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lands as distant as New Zealand, Zanzibar, and

“los Republicas de Sudamerica” . .

Seriously, this mail-pull feature of WHO is one of
the really remarkable things about our big, clear-
channel station. The average day runs from 1600
to 4000 letters. Ordinarily, Iowa will furnish about
half. The other half will include sizeable represen-
tation from states as far away as New York, Penn-
sylvania, Virginia, Florida—from California, Wash-
ington and Oregon. And there’ll be a very liberal
sprinkling from outside the U. S.

If you'd like to see the proof of WHO’s unmatch-
able mail-pull, we’ll gladly send you typical mail-

analyses, for numerous types of programs, and for

various times of day and night. As a matter of fact,
WHO can supply you with an amazing amount Jf
factual data, on almost every detail of our audience

and its habits, preferences, and productiveness.

“Are you saving . « . Receiving several thousand letters every day,

them furrin stamps?”’ we're just bound to know our people. Would you

like an introduction?

In this strange day of complex living, it is worthy
of note that many people are interested in stamps,
who have no yen whatsoever for philately. At
least a great many advertisers on WHO seem very

proud indeed when their WHO mail-pull includes Yo
+ for IOWA PLUS! +

letters (and often box-tops, etc.) from strange

DES MOINES . ., 50,000 WATTS
J. O. MALAND, MANAGER
FREE & PETERS, INC., Representatives
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EARLY MORNING %/48/% /
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KLZ’s Early Risers’ Club, conducted
by Walter L. Hakanson, physical di-
rector of Denver's Y. M. C. A, is
a popular KLZ early morning feature.

THE POWER TO DO THINGS FOR ADVERTISERS

®KLZ jumps out of bed at six in the morning, eyes wide open and with
a vigor that shows no sign of sluggishness.

Take the 6 a. m. KLZ show that pulled more than 1,600 pieces of
mail in two days! Take the three-month KLZ mail count. 39% of the
total mail response came from programs aired before 8:45 a m.! It is
difficult to imagine any time commanding a greater listener attention
than these early morning hours over KLZ.

Who starts spinning dials so early? A goodly part of the 623
urbanites in KLZ’s regular day-time listening area begin their da¥
KLZ's Early Risers’ Club exercises and KLZ’s breakfast time tunes.
Then there are 829,000 rural folk in this section who get up with the
chickens. KLZ has educated these folk to start their day off by fol-
lowing its market reports, weather forecasts and direct-from-the-stock-
yards broadcasts . . . and to breakfast to KLZ's early morning melodies.

By specific program planning for its rural listeners, KLZ has turned
the 6:00-6:45 a. m. time into a farm block to sell merchandise. This
three-quarter hour period is recommended—and available—to sponsors
who want to see rural sales swell in the Denver-Rocky Mouutain area.
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.. not “Way Down Upon the Swanee
River,” but in populous, prosperous New
England . . . where 7% of the country’s
population lives . . . where savings banks
have 18% of the U. S. deposits . . . where
8% of all U. S. retail sales are made.

The “Sold Folks at Home” are people
in the Colonial Network’s 18-local-station,
home influence areas, where your sales
messages register and get response. When

it’s a question of getting the MOST for

your money in New England sales promo-
tion for 1940 . . . The Colonial Network

is the most logical answer.

WAAB
WEAN

WICC

WLIH

WSAR
WSPR
WLBZ
WFEA
WNBH

Boston

Providence
J Bridgeport
} New Haven

jLowell
| Lawrence
Fall River

Springfield
Bangor

Manchester
New Bedford

WTHT
WATR
WBRK
WNLC
WILNH
WRDO
WHAI

WCOU{
WSYB

Hartford
Waterbury
Pittsfield
NewLondon
Laconia
Augusta
Greenfield

Lewiston
Auburn

Rutland

T'he Colonial Network

MASSACHUSETTS
EDWARD PETRY & CO., INC. National Sales Representative

21 BROOKLINE AVENUE

BOSTON

second class matter March 14, 1933, at the Post Office at Washington, D. C., under act of March 3, 1879.
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You bet your iife DON LEE’S time is worth shouting about. In the first place—IT’S GUARANTEED!

When you place your advertising message on Don Lee’s 31 stations, your good time is protected—and
when I say GOOD TIME I mean just that. We know-it’s good because Don Lee has a hat full of surveys to
prove it. For instance, get a load of these fignres . . . a survey taken at 9:00 p.m. showed News on KHJ
leading with 379, of the audience, KNX with music polled 20.9%, and KFI with Carefree Carnival showed
23.62%. Another survey taken at 8:00 p.m. showed KHJ with 35.4% bucking KNX with Amoes and Andy
at 36.6%, and KFI with Fred Waring at 16%,. Another poll at 9:30 p.m. gave KH] 24.79, with Fu Manchu
against KNX with baseball at 23.7%,, and music on KFI at 22.6%,. Admittedly DON LEE dominates the
outlying sections of the Pacific Coast, but these figures show what happens in the nation’s third largest
city! And does Don Lee’s Guaranteed Time pay dividends? Just ask the dealers; they know that Don Lee

brings action at the cash registers.

1076 W. 7th St., Los Angeles, Calif.
Thomas S. Lee, Pres.

LEWIS ALLEN WEISS, Vice-Pres. and Gen. Mgr.

Affiliated with Mutual...Represented by Blair

MUTUAL BROADCASTING SYSTEM
'THE NATION'S GREATEST REGIONAL NETWORK

www americanradiohistorv com
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Wste. free coverage of all New England

THE Columbia New England
Network consists of nine CBS

stations; /ndividually covering

the nine major New England

markets; collectively covering

New England. That is what we

mean by ‘“‘waste-free coverage’’.

Nine stations—at nine-station

AN

cost, doing 2// the job.

il
111/

—

Y
A
/7

ZZ

COLUMBIA NEW ENGLAND NETWORK
A division of the Columbia Broadcasting System. Sales Offices: 182 Tremont Street— Boston, New
York, Chicago, Philadelphia, Detroit, St. Louis, Charlotte, N. C., Los Angeles, San Francisco
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KECA with its new spot on
the dial, with new programs,
both local and national, with
an ever increasing audience,

With the present low rates
still in effect,

You'd better sign today with
KECA.

In 1940 the NBC Blue Ne
work station in Los Angeles
will claim more and more of
the audience.

TWME BILLION DOLLAR - A
SOUTHERN CALFORNIN ;

With 50,000 ‘watts of far
reaching power,

With NBC Red Network pro-
grams and local commercials
. . . the greatest line up in
KFI's history,

With the southland's leading
station topping all popularity
surveys,

KFl is DOMINANT in this
‘buy-minded try-minded"’
third major market.

YOUR CHOICE OF TWO LOS ANGELES NBC STATIONS TO FIT YOUR BUDGET

640

Owned and Operated by

borte © Cridlomy. ne.

LOS ANGELES, CALIFORNIA

NBC BLUE NETWORK

5000 watts day
1000 watts night

NBC RED NETWORK
50,000 watts

clear channel

FREE & PETERS, Inc. EDWARD PETRY & CO.

KECA National Sales Representative KFl National Sales Representative
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AND MILLIONS THANK RADIO!

HE MAGIC SEASON is with us again. The jingle

of bells and the bright eyes of children... the gaily
colored lights and the soft scent of pine—Christmas
is coming! The same old wonderful Christmas—yet
one so different from a few years ago, so gloriously
different—thanks to the miracle of radio!

Through NBC, radio today joins you with millions
of others in far-away places for Christmas celebra-
tion. As you sit by the warmth of your fireside, radio
speeds you on invisible wings to the President’s side
as he lights the Great Tree of the nation...to the

beautiful ceremonies and inspiring music in famous
churches...to the court of a monarch sending Yule-
tide greetings to hisfar-flung empire...tostill another
distant land where you’ll hear a choir from Rome
sing beloved Christmas Carols and age-old hymns.

Yes, radio fas changed Christmas. It has lent new
meaning to the joyous Bells of Bethlehem...helping
them to ring in more hearts...banishing loneliness,
doubt and fear...enriching more lives with the spirit
expressed by Tiny Tim,

“God bless us. every one! Merry Christmas!”

NATIONAL BROADCASTING COMPANY

The World’s Greatest Broadcasting System

A Radio Corporation of America Service

www americanradiohistorv com
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GULF OF
ST. LAWRENCE

NEW BRUNSWICK

ATLANTIC

NQVA
SCOTIA

A REGION WHERE OVER A
MILLION CANADIANS SPEND
$151,613,000 YEARLY
THROUGH RETAILERS

and the

CBC NETWORK

Dominates This Market

THE FACILITIES of the CBC make radio in Canada
an organized medium which not only links up Canada from
sea to sea but, through strategically located key stations and
regional networks, provides intensive coverage of each prov-
ince in the Dominion.

In the Maritimes, for instance, over a million Canadians
contribute to Canada’s prosperity by producing goods worth
$195,732,173 each year, and by spending $151,613,000 annu-
ally with retailers. There are nearly 100,000 Radio Homes in
this wealthy region. CBC, through its 50,000-Watt Station
CBA, and regional network, reaches over 809, of these homes.

This outstanding percentage is typical of CBC coverage
from coast to coast and is increasingly important because a
consistent record of the finest radio entertainment has built
up a CBC audience unequalled anywhere outside Canada
for its goodwill and loyalty.

CANADIAN BROADCASTING CORPORATION

1 Hayter St.,, Toronto - COMMERCIAL DEPARTMENT - 1231 St. Catherine St. W., Montreal

www americanradiohietorv com
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MIGHTY

oaks from WBT’s acorns grow

You’d have thought those acorns were nuggets. The rush came not
only from the Carolinas, but from as far away as Wisconsin and Iowa.
The Mayor of Darlington, S. C., speaking on a WBT farm broadcast,
casually mentioned that he had some thousand acorns lying in his
orchards and if anybody cared to nurse a live Carolina oak, WBT
would be glad to send the means whereby. Unaware that he had
started an avalanche, he went on to the main subject of his talk,

the delightful town of Darlington, in the state of South Carolina.

WBT’s live oaks grow all over the country now. In Canada, too.
A week after the broadcast, came a letter postmarked Saskatchewan
(1,830 miles from WBT). Its writer said that where she lived there
wasn’t an oak tree for miles around. She owed her radio much, she
wrote, but she never dreamed it would be the means of bringing real
Carolina live-oaks to her door—for nothing! By the time WBT rushed

off her trees-to-be, the Mayor’s acorns were completely exhausted.

In such broadcasts WBT serves its listeners. It serves its clients, too,
by planting the seed of their sales messages in minds made willing by
just such brilliant radio as WBT creates each day. Sales grow, on

WBT. Any Radio Sales office will help your sales too.

GHARLOTTE, N. C. - 50,000 WATTS

Owned and operated by the Columbia Broadcasting System.
Represented by Radio Sales: New York, Chicago, Detroit,
St. Louis. Charlotte, N. C., Los Angeles, San Francisco

www americanradiohietorv com
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50000 WATTS

AT 820 on THE DIAL
SELLING A

52 214.269 000
MARKET

BASIC CBS OUTLET
NATIONALLY REPRESENTED BY EDWARD PETRY & CO.
OWNED AND OPERATED BY

@he Conritr-Zonvnal THE LouiSvILLE TIMES
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sowest...gy GBS

DAYTIME CPN
COAST COVEFAGE

Reprinted from
September, 19

ntere’ Ink Morked Explarsiians,
yright—Printers’ Ink Monthly

Per Copite Reledl Sales

The ‘Coast’ is America’s #l1 per capita market.

Sell it ALL with the ‘Coast’s’ leading network!

HE spectacular long-range coverage of
Tlhe Columbia Pacific Network richly
matches the West’s vast and far-above-
average buying power; delivers all this
wealthy market—at the lowest cost per

thousand families.

PRIMARY COVERAGE -BY DAY:
100% of the West’s seven major metropoli-
tan markets and over 85% of the profitable
thut hard-to-cover) towns and rural arcas
—where 2,637,207 families annually spend
$3,495,000,000 at retail cvery year.

COLUMBIA

A DIVISION OF THE

/)

COLUMBIA BROADCASTING SYSTEM

fi

AND BY NIGHT: 100% of the West’s seven
major metropolitan markets plus over
97% of the towns and rural areas where
2,800,433 families,who spend $3,741,000,000
at retail every year, regularly listen to the

Columbia Pacific Network.

PRIME RECEPTION—On the Columbia
Pacific Network vou are superlatively
hracketed between the top-notch programs
of radio’s greatest advertisers. They use the
Columbia Pacific Network so that they,

too, can sell all the West — economically!

/.
,igngnwonK

Palace Hotel, San Francisco — Columbia Square, Los Angeles. Represented by Radio

Sales: New York + Chicago + Detroit < St.Louis + Charlotte, North Carolina

www americanradiohistorv com
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CHICAGO
180 N. Michigan Ave.
Franklin 6373

Page 12 ¢ December 15, 1939

Lomr Garerny

Joma Fraa

FREE & PETERS is proud to announce that
Lewis H. Avery, one of the most outstanding men
in the radio industry, is joining our organization.

For the past six years Lew Avery has been Di-
rector of Sales for WGR-WKBW, Buffalo. During
1937 and 1938 he was Chairman of the Sales Mana-
gers’ Division of the National Association of Broad-
casters. With such experience, it goes without saying
that Lew Avery will be a tremendous addition to the
resources of all our agency and advertising friends
who have spot-broadcasting problems of any kind.

He will be available in dur Chicago Office, on
and after January 2, 1940.

Pataona !

EXCLUSIVE
REPRESENTATIVES:
WGR-WKBW . . . . . . BUFFALOD
WwWCKY 50 o 5 oo CINCINNAT!
woC . . . . . DAVENPORY
WHO . . . . . . DES MDINES ~
woAY . . . . . . .. FARGO
wWowo-wGL . . . . . FY. WAYNE
KMB8C . . . . . . KANSAS CITY
WAVE . . . . « . . LOUISVILLE
WTCN . . MINNEAPOLIS-ST. PAUL
wMBO . . . . . . . PEQRIA
KS$D . . . . . . . . ST. LOUIS
WFBL . . . .« . . . SYRACUSE
. SOUTHEAST . . .

WCSC . . « CHARLESTON
WIS . . . . . . .. COLUMBIA
WPTF . . . . . . .« . RALEIGH @
wDpBS . . . . . .. ROANOKE
. SOUTHWEST . . .

KGKO . . . FT. WORTH.DALLAS
Koma . . . . OKLAHOMA CITYy
KTUL . . . . . - TULSA
. PACIFIC COAST . . .

KECA . . . . . . LOS ANGELES
KOIN-KALE . . . . . PORTLAND
KSFO.KROW . . SAN FRANCISCO
KVIE . . . . . SEATTLE.-TACOMA

FREE & PETERS., Inc.

(and FREE, JOHNS & FIELD, INC.)

Picueer Radic Station Representatives

www.americanradiohistorv.com

NEW YORK DETROIT SAN FRANCISCO
247 Park Ave. New Center Bldg.  One Eleven Sutter
Plaza s-4131 Trinity 2-8444 Sutter 4353

LOS ANGELES
650 S. Grand Ave.
Vandike 0569

ATLANTA
617 Walton Bldg.
Jackson 1678

BROADCASTING ¢ Broadcast Advertising
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BROADCASTING

Broadcast Advertising

Yol. 17. No. 12

WASHINGTON. D. C.,, DECEMBER 15. 1939

$3.00 A YEAR—13c A COPY

Cox Purchases WSB. Slated For CBS

By

SOL TAISHOFF

Gets 40% of WAGA; FCC Grants Speedy Approval to
Record Transfer; WAGA May Become Red Outlet

IN ONE of radio’s biggest transactions, former Gov. James
M. Cox of Ohio on Dec. 12 acquired control of WSB, Atlanta
50,000-watter, along with a 40¢% interest in its sister NBC
station, WAGA, Atlanta regional, with the FCC’s approval.

Now an important link in NBC’s Red network, WSB is ex-
pected to shift to CBS as soon as contract adjustments can be
made. WAGA will not be purchased dutright by the Cox in-

terests, and may eventually
fall in the lap of the Atlanta
Constitution, competitor of
the Atlanta Journal, which
Gov. Cox acquired in the
transaction.

The former Ohio Governor
and 1920 Democratic nominee
for President, whose running
mate was Franklin D. Roose-
velt, bought 705t of the common
stock of the Journal Co.. including
WSB and its minority intevest in
WAGA, for $1,826,125, along with
all of the preferred stock fov an-
other $117,560 in an all-cash deal.

Speed Records Broken

No specific price was placed on
the station, though the application
approved by the FCC showed an
investment in WSB of $362,5649.91,
and a replacement value of $286,-
507.90. It is presunted one of these
figures constituted the basis of
FCC approval of the transfer of
the clear channel outlet. The price
on 409 of WAGA was stipulated
at $40,000.

So far as known, all existing
speed records were broken by the
FCC in approving the transaction.
The application for transfer was
filed Dec. 8, announced Dee. 11 in
the routine releases and approved
Dec. 12, The contract carvied a
clause under which the all-cash
sale would be void nnless acted on
by Dec. 29, which is said to ac-
count for the celerity in FCC ac-
tion.

While the FCC was not apprised
of it officially, the Cox transaction
is reported to have included pur-
chase also of the Hearst-owned
Atlanta Georgian for $1,000,000.
Should Gov. Cox acquire the re-
maining 30% of the outstanding
common stock of the Atlanta Jour-
nal Co., at the established price of
$450 per share, it is estimated he
will have invested upwards of $3,-

500,000 in entering the Atlanta
newspaper-radio field. It is report-
ed the Georgian will be discontin-
ued and that Clark Howell, pub-
lisher of the Constitution, probably
participated in this transaction.

Gov. Cox already is the owner of
WIOD, Miami regional, and the
Miami Daily News; WHIO, Day-
ton, and the Dayfon Daily News,
and the two Springfield, O., dailies
—the News and Sun. WIOD is an
NBC outlet, but WHIO, originally
on NBC, joined CBS two years ago.

The switch of WSB to CBS is
understood to be under active ne-
gotiation, though some question has
arisen about the present NBC con-
tract with the station. The dura-
tion of the contract with NBC was
said to be for seven years, having
been extended only six months ago.
Gov. Cox, however, it was said,
would insist upon the shift. The
present CBS outlet is WGST, re-
gional operated under lease from
Georgia Institute of Technology by
a group headed by Sam Pickard.
CBS vice-president and counscllor,
WSB is the only clear channel sta-
tion in its area. Of the other clear
channel stations in the Old South.
WSM, Nashville. is on NBC; WBT,
Charlotte, is CBS-owned. and
WWL, New is a CBS
affiliate.

No Personnel Changes

Orleans,

It is understood Gov. Cox plans
to maintain the existing personnel
of WSB, for the time being.

WAGA, on NBC-Blue, is owned
by the Liberty Broadcasting Corp.,
but is managed by the Atlanta
Jowrnal. Lambdin Kay, veteran
broadcaster, is manager of both
stations. The Jowrnal owns 40G¢ of
the common stock and about an
equivalent amount of the preferred,
with Norman K. Winston, New
York realtor and associate of Arde
Bulova, watch manufacturer and

BROADCASTING ¢ Broadcast Advertising

Enters Atlanta Field

JAMES M. COX

station owner, holding approxi-
mately 60% of the common stock,
and about the same of preferred.
Harold A. Lafount, former Radio
Commissioner and Bulova radio ex-
ecutive, holds a qualifying share.
An option, however, was held by
the Journal Co. for acquisition of
additional stock, but its disposition
is still under negotiation.

Gov. Cox. it was learned, has ad-
vised the FCC it is not his inten-
tion to opervate two stations in At-
lanta. Thus, it appears certain that
WAGA will be disposed of to other
intervests. The Constitution, headed
by Mv. Howell, has been seeking an
Atlanta station. and conceivably
will wind up with WAGA's owner-
ship or control, or perhaps the 40%e
minority now held by Gov. Cox.
Based upon the present outlook,
WAGA is certain to remain an
NBC outlet, and if the WSB af-
filiation is shifted to CBS swiftly,
it is likely to succeed the bigger
station as the Red outlet.

The financial statement of WSB
filed with the FCC indicated cur-
rent earnings of somewhat more
than $150,000. On that basis, it is
estimated the station could logical-
Iy be expected to have a valuation

of $1,500,000, if separately ac-
quired, particularly since it is a
clear channel outlet, operating on
the favorable 740 ke. channel. The
fact that no “going concern” or
goodwill value was placed either
on the station or on the newspaper
accounts for the figures submitted
to the FCC. The WBS financial re-
port showed that for the year from
November 1938 to November 1939.
the station had gross receipts of
$397,389.70. Gross disbursements
were $245,071.18. The net, there-
fore, was $152,318.52.

One of the Largest

The ali-time record station trans-
ter transaction was CBS’s acquisi-
tion in 1936 of KNX, Los Angeles.
for approximately $1,250,000. One
or two other clear channel sales
have been around the $1,000,000
mark, including WMAQ, Chicago.
purchased by NBC, and NBC’s
purchase of WENR, half-time Chi-
cago clear channel outlet, for some
$600,000.

The entire Atlanta transaction
was consummated for the Cox-
Journal interests through William
Smith Davis, of Davis & Thompson
Inc., Cleveland newspaper brokers.
It is reported their commission on
the Journal transaction, including
the stations, is approximately $75,-
000. The transaction has been un-
dey negotiation for some two years.
Horace L. Lohnes, Washington at-
torney for the Cox interests, and
Ben S. Fisher, WSB-WAGA at-
torney, represented the radio as-
pects of the Journal Co. affairs.
John A. Brice, vice-president and
general manager and a minority
stockholder in the Journal Co. and
Gov. Cox himself handled the ne-
wotiations, Mervin B. France, of
Atlanta, on Dec. 6 received in es-
crow the cash of approximately $1.-
944,000 involved.

Gov. Cox acquired, in the Jour-
nal Co. sale, 4,058 of 5,750 shaves
of the common stock at $450 per
share, or an aggregate of $1,826.-
125, representing approximately
704 of the outstanding common
stock. He agreed to purchase the
balance of the stock at the same
figure. He paid $117,560 for all of
the preferred stock. The voting
common stock was purched from
only 10 of the 30 stockholders.

The purchase was primarily from
the Gray family, which for more

(Continued on page 82)
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Industry Awaits Next Move by AFM

IRNA Revival Urged;
Convention Call
Is Suggested

FEELING that nothing short of
Government intervention can stave
off a strike, unless union musicians
completely reverse their stand, the
broadcasting industry is awaiting
the next move of the American
Federation of Musicians which has
already served notice that its mem-
bers will be called out of all net-
works and stations Jan. 17 when
current contracts expire.

While Independent Radio Net-
work Affiliates, which carried the
initial burden of attempting to
negotiate a settlement with AFM,
is practically dormant, a move to
revive it has been launched within
the industry by responsible broad-
casters. A suggestion by Mark
Ethridge, vice-president and gen-
eral manager of the Louisville
Courier-Journal and Times, operat-
ing WHAS, that a business conven-
tion be called if affiliates are ready
to act one way or the other, is be-
ing seriously discussed within the
industry.

No Federal Action

Though the plight of the broad-
casting industry has been brought
to the attention of the Department
of Justice, there has been no indi-
cation as yet of any intervention
by it. Samuel R. Rosenbaum, chair-
man of IRNA, informally discussed
the situation with Government at-
torneys Nov. 29, particularly in the
light of the recent statement by
Assistant Attorney General Thur-
man Arnold, regarding labor prac-
tices [BROADCASTING, Dec. 1]. Be-
cause of the failure of network
affiliated stations to lend support to
IRNA, that organization has since
refrained from further contacts
either with the Department or with
AFM.

Meanwhile, Mr. Rosenbaum ad-
vised affiliated stations Dec. 6 the
only development since the collapse
of negotiations with AFM last
month was an intimation by AFM
officers that unless they get a
proposition from the industry in
the next few days, AFM will notify
networks that after Jan. 17 every
musician who plays on a network
must be paid not only by the sta-
tion at which he performs but also
by every other station which broad-
casts the music. This was vigor-
ously denied, however, at AFM
headquarters.

While AFM President Joseph N.
Weber was ill at home and could
not be reached for comment, a
spokesinan at AFM headquarters,
in denying the Rosenbaum observa-
tion, said the situation has not
changed and AFM is awaiting
“whatever proposals the broad-
casters care to make”. It was em-
phasized the union itself will origi-
nate “no more suggestions” for an
agreement with radio following
withdrawal of its previously sub-
mitted plan coincident with the
breaking off of negotiations with
the IRNA Executive Committee
[BROADCASTING, Dec. 1]. AFM had
asked an additional $1,500,000 per
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year, amounting roughly to a 50%
increase in present expenditures
for musicians by network affiliates
as well as a flat $60,000 per year
increase for each network key.

Asked for details as to what the
union expects to do about transerip-
tions and phonograph records, to
which stations might turn for
music if no satisfactory solution is
reached and if the AFM enforces
its threat to stop its members from
working for the affiliate stations
locally or on network programs,
the AFM spokesman replied the
matter had not yet been discussed
by its International Board but
would be handled when it arose
[see story on page 81].

Ethridge’s Views

Along with his letter to affiliates
Dec. 6, Mr. Rosenbaum dispatched
a letter written by Mr. Ethridge
dealing with the musicians situa-
tion. Mr. Ethridge was largely re-
sponsible for the formation of
IRNA two years ago, which
handled as its first task the com-
pletion of existing employment con-
tracts with AFM. The letter was
written by Mr. Ethridge to J.
Harold Ryan, vice-president of
WS8PD, Toledo, and an NAB di-
rector. Having participated in the
discussions with the AFM board
as a member of the IRNA execu-
tive committee, Mr. Ethridge ob-
served that anyone who holds out
the hope that the industry’s differ-
ences with the musicians union can
be settled on a local basis “is in-
dulging in an unreality”. He added
it could not be accomplished even in
case of a strike, in his opinion.

Pointing out that only 70 affili-
ates had actually joined the reor-
ganized IRNA, Mr. Ethridge said
replies to questionnaires were
unanimous in instructing IRNA’s
executive committee to negotiate no
arrangement that contemplated the
expenditure of more money. The
situation today, he said, seems to
be up to individual affiliates in the
sense that they must determine
whether they want a strike or
want a deal.

He pointed out that a strike

CONTEST BY GRUEN
Watch Firm Offering Prizes
—————For Ad ldeas ———

ADVERTISING student sending
in the best suggestions for a radio
program, a magazine advertise-
ment or a poster to Gruen Watch
Co., Cincinnati, will win a $500
scholarship in a copy contest to
run through Jan. 15, 1940. Second
prize will be a $250 scholarship
and ten additional prizes of Gruen
“Very-Thin” watches will be given.

The jury selecting the winner in-
cludes: Clay Morgan, assistant to
the president of NBC; Myron Ev-
erts, president, Retail Jewelers’
Assn.; Don Hobart, director of re-
search, Curtis Publishing Co.; Roy
Dickinson, president, Printers’ Ink;
Howard Scott, poster artist, and
Stanford Briggs and John J. Mc-
Carthy, vice-presidents of McCann-
Erickson, New York, Gruen agency.

would mean shutting off network
service and possible sympathy
strikes by other union groups.
Transcriptions and phonograph
records would be shut off by AFM
to whatever extent it is able.
House bands and remotes would be
cut off. Music for stations probably
would come from records and
transcriptions already available
and from whatever non-union or
amateur source it could be culled.
Declaring that the alternative is to
make a deal upon some terms, Mr.
Ethridge said it may be that this
will be impossible in the long run
because the union “will insist upon
an unreasonable attitude such as it
now maintains”.

Three Courses of Action

IRNA can deal for affiliates only
if the stations want it, Mr. Eth-
ridge said. He added that person-
ally he was not going to try to sell
stations something they don’t want.
He referred to the hardships of two
years ago when the musicians first
confronted the industry. He said
he did not propose to go back to
the unions on any sort of negotia-
tion until the executive board of
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“And Now We Turn You Over to Merry Old Kris Kringle Himself, Who Knows
Just What Little Boys and Girls Need!”
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IRNA is fully clothed with power
to do something about the situation.

As to suggestions, Mr. Ethridge
said affiliates first should ascertain
for themselves, through the net-
works preferably, what situation
would ensue if a strike occurred.
Then he said they should come to
some “rational rather than emo-
tional conclusion about what they
want to do”.

“If now is the time to take a
strike”, he added “let’s take it on
some basis of determination that
we have the means and the
strength and the unity to win it.
The third thing is for the affiliate
to determine whether he wants any
further effort made and, if he does,
he should determine whom he
wants to represent him”.

Mr. Ethridge observed that the
affiliate can deal with the union
through his network, insist that
NAB set up machinery not now in
existence, or deal through IRNA
but only after he has joined IRNA
and after he has expressly com-
manded the board to act. He sug-
gested that if the demand were
strong enough a convention might
be called to “talk things over”.
Asserting he was not anxious to
see any convention where ‘“we
merely pop off”, he said he might
favor one “where we face the real-
ities and settle what we want to
do on some basis of reason. I do
not know whether there is anything
desf,rable a convention could do or
not”,

Must Have Complaint

While no formal word was forth-
coming from the Department of
Justice following Mr. Rosenbaum’s
visit, it is by no means certain the
Department will not act. Custom-
arily the Department does not look
into questions of this character
without a specific complaint and,
so far as known, none has been
filed. Presumably the only other
basis on which the Department
might intervene would be on a
charge of conspiracy to compel
employment of useless labor. It was
pointed out that Assistant At-
torney General Arnold, in connec-
tion with pending litigation against
building trades wunions, observed
that unreasonable restraints ‘“de-
signed to compel the hiring of use-
less and unnecessary labor” are
contrary to law. This is viewed as
on all four’s with the complaint of
broadcasters against AFM.

Attorney General Frank Murphy
has supported the views expressed
by Mr. Arnold that labor unions
can be prosecuted under the anti-
trust laws for illegal practices. The
American Federation of Labor, of
which AFM is an affiliate, has pro-
tested the Department’s position.

George Harm

GEORGE HARM, 55, owner of
KARM, Fresno, Cal., died Dec. 11
after a heart attack that followed
a brief illness. Born in San Fran-
cisco Jan. 12, 1885, he lived in
Fresno for the last 30 years, start-
ing with KARM on Jan. 15, 1938.
Because of his wide holdings in the
community and his civic interests,
he was known as “the first citizen
of Fresno”. A pioneer in the truck-
ing and transportation business, he
isdsurvived by his wife and 10-year-
old son.
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Mexican Stations to Squat on U. S. Clears

Foresee Serious
Interference

in U.S.

REASSIGNMENT of several
Mexican border stations now
operating on Canadian chan-
nels to wavelengths used by
clear channel stations in the
United States, has been or-
dered by the Mexican Govern-
ment, threatening serious in-
terference with reception in
this country.

It is learned by BROADCAST-
ING on unimpeachable author-
ity that the Mexican Govern-
ment has decided to shift the
180,000-watt XERA, at Villa
Acuna, operated by Dr. John
R. Brinkley, and the 50,000-
watt XENT, Neuvo Laredo,
operated by Norman T. Baker,
to clear channels now used in
this country. Moreover, it has
just licensed a new border outlet,
XERB, at Rosarito, across the
border from San Diego, to operate
with 50,000 watts on 1090 ke., the
clear channel assigned to KMOX,
St. Louis.

Can Boost Power

The Brinkley and Baker stations,
which in past years have wrought
havoc with domestic reception, are
authorized for even greater power
than now assigned to them—XERA
can go to 850,000 watts and XENT
to 150,000, according to the latest
Mexican logs. XERA, located
across the border from Del Rio,
Tex., now is operating on 840 ke.,
a Canadian exclusive channel used
by the Canadian Broadcasting Cor-
poration’s CBL, Toronto. XENT is
now operating on 910 ke., used by
the CBC’s CFB, Montreal, with
50,000 watts, and by CKY, Winne-
peg, with 15,000 watts, and CJAT,
Trail, B. C., with 1,000 watts.

The advices received by BROAD-
CASTING are that these stations will
be shifted to two of four channels
already selected. These are 710 ke.,
on which WOR, Newark, is the
dominant station; 720 ke., the clear
channel of WGN, Chicago; 750 ke.,
the clear channel of WJR, Detroit,
or 1170 ke., used by WCAU, Phila-
delphia. Each of these channels is
occupied by a 50,000-watter,

The informed reports stated that
the Mexican Radio Department,
headed by General Ignacio Galindo,
is studying the technical aspects of
these frequencies to decide which
two of the four it will assign, based
on Jleast interference factors to
other Mexican stations.

Why the Mexican Government
suddenly has decided to desert the
Canadian frequencies, and author-
ize these stations to “squat” on
U. S. channels, was not explained.
It was presumed, however, that in-
ternational relations are interwo-
ven in the decision, perhaps relat-

ing to some extent to the oil seizure
controversy. Moreover, the fact
that -Mexico has not yet ratified
the North American Broadcasting
Agreement means that it is not
bound by its terms, and therefore
may consider itself a free agent in
the use of broadecast frequencies.

Based on past experiences of
U. S. stations, interference of the
type which would be created by the
projected operation might prove
ruinous. Several of the stations in-
volved have undergone the rigors
of border station operation on their
channels a few years ago—when
the border stations operated on
mid-channels and before the shifts
to the Canadian frequencies. At
that time, the border stations used
less power than their present out-
puts.

Retaliation Possible

1t is not improbable, should the
transfers be ordered, that the FCC
may authorize counter measures to
prevent destruction of service here.
In the past, thought had been given
to setting up at the borders of
transmitters which would blast a
high-power carrier on the same

channels and thereby jam trans-
missions from across the border.

The Mexican border stations,
while licensed in the name of Mexi-
can corporations, nevertheless for
the most part are operated by
Americans with American backing.
Dr. Brinkley, noted for his “goat-
gland” rejuvenations, started his
border station operations nearly 10
years ago, after the old Radio Com-
mission deleted his station KFKB,
in Milford, Kan., for using it as
his private mouthpiece in advertis-
ing his hospital and his particular
brand of surgery. The Baker bor-
der operations began shortly after-
ward after the Radio Commission
had deleted his station, KTNT, at
Muscatine, la., because of alleged-
ly questionable cancer cure adver-
tising.

XERB, which has started opera-
tions in Lower California to serve
an American audience, as do the
other border stations, is said to
have as its chief owner General
Abelardo Rodriguez, president of
Mexico from 1928 to 1934. The
president and general manager is
Fred Ferreira, who has managed
XEMO, Tiajuana, for the last seven

15 Cuban Stations

Given Wave Shifts

To Eliminate Interference on 780 kc.

A REALLOCATION of 15 Cuban
stations has been effected to elimi-
nate interference in the United
States. The principal move, author-
ized by President Loredo Bru of
Cuba by official decree, was that of
CMQ, Havana 25,000-watter, shift-
ed from the 780 ke. channel to 690
ke., used by CFRB, Toronto.

The immediate result of the
CMQ shift was to relieve WMC,
Memphis, WTAR, Norfolk and
WEAN, Providence, all on 780 ke.,
from interference which has
troubled them for approximately a
year. The decree was signed by
President Bru on Nov. 24, effective
Dec. 1, and the resultant realloca-
tion has been hailed as an out-
standing example of international
unofficial cooperation, in which
both the U. S. and Cuban govern-
ments participated.

Under the decree, CMQ is re-
quired to radiate not more than
5,000 watts in the direction of
Toronto, employing the directional
antenna installed recently under
supervision of Clyde E. Baker,
WMC chief engineer. In the un-
official parleys in Havana, H. W.
Slavick, general manager of WMC
represented the stations, while
Campbell Arnoux, WTAR general
manager, was liaison in the Wash-
ington conversations.

Interference difficulties first de-
veloped in December, 1938, when
the CMQ signals suddenly began
to boom into this country. Sub-
sequently the directional antenna
was jointly built by the Cuban and
American stations, but did not
function satisfactorily. Several
weeks ago Mr. Slavick flew to
Havana to launch new negotiations
with Maj. Juan Govea, new radio
administrator and Messrs. Miguel
Gabriel and Angel Cambo, co-
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owners of CMQ. A series of confer-
ences resulted in the promulgation
and signing of the decree by Presi-
dent Bru, assigning the 5,000-watt
CMBC to 780 ke. from 690, using a
directional which will radiate not
more than 1,000 watts toward
Memphis and Norfolk.

Upon his return from Cuba, Mr.
Slavick stated that the ‘‘earnest
desire and determined efforts of
Cuba’s new radio administrator,
Maj. Govea, was responsible for
clearing up this comnplicated prob-
lem. His thorou%h understanding of
the American broadecaster’s inter-
ference problem was his incentive
to press his government into ac-
tion and the final issuance of the
decree”.

Cooperation Lauded

Praising also the cooperation of
the owners of CMQ, Mr. Slavick
pointed out that moving of CM
to 690 ke. involved a complicate
reallocation of 15 other stations
in Havana and other provinces, to
prevent adjacent channel interfer-
ence to nine new Cuban network
stations recently assigned to fre-
quencies near 690 ke, Moreover, it
was necessary to find two new as-
signments for CMQ and its new
network, comprising two 10,000-
watt stations in Santa Clara and
Santiago.

CMQ operated on 1010 ke. until
about a year ago, this channel hav-
ing been allocated to Cuba for high
power under the North American
broadecasting agreement (Havana
treaty). While the agreement has
been ratified by Cuba, Canada and
the United States, Mexico has not
given it the necessary sanction.
During CMQ’s operation on 1010

(Continued on page 75)

years. XEMO continues to operate
on 860 ke. with 5,000 watts, and
both stations have announced ap-
pointment of Reynolds-Fitzgerald,
national representatives, as U. S.
sales representatives.

Lou Sterling, formerly of KNX,
Los Angeles, has been named sales
and program consultant of the two
stations, according to an announce-
ment. XERB and XEMO general
offices are maintained in San Diego.
The claim is made that these two
stations are not in the same cate-
gory as the other border stations,
but rather propose to operate ac-
cording to established standards in
this country.

New Rift Foreseen

Meanwhile, no further word has
been forthcoming from Mexico re-
garding ratification of the Havana
Treaty, though State Department
officials and the FCC have not yet
despaired of all hope. The reported
new turn in events, however, is
viewed as decidedly unfavorable,
and may be the forerunner of a
rift in radio relations between this
country and Mexico reminiscent of
the conflict of several years ago.

The erux of the deliberations be-
tween Mexico and this country in
connection with drafting of the
North American broadcasting
agreement was elimination of the
border stations through a provision
specifying that facilities assigned
to the individual nations shall be
designed to serve nationals of the
particular countries. Since the
American-controlled border sta-
tions all seek to serve U. S. rather
than Mexican audiences, applica-
tion of this provision automatically
would spell their doom unless they
used local-station power.

The border stations, it was re-
ported, soon effectively spiked Mex-
ico’s ratification, and about & year
ago an alternative suggestion was
proposed for retention of the bor-
der stations as a condition prece-
dent to approval of the other terms
of the treaty, either by Senate rati-
fication or through administrative
agreement. A reallocation of facili-
ties in the United States, under
which the majority of stations
would be shifted from 10 to 30 ke.,
is dependent upon Mexico’s ratifi-
cation since Cuba and Canada al-
ready have given their formal as-
sent.

Precisely when the Mexican Gov-
ernment will order the shifts has
not been stated, though they re-
portedly are contemplated momen-
tarily. Whether it presages similar
shifts to U. S. clear channels of
other border stations was not indi-
cated. Among the other high power
border stations, and their present
assignments, based on the latest
official Mexican Communications
Ministry’s log, are XEAW, Rey-
nosa, 100,000 watts on 960 ke., and
XEPN, Piedras Negras, author-
ized to use 100,000-watts on 740 ke.
The latter, however, is recorded as
under “temporary suspension”, and
therefore not in operation.
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Decline Indicated
In Preponderance
Of Drama Strips

Growing Interest Is Claimed
In Other Daytime Programs

INDICATIONS of a trend away
from the preponderance of net-
work seript commercials during
daytime hours were seen in re-
ports emanating from key cities
that accounts are evincing an in-
terest in other types of programs.
Several national accounts, it was
stated, are auditioning non-seript
programs, following the lead of
Franco-American Spaghetti and
Purity Bakeries, which recently
undertook sponsorship of daytime
musical programs.

Meanwhile, the plea of John F.
Patt, vice-president and general
manager of WGAR, Cleveland, for
greater diversification of daytime
programs, away from “washboard
dramas”, continued to gather mo-
mentum. Managers of stations on
CBS, including network managed
and operated outlets, contributed
their support, almost without ex-
ception. While networks themselves
would make no formal announce-
ment, they were represented as in
favor of any development which
would tend toward better program
balance,

Lohr’s Pesition

Asked to comment on the idea,
Maj. Lenox Lohr, NBC president,
asserted that while Mr. Patt had
raised a question worthy of serious
consideration, the point is only a
small part of the whole problem
of good programming and proper
program balance. Pointing out that
there must be a large audience
which listens regularly and with en-
Joyment to secript programs, or
leading advertisers would not use
them so consistently, he said he
was sure these advertisers would as
willingly sponsor other types of
daytime programs if these could be
shown to be equally potent in build-
ing audiences and sales.

“The whole problem of achiev-
ing a program schedule that will
please most of the listeners most
of the time is one to which we at
NBC have given a great deal of
thought for a good many years,”
Maj. Lohr said. “Since only 30%
of network {n‘ograms are spon-
sored, it should be possible to pro-
duce a_balanced program schedule
through the proper selection of sus-
taining programs which occupy the
remaining 70% of the day’s broad-
casting hours.”

General Support

The practically unanimous sup-
port for the Patt suggestions con-
tinued without interruption during
the ensuing two weeks. These sup-
plemented the dozen prompt re-
joinders received by the Cleveland
broadcaster within a few days fol-
lowing his initial request for reac-
tion from station executives.

Stephen P. Willis, general man-
ager of WPRO, Providence, em-
ployed the results of a local coinci-
dental survey to buttress his view
that the daytime serials are “a
hodgepodge in my mind”. CAB, he
pointed out, gives an especially
good daytime serial a national
average of about 7%, with individ-
ual programs, rated as successes,
having 3 and 4%. If it is assumed
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Principals in CBS-Station Shifts

Mr. Dellar

Mr. Lasky

Mr. Meighan

Mr. Joscelyn

Dellar to KSFO, Joscelyn to WBT,
Meighan Promoted in CBS Transfers

WITH THE resignation of Lincoln
C. Dellar as general manager of
WBT, Charlotte, to take over exec-
utive direction of KSFQ, San Fran-
cisco, Austin E. Joscelyn, Eastern
sales manager of the Radio Sales
division of CBS, on Dec. 11 was ap-
pointed to the Charlotte post.
Simultaneously, Howard Meighan,
of the New York Radio Sales staff,
was promoted to eastern sales man-
ager, succeeding Mr. Joscelyn.

Mr. Dellar, manager of WBT
since April, 1938, will succeed
Philip G. Lasky, as general man-
ager of KSFO, CBS outlet. Mr.
Lasky is expected to devote his pri-
mary attentions to KROW, Oak-
land-San Francisco, in which he
holds a substantial ownership inter-
est, recently acquired.

Returns to Home State

The Dellar appointment was
made by Wesley I. Dumm, presi-
dent and owner of KSFO, and
brings Mr. Dellar back to his home
State. He formerly managed KGB,
San Diego, then a CBS affiliate, and
joined CBS Radio Sales in May
1935. He was next transferred to
the station relations department
under Herbert V. Akerberg, and
became manager of WBT in suc-
cession to William A. Schudt Jr,,
who took over the management of

WKRC, Cincinnati, then a CBS-
owned station.

In announcing the appointments,
Mefford R. Runyon, CBS vice-presi-
dent in charge of station opera-
tions, stated that Mr. Joscelyn
would leave for a brief vacation be-
fore taking up his position at WBT
on Jan. 1. Mr. Dellar will remain
at WBT until mid-January and is
expected to assume management of
KSFO early in February. Mr. Meig-
han already has taken over his new
duties.

Mr. Joscelyn was previously in
the national advertising department
of the Chicago Tribune, New York
Times and Miami Daily News, after
which he became the first salesman
in the New York office of Free &
Sleininger, station representatives.
When the firm became Free &
Peters, Mr. Joscelyn went to Chi-
cago and later joined Radio Sales
in that city. He became eastern
sales manager in New York a year
ago.

Mr. Meighan was one of the orig-
inal members of the radio depart-
ment of J. Walter Thompson Co.,
New York, later becommng vice-
president and general manager of
Scott Howe Bowen Inc. Subsequent-
ly he became head of the radio de-
partment of J. Stirling Getchell. He
joined CBS Radio Sales in October
1934.

that three unusually successful
programs are on the air simultan-
eously, he pointed out, it means
21% of available sets are in use
and 79% are out of use. ‘“Does
that mean that a big part of the
owners of 79% of available sets
don’t want serials?” he inquired.

Mr. Willis brought out that co-
incidental surveys conducted in
Providence revealed that the serial
lovers were all listening to one
station. He explained that WPRO
is CBS, WJAR NBC-Red, and
WEAN NBC-Blue, comprising all
the stations in the city. Selecting
a period when WEAN used its
house band, WJAR a network se-
rial and his own station a musical
program, the coincidental showed
8.3% rating to the serial; 7% to
WPRO, and 2.8% to WEAN.

“These figures, I believe, are en-
couraging,” he said. “The serial
lovers were all pushed over to one
station. But the percentage of sets
in use was unusually high com-
pared to national average figures.
More listeners at the time were
listening to music than to the serial
and our CAB was equal to a good
serial rating.”

H. J. Quilliam, general manager

(Continued on Page 76)
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W. H. SUMMERVILLE

NAMED WWL HEAD

W. H. SUMMERVILLE, former
general manager of WGST, At-
lanta, Dec. 11 became the execu-
tive director of
WWL, New Or-
leans. He suec-
ceeds Vincent F.
Callahan, who
several weeks ago
became assistant
general manager
of WBZ-WBZA,
Boston - Spring-
Mr. Summerville field.

A veteran broadcaster, “Slim”
Sunmnerville was for nine years
commercial manager of KRLD,
Dallas, and joined WGST four
years ago. His successor in Atlanta
has not yet been named.

Prior to his entry in radio, Mr.
Summerville was associated with
A. L. Chilton, executive head of
KLRA and KGHI, Little Rock, in
handling of theatrical publicity.
Albert J. Cummings, who has been
acting manager of WWL since Mr.
Callahan’s resignation, will con-
tinue as the station’s business man-
ager, it was reported.

Dozen Regionals
Are Given 5 kw.

More Boosts to 250 kw. Also
Awarded Local Stations

WITH more grants of power in-
creases to 5,000 watts fulltime on
Dec. 12, the FCC brought to 12 the
number of stations, mostly oper-
ating with 1,000 day and 5,000
night, that have been given pre-
ferred regional status during the
last fortnight. The Dec. 12 grants
were to KOIN, Portland, Ore. (940
ke.); WDAF, Kansas City (610
ke.) and KGMB, Honolulu. The
latter at present is on 1320 ke., but
holds a CP for 590 ke.

Earlier Grants

At its meeting Dec. 5, the FCC
authorized eight power increases to
5,000 watts fulltime. WSMB, New
Orleans, was granted modification
of construction permit to increase
its night power to 5,000, with com-
pletion scheduled in 90 days.

Three stations on 950 ke. and
three others on 1220 were among
those horizontally increased to the
5,000 watts night output at the
same meeting. On 950 ke. were
KMBC, Kansas City, which will use
a directional antenna for night op-
eration only; WRC, Washington,
which will use a similar antenna,
and KFWB, Los Angeles, granted
a straight modification of license
with no special equipment. WCAE,
Pittsburgh, on 1220 ke., was grant-
ed a construction permit to install
a directional for night use with the
5,000 watts power, while WDAE,
Tainpa, was granted a construction
permit for 5,000 watts fulltime, em-
ploying its directional system both
day and night. KWOC, Pullman,
Wash.,, was granted a straight
modification of license to increase
to 5,000 watts fulltime.

WPFBC, Greenville, S. C., on 1300
ke., was granted an amended ap-
plication for a construction permit
to install a directional antenna and
increase its night power to 5,000
watts, employing the directional
for night operation only. Another
power increase Dec. 5 went to
KFS8G, Los Angeles, authorized to
increase night power from 500
watts to 1,000 watts.

Get 250 Fulltime

More stations were also raised
from 100 watts daytime to 250
watts, giving them that power full-
time. On Dec. 5 grants were made
to WTOL, Toledo; KWOC, Poplar
Bluff, Mo., and WJPR, Greenville,
Miss. On Dec. 6 the grants went
to KOVO, Provo, Utah; WDWS,
Champaign, Ill.; WMSL, Decatur,
Ala.; KDNT, Denton, Tex.; WFMJ,
Youngstown, O.; KRBM, Boze-
man, Mont. KV AK, Atchison,
Kan., was authorized to go from
100 watts daytime to 100 watts
fulltime. WMSL, Decatur, Ala., ob-
tained 250 fulltime in lieu of its
previous 100 watts daytime.

On Dec. 12 the Commission
granted 250 watts fulltime to
WMFJ, Daytona Beach, Fla.;
KHBG, Okmulgee, Okla.; KVCV,
Redding, Cal.; KT UC, Tuecson,
Ariz. KSLM, éalem, Ore., Dec. 13
was granted an increase in day
power from 500 to 1,000 watts.

SIR JOHN REITH, former director
general of the British Broadcasting
Corp., now chairman of the board of
British Overseas Airways, arrived in
New York on the Statendam Dec. 3,
presumably on an official mission.
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TBS Offers 102 Stations; Plans Debut

First Accounts Listed;
Baldwin Is Station
Relations Head

By BRUCE ROBERTSON

WITH ONLY slightly more than
two weeks before scheduled start-
ing of operations on a 16-hour-a-
day basis, executives of Transconti-
nental Broadcasting System are
working overtime and at top speed
to get clients, programs, wire lines
and personnel lined up for the New
Year's Day debut of this newest of
nationwide networks. Plans are
said to be progressing satisfactorily
along all fronts, but only a few de-
tails have been disclosed regarding
any aspect of TBS activities.

No rate card has yet been pub-
lished by the network. However,
TBS has visited a nutiber of major
advertising agencies, offering a
network of 102
stations for an
hour a day, five
days a week, eve-
ning time, on a
non - cancellable
one-year contract,
for a flat rate of
$900,000. A half-

" hour program, on
Mr. Baldwin the same basis,
can be purchased for $450,000 and
a quarter-hour for $225,000. Time
during the day is offered at half
those sums.

These rates are far below those
shown on the rate cards of CBS
and NBC. For example, one major
network rate card shows a 95-city
hookup costing $16,867.50 per eve-
ning hour, with all discounts de-
ducted, or $4,385,550 for that hour
across the board, five days a week
for 52 weeks. The average TBS
station however, is far less power-
ful than the average NBC or CBS
outlet.

Baldwin in Station Relations

Appointment of James W. Bald-
win, former managing director of
the NAB, as station relations di-
rector of the new network, was an-
nounced Dec. 11 by John T. Adams,
TBS chairman of the board. Mr.
Baldwin, who has practiced law in
Washington since his retirement
from the NAB in February 1938,
is the former chief owner of WGH,
Newport News, Va. He was secre-
tary of the Federal Radio Commis-
sion from 1930 until 1933.

Other additions to the TBS staff,
announced at the same time, in-
clude Robert C. Wilson Jr., for
eight years an account executive at
CBS and more recently in the radio
department of Maxon Inc.,, and
Ralph Nordberg, veteran time sales-
man who came to TBS from the
staff of WOR, Newark. A. F.
Adams has been named comptroller
and Miss Dorothea Henninger pur-
chasing agent. Gerald Lyons, for-
merly with CBS in charge of Major
Bowes publicity, is publicity direc-
tor for the network, with Miss
Adele Purcell as his assistant. Miss
Vee Donna has been named assist-
ant to M. P. Wamboldt, program
director.

Although the network is sched-
uled to begin operations two weeks

REPORTED AFFILIATES OF TBS

ALABAMA
WCOV, Mongomery
ARKANSAS
KGHI. Little Rock
CALIFORNIA
KERN, Bakersfield
KFOX, Long Beach
KFWB, Los Angeles
KFBK, Sacramento
KYA, San Francisco
KWG. Stockton
FLORIDA

WMFJ, Daytona Beach
WKAT, Miami

Ocala
WFOY, St Augustine
GEORGIA

WGAU, Athens
WAYX, Waycross

ILLINOIS

WDWS, Champaign
WIND, Chicago
WJJD, Chicago

WCBS. Springfied
I0WA

KFJB, Marshalltown
KSCJ, Sioux City

KANSAS
KGNO, Dodge City
KWBG, Hutchinson
KSAL, Salina
LOUISIANA
WJIBW, New Orleans
MARYLAND

WCBM. Baltimore
WJEJ, Hagerstown

MASSACHUSETTS
WMEX. Boston

MICHIGAN

WHDF. Calumet
WJBK. Detroit
WJIMS, lronwood
WDMJ. Marquette

MINNESOTA
KATE, Albert Lea
KGDE, Fergus Falls
WDGY, Minneapolis
KWNO, Winona

MISSISSIPPI
WSLI, Jackson

MISSOURI
KFRU, Columbia

KCMO, Kansas City
KXOK, St. Louis

KDRO, Sedalia
NEBRASKA
KFOR, Lincoin
NEVADA
KOH, Reno
NEW YORK

WABY, Albany
WMBO, Auburn
WBNY, Buffalo
WMCA, New York

NORTH CAROLINA

WGNC, Gastonia
WFTC, Kinston
WRAL, Raleigh
WGTM, Wilson

NORTH DAKOTA

KDLR, Devils Lake
KRMC, Jamestown
KGCU, Mandan
KLPM. Minot
KOVC, Valley City

OHIO

WJW, Akron
WCPO, Cincinnati
WING, Dayton
WTOL, Toledo

OKLAHOMA

KOCY, Oklahoma City
KOME. Tulsa

PENNSYLVANIA
KQV, Pittsburgh

SOUTH CAROLINA

WCOS, Columbia
WSPA, Spartanburg

SOUTH DAKOTA
KABR. Aberdeen

TEXAS

KRBC, Abilene
KFDA, Amarillo
KNOW, Austin
KBST. Big Spring
KAND, Corsicana
KFJZ. Fort Worth
KLUF, Galveston
KXYZ, Houston
KFRO, Longview
KFYO, Lubbock
KPLT, Paris
KPAC, Port Arthur
KGKO, San Angelo
KABC, San Antonio
KRRV, Sherman
KTEM, Temple
KCMC, Texarkana

WACO, Waco

UTAI

KVNU, Logan
KUTA, Salt Lake City

VIRGINIA
WGH. Norfolk

WISCONSIN

WEMP, Milwaukee
WRJN, Racine
WDSM, Superior
WSAU., Wausau

hence, on Jan. 1, no details of the
opening day’s program schedule
have been released beyond the an-
nouncement that TBS will broad-
cast the Cotton Bowl game at Dal-
las. Reports that President Roose-
velt, whose second son Elliott is
head of the new network, will speak
at the TBS inaugural ceremonies,
could not be confirmed at TBS
headquarters, nor were they denied,
executives refusing to comment.

Neither has any announcement
been made regarding the general
program plans of the network, al-
though Mr. Wamboldt spent the
weekend of Dec. 9-11 in Chicago
conferring with Midwest affiliates
of TBS on the subject of program
organization. Roy H. Holmes, TBS
traffic director, accompanied Mr.
Wamboldt, as did Percy Baldwin of
AT&T. Station men present at the
session included Ralph Atlass, pres-
ident of WIND and WJJD, together
with Bert A. Sherman, W. F. My-
ers, Al Hollender and J. L. Alla-
bough of the stations’ staff: John
W. Boler, North Central Broad-
casting System; Charles Lamphier
and William LaForce, WEMP;
Arch Shawd, WTOL; James F.
Hopkins and Arthur Cregon,
WJIBK; Walter Patterson, WING;
L. J. Baxter, WBOW; C. G. Cosby,
KXOK; Wallace E. Stone, WDGY;
C. L. Thomas, KFRU; Robert A.
Drohlick, KDRO; Earl Peak,
Wayne Peak and Charles Peak,
KFGB.

BROADCASTING ¢ Broadcast Advertising

Most of the TBS programs will
be originated from WMCA, New
York; WJJD and WIND, Chicago,
and KFWB, Hollywood, it was
stated. The network’s master con-
trol board is being set up in the
TBS headquarters offices at 570
Lexington Ave., although present
plans call for most programs to
originate in studios at other loca-
tions, chiefly at WMCA in New
York, it is understood.

On Dec. 12 TBS began querying
its stations for clearance of time
for commercials which it reported
were already under contract. Sta-
tions were advised of availability
of the following accounts:

Evening,(7:45-8 Mondays through
Fridays), Dr. Lyons Toothpowder,
featuring an unnamed commenta-
tor; 8-8:16 (Mondays through Fri-
days), Bayer’s Aspirin, unnamed
serial; 8:15-8:45 (Tuesdays), Phil-
lips Milk of Magnesia, Waltz Time;
8:45-9 (Mondays through Fridays),
Emerson Radio, featuring Elliott
Roosevelt; 9-9:15, Tuesdays, Wed-
nesdays and Thursdays, Anacin.
featuring Fasy Aces; 9:15-9:45
(Mondays through Thursdays),
Bisodol, Mr. Keen script.

Morning programs were listed
Mondays through Fridays as fol-
lows: 10 o’clock, Phillips, featuring
Stella Dallas; 10:15, Lyons, featur-
ing Back Stage Wife; 10:30, Bayer
featuring Widder Brown; 10:45
Syrup of Figs, featuring Front
Page Murphy; 11, Bab-0, featuring

David Haruon; 11:15, Helen Trent,
unsponsored; 11:30, Haley’s Or-
phan’s of Divorce; 11:45-12, Dr.
Clapps, unnamed script program.

Afternoon programs, Mondays
through Fridays, were listed as:
2 p. m. Anacin, featuring Owr Gal
Sunday; 2:15, Aerowax, featuring
Crystal Collins; 2:30, Shinola, un-
named seript program; 2:45,
Phillips Cream and Cal-Aspirin,
featuring Lorenzo Jones; 3 p. m.
Caldwell’s featuring Doc Barclay;
3:15 John's Other Wife, unspon-
sored; 3:30, Bab-O, featuring
Amandea of Honeymoon Hill; 3:45-4,
Kolynos, featuring Just Plain Bill;
5:15-5:30, Ben, the Boy Detective,
unsponsored; 5:30-5:45, Double
Bubble, featuring Bruce Scott to
the Rescue.

It was pointed out that all of the
scheduled programs, with the ex-
ception of Emerson Radio, are
placed by Blackett-Sample-Hum-
mert. Emerson has not confirmed
its schedule on TBS.

With the disclosure of prospec-
tive TBS accounts, a number of
stations on the existing major net-
works indicated they would pro-
test duplication of the same script
programs on competing local sta-
tions. In some instances, it was in-
dicated stations might refuse to
continue broadcasting script seri-
als if the dual outlet procedure is
followed by the agency. One im-
portant network affiliate said he
would not condone an operating
situation where listeners would be
advised to tune in competing sta-
tions at night for the same pro-
grams, in the event they missed an
episode.”

List of TBS outlets, including 92
stations, was released Dec. 8 in a
statement which said that “other
contracts are in the mail or under
negotiation”. Included in the list
are several regional networks: The
five stations of the McClatchy
Broadcasting System; Texas State
Network, with 20 outlets; North
Central Broadcasting System, in-
cluding 14 outlets; Tropical Broad-
casting System, comprising four
Florida stations.

Questioned as to the reaction of
MBS to more than 20 of its affili-
ates joining TBS, Fred Weber,
general manager of MBS, said,
“Mutual might do a lot of things,
but we are not discussing them now
as we have been told that anything
we might say in advance might af-
fect our legal position when the
time for action comes. If we do de-
cide to take action, it will not be
until TBS has actually supplied
these stations with programs.”

TBS affiliates have been officially
notified to clear 28% hours weekly
for TBS programs. Letter, sent out
Dec¢. 2 over the signature of Mr.
Adams, asks affiliates in the East-
ern Tinte Zone to clear the follow-
ing periods from Monday through
Friday: 10 a. m.-noon, 2-4 p. m.;
5:45-6 p, m.; 7:30-7:45 p. m.; 8-9
p. m.; 9-10 p. m. Thursday only.

