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Certainly WSPD’s a must in the time-buyer’s book. He knows
that only with this pioneer station can he tap the rich indus-

"
W M ““ “/l trial and agricultural area of Northwestern Ohio and South-

ern Michigan. He knows that WSPD’s friendly voice is heard
W V /“ WM daily by over 2,000,000 people in 27 Ohio, Michigan and

= Indiana counties. Best of all, he knows he's dealing with the

% station that dominates one of the 33 major industrial markets

%% 4 in the United States recognized by the U. S. Census. No
 wonder he marks this NBC Basic Red outlet ““Must”.




Map shows the - estimated eﬁuﬁve
dcy'ime coverage of the New' WBAL.
It includes all of Marylcnd and Dela- -
ware, Southern Pennsylvania and New
Jersey, ond purts of Virginia and West
'Virglnlu

In this area live more than six mlllion
people who will spend in excess of
two billion dollars in retail stores this

year. .

ON OCTOBER 1
THE NEW WBAL.
will become a basic member
b of

'NBC RED
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Shakespeare
Said It . . .

... and we don't feel one bit
like revising Shakespeare this
morning. It was something
about a rose by any other
name . . . and to prove Mr.
Shakespeare's point, we offer
a Rose, which by any other
name, would sound as sweet!

v v w

To be exact, our August lst
release brought to Standard
station-subscribers and their
audiences, the first group of
selections by Dave Rose and
his Ozchestra. And we'd like
to say just this about them:
they're 'way out ahead of any-
thing you've heard in recent
years . . . in their smooth, silky
style, their super-sophisticated
arrangements, and their sheer
musicianship!
“ A A

We’'ll go right down the line
on Dave Rose, and say that
listeners will be clamoring for
more and more of him in a
matter of days. He's got what
it takes to catch on instantly,
and winand hold top-spot pret-
erence with radio audiences.

v v v
As far as we know, Shakespeare
didn't mention Abe Lyman in
any of his opuses, but plenty
of other folks mention him
frequently as one of the out-
standing band leaders of the
day. Abe and his great organi-
zation are stand-outs in our
August releases, and they've
never been better.

- A a

Also sweetening our latest
group of discs are selections
by the Music of Walt Schu-
mann, the vocalizing of Eddie
Dean and the grand harmoniz-
ing of the Charioteers. All in
all, we're accepting slaps on
the back and vigorous hand-
shakes on what we consider to
be one of our finest releases.

v wvw

. and if you'd like some of
the same from your audiences,
write us today for the full story
of Standard Tailored Trans-
cription Service, Standard
Spot-Ads and Standard Super
Sound Effects!

— —
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WELCOME TO:

KPQ—Wenatchee, Wash.
WTOC—Savannah, Ga.
KBUR—Burlington,

Iowa. i

KTBI—Tacoma, Wash.
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PROOF OF LEADERSHIP...IN OUR DAILY MAIL

UBSCRIBERS to the Standard Program Library Service enjoy this unqualified assurance:

the Standard Basic Library, as well as Standard's monthly releases, will give them at all
times "complete coverage of the entertainment field"”. What is more, Standard always offers
such an amazingly rich variety within every musical classification, that programs can always
be fresh, sparkling, original. And that, perhaps, is why Standard programs so often demon-
strate a tremendous listener-appeal . . . that is why, perhaps, the largest list of active subscribers
answers ‘'Yes" to the question:

"Are Your Transcriptions Up to Standard?”

 Standind Radio

HOLLYWOOD CHICAGO
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NEW ORLEANS %
s REWARD: 903,105* customers for
50,000 WATTS : advertisers who find spots on KOIL.
The greatest selling POWER in the South’s grecatest city

CBS Affiliate Nat'l. Representative — The Katz Agency, Ine.

*Persons in KOIL's 0.5 Millivolt Area

OMAHA,NEBR.
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Bran Flakes _ . I
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CEREAL WITH ngs Cases
ExTra BenerrTs of Post's Bran Flokes were Sold'\"é\‘

were put In Grocery Stores!
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® Allfromasingle merchan-
dising campaign we built for
General Foods to announce
the opening of their new
show, “Portia Faces Life.”

V Distribution was Inureases:
from 80% coverage 4§}

bo 0 new all-time

This is only one of a con-
tinuous series of merchan-
dising successes which iden-
tifics WSYR as the station
% that does more for you.

at 570 e
“The Peried Compinoiion

SYRACUSE, N.Y.
) 570 kec. NBC
“AN H. C. WILDER STATION REPRESENTED BY RAYMER
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’ WDAY
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KMBC KANSAS CITY
WAVE s LOUISVILLE
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F THE ARMY! e
KSD ..
WEFBL
WHO DES MOINES
. woC _DAVENPORT
Bring 40,000 extra new spenders even to a popu- LB = S ENANOOA]
SOUTHEAST
. . wCsC .. - CHAVLESTON
lous State like South Carolina, and you have a wis ~. coLumBIA
WPTF RALEIGH
. . . . . WDBJ comsamemmrs i coemesszoeeion ... ROANOKE
definite increase in sales potentials. Bring 40,000 R BT v
3 5 KGKO .. e FT. WORTH-DALLAS
new spenders to any city in the State, and you have OKLAHOMAT ey

. PACIFIC COAST.
a real show! KARM ... Ache
KECA b
KOIN-KALE PORTLAND
] . KROW... ... OAKLAND-SAN FRANCISCO
With Fort Jackson less than five miles away, Colum- KIRO e SEATILE

bia is now one of the most accelerated markets in
America—and Station WIS is reaping this local
harvest into the laps of its joyful advertisers . . .
But even this is not your best reason for using WIS.
From the exact center of the state, its 5000 watts
on 560 KC. creates a primary contour including
more of South Carolina than all other stations

combined.

In other words, Columbia is also ‘‘the gem of South
Carolina radio!” For full details, ask your Agency

to ask the Colonel !

WIS

Columbiq, S. C.
NBC-Red (Since 1931)

EE & PETERSinc.

Pioneer Radio Station
Representatz’ves

Since May, 1932

CHICAGO: ;80 N. Michigan NEW YORK: 347 Park Ave. DETROIT: New Center Bidg. SAN FRANCISCO: s77 Sutter LOS ANGELES:650 5. Grand + ATLANTA: 321 Pal/mer Bldg.
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NBC Reaches Agreement ith ASCAP

Network Pays 2%%, Stations 2%% In
Deal; Affiliates’ Approval Required

THE. BOARD of Directors of ASCAP last Friday announced
that it had approved the terms of the proposed contract with
NBC, ending a week of almost constant negotiations. Attorneys
for the Society and NBC immediately got together to draw up

the official document.

N BC will ask its affiliates for their approval, and the actual
signing was expected to take place forthwith, following which

ASCAP music will again be
after an absence of more than
seven months.

Terms agreed on by ASCAP and
NBC earlier in the week are much
the same as those outlined in
NBC’s proposal, made June 27
[BROADCASTING, June 30], whose
general outline is followed by the
new agreement. Chief alteration
is an increase in the network blan-
ket commercial license fee from
2% % to 2% % of net time sales,
and in the station blanket com-
mercial license fee from 2% to
2% % of net time sales.

Recapture from Affiliates

Since NBC is asking its affiliates
to refund as their share of the
ASCAP fees on network programs
2% % of what they get from NBC
for these programs, the contract is
subject to the approval of the
affiliates, but after discussing with
a number of these stations, NBC
said it expects no difficulty in se-
curing this approval.

Contract, like the MBS-ASCAP
contract, runs until Dec. 31, 1949.
Contracts will then be automati-
cally extended for a period not to
exceed nine years, with the under-
standing that if ASCAP demands
an increase which NBC is unwill-
ing to pay, the question is to be
determined by arbitration.

Unlike the Mutual deal, however,
NBC’s covers FM and shortwave
broadcasting as well as standard
domestic programs. Television is
not covered, inasmuch as ASCAP
does not control the television per-
forming rights of its members, ac-
cording to statements made by
ASCAP executives at the time the
MBS contract was negotiated. For
the right to use ASCAP music on
network sustaining shows, NBC
will pay ASCAP an annual fee of
$200 for each regular affiliate.

NBC’s M&O stations will pay
ASCAP the following fees on local
sustaining programs: if the net re-

heard on the NBC networks

ceipts of the station from local
business exceed $150,000, twelve
times the station’s half-hour rate;
if between $50,000 and $150,000,
12 times the quarter-hour rate. A
nominal sustaining license fee of
$12 a year would be applied to any
stations earning less than $50,000
per year.

The new blanket commercial fees,
representing an increase for NBC

over its previous offer, also repre-
sent a decrease for ASCAP, which
had been standing pat on the terms
of its MBS contract, 3% from both
network and stations for four years
and 3% % after that until 1950.

ASCAP’s Prospective Take

It is estimated that the new
terms, if acceptable to the entire
broadcasting industry, will give
ASCAP an annual revenue from
radio of between $3,000,000 and
$3,500,000, as compared with the
$4,200,000 the MBS terms would
have produced. ASCAP is bound by
a favored nation clause in its agree-
ment with MBS and with the Mu-
tual affiliate stations to offer them
the NBC terms or better terms of-
fered to any other broadcaster.

CBS also is expected to accept
the NBC deal for its own network
and M&O stations, although nego-
tiations betwen ASCAP and CBS

have been dilatory for the last few
weeks. Once all the national net-
works are again using ASCAP
music, it is probable that the ma-
jority of individual stations will
also sign with the Society, thus
explaining ASCAP’s willingness to
accept the compromise fees.

This acceptance did not come
without a struggle, however. Ac-
cording to reports, Irving Caesar
had waged a bitter fight against
making any monetary concession
to NBC and CBS, and later in the
week he led the opposition to the
acceptance of NBC’s method of
handling the situation arising out
of the State anti-ASCAP legisla-
tion in Florida and Nebraska. With
all other problems settled earlier in
the week, the ASCAP board spent
all day Thursday considering the
State law situaton, with Mark
Woods, NBC vice-president and

(Continued on page 38B)

White Offers Bill to Revamp FCC

Commission Powers
Curbed in New

Measure

CALLING for a full-range revi-
sion of the existing law governing
broadcasting, the long-incubated
ripper bill to remould the FCC was
dropped into the legislature hopper
last Thursday by Senator Wallace
H. White, Jr. (R-Me.), with the
heat on for speedy enactment.

In the form of a series of amend-
ments to the Communications Act
of 1934, which has been under
sharp attack as antiquated and
shot-through with loopholes which
have allowed the FCC to run wild,
the White Bill (S-1806), promptly
was referred to the Senate Inter-
state Commerce Committee for ac-
tion. For several months Senator
White has been working on the
measure, and it already has implied
support of a number of Committee
members who have deplored cur-
rent conditions in radio regulation.

Eight Points

The measure, as introduced by
the Maine statesman, recognized as
the best informed man in Congress
on radio law, and co-author of the
existing act, would:

1. Set up a separate three-man,

BROADCASTING e Broadcast Advertising

fully autonomous division within
the FCC, having its own chairman,
as a Division of Public Communi-
cations to handle all broadcast, tele-
vision, FM and related matters.

2. Create a parallel statutory di-
vision of Private Communications
to handle public-utility common
carrier pursuits.

3. Make the chairman the execu-
tive officer and coordinator, but
with no regular functions on either
division, except as a pinchhitter
for a sick commissioner or in case
of a vacancy.

4. Clearly define broadcasting as
not subject to common carrier con-
cepts, and prevent the Commission
from usurping authority over busi-
ness aspects, programs, rates, or
other fields upon which it recently
has impinged.

5. Block repetition of the current
newspaper-divorcement proceedings
by preventing the Commission from
throwing any class of applicant
into the suspense files, as it has
done with new newspaper applica-
tions.

6. Clearly delineate the Commis-
sion’s functions as to hearings,
transfers of licensees and appellate
procedure by eliminating loopholes
and making mandatory full hear-
ings.

7. Broaden provisions on use of
facilities by candidates for public
office, and require identification of
speakers on controversial issues,
with equal time for all sides.

8. Authorize the issuance of stay
orders against Commission deci-
sions by the courts, and allow re-
views on the facts, as well as the
law, with additional time in which
to seek rehearings or appeal.

It is recognized that any bill not
directly concerned with national
defense has a difficult row to hoe
legislatively. Despite this, the cry-
ing needs evidenced during the re-
cent hearings on the White Reso-
lution before the Interstate Com-
merce Committee for new legisla-
tion is expected to arouse sup-
port for expeditious consideration.
Whether there will be hearings
promptly, before the full commit-
tee or a subcommittee, must await
conferences between Senator White
and Chairman Wheeler (D-Mont.)
of the Committee.

Early Hearings

After introduction of the bill,
Senator White told BROADCASTING
he hoped to have early hearings.
He explained that the measure did

(Continued on page 18A)
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Radio, Printer-Lobbyists and A Boston Tea Party—4n Editorial

IF A VOTE were taken today on whether
broadcasters regard their business as hexed,
bewitched or hoodooed, the “ayes” would win
by a landslide. The House Ways & Means Com-
mittee action in voting a super-income tax
upon broadcast advertising revenue is the last
straw.

The provision isn’t law yet. It may even be
licked in the House, though prospects are all
but nil there. If it isn’t stopped in the Senate,
then all broadcasters had better hold their hats!
Even an apprentice psychiatrist would advise
that they begin looking for saner pursuits.

The very fact that a committee of 25 legis-
lators, strong and true, could be taken in by
the crew of labor lobbyists who plumped for
the discriminatory tax against radio is stupe-
fying. The language used by the Ways &
Means Committee in its report might have
just as well been plucked from the propaganda
broadsides unleashed a few months ago by
John B. Haggerty, president of Allied Print-
ing Trades Assn. Printers, typographers, en-
gravers and stereotypers, he contended, were
losing jobs because of radio advertising.

Why this happened at all properly should
be shelved for future reference. Right now the
job of every broadcaster, and in fact every
man identified with advertising, whatever its
nature, is to kill what we might call the Hag-
gerty-Flynn amendment. Enough has been said
since the provision popped into the last draft
of the bill to establish it as perhaps the most
glaring instance of tax discrimination since
the Boston Tea Party. In a $3,600,000,000 reve-

nue-raising project for defense purposes, eight
or ten millions which would be euchred out of
broadcasting is a bagatelle. But it’s enough to
amount to confiscation for many radio opera-
tions. Beyond that, it again labels radio as a
business living only by suffersnce of a govern-
ment franchise, and therefore one that should
pay extraordinary tribute, penalizing it as an
advertising medium and correspondingly bene-
fitting its competitors.

We have seen enough during the last week
to prove that the industry at long last is at
work. If the efforts in the House fail, the last
stand must be made in the Senate. Eminent
tax counsel has been retained by the NAB in
Mr. Ellsworth Alvord, of Washington. Broad-
casters are working for their own salvation.
The NIB has gone out to its members, most of
whom would not be affected immediately be-
cause of the $100,000 gross income exemption.

That is all to the good. No broadcaster,
however small, should delude himself into be-
lieving that since the tax will not touch him
now, it will sock his competitors, and there-
fore should not be of concern. The history of
tax legislation is toward the lowering of exemp-
tions until they are eliminated altogether. And
this a gross tax, not a tax on net income or
profits.

In passing, we cannot help but wonder where
the American Federation of Labor, parent of
Allied Printing Trades, fits in this picture.
AFL and its president, William Green, also
have under their protective wing such unions
as American Federation of Radio Artists,

American Federation of Musicians, and the
International Brotherhood of Electrical Work-
ers, Radio Division, who are dependent upon
radio for their livelihoods. Does AFM condone
the tearing down of one medium, which would
seriously endanger the jobs of thousands of
announcers, program people, musicians, tech-
nicians and artists, so that another segment
of its membership might somehow benefit? We
think Mr. Green, Mr. Petrillo and the AFL
executive council might well look into this.

What interest, if any, certain individuals
on the FCC might have had in spurring House
Committee action on the discriminatory tax,
also would prove enlightening. The Commit-
tee, we feel confident, did not think up for it-
self that master stroke of irony written into
its report, whimsically pointing out that regu-
lation of broadecasting is “provided at public
expense, with great benefit to the industry but
without any special costs to that industry”.
We venture there is a hatchet-man or two
around the FCC who inspired this delectable
morsel, perhaps over a beer with the minions
of the labor lobby.

If radio is to survive as a business, the su-
per-tax cannot. For that reason (plus the
righteous resentment now manifest in the in-
dustry) we feel it will be knocked out before
the Revenue Act becomes law. Even if it is,
there should be no letdown by broadcasters.
The FCC right now has a cute little trump it
proposes to play on franchise taxes, if Con-
gress doesn’t [please look below].

ATLANTIC FOOTBALL
COVERAGE BEING SET

FOR the sixth consecutive season,
Atlantic Refining Co., Philadelphia,
will sponsor broadcasts of football
games played this fall by major
Eastern colleges, outstanding high-

Franchise Levy by FCC Likely
If Congress Kills Radio Tax

Alternative Propositions, Under Study, Wonld
Provide Funds for FCC Broadcast Operations

licenses, $10 fee for special author-
izations, etc.

(3) A wattage tax, starting at
a fixed minimum of $250 for 250-
watt (local) stations, and graduat-
ing upward with the power brack-
ets. With approximately 1,000,000
watts of power allocated for broad-

schools and some teams of the Na-
tional Professional League. Al-
though the schedule of games and
the total number of stations have
not yet been decided, N. W. Ayer
& Son, Philadelphia, agency in
charge, reports the broadcasts will
start the last week in September on
stations in Atlantic Refining’s mar-
keting area, which extends along
the Eastern seacoast from Maine
to Florida and as far West as Ohio.

As in the past, N. W. Ayer plans
to hold a pre-season coaching ses-
sion to standardize for its announc-
ers the methods of delivering the
play-by-play descriptions and com-
mercial announcements. This ses-
sion is held annually so that lis-
teners will hear the same announc-
ing technique in switching the dial
from one game to another. To se-
lect the announcers and commenta-
tors for this season’s broadcasts
Atlantic Refining also will hold its
usual announcers’ conference date
for which has not been set. Accord-
ing to Ayer details for this year’s
football broadcasts will be released
early the week of Aug. 4.

T. WELLES, formerly of BBDO and
Lord & Thomas, New York, has been
named by Ted Bates Inc., that city, to
direct the new Guy Lombardo show,
to go on the air Aug. 2 for Colgate-
Palmolive-Peet Co., Jersey City.

Page 8 ¢ August 4, 1941

For neis of taxr bill, see page 10
IF THE special excise tax upon
broadecast advertising is killed at
this session of Congress, then look
for something in the nature of a
franchise levy invoked by the FCC,
to defray its operating overhead.

Just about the time the House
Ways & Means Committee erupted
with the 5 to 15% net sales tax
[BROADCASTING, July 28] the FCC
had before it several alternative
proposals to procure revenue from
licensees to pay its own overhead.
It is expected these will be held in
abeyance until Congress makes up
its mind.

If Congress does impose a heavy
tax, it is assumed the proposed
franchise scale will die. On the
other hand, if Congress knocks out
the tax or spreads it over all ad-
vertising media on a more nominal
basis, the special Commission for-
mula may be revived.

FCC Chairman James Lawrence
Fly, at his press conference last
Monday, pointed out the Commis-
sion for several years has looked
into the matter of a special fran-
chise tax and that there is some
Commission sentiment in favor of
taxing broadcasting for the cost of
regulation.

Several alternative propositions
are understood to be before the
Commission and have been consid-
ered in the past without final ac-
tion. These are understood to in-
clude fees applicable to all branches
of communication subject to FCC
regulation. For example, there
would be annual fees for telephone
and telegraph companies, as well as
for the some 50,000 amateurs hold-
ing Government licenses and com-
mercial radio operators. These in-
dividuals might be assessed a nomi-
nal fee of $1 a year, it was pointed
out.

The alternative plans for broad-
casting roughly might be classified
as follows:

(1) What would be regarded as
a more or less minor tax on station
gross, to be assessed annually,
probably to raise $1,250,000 of the
FCC’s approximate $5,000,000 bud-
get, to defray broadcasting costs.

(2) A filing fee assessment, with
a fixed minimum of $500 for con-
struction permit applications for
250-watt stations and an added sti-
pend for applications seeking power
in excess of 250 watts; possibly a
$100 filing fee for modifications of

casting, such an impost presum-
ably would raise what is regarded
as the requisite $1,250,000.

Band-Aid Adds

JOHNSON & JOHNSON, New
Brunswick, N. J. (Band-Aid), on
Aug. 19 will add a second weekly
period to The Voice of Broadway,
with Dorothy Kilgallen, presently
heard Saturdays, 11:30-11:45 a.m.
on 59 CBS stations. Additional
weekly broadcasts will be given
Tuesdays, 6:15-6:30 p.m. on 64
CBS stations. Young & Rubicam,
New York, handles the account.

Prudential’s Show on CBS

PRUDENTIAL LIFE Insurance Co.
of America, Newark, on Aug. 31 starts
a new musical show, Prudential Fam-
ily Houwr, Sundays. 5-53:45 p.m. on
57 CBS stations. The program is of
the variety type, featuring everything
from classieal to popular tunes playe

and sung by Gladys Swarthout, Metro-
politan Opera star. Ross Graham,
Baritone, Skeeter” Russell, comedian,
a chorus of 14 mixed voices and Al
Goodman’s orchestra. Deems Taylor
will be regular commentator. Each
week a drama telling the story of
some piece of music of some great
composer will be woven into the pro-
gram, Agency is Benton & Bowles,
New York.
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Newspaper-Radio Hearing Quits Until Fall

Pair of Witnesses
Will Be Cited
To Court

AFTER SITTING five days over a
two-week period, during which
most of its subpoenaed expert wit-
nesses and practically all of its
exhibits boomeranged, the FCC last
Friday called quits on its news-
paper-divorcement inquiry for the
balance of the summer. The Com-
mission will reconvene, barring un-
foreseen developments, on Sept. 17.
The final day’s session was en-
livened by orders from Chairman
Fly to his Law Department to in-
stitute court proceedings against
James G. Stahlman, publisher of
the Nashville Banner, and former
president of the American Newspa-
per Publishers Assn., and Alfred S.
Friendly, business manager of the
New York Sun, also an ANPA offi-
cial, for their failure to answer
FCC subpoenaes. At the opening
session July 23, Elisha Hanson,
counsel for ANPA, had challenged
the FCC’s jurisdiction and an-
nounced that witnesses subpoenaed
would not appear, on his advice.

Contempt Proceedings

Chairman Fly instructed the
Law Department, after the names
of the subpoenaed witnesses had
been called and failed to respond,
“to proceed forthwith to enforce
its subpoenaes”. Mr. Hanson said
he stood on his original statements
challenging jurisdiction but would
not elaborate as to how he would
combat the proceedings, presum-
ably looking toward contempt.

It was indicated the FCC attor-
neys would proceed thigs week in
the U. S. District Court for the
District of Columbia, to enforce
the subpoenas. Likelihood of long-
drawn-out litigation on the validity
of the subpoenaes, plus the ques-
tion of the FCC’s jurisdiction to
cite newspapers, press associations
or any phase of the press for hear-
ing under the Communications Act
unquestionably will be raised.

Press Association Probe

The Commission ran through the
press association phase of its case
Friday. While having no direct
bearing on the question of newspa-
per ownership, the nature of the
interrogation caused some wonder.
Emphasis was placed upon forma-
tion of the Press Radio Bureau,
financed by the major networks
in 1934 to supply sustaining news
in capsule form.

Witnesses also were asked about
minutes at Press Radio meetings,
quoting high officials in the press
service field to the effect that so-
called “outlaw” competitors should
be “squashed” to prevent them
from serving radio in such fashion
as to become competitors of the
existing press associations. A big
play was made on the term “out-
law”, both in the direct examination

Additional tabulations of er-
rors and far-fetched ties in
the FCCs purported news-
paper-ownership list will be
found on page 18.

and by industry attorneys, seek-
ing to prove that it had to do with
literal “pirating” of news.

Anti-Trust Buildup

Whether the FCC was seeking
to lay a foundation for ultimate
anti-trust proceedings against the
press association cropped up in
more than one mind.

Thrown into the record were ex-
tensive minutes, memoranda and
committee reports dealing with ra-
dio activities of ANPA dating back
to 1932, when the press-radio war
was on in earnest and radio pro-
gram listings were banned in many
papers on other than a paid ad-
vertising basis. Then, with James
W. Barrett, editor-manager of the
now inactive Press Radio Inc., on
the stand, minutes of the meetings
of that operation from its forma-
tion in 1934 until its demise as a
functioning service in about 1937
were examined.

Important Figures Appear

Parading before the Commission
during the Friday meeting were
big names in radio and journalism.
A surprise witness was M. H.
Aylesworth, first president of NBC
and, according to his own deserip-
tion, now engaged in “specialized
practice of law and Government
activity”. He told of his efforts to
get news on the air as a public
service and said that his prophecies
“had come true”. Others who testi-
fied in quick succession were Paul
White, director of public affairs of
CBS; J. V. Connolly, president of
King Features, and of its sub-
sidiary INS, and Lloyd Stratton,
assistant general manager of AP.

In adjourning the sessions until
Sept. 17, Chairman Fly expressed
the hope that counsel would “co-
operate” in the preparation of data
and not waste time. He suggested
to all parties that when the in-
quiry reconvenes it should be able
to “proceed to a conclusion”.

No Evidence Produced

Despite the forays of its recently
organized investigating force into
newspaper-station, press associa-
tion and network files to gather
fodder for the inquiry, the sum
total of the evidence thus far ad-
duced failed to produce any evi-
dence that newspaper ownership
results in monopoly in public opin-
ion or in unfair competition. And
the voluminous exhibits prepared by
the FCC’s staff, designed to show
that newspapers in combination
with stations get all the business
breaks and deter their competitors
from making money, failed to make
the grade because c¢f the obvious
errors in them. The upshot was
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that the Commission’s exhibits
were simply “marked for identifi-
cation” and not admitted in the
record.

FM Needs Press Capital

Radio’s newst service—FM—
went to bat 1009 against the Order
No. 79 which is the springboard for
the inquiry to ascertain what reg-
ulations, if any, or what legislative
recommendations, if any, should be
made to Congress to prevent news-
papers from owning or in the least
wise being associated with standard
or FM broadcast stations. Both FM
Broadcasters Inc. and American
Network Inc., the projected cooper-
ative 40-major-market FM opera-
tions, told the Commission FM de-
velopment would be retarded and
probably scuttled if newspapers
are not permitted to get in on the
ground floor.

John Shepard 3rd, president of
FM Broadcasters Inc., told the
Commission frankly and simply in
just 12 minutes of testimony last
Thursday that newspapers are an
integral part of FM development—
this despite the fact that he has no
newspaper affiliation in his Yankee
or Colonial network and station
operations. Urging a prompt deci-
sion on the newspaper-ownership
issue, he said that the development
of FM has “without question been
retarded by the issuance of Order
79”.

In the same groove, John R.
Latham, executive vice-president of
American Network Inc., told the
Commission that in his judgment
the whole project will flounder un-
less newspapers are participants.
The 40-station network project, he
said, stands to lose money for two
years anyway, but it can’t get
started until newspapers are per-
mitted to partcipate because they
are the only applicants in several
basis markets.

Statistics Challenged

Another FCC bubble was ex-
ploded when the higher-mathemati-
cal calculations of the FCC’s Aec-
counting Department, handled by
DeQuincy V. Sutton, head broad-
cast accountant, were challenged.
That was because of the fallacious
base on which they were computed,
since the very first exhibit offered
by the Commission was a table
showing 298 stations affiliated with
newspapers. These included, for ex-
ample, such stations as WLW and
WHO, which are not newspaper-
controlled in any sense. Because of
their higher bracket incomes, the
computations both as to gross time
sales and network earnings of so-
called newspaper stations, opposing
counsel contended, were thrown out
of kilter. And Chairman Fly, as
well as his colleagues, apparently
thought enough of this contention
to prevent the exhibits from going
in as actual testimony.

What apparently was to have
been the high spot of the Commis-

sion’s case—the so-called Charles-
ton situation—amounted to noth-
ing better than a dew. There the
only two newspapers—the News &
Courier and the Post—own one of
the two stations, WTMA. The news-
papers consistently had refused to
carry the opposition station’s pro-

gram schedules, and John M.
Rivers, president of WCSC, has
been a vociferous complainant

about this monopoly.
Didn’t Hurt Business

While Mr. Rivers himself said he
had found that this condition was
“unique” in radio, in that most
newspapers owning stations carry
programs of competitors, he never-
theless developed under cross-ex-
amination that his business is bet-
ter than ever before and that the
“unfair competition” really hasn’t
hurt him economically. For ex-
ample, under cross-examination by
former Judge Thomas D. Thacher,
chief counsel for the Newspaper-
Radio Committee, he admitted that
the gross income from 1939 to 1940
had increased 22% and his net
profit no less than 858%—from
$1,303 to $12,492.

Harris Asks Questions

There were questions by Com-
mission Assistant General Counsel
Thomas E. Harris, contrived to
show that the press associations
dealing with radio indulged in
price-cutting and that newspapers,
by exclusive contract, attempted to
block press association service to
competitive stations. But it didn’t
seem to jell that way under cross-
examination of the Newspaper-
Radio Committee of Louis G. Cald-
well, counsel for the Chicago Trib-
une’s WGN, and of Ben S. Fisher,
attorney for WTMA and the Char-
leston newspapers.

Tables Challenged

For Errors in List

The Commission held only a
morning session Wednesday, July
30. Sitting were Chairman Fly and
Commissioners Craven, Walker and
Wakefield.

Before Mr. Sutton resumed his
explanation of exhibits introduced
at the final session July 24 [BROAD-
CASTING, July 28], Sydney M. Kaye,
associate counsel for the News-
paper-Radio Committee, challenged
all of the tables, on the ground that
they were based on the initial ex-
hibit introduced by the Commis-
sion, showing 298 newspaper-owned
stations. A cursory examination of
this initial table, he said, revealed
many errors. He pointed out there
were some 17 stations listed as
newspaper-affiliated in which it had
been ascertained newspapers had
sold their interest.

Moreover, Mr. Kaye contended,
there were listed two 50,000-watt
stations (WLW and WHO) which

(Continued on page 44)
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House Approval of Radio Tax Likely

Hope for Defeat
Of Sales Levy

In Senate

WITH House passage of the
1941 Revenue Bill, incorporat-
ing a 5-15% tax on stations’
and networks’ net time sales
of $100,000 annually an over,
scheduled for Aug. 4, the ra-
dio industry and other oppo-
sition forces are making plans
for an all-out fight against the
levy in the Senate, with con-
siderable hope seen for suc-
Ccess.,

The Senate Finance Com-
mittee intends to start public
hearings on the tax measure
within a few days after House
passage, certainly not later
than the following week, ac-
cording to the Committee’s new
chairman, Senator George (D-Ga.)

Despite apparently growing
Ways & Means Committee support
for deleting the radio tax during
the last week, it appeared Friday
that there was little chance that
the committee would rescind its
last-minute recommendation for
the levy and allow the House to
vote it out of the general tax bill.
It is understood that a committee
vote on deleting the radio tax last
Monday stood 7 for and 10 against.
With support of 13 of the 25 Ways
& Means members necessary to
knock out the provision, other votes
later in the week indicated that
support had risen to 10 members,
and finally to 11, at last report.

Majority Lacking

However, on Friday, with no fur-
ther committee meetings definitely
scheduled, the necessary majority
still was lacking. Since the meas-
ure stood on the House floor under
a rule allowing only committee-ap-
proved amendments, the door ap-
peared to be locked on any change
in the bill beyond three minor
amendments reported out by the
committee and possibly a change in
the joint-return requirement affect-
ing individual income levies.

Under tentative schedule, the
Senate Finance Committee on Aug.
6 will start executive sessions to
develop an explanation of the com-
plicated tax bill. If these sessions
can be concluded in two days, as is
expected, Secretary of the Treas-
ury Morgenthau would be the first
witness in the public hearings ten-
tatively set for Friday, Aug. 8.
Following Secretary Morgenthau
and other Treasury officials, among
them presumably John L. Sullivan,
Assistant Secretary, other parties
are to be heard starting Monday,
Aug. 11. The committee indicated
that this tentative schedule would
be pushed back accordingly if exec-
utive sessions lasted longer than
the expected two days.

Observers in radio circles drew
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How the Proposed Time Sales Tax Might

Have Affected 1940 Income
(As prepared by Paul F. Peter, NAB director of research)

. No.of Net Time Sales Rate of Amount
Time Sales Group Stations Retained Tax of Tax
1,000,000 or more -____ 8 $12,301,466 15% $1,845,220
500,000 to 1,000,000 ___ 42 26,651,476 10% 2,665,148
100,000 to 500,000 ___188 39,555,996 5% 1,977,800

Total ______________ 238 78,508,938 6,488,168
3 National Networks ___ 33,275,943 15% 4,991,391
5 Regional Networks ___ 771,883 5% 38,592
Total _ o _____ $112,566,714 $11,518,151
Industry Total ___.__ 765 $133,964,769

1 Assumes all 3 national networks have retained time sales over $1,000,000.
2 Assumes all § regional networks have retained time sales of over $100,000 but less

than $500,000.

Editor's Note—Projecting an expected 15% increase in time sales during 1941, the
amount of the proposed tax would reach approximately $13,250,000. If a 5% increase
is projected for 1942, the tax would amount to about $13.900,000.

considerable satisfaction from the
decision of Senator George to as-
sume the chairmanship of the Sen-
ate Finance Committee, surrender-
ing his top spot in the Senate For-
eign Relations Committee to do so.
It was remarked that Senator
George is known to mirror the tax
philosophy of the late Chairman
Pat Harrison, who regularly re-
wrote House tax bills in their en-
tirety when they reached the Sen-
ate. Looking to this possibility, ob-
servers averred that this probably
increased the chance that the radio
tax provision would be deleted from
the bill in the Senate.

Also it was felt that if the Sen-
ate wrote the provision out of the
bill, it likely would be kept out in
conference. It was understood that

Chairman Doughten, of the Ways
& Means Committee, is included in
the sizable committee group oppos-
ing the radio tax, and it was
thought his opinion would weigh
heavily on the House side of the
conference.

NAB Board to Meet

The NAB, which has retained
Ellsworth C. Alvord, Washington
tax attorney, to handle the broad-
casters’ case at the Senate hear-
ings, has scheduled a board of di-
rectors meeting for Wednesday and
Thursday, Aug. 6 and 7, to review
the situation and develop plans for
carrying the fight against the tax.
In addition to the NAB, National
Independent Broadcasters will be
represented at the proceeding, ac-

cording to President H. A. Lafount,
who called for cooperation of all
broadcasters, big and small, in
fighting the levy. Broadcasters also
have been contacting their Con-
gressmen and Senators, emphasiz-
ing the discriminatory nature of
the proposed tax and calling for ac-
tion in eliminating it, or at least
making tax increases applicable to
newspapers and other advertising
media than radio and billboards.
Evidence that active opposition
has developed for the proposed tax
on billboards, also provided in the
bill, was seen in Ways & Means
action in approving an amendment
spreading out the tax by modifying
taxable size limits of signs. How-
ever, the committee did not agree
to eliminate the proposed sign-
board levy. apparently disregard-
ing pleas of discrimination entirely.

Opponents and Proponents

Although there has been no rev-
elation of all the supporters of ra-
dio’s case on the Ways & Means
Committee, it is known that one of
the chief opponents of the broad-
cast tax in committee has been Rep.
Gearhart (R-Cal.). A leading pro-
ponent of the tax is understood to
be Rep. McKeough (D-IIl.), who
had pushed the proposal in com-
mittee for some time, and who is
understood to favor taxing news-
papers as well as radio.

Although the proposed tax has
the backing of the International Al-
lied Printing Trades Assn., whose
president, John B. Haggerty, early
during the House hearings advocat-
ed a broadcasters’ franchise tax
[BROADCASTING, Feb. 24, March 24,
May 26, June 2, June 9, July 7],
the NAB indicated that the Amer-
ican Federation of Labor has noti-

Continued on page 384

Text of House Report Favoring Radio Sales Tax ...

Following is the full text of
that portion of the report of
the wmajority of the House
Ways & Means Committee,
made public July 26, relating
to the special excise tax on
broadcast stations and mnet-
werks:

Your committee have imposed a tax
for ecalendar wvears beginning after
Dee, 31, 1941, upon every person who
during the year operates a radio
broadeasting station or engages in net-
work broadecasting.

The desirability of a special tax on
radio broadecasting (distinet from a
tax on advertising, one medium for
which is radio) is indicated by sev-
eral considerations.

‘Valuable Free Privilege’

1. Radio broadecasters are the pos-
sessors of a valuable privilege award-
ed to them free of charge. on the con-
dition that they operate in the public
interest. Because of the technical limi-
tations of the broadeasting band. the
number of commereial broadeasters at
any one time is for all practical pur-
poses limited. In consequence. the
right to operate a broadeasting station
in particular areas carries with it a
measure of monopolistic privilege and
the opportunity for an extremely profi-
table investment, Through the exer-

cise of that privilege and the exploita-
tion of that opportunity. many broad-
casters make substantial profits and
virtually all broadcasters derive less
tangible benefits in the form of pub-
licity and goodwill.

2. The principal operators in com-
mercial broadeasting earn high rates
of return on relatively small invest-
menis. They possess unnsual taxpay-
ing ability which, in view of the Gov-
erument’s present revenue require-
ments. can properly be subjected to
specinl taxation.

3. Radio broadeasting requires pub-
lic regulation. Such regulation is pro-
vided at public expense. with great
benefit to the industry but without any
special costs to that industry.

Up to 15% of Gross

The tax imposed is to be equal to
a given percentage of net time sales
made during the year. A net time sale
is in effect defined as the gross amount
reccived or accrued from the sale of
radio time, not including the amount
of any commission (not to exceed
159 of the gross amount) paid to or
deducted by an advertising agency,
aud minus any amount paid by the
taxpayer, pursuant to the sale by him,
for broadeasting time to other persons
operating radio stations or engaged in
network broadeasting.

Taxpayers are divided into three
with rates preseribed as fol-

lows :

(1) If the net time sales are in ex-
cess of $100.000. but not in excess of
$£500,000. 5%,

(2) If the net time sales are in ex-
cess of $500.000, but not in excess of
$1.000,000, 10%.

(3) If the net time sales are in ex-
cess of $1,000,000, 15%.

