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(hey say Acme’s §ot an ‘i’ at
our place -

MAYBE YOU'VE heard it said at the Ad Club. Or at Stouffer’s on a
Wednesday noor. Sometimes perhaps at the Hapsburg. But the
comment's always the same—"“Say, Larry—looks like Acme’s got /
an ‘in’ at WOR.” The remark usually follows the rumor that
another Acme radio client is crossing the finish line laps ahead
of competitors whose dust he at one time paced.

We're sorry, but Acme’s* got no ‘in’ at our place. We'll give you

a spy’s glance though'at one very good reason for the remark. It’s

simply that Acme — and a lot of other smart timebuyers — are

keenly aware of the fact that the WOR markets are as specialized

a timebuy as fancy diamond selection. Here is a market group

" and a people as different from any other as Hollywood is from

Holyoke. Ergo, you get listening tastes and habits as different as
H is from H.

So Acme calls constantly on WOR's long-and-very-specially-
accumulated knowledge of WOR listeners’ listening and other
ways of life. And, in doing so, Acme gets that very valuable edge
that people blithely call an ‘in’.

Actually, it's just a matter of thrifty business.

that power-full station

*This isn’t the agency’s name. But you know it.




It’s So Well Ry a

...even the Mummy Couldn’t Keep Mum!

WE TELL story after story proving
¥V that WLS gets Results. And here’s
another one to put in the record!

At an inquiry cost of only 6.9¢ a house-
hold item received 13,752 letters from
18 one-miniite announcements between
11:55 and 12 noon—and this in their first
three weeks on the air! They offered a
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MANAGEMENT AFFILIATED WITH

QY, PHOENIX AND )
THE ARIZONA NETWORK 7%
KQY, PHOENIX.

KTUC, TucsoN

KSUN, BisBEE-DOUGLAS.
"REPRESENTED BY JOHN BLAIR

24-page canning recipe booklet. The ac-
count was Kerr Glass Company, placed

by Raymond R. Morgan Company:.

WLS Gets Results, in summer as well
as winter . . . and WLS Gets Results
from the very first broadcast! We have
lots of stories like this. Just write and
ask us . . . or ask any John Blair man.

890 KILOCYCLES
50,000 WATTS
NBC AFFILIATE

The
PRAIRIE
FARMER
STATION

BurringE . BuTtLER
President

GLENN SNYDER
Manager
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NY product or service appealing to families with children will find a responsive wesH
ortlan

market in New England, where there are 705,000 families with children under V'E'LLFI
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sales are 23.2%, higher than the national average. Aubu

*Printers’ Ink, "'Families and How They Live.” WHAI
Greenfield

ten, and 1,147,716 families with children under 21.*

With the |9 hometown stations of The Yankee Network, you get the friendly family
acceptance that consistently builds good will and
sales, because each one of these stations is as

much a definite part of the community as the

Coverage by Yankee Network stations is as
complete as it is effective, reaching all key mar-

kets in New England, where per capita retail

WSYB

e YANKEE NETWORK, INc. | &

91 BROOKLINE AVENUE, BOSTON, MASSACHUSETTS New Haven
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(MASTER )

BAKERIES 1N MINNEAPOLLS ST. PAUL-DULUTH-HIBBING

| BREAD
ZINSMASTER BAKING COMPANY

MINNEAPOLIS. MINNESOTA

Radio Station WCCO June 9, 1941
625 Second Avenue South
Minneapolis, Minnesota

Gentlemen:

Just a little over a year ago, the Zinsmaster Baking
Company started its fifteen-minute, five-day-a-week show,
"Master Meets the Missus," on WCCO. At this time, it
is a pleasure for us to report to you that it has been
one of the most successful advertising campaigns
ever introduced by our company.

It is our conviction that the program has had a three-way
appeal and that each appeal has been equally successful.

1. The show definitely appeals to the consumer. It has
resulted inan increased desire for Zinsmaster products.

2. It has built dealer good will and aided us in
cementing our friendship with the trade.

3. The fact that members of our own sales organization
are heard on these broadcasts tends to stimulate
sales effort and build morale.

We are highly gratified by the results of this campaign
on WCCO and hope that the very pleasant relations
between your organization and ours may continue for
a long time to come.

Very truly yours,

HWZ: VS M“"\ W//Z/u—rml‘ﬁ
14
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CTHICAGO: 180 N. Michigan
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@® City slickers, we’ve always
heard, are the original genuine

Grade A fall guys of the world.

Maybe that’s wrong. But when it
comes to planning farm advertis-
ing promotions, we do know that
most time salesmen are city men
—hence do have a pretty tough
time trying to visualize the typical
kind of farm prospect. Without
real farm experience, even a con-
scientious salesman may unwit-
tingly mislead both himself and
his customer.

As representatives for a number
of stations with very large farm
followings, it has behooved F&P

S 4

NEW YORK: 247 Park Ave.

Franklin 6373 Plaza 5-4131

DETROIT: New Center Bldg.

to dig more deeply into farm
merchandising than you’d ner-
mally expect. . . . More than thai,
several of our fifieen fellows op-
erate their own farms, and quite
a few have worked in agricultural
jobs, or have sold farm products.
Best of all, we have actually helped
build a lot of suecessful farm cam-

paigns.

So if you want some radio help on
any kind of farm or small-town
product, give us a ring. You won’t
have to explain that a battery
chicken isn’t a live-wire young
lady!

SAN FRANCISCQ: j11 Sutter

Trinity 2-8444 Sutter 4353

r EXCLUSIVE REPRESENTATIVES:
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ANPA Enters Wide-Open Press Battle

Resentment Aroused as FCC’s Probers
Raid Newspaper and Radio Files

A WIDE OPEN fight, with no holds barred, against the FCC’s
station-newspaper divorcement proceedings was presaged last
week with the revelation that the American Newspaper Pub-
lishers’ Assn. will intervene in the inquiry now scheduled to
begin July 23. ANPA is entering the case out of conviction
that the issue transcends mere fact-finding and is really aimed

at the nation’s press.

Simultaneously, there developed deep resentment among
newspaper stations over the latest foray of the FCC in rum-
maging through the files of stations to procure grist for the

inquiry. In a dozen quarters, widely
separated geographically, Commis-
sion investigators have in effect
flashed their badges and demanded
the right to examine all files re-
lating to any aspect of joint opera-
tion of newspapers and stations.

Raiders of Files

Press associations serving radio,
and even the major networks, have
been called on during the last fort-
night, it was reported, under in-
struction of the FCC investigating
unit, headed by David Lloyd, who
in turn received orders from FCC
Chairman Fly.

Branded as an out-and-out “fish-
ing cxpedition”, these intramu-
ral investigations evidently have
sought only data that would reflect
unfavorably upon dual radio-news-
paper operation, according to re-
ports received by BROADCASTING. In
several instances the investigators
were asked to specify the precise
correspondence or contractual data
they desired. NBC and CBS, it is
understood, declined to throw open
their files unless specific data were
enumerated.

Last Friday Commissioner Ray
C. Wakefield admitted he had
signed “several subpoenas” but in-
dicated that they had not yet been
served. The FCC had authorized
Commissioner Wakefield to sign
subpoenas. MBS as well as the
other networks was called on by
FCC investigators, and indicated it
would “cooperate”. It is understood
that among the subpoenas already
signed are those covering NBC and
CBS. In one quarter it was stated
the subpoenas were more in the na-
ture of “indictments”.

Acting upon instruction of the
ANPA board of directors, Walter
M. Dear, president of ANPA and
publisher of the Jersey (City) Jour-

nal, announced last Wednesday the
board had instructed its general
counsel, Elisha Hanson, of Wash-
ington, to appear in the investiga-
tion. Mr. Hanson will file an ap-
pearance on behalf of the powerful
newspaper group by July 18, the
due date.

“This action has been taken,” Mr.
Dear announced, “because it is ap-

parent that the inquiry is under-
taken for the purpose of disquali-
fying anyone engaged in the news-
paper publishing business from en-
gaging in radio broadcast business.
An order to this effect would
clearly be discriminatory and il-
legal.

“The views of this association
will be presented through counsel.
Every effort will be made to pro-
tect all engaged in our business
from such discriminatory action.”

The ANPA action came after
distribution by the FCC of its 14-
page questionnaire to all stations,
eliciting information on newspaper-
station practices by going far be-
yond the scope of station operation
per se [BROADCASTING, July 7].
The questionnaire, together with a
supplemental order (79-A) outlin-
ing issues to be met at the hearing,
were released by the Commission
10 days ago.

Immediate reaction was that the
Commission did not propose to con-

Three Major Networks Confer
To Avert M0n0poly Action

Wheeler-Inspired Sessions Take Up Main Issues;
Prospects of Postponement Thought Bright

WITH LESS than a month remain-
ing before the Aug. 2 effective date
of the far-reaching network mo-
nopoly rules, directing heads of
the three major networks have been
holding periodic meetings in the
hope of narrowing differences on
the rules and paving the way for
action calculated to result in a
postponement.

Following sessions held in both
Washington and New York during
the week of June 30, heads of NBC,
CBS and MBS met in New York
last Thursday in a third conference,
upon suggestion of Senator Wheel-
er (D-Mont.), chairman of the
Senate Interstate Commerce Com-
mittee, that they endeavor to settle
their own disputes by compromise.

Further Sessions

If and when that is accomplished
it is presumed Senator Wheeler
will be notified and possibly a ses-
sion arranged with FCC Chairman
James Lawrence Fly, spearhead of
the Government drive to regulate
relations between affiliates and net-
works.

BROADCASTING e Broadcast Advertising

Present at the session last Thurs-
day were Niles Trammell, presi-
dent, and Frank Mullen, vice-presi-
dent and general manager, of
NBC; Edward Klauber, executive
vice-president, and Paul Kesten,
vice-president of CBS; and Fred
Weber, general manager, and Louis
G. Caldwell, general counsel, of
MBS. With Wm. S. Paley, CBS
president, substituted for Mr.
Kesten, they also were the partici-
pants in the meeting the preceding
Thursday in New York, as well
as at the June 30 session in Wash-
ington, attended also by Senator
Wheeler and Ed Craney, general
manager of KGIR, Butte [BROAD-
CASTING, July 7].

Mr. Trammell, it is understood,
conferred informally with Chair-
man Fly last Tuesday in Washing-
ton. Mr. Paley also was in Wash-
ington but did not visit the FCC.
Both network heads, however, con-
ferred separately Wednesday with
Chairman Wheeler.

To effectuate the Aug. 2 post-
ponement, the quid pro quo may be

(Continued on page 50)

fine its inquiry to the question of
newspaper ownership, but that it
proposed to go far beyond this and
actually invade press association
activities, purported coloring of
news by radio sponsors, and the
competitive effect of joint owner-

ship upon independently-owned
stations.
This reaction was buttressed

when the corps of FCC investiga-
tors descended upon stations, net-
works and press associations to
comb through their files.

Until a week or so ago, reports
had been received of sporadic “in-
vestigations” by the FCC investi-
gations” by the FCC investigation
unit, created by FCC Chairman
Fly about a year ago. But the
“dragnet” type of field investiga-
tion apparently did not develop
until late June when Chief Inves-
tigator Lloyd sent forth his men
as well as a number of attorneys
and accountants borrowed from
other divisions. This came, presum-
ably, when Chairman Fly decided
to proceed with the July 23 date
for opening of the inquiry.

Gestapo?

One of the recent reports, only
whispered about in the industry,
was the sudden appearance June
17 of two FCC investigators at
NBC headquarters in Washington.
This was the day NBC President
Niles Trammell was to testify be-
fore the Senate Interstate Com-
merce Committee on the White
Resolution designed to stop the
FCC’s anti-monopoly regulations
and provide a full-scale investiga-
tion of the FCC, with a view
toward new legislation.

The investigators, according to
the report, asked for local cor-
respondence files. Upon advice of
counsel, however, the data was not
turned over, with the suggestion
that specific requests be made.

No official comment came from
NBC or its attorneys, but those
who had heard of the incident
branded it a “Gestapo” type of
operation and probably designed to
unnerve the NBC president before
his committee appearance.

While it had been freely stated
until a few days ago that the July
23 starting date would not hold,
since neither the FCC nor the
Newspaper-Radio Committee con-
ceivably could be ready, there is no

(Continued on page 48)
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Rising Scale of Fees Offered
To NBC Networks by ASCAP

Society Counters With Its Own Blanket Proposal;
Triple Damage Suit Still Discussed

AVOIDING a rejection of NBC’s
proposal for return of its reper-
toire to the Red and Blue, ASCAP
has countered with another blanket
contract proposal, with both groups
studying the figures in the hope
of reaching an accord.

Following a meeting of the
ASCAP board July 3, during which
both the NBC and CBS contract
proposals were discussed, E. Claude
Mills, chairman of the ASCAP ad-
ministrative committee, and John
G. Paine, ASCAP general man-
ager, conferred last Monday with
Niles Trammell, president, and
Mark Woods, vice-president and
treasurer of NBC.

Rising Rate

The tentative counter-proposi-
tion, it is understood, provided for
a blanket commercial network con-
tract calling for 2%% of net re-
ceipts from the sale of time for
the initial two years 3% for the
second two years and 3% % for the
balance of the proposed nine-year
period. This was as against NBC’s
proposition of a flat 2% % for the
duration of the contract [BROAD-
CASTING, June 30].

On both sides it was indicated
the discussions are entirely har-
monious and an amicable solution
appears in the offing. Any proposi-
tion agreed to as between NBC and
ASCAP negotiators, however, pre-
sumably will be subject to approval
of their respective boards.

Apparently, serious negotiations
with CBS on its proposal have not
been undertaken, pending the out-
come of the NBC conversations.
ASCAP heretofore has insisted
that it would stand on the MBS
contract, which, under blanket li-
cense provisions, called for a 3%
royalty on network programs for
four years and for 3% % there-
after until 1950. The CBS pro-
posal to pay ASCAP 2% of net-
work net receipts after deduction
of line costs and expenses, with
a graduated scale based on in-
come, had been branded “ridicu-
lous” by ASCAP.

ASCAP’s revenue from the
MBS-type contract, if applied hor-
izontally to the industry, would
bring an estimated yield of about
$4,200,000 per year, as against
$5,100,000 paid by the industry in
1940. This latter figure, however,
is bracketed against the $8,000,000
to $9,000,000 which the industry
would have been forced to pay
ASCAP if the contract originally
proffered by the Society had been
accepted.

ASCAP contends that the CBS
proposal, if applied to the indus-
try, would yield only about $2,-
500,000 from radio, while the NBC
proposal would give ASCAP an
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estimated annual revenue of more
than $3,000,000.

Triple-Damage Suit

Meanwhile, ASCAP persists in
keeping alive its threatened triple-
damage suit against the industry,
specifying NBC, CBS, NAB and
BMI and their officers, on grounds
of allegedly conspiring to put the
Society out of business and bar
its music from the air. More than
a month has elapsed since ASCAP
made its original threat declaring
that its lawyers were preparing
the suit seeking to reimburse the
Society for losses allegedly sus-
tained as a result of the banning
of ASCAP music from the major
networks and the bulk of the sta-
tions since Jan. 1.

In industry quarters, it was
thought there was little substance
to the threat and that, as a mat-
ter of fact, the industry might find
itself in a position of turning
tables on ASCAP, since it was sub-
jected to payment of arbitrary roy-
alties over a period of years and
since ASCAP, in Supreme Court
litigation, in effect was adjudged
an illegal combination only a few
months ago.

Bucky Harris Is Named

Grant Production Head

L. G. (Bucky) HARRIS, formerly
assistant production manager of
NBC central division, Chicago, on
July 9 joined Grant Adv., Chicago
as radio produc-
tion manager of
the agency’s
offices in Chicago,
New York, Dal-
las, Mexico City,
and Monterey,
Mexico. He joined
NBC in 1933 and
has produced such
shows as Nea-

’ tional Farm &
Mr. Harris Home Hour, Pot
o’ Gold and other network shows.
His successor has not yet been
named.

Mr. Harris’ first duties will be
to organize the new subsidiary,
Giant Adv, S. A,, and to super-
vise production of Pulillo, a weekly
half-hour variety program spon-
sored by El Aguila, Mexico City, in
the interest of Embajadores cigar-
ettes. This show will be broadcast
on a 10-station Mexican network,
emanating from XEW, Mexico City.

Railroad’s Spots

NEW YORK, ONTARIO, & WEST-
ERN RAILROAD, New York, is
running a schedule of 36 spot
announcements through July on
WHN and WBNX, New York, 26
on the latter and 10 on the for-
mer. The Caples Co., New York is
the agency.

NEW SLANT at baseball greets
Dizzy Dean (right), former big
league pitcher, as he watches St.
Louis games from a seat behind the
KWK mike. Dean was signed as
baseball play-by-play commentator
for Falstaff Brewing Corp., St.
Louis, by Harvey Beffa (left), Fal-
staff vice-president in charge of ad-
vertising, at suggestion of the
agency, Sherman K. Ellis & Co.
Dean secured his release from the
Chicago Cubs and went to work
during the All-Star game in
Detroit. Dean is to receive $5,000
for the remainder of this season
and $10,000 for each of the next
two years.

Second Station Granted

In Palm Beach Region
A SECOND station in the Palm
Beach area was granted July 9 by
the FCC when a construction per-
mit for a local outlet in Lake
Worth, Fla., immediately adjacent
to Palm Beach, was issued to Lake
Worth Broadcasting Co. to operate
on 1340 kec. with 250 watts full-
time.

Cwnership in the new station is
held. by seven of the community’s
leading business, civie and political
figures headed by Charles E. Davis,
recently elected city commisioner,
who is president and 48% stock-
holder. Others are Robert S.
Erskine, realtor and banker, 20%%;
Ralph C. Roberts, furniture dealer,
vice-president, 16%; Jerrold F.
J .acob, attorney and recently elected
city judge as well as president of
the Chamber of Commerce, secre-
tary, 4% ; Roy E. Garnett, banker,
treasuver, 4%; Tom G. Smith,
mortician, 49 ; R. E. Branch, bank-
er, 4.

New Net in Mexico

FIRST Mexican coast-to-coast net-
work has been started by Emilio
Azcarraga, owner of XEW, Mexico
City, with a va-
riety program
for Embajadores
cigarettes. Aec-
count is handled
by Grant Adv. S.
A.,, with XEW
feeding 10 sta-
tions each Mon-
day, 9:15-9:45
pm. The pro-
gram originates
in the Bucareli
theatre, Mexico City. Stations be-
sides XEW are XETB, Torreon,
Coah.; XEKS, Saltillo, Coah.;
XEDQ, Guadalajara, Jal.; XEHR,
Puebla, Pue.; XECC, S. Luis Po-

Mr. Azcarraga

tosi; XES, Tampico, Tams.;
XECW, Cordoba, V. C.; EPP,
Orizaba, V. C.; XEUW, Vera

Cruz; XET, Monterrey.

BOB BURNS SIGNED

BY CAMPBELL SOUP

CAMPBELL SOUP Co., Camden
(soups), through Ruthrauff &
Ryan, New York, about Sept. 19
starts sponsoring on CBS a week-
ly half-hour variety type of pro-
gram built around Bob Burns,
comedian. Although details were
not available at press time, the
Hollywood originating show will
have both comedy and dramatized
incidents for Burns, who will por-
tray his Arkansas Traveler role.

Burns since Jan. 2, 1936 has
been featured with Bing Crosby on
the NBC Kraft Music Hall, spon-
sored by Kraft Cheese Co., and
was released from that contract
following his July 10 broadcast.
Contract had six months more to
go. Jerry Lester has replaced
Burns on the Kraft program.
Under his new sponsor it is re-
ported that Burns will receive
$5,000 per week.

S. Heagan Bayles and Harry
Omerle, executives of Ruthrauff
& Ryan and William Morris
Agency, respectively, after several
days in Hollywood completing con-
tract arrangements with Burns,
have returned to New York.

Bing Defers Leave

BING CROSBY, m.c. for the Kraft
Music Hall, sponsored by the Kraft
Cheese Co., Chicago, Thursdays 9-
10 p.m. on NBC-Red, who was to
leave July 10 for a 13-week vaca-
tion, will stay through July 31,
delaying the appearance of Don
Ameche as m.c. until Aug. 7.
Ameche was to have started July
17. Crosby’s leave will be short-
ened to 11 weeks. Bob Burns, come-
dian on the Kraft show, went off
the air July 10 and will return
in the fall as the star of a new
Campbell soup program on CBS.
Cal Kuhl, formerly producer of
the Chase & Sanborn Hour and a
few years ago producer of the Bing
Crosby show, has returned as pro-
ducer of the Kraft Music Hall.
Bob Brewster who was producing
that show, will probably be in
charge of a new 0Old Gold show this
fall, with Kuhl in an advisory ca-
pacity. J. Walter Thompson Co.,
New York, handles the account.

Serial for Campbell

CAMPBELL SOUP Co., Camden,
N. J. on July 21 will begin sponsor-
ship of The Man I Married, Mon-
day thru Fridays 11:15-11:80 a.m.
with a repeat 3-3:15 p.m. on 56
CBS stations, replacing Martha
Webster now heard on that spot,
which is due to go off the air July
18. The Man I Married was for-
merly sponsored by Procter & Gam-
ble for Oxydol on NBC. Agency is
Ward Wheelock Co., New York.

Peter Paul’s Fall- Plans.

PETER PAUL Inc., Naugatuck,
Conn. (candy bars), about Sept. 1
will resume its full spot schedule
of from 50 to 60 stations. During
the summer from 30 to 40 outlets
are being used. Agency is Platt-
Forbes, New York.

FRED DODGE. since last March head
of the I*hiladelphia radio department
of the Ward Wheelock ageney, an-
nouneed his vesignation last Friday.
ITe was formerly assistant to Roger
(‘llipp. mannger of WFIL, Ihiladel-
phia.

BROADCASTING ¢ Broadcast Advertising



Danaher Criticizes
Fly Suggestion of
News Censorship

Chairman Requested Newsmen
Not to Say ‘Stalin Line’

EXPRESSING complete amaze-
ment at the action, Senator
Danaher (R-Conn.) last week sar-
castically criticized FCC Chairman
James Lawrence Fly’s “Stalin Line
Conference” in which the chairman
suggested to Washington news-
paper and radio representatives
that they eliminate reference to the
“Stalin Line” as such.

Senator Danaher’s remarks came
after the story of the supposed
“highly confidential” meeting had
reached Capitol Hill an hour after
the conference ended. The Con-
necticut Republican said:

“Now we have come to the point
where newspaper and radiomen
must get approval of news, not
from a cabinet official, but from
the head of an administrative
agency. The news the American
people read and hear is being
colored at the source.

The ‘Record’ Next

“Things have come to a pretty
pass when a nation not at war has
its newspaper and radio reporters
—the latter servants of companies
operating with licenses from the
Government—told how they should
present the news to which the
American people are entitled with-
out coloring. Probably the next step
will be to censor the Congressional
Record.”

The conference, which was a
chief topic of Washington news-
paper gossip last week as well as
main topic of conversation prior
to President Roosevelt’s Friday
press conference, was called sud-
denly Thursday afternoon.

News commentators H. R. Bauk-
hage of NBC, Fulton Lewis Jr. of
MBS and Albert Warner of CBS,
of whom only the latter directs a
network news bureau, were among
those summoned to the chairman’s
office. Others asked to attend in-
cluded representatives of the
United Press, International News
Service and Associated Press as
well as the New York Times.

It is understood the meeting was
called as a part of the activities
of the Defense Communication
Board of which Mr. Fly is chair-
man.

Substance of the now famous
conference was that Chairman Fly
suggested to the radio and news-
paper representatives that they re-
frain from use of the phrase
“Stalin Line” in their broadcasts
or dispatches. He pointed out that
it was merely a suggestion, not a
request or an order, and that if they
didn’t agree with the idea not to
pay any attention to it.

One of those attending asked if
there was any such thing as a
““Stalin Line” and to determine that
point a call was placed to the War
Department. There it was said no
accurate information was available

WKRC Gets Injunction to Prevent MBS

From Discontinuing Service in Strike

FOLLOWING a week of hectic
activity, the WKRC-AFRA-MBS
strike situation took an unforeseen
turn Friday, eve of the strike dead-
line, when the station obtained an
injunction in the Cincinnati Com-
mon Pleas Court restraining the
AT&T and the Cincinnati & Su-
burban Telephone Co. from discon-
tinuing MBS network service. The
temporary injunction was granted
by Common Pleas Judge Dudley
Outealt.

The petition alleged that MBS
already had asked AT&T to elimi-
nate WKRC from the MBS net-
work on the July 12 deadline. The
petition at the same time asked
for a permanent injunction against
discontinuance of the service.

Inasmuch as there is an Ohio
law which makes such an injunc-

but it was thought that what is
generally referred to as the “Stalin
Line” is merely a series of indi-
vidual fortifications, nothing com-
parable to the Maginot Line of
France.

Mr. Fly explained his *sugges-
tion”, saying he thought that if the
Germans pierced the line it would
have a bad effect upon the morale
of the American people. He also is
quoted as saying that he checked
his suggestion with Acting Secre-
tary of State Sumner Welles, who
agreed that it was “a good idea”.

At one point during the confer-
ence it is reported someone asked
what could be done about use of
the term by such people as Walter
Winchell, H. V. Kaltenborn, and
Elmer Davis who operate out of
New York. No provision had evi-
dently been niade for them to be
included in the “suggestion.”

As BROADCASTING went to press
no news agency had deleted the
term from its dispatches.

tion returnable in three weeks and
because of the MBS mechanical
setup, the network is faced with
the possibility of being unable to
feed any agency-produced commer-
cial shows to its entire station list.

Affects Agency Shows

AFRA and MBS attorneys, as
BROADCASTING went to press, were
endeavoring to take legal action to
avert this. Previously, it had been
agreed at a special MBS board
meeting in Chicago attended by
AFRA negotiators including Miss
Emily Holt, executive secretary of
the union, that MBS could send its
agency produced shows — using
AFRA talent exclusively—to all its
affiliates except WKRC.

Hulbert Taft Jr., manager of
the station, had attended the meet-
ing in Chicago but was said to have
left before the agreement was
reached between MBS and AFRA.
Conferences between Miss Holt and
Mr. Taft were resumed in Cincin-
nati Thursday and Friday but
reached a stalemate over employ-
ment of three staff members, al-
leged by the union to be “strike-
breakers”, and a demand by Miss
Holt for a letter of apology from
Radio Artists Assn.,, an indepen-
dent union at the station. The sta-
tion management also charged that
the union wanted included in any
AFRA agreement persons not pre-
viously mentioned in discussions.

As BROADCASTING went to press,
station officials had decided to take
no action until after Sunday night,
pointing out that only one com-
mercial, agency - produced show
would be affected by the AFRA
ban scheduled for July 12.

Despite the apparent breakdown
of negotiations on several fronts,
there still appeared to be a basis
for resumption late Friday. At

DOTTED LINER is Chick Meehan, noted sports figure (seated left) and
Edgar Kobak, NBC vice-president, signing contracts granting NBC-Blue
exclusive broadeast rights to Meehan’s Brooklyn Boxing Assn. fights
from Ebbets Field this summer. Interested onlookers are (1 to r) Bill
Stern, NBC director of sports; G. I. Gross, Meehan’s attorney; Keith
Kiggins, sales manager of the NBC-Blue network; Leon Goldberg, ad-
vertising manager of Adam Hat Stores, New Yorlk, series sponsor.
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NBC ARTIST BUREAU
MAY GO TO STROTZ

WITH Sidney N. Strotz, NBC vice-
president in charge of programs,
emerging as a possible purchaser
of the NBC Artists Service, when
and if it is sold, NBC during the
last week continued conversations
with another prospective purchas-
er, Music Corp. of America, which
recently completed a deal for CBS
Artists Bureau.

Conferences with William Morris
Agency, another principal prospect,
are scheduled for the week of July
14. However, conversations have
not yet elicited any definite offer,
NBC indicated Friday.

Mark Woods, NBC vice-president
and treasurer, met last Thursday
with executives of MCA, and it is
thought a concrete offer may soon
come from either or both MCA and
the Morris Agency. It is also under-
stood that W. (Biggie) Levin, inde-
pendent talent agent of Chicago,
has shown interest in acquiring the
NBC talent agency. He was in New
York last Tuesday getting an out-
line of the organization from NBC
officials, and is now studying the
proposition in Chicago.

Mr. Strotz has been rumored for
some time to be slated to take over
management of the talent organi-
zation if NBC sells it, in compli-
ance with the FCC monopoly order
forcing liquidation of extra-broad-
cast network activities. Although
he admitted interest in acquiring
the artists service himself, rather
than managing it for someone else,
Mr. Strotz had nothing to say about
identity of his backers and declared
that he has not yet made any offer
to NBC.

that time the Radio Artists Assn,,
which AFRA charges is a company
union, was meeting to discuss the
AFRA proposition for wages and
hours. If the independent union ac-
cepts the terms, it was considered
possible that Mr. Taft and Miss
Holt would resume discussions.

Late Friday when word of the
developments reached New York,
MBS General Manager Fred Weh-
er, MBS attorney Emanuel Dan-
nett and AFRA Attorney Henry
Jaffee flew to Cincinnati to discuss
a possible truce.

Started in June

The first strike in AFRA history
started June 20, when four AFRA
members of the 17-man WKRC an-
nouncing staff failed to report to
work and started picketing the
WXRC studios, assigned by other
local union members [BROADCAST-
ING, June 23, 30]. The station
meantime has continued operating
on full schedule, with the majority
of the staff staying on the job.
They are members of the recently-
organized Radio Artists Assn., an
independent union considered by
AFRA to be an “administration-
dominated organization”,

Prior to the June 20 strike RAA
had been sure enough of its posi-
tion to petition the National Labor
Relations Board for an election to
determine which union should act
as collective bargaining agent for
WKRC talent, with AFRA oppos-
ing the move.
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Material Shortage

Serious Threat to
Tube, Set Makers

Shutdown hy October Feared;
Repair Allotment Seen

TAKING official cognizance for the
first time of shortages in material
causing a reduction in the produc-
tion of receiving sets [BROADCAST-
ING, May 5, June 2] and possibly
transmitting  equipment, FCC
Chairman James Lawrence Fly
warned last week that there would
be a curtailment in receiving sets
by October.

The chairman pointed out that
if a radio manufacturer couldn’t
get aluminum in July he would not
be manufacturnig in October. Mr.
Fly said he was anxious to avoid
a drastic curtailment of operations
not only because of the unemploy-
ment that would result but also be-
cause he feels radios and main-
tenance of radio communication are
important to civilian morale.

Mr. Fly was definite in his pre-
diction of a cut in receiving sets.
Difficulty of obtaining steel has al-
ready postponed work on the new
NBC building in San Francisco,
and has delayed numerous station
antenna installations.

A step to alleviate the material
shortage as far as transmitting
equipment is concerned was taken
last week [BROADCASTING, July 7]
when the Office of Price Adminis-
tration & Civilian Supply an-
nounced a priority status for ma-
terials necessary to keep commer-
cial broadcast and communications
equipment, as well as equipment in
other specified industries, in good
working order.

It is understood that allotments
under this announcement would go
principally for transmitters and
transmitter equipment. The Office
of Production Management also is
considering grant of a small alumi-
num allotment to the radio indus-
try to avoid a practical stoppage
in set production. This would offer
only temporary relief, however.
Announcement of a decision on the
aluminum allocation for set manu-
facture will be made in about two
weeks, it is understood.

Replacement Sets

Officials of the Radio Manufac-
turers Assn. say their figures show
that 1,000,000 sets become obso-
lete in a year and they feel pro-
vision should be made at least for
replacement during the coming sea-
son. However, the attitude of offi-
cials in Washington has been that
sets presently in homes can pro-
vide good listening and that the in-
dustry could give more of its pro-
duction facilities directly to de-
fense output.

Chairman Fly pointed out, how-
ever, that only a small part of the
industry’s capacity is engaged in
supplying defense items. This, he

(Continued on Page 47)
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Independent Publishers Form Group
To Safeguard Rights in BMI Dealings

ACTING voluntarily to prevent
recurrence of an unfortunate epi-
sode in their relations with Broad-
cast Music Inc., more than 50 small
music publishers have formed In-
dependent Music Publishers Assn.,
designed to operate as a “buffer”
between publisher members and
BMI.

Meanwhile, BMI announced last
Wednesday that contracts had been
completed with six new publishing
firms to license their music for use
by BMI subseribers-——Fountain Mu-
sic Co.; Harmony Music Publishers;
Melo - Dee Music Co.; Modern
Standard Music Co.; Merrell
Schwartz Music Co.; Meredith Will-
son, musical director of the Maw-
well House Program.

The group, formed July 3, met in
New York last Tuesday and has
scheduled a general meeting for
July 21, at which members will
ratify a formal constitution and
by-laws now being formulated by
an organizational committee.

Bookkeeping Error

IMPA came into being following
commission of an admitted book-
keeping error on the part of BMI,
as a result of which many small
publishers received from BMI what
were regarded as minuscule per-
forming rights payments for the
first quarter of 1941 [BROADCAST-
ING, July 7].

Making prompt amends by put-
ting its accounting staff on a 24-
hour basis refiguring payments and
rushing supplementary payments
into the mails, BMI voiced apology
and explained that the small pay-
ments resulted because payments
for network performances had not
been included in the calculations.

At the initial IMPA meeting
July 3 Sydney M. Kaye, BMI execu-
tive vice-president, and M. E.
Tompkins, vice-president and gen-
eral manager, explained the em-
barrassing situation and volun-
teered to adjust any matter per-
taining to individual publisher
payments. A vote of confidence in
the management and policies of

BMI EXPLOITATION
Subsidiary Is Organized to
Promote Numbers

ASSERTEDLY to provide an in-
creasing variety of popular music
under the BMI banner, Broadecast
Music Ine. has organized Radio
Tunes Inc as its first subsidiary,
to publish and exploit popular
music. Chief executives have not
been selected, although Sydney M.
Kaye, BMI executive vice-presi-
dent, Merritt E. Tompkins, vice-
president and general manager,
and Robert J. Burton were named
as directors.

Radio Tunes will establish a pro-
fessional department and other di-
visions essential to a music com-
pany of its kind, “In establishing
a subsidiary, BMI is profiting from
the experience of other music pub-
lishers who have found additional
companies useful in the promotion
of their musie,”
Legal aspects were handled by
Rosenberg, Goldmark & Colin.

BMI wus offered by attending pub-
lishers.

At this meeting a committee of
publishers also was appointed to
cooperate with BMI in obtaining
the highest degree of accuracy pos-
sible in its system of performance
payments. The committee also was
authorized to formulate a formal
constitution and by-laws for sub-
sequent ratification by the entire
membership.

Following a second meeting last
Tuesday, this committee indicated
that a standard contract form
would be developed for use by pub-
lisher members, and that IMPA
would ask for a periodic audit of
BMI accounts, in the interest of
working out an accounting method
equitable to all concerned. Al-
though committee members felt
confident current differences would
be adjusted satisfactorily, it was
evident that several publishers still
were dissatisfied after even their
corrected royalty payments.

Members of the IMPA organiza-

THEY WERE IN THE MARINE CORPS THEN

One of o Series

OVERSEAS SERVICE, and plenty of it, was seen by this group of radio
and agency executives. For identifications and service records, see page 47.

BMI declared. .

tional committee include Peter
Doraine, Doraine Music Publishing
Co., chairman; Andrew D. Wein-
berger, counsel; Harold Oxley, New
Era Music Corp.; Bill Lackenbauer,
Encore Music Co.; Berkley Gra-
ham, London Music Co.; Ben Sabia,
Mutual Music Co.

The organizational meeting July
3 was attended by 49 publishers,
with 10 other out-of-town publish-
ers indicating their cooperation
through letters. IMPA leaders be-
lieve the membership will include
evantually all the publisher mem-
bers of BMI.

Battle of Releases

Meantime, the bookkeeping inci-
dent has lent new fury to the acri-
monious exchange of press releases
between BMI and ASCAP and as-
sociated organizations. Among the
first to seize upon the incident was
Irving Caesar, president of Song
Writers’ Protective Assn., who de-
clared last Wednesday that the
situation “marked the broadcasters’
music publishing house as a sweat-
shop”.

“BMI (the implement and crea-
tion of CBS and NBC) has never
found it consistent with its busi-
ness interest that the writer and
publisher should participate in a
disposition of mechanical rights,
transeription rights and perform-
ing rights to their mutual ad-
vantage. BMI evidently thinks it
silly to yield to writers the basic
elemental rights that SPA has
achieved for writers in its minimum
basic agreement,” Mr. Caesar said.