Stations in the Central Time
Zone were asked to clear each of
these periods an hour earlier
(CST), except the 5:45-6 p. m.
spot. This program they are asked
to record when it comes over the
TBS wire at 4:45-5 CST for broad-
casting an hour later, 5:45-6. Sta-
tions operating on Mountain and
Pacific Time are requested to re-

(Continued on page 86)

December 15, 1939 o Page 17

www americanradiohietorv com


www.americanradiohistory.com

Industry Supports NAB Music Project

Response Is Satisfactory
Miller Says After
Group Meetings

WITH nine of the 17 NAB districts
alveady canvassed at special meet-
ings, generally satisfactory re-
sponse to the industry project for
creation of Broadeast Music Ing.,
to set up an industry-owned musie
supply was reported Dec. 11 by
NAB President Miller.

Looking toward a $1,100,000 sub-
scription from stations, supple-
mented by $400,000 already ear-
marked from the networks, the
project met noteworthy support in
the several Eastern meetings.
West of the Mississippi, however,
the response, while not unanimous,
nevertheless appeared, in Mr.
Miller’s view, to indicate an “over
the top” subseription before the
Feb. 1 deadline. In several districts,
because of State registration re-
quirements, stock subscriptions or
pledges per se could not be ac-
cepted but resolutions were adopted
which were tantamount to pledges.

General Support

With Mr. Miller himself opening
the majority of the meetings in his
whirlwind swing around the coun-
try most of the attending broad-
casters supported the project, de-
signed to inject competition into
the music publishing field and to
offset the “monopoly” exercised by
ASCAP. The Broadcast Music plan
envisages creation of a fully im-
plemented organization which
would engage in the production of
music in all its phases for broad-
cast use, with stations themselves
holding the stoek along with ac-
ceptance of licensing agreements
for performance of the music.
Time is of the essence, My. Miller
repeatedly emphasized, since cur-
rent contracts with ASCAP expire
at the end of 1940.

The Broadeast Music “war-chest”
already is receiving its initial eon-
tributions, in the form of 209%
payments to the NAB by subscrib-
ing stations. These payments are
toward the aequisitions of stock in
Broadeast Music, with the balance
callable after Feb. 1 as licensee
fees. The assessments are on the
basis of B0% of station payments
to ASCAP in 1937 and the con-
tributions for stock thus represent
one-tenth of what stations paid
ASCAP during that year.

As BROADCASTING went to press,
it was estimated that more than
$100,000 already had been paid into
the fund. This was based on the
$80,000 commitment from NBC and
CBS (representing one-fifth of
their flat $400,000 contributions)
plus upwards of $20,000 received
from subscribing stations resulting
from the district meetings.

Discussion at the district meeting
was not confined to ASCAP and
Broadeast Music. The union musi-
cians’ situation, which appears
headed for a strike next Jan. 17,
came in for healthy discussions,
with broadcasters almost unani-
mous in the view that no increase
in_assessments, as proposed by
AFM, should be condoned. Meet-
ings in a number of cases were at-
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tended by representatives of the
transcription companies, including
M. M. Blink, for Standard Radio;
Maurice Wetzel for NBC The-
saurus, and Ralph Wentworth for
Langlois & Wentworth. They sup-
ported the Broadeast Music plan
and Standard Radio, through Mr.
Blink, for the first time disclosed
that his company would sell the
tax-free portion of its library, ap-
proximately 60%, separately.

Approved in New York

The Broadcast Music ball started
rolling at the district meeting held
in New York Nov. 28 when the
project was unanimously endorsed.
Managers of 16 of the 29 stations
represented signed stock subserip-
tions after Paul W. Morenecy,
WTIC, Hartford, district director,
and Sydney M. Kaye, general coun-
sel for Broadeast Music, deseribed
the project. Another 13 managers
pledged subscriptions or stated
they would recommend them to
their station owners. Save for
WBNX and WQXR and the net-
work outlets which were already
pledged, other New York City sta-
tions did not make outright pledges
at the meeting and have not been
heard from since. Subscribing sta-
tions announced by NAB were, in

Mike Fright

RCA Mfg. Co. played a hero
role recently when one of its
Vietor recorded transerip-
tions, prepared in advance,
had to be used at the last
minute before a broadeast
when a nine-year-old mon-
grel dog, Duke, lost his voice
from stage fright. Seems
Duke was to bark his thanks
on WCAM, Camden, N. J,, to
New Jersey’s Gov. Harry
Moore, who awarded him a
medal for his bravery in rout-
ing three armed burglars
from the store of his master,
Gustav A. Schwoeri. Duke
lost his “voice”, and RCA
stepped in with the transerip-
tion of Duke’s barked ‘“ac-
ceptance” speech.

addition to those mentioned, WICC,
WTIC, WATR, WAAB, WBZ-
WBZA, WELI, WMEX, WNAC,
WSAR, WLLH, WBRK, WMAS,
WTAG, WEAN and WJAR.

At a combined meeting of Dis-
tricts 8 and 9, comprising Indiana,
Michigan, Illinois and Wisconsin,
on Dec. 6 at South Bend, the ma-

(Continued on page 78)

IN OMAHA and South Bend representatives of NAB member stations

met in early December with President Neville Miller to talk over stock
subscriptions to Broadecast Music Inec. At top, during the 10th District
meeting in Omaha, Foster May (left), of WOW, interviews Mr. Miller
while Rainey T. Wells, general counsel of Woodmen of the World, and
William Ruess, personnel director of WOW and chief auditor of the in-
surance company, listen. In center is another group at the Omaha meet-
ing—(clockwise) Sumner Quarton, WMT, Waterloo, Ia.; Jack Todd,
KMMJ, Grand Island, Neb.; John Schilling, WHB, Kansas City; R. L.
Rose, KWOS, Jefferson City, Mo.; Bill Quarton, WMT, Cedar Rapids;
Ben Hovel, WOC, Davenport, Ia.; F. C. Eighmey, KGLO, Mason City, Ia.
Among the officials of 31 stations at the South Bend meeting, for Dis-
tricts 8 and 9, was the group at bottom, greeted by Franklin D. Schurz
(right), manager of WSBT and WFAM, South Bend Tribune stations—
(1 to r) William H. West, manager of WTMV, East St. Louis, Ill., NAB
director for Illinois and Wisconsin; Robert H. Swintz, commercial man-
ager of WSBT and WFAM; Mr. Miller, and John Fetzer, manager of
WKZO, Kalamazoo, Mich., NAB director for Michigan and Indiana.

1939

Competition Issue
Is Granted Review

In Supreme Court

Highest Tribunal Decides to
Rule on Economic Probhlem

THE BROADCAST station owner
soon will know where he stands on
the question of competition from
new stations licensed in his area by
virtue of acceptance Dec. 11 by the
U. S. Supreme Court of that issue,
as raised in the so-called Sanders
case. The FCC had petitioned the
court, through the Solicitor Gen-
eral, for certiorari after the U. 8.
Court of Appeals for the District
of Columbia had reversed its deci-
sion authorizing a new station in
Dubuque, Ia.

If the Supreme Court should
sustain the Commission’s conten-
tion that unlimited competition is
permissible even to the point of de-
stroying existing stations, it will
open a new era in radio regula-
tion. Presumably the Commission
would be restricted to exercising
only technical “police” powers, ig-
noring all other phases of station
operation.

On the other hand, should the
court finally conclude that existing
stations must be protected from de-
structive competition, FCC attor-
neys already have expressed the
view that the industry will be sub-
jected to rigid regulation in all its
phases, not even excluding pro-
gram and rate regulation. The
theory is that if it must determine
whether competition will be de-
structive, it must know the basis
on which stations charge for their
time, whether their programs meet
specified standards and whether a
reasonable profit could be earned
under varying circumstances.

Appellate Rulings

Coincident with the highest
court’s acceptance of the Sanders
appeal came three opinions from
the U. S. Court of Appeals of the
Distriet of Columbia, dealing with
the economic issue. In two of the
cases, decided in a combined opin-
ion, the court dismissed the ap-
peals of WOKO and WABY, Al-
bany, from the FCC decision grant-
ing the Troy Broadecasting Co. a
new station in nearby Troy, N. Y.
In substance, the court held in this
opinion, written by Associate Jus-
tice Miller, and concurred in by
Chief Justice Groner and Justice
Edgerton, that an appealable inter-
est is not necessarily shown when
introduction of new facilities will
simply cause ‘deterioration” of
service. It affirmed its previous
view that when economie injury
will result to the degree of destroy-
ing the ability of an existing li-
censee to serve public interest, it
is sufficient to show an appealable
interest. This was the conclusion
reached in the Sanders case.

In another opinion, however, in-
volving appeals of WJAX and
WMBR, Jacksonville, from the
FCC decision granting the Metrop-
olis Co. a new local in Jacksonville,
the court held that the appellants
had stated sufficient reasons to fit
the requirement of the statute and
therefore denied the motions of the
FCC to dismiss the appeal on the
same economic grounds.

The unlimited competition the-

(Continued on Page 79)

BROADCASTING e Broadcast Advertising

www americanradiohistorv com


www.americanradiohistory.com

for the Past Year

...and the Years to Come

One hundred forty-two spot advertisers used
WLS, Chicago, in 1939. 58% of them had ad-
vertised on WLS at least one year previously.
43% have used WLS three or more years. 24%
have been with us five years or more, and one
has used WLS every year for eleven consecu-
tive years!

We don‘t need to tell you that these adver-
tisers were satisfied. Otherwise they would not
renew or return to WLS. After all, there's only
one way to satisty an advertiser: Get results.
That's what WLS does.

S .{#’vwwv~

THE PRAIRIE FARMER STATION

Burridge D. Butler, President  (Chicago) Glenn Snyder, Manager

JOHN BLAIR & COMPANY, New York, Chicago, Detroit, St. Louis, Los Angeles, San Francisco
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NBC-BOSTON and NBC-New York recently exchanged

visits, with overnight boat trips

among the events. Caught in Boston were the follow-
ing (1 to r): Seated, Fred Cole, WBZ; Don Roberts
and Jim McConnell, NBC New York; John Holman
and Vince Callahan, WBZ. Standing are Ken Strong
and George Harder, WBZ; Walter Scott, NBC New

and sight-seeing

York; D. A. Myer, John McNamara, Cy Young and
Harry Goodwin, WBZ; John Dodge, WRC-WMAL,
Washington; Gordon Mills, NBC New York; Sherman
Gregory, KDKA, Pittsburgh; Herb Masse, WBZ; Bill
Tilenius, NBC New York; Babe Norris and Frank
Bowes, WBZ; Maurie Boyd, NBC New York; Grif
Thompson, KYW, Philadelphia; Hap Myers, NBC, N.Y.

Way Cleared for Census Radio Count

Bureau Will Make First
Actual Tabulation
. In Decade
By LEWIE V. GILPIN

FIRST actual count of radio homes
in the United States since 1930
will be made during the 16th De-
cennial Population Census, starting
early in 1940. With Census Bureau
approval of the question, “Is there a
radio in this dwelling unit?” as
part of the regular schedule of the
Housing Census, the way has been
cleared for a factual survey of ra-
dio set distribution that will reach
every home in the country.

In addition to furnishing an ac-
curate inventory of the actual num-
ber of radio homes, the 1940 cen-
sus, through its various divisions,
will yield information valuable to
broadcasters covering population,
manufactures, merchandising, dis-
tribution and other matters perti-
nent to national economies [BROAD-
CASTING, Oct. 15]. Among the var-
ious schedules of the Decennial
Census are included censuses of
manufactures, business, mines and
quarries, to start Jan. 2, 1940, and
the regular population census,
along with surveys of agriculture
and housing, to begin April 1, 1940,

Housing Census

An appropriation of $45,000,000
has been authorized by Congress
and some $21,000,000 actually has
been appropriated for the popula-
tion census. An additional appro-
priation of $8,000,000 has been au-
thorized specifically for the Hous-
ing Census, and it is expected the
actual appropriation will be includ-
ed in the first Deficiency Bill.

The Housing Census, through the
radio question, will supply the first
concrete figures on nationwide ra-
dio ownership since the last popu-
lation Census in 1930, although
various estimates have been made
from year to year by the radio in-
dustry on both radio homes and
number of sets. The Census can-
vassers will ask only if each home
is radio equipped and will not in-
vestigate the ownership of more
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than one set by any family, ac-
cording to the Census Bureau, part-
ly to avoid cluttering up the sched-
ule and partly because, as the Bu-
reau pointed out, in many cases
multiple ownership exists only in
fact and not practically, since old
“blooper” sets and out-of-commis-
sion receivers would necessarily be
listed although not actually in
operation. The coming Census will
not include automobile radios as
such.

Officials of the Census Bureau
have estimated that some 33,000,-
000 occupied dwelling units will be
reached in the 1940 census. Ac-
cording to the 1930 Census there
were 12,048,762 U. S. homes with
radio sets and about 13,000,000 sets
in use in the country. This repre-
sented about 46% of the dwelling
units covered, according to the
Census Bureau.

Trade estimates of radio set own-
ership have indicated a rapidly
mounting percentage of radio
homes since 1930, and 1938 esti-
mates show 28,000,000 radio homes
in the country, with 40,800,000
sets in use [1939 BROADCASTING
Yearbook Number]. The latter fig-
ure points to an accompanying in-
crease in the ownership of two or
more sets.

Broadcasters in recent years
have had to rely on industry esti-
mates such as those arrived at by
the Joint Committee on Radio Re-
search and other trade groups. Fig-
ures furnished by the coming Cen-
sus will afford a valuable factual
base upon which the radio indus-
try can calculate coverage and cir-
culation data, along with market-
ing and merchandising statistics
that heretofore have resulted
largely from independent surveys
or estimates.

All About Houses

It is estimated the 1940 Census
will cover 132,000,000 people, 33,-
000,000 homes, 3,000,000 business
concerns, 170,000 manufacturing
establishments, 7,500,000 farms
and about 12,000 mines and quar-
ries in its various divisions. In
1940, for the first time, the Cen-

1939

Kansas Pep

KANSAS U’s Homecoming
celebration was notable for
WREN, Lawrence, for vari-
ous reasons. First off, Verl
Bratton, acting manager,
during a highlight summary
of a football rally on the eve
of the traditional Kansas-
Missouri game declared that
“several thousand enthusias-
tic roosters attended the pep
broadcast”, which was held
in front of the WREN build-
ing. During’ the pep rally
broadcast it was WREN’s
pleasure to introduce the
Homecoming Queen—Barbara
Edmonds, a WREN singer
and K. U. student. The selec-
tion was doubly enjoyable be-
cause last year’s queen, Alice
Marie Meyn, also was a sing-
er heard frequently on the
station.

sus will include a separate housing
schedule designed to give detailed
information for each dwelling unit,
whether occupied or vacant, rural
or urban.

For each dwelling unit data will
be secured as to number of rooms,
water supply, bath and toilet facili-
ties, and light equipment, along
with refrigeration used, presence
or absence of a radio, heating
equipment and the principal heat-
ing and cooking fuels used. In addi-
tion to investigating the individual
characters of homes, the Census is
to include information on outstand-
ing mortgages or land contracts,
amount and periods of payment,
interest rates charged, and type of
corporation holding the mortgage.

The business schedule covers re-
tail and wholesale trade, service
businesses, theatres and amuse-
ment places, hotels and tourist
camps, construction contractors
and finance companies. It also in-
cludes the primary distribution of
manufacturers’ sales to wholesal-
ers, retailers and industrial users,
and will provide data for tracing

the sales of commodities through
wholesale and retail channels. Daza
will cover the year ended Deec. 31,
1939.

Among new features included in
the population schedules are inquic-
ies concerning employment and
wage status, migration and educa-
tion. On the basis of a 5% sample
—every 20th respondent—the fol-
lowing subjects also will be cov-
ered: Usual occupation, industry
and worker class as a supplement
to information obtained concerning
present occupation, in order to de-
termine availability of and shifts
to various kinds of labor; whether
respondent has a Tederal Social
Security account number and
whether wage deductions have been
made for Federal Old Age Insur-
ance during the 12 months ending
Dec. 31, 1939; data showing num-
ber of children ever born to women
who are or have been married, to
make studies of differential fertil-
ity; mother tongue or native lang-
uage obtained by a question asking
what language was spoken in the
home in earliest childhood; status
of all veterans of foreign wars and
their wives, widows and children;
and information concerning birth-
place of father and mother of all
respondents.

Stations Not Included

Radio stations have not been in-
cluded in either the Census of Busi-
ness or Census of Manufactures.
according to the Census Bureau,
since information that would be
covered by Census questionnaires
already is available through the
FCC. However, the radio and pho-
nograph manufacturing industry is
included in the Census of Manu-
factures. Included in its schedule
are questions covering a descrip-
tion of the plant, officers and em-
ployes, salaries and wages, cost of
materials, power equipment, fuel
and electricity used, expenditures
for plant and equipment, inven-
tory, and a detailed analysis of
products made and work done dur-
ing the year.

It is expected the field work on
this survey, which is to begin Jan.
2, will be completed within four
or five months and that the basic
facts will be published by States
and by industries during 1940. Sta-
tistics also will be published by in-
dustrial areas, counties, cities and
towns as rapidly as they are tab-
ulated and prepared in report
form. The Census will extend to
about 200,000 establishments, clas-
sified in some 400 separate indus-
tris.

Remington Spots

REMINGTON-RAND, New York,
on Nov. 30 started a Christmas
campaign on WHN, New York, for
its portable typewriters using six
quarter-hour periods of Art
Green’s afternoon and evening mu-
gical programs Monday through
Saturday and for daily participa-
tion in the Charlie McCarthy
Early Bird program six times
weekly. The General Shaver Co.,
division of Remington-Rand, is
using 18 spot announcements a
week to promote its Close Shaver
for Christmas sale. Leeford Adv.
Agency, New York, handles both
accounts.
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WXYZ - DETROIT

New RCA Transmitter
New Bluw-HKnox Vertical Tower

Located 7 air miles from Detroit City Hall.

Penetrates deeply into Southeastern Michigan with new daytime
power increase.

Adds more listeners to 1000-watt night-time coverage.

Letters, telegrams, and ’phone calls praise the improved WXYZ
reception. New coverage map now being prepared.

WXYZ today gives more market and more good service area, at
no added cost until after January 15, 1940.

KING-TRENDLE

BROADCASTING CORPORATION

BROADCASTING ¢ Broadcast Advertising December 15, 1939 + Page 21
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Chase & Sanborn
Shifts Programs

Cuts Sunday Program in Half;
General Mills Changes

STANDARD BRANDS Inc., New
York, curtailing production costs,
following the Dec. 31 broadcast will
cut its weekly NBC Chase & San-
born Hour to a half-hour. The
show will be heard on 62 NBC-Red
stations, Sunday, 8-8:30 p. m.
(EST) effective Jan. 7.

Dropped from the weekly pro-
gram will be Don Ameche and
Dorothy Lamour. Talent lineup
will consist of Edgar Bergen with
Charlie McCarthy, Donald Dickson,
vocalist and Robert Armbruster’s
orchestra. It is also understood
that Barabara Jo Allen (Vera
Vague), comedienne, will remain.
Guest stars will be used occasional-
ly and Bergen, to all intents and
purposes will be master-of-cere-
monies. It is further understood
that Pat Friday, formerly of the
NBC Kraft Music Hall program, is
being considered as replacement
for Dorothy Lamour.

One Man’s Family (Tenderleaf
Tea), also sponsored by Standard
Brands, will shift from its present
Sunday night spot to the half-hour
period vacated by Chase & San-
born. It will be heard Sunday, 8:30-
9 p. m. (EST), with a possible re-
broadecast, 9:30 - 10.00 p.m. (PST).
The sponsor will definitely drop its
Thursday night One Man’s Family
rebroadcast, it was said, but will
continue Those We Love for Royal
Desserts in the second half of the
Thursday hour, 8:30-9 p. m. Both
programs were placed in the Thurs-
day hour when Rudy Vallee’s pro-
gram was discontinued on Sept. 28
of this year. J. Walter Thompson
Co., New York, is the agency.

To Cut Good News

General Foods Corp., New York,
has been reported as reducing its
Thursday night full hour show
Good News of 1940 for Maxwell
House coffee on 85 NBC-Red sta-
tions to a similar one-half hour
schedule, but, according to the
agency, Benton & Bowles, New
York, although this move has been
discussed, no decision will be
reached until next spring. Recent
audition of a half-hour show by
Donald Cope, Hollywood produc-
tion head of Benton & Bowles, has
given rise to reports of the cut. Al-
though Cope denied such an intent,
the audition show carried as fea-
tured artists Fanny Brice and Han-
ley Stafford, in their Baby Snooks
skit, and Meredith Willson’s orches-
tra, mainstays of the Good News
program. Bob Stephens and Kay
St. Germain were the singers.

Audition program was titled
America Sings and music confined
to old favorites. Cope declared the
program was built just in case Gen-
eral Foods Corp. wanted another
show, but those in the know de-
clare that Good News will be defi-
nitely cut. General Foods Corp. it
was said, will retain the balance of
the hour network time for a new
program to be announced soon.

THE FCC on Dee. 5 authorized as-
signment of the license of KGKY,
Scottsbluff, Neb., from the Hilliard
Co. Ine., to a partnership comprising
L. L. Hilliard, Ruth K. Hilliard and
R. M. Stewart, the station’s commer-
cial manager.
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11-Month Net Sales Above 1938 Total
As November Reaches All-Time Record

WITH December figures still to
come, time sales of the major net-
works for 1939 have already sur-
passed those for the full year of
1938, establishing 1939 as another
record-breaking year in network
history.

Cumulative gross time sales of
NBC, CBS and MBS for the 11
months of 1939 total $74,969,360,
an increase of 15.4% over the $64,-
974,899 total for the same period
of 1938 and some $3,000,000 above
the $71,728,400 total gross time bill-
ings for these networks for the full
year of 1938.

In November combined network
time sales amounted to $8,018,352,
up 19.4% from the November 1938
figure of $6,713,2568. The month, in-
cidentally, is an all-time high in
network billings, topping October’s
total by $4,000.

NBC time sales in November
totaled $4,234,984, a gain of 8.6%
over the figure for the same month
of last year. Red Network sales ac-
counted for $3,277,529, up 11.1%
from November 1938, and Blue
sales for $957,455, up 0.8%. For
the year to date, NBC time sales
have been $40,964,606, topping the
11-month total for 1938 of $37,-
575,607 by 9%. Cumulative Red
billings so far this year _total $31,-
719,659, while Blue billings total
$9,244,9417.

CBS November time sales of $3,-
456,323 topped those of the same
month of 1938 by 40.9% and by
more than $1,000,000, largest gain
in both percentage and dollars of
all nationwide networks. For 1939
to date, CBS has sold $30,992,671

worth of time, an increase of 24.9%
over the $24,816,337 time sales
total for the same period of 1938.
MBS November billings of $327,-
045 represent a 10.4% decrease
from those of the same month a
year ago, but for the January-No-
vember period MBS has sold time
to the extent of $3,012,083, up
16.6% over the $2,682,955 figure for
the first 11 months of 1938.

Gross Monthly Time Sales

% Gain
1989  over 1938 1988

6.89 $8.793.616
1.2 3.498,053
9.6 806,881
1.6 310,605
8.4 ,414,200
5.7 3,200,569
1L.0 2,968,710
12.6 2,941,099
11.3 2,979,241
11.8 3,718,064
8.6 3,898,919

CBS
- 2,674,057 —17.1 2,879,945
2,641,642 —b.2 2,680,836
2,925,684 -—3.6 8,084,817
2.864.026 17.7 2,424,180
3,063,329  25.4 2,442,283
2,860,180 84.8 2,121,495
2,311,958  69.1 1,867,357
2,341,636 64.2 1,423,865
2,563.132  60.0 1,601,765
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Gulf Guild to Present
Shirley Temple Dec. 24

PLANS are being made for the
Dec. 24 radio debut of Shirley
Temple on the CBS Screen Guild
Theatre, sponsored by Gulf Oil
Corp. Shirley, who will appear in a
radio version of her latest picture,
“The Blue Bird”, is to be intro-
duced by Darryl F. Zanuck, vice-
president of 20th Century Fox Stu-
dios. CBS will shortwave the pro-
gram to Belgium so that Maurice
Maeterlinck, author of the story,
can listen. He will be cut in to say
a few words.

So pleased is 20th Century Fox
Studios with the reception accorded
“Drums Along the Mohawk”, on
the recent Kate Smith program, the
film company is now planning to
give “Swanee River”, its next Tech-
nicolor release, the same type of
radio buildup. It is understood that
another tieup with the Kate Smith
program is currently in prospect.
Some 45 network broadcasts have
been arranged for four songs from
the film, “Gulliver’s Travels”, pro-
duced by Max Fleischer Produc-
tions, which will be released through
Paramount Studios at Christmas.

Pet Milk Starts Discs
PET MILK SALES Corp., St.
Louis, has started a series of thrice-
weekly quarter-hour transcriptions
titled Mary Lee Taylor on an un-
determined number of stations.
Gardner Adv. Co. St. Louis, han-
dles the account.
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HIRSUTE splendor emerged gen-
erally among the male population
of Okniulgee, when that Oklahoma
metropolis held its annual Pioneer
PowWow, and the staff of KGBG,
Okmulgee, displayed itself admir-
ably in the spirit of the ocecasion, as
evidenced by the meticulously
groomed handlebar and chin mop of
Manager Pat Buford (top), and
the spinach of Announcer Fred
Gaye and Salesman Charles Dab-
ney (1 to r below).

KOIN-KALE Appoint
Buckendahl as Head of

Commercial Relations

APPOINTMENT of Harry Buck-
endahl, 36-year-old Pacific Coast
manager for Gilman, Nicoll &
Ruthman, newspaper representa-
tives, as director
of commercial re-
lations of KOIN
and KALE, Port-
land, a newly-cre-
ated post, was an-
nounced Dee. 11
by C. W. Myers,
president of the
stations, effective

Jan. 1.

Mr. Buckendahl An innovation
in station executive management,
the new post was created by Mr.
Myers because of the peculiar
qualifications of Mr. Buckendahl
and apparently has no counterpart
in radio. He will become active in
handling of national advertising
and as part of his work will seek
to develop advertiser-agency con-
sciousness of radio as a medium,

Mr. Myers, former president of
the NAB, first met Mr. Bucken-
dahl 16 years ago when he was an
office boK for the Gilman firm and
at which time Mr. Myers was a
newspaper publisher. He worked
in Chicago several years, repre-
senting West Coast newspapers
and subsequently was appointed
Pacific Coast manager for the
firm, with headquarters in San
Francisco, and is well known to
practically every agency and ad-
vertiser on the Coast.

Cavalcade Returns

E. I. duPONT de NEMOURS &
Co., Wilmington, Del,, on Jan. 2
will return to the air its four-year-
old program Cavalcade of America
on 96 NBC-Blue and Red stations,
Tuesdays, 9-9:30 p. m. (EST). The
new series, depicting the story of
America, will be under the super-
vision of a research board consist-
ing of Marquis James, twice winner
of the Pulitzer Prize; Carl Carmer,
noted author of books about the
American scene, and Dr. Frank
Monaghan, professor of history at
Yale. The program, winner of sev-
eral radio awards in the past, will
be directed by Homer Fickett, while
Don Voorhees will again arrange
and direct the music. Four stations,
because of program conflicts, will
broadcast the program via tran-
scription, as follows: WAVE, Louis-
ville, Tuesdays, 6:30 p. m.; WSM,
Nashville, Fridays, 6:30 p. m.;
WOW, Omaha, Fridays, 9:30 p, m.,
and WLW, Cincinnati, Sundays,
5:30 p. m. BBDO, New York, is the
agency.

Paramount Spots

PARAMOUNT PICTURES, New
York, is sponsoring a series of 50-
word spot announcements promot-
ing the current attraction at the
Paramount Theatre, New York, on
a week-to-week basis on several
New York stations. Late in Novem-
ber, “The Cat and the Canary” was
featured in the announcements on
WJZ, WNEW and WOR, and the
first two weeks in December, spots
were heard for “The Great Victor
Herbert” on WJZ, WQXR and
WMCA. Buchanan & Co., New
York, is the agency.
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with his
Tennessee
Valley Boys

and

Vagabond ‘(

= Iﬁ. - b Vo
HERALD GOODMAN—composer of "Lamp Lightin' Time in the
Valley," "Little Mother of the Hills" and other famous songs—
member of the celebrated network Vagabond Trio, Herald, Dean
and Curt—favored talent of some of the biggest advertisers in
radio and popular star of phonograph records—yes—we give
you Herald Goodman, Master Salesman at the Mike!

Herald Goodman, with his cowboys and hillbillies, have pulled
over 30,000 pieces of mail since coming to KVYOO a few months
ago! 8 broadcasts pulled 9,606 recipes from women listeners
recently. 2 broadcasts pulled 620 entrants in a word building
contest. Almost every promotion that Herald handles pulls mail
into the thousands of pieces. His KYOO Saddle Mountain
Roundup has played to 100,000 paid admissions in Oklahoma
theaters.

If you want to reach folks, just plain folks, in the middle income
bracket, let Herald Goodman do it in this territory. Within 75
miles radius of Tulsa lie 40%, of Oklahoma's population, furnishing
43%, of Oklahoma's buying power and 44%, of Oklahoma’s actual
retail sales. KVOO alone covers this area effectively and in
addition has primary coverage counties in Kansas, Missouri
and Arkansas!

25,000 WATTS UNLIMITED TIME
BOTH N.B.C. NETWORKS

EDWARD PETRY AND CO., Inc.

National Representatives
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Labor Relations Unit in FCC
Is Considered by Chairman Fly

Supreme Court Ruling in Railroad Case Leads
To Study of Its Affect on Broadcasting

CREATION within the FCC of a
labor relations unit, to keep abreast
of labor conditions in all aspects
of communications and even of
broadcasting, has been given pre-
liminary thought and may be pro-
posed shortly by Chairman James
Lawrence Fly.

Chairman Fly said Dec. 8 that
some thought had been given to
the matter but that it has not yet
been formally taken up by the
Commission. While emphasis has
been placed on the desirability of
such a unit with respect to common
carrier operations, such as tele-
phone and telegraph companies,
Mr. Fly did not entirely discount
the possibility of certain activi-
ties in the broadcast field.

Supreme Court Ruling

Thought on the subject appar-
ently developed following the Su-
preme Court ruling Dec. 4, in the
so-called Rock Island railroad case.
In this case, the Supreme Court
upheld the ICC order that the Rock
Island pay dismissal wages and
transfer expenses of accounting
employes of a leased subsidiary.
It upheld the right of the ICC to
establish standards to protect em-
ployes who might be aggrieved by
virtue of consolidations. Since the
legislation relating to common car-
riers under the jurisdiction of the
ICC is similar to that delegating
authority to the FCC over com-
munications carriers, it was
thought the ruling had a direct
bearing on future FCC functioning.

While broadcasting is clearly ex-
empted from the common carrier
category in the Communications
Act, there nevertheless was the
view that the Supreme Court opin-
ion has a bearing on broadcast
employment. Even prior to the
Rock Island decision, the FCC has
been petitioned by labor groups to
consider the purported plight of
broadeast station employes who
might suffer as a result of consoli-
dations or deletions. The question
was raised by CIO in connection
with the Bulova acquisition of
WPG, Atlantie City, and its con-
solidation with WOV and WBIL in
New York into a single fulltime
station.

The potentialities of labor juris-
diction loom large in another quar-
ter also. A situation such as that
raised by the threatened strike of
the American Federation of Mu-
sicians should it be unable to re-
vise employment contracts with
the broadcasting industry when the
current contract expires next Janu-
ary, might present a case in which
the Commission would inject itself.
A musicians strike, it was pointed
out, obviously would have a bear-
ing upon the ability of stations to
serve the public interest, conve-
nience and necessity, as the law
requires. While the chances are re-
mote, it nevertheless is conceivable
that the Commission might seek to
arbitrate this situation in some
way and prevent the shutting off of
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service which would render opera-
tion in the public interest almost
impossible.

In individual station cases, re-
sulting from consolidations or de-
letion of existing facilities, it is
theorized that the FCC, on the ba-
sis of the Rock Island decision,
might seek to take jurisdiction in
order to insure proper treatment
of employes.

Chairman Fly did not elaborate
on his views but indicated the mat-
ter would be broached to the FCC
in the near future. Presumably be-
fore any tangible action is taken,
a thorough analysis of the law and
of the Supreme Court opinion will
be undertaken by the Law Depart-
ment.

Buicher’s Century

UNDER terms of a “plot”
engineered by the staff of
W§ SV, Washington, District
Commissioner George Allen
on Dec. 8 donated $60 to the
station’s Christmas Shoe
Fund. During a broadcast
with Arch McDonald, WJSV
sports announcer, Allen was
persuaded to raise his dona-
tion to $100 but imposed a
requirement that Harry
Butcher, CBS vice-president,
follow suit. Mr. Butcher fol-
lowed. The fund is being
raised in cooperation with the
Washington Daily News.

Hobbv Shorts
ARRANGEMENTS are now in pro-
cess for the filming of a series of
shorts by Warner Bros., New York,
featuring Dave Elman, m.c. of the
Hobby Lobby program, and several of
the hobbyists who have appeared on
past broadcasts. Fels & Co., Phila-
delphia, sponsors the program on CBS,
through Young & Rubicam, New York.

Proposed FCC Budget Increase
May Permit New Inquiry Unit

WITH a budget recommendation
of $2,100,000 for the 1940-41 fiscal
year, which begins next June 30,
the FCC may be in a position to ex-
pand its operation to include a new
Investigation Division, which
among other things would report
on qualifications of new station ap-
plicants, it was learned Dec. 11.
The U. 8. Budget Bureau, ac-
cording to responsible sources, has
recommended an appropriation for
the FCC of $2,100,000 for the
forthcoming fiscal year as against
a current fund of $1,830,000. The
Commission had asked for $3,
115,000 — about a million dollars
more than recommended for it.

Defense Budget

Because of the plan of President
Roosevelt to set aside a so-called
“B” budget for national defense
purposes, it is thought possible the
FCC will be accorded additional
funds at a later date in connec-
tion with expansion of its monitor-
ing activities due to national de-
fense and neutrality requirements.
The FCC is seeking funds for a
number of modern mobile monitor-
ing units, capable of checking
shortwave operations and it is
thought that this material and per-
sonnel might well fall in the na-
tional defense category.

The plan for an Investigation
Division, assuming that the $2,-
100,000 appropriation is finally
forthcoming from Congress, could
be carried out with those funds.
However, it would be within the
discretion of the Commission to de-
cide whether it should use a por-
tion of that money for the purpose
or expand it for personnel and ex-
penses in other branches of the
agency. It has been estimated that
an appropriation of approximately
$50,000 would be sufficient to re-
tain a dozen or 15 expert investi-
gators for this service [BROAD-
CASTING, Dee. 1].
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The Investigation Division, it
has been indicated, would be used
primarily to inquire into the quali-
fications of new station applicants
as well as to pursue other inquir-
ies specifically assigned by the
Commission. Need for preliminary
study of prospective station licen-
sees has been repeatedly empha-
sized not only to assure the Com-
mission of first-hand information
regarding prerequisites but also to
prevent hearings on such applica-
tions when it might be learned be-
forehand that the applicant is auto-
matically disqualified. Such matters
as citizenship, lack of financial re-
sponsibility and character of back-
ground, are included.

Chairman James Lawrence Fly
has already taken cognizance of
the plight of broadcasters forced to
defend themselves against irre-

sponsible applicants, declaring he
hoped to devise means of correct-
ing this situation. It is presumed
he had in mind the functioning of
an investigation unit.

.

HENNESSEY NAMED

HEAD OF FCC BAR

PHILIP J. HENNESSEY Jr,
Washington attorney, was elected
president of the Federal Commuri-
cations Bar Assn. at its annual
meeting Dec. 1,
for a one-year
term. He succeeds
Frank W. Rober-
son, former FCC
general counsel.

Horace L. Loh-
nes was elected
first vice- presi-
dent and Philip

) G. Loucks, second
Mr. Hennessey vice - president.
Herbert M. Bingham was re-elected
secretary, and Paul A. Porter, CBS
Washington attorney, was named
treasurer. Elected to the Executive
Committee for three-year terms
were Judge E. O. Sykes, former
member of the FCC, and Frank W.
Wozencraft, general counsel of
RCA, New York.

Holdover members of the Execu-
tive Committee are Louis G. Cald-
well and Ralph M. Kimball, whose
terms expire in 1940, and Duke M.
Patrick and Swager Sherley, who
serve until 1941.

New Albers Series

ALBERS BROS. MILLING Co.,
Seattle (Friskies Dog Food),
through Erwin, Wasey & Co., Los
Angeles, on Jan. 14 starts for 26
weeks, a weekly quarter-hour mys-
tery series, The Adventures of Dr.
Dare, on 9 CBS Pacific Coast sta-
tions (KNX KARM KSFO KROY
KOIN KIRO KVI KFPY KSL),
Sunday, 2:80-2:45 p. m. (PST?.
Firm, for its cereals, is currently
sponsoring the weekly half-hour
musical program Good Morning
Tonite on 5 NBC-Pacific Red sta-
tions, the broadcast emanating
from San Francisco.

Maine Potato Series

MAINE DEVELOPMENT COM-
MISSION in November started its
annual campaign in the interests
of State of Maine trade-marked
potatoes using twice-weekly pro-
grams titled Girl From Maine on
the Marjorie Mills participating
series on the Yankee network. Cam-
paign will continue until early
spring and is handled by Brooke,
%mi;:{h, French & Dorrance, New
ork.

T e

RADIOMEN'S HOBBY turned into a fascinating feature on KGVO,

Missoula, Mont., where the Model Makers Club has attracted dozens of
entries from ages 11 to 60. Jack Burnett (left), commercial manager,
and Marion Dixon, local sales manager, are here shown with some of
the model airplane and seacraft entered in the display. It all started be-
cause the KGVO duo are themselves master builders of model planes.
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A maker of beverages came to WOR in the summer of 1939. Using a
half-hour evening show, this manufacturer lifted his sales 1009 in
thirteen weeks and increased his dealers from 5,000 to 50,000 in that
same length of time. Though his product was originally sold in New
York City only, a checkup made three months after he began using
W OR showed that he had expanded his territory to Greater-New York,
New Jersey, Westchester and Lower New England. It was also found
that customer demand created by the WOR broadcasts, had forced
two prominent New York grocery chains to place his product on
their shelves. Interesting, too, is the fact that the WOR broadcasts
enabled this manufacturer to successfully launch and build
acceptance for a new product in o field that has been discouragingly

competitive for years.
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F-M Broadcasting
On Three Relays

Proves Successful

Armstrong and Doolittle See
Widespread Radio Changes

WHEN the first triple rebroadcast
of the new frequency modulation
broadcast was accomplished Dec. 3
without the use of telephone wires
at WDRC, Hartford, radio experts
at the demonstration predicted im-
portant changes in radio within a
decade.

“It is just the beginning in the
start of chain broadecasting of fre-
quency modulation,” said Maj. Ed-
win H, Armstrong, inventor of the
new-type broadeasting, who went to
Hartford to supervise the ‘“triple
play” rebroadcast.

It happened thus: W2XCR,
Yonkers, N. Y., broadcast a special
frequency modulated program,
which was picked up by Maj. Arm-
strong’s station, W2XMN, at Al-
pine, N. J. This station rebroadcast
the program, which, in turn, was
picked up by WI1XPW, Meriden,
Conn., owned by Franklin M. Doo-
little, general manager of WDRC,
Hartford.

W1XPW again rebroadcast the
special program, and it was re-
ceived in WDRC studios before a
specially invited group of radio
technicians, experts, and newspa-
permen.

Progress Noted

K. B, Warner, managing secre-
tary of the American Radio Relay
League and editor of QST', amateur
radio publication, said after the
demonstration:

“I thought it was just technically
unbelievable with three relays, yet
the program was still better by far
than the present conventional sys-
tem at its best. In 10 years there
won’t be any orthodox brand of
broadcasting remaining except for
the lowest grade of local service.”

Mr. Doolittle said: “I think fre-

quency modulation gives the finest
quality we ever have been able to
transmit. The triple rebroadecast
was a marvelous success.”
. The special grogram originated
in the private home of C. R. Run-
yon, Yonkers, who has been work-
ing with Major Armstrong on fre-
quency modulation. A piano player
and a violinist gave selections, rec-
ords were played, and various
sounds, such as striking of two
steel bars together, ringing of bells,
the gurgling of water into a glass,
the lighting of a match, the drop of
an ice cube into a glass of water,
and others, were heard.

More on the Way

There will be many more of these
relay broadeasts during the comin
year, Maj. Armstrong predicted,
stating that by mid-summer about
25 frequency modulation stations
will be in operation. The method
will be immediately useful to a
broadcaster such as John Shepard
3d, he said, whose station on Mt.
Washington can rebroadeast pro-
grams picked up from the Paxton
transmitter which receives its pro-
grams from the Shepard studios in
Boston. Eventually other stations
might be added to this radio chain,
he stated.

Asked if F-M stations would be
germitted to rebroadcast programs

y radio relays when the FCC has
forbidden this practice to broad-
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TWO RADIO pioneers, Maj. Edwin
H. Armstrong, inventor of fre-
quency modulation (left), and
Franklin M. Doolittle, general man-
ager of WDRC, Hartford, discuss
success of the first triple rebroad-
cast in history of frequency modu-
lation broadeasting without use of
telephone wires. Major Armstrong
said Mr. Doolittle was one of his
earliest “disciples” in the frequency
modulation experiments. Mr. Doo-
little owns WI1XPW, Meriden,
Conn., an F-M station.

casters using the present system of
amplitude modulation, Maj. Arm-
strong explained that the Commis-
sion’s ruling prohibits these radio
relays for broadcasters operating
within the present broadeast band
where wire facilities are available
to prevent using up the spectrum
of frequencies available for broad-
cast use.

With frequency modulation, he
stated, wire facilities are not avail-
able as it is not possible to trans-
mit a 15-kilocycle band over tele-
phone lines and to keep out the
noise. Furthermore, these frequency
modulation relays do not use up the
spectrum, as the rebroadcasting
station picks up the signal from
the regular broadeast of the origi-
nating station. Eventually, how-
ever, relays on much higher fre-
quencies will probablfl be used to
permit greater flexibility of opera-
tion.

Better Quality

At present all F-M stations in
the chain must broadeast all chain
programs, as each must transmit a
signal for the station next in line
to pick up. By using the higher fre-
quencies, signals from the originat-
ing station can be picked up by
more distant F-M stations and those
along the line can accept or reject
the chain programs in accordance
with their own plan of program-
ming.

The whole aim, he said, is to give
better quality radio transmission to
the listeners, and frequency modu-
lation programs can be as perfectly
sent on frequencies of several hun-
dred megacycles as on the present
40-megacycle band. In Hartford, he
explained, W1XPW can pick up the
CBS programs which W2XMN re-
broadcasts several hours daily from
W2XMN with greater fidelity than
it can get them from WDRC, which
has received them over the wires
from the CBS studios in New York.

As for television, Maj. Arm-
strong said: “When and if there is
a television chain, it will be done
with frequency modulation. The
technical principles are the same in
freq'u'ency modulation as in televi-
sion.’

A BOOK titled “Best Broadcasts of
1938-39”, compiled by Max Wylie,
CBS director of script and continuity,
will be published Dec. 18 by Whittle-
sey House, New York ($3.50). It is
an anthology of 32 separate programs
of all types, reprinted “as broadeast”
by the three major networks.
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‘Red’ Barber Wins Award

RED BARBER, baseball announec-
er of WOR, Newark, who covered
the games of the Brooklyn Dodgers
for the station during the past sea-
son, on Dec. 6 was named the na-
tion’s top baseball announcer in
the poll conducted among leading
sports writers and correspondents
representing The Sporting News.
Second place was voted to Frankie
Frisch of the Colonial Network,
MBS New England hookup, while
Bob Elson of WGN, Mutual’s Chi-
cago affiliate, won third place. Tom
Manning, of WTAM, Cleveland,
and France Laux, of KMOX, St.
Louis, received previous awards.

Gillette Bowl Games

GILLETTE SAFETY RAZOR Co,,
Boston, on Jan. 1 will sponsor two
of the New Year’s Day football
games—the Sugar Bowl game from
New Orleans, an exclusive NBC
feature, and the Orange Bowl game
in Miami, a CBS exclusive. The
NBC game will be heard on 75 Blue
stations with Bill Stern covering
for the third successive year. Te
Husing will describe the CBS
broadcast from the Orange Bowl,
to be heard on over 70 stations. To
promote its sponsorship of the two
games, Gillette has sent out over
50,000 window streamers and has
arranged for numerous advance an-
nouncements to be broadcast dur-
ing the weeks preceding the games
on stations carrying the events.
Transcriptions describing features
of the broadcasts have been made
by both Husing of CBS and Stern
of NBC for distribution by Gillette
to the stations scheduled. Maxon
Inc., New York, handles the ac-
count.

Pro Game on 9
GENERAL MILLS, Minneapolis
(Wheaties), sponsor of games of
the National Football League, ar-
ranged a special hookup of nine
stations to carry the National
League Football League champion-
ship game between the Green Bay
Packers and the New York Giants,
played Dec. 10 in Milwaukee. Sta-
tions were WOR, Newark; WCAU,
Philadelphia; WCBM, Baltimore;
WFMD, Frederick, Md.; WOL,
Washington; WWSW, Pittsburgh;
WGAR, Cleveland; WJR, Detroit,
and WJJD, Chicago. Covering the
event were Announcers Red Barber
of WOR, Newark; Dick Fishell of
WHN, New York, and Harry Wis-
mer of WIR, Detroit. Wadhams Oil
Co., Milwaukee, which has spon-.
sored all games this season played
by the Green Bay Packers on
WTMJ, Milwaukee, also sponsored
the game on that station, with Russ
Winnie describing the contest.
Scott-Telander, Milwaukee, is agen-
cy for Wadhams, and Knox-Reeves,
Minneapolis, handles the General
Mills account.

F-M Demonstration

OFFICIAL Washington gets its
first practical glimpse of frequency
modulation Jan. 13 when Maj. Arm-
strong demonstrates the system un-
der the auspices of the Washington
Radio Club at the National Mu-
seum. The Washington chapters of
the Institute of Radio Engineers
and of the American Institute of
Electrical Engineers have been in-
vited, with W3XO, the Jansky &
Bailey F-M station to demonstrate
the transmitting medium. FCC of-
ficials and staff have been invited.

WIR-WGAR HeadWould

Sell Pro Football Team

GEORGE A. (Dick) RICHARDS,
who with Leo Fitzpatrick and
others owns the Detroit Lions pro
football team, runner up for the
western division championship, has
offered that club for sale at an ask-
ing price of $200,000, according to
an announcement Dec. 9 from the
annual meeting of owners and
coaches in Milwaukee.

Mr. Richards, who was unable to
see any of the Lions’ games this
season due to illness which has
kept him at his home in Palm
Springs, Cal., reported to the meet-
ing he was impelled to sell under
doctor’s orders. He bought the club
in 1934 and transferred it from
Portsmouth, O., to Detroit, paying
$15,000 for the franchise. It is re-
ported a group of Detroiters is con-
sidering buying.

Cooperative Quiz Begun

On WKRC by Grocers

FIRST broadcast of a weekly Kit-
chen Quiz series was heard Dec. 9
on WKRC, Cincinnati, under spon-
sorship of the Cincinnati Retail
Grocers & Meat Dealers Assn.,
scheduled for an indefinite period.
The program, an audience partici-
pator in which housewives vie for
prizes, is conducted by Virginia
List, former director of the Domes-
tic Arts Guild, and conductor of
the WKRC Economy Kitchen.

Heard at 8.30 Saturday morn-
ings, the series is designed to catch
housewives before they do their
week end shopping. Featured are
messages designed to promote de-
ggndability and service of neigh-

rhood grocers. Signs and posters
are mailed for display by grocers
and WKRC, in cooperation with
the Cincinnati Times Star, places
publicity and advertising in the
newspaper. Contestants for the pro-
gram are chosen from a list qf
woinen writing for a place. Appli-
cants must give name and address
of their neighborhood grocer.

KOY Describes Own Fire

WHEN a $1,500 fire damaged the
heating plant of KOY, Phoenix, that
station’s special events department

broadcast a deseription of the blaze.

FOR the post season Sugar Bowl
football classic in New Orleans,
WSGN, Birmingham, Ala., has ar-
ranged with the Southern Railway
for a WSGN Sugar Bowl Special
train and is offering two free fares
and tickets to the New Orleans tus-
sle to listeners writing the best let-
ters on “Why WSGN is my favor-
ite sports station”. Going over final
details of the contract are Henry
P. Johnston (left), general man-
ager of WSGN, and Searcy John-
son, assistant general passenger
agent of Southern Railway.
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THERE are as many kinds of SPOT RADIO as there
are advertisers and problems.

Whether a sponsor wants a minute or an hour, a 25-
word announcement or a fifteen-minute strip, live or
transcribed, he can buy it on as few or as many stations
as he likes. He can fit his coverage exactly to his dis-
tribution when he buys his stations separately, whether
they are independent or network affiliates.

This oldest form of commercial broadcasting lets him
pick his time in each city, buy stations separately,
localize his sales appeal and gear his radio advertising
to his plans in every particular.

= lT WILL BE EXAC:!E ‘c"—e“‘“

s

' “1 wish | could use SPOT
RADIO,” said the Adver-

'S

tiser,"but I don't manufacture
" 4
watches. 2 "You don't run o department 3 ‘‘Just because a certain type of ad- 4 “Time signals are just one
store, either, ‘replied his Agency vertiser uses a certain medium in a effective form of SPOT
Man, “‘but you often use news- certain way,” he went on, “‘doesn't RAPIO. It can be 25 words or 1‘5,
papers.” mean that everybady must.”’ minutes oran hour—any length.
w— i

IS BROADCASTING WHICH YOU CAN SPOT

- // W. Q :‘:“\" —~Ly "

ANY TIME ANY LENGTH ANY WHERE

EDWARD PETRY & COMPANY

INCORPORATED
: ; ; Representing Leading Radio Stations throughout the
"But the important thing about "Humph, that fits my sales plon United States—individually
SPOT RADIO is that it lets you buy like a glove,” humphed the Ad-
you® stations individually — separately vertiser. ‘'Let’s get out the maps ond Oﬂfce: i NEW YORK -+ CHICAGO - DETROIT - ST.LOUIS
~not linked together.”’ SPOT our RADIO!" SAN FRANCISCO - LOS ANGELES

= o swor wmmessiun anbo viawte ta e bass SPOT RADIO can meet bis
www americanradiohistorv com
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New NBC Maps

Reveal Coverage

Day and Night Coverage Areas
Are Charted Separately

ALTHOUGH NBC has just com-
pleted its first set of coverage maps
to show separately the daytime and
nighttime coverage areas of its af-
filiate stations, these maps will not
be distributed to advertisers and
advertising agencies, nor will they
be individually available even to
NBC’s own salesmen, according to
J. M. Greene, recently appointed
circulation manager of NBC. Each
station gets a copy of its own maps
as fast as they are received from
the printer, Mr. Greene said, with
the distribution about half com-
pleted at present, but there will be
no further distribution.

In explanation of this policy,
which is in direct contradiction to
that of CBS, which for several
years has been publishing and
distributing day and night cov-
erage maps of its affiliate stations,
Mr. Greene said the NBC maps
picture the listening pattern of
each station when that station is
broadeasting network programs
and therefore do not give a true
picture of the station’s coverage
when it is broadcasting local pro-
grams not available from its neigh-
boring NBC stations.

Not for Spot

“If we make our maps avail-
able to advertisers and agencies,”
he said, “they will inevitably be
used in planning spot campaigns,
and they are not intended for that
purpose. Each station has its own
coverage map and data which the
advertiser or agency can obtain
from that station or its represen-
tative and NBC has no place in
that picture.

“We will use these maps and the
data underlving them,” he con-
tinued, “to make network presen-
tations, showing advertisers the
coverage available with any specific
network setup, either present or
prospective. With this information
we can tell a network client how
many radio homes the addition of
any station or station group to his
present network will add to his au-
dience. These figures are not al-
ways constant for any particular
station, as the overlapping of its
coverage area with those of near-
by outlets will vary with the in-
cKJsion or exclusion of those other
outlets in the proposed network.

“Individually, our maps general-
ly, although not always, show cov-
erage areas more limited than
would coverage maps based on the
station’s own signal strength and
mail response when considered as
an individual entity and not as part
of a network,” he added, “which
is another reason we are not going
to distribute them generally.”

Maps, prepared by Mr. Greene
and his assistant, Charles Robert-
son, who was formerly in NBC'’s
research division, were based on
mail response over an extended
R;ariod of time, using the regular

BC Airea method broken down
for the first time into day and night
coverage. Method of determinin
the par counties when day ang
night coverage was combined,
through use of the half-milivolt
line in conjunction with mail, was
used this time to determine day-
time coverage of all stations and
nighttime coverage of clear channel
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TROPHY FOR CHILDREN'S SERIES

Higbee Co., Cleveland, Wins Annual Award for
Popular Series Broadcast on WHK

CLIMAXING a two-month promo-
tional drive, the Higbee Co.,
Cleveland department store, on
Dec. 8 was awarded the Cleveland
Plain Dealer 1939 Radio Poll tro-
phy for sponsoring the year’s most
popular children’s ﬁrogram—Pin-
nochio, heard on WHK, Cleveland.
Charles L. Bradley (left), presi-
dent of Higbee Co., received the
trophy, “Miss Oscarette”, from
Robert S. Stephan, Plain Dealer
radio editor. The Pinnochio series,
which made its sudden rise to top
popularity in less than two months,
has been one of the most effective
promotions the store has ever used,
Mr. Bradley commented.

On the day following announce-
ment of the award, the department
store made two announcements on
WHK, offering a free “Pinnochio
mask” to all members of the Pin-
nochio Club, to be given away at
three locations in the store—chil-
dren’s clothing, boys’ clothing and
the toy departments. Response to
the announcements was So great
that .14 extra salespeople were
added in these departments,

The day the announcements were
made more than 3,000 new mem-
bers of the club were signed up,
swelling the nine-week total to
more than 15,000, and depleting the
supply of badges and membership
cards until more were ordered.
Sales in all departments offering
the masks jumped, with an espe-
cially large increase in the toy
department.

Other Reader Choices

With Plain Dealer yveaders in 149
cities and towns in six States par-
ticipating in the balloting, favorite
programs and radio personalities
included

Personality: Charlie MeceCarthy: Pro-

gram: Chase & Sonborn Hour; Master of
ceremonies: Don Ameche; Classical sing-

stations. For regional and local
stations, however, whose ground
waves are subject to interference
at night from the sky waves of
distant stations, a nighttime in-
terference line was set up, com-
puted by NBC engineers in accord-
ance with FCC standard signal-
to-noise required ratios.

1939

ers: Nelson Eddy, Lucille Manners; popu-

lar singers; Bing Crosby, Kate Smith;
comedian: Jack Benny; drama: Lux Ra-
dio Theatre: serial: One Man's Family;
symphonic program: Ford Sunday Eve.
ning Hour; light classical music: Voice
of Firestone; dance band: Guy Lombardo;
variety: Chase & Sanborn Hour; quiz: In-
formation Pleage; commentator: Lowell
Thomas ; educational: U of Chicago Round-
table; kid's show: Pinnochio.

Runners-up: Alec Templeton, One Man's
Family. Bing Crosby, Richard Crooks, Mar-
garet Speaks, Kenny Baker, Frances Lang-
ford, Edgar Bergen, Orson Welles, Those
We Love, Toscanini, American Album of
Familiar Music, Kay Kyser. Good News,
Doctor I, Q., Kaltenborn, Dr. Walter Dam-
rosch, Let's Pretend,

Show horses: Bing Crosby, Information
Please, Clifton_Fadiman, Lawrence Tib-
bett, Jessica Dragonette, Frank Munn,
Connie Boswell, Bop Hope, Big Town., Vie
& Sade, N. Y. Philharmonic, Cities Service
Concert, Wayne King, Prof. Quiz, Ameri-
can Town Meeting, and Orphan Annie.

Gulf Oil Corp. Renews

Screen Guild 16 Weeks

GULF OIL Corp., Pittsburgh (oil
products), has renewed its weekly
half-hour Screen Guild Theatre on
65 CBS stations for an additional
16 weeks, effective Jan. 1, Sun.,
7:30-8 p.m. At expiration of the
extended period Motion Picture Re-
lief Fund will have received a to-
tal of $500,000 from the sponsor
for the erection of a home for in-
digent workers in the film industry.
Actual construction of the home
will start when the $500,000 mark
is reached.

With talent, directors and writ-
ers donating their services to the
weekly program, Gulf Oil Corp.
contributes $10,000 a week to the
Fund. Joe Hill continues as agency
producer on the show with Austin
Petersen as assistant. Writers are
Charles Tazewell, Sam Perrin and
Jess Oppenheimer. Roger Pryor
continues as m.c., with John Conte
announcing. Oscar Bradley has the
orchestra. Young & Rubicam, New
York, is agency.

Renewal contract was signed in
Hollywood by Jean Hersholt, rep-
resenting the MPRF; Ralph Mor-
gan, Screen Actors Guild; Walter
Wanger, Producers Assn., Conrad
Nagel and representatives of the
oil corporation and the agency.

DEPRECIATION LIST

FOR TAXES REVISED

ANSWERING a request of the
NAB for specific information on
changes in depreciation allowances
as applied to broadcasting com.
panies, the Treasury Department
on Dec. 1 sent the NAB a revised
list of “group lives” applicable in
filing income tax returns.

Timothy C. Mooney, Deputy
Commissioner, and E. L. Lindsey,
assistant head of Division, the
Bureau of Internal Revenue, signed
the letter sent to the NAB. They
reminded that ‘‘the lives stated
above are averages built up on the
experience available for the equip-
ment of all companies for which
data could be obtained and may not
be applicable to the assets of a
particular company whose experi-
ence may.indicate shorter or long-
er lives.”

In making public the letter, the
NAB explained that “allowance for
depreciation cannot be predicted
upon a general average. Each
broadcaster should produce all the
facts pertinent to his own case and
press for a decision thereon with-
out reliance upon general prac-
tices.”

The Revenue Bureau’s group
lives follow: Transmitter equip-
ment, 10 years; studio control
equipment, 10 years; speech input
equipment, 10 years; antenna
equipment, 12 years; towers, 15
years; buildings, 20 years; studio
furniture and fixtures, 7 years;
office furniture and fixtures, 15
years; pipe organs, pianos, ete., 10
years; television equipment, 4
years; facsimile equipment, 5
years.

P & G Tests Serial

PROCTER & GAMBLE Co., Cin-
cinnati (White Naptha), has
started Little Cross Roads Store,
five-weekly quarter-hour live pro-
ram, on KWTO, Springfield, Mo.,
or 52 weeks. It is understood the
series may be expanded to other
markets. The program was devel-
oped by the staff of KWTO and
has been on the air for the last
five years. Quaker Oats sponsored
the show last year and prior to
that time it was sronsored local'ly.
George Earle Wilson, production
director of KWTO, writes and pro-
duces Little Cross Roads Store. Ac-
tors include Al Stone and Bill
Ring, KWTQ announcers; Cather-
ine McKee, bookkeeper of KWTO;
Gloyd Thrailkill, of the KWTO con-
tinuity department, Theme of the
dramatic serial is the philosophical
attitude of an aged store keever.
Compton Adv., New York, handles
the account.

New Campana Series

CAMPANA SALES Co., Batavia,
Ill., on Jan. 7 will start Grand Ho-
tel, dramatic program sponsored by
the company in 1937 on NBC-Blue,
on 30 CBS stations, Sunday, 1:35-2
p. m., on behalf of Campana Hand
Cream, Italian Balm, Dreskin, Col-
lies and D.D.D. Campana also spon-
sors the weekly First Nighter pro-
gram on CBS. Aubrey, Moore &
Wallace, Chicago, is the agency in
charge.

NBC, MBS and CBS will broadcast
the address by President Franklin D
Roosevelt at the annual Jackson Day
dinner given Jan. 8 by the Democratic
.Puréty at the Hotel Mayflower, Wash-
ington.
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Ready-made Antenna Control Units
that meet all F.C.C. requirements

Western Electric Antenna Control Units will solve your direc-
tional problems painlessly and permanently!

These equipments are capable of operating at any one pre-
determined frequency between 550 and 1600 kc. —are suitable
for 2 or more element arrays. Shift between day and night patterns
can be made by single push button operation.

Combinations of the 33A (combined line branching and
phase shifting unit) and supplementary 34A (phase adjusting unit
for outdoor mounting) and 35A {line branching unit for outdoor
mounting) are for output powers up to 5 KW. The 33B, 34B
and 35B units are for powers up to 50 KW.