How Tax is Applied

The rate prescribed with respect to
each class of taxpayer is applicable
to the entire amount of the net time
sales for the taxable year. The act pro-
vides, however, that the liability of a
taxpayer in one classification cannot
exceed the maximun liability under the
next lower classification, plus the
amount of the taxpayer's mnet time
sales in excess of the maximum net
time sales taxable under the lower
classification.

For example, the tax in the case of
a taxpayer with net time sales of
$500,000 would be at the rate of 5%
of the net time sales. or $25,000. Ex-
cept for the above noteh provision. if
the net time sales were $500,001, the
rate would be 109 of the net time
sales, or $50.001.10. By reason of the
noteh provision, the tax in the latter
case would be $25,000 plus the net
time sales in exeess of $500.000, or
$1, making the tax in the latter case
$£23.001.

If the net time sales do not exceed
$100,000 no tax is imposed.
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Fly NIB Convention

Extraordinary Meeting
Called Sept. 22.23
In Chicago

WITH FCC Chairman James
Lawrence Fly as the keynoter,
an extraordinary convention
of National Independent
Broadcasters will be held in
Chicago Sept. 22-23 to canvass
the whole regulatory and busi-
ness outlook for independent
stations in the light of the war
emergency.

Called by NIB President
Harold A. Lafount, former
Radio Commissioner and ex-
ecutive of the Bulova group
of stations, the convention will
be open to all independently-
owned stations, whether or
not they are network-affili-
ated, it was learned. All told,
it is expected invitations will go
to some 450 stations. Nearly half
of the NIB membership is now
made up of network outlets.

Tentatively, it is planned to hold
the convention at the Palmer
House. Edwin M. Spence, secre-
tary-treasurer of WWDC, Wash-
ington, who functions also as NIB
managing director, is handling pre-
liminary plans, with Mr. Lafount
and Andrew W. Bennett, NIB gen-
eral counsel.

National Defense Aspect

While the agenda for the two-
day meeting has not been finally
worked out, Chairman Fly definite-
ly is scheduled as the principal
speaker on September 22. Because
of the importance of radio in na-
tional defense, the FCC chairman,
who also is chairman of the De-
fense Communications Board, is
expected to arrange for addresses
by Army and Navy spokesmen.

Another key speaker is expected
to be Ed Craney, militant head of
KGIR, Butte, and the Z-Bar Net-
work. He is an advocate of aboli-
tion of the NAB and creation of a
new trade association of indepen-
dent station owners [BROADCAST-
ING, July 21-28].

Aside from national defense, the
agenda is expected to cover the
projected new network monopoly
rules and the bearing they will have
upon independent stations; the
over-all tax situation; copyright,
and prospective new legislation to
supplant the Communications Act
of 1934.

Because of Chairman Fly’s com-
plete break with the NAB at the
annual convention in St. Louis last
May, unusual significance attaches
to his scheduled presence at the
NIB sessions. Both publicly and
privately, Chairman Fly has con-
demned the NAB as a “so-called
trade association”; flayed its presi-
dent, Neville Miller, and his im-
mediate predecessor, Mark Eth-
ridge of WHAS, Louisville, as the
“Leuisville twins”, and in effect

has broken off all relations with
the group as such.

Tempers were lost and discretion
was thrown to the winds at the St.
Louis sessions and a number of
broadcasters, including key station
members of MBS, have resigned
from the NAB in protest over the
affair, alleging, among other things,
that Chairman Fly had been “in-
sulted”.

MBS Pickups

It is understood that MBS has
agreed to pick up from the NIB
convention a portion of the ban-
quet entertainment. It is probable,
also, that a portion of Chairman
Fly's address will be broadcast over
that network.

In some quarters it was thought
that the convention might evolve
into an industry-wide movement to
reorganize it as an all-inclusive
trade association. Networks or net-
work-owned and operated stations
are not entitled to membership in
the organization—one of the major
complaints from those espousing a
full-scale reorganization of NAB.

During the last year NIB has
maintained headquarters in the
Edmonds Bldg., Washington. Mr.
Lafount has been president for
the last three years. Edward A.
Allen, WLVA, Lynchburg, is first
vice-president and Lloyd C.
Thomas, KGFW, Kearney, Neb,
secretary-treasurer.

B & A for Swan

ALTHOUGH Lever Bros., Cam-
bridge (Swan soap), has signed
George Burns and Gracie Allen,
with Paul Whiteman’s orchestra,
for a fall series, network and start-
ing date have not been decided.
Young & Rubicam, agency servic-
ing the account, is reported as
shopping around for the best avail-
able network night time, with both
NBC and CBS bidding for the se-
ries. Weekly variety show will also
include a male singer and guest
talent, with a new working formula
for Burns and Allen.

FIRST course in radio at Harvard is
being directed during the present sum-
mer session by Charles A. Siepmann,
former director of program planning of
the Dritish Broadeasting Corp.

Keynoter

IT’S been coming through the
air in dots and dashes, and
now it’s an organ. KROD,
El Paso, at frequent inter-
vals throughout the day has
its studio organ sing out the
International and Morse code
for V. This is followed by
the opening measures of
Beethoven’s Fifth Symphony,
the notes of which have the
same beat as the code sym-
bols. At other times the word
“victory” is spelled out in
coce.

ANPA Issues Brochure
On Advertising, Buying

OFFICIAL statistics which show
“surprisingly little variation from
month to month” in salaries and
wages in retail sales generally and
in purchases of foods, drugs, ciga-
rettes, gasoline and railroad tick-
ets are cited by the Bureau of Ad-
vertising, American Newspaper
Publishers Assn., in a new promo-
tion piece, They Don't Stop Buy-
ng.

Bound in board covers which are
topped by outer covers of trans-
parent plastic and attractively
illustrated with drawings, photo-
graphs and charts, the volume
drives home the point that “Folks
don’t stop buying. They buy things
consistently, the year round. Con-
sumption is steady, month after
month. The business is there 12
months of the year. So why stop
advertising for your share? Why
advertise spasmodically when con-
sumers buy steadily?” Book in-
cludes a number of stories of na-
tional advertisers who have achieved
sales success from consistent adver-
tising in newspapers, but the moral
holds just as well for radio.

Alcorn Injured

W. C. ALCORN, general manager
of WBNX, New York, was injured
in a freak train accident last week,
and although back at work, is
limping on a badly bruised leg. A
stcne was knocked into the open
docr of the car in which he was
riding, striking him in the ankle.

DRINKING (THE SPONSOR’S PRODUCT) to the success of the newest addition to WSM’s Grand Ole

WISH Begins Operation

As NBC-Blue Affiliate

WITH Col. Roscoe Turner, famed
air pilot, as master of ceremonies,
the new WISH, Indianapolis, for-
mally went into operation last
Saturday with a special salute
from the NBC-Blue, with which it
is affiliated. Open house was held
for the public all day long at the
new studios on the second floor of
the Board of Trade Bldg.

Manager of the new station is
William H. Behrman, who for nine
years prior to his affiliation with
WISH was vice-president and gen-
eral manager of WBOW, Terre
Haute. Owners of WISH are C.
Bruce McConnell, sales manager of
a tobacco and candy distributing
firm, president, 33% stockholder;
Alvin R. Jones, auto distributor,
vice-president, 14%; Edward W.
Harris, president of the candy and
cigar distributing firm, treasurer,
339% ; and four other business men
each holding 5%. WISH operates
on 1310 ke. with 5,000 watts day
and 1,000 night.

Shoe Stores Expanding

NATIONAL SHOE STORES, New
York (chain), on Sept. 1, due to
the success of its spring campaign
on WNEW and WOV, New York,
and WAAT, Jersey City, is ex-
panding its schedules on those sta-
tions for the forthcoming season
and adding WOR, New York, to the
list. The company has signed a
contract for once-a-week partici-
pation on the WOR Uncle Don
program, using Friday 6-6:30 p.m.
to promote the sale of children’s
shoes. Agency is Emil Mogul Co.,
New York.

Oneida Local Discs

ONEIDA Ltd., Oneida, N. Y. (Com-
munity Plate silverware), thru its
agency, BBDO, New York, has cut
ten 50-second transeriptions for dis-
tribution throughout the country
to jewelers handling its product.
The dises, tying in Community
Plate with a short love scene, are
for use on local stations to be select-
ed at the discretion of the jewelers
themselves. The 10 seconds remain-
ing are for local tie-ins, Columbia
Recording Corp. cut the discs.

HUGH FRANCIS McKEE, operator
of the Clinton Theater in Portland,
Ore.. has applied for a local station
in that eity, 250 watts on 1450 ke,
the facilities vacated by KXT.

Opry, now in its 16th year on the Nashville station. The new sponsor is Nehi Corp., advertising Royal
Crown Cola, and in this photo (I to r) are Winston Dustin, WSM salesman; George Bliss, BBDO account
executive; Pee Wee King, Ford Rush, Smilin Eddie, San Antonio Rose, Fiddlin’ Red, Cowboy Joe, Uncle Dave
Macon, Dorris Macon, Louie Buck and the Solemn Ole Judge, George Hay.
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Net-Monopoly Talks Hit Snag;

Fly Conversations To Resume

Time Option Understanding Appeared Forming,
But NBC Fails to Agree with CBS and MBS

INFORMAL conversations between
executives of the major networks
and FCC General Counsel Telford
Taylor, looking toward revision of
the far-reaching network monopoly
regulations on an amicable basis,
hit the rocks again last Wednesday.
Conversations will be resumed with
FCC Chairman James Lawrence
Fly Monday (Aug. 4), with no
predictions hazarded as to the out-
come.

Since the FCC July 21 author-
ized a postponement of the effec-
tive date of the controversial regu-
lations from Aug. 2 until Sept. 16,
the network executives have car-
ried on their conversations with
General Counsel Taylor and his as-
sistants. Several times it appeared
that an understanding had been
reached on the beleaguered time
option issue—practically the only
one thus far discussed in detail—
but conferees practically gave up
on it Wednesday night after an
almost continuous two-day session
and decided to confront Chairman
Fly again.

NBC in Opposition

A formula on time options tacitly
agreed to by CBS and MBS but
opposed by NBC, because of the
effect it might have on the Blue,
slated ultimately to be sold under
the rules, proved the stumbling
block that sent the conferees back
to Chairman Fly.

While there is still a race against
time involved in revising the regu-
lations, it was thought there is
a better than even chance that an
agreement will be reached shortly,
possibly during this week. Chair-
man Fly is under virtual mandate
from Senator Wheeler (D-Mont.),
Chairman of the Senate Interstate
Commerce Committee, to get some-
thing feasible worked out and to
give the industry ample time.

White Resolution Pends

The White Resolution, which
would have the effect of holding
up all of the eight allegedly puni-
tive rules, still is pending before
the Senate Interstate Commerce
Committee and the hearings are
still in recess, subject to call of
the chair. If no agreement is
reached, it is assumed Senator
Wheeler would be disposed to crack
the whip and attempt to accom-
plish something in Congress.

The conferees have been Niles
Trammell, president, and William
S. Hedges, stations vice-president,
for NBC; William S, Paley, presi-
dent, and Edward Klauber, execu-
tive vice-president, for CBS; Fred
Weber, general manager, and Louis
G. Caldwell, general counsel, for
MBS; and Mr. Taylor and Thomas
E. Harris or Seymour Krieger, for
the FCC. Sessions were held on
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Thursday and Friday, July 24-25,
resumed Tuesday, July 29, and con-
tinued through Wednesday, July 30.
Practically all the time was de-
voted to consideration of various
formulas in connection with time
options.

Blocked Time Units

The proposal on which there
seemed to be the closest approach to
unanimity was one based largely
on what is described as “per use”.
Under it, four out of each five-
hour block would be available for
network option in all cities having
four or more fulltime stations. But
in cities having less than four sta-
tions, this formula would result
in rigorous competition between
NBC-Blue and MBS.

CBS and NBC-Red would not be
materially affected, it was indi-
cated, since their present commer-
cial time commitments would be
sufficient to accommodate their re-

Fall Milk Campaign

NEW YORK STATE MILK PUB-
LICITY BUREAU, Albany, will
start its fall campaign about Sept.
29, using three to five participa-
tions weekly on home, economic
programs on about 18 stations in
New York state. Campaign will
stress the theme that milk “satis-
fies thirst—fortifies health.” Agen-
cy is J. M. Mathes, New York.

quirements. Options would be avail-
able more than a year hence, based
on time used during current peak
periods. In the case of the Blue
and MBS, these networks would
be permitted to option time based
on present usage on outlets avail-
able.

The net result, under such a for-
mula, would be that MBS and the
Blue in effect would acquire op-
tions on the third outlets in each
market, based on the commercial
time they currently have placed in
those markets.

Evidently the NBC position is
that this would not result in an
equitable situation for the Blue,
because of the relatively small
amount of business now sold on it.
They would control future time
options under this.formula.

While there has been little dis-

New Plant of CBS Key Station WABC

e W

A MILE OFF New Rochelle, N. Y., on tiny Pea Island in Long Island
Sound, the new transmitter of WABC, New York, has been completed,
and will be used for broadcasts early this fall. The 300-foot tower rests
on a concrete platform constructed by WABC engineers as the island
itself was nothing more than a group of jagged rocks barely projecting

out of the Sound at high tide.

cussion of the other rules, no seri-
ous complications are expected im-
mediately. The outlook is for two-
year affiliation contracts, which
would run concurrently with a pro-
jected new two-year station license
tenure. Chairman Fly has hinted
that a two-year license is in the
offing.

As for the disposition of the Blue
network by NBC, Chairman Fly,
under the spur of Senator Wheeler
and other members of the Inter-
state Commerce Committee, has
stated that ample time will be
given to permit ‘“orderly disposi-
tion of properties”. The same holds
for possible disposal by the net-
works of stations which they own
or lease in markets other than
New York, Chicago or Los An-
geles-San Francisco. As a matter
of fact, the latter situations pre-
sumably will be handled on their
individual merits after litigation
and hearing, if that is deemed nec-
essary.

COURT DISMISSES
ROGAN JONES SUIT

ROGAN JONES’ injunction action
against Pacific Broadeasting Co.,
Northwest segment of the MBS-
Don Lee network [BROADCASTING,
July 28], vas dismissed by Judge
Joseph A. Mallery in Tacoma Su-
perior Court last Thursday. The
judge’s order dismissed the case
with prejudice and without cost to
the defendant. The two Jones sta-
tions — KVOS, Bellingham, and
KPQ, Wenatchee—will continue for
the present on the network ‘as
strictly spot outlets,” according to
Carl E. Haymond, president and
general manager of Pacific.

Interpreting the projected FCC
network regulations on time op-
tions, Jones cancelled certain Mu-
tual programs in favor of locally
originated shows and his contract
with the network was thereupon
cancelled. Upon issuance of a
temporary injunction, service was
resumed pending the hearing on a
permanent injunction.

Jensen to Grant

JOHN C. JENSEN, formerly ra-
dio research assistant of Blackett-
Sample-Hummert, Chicago, and
more recently in charge of Latin
American operations for H. N.
Elterich Export Adv. Agency, New
York, has been appointed vice-pres-
Jident and assistant to David Echols
.of Grant Adv. S. A., Mexico City.
'Mr. Jensen will divide his time be-
tween the Grant cffices in Mexico
City and Monterrey and will serve
as account executive for the agen-
cy’s clients throughout Mexico.

Skelly Signs Utley

SKELLY OIL Co. Kansas City,
Mo., has signed Clifton Utley to
conduct the Skelly early morning
news commentary, heard Monday
through Friday on 18 NBC-Red
Midwest stations. Mr. Utley suc-
ceeds the late Capt. E. D, C. Herne.
Decision was made after Mr. Utley
had a three-week trial period han-
dling the newscast. Contract will
run through Dec. 16, with a five-
year option. Agency is Henri,
Hurst & McDonald, Chicago.
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“YOU'RE BEST BY
1/5™ OF A SECOND!”

® Yes, Clementine—your admiration is abso-
lutely typical: Lots of guys do a hundred yatds in
9-4/5 seconds. But nobody cares—we’re all too
busy screaming for the one fellow who does it in

9.3/5!

And it’s the same way with radio stations. Give

BROADCASTING ¢ Broadcast Advertising

and the also-rans don’t have much trouble fighting

off the fans!

In Iowa, for instance, 59.5% of the State’s night-
time listeners “listen most” to WHO—while all

other Iowa commercial stations get only 11.7%!

These figures are from the new 1941 Iowa Radio
Audience Survey—based on personal interviews
with 9,246 representative Iowa families. . . . If
you’ll spend about thitty minutes with this au-
thoritative Survey, we think you’ll get some new
and valuable ideas about how to make your Iowa
advertising money really bring home the bacon.

A copy is waiting for you, right here.

== for ITOWA PLUS! ==

DES MOINES . . . 50,000 WATTS

J. O. MALAND, MANAGER
FREE & PETERS, INC. ... . National Representatives
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Seek 10,000 Watts Day for Regionals

Petition AmendingPower
Rule Will Be Filed
By WIBW, WCHS

A MOVE toward the reclassifica-
tion of power ratings of regional
stations, to permit use of 10,000
watts daytime, as against the pres-
ent 5,000-watt maximum, already
has gotten under way, with first
applications to be filed within the
next fortnight.

Designed to permit horizontal in-
creases in daytime power on re-
gional channels to 10,000 watts, the
preliminary petition also will seek
amendment of the existing rules,
limiting power on Class ITI-A chan-
nels to 5,000 watts day and night,
and on Class III-B channels to
5,000 watts day and 1,000 night. A
skeleton petition, to be filed in the
interests of all regional stations,
will propose amendment of the ex-
isting rules as a means of broaden-
ing rural and semi-rural coverage
during daytime by regional outlets.

WIBW, WCHS File

In the forefront of the new move
are WIBW, Topeka, and WCHS,
Charleston, W. Va., which operate
on 580 ke. Karl A. Smith, counsel
for WIBW, and Ben 8. Fisher and
Charles V. Wayland, counsel for
WCHS, will file the applications.
General engineering data is being
compiled by Andrew D. Ring, for-
mer assistant chief engineer of the
FCC, now senior member of Ring
& Clark, consulting engineers.

Under the revised FCC rules of
just two years ago, regional sta-
tions were permitted, where engi-
neeringly feasible, to use 5,000
watts fulltime as Class III-A out-
lets. Approximately 125 stations
already have been licensed or hold
construction permits for this out-
put. Simultaneously, local stations,
as of Aug. 1, 1939, in conformity
with the provisions of the Havana
Treaty, were permitted to go to
250 watts where engineeringly
feasible.

409 Better Coverage

It is estimated that with the in-
crease to 10,000 watts daytime, cov-
erage will be improved approxi-
mately 40%, primarily in rural or
semi-rural areas. Very few ques-
tions of interference are involved,
except as to adjacent channels, and
existing antennas can be used in
virtually all cases, it was stated.

To increase a 5,000-watt modern
transmitter to 10,000-watt output
would require remodeling of ampli-
fier and rectifier stages at costs
ranging from $5,000 to $15,000, ac-
cording to engineering opinion.

John A. Kennedy, general man-
ager of WCHS, and Ben Ludy, di-
recting head of WIBW, have been
in Washington during the last two
weeks to complete preliminary
plans for the applications and peti-
tion. It is expected that the peti-
tion, setting forth engineering ap-
plicable not only to these two sta-
tions but to the entire regional
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classification, will be filed jointly
by the two stations. Whether the
FCC would hold a hearing on the
advisability of amending the rules
and also of effecting an exchange
of notes with the nations signatory
to the Havana Treaty, to permit
the increase, is a discretionary
matter.
Treaty No Obstacle

Since the Havana Treaty alloca-
tions, which became effective last
March 29, do not preclude advance-
ments in the technique of broad-
casting, it is presumed there would
be no serious difficulty involved in
procuring ratification, possibly by
exchange of notes, of the increase
of daytime regional power.

It is understood the proposal has
been checked with the FCC Engi-
neering Department and with
Chairman James Lawrence Fly and
Commissioner T. A. M, Craven, the
latter chairman of the American
delegation which devised the Ha-
vana Treaty, who is a practical en-
gineer. Both are understood to be
inclined to favor the project.

Because of the national emer-
gency, the Government naturally is
interested in widest possible cover-
age, particularly in the underserved
rural areas. While the daytime
power increases for regionals would
not help nighttime coverage, it
nevertheless would be of advan-
tage, it is pointed out. Daytime lis-
tening, according to recent surveys,
has increased substantially and ad-
vertisers are more conscious of the
value of daytime programs than
ever before.

Expanded Trading Areas

Moreover, trading areas contigu-
ous to cities in which many re-
gional stations are located have
been expanded and the daytime
power boost, it is contended, would
deliver a usable signal to a sub-
stantial portion of this adjacent
area and correct what is regarded
as an obvious deficiency.

Rural coverage at night largely

is dependent upon clear channel
stations. A number of applications
now are pending for increases in
power on I-A clear channels from
the present maximum of 50,000 to
500,000 watts or more. WLW, for
example, is seeking 650,000 watts
[BROADCASTING, July 7].

WITHYCOMB MAKES
LATIN RADIO STUDY

DONALD WITHYCOMB, assist-
ant to M. H. Aylesworth, chairman
of the Radio Division of the Rocke-
feller Committee, left last Friday
for South America to make an ex-
ploratory study of radio conditions
there in connection with activities
of the committee.

Mr. Withycomb, former general
manager of WFIL, was accom-
panied by Edward Tomlinson,
noted author and NBC advisor on
Inter-American affairs, who is ex-
pected to broadcast from several
South American points on general
conditions.

During his trip, Mr. Tomlinson
will continue his regularly sched-
uled NBC-Blue Network commen-
taries by shortwave pickup Satur-
days and Sundays, 6:45-7 p.m.
EDST. A veteran of nearly two
decades in broadcasting, Mr.
Withycomnb joined the Rockefeller
Committee last April as assistant
to Mr. Ayleswoith. Mr. Tomlinson
during the trip expects to join
John F. Royal, NBC vice-president
in charge of international relations
and new developments, who is now
on a 20,000-mile air tour of Latin
America [BROADCASTING, July 21].

Spots for Fruit Crops
BRITISH COLUMBIA Fruit Board,
Vancouver. B. C., is using spot an-
nouncements on a nnmber of Canadian
stations for the rapid marketing of
this year's apple, plum. apricot, and
cherry crops, the spots being used as
the various crops rvipen. Account is
placed by Canadian Adv. Agency Ltd..
Kelowna, B, C.

PAUL SCHUBERT. MBS military

and naval authority, is writing a book,
The New Sea Poicer, for fall publica-
tioh by Coward-MeCann, New York.

COLGATE-PALMOIIVE-PEET executives joined in a “mock war” party
staged by Selena Royle July 18 to celebrate the second anniversary of her
CBS Woman of Courage program and at the same time raise money for
the USO fund. Pictured (I to r) are: Hugh McKay, C-P-P director of
advertising; Mrs. Savington Crampton and Savington Crampton, C-P-P
advertising manager handling Colgate toothpaste and shaving cream

and Super-Suds;
director of radio.

Hostess Selena Royle;

Edward Longstreth, C-P-P

Power Increases

For Five Stations

Two Others Get Added Time;
WAGA Jumped to 5,000

AN INCREASE in status for
WAGA, Atlanta Blue Network out-
let, was authorized last Tuesday
by the FCC. The station was given
a construction permit to change
frequency from 1480 to 590 kc.,
increase power from 500 watts
night, 1,000 watts day, to 5,000
watts fulltime and install new
equipment with a directional an-
tenna for nighttime use.

KVOD, Denver, was granted a
construction permit to install a
new transmitter and increase its
power from 1,000 watts to 5,000
watts, with changes in its direc-
tional antenna for day and night
use. It operates on 630 ke.

KUTA, Salt Lake City, was
granted an increase in day power
to 5,000 watts, as against its pres-
ent assignment of 250 watts un-
limited time on 570 ke.

KMYR, Denver, was granted a
modification of license to increase
its night power from 100 watts to
250 watts fulltime.

WGES, Chicago, was granted a
modification to increase time of
operation to unlimited on 1390 kc.,
with 500 watts night and 1,000
watts local sunset. The station
holds a construction permit for
5,000 watts fulltime.

KTKC, Visalia, Cal.,, was grant-
ed a construction permit to shift
from 920 to 940 ke. and increase
power from 1,000 to 5,000 watts
day and night, with changes in
its directional for day and night
use. The application was granted
upon condition that the station
would take care of all “blanketing”
complaints.

WHIP, Hammond, Ind., was
granted renewal of license and a
construction permit, subject to
certain engineering requirements,
to change hours of operation from
specified to unlimited and install a
directional antenna for day and
night use on 1520 ke.

KGFI License G_ranted

KGFI1, BROWNSVILLE, Tex,, last
Tuesday was granted a regular re-
newal of license by the FCC for
the period ending Dec. 1, 1941, in
lieu of the temporary license under
which it has been operating because
of the revocation proceedings in-
stituted last year against it and
five other Texas stations which had
been cited because of purported
concealed ownership by Rev. James
G. Ulmer. The Commission said
the station had now furnished it
with evidence of the fact that Rev.
Ulmer “has been completely elimi-
nated from any connection what-
soever with the station and will not
in the future be associated or con-
nected therewith”.

KEN DOLAN has bouglit out his part-
ner, Jim Doane, in the Hollywood ra-
dio talent agency of Dolan & Doane
Inec.,, for a reported $10,000. Dolan
will continne for the time being to
operate under the present firm name,
with headquarters at 8905 Sunset
Blvd. Doane is to announce his new
affiliation shortly.
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TWO BIG

‘® POWER INCREASES
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?“ o‘o IN TEXAS
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@P N/ DAY AND NIGHT

W

HERE'S important news about Texas'

biggest market! Station WRR, Dallas
and Station KFJZ, Fort Worth have each
increased their power to 5,000 Watts, day
and night;

and these two new power stations
may now be bought in combination
for what you would expect to pay for
one 5,000 Watt station in this market.

Here is what you get . . .

[. Two, full time, 5,000 Watt stations on
two different frequencies —

WRR—I310K C , KFJZ—1270 K C.

2. Each with a powerful signal throughout
the entire Fort Worth-Dallas market.

3. Both stations connected by permanent
lines for broadcasting simultaneously or
at different times — but at only one
talent cost.

4. Both stations affiliated with the Texas
State Network and the Mutual Broad-
casting System.

The best way to get complete coverage
in this highly selective market is to use
both WRR, Dallas and KFJZ, Fort Worth.
Two important, all-time stations for you at
one price and one talent cost.

NATIONAL REPRESENTATIVES

WEED and COMPANY

NEW YORK CHICAGO DETROIT SAN FRANCISCO
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RCA’S ALERT RECEIVER gets its first public tryout
in New York last Monday, turning on automatically
as it receives a special inaudible signal from WJZ and
shutting off when the all-clear is flashed. Left photo
shows Mayor LaGuardia (right) participating as Na-
tional Director of Civilian Defense while David

Sarnoff, RCA president, explains the operations of the
set. In right photo Capt. John J. Martin (seated), of
the New York Police, assumes the role of civilian
defense warden as he pushes a button in Radio City
to turn on the Alert Receiver at LaGuardia Airport.
With him is Arthur Feldman, NBC special events man.

Proposes Setting Up Pan

American Radio Union

Similar to Europe’s IBU

SUGGESTION that a link be-
tween the Americas be formed un-
der the title Pan-American Broad-
caster’s Union (PABU) was made
July 24 by John F. Royal, NBC
vice-president in charge of inter-
national relations, during his ac-
ceptance speech as an honorary
member of the Brazilian Broad-
caster’s Assn. in Rio de Janeiro.

Modeled along the lines of the
International Broadcasting Union,
successful in Geneva until the pres-
ent European war, the PABU
would be non-commercial in char-
acter, serving to centralize the
study of all questions concerning
the development and operation of
long and shortwave broadcasting
in the Western Hemisphere, ac-
cording to Mr. Royal.

Exchange programs between the
Brazilian Government and NBC
also have been arranged by Mr.
Royal with Lourival Fontes and
Julio Barata, general director and
director respectively of “Imprensa
e Propaganda.” Mr. Royal gave a
talk in Rio before the American
Chamber of Commerce on “Short-
wave Broadcasting and Its Respon-
sibility in the Building of Interna-
tional Goodwill.”

Loew’s Includes Radio

LOEW’S Inc., New York, on July
29 announced an advertising bud-
get of $2,500,000 for 1941-42. Ra-
dio, as in the past, will get its
share through spot announcements
placed on local stations for the pro-
motion of particular pictures.
Howard Dietz, executive in charge
of promotion, was unable to say
Jjust what percentage of the budget
might go into radio though he in-
dicated that for the greater part,
the money would be spent for
newspaper space and advertising
in national magazines.

O’Cedar Spots

O’CEDAR Corp., Chicago (polish),
through H. W. Kastor & Sons, Chi-
cago, is preparing a schedule of
one-minute spot announcements on
approximately 30 stations to start
in October.
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RCA Demonstrates New ‘Alert Receiver’,
Designed as Automatic Raid Warning

THE RCA “alert receiver,” a radio
Paul Revere that rings a bell to
summon its owner, gives him in-
structions broadcast by his Civil
Defense Chief and then shuts itself
off, was demonstrated to the radio
public July 28 in a broadcast which
dramatically showed the set’s op-
eration under conditions of war.

Receiving a message from
Mitchel Field, Army airport on
Long Island, that “enemy” planes
were heading for New York, Mayor
LaGuardia, participating as Na-
tional Director of Civilian Defense,
relayed the warning to a CD officer
in an NBC studio. He pressed a
button that started a radio signal
which a few seconds later turned
on the set in the Mayor’s office,
first ringing the receiver’s bell and
then carrying the officer’s instruec-
tions: “All wardens, fire-fighters
and roof-spotters take their posts
immediately and remain on duty
until the all-clear is sounded.
That is all.”

Three-Tube Receiver

David Sarnoff, president of RCA,
present in the Mayor’s office, ex-
plained to the listening audience
that the “alert receiver” is really
a three-tube receiver looking and
weighing about the same as an
ordinary portable radio. Designed
for home use, he said, the instru-
ment is a “simple, yet radical de-
parture from any kind of radio
receiver ever before made—it is
capable of being turned on and off
by remote radio action.”

“This means that the receiver
in the home can be started and
stopped from the broadecasting stu-
dio, or from any other desired
point. It was invented and de-
veloped by engineers of the RCA
Laboratories as a vital new servant
to Civilian Defense in America.
Here is an instrument by means
of which the Civilian Defense head
in any town or city in America
can communicate instantly with
his local defense workers.

“Simply by pressing a button,
he can cause these unique receiv-

ing sets, located in the homes of
hundreds of thousands of such
workers, to go into operation and
to broadecast his warning and in-
structions. To call the worker’s
immediate attention, at any hour
of the day or night, an alarm bell
in the receiver begins automati-
cally to ring the instant the set is
turned on by remote control. The
bell continues to ring until it is
turned off either by the listener
in the home or by the broadcasting
station itself.”

Cheap Cost, Operation

Explaining that the set can be
operated on batteries if the city
power supply should be cut off, Mr.

" Sarnoff said it is simple to make

and to operate, stating that it can
be manufactured to retail at from
$10 to $15 and that it takes almost
no power for operation, so it can
run 24 hours a day for a long pe-
riod at very light cost. All RCA
licensees, including most radio
manufacturers, have been licensed
to make these “alert receivers”,
and RCA is making complete speci-
fications available to radio manu-
facturers and broadecasting sta-
tions.

The new receiver was developed
by Arthur F. Van Dyeck, Stuart
W. Seeley and Harmon B. Deal,
RCA engineers. At the transmit-
ting end the apparatus is even
simpler than at the receiver, con-
sisting merely of a vacuum tube
oscillator which generates two sub-
audible frequencies, one to turn the
set on and the other tu turn it off.
The signal generating unit is con-
nected to the broadcast transmitter
like a microphone and the control
room operator plugs it into the
microphone circuit. Pressing the
button releases the “On” signal
and turns on all the receivers
equipped for this service. These
receivers may be installed in reg-
ular home sets, if desired, as well
as operated independently.

Describing the instrument’s ap-
plication to Civilian Defense com-
munication, RCA points out that it

provides a local, regional or na-
tional instantaneous radio call sys-
tem without expensive new equip-
ment. “Automatically as flexible as
the highly developed transcontinen-
tal broadcast network systems . ..
it does not require even one addi-
tional frequency allocation for its
full use. The instrument is so de-
signed that it can be installed at a
breadeasting station without dis-
turbing a single wire used for nor-
mal broadcasting service.”

In a trans-Atlantic conversation
between Mayor LaGuardia and Mr.
Sarnoff in New York and Major
F. W. Jackson, chief of the London
Fire Brigade, and W. B. Brett,
chief officer of the London Civilian
Defense, in London, which was also
broadcast on NBC-Blue July 28,
Maj. Jackson asked whether this
‘“alert receiver” would supersede
“wailing Winnie, the siren.” Mayor
LaGuardia replied that “it is so
uncannily accurate that we really
believe we will be able to do away
entirely with every other signal or
alarm or alert and depend entirely
upon the notice being given through
this device.”

Electricians’ Strike Ties
Up Work on NBC Studio

GENERAL STRIKE of electrical
workers called last week in New
York tied up work on the construe-
tion of NBC’s two new studios on
the sixth floor of Radio City. The
move, biggest strike in the electri-
cal industry since 1907, was called
to compel the Consolidated Edison
Co. to employ 600 members -of
Local 3 on electrical installation
jobs at the company’s Waterside
plant, in place of members of the
Brotherhood of Consolidated Edi-
son Employes, characterized by the
strikers as a company union.

The NBC studios, each to be
audience-type with a seating ca-
pacity of 600-700 persons, were to
be completed by Oct. 1, according
to O. B. Hanson, NBC vice-presi-
dent and chief engineer, when he
announced plans for them last June
[BroaDCASTING, June 2]. Work
will be tied up until the strike is
settled with the walkout of 10 elec-
tricians hired by the contractor for
the jobs of laying cables in the
studios.

Burke Seeks Regional

J. FRANK BURKE, operator of
KFVD, Los Angeles, holding 87.5%
of the common stock issued, is the
principal stockholder in Pacific
Broadecasting Co., applicant for a
new regional outlet in Pasadena,
Cal., 10,000 watts fulltime on 1110
ke. In addition to Mr. Burke’s hold-
ings, which represents the entire
block of common stock issued thus
far, Melvyn Douglas, Hollywood
movie actor, has 13.33% of pre-
ferred stock; Mrs. Eleanor Lloyd
Smith, director of a retail grocery
chain and vice-president of the
Ventura Land & Water Co., 13.33%
preferred; A. J. McFadden, ranch-
er of Santa Ana, Cal., 4.67% pre-
ferred; John Anson Ford, member
of the board of supervisors of Los
Angeles county, 2.66% preferred.

TO PUT the “V” for victory signal to
work in earnest, WWL, New Orleans,
in place of the usual chimes to mark
station breaks, has substituted the
three dots and a dash that chime the
music of democratic freedom. The sig-
nal is used for all program breaks.
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CALCULATED INCREASE IN KFH COVERAGE
30% to 50% Daytime

200% to 300% Night-time
Use the
" New and More Powerful
- Voice of @he Wichita Erale

at no Increased Cost

Complete Hew
BLAW-KNOX Radiakor
and Weakeru Electric

Latest Figures —

$283,000,000
for WICHITA Defense Contracts

THE ONLY FULL TIME 5KW STATION IN KANSAS

CBS—CALL ANY EDWARD PETRY OFFICE
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More Errors and Far-Fetched
Ties in Newspaper-Radio List

Non-Existent Affiliations, Trivial Stockholdings
And Outright Errors Throw Tables Off Base

THAT THE BASE for many of
the statistical exhibits introduced
in the opening newspaper-radio
hearings is erroneous in many more
respects than shown in the prelimi-
nary analysis published in the July
28 BROADCASTING, is evidenced by
further disclosures of far-fetched
and careless identifications of pur-
perted “newspaper stations.”

Nine glaring errors in the mas-
ter list (Exhibit I), which was in-
troduced to show that 298 standard
broadcast stations were identified
with newspapers or newspaper in-
terests as of last June 30, were
pointed out in the July 28 BROAD-
CASTING. Upon this base list some
of the statistical tables were drawn,
and this list included WLW and
WHO, two of the largest dollar-
volume stations in the country,
which alone would necessarily swell
the table purporting to show com-
parative earnings of newspaper
and non-newspaper stations.

Weekly newspapers, trade papers
and throwaway sheets in which sta-
tion stockholders might be inter-
ested were sufficient to identify a
station as belonging to what the
Commission’s compilers labelled
“Class A" (stations 509 or more
controlled by publication interests)
or “Class B” (stations in which
publication interests held less than
650% ownership) newspaper sta-
tions.

In the case of WLW and its com-
panion station WSAI, those sta-
tions were classified as newspaper
stations because Charles Sawyer,
counsel for the licensee Crosley
Corp., sits on the board of direc-
tors and happens to own a small-
town Ohio newspaper, the Lan-
caster Eagle-Gazzette. Mr. Saw-
yer’s stockholdings in the Crosley
Gorp. amount to approximately
one-half of 1% of the issued stock.
The same reasoning was applied
to the classification of WHO, Des
Moines [see tabulation herewith].

More Errors Listed

To the nine obvious errors cited
in BROADCASTING July 28, the fol-
lowing may be additionally listed
as a result of further study of Ex-
hibit I:

1. WHO, Des Moines, is listed as
a “B” station affiliated with the
Dovenport (Ia.) Democrat and
Leader-Times. Only 12 of the 2,228
shares in Central Broadecasting Co.,
licensee, or less than one-half of
1%, is owned by persons owning
stock in newspapers. The shares
are identified as being held by Bur-
dick Richardson (5 shares), Leland
Turnbull (2 shares) and George
S. Dempsey (1 share), all being
associated with the Davenport
newspapers and the Lee Syndi-
cate of newspapers; Paul H. Krue-
ger, of Illinois City, Ill., who owns
one share in WHO’s parent com-
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pany and also 90 shares of Hearst
Consolidated ‘stock; Eva McCom-
uck, who owns 3 shares in WHO
and also happens to possess 13
shares in Capper Publications Inec.
The WHO management is particu-
larly resentful at being classified
as a newspaper station since it has
long been at bitter odds with the
dominant newspaper interests of
the State, namely, the Des Moines
Register & Tribune, and since the
foregoing stockholders could not
possibly influence the policy of the
station.

