conducted each afternoon by Mar-
tha Bohlson of the Nebraska Power
Co., and a stage show consisting of
WOW talent twice each evening.
The station also is negotiating to
bring several name radio stars to
Omaha for tlxe e‘\‘rent;

For Better Cattle
COOPERATING with midwestern
packing plants through its farm
service department, WNAX, Yank-
ton, S. D., is distributing to farm-
ers in its territory the booklet,
“Animal Disease Eradication”, pub-
lished by the Livestock Sanitary
Committee, Sioux City, Ia. The
pamphlet, sent postpaid and with-
out charge to any farmer request-
ing it, gives advice on how to pro-
duce better livestock which will
bring cattle l"rais:?rs }:igher prices.

Agency Shows Film

THE film being shown at the New
York Fair, “I'll Tell the World”,
was screened in Washington Sept.
12 by Harry J. Kaufman Adv.
Afency for a group of advertising
folk. After the showing, the agency
demonstrated its methods of using
various media.

News for Screen

JUST before the 7 and 9
o’clock intermissions at local
movie theatres, WBT pro-
vides recorded news bulletins
played over the screen speak-
er systems. Theatres pub-
licize the service in their lob-
bies and newspaper ads. Each
summary is three minutes
long and is introduced: “The
news bureau of WBT and
CBS brings you latest reports
direct from Europe.”
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Merchandising Check
WHEN the local City Dye Works
renewed sponsorship of Piane
Tunes, twice - weekly feature on
KIRO, Seattle, a new version of
the “box-top” merchandising idea
was incorporated by Vera E. Jed-
lick, KIRO publicist, who also
writes continuity for the program.
Built around a contest in which
listeners supply the correct titles
of old songs played during the
broadcast, entries must be sub-
mitted on special blanks attached
to dry cleaned articles. The blanks
constitute a promotional piece in
themselves and provide the sponsor
with a close merchandising check,
as well as limiting competition to
the territory served by the organi-
zation.

PR

Thimbles for All

IN ADDITION to originating more
than 30 broadecasts from its own
booth in the Agricultural Bldg. and
the grounds of the Minnesota State
Fair, WCCO, Minneapolis, gave
away 30,000 thimbles bearing the
inscription “WCCO - CBS - 1939”.
During the Fair more than 100,000
persons visited the WCCO booth.
Two girls and a page boy directed
visitors through the booth, and
thimbles were distributed, at the
rate of 3.000 a day, between 1 and
3 p. m. during the 10 days of the
Fair, from Aug. 26 through Sept. 4.

* * *

Muddy Rio Grande

VIAL of muddy Rio Grande River
water, tagged with a sales message
saying that although “Silvery Rio
Grande” may be the bunk, “the life-
giving waters of this historic and
romantic river have made a ver-
itable paradise of El Paso’s irri-
gated valleys”, is being distributed
by KTSM, El Paso, Tex. The small
bottle is mailed to prospective cli-
ents, agencies and others in a
screw-top mailing tube.

N *

Check on Signal
AS A PROMOTION and check of
the new transmitter and other
equipment put into service recently,
KCKN, Kansas City, Kan., staged
a contest asking for letters on the
“before and after” reception of the
station, with $350 worth of radio
receivers offered writers of the sev-
en best letters. The promotion was
staged under sponsorship of a local
credit clothing and appliance store.
* * *

Digital Magic
LADY ESTHER Co.,, Chicago
(cosmetics), has started a test
campaign of announcements on
the Guy Lombardo program on
NBC and CBS, offering feminine
listeners a free set of celluloid
“magic fingertips” to facilitate the
choice of shades of the company’s
new Seven-Day nail polish. Pedlar
& Ryan, New York, handles the
account.
* 4 =
Free at Fair

TO VISITORS at its booth at the
Towa State Fair, WHO, Des
Moines, distributed 25,000 copies of
an illustrated folder presenting per-
sonalities and programs heard reg-
ularly on the station, including a
review of studio personnel.

Orchestra Names
CONTEST among listeners to name
the new staff orchestra to be con-
ducted the coming season by Mau-
rice Spitalny, music director of
KDKA, Pittsburgh, climaxed Sept.
8 with a special program during
which results were announced and
prizes awarded for the six best
name suggestions. First prize was
an RCA-Victor combination phono-
graph and all-wave radio receiver,
with five RCA table model receiv-
ers going to other winners. KDKA
and NBC announced the contest
Aug. 11, and entries were accepted
by mail until midnight Aug. 25.
Judges of the contest were Dick
Fortune of the Pittsburgh Press;
Harold Cohen, of the Post-Gazette,
and William J. Lewis of the Sun-
Telegraph. . .

Bulbous Message

A FROSTED lamp bulb, sent to
radio editors by General Electric
Co. contains a much-folded strip of
paper announcing the resumption
of the Hour of Charm with Phil
Spitalny’s All-Girl Orchestra for a
fourth session on NBC-Red. Re-
moving the base of the bulb brings
the message to light.

T
‘Big Town’' Reactions
KWTO-KGBX, Springfield, Mo,

invited business men to audition
first program of the Big Tonn
transcription series sponsored by
Lever Bros. for Rinso. Each lis-
tener was interviewed on his reac-
tion and the recorded views were
sent to Lever Bros.

[ BROCHURES I

NBC: Tint-block folder brochure, “On
the Air with History in the Making”,
promoting NBC's on-the-spot foreign
news coverage, featuring NBC’s series
of broadcasts by European statesmen.

WARWICK & LEGLER, New York:
First issue of the agency's new Dro-
motion booklet, “Ad Quiz”, contain-
ing questions and answers on adver-
tising problems and developments.

TOM FIZDALE, New York: Spiral-
bound promotion folder heralding the
veturn Sept. 5 of Fibber McGee o
Molly to the Johnson Wax program.

RADIO ATTRACTIONS Inc. New
York: Two-color brochure announcing
“pertinent facts” about its new tran.
xcribed series, Pinocchio.

WXNAX, Yankton. S, D.: Individual
talent brochures, each folder describ-
ing a single star or act available on
the station, for presentation to pros-
pective spolsors,

YANKEE Network : Football brochure
promoting Yankee's Casey at the Mike
series featuring Eddie Casey.

WRC-WMAL, Washington: Salmon-
color portfolio containiug individual
one-page (escriptions of programs
available for sponsorship on either
station.

KMA, Shenandoah, Ia.: File folder
with historical, market and nrerchan-
dising data.

WBIG. Greenshoro, N, C.: Four-page
folder “$1.000.000 a Day”, discussing
income of tohacco growers in WBIG'x
arca.

KFH. Wichita: Plastic-bound bro-
chure with market, program, promo-
tion and other data.

WKBZ, Muskegon, Mich.: Brochure
describing station activities and staff,
ubserving fifth anniversary of station's
location in Muskegon,

WCAU, Philadelphia: Offset - printed
multi-color brochure with moderne mo-
tif picturing studio and station equip-
ment.
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SOMEONE OUGHT
TO TELL HIM
ABOUT THE

REALLY
VITAL SPOTS!

Here are 15 Really Vital Spots

ES, these 15 NBC programmed stations are Vital eWBZ 50,000 Watts—990 ke. .{Bosfon
o WBZA 1,000 Watts—990 ke. . { Springfield
in every sense of the word. Vital because in ten ® WENR 50,000 Watts—870 ke. . . . Chicago
®e WMAQ 50,000 Watts—670 ke. . . . Chicaga
of the richest markets in America these stations are e WTAM 50,000 Watts—1070 ke. . Cleveland
® KOA 50,000 Watts—830 ke, . . . . Denver

f:ontmuclly proving their ability to do a knockout OWEAF 50,000 Watts—660 ke. . . New York

*WJz 50,000 Watts—760 kc. . . New York

sales job for spot advertisers . .. Vital because pro- : i
o KYW 10,000 Watts—1020 ke. Philadelphia

gramming by NBC assures the finest in radio enter- ® KDKA 50,000 Watts—980 kc. . . Pittsburgh
® KGO 7,500 Watts—790 ke. San Francisco

tainment, attractions that build and hold audiences... ®KPO 50,000 Watts—680 ke. San Francisco
. . ; I e WGY 50,000 Watts—790 ke. Schenectady
Vital because each of these stations has given special e WMAL  500-250 Watts—630 ke. Washington

e WRC 5,000-1,000 Watts—950 kc. Washington

The NBC Spot Specialist in any of these cities {also Detroit and
. . . . . Hollywood) will give you full information on anry or all 15 NBC
establishing for itself an unsurpassed local identity. Programmed Stations.

attention to the activities of its own territory, thereby

NATIONAL BROADCASTING COMPANY . xaio corroration of AmERica. stRvice
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WHAT would you deduce from
this pair of facts:

1. More local advertisers use
KDYL than any other station
in Salt Lake City.

2. KDYL’s local rate is not lower
than that of any other local
station.

The deduction, of course, is clear.
Local advertisers have found that
KDYL brings buyers into their
stores. In a word—results!

It’s a pretty good plan for manu-
facturers who seek sales to follow
the trail of local advertisers in
the selection of media. As Sher-
lock Holmes might have said,
“It’s elementary, my dear Wat-

son!”

THE POPULAR STATION
Salt Lake City, Utah

Representatives:
JOHN BLAIR & COMPANY
Chicago - New York - Detroit
San Francisco - Los Angeles
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Plugs Clipped

DURING the war crisis Nar-
ragansett Brewing Co. is
using painless commercials
on its Yankee Network News
programs, ie.: “As long as
regular news broadcasting
periods are devoted chiefly to
reports of tragic happenings
in a troubled world, the Nar-
ragansett Brewing Co., Cran-
ston, R. L., whose advertising
messages are usually pre-
sented at this time, prefers
to make only this simple an-
nouncement: ‘The famous
Narragansett Ale and Lager
are brewed with seedless
hops.’” Copy is written by
Arthur Braitsch, Providence.

Sherlock for Grove’s

GROVE LABORATORIES, St.
Louis (Bromo-Quinine), thru
Stack-Goble Adv. Agency, New
York, on Oct. 2 starts Adventures
of Sherlock Holmes for 22 weeks
on 18 NBC-Red and Blue stations,
Mon., 8-8:30 p.m. (EST), with
West Coast repeat, 9-9:30 p.m.
(PST), and a transcribed re-
broadcast, Tues., 5:30-6 p.m.
(PST). This procedure will be fol-
lowed weekly under the new NBC
arrangement to release transecribed
shows on the Blue network. Pro-
gram will originate from NBC
Hollywood studios, Mon., 8-8:30
p.m. (EST) and be released to
KLO KUTA KVOD and 32 NBC-
Blue stations, with West Coast re-
peat, 9-9:30 p. m. (PST), on KF1
KPO KGW KOMO KHQ KMJ
KDYL KOA. Transcribed version
will be released Tues., 5:30-6 p. m.
(PST), to Blue stations KFSD
KTMS KECA KGO KEX KIJR
KGA. Basil Rathbone will be fea-
tured in the title role of the sge-
ries, with Nigel Bruce as Dr. Wat-
son. Tom McNight is to produce
and Edith Meiser, write the series.

Ward Starts Penner

WARD BAKING Co., New York
(Tip Top Bread), on Oct. 5 starts
Tip Top Show with Joe Penner for
26 weeks on 30 NBC-Blue stations,
Thurs., 8:30-9 p.m. (EST). Al-
though the program will originate
from Hollywood, it will not be re-
leased to the West Coast. Besides
Penner, cast is to include Russ
Brown and Dick Mack, comedians;
Gay Seabrook, comedienne; Kenny
Stevens, singer, and an orchestra.
Glenn Heisch, KFI-KECA, Los An-
geles, production manager, is to
produce the series for the agency.
He will also continue his station
duties. Arnold Maguire will be
NBC producer on the show. Law-
rence Holcomb, radio director of
Sherman K. Ellis Co., New York,
agency servicing the Ward account,
was in Hollywood during late Au-
gust to complete details for the
program. Signed as writers on the
show are Hal' Fimberg, Leonard
Levinson and Bob Phillips.

Household Feeler

HOUSEHOLD FINANCE Corp.,
Chicago, in a one-station test of
30-word service announcements, se-
lected WCAE, Pittsburgh, to carry
its time signals and weather re-
ports daily except Sunday for 52
weeks, effective Sept. 17. BBDO,
Chicago, is agency.

Suit for Invasion

Of Privacy Upheld

Federal Court on Coast Holds
Individual May Sue

THE Federal Court in San Fran-
cisco has set a Frecedent by hand-
ing down a ruling upholding the
right of an individual to sue broad-
casting companies and program
sponsors for invasion of grivacy.

The decision was made by Fed-
eral Judge A. F. St. Sure in deny-
in% the motion of the Rio Grande
0il Co., sponsor of Calling All Cars
over the CBS stations in the West,
to dismiss the suit which was
brought by Howard Mau for as-
serted unauthorized use of his name
on the broadcast.

Sets a Precedent

The case was said to be the first
on record in California in which
the claim was made that the pri-
vacy rights had been invaded by
a radio broadcast. Judge St. Sure
ruled that the plaintiff may collect
damages upon proof of claim that
his “right to be let alone” had
been violated.

Plaintiff Mau’s suit asserts that
the Calling All Cars program of
Aug. 4, 1938 contained details of
a robbery in 1937 during which
Mau, a chauffeur, was held up and
badly wounded by a bandit. The
complainant states that ever since
he has been subject to acute nerv-
ous attacks at mention of the shoot-
ing and the program’s unauthor-
ized use of his name caused con-
siderable mental anguish. Rio
Grande and CBS, co-defendant,
were given 10 days in which to file
an answer to Mau’s action.

Larus Hockey

LARUS & BRO. Co., Richmond,
Va., (Edgeworth tobacco, Domino
cigarettes), will sponsor 24 play-
by-play reports of the home games
of the Boston Bruing hockey team
this November from Boston Gar-
den on WAAB, Boston, and Co-
lonial Network stations. Tuesday
night games, starting Nov. 14, will
be heard from 9:45 to 11 p. m.
with Frank Ryan announcing on
WAAB WEAN WSAR WFEA
WNBH WLLH WLNH WRDO and
WCOU. Sunday games start Nov.
19 and will be heard 10-11 p. m. on
WSAR WFEA WNBH WNLH
WRDO and WCOU. The company
is also sponsoring a quarter-hour
series titled Sports Broadcast with
Frank Ryan as commentator on
WAAB, Boston. Programs will be
heard Mondays through Saturdays,
5:45-6 p. m. Warwick & Legler,
New York, is the agency.

Akron Lamp on 6

AKRON LAMP Co., Akron, is se-
lecting about six stations with es-
tablished farm audiences for its
1939-40 campaign to begin about
Oct. 1. Barn dance type programs
and announcements will be used.
The account is placed through
Guenther-Bradford & Co., Chica-
go.

COINCIDENT with the FCC an-
nouncement that the Cedar Rapids
Gazette’s application for a new 100-
watt station on 1400 ke. had been set
for hearing Nov. 8, the FCC an-
nounced that J. D, Falvey, newspaper
and radio advertising man of Ottum-
wa, Ia., has applied for a new 100-
watt station on 1210 ke. in that city.
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The International Petroleum Expo-

sition is the world's largest single
industry show, attracting exhibitors

Exhibitor space for the 11th ANNUAL el P B agey BosaTich
INTERNATIONAL PETROLEUM EXPO- the globe.
SITION, May, 1940, with its 20 acres Tulsa is the clearing point for bil-

of exhibits, is already 82% sold! This ~ [o% ol Salers of ol money. Home

is the World’s Fair of the Oil Industry, tors, 400 Purchasing Agents, 119

. . Manufacturing Plants, 183 Supply

located in Tulsa, Oklahoma, the Oil v Remmesentatives P

- COplfClI of the World. 1,028 American Oil Equipment
Manufacturers.

Within 75 miles radius of Tulsa lie
28% of Oklahoma’'s area, 40%
of Oklahoma's population, furnish-
ing 43% of Oklahoma's buying
power and 44% of Oklahoma's
actual retail sales. Cover Okla-
homa's Greatest Market with
KVOO! 25,000 watts. Unlimited
time. Both N.B.C. Networks.

EDWARD PETRY AND CO., Inc.

National Representatives
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gratification. At the drop of the hat, when
spurious rumors were started, the Fourth
Estate jumped to radio’s defense, rememberirg
its own plight in the last World War, which
it surmounted by the very type of voluntary
self-restrietion radio is now pursuing. But more
than that, the press associations have been
generous in supplying news to radio and in
permitting their European correspondents to
broadecast direct to American listeners.

Radio, by and large, can feel justly proud of
its job to date. But it must keep in mind that
the picture changes quickly, and that cool and
intelligent judgment is required at all times
if it is to steer its own voluntary course.

A COMMON BENSE view of libel and
1,

War & Words

EUROPE has embarked upon a war of words
as well as of bullets. Propaganda has reached
an all-time high, largely because in this war
there is radio broadecasting as a new and
potent military force. Stringent censorship has
given rise to unbridled rumor. The task of
objective, accurate reporting, therefore, has
been made more than hazardous for a neutral
nation such as ours.

It is radio’s first war job as a news medium.
Thanks to an enlightened Administration, a
cooperative press and a broadcasting industry
ready to shoulder its public service responsi-
bilities, the American people are getting their
news on the biggest story of the generation
in as direct, uncensored and accurate form as
is humanly possible. Responsibility for main-
taining this service, without Government re-
straint, has been voluntarily assumed by radio.

With the first fortnight of hostilities behind
them, broadcasters have settled down to do
their job with laudable lack of emotion and
minimum disruption of normal operations. A
whole nation has become ear-minded, The pub-
lic has confidence in its loudspeakers. The in-
dustry must not imperil or destroy that con-
fidence by becoming the purveyor of reports
which unduly arouse. It must label its reports
for what they are. It must not editorialize be-
yond the expert analyses of qualified analysts.

The policies on war coverage drafted by the
three major networks show commendable fore-
sight. They are sufficiently flexible to permit
the industry to continue to perform the
rounded service expected by the public. It
would be foolhardy to strip radio’s coverage
to a mere bulletin service, rehashing already
published reports. Radio has been recognized
as a new medium in its own right. Having
fought for and attained that status, it cannot
retrogress. It must not let its listeners down.

The Administration, from the President
down, has been more than considerate toward
broadcasting. The Chief Executive has stated
he wishes no censorship of radio or the press.
The FCC’s new chairman, James Lawrence
Fly, and his colleagues, while on the alert,
have taken a position of cooperation.

But there is no blinking the fact that these
are perilous times. The alacrity with which
the FCC pounced upon WMCA, threatening its
deletion for allegedly intercepting secret com-
munications of Germany and Great Britain,
shows clearly and coldly that Usmcle Sam will
brook no acts endangering our neutrality, how-
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ever innocent or naive. The WMCA “show
cause” order was drastic and swift, a harbinger
of what may happen to others who do not
exercise scrupulous ecare.

Radio is a peculiarly powerful medium. Be-
cause it is so sensitive, so close to the people,
it is all the more vulnerable in time of stress.
Since the outbreak, the “public interest” re-
quirements have changed. Adjustments must
be made, and have been in most obvious in-
stances. The opportunity exists to make them
voluntarily. The NAB has pitched in already
with advice to stations. President Miller sat in
with the networks in devising their policies.

To us it seems, aside from the steps already
taken, there are other factors which must be
dealt with promptly. It is by no means certain
as yet that the FCC or some other Govern-
mental agency, by virtue of a presidential
proclamation on communications, will not issue
more rules designed to preserve our neutrality.
The Government desires to work out the prob-

" lem by cooperative measures,but if that does not

prove feasible, intervention must be expected.

We glean from conversations with high
Government officials that foreign-language sta-
tions are in a particularly vulnerakle spot.
Even at the sacrifice of revenue, they would
do well to eliminate all news broadcasts and
commentaries in other than English. No mat-
ter what the degree of surveillance, it is known
from experience that the native tongue stirs
emotions and partisanship. The FCC does not
want to adopt a rule that might connote cen-
sorship, but it may find that course necessary
if there is provocation.

As for independent stations, thc desirable
course appears to be that they shun local de-
bates or speeches on the war situation. Mem-
bers of Congress and other Federal officials
upon whom devolves the responsibility for main-
tenance of neutrality, of course, cannot logi-
cally be refused time under the “controversial
issue” ban. But local “spellbinders” are taboo.

In commercial messages war discussion
should not be allowed. Moulding of public opin-
ion is not the function of the sponsor. Collec-
tion of funds for refugees might prove a
boomerang. News about movement of vessels
also should be avoided. A good rule might be,
“When in doubt, don’t. There is always time
to check.”

The broadcasting industry owes its gratitude
to the Administration for its fairminded ap-
proach to radio’s problem. The manner in which
the press associations and newspapers gener-
ally have collaborated is also a source of real

ler as it affects radio is taken by the
Pennsylvania Supreme Court in holding that
stations are not lieble for ad lid defamatory
remarks uttered by other than their own
employes. Chief Justice Kephart, in upset-
ting the meager legal precedent on ‘‘radio
libel”, presented cogent, sound and reason-
able arguments. The court reversed an in-
ferior court decision against NBC awarding
the Summit Hotel of Uniontoon $15,000 be-
cause of an extemporaneous remark by Al
Jolson, in his erstiwhile Shell-sponsored pro-
gram.

‘X’ Marks Spot

IN NORMAL TIMES it is easy to understand
why buyers of radio time, or prospective ones,
go scientific. They do everything short of de-
manding a door-to-door canvass of the audi-
ence to ascertain what they might expect in
the way of listeners per mill of expenditure
albeit they know before they start their “sur-
vey” that radio for most wares and services
pulls more per advertising dollar spent than
any other medium.

These, sadly, are not normal times. Respon-
sibility for the state of affairs in Europe, how-
ever, cannot be placed upon events in this
hemisphere, and business must go forward in
its stride. American radio, because of its alert-
ness, has surged ahead, perhaps doubling its
normal audience practically around the clock.
While radio has no other war-period prece-
dents upon which to rely, the World War (No.
1) history of printed media indicate that busi-
ness will forge ahead—perhaps not in boom
proportions, but nevertheless improve.

We get authentic reports that a number of
accounts and their agencies desire to use spot
nationally, but are protesting lack of guar-
anteed chain-break or evening time on first
stations in every market. Apparently they are
indulging in more of that slide-rule buying
technique.

To us it seems that advertisers and agencies
should realize that today any tiime is good.
The assured daytime housewife audience has
been augmented by millions of regular listen-
ers wearing pants in office and factory. Deal-
ers report unprecedented set sales. A whole
nation is listening during practically every
waking hour.

So to prospective radio advertisers—national,
regional or local, network, transcription or an-
nouncement—we aver that radio today offers
bonus coverage never before available, and
that any buy any time of the day or night is
a good buy. Just mark that “X” anywhere on
the schedule, and it’s the spot.

BROADCASTING ¢ Broadcast Advertising
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JOHN WEST RUNYON

WERE you to express a desire to
meet the man behind the radio
scene of Buchanan & Co. and your
wish was granted, you’d be ushered
into an unpretentious Hollywood
office and introduced to John West
Runyon, newly-appointed national
radio director of that agency. He’s
a well-built, dark-haired, serious-
minded chap of 34. Although young
in years, he’s a veteran in his
field, with 14 years of time buying
and production experience to his
credit. Mention his name to radio
or agency men, and their reaction
is immediately one of respect and
esteem.

Jack, as he is familiarly known,
was born in San Francisco on Sept.
8, 1905, and attended grade school
there. When his family moved to
Southern California, he enrolled in
Pasadena (Cal.) High School.
Later he went to University of
California, graduating in 1926. He
is an Alpha Delta Phi. A decided
flare for the theatrical marked his
school career. He produced musi-
cals and also had a dance band
which helped defray college expen-
ses.

Because his father, F. F. Run-
yon, is owner and publisher of the
Pasadena (Cal.) Independent and
brother Fred Graham Runyon, edi-
tor of the Glendale (Cal.)) News
Press, Jack followed tradition. He
handled national display advertis-
ing for various publications during
vacations and his senior college
year, but after a brief fling aban-
doned his newspaper career.

In July 1926, after graduation
from college, he entered the adver-
tising agency business, joining
Lord & Thomas, Los Angeles, as
space buyer. In early 1928 he was
elevated to account executive as
well as West Coast radio director
of that agency, advancing to the
post of assistant national radio di-
rector. He remained with Lord &
Thomas for approximately 14
years. During that time he pro-
duced and directed more than 1,500
shows and not one of his own crea-
tions received a coincidental rating
of less than 38%. His all-time high
rating was achieved during Cali-

fornia’s Hour, a program sponsored
on the Don Lee Network, and which
registered a 709% coincidental.

Jack was the first producer to
use Bing Crosby on a sponsored
program. That was when MJB Cof-
fee Co., San Francisco, presented
the crooner twice weekly on the
Demi- Tasse Revue over NBC.
Other firsts included Louella Par-
sons, Gogo Delys, Kay Thompson,
Gus Arnheim, Ted Fio Rito, Phil
Harris, Tizzie Lish, Don Wilson,
Conrad Nagel and others. Among
the many shows Jack has produced,
he numbers Amos 'n’ Andy, Lum
& Abner, Armour Hour with Phil
Baker, Lucky Strike Magic Carpet,
Sunkist Program with Louella
Parsons, Hollywood Discoveries
with Hedda Hopper, and of course
the justly famous California’s Hour
series.

At one time or another he has
directed for radio practically every
important star in Hollywood films.
Along with his radio duties, Run-
yon was also director of the special
service department of the agency
and obtained all film name testi-
monials for Lord & Thomas aec-
counts.

The toughest assignment of his
career was while handling the NBC
Lucky Strike program. He handled
the Hollywood part of the show.
One late Thursday afternoon he re-
ceived a wire from the sponsor re-
questing him to obtain 10 Olympic
winners for the following Satur-
day broadecast. The show, transmit-
ted at 5 p.m, from Los Angeles,
had to incorporate a simulated
broadcast of the grand Olympic
Ball, to be held in the Biltmore
Hotel, that city, on Saturday night,
at 9 o’clock.

It so happened that all events of
the Olympic Games had been com-
pleted, and the tired athletes were
pulling stakes for home. Jack found
himself confronted with the prob-
lem of rounding up 10 winners and
getting them to the studio in time
for the broadcast. He obtained a
police escort and went to work. Af-
ter considerable difficulty, the in-
genious Runyon was on his way
back to the studio followed by
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NOTES

M. J. HUMPHREYS has been pro-
moted to commercial director of CFCF,
Montreal, following the promotion of
James A. Shaw to manager [Broap-
CASTING, Sept. 1]. Other changes in-
clude E. A, Smith, appointed director
of publicity and sales promotion; E.
Hewetson, program director; H. G.
Young, in charge of special events and
assistant in sales.

L. F. CRAMER, formerly general
sales manager of Allen B, DuMont
Laboratories, New York, has been ap-
pointed general sales manager of
Wire Broadeasting Corp. of Amer-
ica, New York.

HOWARD 8. LEROY, Washington
attorney, has incorporated into a 141-
page book his notes and papers on
Aeronautical and Radio Law. relating
largely to international communiecn-
tions as affected by the evolution of
radio and aeronautics. The eight ar-
ticles are reprints of papers published
previously in various journals.

FELIX GREEN, American represent-
ative of British Broadeasting Co.. with
headquarters in New York, is in Hol-
Iywood surveying radio programs
adaptable for transcribing.

ED BOWERS. recently with MBS.
Chicago, in a sales capacity. and prior
to that radio director of N, W, Ayer
& Sons, Chicago, has resigned to be-
come a radio consultant and writer.
He has established headquarters at
3060 N. Michigan Ave., Chicago.

RUDOLPH MARCOUX, formerly of
the Bangor Daily News. has joined
the sales staff of WABI, Bangor, Me.

ART CROGHAN has left the com-
mercial department of WTOL, Toledo,
to _become commercial manager of
WJIBK, Detroit, under a six-year con-
tract negotiated with James F. Hop-
kins, WJIBK president and general
manager, Mr, (l}roglmn started in ra-
dio in 1927 with KWK, St. Louis, go-
ing to WDGY, Minneapolis, in 1930
as national sales manager.

LUTHER REID, formerly assistant
publicity director of CBS, has been
appointed to the newly-created post
of director of publicity for WABC.
CBS key station in New York. Ap-
pointment is a_ further step in the de-
velopment of WABC in its own right,
which began early in 1938 when Ar-
thur Hull Hayes was appointed sales
manager of the station which had
previously been represented along
with other CBS managed and owned
stations by Radio Sales. Mr. Reid, in
addition to publicizing WABC, will
rlso continne to handle network pub-
licity in the New York metropolitan
area.

PAT BUFORD has been named man-
ager of KHBG, Okmulgee, Okla., with
the transfer of the station to its new
ownership. The staff includes Lucille
Buford, commercial manager; A. F.
Schultz, chief engineer; J. H. Smith,
assistant engineer; Fred Gaye, Roy
McKee and Bill Conine, announcers;
Charles Dabney, salesman.

NEAL SMITH, since last fall assist-
ant manager of WCOL, Columbus, O.,
on Sept. 1 was promoted to manager.

HAROLD BURKE. manager of
WBAL. Baltimore, with his wife and
two children were among the passen-
gers on the U. 8. linev Washington re-
turning from England Sept. 8, carry-
ing Americans fleeing European hos-
tilities. They had been gone about a
month on a European vacation, which
took them to France, Holland and
England.

JACK KNOTT. formerly of KOCA.

Kilgore, Tex., has joined KICA. Clo-
vis, N. M.. as commercial manager.

Olympic athletes on the rear of
police motorcycles, on running
boards of automobiles and in prac-
tically any conveyance handy.
When they all arrived and counted
noses, Jack found that he had 13
in all, including Eleanor Holm and
Helene Madison in wet bathing
suits. In addition he had bagged
the International as well as Ameri-
can presidents of the Olympic
Games. They were all presented on
the program, some with aid of in-
terpreters.

Among the important highlights
of his radio career, Mr. Runyon
lists production of California’s
Hour, sponsored by the California
Chain Stores. This show was de-
signed to impress Californians with
the necessity of defeating a con-
troverted chain storve bill of con-
siderable national importance at
that time on the ballot. So intense
was the civic appeal and so superb
the showmanship, that the program
polled a 70% listening audience,
equal to that of Major Bowes over
a national network. Defeat of the
bill was accomplished. Subsequent
articles in Time, News-Week and
Fortune magazines lend authority
to the important role of Jack Run-
yon and California’s Hour.

Playing no small part in the
scheme of things is Mrs. Runyon,
the former Decla Dunning of Los
Angeles, whom he married Dec. 12,
1934. Two children make up the
rest of the Runyon household.
There is 12-year-old Ann (by a
former marriage) and little John
Carroll, affectionately called Ricky,
who is 2% years of age. Jack

spends a great deal of time with
his family, He takes great pride in
his 30 - year - old farmhouse home
which has been remodeled to the
tastes of Mrs. Runyon and himself.
The acre estate is homey and cov-
ered with avocado and orange
trees. Seemingly way out in the
country, it actually is only three
minutes from his office on Holly-
wood Blvd. Jack loves to play host
to his many friends who drop in
for an evening. He enjoys ex-
changing ideas with them, is an en-
tertaining story teller, has the
knack of putting people at ease not
only at his home but in business
also.

An athlete and lover of sports,
Jack admittedly works best under
fire and can speed up when he finds
he has but a short time in which
to accomplish a desired result. He
was a member of the University of
California crew and loves to hunt
and fish. He doesn’t play golf, but
excels in swimming and the games
of tennis and squash.

Among Hollywood celebrities he
numbers Lum & Abner as constant
companions on his hunting and
fishing expeditions. An ace produc-
tion man, Mr. Runyon feels that
his real forte is in the creation of
ideas and their fulfillment. He is
at his best when attempting to
create something new for radio. As
radio director of Buchanan & Co.,
which post he assumed Sept. 1, he
is at present teaming up with Ed
Gardner, agency producer of the
new CBS Texaco Star Theatre, se-
ries, sponsored by Texas Co., for a
bigger and better show.
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LARRY NIXON, author and pub-
licist, formerly director of publicity
for WMCA and WNEW, New York,
has _joined the New York radio bureau
of United Press. Other recent addi-
tions to this burean include Ed Hale,
formerly with UP in Chicago, and
Ralph Palmer, previously with the
New York World-Telegram and the
CGateway to Hollywood radio series.

GEORGE HARRISON PHELPS,
former owner and founder of what is
nwow WXYZ, Detroit, and a former
vice-president of the NAB, has an-
nounced the opening of his own public
relations office at 610 T'ifth Avenue.
New York. Telephone is Circle 5-8073.

BOYD W. BULLOCK. formerly as-
sistant manager of publicity of Gen-
eral Electric Co., Schenectady. N. Y.,
has been appointed advertising man-
ager of the applianee and merchandise
department of General Flectric at
TNridgeport, Conn.

KEN SOBLE. managing director of
CHML, Hamilton, Ont.. and president
Metropolitan Broadcasting  Service,
“Toronto, on Sept. 5 married Miss
Frances Leibel in Toronto.

BARRON HOWARD, business man-
ager of WRVA, Richmond, Va., is the
father of a girl born recently.

J. HARLEY HUBDARD. formerly
commiercial manager of WOPI, Bristol,
Tenn., has joined KFDA. Amarillo,
Tex., as sales representative.

ARTHUR MANUEL Jr.. account ex-
ecutive of KDB, Santa Barbara, Cal..
on Sept. 1 was appointed commercial
manager, succeeding Bill A. Skaggs.
resigned.

ALBERT M. SNOOK. formerly of the
sules department of KOMA, Oklahoma
City, has resigned to join WJIJID, Chi-
cago.

FRED CHERRY, merchandising di-

rector of WMMN, Fairmont, W. Va,,
ix the father of a boy Dorn recently.

R. R. POWELL. advertising manager
of WCOA, Pensacola, has Dbeen ap-
pointed manager of Florida’s newest
radio station, WTMC, Ocala. He as-
sumes his duties this month.

GORDON LLOYD. formerly with
WXEW and WINS, New York, and
for seven vears with the New York
Journal-American. has joined the sales
staff of WMCA, New York.

VIC NEILSOXN. new manager CJRC.
Wimnipeg and CJRM. Regina. was
presented with a mantel clock hy the
staff of CFCF. Montreal, which he had
managed. as he left to take over his
new post.

ROBERT R. TINCHER, manager of
WNAX. Yankton, 8. D. spent two
weeks with his reserve officers corps at
Fort Meade. Rapid City, 8. D

ROBERT KAUFMAN of the former

KEHE. Los Angeles. has joined
KFWER, Hollywood, as account ex-
ecutive.

CLARENCE PERSOXNS, Alabama U.
graduate, and formerly with GE. has
joined the sales staff of WAPI, Birm-
ingham.

TED HERBERT. salesman of WOR.
Newark. on Sept, 2 became the father
of an S-pound boy.

PIIILLIP I. RARBOUR. of the
NBC International Division. New
York. has been placed in charge of
foreign stations and foreign press re-
lations.

AMES G. SULLIVAN, salesman of
KXNET. Palestine. Tex.. on Aug. 14
hecame the father of a 7% pound son.
Jon Carl.

EARLE G. CLEMEXNT has heen
named manager of WLNH, Laconin,
N. H,, replacing Edward Lord.
IRVING F. WELCH, formerly -
vertising manager of KALB. Alexan-
dria, La., has joined WCOA. Pensa-
cola, Fla, in that eapacity.

The NAB Code

Years Ago
The L. P. Lehman and Staff
religious broadcasts made
their initial bow to WWVA
listeners. That they have suc-
ceeded in a tremendous meas-
ure is proof that they have
held to the principles set forth

in the recently adopted Code of the National
Association of Broadcasters.

“It should be the purpose of the re-
ligious broadcast to minister broadly to
the varied religious needs of the com

munity,”

The L. P. Lehman and Staff WWVA broadcasts
have. over seven years of service. ministered
broadly to the important rank and file of WWVA
listeners, even as our own general prime service
is aimed in that same direction.

5,000 WATTS

AT WHEELING,
WEST VA.

COLUMBIA Station at Eleven-Sixty
on 2,085 666 Radio Dials

HMN BL
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LUCILLE NEILSON

ONE OF THE FEW women com-
mercial managers of broadcasting
stations in the United States, Miss
Neilson, of KLAH, Carlsbad, N.
M., got into radio “through the
backdoor” via KIUN, Pecos, Tex.
She was a teacher of expression
and dramatic coach in the little
Texas community, and started tell-
ing children’s stories over the ra-
dio. Then she gravitated to selling,
writing and directing skits. When
KLAH was started in 1936 by the
owners of KIUN, she joined the
staff as commercial manager and
has been there ever since.

Winston Heads KFAR

JACK WINSTON, formerly with
NBC in San Francisco, has been
appointed manager of the new
KFAR, Fairbanks, Alaska, which
will begin broadcasting on Oct. 1,
having been authorized last year
by the FCC to operate with 1,000
watts on 610 ke. W. K. Foster, for-
merly commercial manager of
KINY, Juneau, Alaska, has been
named assistant manager and sales
director. Mr. Winston is a Univer-
sity of California graduate who for
several years had his own band and
was known as The Gentleman From
the South. The new Alaskan sta-
tion is owned by Capt. A. E, La-
throp, pioneer mining man and in-
dustrialist of the territory.

Becker to WTBO

FRANK BECKER, chief engineer
of WFIL, Philadelphia, resigned ef-
fective Sept. 15 to become manager
of WTBO, Cumberland, of which
he is half owner. H. B. McNaugh-
ton, general manager of WTBO, re-
signed that post Sept. 1, having
previously sold out his interest in
the station. Mr. McNaughton has
not announced his future plans.

CLAIMANT of some sort of a golfing
record in radio is J. L. Allabough.
program director of WJIJD, Chicago.
who recently played 72 holes in six
hours and 33 minutes on the Black
River Country Club course. Port Hu-

r:n. Mich. His scores were S8, 87, 80.
HEN

KENXNETH TINKHAM. manager of
KMTR, IIollywood, has heen made a
member of the United Air Lines’ 100.-
000 Mile Club, an organization limited
tn persons who have traveled 100,000
miles or more by commercial airlines.

BEHIND
SAIKE

NEIL COLLINS, former publicity
and special events director of WHK-
WCLE, Cleveland. and recently radio
divector of the World’s Poultry Con-
gress, has heen appointed program di-
rector of WDZ, Tuscola, Ill. Don Eb-
ersbach, former program director. has
been shifted to director of the WDZ
Artists Bureau. Herbert Johusou.
formerly with Bernie Cummins orches-
tra. is now musical director of WDZ
and Robert Mills has been appointed
staff pinnist and arranger.

JAMES COY, special events an-
nouncer of KCMO, Kansas City, has
been promoted to program director. He
will be assisted by Grayson Enlow.
announcer and sound effects man, who
has been assigued to production. Addi-
tions to the KCMO announcing staff
include Charles Lewis, formerly of
KMTR, Los Angeles, and Keuneth
Heady, previously heard in local ra-
dio shows.

TED KIMBALL. formerly of WR(-
WMAL. Washington, has joined the
announcing staff of KSL, Salt Lake
City.

WITHROP DUTY, new to _radio.
has joined WABI, Bangor, Me. Robert
Smith, staff announcer, has taken over
the WABI news room at the Bangor
Daily Commercial, replacing Kahlil
Aycoh, who has taken a position with
the Commercial.

DAVIDSON TAYLOR, assistant to
W. B. Lewis, CBS vice-president in
charge of hroadeasts, on Sept. 15 was
to address the Congress of the Ameri-
can  Musicalogical  Society in  New
York on “Music Written for Radio™.

KARL SCHROEDER, program di-
rector of KICA, Clovis, N. M., is to
marry Geraldine Jones.

ELLIOT GOVE, formerly of WOKO.
Albany, has joined the announcing
staff of WSYR, Syracuse, N. Y.

MARCUS BARTLETT, musical di-
rector of WSB, Atlanta, and a recent
graduate of I‘ﬁmory Uni\‘ersity, re-
cently was presented a diamond-stud-
ded badge at the annual convention of
his fraternity. Sigma Chi, as winner
of the annual Balfour award, the high-
est honor the fraternity confers on its
nembers.

FRANK BIGNELL, formerly of
KTUL, Tulsa, Okla., has joined the
aunouncing staff of WJID, Chicago.

LEONARD BROWN, formerly of
WMBII, Joplin, Mo., Albert Lane and
Mary Ellen Gutherless have joined the
announcing staff of KGNF, North
I'latte, Neb.

BILL TRAUM. formerly of WROK.
Rockford. Ill,, has joined the announc-
ing staff of WJIM, Lansing, Mich.

SAM BALTER, commentator, after
several weeks on the West Coast. has
returned to Philadelphia, where he is
nriginntin% his thrice-weekly program,
Inside of Sports. on MBS, under spon-
sorship of Bayuk Cigar Co. (Phillies).
His programs from the West Coast
originated at KHJ, Los Angeles.

BUD FINCH, recent Yale graduate,
has joined the announcing staff of
WELIL New Haven, Conn.

MORGAN R. LEWIS, new to radio.
has joined the Arizona Network's news
staff, and is announcing the regular
evening news programs originating at
KOY, Phoenix.

MORT WERNER, singing announcer
of KMTR, Hollywood, and Martha
Wilkerson, continuity writer and pro-
duction assistant of that station, were
maxl'ri]ed March 18, they recently re-
vealed.

BROADCASTING ¢ Broadcast Advertising
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RAYMOND F. BARNETT has been
named assistant to R. W. Dunun, mer-
c¢handising manager of KSFOQ, San
Franciseo, in charge of promotion.
Jack Gregson. KSI"O announeer, mar-
riedd Ernestine Rogers, of Salt Lake
Ciry. en Sept. 1. Herb Lyser. KSFO
news burean editor, has left the sta-
rion to return to the University of
California, wherve he wil) study puhlic
adminisrration,

CESAR SAERCHINGER. former
Loundon representative of CBS, now re-
siding in New York. and Mirs. Saer-
chinger, have arnounced the marriage
of their daughter, Dngnnx, to Christo-

pher Wilson, Aug. 24, in Harrisun
Me.
ROBERT N. PERRY. program di

recror of WORL, Bostou, on Sept. 11
married Helen Howorth, \WWORL pro-
duetion manager. Marjorie Spriggs,
publicity direcior of the siation. has
returned to full time duty after =
summer handling publicity for a sum-
mer theater in addirion to that of
the station.

HERBERT

PAUL PIERCE, CBS Hollywood
. MeCaftrey

PLUMMER, Francis J.
continuity editor and special events

and Stanton Prentiss

announcer, has completed a two-reel Landed Marlin Washingtou newspaper correspondents,
film in color depicting activities of have joined the special events staftf of
the network's special events staff WISV, Washington.

GEORGE SUTTON, Wash-
ington radio attorney and one
of radio’s most ardent fisher-
men, enjoyed an exceptional-
ly good season this summer,

broadeasting from Grand Coulee aud
\Ietlopohmn Water Aqueduet, the lat-
ter involving eizht different programs.
The film will be shown by CBS in
West Coast schools as an educational

BILL STERN. NBC sportseaster, has
been assigned to the Blue network ex-
clusively, it was announced Sepr. 6.
Sterw’s broadeasts will range from

feature. Pierce filmed, cdited and 26 marlin having been taken prizefights to winrer sports, including
titled the pictorial feature. from his yacht off Ocean City rhe Adam Iat series of championshiy
- ) . S Md H d for Gof) buxing bouts, football games and track
EDWARD DE SALISBURY  has Md, He accounted for about and Beld moots,

half of them and guests for
the others. Among the radio
men who caught marlin while

left his position ax sales premotion
manager of NBC Artists Service and
has not announced future plans.

announcer of

BERNARD DUDLEY,
WNBX recently mar-

, Springhield, \t

DICK JOY. a former CBS staff an- fishing with Sutton were ried Elizabeth Buotler in Norfolk, Va,
nouncer. has heen selected s com- Clifford M. Chafey, WEEU- ROIEERT F. ANTHONY, formerly of
mereial annonncer for the Silver The- WRAW, Reading, Pa.; John WIBX. Coea, N, Y. has relieved
utre programs. which will be rencwed Laux, KQV, Pittsburgh, and Niek Carter at WNBX. Springfield
Oci. 8 on CBS by the Iuternational Clair McCollough, M ason- Vt., as eontinuity direetor and an-

Silver Co.

MARJORIE UHFELDER.
to comptroller Jacques Van Straten
of WIIN, New York. was marvied
Nepr. 10 1o Raymond Kantrowitz of
New York.

nouncer while Cinrter is vacationing.
WILLIAM MORROW and Edmund
Beloin, Hollywooi writers on the NB(
Jack Benny program, have been signed
ta write dialague for his eoming tiln,
“Ruek Renny Rides Awain®.

Dixon Group.

secrecary

JACK WOOD has joined the announe-
ing staff of WOWQ, Fort Wayne, and
will assixt John Iackett.

a service

1o WR
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JACK RICHMONXD, formerly vocalist
with Glen Gray's Casa Loma orches-
tra, has joined the announcing staff
of WKBZ. Muskegon. Mich. Bob
Quinn, announcer of WKBZ, has re-
sigited to enter the University of lowa,
where he will complete his senior year.
Fugagement of Cale Mahlock, of the
WKBZ copy and production depart-
ment, and Jeunevieve Loef, of Mani-
towoe, Wis.,, was announced recently.

GERALD HOLLAXND. radio feature
writer of KMOX. St. Louis, and au-
thor of Union Electric’'s The Land We
Live In on that station, has joined
the NBC writing staff in New York
in a similar capacity.

PAUL ROSCOE, formerly of KITE,
Kansas City, has joined the new
KVAK, Atchison, Kan., as production
manager. Phil Weaver, St. Benedict’s
College student, has joined the KVAK
announcing staft.

CARROLL NYE has resigned from
Radio Features Service, Hollywood
publicity bureau, to devote full time
to film acting.

JOHN HIESTAND, CBS Ilollywood
anuouncer, has adopted a baby girl.

BARRY PAGET, new to radio, has
joined KMPC, Beverly Hills, Cal,, as
continuity editor. He succeeds Jerome
L. Schwartz, who has joined the CBS
Hollywood coutinuity department.