If you’re suffering from directional headaches, call Graybar
quickly for a Western Electric unit. You’ll find it’s just what
the doctor ordered!
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Intervention Rule

Undergoes Shifts

Trend Toward FCC Reversal
Of Policy Is Indicated

A TREND toward gradual reversal
of its non-intervention procedure
in broadcast cases is apparent on
the FCC, though several anoma-
lous situations have been created
by virtue of the procedure.

One of the strange situations
affects KOA, Denver, 50,000-watter
operating on the 830 ke. clear chan-
nel, which has been excluded from
participation in a hearing on the
application of WHDH, Boston, for
fulltime on that channel. The
hearing has been scheduled for Jan.
15 in Washington, having been
postponed from Dec. 11 and in-
volves the application of WHDH
for 5,000-watt unlimited time on
the channel in lieu of its present
1,000-watt limited time operation.
Only WEEU, Reading, Pa., which
operates daytime on the frequency,
has been admitted as an inter-
venor.

Motions Denied

Commissioner Case, presiding at
the motions docket Dec. dis-
missed without prejudice a petition
of the Clear Channel Group to
intervene in the hearing nn the
ground that preservation of clear
channels is involved. He also de-
nied the Group’s motion to dismiss
the WHDH application, and denied
a KOA motion to dismiss the appli-
cation as in violation of existing
rules. Previouslv. another presiding
commissioner had denied KOA’s

etition to become a party to the

earing,

At the motions docket Dec. 8
Commissioner Case granted sev-
eral petitions to intervene. As a
matter of fact, all petitions pending
that day were granted. In one case,
involving the application of WROL,
Knoxville, for a change in fre-
quency to the 620 ke. channel occu-
pied by WFLA and WSUN, a pre-
siding commissioner had denied the
petitions of the Florida stations
to intervene. Subsequently, the
WSUN application for interven-
tion, filed on a new basis, was
granted. Similar action was taken
in the case of WFLA Dec. 8.

More CBS Sustainers

FromHollywood Planned
HOLLYWOOD will assume a more
important place as origination
point of CBS sustaining programs
during 1940, according to W. B.
Lewis, the network’s New York
vice-president in charge of vpro-
ams, who has been on the West
oast for two weeks conferring
with Donald W. Thornbureh, vice-
president in charge of Pacific Coast
operations, and Charles Vanda,
western division program director.
While no new trend is imminent
at this time, he stated that many
innovations in broadcasting will be
tried out during the summer
months. Mr. Lewis is credited with
introducing the first quiz program.
He stressed the fact that the
present CBS Hollywood production
staff is sufficient to carry out pro-
gram plans under discussion and
that no additions or changes in
Eersonnel are contemplated, Mr.
ewis declared that radio is now
in its biggest year commercially,
and indications point to another
banner season for 1940-41.
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DURING the annual meeting of the American Association baseball clubs

in Columbus Dec. 1-2, three visiting sports announcers called on Johnny
Neblett, WBNS sportscaster. They all belong to the American Associa-
tion of Baseball Broadcasters— (1 to r) Connie Desmond, WSPD, Toledp;
Neblett; Don Hill, WAVE, Louisville; Vie Lund, WIRE, Indianapolis.

KMPC to Be CBS Optional Outlet;
Signs Cooperative Compact With KIRO

WHEN KMPC, Los Angeles, begins
operating fulltime early in 1940,
under its cooperative pact with
KIRO, Seattle, it will become an
optional outlet of CBS, available
to clients of that network as an
additional station in the Los An-
geles area to KNX, or as an alter-
native outlet.

This was disclosed coincident
with the working out of the KIRO-
KMPC acreement for fulltime use
of the 710 ke. channel to which
each was assigned on a regular ba-
sis last month by the FCC. The
new agreement likewise has been
filed with the FCC.

Operated by the Richards-Fitz-
patrick-Patt combination and man-
aged by Leo B. Tyson, veteran
Southern California broadcast ex-
ecutive, the new fulltime KMPC
will relocate at the former KECA
site, subject to FCC approval of
the removal. Considerable staff ex-
pansion is contemplated by Mr.
Tyson in view of the prospective
fulltime schedule, together with
separation of studios and trans-
mitter. Both studio and transmitter
now are located on Wilshire Boule-

vard.

Under the KIRO-KMPC agree-
ment, dated Dec. 1, the Seattle sta-
tion will seek 10,000 watts power
placing it in a 1-B status, while
KMPC will be recognized as equiv-
alent to a Class II station with
5,000 watts or more.

The FCC on Nov. 14 assigned
KIRO to 710 ke. with 1,000 watts
unlimited time, in lieu of its pre-
vious special experimental authori-
zation. KMPC heretofore has been
a limited time station on 710 ke.,
and on the same date was author-
ized to operate with 5,000 watts
daytime and 1,000 watts at night
on that frequency. WOR, Newark,
is the dominant station on the chan-
nel, using 50,000 watts, and will be
protected by KIRO through use of
a directive antenna.

Promise Cooperation

Consummation of the agreement
came following several days of ne-
gotiation in Washington among the
principals. Leo J. Fitzpatrick, exec-
utive vice-president of WIR,
WGAR and KMPC, stations princi-
pally owned by George A. Rich-
ards, and Saul Haas, vice-president
and executive of KIRO, signed the

1939

agreement. Others who participated
included John F. Patt, vice-presi-
dent of the Richards-Fitzpatrick
stations; R. Morris Pierce, WGAR
chief engineer; Duke M. Patrick,
counsel for KMPC, and W. Theo-
dore Pierson, counsel for KIRO.

The agreement sets out that the
two stations desire to “cooperate
with each other to improve service
in their respective service areas,
and, by use of modern engineering
methods, to improve the broadcast
quality and coverage of their re-
spective stations.” It was agreed
that neither station will protest or
otherwise object to the action of
the FCC in granting the two full-
time applications. KMPC then
agreed to file an application for au-
thority to operate with 5,000 watts
‘“or more”, unlimited time, employ-
ing an antenna system at a site in
or near the metropolitan area of
Los Angeles in such a manner as
will prevent objectionable interfer-
ence “during nichttime within the
500 uv/m 50%-sky-wave contour of
KIRO or during daytime within the
100 uv/m ground-wave contour of
KIRO.” This degree of protection
ig identical with that afforded I-B
stations under the new engineer-
ing stands.

KIRO to File for 10 kw.

KIRO agreed to file and prose-
cute an application to operate
“with dpower of 10 kw. or more, un-
limited time, employing an antenna
system, conventional during day-
time and directional at night, at a
site in or near the metropolitan
area of Seattle in such a manner
as will prevent such operation from
causing objectionable interference
within the 2500 uv/m ground-wave
contour of KMPC when KMPC.”

The contracting parties further
concluded each would file initial
applications within 90 days, and
that neither party “will do any act
that will jeopardize the status, or
the expeditious prosecution, of the
applications filed pursuant to this
agreement.” It was agreed that
KMPC may take appropriate steps
to procure authority from the FCC
to operate with 5,000 watts day and
1,000 watts night, with a conven-
tional antenna, provided this would
not jeopardize tge status or impede
the expeditious consideration of the
higher power applications of the

LANG-WORTH CHECK

STOPPED BY MPPA

MUSIC Publishers Protective
Assn., which formerly certified and
checked the musical compositions
contained in the musiecal library of
Lang-Worth Feature Programs, has
discontinued this service, BROAD-
CASTING was formally advised Dec.
6 by Harry Fox, MPPA’s general
manager. Service consisted of ex-
amining copyright records for
each title issued by the Lang-
Worth service and certifying that
this musical number was in the pub-
lic domain and therefore available
for use without payment of a fee
to ASCAP.

C. O. Langlois explained that the
MPPA service was used chiefly as
a convenience to save time, as its
location in New York enabled
Lang-Worth to check and clear
numbers by telephone, but said that
its loss will entail no real hardship
on the company, as they will here-
after examine all titles at the U. S.
Copyright Office, where all copy-
righted numbers are registered.
This registration is the source of
the MPPA files, he said, and Lang-
Worth has recently checked most
of its selections directly with the
Copyright Office and made less and
less use of the MPPA service. Lang-
Worth will probably employ a law
clerk at the Library of Congress to
make these examinations in the fu-
ture, it was stated.

Loss of the MPPA certifications
that the Lang-Worth numbers are
tax-free will not affect the Lloyd’s
insurance policy carried by the
company to protect users of these
selections against losses from in-
fringement suits, Mr. Langlois said,
citing the clause in the policy which
does not mention MPPA but merely
requires that the titles be cleared
by “a reputable record keeping
agency in the industry”.

Action of the MPPA is no sur-
prise, he said, but has been expect-
ed by Lang-Worth ever since the
inauguration of the NAB-Lang-
Worth plan, as the MPPA members
are also members of ASCAP and
would naturally not want to aid the
broadcasters in building up a sup-
ply of music which may be used in
the broadcasting industry’s fight
against ASCAP’s demands.

Carnation on MBS

CARNATION Co.,, Milwaukee
(milk), which has been sponsoring
Arthur Godfrey on WOR, Newark,
for a 89-week period, Monday,
Wednesday and Friday, 9-9:15 a.
m.,, on Jan. 3 will add 8 MBS
stations (WBAL WKBW WAAB
WSAY WSYR WKRC CKLW
WGN). Erwin, Wasey & Co., New
York, is agency.

two stations, and provided the oper-
ation with 1,000 watts at night with
a conventional antenna will not
cause interference to KIRO beyond
the limits established.

Mr. Richards resides in Califor-
nia most of the year and is ex-
pected to continue his volicy di-
rection of KMPC. Mr. Tyson has
been general manager of the sta-
tion since its acquisition several
years ago by the Detroit-Cleveland
group. Messrs. Fitzpatrick and Patt
plan to go to the Coast shortly to
assist Mr. Tyson in launching the
new fulltime operation.
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-z~ Here's One Contest

~

" Your Ice Man Can't Win!

)

i /s FOR
v THIS ONE

s 0 In Cash for the Best Name for Terri-
S tory Covered by the Primary Area

of StationsWMT-KRNT-KSO-WNAX

POOR ALGERNON! For years

he’s toted ice on his back, and
ideas in his noggin. (We mean the
kind of ideas that win prizes.) He’s
entered every contest, and by sav-
ing wrappers has won everything
from an auto to enough Pansy-
foam soap to handle all Saturday
nights from now to his old age
pension. He’s a hero to his wife —

and a headache to the rest of us. YANKTON

WATERLOO \
*

CIDAR RAPIDS

And now comes a contest that’s
a cinch, with five hundred smack-
ers of fresh folding money as the
prize — and he can’t enter!

o LOWA
Ty

DES MOINES
*x

Nope, only advertising men or CoLg
women can participate! Just sug- 2 - v : .
gest a descriptive name for the pri- L i ] i MR SinmmeeEs
mary area covered by The Cowles IMPORTANT FACTS TO HELP YOU SUGGEST A NAME

2 LIVESTOCK raising is an important factor Population in the area is well divided
715, t 3 . : 3 e 2 '
;t;g(z)ou; The best one takes the in the 385 primary counties served by with a two million urban population, and

N o 582 =

The Cowles Stations. One-third of the pearly five million rural.
So just forget your ice man, and

nation’s hogs, one-fourth of the horses,
start thinking of a name today.
We'll send any additional infor-
mation you want. Just ask for it

HERE ARE THE RULES

1. Contest open only to members of advertising
agencies and sales and advertising departments
of radio advertisers.

2. Entries must be submitted on your firm letter-
head. Submit as many names as you desire.

3. Mait to Contest Editor, The Cowles Stations,
Register and Tribune Bldg, Des Moines, Iowa.
Entries must be postmarked not later than
midnight, December 31, 1939.

1. $500.00 cash will be paid for the name that,
in the opinion of the judges, most accurately
and completely describes the combined market
or primary area of stations WMT, KRNT,
KSO and WNAX, Entries will be judged for
originality, accuracy of description, and ap-
propriateness for use in advertising. Do not
send elahorate entries, In cases of ties, duplicate
prizes will be awarded.

5. Decision of the judges will be_ final, and ali

and one-fifth of the farm cattle are found
here. Although the farms number but 10.7
per cent of the nation’s total, the farmers
in the area receive more than 22 per cent
of the farm livestock income of the
country.

The 96,000 retail outlets in the districe
receive an annual gross business of more
than $1,500,000,000 from the 1,500,000
families of the area. The Cowles Stations,
Des Moines, will gladly send you more
complete information if you desire.

Contest Closes December 31, 1939 ... Mail Entry Now!
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Over 1,000 Present at
Chicago Conference
Held Dec. 6-8

By PAUL BRINES

HIGHLIGHT of the Third Annual
School Broadcast Conference held
Dec. 6-8 at Chicago’s Congress
Hotel was the announcement by
Leonard Power, assistant chair-
man of the Federal Radio Educa-
tion Committee of the U. S. Office
of Education, that FREC will
likely merge its convention with
the Fourth School Broadcast Con-
ference, to be held in Chicago next
December. The announcement gives
national recognition to the Chicago
conference, which is subsidized by
dollar registration fees under aus-
pices of the local Board of Educa-
tion’s radio council, of which Har-
old Kent is director.

The third annual conference was
attended by 1,000 educational di-
rectors of radio stations, super-
visors of radio from various uni-
versities and colleges, and school
teachers from grade and high
schools of 12 States. Prior to the
conference, on Dec. 5, both CBS
and NBC held network educational
conferences at their Chicago head-
quarters. Having held a conference
for 18 of its affiliates in early Oc-
tober [BROADCASTING, Oct. 1], CBS
on Dec. 5 entertained educational
directors of four more of its af-
filiates and conducted a roundtable
under the direction of Lavinia
Schwartz, radio director of CBS-
Chicago, and Sterling Fisher, ra-
dio director of CBS-New York.
Attending the roundtable discus-
sions were Max Karl, WCCO, Min-
neapolis; Irwin Johnson, WBNS,
Columbus; Harriet Edwards,
KMOX, St. Louis; Kenneth Gra-
ham, KMBC, Kansas City.

NBC Conference

The NBC conference of Dec. 5
was attended by 76 radio educa-
tional leaders representing NBC
and 35 NBC affiliates, including
Mrs. Helen Swabey, an observer
from the Canadian Broadcasting
Corp. NBC executives attending
the conference included Lenox R.
Lohr, NBC president; Dr. James
Rowland Angell, educational coun-
sellor; Sidney N. Strotz, manager
of NBC-Chicago; Franklin Dun-
ham, director of education; Walter
G. Preston, supervisor of educa-
tional programs; Judith Waller,
education director of NBC-Chicago;
Jennings Pierce, educational di-
rector of NBC-San Francisco.

At the conference, Dr. Angell
said, “We are particularly im-
pressed by the increasing disposi-
tion of the great industrial and
business interests that make use
of radio to render a genuine pub-
lic service by incorporating into
their programs material of distinet
educational value. We welcome this
trend not only because of its in-
trinsic significance but also because
it will help to break down the com-
mon impression that all education-
al material must be dull and that
only the bespectacled recluse should
be concerned with it. Business is

(Continued on page 52)
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OUTSTANDING radio officials attended the NBC Educators

Conference

in Chicago Dec. 5. Facing camera are (I to r) R. L. Harlow, Yankee
Network vice-president; Lenox R. Lohr, NBC president; Judith Waller,

NBC central

ivision educational director; Dr. James Rowland Angell,
NBC educational counsellor, and S

E. Fitzsimonds, KFYR, Bismarck,

N. D. With backs to camera are Sherman D. Gregory, manager of KDKA,
Pittsburgh; Edward Linehan, program manager of KSO-KRNT, Des
Moines, and Harry Burke, program manager of WOW, Omaha.

Mutual Radio and Education Problems

Are Discussed at

WITH MORE than 400 educators,
radio and advertising executives at-
tending, the second annual Institute
of Radio was held Dec. 7 at the
University of Southern California,
Los Angeles. Arranged in coopera-
tion with the University, the one-
day session was planned to advance
professional radio both for the in-
dustry and education.

Eighteen speakers discussed vari-
ous phases of broadcasting and edu-
cation at the sectional meetings.
Panel discussions constituted the
general assembly program [Broap-
CASTING, Dec. 1]. Lewis Allen
Weiss, general manager of Don Lee
Broadcasting System, Los Angeles,
was chairman of the Institute.

Dr. Vierling XKersey, superin-
tendent of Los Angeles City
Schools, complimented the broad-
casters on the job they are doing,
called attention to some of their
shortcomings and also urged them
to continue efforts in behalf of edu-
cation. He reminded those present
that “radio is a necessity in educa-
tion today” and declared that “we
look to radio for more and new in-
terests”.

Dr. Kersey cited the unification
given American life by radio. That
broadcasts create attitudes in chil-
dren favoring such virtues as pune-
tuality and cleanliness, Dr. Kersey
is satisfied. ‘‘Radio democratizes in-
telligence. Intelligence is still re-
served for all too few, but radio is
improving the situation.”

Explains Code

Donald W. Thornburgh, CBS Pa-
cific Coast vice-president, explained
the new NAB code, providing an-
swers to many of the questions
brought out during the sessions.

At the section meeting devoted to
commercial problems, presided over
by Charles Brown, NBC western
division sales promotion manager,
were three speakers. Sydney Gay-
nor, sales manager of KHJ, Los
Angeles, discussed audience rat-
ings. Sydney Dixon, NBC western
division sales manager, Hollywood,
had for his topie, “Program Rat-
ings in Terms of Client Sales”. An
analysis of the new Pacific Coast
edition of the Hooper Surveys was
given by Gene Duckwall, office man-
ager of Lord & Thomas, Hollywood,
who substituted for Jack Smalley,
BBDO Hollywood manager, now in
New York.

The engineering section, headed

1939

California Session

by C. M. Mugler, consulting engi-
neer, Acoustical Engineering Co.,
Los Angeles, dealt with the techni-
cal aspects of radio, including
equipment, field stations, studio
mixing acoustics and recording.
Speakers were George Curren,
KFI-KECA, Los Angeles, engi-
neer; Robert Moody, KHJ, tech-
nician; Harry Spears, CBS Holly-
wood, audio supervisor; John Hil-
liard, transmission engineer, M-G-M
Studios; Michael Rettinger, RCA
acoustical engineer, and Robert
Calland, NBC Hollywood studio en-
gineer.

Current decisions were reviewed
in the legal meeting with responsi-
bility for libel, copyright infringe-
ment and other examples given and
discussed. Louis E. Swarts, Los
Angeles attorney, was chairman of
this division. Speakers included
William R. James, attorney for
KFI-KECA; Dr. Sheldon Elliott
and Dr. Robert Kingsley, profes-
sors of law, University of Southern
California; Jacob H. Karp, resident
attorney, Paramount Pictures
Corp.; Frederick Leuschner, NBC
Hollywood counsel; Samuel S.
Zagon, Don Lee Broadcasting Sys-
tem counsel.

Writing, production and direc-
tion, was under the chairmanship
of Russ Johnston, program direc-
tor of KNX, Hollywood. Irving Reis,
writer-director of Paramount Pic-
tures Corp. and founder of the Co-
lumbia Workshop, discussed “Radio
as a Creative Art”. Robert D. An-

] 5

INFORMALLY discussing radio and education problems are these par-

Radio Freedom Is Vital
To Democratic Country,

Ridge Tells Conference

THE FUTURE of radio in this
country is entirely interwoven in
our democratic form of Govern-
ment, and as long as there is a
“free and unfet-
tered radio we
will have a free
and democratic
country,” Maj.
Edney Ridge, di-
rector of WBIG,
Greensboro, N. C.,
Dec. 5 told the
Sociafl Standards .
Conference in -
Greensboro. Maj. Ridge

In addressing the Conference, an
annual symposium conducted under
the auspices of the Greater Greens-
boro High School, Maj. Ridge cit-
ed numerous expressions by men
in public life which assured a free
American radio. As long as the lis-
tener controls radio, it will be free
and uncensored, he declared.

Maj. Ridge referred to the radio
platform published in the Dec. 1
issue of BROADCASTING as an in-
dication of the industry’s position.
Falling squarely behind the plat-
form, he mentioned particularly
technical advancement of the in-
dustry.

Tribute was paid the FCC En-
gineering Department as one which
protects the public from “radio
chaos”. Little advertised and lit-
tle heard of outside the industry,
he said that were it not for the
fine work of the engineers it would
be almost impossible for listeners
to get clear reception.

drews, formerly of NBC Chicago
and writer of several network
serials, had as his subject, “The
Formula for Writing the Daytime
Serial”. Writing and producing the
special event broadecast was ex-
plained by Paul Pierce, CBS Pa-
cific Coast director of continuity.

Dr. A. S. Raubenheimer, Dean,
College of Letters, Arts and
Sciences, presided over a panel di-
vision devoted to “How Radio and
Education May Best Serve Each
Other.” “An Exchange of View-
points Between Broadcasters and
Listeners” was under the chairman-
ship of Harrison Holliway, general
manager of KFI-KEVA, Los Ange-
les. Don E. Gilman, NBC western
division vice-president, Hollywood,
led the panel group discussing
“Radio’s Position as a Factor in a
Denmocracy.”

5 ]

i

ticipants in the NBC Educators Conference, held Dec. 5 in Chicago. Left
to right are Mrs. Harriett Hester, educational director of WLS, Chicago;

Sidney N. Strotz,

manager of NBC central division; Franklin Dunham,

NBC education director; Mrs. Helen Swabey, Canadian Broadcasting Corp.
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Now WCCO's 50,000 watt

voice is booming out from its new
L
six hundred and forty foot antenna
to a 78.5% larger minimum service
area ... to nearly three million radio

listeners. Here's unique one-station

coverage of the Northwest and the

Twin Cities. WCCO, Minneapolis-
St. Paul, is owned and operated by

CBS; represented by Radio Sales.

50,000 WATTS WHERE IT COUNTS MOST.
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Copyright Boost
In Canada Argued

Stations Hold Proposed Rate
Increase Not Justified

THE Canadian Association of
Broadcasters and the Canadian
Broadcasting Corp. appeared be-
fore the Copyright Appeal Board
at Ottawa Dec. 7 in regard to the
increased rates for 1940 asked by
the Canadian Performing Rights
Society Limited (Canadian
ASCAP). No decision was given by
the Board on the plea by the CPRS
for a rate of 14 cents per set as
against the 8 cents per licensed set
levied at present from broadcast-
ers. The CPRS claims that “Can-
ada is the only country in the
world where musical authors are
underpaid”.

In describing the increased rate
as unfair, the broadcasters argued
that CPRS has never published
where its money goes, that most of
it goes to music publishers instead
of musical authors, and that most
of the money goes out of Canada.

CPRS for a number of years has
endeavored to have the basic rate
of 8 cents per licensed receiver,
set by the board in 1935, increased
to 14 cents per set, the rate levied
in Great Britain, where the parent
society of the CPRS is located. Ca-
nadian broadcasters, both private
owners and the Government cor-
poration, have fought this increase
because they have felt that broad-
casting in Canada did not warrant
such a high rate per set. Last year
Canadian broadcasters on the
cents per receiver basis paid $88,-
336.43 to CPRS. Under the new
rates the amount would be $188,-
090.28 [BROADCASTING, Dec. 1].

In arguing against the fee of
$16,800 for commercial receivers
used in hotels, restaurants, etc.,
asked by the CPRS from the broad-
casters, the latter reminded the
Copyright Appeal Board that last
year the CPRS had asked $36,370
for these commercial receivers, and
that the board had decided on a
token payment of $1,000, which the
broadeasters had paid under pro-
test as they did not feel the CPRS
had a right to collect from the
broadcasters for such receivers
under the Copyright Act.

Representing the CBC as counsel
was Brooke Claxton, and repre-
senting the CAB were Samuel
Rogers, counsel for CAB, and T.
Arthur Evans, CAB secretary-
treasurer.

B & W Coast Test

BROWN & WILLIAMSON Tobac-
co Corp., Louisvile (Wings) in
early December auditioned a new
half-hour man-on-the-street ques-
tion and answer idea program
which, if accepted, will be fed to
NBC Pacific Coast shortly after
Jan. 1. Audition transecriptions
were cut in Hollywood under su-
pervision of Jack Smalley, coast
manager of BBDO, agency servic-
ing the account, and forwarded to
the tobacco company for considera-
tion. Weekly program would tie in
with United Airlines, emanating
from Union Air Terminal, Bur-
bank, Cal., and include airport ac-
tivity chatter, with interpolations
of musical numbers. For answers
to questions submitted by listeners,
airport visitors would be given a
free plane trip to Pacific Coast
points.
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A DECADE of service was celebrated at WHAM, Rochester, hi.s.month

by General Manager William Fay and the staff threw him a surprise
party. Some 30 employes greeted Mr. Fay and presented him with a

scroll eulogizing his managership and friendly disposition. Examining

the scroll are (I to r) Jack Lee, production manager; Charles Siverson,
musical director; Ken Gardner, control room chief; Jack Kennedy, com-

mercial manager; Mr. Fay holding scroll; E. A. Hanover, Stromberg-
Carlson vice-president, and John Long, chief engineer.

FRONT LINE PICKUPS FORESEEN

Bill Henry Says Better Lines to Scene of Action
Likely Will Be Installed by Spring

LIVE broadcasts direct from the
Western Front to American living
rooms will probably be possible by
spring, Bill Henry, CBS corres-
pondent with the
British expedi-
tionary forces in
France, stated in
an interview Dec.
7, following his
arrival in New
York.

First corres-
pond%nt ever as-
signed to cover :
war activities at Mr. Henry
the front, Henry spent two months
in France before returning to
America, which he had left last
August to preview the 1940 Fin-
nish Olympic Games for CBS and
the Log Angeles Times. Caught in
the crisis in London, he remained
there during September before be-
ing assigned to the front.

Lines From the Front

At present, he said, the British
Army and the Roval Air Force both
have direct telephone lines to Lon-
don, which are used by newspanver
correspondents to phone in their
stories after they have been passed
by the censors at sta® headaquar-
ters. The quality of transmissinn
on these lines is =0 bad as to make
their use impossible for radio, he
stated, but arrangements are under
way for a better installation which
would carry the voice clearly
enough that it could then ba short-
waved to America for rebroadcast
here. It will probably be spring be-
fore such lines are ready for use,
he added.

Such lines would not onlv enable
the immediate broadeasting of im-
nortant news, but wauld also avoid
the druble censorchio now encoun-
tered by radio’s front line report-
ers, he said. At present the cor-
respondents write their stories on
the spot. have them approved by
the staff censors, get a pass en-
abling them to leave the front and
go to Paris to broadeast, and in
Paris submit their copv azain to
the French censors for further ap-
proval before thev are permitted to
go on the air. The French censors
are extremely touch. Henrv said,
although only one of his stories was
killed. .

1939

That was a story of an air en-
counter between French and Ger-
man planes which Henry had ob-
tained directly from one of the
French aviators involved. When he
got to Paris, however, he found
that the French censors had not yet
been informed of the fight and al-
though it had been a French vie-
tory they refused to allow the story
to be broadcast, depriving Henry

of wha,a,t would have been a clear

at the outset of the war, Henry said
radio correspondents had a distinct
edge on newspapermen at first, al-
though that has been evened up
now. There was a lot of confusion
in setting up censorship in Eng-
land, he said, which was not helped
by the appointment of army offi-
cers with little knowledge of jour-
nalism as censors for the press.
In radio, however, the censors were
BBC staff members, who under-
stood and were sympathetic with
the American broadcasters.

Censorship Routine

Contrasting the procedures,
Henry said that when he wrote a
story for his paper he would file
it at a branch telegraph office.
From there it would go to the
main office and thence to the cen-
sor, who after reading it would
send it back for transmission to
Los Angeles. Henry never knew
whether it got through as written,
or was cut or killed entirely, he
said. and had no way of knowing
unless his paper had wired him
that no copy had been received.

For a broadcast, however, he
went to the BBC studios at the ap-
pointed time, periods for CBS and
NBC having been set in advance at
regular times each day. He would
submit his copy to a censor and if
changes were necessary would
work them out right there. Then he
himself would deliver the approved
story on the air, with no doubt as
to its transmission.

These conditions naturally led to
complaints by American newspa-
permen who thought radio was be-
ing favored when they found their
papers being continually scooped
by the broadcasters because their
stories had been delayed by the

Name Walter Thompson

War Information Chief
WALTER THOMPSON, Canada’s
chief censor since the outbreak of
war, was appointed on Dec. 8 to
be Director of Public Information,
to have general supervision and di-
rection of war information. Suec-
ceeding him as chief censor is Col.
M. A. Pope of the Department of
National Defense.

Rumors of an information bu-
reau has been current for some
time, with L. W. Brockington, Win-
nipeg lawyer who recently resigned
as chairman of the board of the
Canadian Broadcasting Corp., at
one time mentioned as possible di-
rector. Mr. Thompson’s appoint-
ment was announced at Ottawa on
his return from a vacation in Flor-
ida. He is best known in broad-
casting circles in Canada and the
United States as director of press
relations of the Royal Tour in May
and June, 1939. He is also director
of publicty of the Canadan Nation-
al Railways.

It is understood Lieut. Col. R. P,
Landry, secretary of the CBC, and
Comdr. C. P. Edwards, director of
air services, Department of Trans-
port, under which comes broadcast-
ing, will remain on the censorshi
co-ordination committee to look af-
ter censorship of broadecasting and
all radio communication.

Texaco Continues

TEXAS Co., New York (gasoline),
has renewed its weekly Texaco
Star Theatre on 94 CBS stations
for 13 weeks effective Jan. 3, Wed.,
9-10 p.m. (EST). There will be no
change in the set-up. First half
of the program will continue to
emanate from Hollywood with Ken
Murray as master-of-ceremonies;
Frances Langford and Kenny Bak-
er, vocalists; Irene Noblette, co-
medienne, and David Broekman’s
orchestra. Jimmy Wallington con-
tinues as announcer with Ed Gard-
ner, agency producer. The 30-min-
ute dramatic half of the hour
broadcast will continue to originate
from New York, squired by Burns
Mantle, Daily News dramatic crit-
ic. Transamerican Broadcasting &
Television Corp., New York, re-
mains in charge of dramatic pro-
duction. Agency is Buchanan &
Co., New York.

Elliston Joins CBS

HERBERT ELLISTON, financial
editor of the Christian Science
Monitor, has been added to the CBS
European staff as correspondent
on the Russo-Finnish front. His
first broadecast giving an eye-wit-
ness account of the war was on
Dec. 2 from Helsinki. Mr. Ellis-
ton has been foreign correspondent
for the Manchester Guardian and
the London Observer, as well as
the Monitor, and was formerly as-~
sistant director of research of the
Council on Foreign Relations.

censorship process. At present,
Henry reported, the censorship has
been speeded up and made more
efficient, so the rivalry between the
press and radio has greatly dimin-
ished.

Returning now to Los Angeles
to write a column for the Times,
Henry expects to get back to
France and the war in the spring
to cover whatever action may de-
velop by then for his paper’s read-
ers and his CBS audience.
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WP
chooses COLLINS
2000 watt 2]])

Central Pennsylvania’s pioneer chain station WHP chooses
Collins 21D 5000 Watt Transmitter to do a better job for their
listeners. WHP, the most powerful station in Pennsylvania out-
side of Philadelphia and Pittsburgh, has been shrewd in selecting
Collins Equipment.

Disregarding the high operating efficiencies in the 21D, emerg-
ency facilities alone assure broadcasters af uninterrupted high
fidelity performance. And by uninterrupted we mean JUST
THAT.

These are some of the contributing factors to 21D supremacy:

1 Low tube operating cost. {(Less than 19 cents per hour.)

2 Low power consumption. (Average daily for 1 and 5 kw outpu?
15.7 kw.)

3 Excellent audio characteristics. (30-10,000 c.p.s. =1 db.)

4 Standby facilities. (Automatic switch-back to 1 kw in case
of 5 kw failure.)

5 Complete accessibility. (Easily and quickly removable front
and rear enclosures.)

We think the above speaks for itself.

R. 5. Duncan, Chief Engineer WHP says of his 21D:
“the operation has been very good. Distortion and fre
gquency response still remain better than any other trans-

mitter | have ever seen.”
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NEW and much smaller RCA video
transmitting equipment was dem-
onstrated Dec. 1 to the FCC. Stand-
ing at camera in upper left photo
is FCC Chairman Fly, with (I to
1) Commissioners Brown, Case and
Craven watching. At right are Ted
Smith, RCA head of television
sales, and Harry Sadenwater, in
charge of television development
engineering. Below at receiver are
Ralph R. Beale, RCA patent re-
search director, Chairman Fly, and
C. B. Jolliffe, RCA chief engineer
of the frequency bureau and for-
mer FCC chief engineer. It was the
first public showing of the newly-
perfected apparatus [BROADCAST-
ING, Dec. 1], with its 3-camera
hookup. FCC chieftains watched
with interest as the iconoscopes
wera focused on downtown Wash-
ington scenes. Equipment, of which
the heaviest portion consists of wire
and coaxial cables, is one- tenth the
weight of previous transmitters.
Newly-perfected RCA tubes permit
use of frequencies around 300 mega-
cycles.

54 NEW STATIONS
Avuthorized in 1939; Total
——Rising to 812————

HAVING authorized the construe-
tion of 54 new broadcasting sta-
tions so far this year, of which
several are in suspense due to liti-
gation, the FCC discloses in its cur-
rent records that the total number
of stations in operation or author-
ized for construction as of Dec. 1
was 812. This marks a new high in
the number of broadcasting outlets
in the United States and its terri-
tories and possessions.

When broadcasting first came un-
der regulation at the end of 1921,
there were exactly 30 stations. By
March 1, 1923, with the Depart-
ment of Commerce granting licen-
ses to all comers, the total reached
556. It dropped to 530 by Oct. 1,
1924, but juniped to 571 as of June
30, 1925; then dropped to 528 by
June 30, 1926. When the Federal
Radio Commission took control on
g‘eb. 23, 1927, the figure reached
33.

With stricter control and the re-
allocation of 1928, there was grad-
ual diminution in the number of
stations until Jan. 1, 1934, when a
new low of 591 was reached. The
summer of 1934 the FCC took over,
and thenceforth the total kept
climbing as follows (figures are
for Jan. 1): 1935, 605; 1936, 632;
1937, 685; 1938, 721; 1939, 764; Dec.
1, 1939, 812.

o Nov.

KNEL. Brady, Tex.. 29 was
authorized by the FC'C fo increaxe
from dayrime to fulltime on 1500 ke.,
using 250 watts day and 100 night,
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Television News Notes

To Demonstrate Toys

AVIATION toys for the Christ-
mas season and, on the more seri-
ous side, a new terrain clearance
indicator developed cooperatively
by Western Electric Co. and Fair-
child Aerial Camera Co. were dem-
onstrated Dec. 2 during the sixth
Wings Over the Nation telecast on
W2XBS, NBC’s video station in
New York. Series, designed to pro-
mote interest in aviation, is pre-
sented by NBC through the coop-
eration of a number of airlines and
manufacturers of aviation equip-
ment.

Don Lee's New Unit

NEW RCA mobile television unit,
recently acquired by Don Lee
Broadcasting System, Los Angeles,
will be put into use for the first
time Jan. 1 when the annual Pasa-
dena (Cal.) Tournament of Roses
pageant is televised over W6XAO.
This, according to Thomas S. Lee,
president, will mark the first big
outdoor event to be given visio
treatment. Eddie Albright and
Dave Young of the KHJ, Los An-
geles staff, will describe the pag-
eant for the television broadecast.
Mike Frankovich, grid announcer,
and Sam Baltey, sports commenta-
tor, have been assigned to the Rose
Bowl football game which will be
released over Mutual-Don Lee net-
work. CBS and NBC will also
broadcast the game from Pasadena
that day.

1939

CBS Continues Tests

CBS television engineers are re-
turning the network’s television
transmitter, W2XAB, New York,
but they expect to be back on the
air with test signals by the first
of the year. There is still no official
word regarding the date on which
actual program transmission will
begin, although general opinion has
set the time as Feb. 1.

£ L ]

Handbook for Hams
E. L. BRAGDON, radio editor of
the New York Sumn, is the author
of “The Television Amateur’s
Handbook”, to be published in the
spring of 1940 by Thomas Y, Crow-
ell Co., New York.

More Pepsi-Cola
PEPSI-COLA Co., Long Island
City, N. Y. (soft drink), on Dec.
4 added three New York stations
to its campaign of spot announce-
ments and participations featuring
the Pepsi-Cola theme song now on
WOR, WINS, WHN, WNEW and
WMCA. New participations are on
the half-hour 40 Winks Club pro-
gram six times weekly on WEAF,
and on Breakfast in Bedlam, a 55-
minute program six times weekly
on WJZ. The company is also spon-
soring Have You F'o;gotten, five-
minute program of songs six times
weekly on WABC. Newell-Emmett
Co., New York, handles the ac-
count.

Several to Start

Transmitter Sales

GE, Westinghouse and Other
Firms Will Enter Field

ENTRY of General Electric and
Westinghouse into broadcast trans-
mitter equipment manufacture and
sale, by virtue of a new licensing
arrangenient worked out with RCA
effective Jan. 1, has been an-
nounced by the two companies. In
addition a number of other equip-
ment manufacturers — including
Collins Radio Co., Cedar Rapids,
Ta., Gates American Corp., Quincy,
111, and Heintz & Kaufman Ltd,,
San Francisco — effective Jan. 1
zlso will manufacture and sell
broadcast transmitters and asso-
ciated equipment under RCA ar-
rangements, although full details
have not yet been announced.

Westinghouse will manufacture
and sell standard broadcast trans-
mitters and associated equipment,
according to Walter C. Evans,
general manager of the company's
radio operations with headquar-
ters at the Baltimore plant. Here-
tofore Westinghouse simply has
manufactured broadcast transniit-
ters and associated equipment for
its own broadcast stations.

F-M Equipment

General Electric will manufac-
ture frequency modulation trans-
mitters in five ratings, along with
television transmitters and asso-
ciated equipment. It has made no
announcement concerning standard
broadcast equipment. GE an-
nounced that after more than three
years of intensive research, it will
begin marketing of frequency mod-
ulation units, based on the system
developed by Maj. E. H. Arm-
strong. No detailed statement was
made regarding its television plans
but the sales campaign for visual
radio likewise is expected to get
under way early this year.

General Electric said that fre-
quency modulation, still an experi-
mental ultra-high service, is char-
acterized by exceptionally high fi-
delity, freedom from distortion,
nearly complete freedom from in-
terference and better coverage of
primary service areas with reduced
operating cost. While based on the
Armstrong system, the GE trans-
mitters were said to include sev-
eral exclusive features such as sim-
plified circuit design, fewer tubes,
ereatly reduced power consumption
and accessibility to all parts with-
out disassembly. The equipment re-
duces distortion to less than 1% %
from 30 to 7500 cycles and less
than 3% to 15,000 cycles.

Simultaneously, GE stated that
since standard broadecast receivers
are unable to rececive programs
transmitted by F-M, it has an-
nounced regular production of a
{ull line of receivers for frequency
modulation programs. Several F-M
experimenters already have hegun
distribution of such sets.

Approximate prices on F-M
transmitters announced by General
Electric are about $5,000 for 250
watt units; $9,500 for one kw.
transmitter; $13,000 for 3 kw.
transmitters; $20,000 to $25,000 for
10 kw. units, and $75,000 to $80,-
000 for 50 kw. units. The approxi-
niate prices include one crystal and
two sets of tubes. Studio and con-
trol room equipment, transmission
lines and antenna are not included.
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WKY-ADVERTISED FOR 10 YEARS

© Yellow Cab’s first broadcast over WKY
was presented in 1930. By early 1939,
Yellow Cab had grown to the position of
WKY'’s biggest local sponsor...and curi-
ously enough, Yellow Cab has become the
biggest selling gasoline in Oklahoma City.
All this happened in a market that has
always been highly competitive... where
price wars are the rule rather than the
exception. In face of such conditions Yel-
low Cab is the city’s biggest selling gaso-
line and at top prices for standard grade.
Yet it is more than a coincidence that
Yellow Cab’s climb to top position among
gasolines in its market has accompanied

a constantly increasing use of WKY time.

For a cross-section survey among 803
Oklahoma City homes in May, 1939, estab-
lishes the fact that seven out of ten of

out of each ten homes in Oklahoma City.
Listeners in the Oklahoma City market
like WKY'’s vitalized type of programming.

those having radios prefer WKY ...that They show their appreciation with the

station B is preferred by less than two

ey Oldatoma C; ity

NBC AFFILIATE % 900 KILOCYCLES

kind of applause a sponsor likes to hear.

OWNED AND OPERATED BY THE OKLAHOMA PUBLISHING COMPANY: ¥ THE DaILy OKLAHOMAN
OKLAHOMA CITY TiMES ¥ THE FARMER-STOCKMAN ¥ MISTLETOE EXPRESS ¥ KVOR, COLORADO SPRINGS

KLZ, DENVER (Under Affiliated Management) ¥ REPRESENTED NATIONALLY BY THE KATz AGENCY, INC.
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WSB Atlanta NBC
WFBR Baltimore NBC
WAAB Boston MBS
WNAC Boston NBC
. ) WICC Bridgeport NBC
As the holiday season approaches, we bid WBEN | Buffelo NBC
, : WGAR Cleveland CBS
thank-
farewell to the year that is past with thank Wi T Doles NBC
fulness for the definite and encouraging WBAP | Fort Worth NBC
) KVOD Denver NBC
progress it has brought. Such success as WIR Detroit CBS
has fallen to our lot, we owe to the many ad- SPRC | Tlouston ala
WFBM Indianapolis CBS
vertisers whom we have had the privilege WDAF | Kansas City NBC
) , ) KARK Little Rock NBC
of serving; and we take this opportunity to XFI Los Angoles NBC
express the hope that the services we have WHAS 1 Loulaville CES
WLLH Lowell-Lawrence MBS
rendered them may also have contributed WTM] | Milwaukee NBC
. , KSTP [Minneapolis.St. Paul | NBC
to their success. With the hope that the New WSM | Neshville NEC
Yearmay be for all of usayear of continued WSMB | New Orleans NBC
WTAR | Notfolk NBC
progress, we extend to our advertisers and WFIL | Philadelphia NBC
) . l KGw Portland, Ore. NBC
their agencies, and to all who may chance KEX Portland, Ore. NBC
to read this, our sincere wishes for a joyous WEANR| S ovidonce NBE
WRTD Richmond, Va, NBC
holiday season. KSL Salt Lake City CBS
WOAI San Antonio NBC
KOMO| Seattle NBC
KIR Seattle NBC
KHQ Spokane NBC
KGA Spokane NBC
WMAS Springfield CBS
KvOO Tulsa NBC
KFH Wichita CBS
WTAG Worcester NBC
THE YANKEE NETWORK
THE COLONIAL NETWORK
TEXAS QUALITY NETWORK
MINNESOTA NETWORK

Represenled (hroughout the United States by

EDWARD PETRY & CO.
INCORPORATED

NEW YORK ¢ CHICAGO ¢ SAN FRANCISCO
DETROIT o ST, LOUIS ¢ LOS ANGELES
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List of Members
In Radio Gallery

Thirty-three Are Included in
Congressional Directory

FIRST listing of all members of
the Radio Correspondents Gallexr-
ies of Congress, contained in the
Congresgional Directory now bee
ing printed in preparation for the
comihg session, includes 33 radio
reporters, announcers and commen-
tators, reiresenting NBC, CBS,
MBS, Yankee Network, Transradio
Press Servite and two individual
stations — AL, Washington,
and WQXR, New York.

Although the radio gallery idea
got its first trial at the last ses-
sion of Congress. operation with
full gallery facilities in the Sen-
ate as well as the House of Repre-
sentatives will begin when the next
session convenes early in January.
Robert Menaugh, supervisor of the
House gallery, also will have
charge of the Senate quarters un-
til a supervisor is appointed.

Recent Admissions

The admission to membership of
Francis W. Tully Jr.. of Yankee
Network, soon after formation of
the organization, marked the first
entry on the Washington scene of
a fulltime exclusive representative
of a regional network. The recent
admission of Dorothy C. Rockwell,
of WQXR makes her the first cor-
vespondent for an individual sta-
tion located outside Washington.
Miss Rockwell’s daily reports are
to be used by the station as flashes
and news programs as well as back-
ground material for the station’s
newscasters and commentators,

Membership as listed in the
forthcoming Congressional Direc-
tory includes:

CBS—Albert L. Warner, John
Charles Daly Jr., Albert Dennis,
Ann Gillis, James W. Hurlbut,
Stanton Rust Prentiss, William J.
Sloeum Jr,

MBS—Fulton Lewis jr., Frank
S. Blair Jr., Walter Compton, Mad-
eline Ensign Cronan, Stephen J.
MeCormick.

NBC—W. R. McAndrews,
Charles C. Barry, H. R. Baukhage,
Marian P. Gale, E. L. Haaker,
Thomas E. Knode, Mary Mason,
Fred Shawn, Carleton D. Smith.

Transradio Press Service—Fred
W. Morrison, Gertrude V. Chesnut,
Rex Goad, Clifford G. McCarthy,
Robert E. Lee Moore, Theodore
Perry Noun, Wilmot Ragsdale,
B{Iacon Reed Jr., Frederic B. Tut-
tle.

WMAL, Washington — William
Enders Coyle.

WQXR, New York—Dorothy C.
Rockwell,

Yankee Network
Francis W. Tully Jv.

(Boston)—

New Larus Series

LARUS & BRO., Richmond, Va.,
which has been sponsoring a half-
hour transcribed program Mam-
moth Minstrels on WRVA, Rich-
mond, throughout November, on
Dec. 4 added 12 stations for the
program, heard in most cases in
the 7:30-8 p. m. period, in the in-
terests of Edgeworth tobaceco and
Domino cigarettes. Stations are:
WFBR KGO WEBR WCSH WJAX
WIBM WORC KECA KEX KJR
WENR WOR. Warwick & Legler,
New York, is the agency.
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UNUSUAL Thanksgiving Day broadcast was carried by WROK, Rock-

ford, Iil., when Morey Owens, the Burns Farm Visitor, went to the
Harold Crandall farm near Rockford and interviewed members of the
family as they ate their Thanksgiving turkey. The program started with
Mr. Crandall asking the blessing and went on from there with requests
to “Please pass the peas” and all the rest of the table talk, Owens,

wearing glasses at left, chats aeross the holiday board with

Mr. Cran-

dall, in striped overalls. Bruns Farm Visitor, sponsored by the Bruns
Seed Co., Davenport, Ia., features visits to various fai'ms and aericul-
tural classes and interviews with farmers and their familles. WROK
uses its mobile transmitter to relay the broadeasts from the country.

Brown’s Retirement Rumored;
Mention Wheat as Successor

DESPITE LACK of confirmation,
it is reported in industry ecitcles
that Commissioner Thad H. Brown,
oldest member of the FCC and lts
predecessor Radio Commisslon in
point of continuous gepvice, plans
to retire to engage in private law
practice ih Ohio and Washington.
Commissioner Brown, when
asked by BROADCASTING regarding
the report, was non-committal and
was inclined to brand it as “ru-
mor”, He was not disposed to com-
ment one way or the other. Re-
ports trickling into official Wash-
ington were that he might leave
the Commission by Dec. 31. How-
ever, it was pointed out that his
present term does not expire until
June 30, 1940 and he might de-
cide then simply to withdraw as a
candidate for reappointment.

Possible Successor

Conjecture promptly developed
in informed circles regarding Com-
missioner Brown’s successor. The
first name to crop up was that of
Carl 1. Wheat, Los Angeles attor-
ney and special counsel of the FCC
in the AT&T investigation, con-
cluded last year. A Progressive Re-
publican, Mr. Wheat is best known
for his public utility telephone and
telegraph work, and is highly re-
garded in official circles. He was
prominently mentioned for a post
on the FCC in 1937, when Com-
missioner Irvin Stewart resigned.
Because of the absence of a West-
erner on the FCC, it was thought
the Administration would be dis-
posed to appoint someone from that
region,

Col. Brown, former Secretary of
State of Ohio, and prominent in
politics in that State during the
preceding decade, was appointed
general counsel of the old Radio
Commission exactly 10 years ago—
on Dec. 14, 1929. In Mavch of 1932
he was sworn in as a member of
the Radio Commission and served
continuously until creation of the
FCC two years later. He was one
of the two members of the Radio
Commission carried over, the other

1939

having been Judge E. O. Sykes,
who vetived last April.

Comimissioner Brown has just
completed more than a year of
work as Commissioner in charge of
a Great Lakes communications sur-
vey, and some months ago it was
reported he might be disposed to
leave the Commission upon comple-
tion of that assignment.

Despite the internal conflict with-
in the FCC virtually since its cre-
ation, Commissioner Brown has not
been drawn into it, particularly in-
sofar as the public prints are con-
cerned. As a matter of fact, he has
probably been the least affected
among the members of the Commis-
sion prior to the advent of Chair-
man Fly last September. In Ad-
ministration circles, it is generally
felt he would not experience great
difficulty in procuring reappoint-
ment should he desire.

Mr. Wheat, who is 46, served as
telephone rate counsel of the Com-
mission until about a year ago
when he returned to California to
engage in private practice. He was
general counsel of the California
Railroad Commission prior to his
appointment to the FCC in 1936.
The major achievement of the tele-
phone investigation, a $12,000,000
reduction of AT&T interstate toll
rates, was largely credited to him.

Pot of Gold to Coast

LEWIS-HOWE Co., St. Louis
(Tums), on Dee. 5 switched the
weekly half-hour Horace Heidt’s
Pot of Gold program on 82 NBC-
Red stations from New York to
Hollywood, Tues., 8:30-9 p. m.
(EST). Program will originate
from Hollywood for several weeks.
Heidt and his troupe having opened
at the Cocoanut Grove, Los Ange-
les, on Dec. 12 for a 9 weeks or
more petrsonal appeatrance. He will
also make a motion picture based
on his radio program. Paul Dudley,
formerly Hollywood writer-produc-
er of Lord & Thomas, now associ-
ated with Music Corp. of America,
New York, continues to produce
the weeklv show. Dave Elton repre-
sents NBC. Art Baker is the Holly-
wood announcer,

Better Procedure
Is Sought by Fly

Tells Bar of Plans io Effect
Gradual Improvenieiit

PHYSICAL streamlining of the
FCC, to accompany evoliitiéniry
development of regulation and pro:
cedure, is the immediaté orde¥ of
business of that agency, according
to Chairman James Lawrence Fly.

Addressing the Federal Commu-
nications Bar Assn. Dec. 1 at its
annual banquet, the chairman re-
vealed to the radio bar a brand of
wit they had not expected. Playing
on words, Mr. Fly covered the pro-
cedural problems in radio practice
and indictited the course the Com-
missiont proposeéd to follow_to ims
prove conditiofis generally. He pie-
dicted a more ¢onsistent and whales
some body of conimunications law
from the new procediire.

The physical streamlining will
occur with the taking on of a coiirt-
room aspect. A horse-shoe shaped
bench, he said, will be built at a
height of about 18 inches; he ssid,
“which is about all we can stand
at the moment.”” The immediate
result will be, he pointed out, that
practitioners will not be in the same
pogétion of “looking down” on the
FCC.

No Kibitzers

Discussing recently introduced
FCC practices, such as the non-
intervention procedure, he said the
FCC proposes to admit as parties
to hearings those who can contri-
bute to the building of a proper
and adequate record. Such factors
as electrical interference and com-
petition are proper bases, he point-
ed out, adding, however, that the
Commission wanted “no kibitzers”.

Asserting that the effort was to
have better and more adequate
rules, Mr. Fly good-naturedly ob-
served he felt sure that “all of you
will grow to love our rules in-
tensely."”

Chairman Clarence F. Lea (D-
Cal.), of the House Interstate Com-
merce Committee in which radio
legislation originates, told the at-
torneys that agencies such as the
FCC are responsible to Congress
itself and function for Congress.
But as such, he asserted, such agen-
cies should not be subjected to
“threats and intimidations”, As-
serting that a small minority in
Congress sometimes may unduly
attempt to influence such agencies,
he said Congress itself should not
be criticized for the sins of this
group. Independent Commissions, he
said, should not be responsible to
“political considerations”, “If they
yield, they tend to destroy their
own usefulness.”

Seen in Rep. Lea’s observations
was a warning that Congress ex-
pected independent commissions to
adhere to rules of proper practice,
fair hearing, complete records and
a  definite responsibility of tha
rights of the industries under reg-
ulation, along with a judicial re-
view of questions. He urged com-
missions generally, but with specif-
ic reference to the FCC, to elimi-
nate internal jealousies and feuds.
Praising the Interstate Commerce
Commission as an agency which
has carried out the ideals of inde-
pendent operation with prestige,
Rep. Lea urged other government-
al agencies to follow the same
course.
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WNEW Granted
Intervention Right

In License Case

RCA Motion to Drop Station
From Case Is Dismissed

RADIO was victorious in the first
skirmish in its fight to secure a
reversal of the trial court decision
giving the manufacturer of phono-
graph records and in some in-
stances the recording artist as well
the right to restrict or control the
use of these recordings on the air,
when the Circuit Court of Appeals
in New York dismissed the motion
of RCA to have the appeal of
WNEW, New York, dropped from
the case. Argument was presented
Dec. 4 by David Mackay for RCA
and by Col. Joseph M. Hartfield, of
White & Case, co-counsel for
WNEW with Stuart Sprague, both
retained by the NAB.

RCA’s contention was that since
WNEW had accepted a license is-
sued by RCA on the authority of
the decision of the lower court the
station had admitted the right of
RCA to issue such a license and
that any appeal by the station was
therefore a moot point and not sub-
ject for consideration by the court.
Col. Hartfield replied that the sta-
tion had taken out a license for
only one year, while the injunc-
tions of the lower court are per-
manent and that the station has
every right to appeal.

May File Suits

Although attorneys for all par-
ties in the appeal —RCA, WNEW
and Paul Whiteman—say that they
are doing all they can to speed
proceedings, it will probably be
March, or February at the earliest,
before the case is heard by the ap-
pellate court. Meanwhile, RCA put
its licensing plan into effect on Dec.
1 and is considering filing a num-
ber of infringement suits against
continuing to play Victor and Blue-
bird records without licenses in the
near future, without waiting for
the court’s decision on the appeals.

RCA reports that a number of
broadeasters have taken out licen-
ses, but declines to state the num-
ber or to identify the stations. A
check of New York stations on
Dec. 8 revealed that no station in
the city, with the exception of
WNEW, has taken out an RCA
license, including WEAF and WJZ,
which are owned by NBC, itself an
RCA subsidiary. These stations re-
ported, however, that the subject
was under consideration.

Learning that some stations had
been doubtful about permitting
Vietor and Bluebird records to be
played on programs advertising
these records, sponsored by local
music dealers, BROADCASTING asked
RCA if prowvisions could be made
to permit such broadcasts. RCA re-
plied that dealers requesting per-
mission to sponsor programs of
this nature would be given it, pro-
vided that only records approved
by RCA be used and that the com-
mercials advertise only Vietor and
Bluebird records. No blanket per-
missions will be granted, it was
stated, but individual dealers will
be permitted to broadecast specific
programs over specific stations as
requested. The only blanket excep-
tions to its licensing plan, RCA
said, are for the broadcasting of
its own programs: Music You
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UNIQUE promotion of KGO-KPO, San Francisco, is this animated
Woman's Magazine of the Air broadeast in miniature in a window of
the downtown Emporium department store. The display, in a Lilliputian
studio setting, uses foot-high caricatures of KGO-KPO personalities ap-
pearing on the network program. They talk, sing and play musical
instruments, their rubber faces and bodies moving in coordination with
an electrical recording through an intricate system of springs, wheels
anrd wires, Watchers hear the 10-minute broadcast through a public ad-
dress system ocutside the window. The tableau will remain in the Em-
porium window through the Christmas season, after which it will bz
s2nt on the road for appearances in other Western cities.

Want When You Want It and
RCA-Victor Musical Varieties.

Calling the RCA phonograph
fees, averaging $167 per month per
station, “inequitable and exces-
sive”, Harold A. Lafount, presi-
dent of National Independent
Broadcasters and former radio
commissioner, Dec. 4 wrote Frank
Walker, RCA vice-president in
charge of its recording activities,
urging further discussion. He said
certain other matters had been
overlooked in the imposition of the
license of importance to indepen-
dent stations and that he felt ob-
ligated to urge that a conference
bz held in the near future.

Plight of Small Station

Mr. Lafount said that he had
been advised by NAB early in No-
vember that it expected to per-
suade RCA to postpone further the
effective date of the license until a
final decision had been rendered in
the court case. He added he was
not advised until very late in No-
vember that the decision was to
the contrary. Declaring that the li-
cense proposition helps the larger
stations and that should any other
large record manufacturer impose
a similar license “it would either
put the independent station com-
pletely out of business or necessi-
tate their securing programs from
some other source not now known
or available,” he said the plight of
the smaller station required im-
mediate attention.

It was learned that a copy of the
NIB letter had been sent by Mr.
Lafount to the Federal Trade Com-
mission to keep it abreast of devel-
opments.

Stores Take Book Gifts

LIGGETT DRUG Co. and Bond
Clothing Stores, New York, coopera-
tive sponsors of Phil Cook’s Morning
Almanac program on WABC, New
York, have announced their stores in
Manhattan, New Jersey and Connecti-
ent will aceept books contributed to
Phil Cook during his annual Christmas
book drive through Dec. 23. Other de-
positories are the Newark Star-Ledger
office and the Bayside Long Island.
National Bank., in addition to CBS
headquarters at 483 Madison Ave.,
New York.
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USE OF RADIO
Urged by RMA in Message to

Receiver Industry

USE of the radio advertising me-
dium to push radio manufacturers’
products, particularly in view of
the broadecasting industry’s coop-
eration in helping boost receiver
sales in the Radio Christmas cam-
paign, is advocated by the RMA
board of directors, according to a
letter to RMA members from Bond
Geddes, executive vice-president of
the organization.

Recommending action by RMA
members for further cooperation in
the joint radio promotion campaign
of the NAB and RMA, Mr. Geddes
stated that the RMA committee
in the joint promotion campaign,
along with officers and directors,
have agreed that manufacturers
should assist local stations in so-
liciting part of the cooperative ad-
vertising allowances of distribu-
tors and dealers.

To aid this drive it was urged
that RMA members supply their
distributors with advertising ma-
terial, such as spot announcements
and continuity, similar to the ad-
vertising material furnished dis-
tributors for newspaper use. It was
pointed out that radio advertising
could be made particularly effec-
tive in pushing replacement sales.

Bill for Baby

ROMA WINE Co., San Fran-
cisco, prominent radio adver-
tiser on the West Coast, for
t:.he past year has been award-
ing $30 to each employe who
becomes a father or a
mother. On Dec. 1 Art Link-
letter, who presides over the
company’s weekly network
show, became a father. He
promptly sent a bill to J. B.
Cella, president of Roma. The
bill was for $34.50—the ex-
tra $4.50 representing Link-
letter’s regular 15% commis-
sion to his radio agent, Re-
nee Cesana.

NAB Publishes Booklet
Designed to Encourage
Loyalty by Listeners

HAILED as an effort to re-awaker.
the ‘“‘sleeping loyalty” of listeners
for American radio, samples of &
16-page rotogravure booklet con-
taining the story of American ra-
dio, Radio’s Riches—How You May
Bring Them to Your Home, were
mailed to stations Dec. 11 by the
NAB. The booklets, designed for
mass circulation, are offered sta-
tions for distribution to listeners
at a price of $11 per thousand.

In a letter announcing comple.
tion of Radio’s Riches, Edward M.
Kirby, NAB director of public re-
lations, commented: “The radio
industry has sold millions of people
millions of things. And, despite ru-
mors to the contrary, it has sold
itself to millions of listeners, even
though the majority of listeners
perhaps don’t know it. After all,
people are people, and think mostly
in terms of favorite radio per-
sonalities and favorite programs
when they think of radio. They do
not think in terms of the American
System of Broadcasting which
makes it possible for them to hear
these programs on schedule, around
the clock, day after day.

“What radio needs to do is to re-
awaken this sleeping loyalty of
listeners, for American radio is
going through one of its most try-
ing periods. There is, at the mo-
ment, no need for undue alarm.
But for a variety of reasons, there
does exist an urgent need for the
widest possible understanding of
radio by the greatest number of
listeners. While ignorance contin-
ues, those who wish to attack the
industry for selfish reasons, find a
juicy opportunity to do so, because
of the condition of the uninformed
publie.”