2. WLAP, Lexington, Ky., and
KFDA, Amarillo, Tex., are listed
as “A” newspaper stations, pre-
sumably because J. Lindsay Nunn,
chief stockholder in those stations,
once was publisher of the Lexing-
ton Herald (which he sold several
years ago) and formerly held stock
in the E! Pago Times (which he no
longer holds). Mr. Nunn reported
last April that he no longer has
any connection whatever with any
newspaper. WCMI, Ashland, Ky.,
which he also controls, has the
Ashland Independent as a 21%

Flex-0-Glass on 24

FLEX-O-GLASS MFG. Co., Chi-
cago (glass screen), in October
starts a split schedule of one and
two-minute announcements, five-
minute and quarter-hour programs,
varying in frequency on 24 sta-
tions and extending over a period
of 13 weeks. Business was placed
through Presba, Fellers & Presba,
Chicago, on the following stations:
KMOX KMMJ KDIZA KSOO
KWTO KFAB KMBC KMA KHQ
KGHL KIDO WLS WHO WIBW
WHAM WEEI WJR WCCO WOR
WDAY WDZ WGY WLW XEAW.

stockholder, but Mr. Nunn holds no
stock in that newspaper company.

3. KMMJ, Grand Island, Neb.,
is listed as an “A” station by rea-
son of former common ownership
with the Clay Center (Neb.) Sun,
a weekly, which KMMJ Inc. sold
last Jan. 18. There is no connection
now between KMMJ and any news-
paper.

Non-Existent Newspaper

4. KPLC, Lake Charles, La., is
listed as a “B” newspaper station,
though the records do not disclose
any of the stockholders interested
in any way with any newspaper.

5. WISE, Asheville, N. C. (listed
as “A”) is identified with the

Asheville Daily News, a newspaper
* * *

President Delays Naming FCC Member;
Three -to - Three Policy Split Is Seen

ALTHOUGH no formal word has
been forthcoming from the White
House, it is generally believed in
official circles that the President
does not plan to fill the vacancy on
the FCC created by the expiration
of the term of Commissioner Fred-
erick I. Thompson until he has
made a thorough canvass of the
field. The Commission since June
30 has functioned with only six
members.

While a number of candidates
are being menticned, there has
been no indication that the Presi-
dent has even seriously considered
making an appointment at this
time. So much controversy has been
engendered by recent actions of the
FCC, growing out of the chain-mo-
nopoly situation, newspaper own-
ership hearings and other forays,
that the White House apparently
regards the new appointment as pe-
culiarly important.

Wakefield Wavers

At this time, the FCC definitely
is aligned factionally. Chairman
James Lawrence Fly, moving spirit
of the “crackdown” group, is being
supported in most policy consider-
ations by Commissioners Paul A.
Walker and George H. Payne. Com-
missioners T. A. M. Craven and
Norman S. Case consistently have
been aligned as a minority, and
Commissioner Ray C. Wakefield,
newest member, has voted with
them on several recent occasions
but is still regarded as something
of an unknown quantity.

Commissioner Wakefield, for ex-

ample, apparently is not whole-
heartedly in favor of the Fly-di-
rected onslaught against newspa-
per ownership of broadcast sta-
tions.

While technically there still is
the possibility that Commissioner
Thompson, who has returned to his
home in Alabama, can be reap-
pointed, that move is regarded as
decidedly unlikely. The new term
would be for seven years from June
30. Chairman Fly was understood
to have favored the reappointment
of the Alabaman largely because of
the bearing it might have on the
policy consideraticns and particu-
larly since Mr. Thompson normally
voted with him.

Reports currently are being
heard of the candidacy of T. J.
Slowie, FCC secretary since April
28, 1937 for the Thompson post. A
Democrat from Clinton, Ia., Mr.
Slowie could procure strong politi-
cal endorsement, it is thought. He
has not actively announced his own
candidacy, but friends are under-
stood to be acting in his behalf.

Other names still understood to
be under consideration are those of
G. W. Johnstone, former radio di-
rector of the Democratic National
Committee, and before that public
relations officer of NBC and of
WOR-MBS; Edward Roddan, as-
sistant publicity director of the
Democratic National Committee
and a former Washington newspa-
per correspondent; and Fulton J.
Redman, a Portland (Me.) attor-
ney.

formerly published by Harold H.
Thoms, owner of WISE, which he
discontinued publishing at least
two years ago.

6. WJTN, Jamestown, N. Y.,
listed as having a “B” association
with the Jamestown Morning Post,
is not even remotely connected with
that or any other newspaper; Jay
E. Mason, president and chief
stockholder, states “there is no such
thing as newspaper ownership so
far as WJTN is concerned.”

7. WNEW, New York, is listed
as having a “B” association with
the Paterson Morning Call, appar-
ently because Richard O’Dea, a
stocitholder in the station, was re-
corded as a director of that news-
paper. Mr. O’Dea states he owns
only 54 out of 2600 shares in the
newspaper company.

8. WSLB, Ogdensburg, N. Y., is
listed as having a “B” connection
with the Ogdensburg Advance-
News. Joseph R. Brandy Jr., half
owner of the station, sold his in-
terest in that newspaper in early
1940 shortly after WSLB went on
the air, and the FCC’s own records
show that neither he nor any of
the other stockholders is at present
identified with the newspaper busi-
ness.

9. WSLI, Jackson, Miss., is listed
as a “B” station, though none of
its stockholders has any interest
whatever in any newspaper. L. M.
Sepaugh, a 46% stockholder, once
owned stock in two stations which
were affiliated with newspapers
but held no newspaper stock; he
disposed of his stock in the news-
paper stations several months ago
and so notified the FCC. The other
54% of WSLI is owned by Stand-

ard Life Insurance Co. of the
South.
10. WCAR, Pontiac, Mich.,, is

listed as having an “A” connection
with the Farmington (Mich.) En-
terprise, a weekly, although H, Y.
Levinson, 50% stockholder in the
station, disposed of that newspa-
per several months ago.

11. KLBM, LaGrande, Ore., is
listed as an “A” station but, ac-
cording to Charles Bowes, manager
of the LaGrande Obgerver, there is
now no ownership or managerial
connection whatever between the
newspaper and the radio station,
which is licensed to Harold M.
Finlay, formerly one of the news-
paper’s owners.

12. KFAB and KFOR, Lincoln,
Neb., are listed as “A” stations (in
which 50% or more of the stock is
newspaper-owned) but the records
show that the Lincoln Nebraska
State Journal owns 25% and the
Lincoln Star 24% of the stock in
these stations, thus properly plac-
ing them in the “B” category.

13. KVAN, Vancouver, Wash., is
listed as affiliated with the Salem
(Ore.) Statesman as well as the
Marshfield (Ore.) Coos Bay Times.
The Salem newspaper is not con-
nected with the station, but Shel-
don F. Sackett, publisher of the
Coos Bay Times, does control it.

14. KOME, Tulsa, is listed as an

(Continued on page 39)
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Sen. White Offers Bill to Revamp FCC

Commission Power
Curbed In New

Measure
(Continued from page 7)

not essay to rewrite the entire act,
but was designed to amend it in
such fashion as to rectify glaring
shortcomings. The bill, for ex-
ample, does not touch upon the net-
work-monopoly considerations cov-
ered in the hearings on his resolu-
tion held in June, but he said he
hoped that amendments would be
offered in committee, since techni-
cally that matter now is under con-
sideration.

In a detailed statement accom-
panying the bill [see full text on
page 18B] Senator White explained
the motivating reasons for intro-
duction of the measure at this
‘time. He said it was essential that
the power delegated to administra-
tive tribunals must be limited by
the enabling act. Such an agency
is not authorized to set itself up as
“a general legislative body making
its own rules of conduct and deci-
sion wholly apart from and beyond
the language of the statute”, he de-
clared. The tendency to do this has
been prevalent among virtually all
administrative tribunals, he said,
but “has recently hecome very ag-
gravated at the Commission”. He
concluded that in his opinion, this
“must be arrested by the enact-
ment of specific legislation along
the lines here suggested”.

Source of Bill

Senator White explained his bill
had as its source the measure in-
troduced last session by Chairman
Wheeler proposing a three-man
commission, with one man for each
division and the chairman as exec-
utive officer; his own 11-man coun-
ter-measure, setting up separate
divisions; recommendations made
by the Federal Communications
Bar Assn. along the general lines
of the new bill; court decisions
limiting the FCC’s authority and
recommendations made by the At-
torney General’s Committee on ad-
ministrative procedure.

In proposing statutory divisions,
the measure would restore the FCC
to the form of organization, along
broad lines, which prevailed prior
to 1938, when Chairman Frank R.
McNinch abolished the division set-
up. Then there were three divisions
—broadcast, telephone and tele-
graph—with two members on each,
and with the chairman sitting ex-
officio on each. Under the White
Bill, there would be two statutory
divisions, and the Commission it-
self would sit as a whole only on
matters of general application and
on rules and regulations pertaining
to procedure.

“Jurisdiction to hear and deter-
mine all cases arising under the
act or regulations, relating to
broadecast, television, facsimile and
kindred communications intended

for public reception is vested in
the Division of Public Communica-
tions”, Senator White said. And
common carrier matters would be
in the hands of the Division of Pri-
vate Communications.

Senator White pointed out that
this plan not only recognizes the
basic differences between the two
types of communications but it also
provides a method for obtaining
proper consideration of those cases
by persons “who will be able to de-
vote their time and attention to the
questions committed to them with-
out undue interruption or interfer-
ence occasioned by demands of
basically different problems”.

Neglect Common Carriers

He emphasized the tendency
upon the present seven-man com-
mission structure to ‘“confuse the
two and to apply the same concepts
and philosophies in the regulation
of the two”. Moreover, he declared
that because of ihe glamour and
publicity-getting value of broad-
casting, and the lack of news value
in common carriers, the Commis-
sion and its personnel have spent
their time almost exclusively on
broadcasting and related problems,
and have neglected common car-
riers.

Each division of three members,
under a Democratic administra-
tion, would probably include two
Democrats and one Republican.
Whereas the President would desig-
nate the chairman of the full Com-
mission, each division would select
its own, along with subordinate
personnel.

Amendnient of procedural sec-
tions of the act, to prevent arbi-

trary actions by the Commission
and assure full hearings, as well as
to climinate hit-and-miss methods
in considering transfer applica-
tions on sales of facilities, is pro-
posed in another series of amend-
ments. In transfer cases the trans-
feree would be considered on the
same footing as an existing licen-
see, remedying what Senator White
described as an existing deficiency.
Wholesale revision of provisions
relating to allottments of time for
political broadcasts, for discussing
of controversial questions, and for
clarification of the responsibilities
of the station in permitting use of
its facilities by candidates is pro-
prosed in several amendments.
These have proved to hold particu-
lar interest for members of Con-
gress, who at every opportunity,
berate stations or networks for
failure to accord equal tinte.

Right of Reply

A new section would require the
identification of the speaker on
public or political questions, in an-
nouncements at the beginning and
end of each broadcast, and in whose
behalf the broadcast is made. Pub-
lic officers, whether local, state or
national, or whether elective or ap-
pointive, would be relieved of
compliance, but the station must
announce, at the beginning and end
of each broadcast, full particulars,
plus a statement whether the officer
is “elective or appointive”, and by
what political unit or public officer
the power of election or appoint-
ment is exercised.

Where public officers other than
the President use station facilities
for discussion of public or political

ANNOUNCERS MAY BE PRISONERS

If They Are Captured During Coming Maneuvers
Of Army to Be Held in Louisiana

WHEN “wat” corresnondents, ra-
dio men and cameramen enter the
theatre of operations of the Sep-
tember Army games in Louisiana,
largest peace-time maneuvers in
history, they will be subject to cap-
ture as prisoners of war, the Army
announced last Monday.

Working news and radio men
will be the “citizen” of one of two
belligerents, and must choose sides
and become a part of one or the
other of the two opposing Armies—
one belonging to the Blue Force
who wanders into Red Force lines
will be arrested as an “cnemy
alien” and may be detained for as
long as 24 hours to prevent dis-
closure of vital operating secrets.

Can Change Sides

Detention of correspondents is
an innovation made nhecessary by
the new “free maneuver” war
games that have been prescribed
by GHQ, since opposing forces will
follow no preconceived scenario
plan of operation that will yield a
preconceived result. Although a
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correspondent is accredited to only
one Army, it may be arranged for
him to change sides at some par-
ticular stage in the maneuvers, and
all commands have been instructed
to aid in news coverage in any
practical way.

Correspondents also are urged
by the War Department to wear a
uniform in the maneuver area.
Uniforms are not compulsory, but
are recommended, both for prac-
ticality to the wearer and as an

added means of identification to
facilitate free movement during
operations.

In general, correspondents will
enjoy privileges of Army officers,
and plans are being made to pro-
vide adequate quarters and facili-
ties to enable them to carry out
their assignments. Credentials will
be issued by the War Department
Bureau of Public Relations in
Washington. Stations, networks
and news agencies intending to
cover the maneuvers must apply
for credentials no later than Aug. 4.

questions, the right of reply must
be given any one designated by the
accredited representatives of the
opposition political party or parties.

Another new section clarifies the
duties of the station when its facil-
ities are used by political candi-
dates, public officials or others for
discussion of public issues. It
specifies that while no licensee shall
have power to censor, alter or in
any way affect or control the politi-
cal or partisan trend of any ma-
terial broadecast, he shall not be re-
quired to broadcast any material
which advocates the overthrow of
government by force or violence or
any material that is slanderous or
libelous. He can demand the script
in advance for examination and de-
letion, and the Commission is in-
structed to make rules and regula-
tions to carry this provision into
effect.

Limitations on FCC

To define clearly the limitation
of the FCC's functions on business
aspects of broadcasting, Section 11
provides that Section 326 of Title
III of the existing act be amended
by inserting this new proviso at the
beginning:

“Nothing in this Act shall be
understood or construed to give the
Commission the power to regulate
the business of the licensee of any
radio broadcast station and no
regulation, condition or require-
ment shall be promulgated, fixed or
imposed by the Commission, the
effect, or result of which shall be
to confer upon the Commission
supervisory control of station pro-
grams or program material, control
of the business management of the
station or control of the policies of
the station or of the station li-
censee. Nothing in this Act shall
be understood or construed to give
the Commission the power of cen-
sorship over the radio communica-
tions or signals transmitted by any
yadio station, and no regulation or
condition shall be promulgated or
fixed by the Commission which shall
interfere with the right of free
speech by means of radio communi-
cation. No person within the juris-
diction of the United States shall
utter any obscene, indecent, or pro-
fane language by means of radio
communication.”

Codifies Court Edict

In explanation, Senator White
said this would codify an interpre-
tation placed upon the Act by the
Supreme Court in the Sanders Case
in March, 1940, in which the court
said the Act does not essay to reg-
ulate the business of the licensee,
and that the Commission “is given
no supervisory control of the pro-
grams, of busness management or
of policy”.

Declaring that notwithstanding
this pronouncement by the highest

(Continued on page 53)
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Senator White’s Explanation of His Bill: S-1806

TIHE BILL introduced by Senator
\\ hite, he explains, has its source
in 8—1268, a bill introduced by Sen-
ator Wheeler in the last Congress; in
$—1520 iutroduced in the last Con-
gress by Senator White; in recom-
mendations recently made to the
Federal Communications Bar Associa-
tion by a committee thereof ; in court
deusnom' and in recommendations
found in the Report of the Attorney
General’'s Conimittee on Administra-
tive Procedure, This measure shonld
not be regarded as a general revision

of our Commumcntlons Act of 1934, -

bhut the changes in the organization
of the Federal Coninnmications Com-
mission, in procedure, in the sections
of present law with respect to ap-
peals to the courts, in the efforts
made to assure equality of right and
opportunity among those who utilize
radio for publie discnssion and finally
the attempt to further provide against
censorship, make this bill of supreme
importunce and Jjustify, indeed de-
mand, its study and approval in sub-
stantially its present form by the pres-
ent Congress.

There follows an explanation of the
Sections of the bill.

Seec. 1: Definitions

This section defines the terms “li-
cense,”  ‘“station license” or “radio
station liceuse,” appearing throughout
the Aect, as that instrument of author-
ization required by the Act or the
(‘fommission’s Rules and Regulations
for the use or operation of radio ap-
paratus. This definition is made neces-
sary because of a recent tendency upon
the part of the Commission to treat
what are in fact licenses as instru-
ments of a different character there-
by making possible avoidance of com-
pliance with procedural and appellate
provisions of the Act iutended as
sufeguards against arbitrary adminis-
trative action. provisions necessary to
be respected if orderly procedure is
to be had. This broad definition of the
term license tends to insure that
result.

Seec. 2 and 3: Divisions

Sections 2 and 3 basically change
the administrative setup and functions
of the Commission. They can be snm-
marized as the separation of the Com-
mission of seven members into two
statutory divisions of three members
each and a clarification of the status
and funetions of the chairman or sev-
enth man of the Commission.

Under this plan, the whole Commis-
sion would have power and anthority
to adopt and promnlgate any rule or
regulation of general application re-
quired or authorized by the Aect, in-
cluding procedural rules and regnla-
tions for the Commission and each
division. The whole Comniission would
have plenary authority over amateur
services, emergency services, the qual-
ifieation and licensing of operators, the
selection and control of personnel, the
assignment of bands of frequencies to
the various radio services and many
other subjects and services as at pres-
ent, But the present judicial and
quasi-judicial functions of the Com-
mission would be vested in the pro-
posed divisions insofar as those func-
tions relate to the most important and
controversial subjects within the juris-
diction of the Commission.

Jurisdiction to hear and determine
all cases arising under the Act or reg-
ulations., relating to broadcast, tele-
vision. facsimile and kindred com-
munications intended for public re-
ception is vested in the Division of
Public Communications. Similar juris-
dietion with respect to common car-
riers and communications intended for
a designated addressee is vested in the
Division of Private Communications,
This plan not only recognizes the
basic and fundamental difference he-

tween the two types of communica-
tions involved nnd the nature of the
guestions presented by ewch but it
also provides a method for obtaining
proper consideration of those cases by
persons who will be able to devote
their time and attention to the ques-
tions committed to them without
undue interrnption or interference
veeasioned by the demands of basically
differeut problems.

Under the plan proposed, the status
of the chairman would he that of an
executive officer and coordinator pur-
ticipating fully in all matters within
the jurisdiction of the Commission
except the determination and decision
of contested matters which are made
the husive husiness of the divisions,
Experience has amply demonstrated
that the Chairman can not he ex-
pected to devote the time and attention
uecosmn-\ to the proper handling and

eﬂl(u-ntlv to discharge the many other

duties which are unavoidably his
wnder the Act. As to these other
duties. an attempt has also been made
to clarify the status of the Chairmiu
and to make him and him only, the
officiul spokesman and representative
of thhe Commission in certain important
respects,

When the present Act was before
the Clongress in 1934, the hill passed
by the Senate provided for a man-
datory separation of the Commission
into divisions as is now proposed bt
this plan was later abandoned and
the present Commission has been op-
evating under a law which permltted
but did not require it to orgaunize
itself into divisions. For the last two
or three years the division plau has
been entirely abandoned and it scems
certain that such abandonment has
operated to the detriment of orderly
procedure. We believe students of our
legislation are thoroughly convinced
of the wisdom of the nuindatory divi-
sion plan for at least two important
reasons, They recognize that there are
fundamental differences in the two
classes of communieations ahove re-
ferred to; that rate making and public
utility concepts are the very essence
of private communications but have
little, if any, application to communi-
cations with the publie divectly; that
there has been a tendeney upon the
part of the Commission to confuse the
two and to apply the same concepts
and philosophies in the regulation of
the two. This must be avoided. In the
second place, it is apparent that the
subject of public or mass communica-
tions and the problem incident to the
regulation thereof are so interesting
and attractive that they draw public
attention; that on the other hand.
there is very little of news value or
opportunity for publicity in the reg-
ulation of common earriers aund that
this has had the result of centering
the attention of the Commission and
its personuel almost exclusively on
hroadeasting and related problems and
of preventing the giving of sufficient
attention to equally important prob-
lems relating to private communica-
tions,

The changes proposed in these two
sections would Dbring about a much
needed and desired separation of the
judicinl and legislative functions of
the Commission ; would contribute to
a sounder knowledge on the part of
the Commissioners of the communica-
tion problems committed to them;
would make for orderly procedure and
harmony of deeision; and would speed
up the disposition of cases hefore the
Conmmission and the divisions thereof.

Sec. 4 and 5: Procedure

These sections propose certain
amendments to the procedural sections
of the present Act (Sectious 308 and
300). These amendments are made
necessary hy the restrictive character
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of the language now emplo\‘o(l and hy
the disposition of the Commission to
give that langnage an extrenrely literal
rather than a broad interpretation.
The result has been to deprive ap-
plicants for cevtain types of licenses
of the right to he henrd hefore their
applieation is denied and to deprive
persous who are adversely affeeted by
the action of the Commission in grant-
ing the application of others, of an
opportunity to be heard before the
Comuuission,

The amendmeut to Section 308 will
make it cleur that all instrumeuts of
authorization granted by the Comunis-
sion entitling the holders to construct
or operate radio apparatus should be
the subjeet of n written application.
The amendments to Section 309 make
lear that any person filing an ap-
ation described in Section 309 is
entitled as a matter of right to have
his application handled in a definite
procedural way.

The procedure to be followed in the
handling of applications is that which
was suceessfully followed by the Com-
mission for a considerable period of
time pursnant to rules and regulations
enacted by it but which method was
recently abandoned apparently upon
the theory that the Commission was
according to applicants aud others in
interest greater rights than those
which the Act guaranteed to them.
Since the right to notice and hearing
is of the very essence of orderly pro-
cedure, amendments to the Aet which
leave no doubt that such right is
xecured are absolutely imperative.
T'he amendments proposed would as-
sure this result.

Sec. 6: Transfers

This section proposes a redraft of
the transfer section of the present Aet
(Section 310 (b)). As now drafted,
this section in terms relates ouly to
station licenses and does not apply to
construction permits or other instru-
ments of authorization which the Com-
mixsion may issue under its rules and
regulations, The redraft would remedy
this deficiency. The present transfer
section is also silent concerning the
procedure to be employed by the Com-
mission in passing upon such applica-
tions and the proposed amendment
would remedy this defect by providing
that transfer applications be handled
in the same manner and in accordance
with the same procedure employed in
the handling of applications for orig-
inal instruments of anthorization.

Aside from these questions of pro-
cedure. the decisions of the Commis-
sion relating to transfer applications
have given rise to the theory that the
proposed  transferee of a station li-
cense may be sulijected to conditions

not required of an appliention for an
original license, This is believed to he
unsound and has been due, at least
in part, to the fact that the statutory
standard employed in the preseut
transfer section differs slightly in
phrascology from that used elsewhere
in the Act. By providing for the use
of the same statutory staudard in the
preposed amendment and by the use
of other clarifying langnage, it is he-
Heved that tais cause for controversy
will be elimiuated.

Sec. 7: Censorship

This scetion proposes amendments
to Section 315 of the present Act ve-
lating to the use of broadcast facilities
by candidates for public office. The
amendments proposed are the deletion
of the proviso elnuse now appearing in
that scetion which provides that the
licensee shall huave no power of censor-
ship over the material broadeast under
the provisions of this section and the
substitution therefor of clearer lan-
zuage to the same purpose found in a
proposed new Section 332. This pres-
ent proviso has hbeen the source of
mneh uncertainty and controversy. I
helieve the change urged clarities and
enforees the Congressional inteut.

Sec. 8: Political Uses

This section of the bill proposes the
addition of an entirely new section to
the Act (See, 330) which will require
the identifieation of the speaker in the
case of hroadeasts dealing with public
or politieal  guestions either loecal.
State or natioual in their scope and
application. Ever since the enactment
of the Radio Act of 1927, the law
has cuarried a provision requiring that
in the case of the commercial use of
a station the person or organization
sponsoring such broadeast be identi-
fiedd in connection with the broadcast.
Sueh a provision is found in Section
317 of the present Act. The proposed
new Nection would merely carry the
principle of identification further and
make it obligatory in the discussion of
pelitical or public questions to make
clear not only who the speaker is but
whose views he expresses. It is un-
fortunately a faect that most propa-
zunda by radio is found in sustaining
programs or programs which have no
commercial spousor, The adoption of
this new section would ecarry the
sialutery prineiple of identification into
a field where is is much needed.

Sec. 9: Right of Reply

Section 9 of the bill proposes the
inclusion of a new section. (Sec. 331)
the effect of which would be to require
the licensee of any station to afford
a right of reply where public officers.
other than the President of the United
States, use his station for the discus-
sion of publie or politieal questious.
This right of reply is to be exercised
hy the accredited representatives of
the oppesition political party or par-
ties, and is to be afforded upon the
same terms and conditions as the
initial disenssion. This substantially
enlarges the scope of Section 315 of
the 1934 Act. The snbject matter of
this proposed section merits immedinte
consideration.

Sec. 10: Duties of Licensee

Section 10 of the hill proposes the
addition of another new section (Sec,
332), the effect of which would be to
clarify the duties and responsibilities
of a licensee where his station was
wsed by a candidate for public office
or by public officers or others for the
discussion uf publie or political ques-
tions, The “no censorship” clause of
Nection 3135 of the present Act does
not adeqnately define tlhie duties of a
licensee under such circumstances. The
proposed section (Section 332) affords
the licensee an opportunity to examine
the material to he broadeast hefore its
intended use and to delete therefrom
any material which is slandevons or
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libelowts or which the licensee may
have veason to helieve would subjeet,
Ititn or his station to any action for
a penalty or forfeiture
roany local. State or Federal Inw
or regulation, This section specifically
provides that no licensee of any broad-
cast station shall have the power to
censor, alter, or in_any way affeet or
control the political or partisan trend
of any matervial submitted by a_candi-
date for public office or by public offi-
cers or others discussing public and
political questions, With the exception
of material which might subject the
licensee to damages ovr penalties or
materizl which is submitted for brond-
eaxt by or upon behalf of any persom
or organization which advoeates the
overthrow of goverument by force or
violenee, the liceusee has no diseretion.

Sec. 11: Business Control

Seetion 11 of the bill proposes a
new sentence as an amendment to See-
tion 326 of the present Aect which
coddifies an interpretation placed upon
the Act by the Supreme Court of the
United States in the ease of the Fed-
eral Communieations Commission ver-
sux Manders Brothers Radio Station
decided March 25, 1940, In this case
the Supreme Court said:

“But the Act does not essay to
regulate the business of the hi-
ecnses. The Commission is given
no supervisory control of the pro-
grams, of Dbusiness management
or of policy. In short the broad-
casting field is open to anyone,
provided there be an available
frequeney  over which he can
broadeast without interference to
others. il he shows his compe-
teney, the adequaey of his equip-
ment, and  finaneial ability to
make good use of the assigned
channel,”

Notwithstanding  this  pronounce-
meut of the Supreme Court, notwith-
stunding the fact that no language
can be fonnd in the Aet which confers
any right upou the Commisison to con-
coern itself with the business phases
of the operntion of radio Dbroadeast
stations  and  notwithstanding  the
further fact that Scetion 3 (h) of the
Act provides that a person engaged in
radio broadeasting should not be rpe-
gavded as a comnion carrier, the Com-
mixsion  has  nevertheless  concerned
itself more and more with suelh mat-
ters, The charge is made that the Com-
mission iy attempting to control hotl
the charvacter and sonree of progriuu
material and the eoutractual or other
wrrangements made by the licensee for
the acynisition of such material,

The amendment proposed spells out
in black and white what it is believed
was not only the original intention of
Congress but Is its present intention,
with respect to this subject, in the
hope that confusion and controversy
ean he eliminated. The amendment pre-
serves the prohibition now contained in
the Aet against inteveference with the
right of free speeeh and that agninst
the utterance of obseene, indecent or
profane lauguage by means of radio
communieation,

Sec. 12: Appeals

Section 12 is desigued to clarify
provisions of existing law relative to
procecdings  to enforce or set aside
orders of the Commission and in ap-
peals from decisions of the Commis-
sion. The present law upon this sub-
ject is uow found in Scction 402 of the

ct.

Paragraph (o) of Section 402 deals
with actions to enforce or set aside
orders of the Commission except those
appealable under parageaph (b))  of
that seetion. More specifienlly, para-
sraph (a) of this section relates to
thoxe orders of the Commission en-
tered in matters invelving comnnon
carviers and certnin_other orders re-
lating to radio broadeast stations not
now appealable to the United States
Court of Appeals for the District of
Columbia  nuder paragraph (b) of
Scetion 402, Under the proposed
amendiuent. all orders entered by the
Commission in the performance of its
lieensing functions would be appeal-

ahle nnder paragraph (b) and would
not be bronght hefore a statutory
three-jdge district court, Moreover,
suits hrought before a statutory three-
Judge court to enjoin the enforcement
of an order of the Commission eould he
braught in the liistriet of Columbin as
well as in other judieial districts.

The prineipal changes proposed in
paragraph (h) of Neetion 402 ean he
summavrized as follows @

1. Persons desiring to appeal from
orders of the Commission entered in
caxes where the Commission exercises
its licensing fuunctions would be per-
mitted to appeal either to the United
Ntiates Conrt of Appeals for the Dis-
triet of Columbia, as at present, or
to the United States Cirenit Court of
Appeals for the distriet in which they
rexide or have their principal plaee of
husiiess.

2. Language is adopted whieh will
remove doubt as to which eases are ap-
pealable and which will extend the
right of appeal to persons which
shoukd have suel right but which have
heen exeluded due to imperfections in
the present Act,

3. The time in which an appeal must
be taken is made thirty rather than
twenty days. ns at present, and the
contents of the Notice of Appeal are
specitied  with  certain  particularly
along the lines now provided by the
rules of the United States Court of
appeals for the District of Columbia.

Jurisdiction is expressly con-
ferred upon the Court to which an
appeal is taken to grant temporary
relief either atfirmative or negative in
character.

9, The Court is given authority to
speeify by rule what the record upon
appeal shall contain.

ti, The questions wlhich caun  be
raised upon appeal and which the
Court must consider in determining
an appeal ave specifically enumerated.

T. The Commission will he required
to comply with the mandate or decision
of the Conrt upon the basis of the
recovd upon which an appeal is taken
unless the Court nupon petition shall
otherwise determine,

Other provisions of the present Act
relating to the rvight of persons to
intervene in an appeal and the right
to review by writ of cortiorari the
Judgment rendered by the courts upon
much appeal are retained,

All of these changes arve, in iy
opinion, not only desirable but neces-
sary if adequate judicial review of the
Commission’s exervcise of its licensing
funetion is to he made effective, Pres-
cut language of Section 402 and par-
ticulavly paragraph (b) thereof is so
vague as to vesult in great doubt con-
cerning the proper court in which to
seck judicinl review in many cases.
Morcover, receut decisions of the U, S,
Court of Appeals for the Distriet of
Columbia and of the Supreme Court of
the United Mtates are sueh as to cast
further doubt upon the meaning and
applieation of these provisions. An
illustration of this is nfforded by a
recent decision of the United States

TRANSOCEAN FINED

German News Agency Guilty;
$1,000 Fine, $15,000 Costs

MAXIMUM fine of $1,000 and
$15,000 costs was imposed July 25
on Transocean News Agency by
Judge T. Whitfield Davidson after
a Washington, D. C., district court
jury found the news agency guilty
of failing to register with the State
Department as an agent of Ger-
many.

Transocean was tried alone, al-
though previously the same charges
has been made against the agency’s
manager, Manfred Zapp, and his
assistant, Gunther Tonn. However,
these two had been allowed to re-
turn to Germany the week before
in a State Department exchange
for interned American mnewspaper
men.

Testimony by Federal Prose-
cutor George A. McNulty showed
that Transocean had been conduct-
ing a propaganda war against the
better interests of the United States
and had been gailty of dispatching
news to South America that was
derogatory to the U. 8.

Court of Appeals for the District of
Columbia which fiuds that conrt to be
without jurisdiction to grant interim
or temporary relief to any licensee
where an order of the Commission is
appealed  from notwithstanding the
fact that it has Dbeen the uniform
practice of that court to grant such
relief in meritorious cases since the
first_appeal taken to that court under
the Radio Act of 1927,

Generally speaking, the same con-
sidevations which controlled the At-
torney General’s Committer on Admin-
istrative Procedure in the making of
its recomuendations concerning
Judicial review of the decisions and
orders of other administrative tri-
bunals have prompted the amendments
to Nection 402 here proposed. But I
have gone further in certain respects
than the Attorney General’s Commit-
tee and have attempted to adapt the
theory of that report to the peculiar
problems incident to the licensing of
radio stations and the review of deci-
sions and orders of the Commission in
licensing such stations.

Sec. 13: Rehearings

Section 13 of the bill provides for
such chauges in Section 405 of the
preseut law relating to the subject of
rehearings as are necessary to comn-
form to the changes in the administra-
tive organization of the Commission
proposed in sections 2 and 3 of the
bill, Further provision is made for
delaying the effective date of any deci-

i _i. § 7

LEFTY GROVE'S 300TH victory the last Sunday in July won for him
the Yankee-Colonial network plaque presented by John Shepard 3rd, one
of radio’s most ardent baseball fans. At the mike during the presentation,
broadcast to the fans as well as the radio audience, were (1 to r) Mr.
Shepard, his daughter Nancy, Lefty Grove and Announcer Jim Britt.
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sion, order or requirement made in any
case which is the suhject of petition
for rehearing until after final decision
upon such petition. An attempt has
also been mmade to eliminate doubt now
prevalent concerning when his peti-
tion for rehearing must be filed before
judicial review of the Commission’s
order can be had. Under the provisions
of the amendment proposed, the peti-
tion for rehearing will not be a condi-
tion precedent to judicial review ex-
cept where the party seeking such re-
view wus hot a party to the proceeding
before the Commission resulting in
such order or where the party seeking
such review velies upon questions of
law or fact upon whieh the Commis-
sion has heen afforded no opportunity
to pass,

Sec. 14: Quorum

Section 14 of the bill proposes an
amendment to paragraph (a) of Sec-
tion 409 of the present Act which deals
with the cases heard by less than a
quorum of the Commisison or either
division thereof. The procedure em-
pluyed by the Commission in cases of
this character has lead to a great deal
of controversy and there has been a
decided Inck of uniformity both in the
handling of such matters and the char-
ncter of reports submitted by the hear-
ing officer. The proposed amendment
requires not only the submission of a
uniform type of report setting out in
detail and with particularity all basic
or evidently facts developed as a result
of the evidence taken but also conclu-
sions of fact and law upon each issue
submitted for hearing, It further makes
mandatory the heariug of oral argu-
ment by the Commission or the divi-
sion having jurisdiction of any case
upon request of any party before the
entry of a final order. The Commission
or division is also required to accom-
pany any final order with a full state-
ment in writing of all the relevant
fucts as well as conclusions of law
upon those facts.

Here again an attempt has been
made to conform to the recommenda-
tions of the report of the Attorney
General’s Committee on Administra-
tive I’rocedure, and these provisions,
if enacted, would be wholly consistent
with those recommendations or any
legislation which may result therefrom,

Sec. 15: Discrimination

Section 15 of the bill proposes the
addition of nn entirely new section.
This section is designed to curb an nl-
leged tendency upon the part of the
Commission to discriminate in a man-
ner not autaorized by the statute be-
tween applicants for broadeast and
other radio fncilities and to require as
a condition to grants made the doing of
certain acts which the Commission has
no authority under the statute to re-
quire,

When the Congress enacts a law
creating an administrative tribunal
and defines its powers, duties and fune-
tions, we consider it as fundamental
that the delegation of authority thus
made must be limited by the enabling
Act. Such a tribunal has and must
exercise those powers which are specifi-
cally enumerated, In addition, it must
exercise those powers which are neces-
sarily incident to the exercise by it of
case powers expressly enumerated. It
is not, however, authorized, or per-
niitted to set itself up as a general
legislative body making its own rules
of conduct and decision wholly apart
from and beyond the language of the
statute, The tendency to do this, preva-
lent among virtually all administrative
tribunals, has recently become very
aggrevated at the Commission. This,
is my opinion, must be arrested by the
enactment of specific legislation along
the lines here snggested.

JOHN CROWDER, collector and
wholesaler of country produce, has ap-
plied to the FCC under the name of
the Dimple Broadeasting Co. for a new
local in Columbia, Teun., to operate
on 1240 ke. with 250 watts, the fa-
cilities of WSIX when vacated.
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Network Monopoly

Sub J ect of Series

‘Dallas News’ Runs Both FCC
And Industry Arguments

A SERIES of seven articles on the
plight of the breadcasting indus-
try, growing out of the FCC’s reg-
ulatory onslaught, was published
in the Dallas Morning News during
the week of July 17. Written by
Felix R. McKnight, staff corre-
spondent, the articles covered the
chain-monopoly regulations and
their effect upon broadcast service
to the publie. Also covered was the
issue of newspaper ownership of
broadcast stations.

The FCC’s Position

Mr. McKnight set forth his in-
terpretation of the FCC’s “accusa-
tions” and the industry’s defense as
follows:

1. Three major networks, NBC-Red
and Blue and CBS, operate a monop-
oly that dominates broadeasting
stations,

2, Restraints on competition among
networks  discourage improvement of
programs,

3. Bighty-six percent of the night-
time broadeasting power, in wattage,
is controlled by two corporations.
National Broadeasting Company and
Columbia Broadeasting Systen,

4, Networks are limiting individoal
hroadeasting stations as to their right
to decide what they shall, or shall
not broadeast; further, their rights to
reject uet\\oll\ programs which they
do not deem “in the public interest™
are not easily asserted.

8. Loeal broadeasting statious do
not have the opportunity fully to per-
fornt obligations to their communities
beeanuse of the clabus of networks on
optional time.

6. Important programs often fail to
reach an area because of exculsivity
cliiuses in econtraets with networks
which prevent loeal stations  from
brondeasting any chain programs ex-
cept those of the network with which
they are aflilinted,

Radio’s Answer

Radio stoutly answers:

1. Free, open competition now ex-
ists among networks,

2, Network restrictions placed on
affiliated stations wre not intended to
be monopolistiec but are nccessary to
maintain coverage for advertisers and
thus maintain quality of programs,
The right to reject network programs
not in the public iunterest is ample
motection for the broadeast stations,

3. Great cultural and eivie sustain-
ing programs wonld die without the
above mentioned arrangements,

4. Local broadeasting stations have
ample time and fu-cdom to serve their
own commuuities with loeal programs.

A, Government dictatorship will he
the answer to new regulations of the
FCC; the publie should be radio’s ouly
censor, and they are satisfied. The
present system is working with a high
degree of public satisfaction.