“It is all too evident that BMI
was organized by the broadcasters
for the sole purpose of destroying
the rights vested in writers and
putting songwriters in the cate-
gory of sweat-shop workers. The
creative artist, whether he be a
Victor Herbert or a John Philip
Sousa, should, according to these
broadcasters, be grateful for what-
ever crumbs are thrown his way.”

In a typical answer to ASCAP
blasts, BMI declared:

“ASCAP, by the circulation of
a number of misstatements, is at-
tempting to foment discord between
BMI and its affiliated music pub-
lishers. This comes with singularly
bad grace from ASCAP, as the
music publishers to which it refers
are the very persons it has for
years excluded from membership
and prevented from gaining a foot-
hold in the music field.

“It may be noted that BMI affili-
ated publishers will do better dur-
ing subsequent quarters than they
did during the first quarter of
1941. This is by reason of the fact
that the vast majority of BMI
affiliates were publishers who came
into being after the existence of
BMI which, for the first time, af-
forded them an open market for
music. It is of interest to note that
half of the numbers on the current
Hit Parade are the publications of
firms which had not been in busi-
ness prior to the formation of BMI
and had not been able to obtain ex-
ploitation of their works.”
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More Than a Krafty Foot

Radio Salesman Right in the House;
Kraft Sales Climb and Climb

By JOHN H.

PLATT

Director of Advertising, Kraft Cheese Co., Chicago

N A WARM July night in
O 1938, radio merchandising
history was made when
Kraft Cheese Co. launched
a revolutionary new radio pro-
gram. It was a two-hour show
under the baton of Paul Whiteman,
starring a brand new Kraft prod-
uct, Miracle Whip Salad Dressing.

Radio itself, as a great commer-
cial selling medium, was young
enough then so that such a program
based on the soundest merchandis-
ing principles we knew, to sell a
product whose “rightness” for the
market had been pre-tested in every
way, represented a real adventure
in the—for us—uncharted seas of
radio selling.

History Is Made

The program had been carefully
planned to introduce in the eastern
section of the United States this
newest product of the Kraft line.
The trade had been fully and dra-
matically primed for the new show
and the new product. A powerful
newspaper campaign, carrying a
“double your money back” guaran-
tee was ready to go.

That first two-hour show on an
eastern group of NBC network sta-
tions was in itself a gigantic pre-
test, before going national with the
product and the merchandising.

What happened the day follow-
ing that first two-hour program,
and on subsequent days, too, in
grocery stores throughout the East,
and shortly thereafter all over the
country, made merchandising his-
tory. Success of that radio show
which introduced Miracle Whip
Salad Dressing and continued, na-
tionally, on an hour program, to
sell it and many other Kraft prod-
ucts, is outstanding even for radio
which has scores of notable mer-
chandising stories to tell.

Now sponsored on 83 NBC-Red
stations, plus many Canadian out-
lets, the formula of the present
one-hour Kraft Music Hall, star-
ring Bing Crosby and Bob Burns,
was arrived at Jan. 2, 1936. We
have kept the formula for certain
definite reasons. We believe, on the
basis of performance, that they are
good reasons for us, and for the
products we have to sell. The uni-
form selling performance of the
weekly show over this period is no
matter of peaks of success here and
there. We know what the program
has done, can do, and is doing, con-
sistently, week in and week out, 52
weeks a year.

Within a few weeks after its in-
troduction on the air, Miracle Whip
Salad Dressing became the leader
among all salad dressings on the
market. Within little more than a
year, it was outselling the next 20

brands combined! There were, of
course, many factors entering into
the phenomenal and immediate suc-
cess of Miracle Whip. The product
itself was right, new, designed to
meet a special American taste.

One at a Time

Research to perfect the produet
had been far-reaching. The product
had been carefully, and without
promotion of any kind, tested in
scattered markets. Kraft salesmen
and the retail trade were ready for
the introduction. The radio show
was thoughtfully prepared; all conu-
mercials, all copy keyed to one
hard-hitting central idea.

The story of Miracle Whip, in
which the radio program played so
dramatic a part, is mentioned spe-
cifically because it perfectly illus-
trates the working philosophy
which Kraft Cheese Co. has used in
its advertising and merchandising
since the concern began national
advertising in 1919.

Part of that philosophy, simnly
stated, is this: Sell one idea at a
time; sell it hard; sell it straight
and sell it fast. We have followed
this simple rule consistently on the
Kraft Music Hall for eight years—
selling one product at a time, sell-
ing it straight and fast.

During the major portion of
these years the show, on the enter-
tainment side, has sparkled with
the amiable talents of Bing Crosby,
Bob Burns and their guests. In the
Kraft Music Hall’s history on the
air, the commercials have sold
many Kraft products. Virtually
every major product in the whole
line of cheeses and salad procucts
has received its full share of the
spotlight. But we have never tried
to sell them simultaneously. Al-
ways one at a time, always hard,
always straight!

We have followed this simple and
direct method of selling on the air
for several equally simple reasons.
In the first place, fortunately or
unfortunately, a radio listener can
hear only one program at a time,
one message at a time.

When a radio advertiser com-

MR. PLATT

petes for circulation, he’s compet-
ing with everything else on the air.
But if he has his customer tuned
to his show, he has that customer
exclusively. The salesman has more
than a foot in the door. He’s inside
the house selling his wares. We
think the customer likes to get the
message straight from the shoulder.
We think he, or principally she,
likes the message short and snappy.
‘We believe that more than one idea
at a time, an attempt to sell more
than one product at a time, in any
one commercial, or on any one
show, is confusing.

Four Out of Sixty

The sclling time on any given ra-
dio period is too short. In the case
of Kraft Music Hall, that selling
time is four minutes out of 60.
Those four minutes have to pay. In
our experience the best way to
make those four minutes pay is lo
use them for a straight selling job.

Ken Carpenter does that job for
us. He does it admirably, as any
grocer can testify Friday morning
after Friday morning when the gro-
cery orders for the week-end begin
coming in, For the real test of the
Kraft Music Hall performance is
to be found in the Friday and Sat-
urday sales records of the grocery
store.

Sometimes we are asked why,
with such engaging talent as Croshy
and Burns, we don’t use them in
publication advertising and in the

THEY don’t want any birdshot around Kraft headquarters
when the “Music Hall” is on the air. For Kraft shoots one
thing at a time, and shoots hard and straight. Others may scatter
their shot, but Kraft has found that that three snappy Thursday
night plugs for one product will bring countless thousands into
grocery stores Friday and Saturday. They come to buy a Kraft
product—the one featured on the NBC-Red program. The
Kraft story is one of the interesting success tales of radio. No-
body knows the details better than John H. Platt, advertising
director, because it’s his baby. Now let him do the talking!

BROADCASTING ¢ Broadcast Advertising

in the Door

radio commercials. In spite of the
natural temptation which such a
suggestion offers, we have always
used radio talent exclusively as
talent.

Crosby and Burns are artists,
valuable in the field for which they
are famous, valuable as entertain-
ers. If they stepped out of charac-
ter to become commercial salesmen,
we think the listening audience
might resent it, and with some
justification.

It may be that Bing Crosby could
go out on a cheese truck and sell
cheese as it has never been sold
before, but he’s doing all right for
Kraft just being Bing Crosby. We
have, in the last eight years, al-
ways given the 56 minutes of the
show devoted to entertainment the
full limit of that value, merely as
entertainment. Four minutes each

Thursday night we devote to
straight selling.
Kraft has continued through

eight years, 52 weeks a year, to
maintain a full-hour show. We have
done so for several reasons im-
portant to us, and to the kind of
selling job the show must do.

For one thing, analysis of listen-
ing audiences has shown that the
average audiences for all hour
shows are two times as great as
those for half-hour shows, with
average talent costs only 14 times
as great, and average time costs
just 1.6 as great.

The advertising impact of the
hour show is more than double that
of the half-hour, many radio adver-
tising authorities agree, because of
the fact that in the hour show the
advertiser has the opportunity of
talking to his particular audience
more times about his subjects, driv-
ing home his selling message.

An Hour Preferred

On the Kraft Husic Hall, each
hour’s program contains three hard-
selling commercials. In the course
of a year, the program sells many
products, but never simultaneous-
ly. For some products, a single
product associated with a single
name, the half-hour, or quarter-
hour show has proved eminently
successful.

For selling a series of products
successfully, we believe that only a
big full-hour show does the big full-
time job of selling required.

The hour program makes it pos-
sible not only to implant the name
Kraft, but to apply intense sales
pressure for a few weeks on par-
ticular items of the Kraft line with-
out ever losing sight of the fact
that the whole operation is that of
the Kraft Company. The weight of
a full-hour show holds the Kraft
identity over the entire series of
intensive selling programs.

A vital reason for the success of
the Kraft Music Hall program is
that it offers, and must offer, sig-
nificant entertainment. And enter-

(Continied on page 34)
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DO YOUR NETWORK

SHOPPIVG LARLY /

Sunday to Saturday— Winter and
Summer—Any Time is Good Time on

NBC RED!

Come heat, humidity or plain high water...now
is the time for all good advertising men to come
to the aid of their Summer, Fall and Winter sales
curves—with a liberal dose of advertising strat-
egy @ la NBC RED! Here’s why:

The NBC RED All-County Census proves that,
nightly, 41.7% more radio families "listen most”
to NBC RED than to any other network. By day,
36.9% more families "listen most” to NBC RED
than to any other network. Listener loyalty like
that helps a lot to push most any campaign
over the goal line!

So-0...if you're lucky enough to be on NBC
RED right now, you need only give your con-

tracts a quick once-over, then run along to your
golfing, your swimming or your butterfly-netting.
If you're not now on "the network most people
listen to most," cheer up! It’s no trick at all to
enter the charmed circle. Just reach for your
phone and relax in the breeze of your fan while
we tell you about the tested sales-producing
opportunities we have in stock.

From all indications, NBC RED is well on its
way to its 14th consecutive year of network
leadership, with a grand parade of programs.Hop
on the band-wagon today, and take it easy the
rest of the summer. For, now as ever, the pass-

word to worry-free advertising is:
"ANY TIME IS GOOD TIME ON NBC RED!"
NATIONAL BROADCASTING COMPANY

A Radio Corporation of America Service

10
THE NETWORK MOST P

FTWORK
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Auto Cut Likely to Affect All Media

Spot May Be an Early
Victim ; Big Debut
Business Seen

WITH further curtailment of auto
production a certainty, BROADCAST-
ING last week contacted leading
agencies handling automotive ac-
counts in New York and Chicago as
well as industry sources in Detroit
in an effort to determine the effect
on radio advertising.

The overall feeling among agency
and industry sources sums up as
follows:

1-—All media will suffer.

2——There is disagreement as to
what media will feel the cut first.
Agencies are of the opinion net-
work radio will be last to feel the
pinch, with the big companies con-
tinuing network shows such as
Major Bowes Amateur Hour while
slashing spot mercilessly.

3—Detroit reports an outlook for
a fairly good volume of “kickoff”
advertising to introduce the new
models this fall. This would apply
to all media. From present indica-
tions the volume of radio advertis-
ing may approach the time-buying
at the start of the 1940 model sea-
son last autumn.

Shortage of Material

This last prediction is the bright
spot in an otherwise pessimistic
picture,

Originally the OPM decreed a
20% reduction for 1942 model cars,
to provide savings in strategic ma-
terials needed in the defense pro-
gram. Late in June leading auto
manufacturers were called to
Washington for a meeting with
OPM officials. The meeting was pri-
vate but it is known the manufac-
turers were told a further cut in
production was inevitable due to
skyrocketing defense demands for
such necessary material as alumi-
num, chromium, zine, nickel and
steel. For example, after Army and
Navy defense requirements are
filled the ratio of apparent civilian
demands to the remaining supply
of aluminum is 15 to 1, and this
includes all industries.

Armament Needs First

Now the word has gone out that
there will be no more flat reduec-
tions in percentage terms but that
production will depend on the ma-
terials available after armament
needs are met. After the first cut,
the Office of Price Administration
is expected to enter the picture and
allocate the residual materials
among competing civilian demands.
Depending on OPA’s decision, the
auto industry’s output for civilian
consumption may be further re-
duced to release goods for other
non-defense lines.

Although no one in Washington
would hazard a guess as to the
amount of reduction, Detroit
sources are éstimating up to 50%
for the entire model year—or about
2,600,000 cars and trucks. This
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would be about on a par with pro-
duction in the 1938 calendar year
which was considered exceedingly
dull from an advertising standpoint.

The 1942 Problem

In Detroit it is expected the bulk
of the curtailment will come after
Jan. 1, 1942. Up to that time, it is
felt, there will be sufficient mate-
rials and manpower to keep assem-
bly lines moving in good volume.
After that, however, defense pro-
duction in automobile areas will be
moving in high gear and the diver-
sion of materials will be substan-
tial.

Some sources feel that as many
as 1,500,000 cars and trucks will
be produced by next January, in
the first four or five months of the
model year, but hardly more than
a million from January to next
summer. When it is considered that
more than 5,000,000 cars and
trucks were produced this year, the
impact of the reduction is easily
seen.

On the brighter side of the pic-
ture, as far as radio goes, the
sharply curtailed new car output
will naturally mean greater inter-
est in the used market. With huge
lots seemingly filled with used cars,
it would seem there are plenty to
take care of needs. But, industry
authorities point out, the used car
has its own distinctive market. In
times of normal production many
sections report used-car sales aver-
aging better than two for every
one new car sold. If the used-car
market becomes as highly competi-
tive as this reasoning would indi-
cate, local dealers, always consist-
ent radio users, may concentrate on

radio campaigns to call attention
to their product.

Another bright side of the other-
wise generally gloomy picture has
been the urging by manufacturers
for dealers to give greater atten-
tion to profits to be gained in
wider promotion of retail service
departments. In many cities this
would take the form of intensive
radio campaigns to promote service
features.

Demand vs. Supply

New York agencies contend that
with reduced new-car production
the market will grow increasingly
competitive and radio, as well as
other media, will be used consider-
ably. This is discounted in other
places, where it is contended the
demand will so far outstrip the
supply that advertising budgets
will be held to a minimum.

In Chicago, agencies handling au-
tomobile Dbusiness were of the
opinion that spot radio would be
the first to go when an advertis-
ing cut is instituted. This is borne
out in New York where it was
pointed out that spot is designed
for a direct selling job in point-
of-sale merchandising campaigns.

The overall picture appears hazy
but definite portents are taking
shape. They all seem to indicate
that automobile advertising nation-
ally, reduced though it may be, will
take on a more institutional flavor
—for which radio is ideally suited;
there will be a good run of used-
car business on a local basis as long
as the supply holds out and prob-
ably a good increase, locally, in pro-
motion of service features such as
repairs and accessories.

GOOD FELLOWS staged a farewell dinner for Joseph R. Stauffer in
Hollywood prior to his departure for New York where he took over as
radio director of Kenyon & Eckhardt July 14. With Joe the center of
attention, and representing radio and advertising agencies, they in-
cluded (1 to r): Aleec Robk, NBC Holiywood program and talent sales
manager; Wayne Griffin, BBDO producer; Lew Frost, assistant to Don E.
Gilman, NBC western division v-p.; John Swallow, NBC West Coast
program director; Danny Danker, v-p. of J. Walter Thompson Co. Stauffer
was formerly Hollywood manager of Young & Rubicam.

Tax on Cosnietics
Said to Prejudice
Advertising Funds

Proposed Levy Would Remove
Present Exemption Plan

COSMETIC advertising is affected
by an excise tax proposal adopted
by the House Ways & Means Com-
mittee in the new $3,500,000,000
national defense tax bill. The com-
mittee voted to base the 11% cos-
metic excise tax on the wholesale
price or value of the cosmetic item.

This tax would be computed on
a basis which includes the advertis-
ing and selling costs, recommended
by the Treasury, which estimated
the change would increase the an-
nual yield by $5,000,000 without
changing the 11% rate set by the
first national defense tax bill
passed in 1940. For the year ended
June 30, 1940, the industry paid
$7,700,000 in cxcise taxes.

Ended Litigation

A 10% cosmetic excise tax was
first imposed in the 1933 “nuisance”
taxes. From 1933 until 1939, the
tax basis included advertising and
selling costs, but in June, 1939 the
industry got Congress to pass an
amendment which, in effect elimi-
nated advertising and selling costs.
This amendment ended litigation
between the industry and the Gov-
ernment over the tax.

When the Treasury proposed a
change in the basis of payment at
the Ways & Means Committee hear-
ings, industry leaders suggested
the 11% rate be increased to secure
the $5,000,000 additional revenue,
but that the basis of paying the tax
be kept intact.

Private brands of cosmetics ave
given an unfair competitive ad-
vantage over advertised brands,
industry leaders say, under the
Ways & Means proposal.

An unbranded, non-advertised
item selling for $1 might carry a
tax of 3 cents, whereas the same
item, branded and advertised, sell-
ing at the same price, might carry
a levy of 6 cents. In some quarters
it was believed the Treasury de-
sires to get at advertising expendi-
tures for tax purposes.

Coca Cola on 113

COCA COLA Co., Atlanta, in add-
ing six new outlets to its schedule
on CBS, June 25 now has a total
of 113 stations, the largest on the
network’s schedule of sponsored
programs. The program, Pause
That Refreshed on the Air heard
Sundays 8-8:30 p.m. (EDST) fea-
tures Andre Kostelanetz and his
orchestra, Albert Spalding and
guest soloists. It recently shifted
to the Sunday evening time but on
Sept. 28 will return to a Sunday
afternoon spot and expand to at
least three-quarters of an hour.
Stations added include: WLAW
WABI WKWK KDAL WMFG
WHLB. Agency is D’Arcy Adv, Co,,
New York.
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Block’s choose new full-time WIBC

TO COVER INDIANA

R

. wﬂW|

WM H. BLOCK COMPANY WITH LARGEST MEN’S CLOTHING
DEPARTMENT GOES AFTER STATE-WIDE AUDIENCE

@® WIBC's Burt Wilson,
Hoosier state’s ace sports an-
nouncer, [eads the field in In-
diana. He has the following.

OFFICES AND STUDIOS ON NINTH

@ The Wm. H. Block Company, Indianapolis
department store, wanted a responsive audi-
ence. They chose the new full-time facilities of
WIBC because it gave them the audience they
wanted from one end of the state to the other.
It takes that kind of a group to keep the largest
men’s clothing department in the state—and,
incidentally, one of the largest in the country—
full of Hoosiers* buying clothes . . . Block's
are smart merchandisers. They rank among the
first ten in department store advertising space
in the nation. They checked pretty carefully.

Indiana’s Hiendly Station

*******\"/IBC %

d[[ilialed with the Mutual ﬁ'wat{cajting Syjtem

INDIANAPOLIS

INDIANAPOLIS ATHLETIC CLUB

FLOOR -

BROADCASTING ¢ Broadcast Advertising

As they expressed it—"“We found WIBC to
be the ‘hottest’ bet in Indiana radio, with more
listener loyalty and a clear channel that reached
out covering the state. We were interested in
their Mutual affiliation, too.”

If you want to sell Indiana folks—a tremen-
dous big bunch of them—in
one convenient package—
investigate what WIBC
offers.

*Most of 'em bring their wives.
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Copy With a Hook
Urged by Morgan

Tells PACA Much Copy Now
Is Cluttered With Words

IT TAKES more than just another
radio show to sell merchandise,
Raymond R. Morgan, head of the
Hollywood agency bearing his
name, told the radio departmental
session of the Pacifie Advertising
Clubs Assn. convention at Santa
barbara, Cal, July 1 [BROADCAST-
ING, June 30].

© Criticiziug the type of commer-
cial copy used on many current pro-
grams, he said that to make radio
do the job expected, agency men
must create an idea and then get
the right twist to make that idea
sell. He said much copy today is
insipid, pointless and cluttered up
with meaningless adjectives.

An Idea First

“Get the right angle, apply it
correctly and radio will sell your
client’s merchandise,” he continued.
“If you haven’t an idea, don’t start
on radio. Also please don’t blame
the poor downtrodden copywriter
for bad commercials. Nine times
out of ten it isn’t his fault if the
selling message is weak. It is prob-
ably your own, or that of the spon-
Sor.

“In building a radio campaign,
the importance of the commercial
is unfortunately relegated to the
background, with the copywriter
being brought in at the last minute
to perform his important chore.
Build your radio around your sell-
ing message.”

Mr. Morgan pointed out that
many sponsors unfortunately want
commercial copy to their own tastes.
“They like highly technical stuff
or wordy copy that is over the head
of the average radio listener,” he
said. He advised sponsors to use
a hook, a premium of some sort,
and gave several case histories to
show its success. By such a pro-
cedure, according to Mr. Morgan,
the sponsor, too, will get a more
accurate check on just how com-
pletely his radio sales message is
getting over. The answer lies in
sales.

Mr. Morgan said big time shows
with Hollywood name talent are
fine to listen to, but “don’t neces-
sarily sell the sponsor’s product.
The thing that sells merchandise is
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not the radio program. It is the
commercial copy. A simple, inex-
pensive program, properly directed,
with good copy and the right kind
of hook will do the job.”

To obtain sure-fire copy, Mr.
Morgan pleaded that greater recog-
nition and financial consideration
be given the commercial copy-
writer, who, he pointed out, is an
integral factor in the success of
commercial radio.

A question and answer round-
table, covering a variety of sub-
jeets on Pacific Coast radio ad-
vertising and coverage followed
Mr. Morgan’s talk. Donald W.
Thornburgh, CBS Pacific Coast
vice-president, presided as chair-
man, with participants including
William B. Ryan, sales manager,
KPO-KGO, San Francisco; George
Moskovies, CBS Pacific Coast sales
promotion director; R, L. Philippi,
advertising director of Union Oil
Co.; Lewis Allen Weiss, vice-
president and general manager of
Don Lec Broadcasting System; and
Charles Storke, manager, KTMS,
Santa Barbara, Cal.

Don Belding Reelected

Don Belding, Los Angeles vice-
president of Lord & Thomas, was
re-clected PACA president for a
second term, with Larry Lane, San
Francisco, publisher of Sunset
Magazine, senior vice-president.
Other vice-presidents elected were:
I. N. Shun, of Adv. Counselors
Inc., Phoenix; Howard Willoughby,
executive of Foster & Kleiser, San
Francisco; Claire Drew Forbes,
Scattle department store advertis-
ing manager.

The five-day convention, which
ended July 3, was attended by ap-
proximately 500 radio and agency
executives from the 11 western
states.

L

MORE NEWSPAPER
GRANTS HELD UP

HAVING granted a license re-
newal to KTBC, Austin, Tex., in
connection with the recent Texas
revocation proceedings, the FCC
has dismissed the application of
J. M. West, J. Marion West, T. H.
Monroe and P. M. Stevenson for
a new station using the facilities
of that station, 1,000 watts speci-
fied hours on 1120 ke.

It has also placed in the pending
files, pursuant to Order No. 79 per-
taining to the projected inquiry
into newspaper ownership, the ap-
plication of the same group for
authority to purchase the station
for $50,000 from its present own-
ers. J. M. West is one of Texas’
leading financiers and owns the
Austin Tribune and Dallas Dis-
pateh Jowrnal. J. Marion West is
his son, Mr. Monroe is a Houston
businessman and Mr. Stevenson is
an Austin attorney.

Also placed in the pending files
under Order 79 was the applica-
tion of Chattahoochee Broadcasting
Co. for a new 250-watt station on
1450 ke. in Columbus, Ga., and
that of Fairfield Broadcasting
Corp. for a new 1,000-watt daytime
outlet on 880 ke. in Fairfield, O.
The Georgia application involves
local newspaper interests, and the
Ohio company is headed by Charles
Sawyer, Democratic National Com-
mitteeman from Ohio who controls
WING, Dayton, and WIZE, Spring-
field, and owns the Lancaster (0O.)
Eagle-Gazette.

Jewel Tea Spots

JEWEL TEA Co., Barrington, Ill,
on July 7 started an institutional
campaign for Jewel Food Stores
with spot announcements varying
in length, from 3 to 10 times weekly
on the following Chicago stations:
WBBM WMAQ WENR WGN
WCFL. Contracts are for 12 weeks.
Agency is Mesunkin Adv. Co.,

COAST CONFEREES mulled ra-
dio advertising problems during the
recent PACA session at Santa
Barbara. Heads together (top left)
over a toy boat are those of (1 to
r) to R. G. Kenyon, Southern Cal.
Edison Co.,, Los Angeles; Tracy
Moore, NBC western division Blue
sales manager; Mrs, Jordan, and
her husband Fred Jordan,
Buchanan & Co. Los Angeles v-p.

Robert McAndrews (top center,
at left) NBC western division sales
promotion manager, holds the Bor-
roughs direet mail award which he
won for the second econsecutive
year; Don E. Gilman NBC Pacific
Coast v-p, congratulates him.

Among shop talkers were (top,
right) William Pickering, president
of Heintz, Pickering & Co., Los An-
geles; Mrs. Scott, and her husband
Clyde Scott, commercial manager
of KFI-XECA, Los Angeles; stand-
ing, Dobert M. Hixson, secretary
and account executive of Hixson-
O’Donnell Adv., Los Angeles.

The roun !table discussion cover-
ing radio (bottom) was directed by
Donald W. Thornburgh (standing),
CBS [Pacific Coast vice-president.
Others participating were William
B. Ryan, sales manager of KPO-
KGO, San Francisco; George Mos-
kovics, CBS Pacific Coast sales pro-
motion manager, Hollywood; R. L.
Philippi, Union 0il Co. advertising
director; Lewis Allen Weiss, v-p
and general manager, Don Lee;
Charles Storke, manager of KTMS,
Santa Barbara.

WBAL Goes to 50 kw.

WBAL, Baltimore, went on the
air fulltime with 50,000 watts July
10, operating on 1090 ke. and re-
linquishing  its  synchronization
with WJZ, New York, after 9 p.m.
on 770 ke. Formerly licensed for
10,000 watts, WBAL had to ve-
duce to 2,500 during the synchron-
izing period. Harold Burke, man-
ager, reports excellent results in
extended coverage are already per-
ceptible,

Ship Line’s Series

EASTERN STEAMSHIP LINES,
New York, on June 23 started a 26-
week spot campaign in the Boston
and New York markets for its
overnight run between those two
cities. A total of 34 announcements
weekly will be used on three New
York stations, WMCA, WHN and
WQXR and six weekly on WEEI,
Boston. If the campaign proves
successful it may be extended.
é;ze}x:cy is N. W. Ayer & Son, New
Vork.
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FOR A HOME RUN in
Connecticut’s Major Market,
it’s just good horse sense to
use WDRC and get all three:

coverage rograms, rate!
? 9

BASIC CBS FOR CONNECTICUT
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THREE ASKING CPs
FOR WILKES-BARRE

THREE MORE groups, Central
Broadcasting Co., Northeastern
Pennsylvania Broadcasters Inc.

and Key Broadcasters Inc., have
filed applications with the FCC for
a new local station in Wilkes-Barre,
Pa., seeking the facilities vacated
by WBAX, 250 watts on 1240 ke.
Holding 33 1-39% each in the
Central Broadcasting Co. are Ed-
ward Morris, a jeweler, president;
Richard H. Bailey Jr., employe in
the Washington office of Sen. Guf-

fey (D-Pa.), vice-president; Dr.
Leo C. Mundy, member of the
Pennsylvania Senate, treasurer.

James J. Jennings, director of pub-
lic relations for the State Treasury,
is secretary.

Northeastern Pennsylvania
Broadcasters Inc. is composed of
eight local businessmen each hold-
ing 200 shares of common and pre-
ferred stock. They are Robert
Doran, attorney, president; Joseph
S. Bittenbender, owner of J. S. Bit-
tenbender Co., vice-president; H.
Melvin Vivian, lumberman, treas-
urer; W. Earl Tremayne, engineer,
secretary; Samuel Hirshowitz,
clothier; R. H. Levy, baker; Wil-
liam J. Rooney, restaurant owner;
Charles Weissman, auto accessory
dealer.

Stock in Key Broadcasters Inc.
is held by Joseph Elicker, owner of
a restaurant in Dallas, Pa., vice-
president and treasurer, 800
shares; Fred M. Kiefer, columnist
of the Dallas (Pa.) Post, presi-
dent, 450 shares; Joseph W. Mur-

phy, dentist, secretary, 300 shares.

/

5,000
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WISCONSIN LEAGUE of Radio Stations, meeting
as guests of WSAU in Wausau recently, honored its
retiring president, Father James A. Wagner, head
of St. Norbert College’s two stations—WTAQ, Green
Bay, and WHBY, Appleton—by presenting him with
a portmanteau in appreciation of his ten years in
that office. New officers are James Kyler, WCLO,
Janesville, president; Ed Cuniff, WKBH, LaCrosse,
secretary; H. H. Born, WHBL, Sheboygan, treasurer.
In group photo are (upper row, 1 to r): B. F. Hovel,
WSAU, Wausau; Charles LaForce, WEMP, Milwau-

b

Mr. Cuniff; J.

Huffman,

kee; George Frechette, WFHR, Wisconsin Rapids;
Father Wagner; Ed Hagen, WSAU; Don Burt, WSAU;

W. Killeen, WSAU; Mr. Born;

G. R. Bridges, WEAU, Eau Claire; Harold Newcomb,
WRJN, Racine. Bottom row: R. D. Sanche, WSATU;
Walter C. Bridges, WEBC, Duluth-Superior; William
WFHR; Wayne Cribb, WHBL; Haydn
Evans, WTAQ; Mr. Kyler; Ed Allen, WIBA, Madison;
J. J. McGenty, WIJMC, Rice Lake; Ken Schmidt,
WIBA; Charles Lanphier, WEMP. All paid tribute to
Fr. Wagner for his achievements.

TWO-REEL motion picture, “Turn-
over”, convincing argument in
favor of radio as an advertising
medium, is being shown throughout
the country by General Mills, It
depicts to the grocer for the first
time a visual story of General Mills’
radio advertising program, showing
how advertising on the air and mer-
chandising can be synchronized per-
fectly.

The General Mills prograins men-
tioned in the film include Betty
Crocker, radio’s oldest daytime net-
work commercial feature; Airmnold
Grimm's Daughter, Valiant Lady,
Hymns of All Churches, Stories by
Kathleen Norris, Jack Armstrong,
Billy & DBetty, Carolyn’s Golden
Store, Beat the Band and baseball.

Quick Turnover

All these programs get results
that mean turnover of product on
the grocers’ shelves approximately
15 times a year, the film brought
out. Because the housewife buys
90% of the food, the majority of
General Mills radio programs are
designed to appeal to her. General
Mills claims that Jack Armstrong
and its baseball broadcasts have
made Wheaties the best selling ce-
real on the market, also that one
out of every three youngsters in the
United States has a Jack Arm-
strong plane.

The company studied some 6,000
premiums before selecting the air-
plane and other giveaways used in
connection with its programs.

H. G. Gieseke of the Sperry

" Flour Co., General Mills subsidiary,

stated at a showing before the San
Francisco Advertising Club that
the movie has brought home its
point to grocers and that General
Mills has been able to get addi-
tional cooperation in the way of
displays after retailers have seen
the film.

In its house organ, Modern Mill-
wheel, General Mills has this to say
about its film and its radio:

“Whenever a General Mills sales-
man makes a sale to a grocer, he
sells fine cereal products, of course,

. but he also sells the grocer some-

GENERAL MILLS SELLS RADIO

Movie Shown to Grocers Explains How Use of
Air Brings Rapid Turnover of Products

thing even more important—turn-
over. Turnover, or resale value,
means profits to the grocer. The
average grocer’s stock of Wheaties
“turns over” completely every 25
days. The other General Mills prod-
ucts enjoy equally outstanding rates
of turnover.

“What great force keeps this
river of distribution in motion? The
new sound motion picture, “Turn-
over”, produced by the merchandis-
ing department of GMI, under the
direction of Charles H. Bell, an-
swers: ‘The power of daytime radio
advertising keeps General Mills
products moving. The end result of
all this forceful advertising is
speedy turnover.’

“Rapidly and convincingly, with
narrator, music, and fine photog-
raphy, the film tells the story of the
big selling job General Mills day-
time shows do for the grocer. Indi-
vidually the programs are re-
viewed. The careful tailoring of the
programs to the needs and desires
of Mrs. Housewife and her family is
stressed, together with the careful
testing, producing, and analyzing
for results.

The Backbone

“Daytime radio has become the
backbone of General Mills advertis-
ing. There are twice as many ra-
dios as telephones in American
homes. And the chances are that
the average grocer’s store is located
in the very center of a community
of regular General Mills listeners.
If he were to call them up on the
telephone personally, he could not
do half so powerful a selling job.

“Fourteen years ago the first
Genceral Mills national program was
heard over the air: Betty Crocker
—once a week, 52 times a year.
This yecar, in 1941, listeners will
hear 9,000 individual General Mills
programs!

“Each grocery products branch
office has been supplied with a copy
of the film, together with a projec-
tor and sound equipment. General
Mills is all set to tell the story of
‘Turnover’ to grocers and trade as-
sociations all over America!”

Talent Sale Plans
Disclosed by CBS

DETAILS of the deals whereby
CBS is disposing of its talent serv-
ices are disclosed in a call for a
special meeting of CBS stockhold-
ers to be held Aug. 11 in New York.
The notice to stockholders by Pres-
ident William S. Paley points out
that the company in recent years
“has from time to time been crit-
icized for acting, directly or
through its subsidiaries, in a dual
capacity by both managing artists
and buying their services for broad-
casting on behalf of the corpora-
tion itself or of the sponsors of
its commercial programs”.

“Although an order of the FCC,
dated May 2, 1941, adopting certain
regulations as a result of such in-
vestigation [network monopoly],
does not refer to the management
of artists by the said subsidiaries of
CBS”, says the proxy statement,
“questions have been raised in a re-
port accompanying the order as to
the propriety of CBS continuing
to have an interest in the manage-
ment companies. The board of di-
rectors of CBS believes there has
been and is no impropriety in its
having such interests, but in view
of the questions and the fact that
the continuance of the management
business is no longer necessary to
insure to CBS a supply of radio
talent, its board of directors be-
lieves it desirable that the interests
of CBS in such subsidiaries be dis-
posed of at this time”.

The 61 shares of preferred stock
will be sold for $61,000 and the
9,684 shares of common of Colum-
bia Concerts Corp. will be sold for
$150,000, subject to approval of
two-thirds of the stockholders, to
Arthur Judson, F. C. Coppicus,
Frederick C. Schang Jr., Lawrence
Evans, Jack Salter, Ward French,
Calvin M. Franklin and Horace J.
Parmelee, all executives of that
company but none an officer or di-
rector of CBS.

The 100 shares of Columbia
Artists Inc. (all) and as much of
Columbia Management of Califor-
nia Inc. as CBS shall own at time
of sale (but not less than 51%)
would be sold for $176,190 to Mu-
sic Corp. of America, also subject
to ratification by two-thirds of the

stockholders.
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DO A REAL SALES JOB

and Local Advertisers!
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| Mail Today for more news on

{ “SHOWS OF TOMORROW”

| For complete information—presentation, rates, avail-

l ability, and audition recordings—check the programs

I below that interest you . . . then mail this coupon, pinned

|I to your letterhead, to NBC Radio-Recording Division.

| CHECK

{ [ ] Betty and Bob

I [ ] The Face of The War—as seen by Sam Cull.

| A brand new approach to the news behind the head-

| lines today.

| Getting the Most Out of Life Today with Dr.

‘ William L. Stidger. Forceful, down-to-earth phi-

I losophy every man and woman can understand and
enjoy.

I

| Time Out—with Ted Steele and Grace Albert.

[ [ ] Boy-and-girl songs and banter with interludes fea-

| turing “Nellie the Novachord.”

! Five-Minute Mysterics. Unique series of thrilling,

| [ ] dramatized mysteries— complete in each 5-minute

| episode.

1 Touchdown Tips with Sam layes. A coming at-

{ [ traction for 1941 football season featuring a sports-

[ caster whose pre-game predictions are amazingly

te.

| accura

|

S p p—
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that NBC RECORDED PROGRAMS

for National and Regional Spot

““Will continue ‘Betty and Bob’
right through the summer”

.. writes Nick Keesely of N. W. Ayer & Son

Here’s evidence of the productive soap-selling job “Betty
and Bob” is doing in the New York market. In 29 other
markets, large and small, this five-a-week, quarter-hour
show moves crackers, bread, milk, laundry service, starch,
foods, blankets, refrigerators! . . .