JACK GREGSON, KSFO, San Fran-

cisco annonncer-artist. on Sept. 1 mar-

éi.ed Ernestine Rogers of Salt Lake
ity.

DAN TLAWRENCE, aunouncer of
KSO-KRNT. Des Moines. recently
married June Callison. Jimmy Ran-
dolph. eontinuity writer. has resigned
to join KVOO, Tulsa.

LEE ALARIE, formerly of WORC,
Worcester, Mass.,, has joined the an-
nouncing staff of WSAR. Fall River.
KITTY BENEDICT. KFAC, Los An-
geles, was married to Geoffrey Brown,
steward on the S8 Veariposa. in San
Prancisco Ang. 12,

JOHN K. CHAPEL, aunouncer of
WOW, Omaha, resigned Sept. 1. and
has announced no plans. Gaylord Av-
ery. WOW announcer, and Lauva
York, assistant program traflic manag-
er, are to be married Oct. 2. Russ
3nker. recently on the legitimate stnge
in New York, has returned to WOW
as announcer and dramatie director.

KAY BECKMAN. of John Blhir &
Co.. Chieago station representative
firm, and John Canning Jr.. of the
publie relations department of Stand-
ard Qil Co. of Indiana. Chicago. were
married recently in Des Moines.

RAYMOXND FORBES BARNETT re-
cently was named assistant to R. V.
Dumim.  merchandising manager of
KS8FOQ, San Francisco.

ROSCOE SMITH. news editor of
KMO. Tacoma. Wash,, for the last
five yvears, has transferred to the sales
department. Ted Knightlinger succeeds
him as new editor. Dick Ross, KMO
program director. has aunounced his
enming marringe to Wanda Dycke this
winter.

JIMMY LEONARD, aunouncer of
WLW, Cincinnati, has aunounced his
engagement  to  Marie Wessel. The
wedding will he this autumn, but no
efinite date has been set.

RUSS HODGES, sportscaster of
WBT, Charlotte, will broadeast play-
hy-play descriptions of the Pittsburgh
Pirates profootball games on KDKA,
Pittsburgh. during the Pirates 1939
senson.

HOWARD KEMPER. announcer of
KRBC. Abilene, Tex., is the father
of a girl horn Sept. 2.

ROGER MUELLER, announcer of
WGN. Chicago. recently married
Dorothy Schwandt, of Appleton, Wis..
and Pat Wyman, WGN engineer, mar-
ried Irene Shank. Verne Hansen, Phil
Cameron and Ed Allen, WGN an-
nonneers, also married during the last
month,

IERE LYSER. news editor of
KSEO. San Francisco. recently re.

signed to return to California U.

" YOUR BEST

PROTECTION"

IN THE PHONOGRAPH RECORD SITUATION
IS THE Standard Radic LIBRARY SERVICE

#% SAVE a minimum of $660 yearly.
A basic library of 1,500 selections,
100 new selections monthly, 20

hours continuity weekly, filing
equipment, merchandising aids and
other vital advantages. No limita-
tions, no restrictions, no threat of
future litigation. Your best bet NOW
—and for the future—is the Standard
Transcription Library.

Standwid Radlo

HOLLYWOOD
6404 Hollywood Blvd.

CHICAGO
360 N. Michigan Avenue
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WAR? No, it hasn’t come to Ne-
braska vet, but Program Manager
Harry Burke, of WOW, Omabha, is

condueting his own private war
against hay fever. He swears the
old World War gas mask is helping
him fight a battle against pollen.

J. B. LINN, formerly of the announe-
ing staff of [\'GN(% Amarillo. has
been transfered to the affiliated sta-
tion KI'YO, Lubbock, Tex.

RAYMOND HOLLINGSWORTH
and James Stanberry of the KGNC,
Amarillo, merchandising staff were in
San Antonio, early in September to
establish a permanent merchandising
department at IKTSA.

JOSEPHINE AVIS, secretary to
General Manager Reiland Quinn,
KY4A, San Francisco, was married
Sept. 11 to Willard Ilinkley, business-
man.

RICHARD DEASY, formerly of
KY4A, San Francisco. is back at the
station as relief announcer.

JEAXN FAY, former San IFrancisco
newspiaperwoman, has been added to
the staff of KYA a8 women’s commen-
tator.

RILI, SHAW, of the CBS Hollywood
junior staft, has been made produe-
tion manager of the network's ultra-
shortwave station WGXDA, that eity,
succeeding George Johnstou, whe re-
sl'igned to join Columbia Munagement
ne.

LARRY P'UCK, formerly head of his
own artist representative business, has
joined the personal appearance depart-
ment of Columbia Artists, effective im-
mediately., Paul Ross and Gertrude
Lanza of Columbia Artists have re-
signed, aceording to an announcemnent
by Herbert Rosenthal, general manag-
er of the department.

ASHMEAD SCOTT. Hollywood pro-
ducer, has been signed to a renewal
as writer-director of the CBS Blondie
series, sponsored by R. J. Reynolds To-
hacco Co, (Camel cigarettes).

LX) COOLLEY., KIHJ, Los Angeles,
is recovering at his home following
i recent operation,

NORMAN E. ' MEEKINS, former-
Iy of PPress Radio and United Press,
has joined WXNEW, New York, as
night news editor,

FPRANCIS PETTAY. announcer of
WHI, Cleveland, and Evelyn Pur-
sons, that city, have announced their
engagement.

LYFORD MOORE, of Hollywood,
has joined KHQ-IKXG.\, Spokane, re-
placing Carl Brewster on the continn-
ity staff. Brewster has gone to Ilolly-
wood to freelance. Curtis Roberts,
writer and actor, has gone to Chicago
to freelance.

CAP MALLREY, formerly of KFNF,
Shenandoah, Ia.,, and KSO-KRNT,
Des Moiues, has joined WNAX, Yank-
ton, 8. D

TONY WHEELER, formerly of
WXNBF, Binghamton, N. Y. has

joined WIIL, Philadelphia.

ALTON KASTNER. formerly of
T'ime Magazine, has joined the maga-
zine section of the NBC press divi-
sion in New York. Frank Westhaver,
who formerly operated his own stu-
dio in Chicago, has joined the photo
secrion of the press division.

RAY PORRIER, of the NBC Artists
Nervice. New York, recently married
Jeannette Martin.

JACK WELCH, formerly with
WETLK. Clarksburg. W. Va.. has

joined the announcing staff of WCOL,
Columbus,

PPARKS  SIMMONS, formerly with
WRUF, Gainesville, Fla.. has joiuned
the announcing statt of WBAL, Balti-
nmare. John Dickman has been trans-
fervedd from the announcing to sales
sl

GEORGE JOHNSTON, in charge of
CBS IIollywood tours for mnore than a
vear, has joined the staff of Columbia
Management Inc., that city, a CBS
subsidiary.

DON MeNAMARA. chief announcer
of KMTR, Hollywood, is the father of
a 7-pound girl born éept. 1.

JIMMY WALLINGTON, Holiywood
aunouncer, has beeu signed to handle
commercials on the CBS Tezaco Star
Theatre, which resnmed Sept. 13 un-
der continued sponsorship of Texas
Ca., after a summer layoff.

ROBERT LeMOND, formerly with
KYJA, 8an Francisco as production
manager, and more recently on the
staff of the now non-existent KEHE,
Los Angeles, has joined KNX, Holly-
wood, as announcer.

FRANK LYNCH. formerly of CKOC,
Hamilton, Ont., has_ joined the an-
nouncing staff of CKLW, Detroit-
Windsor.

FRED W. SAMPLE, continuity edi-
tor of WHEKC, Columbus, recently
married Dorothy Andrews, of Chat-
tanooga, Tenn.

BILL SMITH. formerly of WDWS,
Urbana, Ill.. has joined the announc-
ing staff of KXOK, St. Louis.

CARLIE BARNES, accompanist-re-
ceptionist of KI'DA, Amarillo, has re-
turned to Texas U, where she will he
graduated this year. Miss Barnes, a
member of the Co-ed Trio, will be
heard on KNOW, Austin, during the
school year,

W. R. McANDREW, chief of the
NBC news department in Washington,
is the father of a girl born Sept. 5.

MAURICE HART, formerly chief an-
nouncer of WAAT, Jersey City. has
joined the announcing staff of WMCL.A,
New York.

JIMMY TIIOMPSON, announcer of
KQV, Pittsburgh, recently married
Maria DeMore. formerly voealist with
Joey Sims orchestra.

GRADY RAPIER, formerly of
KTSM, El Paso, Tex., has joined
KOY, Phoenix, as announcer.

BILI, FULLER, of the former
KEHE, Los Angeles, has joined Dr.
S. M. Cowen, that city (chain dentist)
as writer-producer of all programs
sponsored by that firm in Southern
California.

JOE MICCICHE, publicity and spe-
cial events director of KRKD., Los
Angeles, is on a 13-week leave-of-
absence.

MELVILLE RUICK, Hollywood an-
nouncer, has been re-signed for the
CBS Lux Radio Theatre series, which
resumed Sept. 11, under sponsorship
of Lever Bros. Lou Silver is musical
director.

MAURICE HAZAN, KGER. Long
Beach. Cal. announcer and Virginia
Sehumacher were married at Monte-
rey Park, Cal, Ang. 27.

SAM HAYES, Hollywood commen-
tator, has applied for patent on a new
electrical radio timing clock that tells
how much time has elapsed on a
broadeast and how much longer the
program has to go.

BROADCASTING ¢ Broadcast Advertising

www americanradiohistorv com


www.americanradiohistory.com
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This Market Without

to Sell
WHAS..
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to . 1039,828
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Appeal to Supreme Court

Will Be Filed by WLW

NOTICE was served Sept. 7 by
WLW, Cincinnati, that it would
seek a Supreme Court review of
the decision of the U. S. Court of
Appeals for the District of Colum-
bia upholding the FCC in reducing
the station’s power from 500,000
watts to 50,000 watts., Through
Duke M. Patrick, its counsel, WLW
filed with the Supreme Court the
case record for printing. This will
be followed by the formal petition
for a writ of certiorari.

The lower court on June 26 dis-
missed the appeal of the Crosley
station from the FCC decision on
the ground of lack of jurisdiction.
WLW's power was reduced to
50,000 watts on March 1, in a split
opinion. Three justices concurred in
the dismissal but Associate Justice
Stephens disagreed with the ma-
jority. The Supreme Court review,
it is understood, will be sought on
the contention that the appellate
provisions of the Act were improp-
erly construed.

Sherwin-Williamsl Back

SHERWIN-WILLIAMS Co., Cleve-
land (paint), returns to the air
Oct. 1 for the fifth consecutive sea-
son of Metropolitan Auditions of
the A on an increased network
of 87 NBC-Blue stations, Sundays,
5:30-6 p. m. Wilfred Pelletier will
again direct and during the last
weeks in September will conduct
preliminary auditions of operatic
aspirants, eliminating all but the
best for the broadcasts. Warwick &
Legler, New York, handles the ac-
count.

SEASIDE SURVEY OF WOR

Baseball Proves to Be the Favorite Radio Fare
On Portable Receivers at the Beach

BASEBALL is the most popular
radio entertainment of New York-
ers who spend their week-ends on
the beach with portable radios to
furnish entertainment, acecording
to a survey recently made for WOR
by the Hooper-Holmes Bureau. Five
beaches, all within easy access
of New York City and all patron-
ized chiefly by middle class folk,
were included in the study-—Jones
Beach, Long Beach, Riis Park,
Rockaway and Asbury Park.

Interviews were made between 1
and 5 p. m, on Saturday and Sun-
day afternoons during two week-
ends, Aug. 12-13 and Aug. 26-27.
No survey was made Aug. 19-20,
a rainy weekend and not typical.
For the same reason private beach
clubs and amusement park beachrs,
such as Coney Island, which appeal
to special groups, were omitted
from the study.

Interviews found 640 portabie
sets on the beaches, of which 474,
or 75.2%, were in use when the
interview was made. Little varia-
tion in listening was found between
Saturdays, when 75¢% of the sets
were in use, and Sundays, when
75.5% sets were tuned in. If the set
was in operation, interviewer asked
what station was on and what type
of program (baseball, dance musie,
other music, general), and noted
the number and age of people in
the group bringing the portable to
the beach and zlso the number of

_C

There’s Only One!

KSCJ, operating on 50 watts day and
i 1000 watts night, is the ONLY station . ..
network or independent., .
greater power whose transmitter is
within 70 miles of Sioux City!
So, KSCJ is the ONLY station, regardless
of atmospheric conditions, that can be
depended on to get vour client’s message
across to the majority of the 1,688,810 lis-

. of this or

teners in this area!

Do vou need the
unassailable
proof of KSCJ
listener pref-

erence? We
have it and
it is vours
for the ask-
ing!

AFFILIATED
Wi NBC

The JOURNAL
STOUX CITY. [OWA

CW |:.._-:|r|-:!1|||r Manager
Kepresented by George H._'\||in-_;|:.r:r-r
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persons who, like it or not, were
within listening range of the set.

Baseball was the most popular
single program type, with 41.1%
of the sets tuned into the ball
games. Sunday baseball listening
was slightly heavier, averaging
43.2% in contrast to the Saturday
average of 37.4%. Ball games in
New York are broadeast Saturdays
by three stations, WOR and WHN
carrying the games of the Brook-
lyn Dodgers and WABC the games
of the Yankees or Giants, which-
ever is at home. On Sundays
WABC does not carry baseball, but
the Dodgers games are aired by
WOR and WHN.

Dance music was second in pop-
ularity, with 32.7%, varying be-
tween 39.9% on Saturdays and
28.7% on Sundays. Other music
ranked third, with 15.2%, main-
taining this figure on both Satur-
day and Sunday. General, includ-
ing all other radio fare, attracted
11% of the beach audience, vary-
ing between a Saturday average of
7.6% and a Sunday average of
12.9%5.

These preferences may have been
colored by the fact that 72% of
the sets at the beach were brought
by young people, with 219 brought
by middle aged and only 7% by
elderly persons. Baseball was first
with all groups, but a predomi-
nant favorite with the middle aged
group, which gave it a rating of
57.1%, compared with 46.7% of the
young and 31.2% of the old groups.
Six was the average number of
people in each radio-owning group,
with 14 the average number within
listening range of the set.

Fleer to Use 10

FRANK H. FLEER Co., Philadel-
phia (Dubble Bubble gum), on
Sept. 11 started the transeribed se-
rial, Chandi. the Magician, thrice-
weekly on WIP, Philadelphia, and
plans to expand coverage to 10 ad-
ditional stations later this month.
The program, originated in 1931
and recently acquired by Charles
Michelson, New York transcrip-
tion firm, after having been off the
air five years, has been sponsored
formerly both nationally and re-
gionally by Beech Nut Packing Co.,
Rio Grande Oil Co. and White King
Soap. Co. The Fleer company is
conducting an extensive merchan-
dising and promotional campaign
in conjunction with the program.
Aitkin-Kynett, Philadelphia, han-
dles the Fleer account.

WGRM to Greenwood, Miss.

DELAYED by high waters of the
Tallnhatchie iver, the move of
WGRM from Clarksdale to Green-
wood, in Mississippi, will be com-
pleted by Oct. T when the station will
go on the air from its new modern
transnitter house in the latter com-
munity, according to P. K. Ewing.
WGRM owner who is also commercial
manager of WDSU, New Orleans, ntud
who owns WGCM, Gulfport, Miss. Re-
mote studios will be maintained in
Grenada. 28 air miles away. The sta-
tion will operate with 250 watts full-
time on 1210 ke.

Two Join Inter-City
WKBO, Harrisburg, and WILM. Wil-
mington, Del.,, have joined the Inter-
ity Broadeasting System, of which
WMCA. New York, is key station.

COMMUNITY PAPERS
JOIN WCKY DRIVE

CONTINUING its promotional
ecampaign with small-town news-
papers in its primary coverage
area, WCKY, Cincinnati, has of-
fered the services of Milton Bacon,
lecturer and author heard twice
weekly on the station, as speaker
before local civic and fraternal or-
ganizations throughout the area.
In a personal letter to each editor
of the 94 papers participating in
WCKY's current Neighborly Sc-
lute promotion series, L. B. Wilson,
president and general manager of
the station, announced that any
newspaper desiring to sponsor Mr.
Bacon’s appearance in the home
town might do so free of charge,
and pledged the station’s aid in
publicizing each appearance.

As part of the promotion the
station offers $10 in prizes, plus
ribbon awards, to winners in a
chocolate cake baking contest in
each town. Entries are to be
brought to the office of the spon-
soring newspaper the morning of
Myr. Bacon’s appearance, where the
WCKY lecturer, a chocolate cake
fancier, will act as sole judge in
picking winning entries. Following
each week’s speaking engagements,
Mr. Bacon each Saturday night on
his regular broadcast will tell about
the ecities he has visited and the
people met, as well as announce
the cake contest winners’ names
for each city.

With the local papers sponsoring
Mr. Bacon's appearances, the sta-
tion receives front page promotion,
which it supplements with four-
page two-color brochures for dis-
tribution at each appearance.

X #* *

L. B, WILSON, president and gen-
eral manager of WCKY, Cinecin-
nati, has announced the return of
Sidney Ten Eyck, recently of WLW
and WING, Dayton, to the an-
nouncing staff of WCKY, along
with Al and Lee Bland, weli-known
for their Daion Patrel broadcasts
on WKRC, who will conduct a simi-
lar sponsored morning program on
WCKY, and Bill Robbins, formerly
of WLW-WSAI Elmer Baughman,
WCKY announcer for the last five
years, left Sept. 15 to join WFAA,
Dallas.

Bond Clothes will sponsor the
Bland brothers on WCKY six davs
a week, starting Sept. 24, Although
the pair will not join WCKY until
that date, they will be heard via
transcrlgtions on WCKY during
the week of Sept. 18 while still ap-
pearing on their live program on

RC, according to Mr. Wilson.
The transeriptions will be broad-
cast simultaneously with the live
program on WKRC. On Sept. 23
they will be interviewed by Don
Jacob, Cincinnati manager for
Bond Clothes, before starting their
series for that firm. The Bond or-
ganization and WCKY are planning
an mtensive promotional campaign,
including window displays and an-
nouncement postcards to be sent
to listeners selected from mail re-
turns on the program during the
last three years.

General Foods Drops Show

GENERAL FOODS Corp., New York
(Post Toasties), sponsoring the Joe
E, Brown Show on CBS since Oect, S,
1938, will discontinue the weekly half-
hour program with broadcast of Sept.
28. From all indieations no replace-
ment is anticipated.
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SHREVEPORT

Than i The
ENT /RE S7A4 TE OF lOUIS IA”A

cf,,sl

e WITH!& 150 MILE RADIUS SHREVEPORT

2,472,209

ENTIRE STATE OF LaUl:&lANA
2,101,593

HERE in Shreveport we have a natural market Arkansas, Shreveport offers unexcelled sales oppor-

within 150 mile radius with a greater popula- tunities for radio advertisers who demand results.
tion than the entire state of Louisiana. With 50,000 watts, KWKH is the one medium that
SERVING North Louisiana, East Texas, and South can reach this entire market.

AND Even Within 100 Mile Radius COMPARE THESE FACTS

100 Miles of 100 Miles of

Shreveport New Orleans

(including city) (including city)

1930 Population—Persons. . . .. ... ... .. ... 1,228,800 1,179,800
—Families . . ... ... ... e ... 284,600 273,500

Dwellings .. . . ... . . ... 284,600 273,500
General Stores (with food) . .. .. ... ... ... ... e 1,290 853
Sales . .. .. e e $24, 076 000 $16,562,000

Automotive Group . ... ... ... ... 796 576
Sales . .... Lo $42,250,000 $25,425,000

Filling Stations . .. .. ... ... .. .. .. ... e e 1,811 1,271
Sales ... $13,548,000 $11,675,000
Lumber-Building-Hardware Group . .. .. ... . ... .. .. .. .. ... ... 365 331
Sales ...... ... e $13,647,000 $ 7,614,000

Passenger Autos Registered - 1936. .. ... .. ... L L 134,812 119,594
No. per 100 Families. . .. .. . ... ... .. .. . .. ... . . ... 47 4

Reference: CONSUMER MARKET DATA HANDBOOK, 1939 Edition. U. S. Dept. of Commerce. Bureau of Foreign and Domestic Commerce.

50.000 tWatts SOON
SHREVEPORT '\"V‘ " LOUISIANA

A SHREVEPORT TIMES STATION REP/?[J[WTEO BY THE BRANKAI CO.

wWWW amer |camad|oh|storv.com
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Television News Noles

DuMont Activities

MARK B. LAJOIE has been ap-
pointed general sales manager of
DuMont Laboratories Inc.,, Pas-
saic, N, J., effective Sept. 1, suc-
ceeding Leonard F. Cramer, re-
signed. Mr. Lajoie has been head of
DuMont television sales in the New
Jersey territory, and formerly was
with Philco and National Carbon
Co. DuMont on Sept. 6 was author-
ized by the FCC to operate a port-
able-mobile television relay station
in the New York area, using 50
watts on 156-162* me.

* *

New Equipment
RCA MTFG. Co., Camden, has an-
nounced three new pieces of televi-
sion test equipment, a piezo-electric
calibrator, a five-inch wide-range
oscillograph, and a television align-
ment oscillator. The instruments
have been designed primarily for
servicing RCA-Victor television re-
ceivers, but may be adapted to
other sight-and-sound receivers, ac-
cording to RCA.
* % %

Narrow Band System
WILFRED G. MAcCARTHY, pres-
ident and director of research of
the Chicago Television & Research
Laboratory, 64 E. Lake St., has
been demonstrating at the Hotel
Sherman a system .of television
which he claims requires a band
width of less than 1 megacycle,
using what is called a “photomo-
cell” as its basis. Mr. MacCarthy
said that patents, some dating back
to 1930, are held in his name or
that of Harold McCreary, company
engineer.

California Firm
PAPERS have been filed with the
California Secretary of State in
Sacramento, for incorporation of
Radio Wire Television Inc., by Ed-
win Lindgren, John E. Cosgrove,
and Joseph A. Donovan, all of New
York. The firm plans to originate
and transmit programs by wire,
television, radio, phonograph, re-
cordings and magnetic tape. It is
understood that the firm is a unit
of Radio Wire & Television Corp.,
recently formed in New York from
a merger of the holdings of Wire
Broadcasting, Wholesale Radio Inc.
and their subsidiaries. It is expect-
ed that West Coast headquarters
will be establishe:i in *Hollywood.

*

Don Lee Site Approved

LOS ANGELES City Council in
late August unanimously passed an
ordinance permitting Don Lee
Broadecasting System, that city, to
construct and operate a television
station on Mt. Lee, 1,700 feet above
Hollywood. Approval clears the way
for that organization to move its
telecaster, W6XAO, from down-
town Los Angeles to the new site,
where Thomas S. Lee, president,
proposes to build studios and fa-
cilities at a cost of more than
$250,000. FCC recently approved
the move and also assigned the
transmitter a new channel. Los
Angeles City Planning Commission
several weeks ago also sanctioned
the move. Since its inception eight
years ago, a total of 2,350 telecasts
have been made over W6XAO, ac-
cording to Mr. Lee. Total time for
the past year is 600 program hours.
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TELEVISION pgoes to the fair as
more RCA demonstration units
present wired video performances.
Upper photo shows one of KDKA'’s
20 daily demonstrations in the
Temple of Television at Pitts-
burgh’s Allegheny County fair,
with RCA Engineers Joe Baudino,
C. E. Davis and Ted Kenny on hand
to handle the apparatus, assisted
by Glenn Luther of Westinghouse;
Ed Schaughency, announcer and
m.c.; Charles Urquhart, producer;
W. B. MecGill, KDKA, cameraman.
Lower photo shows Harold Safford
(right), program director of WLS,
Chicago, interviewing Gov. Town-
send of Indiana during the WLS
demonstrations at the Indiana State
Fair at Indianapolis, for which
40,000 people each paid 10 cents ad-
mission.

* £ *®
Light Reduced

THROUGH a move efficient distri-
bution of lights on its television
sets, NBC has solved one of tele-
vision’s worst bugaboos, especially
for the actors who work under the
previously ultra-hot lights. NBC
now reports that light on the sets
has been reduced to 600 foot can-
dles, less than that used in motion
picture studios, and that a better
image is produced.

* *®
Du Mont Demonstrates

DEMONSTRATION of visual re-
ception over water was given re-
cently by Dr. Thomas Goldsmith,
engineering head of Allen B. Du-
Mont Labs., during a party held
aboard George H. Gibson’s 35-foot
sailboat, The Great Circle. Using
a gasoline-driven generator to pro-
vide power for the receiver, the
Brook?yn-Cincinnati baseball game
at Ebbetts Field, Brooklyn, was
picked up via W2XBS atop the Em-
pire State Tower. Although there
was some fading of the images
with the changing of the boat’s po-
sition, reception on the whole was
excellent, Dr. Goldsmith reported.

* *® *
On the Playing Field

AS PART of KSTP’s survey of the
possibilities of television, the station's
engineers took its RCA Iconoscope
camera, monitor and receivers to the
University of Minnesota’s first foot-
ball practice. The camera was set up
in various parts of the stadium, from
the roof of the radio booth down to
the sidelines, and with a bright sun
shining every play came in as clearly
as if it had been projected on a mo-
tion picture screen, Coach Bernie Bier-
man soon found that he could spot
plays in the receiver more easily than
he could from the field.

v
W - -

TELEVISION REPORT
MEETS WITH DELAY

DELAY in the drafting of “Part
11" of the Television Report by the
FCC special committee designated
several months ago, has been oc-
casioned by complications in con-
nection with data regarding propa-
gation and transmission character-
istics of the channels allocated for
visual broadcasting, it was learned
Sept. 12. The FCC television com-
mittee, headed by T.A.M. Craven,
as chairman, and comprising Com-
missioners Brown and Case, had
planned to draft its report on pro-
posed licensing policies by Sept. 1.

It is understood that additional
engineering data, especially in con-
nection with propagation charac-
teristics of the ultra-high frequen-
cies, is being awaited. The engi-
neering committee of the Radio
Manufacturers Assn., it was said,
has yet to submit its findings. Data
of this kind, which would indicate
more or less conclusively the cover-
age limitations of television sta-
tions, are necessary to determine
the geographical distances which
must separate stations on the same
channel. Recent reports indicate
coverage of several hundred miles,
in some areas, which would pre-
clude possibility of placing stations
on the same channels at closer in-
tervals.

Until additional data are accu-
mulated, the FCC committee prob-
ably will defer drafting of its re-
port, for consideration by the full
Commission,

KSTP Buys Video Units

KSTP, St. Paul, reports that it
has purchased rather than rented
the RCA television transmission
and reception units described in
the Sept. 1 BROADCASTING—the first
individual broadcasting station to
purchase and demonstrate its own
modern high - definition television
equipment. The American Legion’s
State convention in Minneapolis
last month staged its parade ex-
clusively for KSTP's television, ac-
cording to Stanley E. Hubbard,
KSTP general manager, and thou-
sands viewed the images.
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EFFECTIVE

590 KC * On the NBC Red Net *
John Gillin Jr., Mgr. * John Blair
Co., Representatives * Owned and
Operated by the Woodmen of the
World Life Insurance Society.

is measured in terms of

BUYING POWER

® Radio schedules are built to reach potential buyers—people with
money to spend for advertised products. Time buyers have no in-
terest in coverage unless it's effective coverage — unless the buy-
ing power is there.

WOW gives effective coverage of more people—in more counties—
with more buying power—than any other station in the rich Omaha
market. Buy WOW and you buy coverage of 93% of Nebraska’s
buying power; 82% of South Dakota’s; 30% of lowa’s; 25% of Kan-
sas’; 5% of Minnesota’s, and 1% of Missouri’s.

Write us or our representatives for 2 new cartograph showing WOW'’s
effective coverage of the Omaha market. WOW deserves serious
consideration in any midwest schedule.

WOW - OMAHA
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WKRC, CINCINNATI,
NOW MBS STATION

COINCIDENT with the switch of
WCKY, Cincinnati, from NBC to
CBS on Sept. 24, WKRC, present
CBS-owned Cincinnati outlet, will
become the basic station in that

area for MBS, it was announced
Sept. 7

CBS ‘has entered a contract to
sell WKRC to the Cincinnati

Times-Star, and the application
now is awaiting FCC approval
[BROADCASTING Sept. 1]. The net-
work, it was announced, has agreed
to permit the station to carry Mu-
tual programs in order that the
latter may have an outlet in Cin-
cinnati pending completion of the
sale of WKRC.

WEKRC will carry all MBS sus-
taining programs and will serve
as the originating point for all pro-
grams in that area. It was slated
to become the key for the newly-
formed Southern Network, which
joins MBS on Sept. 4. Stations are
WLAP, WSIX, WGRC WCMI.

Grant’s Pass Statlon

AN ORDER granting Southern
Oregon Broadeasting Co. a new
100-watt fulltime outlet on 1310
ke. in Grant’s Pass, Ore., was is-
sued by the FCC Sept. 14, making
final its proposed order of last July
13. President of the company is A.
E. Voorheis, publisher of the
Grant’s Pass Courier, who holds
50% of the stock. The other 50%
is held by Red Wood Broadcasting
Co., licensee of KIEM, Eureka, Cal.
Directors are Noble Stanton, ad-
vertising; John G. Bauriedel, en-
gineer; J. H. Crothers, Eureka pub-
lisher; Don O'Kane, Eureka pub-
lisher, and William B. Smullin,
KIEM.

AFRA Asks 25% Wage Boost at WCFL
Despite Recent Expulsion by the AFL

A NEW CONTRACT specifying a
25% increase in base pay of an-
nouncers was submitted by the
American Federation of Radio Ar-
tists, Chicago chapter, to WCFL,
Chicago, whose current contract
terminates Oct. 1

The renewal contract, sent to
WCFL Sept. 6, rvequested $60
weekly as base pay for announcers,
with an additional provision per-
mitting announcers to bargain in-
dividually for extra fees from ad-
vertisers and station. The current
contract, which was extended until
Oct. 1 when it lapsed Sept. 1, called
for $45 base pay.

WCFL spokesmen indicated they
had not yet studied the proposals.
In view of the recent expulsion of
the Chicago chapter of AFRA by
the Illinois State Federation and
the AFL, with which the Chicago
Federation of Labor, owners of
WCFL, are affiliated, it is doubtful
whether station officials will regard
the new demands favorably.

The Chicago chapter of AFRA
was expelled several months ago
for ‘“gross disloyalty” when a
member of the local AFRA group
aided the Newspaper Guild during
the boycott of two Chicago news-
papers employing about 2,000 AFL
members. The action was construed
advantageous to the CIO and
“traitorous to the AFL” [BROAD-
CASTING, Aug. 1].

AFRA continued to maintain si-
lence regarding further action on
its proposed code for local Chicago
broadcasts, which had been nego-
tiated with a committee of Chicago
broadcasters and agency execu-
tives. One Chicago agency man said

YOUR BEST
PROTECTION®

IN THE COPYRIGHT MUSIC SITUATION
1S THE Standard Radio LIBRARY SERVICE

* AVAILABLE NOW—a complete TAX.-
FREE Library, with ample basic and
new monthly releases for present
needs, with provision for instant ex-
pansion to meet future requirements.
Supplied either as an independent
service or as part of Standard's com-
plete library service, at lower cost
than any similar service.

Standard Radro

HOLLYWOOD
6404 Hollywood Blvd.

CHICAGO
360 N. Michigan Avenue
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that a dramatic daytime program
under consideration for a client had
been discarded, and newspaper ad-
vertising substituted due to uncer-
tainty of talent fees, after the pro-
gram went on the air.

FCC Opposes Renewal
Of Shortwave License,

And Transfer to KSL
IN PROPOSED findings Sept. 13,
the FCC announced its intention to
deny the application of the Chi-
cago Federation of Labor for re-
newal of license for its interna-
tional broadecast station, WO9XAA
(now WCBI) along with dismis-
sal, without prejudice, of the ap-
plication of Radio Service Corpora-
tion of Utah (KSL) for acquisi-
tion of the international station
and removal to Saltair, Utah.

The Commission held that the
Chicago Federation, which also op-
erates WCFL, has failed to meet
research and experimentation re-
quirements under existing rules
and that the Iederation is not
technically qualified to operate the
station in accordance with rules.
In view of its proposal to deny re-
newal, the FCC said it was un-
necessary to consider the applica-
tion for assignment of the license
to the Utah corporation, which is
an adjunct of the Mormon Church,
since the refusal to renew would
leave the Federation with no li-
cense to transfer.

In announcing dismissal of the
transfer application without preju-
dice, the FCC presumably left the
way open for the Utah corporation
to file a new application for the
W9X AA facilities. The FCC
pointed out, howcver, that if the
Utah application is considered as
a request for a construction per-
mit to establish a new international
station, it is unable to determine
on the basis of the record made at
the hearing that the granting of
the application would serve publie
interest. Since the hearing, the
Commission explained, it has pro-
mulgated new regulations govern-
ing international broadecast stations
and “in the absence of a full show-
ing in conformity with these new
regulations, the Commission is un-
able to make findings that the pub-
lic interest, convenience and neces-
sity would be served by granting
the construction permit requested.”

International Call Changes

CIIANGES in the eall letter assign-
ments of international shortwave sta-
tions were announced by the FCC
Sept. 8. and corrections should be
made to the complete log as published
in the Sept. 1 BBroADCASTING., WSLA
of World Wide Broadeasting Corp.,
Boston (formeriy WINAL), has been
changed to WRUL. WSLR of the
same company (formerly WINAR)
has been changed to WRUW, WLW’(;
of the Crosiey Corp., Mason, O.. is
changed to WLWO. \VGEU of Gen-
eral Electric Co., Schenectady, is
changed to WGEOQ. In addition. the
Commission las assigned the eall let-
ters WCBX to the CIBS international
station at Wayne, N. J. (formerly
W2XE).

WIIEN the Town Hal[ program re-
turns to NBC-Red on Oct. 8, it will
be Fred Allen's seventh year as m.c.
of the program, his sixth year with
the sponsor DBristol-Myers Co.. and
his eighth consecutive year of broad-
custing.

KOY Gets Shift

New Local Grant

Phoenix Station Given 550 ke;
Washington Permit Denied

IN A PROPOSED decision Sept.
13, the FCC announced its inten-
tion of ranting the application of
KOY, %oenix, for a change in fre-
quency from 1390 to 550 ke., with
1,000 watts. The station is under
the same ownership and manage-
ment as WLS, Chicago.

In an uncontested action, the
FCC granted the application of
Catawba Valley Broadecasting Co.
for a new station in Hickory, N. C,,
to use 1370 ke, with 100 watts
night and 250 watts day. L. C.
Gifford, vice-president of the com-
pany and publisher of the Hickory
Daily Record, is the largest single
stockholder, holding 25 of 153
shares, or approximately 16%9%.
C. V. Cline, executive of the Hick-
ory Knitting Co., is president and
holds 10 shares, while E. L. Fox,
Hickory banker, secretary-treasuer
of the company, hold 5 shares. The
remainder of the stock is distribu-
ted among more than a dozen local
business men.

Denied Capitol Station

Application of Lawrence J.
Heller, Washington attorney, for
a construction permit for a new lo-
cal station in that city on 1310 ke.
with 100 watts night and 250 watts
day will be denied, the FCC an-
nounced in another proposed de-
cision. The applicant also sought a
synchronous booster station to be
used experimentally to provide sat-
1stact01y coverage over Washing-
ton’s entire metropolitan area. The
FCC said in its proposed findings
that regional rather than local fre-
quencies are set aside to provide
service to large centers of popula-
tion such as the Washington metro-
politan distriect and contigious
areas. It held that the application
for the regular facility failed to
show adeqguate necessary coverage.

Application of A. Corenson,
former Los Angeles broadecaster,
for a new local station on 1420 ke.
with 100 watts daytime at Monte-
vello, near Los Angeles, will be de-
nied, the FCC announced in another
proposed finding. It held that the
record did not afford a sufficient
basis for a finding that the appli-
cant “is a proper person to be en-
trusted with the responsibility of
operating a broadeast station in
‘the interest of the public, or that
the applicant possesses all the
1'eq1,1,isite qualifications of a licen-

The application of WLAW, Law-
rence, Mass., for additional hours
was denied. The station had asked
for a change in assignment to per-
mit it to operate until sunset at
San Francisco, rather than sun-
set at Lawrence, on the 680 kc.
channel, The FCC held that opera-
tion as proposed would not pro-
vide primary service for the Law-
rence metropolitan area during
night hours because of the objec-
tionable interference with WPTF,
Raleigh, operating on the same
channel.

The FCC announced adoption of
its final order, granting the appli-
cation of WNEL, San Juan, P. R,
for renewal of its license. A final
order also was issued granting
WCOV, Montgomery, Ala., modifi-
cation of license authorizing un-
limited time operation on 1210 ke.
with 100 watts, instead of daytime
hours only.

BROADCASTING ¢ Broadcast Advertising
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IN 1939 RADIO WOULD FIND

LIVINGSTONE

and save Stanley 8 months of hardships in Darkest Africa

Ujiyr in the interior of
Africa, where Stanley
met Dr. Livingstone in
1871 after eight months of desperate
and difficult searching, is now but a
fraction of a second via radio from the
great cities of the world. Only about
seven years elasped between Stanley’s
famous ' ‘Dr. Livingstone, I presume?”’
and the beginning of the experiments
of Heinrich Hertz which first unlocked
the secret of wireless waves. Since
then, within the life span of the aver-
age man, radio has become one of the
most vital forces controlled by man.

pR. l.lVlNGSTo”

RCA MANUFACTURING COMPANY, INC.

And in that remarkable development
the Radio Corporation of America has
played a major role.

Motivating factor in all that RCA
does is research in RCA Laboratories.
From here come the developments
which the various members of the
family of RCA utilize in making radio
serve the world.

R.C.A. Communications provides
communication to and from 43 coun-
tries and among leading cities of the
United States. The National Broad-
casting Company offers entertainment,
information, news, and enlightenment

|' l| RADIO CORPORATION OF AMERICA

RAIMO CITY, NEW YORK
RADIOMARIME CORPORATION OF AMERICA
MATIOMAL EROADCASTING COMPANT  R.C.A. COMMUMNICATIONS, INC.

www americanradiohistorv com

*-CALLING DR.LIVING

3 ont

to millions. The RCA Manufacturing
Company makes RCA Victor Radios,
RCA Victrolas, Victor and Bluebird
Records, and every kind of radio equip-
ment for broadcasters, laboratories,
airplanes, police departments, and for
virtually every other known application
of radio.

RCA activities are portrayed in
RCA exhibits at the New York World’s
Fair and the San Francisco Exposition.
You are cordially invited to visit these
exhibits for a more intimate under-
standing of the services of RCA.

Trademarks "*RCA Victor,"” “"Victor** Rez. U. §. Pat. Off.
by RCA Mig, Co.. Inc.

RCA LABORATORIES
RCA INSTITUTES, INC.
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STATION ACCOUNTS

sp—studio programs
t—transcriptions
8a—apot announcements
ta—transcription announcements

WLW, Cincinnati

White Laboratories, Newark (Feen-a-
Mint), sp, thrn William Esty & Co.,
N. Y

McCommon & Co., Winona, Minn,, G
weekly ap, thru Roche, Williams &
Cunnyngham, Chicago.

Studebaker Corp.. South Bend, 12 f.
thru Roche, Williams & Cunnyng-
ham, Chicago.

Willard Tablet Co., Chicago ( Willard's
Tablets), se, thru First TUnited
Broadcasters, Chicago.

Potter Drug & Chemical Corp., Mal-
den, Mass. (Cuticura soap and oinr-
1\\3011{). ta, thru Atherton & Currier.

Luden's Ine., Reading. Pa. (cough
drops), sa, thru J. M. Mathes, X, Y.

Buick Motor Co., Flint, Mich., sa se-
ries, thru Arthur Kudner Ine., N, Y.

Ex-Lax Mfg. Co.. Brooklyn, se. thru
Joseph Katz Co.. N. Y.

Mavyland Pharmaceutical Co.. Balti-
more (Rem and Rel), sa, thrn Jos-
eph Katz Co, N, Y.

RB. C. Remedy Co., Durham. N. C.
({BC Headache Powders). sp, thru
Havvey-Masseugale Co.. Atlanta.

White Laboratories, Newark (Feen-a-
Miut), flg, thrn William Esty &

0., N.

WTMJ, Milwaukee

Bnick.Motor Division, Flint. Mich.
(Bnick), 26 ga. thrn Arthur Kl
ner. Detroit.

Wander Co.. Chicago (Ovaltine). 28
se, thru Blackett-Sample-Hummert.
Chicago.

Fitzpatrick Bros.. Chicago (Kirchen
Klenzer), 39 sa, thru Neisser-Meyer-
hoff, Chiecago.

Richman Bros,. New
clothing), 78 sa,
Erickson, Cleveland.

KFRC, San Francisco

Potter Drug & Chemical Co.. New
York (Cuticura), 32 sa, ta. thin
Atherton & Currier, N. Y.

Gilmore Oil Co.. Los Angeles. su se-
ries, thrn Botsford. Constantine &
Gardner, San Franeisco,

Garduer Nursery Co,, Osage, In., G 1,
thru Northwest Radin Adv. Co,,
Seartle,

KAND, Corsicana, Tex.

Carter Praduects, New York tliver
gllls). 5 ta weekly. 52 weeks, rhru
Street & Finney, N. Y.

B-C Remedy Co., Durham. N, ', (pro-
prietary). 6 fu weekly. 52 weeks,
thrn Harvey-Massengale, Arlanta.

KQV, Pittsburgh

Journal of Living Pub. Co.. New York
(Serutan), 3 1 weekly, thrun Austin
& Spector, N, Y.

Metro - Goldwyn - Mayer, New York
(“Women”). 3 su. thrn Donahue &
Coe, N, Y,

KOMA, Oklahoma City

Bulova Watch Co.. New York, 1098
#a, renewal, thru Biow Co.. N. Y.
Naorthwestern Yeast Co., Chicago
(Maca). 65 sa. renewal, thru Hays-

MeFarland. Chicago.

WKST, New Castle. Pa.

Richman Bros, Clothing Co,, (lev
land (men’s clothing). su  xeries,
thru MeCann-Erickson, Cleveliund,

York
thru

tmen’s
MeCann-
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WNOX, Knoxville

Dir. W. K. Caldwell, Monticello, Il
tsyrup pepsin), 15 t weekly, 13
weeks, thry Benton & Bowles, Chi-
cage,

Beeman’s Laboratories, Atlanta (eold
remedy ). 3 ¢ weekly. 26 weeks, thim
Harvey-Massengale Co., Atlanta.

R. .J. Reyuolds Tobacco Co.. Winston-
Salem, N. C. (Top cigarette tobac-
co), 6 sa weekly. 18 weeks, thru
William Esty & Co., N. X.

Poxtat Telegraph Co., New York, 4 an
daily, one year, thru Biow Co., N. Y.

White Lahoratories. Newark (IFeen-a-
Mint). 3 sa weekly, thim William
Esty & Co.. N. Y,

General Motors Corp.. Detroit
t Buick). 26 ¢, thru Arthur Kud-
ner, Detroif,

CFCO, Chatham, Ont.

Dir, Hess & Clark, Ashland, O. (farm
remedies), sa_series, thru N. WV,
Aver & Son, Toronto.

T'ip Top ‘Tailors, Toronto, 26 sa, thru
MceComell, Eastman & Co., Toron-
10,

Northrap & Lyman  Co., Toronto
tremedies), 26 sa, thru E. W, Reyn-
olds & Co., Toronto.

Gilson Mfg, Co,, Toronto (furnaces).
134 sp. thru R, C. Smith & Son, To-
roufto,

Gypsitm, Lime & Alabastine Co,, To-
routo, SG sa. thrn Assoc. Broad-
casting, Toronto,

Thomas J. Lipton Co.. Toronto (tea),
70 xa. thru Vickers & Benson, To-
routo.

Imperial Oil Co., Toronto (tires), 26
sa, direet.

WEEI, Boston

Air  Conditioning  Training  Covp.,
Youngstown, O.. 6 sp weekly. thru
National Classified Adv. JAgency,
Yonngstown,

lea & Pervins Ime. New York (Tea
& DPervins sauce), 2 ga weekly, thru
Sehwimmer & Scott, Chicago.

Kemyp Bros. Packing Co.. Fraukfort,
Ind, (tomate juice), participating
sp. thrie  Caldwell-Baker Co. In-
dianapolis.

Metro - Goldwyn - Mayer. New  York
{motion pictures). sa. thru Doua-
hue & Coe, N, Y.

KHI, Los Angeles

Dr. W. B. Caldwell Ine., Monticelln,
L. (proprictary) § te weekly. thru
Benton & Dowles. Chicago,

PBristol-Myers (o, New York (Minit
Rub) 8 sp weekly, thrn Young &
Rubicam, N. Y,

National Roden Assu., Los  Angelex

), 1200 g, thrm Allied Adv.

Justrite Co., Philadelphin (hird prod-
uets). 3 sa weekly, thru Richard A,
Foley Adv. Agencey. Philadelphia,

KFI, Los Angeles

Peter Paut Ine. Naugatnck, Conn.
(candy) 3 ¢, 3 sa weekly, thru Emil
Brisacher & Staff. San Frauciseo.

Kemp & Lane, LeRoy. N, Y. (Orange-
inc), 10 se, thru Huoghes, Wolff &
Cu., Ruochester,

Golden  Peacoek Ine, Paris, Temn.
(cosmetiex), 5 te weekly, then H.
W. Kastor & Souns. Chieago.

Kellogg Co., Battle Creek (All-Bran).
2 gp aweekly, thru Kenyon & Eck-
hardt, N. Y.

W, . Fuller & Co.. San Franciseo
(paints), 29 se thrn McCaun-Erick-
son, San Pranciseo.

Quaker Oats Co.. Chicago (Muftets).
6 sa, thru Mitchell-Fanst Adv, Co..
Chicago.

Buick Motor Co,. Flint, Mich., (an-
tos). 253 sa, thru Arvthur Kudner,
N.Y.

Snrt & Final Co., Wilmington, Cal..
(wholesale grocery). 2 sp weekly.
thru Heintz, Pickering & Co. Taos
Angeles,

KFEQ, St. Joseph, Mo.