6. If the new changes ordered by
the FCC are not rescinded. anarchy
and chaos will break out in the indus-
try and fly-by-night time brokers will
replace responsible, existing networks,

Fight Employment Bill

HOLLYWOOD talent agents and
guilds, alarmed over pending legis-
lation in Congress which would regu-
late employment agencies, arve form-
ing a bloe to fight the bill. Work-
ing in conjunetion with New York tal-
ent agencies and unions, the Holly-
wood group is seeking an amendment
that will leave them outside the juris-
diction of the proposed law, which.
they declare, would work hardships on
them.

Foreign Broadcast Control Unchanged
Under Donovan; LaGuardia’s New Role

SUPERVISORY direction of the
operations of international broad-
cast stations under Col. William J.
(Wild Bill) Donovan, recently
named coordinator of information
by President Roosevelt, was fore-
seen last week following a confer-
ence with the famous attorney-
soldier in Washington. No change
in the existing overall operation of
the international stations by exist-
ing licensees is in view, however.

Col. Donovan conferred with the
heads of the companies operating
the international broadcast sta-
tions last Wednesday, and the ses-
sion was described as amicable.
Whereas reports had been heralded
that the Government might find it
expedient to supervise program-
ming operations more rigidly, it de-
veloped that the new information
official had in mind only a more
efficient private operation to insure
maximum programming service to
the Latin Americans and to Eu-
rope.

Robert E. Sherwood, noted play-
wright who recently joined Col.
Donovan’s organization, is expected
to coordinate the shortwave infor-
mation structure through the pres-
ent industry organization headed
by Stanley P. Richardson, desig-
nated several months ago as indus-
try coordinator. Liaison with the
State Department, it is expeeted,
will be continued through the Di-
vision of Current Information,
headed by Michael J. McDermott,
and Robert T. Pell, assistant chief
of the European Division, specially
assigned to this work.

Among those present at the eve-
ning conference, in addition to

Messrs. Donovan, Sherwood and
Richardson, were William S. Paley,
president and Edmund Chester, di-
rector of international broadcast-
ing for CBS; Niles Trammell,
president, and John W. Elwood, in-
ternational station director, for
NBGC; James D. Shouse, for Cros-
ley; Walter C. Evans, for West-
inghouse, and Robert S. Peare, for
General Electric.

Col. Donovan told BROADCASTING
that he now is in the process of or-
ganizing his new operation, and
that the very nature of the work
in collecting and assembling infor-
mation bearing on the national se-
curity would not warrant publicity.
It is presumed the organization will
encompass liaison with the Army,
Navy, FBI and other governmen-
tal intelligence operations, such as
the FCC’s recently established far-
reaching national defense “listen-
ing post” operations. International
broadcasting will fall within his
purview, from the standpoint of in-
formation in the foreign field.

Domestically, Mayor F. H. La-
Guardia, as director of Civilian
Defense, eventually is expected to
assume certain functions pertain-
ing to broadecasting and its rela-
tion to national morale. This may
involve clearance of programs over
all standard broadcast stations, as
the emergency tempo increases. As
yet there has been no clearly de-
fined plan evolved, but Mr. La-
Guardia has conferred with FCC
Chairman James Lawrence Fly as
chairman of DCB and steps already
have been taken toward mobiliza-
tion of non-broadcasting conmmuni-
cations in the national emergency.

BROTHER.OFFICERS

Weiss and Tincher Discover
Bond in 4th Cavalry

TWO prominent radio executives
have a new bond of friendship as a
result of the rapid expansion of the
Army. Over 25 years ago Lewis
Allen Weiss, vice-president and
general manager of the Don Lee
Broadcasting System, joined the
Fourth Cavalry serving along the
Mexican border, finally command-
ing Troop B

Recently Mr. Weiss read in
BROADCASTING that Robert Tincher,
manager of WNAX, Yankton, S. D.,
who holds a reserve first lienten-
ant’s commission, had been called
to active duty with the Fourth.
Writing Lieut. Tincher, Mr, Weiss
said in part:

‘“‘Somewhere in the archives of the
old regiment you may run across
some order or regimentary report
in which my name appears, and if
you do, it will remind you that a
former officer of your regiment is
hoping that you get the thrill and
the pride as an officer of the Fourth
Cavalry that I experienced so many
years ago.”

FUGENE 1L PRICE hax heen named
comuercinl manager of Mackay Radio
& Dostal Pelegraph Co, in New York,
Ile was formerly eommercial manager
in San IFrancisco.
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Clapper - Hillman Series

Get New Sponsor on Blue

TRIMOUNT CLOTHING Co., Bos-
ton, extensive user of spot radio
for its Clipper-Craft Clothes, on
Sept. 25 is entering network radio
with the sponsorship of the NBC-
Blue program News Here and
Abroad with Raymond Clapper,
Washington newspaperman, and
William Hillman, reporter and for-
eign editor of Colliers Magazine.
The program, currently heard Mon-
days Tuesdays Wednesdays and
Thursdays 9:30-9:45 p.m. (EDST),
will be sponsored on Thursdays
only by Trimount on 63 Blue sta-
tions, with the time shifted to
9:15-9:30 p.m. (EST). This shift
is necessary as the NBC-Blue
America’s Town Meeting of the Air
is scheduled for 9:30-10:30 p.m.
Agency handling the account is
Emil Mogul Co., New York.

Book D’ublisher Buying

DOUBLEDAY, DORAN & Co., New
York (book pnblishers), early in
September will hegin a campaign on
belialf of Trinugle Books, 39-cent edi-
tions of popular novels and classics
to he marketed exelusively through
the I, W. Wonlworth stores. Spot
amonncements  and - participations
will he used on WISY, Washington ;
WIR. Detroit; WIIO, Des Moines;
KFEL, Denver; W %l., Atlanta, Con-
fracts run dive to 13 weeks, Huber
Iloge & Sons, New York, is the ageney,

FREE RECORDINGS
BY NEW COMPANY

FREE RECORDINGS, orchestra-
tions and professional copies of all
new tunes published have been of-
fered stations agreeing to play the
tunes a certain number of times
each month by Radio Music Inc.,
New York, a new company in the
recording field which expects to
get under way about Aug. 15. Un-
der contracts said to be already
signed with more than 320 stations,
no performing rights will be
charged and tunes can be played
indefinitely, according to Robert
Green, vice-president and general
manager,

Specifically, stations will receive
without cost from six to eight rec-
ords each month, plus two orches-
trations and four professional
copies of each tune, in return for
broadcasting these tunes a mini-
mum of twice a day for the first
30 days and once daily for the
next 30. The agreement is to run
for one year, and Radio Music is
accepting all ecopyright infringe-
ment liability, Mr. Green asserted.

Tunes will be composed by free-
lance writers and semi-name bands
will record them. The discs, to be
pressed by the Scranton Record
Co., will be marketed under the
name “Radio Reeords”.

The company expects to get its
revenue from the sale of the re-
cordings made popular on the air
through retail outlets and from
music machine operators as well
as from the sale of sheet musiec.

Instrument Sales Rise,

Fear Material Shortages

THE OLD CRY that radio has re-
duced interest in musical instru-
ment playing was again discounted
at the annual Music Industries
Convention and Trade Show in
New York last week. R. C. Rolfing,
president of the National Piano
Manufacturers Assn., reported that
shipments of pianos for the first
six months of this year were up
26.28%. Piano manufacturers, it
was stated, were refusing distant
orders and were guaranteeing
prices only until Oct. 1, after which
orders will be subject to then pre-
vailing prices.

A shortage of raw materials this
autumn was anticipated by instru-
ment makers, but because of the
importance of music to morale hope
was expressed that the industry
might get a priority rating. Prices
were reported up already from 5
to 10% on quality merhcandise and
15% on low-end goods.

Mrs. Hobby to Army

MRS. WILLIAM P. HOBBY, vice-
president of the Houston Post and
supervisor of its broadcasting sta-
tion, KPRC, on July 30 joined the
War Department Bureau of Public
Relations as woman’s editor. Mrs.
Hobby is a director of the Southern
Newspaper Publishers’ Assn. and
a member of the American Soc1ety
of Newspaper Editors, and in re-
cent months has been active in the
work of the press-radio committee
representmg newspaper-radio sta-
tions in the current hearings be-
fore the FCC.
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”Where Power Counts Most”
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Covering the South’s Richest Industrial Area

THE GREAT TENNESSEE VALLEY

DIRECTIONAL ANTENNA SYSTEM DE-
SIGNED TO THROW MAIJOR SIGNAL
STRENGTH SOUTH, SOUTHEAST AND

SOUTHWEST AT NIGHT. (Non-Direc-
tional Day)

MAXIMUM AUDIENCE ASSURED BY

CBS PROGRAMS « U.P. NEWS « “TOP” LOCAL FEATURES

WLAC, Nashville, Tennessee

uoLFEATE
50,000 WATTS

PAUL H. RAYMER CO., National Representatives
J. T. Ward, Owner
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Regional Grant
Made To Trenton

New Locals Also Authorized
In Lafayette and Oshkosh

A NEW regional station in Tren-
ton, N. J., and new locals in La-
fayette, Ind.,, and Oshkosh, Wis.,
were authorized for construction by
the FCC in decisions announced
July 30. These bring to 32 the num-
ber of new station grants made by
the Commission so far this year.

The Trenton grant went to Trent
Broadeast Corp., and covers 1,000
watts fulltime with directional an-
tenna on 920 ke. Officers and stock-
holders,” each listed as owning
9.09% of the stock, are: Charles
Quinn, Trenton attorney, president;
A. Harry Zoog, one of the owners
and manager of WFPG, Atlantic
City, executive vice-president;
Richard Endicott, general manager
of the Atlantic City Steel Pier and
hotel operator, treasurer; John F.
Trainor, official court reporter,
Trenton; R. E. Carroll, manu-
facturers’ agent; Rep. Elma H.
Wene, Democratic Congressman
from Vineland, N. J.; George A.
Hamid, owner of the Atlantic City
Million Dollar Pier; James A. J.
Ross, road machinery manu-
facturer; Louis St. John, assistant
pier manager; Allen Blankfield,
part owner of WFPG; Bennett
Tousley, radio and electrical appli-
ance merchant, Atlantic City.

Lafayette and Oshkosh

The Lafayette grant was to
WFAM Inc., which proposes to use
the old call letters of the South
Bend Tribune’s former WFAM and
its former facilities of 100 watts on
1230 ke. The newspaper recently
relinquished the station upon secur-
ing improved facilities for its
WSBT. WFAM Inc. has as its offi-
cers and stockholders the same
group that owns WJOB, Hammond,
Ind., namely, O. E. Richardson,
president, 33 1/3%¢; Fred C. Adair,
vice-president, 16 1/6% ; Robert L.
Adair, treasurer 16 1/6% ; J. Gibbs
Springs, secretary, 321/3%.
Robert L. Adair, son of Fred C.,
is now in the Army as a first lieu-
tenant.

Howard H. Wilson, station rep-
resentative with headquarters in
Chicago, secured the construction
permit for the new Oshkosh station.
The permit covers 250 watts on
1490 ke.

The Commission designated for
hearing the application of WTNJ,
Trenton, seeking fulltime in lieu of
its present time-sharing with
WCAM, Camden, and WCAP, As-
bury Park. Also designated for
hearings were the new station ap-
plications of Cuyahoga Valley
Broadcasting Co., seeking 1,000
watts daytime on 1300 ke. in Cleve-
lgnd, and Seaboard Broadcasting
Corp., seeking 1,000 watts fulltime
on 1590 ke. in Tampa. Others set for
hearing were the rival applications
for new stations with 250 watts on
1490 ke. in Norfolk filed by Nor-
folk County Broadcasting Co.
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The Press Must Be Free

BY RAYMOND CLAPPER

Raymond Clapper, author of this column, ig a Scripps-
Howard syndicate writer whose daily columns appear in
nmore than 100 newspapers. Highly regarded even in New
Deal circles for his obiectivity, his comments in his July 28
column on the perceptible threats to freedom of the press
and radio, as evidenced by the current moves of the FCC,
are particularly pertincnt,

RECENTLY the chairman of the Federal Communications Commission,
James L. Fly, called newspaper and radio men to his office and asked
them to cease mention of the Stalin Line in connection with the Russo-
German fizhting, He said if the newspapers and radio built up a legend
about a strong Stalin Line, such as was built up about the Maginot
Line, then when the Germans broke thru the effect upon the American
public would be all the riore depressing.

Nobody paid much attention to this, partly because the idea seemed
silly and partly because it wasn’t Mr. Fly’s business to tell newspaper-
men and radio men how to write their copy. A general twitter went
around among Government officials at the incident and it contributed
to the growing impression that Mr. Fly, altho a bright young protege
of ex-Tommy Corcoran, is inclined to be erratic in his judgment.

Division exists within the Government as to whether more aggressive
propaganda activities should be undertaken thru the press and radio.
Thus far those opposing it have had the upper hand.

Lowell Mellett, one of the presidential advisers and a former Seripps-
Howard editor, has led the fight against any attempt to impose a formal
propaganda domination over the press and radio. His position has been
that the press on the whole has given intelligent and co-operative sup-
port to the Administration foreign policy and that the Administration
is receiving as much help froin the press now as it should expect without
exercising arbitrary control.

The co-operation is voluntary. It grows out of the fact that practically
all newspapermen and radio commentators have a desire as citizens to
protect the interests of the country. On the whole they have exercised
care to avoid damage to the interests of the nation. They have been
more guarded in what they have said about military moavzments than
some senators.

In the midst of this situation, the Federal Communications Commission
has begun an investigation of press and radio. The announced purpose
is to consider whether newspapers should be forbidden to own radio
stations. Questionnaires in connection with the investigation dig into
every phase of how individual newspapers treat radio, covering the
furnishing of news, the publication of radio programs, and advertising
practices. It is the most extensive look into the insides of newspaper
offices that the Government has ever undertaken.

Newspapers and radio broadcasters are exceedingly nervous over what
may grow out of this investigation, considering the general situation in
Washinrgton, the agitation among some for more Government propaganda
intervention, and the unpredictable whims of Chairman Fly, who is
directing the present investigation.

Questions of deep importance to a democratic nation are involved. As
radio channels are limited, there is a mechanical necessity for Govern-
ment control over the traffic. No such mechanical reason is applicable
to newspapers.

Under present conditions more and more Government control is neces-
sary over the activities of the nation. This but increases the need of
preserving newspapers and radio as a safety valve, as an uncontrolled
and free source of information for the growth of intelligent public
opinion. It will be in the interest of the public to see that nothing grows
out of Chairman Fly’s investigation that would destroy this strategic
fortress of democracy—the fortress of free discussion.

(R. M. Wallace and G. E. Schnib-
ben) and by Tidewater Broadcast-
ing Co. The application of Ports-
mouth PRadio Corp. for the same
facilities in nearby Portsmouth,
Va. was ordered to hearing together
with the two Norfolk applications.

New GE Antenna

A NEW and unique antenna, en-
cased completely in a large wooden
box which can be heated electri-
cally, has been built atop a 128-
foot tower in Schenectady as part
of the expanding General Electric
Co. television facilities. The an-
tenna will relay the picture portion
of television programs from GE’s
new television studios to the main
transmitter in the Helderberg

Gunther-Shirer for Winchell

JOHN GUNTHER and Willinm
Shirer. radio commentators and au-
thors. will alternate as substitutes for
Walter Winchell on the Sundav eve-

ning Jergens Journal broadcasts on
NBC-Blue during his_ August vacation.
Lennen & Mitchell. New York. ageney
forr Andrew Jergens Co., Cincinunati,
the sponsor. states the program will
definitely continue cn the Blua Net-
work despite rumors to the conrrary.

Mountains, 12 miles south of the
city. FM sound will be relayed
from a separate antenna atop the
box. The new setup is GE’s en-
gineers’ answer to problems ereated
by weather changes.

Army Radio Posts
To Joy, Bailey

New Program Department Is
Organized Under Kirby

WITH RETENTION of Jack Joy,
well-known West Coast musical di-
rector and producer, as program
director, and of Bill Bailey, for-
merly of WLW, as news editor, the
radio branch of the Public Rela-
tions Section of the Army has com-
pleted its top personnel organiza-
tion and will expand its program
and news production operations.

Under the direction of Ed Kirby,
chief of the radio branch, a staff
of 18 specialists has been assem-
bled at Army headquarters in
Washington and is supervising all
radio activities of the War De-
partment. Mr. Kirby, on leave of
absence as public relations director
of the NAB, has been with the
Army as a dollar-a-year man since
last February.

How extensively the Army will
go into actual program production,
with its acquisition of Mr. Joy as
program director, is not indicated.
It is understood, however, that
transeription equipment is being
procured but that it will be used
primarily for morale work at the
various Army encampments.

Portables for Remotes

Portable transcription equipment
procured for the special events de-
partment, headed by Jack Harris,
on leave from WSM, Nashville,
will be used for remote program-
ming for stations or networks
where regular pickups cannot be
procured because of Army regula-
tions. Interviews or descriptive nar-
ratives will be handled for indi-
vidual networks or stations upon
request, it was learned.

Mr. Joy, musical director of the
San Francisco Exposition of 1940
and in freelance production work
since its close, will head the new
program department. Mr. Bailey,
former news editor of WLW, will
function as news editor and co-
ordinate his activities with the
press section of the Public Rela-
tions Department for news com-
mentators and for the radio wires.

Mr. Bailey will serve under
Mr. Harris as special events direc-
tor. Plans already have been com-
pleted for a special Sunday service
for commentators and the radio
wires. Regular service will involve
picking up of broadcastable items
from the daily budget of War De-
partment and Army post press re-
leases.

Another addition to the branch is
Tom Stone, former script writer
with WMCA, New York, and
WPFIL, Philadelphia. He will fune-
tion under Jerry Ross, head script-
writer. The administrative officer is
Robert C. Coleson, former director
of radio and public address of the
San Francisco Exposition.

BECAUSE of the success of the first
two issues of WOR News, edited by
the promotion department of WOR,
New York, for studio visitors, the sta-
tion is sending copies semi-monthly to
exccutives in advertising agencies.
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Run a finger down the list of local WBT programs
punching hardest for their sponsors and you’ll find that
the WBT audience, itself, has had a big hand in build-
ing them. Talent for ralent and feature for feature, these
sales producers are what the audience has asked for—
and listens to.

Farm Editor Grady Cole. .. Sports Editor Russ Hodges
...and many another WBT star can turn a neat sales
trick for an advertiser simply because they are the
people’s choice. Simply because WBT'’s listeners have
accepted them and built them into the personalities —
and salesmen — that they are today.

There’s a file of success stories here to prove what
kind of selling stuff these WBT-Audience-Requested-
Programs are made of. Which is one good reason why
WBT clients take WBT program department recom-
mendations so seriously.

Your nearest Radio Sales representative has an inter-

esting list of W BT talent and program availabilities, with

testimonials and case bistories that are worth your reading.

WBTS0,000 WATTS - CHARLOTTE

“THE STATION AN AUDIENCE BUILT”
Owned and operated by the Columbia Broadcasting
System. Represented by Radio Sales: New York, Chi- @

cago, Detroit, St. Louis, Los Angeles, San Francisco E’
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‘Emotion’

Mills Deplores the
Lack of Logic
In Dealings

Editor's Note: Reactions aplenty
followed publication in the July 21
igsue of BROADCASTING of articles
on copyright, quoting Ed Craney,
head of KGIR, Butte, and the
Z-Bar Network and Andrew W.
Bennett, general counsel of Na-
tional Independent Broadcasters.
In the following article, E. Claude
Mills, chairman of ASCAP’s Ad-
ministrative Committee, gives his
reactions to the still-simmering
copyright issue, plus other obser-
vations anent trade association
operations.

By E. CLAUDE MILLS

Chairman, Administrative Committee
American Society of Authors, Composers &
Publishers

THE BROADCASTING industry
and the music publishing industry
do seem to have, as industries, and
as to a very large number of indi-
viduals in both camps, one charac-
teristic in common, and that is a
disposition to think emotionally
rather than logically, and to ex-
press themselves in terms much
more vigorous and often scathing
than are likely to result in calm
consideration of differences by the
other side. This trait carries on
into the internal dissension in both
groups.
TUnited Front

No one would deny the right of
dissenters to disagree or of minori-
ties to express themselves. Yet, in
matters comparatively as trivial as
those which confront these two
groups in their relationship to each
other and their respective member-
ship in relation to internal prob-
lems, it seems reasonable to just
point out that it is the single, un-
divided, united front that best pro-
tects the interests and rights of
individuals within the group, so
long as these purposes, policies and
operations are within the law. Of
course, no trade group or associa-
tion may convert itself into or
operate as a trade conspiracy or
in restraint of trade.

Mr. Craney thinks, and has al-
ways thought, and I have generally
agreed with him, that the NAB
was dominated by the networks.
Many others have shared this
thought, and it may be perfectly
true.

Many broadcasters have be-
lieved, and the NAB has not hesi-
tated to express the conviction,
that ASCAP was dominated by a
small group of the leading publish-
ers and composers.

In both groups the so-called “in-
dependent” operators of the smaller
enterprises greatly outnumber the
larger operators. This is so in every
similar group or organization. The
predominance of majority interests
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and the ASCAP Negotiations

represented by few in numbers
over minor interests represented by
many in numbers is prevalent in
all corporations, trade associations,
educational and even political
groups.

It always has been so, and ap-
parently it always will be so, but
it must be borne in mind that there
is a vast difference between wise,
constructive leadership, and selfish
or oppressive domination.

The Smaller Unit

Radio, as modern entertainment,
has been brought to its present
state of high perfection because of
the initiative, energy and invest-
ment of the majors in research, de-
velopment and promotion for broad-
casting.

The major and most valuable
catalogs of musical works have
been brought into being, developed,
promoted, and their circulation
made possible by the initiative,
skill, energy and investment of the
leading composers and publishers.

In both fields there are a number
of smaller units and interests, hav-
ing a perfectly proper place in the
picture and deserving to be pros-
perous, according to their respec-
tive ability to meet competition and
establish a “place in the sun” for
themselves.

There have Dbeen discussions
about “breaking up ASCAP” and I
observe that there is now a “move-
ment for abolition of the NAB”. It
would be inconceivably stupid of
the broadcasters as an industry and
as individuals to ‘“abolish” their
trade organization, and so it would
be for either them or our own mem-
bers to “brezk up” ASCAP.

Assuming NAB to have all the
faults, and more, of which Mr.
Craney complains, I, who might
normally be expected to be the last
person in the world to say any-
thing favorable about it, still think
that it can perform’ an extremely
effective service for the broadcast-
ers and the industry. I think some
of its policies, just as some of
ASCAP’s, have been shortsighted,
and I believe it knows that and
will profit from these errors of
judgment, just as I feel that
ASCAP has learned a lesson from
its errors.

There’s Been a Change

The NAB, the networks and
ASCAP have, in my opinion, all
been equally shortsighted in not
recognizing that the theory and
policy of Government, as expressed
under the present Administration,
has definitely changed the charac-
ter and complexion which prevailed
prior to the present Administra-
tion,

This Administration is one that
the people of the United States, by
an overwhelming majority, seem to
want. Fundamentally, the error in
the thinking of organizations and
powerful individuals, is their in-
ability or unwillingness to recog-

IT’S THE TRUTII, avers Joe Wor-
thy, announcer of WWNC, Ashe-
ville, shown here with his two pups
which he has named “ASCAP” and

“BMI.” The screw-tailed Boston
Bull, being the younger and small-
er, is called “BMI” and Worthy
says he’s growing fast and “put-
ting up a real scrap.” The terrier
is “ASCAP.”

HILLBILLIES REBEL

Form Own Society in Answer
To ASCAP Blackball

MORE opposition for ASCAP was
foreseen last week as an indignant
gathering of the nation’s hillbilly
and cowboy musicians met in
Frankton, Ind., to form their own
performing rights society.

The Associated Press reported
that the group met at the invita-
tion of Justice of the Peace Lee
Trissell of Frankton, a ventrilo-
quist, described as the author of
the idea. Mr. Trissell said that the
new organization, to be known as
the American Composers, Enter-
tainers & Songwriters, would fos-
ter “real American folksongs”.

Mr. Trissell, ventriloquist though
he is, used no double talk to de-
scribe his feelings about the older
society. “ASCAP” he said, “says
membership is not available to
mere aspirants and sets itself up
as a sole judge of who is a ‘quali-
fied” composer, author, artist or
publisher. Yet the world’s greatest
music and most successful songs
are the products of ‘aspirants’ ”.

ACES, according to Mr. Trissell,
would take care of “the little
feller”. Quoth he:

“We'll take in the real Amer-
icana, the hillbilly musicians, the
authors of the real American folk-
songs, the entertainers who pre-
sent them, We'll see to it that their
songs are published and dissemi-
nated. ASCAP can go hang, till
they hang themselves.”

nize the changed conditions and
adjust themselves accordingly.
The result of this failure to fore-
see and adjust to these changes is,
so far as ASCAP is concerned, a
“consent decree” plus some very
bothersome State laws, and the re-
sults, as far as broadcasting is con-
cerned, are the regulations which
the FCC proposes to put into effect.

In the vernacular of the day, both
the broadcasters and ASCAP be-
came entirely too “cocky”.

The application of light rather
than heat to the problems presented
would be very helpful to bsth sides.
This is true as to the internal prob-
lems of each group, just as it is with
respect of dealings with cach other.

I note that Mr. Bennett “urges
broadecasters to continuc the copy-
right drive”. He “warns” them to
“reappraise the current copyright
situation lest they bce:me vietims
of their own inertia”. I think he
need have no fear of the broadeast-
ers suffering from such a weak-
ness. Lawyers live on coatroversies.
That goes for our own lawyers and
all others that I Lknsw anything
about. This remark is not intended
to belittle either the profession or
the tremendous service attorneys
are constantly rendcring their
clients. But the fact remains.

If I correctly understand the gist
of his remarks, he suggests by in-
direction that therc should be a
continuance of the NAB’s previous
campaign to bring about the enact-
ment of Anti-ASCAP State laws.

And Radio Nexi?

I think he and the industry
should bear in mind that it is but a
step from that procedent to the
enactment of Anti-Redio State
laws.* No constructive solution of
the difficulties invclved is to be
found via this route. It will just
lead directly to incrcased confu-
sion, cost, and a field day for attor-
neys who thrive on the litigation
which must inevitably result.

I should think it would somewhat
answer Mr, Craney’s complaint
about the NAB to point out that
there are already two other organi-
zations of broadcasters, the IRNA
and the NIB. Are these two organi-
zations not just as chargeable as is
the NAB with not having done a
very good job?

Personally, I doubt very much
“if someone who knew his way
around Washington had bzen put
in to head the NAB”, as Mr.
Craney suggests, the results, as far
as the FCC regulations are con-
cerned, would have been any dif-
ferent. In the old days men “who
knew their way around Washing-
ton” could get somewhere. But in
these days they don’t do so well,
particularly when they represent
“big business” in its endeavor to
entrench itself against any assault
upon its claimed privileges.

Nor are the courts very helpful.
What would be helpful to all par-
ties concerned would be for them to
frankly recognize the new order
that confronts all business and ad-
just to it.

Bennett seems to worry as to

*Editor’s Note: This is an inaccurate
inference, because State lcgislatures do not
have the right to legislate as to interstate
commerce. That power is reserved ex-
clusively to the Federa]l Government (Fish-
er's Blend Station v. Stete of Washington,
U. S. Supreme Court, 207 U, 8, 650, 80 L.
Ed. 956, and others).
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whether ASCAP, in its offers made
to stations of alternative licensing
formulae, will comply with the
terms of the consent decree.

He need not worry. Every for-

mula offered will be submitted to
sifiaicr | THE FAIREST OF ALL TESTS
proval, and if the Department de-

clines to approve or comment,
ASCAP will undoubtedly ask for

the ruling of a Federal court, as to

whether or not the formula is in ﬂ

actual and legal contpliance with iy &

the terms of the consent decree. % o
A¥

A Friendly Understanding ! +F
ASCAP does not hesitate to seek :
grounds and a basis for a clear and
friendly understanding with the ra-
dio broadcasters, collectively and

PRODUCT: Tums (Stack-Goble Agency)
PROGRAM: New York Pot O’ Gold

individually. We want to be paid TIME: Wednesday, 8:30-9:00 p.m.
a fair price for the use of a prod-

uct which, notwithstanding some STATIONS: WMCA and two other
emotional statements, is a vital ne- independents

cessity to good showmanship in ra-

dio and to the rendition of a true RESEARCH: C. E. Hooper Report,
public service under the terms of May and June, 1941

the franchise granted by the Gov-
ernment.

We know, and most broadeast-
ers realize, that as the greatest
central clearing house of musie li-
cense rights the industry has ever
known, and with the finest reper-
toire of music that exists today
anywhere in the world, ASCAP is
an invaluable service agency, and
that broadcasters are cheating
themselves and the public in the at-
tempt to foist upon it an ersatz
product,

At the moment, when the public
mind is so deeply engaged with
thoughts connected with National
Defense, and the welfare of more
than a million of our boys in the
camps, it is relatively indifferent

to t(}ile hmusic matti;:r. Eut tallll’y 10.5% 5.2% 1.3%
sound showman, and any intelli- 5 . .
o e i of sl
unemotionally, will realize that a n N

Y . WMCA Station B Station C

maintenance of the status quo can-
not but be harmful to radio net-
works, and individual stations
alike.

Eliminate emotion, and substi- RY to figure out a fairer test of station effectiveness than this: Tums

;1;1:0 S hq:?:a ::lt;ﬂ:fni intelli airs the identical program over three New York stations at the same

X roblems . . . .

on both sides, individually and or- time. There are no variables except the difference between stations. What
izationally, will be halved. . . .

ganizationaly, Wil be halve station has the greatest listener loyalty —what station do New Yorkers
Peach Crop Spot List prefer to tune in? The result of this scientifically accurate test is shown

ATLANTIC COMMISSION Co, above. Far more listeners were tuned in to WMCA than the other two

y e 1Ires Tuits an . . . . . .

vegetable buying affliate of the stations combined. Twice as many were listening to WMCA as to Station B,
antic acine ea 0., whle 5 0 . . .

started a ‘three-week spot an- eight times as many as to Station C. It proves once again that the habit

nouncement campaign on uly . . . . . .

to push the year’s peach crop of tuning in to WMCA is most deeply ingrained —that an advertiser can

[BROADCASTING, July 28] is using . .

the following 45 stations: WOKO reach a larger and more loyal audience through WMCA.

WBZ-WBZA WCSH WJAR WOR
KYW WGBI WBAL WJSV WDEL
WMBG WDBJ WSB WBRC
WJAX WMAZ WRDW WBT

WWL KPRC WCSC WIS WMC
KDKA KFBG WKBW WHK
WBNS WFBL WOLF WKBN FIRST ON NEW YORK'S DIAL...570 KC.
WXYZ WOOD - WASH WFBM >
%V%Iﬁ}’ WHAS WSPD WMAQ ) AMERICA'S LEADING INDEPENDENT STATION

KMOX WHO WDAF

NEW YORK: WMCA Building, 1657 Broadway « CHICAGO: Virgil Reiter & Co., 360 N. Michigan Ave.

KNOX MANNING, Hollywood an-
nouncer-commentator, lhas been ecast
in the Warner Bros. film short, “The
Old Doll's House”, now in production.
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An Advanced

Communications

Y

The new 1942 Skyrider 32 is a
moderately priced communica-
tions receiver that will deliver
high quality performance. Covers
everything on the air from 500
ke. to 40 mc. Thirteen tubes, six
bands. Two stages preselection.
Calibrated bandspread inertia con-
trolled. Micrometer scale tuning
inertia controlled.

Tone and AC on-off. Beat fre-
quency oscillator. AF gain—RF
gain. Crystal phasing. Adjustable
noise limiter. Send-receive switch
—AVC-BFO switch 80/40/20/10
meter amateur bands calibrated.
Wide angle “S” meter. Push-pull
high fidelity, audio output. 6-step
wide range variable selectivity.

Engineered by Hallicrafters, the
Skyrider 32 will produce superior
communications performance at a
moderate price.

we hallicrafters co.

CHICAGO, U. 3. A,

USED BY 33 GOVERNMENTS
$OLD IN B9 COUNTRIES
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THE YANKEE NETWORK
likes /ée,(am/aw'&Ww}z/t-}y'
. charler beslonerLo b
FREQUENCY MODULATION BROADCASTS
and.a ales o :gi?ﬁrmﬁ?m
.m;ﬁé}éwmn'fyw///d y)m/,(mrf;éwmew/
Y
oy At % .@rrméw/&}(y:

HUNDREDS OF FM listeners in the New England States as well as New
York, New Jersey and even Illinois have received engrossed parchment
certificates like the one above announcing their appointment by the Yankee
Network as “charter listeners to its frequeney modulation broadcasts.”
It is planned to use the charter listeners organization to obtain sugges-
tions for improving FM programs.

W3I9B nrwasminoTON

W43B soerdu

Requirements Governing Combination

1941

FM and Standard Antennas Elucidated

TO CLARIFY its requirements
governing the location of antennas
for FM stations on tower radiators
of standard broadcast stations, the
FCC on July 30 issued a statement
covering application form require-
ments and elucidating its policy.
Common antennas, it was stated,
will be considered “independently
of the operating and economic ad-
vantages which obtain through
common location of two stations”
but certain additional requirements
must be met to insure against ad-
verse effects upon the standard
broadcast station.

At the same time the Commission
addressed a letter to FM receiver
manufacturers and others inter-
ested in FM, asking them to fur-
nish test data on FM receivers
now being produced on the plea
that ‘“the proper administration
of this problem (location of high
frequency broadeast stations] in-
dicates the desivability of coordi-
nating the Commission’s standards
concerning the location of FM
transmitters with the characteris-
ties of receivers which will be used
by the general public.” A six-page
memo on blanketing effects with re-
lation to areas, population density,
field intensities, receiver terminal
voltages, ete. is included with the
request.

Common Towers

The statement on common FM
and standard broadcast station
tower radiators follows:

The purpose of the following is to
larify the Commission’s requirements
regarding the common location of an-
tennas for ligh frequency (¥FM)

B broadeast stations with those of stand-

ard broadczst stations. (See Section
345 (e) of the Rules Governing
Standard and High Frequency Broad-
cast Stations and Section 19 of the
Standards of Good Engineering Prac-
tice Concerning Standard Broadcast
Stations.)

The Commission will consider an
application for authority to install

the high frequency antenna in accord-
ance with the principles set forth in
the rules and standards for high fre-
quency hroadcast stations independ-
ently of the operating and economic
advantages which obtain through com-
mon location of two stations. If the
site and antenna system comply with
the Commission’s rules, certain addi-
tional requirements must he met in
order to insure that the operation of
the standard broadcast station is not
adversely affected.

In the instance where the standard
broadeast station iwnvolved employs a
non-directional antenna, the licensee
will he required to file FCC Form No.
306 giving new resistance measulre-
nients after the installation and testing
of the high frequency broadeast an-
tenna. During the installation of the
antenna and until the new resistance
determination is approved, the licensee
should apply for authority to operate
the station by the indirect method of
power determination (informal appli-
cation). Applications for license for
the associated high frequency broad-
cast station will not be considered
until Form 306 is filed for the standard
broadecast station.

When it is proposed to install a
high frequency antenna on one element
of a standard broadcast directional an-
tenna, it will be necessary to file ap-
plication for modification of construe-
tion permit for the standard broadcast

HALIFAX,
NOVA SCOTIA

Where more radio sets are
located than any other
centre of the Maritimes.
Halifax is served by the key
station of the Maritimes

CHNS

JOS. WEED & CO.
350 Madison Avenue, New York
Representatives

station. The granting f the modifica-
tion for the standard station will, of
course, be contiugent upon the grant-
ing of the construction permit for the
high frequency broadcast station, FCC
Form No. 304 should include a com-
plete engineering study setting forth
fully the effect of the high frequency
antenna upon the operation of the
standard broadcast antenna system.
Depending on the individual case, the
Commission may require certain field
measurements on the standard broad-
cast station following the installation
of the high frequency (FM) antenna
system. The application for license to
cover the construction permit for the
F'M station will not be considered un-
til the licensee has made a satisfactory
showing with Form 302 that the in-
stallation of the FM antenna has not
adversely affected the operation of the
standard broadcast station.

The iustallation of the high fre-
quency antennas on towers of standard
broadeast stations may require cer-
tain additioral lighting. The applicant
should supply complete information
showing the mechanical details thereof
so that the additional hazard of air
navigation may be evaluated together
with the additional lighting which may
he required.

Non-Commercial FM Is
Given City of Chicago

PROPOSING to render an educa-
tional service to the elementary,
high school, junior college and adult
educational classes of the Chicago
public school system, the Chicago
Board of Education on July 29 re-
ceived a construction permit for a
new non-commercial educational
FM station, the seventh such sta-
tion authorized by the FCC. The
42.5 me. channel will ke utilized for
the FM emission with 1,000 watts
power.

The Board, according to the FCC,
has made a $10,750 appropriation
for the new undertaking and pro-
poses to locate its transmitter at
228 North LaSalle St. Currently the
Board is broadcasting approxi-
mately 25 programs weekly over
local standard stations and with its
new facilities will transmit scholas-
tic programs during the school
hours and perhaps for one hour in
the evening five times weekly. Sub-
jects will embrace musie, art, sci-
ence, literature, news, social
studies, safety, national defense
and Pan Americanism.

New FMBI Bulletin

TO KEEP the advertising fratern-
ity abreast of developments in the
field of frequency modulation, FM
Broadcasters Inc., has started a
mimeographed bulletin which will
be sent regularly to advertisers
and advertising agencies. First
number, dated July 28, lists the 12
commercial FM stations now in
operation, with details of service
areas, mentions the 41 additional
stations approved by the FCC and
now being constructed and dis-
cusses the matter of coverage by
FM, with all stations in any ecity
supplying identical signal coverage
regardless of power.

THE IMPORTANCE of American
shortwave programs in bringing the
French people messages of hope and
confidence has been publicized in the
eollection of letters received by NBC's
international division and printed in
the book They Speak for a Nation, by
Iive Curie, Philippe Barres and Raoul
de Roussy de Sales, published July 23
by Doubleday, Doran & Co.
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RADIO ENGINEERING LABORATORIES ANNOUNCES
A COMPLETE NEW LINE

OF FM “DL” BROADCAST TRANSMITTERS OF 100 TO

50,000 WATTS, FEATURING THE ENTIRELY NEW VERSION

OF THE ARMSTRONG PHASE SHIFT MODULATOR

This new modulator
is built directly into
the 250 and 1000
watt basic transmit-
ters so that either of
these units can be
used as a driver for
amplifiers of higher

power.
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Since the beginning of FM, industry leaders have chosen REL FM equip-
ment . . . outstanding broadcasters such as FM inventor Major E. H. Arm-
strong, John Shepard, Paul DeMars, Bill Scripps, Walter Damm, Clarence
Wheeler, Roger Clipp, John Hogan, Dr. Manson. To protect your investment
in FM, be sure to investigate REL’s complete new line of DL transmitters
before you buy.

RADIO ENGINEERING LABORATORIES, INC.

35454 36th Street Long Island City, N. Y.
Phone, Ravenswood 8-2340 Cable “RADENGLABS”
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TOM HEDIGER, NBC Hollywood
writer-producer, has been granted a
13-week leave of absence to join .J.
Walter Thompson Co., Hollywood. in
a similar eapacity., He is writing for
the NBC Kraft Music Hall, sponsored
by Kraft Cheese Co.. and will also
produce the weekly CRS Shell (Goes to
a Party. which starts Aug. 7 under
sponsorslip of Shell Oil Co.

H. R. COCKFIELD, managing direc-
tor of Coclkfield, Brown & Co.. Mon-
trenl ageney, aas been appoiuted di-
rector of aluminum production and
distvibution of the Department of
Munitions & Supply. serving without
pay. Ile has been acting in a similar
capacity in Canada for the British
Ministry of  Aireraft Produetion.
whose purchases are now being traus-
ferred to thic Munitious & Supply De-
partment. Ile will be stationed in
Montveal.

NORMA GIBB, space and timebuyer

at J. Walter Thompson Co. Ltd..
Toronto. has been made a lance-cor-
poral in the St. Jobn’s Ambulance

Drigade.

CLARA PETERSON, formerly with
the San Francisco ofiices of McCann-
Erickson and Beaumont & Hohman.
has heen made bprodiction manager
of Sidney Garfinkel Adv. Ageney, San
Francisco.

EDWARD G. LANSDALE, accouut
executive formerly of Theodore H.
Segall Adv. Ageucy. San Franciseo
recently joined the Leon Livingston
Ageney in the same capacity.

WILLIAM C. HODAPP, for the past
«ix months radio director of Grant
Adv., Chicago, has resigned to do free
lance writing and directing, No suc-
cessor lins been chosen as yet.

A DOZEN TONGUES...
A SINGLE THOUGHT
*

The principles of democracy, the ideals of
freedom are not the individual possession of
one people or of one language. Rather it is
the deep heart-felt expression of many people
speaking many different languages.

Thus it has been given to WHOM to
broadcast in many different tongues this loyal
defense for American ideals of Democracy.

*

THESE 5,000,000 PEOPLE ARE WELL WORTHY
OF CULTIVATION
YOUR PRODUCTS—YOUR SERVICES FALL UPON
RECEPTIVE EARS

WHOM

1480 KILOCYCLES

FULL TIME OPERATION

29 WEST 57TH ST., NEW YORK
Telephone Plaza 3-4204

JOSEPH LANG, Manager

)

AMERICA’S LEADING FOREIGN LANGUAGE STATION
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CHARLES M. ROBERTSON Jr., radio director of the Ralph H. Jones Co.,
C_ncinnati, is awarded an admlralty of the American Airlines flagship
fleet by J. R. Merrill, district manager of the airlines. The award was

made “i

in recogniticn of Robertson’s consistent and meritorious service

which contubuted materially to the increased public use of air trans-

portation.”

Maycr Stewart of Cincinnati presented Robertson with an

Admiral’s hat and sword. Left to right are Mr. Robertsen; Max Schulman,
manager of the Netherland Plaza; Mayor Stewart; Ralph H. Jones, presi-

dent of the Ralph H. Jones Company, Mr. Mermll

Charles M. Robert-

son Sr., vice-president of the Kroger Grocery & Baking Company; Miss
Jackson, American Airlines stewardess; and James D. Shouse, vice-
president and general manager of WLW-WSAIL

L. A. Agents Licensed

LOS ANGELES Board of Super-
visors’ decision to impose an an-
nual license fee of $100 on all talent
agents who do business within the
city limits, regardless of where
their offices might be, threatens to
disrupt operation of many. The
agents, most of whom are head-
quartered either on the Los An-
geles county strip, or in Beverly
Hills, Cal., are bitterly protesting
the move since they are already
paying State and county licenses.
Additional tax, it was pointed out,
will amount to about $15,000 per
year, coming from approximately
150 talent agents. Artists Man-
agers Guild is expected to take
up the fight in protest, with legal
action to follow. Agents fear that
such a precedent set by Los An-
geles will spread to such adjoining
incornorated communities as Bur-
bank, Beverly Hills, Culver City
and Universal.

AP LISTENING POST

SET UP IN NEW YORK

THE Associated Press is establigh-
ing its own “listening post” for
checking communiques broadcast
from all parts of the world at
Northcastle, Westchester County,
N. Y., about 25 airline miles from
Manhattan. Operations will begin
immediately under direction of
Stanley Wolff, who formerly head-
ed the shortwave staff of the New
York Herald Tribune, although
construction of a rhombic antenna
array and installation of high-
speed recording apparatus will
take several months to complete.
The post’s staff, which will be
on duty 24 hours a day seven days
a week, will concentrate on com-
muniques broadcast in Interna-
tional Code rather than voice mes-
sages, Mr. Wolff said, explaining
that the code messages, which are
broadecast chiefly for the benefit of
newspapers and news agencies
throughout the world, usually pre-
cede the voice transmission. When
completed, the post will be the most
complete in the country and prob-
ably in the world, Mr. Wolff said.

JAMES L. SAPHIER., Hollywood ra-
dio taleut agent. continuing to operate
his own offices in that city and New
York., has taken over the rvaido de-
partment management of Sam Jaffe
Ine.. West Coast talent serviee.

AGE

BLENHEIM SILK HOSIERY Co., Black-
wood, N. J. (hosiery), to Wettlin & Co.,
Camden, N. J

WESTINGHOUSE Electric_& Mfg. Co.,
New York, to Young & Rubicam, New
York., for general advertising. Merchandise,
lamps and apparatus by Westinghouse con-
tinue to be handled by Fuller & Smith &
Ross, New York.

PROCTER & GAMBLE. Cincinnati, to The

Biow Co., New York, for va soap, ef-
fective approximately Sept. 1.

GIMBEL BROS.. New York (department
stores), to Arthur Kudner. New York, to
handle a special advertising campaign dur-

Y

ppoisimernty

ing 1942 on the 100th anniversary of the
stores’ founding. Plans not yet formulated.

CALIFORNIA MISSION PAK, Los An-
geles (glazed fruits, candies), to Allied
Adv. Agencies, Los Angeles. Extensive two
week California transcribed announcement
campaign planned to start about Dee. 1.

GOODALL WORSTED Co., Sanford, Me..
and Goodall Co., Cincinnati, to Ruthrauft
gszyan. for Palm Beach suits and Goodall
abries.

ALBERS MILLING Co., Seattle, to Lord
& Thomas, San Francisco, effective Oct. 1
U. S. A. PUBLISHERS, Chicago (Our
Country magazine) to First United Broad-
casters, Chicago, Radio to be used in the
fall.

CROWELL-COLLIER PUBLISHING Co.,
New York (American magazine), to

* Blackett-Sample-Hummert, Chicago.

ENGELS & KRUDWIG WINE Co., San-
dusky, O., {E&K wines and vermouth) to
Sterling Beeson Inc., Toledo. Using radio.

NEWELL-GUTRADT Co.. San_ Francisco
{soap and cleansers) to Botsford, Constan-
tine & Gardner, San Francisco.

King-Prince Starts Service

KING-PRINCE PRODUCTIONS,
new West Coast transcription-pro-
duction unit and dramatic library
service, has been established at
6110 Pacific Blvd., Huntington
Park, Cal.,, with Hilton Boyd as
president and business manager.
Hal Morrow is in charge of pro-
duction. Composite custom built
recording equipment has been in-
stalled under direction of Robert
Steele, chief engineer. Besides
building live and transcribed shows
to agency and sponsor order, and
overating its library service, the
firm also conducts a script service
headed by Al King as story editor.
Allen Hall, formerly head of E.
Allen Hall & Co. Inc., Muskogee
advertising agency, is sales man-
ager and public relations director.
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more than luck in

Horsestors

“Aimin’ ‘em straight, tossin’ ‘em true. . .
that'’s the way to play the game, boys, 'stead
of just flingin’‘em out and trustin’ to luck”’
4 4 4

MART BUYERS of radio advertising don't
S trust to luck, either. They know that
the grcatest sales-return per dollar comes
from selling messages sent straight and true

into the most active markets.

Number One Market of Industrial America

is the famous Golden Horseshoe—the

Wi

U

T\

THE GREAT STATIONS

THE GOODWILL STATION

=
=,
=
5

- G. A. RICHARDS
: Ptesldonf

territory blanketed by WJR and WGAR. It’s
busy and prosperous under normal condi-
tions. It’s booming under the pressure of

national defense work.

And here in this great market—where
wheels of industry turn day and night; where
payrolls are mounting every day; where
there’s more money earned, more money
spent—advertisers don’t depend on luck.
They make certain of going straight and

true. They score with WJR and WGAR!

" OF THE GREAT LAKES

WeAR

THE FRIENDLY STATION

Basic Stations - Coelumbia -Broadcastiﬁi System - Edward Pe{ry & Co., Inc., National Rep.
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Silly But Serious

SOMEWHERE, very probably, there is a
newspaper publisher or stockholder, or an
employe of a newspaper or farm paper or trade
journal, who happens to own a share of stock
in RCA, CBS, General Electric, Westinghouse,
Travelers Insurance Co., or some other big
organization having direct or subsidiary hold-
ings in broadcast licenses. Ergo, shouldn’t
such licensee stations be classified as “news-
paper stations” under the broad and vague
method of counting up the 298 stations said
to be identified with publication interests, as
disclosed in the FCC’s hopelessly jumbled list?

We found a score or more silly errors in
the Commission’s master list (Exhibit I) as
introduced at the opening press-radio hearings,
and many more doubtless will be pointed out.
Yet the Commission’s list of 298, including
some radio-newspaper affiliations long since
abandoned and some alleged affiliations with
non-existent or wunidentified newspapers, is
used as the base for earnings statistics, per-
centages etc. that many will regard as official
simply because they bear a Government im-
Pprimatur.

The Commission itself never kept records
of minority stockholdings in licensee com-
panies until a few years ago, yet undertakes
to present a table (from unofficial sources)
of trends in newspaper ownership. Relying on
trade sources, it apparently did not bother
either to look up its own present records,
which are currently supposed to be complete
for each station, or to undertake to determine
exact newspaper connections of stockholders in
its otherwise exhaustive questionnaires.

The score or more errors we point out in
this issue and last, plus others that doubtless
will be brought forth, would be ludicrous if
the whole newspaper-radio probe and all its
implications of attempting to reach the press
via its radio holdings were not so serious.
Reporters covering the hearings got many a
chuckle out of the elementary stuff, the high
school questions propounded by counsel, that
marked its outset.

It would seem that a definition of what con-
stitutes a newspaper station, and hence what
constitutes “newspaper influence,” would be the
first order of inquiry if there must be an in-
quiry. But, no, imposing sheafs of mimeograph
matter, including the purported affiliation list
and the statistics based on it, came first—their
readily avoidable errors and their far-fetched
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identifications of stations with publications
appearing more than often ridiculous. If
WLW, WHO and WNEW are “newspaper sta-
tions’’ simply because some one member of their
board is connected with a newspaper or hap-
pens to hold a share or two of stock in a news-
paper company, we confess our despair at ever
arriving at a definition. If the five stations
with definite newspaper connections in Hawaii
and Alaska are not to be included in the Com-
mission’s exhibit (and they weren‘t), then we
must admit that Hawaii and Alaska are foreign
countries.

The Commission will, of course, correct its
list and revise its tables as the boners are
brought to its attention. But the carelessness
and inaccuracies of the initial exhibits, not to
mention the original slanted questionnaires and
the trend of the questioning at the hearings,
should provide food for thought to everyone
engaged in the radio and newspaper busi-
nesses, whether related to one another or not.

Coordinator LaGuardia?

IT DOESN'T TAKE a sage to deduce that the
“business as usual” slogan belongs to another
era. The whole American economy is under-
going fundamental change, and it bodes no
good for business. Radio is no exception.

In the preparation for our participation in
a shooting war, many things already have
happened affecting broadcasting. Others are
on the way but the courses they will take will
depend upon the degree of hysteria provoked
and the ability of the industry to keep its head.

International broadecasting, at the moment,
is most vulnerable. There is a possibility, we
think, that Unecle Sam will intercede, because
of the inherent importance of foreign propa-
ganda in modern war technique. Col. William
J. (Wild Bill) Donovan, a fighting man and an
attorney, as the President’s Coordinator of
Information is the new key figure in this field.
He is currently devising means of ecoordinating
international broadcasting in the best interests
of the hemisphere.

Of itself, international broadcasting is not
a major function of the broadecasting industry,
operated under the American Plan. But be-
cause it is an adjunct of broadcasting, any-
thing that may happen to it is of basie im-
portance to the whole industry. If the proper
sort of coordination, from the propaganda
standpoint, is not possible under existing man-
agement, then perhaps the programming should

be directed and paid for out of public funds
“fer the duration”. The Government, through
the Rockefeller Committee, is about to pur-
chase $200,000 in time, which would be tanta-
mount to block-time buying, from WRUL, in
Boston. I could do the same with the Westing-
house, NBC, CBS and GE outlets.

In the domestic sphere, defense propaganda
falls under the aegis, it appears, of the Office
of Civilian Defense, headed by New York City’s
dynamic Mayor LaGuardia. He is responsible
for civilian morale and for coordination of
domestic communications under emergency
conditions. It is logically deduced, therefore,
that Mr. LaGuardia will eventually absorb the
function of coordinator of morale. This may
carry with it the function to clear time na-
tionally over the entire roster of stations for
maintenance of morale and as a means of
keeping the populace informed.

Mayor LaGuardia, as liead of the munici-
pally-owned WNYG, New York, hasn’t been
any too complimentary to commercial broad-
casting in his quest for fulltime through a
clear channel breakdown. While a member of
Congress years ago, he was a stout defender
of ASCAP, and didn’t pull his punches in
criticizing broadecasting. But despite all that,
one cannot question his sincerity and pa-
triotism. If LaGuardia becomes the coordinator,
the industry will work with him.

Yet in abnormal times the ordinary checks
and balances are non-existent. Delegation of
power to perform a specific function may be
abused. The controls may get out of hand, as
has been the case with the FCC. Then, in a
war emergency, the pace toward full-govern-
mental control might be so swift that nothing
could stop it.

Broadcasters know the best job for the na-
tion can be and is being done under the existing
structure. The industry must exercise extreme
diligence daily, in fact hourly, to avoid any
fanatical rush that might spell the end of a
“free radio” overnight.

Toward 10 Kw. Day

THE CURRENT move toward lifting the
power ceiling of regional broadcast stations
from 5,000 to 10,000 watts daytime, should be
welcomed by publie, industry and government
alike. Entirely feasible technically, according
to engineers, it would permit stations to in-
crease daytime coverage by about 40% in the
areas that need it most—rural and semi-rural
areas contig:uous to markets.

People now listen daytime more than ever
before. Advertisers are aware of the desira-
bility of daytime hours and are buying more
and more of them. With increased coverage
providing primary service to areas which now
are not receiving adequate signals from re-
gional stations, daytime hours will become
correspondingly more important, and will war-
rant better rates.

Adding it all up, there would be nothing
to lose (save for the investment in building up
5,000-watt transmitters to the higher output)
and everything to gain. Any move that tends
to improve signal strength without causing in-
terference certainly should receive prompt and
wholehearted approval of the FCC, the public
and the advertisers.
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WILFRED STRICKLAND KING

HEN THE NEWS got
Waround, late in 1938, that

Information Please had a

sponsor, there was a cer-
tain amount of chagrin in several
quarters. Other sponsors, it seems,
were just about ready to sign a
contract for this series which had
proved so popular during the six
months it had been on the NBC-
Blue Network as u sustaining fea-
ture.

Wilfred Strickland (Bill) King,
director of the radio department of
J. M. Mathes Inc., had got there
first for Canada Dry. And for the
two years the series was under his
supervision it kept gaining in pop-
ularity, despite the fact that many
fingers were kept crossed when In-
formation Please was put to work
to sell as well as entertain.

There is a certain brashness
about Bill King. Once convinced an
idea has merit he is perfectly will-
ing to stick out his neck to pro-
mote it. More recently, since Infor-
mation Please, he was instrumen-
tal in placing Duffy’s Tavern under
the sponsorship of the Schick In-
jector Razor Co. Here was a show
that had been tried out only piece-
meal.

Now off the air for the summer,
it was acclaimed by radio editors
as one of the most promising new
comedy shows to hit the air in sev-
eral years. Predictions are risky in
radio, but King will give you odds
on a growing Crossley when Duffy’s
Tavern reopens in September.

Bill King has been around New
York longer than most advertising
men, having been born in the me-
tropolis Nov. 3, 1905. Even his col-
legiate career didn’t take him away
from the city, since he selected Co-
lumbia U as his alma mater. From
there he went to the North British
& Mercantile Insurance Co., where
he was assistant advertising man-
ager.

His first connection was made in
1925 when he joined the trade pa-
per copy division of the George Bat-

ten Co. of New York, which was
later to merge with Barton, Dur-
stine & Osborn. Later he became
radio director of H. W. Kastor &
Sons. In 1933 he joined the radio
department of J. M. Mathes Inc.

Radio, however, is only part of
Bill's job. In the last few years
there has been a growing use of
motion pictures by clients of the
Mathes agency, and the official
nane of King's division is Radio &
Motion Picture Department. As a
result, he commutes between New
York and California, and probably
spends as much time on motion pic-
ture sets as he does in radio stu-
dios.

This contact with the movies has
infected him with the picture virus
as a hobby. Important among his
traveling effects are a still camera
and a movie camera, and he collects
lenses. His associates point out a
strange coincidence about his pie-
tures—the best ones are made when
he is on the Coast. It is their con-
viction that he persuades the movie
companies to assign a professional
cameraman to film his best per-
sonal productions.

In a field where temperament
often commands a premium, King
employs no act to denote his posi-
tion. Around the studios he remains
in the background, wearing a wor-
ried look and letting others wave
their arms and raise their voices.
However, while he does nothing to
impress the studio audience, every-
one else present is aware of his
contributions to the particular
show being broadeast.

George E. Cullinan

GEORGE E. CULLINAN, who re-
tired last December as senior vice-
president of Graybar _llectric Co.,
died July 25 after a heart attack.
Mr. Cullinan, 62, joined Western
Electric Co. in 1901, becoming
general sales manager of that com-
pany in 1923. In 1926 he became
vice-president in charge of sales
of the Graybar Co.

BROADCASTING ¢ Broadcast Advertising

NOTES

WAYNE STEFFNER, account execu-
tive, formerly of KSFO, San Fran-
cisco. on Aug. 1 became San Francisco
representative for Radio Sales Ine.
CBBS sales organization, He suecceeded
Gordon Owen. who resigned to take
a commentator's position on KSFO.

NORMAYN V. CARLSOXN, business
manager of the transeription depart-
ment of I’hoto & Sound, San Fran-
cisco. reeently was ealled to active
service in the Army and ordered to
report to Washington, D, C. He holds
a reserve commission as captain.

HAL HUDSON, CBS-Pacific Coast
Network commercial program man-
ager., has sold his fourth film play,
‘I‘Slod Train”, to Paramount Pictures
ne.

SYDXNEY GOLD, general manager of
Associated News Service, affiliate of
Elliott Service Co., New York, now
celebrating its 30th anniversary, is
planning a trip to the West ast
visiting stations throughout the coun-
try on: the way. Mr. Gold will present
an advertising promotion idea to sta-
tions in connection with the current
defense program.

A. A, SCHECHTER. NBC (irector
of news and special events, on July 26
left for the West Coast on_8 month’s
business trip to line up NBC news-
men. with special reference to broad-
casts from the Orient.

SAMUEL R. ROSENBAUM, presi-
dent of WPFIL. Philadelphia, resigned
last Monday (28) as president of the
Robin Ilood Dell, outdoor summer
symplony concert series in Philadel-
phia, stating that his action was be-
canse of the pressure of other busi-
ness interests,

SIDNEY ROBBINS, formerly of the
commercinl department of WALAX,
Birmingham. and WINS, New York,
has joined the sales staff of WWRL,
Woodside, N. Y.

LELAND POWER has resigned as
coordinator of research of the IFederal
Radio Educatien Committee and as
editor of the FREC Service Bulletin,
his duties being taken over by William
Dow Boutwell, chief of the U. 8. Office
of Education Division of Radio, Pub-
lications & Exhibits.

MILLER C. ROBERTSON, for six
months in charge of local sales at
KMBC, Kansas City, has been named
assistant sales manager.

SAM II. BENNETTY, sales director of
KMBC. Kansus City. has been named
representative of the 10th District
sales managers division of the NADB.

R. G. BUCKINGHAM, for the last
two years merchandising and produc-
tion director of CKNX, Wingham,
Out.. resigned Aug. 1 to succeed A, C.
Rogers Jr., publisher of the Kincar-
dine News. vecently called into the
Royal Air Force.

JACK CAMPBELIL, sales promotion
manager of KI'O-KGO, San Francisco
for the last four months, has resigned
and no successor has been named as
yet. Before joining NBC. Campbell
was advertising manager of the Lang-
dorf Dakeries and then sales promo-
tion director of n large whiskey firm.

ITARRY AMAIZLISH, manager of
KIFWDB. Hollywood, and Ruth Morse
of New York, were marrvied July 1 in
Tlollywood, it was revealed recently.

JOHN E. THAYER, commercial man-
ager of WWNC, Asheville, N. C., has
heen appointed chairman of the Civil
Service Board of Asheville.

BERT GEORGES has been appoint-
ed by R. G. LeTourneau, owner of
WRLC, Toceon. Ga., and WHEB,
Portsmouth, N. IT,, as director of both
stations, and is currently dividing his
tinie between the two. Mr. LeTourneaun
is the millionaire philanthropist and
head of the I.eTourneau Co., manu-
facturers of heavy grading machinery
with plants in Toccoa and Peoria, Il

MARSHALL SHANTZ Jr., program
director of WITN. Jamestown, N. Y.
has been appointed a flying cadet in
the Army Air Corps.

CHUCK OSTLER, of the transcrip-
tion department of WLS, Chicago, is
the father of a boy, Patrick James,
born recently.

ALBERT N. WILLIAMS, NBC
producer-director, or Aug. 1 resigned to
become radio director of the Council
IFor Democracy, New York.

MILES MacDONALD of Chicago has

been added to the sales staff of
WCKY, Cincinnati.
ALBERT C. PARLIN, formerly of

the commercial department of WINX,
\Vasl}ing(on. has joined WLOG, Logan,
W. Va.

Palmer to WCKY

FRED PALMER, former vice-
resident and general manager of
OY, Phoenix, Ariz., has been

named sales manager of WCKY,

Cincinnati, by L. B. Wilson, presi-

dent and general manager of the

station. Palmer will assume his
new post Aug 1. Before going to

Phoenix, where he was president

of the Advertising Club and vice-

president of the Arizona Network,

Mr. Palmer was president and gen-

eral manager of WBNS, Columbus,

. and was founder and first presi-

dent of the Ohio Assn. of Broad-

caster's.

W. A. Wolff

W. A. WOLFF, 58, information
manager of Western Electric Co.
and Electrical Research Products
Inc., died July 24 during a vacation
trip to Maine. He had been ill for
several months at his home in
Woodmere, L. I. Mr. Wolff was ad-
vertising manager of Western Elec-
tric and ERPI from 1929 until he
became information manager in
1940. Born in New York in 1883, he
was graduated from the Columbia
U engineering school in 1905 with
an electrical engineering degree, en-
tering the Western Electric student
training course the same year. He
is survived by his wife, Dr. Har-
riette Hart Wolff, and three chil-
dren, John, Catherine and Dorothy.

James G. Gies

SIX staff members of WNAX,
Yankten, S. D., acted as pall bear-
ers for James G. Gies, merchandis-
ing manager of the station, who
died July 20 from complications
following an appendectomy. Mr.
Gies had been a menber of the
WNAX staff since 1938 and had
recently been put in charge of the
merchandising department. The
funeral was in Bloomfield, Neb.,
his home.

Calvin M. Franklin

CALVIN M. FRANKLIN. 50, secre-
tary of Columbia Concerts Corp., and
vice-president of the Arthur Judson
concert _service, New York, died July
23 at Logan, Pa., following a heart
attack. Surviving is his widow. Kath-
ryn Meisle, Metropolitan opera con-
tralto.
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RICHARD LINKROUM, for the last
three years operations supervisor iu
the CBS production department, has
joined the CDBS program service de-
partment to serve in a general ca-
pacity and also as CBS contaet on the
Maj. Bowes Amatenwr Hour.

DAVID ROSE, musical director of
the Don Lee Network, and Judy Gar-
land. movie star, were married July
28 in Las Vegas, Nev.

RAY MORGAN. formerly of WCOP,
Boston, has joined the announcing
staff of W I\\ Washington.

RAY NOBLE has been signed as mu-
sical director of the weekly NBC
Chase & Sanborn Show, spousored by
Standard Brauds Ine. (coffee). when
the program resumes in fall. He re-
places Robert Armbruster, with the
deal calling for Noble's orchestra, twin
girl vocalists and & male chorus.

RO} PPOLLOCK. assistant produc-

tion manager of WSB. Atlanta, has
heen called to active duty with the

Holding a second licutenant’s
IPollock will be stationed
serving in the Morule

Army.
commission,
at Arlanta,
Branch.

IRENE KUILN, former New York
newspaperwoman who has heen in the
NIC press department, has beea traus-
ferred to the NBC promotion depart-
ment under Ken R. Dyke, NBC di-
rector of promotion.

LEE BLAND, program director of
WEMT, Youm,slo“n 0., is convales-
cing after an appendectomy.

‘Henry’ Is Drafted

INDUCTION of Ezra Stone,
radio’s Henry Aldrich, into
the Army at Camp Upton,
Long Island, July 23, will not
disrupt the plans of General
Foods for continuing The
Aldrich Family on NBC-Red
in its regular Thursday eve-
ning spot, according to Young
& Rubicam, the agency. Pro-
gram is currently taking a
suminer layoﬁ but will re-
turn to the air Aug. 21, prob-
ably w ith a substitute
“Henry,” although there is a
possibility that arrangements
may be made for Stone to
continue in the role, with the
broadecasts originating from
Camp Upton.

CHICAGO OFFICE:
340 NORTH MICRIGAN

"WHN

STILL TIME TO MAKE IT!

The day isnt far off when
WHN goes 50,000 Watts. With

maximum power, clear channel

coverage, guaranteed time

availabilities, and improved

programming in the nation’s
number one market, WHN will
be the outstanding spot broad-
casting buy.

Increased rates will take
effect in the fall=but there’s still
time to buy 50,000-Watt cover-
age at a saving if you check the
matter of rate profection now.

Call Bryant 9-7800 in New
York City or Randolph 5254 in
Chicago.

50,000 WATTS

UNDEﬁ CONSTRUCTION

NEW
YORK
CiTy
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CLAUDE SWEETEN. musical direc-
tor of KI'I.KECA. Los Augeles and
Jack Owens, vocilist on the stations.
collaborated in  writing the song,
“When Love Is New”, which will be
featured in the new Dr. Christian film
to be released through RKO.

KEN NILES and Tom Hanlon, CBS
Hollywood announcers, as well as Sam
DBalter, KHJ., Los Augeles. sports
commentator. have heen signed Ly Co-
Jumbia Pictures Corp. to play them-
selves in the film, “Harmon of Mich-
igan”, now in production.

JOY STORM. NBC Hollvwood an-
nouncer, has been appointed Western
division special events direetor. sue-
ceeding Don Thompson, now in the
Nuavy. Storm has been with NBC
since 1937, and hefore that was pro-
:(:‘I'ulm director of KQW, San Jose,
a

BOB STEPIIENSON has taken over
the NBC Hollywood production us-
signment vaeated by Ted Hediger, who
Joined J. Walter Thompson Co.. that
city. as writer-producer. uunder a
leave-of-absence from the network.

ED CANEPA. formerly announcer of
KWSC.  Pullmau, Wash,, recently
joined KSRO, Santa Rosa, Cal.

ELINOR CANNON. secretary to

Arthur J. Kemp, Pacific Coast CBS
sales anager. recently aunnouuced
her engagement to Joseph W. Rob-

inson of San Fraucisco.

CHARLES GARLAND, formerly in
newspaper promotional  work. lhas
joined KMPC, Beverly Hills, Cal, as
publieity director.

BILL ITENRY, CBS commentator.
and Los Angeles T'imes columnist. will
mn-mte opening sequences of the film,
“Harmon of Michigan.” Dbeing pro-
duced by Columbia Pictures Corp.

ALICE MeAULEY. of CBS Ilolly-
wood script department, has been pro-
moted to studio ticket department di-
rector, replacing Anita ITarryman. who
has been transferred to a seeretarial
post.

ALFRED COIIN, staff musieal av-
ranger of WTIC, Hartford, has had
two string transcriptions published by
DBMI.

DON.\';\SUE LOHMEYER. “June
Martin” of KMBC. Kansas City. was
married to John Boe July 19. Members
of the KMBC staff furnished the vocal
selections at the ceremony and enter-
tainment at the reception which fol-
lowed.

BILL WELLS, formerly of WMDPS,

Memphis. Teun.. has joined the an-
nouncing staff of WCKY, Cincinnati.

RUSSELL E. OFFHAUS, known as
“Farmer Russ” on WCOP, Boston, is
the father of a 7 1b. 12 oz. son, Russell
Reid, born .July 13.

WOODY HATTIC. dirvector of agri-
culture of WWL. New Orleans, re-
turned last week from Mexico, which
he toured as special representative of
the Louisiana Department of Agri-
culture.

BERNIE SMITH. for the last four
years publieity director of KFI-
KECA, Los Angeles, Las been ap-
pointed agriculture director of the
stations. \’ugmm West is temporarily
holding down the post of publicity di-

rector until Smith’s successor is ap-
pointed,
BARCLAY ALLEN. staff artist of

KLZ. Denver has just written a new
song. “Let's Keep Those Stars in the
Blue”. Allen has had several songs
published by BMI.

DERBY SPROUL. production man-
ager of KLZ. Denver, has been named
radio director of the publicity commit-
tee of the Denver Citizens’ Safety Pro-
gram. KLZ is carrving an extensive
eampaign of programs and announce-
ments in connection with the tratlie
safety drive.
TED BAUGHN, formerly of KVI,
Tacoma. and Kani Evans, formerly
of KGU. Honolulu, have joined the
NBC announcing staff.

DAVID NOWINSON, writer of KFI-
KECA. Los Angeles. is the father of
an 8% 1b. girl born July 24.

JOY STORM, NBG Hollywood an-
nouncer, is the father of a boy born
July 23

TOM HANLON. CBS Hollywood
commentator, plays the role of a fight
announcer in the MGM film, “Ring-
side Maisie”, to be released soon.

NEIL McINTYRE, announcer, for-
merly of KSRO. Santa Rosa, Cal. has
joined KJBS. San Franeisco. Ie re-
pliuced Merle Peterson who left to join
NBC.

JACK KIRKWOOD, master of cere-
mouies of the Breakfast Club released

on the Don-Lee-MBS network, was
painfully injured in an automobile
aceident July 26 in San Francisco.

He suffered a broken rib and smashed
left hand. Mrs. Kirkwood likewise was
hurt.

It's a swell habit!
Asheville is again
classed as a Preferred
City by Sales Management.
Expected increase in the
sales-income status for
September is 9% above
that for the same month
last year ... Asheville
is in 16th place among
all cities in increase.

Using ¥"NC is to cinch
an abundance of sales.
Try it ... for RESULTS!

v r K.(
B s Affiliate
’E\J\LLE N.C.
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BOB MOON, CBS Hollywood an-
nouncer, is recovering from a broken
foot bone, an infected finger and a
bruised head. The running board of
his ear is responsible for the first, the
second remains a mystery, while the
garage door contvibuted to the last
named aceident.

BETTY SIHAY, assistant to Joseph
Bell. NBC assistant director of pro-
duction, left July 24 for five weeks at
the Monomoy Theatre. Chathan.
Mass., where she is producing plays.
Miss Shay bandles all auditions at
NBC.

THERESA HOBRECHT, formerly
with stations in Sacramento, Cal., has
been added to .he aunouuncing staff of
KLS, Oakland, Cal.

JACK BENNETT. announcer, for-
merly of KPO-KGO, San Francisco,
has joined KGEI. General Electric
shortwave station, San Francisco.

GEORGE T. CASE, new program di-
rector and production manager of

" WCFL, Chicago, is the father of a
boy born July 19.

LESTER A. SCOTT, formerly of
KNOW, Austin, Tex.. has joined the
announcing staff of KTEM, Temple,
Tex.

JOE C. BURGER. formerly an inde-
pendent producer of Dallas, has joined
KTEM. Temple, Tex., as program di-
rector.
CAL TFARLEY, sportscaster of
KGNC, Amarillo, Tex.,, has been
named district governor for Rotary
International,

BEN ALEXANDER, NBC Holly-
wood commentator, and Elizabeth
Robb, of J. Walter Thompson Co,
production department, that city, were
married July 23.

FULTON LEWIS jr., MBS Washing-

ton news analyst, on Aug. 4 will &0
on a three-week vacation. but will
continue his Tuesday Your Defensc

Reporter programs on MBS, Frank
Blair. of WOL. MBS Washington
affilinte. will bandle Lewis’ Monday
through ¥Friday 7 pau. programs on
Mutual.

KENNETH CURTO. early moruing
announcer of WPRO. Providence. is
the father of a baby girl, Wendy Anu.

BILL RATIGAN. formerly of KOA.
Denver, has been transferred to NBC
Hollywood as associate news editor,
succeeding Albert Orrick. Stan Brown
replaces him at KOA.

DAN SHEA has been added to the
announcing staff of KFRC, San Fran-
cisco. to replace Art Van Horn. who
plans to leave for New York early in
August.

CALDWELL CLINE. formerly of
WBT Charlotte, and WLS, Columbia,

C.. has joined the nmlouncmg staff
of WWNC, Asheville, N. C.

JOSEPH CORR. formerly of WBAD.
Atlantic.City. has joined the announc-
ing staff of WDAS, Philadelphia.

HARRY WOOD. formerly of KYW,
Philadelphia, and Frank Kent, from
WHODM, Jersey City, have been added
to the announcing staff of WPEN,
Philadelphia.

BERNARD HERRMANN, CBS con-
ductor and composer, and Mrs. Herr-
man. the former Lucille Fletcher. pre-
viously a writer in the CBS publicity
department, are the parents of a daugh-
ter, born July 27.

DON CARTER has joined the an-
nouncing staff of KWBW, Hutchinson.
Kan. In addition to his announcing
duties he will also write, produce and
present The Women's Clud of the Air,
a new KWBW feature,

VERE KNEELAND

LOOKING not unlike Myrna Loy,
the lady who conducts Listen Lad’tes
on KGW-KEX, Portland, Ore., is
Miss Vere Kneeland who can han-
dle current news stories about
wonien, advice on child training or
household chatter with equal fa-
cility. Miss Kneeland not only
writes her own scripts but can im-
mediately step before the mike and
read them. Department stores are
her chief sponsors, interviews with
visiting celebrities her forte.
EVERETT HOWARD has assumed
the duties of music director of WEFVA,
IPredericksburg, Va.

Resuming Martha Deane
Woman’s Series, Aug. 4

WOR, New York, on Aug. 4 will
bring back to the air Martha
Deane, successful participating
program, which went off the air
early in January. Marion Young,
for the last six years woman’s
editor of NEA Service, former
foreign correspondent and expert
on beauty, fashions and decoration,
will fill the role of Martha, dis-
cussing subjects of interest to
women.

The program was started in
1934 under direction of Mary Mar-
garet McBride. She was replaced
in September, 1940, by Bessie
Beatty, who became such a person-
ality on her own that the name of
the show was changed to Bessie
Beatty early in January. Now the
Martha Deane name is to be
brought back as a new 2-2:30 p.m.
participating show, Monday
through Friday. One sponsor has
already been signed, with others
expected shortly.

JONAS WEILAND, owner of WFTC.
Kinston, N. C,, and 50% owner of
WDMVA, Martinsville, Va., the latter
which he proposes to dispose of, is
25%, stockholder in the Coastal Broad-
casting Co. Inc., applicant for a new
station, 250 watts on 1430 ke., in New
Bern. N. C. Other prmcxpnls are Louis
N. How'u-d local ¢lothing merchant,
president, 28¢,; Elis H. Howard,
manager of his father's clothing busi-
ness, secretary-treasurer, 28%; D. L.
Ward, attorney, 29 ; Ray Henderson.
cigar and candy distributor, first vice-
president, 1% ; J. H. Jones, insurance
and real estate man, 19%.

MYRON J. BENNETT

THE PARTICIPATING PROGRAM BUY

24.3% of the St. Louis audi-
ence was tuned to Bennett
during o recent *Ross Federal
audience check. Another sta-
tion had 29.2% while others
trailed with 23.5%, 10.7%
etc.

This avudience division wun-
questionably makes Bennett
one of the best dollar buys in
St. louis and partially ex-
plains its unusual success with
sponsors.

*792 coincidental telephone calls
1:45-2:45 p.m., Tuesday July 29

ST. LOUIS

KWK

Represented by Raymer
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WAS OVER

KROID

OF COURSE

@ He lives quite a ways out on

the ranges . . . or in the moun-
tains . . . or the valleys of the
El Paso Southwest. He's any one
of thousands of radio listeners
who, until KROD eame along
with 1000 watts power, never
turned on his radio in the day
time.* Therc wasn’t any use. He
was radio-isolated . . . just plain
too far away from anywhere to
get good reception in the day
time. Now he kceps np with news
of world events . . . musie, in-
formation, good programs, sime
ply by sctting his dial at 600.
KROD broke up his radio-iso-
lation . . . and you ean get to
him now with your story by
using KROD—a bonus market,
over and above the regular El
Paso Market, reached only by
KROD.

*KROD's secondary cover.
age alone reaches 13,953
radio homes, that otherwise
are radio isolated.

KIROD

_EL PASO, TEXAS
‘CBS AFFILIATE
Covers ALL the

El Paso Southwest

o
600 KILOCYCLES

1000 WATTS  (Day)
500 WATTS  (Night)

Dorrance D, Roderick. Owner
Merle H. Tucker. Manager

Howard H. Wilson Co.
National Representatives
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Video Fight Sponsor—Macquarie Catalog—KLZ’s
Del Monte Survey—Yankee Party

£ Promotion

O PROMOTE the first spon-
I sored fight telecast, of the
Bettina-Burman heavyweight
mateh on July 22, NBC sent
window and mirror posters to the
owners of more than 800 bars,
restaurants and taverns equipped
with video receivers in the New
York metropolitan area, advertis-
ing the fact that the fight could
be seen on their sets. Adam Hat
Stores, sponsors of the telecast
as well as of the blow-by-blow
broadcast of the fight on the Blue
Network and, in Spanish, short-
waved to Latin American listeners
via NBC’s shortwave stations
WRCA and WNBI, added another
innovation to the event by station-
ing Eli Canel, who handled the
Spanish broadcast, not at the ring-
side but at a television receiver,
describing the bout as he witnessed
it.
L

Macquarie’s Catalog
MACQUARIE BROADCASTING
NETWORK, Sydney, Australia,
has issued the second edition of its
100-page, 11 by 16 inch general
catalog. Bound in fabrikoid and
completcly indexed, the book is
sub-titled “a manual for radio
agencies and sponsors”, with fore-
word by G. Horner, general
manager. Besides individual station
and network statistical data, maps,
diagrams and illustrations, the cat-
alog contains general information
on Australian radio of interest to
agencies and sponsors. Compilation
is by Norman Johnson, promotion
manager.

x %

For Power Boost
FOLLOWUP to a recent increase
to 5 kw. by WHBF, Rock Island,
I1l., is being made with the distribu-
tion to the trade of 1,000 reprints of
a two-page newspaper spread with
another mailing scheduled for one
week later. Station promotion also
features placement of car ads in
100 local buses.

*  x %

Bags

ORDINARY paper bags are being
distributed to the trade by WPEN,
Philadelphia, to call attention to
the station’s new dramatized news
program, It Happened Today. “It's
in the Bag” states an imprint on
the bag, with a promotional piece
on the program on the inside.

& %

Welcome Soldiers

ARMY CAMPS in the area cov-
ered by WOR, New York, are re-
ceiving posters inviting soldiers to
see broadcasts at the WOR-Mutual
Playhouse, New York. Drawn up
by the station’s promotion depart-
ment, the posters bear cartoons by
Otto Sogow.

AFFILIATE OF ROCK JSLAND, JLLINOIS ARGOS

. THE 5000 \!ATT
Vaice of the Tni-Cities

ROCK ISLAND - DAVENPORT - MOLINE

KLZ Aids Del Monte

KLZ, Denver, as part of a recent
merchandising program for Del
Monte Pineapple Juice, called 225
grocers in Denver and advised them
of Del Monte’s announcement
schedule on the station. The grocers
were urged to order complete stocks
to be able to fill all requests
prompted by the air campaign. At
the same time, the station found
out exactly what size cans the
grocer carried and learned if he
was interested in ordering addi-
tional stock. Of the 225 called,
20% of those grocers not already
carrying the produet said they
would order it as a result of the
KLZ campaign.
* * *

Newspaper Deal

WDAS, Philadelphia, has closed a
time-for-space deal with the Eve-
ning Bulletin, making it four out of
five of the local newspapers. Co-
operative deals are in effect with
the Daily News, Evening Ledger
and Philadelphia Record. Negotia-
tions have been entered for a swap
deal with the Philadelphia In-
quirer. The Bulletin, most conser-
vative of the local nevsspapers and
the last to recognize radio, now
has arrangements with WFIL,
KYW and WPEN.

* * *

Yankee’s Party

YANKEE - COLONIAL networks
and J. D. Tarcher Inc., agency,
acted as hosts to McKesson & Rob-
bins Co. salesmen at a dinner at
the Kenmore Hotel, Boston, July 25.
Vice-President Arthur Benson and
Assistant Vice-President Joseph
Murphy headed the McKesson &
Robbins group. Speakers included
Carleton McVarish, director of re-
search for the networks, and Jim
Britt, Yankee sportscaster. A busi-
ness meeting followed the dinner.
* * *

On the Air
HUNDREDS of cardboard micro-
phone cutouts, carrying the WTOC
call letters and a caption, “We're
on the Air”, have been placed in
show windows of all local adver-
tisers on the station by WTOC,
Savannah, Ga. The station also
operates a sign printing depart-
ment which supplies special pro-
gram signs to advertisers.

* * *

Radio Avenues

UNIQUE promotional stunt con-
cocted by Hal Rorke, CBS Holly-
wood publicity director, is used to
perpetuate names and titles of net-
work programs. He recently con-
vinced county officials to name
streets of a new housing develop-
ment near Long Beach after CBS
radio personalities.

PLAQUE AWARD for futhering
the interests of aviatien through
his broadeasts on WLAC was made
recently to Tim Sanders, special
events announcer of the station, on
the fifth anniversary of Nashville’s

municipal airport. Conductor of
Air Traveler Airs His Views, San-
ders is credited with making the
city air-conscious and being instru-
mental in making Nashville one of
the outstanding air-terminals of
the nation.
* * &

Wheaties Offer

FOLLOWUP to the recent Wheat-
ies and banana sales, WSAI, Cin-
cinnati, under the signature of
Roger Baker and Dick Bray, sta-
tion baseball announcers, is
distributing a humorous mailing
piece telling the sad fate of “Grocer
Goochbaum” and his helper who
were trampled by hordes of angry
females when his stock ran out
during a recent giveaway offer of
General Mills.

BROCHURES

WNEW, New York—Booklet citing
Martin Block's Make Believe Ball-
room as preferred listening in New
York. \\'itg accompanying surveys as
proof.

WGY, Schenectady—TFolder in book
form, “Something New On the Air”,
promoting the weekly prograr. Speak-
ing of Books.

WNAX, Yankton, 8. D.—Six-page

folder and insert on WNAX coverage
in Midwest farm community.

WEKRC. Cincinnatii—TIllustrated fold-
er on WKRC Cincinnati Pure Food
Show and fair coverage.

~ CLAUDE
THORNHILL

records for

LANG-WORTH |
N |
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fAely PROGRAMS

breaks—that’s the innovation

at KJBS, San Francisco. A

transcribed singing spot tells
the audience it is listening to
KJBS. About 20 different versions
have been transcribed and are used
throughout the day. Ralph R. Brun-
ton, station owner, figured that if
similar singing announcements sell
refrigerators, furs and gasolines,
they should sell the station to the
listeners.

SINGING call letters at station

* * %
On To Hollywood

POSSESSION of an unusual per-
sonality which warrants film at-
tention is basis of the newly inau-
gurated monthly contest on Tay-
ton’s Tattler, sponsored by Tayton
Co. (cosmetics) on 7 CBS Pacific
Coast stations. Women between 16
and 60 years old are invited to send
in, accompanied by a label or card
from one of the firm’s products, a
detailed personality description and
their photographs. Winners, judged
by Jimmie Fidler, Hollywood col-
umnist and program commentator;
Earl Carroll, impresario; and stu-
dio casting directors, are awarded
a free trip to Hollywood.

* * *

Cincinnati Defenders

TELLING the story of a different
local defense industry each week,
WCKY, Cincinnati, on Aug. 1
started a new Friday evening
quarter-hour series, Industry on
the March. The series was ar-
ranged by Helen Rees, who is doing
special promotion work under di-
rection of L. B. Wilson, president
and general manager. Heads of the
various reviewed industries appear
on each program.

& * %
Defense in Dixie

A NEW defense program, Reveille
In Dixie, has started on WSB, At-
lanta. Programs include band
music, brief notes on defense work
in the South and feature a presen-
tation of actual Army life at Fort
Benning. .
%

For Folks Back Home

AS A service to those the draftees
leave behind, Jack Sherman of
WMBD, Peoria, Ill., broadcasts
twice-weekly news about the local
boys in various Army camps, such
as promotions, activities and no-
tices of leaves.

C built ramo proa
One minvle or one hour—
liva or tranecribead

Forms for Requests

WDRC, Hartford, has begun a spe-
cial promotion to assist its listen-
ers in submitting requests. More
than 20,000 postcards have been
printed with the station’s address
and special blanks for requests.
These are sent to all persons writ-
ing to WDRC. In addition, WDRC
has prepared a complete list of all
contests and offers on the station.
This list is given wide publicity by
Announcer Harvey Olson, whose
“Sleepy Slim” character has made
a hit on the early morning Shop-
pers’ Special program.

Hollywood Sustainer .
NEW weekly half-hour, The Best
of the Week, has been inaugurated
on NBC-Blue stations, with Clin-
ton (Buddy) Twiss as m.c. and
commentator. Sustainer features
the best Hollywood news story, od-
dity, song and draftee experience
of the week. Gloria Blondell, radio
and film actress, is to review the
motion picture of the week in addi-

London. Out of eight sehed. tion to being starred in the pro-

y 3
uled talks to the United gram’s dramatic spot.
States, two, the first and the * % B
last, were unintelligible be-
cause of atmospheric condi-
tions. Swing’s last talk from
London was cut off after four

Two That Failed

WITH a record of only two
broadcasts marred by atmos-
pheric conditions out of the
180 delivered in the last five
years from New York to
London, Raymond Gram
Swing, MBS news anayst,
was more unlucky during his
recent three-week stay in

Skipper Jim Freebies
KLZ, Denver, is offering young-
minutes of frantic efforts by Ste”’. memb.ership qards and pins
engineers to get the speech on its Sklpz)er Jim broadcasts.
through clearly. presentation of the cards and pins
nets a free admission to Lakeside,
a Denver amusement park.

SR M
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After 10 weeks on the air, the Superman Radio Show

broke all Crossley rating records for guarter-hour
juvenile shows. Every one of 40 regional sponsors

.

. Superman cam-
paign going great gquns
.+ . 53.04% sales gain
in 4th week of cam-
paign ... "
~-~Normand Brothers,
Manchester, N. H,
“"

. . Superman show
cided to replace news-
paper campaign . . .

-Rosefield Packing Cq..
San Francisco, Calif.

Products Co.""

* , . . wholeheartedly
endorse Superman pro-
gram and fully recom-

mend its use.”
—White Belt Dairy,
Miami, Fla.

‘... it has built up the
largest juvenile listen-
ing qudience this sta-
tion has ever known.”
—Station KVOD,
Denver, Colorado

radio program,
. Superman, doing a
so satisfactory . . . de- splendid job for our

cﬁenls . . . Dairyland

—Evans and LeMay
dv. Agency,
Forth Worth, Tex.

reports increased business!
TREMENDOUS 5-POINT BACKING!
< Superman muogazine circulation over 2,200,000!
< Superman syndication in 385 popers —over 20,000,000!
<« Supermon in 24 monthly technicolor screen shorts
by Paramount!

<« Superman promotion in key city department stores!
< Superman's promotion staff building publicity!

195 Recorded Episodes Available
To Local and Regional Sponsors

Write! Wire! Phone! for detailed information
480 Lexington Avenue - New York City
PLaza 3-0740
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...IN THE SAME
OLD LOCATION

THE PEOPLE IN THIS BOOMING GULF
COAST INDUSTRIAL AREA STILL FIND THE
PROGRAMS THEY WANT IN THE OLD,

FAMILIAR LOCATION . .
360 KC

NBC BLUE
1000 WATTS

FULL TIME

Rgprnuud by
HOWARD H. WILSON COMPANY

BERGIOWT

ST.PETERSBURG

5000 WATTS

620 KC-FULL TIME
v

You NEED coverage in this
rich West and Central Florida
market...why not get it?

WSUN's signal, clear, strong,

free from interference, has

been the established listening

habit since 1927 on 620 ke.

Louis J. Link, Gen. Mgr.

Represented by

WEED ano COMPANY

NEW YORK - DETROIT - CHICAGO - SAN FRANCISCO
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STANDING OUT again in a na-
tion-wide public service drive, the
radio industry cooperated whole-
heartedly with the national defense
campaign to collect serap aluminum
during National Aluminum Round-
up Week, July 21-29. Stations in
every area promoted the drive with
special programs for several days
before actual collection started, and
followed through with studio inter-
views and remote pickups to stir
additional interest in the cam-
paign.

The aluminum collection drive,
in addition to promotion by indi-
vidual stations, was actively pro-
moted by the NAB and was ac-
corded attention on the networks
through special programs and an-
nouncements on regular commer-
cial features and drew the active
support of the manufacturing and
operating end of the industry. Ra-
dio Manufacturers Assn. urged full
cooperation of member companies
and their distributors and manu-
facturers like RCA Mfg. Co. an-
nounced productior innovations de-
signed to substitute other mate-
rials for aluminum.

Individual Station Activity

Some of the individual activities
reported to BROADCASTING by sta-
tions follow:

K'TAR. T’hoenix. Ariz—FLone Ranger
Nafety Club collecte | 500 pounds of
aluminum in first few days of drive
in corral in front of studio building.
KOCY. Oklahoma City—Station tal-
ent and Flatfoot IMour. famous police
quartet, furnished entertainment at
local ball game. with aluminum as ad-
nmission price aud $25 defense bond
ziven to person domating most alumi-
num.

WSUN, St. Petershurg, Fla.—Carried
leavy schedule of special announce-
ments and used mobile unit in house-
to-house collection campaign.

WAADR, Boston—DBroadcast opening
of independent aluminum collection
drive at the Sears, Roebuck plant in
Boston.

KOY. Phoenix, Ariz.—Opened local
collection eampaign with broadeast of
presentation of used aluminum-base
transeription dises.

WTITAD, Quiney. Ill.—Broadeast opeu-
ing of loenl eampaign. interviewing
Mayor and tossing in used dises.
KOIL. Omaha—On opening dav of
loeal drive sent 1nobile unit along
pickup route for special quarter-hour
on-the-sprt program.

WXOX. Knoxville—Aceepted alumi-
num artieles as admission to Midday
d[eny -go-Round, daily variety sho\\,
in lieu of regular dime admission, giv-
ing 1e1»ent 1wxfoxnmuce to total andi-
ence of 1.2

KOMO- E\TR Seattle—Special  pre-
drive promotion elimaxing with one-
hour kick-off program )'uly 20. along
with subsequent pickups from main
local colleetion center. including a
pot-by-pot deseription of donors toss-
ing their offerings at an aluminum
plaque of Iitler used as a target in
the middle of the collection bin.
KFVS, Cape Girardeau, Mo.—Using
mobile unit as well as studio. carried
broadeasts from collection bins and
interviews with community leaders.
KROD. E! Paso. Tex—Curried spe-
cial broadecasts, sponsored by Ililton
Hotel, interviewing local civic oflicials
connected with drive.

WCKY, Cincinnati—Tied in alumi-
num drive with local programs, urging
listeners to advise station of their
willingness to donate and offering to

RADIO HELPS COLLECT ALUMINUM

Broadcasters Do Their Part in National Drive
To Collect Pots and Pans for Defense

dedicate musical numbers to donors
on a special program. Seut the WCKY
Studio Plane on residential tour with
3oy Scouts to make door-to-door
aluminum eollections, picking up inter-
views with housewives meanwhile.
WFEA, Manchester, N. H.—Carried
special programs. leading off with do-
nations of used dises.

WWRL. Woodsids, L. I.—Presented
announcements in English and five

foreign languages urging participation
in drive and furuished bins for pots
and pans in 44 different areas.

WIIN. New York—Adwittance to
Counsumers Prize (Quiz obtained by
presenting an aluminum pot or pan.
K8&D, KWK. KNXOK. WIL, WEW,
WTMV, KFUOQ, KMOX, St. Louis—
Contributed aets nnong the 30 which
took part in the Aluminum Radio Re-
siew, pots and pans benefit held in
Municipal Auditorium. Stations pro-
moted show through spots, news, in-
terviews., sustaining and commereial
programs. Fach person attending was
required to present a piece of alumi-
num for admittance.

WFEFDBR. Baltimore—Dresented a series
of special events urging participation
in the aluminum drive. Bob Hurleigh,
news editor of the station, was radio
chairmaun of the Laltimore drive.
K14, Denver—Station was designated
as a colleeting depot. Jaek Maszoras.
station newsman, was member of
the committee handling the drvive.
WWXNY, Watertown, N. Y.—A spe-
cial Dbroadeast presented hy the sta-
tion wiis elaimed the opening gun in
the Northern New York drive.
WBZ-WBZA.  Boston-Springfield —
Carried special program from Navy
hombing plaues touring six New Eng-
land capitals calling attention to re-
quest for aluminum.

WRAL. Raleigh—Presented series of
programs for a week preceding drive,
winding up with special bloadC.lst
called Auminum Manewvers.

KMO, Tacoma—Carried daily local
bhroadeasts during drive and originated
two state-wide programs to Pacific
Broadeast Co.

KSTP. St. Paul—Originated
launehing Northwest drive.
KXNX. Hollywood—Established com-
munity reception center in Columbia
Square. Spot announcements, news
broadeasts and other programs used to
promote drive.

show

CHICAGO REUNION brought to-
gether Jules Herbuveaux (right),
program manager of the NBC Cen-
tral Division, and Benny Goodman,
the orchestra leader, to talk over
old times when Herbuveaux 15
years ago had his own orchestra
and gave one of his first jobs to the
then wunknown clarinetist. They
met at a party given by Ruthrauff
& Ryan and NBC for the cast of
the Holland Furnace Co. House-
warming on NBC-Red.

Cough Syrup on 7

WAIT-CAHILL Co., Deecatur, Il
(Green Mountain Cough Syrup), in
the middle of October sterts a se-
ries of three to six weekly quarter-
hour programs on the following
seven stations: KXOK, St. Louis;
KMA, Shenandoah, Ia.; KWTO,
Springfield, Mo.; WDZ, Tuscola,
IIl.; WIBC, Indianapolis; WSOY,
Decatur, Ill.; WPAD, Padueah, Ky.
More stations will be added. Con-
tracts are for five months and
account was placed direet.

WELI, New Haven. Conn.—Con-
duected eight man-on-street broadeasts
from biu in front of ecity hall, giving
theatre tickets, Defense Sav ings
Stamps and radios to interviewees.

WFMJ, Youngstown, O.—Common-
wealth Oil Co. and Fleetwing dealers.
sponsors of WEM.I's Man on the
Street, turned over the program com-
pletely to the local collection comnmit-
tee during rhe drive, collecting 14
tons of aluminum in the bin erected
hy the station. The oil tirm gave each
donor a prize,

5000 WA"so@meama/

OVER METROPOLITAN NEW YORK
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New AP Levies Do
Not Affect Radio

INCREASED assessments which
the Associated Press has levied
against its membership, in the
AP’s regular decennial revision of
its apportionment of costs in ac-
cordance with the U. S. census fig-
ures, will not affect the rates paid
by broadcasters for the use of AP
news on the air. At the headquar-
ters of Press Association Inc., AP
subsidiary handling the sale of
news for radio, it was stated that
the PA contract for news broad-
casts contains no war or emer-
gency clauses for additional assess-
ments, but covers the sale of news
at a stated fee, which holds for the
duration of the contract.

Notice of the increase to AP
member publishers, sent out by
Robert McLean, AP president, fol-
lowing the action of the board, ex-
plains that it has been the policy
to “reapportion the expenses on
the basis of literate population as
shown by the decennial Federal
census.” Ten years ago, he points
out, economies were instituted to
meet the needs of the membership
during depression years, resulting
in an annual reduction of $1,200,-
000 in assessments.

Concluding that “restoration of
part of the 1932 reductions can no
longer be postponed if the inter-
ests of the service and of the mem-
bers is to be served,” the board in-
structed the management to include
in this decennial revision “approxi-
mately one-half of the amount of
the 1932 reduction of assessments,”
the letter stated.

Musicians Union Clamps

Lid on Phila. Amateurs

BROADCAST of non-professional
musicians again strained the rela-
tions between radio and the mu-
sicians union when WCAU, Phila-
delphia, on July 23 was advised by
Philadelphia Musicians’ Local 77
not to carry the music of the Phil-
adelphia Police & Fireman’s Band.
In connection with a convention of
police chiefs in the city, WCAU
had arranged to broadecast from
Independence Hall, at which event
the police and firemen’s band sup-
plie&) the music.

A. Rex Riccardi, secretary of
the local union, advised WCAU
that the police and firemen’s band
has been on the union’s unfair list
for two years because it had been
playing professional engagements,
in effect taking jobs away from
professional musicians. As a re-
sult, WCAU had to make a tran-
scription of the event and cut out
the background music for the
broadcast.

WSGN

Soon Will Go

Early in September
Birmingham, Ala.

Movie Producers Tie in Radio Talent
To Projected Films; Pearce Is Signed

REPUBLIC PRODUCTIONS Inc.,
Hollywood, has signed the cast of
the weekly half-hour CBS Al
Pearce & His Gang, sponsored by
R. J. Reynolds Tobacco Co. (Camel
cigarettes), to star in a major
comedy-musical tentatively titled
“Marines on Parade”. Picture,
budgeted at more than a half-mil-
lion dollars, will be the costliest
yet made by that company.

M. J. Siegel, president and execu-
tive producer of Republic closed
the deal in late July with Harry C.
Arthur, executive of Fanchon &
Marco, representatives of Pearce.
Besides the comedian, others from
his variety program to be featured
in the film will be William Comstock
in his Tizzie Lish characterization,
Arlene (Chatterbox) Harris and
Arty Auerbach, who portrays Kit-

zel. Miss Fanchon and Mike Marco
are to be associate producers of the
film. Associated with them will be
Bob Cannom, Hollywood producer
of Wm. Esty & Co., agency servic-
ing the account.

To evolve network exploitation
for a proposed motion picture,
which he will produce independent-
ly for major release, Tay Garnett,
Hollywood producer, has built a
radio series from his story, “Three
Sheets to the Wind”. Divided into
13 quarter-hour programs, the
series is being considered by CBS
as a weekly sustaining feature.
First episode was auditioned July
27 before a studio audience, with
Brian Donlevy, star of the proposed
motion picture, cast in a similar
role in the radio version. Others in
the audition cast included Mary

Anderson, Knox Manning, Helga
Moray, Frank Worlock, Fred
Shields, Joe Kerns, Charles Lung
and Howard MacNear. Jon Slott
wrote the radio version from Ken
Englund’s screenplay of Garnett’s
story. Edward Ward is musical di-
rector.

Raymond Gram Swing, MBS
ccmmentator, is featured in “Brok-
en Treaties”, first of a series of
historical shorts produced by Car-
toon Films Ltd., and now being re-
leased through Columbia Pictures
Corp. Dale Evans, vocalist of
WBBM, Chicago, has been screen-
tested by Paramount Pictures Corp.
fer a role in a major picture.

MEREDITH WILLSON, Hollywood
musical director of the weekly NBC
Mazwell House Coffee Time, spon-
sored by General Foods Corp., has just
completed scoring music for the
Samuel Goldwyn Clm version of *“The
Little Foxes”.

mother,

Big city or small town—people feel
most at ease in familiar surround-
ings. That's why WGN's studio
building on Michigan Avenue is so

important to an advertiser. Because
WGN as a radio station is recog-

we're almost home

ez TAT § RAUTHE S o
T VEIATLT AHD VAL T

Middle West.

nized by Chicagoans as a familiar
Chicago landmark.

This is another reason why WGN
is the first station in Chicago and
the first Chicago station in the

A CLEAR CHANNEL STATION

Eastern Sales Office
220 E. 42nd St., New York, N. Y.

BROADCASTING ¢ Broadcast Advertising

80,000 Watts « 720 Kilocycles

MUTUAL BROADCASTING SYSTEM

Paul H. Raymer Co.
Los Angeles, Cal., San Francisco, Cal.
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Canadian Govt. Buying

Spots to Urge Gas Cuts

CANADIAN Government, through
the Office of the Oil Controller,
started on July 28 for 24 days a
twice-daily transcribed spot an-
nouncement campaign for gasoline
conservation on 80 Canadian sta-
tions. Canadians are being asked
to cut their gasoline consumption
by 50% and to cut pleasure driv-
ing to a minimum, and they are re-
minded that gasoline stations are
now closed from 7 p.m. to 7 a.m.
daily and all day Sunday. The ac-
count, at regular card rates, was
placed by the wartime committee
of the Advertising Agencies of
Canada.

Spot and Other Business Holding Up
In Canada Despite Wartime Limits

REPRESENTATIVES of Canad-
ian stations in Toronto report
little change in the amount of spot
business which has been placed on
Canadian stations through repre-
sentatives in the United States, de-
spite reports that there has been a
50% drop in Canadian spot busi-
ness originating in the United
States. Canadian stations are
booked more solidly at present than
at any time in their history, despite
some restrictions in consumer pur-
chases due to war industry output.
Similarly Canadian stations are re-
ceiving more commercial network

"THIS ROPE TRICK
AIN'T BAD-BUT
IT’S NOTHING
TO WHAT A FEW
DOLLARS'LL DO
ON THE ONLY
STATION COVERING
THE WHOLE RED
RIVER VALLEY!™

s e
P i
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w DAY FARGO. N. D({f

5000 WATTS-NBC
AFFILIATED WITH THE FARGO FORUM

FREE & PETERS, INC.

\d’?}':ﬂouu REPRESENTATIVE

programs than ever before, with
the number originating in the
United States unchanged, and an
increase being shown by the num-
ber of commercial network pro-
grams originating in Canada.
There has been only a slight fall-
ing off in spots placed in the United
States on Canadian stations, esti-
mated by various representatives
as 10% at most. This is more than
made up for by local spot announce-
ments, and a growing number of
paid Government spot announce-
ments for various purposes, the
latest of which is to emphasize the
curtailment of pleasure driving and
the saving of gasoline, a spot an-
nouncement campaign having been
started on every Canadian station

%= on July 28.
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U. S. Spot Down Slightly

Reports that Canadian Broad-
casting Corp. networks are taking
much of the spot business hecause
of cut rates are not borne out by
the facts, which show that some
sponsors who changed from all
spots to network have since added
more spots.

U. S. representatives of Canadi-
an stations report that the place-
ment of business by them has de-
creased somewhat, but that this
does not mean Canadian spot as a
whole has decreased. On the con-
trary, one of them stated, it has
increased. Some U. S. agencies have
expanded their Canadian offices so
that their radio is now being placed
by Canadian branches. A recent
example is D’Arcy Advertising,
which formerly placed business for
Coca Cola through its New York
office and is now buying time
through its Toronto branch.

Some American companies man-
ufacturing heavy goods have cur-
tailed their spot both in this coun-
try and Canada, an example be-
ing International Harvester Co.

B

QUEENS OF DOLLDOM are held
by Announcers Earl McCarron
(left) and Clair Chambers of
CKCW, Moncton, N, B, The dolls,
France and Marianne, were pre-
sented to Princess Elizabeth and
Princess Margaret Rose, daughters
of King George VI and Queen
Elizabeth, by the children of France
when the two nations were allies.
The dolls were on show at the
Royal Doll Exhibition at Moncton.

Limited Aluminum

Supply Allotted

OPM Allocates 110,000 Pounds
For Parts and New Sets

MOVING to maintain radio serv-
ice, deemed essential to the defense
effort, and to keep the radio manu-
facturing system in operation un-
til new defense orders begin taking
up production slack, E. R. Stet-
tinius Jr.,, OPM director of priori-
ties, announced last Tuesday a pro-
gram which will make available a
limited quantity of aluminum for
the manufacture and maintenance
of radio sets for civilian use. For
July OPM has allocated a total of
110,000 pounds of aluminum for ra-
dio purposes, including 70,000
pounds of aluminum scrap.

Although the new program will
provide enough of the metal to sup-
ply maintenance and repair parts
for existing radios, a sharp reduc-
tion in set manufactures is certain,
according to OPM, which indicated
that aluminum allocations in comi-
ing months will be made on a de-
creasing scale. Manufacturers al-
ready have instituted broad use of
aluminum substitutes in radio con-
struction, but OPM indicated that
increasing use of substitutes must
develop.

According to OPM figures, the
radio manufacturing industry in
1940 used 4,000,000 pounds of vir-
gin aluminum. The July allocation
of virgin aluminum, 40,000 pounds,
amounts to only 1% of the amount
used last year.

Repair Parts Needed

In making the announcement, Mr.
Stettinius explained that the indus-
try is required to give priority to
production of maintenance and re-
pair parts, assuring an adequate
supply of repair parts for existing
sets. Manufacturers, parts jobbers,
and service men will secure sup-
plies of the metal through regular
trade channels, which operate un-
der OPM priorities, it was ex-
plained.

The OPM allocation came after
negotiations for several months be-
tween the OPM Priorities Division
and the Priorities Committee of
Radio Manufacturers Assn., headed
by Paul V. Galvin. Agreeing with
the OPM statement that the extent
of the reduced production of new
radio sets cannot be estimated at
the moment, RMA officials indi-
cated that the tentative aluminum
program for radio, reduced grad-
ually, is expected to carry along
the industry during the coming sea-
son until radio defense contracts
are available more extensively.

WIIKY., IHieckory. N. C.. has applied
to the FCC for a change from 250
watts on 1400 ke, to 1,000 watts night
and 5,000 day on 1290 ke.

N

WIN WASHINGTON WITH WINX
w— WINX BUILDING = WASHINGTON, D. C.

" Washington’s
Own Station
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House Acceptance
Of New Radio Tax

Now Looks Certain

(Continued from page 10)
fied both the House and Senate
committees that it opposed the levy,
regardless of support by small af-
filiated unions.

The proposed bill provides a 5%
levy on annual net time sales above
$100,000 and up to $500,000; 10%
on $500,000 to $1,000,000; 15% over
$1,000,000. In addition, excise rates
on radio receiver and parts sales
were boosted from 5% % to 10%,
and a new tax on telephone, cable
and radio leased wires was in-
cluded.

In addition to an amendment of
the billboard tax, spreading out the
levy on a graduated billboard-size
basis, and another providing a floor
stock tax on matches, the Ways &
Means Committee has approved a
5% levy on telephone bills, exelu-
sive of other taxes on leased wires
and similar facilities.

According to the language of the
bill, the net time sales tax would
be levied on sales for the calendar
year 1942, starting Jan. 1, 1942.
Tax returns would be filed by March
1, 1943, on 1942 business, and
chronologically thereafter.

Estimates on the size of the ex-
pected tax yield from the 5-15%
levy have varied. Treasury Depart-
ment estimates indicate a gross
take of about $12,600,000, against
a loss of approximately $7,700,000
in excess profits and corporate sur-
taxes otherwise collectable, leaving
a net increase of about §4,800,000.
Independent industry estimates
have been considerably higher, es-
tablishing an additional $5,000,000
in Federal taxes as a probable
minimum, and a maximum which
might reach as high as $10,000,000.

NAB Committee Meets

A special NAB committee on
taxation, called together by Presi-
dent Miller, met in Washington
July 26 to map out a campaign to
fight the pending proposal. The
special committee included Nelson
Kidd, representing Col. Harry C.
Wilder, WSYR, Syracuse, of the
NAB accounting committee; Harry
C. Butcher, CBS Washington vice-
president; Frank M. Russell, NBC
Washington vice-president; Mark
Woods, NBC vice-president and
treasurer; Frank K. White, CBS
treasurer; Paul A. Porter, CBS
Washington attorney; Paul F.
Peter, NAB director of research.

Compiled by Mr. Peter in con-
nection with the committee’s con-
versations, and using FCC figures
on net time sales [BROADCASTING,
July 28], a table released by NAB
[see page 10] indicated that the
graduated levies would yield a total
Federal income tax, exclusive of
excess profits and corporation sur-
taxes, of $11,518,151 on 1940 net
time sales of $112,556,714, covering
238 individual stations in the $100,-
000-plus bracket, the national net-
works and five regional networks.

On the basis of the 1940 figures,
according to the NAB table, the
238 effected stations constitute
3177, of the total of 765 stations re-
porting, and account for $78,608,-

Text of Radio Tax

Provision

i

Revenue Act

Text of the radio tax provision
of the Revenue Act, as reported by
the Ways & Means Committee,
reads:

See. 601. TAX ON RADIO
BROADCASTING STATIONS AND
NETWORKS, Sabtitle B of the In-
ternal Revenue Code is amended by
inserting after chapter 6 the following
new chapter:

Chapter 6A

Sec. 1220, TAX ON RADIO
BROADCASTING STATIONS AND
NETWORKS.

(a) Rate—For each ealendar year
heginning after Dec. 31, 1941, there
shall he imposed upon every person
with respeet to operating a radio
brondeasting station or engaging in
network broadeasting for any part of
such year, an excise tax computed as
follows :

(1) If the nect time sales exceed
$100,000 and do not exceed $500,000.
an amount equal to 5% of the net
time sales, or an amount equal to the
net time sales in excess of $100,000,
whichever is the lesser.

2) If the net time sales exceed
$: »(m 000 and do not exceed $1,000,000,
an amount equal to 10% of the net
time sales, or an amount ecqual to
$25.000 plus the amount of the net
time sales in exeess of $500,000, which-
ever is the lesser.

(3) It the net time sales exceed
$1,000,000,000, an amount egual to
15% of the net time sales, or an
amount equal to $100,000 plus the

< amount of the net time sales in excess

of $1,000.000, whichever is the lesser.

(b) Definitions—I'or the purpose ot
this section—

(1) “Network broadeasting” means
the making of arrangements with per-
sons operating radio broadeasting sta-
tions for the simultaneous bwa(]c.nt
of an identienl program by two or
more cnmected stations and the dis-
tribution ot programs by wire or radio
to such persons,

(2) “Time sales™ means the gross
amount received or acerued from the
sale of broadeast time. Where the sale
is for a consideration other than
money, the gross amount considered to
be veceived or accerued shall be the
publislied ¢ard rate for broadeast time.
Where the sale is for a consideration,
less a commission to aun advertising
ageney (whether such sale is made
to such ageney or its principal) the
amount of such commission (not in ex-
cess of 15% of such consideration)
shall be excluded in determining the
gross amount received or accrued
with respect to such sale,

(3) “Net time sales” means time
sales minus the mnounts paid or in-
curred for broadeust time to other
persons operating radio stations or
engaged in uetwork broadeasting.

See. 1221, RETURNS.

(i)  Requirement—Every person
linble for tax under Section 1220 shall
mitke st retuen under oath, Such veturn
shall contain sueh information and be
made in such manner as the Connnis-
sioner with the approval of the Secre-
tary may by regulations prescribe,

(b) Time for Filing—

(1) General Rule—Such return
shall be made within two months after
the close of the year with respeet to
whiclh sneh tax is imposed.

(2) Ixtension of Pime—"he Com-
missioner may extend the time for
making the returns, under such rules
and regulations as he may preserihe
with the approval of the Secretary,
but no such exteusion shall be for
more than 60 days.

(¢) DPlace for Iiling—The return
shall be made to the collector for the
district in which is located the prinei-
pal place of business of the taxpayer,
or, if it has no principal place of busi-
ness in the United States, then to the
collector at Baltimore, Md.

Sec. 1222, OTHER LAWS ADP-
PLICABLE.

All provisions of law (inecluding
penalties) applicable in respect of the
taxes imposed by Chapter G shall, iu-
sofar as not inconsistent with this
chapter, be applicable in respect of the
tax imposed by this chapter.

938, or 79%, of the retained time
sales of $99,916,993 reported for
the 765 stations. The 238 stations’
aggregate tax figure, $6,488,168 on
the basis of 1940 figures, represents
28% of their net income of
$23,533,440.

Losers Are Taxed

For the eizht stations in the
159, tax bracket, the tax of
$1,845,220 equals 40% of their
$4,587,798 net income; for 42 sta-
tions in the 10% bracket, the
$2,665,148 tax amounts to 29% of
the $9,336,703 net income; for 188
in the 5% bracket the $1,977,800
tax amounts to 21% of the $9,608,-
939 net income. Included in the
188-station group were 13 which
reported operating deficits aggre-
gating $522,444, but which nonthe-
less would be taxed, it was ex-
plained.

Lumping retained time sales of
NBC, CBS and MBS, taxable net
time sales would amount to $33,-
275,943, and a 15% tax would reach
$4,991,391, representing 60% of
the net income of $8,342,450 re-
ported by the three networks.
Lumping the net take of five re-
gional networks likewise, a 5% tax
on the combined time sales of
$771,883 would amount to $38,592,
or 23% of the $169,610 net income.

A recapitulation on a full-indus-
try basis indicated that retained
time sales of $112,556,714, or 84%
of the total of $133,964,769, would
be subject to the tax if it were
levied against 1940 income. The
total tax of $11,618,1561 would rep-
resent 35% of the met income of
$33,296,708 before Federal income
taxes, it was shown.

Projecting an expected 15% in-
crease in time sales for 1941, it
was estimated by Mr. Peter the
tax would aggregate about $13,-
250,000 and, projecting an addi-
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tional 5% increase for 1942, would
raise the tax yield to about $13,-
800,000, according to the proposed
rates.

Lafount Hits Levy

Calling upon member stations for
cooperation in a “strenuous effort”
to eliminate the “diseriminatory”
tax, NIB President Lafount em-
phasized that although thz proposed
levy hit only plus-$100,000 stations,
it represented “a precendent most
dangerous to even those broadcast-
ers in the lowest income bracket”.

“The next step, as in all other
taxing legislation, would be the
lowering of the exemption until it
is finally wiped out,” Mr. Lafount
warned members.

In a July 29 letter to Senator
George (D-Ga.), new chairman
of the Senate Finance Committee,
in which he requested the opportu-
nity for an NIB appearance at the
coming Senate hearings, Mr. La-
fount declared:

“There is no intention of broad-
casters to seek to evade their just
and proportionate share of tax in-
creases necess.tated by the present
emergency. On the contrary, broad-
casters have given and are continu-
ing to give every assistance to the
Federal Government and its vari-
ous branches in defense matters for
which no charge has been made or
asked. The requests for additional
time by the various Federal defense
agencies are multiplying rapidly,
all of which not only deprives sta-
tions of time which might be sold
for advertising purposes but adds
to the operating cost. This is a serv-
ice which radio is rendering gladly,
though I am informed the other ad-
vertising media receive their regu-
lar rates for Government announce-
ments appearing in the form of
advertisements.

“We respectfully call to your at-
tention the fact that the American
system of broadcasting is made
possible solely by the revenue which

a station is able to derive from its
advertising. When broadcasters are
subjected to taxation which is not
imposed upon other advertising
media, they are placed in a position
which may result in driving many
radio advertisers to newspapers,
magazines and other forms of ad-
vertising. This loss in revenue can-
not but seriously affect the service
which is rendered to the public and
may result in destroying many of
the stations which are collaborat-
ing with the Government in this
time of need.

“The last available tabulations
complied by the FCC show that over
250 of the broadcast stations in
the United States operated at a
loss. In this connecticn, we would
like to point out that the tax con-
templated by the Ways & Means
Committee’s new revenue bill is not
based on profits, but is based on
gross income—it is in addition to
all other taxes.

“It is obvious that broadcasting
stations have a most important
function to perform during the
present crisis. Like all American in-
dustries owned by Americans,
broadcasters are willing to make
whatever sacrifices may be neces-
sary. But we do ask equality of
treatment. We are sure that upon
reflection you will agree the broad-
casting industry is entitled to no
less. The total amount which might
be collected as a result of the dis-
eriminatory tax on the gross sales
of radio time is so small that it can
have little, if any, effect on the
Government’s fiscal program. We
understand the Treasury estimates
show that less than $5,000,000 will
be collected from this source. Yet
the harm that will be done to the
broadcasting industry by placing a
penalty on radio advertising cannot
be estimated.”
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NBC Reaches Agreement With ASCAP

Network Rate Is 2%, %,
Stations Pay 214 %
Under Deal

(Continued from page 7)

treasurer, appearing before them
for more than an hour to explain
NBC’s position. When the board
adjourned Thursday evening with-
out taking final action, Niles Tram-
mell, NBC president, sent a wire
to all NBC affiliates, advising them
of the situation up to that time.

Reach Agreement Early

A virtual agreement on all major
issues was reached last Tuesday
morning and announcement of a
completed deal had been expected
momentarily for the rest of the
week. Only one snag remained to
be overcome, but on that snag ne-
gotiations stuck and refused to
move either way. The one remain-
ing controversial issue concerned
the method of clearing network
programs to be broadcast over sta-
tions in States with “anti-ASCAP”
laws prohibiting any combination
of copyright owners from collect-
ing music license and royalty fees
within their borders. Florida and
Nebraska already have such sta-
tutes on their books and similar
laws are under consideration in
several other States.

There is no economic considera-
tion to this issue, it was stated.
NBC, for example, collects $100
from an advertiser for the inclu-
sion of a Florida station in the net-
work program sponsored by that
advertiser, and pays the station
$33. NBC then has agreed to pay
to ASCAP 239 of the $67 it re-
tains for the privilege of using
ASCAP music. But, in exchange
for this clearance-at-the-source
payment, NBC is insisting that
ASCAP guarantee that its mem-
bers will not use the ASCAP music
broadeast on this Florida station as
part of that NBC network program
to sue the station and especially,
the advertiser for copyright viola-
tion through unauthorized use of
the musie.

The State Situation

ASCAP has declined to give such
guarantee, arguing that to do so
would be to enable stations in the
States with anti-ASCAP laws to
get their ASCAP music from the
networks without payment of
ASCAP fees or fear of legal ac-
tion. Such a condition, ASCAP
argues, would be to encourage
broadcasters in other States to
work for the passage of similar
laws with the eventual result that
ASCAP would find itself legislated
out of business. NBC believes this
to be an unwarranted stand, as it
is requesting the no-suit guarantee
only on network programs and not
on programs originating at the in-
dividual stations, for which the sta-
tions would still be liable to the
ASCAP writers and publishers if
any of ASCAP music were used.

TRAMMELL AWAITS AFFILIATES

IN A STATEMENT issued Friday,

Niles Trammell, NBC President,
expressed hope that the contract
would soon be ready for signature,
but added that NBC will not sign
it until the network’s affiliates have
agreed to refund to NBC 2% %
of the stations' compensation on
network business, except in those
States where such refunds are for-
bidden by law-.

“Wires have been sent to all
NBC stations and we hope to have
telegraphic approvals from them
so as to enable us shortly to sign
the contracts which are now being
prepared,” Mr. Trammell said.
“When these contracts are signed,
arrangements will be made to re-
turn ASCAP music to our networks
for both commercial and sustain-
ing programs”.

In his wire Mr. Trammell em-
phasized that the terms applied to

the network licenses on the Red
and Blue networks and the M&O
stations of NBC and that the NBC
affiliates were entirely free to make
their own contracts with ASCAP
for local broadeasting. It is under-
stood that ASCAP is making the
same per-program and blanket pro-
posals for settlement to all indi-
vidual stations that it made to
NBC, covering local programs on
the network’s managed and oper-
ated stations,
Comment by McCosker

Commenting on the terms of the
ASCAP-NBC agreement, Alfred J.
McCosker, MBS board chairman
said “the expected effectiveness of
NBC’s tremendous dollar volume
in negotiating a deal has been dem-
onstrated. Mutual, of course, will
take advantage of its most-favored-
nation clause to secure the same
terms.”

RADIO SLEUTH
KQW's Buzzini Tracks Down
Missouri 4-H Member

WHEN Bert Buzzini, farm report-
er of KQW, San Jose, Cal., broad-
cast a UP news dispatch about
the 4-H activity of a certain 18-
year old Missouri farm girl, he
brought a man-sized sleuthing job
down on his own shoulders. For a
California farmer sent a letter to
Buzzini to be forwarded to the
Midwest farmerette 2,000 miles
away.

Temporarily stumped because
the UP dispatch only identified her
as Mary Jean Lentz, somewhere
in Jackson County, Mo., the un-
daunted Buzzini contacted Phil
Evans, director of farm service of
KMBC, Kansas City, and ex-
plained his predicament. Evans in
turn enlisted the aid of the county
agent and within a few days suec-
ceeded in delivering the letter to
the young lady.

Russell Col;;te

RUSSELL COLGATE, 68, a direc-
tor and former chairman of the
board of Colgate-Palmolive-Peet
Co., Jersey City, on July 31 died of
a heart attack while playing tennis
at his home in Llewellyn Park, N.
J. A grandson of William Colgate,
who founded the soap company in
1806, Mr. Colgate joined the firm
soon after his graduation from
Yale U in 1896, becoming chairman
of the board in 1933. Surviving are
his wife and daughter.

W. FRANKLIN MOORE, with
BBDO, New York, for the hst 23
years, has been elected a vice-president
of that agency. During the last 1Y)
years, Mr. Moore has been associnted
with - e Armstrong Cork Co. account.

LISTENERS in the Duluth-Superior
area are now hearing Fulton Lewis
jr., MBS commentator, thrice weekly
on WDSAM, Superior, under sponsor-
ship of the E. J, Brach Candy Co.
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CBS VYideo Tests

CBS, which has just received per-
mission from the FCC to continue
the experimental television broad-
casts of WCBW, New York, for
another 30 days, following the ex-
piration of the first such permit
July 30, has announced that to as-
sist service men who are convert-
ing television receivers previously
purchased from the old to the new
standards. WCBW has added a
daily hour to its broadcast of test
patterns, from 3:30 to 4:30 p.m.
Other test patterns continue for
the half-hour preceding each tele-
vision program, afternoon and eve-
ning. Network is also transmitting
experimentally in color for an hour
a day.

Choc-So Test

ROCKWOOD & Co., Brooklyn, for
the past several weeks has been
conducting a test campaign for
Choc-So, a new fortified chocolate
mixer on WSYR, Syracuse;
WTAR, Norfolk, and WFBR, Syra-
cuse. Federal Adv. Agency, New
York, handles the account.

Chicago School Extends

AMERICAN SCHOOL, Cbiecago (cor-
respondence courses), due to the suc-
cess of a spot campaign for its liome
study high-school course on WOV,
New York, has added WAAF. Chi-
cago; WCAR, Poutiac; WERC, Eric;
WI'IC, Sharon, Pa. Aunouncemeuts
are five-minute transcriptions six
times weckly. Agency is Huber Iloge
& Sons, New York.

Camel Latin Shift

NXAVIER CUGAT's Orchestra on the
NDBC-Red Camel Uour for R, J. Reyn-
olds Tobacco Co., Winston-Salem, is
now leard in Latin America simul-
taneously with the domestic broandeast
Thuvsdays at 10-10:30 p.m., instead
of via vecording Ilater that evening as
heretofore. Program is broadcast on
NBC’s_international stations WRCA
and WNBI, with Announcer Ken
Smith giving comments in Spanish for
Latin American audiences while pro-
gram with English comments goes cver
NBC-Red. Agency is Wm., Esty &
Co,, New York.

ONE OF THE PARTY attending
the dedication of NBC’s new short-
wave listening post at Bellmore, L.
1., was Mathilde Baier (right), sec-
retary to Max Jordan, NBC Euro-
pean news manager. When she en-
tered the monitoring room it was
only natural that she looked to see
who was listening in on Berlin. Im-
magine her surprise to see that it
was Frederick Sartorius (left) her
former next door neighbor in Arle-
sheim, Switzerland, a suburb of
Basle. She did not know that he
was even in the United States.
Miss Baier, who arrived in this
country only two weeks ago from
Basle, in her own right has helped
make international radio history.
It was she who kept three telephone
lines open for four days at Mun-
ich for Mr. Jordan, which allowed
him to scoop the world by an hour
on the signing of the Munich Pact.
In center is Jules Van Item, in
charge of the listening post.

EDUCATION OFFICE
MAKES RADIO PLANS

PREPARING to re-expand opera-
tions of its radio division, follow-
ing appropriation of $16,400 by
Congress for these activities dur-
ing fiscal year 1942, the Office of
Education plans to add specialists
in radio research and radio in-
formation to its staff, it was indi-
cated to BROADCASTING last Tues-
day. The funds, first ever appro-
priated by Congress for the radio
division, also will be used to ex-
pand clerical functions in the
radio division. They were included
in the Federal Security Agency
appropriation,

Appropriation of the funds,
which include $1,000 for materials
and supplies and $15,400 for wages
and salaries, came just a year after
Congress had flatly refused to make
available any money to continue
the work of the Cffice of Educa-
tion’s radio division, which since
its start in 1935 had subsisted on
relief funds. Last year Congress
set a limit of $100,000 on the
amount of relief money that could
be spent for Government radio ac-
tivities, after charges were made
that the radio activities amounted
to New Deal propaganda. Since
the Works Progress Administration
alone used this sum for its broad-
cast activities, none was left for
the Office of Education, whose radio
division and particularly its Radio
Seript and Transcription Ex-
change, managed to keep operat-
ing only through financial assist-
ance from the Federal Radio Edu-
cation Committee.

BRITISH BROADCASTING Corp.
variety program titled Music Iall,
formerly heard on MBS, will be re-
sumed Aug. 12 on that network, to
be heard Tuesday, 2:15-3 p.m.
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Studdio Notea

RESURRECTION of an inactive
statute by the Chieago Park depart-
nentt almost prevented NBC from pre-
senfing  any programs  with  studio
andicnee from Chicago, During the re-
modeling of large Studio A in Mer-
chandise Mart, NBC leased the Goad-
metn Theater in Grant I'ark from the
Chieago  Art Institute. but when it
was discovered that the theatre. bheing
on publie gronnds, could not be leased
to n “company operating for profit”,
NBC was ordered to vacate. Where-
upen NBC seeured an injunetion July
24 in the Illineis Cirenit Court en-
Joining the Arvt Institute and the Park
Department from breaching the con-
tract until late Angust when Studio A
can again be used for studio-andience
programs,

V FOR VICTORY in Maorse has heen
adopted by the Philip Klein Ageney.
hiladelphin,  for the Morris Ilan
Bauk nightly news periods on WIEFIL.
I'hiladelphin, At the opening and
closing of each broadeast. the oscilla-
tor taps out three dots and a dash,
the  annonncer indieating  what it
stinls for,  followed by additional
oscillator sonnds explained by the an-
nouncer as standing for the sponsor-
ing Morris Plan I3ank.

WII. Phitadelphia, will cover the ac-
tivitiex  of troops from Indiantown
Gap. I'n.. dnring maneuvers starting
Aug, 23 and  emtinning  for  three
weeks, A sound truek will follow each
movement of the troops, recording the
highlights of the partienlar day. The
trauscription will be rnshed baek by
air il or special delivery for im-
mediate hroadeast by the station.

KMA. Shenandoah, Ta. is elaiming
some sort of speed record for its re-
cent coverage of a fire which hroke
ont in a warchouse only 200 yards
from the KMA studios. Five minntes
after the blaze broke ont the station
had a microphone manned by Progiram
Director Mott Johnson and Announcer
Jack Kelly on the spot and a deserip-
tion on the air.

WIT'R, Greenville, Miss., has started
a new transcription series, Hable Es-
paool (Do you speak  Spanish?) a
15-minute  lesson  in Spanish., The
transeription is programmed hy WMC,
Memphis and is played on WJDR the
following day. The “stndents” work
from  written lessons printed in the
Memphis Commercial Appeal.

WOR. New York. from Jan. 1 to July
4. 141, earried 160 programs devoted
to defense. according to a tabulation
made by the WOR special features
and news division. The programs
rauged from five-minute talks to half-
+ varviety shows and documentary
-commtry broadeasts from plane
factoriex, tank plants and arsenals, Of
thix totnl. 48 dealt with the Army.
nine with the Navy. three publicized
defense savings bonds, 11 for service-
men's  organizations, and 57 were
talks and forums on various defense
problems,

KROD, ¥1 Paso, on July 29 earried a

half-honr account  of a  “eommand
Hight” by the 120th Observation

Squadron of the TUnited States Air
Toree, Ted Gates. studio director, and
Morrison Qualtrongh. annouucer. one
on the ground and the other in a plane,
deseribed o simulated  dive bombing
attack, The  broadeast  was  made
through cooperation of officers at Fort
Dliss and Biges Field.

WTOC, Savanhah. Ga.. is carrying a
new 5:45-G:45 aan. series, Rereille,
designed partienlarly for boys in the
military services, Recorded popular
music requested by serviee men in the
area is o presented on  the program,
WTOC staff members recently visited
four camps in the avea to find out
first-hand  the type of music the
teainees liked best.

AGMA Taking Injunction Plea Against
AFM to N. Y. Supreme Court in October

AMERICAN Guijld of Musical
Artists will take its suit to restrain
James C. Petrillo, president of the
American Federation of Musicians,
from seizing jurisdictional control
over AGMA’s instrumentalist mem-
bers into the New York Supreme
Court at its opening session in
October, following authorization
received last week from the New
York Court of Appeals. In a 5-2
decision that court granted
AGMA’s plea for the right to try
its suit for an injunction and dam-
ages in the Supreme Court, re-
versing a prior ruling of the
Appellate Division.

The fight between AGMA and
AFM began Aug. 5, 1940, when
Mr. Petrillo wrote a letter to Law-
rence Tibbett, AGMA president,
demanding that “all instrumental-
ists belonging to your organization
. . . resign and become mmbers
of AFM where they rightfully be-
long”. The letter set Labor Day
as the deadline, after which
Petrillo said he would order AFM
members not to perform with mem-
bers of AGMA, which would be
tantamount to banning the AGMA
instrumentalists, chiefly virtuosos
appearing as soloists with orches-
tras, from working on the concert
stage, on the air or in the movies.

AGMA Goes to Court

Securing a stay order to main-
tain the status quo pending trial,
AGMA went to the New York
Supreme Court with a motion for
a temporary injunction against
Mr. Petrillo pending trial for a per-
manent injunction. The motion for
a temporary injunction was dis-
missed, and at the same time the
court denied Mr. Petrillo’s cross-
motion to dismiss the suit. AGMA
then appealed to the Appellate
Division of the Court, which not
only upheld the denial for a tem-

porary injunction, but dismissed
the entire action.
Meanwhile, by agreement of

counsel, the status quo had been
maintained, but after the Appel-
late Division’s decision [BRoOAD-
CASTING, Feb. 8], Mr. Petrillo pre-
sented another ultimatum to
AGMA with a March 1 deadline,
notifying broadcasters, concert bu-
reans and recording companies
that after that date AFM members

would not be allowed to perform
with instrumental musicians who
were not members of AFM. A num-
ber of AGMA members, headed by
Albert Spaulding, resigned and
joined AFM at this time. But
AGMA announced that the “over-
whelming majority of solo instru-
mentalists have remained loyal to
AGMA”.

Justice Department Plans

On Feb. 28 the Justice Depart-
ment announced plans for a grand
jury investigation of the AFM and
other organizations dealing with
musical artists, the announcement
emphasizing the position of Mr.
Petrillo, whose power was termed
“absolute and subject to no con-
trol”. The Department, it was
learned in Washington, is with-
holding action on the Petrillo pro-
ceedings pending determination of
its course in connection with mo-
nopoly charges made by the FCC
against the networks.

In recent months there has been
little action on the AFM-AGMA
front and none is expected until
after the New York Supreme Court
trial this fall. Full text of the
Court of Appeals decision was not
available as BROADCASTING went to
press, but Henry Jaffe, AGMA at-
torney, said that in essence it
means that AGMA’s pleadings
showed a good cause for an in-
junction and damages and that the
Court of Appeals therefore gave
AGMA the right to establish its
case in trial.

AFM Counsel Henry A. Frued-
man explained that the Appellate
Division has said, in effect, that
AGMA’s complaint, if true, was
not sufficient to warrant a trial,
but that the Court of Appeals,
which does not pass on merits,
had found the complaint to contain
enough material to justify a trial.

Mrs. Blanche Witherspoon, ex-
ecutive secretary of AGMA, stated
that ‘“the board of AGMA was de-
lighted that the court had vindi-
cated our claims”, but declined to
comment further until the text of
the decision had been received and
studied. Mr. Petrillo could not be
reached for comment, the AFM

.headquarters reporting him to be

out of town.

WO, Minneapolis, will set up a
miniatnre studio in its regular booth
at the Minnesota State Tair. Aug, 28
to Nept, 1. Here. with defense as the
nitin theme, the regular Sunday dra-
natic program, Minnesota to the De-
fense. will he presented thrice daily
for the henefit of the publie, in addi-
tion to other WCCO programs. The
station expects these unaired presen-
tations to increase the attendance at
the WCCO booth ahove the 400.000
recordt mark of 1040,

WTAG, Worcester. by way of variety
in musical entertainment, currently is
presenting weekly KNaleidoscope Monods
in Musgie with Onell Smith, talented
with the piano. organ and novachord,
preseuting the selections on the vari-
ous instruments nccording to the type
of song,
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WRORK. Rockford. TlL. has expanded
its newsenst schedule and now carries
1 news broadeast every liouir on the
half-hour. News Editor Bill Traum
hax set aside one quarter-hour program
daily in which war news is entirely
omitted.

THE new song of Dick Aurandt, mu-
sical director of KSIFO, San IFran-
cisco. “There Shall Be No Blackout
for Demoecracy”, eampaign theme song
for the Pacific Coast Division of USO
has Dbeen adopted by the Coast Ar-
tillery Replacement Training Center,
Camp Callan, San Diego, as its theme
for radio broadeasts.

BOXTUS checks amounting to a_half-
week’s pay were distributed during
July by WHBF. Rock lsland. Il to
more than 40 of the station’s per-
sonnel.

Daylight Saving
Hearings Start

House Committee to Consider
Several Pending Proposals

PRESAGING Congressional ap-
proval of legislation authorizing
the President to prescribe daylight
saving time areas in the country,
as requested by President Roosevelt
[BROADCASTING, July 21], the
House Interstate & Foreign Com-
merce Committee last Friday an-
nounced that public hearings on
pending DST pioposals would
start Tuesday, Aug. 5. The opening
session, at 10 a.m., will convene in
the committee room in the New
House Office Bldg.

Although primary attention prob-
ably will center on the bill intro-
duced by Rep. Lea (D-Cal.}, chair-
man of the committee, it is under-
stood all of the five or six pending
DST bills will be considered by
the committee. The Lea bill, bearing
White House endorsement, would
authorize the President to order
daylight saving time either on a
national or regional basis, as he
sees fit. Other proposals variously
propose six-month and seven-month
DST seasons, in the manner of the
DST law in effect during World
War I,

Theapproachin glegislative
move is considered of far-reaching
importance to the broadcasting in-
dustry because of its relationship
to both network and spot program-
ming. Due to hit-or-miss observance
of DST over the country, program
schedules perennially have gone
through twice-yearly scrambles.
NAB and other surveys have in-
dicated that virtually all broadcast-
ers favor a universal time basis,
either DST or standard time, as
observed by railroad systems, with
a majority favoring DST outright.

Another Video Spomnsor

FRANK H. LEE Co., Danbury,
Conn. (men’s hats), becomes the
fifth television sponsor Aug. 7 when
it starts a half-hour series on
WNBT, NBC'’s television station in
New York. Series, titled Sports In-
terviews and The Lee Hat Parade,
will feature Stanley Woodward,
sports editor of the New York
Herald-Tribune, discussing sports
and interviewing sports stars.
Highlights of the sports events of
the preceding week, edited from
Pathe Newsreels, will be shown
and the commercial part of the pro-
gram will also consist of movie
shots made at the Lee factory show-
ing how men’s hats are made. Se-
ries, telecast Thursdays, 9-9:30
p.m., ig placed through Berming-
ham, Castleman & Pierce, New
York.

Mennen Plans Show

MENNEN Co., Newark, through
its newly appointed agency, Russel
M. Seeds Co., New York, is plan-
ning a fall network show to pro-
mote its shaving preparations. It
is rumored the show may be titled
What Price Glory, but no details
on network, time or type of pro-
gram have yet been released.
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ARTISTS BUREAU
BIDS CONSIDERED

SALE of the NBC Artists Bureau,
expected to be consummated early
last week, is still hanging fire.
Mark Woods, NBC vice-president
and treasurer, in charge of nego-
tiations for the sale of this division
of NBC, explained Friday that he
had been so tied up with ASCAP
negotiations during the week that
he had been unable to consider the
talent bureau sale for the time be-
ing.

Music Corp. of America and Wil-
liam Morris Agency have both sub-
mitted bids to NBC and discussions
between the network and both of
these talent management compan-
ies have been under way for the
last month. The deal proposed by
MCA, which is also acquiring the
CBS talent services, is generally
believed to be more acceptable to
NBC, but the Morris offer has not
been finally rejected.

A CBS stockholders’ meeting has
been called for Aug. 11 to ratify
the transfer to MCA of the net-
works’ two subsidiaries, Columbia
Artists Inc. and Columbia Concerts
Corp. Sale is expected to be ap-
proved without opposition, CBS
counsel reporting that a good many
proxies have been received already
with no protests against the sale.

New SESAC Guide

NEW list of 1,500 phonograph rec-
ords of SESAC music was mailed
last week to program directors of
stations throughout the country,
while the new SESAC Music Guide
will be released within the next two
weeks. The Guide contains a com-
plete list of the types of music
available from the 125 SESAC pub-
lishers, a brief sketch of each
SESAC affiliate and congratulatory
letters from broadcasters to the or-
ganization in observance of its 10th
anniversary. SESAC now has long
term licenses with over 750 com-
mercial radio stations, it reports.

Cranston Manages CKOC

W. T. CRANSTON, sales manager
of CKOC, Hamilton, Ont., has been
named manager of the station, suc-
ceeding M. V. Chesnut, who has
taken a position with All-Canada
Radio Facilities Ltd., at its main
office in Toronto. W. M. Guild of
the sales staff becomes sales man-
ager, while W. A. Speers, now as-
sistant manager of CKCK, Regina,
moves East to take a similar posi-
tion with CKOC. All changes are
effective Aug. 1.

Higgins Resigns From WOR

HAROLD HIGGINS, manager of
the Chicago sales office of WOR,
New York, on Sept. 1 is resigning
to join a station as salesman. No
successor has yet been named, and
it is understood that John Shelton
and Robert Wood, both of the Chi-
cago office, will continue in their
present positions as salesmen.

MARTIN GOSCH and Howard Har-
ris have returned to New York aftev
several months in Ilollywood where
they wrote the Paramount screenplay
of their original, “IMula Honeymoon.”
They will andition “Mr. and Murs.
North” for fall radio sponsorship Dbe-
fore secluding themselves in Connecti-
cut to write a play.

The Other Fellow’s
VIEWPOINT

Mr. Cisler Expounds
EDITOR, BROADCASTING:

Your issue this week [July 21]
was certainly packed with the
stuff.

First, the Craney letter on NAB
and ASCAP deserves some com-
ments. NAB has done a lot of good
work since Neville Miller went in.
We agree with Craney that there
should be a broadcasters’ organiza-
tion without network membership.

Leaving NBC-CBS-MBS outside,
there will still be plenty of “inside
influence” from some of the big
boys affiliated with the various
chains. But at least the networks
will not be the guiding lights, as
more and more of us feel is the
case at present. But it seems to me
that this is something that can be
done with the present NAB by a
simple but thorough reorganization,
rather than setting up a new group.

Ed has hit the nail on the head
with respect to this ASCAP mat-
ter. Despite the wonderful work
of BMI, more and more weak-
willed broadcasters are edging to-
ward the evils of an ASCAP blan-
ket percentage fee with the only
variation being the degree of fee.
Next, some of our “leading indus-
try figures” are brought to push
the NBC and CBS proposals to
pass part of the ASCAP network
fee back on the affiliate. Not a
single network or “industry leader”
has sought or placed on public ree-
ord a plan for a fixed fee basis per
number, per program, or per month.
No one has ever given me an an-
swer as to why we can’t buy
ASCAP wusic like we buy mews
or transcriptions, on so much money
per month, come Hell or high
water?

Andrew Bennett’s letter as you
printed it should encourage many
broadcasters to fight on for a bet-
ter ASCAP deal. But your issue
also contains the news that the
Bulova group (managed by the
same Mr. Lafount to whom the
Bennett letter was addressed, and
head of the NIB) signed the pres-
ent ASCAP system of licenses. No
doubt Mr. Lafount was ordered to
by Bulova, who, being a New
Yorker, is constantly exposed and
impressed by the bushwah and
propaganda and pressure handed
out by the ASCAP people in his
home town.

As I see it, the fight against
ASCAP is going to be pushed and
won by the Southerners and Mid-
westerners and Far Westerners
(exclusive of Hollywood) who don’t
meet Mr. Buck on Times Square,
who don’t invite Irving Caesar in
for cocktails, and who only figure
in plain American English: “Why
should we pay ASCAP 3% on our
gross for music when we buy Asso-
ciated Press news for $60 or $75
per week?”

The trouble with the radio indus-
try is that too much business and
too many decisions are made by
New Yorkers with a viewpoint lim-
ited by the Hudson River and the
Atlantic Ocean. Some of our worthy
“industry leaders” can’t imagine
how any 250-watter could object to
paying 3% to ASCAP instead of
the old 5%.
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GET-TOGETHER of WMBG, Rich-
mond, announcers and former an-
nouncers the other day brought into
the studio Lieut. Felix Boswell,
formerly with the station and now
with the Canadian Royal Air Force.
He was on a short furlough, and
broadcast his impressions of flying
vs. announcing.

Locked Jaw

HERE’S the latest in the
modernization of the Army.
Bob Wear, who does a quar-
ter-hour daily show on
KGKO, Fort Worth, with
telegraphed news from Texas
Army camps and Fort Sill,
Okla., was a little bit abashed
when he received this release
from Camp Barkeley: “Third
Army notified 45th Division
headquarters today that ‘an-
ti-tank’ injections for all
soldiers had been postponed”.
After recovering from his
surprise, Wear checked with
public relations officers at
Camp Barkeley and discov-
ered that the release should

have read “anti-tetanus in-
jections”.
Now MBS comes along and

agrees with AFRA to cut off any
affiliate that will not agree to
arbitrate its labor differences with
the specific provision that an AFRA
closed shop will be demanded if a
majority is proved by AFRA. Both
MBS and AFRA forget that there
are still a few free men in some
sections of the country who have
a mind of their own, and who will
do their own bargaining and not
under duress.

The same applies to ASCAP, to
the FCC monopoly report, the news-
paper situation, etc. that use fifth
column and dust cloud tactics to
obscure the truth.

But over all the disputes, over-
shadowing the provincialisms and
the radical outlaws on all questions,
is the great mass of apathetic sta-
tion owners and managers who
don’t know what is going on; re-
gard everything from a distant
vantage of their own immediate
revenue; and go on their way “let-

ting George do it” until “George”
has “done” them and it is too late
for repairs.

I could undoubtedly be making
more sales of time if I paid more
attention to running WGRC and
less time yapping about the
troubles of the industry or the in-
dependent station, but I read your
magazine each week and get a good
picture of what is transpiring and
it all results in a state of lather
over possible future effects on my
own station or my competition.

Despite my personal feeling that
many of your articles are written
with a network (especially NBC)
bias, and that all the advantages
and disadvantages aren’t weighed
exactly, I still think you do a grand
job of covering what is going on.
If more station owners and man-
agers would read your magazine
from cover to cover, at night, in
the comfort of their homes, and
then analyze what the effect is on
their own stations, and then do
something, this whole business
would be run a lot different.

STEVE CISLER,
WGRC, New Albany, Ind.
July 22.

Home Products Shortwave

AMERICAN HOME PRODUCTS
Corp., Jersey City, has signed a
39-week renewal contract with
NBC’s International Division for
Wednesdays, 7:15-7:30 p.m., on
WNBI and WRCA. Replacing the
musical programs formerly broad-
cast to Latin America, the new
series, El Desfile Pan Americano,
is dramatic, a Spanish version of
America the Free, currently on the
Red network for the same sponsor.
Shortwave program, advertising
Kolynos, is placed through John F.
Murray Adv. Agency, New York;
domestic program, for Anacin,
through Blackett - Sample - Hum-
mert, New York.

Liberty on Coast

MACFADDEN PUBLICATIONS,
New York (Liberty magazine), on
Aug. 13 will begin sponsorship of
Bob Garred News on five CBS Pa-
cific Coast stations (KNX KSFO
KIRO KARM KOIN), Monday,
Wednesday and Friday, 7:30-7:45
a.m. (PDST). Contract is for 13
weeks. Erwin, Wasey & Co., New
York, handles the account.

Digest Discs

READERS DIGEST, Pleasant-
ville, N. Y., will start one-minute
transcriptions thrice weekly on
WGY, Schenectady, WMAQ, Chi-
cago, and WTAM, Cleveland, with
possibly more stations to be added
Aug. 26 to run through Oct. 23
BBDO New York, is the agency.

MBS Adds in Florida

WJHP, Jacksonville, and WTSP,
St. Petersburg, join MBS Aug. 4,
the network’s first Florida affili-
ates. They bring the total Mutual
list to 174.

Mar-0-0il Returning
MARROWS Inc, Chicago, which
sponsored George Fisher, Hollywood
Reporter, last Spring iu a 26G-week
campaign for Mar-O-Oil Shampoo,
will resume the program on MBS
Sept. 28, using about 80 stations,
Sundays. 1:15-1:30 p.m. (EST).
Ageney is Hays MacFarland & Co,,
Chicago.
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EVERYONE SEEMED to be having a jolly time at the dedicatory broad-
cast the other day honoring the 50,000 watts acquired by KOB, Al-
buquerque. NBC Announcer Don Wilson and Martha Tilton, featured
vocalist with Gordon Jenkins’ orchestra were co-starred. In the picture
(1 to r) are Van Haaften, KOB program director; Wilson; Miss Tilton;

Mary McConnel Hickox, head of the continuity department;

Frank

uinn, manager of KOB; and George Johnson, chief engineer.
4 g »

Radio Equipment Delays

Lead to Gates Warning

DIFFICULTIES met in securing
materials for the construction of
transmitters have caused Gates
Radio & Supply Co., Quincy, Ill, to
issue a warning to stations plan-
ning expansions and to new licen-
secs to get their contracts in early,
either for early shipment er for
reserve in order to assure equip-
ment for scheduled openings.

Gates states the necessity is indi-
cated by the fact that a little over
a month ago four 250-watt trans-
mitters were available for 30-day
delivery. Today these have all been
reserved, and future orders are be-
ing accepted for delivery not earlier
than October. The situation does
not show any promise of improve-
ment, it was stated, because raw
materials are becoming increasing-
Iy hard to obtain.

Among contracts received by
Gates and assured of prompt de-
livery, the company lists those of
WMVA, Martinsville, Va.; WMIS,
Natchez, Miss.; KGIW, Alamnosa,
Col.; WSON, Henderson, Ky.;
WGAA, Cedartown, Ga.; WLDS,
Jacksonville, Ill.

The last-named was authorized
for construction last May to the
firm of Stephenson, Edge & Korse-
meyer, a partnership. Hobart
Stephenson is the prime mover in
this project, and is an instructor
at the Illinois State School for the
Blind. He is himself blind, but has
a thorough knowledge of the tech-
nical side of radio.

IO\E Grid Plans

NEGOTIATIONS for the broad-
casting of the Iowa-Minnesota and
Indiana-Iowa football games this
fall have been completed by WHBF,
Rock Island, Ill. Van Patrick, sports
director of WHBF, will be at the
mike for both games. Mr. Patrick
is also making arrangements for
broadecasts of U of Illinois games.

e
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ON THE NBC RED NETWORh

Errors in List
{Continued from page 18)

“A” station, although the manager
of that station reports that Dexter
Moss, publisher of the Tulse Daily
Legal News, which carries no news
or editorials but merely lists legal
notices, owns only 20% of the
stock of Qil Capitol Sales Corp.,
licensee of the station, and has
nothing whatever to do with opera-
tion or policy.

Object to Being Listed

It is understood that objections
have been raised to the inclusion
of WLS, Chicago, WKAT, Miami
Beach, and KATE, Albert Lea,
Minn., in the newspaper list by the
principals in those stations. WLS
is under the same ownership as the
Prairie Farmer, bi-weekly farm
paper published in Chicago, the
principal being Burridge D. Butler.
Mr. Butler also owns the Arizona
Farmer, a monthly, controls KOY,
Phoenix, and has a minority in-
terest in KTUC, Tueson.

WKAT is controlled by A, Frank
Katzentine, attorney and onetime
mayor of Miami Beach, who re-
ports he owns less than 30% of
the stock of the Miumi Beach So-
ciety Plctorial, which is merely a
weekly social magazine, and he
states that he does not consider this
as placing him in the newspaper
category. His station is classified
as “A”.

KATE is 49% owned by E. L.
Hayek, who also is interested in
the Trades Publishing Co., publish-
ing the Northwestern Jeweler, a
monthly trade paper. Mr. Hayek
reports that he does not regard this
as a “newspaper interest.”

The original master list, further
evidencing the carelessness of its
compilation, has incorrect call let-
ters for three stations: KGBX is
listed as KGEX; WKBH as
WKBK; WTHT as WTRT.

School Buying Time

NATIONAL SCHOOLS, Los An-
geles, on behalf of its courses in
aireraft, Diesel and television engi-
neering, has started participations
and recorded music shows varying
from two to 52 weeks on the fol-
lowing stations: WHLB WGRC
WNEW WOWO WDZ. Agency is
Huber Hoge & Sons, New York.

BROADCASTING e« Broadcast Advertising
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STATION ACCOUNTS

sp—astudio programs
t—transcrivtions
sa-—spot announcementa
ta—transacription anmouncements

KDKA, Pittsburgh

American Chicle Co., Long Island, N. Y.
{Chiclets), 6 ¢t weekly. 18 weeks, thru
Badger & Browning, Boston.

American Cigarette & Cigar Co., N. Y.
(Pall Mall Cigarettes), 12 ¢t weekly, 13
weeks, thru Ruthrauff & Ryan, N

American Fruit Growers, Chicago, 52 sa,
thru Walker & Downing, Pittsburgh.

Foster Milburn Co., Buffalo (Doan’s
Pills), 104 t. thru Street & Finney, N. Y.

Kellogg Co.. Battle Creek. Mich. (Pep),
45 ¢, thru Kenyon & Eckhardt, N. Y.

John Morrell Co., Ottumwa, la. (E-Z Cut
Ham), 290 sp (participation), thru
Henri, Hurst & McDonald, Chicago.

Phillips Packing Co., Cambridge, Md.
(soups), 65 aa thru Ajtkin Kynett Co.,
Philadelphia.

Ball Bros., Munice, Ind. (Mason jars), 39
ap, thru Applegate Adv. Agency, Muncie.

Campbell-Woods Co., Pittsburgh (Break-
fast Cheer Coffee), 26 t, thru J. Grant
Co., Pittsburgh.

Household Finance Corp., Pittsburgh. 5 sa
weekly, 52 weeks, thru BBDO. N. Y,

Hurley Machine Co., Chicago (Thor wash-
ing Machine), 39 gp, thru E. H. Brown
Adv. Agency, Chicago.

Kerr Glass Mfg. Corp., Los Angeles, 40 sa,
thru Raymond R. Morgan Co., Hollywood.

Planters Nut & Chocolate Co., Wilkes-
Barre, Pa., 312 sp, thru Raymond R.
Morgan Co., Hollywood.

WRC, Washington

Borden Co., N. Y. (cheese), sa 13 weeks,
renewal, thru Young & Rubicam, N. Y.

MecCall Corp., N. Y. (Redbook magazine),
18 sa, thru Joseph Katz Co., N, Y.

Procter & Gamble Co., Cincinnati (soap),
8a 13 weeks, thru Compton Adv., N. Y.

Radbill Oil Co., Philadelphia (Renuzit), sa
13 weeks, thru Harry Feigenbaum Adv.
Agency, Philadelphia.

Studebaker Sales Corp., South Bend, Ind.
(cars), 13 ap, thru Roche, Williams &
Cunnyngham, Chicago.

Swift & Co., Chicego (shortening), 156 sa.
thru J. Walter Thompson Co., Chicago.

MacFadden Publications, N. Y. (maga-
gne;'), 21 sa, thru Arthur Kudner Inc.,

CJRC, Winnipeg
Massey-Harris Co, Ltd., Toronto, (farm
machinery) 6 sp weekly, thru Cockfield
Brown & Co. Ltd., Winnipeg.
WNEW, New York

Erie Railroad Co., Cleveland (vacation
trips), 6 sa weekly, thru Griswold- Eshle-

man Co,, Cleveland.
Salz Bros., New York (pen and pencil
sets), 5 sp and sa weekly, 18 weeks, thru

S. R. Leon, N

Koven 0il Burner Co.. New York, weekly
8p thru Lucerna Co., N. Y,

WQXR, New York

J. B, Williams Co., Glastonbury, Conn.
{Aqua-Velva shaving lotion), 14 sa
weekly, 13 weeks, thru J. Walter Thomp-
son Co., N, Y

Ben Marden's Riviera, New York (night
club), 10 sa weekly, 13 weeks, thru J. R.
Kupsick Adv. Agency, N, Y,

KGKO, Fort Worth-Dallas

United Aircraft Institute. Dallas
craft school), 260 ¢, direct.

Long Horn Cavern, Burnet, Tex., (tourist
trade), 42 t, thru Rogers & Smith Adv.
Agency, Dallas.

American Academy of Accountancy, Chi-
eago (training), sp series, thru First
United Broadcasters, Chicago.

Monarch Mfg. Co.,, Chicago (cameras), ap
series, thru Henry J. Handelsman Jr.,
Chicago.

(air-
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WAPI, Birmingham

Florida Citrus Commission, Lakeland, Fla.,
5 ta wcekly. 13 weeks, thru Arthur
Kudner Inc., Y.

Postal Telegmph Cable Co., New York, sz
weekly, thru Biow Co., N.

Silver Mirror Co., Chicago, 3 ap weekly,
13 weeks, thru First United Broadcasters,
Chicago.

KGO-KPO, San Francisco

Standard Beverages, Oakland, Cal. (soft
drinks), sa series. thru Emil Reinhardt,
Oakland.

Marvelous Marin Inc.,, San Rafael, Cal.
(Chamber of Commerce) ta series, thru
Theodore H. Segall, San Francisco.

‘Washington Co-Op Egg & Poultry Assn.,
Seattle, 2 sa weekly, thru Pacific Na-
tional Adv. Agency, Seattle.

Bekins Van & Storage Co., Los Angeles,

2 sa weekly, thru Brooks Agency, Los
Angeles,
Standard Beverages, Oaklind. Cal. (soft

drinks), sa series, thru Emil Reinhardt,
Qakland.

Kellogg Co.. Battle Creek (Pep), 5 sa
weekly, thru Kenyon & Eckhardt, N. Y.

Marvelous Marin Inc., San Rafael, Cal.
(Chamber of Commerce), ta series thru
Theodore H. Segall, San Francisco.

White Labs., Newark (Chooz), 5 sa
weekly thru H. W. Kastor & Sons,
Chicago.

WINS, New York

K. Arakelian Inc., New York
Bell wines), 60 sa weekly, 16 weeks.
thru Firestone Adv. Service, N. Y.

Commerce Insurance Agency, 28 ap week-
l&/. \1’3 weeks, thru Klinger Adv. Corp.,

(Mission

L J. Fox Inc., New York (furriers), 70
;;1. v‘v_eekly, 6 weeks, thru Lew Kashuk,

Gardner Nurseries, Osage, Ia.. 6 sp week-
ly. 2 weeks, thru Northwest Radio Adv.

Co., Seattle.
P. K. Wrigley Co.. Chicago (chewing
gum), 36 sa weekly, 52 weeks, thru

Vanderbie & Rubens, Chicago.

WTAG, Worcester, Mass.

Corn Products Refining Co., New York
(Linit), 3 ap weekly, thru C. L. Miller
Co.. N. Y.

Macfadden Publications, New York (7True
Ntorv). 17 ta, thru Arthur Kudner Inc.,

Foster-Milburn Co., Buffalo (Doans), 104
ta, thru Street & Finney, N. Y,

California Fruit Growers Exchange. Los
Angeles (Sunkist), 100 sa, thru Lord &
Thomas. Los Angeles.

Reader’s Rigest Assn., Pleasnntvllle. N. Y.,
10 ta, thru BBDO, Yn

Atlantic Refining Co. Phllndelphla (White
E]asyh). 5 sa, thru N. W, Ayer & Son,

CJCA, Edmonton, Alta.

General Dry Batteries of Canada Ltd., To-
ronto, 78 sa, thru McKim Ltd.,
Toronto.

Ogilvie Flour Mills Ltd., Montreal, 78 sp,
thru J. J. Gibbons Ltd., Toronto.

KFI-KECA, Los Angeles

Hauser Food Products Co.. Los Angeles
(Hauser Brand Sauce), weekly sp, thru
McElroy Adv. Agency, Los Angeles.

Kellogg Ant Paste Co., Los Angeles (anti-
cide), 5 sp weekly, thru W. C. Jeffvies
Co., Los Angeles.

Bullock’s Inc., Los Angeles (retail), 3 sp
weekly, thru Dana Jones Co., Los An-

geles,
Loma Linda Food Co.. Arlington, Cal
(breakfast cereal), weekly sap, thru

Gerth-Knollin Adv. Agency, Los Angeles.
Yellow Cab Co., Los Angeles (transporta-
tion), 2 te weekly, thru Rufus Rhoades &
Co., San Francisco.
New Haven (razor
thru Craven &

Marlin Firearms Co.,
blades), 3 ta weekly,
Hedrick, N. Y.

Supreme Bakery Co., Los Angeles (bread),
5 ap, 5 t weekly, thru Sidney Garfinkel
Adv. Agency. Los Angeles,

Southern California Ford Dealers’ Adv.
Fund. Los Angeles, 6 ap weekly, thru
McCann-Erickson, Los Angeles.

WPAT, Paterson, N. J.

S. A. Schonbrunn & Co.. New York (Sa-
varin Coﬂ‘ee) 60 ta weekly, thru M. H.
Hackett, N

Vim Electric Co , Brooklyn, N. Y. (Phileo
radio distributors), 30 sa weekly. thru
Samuel Singer Agency, Brooklyn. N. Y.

Flormann’s Radio & Electric Service, Pat-
erson, N. J. (Philco radio distributors),
i‘? m{’weekly thru Sternfield, Godley, Inc.,

Jim Dale Stores, Inc. (men's clothing). 24
sa weekly, thru Reiss Advertising, N. Y.
WBBM, Chicago

McFadden Publications, New York, 2 sa
weekly, thru Erwin, Wasey & Co., N

Procter & Gamble Co., Cincinnati (Ivory
soap flakes) 2 sa weekly, thru Compton
Adv., N.

WMAQ, Chicago

Perfection Stove Co., Cleveland (Superfex

Heaters), 26 ap, thru McCann-Erickson,
Cleveland.
Atlantic Commission Co., New York

(peaches in A & P Stores), 21 sa weekly,
thru Paris & Peart, N. Y.

Manhattan Soap Co.. New York, 5 sp
weekly, 13 weeks, thru Franklin Bruck
Adv. Corp.,, N. Y

WGN, Chicago

Bosco Co., New York (chocolate syrup), 3
sp weekly, 52 weeks, thru Kenyon &
Eckhardt. N. Y.

Maemillan Petroleum Corp.. Los Angeles
{Ring Free 0il), 6 sp weekly, 13 weeks,
thru Roy 8. Durstine Inc., N. Y.

Independent Milwaukee Brewery. Milwau-
kee (Braumeister beer}, 5 sa, thru Allen
Rieselbach, Milwaukee.

Bosco Co., New York (Milk Amplifier), 2
;5) \v’veekly, thru Kenyon & Eckhardt,

WAAT, Jersey City

Nehi Corp., Columbus, Ga. (Royal Crown
Cola}, 7 sp weekly, thru BBDO, N. Y.

FOR HiS PRODUCTS,
TH MAN SAID!- WELL,
TMA FAR-SIGHTED
ADVERTISIN' AGENT

AN'T'LL FIND IT!

509 AUTO SLASH IS
REGARDED CERTAIN

WITH an eventual cut of as much
as 50% in automobile production
definitely expected, and both the
Office of Production Management
and the Office of Price Administra-
tion & Civilian Supply in agree-
ment on the ultimate size of the
reduction, it now appears that the
only difference of opinion on the
matter lies in how swiftly the cut
should be imposed.

Just what difference the outcome
of this argument may have on auto -
companies’ radio advertising bud-
gets, as they turn increasingly
from non-defense to defense manu-
facturers, was not clear in broad-
casting circles, although it was
generally agreed the drastic reduc-
tion would have its effect on all ad-
vertising media [BROADCASTING,
July 14].

Culminating an open conflict be-
tween OPM and OPACS, William
S. Knudsen, OPM Director Gen-
eral, and Leon Henderson, OPACS
administrator, last Tuesday were
hosts at a luncheon for passenger
car manufacturers, at which pro-
duction problems were discussed in
the light of national defense needs
for materials used in motor car
manufacture. According to present
indications, production cuts will
start early in August and continue
month by month until auto manu-
factures reach about 509 of the
1940 rate.

Previously OPM has supported
a gradual evolution of ‘the auto
plants’ productive facilities from
non-defense to defense needs, with
OPACS Administrator Henderson
plumping for a far-reaching im-
mediate cut designed to stop auto-
motive manufacturers from “chew-
ing up” large supplies of raw ma-
terials which, if turned over to
other types of consumer manufac-
ture, could be used more practi-
cally, both from the consumers’ and
the cmployes’ point of view.

Sisson, Welles Confer

On Lady Esther Series

IN HOLLYWOOD to supervise re-
placement of Guy Lombardo with
Freddy Martin’s orchestra, under
sponsorship of Lady Esther Co.,
Evanston, Ill.,, which took place
Aug. 4, Ted Sisson, New York ra-
dio executive of Pedlar & Ryan,
is also ironing out details with
Orson Welles for a new variety-
dramatic series, expected to start
on 63 CBS stations Sept. 15, Mon-
day, 10-10:30 p.m. (EDST), for
the cosmetic concern.

Welles, whose last sponsor, more
than a year ago, was Campbell
Soup Co., is said to have an en-
tirely new idea in radio entertain-
ment, and will star in the series
originating from the West Coast.

Jack Moss has severed associa-
tion with Walter Wanger Produc-
tions to become partner in Mercury
Productions Inc., holding company
for Welles’ film, theatre, radio and
publishing activities.

A NEW transcribed comedy show,
Standing Room Only, starring Hugh
Herbert, movie comedian. is being
offered on a half-hour weekly basis by
Brisacher Davis & Staff, San Fran-
cisco agency. with Herbert's sereen
tieup, Universal Studios, agreeing to
arrange promotion with local the-
aters,
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HAUSER FOOD PRODUCTS Co..
Santa Moniea, Cal. (Hauser Brand
sance). in a 13-week campaign ending
Oct. 15 is sponsoring weekly participa-
tion in Agnes White's Celifornia Hone
on KI'I, Los Angeles. I'irm also con-
tracted on July 14 for twice-a-week
participation in  Chef Milani on
KMI'C', Beverly Hills, and in addition
has a weekly quarter-hour Boulevard
Quiz on KNX. Hollywood, McElroy
Adv. Ageney, Los Angeles, has the ac-
count.

WDRC. Hartford, has signed three
leading Comnnecticut fur concerns,
bringing to four the number of furrier
sponsors., They are: Harry Glotzer
Furriers, five-weekly 50-word sports,
July 20-Feb. 1; New England Fur-
riers, three-weekly one-minute spots,
52 weeks from July 14; Freed Fur
Shop, seven-weekly 50-word and one-
minute spots, starting July 22—all
handled by the Wilbur Randall
Agency. Hartford. Also signed recently
was Robart's Furriers for daily 10-
minute program in the morning
Shoppers’ Special and one-minute spots
in the afternoon Ad-Liner.

NESBITT FRUIT PRODUCTS, Los
Angeles (beverages), having completed
a 13-week Western campaign, on July
28 started sponsoring for one month
the transcribed quarter-hour, Passing
Parade. featuring Jolin Nesbitt, com-
mentator. thrice weekly on WJR, De-
troit, KSTP, St. Paul, KMBC, Kansas
City, KECA, Los Angeles. Firm also
contracted for 25 transceribed an-
nouncements per week on WROL,
Knoxville. Agency is Walter K, Neill
Ine., Los Angeles.
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FANS BY THE HUNDREDS
signed a scroll presented to Lowell
MacMillan (right), Gulf Oil sports
commentator of WHEC, Rochester,
by Mayor Samuel B. Dicker, in
honor of his tenth year in Roches-
ter radio. Among those on the tes-
timonial committee were Frank E.
Gannett, publisher; Oliver B.
French, president of the local ball
team; John E. Keenan, chairman
of the Board of Education athletic
committee.

WOR, New York, has anmounced the
signing of Allstate Insurance Co., Chi-
cago, for thrice-weekly AP ue\\scasts
by A]ols Havrilla. to start Aug. 5,
thru E, H. Brown Adv. Agency. Chi-
cago; .\Inrylnnd Pharmaceutical Co.,
Baltimore. six-weekly five-minute Pro-
fessor Snizz, starting Sept. 28, thru
Joseph Katz Co., Baltimore; Hartz
Mountain Products, New York (bird
food), Singing Caenaries, weekly quar-
ter-honr. starting Oct. 5, thru George
H. Hartman Co., Chicago; Consoli-
dated Drug Trade Products, Chicago
(Peruna, Yeast-foam Tablets, Zymole
Trokeys. Kolor-Bak), six-weekly late
ufternoon 45-minute feature, to start
Oct. 6, thru Benson & Dall, Chicago.

KERR GLASS MFG. Co., Los An-
geles (Mason jars). has extended its
five-weekly spot amnouncement cam-
paign with an eight-week renewal, ef-
fective July 28, on WLS, Chlcago,
WIBW, Topekn: KFNF. Shenandoal,
Ia. Agency is Raymond R. Morgan
Co., Hollywood.

CFCF, Montreal, has signed two of
Canada’s big department stores—the
T. Eaton Co.. Montreal, starting Aug.
18, sponsoring Christopher Ellis in
six weekly newseasts, 8-8:10 a.m.;
Henry Morgan & Son Ltd., starting
Adventures of Pinnochio five days
weekly starting in Oectober.

PARAMOUNT PICTURES Inec., New
York, to promote its recent release,
“Shepherd of the Hills”, has been run-
ning a two-week schedule of spot an-
nouncements on WNEW and WINS.
New York. Agency is Buchanan &
Co., New York.

GLOBE LABS., Fort Worth (bio-
logical chemicals), has renewed a 260-
time contract for daily announcements
on KGKO, Fort Worth. Same spousor
also presents a Sunday morning news-
cast. Ray K. Glenn, Fort Worth. is
agency.

‘Winner of the "Gearge Foster Peabady
Bward™ far Dslinguished and Merite.
risas Public Service Pragrams in ihe
|ocal channal gresp durng |84

1400 KC. * 250 Waotls
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800% INCREASE
Crispy Nut Roll Skyrockets
After Six Months on KIRO—=

AN B8009% increase in sales of
Crispy Nut Roll, a candy bar
made by the Imperial Candy Co.,
Seattle, is attributed to a six-
month-old quiz program carried
on KIRO, Seattle.

Authority for the statement, ac-
coerding to the station, is both the
sponsor and the Tom Parry Jones
Agency, which handles the account.
The program, known as Candy
Questionnaire, is transeribed in, or
outside of various stores selling
the candy. Maury Rider and Bob
Spence ask questions of passersby,
with correct answers receiving
samples of the sponsor’s product.
Questions are supplied by listeners
who must send in a wrapper from
the bar.

The program was started in
February, 1941, and since that
time the market area for the prod-
uet has been enlarged several
times. No other media have been
used.

WBOS, Westinghouse shortwave sta-
tion in Boston, on July 21 started
broadcasting an hour of news and
music to Europe, beginning at 3 p.m.
(EST), bringing its total hours daily
to nine. An hour in Portuguese was
started July 28, a second hour in
French added Aug. 4, and another
English hour Aug. 11.

Barton Seeks to Acquire
KTHS, Move It Nearer

Little Rock With 50 kw.

SOUTHLAND Radio Corp., formed
by Col. Tom H. Barton, Arkansas
oil magnate and owner of KARK,
Little Rock, and KELD, El Do-
rado, has submitted a new applica-
tion to the FCC for fulltime with
50,000 watts for KTHS, Hot
Springs, coincident with the filing
of an application by the Hot
Springs Chamber of Commerce for
transfer of ownership of the sta-
tion to the Barton interests. South-
land proposes to relieve KTHS
from timesharing with KRLD,
Dallas, and to locate the mew 50
kw. transmitter near Wrightsville,
Ark., about 50 miles closer to Lit-
tle Rock, thus serving both cities
as well as the contiguous areas.
Mr. Barton is president and 98%
stockholder in Southland, with C.
N. Barton and T. K. Barton as
vice-president and 1% stockholders
each. G. E. Zimmerman, manager
of KARK, is also a vice-president
and director. The purchase deal be-
tween the Barton interests and the
Hot Springs Chamber of Commerce
culminates litigation during which
Mr. Barton was given first refusal
rights to the station in the event
it was put up for sale,
LAUREN H. ASHF for the last 17
vears chief of the rofessional service
department of E. R. Squibb & Sons,
New York. has been nanred advertis-
ing manager of the company.
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You have only to look at Hooper-

Holmes Field Survey to prove how
thoroughly Central New England re-
tailers are “sold on” WTAG's complete
coverage. They name WTAG, three to
one, over any other station. And they
give the very reasons you want to
know — that WTAG is the “most pop-
ular station.” that “WTAG"” has “better
service, better coverage.” Complete
New England radio coverage includes
the important central area. And only
one radio station — WITAG — has ever

WTAG

WORCESTER

qualified with the retailers for han-
diging this Central New England area.

NBC BASIC RED AND YANKEE NETWORKS

EDWARD PETRY & CO., INC.—NATIONAL REPRESENTATIVE
OWNED AND OPERATED BY THE WORCESTER TELEGRAM.GAZETTE
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Division—205 W. Watker I Chieage
Figtary—2035 Charledan Strest, Chicaga, 1N

WIGM About Ready

WITH construction now fully un-
der way after having been delayed
by poor building conditions earlier
in the year, Waldemer C. Porsow,
manager of the new WIGM, Med-
ford, Wis., has announced that the
station will go on the air in Aug-
ust or early September. Studios
and transmitter are located on
Highway 13, north of the city lim-
its, and are RCA-equipped through-
out, with a Wincharger antenna.
WIGM is to operate with 250 watts
on 1490 ke.

PROFESSIONAL
DIRECTORY

JARSKY & BAILEY
An Organization of
Qualified Radio Engineers
Dedicated to the
SERVICE OF BROADCASTING

National Press Bldg., Wash., D. C.

McNARY & CHAMBERS
Radio Engineers
National Press Bldg. DI. 1205
Washington, D. C.

There is no substitute for experience
GLENN D. GILLETT
Consulting Radio Engineer

982 National Press Bldg.
Washington, D. C.

)
PAUL F. GODLEY

Consulting Radio Engineer

Phone: Montclair (N. J.) 2-7859

KWAL Deal Approved

DR. J. R. BINYON, 50% owner of
the new KEVE, under construction in
Everett, Wash., became 259, stock-
holder of KWAL, Wallace, Ida., as
did H. C. Nichols, when the FCC July
29 granted consent to assignment of
license from Chester Howarth and
Clarence Berger to the Silver Broad-
casting Co. Under the new setup Clar-
ence Berger continues as president and
50% owner of KWAL, paying $5,000
for his interest, while Dr. Binyon and
Mr. Nichols assumed the balance for
$2,500 each. Originally, when the sta-
tion was constructed two years ago,
Mr. Howarth was supposed to have
supplied the capital of $10,000 for the
station for 509% ownership, while Mr.
Berger undertook the actual construc-
tion. Mr. Howarth, however, failed to
supply the capital, and as a result
relinquished his holdings to Dr. Binyon
and Mr. Nichols.

Neckstretching

SEEKING to satisfy the cu-
riosity of that famed group
of “sidewalk foremen” who
congregate on the railings
bordering every construction
project, WEOA - WGBF,
Evansville, Ind., has estab-
lished headquarters at a lo-
cation adjacent to where
work is being completed on
the tower of the station’s FM
adjunct, W45V, and has in-
vited passersby to observe the
workers 330 feet above
through a telescope. Certifi-
cates of membership in the
Sidewalk Foreman’s Club are
distributed to observers.

words for box address.
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Help wanted and Situatioms Wanted, 7¢ per word. All other classi-
fications, 12¢ per word. Bold face listin®s, double. BOLD FACE CAPS,
triple. Minimum charge $1.00. Payable in advance. Count three
Forms close one week preceding
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Help Wanted

Situations Wanted (Continued)

Salesman — Experienced, bl hard

worker. N. Y. State. Wonderful oppor-
tunity. State draft status. Box 763,
BROADCASTING

Sal For network affiliated station in

JOHN BARRON

Consulting Radio Engineer

Specializing in Broadcast and
Allocation Engineering

Earle Building, Washington, D. C.
Telephone NAtional 7757

PAGE & DAVIS
Consulting Radio Engineers
Munsey Bldg. District 8456
Washington, D. C.

HECTOR R. SKIFTER
Consulting Radio Engineer

FIELD  INTENSITY  SURVEYS

STATION LOCATION SURVEYS

CUSTOM BUILT EQUIPMENT
SAINT PAUL, MINNESOTA

A. EARL CULLUM, JR.

Consulting Radio Engineer
Highland Park Village
Dallas, Texas

CLIFFORD YEWDAILL
Empire State Bldg.
NEW YORK CITY

An Accounting Service
Particularly Adapted to Radio

Frequency Measuring
Service
EXACT MEASUREMENTS

ANY HOUR—ANY DAY
R.C.A. Communications, Inc.
66 Broad St., New York, N. Y.

Radio Engineering Consultants
Frequency Monitoring

Commercial Radio Equip. Co.

Main Office: Crossroads of
7134 Main St. the Worid
Kansas City, Mo. Holiywood, Cal.

€9

RING & CLARK
Consulting Radio Engineers

WASHINGTON, D. C.
Munsey Bldg. ® Republic 2347

competitive 100,000 Eastern metropolitan
market. Send full particulars first letter
to Box 766, BROADCASTING.

A — Experience, 6% years. Now
employed, regional net station. Produc
tion, programming ability. Specialty,
news. Draft exempt for vear or more.
Transcription available. Box 752,
BROADCASTING.

Summer Or Permanent—Operator st class,
% Years with § KW mstallntlon, main-

Engineers Wanted—For regional station to
start $1350 per year with progressive in-
creases to follow. Give full particulars in
first letter. Box 768, BROADCASTING.

Engineer—Southern station now 250 watts,
applying for §,000. Announcing not essen-
tial but advantageous. Give age, qualifica-
tions, picture and salary expected. Box
769. BROADCASTING.

studio, and tr
experience. Age 23, BS delree radio com-
munications, will go anywhere. Box 762,
BROADCASTING.

Nationally Known Network Personality—
Age 37, with ten year's experience, secks
radio directorship with progressive adver-
tising agency. Can deliver superlative
programming and dependable coordina-
tion. Write Box 756, BROADCASTING.

Salesman — Progressive, level-headed busi-
ness-getter for regional CBS station in
southeast. Excellent opportunity for hard
worker. Give physieal qualifications,
schooling, last four employers. Box 757,
BROADCASTING.

Office M South n st needs
man who can handle people. Radio station
experience. fundamental knowledge of
bookkeeping. Typing and shorthand help-
ful. State physical and educational quali-
fications, last four places employed. sal-
ary expected. Box 766. BROADCASTING.

Announcer—Must be versatile and write
good copy. Prefer personality man who
can do tested morning ad-lib show. Good
starting salary and opportunity for all-
round man. Send us details, transcription.
Photograph will help. WGAC, Augusta,
Georgia.

Salesman—Well established MBS affiliate,
Southeast, offers excellent opportunity to
producer. Drawing account plus com-
mission. Will consider omly experienced,
aggressive, sober salesman who wants to
get ahead. Write full details concerning
yourself to Box 758, BROADCASTING.

Sports Announcer—Who knows basketball
nnd football and ecan do a g job of

RAYMOND M. WILMOTTE
Consulting Radio Engineer
Designer of First Directional
Antenna Controlling
Interference

Bowen Bldg. @ WASH. D.C. e DI.7417

Advertise in
BROADCASTING
for Results!
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broadeasti these events. Applicant must
appear for personal interview. This is a
permanent position and great care will
be taken to employ the best man avail-
able. Box 761. BROADCASTING.

Situations Wanted

Staff Announcer—Newscaster; four years
network affiliates. Wilson, No. 209-514
South Union Drive, Los Angeles.

Continanity Writer-A {—Experience
on metropolitan and rural area stations.
Now employed, but desire change to
larger station and better salary. “Sell-
ing’’ copy. Special events, news, mar-
kets, ete. College graduate. Married.
Disk. State your proposition. Box 769,
BROADCASTING.

Exp d Sports A Wants job
in large market this fall. 4 years’ pro-
fessional experience. Have announced
over 400 baseball games, Class D, C,
double A and Major Leagues, 86 foot-
ball, 90 basketball. 756 golf, 80 boxing,
20 bowling and other events. 22 years
old, sober, draft exempt. Box 763,
BROADCASTING.

Experienced Announcer—28, married, han-

dled commercials, symphonic and drama-

tlc narrations, also 2 years education

radio, many years professional stage

experience. Easily adaptable. Reliable,

willing worker. Good references. Box 764,
BROADCASTING.

Public Relati Or
Agency Pontlon—Desired by young
woman with programming, productlon,
and successful radio sales experience,
also newspaper and department store
advertising. Broad cultural and educa-
tional background. Now employed net-
work affiliate, Available September 15.
Box 767, BROADCASTING.

Stati, Pr P

Wanted to Buy

WANTED—Engineer desires interest in
small station. Has cash, transmitter,
Hammond Organ, etc. to apply. Box 766,
BROADCASTING.

BROADCASTING e Broadcast Advertising



CONTROL -
ROOM

RUDY MUCKELDORF, of
Rapids, Kan.,

Blue
has joined the trans-
mitter staff of KFRO. Longview, Tex.

GERALD HILTZ, formerly of
WCBA, Allentown., Pa. has joined
the engineering staff of WPEN. Thila-
delphia.

MORRIS M. MING. chief engineer of
KFRO, Longview. Tex. bhas resigned
to acecept a similar position with
KSKY, recently granted a construe-
tion permit in Dallas.

PAUIL HORTON, formerly an in-
structor in radio at the Marshall,
Tex. NYA school. has been added to
the engineering staff of KFRO, Long-
view. Tex.

FRED II. BRILL, formerly super-
visor of radio of the National Youth
Administration _in  Connecticut. has
joined WDRC. Hartford, as a control
operator.

CHARLES E. BURCH. formerly
with WHUB. Watsonville. Cal., is
now an operator with WSIX, Nash-
ville.

WALTER EKNOOP. a graduate of
Renssaler Polytechnic Institute and
formerly with Detroit Edison in the
sales department. has joined Allen I3,
DuMont Laboratories, Passaie, N. J.
as sales engineer and will assist Len
Cramer, in charge of instrument and
television transmitter sales.

CARL LINDBERG, formerly of
WKBN, Youngstown, O., has joined
the engineering staff of WJISY, Wash-
ington.

0UBLY HANDY

Opening through its own pas-
sageway directly into Grand
Central Terminal, the Hotel
Roosevelt offers you perfect con-
venience on your arrival in New
York ... And because of its lo-
cation at the heart of Manhat-
tan’s great mid-town section, it
affords the same kind ¢f con-
venience for all outside activi-

ties . . . Doubly handy and dou-
bly enjoyable . . . Large outside
rooms with tub and shower,

from $4.50.

HOTEL .
RoosevELT

BERNAM G. HINES, Managing Director
MADISON AVE, AT 45th ST, NEW YORK

Direct Entrance to Grand Central Terminal

THIS YOUNG LADY is holding a

tube and radiator specially de-
signed for FM and television by
General Electric engineers. She is
pointing at another installed in the
3,000-watt FM transmitter, which
requires two of these tubes, each
capable of an 1,800-watt output for
FM service and cooled by air blown
through its copper radiator.

IBEW SIGNS MORE

ALABAMA OUTLETS

ANNOUNCEMENT of the sign-
ing of an agreement between
WCQV, Montgomery, Ala., with
Local No. 443, International Broth-
erhood of Electrical Workers, cov-
ering technicians and engineers
employed by the station, has termi-
nated a long controversy between
the station and the IBEW. Pro-
ceedings before the National Labor
Relations Board were instituted
against WCOV by the union fol-
lowing dismissal of certain em-
ployes allegedly hecause of union
activities. Several mwonths ago the
NLRB issued a decision ordering
WCOV to reinstate the discharged
employes. The agreement is said to
have ended any further action by
the Labor Board.

IBEW also announced that ne-
gotiations with WSFA, Montgom-
ery, Ala.,, for a renewal of its
agreement covering technicians had
been completed. Technicians em-
ployed at WALA and WMOB, Mo-
bile, who are members of Radio
Broadeast Technicians’ Local No.
1264, affiliated with the ABT Unit
of IBEW, recently concluded nego-
tiations for agreements. Clifford T.
Lee. international representative of
the union, was in charge of nego-
tiations with the Montgomery and
Mobile stations. All agreements
are of the standard IBEW-Radio
Broadcasting Industry form, and
cariy provisions covering wages,
vaeations, union membership and
other conditiens of employment.

FOURTII application for a new sta-
tion in the Daton Rouge area. all of
which have heen set for a conselidated
hearing by the IFCC. has heen received
from TLouisiana Communieations Inc.
for facilities on 1400 ke. to use 230
watts. Principals are Robert A. ITart,
IT. in rhe motiun picture and amuse-
ment bhusiness. president and general
manager, 47% % stockholder: A, Hig-
ginbothani. also in the same husiness,
secretary-treasurer. 47% % ; John F,
Iart. suburban water distributor and
renltor. vice-president. 5%

BROADCASTING e Broadcast Advertising

NO ENGINEERS AT ALL
But WBTH Stays on the Air
—With Aid of WHAS

MARY GAUNT WEST, radio edi-
tor of the Louisville Courier Jour-
nal, tells this one. A frantic tele-
phone call to WHAS chief engineer
W. O. Towner revealed that
WBTH, Williamson, W. Va., 250-
watt outlet would go off the air at
6 a.m. the following day unless a
licensed engineer could be begged,
borrowed or kidnaped.

Mr. Towner dispatched W. S.
Blanton to West Virginia and the
station continued to serve the pub-
lic. Sudden illness and the draft
were the cause of the dearth of
engineering talent at WBTH.

Electron Microscope Is

Made More Penetrating

OPERATION of the RCA electron
microscope at approximately five
times the previous voltage, making
it possible for the electronic “eye”
to penetrate objects two or three
times as thick as heretofore, is re-
ported by RCA as a part of its
continuing program of research on
the instrument. Magnification of
the electron microscope, roughly 50
times greater than is possible with
optical instruments, is unchanged
by the increased voltage. But the
experimental use of potentials as
high as 300,000 volts causes the
electrons to travel with two or
three times the velocity of the com-
mercial instrument, giving a pro-
portionate increase in penetration.

MJOHNS-MANVILLE

Sound-Control Materials
and Acoustical-Engineering Servite
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It’s really shining iis brightest ! One hundred and ten
million dollars going for three TVA dams and power
plants! . . . Textile mills and other industries on 24-hour
day! . . . Aluminum Company doubling capacity of
plant! Full details of these teemiug activities . . . and
how they aflect your market . . . free, of course, on re-

quest . . . Ask the Branham Company.

Scripps-Howard Radio, Inc.
CBS ... 990 Ke.
5,000 W. Day, 500 W. Night

C. P. GRANTED
10,000 Watts Full Time

KIRO scorn: STEPS UP
7050,000 WATTS!

COVERS 84 %
OF WASHINGTON’S
POPULATION!

LARGEST AUDIENCE
OF ANY PACIFIC
NORTHWEST STATION!

FRoM KIRO'’s two super-power directional antennae-—
112,000 watts across salt water to every Pacific Northwest
population center, including principal Alaskan cities! That’s
what KIRO’s increase to 50,000 watts means to you!

Here’s a point: KIR O’ s rates

are based on United States cov-

erage alone! K IR O’s strong

signal in five major Canadian

cities costs you exactly

nothing! In the Northwest,

] i RO!
everybody's tuming to K IR O! 50,000 WATTS « SEATTLE

NALLY BY CHICAGO NEW T DETROIT

LOOLOUCLD CLIUG 180 N. Migivn 247 Park Ave. New Ctmcv'lldﬂ.
SAN FRANCISCO LOS ANGELES ATLANTA

FREE & PETERS;I“‘. 117 Sutter 650 S. Grond 322 Polmer Bldg
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Newspaper Hearings
(Continued from page 9)

fall in the higher income brackets.
In the cage of WLW, he cited that
the general counsel of the company
(Charles W. Sawyer) was a quali-
fying stockholder of the Crosley
Corp. and because he owned a small
Ohio newspaper, WLW was listed
as a newspaper station. In the case
of WHO, he declared three indi-
viduals who owned 1/3 of 1% of
the station’s stock happened to own
less than 39c in newspaper stock,
thus resulting in the classification
of that station as a newspaper out-
let.

After Mr. Kaye observed that
until these discrepancies were
cleared up, the whole body of in-
formation based on the newspaper-
ownership exhibits would be falla-
cious, FCC Attorney David Lloyd
argued that the information large-
ly was taken from data supplied
the Commission by the stations
themselves in license reports and
that the errors therefore could not
be laid upon the Commission’s staff.
Licensees, he declared, should be
forced to make proper reports, ask-
ing the Commission to mark the
exhibits for identification for the
purpose of testimony.

Chairman Fly ruled that the
Commission could not refuse to ac-
cept the exhibits and that they
could be marked for identification.
He pointed out that they have not
been admitted as testimony, with
the ruling probably to come later.

Alleged Earnings
Of ‘Newspaper Stations’

When Mr. Sutton began his ex-
planation of the exhibit dealing
with vital statistics of newspaper
and non-newspaper stations in the
various categories, purporting to
show that newspaper stations as a
group earned greater “broadcast
service incone” than non-newspap-
er stations in similar classifica-
tions, Commissioner Craven took
up the questioning.

Mr. Sutton had pointed out that
each of the eight fulltime 50,000-
watt stations listed as affiliated
with newspapers had average time
sales of approximately $1,000,000
in 1940, and broadecast service in-
come of approximately $324,000.
He identified these stations, under
questioning by Commissioner
Craven, as KSL, KWKH, KRLD,
WGN, WHAS, WHO, WSB and
WLW. Of these, he said that WGN,
KWKH, WHAS, KRLD and WSB
were so-called Class A newspaper
stations, in that 50% or more of
the stock was owned by newspa-
pers or persons interested in news-
papers, or by combinations of hold-
ings of newspapers. Classified as
Class B stations, with less than
509% newspaper ownership, were
WLW, WHO and KSL.

Mr. Sutton admitted that if cer-
tain of the larger stations, plus
others not properly classified as
newspaper-owned, were removed
from his computations, the average
earnings and income would drop

materially. By the same token, he
said, in responding to Commis-
sioner Craven, if these stations
were placed in the non-newspaper
group, their averages would cor-
respondingly increase.

Analyzing another exhibit, deal-
ing with tangible property owned
and devoted exclusively to broad-
cast stations—covering newspaper-
affiliated stations as against net-
work-managed and operated sta-
tions and “all other stations”—Mr.
Sutton said that the equipment
costs of all groups generally ap-
peared to be uniform, but that de-
preciation figures were not uniform.
He pointed out that 282 alleged
newspaper-affiliated stations had
investments of approximately $20,-
250,000 in tangible property de-
voted to broadecast service, and a
depreciated cost of $12,000,000, or
a ratio of §9.29¢. This compared to
costs of approximately $10,000,000
in 31 network-managed and oper-
ated stations, with depreciated
costs of $4,000,000, or about 40.6%.
The cost of 452 ‘“‘other stations”
was given as $27,750,000, with the
depreciated cost as approximately
$16,000,000, or 57.6%.

Caldwell Challenges
Value of Exhibits

Louis G. Caldwell, counsel for
WGN, owned by the Chicago Tri-
bune, cross-examined Mr. Sutton in
detail and in effect challenged the
value of the exhibits not only be-
cause of the inclusion of stations of
questionable newspaper status, but
also because he contended certain
other fundamental factors were not
taken into account.

He estimated that if WLW,
WHO and KSL, the three so-called
Class B newspaper stations in the
50,000-watt category, were taken
out of the compilations, it would
result in a drop of one-fifth of the
broadcast service income of the en-
tire list of stations. Mr. Sutton did
not think it would be “quite that
much” but agreed it would be sub-
stantial.

Mr. Sutton did not concur in the
WGN counsel’s observation that the
FCC, in these exhibits, was trying
to show that newspaper ownership
of stations has the effect of in-
creasing time sales and income of

with
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IT TOOK A TRACTOR-TRAILER to carry the mobile recording unit of
WOOD-WASH, Grand Rapids, up to the summit of an almost inaccessible
sand dune on Lake Michigan for a broadcast from the summer camp
of the Western Michigan Campfire Girls. William Eardly, Community
Chest director, manned the trailer, while Richard Groeneveld, station

ble property investment and de-
preciation, Mr Caldwell asked why
the network-managed and operated
stations took greater depreciation
than others, and asked if this in
effect did not mean that they are
making more money than shown,
Mr. Sutton agreed that it would
have a bearing on the financial
showing of these stations.

Other Classes of Station
Ownership Ignored

Asked by Mr. Caldwell whether
the Commission had made any
studies of station operation by de-
partment stores, automobile dis-
tributors, insurance companies and
other lines of business, to ascertain
the effect upon revenues of the sta-

tions, Mr. Sutton replied affirma-
tively, but said there were no well-
defined groups and they were rela-
tively small in number in each cate-
gory. Generally, he said, these other
business had no direct bearing
on time sales, but Chairman Fly
said he did not ‘“quite savvy” this
since radio set manufacturers, for
example, could derive benefits not
orly in sale of time but in receivers.

Mr. Caldwell argued that there
was nothing in the exhibits to show
that newspaper stations have not
spent as much money in developing
the medium, and that, based on the
tables, it could not be ascertained
whether they have sold less time
or incurred more program expense.

Commissioner Craven questioned
the overall value of the tables in

engineer, held tight to his precious equipment.

stations, The FCC accountant said
that the exhibits were prepared on
the basis of the newspaper list sup-
plied for the hearing and that they
were all comparable.

Comparisons With
M&O Stations

Injecting some of the network
monopoly proceeding flavor into the
inquiry, Mr. Caldwell asked why
the Commission listed separately
the managed and operated stations
of the major networks. He con-
tended that out of the 31 stations
so classified 23 were NBC and CBS
outlets and accounted for nearly
all the pro