The recorded “Betty and Bob’’ is cut to the same audience-
winning program pattern that made it a headliner for eight
years when sponsored by General Mills on the network . . .
plus new plot sequences and an all-star cast!

You'd spend thousands of dollars producing “Betty and
Bob” on your own. Thanks to NBC Radio-Recording, it's
yours at amazingly low cost. Recording NBC Orthacoustie*
gives it the “live-talent” quality that modern audiences

demand. Many good markets are still available.
*Registered trademark

NATIONAL BROADCASTING COMPANY

A Radio Corporation of America Service
Radio City, New York ¢ Merchandise Mart, Chicago
Trans-Lux Building, Washington, D. C. ¢ Sunset and Vine, Hollywood
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WMBD Post to Caley

CHARLES C. CALEY, for the
last seven years commercial man-
ager of WMBD, Peoria, last week
was appointed as-
sistant manager
by Edgar L. Bill,
president. He will
continue as com-
mercial manager.
Simultaneously,
Mr. Bill an-
nounced promo-
tion of Hugh
Boice as national
sales manager
and Russell Ehr- Mr. Caley
esman as manag-

er of merchandising and promotion.
Mr. Caley is a member of the na-
tional sales managers committee of
the NAB and is general chairman
of Peoria’s 1941-42 communty fund.

U. S. Cultural Group to Buy
$200,000 Time on World-Wide

Deficiency Bill Carries Funds and Signing of
Contract Is Expected to Come Shortly

EXPENDITURE of $200,000 for
the purchase of time on WRUL
and WRUW, Boston shortwave sta-
tions operated by the World Wide
Broadcasting Corp., by the Com-
mittee for the Coordination of Cul-
tural & Commercial Relations Be-
tween the American Republics ap-
peared assured last week as Pres-
ident Roosevelt signed the second
deficiency appropriation bill.

The bill carried approximately
$10,000,000 for the work of the
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committee, $7,000,000 of which is
for the fiscal year beginning July
1. The other $3,000,000 is for con-
tract authorizations during this
fiscal year.

Soon to Be Signed

While a contract has not actually
been signed with World Wide, it
is understood from sources close to
the Rockefeller Committee and the
State Department that the arrange-
ment would be closed shortly.

Officials of the Rockefeller com-
mittee emphasized that the money
would be spent for the purchase
of time only, the committee acting
in the role of sponsor. No control
over the station will be exercised,
according to committee officials. So
far as could be learned no actual
program format has been drawn
up although it is expected that news
will take up considerable time.

It was said the committee se-
lected WRUL for the United States’
first Government-sponsored pro-
gram experiment because it was a
non-commercial station and the
committee did not wish to be placed
in the position of competing with

RED
NETWORK

commercial shortwave stations. No
other purchase of time is contem-
plated, committee officials stated.

Also included in the appropria-
tion bill was an item for $325,000
which has not yet been earmarked.
Whether any of this sum might
be used for sponsorship of other
Government programs could not be
learned at the committee. Commit-
tee officials denied reports, however,
that the money would be paid NBC
and CBS to pay line charges on
point-to-point broadcasts rebroad-
cast over South American stations.

In this connection the committee
is endeavoring to have American
manufacturers purchase time on lo-
cal Latin American stations for
presentations of news furnished by
American wire services. This would
be in addition to time purchased
on United States short wave sta-
tions.

The committee also received $75,-
000 which will probably be used in
purchasing space in Latin Amer-
ican newspapers to advertise Amer-
ican programs and airmailing
American schedules in Spanish and
Portuguese. No decision has been
made on these plans but it is ex-
pected that they will be put into
effect shortly.

More Carnation Discs

CARNATION Co., Milwaukee, on
July 22 wiil launch a 13-week test
campaign on KYW, Philadelphia,
and WSYR, Syracuse, for its
canned milk. Show, featuring Peter
Donald m.c.; Bill Grant, tenor and
the Five Marshalls, quintet, is a 15-
minute transcription titled Carna-
tion Bougquet. The discs will be
heard Tuesdays and Thursdays on
each station 12-12:15 on KYW and
11:30-11:45 on WSYR, both EDST.
In addition, Carnation Co. on July
2 renewed for another 13 weeks
Arthur Godfrey discs on some 35
local outlets throughout the coun-
try. Agency is Erwin, Wasey & Co.,
New York.

WFCI, Pawtucket, Yankee and Co-
lonial affiliate. has appointed Headley-
Reed Co., with offices in New York,
Chicago. Atlanta and Detroit, its na-
tional representative, effective immedi-
ately. WCFI, a Yankee and Colonial
network affiliate. operates on 1420 ke.,
100 watts powelr.

50,000 WATTS

NBC
RED NETWORK

REPRESENTED
HATIOMALLY BY

SPOT SALES
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Nation Dominates

In Shortwave War

RCA Finds Argentina First in
Number of Receivers

AMERICA is achieving a dominant
position in international broadcast-
ing, largely through development
by United States technicians of de-
vices making possible country-to-
country broadcasts “with efficiency
undreamed of during World War
1”7, according to a statement last
Monday by RCA reviewing the
Western Hemisphere operations of
NBC’s two international shortwave
stations, WRCA and WNBI, Bound
Brook, N. J.

Terming the advance of Amer-
ican shortwave broadecasting ‘“one
of the miracle stories of the current
war period”, the RCA statement
gave the bulk of the credit to refine-
ment of the vacuum tube and de-
velopment of steerable ‘“search-
light” antennas,

Describing the efficiency of these
newly-perfected antennas, RCA ex-
plained the 50,000-watt beamed sig-
nal is the equivalent of a 1,200,000-
watt signal broadcast to the four
winds. When both of the NBC 50,-
000-watt shortwave stations are
synchronized on the same frequency
to beam on adjoining language
countries in Latin America, the ef-
fective power is 1,700,000 watts,
RCA stated.

They Listen Anyhow

“Since the European war broke
out, America’s horizon of steel tow-
ers and tall wooden masts has wid-
ened in the interests of national
defense and international comniu-
nications,” the RCA statement com-
mented. “Despite the fact that
heavy penalties are meted out in
oppressed countries on the con-
tinent of Europe to those caught
listening to foreign broadcasts,
mail reaching the United States
from foreign shores furnishes
proof that the American shortwave
broadeasts of unbiased news are
overspreading the hemispheres and
finding ears that are long-distant
targets for truth.”

Tabulating the number of radio
sets in the countries of South Amer-
ica the RCA Review for July lists
Argentina first, with 1,050,000 sets;
Brazil, 500,000; DMexico, 300,000;
Chile, 160,000; Uruguay and Cuba,
150,000 each; Venezuela, 138,000;
Colombia, 100,000; Peru, 68,000,
and all other Latin American coun-
tries below that number. North
American broadcasters consider
Rio de Janeiro and Buenos Aires
the centers of the most important
language areas of South America,
it was stated.

Commenting on NBC’s develop-
ment of international broadecast-
ing in the Review, Raymond F.
Guy, NBC radio facilities engineer
stated :

“For many years NBC has con-
ducted an effective international
broadeasting service. With the out-
break and spread of the present
world conflict and the continuous

improvement in radio facilities, the
value of this service has multiplied
in importance and scope. Thousands
of letters and telegrams incessantly
convey that faet with stirring im-
pact. International broadeasting as
conducted by the democracies has
become a powerful instrument
which has earned the respect and

STEUBENVILLE . . . CANTON
WARREN ... . NEW CASTLE
CUMBERLAND .. .. BUTLER
SHARON ., . .. McKEESPORT
IOHNSTOWN BELLAIRE
WEIRTON . . . . . . ALIQUIPPA
UNIGNTOWN . . .. .
FAIRMONT . ...

ALTDONA . ..

BRARDOCK

HOMESTEAD .

€ LIVERPOOL . . . . MERCER
... AND 35 OTHER TOWNS

L DT

of over 10,000 residents, plus hundreds of smaller
towns. “Visibility Unlimited” is the air term that

aptly describes KDKA’s coverage horizon.

Call or write your nearest NBC Spot Sales office

for a detailed study of this tremendous market.

WESTINGHOUSE RADIO STATIONS Inc

confidence of foreign listeners
through the truthfulness of its re-
porting and the character of its
programs.”

RALPH NICHOLSON. co-publisher

of the Tampa Times, operating
WDAE. has severed his connection
with that unewspaper and has pur-

chased the New Orleans liem, which
he will actively head.

VISIBILITY UNLIMITED

FLIGHT REPORT: Spotted 60 towns of 10,000 or more population in Pittsburgh
sector, where over a billion dollars is being spent on defense orders. KDKA came
in strong as plane passed each of the 60 towns in this concentrated industrial area.
SUMMARY: KDKA, Pittsburgh’s only 50,000 watt station, is a sound buy for the

* advertiser. He gets complete Pittsburgh coverage, plus 60 industrial communities

KARM Names F & P

FREE & PETERS has been ap-
pointed exclusive national repre-
sentatives of KARM, Fresno, Cal.
The station was recently granted
a FCC construction permit for an
increase in power from 250 watts
to 5,000 watts, and the new trans-
mitter is expected to be in cpera-
tion by Oct. 1.
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STATION OWNER who
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The NEW

TURNER

CARDIOID Microphone
Licks FEEDBACK

Out-Performs Many Mikes Costing Twice as Much!

Here's the way to hold down your costs without sacrificing quality of
performance. The new Turner Cordioid Broadcast Model 101C gives
you positive performance without feedback. Compare its results with
microphones costing 2 and 3 fimes as muchl Notice how extremely
sensitive it is to sounds originating in front—how absolutely dead
to sounds in the rear. Deals o death-blow to feedback problems. The
2.element generator offers true Cardioid characteristics, bringing you
the best features of both the velocity and the dynamic, in the most
efficient microphone yet produced by modern precision engineering.
The ottraclive styling is finished in a rich brushed chrome.

Tell vour Chicf Engineer to find out about this ncw micra-
phone. Broadeast Model Turner Cardioid No. 101C, range
30-10.000 cveles, List 870.

920 17th St. N.E.
Cedar Rapids, lowa

— TURNER™
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Joe DuMond to Manage

New KBUR, Burlington

JOE DUMOND, creator and prin-
cipal in the NBC Josh Higging of
Finchville series out of Chicago,
has assumed the
. duties of man-
ager and commer-
cial manager of
the new KBUR,

Burlington, Ia.,

which on July 15

starts operating

with 250 watts on

1490 ke. Mr. Du-

Mond, former ra-

dio director of

Henri, Hurst &

McDonald and
original manager of WMT, Water-
loo, Ia., under the late Harry Shaw,
relinquished his NBC duties May
17 after six years of handling his
daily program. The Josh Higgins
feature has the distinction of hav-
ing a 1,000-acre State park in Iowa
named after it.

Formal dedication of the station
is scheduled for July 31, with Vice-
President Wallace expected to at-
tend and with a salute from NBC
scheduled. The station’s executive
staff, according to Mr. DuMond, has
been completed, with Clark Kuney
as program director and Willis
Wilson as chief engineer. Mr.
Kuney, formerly with various
Maine stations, recently was guest
conductor with the Pasadena Play-
house, and Mr. Wilson formerly
was chief engineer of KGFI,
Brownsville, Tex. RCA equipment
and a 246-foot Harrell tower have
been installed.

EUROPE SHORTW AVE
EXPANDED BY NBC

EQUALING its shortwave service
to South America, NBC’s Interna-
tional Division has started regular
program service to European coun-
tries, quadrupling the signal
strength of its WNBI and WRCA
to a combined power of 100,000
watts.

According to 0. B. Hanson, NBC
vice-president in charge of engi-
neering, WNBI has been recon-
structed and its power increased
from 25,000 to 50,000 watts. A
new directional beam antenna was
built for the new transmitter to
operate on 11.89 me., teaming with
WRCA which contihues on 17.78
me.

The rear lobe or tail of the new
directional antenna picks up Euro-
pean programs and carries them to
New Zealand and Australia with
much better reception.

The beam antenna required 16
additional acres at its location at
Bound Brook, N. J., where 70 acres
are now occupied by 11 directional
beam antennas, nine of which are
in operation serving Europe and
Latin America.

Mr. Dumond

Orson Wells to Return

LADY ESTHER, Chicago (cos-
metlcs, toilet preparations) begin-
ning early in September will star
Orson Wells in a new dramatic
series on CBS replacing the Lady
Esther Serenade which until Aug. 4
features Guy Lombardo. After that
date the Freddy Martin orchestra
will replace Lombardo until the new
show gets under way. Pedlar &
Ryan, New York, is the agency.

Muzak FM Grant

Arouses Interest

FCC Not Fully in Accord
Over Memorandum Opinion

MORE THAN casual concern is
being evinced in Washington radio
circles over the July 1 action of the
FCC in granting to Muzak Corp.,
New York, a construction permit
for a developmental FM broadcast
station which would provide a sub-
scriber-type program service to lis-
teners [ BROADCASTING, July 71.

The FCC itself, it is understood,
was not fully in accord in the issu-
ance of a memorandum opinion,
which appeared to reflect Commis-
sion support of the projected
new method whereby listeners
would pay a monthly rental for
program service, with no commer-
cial sponsorship of the programs.
Moreover, the fact that the FCC
departed from its regulations,
which specify that no develop-
mental station may make a direct
or indirect charge for program
transmission, waiving this require-
ment with respect to the Muzak
grant, was viewed with concern.

FCC Quotes Muzak

The FCC prior to publication of
its memorandum opinion, issued a
three-page press release July 1,
publicizing the grant as providing
a ‘“new type of subscriber broad-
cast service”. It pointed out that
the service would enable the public
to obtain selected programs by di-
rect payment, rather than indirect
payment through purchasing prod-
ucts advertised on the air, and then
quoted the Muzak application as
follows:

“There is no reason why the pub-
lic should pay directly for moving
pictures and indirectly for radio.
It is merely a matter of circum-
stance that radio in the United
States is available to the public
only in connection with advertis-
ing announcements which fre-
quently are highly disturbing or ir-
ritating. The American people have
never decided or been given the
opportunity to decide that radio
should not be sold in the usual
manner by direct payment for the
service.”

Headed by Catchings

Muzak, which for several years
has provided hotels, restaurants
and some home subscribers with
program service via wire, is a sub-
sidiary of Associated Music Pub-
lishers, which, among other things,
provides a commercial transcrip-
tion service for broadcast stations.

Waddill Catchings, head of both
AMP and Muzal, is also a director
and chairman of the Finance Com-
mittee of Warner Bros. Muzak is
an off-shoot of Wired Radio Inc.,
originally set up by the North
American Co., public utility opera-
tors, with a view toward providing
a service competitive to radio by
power or telephone lines into homes.
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Action Is Awaited
On New Tax Bill

House Group Nearing End of
Its Revenue Hearings

HAVING weathered the first phase
of Iouse Ways & Means Commit-
tee consideration of new tax leg-
islation without a franchise tax on
broadcasting, the radio industry is
awaiting emergence of the House
measure prior to the end of the
month, to ascertain how much of a
dent the new war levies will make.

It is known that a number of
items in the measure, as it went
to the House drafting conference,
would affect the radio industry,
particularly in connection with in-
creased taxes on receiving sets and
parts. A proposal [BROADCASTING,
July 7] to place a franchise tax
on broadeasting facilities per se
was dropped.

Leased Wire Levy

It also has been learned that
there will be no special taxes on
wires or tickers used by press asso-
ciations or Dbroadeasting stations
for “the gathering of news”. Other
leased wire services for the dissem-
ination of news to private subserib-
ers, however, will carry a 5% tax,
under the committee draft.

It is expected the Ways & Means
Committee will begin consideration
of the final draft in executive ses-
sion within 10 days. Items other
than those already incorporated in
the measure can be inserted, it was
pointed out, but those of major
significance already rejected, which
might have far-reaching effect
upon any industry, probably will
not be revived in the committee.
That may develop on the floor, how-
ever, when the measure is given
final House consideration, probably
during latter July or early August.

In the Senate, acting Chairman
George (D-Ga.) of the Finance
Commmittee, asserted 10 days or two
weeks of hearings would be held,
with the hope of procuring Senate
consideration the latter part of
August or early September.

Revival of proposals to impose
special taxes upon advertising gen-
erally and also upon broadecasting,
or some variation of a franchise
tax basis, is possible on either the
House floor or in the Senate com-
mittee hearings, it was pointed out.
Past efforts of this nature, how-
ever, have fallen because of con-
tentions of unfair diserimination.

Camera Spots

STANDARD DISTRIBUTING Co.,
Chicago (cameras) has started a
series of one and two-minute spot
announcements daily on KDTH,
Dubuque, Ia., KGGF, Coffeyville,
Kan., and XEG, Monterey, Mexico;
and a series of thrice-weekly
quarter-hour station programs cn
WWVA WMT KSO KQW WNAX
KMA KWTO WSOY KWFT. Agen-
¢y is Lane, Benson & McClure, Chi-
cago.

Good NewsTravels Fast!

The New Gates 30 Series Studio Speech Console, is the Big News in
Radio Today —51 Stations Already Enjoy a New High in Performance
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lo provide harmonizing appearance with
modern studio surroundings.

Your Logical Choice, and here’s why!

B More preamplifiers—five in all— tenuators used throughout for mixing. B —and important, 100, is the fact that

more than are provided in any other
cansole.

B Beautiful oppearance — cabinet of
matched walnut and sclected South
American Rakuda woods.

| Eight

FREE FACTS:

mixing positions—daven at-

QUINCY,ILLINOIS.U.S.A

H One-piece chassis—eliminates cab-

ling; simplifies maintenance.

B All inpul, output ond low level inter-
stage wiring fully shielded ta eliminate
crosstatk and distartion.

B Three color combinatians available

the Gates 30 Series Console is an en-
tirely new engineered product. It is not
a rebuild of a former model. Priced
within the budget of the smallest sta-
tion—its quality and performance is
superior to any console on the market
today.

The impressive fucts and figures that give the detailed adrvantages of the 30 Series

Console are ready for vou to sce.

Write at once,

without obligation. of course.

“The Proven Line”

RADIO &5UPPLY CO.

{CABLE ADDRESS: "GATESRADIO""}

Manufacturing

Engineers Since 1922
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TODAY

is the time to
get up to the minute

INFORMATION

on this

MAJOR MARKET

Of the 50 New Eng-
land Cities and Towns
in the WLAW Primary
Market . . . 41 have
no Daily Newspaper.

WLAW

5000 WATTS e 680KC.

COLUMBIA AFFILIATE

National Representatives

THE KATZ AGENCY, Inc.

LIKE SHIP'S CABIN is this unusual two story broadcasting studio
built around a four-manual organ at Hyperion Blvd. & Tracy St., Los
Angeles. It is used to broadcast the four-weekly half-hour religious
program, Haven of Rest, sponsored by Crew of the Good Ship Grace
Inc., on Mutual-Don Lee stations. Structure is designed to resemble a
cabin of the good ship Grace, anchored in the Haven of Rest in keeping
with the program’s philosophical theme. Portholes, desking and railing
carry out the idea. Building is 40x20 feet. Here is Paul Myers, (center,
lower deck), known as First Mate Bob, with members of his “crew”

Postal
Telegraph
PLEASE, ID LIKE

10 SEND A
TELEGRAM!

YOUR OWN
TELEPHONE IS YOUR
NEAREST POSTAL
TELEGRAPH OFFICE
—AND CHARGES
APPEAR ON YOUR
TELEPHONE BIlL!

Speedier
Service
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A 250-WATT local station in Beck-
ley, W. Va.,, WJILS, has completed
a $50,0600 model home project un-
der direction of Joe L. Smith Jr.,
owner and general manager, and
Charles R. Armentrout, assistant
manager.

Feelers were sent to national
manufacturers when the idea was
conceived, and response was good.
Local building supply dealers and
sub-contractors participated on a
half-cash, half-time basis. From
the day stone was first hewn from
a nearby mountain, the WJLS re-
lay unit was on the job. Workmen
on the site were questioned, listen-
ers invited to watch the project,
and spectators buttonholed.

A daily Construction Clinic was
broadcast from the studios, with
builders and other participating
groups cooperating. Two days be-
fore the opening, every station
break mentioned the opening hour
and a newspaper spread was used.

Some 3,000 persons viewed the
home on opening day, which in-
cluded a half-hour remote. Souvenir

Iowa Grads’ Jobs

A BANNER crop of radio
students from U of Towa
joining commercial vadio or-
ganizations during June was
announced by the university’s
station, WSUI, Sioux City,
Ia, They included Marjorie
Lester and Georgia Bowman,

to WLW, Cincinnati; Ray
Abel, NBC, Chicago; Lois
Ann  Russell, NBC New
York; Frederick Keller,

WOOD-WASH, Grand Rap-
ids, Mich.; Claire Hener-
lider, WMT, Cedar Rapids,
Ia.; Marold Glaspey, KFNF,
Shenandoah, 1Ia.; George
Moon, KHMO, Hannibal,
Mo.; Hugh Harper, KSCJ,
Sioux City: Marianne Prugh,
George Weber Adv. Service,
Des Moines; and Beverly
Barnes who received a WLW
scholarship award.

A LOCAL'S $50,000 HOUSE

Project Enlists Cooperation of Construction
Industry and Everybody Is Happ

booklets were sold for 10 cents. Mr.
Armentrout transcribed a 15-min-
ute description of the home. By
means of an oscillator, this tran-
scription was sent to each room
of the house and picked up on ra-
dios. This obviated need of a p. a.
system and constant presence of an
attendant.

Participation even included a
landscape artist. All firms taking
part expressed satisfaction with
the project and many claim to have
obtained new business.

Magazine’s Test

PARADE MAGAZINE, published
by the newspaper PM, on July 9
started a one-week campaign on
ten stations in the Pittsburgh, Mil-
waukee, Kansas City and Scranton
markets. Four to eight one-minute
announcements or chain breaks are
being used in the early morning or
evening. Station list includes:
WCAE, KDKA, WJAS, and KQV,
Pittshurgh; KMBC, WDAF and
WHB, Kansas City; WTMJ and
WISN, Milwaukee, and WGBI,
Scranton. Agency is Erwin, Wasey
& Co., New York.

JOHN BLAIR x
NVNalti Repa?'co -

BOISE, home of KIDO's trans-
mitter, is Idaho’s top metropoli-
tan city. It is also the center of
the southwest dairy area which
does over 15% of the dairy
business for the entire state.

Correction of ‘Record’
Denied by Lambertson

In WFIL, WCAU Charge

REPRESENTATIVE Lambertson
(D-Kan.) has no intention of cor-
recting in the Congressional Record
a charge he made May 27 that
WFIL and WCAU, Philadelphia,
had denied time for a speech by
Col. Charles A. Lindbergh. The
Congressman told BROADCASTING
last Wednesday that he is “fighting
the war mongers” and that he has
“evidence that Rosenbaum (Samuel
R. Rosenbaum, president of WFIL)
is trying to get us into this war”.

Rep. Lambertson said he could
see no reason for correcting his
statements, despite evidence by two
other Congressmen that they were
incorrect. His May 27 remarks, he
said, were based on articles in
Philadelphia newspapers and he
added that he hadn’t seen any cor-
rections in these newspapers. He
said he was not interested in check-
ing with the FCC to see if the
newspaper statements or his re-
?arks had accurately presented the
acts.

Rep. McGranery (D-Pa.), in a
speech before the House July 3,
corrected Rep. Lambertson’s re-
marks and introduced an exchange
of correspondence between the
Kansan and Mr. Rosenbaum. Rep.
McGranery stated he was introduc-
ing the correspondence “in the in-
terest of justice and fair play”.
He was joined by Rep. Eberharter
(D-Pa.), who said:

“It seems to me the remarks of
the gentleman from Kansas at that
time were intended to promote dis-
unity at a time when we should
have every effort made to promote
unity and not stir up emotions
which are perhaps engendered by
racial feelings.”

To Manage New KSKY

A. L. CHILTON, chief owner of
KLRA and KGHI, Little Rock, will
himself manage the new KSKY,
Dallas, when that station goes on
the air in the early autumn. The
FCC last March authorized Chilton
Radlo Corp. to erect the new sta-
tion as a 1,000-watt daytime outlet
on 660 kc. My. Chilton reports that
RCA transmitter equipment and a
300-foot Wincharger tower have
been ordered and will shortly be
delivered, but personnel has not yet
been selected.
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“No, son, we ain’t sailing today”

“We’re loading today. See them hoists and booms. Look at them
roustabouts wheeling the stuff aboard. No loafing today. We sail

tomorrow.”

The same principle applies to time-selling this summer. It’s the
extra-hard impact of your sales story in July and August that
brings extra-nice business to your station in September and Oc-
tober. Sales Management’s survey of AAAA agencies revealed
that the three summer months are the second most important
quarter of the year for the preparation of advertising campaign

plans.

Extra-hard impact, that’s what BROADCASTING promotion de-

livers this summer. Write for rates.

BROADZASTING

The Weekly, Newimagazine of Radlo

t Advertising
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Mrs. Bloom’s Boom Zooms Sears’ Sales
Columbia Shopperess Tells What She

Sees and In Come the Customers

ABOUT seven months ago, in No-
vember, my interoffice telephone
rang.

“Skipper Leo Downs of WIS to
see you, Mr. Aylward.”

“Oh, yes”, I said. “Probably
thinking about Christmas spots al-
ready. O. K. Send him in!”

Salesman Downs came in, but it
wasn’t spot announcements, our
usual seasonal radio diet, that
“Skipper” had on his mind.

“Got something new in the way
of a radio program for Sear’s,
Jerry,” said Leo. “Want to hear
it?”

“What’s it like?”

Meet Mrs. Bloom!

“It’s like nothing you ever knew
before. A woman’s hour that’s real-
ly different. You’ll have to hear it
to believe it.”

“0. K., Skipper. We’re always
looking for a better way to adver-
tise Sear’s. When do I listen?”

“Ten o’clock in the morning,” said
Mr. Downs, “if that suits you. And
you won’t be disappointed.”

Next morning, I settled down in
the WIS client’s room and the an-
nouncer introduced Winefred Brad-
ford Bloom with a program titled
“The Missus Goes Shopping”. It
was my first meeting with Mrs.
Bloom . . . and a memorable occa-
sion it was.

She greeted us in a warm and
friendly voice . . . then started out
on a descriptive word tour of a
large Columbia department store.
Mrs. Bloom said it was a rainy day,
and she wanted to do all her shop-
ping in one place. Interested in a
new home, she went into the paint
department. Floor covering caught
her eye . . . then furniture. The
program was chatty, informal.
Minutes slipped away ... and then,
just at the end of the show, Mrs.
Bloom said she had done all her
shopping at Sear’s. It was hard for
me to believe . . . because I'd heard
things described that I didn’t know
were in the store myself.

“How’d you like it?”, said Skip-
per Downs.

“I don’t quite know,” said I, im-
pressed but wanting confirmation
of my opinion from some of my own
staff. “Could you do it over? PId
like some of the department heads
to listen.”

“We brought in some of the store
executives, and they agreed with
me. It was a good program. We
didn’t know exactly how good but
we were willing to give it a whirl.

Sears’ Woman's Hour . . . with
Winefred Bradford Bloom . . .went
on the air over WIS, 5,000-watt
NBC - Red station covering the
whole State of South Carolina from
the capital, Columbia, for the first
time Nov. 18, 1940. It was on the
air six times a week until January.
Then, we dropped to three-a-week.
Mrs. Bloom came to the store sev-
eral hours each day after the pro-
gram to meet customers and advise
them about buying, interior decor-
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By P. ]J.

AYLWARD

Manager, Sears, Roebuck & Co., Columbia, S. C.

MR. AYLWARD

ating, gifts and the like. The press
of store work became so great that
we felt it best to cut down on the
air-time.

Some Achievements

Here are some of the things the
program has done:

We had a customer who . . . after
listening to several shows ... came
into the store and asked Mrs.
Bloom’s advice on changes in the
bathroom of his home. Mrs. Bloom
went with him to the house ... and
suggested a whole new bathroom
. . . linoleum floors, new walls and
bathroom fixtures. She also looked
over the kitchen and sold him the
idea of re-doing that . . . floor,
walls, sink, steel cabinets and a
range. Mrs. Bloom also suggested
making over an unused porch into
a storage closet and using an old,
unusued pantry for a powder room.
Result: A possible $100 sale was
boosted to nearly $1,000.

One day, rugs were discussed on
Sears’ Woman’s Hour. That after-
noon a customer came into the store
for one of the rugs mentioned on
the broadcast. The salesman called
in Mrs. Bloom . . . and before we
knew it, the woman had ordered

not only the rug . .. but chairs and
draperies to go with it. And she
also gave us an order for reuphols-
tering the rest of her furniture!
It was a sale that ran to more than

~ $200.

We've conducted several tests
that conclusively prove the sales
power of Sears’ Woman's Hour.
Around Christmas, Mrs. Bloom be-
gan to feature table decorations.
We needed to move some silver-
ware . .. and used no other medium
of advertising to help. When the
Woman’s Hour began to paint pic-
tures of lovely holiday tables set
with gleaming silver from Sears’
. .. the sets began to move. We sold
more than 100 sets of silverware
during the holidays. (This feature
was dropped from the air for a
while . . . and we’ve only sold two
sets since. The buyer has asked
that we give his silver a boost
on WIS again.)

Then, there were the ‘Lone
Ranger” watches. The department
head told Mrs. Bloom his quite large
stock wasn’t moving. She said she’d
buy two for her own grandsons

. just to get the ball rolling.
But first, she mentioned the watches
on her program. A couple of days
later, Mrs. Bloom went by to pick
up the watches . . . and found that
they had been completely sold out!

Large Unit Sales

Like most Sears-Roebuck retail
stores in cities the size of Columbia
(85,000), we maintain rather com-
plete departments in many lines
. . . furniture, for instance. Until
Sears’ Woman’s Hour came along
we concentrated more or less on sell-
ing individual pieces—a chair, rug,
table, bed or lamp.

Now . .. we sell a whole room,
thanks to Mrs. Bloom and Sears’
Woman’s Hour. She talks about a
chair in relation to the rest of the
room — harmonizing draperies,
lamps, tables, rugs and fixtures.
The result: Unit sales, and large
ones.

There are many reasons for the
success of Sears’ Woman’s Hour
. . . and not the least of these is
Winefred Bradford Bloom. She’s

BUSINESS was good—well, good enough—at the Seats store
in Columbia. And then came Mrs. Bloom! Since which time
Mrs. Bloom has started a boom. And Mrs. Bloom’s boom has
zoomed the sales curve so nicely that the store’s manager, Jerry
Aylward, decided to write a piece about it. When a customer
comes in to buy a rug, Mrs. Bloom sells a room—chairs, drapes
and all that goes with it. Which is the point of this story, be-
cause the individual sales are being built into large unit sales.

an experienced showman as well
as an interior decorator, horticul-
turist and designer of note. Her
programs offer sound, practical ad-
vice on decorating, color schemes,
furniture arrangement and the like.
At the store, her services (free to
all Sears’ customers) are constantly
being sought by an ever-increasing
number of people. And mail is com-
ing in from every corner of the
State. Mrs. Bloom, personally, an-
swers each letter, and out-of-town
customers are on the increase.

Then, there are the programs
themselves. They’re friendly, help-
ful programs, not high-pressure
selling jobs. Each has a definite
theme. Sample titles are “Thanks-
giving Decorations”, “What to Give
at Christmas”, “Occupation, House-
wife”, and “Friday, the 13th”. And
the programs have variety, too. The
Christmas show was transcribed,
each department head wishing his
friends and customers a happy holi-
day in a different, original way.
Earlier, wives were invited to write
in what they wished to receive from
their husbands at Christmas. Then
selected letters with initials were
read on the Woman's Hour on a
holiday, when the women could see
to it that their husbands were
home listening!

Into the Store

Showmanship counts in selling
via the airwaves, and Mrs. Bloom
puts plenty of it into Seurs’ Wom-
an’s Hour!

Everything mentioned on the
program, of course, can be obtained
at Sears’. Since a prime purpose of
the show is to get customers into
the retail store, the catalogue isn’t
mentioned on the air. But we’re
doing an increasing amount of cata-
logue-order business for customers
brought into the store by the pro-
gram.

Rarely does Mrs. Bloom mention
prices in her portion of the Wom-
an’s Hour. This is handled by the
announcer who has a special of
one of two items, with prices, in the
short commercial near the end of
the show.

Yes, my meeting with Winefred
Bradford Bloom was a memorable
one. And the success of Sears’
Woman’s Hour bids fair to be a
memorable chapter in the history
of our advertising efforts for the
Columbia store.

With the Woman’s Hour over
WIS we're not selling just the
sizzle . . . we're selling the whole
ham! And, believe me, larger sin-
gle sales mean a much merrier
ring on the cash register!

Sackett Buying KVAN Control

CONTROL of KVAN, Vancouver,
Wash., opposite Portland, Ore., will
be acquired by Sheldon F. Sackett,
now owning 50%, if the FCC ap-
proves an application for transfer of
five shares from D. Elwood Caples.
Mr. Sackett is publisher of the Coos
Bay Times, Marshfield, Ore.. and own-
er of KOOS. He purchased his 50%
from Walter L. Read in 1940.
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® WKY’s home address is Oklahoma City but

— g ° all Oklahoma is its backyard. From one end of
° ... y this domain to the other, WKY’s microphones
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Oklnhoml*city Py o . . . .
e®e © taining programs of special interest to listeners OKLAHOMA CITY
everywhere in Oklahoma. Going places, doing '
things, being everywhere . . . these have estab- NBC-Red Affiliate
t " N lished WKY as an integral part of the Okla-
Il WKY. goes everywhere in! Oklahoma! for homa scene, and WKY-listening as a statewide
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percentages to leap like a kangaroo? KXOK can doit...IT'S

acts in KXOK's broadcasting radius have spurted far above
'k and more orders are streamingin. Seven defense plants are
are already under construction.

readily increasing in the industrial field with weekly wages
'o $70 per week and skilled laborers are earning even more.
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ssippi Yalley Market. IT'S IN THE BAG!
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Prudent Hedging

SO FAR, the impact of production cuts forced
by defense priorities has hardly been felt by
retailers of such durable consumer commodi-
ties, as automobiles, radios, tires, household
appliances and the like. Substantial inventories
and fairly regular deliveries up to now are
cushioning the effects, and advertising of such
lines has yet suffered little curtailments. But
there can be no doubt that the cuts will be felt
later this year, and through next year.

These are all-important items in many a
station’s sponsorship budget, and the loss of
local dealer advertising, will be felt keenly
unless it is replaced by something else. It is
time, therefore, for station managers to be-
gin thinking now how to hedge against the
inevitable.

To take up the slack, the best suggestion
we have heard—and the prudent sales manager
will act at once—is that used car sales will be
stepped up; that old radios will be repaired;
that tire-rebuilding will take on new impor-
tance; that household appliances will be fixed
when they cannot be replaced.

In a word, service and repair, hitherto side-
line or small-time functions, will become major
activities of many sponsors now using radio
advertising primarily to move new and re-
placement goods. This will be especially true
locally. And radio can repeat in the servicing
field the selling records it has created in other
lines.

Life and Taxes

UNCLE SAM, in his quest for funds to finance
the colossal national defense program, can be
expected to tap every conceivable revenue
source. Already it is evident that general cor-
porate and income taxes will be more than
doubled in the average brackets. Special levies,
such as those on amusements, automobiles,
radio sets and other so-called luxury items,
which can be lopped off easily once the emer-
gency is over, already are provided in the
revenue measure being drafted by the House
Ways & Means Committee in collaboration
with the Treasury Department.

Every true American, though he doesn’t
relish the outlook, is willing to pull in his
belt a few notches in the interest of the na-
tional welfare. The broadecasting industry, and
advertising generally, are prepared to bear
their portion of the tax burden.

But now there is disconcerting talk in inner
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circles of special imposts, superimposed over
all general taxes, upon broadcasting income
and upon advertising generally. Pressure
groups long have advocated a sort of “fran-
chise tax” for broadcasting, but in the past it
has never been seriously considered because
of the palpable discrimination. The same has
been true of certain consumer groups with
regard to advertising as a whole.
Advertising is a business, and broadcasting
is just one branch of it, albeit different because
of the distinctive character of the public service
it renders. To impose a discriminatory tax upon
advertising, or any of its offshoots, in the
long run would be only another re-enactment
of the “killing the goose” fable. Advertising
creates consumer demand, which in turn
creates profits for industry or service, which
in turn produce the bulk of the revenues filter-
ing into the Treasury from American business.