Garst & Thomas Hybrid Seed Corn
(0., Coon Rapids. la., 6 sp \veekl)',
thrn R. J. Potts & Co., Kansas City.

T*irestone Tire & Rubher Co.. Chicago.
13 t. thrn Sweeney & James. Cleve-

tand.

Swift & Co.. Chiengo (frankfnrters).
6 a¢ weekly. thin J, Walter Thomp-
son Co,. Chicago, .

Oyster Shell Products Co,, New York.
weckly xa, thrn Brown & Thomas.

N. Y. :

Vick Chemicul Co., New York (Va-
porub), sa series, thru Movse Inter-
national, N. Y.

WNAC, Boston

Curtis Shoe Co.. Marlbure, Mass., 72
weekly sa. thrn Iarold Lewis Adv.
Agency, Doston. .

Bristol Myers Co., New York (Minif-
Ruh). 468 se. renewal, thrn Yomg
& Rubieam. N. Y.

Ta Touraine Coffee Co, DBoston (eof-
fee), 30 sa. thru  Ingalls-Miniter
Co., DBoston,

R. J. Reynolds Tobaceo Co,. Winston-
Satem, N. €. (Geo. Washington
Tobacen). TS sa, renewal, then Wil-
linm Esty & Co. N. Y.

KFRU, Columbia, Mo.

Skelly Oil Co., Tulza, 3 1 weekly, thin
Blackett-Rample-Tunmmert, Chicago.
Midwest  Photo  Serviee, Janesville,
Wis,, daily «a. fluu Sh.nﬂ"t-r. Bren-
nan. Margulis, 8t. Touis,
Town Seap Co.. Durlingren, L. 2 sp
weekly, direet,
WGN. Chicago
Grove Labovtories, 8t, Louis 1 Brome

Quinine).  weekly £ thru Stack-
Goble Adv, Ageney. Chicago,

“He's retired in Washington since they put the ‘Timekeeper’ on WRC.”

Pd. Adv,

1939

WHO, Des Moines

Woodman Accident Co.,, Omaha tin-
surance). 6 sp weekly, thrn Presha,
Fellers & Presha, Chieago.

Williamson Candy Co., Chicage (Oh
Henry bar). 6 ¢ weekly, thru John
H. Dunham Co.. Chicago.

Oshkosh BGosh Ine., Oshkosh, Wis.
(overalls), 3 sp weekly, thrn Ruth-
ranff & Ryan. N. Y.

Oliver Farm Equipment Sulex Co.,
Chicago (farm machinery). 3 xp
weckly. thru The 3nchen Co., Chi-
cago.

Dr. Hess & Clark, Ashland, 0. (stock
remedies). 26 weekly t, thru N, W.

Aver & Son, N Y

Sterling Insurance Co., Chicago (in-
snrance). iiily sp, thru Neal v,
Ageney, Chiengo,

Ralston Purina Co., St. Louis (fecds),
3% weekly 1. thrn Gardner Adv. o,
St Louis,

Flex-0-Glass Mfg, Co., Chicago (I"lex-
0-Glass), 26 weekly sp. thru Pres-
ba. Fellers & Presba, Chicago.

General Mills. Minneapolis  ( Wheat-
ies), 5 f weekly, thrn Knox Reeves
Adv., Minneapolis,

Brown & Willinmson Tobaceo Co.,
Louisville (Big Ben tobacco). 2 ¢

weekly
Chiengo.

Beauvmont Laboratories, St. Lonis (4-
Way Cold Tablets). 5 ¢ weekly,
thra H, W, Kastor & Sons Adv,
Co.. Chicago.

KDKA, Pittsburgh

Buick Motor Co., Flint,
series, direet.

Olson Rug Co., Chicugn, 6 sp weekly,
thru Presbn, Fellers & Presha, Chi-
cago,

Charles E. Hires (‘o.. Dhiladelphia
(root beer). G ta weekly, thru
(¥Dea, Sheldon & Canaday, N, Y,

Srephm[o Bros., Philudelphia (Mar-
vel cigarettes), 6 xa wéekly, thm
Aitken-Kynett, Phila,

Rival Packing Co. Chicago (dugx
food), 6 + weekly, thru Charles Sil-
ver & Co., Chicago.

John Morrell & Co.. Ortumwa, Ia.
(ham), participations. thru Henvi,

_Murst & McDonald, Chicago.

Good Luck Food Co., Rochester (des-
serts), participations, thru Hnghes
Walff & Cu.. Rochester.

Knox Gelatin Co., Johustowu, N, Y,
2 «p weekly. direet.

WFAA-WBAP, Dallas-Ft. Worth

Swift & Co.,, Chicago
Frankfure=), se, thru
Thompson Co.. Chicago.

Jolim Morrell & Co.. Ottumwa, L.
{Red Heart Dog 17ood}, sa. ihru
Henri Hurst & MeDonald, Toe.. Chi-

thrn Russel M, Seeds (o,

Mich., s

{ I'remimu
Walier

¢ago.

Peter Paul, Ine, Nuungatuck, (Conu.
(Mounds). sa and fa. thru [Phan-
Forbes, Inc. New York,

Byer-Rolnick  Co.. Dallas
Hats). «p. thrn Pitlak
San_Antonio, Texas,

Dreanghon’s Business College.
g, thro DeJernert v,
Dallas,

KSFO, San Francisco

Folger Coffee Co.. 8an Fraveisco (eo-
fee. (ca. xpices). weekly sp, thru Ray
R. Morgan, Los Angeles,

Atflantis Xales Corp., New York (Cal-
man’s Mustard) 5 se weekly, thiu
J. Walter Thompsen Co,, N. Y,

McIlhenuy  Co., Chicago  (tobusen
gauce), 4 fa weekly, thea John 11
Dunhanm, Chicago,

Globe Grain & Mitling Co.. Los Au-
geles (Globe A-1 Flonr) o weekly /.
thru Dan B. Miner, Los Angeles,

Wauder (o, Chicago (Chvaltine), 2 xu
weekly. thru Blackett-Sample-1Inm-
mert, Chieago,

KASA, Elk City, Okla.

Purina Mills, St Louis, 3 ¢ weekly,
direct,

Millers Cereal Mills, Omnhu, 3 1 and
sp weekly, thru Driver & Co. Oma-

ha.
KXOK, St. Louis
Carler Produets, New York (liver

pills). 3 1 daily and sa, thrn Street
& Finney, N. Y

tResixol
Adv, Co,,

Prallas.
Ageney,
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SOCONY-VACUUM OIL Co.. New
York, on Sept. 25 adds WKDW

Buffalo, to the list of stations now
carrying news six times weekly. Sched-
ule calls for six five-minute and three
ten-minute periods daily. in addition to
credit on news flashes. Other stations
are WEFBL, WOKO, WMPFF, WXNRI.
WIBX. WCAE. and thrice-weekly
sponsorship of Names in the News on
the Yankee Network. .J. Stirling Ger-
chell. New York, is the agency.

FIVE eclients share WBBM, Chicaga,
weather reports: Maryland Pharma-
centieal Co.. Baltimore, through Jos-
eph Katz Co. Baltimore; Richman
aros. Co., Cleveland, throngh McCann-
Erickson, Cleveland; F. L. Klein
Noodte Co.. Chieago, through Mitchell-
TI*aust Adv. Ce., Chicago ; Smith Bros.
Inc., Poughkeepsie, N. Y., through J.
D. Tarcher & Co. Ine, New York;
Holleb & Co., Chicago, direct. New
WEBBM time signal sponsors are Proc-
ter & Gamble Co., Cineinnati (Ameri-
can Fanily Klakes) through H. W,
Kastor & Sons Adv, Co. Ine.. Chi-
cago, and Local Loan Co., Chicago.
through George II. Hartman Co.. Chi-
cago.

BENRUSK WATCII Co.. New York,
on Sept. 25 adds WFBR. Baltimore,
to the stations now carrying daily time
signals. New stations will he added
later this fall. according to J. I). Tar-
cher, New York, the agency in charge.

WANDER Co.. Chicago, begins a five-
weekly 15-minute transcription series
on WWJ, Detroit, Oct. 2. This supple-
ments the network schedule for the
snme client, placed thru Blackett-
Sample-Hummert, Chicago.

THOS. LEEMING & Co.. New York
(Baume Bengue), on Oct. 2 will again
sponsor Richard Maxwell's Songs of
Comfort and Cheer on WABC. New
York, Mon.,, Wed, Fri, 3:30-3:45
p. m. The program was sponsored by
the same company from October, 1938,
through April of this year, and will
continue to be heard sustaining on
WABC, Mon. through Sat., 9 to 9:15
a. m. Wm. Esty & Co., New York. is
the agency.

OYLMPIC KNITWEAR Inc., New
York (Tish-U-Knit Sweaters) have
col“'l'ﬂcl(‘d fOl' fO]ll' announcemenrs
weekly over WCAU. Philadelphia,
Iiln'ulugh Hicks Adv. Agency, New
orK.

FARMACIA HIDALGO, Los Ange-
les ({pharmaceutical products). on
Sept. 20 starts a weekly quarter hour
musical program, Los Rancheros. with
Ralph Gaxiola. as master-of-ceremon-
ies ou KOY, Phoenix. Ariz. Contract
is for 52 weeks, placed direct.

Riding
For a Big Fall

Eight new Blue network commer-
cials—exclusive World’'s Series—
two new sponsored daily studio or-
chestra programs—five or six day-
time commercial serial dramas—it
looks like a Big Fall for St. Louis
KWK.

New sponsors in all classifications
have analyzed the “100% Method
of Buying Time” and coverage by
major stations of the “St. Louis
Zone of Radio Influence” and
chosen St. Louis KWK.

Major marketers find St. Louis
KWK an ideal medium in the na-
tion’s 9th market.

Pd. Adv.

BLOOMINGDALEs Department
Store, New York. on Sept. 25 will
sponsor the quarter- -hour transeribed
series I’inocchio, produced by Radio
Attractions. New  York, on WOR,
Newark. Mondays, Wednesdays and
Fridays, at 5:43 p. m. Plans also in-
elude an intensive promotion campaign
in the merropolitan area, using dis-
plays throughout the store with ar-
rangements for store emploves to hear
the broadcast on Bloomingdale’s p. a.
systen. The WOR |))'():l(lCﬂSts will rep-
resent the premiere of Pinoechio.

A, GOODMAXN & SONS. New York
tuoodle products), on QOct. 10 starts
The Lamplighter with Jacob Tarshish
as ecommentator on WOR. Newark.
Tuesdays and Thursdays. 9:15-9:30
a.m. The series. which features talks
on everyday problems, was first heard
from 1034 to 1937 on MBS sponsored
by Wasey Prodnets, New York, and
was on WOR last year for .Juliux
Grossman & Sons. New York. Al ’aul
Lefton, New York, handles the Good-
man account.

EX-LAX MFG. Co., DBrooklyn, on
Sept. 25 will add further stations to

the list now carrying three to ten spot
announcements weekly, making a total
of 100 stations throughout the coun-
Baltimore, is

try. Joseph Katz Co.,
the agency.

NATIONAT. REFUND Co. Clicage
tinsurance advizors), now congracted
for 13 spor entlets. will add approxi-
mittely 15 more by Oet. 1, aceording o
Flugh Rager of Firsr United Broad-
casters, Chicago, who handles ¢he e

ANA Fall Meeting

FALL meeting of the Association
of National Advertisers, originally
scheduled for Sept. 13-16, has been
postponed until Oct. 25.28. Place,

count. Inter o« principally in mail-
glo':nges(?lnlg’is)’gl avn‘: ’plll(:]sm::: sl'g]li pulling smruu\.I N: ltlﬂl‘l‘.l} I{efnrml IC]p
2 5 < " 3 sex WLW TS I'L2T..
in the formative stage, but this KOAM.  WIBW. WDOY. KITE
meeting will be a distinet departure WEW, WHBI. KWTO. WMMN,
from previous ANA sessions, ac- WQDM, KI'RU. With the exception

cording to the Association’s head- of r
quarters. K" and five-minute  programs on
WL \\, anneuncements are employved,

WILLARD TABLEY Co. Chicago
(stomach rablet=) will begin 15-min-
nte progims ad announcements on
15 to 20 xtations Qct. 2. Tncluded will

l u minute programs on WLN and

FOWLER. DICK & WALKER Co..
]un-']l:nmnn (department =tore), ix
spmworin;: Fulton Lewis. jr.. MBS
Washington commentator, on WNRBI

l{il}_"llllllt()ll Mondays thiough I'ri-  he WLS., WLV and WJID. IFiest
days, 7-7:15 p. m. United Broadeaseers, Chiengo, places
II.»\RR\ ITAUS, formerly salex man-  the aecoun.

ager of the Northain Warren Corp., LR (Y e AWie (far
has joined George W. Luft Co.. Yong ¥ L GARIE _( e ,I-{llc_!ll“ “_,l"'» “',”m
Mand Citt X 5 and il he Hr machines). ix conxidering n radio ¢m-

paign for Alberta Provinece. Canada.
begin early in 1940. Western .Adv.

=)

complete chargze of sales for

15600

(6;1:1].({1‘(« in the United States and Agency, Chieago. haudles the acemar,
FRUIT INDUSTRIES Ltd., New ARMSTRONG Raeing Publications,

New York, is sponsoring four weeks
of daily racing information and fash

York. on Sept. 18 will sponsor George
H:amilton Combs Jr., news commen-

tator, thrice weekly on WHN, New results on WHXN, New York. 5:30-7 p.
York., Lawrence Fertiz & Co.. New m. Lewis King, Jersey City. handles
York. handles the account. the Armstrong account.

R'S CHOICE

Linus Weis, Head of Weis &
Fisher, Leading Rochester
Furniture House.

Representatives:
PAUL H. RAYMER CO.
New York Chicago Detroit

San Francisco

BROADCASTING ¢ Broadcast Advertising

Linus Weis, “Weis & Fisher's”

smart Rochester furniture store, has a reputation as a

head of 50 year old

keen bhuyer of advertising.

In the depth of the depression Mr. Weis turned to

radio. Today radio claims the major part of the Weis

— & Fisher advertising appropriation.
{ Weis & Fisher has been on WHEC continuously for 5
A jé vears. Il seems more than co-incidence that the store

| has experienced its greatest growth during this very

same period.

Rochester merchants know the Rochester area’s listen-
ing preferences first hand:—back their opinion of
WHEC with their own hard dollars!
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WWNC

ASHEVILLE, N. C.

Full Time CBS Affliate
1,000 Watts

BIG FALL
BUSINESS!

Many millions being spent in
Asheville and Western Carolina
by summer-fall tourists. Indus-
try humming. Crops excellent.
Business UP—and sure to be
stimulated for months to come.
Use WWNC's sole radio cover-
age to boost your sales . . .
starting NOW!

SCUDDER FOOD PRODUCTS,
Monterey Park, Cal., (potato chips,
peanut butter, mayonnaise), a fre-
quent usger of radio time, in a 30-day
Southern California campaign which
started Sept. 10, is using daily spot
announcements on KMPC KFOX
KFXM KGB KVOE. In addition the
firm is using a daily five-minute pro-
gram on KIEV gand two spot an-
nouncements daily on KGFJ. Agency
is Emil Brisacher & Staff, Los Ange-
les.

LOCAL LOAN Co., Chicago, on Sept.
4 started six 15-minute morning tran-
seriptions weekly over WMCA, New
York. The sgeries will run 52 weeks.
George H. Hartman Co. is agency.
WM. H. BLOCK Co., Indianapolis de-
partment store, will sponsor a Chil-
dren’s Hour and High School Scholar-
ship Hour over WIRE beginning

Sept. 23. Amateur talent from_ grade
schools in towns and cities of Central
Indiana will be presented Saturdays,
10:30-11 :30 a.m., and the high schools
the same days, 4:30-5:30
grams will originate in
spacious auditorium.

p.m. Pro-
the store's

|n=o-'°""n N.B-c'
Ce® * <
o © ® 540 K TERS! |Nc-
1000 WATTS ENTATIVES: FREE & PE
EPRES

NATIONAL R
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UNION BISCUIT Co., St. Louis
&rackers), through Gardner Adv.

., that ecity, has purchased 260 quar-
ter-hour episodes of the transcribed
family serial, The Inlaws, for release
on WREC, Memphis, KWTO, Spring-
field, Mo., and a_St. Louis station,
starting in late September. Written
and produced hy Hal Berger, the
gerial was cut and sold by Aerogram
Corp., Hollywood transeription con-
cern. Deal was negotiated by Charles
H. Gardner, agency executive, and
Fred R. Jones, Chicago representative
of Aerogram Corp.

SOIL-OFF MFG. Co., Glendale, Cal.
(paint cleaner), is using thrice-week-
ly participation in Gladys Cronkhite's
Internationel Kitchen on KPO, San
Francisco. and two a_ week in Art
Baker's Notebook on KI'I, Los An-
geles. Hillman-Shane Adv. Agency,
Los Angeles, has the account.

FLAMINGO SALES Corp., Holly-
wood (nail polish), a consistent user
of spot radio, is using danily announce-
ments on KFI KECA KOMO KSFO
and two a day on KNX and KPO.
Contract is for 52 weeks, having start-
ed Sept. 1. Ageucy is Buchanan &
Co., Los Angeles.

BOND STORES, New York (men's
clothes), which recently started a
weekly quarter-hour news program on
R, Newark, ns part of its fall
campaign of news broadeasts on 27
stations, on Sept. 18 will start spon-
soring John Gambling’s Gym Classes
thrice weekly on WOR 7:15-8 a.m.
The program is sponsored the other
three days of the week by General
Mills for Bisquick. Neff-Rogow. New
York, handles the Bond account.

K. ARAKELIAN Inc,, New York. is
sponsoring 30 INS news periods a
week, totaling seven hours weekly, on
WNEW, New York, to promote the
sale of Mission Bell and Madera do-
mestie wines, Firestone Adv. Service,
New York, agency in charge, plans
to add more stations to the campaign
later in October,

NIAA Convention

NATIONALLY known sgeakers,
including J. A. Horton, chief ex-
aminer of the Federal Trade Com-
mission; Raymond Moley, con-
tributing editor of Newsweek mag-
azine; Ben Duffy, vice-president of
BBDO, and 8. L. Meulendyke, vice-
president of Marschalk & Pratt,
will address the 1939 conference of
National Industrial Advertisers
Assn., to be held in New York at
the Hotel New Yorker Sept. 20-22.
In addition to the addresses, 16
clinies will be held to analyze ques-
tions affecting modern industrial
marketing.

KIT, Yakima, Wash., on Sept. 6 was
authorized by the FCC to increase
night power from 500 to 1,000 watts.

Spot Placements

Active in Canada

Effect of War on Schedules
Is Not Yet Determined

A SCORE of spot campaigns have
been placed in Canada as the aut-
umn season gets under way, indi-
cating a marked pickup in the Do-
minion spot market. The accounts
were placed prior to opening of
European hostilities and it could
not be learned what effect Canada’s
entrance into the war might have.

Many of the autumn schedules
consist of transcribed shows and
announcements, in contrast to the
sudden demand for news programs
which occurred in the United
States when European news be-
came hot.

The latest spot placements in
Canada follow:

Canadian Industries, Montreal (paint),
on Sept. 11 started a campaign of semi-
dr: ized spot an t three times
weekly on CKCO, Ottawa; CHRC, Quebec;
CHLT, Sherbrooke, 3 CIOR Van-
couver ; CFAC, Calgary; CJCA, Edmonton ;
CJOC, Lethbridge, Alta:; CKPR, Fort Wil-
liam, Ont.; CFRC, Kingston, Ont.; CJIC,
Sault Ste. Marie, Ont.; CFRB, Toronto:
CKLW, Windsor, Ont.; CHSJ, St. John_
N. B.; CHNS, Halifax; CJCB, Sydney,
N. S.; CJLS, Yarmouth, N. S.: CFCY,
Charlottetown, P. E. I.; CKAC, Montreal ;
CHNC, New Carlisle, Que. Account placed
by J. Walter Thompson Co., T«

‘oronto.

Canadian National Carbon Co.. Toronto
(batteries), has expanded its dramatized
spot announcement campaign in Western
Canada to include CFPR, Prince Rupert,
B. C.; CKOV, Kelowna, B. C.; CJAT,
Trail, B. C.;: CHWK, Chilliwack, B. C.;
CKY, Winnipeg, and in Eastern Canada to
include CFNB, Fred N. B.; CFCY,
Charlottetown, P. E. L; CKSO, Sudbury,
Ont. ;: CHGS, Summerside, P. E. L.; CKNX,
Wingham, Ont.; CKGB, Timmins, Ont.:
CJKL, Kirkland Lake, Ont.;: CFCH, North
Bay, Ont. Account placed by Clark Locke
Ltd., Toronto.

Canadian Shredded Wheat Co., Niagara
Falls, Ont., is expanding its campaign for
the new product Cubs, with French drama-
tized spots three times daily and five days
weekly on CKAC, Montreal, and CHRC
Quebec. Account placed by Cockfield-Brown
& Co.. Toronto.

Crazy Water Co. of Canada, Toronto
(medicinal), on Sept. 1 started three week-
ly transcriptions on four eastern and three
Western Canada stations. Grow & Pitcher
Broadcasting Agencies, Toronto, handled
the account.

Gilson Mfg. Co., Guelph, Ont. (furnaces,
stoves, washing machines), has started a
weekly studio program Queer Quirks on
CFRB, Toronto, and CFCO, Chatham, Ont.
Account placed by R. C. Smith & Son, To-

ronto.

Great West Garment Co., Edmonton,
Alta. (mail order house), has started the
Lone Ranger on CFAGC, Calgary: CJAT,

, B. C.: CJOC, Lethbridge, Alta.;
CKCK, Regina, Sask.; CFQC, Saskatoon,
Sask.; CJCA, Edmonton; CKOV, Kelownsa,
B, C.; CKBI, Prince Albert, Sask. Chas.
Gurd & Co., Montreal (soft drinks), has
started the Lone Ranger on CFCF, Mon-

ATTENTION!

SOUND RECORDING COMPANIES
PROGRAM PRODUCERS \
AGENCIES ,
BANDS

Do you need spacious studios with extraordinary ceiling
heights, unusual facilities, easily accessible, out of the I
high rent distriet? |

For particulars call Henry 1. Cohen,
MUrray Hill 5-3023, New York City |

BROADCASTING ¢ Broadcast Advertising
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treal, and CHLN, Three Rivers. Que. Ac-
counts were Placed by All Canada Radio
Facilities, Montreal.

Hewetson Shoe Co.. Brampton. Ont., has
started a thrice-weekly spot announcement
campaign on 28 Canadian stations. R. C.
Smith & Son, Toronto, placed the account.

E. Griffith Hughes Co., Manchester, Eng-
land {(Kruschen Salts), plans a test tran-
scribed spot announcement campaign twice
daily five days weekly, on several Ontario

ti The ts will take the
form of music and singing about the prod-
uct in Gilbert & Sullivan opera style. Ac-
count placed by Cockfield-Brown & Co.,
Toronto.

Kannusa Mfg. Co.. Toronto (skin oint-
ment), has started Ave weekly transcribed
dr ized spot an ts on six Ca-
nadian stations. Grow & Pitcher Broadcast-
ing Agencies, Toronto, placed the account.

Nova-Kelp Co., Toronto, started a weekly
Quizz Club on Sept. 2 on CFRB, Toronto.
where the bprogram was recorded to start
Sept. 16 on CJOR. Vancouver; CJAT,
Trail, B. C.; CKOV, Kelowna B. C.;
CFJC, Kamloops, B. C.; CFCN, Calgary:
CJCA. Edmonton ; CJOC, Lethbridge, Alta.;
CKCK, Regina; CFQC. Saskatoon. Sask.:
CJRC, Winnipeg; CKPR, Fort William,
Ont.; CFCH, North Bay, Ont.; CJKL,
Kirkland Lake. Ont.: CKGB. Timmins,

nt.; CKLW. Windsor, Ont.; CFPL, Lon-
don, Ont.; CFLC. Prescott, Ont.; CKCO.
Ottawa ; CKAC, Montreal; CJCB, Sydney,
N. 8.; CHNS, Halifax;: CFNB,_ ‘Frederic.
ton, N. B.; CHSJ, St. John, N. B. The ac-
cou;\t was placed by Dickson & Ford, To-
ronto.

Pokon Plantfoed Co.. Toronto. has start-

a three-weekly series of talks on plants
for six months on CKCO, Ottawa; CFPL.
London, Ont.: CKTB. St. Catherines. Ont.,
and CFRB, Toronto. R, C. Smith & Son,
Toronto, placed the account.

Pond's Extracts Co., Toronto {(Pond's
products), on Sept. 22 starts studio pro-
gram Ask Another on CFRB, Toronto. Ac-
count was placed by J. Walter Thompson
Co., Toronto.

Bristol Myers Co.. Montreal (Sal He-
patica), has started Tea Time Topics 5
weekly on CFRB, Toronto. Ronalds Adv.
Agency, Toronto, placed account.

W. K. Buckley Ltd.. Toronto (medicinal),
has started a six-weekly transcribed drama-
tized spot campaign on 30 Canadian sta-
tions. Richardson & MacDonald Adv. Agen-
cy. Toronto, placed the account.

Quaker Oats Co.. Peterborough. Ont.
{flour), started on Sept. 11 a series of
dramatized spot announcements varying
from one to three daily, five days weekly,
on stations in the Maritime and Western
provinces. Lord & Thomas of Canada, To-
ronto, placed the account.

Radio College of Canada. Toronto. has
started a dramatized spot campaign on 25
Canadian stations. Smith & Son
Ltd.. Toronto, handled the account.

Salada Tea Co. of Canada Ltd.. Toronto,
starts on September 20, a weekly studio
show on CFRB. Toronto, Thornton Purkis,
Toronto, placed the account.

J. M. Schneider Ltd.. Kitch , Ont.
(meat packers), start on Oct. 1 a weekly
studio show on CFRB. Toronto. J. J. Gib-
bons, Toronto, placed the account.

Sisman Shoe Co., Aurora, Ont.,, has
started twice-daily spot announcements
three times weekly on CFRB, Toronto. E.
W. Reynolds & Co. placed the account,

United Drug Co., Toronto (Misma-rex)
renewed its spot announcement campaign
on Sept. 1 over 39 Canadian stations. Ron-
alds éxdv_ Agency, Toronto, placed the ac«
coun’

Siater Shoe Co., Montreal. has started a

It is not the amount of noise
you make that counts in radio.
It’s what you say and how well
you put it over that matters.

There are more powerful sta-
tions than CHNS in Canada
but none who can claim better
equipment.

For Rates: Apply Stadon Director
CHNS e Lord Nelson Hotel
Halifax, Nova Scotia

Remote to Cnba

SPONSORED on a coopera-
tive basis by Cuban distribu-
tors of wvarious American
products, Rene Canizares,
Havana representative of
Conquest Alliance Co., has
been in New York since July
24 conducting what is one of
the longest remote control
commercials in radio. Via
RCA Communications short-
waves, he has been broadcast-
ing daily baseball scores,
comment and interviews with
big league players over
CMBZ-COBZ, Havana. He re-
turns to Havana Oct. 1.

number of locally produced programs vary-
ing from several daily to one weekly on
CKY, Winnipeg; CFAR, Flin Flon, Man.;
CKCK, Regina, Sask.; CFAC, Calgary;
CJCA. Edmonton: CKWX and CJOR, Van-
couver. Account placed by A. McKimm,
Toronto.

Tip Top Tailors, Toronto (chain cloth-
jers), on Sept. 5 started a series of thrice
weekly dr tized spot an ts for
eight weeks on CFCY Charlottetown. P.
E. L; CJCB, Sydney, N. S.; CKCW
Moncton, N. B.:; CFCO, Chat}mm. Ont.}
CHML, Hamilton, Ont.; CFRC. Kingston.
Ont.; CJKL. Kirkland Lake, Ont.: CFCH,
North Bay Ont.: CFPL, London, Ont.:
CKTB. St. Catherines, Ont.; CKSO, Sud-
bury, Ont.; CKCL, Toronto; CKLW,
Windsor, Qnt.; CICA, Edmonton; CFAC,

Calgary; CJOC, Lethbridge. Alberta. Me-
Connel-Eastman, Toronto, placed the ac-
count.

Broadway Shows Spots

DONAHUE & COE. New York, has
contracted with three New York sta-
tions to carry three spot announce-
ments weekly for an indefinite period
promoting the Broadway p1u¥I “The
Little Foxes”, produced by Herman
Shumlin. Stations are WIIN, WQXR
nnd WNEW,

Five-Year Pimlico Pact

Is Negotiated by WFBR

FIVE-YEAR contract securing ex-
clusive broadcast rights to all races
run under direction of the Maryland
Jockey Club for WFBR, Baltimore,
was signed recently by Hope H.
Barroll Jr., executive vice-president
of the station, and Alfred Gwynne
Vanderbilt, president of the Club.
WFBR, a basic Red station, will
handle pickups during the racing
season for NBC, which has broad-
cast the principal races under a
previous contract held by WFBR
since May, 1937.

Exclusive broadeast rights are
granted WFBR under the new con-
tract for the Preakness, Pimlico
Special, Pimlico Futurity, Riggs
Handicap and other races during
both the spring and fall seasons.
Mr. Vanderbilt, during negotia-
tions to renew the previous con-
tract, expressed satisfaction with
the promotional facilities made
available to Maryland Jockey Club
by WFBR locally and through its
NBC affiliation. The deal was ne-
gotiated between Messrs. Vander-
bilt and Barroll, Matt L. Daiger,
secretary, and David Woods, pub-
licity director of the Club, and Pur-
nell H. Gould, WFBR commercial
manager.

Consolidated Plans

CONSOLIDATED DRUG Trade
Products, Chicago, is making up
lists now for its fall and winter
schedule starting about mid-Oec-
tober. The appropriation will be at
least as large as the preceding year,
indicated an executive of Benson
& Dall, Chicago, agency handling
the account.

YOUR BEST

PROTECTION"

INTHE PHONOGRAPH RECORD SITUATION
1§ THE Standard Radic LIBRARY SERVICE

«« BAVE a minimum of $660 yearly.
A basic library of 1,500 selections,
100 new selections monthly, 20

hours continuity weekly, filing
eguipment, merchandising aids and

other wvital advantages.

Ne limita-

fions, no restrictions, no threat of
future liigation. Your best bet NOW
——and for the future—is the Standard
Transcription Library.

S'fa;z(/a/zz/ Radlo

OLLYWOOD
£404 Heollywood Blvd.

BROADCASTING ¢ Broadcast Advertising
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CHICAGO

0 M. Michigan Avanus

PLEASING
PROGRAMS
THAT

SELL

Your Morning Mail

6. a.m.-845 a.m. Directed by Bob Poole.
A four-year-old merning program that has =2
tistening audience throughout North Carolina
and southern Virginia. Great rural sppeal.
Participating. Card rates.

[ ]
Our Neighbors

five-year-old program at 11:5 am. on
Tuudqys and Thursdays, cenducted by Frank
Harden. Twenty-three weekly and semi-weekly
newspapers in as many communities and coun-
ties particlpate In this progrsm. Fine rural
appeai, particularly interesting to housewives.

[ ]
Great Hymns of the Church

“Great Hymns ofthe Chlrch”
Mirgaret Pangoirecon, Erm)lu.u. Sosoier

iR
B SPINALE R
frppes
TR TL

-t I

Hymns in story and sono. featuring Erlu
Neese, southern tenor with a national repu-
tation. Wednesdays and Fridays, (1:45 a.m.
Program of general appeal that has had a
preat follewing for three years. Sold at card
rate with small talent fee. or a participating
Program.
[ ]

WBIG's program department and artist bureau
are prepared te build any type of program

desired by national advertisers, Guaranteed
audience fer any WSBIG program.

WBIG

inGreenshoro N.(.

Edney Ridge, Director
George P. Hollingbery Co.
National Representatives
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MONTREAL

RICHEST
MARKET

revv ey yYyyweys

Montreal’s huge potential
market of over a million
people can be readily
reached through CFCF. A
regular programme on this
most listened-to station will
bring you quick results. Let
CFCF take care of your
advertising problem this
season.

CFCF and Short Wave CFCX

owned and operated by

CANADIAN
MARCONI
COMPANY

Representatives:

CANADA
All Canada Radio Facilities

U. S. 4.
Weed & Company

NBC Afiliate

PR N e e W e -

CFCF

a
BI-LINGUAL

AUDIENCE
of orler

1,000,000

AGENCY

ppoirdmernt

AMERICAN POPCORN Co., Sioux City,
la. (Jolly Time popeorn), to N. A. Winter
Adv. Agency, Des Moines. Company plan-
ning its most eomprehensive campaign,
with substantial use of radio. according to
announcement of Howard C. Smith, ad-
vertising manager.

CUDAHY PACKING Co., Chicago (Tang),
to Reiwitch & Wittenberg, Chicago. Radio
tests planned to begin in early fall

CHESAPEAKE & OHIO and Pere Mar-
quette railways, to MeCann - Erickson,
Cleveland.

VILLA RIVIERA APARTMENT Hotel,
Long Beach, Cal, to Milton Weinberg Adv.
Co., Los Angeles, Southern California radio
planned.

SCHERING Corp., Bloomtfield, N. J. (Sa-
raka laxative), to Sherman K. Ellis, New
York, effective Oct. 5.

D'AVELLA MACARONI Co., Newark, to
Hyman Levy Adv., Newark. Radio will be
used late this year.

ALLEN B. DUMONT Laboratories, Pus-
saie, N. J. (television eauipment), to Bu-
chanan & Co., New York. No plans have
been made as vet.

MARQUETTE LIFE INSURANCE Co.,
Chicago. to Coe, Guy & Walter Inc.. Chi-
cago.

MYSTIC LABORATORIES. Jersey City.
N. J. eodorant), to DBlackett.Sample-
Hummert, N. Y.

PRINCE MACARONI Mfg. Co.. Boston,
to Bennett, Snow & Walther, Boston.
NORTHWEST AIRLINES, St. Paul (air
transport), to BBDO, Minneapolis.

TWO North Carolina newspaper
groups have applied ta the FCC for
new local stations—the High Point
Futerprise seeking a 230-watt outlet
on 1120 ke, and the Burlington T'imes-
Newrs seeking 100 watts daytime on
1420 ke.

All that is best in Southern Cafi-
fornia revolves arouad The

Town House ... establishes it as

“*America’s Finest Hatel."' Yet

tariff is in keeping with today’s
economical trend . . . Home of

the Famous Zebra Room.

Under the Sams Managemaent a3

The Gotham The Drake

SEW YORK £5TY chICASS

The Blachstane - The Evanshire
A, S. Kirkeby, Monagling N'-ﬂw. :

The Town house

Wilshire Boulevard

LOS ANGELES

Page 64 + September 15, 1939

Columbia Record Plans

COLUMBIA RECORDING Corp.,
Bridgeport, Conn., CBS subsidiary,
is planning a $600,000 advertising
campaign for its products, featur-
ing its new 50¢ Red Label record,
which is to include, in addition to
newspaper advertising, a weekly
half-hour network program on
CBS. Although details of the pro-
gram have not been announced, it
is reported it probably will be car-
ried Saturday nights on CBS.

NEW FHA SERIES

OFFERED SPONSORS

IN COOPERATION with the Fed-
eral Housing Administration, NBC
Transeription Service Sept. 15
made available to its station sub-
scribers a series of thirteen 15-
minute programs geared for local
sponsorship. It is the first of a se-
ries of projects by FHA under
which script material will be made
available to stations geared for lo-
cal sponsorship.

The series was arranged by
George T. Van der Hoef, director
of the Radio & Motion Picture Di-
vision of FHA, with C. Lloyd Eg-
ner, manager, and Frank E. Chiz-
zini, assistant manager of NBC
Transcription Service.

Titled Your Home & Your Neigh-
bor, the series is designed for par-
ticipation sponsorship by banks,
building contractors, plumbing and
heating firms and others in local
building pursuits. Each program is
a combination of Thes«urus music,
helpful advice on building, financ-
ing and modernizing the home and
commercial copy. Scripts are based
on material supplied by FHA and
by Roger B. Witman, housing au-
thority and New York Sun colum-
nist. Field offices of FHA have
been advised to cooperate with lo-
cal stations in the undertaking, Mr.
Van der Hoef declared.

Kansas Radio Audience

Is Analyzed in Survey

SIMILAR to a study made last
year is a survey by Prof. H. B.
Summers, Manhattan, Kan., titled
“The Kansas Radio Audience of
1939”, distributed to the trade by
WIBW, Topeka. Among interest-
ing results is the indication that
83.6% of Kansas families own ra-
dio sets, compared to 78% in 1929
and 73% according to the Joint
Committee on Radio Research.
The figures are based on per-
sonal interviews covering 7,024
families, selected by urban and
rural, cultural and financial
groups. Figures are broken down
by listening hours, station prefer-
ences and program preferences.

Nehi to Return

NEHI Ine., Columbus, Ga., on
Sept. 22 will discontinue the week-
ly Believe It or Not program with
Robert Ripley, heard on CBS as
part of the company’s seasonal ad-
vertising campaign for Royal
Crown Cola. According to BBDO,
New York, the agency in charge,
the program will return to CBS
for a new schedule starting Jan. 8.

OREGON-Washington-California Pear
Bureau has set $80, as its tenta-
tive budget for the national advertis-
ing of Coast winter pears. The cam-
paign will be directed by the Izzard
('o.. Seattle agency.

EMPIRE BROADCASTING Corp.,
New York, has issued an eight-page
booklet promoting its arrangements to
transeribe and distribute to advertis-
ing agencies for national sale Martin
Block's Make Believe Ballroom pro-
gram, on WNEW, New York, for five
years. The program is offered as an
hour participating program to be sold
in groups of three or not more than
six quarter-hour periods per week. Em-
pire will transeribe Martin Block’s
comments as he announces the band
to be heard in each quarter-hour sec-
tion, while the stations which sign for
the service will supply the records
called for. Eugene L. Bresson of Emn-
pire is supervising production and cnt-
ting. with the assistance of Artbur
Lubo and Peter Rogers.

JEAN V. GROMBACH, Inc, on
Sept. 6 announced affiliation with
Reeves Sound Studios Inc., New York,
taking over recording activities in the
radio field. Reeves is an independent
motion picture orgaiization eguipped
with recording facilities. Grombacl re-
cently sold its recording studios to
Miller Tape Recording Co.

. P. MAcGREGOR. Hollywood tran-
scription concern, has started cutting
a new 13G-episode, quarter hour se-
vies. Children's Fairy Tales. written
and produced by Kimball 8. Sant.
Harry Bechtel is narrator.

ASSOCIATED MUSIC PUBLISH-
ERS has announced that its complete
transcription library is now available
to Canndinn stations through a li-
cense arrangement with Northern
Electric Co.. of Canada, controller of
ERDPI rights in that country.

EDWARD SLOMAN. head of Ed-
ward Sloman Productions, Hollywood,
accompanied by Sam Kerner, his pro-
duction supervisor, arrived in New
York Sept. 13 for & series of confer-
ences with Herbert Ebenstein. presi-
dent of Radio Attractions Inec.. rela-
tive to the transeribed serial, ddven-
tiures of Pinocchio. They will remain
in New York two weeks.

WARD HUBBARD, for the last five
vears assistant chief of the Radio and
Motion Dicture Section of Federal
Housing Adminjstration, in Washing-
ton, resigned Sept. 1 to join NBC
Transecription Service, in its Chicago
office.

RECEXNT subseribers to Speedy-Q
Sound Effeets Library are WBTH.
Williamson, W. Va.; KALB, Alexan-
dria, La.; WBEN, Buffalo; WJIJID,
Chieago.

New Script Service

MERRILL ASSOCIATES, with of-
fices at 140 W, 69th St., New York,
has been formed to provide a syn-
dicated secript service to stations
throughout the United States. The
new firm has secuved radio rights
to Your Life, new national maga-
zine, as well as the two syndicated
columns, “This Minute” and “Your
Body”, and a tie-up with Editorial
Research Reports to service sta-
tions with a daily five-minute
“background of the news” script
via air mail, based on each day’s
report.

NATIONAL RADIO SERVICE, new
firm for marketing radio program ideas
and seripts, has been organized, with
headquarters at 1584 Cross-Roads-of-
the - World. Hollywoad, and 1472
Broadway, New York. Firm is headed
by 8. James Friedmann as president.
and his hrother, Joseph II. Friedmann,
viee-president.

BROADCASTING ¢ Broadcast Advertising
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WAR AS A TELEVISION IMPETUS

Engineers Foresee Speeding of Visual Art as
Result of Intensified Military Activity

WILL television be given sufficient
impetus by the Second World War
to make it a practical medium,
fully accepted by the public? That
thought has been aroused with the
outbreak of hostilities abroad by
engineers who saw the advent of
“radio telephone communication”—
now broadcasting—as a result of
the First World War.

Possible use of television as an
intelligence medium by the bellig-
erents already is foreseen. It is en-
tirely conceivable, it was pointed
out by qualified engineering observ-
ers, that methods may be evolved
to observe enemy movements, using
the radio visual medium. During
the first war, the development of
radio telePhone communication
gave *“aural” broadcasting its ac-
tual start.

While engineers feel that most
of the basic technical problems of
television have been surmounted,
there are nevertheless a number
of obstacles which war activity
might overcome.

Moreover, it was pointed out that
a certain degree of ‘“‘economic dis-
location” results during times of
stress. The European conflagration
may provide a needed impetus to
television.

Lieut. Comdr. T. A. M. Craven,
member of the FCC and a com-
munications expert during the last
wur, observed Sept. 12 that it is en-
- tirely conceivable that visual radio
will derive benefits from war use.
He recalled how radio telephony
in the last war brought to broad-
casting the development which re-
sulted in its evolution as a great
instramentality for mass communi-
cation,

Eyes of the Army

Dr. C. B. Jolhffe, engineering
executive of RCA and former chief
engineer of the FCC, declared in
Washington Sept. 11 that he felt if
the war lasted more than a few
months it is probable that tele-
vision will play an important part
in it. It then becomes a matter of
military application, he said. “Tele-
vision may become the eyes of an
army.” The Army commander
would have a chance actually to
see what was going on, as he
pmnned his strategy, he added.

Dr Dellinger, radio_chief
of the Natlonal Bureau of Stand-

* ards, also predicted that the war
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would speed radio developments
“Dunng the World War,” he de-
clarved, “improvements were made
in vadio tubes, receiving sets and
transmission equipment. When the
war ended in 1918, we were ripe
{%} Obloadcastmg, which began in

Government experts predicted
that during the period of neutral-
ity there is little reason to fear
that broadcast service in this coun-
try would be disturbed. Should this
country enter the war, however, it
was declared, there is the possibil-
ity that wavelengths now assigned
to broadcast and other services may
be taken over.

May Want Broadcast Waves

For example, it was pointed out
that use of broadeast frequencies
for ship - to - shore communication
might be desirable. Should this de-
velop, it is possible that certain
frequencies allotted to stations
along the coasts will be assigned
for military use. Network service,
however, would not be disrupted,
though service might be curtailed
through deletion of stations whose
frequencies would be taken over.
It was emphasized that such a con-
tingency is not expected unless we
become belligerents.

Apropos the order of President
Roosevelt in early September ovder-
ing recommissioning of more than
100 old destroyers, it was pointed
out that these vessels are equipped
with radio appavatus designed to
operate on the broadcast frequen-
cies. In time of war, rather than
await the manufacture and instal-
lation of new shortwave equipment
for such vessels, the Government
probably would commandeer suffi-
cient broadcast frequencies to en-
able communication to be main-
tained. With the recommissioning
of these vessels while this country
is a neutral, however, it is expect-
ed that other equipment may be
installed.

HAVING lost its CD granted in 1937
for a new 100-watt daytime owtlet on
1200 ke, by reason of the death of oue
of the partners, which automatically
dissolved the partnership [BRoADCANT
ixa. April 15], the Hunt RBroade:
ing Assu., Greenville, Tex.. has re

pliedd to the FCC for a new stution
there, (his time asking for 1.000 watts
Jdaytime on 940 ke,

Virginia Bells

WHEN the Virginia legisla-
ture years ago appropriated
money to build a Virginia
World War Memorial Caril-
lon in Byrd Park, Richmond,
the city agreed to maintain
the carillon. Subsequently
the legislatule claimed that
“maintain” meant supplying
a cavillonneur, while the city
held it meant no more than
keeping the grass mowed—so
for years the carillon has
been played only rarely. Dur-
ing the last summer, WRVA,
Richmond, at its own expense
glowded a carillonneur for
unday afternoon concerts
and devoted a half-hour each
week to the recitals.

WCAU Plans Television

WCAU, Philadelphia, is the latest
station to file an application with
the FCC for authority to construct
a television transmitter. Pointing
out that at the present time the
only coaxial cable existing is be-
tween Philadelphia and New York,
WCAU announced it plans to ex-
periment to determine the suit-
ability of network transmission
over this cable. During the last two
years WCAU engineers under the
supervision of Chief Engineer John
G. Leitch have been conducting ex-
perimental broadcasts over high-
frequency station W3XIR, and field
strength measurements of this sta-
t.am are expected to te of value in
the station’s television plans.

THE VOICE OF MISSISSIP

An Up and Coming
Market

Jackson-known generally as ''the fastest
growlng Southern clty™ offers you a LIVE
market. In GROWING areas goods SELL!
The followlng table shows you how Jack-
son is growing:

New homes constructed by years

in Jackson
...value $1,230,374
...value 1,297,148
1939 (181 six months) 363..value 1.173.814

At present there are 156 housing units
under construction.

Use WJDX—Misslssippi's dominant radie
station to reach this active—growing—
RECEPTIVE market.

Dwned and Operated By

LAMAR

LIFE INSURAMCE
'D'J.F’.ﬂ HY

Out Here
In Chicago

o A soliloquy that may turn
to such thoughts as
WGES, WSBC, WCBD,
Chicago, and WEMP, Mil.
waukee.

THERE OUGHTA BE A LAW:
How about a governmental bureau
of standards to induce better con-
struction of radio sets? With thou-
sands of dollars being poured into
programming and fidelity equip-
ment, it’s high time the average
listener, with the average amount
to spend for a set, got a chance to
hear programs with reasonable
verity of reception.