Victoria, Tex. Outlet

SCHEDULED to begin operatin
on or about Jan. 1, the new KVIC,
Victoria, Tex., authorized for con-
struction last July to operate with
100 watts night and 250 day on
1310 ke., will be managed by
Charles C. Shea, its chief steck-
holder. Mr. Shea, an attorney, will
also hold the title of commercial
manager. The only other major
executive thus far appointed is Paul
Wolf, chief engineer. Staff will in-
clude Elizabeth Clarke and Linns-
ley English, salesmen; Richard
Harn and Kay Porter, announcing
and production; Kay Porter, en-
gineer. Western Electric equipment
is being installed along with a 17.-
foot Blaw-Knox radiator.

New Texas Station

THE NEW KXOX, Sweetwater,
Tex., 250 watts daytime on 1210 ke.,
went into operation Dec. 3 under
the general managership of Russell
Bennitt, co-publisher with his broth-
er George Bennitt of the Sweet-
water Reporter. The Bennitts are
controlling stockholders in the li-
censee corporation. J. Allen Brown,
recently with WHMA, Anniston,
Ala., is commercial, production and
promotion manager. George W. Dot-
son, formerly with WMC, Memphis,
is chief engineer; Ken Krug, in
charge of studio production; Har-
old Moon, chief announcer; Ed
Carrigan, formerly with KRIC,
Beaumont, engineer.
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MORE POWER ON 3590 KC TELLS THE STORY

MORE POWER—5,000 watts full time on 590 kilocycles—
means many thousands of new listening ears will be happily
added to the coverage of this station for the benefit of the

NOW advertisers.
Engineers have agreed that 5,000 watts on 590 kilocycles

|
‘ 59000 WATTS delivers as much actual coverage as 80% of the stations oper-
ating on 50,000 watts power. The answer to this apparent
FULL TIME paradox is in the inherent carrying power of the WOW fre-

quency of 590 kilocycles.
390 KC

Complete coverage of the rich Omaha market requires cover-
age of parts of six states along the Missouri River. No other
station, alone, can give this coverage. If you want the Omaha

market, you want WOW.

o] i | John J. Gillin, Jr., Manager . . .
| & | i B | Owned and Operated by the Wood-
| B . men of the World Life Insurance

| | L+ || Society...John Blair & Company,

i . Representatives . . . On the NBC
' [ & . Red Network . . . Write for Com-
5,000 Waitts Day and Night on Bl .i' _ B | prehensive Surveys and Maps

590 KC Covers the Omaha Market IRl | WAE

www.americanradiohistorv.com


www.americanradiohistory.com

EDUCATIONAL directors of CBS stations on Dec. 1
attended an all-day conference in New York, under
the leadership of Sterling Fisher,
education. Besides watching a School of the Air broad-
cast, they discussed theory and practice of education
by radio, with addresses by network executives and
educators. Meantime CBS is negotiating with several
U. S. universities to secure adoption of CBS educa-
tional broadcast as aceredited work to supplement
classroom study. Pictured are: Front row (
Ruth Lange; Elizabeth Gledhill, WHEC, Rochester;
Mrs. Helen L. Swabey, Canadian Broadeasting Corp.;
Midwest; Mrs. Melva
Chernoff, WCHS, Charleston, W. Va.; Madeline Wil-
lemsen, of Puerto Rico, for Rockefeller Foundation;
Mr. Fisher; Leon Levine, CBS asst. educ. director;

Mrs. Lavinia Schwartz, CBS,

Colleges Asked by CBS
To Recognize Air School

CBS is negotiating with several
major universities with a view to
the adoption of its educational
broadcasts as accredited work to
supplement classroom study, with
anticipated results comparable to
those attained in the secondary
school field with the CBS American
School of the Air, according to
Sterling Fisher, CBS director of
education, at a recent meeting in
New York of CBS educational di-
rectors. Under the plan, students
listening to and cooperating in the
production of such programs as Of
Men & Books, Americans at Work,
People’s Platform and Bull Session
would be credited for college activi-
ties.

Stanford is considering plans to
develop special regional programs
on the CBS Pacific network of an
educational nature, following a con-
ference between Dr. Ray Lyman
Wilbur, president of the Univer-
sity; William S. Paley, CBS presi-
dent, and Mr. Fisher.

Would Equalize Control

TRANSFER of one share of stock
in the corporations licensed to op-
erate. KOIL, Omaha, and KFAB
and KFOR, Lincoln, Neb., is sought
in applications just filed with the
FCC. The Sidles Co., now owning
50.1% of the stock in each of the
companies, would transfer the
share to the Star Printing Co.,
publisher of the Lincoln Star,
which now holds 24.9%. Its share-
holding would thus become 25%.
Its sister newspaper company, the
State Journal Printing Co., pub-
lishing the Lincoln State Journal,
owns the other 26%. Both news-
papers are units of the Lee Syndi-
cate, a newspaper chain, which
thus would become co-equal owner
with the Sidles Co. in the three
stations.
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CBS director of

to r)
Richmond;

bury,

Education Assn.;
David C. Adkins, Boston, director of New England
Town Hall; Lloyd del Castillo, WEEI, Boston, CBS,
New England; William
N.C., CBS, South; Jack Weldon, WDBJ, Roanoke, Va.;
Lloyd Dennis, WJSV, Washington. Third row, Sterl-
ing V. Couch, WDRC, Hartford; A. W. Martin,
W%V[AS, Springfield, Mass.; Walter R. Bishop, WRVA,
Robert Soule, WFBL, Syracuse;
Grolier, WGBI, Scranton; Jack Henry, WBRY, Water-
onn.; Maurice Dolbier, WABI, Bangor, Me.;
R. J. Stratton, WDNC, Durham; Herbert Broocker,
Columbia U; Harry R. Snyder, McGraw-Hill Book Co.

Stewart Ayers, script writer for American School of
the Air. Second row, Michael R. Hanna, WIBX, Utica,
N. Y.; Belmont Farley, radio coordinator, National

Carl George, WGAR, Cleveland;

Winter, WBT, Charlotte,

John

?@% AND

& duiadin..

TWO one-reel motion pictures about
radio, titled “Air Waves” and “Tele-
vision”, have been produced by RCA
and are available free for non-the-
atrical display, according to an an-
nouncement by the National Commit-
tee on Education by Radio. The pic-
tures are distributed through a num-
ber of educational institutions, a list
of which may be secured by writing
William J. Ganz Co., 19 E. 47th St.,
New York.

WORL, Boston, on Dec. 9 broadcast
what it claims as the first program
ever to originate from the auditorium
of a local public school with the entire
student body participating. The pro-
gram, originating in the auditorium of
liver Wendell Holmes School in
Dorchester, was a special meeting of
the M-1 Safety Squad to take into
membership the 1,000 students of that
school. The students, ranging from
11 to 15 years, took the pledge in
unison and then were given member-
ship cards. Mayor Tobin of Boston
and other local and State officials
spoke.

DR. RALPH H. OJEMANN, of the
lowa Child Welfare Research Station,
State U of Iowa, in the Sept. 18 issue
of School and Socie? describes in an
article the child stu f radio program
carried on WSUI, Iowa City, and
WOAI Ames, for the last seven years.

OUTSTANDING patterns for suec-
cessful  cooperative public service
hroadcasting are revealed in a report,
titled “Public Service Broadcasting”,
xoon to be issued by the Federal Radio
Fducation Committee, The report,
compiled by Dr. Leonard Power,
FREC director of research, is based
upon a study of publie service broad-
casting by 12 statons, with an ex-
tended review of the activities of
WAMBD, Peoria, in this field.

BILL EVANS, announcer of WITMJ,
Milwaukee, will conduct two classes,
in public speaking and radio speaking,
during the next term for the Wiscon-
sin U Extension Division.
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WORKING with parent-teacher or-
ganizations, KSTP, St. Paul, has be-
gun organizing city-wide listening
groups in un attempt to widen the
scope of its educational programs. The
experiment is being conducted in con-
nection with the new What Would
You Do? series, based on problems
connected with child welfare and aired
weekly by the St. Paul Council of
Parents and Teachers. Thomas D.
Rishworth, KSTP educational direc-
tor, is providing bibliographies and
study questions which are being made
available to anyone wishing to estab-
lish a_ listening group. So far more
than 20 groups have been set up for
the single program.

CHICAGO U on Dec. 23 returns_its
Human Adventure series to CBS,
Saturdays, 4-3 p. m,, CST. Written
under the direction of William Benton,
vice-president of Chicago U, and
Sherman Dryer, radio director, the
program presents dramatizations of
the contributions of scientists and re-
igarlch workers to the welfare of man-
kind,

NBC has published a catalogue of all
listeners’ aids, supplementary study
material and teachers’ manuals issued
for use in connection with NBC educa-
tional and cultural programs. The
catalogne may be obtained free from
the NBC Information Department, 30
Rockefeller Plaza, New York.

UXIVERSITY Broadcasting Council.
Chicago, has started a half-hour Sun-
day afternoon series on MBS titled
Meditation of Melody in cooperation
with DePaul U. The series features
dramatizations of the lives of famous
musicians and scientists.

SIX broadcasts designed to show bow
American people have asked govern-
mental aid will be heard on the CBS
Democracy in Action series, heard
Sundays at 2 p. m,

UNIVERSITY of New Mexico Press,
Albuquerque, has published Short
Plays for Stage and Radio, containing
simple plays with careful notes on
production, edited by Carless Jones.

W STP Takes the Air
With Fred Bugg Manager

FRED BUGG, formerly general
manager of WTMC, Ocala, Fla,,
has been appointed manager of the
new WSTP, St. Petersburg, Fla.,
which went on the air in latter No-
vember with 100 watts night ard
250 day on 1370 ke. Sam H. Mann
Jr., attorney, controls the licensee
corporation. The staff was an-
nounced as follows:

Ralph Feather, formerly of
WJAX, Jacksonville, program di-
rector; Heidt Swearingen, former-
ly with the advertising department
of the St. Petersburg Times, com-
mercial manager; Keeta Martin, of
WAAT, Jersey City, and WNEW,
New York, musical director; Carl
Carrier, of WFLA, Tampa, and
WSUN, St. Petersburg, chief en-
gineer; Ed Wallis, of WSUN, and
Garvin Combs, of National Air-
lines, operators; Jack Swift, of
WSUN and WRUF, Gainesville,
chief announcer, and Don Bell, of
WHO, Des Moines, WFLA, Tampa
and WPTF, Raleigh, N. C., an-
nouncer.

Iowa Station Starting

AUTHORIZED for construction
last July, the new KVFD, Fort
Dodge, Ia., scheduled to begin
operation on or about Dec. 15, us-
ing 100 watts night and 250 day
on 1370 kec. Edward Breen, at-
torney, member of the State Sen-
ate of Jowa and at one time with
WHO, Des Moines, who is chief
stockholder, will be manager of the
station. Charles A. Kennedy, for-
merly with KYSM, Mankato,
Minn., will be commercial manager,
and Mel Galliart, formerly with
WKBB, Dubuque, Ia., will be pro-
gram director. RCA equipment and
a 310-foot Wincharger tower have
been installed. UP news service
and Standard Radio library have
been ordered.

Hawaii Station Plans

DELAYED in construction plans
since it was authorized in October
1938, the new KTOH, Lihue, Hsa-
waii, will not begin operating be-
fore April 1, 1940, according to C.
. Fern, manager of Garden Island
Publishing Co. Ltd., publishing the
Garden Island & Kauai Filipino
News, which will be the licensee
firm. Mr. Fern will become general
manager of the station, with Dean
Stewart as station and commercial
manager; William Parsons, pro-
gram director; Robert Glenn,
chief engineer. Collins transmitter
and a 130-foot Lehigh tower have
been ordered. Staff will include A.
Abayalde and S. Hamura as sales-
men and announcers, Alfredo Vilo-
ria and Kikue Naito as continuity
writers and Raymond Sasaki, en-
gineer.

WSPD Seeks Station

FORT INDUSTRY Co., which
operates WSPD, Toledo, and other
stations in Ohio and West Virginia,
Dec. 4 filed with the FCC an appli-
cation for a new daytime station in
Toledo on 810 ke. with 1,000 watts.
The channel is occupied by WCCO,
Minneapolis, 50,000 watt clear
channel outlet, with WNYC, New
York, operating on it as a daytime
outlet.
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They might have been the " FBRT 7-EIBHATERS”

. ﬁ 7 | BT

-
Gold was discovered in January, 1848
in the tail race of Sutter’s Saumill in
Eldorado Connty, California. Because
of poor communications, word spread
tlotwly and not wntil 1849 did the en-
tning "'cold vush’’ reach its height.

Hardly before the echoes of the first shoutof “*gold”
died out along Sutter’s Creek, NBC engineers and
announcers would be on thespotwith portable broad-
casting equipment developed in RCA Laboratories
and built by the RCA Manufacturing Company.
Out over the two great NBC networks, which pro-
vide the broadcasting service of the Radio Corpora-
tion of America, would flash the discovery news ina
thrilling program featuring a personal interview with
James Wilson Marshall, the inder of the first nugget.

Both in America and abroad listeners would turn the
volume a little higher on their RCA Victor receivers
so that not one precious word would escape them.
Thenastherushstarted for Eldorado County, police
in cities and towns throughout the nation would
direct the flow of trafficwith 2-way RCA Police Radio
Systems. And songs improvised by the gay "' Forty-
Eighters” to make the going more pleasant would,
of course, be recorded on Victor and Bluebird Rec-
otds and reproduced everywhere by RCA Victrolas.
In lieu of any present discovery of gold, RCA
stands ready to serve you in every respect in every
field of radio.
Trademarks “"RCA Victor” and * Victor” Reg. U. 5. Pat,
Off. by RCA Mfg. Co,, Inc.

e - “s

N\ e e : " >
“i ! ,il Radio Corporation of America ravio ary,N.v.

RCA Manufacturing Co., Inc. + Notional Broadeasting Company - RCA Laboratories
Radiomarine Corp. of America *+ R.C.A. Communications, Inc. + RCA Institutes, Inc.
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ITH cover simulating a

school slate, complete with

sponge eraser attached by

string, NBC’s recently pub-
lished second volume of “How
Schools Can Use Radio” presents
suggestions and illustrations of
how radio can be fitted into the
school curriculum. The colorful
booklet includes statements empha-
sizing radio’s educational function
bv David Sarnoff, RCA president
and NBC board chairman, and Dr.
James Rowland Angell, NBC edu-
cational counselor, as well as a
brief exPIanation and listing of the
network’s educational features. In
addition to the programs, the book-
let lists supplementary listening
aids, suggestions for school radio
equipment and a specimen student’s
worksheet for Dr. Walter Dam-
rosch’s Music Appreciation Hour.

* * *

Funds for Toys
DEDICATION on Dec. 4 of the
“Doll House" located on the Willard
Hotel corner in downtown Wash-
ington opened the fifth annual cam-
paign for Christmas toys for
needy children conducted by Gordon
Hittenmark, Timekeeper of WRC,
Washington. Speeches by promi-
nent local officials were carried on
a special dedicatory program Dec.
4. During the campaign Hittenmark
will broadcast his early morning
programs direct from the miniature
house, which will be attended daily
from 6:30 a. m. to 6 p. m. for ac-
ceptance of toys and dolls offered
by listeners.

*® *

Charleston Queries
PHRASING its sales message in
question-answer form under the in-
troduction, “Here are a few ques-
tions and answers we're thinking
of submitting to Information
Please”, WCHS, Charleston, W.
Va., recently mailed a printed let-
ter to prospective and present eli-
ents. Queries are phrased to an-
swer themselves by suggestion,
while the answers are executed
with a light touch.

* = *

Balloon Reminders
TO BOOST early Christmas buy-
ing, the Z-Bar Net, including
KGIR, Butte, KPFA, Helena, and
KRBM, Bozeman, ‘Mont., publicized
Dec. 1 as “Balloon Day” and for
the occasion distributed toy bal-
loons imprinted with a shop early
message. Distribution was accom-
plished in cooperation with local
stores, which handed out a balloon
to each customer during the day.

* * *

News Timetable

AS AN inducement to chart mail
response and stimulus for the sta-
tion’s ten daily news broadcasts,
KNX, Hollywood, is offering a
news broadcast timetable to South-
ern California listeners. Smartly
turned out in green and black, the
one-fold piece includes a short sales
talk on radio’s rapidity in trans-
mitting news and the KNX news
gathering facilities.
* * *
Show on Tour

ROMA WINE Co., San Francisco,
sponsors of the World’s Fair Party
with Art Linkletter as master of
ceremonies on the quiz program, is
touring the show throughout Cali-
fornia, broadcasting from a differ-
ent town each week over MBS, Un-
til the close of the Golden Gate Ex-
position, World's Fair Party origi-
natid from the Wine Temple each
week.
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School Aids—News Finder—Bonuses for Sponsors
—Answering the Critics—Weekend Reminders

Contests on KNX

TO FACILITATE the presenta-
tion of complete information on al]
contests and offers being featured
on CBS network and KNX, Holly-
wood local programs, the station
has inaugurated a weekly 10-min-
ute period which provides a round-
up of such data. The weekly syn-
thesis is a part of the station’s
twice-daily house - organ program
KNX-tra, and rules, closing dates
and other information on premium
offers is presented. This service to
clients is in addition to the regu-
lar monthly bulletining of the
wholesale and retail trade in re-
gard to new‘cont,'ests*and offers.

Turn About
IN ADDITION to bonuses for
members of the staff, KFRO, Long-
view, Tex., is planning to present
gifts to all advertisers. While in
the past gifts went only to clients
on the station during every week
in the year, this year these clients
will receive more pretentious pres-
ents, while the non-regulars and
prospects will get smill gifts.

* *

Playbacks for Dealers
PETER DOELGER BREWING
Co., Harrison, N. J., is promoting
its 12 weekly programs on WHN.
New York, by equipping each sales-
man with a recording and playback
machine to use on dealer calls. Re-
cordings, made by WHN Tran-
serip Service, give excerpts of pro-
grams with four-minute commer-
cials.

* * *

Campbell’s Program
HUGE red and gray mounted post-
ers calling attention to four pro-
grams which Campbell Soup Co. is
currently sponsoring on CBS, have
been placed in all Southern Cali-
fornia A & P Markets through
joint cooperation of the advertis-
er's Los Angeles office and the net-
work’s Hollywood sales promotion
department. :

* *

Golden Gate Trailers
KSFO’s merchandising department
in San Francisco recently com-
pleted arrangements with the San
Francisco Division of the Golden
State theater chain, whereby sound
trajlers are being run in their the-
aters promoting KSFO programs
and personalities.

TO INTRODUCE the new Stern Brau Beer Sports Spotlight, heard

Druggists Interested
MAILING of complete information
by the KPO-KGO commercial de-
partment in San Francisco on drug
products advertised on programs
heard on the two stations, brought
replies from druggists in all sec-
tions of Northern California who
desired help in linking window dis-
plays and other merchandising ac-
tivities with radio. Headquarters of
the Owl Drug Co. in San Fran-
cisco made the KPO-KGO Bulletin
the subject of a memorandum to
sales persomlel irl the'ir 130 stores.

Offer to Churches
PROCTER & GAMBLE Co., for
the first time on the air, is using its
cash redemption of coupons with
the offer slanted to religious organ-
izations. On its seript shows for
Oxydol and Ivory Soap, the firm
offers a half-cent for each coupon
mailed in through a religious or-
ganization. The offer closes Jan. 2,
1940, and is being made on Man I
Married, Mary Marlin, Ma Perkins,
Trouble with Marriage, What's My
Name. . % *

Bombs and Dollars
KTOK, Oklahoma City, used fire-
works bombs and cardboard silver
dollars to promote the Tums Quick-
silver show. The bombs were set
off on downtown office buildings,
with permission of the local police
and fire department, and KTOK
staff members standing on other
buildings tossed down the card-
board dollars as the bombs ex-
ploded.

%
Advertising Apologist
TO COMBAT anti-advertising
propaganda, Consumer Informa-
tion started Dec. 13 on Yankee
Network under auspices of the
Advertising Federation of Ameri-
ca. The first six programs of the
feature, heard Wednesdays, 6:16-

6:30 p. m. (EST), feature talks
by Philip J. McAteer, vice-presi-
dent of AFA.

* * *

Party Souvenirs
AS SOUVENIRS of its 19th anni-
versary and transmitter dedication
party Nov. 4-5, KDKA, Pittsburgh,
sent guests an eight-page offset
photo ~ booklet, together with a
striking black sun-dial ashtray de-
signed by W. B. McGill, sales pro-

motion manager.
’ v & 4
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nightly at 6:05 p. m. on KTUL, Tulsa, the station hired six boys to carry
sandwich board signs and portable radios tuned to KTUL. The boys
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stayed out all day for two consecutive Saturdays and Thanksgiving,
wandering around downtown Tulsa to aronse interest in the program.

Annual Album
FOR each of the last five years.
WLS, Chicago, has sold more thar.
50,000 copies of its WLS Family
Album to its listeners at 50 cents
per copy. The 60-page album for
1940 has just been published, carry-
ing for the first time in its forwarc
a statement on the American plar.
of broadcasting by Burridge D.
Butler, president of Prairie Farm-
er-WLS. Mr. Butler’s explanation
of the American plan contrasts
European systems of broadcasting,
points out the significance of free
radio in America. The WLS Fam-
ily Album, 1940, contains dozens of
artist pictures and a complete de-
scription of the stations operations.
It is dedicated to Miss Grace Cas-
sidy, WLS traffic manager, who
was a member of the Prairie Farnt-
er staff before WLS went on the
air in April, 1924.
* * *
Big PA Network

ONE of the largest public address
networks ever devised in New Jer-
sey was lined up Dec. 11 by WOR,
Newark, for a marketers’ league
convention held in nine New Jersey
cities by Standard Oil Co. of New
Jersey. Through the facilities of
the p.a. network, employes of the
oil company merely went to the
city nearest their homes to hear
the entire program originating in
the company’s main offices in New-
ark and piped on telephone lines to
p.a. loudspeakers in hotels in Tren-
ton, Atlantic City, Camden, Morris-
town, Elizabeth, Asbury Park, Jer-
sey City, Patterson and Newark.

BROCHURES

WIBX, Utiea, N. Y.—Booklet on how
to spend advertising nmoney,

WEBBM, Chicago—20-puge brochure
“The Meusure of a Station’ which
aunlyzes the station’s local and na-
tional spot business with no reference
to network billings.

WENR, Chicago—Folder, titled “You
et More For Less”, advertising new
discounts together with the station’s
new transmitter. When piece is un-
folded, a_cardboard transmitter tower
pops up from the center of the WENR
coverage map.

WING, Dayton, O.—Printed letter,
in simulated long-hand. with a per-
sonal slant, pushing “Polly’s” pro-
grams as an advertising medium.

CBS—"The Magic of Radio Trans-
mission” simply tells the story of bow
a radio program gets from a CBS
studio into the listener’s living roomn
and how programs are picked up over-
seas.

WCKY, Cincinnati—Two-color offset
folder promoting two early morning
programs on e station, featuring
pictures of Joe Graham, Al and Lee
Bland.

KDAL, Duluth~Client testimonials
in a simulated sheet musi¢ brochure.
gmde’r title of popular song, “They
Say”.

WHO, Des Moines—Map folder an-
alyzing early morning nationwide
listening, based on response to a pic-
ture offer by the station.

KGIR, Butte, Mont—Promotion mes-
suge printed on sheet copper.

KLZ, Denver — Eight-page brochure
presenting sponsor-testimonial for the
Three B’s program heard on the sta-
tion.

NAB—Two NAB Bureau of Radio
Advertising brochures with success
stories of radiv’s use by laundries and
a jewelry-optical firm.

WOAL San Antonio—Four-page
folder, “a twice told tale”, with figures
from a Ross Federal survey of San
Antonio listening.
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MOST POWERFUL:

On Novemper |5, W-|-R-E increased its nighttime power
to 5,000 watts, pecoming Indiana's most powerful FULL-
TIME stetion.

NEW STUDIOS:

W-1-R-E will soon announce the formal dedication of
new studios and offices on the ninth floor of the
Claypool Hotel in downtown Indianapolis. With these
new faciiities, W-I-R-E witl have one of the most
modern and complete broadcasting establishments in the
Niddle West.

THE RIGHT COMBINATION:

Aggressive local programming, intensive coverage of
local special events, local community service P L U S
a full roster of N.B.C. Red® Network shows are the
reasons why Central Indiana keeps tuned to W-1{-R-E.

The combination of ranking N.B.C. shows with complete
local programming makes it unnecessary for W-I|-R-E

listeners toturn toout-of-state stations for service.

*W-I-R-Eis the only
Basic Kea station
in Indiana.

BROADCASTING -« Broadcast Advertising December 15, 1939 » Page 49

WwWwWwW americanradiohistorv com


www.americanradiohistory.com

G-E"'TR»ANSM"'"NG: TUBES

fVENERAL ELECTRIC has pio-
; neered the design and production
of radio tubes since 1913. Many of the

outstanding advancements in-the radio

industry during this time are directly
traceable to vacuum tubes developed

in the G-E Research Laboratory.
All new G-E transmitters are equipped

with G-E transmitting tubes to assure

optimum performance. Be sure you get
the most from your present equipment
by specifying G-E. tubes whenever you
need replacements. AJE

A complete listing of standard G-E
itransmitting tube types for both ama-
teur and commercial applications is
now available.Get a copy through your
dealer, or writedirect toGeneral Electric.

This is the new G-E 1-kw
television picture trans-
mitter, On the opposite
page, the new G-E 1-kw
frequency-modulation
transmitter.

ENERAL ELECTRIC—whose Research Laboratory is the

home of many basic television developments—now offers
television broadcast equipment. Here is a new standard in high-
definition picture transmission.

Transmitters, tubes, studio and control-room equipment—all bear
the unmistakable mark of G-E radio engineering, of quality that
has meant top performance for more than 20 years.

Whether you examine the smart new styling or the most minute
detail of technical design, you will find this new apparatus built
to give satisfaction every step of the way.

Investigate G-E television through the nearest G-E sales office.

e "
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REQUENCY MODULATION

—radio at its best—is now made
available with all its advantages
by General Electric’s five new fre-
quency-modulation transmitters.
Their output ratings range from
250 watts to 50 kilowatts.

Based on the system originated by
Major E. H. Armstrong, this out-
standing equipment engineered by G.E. hits a
new high in high-fidelity broadcasting. Think of
it—distortion less than 1/ per cent from 30 to
7500 cycles . . . less than 3 per cent up to
15,000 cycles! Almost complete freedom from
interference—both natural and man-made—
throughout the service area!

The new G-E transmitters are marked not only
by superior performance, but by simplicity,
dependability, and economy of operation as
well. Look into the advantages which frequency-
modulation offers for your service area. General
Electric will gladly help you do so.

- = 3

Look to G.E. for These Radio Products, Too

Receivers—standard broadcast frequency-modulation, television, carryabouts,
auto-radio, record-players, radio-phonograph combmatlons

Pre-tested.Receiving Tubes

Emergency Radio—for state and local police, public utility and transn:
companies, fire departments, ambulances, forest service

Receiver and Tube Checkers
Radio for School Systems
Oscillographs for Television

Supplies—capacitors, instruments, transformers, wire, insulation materials
(Mycalex and fused quartz), tube parts, crystals, antennas, studio equipment

Carrier-current Equipment—for telephone communication over power lines,
protective relaying, telemetering, supervisory control and low-frequency
control of street lighting and water heaters

For further information on G-E radio, television, and frequency-modulation
equipment, and G-E transmitting tubes, contact the nearest G-E sales
office, or write to

EQUIPPED WITH G-E TUBES

General Electric, Radio and Television Department, Schenectady, N. Y.

LOOK 10 G.E. |
L e |
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WANT TO KNOW
/ -.
Again in 1939, KDYL carried more local ad-

vertisers than any other local station. Would

you like to know why?

It isn’t hecause KDYL has a lower local rate.
KDYL’s local rate is as high or higher than

that of other Salt Lake stations.

It’s because KDYL is recognized by local busi.
ness men as the result-getting station — and
everybody is interested in results, Audience-

holding showmanship does it.

The station that has been getting

results for advertisers for years,

is the station to include in your

1940 sales plans.

THE POPULAR STATION
Salt Lake City, Utah

Representatives:
JOHN BLAIR & COMPANY
Chicago - New York - Detroit
San Francisco - Los Angeles
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Education Merge

(Continued from Page 32)
thus taking its place beside the
schools and other similar agencies
in training youth for life and the
service of the nation.”

Typical of this new type of pro-
gram, he said, is Cavaleade of
Aunterica which resumes Jan. 2 on
106 NBC stations under sponsorship
of Du Pont. He pointed out that
this public serviee program has
gained added authority through the
addition of three American au-
thorities to the Cavaleade staff:
Carl Carmer, Marquis James, and
Dr. Frank Monaghan.

Among NBC affiliates at the con-
ference were R. L. Harlow, vice-
president of Yankee Network;
Homer J. Bliss, WHAM, Rochester;
Clarence Moore, KOQOA, Denver;
John W. Tinnea, KWK, St. Louis;
Russ Winnie, WTMJ, Milwaukee;
Harvy Burke, WOW, Omaha; Miles
Reed, WCFL, Chicago; T. C. Mec-
Cray, WTIC, Hartford, Conn.;
Ben H. Darrow, WBEN, Buffalo;
Harry J. Kaufman, WDAF, Kan-
sas City; S. D. Gregory, KDKA,
Clifton Daniel, WCAE, Pittsburgh;
Hal Metzger, WTAM, Cleveland;
Mrs. Harrviet Hester, WLS, Chi-
cago; Dr. Lee Norvelle, WIRE, In-
dianapolis; Franklin Tooke, WOWOQ,
Ft. Wayne; Edward Linean, KSO-
KRNT, Des Moines; Woody Woods,
WHO, Des Moines; Joseph Ries,
WLW-WSAI, Cincinnati; Thomas
D. Rishworth, KSTP, St, Paul;
F. E. Fitzsimonds, KFYR, Bis-
marck; William Webb and Earl
Mullin, NBC-New York and Rus-
sell Gohring, W SPD, Toledo;
Franklin Tooke, WO WO, Ft.
Wayne; Frank Mullen, vice-presi-
dent of RCA, New York.

To Publish Analysis

The three-day schedule of the
School Broadcast Conference as
listed in BROADCASTING, Dee. 1, was
tollowed without exception. Edward
M. Kirby, NAB director of public
relations, spoke Dec. 7 at a dinner
party’ given for the 40 members of
the executive council. Mr. Kirby
explained the NAB program code
in the light of educational broad-
casts. Leonard Power, assistant
chairman of the Federal Radio
Education Committee of the U. 8.
Office of Education, spoke to the
advisory committee on “Research
Activities of the FREC.” He told
of his recent swing around the
country during which he called on
50 of the 346 universities and col-
leges that now have radio depart-
ments. He praised broadeasters
for the time given and the privi-
leges extended to college workshops
in educational radio.

Mr. Power added that five an-
alyses of educational radio will
soon be published by his office and
distributed to all U. S. stations
and 5,000 educational leaders
throughout the country. At the
close of his speech he suggested
that FREC might join the Chi-
cago School Broadeast Conference
next December, as well as the Co-
lumbus conference next May. The
advisory committee of the Confer-
ence voted approval of this plan.

Radio Demonstrations

Many radio demonstrations were
held during the three-day confer-
ence with pupils and teachers from

WHEN the 30 members of the
WLS Prairie Farmer bowling lea-
gue warm up for weekly sessions.
hecklers are all over the place.
Harold Safford, WLS program di-
rector (left} and T. L. Rowe, WLS
chief engineer (center) are not
only telling George Cook, WLS
treasurer, how to hold the bowl-
ing ball but keep yelling “foul”.

Chicago schools participating. On
Dec. 8, CBS originated its Ameri-
ecan School of the Air program
from the conference hall. Exhibi-
tors at the conference included:
RCA Mfg. Co.; Presto Recording
Co.; CBS; MBS; Office of Educa-
tion, Washington, D, C.; Service
Center for Modern Languages
Teachers, Tufts College, Boston;
Radio Council of Chicago Public
Schools; WGN; WLS; WBBM.

Another broadcast from the con-
ference was Let’s Tell a Story, a
weekly edueational program aired
on WJJD, Chicago. Al Hollander,
educational director of WJJID, was
in charge of the program’s presen-
tation at the conference. WLS,
Chicago, also broadcast its weekly
educational series titled Young
Chicago Sings. George Losey, WLS
producer, directed the 120-voice
high school girls’ chorus.

Other radio educators attending
the conference were: Robert E.
Allen, Indiana U; L. A. Astell,
Ilinois U; Homer J. Bliss, WHAM,
Rochester; W. D. Boutwell, Office
of Education, Washington; Pearl
B. Broxam, lowa U; Mildred C.
Chaberlin, Purdue U; B. H, Dar-
row, WBEN, Buffalo; Robert S.
Emerson, New York U; Belmont
Farley, National Education
Assn.,, Washington; Kenneth L.
Graham, KMBC, Kansas City;
Wilfred Guenther, WLW, Cinecin-
nati; Vern Hansen, WGN, Chi-
cago; H. C. Harshbarger, Iowa U;
Harriet H. Hester, WLS, Chicago;
Luella Hoskins and George Jen-
nings, Chicago Radio Council; W,
B. Levenson, WBOE, Cleveland;
Carl Menser, WSUI, Iowa U; Al-
len Miller, University Broadcast-
ing Council, Chicago; C. C. Moore,
KOA, Denver; Charles A. Robin-
sen, National Committee on Edu-
cation by Radio, New York; John
Shurtleff, Radioc Workshop, Cleve-
land; B. J. Sullivan, RCA-Mfg.
Co., Chicago; Parker Wheatley,
Northwestern U; C. A. Wheeler,
WRUL, Tufts College, Boston; How-
ard S. Wilcox, Indiana U; Ray-
mond Wilson, Zenith Radio Co,,
Chicago; J. F. Wright, Illinois U;
Frederick Wyatt, Ohio State U;
Blanche Young, radio director of
Indianapolis Schools, Indianapolis.
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OLD-FASHIONED GIRL

SAVOY SWING

WOMAN'S HOUR

SPECIAL EVENTS

1057 tines of FRONT PAGE NEWS for WKRC in 19391
All in Cincinnati newspapers! All local program stories!

WKRC rates poge one in Cincinnati because it is NEWS to the
thousands of responsive listeners it continues to hold through
presentations of the Timely, the Unusuol and the Dramatic!

WKRC'’s effectiveness as a "result getter” is proved by the
record of sales successes its dynamic local originations produce!

And NOW, WKRC has the plus value of Times-Star ownership,
management and good will . . . convincing evidence that more
than ever you need WKRC's clear, top-of-the-dial signal to do
your complete selling job in a rich Cincinnati coverage area of
134 Ohio, Kentucky and Indiana counties.

g°"’ c:"d"e: ‘;',:" ’ r 5000 Wotts Doy

perated by the A

CINCINNATI 1000 Watts Night SAFETY PATROL
TIMES-STAR 550 KILOCYCLES

Cincinnati's Basic Station for The Mutual Broadcasting System

UAWN PATROL

National Representative ¢ WEED & COMPANY e New York © Chicago ¢ Detroit ® San Francisco
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sk And the engineers of these same sta.

tions prefer vertical quality over lat-
eral,12to 1.

Other interesting preferences were
revealed ... a 3% to 1 preference for
World reproduction of speech;al2to
1 preference for World pressings be-
cause of durability factors; and a 4 to
1 preference for World’s shipping and
delivery service on pressings.

Here’s what World’s Western Electric
vertical-cut Wide Range recording
means—quoting an advertiser: “Your
flawless recording gives our program
a brilliance, a naturalness which
makes the listener forget he is hear-
ing a broadcast . . . he is peeking in
on the real scenes being enacted.”

www americanradiohistorv com
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D 10 B PREFERENCE
P RADIO STATIONS

ORLD, always proud of its designa-
tion as producer of highest quality
transcriptions, now offers further con-
crete evidence of its leadership. In an
important recent survey, all the lead-

ing independent network stations were
%.- queried regarding their transcription

%,-“ j preferences.

i

119 station managers out of 132 having
both vertical and lateral equipment,
voted for World vertical-cut Wide Range
recording for faithful reproduction of
music . . . a 9 to 1 preference for verti-
cal versus lateral recording.*

These broadcasting men are vitally con-
cerned in giving the advertiser the result
he expects . . . big audiences and broad
coverage. Perfect sound transmission is
the answer. And the most life-like mir-
ror of sound that science knows today
is a World vertical-cut Wide Range

transcription.

ASTING

— ADVERTISERS’ BLUE BOOK —

Advertisers planning spot campaigns will do well to consider the influence and

popularity of World Program Service

<

Enjoying |

focal rights

to the greatest repertory of music ever recorded for radio, these stations
build programs in endless variety for national, regionsl ar local advertisers.

ALABAMA

WHMA « + Anniston

WMDB . Mobile
ARIZONA

Koy . Phoenix
ARKANSAS

KELD . . ti Dorado

KARK . Little Rock
KUOA . . Siloam Springs
CALIFORNIA
KPMC . . Bakersfield
KIEM . ., . . Eureka
KGER « Long Beach
KHJ . . . Los Angeles
KLX . . . . Oakland
KGB . . . San Diego
KFRC . . San Francisco
KDB . . Santa Barbara
KSRO . . . Santec Rosa
KGDM . « Stockton
KHUB . . . IFatsonville
COLORADO
KFEL . Denver
KFXJ . . Grand Junctlon
KGHF . Pueblo
C ONNECTICLT
WYTIC . . . ., Hartford
WELF . . . :\aw Haven
quT OF COLUMBIA
WIS’ Washington
FLORIDA
WRUF . . . Cainesville
WQAM . Miami
wWDBO . Orlando

WYSP . . St Petersburg
WINO , West Palm Beach

GEORGIA
WGPC . . . .  Albany
WATL . Atlanta
WRDW , . Augusta
WRBL . Columbus
WMAZ . Macon
wrocC . Savannah
WAYX . . Waycross
IDAHO
KiDo . . . . . Boise
KRLC . . . . Lewiston
ILLINOIS
WGN . . . . Chicago
WDAN . « Danvitle
wsoy Decatur
WFTAD . . . . Quincy
WCBS . . . Springfield
INDIANA
WYRC . , . ., Elkhaert
WGBF-WEOA .  Evansville
WIRE . . Indianapolis
WLBC . . . . Muncie
10WA
WMY . . Cedar Rapids
WOC . . . Davenport
KMA . . . Shenandoah
KANSAS
KFB! ., . . . Abilene
KWBG . . Hutchinson
I\ENTUCK\
WLAP . Lexington
WPAD . . Paducah
WHOP . Hopkinsville
LOUISIANA
WJBO . . Batoen Rouge
KWKH . Shreveport
MAINE
WLBZ . . . . Bangor
MARYLAND
WBAL « » Baltimore
WTBO . Cumberland
WFMD . . Frederick
MASSACHUSETTS
WCOP . Boston
WEE) . ., . . Boston
WTAG . . Worcester
MICHIGAN
F. . . . Calumet
WIR . . . . Detroit
woMJ. . . Marquette

MINNESOTA KTRH . . . . Houston
TE . Albert Lea | KRLH . ., ., ., Midland
KVoxX ., Moorhead | KPON . Pampa
KROC . . . Rochester | KPAC . « Port Arthur
KSTP St Paul . Minneapolls | KTSA . . San Antonio
\llSSlSSIPPl UTAH
. . Hattiesburg | KEUB . . .+ Price
WAML Laurel | KOYL . Salt Lake City
WSKB . . . . McComb VERMONT
wasc . Vicksburg | wCAX Burlington
MISSOUR! VIRGINIA
Kwos Jefferson City | WSVA . Harrlsonburg
KMBC . . Kansas City | WRVA , Richmond
Kwoc . . Poplar Bluff | woB) . . Roanoke
KWK . . . . St Louis WASHINCTON
MONTANA KXRO . Aberdeen
KGCX . . Wolf Pvint | XKIRO Seattla
\EBRASI( A KUJ. . . . Walla Walla
KFAB-KFOR . Lincoln WEST VIRGINIA
KoL . . . . Omaha | WHIS « . Bluefiald
WCHS . Charleston
KOH NEVADA Reno | WBLK . . . Clarksburg
NEW MEXICO WPAR . . . Parkersburg
KGGm , Albuquerque WISCONSIN
Kica . ., . . Clovis | WEAU Eau Claire
KVSF . . . . SantaFe| WHBY-WYAQ. Creen Bay
NEW YORK WKBH . La Crosse
WGR-WKBW . Bufisio | WiBA . Madison
WESG . . . . Elmira| wWiSN Milwaukee
WKNY . + Kingston | wsau . . Wausou
WOR . . New York City HAWAII
(Newark) | yyge | Hilo
WINS . . New York City | kgma oo '" Ll
WQXR . New York City v onotuly
WHAM . Rochester CANADA
WFeL . . Syracuse
WFAS . . White Plains | crac ALBERTA Calgary
chonTu CEIROLIN,.ACI CICA . . . Edmonton
NC . . isabeth City
WBIG . . - Graenlboru CK BRITISH C.()Lli,aM"BcloAuvu
WEED . Rocky ?lounl MANITOBA
WSTP . Salisbury | oo e
NORTH DAKOTA CJRC Winni
KDLR . . . Devils Lake o nnipeg
KRMC . Jamestown NEW BRUNSWICK
KLPM . . . . . Minot | CKCW . » - Moncton
OHIO CHS) . . . Saint Jokn
WIW . . ., Akron ONTARIO
WHBC . . Canton | CXPC . . . Brantford
WGAR . Cleveland | CKOC . Hamilton
WKBN . Youngstown | CKCA Kenora
WEBNS . Columbus | CRO. Ottawa
WSAF . . . Cincinnatl | CKSO . Sudbury
OKLAHOMA CKCL . . . . Toronto
KCRC . . . . . Enid|CKLW . + Windsor
KBIX . . .  Muskogee QUEBEC
KOMA ., . Oklahoma Clty | CKAC . . .  Montreal
KVoo . Tulsa | CKCV ., | Quebec
OREGON CHLN . . Thrce Rivers
KFM . . Klamath Falls SASKATCHEWAN
KOIN . . . . Portland | CKBt Prince Albert
KUIN . . ., Crants Pass [ CIRM . . . . Regina
PENNSYIV I REE CIGX . . . Yorkton
WCBA-WSAN ,  Ailentown
WFBG . Altoona EI(J)S}'I“EAISQ
WLEU . . . . . Erie|spN Adelatdes
WKBO . Harrisburg | 4BC | . Brisbane
WCAU . Philadelphia | 3KZ . Melbourne
WIP. . .  Philadelphia | 26B . Sydney
WCAE . Pittsburgh NEW ZEALAND
RHODE ISLAND 1 « - Aduckland
WJAR . . . Providence ;:: - -rhW{a"l;:lm;
soutH caroLna |ize [ [ TV
WAIM . . Anderson
WCSC . . . Charleston RIEXILO
XEW . . . Mexico City
TENNESSEE
wopl . . Bristol SOUTH AFRICA
woob " Chattanooga ot DA AT
: Broadcasting Corp.
WREC . . . Memphis Caps Town
WLAC . . Nashville Durban
TEXAS Grahamstown
KGNC . . . . Amarillo Johannesburg
KRIC . . . Beaumont Ponce
KGKO . . Dallas-Ft.Worth VENEZUELA
WBAP . . Dallas.-Ft.Worth | YVSRA-YVSRC Caracas
® ] ]
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Broadcast Advertising

MARTIN CODEL, Publisher
SOL TAISHOFF, Editor
GATE TAYLOR, Advertising Manager

Published by
BROADCASTING
PUBLICATIONS, Inc.

Executive and Editorial Offices:

National Press Bldg. @ Washington. D. C.
Telephone—MEtropolitan 1022

Subscription Price: $3.00 per year-15¢ a copy-Copyright, 1939, by Broadcasting Publications, Inc.
J. FRANK BEATTY, Managing Editor @ BERNARD PLATT, Circulation Manager
NORMAN R. GOLDMAN, Advertising Representative
NEW YORK OFFICE: 250 Park Ave., Telephone - PLaza 5-8355
BRUCE ROBERTSON, Editorial @ MAURY LONG, Advertising
CHICAGO OFFICE: 360 N, Michigan Ave., Telephone - CENtral 4115 @ PAUL BRINES
HOLLYWOOD OFFICE: 1509 N. Vine Street, Telephone GLadstone 7353 @ DAVID H. GLICKMAN

OUR PLATFORM

American radio as free as the press.

Maintenance of a free, competitive system of
broadcasting.

Programs providing greatest good for the
greatest number.

The right to render public service without
undue restraint.

Maintenance of highest wmoral, social and
economic standards.

Stand aloof from political purtisanship on
the air.

Build radio circulation to saturation in 30,
000,000 American homes, with radios in every
classroom, office and automobile.

Keep abreast of modern technical develop-
ments.

Foster sound and progressive development of
commercial television and facsimile.

Frankenstein

THE resourceful businessman contemplates
the future. He watches trends, and buttresses
his position accordingly. Radio, perhaps more
than most other pursuits, is sensitive to trends.
It is particularly influenced by public whim and
faney.

We have discoursed before on the dismal
sameness of daytime network programs, vari-
ously called soap operas, washboard dramas
and sob-sister serials. The time-customer is
loath to change because of top ratings of these
programs. But there have been signs of listener
dissatisfaction.

The most significant trend, evident to most
broadcasters, is the sharp increase in radio-
phonograph combination sales. In no few cases
the purchasers have frankly stated they wanted
more diversification—particularly during day-
time. Radio itself has helped build this em-
bryonic Frankenstein by plugging record sales
on the “music-you-want-when-you-want-it”
basis.

This unmistakably indicates industry neglect
in balancing its program menu. The more com-
bination sets in homes, the greater the danger
of defection from radio-listener ranks. In the
long run it might even affect advertisers,
though obviously radio eirculation is constantly
on the increase.

Gradual infiltration of diversified programs
during the daytime, more nearly approaching
night schedules, is necessary.
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Will AFM Strike

A STRIKE of musicians on Jan. 17, at this
writing appears inevitable. Network stations,
through Independent Radio Network Affiliates
have made a proposition for continued employ-
ment of union musicians. This has been flatly
rejected by the international board of Ameri-
can Federation of Musicians. The next move,
says AFM, is up to the broadcasters; other-
wise there will be a strike.

Broadcasters should condition themselves for
the impending emergency. Things, of course,
can happen in the month that remains. But
IRNA has dropped its role of negotiator be-
cause of non-support of affiliates. As things
stand now, rank and file broadcasters, outraged
over the untenable position of AFM, appear to
be willing to let the issue go by default.

The public will not stand for stoppage of
broadcast service. The Government is not
likely to sit back and let the “public interest”
go by the boards. The Department of Justice
in recent weeks has done something more than
sit on the sidelines in cases where labor has
coerced and intimidated. Broadcasters, in spite
of the unfairness of the agreement signed two
years ago, certainly have shown a willingness
to sit across the table and negotiate. But AFM
evidently scorns anything save complete capit-
ulation to its wholly excessive demands.

The outlook is dark. Yet the broadecasters
have gone the limit with the international
board of AFM. They cannot be bled white.
Perhaps AFM, or at least a substantial num-
ber of its autonomous locals, will see the light
before that Jan. 17 deadline. Be that as it
may, broadcasters nevertheless should cushion
themselves and their clients for the shock.

Contrast: Radio Version

THE HOLIDAY season approaches. Abroad,
totalitarian governments have plunged Europe
into ruthless warfare. Government radio
spreads the gospel of hatred and destruction.
Innocents in neutral countries listen for the
signals that will plunge them into the cata-
clysm. Compare that to America in this season.
War news, to be sure, but uncensored and un-
colored. Campaigns for the needy, Community
Chest drives, clothes and food for the less for-
tunate, shoes and dollies for the kiddies, even
solicitations for refugees in those beleagured
nations. There was never a more gratifying
and yet horrifying example of radio’s force for
good and for evil.

Futile Fracases

LOSS OF TIME and money through the con-
duct of hearings on irresponsible applications
has long been a justifiable complaint of sti-
tion licensees. It is not only the money of tl.e
taxpayer, who foots the bill for all govern-
mental operations, but also of the station li-
censee who must hire lawyers and engineers
and take time out to defend himself against
cases which in many instances are futile
for the applicants. There are applications
wholly trivial and frivolous; others founded on
vindictiveness against existing licensees; still
others arising from financial incompetence.
Yet all have gone to hearing because the FC?
did not have sufficient preliminary information.

Although he has been at the FCC only a
few months, Chairman James Lawrence Flv
appears to have detected this evil. He thinks
more study should be given to new applicants
to determine their financial responsibility, citi-
zenship, character and other necessary prere-
quisites.

The FCC would like to have an Investiga-
tion Division [see page 24] to undertake this
work. If it gets a substantially increased ap-
propriation, it probably will create such a unit.
Presumably each applicant would be thorough-
ly investigated by such a field force, rather
than rely upon statements made only in the
application forms.

Certainly there could come naught but ap-
proval from the industry if such an operation
were established. Yet we cannot help but per-
ceive in it the latent danger of something
more than an investigational unit dealing only
with qualifications of applicants and kindred
matters. There would be the usual bureaucratic
temptation to go beyond those limits; perhaps
into programs and other operations which
under the law cannot concern the FCC. While
the thought is abhorrent, there might even be
a sort of espionage system—for which there
already has been precedent. We recall several
instances in which inspectors in the field have
reported program matters and deliberately at-
tacked station operations much to the later
chagrin of the FCC.

Thus we think the industry would welcome
any move by the Government to nip frivolous
and futile hearings. But we hope that if and
when it undertakes the field investigational
system, it keeps its minions within legal
bounds.

Pea Shooting

WE WERE both amazed and amused to note
a Good Housekeeping display ad the other day
which essayed to defy all other media—radio,
newspapers and billboard—to do the job of
that single sheet. It was a feeble, ill-timed,
pea-shooter type of attack, in an effort where
even the heaviest artillery of that medium
wouldn’t work.

Irrespective of that, it ill behooves any
medium, let alone a single publication, to in-
dulge in sniping and sharpshooting of that
kind. It only tends to start up the opposition.
And, to use the vernacular, the bully, whose
own house might not be kept in good order,
usually winds up with a sock in the puss.

BROADCASTING ¢ Broadcast Advertising
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WILLIAM COATES BORRETT

“MAJOR BORRETT is not in just
now,” they’ll tell you if you inquire
for the managing director of
CHNS, Halifax, Nova Scotia. For
William Coates Borrett is once
more in the Army, the first of
Canada’s broadeast station man-
agers to join the Canadian Active
Service Force, the day after Can-
ada declared war on Germany.

Bill Borrett is known in radio
circles throughout Canada and
much of the Atlantic seaboard in
the United States. He is known not
only for his job with CHNS, but
also as a director of long standing
on the board of the Canadian Assn.
of Broadcasters. He is known in
amateur radio circles throughout
the world because of his own sta-
tion, VE1DD, closed since the war
started, and for his work with the
International Amateur Radio Un-
ion, to whose first convention in
Paris he went as Canadian dele-
gate in 1925.

It was during the last war that
Bill Borrett, then serving overseas,
became interested in radio. On de-
mobilization in 1919 the wireless
germ had bitten him hard and as
soon as possible he got together a
spark coil and necessary apparatus.
In a few years a tube transmitter
replaced the noisy ‘‘rock crusher”,
and it was not long till he was the
second Canadian to have worked
all continents by shortwave. Then
came the formation of the Interna-
tional Amateur Radio Union, and
on his return from Paris came the
operation of a commercial broad-
caster, CHNS, which was then
owned by the Northern Electric,
Canadian subsidiary of Western
Electric.

Bill Borrett took over the 100-
watt CHNS as manager. He had
only to operate it two or three days
a week for a few hours a day. But
he saw opportunities. Within two
years his staff had grown to four,
the station was on the air daily,
and wlhen in 1928 the Northern
Electric closed down its station,
sclling the equipment to a western
Canadian broadecaster, Bill Borrett
and the Halifax Herald opened a
new 500-watt station in the then

just completed Lord Nelson Hotel.

So successful was the new sta-
tion, that in the midst of the de-
pression—in 1933 to be exact—the
500-watt transmitter was replaced
with a 1,000-watt station at Bed-
ford, ten miles outside Halifax. To-
day CHNS is on the air 16% hours
daily, has a staff of 17 people, has
a remote control truck, shortwave
transmitter CHNX, portable trans-
mitter, and all the other equipment
of ah up-to-date broadcasting sta-
tion.

Because of his shortwave con-
tacts through his amateur station,
Major Borrett was one of the first
to see the value of rebroadcasts of
European stations. Since the be-
ginning of rebroadcasting, CHNS
has been on the job, and now claims
to have done this work longer on
a regular daily basis than any other
station in North America. As rec-
ognition for his services in re-
broadcasting the British Broadecast-
ing Corp. programs for many years,
Maj. Borrett was selected to speak
for the three Atlantic Coast prov-
inces on the first British Empire
Broadeast on Christmas Day, 1932.

With formation of the Canadian
Radio Commission and later the
Ccnadian Broadeasting Corp., Bill
Borrett had his sphere of activity
widened. While first and always
keeping in mind the welfare of his
own station, he gave the new Gov-
ernment organization every rea-
sonable cooperation, and, in fact,
even allowed speakers to use the
facilities of his station to tell the
Maritime radio audience why a
Government system should be in-
stalled in Canada, believing that by
such an attitude commercial sta-
tions would make friends and not
enemies of officials who had their
duties to perform, and that a more
thorough understanding of the ra-
dio situation was in the public in-
terest.

Until the CRC had its own pro-
duction studios in Halifax he pro-
duced their Halifax broadcasts and,
according to an article written by
Li. Col. Steel, a former commis-
sioner, was the originator of the
idea which gave the original CRC

BROADCASTING ¢ Broadcast Advertising

NOTES

JOHXN H. NORTON, Jr., manager of
NBC Blue network division of station
relations, bas been named assistant to
William Hedges, NBC-vice-president
in charge of the station department,
in addition to his other duties.

FRED A. McCABE, formerly in the
Atlanta office of United Press who re-
cently was transferred to New York,
has been placed in charge of all adver-
tiring and promotion for UP.

E. P, H. JAMES, NBC advertising
and sales promotion manager, on Dec.
11 discussed “Radio Ad\'ertisiné" be-
fore the Advertising and Selling
Course of the Advertising Club of
New York.

LEWIS ALLEN WEISS, general
mmmﬁ: of Don Lee Broacasting Sys-
tem, s Angeles, was recently made
Field Senate of Delta Theta Phi, pro-
fessionnl legal fraternity of Southern

California U in recognition of his ac-
tivities on hbehalf of radio juris-
prudence.

MILT HILL, formeriy continuity edi-
tor of WHK-WCLE, Cleveland, has
replaced John Vorpe as publicity
director.

DUDLEY ROLLINSON, a member
of sales staff of NBC-Chicago for the
last five years, has been transferred
to the sales staff of NBC-New York.
Refore joining NBC, Mr. Rollinson
was associated with Blackett-Sample-
Hummert_ Inc., Chicago. Late in No-
vember, Rollinson’s clients gave him
a farewell party.

A. LYNN BRANNEN, formerly of
WGAU, Athens, Ga.,, and WKEU,
Griffin, Ala., has joined WHMA, An-
niston, Ala,, as commercial manager,
succeeding J. Allen Brown, who re-
signed to hecome commercial manager
of KXOX. Sweetwater, Tex.

JACK HARDER has joined WAYX,
Waycross, Ga., as commercial manager.

GRIFFITH B, THOMPSON, sales
manager of KYW, DI’hiladelphia, has
been named assistant general manager
of the station by Leshe W. Joy, gen-
¢ral manager, He wili act as manager
during the absence of Mr. Joy, who
is recovering at his home from an ill-
ness,

PERCY L. DEUTSCH, president of
World Broadcasting System, is win-
rering in Phoenix, Aviz, after having
recovered from a siege of puneumonia.

KEITH KIGGINS, director of NBC-
Blue, has been named chairman of the
radio committee for the Department
of New York of the American Legion,

RALPH L. POWER, United States
representative of Macquarie Broad-
casting Network, Sydney, returned to
Lus Angeles in early December from
a four-month business trip to Aus-
tralin and New Zealand.

ALBERT E. (Hoot) GIBSON, of the
Eastburn-Siegel Advertising A&ency,
Atlanta, on Dec. 12 joined WSM,
Nashville, as director of promotion,
merchandising and continuity. A grad-
uate of Georgia Tech, he once managed
the Golden Tornado football team.

CHARLES EATOUGH, formerly
with the Rocky Mountain News, and
Arthur J. Weaver, of a Denver pack-
ing company, have joined the sales de-
partment of KLZ, Denver. They re-
place Frederick C. Mueller Jr., now
with General Outdoor Advertising in
Kansas City, and Brian Elliott, now
an account executive with the Robert-
son Agency, Denver.

HORATIO LOCKE, formerley sales
manager of the Pine Balm Co., Mon-
ticello, IIl., has joined the sales pro-
motion department of WOR, Newark.

ROBERT SMITH, salesman of
WDAY, Fargo, N, D,, married Mary
Hector in mid-November.

HENRY M. JACKSON, San Fran-
cisco sales manager for CBS, has in-
stalled a radio transmitter on his
yvacht. The call letters are WCPW.

WILBUR EICKELBERG, general
sales manager of Don Lee Broadeast-
ing System, Los Angeles, has returned
to his desk after an appendicitis opera-
tion.

NEAL BARRETT, manager of
KOMA, Oklahoma City, has been
elected  vice-president of the Okla-
homa City Kiwanis Club.

one of their most useful services
and popular programs in the field
of Government broadcasting in
Canada, the Northern Messenger
Service, a weekly late broadcast
for the special benefit of the Royal
Canadian Mounted Police and trap-
pers in the Canadian Northland.

Since Maj. Gladstone Murray be-
came general manager of the CBC
at Ottawa, Bill Borrett and the
CBC officials have cooperated on
meny occasions in bringing broad-
casts fromm Nova Scotia to the net-
work, and he strongly believes that
both the Government system and
the local commercial stations have
a definite place in the pattern of
Canadian broadcasting.

Bill Borrett has been an Army
man practically all his life. He was
born at Dartmouth, N. S, just out-
side Halifax, on April 21, 1894, the
son of Maj. and Mrs. W. J. Borrett
of the Royal Garrison Artillery.
His boyhood was spent in army
centers at Halifax; in the West
Indian islands of Bermuda, Barba-
does and St. Lucia; at Woolwich,
England; Cardiff, Wales; and Gi-
braltar, He even went to Royal
Army schools before taking high
school graduation for entrance to
Oxford University. When he was
19 he came back to Dartmouth,
and joined the Canadian non-per-
manent militia. Just before the
1914 war started, he had earned a

commission, and saw services from
the outbreak of war at the Halifax
fortress and later overseas with
Imperial forces.

For diversion, besides his ana-
teur radio, he takes an interest in
amateur photography and cartoon-
ing. And for exercise you can often
see his tall, lean, straight, military
form on courses of the Ashburn
and Gorsebrook golf clubs outside
Halifax. He used to play football,
lost one toe as a result, and until,
as he says, he got “too fat and
lazy and found golf more comfor-
table,” he rowed stroke with a Hali-
fax club crew.

Maj. Borrett in 1917 married
Muriel Hazen Bauld, of Halifax,
who was a nursing sister in the
Canadian Army Medical Corps at
the time.

Since the last war he has not
lost contact with the Army. Be-
sides his operation of one of Cana-
da’'s most important stations, he
has kept actively interested in the
Canadian militia. Thus it was no
surprise to his fellow broadcasters
to hear that the day after war was
declared Maj. Borrett was once
more wearing his uniform, this
time in an administrative capacity
with the headquarters staff of the
Canadian Active Service Force at
Halifax, where he finds time to
keep an eye on CHNS.
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BEHIND
HAIKE

BURT BLACKWELL, chief announc-
or of WAVE, Louisville, a contestant
in the weekly CBS talent hunt pro-
gram, Gateway lo Hallgwaad. spon-
sored by Wm. Wrigley Jr. Co., Chi-
cago_(chewing gum), will appear on
the Dec. 17 broadcast, playing oppo-
site Mary Boland, film actress, in a
comedy skit. Ruth Landwehr, wom-
men's program director of WTOL. To-
ledo, also is a contestant ou the pro-
gram, Ned Le Fevre, announcer of
WIBM, Indianapolis, was a cou-
testaut on the Dee. 10 broadenst which
featured Chester Morris and Phyllis
Brooks.