Boring In

SCANT NOTICE was given in the trade to the
July 1 ruling of the FCC granting Muzak Corp.
of New York a construction permit for a devel-
opmental FM station for subscriber-type broad-
cast service. Yet it may have deep significance,
for it appears to be another in the series of reg-
ulatory moves calculated to undermine broad-
casting by the American Plan.

Muzak for several years has been providing
by wire what amounts to central-station juke-
box service to hotels, taverns and other public
places. It grew out of the Wired Radio project
of a decade back under which a service com-
petitive to space radio would have been created
by supplying programs to the public via power
or telephone lines with the subscriber paying
a monthly rental on the receiver. There would
have been no advertising sponsorship. Via FM,
Muzak, successor to Wired Radio, proposes to
revive the subscriber method of payment,
stressing its advertising-free character.

There can be no quarrel with Muzak’s am-
bitions to expand its commercial efforts, though
an anomaly appears in the fact that Associated
Music Publishers Inc., which sells transerip-
tions to broadcast stations for commercial
sponsorship, is the parent of Muzak. Waddill
Catchings, prominent industrialist and chair-
man of the finance committee of Warner Bros.,
which long has aspired to nationwide radio
operations, is head of both Muzak and AMP.

The danger, as we see it, is expressed in
the FCC’s memorandum opinion granting the

The RADIO
BOOK SHELF

JAMES F. WATERS, originator of the Court
of Missing Heirs program, is writing a book to
be published Aug. 11, with the same title as his
radio program. The volume will contain the
stories of more than 80 heirs who have been
discovered by the Court. It also will list 3,000
other estates whose heirs have not yet been
discovered, complete with all available clues to
their identity.

AVAILABLE for royaity-free non-commercial
use by stations, schools and radio workshops
and clubs, 100 Non-Royalty Radio Plays,
compiled by William Kozlenko [Greenberg:
Publisher, N. Y., $4.256], offers 100 tested
quarter and half-hour dramatic seripts in a
single volume, with an introduction by Sher-
man H. Dryer, U of Chicago radio director.

A DOZEN short plays, four of them written
for radio production, are included in the vol-
ume, American Scenes, edited by William Koz~
lenko [John Day Co., New York, $2.50]. The
four radio plays are “Fire and Cloud”, by
Richard Wright, dealing with a southern
Negro bread riot; “Ask Anybody in the Neigh-
borhood”, a city slum drama by Benjamin
Appel; “The Doorway to Limbo”, a fantasy by
Oscar Saul and Lew Lantz; “Freedom Is a
Trumpet”, a verse drarha by William Merrick.

Muzak application. Keep in mind that in recent
months this same Commission decreed its
“death sentence” regulations on network broad-
casting and its newspaper-divorcement pro-
ceedings.

Now, in sanctioning the Muzak experiment,
the FCC blandly changes its existing rules pro-
viding that a developmental station shall not
make any charge, direetly or indirectly, for
the transmission of programs. It does this on
the ground that the method of charging the
subscriber for program service is “worthy of
investigation”.

The whole tenor of the FCC’s opinion exudes
an anti-commercial broadcasting viewpoint.
For example, it points out that the practice of
public support of broadcast service in this
country is not through any “direct change, but
through the purchase of articles and services
advertised by radio”. Then it adds, “This is not
true in all countrics of the world”.

Perhaps the FCC, in its wisdom, regards
European radio as superior to ours. Perhaps
it considers the Government-operated systems
of the Nazis, the Fascists and the Communists
fairer and freer than our own.

The whole trend of FCC thinking certainly
should give broadcasters pause. Hitting only
the high spots of its recent course, we find it
proposing to regulate station-network con-
tractual relations in its network regulations;
thinking about forcing newspapers to divest
themselves of broadcast interests, however re-
mote the publishing interest may be; and now
apparently toying with the idea of espousing
the ultimate breakdown of American radio
through an adaptation of the European system
of no advertising.

All of this adds up to the erying need for a
redefinition by Congress of the 14-year-old
radio law.

BROADCASTING ¢ Broadcast Advertising
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ema version of an advertising

agency executive, complete with

distressed secretaries scurrying
around to interpret his every brain-
storm, don’t go to Joseph R. Stauf-
fer, newly appointed radio director
of Kenyon & Eckhardt, New York.
For he refuses to become upset, no
matter what complexities. Asked if
he “blew up” under tension, he
quietly smiled, “I never get under
tension.”

Completely unassuming, yet in-
stantly tractable is Joe Stauffer.
Perhaps much of his demeanor of
quiet assurance springs from early
military training. After being grad-
uated in June, 1916 from high
school in his home town, Scottdale,
Pa., he attended prep school at
Washington for one year, entering
West Point in 1917. He emerged
in 1920 as second lieutenant. In
September that year he was as-
signed to the Cavalry, attending the
Army Cavalry School at Fort Riley,
Kansas, for a year, doubling in
theatricals.

After resigning from the Army
in June, 1921, he returned to Scott-
dale and became assistant sales
manager of a family-owned manu-
facturing concern engaged in a wa-
ter purifying process. During his
five years with this firm, a Phila-
delphia branch was opened, which
he managed for 18 months.

But the call of show business
would not be stilled. He devoted
his leisure time to Little Theatre
work, the various groups playing
“the sticks”. Profits were donated
to playgrounds and similar worthy
projects. In October, 1926 he re-
signed from the family corporation,
and the succeeding three years were
spent with the New Jersey Public
Service Transportation Depart-
ment.

September of 1929 found him
headquartered in New York as as-
sociate editor of the Electric Rail-
way Journal, a McGraw-Hill pub-

IF YOU are looking for the cin-

STAUFFER

lication. Then in January, 1931 he
was transferred to Chicago as west-
ern editor of that magazine,

Through the years the desire to
produce radio shows persisted, and
he haunted the broadcasting sta-
tions regularly. The radio idea took
on actual form in 1934 when he
joined the New York radio depart-
ment of Young & Rubicam.

Among his assignments were
daytime service shows for General
Foods Corp., Borden Co., and Fels
Co. Nighttime and major produc-
tions included a variety show for
Colgate-Palmolive-Peet Co., two
seasons of the NBC Packard Hour,
starring Lawrence Tibbett; Helen
Hayes' first radio series under
sponsorship of General Foods, and
others.

Then on June 1, 1936 he was
transferred to Hollywood, contin-
uing in a production capacity, His
assignment was the new NBC Pack-
ard Show, starring Fred Astaire.
Approximately a year later, in Sep-
tember, 1937, he stepped out of the
production assignment to take over
talent buying and supervisory work
for the agency on the West Coast.

At this time International Silver
Co. started its CBS Silver Theatre
with guest-star policy. The Young
& Rubicam 1938 Christmas gift to
Joe Stauffer was management of
the agency’s Southern California
branch office.

As far as his personal history is
concerned, here are on-the-record
facts. Joseph R. Stauffer was born
in Scottdale, Pa., Oct. 27, 1897, and
attended primary as well as high
school in that city. He emphatically
swears that the “R” in his name
serves only one purpose; it stands
for absolutely nothing. His late
grandfather adopted that initial in
his youth. Young Joe followed suit.
He recalls the unhappiness caused
him in school days by continuously
explaining away the “R”.

Joe Stauffer married the former
Eleanor Stevenson of Scottdale on

BROADCASTING ¢ Broadcast Advertising
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NOTES

WALTER BROWN. owner of WSPA
and WORRD. Spartanshurg, S, C., and
the former Miss Ruth Taylor of Spar-

tanburg, were married July 3. Among
those attending the wedding  were

Associnte Supreme Court Justiee and
Mrs, James Byrues.

JIM SETILER. promotion manager of
WRC-WM AL, Washington, an ensign
in the Naval Reserve, has been sta-
tioned at Balboa, Canal Zone in the
publie relations office.

BOYD RIPPEY has joined KFRC,
Sun_ Franeisco, as head of the sales
staff replacing Gary IKreidt, who re-
signed to enter the printing and pub-
lishing business in Manila,

LBUGEXNE 8. TIHOMASN, sales man-
ager of WOR, New York, aund Mrs.
Thomas are the parents of an 8 Ib,
G oz, sou. Broce Maxwe!l, born July 3
in the Methodist Ipiscopal Elospital,
Brovklyn,

R. M. LAMBIE Jr, [ormerly of Chata-
ham  Adv, Ageney, and Robert W.
Yites, new to radio, have joined the
:lle\ staff of WSJS, Winston-Salem,
N. C.

JACK FIELD, Jr, sanles manager of
WPTE, Raleigh, suffered slight in-
Juries In an auto accident June 29,

0. II. CALDWELL., cditor of Radio
PToday aud former Federal radio com-
misxioner, and Mrs, Caldwell have an-
nouneed Nept. 3 as the date of the
marriage of their daughter, Mary Jane.
to Robert Kdward Nickerson, graduate
of Columbia U whe is now attending
the Yale Law School.

JAMES IHOWIS, manager of WDTM,
Dauville, Va.. has been clected presi-
dent of the local Junior Chawmber of
Commerce,

LEIGII WIIITE, CBS correspondent
in the Balkans who was injured by
.\: i bombers while fleeing from Yugo-
in. has been recuperating in an
A\theus hospital and is expected to
leave Greece with the America Lega-
tion group JJuly 15, CB3S reports.

DAVID ROSENBLTUM. onctime vice-
1)1(-~|dent and treasurer of NBC whe
sintee Iebruary. 1920, s been general
manager of the J\'ew York Poa!, re-
signed from that newspaper July 1 to
return to the marketing and manage-
ment counsel field, Ile formerly was
head of Trade-Ways Inc.

FRANKLIN M. DOOLITTLIS, chief
owner and general manager of WDHIRC,
ITartford. has been named o mewmber
of the Intereommunications Comniit-
tee of the Connecticut State Defense
Council.

EVELYN I'EELY hax resigned as
maiger of CKPC, Brantford, Ont.,
after eight years with the station.

She became manager a year ago when
Lieut. J. Don Buch.mnu, owner and
manager. joined his regiment on active
service. Mrs. Buchanan is new man-
ager.

Sept. 25, 1923. They weren’t child-
hood sweethearts; in fact, he didn't
meet her until after being gradu-
ated from West Point. They have
one child, Joseph Richard, 16. An
accomplished pianist, with an ex-
tensive background of musical
knowledge, he is definite about not
having hobbies. He doesn’t like golf,
but does enjoy horseback riding
and tennis.

WELBOURN KELLEY, NBC seript
writer. hax been appointed ehief of
the vadio seript division of the Navy
in Washington. Mr. Kelley will con-
tinne writing scripts for the NB3C-
Blne program Chamber Music Nociety

of Lower Basin Street, along with
scripts for the NBC Swmmer Sym-
programs. He was

phony and other
previously with Associated Press and
in the NBC press department in New
York.

ARTHUR DURAM. former salesman
and sports anneuncer of WOC. Daven-
port. and previously on the sales staff
of WOCBN, Springfield, 1. Ias joined
the sales staff of WIHN, New York.
SYDNEY GAYNOR. KIIJ, Ilolly-
wood,  commercinl  manager, is  the
father of a oy horn July 2.

DR, IPAUL FISHER. chemist and
farm expert on the faculty of River-
dale (Cal.) College for several years.
has resigned to hecome m program
director of KI'RO, Riverside,

MARK KINSEY of the WIO, Des
Maoines, news burcau. has been named
publicity chatirman for the lowa di-
vision of the Veterans of Foreign
Wars,

BODB CANNON, OB 1ollywowd pro-
ducer. has heen appointed official rep-
resentative of  the  Newport-Balboa
totilla of the vewly organized Coast
Guined anxiliary,

EDMUND A, CHESTER. CBS di-
reetor of broadeasting to foreign coun-
tries. on Juue 26 became the father of
a baby girl.

BURYL IVES, one of the leading ex-
ponents of American folk music, acts
as the singing master of ceremonies on
Burt lves Coffee Cluly which started
July 8 on CBS, The program, heard
Naturdays 10-10:30 a.m.. features dif-
Terent types of music,

Norman Lewis Is Named

WJMA Sales Director

COMPLETED personnel of WIMA,
Covington, Va., which went on the
air May 26 after being constructed
in record-breaking time—34 days—
has been announced by Boyd Law-
lor, station manager, formerly pro-
duction manager of WTCM, Tra-
verse City, Mich. Station was
granted April 22 to John and Mar-
cia Arrington, onetime operators
of WCHYV, Charlottesvllle Va., and
uses 250 watts on 1340 ke

Norman Lewis, formerly of
WGMA, Moultrie, Ga., assistant
to Mr. Arrington, has been named
commercial manager. Others are
Don Ross, from WKBH, LaCrosse,
Wis., program director; Margie
Garrison, in charge of commercial
copy; Billy Mac, formerly of
WHFC, chief announcer; Dick
Eyrich, from KFJB, Marshalltown,
Ia.,, and Jimmie Armstrong, from
WJJD, Chicago, announcers;
Chuck Gill, formerly of WTAD,
Quiney, I11., chief engineer; Jimmie
Garber and Warren Brown, trans-
mitter engineers. Mrs. Arrington
serves as secretary-treasurer of the
station.

WJIMA uses Western Electric
equipment throughout and sub-
seribes to United Press and NBC
Transecription service.

New Post for Dempsey

JOHX J. DEMPSEY, of New Mexico,
former member of Congress who was
lmgely responsible for recognition of
radio through brovision of radio gal-
lery facnhtles in Congress, on July 7
was sworn in as Undersecretary of
the Interior. After retiring from Con-
zress earlier this year, he became a
member of the Maritime Commission.
e is the father of William J. Demp-
sey. former FCC general counsel, now
a Washington attorney,
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ROSS WRIGHT, formerly chief an-
nouncer at CKFCO, Chatham, Ont., is
now overseas as a Leading Aircrafts-

man with the Royal Canadian Air
Force.
JOHN FLOYD WILLIAMS, an-

nouncer of WCAXN, Burlington, Vt,.
is the father of a hoy, Jon Blake,
bhorn June 20.

DON C. SMITII, formerly of WLI'M,
Suffolk, Va.. has joined WKRC, Cin-
cinnati, Ted Austin takes his place.

MILDRED E. WILLIAMS, formerly
of WTAL, Tallahassee, Fla., has
joined WJIHO, Opelika, Ala.

LYLE FLANAGAN, continuity di-
rector of WIIO, Des Moines, has heen
made adjutant of the sixth district
of the American Legion in Iowa.

HERALD GOODMAN, chavacter
comedian of WHO, Des Moines, is in
Hollywood to participate in the Range
Busters’” next Mouogram picture,
“Saddle Mountain Roundup”.

JOHN HURLEY, announcer of WRC-
WMAL, Washington, has been called
to active duty with the Navy as a
lieutenant and will serve in the public
relation’s brauneh at Daulboa, Canal
Zone.

MARTHA ITARRISON, former con-
ductor of several women's programs
on WWRL, Woodside, N. Y.. has
joined the news staff of the British
Press Service.

WEBB TILTON, a member of the
NBC guide staff and baritone. has
becn signed by the Yankee Network
to two programs we:kly for WNAC,
Yankee station in Boston.

HAROLD ALGYER, co-director of
the Studio Players, dramatic group
heard on WWRL, Woodside, L. 1.,
recently, started military training
unders selective service at Fort Jack-
son,

MARK GOODSON, staff announcer
of KFRC, San Frandsco, has re-
signed and is to leave shortly for New
York. Goodson has written several
shows which he hopes to sell,

HIIELEN STEVENS FISIIER. known
as “The Little Lady of the Iouse™ on
the National Farm & Home Hour,

NBC-Blue, is the autbor ol a new
book titled A Good Time at Yonr
Party published by M., 8. 11l Co.,
New York,

ROBERT BEXNSON, formerly in ra-
dio_in California, has joined WDAS,
Philadelphin, as news cditor,

MARVIN YOUNG, NBC lollywood
writer-preducer, and a major in the
reserves, has reported for active army
duty and heen assigned to the Morale
division, Washington, D, C

FREDERIC MacKAYE, Hollywood
announcer-actor, has adopted a 2%
year-old girl,

WENDELL NOBLE, new to radio,
recently joined KOY, Phoenix, as an-
nouncer,

RAYMOND A. SCIIULTZ. in charge
of NBC Ilollywood ticket distribution,
and Gretta Jane Lockwood, Los An-
geles debutante, inve announced their
engagement, Wedding is scheduled for
Aug. 2.

PAUL CHASTAIN, formerly of
KBIX, Aluskogee, Okla.. has joined

the announcing staff of KRIC, Beau-
mont, Tex.

SPURT!

.';.' o F o

Say ... who said “Summer Slump?” It's “SPURT” in
" my language! Why, just one typical summer week means
292 sponsored quarter hours work for me—while a winter
‘week had only 198 quarter hours. That’s a 47.4% SPURT
« « « sSomething to think about with over 8,000,000 auto
radios and millions of portable sets being used. Summer
listening never goes on vacation and neither do sales for

WSAIl-Advertisers.

WSA

REFPRESENTED HY
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EAaDIO SALES

LADIESY)

ANN GINN

SEVENTEEN YEARS experience
rest lightly on the shoulders of Ann
Ginn, director of women’s activities
of WTCN, Minneapolis. Only 10 of
the 17 years have been spent in
radio, but the other seven years
were a perfect training period. Five
years as merchandiser for one of
the world’s largest hosiery manu-
facturers gave Ann Ginn an under-
standing of the advertiser’s prob-
lems. Two years on the stage as a
dramatic actress taught her the
value of selling personality. She
uses both her merchandising expe-
rience and her personality daily on
the Around the Town with Ann
Ginn. The program has been used
by local and national accounts for
seven years and now over 3,000
Northwest housewives have volun-
teered to assist Ann in the selec-
tion, approval, and merchandising
of her accounts. These homemak-
ers form the Northwest Home-
maker’s Testing Bureau.

HUGH BADER, formerly of the CBS
junior staff in Hollywood, Charles
Ludke, relief announcer, and George
Livesey, junior announcer, have been
added to the announcing staff of
KGVO, Missoula, Mont.

LEONARD MEAKIN, announcer of
WINX, Washington, has been ordered
to immediate duty with the Fourth
Armored Division at Fort Benning,
Ga. He holds a reserve second lien-
tenant’s commission.

YWAYNE TYLER, formerly of WTNJ,
Trenton, N. J., has joined WLVA,
Lynchburg, Va.

TED BROWN and Jimmy Johnston
have been added to the announcing
staff of WSLS, Roanoke, Va.

RUSSELL WILEY hLas joined the
announcing staff of WSIX, Nashville.

JAY BREEN of the news department
of WOW, Omaha, on June 30 mar-
ried Ruth Kunuth, of Omaha.

BERT DBUZZINI, newscaster of
KQW, San Jose, Cal. recently grad-
uated from the San Francisco Col-
lege of Law and was valedictorian for
his class.

ERNEST JARVIS of CBS Holly-
wood production department, and a
Naval reserve officer, has reported for
active duty.

JACK TEMPLE, recently joined
KDB, Santa Barbara, Cal, as Ypro-
duction manager., He formwoerly en-
gaged in Hollywood film »roduction
work and for a time was drama in-
structor at Stanford U.

NEAL HOPKINS, former freelance
writer, has joined the NBOC secript
division to handle the 8pin & Win
with Jimmy Flynn program, together
with work on special events and docu-
mentary shows,

JACK SWIFT, formerly of WTSD,
St. Petersburg, Fla, lhas joined the
announcing staff of WS8B, Atlanta.

ROY ROWAN, announcer of WKZO,
Kalamazoo, has announced his engage-
ment to Mae Irene Blum, of Ilint,
Mich.

GLENN WILLIAMS, news editor of
WAGE, Syracuse, has been placed
in charge of the station’s merchandis-
ing department. Dee IPineh, WAGE
sportscaster, was marrvied June 28
in Binghamton, N, Y.

BOB HEIDLELR, news writer of
WKRC, Cincinnati, is the father of n
boy born June 24,

FRANK SCHRODER, known on the
air as Nelson King and formerly pro-
duction manager of WGRC. Louis-
ville; Jack Donnell, of WGRC; and
Dale Groom of WRTD, Richmond,
have joined the announcing staff of
WEKRC, Cincinnati.

EDWIN BROWNE, in charge of edu-
cational and religious broadeasts of
KMBC, Kansas City, lias been named
director of special events and public
features.

CHARLES ANDERSON, Hollywood
free lance announcer, has been called
to Army duty.

LEITH STEVENS, Hollywood mu-
sical director of the CBS Big Town
program, sponsored by Lever Bros.
(Rinso), has been signed by RKO
Radio Pictures for a film.

JOEL MALONE, CBS Hollywood
continuity writer, sold movie rights
of his original story, “Changed Iden-
tity”, to MGM, and has also com-
pleted sale to Republic Studios of
augtl}er seript, “Raiders of El Do-
rado”,

RICHARD PIERRY, formerly of
Grant Adv, Inc., Dallas, has rejoined
WFAA-KGKO, Dallas, in charge of
early morning news.

HOWARD FISHER, recent addition
to the announcing staff of KPAC,
Port Arthur, Tex., has been awarded
a scholarship to the School of Speech
at Northwestern U.

CARL CLARK, formerly of WEMP,
Milwaukee, and WTAQ, Green Bay,
Wis., has been added to the announc-
ing staff of WINN, Louisville.

GENE 7TwWOMBLY, junior sound
cffects man of KNX, Hollywood, on
July 6 directed a CBS dramatization
of his original story, "The Weturn,”
second in the series of productions by
non-professional employes of the
7tudxos under the program title Young
deas.

<

Fastest Growing Market
in Southeast

2 New Shipyards —

10,000 New Workers—

40,000 Officers and Men —

A Sales Management
High Spot!

WAy

SAVANNA

res '

GEOEGE F. HOLLINGREIRT €.
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RICHARD AIKEN. a 1941 graduate
of Carnegie Tech Drama School, has
joined the announcing staff of KDKA,
Pittsburgh.

ARTIIUR PERLES, who has been
handiing publicity on CBS news de-
partment aciivities and special fea-
tures, hes been assigned to publieity
for all CBS shortwave activities in-
cluding the Latin American network
whieh begins operations early in Sep-
tember. He will work under Edmund
A. Chester, CBS directo * of shortwave
broadeasting and Latin American re-
lations. Robin Kinkead, formerly of
the magazine division of the CBS pub-
licity department. will take over Mr.
Lerles’ duties.

EARL HOTALING has left the an-
nouncing staff of WLVA, Lynchburg,
Va., to join . WBTM, Danville, Va.

RICHARD GOGGIN, producer and
director of WABC, New York, ison a
two-week “busman’s holiday” vaecation
at Woodstoek, N. Y., where he is
teaching vradio acting and production
to students at the Woodstock Play-
house.

LEW WALKER Jr., formerly of
KYW, Ihiladelphia, has joined the
announcing staff of WBYN, DBrook-
lyn.

DAVID ROSS Jr., sophomore at Wis-
consin U7 and son of CBS announcer
Dravid Ross, has joined WBBM, Chi-
cago. for the summer. His nom d’air
is Ross Davidson.

CATHERINE KING and Janie Sim-
met, both new to radio, have joined
the program department of KYW,
Philadelphia.

JAMES PPARKS, head of the Chicago
talent and produetion organization of
the sanme uname, on June 22 married
Junet Fiudeisen in St. Louis.

BETTY TODD, continuity head of
WET. Charlotte, is in New York for
the New York U Summer Radio Work-
shop.

CLAY DANIEL, announcer. and Jack
Day. trailic maunager. of WSJS, Wins-
ton-Salem, N. C., ave fathers of baby
boys born on consecutive days.

EZREL WAGES has joined the
music library staff of WSB, Atlanta.

MAJ. JIMMIE STEVENSON, news-
caster of WJR, Detroit. has returned
after a four-week tour in the Judge
Advocate General’s oflice at the head-
quarters of the Sixth Arca in Chiecago.
Ile expeets to be called to active duty
shovtly.

JAMES ROMINE. assistant director
of the WAD’L. Birmingham. farm de-
partment. recently marrvied Marguerite
Turham, of Birmingham.

LLOYD DENNIS, program director
of WISV, Washington. is rhe farher
of o baby boy. his first child.

RUTII HOWARD. danghter of vadio
comedian "Tom Toward and formerly
of WDBIN. Utiea. and WOKO. Al-
bany. has joined the staff of W.JJD.
Chieago. and will couduer the daily
Listen Ladies program.

IMES-WEAVER Droadeasting Co..
headed by Robhin Weaver, editor of
the Neshobe Demacrut. a weekly of
Philadelphia, Lenn., with Birney Imes,
publisher of the Columbus. (Miss.)
Commercial-Dispatch aud operator of
WCRBI, Columbus. has applied for
local stations in Murphreesboro, Co-
Inmbia and Cleveland, all Teunessce
communities. Mr. Imes also has a
pending application for a loeal in
Tupelo, Miss.

PARTNERSHII of R. M. Wallace,
cliief engineer of WOLS, Florence,
S. €., and _G. E. Schnibbeun, theatre
man from Florence, has applied to the
FCC for a new loeal in Norfolk, Va.,
250 watts on 1490 ke.. contingent on
WBOC going to 1230 ke.

AROUND THE TOP in the New
Orleans city bowling loop is the
team of WWL, now looking for a
matech with another station. Squad
members are (top, 1 to r) Sid
Larguier, Rene Robichaux and Bill
Friess; botton, Lester Birchmeyer
and Al Godwin.

Signs Farm Series
TRANSIT GRAIN & COMMISSION
Co.. Fort Worth, has signed for five-
minute Farm Flashes by Charlie
Tabor on KGKO. Fort Worth. Con-
tract for 13 times was haudled by
Southern Adv. Ageney, same city.

BASIS OF

EARS
PER

They Wear Badges

SPECJAL events crews from
WTAG, Worcester, will have
no difficulty from now on
bucking police lines at fires
and other emergencies. The
Worcester police department
has issued shiny regulation
police shields to Announcers
Holly Wright, Gil Hodges
and Del Camp as well as Pro-
motion Manager Phil Jasen.

WCBD Becomes WAIT

THE NEW ecall letters WAIT were
issued by the FCC July 9 to WCBD,
Chicago, close on the heels of its
recent grant to that station of
5,000 watts on 820 ke. in lieu of
its former assignment with that
power on 1110 ke. WAIT was au-
thorized to operate on the channel
until sunset at Fort Worth, where
WBAP-WFAA occupy it exelu-
sively at night. The station is oper-
ated by Gene T. Dyer.

DOLLAR

and we’re ready

TO PROVE IT!

BROADCASTING ¢ Broadcast Advertising

Felix Muniz Is Named‘

As Director of WIAC

APPOINTING Felix Muniz,
Puerto Rican advertising agency
executive, to the managership of
WIAC, under construction in San
Juan, P. R.,, Enrique Abarca San-
feliz, permitee of the new outlet,
has set the starting date for Oc-
tober. Station was granted April
25 to Senor Sanfeliz, a manufac-
turer of sugar refining equipment,
to operate with 5,000 watts day
and 1,000 night on 580 ke. Com-
plete personnel is to be chosen soon.

Technical construction of the sta-
tion is being planned by Page &
Davis, Washington consulting en-
gineers. Complete studio and trans-
mitter equipment, including a 5-DX
transmitter, has been orderd from
RCA and a 310-foot self supporting
tower purchased from Blaw-Knox,

CIILDP, Montreal, has appointed James
I, Alexander. Toronto, as exclusive
representative in Ontario, and Joseph
IMershey McGillvra as exclusive rep-
resentative in the United States.
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Maca Yeast Series

NORTHWESTERN YEAST Co,,
Chicago (Maca) on June 30
larnched its summer campaign
with the sponsorship of Songs of «
Dreamer, thrice-weekly quarter-
hour show on 32 stations for 13
weeks. Already in its second year,
the program features Gene Baker,
baritone, and Doris Moore, home
economics specialist. According to
H. B. Taylor, advertising manager
of the sponsoring company, broad-
casts are carried on 1€ stations of
the Texas Network as well as 16
new stations which includes WSYR
WMBD WTAD WDAI KWTO
KFAB KMMJ KGNF WNAX KLZ
WKY KQW KHQ WIBA WRVA
WDBJ. Agency is Hays MacFar-
land & Co., Chicago.

How Kraft Sales Climbed

(Continued from page 11)

tainment can only be significant
when the program is hand-tailored
to fit its stars. Krajt Music Hall,
with its varied entertainment, the
special nature of its stars and guest
talent, fits better into the hour pat-
tern than into any other. The stars
of Kraft Music Hall are on the air
almost constantly during the full
hour,

The fact that they are both on
almost all the time and are likely
to sing or talk at almost any mo-
ment, commands constant listener
attention for 60 solid minutes. The
full hour program give Crosby and

MERCHANDISING service.

EST radio station . . .

BURLINGTON, IOWA

KBUR

IOWA'S ANSWER TO THE

NEW
BURLINGTON MARKET

The NEW site of one of the Government’s largest

Ordnance Plants

One Half Million Increase of New
Spendable Dollars Per Week!

TWENTY THOUSAND NEW CONSUMERS
and still more NEW ones rushing in for
BURLINGTON'S NEW GOLD!

KBUR

offers you the most dominant vehicle with which
to garner your share of these NEW DOLLARS.

KBUR is one of the FINEST local stations in America.
FINEST because of PROGRAMMING and SUPERIOR

To get your share of the NEW DOLLARS in the NEW
BURLINGTON market, you'll need to use IOWA’S NEW-

KBUR

BURLINGTON BROADCASTING CO.

JOE DU MOND, Gen. Mgr.
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Burns the time required to provide
the sort of entertainment listeners
tune into week after week, and
year after year.

We know that the Kraft Music
Hall audience has increased many
times since introduction of the pro-
gram on the NBC-Red network,
One reason for this tremendously
increased circulation is the greater
number of radio sets in American
homes. Today there are something
in the neighborhood of 46 million
radios in the United States. When
we first went on the air with Kraft
Music Hall, there were around 18
million.

It is difficult of course to analyze
radio circulation exactly, even with
most accurate checking services, co-
incidentals, and private surveys of
many kinds. They do give us accu-
rate bases for judgment, however,
and on these bases, listening atten-
tion and numbers of our audiences
have held a very high rate over
cight years of performances.

At Point of Sale

The individual stars of the show
have many times taken top honors
in various popularity polls. Year
after year, Bing Crosby has been
voted most popular male singer in
America. Ken Carpenter has been
well out in front among popular
announcers. Bob Burns, too, has
been voted one of the leading co-
medians in popular favor.

Not to be forgotten of course ig
Connie Boswell, another top num-
ber in popularity polls. Then there
is Don Ameche, newly added to the
weekly show.

These are all signs, and gratify-
ing signs, of the kind of listening
audiences Kraft Music Hall pos-
sesses,

Most gratifying of all, however,
from the standpoint of any adver-
tiser, is the response at the point
of sale. In our case, this response
comes at the grocery stores of
America. That response is consis-
tent, immediately reflected in sales
all over the country. Whichever
Kraft product receives the weight
of the selling on a Thursday night
broadecast is spot-lighted the follow-
ing morning in increased sales of
that commodity.

We merchandise the show to
dealers. We keep them aware of the
job the program is doing. We do
it by direct mail, and by announce-
nent to the trade. Also through en-
thusiastic “selling” on the part of
our salesmen. As a matter of fact,
the grocers themselves frequently,
and eloquently, tell us what the

Radio, Phonograph Sales
Of Seven Firms Found

To Be 75% of the Total

CONSOLIDATED SALES of seven
of the leading radio and phono-
graph manufacturing corporations
for 1939 aggregated $208,263,235
or 76% % of the total national out-
put of such products, according to
a survey recently completed by the
FTC. Almost 9% of the business
reported for that year consisted
of export and foreign sales and
services.

Of their total receipts from net
sales and services $190,208,270 or
91.3% represented domestic sales
and services and $18,054,965 or
8.7% represented export and for-
eign sales and services.

The total operating outgo of that
year (including raw materials,
wages, taxes, depreciation etec.)
amounted to $193,273,037 or 76.3
cents of every dollar of sales.

The combined net income (before
deduction of interest on long-term
borrowings and income taxes) on
the average total capital employed
by the seven corporations repre-
sented a rate of return of 13.9%.
The net income on the average cor-
porate net worth investment, of
stockholders’ equity before pro-
visions for income taxes was 14.7%
of the stockholders’ investment.

Cash dividends paid during 1939
represented a return of approxi-
mately 7.4% to the stockholders on
the average ledger value (not mar-
ket value) of their equity of
$101,610,262.

CBS Drops Schedules

BECAUSE in the majority of eases
individual CBS stations provide their
own local program schedules to radio
editors. the network as of July 13
discontinued its comprehensive sched-
ule of CBS broadeasts. heretofore is-
sued each week. According to Louis
Ruppel. CDBS  divector of publicity.
WARBC. New York. for instance, will
provide its own progrim schedule folio
together with a summary of other
network features.

AMERICAX JUNIOR RED CROSS
next fall will become a collaborator in
the CBS School of the Air of the
Americas programs, recommending
regular listening for its student mem-
bers and related wxocieties in Latin
Ameriea and Canada.

STANDARD RADIO. Chieago. has
announced the following new and re-
newal subscribers to  its  program
library  service:  WCKY KROC
KBWD WKSTKYOO WOMI KBUR
KTOK WLAP WERC KXO WLBC
KVEC WMMN,

weekly broadcast is doing for them.

They’re enthusiastic about it, not
only as Crosby and Burns fans, but
because of what the show does to
the jingle of their cash registers.
In the last analysis, sales at the
corner grocery store and in the big
city markets, week in and week out,
52 times a year, constitute the real
“success story” of Kraft Music
Hall.

it CINCINNATI

WCK

e 50,000 watts o
Ask your Agepcy to ssl the Colonel!
- FREE & PETERS, Inc., National Representatives

The L. B. Wilson
Station

CBS
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frslly PROGRAMS

POT NEWS dramatizations on
WPEN, Philadelphia, utilize
three quarter-hour periods
each week for It Happened
Today. Three of the most important
news stories of the day are drama-
tized. The production is directed by
Gene Kerns, staff producer, with
scripts by Bob Bloomfield, head of
the continuity department,
* * *

Mental Magic

EYPNOTISM is the subject of a
series of programs on KGVO, Mis-
soula, Mont. Dr. A. S. McPhee and
Dean E. A. Atkiason of Montana
State U demonstrate and discuss
the phenomenon. The series is part
of KGVO’s Friendly Forum, con-
ducted by Chief Anncuuncer Paul
Aurandt.
PR
At Your Service

TO SOLVE the problem of giving
free time to service and welfare or-
ganizations, Milton Kaye, program
director of WPAT, Paterson, N. J.,
has started a quarter-hour five
times weekly WPAT at Your Serv-
ice program of courtesy announce-
ments for the groups,

* * *

Transcribed News

UNUSUAL news program heard
thrice-weekly on WHN, New York,
is The Headlines Speak quarter-
hour broadcast of news recorded
“on the spot” by Robert Vincent
and Norman Ober with portable
transcription equipment and then
edited for use on the air.
P ]

Negro Quiz

N E GR O contestants exclusively
take part in the new half-hour quiz
show which started on WOR, New
York, July 6. Titled Cab Calloway’s
Quizzical, the program features
the famous Negro band leader as
m.c.

% * *
Bus Banter

HUMAN interest stories of bus
travel are gleaned at the Kalama-
zoo bus station by Bob Latting, who
conducts Banter Between Busses
on WKZO0, Kalamazoo.

Al the Army News
PACIFIC COAST Army Camp
News is the title of a new weekly
quarter-hour program launched on
NBC Pacific Blue stations. Hank
McCune, commentator, is assisted
by Victor Perrin, announcer, in re-
lating what goes on in the army
camps as told by draftess in their
letters, as reported in the camp
newspapers or by the public rela-
tions offices. Series is being written
and produced by Ned Tollinger.

* * k]
Some of Both

SINCE public surveys seem to show
that some listeners like “hot” music
and others like it *“sweet,” Joc
Rines, musieal director of WMCA,
New York, has arranged a weekly
program Sweet & Hot which offers
samples of music in its various
styles and announces for listeners
other musical shows on WMCA
during the week.