* * *

ACTION: Plenty
of it im WGES
newsroom previous
to broadcasts of
news in four differ-
ent languages, gerv-
ing 2,000,000 Chi-
cagoans. High-
speed translators tear mewe from
teletypes, rush translated version
to air. Announcers tranmslate on
sight in event of last-minute flashes.

* * *

WE MODESTLY BLUSH: Listen-
er from Stephenson, Mich., writes
of WCBD-produced travelogue to
Rio de Janeiro: “It was the most
enchanting and interesting piece of
literature that I have ever listened
to . . . a magnificent combination
of words and music describing the
spots of interest”.

* *

THOUGHT FOR
THE DAY: Same
day this column ap-
pears, broadcasters
will meet in Chicago
to discuss issues vi-
tal to their industry.
Radio’s live-wires
will read this col-
umn there Still
others — maybe po-
tentially just as live :
—will be reading it at home. If
these latter don’t go for the deci-
sioms of the bo é/s who had the get-
up to come to Chicago and do some
collective thinking—are they en-
titled to @ squawk?

* * »

NOTE TO TIME BUYERS: If you
want to know which station is
technically the most modern in
town, look for a 250-watter recent-
ly boosted from 100. It takes top-
flight engineering to rate the rise.
Two such stations are WSBC, Chi-
cago, and WEMP, Milwaukee. Ul-
tra - modern transmitters, latest-
;ype vertical antennas, distinguish
oth

. m7?936/\
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CHARLES L. WHITTIER, vice-
president of Youug & Rubicam. on
SNept. 11 was named chairman of the
plans board. H. S. Ward, formetly
muanager of the copy department and
seeretary of the firm since 1935, also
wis elected a vice-president and will
succeed Muv. Whittier as copy divector.
Among other appointments announced
it the hoard meeting were Robert D.
Work, as manager of the copy demirt-
ment. succeedm;: Mr. Ward; T. S,
Repnlier. associate copy director, and
T. S. Garrett, copy chief of the Chi-
cago office.

EDNA MAYO. former publicity direc-
tor of Abbott Kimball Co., New York.
and Sophie Goode, former account ex-
ceutive for the ageuncy. have opened
their own agency specializing in fash-
jon and cosmetic accounts at 240
Madison Ave.. New York. Telephone
is Murray ITill 3-3171.

HUBBELL ROBINSON Jr.. formerly
production supervisor of Young &
Rubicam. New York. has heen named
chief talent buyer of the agency. Tom
Lewis, manager of the radio depart-
ment. will have charge of all program
production.

JACK LOUIS. executive of Needham.
T.ouis & Brorby. Chicago. was in
Hollywood in early September to con-
fer with Cecil Underwood, West Coast

THE NEXT MONEY-MAKER
FOR BROADCASTERS '@ 1939F.T.1..tnc.

® lovestigate the potential earning
power of Finch Facsimile—the system
that prints news of the world in the
home—while it happens!

® New cquipment now available re-
produces 2, 4 or 5-column Newspaper
format at speeds up to 20 square
inches per minute. Press matter,
drawings, photos and complete ad-
vertisements are reproduced full
size in fine detail.

® Finch Facsimile can be used with
radio, landlines and suitable cable
circuits with equal facility. Operates
from any source of power and is
completely self-synchronizing under
all service conditions.

Radio engineers and executives
are invited to inspect Finch

imi i 2X8F i
5‘:,‘:',",’,'.'70,.5",}';’?1,"2. |g|"; manager of the azency. and producer
Broadway. of the NBC Fibher McGee & Molly

series, which resumed on that network
Sept. § after a summer layoff. spon-
sored by 8. C. Johnson & Son (tloor
wax ).

PIERCE DEGROSS, formerly with
Theix & Simpson Co.,, New York and
John Ryud have joined the media de-
partment of Compton Adv., New York.

YOUR BEST
PROTECTION®

IN THE co'Pvmcm' MUSIC SITUATION
IS THE Standard Radio LIBRARY SERVICE

FINCH TELECOMMUNICATIONS, Inc.
BENDIX, N. J.
N. Y. Sales Office, 1819 Broadway
Circle &-8080

# AVAILABLE NOW—a complete TAX-
FREE Library, with ample basic and

new monthly releases for present
needs, with provision for instant ex-
pansion to meet future requirements.
Supplied either as an independent
service or as part of Standard's com-
plete library service, at lower cost
than any similar service.

Standwed Radio

CHICAGO
360 N. Michigan Avenue

HOLLYWOOD
6404 Hollywood Blvd.
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Duram Named Buyer

GEORGE DURAM, who recently
left Morse International, New York,
to join the radio department of
H. W. Kastor & Sons Adv. Co.,
Chicago, Sept. 1 has been appoint-
ed time buyer. Operating under
Bob Jennings, radio director, Mr.
Duram will relieve H. H. Hudson
of all radio responsibilities, per-
mitting him to devote his entire
time to other media. Executives of
the agency stated that the appoint-
ment was necessitated by the rapid
growth of its radio business. After
one week in the New York office of
H. W. Kastor & Sons Adv. Co. Mr.
Duram, who has travelled exten-
sively visiting radio stations, as-
sumed duties in Chicago Sept. 11.

TLARRY ACKERMAN. who has been
handling the 4] Pearce programs and
the Nereen (Inild Show for Young &
Rubicam in Iollywood. has been
transferred 1o the agency’s New York
oflices to produce the Kate Smith Howr
starting on CI38 Oet. 6 under the
sponsorship of General Foods Corp.
Ie sneeceds Bob Weleh, who becomes
a radio supervisor for the agency.
OLIN FINNEY. formerly an execu-
tive of Street & Finney., New York
ageney. has joined Iaraen Jay Moss
Ine., Ilollywood, as vice-president and
aceount executive.
\. . LARSON, formerly promotion
director of a Pacific Coast magazine
and prior to that in the art depart-
ment of the Chicuge Evening Ameri-
joined Associnted Adv.
Los Angeles. as account ex-

eccutive.
JAMES CANNON, former copy writ-
er for Arthar Kudner. New York. and
previously with the New York
nal- A merican,
tor of radio

Jowr-
his been named direc-
publicity of Lord &
‘Thomax. New York, succeeding Her-
bert Glover, who has resigned.
MARTIN I VORBERG, formerly
sales  promotion manager of Olds
Motor Works, Lansing, Mich., has
joined the Detroit ottice of J, Stirling
Getchell Inc.. as DeSoto account ex-
ecutive,

CLOYD H. SCHLEIGER, formerly
wditor of Apparel Arts. has joined the
Clevelund office of MeCann-Erickson
as an account executive.

JACK DUNKEL. Hollywood writer
of various network programs, has
joined Culbreth Sudler Co.. Los An-
weles ageney, as writer-producer.
BUCHANAN & Co. has estublished
San Francisco offices at 406 Mont-
gomery St.. with Ray Randall as man-

uger. He was formerly with Westco
Adv. Ageney. that city.

GEORGE JACKSON. in the radio
department of Myron Selznick Co.
Ine., Hollywood talent ageney, is the

born Sept.

KFEQ

ST. JOSEPH, MO.

“The Midwest Market Station’’
TWO DAILY

NEWS PERIODS

AVAILABLE

5:30 - 5:40 P. M.

6:30 - 6:40 P. M.
Write or wire for complete

mformation and rates.
680 K. C. 2500 Watts

National Representatives
HEADLEY-REED CO.
New York Chicago
Detroit Atlanta

father of an S-pound boy
11

15. JAMES McGUIRE, for the last
vear on the San Francisco staff of
McCann-Erickson Inc., has joined
California Almond Growers Exchaunge
Sucramento, as assistant to 3
Bailey. sales manager. Agency con-
tinues to service the account.

ROBERT W. TANNEHILL, form-
erly  of Blackett-Sample-Flummert,
New York. has joined the radio de-
partiment of McCanu-Erickson, New
York. as assistant in directing radio
merchandising activities.

HAROLD A. BOWMAN. director of
art and production of Morgan Reich-
ner & Co.,, New York, has been ap-
pointed vice-president of the agency.

A, K. TAYLOR & ASSOCIATES.
advertising and publicity agency at
10 TFifth Ave. New York. has been
formed by A. K. Taylor. recently ad-
vertising and publicity director of the
U. 8 Life Insurance Co. Acheson E.
Lucey, who_formerly headed his own
ageney in Shanghai, is vice-president
of the new firm, and R. C. McLees.
formerly in the advertising depart-
ment of the insurance company, is
secretary.

HOWARD LONDON. formerly on
the staff of Radio Daily, New York,
and previously with BROADCASTING,
has joined Pedlar & Ryan. New York.
as talent contact.

CHARLIS I1. MAYNE Adv. Agency,
Los Angeles. recently opened a branch
in Seattle, in the Securities Bldg, W.
L. Jones was appointed manager.
A. C. RODGERS. formerly general
manager of WBTH, Williamson, W.
Va., had joined the Hugo Wagenseil
& Associates agency, Dayton, O

GEORGE CROOK, former managing

editor of AModern Advertising, has
joined the copy staff of McCann-Erick-
son, Cleveland.

MRS, MILDRED MAKOVER, has
returned to Henry J. Kaufmman Adv.
Agency. Washington. as copywriter at
the Baltimore branch.

BARI, D. MORTON, formerly of
[Cacitic Market Builders, Los Angeles,
is now with General Adv. Agency, that
city, as account executive.

JEROME FACTOR, radio director
of Ted H. Factor Agency, Los An-
geles, is in Chicago on client business
and expects to return to his West
Coast headquarters in mid-December.

Silver Theatre Staff

INTERNATIONAL SILVER Co,,
Meriden, Conn., (silverware), on
Oct. 8, for the third consecutive
year, resumes Silver Theatre on
50 CBS stations, Sunday, 7-7:30 p.
m. (EST), with Loretta Young,
sereen actress, as guest artist in a
two-part original drama, “Lost Yes-
terday”. Glenhall Taylor of Young
& Rubicam, agency servicing the
account, will produce the weekly
program, with William Stuart as-
sisting. Bill Lawrence is to be the
C B S production representative.
*Conrad Nagel will again be direc-
tor, master-of-ceremonies and nar-
rator for the weekly show. True
Boardman and William Bowers
have been signed as writers. Dick
Joy of the CBS Hollywood staff
will announce. Felix Mills will have
the orchestra. Mel Noe, CBS en-
gineer on the series last season, has
been re-assigned to the program.

Sabin’s New Script Show

A NEW _seript feature titled T'he
Business Magazine of the Air, covering
business news and comments, is bemg
offered stations by Thomas G. Sabin,
5 B. 57th 8t., New York. Mr. Sabin,
formerly with NBC and onetime radio
director of the Republican National

minittee. announces a tieup with
MeGraw-Hill Pub. Co. and other busi-
ness and trade publishers for use of
their reportorial and editorial services.
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Changes in J-W-T Staff
InHollywood Announced

REALIGNMENT of J. Walter
Thompson Co. Hollywood radio
production staff has been effected,
setting personnel for the fall sea-
son, according to Danny Danker,
vice-president in charge. Major
changes are on the CBS Lux Radio
Theatre, sponsored by Lever Bros.
which resumed Sept. 11, Mon., 9-
10 p.m. (EDST). Cecil B. DeMille
continues as director, with Sanford
Barnett as agency producer. He
has taken over the post formerly
held by Frank Woodruff, who re-
signed from the agency to join
RKO Radio Pictures Inc. as a pro-
ducer-writer. George Wells and
Harry Kerr are writing the radio
versions of the productions. Kerr
was formerly in the agency’s New
York radio publicity department.
Robert Brewster and Carroll
Carroll continue as producer and
writer respectively of the NBC
Kraft Music Hall, sponsored by
Kraft-Phenix Cheese Corp. The
Chase & Sanborn Hour, sponsored
by Standard Brands, on NBC-Red
network, continues to be produced
by Calvin Kuhl, with Dick Mack
and Stanley Quinn as agency writ-
ers. John Christ remains as agency
producer on the NBC One Man's
Family serial, sponsored by Stand-
ard Brands (Tenderleaf Tea). He
also produces the serial I Love «
Mystery, sponsored by that firm on
the NBC-Pacific Red network for
Fleischmann’s yeast. Carlton Morse
is writer of both serials. No pro-
ducer for Those We Love, when
- Standard Brands Inc. (Royal Gela-
tin), starts sponsoring the serial
on 51 NBC-Red stations, Oct. §,
has been announced. The serial is
written by Agnes Ridgeway.

Testimony Ordered

"IN FIRST judicial action growing
out of the suit of Grombach Pvo-
duetions Ine.,, New York program
production firm, for $60,000 dam-
ages for alleged misuse of program
material [BROADCASTING, Sept. 1],
Fred Waring, orchestra leader,
John O’Connor, his manager, and
Richard A. Porter, vice-president,
or Harold Kemp, radio director of
Stack-Goble Adv. Agency, early
this month were ordered to testify
before trial by New York Supreme
Court Justice J. Sidney Bernstein.
The production firm, which also
names Grove Laboratories as de-

=~ fendant, alleges it submitted a pro-
gram called Stop, Look & Listen,
based on a dramatization of songs
connected with personal experiences
of listeners, which was first refused
but later used without authority on
Waring’s show last season for

- Grove's Bromo-Quinine.

What Station

has 509 more radio families in its
primary coverage area and 609
more in its combined primary and
secondary coverage areas than it
had two years ago?

Why w " o x loxoxc
I¢’s
5000 W Day 1000 W Ni'hl
KNOXVILLE, TENNESSEE
Scripps-Howard Radio, Ine.

Representative

THE BRANHAM CO.

Rees—

THOMAS & DPEDLAR. previously
with Pedlar & Ryan, Metropolitan
Adv. Ageney and General Eleetrie Co.
in u(l\'extlsmg and sales projotion
work, has joined the New York staff
of Howard . Wilson Co. as an ac-
count executive. it has been announced
by Horace IHagedorn. New York mnn-
ager.

TERRY GUXNN., formerly saiesmun
for lmus'nucncan Jrondeasting &
Television Corp., New York. has Jonml
Joseph H. MGty ra, New York., as
silesian.

TJAMES M. WADE, until recently in
charge of the New York office of Gene
Furgason & Co., and formerly with
KHJ. Tos Angeles. and Procter &
Gamhle. Cincinnati, on Sept. 1 joined
the New York staff of Frce & Peters,
DEAN BAILEY, formerly of the ra-
dio department nf Cunpm Pubhc.\tlons
New York, on Sept. 16 joins the Chi-
rugo oftice of Gene Furgason & Co.
ARTHUR H. HAGG & Associates,
newspaper representatives, have been
appointed national representatives of
KGFI*, Shawnee. Okla, owned by
\tmlffer Pnbllcatlom, publishing the
Shawnee News and Star, and KADA,
Ada, OKla.. non-newspaper owned.
WREN, Lawrence, Kan.. on Sept. 7
appointed IIoward H. Wilson & Co.
to represent it nationally.

FORJOE & Co.. New York. bhas been
appointed national representative of
KCRC, Enid, Okla.

JOE WEED. president of Weed &
Co.. this month beemmne the fatler of
n 1)03 Cornetius John.

PETROL GASOLINE Co., Los An-
geles, sponsors of Adventures of
Q-18, heard twice weekly on KFI,
Los Angeles, is sendmg badges,
code charts and invisible ink to
some 50,000 members.

Radio Active on Agenda

Of Financial Advertisers

RADIO advertising by financial in-
stitutions was one of the subjects
discussed at the convention of the
Financial Advertisers Assn., at
Toronto, Sept. 11-14, the first time
the convention has been held in
Canada. Discussions on radio ad-
vertising were held under the chair-
manship of Roy H. Booth Jr., as-
sistant cashier, National Shawmut
Bank, Boston.

Among radio topics discussed
were “How do you use radio for
personal loan advertising?”’, “Do
you use spot broadcasting or regu-
lar program?”, “Have you had an
opportunity to check the compara-
tive results of ‘live’ program
against a ‘canned’?”, “What is the
best method of checkmg your list-
ening audience?”, “Have you made
a check on radio through the offer-
ing of booklets or some other form
of “hand out’?”, “Have you had any
success with spot radio announce-
ments for automobile loans?”, “Do
vou secure free publicity from the
press and radio?”’

INS Idea Exchange

TO ASKINT its station subseribers in
selling INS news. International News
Nervice hus innugnrated an idea ex-
chauge, sending schemes which have
proved successful at _ame station to
other broadeasters. INS alko prepares
elaborate presentations for stations
use in selling news and offers
write to any prospects il stition has
for news sponsorship explaining the
nutkeup of thix press serviee and what
it offers an advertis Other recent
station helps the news associntion has
sent to its subseribers inelude nuulern
maps of the present war aveas and a
hooklet explaining the pronunciation
of fmel;.'ll names which are naw promi-
uent in the news,

Wail

An0 COMPANY

MEW YORK ¢ CHICAGO * DETROIT » SAN FRANCISCO

just as Niagara Falls is
Buffalo's best attraction, so
Station WEBR is Buffalo's
Best Bet for Advertisers
who want maximum cover-

age at minimum costl
Results That Count!

Radio Station Represenfatives

- BROADCASTING e Broadcast Advertising

Down Where the
Folding Lettuce
Grows-----

35 of the 41
Kansas Counties
in KMBC’s
P.D.A.own more
automobiles per
1,000 families
than the national
average!

[ ]

That's your market
with KMBC's
Early Morning Farm
Program—now on the
air at 5 A.M.—with 18
entertainers—special
farm newscast—
complete live stock
market news.

°

Kansas City's biggest
radio show is your
big sales hayride for
well-heeled farmers
in this lush market...

Ask Free & Peters
for the whole story,.

KMBC

OF KANSAS CITY

The Program Buin‘lcﬁng
and Tesﬁng Station
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WMFO Sale Authorized

JAMES R. DOSS Jr, owner of
WMFO, Decatur, Ala., was author-
ized by the FCC Sept. 12 to sell
the station to Tennessee Valley
Broadeasting Co. Inc., of which
Clarence R. Calhoun of Atlanta is
chief stockholder. Mr, Calhoun ac-
quires 60 shares, part of it in con-
sideration of a $7,050 note. Ted R.
Woodard, * station manager, ac-
quires 48 shares, and the Mutual
Savings Life Insurance Co. ac-
quires 40 shares. Mr. Doss contin-
K?s as owner of WJRD, Tuscaloosa,
a.

KDON, Monterey. Cal.,
100 watts on 1210 ke., has applied to
the FCC for 500 watts night nnd
1,000 day on 1440 kec.

MONEY
TALKS!

You pay for *‘talk” when you
buy time! WAIR listeners pay
to listen, by buying your prod-
uct in such volume as to return
you a handsome profit.

WAIR

Winston-Salem, North Carolina

operating with

National Represcntatives

Sears & Ayer

Studio Notea

WD, Harvishmeg., Pa. covered the

Hershey 000 Open Golf Tonrna-
ment. held Ang. 31-Sepr. 3 in Her-

. Pa., with it< wobile unir, which

as allowed on the course hy speeinl
permission of tonrnament offieinls. 13d
Guudaker. WHD sports  announeer,
coverced the event with a series of 15
broadeasts. starting with the first tee-
off and ending with the final mateh,
following the play from the mobile
unit as it crnised the fairways,

WRYR.

Syracuse. durmg 15 days
hroadeasting  from  the recent New
York State Fair. originated 98 pro-
grams. totaling more than 30 hours of
air time, including broadeasts from
booths on the fair gronnds as well as
pickups by the WSYR mnbile unif.
and featuring a WSYR - State Fair
baby contest.

WMBH, Joplin. Mo.. observed Charley
MecIntire's sixth year of broadcasting
the games of the Joplin Miners on
the station recently during “MeclIntire
Night”, when a ball game was dedi-
cated to the sportscaster and local
fans paid tribute and gave him a vaea-
tiou trip to California.

CKCL. Torontn. has bought the com-
plete libravy of the World Broadeast-
ing System and has installed Intest
Western Electric equipment for verti-
cal and lateral recording reproduction.

].\'TPR%T\'IP NURSERIES. Ham-
burg, Ia. {nursery stock and seeds).
on Sept. 1 started its eizhth year of
hroadeasting on KI'RI. Abilene. Kan.
The nursery’s own aunnouncer, Ernest
Baleo. supported by the Interstate
Twins, are presenting three gquarter-
hours daily on KFBI, at 8:15 am.
1 p.nr and 5:45 p.a.. with a Sunday
program at 1’ :30 p.m. The account
is placed direct.

Page 68 ¢ September 15, 1939

WNAN, Yankron, 8. D.. is planning
an all-day fawmily pieniec Snuday. Sept.
24, to observe .the opening of its new
supplementary stndios in Sioux Ciry.
Ia. The WNAX staff will move en
masse (o Rjonx City. where most of
the station’s programe tor the day
will originate in the city parvk. Prizes
ranging from fur coats to hreakfast
food are to be awarded those attend-
ing. and entertaimment will include
free carvnival rides, daneing and [ree
acts, The new studios, loeated in the
Ovpheam Theater DBldg. will supple-
ment the Yaukton studios, and pro-
zrams will he {ed to the WNANX trans-
mitter by dirveet line from Sioux City.
13d LaGueave. vegional sales and mer-
chandising divector. will be in charge
of the new studios. assisted by Jack
Chase, WNAX announcer. who will
handle vemote piekups, special broad-
casts, and all programs originating in
Nionx City. The new studio ineludes
WE control eonsole and cardioid miies
and au RCA dual-speed turntable.

WASHINGTON’s Junior Board of
Commeree offers its memhers an op-
portnnity to lemrn radio fundamentals
theongh a series of monthly meetings
in the stndios of WISV, CBS outlet
in the eapital city. with A. D. Willard
Jr.. general manager of the station,
in charge,

KVAK. Atchison. Kan.. on the air
only since July 28, recently responded
10 a local outhreak of infautile paraly-
sis by undertaking a campaign to se-
cure funds through public subseription
to purchase an iren lung for the ecity.
Hearing about the campaign. which
was to have heen conducted by the
local newspaper, Program Director
Lynn Butcher turned over all facili-
tieg of the station to the local com-
mittee for four days. Using loeal tal-
ent shows, with phones donated by
the teleplmno company to handle in-
comlng contribution calls and Western

Union messengers to collect the
pledges, KVAK took in more than
£2,400. putting over the campaign.

with the newspaper collecting less than
$300 of the total amount.

WIAA, Dallas, is planning one of the
most extensive vadio publie fornms
ever undertaken in the Sonthwest wirh
a new Sunday afterncon series, You
Might Be Right. to start Sept. 24
under auspices of the station, the
Dallas News and the Dallas Civie
Federation, with eooperation and sup-
port of more than eight Sounthwestern
colleges and universities, WIFAAN has
started to organize more than 73
listening and discussion groups in
Texas and surronnding states in con-
nection with the new forum series.

MERVIN CLOUGH, news director
of KFYR, Bismarck, N. D., resur-
rects an old-fashioned bike for
North Dakota’s Golden Jubilee cele-
bration, and thrills parade crowds
with his handling of the ancient
locomotion. KFYR maintained open
house during the big celebration
with special programs handled by
Announcer Bob McLeod from the
fair grounds.

WA, Cincimati, will pay tribute 1o
the drnggist profession durving Na-
tionally Advertised Brands Week by
devoting two ¢uarter-hour periods on
its Incitation to Listen series to
dramatizing the lite of a druggist and
his hmmanitarian function in the wel-
fare of his community. Druggists in
WLAW’s territory are invited to visit
the station during the two broadcasts.
to be aired Sept. 15 and Sept. 21, und
they are Dbeing supplied also with
posters to publicize the special broad-
casts in their store windows.

LARGEST crowd of the season, 7,383
paid admissions, attended *"Radio Ap-
preciation Night”, couducted by
WIRLE Indianapolis, recently at
DPerry Stadinm. home of the Indiana-
polis American Assu. baseball elub, as
Indianapolis played Milwaukee. Vie
Lund. WIRE bhaseball anouncer, ar-
ranged specinl field events and
awarded eash prizes donated by the
ball elub and the radio station.

WHBC. Canton, O., on Sept. 12 held
¥ ceremounies cedicating its new
li A special program was held
from 7-11 p. m.

WFEBM, Indianapolis, is opening at
6 a, m., a half-hour earlier, using
transeribed music and news announced
by Roy Drandt.

\

Do vou want more New York sales?
Smart national advertisers use WHN
to supplement their network pro-
grams in the world's richest market.

WHN .ol oy

EDWARD PETRY & CO., INC.
National Adveni
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WNEW, New York, in covperatiou
with the New York World's Fair, has
arranged for special days at the Fair
honoring two of its all-recorded pro-
grams. "Stan Shaw's Milkmaenw’s Mat-
inee Day' will be celebrated Sept, 17,
at which time Shaw will conduct the
program for the first time Dbefore a
live audience in the Court of Peace.
Recordings will he played between 2
and 3 p.m, and again between 5 and
7 p.m., while from 3 to 5 p.m. Shaw
will conduct a live program with Gene
Krupa’s band. Details for ‘“Martin
Block's Make Beliecve Ballroom Day”
on Sept. 30 have uot yet heen ar-
ranged., but proceedings will probably
he similar to those for Stan Shaw's
Day.

WCFI, Chicago, contributes to driv-
ing safety with a series of Sunday an-
nouncements urging Sunday drivers to
observe regulations and practice cour-
tesy. The announcements are spotted
during peak driving periods. “Uncle
Harry” Hosford, WCFL. Chicago, also
treats the youthful members of his
“Uncle Harry's A.B.C. Safety Legion”
with an extra Saturday morning
broadeast titled “Play Time with
Uncle Harry”. After the broadeast
Uncle Harry serves cake and ice
cream.

DUE TO outbreak of war, all work
lins stopped on the new plant being
built at Timmins, Ont., for CKGDB
and the Timmins Daily Press, The
building liad progressed to bhasement
and part of the first floor when war
was declaved by Great Britain, and
work was stopped by Roy Thompson,
owner of the station and newspaper.
Fire had destroyved the building hous-
ing the two properties last spring.

TO HELP secure funds to continue
operation of the local nursery schools.
KIRO, Seattle, is arranging a series
of eight Talent Quest programs to dig
out local talent which will appear in
the entertainmnent planned for the
Al-City Hi-Jinx and Dance to be
held at the Civic Auditorium Sept.
29, wvroceeds from which are to be
contributed toward the nursery
schools’ expenses,

WIIBEF, Rock Island, Ill. recently
carried an emergency broadeast from
the scene of an explosion at the Rock
Island Reservoir project, in whieh
three workmen were killed. An hour
after the blast WHBFE installed lines
to the reservoir and broadcast the ef-
forts of firemen and police to rescue
the men, trapped in a 24-feet deep
concrete tank. remaining on the air
from 2:30 p.an. until the last man was
brought to the surface at 4:H0 p.m.
Maurice Corken handled the hroadeast,
assisted by Joe Matthews and Chief
Enzineer J, E. Gray.

CBS is again giving exclusive cover-
age to the National Tennis Matches
at I'orest Hills, Long Island. New
York, Sept. 7-16, with Ted Husing,
CBS sports reporter, at the micro-
phoae. IPurther CBS exclusive broad-
easts are the National Amateur Golf
Championship at the North Shore
Conntry C]ulb, Chieago, with Harry
Naush. golf editov of the Newark Kue-
ning News, describing the event. Sept.
13-16, and the National Open Polo
Touruament at Meadowbrook. Long
Island, Sept. 17 and 24, with Husing
again at the microphone.

PROPOSED tour of the cast of [t
Huappened in Hollywood, sponsored by
(reo. A Hormel & Co., from the West
Coast to St. Louis, Chicago and the
sponsor’s main plant at Austin, Minn.
[BroADCASTING, Sept. 1] has been
postponed from Sept. 4 to Sept. 22,
coinciding with the program’s change
in schedule on CBS. Beginning Sept.
235, when the show is broadeast from
St. Louis, it will be heard 5:30-5:43
p. m. (EST) Monday, Wednesday
and Friday. instead of in the morning.
On Oct. Y the series goes from thrice-
weekly to a Monday through Friday
schedule,

KROC, Rochester, Minn.. recently
held its second annual Watermelon-
Wheaties Festival, at which 4,000
yvoungsters ate §1% tons of watermelon.

Coast Romances

CUPID went amuck in the
CBS Hollywood sound effects
department this past month,
according to Al Span, chief
sound technician. His secre-
tary, Dolores Blitz, was mar-
ried to Richard Haysecl of the
network’s engineering staff
on Aug. 11. Edeleen Cain, her
successor to the secretary post,
announced her engagement
and will marry Jack Bartlett,
film executive, in late Decem-
ber. CIliff Thorsness, sound
effects operator, on Sept. 6
married Virginia Waite.

WQXR. New York, on Sept. 11 added
30 minutes lo its daily operating
schedule, broadeasting a new program
of recorded symphonic music from 11
to 11:30 a. m. daily. Under the new
schedule, WQXR now is on the air
from 7:30 to 11:30 a. m. and from
4 p. m. to midnight daily, Monday
through Saturday, with a continuous
schedule from 8:30 a, m. to midnight
on Sunday.

KQW,. San Jose. Cal.. will start
operating on its new directional an-
tenna and new transmitter located at
Alviso, at the southern tip of San
Francisco Bay on QOct. 1. The new
75.000-watt transmitter is now being
installed.

RADIO station managers and execu-
tives in California were the guests of
Gov. Culbert L. Olsen at a Radio Day
Luncheon Sept. 5 at the California
State Iair in Sacramento,

WLTH Silent Hours

WLTH, Brooklyn, on Sept. 6 was
authorized by the FCC to remain
silent during daytime hours pend-
ing action by the Comimission upon
its application to move to a new
site, The authorization was also
made to apply to the station’s oper-
ation in the event the move appli-
cation is granted. The station was
cited for purported interference
with Coast Guard radio operations
during daytime and it filed the re-
moval application to correct this
condition.

New UP Subscribers

NEW subscribers to United Press
news service include: WHEB. Ports-
moeuth, N. H.; KVYNU., Logau. Utah;
KUMA, Yuman. Ariz.; KFEQ, St.
Joseph, Mo, ; WHRC, Canton ; KOTN.
Pine Bluff. Ark.; KFAM. St. Cloud,
Minn. ; WGPC, Albany ; KFNT, Shen-
nndoah ; KVIFD, ¥t. Dodge, Town. The
British UP service reports that CKAC,
Montreal, and CFRB, Toronto. have
signed full term contracts for its news.

NEWS

Seven world wide news
services and special
correspondents of four

papets provide up to
minute flashes for
six daily news
broadcasts.

CJOR

Vancouver, B. C.

National Representatives:

Joseph Hershey McGillvra
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NEW YORK 4D CLUB

ADDS RADIO TOPICS

RADIO PRODUCTION Clinic of
the Advertising & Selling Course
of the Advertising Club of New
York, which starts its 16th series
of lectures Qct. 16, will add the two
subjects of “Radio Script Writing”
and “Commercials and How to
Write Them” to the regular series
of discussions, covering “Produc-
tion,” “Dramatic Programs,” “Pop-
ular vs. Serious Musie,” and
“Sound Effects.”

The Clinie, under the chairman-
ship of Daniel S. Tuthill, assistant
managing director of NBC Artists
Service, will hold its meetings in
the NBC offices, control rooms and
studios. Discussion leaders and
their subjects include William R.
Rainey, NBC production manager,
“Production’; James Church, NBC
production director, “Dramatics”;
Lester O’Keefe and Herbert E.
Liversidge, NBC production direc-
tors, “Popular vs, Classical Music”;

Ray Kelly, NBC chief sound
sound effects technicians, “Sound
Effects”; Lewis H. Titterton, man-
ager NBC script division, “Radio
Writing,” and Janet MacRorie, di-
rector NBC continuity acceptance
department, “Continuity Accept-
ance.”

Twenty-six lectures will be given
in addition to the discussion clinics
at the Engineering Societies Blde.,
New York. E. P. H. James, NBC
advertising and sales promotion
manager, will deliver the Dec. 11
lecture on radio advertising, and
will discuss “how radio can be used
to reach the consumer when he is
in a receptive mood.”

WIR, Detroit, will resune its 20%-
!mur broadeasting day Sept. 24, open-
ing at 5:30 a.m. and signing off at
2 a.m.

WHAT GREAT
EVENT HAS
RECENTLY
HAPPENED
IN OMAHA?

“rHars easy’/

\

HAS GONE

BASIC
COLUMBIA

THE RADIO PICTURE
IN OMAHA IS CHAMGED

NOW i1s KOIL/

Don Searle, Gen'l Mgr.
Matz Agency,Nat! Repr.

MN+«F-L [®ED AND BLUE|

I"AUL H. RAYMER CO.

Nenreseatalives

£AGG & pETEOIT 288 FRESGIRED
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USTACHE NIGHT at the
WLS National Barn Dance,
Saturday ni%lvfc stage pre-
sentation of WLS, Chicago,
was celebrated Sept. 9. Some 250
salesmen of the Illincis Farm Sup-
ply Division of the Illinois Agri-
cultural Association, be-mustached
to the man, attended.
They were participants in the
mustache growing contest started
by 765 salesmen in the division
early in June. During the Barn
Danece five silver mustache cups
were awarded for the longest
mustache, stiffest bristles, most
unique color effects, trimmest per-
sonality, funniest mustache.

A

“THE ADVERTIZING TEST STATION
IMN THE ABYERATISINE TELAT CITV ™

CARTER
Now Available

Mon. - Wed. - Fri.

6:45 t0o 7 P. M.
Write or wire for
further details.
The Population of
WDRC’s Primary Area
18 1,548,108,

Purely PROGRAMS fiu

Latest Babies
BIRTH announcements, music and
commercials are interspersed on
the daily Blessed Eventer, spon-
sored on WWSW, Pittsburgh, by
Menzie Dairy Co., McKeesport, Pa.
Listeners are invited to send in the
name and address of new mothers,
along with pertinent details on the
baby’s weight, color of eyes and
other distinguishing features, and
several of these announcements are
read each morning. To encourage
responses, the sponsor offers a free
baby book diary, which is delivered
personally by the dairy’s solicitors
to the mother of each child and
thus becomes a ready door-opener
for their calls. On the air since De-
cember, 1936, the program has re-
ceived responses from more than
859% of families with new babies
in the Pittsburgh area, the sponsor

estimates.
* =

Before Talkies

NEW weekly quarter-hour, When
I Played Organ In The Theatre,
recently was launched on the Ari-
zona Network by Al Becker, staff
organist, who relates interesting
experiences of his theatre career as
organist during the silent movie
days, and also accompanies him-
self at the organ with music appro-
priate for each story. Program
which originates from KOY, Phoe-
nix, also features popular songs of
the past.

5000 WATTS »

It's your “dough,
Mister . . . BUT

IF you're retailing to Detroiters —take
a tip from Detroit Retailers.*43 of them
are consistent users of CKLW time.
They repeat because their sales charts
are turning handsprings and they like
the low-cost-per ,8' of business in-
crease. And don’t we all—you too/

So we repeat,“/t’s your dough, Mister...”

*Daily average over last 6 months

AAs A RESPONSIVE
AUDIENCE IN THE
DETROIT AREA

CLEARED CHANNEL
Mutual Broadcasting System
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Hits of the Week
A NEW commercial feature on
WTMJ, Milwaukee, Rambles i
Rhythm, is sponsored by the three
Schuster department stores and
features latest RCA recordings.
On each program, aired Sundays
at 11:30 a. m,, a “hit tune of the
week” is offered. The number is de-
termined by record sales for the
week in the sponsor’s stores. Bob
Heiss conducts. The sponsor is do-
ing general merchandising, in ad-
dition to the promotion of record
sales, on the show. The deal was
signed by Doug Kamp, WTMJ

salesman.
* *

Their Air Chance
AMATEUR speakers get a chance
for a workout on a new program
'l Tell the World on CFRB, To-
ronto, for O’Cedar of Canada, To-
ronto. Amateur speakers send their
names and talks in to Roy Ward
Dickson, program director, who
picks seven or eight. Each speaker
is briefly interviewed on the show
and given a chance to orate for two
minutes. Listeners applaud by send-
ing in coupons and the speaker re-
ceiving most votes is given a prize.
Program was placed by Dickson &
Ford, Toronto,

* * %

Voice of the Young
INTERVIEWS with children be-
tween the ages of 7 and 15 on cur-
rent topics are conducted by Ed
East on his new weekly series on
WJZ, New York, titled Young
America Speaks. Subjects from
“How Auto Drivers Can Practice
Safety” to “How Far Children
Should Go in Helping at Home”
are discussed, allowing the children
full freedom to express their opin-
ions on the air.

%* *® L
All About Health

NEW daily health and food program,
to be started Sept. 18 by Dr. Shir-
ley W. Wynne, former New York
City health commmissioner and new
president of the American Insti-
tute of Food Products, on WMCA,
New York, includes dramatizations
of health crusades, taken from ac-
tual files, a weekly health quiz and
an open forum on health for which
listeners are invited to write Dr.
Wynne for advice.

. "“ﬁ“ﬁﬁwwe 60T /

Wichita Falls - Texas

Phe Tonsa- Oblehgps |

Covering the Great Texas Panhandle
and Southern Oklahoma
620 Kc-
1000 W-Day 250 W-Night
PAUL H-RAYMER (O
Aativnal Representatives .

CBS

ter having interviewed more thar
15,000 personsg in the course of 90(
consecutive man - on - street broad-
casts, Scott Weakley, of KROW
Oakland, Cal, recently undertook
a friendly chat with “Si”, full
grown mountain lion of the Ala-
meda County Zoological Gardens ir
QOakland. Weakley stopped traffic
when he interviewed the lion on s
busy corner in downtown Oaklanc
in front of the Davidson & Licht
Jewelry Co., sponsor of the series.
“8i” ran the gamut from a throaty
purr to a full-volume roar during
the interview, pulled as a promo-
tional feature for the Annual Cali-
fornia Sportsmen’s Show.
I

Junior Quiz
A QUIZ show for children on
KGNC, Amarillo, Tex., each Sat-
urday morning, 10-10:30 sponsored
by Seven Up Panhandle Bottling
Co., is Prof. Seven Up Junior, Ad-
mission is one Seven Up bottle top.
Prizes for correct answers are 7
pennies, T nickles, 7 dimes or 7
quarters, depending upon the worth
of the questions, which are general
and slanted to meet the children’s
requirements. A grand prize of $7
will be awarded the boy or girl who
brings the most Seven Up bottle
tops during the full series of 13
broadcasts. A bottle of Seven Up,
compliments of the sponsor, is
given to each person in the stu-
dio.
* * *
Meals for Answers

DINERS at the Princess Cafe in
Jonesboro, Ark., are invited to pick
three questions from a sugar bowl,
with right answers bringing a free
meal, on the Sunday program spon-
sored by the cafe on KBTM, Jones-
boro. After the first broadcasts,
the management reported that
dining at the time of the broadcast
greatly increased.
* * »
Inside the Studios

WEEKLY visit to a different de-
partment of WJSV, Washington,
for dramatized explanations of
duties and brief interviews with
personnel is broadcast on House
Ad, the station’s new quarter-hour
promotional program, which start-

ed recently.
£ * | 3

On the Up and Up

ALTITUDINOUS are the yarns
spun on Texas Tall Tales, which
started recently on WOAI, San
Antonia. Best tall stories from lis-
teners will win prizes and will be
dramatized in future broadecasts,
Sponsor is Alamo Lumber Co.
*  x  x

Strictly for Sleepyheads

DURING its all-night war news
broadecasts, the Arizona Network
tells listeners to go to bed as usual
and leave their radio turned on
low. When an important bulletin
comes through, a loud alarm clock
is held up to the microphone to
wake up the dialers before the
message is read.

BROADCASTING ¢ Broadcast Advertising

WwWWwWWw.americanradiohistorv.com


www.americanradiohistory.com

Cast of 2,000
A SPECTACULAR West Coast
broadecast is scheduled for Sept. 28
when CBS presents a revival of the
Columbia  Workshop production,
“Fall of the City”, written by Archi-
bald MacLeish. The program will
originate from the Los Angeles
Coliseum, and will include a mob
scene of 2,000 persons. Half-hour
broadecast, headlined by an all-star
cast, is to be produced by Irving
Reis who directed the original pro-
duction for CBS in New York. At
present a Paramount Pictures
Corp. writer, he has been borrowed
by CBS for the occasion. The Coli-
seum seats 110,000 persons and
CBS will distribute tickets for the
broadeast, anticipating no trouble
for seating arrangemints.
P

Blind Sponsors
KSAN, San Francisco is experi-
menting with a new type of pro-
gram. It is presenting a program
titled The Automobile Shopper in
which commentator discusses a trip
along “used car row”, describing
bargains offered. He offers to help
prospective buyers find the cars
they are looking for. When the list-
ener telephones the station, he
takes them personally to one of
five dealers who sponsor the pro-
gram, selecting the one most likely
to have the desired model in stock.
An unique feature is that none of
the five sponsors are mentioned on
the broadcast.

* * *

Grid Knowledge
MEMORY Football will be played
on KGNC, Amarillo, Texas, each
Friday evening for the next 26
weeks. The general question quiz-
type show will be sponsored by the
L.E.L. Sales Co., bottlers of Italian
Pride Wines. There will be five men
to a team, made up from business
houses. A quart of wine will be
awarded to each member of the
winning team, a pint to each mem-
ber of the losing team. Score will
be kept with varying numbers of
points according to the worth of
the question with a sprinkling of
touchdown questions. Monte Rosen-
wald will be emcee.

3 *

Grid Quiz
OUTSTANDING former football
stars participate in We Want a
Touchdown, football quiz game on
WOR, Newark, and MBS, which re-
sumes Sept. 28. The program will
feature stadium background noises
and between halves Red Barber
will discuss grid highlights. Barber
acts as referee and presiding offi-
cial. Picked teams of former stars
and grid luminaries face each other
to answer queries on the game.

#* » *®

Rural Nebraska
PRODUCED by WOW, Omaha, di-
rected by Lyle DeMoss, and incor-
porating farm facts gathered by
George Round, extension director
of the University of Nebraska, the
new Farm Facts & Fun series,
heard Saturdays at 1 p.m., is being
carried by five Nebraska stations
via special hookup—KMMJ, Grand
Island; WJAG, Norfolk; KGFW,
l&]egrwney; KGNF, North Platte, and

* * *

Homes for Newlyweds
RIGHT from their newly-occupied
homes, Milwaukee newlyweds are
interviewed on the Honeymoon
Cottage program of WTMJ. Nancy
Grey handles the interviews, aid-
ed by Bob Heiss, special events
man. Sponsor is Badger Small
Homes Inc.

RENEWAL RECORD
For Participation Programs
———(laimed by WLS———

CLAIMANT OF the renewal rec-
ord for participation program spon-
sorship is WLS, Chicago, whose
six participants on the five-hour
Saturday night WLS National
Barn Dance have been represented
an aggregate of 35 years.

Mantle Lamp Co. of America,
Chicago, is the veteran of the sex-
tet. Recently it renewed for its
eleventh consecutive year of partic-
ipation, Miles Laboratories, Elk-
hart, Ind. (Alka-Seltzer) and Key-
stone Steel & Wire Co., Peoria, are
runners-up with seven years each.
Tied with four years of Bam
Dance participation are Murphy
Produets Co., Burlington, Wis.
(livestock and poultry feeds) and
Pinex Co., Fort Wayne (cough
syrup). Flex- O - Glass Mfg. Co.,
Chicago, liked the program so well
after one year that it recently en-
tered its second year participation.

Most prominent of the sextet is
Miles, which sends its one-hour
Alka-Seltzer National Barn Dance
coast-to-coast on a large NBC net-
work.

Staged at the Eighth Street
Theatre, Chicago, each Saturday
night before 2,400 paying specta-
tors, the Barn Dance still hangs
out the SRO sign after approxi-
mately 800 consecutive perform-
ances. Annually for the past sev-
eral years the WLS National Barn
Dance has been the featured en-
tertainment at the Illinois, Indiana
and Wisconsin Sé;ate*Fairs.

History Repeated
AMERICAN history from colonial
times to the present day is traced
on Lest We Forget, a series of 26
dramatic episodes, on WORL, Bos-
ton, each Sunday afternoon. The
sketches, based upon actual Ameri-
can history, deal with the fight to
attain and maintain freedom of
press and speech, religion and as-
sembly. Each episode is built
around independent incidents, but
the entire series is woven into a
single whole. The series is a pro-
duction of the Institute of Oral and
Visual Education.

% %

On Waikiki's Beach
RIGHT on the Beach at Waikiki,
KGU, Honolulu, conduets an inquir-
ing mike program, with beach habi-
tues sitting around in the sand to
watch the proceedings. Background
is supplied by native musicians and
the surf.

ON THE AIR!
The New

WEVA

Fredericksburg, Va.
COVERING THE HEART OF
THE HISTORIC
OLD DOMINION’S
Richest and Most
Progressive Area
250 Watts Daytime
1260 Kilocycles

Richard Field Lewis Jr.
General Manager
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Whodunit Tales

ODD and interesting true stories
with mystery angles are narrated
by Dale Armstrong, former Los
Angeles Times radio editor, on his
weekly quarter-hour, You Exzplain
It, on KECA, Los Angeles. After
each story, Armstrong invites his
radio audience to furnish the solu-
tion, read on a later broadcast in
the series. . s

Airing the Air Corps

THE OPERATIONS of the Army
Ajr Corps are discussed in a new
program on KYA, San Francisco.
The program is conducted in ques-
tion and answer style by Major E.
E. Adler of Hamilton Field, army
aviation base in Marin County,
Calif.
* Ed 23
Classroom Echoes

SPECIAL program observing the
opening of the school year, for
which transeription equipment was
set up in various New Orleans
schools and students interviewed
for their “back to school” reac-

tions, was carrvied recently by
WWL, New Orleans.
* *® #*

War and the Farm

SERIES of talks on the possible
effects of the European war on the
farming, mining and industrial
workers in Indiana by Tris Coffin,
newspaperman and secretary to
Gov. M. Clifford Townsend, is
being broadcast by WIRE, Indian-
apolis.
*® * *
In Local Limelight

LIVES of famous Colorado
Springs folks were dramatized by
KVOR on its Paths to Their Doors
series, just completed.