ARTHUR CHAPMAN jr, former
newspaperman in New York and Pitts-
burgh and more recently in publicity
wmﬁi for Jonmes & Laughlin Steel
Corp.,_ Westinghouse Electric and the
New York World's IPair, has joined
the press department of NBC in New
York as assistant to Charles Pekor,
trade news editor.

GERALD HOLLARD. of NBC script
department in New York, is_writing a
weekly uews letter on the New York
stage for the Chicago Daily News.

JIMMIE WILLSON. program man-
ager of WWL, New Orleans. has been
selected as interlocutor for Loyola Us
annual Freshman Minstrel Show.

MORRIS HICK, chief announcer of
WIRE, Indianapolis. has taken six
months leave to assist at WKBH, La-
Crosse, Wis.

CRANE WILBUR, formerly a_writer-
director of Warner Bros. Studios,
Hollywood, has joined the CBS Big
Town program, sponsored by Lever
Bros., as script editor.

ROBERT DrHAVEN, production
manager of WTCN, Minneapolis, has
returned to his desk following injuries
suffered Dec. 6 in an auto accident.
Mr. DeHaven was_en route to the
Nchwool Broadcast Confevence in Chi-
cigo when the accident vecurred.

KEN AITKEN has been appointed
brogram maunager of KDB, Santa Bar-
{mrn, Cal.,, replacing Robert Boyd,
transferred to the techuical staft.

NORMAN H. BRINSLEY has been
appointed program director of WKBB,
Dubuque, Ia.

FRANCES MYERS, formerly of
WEBC, Duluth, has joined the office
staff of KOY, Phoenix.

DAVE_BROWN, new to radio, has
joined KFFAC, Los Angeles, as account
executive.

ED CURTIN, formerly news editor of
NBC's press department, has been
named director of public relations for
the Greater New York Committee for
the Celebration of the President’s
Birthday Ball, to handle all local radio
and press publicity.

ROLAND HAMEL of the publicity
department of WHN, New York, re-
cently became the father of a baby
boy.

BOB TROUT, CBS ace announcer.
recently served as narrator for the Boy
Scouts of America first motion pic-
ture, a two-reeler, in color, showing
scout activities.

JIMMY McCULLA, unnouncer of
KSO-KRNT, Des Moines, recently
married Maryam Mefferd. Don
Havens. of the accounting department.
gm‘ried Frances Dull on Thanksgiving
ay.

TOM REYNOLDS, formerly chief an-
nouncer of KPAB. Laredo. Tex.. has
joined the announcing staff of KBST,
Big Spring. Tex.
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Proper Finunish

THERE'LL be no pronunci-
ation errors if WJIBK, De-
troit, can help it. Chief An-
nouncer Charles Sterritt
called in three Chinese stu-
dents for accurate pronunci-
ation training during the
Japanese - Chinese  conflict.
With two Polish hours daily
on the station, the Polish
names were no trick at all.
And now Edward Barkkarie,
WIBK engineer, has been
rooted out for help on the
present Finnish news. Bark-
karie’s parents came from
Vasa, Finland, and he knows
the right and wrong of Fin-
nish names and places.

GUNNAR BACK, formerly program
director of WJNO. West 1'alm Beach,
Fla., has joined the anunouncing staff
of WJSV. Washingtou, replacing War-
ren Sweeney, who is now with CBS
in New York.

GEORGE PROVOL, production man-
ager, and John Woolf, announcer of
[\DYL. Salt Lake City, recently un-
derwent appendectomies. Fred Hor-
witz, of the KDYL sales department,
and his family sustained minor in-
juries and bruises when their car was
sideswiped by a truck recently.

DICK HETRICK, formerly with
KSAN, San Francisco, has joined
KROW, Oakland, Cal., as newscaster,
veplacing Don Avery, who resigned
due to illness.

JOSEPH A, SEIFERTH Jr, for-
merly of WSMB and WBNO, New
Orleans, has become advertising man-
ager of Shelter, public housing maga-
zine, published in New York.

NORTHRUP DAWSON, formerly of
the scri%t show production depart-
ment of Benton & Bowles, has joined
WCCO, Minneapolis, as assistant pro-
duction manager.

DOUGLAS B. GRANT. program di-
rector of WMT, Cedar Rapids, Ia., is
the father of a boy born Dec. 3.

DON LEWIS, recently voted ‘“best
looking” announcer of WWL, New
Orleans, has been selected as a cloth-
ing model for spare time work by
Motion Picture Adv. Co., local pro-
dncer of commercial movie shorts.

RICH HALL of the CBS Hollywood
music clearance department has closed
a_deal with Mills Publishing Co., that
city, for publication of his song, “Once

Upon a Moment”.

PAUL LAW, formerly of WJBC.
Bloomington, Ill.,, has joined the an-
nouncing staff of KFRU, Columbia,
Mo., replacing Ernie Rea, who has
joined WHAS, Louisville.

JUANITA MITCHELL has heen
added to_the continuity staff of KVOO,
Tulsa, Okla.

FENWICK JOB, formerly of the an-
nouncing staff of WHLS, Port Huron.
Mich.. has joined the production staff
of CKOC, Hamilton, Ont. Norman
Choate has been added to the CKOC
announcing staft,

BOB GARRED, newscaster at KSFO.
San Francisco. recently was trans-
Eg]gréed to the Hollywood studios of

ROBERT TRENDLER. chorus mas-
ter of the musi¢ department of WGN,
Chicago, married Annette Bretzlaff,
WGN singer, on Dec. 4.

EDDIE_ ANDRUS, announcer of
WTAR, Norfolk, has been appointed
public relations officer of the Reserve
Officers Association, Department of
Virginia. in which he is a lieutenant.

FRED BRIGGS, member of the an-
nouncing staff at KYA, San Fran-
cisco, has been appointed m.c. for the
Early Birds program,

1939

MARGARET FOSS

NEW home economist and director
of women’s shows at WDAY, Fargo,
N. D,, is Margaret Foss (Peggy to
her pals), a North Dakota U grad-
uate. Journalistic training at col-
lege comes in handy as she turns
out continuity for homemaking pro-
grams. Her radio background in-
cludes service at KFJM, Grand
Forks, N. D. Her newest WDAY
show is At Home With Margaret
Foss, offering recipes, news of wo-
men, club announcements and simi-
lar information.

Finished

WAYNE MACK, chief an-
nouncer of WGAR, Cleveland,
recently received a criticism
from a woman who wanted
to set him right on his pro-
nunciation of Finnish names.
What the lady did not know
was that Mack’s real name is
Vaino Mackinen, that his na-
tionality is Finnish, and that
in his youth he acted on the
Finnish stage.

WILLARD POTT, formerly with
George Olsen’s band, has been named
musical director of WHK-WCLE.
Cleveland. Don_Hyde has joined the
anunouncing staff, and John Barnes
and Elma Kendall the office staff of
WHK-WCLE.

HELEN MORGAN, of the radio
staf of the Leon Livingston Adv.
Agencﬁ, San Francisco and before that
an NBC actress, now appears three
times weekly on the NBC Pacific
Coast matinee show, Bennie Walker's
Woman's Magazine of the Air, as
woman's commentator,

FRED P. PFAHLER Jr. has been
named program manager and Bill
Smart promotion manager of WTOC,
Savannah, Ga.

CHARLES STARK, CBS commenta-
tor on the Odd Side of the News pro-
gram, was selected recentlly; from &
field of 50 contestants for the French
Fellowship Award of the Barbizon
School of Langauges.

AL HUNTER of the KFRC. San
Francisco news bureau, recently be-
came the father of a girl.

SAM HAYES, Hollywood commenti-
tor on the NBC-Pacific Red network
program, Sperry Breakfast News,
sponsored by Sperry Flour Co., hes
been_assigned tge announcer role in
the 20th-Century Fox film, *He Max-
ried His Wife.” This is Hayes' 91st
picture assignment.

JIM McNAMEE, of KYW, Philade!-
phia, has announced his engagemert
to Jeanne Jackson.

PATRICK HALVORSON, formerly
of WHO, Des Moines, has joined the
announcing staff of WSKB. MeCamh,
Missiesippi.

WILFORD NICHOLSON, formerly
of WHBBRB, Selma. Ala. has joinet
WAYX, Waycross., Ga., as aunouucet -
engineer.

LEE COOLEY, KHJ, Los Angeles.
nniouncer-producer, has resigned that
post to join the New York cast of th-
CBS Tune-U'p Time program. spon-
sored by Ethyl Gasoline. Besides han-
dling commereial announcements, h-
will act as foil for Tony Martin on
the weekly program. ‘taking nve:
Jan. 1.

LI20 CLEARY is the Hollywood writ-
er-producer of the thrice-weekly quni-
ter hour NBC-Pacific Blue program.
Tippo the Clown. He also portrays
every character in the serial.

REGINALD SHARLAND. Holly

wood co-writer and actor in the ra-

dio_serial, Watanabe & Archie. mar-
vied Herta Lynd. film and stage

uctres2s, in  Santa  Barbara, Cal.,
ec. 2,

FRANKLIN LEWIS, sports editor
of WGAR. Cleveland, has resigned as
uf Dec. 9 to return to the sports de-
partment of the Cleveland Press, with
which_he was associated before E;)inin r
WGAR 2% vears ago. On Dec.
Lewis married Virginia Palmer,
HARLAN HAINES, formerly of
WHBC, Canton, 0., has Joined
WPAY, Portsmouth, O.. as continuity
editor. Robert Horn, WPAY news
caster, is the father of a girl born
recently. Gwen and Orville Fields.
continuity writer and salesman of
WPAY since the station was founded
in 1935, have joined the new WMAN.
Mansfield, O.

JOHN CONRAD, graduate of the
NBC Chicago announcers_school, has
joined the announcing staff of XTSM.
El Paso, Tex.

LORENE NEYSTROM, radio editor
of the Chicago Herald-4merican, suf-
fered a fractured hip Dec. 4 when
the car in which she was riding was
side-swiped by a truck.

FRANK McGIVERN. formerly of
WGN, Chicago. has joined the an-
nouncing staff of W.JBC. Blooming-
ton., Il

GALEN  FROMME, fromerly of
WEREU and WRAW. Reading. Pa..
has joined the amnnouncing staff of
WBAIL. Baltimore.

Liom; J W. Benison

LIONEL J. W. BENISON, 33,
president of the Benison Co., Mon-
treal advertising agency with
branch offices at Toronto and Van-
couver, died Dec. 4 at Montreal af-
ter a short illness. Mr. Benison
was born in Dublin, Ireland, and
canie to Montreal 33 years ago, en-
tering the old Scroggie department
store of which he subsequently be-
came advertising manager. He
operated his own agency for a
short time, then joined the present
firm of McConnell, Eastman & Co.
as vice-president and manager of
the Montreal office. In 1934 he
started his own agency again. He
is survived by his wife and six
children, his father, two brothers
and six sisters.

GEORGE ROSENBERG. Hollywood
talent agent, has joined Columbia
Management of California, that city.
to handle radio and picture personali-
ties.

BROADCASTING o Broadcast Advertising
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CLASS OF SERVICE DESIRED
DOMESTIC FOREIGN
([rELEGRAM FULL RATE

RECEIVER'S NUMBER

i Postal Telegraphb

NIGHT MESSAGE | | CABLE THE INTERNATIONAL SYSTEM

NIGHT LETTER [NIGHT caBLE
+—{ LETTER

CHECK

TIME FILED

SHIP . &, R
RADIOGRAM RADIOGRAM Commercial / Qil Qmerica

PATAONS SWOULD CMECK CLASS OF SEAVICE Cables Cables

DESIRED. OTHERWISE MESSAGE WILL BE THANS:

MITTED AS A FULL-RATE COMMUNICATION : STANDARD TIME

Mackay

Sertd the following mesrage, subject to the terms ont back hereof,

which are heréby agreed lo

DEC. 15, 1939,
BROADCASTING PUBLICATIONS INC.,
NATIONAL PRESS BUILDING, WASHINGTON, D. C.
WE WILL USE (FuLL) (HALF) (QUARTER) PAGE ADVERTISEMENT IN THE
1940 YEARBOOK NUMBER. COPY WILL REACH YOUR OFFICE BY
DECEMBER 23

Fup bage
Hqjf bage 4+
uartey Pa : 80
requency disco Unts ap, 16 \
Py
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.«.BUT M|SS DEVOON,
WHEN YOU SAID “EXTRASY, |
THOUGHT YOU MEANT YOUR
EXTRA LADY LISTENERS* ON

THE RED NETWORK!

Sure, NBC

look “"Hollywood”

“Colossal” indeed is the Red’s regular listening audience—day or night,

male or female. It’s by far the biggest in the business. “Stupendous”

too, is the number of families who “listen most” to the Red. Neverthe-

less, they’re facts proved by radio’s most complete circulation study—

the only one ever made which covers both halves of the radio audience!

With your own future profitsin mind,
consider two facts. First, among the
many Red Network boosters are the
beauty aid makers, who preferred the
Red by a two-dollars-to-one margin
over any other network during the
first nine months of this year. Second,
79 national advertisers last year ap-

propriated more money for the Red
Network than for any other single
advertising medium in the world—
over $31,000,000!

This, we believe, is conclusive evi-
dence of the confidence advertisers
have in the Red Network’s ability to
sell goods. A confidence substantiated

www americanradiohistorv com

by facts unearthed in the only net-
work survey ever made which cov-
ered not only the usual radio research
territories, but the *““Other Half’ of
the national radio audience as well--
the previously “uncharted” areas
where 51% of all U. S. radio-owning
families are located!

New Light on Radio

The revelations in the “Other 1alf”
story prove many things of great-.
est importance to advertisers. Facts
are brought to the fore which no
profit-minded advertiser can ignore.


www.americanradiohistory.com

*Women-wise advertisers of cosmetics and shampoos know what the Red
can do. That is wh{; they invested $1,204,000 in the Red Network during

the first nine montl

s of 1939—more than twice as much as in any other.

Red Networlk ficures

~but they’re facts!

Puzzling time-buying knots are un-
raveled. Proof is given that a CAB
rating on the Red means a greater na-
tionwide audience for a program than
the same rating on another network.

In short, a completely new concep-
tion of comparative network circula-
tions and values has been born! As
one agency executive put it ZAt last
1 understand how radio works, and
why the Red Network produces extra
results for my clients!”

Missing Extra Sales?
We believe that when you hear all of

this astonishing story, you’ll agree
that there are reasons aplenty for the
high regard in which the Red is held
by present advertisers. You’ll know
why it is the country’s No. 1 adver-
tisingmedium. .. why, ever since net-
work broadcasting began, it has aired
the majority of the leading day- and

The network most

night-time programs. The Red’s extra
national coverage means extra sales
for you.

You are invited to join the Red’s
long list of distinguished, profit-wise
custormers!

NATIONAL BROADCASTING COMPANY
A RADIO CORPORATION OF AMERICA SERVICE

people listen to most
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Studio Notea

THROUGH its Jungle Journal pro-
gram on WPEN, the Philadelphia
Zoo has been recognized for its educa-
tional work by the American Philo-
sophical Society. Special listings of
the Zoo program on WPEN now ap-
pear in the monthly publication of
the Society.

WOL, Washington, on Dec. 11 ob-
served its 15th anniversary. Although
no special birthday program was pre-
sented, the event was publicized by
station breaks throughout the day
calling attention to the anniversary.

RECENT renewal contracts with

SESAC have been signed by CBS,

NBC, Texas State Network, Me-

Clatchy Group, Don Lee Network,

Colonial and Yankee Networks, and
LW, Cincinnati.

KNX, Hollywood, recently claimed a
scoop of nearly five hours over other
Los Angeles county stations as well as
local newspapers. When the_ Unijted
Press flash, *Russians Bomb Helsing-
fors Airfield”, came over the KNX
teletype at 1:02 a. m. Nov. 30, two
minutes after the station had signed
off, Pete Pringle, news bureau chief,
ot into action. With assistance of
'om Hanlon, CBS Hollywood night
supervisor, he phoned the transmitter
20 miles away. They had the station
back on the air in two minutes. Usin,
the four-word bulletin as a lead,
Pringle ad libbed a five-minute com-
mentary, giving background of the
Russ-Finn dispute.

WHEN CKLW, Windsor, Ont., re-
cently had its annual Sunday night
%nrty in nid of the Canadian Red

ross, 3,000 had to be turned away
from the Capitol Theatre where the
show was staged. The theatre, which
seats 2,000, was jammed with 2,900,
who started to fill it early in the after-
noont, although the show did not start
until 8:30 p. m.
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Pete Flops

WHEN Youngstown College
recently acquired a penguin,
yclept “Pete”, for a football
mascot, WFMJ in Youngs-
town, O., planned a special
radio interview with the bird
to introduce him to the com-
munity. Bought for $150,
largely furnished by the Ma-
honing Natural Resources
Council, and insured for his
full purchase price, Pete
promised to be an interesting
subject for a radio interview.
Brought to the studio, how-
ever, he turned out to be
silent as a clam. He cavorted
gaily all over the floor, mak-
ing hairpin turns around

iano legs and other vertical
impedimenta, but not once
during the program would he
give voice to a quack or what-
ever sound a penguin makes,
if any.

RISE of 49.43% in national accounts
on WMCA, New York, this year over
1938 was indicated in a report of new
business recently released by Donald
Shaw, WMCA exetutive vice-president
in charge of operations. 'he overall
rise in dollar volume of WMCA busi-
ness is 22.9G%, the report stated. New
1939 advertisers inelude: Axton-
Fishcr Tobacco Co., Warren Norge
Co., Farnsworth Radio Co., Bushwick-
McPhilbin Corp. (Sparton radios),
Ex-Lax Mfg. Co., California Syrup of
Figs, Louis Philippe, Immac, Philips
Milk of Magnesia, Bi-So-Dol, Anacin
Co., Watkins Mulsified Oil, and Dr.
Lyons toothpowder.

MORIS than 100 high school coaches,
principals and football fans attended
the recent dinner at the Terre Haute
House honoring the All-Wabash Valley
high school football teain elected bf;
high school coaches in conjunction wit!
Luke Walton, sports commentator of
WBOW, Terre Haute. Speakers of the
evening, introduced by W. W. Behr-
man, general 1nanager, in-
cluded John Hefty, president of the
Terre Haute Chamber of Commerce;
Lou Brock, Pnrdue football player;
Maynard Wheeler, president of the
Wabash Valley Purdue Club, and
Tennyson Edwards, president of the
Indiapa University Club. Walton pre-
gented the players selected on the All-
Wabash Valley team.

KVAK, Atchison, Kan., on Dec. 3
started a series of weeklg remote
broadcasts from the local St. Bene-
dict's Abbey presenting the Abbey’s
a capella choir in sacred music in
conjunction with the observance of
Solemn Mass.

WLS, Chicago, was host to 80 adver-
tising men and agency account execu-
tives at a luncheon Dec. 5 in Chicago's
Union League Club. Natural color mo-
tion pictures of the Illinois and Indi-
ana State cornhusking contests were
shown.

THE NORTRWEST'S LEADING RADIO STATION

KSTP

MINNEAPOLIS & ST. PAUL, MINN,

Soosn

50,000 WATTS

N B C BASIC RED NETWORK
®

WHEN Johnny Morris Jr., diminu-
tive callboy of Phillip Morris Cig-
arette fame, paused briefly in
Lawrence, Kan., recently, he was
the guest of the local WREN on a
special five-minute program. Kan-
sas radio fans flocked to the stulio
to hear the famous “Call for Philip
Morris” as given by the expert
Johnny, who also autographed hun-
dreds of packages of cigarettes and
posed for photographers. Smiling
in real life as he does on the poster
at his side, Johnny stands at left
beside the WREN microphone
while Verl Brat‘on, WREN man-
ager, and John Bondeson (right),
promotion director, stare.

WSYR, Syracuse, recently carried a
unique “battletield” broadeast, send-
ing ts mobile unit into the midst of
special training imaneuvers of the
1usth Infantry, New York National
Guard. For the broadeast commaud-
ing officers staged a combat revolving
about the mobile unit so the WSYR
special events staff, including E. R.
Vadeboncoeur and Bill Kothrum,
could describe the offensive aud de-
fensive maneuvers.

BIGHTH annual Internativnal Chil-
dren’s Christmas broadecast, in which
the sons and daughters of foreign dip-
lomats in Washington send Christmas
greetings to their respective lands in
their native tongues, will be heard on
NBC, Dec. 20 from 5 to 5:45 p.m. The
program also will be shortwaved
throughout the world. It is expected
more than 30 countries will be repre-
sented in the broadcast, which is to
originate from the Washington Hotel,
and will feature the U. 8. Marine
Band, directed by Capt. Taylor Bran-
son.

WOL, Washington, cooperating with
the local Loew's Theatres and the
D. C. Playgrounds, is organizing =a
Christmas Uneer Ciub to taciicave the
collection of toys and clothing for dis-
tribution to the city’s needy children.
Boxes have been piaced in the lobbies
of three Loew theatres in downtown
Washington, where contributions may
be depusited, and WOL is pushing
the idea with spot announcements on
the programs of Art Brown, Tony
Wakeman and Walter Compton.

KFEL, Denver, will hold its 16th an-
nual Qood Fellow Ciub Chriastmas
Awuction, at which merchandise do-
nated by local merchants is auctioned
to the highest bidders and proceeds
used to buy Christmas baskets for
needy families, in mid-December, with
three auctions scheduled for Dec. 14,
16 and 19. Under supervision of Gen-
eral Manager Gene O'Fallon, of
KV¥EL, Harry Rosenthal and Ed Free-
man, veteran auctioneers, will con-
duct the auction broadeast.

WGAR, Cleveland, in cooperation
with the Cleveland Public Library, is
sponsoring a campaign to secure booss
for shut-ins, Manager John Patt, who
originated the idea, has enlisted the
support of local women’s clubs and
welfare agencies. In addition to an-
unouncements and other special broad-
casts, the drive will be climaxed by a
two-hour show featuring local celebri-
ties. Kach book distributed will con-
tain a special printed bookplate cred-
iting WGAR and Sidney Andorn, spe-
cial events director and supervisor of
the campaign.

BROADCASTING e« Broadcast Advertising
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EDGAR FELIX, director of Radio
Coverage Reports. T W. 44th St., New
York, has reported that his organiza-
tion recently has received many in-
quiries from agency time-buyers on
the effect of recently granted changes
in facilities for regional and local sta-
tious all over the country. The areas
in which field erews measure for
Radio Coverage Repnrts are governed
principally by the dates of the im-
portant changes in facilities and modi-
fied by seasonal conditions. Orders
from stations for Radio Coverage Let-
ters, describing their service areas and
commpetitive conditions, coutinue their
upswing. Mr. Felix said, the number
prepared in the second guarter of 1939
equalling the total for 1938. Close to
100 stations now are served by these
uniform standardized statements of
coverage. prepared by Radio Coverage
Reports, he estimated.

KVOO, Tulsa, Okla., is enlarging its
musie library and re-cataloging its
music, under supervision of DBert
Baker, music librarian,

WRITTEN by and devoted to KFDA,
Amarillo, the Amaritlo Times has
added a daily “Radio Roundup” col-
umn which includes daily program
highlights. personal notes and items
of general interest to radio listeners.

BUSINESS prospects in Canada ra-
dio look better than ever, despite
Canada’s active particination in the
FEuropean war, Fin Hollinger, com-
mercial divector of CJLS, Yarmonth,
N. 8.. reported upon his return from
a business tour to Toronto and Mon-
treal for the station.

ANNUAL campnign for funds to buy
shoes for WWashington’s underprivi-
leged voungsters, sponsored jointly hy
WISV and the Washington Daily
News. started early in December.
Listeners and readers are urged to
send in a dollar to be used in buying
shoes—through large lot purchasing
arrangements with local department
gtoreg. each dollar pays for one pair.
On Dec. 2 WISV carried an all-night
request program. conducted by Arch
MecDonald, during whieh listeners re-
questing numhers pledezed themselves
to forward a dollar forthwith.

FIRST attempt to furnish state-wide
coverage of a sporting event in Georgia
succeederd late in Novemher when the
four-station Georgia Broadcasting
System carried the Georgia-Auburn
foothall game under sponsorship of
Nehi Corp. {Royal Crown and Nehi
lbeverages). Stations in the network
include WATL, Atlanta; WGPC. Al-
hany; WGAU, Athens, and WRRI.
Columbus, which originated the grid
broadcast. Dleased with the results,
the sponsor is veported to be planning
several similar state-wide broadeasts
of games next season.

DAVID LOWE, conductor of the
daily motion picture review program
The Sound Track on WNEW, New
York, on Dec. 4 started a regular
five-minute review program of all New
York theatrieal premieres with a
;les:’cription of Maurice Evans’ “IHem-
et”.

KOM., Oklahoma City, late in No-
vember originated a two-part 66-min-
ute broadeast of the celebration in
Bartlesville, Okla., of the 66th birth-
day of Frank Phillips, Oklahoma oil
tvcoon and busiuess leader. which was
carvied over a 44-station hookup cre-
ated especially for the occasion. A
KOMA special events crew inclnding
Manager Neal Barrett. Announcer
Pob Duren and Engineer Orville Mills,
along with Jack MacElroy. of KTUL,
Tulsa, handled two separate ]’)lC]\ll]’)S
fxom Bartlesville, one heard from

-3 p.m. and the other from 3:30-
-1 OG p.an. The 44 stations in the spe-
cial hooknp ineluded KOMA and
KTUL; KGNC. Amarillo; KWPT,
Wichita Talls. Tex.; KOAM. Pitts-
burg, Kan.; KGBX, Springfield, Mo.,
and stations of the Texas State Net-
work and Oklahoma Network.

KDYL, Salt Lake City. is including
among its Christmas features pro-
motion for the Junior Chamber of
Commerce’s home-lighting contest, for
which the KDYL mobile unit visits
homes entered in the contest for de-
seriptions of the decorations and light-
ing effeets. Climaxing the contest,
KDYL will present winners in each
division on a special program from
the KDYL Radio Playhouse. Arrange-
ments are supervised by Ames K. Bag-
lev, Junior Chambher secretary, and
I])x}v? Simmons, KDYL special events
chief.

TO SECURE monthly reports on its
programs and service in the Tide-
water area, WTAR. Norfolk. Va., is
completing arrangements with 35 local
business and professional men to form
an advisory program board.

KV0O, Tulsa, Oklr.. has started its
annual Poor Children's Christmas
campaign. during swhich spot an-
nouncements and special programs are
used to secure used or broken tors
that ean be repaired and distributed
to needy youngsters of the community.

K. K. HA(‘KATIIOR\' snles man-
ager of CL]’J. Cleveland. has an-
nounced a 159% increase in the sta-
tion's rates. effective as of Dec

KTSA. San Antonio, is cm\dncrin: a
dvive for used hooks to he distributed
to shut-ins during the Christmas sea-
son. The campaign is conducted by
Charles C. Shaw. KTSA news editor.
in connection with his thrice-weekly
An Editor Views the News. More than
400 books were contributed in the first
four days of the program.

WITH conclusion of the first year of
Dawn Patrol. all-night program heard
on WIP, Philadelphia. the station has
revenled some slatistics on its first 12
months of operation: 26.520 telerrams
and 81,428 pieces of mail; 27,768
musical selections played, and I‘red
Wood, conductor of the program, re-
ceives more telecrams than any other
individual in Philadelphia.

WOR, Newark., will give its anuual
party for children of its employes on
Dee. 16 with Bob Emery as m.c. of
the quarter-hour program broadeast

from the party and music by Louise
Wilcher.

BROADCASTING

Broadcast Advertising

YONLY KSFO WAS THERE“...one of a series

For CHRISTMAS
TREES SAKE/

® Fame is often a burden.

@ San Francisco, famed for her yearly outdoor Christ-
mas trees, each year is burdened with the job of bet~
tering the previous year’s display. Public support and
enthusiasm are urgent.

® San Francisco’s Outdoor ChristmasTree Association
sought out civic-minded KSFO. A big pep-luncheon
with radio and screen stars. MC'd by Leo Carrillo, was
planned. Would KSFO broadcast it?

@ Right there, KSFO showmanship went to work. The
luncheon was broadcast... but not at noon when the
men-folks who trim outdoor trees were at work. The
program was recorded and then, with plenty of bally-
hoo, broadcast in a 9:30 p.m. spot.

® The Association says thatit was a swell idea...and
that San Francisco’s outdoor trees will be more gor~
geous than ever this year.

0 But the point, after all, is that it’s this sort of civic
spirit, plus Columbia’s great features and local show-
manship, that keeps KSFO at the peak of popularity
in Northern California.

PALACE HOTEL
SAN FRANCISCO

REPRESENTED NATIONALLY BY FREE & PETERS,

INC.
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STATION ACCOUNTS

sp—studio programs
t—transeriptions
26—spot announcements
ta—transeription announcements

WNAX, Yankton; KRNT, KSO,
Des Moines; WMT, Waterloo

Crown Cork & Seal Co., Baltimore, 2a
series, thru Benjamin Eshleman Co.,
Philadelphia (WMT, KSO).

Pennsylvania Salt Mfg. Co., Philadel-

hia, sa series, thru Sherman K.
llis & Co., N. Y. (KRNT, WMT,

WNAX).

American Cranberry Exchange, New
York (Eatmor), se¢ series, thru
BBDO, New York (KSO, WMT).

Thomas J. Lipton, Hoboken (tea), 10
s¢ weekly, thru Young & Rubicam,

. Y. &WMT, EKRNT, WNAX).

G. BE. Conkey Co., Cleveland (feed),
daily sa, thru Rogers & Smith, Chi-
cago (KRNT).

Reid, Murdoch & Co., Chicago (Mon-
arch food), 12 sa weekly, thru Rog-
ers & Smith, Chicago (KRNT,
WMT

Griffin Mfg. Co., Brooklyn, daily sa
thru DBermingham, Castleman &
Pierce, N. Y. (WMT, WNAX).

Morton Salt Co., Chicago, sp series,
thru Klau-Van Pietersom-Dunla
Assoc, Milwaukee (KRNT, WMT,
WNAX).

Katz Drug Co., Kansas City, 5 sp
weekly, direct (KSO).

WOR, Newark

Kna]iﬁp—Monngh Co., St. Louis (house-
hold appliances), 3 sp weekly, thru
Cramer-Krasselt Co., Milwaukee.
Richfield Oil Corp., New York, week-

g sg. thru Sherman K. Ellis & Co.,

Modern Industrial Bank, New York,
weekg 8p, thru Metropolitan Adv.

0., N. Y.
New Jersey Bell Telephone Co., New-
ark, sp Dec. 22, direct.
Olson Rug Co., Chicago, 3 sp week-
lg,‘thru Presba, Fellers & Presba,
hicago.

WHO, Des Moines

Hoxie Fruit Co., Des Moines, 6 sp
weekly, thru R. J. Potts & Co.,
Kansas City. )

Folger Coffee Co., Kansas City, 260 ¢,
thru Lord & Thomas, N. Y.

Peter Taul Inc., Naugatuck, Conn.
(10-Crown gum), 12 ¢ and ta
weekly, thru Platt-Forbes, N. Y.

Mc((ionnon ﬁ: t(l(;.,ZWinonal,{l Minn.

ome products), 2 sp weekly, thru
McCordp Co., Minneapolis.

Woodman Accident Insurance Co.,
Lincoln, 3 ¢ weekly, thru Presba,
Fellers & Presba, Chicago.

KGO, San Francisco

Ry-Lock Co. San Francisco (Venetian
blinds) weekly sa, thru Gerth-Knol-
lin Adv. Agency, San Francisco.

Pinex Co., Fort Wayne, Ind. (Pinex
cough remedies), 12 sa weekly, thru
Russell M. Seeds Co., Chicago. .

Larus & Bro. Co., Richmond, Va.
évl)omino Cigarettes) weekly ¢, thru

arwick & Legler Inc., New York.

WARD, Brooklyn, N. Y.

K. Arakelian, New York (Mission
Bell wines), weekly sp, direct.

Agash Refining Corp., Brooklyn (Ital-
ian Cook Salad Oil), weekly sp,
thru Crown Advertising Agency.
Brooklyn.

Aaron Stein Furniture Co., New York,
2 3p weekly, 13 weeks, direct.
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WNEW, New York

“George White's Scandals”, New York
(Broadway show), 12 sa weekly,
thru Blaine-Thompson Co., N. Y.

Jersey Bread Co., Paterson, N. J.,
(Hollywood bread), 5 sp weekly,
13 weeks, thru Richard A. Foley
Adv. Agency, Philadelphia.

Adam Hat Stores, New York, 25 sa
weekly, 4 weeks, thru Glicksman
Adv. Co, N. Y.

Sachs Furniture Co., Newark, weekly
sp, 26 weeks, thru Albert H. He-
bert, Newark.

Sabert Music Studios, New York
(home study music courses), 5 sp
weekly, 52 weeks, thru Frank
Kiernan Agency, N. Y.

CFCF, Montreal

Fruitatives Ltd., Toronto, &I:)ruitn-

tives), 5 ta weekly, thru rd &
Thomas, Toronto.

S. H. Ewing Ltd., Montreal (seeds),
S sa, weekly, thru United Radio,
Montreal.

Reliable Toy Co. Toronto (dolls), sp
weekly, thru Ronalds Adv. Agency,
Toronto.

Salada Tea Co., of Canada, Montreal
(tea), sp weekly, thru Thornton
Purkis, Toronto.

White Laboratories, New York, (pro-
prietary), § ta weekly, thru Baker
Adv. Ltd., Toronto.

National Drug & Chemical Co., Mon-
treal (proprietary), 3 ¢t weekly.
thru A. McKim Ltd., Toronto.

KOMA, Oklahoma City
Dr. W. B. Caldwell Inc., Monticello,

I1Il. (proprietary), 520 ta, thru
Benton & Bowles, Chicago.
Household Magazine, Topeka, 6 sp,
thru Presba, Fellers & Presf)a, Chi-
eago.
Northwestern Yeast Co., Chicago

(Maca), 65 sa, thru Hays MacFar-
land Co., Chicago.

WABC, New York
Maryland Pharmaceutical Co., Balti-
more _(Rem, Rel), 3 sp weekly,
thru Joseph Katz Co., Baltimore.
Paton Corp., New York (Yuban cof-
fee), 3 sp weekly, thru Campbell-
Ewald Co. of New York.

WMCA, New York

King David Memorial Park, Putnam
Valley, N. Y. (cemetery), 6 sp week-
ll‘? ly3 weeks, thru Austin & Spector,

KROW, Oakland, Cal.
Goodrich Silvertown Stores, Oakland
(tires), 3 g weekly, direct.
Buffums Cheese Co., Oakland, 3 sp,
weekly, direct.
WHN, New York

Wax Museum, New York, daily sa,
52 weeks, direct.

KNX, Hollywood

Minnesota _Consolidated Canneries,
Minneapolis (Butter Kernel Corn),
6 sp weekly, thru Long Adv. Serv-
ice, San Francisco.

Pillsbury Flour Mills Co., Minneapo-
lis (flour), 6 sp weekly, thru Hutch-
inson Adv. Co., Minneapolis.

Los Angeles Brewing Co., Los An-
geles (Luxury beer), 3 sp weekly,
thru Lockwood-Shackelford Adv.
Agency, Los Angeles.

Helms Bakeries, Culver City, Cal. 3
8p weekly thru Martin Allen Adv.,
Los Angeles.

John Morrell & Co., Ottumwa, Ia.
E-Z Cut Ham), 4 sp weekly, thru
enri, Hurst & McDonald, Chicago.

Cluett, Peabody & Co., New York
(Sanforized), 6 sp weekly, thru
Young & Rubicam, N. Y.

Swift & Co., Los Angeles (All Sweet
Margarine), 7 se¢ weekly, thru
Glasser Adv. Agency, Los Angeles.

Parrott & Co., Los Angeles (Speedi-
mix pie crust), 6 sp weekly, thru
Bt}rton A. Stebbins Adv., Los An-
geles.

Coast Federal Savings & Loan Assn.,
Los Angeles (banking service) € sp
weekly. thru Robert F. Dennis
Adv., Los Angeles.

Thrifty Drug Stores, Los Angeles
(chain), 6 sa weekly, thru Milton
Weinberg Co., Los Angeles.

KHJ, Los Angeles

Scheu Produets Co., Los Angeles
(orchard heaters), 2 se¢ weekly,
thru Heintz, Pickering & Co., Los
Angeles.

Dr. W. J. Ross & Co., Los Alamitos,
Cal. (soap & dog fooé), 5 sp weekly,
thru Ray Adv. Agency, Los Angeles.

Sears Roebuck & Co., Los Angeles

dept. store), 16 ta, thru Mayers
0., Los Angeles.

Household Magazine, Topeka, Kan.
G sp, thru Presba, Fellers & Presba,
Chicago.

Crowell Pub. Co., New York (Wom-
an’s Home Companion), weekly sp,
thru McCann-Erickson, N. Y.

KPO, San Francisco

The Purex Corp, South Gate, Calif.
(bleacher) 2 sa weekly, thru Lord
& Thomas, Los Angeles.

Thomas J. Lipton, Hoboken ﬁtea), 10
;‘? v§eekly, thru Young & Rubicam,

Pacquin Inec, New York (hand
cream), 140 3a, thru Wm. Esty &
Co., N. Y.

Wood Briquettes Inc., Oakland (Prest-
o-logs) 3 se weekly, thru Emil Rein-
hardt Agency, Oakland.

Cook Products Corp., San Francisco
(salad dressing) 4 se, thru Rufus
Rhoades & Co., San Francisco.

“He’s retired in Washington since they put the ‘Timekeeper’ on WRC.”

Pd. Adv.

1939

KFI, Los Angeles

Beaumout Laboratories, St. Lcuis

&]cold tablets), 80 sa¢ and 832 ta,
thru H. W. Kastor & Sons Adv. Co.,
Chicago.
. A. Sausage Co., Los Angeles
(meats), 3 sp weekly, thru Darwin
H. Clark Adv., Los Angeles,

Thrifty Drug Stores, Los Angeles

(chain), 50 sa, thru Milton Wein-
berg Adv. Co., Los Angeles.
Golden Peacock Inc.,, Paris, Tenn.,

(cosmetics), 65 ta, thru H. W. Kas-
tor & Sons Adv. Co., Chicago.
Thomas Leeming & Co., New York
(cosmetics & Baume Beuge), 140
se, thru Wm. Esty & Co., N. Y.

National Funding Corp., Los Angeles
(finance), 5 sp weekly, thru Smith
& Bull, Los Angeles.

Procter & Gamble Co,, Cincinnati
Dash), § ¢t weekly, thru Pedler &
yan Ine, N. Y.

Railway Express Agency, New York
(shipping), 16 sq, thru Caples Co.,

Ford Dealer Adv. Fund, Los Angeles
(autos), 100 ta, thru McCann-lir-
ickson, Los Angeles.

WKRC, Cincinnati

Wander Co., Chicago (Ovaltine), 2
sa weekly, thru Blackett-Sample-
Hummert, Chicago.

Consolidated Drug Trade Products,
Chicago, 8 ¢ weekly, thru Benson &

Dall, Chicago. i
Northwestern Yeast Co., Chicago

(Maca), 5 sp weekly, thru Hays

MacFarland Co,, Chicago.

Reid, Murdoch do., Chicago (mon-
arch food), 8 sa weekly, thru Rog-
ers & Smith, Chicago.

Standard Oil Co. of Ohio, Cleveland
Sohio), 24 sp weekly, thru Me-
ann-Erickson, Cleveland.

Burger Brewing Co., Cincinnati, 6 ¢
weekly, thru Midland Agency, Cin-
cinnati. .

Red Top Brewing Co., Cincinnati,
weekly sp, thru Jesse M. Joseph,
Cincinnati.

Hecker Products Corp., New York
(Presto cake flour), § se weekly,
thru Erwin Wasey & Co., N. Y.

WTMJ, Milwaukee

Bulova Watch Company, New York,
366 sa, thru Biow Company, N. Y.
Carter Products, New York (Arrid),
78 ta, thru Small & Seiffer, N. Y.
Thomas, J. Lipton, Hoboken (tea) 30
sa, thru Young & Rubicam, N. Y.
Luden’'s, Reading, Pa., 60 ga, thru J.
M. Mathes, N. Y.
Railway Express Agency, New York,
16 sa, thru Caples Co., N. Y.
Northwestern Mutual Life Insurance
Co., Milwaukee, 6 sp, thru Matte-
son, Fogarty, Jordan, Madison, Wis.
Keen-Rick Mfg. Co., Chicago, 26 sz,
direct.

KSFO, San Francisco

Standard Beverages, Oakland (Par-T-
Pak) 3 se weekly, thru Emil Rein-
hardt Agency, Oakland.

Wood Briquettes, Oakland, Calif.
(Prest-o-logs) 5 sa weekly, thru
Emil Reinhardt Agency, Oakland.

National Funding Corp., Los Angel¢s
(loans) 5 sp weekly thru Smith
& Bull, Los Angeles.

Purex Corp. South Gate, Calif. (Pu-
rex), 12 ga, sp, weekly thru Lord
& Thomas, Los Angeles.

KECA, Los Angeles

Larus & Bro., Richmond, Va. (Dom-
ino cigarettes & Edgewood tobacco},
weekly ¢, thru Warwick & Legler,

N. Y.

Knudsen Creamery Co., Los Angeles
(dairy products), 2 sp weekly, thru
Heintz, Pickering & Co., Los Ar-
geles.

Union Pacific Stages of Cal., Los An-
geles (transportation), 5 sp weekly,
thru Beaumont & Hohman, Los Ap-
zZeles.

Thrifty Drug Stores, Los Angeles
(chain), 52 se and ta, thru Milton
Weinberg Adv. Co., Los Angeles.

BROADCASTING ¢ Broadcast Advertising
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WAB C, today, is New York’s most familiar

commodity: more thoroughly distributed among New

York homes than any other product you can name!

We’ve prepared a special study of New York radio stations and audiences.

Write to the Columbia Broadcasting System, 485 Madison Ave., N. Y.

WABC 50,000 WATTS - 860 KILOCYCLES

Owned and operated by the Columbia Broadcasting System.

WABC is the key station of the world’s largest radio network

www americanradiohistorv com
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Rnclio
Advertisens
GRAHAM GLADWIN Radio Pro-
ductions recently was organized in
Fresno, Cal, to provide individual
account servicing for clients for the
San Joaquin Valley in both spot
transcriptions and live productions.
Since its inception the company has
brought 12 new accounts to stations
in California—KMJ, KARM. KYOS
and KTKC—Ilargely spot business.
They include: Walter Byde Hard-
ware, Victor Equipment Co., Stone'’s
Suit ¥louse, Tyners Health Systems,
Kerr Rug Co., Kolller-Liberty Laun-
dry, Iockett-Cowan Music Co., Beck-

man Furs, States Grill, P. B. Mar-
tin Shoe Co. and Louis Shoetorium.

EMIL BRISACHER & Staff, San
Francisco. handling I Want a Divorce
on 71 NBC-Red stations, has an-
nounced there additions to the cooper-
ative sponsors: Haserot Co., Cleve-
land; Schnull & Co.. Indianapolis;
California Conserving Company, Hono-
lulu. In addition General Grocer Corp.,
St. Louis, has added Little Rock and
Memphis stations, and Lee & Cady,
Detroit, has added WKZO, Kalamazoo.

Nathan Lebedeker

m
BASIC CBS
m
Representatives:

PAUL H. RAYMER CO.
New York Chicago Detroit

San Francisco

WADHAMS OIL Co., Milwaukee, is
sponsoring broadcasts of all Wiscon-
sin U basketball games on WTMJ,
Milwaunkee. Russ Winnie, WTAMJ
sportscaster. will handle the broad-
casts, which started Dec. 9 and will
include a doubleheader New Year's
Eve from Milwaukee Auditorium with
Wisconsin playing Nebraska and Mar-
quette opposing Iowa. Scott-Telander
Adv. Agency, Milwaukee, handles the
account.

MADISON TOBACCO Co., Louis-
ville (Grad cigarettes), on Dec. 2
sponsored the broadeast of the annual
Washington U-St. Louis U football
game on KMOX, St. Louis. The game,
which climaxed the St. Louis football
season, was handled by France Laux
and Cy Casper.

LOS ANGELES BREWING Co,
Los Angeles (Eastside beer), a con-
sistent user of radio, is sponsoring the
thrice-weekly guarter-hour sports pro-
gram, The Inside Track, on KFWB,
Hollywood. Program features Sid Ziff,
former Los Angeles Herald-Ezpress
sports editor. as commentator. Con-
tract is for 13 weeks, haviug started
Dec. 9. Firm, for its Luxury beer, is
also sponsoring a thrice-weekly five-
minute program, Sports Round-Up,
with Tom Hanlon, on KNX, Holly-
wood. Lockwood - Shackelford Ady.
Agency, Los Angeles, has the account.

'S CHOICE
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Weber Record

WEBER Jewelry Co., St.
Louis, feels it has set a radio
advertising record -——it has
used every St. Louis station
at one time or another, and
since July, 1927, it has never
been off the air. The firm
claims that, as far as it can
learn, it is the only retail
store in the United States
using radio continuously,
every weekday and Sunday,
through that many years.
The Weber account is han-
dled by Mrs. Mary Corbett,
pioneer in radio, with the
Ridgway Adv. Co., St. Louis.

Rochester merchants know Rochester's
preferences first hand;—bzck their opinion of WHEC
with their own hard dollars!

TEXTILE PRODUCTS Co., Dallas,
is sponsoring the participating Bar-
bara Brent program three days a week
on WFAA, Dallas. Rogers & Smith
Adv. Agency, Dallas, handles the ac-
count.

H. F. RITCHIE Co. Products has
purchased a total of 100 hours time on
CHAB, Moose Jaw, Sask., through
United Radio Advertising, Toronto.

*SEVENTH OF
A SERIES

Mr. Nathan Lebedeker, Manager of “Stephen’s”, one
of Rochester’s larger women’s apparel houses, pre-
scribes a good Sunday program over WHEC as a
sure cure for a Rochester “Blue Monday”.

Mr. Lebedeker speaks from experience. Stephen’s
have carried a half-hour program over WHEC, Sun-
days at noon, CONTINUQUSLY for the past four
and one-half years,—used WHEC EXCLUSIVELY
fo build Monday business. And big Mondays have
helped in a big way to make Stephen’s the big and
progressive store that it is today.

listening

BROADCASTING ¢ Broadcast Advertising

www americanradiohistorv com

DONALD D. DAVIS, president of
General Mills, Minneapolis, on Nov.
30 announced the election of E. L.
Schujahn, manager of grocery prod-
ucts operations at Buffalo, as vice-
president of the Eastern division of
General Mills and Washburn Crosby
Co. Ile also announced election of E.
1. Martin, manager of grocery prod-
ucts operations at Chicago, as 2 vice-
president of the Central division, :ind
Fenby Bausman, manager of the New
York export office, as a vice-president
of the Eastern division.

PHILLIP GILLIG, former executive
vice-president in charge of the radio
and major appliance department of
Ludwig Baumann stores, New Ycrk,
has joined Emerson Radio & Phono-
graph Corp., New York, as sales rro-
motion manager.

W. T. GRANT Department Store,
Fort Worth, is sponsoring 52 daytime
half-hour shows direct from the store
on KGKO, Fort Worth. The program,
Grant's Household Quiz, features
Scooter Tonahill as m.c. interviewing
customers and store employes. Bruce
Howard handles the remote conirol
equipment from the store.

LINTON’S RESTAURANTS, Phila-
delphia, operating a chain of 25 res-
taurants in the city, is sponsoring ihe
thrice-weekly quarter-bour dramatie
program. True Detective Mysteries,
Mon., Wed., Fri., 8:30-8:45 p.m., on
WIP, Philadelphia. Scrpts are fur-
nished by 7T'rue Detective Mysieries
magazine, and the live talent shows
are produced and directed by G. Ed-
ward Wallis. WIP dramatic director,
in WIP studios. Series was placed by
Jerome B. Gray & Co., Philadelphia.

JORDAN MARSH Co. Boston de-
partment store, on Dec. 4 started Jor-
dan Marsh Hour. 89 am. weekday
mornings. on WBZ-WBZA, Boston-
Springfield. The program, which fea-
tures music, news and shopping in-
formation. is written and directed by
John C. Dowd Inc., Boston advertis-
ing agency.

MORRIS PLAN BANK of New York,
on Dec. 12 started a twice-weekly pro-
gram of news observations on current
events by John B. Kennedy. nored
anthor and commentator, on WOR,
Newark, Tnesday and Thursday, T:15-
7:30 p. m. Guest-stars are also fan-
tured on the programs. Gotham A.dv.
Co., New York, is the ageney.

SUPREME BAKERY Co.. Los Ange-
les (Town Talk Bread). frequent user
of Southern California radio, through
W. E. Long Co., Chicago, on Dec. 11
started for 52 weeks, a_five-weekly
quarter-hour program. Town Talk
Teletunes, on KNX, Hollywood. Pro-
gram features Jaek Owens, baritone.
in telephone request selections from
listeners. He also announces the pro-
gram as well as accompanies himself
at the piano. Firm is also using 35
spot announcements weekly on that
station and in addition on Dee. 11
started sponsoring a five-weekly quar-
ter-hour program featuring Jay Bur-
nett as The Song Fellow on KII, Los
Angeles. Contract is also for 52 weeks.

JOHN MORRELL & Co., Ottumwa
(E-Z Cut Ham), consistent user of
radio time, through Henri, Hurst &
McDonald. Chicago, is spousoring
twice-weekly participation in Norma
Young’s Happy Homes program om
KHJ, Los Angeles. Contract is for 13
weels. having started Deec. 7. Firm is
also sponsoring the thrice-weekly quer-
ter-hour program, Mr. Hamp Goes to
Town. on KNX. Hollywood, having
renewed for 13 weeks, effective Dec. 6.

VAN DE KAMP'S Holland-Duteh
Bualers, Los Angeles (chain), through
California Adv. Agency, that city, is
sponsoring a thrice-weekly quarter-
hour program, Parents Forum, on
KFAC. Contract is 13 weeks, having
started Nov. 21. Program is tied-in
with Parents Magazine, New York,
which answers all questions on child
training. Kay Kirkwood is commenta-
tor. John Kennedy handles the cor-
mercials.
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BIG birthday cake, commemorating
the 1,000th broadcast of Clellan
Card’s Almanac of the Air for
Northrup King & Co. on WCCO,
Minneapolis, was presented Deec. 1
by WCCO General Manager Earl
H. Gammons (left) to Vice-presi-

dent Linden King (right), of
Northrup King. In the center giv-
ing wrapt attention to the candle-
lighting ceremony is Card, who has
conducted the regular early morn-
ing quarter-hour of general horse-
play for the last three years. The
anniversary was observed with a
special program in the WCCO stu-
dio auditorium, at which 450 North-
rup King executives and employes
were guests.

CROSLEY DISTRIBUTING Corp.,
New York, from Dec. 11 until Christ-
mas will sponsor three quarter-hours
weekly of Martin Block’s Make Be-
lieve Ballroom program on WNEW,
New York, to promote Christmas sales
of Crosley radios. Last use of radio by
the company was a campaign this
fall on WJZ, New York, of programs
giving football scores and news fol-
lowing leading games. J. M. Mathes,
New York, is the agency.

MODERN INDUSTRIAL BANK,
New York, on Dec. 11 started Jo-
hannes Steel's news commentary pro-
gram on WMCA, New York, Mondays
through Fridays, 7:45-8 p.m. Metro-
politan Adv. Agency, New York, is
agency.

FLORIDA CITRUS EXCHANGE,
Tampa, which recently started four-
weekly participations on the Pure
Food Hour on WOR, Newark, for
Florigold oranges, is using one-minute
spot annonncements gix times weekly
on KYW, Philadelphia, and WSYR,
Syracuse. Erwin, Wasey & Co., New
York, handles the account.

K YW, Philadelphin, has signed Singin’
Nam, formerly heard on the networks,
for a new five nights weekly series
sponsored by the loeal Coea Cola
Bottling Co., placed through Feigeu-
baum Adv. Agency, Philadelphia. He
started Dec. 11 and is heard at 6:45
p.om.

The ONLY Radio
Transmitler of this
or greater power
within 75 miles of
Sioux Gity

WATTS DAY

1000

WATTS NITE H

A SELLING CREED
Laird Cites Fundamentals of
L —Merchandising——

MERCHANDISING creed stress-
ing the importance of sound facts
and correct interpretations of fact
was outlined Dec. 6 by J. Kenneth
Laird, account executive of Young
& Ruijicam, at a meeting of the
Cincinnati Advertisers’ Club,
Among “Opportunity Patterns” to
help plan a fact-finding expedition
and interpret the facts after they
are found, he listed:

1. Find the elements of success
in your field; combine them in a
new way.

2. Don’t fight a strong trend;
climb aboard and ride it.

3. Locate the narrows and build
a fort.

4. Find out what’s blocking your
product; blast it out.

5. Find out why your present
users buy your product; use the
same story to get new users.

SCHEU PRODUCTS Co., Los Ange-
les (orchard heaters), seasonal users
of radio, in a 12-week campaign which
ends Feb. 18, is using two spot an-
nouncements weekly on three South-
ern California stations, KHJ KVOE
KDB. Agency is Heintz, Pickering &
Co., Los Angeles.

PROCTER & GAMBLE Co., Cincin-
nati (American Family flakes), on
Jan, 1 starts Painted Dreams, five
weekly 15-minute dramatic show, on
WGN, Chicago, for 52 weeks. H. W,
Kastor & Sons Adv. Co., Chicago, han-
dies the account.

White King Soap Plans
Pacific Coast Expansion

LOS ANGELES SOAP Co., Los
Angeles, currently sponsoring Phil
Stewart’s thrice-weekly quarter-
hour philosophical program, Deal-
er in Dreams, on KNX, Hollywood,
for Scoteh Soap, will extend cov-
erage of the broadcast to include
7 CBS Pacific Coast stations
(KNX KSFO KARM KVI KOIN
KIRO KFPY), and exploit White
King Soap instead of the former
product. Contract is for 52 weeks
and broadcasts will be increased
to five weekly, Monday thru Fri-
day, 5:15-5:30 p. m. (PST).

The firm, currently sponsoring

the weekly half-hour Spelling Bee-
Liner with Tom Breneman on
KNX, for its Sierra Pine Toilet
Soap, on Jan. 7 will also expand
coverage of that program to in-
clude the same 7 CBS Pacific Coast
stations, Sunday, 2-2:30 p. m. Con-
tract is also for 62 weeks. An ex-
tensive merchandising and promo-
tion campaign will be launched in
conjunction with both shows. De-
tails are now being worked out by
Raymond R. Morgan Co., Holly-
wood agency servicing the account.
Los Angeles Soap Co., for its var-
ious products plans to continue the
use of spot announcements in west-
ern states not covered by these pro-
grams.
IRNA PHILLIPS, author of four
headline NBC script shows, has com-
pleted advance scripts through Jan.
15 and is vacationing on the West
Coast. Miss Phillips writes Guiding
Light, Woman in White, Road of
Life, Right to Happiness.

NEW YORH
DETROIT
CHICAGDOD

SAN FRANCISCO

*
RADIO STATION

REPRESENTATIVES

NO!

No commitments from na-
tional advertisers, please,
until after December
25th!

WBIG believes that its
duty lies first with its re-
gional and local whole-
sale and retail outlets at
this time, in assisting them
in clearing their shelves
during the greatest Christ-
mas trade in the history
of this region, the richest
and most populous area
in the South.

So, in order that we may
give good radio service,
in addition to the neces-
sary aid to commerce,
WBIG will accept no new
commitments except from
local and regional adver-
tisers, until after the holi-
days.

After all, the wholesale
and retail outlets deserve
all the special service that
can be rendered and we
are reciprocating the
friendly service that they
have rendered WBIG so
faithfully . . . for many
years!

So, just put WBIG on
your list for your adver-
tising drive for the com-
ing year . . . and we wish
for you and yours

A Merry Christmas
and
Happy New Year!

COLUMBIA

5000 Watts Day
1000 Watts Night

AFFILIATE
S —

WBIG

inGreenshoro.N.C.

Edney Ridge, Director

George P. Hollingbery Co.

National Representatives
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MONTREAL

CANADA'S
RICHEST
MARKET

g e

Entertainment: , . , Programming:
. » . news and sporting events—
these are some of the reasons
why CFCF is the most listened-to
station in Canada’s metropolis.
That is why, year after year, Na-
tional advertisers are quick to
renew contracts.

CFCF and Short Wave CFCX
owned and operated by
CANADIAN
MARCONI
COMPANY

Representatives:
CANADA
All Canada Radio Facilities
U. S. 4.
Weed & Company

NBC affiliate
[N -

CFCF
domenales a
BI-LINGUAL

AUDIENCE

of

7 O
1,000,000

Agency Files Suit

SUIT for $63,778 was filed Nov.
28 in New York Supreme Court by
Austin & Spector Co., New York,
against Eastern Wine Corp., a for-
mer client, which recently appoint-
ed H. C. Morris & Co., New York,
its new agency. Austin & Spector
claims its services were engaged
Feb. 1, 1938, to handle advertising
for Chateau Martin wines, and
that, after placing announcements
on three stations, it was discharged
Oct. 1, 1939, when it owed the sta-
tions for time, together with com-
missions and other costs, a total of
$63,778. The wine company has de-
nied the charges, but asks, if pay-
ment is required, that the money
be turned over to the stations, not
to the agency. The answer also
claims that it is customary when
an agency is discharged, the 15%
commission should be paid to the
new agency, which the stations re-
fuse to do.

Australia Restricts Discs

A CABLE Dec. 11 from the Macquar-
rie Network, Sydney, Australia, to
Ralph L. Power, its American repre-
sentative, states that dx:nstic war
monetary control legislation places
transcription pressings and stampers
from dollar countries on the prohibited
list, but importation is permitted of
mother matrices in proportion to the
transcription purposes for the year
ended last June. Thus American pro-
ducers must supply matrices in lieu of
pressings. Australian importers of
American transcriptions must apply
immediately for licenses in Canberra,
Australian capital. These are the only
terms under which the Government
will permit future trade, the only devi-
ation being permission for free sample
discs. The prohibition does not apply
to goods already ordered and paid for,

providing they arrive in Sydney before
Feb. 29.

Covenng the only area 1n Montans 1n which
there 1 any concentration of populatron

Gene Furgason & Co., Representative

This picture reproduced on cop-
per will be sent you on request.

Mail Display
NEW sales technique has
been developed by Dan Dwyer,
of WSYR, Syracuse, N. Y.
Peddling a participating pro-
gram to a prospective addi-
tional sponsor recently,
Dwyer carried with him into
the prospect’s office a basket-
full of fan mail for the pro-
gram, Purely by accident the
basket was spilled and letters
scattered all over the room.
Everybody in the office start-
ed retrieving letters and im-
mediately began noticing re-
mote postmarks and other
evidence of the feature’s wide
reception. The accidental spill
did such an effective job of
emphasizing the fan mail that
now, whenever Dwyer brings
such items to a prospect’s of-
fice, he always manages to
trip and spill them.

Piano Course Spots

SEE-NOTE PUBLISHING Co.,
Hollywood (piano self-instruction),
new to radio, in a two-week test
campaign which ended Dec. 15,
used a thrice-weekly quarter-hour
program featuring the George An-
theil system of piano study, on
WHBL, Sheboygan, Wis. Following
the Christmas holiday, the firm
plans a series of similar programs
on a group of 10 or more midwest-
ern stations, placing through L. C.
Cole Adv. Agency, Hollywood. List
is now being made up.

New Program Service

ERICK DON PAM, vice-president
and general manager of Ayers-
Prescott, New York, has resigned
to become president of his own
company, American Radio News-
reel Inc., with offices in the RCA
Bldg., New York, and studios in
the General Electric Bldg. Mr.
Pam will take with him the twice-
weekly quarter-hour recorded in-
terviews program American Ra-
dio Newsreel, formerly produced
by Ayers-Prescott [BROADCASTING,
Dec. 1]. The company will act also
as a managerial agency and will
offer script services and packaged
network shows. S. Kirby Ayers,
vice-president and treasurer, will
take over all radio production of
Ayers-Prescott, fulfilling Mr. Pam’s
former duties.

wEw EN*I C

Full Time CBS A ffiliate 1,000 W atts

———

Tobacco Money!

Holiday Money!

Asheville’s big burley Tobacco
market opening early in De-
cember. Industry in high gear.
Pay rolls mounting. oliday
spending unleashed. So “air”
your sales message over WWNC
—only blanket radio coverage of
this busy area. And hurry!
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E. A. BYWORTH, president of .\s-
socinted Broadecasting Co. Ltd., To-
ronto and Montreal, has resigned to

take over the Toronto Associated
Broadeasting Co., complete with staff
and offices, which will operate as
Commercinl Broadcasting Services
Ltd. Officials in the new company ure
Mr. Byworth, president; J. C. Tobin.
former transcription director w:th
ABC, vice-president. Commercial
Broadeasting Services offers live and
transcribed shows, custom recording.
audience participating and quiz shows,
time placement and other services.

WALTER P. DOWNS, formerly ra-
dio executive of MacLaren Adv. Co,,

. Montreal, has formed under his own

name a producing firm with Marcel
and Roger Baulu in charge of the
French department. The new organiza-
tion also represents Associated Music
Publishers of New York and Kasper-
Gordon of Boston. Offices are main-
tained at 2313 St. Catherine St., W,
Montreal,

AS OF Nov. 15, 3,101 selections were
included in a listing of NBC Thesau-
rus transcriptions. Classified by types
of music, this included 891 dance se-
lections, 256 vocal and 93 instrumental
solos in the popular music section ; 440
instrumentnP group selections, 112 in-
strumental and 666 vocal solos in the
concert music section; 161 symphonic
selections; 381 hillbilly music selec-
tions, and 101 scene-setting and sound
selections.

STANDARD RADIO announces the
following new subscribers to and re-
newals of its Standard Library Serv-
ice: , Battle Creek. Mich.;
KFVD, Ft. Dodge, Ia.; KORN, Fre-
mont, Neb.: KGER, Long Beach,
Cal.; WKY, Oklahoma City; WIRE,
Indianapolis; WKRC, Cincinnati;

AW, Lawrence, Kan.; KWAL,
Wallace, Ida.; WLBL, Stevens Point,
Wis.; WBRK, Pittsfield, Mass.;
KAND, Corsicana, Tex.; WHBQ,
Memphis.

NEW subscribers to Charles Michel-
son's Speedy-Q sound effects library
are Columbia University, New York,
and _stations WCKY, Cincinnati;
WBRBEN, Buffalo; WNBC, New Brnt-
ain, Conn., and WOPI, Bristol, Tenu.

LEWIS Recording Studios Ine. re-
cently was formed, with headquarters
at 1040 Geary St., San Francisco, and
with Samuel Lewis, who formerly con-
ducted his own advertising agency in
that city, as president. Other officers
of the company include Maurice Gun-
sky, vice-president; Sam Moore, vice-
president, and Ida S. Baer, secretary.

EARNSHAW RADIO Productions
and Earnshaw-Young Inc., Los An-
geles transcription and program pro-
ducers. have moved their offices to
1151 S. Broadway. Firms have ap-
pointed the Walter Biddick Co., Los
Angeles, as exclusive sales agents.

KPO and KGO, San Francisco, and
KLX, Oakland, Cal., have subseribed
to the new transcription service of
Davis & Schwegler.

CHARLES MICHELSON, New York
electrical transeription compun}. will
move to 67 W. 44th St. about Jan. 1.

KMOX, 8t. Louis, for the fifth coa-
secutive year is carrying on a cam-
paign_against the smoke evil in thut
city, Each Sunday evening Harry W.
Flannery, special events commentator,
interviews authorities to bring out the
best methods of burning coal with en
eye on smoke abatement, giving &n
opportunity to experts to express in-
telligent and experienced opinion ¢n
the problem.
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WHEN members of the Chicago Women’s Advertising Club recently

expressed a desire to learn just how a radio broadcast is developed and
sold, NBC turned the Girl Alone show into a guinea pig for the club, and
presented the complete story of the broadecast from its inception to its
present status as a leading daytime commercial broadcast. Left to right

are: H.

C. Kopf, sales manager of NBC, Chicago; Pat Murphy, Girl

Alone star; Helen Vance, president, Chicago Women’s Advertising Club;
Fayette Krum, author of Girl Alone; Paul McCluer, asst. sales manager,
NBC; Sidney N. Strotz, general manager, central division, NBC; Betty

Winkler, Girl Alone star; William We

dell, sales counsellor, NBC; Em-

mons C. Carlson, adv. & sales promotion manager, NBC.

H, CHARLES SIECK Inc., Los An-
geles advertising agency, has estab-
lished a new department specializiinlg
in food accounts, according to
Charles Sieck, head of the firm,
who simultaneously announced ap-
pointment of John Dingee as account
executive and director of that division.
Agency has also added Howard L
Tullis as account executive.

THURSTON G. McGUFFICK, for
several years space buyer and media
analyst of MecCann-Erickson, San
Francisco, has been named sales de-
velopment manager for Pacific Out-
door Adv. Co., Los Angeles. He will
be succeeded at the McCann-Erickson
office by John A. Nelson, who will be
assisted by Phipps Rasmussen on spot
radio, Chester J. Doyle on newspa-
pers, and Al C. Nelson on outdoor
and car card advertising.

ROS METZGER. radio director of
Ruthrauff & Ryan, Chicago, recently
composed and published the song “One
Cigarette For 0”. The popular tune
was introduced by Dorothy Lamour
on a recent Chase & Sanborn Hour
program. Ager, Yellen & Bornstein,
New York, is the publisher.

RICHARD COMPTON, president of
Compton_Adv., New York, is director
of the advertising division of the 33d
annual Christmas Seal Sale campaign
now in progress.

ADDISON SMITH. a member of the
Hollywood staff of Benton & Bowles,
has been transferred to the radio pro-
duction department of the agency’s
New York office.

WILLIAM B. DOVER has severed
his association with the Orsatti Agen-
cy, Beverly Hills, Cal., talent service,
and has gone to New York to estab-
lish his own business, handling talent
and material adaptable to Hollywood.
He will also handle radio for Holly-
wood talent and writers, as well as
represent West Coast agencies who
currently have no New York repre-
sentative.

WESTERN ADV. Co., San Diego,
Cal. agency, has established Los An-
geles offices at 630 8. Grand Ave,
with Harriet W, Kelly in charge as
manager. Royal B. Lee, president of
the firm, is now in New York estab-
lishing an eastern branch office.

I. C. COLE ADYV. AGENCY. San
Francisco, has established Southern
California offices at 1651 Cosmo St
Hollywood, with Irene Wigton in
charge as manager.

F. G. MULLINS, former vice-presi-
dent of the Pacific National Adv.
Agency, Seattle. has resigned to be-
come manager of the Seattle office of
Ruthrauff & Ryan, replacing TFred
Duerr, who has heen transferred to
the agency’'s San Francisco office.

SAM WINGFIELD. formerly presi-
dent of his own puhlicity agency,
‘Wingfield Associates, New York., has
joined the publicity department of J.
M. Mathes, New York. to handle all
publicity on Information Please. NBC
program sponsoréd by Canada Dry
Ginger Ale, Mr. Wingfield was previ-
ously with Kenyon & Eckhardt. New
York. and handled radio publicity for
the Canada Dry account when it was
handled by N. W. Ayer & Son, New
York. and sponsored Jack Benny on
NBC.

'SEASON'S GREETINGS!

To you -

who have hetped

939 our biggest Y437

make 1 -
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Form New Agency

MAUBERT ST. GEORGES, for-
merly of N. W. Ayer & Son, Geare-
Marston, and Erwin Wasey & Co.,
and Stanley J. Keyes Jr., also
of Erwin, Wasey & Co., have
formed a new agency, St. Georges
& Keyes, at 2560 Park Ave,
New York. Telephone is Plaza
3-6920. The agency, of which Mr.
St. Georges is president and Mr.
Keyes vice-president, will specialize
in dealer promotion of nationally
distributed merchandise as well as
general advertising copy.

A. B. MUELLER. formerly advertis-
ing manager of The Paraffine Co..
San Francisco, and first president of
Industrial Marketers of Northern Cali-
fornia, has been appointed sales man-
ager of Facts Consolidated, San Fran-
cisco research firm.

LOU WERTHEIMER. formerly an
executive of 20th-Century Fox Film
Corp., has joined the Hollywood taleut
agency operated by Walter Kane. Un-
der the new setup. the firm will be
known as Kane-Wertheimer Agency
Corp., with offices continuing at 8483
Sunset Blvd,

SCHWIMMER & SCOTT, Chicago
agency. has given employes who have
been with the agency a year a Christ-
mas bonus of a month’s salary, with a
substantial bonus for all employes who
recently joined the agency.

EMIL MOGUL, former executive sec-
retary of Austin & Spector. New York,
is forming his own advertising agency
in New York, to be known as the Emil
Mogul Co. No offices have been leased
as yet, and details on personnel or ac-
counts will not be released until late
in December,

EGMONT SONDERLING, general
manager of United Broadeasting Co.,

Chicago, is the father of a bo
Dec. 1. 20 ka7 s

New Chicago Agency

FRANK R. STEEL & Associates,
new Chicago agency, has opened
offices at 360 N. Michigan Ave.,
and will specialize in radio ac-
counts. Among the new agency’s
accounts are Princess Pat Ltd.,
Chicago; Oshkosh Trunks Inec.,
Oshkosh, Wis.; and these Chicago
accounts: Venus Foundation Gar-
ments Inc, Lucille Young Co.
(cosmetics), S. Dresner & Son Inc.
Of the accounts, Princess Pat is
the only one now using radio, but
the others are considering its use,
according to Mr. Steel. For the
last six years, Mr. Steel has been
vice-president and radio director
of MecJunkin Adv. Co., Chicago,
and has handled a number of im-
portant radio accounts. Prior to
joining MecJunkin, he was vice-
president and radio director of
Critchfield & Co., Chicago agency,
which position he held from 1928-
33. Mr. Steel, a native of Califor-
nia, is a graduate of California
U and received his M.A. degree
from Harvard in 1911.

A ROSTER SURVEY ..

will show you which sustain.
tng programs can be sold
locally and which ones should

be changed or killed.

A roster survey will help
fmprove your staton opera-
ton,

Don’t We, Doc!

OUR “Doc” is just an intelligentsia-ridiculed
hill-billy, who can tear the lid off the question
box that is on the hunt for the “FAN LOY-
ALTY CLUE”, A college psychologist is so
much Greek to our “Doc”, but man alive,
what a sock he’s got when it comes to box

tops!

RATING? Sure, he's got it—*“Fan Loyalty”
takes care of where he stands, because that’s
what he’s got aplenty!

HOW DOES HE GET IT? Hits 'em where
they live! That's the way every Mother’s son
at WWYA does business.

If you want the clue to “Fan Loyalty”, turn
your light our way!

5,000 WATT

AT WHEELING
WEST VA.

COLUMBIA Station at Eleven-Sixty
on 2,085,666 Radio Dials
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Canadians to Meet

THE SIXTH annual convention of
the Canadian Assn. of Broadcast-
ers will be held at the Mount Royal
Hotel, Montreal, Jan. 22-24, ac-
cording to T. Arthur Evans, CAB
secretary-treasurer. No agenda has
as yet been lined up, but among
subjects to be discussed will be the
Canadian copyright situation, net-
work problems, and most likely
special problems relative to the
war. Harry Sedgwick, CFRB, To-
ronto, president of the CAB, will
preside.

RECENT subscribers to United Press
News Service are stations KVOQO,
Tulsa; KTRH, Houston; WMPS,

Memphis; KXOX, Sweetwater, Tex.;
WTBO, ¢

umberland, Md.

A

|
[
faowm TR BRR
e 1\
eoenls casT Ui shadbnos..
| No change in programming or
policy. Better service to Met-

ropolitan New York including
its 6,982,635 foreign citizens.
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LOU STERLING, head of Lou Ster-
ling & Associates, North Hollywood,
Cal., advertising agency, who is also
associated witn the new XERB,
Lower California, Mexico, has gone to
Chicago to appoint a United States
sales representative for the station.
NED COSTELLO, of the New York
office of the Katz Agency Inc., has
been transferred to the firm’s Chicago
office.

WSVA, Harrisonburg, Va., has ap-
pointed Joseph Hershey McGillvra as
its exclusive national representative,
replacing Sears & Ayer.

HAROLD HIGGINS, head of the
Chicago office of WOR, Newark, is the
father of a baby boy, Harold Frank,
born Dee. 2.

GEORGE P. HOLLINGBERY Co,,
national representative firm, announc-
es the exclusive representation of
WIRE, Indianapolis, effective Jan. 1.
WHK-WCLE, Cleveland, and WHKC,
Columbus, O., has reappointed Radio
Advertisin% Corp. as national repre-
genta:tlive or another year, effective
an, 1.

Harvester’s Tour

INTERNATIONAL HARVEST-
ER Co., Chicago, will sponsor more
than 40 personal appearances this
winter of a group of WOWO, Fort
Wayne, Ind., artists featured on
the Hoosier Hop, originated by
WOWO for NBC. The personal ap-
pearance schedule includes various
cities within a radius of 100 miles
of Fort Wayne. The company is
circularizing the WOWO area with
50,000 mailings to homes, publiciz-
ing each local show.

|

Portland baker

uses KEXTfo build sales...

MORE THAN EVER Davidson's Spun Bread is a “buy-word”
in the Portland retail trading area. Not content with holding its
market with a quality loaf, Davidson’s advertising counsel is
working constantly to achieve increased sales. . .

Principal factor in the sales campaign is Oregonian radio
station KEX. Over the air waves and into thousands of homes
goes the Patty Jean program on diet and exercise and how to eat
and grow thin on three good meals a day. Needless to say, David-
son’s Spun Bread figures prominently in all menus.

“We are pleased with the mail we are getting from our
Patty Jean program on KEX”, says E. F. Davidson,

president of the bakery.

“Thousands of women in the Northwest are listening to
Patty Jean daily . . . exercising . . . losing excess pounds
« « « and eating Davidson’s Spun Bread.”

MORAL.: Build sales and profits in the rich Oregon market with
The Oregonian’s radio stations KEX and KGW.

RADIO STATIONS OF THE

OREGONIAN

820 K¢ ok
5000 WATTS DAYS 5000 W
1000 WATTS HIGHTS PORTLAND « OREGON CONTINUOUS
NBC RED o0, Representatives—EDWARD PETRY & co. Inc. NBC BLUE
New York Chicago Detroit St.Louis San Francisco Los Angeles
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DEER hunters stopped at WHBL,
Sheboygan, Wis., the other day to
exhibit the spoils. Howard Wilson,
head of Howard H. Wilson Co., na-
tional representatives, bagged the

deer. Left to right are Harlan
Qakes, of the Wilson Chicago of-
fice; Mr. Wilson, Ed Cuniff, man-

ager of WHBL; Mrs. Wilson and
Horace Hagedorn, head of the New
York office of Howard H. Wilson
0.

Hearing Set for Dec. 18
On WSAL Revocation

FORMAL hearing on revocation
proceedings against WSAL, Salis-
bury, Md., based on charges of
purported lack of financial respon-
sibility and transfer of license
without authority, was ordered by
the FCC to begin Dec. 18 in Wash-
ington. The licensee is Frank M.
Stearns, Glenn D. Gillett, consulting
engineer, also was named a party,
in view of financial interest in the
station.

Hearing on the renewal of li-
cense of WBAX, Wilkes-Barre, Pa.,
was ordered for Jan. 16 under a
tentative calendar. The station li-
cense is held by John H. Stenger
Jr. but litigation developed over
ownership and operation of the
outlet. The hearing was ordered on
the matter of control, with Mr.
Gillett also a party.

Sho's helping others to health! And sou can too
« + o i1 you resoive right now to mail no letter—
send no package—unless ft is decorated with the
Christmas symibol that saves lives.
Since 1007, the annual sals of Christmas Seals has
helped to support the campaign 10 eradicate
tubereulosis n the United States.
During these years of concentrated efforl, the death
rate from tuherculnsis has been cut three-quartersi
Yet, tuberculnsis st 11 kil's more peoble between
the ugzes of 15 and 45 than any other diseasc!
No home 13 safe from tuberculosis until all homes
are safe.

The National, State and Local Tuberculosis

Assoclations In the United States

CHRISTMAS

AGE

STEUART & Son, Baltimore {(Golien
Crown corn syrup) to Courtland D. Fer-
guson Ine., Balti Using jbed
announcements on WBAL, Baltimore. May
extend radio into its Southeastern territory.

AMMON LABORATORIES, St. Faul
(mouth wash), to Harold 8. Chamber.ain
& Asgociates, St. Paul. Using radio and
newspapers.

DOG & CAT Food Products, New York
(dog and cat food), to H. W. Fairfax Adv.
Agency, New York. Using radio and news-
papers.

FAIRYFOOT PRODUCTS Co.,
(foot remedies), to Simmonds
monds, Chicago.

GROCERY STORE PRODUCTS Co., New
York (Foulds & Golden Age products), to
Sherman K. Ellis & Co, N. Y,

PRINCESS PAT Ltd.,
metics), to Frank R, Steel
Chicago.

SAWYER BISCUIT Co., Chicago, to Neis-
ser-Meyerhoff Agency, Chicago.

FLORY MILLING Co., Bangor, Pa., to
Wildrick & Miller, New York. Probably
will_use local spot radio for branch mills
in Pennsylvania and New Jersey.

LEISY BREWING Co.,
BBDO, Cleveland.

Y

gpoi;#meiib

Chicago
& S:m-

Chicago  {cos-
& Associa-es,

Cleveland, to

AAAA’s New Volume

VOLUME VIII-b of Market & Netos-
paper Statistics has just been released
by the American Assn. of Advertising
Agencies. It deals with 67 cities with
population in excess of 100,000 in the
United States and Canada in which
newspapers were audited to March 31
and June 30, Included are
latest figures on population, number
of families, English rending persons
é.Englis!g speaking persons for Cana-
ian cinesf’, income tax returms, au-
dited newspaper circulations, linage,
retail rates, general rates, the differ-
ential between retail and general rates,
and an analysis of those sections of
ABC Audit Reports which deal with
circulation inducements. Volume
VIII-a, covering 58 cities in which
newspapers were audited to Sept. 30
gnd Dec. 31, 1938, was issued last
une.

Title Suit Dropped

SUIT of Beth Brown, author, seeking
an injunction to restrain the broad-
casts of the Bristol-Myers Co. For
Men Only program for Vitalis was
discontinued in_ New York Supreme
Court Dec. 4. Miss Brown filed stit
against NBC, Pedlar & Ryan, Bristol-
Myers Co. and the Crosley Corp.,
claiming she had created the title for
a novel and had exclusive rights to it.

RECORDED
ﬁvf;/nnozncemenh.
LOCAL Advezrtisesa.

e Supply
SCRIPT + CAST
SOUND EFFECTS

Waltes atviok Kelly

RKO Bidg - Radio City « New York |
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Bacon Named by BBC;
Avery to Join Chicago
Free & Peters Office

WITH resignation of Lew Avery
as director of sales of WGR and
WKBW, Buffalo, to join the Chi-
cago office of Free & Peters, na-
tional station representatives, an-
nouncement was made by I

Lounsberry, executive vice-presi-
dent of Buffalo Broadeasting Corp.

Mr. very

of the appointment of John A.
Bacon to the sales post. Both ap-
pointments are effective Jan. 1.

Mr. Avery for the last six years
has headed the sales department
of the Buffalo stations and is well
known in industry and agency cir-
cles. He was chairman of the NAB
Sales Managers' Division last year
and was an important factor in the
founding of the group. Free &
Peters includes the BBC outlets
among the stations it represents.

Mr. Bacon until recently was na-
tional advertising manager of the
Buffalo Times, Scripps-Howard pa-
per which post he held for seven
years. During the preceding three
years he was national advertising
representative in New York for the
Scripps-Howard Newspapers. He
has been active in both Chamber of
Commerce and Greater Buffalo Ad-
vertising Club activities and is well
known in both national and local
advertising circles.

Mr. Avery began in radio in 1917
when he became a station designer,
announcer, engineer, manager and
owner. In April of that year—
three years before the advent of
broadcasting as such—he went on
the air with a half-kilowatt open-
core transmitter with Leyden Jar
condensers and a rotary spark gap.
The station was closed under Fed-
eral Government orders. In 1926
he became an announcer and pro-
duction man for WGY, Schenec-
tady, and in 1928 joined the Mo-
hawk-Hudson Power Corp. as as-
sistant advertising director. Early
in 1930 he joined BBDO, New
York, and was assigned to radio
on all local accounts between Al-
bany and Detroit. He joined WGR-
WKBW in 1932 as manager of
planning and service and became
director of sales in January, 1933.

Utilities Use Air

. THE utility gas companies of met-
ropolitan New York on Dec. 4
started a 13-week series of quarter-
hour musical proegrams, Home Har-
monies, on WMCA, New York. The
program, featurine Ted Steele on
the Novachord, is heard Sundays,
5:45-6 p.m., and Monday through
Friday, 6:30-6:45 p.m. Sponsored
by The Group of Eight Gas Utili-
ties Companies, the account was
placed through BBDO. Companies
listed in the sponsoring association
are Brooklyn Borough Gas Co,,
Brooklyn Union Gas Co., Consoli-
dated Edison Co., Kings County
Lighting Co., Long Island Lighting
Co., New York & Richmond Gas Co.,
Public Service Co. of New Jersey,
and Westchester Lighting Co.

Mr. Bacon

FCC Show Cause Order Is Challenged
By WINN Pending Ruling on WGRC

AUTHORITY of the FCC to issue
an “order to show cause” why its
construction permit should not be
recalled, was questioned by the
Kentucky Broadeasting Co. of
Louisville in its response filed Dec.
5 with the Commission. On Nov.
20 the FCC had cited the corpora-
tion, which tentatively has been
assigned the call letters WINN, on
the ground that it is not financial-
ly qualified to operate the proposed
station, based on its own conten-
tions.

William A. Porter, Washington
attorney for the proposed new 100,-
watter, pointed out that after the
construction permit had been erant-
ed last May, WGRC, New Albany,
Ind., across the river from Louis-
ville, had appealed from the deci-
sion and the appeal now is pend-
ing. He contended that exclusive
jurisdiection of the entire matter
was thereby lodged in the U. 8.
Court of Appeals for the District
of Columbia and that the Commis-
sion is without jurisdiction to is-
sue a show cause order or take
any other action affecting the
status of the construction permit
until there is a final adjudication.

Going Ahead

Issuance of the show cause order
established another precedent in the
revised legal procedure of the FCC.
It grew out of the contention by
the prospective station, headed by
D. E. (Plug) Kendrick, general
manager of KITE, Kansas City,
that the FCC, in granting fulltime
to WGRC, had set up a competi-
tive situation which “would re-
sult in such severe loss of operat-
ing revenue” to the proposed sta-
tion as to “imvair the service which
it could render.” [BROADCASTING,
Dec. 1].

In his response, Mr. Porter pro-
duced affidavits from principals in
Kentucky Broadcasting Co., includ-
ing himself as counsel, designed
to show that the corporation was
actively proceeding with installa-
tion of the new station and that it
would suffer severe financial loss
if the construction permit were re-
voked or otherwise set aside. More-
over, he contended that the allega-
tions made in WINN'’s petition for
rehearing of the WGRC grant
could not be construed as an ad-
mission or evidence of facts preiu-
dicial to the rights of the Kendrick
group. It was held that issuance of
a license covering the construction
permit for the operation of the new
station is simply a “ministerial
act” and that he believed the com-
pany as the holder of a construe-
tion permit may exercise “such
substantive rights and such pro-
cedural remedies as are available
to the licensee of a radio station.”

Because the construction permit
was issued to WINN prior to the
granting of the WGRC application
for fulltime on 1370 ke., the Ken-
tucky corporation stated it be-
lieved it had the right to petition
the Commission to exercise the
same remedies against WGRC
which the latter had been permit-
ted to exercise against his com-
pany “so that the matter would re-
main in status quo until such time”
as the Court of Appeals has ren-
dered its decision on the appeal of
WGRC.

-BROADCASTING ¢ Broadcast Advertising

It was contended that WINN,
in its petition for rehearing, in no
way meant to abandon the con-
struction permit and operation of
the new station and that since the
construction permit was issued, the
corporation had contracted for ma-
terial, equipment and supplies
amounting to $6,254.90 together
with a site and location in the Ty-
ler Hotel. In addition, it has spent
another $6,808 in prosecuting its
application and for other expenses,
all of which would be a complete
loss should the Commission recall
and revoke the permit.

It was brought out there is $12,-
000 in cash deposited in a Louis-
ville bank aside from the two ne-
gotiable promissory notes executed
by Mr. Kendrick, each amounting
to $6,500, which would mean that
upon demand the corporation would
have $25,000 in cash. In addition, it
was stated Mr. Kendrick had
agreed and bound himself to lend
the corporation another $25,000 if
and when called upon.

Mr. Porter mentioned that he
had handled the Kentucky Broad-
casting Corp. application from its
inception and that the company
had left the manner and method
of prosecuting the application to
his judgment and discretion. He
said he was directed by the cor-
poration to take whatever steps he
deemed necessary to protect its in-
terests and consequently had pro-
tested the Commission’s action in
granting the WGRC full time ap-
plication. The FCC was asked to
vacate and set aside its show cause
order,

FINCH

’

The new

money maker

for broadcasters
[ ]

Let us show you the potential
earning power of Finch Fac-
simile — the system that
prints news of the world
while it happens.

Radio engineers and execu-
tives are invited to write
for particulars or to inspect
Finch Facsimile Station
W2XBF in daily operation at
1819 Broadway.

Finch Telecommunications, Inc.
Passaic, N. J.
Aircraft Laboratory,
Bendix, N. J.

New York Sales Office:
1819 Broadway
(Tel. Circle 6-8080)

NEW YORK

THE INTERNATIONAL
BROADCASTING CORP.

EIGHT reasons why 1BC increases
Sales at fow cost in the Italo-
American Market!

. Specializes in Onpe foreign lae-

guage, namely, ltatian.

2. Reaches ‘‘separate and distinct'*
market.

3. Population of approximately 1,-
500,000 in the New York—Metro-
politan District.

4. Spends over a Billion Dellars
annvally.

5. Italo-Americon families larger

than any other nationality.

6. Programs of tested popularity.

7. Exercises definite influence in daily

life and buying habits of Italo-
Americans,

8. Merchandising — Dealer coopera-
tion,

81

NEW YORK

NEW YORK

1000 WATTS

5000 WATTS
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WIRE, Indianapolis, includ-

ASKETBALL “package” on
mg a comprehensive layout

gredxctxon, commentary
and glay- y-play broadcasts, has
been bought by Railroadmen’s Fed-

eral Savings & Loan Assn. The
contract includes Basketball Eux-
press, furnishing scores Wednes-
days and Fridays, 10:15-10:30 p.
m.; special programs of scores on
Indiana high school sectional tour-
neys and play-by-play broadcasts
from regional, semi-final and final
state contests, handled by Vie
Lund. The broadcasts run from
Nov. 29 through March.

*THE ADVEATIZING TEST ATATION
IH THE ADVERTISIME TIAT COITY~

of You—A
Merry Xmas,
A Happy and

Prosperous
New Year

sty PROGRAMS

Wildlife Week

TO STIR interest in National
Wildlife Restoration Week, March
17-23, the Natjonal Wildlife Fed-
eration is offering free a series of
13 transcribed dramatizations
dealing with conservation and res-
toration of wildlife and natural re-
sources. The series includes 12
quarter-hour and one half-hour
concludmg show. Scripts for the
series were prepared under super-
vision of Bill McCormick, with
production in charge of Stephen
McCormick and Frank Blair, and
special music and arrangements by
Arthur Brown, all of WOL, Wash-
ington. The transcribed series is
an outgrowth of the weekly Wild-
life programs originated in Wash-
ington by WOL for MBS for the
last 18 months.

*® * *

Party for Wives

BUILT around a party that starts
in the studio a half-hour before the
broadeast, WMAL, Washington,
has started the new monthly half-
hour, Affiliated Wives, Incorporat-
ed. Although only wives are ad-
mitted to full membership, single
women are taken into the parties
on probation. At the party-broad-
cast refreshments are served and
two home economists act as advis-
ers on each program. Visitors bring
along questions which are answered
by other women in the group.

50,000
WATTS

AT YOUR

SERVICE

Now you can take advantage of
KWKH'’s 50,000 watts power to reach
more people within 150 miles of
Shreveport than live in the entire
state of Louisiana . . . power that will
provide the millions of people within
the Shreveport trade area with clear,
powerful reception of your sales mes-
sage,

o 0%,
T e

COLUMBIA
BROADCASTING
SYSTEM

REPRESENTED BY
THE BRANHAM
CoO.

A Shreveport Times Station
SHREVEPORT, LOUISIANA
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THE STAFF of WWJ, Detroit,
dressed these dolls for the Detroit
Goodfellow’s organization, which

supplies Christmas baskets. Doll
among dolls is Beth Emerey, guest
relations secretary.

Youth at Liberty
BOYS and girls of high school and
junior college age seeking employ-
ment are given an opportumty to
tell of their hopes, aims and ambi-
tions on the weekly half-hour pro-
gram, Here Comes Youth, whic
sponsored by the California Type-
writer Exchange, Los Angeles, on
KFAC, that city. Sob stuff is
barred. Participants respond to a
series of questions pertaining to
the particular job sought. Ted Wil-
liams, conducting the program, in-
vites prospective employers to
phone the station if they have a
iob to fit the need. Program is en-
dorsed by social service and civie
organizations.
* * *®
Lotto Songs
CASH prizes, ranging from $25 to
$100, are offered listeners winning
the Songo game sponsored on WIP,
Philadelphia, by Nevins Stores.
Calling at a Nevins store listeners
pick up a “lotto” card with names
of popular songs printed in the
squares. On the program 18 to 20
songs are played. The first listener
recognizing the songs whose names
11 in a continuous line on the lotto
chart and calling the station wins
one of the varymg cash awards.
The $100 prize is given for a slo-
gan in addition to the filled line.
Account was placed by Philip
Klein Agency, Philadelphia.
L * »

Fun at Auction
MANY offers of cash for satisfac-
tion of unpredictable demands, i.e.,
$4 for a look at the marriage li-
cense of anyone in the audience, or
$2 for a set of knitting needles, are
the backbone of Crazy Auction,
sponsored on WTMYV, East St.
Louis, by Zerweck Jewelry Co. The
half-hour show, held Friday eve-
nings from the stage of the local
Majestic Theatre, features Bill
Davis as the Crazy Auctioneer and
Fred Moegle as commercial man-
ager.
* * *
Local Announcements

SO MANY requests were received
by WIBC, Indianapolis, for free
civie announcements that the sta-
tion has built a program specifical-
ly for gratis spots. The show, Com-
munity Corner, is broadcast twice-
weekly, Monday and Thursday,
2:15-2:30 p.m. The announcements
are made against a background of
transcribed music.

Musical Breaks

STATION breaks in verse
and music are being devel-
oped by WOL, Washington,
to relieve the droning monot-
ony of station identification.
Sung to snatches of original
tunes come such gems as:
“How is this for a station
yell? Washington! Washing-
ton! WOL!” (for Tony
Wakeman’s Sportspage of
the Air) or “Next comes the
news, we're here to tell. First
in Washington is WOL!”

The Religious Side
PROTESTANT, Catholic and Je'w-
ish churches of the Twin Cities are
cooperating with KSTP, St. Paql,
in the weekly Religion Looks ut
Life program. On each of the Sun-
day programs a priest, a rabbi and
a Protestant minister participate
in an informal discussion of some
current topic. The programs are
conducted without seript or re-
hearsal. St. Paul and Minneapolis
clerics are presented on alternate

weeks. a8 o o

Posies at Night
CONDUCTED by a woman com-
mentator pseudonymed Martha
Gale, also the name of a line of
women's dresses, A Bouquet to You,
sponsored on WJLS, Beckley, V.

a., by Rahall’s dress shop pre-
sents a bouquet five nights weekly
to some lady selected from the store
customer list. The flowers are de-
livered while the program is in
progress.

WE HAVE THE

ccGO”
SIGNAL

Ready in About

Two Weeks
5000 Y&
Already
5000 "5

I(TIIL

TULSA’S
%iﬂncﬂy

CBS STATION
Free & Peters, Rep.
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Santa Answers
A DAILY quarter-hour program,
Calling the North Pole, audience
participation Christmas series di-
rected to youngsters, is sponsored
by a local department store on
KTKC, Visalia, Cal. Two studios
are used. Program is designed to
make the youngsters in the studio
audience believe they are witness-
ing a shortwave contact with the
North Pole and Santa Claus. From
the second hidden studio he answers
all questions put to him by the
children. His voice is brought to
them through the speaker. The se-
ries will culminate with a Christ-
mas Party at the store, when Santa
Claus greets the children in per-
son,
* * *
Double or Nothing
NEW type of quiz program has
been originated on WOL, Washing-
ton, by Walter Compton. Contest-
ants on the weekly show are fed
questions, with cash award for
each correct answer. The contest-
ant then is offered additional prize
money for information pertinent
to the answer, if supplied within
a minute. The additional award
varies with the amount of infor-
mation supplied. After “running
their bill up” during the one-min-
ute period, Compton dares the con-
testant to a ‘“double or nothing”
question, contestant receiving noth-
ing if he fails, twice as much if
he gives the correct answer.
* * *

Religious and Civic
TWO PUBLIC service programs
are currently broadeast on WELI,
New Haven, to keep local listeners
posted on the activities of various
organizations in the greater New
Haven area. One, Church Billboard,
is devoted to news and notices of
religious organizations and their
affiliated societies, and is heard
thrice-weekly at 8 a. m., while the
other, titled The Club Forum, and
sponsored twice-weekly by Ogden
and Schlick, local jewelry firm, fea-
tures news of all other clubs and
associations. Programs are pro-
duced by Robert Howell of WELI.
* * *

Youthful Quizzers
KELLOGG Co. of Canada, London,
Ont. (cereal) on Dec. 2 started a
boys and girls interview half-hour
program Saturday mornings on
CFRB, Toronto. A number of dif-
ferent people are brought to the
studio for the boys and girls to
interview. Typical was one Satur-
day morning trio of interviewees,
.an organ grinder, a model airplane
maker, a leading rugby player. J.
Walter Thompson Co., Toronto,
placed the aicount.

*

People’s Choice
LISTENERS vote on some ques-
tion of current interest each week
to supply the framework for the
Poll of the People feature heard
five days weekly on the Early Bird
program sponsored by Meadolake
Foods on WFAA, Dallas. Listen-
ers are given a question each day,
vote by postcard, and hear the re-
sults of their voting on the pro-
gram.,

*  x *

Biblical Quiz
WITH a handsome New Testament
Bible as prize, church members
compete in answering questions
based on Biblical excerpts on Bible
Question Box, sponsored on WIRE,
Indianapolis, by Meigs Publishing
Co., publishers of religious music
and other church supplies.

HUNCHED with excitement over

nimble fingers and flying needles
stands Dave Driscoll, special events
ace of WOR, Newark, as he de-
scribes a recent crocheting speed
contest. One featured contestant
was Alan Courney (seated center),
conductor of WOR’s Housewives’
Delight program, who put up a
good fight but did not win against
such established experts as Mrs.
E. N. Noble. national crochet
champion (right), and John Mil-
ler, men's champ, and Mrs. La-
vinia Cervone, New York City
speed crochet champion (not shown
in picture). Al Josephy, of the
WOR special features staff, is
standing dirictly‘behind Courtney.

Keystone Dawn
ALL KINDS of farm news and in-
formation are furnished listeners
of Sunrise Roundup, heard six days
weekly from 6:30-7 a. m. on WHP,
Harrisburg, Pa. The program,
presented in cooperation with the
State Department of Agriculture,
is personally supervised by John
H. iight, secretary of the Depart-
ment, and is announced, written
and produced by Russ Brinkley.
Against a musical background, the
program furnishes market and
shipping reports and a five-minute
talk by a Department of Agricul-
ture official or a farm specialist
from Penns;;lvanja S‘tate College.

Music by Schools
SPONSORED by a local musie
store, Davean Music Hour on
WDAY, Fargo, N. D., presents
transcribed half-hour shows featur-
ing high school bands and orches-
tras of neighboring towns. The spe-
cial events staff visits the various
schools, transcribing the special
concerts by the individual organi-
zations.

* * *

Out of the Limelight
TYPES of Americans who have
contributed much toward making
this nation great, although never
winning wide acclaim, are the sub-
ject of the series of twice weekly
quarter-hour programs, titled Un-
sung Americans, on MBS, conduct-
ed by Dr. Frank Kingdon, president
of the Unive:-sity. of {\Iewar o

Religious Reporter
KEITH KERBY, KSFO, San
Francisco, recently launched a new
Sunday program, Religious News
Reporter. The program contains a
contest feature. The first contest
offers a prize for the best essay on
“Why I Am Thankful for Religious
Liberty”.

%

From Actual Sites
THE original scenes of famous
orations which marked great mo-
ments in history are the basis of
the new Echoes of History series,
presented on alternate Wednesdays
on NBC-Blue under auspices of Gen-
eral Federation of Women’s Clubs.

BROADCASTING ¢ Broadcast Advertising

Holiday Song Gifts
DAILY until Christmas, Arizona
Network listeners are invited to
phone in “song gifts” to friends.
Al Becker, KOY, Phoenix, staff or-
ganist, who is featuring yuletide
songs and Christmas carols on a
special daily broadcast, fulfills all
K g requests, announcing who the gift
out. So well did the auction- song is from and to whom dedi-
eer sell his merchandise that cated.

a listener called long dis- x % %

tance to say he wanted to buy “Uncle Don” Nationwide

a watch. As the live bidders CHILDREN'S program on WOR,
in the store sought a watch, Newark, conducted by “Uncle Don”,
the long distance bidder had on Deec. 5 started on a coast-to-coast
his offers relayed by a KGHL MBS network, Tuesdays Thursda];]r:

and Saturdays, 5:30-5:40 p. m. T

:::&gi}cel;h:vho h}:)anpepenidft;: program is also heard cooperativel

three watches pthe t‘elephone sponsored on WOR Monday throug
’

A Saturday, 6-6:30 p. m., and is spon-
bidder won out. The sponsor, sored onyﬁve MBS stations by Maltex
the Gansle Jewelry Co.,

Co., on the same schedule,
has quadrupled its radio ad-
vertising.

Live Auction

ACTION at an auction
reached an all-time peak dur-
ing a recent remote carried
by KGHL, Billings, Mont.,
featuring a jeweler’s close-

Orchids For Ladies
LUXURY of an orchid is afforded
some feminine listener each week
through a stunt engineered by
Jean Fay in connection with her
thrice-weekly program on KYA,
San Francisco. Each week Miss
Fay awards a big orchid to the
woman submitting the best sugges-
tion for a radio idea.

LARGEST
PUBLIC DOMAIN

oo RECORDED LIBRARY
Name the Killer .
BOWER Co., Phoenix (printers in the WORLD
and stationers), sponsoring the

thrice-weekly quarter-hour tran- @

scribed dramatic program, We the LANG-WORTH
Jury on KOY, that city, offers FEATURE PROGRAMS
prizes from its stock to the first 420 Madison Ave
persons who phone in the correct New York
answer to the question, “Who Did
It?” after each broadcast.

?IT’S NO
MYSTERY ?

“The Case of Greater Advertis-
ing Results” clears up all the
clues to the Greater Cleveland
Market. It's the story of the re-
markable results you get by
using the

WHK - WCLE Merchandising Plan

Send for your copy Supply is limited

A
—— ...ﬂz:l'&.a-.m sg’n'l]?}%
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375 covpmet

solid
hours

of play-by-play

SPORTS

on KMBC within the
past year!
(
All miked by

WALT LOCHMAN
The Middle West’s biggest

radio draw!

Backed by BUILD UP
on KMBC . . newspaper
ads..taxicab tire covers
..personal appearances.
@
It's a HOT BUY—this
tremendous tailor-made
audience for the two
five - minute KMBC
Sportscasts with Walt
Lochman now available
6:10 pm and 9:40 pm.

Ask Free & Peters

KMBC

OF KANSAS CITY

The Program Building
ar!cf Testing Station

RCA MfG. €o., Camden, has an-
nounced the following sales of RCA
transmitter equipment: WBIL, New
York, and WMCA, New York, 5-DX
5,000-watt transmitter; WCAR, Pon-
tiae, Mich.,, 1-G 1,000-watt transmit-
ter; WMOG, Brunswick. Ga.,, WARM,
Scranton, Pa. and WLBJ, Bowling
Green, Ky.. 250-K 250-watt transmit-
ters, and KVCV, Redding, Cal, 100-
EM modulator unit.

HARRY_J.. SOMMERER. associated
with RCA-Victor for 30 years in
various positions and recently assist-
ant to Robert Shannon. executive
vice-president of RCA Mfg. Co.. has
been apnointed manager of manufac-
turing for the comnany’s nlants lo-
eated at Harrison. N. J,, Hollywood,
Indiananolis and Camden. where he
will make his headquarters.

H. P. LITCHFIELD. hranch man-
ager of Graybar Electric Co.. New-
ark. N. J., has been named genernl
commercial sales manager in the gen-
eral execntive offices. effective Dec. 18.
Mr. Litchfield joined the sunply de-
partment of Western Electric Co. (now
Graybar) in 1915, and was named
Newark branch manager in 1923,

DR. CLINE M. KOON has joined
TIniversal Microphone Co.. Inglewood,
Cal. to undertake a survey of record-
ers_and play-back equipment in schools
and colleges and is now on a tour of
the 11 Western States. Dr. Koon for
several years was assistant director of
the Ohio School of the Air and later
senior specialist in rndio and visual

edneation with the T, 8. Office of
Fdueation.
WLS. Chicago. has installed Zeon

flnorescent tubing in its studio I, re-
placing the former flush type lighting
reflectors with high wattage consump-
tion. The functional lichting installa-
tion is claimed to eliminate shadows
from seripts while they are heing read.

THREE RCA-Victor instantaneous
dis¢ recording units, installed in a
specially equipped truck, will be used
on a two-year exvedition to Afriea
sponsored by the World Travel Club
of Rachester, Minn.. for the recording
of African music, folk lore and cus-
toms. David Griffin, president of the
Club and head of the expedition, plans
to synchronize sound recordings of
the scenes he photographs with motion
picture cameras for later use in Amer-
iean schools and on lecture platforms.
The expedition will also record mes-
sages from American and English
missionaries to their home churches.

New KDRA 50.000 WOT ?
TRANSMITTER
WIRING DIAGRAM

=S
T CrenenD

SCHEMING a schematic drawing
of a 50,000 “wot” transmitter, or a
sales promotion man’s impression
of an engineer’s impression of a
wiring diagram. This is the master-

piece of W. B. McGill, KDKA sales
promotion manager and former
commercial artist, drawn in connec-
tion with KDKA'’s recent dedication
of its new transmitter.

WITH the granting of 5 kw. night to
KMBC, Kansas City, making that sta-
tion 5 kw. fulltime, Arthur B. Chureh.
president, announced that construction
of a 540-foot Blaw-Knox uniform
cross-section antenna will begin as
soon as delivery can be made, and that
the station hopes to be operating with
the new power about Feb. 1. More land
east of the present transmitter site has
been acquired to extend the ground
system. Contracts totaling $30,000 for
the improvements have been let.

RCA transmitter and studio equip-
ment and a 180-foot Wincharger tower
have been ordered for the new WHUR.
Cookeville, Tenn., 250 watts on 1370
ke., which M. L. Medley, licensee, re-
ports will start operating about Feb.
15, 1940. James Turner has been
chosen manager and Charles R. Duke
chief engineer, but the rest of the staff
has not yet been selected.

MONITORS ORDERED

FOR ALL STATIONS

ALL LICENSEES of broadcast
stations, other than standard, were
notified Dec. 4 of the requirement
which became effective last Sept.
15 that all such stations be equipped
with frequency monitors, to pre-
vent excessive deviation. In a no-
tice to relay, international, high-
frequency, non-commercial educa-
tional, facsimile, television, and de-
velopmental broadcast staticns,
FCC Secretary T. J. Slowie brought
out that Section 4.2 of the rtles
governing broadeast services other
than standard broadcasts speci-ies
installation of frequency monitors
having an accuracy sufficient to de-
termine that the operating fre-
quency is within one-half of the al-
lowed tolerance.

Declaring that this section be-
came effective Sept. 15, Mr. Slowrie
said any station not now hav:ng
the required monitor “shall mnot
operate until such monitor is ob-
tained and placed in operation.”
The notice emphasized that a fre-
quency monitor is required and that
a frequency meter is not accept-
able. Monitors designed for ampli-
tude modulation, he said, may be
used in conjunction with stations
emploving frequency modulation,
with the understanding that these
monitors will only give an indica-
tion of the center frequency on no
modulation. Pointing out that moni-
tors are ordinarily calibrated at
the laboratory of the manufacturer,
the notice specified, however, that
maintenance of the constancy of
calibration is the responsibility of
the licensee. Licensees must be pre-
pared to demonstrate to an FCC
representative the frequency moni-
tor has the required accuracy.

It was pointed out that licensees
operating two or more stations at
the same location coming within the
purview of the rule may operate
one monitor if arrangements are
made to switch the monitor from
one transmitter to another by a
simple operation and no adjust-
ments are required on each fre-
quency. Relay stations must pro-
vide the necessary means for deter-
mining that the frequency of the
station is within the allowed toler-
ance, the notice states. The measur-
ing equipment used may be located
at the relay station, at a center lo-
cation or the receiving location.

CANADA’S BUSIEST STATION

': Covers 90% of the population
of the PROVINCE OF QUEBEC

IN

CANADA’S MOST UNIQUE MARKET

DO =X O

THE COLUMBIA STATION IN MONTREAL
U. 8. & TORONTO, CANADA, JOE. H. McGILLVRA—MONTREAL, PHIL LALONDE
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Racing Programs
Probed in Chicago

Track Results Considered in
Same Status as All Sports
HORSE racing broadcasts on Chi-
cago stations are being investi-
gated by U, S. District Attorney
William J. Campbell following the
alleged removal of telephones from
local bookies. Whether or not radio
programs are being used to sup-
plant the telephone service is the
issue.

Meantime in Washington, al-
though it was reported late in No-
vember that Mr. Camnvbell had
asked William J. Dempsey, FCC
general counsel, for an opinion on
whether the FCC feels race infor-
mation is “in the best public inter-
est” [BROADCASTING, Dec. 1], Mr.
Dempsey indicated Dec. 12 that he
had received no such request. Al-
though the government drive
against tipster services continues,
neither the Justice Department nor
the FCC has reported any new de-
velopments beyond the Chicago ac-
“tivity.

WCFL, WAAF and WIND have
been airing racing programs all
season and no new racing programs
have gone on the air since the wire
service of M. L. Annenberg’s na-
tionwide News Service recently was
withdrawn. Officials of WIND and
WCFL have been questioned by the
District Attorney’s office, but
WAAF has not yet been ap-
proached in the matter.

Chicago station men consider
their racing programs as any other
sports program. And since the net-
works carry outstanding racing
events, such as the Kentucky
Derby, it is difficult to see the dif-
ference between the broadcasting
of one horse race and five horse-
races, they maintain,

Handicap Programs

Two handicapper programs are
aired each morning on Chicago sta-
tions, Sport of Kings on WAAF
and Willie Winn on WCFL. A 6
o'clock program of racing results is
also aired on WCFL under spon-
sorship of Winning Horse Publica-
tion. WIND broadcasts a racing
and general sports program from
1:45 through 6 p.m. daily.

During the Chicago racing sea-
son WIND broadeast direct from
the local tracks. As the season
closed WIND was willing to take
racing results from Nationwide or
any other accredited service. But
. just as the Chicago racing season
closed, the Annenberg investiga-
tion started and Nationwide serv-
ice was discontinued.

When this service was closed,
WIND arranged for its own cor-
respondents at Bowie, Pimlico,
Tanforan and the Fairgrounds, and
broadcast the results after the cor-

‘ respondents had phoned them in.
On the WIND racing program,
odds and code numbers are not
broadeast, nor are scratch sheets
given. Moreover, no post times are
announced.

The racing portion of the WIND
sports program is sponsored race
by race. Sponsors include Axton-
Fisher Tobaceo Co.; Alka-Seltzer,
Lewis Cigar Co. and Rockola Mfg.
Co. The racing programs on all
Chicago stations are continuing.

Powel Crosley Jr., head of Crosley Corp.
and operator of WLW and WSAIL, Cincin-
nati, who is also owner of the Cincinnati
Reds baseball club, has been commissioned
an honorary colonel on the staff of Gov.
Miles of New Mexico.

Any Hope?

A UNIQUE method of seek-
ing a job after Jan. 1, when
his station goes off the air
by reason of its sales and
merger with a New York sta-
tion owned by Arde Bulova
[BROADCASTING, Nov. 15, Dec.
1], John L. McClay, announc-
er of WPG, Atlantic City,
has published a neat little
booklet titled “Any Hope?”
which he has circularized
among station managers.
Written in whimsical style,
yet setting forth his experi-
ence and qualifications, it
shows unusual alertness.

Cuban Wave Shifts

(Continued from page 15)

ke. interference was caused to
other stations on the frequency in
the United States, as well as to
CMQ.

During the height of the inter-
ference caused by CMQ’s operation
on 870 ke. the FCC authorized the
U. S. stations to use 5,000 watts
night power to override the inter-
ference. While the increased power
helped, it did not entirely amelio-
rate the difficulty.

In addition to the CMQ and
CMBC frequency shifts, nine pro-
posed stations, of 1,000 watts each,
were allocated by the decree, along
with frequency shifts for five exist-
ting stations. The nine new assign-
ments are: 570 ke. for a station in
Piner del Rio; 740 in Jovellanos,
570 in Santa Clara, 870 in Ciego de
Avila, 610 in Camaguay, 570 in
Holguin, 640 in Santiago de Cuba,
730 in Victoria de las Tunas and
760 in Guantanamo.

The additional shifts, which be-
came effective on Dec. were
CHAR, Pinar del Rio, on 940 ke.;
CMHW, Santa Clara on 950 ke.;
CMJX, Camaguay, on 900 ke.;
CMBL, Havana, on 720 ke. and
CMK, Havana on 750 ke.

The decree stated that all of the
changes, reservations and assign-
ments have a provisional character
and can be modified as many times
as the Secretary of Communica-
tions may deem advisable to main-
tain a better service.

Moore Paint Returns
BENJAMIN MOORE & Cu., New
York Spuints and varnishes), on IFeb.
24 will start its annual campaign of
quarter-liour programs featuring talks
on interior decorating by Betty Moore
on 43 NBC-Red statious. Saturdays,
10:30-10:45 a. m. The campaign is
run each year during the houseclean-
ing and moving seasoun. Account is
handled direet.

WoL:

WASHINGTON, D. C.

=1,ooo Watts

DAY & NIGHT

[ ] Afiliated With the
Mutual Broadcasting System

I 1930 KC.
fra= i o e
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CBS New Lecture Bureau
COLUMBIA ARTISTS, New York,
has established & new lecture bureau
under the direction of Isabel R. Scott,
former president of Outstanding Art-
ists, New York. Lecturers now
handled by the new burean include
H, V. Kaltenborn, Ted Husing, Bob
Trout, Elmer Davis, Howard Pierce
Davis, Mr. and Mrs. Rolf Kaltenborn,
Irank Armitage, Bill Henry, Paul
White and others to be added.

JAN SIBELIUS, noted Finnjsh com-
poser now in Helsinki with his fam-
ily, on Dec. 4 cabled John F. Royal,
NBC vice-president in charge of pro-
grams, that he “regretfully” declined
Royal’s offer to come to America as
guest conductor of the NBC Sym-
phouy Orchestra.

CBS Spots on WAAT

CBS has bought several spot an-
nouncements daily on WAAT, Jer-
sey City, to publicize and promote
some of its programs. This is not
connected with the survey conducted
this fall by CBS [BROADCASTING,
Sept. 156] for which the network
placed announcements on more than
100 stations in rural areas. Results
of this survey are now being tabu-
lated.

TO SYMBOLIZE its two networks,
NB(-Chicago has changed the elevator
signal lights from red and green to
red and blue.
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Management Changes

Made at KMMJ, KANS

CHANGES in the management of
KMMJ, Grand Island, Neb., and
KANS, Wichita, were announced
Dec. 13 by Don Searle and Herb
Hollister, co-owners of the stations.
Jack Todd, for the last few months
manager of KMMJ and before that
assistant manager of the Wichita
station, was transferred back to
Wichita as general manager of the
NBC outlet, having completed the
reorganization of the KMMJ staff.
He succeeds Herb Hollister, who
on Jan. 1 takes over the vice-presi-
dency and general management of
KFBI, Abilene, which holds an au-
thorization to remove to Wichita
[BROADCASTING, Dec. 1]. Mr. Hollis-
ter will also supervise the direc-
tion of KANS. Messrs. Hollister
and Searle constitute a partnership
owning KANS.

Ted Matthews, former general
manager of WNAX, Yankton, S.
D., and more recently national
sales director of WKZO, Kalama-
zoo, was named general manager
of KMMJ, succeeding Mr. Todd. Mr.
Searle is president and principal
owner of KMMJ, with Mr. Hollister
holding a minority interest.

New Thesaurus Subscribers
ELEVEN new stations have signed in
the last four weeks for NBC Thesaurus
library service: WMAN, Mansfield.
Ohio; WENY, Elmira; WMFF,
Plattsburg ; WTBO, Cumberland, Md. :
WHBU, ~Anderson, Ind.; KHBG,
Okmulgee, Okla.; WCAR, Pontiac:
WBHP, Huntsville, Ala.; KTSM, Ei
Paso; WROL, Knoxville, and KWAL.
Whallace, Ida,

WIBC

“INDIANA’S
FRIENDLY
STATION”

Has A
Greater
Listening

Audience
(Daytime)

Than Any
Other Central

Indiana

Station

Howard Wilson Co.

day session was started last year by
Jud Woods, Lincoln manager, and
cluded a general meeting of all sta

” B ) ' r -
SECOND annual clinic of Central States Broadcasting System (K
KOIL-KFOR) was held Dec. 3 in the system’s Lincoln studios. The half-

tivities were reviewed and members praised for their cooperation.
Departmental sessions went into various phases of CSBS activity, with

FAB-
Don Searle, CSBS general manager.

his staff were hosts. Procedure in-
ff members in which the year’s ac-

Had Hughes, KOIL program director, in charge of announcers, pro-
ducers and talent; Jud Woods, Lincoln manager, in charge of continuity;

Frank Pellegrin in charge of sales, and Mark Bullock, chief technical
supervisor, in charge of engineers. Mr. Searle will study secretarial re-
ports of the group sessions and discuss them with department heads.

Joe W. Seacrest, vice-president, thanked staffmen for giving up their

Sunday for the clinic. In photo are

Paul Dodd, auditor; Mr. Searle, Mr.

(1 to r) Mr. Bullock; Mr, Hughes;
Pellegrin; Mr. Woods.

Decline Seen in Drama Strips

(Coutinned f
of KIRO. Seattle, pointed out that
the problem of a predominance of
serials on the network has both-
ered the station considerably.
About a year ago, he said, the sta-
tion inaugurated a rather elabor-
ate plan to publicize programs and
hardly a station break goes by
without some mention of subse-
quent programs. ‘“We find there
isn’t much we can say about most
strip shows, consequently such pro-
grams as ‘Singing Sam’ etc. ave
mentioned far more often in these
announcements than strip shows,”
he said.

Plez S. Clark, business manager
of KFH, Wichita, said *‘we detest
this deplorable condition and we
are doing everything possible to
create more musical programs for
daytime broadcasting.” While sev-
eral musical programs are used, he
added the stations did not feel this
offset the super-abundant number
of dramatic serials. Since KFH is
affiliated with the Wichite Eagle,
the station uses the newspaper to

‘om page 16)

call attention to musical programs
along with publicity on the air.

Philip G. Lasky, general man-
ager of KSFO, San Francisco, said
that while it is true the thought
has been that strip dramaties sub-
stantially produce results and that
few advertisers have felt the need
of a different type of program, he
favored all possible promotion to
programs of accounts “who have
the spirit to break away from tra-
dition and sponsor a musical fea-
ture.” Applauding the Patt effort,
he declared it is to the station’s
advantage to produce results for
them and consequently assure more
even daytime program balance.

Lincoln Dellar, general manager
of WBT, Charlotte, said the sta-
tion has urged local advertisers to
use more musicals as an interlude
between serials and he heartily
agreed that a wider use of musical
programs during the daytime would
work toward much better program
balance for all stations who have
an overload of dramatic serials.

Nat. Reps. .
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Gardner Cowles Jr., president of
lowa Broadecasting System, =zd-
vised Mr. Patt he thought the sug-
gestion was “eminently sound” and
declared he was taking it up at
once with his station executives.

Earle J. Glade, executive vice-
president of KSL, Salt Lake Cizy,
paid tribute to Mr. Patt for his
“splendid leadership” and suggest-
ed that it might be wise to encour-
age musical serials which have
brief continuity of dramatic in-
terest running through them but
rather preponderantly musical. He
said he could understand that there
is a continuity of interest in dra-
matic strips that tie the listener to
them, but felt that inusical pro-
grams could be equally effective in
point of return if the matter is
given earnest consideration.

Gunnar O. Wiig, general maneg-
er of WHEC, Rochester, said he
considered the “talk problem” so
serious that some eight months
ago he presented a complete analy-
sis of WHEC’s schedule on the
basis of talk vs. music. The report
covered not only drama episodes
but talk vs. music on comedy and
so-called variety programs pre-
sented daily. “The woeful lack of
music was very evident at the time
of the sumbitting of this report,”
Mr. Wiig said.

Franklin M. Doolittle, general
manager of WDRC, Hartford, com-
mended the Patt suggestion. He ex-
pressed some doubt, however,
whether the effort would accom-
plish the desired result “as the ad-
vertising agencies all seem to want
the type of program which is the
style at the moment and sooner or
later they give way to the latest
fad. I think we will all be glad
when the present tendency gives
way to something else.”

Earl H. Gammons, general inan-
ager of WCCO, Minneapolis, said
the problem was one all broad-
casters have to face. He asserted
he was anxious to watch the
outcome of such programs as
Smilin’ Ed McConnell, Hormel day-
time program on CBS. “If these
clients find the trend toward musi-
cal shows, the situation probably
will take care of itself,” he said.

Hopes for New Trend

George D. Coleman, general
manager of WGBI, Scranton, ex-
pressed wholehearted agreement
with the suggestion. He said his
station hoped the campaign would
bring about “a new trend.”

Earl G. Thomas, commercial
manager of WFBM, Indianapolis,
said a great opportunity exists for
some advertiser to do an outstand-
ing daytime musical job on either
of the networks. He added, how-
ever, that “just so long as the ‘soap
operas’ continue to ring the bell in
the grocery cash register, we're
going to have daytime serials.” Ex-
plaining that WFBM has used open
daytime periods for local musical
programs, he said that if the mail
report is any barometer, the ef-
fort is bearing fruit.

Harold E. Smith, general manag-
er of WOKO, Albany, deprecated
the preponderance of strip shows,
especially the “sob sister type.”
He said he favored the idea of
more frequent spot announcements
calling attention to other types of
programs “to override the monot-
ony of the other programs.”

BROADCASTING e« Broadcast Advertising

www americanradiohistorv. com


www.americanradiohistory.com

HOUSE QUESTIONS

FAST WSB ACTION

QUESTIONING of FCC members
as to why the Commission had so
expeditiously handled the sale of

SB, Atlanta, by the Atlanta
Jowral to James M. Cox, publisher
and station owner [see page 13],
highlighted the hearing of the
House Appropriations subcommit-
tee Dec. 13, in connection with the
FCC appropriation for the 1940 fis-
cal vear which begins next June.

Rep. Wigglesworth (R-Mass.),
frequent critic of the FCC, popped
that question at Chairman Fly and
other FCC witnesses along with
inquiries about the purported fail-
ure of the Commission to inquire
into the fiscal responsibility of a
station applicant in North Caro-
lina and the purported undisclosed
ownership interest of Arde Bulova,
New York watch manufacturer, in
WCOP, Boston. He followed with
custommy questioning regarding
transfers and purported network
domination in the industry. Rep.
Dirkson (R-IIl.) pursued a similar
line of questioning.

Generally speaking, the subcom-
mittee appeared less antagonistic
than in tge past, particularly after
FCC officials outlined the manner
in which the reorganized FCC was
seeking to clarify regulatory prac-
tices. Chairman Fly, Chief Engi-
neer E. K. Jett and General Coun-
sel William J. Dempsey carried the
weight of the FCC testimony in
support of an appropriation of $2,-
100,000 for the new year recom-
mended by the Budget Bureau.
This was about a million short of
what the FCC sought, however.