INSTRUCTION AT WSB

College Students Are Given
———7Practical Training———

ACCEPTING outstanding Georgia
college students as fledgling radio
men, WSB, Atlanta, has set up a
systematic program of apprentice
instruction. Under the plan, in-
struction is given in announcing,
production, writing, dramatics,
sports and special events, news-
casting and commercial radio. In
previous years WSB brought in ap-
prentices to learn radio, but no
definite system of instruction was
employed.

Two students already have
started their six-week course of
instruction—Mark Waits, of the U
of Georgia, and Robert Finklestein.
of Georgia Tech. Classes are held
each morning for one hour, with a
different subject studied each day.
Outside assignments are given. At-
tendance at certain programs is
compulsory.

Staff members acting as instruc-
tors are Bob Pollock, announcing
and production; Elmo Ellis, writ-
ing; Madelinn Chace, dramatics:
Marcus Bartlett, sports and special

/4

\T WAS BEDLAM..

BUT WE LOVED IT!

Ed East’s “Breakfast in Bedlam”
pulled 29,473 responses in one week!

Are people wide awake enough at 7 A. M. to respound to a
radio offer ? But ... definitelv!

Ed East’s “Breakfast in Bedlam” has long been a favorite

with the “early birds” who live in the World’s Richest Market.
But even we were surprised when 29,473 people wrote in for
a four-page newspaper about the program. We had to print
three editions to take care of the demand! And we had to
hire five extra people to get them out. This response is still
another amazing indication of “Breakfast in Bedlam’s” audi-
ence size and responsiveness.

1t conerete evidence that Ed East’s ““Breakfast in Bedlam”

has “what it takes.” Ile can sell your product as he has sold
dozeus of others. May we show vou how?

You may buv Is-minute units, 50- or 100-cord live annonnce-
meuts. or Laninate transeribed announcements in " Broakfast
in Bedlam™ (7 10 7:55 4. M., Monday through Suturday).

events; Walter Paschall, news edit-
ing and presentation; John Outler,
commercial radio.

far
- INTENSIVE COVERAGE
of the Radio Aquas

SGUTH‘S ?“-. CITT DOCUMENTS certifying

that the recipients were cap-
among the 100,000 or tains of the Aquatennial cele-
more group for per capi bration held in Minneapolis
: . , . this year have been sent on
effective hlt}'lll;'.'_‘ 1COIne the suggestion of Earl
B H. Gammons, manager of
WCCO, to William S. Paley,
Niles Trammell, Neville Mil-
ler, H. V. Kaltenborn, Elmer
Davis, Paul Sullivan, Eric
Sevareid, Kate Smith, Ste-
phen Early, Paul White, Fred
Allen, Bob Hawk, Jack
Benny, Bob Hope, Edgar Ber-
gen, Louis Ruppel and Har-
old Hough,

Rapruseniod Naticnally by MEC IPOT Sales Offices
NEW YORKE CHICAGO SAN FRANCISCO BOSTOM CLEVELAMD
DENWER HOLLYWOOD WASHRM2ZTON

KTBS
SHREVEPORT, LA.
1000 WATTS = NBC

The Bramham Co. — Represesdfolioss
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each of the summer months.

Area.

them about YOUR PRODUCTS through

I |
| 1
1 1
JI
980 Ke. 5000 Watts
Trans-Lux Building. Washington. D, C.

Represented nationally by

Spot Sales Offices in

Bosten, Cleveland. Denver and Hollywood

per capita income of residcnts of any other city.,

lN most cities it’s esti-
mated that 109 of the people are away during

But, with the steadily mounting flood of new-
comers, due to the tremendously expanding govern-
ment defense program, and parallel rising business
activity, WASHINGTON actually will have MORE
people here during this summer than were here dur-

ing the past winter season which hit an all-time high.

So really, there’s no vacation period in Washing-
ton this summer. And that’s another good reason
for you to switch now to WRC—the station thor-
oughly covering the 1,000,000 people, with 2,000,000
Pocketbook Power*, in the Washington Trading

Remember, these thousands of newcomers, from
all over the country, are furnishing new homes,
getting new clothes, laying in new supplies, forming

new buying habits. You ought to begin now to tell

NBC—Red Network

NATIONAL BROADCASTING COMPANY

Washington. New York. Chicazo. San Francisco,

+ Gov't statistics show that Washingtonians have DOUBLE the
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Sidewalk News—Theatre Tieup—Prometing FM—
Forecasting ‘Forecast’—Midnight Million

&£ Promotion

S0, Des Moines, is cooper-

ating with General Mills this

season in promoting Wheat-

ies by working with C. C.
Taft Co., local grocery and fruit
wholesaler. The Taft Co. is holding
a contest among grocers, running
simultaneously with the plugging
of the Wheaties banana sale on
K SO and WNAX by Gene Shumate
and Don O’Brien, in which prizes
are given for the best floor or win-
dow displays of the product.

I

Caricatures for WOR

CONTINUING its policy of using
well-known caricatures for promo-
tion, WOR, New York, has released
700 new car ads bearing the figure
of the lantern-jawed man with the
ear trumpet, made familiar by Car-
toonist George Price in the New
Yorker. Cards show the ear trumpet
turned to WOR.

* * *

News to the Sidewalk
ON-THE-HOUR news flashes for
passerbys have been started by
WCAU, Philadelphia. Discarding
the news bulletin board in front of
the station building because it has
been obstructing traffic, a loud-
speaker has been hung from the
newsroom. Each hour, on the hour,
a three-minute news summary is
carried over the loudspeaker into
the street. The periods are not
broadcast.

& * *

A Bond a Day
AS A PATRIOTIC promotion,
CKNX, Wingham, Ont., is giving
away a $§5 War Saving Certificate
daily on the station’s Noonday
Newscast.
s * *

News Charts
COMPLETE CHART of newscasts on
stations in the New York area is of-
fered lisleners to the nightly newscast
of RCA-Victor on WEAF, New York.
Thousands of requests have been re-
ceived for the cards, which also list
the time and station of 18 of the top
copnnentators,

Reserve Your Copy of

1941 Iowa Radio
Audience Survey

NOW

Cenducted by Dr. H, B, Summers of
Kansas State

Iowa Radis

authoritative

plans in th

Write for it. Mo cost or abligation.

Address Dept. B
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DES MOINES, IOWA

Ottumwa Tieup
OWNER of all four theatres in Ot-
tumwa, Ia.,, as well as other
theatres in the State, has made a
tieup with KBIZ to cut in station
promotion on newsreels. In addition,
the theatres furnish passes for the
station’s man-on-the-street pro-
grams and for quiz show based on

the movies.
* * *

The Art of Worry
DOOR KNOB CARDS with the
warning—*“Worry Period, please do
not disturb!”—are being dis-
tributed by WBIG, Greensboro,
N. C. On the reverse side is a
humorous discourse on how to get
the most of and how to get rich
without worry by using WBIG.
* * *

FM in Milwaukee

WINDOW posters with spectacular
photos of forked lightning crash-
ing over downtown Milwaukee and
the invitation, “Enjoy FM on
nights like this!”, are being dis-
tributed to radio Jealers in Mil-
waukee and vicinity by the Mil-
waukee Journal on behalf of W55M,
FM adjunct of WTMJ. Copy on
the cards also gives the story of
staticless FM and the weekly sched-
ule of the station.
* * *

At the Parks

PATRONS of amusement parks
and beaches around New York can
hear the §:30-7:30 p.m. broadcasts
of the Make Believe Ballroom pro-
grams on WNEW, New York, over
loudspeaker facilities set up by the
station as a promotional stunt.

® b A
Forecast of Forecast

TO PROMOTE the first broadcast
of the CBS second annual Forecast
series, starting July 14, CBS has
issued a 20-page brochure “Seventh
Son—Monday Nights at Nine”, de-
seribing the 12 programs scheduled
in the group and their availability
to potential sponsors.

* * *

All Night

ILLUSTRATED with a night view
of New York, 1,000 booklets titled
“The Midnight Million” are being
issued by WBNX, New York, call-
ing attention to the ANl Through
the Night programs heard nightly
except Sundays after 12 midnight.

NB:C BLUE
Y
il 3
oot - —
Summertime is a busy time for Jack-

sonville. Get your share of this busi-
ness. Make WJHP a must.

BROADCASTING e Broadcast Advertising



BROCHURES

NORTIIERN BROADCASTING Co.
—I[*older with coverage maps based on
the CUBS coverage merhod on stations
CJKL. Kirkland Lake, Ont.; CKGD,
Timmins. Ont.; CFCIH. North Bay,
Ont.; CKRXN, Rouyn, Que.; CKVD,
Va! D'Or, Que.

NDC-Red—DBuff-colored lLooklet, “A
Biit of Sunshine”. telling in words and
pictures the story of the Refugee Chil-
dren's Hour.

KOY, Phoenix—Two-color, 20-page,
promotioenal booklet. inserted in col-
oved tile folder, headed “IKOY. Phoeuix,
Key Station, Arizona Network.”

CUS-1'acifie Network—Four-page piece
peinting to the value of program test-

ing.

NRC. Hollywood—Pocket-size cartoon
and photograph illustrated booklet re-
Iating advantages of partieipation in
Art Buler’s Notebook on NIBC-Pacitie
Blue.

KFYR. BRismarek, N. D.— New 24-
page hooklet with pictures of the sta-
tion's statf, NBC stars and the station
clquipment.

UNITED PRESS—Folder on Ul
coverages of Latin Ameriea.

WSYR, Syracuse—Survey on how
123 produets sell in the Syracuse avea.

Ben Polin a Hero

BEN POLIN. CBS Hollywood pho-
tographer, was the hero in a dramatic
rescue on July ¢ when he swam
aeross rip-tide at Manhattan Beach,
C'al. to the aid of a drowniug man,
bringing him safely ashore.

disappointed.

WANT CROWDS?

GIANT GRAB BAG, 14-foot replica of the sponsor’s six-bottle package,
stands on the stage of Baltimore’s Hippodrome for the Monday night
Arrow Grab Bag Quiz sponsored on WBAL by Globe Brewing Co., Balti-
more (Arrow beer). Quizees win prizes such as electric toasters, radios,
clocks, ete. and get them by pulling strings on the big bag. When a con-
testant fails to answer Bill Harson’s questions, eash is dropped into a
jackpot which eventually goes to any Marylander whose automobile num-
ber is drawn from the big beer keg at left during the program.

Precise Sounds

BEFORE CUTTING a new
series of vacation travel spot
announcenients, released on
a number of California sta-
tions, Southern Pacific Co.
commissioned Photo & Sound,
San Franeisco transcription
firm, to take a portable re-
corder along their right of
way and transeribe authen-
tic sound effects. Western
railroaders and fans had
complained that the stock
sound effects featured only
eastern type locomotives.

B‘d we did have 6,700 paid admissions, any-
way—and this was by far the biggest paid lecture
crowd in Kansas City history. So we weren’t too

BROADCASTING ¢ Broadcast Advertising

USE KMBC!

Fox Furs Drive

I. J. FOX Ine.,, New York (furs)
on July 20 will begin the largest
spot announcement schedule in its
history to advertise its two annual
fall sales—the August fur sale and
the yearly anniversary sale. There
will be a total of 600 spots weekly
on 12 stations in New York and
the surrounding areas during the
24-week campaign. Tentative sta-
tion list includes: WMCA WNEW
WHN WHOM WOR WINS WAAT
WOV WCAP WFAS WGBB and
WBRB. Account was placed direct
through Lew Kashuk, advertising
director for the firm.

More Breweries Adopt

Brisacher Disc Series

A GROUP of new advertisers, co-
operatively sponsoring the Rarrel
of Funm, transcribed program, has
been announced by Emil Brisacher,
president of Brisacher, Davis &
Staff, San Francisco, owners of the
show, Peter Hand Brewery Co. on
July 11 began sponsorship of the
program on WBBM, Chicago,
through Mitchell-Faust Adv. Co.;
Brewing Corp. of America, through
Hubbell Adv. Agency, Cleveland,
has added WIBX, Utica; WJTN,
Jamestown, N. Y.; WMRN, Mar-
ian, O.; WMAN, Mansfield, O.;
WLEU, Erie, Pa.

Fort Pitt Brewing Co., through
BBDO, Pittsburgh, has added
WCHS, Charleston, W. Va.;
WBLK, Clarksburg, WWYVA,
Wheeling. Southern Brewing Co.,
through Peninsular Adv. Agency,
Tampa, Fla., has added WSPB,
Sarasota, and WBDO, Orlando,
Fla. Acme Breweries, San Fran-
cisco, through Brisacher, Davis &
Staff, has added three Alaskan sta-
tions, KFQD, Anchorage; KFAR,
Fairbanks and KGBU, Ketchikan,
as well as KHSL, Chico, Cal. and
KXO, El Centro, Cal.

DEFENSE handboolk written by H.
V. Kaltenborn, NIBBC-Red news ana-
lyst. and issued by his sponser the
Pure Qil Co., will be used by the
U. S. Marine Corps as material for
its reerniting pamphlet. Book is first
in series of three to be issued by
Pure Oil, subsequent ones to deal with
the Army and the Air Corps.

s
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STATION ACCOUNTS

sp—studio programs
t—transcriptions
8a—spot announcements
ta—transcription announcements

WGY, Schenectady

Canada Dry Ginger Ale, New York (Spur)
6 sa or ta weekly, thru J. M. Mathes
Inc, N. Y.

Procter & Gamble Co,, Cincinnati (Oxy-
dol), B ¢t weehly, thru Blackett-Sample-
Hummert, N. Y.

Oyster Shell Products Co.. New Rochelle,

N. Y. (poultry feed), weekly se, thru
Cecil & Presbrey, N. Y,

Sweets Co. of America. New York (Tootsie
Roll), 3 ta weekly, thru Biow Co., N. Y.

McGowen-Educator Food Co., Lowell,
Mass. (Crax), 3 sa weekly, thru John
W. Queen, Boston.

Gulf Oil Corp., Pittsburgh (Gulfspray).
2 t weekly, thru Young & Rubicam,
N. Y.

E. L. Knowles Ine., Springfield. Mass.
(Rubine), 3 sa weekly, thru Chas. W.
Hoyt Co., N. Y,

Ball Brothers, Munice, Ind. (glass jars),
3 sa weekly, thru Appelgate Adv.
Ageney, Munice.

Lumbermen's Mutual Casualty Co., Chi-
cago (insurance), 6 ta weekly, thru Leo
Burnett Co.. Chicago.

M & M Ltd, Newark ({(candy), 2 sa
weekly, thru Lord & Thomas, N. Y.
Spaulding Bakevies, Binghamton, N. Y.,

3 sp weekly, direct.

Procter & Gamble Co., Cincinnati
&a, series, thru Compton Adv.,
Kellogg Co., Battle Creek, Mich. (Pep). ta
series, thru Kenyon & Eckhardt, N. Y.
Manhattan Soap Co., New York (Sweet-
heart), 3 sp weekly, thru Franklin Bruck

Adv. Corp, N. Y.

Peter Paul Inc., Naugatuck, Conn. (candy,
gum), ¢, sp series, thru Platt-Forbes,
N. Y.

Johnson & Johnson, New Brunswick. N. J.
{Tek toothbrush). 5 sz weekly. thru
Ferry-Hanly, N. Y

American Chicle Co.. Long Island City
(Dentyne). ¢, sp. thru Badger, Brown-
ing & Hersey, N, Y,

KHJ, Los Angeles

Warner Bros. Theatres, Hollywood (mo-
tion pictures), 30 sa thru Stodel Adv.
Co., Los Angeles.

American Cigarette & Cigar Co., New
York (Pall Mall cigarettes}, 24 ta
weekly, thru Ruthrauff & Ryan, N. Y.

MacFadden Publications, New York (Lib-
erty magazine), sp weekly, thru Erwin,
Wasey & Co.,, N a

California Federal Savings & Loan Assn.,
Los Angeles (investments), 5 ta weekly,
thru Elwood J. Robinson Adv. Agency.

Metropolitan Federal Savings & Loan
Assn., Los Angeles (investments), 5 sp
weekly, thru Elwood J. Robinson Adv.
Agency, Los Angeles.

Lawrdon Chemical Co.. Los Angeles (wax
products), & sp weekly, thru Allied Adv.
Agencies, Los Angeles.

WBOC, Salisbury, Md.

Read Drug & Chemical Co,, Baltimore, 150
ga, direct.

Swift & Co., Chicago (Jewel), 156 sa,
thru J. Walter Thompson Co., Chicago.

Philadelphia Dairy Products Co.. Phila-
delphia, 2 sp daily, sp weekly, thru
Scheck Adv. Agency, Newark.

Frey-Weaver Co., Lancaster, Pa.
3 sp weekly, direct.

WTMJ, Milwaukee

American Chicle Co., Long Island City,
6 sp weekly, thru Badger, Browning &
Hersey, N, Y.

Miller Brewing Co., Milwaunkee, 414 sa,
thru H. C. Mulberger Inc., Milwaukee.

Corn Products Refining Co., New York
6 sp weekly, thru C. L. Miller Co., N. Y

Peter Paul Inc.. Naugatuck, Conn., 3 ap
weekly, thru Platt-Forbes, N. Y.

(Dnz).

(coffee},
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WICC, Bridgeport, Conn.
Wilson & Co., Chicago (Ideal dog food),

3 sa weekly, thru U. S. Adv.
Chicago.

Manhattan Soap Co., New York (Sweet-
heart), 5 sa weekly, thru Franklin
Bruck Adv. Corp., N. Y.

Krueger Brewing Co., Newark, 65 sa,
thru Compton Adv., Yo

Ex-Lax Inc.,, New York (proprietary),
115 sa, thru Joseph Katz Co., N. Y.

Dr. Swett  Root Beer, Boston, 130 ta,
thru C. L. Miller Co., Boston.

Canada Dry Ginger Ale. New York (Spur),
260 ta, thru J. M. Mathes Inc., N. Y.
Clicquot Club Co., Millis, Mass., 170 ta,

thru N. W. Ayer & Son. N. Y.

Lever Bros. Co.. New York (Swan), 10 ta
weekly, thru Ruthrauff & Ryan, N. Y.

Church & Dwight, New York (Cow brand

Corp.,

soda), 166 sa, thru Brooke, Smith,
French & Dorrance. N. Y.
BC Remedy Co., Durham, N. C. (pro-

prietary), 364 ta, thru Harvey-Massen-
gale Co., Durham.

Atlantic Refining Co.. Philadelphia (White
Flash gasoline), 3 sa weekly, thru N, W.
Ayer & Son. N. Y.

Penick & Ford, New York

(My-T-Fine
%uddmg). 5 te weekly,

thru BBDO,

Continental Baking Co.. New York, 9 ta,
thru Benton & Bowles. N. Y.

P. Ballantine & Sons. New York, 15 ta
;r‘eelgy, thru J. Walter Thompson Co.,

Hudson Motor Car Co., Detroit, 84 sqa,
thru Brenallen Co., N. Y.

Chr. Hansen Labs., Little Falls, N. Y.
{Junket). 3 sa weekly, thru Mitchell-
Faust Adv. Agency, Chicago.

KECA, Los Angeles

Federal Savings & Loan

Los Angeles (investments), 7 ta
weekly, thru Elwood J. Robinson Adv.
Agency, Los Angeles.

California Federal Savings & Loan Assn.,

o8 Angeles (investments), 18 ta

weekly, thru Elwood J. Robinson Adv.
Agency, Los Angeles.

Pennant Oil & Grease Co., Los Angeles
(motor oil), 2 ta weekly, thru Brisacher,
Davis & Staff, Los Angeles.

Western Federal Savings & Loan Assn,,
Los Angeles (investments), 3 sa weekly,
thru Elwood J. Robinson Adv. Agency,
Los Angeles.

WRC-WMAL, Washington

Charles E. Hires Co., Phila. (root beer),
:;? 3‘4’1, thru O'Dea, Sheldon & Canaday,

Tru-Aide Inc., Los Angeles, 50 sa,
Beaumont & Hohman, Los Angeles.

Macfadden Publications, New York, 22 sa,
thru Avthur Kudner Inc., N. Y.

Starr Pen Co., Chicago, 4 t weekly, thru
United Adv. Cos., Chicago.

KFI, Los Angeles

Sunnyvale Packing Co.. San Francisco
(Rancho soup), 5 ta weekly, thru Lord
& Thomas. San Francisco.

Smart & TFinal Co, Wilmington, Cal.,
(canned goods), 3 sp weekly, thru
Heintz Pickering & Co., Los Angeles.

CFQC, Saskatoon, Sask.

White Labs., Chicago (Feenamint), 52 sa,
thru Baker Adv. Agency, Toronto.

Metropolitan
Assn.,

thru

WFIL, Philadelphia

Steel Pier Corp., Atlantic City (amuse-
ment pier), 6 sa weekly, placed direct.
Philadelphia Dairy Products, Philadelphia
(ice cream), b5 sp weekly, thru Scheck

Adv., Newark, N.
Clicquot Club Co., Mllhs. Mass. (Clicquot
Club), 10 ta weekly, thru N. W. Ayer,

%

Philadelphia (small

N. Y.

A.B.C. Credit Corp.,
loans), 6 sa weekly, thru Solis S. Can-
tor, Philadelphia.

Lydia S. Pinkham Medicine Co., Lynn,
Mess, (Pinkham's Compound and Tab-
lets), 10 ta weekly, thru Erwin, Wasey

& Co., N. Y.

Doyle Packing Co., Inc. of New Jersey,
Newark (Strongheart Dog Food), 6 sa
weckly. thru H. M. Alexander, N. Y.

Vich Chemical Co., New York (Vick prod-
ucts), 6 sp weekly, thru Morse Interna-

tional, N.
Otto Ellanger Brewing Co., Philadelphia

{beer), 6 sp weekly, thru J. M. Korn,
Philadelphia.
West End Furniture Co., Philadelphia

(household furnishings), 18 sa weekly,
thru Cox & Tanz, Philadelphia.

WBT, Charlotte

California Fruit Growers Exchange, Los
Angcles (oranges, lemons), 5 s weekly,
5 sa weekly, thru Lord & Thomas, Los
Angeles.

Kerr Glass Mfg. Co., Los Angeles (fruit
jars), 5 sa weekly, thru Raymond R.
Morgan Co., Hollywood.

Procter & Gamble Co., Cincinnati (Duz),
5 t weekly, 5 t weekly 3 sa weekly,
thru Compton Adv.,, N. Y.

Swift & Co., Chicago (Jewel shortening),
6 ta weekly, thru J. Walter Thompson
Co., Chicago.

KQW, San Jose, Cal.

Seaboard Finance Co., Los Angeles (loans),
7 sp weekly, 14 sa weekly, thru Smith
& Bull. Los Angeles.

Standard Distributing Co., Chicago, {color
camera), 3 sp weekly. thru Lane, Ben-
son, McClure, Chicago.

Bernay Perfume Co., Chicago, 3 sp week-
ly. thru United Adv. Cos., Chicago.

Golden State Co., San Francisco (Golden-

Vitamin milk), 10 ta weekly, thru
Ruthrauff & Ryan, San Francisco.
State-Line Country Club, Lake Tahoe,
Nev. (resort) 6 sa weekly, direct.
KOA, Denver
Carey Salt Co., Hutchinson, Kan., 10 sza
weekly, thru McJunkin Adv. Co., Chi-

cago,

Procter & Gamble Co., Cincinnati, (Dash)

5 ta weekly, thru Pedlar & Ryan, N

E. B. Millar Coffee Co., Denver (coﬁee).
7 sa weekly. thru Robertson Adv. Co.,
Denver.

KPO, San Francisco
Cook Products Corp., San
(Girard's salad dressing),
thru Rufus Rhoades & Co.,
cisco.
Southern Pacific Co., San Francisco, 23 sa,
thru Lord & Thomas, San Francisco.

WNAC, Boston

Sudbury Labs., So. Sudbury, Mass. (Chap-
erone), sa series, thru Mason L. Ham
Adv. Agency, Bosto

Stera-Kleen Inc., Jersey City, 26 ap, thru
Redfield-Johnstone, N. Y.

Francisco
weekly ¢,
San Fran-

Z NET. A SINGLE POLICY AT A SINGLE RATE
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TE<_°
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z
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GET THREE STATIONS
FOR THE PRICE

j( THATS EASY
PROF‘ESSOR THE
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CANADIAN LICENSES

REACH NEW RECORD

A NEW RECORD for licensed ra-
dio receivers was set in Canada for
the fiscal year ended March 31,
1941, when 1,454,717 licenses were
recorded, against 1,345,157 in the
previous fiscal year, according to a
report released by the Radio
Branch, Department of Transport,
Ottawa.

Unlike last year’s figures, which
represented every licensed radio re-
ceiver in use, this year one license
only was necessary for one dwell-
ing, no matter how many radios
were in use. Separate licenses are
necessary for auto radios. Annual
license fee is $2.50. Final figures
for the fiscal year 1940-41 by prov-
inces show most licenses issued in
Ontario with 558,780; Quebec, 346,-
328; British Columbia, 125,714;
Saskatchewan, 109,713; Alberta,
108,649; Manitoba, 94,357; Nova
Scotia, 62,496 ; New Brunswick, 41,-
758; Prince Edward Island, 6,337;
Yukon and Northwest Territories,
585

Free licenses issued to blind per-
sons, hospitals, schools and the
Army amounted to 6,562. There
were 236 crystal sets licensed free.
Based on the official estimated pop-
ulation of 11,315,000 in 1939, there
is now a radio receiver for every
7.7 persons in Canada.

Sales Meeting Is Held
By Officials of WLW

SEMI-ANNUAL sales meeting of
WLW, Cincinnati, bringing to-
gether members of the eastern and
midwestern sales staff was held
July 11-12 in Cincinnati under the
direction of Robert E. Dunville,
general sales manager for the
broadcasting division of Crosley
Corp. Discussed was the meaning
of the monopoly hearings to sales,
the development of new programs
for sales, merchandising activities
and plans, and trade relations in
the drug and grocery fields.

Station personnel attending were
James D. Shouse, vice-president in
charge of broadcasting; George C.
Biggar, program director; Harry
M. Smith, sales manager; Warren
Jennings, wmanager, and Frank
Fenton and George Comtois, of the
New York office; Walter Callahan,
manager, and Richard Garner and
George Clark, of the Chicago office;
Beulah Strawway, director of mer-
chandising and research depart-
ment and Joseph Ba.er, assistant
divector; Robert Savage, produc-
tion director, and Ed Feinthel, as-
sistant director; Chick Allison, di-
rector, and Richard Ruppert, as-
sistant director of the promotion
department; John Rudolph, drug
field director, and Williara Oldham,
grocery director, of the trade ex-
tension department.

Triple Discs to Avoid Subs
TO INSURE its receipt in England,
CBS has sent three transcriptions via
separate ships of Highways for
Americans, n special defense program
carried on the network July 13.
Written and directed by Bernard
Schoenfeid and Earle McGill, respec-
tively, the program was produced in
cooperation with the Ofice for Emer-
gency AManagement with Paul Muni
as narrator. BBC asked for it as a
“semi-documentary program represen-
tative of Ameriea” and a special ver-
sion was transeribed under the direc-
tion ef Guy dela-Cioppa.

BROADCASTING ¢ Broadcast Advertising



R. €. WILLIAMS & Co., New York,
haxs signed to spongor John B3, Kennedy.
nmews aunalyst, thrice - weekly on
WNEW, New York., Kennedy's com-
mentaries now are sold all five week-
days.  Williams  spousors  Monday,
Wednesdany, Friday for Royal Scarlet
Coftee, 7:30-7:45 pan., through Alley
& Richards Co., New York. Seidenbery
Cigar Co, spousors Kennedy on Thurs-
days, and starting Ang, 3, L. O. Koven
& DProther, Jersey City, will sponsor
the broadeasts for oil burners, throngh
Spooner & Kreigel, New York.

SIOUN STEEL CO., Sioux Falls,
S D (Sjoux Mteel grain bins) on
Jnue 30 started daily participation in
the Farm Journal, conducted by Aus-
tin Feuger, on KSFO. San Franciseo.
Ageney is Brewer-Weeks Co,, San
I'ranciseo.

COOK PRODUCTS Corp., San Fran-
c¢iseo  (Girnrd's salad dressing) on
July 3 renewed for 13 weeks its week-
Iy five-minute transeribed program,
Hollywood IHHeadlines, on KI’O, Sun
Franeiseo. Ageney is Rufus Rhoades
& Co, San IPrancisco.

UNIVERSAL MILLS, Fort Worth.,
is presenting Irnest Tubb, cowhoy
singer, in & series of 260 programs
on KGKO. Fort Worth, on behalf of
Gold Chain flour. Agency is Ray I,
Glenn Agencey, Fort Worth,

REAL CREAM Ine., San Francisco
{Avosel), is sponsoring a new series
of muosieal Jingle spots prepared by
Photo & Sound Ine.. San Franciseo,
for release on KGU and KGMDB,
Honolulu,

SOUTIHEASTERN MICHIGAN
TOURIST Assn,, after a four-week
test, has renewed Wings Over Michi-
gan for another four wecks on CKILW,
Windsor-Detroit.  Aired as part of
CKLW's Dawn Patrel, the program
runs six half-hours weekly and is de-
signed to attraet visitors to Michigan
from neighboring states by deseribing
the beanties of resort spots through a
mythical plane flight.

NORTIIERN FRUIT JOBBERS
Assin., Duluth-Superior, has contracted
to sponsor for 52 wesks Do You
Kunow?, kitchen hints and recorded
msie program on WIDSM, Superior.

TIIE Lithuanian lour on WHID,
Chicago, has  added City Furniture
Co, as a participating sponsor for 26
weeks., amd on July 25 venews Morrvis
. Sachs  (clothiers) for 52 move
weeks  of  half-hour  participations.
Saltimeras IRadio Advertisers, Chicago,
handles the acconnts,

NORWICH PHARMACAL Co. re-
turns to the air over four Yankee
Network stations (WNAC WEAN

WTAG WTIC) to promote its
Pepto-Bismol, and on the first pro-
gram in the WNAC studios is John
Alden, comp..ny’s v-p, with Frances
Scott, mistress of ceremonies. Pro-
gram is titled What Buirns You
Up? and has to do with pet peeves
and embarrassing moments. It is
placed by the Lawrence C. Gumbin-
ner Adv. Agency, New York.

BECKMAN FUR Co. Los Angeles,

has  started  sponsoring  a  weekly
quateter-howr live  musical  program,
Nunduy Sercnade, on KNX, IHolly-

wand, Contract is for 13 weeks, hav-
ing started July 6, Firm alse uses
spot announcements on local stations,
Ageney is Glasser-Gailey & Co,, Los
Angeles.

MORRIS DI'LAN BANK. Ihiladel-
phia (personal loans). started a new
broadeast series on WIIT., Philadel-
phizt. on July 1. Scheduled six nights
a week, 10:30-10 45 pan., the pro-
gram introduces John Coveorin fov in-
side and off-thevecord news comments
on the Furopean situation. Mr. Cor-
coran for 13 years wias representative
in London, Paris and DBerlin for_ Pies
torial Review. Agency is Philip Klein,
I'hitaclelphia,

UNITED AIRCRAFT INSTITUTE.
Dallas, has stavted Belhind the Battle-
fronts, weekly quarter-honr war news
analysis by Noerton MeGriffin, news-
maperman and anther, on KGKO. Fort
Worth. Coutract is for 26 weeks,
handled direet.

DOUGLAS MILLER, recently with
the Clevelund Press, has joined Seiber-
ling Rubber Co.. Akron. as advertis-
ing nssistant in charge of publie rela-
tions, under N. E. Malone. advertis-
ing manager. 1le will work on sales
promotion and publicity in eollabora-
tion with Meldrnm & FFewsmith Ine.,
the Seiberling agency.

I'FEIFFER BREWING Co.. Detroit,
hax started a servies of 10 weekly half-
honrs on WJIIR, Detroit, with George
Olsen's baud. Boh Rice. Jean Dlair,
Jerry Mitchell aud Tob  Holland
handle the vocals. Ageney is Maxon
Tie.. Detroit,

THE ENEMY WITHIN"/

{EXPOSE OF NAZ| ESPIONAGE)

IMPERIAL LEADER"/

(THE STORY OF WINSTON CHURCHILL)

/ENGLAND EXPECTS..."” |

{EXPLOITS OF THE ENGLISH NAVY)

THREE GREAT TOPICAL RADIO FEATURES

For information please write or wire

Kasper-Gordon, Inc., 140 Boylston St., Boston
Howard C. Brown Co., 6418 Santa Monica Blvd., Hollywood

CATE-McLAURIN Ine. (Sicherliug
tive distributor in South Carolina)
bas hegan sponsurship of the lice-
weekly., morning  progron Hillbidlies
hy Byron Parker on WIS, Columbia.
VITAGRANE FOODS,  Toronto,

(cereats) on July 1 started spot an-
nowicements  three  times weekly on
seven Ontario stations, Aceount was
placed by F. H. Ilayhurst Co, To-

ronto,
A B DAVIDSON & Co. Toronto
Ciuvestment  brokers)  has  started

twice-daily dramatized spot announce-
ments five times weekly on Ontarvio
stations, R ¢, Smith & Son, Toroute,
placed the aceount,

ARIZONA DBREWING Co. Phoenix
(beverage), placing direet. is enrvently
sponsoring i daily five minnte Spanish
Inngunge newseast on KOY, that eity,
Finnell's Cash Lumber Co., Phoenix,
also sponsors o daily early morning
five minute newsenst on that station.

AAAA Market Data

AMERICAN ASSN. of Advertis-
ing Agencies has released volume
X-a of Market & Newspaper Sta-
tistics, dealing with the 64 cities
over 100,000 populations in the
U. 8. and Canada in which news-
papers were audited to Sept. 30
and Dec. 31, 1940. Included in the
volume are latest figures on popu-
lation, number of occupied dwell-
ing units, income tax returns,
audited newspaper circulation, lin-
age, retail rates, general rates, the
differential between retail and gen-
eral rates, and an analysis of those
sections of ABC. Audit Reports
which deal with circulation induce-
ments.

WK, New Castle, T"a. has ap-
pointed International Radio Sales as
exclusive national representative,

? %0

®
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When you think of

SPOTS...
think of John Blair!

NATIONAL STATION
REPRESENTATIVES

©NCAGO « MW YORE < DITHOI . 51 (DU . VAN FRANCIICO - (03 ANGILES

.....FOR

FOR FOOD

$25,120,000

WMBG—the Red Network Outlet in Richmond
—serves an area whose yearly food bill is
$25,120,000. When you can talk over WMBG to
an audience—and the Red Network assures you
this audience—that buys 25 million dollars’
worth of food a year—and do it at a fair rate
it is food for thought and dollars for food.

WMBG offers you the Red Network audience—
5000 watts daytime — 1000 watts night and
equal density of coverage at lower rates. Before
you buy—get the WMBG story.

i National Representative—John Blair Company

THOUGHT

|
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AGENCY
1 ppoisilmeity

INTERNATIONAL SALT Co., Scranton,
to J. Walter Thompson Co., .

C. 0. & W. D. SETHNESS Co., Chicago
{Twang rootbeer), to Martin A. Pokrass
Adv., Chicago.

ALBERS BROS. MILLING Co.. Seattle, to
Lord & Thomas, San Francisco.

ALTORFER BROS. Co., E. Peoria,
to Cramer Krasselt, Milwaukee,

GIMBEL BROS.. New York (department
store), to Victor van der Linde Inc., New
York, for radio advertising. Will use six
half-hours weekly on WMCA. New York.
starting Aug. 4, with details not yet
definite,

FIRST FEDERAL SAVINGS & Loan
Assn. of Beverly Hills, Cal., to Robert F.
Dennis Inc., Los Angeles. Firm contem-
plates using fall radio.

1L,

BENJAMIN SHANDER Ine.. Philadelphia
1shirts), to Lester Harrison Associates Inc.,
Philadelphia.

JOHNSON PRODUCTS Co., Westport,
Conn. (Athletin remedy)., to Redfield-
Johnstone, N. Y. Said to use radio.

PAN AMERICAN COFFEE BUREAU,
New York, to Buchanan & Co.,, N. Y.

Wood to Critchfield

MORRISON WOOD, former radio
director of the Chicago office of
Erwin, Wasey & Co., has joined
Critchfield & Co., Chicago, as radio
director succeeding M. E. Black-
burne, resigned. Mr. Wood in ad-
dition to other duties will super-
vise the Musical Steelmal:ers spon-
sored on NBC-Blue by Wheeling
Steel Corp.