Free Washing
INTERVIEWS withcustomers
parked in front of the sponsor’s
plant have been started on KARK,
Little Rock, Ark., under sponsor-
ship of Burrough’s Laundry &
Cleaners. Conducted by Announcer
Waymond Ramsey, each person an-
swering four questions correctly
gets complimentary laundry or
cleaning. KARK also has started
a new quarter-hour, Your Neighbor
Speaks, sponsored by a local ladies
apparel shop, during which an an-
nouncer questions customers on new
styles and presents each lady in-
terviewed wi‘t‘;h a* pai:‘ of hose.

Saturday at Store
DEL MONTE Creamery, San Fran-
cisco (dairy products distributors),
recently launched a weekly half-
hour amateur program on KYA,
San Francisco, Kiddie Karavan.

No change ir programmirng or

policy. Better service to Met-

ropolitan New York including

its 6,982,635 foreign citizens.
1000 uz;t-irs DAY AND MGHT wnu ::I:
Tha Liotisn doci Spschs Y Lomgunga

YOUR BEST
PROTECTION’

IN THE COPYRIGHT MUSIC SITUATION
1§ THE Standard Radio LIBRARY SERVICE

# AVAILABLE NOW-—a complete TAX-
FREE Library, with ample basic and
new monthly releases for present
needs, with provision for instant ex-
pansion to meet future reguirements.
Supplied either as an independent
service or as part of Standard’s com-
plete library service, at lower cost
than any similar service.

HOLLY

wWoopD

d Blvd

Standard Radio

2 HI1
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IBEW Petition

BROADCAST Engineers Local 913
of the International Brotherhood of
Electrical Workers, AFL union,
has filed a petition with the Na-
tional Labor Relations Board in
New York claiming to represent a
majority of the technicians em-
ployed by WQXR, that city. Sta-
tion, which already has a contract
with American Conmmunications
Assn,, CIO union, is taking no ac-
tion pending a decision by the
NLRB on the IBEW petition.

216.4 METERS

EXCELS IN
RESPONSE THRU
ESTABLISHED
FEATURES IN

ENGLISH
JEWISH
ITALIAN
POLISH

NEW TORK'S
STATION
or DISTINCTIVE
FEATURES

SEDPT. 22 has been designated as Lee
DeForest Day at the New York
World’s Fair, with Dr. DeForest com-
ing from Los Angeles to be guest of
honor at a luncheon and reception ar-
ranged by the Institute of Radio En-
gineers and the Veteran Wiveless Op-
erators Assn,

WEVD
THPE By

TIT- 119 WEST ddak 3T
MW TORE

"AIR ARENA OF
NORTHWEST SPORTS"

. . . The Fans' Favorite Station

All This and More
for WTCN Listeners

GOLF BASKETBALL

Play-by-play accounts of the Play - by - play description of
St. Y Pc‘xlulp pen, Men’s State State High School tournament,
Amoteur, Women's State

HOCKEY

Rinkside description of St. Pau!
games at home and Minneapo-
lis games ot home.

BOXING

Blow-by-blaw description of oll
prominent bauts.

WRESTLING

Grunt-by-grunt accounts of all
local matches.

Owned and Operated by the
ST. PAUL DISPATCH-PIONEER PRESS AND
MINNEAPOLIS TRIBUNE-TIMES TRIBUNE

FREE & PETERS, INC.
NATIONAL REPRESENTATIVES

Chicage
San Francisco

Amateur and Trans-Mississippi
Taurnaments.

BASEBALL

Play-by-play descriptiors of 5t.
Paul games at hame and on
the road.

FOOTBALL

Play-by-play broodcasts of Uni-
versity of Minnesota games ot
home and on the road, and,
Twin City High School Cham-
pionship games.

New York
Los Angeles

Detroit
Atlanta
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RCA Mfg. Co. announces sule of a
5,000 watt 5-D power amplifier to
WTAG, Worcester, Mass. ; a 250 watt
250-D_ transwitter to WSPB, Sara-
ta, Fla,; a 250-G transmitter and
associated equipment to IKXDRO, Se-
dalia, Mo., and to WODI'L. Bristol,
Tenu. ; KMO, Tacoma, recording nnd
reproducing equipment,

KXNET. Dalestine, Tex.. has installed
n new composite control in its control
room, designed and built by John B.
Sheppard, technical supervisor. New
turntables purchased from Mims Ra-
tio Co., Texarkana, have been in-
stalled, along with new Shure micro-
pliones.

WALR, Zanesville, O., has started
construction on its new studios and
transmitter, including a new 2135-foot
}’.h}\\'-I{uox nutemmd. Thel new instal-
Ations are expected to be operatin,
by Oect. 15. o &
RCA Mfg. Co., Camden, N. J., has
announced a low cost I-inch cathode
ray oscillograph suited to a wide
variety of experimental and test ap-
plicatious in school and jndustrial lab-
aorntories,

ARMSTRONG GRANTS
GIVEN 7 STATIONS

SEVEN additional construction
permits for high-frequency broad-
casting stations, proposing to use
the Armstrong system of frequency
modulation [ BROADCASTING, Aug. 1,
15, Sept. 1] were authorized by the
FCQ Sept. 6. The grants were to:

Worcester Telegrain Publishing Co.,
Holden, Mass., operator of WTAG,
Warcester—1 kw, on 43400 ke,
Stromberg-Carlson Telephone Mfg.
Co.. Rochester, N. Y. operator of
]\\'I—I.»\.\l, Rochester—1 kw. on 43200
KC.

The Journal Co., Milwaukee. opera-
tor of WTMJ, Milwaukee—1 kw. on
420600 ke.

The Travelers Broadcasting Corp.,
Avon. Conn.. operator of WTIC,
Ilartford—130 watts on 42460 ke.

Westinghouse E. & M. Co.. Boston,
operator of WBZ, Boston—1 kw, on
42600 ke.

Nuationnl Broadeasting Co..
York—1 kw. on 42000 ke.

ell Telephone Laboratories, Whip-
pany, N. J.—3 kw. on 43200 ke.

WTMJ reports it has leased the
22nd floor of the downtown Wiscon-
sin Tower Bldg. for its new trans-
mitter, and that it plans to dis-
tribute about 500 frequency modu-
lation receivers in the city.

New

KTRIL Houston, now a regional on
1290 ke, is the latest to seek the 710
ke, frequency in an application filed
with the FCC. It has applied for
10.000 watts on the WOR clear chan-
nel, the same frequency and power
sought by WTCN, Minneapolis. Also
seeking 710 ke. for a new Houston
stution is  PPort  Broadeasting Co.,
headed by R. E. Willson [BROADCAST-
ING. Sept. 1],

WOL

WASHINGTON, D. ¢. ™S

W 1,000 Watts
.

DAY &a NIGHT

Affiliated With the
Mutual Broadcasting System

1230 KC.

IRE to Consider
Recent Progress

Broadcast Problems Listed in
Agenda for Annual Meeting

WITH broadcasting and other ra.
dio engineers prominent on the
agenda, the 14th annual convention
of the Institute of Radio Engineers
will be held in the Hotel Pennsyl-
vania, New York CitY' Sept. 20-23.
Technical sessions will run all four
days, with more than a score of
papers to be presented, covering
various phases of radio. During the
convention a radio engineering
show will be held.

Television will occupy some of
the delegates’ attention, with one
paper scheduled by H. E, Kallman,
formerly of EMI of London, in col-
laboration with R. E. Spencer and
S. P. Singer, EMI engineers. The
chief paper relating to broadcast-
ing will cover a new standard vol-
ume indicator and reference level,
presented by H. A. Chinn of CBS,
R. M. Morris of NBC and D. K.
Gannett of Bell Laboratories.

The full schedule of technical pa-
pers follows:

SEPT. 20—Opening address by R. A,
Heising, president; "A Single-Sideband
MUSA Receiving System for Commercial
Operation on Transatlantic Radiotelephone
Circuits”, by F. A. Polkinghorn, Bell Lab.
oratories; “Medium-Power Marine Radio-
telephone Equipment”, by J. F. McDonald,
Radiomarine Corp. of America; “The Cor-
ner Reflector”, by J. D. Kraus, Ann Arbor,
Mich.; ‘‘Detection and Measurement of
Ionization and Surface Corona Discharges
at Radio Frequencies”, by H. A. Brown
and B. H. Weston, University of Illinois;
“A New Standard Volume Indicator and
Reference Level”, by H. A. Chinn, CBS,
D. K. Gannett, Bell Laboratories, and R.
M. Morris, NBC.; “Vestigial-Sideband Fil-
ter for Use with a Television Transmit-
ter’, by G. H. Brown, RCA Mfg. Co.; *
Cathode-Ray Frequency—Modulation Gen-
erator”, by R. E. Shelby, NBC.

SEPT. 21—"Solar Cycle and the F: Re-
gion of the Ionosphere”, by W, M. Good-
all, Bell Laboratories ; “Attenuation of High
Frequencies Over Land at Short Ranges”,
by John Hessel, Signal Corps Laboratories,
Fort Monmouth, N, J.: ‘‘Demonstration of
Aerological Radio Sounding Equipment”,
by Harry Diamond, F, W. Dunmore, W, 8.
Hinman, Jr. and E, S, Lapham, Bureau of
Standards, Washington ; ““A Parallel-T Cir-
cuit for Measuring Impedance at Radio
Frequencies”, by D. B. Sinclair, General
Radio Co.; “High-Speed Multiplex System
for Loaded Submarine Cables”, by H. H.
Haglund and A. Breyfogel, Western
Union; ‘“Electronic-Wave Theory of Ve-
locity-Modulation Tubes”, by Simon Ramo,
General Electric Co.; *“On Diffraction and
Radiation of Electromagnetic Waves”, by
S. A. Schelkunoff, Bell Laboratories.

SEPT. 22—"“Cathode-Ray Tubes in Air-
craft Instrumentation”, by C. W. Carna-
han, Hygrade Sylvania Corp.; “A True
Omnidirectional Radio Beacon”, by E. N.
Dingley, Jr., U. S. Navy; ‘“Basic Economic
Trends in the Radio Industry”, by Julius
Weinberger, RCA; “Engineering Adminis-
tration in a Small Manufacturing Com-
pany”, by C. T. Burke, General Radio Co.;
“Aircraft Radio Compasses — Principles
and Testing”, by R. J. Framme, Aircraft
Radio Laboratory, Wright Field. O.; “Er-
rors in Closed-Loop Direction Finders
Caused by Abnormal Polarization”, by R.
I. Cole, Signal Corps Laboratories, Fort
Monmouth, N. J.

SEPT. 23—*Functions of Electron Bom-
bardment in Television”, by I. G, Maloff,
RCA Mig. Co.; ‘‘Transient Response in
Teievision”, by H. E. Kallmann, formerly of
Electrical & Musical Industries, Ltd., in
collaboration with R. E, Spencer and 8. P.
Singer, Electrical & Musical Industries,
Ltd., Hayes, Middlesex, England; “A Wide-
Band Inductive-Output Amplifier”, by A.
V. Haeft and L. S. Nergaard, RCA Mfg.
Co.; “Superheterodyne First-Detector Con-
gsiderations in Television Receivers”, by
E. W. Herold, RCA Mfg. Co.; ‘‘Develop-
ment of a 20-Kilowatt Ultra-High Frequeney
Tetrode for Television Service” (in three
parts) : Part I. Electrical Design, by A.
V. Haeff, L. S, Nergaard, RCA Mfg. Co.;
W. G. Wagener, and P. D. Zottu, formerly
of RCA Mfg. Co.; Part II. Construction,
by R. B. Ayer, RCA Mfg. Co., and P. D.
Zottu, formerly of RCA Mfg. Co.: Part
1I1. Test Equipment and Results, by R. B.
Ayer and H. E. Gihring, RCA Mfg. Co.:;
“Production Alignment Apparatus for
Television Receivers”, by L. J. Hartley,
General Electric Co.
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WALTER F. MYBRS. ¢hief engineer
of KOWII, Omaha, since 1925 has
resigned o aceept a similar post with
\\'Ull Chicigo, He replaces W, J.
Gunther, who died several weeks ago
following an operation. He is national
viee-president of the Associated Broad-
cast T'echnicians and president of the
Omaha chapter,

FIRST NATIONAL Television Ine,
Kansas City, announces that the fol-
lowing geaduates have taken posts at
vitrious  stations:  Clarence  Olsen,
WOLO, Janesville, Wis.; Warren Si-
verien, KFBIL Abilene. Kaun.; Frank
hulerweisen, KVGB. Great  Bend,
Kan.: Jaek Lewis, KGFW, Kearney,
Neb, o Charles Wiesmann, A, F. Wil
liamson, KVAK, Atchison. Kan.

DAVID LIGHT, formerly of C. P,
MaeGregor, 1lollywood transcription
concern, has joined Recordings Ine..
that ecity, as sound effects engineer,

FRANK CARTER, engineer of
WCOL, Columbus, O.. was married
recently. Ilarold Bem'(l. of the engi-
neering staff, also has announced his
marviage.

IVAR XELSON, chief eugineer of
KFYR, B Numcl\, N. D.. 1s the father
of a hoy horn Aug. 31,

IVAN LORENZEN. trausmitter en-
gineer of KFYR, Bismarck, N. D., on
Nept, 17 ix to marry Pauline L-elts(.ll,
ol Bismarck.

LAWRENCE O'CONNELL. opera-
tor of KWTO-KGBX. Springtield,
Mo.. ix the father of a boy bormn re-
.Lentl\

JOHN MeNICHOL.
WIIBU, Anderson, Ind. has joined
KFBB, Great Falls, Mont.. as opera-
tor-announcer,

DORE FRANTZ, engincer of KGNC,

Amarillo, Tex., on Sept. 24 is to mar-

11\ Jessie Marie Gilbert. of Pampa,
ex.

BILL NANCE recently joined the en-

gineering staff of KICA, Clovis, N. M.

JOE JMONROE, control operator of
KCMO, Kansas City. recently mar-
ried \n-mm RBates.

AL CIHISMARK, formerly of WOKO,
Albauy. has joined the engineering
staff of WSYR, Syracuse.

EDDIE CROWLEY, of the engiueer-
ing staff of WNAC, Boston. married
Katherine Murphy on Sept. 4,

formerly of

Joe Roeder has joined the engineering
staff of KOY, Phoenix. as transmitter
operntor,

=ELMO CROXNK, sntumer reliet opera-
tor of WTAR. Norfolk. Va. has heen
added to the permanent engineering
staff of the station.

JUNE REMALY, one of the few li-
censed women radino operators in the
country, has joined the control staft
of KITE. Kansas City. C. I. Moon
and Hayes Jolinsou, both recent gradu-
ates of the trtining division of First
National Television school, also have
joined the KITE engineering staft.

I’ 'l MAURETTL control aperator of
SAR. Fall River. Mass. is the
l’.lthol of a boy born recently.

Special Diathermy Bands

Are Urged by Physician

A STUDY to determine the possi-
bility of assigning several high-
frequency bands for the exclusive
use of diathermy equipment by the
medical profession was urged by
Dr. Horatio B. Williams, of the
College of Physicians & Surgeons
of Columbia U., at the opening
meeting Sept. b of the 18th annual
convention of the American Con-
gress of Physical Therapy in New
York.

Explaining that such equipment
and other electrical apparatus used
by physicians and hospitals often
caused interference with short-
wave radio reception, and that po-
lice radio service frequently suf-
fered particularly from interfer-
ence from this source, Dr. Williams
declared the annoyance might be
decreased, and possibly eliminated,
if the FCC assigned several fre-
quencies for the exclusive use of
this type of medical equipment. He
also suggested that shielding and
filtering might solve the problem
for a small installation, and ex-
plained that development of the
frequency modulated system of
shortwave transmission might lead
to another engineering solution of
the problem.

Expedition Called Off

NATIONAL Geographic Society-
University of Virginia expedition
to the South Seas has been post-
poned due to the outbreak of war
in Europe and recall of the U. S.
Coast Guard Cutter Hamilton for
active duty, which also forced sus-
pension of NBC's plans for broad-
casts from the scene of explora-
tions. Jon M. Larson, NBC field en-
gineer who was to have accom-
panied the party to conduct the
broadcast, was installing svecial
antennas on the vessel when can-
cellation of the trip was announced.
Larson had left New York Aug. 29
with several hundred pounds of
equipment, including two portable
transmitters to have been used for
the relays. The apparatus has been
brought back to New York by Lar-
son, where it will be stored until
the expedition can be resamed.

"BROADCASTING ¢ Broadcast Advertising

BUSY SEASON AHEAD!

Better get your

Recording Equipment in Shape

@ Fall time is already sold out on dozens of stations.
European news is plaving hobs with program schedules.
Election campaigns are coming.

This year more than ever before you will need thoroughly
dependable recording equipment so that you can record
programs for delayed broadcast. Without a modern Presto
installation you may have to turn down thousands of
dollars worth of business because time is not available
when it is needed.

For making recordings to be broadcast, Presto recom-
mends the new 8-B recorder. This recorder makes tran-
scriptions so perfect that they cannot be distinguished from
live studio broadcasts. In the 8-B is included every feature,
every operating couvenience that has been suggested by
the hundreds of leading station engineers who have used
Presto equipment for the past four years.

Plan now to modernize your recording installation. Be
ready to take advantage of the plus business that may
come to you when you least expect it.

Write today for full description of the Presto 8-B recorder.

PREST

RECORDING CORPORATION

247 West 55th Street, New York, N. Y.

Warld's Largest Manufocturens of Instantonsous Sound Recerding Eguipment

September 15, 1939 ¢ Page 73

www americanradiohistorv com


www.americanradiohistory.com

New York Philharmonie
On CBS for 10th Year

THE 98th season of concerts by
the New York Philharmonic-Sym-
phony Orchestra will start Oct. 15
on CBS, 3 to 5 p. m, with John
Barbirolli, young English conduc-
tor, as permanent director of the
orchestra, now entering its tenth
consecutive year of broadcasting.
Guest conductors this season will
be Georges Enesco, Rumaman com-
poser-conductor; Albert Stoessel,
American conductor of the Oratorio
Society, and Serge Prokofieff, Rus-
sian eomposer, while Deems Taylor,
CBS music consultant, will return
as intermission commentator. For
the first time since 1928-29, the
Philharmonic will undertake an ex-
tensive tour of the United States
and Canada, visiting 18 cities in
all. Broadcasts will originate from
Carnegie Hall, New York, with the
exception of two, from Chicago on
Nov. 26 and Utica Dec. 3.

Ernest Schelling, director of the
Young People’s Concerts, will again
conduct the six Saturday morning
programs on CBS, 11 a. m. to 12:30
p. n., beginning Nov. 18.

INSURED RECEPTION

McCLATCHY

STATIONS

COVER INNER
CALIFORNIA

PAUL H. RAYMER COMPANY
NEW YORK
SAN FRANCISCO

CHICAGO

/?_40'50 AND & dluucaion_

UNIVERSITY of Michigan’s exten-
sion courses in “Fundamentals of Ra-
dio” will start iu the studios of WIR,
Detroit, Sept. 20, with Prof. Waldo
Abbot, head of the radio department
at Ann Arbor, in charge. Last year the
class was so large it was divided and
sessions held both Wednesday and
Thursday nights. Prof. Abbot antici-
pates an even larger enrvollment this
year. Key personnel of all Detroit sta-
tions will assist in the courses.

JAMIIS C. FLINT, broadcaster of
World Youth Speaks on WHA’s Wis-
consin College of the Air, was caught
in the war-rush to get back to the
TUnited States after spending the sum-
mer abroad gathering material for his
programs. He made mauy recordings
of interviews with young people in
foreign countries which he will play
on the broadeasts in his radin course
“World Youth Speaks”. Some of the
discs were passed by censors and
shipped to WHA. In other countries,
notably Germany, no cooperation was
given and no records could he made.
\)51 IFlint starts his new series Sept.
R

CONTINUING its official Chicago
Joard of Iiducation elassroom i

st 15-minute programs each week-
day afternoon to grade schonl chil
dren throughout Mecetropolitan Chicago
who are seated by radios for coordi-
nated lessons prepared by ihe Radio
Council under the supervision of Har-
old L. Kent, director.

A NEW EDUCATIONAL series spon-
soved over W.J.ID, Chicago, by the Il-
linois Congi of I'arents and Teach-
ers each Friday features union, in-
dnstrinl and  edueational leaders in
deseriprions of their specific organiza-
Clons.

YOUR BEST
PROTECTION"

INTHE PHO

GRAPH RECORD SITU

1S THE Standard Radic LIBRARY SERVICE

=% SAVE a minimum of $660 yearly.
A basic library of 1,500 selections,
100 new selections monthly, 20

hours continuity weekly, filing
equipment, merchandising aids and
other vital advantages. No limita-
tions, no restrictions, no threat of
future litigation. Your best het NOW
—and for the future—is the Standard
Transcription Library.

Slandwed Radio

HOLLYWOOD
6404 Hollywood Blvd.

CHICAGO
360 N. Michigan Avenue
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BY AUTIIORIZATION of the Com-
munity Chest Councils. national or-
anization. embracing 450 Chests, the
Los Angeles Chest 1s producing a_se-
ries of 106 quarter-hour transcribed
programs for release starting Sept. 15,
a month in advaunee of the vearly na-
tion-wide charity drive. Transcriptions,
which are being distributed natiou-
ally, devote ounly one minute to the
charity appeal. DBalance of time
stresses entertaimmnent, according to
Joseph George Catanich, radio_and
speeinl features director of the Chest,
who is writing and producing the se-
ries. Radio Recorders Inc.. Follywood,
is cutting the programs. Name talent.
equipment and facilities donated, plus
routine expenses. represents more than
$200,000. he stated. Cooperating are
Sereen  Actors Guild, film  studios.
NBC and CBS, with top bands and
mation picture talent donating their
services.

FORMATION of the New York U. Ra
dio Players to afford students in the
University’s Radio Workshop an op-
portuniry to rehearse their original
=eripts and occasionally broadeast on
local stations. has been amiounced hy
Dean Ned H. Dearborn of the divi-
sion of general education. Robert §.
Iimerson, assistant professor in charge
of radio at Washington Square Col-
lege and former CBS assistant in_pro-
duetion, will be in charge of the Play-
ers. New instructors are Thervese
Lewis, of Young & Rubicam. New
York. and Norman Corwin, CBS staff
writer.

IOWA Child Welfare Research Sta-
rim. cooperating with the child de-
velopment departments of Iowa State
College. Ames, and Iowa State Teach-
ers College, Cedar Falls, has an-
nounced the Radio Child Study Club
courses for 1939-40, with roundtable
discussions to be broadeast on WSUI,
Iowa City, and WOI, Ames. The
study course is divided into four
phases, and broadcasts concerning the
family and schoolage child are to be
earried on alternate Tuesdays at 2:30
p.n.. starting Oct. 3, and those deal-
ing wirh the infant and preschool child
and 1he adolescent, on alternate Thurs-
days at 2:30 pm., starting Oet. 5.

MRS, ITARRIET HESTER. educa-
tional director of WLS, Chicago, gave
previews via transeription of the WLS
edueation  feature. School Time, to
schiaol teachers in Tllinois, Wisconsin
and Michizan during early September.
The transeriptions presented advance
programs in the 1939-40 series. Mrs.
Hester plans demonstrations before 20
such gronps in the Midwest during the
fall sl winter,

1. B. MeCARTY. director of WITA,
Madison, and the Wisconsin School
of the Air announces the opening of
the ninth seasan of programs for
schoolroom use. Twelve courses are
listed, including Afield With Ranger
Mae. Living History, Adventures of
Peggy and Paul, Let’'s Draw, Nature
Tales. Jowrneys in Muszic Land (I
and 11Y, Musie Enjoyment, This Land
of Ours. Rhythm and Games, Radio
Reading Club. and French for high
sehools. The programs are on the air
weekly each schoolday at 9:30 a. m.
and 2:00 po m. over WHA, Madison,
and WIBL. Stevens Point.

NETWORKS and over 200 stations
throughont the country will be used
to promote the purposes of DBetter
Parventhood Week, QOct. 23-29, accord-
ing to George J. IHecht, publisher of
Parent’s Magazine. sponsor of the
event, and ehairman of the National
(‘ommittee  arranging details. The
opening meeting of the week will be
broadcast coast-to-coast, and during
the week network programs will pro-
mote the theme slogan “Give First
Thought to Children.” Parent’s Maga-
sine radio fornms will alse be heard.

CBS Educational Heads

Plan Meeting in Chicago

FOLLOWING UP its program to
coordinate network educational fea-
tures with local operations, CBS
has arranged a meeting of the edu-
cational directors of CBS stations
in the Midwest in Chicago Sept. 21-
22. Participants in the meeting, to
be conducted by Sterling Fisher,
CBS director of education in co-
operation with WBBM, Chicago,
will discuss problems of correlating
network and local programs, pro-.
moting use of educational broad-
casts and developing further co-
operation between broadeasters anc
educators. A meeting for educa-
tional directors in the New Eng-
land section is planned for October
according to Mv. Fisher.

Coincident with the announce-
ment that 101 CBS stations have
designated their own eduecationa
directors as part of Mr. Fisher'
plan for expanding the network’s
educational efforts, the network an-
nounced appointment of three new
regional directors — Mrs. Frances
Farmer Wilder, KNX Hollywood
for the Pacific Coast [BROADCAST-
ING, Sept. 1]; Lloyd G. del Castillo.
program director of WEEI, Bos-
ton, for New England, and Muvs.
Lavinia S. Schwartz, education di-
rector of WBBM, Chicago, for the
Midwest.

THE Missouri Federation of Women’s
Clubs has voted the Ford Sunday Ere-
ning Hour its favorite program. In
type of programs, music was first,
followed by drama and news. Favorits
news analysts are H. V. Kaltenborn,

CBS. and Harry W. TFlannery.
KMOX. St. Louis. Favorite chill
program was the CBS American

School of the Air.

CBS has prepared 150,000 copies of

a Ot-puge advance booklet coveriny,
about 120 School of the Air broadeasts

for the season.

A RICH AREA -
MINING - FARMING - RANCHING
CATTLE - SHEEP - WHEAT
SUGAR BEETS

Gene Furgaion & Co., Reprerentotive

This picture reproduced on
copper will be sent you on
request.
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LaGuardia Urges

Cultural Network

PLANS for a shortwave “cultural
network” linking the nation’s edu-
cational stations were advanced by
Mayor LaGuardia of New York
Sept. 2 in a message lauding the
idea sent to the convention of the
National Assn. of Educational
Broadcasters at Ames, Ia., on the
occasion of the New York muniei-
pal station, WNYC, joining the as-

sociation. M. 8. Novik, director of
the Municipal Broadcasting Sys-

tem, represented WNYC at the
convention.

“We all recognize that the prob-
lems which confront the educa-
tional and non-commercial radio
stations in this country are com-

" plex,” Mayor La Guardia’s ge

Names in the News

TO ASSURE proper pronun-
ciation of Polish names by
announcers of WTMJ, Mil-
waukee, a clinic has been set
up for the station’s announc-
ers, with John Slupinski,
WTMJ engineer, officiating.
Slupinski, of Polish descent
and a master of the langu-
age, coaches the announcers
on the correct pronunciation
of Gdynia, Pzsjownyz and
other jawbreakers bobbing up
in the news reports. Sneezing
these pronunciations in Mil-
waukee is a serious matter,
since the city has a large Pol-
ish population.

said. “I am glad to learn that yo
have placed on your agenda for
discussion the petition before the
FCC to change the present rules
that restrict radio transmission to
the many educational stations
throughout the country by any
- other method than telephone wire.

Hearing Deferred

“In taking our place at the con-
vention, we are not unmindful of
the possibilities of service to be
rendered to you by taking advan-
tage of the appearances of the
many outstanding orchestral, musi-
cal, educational and cultural or-
ganizations in the East and the
presence of the many outstanding
prominent visitors from abroad so
that by shortwave and by rebroad-
casting they may give of their tal-

= ents to the communities which you
serve.”

Hearing on the application of
Mayor LaGuardia to have the FCC
rules revised to permit use of short-
wave links in lieu of telephone land
lines has been postponed by the
FCC from Sept. 11 to Oct. 16.

“Artists Training Course

Of NBC Lists Speakers

DR. WALTER DAMROSCH, mem-
ber of the NBC Advisory Council
and conductor of the Music Appre-
ciation Hour. which begins its 12th
season on NBC Oect. 13, will be the
first of 13 guest speakers who will
address students in the recently an-
nounced artist-management train-
ing course to be conducted under
direction of George Engles, NBC
vice-president in charge of the net-
work’s Artists Service [BROADCAST-

ING, Sept. 1]. Under the novel plan
10 young men will be chosen from
NBC personnel for the artist-man-
agement training.

Other guest speakers include
Maj. Lenox Lohr, NBC president;
Edward Johnson, general manarer
of the Metropolitan Opera Co.;

« Gladys Swarthout, opera singer;
Margaret Anglin, actress; John F.
Royal, NBC vice-president in
charge of programs; Ned Devpinet,
RKO vice-president; Jules Levy,
RKO vice-president in charge of
sales; Bob Landry, radio editor of
Variety; Gertrude Berg, radio
writer and actress; Nellie Revell,
radio interviewer; Christy Walsh,
sports promoter, and Bill Stern,
NBC-Blue sports announcer.

FEDERAI Radio Education Commit-
tee, Washington, will use the John
James Awdubon dramatic series pre-
sented last year on WHAS, Louis-
ville, by Kentucky U, under direc-
tion of Elmer G. Sulzer, university ra-
dio director. Writers were Lucile
Thornton and William K. Hubbell.

Damrosch Returns

NBC’s Music Appreciation Hour,
under direction of Dr. Walter Dam-
rosch, famous music educator and
musie counsel for NBC, will return
for its twelfth consecutive season
on the air Oct. 13, and will be
heard Fridays, 2-3 p.m. (EST). In
addition to two special programs
Oct. 20 and Jan. 19, 1940, when
full hours of folk songs and opera
will be presented, innovations for
the program this year include a re-
vision of the format of the stu-
dents’ worksheets and teacher’s
guide, prepared by Lawrence Ab-
bott under direction of Dr. Dam-
rosch, whereby the worksheets now
contain data which formerly ap-
peared only in the instructor’s
manual. The season will conclude
May 3, 1940, with a students’
achievement program to measure
listeners’ progress during the
year,

H. V. KALTENBORN, CBS news
commentator, has been invited, along
with more than 20 other members of
the Overseas Press Club of America.
to contribute a chapter to a book, The
Inside Story, to be published by Pren-
tice-Hall late this year. The contribu-
tors, all world-famous foreign corres-
pondents, relate unusual experiences
encountered in their globe-trotting.
Among other contributors are Webb
Miller, chief of UP's European bu-
reau; Bob Davis, traveler-columnist;
Irene Kuhn; Wythe Williams and
Cornelius Vanderbilt Jr. Robert Spiers
Benjamin will edit the volume.

THE week of Oct. 7 has been desig-
nated by the National Macaroni In-
stitute for the third National Maca-
roni-Noodle Week,

Buy "GOOD NEWS”
and Sell Central New York

Stimulate sales with “Miss
GOOD NEWS'— a partici-
pation show, 8 years old, and
one of the oldest women's
programs on the air. Broad-

cast 15 minutes every week-
day morning. A helpful shon-
ping service with a tremen-

dous feminine following.
Write or wire for rates and
time available.

WFBL
Syracuse, N. Y.

or Free & Peters, Inc.
National Representatives
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NBC Educational Series
Revised in Accordance

With ‘Planned Pattern’

FOLLOWING an analysis of edu-
cational broadcasting in this coun-
try and abroad, directed by Dr.
James Rowland Angell, NBC edu-
cational counselor, NBC has an-
nounced a revised schedule for its
educational programs, patterned to
cover definite fields in education
and simulating tried and proved
educational procedure. The
“planned pattern” treatment of
educational material is designed to
eliminate duplication of programs
in the same field and to provide
an entrance into new educational
fields, according to the network’s
educational directors,

. The new “pattern"'is divided into
six major classifications of educa-
tion, includini:

Humanities: usic, drama, literature,
history and the fine arts.

Social sciences: Public affairs, psychology
and general social sciences.

Natural sciences: Astronomy,
and physics,

Biological sclences: Health and hygiene.

General science: Programs such as The
World is Yours, Science on the March and
Science in the News,

geology

Professions: Religious programs and
broad ially for ed and
programs devoted to a law, aviation and

general business,

“Programs specifically educ a-
tional are planned to serve three
purposes: Direct use in classrooms,
assigned listening and for general
listening to history in the making,
as_represented by current events,”

C commented in its announce-
ment. “In mapping such a planned
program schedule we are seeking
to eliminate duplication and supply
programs for those fields of activ-
ity not represented on our sched-
ules and to coordinate all these into

a well-balanced and comprehensive
pattern of public service programs.

“Such a planned pattern is not
expected to become operative at
once, for we are sifting all pro-
gram ideas conceived by us and
those cooperating with us, and we
intend to add to our schedule only
those which we believe from past
experience will serve each desired
purpose.”

Toscanini on Wa
ARTCRO TOSCANINI, who has
completed his summer task of conduct-
ing a music festival at Lucerne, sails
for America Sept. 18 from Bordeaux,
France, aboard the Mankattan. Fears
that he might be unable to obtain the
necessary transit visa to permit him
to cross France in time to make this
sailing proved groundless, according to
NBC executives, who said all arrange-
ments had been made and he would re-
turn to the United States as planned.

Uiy
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Voluntary Plan for War News Adopted

Normal Schedules Form
Basis of Station-
Network Plan

(Continued from Page 11)

were cast overboard to make way
for news broadcasts.

However, the policies were left
sufficiently flexible to permit Euro-
pean pickups wherever deemed nec-
essary along with commentaries by
qualified authorities at regular in-
tervals. Because of the admonition
from Mr. Early Sept. 6, that radio
was a “rookie” and has yet to prove
its ability to keep within limita-
tions, the networks set forth clearly
in their joint agreement that every
effort would be made to be “temp-
erate, responsible and mature in
selecting the manner in which they
make the facts of war and its at-
tendant circumstances known to
the audience.”

Suitable for Stations

The policies as adopted, it was
reported, followed closely those
originally drafted by Mr. Klauber
for CBS. Each network has drafted
its own set of practices to govern
their operations but in general
these conform to the standards set
up in the voluntary agreement
reached by the three networks.

Mr. Miller explained that while
the cooperative arrangement had
been reached Sept. 7 at the New
York conferences, it was felt that
“as a matter of courtesy” the FCC
should be informallv made aware
of it before any public announce-
ment. It was assumed this proced-
ure was decided upon to avoid re-
percussions occasioned several
months ago, when the NAB an-
nounced its protest against new
rules to govern international broad-
casting before the FCC itself had
received the formal notice.

While the arrangement agreed to
bv the networks was primarily ap-
plicable to networks rather than
individual stations, Mr. Miller said
the general principles involved in
it could be made applicable to all
stations.

No date has been set for another
informal conference with the FCC,
Mr. Fly =aid. He added, however,
that ‘“‘all parties will continue to
give consideration to the most ef-
fective means of assuring that
broadecasting operations in this pe-
riod of stress will promote the
public interest.”

Meanwhile. it was understood
that the FCC had decided to post-
pone indefinitely action on revision
of the provocative international
broadecast rule, which in its original
form specified that programs
broadcast over such stations shall
reflect the “culture” of this coun-
try and “promote international
good will, understanding and co-
operation.” The FCC on July 14 in-
definitely suspended this provision
pending consideration of evidence
presented at hearings which began
on that day. In the light of the in-
ternational situation, it is under.
stood that the Commission will per-
mit the suspension to stand in-
definitely.
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The President’s declavation of a
state of “limited national emer-
gency” Sept. 8 had an indirect beay-
ing on communications. Since the
Federal Bureau of Investigation,
which will require 150 additional
G-men, is charged with control of
espionage, it is presumed it will
collaborate with the FCC in its
effort to suppress propaganda,
whatever its source. It is not un-
likely, for example, that the na-
tionality and antecedents of licen-
sees of radio and communications
facilities in every phase of activity
will be checked.

While the factual situation with
regard to the Government's atti-
tude toward broadeasting is sub-
stantially unchanged [BROADCAST-
ING, Sept. 1], it nevertheless is ap-
parent that it is being subjected to
close surveillance by governmental
agencies, lest unneutral provoca-
tions develop. Steps toward volun-
tary regulation by the industry, al-

ready erytallizing in the form of
self-imposed restraints on news
broadcasts and commentaries, are
relied upon to prevent Government
intervention insofar as standard
broadcasting is concerned.

International Stations

But there is definite suspicion
that international broadcast sta-
tions— 14 in number—will be in
some way affected, even during the
period of neutrality. There was
talk about voluntary silencing of
such stations or of permitting ex-
isting licenses to expire under their
own terms when they are due for
renewal Nov. 1. These stations are
believed to present the greatest
problem in connection with possible
provocation abroad.

Falling in a somewhat analogous
sphere are stations transmitting
foreign-language programs which
might provide a means of dissemi-

Joint Network News Coverage Policy
Based Mainly on Klauber Draft

THE JOINT network arrangement
on news coverage, it was learned,
was based principally upon a state-
ment of CBS policies drafted for
that network by Executive Vice-
President Edward Klauber. Mr.
Klauber’s memorandum set forth
at length practices to be followed
in covering war developments. It
wasg drafted, Mr. Klauber ex-
plained, to “formalize and amplify
the instructions under which we
have been operating ever since the
crisis developed.”

The CBS policy of having “no
editorial views of its own and not
seeking to maintain or advance the
views of others will be rigidly con-
tinued,” the memorandum stated.
It emphasized that CBS as an or-
ganization has no editorial opinions
about the war and therefore those
who are its voice in presenting or
analyzing the news “must not ex-
press their own feelings”.

“In being fair and factual, those
who present the news for Columbia
must not only refrain from per-
sonal opinion, but must refrain
from microphone manner designed
to cast doubt, suspicion, sarcasm,
ridicule, or anything of that sort
on the matter they are presenting,”
Mr. Klauber advised.

Regarding the moot subject of
news analvsts, Mr. Klauber said
they should elucidate and illumi-
nate the news using common knowl-
edge or special knowledge posessed
by them or made available to them.
“They should point out the facts on
both sides, showing contradictions
with the known record, and so on.
They should bear in mind that in a
democracy it is important that
people not only should know but
should understand, and their func-
tion is to help the listener to un-
derstand, to weigh, and to judge,
but not to do the judging for them.
He added that fairness and tem-
perateness are of the essence in
news analysis.

“An unexcited demeanor at the
microphone should be maintained
at all times, though the tempo can
of course be varied with the nature
of the news. Dire forebodings, leav-
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ing the radio audience hanging up
in the air and filled with suspense
and terror, of our own creation,
are not good broadcasting. We
should not tell the listener that, at
this very moment, innocent women
and children may be drowning
somewhere in the Atlantic because
another ship may have been tor-
pedoed by a German submarine, or
anything of that nature.”

CBS, in making use of its several
main news sources, at all times
must be careful “to label informa-
tion for what it is, using the same
kind of care that is habitually used
by press associations and good
newspapers,” he advised. “We
must try to distinguish fact from
rumor, official information from
semi-official ‘high sources’, and so
on, and from mere gossip. Of
course, the greatest weight should
be given to those things known to
be factual. We should make known
at frequent intervals that the news
received from many sources is cen-
sored and that, therefore, it may
be incomplete and at times even
inaccurate.”

Comment by Lohr

The voluntary agreement among
the networks represents their best
efforts to serve the radio audience
of this country to the best of their
ability and to cooperate fully with
the neutrality policy of the U. S.
Government, Lenox R. Lohr, presi-
dent of NBC, commented.

So far as NBC is concerned, Mr.
Lohr said, it will continue to sup-
plement special and regular news
broadeasts with first-hand informa-
tion from its large and experienced
staff in Europe on both networks.
He paid tribute to the press for its
cooperation with NBC in covering
the war, saying:

“The NBC will, as heretofore,
give credit over the air to news-
papers and press associations co-
operating with the NBC. This co-
operation by the press with radio
has enabled us to furnish the Amer-
ican public with the most compre-
hensive news coverage available
anywhere in the world.”

MAN-MADE STATIC

nating subversive propaganda not
readily checked by station manage-

ments. Extreme caution was ad-
vised generally in connection with
such programs and a number of
foreign-language stations already
have decided to eliminate news
broadcasts and commentaries in
any language other than English.

In high official quarters, it was
stated that the Presidential procla-
mation dealing with broadcasting®
and communications will not be
issued by the President until condi-
tions in the European War crystal-
lize more definitely or grow worse.
As a matter of fact, the statement
on behalf of the President by Sec-
retary Early, that the administra-
tion has no idea of imposing cen-*
sorship on radio or the press until
and unless this country goes to war.
was interpreted as a refutation of
the “scarehead” stories published
earlier that censorship was immi.
nent.

Coincident with the appointment
of the special FCC committee, Mr.
Fly said that the FCC’s desire was
toward a “cooperative balanced ap.
proach” to the problem and for a
mutual interchange of views. He
said that as far as he was con-
cerned “censorship is far away”,
but added that the Commission=~
through its newly-appointed com-
mittee desires to keep its finger on
the pulse of the situation and main-
tain close contact with other Gov-
ernment departments and with the
industry on maintenance of neu-
trality. -

Federal Policies

While it is admitted that a pro-
posed proclamation on broadcasting
and communications is before the
President, its existence does not
necessarily imply immediate pro-
mulgation and enforcement. Neces-
sity for such action first must be
demonstrated, according to in-
formed officials. Moreover, the fact
that the FCC is now headed by a
new chairman, who desires to fa-
miliarize himself with the entire
situation before embarking upon
any definite course, augurs for de-
lay until such time as he has re-
viewed matters not only with other
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www americanradiohistorv com


www.americanradiohistory.com

governmental departments but pos-
sibly with the Chief Executive him-
self.

Perhaps the most significant
phase of the neutrality situation in-
sofar as radio is concerned will be
the placing of responsibility with
particular governmental agencies,
The military services, the Depart-
ment of Justice, the Post Office De-
partment and the FCC have all par-
ticipated in the preliminary discus-
sions. The executive proclamation,
if and when it comes, unquestion-
ably will place responsibility either
with the military services or with
the FCC, the result depending upon
the logic of the situation as it may
be viewed by the President at that
time. Because the FCC and its pre-

* decessor Radio Commission have
had more than a dozen years of
background and experience in reg-
ulating radio and communications,
its selection for handling of the
neutrality duties, it was pointed
out, would be logical.

At the FCC, in its informal dis-
cussions emphasis appears to have
been placed on the interpretation of
“public interest, convenience and
necessity” and whether those ve-
quirements change by virtue of the
existing situation. The public inter-
est clause is a flexible one, it was
pointed out, and requirements in
normal times might not hold in
periods of stress.

Mr. Fly declared that it may or
may not be that the FCC will con-
clude upon issuance of “guides” for

= the industry to avoid unneutral
acts. At this time the FCC’s desire
is to keep “intelligently aware” of
all phases of the picture.

Amateur radio operators, some
50,000 strong, along with interna-
tional stations and foreign-lan-

. guage broadcasters, constitute the
groups most likely to be affected in
the event the situation becomes
critical. The American Radio Re-
lay League, parent organization of
the amateurs, advised its members
Sept. 7 that “proper care will be
taken to avoid the possibility of any
specific restrictions for the amateur
service.” K. B. Warner, ARRL ex-
ecutive secretary, brought out that
each amateur is responsible “for
his own individual neutrality and
must guard his conversations to
make sure they can aid no belig-
erent or be subiect to the penalties

~ for misconduct.”

President’s Talk

The President himself loosed the
first broadside against publication
or broadcasting of foreign propa-
ganda which might jeopardize

= American neutrality. It came in his
radio address over the combined
nationwide networks Sept. 3. It
was his reference to radio on equal
footing with the press that brought
the outcropping of spurious news
stories that censorship was to be
clamped on radio—stories which
stated that *rules” would be issued
promptly by the FCC.

These stories, in turn, brought a
volley of criticism from newspapers
and syndicate writers who depre-
cated any steps implying radio cen-
sorship, citing again that if it came
the press would be next in line.
While speculation was spirited for
several days, the fog was dispelled

Covering Congress

OPENING of the special ses-
sion of Congress, called by
President Roosevelt for
Thursday, Sept. 21, will be
covered by all three national
networks, special permission
for broadcasts from the
House chamber having been
received from Speaker Bank-
head at his home in Alabama
shortly after the President’s
announcement. The White
House has authorized the net-
works to make frequent an-
nouncements that all mem-
bers of Congress should re-
turn to Washington for the
special session, pointing out
that no formal notification
would be sent to members of
the House. Broadcasts of the
President’s announcement of
the special session call marked
the first time Congressmen
have received first notifica-
tion by radio about a special
session.

when Secretary Early stated Sept.
6 that the President has no desire
to censor either press or radio un-
less this country is faced with war.

In his address to “the whole of
America” via the combined net-
works, the President said that the
people of this country “are receiv-
ing news through your radios and
your newspapers at every hour of
the day”, making them “the most
enlightened and the best in-
formed people in all the world at
this moment”. Then he declared it
is of the “highest importance that
the press and the radio use the ut-
most caution to discriminate be-
tween actual verified fact on the one
hand, and mere rumor on the
other.”

Voluntary Restraints

The immediate result of the
Chief Executive’s admonition was
liberal use of qualifying phrases in
both published newspaper reports
and in news bulletin broadcasts.
Networks then launched their ef-
forts to impose voluntary restric-
tions on war news and commen-
taries. Because radio was perform-
ing to its greatest audience by vir-
tue of the war hystervia, it at once
became apparent to broadcast exec-
utives that extreme caution was
not only desirable but essential.

After the flurry of speculation
and the flat predictionns of radio
censorship, Secretary Early’s state-
ment Sept. 6 on the President’s be-
half, provided the reassurance de-
sired by the broadeasting industry
and the press. While dealing equal-
ly with the two media with regard
to censorship treatment, Mr. Early
stated at his press conference that
broadcasting was a ‘“rookie” which
has yet to prove its ability to keep
within proper limitations during
national emergency.

In his initial statement, Mr.
Early asserted there was no cen-
sorship plan “at present” but later
qualified this by stating he meant
“unless and until” this country
went to war. If radio can prove it-
self a “good child” and is well-
mannered in the handling of news
during the eritical period, it will
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74% of Retailers
Pick WTAG

HOOPER-HOLMES Survey Shows
Astounding Preference for

Worcester Station
By Special Correspondent

Worcester, Mass.—More than 600 retailers in Worcester
County were personally interviewed by Hooper-Holmes
investigators during the last week in August. One ques-
tion asked was—“What station would you use to adver-

tise in this community?”

74.19, said WTAG. The second station was mentioned
by but 9% and the third station, a 50,000 watter, by
but 4.7%.

So, in this great Central New England market it’s
WTAG, 9 to 1, by the men who sell goods — your
dealers. WATCH for further details.

WTAG

WORCESTER, MANSS,

NBC Basic Red Network
Yankee Network

A
v

Represented by
EDWARD PETRY & CO.
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be left to its own resources as were
the newspapers during the last con-
flict, Mr. Early intimated. On the
other hand, if radio does not acquit
itself properly, the Presidential
secretary said the Government’s
disposition would be to teach it
“manners”, but he did not elab-
orate.

Shortwave Problem

At the White House too, there
was some conjecture about inter-
national and amateur stations, be-
cause it is thought that by virtue
of their ability to carry on foreign
communications they are in a posi-
tion to give “aid and comfort” to
belligerents, and thereby endanger
our neutrality. Mr. Early said the
Government feels that all short-
wave broadcasters should be scrup-
ulously careful and its proposes to
watch their operations closely.

THE INTERNATIONAL

In amplifying his “rookie” anal-
ogy, Mr. Early explained that
newspapers have been through
many campaigns and had per-
formed well in war and peace as
well ag in peviods of proclaimed
neutrality, while radio has had no
experience whatever in self-disci-
pline in news broadcasting during
stress. Avoidance of propaganda is
the crux of the warning, since the
President has announced his deter-
mination to stamp out communistie
and pro-dictatorship outpourings
and prevent this countrv’s use as
a cleasring house for information
to belligerent nations.

Meanwhile, the FCC found the
war situation had provoked a num-
ber of situations of which it was
forced to take coonizance. Dean
Carl Ackerman of Columbia Uni-
versity School of Journalism on
Sevt. 6 wired the Commission pro-
testing any pronosal to curb news
broadecasting. He took issue with
Elliott Roosevelt. son of the Presi-
dent, head of the Texas State Net-
work and an MBS news commen-
tator, who had urged NAB Presi-
dent Miller to curb war propaganda
from foreign stations rebroadeast in
this country.

KWK Cuts Dorothy Thompson

Perhaps the first “incident” to
gain nationwide attention was the
action of KWK, St. Louis, in cut-
ting off Dorothy Thompson, column-
ist and special NBC commentator,
Sept. 1 during a tirade against
‘Hitler. Robert T. Convey, KWK
president, said the summary action
was taken because it was his belief
that the commentator was express-
ing “personal opinions” which did
not accord with public interest, in

1BC Stations reach the largest
Italo-American audience in the
country . . . play before
approximately 1,500,000 who
spend over a Billion Dollars
annuallyl That's why old ac-
counts renew year after year
and that's why more and more
new concerns are coming into
this separate and distinct mar-
ket. Results prove you can run
up tremendously large sales at
low cost per listener which is
something to cheer aboutl

BROADCASTING CORP.
HEW YORE

NEW YORK
1000 WATTS

NEW YORK
5000 WATTS
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Newspaper’s Spots

PHILADELPHIA Evening
Bulletin, through the Dono-
van-Armstrong Agency, has
purchased spot announce-
ments following all “war
news” broadcasts on WCAU,
the announcements calling
attention to special editions
issued by the paper. WCAU
also has installed loudspeak-
ers on the second floor of the
studio building at 1622 Chest-
nut St. to carry all special
news broadcasts during the
war crisis.

the light of the tense international
situation, the station’s pledge to
the FCC and the NAB code.

NAB Adjures Members

NAB, in its bulletin to members
Sept. 8, emphasized the necessity
for the broadcast of factual news,
‘“free from bias or editorial opin-
fon”. It pointed out that the ‘“‘meth-
od and manner” in which news is
handled during the crisis is being
as carefully scrutinized as is the
content of the news broadecast it-
self. Exercise of the “greatest de-
gree of restraint” was recommend-
ed.
Member stations were advised to
carefully check and confirm all sen-
sational news reports. Statements
in conflict coming from censored
belligerent sources “should be
paired and notice to the public
should be given that all news from
belligerent countries has passed
under the blue pencil of the Gov-
ernment censor before becoming
avaijlable to American listeners.”

Newspapers Comment

The “no censorship” motto of the
press, invoked numerous times dur-
ing the last few years, was again
emblazoned on editorial pages of
leading newspapers and in syndi-
cated columns with the spread of
rumor that the Government pro-
posed to step in. The New York
Herald-Tribune, while observing
the “headaches” news coverage is
giving the broadeasting industry,
nevertheless concluded that re-
course to ‘“Federal censorship in
whatever degree would be a cure
far more harmful than the dis-
ease.” It pointed out that the news
problem is particularly difficult for
stations catering to foreign lan-
guage groups “with sympathies
and emotions tremendously aroused
by the progress of fighting in
Europe.”

The Washington Post in an edi-

torial Sept. 10 praised broadcast-
ers for the “straightforward and
conscientious effort to meet the
problem of neutrality.” Referring
to the NAB suggestions, the news-
paper declared editorially that
broadcasters were making a sin-
cere effort to cope with their prob-
lem “in a way that will silence any
demands for Federal censorship.
Hope for their success in this ef-
fort will be unanimous.”
. David Lawrence, noted column-
ist, said Sept. 7 that in the “in-
evitable hysteria which follows in
the wake of a big war, there is
much loose talk here about censor-
ship.” He observed that the Roose-
velt Administration was in no way
encouraging it but in reality was
making it clear that “no censorship
is planned for radio.”

Pointing out that during the
World War it was the proud boast

of the American press that, al-
though a censorship law was drawn
up, it was never applied. Mr. Law-
rence recalled that “a voluntary
censorship was applied.” Declar-
ing that the plan worked well from
beginning to end, he observed that
“if emergencies likely to become so
serious as to involve the national de-
fense of the United States should
arise, radio stations and newspap-
ers can doubtless find a basis for
voluntary cooperation with the Gov-
ernment without being subjected to
a prohibition by l'eguﬁation or stat-
ute.”

The network policy agreement
was praised by the New York
Times editorially Sept. 13. Declar-
ing the agreement means that the
networks are aware both of the
“public and private criticisms that
have been directed toward the man- *
ner in which some of the war news
has been handled on the radio”, the
Times said that it was gratifying
evidence of the determination of
radio “to curb a real nuisance and
possible danger.” If the radio sys-
tems can get news broadcasters tc
confine themselves to ‘“calm, objec- -
tive, impersonal statement, it will
be a great gain.”

Walter Lippman’s Plaint

Walter Lippman, the syndicate
columnist, devoted his Sept. 14 ar-
ticle to a critique of radio’s han-
dling of war news, in which he
stated:

“Nobody has enjoyed the hideous
news that the radio and the new-
papers have had to present, but I
feel fairly sure that the popular
resentment against the radio which
has been only too evident in the
past ten days, has been caused by
the broadcasters who threaten the
listener in a hot, moist and fervent
voice, conveying a mood of breath-
less alarm and mounting danger,
That manner may be all very well
for reporting a prizefight, but when
the event itself is intrinsically im-»
portant, most of us would prefer to
have it announced in a dry, crisp,
clear, deliberate voice and in a
language of nouns and verbs and
direct statements, rather than of
adjectives and metaphors. * * *

“Except for the announcement of
news of great importance and ab-
solute certainty, as, for example,
the news that a war has been de-
clared, the radio ought, I think, to
Eresent the news less often—per-

aps only twice a day, but at great-
er length and not hot off the ticker
but edited, as a newspaper is ed-
ited. The gadget which makes it~
possible to record and then broad-
cast would seem to provide the
means for presenting news that has
been properly prepared and edited.

“If 1 were a station manager I
think I would broadcast a news
report only from a record that I had
been able to hear before it was put ”
on the air. That is what news-
papers do when they pass the news
through the hands of copyreaders
and proofreaders and editors beforsa
starting the press.”

Kitchen Bouquet Test

GROCERY STORE Products Sales
Co., New York (Kitchen Bouquet),
in a Southern California campaign,
on Sept. 11 started for 18 weeks
daily participation in the combined
Sunrise Salute and Housewives’
Protective League on KNX, Holly-
wood. Ruthrauff & Ryan, New York,
is agency.
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TEXAS STATE NET
STARTS 2d YEAR

TEXAS STATE network, headed
by Elliott Roosevelt, seeond son of
the President, began its second
vear of operation Sept. 15 with a
substantial amount of national
business and a new aceount—Con-
solidated Drug—which was de-
clared to represent the largest or-
der for network time ever placed
in the Southwest. Consolidated is
using one morning hour six days
weekly for 52 weeks.

Among accounts now on the net-
work, according to a TSN an-
nouncement, are Sears- Roebuck,
Humble 0il, Anheuser-Busch, Iron-
ized Yeast, International Shoe and
_ Emerson Radio with Mr. Roose-
velt himself as the “talent” in a
tri-weekly commentary also car-
ried over MBS.

During the last year four sta-
tions have been added to the net-
work and sales offices have been
opened in New York and Chicago.
TSN begins its second year with

> Mr. Roosevelt as president and
John T. Adams, former radio di-
rector of Erwin-Wasey, as vice-
president and general manager.
Other officers are Gerald T. Stan-
ley, vice-president and treasurer;
Stephen R. Wilhelm, vice-president
in charge of production; Benton
Furgason, vice-president in charge
of promotion, publicity and mer-
chandising, and Harry Hutchinson,
vice-president in charge of station
relations. The network’s staff, head-
quartered at Fort Worth, including
orchestra and talent, totals 183.
~The 24 affiliated stations are sup-
plied with 17 hours of programs
daily. All TSN sustaining pro-
grams for the Sept. 15 week will
commemorate the network’s anni-
versary.

Tums Gets Results

ENCOURAGED by striking sales
increases, Lewis-Howe Co.,
Louis (Tums), has expanded its
station and time faciltiies for its
quiz program Quicksilver for the
second time in five months. Placed
through H. W. Kastor & Sons Adv.
Co., Chicago, Quicksilver was in-
troduced on WMAQ, Chicago, in
May, 1939, on a test basis. After
four weeks it moved to a regular
Tuesday night 15-minute spot on
the NBC-Red network, utilizing 29
stations. Effective Oct. 25 the
broadcast will be expanded to 30
minutes and heard over a 52-sta-
~tion NBC Blue network, with re-
broadcast to the Pacific Coast.

THE WISE BUY

BNS

COLUMBUS,OHIO

JOHN BLAIR &CO, Representative

5000 WATTSDAY

War News on Orderly Basis

{Continued from Page 18)

each, by far the most radio time
ever given to any one subject. The
day following, Labor Day, also
brought nunierous broadeasts of
war news, although none of such
supreme interest and importance
as during Sunday. Since then, as
all news from abroad has been
subjected to rigid wartime censor-
ship and as the warring nations
redoubled their efforts to fill their
official releases with propaganda
favorable to their particular inter-
ests, the networks have generally
resumed their normal schedules,
confining war coverage to regular
news periods and bringing special
broadecasts from Europe only when
something of unusual importance
was happening.

On Sept. 5§ MBS broadeast its
final hour of recordings of news in
English as sent out by the Govern-
ment stations of the warring coun-
tries, announcing that since a gen-
eral European war was now actu-
ally under way, to repeat foreign
propaganda in this country might
have an adverse effect on our neu-
trality, On that date NBC can-
celled all scheduled pickups from
Europe, notifying its representa-
tives abroad, however, that they
could have the air whenever they
felt they had something of enough
importance to warrant interrupt-
ing regular schedules. CBS con-
tinued broadcasting three or four
programs daily by its European
staffmen, but placed these on a
regular routine schedule that would
not interfere with normal opera-
tions.

Reasons for the curtailmient of
the excessive amount of European
news on the air, now that the situ-
ation has passed the critical stage
during which any moment might
bring news of a definite turn for
peace or war and settled down into
a war period that may go on in-
definitely, are fairly obvious. As
one network executive outlined
them: First, radio is primarily an
entertaimment medium and has no
plans for entering into competition
with the regular news-gathering
agencies, Even if it wanted to do
80, it was pointed out, radio could
not afford to compete in this field,
as it gives away what the press
services and newspapers sell. Also,
radio moves its news by transat-
lantic phone, a method too expen-
sive not only for the news services
but for radio if sustained on a reg-
ular basis.

Risk of Propaganda

Further, while all warring gov-
ernments would be glad to furnish
speakers to address American ra-
dio audiences, the striet censorship
on news and the abundance of
propaganda makes the aceeptance
of such broadecasts a risky business,
which might result in an emotional
reaction similar to that caused by
last year’s Martian drama. For
this reason the American broad-
casters usually insist that their
pickups from European capitals be
talks by either American corre-
spondents, whose words may be cut
by the censors but never dictated
by these government agents, or by
statesmen of such high rank as to
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be acceptable as official spokesmen
for their countries. And finally,
where a newspaper editor ean cut
out of his dispatches any material
he deems doubtful or false, radio
has no such power and once the
mike is open the audience will get
whatever goes into it.

Meetings of top executives of
CBS, MBS and NBC to work out
a joint plan of covering the war
news were held daily throughout
the week following the Labor Day
weekend, and crystallized in the de-
cision to confer with the special
FCC committee. It was under-
stood, at these sessions, that NBC
and Mutual wanted to curtail
foreign pickups as much as com-
patible with good service to the
listening public, while CBS stood
pat on its plan to continue picking
up broadcasts from overseas. As a
result of the conferences, NBC re-
vised its plans to meet CBS compe-
tition, and on Sept., 9 NBC issued
a new schedule of war news cov-
erage for the coming week.

In addition to local news pro-
grams broadcast only in New York,
the new NBC schedule calls for
daily war news periods on both net-
works at 8 a.m., noon, 5:15 p.m.
and midnight, plus a 7:15 p.m. pe-
riod on the Red network conducted
by John P. Kennedy and a 10 p.m.
period on the Blue handled by
Lowell Thomas, any of these spots
to be used for direct broadcasts

from KEurcpean capitals as the
news warrants. Both networks also
broadeast two daily five-minute
summaries of AP news and two
early morning similar periods
(12:556 and 1:55 a.m.) of news
roundups, plus, of course, bulletins
throughout the day. These sched-
ules are slightly varied on Sundays.

Preceding the Sept. 8 peak of
war news, all networks had been
operating on an emergency basis
to keep their listeners informed of
momentary developments in the
crisis which began with the an-
nouncement of the Russo-German
non-aggression pact on Aug. 21
[BROADCASTING, Sept. 1] and pro-
gressed steadily along the path to

LARGEST
PUBLIC DOMAIN.

RECORDED LIBRARY
in the WORLD

®
LANG-WORTH
FEATURE PROGRAMS

420 Madison Ave.
New York

——

HEx socks a home run for

General Mills and Goodrich Rubber

For the sixth consecutive year Oregonian Radio Station KEX has
broadcast the games played by the Portland Beavers, both at home
and on the road. These exclusive sportcasts are sponsored by
General Mills, Inc. (3d year) and Goodrich Rubber Co. (2d year).
They are doing a splendid selling job for all concerned. It is fitting
that the celebration of baseball’s 100th anniversary should bring
together all of the ingredients of good salesmanship— quality
products, quality entertainment, quality announcing, quality radio

station to link sellers and buyers.

MORAL—Play ball with a winner. Use The Oregonian’s
radio stations KEX and KGW to build sales and
profits in the rich Oregon market.

RADIO STATIONS OF THE

OREGONIAN

820 K¢ e ke
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war until Sept. 1, when Chancellor
Hitler brought negotiations for
peace to a close by issuing the
order that sent the German army
marching into Poland. With per-
sonnel on 24-hour duty and trans-
mitters on the air throughout the
night or ready to go back on at a
moment’s notice, the networks gave
complete coverage of events as they
occurred.

London Evacuation

One of the most dramatic of the
many braodecasts from Europe was
the deseription by a BBC announcer
of the mass evacuation of children
from London Aug. 31, as thousands
of the city’'s youngsters boarded
trains for unknown destinations,
villages throughout England where
they would presumably be safer
than in the metropolis in case of
air raids. Air raids also furnished
other high spots among the broad-
casts. As William Shirer, CBS rep-
resentative in Berlin, was on his
way to the studio for a broadcast
to America Sept. 1, the warning
signal sounded and when he went
on the air he was able to give CBS
listeners a first hand description
of the German people’s reaction.
Four days later, as John Lloyd of
the AP was broadcasting from
Paris on NBC, the screaming siren
warning of an air attack cut into
his words, completely drowning
them out for several minutes.

An MBS lucky break in picking
up an exclusive bit of wartime
drama came early in the morning
of Sept. 1. Word had been received
that Hitler was to address the
Reichstag at 5 am. (NYT) and
MBS special features men were
monitoring DJL, Berlin, for con-
firmation, when at 1:40 a.m. they
heard a German voice announcing
the official orders of Hitler to the
German people warning airplanes
against flying over Germany and
ships against entering German or
Polish ports. Realizing their impor-
tance, the network immediately be-
gan rebroadcasting the signal of
the German transmitter, bringing
the full message to American list-
eners, followed by a translation.

The entire crisis period has been
marked by complete cooperation be-
tween the broadcasters and the
newspapers and press associations.
American newspapermen in Europe
have many times taken the miero-
phone to describe the local scene to
Amevrican listeners and most of the
bulletins and news flashes on the
air have been picked by the broad-
casters from their news tickers.

Radio Serves Press, Too

In exchange, radio has passed
along its scoops to the papers and
press services. Teletypes connect
NBC headquarters with all wire
news services and newspapers in
New York City over which the net-
work sends the press copies of
speeches and other important ma-
terial received from abroad. Since
radio frequently transmits such
material as it is being said, while
the correspondents wait for full
texts which must then be put on
the wires for cabling or radioing
across the ocean, this service fre-
quently means a saving of many
minutes on this side, an important
factor in the newspaper business.
CBS and MBS likewise keep the
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ON THIS “Electric Recording Score Board” Bill Dyer (right) can tell at

a glance just who's doin

what during the baseball games he recon-

structs on WCAU, Philadelphia. The baseball robot, developed by John G.
Leitch, WCAU technical supervisor, is used by Dyer on days when the
A’s and the Phillies have no games scheduled or are rained out, in which
case some other major league game is picked for reconstruction from
wire reports. He gets the wire reports direct from a Western Union
operator elsewhere in the studio through a headphone, and as he recites
the play-by-play action, Taylor Grant (left) pushes switches and lights
up a complete record of the state of things on Dyer’s indicator board.

KROW Control Passes
To KSFO Management

CONTROL and wmanagement of
KROW, Oakland, Cal., on Sept. 1
passed into the hands of its recent
purchasers [ BROADCASTING, Aug. 1]_
and the station is now operatec
under the same management as
KSFO, San Francisco. Purchasec
for slightly less than $110,000, the
company is now 49% owned b):
Wesley I. Dumm, chief owner of
KSFO; 309 by Fred J. Hart.
former operator of KGMB, Hono-
lulu; 17%% by Philip G. Lasky.
KSFO general manager; 3%% by
Wallace F. Elliott, of the Tom-
aschke-Elliott agency, Oakland. H.
P. Drey, former KROW manager, .
resigned as of Aug. 31, as did the
former board of directors. Mr.
Lasky and his wife left Sept. 12
for the Chicago NAB convention,
after which they planned to go tu
New York and Washington and re-
turn via the Panama Canal.

press informed, via telephone and

messenger.

Evidence of this service was seen
again and again on the front pages
of American newspapers, whose
lead stories were credited to radio
or to a particular network or sta-
tion. An outstanding instance was
Hitler’s speech to the Reichstag.
Max Jordan, NBC representative
in Berlin, listened to the speech and
talked along with Hitler, translat-
ing for the American audience.
The newspaper stories were
headed: “NBC issued the following
summary of Adolph Hitler’s Reich-
stag speech, as released in Berlin
by the German Government and
read over the air by Max Jordan,
NBC representative in Europe.”

Another means by which radio
aided the press was throngh the
constant monitoring of foreign sta-
tions which occasionally broadcast
information which had not previ-
ously been given to foreign corre-
spondents. In New York a number
of the papers and wire services as-
signed men to sit in with the
broadcasters’ monitoring crews to
watch for such breaks.

Woodbury Shift

WITH Charles Boyer held in
France on war duty ecall, John H.
Woodbury Co., Cincinnati (soap),
has revised plans for its fall NBC-
Woodbury Playhouse series. Boyer
was due to resume with the dra-
matie series, but Herbert Mavshall
will replace him starting Oct. 4
when the weekly program switches
from Sunday to Wednesday, 8-8:30
p. m. (EST), with West Coast re-
peat, 6:30-7 p. m. (PST). It is re-
ported that Boyer is a reserve of-
ficer in the French artillery and
subject to early ecall. Lennen &
Mitchell, New York, is agency.

Oil Burner Series

BRIGHAM OIL BURNER Co., St.
Louis, has selected three stations
in the U. S. and two in Canada
with a series of 36 announcements
Monday through Saturday to begin
with cold weather in each market
picked. Gardner Adv. Co.. St. Louis,
is the agency.

1939

Numerous Shifts in Network Schedules
Are Effective at End of Daylight Time

MANY of the stations now ecarry-
ing regular CBS and NBC pro-
grams will shift their time of
broadcast after Eastern Standard
Time goes into effect Sept. 24. In
most cases the change entails a
move from the rebroadeast to the
early broadecast for Midwest sta-
tions, while for other programs ad-
ditional stations will be used or re-
broadcasts initiated. MBS has re-
ported no changes to date as a re-
sult of the return to Standard
Time.

The following CBS programs are
affected by the change:

American Oil Co. (Amoco gas) K Edwin
C. Hill, effective Sept. 25, WCAO WJISV
WNBF WCHS WMMN WGBI WAIM
WRDW WBT WDNC WRVA WDBJ
WGST WMBR WSJS WQAM WDBO
WDAE WJNO WWNC to early broadcast,
6:05-6:15 p.m.

Bowey's Inc. {Dari-Rich products), News
and Rhythm, effective Oct. 15, WABC
WOK AO WEEl WGR-WKBW
WBBM WCKY KRN

T WJR WDRC
WIEFBM KMBC WHAS KOIL WCAU WJAS
WPRO KMOX WFBL WJSV WBNS
WHEC WGAN WGST WAPI WREC
WORC from 11-11:30 a.m. to 2:30-3 p.m.

Procter & Gamble Co. {Chipso). Man-
hattan Mother, effective Sept. 25, WABC
WADC WGAR WJR WCAU WJAS WFBL
WBNS WHEC WKBN WBBM CFRB from
9:30-9:45 a.m. to 8-9:15 am.

Procter & Gamble Co. {Teel dentifrice),
I'rojessor Quiz, effective Sept. 29, adds
KLZ KLS KNX KARM KROY KOIN
KSFO KIRO KFPY KVI for rebroadeast
9-8:30 p.m.

U. 8. Tobacco Co. (Dill's best tobacco),
Model Minstrels, effective Sept. 25, KRNT
WFBM WHAS KOIL KMOX WIBW
WAPI WREC WLAC KRLD KOMA KTSA
KWKH WTUL WCCO WNAX to early
broadeast, 8:30-9 p.m.

General Foods Corp. (Postum). Lum &
Abner, effective Sept. 25, WGAR KRNT
WJR WFBM WHAS KOIL WMOX WIBW
WAPI WCCO KLRA WREC WLAC KRLD
KTRH KOMA KTSA KTUL WTAQ
WNAX to early broadecast, 7:15-7:30 p.m.

Liggett & Myers Co. (Chesterfields), Paul
Whiteman’s Orchestra, effective Sept. 27,
KOIL KMOX

WCOC WSFA WLAC WWL KRLD KTRH
KOMA KTSA KWKH KTUL WOC KDAL
WTAQ WMFG WKBH WCCO WHLB
WNAX to early broadcast, 8:30-9 p.m.

John H. Woodbury Co. (Woodbury soap),
The Parker Family, cflective Sept. 28,
WBBM WCKY WGAR KRNT WJR
WFBM KMBZ KFAB WHAS KOIL
KMOX, to early broadcast, 7:15-7:30 p.m.

NBC program changes are all
shifts from the rebroadcast time to
the early broadcast, as follows:

General Foods Corp. (Jell-0), The Ald-
rich Family, effective Oct. }, WIRE WTM.I
KSTP WDAF WBOW WGBF WIBA
WEVC KELO KANS WAVE WSM WMC
WBRC WJDX WSMB KDOO WKY KTBS3
KARK WDAY KFYR to early broadcast. .
G-7:30 p.m.

Liggett & Myers Co. (Chesterfield cigar-
Fred Waring, effective Sept. 2%,
WOOD to early
broadeast, 7-7:16 p.m.

Miles Laboratories {Alka-Seltzer), Neo-
tional Barn Dance, effective Sept, 30, KWK
WMT WTCN KSO WREN WBOW WBGF
WEBC WAVE WMC WBRC WJDX WSMB
KVOO WKY WBAP KTBS KPRC WOAI*
KTHS KARK KGNC WDAY to early
broadcast, 9-10 p.m.

P. Lorillard Co. (Sensation cigarettes),
Seunsations & Swing, effective Sept. 2F,
WTAM WMBG WPTF WSOC WIS WCSO
WJAX WFLA WLAK WIOD to early
broadcast, 7:30-8 p.m.

Philip Morris & Co. (cigarettes), Johnny
Presents, effective Sept. 26, WIBA WEB:J
KANS WAVE WSM WMC WBRC WJDX
WALA WCOA KVOO KTBS KGBX KO.A
KDYL to early broadcast. 8-8:30 p.m.

Lever Series Returns

LEVER BROS.,, Cambridge. Mass.
(Rinso), thru Young & Rubica,
New York, after a summer layoff,
on Sept. 19 resumes Big Town with
Edward G. Robinson, on 67 CBS3
and 26 CBC stations, Tuesday
8-8:30 p. m. (EDST), with West
Coast repeat, 7:30-8 p. m. (PST.
Ona Munson, film actress, is slated
for the role of Lorelei in the series, _
a role played by Claire Trevor fecr
several seasons. William N. Rot-
son, recently transferred to Holly-
wood from the CBS New York pro-
duction staff, is to produce under
personal direction of Robinson.
Crane Wilbur is story editor.

1

Lever’s Plans

LEVER BROS., Cambridge, Mass.
(Lifebuoy soap), which on Sept. 19
starts its new Tuesday ight
Party program with Walter O’Keefe
on CBS, has signed Bobby Dolan’s
orchestra for the program and on
QOct. 3 will start Mary Martin &s
vocalist. Ruthrauff & Ryan, New
York, handles the account.
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Registration at Special NAB Chicago

Convention . . . . .

Abert. Donald B.. WTMJ, Milwaukee

Adeock. S. E., WROL. Knoxville

Aitkenhead. John, WADC, Akron

Akerberg, Herb V., CBS

Akerman. Ben, WGST, Atlanta

Alburty, E. A., WHBQ. Memphisx

Alcorn, Wm. C,, WBNX. New York

Allen, Edward A., WLVA, Lynchburg, Va.

Arnoux. Campbell, WTAR, Norfolk, Va.

Ashbacker, Grant F., WKBZ, Muskegon,
Mich,

Atteberry, Ellis, KCKN, Kansas City, Kan.

Railey, W, K., KFNF, Shenandoah, Ia.

Baker, Roy R., WTRC, Elkhart, Ind.

Bangert, H. W., WDAY, Fargo, N. D.

Bannister, Harry. WWJ. Detroit

Barrett, Neal, KOMA, Oklahoma City

Barroll, H, Hope Jr.. WFBR, Baltimore

Batchelder, H. W., WFBR. Baltimore

Behrman, Wm. W., WBOW, Terre Haute,
Ind.

Benson, Lester A.,, WIL, St. Louis

Betteridge, Harry W.. WWJ, Detroit

Bill, Edgar L., WMBD, Peoria, Ill

Blshon, Edward E., WGH, Newport News,

B1shop, Frank. KFEL, Denver
Bliss, Sidney H., WCLO, Janesville, Wis.
Bondurant, Hnle, WHO, Des Moines
Booth, Robert W., WTAG, Worcester,
Mass.
Born, H. H., WHBL, Shcboygan. Wis.
Bovle. John J.. WJAR. Providence, R. I
Brennen, Hugh J., WJAS. Pittsburgh
Brennen, Kenncth H., KQV, Pittsburgh
Bridges, Walter C., WEBC, Superior, Wis.
Bright, Arthur L., KFPY, Spokane
Brown, Enoch, WMC. Memphis
Brunton, Ralph R., KJBS. San Francisco
Butcher, Harry C.. CBS., Washington

Caley. Charles C., WMBD, Peoria, Il
Campbell, Martin, WFAA, Dallas
Carmichael, V. E.. KWK, St. Louis
Carpenter, H. K., WHK. Cleveland
Cavey. Francis A.. WWL, New Orleans
Chafey, C. M., WEEU. Reading, Pa.
Chapman. Roy T.. KTSM, El Paso. Tex.
Church. Arthur B, KMBC, Kansas City
Cisler, Stephen A.. WGRC. Louisville
Clark, Plez 8., KFH. Wichita, Kan.
Clifford. Marie E., WHFC, Cicero, Ili.
Cline, William R., WLS. Chicago
"Cobb, Wilton E.. WMAZ, Macon. Ga.
Coleman. George D., WGBI. Scranton, Pa.
Coleman, Maurice C., WATL, Atlanta
Convey. Bob, KWK. St. Louis.

Cook. Samuel H., WFBL, Syracuse, N. Y.
Coulson, W. Lee, WHAS, Louisville
Cox. Lester E., KGBX, Springfield, Mo.
Craig. Edwin W.. WSM, Nashville
Crancy, Ed, KGIR, Butte, Mont.

Damm. Walter J., WTMJ, Milwaukee
avis, Donald D.. WHB. Kansas City
Dellar, Lineoln, WBT, Charlotte, N. C.
Dewing. Harold L.. WCBS, Springfield, Il
Dirks, Dietrich, KTRI. Sioux City, Ia.
Do(l:;yns, C. Merwin, KGER, Long Beach,
1

al.

Dolph. Wm. B.,, WOL, Washington
Draughon. Jack M., WSIX, Nashville
Duekworth, Jack W.. KID. [daho Falls, Ida.
Dyer, Gene T., WGES, Chicago

Egner, C. Lloyd, NBC, New York
Elias, Don 8., WWNC, Asheville, N. C.
Elner, John, WCBM. Baltimore
Erwin, Chas. W., WTHT, Hartford
Ethridge, Mark, WHAS, Lonisville
Evans, T. L,, KCMO, Kansas City

Fair, Harold C., WHO, Des Moines

Fay, Wm., WHAM, Rochester, N. Y.

Fellows, Harold O., WEEI, Boston

"~

Foll-time foreign-
language programs
in New Yurk—1ltal.
ian, German, Polish
ol Yidolinb,

JOSEPI LANG. Mgr,

3.000,000 POTENTIAL AUDIENCE

Fetzer, John E., WKZ0, Kalamazoo. Mich.
Fisher, Birt F.. KOMO, Seattle

Fitzer, H. Dean, WDAF, Kansas City
Fitzpatrick, Leo. WJR, Detroit

Flanigan, E. Y., WSPD. Toledo

Foster, Cedric W., WTHT, Hartford, Conn.

Gammons. Earl H., WCCO. Minneapolis
Gately. Hugh L., WJIBC, Bloomington. IIl.
Gentling, Gregory P., KROC, Rochester,
Minn,
Gillin, John J. Jr.. WOW, Omaha
Gilman, Don E.. KPO, San Francisco
Gimbel, Benedict. Jr.. WIP, Philadelphia
Glade. Earl J., KSL. Salt Lake Citv
Gluck. Earle J.. WSOC. Charlotte. N, C.
Graham, Art W., WKST. New Castle, Pa.
Grignon. G, W., WISN, Milwaukee
Grizzard, Ted, \\L~\P Lexington, Ky.
Gucnzlendmfer. Wilt, KSRO. Santa Rosa,
al.

Hause, Walter, WDRC. Hartford, Conn.
Hagwman, Clarence T., WTCN, Minneapolis
Halffl, Hugh, WOAI. San Antonio

Halley. Geo. E.,, KMBC. Kansas City
Hanover. E. A.. WHAM. Rochester, N, Y.
Harding, C. Francis, WBAB. Atlantic City
Havens, Wilbur, WMBG, Richmond, Va
Hayek. E, E. L., KATE, Albert Lea. Minn,
Hedges. Wm. 8., NBC. New York

Hibbs, E. Douglass, WTEL. Philadelphia
Hickox, Sheldon B.. WEAF. New York
Hill, E. W., WTAG, Worchester, Mass.

Hill, Luther L., KSO, Des Moines
Hilliard. L. L., KGKY. Scottsbluff. Neb.
Hinkle, Felix, WHBC. Canton.

Hobby, Oveta C.. KPRC, Houston
Hoffman. Ed.. WMIN, St. Paul

Hoffman, Richard W.. WHFC, Cicero, IIl.
Hollister, Herb. KANS. Wichita
Holliway, Harrison, KFI-KECA. Los An-

geles
Holt. Thad, WAPIL. Birmingham, Ala.
Hopkins, James, WJIRK. Detroit
Hough. Harold. WBAP, Fort Worth
Hubbard, Stanley E., KSTP, St. Paul
Hurt. Frank E., KFXD, Nampa
Hutchinson, Wm. E., WAAF, Chicago

Imeson. Thos. C.. WJAX, Jacksonville, Fla,
Ioset, Don, WLOK, Lima

Jacobsen, Jessie, KFBB. Great Falls, Mont.

Jahncke. Ernest I.., Jr.,, WJZ, New York

Jayne, Dan E., WELL, Battle Creek. Mich.

Johnson, Jay A.. WTAX, Springfield. Il

Johnson, Les, WHBF, Rock Island, Iil.

Johnston, Henry P., WSGN, Birmingham,
Ala.

Jones, Merle S.. KMOX, St. Louis

Jordan, Ray P.. WBDJ., Roanoke, Va.

Joy, Geo, E., WRAK, Williamsport, Pa.

Katzman, Louis, WINS, New York
Kay, Lambdin, WSB. Atlanta

Kave, Sydnev M.. NAB, New York
Kelley. Don E., WLS. Chicago

Kelly. Geo. F.. WCSH, Portland. Ore.

Kegda]l, John C. KGW-KEX, Portlang,
re.

Kendrick, A. J., WBS, New York

Kenne‘t}y. John A., WBLK, Chm]eston,
W. Va

Kettler. Stanton P., WALR. Zanesville, O.
Kirchhofer, A .. WBEN, Buffalo
Koessler. Walter M., WROR, Rockford, Iil.
Kyler, Jim, WCLO. Janesvnlle, Wis.

LaFount, Harold, A.. WCOP, Boston
Laue, C. Howard, KFBK, Sacramento, Cal.
Lang. Joseph. WHOM, Jersey City, N, J,
Lanphier. Chas, J.. WEMP, Milwaukee
Laskv. P. G., KSFO, San Francisco

vo, Paul H., WAAT, Jersey City,

N. J.
Laubengayer, R, J., KSAL, Salina, Kan.
Lawrence, Craig, KSO-KRNT, Des Moines
Leich. Martin L., WGBF, Evansville, Ind.
Lel;\\;lasurier, Dalton, KFJM, Grand TForks,

Harry R., WRJIN, Racine,
Wis.
Lindsay, Merrill, WJIBL, Decatur, TII.

Locke, C. B., KFDM, Beaumont, Tex.
Loeb, Howard M.. WFDF, Flint. Mich.

LePoidevin,

Lohr, Lenox R., NBC, New York
Long, Dewey .. WSAI Cincinnati
Lounsberry, I, R., WGR, Buftalo

Lovet, Paul A., WHO, Des Moines
Lucy, Calvin T., WRVA, Richmond, Va.
Ludy, Ben, WIBW. Topeka, Kan.

V{cCoIIouzh Clair A., WGAL, Lancaster,

McCoxmlck John C., KWKH, Shreveport
McDonald, Geo., WGTVI Wilton, N

{(Continued on puge 85)

Montana.

550 Ke.
NBC Afhliate

Gene Furgason & Co. . . .

Results?
We Got °Em!

Bumper Crops and rising prices in the Dakotas and
adjacent areas mean that your advertising dollar
will go the limit for you on

Ik FYR

The Regional Station with the Cleared

Channel Coverage

and

The only single medium capable of covering North
and South Dakota, Western Minnesota and Eastern

Let Us Sell Your Story

Meyer Broadeasting Co.
Bismareck. N. Dakota

National Representatives

5000 W. Day
1000 W. Night
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Pure Oil Renewal

PURE OIL Co., Chicago, has re-
newed its Headlines & part Slants
15-minute five-day weekly live tal-
ent feature on KTRH, Houston, for
a 13-week period. Summer sched-
ules of other stations on the list
were not continued, although the
radio billing of the company in-
creased when its CBS program
over 38 stations Kaltenborn Edits
the News was expanded from twice
to thrice weekly. The account is
placed through Leo Burnett Co.,
Chicago.

Radio's Yachting Champs
YACHT racing champions of the
broadecasting industry are Blair Wal-
liser, WGN, Chicago, and MBS pro-
ducer, and Ken Grifin, NBC and
WGN feature dramatic actor, who
jointly own & 10-meter sloop Revenge.
On Sept. 10, the Revenge won the an-
nual ’I‘nzmgular race on Lake Michi-
gan, and the Commodore Noble trophy,
for the second year, establishing a new
record. Walliser and Griffin also have
won the famous Mackinac Island race.

SAILORS of the Swank Grosse Pointe
Yacht Ciub will race Sept. 24 for two
trophies offevred by Leo Fitzpatrick, ex-
ecutive vice-president of WJR, Detroit.

PROFESSIONAL
DIRECTORY

JANSKY & BAILEY

An Organization of
Qualified Radio Engineers
Dedicated to the
SERVICE OF BROADCASTING
National Press Bldg., Wash., D. C.

McNARY and CHAMBERS
Radio Engineers

National Press Bldg.  Nat. 4048
Washington, D. C.

There is no substitute for experience
GLENN D. GILLETT
Consulting Radio Engineer

982 National Press Bldg.
Washington, D. C.

L
PAUL F. GODLEY

Consulting Radio Engineer
Phone: Montclair (N. J.} 2-7859

JOHN BARRON
Consulting Radio Engineer

Specializing in Broadcast and
Allocation Engineering

Earle Building, Washington, D. C.
Telephone NAtional 7757

PAGE & DAVIS

[of lting Radio Engineers

Munsey Bldg. District 8456
Washington, D. C.

Faesimile Newspaper

A NEWSPAPER to be started late
this fall or nearly this winter in
Hartford, Conn., may be the first in
the chain of facsimile-processed
papers planned by Herbert Moore,
head of Transradio Press Service
[BROADCASTING, April 1]. At the
outset the new paper will receive
its news from Transradio by tele-
type. as there can be no prefabri-
cation until a sufficient number of
papers are signed up to make the
idea economically feasible, Mr.
Moore explained. After the paper
has established a suburban and
rural circulation, it plans to use
facsimile broadeasting, in conjune-
tion with a local station, to dis-
tribute its papers to subseribers in
these sparsely populated areas, Mr.
Moore added.

Malt-O-Meal Plans

CAMPBELL CEREAL Co., Mir-
neapolis, (Malt-O-Meal) will ir-
augurate its 1939-40 season Oct. 9
over an extensive list of °stations
with the Tene & Tim, 15-minute
dramatic transcriptions whicn
proved effective during the last
campaign. They will be heard five
days weekly, placed through H. W.
Kastor & Sons, Chicago.

FTC Stipulation

THE Federal Trade Commission au-
nounces that Procter & Gamble Cc..
Cincinnati, bas stipulated that it will
cease certain claims allegedly based cn
exclusive properties of its Chipso ard
other lanndry soaps.

CLASSIFIED

ADVERTISEMENTS

Help Wanted and Situations Wanted. 7c per word. Al other classifications.
12¢ per word. Minimum charge $1.00. Payvable in advance.
words for box address. Forms close 25th and 10th of month preceding issues.

Count three

Help Wanted

Sltuatlons Wanted (Cont’d)

Prod
Pr

Man. ten Years' experience, pi0-

Prominent agency seeking outstandi ra-
dio production man to produce and direct
network shows. Preference to man who
can write and create—should have good
background in handling comedy. Submit
full details, picture if possible. Replies
strictly confidential. Box A514, BROAD-
CASTING.

Salesmen: Midwest City of over one
million. Fulil-time, independent station
offers unusual opportunity on commis.
sions, for a producer. Give complete de-
tails. Box AGB502, BROADCASTING.

~

Immediate opening for salesman who can
produce in medium market. Virginia or
North Carolina experience preferred.
Give cxperience and references. Address
Box A511, BROADCASTING.

National Radio Employment Bureau wants
experienced salesmen, announcers, opera-
tors and other employes, except talent.

te information free. Paramount

HECTOR R. SKIFTER

Consulting Radio Engineer

FIELD INTENSITY SURVEYS
STATION LOCATION SURVEYS
CUSTOM BUILT EQUIPMENT

SAINT PAUL, MINNESOTA

A. EARL CULLUM, JR.
Consulting Radio Engineer
2935 North Henderson Avenue

Teiephones 3-6039 and 5-2945
DALLAS, TEXAS

HERBERT LEE BLYE

RADIO CONSTRUCTION
ENGINEER

THIRTEEN YEARS EXPERIENCE
LIMA OHIO

Tﬁey Wever Miss. ..

Station owners, managers,
sales managers and chief en-
gineers comb every issue of
BROADCASTING.

66 BROAD STREET

FREQUENCY MEASURING SERVICE

Many stations find this exact measuring service a great
value for routine observation of transmitter perform-
ance and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST
at any hour every day in the year

R. C. A. COMMUNICATIONS, Inec.

Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE

0
L

NEW YORK, N. Y.
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sttrlbutom Box 864, Denver, Colorado.

Salesmen: Experienced radio advertising.
Unusual opportunity. Permanent. Gener-
ous commission. Apply Tuesdays only at
2 P.M, or write Radio Station, WSNJ,
Bridgeton, N.

Situations Wanted

duetion, programming, promotion, wr:t-
ing. Employed. but wants to maxe
change. Married. Will accept small s:il-
ary. Box A495, BROADCASTING.

Six years’ experience as chief announcer,
engineer, program and production work.
continuity writer. salesman. Deep voite
with special training. Box A508, BroAD-
CASTING.

Announcer Newscaster, experienced. Now
employed on 5 kw network staticn.
Prefer middle or Northwest. Transcrip-
tion. Photo. References. Box AS5(1,
BROADCASTING. s

Announcer, Program Director or Produc-
tion. 8 yrs. experience, married, sober,
reliable, go anywhere. A trial will con-
vince you. Box AS505, BROADCASTING.

QOperator, six years in commercial broed-
cast station, control room. maintenance
and network experience. Best referenc.s.
Box A498, BROADCASTING.

- — -
Announcer—Experienced. Wishes announc-
ing anywhere. Handle news, narraticn,
special features. Recording available.
References. Box A507, BROADCASTING.

$5.000 a year will bring you services of
Chief Engineer. Present salary £4.2¢0,
14 years experience. Box AS504, Broap-
CASTING.

Attention Station Owners: Station manager
with real organizing and re-organizing
ability accustomed bringing tough ones
out of red, offers; higher grosses. real
programming, result getting promotions,
and profitable merchandising plans, along
with efficient management. Sober, indus-
trious, ambitious, personable, forty, mar-
ried, employed. Box A497, BROADCASTING.

Experienced ter and

Clear, distinctive voice. Background ad-
vertising, foreign travel. Ten years broad-
casting experience. Seeks permanent op-
portunity with progressive station any-
where. Also continuity writing, inter-
views, special features. Box A512, BroAp-
CASTING.

Commercial Manager with 12 years radio
and newspaper experience. Exceptional
knowledge local and national business,
Thirty-six years old. married. sober and
dependable. Splendid record, original
ideas, large volume billings. Available
October 1st. Box A503, BROADCASTING.

Experienced Radio Engineer now employed
in major network station desires better
opportunity. Box A513, BROADCASTING.

Instructor-Annoancer—Teach voice, speech,
radio arts, commercial announcing, pro-
gramming, dramatics. References. Box
A510, BROADCASTING.

Sports Announcer — Handle play-by-play
all sports: sports commentary, record-
ings. Box A509, BROADCASTING. -

Puciﬂc Coast Stations! Need young. good
all-round announcer? Plenty experience,
Handle any show . . news, special
events. Write copy. Do top job for any
size station. Address Box A517, BRroaAo-
CASTING.

Contemphtinz late or nll-nllht program"
Result list desir:
Prefer West coast. Address Box AB18."
BROADCASTING.

Newncuur Aannouncer who can write
cial and news copy.

Station Owners: Successful station man-
ager desires change. Fifteen years ex-
perience. Thorough knowledge of all
phases of radio. Five years with major
national network. Long record of success-
ful station management. Box A515,
BROADCASTING.

Position as manager of local or regional
station. 14 years in radio. Highest recom-
mendations. Now employed. Thoroughly
experienced in sales, programming, and
production. Prefer salary and commis-
sion. Box A496, BROADCASTING,

Chief Engineer, May I have an opportunlty
my qualifi
nt present but desire to improve my DOSi-
tion. 1 kw or larger. Box AB606, Broap-
CASTING.

Recording. Considerable experience in
advertising. Available anywhere imme-
diately. Box AB16, BROADCASTING.

Wanted to Buy

Experienced radio and newspaper account-
ant and business manager wants to buy
ali or part interest in middle west racio
station. Strictly confidential. Box AS(-0,
BROADCASTING.

For Sale—Equipment

Used 100 watt transmitter complete, with
crystal oven, tubes, etc., can be changed
to 260 watts emuly. meets all F.C.C. re-

quirements. Just taken out of service,
11 sell to highest bidder. Box A4¢89,
BROADCASTING.
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War Coverage Plan
(Continued from Page 11)

cognized that there are certain hazards
in hringing these broadcasts direct to
this country and extreme eare will
be exercised in so doing.

Domestic News

All the foregoing general prineiples
will of course apply to domestic broad-
casts on any phase of the war. All
news broadcasts, whether sponsored or
unsponsored, are to remain in the
strictest control of the broadcaster in
orcer that the standards herein set
forth may be maintained. News an-
alysts arve at all times to be con-
fined strictly to explaining and evaln-
ating such fact, rumor, propaganda.
and so on, as are available. No news
analyst or news broadeaster of any
kind is to be allowed to express per-
sonal editorial judgment or to select
or omit news with the purpose of cre-
ating any given effect, and no news
analyst or other news broadecaster is
to be allowed to say anything in an
effort to influence action or opinion
of others one way or the other. Noth-
ing in this is intended to forbid any
news broadeaster from attempting to
evaluate the news as it develops, pro-
vided he substantiates his evaluation
with facts and attendant circum-
stances. His basis for evaluation
should, of course, be impersonal, sin-
cere and honest.

In order not to keep the public
unduly disturbed and alarmed, each
hroadeaster, exercising his own news
judgment, will endeavor to interrupt
programs for news bulletins as little
asx seems consistent with good opera-
tious,

Commercial Programs, Speeches
No propaganda in connection with
The war will be allowed in either the

conupercial announcements or the con-
text of commereial programs, Nothing

Stings of War

FIRST AMERICAN radio
casualty of the European
conflict was Ed Humphrey,
WJJD, Chicago, announcer,
who received his wounds by
remote control. While report-
ing news of the European
crisis, including aerial bom-
bardment of Warsaw, he was
besieged by a swarm of hor-
nets that had entered the stu-
dio through a small opening
in the window. Emerging
after eight minutes, Hum-
phrey was treated for severe
stings on the neck, hands and
legs.

in this shall be interpreted as barring
straight news or news analysis, as
herein have been described, from com-
mercial programs,

The safeguards of fairness and pro-
gram balance now applied in the
handling of speeches on controversial
issues will continue to be applied and,
in order to make this effective, every
effort will be made to obtain the text
of speeches before they are scheduled.

Gruen Won't Add

ALTHOUGH to date spot business
Iias not been noticeably affected by the
outbreak of the European war, Gruen
Watch Co., New York, is not adding
to its contracts for further time sig-
nals. The company’s signals are now
heard on five stations in the East, but
due to vagueness on Christmas ship-
ments of watches from Switzerland,
where tickers for the watches arve
made, no additional contracts, original-
ly planned for this fall, have been
signed, according to McCann-Erickson,
New York, agency handling the ac-
count.

New Britain

147 Main Street
New Britain

X Your Sales Go

UP IN THE FALL

through intelligent advertising over

Connecticut’s Distinguished Radio Broadcasting Station

WNBC

NBC Blue Network, plus local programs built to entertain and
educate, as well as to produce results in excess

of those anticipated by our advertisers.

STATE BROADCASTING CORPORATION
Richard Davis, Mgr.

and

- Hartford

54 Pratt Street
Hartford

sound effects

From torrential rains to the tireless ticking
of a clock — the illusion of sound effects
creates dramatic background for the radio
audience. Bell Telephone System engineers
make it their job to preserve this illusion in
network broadcasting.

Special circuits, developed through years of
research and experiment, link the nation’s
radio stations. Modern equipment in the hands
of trained supervisors stands guard all the way.

And in order that tomorrow’s radio broad-
casting may be even more nearly perfect, Bell

Telephone Lahoratories are constantly striving
; =
&)

to improve the service and facilities

offered to the radio industry.
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NAB Creates $1,500,000 Music Fund

Adopts Kaye’s Plan to
Start Independent
Corporation
(Continued from page 9)

quate music supply in the event an
equitable contract cannot be worked
out with ASCAP.

The vote followed three hours of
floor discussion in which President
Miller and members of the Nego-
tiating Committee and the board
outlined in detail the purpose, scope
and objectives of the campaign. It
was repeatedly emphasized that
the industry seeks only to protect
its supply of “raw material” and
that ASCAP’s unwillingness to deal
at this time, with existing con-
tracts expiring at the end of 1940,
renders it essential to create the
competitive music source.

Network Contribution

It was brought out that in 1937
the broadeasting industry paid into
ASCAP’s coffers $3,800,000. The
50% assessment, if all stations con-
tributed, would yield an approxi-
mate $1,900,000 on that basis. It
was concluded that the return
should be in the neighborhood of
$1,500,000 which was regarded as
an “absolute minimum?”, taking into
account possible non-participating
stations.

Assurances were given that “no
single group would control the new
corporation”. In response to ques-
tions from the floor, it was devel-
oped that NBC and CBS, for ex-
ample, based on their 1937 ASCAP
payments, would hold approxi-
mately 25% of the corporation’s
stock. This was computed on the
basis of contribution by the two
networks of $403,000, which, Presi-
dent Miller said, would amount to
one-half of their payments to
ASCAP during that year. It would
constitute the largest single block
of stock.

Whereas the convention atmos-
phere appeared to be surcharged
from the moment the board held
its initial session Sept. 18 with the
Copyright Committee, the floor dis-
cussion brought debate only in fa-
vor of the plan. H. K. Carpenter,
general manager of WHK and
WCLE, inquired how the new plan
differed from the ill-fated NAB
Bureau of Copyrights and its
predecessor, the Radio Program
Foundation, both of which sought
to set up tax-free music reservoirs.
He made it clear, however, that he
was not indulging in personalities
and merely thought an explanation
would be illuminating.

At the board discussions, there
was spirited debate on the stock
corporation plans, premised largely
on the view that the NAB itself
should administer it and finance it
as an industry operation rather
than create a separate corporation.

In lieu of the proposition for fi-
nancing through the 50% assess-
ment, Harold Wheelahan, WSMB,
New Orleans, proposed that sta-
tions be assessed on the basis of
2% of their net receipts for that
year, which he held would raise
the requisite $1,500,000. This, how-
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ever, was vigorously fought within
the board by network representa-
tives, since it would place them in
the position of contributing a per-
centage of their entire income,
rather than of the amount actually
paid ASCAP.

New ASCAP Plan

It was revealed, coincident with
the convention, that ASCAP has
advanced a new formula for licen-
sing stations, providing for clear-
ance at the source by the networks.
Paul M. Segal, Washington attor-
ney, revealed that, at the request
of certain station clients, he had
conferred with John G. Paine,
ASCAP general manager, during
the preceding week. Mr. Paine, it
was stated, said that ASCAP was
prepared to enter into contracts
with any and all stations, provid-
ing:

1. Extension of performing
rights contracts for terms of one
to ten years from Jan. 1, 1941.

2. Abolition of the so-called arbi-
trary sustaining fee, and substitu-
tion of a basic fee, payable in
monthly installments, equivalent
to 5% of the amount which the
station estimates as its annual op-
erating overhead. This would give
the station the license to perform
ASCAP music for both commercial
and sustaining.

3. On “net receipts” exceeding
the sum upon which the basic fee
is declared, payment of an addi-
tional 5% royalty, except that pay-
ments received from networks by
affiliated stations would be deducted
from this total.

4. Networks would pay roval-
ties for all programs originated by
them (clearance at the source).

Disclosure of this proposal
caused consternation at the conven-
tion, though it was not debated on
the floor. In some quarters, it was
felt that it might be construed as
another eleventh hour effort of
ASCAP to upset NAB plans. The
fact that it provides clearance at
the source, it was stated, might
force readjustment of network con-
tracts with affiliates, changing com-
pensation terms.

Still Seek Agreement

Speaker after speaker at the
convention stressed the “united
front” of the industry and the de-
termination to meet the ASCAP
threats. President Miller stated
that he felt the plan as devised and

T e i

approved had a good chance of
success. He pointed out, however.
that because of the complexities of
establishing a going concern, the
precise operating plans could not
be outlined at this time.

It was readily admitted that
ASCAP had substantial control of
existing music demanded by broad-
casters and that the industry still
hopes to obtain an agreement with
ASCAP on a fair basis which
would look toward payment only on
ASCAP music used, rather than a
tax on the station’s entire income.
The objective, it was declared, is
to procure a ‘“per program” basis
of payment, with clearance at the
source, as has been repeatedly re-
solved by NAB conventions and by
other broadcasters’ groups.

Basis of Fund

The view taken was that the ad-
ditional catalogs of music would
parallel and act as a partial sub-
stitute for the ASCAP catalog. If
necessary, however, the industry
would try to get along on its own
music. The basis on which the $1,-
500,000 fund would be emvloved
was outlined to the convention and
anbroved as provosed. Under it.
$300.000 of the total would be paid
by stations for the stock, the re-
maining $1,200,000 to be paid for
initial “license fees” to the cor-
poration. There would be 100,000
shares of stock issued at $1 par
value. Of this stock 80,000 shares
would be offered at $5 a share. of
which $1 would constitute capital
and the remaining $4 capital sur-
plus. Each broadcaster would be
offered that number of shares
which would make the total amount
paid for stock equal to 10% of the
broadcasters’ 1937 ASCAP fee. To
prevent alienation of stock, the
broadecaster first would have to of-
fer it to the corporation if he de-
sired to sell.

Miller Recalls Steps

It was pointed out that expenses
would be incurred not only in con-
nection with acquisition, creation
and selection of musiec, but also in
connection with distribution and ex-
ploitation. It is planned to make the
music available to other users, and
to cooperate closely with motion
picture producers and other poten-
tial sources of supply.

In opening the special conven-
tion, President Miller recounted the
steps leading up to the special con-

IN THE CAB of this mighty electrical monarch of the Pennsylvania

R. R. rails, Ed Laker, CBS shortwave engineer, handled broadcasts from
the train during the District of Columbia trip to the World Fair in N. Y.
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Casualties by Radio

A NEW wrinkle in the “war
of words” being waged on the
other side was inaugurated by
British Broadcasting Corp.
this month when it was an-
nounced that the BBC would
broadeast in German the
names of German dead,
wounded and prisoners as fast
as they are identified. These
will be shortwaved to Ger-
many to encourage tuning in
British broadcasts and thus
hear information withheld by
the Nazi radio.

vention call last month after ne-
gotiations with ASCAP had been
broken off. He pointed out that the
problem transcended merely pay-
ments of music royalties, because
if ASCAP is successful in its pres-
ent efforts, other groups seeking
tribute from the industry will re-
ceive encouragement. He said
broadcasters somewhere along the
line must take their stand and that
the opportunity now presented it-
self.

Radio Chief ASCAP Income

Myr. Miller pointed out that of
ASCAP’s total income of $6,000,010
some $4,000,000 annually is paid by
the broadcasters. He asserted that
other music users, such as motion
picture exhibitors and hotels, have
not been called upon to pay in-
creased costs, while the burden un
broadcasters has been boosted five:
fold in the last half-dozen years.

John Elmer, president of WCBM,
Baltimore, former NAB president,
and representative of the indepen-
dent stations in the copyright ne-
gotiations, brought the convention
to its feet when he called for ac-
tion. He went beyond the ASCAF
question and sharply took to task
phonograph record manufacturers
proposing to exact tribute from sia-
tions for record performances. He
told of the utter futility of deal-
ing with ASCAP, and asserted thLat
it was time to declare war. Re-
garding the phonograph record
plan of RCA, he said there should
be an adjudication of the issue to
determine legal rights. He ques-

, tioned how RCA could reconcile its

demand for license fees on the
ground that radio performances kill
record sales while it buys time om
stations to promote record sales.
The industry must determine, he
said, whether it will tolerate these
conditions.

Mark Ethridge, last broadeaster-
president of the NAB and leader in
the reorganization of two years
ago, paid tribute to President Mil-
ler and said he had no doubt about
his integrity and ability to win the
copyright fight. He said he did not
like the principle of an arbitrery
levy on gross recepts such as im-
posed by ASCAP. “If this procss
continues”, he said, “it won’t be
long before we are in the position
of the railroads today.” He adced
that the industry was united and
that all groups—networks, affiliates
and independents — were pledged
not to negotiate individual cn-
tracts. “The industry has a soli-
darity it has never had before,” he
declared.

Mr. Rosenbaum, as a member of
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the Negotiating Committee, in-
jected a spirit of good humor by
burlesquing the manner in which
music publishers function. He paral-
leled this, however, with a factual
dissertation of how the new NAB
corporation would fulfill its mis-
sion of creating the independent
and competitive music supply. He
said that the purpose was not to
destroy ASCAP, But since ASCAP
has refused to bargain, the plan is
to “build a replica next door”. The
new organization, he said, might
not be able to duplicate the ASCAP
catalog at once, but it would pro-
vide the necessary safeguard for
the industry. He said NAB frankly
and honestly hoped to make a deal
with ASCAP “but we are not going
to leave ourselves naked and un-
‘prepared in the event we don’t come
to terms on Jan. 1, 1941, We won't,
at least, go out of business.”

The industry should not get it-
self into a state of frenzy, Mr.
Rosenbaum advised. He pointed out
the project is purely a business
matter and said the industry should
be prepared to swap punches with
the opposition in good humor and
use good headwork and good foot-
work,

Referring to the reported new
ASCAP proposal, which he de-
seribed as a “stick of candy’’, Mr
Rosenbaum said that the reason
ASCAP desires such a plan is be-
cause it wants to “tax the networks
on all their revenue.” He said such
a move, in his opinion, would de-
stroy the possibility of a per-pro-
gram formula and also “let the
other chislers in.” Finally, he said
it might change the whole network
formula and bring about a danger-
ous revision of network operations.
He said acceptance of such a form-
ula would be a “betrayal” of the
industry and would be “working
Jbehind the backs of the networks.”

Miller Calls It Sound

Responding to a question by Har-
rison Holliway, KFI, Los Angeles,
whether the independent music cor-
poration plan would be pursued if
ASCAP yielded, President Miller
said such questions would have to
be faced as they arose. He said he
felt the independent music idea was
sound in any event.

Mr. Miller made it clear, also,
that the corporation would cooper-
ate with existing transecription
companies and seek to utilize other
“hvailable facilities and services.
The effort will be not to duplicate
existing functions, he said. Simi-
larly, he declared that utmost co-
operation would be extended to the
motion picture industry.

When Mr. Carpenter asked Mr.
-Miller to give his own personal
opinion on the plan, the NAB presi-
dent said he favored it as the best
possible project that could be
worked out after many months of
discussion and consideration.

After the floor discussion on the
musie resolution, President Miller
called for a roll call vote. Some 50
stations had been called, only about
half responding and all in the af-
firmative. It was then Mr. Damm
proposed that the roll call be dis-
pensed with and that an oral vote
be taken.

The Kaye plan itself was not
read, but Mr. Morton outlined its
purport in detail. Stuart Sprague,

New York attorney, was Mr.
Kaye’s associate in its preparation.
Mr. Kaye will direct the organiza-
tion details of the new corporate
structure, as chief NAB counsel.

Broadcasters Raise Issues

Before the final vote was taken,
a score of broadcasters participat-
ed in the questioning from the
floor. These included Edward A.
Allen of WLVA, Lynchburg, who
urged cooperation with existing
public domain transcription pro-
ducers; Stanley Schultz, WLAW,
Lawrence, Mass.,, who advocated
cooperation with the publishing
houses controlled by motion picture
producers; Art Mosby, KGVO, Mis-
soula, Mont.,, who emphasized the
desirability of developing the “per
program” basis of royalty pay-
ment: Harold V. Hough, WBAP-
KGKO. Fort Worth, who presented
formally the copyright resolution
and urged its passage as the “best
weapon that the best brains of the
industry can devise”; Tom Sharp,
KFSD, San Diego, who raised the
question of possible control of the
new corporation by any single
group or single interest; Hoyt
Wooten, WREC, Memphis, who in-
quired whether the industry hoped
to procure reductions in ASCAP
fees to offset the investment in the
new corporation; Don Elias of
WWNC, Asheville, N. C., and Paul
Lovet, of WHO, Des Moines.

Eugene C. Pulliam, WIRE, In-
dianapolis, cut short the floor ques-
tioning by observing that the con-
vention appeared strongly in favor
of the move and that since other
business was to be handled, he
urged an immediate vote. It was
quickly taken up, after which the
convention recessed for luncheon.

At the opening of the afternoon
session, Ed Craney, owner of
KGIR, Butte, Mont., proposed that
President Miller be made the sole
negotiator for NAB with ASCAP
and seek to secure a contract based
on clearance at the source and on
per program payment. The motion,
however, was tabled after brief
discussion,

Resolutions Adopted

Several other resolutions dealing
with copyright were adopted unan-
imously. These included renewal of
support of the industry in its ef-
fort to press for prosecution of the
anti-trust suit of the Department
of Justice against ASCAP, pend-
ing in New York; support by all
legislative means of amendment of
the Copyright Act of 1909 to bring
it into conformity with the needs
of the industry, and continuance of
the practice of assiening NAB
counsel to assist broadcasters in-
volved in copyright legislation in
the States.

Harry C. Wilder, president of
WSYR, Syracuse, offered a resolu-
tion, adopted unanimously, that
members of the NAB exercise “the
greatest possible care in the use,
preparation and transmission of
broadcasts dealing with war, to the
end that these broadcasts will con-
form with and support the declared
neutrality policy of this country.”

Edgar L. Bill, WMBD, Peoria,
newly-appointed chairman of the
Code Compliance Committee, ex-
plained the manner in which the

‘BROADCASTING ¢ Broadcast Advertising

NAB Registrations
(Continued from page 81)

McGregor, A. M., WJBC. Bloomington, Il.
McLaughlin, C. A Indianapolis
Mti'Naughton. Henry B.. WTBO, Cumber-
and
Macy, J. Noel, WFAS ‘White Plains, N. Y.
Maland. Joseph O., 0. Des Moines
Mariotte. Donald
Marshall, K. G 0 RC. Birmingham
Maslin, Robt. Jr WFBR. Baltimore
Mason, N. W RE. Indianapoljs
Mason. Richard H., WPTF, Raleigh, N, C.
Mastin, Cecil D., WNBF, Binghamton,

Y.
Meggee, R. F.,, KXA, Seattle
Meyer, P. J., KFYR Bismarck, N. D.
Milbourne, L. W., AO, Baltimore
Mills, Frank R., WDWA Champaign, IIL
Moroney. James M., WFAA, Dallas
Moore, Robert, Transradio Press
Moreney, Paul W., WTIC, Hartford. Conn.
Mosby, Art. J., KGVO. Missoula. Mont.
Murphy. Morgan, WEBC. Superior, Wis.
Musselman, B. Bryan, WCBA, Allentown.

Pa.
Myers, Chas. W., KALE. Portland, Ore.
Nash, Edward C.. WIBW, Topeka, Kan.
Norton, George W.. WAVE, Louisville
Norton, John H., WJZ, New York
Nunn, Gilmore N., WCMI, Ashland, Ky.
Nunn, J. Lindsay. KFDA Amarillo, Tex.
O'Brien. Martin R.. RO, Aurora, Il
O'Dell, Wm. E.. WTMV E. St. Louis
Orr, P. F.. KTRH, Houston

Patt, John F., WGAR. Cleveland .
Patterson, Betty, WFAS, White Plains,
Y.

N. Y. 5
Peak, Eari N., KFJB. Marshalltown, Ia.
Petry, Edward, Edw. Petry & Co.
Pitts, Barton, KFEQ, St. Joseph, Mo.
Powell, Hugh J. KGGF, Coffeyville, Kan.
Poynor. D. J., WMBH, Joplin, Mo.
Pulham, Gene, WIRE, Indianapolis
Pyle, K. W.. KFBI. Abilene. Kan.
Pyle, Wm. D., KVOD, Denver

Quarton, S. D., Cedar Rapids, Ia.

Ray, Wm. B.. WMAQ-WENR, Chicago
Reed, leght 8., WSFA, Montgomery,
Al

2.
Reincke. Ear] C.. WDAY, Fargo, N. D.
Reinsch, J. Leonard. WHIO. Dayton, O.
Richardson, Duke, WDAN, Danville, Il
Ripley, Fred R., WSYR. Syracuse
Rodgers, James W., WROK, Rockford, IH.
Roeder, George H., WCBM. Baltlmore
Rollo, Reed. T., attorney ‘Washington
Rosenbaum, Samuel R., WFIL, Phlladelphia
Roth, Eugene J., KONO. San Antonio
Roberts, John C. Jr.. KXOK, St. Louis
Ruddell. Noel C., WIMS, Ironwood, Mich.
Russell, Frank M., WRC, Washington
Ryan, John, WSPD. Toledo
Runyon, M, R, CBS, New York

Sambrook, A. B., WBS.wNew York

Sande:]s. Wayne A., 'WVA, Wheeling,
W. Va,
Scll’)[u]tz, Stanley N.,, WLAW. Lawrence,

ass.

Schurz, Franklin D., WFAM. South Bend
Seripps, Wm. J., WWJ, Detroit

Searle, Don, KFAB-KOIL, Omaha

Sharp, Thomas E., KFSD, San Diego
Shaw, Don S, WMCA. New York

FCC Meets Tuesdays

TUESDAY has been adopted as the
regular FCC meeting day until fur-
ther notice. Regular broadecast ac-
tions will be handled on that day,
along with other routine considera-
tions. Oral arguments will be held
on Thursdays,&)ursuant to the prac-
tice established last year, with the
Motions Docket, presided over by
a commissioner, to be held Fridays.

Institute Adding

UTILITY ENGINEERING Insti-
tute, Chicago, will add approxi-
mately 20 stations to its list by
Oct. 1, increasing its total number
of outlets to about 35. WCFL, Chi-
cago, will carry three 15-minute
programs weekly for the Institute.
Agency is First United Broadcast-
ers, Chicago.

Beanmont Discs

BEAUMONT LABS.,, St. Louis,
(4-Way Cold Tablets), will begin
in mid-October over a long list of
stations with transeribed announce-
ments. Several Canadian stations
will be included. Agency is H. W.
Kastor & Sons Adv. Co., Chicago.

F-M Plans of CBS

EFFECTIVE Sept. 17, CBS is mak-
ing its evening programs available for
rebrondcast on_ W2XJIN, Alpine, N.
J., Maj. E. H. Armqtmngs e\pen-
mental frequency modulation transmit-
ter. which operates with 40 kw. on
42800 ke, CBS engineers plan to make
extensive tests to determine the scope
of Maj. Armstrong’s invention as ap-
plied to broadeasting.

Sleininger Leaves Furgason
GENE FURGASON. head of Gene
Furgason & Co., station representa-
tives. announced Sept. 3 that he and
Cliff Sleininger, as principal officers of
the company. had agreed to separate.
The company is now owned individu-
ally by Mr. Furgason with personnel
remaining the same.

FINCH Telecommunications Labora-
tories Inc.. New York. has shortened
its name to Finch Telecommunications
Inc.. according to W. G. H. Finch.
president of the company.

Schmitt, Kenneth F.. WIBA. Madi Wis.
Schudt, Wm. A., WKRC, Cincinnati
Shun‘l(nn Howard A., KWFC, Hot Springs,

Shouse, James D.. WLW. Cincinnati
Shutz, Edgar P., WIL. St. Louis
Simmons, Allen T., WADC, Akron
Slavick, Henry W., WMC, Memphis
Smith, Calvin J., KFAC, Los Angeles
Smith, W., WWVA, Wheeling,

W. Va,
Smith, Harold E., WABY, Albany
Stoer, E. Maxwell, WINS, New York
Spence, Harry R.. KXRO. Aberdeen, Wash.
Stone, Harry, WSM, Nashville
Stevens, Frank M., WSAL, Salisbury, Md.
Sprague, Stuart. New Yor!
Stewart, Jack, KCMO. Kansas City
Strotz., Sidney N., NBC. Chicago.
Summerville, Howard, WGST. Atlanta
Swartley. W. C., WGL. Fort Wayne

George

Taft, Hulbert WKRC, Cincinnati
Taylor. Ted. KGNC. Amarillo. Tex.
Thomas, LIo\d C., KGFW,. Kearney, Neb.
Thomas, Norman A., WDOD, Chattanooga

committee proposed to function in
enforcing the self-regulation docu-
ment. Ed Kirby, NAB public rela-
tions director, explained the scope
of the compliance plans.

The convention concluded with an
observation by President Miller re-
garding the phonograph record
company plans for licensing sta-
tions. He advocated extremie cau-
tion before entering into any kind
of agreement.

Thompson, Charles R.,, WBEN, Buffalo
Thompson, Robert M., KQV Pittsburgh
Thompson, Roy F., WFB Altoona. Pa,
Thornburgh. Don. W., Los Angeles
Tison, W. Walter. WFLA. Tnmpn
Townsend, Sam W., WIW, Akron

Uridge, Owen F., WJR, Detroit

Van Volkenburg, J. L., CBS
Veateh, J. P., KFEL, Denver

Walker, Geo, D., WAIR, Winston-Salem
Wallace, Forrest P.. WWJ, Detroit
Watson. Loren L. WBAL, Baltimore
Way, Wm, B.. KVOO, Tulsa

Weil, Ralph N.,, WBAL, Baltimore
West, Wm. H.,, WTMV, E, St. Louis
Westlund, Art, KRE, Berkeley, Cal.
Wheelahan. Harold, WSMB, New Orleans
Wheeler, Clarence. WHEC, Rochester
White, Max H.,, KWNO. Winona., Minn.
Whltlock Edward S., WRNL, Richmond.

Whltnﬁ)re. KGFL, Roswell.

Whitte, Clinton R., WCRW. Chicago
Wllder. Harry C., WSYR, Syracuse, N. Y.
Wg]inmson, Warren, WKBN, Youngstown,

Wilson, L. B., WCKY, Cincinnati
Wood, L, W.. WCLS, Joliet, Il
Woodruff, Jim W. Jr., WRBL, Columbus,

Ga.
Wooten, Hoyt B, WREC, Memphis
Wrath, John H., WSJS, Winston-Salem
Wyler, Karl O., KTSM, El Paso, Tex.

Walter E.,

Yocum, Ed., KGHL, Billings, Mont.
Young, Dr. George. WDGY. Minneapolis

Zimmerman, Ed, KARK, Little Rock
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Decisions . . .

AUGUST 31

‘WHDF, Calumet, Mich.; NEW, Copper
Country Bestg, Co.. Hancock, Mich.—
WHDF, Granted mod. license to full time
and renewal license, and Copper Country
Bclstg. Co. denied CP 1370 ke 100-260 w
unl.

MISCELLANEOUS—KUSD, Vermillion,
S. D.; KGBU, Ketchikan, Alaska; KTRB,
Modesto, Cal.; KFQD, Anchorage, Alaska;
WSPA, Spartanburg, S. C., granted tem-
Porary license renewals; WBZ, Boston,
granted CP new trans., directional; NEW,
Worcester Co. Bestg., Corp.,, Worcester,
Mass., granted petition intervene applic.
C. T. Sherer Co., Worcester.

NEW, Niagara Falls Gazette Pub. Co.,
Ib)lmgnrn Falls—Granted CP 1260 ke 1 kw

SEPTEMBER 2
MISCELLANEOUS—Saginaw Bestg. Co.,
Saginaw, Mich., denied continuance oral
argument; KFRO, Longview, Tex., denied
temp. auth. special programs ; WEAU, Eau
Claire. Wis., denied temp. auth. special

Programs.
SEPTEMBER 6

WSLA, WSLR, Boston—Granted CP's
move trans.

MISCELLANEOUS — WBTH, William-
son, W. Va, granted petition intervene
applic. Clarence H. Frey, Robert O. Greev-
er, Logan, W. Va., 9-8-39, but denied en-
largement of issues; WJLS, Beckley, W.
Va., granted petition intervene same hear-
ing; WMBR, Jacksonville, Fla.; WGRC,
New Albany. Ind., NEW, Gateway Bestg.
Co., Louisville, NEW, WJMS Inc., Ash-
land, Wis., oral argument set for 10-3-39.

NEW, Worcester Telegram Pub. Co..
Holden, Mass.—Granted CP high-freq. 1
w.

NEW, Stromberg-Carlson Tel. Mfg. Co.,
Rochester—Granted CP high-freq. 1 kw

NEW, Journal Co.. Milwaukee—Granted
CP high-freq. 1 kw.

NBC. New York—Granted
auth. transmit to Canada.

NEW, Bell Telephone Labs.,, Whippany,
N. J.—Granted CP high-freq. 5 kw.

WIXEH, Avon, Conn.—Granted high-
freq. w:e%sve 150 ;v

. Westinghouse E & M Co., Boston
—Granted CP high-freq. 1 kw.

NEW, NBC, New York—Granted CP
hlﬁnéfsvm. 1 kw,

, Cincinnati Times-Star, Cincinnati
——Granted CP facsimile.

CBS, New York—Granted extension
auth. transmit to Canada.

T, Yekima, Wash.—Granted Mod. li-
cense N to 1 kw.

WJIMS, Ironwood, Mich.; WSYB, Rut-
land, Vt—Granted CPs 250 w unl.

NEW, Lakeland Bestg. Co., Willmar,
Minn.—Applic. CP in docket amended to
880 ke 2560 w D only.

Modification of licenses to 250 w unl.
granted to WCHYV, Charlottesville, Va.;
WRAIL. Raleigh, N. C.; WRGA, R

extension

» Rome, Ga. ;
WSLI, Jackson, Miss.; KRMD, Shreveport,
La.; KMLB, Monroe, La.; WJBC, Bloom-
ington, IIl.; KLUF, Galveston, Texas:
WEOA, Evansville, Ind.; KPQ, Wenatchee,
Wash.; WDNC, Durham, N. C.; WGNC,
Gastonia, N. C.; WSIX, Nashville, Tenn.;
WSTP, Salisbury, N, C.; KCMC, Texar-
kana, Tex.: WHLB, Virginia, Minn.;
WMFG. Hibbing, Minn.; WSAU. Wausau,
Wis.; WTRC, Elkhart, Ind.; KSRO, Santa
Rosa, Cal.; WIL, St, Louis, Mo.; WTMA,
Charleston, S, C.; WKBZ, Muskegon,
Mich.: WEED, Rocky Mount, N, C.:
WAML, Laurel, Miss.: KBND, Bend, Ore. ;
KVEC, San Luis Obispo, Cal.: KPLC,
Lake Charles, La.; WMBH, Joplin, Mo.:
WCAX, Burlington, Vt.;: WCBM. Balti-
more; KOCY, Oklahoma City; WAYX,
Waycross, Ga.; WEBQ. Harrisburg, II.;
WNOE, New Orleans; WBBZ, Ponca City,
Okla.; KELO, Sioux Falls, S. D.; WIBU,
Poynette, Wis.; KXRO, Aberdeen, Wash. ;
KPFA, Helena, Mont.; KWYO, Sheridan,
Wyo.; WABY, Albany; WNBF, Bingham-
ton, N. Y.; WBEO. Marquette, Mich.;
WEST, Easton, Pa.; WGH. Newport News,
V. WATL, Atlanta; WMBS, Uniontown,
WSNJ, Bridgeton, N. J.; WPAX.
Thomasville, Ga.; KOBH, Rapid City,
S. D.;: WHFC, Cicero, Ill.; KFAM. St.
Cloud, Minn.; KGHI, Little Rock, Ark.;
KGKL, San Angelo, Tex.; KVOX, Moor.
head, Minn.: WIMV, E, St. Louis, Ill.;
KRBC, Abilene, Texas; WMIN, St. Paul,
Minn.; KRE, Berkeley, Cal.: WIBX, Utica,
N. Y.; WBRE, Wilkes-Barre, Pa.; WDAS,
Philadelphia; WMBO. Auburn, N. Y.:;
WCPO, Cincinnati; WRBL, Columbus, Ga. ;
WJINO, West Palm Beach; Fla.; WRDW,
Augusta, Ga.; KWOS, Jefferson City, Mo.;
KCKN, Kansas City.
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ACTIONS OF THE

FEDERAL COMMUNICATIONS COMMISSION

SEPTEMBER 7

MISCELLANEQUS—KMMJ, Grand Is-
land, Neb., denied reconsideration of grant
to Neb. Bestg. Co., for new station in
Hastings; WJBO, Baton Rouge, La., de-
nied rehearing re applic. KSAL. Salina,
Kan., for CP change freq., increase power;
WCPO, Cincinnati, denied rehearing on re-
consideration of grant to WBOW, Terre
Haute, Ind., to change freq.; WHDH, Bos-
ton, denied reconsideration of grant with-
out hearing to North Shore Bestg. Co.. for
new station in Salem, Mass.; WBBM, i-
cago, retired to closed files applic. CP
change trans., etc.; WLTH, Brooklyn,
granted auth. remain silent pending action
on applic. move to new site, and during
actual move if applic. is granted.

SEPTEMBER 8

MISCELLANEOUS — NEW, United
Theatres, San Juan, P. R., granted ex-
tension to file obposition for reopening case
re applic. Enrique Abarca, additional

AUGUST 31 TO SEPTEMBER 15, INCLUSIVE

SEPTEMBER 12

WMFO, Decatur, Ala.—Granted vol. as-
Eignment license to Tennessee Valley Bestg.
2+

Modification of li to i power
to 250 watts granted WABI, Bangor. Me.;
WJTN, Jamestown, N, Y.; WMAS,
Springfleld, Mass. ; WGAL, Laneaster, Pa.;
WMPC, Lapeer. Mich.; WJAC, Johns-
Pa.; WWSW, Pittsburgh; WRAK,
Pa.; WCMI, Ashland, Ky.;
WOMI, Owensboro. Ky.; WHLS. Port
Huron, Mich.; WFTC, Kinston, N. C.;
KALB, Alexandria, La.; WJBY, Gadsden,
Ala.; WJHL, Johnson City, Tenn.; KRIC,
Beaumont, Texas; WOPI Bristol, Tenn.;
KFVS, Cape Girardeau, Mo.; WRJN, Ra-
cine. Wis.; WGL. Fort Wayne, Ind. and
KAST, Astoria, Ore.

WIS, Columbia. S, C.—Denied rehearing
appiic. satellite station.

‘WFBR, Baltimore—Denied petition to ac-

t and for rehearing re ap-

town,
Williamsport,

days to 8-28-39; WLEU, Erie. Pa.. peti-
tion intervene Presque Isle Bestg. Co. ap-
plic. withdraw; WTNJ, Trenton, N, J.,
granted petition to amend applic. re hours,
and hearing continued, both to be heard
together, opposition and motion to strike
filed by WCAM and WCAP overruled:
NEW, Moody Bible Institute Radio Station,
Chicago., motion amend applic. referred to
oral arguments; NEW, Las Vegas Bestg.
Co., Las Vegas, Nevada, denied continu-
ance hearing Nevada Bestg. Co.; KSO,
Des Moines, granted intervention applic.
Gazette Co., Cedar Rapids; KMA, Shen-
andoah, Ia., granted intervention WSBT
applic.; WBRC, Birmingham, gran in-
tervention and enlargement of issues in
WSBT _applic.; WDBJ., Roanoke, Va.,
same; KVOD, Denver, granted interven-
tion KABC applic.; WMCA, New York.
petition postbonement WPG argument
withdrawn; NEW, Las Vegas Bestg. Co.,
Las Vegas, Nev., granted continuance hear-
ing to 10-17-39 and granted order take de-
positions ; NEW, Cascade Bestg. Co., Ever-
ett, Wash., referr: to Commission en
banc all parties seeking to argue motion
to amend applic. to 1430 ke 500 w unl,
time extended; WSPR, Springfield, Mass..
granted amendment to change name to
WSPR Inec., directive antenna, increase to
500 w unl.; Thomas J. Watson, Endicott,
N. Y., overruled motion withhold further
consideration applic. WMFF to change as-
signment; NEW, Lackawanna Bestg. Co.,
Scranton, Pa., granted order take deposi-
tions; NEW, 8t. Lawrence Bestg. Corp..
Ogdensburg, N. Y., granted motion amend
applic. to 1370 ke 250 w unl.; NEW, En-
rique Abarca Sanfeliz, San Juan, P, R,
granted continuance argument on petition
reopen hearing in re applicant and United
Theatres.

cept d
plic. satellite station, denied 7-13-39.

SFPTEMBER 13

NEW, Lawrence J. Heller, Washington—
Denied CP 1310 ke 100-250 w unl, with
synchronous station.

WLAW, Lawrence. Mass.—Denied CP in-
crease hours to LS n Francisco, di-
rectional N.

WNEL, San Juan, P. R.—Granted re-
newal. .

NEW, Catawba Valley Bestg. Co., Hick-
ory, N, C.—Granted CP 1870 ke 100-2560
w _unl,

WCOYV, Capital Bestg. Co., Montgomery.
Ala.—Granted mod. license to unl., 100 w.

SEPTEMBER 14

NEW, Southern Ore. Bestg. Co., Grants
Pass, Ore.—Granted CP 1310 kc 100 w unl.

MISCELLANEOUS — WMC, Memphis,
WTAR, Norfolk, granted extensions temp.
auth. 5 kw N; WCOU, Lewiston, Me.,
granted license increase D to 250 w;
WDGY, Minneapolis, denied extension
temp. auth. oberate evenings.

SEPTEMBER 15

MISCELLANEQUS — W L B Z, Bangor,
Me., granted intervention WABI applic.;
WBRC, Birmingham, granted enlargement
issues in KMAC case; WDBJ, Roanoke,
same; WHJIB, Greensburg, Pa., granted
intervention WROL case; NEW, Wm. F.
Huffman. Wisconsin Rapids, granted mo-
tion allow amendment applic. to 1310 ke
WMAL, Washington, granted auth. with.
draw petitions intervene KSD, KXOK,
K cases; KMAC, San Antonio. denied
without prejudice with leave to flle amended
petition to intervene WSBT, KABC cases;
WTMJ, Milwaukee, granted intervention
Brooklyn, granted

WROL case; WCNW,
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THIS REVOLVING CONTROL DESK is a feture of the KGER, Long
Beach, Cal., new remote studios in Los Angeles, which is moved about

on casters to permit the best possible view into either of the two large

studios. The conduit of the panel wires is used as a pivot point and no
flexible wires or cables are in sight, according to Jay Tapp, KGER tech-

nical director, who designed the desk and new control room, with assis-
tance of Ron Oakley, Frank Ottoboni and Loree Anderson. Appearance is

that of a desk with no visible connection with the speech bays, which are
located about six feet back of the operator, he pointed out. The revolving
ical Tech-Lab mixers, complete monitoring, audition and
talkback facilities for operation of two studios simultaneously, remotes
or transcriptions. Weston volume instruments were used with Strom-
berg-Carlson switches and Western Electric relays, lighting system and
microphone. Almost entirely of metal, the desk is a combination of
aluminum grey steel, satin chromium, and black Western Electric mi-
carta, with lumiline tubes furnishing illumination for the control panel,

desk has ve

1939

request take depositions;

.U, Reading, granted intervention
WHDH case; WCBS, Springfield, Il;
granted dismissal without prejudice applic.
change freq., increase power; WHLH,
Boston, granted motion take depositions re
applic. increase power and time,

supplemental
WE

Proposed Decisions . . .

SEPTEMBER 13

W9XAA, Chicago—Denied renewal li-
cense international station and dismisred
without prejudice applic. Radio Service
Corp. of Utah for consent to assign
W9XAA from Chicago Federation of Lator-
to_it.

NEW, Bureau of Education, Los Anxe-
les—Denied CP 1420 ke 100 w D,

KOY, Phoenix, Ariz.—Granted mod. li-
cense to 550 ke, 1 kw.

Applications . . .
SEPTEMBER 1
‘]NGAN, Portland, Me.—Mod. license to’

nl.

KMBC, Kansas City—CP increase to §
kw N & D.

NEW, J. D. Falvey, Ottumwa, la—CP
1210 ke 100 w unl.

NEW, Stephenson, Edge & Korsmeyer,
Jacksonville. IIL.—CP 1370 kec 260 w unl.
WALR, Zanesville, 0.; WHDF. Calumet,
Mich.—Mod. licenses to 260 w N & D.
NVXC%E, Pittsburgh—CP increase to 5 kw
KTRH, Houston—CP change to 710 ke

10_kw,

WSPB, Sarasota, Fla—Mod. CP re s:u-
dio, trans. sites new station.

WBOW, Terre Haute, Ind.—Mod. re an-
tenna, trans.

KGFL, Roswell, N. M.—Mod. license re

hours,
KDON, Monterey, Cal—CP new trans.,
antenna, increase to 500 w 1 kw D, 1440

{5

WLOK, Lima, O.; KOME. Tulsa;
WBOW, Terre Haute, Ind.;: KGLO, Mason
City, Ia.—Mod. license to 250 w N & D.

SEPTEMBER 5
WELI, New Haven—License for new

ete.

NEW, WIBX Inc., Marshall, N. Y.<
CP 43400 ke 1 kw freg. modulation.

NEW, CBS, New York—CP television.

WCOL, Columbus—CP change to 1200 ke
250 w N & D,

WTSP, St. Petersburg, Fla.—Mod. CP
re antenna, trans., studio.

WEDC, Chicago—License increase power,

ete.

KFRU, Columbia, Mo.—CP change to
1872! ke 100-250 w unl., amended to 250 w
N D,

KGBX, Springfield, Mo.—~CP incresse to
k

5 kw.

KFEL, Denver—License for increased
Dower, etc.

KVOL. Lafayette, La.: KFDA, Amarillo,
Tex.—Mod. license to 250 w.

SEPTEMBER 7

WSAN-WCBA, Allentown, Pa.—Mod. lis
cense to 1 kw,

NEW, High Point, N. C.—CP_ amended
to_change name to High Point Bestg. Co.

NEW, Burlington Bestg. Co., Burling-
ton, N, C.—CP 1420 k¢ 100 w D.

WSAV, Savannah. Ga—Mod. CP new
station re antenna, trans., change name
to WSAV Inc.

WFLA, Tampa, Fla—Auth.
control to Tribune Co. -

NEW, Hunt Bestg. Assn., Greenville,

WMSD, Muscle

Tex.—~CP 940 ke 1 kw D.

KVWC, Vernon, Tex.:
Shoals City, Ala.; KGFF. Shawnee, Okla.;
KDLR, Devils Lake, N. D.: KGKY, Scotts-
bluff, Neb.—Mod. licenses to 260 w N & D.

SEPTEMBER 14

WVFW, Brooklyn—License for equip.
changes.

NEW, Paducah Bestg. Co.. Hopkinsville,
Ky—CP 1200 ke 250 w unl

WFMJ, Youngstown—License new sta-
tion,

WCKY, Cincinnati—Mod.
studio to Gibson Hotel.

KGKB, Tyler, Tex.—Mod. license to 250
w N & B . Paris, Tex., same;
KWJB, Globe, Ariz., same.

KVIC, Victoria, Tex.—Mod. CP new sta-
tion re antenna, trans., studio,

WJINO., W. Palm Beach, Fla.—License
new

equip.
KFH, Wichita—CP increase to 5 k&w
N & D, directional N,

transfer

license muve
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Network A ccounts

At} time EDSTunless otherwise indicated.

New Business

STANDARD BRANDS, New York
(Fleischmann’s yeast), on Oct, 2
starts / Love a Mystery, on 51 NBC-
Red stations, Mon. thru Iri. T:15-
7:30 pm. (IEST), with vepeat 8:15-
S:30 pan. (PST). Agency: J. Walter
Thompson Co., N. Y.

QUAKER OATS Co., Chicagoe. on
Sept. 25 resumes Girl Alone, on NBC

Red. Mon. thru Fri, 4-4:153 p.m.
{CST). Agency: Ruthrnuff & Ryan,
ne.,, N. X,

WILSHIRE OIIL Co., Los Angeles,
on Sept. 18 starts participation quiz
program, Pull Over Neighbor, on 15
*California_Doun Lee network stations
(KHJ KFRC KIEM KVCV KHSL
KQW KDON KTKC KVEC KPMC
KDB KFXM KVOE KGB KXO),
Monday, S-8:30 p.m. (PST). Agency:
Dan B. Miner Co., Los Angeles.

COLGATE-PALMOLIVE-PEET Co.,
Jersey City, N. J. (shaving cream). on
Oct. 8 starts Bill Stern on_43 NBC-
Blue stations, Sun.,, 9:45-10 p.m.
Agency: Benton & Bowles, Chicago.

LARUS & BROS. Co., Richmond, Va.
(Edgeworth tobaceo, Domino cigar-
ettes), on Nov. 14 starts 24 hockey
games on WAAB, and Colonial Net-
work. Agency: Warwick & Legler,
N. Y.

LUTHERAN LAYMEN'S LEAGUE,
St. Louix, on Uect. 29 resumes The
Lutheran Iour on 15 MDBS stations,
Sun., 1:30-2 p.m. (vepeat, on 14 MBS,
Don Lee and Oklahoma Networks.
4:30-5 pa.). Agency: Kelley, Stuhl-
man & Zahrndt, St. Louis.

*"WIHERELING STEEL Co., Wheeling,
W. Va.,, resumes Musical Steclmak-
ers Oct. 8§ on 44 MBS stations, Sun.,
5-5:30 p. m. (I8T). Placed divect.

ANXTON-FISHER TOBACCO Co.,
Louisville (Cwenty Grand), on Sept.
25 starts Bob Gurred's News on 3
CBS Pacific stations, Mon. thru IFri.,
D:45-6 p. m. Agency: McCann-Erick-
son, N. Y.

WARD BAKING Co., New York
Tip-Top Bread), on Oct. 5 starts Joe
enner’s 1'ip-Top Shotw on 30 NBC-

Blue stations, Thurs., 8:30-9 p. m.

Agency : Sherman K. Ellis, N, Y.

Wit. R. WARNER Co.,, New York,
{;ﬁlonn’s Liniment), on Qct, 14 starts

outh vs. Age on 104 NBC-Blue sta-
tions, Sat., 8:30-9 p. m. Agency: War-
wick & Legler, N. Y

GENERAL FOODS Corp., New York
(Grape Nuts), on Oct. 6 starts Kate
Smith on 77 CBS stations, Fri., 89
p. m. (reb. 12 midnight-1 a. m.) EST.
_Agency: Young & Rubicam, N, Y.

“The Crystal Speeialists Since 1923

SCIENTIFIC
LOW TEMPERATURE

CO-EFFICIENT CRYSTALS
Approved by FCC $ 4 o =

Two for §75.00

Supplied in Isolantite Air-Gap Hold-
ers in the 550-1500 Kc. band. Fre-
quency Drift guaranteed to be “less
than three cycles” per million cycles
per degree centigrade change in
temperature. Accuracy ‘“better”

than .01%. Order direct from-—

124 JACKSON AVENUE
University Park
HYATTSVILLE,

MARYLAND

End of Daylight Saving

DAYLIGHT Saving Time
ends Sept. 24, with networks
and stations preparing for
the usual revision of sched-
ules to conform to the shift.
For list of network program
time changes see page 80.

INTERNATIONAL SILVER Co,
Niagara IFalls, Ont., on Qct, 18 starts
Theatre of the -Lir on CBC network,
not including Quebec Province. Agen-
¢y : Young & Rubicam, Toronto.

CONSOLIDATED DRUG Co., Chi-
cago. on Qct. 13 starts for 52 weeks
on Texas State Network Mon. thru
Nat.. 7-8 &, m.. with production in
Fort Worth. Agency: Benson & Dahl
Chicago.

AMERICAN TOBACCO Co., New
York (Half & Half) on Oct. S ve-
sumex Ben Bernie & All the Lads on
55 CBS stations. Sumn.,, 5-5:30 p. m.
(EST). Agency: Young & Rubicam.
N, Y.

GENERAL MILILS., Minneapolis
(Bisquick), on Oct, 9 starts By Kath-
leen Norris on 30 CBS stations, Mon.
thru Fri.. 5-5:15 p. m. Agency : Knox-
Reeves, Minneapaolis.

PILLAMOOK COUNTY Creamery
Assn,, Tillamook. Orve.. (cheese), on
Sept. 28 resnmes Bennie Walker's Til-
lamaok Kitchen fov 13 weeks on 6
NEBC Pacific Red stations. Thars., 10-
10:15 PST. Agency: Dotsford, Con-
stantine & Gardner. Povtland. Ove.

Renewal Accounts

PET MILK SALES Corp.. 8t. Louis,
on Sept. 30 venews Saturday Night
Serenade on 33 CBS stations. Sat.,
0:45-10:15 p. m. Agency: Gardner
Adv. Co., St. Louis.

STANDARD OI1, Co. of California.
Qan Franecisco. on Sept. 14 resumed
Rtandard School of the Air on 13
NRC DPacific Blue stations. Thurs.
11-11:45 a. m. (PST). Agency: Mc-
Cann-Ervickson. San Francisco.

WESSON OIL & Snowdrift Sales
Corp.._San Francisco. on Sept. 25 re-
news Hawthorne House for 52 weeks
on 8 NBC Pacific Red stations. Mon.,
9:30-10 p. m. (PST). Agency: Fitz-
gerald Adv. Agency, New Orleans.

ANACIN Co.. Jersey City (headache
pills), on Sept. 25 renews Qur Gal.
Sunday on 31 CRS stations. Mon..
Tues.. Wed.. 12:45-1 p. m. (EST).
Agency: Blackett-Sample - Hummert,

AMERICAN HOME PRODUCTS
Corp.. New York {Edna Wallace Hop-
per cosmetics, Iill's Nose Drops). on
Sept. 25 renews The Romance of
Helen Trent on 30 CBS stations, Mon.
thrn Fri.. 12:30-12:45 p. m. (EST).
A';:og_c_\' : Blackett - Sample - Hummert,

KOLYNOS Co. New Faven. Conn.
(toothpaste), ou Sept. 25 renews Our
Qal. Sunday en 31 CBS stations.
Thurs. and Fri.. 12:451 p. m. Agen-
ey : Blackett-Sample-ITummert. N. Y.

AMERICAN TOBACCO Co.. New
York (Lucky Strike). on Oct. 4 re-
news for 13 weeks., Kay Kyser's Col-
lege of Musical Knowledge on S0
XBC-Red_stations. Wed., 10-11 p.m.
Ageney: Lord & Thomas, N. Y.

Network Changes

CONGRESS CIGAR Co., New York
(LaPalina cigars), on Sept. 30 adds
WAARB. Boston, to Ed Thorgersen's
Football News making a total of 21
MBS stations, Sat.,, 5:45-6 p. m.
{EST). Agency: Marschalk & Pratt,
N. Y.

BROADCASTING ¢ Broadcast Advertising
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QUAKER OATS Co., Chicago (Puffed
Wheat-Rice), on Oct. 7 replaces Dick
Tracy with Milton Berle's Stop Me if
You've Ieard This One on 63 NBC-
Red stations, Sat. 7-7:30 p.m. Agency:
Sherman K. Ellis, Chicago.

BROWN & WILLIAMSON TOBAC-
CO Co., Louisville (Avalon eigavettes),
on Sept. 27 shifts Avalon Time from
45 NBC-Red, Sat., 8:30-0 p.m. to 54
NBC-Red. Wed., 8:30-9 p.m. Agency :
Russell M. Seeds, Chicago.

BEUCLID CANDY Co., San Francisco
{candy), on Oct. 5 shifts Euclid Bal-
lot Bow on 3 CBS California stations
from Mon., S:43-9 p. m. to Thurs.
§$:15-8:30 p. m. (EST). Agency: Sid-
ney Garfinkel Adv.. San Francisco.

STANDARD BRANDS Inc. New
York (Tenderleaf tea), on Oct. 3
shifts One Man's Family on 57 NBC-
Red stations from Wed.. 8-8:30 p. m.
(EDST), to Thurs. 8-8:30 p. m.
(EST). with repeat Sun.. 9:30-10 p.
m. (PST). Agency: J. Walter Thomp-
son Co., N. Y.

PEPSODEXNT Co., Chicago (tooth-
paste), on Oct. 1 shifts Mr. District
Attorney from 53 NBC-Red. Tues..
10-10:30 p.m. te 30 NBC-Blue. Sun.,
7:30-8 p.m. Ageney: Lord & Thomas,
Chicago.

FELS & Co., Philadelphia (Naptha
soap), on Oct. 8§ shifts Hobby Lobby
from NBC to 51 CIS stations. Sun.,
5-5:30 p. m, (rcbroadeast, 11-11:30 p.
m. (EST). Ageney: Young & Rubi-
ecam, N, Y.

BELL & Co., Orangeburg, N. Y. (Bell-
Ans), on Sept. 3 added WHEK, Cleve-
land, and WNXNAC, DBoston, to Red
River Dave making a total of 4 MBS

stations, Mon. & Thurs.,, 8:15-8:20
am. Agency: Anderson, Davis &
Platte, N. Y.

LEWIS-HOWE Medicine Co., St

Louis (Tums) oun Sept. 27 will change
Quicksilver from a 13-minute to a halt-
hour weekly show on an unannounced
number of NBC-Blue stations. Agen-
ey: H. W, Kastor & Sous Adv, Co,,
Chieago.

AT WORK

Toniqht hundreds of ambitious

radiomen throughout the world
are devoting their spare time
to C.R.E.l. training . . . "to-
morrow" they will be equipped
to take advantage of the op-
portunities that await men with
modern technical training in
radio and television fields. Just
ask "any engineer" what he
thinks of this school and its
home-study courses — if then,
you want more information,
we'll be glad to send our free

illustrated catalog.

=p CAPITOL RADIO
ENGINEERING INSTITUTE

Dept. B-9, 3224 - t6th St., N. W, Wash,, D, C.

are manufactured for all fre-
gquencies from 20 Kec. to

30 Me.

Bliley Broadcast

Frequency Crystals are ap-
proved by the F. C. C. Pre-
cision manufacturing and
correctly designed holders
assure full dependability.

BLILEY ELECTRIC COMPANY

UNION STATION BUILDING

ERIE, PA.
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SILVER-TONGUED portrayers of gridiron action are these announcers
who met Sept. 13-14 in Philadelphia at the Atlantic Refiining-N. W.
Ayer football announcers training session. Front row, seated, are Dave
Bennett, WKBO; James Peterson, Ayer sports staff; Johnny Van Sant,
WSAN; Herman Reitzes, WDEL; Tom McMahon, WSYR- WFBL; Jack
Barry, KDKA-WWSW; Bailey Goss, WEEU; Claude Haring, KDKA-
WWSW; Marcus Bartlett, WSB; Bill Slater, Yankee Network. Back

row, Luther Voltz, WKAT; Add Penfield, WDNC; Dick West, WEST;
Woody Wolf, WCAE; Joe Handlan, WCHV Harry Schwartz, Temple

U.; Bill nghtower

WKAT Johnny Neblett WBNS; Wallace Orr,

Ayer account executive; Vie Diehm, WAZL; Harry Thomas, WBAX;
Dave Brandt, WGAL; Harold Miller, WORK Tom Manning, WTAM;
Paul Douglas, WCAU Lee Kirby, WBT Jlmmy Thompson, WFBL.

Les Quailey, Ayer sports director.

Complete Schedule of Atlantic Refining Football Games

THE complete schedule of Atlantic
Refining Co. football broadcasts,
subject to revision because of the
shift in Thanksgiving Day to Nov.
23, was announced Sept. 13 by N.
W. Ayer & Son, Atlantic agency
(see story on page 16). The sched-
ule follows:

SEPT.
Furman-Erskine, Greenville, 8. C,
WFBC.*
SEPT. 23

Florida-Stetson, Gainesville, Fla., WDBO,
w. . WRUF.*

Virginia-Hampton-Sydney, Charlottesville,
Va, WBTM, WCHV, WDBJ. WLVA,
WRVA, WSVA.

SEPT. 29
Duquesne-Illinois Wesleyan, Pittsburgh,
WSW.*

Temple-Georgetown, Philadelphia, WIP,*
SE 0

Bmﬁvn-R I. State, Providence, R. I,
wJI

wClrneme Tech-Wittenberg, Pittsburgh,
Colgate-N.Y.U., Hamilton, N. Y,, WESG,
&’IEBBII:‘ WGR, WGY, WHEC, WIBX,

Davidson-Duke, Davidson, N. C., WBT,
WBTM. WCHV, WDBJ WD NC WLVA,
WPTF, WRVA, SV,

F. & M.-Upsala, Lnncaster. Pa., WGAL.
gﬁ%(ysburg Bucknell, Gettysburg, Pa.,

Holy Cross-Manhattan, Worcester, Mass.,
WDRC, WEEI, WMAS, WORC, )
Lafayette-Ursinus, Easton, Pl.. WEST.
Marylund-Hampton-Sydney. College Park,
Md., WFBR, WIEJ, WSAL.
S. Carolina-Catholic U., Columbia, S. C.,

WFBC.
Texas-Florida, Austin, Tex., WDBO,
WJAX., WRUF.
Vlllanova-Muhlenberg. Philadelphia, Pa.,
KYW, SAN
OCT. 6

Dwuquesnswaynesburg, Pittsburgh,

}G‘ettvy;,uburz Albright, Gettysburg, Pa.,
Miami.-Wake Forestt Miami, Fla,
WEKAT.* N

Villanova-S. Carolina, Philadelphia, WIP.*

OCT.
Boston Univ.-F. & M., Boston, WGAL,
WORK.
Brown-Amherst, Providence, R. I,
WJIAR.
Cornell-Syracuse, Ithaca, N. Y., WESG,
WFB]';‘ WGR, WGY, WHEC, WIBX,

WN
Pa.,

Dickinson - Susquehanna, Carlisle,
Duke-Colgate, Durham, N. C., WBIG,

WKBO.

WBT, WBTM, WCHV, WDBJ, WDNC.
WLVA WPTF, WRVA. WSVA,
Florida-Miss. Gainesville, Fla.,

State,
WDBO, WIAX, WRUF.*
Furman-Georgia, Greenville, S. C.,
WFBC.
Holy Cross-L.S.U,, Boston, Mass., WDRC,
WEEI, WMAS, WORC.
eryl-nd-Wesbern Md..
WFBR, WJEJ. WSA
Muhlenberg-Sprmgﬁeld Allentown,
WSAN.

Baltimore,

Pa.,
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Notre Dame-Georgia Tech., South Bend,
Ind., WRDW, WSB, WTOC.

Ohio State-Missouri, Columbus, WBNS,
WTAM,
Pennsylvania - Lafayette, Philadelphia,

WCAU, WEST, WGBI, WHP, WKOK,

WPG.

Penn State-Bucknell, State College, Pa.,
WWSW,

Pittsburgh-West Va., Pittsburgh, WCAE,
WFBG, WLEU, WTBO.

Temple Carnegie Tech., Philadelphia,
KDKA, WIP,

Ursinus-Delaware, Collegeville. Pa.,
WDEL.

Yale - Columbia, New Haven, Conn.,
WHN, WNAC, WPRO, WTAG, WTIC,
OCT. 12
Buston College-Florida, Boston, WEEIL

OCT. 14
Bucknell - Albright, Lewisburg, Pa.,
WEEU.
Case-Carnegie Tech., Cleveland, WWSW,
Colgate-Brown, Hamilton, N. Y., WESG,
WHEC, WIBX, WJAR., WNBF,

Delaware - Dickinson, Newark, Del.,

WDEL.
&

WG
Georgm-Holy Cross, Athens, Ga., WDRC,
AS. WORC.

WEEI,

Tech.-Howard, Ga.,
Pa.,
Pa.,

-Lebanon Valley, Lancaster, Pa.,

Atlanta,

Gettysburg-Drex el Gettysburg,
WORK.

Lufnyeue Muhlenberg, Easton,
WEST, WSAN.

Ohio Stat e Northwestern. Columbus,
Ohio, WBNS, AM.

lg’enn Stlt&Lehlgh State Cullege, Pa.,

Pittsburgh - Duke, Pittsburgh, WBIG,
WBT, WCAE, WDBJ WDNC, WFBC,
WFBG, WLEU WPTF, WRVA WTBO.

Syracuse-Georgetown, 'Syracuse, N. Y.,
WFBL, WGY.

Tampa-Miami, Tampa, Fla.,, WKAT.*

Temple - Texas Christian, Philadelphia,
WIP.

Texas A, & M -Villanova, College Sta-
tion, Tex.,

Virginia- Maryland. Charlottesville, Va.,
WBTM, WCHV, WFBR, WJEJ, WLVA
WSAL, WSVA.

Yule-Pennsylvania, New Haven, WATR,
WBRK, WCAU, WEAN, WFEA, WGBI,
WHAI, WHP, WICC, WKOK, WLLH,
WLNH, WNAC. WNBH, WNLC. WOR.
WPG. WSAR, WSPR, WTAG, WTIC.

OCT. 19
Clemson-South Carolina, Columbia, S. C.,
WFBC

20
Fla., WKAT.*

OCT. 21

Albright-Moravian, Reading, Pa.,, WEEU.

ostnn CollegeJl‘emple, Boston, Mass,,
WEEI,

Brown- Holy Cross,
WDRC, WMAS, WORC,

Cornell-Penn _ State, Ithlca N. Y.,
KDKA, WESG, WGR, WHEC WIBX
WNBF, WSYR.

g%iwar&Lebanon Valley, Newark, Del..

Durham, N. C., WBIG,
WFBL, WGY,

OCT.
Miami-Rollins, Miami,

Prov:dence. R. I,
RO.

Duke-Syracuse,
WBT, WDBJ, WDNC,
WPTF, WRVA,

1939

Flonda-Tnmpl. Gainesville, Fla., WDBO,
WJAX, WRUF.*
Georgia Tech, - Vanderbilt, Atlanta,

WRDW, WSB. WTOC.

Minnesota - Ohioc State, Minneapolis.
WBNS .
N.Y.U. - Carnegie Tech.,, New York,
WWSW
P.M.C.-F. & M., Chester, Pa., WGA.

Pittsburgh-Duquesne, Pittsburgh, WCAE
, WLEU, WTBO,
Ursinus-Muhlenberg, Collegeville, Pa.,
WSAN
V.M.I.-Virginia, Lexington, Va., WBTM,
WCHV, WLVA, WSVA.
& Jefl..Dickinson, Washington.
Pa., WKBO.
Yale-Army, New Haven, Conn., WATR,
WBRK, WCAU, WEAN, WEST, WFBR,

WSAL,” WSAR, WSPR, WTAG. WTIC.
OCT. 2

Duquesne - Texas Tec¢ h ., Pittsburgh,
WWSW.*

Miami-Catholic U., Miami, Fla.,, WKAT.*
South Carohna-West Virginia, Orange-

burg, 8. C,
Templ&Bucknell Philadelphin. WIP.
28

Albrlght-Upsal-, Rendmg. Pa., WEEU.
gﬁlxieme Tech.,-Notre Dame, Plttsburgh.

Delaware - Hampden - Sydney, Newark,
Del., WDEL.

Duke - Wake Forest, Durham, N. C.,
WDNC.

Fordham-Pittsburgh, New York, N. Y.,
WCAE, WFBG, WLEU, WTBO.

Georgia_Tech.-Auburn, Atlantl WRDW,
WSB, WTOC.

Holy Cross-Colxlte. Worcester, Mass,,
WDRC, WEEI, WMAS, WORC, WPRO.,

Lafayette Gettysburg. Easton, Pa,
WEST, WO

Msryl-nd-Flonda College Park, Md.,
WDBO WFBR, WJAX, WJEJ, WRUF,

Michigan - Yale, Ann Arbor, Mich,
WATR, WBRK, WEAN, WFEA,
WICC, WLLH, WLNH, WNAC, WNBH.

WNLC, WOR, WSAR, WSPR, WTAG.
WTIC.

Muhlenberg-F. & M., Allentown, Pa.,
WGAL, WSAN.

Ohio State-Cornell, Columbus, WBNS,
WESG, WGR. WHEC, WIBX, WNBF,
WSYR, WTAM.

Pennsylvania - North Carolina, Philadel-

phia. WBT. WCAU, WGBI, WHP, WKOK,
WPG, WPTF.
Roanvke-Dickinson, Salem, Va., WKBO.
Syracuse-Penn State, Syracuse, N. Y.,
WFBL, WGY, WWSW.
Villanova-Arkansas, Philadelphia, WIP.
Wash. & Lee-V.P.1., Lynchburg, Va.,
WBTM. WCHV, WDBJ, WLVA, WRVA,

WSVA
NOV. 3
Miami-Texas Tech., Miami, Fla., WKAT.*

NOV. 4

Albright-West Chester, Reading. Pa.,

Boston College-Auburn, Boston, Mass.,
WEEI

Brown-Tufts, Providence, R. 1., WJAR.
Cornell-Columbm Ithaca, N, Y,, WESG.
WGR, WHEC, WIBX, WNBF, WSYR.
Detrolt-Vllhnovn, Detront Kyw,

Dickinson-Wash. College, Carlisle, Pa..
KBO.
Duquesne-Marquette, Pittsburgh, WWSW.

F. & M.-Clarkson, Lancaster, Pa.,, WGAL.

Georgia  Tech.-Duke, Atlanta, WBIG.
WBT, WDNC, WPTF, WRDW, WEB,
wWTOC.

Gettysburg-Muhlenberg, Gettysburg, Pa.,
WORK, WSA
Holy Crost-Providence. ‘Worcester, Mass.,
WDRC, WMAS, WORC,
N,Y.U.-Lafayette, New York. WEST.
Ohio State-Indiana, Columbus, WBNS,

WTAM.

Pennsylvania-Navy, Philadelphia, WCAU,”
WFBR, WGBI, WHP, WJEJ, WKOK,
WPG, WSAL.

Penn State-Maryland, State College, Pa.,
KDKA.,

Randolph-Macon-Delaware, Ashland, Va,,

w.

South Carolina-Florida, Columbia, S, (.,
B RUF

WDBO, WIAX, W
Syracuse-Michigan State, Sy racuse B
WFBL,

WGY.

Temple-Pittsburgh, Philadelphia, WCAEY
WFBG, WIP WLEU, TBO.

Vlrgmia-Ch:cago. Charlottesville. Va.,
WBTM, WCHV, WDBJ, WLVA, WRV4,
WSVA

Yale-Dartmouth, New Haven, WATR,
WBRK, WEAN, WFEA, WHAI WICC,
WLLH, WLNH. WNAC, WNBH, WNLC,
WOR, WSAR, WSPR, WTAG, WTIC,

NOV. 10
Miami-Drake, Miami, WKAT.
Wash. & Lee-Virginia, Lexington, V.,
WBTM, WCHV, WLVA, WSVA.

NOV. 11

Auburn-Villanova, Birmingham,
Chi;;go-Ohlo State, Chicago,
TA

Clemson Wake Forest, Clemson, S. (.,

B
CornelI-Co]gate. Ithaca, N. Y., WESG,«
WGR. WGY, WHEC, WIBX, WNBF,
WSYR.
Delaware-P.M.C., Newark. Del., WILM.*
Dickinson-Albright, Carlisle, Pa., WEEI1J,
KBO.
rida -Georgia.
WRI

Flu.,
WDBO WIAX,
& M. -Gettysburg, Ln ncaster, Pu.,
WGAL WORK.
Georgetown -Maryland, Washington, ,
WFBR, WIEJ, WSAL.

KYw,
WBNS,

Jacksonville,

Georgia Tech. - Kentucky, Atlante,
WRDW, WSB, WTOC.

Holy Cross - Temple, Worcester, Mass.,
WDRC, WEEI, WIP, WMAS, WORP
WPRO.

Lafayette-Rutgers, Easton, Pa., WEST.

l;ehixh Muhlenberg, Bethlehem, Ps.,
w

N. Car. State-Duquesne, Raleigh, N. C.,
WWSW.

Pennsylvania - Penn State, Philadelphis,
KDKA, WCAU, WGBI, WHP, WKOL,
WPG.

Pittsburgh - Carnegie Tech.. Pittsburgh,
WCAE. WFBG, WLEU, WTBO.

V.M.IL - uke Lexington, Vu, WBT,
WDBJ, WDNC, WPTF, WRV.
Yale - Brown, New anen, "WATR,

WBRK, WEAN, WFEA, WHAI, WICC,
WLLH, WLNH, WNAC, WNBH, WNLC,
WOR, WSAR, WSPR, WTAG, WTIC.

NOV. 18

Alabama - Georgia Tech.,
WRDW, WSB, WTOC.

Birmingham,

BROADCASTING ¢ Broadcast Advertising
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Boston College-Boston U,, Boston, WEEL
Brown-Connecticut U., Providence, R. I.,

WJIAR.,

Duke-N. Carolina, Durham, N. C,
WBIG, WBT, WDBJ, WDNC, WPTF.
WRVA.

F. & M.-Albright, Lancaster, Pa., WEEU.
WGAL.

Furman-N. Car. State, Greenville, 8. C.,
WFBC.

Gettysburg - Ursinus, Gettysburg, Pa.,
WORK

Holy Cross-Carnegie Tech., Worcester.
Mass., KDKA. WDRC, WMAS, WORC,
Lafayette-Wash. & Jefferson, Easton. Pa.,

WEST.

Lehigh-Delaware, Bethlehem. Pa., WDEL.

Miami - Florida, Miami, Fla., WDBO.
WJAX, WKAT. WRUF.*

Muhlenberg - Bucknell, Allentown, Pa.,
WSAN.

Ohio State - Illinois, Columbus. WBNS,
WTAM.

Pennsylvania-M ic h i g a n, Philadelphia,
WCAU, WGBI, WHP, WKOK, WPG.

Pittsburgh-Nebraska, Pittsburgh, WCAE,
WFBG, WLEU, WTBO.

Syracuse - Colgate, Syracuse, WESG,
WFBL, WGR, WGY, WHEC. WIBX,
WNBF,

Temple-Villanova, Philadelphia, WIP.

Virginia - V. P. 1., Charlottesville, Va,.
WBTM, WCHV, WLVA, WSVA,
M.I1. - Maryland, Norfolk, WFBR,

WJEJ, WSAL.

Western Maryland-Dickinson. Westmin-
ster, Md., WKBO.

Yale - Princeton, New Haven, WATR,
WBRK, WEAN, WFEA, WHAI, WICC,
WLLH, WLNH., WNAC, WNBH. WNLC,
R, WSAR, WSPR. WTAG. WTIC.

NOV. 23

F. & M.-Ursinus, Allentown, Pa.. WGAL.

Gettysburg-Dickinson, Gettysburg, Pa.,
WKBO. WORK.

Maryland-Syracuse, College Park, Md.,
WFBR, WGY, WJEJ, WSAL. WSYR.

NOV. 25
Albright-Lebanon Valley, Hershey, Pa.,

Boston College - Kansas State, Boston.
WEEL

Carncgie Tech. - Duquesne, Pittsburgh.
KDKA.

Delaware-Washington College.
Del., WDEL.

Florida-Georgia Tech.. Gainesville, Fla.,
WDBO, WJAX, WRDW, WRUF, WSB,
WTOC.

Lehigh-Lafayette, Bethlehem, Pa.. WEST.

‘?ianhnttan-Villanovn, New York, N. Y.,

W

Mlchigan-Ohio State, Ann Arbor, Mich.,
WBNS, WTAM.

Ibgch. State-Temple, East Lansing, Mich.,
w

Newark,

Muhlenberg - Moravian, Allentown, Pa..
WSAN.
Pennsylvania- Cornell, Philadelphia,
WCAU. WESG, WFBL, f R.
P, WIBX, WKOK, WNBF,
WOR, WPG, WWSW.
Penn State-Pittsburgh, State College, Pa.,
WCAE. WFBG, WLEU. WTBO.
South Carolina-Miami, Columbia. S. C..
WFBC, WKAT.

NOV. 30

Auburn-Florida, Auburn. Ala.. WDBO,
WJAX, WRUF.
Brown-Rutgers, Providence, R. 1., WJAR.

DEC. 1
Miami-N. Car, State, Miami, WKAT,*

DEC. 2

Boston  College - Holy Cross. Boston,
WDRC. WEEI. WMAS. WORC. WPRO.
« Dutyuesne-Detroit, Pittsburgh, WWSW.

Gevrgia Tech.-Georgia. Atlanta, WBT,
WEBC, WJAX. WPTF, WRDW, WSB,
WTOC.

Muhienberg - Albright, Pa,,
WEEU, WSAN.

Muryland-Wash & Lece. Baltimore,
\WBTM. WCHV, WDBJ. WFBR, WJEJ.
WLVA, WRVA, WSAL. WSVA.

DEC. 8
Miami-Georgia, Miami, WKAT.*
DEC. 30

Gevrgia T ec h, - California.
WRDW, WSB, WTOC.

Allentown,

Atlanta,
* Night Game,

New General Mills Serial

GENERAL MILLS. Minneapolis, has
arvanged for the new serinl By Kath-
leen Norris, recently tested on KYW,
iladelphia. to fill the first half of the
5 30 p. m. period five times weekly
on CBS&, starting Oct. 9. Second sec-
tion of the half-lour program for Bis-
aquick will he Caroline’s (folden Stove.

which will bhe shifted from NBC.
Kuox Reeves. Minneapolis, is  the
geney,

SUNBURNED noses and stiff
necks were the order of the day for
Announcers Fred Joiner, of WHKC,
Columbus (left), and Francis Pet-
tay, of WHK-WCLE, Cleveland, as
they described the National Air
Races held recently in Cleveland.

On the Top

WHEN workmen started tak-
ing down KDKA's 718-foot
antenna tower Sept. 8, pre-
Earatory to moving it piece
y piece from the present lo-
cation at Saxonburg to its
new site near Allison Park,
just outside Pittsburgh, Dave
Garroway climbed to the top
of the tower to tell the story
of the removal of the first
bolt. While up in the clouds,
Garroway also interviewed
one of the riggers on the job
and rode down on the first
section lowered to the ground,
describing his sensations and
the scenery as he descended
to earth. During the broad-
cast Garroway and other men
on the tower were photo-
graphed at work, by use of a
camera attached to a tele-
scope.

Fidler’s Latitude

PROCTER & GAMBLE Co., Cin-
cinnati (Drene), which resumed
sponsorship of Jimmie Fidler on
61 CBS stations, Tuesday., T7:15-
7:30 p. m, (EDST), with West
Coast repeat, 7:15-7:30 p, m.
(PST), has granted the Hollywood
film commentator more freedom in
choice of wmaterial used on his
weekly program. At a recent con-
ference with sponsor executives,
Fidler asked for wider latitude in
the broadcast of film gossip. Cen-
sorship restrictions imposed some
months ago have been removed, but
his sponsor cautioned him to keep
within diseretionary bounds on all
items concerning film personalities.
Fidler’s current contract has been
extended another two years, with
the next option date set as June
30, 1940. Contract calls for pro-
gressive salary increases, with
summer layoff of from six to eight
weeks. Present salary is reported
as $3,000 weekly.

P & G ‘Jewish Homemaker’

I'ROCTER & GAMRLE Co.. Cincin-
nati, on Sept. 11 and 12 started a
thrice weekly qguarter-hour program
titled T'he Jewish Homemaker Speaks
ot WBNX., New York. for Ivory soap.
and on WEVD, New York. for Crisco.
At the end of the first three-week peri-
od, the products promoted will shift
stations, and again at the end_of six
weeks, Program features Abe Lyman
interviewing customers in Bronx. Man-
hattan and Brooklyn department
stores. Interviews are recorded at
stores for later broadeast. Cowmpton
Adv.. New York. is the agency.
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AFM Board to Meet

RADIO was not discussed at the
last meeting of the executive coun-
cil of the American Federation of
Musicians, according to AFM head-
quarters, where the sessions were
described as being confined to
routine business of the union. Next
meeting of the AFM executive
board will be held the latter part
of October, following the conclu-
sion of the AFL convention in
Cleveland, beginning Oct. 2 and
lasting for two weeks. At this next
board meeting, which it is hoped
the union’s president, Joseph N.
Weber, ill for several months, will
be well enough to attend, radio will
be a major topic of discussion, with
special attention given to terms
for renewing the contracts with the
network affiliate stations, which ex-
pire next January.

Walter E. Wood

WALTER E. WOOD, 58, traffic su-
perintendent of RCA Communica-
tions Inc., died Sept. 14 at his home
in Dumont, N, J., after a nine
month illness. Mr. Wood, a World
War veteran and lieutenant com-
mander in the U, S. Naval Reserve,
started his career at 17 as a tele-
grapher for the British Postoffice,
later coming to the United States
and entering the service of Mar-
coni’'s Wireless Telegraph Co. and
RCA, During the war he was as-
signed to the Naval Radio Station
at Belmar, N. J. He became RCAC
traffic superintendent in 1937, He is
survived by his wife and two sons.

WHEN YOU

GBS
WATL » W

ATL

MTA

SEHR;S &

MEW YOREK

IT 1S a known fact that
Georgia is an ideal test mar-
ket. Sales results will prove
that there's no guess work
when you use the Georgia
Broadcasting System to reach
125,940 radio homes in three
choice markets, That's why a
test over Georgia's only net-
work is a Jow cost analysis for
a national campaign!

Evening Hour Authority
Of WDGY Is Withdrawn

EXTENSION of special temporary
authority to WDGY, Minneapolis,
to operate evenings from Sept. 15
to Oct. 14 was denied Sept. 13 by
Commissioner Frederick I. Thomp-
son, in charge of FCC routine
broadcast actions during Septem-
ber. The action brought to an end
the authorization for the station’s
temporary unlimited operation
originally granted by Commissioner
George H. Payne on June 15, and
which has been extended on a
month-to-month basis since that
date. Under the temporary author-
ity WDGY operated fulltime on the
1180 ke. channel, on which KEX,
Portland, and KOB, Albuquerque,
are the dominant stations under
regular authorization.

At the time of Commissioner
Payne’s original grant, made over
the adverse recommendations of
FCC engineers and attorneys, it
was stated in informed quarters
the procedure might lead to a pos-
sible breakdown of allocation fun-
damentals in broadcasting [BROAD-
CASTING, July 1]. Particular signifi-
cance was accorded the action at
that time because of the projected
reallocations under the new rules
and regulations in accord with the
terms of the so-called Havana
Treaty.

APPLICATION to remove main stu-
dios from Covington, Ky., across the
Ohio River was filed with the FCC

Sept. 13 by WCKY. L. B. Wilson,
president and general manager. as-

serted the plan was to retain present
studios in Covington as aunxiliaries.
Additional space has heen leased iun
the Gibson Hotel, Cincinunti, for three

new stodios and offices.

BL o WGPC

ALBANY

e

AYER, INC.
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Radio Tops Media
In Youth Survey

Magazine Finds Broadcasts
Far Above Competitors

RADIO received 69.3% of the votes
for the kind of advertising influenc-
ing children most in the second an-
nual survey on “Youth” conducted
recently by Young America among
3,000 junior high school students in
nine States. Magazine advertising
in this question received 17.5%, and
newspaper advertising 13.2% of
the total votes.

To the question, “How many dif-
ferent radio programs do you listen
to each week?” the answers showed
an average of 16 per week, while
99.4% replied yes to the query, “Do
you have a radio in your home?”

Favorite radio program was
Gang Busters, with Chase & San-
born Hour, Lux Radio Theatre,
Jell-O program and Lone Ranger
following in that order. Jack Ben-
ny jumped from third position last
year to first in this year’s poll of
favorite radio stars, with Fanny
Brice, Charlie McCarthy and Eddie
Cantor next.

Identifying the Product

Although 80% of the students
questioned said they listened to ra-
dio commenrcials as well as to the
main part of the program, an aver-
age of only 66%, or 14% less than
the total who listened to commer-
cials, could name the products ad-
vertised by five favorite stars of
the previous year.

According to Young America, the
figures, nevertheless, “tend to jus-
tify the value of radio advertising
and the faith which advertisers
have in the radio as an advertising
medium.” When taken separately,
Jack Benny was correctly connect-
ed with the product by 88%,
Charlie MeCarthy by 69.2%, Eddie
Cantor by 62%, Kred Allen by
57.3% and Kate Smith by 52.4%.

GE Completes Plans

GENERAL ELECTRIC Co., Cleve-
land (Incandescent Lamp Divi-
sion), which on Sept. 17 resumes
the Hour of Charm program on
NBC-Red, has signed John Ander-
son, dramatic critic of The New
York Journal & American, as m.c.
Mr. Anderson will handle a new
feature of the program, “Woman
of the Week”, which will present
leading feminine celebrities as
guest stars. Joint agncies handling
the account are BBDO and Foster
& Davies, Cleveland.

Oakite Returns

OAKITE PRODUCTS, New York,
on Sept. 13 started its fall radio
campaign for Oakite cleanser using
twice-weekly quarter-hour partici-
pations on the Women's Club of the
Air on WCAU, Philadelphia. On
Sept. 25, the company will start
weekly })articipation on the Flirst
National Foods program heard
daily on the Yankee Network. Cal-
kins & Holden, New York, is the
agency.

PROGRAM service maintained by
WOR, Newark, known as the Radio
Quality Group Service, on Oct. 1 will
change its name to WOR Program
Service, which the station feels is a
name more distinetly allied with
broadcasting.
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FIRST printing of the newly-ga
lations and Standards Applicabl

one cover,

juantities of two or more.

‘Broadcasting” Publishes Second Printing of

Book of FCC Rules, Regulations and Standards

romulgated FCC Rules and Regu-
e to Standard Broadcast Stations,
published by BROADCASTING and available for the first time under

¥IBS been exhausted, and BROADCASTING has published
a second revised printing. The 72-page book contains (1) the
Rules Governing Standard Broadcast Stations; (2) Standards of
Good Engineering Practice, with charts and graphs; (8) General
Rules and Regulations pertaining to all classes of service, and
(4) Rules of Practice and Procedure. Copies are obtainable from
BROADCASTING at 60 cents each, postpaid, or 50 cents each in

Radio Libel Case
(Continued from Page 16)

ernment’s consent and that they
are the freest medium of commu-
nication in the country, determin-
ing their own policies, printing as
they desire, and having protection
under the Constitution. Radio, on
the other hand, must have a Gov-
ernment license, renewed from time
to time under the public interest
mandate, and governmentally regu-
lated in other ways.

All of these considerations, the
court said, “cause the newspaper
analogy to utterly fail, and no con-
sideration of public policy could in
any sense cause a broadcaster to
be punished by a rule of absolute
liability such as that invoked by
the court below. If, as has been
suggested, the imposition of such
liability on newspapers was origi-
nally desirable as a matter of pub-
lic policy because of the frequency
of defamatory publications, and be-
cause no other means of discourag-
ing the practice was available,
these reasons do not exist in the
case of radio broadcasting. Radio
defamations have been infrequent,
and Governmental regulation af-
fords a potent check.”

Open Door to Fraud

To inflict the rule of absolute lia-
bility, the court held, would serve
no useful purpose. “It would not
only place an unreasonably heavy
burden upon the industry, but
would open the door to frauds and
perjuries as gross as could be prac-
ticed in actions of slander and
which could never be practiced suc-
cessfully against a newspaper pub-
lication for libel. In situations like
the present case, for instance, the
broadcasting company might just
as easily be the vietim of a con-
spiracy to defame, participated in
by the hotel and the speaker. Such
conspiracies to defame might wreck
the strongest broadcasting com-
pany and might become a wide-
spread evil. Here lies the strength
of the newspaper, for its printed
word cannot be distorted or fab-
ricated.”

The suggestion that absolute lia-
bility should be imposed because
the network could protect itself by
indemnifying bond, the court said,
“is the weakest of all arguments,
and begs the question.” “It is in-
deed a new theory that a substan-
tive rule of law should be based
upon the possibilities of an indem-
nifying bond to save an innocent
person from loss. * * * It is incon-
ceivable that any bonding company
would place at a reasonable figure
a bond to indemnify a broadcaster
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WMCA Denies Charge
(Continued from Page 14)

“Desirous of protecting its news
sources in the interest of competi-
tive reporting,” he added, “WMCA
made no effort to correct the er-
roneous impressions of its coverage
which were rumored.”

Newspaper Comment

The New York Times, in an edi-
torial headed “Broadcaster in
Trouble”, on Sept. 14 pointed out
that the station appears to have
only itself to blame for publishing
an advertisement which was “in
error”,

“The FCC’s action thus far,” the
editorial continued, “should at the
very least be a healthy lesson in
advertising restraint. But the way
in which the Commission now pro-
ceeds to deal with this matter con-
cerns not merely the station di-
rectly involved but the whole radio
industry. Apparently the company
involved can only clear itself of the
charge of intercepting and decod-
ing ‘secret orders’ by pleading
guilty to misleading advertising.
But if the Commission takes dis-
ciplinary action, it is not merely
the Commission itself but the gen-
eral public that will have to be
convinced that this action is just.
In any case, revocation of a license
for a single offense of this sort
seems an excessive punishment
which could only have the effect of
intimidating broadcasters and in-
dicating the presence in the hands
of the FCC of inordinate powers
of censorship.”

OLSON RUG Co., Chicago, is broad-
casting for eight weeks, three times a
week, Oddities With Joe Bier, on
WOR, Newark. Agency is Presba,
Fellers & Presba, Chicago.

against absolute liability, and
against the revocation of its license
by the Federal authorities, as a re-
sult of an act which it did not per-
form, inspire nor control.”

Before announcing the judgment,
reversing the lower court, Chief
Justice Kephart said a rule unal-
terably imposing liability without
fault on the broadcasting company
under any circumstances “is mani-
festly unjust, unfair and contrary
to every principle of morals. A fair
aspect of the harm to the persons
injured must be considered as well
as the circumstances under which
the incident occurred. An essential
consideration in formulating a rule
is the grave possibility of pyra-
miding damages as well as estab-
lishing eriminal responsibility if
defamatory broadcasting is treated
as libel.”

Late Personal Notes
i ]

PERCY L. DEUTSCH, president of
World Broadeasting System, has left
the New York hospital where he has
been confined for several weeks. and
is taking a short vacation before je-
turning to his desk.

FRANK R. RAND, CBS public rea-
tions director in Chicago, on Sept. L1
was put in charge of both network
and local CBS press activities in Chi-
cago. IFormerly local publicity was -1i-
rected by Hal Burnett, with Mr. Raad
handling national matter, but with the
recent resignation of Mr. Burnett, the
local office was abolished. Under Mr.
Rand are Chuck Logan, Bob Hartman,
Beatrice Ferbend, Robert J. Morard.
Lavinnia S. Schwartz heads the edu-
cational staff, temporarily contained in
the public relations division, Louis
Ruppel, CBS public relations director.
New York, is to arrive in Chicago soon
to complete the reorganization.

J. ALLEN BROWN, commercial man-
ager of WHMA, Anniston, Ala. kas
been named sales and production maun-
ager of the new KXOX, Sweetwater,
Tex., which is to open about Nov. 1.

ALBERT ). SNOOK. formerly in the
sales department of KOMA, Oklahoma
City, was anointed sales represenra-
tive_of WJJD, Chicago, Sept. 11 by
H. P. Sherman, sales manager.

NORMAN WINTER, former prodic-
tion manager of WRC-WWMAL, Wash-
ington, and previously radio direcror
of Dundes & Frank, New York, on
Sept. 18 joins Weill & Wilkins, N-w
York, as account executive.

WILLIAM GARTLAND, forme:ly
salesman for Star Radio, New York,
on Sept. 27 joins the sales staff of
NBC Thesaurus.

HOWARD O. PETERSON. promo-
tion manager of WOW, Omaha, is
participating in the University of
Omaha Adult Education Course as in-
structor in “Commercial Radio”.

ROBERT INGHANM, sports annouc-
er of WTOL, Toledo, is the father of
a boy born Aug. 28.

ARCH SHAWD, recently appoinred
manager of WTOL, Toledo, has been
elected executive vice-president.

BOB COWDEN, formerly of NILC,
San Francisco, has joined WDRC,
Hartford, as a copywriter. Jack Zai-
man, former newspaperman, has joired
WDRC as publicity director and
sports commentator.

FLORENCE BALLOUT_ has been
promoted to program director of
WICC, Bridgeport, Conn. Valeria l.o-
mas has_been named librarian, and
Dorothy Whitehead and Ruth Smelter
have joined the office staff.

RUSS LAMB, of KFJZ, Fort Worth,
has been named chief announcer of
the station, and John Hughes. Guw
Corley and John Farris have joined
the KFJZ announcing staff. John Hop-
kins has left KFJZ to join the Texas
State Network as announcer and news
commentator.

ELMER BAUGHMAN, formerly of
WCKY, Cincinnati, and Dan Riss,
formerly of WRUF, Gainesville, Fla...
on Sept. 23 join the announcing staff
of WFAA, Dallas.

JACQUES RENARD, Hollywood niu-
sic divector, has been signed for 1he
NBC Tip Top Show with Joe Penner,
which starts Oct. 5 under sponsorship
of Ward Baking Co. Jim Bannon is
to announce the series.

LEITH STEVENS, CBS New Ycrk
music conductor, has been signed Zor
the Big Town series, sponsored by
Lever Bros.. when the weekly progrim
featuring Edward Robinson ve-
sumes Sept. 19 on that network.

WARREN GREENWOOD, progrim
director of WHAI, Greenfield. Mass.,
is the father of a boy born Sept. 3.

GLENN TAYLOR, announcer of
WJJID, Chicago, is the father of a
girl born early in September.
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”ERE ARE THE RESULTS OF

Our 7 Additional Market Survey:

During the week of March 22, 1939, A Coincidental Survey was conducted by Ross Federal Research
Corporation, and the Alberta Burke Research Company, for WLW in 13 markets.

Due, probably, to the wide distribution of the facts revealed in this Survey, and the resultant publicity,
there developed a tendency on the part of advertisers and agencies to "'peg’” WLW as a 13-market
station only!

We, therefore, contracted with the Ross Federal Research Corporation to conduct an identical type
Survey, for one week (7 days), from 8:30 A. M. to 10:30 P. M., in the following 7 additional markets.
At the time we announced the new survey we also promised to ‘‘make available all of the facts about all
of the markets, regardless of what those facts may be''. Brief summary is as follows:

WLW % OF STATISE‘XI% OF
cmes AUDIENCE AUDIENCE
Anderson, Indiana. . . .................. L 70.8 1.0
Huntington, West Virginia. . .. ..................... 50.2 26.1
Ironton, Ohio and Ashland, Kentucky............... 54.1 32.6
Marion, Indiana. .. .. ... .. 55.0 10.9
Marion, Ohio. .. . .o iiiiiiiiiiiiiiiiiiiaaa 48.8 21.3
Portsmouth, Ohio. .........ooviveni ... 47.6 44.2 -~
Zanesville, Ohio. . ... viveiiii i 45.2 28.5 )

Unfortunately space does not permit us to show the breakdown on each individual station. However, a
breakdown is being prepared, showing the Analysis of individual station popularity by hourly periods
in these 7 markets, and when completed it will be mailed to our regular list.

In addition, combined Analyses of the entire 159,299 Call Coincidental Survey in all 20 markets will
be ready to release shortly. If you have not received the original **13 Market Study", and would like a
copy complete with a study of the 7 recently surveyed markets, please direct your request to Trans-
american Broadcasting and Television Corporation, or

WLW

HE NATION'S STATION

See the Crosley Building at the New York World's Fair
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FROM the ‘experience of WEBR in Balti-
more you can get a better understanding
of how your station can benefit by going
RCA All The Way.

RCA 5-D Transmitter Selected!
'With ad eye to e¢conomy of operation as well
as to high fidelity transmlssnon,WFBR chose
the RCA type 5-D, 5000-Watt Transmltter
Noteworthy features of this transmitter in-
clude the use of RCA air-cooled tubes to
-eliminate need of water cooling equipment
... high efficiency circuit which greatly re-
duces power consumption and lowers tube
expenses ...and low audio distortion.

RCA Customn-builds Speech Input System
2o WFBR Specifications!

The ﬂexlblllty of the service RCA offers sta-
tions is well illustrated by the Speech Input

Use RCA tubpes i your station...

9

New York: Chicago

1270 Sixth Avenue 589 E. lllmols Street 530 Citizens & Southern Bank Bldg.

Progressive Station Installs RCA 5-D Transmister and

Custom-Built RCA Speech Inpist System!

New Master Consrol Room: at WFBR

System which RCA designed to meet WFBR's

needs. It consists of control room equipment

for each of three studios, master control
room desk and racks for pre-setting and
switching the outputs of the four studios, re-
mote lines and incoming networks to four
‘outgoing channels. RCA microphones, turn-
tables and loudspeakers are used exclusively.

The service RCA rendered WFBR is avail-
able to your station. It will be to your
advantage, too, to go “RCA All The Way.”

for quiet, reliable performance

Atlanta: Dallas:
Santa Fe Bldg.

New Studio Control Room

San Fraacisco:
170 Ninth Street

Bl oaatad? Sucrmenit |

RCA Manufacturmg Co., Inc., Camden, N. J. * A Service of the Radio Corporation of America

Hollywood:
1016 N. Sycamore Avenue

4
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