ALL-NIGHT DRIVE
For Charity Planned by KNX
L—— And Newspapers———

THE Los Angeles Tines, which
led the campaign and was the
first to yank radio news colunms
from West Coast newspapers ap-
proximately two years ago, will
sponsor in conjunction with KNX,
Hollywood, a special all-night
charity broadcast on that station
Dec. 16 for the benefit of the Sal-
vation Army Christmas fund. The
newspaper has been giving promi-
nent space to the event, with pie-
tures and stories.

The Times, with cooperation of
the station, has lined up donated
talent from radio and motion pic-
tures for the broadcast, which
starts at 10 pan. Lum & Abner
are to m.c. the program. Cash from
listeners will be collected gratis by
Western Union messengers. May
Co., department store, has donated
its switchboard and operators who
will relay donors’ messages to
Western Union,

FTC Complaints

THE Federal Trade Commission
on Deec. 6 issued a complaint charg-
ing Continental Baking Co., New
York, with price diserimination in
violation of the Robinson-Patman
Act. The FTC announced Dec. 8
that Midland Television Inc., Kan-
sas City, Mo., has entered into a
stipulation to discontinue mislead-
ing pictorial representations in its
advertising matter.

Expect ASCAP Report

RADIO committee of the American
Society of Composers, Authors and
Publishers, appointed to study the
problem of ASCAP-broadcasting
relations and to make recommenda-
tions to ASCAP regarding future
policies, is expected to make a pre-
liminary veport at the December
meeting of the board of directors,
according to E. C. Mills, chairman
of the Society’s administrative com-
mittee. Because of the holidays, he
said, the date of the meeting will
be moved up from the usual last
Thursday of the month, probably to
the 20th or 21st, although the exact
date has not been set.

International Fan Mail

TOTAL of 4,051 leters for Novemher
wis received by the NBC Interna:
tional Division of the Audience Mail
Departinent, setting a new record.
Until August. 1938, the Division mail
has never totalled more than 650 let-
ters for any month, nor had the mail
from Latin America ever passed 45
letters a  month, Audience interest
all over the world increased at that
tinte to such an extent that August,
1938, brought in 1,347 letters, of
which 700 were from Latin America.
Divided according to langungesx, the
November totals were: Spanish 1.222,
Portuguese 332, French 788, German
476, Italian 313. English 579 (broad-
cast on a European beam), and
American 341 (T'he American Hour
hroadeast on a Latin-American heam),

RIGGIO TOBACCO Co.. New York
(Regent  cigarettes) has  started
United Press news three night quarrer.
hours a week on WGN, Chicagn. sup-
plementing the list announced in the
Dec. 1 BROADCASTING., Agency is M.
M. Ilackett Ine.. New Yurk,

Power Jump, Net Tieup,
Are Observed by WROK

TO CELEBRATE its affiliation
with MBS on Dec. 1, WROK,
Rockford, Ill., operating with 1,000
watts day and 500 night on 1410
ke., broadcast a series of special
programs, including both local
dedicatory ceremonies and salutes
via the network. The station’s in-
augural connection with the net-
work at 8:30 p. m. brought an
MBS salute to Rockford and
WROK during the Benay Venuta
program, which was followed on
the evening schedule with regular
network band pickups and the reg-
ular transatlantic broadcast by
John Steele, MBS commentator in
London.

MONEY
TALKS!

You pay for *“talk” when you
buy time! WAIR listeners pay
to listen, by buying your prod-
uct in such volume as to return
you a handsome profit.

WAIR

ton-Salem, North Caroli
National Repnmtuwu
Sears & Ayer

America’s Most Popular Hero! The Man of a Thousand Adventures!

POPEYE

Now Available as a Live Show or for a National Spot Advertiser!

POPEYE the Great—in a sensational,
program that will be hailed by every youngster in America. Millions
of children now follow Popeye, Olive Oyl and Wimpy in more than
600 newspapers. Other millions rock movie theatres with applause when-
ever Popeye has been announced in over 100 animated cartoons.

Now this new POPEYE series, either as a live show—3 times a week,
or as a transcription program for a national spot advertiser is ready
for sponsors who want to “cash in” on the sales value of the most
popular comic character in America!

Under the supervision of King Features
Syndicate and the William Morris Agency.

for all information and rates write

Gellatly Inc.

30 Rockefeller Plaza

new series of adventures! A

New York, N. Y. ||
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At South Bend Meeting

J. H. Keene, WTRC

R. R. Baker, WTRC
Martin Leich, WGBF
W. C. Swartley, WOWO
Ford Billings, WOWO

C McLaughlin, V}_G‘:BC

WFDF
John E. Fetzer, WKZO
Grant Ashbacker, WKBZ
Angus D, Pfaff, WHLS
Ken Rice, WDWS

W. E. Hutchinson, WAAF
Marie Clifford, WHFC
William H. West, WTMV
Edgar L. Bill. WMBD
Walter Koessler, WROK
Charles C. Caley, WDZ

J. F. Kyler, WCOL

H. R. LePoidevin, WRIJN
J. Born, WHBL

Joseph A. MeDonald, NBC
Donald Marcotte. NBC
Maurice Wetzel, NBC
Milton Blink, Standard Radio

At Omaha Meeting

8. D. Quarton, WMT
Wm._ B. Quarton, WMT
Ben Hovel, WOC

Buryl Lottridge. WOC
0. Preus, CA
Craig Lawrence, KSO
Harold Fair, WHO

THESE BROADCASTERS of the 12th NAB district,
comprising Kansas and Oklahoma, pledged their finan-
cial cooperation to the Broadcast Music Inc. plan at a
meeting Dec. 11 in Tulsa. Representatives of 27 sta-
tions were present and 18 signed up. A dozen stations
were not represented. Left to right, front row, (seat-
ed): Clair Foster, KGGF, Coffeyville; Milton B.

Oklahoma City; NAB President Neville Miller; Herb
Hollister, KANS, Wichita, distriet director, who pre-
sided; Gayle Grubb WKY Oklahoma City; Hugh
Powell KGGF. Last row 1 to r (standing) : J.
Laubengayer, KSAL, Salina; Ben Ludy, WI W
Topeka; P. S. Clalk KFH, chhlta Clark Luthel,
KFH; Jack thtney, KADA Ada; Tams Bixby Jr.,

Garber, KCRC, Enid; K. W. Trimble, KTSW, Emporia; KBIX Clem Morgan, KIUL Garden City; Ken %Vogd Ma}:gg; vgvlzloo
Joe Lee, KGFF, Shawnee; Tams Bixby, KBIX, Douglas, KTOK; Willard Egolf KVOO, Tulsa; Pat wi™y Brandon. WHO-WOC

Muskogee; Mllton Blink, Standard Radio. Second row
1 to r (seated): Harry Schwartz, KOME, Tulsa;
Harold V. Hough, WBAP, Fort Worth and KTOK

Buford, KHGB, Okmulgee, Owen H. Ba]ch KCKN, Hale Bondurant, WHO
Kansas City; Norvell Slater, KVOO; Neal Barrett F. C. Eighmey, KGLO

KOMA; Bill Gillespie, KTUL, Tulsa; Bill Way, KVOO.  ¥illiam E MacDenald. KFNF

NAB Music Project Supported

(Continued from page 18)

jority of the broadcasters present,
representing some 30 stations,
pledged their support. The district,
however, includes some 90 stations.
Mr. Miller joined Directors John E.
Fetzer and William H. West in ex-
plaining the project.

At the Dec. b meeting in Day-
ton of Distriet 7, comprising sta-
tions in Kentucky and Ohio, rep-
resentatives of two dozen stations
indicated full support of the pro-
gram. Because of the registration
laws in the State, actual subserip-
tions could not be discussed or aec-
cepted—a condition which pre-
vailed in several other districts.
J. H. Ryan, district director, pre-
sided, with Mr. Miller delivering
the keynote speech.

The meeting Dec. 8 at Omaha,
for Distriect 10, comprising Iowa,
Missouri and Nebraska, proved to
‘be spirited, but 13 stations of the
28 represented pledged their sub-
scriptions. All told, there are b51
stations in the district, four of
which have not yet been con-
structed. President Miller an-
nounced following the session that
more than 35% of the stations in
‘the district subscribed or promised
to subscribe to the project.

John J. Gillin, Jr., district di-
rector and general manager of
"WOW, Omaha, who presided, ex-
plained that WOW could not join
the project at this time since it is
owned by the Woodman of the
World Life Insurance Society
which is forbidden under State in-
surance laws to invest funds in
such an activity. J. O. Maland, of
WHO, Des Moines, however,
launched the subscription drive
with a commitment from his sta-
tion. It was reported the meeting
had a pre-arranged air of opposi-
tion and there was spirited discus-
sion. Ed Craney, manager of
KGIR, Butte, attended the session
and took issue with certain phases
of the project.

Rev. W. A. Burk, of WEW, St.
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Louis, raised the code issue and
after a discussion in which Don
Searle, of Central States Broad-
casting Co., member of the Code
Compliance Committee, partici-
pated, the district group voted in
favor of a “liberal interpretation
of the code.” There was consider-
able discussion also on the AFM
contract, with the distriet voting as
opposed to any increase in allot-
ments.

The Distriet 14 meeting, com-
prising broadcasters from Colo-
rado, Idaho, Utah, Wyoming and
Montana, adopted a resolution ap-
proving the plan for Broadeast
Music. Mr. Craney, who attended
this session, was a speaker but did
not vote. Approximately a score
of stations, of the 40 in the distriet,
were represented. O. P. Soule, rep-
resenting KTFI and KSEI, offered
the resolution. In addition to Mr.
Craney, State Senator C. P. Ritchie,
of KGHF; Earl Glade of KSL, and
Ed Yocum, of KGHL, discussed
the proposition.

At the District 12 meeting, com-
prising Kansas and Oklahoma, held
in Tulsa Dec. 11, 27 representatives
from 21 stations attended the ses-
sion. Eighteen of the stations
signed up for the Broadeast Music
project. A dozen were not repre-
sented. Herb Hollister, director of
Distriet 12, presided at the meet-
ing, which also was addressed by
President Miller.

At Boston Meeting

Attending the Boston meeting
were:
P. W. Morency, WTIC
John Shepard 3d, Yankee Network
Joseph L. Miller, NAB
Sheldon B. Hickox Jr.,, NBC
Earle B. Clement, WLNH

M. William Noble, WLAW
George Lasker. WORL
Ashley L. Robinson, WORL
Alfred J. Pote, WMEX
William 8. Pote, WMEX

1939

Demand for Secripts

MOST radio listeners have
never seen a radio seript, but
they want to. The other
morning, on its early show
called Morning Minstrels,
WLS, Chicago, made one of-
fer of a script to any listener
writing in. In three days 2,-
672 requests were received.

E. E. Hill, WTAG

Quiney A. Brackett, WSPR

C. Glover DeLancy, WTHT

Cedric W. Foster, WTHT

Walter Haase. WDRC

Edwin J. Morey, WNLC

S. P. Willis, WPRO

John J. Boyle. WJAR

Harold Thomas, WBRK-WATR

William T. Welch, WSAR

L. Thomas, WBRK

Linus Travers, Yankee Network

George F. Kelley Jr.,, WFEA-WRDO-
WCSH

S. Moffat, WMAS-WLLH

K F. Horton, WEE.

L. G. del Castillo. WEEI

John Holman, Z

G. Harrison, Colonml Network
M. Kaye.

J Arnold Fnrrer, WIXO0J

At Dayton Meeting

At the Dayton meetmg were:
Robert Mackenzie, WCM
Gilmore N. Nunn. WLAP
James Cox, WAVE
Nnthan Lord,. WAVE

Lee Coulson. WHAS
Robert L. Kennett, WHAS
Mrs, Edythe Ferne Melrose, WIJW
Harold Sutherland, WIW
Ted Winter, WIW
C. A. Rowley, WICA
R. B. Rowley, WICA
Felix Hinkle. WHBC
James Krautters, WCKY
N. A. Latham, WKRC
Jerry Branch, WLW
E. K. Bauer, WSAI
Carl Everson. WCLE-WHK-WHKC
Gene Carr, WGAR
Vernon Pribhle, WTAM
Richard A. Borel, WBNS
William Orr. WBNS
Kenneth Johnston, WCOL
Neal Smith, WCOL
J. Leonard Reinsch, WHIO
Dave Brown, WHIO
Ronald B. Woodyard. WING
Don Joset. WLOK
Ralph Patt. WPAY
J. H, Ryan, WSPD
E. Y. Flanigan, WSPD
George L. Young, WSPD
Stanton P. Kettler, WALR
M. M. Blink, Standard Radio
Maurice Wetzel, NBC Thesaurus

Earl E. May, KMA
Owen Saddler, KMA
%. C. Rapp. KMA

C. W. Corkhill, KSCJ

C. W. Corkhill Jr.. KSCJ
R. L. Rose, KWOS

Karl Koerper. KMBC
Dean Fitzer, WDAF

Don Davis. WHB

John T. Schilling. WHB
Barton Pitts, KFEQ

Merle 8. Jones, KMOX
Father W. A, Burk, WEW

KMMJ

Clark Standiford, KORN
Lloyd C. Thomas, KGFW-KHAS
Don Searle, KOIL
Art Thomas, WJAG
W. I. LeBarron, KGNF
Vernon H. Smith. KOWH
J. J. Gillin Jr.. WOW
H. O, Peterson. WOW
Rainey T. Wells. WOW

‘m. Ruess, \ud
Foster May, WOW

. C. Wentworth, Lang-Worth
M. M. Blink. StandBard Radio

5 IR
Herb Hollister, KANS
Maurice Wetzel, NBC

At Denver Meeting
Frank Bishop, KFE
Milton Blink, Standard Radio
Frank C. Carman. KUTA
R. E. Carroll, KWYO
E. B. Craney, KGIR-KPFA
T. C. Ekrem, KVOD
8. 8. Fox. KDYL
Earl J. Glade. KSL
Don Hathaway. KDFN
Pau! Heitmeyer, KLO
Charles Howell, KFXJ

Don McCaig., KFEL
H. MecCracken. KVRS
Holly Moyer. KFEL
Joe Myers, KFEL
gene O’Fallon. KFEL
n A

Ivor Sharp. s
0. P. Soule, KTFI-KSET

Hugh B. Terry. KVOR

W. E. Wagstaff, KDYL

Wm. 8, Wales, KFKA

R. C. Wentworth, Lang-Worth

Edw. M. Yocum. KGHL

Lloyd Yoder. KOA

L. L. Hilliard. KGKY

Paul Peter. NAB

Toscanini’s Holiday
FOLLOWING the Dec. 2 broadeast
of the NBC Symphony Orchestrs,
Arturo Toscanini_started on a hali-
day tour of the West, through Culi-
fornia by motor, stopping en route to
attend concerts by his noted son.in-
law, Vladimir Horowitz. Returning to
his home at Riverdale. N. Y., for
Christmas, Toscanini will grepare for
his second series of NB concerts,
which start March 18,
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NBG to Televise

From Dance Hall

TELECASTING the first Televi-
sion Ball from the grand ballroom
of the Waldorf-Astoria Hotel, New
York, the night of Dec. 15, will put
the severest strain on both their
experience of seven months of reg-
ular television operation and on
their mobile equipment, NBC video
engineers state.

n televising the ball, a charity
function for the Goodard Neigh-
borhood Center, conducted by a
committee with which NBC has
closely cooperated, the field crew
under the supervision of Harold
See will attempt to duplicate studio
practice and image quality without
the help of studio illumination and
other permanently installed facili-
ties.

To Use Two Cameras

Two cameras will cover the fash-
ion revue presented on the stage of
the ballroom, one camera following
the models as they come from the
wings and another giving close-ups
as they reach the center of the
stage. The following floor show will
be picked up from a small square
in the center of the ballroom. Aug-
menting the regular illumination,
ten incandescent solars, totaling 50
kw., will be mounted in five second-
tier boxes. During the fashion re-
vue, all units will be played on the
stage. Then both cameras and
lights will be focussed on the cen-
ter of the ballroom floor to pick up
the entertainment. It is hoped that
the concentration of light in this
area will approximate studio con-
ditions.

The cameras, located on the
fourth floor of the Waldorf-As-
toria, will be connected with the
units of NBC’s television field sta-
tion, to be stationed in 49th St.,
by more than 250 feet of camera
cable. Burke Crotty, in charge of
NBC’s outside telecasts, will direct
the program from the interior of
the pickup unit. Relay to the Em-
pire State tower will be effected
from the transmitter unit over an
antenna perched on a setback of
the Waldorf-Astoria’s seventeenth
floor.

An additional installation of
about a dozen standard receivers
will be made in the foyer, directly
off the grand ballroom, so that per-
sons attending the Television Ball
will have the opportunity of wit-
nessing the image on the air. Be-
fore and after the telecast, sched-
uled from 11 to midnight over
W2XBS, a “jeep” unit will be op-
erated to televise guests.

WSIX

4y

Jke Voice of Naahville
Jenneddee

Supreme Court Review Granted
(Continued from Page 18)

ory involved in these and other
cases has been consistently ad-
vanced by FCC General Counsel
William J. Dempsey and Assistant
General Counsel William C. Kop-
lovitz. It is expected that the FCC
will seek certiorari on the Jackson-
ville case also, consistent with its
past policy.

With the acceptance of the San-
ders appeal, three cases now are
pending before the Supreme Court
involving the FCC—all on petition
of the regulatory body. The other
two are the so-called Pottsville and
Heitmeyer cases, involving new sta-
tion grants in Pottsville, Pa., and
and Cheyenne, Wyo., and go only
to the question of power of the
court to take jurisdiction over mat-
ters which the FCC claims is ex-
clusively its administrative pro-
vince under the statute. These lat-
ter cases are slated for argument
before the court early in January.
It is presumed that the Sanders
case will be argued in February.

Opposes Review

WKBB, Dubuque, opposed the
FCC petition for review in a brief
filed with the Supreme Court Dec.
1. It pointed out that the questions
presented were whether the licen-
see of an existing station will suf-
fer “serious and irreparable eco-
nomic injury” as the result of the
construction and operation of the
proposed new station, and whether
the failure of the Commission to
make a finding concerning the eco-
nomic effect which the construction
and operation of the new station
will have upon an existing station
in the same community is “reversi-
ble error”.

The lower appellate court, in its
opinion Dee. 11 in the Troy cases,
referred to its recent decisions in
the Sanders and Yankee Network
cases, that only destructive compe-
tition provided grounds for appeal-
able interest. It pointed out that it
also had stated that the statute
does not permit an appeal by one
whose interests are only affected
“incidentally”.

Public Interest

Th2 court said that even though
in a particular case the FCC may
cause injury to an existing Ilcer}-
see, as long as its determination is
supported by the substantial evi-
dence, there is no ground or reason
for judicial interference. A person
who challenges a decision of the
FCC must show that the Commis-
sion’s action of which he complains
is contrary to the public interest,
convenience and necessity, the
court said.

“This being true, it follows that
no showing of injury, suffered or
threatened, would be sufficient un-
less it appeared that, as a result
of such injury, the public interest,
convenience or necessity would suf-
fer. This may seem a harsh rule
and a difficult burden, but it is the
rule which governs one who enters
this field of enterprise and it is
a burden which he cannot escape.”

The court concluded that no
statement of reasons is sufficient
to support an appeal under Section
402(b) (2) unless it speaks in
terms of public interest, or in
equivalent terms. It held the rea-
sons assigned by the Albany sta-
tions were not sufficient and that
the most that could be read into

BROADCASTING e« Broadcast Advertising

them was a contention that the
Commiission’s decision will result in
“deterioration” of their service. It
added it is quite possible that the
public interest may be better
served by the coming of a new
broadcast station into the commu-
nity “even though the result may
be some reduction in income and
some deterioration in the service
of the appellants’ stations. * * *

“Unless an appellant assigns a
reason which alleges abuse of the
Commission’s discretionary power,
there is no reason to assume that
he is able to prove an abuse of
that power, which militates against
the public interest.”

In the Jacksonville case, Asso-
ciate Justice Miller, in an opinion
concurred in by Chief Justice Gro-
ner and Justice Edgerton, held
that the reasons assigned by the
existing Jacksonville stations clear-
ly indicated the ground upon which
the Commission’s decision was chal-
lenged. It held that their statement
of reasons was sufficient to fit the
requirement of the statute and
therefore denied the FCC’s motions
to dismiss.

Coty One-Timer
COTY Inc., New York (cosmetics,
perfumes), on Dec. 12 sponsored a
special broadecast on 24 CBS sta-
tions, featuring a concert by Mar-
celle Denya, noted French opera
singer, from Mt. Holyoke College,
Springfield, Mass. The program
marked the American radio debut
of the soprano, who plans a series
of recitals in American colleges to
promote interest in French music.
J. D. Tarcher & Co., New York,
handles the Coty account.

MISSISSIPPI
SALES ON!

Latest authentic figures show
1939 local sales up 8% over
1938.

Sales Tax figures indicate 9%
increase of sales volume.

Gasoline consumption up 9%.

Invest your advertising dol-
lars with WJDX, the dominant
radio station in the steadily-
growing Mississippi market.

“

ROD &

H. MASON HOTEL DI
Gen. Mgr.

‘GEORG]
Pres.

X, .
*
Q‘ lgey) ONE OVERWORKED EXECUTIVE

LIFE AT A COLLIER HOTEL

QQ‘QS\‘B"HAVING THE TIME OF HIS

YOU HAVE MORE =UN. Collier knows
more about Floride than almost any-
one. That's why you ind Collier Hotels
at the smartest resons. with magnif-
icent beaches, wondertul sporting fa-
cilities and everything you want for a
perfect vacation.

YOU GET MORE FOR YC UR MONEY
By operating TWELVE hatels under
ONE management Collier sives money
which is passed on to you 'n the form
of lower rates.

® Send today for your copy of th: fascinating
new Collier Florida Folder, with : 1l rates. It will
help you choose the resortand hotzl hat will suit
your taste and pocket best. Write Hotels or N. Y.
Oftice 745 Fifth Avenue. Ask your Tiavel Agent.

U AINN . . . . ..
GASPARILLA I
EVERGLAD] .
0! GUN CLUB . . .
HOTEL ROYAL WORTH . .
1X1E COURT

COLLIER FLORIDA COAST HOTELS

AND ASSOCIATED HOTELS » 745 FIFTH AVE,, NEW YORK

NN . .
INN .

« » . Evergindes
. W.Pulm Beach
W. Palm Beach

Lakeland
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Blond Rodent

AN ALBINO gopher, of
which there are only two on
record, according to scien-
tists, was shot and killed near
the KYA, San Franscisco
transmitter recently by F. J.
Chrisman, KYA technician.
Guessing that the little crea-
ture was a rare specimen,
Chrisman took the carcass to
the curator of the Academy
of Sciences in Golden Gate
Park. The albino is to be
stuffed by the Academny and
put on permanent display
there.

KGVD

Dominates the largest
;‘] wholesale center between

St. Louis Study Shows
14 Hours a Week
Listening

RADIO listening is one of the
major, if not the major, leisure
time activity of children, since they
spend an average of 14 hours a
week at the loudspeaker, according
to a survey conducted by Dr. John
P. McKay, principal of the West
Richmond Heights School, St.
Louis. Dr. McKay carried on the
survey for two weeks last February
in 40 St. Louis and 17 St. Louis
County schools, with the coopera-
tion of Superintendent of Instrue-
tion Henry J. Gerling and 11
county superintendents.

Results of the survey were com-
piled from record books kept by
1909 sixth-grade pupils. Ninety-
one programs scheduled on local
stations were listed in the book,
with space for the addition of
others, and the children kept a rec-
ord of broadcasts heard over a two-
week period.

Preferred Days

The days of the week ranked with
respect to the length of time the
children listened were Thursday,
Monday, Tuesday, Wednesday, Sun-
day, Friday and Saturday, Dr. Me-
Kay found. On Saturday of the two-
week period, the children listened
less than half the median daily

Announcement:

The Soybean Center of the
World Now Served
by Station

Butte and Spokane.
Statistics prove i
E Advertisers know it
) Send for ALL the facts.

£ National Representatives
i BURN-SMITH CO., INC.
,.'-J New York and Chicago

5000 w. day e 1000 w. night

¢ FORMERLY STATION W]JBL
e POWER INCREASED TO 250 W.

QUICK MARKET FACTS: Cash crop of soybeans brings us $32,-
000,000. Retail business up 12 to 17%. Population of area served
by WSOY-—750,000 people—95% native white. Farm business ex-
cellent. State of mind—very good.

QUICK STATION FACTS: A local station with regional average
because of ideal ground conditions—a good channel—and excellent
equipment. One of oldest radio stations in America (among first 12)
formerly W]BL. 250 watt. 1310 on your dial. On air 18 hours daily.

For A Big Chunk of Illinois . . . WSOY, Decatur, Ill.
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time. The children listened more
than twice as much the first four
week days as they listened the last
three days, namely, Friday, Satur-
day and Sunday. They listened ap-
proximately half the amount of
time they attended school.

Monday ranked first and Thurs-
day second in listening time with
the boys, while with the girls the
positions of the two days were re-
versed, it was shown. The other
five days ranked the same, with re-
spect to time listened, for boys and
for girls.

The median daily length of time
the girls spent listening to the ra-
dio at home was .16 of an hour or
9.6 minutes more than that of the
boys. The median weekly listening
time of the girls was slightly over
an hour more than that of the boys.
In fact, the girls listened more than
the boys every day with the excep-
tion of Wednesday, when the bovs
listened 3.6 minutes more than did
the girls, according to Dr. McKay.

Since 56 programs, or 61.5% of
the 91 studied, came on the air on
or after 6:30 p. m. (CST), it is
evident that attending the picture
show could have had some effect on
the amount of time the children lis-
tened to the radio. In this connec-
tion it is significant that 99.8% of
the boys, and 69.3% of the girls
averaged attending the picture
show once a week. Furthermore, the
average weekly time the boys spent
at the picture show was approxi-
mately 55 minutes more than the
girls, while the average weekly time
spent listening to the radio was one
hour and eight minutes less.

Serials Secondary

Dr. McKav found the children
listened to children’s serials 17.2%
of their total listening time. Seven
children’s serials were found with-
in the first 25 when ranked with
respect to the total number of hours
listened, and one when ranked by
the “percentage of time” method.
Thus it is seen that the children
spent a considerable amount of time
listening to children’s serials, even
though these programs were not
the most vopular with the group
studied. The children's serials
ranked higher with the boys than
with the girls.

The types of programs most pop-
ular with the group studied were

ou can
judge the
Worcester

Market by Savings

5904
WTA

PER
CAPITA
WORCESTER, MASS.

HEBC BASIC RED AMND
YAMKEE METWORKS

EDWARD PETRY & CO., Inc.

National Hepresentotive

Radio Dominates Leisure of Children

dramas with plenty of motion; a-
riety programs including comedy,
music and drama; and audience
participation programs. There wure
eight dramas or sketches, eight
comedy and music programs, three
audience participation programs,
and two variety programs incluced
in the 21 popular programs le-
scribed in Chapter V of the study.

The dramas or sketches included
one full hour length play starring
a Hollywood actor and actress who
clean up the undesirable elements
in a fictitious city, one 30-minute
anti-crime drama, one 30-minute
original play, one 15-minute dra-
matic sketch, one 30-minute con-
tinued dramatic serial starring an
actress in a very emotional story,
and one 30-minute drama or skezch
relating the experiences of a re-
formed crook.

Considering the 25 programs
most popular with the boys znd
the 25 programs most popular with
girls, when ranked by the ‘“‘percent-
age of time” method, it was found
that 21 of the programs were com-
mon to both lists; namely; Lux Ra-
dio Theatre; Gang Busters; Charlie
MecCarthy (Chase and Sanborn);
Jello Program (Jack Benny); Big
Town; Al Jolson; Joe Pennar;
Major Bowes Amateur Hour, Tom
Mix Straight Shooters; Helen Men-
ken in Second Husband; George
Burns and Gracie Allen; Alias Jim-
mie Valentine; Hobby Lobby; Ed-
die Cantor; Mr. Keen, Tracer of
Lost Persons; Joe E. Brown; Pick
and Pat; Ask-It-Basket; First
Nighter; We, the People; and Al
Pearce’s Gang. The four programs
that were found in the boys’ list of
25 that were not found in the girls’
list were Dick Tracy, Terry and the
Pirates, Town Hall, and Don Wins-
low of the Navy. Three of these
programs were the children’s serial
type, indicating that the boys lis-
tened to more of these action-tvpe
stories than did the girls.

Choice of the Girls

The four programs that were
found in the girls’ list of 25 that
were not found in the boys’ list
were Kate Smith, Campbell Play-
house (Orson Welles), Professor
Quiz, and Wonder Show (Jack
Haley). Thus, with the girls, tkree
of the children’s serials were crowd-
ed out by a variety hour program.
a full length hour drama, an audi-
ence information program, and a.
comedy and music program.

The fact that the children spent
a large amount of time listening to
the radio at home, which was cefi-
nitely voluntary on their part, indi-
cates that this activity was plodd'
ing in a vicarious manner experi-
ences which children want and may
need, the survey indicated.

The amount of time spent listen-
ing to so-called adult programs was
said to indicate the children en-
joyed them immensely. This -was
thought to subject them to expari-
ences ordinarily deemed suituble
for older persons, tending to make
the children sophisticated beyond
their years in some respects.

It is generally well known that
radio stars become popular on the
screen and vice versa, the survey
concluded.
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Hiatus Declared
In AFM Rule on
Library Numbers

AMERICAN Federation of Musi-
cians has given the producers of
transcription libraries a breathing
spell until Jan. 14, next scheduled
meeting of the union’s executive
board, %efore putting into- effect its
new rule on the making of library
recordings, which would raise the
cost to almost fantastic propor-
tions. Transcription producers will
be permitted to submit briefs.
Transcriptions are tnade under
an agreement reached with the
union in September, 1938, calling
for a scale of $18 per man per 15-
minute program. At that time Jo-
seph N. Weber, AFM president,
agreed with transeription manu-
facturers that as applied to library
discs this would be interpreted to
niean 15 minutes of music. This
fall the union told the transeribers
this interpretation was incorrect
and that the scale was intended to
.cover a complete quarter-hour pro-
gram including script or dialogue.

Purpose of Rule

As a concession to the transcrip-
tion makers, the union proposed a
new rate for half-howr programs of
$24 per man with the understand-
ing that two quarter-howr pro-
grams could not be Jumped as a
single half-hour program. A letter
written by Mr. Weber Nov. 9 set
forth these rates and added “if the
electrical transeriptions are made
for scripts or some other dramatic
episodes or anything in which mu-
sic o1 dialogues alternate, then the
musicians can only render services
if the script is recorded in its en-
tirety at the time the music is re-
corded.” At that time Weber said
that the rule was intended to pre-
vent recording in a single period
a large number of musical themes
and interludes to be dubbed into
dramatic transcriptions.

About three weeks ago, NBC
Thesaurus engaged Al Donahue and
his orchestra to make a half-hour
recording, consisting of six or
seven musical selections with the
customary spaces between, enab-
ling the subsecribing station to in-
sert local announcements between
selections or to use individual se-
lections on the disc as part of a
program composed of numbers
from a group of recordings in the
Thesaurus Library.

The recording was done at the
new rate of $24 pev man for the
session, with no complaints from
either the NAB, AFM or Local 802
in New York. Last week an identi-
cal contract was submitted by NBC
for Reggie Childs, but this time
Local 802 attempted to cancel the
.recording date, finally permitting
the record to be made with the un-
derstanding that the rate of pay-
ment would be settled later.

On Dec. 6, AFM sent a letter to
transcribers advising them “that
the rule provides that for 15 min-
utes of recording which may be
made during one hour and 15 min-
utes inclusive of rehearsals. the
price shall be $18 per man and this
means that the 15-minute record-
ing must be for one program. It
does not mean that on one disc
enough music can be recorded to
be used on programs on different
discs, each carrying a different
script. In other words, music and
script is one program and as such

New Porto Rico Outlet

A NEW regional station in Ponce.
Porto Rico, was authorized for con-
struction by the FCC in a decision
Dec. 13 granting authority without
a hearing to Porto Rican Ameri-
can Broadcasting Co. Inc. to use
1,000 watts fulltime on 1340 ke.
The stockholders are a group of
Porto Rico business men, with Juan
Luis Boscio, president, 97 shares;
Felipe Segara Seira, vice-president,
97 shares; Miguel Soltero Palerrmo,
treasurer, 96 shares; Francisco Re-
bollar, secretary, 10 shares. Senor
Palermo will be manager.

must be individually recorded on
one and the same disc.

“Our local union,” it was stated
“has been so advised and further-
niore a rule now applies that every
member of our organization has to
submit each week to the local union
a report of all recordings made by
him whether for a whole program
or not and the time consumed so
as to avoid erroneous interpreta-
tions of the rule of the Federation
concerning the services of its mem-
bers in making recordings.” Union
contention is that under this rule
each selection on a library record
should be considered as a single
prograin, an interpretation which
would raise the cost of the Childs
record from $600 to $4,200, an in-
crease of 6007%. This would make
its use virtually prohibitive.

Mark Woods and John McDonald
of NBC and Charles Gaines of
World Broadcasting System con-
ferred with G. B. Henderson an
Thomas Gamble of Weber’s staff
on Dec. 9. It was evident that there
was a complete misunderstanding
by the union of what a library sery-
ice is or what it does and that the
recorders on their part had evi-
dently misunderstood the union
rules regarding recordings.

Transcription men also pointed
out that when a union musician
makes a transcription he is paid
a fee covering its use on the air
but that radio stations deprived of
transcriptions can purchase phono-
graph records and play them with-
out any payment to the musicians
for their use. Furthermore they
stated that they cannot afford to
use any big name talent on these
library dises but must hire lesser
known musicians for whose employ-
ment the union has been fighting.
When stations buy phonograph rec-
ords, however, they naturally use
name talent almost exclusively.

SPONSORS of RADIO
PROGRAMMES and
The Maritime Broadcasting
Company, Operators of

CHNS

Halifax. Nova Scotia.

Will Celebrate a MERRY
CHRISTMAS This Year
With the BEST BOOKINGS
We Ever Have Had. We Hope
Business is as Good With You.

Cheerio!
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KEY-STATION
REPRODUCTION

Todio 04 .
Sotms

IN THIS

Studio, Station WFMJ, Youngstown, Ohio

High fidelity assured

in WFMJ’s new studios

with J-M Sound-Control
Materials and Methods

0 KEY STATION offers better program repro-
duction than does WFMJ. Youngstown, Olio.
One good reason is that acoustics in studios and
control rooms are correct for any type of program.
Here, J-M Acoustical Fngineers have prevented
reverberation. distortion and feedback with J-M
Sound-Control Materials and Methods. Programs go
on the air exactly as they are heard in the studio...
broadcast quality is effectively safeguarded.
Hundreds of stations from coast to coast have
protected high fidelity with the help of the J-M
Acoustical-Engineering Service. If you are planning
to modernize existing studios or build new ones.send
for Brochure AC-21A on J-M Sound-Control Meth-
ods for Broadcast Studios. Write Johns-Manville,
22 Fast 40th Street. New York, N, Y.

JOHNS-MANVILLE

SOUND-CONTROL MATERIALS AND
ACOUSTICAL-ENGIMEERING SERYICE

L .
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Radio Literary Influence
On Children Is Discussed

EFFECT of radio upon the liter-

rly; mterests of children was the
subject of a joint conference held
Dec. 89 by the Association for
Arts in Childhood, New York, and
the elementary education depart-
ment of New York U. Murray
Dyer, scriptwriter of CBS, spoke
on “Adapting Children’s Stones
for Radio Presentation”. Bringing
out that radio and literature com-
plemented each other, Alton
O’Steen, research associate at Ohio
State U, discussed the “Relation
of Radio to Children’s Reading In-
terests.” The increased use of ra-
dio in rural schools was the theme
of the address by Anna G. Ken-
nedy, senior superintendent of
school libraries of the New York
State Department of Education.

Boyer Returns

CHARLES BOYER, film actor,
will return to the NBC Woodbury
Hollywood Playhouse series, spon-
sored by John H. Woodbury Co.,
Cincinnati (soap), with broadcast
of Jan. 3. He will replace Jim
Ameche on the weekly dramatic
show, Wednesday, 8-8:30 p. m.
(EST), with West Coast repeat,
6:30-7 p. m. (PST). Boyer with-
drew from the dramatic program
several months ago for war service
in France. He has been relieved
from duty. Herbert Marshall, film
actor, took over Boyer s assignment
on the show for nine weeks, and
then gave way to Jim Ameche and
Gale Page, who are currently head-
ing the series. Lennen & Mitchell,
New York, has the account.
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PEAMIT GRANTED-FULL TIME
Fos /A8 Wedta

KFRO

lONC\'n:w TEXAS
Vioces o foal Toxca

@ Texas,
E"gas 943,-
mere

P’_.—l—'_
od Stored of

| ==
2,989 Food salos of over .

dy-ma
rgon “’l;nll‘lc

ood h
G: Reac
K A“;}: 1000-watt
S,

Lo W oRK
ATE NET .
s RS(’)‘.ADCASTIN ¢ SYSTEM

Last oz
COVER . 7% EENTEH
National
Representatives:

Forjoe & Co., New York

Radio Time Agency
Chicago

Page 82 o December 15,

Fertilizer Drive

SMITH-DOUGLASS Co., Norfolk
(fertilizer), on Dec. 11 started a
new program, Swmith-Douglass
Family Party, on a_special hook-up
of six stations in North Carolina.
WPTF, Raleigh, is the originating
statlon, feeding the program to
WRAL, Raleigh; WGTM, Wilson;
WGBR, Goldsboro, WEED Rocky
Mount; WFTC, Kinston. WAIR,
Winston-Salem, will join the State
network Jan. 8. Program is broad-
cast six days weekly on WPTF,
12:15-12:30 p. m., and fed to the
network three times a week, on
Mondays, Wednesdays and Fridays.
Business was placed through Law-
rence G. Fertig & Co., New York.

Prune Discs on 10

PRUNE GROWERS OF CALI-
FORNIA, San Francisco, seasonal
users of radio, through Lord &
Thomas, that city, on Jan. 9 will
start for 13 weeks using a twice-
weekly quarter - hour transcribed
program on 10 eastern and mid-
western stations. List is now being
made up. Tentatively titled Holly-
wood 10,000, the dramatic series of
plays will be based on life among
film extras of Hollywood. Featured
will be William Farnum. Ken Car-
penter is to announce. James Fonda,
Lord & Thomas, Hollywood pro-
ducer, will direct J)roduction. An ex-
tensive merchandising and protno-
tional campaign will be launched.

Eastern Wine Adds

EASTERN WINE Corp.,, New
York, recently added four stations
to the list carrying spot announce-
ments for Chateau :Martin wines,
varying between 11 and 75 spots
weekly. New stations are WMBG,
Richmond; WHKC, Columbus, O.;
WELI, New Haven; WEBR, Buf-
falo. Until the present expansion,
the company has been sponsoring
nine quarter-hours and 54 spots
weekly on WHN, New York; four
hours of programs and 42 spots on
WNEW, New York; one hour and
42 spots on WAAT, Jersey City,
and one hour and 75 spots on
WOV-WBIL, New York. According
to H. C. Morris & Co., New York,
the agency in charge, the following
stations may be added to the cam-
paign before Christmas: WSYR
and WFBL, Syracuse; WSAY,
Rochester; WABY, Albany.

= 54 Grocery Accounts—
i —56 Drug Accounts
: . Highest on record!

Every doltar that food and druq ad-
vertisers spend has to count. Thats
why WFBL has 54 Groeery and 56
Drug accounts this month—the high.-
est on record! WFBL brings more
doflars into more stores. And WFBL
Merchandising Service Inspires more
grocers to get behind the preducts
advertised with more window and
counter displays, For time rates amd
complete facts about WFBL merchan-
dising service, write

WFBL
Syracuse, N. Y.

or Free & Peters. Inc.
National Representatives

Too Much Luck

JIM BELOUNGY, chief en-
gineer of WBT, Charlotte,
N. C.,, went huntmg in Pis
gah Natxonal Forest recently.
Regulatlons allow three days
maximum time for bagging
one deer. Beloungy set out at
7 a.m., all set for an invig-
orating three days in the
wilderness. By 9 a.m. he had
bagged a big 8-point buck-—
and the balance of the three
days was spent as usual, at
work.

Gov. Cox Buys WSB
(Continued from page 13)
than 30 years has owned the con-
trolling stock in the Journal. Of
the shares purchased, Gov. Cox
himself acquired 2,222 4/18th; the
Evening News Publishing Co. of
Dayton, 169 3/18th, and Spring-
field Newspapers Inc, 1,666-
12/18ths. The Miami interests did

not participate.

Officers of the Journal Co. were
listed as Inman Gray, president;
James R, Gray, vice-president and
editor; John A. Brice, vice-presi-
dent and general manager, and J.
L. Williford, secretary and treas-
urer. The 4,058 shares of common
stock were acquired as follows:
From James R. Gray, 629; Inman
Gray, 629; Cordelia Gray Brumby,
604; Frances Gray Yankey, 454;
John Morton Smith, 541; Mrs.
James R. Gray, 334; Mary Inman
Pearce Smylie, 302; Jennie Gray
Pearce, 302; John A. Brice, 229:
J. L. Williford, 31. Fractional
shares also were included.

The financial statement covering
WSB listed the transmitter, other
equipment and real estate as hav-
ing an investment value of $362,-
549.91, a replacement value of
$286,507.90 and a depreciated value
of $207,746.07. The Western Elec-
tric 50,000-watt transmitter, in-
stalled in February, 1933, had an
actual cost of $140,936.

The Gray family, it is reported,
has been interested in disposing of
the property since the death sev-
eral years ago of Maj. John S. Co-
hen, who had been publisher and
general manager of the newspaper
and the directing head of the sta-
tion. The newspaper, it is under-
stood, has been losing money—
practically since that time.

Since WAGA'’s participation did
not involve actual transfer of the
control of that station, FCC ap-
proval was not necessary under the
rules. However, ultimate disposi-
tion of the control must receive
Commission approval.

INSURED RECEPII1ON

McCLATCHY

STATIONS

COVER INNER
CALIFORNIA

PAUL H. RAYMER COMPANY
NEW YORK
CHICAGO SAN FRANCISCo

Federal Trial Ordered
For J. W. Williams on

Impersonation Charge

JOSEPH WILLIAM WILLIAMS,
47, charged with impersonating an
officer of the FCC in connection
with efforts to gain employment
from V. O. Stamps, of Dallas, ap-
plicant for a new local station
there, on Dec. 5 was bound over
to the winter term of Federal
court in that city on bond of $2,-
500 by S. Commissioner John
Davis. He failed to make bond and
will be tried some time in January.

Williams, known as J. Bill Wil-
liams in broadcasting circles, ad-
mitted serving a sentence in Hunts-
ville, Tex., prison in 1916 on a
charge of swindling. He also &d-
mitted deserting from the Army as
well as serving two years in Leav-
enworth and several months in a
prison camp in California in ecn-
nection with a check transaction.

Among witnesses at the hearing
in Dallas were T. J. Slowie, FCC
secretary, who said none of the
FCC commissioners knew Williams
and that the Commission had had.
complaints about his activities
from stations in Houston, Little
Rock, Hot Springs, Phoenix and
Dallas; T. Frank Smith, manager
of KXYZ, Houston, applicant for
a new local there, who said Wil-
liams had solicited and been re-
fused employment; Howard Shu-
man, holder of a CP for a new lo-
cal in Hot Springs, who verified
Mr. Stamps’ assertion that Wil-
liams had said he “lived with cne
of the commissioners” who had
“sent him down to help Stamps,”
and various others who testified of
Williams impersonations.

Assistant District Attorney
Clyde Hood amended the two com-
plaints to read: “knowingly and
feloniously falsely pretended to be
an agent, representative or em-
ploye of the United States of
America, to wit, an agent repre-
sentative and employe of the FCC
to defraud.”

New Sterling Series

STERLING PRODUCT S, New
York, which recently acquired the
Ironized Yeast account from J. G.
Dodson Proprietaries, Atlanta, is
reported to be starting a new pro-
gram titled Port of Missing Heirs
on Dec. 19 on 61 CBS stations,
Tuesdays, 8:30-8:556 p.m., the spot
recently vacated by the Lifebuoy
Tuesday Night Party, sponsored by
Lever Bros. Although Blackett-
Sample-Hummert, New York, has
been the exclusive agency for all
Sterling Products accounts, Ruth-
rauff & Ryan, New York, will ccn-
tinue to handle the Ironized Yeust
account,

New Artists Pacts R
CBS, through Columbia Artists und
Columbia Concerts Corp. and N3C,
through its Artists Service. on Dec. 11
signed contracts with the Screen Actors’
Guild and the American Guild of Musical
Artists whereby the networks have the
right to act as mgent for actors and artists
in the motion picture and concert fizld.
Clauses providing the artists proper rep-
resentation and fixed minimum commis.
sions are included in the contracts.

AMERICAN GUILD of Musical
Artists and the Screen Actors Gu.ld.
affiliate unions of the Associazed
Actors & Artistes of America. New
York, will transfer their New Yurk
offices_along with Theatre Authority,
f}’ew lYork, to 545 Fifth Ave. afrer
an,
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MEMBERS of the Chicago and New York staffs of Transamerican Brt;ad-

casting & Television Corp. met in Cincinnati Dec. 8-10 for a conference
with WLW officials and department heads. After business sessions Fri-
day and Saturday the entire group went on a hunting excursion into
Kentucky as guests of Robert E. Dunville, general sales manager of
WLW, and James D. Shouse, vice-president of Crosley Corp. in charge
of broadeasting. Here are (front row, | to r) Walter A. Callahan (stand-
ing), manager of the Transamerican Chicago office; Miss Buelah Straw-
way, merchandising director of WLW; Mr. Dunville, and William Old-
ham (standing), sales promotion manager of WLW; (back row) George
Biggar, program director of WLW; Eldon Park, of the WLW sales serv-
ice department; E. K. Bauer, WLW business manager; Murray Grab-
horn, of the Transamerican New York office; Richard W. Garner, sales
service manager of WLW; John Hartfield, of the Chicago office; C. P.
Jaeger, of the New York office, and Warren Jennings, of Chicago office.

Mu$ico Prize Contest

To Become Nationwide

MUSICAL prize contest called
Mugico now sponsored by National
Tea Co. on WGN, Chicago, and
the Kroger Grocery Co. on WMBD,
Peoria, will be expanded on a na-
tional basis soon after Jan. 1, ac-
cording to officials of H. W. Kastor
& Sons Adv. Co., Chicago. It is
understood perhaps 45 stations will
be used nationally with various
grocery chains sponsoring the pro-
gram in varying markets.

The half-hour Friday evening
show has aroused considerable in-
terest in Chicago. Fashioned after
Bingo, Mugico is based on the iden-
tification of musical numbers,
played by a studio orchestra and
checked on cards distributed by the
sponsors. During the 10 weeks the
show has been broadcast on WGN,
more than a million cards have
been called for each week by lis-
teners who get the cards free of
charge at their neighborhood Na-
tional Tea stores. It is said that
more than 60 letters are received
by WGN weekly as a result of
Mugico and in addition to cash
prizes 23,000 shopping bags full of
groceries have been distributed to
winners since the program began.

STUDIOS . . ..

EQUIPMENT . .
TRANSMISSION PLANT EF.
360 ft Vertical Radiator

1000 WATTS DAYTIME-500 WATTS NIGHT

e

Woods Tells Labor Body

Of Television Problems

MARK WOODS, vice-president of
NBC, met Dec. 12 with the joint
television committee of Actors
Equity Assn., Screen Actors Guild
and American Federation of Radio
Artists, which is attempting to
formulate standards of wages,
hours and conditions for actors
employed before the video cameras.
Mr. Wood gave the committee a
picture of the costs the broadcast-
er already has in maintaining reg-
ular television programs on the air
with no return on his expenditures
possible at the present, for the con-
sideration of the group in drafting
its demands. While varying reports
have emanated from the various
factions of the committee regard-
ing results achieved during the past
month’s meetings, it is -generally
agreed that progress has been made
and that a report will be ready
for presentation to the unions for
approval in the near future.

MOHAWK PETROLEUM Corp., Los
Angeles, on Dec. 8 auditioned n week-
ly half-hour CBS studio audience par-
ticipation quiz program, Mohawk Poio-
Wow, featuring Tom Hanlon as m.c.
If nccepted. it likely will be released to
CBS Pacific Network shortly after
Jan. 1. Russ Johnston, CBS Pacific
Coast program director, produced the
audition. Charles Morin, San Fran-
cisco manager of Radio Sales, partici-
pated.

Stock Lingo

LISTENERS of Jim Poole,
livestock reporter of WLS,
Chicago, have sent him so
many requests for explana-
tions of his chatter that he
has compiled a dictionary of
stockyard definitions. Among
the definitions recently pub-
lished in the Prairie Farmer
are: Crows, lambs that don’t
respond to food; Sunfish,
narrow, thin-chested cattle;
Mice, undersized lambs;
Gamblers, steers of uncertain
quality.

Illinois Meat Series

ILLINOIS MEAT Co., Chicago
(Ready Meat), soon after Jan. 1
will start an half-hour Wednesday
evening show titled Broadcast on
an undetermined number of MBS
stations. Format of the show is
similar to Mugico and it is owned
b¥1 the owners of Mugico, Clef Inc.,
Chicago. It is understood that cards
will be distributed through grocery
stores and that the game will center
around the selection and identifica-
tion of famous names in the news
and sporting pages. The sponsor is
introducing a new line of ready-
prepared meats produced under its
brand name of Broadcast. Neisser-
Meyerhoff, Chicago, handles the ac-
count.

AFRA NEGOTIATES

KYW, WGY PACTS

AMERICAN Federation of Radio
Artists and NBC have completed
contracts covering staff announc-
ers employed at the network’s pro-
grammed stations KYW, Philadel-
phia, and WGY, Schenectady. Pacts
are for three years, with provisions
for revision during that period.Both
contracts call for 40-hour, five-day
weeks, and both provide for imme-
diate 109 increases for announc-
ers. Negotiations were begun near-
ly a year ago, but were interrupted
and only resumed recently.

AFRA negotiations with WXYZ,
Detroit, are nearing completion, it
was reported Dee. 12, although no
contract had been signed. Major
James P. Holmes, union’s national
field representative, has been in De-
troit for some time, conferring
with George Trendle and Allen
Campbell, station president and
general manager.

Union’s committee on transcrip-
tions is nearing the end of its work
on a code covering artists employed
in making recorded programs, af-
ter running into unforeseen difficul-
ties that have prolonged the task
far past the time originally sched-

ACA and WBNX Sign;
WQXR Vote Is Ordered

AMERICAN Communications
Assn.,, CIO union, reports that an
agreement has been signed with
WBNX, New York, covering all
English announcers. Contract,
signed Dec. 5 retroactive to Dec. 1,
provides for a 40-hour, five-day
week, two weeks vacation and sick
leave with pay, salaries to start at
$37.50 per week, $7.50 more than
the previous minimum, and a gen-
eral increase of $2.50 weekly for
announcers.

Sidney Adler, ACA organizer, is
in Baltimore negotiating a new
contract with WEAO, covering all
regular employees, announcers,
news editors, etc., as well as tech-
nicians. Negotiations have also
been started with WCBM, Balti-
more, where six technicians have
recently joined ACA.

The battle of technicians at
WQXR, New York, where right to
represent the engineers is claimed
by both ACA and the AFL tech-
nical union, IBEW, should soon be
concluded. The National Labor Re-
lations Board, after a hearing Dec.
11, said an election will be held
within 30 days.

The only full time
station in Ohio’s
3rd largest market*

WEM]

(250 watts)
Youngstown

Ohio

*Printers’ Ink Market Exploration

uled for submission of the code to Bulletin. Sest. 29. 1939
AFRA members for approval, -
A B O UT 8 ALTI M ORTE)

(F A CT S

«“What makes

a market good--
PEOPLE or
MONEY?”

The answer is “BOTH.”
Baltimore is a BIG market

any way you look at it. Population about 1 MILLION (949,247).

1938 Retail Sales: $372,770,000.

Index of buying power (accord-
ing to “Sales Management”
survey, April 10, 1939) —117
(national index, 100).

Bank deposits total $669,976,836
—ONE THIRD of which are
in mutual savings banks.

Make your advertising investment in o
growing morket. Use Baltimore’s “first
choice’’ radio station.

WFBR

BALTIMORE

National Representatives

EDWARD PETRY & COMPANY

* ON THE NBC

NETWORK ¥x
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Oid Bill and Bert Find a Better 'Ole in «a
New Wur (apologies to Bairnsfather).

Sick of Judging

ALL BUT ill, Rex Davis,
chief announcer of WCKY,
Cincinnati, returned from
Brooksville, Ky., recently af-
ter judging a cake-baking
contest held under WCKY
auspices — during which Da-
vis personally tasted portions
of 53 chocolate cakes. Chron-
icling his adventure upon his
return, he was_informed

.bluntly by France Raine, Cin-

cinnati Times-Star radio edi-
tor and a culinary expert, the
best and proper manner of
judging cakes is not to taste
them, but to examine their
texture and general appear-
ance.

ATTENTION,

Page 84 ¢ December 15, 1939

Reargument Is Sought

In Decision on KSFO

REARGUMENT before the U. S.
Court of Appeals for the District
of Columbia of the court’s decision
in the case involving lease of
KSFO, San Francisco, by CBS,
was sought in a pleading filed Dec.
14 by the FCC, in which it ques-
tioned the court’s procedure in re-
cent decisions. While the court has
six members, only three have been
participating in FCC appeals, with
the result, the Commission alleges,
that confusion and conflict exist.

The FCC also is expected to ask
the court to hear oral argument in
connection with the appeal of
WAPI, Birmingham, from the FCC
decision denying a lease arrange-
ment, in which CBS also would
have participated. The lease issues
in t?e two cases are viewed as iden-
tical.

Televising ‘Gone With Wind’

NBC  will televise the New York
prenmier of the notion picture “Goue
With the Wind™ Dee. 19, picking up
calehrities as they cross the sidewalk
mnd also presenting interviews before
the camera in the lobby of the Capitol
Theatre. Pickups will be fed to the
mobile unit, parked across the street
from the theatre entrance and thence

shortwaved to the W2XBS trans-
mitter in_ the Empire State Bldg.
Television’s act in tying in  with

movie exploitation is seen as a pla-
eating move toward the movie com-
panies. whio have heen reluctant to
supply television with films for use
un the air.

AP Takes No Action

BROADCARTING of news, hoth sus.
taining and commercial, was the sub-
Ject of much informal discussion by the
members of the Associated Press exec-
ntive committee during the two-day
meeting in New York, Dee. 3-6, but no
official action was taken on any change
in the press service’s present set-up for
handling the broadeasting of its news.

QUAKEH OATS Co.. Chicago (cere-
als). has added an extra four weeks,
ag of Aug. 26, 1940, to its contract
with NBC for the Quaker Party to
parallel its recent renewal with Tom-
my Riggs and Betty Lou, star talent
of the program. through Sept. 23,
1940. Program is heard on 59 NBC-
Red stations, Mondays, $-8:30 p. m.
Ageney is Ruthrauff & Ryan. Chicago.

DODGE DEALERS of Chicago on
Dee. 17 starts a half-honr Sunday
noontime show called Meet the Band
on WBBM, Chicago. The program will
feature a name band each week. En-
graved gold batons will be presented
orchestras leaders selected to appear
on the program. Ruthrauff & Ryan.
Chicago. handles the account.

(0.

THE MARK
OF ACCURACY, SPEED
AND INDEPENDENCE IN
WORLD WIDE NEVS
COVERAGE

UNITED PRESS

Make Believe Ballroom
On WNEW, New Yeork.

Acquires New Account:

TOTAL of three hours and 45 min.
utes was added Dec. 8 to Muartir
Block’s Make Believe Ballroom pro-
gram on WNEW, New York, the
station announcing that all time on
the program was sold with the
start of two new accounts—Crosley
Distributing Corp., New York, on
Dec. 11, sponsoring three quarter-
hours weekly for Crosley radios.
and K. Arakelian, on Dec. 8 spon-
soring six quarter-hours weekly for
Mission Bell wines.

During the first week in Decem-
ber, the Broadway production
“Swingin’ The Dream” started
three quarter-hours weekly of the
Ballroomm program, through Bu-
chanan & Co., New York, to make
a special ticket offer to listerers.
The offer to match each ticket
reservation made by a man wizh a
ticket for a girl resulted in 1,120
advance reservations for the show
following one two-minute plug by
Martin Block on the program
Dec. b.

Following the recent signing by
Block of a new five-year contract
with the WNEW Artist’s Bureau,
the radio feature story of the vreek
in Time Magazine, Dec. 8 was built
around the history of the Make Be-
lieve Ballroom program and how
Martin Block started on the road
to his present success. On Dec. 12,
Pic Magazine ran a two-page
spread featuring Block’s semi-
annual orchestra popularity poll.

Hudson Products, New York
(Polident tooth cleanser), on De:.
8 started Arbitration Board, Fri-
9-10 p. m., for 52 weeks on WHN,
New York. Brown & Thomas, New
Yok, is agency. Restland Memorial
Park, East Hanover, N. J. (ceme-
tery), on Dec. 17 will start The
Bowery Misgion, Sunday 3-4 p. m.,
for 52 weeks on WHN. The ceme-
tery, a radio user for several years.
also is shifting its weekly quarter-
hour of organ music on WHN from
Sunday to Friday. Hudson Adv.
Co., New York, handles the account.

ADAM HAT STORES, New York, in
its series of fight broadcasts on NBC-
Blue. will sponsor the Scalzo-Chavez
non-title featherweight bout Dec. 22,
and on Jan. 5 Sam Taub and Bill
Stern will describe the Bettina-Ayos-
toli non-title light heavyweight fight.
Glickman Adv. Co.. New York, handles
the account.

Hays’
Hamless Hammond

Every afternoon, five days a
week, thousands of radio listeners
in the nation’s 9th market tune to
St. Louis KWK for 15 minutes of
sizzling, scintillating swing sup-
plied by Rich Hays, the boy wk.
keeps the “Ham” out of the Ham-
mond. Side remarks and oral foot-
notes delivered with abandon by
Allen C. Anthony* round out a
swift-pace quarter-hour.

It's called the “Swing Clinic”,
and we KNOW it's got the listen-
ers. Proof: Over 90 “‘Swing
Clini¢’ Classes” have been organ-
ized in St. Louis and other cities
in the KWK listening area.

The “Swing Clini¢” may furnish
the diagnosis for YOUR St. Louis
sales problem. Call the Paul Ray-
mer office.

*Yes, the one that “Dr. 1. Q.”
borrows from us on Mondays,
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MR. STOLL

Clarence G. Stoll Named
Head of Western Electric

CLARENCE G. STOLL, operations
vice-president of Western Electric
Co. since 1928, on Dec. 12 was
elected president, succeeding Edgar
S. Bloom. Mr. Bloom retires Dec. 31
upon reaching age 65, in accord-
ance with Bell System practice,
ending 43 years service, and will
become director of purchases of the
British Purchasing Commission.

Mr. Stoll was born in 1883 at Mt.
Joy, Pa., was graduated from Penn
State in 1903 and entered WE’s
ztudent training course at Chicago
where he received pay of $10.15 a
week. By 1908 he had become engi-
neer of methods and later head of
the manufacturing branch in New
York. In 1912 he was named shop
superintendent in the Antwerp fac-
tory and served until war forced its
closing. Returning to this country,
iie advanced through important
posts at Chicago and in 1923 was
named head of the Hawthorne
Works in that city. Three years
later he was moved to New York
and elected vice-president and di-
rector. Since 1928 he has directed
all WE operations.

Charles R. Walgreen

CHARLES R. WALGREEN, 64. head
of the chain drugstore compauy bear-
ing his name, died in Chicago Dec. 12,
Mr. Walgreen's chain of (.‘hicagn
stores are prominent users of radio
advertising. Born in Dixon. Hl.. Mr.
YValgreen begau his career in 1893 a=
an $18-a-week drug clerk in Chicago.

NEW stations subseribing to Interna-
tional News Service to start after the
first of the year include WFBR. Balti-

more ; KFBI. Abilene, Kan.; KEL1).
Kl Dorado, Ark, and WSAV, 8n-
vannah.

The Selling Voice
that UPS Your Sales!

WNOX

SCRiPPS-HOWARD RADIO, INC

KNOXVILLE
TENNESSEE

- 1010 KC -
5000 w. Day—1000 Night

The Branham Company

o)

Late Personal Notes

DAVID SARNOFYF, president of
RCA and chairman of the boavd of
NXBC, paid a five-minute call on Presi-
dent Roosevelt at the White House
Dee. 11. He said afterward that inter-
national broadeasts and television had
heen dixcussed.

1. M. HAYES, former manager of the
Chicago office of Radio Transecription
Co. of America, has joined the sales
staff of NBC Electrical Transcription
Service in New York, to contact sta-
tions on behalf of NBC Thesaurus and
NBC'« syndieated recorded programs.
W, C. Gartland. former saules manager
of Star Radio Programs. New York,
also has joined the sales staff of NBC:
Transcription Serviee.

G, R, STEWART. formerly account
excentive of Jolwmn H. Dunham Co.. re-
signed rvecently to lhecome advertising
manager of Brunswick-Balke-Collen-
der Co., Chieago. where he will have
charge of the advertising of the com-
pany’s three divisions.

WILLIAM R. IIEMRICIH. formerly
advertising manager of Armour Co..
Cthicago. and more recently an account
executive with Stack-Goble Adv. Agen-
cy. Chicago, has been named advertis-
ing manager of Visking Corp.. Chieagn
(zynthetic sausage casings).

EMERSON WALDMAN. formerly
with Steve Hannigan, New York pub-
licit\‘ agent. and previously in the
NBC special events department in
Washington, has heen appointed to
handle radio publicity for the Greater
New York Committee for the Celebra-
tion of the President's Birthday Ball.
assisting Ed Curtin, director of pub-
lic relations, Henvy Dohenty formerly
of NBC. handles newspaper |mhhc1t\

SYLVIA ]’RESQ formvl]\
of publicity of ¥ S,

director
New York, has

joined CBS as n s s(‘ant to Herbert
Swope, frade news editor in New
York.

WILEY SHOLAR, football  com-

mentator heard regularly the last six
seasons on WRIG, Greenshora, N. C
who is also a well-known gridiron
officinl, has beent named umpire for the
Rose Bowl Game in Pasadena.

MAJ. EDXNXEY RIDGE, director of
WBIG, Greensboro, N. C.. agnin has
been designated by the Kate Smith
All-Collegiate Football Committee to
present Bulova watches awarded by
her to the State’s All-Amerien p]uwr&

RAY REEVES, S])OI‘N announcer of
WRAL. Raleigh, N. C.. has resigued
to return to his home in New York
for an indefinite period due to illness.
FRED REINHARDT has vesigned
from the sales staff of WHBF, Rock
Island. 11, to rejoin the announcing
and continity staff of WGTL. Gales-
burg, 11

COLUMBUS
Al you need inCentral Ohio
5000warrs pay

1000 WATTS NIGHT
John Blair & Co., Represerishin
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HERMAN S. HERMANSON. new to
raclio, hias joined the sales staff of
KOIL, Omaha. Bill Baldwin. after
several months in San Franensco ra-
din. has returned to the KOIT, an-
nouncing staff.

STEELE MORRIS, of the CBS Hol-
iywood sales promotion department, is
the father of a givl Lorn Dee, 10 in
P’axadena, Cal.

GEORGE MBENARD. announcer of
WLS. Chicago, is the father of a baby
«irl born Dec. 9.

EDGAR. SNOW. new
Joined KOY, DPhoenix.
nouncer,

to radio. has
as junior an-

To Honor Shouse

A TESTIMONIAL dinner will be
tendered Dec. 19 in Cincinnati to
James D. Shouse, vice-president of
the Crosley Radio Corp. in charge
of broadecasting, with such figures
as Gov. John W. Bricker of Ohio
and Senator Robert A. Taft head-
ing the list of notables. Toast-
master will be Albert H. Morrill,
president of the Kroger Grocery &
Baking Co. Addresses will be de-
livered by Senator Taft, Mayor
James G. Stewart and Col. C. O.
Sherrill. city nanager of Cincin-
nati.

AMONG radio notables attending the
winter Gridiron dinner of Washington
correspondents Dec. 9 were Gardner
and John Cowles, the Cowles stations;
Niles Trammell, NIBC executive vice-
president ; Bdward Klauber. CBS exec-
utive vice-president : David Sarnoff,
RCA president and NBC_chairman;
Harry C. Butcher. CBS Washington
vice-president.

CHRISTMAS/

YOU'RE LATE~SANTA!
EVERY DAY HAS BEEN
CHRISTMAS AT KOIL,
SINCE WE STARTED CARRYING
OVER 4.0 HOURS PERWEEK
MORE NETWORK COMMERGALS
&AN LAST YEAR./

OMAHA'S BASIC
COLUMBIA STATION
DON SEARLE -~GEN'L MGR.
AATZ AGENCY-NATL REPR.

Effective December 16

D W WA N

Full Speed Ahead
with
1,000 Streamlined Watts (day)

on

1100 Kilocycles

WCAR

PONTIAC, MICHIGAN*

A N T

* Here, in the heart of the motor industry, all plants

are busy and the men are working extra shifts.
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Wrigley Auditions
WILLIAM WRIGLEY Jr. Co., Chi-
cago (Doublemint gum), soon atter
Jan. 1 will start a new half-hour
Sunday afternoon show to replace
the Gateway to Hollywood series,
according to officials of CBS-Chi-
cago. The Gateway program was
directed by Jesse Lasky and was
tied-in with RKU pictures. it is un-
derstood that Neisser-Meyerhotf,
Chicago, is the agency handling
auditions for the new winter show.

Joins MBS War Staff

PAUL SCHUBERT, naval and
gunnery expert, author and com-
mentator, has joined MBS’ staff of
war observers and is giving quar-
ter-hour broadcasts discussing the
naval problems of the warring na-
tions at frequent intervals. His first
broadcast on MBS was Dec. 6. Mr.
Schubert, a graduate of Annapolis,
resigned from the Navy to start his
writing career, and has done for-
eign correspondence for the Satur-
day Evening Post and BBC.

PROFESSIONAL
DIRECTORY

JANSKY & BAILEY

An Organization of
Qualified Radio Engineers
Dedicated to the
SERVICE OF BROADCASTING
National Press Bldg.,, Wash,, D. C.

McNARY and CHAMBERS
Radio Engineers

National Press Bldg.  Nat. 4048
Washington, D. C.

Thers is no substitute for experience
GLENN D. GILLETT
Consulting Radio Engineer

982 National Press Bldg.
Washington, D. C.

o
PAUL F. GODLEY

Consulting Radio Engineer
Phone: Montelair [N. J.} 2-7859

JOHN BARRON

Consulting Radio Engineer

Specialiting in Broadcast and
Allocation Engineering

Earle Building, Washington, D. C.
Telsphone NAtlonal 7757

PAGE & DAVIS
Consulting Radio Engineers
Munsey Bldg. District 8456

Washington, D. C.

HECTOR R. SKIFTER

Consulting Radio Engineer

FIELD INTENSITY SURVEYS
STATION LOCATION SURVEYS
CUSTOM BUILT EQUIPMENT

SAINT PAUL, MINNESOTA

A. EARL CULLUM, JR.
Consulting Radio Engineer
2935 North Henderson Avenue
Telephones 3-4039 and 5-2948
DALLAS, TEXAS

HERBERT LEE BLYE
RADIO CONSTRUCTION
ENGINEER
THIRTEEN YEARS EXPERIENCE
LIMA OHIO

Téey Wever Miss. ..

Station owners, managers,
sales managers and chief en-
gineers comb every issue of
BROADCASTING.

66 BROAD STREET

FREQUENCY MEASURING SERVICE

Many stations find this exact measuring service a great
value for routine observation of transmitter perform-
ance and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST
at any hour every day in the year
R. C. A. COMMUNICATIONS, Inec.

Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE

G
%o

NEW YORK, N. Y.
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IN APPRECIATI

ing school staged in conjunction
wich tne Nortnern Kentucky lnde-
pendent ¥ood Dealers’ Assn. tood
ohow, heid recently at Covington,
Ky., tne Association presented
marsha Wheeier, home economist
of wSAl, Cinemnnau, with a port-
able raalo. ‘I'ne cooking scnool,
broadcast by WSAl, was credited
with drawing large crowds to the
Yooud Snow. At presentation time
are shown (l to r) Ben Kees, As-
sociation director; Uewey Long,
WSAL general manager; Larry
Baumbacn, Associatlon secretary,
and liarsna W heeler.

TBS Plans Debut
(Continued jrom page 17)
programs for delayed

cord ail
broadcast.

reports that disagreement be-
tween the INew YOrk and Chicage
omnces of Blackett-Sample-Hum-
wmert over the piacement oI pusiness
witn ‘I'p> nad led to a breach that
mignt cuiminate n a disruption 1n
vne agency and tne formation oi
two new agencles, one 1n Chicago
neaded by nill biackett and Gien
dampie, ana anodner 1In New York
neaued by k. r. Hdummert and
vuane oones, Vice-president and
general manager ox cne INew York
oaice, were pooh-poohed by execu-
tives 01 the agency, who cnaracter-
1zed them as “)ust some more wild
rumors’’.

rurcnase of the 20 hours weekly
on ‘'S was said to pe ‘good busi-
ness 10T our cilents because 1t gives
tnem a neuwwork at a price,” iuven
1 ine coverage altorued by ‘L'bd>
proves to be oily suppiementary to
that of NBC and Co3 1t still will
be worth while, tne agency saiq,
pointing to 1ts continued use o1
WMCA, New York, to rebroadecast
in tne evenings two hours ol script
shows heard in tne daytvime on NBC
and UBS outlets 1n tnat city as evi-
dence supplementary coverage pays.

whie unls aennitely euminates
Mutual’s chances or getung tnis
business trom the agency’s New
York ortice, MBS 18 scll negotiat-
ing with the nrm’s Chicago execu-
tives Ior buslness placed there.
However, Blackett - Sample - Hum-
mert has no imniedlate lntention of
caliceling 1ts programs on NBC or
UBS, it was stated, but wil con-
tinue them, at least 1or the present,
along with its use of TBS facuities.

CBS ou Dee. 16 bas arranged the first
OI e special programs w ve sched-
lied DY uetworss and stations through-
oul the cuountry to further the drive
for funds to hght infantue paralysis,
whi ch closes with the President’s
Birthday Ball on Jan. 30. Speakers
of the Committee for the Celevration
of the President’s Birthday will be
Keith Morgan, committee national
chairman; Kate Smith, CBS song-
stress, who will serve as program
hostess; Bill Corum, sports column-
ist; Bob Trout, CBS commentator.

WHAT is said to be a unique contra-
for a radio artist is the one recent
signed by Whitey Ford, m.c. and ¢
median of Plantation Party, for 1
appearances Or three years or coO’
secutive broadcasts without any ce*
cellation clauses. The_ sgeries is spo
gsored by Brown & Williamson T
bacco Co. for its Bugler tobacco.

J. LESLIE DOSS, manag:r -
WJIRD, Tuscaloosa, Ala., owned 1}
J. R. Doss Jr., has applied o tl
FCC for a new 2350-watt station ¢
1500 ke. in Bessemer, Ala.

CLASSIFIED
ADVERTISEMENTS

Help Wanted and Situaticns
Wanted, 7¢ per word. All other
classifications, 12¢ per word. Mini-
mum charge $1.00. Payable in
advance.

Forms close 25th and 10th of.
month Preceding issues.

nelp wanted

LMpiuyece—Ler Us telp You Bet a bositic
LIFOUEN 0ur svulaollis Kadlo smpPioyme)
Bureau. Faramount Uiscrioutors, £ox oo
peuver, Lo,
suillons  operatn
HUUET sHine ssBuagemeul hes two po:
tions avauavle 1or experienced tims sale
men. Good opeming 1or right men wr
oPPortunity ior auavaucemeut. Write
1ul agetail Box A6c3, BRUAUCASTING.

SHitslNCu—uiVUy L1

Situations Wanted

Lomiluercisl maulger wah laeas that se
Locul, netwurs station experienca Br
Pioyed. Bux AGz¥, BROADUASTING.

Aluvlacer wailu  pusdllion  witn static
write conunudy, uews, Programmic
reterences. BoX A63Z, BROADCASTING.

Afnouncer wallts pusil.On  witn statio
YWIives CONLiuiutUslY. r£ive years exp=rieuc
Guod reiereuces. BoxX AGZi, BROAUCAS
ING.

cer—waXper.enced o1 a1l Phas
casting ana construction, gesir
OPPOrLUNly Wit new or progressive st
tron. purried. Box A62Y, HBKOADCASTIN

Newscaster-aanouncer- writer — 29, fir*
working way tarough Scnool or Journ.
ism January. Weu traveiled. Spec:
training speech, radio journalism. Pre
tice University station. Box Aé626, Broa
CASTING.

Prgduction Man, ten years' experience, pr

prog i wri

ing. EmpPloyed, but wants to mal

change. married. Will accept small sa
ary. Box A63U, BROADCASIING.

For Sale—Equipment

ri1ed antensily meer—inCA 75 B, late
model. lixcellent condition, ssertlice f¢
cash. Box A6z2, BROADCASTING.

Wanted to Buy

Wanied, uscd 0 nw KUA, Western Ele
tric, or Collins transmutter. KFurnish di
tals and Price first letier. Box A62(
BROADCASTING,

Western Lieciric Lirecy Current Generato
‘Type M-3, rorm 20, compound wounc
86 amperes, 24 voits, speed 1200 r.p.m
2,04 kuowatts. Used with most olde:
kilowatt Western plectric transtnitters
State condition and price. Station WI§
Columbia, 8. C.

Wanted to Lease

Would like to lease a condemned 5,000 Wt
transmitter ror research work. Bo:
A631, BROADCASTING.

For Rent—Equipment

G. R. standard signal generator, radic
detector, G. radio frequency bridg:
for making antenna impedance measure
ments ; oscillographs, distortion measur-
ing equipment, RCA 75B field intensity
meter for rent at reasonable rates, Al
lied Research Laboratories, 260 E. 161si
St., New York City.

BROADCASTING ¢ Broadcast Advertisine
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ERMAN FLOREZ. chief engincer
Paramount Broadeasting Corp..
erating WVFW, Brooklyn, returned
ae. 11 from Bogota. Colombin, via
in Ameriean Airways. after having
stalled a point-to-point vadio-
legraph system for the Colombian
inistry of Communications.

(88 THOMPSON. engineer of
BRBM. Chicagn. has returned to the
ndios following his recovery from a
actured leg.

ICHARD T. SAMPSON. chief en-
neer of KFXM. San Rernardino.
.. has applied to the FCC for a
‘v ation in Riverside, Cal. to
erate with 230 watts on 1420 ke.

RUMAN W, CRAINE. formerly
ith YWNRBC. New Britain, Conn.,
® joined the control staff of WBZ.
sgton. sneceeding Dick  Hammond,
no has hecome chief engineer of the
w WESX, Salem. Mass,

IT, DOUD, assistant sound engineer
KHY. Los Angeles, is in n hospital
covering from serious injuries re-
ived in a recent auto accident.

H. SPRCK has inined the technical
aff of WIAA, Dallas, and has heen
qienad tn anerntinn of YWEXTD. the
‘FPAA ultrahigh frequency station,
il WHEXR. facsimile transmitter.
RANK T,TROTIRT of the ensineer-
 stnff of KRO-WRNT. Des Moines,
cently married Elizaheth Aecri.

AY RRULAND has joined Mission
ol Radio Co.. T.os Angeles. as as-
stnnt chief engineer.

N RORTNRON. formerly of KSI.
dt Take Citv. hae joined the engi-
ering staff of KUTA there.

MFERY MTLRTIRN, formerly of
HUR. Watsonville, Cal.. hac jnined
e engineering staff of RVCV. Red-
ng, Cal.

NSSELY, SHETTLER has heen an-
inted chief encineer of WTLOK.
ma. O., succeeding S. L. Gladfelter.

RTHUR D. GALBRAITH. KHI.
8 Angeles. technician. is the father
a girl. horn late in November.

IR FETTRKRMAN., eneineer of
IBRG, Glenside. Pa.. is the father of
baby girl born Dee. 7.

IBEW Local f‘;):med

ORMATION of Lneal Union No.
{3 of the Tnternational Brother-
od of Electrical Workers in
‘ontgomerv, Ala.. was announced
ec. 4 by John A. Thomngon, chief
igineer of WCNV, Monteamerv,
o+ stated technicians of WCOV
id WSFA had vresented an
rreement for necotiatinn to sta-
on managers. with confarences ex-
scted to get under way shortly.

MERTCAN Radio Relay Leacue.
Test Hartford. Conn.. has nnblished
e 1940 edition of The Radio Amn-
ur's Handbook T$1 paper. $2.50
wkram bonndl. The new 578-nngme
wmdbonk, ecamnletely revized, inchides
topical index and 120-nage eatalog
«ction of amatenr radia equinment.
ong with nnmerous illustrations.
inrts and tahles.

OCIETY of Motion Pictnre Enei-
sers has annonnced its 46th semi-
annal conventinn will he held Anril
2-25. at the Chalfonte-Haddon Hall
{otel. Atlantic City.

'HE FCC on Dec. 9 issued a new log
t radio stations in emergency serv-
e, including municinal police. State
olice. interzone police, marine fire,
secial emergency and forestry sta-
ons.

Bombarded

EDWARD RECTOR, chief
engineer, and Eugene Steph-
ens, of the transmitter staff
of WKZ0, Kalamazoo, Mich.,
are getting used to narrow
squeaks. During a Thanks-
iving Day transmitter trick
gr the pair a bullet shattered
a window in the transmitter
house, spattering glass all
over desks and chairs. Sher-
iff’'s officers upon investiga-
tion found two adolescents
practicing marksmanship
with a rifle some distance
away, shooting at a target
directly in line with the trans-
mitter, Last year Stephens
had climbed two-thirds of the
way up the 325-foot antenna
when lightning struck the
tower. He calmly fastened
himself to the tower with his
belt, while Rector climbed to
his rescue. “Our experience in
the Thanksgiving Day bom-
bardment was not nearly as
close an escape,” commented
Rector. “That bullet missed
my head by all of six inches!”

NAME JETT, GROSS

TO CHILE SESSION

CHIEF ENGINEER E. K. Jett
and Gerald C. Gross, chief of the
International Section, were named
Dec. 5 by the FCC to represent it
on the U. S. Delegation to attend
the Inter-American Radio Confer-
ence in San Diego, Chile, which be-
gins Jan. 17. State, Army, Navy
and Civil Aeronautics Authority
will each have one representative
on the Delegation, preliminary con-
ferences for which were bezun Dec.
1 by the State Department, Deal-
ing with allocation and use of
shortwave frequencies for all
modes of service, standard broad-
casting per se will not come into
the deliberations.

At the preliminary conferences
under State Department auspices,
Chief Engineer Jett delivered a
preliminary report on high-fre-
quency broadcasting and allocation
of the radio spectrum. At subse-
quent meetinegs prior to devarture
of the delezation, the prevaratory
Committee will adopt final instruc-
tion reports for the Conference.

Amone the engineers attending
the preliminarv conferences. aside
from representatives of the various
Government arencies, were E. K.
Cohan, CRSQ techniecal director; Dr.
C. B. Jolliffe, RCA engineering
head, and his assistant C. E.
Pfautz: Harold B. Rothrock. rev-
resentine the Clear Channel Group,
Llovd Esnenschied, Bell Telenhone
Laboratories: Francis M. Rvan,
AT&T, K. B. Warner, American
Radio Relay League, and Paul
Goldsborn and F. L. Moselev, Aero-
nautical Radio Inc. Francis C. De-
Wolf, assistant chief of the Di-
vision of Internstional Communi-
cations of the State Devartment,
is vresiding at the preliminary
conferences.

Harvey B. Otterman. of the De-
partment, is chairman of the sub-
committee handling non-technical
and cultural auestions to be con-
sidered at the Inter-American Con-
ference while Major Gen. J. O.
Mauborene, chief of the Army
Sismal Corns, heads the technical
subcommittee.

'tROADCASTING ¢ Broadcast Advertising

PROGRESS

® In a very short span of years, radio has pro-
gressed from the simple carbon mike to the
sensitive cardioid mike . . . from the single
experimental stations to broad networks and
sponsored programs.

Today special telephone circuits link the
country in extensive networks for program trans-
mission. Special telcphone facilities are con-
stantly at the call of radio. AndinBell Telephone
laboratories, day-in and day-out, trained men
are seeking and finding improved methods and
equipment to benefit the radio industry.
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Decisions . . .

NOVEMBER 30

WSOC, Charlotte, N. C.—Temporary re-
newal pending receipt of applic.

DECEMBER 1

KSD, St. Louis—Granted motion accept
amendment to applic. to 5 kw N directional.
Watertown Bestg. Corp., Watertown, N. Y.
—Granted amendment applic. to 1210 ke.

DECEMBER 4

MISCELLANEOUS—WWRL, New York,
extended effective date of order of 12-5-38
in Brooklyn cases for 30 days from 12-1-39;
KSAL, Salina, Kan., granted mod. CP
change antenna, new equip.; WGRC, New
Albany, Ind.. granted mod. license move
studios ; AZL, Hazelton. Pa.. gran
mod. CP new equip.

DECEMBER 3

KFSG Los Angeles—Granted mod. li-
vense 1 kw.

KGKY Scottsbluﬂ Neb.—Granted vol-
untnry asslgnment leense to partnershlp

L. L. and Ruth K. Hillard, and R.
Suewnrt d/b Hilliard Co.

SMB, New Or]eans-—Granted mod. CP

change antenna, increase N to 6 kw.

WTOL, Toledo—Granted CP increase to
250 w unl.

KWOC, Poplar Bluff, Mo.—Granted CP
increase to 260 w unl.

WJIPR, Greenville, Miss.—Granted mod.
license N to 260 w.

DECEMBER 6

KMBC. Kansas City; WRC, Washing-
ton; KFWB, Los Angeles: WCAE, Pitts-
burgh; WDAE, Tampe, Fla.; KWSC, Pull-
man. ‘Wash.; WFBC, Greenville, S. C.—
Granted increases to w N,

Utah; WDWS, Cham-

. ; Bozeman, Mont, :
Yonngstown_Granted increases N

KDNT Denton. Tex.; KVAK. Atchison,
Kan.—Granted 100 w unl.

WMSL, Decatur, Ala.—Granted 250 w
unl.

Worcester Co. Broadcasting Corp., Wor-
cester, Mass.—Denied reconsideration ac-
tion 11-21-30 denying intervention in re
applic. C. T. Sherer Co., Worcester.

DECEMBER 8

MISCELLANEQUS—Ralph M. Lambeth,
Greensboro, N. C., granted amendment
CP to 1380 ke 500 w D; WFLA, Tampa,

granted intervention nWROL _applic.;
KTEM, Temple, Tex., granted interven-
tion applic. Chilton_Radio Corp., Dallas,

and V. O. Stamps, Dallas; V. O. Stamps,
Dallas, granted order take depositions;
Olney Bestg. Co.. Olney. Ill.. granted
motion withdraw and dismiss without
prejudice applic. new station; Valley
Bestg. Co.. West Point. Ga., granted con-
tinuance hearing: WSAL, Salisbury. Md.,
hearing set 12-18-36: WHDH, Boston,
heanng shifted to 1-16-40: KFI and Clear

1 Group— d without preju-
dlce petition to intervene in WHDH ap-
plic.

(By Administrative Board)

WPAD, Paducah, Ky., granted CP new
trans.; WBZ, Boston, granted mod. CP;
KXOX. Sweetwater, Tex., granted license
new station 1210 ke 260 w D; KFDA,
Amarillo, Tex., gran CP _increase to
250 w; WKST, New Castle, Pa., granted
mod. license to WKST Inc.; KORN, Fre-
mor;t. Neb.. granted mod. CP re radiator,
equip.

DECEMBER 11
(By Administrative Board)

MISCELLANEOUS — KWFC, Hot
Springs, Ark., granted mod. CP trans.,
studio sites, new equip., radiator on con-
dition grant is construed as finding in ap-
peal proceedings or any issues involved;
WSYB, Rutland, Vt. granted license in-
crease to 250 w unl.; WLTH, Brooklyn.
granted license antenna on condition grant
is not construed as finding in Brooklyn
cases; WENY, Elmira, N. Y., granted li-
cense new station 1200 ke 250 w unl,
WENY, Elmira, N, Y., grated license new
station 1200 k¢ 250 w unl.

DECEMBER 12

KGMB, Honolulu—Granted mod. CP to
gngv‘:mn Bestg. System, and increase N

WMFJ, Daytona Beach. Fla—Granted
CP new equip.. increase to 250 w

KHBG, Okmulgee, Okla—Grnnted CP
change equip., increase to 250 w unl.
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KVCV, Redding. Cal.—Granted CP in-
crease to 250 w.
(By Administrative Board)

MISCELLANEOUS — WMPS, Memphis.
granted CP change trans.; KALE, Port-
land, Ore., granted mod. CP change an-
tenna, trans.; WKAR, E. Lansing. Mich.,
granted mod. CP new trans.; WTSP, St
Petersburg, Fla., granted license 1370 ke
100-260 w unl; KNOW, Austin, Tex,
granted license 1600 ke 260 w unl. ; KAD)
Ada, Okla., granted mod. license to move
studio.

DECEMBER 13

WSB, WEGG, Atlanta—Granted auth.
transfer control of Atlanta Journal Co.
to James M. Cox, Springfield Newspapers
Inc., Evening News Pub. Co. for $1,826,125.
(Mr. Cox agrees to buy all preferred non-
voting stock. 1,175.6 shares of $100 par,
for $117,560.)

KOIN. Portland, Ore—Granted CP di-
rectional. increase N to 6 kw

KTUC. Tucson, Ariz.—Granted mod. li-
censs N to 250 w
DIESI¥ kSalem Ore —Granted mod. license

0

WDAF. Kansas City—Granted mod. li-
cense N to 6 kw.

SET FOR HEARING—WPIC.

CP _increase 1 kw.

MISCELLANEOUS—Porturlcnn Ameri-
can Bestg. Co., Ponce, P. R. granted CP
new station: KIRO, Seattle, dismissed
petition for rehearing re KMPC apnplic.
increase power.

Sharon.

Proposed Decisions . . .

DECEMBER 13
NEW, H. C. Reese, Phoenix, Ariz.—
Proposed findings of Fact and Coneclusions
of 12-1-39 set aside and instead proposes
wrant of CP 1200 ke 100-250 w unl.

Applications . . .

NOVEMBER 30
WEMJ. Marquette. Mich.—Mod.
t

0 _unl.
KTHS. Hot Springs.
exp. auth. Simul—WBAL e
KADA, Ada, Okla—CP i mcreue to 250 w.
KOCA Kilgore, Tex.—CP move trans..
change antenna.
WDOD., Chattauoogi:—CP directional N.
increase to N & D, move trans.
g & CBD Chlcngo-—Mod license to 830 ke
NEW Albert Joseph Meyer.
Wyo.—CP 1600 ke 250 w unl.
KLAH. Carlsbad, N. M.—Mod. license to
250 w N & D.

DECEMBFR 1
vgcgv% Brooklyn—Mod. license to 250
KADA, Ada, Okla.—Mod. license to move
=tudio.

EW, Hazlewood Inc., Orlando. Fla.—
CP 1390 ke 500 w 1 kw D, amended to
1200 ke 250

KTHS. Hnt Springs. Ark.—CP

licenxe

Ark —Extension

Powell.

w

new

trans.,, directional N, change to 1060 ke
50 kw unl.
NEwW, Kingsport Bestg. Co.. Kingsport.

Tenn.—CP 1370 ke 250 w unl.
NEW. J. Leslie Doss, Bes;emer, Ala.—
CP 1500 ke 250 w unl

‘WNC. Asheville, N. C.—CP new tra‘r:s..
w.

directionnl antenna N, increase 1 to 5
KPLT, Paris, Tex.—Auth. transfer con-
trol to Mary Jo Mayse.
WwT St. Petersburg.
cense to 250 w D.

Fla.—Moad. li-

DECEMBER 4

WBAL. Bnltimore—Extension exp. auth.
Simul.~~KTHS, WIZ,
EW, Fort Induutry Co., Toledo—CP
810 ke 1 kw D.
WGPC, Albany, Ga.—CP increase to 250 w.
NEW, J. Winfield Crew Jr.. Roanoke
Rnpids. N. C.—CP 1200 kc 260 w unl
KNOW, Fort Worth—Llcense increase
power, move tra
WCLS, Joilet Twp, Ill.—License move
trans., cimnze antenna,

DECEMBER 5

NEW, Centra]l N. Y. Bestg. Corp., Syra-
cuse—CP 43200 ke 1 kw unl

NEW, Watertown Bes Corp., Water-
town, N. Y.—CP 1420 kc '100-250 w unl.,
amended to 1210 ke 250 w., change equip.

KSD, St. Loujs—CP change antenna,
change 550 to 630 kc unl., move trans..
contingent KFRU and WGBF amended re
antenna, increases N

KOIL, Omaha—Auth. transfer control to
Star Prmtmg Co.. 1 share common stock.

NEW. Richa: Sampson, Riverside,
Cal—CP 1420 ke 260 w unl.
DECEMBER 6

KFOR, Lincoln, Neb.—Auth. transfer

control to Star Printing Co.
FAB. Lincoln—Auth. transfer contrnl
to Star Printing Co.

DECEMBER 8
(lzutlet Co., Providence—CP high-frea.
w.
WDEL. Wilmington, Del.—Mod. license

to 500 w 1 kw D.
N. Carolina Bestg. Co., Greensboro—CP
high-freq. 250 w.

Star-Times Pub. Co.. St. Louls—CP
high-freq. 250 w.

KFAC, Los Angeles—=Mod. license to
Cllss III-A.

HOM, Jersey Clty—CP 250 w 1 kw
D, amended to 500 w 1 kw D.
w. Kingston, N Y.—CP increase

unl.
Hartford—Extension exp. auth.

Slmul-KRLD
BG, Richmond, Va.—Mod. CP in-
crease power etc., asking new trams.
WWL, New Orleans—Extension
nu]t(h. unl.

exp.
time.
Shreveport, La.—Extension exp.
auth. 1100 ke 60 kw_directional N unl

KRLD, Dallas — Extension exp. auth.
Simul.-WTIC.

Dublin Radio Bestg. Co.. Dublin, Ga.—
CP 1310 ke 250 w unl.
DECEMBER 11

WFBL, Syracuse — CP directional N,
increase N to 5 kw.

NEW, Oscar Kronenberg. Steubenville—
CP 1310 ke 250 w unl,

WPEN, Philadelphia—CP new trans..
increase 1 to 5 kw, directional N.

KFJZ, Fort Worth—CP new trans., in-
crease to 5 _kw. amended to directional.

WJIHL, Johnson City, Tenn.—CP direc-
tional N, increase to 1 kw, change 1208
to 880 ke.

KROD., E! Paso—Mod. CP change site.

amended re antenna, new trans., increase
to 250 w.
WSB-WEGG, Atlanta — Auth. transfer

control to James M. Cox, Springfield News-
papers Inc., Evening Publishing Co.
WAPI, Birminzhnm «— Extension
uuth. unl., directional N.
U, Mandsn N. D—CP new trans.,
chanze antenna, increase to 500 w 1 kw D.
WGES, Chicago—CP new trans.. an-
tenna. increase to 500 w 1 kw D unl.. move

trans.
DECEMBER 12
Van Curler Bestg. Corp.. Sche-

expl.

NEW,

NEW two-part neon sign atop the WFAA-
WBAP transmitter, midway between Dallas
and Fort Worth, signifies that the 50 kw.
transmitter now is owned jointly by the two
stations, which share the 800 ke. channel. Until
recently WFAA, which owned the transmitter,
leased it part-time to WBAP, the sister station
in Fort Worth, and the latter had no sign. The
left half points toward Fort Worth, and the
WFAA half toward Dallas.

FCC Cleveland Office

ESTABLISHMENT of a perma-
nent field office at Cleveland, effec-
tive Jan. 1, was ordered Dec. 12
by the FCC. 1t will use quarters
heretofore employed for the Com-
mission’s Great Lakes and Inlund
Waterways survey, completed un-
der the direction of Commissioner
Thad H. Brown. The office will be
subordinate to the main district
headquarters at Detroit and will be
staffed by an inspector and an as-
sistant from Detroit. It was stated
the office was made necessary be-
cause of increased activity in the
Cleveland area, relating not only
to regular inspections of broadecast,
police, aeronautical and other sta-
tions but because of trips necessi-
tated to the city to examine more
than 700 applicants for operators’
licenses during the last year.

FCC Alters Findings

THE UNUSUAL practice of re-
vising proposed findings of fact in a
case involving authorization of a
new station, was resorted to Dlec.
13 by the FCC when it issued rew
findings in proposing to grant M. C.
Reese a construction permit for
1200 ke. with 100 watts night and
250 watts until local sunset in
Phoenix, Ariz. The revised conclu-
sion omitted reference to reliance
upon evidence of intervening sta-
tions, presumably because the ob-
servation made in the original re-
port conflicted with recently in-
augurated FCC policy. Certain
other references, which apparently
went beyond the scope of the record
in the case, also were deleted. '

Philco Seeks Change

A REQUEST that the FCC revise
the proposed television allocations
suggested by its Television Com-
mittee, so that the channel desig-
nated as No. 2 be assigned to Phila-
delphia rather than New York, was
made Dec. 9 by Philco. Philco said
that the proposed allocation to New
York would constitute a denial of
its own pending application for
renewal of the license of W3XE,
and would be tantamount to a de-
cision in advance of hearing favor-
ing the pending application of CBS
for use of the same channel in New
York. The exceptions were filed by
Louis G. Caldwell and Reed T.
Rollo, counsel.

nectady—CP 1210 ke. 2560 w_ unl
ELI. New Haven—Mod. license to 250
1 kw D, amended to 500 w 1 kw D. .
NEW. Ralph Greensbciro.
N. C.—CP 1370 kc 250 w unl.. amendeé to
1380 ke 500 w D.
KVFD, Fort Dodge, Ia.—Mod. CP to 2560

w _unl.

WSMB, New Orleans—License replace
antenna.
KAWM Gglup, N. M.—Mod. license to

260 w

KMPC Beverly Hills, Cal.—Mod. CP
change hours, increase power, asking auth.
use former KECA antenna and trans.

KWEW. Hobbs, N. M.—Mod. license to
100 w unl.

WHDL, Olean, N,
to unl., 250 w.

Voo, Tulsa—Extensmn exp.
llmlted. directional N, to 2-1-41.

FDM, Beaumont, Tex.——Mod. license to
C]nss III-A,

WMBI, Chicago—Mod. license Itd.. Sh.-
VX(;ED to Itd, only, contingent WCBD
shi;

NEW. KAW Valley Bestg. Co., Topeks—
CP 1500 ke 250 w unl.

Y.—Mod. license D

auth. an-
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Network A ceounls

all time EST unless otherwise indicated.

New Business
SARNATION Co., Milwaukee (milk),
m _Jan. 3 starts Arthur Godfrey on 9
VIBS stations, Mon.,, Wed., Fri.,
):15 a. YL Agency: Erwin, Wasey &

Jo., N.

JAMPANA SALES Co.. Batavia, Il
(hand eream, Dreskin, Coolies,
).D.D.), on Jan, 7 starts Grand

‘Totel on 30 CBS stations, Sun., 1:35-
! p. m. Agency: Aubrey. Moore &
Wallace, Chicago.

ALBERS BROS. MILLING Co.
deattle (Friskies Dog Food), on Jan,
4 starts for 206 weeks Adventures of
Ir, Dare on 9 CBS Pacific Coast sta-
ions, Sun, 2:30-2:45 p. m. (PST).
agency: Erwin, Wasey & Co., Los
\ngeles.

308 ANGELES SOAP Co., Los
Angeles (White King Soap), on Jan.
L starts for 52 weeks Dealer in
Oreams on 7 CBS Pacfic Coast sta-
dons, Mon. thru Fri., 5:15-5:30 p. m.
(PST). Agency: Raymond R. Mor-
san Co., Hollywood.

40S ANGELES SOAP Co, Los
Angeles (8ierrn Pine Toilet Soap),
m Jan. 7 starts for 52 weeks 7'he
Spelling Bee-Liner on T CBS Pacific
Joast stations, Sun., 2-2:30 P m.
(PST). Agency: Raymond R. Morgau
So., Hollywood.

[HOMAS J. LIPTON Ltd., Toronto
(tea), on Dec, 31, starts Lipton's Tea
Husicale on 31 Canadian Broadcast-
ng Corp. network stations, Sunday
3:30-6 p. m. Agency: Vickers & Ben-
:on, Toronto.

Renewal Accounts

JARNATION Co., Milvnukee (milk),
m Jan. 1 renews for 52 weeks Con-
‘ented Hour on 64 NBC-Red stations,
Mon.,, 10-10:30 p. m. Agency: Erwin,
Wasey & Co.,, N. Y,

RALSTON PURINA Co., St. Louis
(Ralston cereal), has extended Tom
Wiz, Mon. thru Fri. 4:45-3 p. m.
(UST), on 51 NBC-Blue stations,
chrough April 27, 1940, Agency:
Sardner Adv. Co., St. Louis.

WANDER Co., Chicago (Ovaltine).
m Jan, 1 venews for 52 weeks Little
Irphan Annie, Mon. thrn Tri., 4:45-
3 p. m. (CST), on 16 NBC-Red sta-
‘ions; and Carters of FElm Street,
Mon. thru Fri., 11-11:15 a. m. (CST).
m 7 NBC-Red stations, Agenecey:
Blackett-Sample-Hummert, Chicago.

LOOSE-WILES BISCUIT Co., Long
Island City. N. Y., on Jan. 2 renews
Womanw's Magazine of the Air on 6
NBC Pacific Red stations, Tues. and
Thurs.. 6:30-6:45 p. m. (EST).
Ageney: Newell-Emmett Co., N. Y.

“THE CRYSTAL SPECIALISTS SINCE
1925

NEW LOWER PRICES!
LOW TEMPERATURE
{CO-EFFICIENT CRYSTALS

$30...

Supplied in Isolantite Air-Gap Hold-
ers in the 550-15660 Kc. band. Fre-
quency Drift guaranteed to be "“less
than three cycles” per million cycles
per degree centigrade change in
temperature. Accuracy ‘better”
than .019. Order direct from—

R oS CE*

124 JACKSON AVENUE
University Park
HYATTSVILLE, MARYLAND

Approved by FCC

Favor Vertical Cut

RESULTS OF a survey indepen-
dently conducted by Reuben S. Don-
nelley Co., indicating that station
managers show a “9-1” preference
for vertical cut transcriptions, were
announced Dec. 12 by World Broad-
casting System. The survey also
showed, according to the WBS an-
nouncement, that station engineers
expressed a 12-1 preference for ver-
tical over lateral, with the inquiry
sent to leading independent stations
affiliated with the major networks.
The announcement said that of 132
managers having vertical and later-
al equipment, 119 voted for verti-
cal cut wide-range recordings for
faithful reproduction of music. It
was added a 7-2 preference was
shown for WBS reproduction of
speech, a 12-1 preference for WBS
pressings and a 4-1 preference on
shipping and delivery service.

STANDARD BRANDS. New _York
(Fleischman's Foil Yeast). on Jan. 1
for 52 weeks renews I Love a Mystery
on 32 NBC-Red stations, Mon. thru
Fri.. 7:15-7:30 p. m. (rebroadcast.
11:15-11:30 p. m.), Ageney: J. Walter
Thompson Co., N. Y.

C. F. MUELLER Co.. Jersey City,
N. J. (macaroni). on Jan. 1 renews
Thunder Over Paradise _on 5 NBC-
Blue stations, Mon. thru Fri., 10-10:15
a. m, Agency: Kenyon & Eckhardt,
AMBRICAN TOBACCO Co., New
York (Half and Half tobaceo). on
Jan. 7 renews Ben Bernie on 53 CBS
stations, Sun.. 5:30-G n. m. Ageney:
Young & Rubicam. N. Y.

COLUMBIA RECORDING Corp..
Bridgeport, Conn,, has renewed Young
Man With a ITorn on 31 CBS stations,
Pri,, 10:30-11 p. m. Placed direct.

GULF OII, Corp., Pittsburgh. on Nov.
30 renewed Screen Guild Theatre on
G4 CBS stations. Sun.. 7:30-8 p. m.
Agencey: Young & Rubicam. N, Y.

TEXAS Co.. New York (Texaen
products), on Dec. 6 for 13 weeks re-
newed T'ecaco Star Theatre on 91 CBS
stations, Wed., 9-10 p. m. Ageney:
Buchanan & Co., N. Y

T0OSPEL BROADCASTING  Assn..
Los Angeles. on Dec. 31 renews for
52 weeks The Old Fashioned Revival
on 68 MBS stations, Sun,, 9-10 p. m.
Ageney : R. H. Alber Co.. Los Angeles.

J. B. WILLIAMS Co., Glastonbury,
Conn. {(shaving cream), on Jan. 1 rve-
news True or False on 34 NBC-Blue
stations, Mon. 8:30-9 p. m. Agency:
J. Walter Thompson Co., N. Y.

GENERAL ELECTRIC Co.. Cleve-
land (Lamp Division). on Dec. 18 re-
news Hour of Charm on 38 NBC-
Red stations. Mon.. 10-10:30 p. m.
Agencies: BBDO, N. Y.. and Foster
& Davies. Cleveland,

Network Changes

. LORILLARD & Co., New York
(Sensation cigarettes), on Jan. 1 re-
places Larry Clinton. with different
name bands on Sensation & Swing on
67 NBC-Red stations. Moun.. 7:30-%
p. m. Agency: Lennen & DMitchell.
N. Y.

G. WASHINGTON COFFELE _RE-
FINING Co., Morris Plains. N. J., on
Dec. 16 discontinues Uncle Jim's Ques-
tion Bee on T NBC-Blne stations. Sat..
7:30-8 p. m,. returning in_ Jannary.
Ageney : Cecil & Preshrey. N. Y.

VICK CHEMICAL Co.. (ireenshoro,
N. C. (nose drops. cough drops). an
Jan. 2 shifts Beyond Reasonable
Doubt on 11 NBC Pacific Blue sta-
tions, from Tues., Thurs.. Sat, 6-6:15
p. m. (PST) to Tues., Wed.. Thurs..
9-9:15 p. m. (PST). Agency: Morse
International, N. Y.

STANDARD BRAXNDS. New York
(Chase & Sanborn coffee), on Jan. 7
shifts Chase & Sanborn Hour on 62
NBC-Red stations Sun., from 8-9 p. m.
to 8-8:30 B m. Ageney: J. Walter
Thompson Co.. N. Y.

RROADCASTING ¢ Broadcast Advertiding

Riot Over Molar

ROLAND BRADLEY, of the
production department of
KOMO, Seattle, recently had
a toothache and couldn’t
sleep. Drug stores were
closed. Finally, however,
Bradley found an apothe-
cary working overtime behind
locked doors. He started
pounding on the shop win-
dow; passersby learning of
his plight cooperated and
pounded with him. The as-
tonished proprietor sensed a
riot, called police. A squad
car wheeled up, Bradley
pointed to his swollen jaw,
and the police started pound-
ing on the window with the
others. Finally the druggist
fearfully opened up. And
Bradley got relief for the
toothache.

LEVER BROS Co., Cambridge, Mass.
(Lux soap), on Deec. 29 discoutinues
The Life & Love of Dr. Susan on
60 CBS stations, Mon. thru Fri.. 2:15-
2:30 p. m. Agency: J. Walter Thomp.
son Co., N. Y.

' LORILLARD Co., New Yunrk
(Sensation cigarettes), on Jan. 1 re-
news for 26 weeks Sensations & Swing
and adds 20 NBC-Red stations mak-
ing a total of 83 NBC split Red sta-
tions, Mon. 7:30-8 p. m. (repeal,
10:30-11 p. m.). Agency: Lennen &
Mitehell, N, X,

NOXZEMA CHEMICAL (. New
York, on Dee. 11 shifted Bob Trowt
on 38 CBS stations, from  Thies.,
Thurs.. Sat. to Mon.. Wed., Fri.. :
3:35 poom. Ageney: Ruthranff & Ryan.
N. Y.

Bounty on Spot

P. LORILLARD Co., New York, on
Dec. 12 started its first program
series for Bounty cigarette tobac-
co on WNEW, New York, follow-
ing an announcement test on WWL,
New Orleans, last July. Program,
titled Bound-T' Ranch, features
Arizona Red and Western music,
Tuesday, Thursday and Saturday,
7:30-7:45 p.m. Agency is Lennen
& Mitchell, New York.

Tales of the Famous

PHILIP MORRIS & Co., New York
(cigarettes) has vreplaced the tall
story dramatizations heard as part of
the weekly Breezing Along program
on NBC-Blue with Pipe Dreams, a
fenture dealing with success stories of
ﬁ\mous persons, as narrated by David
0SS.

® Does C. R. E. L.
Training Pay Dividends?

@ The success of a school is not indi-
cated by its number of graduates
. . « but by the number of gradustes
EMPLOYEDI A survey made of our
resident school graduates of 1934
through (937 disclosed that 9%
WERE EMPLOYED IN THE RADIO
AND COMMUNICATION [NDUS-
TRY WITHIN AN AVERAGE
ELAPSED TIME OF ONE MONTH
AFTER GRADUATION. Such a rec.
ord is proof that C.R.E.|. technical
training PAYS because it is PRAC-
TICAL. May we send you details?

CAPITOL RADID
ENGINEERING INSTITUTE

Dept. B-12 3224.16th St.N.W_Wash.,D.C.

BLILEY
CRYSTAL

F.C.C. requirements.

PRECISION BUILT
ror dependable operation

Bliley Broadcast Crystals and Ovens meet all

Write for Catalog G-11
describing complete line.

BLILEY ELECTRIC COMPANY

UNION STATION BUILDING

ERIE, FA.
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Awards of Cash
Featured in Many

Quiz Broadcasts

Prizes From $1 to $1,000 Are
Given on Network Programs

NATIONAL advertisers on_ the
three major networks are giving
away cash prizes ranging from $1
to $1,000 to listeners sending in
questions and to contestants from
the studio audiences taking part in
the many “quiz” type programs
which are currently on the air and
which have been steadily growing
in popularity during the past year.
The quiz broadcasts and the cash
prizes given follow.

NBC
Dr. 1.Q.. Mars Inc. (candy bars)—Each
listener sending in three sets of right or
wrong statements gets $50, if used. For
descriptions of famous persons used. ls-
teners get $50. and $50 is paid ber of

CRECHERORD |
iEC: <ol

] ,!__"'f '_'.

HOLIDAY spirit prevails at the new transmitter house of WBIG, Greens-
boro, N. C., with Santa and reindeer cavorting above the modernistic
doorway of the attractive structure built by Manager Edney Ridge.

studio audience guessing identity after first
clue with reductions if further clues are
needed. Correct answers to questions win
varying cash awards. (NBC-Red)

Fred Alen's Town Hell, Bristol-Myers
Co. (Ipana. Sal Hepatica)—$50 for the
best opinion sent in on the ‘‘question of
the week”, (NBC-Red)

Grouch Club., General Mills (Corn Kix)-—
First prize $500 for best “grouch” sent
in. Fifty $10 prizes for others accepted in
11!z e;;aechl offer during December. (NBC-

Information Please. Canada Dry Ginger
Ale—Each question used on program wins
gender $5. Additional $10 and set of the
Encyclopedia Britannica if the question
stumps the experts. (NBC-Blue)

Kay Kyser's College of Musical Knowl-
adge, Amarican Tobaeen Co. (Lucky
Strikes) —Six candidater from studio audi-
ence. First prize of $35, second of $20.
Four prizes of $10 each. Each contestant
gets carton of Luckies. and each member
of studio audience gets a pack of Luckies.
(NBC-Red)

Melody Marathon, Ohio Oil Cn.—Listen-
ers submit musical questions. Those used
win $2 if on official blank. $1 if not. Deal-
er gets $2 for isaning blank for questions

used. (NBC-Blue)
Paul Wing’s Spelling Bee. Cummer
Products Co. {(Energine)—Teams of five

participante. First prize of $50 watch,
second of $20 watch. third of $10 in cash,
fourth of $5. Each participant gets pack-
age of Enerwine products. (NBC-Red)

Pot 0" Gold. Lewis-Howe Medicine Co.
(Tums)—Person telephoned, chosen by
chance. gets $1.000. If no one answers
phone. money carries over to next week.
(NBC-Red)

Quicksilver. Lewis-Howe Medicine Co.
(Tums) —Riddles used on program win
sender $5. $1 paid studio contestants giv-
Ing wrong answers; $5 or more for correct
answers depending on_cash left over from
previous proerams. (NBC-Blue)

True or Falze, J. B. Willlams Co. (shav-
ing cream) —Two teams of six contestants.
326 first prize. Wach contestant gets
‘“L.Q.”" game and 85, (NBC-Blue)

Uncle Jim's Question Bes. G. Washing-
ton Refining Co. (coffee)—Listeners send
in questions. get can of coffee for aues-
tions used. Six contestants. $25 for high-
est score. and each gets coffee and In-
stant Broth rupply. (NBC-Blue)

Uncle Walter's Dog House. Brown &
Williamson Tobareco Co. (Raleizh tobacco)
—Winner wets $50 for best ‘“dog house™”
story of the week. Next 11 stories win
pipe and tobscco. (NBC-Red)

We. the Wives, Quaker Oats Co. (Fa-
rina)—Sender gets $10 for used question.
Husbards and wives form teams. $26 in
carh given out during broadeast at rate
of $1 for each question answered correctly.
Money divided among winning team if left
over. (NB(-Red)

What's My Name, Procter & Gamble Co.
{Oxydol) —$10 for each entry used. Cone«
testants gue<s {dentities. $10 for correct
answer after first clue, $9 for second clue,
ete. $5 if question not answered correctly.
Each contestant get’s “What's May Name”
game. (NBC-Red)

Youth ve. Age. Wm. R. Warner Co.
{Vince)—$2 for questions used on_ pro-
gram to senders. Four youngsters and four
oldrters for teams. $18 to each member of
winning team. $5 to losers. (NBC-Blue)

Only NBC aquiz program not offering
canh prize is Bnttle of the Sexes, Cummer
Products Co. {Mbnlle). Winning team mem-
bers receive Buwlova watches. losing team
members met Wesntfield watches. All get
tubes of Molle shaving cream. (NBC-Red)

CBS

Ask-It-Basket, Colgate-Palmolive-Peet
Co. (shaving cream)—Studio contestants
get prize of $25, $10 and $6 with awards

Page 90 ¢ December 15,

DuMont’s Television System Is Shown
In Demonstration to Radio Engineers

By BRUCE ROBERTSON

THE DUMONT system of televi-
sion transmission and reception,
which differs in several particu-
lars from the system approved by
the Radio Manufacturers Assn.
and now used by NBC and CBS,
was demonstrated Dec. 8 to three
members of the FCC staff and a
group of some 50 television engi-
neers.

The FCC representatives were
E. K. Jett, chief engineer; Andrew
D. Ring, assistant chief engineer,
and William H. Bauer, FCC senior
attorney. Demonstration, conduct-
ed by Allen B. DuMont, consisted
of two sessions, one in the Allen
B. DuMont Laboratories at Pas-
saic, N. J., and the other in Mr.
DuMont’s residence, about seven
miles distant.

Flicker Problem

At the danger of over-simplify-
ing a highly technical subject, the
essence of the DuMont system may
be termed an attempt to reduce the
standard RMA video transmission
of 30 frames per second, with 60 in-
terlaced flelds per second, to 15
frames per second, and 30 inter-
laced fields.

Result would be either an in-
crease in definition (number of
scanning lines on the image), pro-
ducing pictures with more detail
on the receivers if the present 6-
megacycle television broadcasting
band for each station is maintained,
or keeping the same definition of
441 lines which the RMA has ac-
cepted as satisfactory, but reduc-
ing the width of the band to 3
megacycles. This reduction would

of $1 to members of audience answering
when contestants fail.

Professor Quiz, Procter & Gamble Co.
(Teel)—$25 to persons sending in best
five questions used, plus bottles of Teel
and ‘Professor Quiz” games to con-

testants.
MBS

Name Three, Philip Morris & Co. (Dun-
hill cigarettes) —Listeners get $8 for three-
part questions used. Contestant gets $2 for
each part correctly answered. If contestant
can't answer, becomes “jackpot” question
for all contestants. Money to next broad-
cast if not answered at all.

Quizie-Doodle Contest. Mennen Co. (shav-
ing cream)—$100 offered on each pro-
gram, questions varying in value. If con-
testant answers correctly, he gets money,
f not sender gets money. Also $25 for
best ‘“‘daffynitions” submitted, and $5 for
five best questions sent in.

1939

Out of Poise

RAY GAUDIN, engineer of
WWL, New Orleans, in broad-
casting a recent prize fight
with Henry Dupre from the
Coliseum Arena became so
excited that he jumped into
the air shouting “Kill that
lousy bum”—which not only
went on the air but at the
same time jerked Mr. Gau-
din’s head forward, almost
breaking his neck because he
had neglected to disconnect
his ear phones before his
thoughtless lunge.

permit a doubling in the number
of bands available, and consequent-
ly in the number of television
transmitters that could be oper-
ated in any locality, and would also
tend to decrease the cost of re-
ceivers to the public.

Difficulty in achieving acceptable
images by the DuMont system is
that the less frequent images tend
to produce a disturbing flicker on
the receiver screen, necessitating
the use of a new kind of florescent
substance on the screen that will
hold over the image for 1/15 sec-
ond to eliminate this flicker and
produce a steady picture. Sev-
eral tubes were demonstrated, of
which the most successful in re-
ducing the flicker and producing
a sustained image colored the
picture a vivid golden yellow,
which to this observer, at least,
was less pleasant than the black
and white images of the RMA
standard sets, despite the fact that
the DuMont pictures were of 625-
line definition in contrast to the 441
lines of the others. Mr. DuMont
stated, however, that progress to
date had convinced him that achiev-
ing a black and white image tube
for reception via his system is a
problem that will easily yield to
further research.

Mr. DuMont‘s contention is that
instead of setting any standard
definition or set number of scan-
ning lines, the FCC should allow
experimentation to continue on
various standards, and protect
the public from purchasing receiv-
ers and then discovering that they
could tune in some stations but not

The Other Fellow’s
VIEWPOINT

A Case of Math
EDITOR, BROADCASTING:

Before the advertising Einsteins
start to confound you with correc-
tions, I'd like to point out two
careless mathematical errors ap-
pearing in our CBS “Rip Off the
Mask!” ad [BROADCASTING, Dec. 11.
I make the corrections here for the
record. The errors, simple but irri-
tating, do not affect either the ac-
curacy of the headlines or conclu-
sions of the message.

The ad reveals (in an unusually
rigid test of the sales impact of a
radio program) that amonphlmoun-
listeners to a particular CBS pro-
gram, 181 families use the spon-
sor’s brand, for every 100 knownm
listeners using the next competing
brand. A differential of 81% in
favor of radio.

In the “explanatory” paragraph
that went’ with the charts, the text
reported 195 families used the
sponsor’s product—when it should
have said 181 families, to conform
with the chart, the headline and
the facts. And we quoted an 89%
differential in favor of radio, in
the same note, instead of the cor-
1r.ect figure, 819, used in the head-
ine.

In the same table, in the com-
parison between non-listeners us-
ing the sponsor’s brand and nom-
listeners using a competing brand,
the chart showed that 107 of the
non-listeners use the sponsor’s
brand, against 100 non-listeners
using a competing brand. But the
‘“explanatory” paragraph quotes a
figure of 105 non-listeners using
the sponsor’s brand instead of 107.

Don’t ask me how these errors
happened. They just did. And I'd

-

appreciate your giving them thig

space to keep accurate the record
of BROADCASTING’s advertising col-
umns, and Columbia’s advertise-
ments. And to take any blemish off
an otherwise remarkable radio
case-history.

VicToR M. RATNER

Director of Sales Promotion

CBS, New York

Dec. 8, 1939.

Annual Cardiac Benefit

WOR, Newark, and WMCA, New
York, on Dec. 10 broadcast special
programs of speeches by promi-
nent members of stage, screen,
politics and civic life at the annual
dinner of the McCosker-Hershfield
Cardiac Foundation, held at the
Hotel Plaza, New York. The
foundation was started in 1937
jointly by Alfred J. McCosker,
president of WOR and chairman
of the board of MBS, and Harry
Hershfield, noted humorist and
cartoonist, for the hospitalizing of
needy cardiac cases.

others by requiring all transmit-
ters to broadeast a sweep signal
which a universal television re-
ceiver can pick up and reproduce
clearly, regardless of the number of
scanning lines used at the studio.

Among those attending the dem-
onstration were O. B. Hanson, vice-

resident and chief engineer of

BC; Peter C. Goldmark, chief
television engineer of CBS, and J.
R. Poppele, chief engineer of WOR,
Newark.
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STATEMENT
OF POLICY

WLW average weekly listening We believe that the industry will agree that the sample of 25

audience in 25 urban markets—

We have now completed our first urban

analysis.

Cincinnati, Ohio............ 51.8% separate coincidental surveys made in cities with an aggregate
Charleston, W. Va. . ....... 36.8%

Columbus, Ohie. ........... 39.6% trading zone population of 6,765,079* is adequate.

Dayton, Ohio............. 49.9%

Fort Wayne, Ind. .......... 34.7%

Indianapolis, Ind. .......... 33.8% . . . )
Kokomo, Ind. ++.vvvvrn. .. 53.3% We expect to continue at regular intervals a re-auditing of listen-
Lexington, Ky. ............ 47.3%

Lima, Oio. . +vvvevnerre .. 53.0% ing habits in WLW-land using these same cities as a base.
Louisville, Ky, ............ 11.3%

Muncie, Ind. .............. 62.4%

DU Aol bareeuoaoeess e We feel that the degree to which we can improve our service
Springfield, Ohio. ......... 63.9%

Anderson, Ind. ............ 70.8% increases with the exactness of the knowledge we are accumulat.
Huntington, W. Va. .. ..... 50.2%

Ironton, O., & Ashland, Ky..54.1% ing th,ough these studies.

Marion, Ind. . ............. 55.0%

Mation, Ohio............. 48.8%

Portsmouth, Ohio. . ........ 47.6%

Zanesville, Ohio........... 45.2% We do not think of WLW only in terms of its huge number of
Terre Haute, Ind. .......... 31.7% . .
Richmond, Ind. +.......... 73.4% strictly-urban listeners, but, in these test cities alone, we definitely
Bloomington, Ind. .......... 51.1%

Mansfield, Ohio........... 54.2% know what we are doing among 6,765,079* people.

Lancaster, Ohio. .......... 56.4%

AVERAGE FOR
25 MARKETS. ........... 41.9% *ABC Trading Zone Areas as listed in Standard Rate and Data.

THE NATION’S

most ‘‘Merchandise-Able”

STATION
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N THIS TROUBLED WORLD where trea-
I ties are scraps of ‘paper...where dis-
cord, distrust,and discontent are everyday
headlines. .. we believe youwill find this
report of good-will and confidence as re-
freshing as we did.

- No broadcastér ever saw an RCA
250:K Transmitter. No broadcaster ever
heard an RCA 250-K. Nevertheless,
broadcasters had such confidence in RCA
engineering that they purchased the entire
factory order of this new 250 watt trans-
mitter...sight unseen, sound unheard.
RCA tries to merit confidence of this
nature through the application of sound
fundamentalsof good engineering practice.
Ours is a constant and studied effort to de-
sign and build the best possible equipment

at the right price.,. We would welcome an

RCA Manufacturing Co., Inc., Camden, N.J. o

They let their CONFIDENCE be their Guide

Sight Unseen . . . Sound Unheard . . . Broadcasters buy
entire factory order of New RCA 250 watt transmitter
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opportunity to be of service to yourstation.
We are confident that the engineering
resources of RCA will find the correct
solution to any problem you may have.

Use RCA Tubes in Your Station For Reliable Performance

Specifications of the RCA 250-K

Frequency Response: Flat within £ 1.5 DB
from 30°to 10,000 cycles at any percentage of
modulation from 0 to 95.

Operation: Three power outputs, 100, 250;
100/250 Watts.

Frequency Range: 550-1600 KC:

Fidelity: Stabilized feedback reduces distor-
tion to less. than 3% RMS between 50-7500
cycles up to and including 95% modulation.

Carrier Noise Level: At Jeast 60 DB below
the level for 100% modulation—unweighted.

Utilizes power change switch and equipment
where required.

High level class B modulation.

Uses RCA “V”-Cut Crystals.

All meters at eye level for convenience in
reading.

Low Mdintenance: Uses minimum number of
inexpensive tubes.
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