Tom Lewis in Charge

TOM LEWIS, in addition to his
duties as manager of the Young &
Rubicam radio department in New
York, has been placed in charge of
all radio production for Y&R shows
on the West Coast. The move is in
line with an increase in the num-
ber of Hollywood originations
planned for this fall, according to
an announcement by T. F. Harring-
ton, Y&R vice-president in charge
of radio. Mr. Lewis will divide his
time between New York and Holly-
wood.

Join B-S-H Chicago

RECENT ADDITIONS to Black-
ett-Sample-Hummert staff in Chi-
cago include: Charles A. Wolcott,
fcr ten years in charge of sales
and service for Daniel Starch, New
York, with general supervision over
the media, research, merchandising,
marketing and copy testing activ-
ities of the agency; Carl S. Brown,
for two years president of Son De
Regger & Brown, Des Moines, in an
executive capacity; Thomas J.
Grant, for five years a copywriter
of Ruthrauff & Ryan, Chicago, in
the same capacity. Son Dc Regger
& Brown will operate under direc-
tion of Mr. Brown’s partner L. S.
Son De Regger.

CARROLL, CASE, former freelance
writer, has joined Air Features Ine,
New York, radio production snhsidiary
of Blackett-Sample-ITummert, to hau-
dle seript editorinl work formerly un-
der the direcetion of Mildved IFenton,
whao reeently joined Ted DBates Ine.,
New York, in eharge of daytime pro-
Zrans,

Washington, D. C.)

THE VOICE MAY BE FOREIGN. ...
BUT THE HEART CRIES
FOR FREEDOM

*

WE QUOTE FROM CHAIRMAN FLY:

“In my opinion foreign language broadcasts
are of considerable value . .
have an important place in the lives of
foreign-born citizens and residents .
particular, I wish to concur in your opinion
that these broadcasts can play an important
role in the Americanization process.”
cerpt of statement taken from N. A. B. report
by James Lawrence Fly, chairman F. C. C,

*

TO SUCH HIGH IDEALS OF DEMOCRACY
WE HEARTILY SUBSCRIBE

WHOM

1480 KILOCYCLES
FULL TIME OPERATION

29 WEST 57TH ST., NEW YORK
Telephone Plaza 3-4204

. These programs

.. In

(Ex-

AMERICA'S LEADING FOREIGN LANGUAGE STATION
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T'OM REVERE, Benton & Bowles,
New York vice-president in charge of
radio, is in Hollywood to cheek on
summer  programs  originating  from
the West Coast and to plan fall pro-
duction of network shows, Bert Prager,
ageney New York producer, is heing
transterred  to Hollywood  for seven
weeks fo take over the assignment of
Mann Heliner whoie en vaeation.

ROBER'T JENNINGS, Chieago radio
director of 11, W, K ok Sons. was
in Hollywaood Iast week for emferences
with Gordon 1Inghes, ageney prodneer.

DR, ALBERT . BLANKENSIID,
formerly of the I'sychologieal (mnv
New York, has _mmml the plans-mer-
chandixing departinent of N. W, Ayer
& Sou, Philidelphia, 1o handle re-

search.
C. E. STAUDINGER. vice-president

of Sherman K. Ellis & (‘a.. New York,

hax been elected an exeentive viee-
president of the ageney.
TRAVERR WELLS., formerly asso-

ciated with Steve Hamnagan and Lowd
& Thomax, New York, on July 28
jnined Ted Bates Ine.. New York. as
supervisor and director of the Guy
Lowmbawmle  show to go on for Col-
gate-Palolive-IPeet Aug. 4.

RANDALL M, DUBOIS, radio and

weneral media buyer for Morse Inter-
OrK,

national. New Y
fo active serviee ax an ensign in the
Naval Reserve, Lynn Barnard, for-
merly time hnyer for Pedlar & Ryan,

has been ealled

New  York. succeeded  Mr. Dubois
July 7.
FRED II. ANDERSON, head of the

mredin awd plang dept, of Ivey & El-
lington, D’hiladelphia. has resigned to
enter the flying serviee. Clavence R.
Palmer of the ageney replaces him as
head of media,

B, BALFOUR IIAAS, formerly ad
vertising manager of William Jameson
& oo New York, has heen appointed
an exceeative in the media department
of Lennen & Mitehell, New York, to
handle the Calvere Bristillers Corp, ac-
count amoug others.

JAN  KING. onetime
KPADL, Larvedo. Tex.,
conmnected with B, .
Akrom. in s

manager  of

and  formerly
Goodrich Co..
s prontotion, has formed
Jan King & Associates, new advertis-
ing ageney m the 1411 Fourth Ave.
Bldg.. Seattle, ITe will also represent
stutions,  Associated  with  him s
frances Seavle. formerly space buyer
for Comet Adv. Ageucy.

HANNAII P KICIHAVEN., well
known in theatrieals and radio, has
esstablislied a talent ageney under her
own name at 7904 Banta Moniea Blvd.,

1lolly¥wood, Telephone is Hollywood
3677,
CARROLL TORNROTII, formerly

of NBC IHollywood artists service, has
joined Nat Goldstone Ageney, Bev-
erly Iills, Cal, handling both radio
aed film talent.

JULES BUNDGUS, ITollywood pub-
licity director of Benton & DBowles,
and Naney Gottfried, publice relations
director of Ted Bates Inc,, New York,

have announced their engagement,
Wedding is seheduled Sept. 7T
LILLIAN LOWANS, formerly of
MeKee & Albright, has joined the
copy staff of Franklin Druck Adv.
Corp.. New York,

BRUCE MILLAR, for seven years
wistanl o the diveetor of pnblic and
stuckholder relations of General Fouds
Corp.. has joined Benton & Dowles
where he will specinlize in pmblic re-
Ittions work and will continue to he
associated with  the General oods
acceount.,

CARL BLANKE. formerly of the
Chicago  office  of  Popular  Science
MHouthly, has joined Burtonr Browne

Iue..  Chicago ageney. During 1940,
M. ];lnukq was appeinted president
of the Chieago Junior Advertising

Chnb and this year beecame secretary
of the National Junior Advertising
clubs,

PAULINE VIERS, after an absence
of a_ year. has rejoined Buchanan &
Cu.. Los Angeles, ns nccount, exeeutive,
Randy Smith, formerly copy writer of
Elwamd J. Robinson Adv. Co.. that
city, has joined Buchanan & Co.
HILDA LUCY, timebuyer for Ken-
yon & Bekhardt, New York, is cu-
gaged to marry John Cartwright Har-
ley. of Remington Rand Ine, that
city.

Open Chicago Office

CALKINS & HOLDEN, N. Y, has
opened a Chicago office at 333 N.
Michigan Ave. Hilmer V. Swenson,
merchandising consultant, has been
named manager, and Wallace
Swanson, who has been associated
with Mr. Swenson for a number of
years will handle production. Ray
A. Washburn, formerly account
executive of Schwimmer & Scott,
Chicago, will serve in the same ca-
pacity. Telephone: Randolph 3831.

Ferguson Renominated

NEARLY three months in advance
of expiration of his term, Garland
S. Ferguson, veteran member of
the Federal Trade Commission, last
month was renominated by Presi-
dent Roosevelt to serve another
seven-year term from Sept. 25,
1941. Commissioner Ferguson, a
native of North Carolina, has
served on the Trade Commission
since 1927 and has been its chair-
man three tines,

J-W-T Shifts Producers

I WALTER TIIOMPSON Co lhas
shifted producer assignments on two
of its major Hollywood originating
network  shows, Under the revised
setup, (‘al Kulll has taken over pro-
duction of the weekly NBC Kraft
Musiec  Hall, sponsored by Iraft
Cheese Co, Bob Brewster has been
assigned producer of the NBC Tommy
Riggs Nhow. sponsored by P. Lorvillard
Co. tOld Gold cigarettes). He also
1rodiuces the weekly NBC One Man's
Family, sponsored by Standard Brands
(Tenderleaf tea). Bradford Brown is

producing the CRS Jelody Ranch,
sponsored  hy  Wm., Wrigley Co.

{Doublemint gum),

New Trial Ordered

APPELLATE division of New York
Supreme Court  recently  unani-
mously reversed a deecision of the Su-
preme Court and, ordering a new trial,
ruled that the basic nle‘l of a lmllo
seript had been plagiarized in eonnec-
tion with the %23,000 suit breught by
Alonzo Cole. writer and radio diree-
tor, against Phillips H. Lord Ine., ra-
dio produetion firm.

Basic Mutual Network Outlet

FULL TiME 1370 K ©

THE 5000 WATT

Voice of. the Tni-Cities

AFFILIATE OF ROCK ISLANB, ILLINOIS ARGOS

ROCK ISLAND - DAVENFPORT - MOLINE
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NINE YEARS with CKLW, Wind-

sor-Detroit, were celebrated re-
cently by “Happy” Joe Gentile
(left), conductor of the station’s
Early Morning Frolic, with leaders
of Detroit’s sports and entertain-
ment fields attending a special
breakfast at the Statler. Here he is
being congratulated by Jack Pick-
ering, Detroit Free Press columnist,
as his brother Larry Gentile looks
on; Larry conducts the Dawn
Patrol on CKLW.

Heat Stuff

DURING the recent heat
wave, the special features di-
vision of WOR, New York,
tried to cheer up New York-
ers with announcements like
the following, tending to
demonstrate that it wasn’t so
hot after all, relatively
speaking: “The temperature
in New York City is now 92
degrees. The temperature in
Springfield, Ill., is 98. In Salt
Lake City it's 100. And in
Death Valley, it’'s 110! . . .
Aren’t you glad you live in
New York?”

North Central Network
Names McGillvra Rep

APPOINTMENT of Joseph Her-
shey McGillvra as national repre-
sentative of the North Central
Broadcasting System Inc., St. Paul,
has been announced by Mr. Mec-
Gillvra. Headquarters of the net-
work are in the Commodore Hotel
in St. Paul and network stations, all
MBS outlets, are: KLPM KDLR
KRMC KGCU KABR KVOX
KGDE WLOL KWLM KATE
WEAU WDSM KWNO.

ARCH OBOLER. Hollywood writer,
will write and direct the dramatic
portions of the weekly CI3S Millions
for Defense program.

THE HOT SPOT

740

between
NBC’s Red and Blue

KOW

San Jose, Calif.

San Francisco Studios
1470 Pine Street

Reps.: Reynolds-Fitzgerald, Inc.

California PTA Group Finds Children

Prefer Programs Directed to Adults

BY AND LARGE, children don'
like juvenile radio programs. But
they do like Jack Benny, Fibber
MceGee & Molly and Bob Hope.
These facts were revealed recently
when the 10th District, California
Congress of Parents & Teachers,
under the direction of Mrs. J. Sher-
wood Hewitson, radio chairman, rc-
leased an exhaustive survey made
among children from the fourth
grade through high school to de-
termine the reaction of radio pro-
grams.

Of 15 ranking shows favored by
students in the fourth to sixth
grade group, only five could be clas-
sified as children’s shows. Of 1,299
queried, 138 favored quiz shows,
six operas. The top 15 ranking
shows in order of preference were:
Lone Ranger, Capt. Midnight,
Blondie, Shafter Parker, Jack

renny, I Love o Mystery, Fibber
McGee & Molly, Bob Hope, Super-
man, Aldrvich Fawmily, Jack Arm-
strong, Lux Radio Theatre, Big
Town, Gang Busters and Orphan
Annie. It was noted that in this
list no musical nor educational
programs appear,

Reasons for Choices

In asking 500 children why they
liked their radio programs it was
learned that 300 said because of
mystery, excitement and adven-
ture; 123 for comedy; 20 for
music; 29 for education or patri-
otism; seven for drama. Of 512
youngsters, 299 said that nothing
on the radio made them afraid and
92 said they were frightened at
times. Suggestions for future pro-
grams were stories and plays about
the lives of famous explorers, peo-

VACATIONS IN ROCHESTER
BUT MORE IN Vﬂ!_I_-IAJI\iI LAND

Rochester is a busy city the year around, in summer
as in winter. But when the hot days come, Roches-
terians join countless others from all parts of the
country in enjoying the cool shores of Lake Ontario,
the pine woods and lakes of the Adirondacks and

WHAM

Rochester,

“‘7&6 g p
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the hills.

ple and adventures, favorite stories
made into plays, adventures of a
boy and girl on a trip around the
world anc stories about events in
history.

DBy the time the child has reached
junior high school the juvenile pro-
gram is ‘*out” and drama and
music have come inio prominence.
Jack Benny and Bob Hope, in this
classification, move up to first and
second place, respectively, but Fib-
ber McGee & Molly drop back one
place to cighth position,

Of 3,285 junior high school stu-
dents questioned, 1,412 listed Jack
Benny as their favorite comedian,
while only 371 preferved Fred Al-
len. It was found that in this age
group, the favorite listening period
was hetween dinner and bedtime.
Of 4,684 elementary and junior
high school students in the survey,
only 1% had no radio.

In the high school classification,
the variety show type of program
continued to lead.

the blue Finger Lakes stretching southward through

That's why, for complete summertime coverage of
this prosperous area, you need WHAM. WHAM,
with its fifty thousand watts and clear channel, reaches

the best-able-to-buy Rochesterians wherever they are.

WHAM’s 43 county primary area gives you Roches-
ter, Monroe County and 42 other counties—I8 ¢rad-
ing centers for the price of one.

National Reps.: George P. Hollingbery Co.

N. Y.

50,000 Watts . .

Full time . .

. Clear Channel . . .

. NBC Blue and Red Networks

ﬁ:t:] ”
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COVERAGE
CJOR’s 1000 Watts on
600 K.C.

“real job” for our scores

=

are doing a

of leading national ac-
counts.

CJOR

Vancouver, B. C.

National Representatives
J. H. McGillvra (U, S.)
H. N. Stovin (In Canada)

P I AVt T Mt Vv o Pl v B vt

WWW e L e

|
|

You get not only spot news
with INS, but every one of
the features necessary for a
well - rounded, balanced
news broadcast.

INTERNATIONAL NEWS SERVICE

Now You
Tell One!

Advertisers by the score are tell-
ing their story over WAIR,
NOW YOU TELL ONE.
When you check results, you're
mighty likely to say “It ain’t
sol!”

Winston-Salem, North Carolina

National Representatives

International Radio Sales

BATIONAL REPRESENTATIVES
EDWARD PETRY & CO.=—Ft7

ONTHE NBC RED NETWORHK
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ULTRA-MODERN FACADE of the newly-occupied home of KSCJ, in
downtown Sioux City, Ia., was largely the design of Miss Elizabeth Sam-
mons, daughter of the publisher of the Sioux City Jowrnal, operator of

the station, Its dedication June 28

drew more than 6,000 visitors.

Mahogany porcelain tile with buff trim on the first floor, topped with
matching brick and white motar on the upper portion, are the color
motifs. Windows are trimmed with chromium and have mahogany awn-
ings. Signs are neon. The building contains three air-conditioned studios,
offices and spectators’ room on first floor, and audition, news, continuity,
rehearsal and lounge rooms on the second.

Studis Notea

COWLES GROUL executives July 1
held their annual sales meeting in
Des Moines to map out plans for the
ensuing year, Attending were Summer
Quarton_and W. B. Unarton, WMT,
Cedar  Rapids-Waterloo, TIa.;  Phil
Hoffman and Arden Swisher., WNAX,
Yankton, 8. 1).; Luther IIill, Craig
Lawrence, Ted Fnus and Wayne
Weleh, KSO-KRN'T, Des Moines.

WCRI, Columbus, Miss., is planning
broadeasts from the campus studios of
Mississippi State College in Columbus,
which has eungaged Dr. Frederick 0.
Crandall, formerly of the U of Michi-
zun, to handle its broadeast aetivities

and  has  instulled  two completely
equipped  studios  and  eontrol  room,
WOCBIL also plans teo  establish a

studio of its own at Jfississippi State,
23 1miles distant,

WIIOM, Jersey City, in a good-will
gesture to a sister station in that
city July 4. joined in the dedieatory
exercises of the uew WAAT 1.000-
watt transmitter on Belleville Turn-
pike, Kenruy, N. J.

WIIN. New York. is sending two
traveling “reporters”, Robert Vincent
and Norman Ober, to “cover” the city
with portable equipment; they pick
up on-the-spot news in the form of in-
terviews and descriptions of the events
which are recorded, brought back to
the office for editing and then relensed
on a delayed broadeast. Program be-
gan July 8 aund is ealled The IHead-
liners Npeak, bheing aired Tuesday
Thursday and Saturday, S8-8:15 p.m.

FRANKLIN TOOKE, program di-
rector of WOWO-WGL, Fort Wayne.
bas issned a production mannal for
the program department. It contains
helpful hints for announcers, sueh as
where and how to use transerintions
and copy. and hand signals for use
by announcers and production men
in local shows, It also includes NAD
rulex and FCC regulations applicable
to the program ¢epartment.

Fencing Challenge
CALLING themselves the
fencing champs of radio, the
team of WIBG, Glenside, Pa.,
challenges any other claim-
ants in the business. Two
announcers comprise the
WIBG squad—Roy Neal, for-
mer U of Pennsylvania
swordsman, who holds 13
State titles, and Bill Manns,
who fenced at Temple U and
is co-holder of the Eastern
Inter-Club title.

WIO, Des Maoines. will hold Sept, 20
its third annual Corn DBelt plowing
mateh on a farm six miles south of
Albin. Li. That city and WIIO will
co-sponsor the event, which is ex-
pected to atteact 12,000, A profession-
al class restricted to winners of past
contests will be featured in addition
1o the regular plowing match for which
WHO donates the $500 first prize.

APPROXIMATELY two score San
Franciseo DBay station managers, art-
ists, announcers and producers are to
leave San IPrancisco Jnly 18 for the
annual Radio Day at the Salinas
Raoden in Salinas, Cal. They will travel
in n bus to the rodeo city where Gene
Autry will be guest of honor.

POSTAL SAVINGS PLAX book con-
taining $1 worth of stamps, and ae-
compantied by a letter from C, Mer-
win Dobyus. owper and general man-
ager of KGER, Long Beach, Cal., was
given to ecach employe of that station
on July 4

WMT, Cedar Rapids, Ia., has ar-
ranged a daily quarter-iour programn
in which the effect of national defense
on lowa s interprated by members of
serviee organizations and others in-
vited to participate in the broadeasts.

WMBS., Uniontown. Pa. has opened
studios in the nearby town of Charle-
roi. .\ one-hour dedicatory program
warked the opening of the new stu-
dios July 2,

WCLE, Cleveland. was linked July 4
to the Cleveland Dolice Radio system
for a 45-minute Lraffie control program
from three points in the downtown
aren. Seeking to alleviate congested
holiday traftic nmicrophones were placed
at the base of the flagpole atop the Ter-
minal Tower; in a mobile unit at Lake-
sicle Ave. and E. Ninth St.; and at
a rooftop observation point on Cleve-
land Stadium and announcers, guided
by the instructions of the police de-
partment, directed motorists in the
crowded sections through their auto
radios.

TIE MIUMMERS, dramatic group of
WJR. Detroit, was chosen by CEBS to
represent drama in radio at the New
Qdueation  Fellowship, an interna-
tioual conference of the Progressive
Sdication Assi, at Anun Arbor July
9-12, T'he association sponsors new
methods of teaching and is interested
in radio in the schoolroom.

WIEIAN and KGKO, Dallas, reported a
registration of 4,000 visitors from 21
States, the Distriet of Columbia and
Mexico, during the first week after
the formal opening of the new pent-
house studios, In addition to the dis-
tribution of free souvenir folders aud
a 26-page special edition of the Dallas
Morning News, a quiz show with the
visitors as contestauts is offered daily
from ovne of the new studios.

W.IR. Detroit, as part of its Selectees
W program has  dispatched Larry
Payne and Jerry Pettit along with
severnl WJR engincers to Louisiana
wheve  they  will record interviews
with Michigan men stationed in that
area. Payne and Pettit have nlready
visited Fort Custer, Fort Sheridan
and Fort Leonard Wood.

WTAG, Worcester, Mass.. is present-
ing a1 new forum type of hroadeast in
which leading speakers offer differing
views on current problems facing the
nation, A major portion of the pro-
gram is devoted to answering listen-
ers’ (uestions,

Kraft Wins Contest
REYNOLD R. KRAFT of the NBC-
Red sales staff, topped all members of
Red sales in o contest to guess the
number of replies to an offer made on
six broadeasts by Chas, H. Phillips
Chemieal Co., for free Milk of Mag-
nesia tahlets. The offer was made
once on Wealtz Time (NBC-Red) and
five times on Lorenzo Jones (NBC-
Red). All members of the Red sales
force, from Vice-President Roy C.
Witimer on down, entered the contest.
Kraft veceived a framed orviginal of
one of the “Alice in Spousortand”
drawings as a prize.

STANDARD BRANDS Inc, New
York (Fleisechmann's Yeast), will re-
sume I Lore a Mystery on NBC-Blue
at the beginning of October. Kenyon
& Eckhardt, N, Y., is the agency.

NEW ORLEANS

30,000 WATTS

The Greatest Selling POWER
in the South’s Greatest City

CBS Affiliate
Nat'l Rep. - The Katz Agency Inc.
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GE TO CONTINUE

VIDEO PROGRAMS

BROADCASTING of original tele-
vision programs over W2XB, Gen-
eral Electric station at Schenec-
tady, is to be resumed with greatly
increased transmitting power upon
completion of the new studio build-
ing and changes in the transmitter
to incorporate the new standards
with a few weeks, according to
Robert S, Peare, GE manager of
broadeasting.

Power at the transmitting sta-
tion in the Helderberg mountains,
12 miles south of Schenectady, will
be increased from 3,000 to 20,000
watts for sound and eventually
from 1€,000 to 40,000 watts for
scene transmission. Locally origi-
nated programs, discontinued last
December after 18 months of ex-
perimentation, will be both live and
film.

Since December GE telecasting
has been confined to the relaying
of NBC programs originating in
New York by means of the relay
and transmitting stations in the
Helderbergs. These rebroadcasts
were discontinued temporarily as of
June 30 to permit changing the
transmitting equipment to con-
form to the new picture and sound
standards established by the FCC.

W2XB had been telecasting under
an experimental license in Channel
3 and expects to apply for a com-
mercial license in this channel.
With completion of the changes,
GE is planning to enter the com-
mercial telecasting field with a
minimum schedule of 15 hours
weekly. GE receiving sets in the
Albany, Troy and Schenectady area
served by W2XB and in metropoli-
tan areas served by other television
stations will be adapted to the new
standards.

New Stamford dlltlet

SLOCUM CHAPIN, recently with
World Broadcasting System and
formerly with WOC, Davenport,
and WKBN, Youngstown, has been
selected manager of the new
WSRR, Stamford, Conn., according
to Stephen R. Rintoul, who ob-
tained the construction permit for
the 250-watt station on 1400 ke.
last February. Mr. Rintoul, an ac-
count executive with The Katz
Agency, New York, reports he
hopes to have the station on the
air by early September. RCA trans-
mitter cquipment, General Radio
frequency monitor and a Lehigh
tower have been ordered.

Television Time

jiiur S

NEWEST in time signals is this
televised version sponsored on July
1 when commercial video got under
way on WNBT, New York, NBC
station. The camera is focused on a
large clock with a moving second
hand. These signals will be shown
six times a week for 13 weeks,
under sponsorship of Bulova
Watch Co., New York.

Jurisdiction Issue
Facing Television

Unions at Standstill Pending
Settlement of Problems

ALTHOUGH moves to unionize tal-
ent and the production end of vis-
ual broadeasting have stalled,
pending determination of a juris-
dictional problem between the
American Federation of Radio Art-
ists, Actors’ Equity and Screen Ac-
tors’ Guild, technical staffs now
are substantially in the union fold.

IATSE Agreement

CBS on July 3 worked out an
agreement with Associated Broad-
cast Technicians Unit, of the In-
ternational Brotherhood of Elec-
trical Workers, which in effect ap-
plies to technicians of CBS’ tele-
vision station, WCBW, the same
agreement covering CBS broadcast
technicians since 1937. The CBS-
ABTU agreement, retroactive to
July 1, is identical with the earlier
broadcast agreement except for ad-
dition of a new employe classifica-
tion—television technicians’ helper
—it was stated.

Both NBC and CBS recently an-
nounced a mid-June working agree-
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Hartford, Conn.

Inside Television

INSIGHT into television
problems was supplied by
CBS last Tuesday on a

special half-hour visual pro-
gram, The Boys in the Back-
room, on WCBW, CBS tele-
vision station in New York.
From its new television
studios in the Grand Central
Bldg. CBS presented appear-
ances by Gilbert Seldes, CBS
director of television pro-
grams, along with members
of the production and engi-
neering staffs, all with a word
on their special functions and
problems. The Backroom
telecast may be repeated soon,
according to CBS.

ment with International Alliance of
Theatrical Stage Employes, cover-
ing property men, carpenters and
lighting technicians employed in
television operations. NBC's tech-
nical video employes have been
covered for several years through
their own union, National Assn. of
Broadcasting Engineers & Techni-
cians.

No meetings or other definite ac-
tion have been scheduled to iron
out the problem of representation
for talent and production employes,
although this is a matter sure to
develop before long, with television
at last operating on a commercial
scale. The initial move to cover
these employes was dropped about
a year ago at the time the FCC re-
scinded its order authorizing “lim-

ited commercial” operation of tel-
evision.

Both Equity and SAG at the
moment are inclined to await par-
ticipation by AFRA before trying
to untangle the jurisdictional snarl
that developed early during the
initial negotiations. It is believed
the three will get together as soon
as possible, when the WKRC-MBS-
AFRA strike situation eases up, to
adjust their differences and resume
conversations wth video operators.

IBEW NEGOTIATES
NORTHWEST PACTS

BROADCAST division of Interna-
tional Brotherhood of Electrical
Workers in the West announces it
has established a broadecast unit in
Medford, Ore., which has all of
Oregon outside of Portland in its
jurisdiction. A drive is now under
way to sign stations.

Five agreements came up for
their first renewals in Washington.
In Seattle $210 per month has been
established as a minimum wage for
technicians and $240 per month for
chiefs. Tentative agreements have
been reached with KVOS, KXRO
and KPQ establishing a scale of
$190 per month for stations of less
than 1 kw. outside the metropolitan
areas.

In San Francisco KSFO is oper-
ating under a new agreement with
IBEW. The new contract provides
$50 per week for six months and
$52.50 per week for the balance
of the contract, which became effec-
tive July 1.
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* To Serve Well °
The Broadcasting Engineer

CREIl Training
Increases
Technical Efficiency

Alert Chief Engineers are
encouraging CREI training
for their employees—for it
means:

@ Step-up of individual efficiency
® Increased personal worth to station
@ Additional technical ability

Yes, men who devote their own
money and spare-time toward im-
proving their technical ability
through CREI training are an asset
to any station.

In our entire 14 years the CREI
home study courses have been writ-
ten and planned exclusively for the
professional radioman to enable him
to improve his technical ability and
to be in a position to assume added
technical duties.

The remarkable achievements
made by CREI men throughout the
broadcasting field are convincing tes-
timony that our efforts, properly
confined to this one important course
in Practical Radio Engineering, have
been of real value to radio in train-
ing better engineers. The fact that
radiomen in more than 400 broad-
casting stations enrolled for CREI
training to increase their ability
proves the point,

Chief engineers fully recognize
the need in radio for men with
modern technical training, and many
welcome regular reports concerning
students’ progress. (Reports of stu-
dent’s enrollment and progress are
made to employers only upon the
direct request of the student.)

For example, a Chief Enginecr
of one of the large broadcasting
chains writes: “We are happy to
Enow that Mr. Ellis has taken steps
to improve bis technical knowledge”’
Another engineer writes: I shall
be glad to have you keep wus in
touch with his progress as he seems
to be very much interested and it is
a very worthwhile underiaking.”

We, at CREI are proud to add
our contribution to broadcast-
ing by training men who are
equipped to fulfill your de-
mands. Perhaps a recommen-
dation of our home study
courses to your associates might
be as appreciated by them as
it would be by us. May we
send you our booklet and
complete details?

“*Serving the Radio Industry since 1927

CAPITOL RADIO

Engineering Institute

E. H. RIETZKE, President
Dept. B-7
3224 SIXTEENTH STREET, N. W.
WASHINGTON, D. C.
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SAM NORIN. formerly chief en-
wineer of KELA, Centralin, Wash.,
has j~l:i|m1 the technical staff of KIRO,
Seattle,

IHHERBERYT BIGELOW, engineer of
KIDO. Boise, has tnken a leave of
abseuce and is in California as an
assistant radio inspector for the War
Department.

D. D. KAHLE. techuician, formerly
of KL%, Denver, has joined KOA for
vacation relief.

ROBERT (Don) SMITII, techunician,

formerly of KSRO, Santa Rosa. Cal.,

is doing vacation relief at KSAN,
San Francisco.
JOIIN STEVENS, technician of

KLX, Oakland. Cal., and Louise Panl-
son were married recently.

ROLAND CARPENTER of North
Abington, Mass., has been added to
the control room staff of WEEI,
Boston.

FRED SPIELBERGER, KDI. Santa

sarhara, Cal, technician, is now at-
tached to the 14th Field Artillery at
Fort Beaning, Ky.

ART PECK. engineer of WCCO, Min-
neapolis, recently composed a song.
There's No Future for Me, which
miude its radio debut June 26 on the
Naturdey Morning Open ilouse.

JOE ROTIL of Plainwell. Mich., has
joined the transmitter staff of WKZO,
Kalamazoo.

G. A, FREDRICKS. formerly of the
engineering staff of KSO-KRNT. Des
Maoines, has joined WGN, Chieago.

\\:;\L'l‘l'}I{ CLEARY, formerly of
WEW, St. Louis, has joined the en-
gineering staff of KMOX, §t. Louis.

ERWIN JENNINGH has joined the
technical staff of WSDB, Atlanta,

CBS Names Fubini
LET'GENE FUBINI, CBS engincer in
the dield and FM  departments, has
been made acting eugineer in charge of
the C'138 shortwave division, replacing
Willinm II. Moffat. who hasx lheen
called to active duty in the Naval Re-
serve. Mr. Fubini came to the United

Ntates from Italy in March., 1939,
after years of radio re rch and de-
velopment abroad. Ile joined CBS

soon atter that date. having met B, K.
Cohan, CBS  director of engineering
o one of the latter’s engineering trips
to Europe,

REQUENTING the 640 ke. tacilities
of WCLIE, Cleveland, when that sta-
tion shifts frequency, the Northern
Ohiv Broadeasting Co. has filed an
application with the °CC for a 1.000-
watt, limited-time station in Llyria,
O. DPrincipals are Lynton H. Rogers,
banker of Lorain, ©O., president, 1
share with 300 shares subseribed s Wil-
liam IL. Thomas, lawyer of Lakewood,
Q.. vice-president and  sceretary, 1
share; 1. 1L, Stone, of Cleveland, 1
share.

FIRST Canadian user of FM is the
publicly-owned Toronto  Transporta-
tion Commnission, operating strectears
and buses in Greater Toronto area.
The MM station is to be opened this
autumn, with a 10-mile radius from
the main car repair shop, It will
direet the work of emergeney ears and
trucks to cut down tratiic delays aud
speed up serviee,

Board Names Clark

RALPH L. CLARK, member of the
Washington consulting engineering
firm of Ring & Clark, last week was
designated technical advisor for
National Independent Broadcasters
in matters relating to the work of
the Domestic Broadcasting Com-
mittee of the Defense Communica-
tions Board. The notification was
sent by Harold A. Lafount, NIB
president and member of the DCB
committee to DCB-FCC Chairman
James Lawrence Fly. Mr. Clark is
former senior engineer of the FCC.

PROVISION FOR FM
GRANTED AMATEURS

FOSTERING a move to encourage
activity among amateur radio oper-
ators in developing FM equipment
as well as to obtain data respecting
characteristics of the amateur band
for I'M use and to accommodate
the increasing number of amateur
radiotelephone stations, the FCC
June 9 amended its rules governing
amateur radio service at the re-
quest of the American Radio Relay
League.

Under Section 12.117 an alloca-
tion of 59 ke. for utilization of FM
was made while Section 12.115 was
changed to make an additional 400
ke. available for voice communica-
tion, As a result the amateur band
now extends from 28,100 to 30,000
ke. instead of 28,500 to 30,000 ke.
as heretofore, and the frequencies
29,250 to 30,000 ke. have been as-
signed for FM transmission.

At the same time the Commission
amended Section 12.63, on its own
motion, to clarify operation of
amateur station by remote control.
This move will tend to eliminate
misunderstandings about the re-
quirements of the FCC that an
amateur desiring to operate by re-
mote control must submit informa-
tion on location of control point,
his right to use of the premises,
means by which remote control is
effected, and the equipment used to
monitor the transmissions from the
control point,

W. H. Beltz, of RCA,

Reports for Naval Duty

WILLIS H. (Bill) BELTZ, since
1933 in charge of transmitter sales
for RCA in the Western district,
headquartering in Hollywood, on
July 15 reports
for active duty in

the Navy De- |
partment, as a
lieutenant - com- i

mander., A re-
serve officer,
Comdr. Beltz will
report to the Bu-
reau of Ships.
Comdr. Beltz
was a radio oper-
ator in the Mer- Mr. Beltz
chant Marine during the World
War and was at sea when war was
declared in 1917. He was assigned
to the field artillery officers train-
ing camp in 1918 and commissioned
a second lieutenant. Following the
war, Mr. Beltz attended U of Kan-
sas and was graduated in 1921 with
a degree in electrical engineering.
He was with General Electric in
Schenectady during 1921 and 1922
and with RCA since 1922. His RCA
assignments included engineer in
charge in Hawaii, 1923-27; assis-
tant operating engineer, New York,
1927-30; assistant chief engineer,

RCA Communications, 1930; as-
sistant service manager, RCA
Photophone, New York, 1931;

transmission equipment sales, RCA,
New York, 1932, and since 1933 in
charge of the Western district in
transmitter sales.

FIRST commercial FM applieation in
over a_month was received recently
by the FCC from Portland Broadeast-
ing System, licensee of WGAN, Port-
land. for facilities in Falmouth, Me,.,
on 47.1 me. eovering 5,050 sq. mi. and
a 256,466 population.

WGSH. pioneer ITartford FM station,
has issuned its first commercial rate
card, according to Commercial Man-
ager William I, Malo. The basic night-
time hourly rate is quoted at $30, the
daytime rvate at $23.

RADIO ENGINEERING LABS., INC.

Leng lsland Ciky, N.Y.
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WCAU Farm Programs
Supplant Commercials

CHARLES SHOFFNER, recently
appointed rural program director
of WCAU, Philadelphia, has in-
stituted two daily farm service pro-
grams for rural listeners, The time
for both periods has been taken off
the commercial availability sched-
ule.

The station has taken 15 minutes
out of the 5-7 a.m. daily program
sponsored by Consolidated Drug
Co., Chicago, and turned it over to
Mr. Shoffner for a farm service
program giving market reports,
farm aids and sundry information.
Also withdrawn from sale is the
4:15-4:30 p.m. period each after-
noon during which Mr. Shoffner
conducts the For Your Information
program, affording a public ex-
change of ideas on topics of general
interest. Mr. Shoffner continues his
Saturday Farm Journal.

VOICE OF COLORADO
Editorials Form Basis of
~——New KLZ Program——

COORDINATING the world’s two
greatest news and public opinion
digest media, KLZ, Denver, is pro-
ducing a 30-minute weekly pro-
gram, Colorado Speaks, in which
outstanding editorials of the week
in Colorado newspapers are pre-
sented by the news staff of the sta-
tion. Approximately 260 news-
papers, daily and weekly, submit
material to KLZ and a close bal-
ance in using editorials for and
against major issues is attempted.
To break the serious vein of to-
day’s grimmer editorial aspects,
witty paragraphs of various edi-
tors are inserted into the broad-
casts. Each week via transcription
a guest appearance is made by a
different editor who presents his
editorial of the week personally.

CLASS

triple. Minimum charge $1.00.
words for box address. Forms

Help wanted and Sitvations Wanted, 7¢ per word. All other classi-
fications, 12¢ per word. Bold face listings, double. BOLD FACE CAPS,
Payable
close one week preceding

IFIED

in advance. Counl three
issve,

Help Wanted

Situations Wanted (Continued)

First Class Operator—Draft deferred ex-
empt; N. Y, State; State qualifications
fully. Box 684. BROADCASTING.

12 Yecars' Radio Experience-—Including net-

work ploductmn, announecing and sta-
tion Wwill i geod
per: ent conncction with radio agency

Wanted Network affiliated station needs
a good all around announcer with oper-
ator's license. Send details and transcrip-
tion to WINC, Winchester, Virginia.

$5,700 In Last Five Weeks Of Selling At
KPOW!—We want an c¢xperienced. cap-
able, salesman to take advantage of this
virg:n terrvitory! Scnd full particulars,
experiences, and picture first letter to
KPOW. Poweil, Wyoming.

Situation Wanted

Combination Announcer - Operator -— Now
cemployed. Considering change. State sal-
ary. Box 677. BROADCASTING.

Chief Engineer—Desires change, wmarried,
reliable and up-to-date. Prefer South.
Address Box 686. BROADCASTING.

Newseaster—Five years specializing in
newscasting and cditing, seeking oppor-
tunity on progressive station exploiting
news. Box 688, BROADCASTING.

orr station. Inquiries kept confidential.
Address Box 692, BROADCASTING.

Salesman—Can write spots and shows and
sell ‘em tou! Bred on newspapering. . .
Eight years in advertising. Am 32 nnd
my wife prefers the Southeast. Box 683,
BROADCASTING.

Progressive. Alert Announcer-Producer—
With creative ideas and proven ability.
now with network affilinte, desires as-
socation with progressive California sta-
tion. Can double equally well as singer,

actor, writer. Box (76, BROADCAST-
ING.
Widely Experienced Agency Radio Man—

Now employed as account executive
seeks position with agency, station or
representative. Writes, directs. produces.
Bonus background of newspaper, depart-
ment store experience. Selling, copy-
writing, layout and merchandising.
Young. Draft exempt, Box 690, BROAD-
CASTING.

Announcer—Scven years major network
slations. Now freclancing in New York,

want staff osition  with opportunity.
Box 689, BROADCAS'I NG.
Can’t Sing—Can’t Act—Can Sell—And

broadcast sports as well as anyone. Draft

exempt. Available August 1. Box 685,
BROADCASTING.
Production - Program Manager - - Also an-

nouncer, writer—{ourtcen years' experi-
ence—wﬂl go anywhere—employed  but

ants to make a change. Box 679,
BROADCASTING

Program - Direclor — Young, wmarried, six
years announcing and production experi-
ence on network stations. Desires Pro-
gram-Directorship  of regional station.
Box 687, BROADCASTING.

Announcer - Writer — College journalism
graduate. Two years with university sta-
tion, announcing, writing, sports. Good
voice. write ciever commerecia's.  Ex-
cvllent references. Box 680, BROAD-
CASTING.

Continuity - Production - Trafic—Man with
12 years’ cxpcrience. Good reasons for
changing position. Refercnee present em-
ployer, Qualified as Program or Copy
Director. Box 682, BROADCASTING.

Do You Have Genuine Opportunity-—For
experienced salesman now in blind alley ?
Seven years’ radio cxperience; one ycar
continuity, four years sales major net-
work station, two years commercial man-
ager small network affiliate. Age 30,
marricd, finest references. Want sales job
large station or commcrcial manager
small station. Prefer West, can come for
interview. Box 681, BROADCASTING.

Wanted to Buy

Require Complete Equipment--For lkw pta-
tion. Open for auotations on all modern
lll;leél equipment. Box 691, BROADCAST-

Pacific Coast—Station wishes to contact
anyone having good 5 kilowatt trans-
mtéer for sale. Box 678, BROADCAST-

Want To Buy—Small Radio station in
South. Advise giving gross income, actual
expense, price. RADIO 331 Balter Build-
ing, New Orleans.

Wanted—One 250 watt transmitter in good
condition, Please state make, age. condi-
tion of transmitter and price. Write Box
693, BROADCASTING.

RCA’s New Movies

RCA MFG. Co. has added sound mo-
tion pictures to its sules promotion
cumpaign in Latin_America, using two
films, “Unseen Worlds” and “Good
.\'vi;:hhm:, to supplement the coni-
mmy’s 29 broadeasts a week in Span-
ish and Iortugese on NDBC's short-
wave stations, WRCA and WNBL
The first picture deals with the elec-
tron microscope developed in RCA
laboratories; the second shows RCA's
plauts throughout Latin Ameriea, Pie-
tures will be shown in movie theatres.

RCA MFG. Co.. N. I, is distributing
it hooklet descnhmg its new Type 1- I\,

LO00-watt broadeast trausmitter.

The ﬁ'qmt'rr g r.'f"ﬁar.r.fﬂr
5000 day
1000 nite

1070 Ke.

il

WICHITA

PROFESSIONAL
DIRECTORY

JANSKY & BAILEY
An Organization of
Qualified Radio Engi
Dedicated to the
SERVICE OF BROADCASTING
National Press Bldg., Wash.. D. C.

There is no substitute for experience
GLENN D. GILLETT
Consulting Radio Engineer

982 Nationa! Press Bldg.
Washington, D. C.

McNARY & CHAMBERS

Radio Engineers

DI. 1205
Washington, D. C.

National Press Bldg.

S
HPAUL F. GODLEY

Consulting Radio Engineer

Phone: Montclair (N. J.) 2-7859

JOHN BARRON

Consulting Radio Engineer

Specializing in Broadcast and
Allocalion Engineering

Earle Building, Washington, D. C.
Telephone NAtional 7757

HECTOR R. SKIFTER
Consulting Radio Engineer

FIELD  INTENSITY  SURVEYS
STATION LOCATION SURVEYS
CUSTOM BUILT EQUIPMENT

SAINT PAUL, MINNESOTA

PAGE&DAVIS

Consulting Radio Engineers
Munsey Bldg. District 8456
Washington, C. C.

A. EARL CULLUM, JR.

Consulting Radio Engineer
Highland Park Village
Dallas, Texas

CLIFFORD YEWDALL
Empire State Bldg.

NEW YORK CITY

An Accounting Service
Particularly Adapted to Radio

Radio Engineering Cansvultanis
Frequency Monitoring

Commercial Radio Equip. Co.

Crossroads of
the Wertd
Hollyweod, Cal.

Frequency Measuring
Service

EXACT MEASUREMENTS

ANY HOUR—ANY DAY

R.C.A. Communications, Inec.
66 Broad St., New York, N.Y.

RING & CLARK

Consulting Radio Engineers

WASHINGTON, D. C.
Munsey Bldg. ® Republic 2347

i

Kansas City, Me,
RAYMOND M. WILMOTTE
C Iting Radio E
Designer of First Directional
Antenna Controlling

Interference
Bowen Bldg. ¢ WASH., D. C. g Di,

7

Advertise in
BROADCASTING
for Results!
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TIIE statements by NBC President
Niles Trammell and CBS President
Willinm 8, Paley before the Senate
Interstate Commerce Committee con-
sidering the White Resolution have

heen issued as booklets by the net-
works.

Custom-built radio productions
One minute or one hour—
live or franscribed

< COVERT &o;

5\50 N, MICHIGAN AVE,CHICAGO

Shepard Is Named to Serve as Chairman

Of NAB National Radio Defense Group

APPOINTMENT of a National Ra-
dio Defense Committee of the NAB,
to collaborate with Governmental
defense agencies in future planning,
was announced last Friday by NAB
President Neville Miller. The com-
mittee was appointed pursuant to a
resolution adopted at the NAB con-
vention in St. Louis May 12-15.

John Shepard 3d, Yankee Net-
work, was named chairman of the
committee, which is scheduled to
hold its first meeting in Washing-
ton Tuesday and Wednesday of this
week. Other basic committee mmem-
bers are Ben Ludy, WIBW, Topeka;
Leo Fitzpatrick, WJR, Detroit; H.
Vernon Anderson, WJBO, Baton

For

Offering

2 MARKETS

the Price of One

ST. PAUL AND
MINNEAPOLIS

With Population

OVER 800,000

Write for Details of Programs
and Time Available, Rates,
Market Data, and Information
on Merchandizing Service

o G
FREE & PETERS, INC., Excusive Nationat Reps

New York Chicago Detroit Los Angeles San Francisco Atla;ufa
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Rouge; WRAL,

Raleigh.

NBC and CBS have not yet for-
mally named their representatives
but they are expected to be F. M.
Russell, NBC Washington vice-
president, and Harry C. Butcher,
CBS Washington vice-president.

A. J. Fletcher,

District Liaisons

In addition, Mr. Miller has asked
the 17 district directors to desig-
nate a broadcaster in each district
to serve as field liaison representa-
tive for the committee. District
members, however, will not attend
the Washington conferences reg-
ularly.

At the initial sessions, it is ex-
pected the committee will meet with
publie relations and radio officials
of the Army and Navy as well as
other Governmental agencies iden-
tified with defense.

With the increased defense
tempo, the NAB convention, based
on recommendation of its board of
directors, had decided upon ap-
pointment of such a committee. Ed
Kirby, public relations director of
the NAB now on leave as radio
chief of the War Department pub-
lic relations branch, originally had
urged creation of such an industry
committee.

SUMMER SCHEDULE
ARRANGED BY FCC

ALTHOUGH no definite plans
have been announced, it is indicated
the FCC during the summer months
will go into quasi-recess, with no
schedule of neetings and employ-
ing the same less-than-quorum pro-
cedure followed in previous years.
Chairman Fly at a recent press
conference said the FCC will hold
“frequent, if not regular meetings.”

No regular schedule for meetings
is likely, and meetings may be held
and actions taken without presence
of a quorum. All sections, however,
are subject to ratification by the
full FCC

The principal proceeding is the
newspaper ownership hearing, set
for July 23. The Commission would
sit en banc on this matter. It is
believed this proceeding may be
postponed again, however, probably
until Sept. 15.

Few of the six commissioners
have formulated any definite plans
for their summer activities. Com-
missioner Case was expected to re-
turn to his office about July 8 after
a short time at his summer home
on Narragansett Bay. Commis-
sioner Wakefield, scheduled to pre-
side at a telephone hearing in
Hoquiam, Wash., on Aug. 18, may
leave early in August for a brief
visit on the West Coast, it is under-
stood. He will return to Washing-
ton via St. Paul, where he plans
to attend the meeting of the Na-
tional Assn. of Railroad & Utility
Commissioners on Aug. 26. Com-
missioner Craven is vacationing in
New Jersey for the next few weeks,
but plans to return to Washington
for any important proceedings.

FAT MAN’S MIKE used in NBC
Chicago studios. Because NBC
cengineers claimed the network’s
biggest wordmen couldn’t get close
enough to the mike to do their sell-
ing jobs properly, they rigged this
stand up for Announcers Michael
Roy (white coat) and Ed Wilson.

Lorillard Switch

P. LORILLARD Co., New York,
sponsoring Don’t Be Personal on 7
CBS Pacific Coast stations, Sunday,
8:30-9 p.m. (PST), for Sensation
cigarettes, on July 6 switched the
product to Beechnut cigarettes. A
contest for men in military train-
ing offers $15 for prize-winning
letter of the week relating camp
incidents. Agency is Lennen &
Mitchell, Hollywood.

RUDY VALLEE PRESENTS Inc,
new Hollywood talent agencey, has filed
articles of incorporation with the Cali-
fornia Secretary of State. Concern
plans to issue 100 shares of no par
vilue stock. Listed as directors are
Ted Lesser, Maunie Lowy, Claire Les-
ser and Rudy Vallee, star of the NBC
Rudy Vallee Show sponsmed by Na-
:m;:ml Dairy Products Corp., (Secal-
est)

CKCR. Kitchener. Ont.. has appoint-
eod Stoviu & Wright., "Toronto, as ex-
clusive representative for Camnada as
of July 15.

WILAC

NASHVILLE

goes soon fo

50,000

WATTS

—will give you blanket
coverage of the rich
Tennessee Valley area.

Make your reservations
now!
™

PAUL H. RAYMER COD.
Matisnasl Repreientatives
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Free Speech Acts
Of FCC Approved
Civil Liberties Union Likes
Network Monopoly Report

SUPPORT of the FCC’s attitude
on free speech, as reflected both in
the Network Monopoly Report and
in an opinion involving WAAB,
Boston, was voiced by the Ameri-
can Civil Liberties Union in its re-
view of the year, issued last week.

In a chapter devoted to censor-
ship, the Union cited that radio,
as the single greatest instrument
of free speech, has been strength-
ened not only by the two-year-old
code of the NAB, but was rein-
forced by an order of the Commis-
sion directed to WAAB, whose
license “was challenged on the
eground of favoritism” in the dis-
cussion of public issues.

“The Commission,” contended the
report, “held that a station is oper-
ating in the public interest only if
it affords equal facilities to all
sides of controversial questions.

Political Rights

“Even more important from the
point of view of long-range effect
on free speech was the Commis-
sion’s monumental report on the
monopoly practices of national
networks. Diversity in ownership
and control is an obvious require-
ment for greater freedom on the
air; and the Commission directed
its order to restore a greater de-
gree of freedom and competition,
The Commission also insisted, dur-
ing the political campaign, that
candidates for national office must
be afforded equal facilities even in
States where their parties were
not on the ballot.”

In what it deseribed as a “Bal-
ance Sheet of Civil Liberties”, the
Union commended the FCC deci-
sion in the WAAB case, the mo-
nopoly report and the FFCC action
in “insisting on the rights of can-
didates in the national election to
equal facilities on the radio, even
in States where national candidates
were not on the local ballot”.

C. L, MENSER, NBC New York pro-
duction mamager, is currently in IHolly-
wood for disenssions on added snmmer
replacement shows.

at 570 ke,
\\\7& /)efl/,eol‘

COMBINATION"

NOW THEY LOOK LIKE THIS

See page 10

PHOTOGRAPHS ON PAGE 10 in same (]l to r) order show: 1. Wilbur
Eickelberg, general sales manager of Don Lee Broadcasting System,
who enlisted in the Marines in April, 1917 and was sent to Paris Island
and Quantico for training; in September he was in France, seeing action
for two years, on the Chateau Thierry, Meuse-Argonne, Chalons, St.
Mihiel and other fronts and being mustered out in August, 1919 as a

second lieutenant. 2. Homer

Fickett, New York

BBDO producer of

DuPont's Cavaleade of America, who was stationed during the war
with the Marine Aviation Corps at Ponte Delgada, Azores. 3. Owen F.
Uridge, assistant general manager of WJR, Detroit, who joined up in
April, 1917, went overscas the following December and for 23 months
was brigaded with the British during the Ypres and Somme offensives;
he was mustered out a first lieutenant.

Shortages
(Continued from page 10)

said, is particularly true of small
manufacturers.

A rise in the price of sets, caused
by the shortage in material and ris-
ing costs, is also predicted. Some
estimates place the increase at 10%
but this is regarded as high by
RMA officials.

A curtailment of 25% already is
contemplated under the 12,000,000
sets produced last year by the
major manufacturers. It is felt
the curtailment will go much higher
because of material shortage.

Set Industry Worried

If radio set manufacturers are
unable to obtain aluminum within
a short time, the entire industry
will be at a standstill by October,
according to Paul V. Galvin, vice-
president of the Radio Mfrs. Assn.,
and chairman of the Governmental
relations and priorities committees
of the RMA.

Mr. Galvin, who is president of
the Galvin Mfg, Corp., Chicago
(Motorola), stated that “FCC Com-
missioner Fly, concerned over the
shortages, has a sympathetic under-
standing of both the problems of
the OPM and in the industry, and
is cooperating with James S.
Knowlson, president of the RMA,
in an effort to ease the situation.”
(Mr. Knowlson is president of
Stewart-Warner Corp., Chicago.)

The industry has substituted
various metals for aluminum”, Mr.
Galvin said, “including the use of
alnico, an alloy of steel, serap
aluminum, and nickel, which is now
being used for magnets in the
permanent magnet speakers. Last
year, the industry used 4,000,000
pounds of aluminum, but this year,
through the use of substitutes, the
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industry will use only 10% of that,
or about 400,000 pounds. However,
the metal is badly needed for the
electrolytic condensers, and no sub-
stitute has been found that has the
electro-chemical qualities of alumi-
nunr essential in the condensers.”

“‘But far more serious to the
broadeasting industry,” Mr. Galvin
said, “is the inability of tube manu-
facturers—of which there is only a
half-dozen in the United States—
to obtain nickel and tungsten. The
tube manufacturers are rapidly
depleting their inventories, and will
have to shut down in the fall if un-
able to obtain the metals.”

In the meantime, the set manu-
facturers are tapering production
while waiting for word from OPM,
and the greatest backlog of orders
in the history of radio manufactur-
ing is steadily piling up.

Video in New York

SEEKING listener opinion on pro-
grams, WNBT, NBC’s television
station in New York, mailed a
folder postcard with attached busi-
ness reply card listing the station’s
entire schedule for the week. On
the reverse of the reply card is a
ballot listing each pregram with
the request to classify as either ex-
cellent, good, fair or poor.

PACIFIC COAST Broadeasting Co.,
nroposing to apply for a 10,000-watt
station at Pasadena, has filed articles
of incorporation with the California
Seeretary of State in Sacramento. Di-
rectors of the company, whieh was
anthorized to jssue two classes of stock
wirh an aggregate par value of $773,000,
are J. IFrank Burke. president of
KI'VD, Los Angeles; Fay J. Smalley
Jroand Wayne D. Moon, commereial
manager and auditor, respectively of
that station,
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ANPA Enters Press Battle

(Continued from page 7)

present indication of a postpone-
ment request from the newspaper
group, created last April to com-
bat the regulations.

Harold V. Hough, Chairman of
the Committee, and Sydney M.
Kaye, associate counsel for the
group, were in Washington last
Wednesday and Thursday with C.
H. Sundberg, secretary of the com-
mittee, to complete arrangements
for the inquiry, presumably to be
conducted before the FCC sitting
en banc.

It has been an open secret that
Chairman Fly did not propose to

postpone the hearings unless the
burden was squarely wupon the
newspaper committee, and even

then, because of the most recent
developments, some doubt was ex-
pressed as to his action.

Chairman Fly has insisted that
the hearings should be started
promptly because of the hue and
cry from the industry about the
holding up of applications for both
standard and FM facilities where
newspaper-ownership is involved,
however indirectly. Since promul-
gation of the inquiry order (No.
79) last March, the FCC has shunt-
ed to the pending file all applica-
tions for new facilities involving
newspapers, save in a few instances
which have been branded as dis-
criminatory, but has authorized im-
proved facilities in some cases with
the proviso that they are subject to
whatever policy action the FCC
might take pursuant to the inquiry.

On behalf of the Newspaper-
Radio Committee, it was indicated
it will state it is not ready to make
an affirmative presentation on be-
half of newspaper-owned stations
on July 23, but intends to appear
in the proceedings.

In Midst of Summer

The newspaper committee orig-
inally had requested a postpone-
ment of the proceedings from July
25 until Sept. 15. The Commission,
however, granted an adjournment
only until July 23. It was then pre-
sumed that, upon proper petition,
it would grant another postpone-
ment since several members of the
Commission have no intention of
sitting through such proceedings
day in and day out during the heat
of a Washington summer.

Aside from calling upon all of
the press associations, FCC investi-
gators have visited such operations
as Hearst Radio in New York; the
Cowles stations headquarters in
Des Moines; WDAF, Kansas City,
owned by the Star; WSPA-WORD,
Spartanburg, S. C., non-newspaper
owned; WTMA, Charleston, S. C.,
owned by the News & Cowurier and
Post, WCBA, Allentown, owned by
the Call, among others.

In one instance, more than a
week was spent examining files,
including personal memoranda,
contracts, news continuities, news-
paper program listings and, in fact,
everything having any bearing, di-
rect or indirect, upon newspaper
station operation.

Questions often ran to ridiculous
extremes, it was reported. The in-
vestigators wanted to know who
dictated the news broadcasts,
whether advertisers had any de-
gree of control over news content,
relationships with press associa-
tions, complaints against stations
or newspapers, whether the sta-
tions had an “editorial policy” and
a myriad other inquiries. Files as
fir back as six years, including
those stored away in attic or base-
ment, were carefully perused.

But, according to one broad-
caster, only such data that might
be employed to show partiality,
wrongdoing, unfair competition or
public complaint proved of inter-
est. In this particular case, the or-
ganization took the position it had
nothing to hide and threw open
everything.

Preparing the Data

The Newspaper-Radio Commit-
tee, it is understood, has a staff of
nearly 40 preparing data for the
hearings, based largely upon the
results of a confidential question-
naire dispatched June 27, a day be-
fore the FCC questionnaire went
out. The committee, with well over
$100,000 already committed by
newspaper-owned stations toward
a budget of some $200,000, pro-
poses an exhaustive presentation.
Questionnaires were not due until
July 10, and it was thought it
would be physically impossible to
prepare all of the data in time
for presentation to the FCC
July 23.

Thomas D. Thacher, former So-
licitor General of the United
States, is chief counsel for the
committee, with Mr. Kaye and Abe
Herman, of Fort Worth, as his
associates.

Unlike the FCC questionnaire,
the committee asked no questions

about program listings in news-
papers, or other matters regarded
as extraneous to the main issue.
The four-phase questionnaire cov-
ered station ownership and history,
including profits and losses for
each year and physical investment;
commercial policy, covering joint
sale of newspaper space and sta-
tion time or combination rates;
news broadcasting, covering news
services subscribed to; news pro-
gram breakdowns, both commer-
cial and sustaining; handling of
news and commentators; and gen-
eral policy of stations, relating to
NAB code adherence on controver-
sial issues, religious services, com-
plaints, public service programs
and the like.

In its preface, the committee
said the survey was intended to
portray a faithful picture of the
effects of newspaper relationship
on radio stations. “No matter how
slight or tenuous the relationship,”
the stations were told, “it is im-
perative that these questions be
answered fully. Whether your sta-
tion is directly licensed to a news-
paper, directly controlled by a
newspaper through a broadcast
corporation, or even if only as little
as 10% of the stock is owned by
any persons connected with any
newspaper anywhere, your station
is concerned.”

Bosco Adds

BOSCO Co., New York (milk
amplifier), on July 7 started Bosco
Bandstand, a program of tran-
scribed music, 8:30-8:45 a.n.
(EDST), six times weekly, on
KYW, Philadelphia. Also on that
date the company shifted a pro-
gram of the same name on KNX,
Los Angeles, from 7:45-8 a.m.,
(PST), Monday, Wednesday and
Friday, to 12:30-12:49 p.m., Mon-
day thru Friday. Agency is Kenyon
& Eckhardt, New York.

KINY. Juneau. Alaska, was author-
ized hy the FCC last Wednesday to
inerease its power from 1,000 to 5.000
watts fulltime. subjeet to approval of
transmitter and antenna site.

OVER METROPOLITAN NEW YORK
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NOT AN ALUMINUM HUNT for Uncle Sam but a radio “Moving Party.”
When Claire Harrison, continuity director of KWK, St. Louis, moved
to a new apartment, she improvised the party as a freight-saving ven-
ture. Each guest had to call at the old abode, pick up a box or bundle
and trundle it to the new cliff-dwelling. Here (1 to r) are Ray Dady,
KWK manager, about to swallow the canary; Dan Seyforth, production
director, coddling the kettle; Salesman Jack Henderson, exploring the
cooker, and Master-Mind Harrison. At the right, moved by the spirit
of the occasion, Hoyt Andres, announcer, and John Tinnea, program
director, made a stop at the KWK “graveyard” and picked up a few
odds and ends treasures for embellishment.

Mutual Compares
Network Payments

Cisler Compilation Basis of
Relative Monthly Issue

CLAIMING a net monthly return
over 35095 greater than the net re-
sulting to the station if it were
affiliated with NBC-Blue, MBS last
‘Monday released a “balance sheet”
compiled by S. A. Cisler, general
manager of WGRC, New Albany-
Louisville, in which he compared
figurative results “of what WGRC
could expect to receive from MBS
against NBC-Blue” figured on a
$120 per hour rate, with 20 hours
of time sold per month. The Cisler
analysis showed a possible net rev-
enue of $350.70 per month from
MBS, compared with $96 from
NBC-Blue.

The office of William S. Hedges,
NBC vice-president in charge of
station relations, declined to com-
ment on the MBS comparison until
an opportunity is afforded to study
the analysis made by Mr. Cisler.

Deals Compared

According to the comparative
breakdowns, based on a gross rev-
enue for 20 hours of $2,400, the
station would pay $600 for line
charges, with no time given to the
network, under the “Mutual deal”;
while under the “NBC-Blue deal”
it would pay no line charges but
would give 16 hours free time to
the network.

On the MBS side, after allow-
ing a maximum volume discount of
50% , net revenue for the 20 hours
would be $1,200, from which would
be deducted $180 for 15% commis-
sions, the $600 in line charges, $21
representing 3% % for MBS on the
$600 figure, another $48.30 repre-
senting 11%% for MBS of the
$420 remaining after agency com-
missions were deducted from the
$1,200 net revenue—leaving a net
return to the station of $350.70.

On the NBC-Blue side, NBC
would take the first 16 hours free,
Mr. Cisler explained, paying $24,
or 20% of the $120 hourly rate,
for each of the next four hours—

leaving a net return to the station
of 396, Commenting further, Mr.
Cisler declared it would take ap-
proximately 31 hours of NBC-Blue
to equal the revenue from MBS
on 20 hours, on this basis. When
MBS sells 31 hours, the revenue
rises to $847.18, which he said
amounted “to more than twice
what NBC-Blue pays out for the
same amount of time”.

English Joins NBC

MAURICE ENGLISH, until re-
cently foreign correspondent in
France and Spain for the Chicago
Tribune, has joined NBC’s inter-
national division to check news and
comment for factual and objective
content so that its uniformity will
be assured when broadecast in six
languages on NBC’s shortwave sta-
tions. A graduate of Holy Cross
and Harvard U, Mr. English
worked several years with Time
magazine and the Chicago Tribune
before going abroad as a war cor-
respondent.

DEFENSE produetion song written
by Walter Craig, program dirvector of
WMCA, New York. has heen submit-
tedd to the Office of Production Man-
agement at Washington as a suggested
theme song for American industry. Mr.
Craig's lyvies are sung to the music
of Warching Along Tegether, Rohbing
Music Corp. song. and are used on
WMUA's series Democracy at Work.

with
Simplified

CIRCUIT DESIGN
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MBS Co-op Drama

FOLLOWING its successful 26-
week sponsorship last spring on
MBS of the Adventures of Bulldog
Diummond, Howard Clothes, New
York, on Sept. 28 will resume the
Sunday night half-hour series on
8 Mutual stations, WOR WFIL
WAAB WGN WCAE WEAN
WAGE and WTAG. It will be
available for cooperative sponsor-
ship on other MBS outlets. Nor-
man Livingston, producer for the
agency, Redfield-Johnstone, New
York, is on a three-month tour to
line up local sponsors. Cast for the
Sunday 6:30-7 p.m. show will be
the same as for the test period
last spring.

Brewery Spot Test

HAFFENREFFER BREWING
Co., Boston (Pickwick Ale) on
June 23 started a test series of
one-minute live spot announce-
ments six times weekly for nine
weeks on WFEA, Manchester;
WKNE, Keene; WLNH, Laconia;
WDEYV, Waterbury; WWSR, St.
Albans, Vt.; WCAX, Burlington,
and WSYB, Rutland. If the test
proves successful, the schedule
will be expanded and transeribed
announcements used in the fall,
according to the agency, Albert
Frank-Guenther Law, Boston.
Phila. Fight on Blue

FIRST of the Dbouts scheduled for
NBC-Blue from Shibe Dark. 1’hila-
delphia. under sponsorship of Adam
Hat Stores. New York, will take
place July 21 when Sam Taulh and
Bill Stern cover the 15-rouud light-
weight battle hetween Sammy Angott
and Ray Robinson.

Freedom Group Attacks
Wheeler in Removal of

Winchell From Z-Bar

AN ATTACK upon Senator
Wheeler (-Mont.), isolationist
leader, for allegedly having used
his influence to prevent broadcasts
of Walter Winchell’s Sunday night
program over the Z-Bar Network
stations in Montana was made last
week by F. H. Peter Cusick, execu-
tive secretary of Fight for Freedom
Inec., New York,

The Winchell broadcasts, plus
those of other commensators, have
not been caried for several weeks
on KGIR, Butte; KPFA, Helena,
and KRBM, Bozeman, all operated
by Ed Craney. While Mr. Craney
has made no formal announcement,
it is understood he based his action
on the ground that the commenta-
tors did not present both sides of
the war issue.

Mr. Cusick said Senator Wheeler
“must certainly be defended in his
right to speak in Atlanta, or any-
where else, but we think it should
be pointed out that Wheeler does
not believe the same rights apply to
his opponents”. He quoted reports
from Montana which he said in-
dicated that the Senator had used
his influence to ban Winchell’s
broadcasts, declaring that listeners
in that State now must tune to
KSL or KOA for the commentator.

Mr. Cusick also quoted the Great
Falls (Mont.) News, which stated
July 4 that Senator Wheeler “can-
not forever shut off the people of
Montana from hearing Winchell if
they choose to”.
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“I can ride back in one 0’ dem
autos dey make in WFDF’s cov-
erage, if dey’ll jes deliver me at
Flint, Mich.”

It is not the amount of noise
you make that counts in radio.
It’s what you say and how well
you put it over that matters.

There are more powetful sta-
tions than CHNS in Canada
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Joe Weed, New York City
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Networks Confer on Monopoly

(Continued from page 7)

the filing of an appropriate peti-
tion with the FCC setting forth
reasons, preparatory to the open-
ing of discussions with the Com-
mission.

Won't Surrender Rights

In the conversations, the matter
of new legislation, to supplant the
existing law, has not been over-
looked. The major networks are
proceeding on the premise that
they should not surrender any of
their legal rights in the joint effort
to narrow existing differences. It is
recognized that new legislation can
not be procured overnight, and it
is felt that the FCC, Congress and
the industry all are interested in
procuring the proper sort of redefi-
nition of the statute.

One solution, looked upon as en-
tirely possible, is suspension of the
existing rules, promulgation of
modified rules by the FCC and
then voluntary action by the FCC
in suspending the effective date of
the rules until there can be a court
adjudication of the FCC’s authority
to invoke them.

Meanwhile, there was doubt as
to whether the hearings on the
White Resolution calling for a full-
scale investigation of radio regula-
tion, which would stay the effective
date of the FCC regulations, would
be reopened at all.

When the hearings were recessed
June 20, at the call of Chairman
Wheeler, it was understood that
Mr. Fly would be recalled for re-
buttal testimony. Chairman Fly
himself has indicated that he did
not expect to reappear, but the
Commission has made no move to
defer the effective date of the regu-
lations, obviously awaiting over-
tures from the industry or pos-
sibly from Senator Wheeler.

There appears to be little doubt
that a postponement will be forth-
coming, in one way or another.
Should the preliminary conversa-
tions break off, both NBC and CBS
are prepared to start litigation
challenging the FCC’s jurisdiction.
But such a move would be in the
nature of a last resort.

It is assumed that counter-pro-
posals will be broached by NBC
and CBS, looking toward revision
of the proposed regulations. With
the “forced sale” aspect of NBC’s
disposition of the Blue Network
no longer involved, by virtue of
voluntary action by the FCC, the
most important phases of the eight
regulations commanding attention
of the older networks are those
relating to exclusivity and time
option bans and the divestment of
owned or managed stations in mar-
kets other than New York, Chicago
and Los Angeles-San Francisco.

Bone of Contention

The primary bone of contention
in the intra-network discussions, it
is understood, has been in connec-
tion with the exclusivity and time
option phases. The conversations,
it is understood, have returned to
an earlier suggestion that there be

Double Birdie

IT HAPPENED, say three
unusually honest and re-
spectable golfers, on the
Omaha Field Club course on
the second tee. Tom Dailey,
WOW’s sports editor let fly
with a terrific drive. The ball
caught—not one, but—TWO
sparrows in flight —and
killed them both, stone dead!
Two days later a Bob Ripley
agent wired for photo and
story.

exclusive contracts and fulltime
options in markets in which at
least four fulltime outlets are avail-
able, thus caring for each of the
four existing networks. However,
in markets having less than four
stations, the discussion is sur-
rounding some means of an option
formula basis, whereby each of the
four networks would be accorded
outlets.

In any event, it was regarded as
likely that at some point prior to
the Aug. 2 deadline the network
executives would sit down with
Chairman Fly and an adequate
basis for postponement would be
reached. There is the possibility
that each rule would be appraised
individually in a series of confer-
ences with the FCC and invoked
piecemeal, if litigation were
averted.

Meanwhile, it was stated at the
office of Senator Tobey (R-N.H.)
that he desired to call more wit-
nesses on the White Resolution.
Absent when Mr. Trammell ap-
peared for NBC and during a por-
tion of Mr. Paley’s testimony he
had indicated he desired to cross-
examine these witnesses, as well
as to delve into the circumstances
surrounding the sale of WMCA,
New York, by Donald Flamin to
Edward J. Noble, chairman of the
Life Saver Corp. and former Un-
dersecretary of Commerce. Senator
Tobey had inquired into this trans-
action when Commissioner T. A.
M. Craven was on the stand during
the White Resolution Hearings and
said at that time he hoped to pur-
sue this matter with other wit-
neses.

Fear an Inquisition

If the hearings are reopened for
Chairman Fly’s rebuttal testimony,
Senator Tobey has indicated he de-
sires to call other members of the
FCC to ascertain their views, not
only on the network monopoly regu-
lations but on the WMCA case.

A number of committee members
—possibly a majority—appear dis-
posed not to favor reopening of
the hearings, lest it become a fish-
ing expedition along the lines of
the Tobey-directed inquisition dur-
ing hearings on the confirmation
on the late Thad H. Brown last
year.

Considerable sentiment exists on

the committee for new legislation
to supplant the l4-year-old com-
munications law, but there is not
a great deal of enthusiasm appar-
ent for the White Resolution be-
cause of its all-inclusive nature.

Most committee members, it is
thought, favor the course outlined
by Chairman Wheeler toward com-
promise of the regulations, with
new legislation to be introduced as
early as possible. It is generally
felt that an entire new law could
not be pressed through Congress
in the immediate future, with the
war situation dominating all Gov-
vernmental activity.

Permanent N. Y. Office

Planned by World Wide

ALTHOUGH WRUL, Boston
shortwave station, has not defi-
nitely signed a contract for offices
and studios in New York City,
Walter Lemimon, director of World
Wide operations, told BROADCAST-
ING the station would locate in
New York in September and is
temporarily wusing studios fur-
nished by WMCA, New York. It
has been reported that WRUL was
planning to establish headquarters
in Radio City, but this was not
confirmed by Mr. Lemmon.

World Wide Broadcasting Corp.,
which recently received a $40,000
loan from the Reconstruction Fi-
nance Corp. [BROADCASTING, June
30], has indicated it plans to in-
crease operating power of its two
Boston international shortwave
outlets, WRUL and WRUW, from
50,000 to 100,000 watts.

Hobart Montee, until several
weeks ago actively associated with
WRUL, is in California recuper-
ating from a recent heart attack,
according to Mr. Lemmon. During
Mr. Montee’s indefinite leave of ab-
sence, Douglas Schneider, his as-
sistant, will be in charge of Euro-
pean shortwave programs.

STUDEXTS  of
study hroadeasting operations of
WXNEW, New York, this summer,
preparatory to running a eampus sta-
tion of their own next fall. Studios
for DBS  (Dartmouth TRroadeasting
System) are now under construction
in Hanover, N. H,, to be operated by
the studeuts under the divection of the
Dartmouth College Radio Council.

(I

THE MARK

Dartmouth  will

OF ACCURACY, SPEED

AND INDEPENDENCE IN

WORLD WIDE NEWS
COVERAGE

UNITED PRESS
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LADIES DAY at WCKY, Cincin-
nati, and XLZ, Denver, is being ob-
served in impromptu fashion here.
At the top L. B. Wilson, owner of
WCKY, strikes a W. C. Fieldsian
pose as he watches Ann LaHay sign
her new contract as women’s pro-
gram director, after several years
in a similar capacity at KLZ. Be-
low is Maida Severn, who succeeds
Miss LaHay at the Denver station.
For several years she was under
contract to NBC Artists Bureau as
a singer, and handled publicity
for “Gardens on Parade” at New
York World’s Fair. More recently
she has been in the script-writing
and publicity departments at CBS,
New York. Helen Rees, woman’s
program director at WCKY, has
been assigned to special promotion
work by Mr. Wilson, to work under
his personal direction.

ABTU Signs More

SIGNING of agreements with more
stations is announced by the Asso-
ciated Broadcast Technicians Unit
of the International Brotherhood
of Electrical Workers. Signed
July 8, retroactive to May 1, is an
agleement with KRNT and KSO,
Des Moines. Also signed were
agreements with WCFL, Chicago,
and WGRC, New Albany, Ind.
All agreements called for higher
pay, vacations and other benefits.

HUGTL M. CURTLER. former gen-
ager of WCHV, Charlottes-

i and Jater with the Joseph
Kutz Ageney, Baltimore, on July 9
WiN ||||n>1||(('(l conunsreind mauger of

RAPIDLY assuming the propor-
tions of a tradition is the radio-
instituted and radio-promoted Al-
len County Spelling Bee, which has
just concluded its tenth annual se-
ries on WGL, Fort Wayne,

The program consists of approxi-
mately six weeks of broadcast
spelling matches among boys and
girls of the fifth, sixth, seventh and
eighth grades of all schools in the
county. Through elimination, the
best spellers in each grade are de-
termined, then the champions of
the city schools and county schools
and then these two are pitted
against each other to determine the
grand champion, In effect, the con-
test amounts to the official spelling
match of the area, sanctioned by
educators.

Morris Plan Sponsors

The Spelling Bee was inaugu-
rated in 1931 and has continued
annually ever since. For the past
three years it has been sponsored
by the Fort Wayne Morris Plan.
Cooperation with the schools is in-
tensive and embraces not only pub-
lic but Catholic and Lutheran
schools, assuring 100% interest
throughout the county.

The station and sponsor cooper-
ate in presenting a traveling
plaque each year to the school rep-
resented by the winner. This plaque
hangs in the school for one year,
and has space for the names of
winners until 1964. The traditional
value of the plaque is expected in
time to match proportionately such
trophies as the Indiana-Purdue
“0ld Oaken Bucket”.

In addition, individual awards in
the form of medals are given to
each grand champion and each
grade winner.

Morris Plan’s advertising man-
ager, James Studer, acts as an-
nouncer on the show, using three
carefully-worded individual an-
nouncements during the 45-minute
period. R. Nelson Snider, principal
of South Side High School of Fort

Iceland Scoop

FIRST “on-the-spot” broad-
cast on the arrival of U. S,
Marines at Reykjavik, Ice-
land, was heard July 8 on
NBC-Blue when an unidenti-
fied British officer described
the landing of the American
force. The broadcast was
shortwaved via RCA to New
York and presented 9:45-
9:55 p.m.

WUAR, Atlantie City.

WIN

WASHINGTON WITH WINX

Washington’s
Own Station

WINX BUILDING  WASHINGTON, D. C.

BROADCASTING ¢ Broadcast Advertising

MORRIS PLAN’'S SPELLING BEE

Third Season Completed by Sponsor on WGL as
L Schools Compete for Honors

Wayne, gathers the words for the
contest and acts as the spelling
master, and a group of judges from
public, Catholic and Lutheran
schools sits in on each broadecast
to clear up any questions on such
points as words with two different
spellings, etc.

Both Morris Plan and the school
systems are well pleased with the
series, and the school children and
teachers are known to prime them-
selves for the event weeks ahead.

KFXM Sale Deal

THE SALE of KFXM, San Bernar-
dino, Cal,, to a family corporation
consisting of a mother and her
two sons is proposed in an appli-
cation filed with the FCC for vol-
untary transfer from Lee Bros.
Broadcasting Co. Mrs. Florence L.
Cressman and her sons, Albert L.
and Harry G., the latter a minor,
propose to buy the station for
$110,000. The money was provided
by Harmry E. Cressmzm, husband
and father, who is a Ford and
Lincoln distributor formerly resid-
ing in England. Although Ameri-
can-born, the senior Cressman is
a British subject who returned to
this country at the outbreak of the
war. Because of his foreign citizen-
ship he is not eligible to acquire
an American station. The station
operates with 250 watts on 1240 ke.

e o

NAB MEMBERSHIP
NOW TOTALS 539

OVER-ALL memberships of the
NAB stands at 539 as against 547
last May at the time of the NAB
convention, despite the resignation
of 15 stations because they were
out of sympathy with the position
taken by the trade association in
connection with industry issues.
In addition, seven stations were
dropped last month for non-
payment of dues,

Most recent resignations from
NAB include WHK, Cleveland, and
WHKC, Columbus, identified with
the Cleveland Plain Dealer, which,
it is reported, has resigned from
virtually all industry trade asso-
ciation activities, whatever their
nature; WAIR, Winston-Salem;
KWK, St. Louis; WSKB, McComb,
Miss.,, and KSLM, Salem, Ore.

Other resignations, previously
announced, were WOR, New York;

WGN, Chicago; WOL, Washing-
ton; KHJ, Los Angeles; WFBR,
Baltimore, all MBS affiliates;

KGIR, Butte;
KSTP, St. Paul;

WTMJ, Milwaukee;
KFPY, Spokane.

Turner Co. Appoints

IRVIN I. AARON & Associates. Mil-
wanlkee, has heen appointed sales rep-
resentatives in Minnesota. Wisconsin
and  portions of North Dalota and
IHinais  for the Turner Co.. Cedar
Rupids, Ta., manufacturers of micro-
plhones, mierophone equipment and the
new Turner push-pull vibrator.

THE FOREMAN Co. has bheen ap-
pointed exclusive national representa-
tives of KFJM. Grand Forks, N. D.

AMAZING VALUE
FOR TIME BUYERS

50“\\ walls

wice off~
Lher b

waf

CHATTA "N ©OOGA
if you place your
order before
August 1, 1941

150 kilocycles

I, NBC Red and Blue

Mins 5000t i e Tnneosee Ynlley
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ACTIONS OF THE

FEDERAL COMMUNICATIONS COMMISSION

Decisions . . .
JULY 9

NEW, Lake Worth Broadcasting Corp.,
Lake Worth, Fla.—Granted CP new sta-
tion 1340 ke 250 w unl.

KINY, Juneau, Alaska—Granted CP
equipment changes increase to 5 kw unl.

WSYB. Rutland, Vt.—Granted CP in-
stall new transmitter and directional night,
change to 1380 ke, increase to 1 kw. unl.

W359C, Chicago—Granted temp. authority
operate with 1 kw, to determination of
Order 79.

WCNC, Elizabeth City, N. C.—Granted
petition to assign license to Albermarle
Broadcasting Co.

WCBD, Chicago—Change call letters to
WAIT.

DESIGNATED FOR HEARING—WIBG,
Glenside, Pa., application to change hours
to Itd.-sunset Knoxville; NEW, Park Cities
Broadcasting Corp.. Dallas, CP new sta-
tion 710 ke 5 kw unl.; NEW, Midstate
Broadcasting Corp.. Utiea, N. Y., CP new
station 1450 ke 250 w unl., joint hearing
with applic. of Utica Broadcasting Co. and
Utica Observer-Dispatch; KGGM, Albu-
querque, CP move transmitter change to
590 ke. increase to 5 kw unl., joint hearing
with KVOA and KVSF.

MISCELLANEOUS — NEW, Chattahoo-
chee Broad ing Co., Columb Ga., CP
new station placed in pending file under
Order 79; NEW, Fairfield Broadcasting
Corp., Lancaster, 0., placed in pending file
under Order 79; KTBC, Austin, Tex.,
Application for transfer license placed
in pending file under Order 79.

JULY 11

MISCELLANEOUS — NEW, Mid-Amer-
ican Broadcasting Corp.. Louisville, dis-
missed without prejudice petition amend
CP and on FCC's own motion continued
hearing to 7-30-41; WTIC, Hartford, passed
until next week action on petition inter-
vene Mid-American and WGRC applica-
tions, Louisville-New Albany, Ind.; KFEQ,
St. Joseph, Mo., granted motion remove
from docket application CP 680 ke 5 kw
unl. directional (new application to be
submitted), and KWK petition to intervene
withdrawn; WIBG. Glenside, Pa., granted
continuance hearing on renewal to 8-27-41;

WGRC, New Albany, Ind., dismissed with-
out prejudice petition amend application CP
change to 1080 ke 6 kw unl. directional and
on FCC's own motion continued hearing to
7-3-41; KFXM, San Bernardino, Cal.,
granted dismissal without prejudice appli-
cation CP change to 1420 ke 1 kw unl.;
WLW, Cincinnati. granted request retire
to closed files application 500 kw on 700 ke:

NBC, granted postponement hearing re-
newal KGO. KOA. WMAL., 60 days to
9-19-41; KORN, Fremont, Neb., granted

petition continue renewal and transfer
hearing to 8-15-41; KONB, Omaha, granted
continuance hearing on CP ete. 1500 ke
250 w unl. to 8-12-41.

Applications . . .

JULY 9
WMAL, Washington—Voluntary assign-
ment license from NBC to M. A. Leese
Radio Corp.

WKBW, Buffalo-- Modification CP new
transmitter change to 1520 ke.

KNET, Palestine, Tex.—Voluntary as-
signment license to Palestine Broadcasting

orp.

WRUF, Gainesville, Fla.—CP increase to
unl. hours, install night directional.
WFTM, Fort Myers, Fla.—CP install
new transmitter and move with studio.
WIBA, Madison, Wis.—Modification CP
to change to 1310 ke,

KDON. Monterey, Cal.—CP install new
transmitter, increase to 250 w.

Tentative Calendar . . .
JULY 15
KIDW, Lamar, Col.—License renewal.
JULY 16
(Consolidated Hearing)

NEW. Mid-America Broadcasting Corp.,
Louisville—CP new station 1080 ke 1 kw N
5 kw D,

WGRC., New Albany, Ind.—CP 1080 ke
5 kw unl.

SEPTEMBER 5

KWTO, Springfietid, Mo.—CP 560 1 kw
N & kw D,
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JULY 5 TO JULY 11, INCLUSIVE

SEPTEMBER 9
WENY, Elmira, N. Y.—CP 590 ke 1 kw
nl.

unl
SEPTEMBER 10
WAPI, Birmingham, Ala.-—CP 1070 ke
60 kw unl, directional N.
SEPTEMBER 15

KPAC, Port Arthur, Tex.—Modification

license 1220 ke 1 kw unl.
{Consolidated Hearing)

NEW, Scripps-Howard Radio Inc., Hous-
ton—CP new station 1230 ke 250 w unl.

NEW. Texas Star Broadcasting Co.,
Holuston—CP new station 1230 ke 250 w
unl,

NEW, Greater Houston Broadecasting Co.
Inc., Houston—CP new station 1230 ke
260 w unl.

Matinee Video Program

[s Inaugurated by NBC
INSTITUTIONAL telecast to act
for television as the Farm & Home
Hour does for longwave broadcast-
ing will start July 17 on NBC’s
television station WNBT, under
the name of Radio City Matinee.
Hostess on the first program will
be Vyvyenne Donner, fashion ex-
pert, and guests will include the
Triolets, girl’s trio, and the Four
Dudes, male chorus.

Subsequent programs will be
devoted to such feminine interests
as beauty, fashions, child welfare,
and decorating. The hour telecasts,
Thursdays at 2:30 p.m., will be
written and produced by Ernest
Colling, who handles television pub-
licity for NBC.

IN HONOR of NBC's two networks.
WSIS, Winston-Salem, N. C., has
christened two minijature lakes on the
roof of its new studio building "Luake
Red” and “Lake Blue.” Part of the
cooling system, the lakes are stoeked
with goldfish and rum into each other
from different levels.

Ship Operators Rules

Are Suspended by FCC

SUSPENSION for six months of
the requirement that commercial
radio operators possess at least a
half-year’s previous ship service to
be eligible for employment as the
radio operator on a cargo ship was
announced last Friday by the FCC
to help meet the demand for radio
telegraph operators in the expand-
ing merchant marine.

Action was taken pursuant to an
amendment to the Communications
Act approved July 8 as an emer-
gency measure and was in accord-
ance with the intent of Congress,
the Commission said. The suspen-
sion was placed in effect immedi-
ately to meet a shortage of opera-
tors, which has resulted in delayed
sailings of cargo ships. Under the
Commission’s order, graduates of
the Maritime Commission’s radio
schools who have secured FCC li-
censes will be eligible for employ-
ment on cargo ships.

RMA Material Bureau

Seeks Substitute Metal

FIRST meeting of the new Radio
Manufacturers Assn. Materiel Bu-
reau was held in New York July 1
and a number of committees were
appointed to study substitutes for
essential materials needed by in-
dustry but now unavailable be-
cause of defense requirements.

L. C. F. Horle, consulting engi-
neer of RMA, is acting director of
the new bureau. The group also will
undertake to save material through
mechanical design, circuit design
and standardization, both electrical
and mechanical.

CHIEF RIDES RANGE

from 30 to 15,000 cycles, with uniform

frequency response

“And WesternElectric23Cgivesbig
build-up, too,” says Chief Engineer.
“Total gain 96 db. Complete audio
system, factory-wired and tested.
“Here is Speech Input plenty sim-
ple to install, operate, maintain.
Rush scout to get full etory from
Graybar Electric.”

FCC Appointment

Remains in Doubt

Cominission Operating With
Only Four Present

THE FCC limped along last week
with only four of its six members
present and with no indication from
the White House as to the appoint-
ment of a successor to Frederick I.
Thompson, whose term expired
June 30. Commissioners T. A. M.
Craven and George H. Payne were
vacationing.

At his press conference last Fri-
day, President Roosevelt said he
had not decided on the FCC ap-
pointment, Asked about the possi-
bility of naming Edward Roddan,
assistant publicity director of the
Democratic National Committee
and a former Washington newspap-
erman, to the Thompson vacancy,
the Chief Executive said he had no
information.

Favored by Fly

In some Administration quarters
it was thought the President might
take his time filling the Thompson
vacancy. While it is still possible
the Alabaman will be renamed, the
chances are believed remote. The
President has made several recent
appointments to other agencies
weeks prior to expiration of the
terms of the incumbents. It was
thought that if he had any inten-
tion of renaming Mr. Thompson,
whose two-year tenure had aroused
considerable opposition, he would
have done so some time back.

FCC Chairman James Lawrence
Fly, according to reports, has been
urging the Thompson reappoint-
ment, primarily because the Com-
missioner has voted with the ma-
jority on controversial issues and
was in the forefront of both the
chain monopoly regulations and the
newspaper - divorcement proceed-
ings.

Other possible appointees have
been rumored in Washington. Pos-
sible promotion of T. J. Slowie, FCC
secretary and Yowa Democrat, to
the Commissionership is the latest
report. Other names previously
mentioned are those of G. W. John-
stone, former radio director of the
Democratic National Committee and
pioneer network public relations
officer; Fulton J. Redman, Portland,
Me., attorney, and Thomas E.
(Buster) Lawson Jr., Attorney
General of Alabama.

Frost Named by RCA

WITH W. H. Beltz, manager of the
Hollywood branch of RCA Mfg. Co.,
called to active duty in the Navy
E. (Jack) Frost), in charge of San
Francisco operations, has taken
over West Coast activities, accord-
ing to announcement last Friday
by I. R. Baker, manager of RCA
broadcast transmitter sales. Mr.
Beltz. a lieutenant commander in
the Reserve, has been called to
Washington for active duty as of
July 15 [see story on page 44].
CALL LETTERS assigned for recent
new station grants are WLDS, Jack-
sonville, Hl: WSON. Ilenderson.
Ky.; KTRXN. Tacoma, Wash.

BROADCASTING ¢ Broadcast Advertising



N e lwork A ccounts

All time EDSTunless otherwise indicated.

New Business

UNION OIL Co. of Cal,, Los Angeles,
on July 7 started Nelson Pringle on
three CBS-California stations (KNX,
KS8IFO and KARM), Mon. tlhhu Fri.
7:45-8 a.m. PST. Agency: Lord &
Thomas, Los Angeles.

Renewal Accounts

GENERAL CIGAR Co., New York
(White Owls), on June 27 renewed
Raymond Gram Swing on 38 MBS sta-
tions, Don Lee and Colonial Networks,
Mon, and Fri,, 10-10:15 p.m. Agency:
J. Walter Thompson Co., N. Y.

BAYUK CIGARS, Philadelphia
(I'hillies), on July 1 renewed The In-
side of Sports on 30 MBS stations,
Mon.,, Wed., Fri,, 7:30-7:43 p.m. and
Tues., Thurs, Sat, 7:45-8 p.m.
Agency: Ivey & Ellington, Philadel-
phia.

R. B, SEMLER, New Canaan, Conn.
(Krewl hair tonic), on July 5 re-
newed Gabriel Heatter on 15 MBS
stations, Mon.. Wed., Fri., 9-9:15 p.m.
Agency: Erwin, Wasey & Co. N. Y.

TILLAMOOK COUNTY CREAM-
ERY ASSN,, Portland, Ore. (cheese),
on July 4 renewed Beany Walker's
Tillumook Kitchen on 6 NBC-Red
D'acific stations, Fri, 9-9:15 p.m.
(I’'ST). Agency: Botsford, Constan-
tine & Garduer, Portland.

MARROW’'S INC., Los Angeles
(Mar-0-0il _shampoo), on Sept. 28

renews for 52 weeks Hollywood Whis-
pers on 80 MBS stations, Sun., 2:45-
3 pam. (EST). Agency: Hays Mac-
Ifarland & Co., Chicago.

MENNEN Co., Newark (shave
cream) on July 13 renews for 52
weeks, Bol Garred Reporting, on 5
('BS Pacific Coast stations (KNX
KARM KSFO KOIN KIRO), Mon.,
Wed.. Fri.. 7:30-7:45 a.m. (PST).
Agency : 11. M. Kiesewetter Adv., N. Y,

Network Changes

COCA-COLA Co.,, Atlunta, on June
25 added 6 CBS stations to T'he Pause
That Refreshes on the Air, making a
total of 113 CBS stations, Sun. 8-8:30
JIRIR

MARS Tue., Chicago (can-ly bars), on
July 13 shifts Dr. £, Q. and Dr. 1. .
Jr. to Minneapolis. Dr. I, Q. is heard
on 8) NBC-Red stations, Mon., 9-0:30
p.m., and Dr. I Q. Jr. on 26 Red sta-
tions. Sun., 6:30-7 p.m.

CAMPRELL SOUP Co., Camden.
N. J. on July 21 replaces Martha
Webster with The Man I Married on
56 CBS stations, Mon. thra Fri.,
11:15-11:30 a.m.

\_~
Crystal Specialists Since 1925

ATTENTION
BROADCASTERS SUBJECT TO
FREQUENCY RE-ALLOCATION
We are ot your service to—
1. REGRIND your present

crystal to higher new

frequency . ... $17.50
2. NEW CRYSTAL (less

holder) . . .. $22.50
3. NEW CRYSTAL

fully mounted . $30.00

LOW DRIFT - APPROVED BY FCC

R oS CE
124 Jackson Ave.
University Park, Md.

&

Block News Test

BLOCK DRUG Co., Jersey City, is
conducting a 13-week test cam-
paign for Stera-Kleen (false tooth
cleanser) using Fred Lang Re-
views the News twice weekly 7:15
am. on WNAC, Boston, and
WEAN, Providence. If the test
proves successful, more stations
will be added, according to Red-

field-Johnstone, New York, the
agency.
Tightened Censorship

In Berlin Is
As Lanius Is

Observed
Cat Off

FUFTHER indications of the
tightening German policy on
American broadcasters in Berlin

was evidenced last week as Charles
Lanius, NBC correspondent in the
Nazi capital, was cut off the air
by censor for 40 seconds during his
regular morning broadecast last
Thursday.

This came as the status of Harry
Flannery, CBS correspondent in
Berlin, was still in doubt after he
had been refused radio facilities by
the German government in re-
prisal for statements made on a
domestic CBS network by Elmer
Davis, CBS news commentator, re-
garding the air debut of P. G.
Wodehouse, “incarcerated” English
author.

It had beer. rumored that Flan-
nery's  broadcasting  privileges
would be restored but as BROAD-
CASTING went to press Friday this
report could not be confirmed.

Lanius was cut off the air dur-
ing a description of a German
newsreel depicting the activities of
Nazi troops in the war against
Russia. The NBC reporter likened
the reactions of German troops
under fire to a well-drilled Ameri-
can football team which seemed to
know exactly what to do next. In
some quarters it was thought he
was cut off the air because the Ger-
man censor thought he was trying
to convey to his listeners the idea
that the pictures were “faked”.
When Lanius was cut, NBC
switched the program to Washing-
ton so that when he returned to
the air he was not heard by Ameri-
can listeners.

Joint Antenna in Houston

DESPITE a difference in corpor-
ate ownership, KXYZ and KPRC,
Houston, were authorized by the
FCC last Wednesday to make joint
use of the same antenna for day
and night operation. KXYZ oper-
ates on 1470 ke. with 1,000 watts,
and KPRC is assigned to 950 ke.
with 5,000 watts local sunset and
1,000 night. The latter station,
however, is slated for operation on
1320 ke. with 5,000 watts fulltime
when KTRH, present occupant of
that frequency, shifts to 740 kc.
with 50,000 watts, probably later
this year. KXYZ is owned by Til-
ford Jones, nephew of Secretary of
Commerce Jesse Jones, and KPRC
is controlled by the Houston Post.

WHIS. Bluefield. W. Va.. has joined
NBC as a basie supplementary outlet
to hoth Red and Blue networks,
instead of joining the Blue Southeast-
ern Group, as previously announced.
The station opevates on 1440 ke, 100G

. sunset and 500 watts  night
power, Evening hour rate is $80, and
charges for cut-in announcements are
87 night, $4 day. and $5 Sunday after-
Hnoons,

BROADCASTING ¢ Broadcast Advertising

Florida Citrus to B-S-H
FLORIDA Citrus Commission,
Lakeland, Fla., on July an-
nounced the appointment of Black-
ett-Sample-Hummert, New York,
as its agency. A five-man c¢.mmit-
tee headed by Thomas B. Swann,
chairman of the Commission, had
been in New York for over a week
conferring with the various agen-
cies bidding for the account. The
new agency will handle both fresh
and canned fruit advertising for
the Commission. Arthur Kudner
formerly had the account.

COLOMBIA OUTLET
JOINS CBS HOOKUP

CBS has increased its “Network of
the Americas” to 62 stations with
the addition July 10 of Radio Nuti-
bara, HIDT, in Medellin, Colom-
bia.

In building its Latin American
chain, Columbia also is negotiating
with other Latin American sta-
tions, according to Edmund A.
Chester, CBS director of shortwave
broadcasting and Latin American
relations. CBS aims to provide pro-
grams for every one of more than
4,000,000 radio sets below the
United States border.

CBS engineers are rushing work
on the two 50,000 watt transmitters
for WCBX and WCRC, Brentwood,
L. 1., the network’s international
stations which originate programs
for all points in the world. These
two stations will devote eight di-
rectional antennas exclusively for
transmissions to the south.

Though capable of 19 different

broadcasting combinations, five
other antennas, with 13 more
broadcasting combinations, have

been assigned to blanket coverage
of Mexico, with provisions for
shifting to shortwave toward
Europe. These transmitters are to
begin operation in September.

Bliley Quartz Crystals
and Mountings are
precision-made for all
frequencies between
20Kc.and 30Mc. Cata-
logue G-12 describes
the complete line.
Write for your copy.

FOR GENERAL

UNION STATION BUILDING

Approval of President
Awaited on OPM Plan
To Start Daylight Time

WHILE an expression of approval
from President Roosevelt is ex-
pected shortly on the Office of Pro-
duction Management’s request for
universal daylight time, as BROAD-
CASTING went to press the recom-
mendation was still on Mr. Roose-
velt’s desk.

The OPM recommendations, ask-
ing the President to request legis-
lation to institute daylight time on
a year-round basis, have been at
the White House for 10 days or
more but the press of other busi-
ness, it is thought, has kept the
President from acting on them.
When action comes it will proba-
bly in the form of a letter to Con-
gressional leaders.

Last week Sen. Guffey (D-Pa.)
introduced a bill in the Senate
which would reenact the law of
March 19, 1918 to provide “fast”
time between the last Sunday in
March and the last Sunday in Oc-
tober each year.

Donovan Heads News

APPOINTMENT of William J.
(Wild Bill) Donovan, former
Army colonel and attorney, as co-
ordinator of information on na-
tional security, was announced last
Friday by resident Roosevelt. As
a civilian official, Col. Donovan
“will collect and assemble informa-
tion and data bearing on national
security” from Government agen-
cies and analyze and ecollate it for
the President, it was announced.
Previously, it had been reported
Col. Donovan would be named chief
of military intelligence with a ma-
jor general’s rank. His new work
will not duplicate activities of the
Army General staff, the regular in-
telligence services or the FBI.
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U. S. to Cooperate
In Draft Coverage

Names of Those Drawn to Be
Made Availahle Locally

BROADCAST stations will have
the cooperation of the Selective
Service System in connection with
the second registration to be held
at 7 p.m. (EST) July 17 in Wash-
ington, according to Maj. Ernest
M. Culligan, Public Relations
Officer.

Replying to a letter from Ar-
thur Stringer, of the NAB, who
had written about past difficulty
experienced by stations in getting
draft information from local
boards, Maj. Culligan wrote:

“It is my pleasure to assure you
that instructions have been issued
to all members of the Selective
Service System to make informa-
tion regarding Selective Service
readily available to the press and
radio news agencies. During the
past several months we have cor-
rected many situations where local
boards were reluctant to release
information and I am sure that
radio stations will not encounter
any difficulty in this connection.

Promises to Help

“Should any situation come to
your attention that requires cor-
rected action, please advise me and
I assure you the matter will be
straightened out.”

A number of stations complained
during the first registration that
they were unable to obtain lists
of names from local boards at the
same time they were released to
the press. Mr. Stringer said that
Maj. Culligan’s statement indicates
this difficulty should not be encoun-
tered during the second registra-
tion. He urged stations to reestab-
lish contacts immediately with local
sources of names. Stations were
advised to notify NAB headquar-
ters if any difficulty is met.

The drawing of the 750 num-
bers in the second registration

is expected to take about two
hours. After the drawing, the news
will originate in various centers
throughout the country.

Drawn for BROADCASTING by Sid Hix

“Come On! Didn’t the Chief Tells Us to Broadcast ALL the Army
Games!”

John W. Savage

JOHN W. SAVAGE, 49, assistant
to the president of General Elec-
tric Co., New York, on July 10
died in Harkness Pavilion, New
York. Joining G-E in 1921, Mr.
Savage was a specialist in the com-
mercial research department of
the company, later becoming man-
ager of that division. He then be-
came assistant to Charles E. Wil-
son, executive vice-preisdent, re-
taining that post when Mr. Wilson
became president in 1940. Surviv-
ing are his wife and mother.

Serutan News

SERUTAN Co., Jersey City, for
Serutan and associated products
on July 10 will start sponsorship
of Beyond the News With Jay Sims
on WOR, New York, Thursdays
10-10:15 p.m. During the first week
in October the program will be ex-
panded to a limited MBS network
and changed to a Sunday morning
quarter-hour spot on WGN WXYZ
WGR WAAB WFIL WHEK. Ray-
mond Spector Co., New York, is
agency.

Sign UP Service

KGIIL. Billings, Mout,, has signed a
tong-term  contract for United Press
News Hervice, as hax KBWD. Brown-
wood Tex, Rtations renewing long-tine
up coutracts are KOMN, Oklahoma
City, KTUL, Tulsa, and WROK.
Rockford. 11,

THIS GOOD EARTH will soon sprout three new 374-foot towers, per-
mitting WCOP, Boston, to inaugurate fulltime operation. Mayor Maurice
J. Tobin is breaking ground for the construction of the three-element
directional array. Looking on (1 to r), William O’Donnell; John K
Gowen third, director of public relations; Arthur Ieary, sales staff;
Ashley L. Robison, auditor; Roland C. Hale, chief engineer, and A. N.

Armstrong Jr., general manager.
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NAB SALES GROUP

HEADED BY CARR

APPOINTMENT of a seven-man
exccutive committee for the sales
managers division of the NAB,
headed by Eugene Carr, assistant
manager of
WGAR, Cleve-
land, was an-
nounced last
Thursday by
N AB President
Neville Miller.
The committee,
pursuanttoa
board ofdirectors
ruling, comprises
Chairman Carr,
selected at large;
one member each representing
small, medium and large stations,
and one representing cach of the
networks.

John M. Outler Jr., commercial
manager of WSB, Atlanta, is the
large station representative, with
E. Y. Flanigan, commercial man-
ager of WSPD, Toledo, for medium
stations, and Robert MacKenzie,
manager of WCMI, Ashland, Ky.,
for small stations. Mr. Flanigan
was chairman last year.

Network representatives are
Arthur Garfield Hayes, CBS Radio
Sales, New York; George H. Frey,
sales service manager, NBC east-
ern division, New York, and Linus
Travers, vice-president of the
Yankee Network and WAAB, Bos-
ton, which is MBS-affiliated.

Chairman Carr conferred in
Washington last weekend with
Frank E. Pellegrin, director of the
NAB department of broadcast Ad-
vertising, preparatory to calling
the first meeting of the new execu-
tive committee later this summer.

Mr. Carr

Horswell Buying KNET

BERT HORSWELL, onetime Chi-
cago station representative and
later manager of KRIC, Beaumont,
Tex., has applied to the FCC for
authority to purchase KNET, Pal-
estine, Tex., a 100-watt daytime
station on 1450 kc. He proposes
to pay Boner Frizzell, the present
owner, $5,000 for the property.
Now employed at KNET, Mr. Hors-
well would hold 34% of the stock
in the new company he has formed
to operate the station, with his
wife owning 33% and his mother-
in-law, Pauline M. Gordon, of
Beaumont, the remaining 334 .

11 STATIONS CARRY
OHIO LEGAL SERIES

ELEVEN Ohio stations are broad-
casting Liberty Under Law under
the auspices of local bar associa-
tions and the public relations com.
mittee of the Ohio State Bar Assn.
These programs which are pre-
sented weekly by transcription,
containing 15-minute dramatic
sketches portraying incidents in-
volving legal questions and the ac-
tivities of lawyers, showing their
relationship to the public and de-
seribing their work in upholding
and defining the rights of citizens.

The programs are heard on
WLOK, Lima; WFMJ, Youngs-
town; WING, Dayton; WMRN,
Marion; WSTV, Steubenville;
WPAY, Portsmouth; WIZE
Springfield; WADC, Akron; WICA,
Ashtabula; WBNS, Columbus;
WSPD, Toledo.

The series was created by Irwin
Johnson, director of developmental
programs of WBNS, Columbus,
and was first broadcast over that
station under auspices of the Co-
lumbus lawyers in March, 1940
Since that time, the Columbus Bar
has presented weekly broadcasts
in the series.

A few of the topics covered are:
“Mr. Fixit,” telling how erroneous
advice about tax returns may lead
otherwise honest citizens into se-
rious trouble; “Right of Assem-
bly,” based on a city ordinance pro-
hibiting the use of public parks for
the purposes of assembly and
“soap-box oratory”; “Freedom of
the Press,” story of an editor
whose over-zealous writings put
him behind bars for contempt of
court; “Justice for the Soldier,”
telling of the use of the Soldiers’
and Sailors’ Relief Act to protect
conscriptees while they are away
in training camps; “Law Is Ille-
gal,” a report of the first known
case in Ohio where a judge had the
courage to declare an act of
the Legislature unconstitutional;
“Wanted: Americans Only,” show-
ing some of the problems which
arise in manufacturing plants
where employers insist that all
workers be American citizens or
take out citizenship papers.

These  programs are produced
from original scripts and are writ-
ten and presented by lawyers un-
der Mr. Johnson’s supervision. The
programs originate in the studios
of WBNS and Lowell Riley, of that
station’s staff, is musical director
and supervisor of sound effects. On
June 21 the State Bar announced
a prize contest open to all lawyers
who are members for the best ra-
dio seripts to be written for pre-
sentation on the air in this series.
Seripts entered in the contest are
to be judged on the basis of public
interest, radio adaptability, dra-
matic effect and originality.

WGN’s FM Nearly Ready

HAVING received FCC permission
to  proceed with construetion  of
WO, FM adjunet of WGN., Chicago,
Carl J. Meyers, WGN, chief engineer
has annouuced (hat the station will go
on the air within two weeks as the
second FM outlet in the avea.
Temporary trausmitter is loeated atop
the Tribune Tower and will operate
with 1000 watts power. The station
expects to be using 50,000 watts by
December, There are an  estimated
4.000 FJM receivers in Chieago. it was
stated,

BROADCASTING ¢ Broadcast Advertising
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REVIVAL - of 522 CRURCHES

WO and one-half years ago when the matter was first
investigated, over 5,000 churches had been abandoned
high on rock-ribbed mountains, deep in pebbled gulches
throughout the hilly regions of WLW’s coverage area in
Kentucky, West Virginia, Tennessee, and other states. This
had come about because the tiny pastorates could not

support individual pastors.

Today, 522 of these rural churches are again open every
Sunday. 30,000 men, women, and children in the 522
churches alone gather in groups ranging from 25 to 400
each, to hear the sermon over WLW by Reverend E.
Howard Cadle. ,

It was Rev. Cadle’s inspiration to re-open these churches. And it
was WLW’s privilege to assist him in every possible way, Radios
were installed in these remote spots, stimulating attendance . . .
And so, already, through WLW's cooperation, a sizeable number
of the idle churches are dgain alive and helpful.

- - 3
PREVIOUSLY ABANDONED, THIS.ATHOL, :
ngw provides comfort for its mountainside area. -

These are the people who need this type of service, probably to
an even greater degree than their city cousins.

The many who are sensitive to an inborn urge for religious expres-
sion are aided through other WLW programs, also. There is the
“Church By the Side of the
Road”, a presentation of
hymns by the Crosley Em-
ployees Choir, with a ser-
monette by pastors of dif-
ferent faiths from all parts
of WLW-land.

Together, these programs
are more reasons why so
many rural people consider
WLW a part of their lives
. . . it is stations like WLW
who can and do provide this
fype of service.

iy

REVEREND E. HOWARD CADLE
His WLW program, orlginating
from Indianapolis is heard in
522 churches, by 30.000 peopje.

ABANDONED, ALSO, HAD. |
BEEN THIS CROWD -of
rural -church goers who are
now provided with weekly
sermons—through WLW,

]
e

REPRESENTATIVES: New York—Transamerican Broadcasting & Television Corp. Chicago—WLW, 230 N. Michigan Avenue. San Francisco—International Radio Sales.
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) ¢ Polished Diamond Stylus—One-Ounce Pressure

| Y% Provision for. Instantaneous Recording Attachment

RCA Manufacturing Co., Inc., Camden, N. J. « A Service of Radio Corporation of America « In Canada, RCA Victor Co., Ltd., Montreal

% Lateral and Vertical Reproddction from Same Head

Y 6-Position Frequency-Characteristic Switch
|* Pickup Response: +2 db., 50-10,000 cycies

Vertical or lateral recordings... professional transcriptions
or commercial pressings for home use . . . Orthacoustic or
conventional records . .. now every type of disc can be tepro-
dpced to the full limit .of its inherent quality with a single
pickup head! .

This new RCA developmert adds important advantages to
the already famous RCA Series 70 line of transcription turn-
tables, of which more than 2,000 are now inuse.Type 70-C1
embodies the new RCA MI-4875 pickup, which tracks both
lateral and vertical grooves with a frequency-response. flat
within 2 db. from 50 to 10,000 cycles. Six-position switch,
in conjunctian with a special filter'unit, selects the ideal type

of playback characteristic for the particular type of recording

—two. vertical positions and four lateral positions. A dia-

Use RCA Radio Tubes in Your Station for Finer Perforifance

L A

mond stylus, ground and polished to- microscopic accuracy,
eliminates needle changing.

Like the famous 70-C, the new Type 70-C1 comibines accu-
rate timing and excellent speed regulation with extremely
low noise level. Turntable rotation is precise within 0.6 per-
cent at 33% r.p.m., and within 0.4 percent at 78 r.p.m,
Cabinet is attractively finished in black or umber grey, with
chromium trim. An RCA Type 72-C Instantadeous Record-
ing Attachment can be added easily and quickly. Ruggedly
constructed, the RCA 70-C1 will stand years of hard use—
write for data on this ideal studio investment today.

HEOIRE
ToR FINER PERFORMANCE_ .
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Spesch Input S,
Assoclated Equipm

New| York: 411 Fifth Ave. . Chicago: 589 E. Illinois St.  Atlanta! 530 Citizens & Southern Bank Bldg. = Dallas: Santa Fe: Bldg. San Francisco: 170-Ninth-S;.  Hollywood: 1016 N. Sycamore Ave:



