WKY has

MORE LISTENERS

than ALL THREE other
Oklahoma City stations

put together!
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"LOOK! THAT COMPANY DOWNSTAIRS
IS ADVERTISING ON WLS AGAIN!"

HERE is no ceiling on Midwest America sales for WLS advertis-

ers. They just keep going up and up and up! WLS can and does
ﬁgnd listeners to stores to buy WLS-advertised products. Here's one
example—and in Chicago: Each of the past six years, a Chicago gro-
cer has conducted weekend promotions tieing in with the WLS
“‘Feature Foods’' program. Sales of one product having an average
weekend sale of 180 packages jumped to 573 packages during the
WLS promotions—a 319% increase above normal sales! Another
product jumped 446% .. .and still "anotherff 201%—all in a single
weekend! It proves again that WLS Sells Goods—and in Chicago,
too—that listeners act promptly on WLS suggestions.

890 KILOCYCLES
50,000 WATTS
BLUE NETWORK

REPRESENTED BY ( Buanioss 1. Buries
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MANAGEMENT AFFILIATED WITH KOY, PHOENIX, AND THE ARIZONA NETWORK—KO+ PHOENIX » KTUC TUCSON » KSUN BISBEE-L0
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THE STANDARD LIBRARY:

Ask a Standard subscriber what he fikes most about the Stand-
ard Program Library, and he's pretty apt to say:

"It helps me sell time!”

After all, isn't that the most important attribute o Program
Library can offer 7 We call it "'the commercial touch’ —and we
make sure it's present in every Standard recording.

The secret? Showmanship ... that intangible something that
holds the interest of the greatest number of listeners.

In addition to the innumerable shows which program directors
can create from the vast musical rescurces of the Library,
Standard’s continuity service provides 64 ready-built programs
per week . . . sparkling, sponsorable, and complete to original
opening and closing themes!

Ask us for the impressive facts regarding Standard’s “commercial

touch,” and such important "extras’ as 100% Orthacoustic record-
ing and our time-and-trouble-saving filing and indexing system.

o gl s
‘LE‘P E w(‘,’,ﬁ

o
w
N‘“

* R
f lovsocloored 7

B B s B
6404 HOLLYWCOOD BCULEYARD
~ '

HOLLYwCOD, CAL

360 N. MICHIGAN AVENUE
CHICAGQ, ILLINOIS

—— = T o oeb¥eted ia Eshenary by BeaADCASTING PrBLICATONS. [xC., 70 Natlosal Fress Budiag. Webhisgws [ C Estered s
- . v ™ T
T Meeeh v ETR




2
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“BIG SALES IN SMALL PACKAGES”

brings you such vital
information as:

TIME SELECTION—how this one step should
be taken to make the short-time period
most effective.

COMMERCIAL SLANTING —actual cases on
how sponsors cleverly aimed their com-
mercials toward specific audiences.

“TYPING" A PROGRAM — describes the
simple, but necessary, act of program
spotting for “listener types.”

ARTIST IDENTITY —the obvious but impor-
tant trick of identifying the artist with
the product or service on the short-time
period.

Write, Wire or Phone NOW

for your copy of

“BIG SALES IN SMALL PACKAGES”

at 1440 Broadway, in New York

Perhaps you’re an advertiser who has never used | :
radio before. Perhaps you're a timebuyer who A
must maintain strong market coverage for one
or more accounts in the face of war-curtailed |
budgets. Or, you may be an agencyman with a |
unique new program idea which has been
approved by a client, but which must be pre-
sented much more economically than you had
originally planned.

If any of these problems are yours, WOR urges
vou to send today for a free copy of "BIG
SALES IN SMALL PACKAGES.”

"BIG SALES IN SMALL PACKAGES” i= o
30-page hooklet packed with sound, authoritative
facts on the short-time period. It is deliberately
slanted to meet the needs of 4 nation at war.

In these 30 pages WOR tells you candidly,
clearly and briefly how economically-produced

5 and 10-minute programs have obtamed amaz-

ing results for a variety of sponsors.

PE 6-5600
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ensus Shows 82.8% Radio Homes in 1940

eceivers D()ul)le(] ING, as hav 1 other State question, shows that. there were at

reports thus \far released, as least 800,000 radio homes

been emo

Ve

7e e soon as they age made avail- that should be added. n
Within Decade, able by the Cemmus Bureau.  grand total of 28.839,154 [s
| B Later, perhaps in early Sep- on page 10].

\ Data Reveal fember, BROADCASTING The ofcin cenens count dees 1o
THOUGH the county-by-county re- will issue a supplement con- include secand and third (or more; ‘]
wris on five majm"StatGS remain taining the county reports on sets in the home, nor dees it in- Highest in Cities
we released, the U. S. Bureau of all States and the District of clude any count of aute radins, ) .
e Census last week isfsue;ll afh*w Columbia.] office radios, portables, zte. The The proportion of
~eal recapitulation of the first ", homes dwellers, during the 1940 >

‘\-?al rens}us of American radio Doubled in Decade ¢ Gumng tn =

hemes to he made available in a
scade. The report, long awaited by
- broadcasting industry, by time-
wrers and by market analysts,

UniL

The national recapitulation re- Q‘Jf‘-i an whether their
veals that the number of homes in 7 € 1-‘;‘“ equipped, and
the United States with radios more 1S an accepted fact tha

w 9 a4 failed to v for fear of
v WY ¢ 1050 e L0 wars s that 8287 of all occupied then d—?fl?li‘i(ngit?:?21»‘ig”?n 0 uch-talk ax on radin
PTG relling glwits in t‘ho 1:!11(,10{ Qt?f?\ ?l;';:’_.l((’)(\; of t‘he ;ccu]pie;i dwell;n;: sets,
3 152;;’}11?:1?1112:?;(:1 ‘;;2?;\“\:: units counted in the 1940 ecensus of T:h.ai‘ the fig ;4 in' the
* ) housing. Actually, however, a pro- projection on pa the irre-
o :I‘he projected county-by- jcc'tion of the ofﬁcia‘IAc?us ﬁgure]& dueible mir‘;imum of radio homes
county reports covering New using a(.fc(‘pt.(‘d statistfcal methods
York, Ohio, Illineis, Penn- and taking into account the num-
sylvania and California will be ber of occupied dwellings (960,163)

published by BROADCAST- which did not answer the radio

r— EXCLUSIVE REPRESENTATIVER:

£C DATA FROM THE CERZUS CF HOUSIKG
WER-WKBW . . . . . . BUFFD BASED ON DA -
WCKY . . . . . . CINCINMAD
: KDAL . . . . . . . . . DUWM
! WDAY . . . . . . . . F
| WISH . . . .. . INDIANAMOE
N ) ) ; ’ WKZO \KALAMAZOO-GRAND RAPI:
ANDSOME 12 as handsome does— and in horses. and have done prety well for both KW"‘LBV% S th{;ﬁvgﬂ
either case. Dick Mason is doing verv our advertisers and our stations. Starting WITS? .. MINNEAPOLIS-ST. PASL
5 . ,_ A A o : Lo . ot < W .o . . . . . NEwTYOR L Py
handsomely indeed. Starting with WPTE in' 1932, our first year's billing was such that WMBD . ’,/;%7{;’, ,,/;' -
. : : e AT R KSD ST, LOVS v e
as part-time announcer vwhen he was only most of our friends proclaimed we'd done wFeL | | || SYRACUS A }"’:"
twentv-one (and when WPTF was a 1000- . the “impossible™ Last in 1941, ... lOWA ...
. . o o= T deee WHO . . . . . . . DESMOME
watter) Dick was successively a full-time billed 2495 more than in 1932—ar almos WOC . . . . . . . DAVEWFOR / e
announcer, then production manager, then as much az in all cur first five vears KMA . . . . . . SHENANDON
; N o / . ..SOUTHEAST ...
program director—and. todav. is Manager combined! i WwWCsSC . . . . CHARLESTON
. - . S = ; . Usms
of this 50,000-watt outlet. Just as imporiant . ) P WIS L. ... Tcou
o tet. Just as Hmporiant, Please dor’t misunderstand about that. WETE - e e - RALE
Dick i- stll the same easy, quiet-spoken - y i WOBJ . ... ... . ROA

We're not boasting. What \we're saying is . ..SOUTHWEST ...

chap who started in at the sbottom of the

! . A 7

radio Judder. fourteen vears ago, that every }'f:ar."F&P et hd‘ - gren mer zg&"‘. S .oxﬁfSSS% % f///"':/ :;/‘j// A
. € help, more service, more valye to advertisers KTUL e T [,"/,///,:{}’ Vi

Far be it from any of us bere at F&F 10 and ageneies. or else we (:uulfn't have grown ARl - PACIFIC COAST . -;

make any claime about personal appearances, as we have. And that's the way we chall KECA . . . . . . .L0S AvGEE

but -0 help us—one thing of which we continue to grow, here in this pioneer group KROW  GAKLAND.SAN FRANCISER

reallv proud is that we've worked like of radio-station representatives. : . KR RIGHT SONOVOS seames

and WRIGHT-SONOVOX, inc.

: ~ OCCUPIED DWELLING UNITS
WITH RADIO, AS PERGENT
OF TOTAL REPORTING

: ' | ‘ A B 50 a0 over
, . - BB co-9es
3 . = ! , ¢ 85.0 — 89.5
. ) . . ! ] | m 75.0- 84.9
Proneer Radio Station Representatzves IS
! . Since May, 1932 | [T iess aan e00
NEWw YLRr AN FRANCISCQ HOLL Y.WU"JI'.J ‘ 4 W AIlANTA‘ '
Page 8 « August 3, 1942 T BROADCASPING » Broadcast Adver® BROADCASTING « Broadcast Advertising : August 3, 1942 « Page 9
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' RADIO HOMES IN THE UNII

Estimated by NAB Research Dept. from 1940 U. S. Census of Housing data. Number of
by C. S. Census, and nymber of dwellings having radio estimated from census data by projec
the radio ques;ion? applied separately to Urban, Rural-Nonfarm and Rural-

ad by the J oint Committee, and
d.ho.r a survey among urban
tion made available to the
sittee by CBS. The effort 'of
Joint - Committee actually in-
two estimates. It was neces-
to have a base on which radio

_ SUMMARY OF GROWTH OF RADIO, FAMILIES

ED- STATES, 1940 F GROW )
By States and Geographic Areas

upied dwelling units and percent radio-equipped as Tepariy
ing percent ownership to the number of units not answering
arm units for each county.

: ]
- § ALL UNITS {

on radio homes ‘available to the

. | ] +nercentages could be ap- 1
| URBAN UNITS | RURAL-NONFARM UNITS | RURAL-FARM Uxmy T}llgx-%efore t]fe figure of the APRIL, 1930 JANUARY 1. 1938 | APRIL. 1940
[, % Radio | 5 Radio | | [ Radio | T : : s (or families) had % Eadio | _ Total % Radio Total % Radis
| bnits Radio ,  Units Units  Radio Units - | Units Radio Units | Unita Radio h‘”;ffu?:{ﬁs‘ ¢ ) State and Area oy RGb  Families \ Families  Radio  Fumilies | Families Radio  Yamilies
NEW ENGLAND j j AT S o is f State t o l
Ew | . . otals N 179,260
aine. ... .. L Lo 218:968  86.5 189.300 88.406  93.2 82.384 | | 90.186  84.0 75,756 40.376 7 The comparison o ate NEW ENGLAND ! 7,000  92.0 402,100 448,682 95.7 »
New Hampshire.. ... 18293 900 119664 Isgs 93 70,288, 1 | 411550 869 36.087 | RIS Jomes, percent ownership and Comnecticut. ..o -oooe oo . B Bl e ! 51000 1.0 L2000 2181968 g5 1ss300
srmont. .. .. .. .435 . 1.905 2.4 95.5 31.022° 35.164 87.6 806 4.806 9 H -~ o ' . . i 1,104,000 92.3 .019, ,128, - 118"
Rhode Island. .. 187,706 - 95.7 179652 171,236 96.1 164515 | 130360 926 12835 | %3600 aap ger of radio homes as pre Massachusetis | veetaso o6 588,552 i 1A e 913 124 4 t 132,935  90.0 9,664
édmchusexts. . 1.120.694  96.2 1.077.642 1.002.433  96.6 968.046 | 94541 93.5 88.406 | 23,720 893 1ed in the 1930 census, the Joint Ne:dﬂ;"l“”g"ﬁ § 165'343  57.1 94,480 | . 169,000  92.0 135,500 | 187,706 gg; 179,%
onmecticr . .. ... ....... 148682 95.7 429.260 304.36a  96.4 293.316 120.205 953 114605 | 24,113 885 " ittee Jan. 1, 1938 estimate Rhode Ialand.....-----}  “ggiiss. 446 39783 | 99,000 89.5 88, | 921435 . .
MIDDLE ATLANTIC ! i ; i R 5 231 | 172,201,421 94.4 2,077,423
DDLE ensus, with NAB 5 2,166,000 91.9 1,990,900 ,201,
New York 2 3.662.113  95.5  3.498.737¢ | 3.055.529  96.7  2.953.877* } 423.279 92 391,207+ | 183,305  83.8 the 1940 ¢ home total S L R 1,981,499 3.8 1,006,234 i i
New Jersey [ [14100100001 101001260 9515 1.050.612 899 637  96.2 '865.508 | | 167.675  93.2 156,229 | 32948  87.6 jected radio home totals, ap aTIC : ! 5.5 1,050,612
Pennsylvania. .71 2.515.524 92,4 2.323'918* | 1.711.133  95.5 1.634,404% | | 595.341  88.7 527.940% | 209.050  77.3 ats in the table on this page. MIDDLE ATLANTIC . 985,636  63.4 624,865 | 1,008,000 931 1022500 | 1.100.260  35.5  3.380.73%
EAST NORTH CENTRAL | | ] o | o mdustryy M. Nmdmeoolo0| oEEE GG e | opemwe B0 SNRM Bi S
0. L - E 1.897.796 9.7 1.739.953% | 1.291.248 95.1 1.227.852% © 338.164 88.0 297.474* | 268.384 80.2 e i e enngylvama. .......oooe e | c.4e90.Be7 . M St NI B
Indiana 961498  88.2 848 325 541.073 935 505704 ¥ 208.010 856 177944 | 212.415 775 peter stated, “is indebted to the . T 6.374.38 558  3.525,715 | 6,922,000 51.9 6,361,200 7,277,897 94.4 6,873,267
% égg.(ﬁ: ﬁgg %gg:ﬁ;* 1.%3,31:73 95.3 1.555.836* | | 310.446  86.3 267.874% | 249.261  80.4 .nsus Bureau for the work it has Total...\ .o ooverenns 374, . . | |
. Michigar 6.014 . 934 304’ 924913 96.4 891661 | | 252211  90.9 229348 218.890  83.7 - iecuing 2 ‘ ‘ i : - -
3" Wisconsin. .. o 827,207 91.% 758,449 463231 955 446,813 | | 161.083  88.9 143154 | 202887 8370 ne in issuing Tildvance ll'elzﬁzgs EAST NORTH CENTRAL | | 09396 55.6 1,072.995 ' 2,063,000 90.0 1.857.100 | 2,192,724 23 2.024. 233
WEST NORTH CENTRAL b radio figures. The normal sehec Indians. 843,066  41.6 331,090 | 934,000 B1.0 | 22200 | 1,306,014 934  1.304,148
i I releases of radio iehi 1,180,554  50.6 597.629 | 1 92.0 ,122.2 6.0 ERNRS 3
Minnesota. . .. . S 728.359 912 664.296 383.336  95.8 367.149 | | 135.689  87.4 118.641 | 209.334  85.3 e of the census T > Michigan. 1,697,918  47.7 09,142 | 1 92,4 1,641,500 | 1,897,796  31.7 1.0
[ Gonsad 902 623.168 312.388 937 92724 | 161017 876 141.059 | 228,354  87.3 in B st called for the inclusion of such Ohto. ain 7110888 51.0 363,265 8304 612,700 827, 2 91. ,
) 9. 23. 73.347 S 520.489 i 204.5 76.8 156,926 290,788  60.5 iy s : Rt S - - — - =
152,043 884 134,437 34.069 94.6 32,245 | | 47,024  85.7 40,295 70,950  87.2 mallformation in the Second Series " 6.362,823  50.2  3,194,12 g9.8 6050300 | 7.215,239 917 6,675,157
mdE mi e | @ s wml ) me s mis | gam e foving Reports. These reports ~ Towloooooooo Tesmam w2 o |
. . -681 : . ‘330 829 74.068 125,095  76.7 ; isti . .
511,100  83.0 124 457 224,314  90.4 202770 | | 1281059 824 105,543 158,736  13.2 pesent. general characteristics of 635.704  48.5 308,448 85.0 577,800 0182 %02 £3.158
wusing in 28 tables of diversified 187,188  38.9 189.(;‘;2 g: ?52 800 255’339 ol2 664,296
i 3 ! . . . 47.3 , . . { ! 79.9 853
70.541  87.0 61.380 37,070  92.3 34.215 ‘ 21,830  86.5 18.890 11.641  71.1 aformation concerning dwelling 606,496 351,298 76.8 %22,800 | 1,068,642  79.3 4
e ml o ogels | mea g ggam ) mihe B aohes | oo o Eeffmts The arduons tagk of PR O un ek e omus | W Bl W
4 3.7 . (445 T a0 o . : i 5,005 59. - 800 : - 5
627.582 g1 g:ﬂ,ggg 244.105 84.0 205,124 ‘ 174,219  67.6 117.801 209,208  46.9 naflint these second serles.1 bulletiins ! i‘é}"%ﬂ’% 22:3 392 796 1327900 | 165,428  84.6 139,854
if .815 75, . 140.55 89.7 126.098 192.771 75.4 145.265 111,488 56.4 ) ete radio I — ; § = 5
North Carolina. 789.659 618 487.353 239917 11,7 186,386 | | 217.708  67.6 1477638 jilas8 264 EERwald have made: comp A "3 irss 451 1.430680 | 8,380,000 79.9 2,861,900 | 3.638.149 %.6 3,155,192
South Carolina . ;g;,gﬁ gg,g 215636 123.503  67.1 82,831 | 126,119  60.0 75.509 185346 30.9 taflomership data unavailable unti Total........ e | ’ : !
752,241 5 34755 288 818  68.2 196864 170,595  57.6 98.273 292,828  34.0 ime i : - 0.5 7 (
‘519,887  64.8 336,803 294,410  76.1 224.020 ' 152,395 55.1 83,994 73.082  39.4 wmetime in 1943.' 5 45.9 7. 86.1 57.600 10.34L 510 sx.ﬁg
59,092 900 173.445 93.7 162,
! 4. C. Capt, director of the Cen- 125.554  33.9 e ae 2280 | slogsr  6uB 336,803
: . : 2 3 : : 7 7. 519. 6.8 8w
£98.538  65.3 456.633 |  238.283  84.0 200.161 } 179.890  65.7 118,144 280,365  49.3 ms; Vergil D. Reed, assistant di- R S (o Tie.000 51T 70800 | 7224l 223 e
T4.8 62 g | 2i60ss T aigez || 15291 651 99046 286.641  46.6 metor of the Census and president 385,179 429 i dlo000 868 325.100 165550 618 7.353
. 7T 7, T 158.305 157,226 54.5 85,651 89.280  30. \ keti . X i 736. 22.9 ' H 431 6 5
: | 53495 399 213.912 | 120360 615 74.048 \ 95,920 309 48,834 Seee i d the American Marketing Assn.; R 33see | 07030 3009 207.308 | g 91 o
WEST SOUTH CENTRAL i i Dr. Leon E. Truesdell, chief sta- s0i080 1872 %307 | 613000 833 410200 ezr.22 o] B
_ i . . = 7.042 . B i
Arkansas . . . P 495.825  50.9 252,148 128,528  72.4 89 442 | 111,636  53.7 59,891 260.661  39.5 gstician for population; and How- sigear WS T T Tam oo | a.278.771  66.0 2,823,854
592.528  53.3 315.261 262,927  72.6 190,789 136.615 525 71,689 192,986  27.3 wd G. Brunsman, chief of housing 3.511.860 19.0 665.871. | 3,977.000  65.3 2,398,700 | 4,28.70 : :
610.481 688 , 420.182 254,779 835 212531 \ 139605  64.6 90,161 216,097 . 54.4 N i t tive t o 3
1,678'396  66.9  1.122.042 802,601  78.6 630911 | | 359,745 236144 516,050  49.4 satistics, were all most receptive to _ 5.0 375200 | 673.815  49.4 332,776
1 the pleas of the industry for early 591,625 ! %g.%ﬁg ;'3 g 35200 . et s 4‘?3'312
159,963 86.2 . 137.900 64.148  91.3 58,536 | a0 sa4 41,998 46,078 ° 81.1 wlease of the information. Their 609,402 | 494.C00 419 207,000 | 334.9% 39 v
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broadcast industry in'complete de-
tail, although annual estimates
have been made in the past and
some efforts have been made to
break down State totals to show
urban and rural figures. '

TUp to now, in only two instances
haye efforts been made to produce

" figures' by counties, both having

been made by the Joint ‘Committee
on  Radio Research, comprising
representatives ¢f the Assn. of Na-

“‘tional Advertisers, the Ameriean

Assn. of Advertising Agencies and
the NAB. The first of these was
dated Jan. 1, 1936 and the-second -
Jan. 1,:1938. Both were conducted

Jan. 1, 1936 was 22,869,000; for
Jan. 1, 1938, it was 26,666,500, «
Since then the dealers’ trade jour-
nal Radio Retailing & Radio To-
day has estimated that as of Jan. 1,
1942, the number of radio homes in
the United States was 30,300,000.
Because of the enormous cost in-
volved in preparing county esti-
mates, it is doubtful whether any
new projections of the now official
1940 figures will be undertaken on
behalf of the industry within the
next three years. Absence of such
estimates will necessitate the use
of the 1940 figurés for several
years, in the opinion of the NAB
research committee which consists

ures are based on answers to the
radio question {for 33,894,369 dweli-
ing units of the total of 34,854,-
532 occupied |units. There were
960,163 occupjed  dwelling unjts
which did not answer the radio
question. Basefl on the experience
obtained when| the radio question
was asked, 82.8¢9z of those not
answering thHe radio question
would indicate that almost 800,-
000 additionaliradio homes should
properly be added.

The NAB Research Committee
has approved [the method of pro-
jecting total.fadio ownership fig-
ures which has been applied by the
NAB Research Department. Ac-

those dwellings for which then
question was not answered,_
the result added to those repes
radio ownership. The effectives
of the method results in its s
cation to the lowest subdivisi®
the data released. The metha
applied separately to urban,

nonfarm and rural-farm ¥&
each county.

B of station coverage.”

Kerr Glass Extends

KERR GLASS MFG. Corp., Los
Angeles (Mason jars), in an eight-
week campaign which starts Aug.
10, will use thrice weekly partici-
pation in Breakfast at Sardi's on
13 BLUE Pacific Coast stations,
Monday, Wednesday, Friday, 9:30-
10 am. (PWT). With expiration
of current contracts, firm has ex-
tended its five-weekly spot an-
nouncement campaign four and five
:weeks, on seven stations nationally.
List includes KFNF WLS WJR
WCCO WHAM WCHS WSAZ.
Agency is Raymond R. Morgan Co.,
Holly'wood,

Release of Figures

The Jan. 1, 1938 estimate ¢
Joint Committee on Radio Reset*
has been widely used through
industry since it was released.
estimate of radio owneresh?
county was based on two sur®r
one among rural population &

IN THE TABLES ABOVE, three sets of radio figures
are presented for comparison. In the first column, the
U. S. Census of 1930 figures of total’famlhes, per-
cent of radio ownership and radio fam1.!1e5 are given.
In the second column, the Joint Committee on 33(110
Research estimates of Jan. 1, 1938 are prgsented in the
same detail. The third set of figures is the U. S.
Census of 1940 total occupied dwelling units, labelled
here for convenience as total families, percent I:a_dlf)
ownership and the NAB projection of radio families.
Comparisons-of the 1940 figures with those of 1930
reflect the tremendous growth gf radio ownership in
. S. in the ten-year period. . .
theC;fmparison of theyJoint Committee estimate with
the 1940 census data tests the accuracy of the Joint
Committee estimate. It must be borne in rpmd that
the Joint Committee of necessity e§t1mated both total
families and the percent of radio ownership. The

fizure of radio families was thus produced. In pre-
segnting the 1938 estimate, the Joint Committee r;sc—
ognized that accuracy could be hoped for onl'yit:s
large areas. It believed that the figure for the Uni
States was accurate within a very small percentage
of error. It realized that the State totals would have
a large percentage of error and that greatest error
would be found in individual county figures. Com-
parison with the 1940 census data discloses that
situation exists. L .
th2'}.3;he total for the United States 18 amazingly close
in view of the number of sets sold smce_Jan. 1, 1933.
The previous industry estimate of 28,.400,000 radio
families at Jan. 1, 1940 agrees closely with the census
f 28,839,154, - i

ﬁg]’;'x};ee Odifferenc'e between percentage findings and ac-
tual figure findings is aéc'opnted for by deviation in
the estimate of total families by State.
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. of conservation. The willingness of

ing returns of ite all-inclusive tube

‘nounced some time this week. Sta-

Copper Expedited
By WPB’s Ruling
Improved Prospects Foreseen

In Materials for Industry

PROSPECTS for improved supply
of raw materials necessary to the
broadcast industry received another
boost July 28 when the War Pro-
duction Board granted radio and -
communications ' a higher copper
priority rating ‘to enable them to
obtain a sufficient supply to care
for operating, eonstruction, main-
tenance and repair, purposes. R

This latest ruling, which amends
P-129, improves the copper priority
rating of the broadcast industry as
well as that of the communications
field. As a result, the previous rat-
ing of A-3 now becomes A-1J.

An earlier order, M-9, restricted
deliveries of copper to A-1-K or
higher and the new order enables
radio to obtain materials 'in con-.
formity with that order.

Brighter Outlook

Through this amendment, broad-
casters need not file PD 1A appli-
cations any longer for each piece
of equipment which requires no
higher than an A-1 J rating. Since
a goodly proportion of broadcast-

ing equipment is. affected by this
order itis likely to be of consider-
able aid, especially in the matter
of replacement. However, informed
sources indicate there is a possi-
bility of an even more far-reaching

AFTER YOU, UNCLE SAM!

Your copy of BROADCASTING is mailed {n time to arrive
on schedule every week. If it is a little late in coming,
please remember that our armed forces have first call
on all transportation facilities.

1

!

LETTER sent July 28 by Elmer
Davis, director, Office of War In-
formation, to James C. Petrillo,
president of the American Federa-
tion of Musicians, follows in full
text:

On Dec. 27, 1941, yvou wrote an
open letter to the President and
the People of the United States. In
that letter you said:

Each
Federation and its officers pledge them-
selves on this occasion to do every-
thing possible to aid in the fight for
freedom
weapon at their commands

In this fizht we realize that morale
plays a most important part. And in
the building of morale the Federation
and its members ecan and will do its
share. For music has always been and
is today one of the fines
-maintaining high public morale and

sthe business. the profession. the very
life

MORALE.

ELMER DAVIS TO PETRILLO

will lead to court fights,
strikes, and definitely curtaily]
sical service to the publie a
critical months ahead —
which may well decide the fugy
this country’s war effort.
Since several hundred
dependent stations which
operating wholeheartedly wig
Government in the war offen
pend for their major sustine
electrical transcriptions, yog
der may well force them oy

C. Petrillo
business and thus seriously James .

graph records

ical recording
them as follows:

and every member of the members of th

for recordings.

to fight with every music,

quences will h

new electrical

media for
nation of new

w; coc
waork of the Federation and its so-called *“juke boxes,

members ' is musie. elimination of new popular and
. 'l‘nlthis new slogan. this new theme  classical records for home con-
or the new year. then. the Federa- - : : 3
ton | dedientes itsell: MUSIC FOR  Sumption. 1 am further informed

that this mov

Despite this public and published
pledge you sent a communication
on June 25, 1942, to all companies
engaged in the making of phono-
clectrical transcrip-
tions, and other forms of mechan-
of music advising

From and after Aug. 1. 1942, the
American Tlederation
of Musicians will not play or contract
ranscriptions, or other
forms of mechdnical reproductions of

I am informed that if you en-
force this edidt three direct conse-
e the elimination of
transcriptions for
the use of radjo stations, the elimi-
popular records for
and the

in all probability

fere with the communicatiq
war information and
vital to the public security,
Since, as you say yourself,
sic is today one of the finest
for maintaining  high
morale,” the elimination of
for home use, for use in
rants, canteens and soda
wliere members of the armed
go for recreation, and for wmj
factories where war worken
juke boxes for organized
tion, can scarcely fail to bum
negative effect on morale,
Therefore, on behalf of the
ple of the United States andm
half of the War Dept., the )
Dept., the Marine Corps, the
Guard, the Treasury Dept, #
Office of Civilian Defense, and$
Office of War Information, | &
cerely urge that you conside
vour patriotic duty to stasd
your pledge of Dec. 27, 1941, '
withdraw your ultimatum of
25, 1942,

mercially as
The Justice Dept.

The bill was to be filed Satprdgy
or Monday with the U. S. DlStl‘lCE
Court for the Northern District of
Tlinois, Eastern Division.

Covered in the injunction re-
quest are the bans against records
and transcriptions, the pulling of
retwork band remotes, the Inter-
locken action of the AFM and the
whole “made work’’ program.
‘Signing the *bill of complaint
sere Attorney General Biddle; As-
gstant Attorney General Thurman
Arnold; Holmes Baldridge, chief
o the Anti-Trust Division’s liti-
ption section; Victor 0. Waters,
secial assistant to the Attorney
General. .

Ata 7 p.m. press conference last
Friday Mr. Petrillo distributed
wpies of a letter notifying Elmer
Davis, director of the Office of War

~copper order. WPB sources have
refused to confirm or deny this re-
port. ) .
Coupling the copper order with
the recent order allowing broad-
casters to obtain sufficient quartz
crystals to care for maintenance
and replacement, ‘the outlook is
bright for maintenance of existing
operations insofar as raw ma-
terials go. In addition, WPB offi-
cials are genuinely :atisfied with
industry cooperation in the matter

the industry to reduce itself to es-
sential and economic operation is
eredited in part for the success of
radio and communications in ob-
taining needed ‘priority ratings and
critical materials. ) .
Another industry advisery com-
mittee, concerned with radio receiv-
ing tubes ig scheduled to meet in
Washington Aug. 5. One of its big-
gest tasks will be the problem of
standardization of tube types. In
general, it will study the needs of
the industry, sources of supply and
likelihood of continued supply for
both military and civilian purposes,
methods of substitution in manu-
facture, reclamation and conserva-
tion [ BROADCASTING, July 6, 13, 20,
271. !
15 addition, the BWC is compil-

survey [BROADCASTING, July 13],
and the results ‘will likely he an-

tione have been submitting complete
data of tubes on hand, in use, life
expectancy and comparable perti-
nent data. i :
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Music C z ar Lambasted

A STORM of public resentment
from
against the Petrillo ban on record-
ing was reflected in bitter editorial
comment denouncing the czar of
the American
sicians.

Petrillo’s career from his early
_days in Chicago to his present na-
tionwide activities was raked thor-
oughly
commentators. The feeling seemed
to be that this time the mighty
man of music had gone too far and
the press was almost unanimous
in urging Government officials to
act quickly. :

“Is it possible there is a higher’
law even than Mr. Petrillo’s slight-
est word?” asked the New York
Herald-Tribune in
issue,
there might be, and has had the
temerity to move against him from
two
Herald-Tribune werit on: |

“To force the employment of a
‘stand-in’
be paid even though it is not used,
‘is, according to the explicit dec-
laration of the Supreme Court,
quite all right according to the
law.

“Even for

Press Harshly Criﬁical of

In Editorials and

Columns
all corners of the nation
to the Supre
not
Anti-Racketeering Act.

“As long as

e Court,

Federation of Mu-

trillos but unio

by editorial writers and dignation at
" suggestion or
state of law
and others sugcessfully to

or hopelessly stupid.”
A Higher Law

music crisis, s
its July 26 have left the

“The. Government thinks

different  directions.” The

Even the Courts
orchestra,

which must
far in his action. “Well, just as we
said, our, little; tyrant of music,
! Mr. Jimmy ‘Petrillo, has at last
) invoked .against himself what in

position that I’qkrillo had gone too

nion’ hoodlums to
lie in wait for trucks crossing a
State line, forge their way onto
them by beating the drivers, and
force the pavment of ‘wages’ to
them though they do not offer to
render any services, is, according
certainly
in violation of the Federal

spineless Congress
permits this disgPaceful state of
the law we wii] have not only Pe-
leaders who do far
more harin than the Petrillos. In-
he edicts of Mr.
Petrillo, unacqompanied by any
ove to change the
‘hich permits him
issue
such edicts, is|either hypocritical

. The same paper in an editorial
July 30 questioried action of Elmer
Davis in injecting himself into the
gesting he might
overnment end of
the fight to thd FCC and Justice
Dept. It found “humiliation” in the
fact that “a high Government of-
ficial should find it necessary to ap-
peal-to his (Petrillo’s) patriotism.”

The Washington Post took the

Information, that “I cannot grant
your request to cancel the notice
that the AFM members will not
play for transcriptions or records.”
The letter states however, that
dectrical transeriptions for the
armed services or otherwise to be
wed in connection with the na-
tional war effort would be per-
mitted and Mr. Petrillo said that
recording companies would be al-
lowed to make records upon appli-
cation to the union if they would
guarantee these disecs were to be
for home use only.
Pointed against
steps  involving
agencies:
First, the Justice Dept. had pre-
. pared its bill of complaint to be filed
perhaps Saturday or Mendayn in
Federal court in Chicago.
Second, Elmer Davis, director of
. the Office of War Information, had
| appealed to Petrillo’s patriotism,
reminding him of a “music-for-
morale” pledge he had made last
December [see text of letter on
 page 12]. This Petrillo denied.
Third, the FCC apparently was
convineed that it had adequate
power to investigate Petrillo and
| his union, though no formal an-
nouncement of an investigation had
tome as the weekend arrived.
Pointing out that the AFM has
given permission for its name or-
chestras to play gratis for the

Petrillo B

the good old days (when
thought such things mattered) =
used to call a storm of public
dignation,” said the Post.

“Doubtless Mr. Petrillo, whei
after all, not without experiex
in these affairs, believes thats
one need do about a storm i
let it go ahead and exhaust itel
Some newspapers, evidently, thil|
so, too, and that despite
amount of thunder and lightuix
Jimmy will go on getting his o
sweet way about everything us
and unless Congress chooses to2-
The Greeks, however, had still &
other of their well-known wug
for this kind of monkey busites
They would have said that Jime
was just begging for it, and wae
have given him up long ago#?
doomed man.”

“The venerable Walter Damroe
the best known and most below
personality in American music, i
written to Vice-President Walls
(whom he evidently considers
most as important and influentt
as Mr. Petrillo himself) tol#
his prestige and power to#ij§
fight ‘to end dictatorship and & §
man rule’ both at home and &

“Finally, there are other 18
leaders who have been shakend®
of their usual administrative s
jurisdictional preoccupations
the tempest and are, quite propes
heginning to take fright. For ##

(Continued on .page 52)

Petrillo were
three Federal

al‘{ned forces for Bond Sale cam-
| paigns, for recorded programs to
be sent to Latin America by the
Office of the Coordinator of Inter-
American Affairs, and for other pa-
triotic activities, Mr. Petrillo spe-

federal Suit Filed as
\FM President Goes Ahead With Strike;

Justice Dept. Asks Injunction

UNFAIR trade practices were formally charged by t.hg Dept.
of Justice against the American Federation of Musicians as
union head,
srike against recording for phonograph records used com-
well as transcriptions for broadcasting.

late Friday mailed to Chicago its bill of
of complaint asking a temporary injunction to re.strain Petl:illo
sd the AFM from enforcing the Aug. 1 ban against recording.

stood pat on his announced

cifically informed Mr. Davis that
the union’s ban on recordings
“does mnot apply to the armed
forces of the nation or for the
President of the United States.
«AFM musicians will continue to
cooperate with the different gov-
ernmental departments as hereto-
fore with respect to free music.”
The letter states that World
Broadcasting System was recently

. given permission to make tran-

scriptions for a period of 26 weeks
for General Motors employes work-
ing in defense industries.

Mr. Petrillo stated that, “elec-
trical transcriptions for radio use
intended—once only—are not detri-
mental to the AFM if destroyed
after such use.” But he continued
that members of the union “will
not play for the making of rec-
ords for juke boxes.” He continued,

“I can tell by your letter that you
have been absolutely misinformed
throughout. You say that the AFM
action will stop popular and clas-
gical records for home consump-
tion. This is not so.”

Questioned on this point, Mr.
Petrillo said that recording com-
panies may be allowed to use AFM
members by applying te the unon’s
international executive board which
would grant such permission if the
recording companies guarantee
that the records be made for homa
use only.

When it was pointed cut that no
legal means had been found by
which either the recording com-
panies or the performing artists
can control or restrict the sale
and use of recordings, the union
leader shrugged his shoulders and
said that was up to the recording
companies and “if they can’t find
a legal way we just won’t make
any more records.”

Resentful

Apparently resentful because
the recording industry has made
no effort to contact the union since
the prohibition of recordings was
announced some weeks ago, Mr.
Petrillo said, “We can’t get any
place without somebody coming in
to talk things over and no one has
tried to see us yet. If the Govern-
ment hadn’t stepped in at the be-
ginning the recording companies

“Pe\vtriﬂo' Stands Pat

would have been in already,” he
added bitterly. ’

Declaring that he was tired out
and was going home to get some
rest, Mr. Petrillo refused te an-
swer questions about the details
of the union edict, bat after his
departure union executives said
that delayed broadcasts of mnet-
work programs by transcription
would still be permitted wunder
former regulations, that is that the
station carrying the program by
transcription be a network affiliate
unable to take it at the time of
the network broadcast and that the
rebroadeast be made within a week
of the original. It is understood
this also applies to recordings of
network programs made for short-
waving to troops abroad.

NAB President Miller replied to
Petrillo later Friday evening after
the AFM head had declared that
the strike would go on that mid-
night (see page 57).

. Broadcasters and recording com-
pany executives in New "York de-
clined to talk for quotation on a
Petrillo letter to Chairman Fly.
Of the record, however, they ques-
tioned the complete accuracy of his
statistics and especially of the im-
plied meaning of these data. While
it may be true that 90% of the
members of some AF3 locals are
unemployed as musicians, they
pointed out, it is just as true that
(Continued on page 354%)

Petrillo States His Position in Letter to Chairman Fly . . .

POSITION of James C. Petrillo,
president of the American Federa-
tion of Musicians, on the recording
ban affecting commercial users, was
expluinéd in a letter to Chairman
Flyv of the FCC, under July 30 date.
Full text of his letter follows:

In answer to vour inguiry of July
29 as to our objection to the broad-

cast of the National High Sehool Or-

chestra  at  Interlochen. Mich. and
also in answer to many press rf~1r::xsos
reportediy coming from yon 1n the

matter of canned musie. I will give
vou the entire piceture. -

It's Commercial

First of all. the AFM welcomes a
fair and impartial investigation of
any of ifx pust actions and whatever
actions it may take in the future
It has been stated in the press that
iy am the “ezar” and that
sons are charged to e per-
not so. The AFM has
a4 convention every year, and this has
taken place roansec Tirely for Ilgr- paxt
47 years. The ¥ leration activn on
canned muosic was v by dts eon-
vention in 1041 at Seattle, Wash., by
unanimons vote of 518 delega rep-
resenting locals of the ["nited 1o
and Canada. It was referred to our
International Exeentive Board to e
put into effect. and the suberquent
aets were directed by that Executive
Board. T did only what thé convention

and the Exeeutive Bourd directed.
There are thousands. nor hundreds,
of school bands and orchestras. and

these school bands and orchestras in
90 of the eu receive instruction
from members of the AFM. In Inter-
lochen the conduetors are also members
of the AFM. The fact that the Inter-
lochen hand was on the air for soms

19 vears shows plainly that we were
) hoys and girls
being on the air. However. Interlochen
ion as other
«hool bands and orchestras. becauss
sreial proposi-
tion while in publie schools (hruugh—

not opposed to thes

is not in as good a pas

eOmin

Interlochen is a

ont the country the children rec
(heir taition free. That is not the

«t Interlochen where these children
pay %275 for a period of eizht weeks.
additional fees for private lessons

slus
and other items.

The fees paid by some of the pupils
oxcecd 4K wor season of eight weeks.
This, in my opinion, puts the school

winarely on a commereial basie Rudia
adver rx pay the musicians and 3;%1
other part ants @ eommercinl price

for adverti

sehool.

I
Sar,
fessional musician. Sinee the
of the War. Army and Nay
are on the air any namber of tir
each day. This of course you can
nnderstand has taken np much T
time on the air, o mueh =0 11
Ameriean Federation of Musin
hesinning to worder whether there

leration’s profest; it

ithre

ol

fessional wowsieian,

Unemployment

It is easy 1o understand H_ml the

¢ the radio stati

oLV,
That w
nosing the broades
from Intertochen.
day for the prof
twn-thirds of the
by nr ionals. i
“You m remember that this
ready i¢ an over burdened profe

il be a

-profe

he their eommodities. and
the same rule 2hould apply to this

That ix not the sole reason for the
H <y THECEN-

for the self-protection of the pre

o to be any work left for the pro-

gz of the coneert=
1 ROrTY

In some of our locals unemployment
renclies G075 7 in some 757 ; and in
other Jocals

they will find them-
<wlves in a starving profession. These
w children in Interlochen may be-
come professionals ten years from now,
when they and their familites will re-
sent other children taking away their
bread znd butter. under the guise of
ednentional purposes.

The originating prograls emanate
from New York. Chicago and Los An-
weles, Euach of these three locals has
Closed shiop conditions with the ‘hm,(d-
casting networks, i =pite of whsrrh the
AFM in many cas—~ has not objected
to ~lhool bands and orchestras going
pyver the alr oee snally.

h of the sclom] boye and girls
crudving music, and many of them at
Interloehien, are =ons and daughters
< AFM. and if the

r< of these children are mot abie
ake a ) o, then the children
not gl education berguse

@ 1
-ould Iw ne money to pay for

Incentive Needed

"I gay. the brosd-
. commercialize the

27 the AFM hkas done
(Continned on page 62)
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FCC Files Briefs
Opposing Network
Monopoly Actions

Mullen Issues Supplemental
Statement on NBC Stand

IN ANSWER to the network mo-
nopoly case instituted by NBC and
CBS Oct. 30, 1941, and now pend-
ing before the U. S. District Court

for the Southern District of New"

York, the FCC, through its General
Counsel Telford Taylor, and Sam-
uel Brodsky, special assistant to
the Attorney General, last Friday
filed briefs for the court’s consid-
eration when proceedings are re-
sumed Oct 8. )

Jurisdiction Decided

Question of jurisdiction of the
case had been decided June 1 when
the Supreme Court reversed the
decision of the sspecial three-man
court which had held itself with-
out jurisdiction to review the Com-
mission’s projected regulations
[BrOADCASTING, June 8]. Follow-
ing the highest tribunal’s decision,
principals in the case sought to
expedite it and asked a hearirs
before the three-man court on June
30 on the preliminary question of
the FCC’s motion for summoary
judgment. However, the court Liv
a 2-to-1 vote decided to put the pro-
ceedings over until Oct. 8 whea
the court reconvenes.

In its brief, which bears ihe
signatures of Charles R. Denny,
Harry M. Plotkin, Seymour Krieg-
er, Daniel W, Meyer and Max
Goldman, all of the FCC legal staff,
in addition to Messrs. Brodsky and
Taylor, the FCC drew heavily upon
past litigation involving radio sta-
tions and made constant references
to the Communications Act and
Congressional comment preceding
the Act’s inception in denying that
the Commission’s eight network
regulations were capricious or ar-
bitrary, as alleged by the networks.

Summarizing, the Commission
" contended that the Communications
Act authorizes the FCC to adopt
the regulations in question; the
principles of licensce responsibility,
maximum- use of facilities, preser-
vation of competition and preven-
tion of concentrated control estab-
lish the FCC’s right to enforcc
the regulations; and findiags by
the Cominission establish that cer-
tain chain broadecasting practices
are contrary to the public interest.

On the question of the regula-
tions being arbitrary or capricious
the FCC asked, as previously, that
the court should determine the
question upon the motions and the
Commission’s administrative rec-
ord without taking testimony. CBS
and NBC, however, are’ seeking a
hearing de novo, which would en-
tail the taking of testimony.

In anticipation of the FCC’s
brief, Frank E. Mullen, NBC vice-
president and general manager,
presented a supplemental state-
ment to his opinions on network
licenses given before the House
Interstate & Foreign Confmerce
Committee May 5 during hearings

|
i

Complete ‘Alloca'tioni Control

For Shellac Exempts|

“ALTHOUGH shellac for use by

phonograph record makers was
placed under complete allocation
control as a result of an amend-
ment to Order M106 issued July
31 by the War Production Board,
seedlac was excluded from this re-
striction. Until now, disc makers
have been operating under the
order which reduced their supply
to 30 percent of the amount they
formerly  used [BROADCASTING,
April 20].

Under the amendment, record
manufacturers no longer will be
able to obtain any specific amounts
of shellac; instead they must apply
to WPB for any shipments on
Form PD-167. Although this ap-
pears again to decrease phono-
graph record production, WPB offi-
cials would not confirm this since
they pointed out that the exclusion
of seedlac, a cheap grade of shellac,
from allocation controlweffered one
big source of supply.

Extenders Used |

Furthermore, they maintain the
industry has been economizing on
use of shellac to a greater degree
than ever before. Manufacturers
have also been employing extenders
[BroapcAsTING, July 20], which
permit wider wuse of less shellac
without impairing quality of the
recording to any marked degree.

Drastic control of pure shellac
may mean some reduction, the
WPB admitted, but claimed it was

impossiblem/eﬁfﬁ:‘a\.preduction

Seedlac

of the extent\, In general, WPB
minimized the importance of the al-
location control in view of the
availability of seedlac, In addition,
it pointed out;that success of rec-
ord salvage will also be an im-
portant fa(;ml" in finally determin-
ing the actual reduction, if any, in
production.

The originq;.l order issued in
April, reduced|the supply of shellac
to 30¢: of the 1941 figure. This
crdér defined shellac as lac of all
grades including scedlac but did
not include lkhe which has been
bleached, cut br incorporated into
protective or| technical coating.
The basic diffference, as it affects
record makers is the exemption of
scedlac and the allocation control
of all other grades of shellac.

Under the amendment, civilian
use of shellae, for other than rec-
ords is practically halted except
for such special uses as munitions
coatings, navigational, aeronau-
tical and scientific instruments,
among others.; The order also pro-
vides that “alll exceptions and spe-
cial authorizations granted on ap-
peals prior toi June 24, 1942, are
revoked., Those granted sinee that
date continue in effect.”

Despite some claims of a sub-
stitute for shellae, WDPB officials
den a knowledge of such, if any
exists. They maintain that the
phonograph récord industry has
not reported any satisfactory sub-
stitute although considerable re-

Trammell Recj
NBC’s NAB Stay

Voices Concern Over Lack 4
Unity in Industry Group

EXPRESSING concern over “,
lack of unity” existing in the yyy
Niles Trammell, NBC pregge
has addressed a letter to Nem,
Miller, NAB president, stating i,
position of his company in applyiy
for network membership iy 'y,
NAB.

Mr. Trammell asserts tha
statement at the Cleveland cope
tion—that NBC sees no need t.ff
this type of membership; that xz §
is opposed to mandatory repree
tation on the NAB board; that &
network regards its dues for 5
membership as excessive—rem-
unchanged.

Text of Letter

The text of his letter follow:

I am transmitting to you with =,
Tetter a signed application for netw-,
membership for the XNational B
casting Company in the National L
ciation of Broadeasters.

At the recent convention of the
sociation in Cleveland I stated
position of our company relativ -
network membership as being, fs
that we saw no partienlar need far
type of membership; second, that s
were opposed to mandatory plac
of 1 network  representative of
company on the hoard af direetes
the association; and  third, tha ¢
considered (he dues Tor such mese
ship to be unduly excessive,

I wish to state that our views ».
tive to the foregoing are unchangs

The Cleveland convention, howe:
through its democeratic processes v,
against the position I took s
applying for membership now
doing so hecause I feel it advis

ARE

or management man will find the answers to ques-
tions he has been asking for years. For instance,
an analysis showing what percentage of Iowa listen-

ers write to radio stations—by age-groups, by sexes,

“NO, THE EYES

search is under; way. i I d
s abide by the decision of the asw:

>
on the Sanders Bill (HR-5497) to
amend the Communications Act.
Attacking the network regulations,
he declared they would impinge
upon free speech; the rule on op-
tion time “will create a monopoly”
and the “rich station will get richer
and the poor station will get
poorer”; and the non-exclusive op-
tion rule will make the “strong
station dizzy-headed with its choice
of network commercial programs”.

In answer to charges of the FCC
that networks dominated affiliates,
Mr. Mulien pointed out that rot

one licensee appeared before the . |

House Committee to support the
charges. Mr. Mullen then asked
for suspension of the rules for the
duration.

Network reply briefs are to be
filed Aug, 31.

Bragdon Joins NBC

EVERETT L. BRAGDON, radio
editor- of the New York Sun for
the past 19 years, on Aug 3 joins
NBC as trade news editor in the
press department, succeeding Leif
Eid, who has been transferred to
Washington as chief of the WRC-
NBC news staff [BROADCASTING,
July 27]. Mr. Bragdon is an au-
thoritative writer on technical wire-
less, broadcasting ‘and television,
and has reported on popular aspects
of broadcasting in the Sun, as well
as contributed articles to publica-
tions, many under the pseudonym
of “K. W. Strong.”
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"KLO, Ogden,

rion,
As I lave stuated many times it -

Bob Alldn Gets Post

ROBERT ALLEN, half of the our sineere wish to dy cversthing WHA l l NO I ICE!
BLUIL Veriry-tid-Round team who ye-  0Ur power to contribute to harmon i

cently was comipissioned 1 major in the ranks of the hroadgas

the Army. has heen appointed assistant "“,“'|""l““l\“‘“3 "‘]“' “l‘"

pulilic relations foflicer of  the Third cyvidenced by the large . B

Army. it was :m:mnm'vxl in o San NAD members and e ace . Much as Iowa people may dlsagree on some
Anionin Iast v desire that we become netwo

bhers with the hope that we can |
make a contribution to industry poe
and cooperation, .

T still feel very strongly that
network companies, and NBC in |
tienlar. are paying too high a proy’
tion of the total dues which s
the NATL T trust that this situr ®
can he rectified. T alsa think it wo
he more desirable to; have netws
membership on the board of dire
condy if sueh representative ds eled
by the association through norm
procedures,

I wonld be less than frank if Tis
not aecquaint you with my £
over the Tack of unity existing in
association today. T feel that in
diate steps should be taken to crét
develop and maintain a  strong
hesive association in the broades
ing industry, to adequately gather?
gether and represent all of the gres
interests. The present differences inth
ranks of the broadeasters, with mlf
voices speaking i Washington ffff
them, has led tvr/ sonfusion and i
effectiveness for the entire industl
and this situation demands pron!t
eorrection. It is our desire to coopt
ate fully to acliieve industry objectir®:

subjects, there is one matter on which the entire
State is in almost complete agreement. By actual
personal interviews covering nearly 10,000 homes,
the 1942 Iowa Radio Audience Survey shows that
Station WHO is “'listened-to-most” by 55.7% of

all daytime listeners in the State, whereas the next-

most-popular station gets only 8.1%.

Many Important Disclosures

But the 1942 Iowa Radio Audience Survey is by
no means confined to an analysis of station prefer-

ences. Within its two covers any advertising, sales

H
COMELY GOLI%‘ CHAMP is Wilma
Lee, star of LIJ_Q/J‘ics By Lee over
itah, and the Inter-
mountain Net\]:;/lér](, happily holding —_— -
the trophy emblematic of the Ogden ./ 1n R ) Sundss
City Golf Chanipionship. Although i(}\ig‘li)(.ﬁidgo?ﬁ }\fﬁdslmtbsv s\\'alm'
a newcomer to the game, she is al-  (ouon, newscaster, is Backgrowd
ready shooting in the low 80’s. She for News. Bermingham, Castlen®
was formerly; associated with und Pierce, New York, handles thef
Southern and Midwestern stations. count, a soap and shampoo cont®
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and by educational and economic backgrounds.
And also an analysis showing why they write, and
in what volume.

This one study, alone, would fully justify the time
and effort involved in making the 1942 Survey—
would entirely justify your time in reading it. . ..
But even this important point is only one of
many. . . .

Write for your copy today. Ten to one you'll say
it is the most enlightening and valuable radio study
you have ever encountered. No cost, and no obli-

gation. Address:

WHO

for IOWA PLUS!

DES MOINES . . . 50,000 WATTS
B. J. PALMER, PRESIDENT
J. O. MALAND, MANAGER A
FREE & PETERS, INC. ... National Representatives
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Senators Crltlcal of Commeﬂtators Retrae
Armyv Accusatig

Ob t to Lnfa\ erable give to the American people the suggestion \va:ﬁ‘j m;u‘ie‘ Lhatv Mr. But War Depat tment hldm
Jec same honest type of broadcast Davis, along with the Commission, Investigation May Go On

Qtatementg .AbOllt which he gave before he was ap- be allowed to call in commentators

Co s pointed to his new position. not and sponsars for scussions on AN APOLOGY in which he gi
ngress allowing ¢ mmental position  pry 1%, ted that he was “100% yppe
PENT-UP RESENTMENT of cer-.  tointerfere with an honest arﬁl_\'sis Senator O'Maheney, in swinging  Was made hy Cal Tinney -

hers of Congr against what into the atta ¢ radio and  July 24 broadeast after his yem
as well as newspaper com- se of newspaper oy dents, called  tion over the air July 17 that be
mentators led to a four-hour de- .in my m,  attention  to ! Ravmond  Gram ollicers veceived profits of ip
ir the Senate last M(mua» ¢ good toward na- Swing’s cr. sp’) of fellow com- post exchanges and  spent -;

e tham any other single  mentators. \wr— are not cop. money on parties.
. \tam v reminding ourscives that The MBS commentator, ha
. radio commentatars’ ory little, we wili  for the Bayuk Cigars, Phila
the  S¢ ! all into the hahit of reaching i (Phillies Cigars}, declared he
| wewspaper  conclusions  jus ) received a great number of | ’

bothk radie _commer
spaper

bought

car cliort.
ion was
on by 8

Elm

ich Senatars round
1 and © as  though we

as that deal” the Senator from enlisted men doclam‘q 5
j Swing's b 10 be entirely erroneous 3 &
and more we are Opinion that thelr officers we

Aless  benefiting from their post exchysy

; S purchases.  Tinney complin i— l'l

¢l to look into the the officers in having ther 0; 5

¥ commmentators’ in- 10077 behind them™, k f OId G ld ) k d
inerefscd com- Meanwhile the War Depsromg pac s o o s J ’ s o e

(D- Ax

~

CES news
of the Oﬁ"‘.u
g6 on the alr once

Twice w

to aid, as he puti it. “the best in- throug
terests of radic and communics-  ever though some W
tions TOnecus. v are receiving  indicated  that,  despite  Tiomy

The cue for the
hurst was provided "bhy a
1 i of Raymond Gram
S and an art

of the Gov- apologies. both on the air ;at.'A
tes, we  the offices of Maj. Gen. Alerase ‘

5,240,000 cigarettes, ///7 7and even sent in

11e relations. further investig

((lmmentamr s R eph
vitor Lew

the commentator would
Tinney had appeared before
Surles  accompanied by Nead
Ivey. president of Ivey & Ellng
agency handling the Phillies &
-aningless wards.”  count, and Fred Weber., MBS g
wat commentators m al manager [BROADCASTING
strategists.” 27]. The War Department d

Washing
radio commentator ana
iter were sharply ¢
owr: colleagu
Cong
were exten
(V" Muhoney
ugaten and led the

ad irebled «
¢ night after n

.ge the ives in th

spaner o took
the rema comme
WCTVALIONS wWere LA’X(E( rmuar

“He
being cor !
Eric Seve
Ingioh  Tew
ister, said he did not
directed at tt
ng ¢ make de

& good job of

of w

Swing ¢
i He concluded 1
were  “grmcha

Chandler’s Indignation mmc.“ e \”Wf form “further p Sy
[ restigation” of Tinney would z
Upton Close, *West Coast com- vestig RS : L] a
riator, one of the few speci revious indications from the ﬂ b d ‘é/ t to
211+ , e 3 pec Department were that Timm ’ |n ua ers es' es us

Senate d $- . . &
e might face prosecution for b

d’ 0

Senate

Wa

Unlikely 16 Do Routine

t
are “not
cisiorns but de
reporting.”
Senator Lucas had suggested *hgt
Mr. Davis be given power to ¢

That it is unlikely Mr. Davis
go on the air or regular rou-
tine for tne Government, was the
consensus in Washmgton following
the :i’:{'» f ’;)‘L;?}’:‘: ;:::;ir 1;(:2‘1’: upon radic stations for transeri for funds for a arip to

4 Liad of commentators’ broadoe o

"’ e a iH road : o uy ; SUrvVEr Army outposts. Far Above 1941 Flglm ‘ R cord BOOkIet
prouably oupose discussion of pub- Gor Seetion 805 of the Communi- Swr)m(u Chandler retorted that he INCOME from national spot i e ‘

b rE by 2 (;\—over‘nmenk M- cations Act. which gives the FCC  had made no reqﬁesl for such funds ¢n BLUE m & o stations ¢
1()'\'{" WhHichk Woulce be Cconsirued As

< e g authority to make general rules on  and declared it fwazs a “pity that J}?‘«‘ are far .“}:f‘ld of a“t year:
siriet.) Tl"‘JP(-KaU 1stic. or a stat <! s of e . i . the same period, according to

: stations’ records of programs. The (Contirued| on pa 5 ! ? ne
other . Davis might be regaracd prog - page 51} ray B. Grabhorn, national
us a compeutor of independent - sales manager of the BLUE.
commentators, and there is at pres- sales income for WJZ, New

(A <

ent no disposition on the part of s up 657 ; for WENR,
the Washingiop zuthorities 919, and for KGO, San Fra

i S ¢ : Qf SR up 90%% over July 1941, not
urh et eedom of s < j
curb eitner frecdon of speech ing purely local business. Fer
freedom of the press s0 long as the

'd’zed by Senator
broadeast

DA Lopin e — | get a copy of Red Barber’s Baseball

reported request from the Blue’s Ju]y SpOt Sale

Q

j2d]

(4

Man, that’s getting direct dollars-and-cents results! That's
: WiZ and WENR, national 5 the kind of selling yow want your advertising to do now
efl« 3 ig the largest for July 5 ) .
history of both siations. when every dollar must do the work of two. America’s

ar. 1€ not

would find
position of Yeom-

1OTEOVET,

haimsel! ar

Mr. Grabhorn also reportet =
advertisers are planning fali o°

of R great popu-
ewr wnaly sl with other
important Governmer
whe s
o¥er Lne air

Fresudent

paigns earlier than ever thie m
with P. W. Minor & Song, B ar
N. Y., for example, alreas
nouncing it will return te WIF
the fall for a sccond 20-week a&
paign for Treadeasy shoes. Az

most powerful independent station — plus America’s
biggest buying market is the combination that pays off.
Be sure that WHN is at the top of your station list for Fall.

is Stewart, Hanford &
Rochester.

FBMS Name (,hansd

ANXIOUS to he more prcﬂl-.
FCC last week changed the mis
of ity Foreign Broadcast M
ing Service to the Foreign
cast  Intelligence  Serviee
change was made, according T-°"
" FCC, since the former name &
THE WEST to hbe given such gnmﬁnth these three nol deseribe the unit’s acive®
ained young women {1 to r) Ruth Maxwell,| Harriet Ginn and  accurately. In addition to ‘monite’
Gee, recently were added to the CBS H Hy ood news bureau  ing forelgn hroadcasts they B
Hammr/ AY ieletype und dircet wire regorts for u;mp]eLv arc enguged in editorial ansiy®

, uniformed tric are currently workirjg from a specially  of sueh materinl and prepar:fl"
news rooin i tne window of Bulleek’s Inc., Los Angeles :s!,ur:-, material for its intelligence

|

Yer it war learned by BHOAD-
CASTING that there are plans 1o
have Mr. Davie go on the air now
and Lhen on special showrs dexigned,
o further Ui war «for

Woarn Senator Lucas made the

Lot Lhat Mro Dav

Vo Liee @it .t decy
fortunate” that Mr
dia ».nce np OW]

50,000 WATTS - 1050 CLEAR CHANNEL

CHICAGO OFFICE: 360 NORTH MICHIGAN AVENUE

MERICA’S MOST POWERFUL INDEPENDENT STATION

I’lR‘-nl IN

instal
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. «xtra earuingx should not

Talent Fee Resume
Projected by NAB

Association’s Pesition to Be
Reviewed, Asserts Miller

FOLLOWING decisien of the NAB
to undertake a natienwide sarvey
of the ralent fee situation in broad-

casting [BROADCASTING, July 27],.

Joseph L. Miller, NAB Labor Re-
lations Director, stated the associa-
tion would soon file a bulletin ad-"
vising bers of the situation
CAB. Mr. Miller
*writh C.
manager of
irman of the

t paTimEent.
NOLTCErs coming
contracts of the A?
tion of Radio Artists, were erutied
to special talent fees when request-
ed for specifc programs the
fees should be considered a regular
Compensslion in computation of
me rales,

and

Nat General Rule
New Yo
& Hour

Wage

legsed &
O EpreCit

o b
Earc

c us §70 & week
i the exira pay-
» by the
the wRnouncer

would be an ¢
vertiser and no
M the commefeia]l program

outsice of

nours

anc

taker inw consideration

to the revular salery for tn
pose of computing overt
mments. “It ix & goestion of the
of the cuse,™ Mr. Livengood 5

Executives of whe AFRA
their standard eortract with

tiong providex for overy:

caleulated on the burix of ered
walary orly, one-fortievs of the
werrly wege eonglituting the hour-

rew and one and one-half Limes
! the hourly overtime raw. J¢
Lhe announcer is paid & Kpeinl com-
mereial fee for snnouncing & pro-
rram outmide of bas regular weork
Qey, tnel puid In lwu of
overtine. IL was stated that the re-

S |n

CENUY  remscld overtime msue war
o brougit sbout by AFERA.
whicr han no disputer with sia
Luutie CUATTINE Overtime,

Pace 18 o August 3. 1942
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VARYING FROM USUAL =
promoies such war efforts as

Relief or Sol

i

\dicr-variety and quiz broadeasts in that it
¢ sale of war bond
Fort Mcernmouth Reports, weekly transeribed

. the Army Emergency

s presenied on six New York and New Jersey stations. With cast

Station
mouth. N.
and form
Sgt. Tom

“Allen
er-

of Army nel, the series
ced by the pu!

cer,

TC
erly with NBC promotion] writes the seripts.

recorded in the Post Public
ic relations office at Fort Mon-
:slant public relations officer
announces the programs, while

T

)

E\'Iills; Assu'ming Post at SPA,
Seeks Rights for Songwriters

Guild Shop. Worldwide Orgauiza(i%on Are Among
Plans of Former ASCAP Directing Head

iom at the

and the na-
who siressed
s

Cew

v

Revenue Sources

the Mills appoint-
briefly re-
ments  of
SPA during iu t 14 years, cit-
ing particulariy the ztandard con-
tract and improvements in work-
ure. He e« 1

“The time hag come next
great step forward. V 1 Mills re-
cently resigned from ASCAP, T re-
un exceptionzl oppor-
creusde him o put his
4t our se . For
z quarter of z century Le ngs heen

o

for iy

ighers and

later o : put

voJuntly, o pamberiess
patgne fur the betterment of the
art and indurtry of music,

“Hir reputstion as an organizer,
newoliator,  copyright authority
stive ig interna-

He s vrown to be a fair and
Just mur, Publishers, rio less than
writers, hzve been the recipients
of 1aillions of dollars in rovalties

Carn-

and Lukifiss

onal,

.
_—

| . .
revenue until Mills

i to get the money.”
of acceptance, Mr.
ated that the open meet-
¢ not the place for a dis-
sion of plang, but that he would
» Into them 'at the next SPA
meeting, scheduled for Aug. 11. He
did swate however that in their
dealings with ) ic publishers “we
SOngwriters Il accept in the
future no less than is our fair due
and will demand no more than is
ce g to us.”!

A lot of the rules are going to
change,” he stated. “The old order,
the control-and-compel policy of
capit will inevitably vyield to a
TIew of fairer and more gener-
cus rewards to the actual producers
and creators of the world’s prod-
ucts, both material and intellectual.
I propose that the songwriters, as
one very important segment of the
producing and creating class, shall
under the new Qgrder come into their

Wi}

oW !

Plans fol Guild Shop
I
“Improvement in contractual re-

lationships bhetween writers and
publishers, certain amendments of
the Copyright Law, establishing a
close affiliation with other protec-
tive groups of creative workers,
organizing the songwriters into a
world-wide group, establishing the
United States after this war as the
new center of, world culture in
music are just a few of the objec-
tives toward w}{(ich I hope the SPA
can guccensfully lead the American
songwriters in the near future.”
BPA plans th establish a Guild
shop, in which Mr. Mills will pre-
i
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sumably play an active
not discussed at the nest
salary arrangement with 8Py
not been disclosed, hut jt =
stood it will he a nominal
the first year, during which
receiving  his  regular
salary of $35,000, a severy
rangement voted by the
board at the time of hiy
ment [BROADCASTING, July
Keynote of the meet
struck by a telegram of p
from President Roosew
stressed the nation's need for o
sustaining power of SONg a3 mg
spiration to our fighting foroy,
to strengthen the hearts and
and aspirations of those why
on at home.”

"We're On The Air...
“WASTE-FREE”!

Lewis Asks for Marche

A plea to the SOMEWTiley
“give the Army music that §
sing as it marches” and g
cur people at home music
will strengthen their Spiriy
keep firm their determi
was made by William B,
chief of the Radio Buress, @
in an address which made s
impression that Mr. Rombeg
he would have it mimeographed
sent to all SPA members,

Capt. Charles E. Clapp ke
Army Air Force, stressed the
for music which will
man on the assembly line wdl
job better, so that the
forces can do their jobs hes
Com. Charles B. Cranford,
asked for songs that will msi
men realize what they are
for and so more anxious to pit
war won and to come hack @
under the apple tree and
peacetime joys.

Congressmen Sol Bloom of
York and Charles Kramer of
fornia spoke of the need for
copyright protection for the
and composers and intimated
new  copyright legislation ®
recady being planned to
plish that purpose.

’ . i
Quietly, without fan-fare, comes nation’s buying power—to make

a new radio network...young... this the most concentrated area

energetice . . . powerful .. . servicing in the country.

t
|
i
|
| - ) America's richest market, the

This is the market that the Atlan-

opulous Eastern Seaboard from “
N tic Coast Network delivers “waste-

\Vashin{;ton to Boston ...a market

k4l .
i ...without the low concentra-
impossible to reach, until now, free”...witho

without a top-heavy advertising tion areas that usually go with

e network radio...all at the cost of
sppropristion: a major New York City outlet.
Here live 6,300,000 radio families
who spend over $10,000,000,000

each year—one-fourtl: of the

It’s the on]y “waste-free” network

in radio!

IN PREPARATIOM—complete coverage brochures of the Atlantic Coast
Network. Write us immediately so thai we may reserve your copy.

BASIC NETWORK
WATTS

. 10,000
5,000

WATTS
1,600
500
500
250

Hers, linked by

Class “A” lines

W E L I—New Haven . (Dayj
{Night}

WNEW—New York

W P E N—Philadelphia
W F B R—Baltimore . . . . 5,000
W NBC—Hartford 5,000
W F C I—Pawtucket, Providence 1,000

WCOP—Beston
WWDC—Washingtan . . .
(100 wott beaster)

Action on Saﬂdm 5 throughout, are ..

In Near Future Unlis

FURTHER ACTION on the
ers Bill (HR-5497) to amesd
Communications Act of 193
not be expected before the
of September, Chairman La &
Cal.) of the House

& Foreign Commerce Co
considering the bill, told
CASTING last week. Vacat
by Congress in lieu of adjous
as well as war exigencies sl
tical elections this fall wodd
ve”t any continuous action #
bill.

Chairman Lea stated a
mittee, which he previ
BROADCASTING (July 6) wei
appointed to consider a
the bill, would not be formed ==
September, Committee hearmg®
the bill were completed July £
lighted by the testimony o
Chairman James Lawrence

the ten stations Coe e
of the Aﬂnnﬁc(
Coast Nefwork:

SUPPLEMENTARY NETWORK
WBOC—Salisbury, Md. . . . 250 WJEJ—Hagerstown, Md. .

ATLANTIC COAST
NETWORK * INC

501 MADISON AVENUE o NEW YORK CITY

250

C. G. GOING, news editor =85
nouneer for General Eleetrics
wave glations WGEA and
Scheneetudy, iv the author of @
on Lowell Thomas, BLUE -
tor, in the current issue of
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|
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New General Manager
Also Recommended
By Probe Group

SUBSTITUTION of a new gen- -
eral manager for Maj. Gladstone:

Murray of the Canadian Broad-
casting Corp., the elimination of
group-owned private radio sta-
tions, and the discontinuance of
private station outlets of U, 8.
networks were recommended in a
sensational report .of the Parlia-
mentary Committee on Radio
Broadeasting tabled July 25 at
Ottawa.

The committee recommended that
the CBC board of governors con-
sider whether the services of Mur-
ray “could be used'by the corpo-
ration in another capacity than
that of general manager or execu-
tive head of the corporation,”
since the board of governors had
lost confidence “in his ability in
financial matters and his attitude
to his own expenses.” The report,
Chairman Dr. J. J, McCann stated,
was not unanimous. '

Groups Opposed

The committee expressed strong
opposition to control of groups of
private stations by one individual
or interest and recommended that
“except in most unusual circum-
stances” no person should hold
more than one license. It had re-
ceived evidence, the committee re-
ported, which showed that at pres-
ent eight stations are owned or
controlled by one interest and six
by another. (This refers to sta-
tions of the Taylor-Pearson &
Carson group in Western Canada
and the Northern Broadeasting &

Publishing group in Northern On-

tario and Northern Quebec.) To
prevent “dangerqus concentrations
of broadcasting stations in private
hands,” the committee recom-
mended changes in this practice.

These recommendations were :

1. Neither the ownership nor
shares evidencing ownership of a

- station shall be transferred with-

out the authority of the minister.

2. A station shall be owned and
operated by the holder of the li-
cense.

3. Except in the most unusual
circumstances no one shall hold
more than one license;

4. The responsible minister and
the corporation shall have the pow-
er to obtain all information neces-
sary to carry out these provisions
and to ensure that private stations
are operated for the benefit of the
nation and of the communities in
which they are located;

5. If necessary the revenue, prof-
its and expenditures of privately-
owned broadcasting stations should
be ascertained im order to see
whether the license fees payable by
them to the government are ade-
quate and if the public services
rendered by them is commensurate
with the direct and indirect prof-

Page 20 o August 3, 1942

its and advantages enjoyed by them
from the right to use a broadeast-
ing channel.

The committee found that pri-
vate stations are performing a use-
ful function and are making a

_valuable contribution to the war
effort through the contribution of

free time. Good relations were
found to exist between the private
stations and the CBC.
Wartime Function

“But the financial position of
privately-owned broadcasting sta-
tions has improved substantially
during the last few years and the
corporation should consider if the
private stations are increasing
their service to the public corre-
spondingly,” the report continued.
“Your committee recommends that
the corporation endeavor to work
out in co-operation with the private
stations means to increase the serv-
ices of private stations t6 the na-
tional cause as well as their local
communities in providing and dis-
tributing programs and developing
and making use of local talent.”

Other recommendations included :

Planned programs to counteract
enemy propaganda;

Co-ordination of government

broadcasts;

Closer  relationship between
French and  English - language
broadcasts;

Extension of a previously de-
clared policy of providing national
coverage, if necessary, by acquir-
ing private stations;

Organization of regional hon-
orary advisory committees;

Introduction of a pension scheme
for CBC employees;

Allotment of a larger percentage
of license revenues to programs;

Application of the election broad-
cast policy to provincial elections;

Consideration whether private
chains

station outlets for U. S.
should be continued.
Provision of alternate programs
wherever possible to ‘provide a
choice for the radio audience.
Annual review of radio affairs
by a parliamentary committee.

i
\

Groﬁp Ownership in. Canada Opposed

Merit S‘Awards

JOHN BALLARD, general
manager of KGNC, Amarillo,
Tex., is .now giving merit
awards, on behalf of the sta-
tion, to men' and women of
all ages who have performed
some act or service of an out-
standing nature. One award
has already |gone to Lieut.
Jimmy Daley of Amarillo,
now serving in the RAF and
recently decorated by the
British Government. Another
has gone to Laura V. Ham-
ner, Texas, author of several
books.

|
1
i

The committeg’s report reviewed
changes in the CBC set-up effected
by the board of governors since
1939. Up to November of that
year, it said, Mr. Murray as gen-
eral manager was responsible for
CBC administration, subject to the
direction of the board of governors.

Then, on Nov. 26, 1939, the board
passed a resolution transferring
to financial, engineering and com-
mercial matters, and all operations
primary responsibility with regard
to Quebec province, to Dr. Augus-
tin Frigon, assi%tant general man-
ager. !

Executive:‘; Committee

“This divisioq of responsibility
was apparently considered to be not
enough,” the committee said. March
24, 1941, the board made a series
of amendments, which “further
limited the general manager’s pow-
ers in three veryimportant ways.”

They provided: for appointment
of an executive dommittee to man-
age the affairs of CBC, control its
finances, supervise operations gen-
erally, and defihe the functions,
duties and respgnsibilities of offi-
cers and employes.

“By the wording of this by-law
the board appeared to give to the
executive committee the powers of
management previously exercised
by the general manager,” the re-
port said. |
The second limitation provided

|

|

EIGHT CANDLES on the birthday cake marked an anniversary for
Your Neighbor Program, sponsored by Wieboldt Stores| Chicago (depart-

ment store chain), on
pating in the birthday e

agency handlin
ner Wieboldt,

WMAQ, Chicago,
ake festivities on the program ollowing a special
breakfast were (I to r) Harry C. Kopf, vice-
Melvin Brorby, vice-president of Needham,

six mornings weekly. Partici-

president;of NBC-Chicago;
Louis &) Brorby, Chicago,

g the account; June Marlowe, m.c. of the program; War-
chairman of the board of th
sales manager of NBC-Chicago; William Wi

e company; Paul McCluer,
eboldt, manager of the Oak

Park branch of the stores; William White, company sales manager.

that the assistant generq] My

was to have charge of techniey ,
commercial operations ang “k:
sponsible for the interna] Mnge
ment of the affairs of the Coryer,
tion.” i

The third change provigey i
appointment of a controlley gf‘(_
nance.

“These changes were rond,..
necessary on account of |ug .
confidence of the board of e
nors in Major Murray’s abiliy .
financial matters,” the radio g
mittee reported.

The office of general Mang.
should be filled by “one fity ,
discharge all the duties of the dy
executive officer of the ¢ e
tion,” the committee SUggess

“He should be, preferably, g1,
nadian of character and integrs
to receive the confidence of
public and the loyal support
staff,” the tabled report said
should have organizing ability
administrative and executive ¢
perience although not necesssr:
in the field of business.” i

Mr. Murray has been gee
manager of the Canadian Bru|
casting Corp. since it came iy
being Nov. 2, 1936,

CANADIAN OUTLETS
CLASSED AS VITA§

CANADIAN broadeasting statm
are now listed under the )
War Services Regulations “u
servicing activity deemed to bew
sential to the successful proes
tion of the war,” states a coms:
nication from T. The
Minister of National War Serri=
Ottawa, to Glen Bannerman, pr
dent and general manager of &
Canadian Assn. of Broadease
Under the broadcasting lisy
stations receive the same clas®
cation as newspapers. i

“While the ruling of the Mirs
does not make deferment or p
ponement (of station empliys
automatic,” Bannerman explus
in a letter of July 27 to CAB
tions, “it does place the indeer
before the (National War Servi
Boards as essential to the sucs
ful prosecution of the war. Tt
should help to alleviate a situail
which is becoming desperate for
number of the private stations.

The Minister’s ruling does 17
mean automatic postponement =
the persons engaged in broadms
ing, but each case will be &
with by one of the 13 regio=
boards on its merits and in
light of the facts surrounding ¥
application for postponement. Ti:
includes the suppiy of labor ave
able and the importance of
particular applicant’s occupation’
the national economy.

Colgate’s Big Show
COLGATE - PALMOLIVE - PEE]
Co., Jersey City, on Oct. 3 ¥l
start a half-hour variety prograé
on NBC featuring Al Jolson, Hile
garde, Eve Arden, Harry Einste!
(Parkyakarkus), and Ray Bloek!
orchestra. The program, to be it
duced by Carlo De Angelo, will b
heard Saturday evenings at ¥
10 p.m., originating in New 1t
Product and number of stati
have not yet been announced. 3
man & Marquette, Chicags ¥
agency. .
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On August 20, WW] will be 22 years old,
once again leading American broadcasting
stations to the celebration of an additional
birthday.

Anniversaries are usually hilarious occa-
sions. In former years WW ] has commem-
orated the passing of its annual milestones
with gala programs, festive parties and
much to-do.

But in this war year of 1942 everyone at
WW]J is much too busy with procuring
manpower for the armed forces, selling war
bonds, developing civilian defense, and all

New York -:-

San Francisco
Assoctete Stution

WS- 1t

Wy

Mational Representatives

George P. Hollingbery Company
Chicago -:-

the other manifold ramifications of the war

effort, to even think of celebrations. And,
to whatever degree possible, the station still
carries on with commercial broadcasting.

In a business as young as broadcasting,
22 is a venerable age. But age and youth
alike are generating greater speed and pro-
ductivity than ever before in Detroit, the
Arsenal of Democracy. And WW], now
turning into its 23d year of existence is
envisioning broader horizons, more useful-
ness, bigger and better broadcasting than at
any time in its history. .

Atlanta
-:- Los Angeles
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Local Station a Community Necessity

Vital Role of Broadcaster Shown in Study

By CHARLES L. ALLEN
Assistant Dean and Director of
Research
Medill School of Journalism,
Northwestern University

THE LOCAL radio station has at-
tained an indispensable place in the
social structure of the American
community. It is regarded as an
essential institution, cemparable in
usefulness and importance with the
schools. the churches, and the press.
Among men d women of the
cities and thé farms sérved by the
jo station, its services to
‘the ommunity and its intense de-
otion to all socially significant
enterprises have made it of su-
preme value to its listeners.

These facts, and a host of others,
are apparent from the results of a
research study in radio listener-
ship just completed by the Medill
School of Journalism of North-
western University. The study be-
gan almost & year ago with an
analysis of the available statistical
data sbout radic station. WAIM,
Anderson, S. C., a 250-watt CBS
outlet owned by Wilton E. Hall,
who is also publisher of two daily
newspapers, the Anderson Iude-
pendent and Daily Mail.

Anderson is & typical Southern
city of about 35,000 population (in-
cluding the textile manufacturing
area). It is situated in the geo-
graphic center of Anderson County
(population 88,712) which has an
almost even balance of agriculture
and industry. Recently published
figures show ar annual textile pay-
roll of slightly more than $14,000.-
00¢ and the value of manufactured
goods exceeding $45,000,000 yearly.
while the 6,430 farme, each aver-
aging 68.9 acres in size, yield $10.-
000,000 in marketable products
each year. .

Interview Technigue

Last January z field crew of 20
persons working under the direc-
tion of Fay Day, graduate student
at Medill, and supervised in Ander-

son by this writer, interviewed per-

sonally about 900 housewives.
farmers, businessmern, professional
men, and skilled and unskilled
workers in the primary area of
WAIM. The interview data were
recorded on & questionnaire—check
card classificd for purposes of later
wbulation. During the last six
months these data have been ae-
sembled, tebulaued und interpreved

in the laboratorier of the Meaill
Senool of Journslism. Recently a
24-page bookler war published con-

taining some of the primary find-
inge of the study, and these may be

ouleined from tne Andersorn sta-
tiun

irformustion received by inter-
view wars enecked by coincidentsl
telepnore culle, and by cull-acks

during tne weer of field operations.
In
of the field workers was rested by
submitting the marked  question-
naire-check chart to the interviewee

several dayes later. Irregular

si:veral instances Lhe zecuracy -

Conducted by Journalism School
‘ e

_answers and defective charts were

rejected. In short, every reasonable
precaution was taken to secure a
scientifically correct sampling of
public opinion regarding WAIM.

A listenership potentiality of
more than 909 was found to exist
in the primary listening area of
WAIM. Previous estimates had set
the number of radio sets in Ander-
son county homes at from 40% to
809 ; yet the house-to-house survey
showed that 91.49% of the homes
vigited had one or more radio sets—
leaving omly 8.6% without at least

_one receiver. In short, nine out of

ten homes in the primary listening
area of this station are potential
listeners.

Several Sets

Furthermore, the potentiality of
listenership is materially increased
by the fact that most homes in the
Anderson. area are equipped with
more than one radio set. We found
that in the city of Anderson the
average home had 1% radios, an
ayerage that was almost sustained
fér the entire listening area. The
number of sels was somewhat
smzaller in the rural areas than in
town. )

In the last analysis, the effective-
ness of z radio station is its abil-
ity to keep the dials of its area con-
sistently tuned to that station.
WAIM succeeds remarkably well,
for in the city of Anderson the
average radio libtener is tuned to
WAIM for about three hours of
every day. On Sundays the average
for the city listener jumps to 3.17
hours.

A corresponding increase in
listening time is recorded on Sun-
days for the suburban and rural
listeners, who give the station
somewhat less of their time on
weekdays than their city cousing
do. Nevertheless, the average listen-
ing time for the entire area., on
weekdays, is 2.56 hours, and on
Sundays 2.81 hours. This increase

WARTIME EFFECT at KSAL,

Salina, Kan., is (the presence of
Pauline Barnes in the control room
as a transmitter engineer. Miss
Barnes was traihed at the NYA
Radio Schoal, Topeka, and formerly
worked at KAZZ, Kansas State
Highway Commission shortwave
transmitter. She ireplaced Charlie
Pinckham, now it the Army.

in listenership ¢n Sundays un-
doubtedly is significant.

Since the ability of a radio sta-
tion to deliver i an advertiser’s
message depends upon the number
of persons who hear the program,
the potential listenership must
also be measured by the number of
persons in the gverage listening
family. For WAIM this figure was
found to be four persons. That is to
say, in the average home that
WAIM reaches there are four per-
sons who listen toiradio.

Every listener /interviewed was
asked to rank the five stations he or
she considered madst important. In

this test of value to listeners
WAIM scored high — getting
70.19% of the women vote. Its

nearest- competitor polled 8.65%¢
In the “all-city” (men and women)
ranking of stationg it was much the
same story, with WAIM capturing
a cumulative total vote of 92.474%.
Rural listeners gave 94.247% .

It requires a dertain degree of

1
T

DR. ALLEN: LOCAL STATION PROTAGONIST
|

SINCE 1940, Dr. Charles L. Allen has been assistant
School of Journalism as

of research of the Medill

1
an and director
ell as editor of

Natwnal Publisher magazine. Being essentially interésted in printed
journalism, his radio findings in the special survey in|Anderson, §. C.
(pop. 35,000 are all the more sigrificant. From 1937 :

t6 1940 he was manager of the New Jersey Press Assn. |
and director of the Department of Journalism at|
Rutgers. He iz past president of the American Assn.|
of Teachers of Journalism, « memhber of the Council on
Heswsreh of the American Assn. of Schools and Depart-
ments of Journalism and formerly a publisher of small
newspapers in North Dakota and Illinois. A 1934
graduate of the University of North Dakota, he has‘
done graduate work at Minnesotz, Illinois and Colum-
bis. He has written several books on journalism and
has conducted readership studies of newspapers. His|

|

Dr. Allen '

previous radio contacts were in 1936 and 1937 when he|

studied radio in New York and Chicago and did some newscasting over
Chicago stations. s |

| .
DONAANCAQTING o Rroadeast Ad

. the owner of WAIM, also 0 ®

-

courage to ask potential Listege
“What radio station do you By
best?” and yet that is exactly wiy
we did in our attempt to temt g,
acceptance of WAIM g u
people. They replied overwelm
in favor of the local station, |y
fact, 53.39% of them said
liked this station better thag
other, and the next most
station drew only 10.68% of
votes. Among Anderson Wome
percentage went up in fave ¢
WAIM, for 56.7% of the womg
liked the local station best.

WAIM is also the favorite
outlet of listeners in the o
Anderson area. This fact
tablished by analyzing all th
plies to the question stated g
and extracting the answera g
persons only who gave a CH
let as their favorite stath
WAIM's score in this
were set as 100%, the nes
tion to it in popularity we
a comparable score of only 1§l

Listeners in the Andersen
do not get their chief
from some of the national
stations. The survey to find
most popular programs: showsf
results: Among the Women,
the 10 most popular progra
heard exclusively in the
area over WAIM; and am
men, & of the 10 most popul
grams are exclusive with
station. Football broadcasts
high among all listeners.

WAIM has studios at
College and Clemson Collegs!
carries all  Clemson
wherever played, as a reg
ture, in addition to all high
games and other local events f
field of sports. It is the only i
Carolina station carrying the@
son College Extension BSemm
broadcasts, a program of =
niendous importance to farmen&
the area. A full half-hour of pas
lar music is provided daily fort
2,200 Clemson cadets and ampif
through loud speakers in the me
hall during lunch hour. This
similar local programs are ™
popular.

News Leads All

Of peculiar significance i &
fact that news—news of all =
from all stations—led the lin
most popular programs Witk -
listeners of the area. Furtherm
among the 10 top programs if &
labeled News—WAIM whick =
cludes the reports of those 1ista:¢"
who specified that news heard @€
the local stations was highlr =
teresting to them. There if 2
doubt that many of those who &
not specify WAIM as their 2o
giving station may have been T
lar listeners to news program &
WAIM. The Anderson st
broadcasts news frequently fre=
24-hour news wire in additi®
the CBS world eoverage. -

A local radio station canpeé
how much usefulness it has 2%
community until it checks % *
the way its people rely 111301*Itk
radio service. And since Mr.

(Continued on page 50)

._
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IN the State of Tennessee, where almost 30 percent
of all the electricity customers are served from the TVA
system, there are today some 40,000 electrified farms.
This represents an increase of well over 300 per cent

since 1932. During 1941, more than 8,000 miles of rural

lines were added.
It is a bright picture of prosperity in the great Ten-

nessee Valley.

Téwer where 10 ot

. T. WARD, OWNER ¢ F.C. SOWELL MANAGER
PAUL H. RAYMER CO.. NATIONAL REPRESENTATIVES

THE STATION OF TH

BROADCASTING ¢ Broadcast Advertising

i

E GREAT TENNESSEE VALLEY!
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Manpow er Group
To Iésue List of
Vital Radio Jobs
To Be Used by Draft Boards
As Guide in Selection

AXNNOUNCEMENT
t.l\.lf"‘ ﬂ. CRECT

"

"

of  specific

I occupationg n
varous industries. including thase
of hroademsting and communica-
tlons. can he expected thix week,
spokesmen of the “:v
Commission. decl
This was further
Bureau
T. f

More than

Manpower
ast Tuesday.
canfirmes! by the
{ Employment Security,
ment Servier

Emplor

occunations wiill  DOWN ON THE FARM in the old-fathioned wéi‘\ Park. New York: Bermard Musnik, New Yi
be Listed, it snid. mnd these Went New York and Chicago sales representatives {3{ Neal. operator of the farm; George Comt
wili be sent to Qeleetive S . WLW wha atiended the station’s semi-annual s “ord
iocal hoards for euidance in conference at Cincinnat last week. One of !h

oy

: Harry Mason Smith, sales manager, ¢

11 Rn
tior of mi

B son, special sales representative, O 1
iamv mannower fminment % Was & 10 the station’s © Ed Mason, farm program director; Madison B 've heard tell there's pi€
Fartnont {Ar Sa¥ produetion or os- OarS F 1o %e¢ B d : cast from an oats  Now York: Dick Garner, Chicago; Herbert Tve

i T 4EL o &= held. After the Td‘n.u‘in.m group was taken onla  sistani sales manager, Cincinnati; Walter @
sential civiliar production. tour of the farm in this wagon. Members are . assisiant to the vice-president; William
Not Blanket Deferment Efﬂ"’( r_Jennings. manager of the \ca Special Sales Inc., Cincinnati.
Dewev Long. manager of the Chie
It was reemphasized by officiais

Here the

conv ersat
sales folk shout a greeting from a wagon.

front porch
that the list of critical occupations

s 1540 0P O T i there’s always
henever chere’s whitt and 2DONT all
~ - . ‘ - : w s to e swept UP -
would in no way constitute blanket 4(‘iuﬂ'1 \tan In@?n tories 4,.‘) 4(10})[(](1 MAIN ST, B ¢ shavi wa lirtle extra dust.
deferment for thesc cmmnwn@ . o’ chat results ¥
categories. Rather. <he i i e e By WLW  for Studws of F ommodities Unusual Headline
used by Selective Servier iocu
boards tc prevent any unnecessur} MEMBERS of the \ov York iy
shortages In essenuial indus

iries  Chicapo sales
open their semi-annus
cinnati, hearé T
vice-preside
and peneral

, &———Starts Radio
s and

bat i& no way considerec an *
door'’ o deferment

Thie was furthe: borne out by
the ultimatum 1ssued hy Selective
Service headquarters 1n Washing-
ton last weeii tha: loca! boaras In

Out here in oW

THE editor of a small-towm
paper. who gained national|
nence last year by summi
ARAA and NAB. was day’s events with the very
v Mr. Dunville. A plan  priste  headline

i in- of the new A&LAA spot
. Dunville, recontly approved

oslex Corn.

dial. Yes Siree

broadcasiing
new  comm Tucs ]

acveioped by WLW. Under this
plan, the recall method is being re-
placed by actual

t
all cases mus: fill thewr
manpower quotas. Selective
indicated that many
had taker the Julv 14 memorandum
aon family relationship categories
too literally anc were allowing
their quotas tw suffer as & con-
sequence. Selective Service emphs- he us
sized thar the funaamental purpose Mr. Dunville stated

of the 1940 Seiwetive Tramng &  ahiv move th .
Service Act war 1o secure sufhelent  jrv qemte ';T,dgu
mer. for tnc armed 3

7 el e “World In An
;g a drive on selling 4y L) Mess.” on
m. o 5 am., bul  aue 1 began a

ests will be made before X S

1 ¢ weekly news com-
is  taken. Mr. Dunville mentary on

> potential num- KDKA, Pittss
s in the inverted burgh.
1 defense work, com- er;t!de}” the title,
favorably with th am. to A Main Street
MJT e t Editor Looks at
, the News, Wil-
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Red Earber Wins
Baseball Trophy

Paul Douglas Also Honored
In ‘Sporting News’ Awards
WALTER (Red) BARBER, of

WOR, New York, was voted the
No. 1 play-by-play baseball - an-

nouncer of the major leagues in;'

the annual competition conducted
by Sporting News, weekly baseball
newspaper published in St. Louis.
Selected simultaneously as the out-
standing baseball commentator was
Paul Douglas, of NBC. Both will
receive trophies from Sporting
News.

Best minor league announcer se-
lected was Woody Wolf, of WRAK,
Williamsport, Pa., who was named
as tops in all Class A baseball as
well ‘as the Eastern League. In
addition to a trophy, Wolf will be
given an all-expense trip to the:
first two games of this year’s World
Series. Hal Berger, of KMPC, Bev-
erly Hills, Cal., receives a like trip
in recognition of the high vote he
polled.

Other Winners

Other minor league . winners,
each in competition within his own
league, were Don Hill, WAVE,
Louisville (American Assn.); Earl
Harper, WAAT, Jersey City (In-
ternational League) ; Mike Franko-
vich, KFAC, Los Angeles (Pacific
Coast League); Lowell Blanchard,
WNOX, Knoxville (Southern
Assn.); Dave Young, KABC, San
Antonio (Texas League).

Clint Faris, sportscaster of
WGTM, Wilson, N. C,, was voted
the outstanding baseball announcer
for all Class B, C and D baseball
circuits. [For past years winners
see BROADCASTING Yearbook, page
424].

Conoco’s Space Theme

ONE - MINUTE: spot apnounce-
ments, which started in Ayril and
are heard this summer o 3 sta-
tions for Continental/ Oil\ Co.,
Ponca City, Okla. [BROADCASTING,
June 8], are the basis of the'com-
pany’s summer~ newspaper and
magazine advertising. Copy in the
latter two media consists jof the
announcements set in dialdg style
verbatim as they are heardjon the
air. while the closing comméreial is
printed as an insert in/each ad
signed by the Conoco “Mfleage Mer-
chant.”  Agency for~ Conoco is
Tracy-Locke-Dawson, New York.

San Francisco Silenced

RADIO SILENCE in the San
Francisco Bay area which lasted
21 minutes was ordered by the
Fourth Fighter Command July 24
because of an ‘“unidentified target
later identified as friendly.” Sta-
tions were ordered off the air at
10:16 p.m. and with the “all clear”
signal resumed broadcasting at
10:37 p.m, (PWT).

AMERICAN  Federation of Radio

Artists has published a 68-page,

pocket-size handbook with the union's

national rnles, regulations, minimum

fees and working conditions for guid-
. ance of its members.
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JUST TEN MONTHS after the ground-breaking certgmonies on Aug. 8,
1941, this photograph was taken of the main building of the new RCA
Laboratories now under construction to provide quarters and facilities
for radio research. Measuring 488 ft. long, three stories high and encom-
passing 112,000 sq. ft., the main building will probably be completed by
the end of this summer, housing RCA research laboratories, fully
equippeed to undertake “the application of radio and electronics to na-
tional defense.” As additional units are constructed, ithey will be occu-

pied by the company’s industry service section, the
and communications research. Otto S. Schairer, vice-

resident in charge

of the new RCA Laboratories, will direct all activities, while general
direction of all research and original developments will be handled by

R. R. Beal, research director.

i

Transmitter Needs During War Period

Studied at Advisory Group’is Meeting

TO DETERMINE: the needs of
vartous users during the war pe-
riod, the Radio Transmitter Manu-
facturers’ Advisory Committee
met in Washington July 27 with
Frank H. MclIntosh, chief of the
radio  scction, © Communications
Branch, as presiding Government
officer and other WPB officials,

As in the case of other commit-
tees already organized, the repre-
sentatives of industry were divided
into task committees for flexibility
—one to study the military needs
and supply and a second civilian
needs and supply.

In general, these groups will at-
tempt to determine the replacement
requirements necessary for the
maintenance of transmitters al-
ready in operation, recommend
standards of police and other
equipment, study possibilities of
conservation, repair and re-use of
defective parts. They will also
give careful attention to the pos-
sibility of using military rejects
for civilian purposes.

Decibel Reduction

The civilian task committee is
not only concerned with the needs
and problems of broadeasters but
also with those of police and other
emergency services, aireraft, point-
to-point communications, foreign
and international communications.

At the same time, the committee
confirmed WPB thinking that a re-
duction of decibels among domes-
tic broadcast stations would do
much to increase the life of com-
ponent parts, according to Mr. Me-
Intosh. This has already been sug-
gested to the BWC .but no action
has been reported.

In discussing the problem of
conservation of components, Mr.
MclIntosh said the WPB recognizes
the necessity of maintaining key
stations on a 24-hour basis. How-
ever, he pointed out that a station
could be ready to go on the air at

all times with an available skele-
ton staff to handle such emergen-
cies. Through such a plan a sta-
tion need not broadeast 24 hours
a day but it must be prepared to
broadeast at any{ hour of the day or
night. In this manner, he feels con-
servation could be realized and the
communications | necessity would
never be impaired.

Monthly Megtings Planned

At its first meeting, committee
members decided to meet again
Sept. 7 and the first Wednesday of
each month thereafter.

Members of the industry ad-
visory group are: H. N. Willets,
Western  Electric  Co.;  Walter
Evans, Westinghouse Co., Balti-
more; E. C. Wilson, General Elec-
tric Co.; Sostheries Behn, Interna-
tional Telephonie & Telegraph
Corp.; Fred M. hinke, Fred Linke
Co.; \A. A. Collins, Collins Radio
Corp., Cedar Rapids, Ia.; A. Lloyd

and Oscar Hammerlund, Hammer-

lund Co.; George K. Throckmor-
ton, RCA Mig.! Co.; Charles M.
Srebroff, Radio Engineering Labs.;
M. H. Willis, Spokane Radio Co.;
Preston Dooley, Radio Specialties
Inec.; Paul V. Gz‘{lvin, Galvin Mfg,
Co. i
Membership of the civilian task
committee comprises H. N. Willets;
K. C. Bonfig, RCA Mfg. Co.; F. M.
Link; Charles M. Srebroff; M. H.
Willis. The military task commit-
tee consists of E. G. Little, West-.
inghouse Co.; K! C. Bonfig, RCA
Mfg. Co.; St. George Lafitte, In-
ternational Telephone & Telegraph
Co.; E. M. Hall, Western Electric;
W. R. G. Baker,!General Electric;
L. A. Hyland, Bendix Radio.

i
ULTRA-HIGH frequeney reference
material is listed{in a booklet com-
piled by Elizabeth Kelcey. engineer-
ing correlator of Zenith Radio Corp.,
Chicago. The “biljliography with an
introductory article hy Miss Kelsey,
is available to fyngineers.

\ :
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- request was rejected.
Igoatent department - 9 )

TWO FREQUENCIES i

ASSIGNED TO Kl p,
FACING interference frop
Carr Collins station on the Mex,.
can border — XEAW, Reynmfl'
KLRA, Little Rock, now operas,
with 5,000 watts on 1420 k. e
constructing a new transmity
operate with 5,000 watts night g
10,000 day on 1010 ke., hag L
granted special authorization i
the FCC to utilize both frequep,
if necessary.

It is the first time on recorg
Commission has granted twp wyy,
lengths to one station. XEAy ,
reported to have moved to 5 .
site recently, using unspecified b
high power not only on it
frequency of 1570 ke. but alsg {3
ke. Mr. Collins is understoy -
have been in Washington rege:
seeking authority for a new gu.
on this side of the border, buy s

KLRA is installing a new phae
which will have directiona] s
tennas for night operation on ;1
ke. However, if XEAW contir
on the 1010 ke. frequency, KLky
use of that channel will be o
cumscribed. Hence the Coms.
sion’s determination to permit i:
Little Rock station to utilize be-
1010 and its old 1420 ke. chasss
and plant until the situatio
cleared up.

Hawaii Rules Eased

TO alleviate the difficulty of o=
tain Hawaiian police departmes
in obtaining licensed radio opes
tors for their communications s
tem, the FCC last week ordered::
waiving of Section 318 of the (=
munications Act of 1934, Act
permits American nationals e
ployed by the police and who e
all reauirements for a restrics
radiotelenhone  operator pem:
except that of U. S. eitizens-
to operate such equipment -
Hawaii to the extent permits
holders of restricted radioteleph:
operators permits.

Hirestra Test

HIRESTRA LABS.. New York
the first to sign with WQXR, New
York, for Other People’s Busin
a five-weekly shew sponsored ani
particinating basis, featuring o
bits of information on a vare
of subiects excluding war and p™
ities. Hirestra Co. will use the pr=
gram in a test for Endocrene &
cream. Van Dolen. Givandan b
Masseck, New York, handles t
account.

Arrid Remains

CARTER PRODUCTS Inc, Nev
York, which has been sponsorii
since March the Jimmie Fidr
From Hollywood Sunday progrs
on the BLUE for Arrid deodorst
plans to continue the network pr
gram as well as its spot announc®
ments through December. Spots
now heard on 150 stations in th
country and 35 in Canada, atdr
ing to Small & Seiffer, New Yor
agency in charge.

ZERO MOSTEL, comedy star of %
BLUE program Chamber Misic ™

ciety of Lower DRasin Streef, It
signed a  three-vear contract TWL
Metro-Goldwyn-Mayer to make It

pictures a year. The program ‘;
originate in Hollywood for fire %e¢
twice a year.

NBC

ANNOUNCES A 107%

FULL-NETWORK
DISCOUNT

Moving to extend the distribution of the
nation’s top-ranking radio programs to
smaller stations in smaller communities,
the National Broadcasting Company an-
nounces a plan which will permit adver-
tisers to use the entire NBC network of
125 stations at a substantial saving over

current card rates.

Effective August 1,1942, a flat 10% discoun?
will be allowed tc advertisers who con-
tract for the full NBC network of 125
stations for 13 weeks or more. This: is an
over-riding discount, and applies after all

other discounts and rebates.

The new plan involves no rate-increase, nor
does it penalize advertisers who do not wish
to use the full network. It issimple in concept
and operation and is being adopted at con-
siderable cost to NBC in the earnest inten-
tion of bringing the informative and
morale-stimulating benefits of outstanding
commercial radio programs to the less pop-
ulous sections of the country. The plan will
enable many advertisers to expand their

coverage to new markets
at a lower cost-per-thou-.

sand listeners.

NATIONAL BROADCASTING COMPANY

ARadio Corporation of America Service




LEARNING HOW to unravel “that
thing"” (backlash), 1s Bob \
the’ Arkansaz Traveller
vacatrorung &1 Gull Lake.
Bob’s fishing tutor 1= Raliie Jonrn-
sor, sportscaster of -WCCQO, Min-
neapohis, who came along to
struct the Bazooka Man in the intri-
cacier of fiycasung

\

Extra Over-All 10% Dilscoun,r Adopted
By NBC for Sponsors Using| Full' Net

NBC spansors using the full 125-
station network for their programs
are entitled 0 an extra over-all
107, discount, it was announced
lagt week by Niles Trammell, NBC

. presiaent.

Plan, efTective Aug. 1. puts NRC
in line with the other nationwide
networks which have ail within the

past few mon uted  dis
. count Tevisions i to “ex-
tend the distrib of the nation's

wop ranking pre of entertain-
ntanes te

15 in the less

mexXimum o now
CBS. BLUE sgdvert:

SCTE Can ear.

. . | = e .
maximum dxsmurts of 437, while

MBS s offering) its {ull network
clients discounts fanging from H0<:
in its basic “A7 markets to 757
in the small city C" markets.
Na Rate Increase
Mr. Trammcell stated that the
step was taken with a view foward
the “Lnrvtwork‘s service
inowar time. “Thie informative and
maorale -~1:v.nu)atirfg qualities  of
hroadcasting arel well recognized,”
he 1. “and the owners of the
56 Wil ~e1s in'the United States
canstitute one of our strongest
forces for united war effort.

inereasing

“Many of our feading advertisers
are now using from =) to 100 sta-
tien="" he continde . “and it is our
hope that i} nows aponsored
by theze advertisers will
now le available 1o the remainder
of the NBC networh of 125 sta-

—That's the WSIX formula that captures listener preference in
Nashville. And now we add ot no additional cost for the time
being, GREATER POWER AND BETTER FREQUENCY—

5,000 WATTS, DAY AND NIGHT
ON 9806 KILOCYCLES

Get in squcrely on the rich Nashville maorket
through this one proven medium

SPOT SALES, INC., NATIONAL REPRESENTATIVES |
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tions. The discount plan iy pe

introduced to encourage ful] e ¢
the network by ecompanies ha
national distribution. Nevers

advertisers who use a smaller gy
bhor of stations Decause of lima
distribution will not bhe pes

by an inerease in present ratey™

Coincident with Mr. Tramme,
announcement, a letter, gi‘“*
Roy C. Witmer, NBC \'ico-pr&*’
in charge of sales, states that <
asmuch as many NBC Adverti
are already using close tg e
maximum number of stalions,
purchase of a  few additigy
markets in the more isolated gy
remote sections of the country wg
under this plan, automatically
duce their overall cost per thousg,
listeners,

Other NBC  advertisers pgy
using a somewhat smaller numie
of stations are provided wi
similar opportunity in that b;h
addition of a few larger marhm
together with the remote sectig
they too may obtain a subsiamty
decrease in their cost per thowmm
listeners.”

ALBANY FOR VICTORY
Merchants Use KWIL Spok
For Bond Drive

OVER 759 of the rewil me
chants of Albany, Ore., coopem
ed with the local KWIL in a T
tory Girl celebration, July 248
for the sale of War Bonds

Event was staged in Albas
Vietory Center in the heart of &
business district. Five candwme
for the title of Victory Girl we
selected by a committee of mr
chants for appearance in a m
lic talent competition.

To promote the idea, KWIL#
fered “Vietory Girl Spots” st jw
%2, with a limit of one to & mm
Purpose was to attraet oume
bhuvers to the city for the e
bration. Half of the mener »
ceived by KWIL was turned ew
to the Vietory Committee of t»
Retail Merchants Assn.

CLEARS DESCRIBED
AS HITLER ENEM!

TO EXPLAIN the importans ¢
clear-channel operations the Tmt
Channel  Broadcasting — Serma
trade group representing the =
member stations, has prepare &
pamphlet,  “The 25 Amens
Radio Stations #htler Likes Laax
which is being distributed tnrer
member stations,

“These 25 stations,” the pamp
et claims, “smash one of Hide
pet  strategies.””  Although AT
strategy calls for instigates €
hate, discord 'and disunity. =
clear broadcasters maintain B¢
represent a part of the umits 7
the common cause for victed
Through radio, distance = o9
come, and all Americans are B8
drawn “into the very heart of &
buttle,”

BOB GARIED, CBS Wes (e
purteaster, pliys the role of feots
snponncer dnothe new Columbe ¥
Vipe, USpivin oof  Stanford” Geo®

browdeust Stanford 1) gumes for ™

BT

r & - '
IS SCHEDULED FOR EARLY RELEASE

The Music Is Available Now

| B

PAUL WHITEMAN o
You have at least Two Or
three important songs in
the score. While I don't
want 1o pick the songs
that might be the biggest
hits, I dos feel that Love
Is A SoxnG, LiT's SING
A LitTie SPRING SONC,
and TWITTERPATED . . .
should break through in
big order for top sellers,

FREDDY MARTIN
just went over the
songy from Walt Dis-
ney's picture “Bambi”
and weould like o con-
gratulate you on the en-
tire score. | have selected
LOVE IS A SONG and
TWITTERPATED as
my favorites, but I think
the other wngs will also
be well received.

LANNY ROSS
I have just locked aver
LOVE IS A SONG from
the new Walt Disney
picture, “HBambi " [ think
it is 1 big wog. more-
over, it is one that s
singer will like w sing
through the yeafs.

DINAH SHORE TEDDY mwm )
I think LOVE IS A I am delighted 1o intro-
SONG is a2 “naturzl,” duce the charming LOVE
and 1 like the others IS A SONG through
tho. Wish vou success. Bluebird Records.

SAMMY KAYE
Though I like all the
music from "Bambi”,my
personal  preference is
for LOVE IS A SONG.
In it I feel that Morey
and Churchill have
caught the tenderness
and charm of the picture.

“Never before has music meant so much
in a film”— :
W, Ward Marsh,

love Is A Song ¢ Twitterpated ¢ Little April Shower
Let's Sing A Gay Little Spring Song * Thumper Song

Cleveland Plain Dct&r

roadcast Music, Inc.
580 Fifth Avenue » New York City

Free copies for the profession

may be obtained from
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WLAW/
Lawrence, Mass.
5000 Watis

680 KC.
CBS.

ing or sign-on announcer.

Q. You are the gentleman who
signs on the broadcasting station?

A. Where d’ya think I got these
bags under my eyes?

WLAW

THE Q. I assume that is an affirma-
CAPITAL tive reply. What are your duties?
N(E)\FN A. I spin the platters and give

; out with light and joy.

: Q. That is very laudable.

. 2 7H stare A. T give ’em the time, too.

it Nat. Rep., The Katz Agency “Let’s take a look at the ol’ studio
B clock,” I say. Then I ring the cow-

bell and tell them the time.

Q. You ring a cowbell?

A. Not all the time. Sometimes
I let off an alarm clock, or blow a
whistle, or put on a rooster crow-
ing—y’know, something™different.

Q. Ingenious. Of course, you
have no rooster on the premises?

A. Sound effect records, I use
’em all the time. Trains, boats,
' cows, dogs, lions, thunder storms,
auto races.

Q. Just what do they convey?

A. They don’t mean a thing, see?
That's where the gag, comes in.

Q. The radio listeners must find
your program unusual.

A. It’s dvnamite. I got a terriffic
following. When we had an offer
last year for Bide-a-Wee BRird
Baths, the mail poured in.

Q. A considerable reaction. What
i your microphone manner with
your pudblic?

A. Cozy—v-e-r-v cozv. I talk
soft and gentle. T kiss the mike.

Q. Do you speak to different
members of the family?

A. Do 1I? “Roll outa that hav,
Dad,” T sav. “Hit the deck! Come
out from under the covers! You've
had enough of that shuteve!” Then
I blow mv whistle or knoek over a
chair. Get’s ’em up smiling.

Q. I can imagine. “What about
" the motherg?

‘A. “Serape that toast. Mother.”

I sav. “Time for the kiddies to be

ENGLAND'S

NASH_VILLE. TENNESBS XS . .

OFNED AND DPERATED AT
THE NATIONAL LITT AND ACCIDENT COnr Y
NATIONAL REPAGLENTATIVGL. €OWARD PETEY 8 4 |m)

4 THIS STATION

Y2 Million People in
Northeastern Wiscon-
sin Listen Nearly 60%
of the Time—The Only
Big Station in This Rich’
' Area. No Other CBS
* Station can be Heard
Regularly.

1R The only CBS outier for
- :

GREEN BAY, WISCONSIN are vou feeling. mother. hmmmmm?

b How’s Junior. Hmmmmm? Dad off
to work vet, hmmmmm? Got the
bacon sizzling, hmmmm?” Y’see. a
lot of hmmmmms get across that
personal stuff.

Q. Very interesting. What type
of musie do won nlay?

A. Strictly bright and sparkling.
“Here’s something to sween those
cobwebs outa your brain” I sav.
“Yet’s eive this one a whirl and see
what hannens.”

0. That is uour method of in-
troducing recordings?

A. Or like this. “Here’s mv old
friend Joev TaGroove and his Jive
Five comin’ atcha. Let’s put this ol’

I sav, “Here’s a little oI’ poem for
all you mothers.” and I read ’em
somethine sentimental. Course I
put in a lot of hmmmmms, . . .

Q. T don’t auite not thnt,

We sell your product as
. you'd sell it yourself . . .
" person-to-person
sincerely recommending
it as one neighbor to
another. And it gets re-
sults! N i

WIB
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Myr. Amplistat’s @ﬂwn

By MAURICE CONDON
Editor's Note: Hell hath mo fury Like the wrath of K. W.
Amplistat when confronted by radio clichés. His crusade to

exterminate hackneyed phrases from broadcasting continues as
he calls to the witness stand a grave offender, ‘the early morn-

eetting off to schnol.” Then mavhe -

A. Hmmmmm. Like this. “How -

it. They got a_right for first o
Joe, all our loyal friends, P,
me, Joe,” that’s what I said,
folks—ol’ Joe Ferstarjs agrm]
| Yes-siree—and the buying jug,
* of the year ig yours.” Coyr

idea. Cozy stuff. !
Q. Yes “it is. You seem t0 hay

the personal approach. )

| A. I cuddle right up with g,

|

record on t.he turntable, roll up the folks ) .
rugs and call jin the neighbors.” Q. Do they reciprocate thy
Q. Whimsy,lof course. You men- gard?

A. All the time? Day in, day
it’s cookies and cakes and oup
nuts and cigarettes.

Q. Unsolicited?

A. Absolutely. Oh, maybelb,-,
pen to remark that I miss th, .
home cooking and maybe I mepsin
the cakes that mother used to i
That always gets results,

Q. Are you the only persen ,
the station at this early hour?

A. Oh no, there’s the engiue
“Skinny.” I call him that becazs,
as I tell the folks, “He would
weigh a hundred pounds Sopy
wet and his pockets full of gy"

Q. You frequently make rife
ence to his presence at the studiy

A. T rib him all the fime, R
got a little hair but T tell the fa
he’s all bald. When I fiub the e
I say, “You’ll have to pardon »
folks, but I just got blinded fm
the reflection off of Skinny's i
noggin. But he’s a nice boy,” I ur
“we’re gonna start feeding tn
next week,”

Q. There must be a great in
of fun during your program.

A. “Laugh and the world lazp

tioned Joseph| LaGroove as your
old friend. Do you have a wide ac-
quaintanceship among the orches-
tra leaders? |

A. Well, listen K.W., off the rec-
ord—haha, didja get that?—off the
record, no. But it gives me a build-
up to let ’em think I do. So when I
have a Kay Kyser platter, I say,
“Well, doggone chillun if it ain't
my ol’ pal Kay Kyser.” Only I
say it with a Southern accent, see?

Q. Yes.

A. And when the record’s on,
often as not I'll put on my mike
and sing right along with ‘em. I
sing with Bing Crosby and Kate
Smith—all of ’em.

Q. Is that \the extent of your
personal partigipation?

A. I give 'em the homey touch—
tell ’em about my personal life
“Went out playing golf yesterday
afternoon,” I{say, “and what a
time I had! I struck oil on the first
tee!” Ha-ha-ha. A little humor
starts the day\ right for folks.

Q. It certainly does. How about
your commercials?

A. The personal touch. Like this.

“I was over to see Joe Ferstaris
yesterday overithere at 1520 Main
Street and Joe!'showed me the best
lookin’ lot of shirts I've ever laid
eyes on. ‘What are you going to
do with these $hirts, Joe? T asked
him. ‘Sell ’em,: Happy,’ he says to
me. ‘Ninety-eight cents, each.’
‘Ninety-eight |cents?” 1 yelled.
‘Joe, you're outa your mind! You
can’t afford toido it! You’ll end up
in the poorhouse giving things
away!’ ‘That’s what they go for,
savs Joe. Then!I thought of all you
folks. ‘Joe, Ijsaid, ‘I want your
promise. Joe, promise me you won’t
sell one of these shirts until T can
tell all our frignds on the air about

with you,” I tell the folks.

Q. How do you inject hor
into the serious aspects of the .
gram —such as informing
audience of the station’s iders
and other technical informea
throughout the show?

A. Here’s a sample, K.W. 9
still WWWW, folks, on our ¢
ravelength of 1560 motoreycless:
we’re playing epileptical transrs
tions.”

Q. Astutely managed. The tiz
information is there—

A. But we got ’em laughing.

Q. Indubitably. At the concluis
of your time you say——

A. “We'd like to stay long
folks, but the hands on the ol’ dhi
are pushing us out of the stuwui
Then I give ’em a laugh whe
plug the next announcer cony
up. :

Q. How is that?

A. “Keep tuned in,” 1 suggs
“Next on the bill is good ol J&m
Groffus, one of the better &
nouncers in the low price field"!
slays ’em.

Q. Beyond any doubt. Thes!

o ! ’ A. T get to work on tomorrt
SPONSOR TALKS BACK as Jessie Sh,OW—COOk up gags and thiss
Adler (1), pregident, Adler Shoes, Y 80tta work to keep the i
New York, makes a guest appear. clicking, needs new materisl ¥
ance on H’ere’# Morgan, featuring the time.

Henry Morgan|who ad-libs his way Q. I'm sure it does. You hat
through a tri- eekly sponsored by great responsibility.

the Adler Co. Mr. Morgan appears y , i
muffled momentarily [see “success” A. Ybetcha. Keep ‘em laug%

story BROADCASTING, Nov. 24,1941]. 1 saV- 5
Consolidated Adv., New York, han- Q. By all means, keep ®
dles the account. laughing.

J
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What’s your story? . . .

Tell it 1o the Midwestern Millions™ at lower cost per family over —

® Now, more than ever, you have to pro-
tect your market; keep your trade name
alive; more definitely establish the trade
position of your product.

Whatever your problem —whatever your
message—tell your story to the 12,000,000
people who live in WENR’s primary station
area. It’s a responsive audience that can be
reached with WENR at lower cost per thou-
sand families. Get the details now. They’re
really eye-opening.

£ o)

' 50,000 WATTS |
CHICAGO |

WENR

CHICAGO’'S BASIC BLUE NETWORK STATION

50,000 WATTS ON A CLEAR CHANNEL—890 k.c.

*4 name given to WENR's primary station area which includes
most of Illinois and Wisconsin, and half of Indiana and Michigan.

.
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Program Facts—P&G Contests—Bouquet Tributes
Weekly Barrage—Kid Winners‘f

J

& pta(notion

MINUTE MAIDS
Organized in Boise, Noy
Sponsor KIDO Progra

O ASSIST the 74 CBS sta-

tions which benefit by the

network’s 15% discount plan
" . by increasing their weekly
commercial schedules, the publicity
department of CBS last week sent
out an all-inclusive package of
promotion material on talent and
‘special information about the CBS
programs now heard on the full
network of 114 stations.

Included in the package was a
“File on Fax” about each of the 13
programs now using the discount
plan, together with sample re-
leases on the shows and pictures
of featured talent. Idea for the
publicity package was worked out
by George Crandall, CBS assistant
publicity director, and Mike Boscia,

;- CBS staff writer.

* ¥ *
Soap Contests

PROCTER & GAMBLE Co., Cin-
cinnati, from Aug. 17 through Sept.
18 is planning 25 daily sentence-
ending contests for listeners to the
serial programs Ma Perkins on
NBC and Woman in White on
CBS, for Oxydol, and to Pepper
Young’s Family on both NBC and
CBS for Camay.

Contestants must send in one
Oxydol boxtop ‘and one Camay
wrapper with every entry complet-
ing the sentence “Oxydol and Ca-
may are favorites in my family
because .. . . Of the total $50,000
to be awarded, half will go to the
individual winners of the ten $100
daily prizes, and half to the U.S.0.
Agency is Blackett-Sample-Hum-
mert, Chicago, and Camay agency
is Pedlar & Ryan, New York.

i * * *
Carnations

AS A TRIBUTE to the women of
Canada and the United States who
are quietly and without thought
of reward meeting new and diffi-
cult conditions, the Carnation Co.
(condensed milk), Toronto, has
started sending a bouquet of white
and red carnations and an honor
scroll to two women weekly, as
announced on the twice-weekly
Curnation Bougquet transeribed pro-
gram used on a large number of
Canadian stations. Account is
placed by Baker Adv. Agency,
Toronto.

= # #

Mail Analysis

WLS, Chicago, has issued a cover-
age map in an illustrated folder
based on an analysis of its listener
mail in 1941, of over a million let-
ters. Each county in the WLS pri-
mary listening area is shown with
the number of its radio homes and
number of its letters to the station
last year. Comparison between mail
received from Cook County, Ill.,
where WLS is located, and other
counties is shown by use of color.
* ]

Direct Mail

WEKBN, Youngstown, has opened
its mid-year direct mail effort and
has prepared a series of 12 mail-
ings to be released at the rate of
one per week. Each piece presents
one fact about the service, listener-
interest and market coverage of the
station.

. the two stations.

Car-Sharing Drive

USING  transcribed announce-
ments, live spots, car cards and
official stickers,i KYW, Philadel-
phia, is particip‘ating in the car-
sharing program conducted by the
Philadelphia Metropolitan Distriet
Council of Defense. Based on the
KYW oplan, schools are being
opened and manned by volunteers
to register drivers for car sharing.
Almost the entire publicity and
promotion efforts so far have been
conducted Ly the station, One of
the outstanding‘? features of the
campaign was  the printing of
100,000 automobile stickers for all
participating in the car-sharing
plan. In addition] nearly 1,000 lines
of newspaper advertising has been
plunned by the station,

*® 3 *

Linked ;at Night

WITH LISTENER response com-
ing in from 23! States and Can-
ada, expressing eénthusiasm for the
all-night, all-music show Say It
With Music, on | WJZ, New York,
the station has; released a sales
presentation pointing out vital sta- " .
tistics on the all-night market the books—with the logical assumpe
program is aimed to interest, The that if everyone has such a b
most important| segment of the they will buy more stamps p
WJZ market, lthe presentation bonds. Organization has bee s
states, is the night-shift war pro- dorsed by the Treasury Who hass
duction workers' in the 20¢; of guested that it become nations
American industry situated with-
in the station’s primary area.

%o«

War Winners

SELECTION of the boy or girl
doing the most {to help win the
war at home, as judged by the cast
of The Quiz Kids, sponsored by
Miles Labs., Elkhart, Ind. (Alka
Seltzer), on 68! BLUE stations,
Sundays, 88:30 p.m. will be an-
nounced each mbnth on the pro-
gram and their pictures and story
of their achievements will be the
subject of a regilar monthly fea-
ture in Liberty\%Magazine. Agen-
¢y is.Wade Adv.| Agency, Chicago.

Maids Peddle Bonds
THE MINUTE MAIDS, ¢
part of the War Bond selling ¥
ute Men, organized in Boise, I
sponsor the Seven-Thirty Tiue
on KIDO, that-city. The progrs
previously called Sixz-Thirty fw
atre, was a sustainer; enterys
ment being furnished by local
ent. Following reorganization o/
show this summer by Phil Al
dramatic  director-newsman s,
Minute Maids decided to spm
the show to promote the good J
bor policy as well as_encoung
War Bond and Stamp selling, ¥as
ly the Minute Maids pass out g

BROCHURES
|

KXNX. Hollywood+Eight-page. 8% x
5%-inch booklet. illustrated with two-
color spot drawings, highlighting Cross-
ley statisties on percentage of at home
listeners in that drea during summer
months.

KTUL-KOMA, Tplsa-Oklahoma City
——Promoting twin{service provided by

WIHN. New York--Rroehure on Capt.
Tim Healy's stamip club, including
hackground and personality matter,
statisties on stamp eollecting, ete.
KGW-KEX. Poitland—7¥older re:
producing some of the 14 newspaper
ads in the Oregonian on the weelidy
KGW-KEX Radio Party.

WAOV, \'incinm-s}, Ind—File folder
booklet giving the WAQOV coverage
story and statistics on its market.

WCAT, I’hjlm](lljphia—«First of 13
promotion nieces tp be distributed tell-
ing the station’s sples story.

WWI, New Orle:u"lsf~"(,‘ooks the Axis
Goose, Creole ‘Style”, in compilation
of New Orleans war work, population
statisties and money being spent in the
Mardi Gras State.f

WBIG carries three
programs daily en-
titled “Salute to the
Armed Forces".

These programs are
devoted to the needs
of the armed forces
of the United States.

A Columbia Bdesting.
System Affiliate

N/sBORO.NE|
% LLINGBERY - CO., W' 5|
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Sorry, Chester

Old Boy...

YZHS IS CHESTER FREEBLE—he has what
he thinks is a WONDERFUL idea. He has
been listening to the Don Lee Network for a
long while and he has noticed that all of his
friends also listen to Don Lee a good part of
every day. Now Chester, who is quick that way,
knows that there is always room for competi-
tion so he figures that if he could get some
capital he could start another network and
make himself a lot of money. In fact, he just
can’t understand why no one out here ever
thought of starting another one. Not that he,
personally, isn’t happy with Don Lee.

Well now, Chester old boy...we hate to
disillusion you but not only is there another
network, there are 3 of them. You can’t hear
them on your radio because you live in one of
the many areas on the Pacific Coast that can’t
be covered by long distance broadcasting on
account of the topography. The reason you can
hear only Don Lee is simple ... Don Lee has
33 stations, one in each of the 33 important
Pacific Coast markets. Why with this setup,

THOMAS S. LEE, PRES., LEWIS ALLEN WEISS, YICE-PRES. GEN. MGR. ¢ 5515 MELROSE AVE, HOLLYWOOD, CALIF.

more than 9 out of every 10 Pacific Coast
families live within 25 miles of a Don Lee
station. The people who advertise on the Don
Lee Network cover completely not only the 5
major markets, but a bonus market of
1,000,000 families as well. (That’s a heck of
a big bonus, isn’t it? It’s like having Indiana

or Iowa tosséd in free.)

AHectiial

DON LEE




BT

Flint Michigan says. about pro-
motions in the Army?”

The Twin Port Cities of

DULUTH-

" SUPERIOR

BUY 38.7%
MORE CLOTHES
than the ‘mho;e State of
NEW MEXICO!

“General, is it truc what WEDF

WBNX

2000 Watts

THE MOST INTIMATE
APPROACH TO AMERI-
CA'S LARGEST MARKET.

FOF DEFENSE
L5 T0DAY
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STUDENTS RECEIVING code
scribing them on the
plicants sponsored hy

"WFIL'S RADIO CODE SC

Station Staff Serves as Faculty to Teach
Course for Navy RﬂdiOIﬁeulj

typewriters at the Radio Code
WFIL. Philadelphia. At the desk{in background are

oo

messages through eag‘phones and tran-

School for Naval Ap-

rmembers of the schoal faculty, all station c¢mployes wolunteering thejr

services, and including (ses
Louis Littlejohn, director™
Standing (1 to r) are Mark Feder:
Navy Recruiting Services: W.
and Lieut. K. B. Emmons, officer
Philadelphia district.

ed, 1tor):
{ the school,
Chief Pefty Officer Anderson of tho
C. Galleher. WFIL edudcational director.
in charge, Navy recruiting station.

Verna Stair, typing instruetress;
and Bill Neill, code instructor.

ROGER W. CLIPP

Viee-President. Genersl Manager

WFIL.. Philadelphia

WHEN the WFIL Radio Code
School for Navy Applic = was
inauguraied in  Phila Jphia in
July, a program of cooperation be-
tween radio and
Navy author
was launc
which can re
if taken up by the
radio industry at
large. in making
ina
O

By

diomen,
school in 8!
Wyg con-
ceived and executed with Lt K. B.
Emmons, officer in charge of the
Navy recruiting station of the

Mr. Clipp

Philadelphia District.

5 | confident other stetions
will want o start simile 1

At WFIL, the Racio Scl
cated in a large room adjacent to
FM studic. The room is
equipped with sending and receiv-
ing appuratus znd typewriters, ac-
commodating a class of 24. It has
alresdy outgrown its boundaries
and we expect to expand shortly.

Must Qualify
Applicante must be 18 to 27 and

the

must ve passtd the regulation
Navy physical examination. All
must be willing o enlist in the

Navy when they have compleied
their courses. They are given pref-

serential sderstion for  tne
Navy's V-3 rating. :
WFHIL  employer dongte ther

time and services, Five of the =
tion’s engineers form the faculty
under the direetion of Louls Little-
Jonn, slation engineer, wno heads
the school. Classes are héld from
7 until 10, five evenings o week.
The school ie absolutely free 1o

students who ;ﬂ‘(!: accepted, all costs
being borne either by WFIL or
e Navy. Candidates must be
United States ¢itizens and have
arerntal consent] for enlistment if
210 or a lwife's permission
narried. Young men who are
0dl o be drafted may enlist in
the Navy, and will be assigned to
“detached  duty] at the Radio
Sehool while completing the course,
Pay If Accepted

If ‘the student!who has finished
the course is aceepted for the V-2
(radio) rating, He will receive $78
per month us radjoman, third clase.
i rular apprentice
50. Fred Moore.
vne of our engineers and instruc-
tor in the new skhool, a radio op-
erator during the last war, pointed

~out that most of the students prob-

ably ‘could makd z chief’s rating
within twe vears, thus doubling
their pay. Students stress the fact
bat. in additiod 10 a good start
in the Navy, the radio training
gives them a dependable vocation
\'«'heh the war IS\TOVQI'.

In every respect the course con-
forms to Navy [standards. When
adents have finished their

Lne gt

1ra ¥ here, ihey will  receive
more  advanced |trai ing  at  the
Navy Radio School at Newport,

R. I. The training attracts men of
Mmary various ocdupations, judging

enirolled  at V\'I'ML: including a
slenographer, a j photographcr, a
drill press OPErdror, a pressman,
an office managepr and o shipyard
worker. WFIL hus received many
fetters of appli¢ation from men
over the age limit, or Physically
ineligible, eager to take advantage
of this opportunity for specialized
service training, {thus showing how
widespread is the interest in the
school. ?

The Navy sin‘tcreiy hopes that

BROADCASTING o Broadcast Adverts

] .

om the group ¢f those curfently .

enough radio stations will
similar schools all over the s
to fill the need for opera
this respect, if the radio
of Ameriea will Carry on
started here, we can, and
meet the Navy’s need for g
men in this field. I will gladh
at the disposal of any j
station any and all nece
formation as to organizatie
maintenance of a Navy code

SWEENEY TELLS ¥

And lowa U Studenty
Find Out Ho

THE VOICE of Warren §
CBS announcer, has been
by Earl McGill, CBS casting ¢
tor, to be recorded for sty
analysis by students of sn
Towa U. MecGill chose §
voice in response to a
CBS from a university pra
for a woded announcing
Sweeney’s voice was ch
cause it has clarity withom
ting in your hair, and wing
dence.” The announcer ig
on CBS on Saturday Night |
nade for Pet Milk Sales
and on Edward R. Murrow'y
program from London for
national Silver Co. Sweeney
announces New York Philhan
concerts on CBS,

Blue Welcomes KX

EDGAR KOBAK. executive
president of the BLUE;
Chairman James L. Fly; and
tor Clyde L. Herring of lowa
featured speakers on a
BLUE program presented
to welcome KXEL, Waterk
to the BLUE. The new
also was saluted last

various sustaining BLUE
from New York and Chicags

Chicago Fur Spots

ASSOCIATED FUR IND
TRIES of Chicago has plas
total of 150 station break annoms
ments a week during August m
six Chicago stations: WBHBK
WCFL WJJD WAIT WAAF
WGES. The campaign, a coopen
tive project of the Chicago fur
tailers, is built around the thes
“if you don’t know furs, know yo
furrier.” Robert Kahn & Ame
Chicago, is agency.

one night I dreamt of war and the weapons of war.

Before my startied eyes they swept in terrible wonder . . . (he sereaming
bombers. the ponderous tanks. the belching cannen.

Here. I thought. are the mightiest weapons em earth. These are the

f
More than 50,000 Novy | T v
) weapons we build and the weapeons our enemies build. Wheever builds

Yord workers in my pri-
{
mary. They listen to u/ 1

strongest and fastest wins.

The next morning. in the sunlight, | knew there was more to it than that.
For I remembered the mightiest weapon of all . . . the weapon that urg‘me‘
men (o build sironger. think better. fight harder. smile longer.

This is the weapon we use. The weapon the enemy seorns.

TRETH leads to VICTORY.
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Plugs That Are Ugly

NOT SO MANY ¥ears ago, the advertiser who
ventured a fling at radio was inclined to turn
on high pressure commercial plugs. After all,
the selling power of the microphone voice was
then an unknown quantity.

But times have changed, and so have plugs
—most of them, at least. The indirect sales
message, the deft quip, even kidding the spon-
sor and his product—all these have proved to
be potent radio sales technigue: High pressure
isn’t necessary; bad taste never was.

Yet there remain on the air, despite codes
and ethical standards and plain horse sense, a
few offensive accounts and a few offensive
commercials. Some broadcasters are still blink-
ing at distasteful and over-long commercials.

Thus the industry finds itself vulnerable
when one of the world’s most widely circulated
periodicals, Reader’s Digest, which is not sup-
ported by advertising and thus grinds no com-
petitive ax, devotes the lead article of its Aug-
ust issue to what it titles “Radio’s Plug Ug-
lies”. Taken harshly to task and placed under
& pitilessly glaring spotlight, all broadcasters
find themselves suffering for the sins of a few.

Though the Digest has always been friendly
.to the broadcast' medium and itself has been a
frequent user of spot, the writer of its a
Robert Littell, who also handled its famed
cigzrette survey, placed the industry as
whole in an unfair positior by maki
and harsh sta:emems that aren’t adeguate
borne out by the facts presented.. That no

article,

a
g broad
.

will motivates him, is manifest from the kudos
he gives the American radio svstem. But he
does stretch his points

For example, he makes the

curious state-
ment that radio adverti

g has become more
rather than less irritating since Pearl Harbor.
Yet the only semblance of support for this
stalement
listening
many

stion that people ar
for war newg and tha
sponsors are tving in their product with

re

"

the war effort.

Syer z statement falls far below the usuzl
gtangurds of this great periodical, with s
wide following and general acceptunce. Ap-
parenty muen of the material hased on w
randor Cwurvey” of “over a hundres fellow
it , from cooks v engineers.”

™
la

urticle

hundred? The
tioe b

vital factors in Bury

itiong were asked? How were they

&1
it

BubInit-
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ted? Was the consensus really so bitter about
radio as a whole? i
While the Digest unfortunately has been

guilty of sloppy investigating and incomplete
reporting, the fact remains that radio—or
some segments of it—has left itself wide open
to generalized criticism by countenanding a
few undesirable accounts and unnecessarily
distasteful plugs that admittedly do annoy lis-
teners. Radio is toa vital and important a
m certisers not to 11<ter to
ason when it comes to technique of pzopema-
tion; some of the offensive commorcvdls My,
Littell mentions. we firmly helicve, could do just
as good & ‘

m for most adv

selling Job with more intv‘)i\}inem
seriptwriting. i
It hurts to get hit helow the belt, but that’s

one of the penalties of vulnerability.

Check Your Personnel
THERE'S A LESSON to be learned by all sta-
tion managers from the experience of thellocal
station in Mariyland [BROADCASTING, July 27]
which fourd rilv after it had dismisséd an
utterly unsuspected

announcer who had| been
emploved on its staff for some ten months; that
FBI agents had picked him up as an enemy
zlien, Using a nom de plume, he zurm‘(‘yi out
to be a German baron. -U'i the station knew
about him was that he

had come well recom-

e¢d from an announcing school. 1h§it he

was a redsonably good announcer andi that
he we

ang man who clairied a
1.

. But in t&day‘s
s for all em-
nnel f(:\gr the
'L'"e'eii\ no

vices,

lure o ger the pedx-

nEew DPErsons bJred

be to demand not only rcfer-
thoroughly investi-

tificate. |

ction, the Foreign Lar:rf{uage
it Control, committee hended
. manuger of WPEN, i"}:ila»
all foreign-languagé sta-
56 ')azt cular care in h\rn;,&v new
pecially thuse coming from jother

cornmittee has Anim;,cd
with Ler Falk, foreign-language division|chief

1

delphiu,
Ltiong 1o exer

: BROADCASTING
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_»The RADIO
BOOK SHEL

THE 1942 Yearbook of the Institute of Rug,
hngmoers containing a full list of ity .y
bership in all classes, was released to memle,|
last week. It is not for sale or for non. |
circulation.  The Yearbook also coatgy
full data on officers and directors, commity,
sections ete., along with reports, COnstituty
and information on the history and servies
the IRE.

BOOK written by Upton Close, NBC Hg.|
wood commentator, and published in 1m.;
der title, Behind the Face of Japan, is being
re-issued by D. Appleton-Century Co, in s
fall. Volume is a study of various Japme
high officials. It contained the conclusios ¢
war with Japan was inevitable and predu._m
on how it would start. Only changes i

B e

book are reversing past tenses to presen

of the Office of War Information, to sé
any foreign-language station manager o pe
sons under consideration for employment w
{v. Falk has agreed to reply promptly tag
inquiries. This is a precaution whose impsr-
ance cannot be too much emphasized.

T ~ o

Use Griping
THE RADIO stations, mostly little felm
left out of the paid advertising schedal i
the serap salvage drive are up in arms, g
properly resenting thes fact that the mem
papers got the bulk of the appropriat
larger stations some driblets of it, while ti
are called upon by Uncle Sam’s war publie
agencies to continue to give of their substas
to this as to other wartime campaigns. Tir
have even enlisted Congressional suppoert &
their plaints.

While the Washington authorities
thize with theni the fact is that both the =
iron and fat advertising campaigns arc bex
conducted by private interests as a con®
tion to the war conservation effort. Washinrs
and the advertising industry’s Advertsx
Council approved the campaign and g
the copy, but had not a whit of auther”
over media and placements, It isn’t Goe
ment money that is being spent; if it wee ®
venture the opinion, based on the heighi==
esteem the advertising weapon enjoys ame
Federal war authorities, that radio would
tainly get its just share.

faz-

It looks as though the newspapers dic & ¥
ter selling job of their medium to the s
tions placing the campaigns. It seems ag 1
the deed having been done, radio’s pree
mood thould not be one of erying out s
discrimination but rather of alertness we®
future opportunities in similar fields. Russ™
1o Congressmen won’t help; even a Congre
man cannot tell any sponsor where and
to spend his money.

There will be more such campalgns, ¥ =
pect, and radio’s salesmen should be in @
pitehing for the business. Meanwhile, B¢ Ll
tion, large or small, should drop its cooper®”
with any of the war drives, paid for of B
The larger national interest transcends F°
vate gain. ’

o Broadcast Advertis®

KENNETH HOMER BERKELEY

EN BERKELEY, who on
K Aug. 1 took over as the new

general manager of the

Washington Star's WMAL
and as Washington manager of the
BLUE Network, is a chap who
turned an early hobby into a
Efework.

Back in 1912 he was bitten by
the radio bug and the infection has
mver been cured. By the time he
was attending the old Business
High School in Washington, he had
s first-class commercial operator s
license and a B-watt “ham” set.
Not content to chat back and forth
with the few fellow “hams” of

Government job in 1923 to go to
work for RCA which had Jjust
opened WRC! Those were the days
when radio manufacturing com-
panies built radio stations so the
folks who bought their sets would
have something to listen to.

When he joined WRC, it was
located—studios, offices and trans-
mitter—in a bank building far from
the capital’s business district. It
was a far cry from the moderniztic
studios and offices WMAL and the
BLUE occupy now in the heart of
the business district, only two
blocks from the White House. WRC
used to be on the air two hours

those pioneer days, he used to run  every other afterncon and two
H — . v

off phonograph recordings, just for hours nightly. There wes a staff of

variety’s sake. fve, including executives, cle

He admits now that the time he
spent with his tubes and dials didn’t
do much to make book learning any
easier, but the knowledge he gained
in the fundamentals of transmit-
ting sound through the air have
paid him a hundredfold.

Seon after he was graduated
from high school, the first World
War broke out. Before the first

engineers and announcers
Programming in those davs w
simple. Anybody who even ci annefl
to have a voice got a chance to try
out his talents on the few persons
who owned sets. When some de-
linguent “soprano” failed to make
an appearance Berkeley or one of
the announcers would go before the
mike and read what was eupheris-

draft, when the Army sought civil-  tically called “filler.” Thiz con-
ian volunteers for duty in France, of shee’c after zheet of “cur-
he was one of first in line. Once rent events,” grandaddy of the
in France, the Army wanted to  present streamlined news broad-
know what he could do. The an-  cast. They iust read the “filler”
swer was quick. “I've got a radio  yntil the ¢ goprdno pdt in an ap-

operator’s license.” Before he had a
chance to say anything else, he was
assigned to the Army Air Corps
communications section at Tours.
His job was to instzll radio sets in
planes and test them.

He spent 1% months in France
and it was during this time that he
participated in an early radio
“first.” And perhaps it was this
incident that helps him keep his
calm when the hurry and bustle of
present day special events begin
to break zround his head.

Back from France he joined the
U. 8. Shipping Board in Washing-
ton. But the radio bhug was still
Zlorking. He continued with his
ham” set, und then gave up his

pearance. If she didn’t, they read
until the next prograrm was sched-
uled to start. Commercials were un-
heard of; in fact they w
scure that Berkeley can’t even re-
member when they put the first
one on the air.

What the station lacked in studio
talent. it made up in anncuncine.
Members of the anncuncing staff
at one time or other included Trad
Husing, Norman Brokenshire. John
Gannon. the late John B. Dan._.

and George Hicks.

Back in 1924 and ’25. Berkeley
recalls, “network” broadcasting was
attempted. Postal Telegraph lines
were leased hetween New York aAu
Washington linking WJZ and

ere so ob-
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JOHN -C. WOODEN, iovrmr‘r district
manager for ASCAP with headquar-
ters in Des Moines, has been named
supervigsor for the midwestern di
trict of ASCAP, succeeding R. W.
Rome, a lieutenant (}.g.) in the
Navy now training at Northwestern
U. Wooden's post in Des Moines
will be filled by Martin Meltzer, for-
merly of ASCAP's New York staff.

J\(K R. HOWARD, president of
pps-Howard Radio and assistant

w(uulm of the New York World-
Telegram. and Mrs. Howard are the
parents of a _son, Michael B b
at French Hospit New J

T, iy
i, Mr. Howard is the son of Roy W,
I{(}Wdl‘d head of the ,_c.;py:-ﬂow.zrd
newspapers.

L. W. BROCKINGTON, K. C, forn-
erly chairman nf ﬂ: bm*r‘ of gover-
e of the Car d

i3 now 1'.
1ted with the Depart
;n. He started weekly
to North America on Aug. 2.
LEWIS ALLEN WEISS, exernfive
vice-president and member of the MBS
hoard of directors. has been elected
commander of r‘he Santhern California
Chanter of the v Ordr»r of the
World W '\.‘. e 1 as 2 caplai
of cavalr
HUB JA(‘KS")‘,\. X
ager of KTHS, Hot ¢
leen  app
WEAC,
BIRNEY IM
Cai 3

Yorce.

HARRY MAIZLISIL
ager of KFV 'I’ Uf

Jrwaod,

BARLETT
Tresno. s the
s 1N

JACK STAFFORD,
ager of the record depar
Eastern Co.. FBoston. has
ualew staff of Columbia
Corp., New York,
(i, who

{ormer man-
it of the
Joined the
Recording

replacing Fred

orer  Marshall's

E. W ILl' TAMSON, form-
; vorih-
Han

MITCHEL Al (LPTI._. assigtant
r*'u in news editor of Press Assn.. ‘\&:‘T
> ]

JOHN I. G
tisging man
Daidy Newa ¥
wafl of WEFEA. )

HAROLD A. SAYF rIF{D program di-
rector of W 1

(-] H’P‘; 0 V"'v-
Farm Fr
Ly the s
of Intsrnational Har
agricultural research and development.

\fr Gafford succesds Frank E. Mullen.
ire-presiden ZEOErD nager of
\B(. B

THOMAR
Printere [
h 1% !

.\ Q(».

irray ¥, now in

YDIE LEONARD.
sraff of WFBL,

,.( vl

gales

JON RGBLPT MeKINLEY
> »f WEDF, Flin M

TWRC. This was considered a great
achievement, but Berkeley points
out that anything more than a
normal breeze would throw the
11!‘6': out and there would be a gen-

ral rush for the “filler” file. No
one wag ever guite sure, when a
program started from ‘ww York,
just how long it would be on the
air, nor was there any advance
warning \'.“r.f-n New York would
start fe # a program. It just
happened. When the station was oFf
the air the whole staff participated

a democrat of blackjack,
Ju\t to pass tl

In 1926 RCA formed the Na-
tional Broadeasting Co., and three
vears later Berkeley was

.r of the station. 8
» Ralph Edmund= Ther\, in
1633, NBC leased WMAL and

Berkeley was ed general marn-

ager of both o

:rol

No remote T executive,
nax hiz finger in every
He knows the status

contract, the engi-
the latest news

every spot

neering overtime,

and the profit figures W
te’s of 2

wiry
curlw hair. Tac tum aim0=t to the
point of being retiring, Tie is none-
theless persanable and gets things
done unobtras I

that leaves maost of his employees
dizzy. )
A native Washingwnian, Ken

Berkeley was born in 1547 anc was

married to the former Thecla

-hoff, of Dubuque, Ia., in 1625

ey have one daughter, Betty. 1).

Wit h her tneruc int pmn:
"en<'

g gweil Tnu
jon doesn't h

b bLarnes
nq hbone

g, even if it iz
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PHIL EVANS

Director,
Farm Service

7

il -

o

He supervises
nearly 30 solid hours of
farm service programs
presented by KMBC
each week. Nationally-
known livestock execu-
tive, he's the former
Goodyear Farm Com-
mentator on NBC.

i SH
A«:‘r;’ '

Htay oo

by

Coieriliea

BOB RILEY

KMBC
Markeicaster

For the 4th year,
KMBC is the only
station autharized to
broadcast market reports
direct from the K. C.

((Lﬂ-s‘../

BEHIND
SAIKE

DAN O'BRIEN, Alton Kastner and
Oliver Vaughn of NBC's press de-
partment, left last weekend for duty
with armed services. Kastner and
Vaughn on Aug. § will start prelimi-
nary training for officers commissions
in the Navy, while O’Brien has ac-
cepted a4 cominission in the Marine
Craps.

CHARLOTTE MOORE LEWIS,
dastrhver of Mr. and Mrs. Edwin Con-
stunt Lewis, of White Plains. N.
Y.. was to be married Aug. 2 to
Thomas Asa Gage,. of Kinderhoolk,
N. Y. Her mother, Mrs. Dorothy
Lewis, ig coordinator of listener ac-
tivities of the NAB.

LILLIAN WINTER REILLY, wif«
of Jack Reilly, KOY, Phoenix, man-
ager, has joined the Woman's Army
.-‘u}xiliary Corps and is taking the
officer training course at Fort Des
Moines, -

JOHN E. MURPHY, staff writer of
the Cincinnati Post for 11 years, hag
been named publicity director of
WCKY, Cincinnati, according to L. B.
Wilson, president and general man-
ager. Elmer H. Dressman, continuity
writer and former publicity director,
will devote his full time to continuity.

BETTE JEAN MINER has been ap-
pointed traffic manager of KIFRE,
Fresno, Cal, succeeding Mrs. ve-
Iyn Vail, resigned.

KENNETH AITKEN, announcer-

technician of KFRE, Fresno, Cal,, re-
cently becamé the father of a girl.

|
|

f .
WHEDB’s ‘&Younge'sl’

KEITH BOSS, staff an-
nouncer at HEB, Ports-
mouth, N, H., began his an-
nouncing duties with the
station just after his 13th
birthday. He 'has been with
the station,almost four years.
Although going on 17 Keith
is already G feet 4!

i

RALPIH KISH, formerly of the adver-
tising and sales promotion department
of Gotham Gold Stripe Co., New York,
has joined the ahnouncing staff of
WWRI, New York, replacing Hal
Graves, who has jdined WGBB, Free-
port, N. Y. i

BILL HOWARD, former CBS page,
recently assigned to the statistical di-
vision of the CBSi copyright division,
is directing Curtain at Y, half-hour
dramatic show Heard Sundays on
WBYN, Brooklyn.i

ZACK HILL, formerly of WIBK,
Detroit, has joined WWJ, Detroit.
Myron Golden, WW.J continuity writ-
er, is now with NBC Chicago. Janet
Jenkins, former secretary to Ty Tyson,
W W.JI sportseaster; in now in officers
training school with the WAAC in Des
Moines. i

JAMES CIPRIANO, announcer of
WBRY, Waterbury, has joined the
Army Signal Corps.

MURIEL DARVILLE has been
added to the continuity staff, Stewart
Cameron  to  special  features, and
Larry Roller to prdduction at W.JINQO,
West PPalm Beach, }Flu.

DON ALBERT, m,\wicul director and
orchestra leader of WHN, New York,
has been appointed conductor of the
New Jersey WPA' Philharmonic Or-

ED  HARVEY, news Writer

WBBM, Chicago, has been (\:-.:
sioned an ensign in the Navy,
signed  temporarily to Great [ %
I He is succeeded by Earl Hepr

formerly editor of the house ¢ 'I.Ii
Hibbard, Spencer & Bartlett, Chleggy

JOHN LINDSAY, former]

director of WEIM. Fitchburg 4"
and Al Gerard, previously D}']Hl;
nouncer of WGKYV. Charlestm ¥
Va., have joined WTRY, Troy, ¥ 1

ROBERT SANFORD of New Y
has bheen named head of the bl
relations department of WORJ, Ba
ton. !

BOB GENTRY, formerly program &
rector and continuity editor of Koy
KJR, Seattle, has joined the Ar.
Air Forces. John Pearson syeem.
him. 5
JOHN BURTON has replaced ¥
liary Parker as commentator op &
six - weekly  quarter - hour  progns
Inside the News, sponsored by Thys
Drug Co., Los Angeles (chain), 4
KT that city. ‘

JERRY ORNSTEIN has joined
announcing staff of WPEN, M,
delphia, succeeding Jerry Piven

ROSELYND LARGMAN, contir
writer of W53PH. adjunct of WFIL
Philadelphia, has taken over the pes«
continuity writer for WFIL, sucmt
ing Frieda Bloom, who resigned ts
married.

C. CABANNE LINK. publicity g
tor of KMOX, 8t. Louig, has be
called into the Army and is statioe
at Jefferson Barracks, Mo. His swes
tary., Maronerite Moorman, is ases
ing his duties temporarily,
LRNIE SANDERS, formerly ap
nouncer of WIIO, Des Moines, b
heen promoted to the rank of maje
Maj. Sanders is currently in a m
eransg hospital at Muskogee, Okl
while a fractured arm mends.

~F GRIFFIN, formerly pro-
7i'“'\rlliv‘l'ect(>r of KFYR, Bismarck,
D, is new an announcer with
:ng Chicago. Bob MacLeod, an-
o cer of KFYR, has succeeded
5“5'1. Cal Culver, furmqr[y of I}I*‘I/,,
i:enﬁ du Lac, Wis., has joined KFYR
14 4B QOROUNCET.

RRET, formerly of WHIB,
?fns‘ﬁ}rg, Pa.; KQV, Pittsburgh;
"SWKAT, Miami Beach, has joined
.15, program department of WIOD,
Miami. ] .
‘ LANGLEY, formerly o
[B{l’}{:‘%?'l'ucso‘n, Ariz"; Ronald Rule,
fom KFPY, Spokane; Herb Smith,
f[mm KOH, Reno; and Charles Jack-
. of Portland, have joined the an-

r ‘Tndng staff of KOIN, Portland.

AN WREDEN, Hollywood wr@tery
:;:[{B:elx signed for the weekly NBC
oeat Gildersleeve, sponsored by
graft Cheese Co. when the series re-
«mes in the fall. He succeeds Leonard
Levinson, who rosignedv to join the
radio division of the OWI.

N B. HUGHES, Hollywood com-
i;(:gutur of Mutual-Don Lec‘.\et-
wurk, has been signed for a series of
weckly lectures titled ‘Bombs Qver
smerica,’ to be given at the College
of Life. Los Angeles.

BILL SABRANSKY, NBC Holly-
so0od organist, has joined the A‘h’m_\'
Air Force and is stationed at Santa
. Ana, Cal.

HUGH BRENNEMAN, fr)r_mrzrly of
WICM, Traverse City, Mich., has
fained the announcing staff of WEDI,
Flint, Mich.

LARRY ROTHMAN, formerly pro-
aram direetor of WALB, Albany, Ga.,
% now au officer candidate at Cawmp
Pavis, N. C.

FRED HAYES, formerly o_f A\VBLK,
{Jarksburg, W. Va., has joined Ath(:
mpouncing staff of \VSAZ, Hnntm;_:-
oo, W .Va. James Martin, newvs'edp
wr, and continuity director of WSAZ,

KYA Staff Shifts

A NUMBER of personnel changes
have been made at YA, San
Francisco, recently purchased from
the Hearst Radio Ine. by the Palo
Alto Broadeasting Ltd., whose
president is Wilfred Davis. Pro-
gram and assistant manager is Edd
Rountree, succeeding Deane Stew-
art, now with KQW, San Joge, Don
Fedderson has been named sales
manager, No longer connected with
the station are Lilian Holmes for-
merly sales coordinator; Ruth Kea-
tor, publicity director and director
of Thome economics programs;
George Taylor, account executive,
now program director of KSAN,
San Francisco; Hal MeIntyre, chief
announcer, now a technician with
KSFO; Connie Duprey, reception-
ist; and Darrell Donnell, newsecast-
er, who has been commissioned a
lieutenant in the Navy. Clarence
Leisure has been named chief an-
nouncer and Paul Schulz remains
as chief engineer as well as being
named to the executive staff of the
station’s policy - making board.
Janet Kistemann, traffic manager,
remains.

IRVING STROUSE, program man-
ager of WINS, New York, has re-
signed. His duties will be absorbed
temporarily by Bill Harding. chief
announcer, Ed OQates of the engi-
neering staff, and Mrs. Hazel Bower.,
who handles programming.

JOHN HARPER., CBS staff an-
nouncer, has left the network to pro-
duce technieal films for the Army Air
Jforce at Wright Field in Dayton.
BARL MULLIN, BLUE publicity
manager, on July 31 gave a talk on
“Radio’s Coverage of the War” he-
fore the seninr class of Scarsdale High

* AMERICA'S FIRST
(OAST-T0-COAST
DAILY SPORTSCASTER

i i TN . aby  School, Scarsdale, N. Y.
Livestock Exchange. MIKE FRANKOVITCH. formerly chestra, hroadcasts weekly over WHN. LEWIS W. SHOLLENBERGER rgclenﬂ:. became the father of a baby SI(-}moI Sca{r;?\?r)[‘&y -
o ho A2 -, 3 i I3 . ¥ JILND - W it ELL SRID AY, office an-
Bob Riley is heard on KFAC, Los Angeles, sports an- formerly of the United Press Washing g R . . beo spointed i,,),,Ir[;fl}heJ\'R(‘. Drr)r]ur;tiy;n divizlizn.
KMBGC exclusively. nouncer and a first lieutenant in the ton staff, bas joined the newsrooms J§ BALE BRENT has Dbeen \?%’ZI'U New has received a military leave of ab-
Air Corps Reserves, has reported to WISV, Washington. 1{mirﬂm director of W47INY, New D e iniatrative ao.
officers training school at Miami ] ! ROLAND TRENCHARD. lonr & York. ) . distant to Capt. Howard L. Nuss-
Beach . CHARD, loug i j§f | AN, s 1 events di- ¢ : o -
eh. LATEST claimant to the radio, and recently head of 1 | SBAL MOYLAN, special events baum, chief of radio, public relations
CLYDE CADWELL, formerly of title of radio’s youngest is O"Mealie Outdoor Adv. Co. prometiz i retor of WEFBL, SYF“C“SE'._ ﬂl_i ""i’ division, Army Air Force. Her hus-
NBC Hollywoad guest relations staff Charles Grady, announcer- department, is now public relationsd: [§ iccepted for the ‘A)rmy Alr ““'e]'l' hand is Edgar P. Kempr, former NBC
has joined KIKV, Glendale, Cal.. as operator of WILOK, Lima, O rector of WAAT, Jersey Citr. He remaing at WIBT, subject to call. supervisor of master control, now on
announcer, He replaces L. E. Patrick Th ot ; ' v e . P e Hurmony House on WWDC, Wash- L otive duty with the Navy.
who resigned to join the Nav e station in answer to SHERWOOD DURKIN, anuounes f ington. The program consists of inter- - « 2
=18 avy. claim  of Ja Merriman, of KMBC, Kansas City. knows s [§ views, comments on Washington CARTER REYNOLDS, formerly of
KROY, Sacramento [BROAD- Harry Douglas, has joined the Army. [ women, and recorded music. WMT, Cedar Rapids. Ia, is now an-
CASTING, July ?OL says that and is temporarily stationed at For . ) nouncing for KSO-KRNT, Des Moines,
Grady joined the station on Leavenworth. Pvt. Myron Curry, for- MA(I){YM D]OR(‘R,1 formerly md rz%‘dlri pending his Army induction.
< May 1," just 19 weeks after merly an announcer of KMBC, s« at Oakland, Cal. is mow conduc Mg TAVMES A. COCHRAN, in a person-
hic 16th" birtday, Tast week | fhe radio school, Scott Field, T, | INES G MACDONALD, BLUT  hel shift at WSPD, Toledo, has been
! . 1eWS ntator, has 3 o A z N
WDRC-W65H, Hartford, bet- ROBERT MADDOCK, formerly it | Go Now York City Board of Bdu. appointed acting production manager;
tered the record by entering bureau manager of UP in Milwatk B aeion to devote full time to his news 52D E,"a":“’fp?rtsfnfm?nél’:,'l k.
its 16-year-old; control oper- and staff writer of UP, Chicago, b B irogdeasts, which are scheduled five ?l’;‘gh;’g’“ﬁ‘;';n‘fg‘;ﬁ;,i Phief announcer.
ator, Jack Lennoff. However, joined the newsroom of WGN, Chicsgh B times weekly 2:30-2 :45 p.m., and Sat-  ° s be ®
this newest entry of WLOK
* is younger by 34 days.

JOHN LAIR, music director of Wit [§ urday evenings at 9:45.

Chicago, six years ago, has retumd KATHRYN CRAVENS, womens
NEW YORK'S STATION OF

to WLS to assist in_planning, yn’li- news commentator who has conducted
DISTINCTIVE FEATURES

ing and production of the Nat! Yews Through o Woman's Eyes, five
NOW Eﬂun WATTS

Barn Dance. He will work two difs 7 7
weekly in Chicago and commute frie Eell:lyh program douShWN'II%W’ t’:\evé
his home in Renfro Valley, Mt Ve TK, bas resigned. Shc Wi cgn_mu
non, Kv 5 a radio commentator, but has not
T vet announced further details as to
HOWARD BILACK, former annow l her plans, No replacement has been
er of WMMN, Fairmount, W. V¢ [ 2nnounced at WNEW.
has returned to WL, Chicago as &.¢
of Smile A While, early mori
participating program six days weely.
asition of WEVD with x large
;ro:ii:nniﬁa !l;mnpollua New Yeork’s radic
audience is evidenced by—
(1). The feature boxes of newspaper
radic program pages
(2.) The large vumber of famous adver-
tisers on the station continacasly
year after year.
Ask for “Who's Who On WEVD” . . .

GEORGE OSWALD, guide of NBC
Chicago, has entered the Army.
sent oR request. .

JUNE MERRILL, formerly condueit
117-119 West 46th St., New York, N. Y.

ot Tz

Younge;r Siill

Bt eddotess

P
?

}

DICK TERRY, announcer of KMTR,
Hollvwood, has been inducted into the
Army. He recently married June
Preisser, film actress.

JIMMY HAYES, former KOY,

; Phoenix, annonncer, and now a Naval

TIE Reserve cadet, is taking pre-flight

RADIO PERSONALI S Erali{xllin;é a(t‘ St. Mary’s College near
Jakland, Cal.

AT, CHANCE, producer of WBBM,

Chicago, is the father of a boy, William
Forrest, born July 22.

T

THESE ARE THE TWO

MOST POPULAR FARM

(already on 60 stations m'gh an
amazing history of success)

4 Years Coast-to-Coast Mutual Network!
U. S. OLYMPIC GAMES STAR!

Said TIME azine: “Enormously popular with sports ad-
dicts, he Basbfgn a big help in boosting the sale of Phillies,
claimed to be over half a billion cigars a year, in keeping
Bayuk Cigars, Inc. in the black. . . . A one-time high school
teacher from U.CL.A., Balter wrote action stories for the
pulps, treated scripts for Universal . . . he squeezes the last
drop of melodrama out of horse racing, ball games, fights,
wrestling bouts.” 390 S-minute stories titled "ONE for the
BOOK—by Sam Balter” . . . exciting, dramatic, tense moments
in sports. Transcribed!

"IN THIS VAST AGRI-

CULTURAL AREA. THE
MOST POPULAR FARM
SERVICE STATION,

OF COURSE, IS

AMBO

OF KANSAS CITY’
Free & Peters,Inc.  CBS Basic Networ:

WRITE OR WIRE FOR RATES AND AVAILABILITIES

FREDERIC W. z | v INCORPORATED

of a women's program on WI0
Miami, has joined WLS, Chicago, 5
ceeding Jane Tucker on a simi
program heard six quarter-!ﬂ
weekly. Miss Tucker recently resips
to be married to C. O. Swayse, ®
‘Washington.

JOHNNY WILCOX, announcer ¥
WHBFY, Rock Island, Ill., has beos
the father of a baby girl. - -

RAY VALLEN, formerly salepman: 630 KC. 5000 WATTS DAY AND

: WIOD, Miami, is now a privatt £ NIGHT s BLUE NETWORK
b - - Ft. Bragg, N. C. '

AT HE 1S ON HIS
vﬁy HOME To LISTEN Ta

@ 2436 READING ROAD, CINCINNATI, 0HIOQ

S7. Lou/s.MO. e 485 MADISON AVENU NEW YORK CITY
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RUTH HUTCHINSON, formerly of
WILOG, Logan, W. Va., is now wom-
en’s program director of WBRW,
Welch, W. Va. Nid Tear, formerly of
WSJS, Winston-Salem, is now an-
nouncer-engineer at WBRW.

GLADYS HEEN, actress of NBC-
Chicago, on July 26 was married to
William T. Ragsdale Jr.,, of Chi-
cago. .
DEANE STEWART. formerly pro-
gram director of KYJA, San Fran-
cisco, has joined KQW, San Fran-
cisco.

LEITH STEVENS, Hollywood musi-
cal director of the weekly NBC Re-
markable Miss Tittle, is recovering
from injuries received when thrown
from a horse. @

GENE ENGLISH. formerly in charge
of auditions at KNX, -Hollywood, is
the father of a girl born July 23.
English recently resigned .to take a
Grovernment war post.

LT. STARR SMITH. Army Air
Forces, formerly special events an-
nouncer of KALB, Alexandria, La.,
on July 15 married Virginia Seifert.

FRANK WISE, former night coordi-
nator of KSL, Salt Lake City, has
joined the Army Signal Corps at Fort
Monmouth, N. J.

BILL McCRORY, formerly of KTHS,
Hot Springs, Ark. has joined the
announcing staff of KSO-KRNT, Des
Moines, Ia.

JOHN KLOPMAN, assistant to Bill

Webb, NBC director of institutional
promotion, reports for Army duty at
Camp Dix July 30. He is replaced by
Brendan Griswold, recently engaged in

-NBC’s personnel survey.

ISABELLA KING BEACH,
gives recipes during commercial an-
nouncements on NBC Vie & Sade,
sponsored by Procter & Gamble Co.,
is writing a book on cooking and home
making for the New York Herald-
Triliune.

who

“NO REFLECTION ON OTHERS- BUT WDAY,
AT FARGO, IS.- THE ONLY STATION COVERING
THE WHOLE RED RIVER VALLEY AND ITS

. $626000000 EFFECTIVE BUYING INCOME!”
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FREE & PETERS, NAT'L REPRESENTATIVES

SALLY MARTIN

T TAXKES npersonality and
plenty of it to get movie stars,
major league baseball players
and orchestra leaders out of
bed before noon. Sally Martin does
it practically every; day for WDRBO,
Orlando, Fla., on her Voice of the
Sun Empire program. From 11:15-
11:30 a.m., Sally cHats with celebri-
ties about books, food, movies,
clothes in an informal and casually
humorous way. |
But Sally’s intdrest in human
nature goes furthdr than celebri-
ties, Her featured puest may be a
little four-year-old {with a doll in
her arms, or a grandfather inter-
ested in old-time recipes.
Ambidextrous was the word for
Sally when she started in radio fol-
lowing a background of newspaper
columning, kindergarten instruct-
ing, college dramatips and writing
of musi¢ and poetry! In addition to
stenographic duties she filled in on
the studio organ andipiano. She still
writes music; her] latest song,
“Pennies in a Tea Cup”, was pub-
lished by BMI and & vocal compo-
sition, “Curfew”, 'recently was
awarded a second | prize by the
Florida Poetry Society. Other ex-
tra-curricular activity includes en-
tertaining boys in khaki at service
clubs and organist in a church.
Sally’s real name, by the way, is
Myrtle Louise Carry.
!

JACK SHERMAN oﬁ the production
staff of WHBF, Rock{Island, Ili., has
been” appointed produq‘tion director.

|

Scripts Offered Grayj
By Writers’ War Boar

WRITERS’ War Board, Nex
York, in cooperation with the
for Education by Radio, is SEM'Q
cach month to schools and collepy
active in local educational hpegs
casting a “War Secript of the
Month.” The contribution, Toyaly
free for local non-commercial py
is aimed to help schools participg,
in the war effort. ]
Erik Barnouw, Columbia |, A
chairman of the committee for'g.
lection of seripts, appointed Jointly
by the WWB and AER. QOthy
members are Joseph Brechner g
Glenn Wheaton, War Dept.; Wz
son Bower and Elizabeth Cunniy.
ham, Los Angeles County Schod:
Norman Corwin; John Carlile, [
of Alabama; Arch Obeler; Jeu
Simpson, Chicago Radio Counsl:
Carlton D. Morse; Luella Hoskim,
New York U; Clara Nelson,
First script sent out during Juy
was Stephen Vincent Benet's haif.
hour play They Burned The Bosh
Future scripts will vary in lengihy

WOR Changes

RECENT personnel changes i
the engineering division of W(g
New York, include the transfer o
Gerre Barton from public addres
to regular broadcast operatioss
Joseph Brown replaces Hamy
Brown as non-technical buildiag
maintenance technician of the
Carteret, N. J., transmitter. Tea-
porary replacements to fill vacas
cies created by those leaving @
enter military service include
Bernard Boyle, acting senior super-
visor, for Paul Reveal; Howard
Donniez, acting assistant super
visor, for Cyrus Samuelson; Lewis
Tower and William Boher, acting
assistant junior supervisors, for
Donniez and Boyle.

Gunnison Safe

ROYAL ARCH GUNNISON, for-
mer MBS correspondent in Manila
who with his wife was reporte
interned in that city by the Japa-
nese, has been reported safe in the
official list of war prisoners re
leased by the American Red Cross,
according to word received last
week by his mother, Mrs. Helena
Gunnison, of Seattle.

RCA-VICTOR, New York, has added
a weekly series titled Our Musicd
Chain to its list of 27 musica) features
now being shortwaved to Latin Ameri-
ca, via NBC.

PONEER SHEPARD
Yeteran Celebrates 20 Years
In Broadcasting

p oD to be the first broad-
gl“PE.Ix:u‘:‘]c)onceive and execute the
of network broadecasting when
)i Boston station WNAC on Jan. 4,

was hooked _

for 3% hours
:pith the then
AT&T’s New
yorkstation
WEAF, John
Shepard 3d on
Jaly 31 cele-
brated 20 years
in the broadcast-
ing industry. The
ate was also th%
spiversary Of
;l_*e opening of WNAC.

For the veteran Mr. Shepard
many “firsts” are claimed—

" First to recognize the value of
«orts events as radio entertain-
;x;e-nt; first to popularize FM; first
ty broadcast a complete opera,
frst to give radio complete weather
@rvice; first to set up an inde-

dent news gathering service;
irst to use the halfwave vertical
sntenna; first to use live and dead-
ed - studios; first to construct
sedios expressly for FM; the first
1 conduct a listener survey.

He started broadcasting July 311
122 when the assets of WNAC
snsisted of two announcers, a con-
ol room, a clothesline antenna
24 his own belief in the future of
ndio. He was then in his family’s
4pariment store business. .

Today, in addition to heading
s Yankee Network, he is past
wesident of FM Broadeasters Inc.,
mesident of American .Netwoz:k,
i coast-to-coast FM chainj chair-
mn of the Broadcasters VlctoYry
Council; past president of the Na-
tional Assn. of Regional Broadcast
Stations; one of the founders of
Broadcast Music Ine.; and a mem-
ber of the board of MBS.

Mr. Shepard

Japs Ban Manufacture,
Seize Equipment in P. 1.

STEPS to stop “illegal wireless
emmunication and broadeasts” in
the Philippines are being taken by
the Japanese, according to broad-
asts by the Japanese-controlled
radio at Manila received by the
FCC.

The order, Military Ordinance
No. 16, stated that the manufacture
or the acquisition of wireless tele-
maph or telephone apparatus or
euipment was prohibited and all
meh materials will be purchased
by the Japanese forces. The ordi-
mnce warned that all violators
would be severely punished accord-
g to military law. Repairs of
radio receiving sets and sales of
parts required for such repairs
were exempted from the order.

WILLIAM L. MARTIN, trading as
the Waterbury Pen Co. and Radio Ad-
vertising  Service, Clhicago, has en-
tered @ stipulation with the Federal
l!e Commission in which he agreed

to discontinue using the name Water-
Iy.An eonnection with or as part of
tke trade name for his fountain pens ;
epresenting that the pens are mann-
faetured by a nationally known manu-
Acturer or that he manufactures the
M8 or actually owns or controls the
sctory in which they are
factured.

manu-

BROADCASTING ¢ Broadeast

Western Writers Convene

WRITERS' Conference of the West
has been scheduled Aug. 28-30 in
Oakland, Cal., according to an an-
nouncement by Eva Louise Blum,
publicity chairman. The Confer-
ence is sponsored by the California
Writers Club and will have a radio
section under the direction of Eliza-
beth Pennell, formerly of CBS and
KROW, Oakland, and now man-
ager of Ewing C. Kelly Advertis-
ing, San Francisco. Also featured
will be a radio seript contest.

Film Rights Sold

COLUMBIA PICTURES has con-
tracted for exclusive screen rights to
the radio series on OIS titled The
C'rime Doctor, which i« ~wn§ored by
T'hilip Morris’ & Co., New York, for
its cigarettes. Warner Baxter will
be the star of the screen series, two
of which will be produced nnnuall‘y.
the first to go into production in
November. Graham Baker of Holly-
wood will write the =creen version,
and Ralpk A. Cohn will be producer.
Aszeney for the radio series is Biow
Cn.. New Vork.

WHERE MUSIC
SELLS THE
WORLD 'S GREATEST
MARKET'

JERGENS_W
BEAUTY

MA
XWELL Hoysg corre

YEN TO CLOWN is Dave Murghy’s
obsession (r), announcer of WGY,
Schenectady, and garbed in the

robes of the ancient profession he’

interviews a Ringling Brothers
clown. In fact he performed with
the troupe during its local perform-
ance. For the past two years, Mur-
phy has spent his annual vacation
working as a novice clown with the
Rineling Bros. Circus.
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Radio Service Problem
Is Forecast by Manson
POINTING OUT that because of
gas rationing and the 1 b
age, pick-ups and d :
radiog for repair may soon disap-
pear entirely, Stanley H. Marnson,
service manager of the Stromberg-
Carlson Tel. Mig. Co., recently
told a convention of his company's
esmen in Rochester that.Amer-
ica's radio service men 7 800N
be seen only by appointment.

Mr. Manson declared, however,
the new condition will work to the
customer’'s advantage, asserting
that mest repair jobs are being
done expertly since radio repair
store proprietors themselves are
doing the work becat of assist-
ants teing drafted. He also said
that with large manufacturers de-
voting more emf is than ever to
radio repair work he saw no rea-
son to expect a great drop in the
number of radiog now functi

The convention was attended by
sales members of the radio, _:r,'.'.nd,
and telephone systems of Strom-
berg-Carlson.
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PAMPHLET ANSWERS
WAR ADS QUERIES

FOR THOSE debating the question

of ca ng_ advertising in war-
i Advertising, New York,
& & pamphlet which
ms will answer all queries
» need for such advertising.
» pamphlet covers the study
“How 70 advertisers an-
“How shall we advertise
ng the war? " and examines
¢ developed in recent months
by advertisers of all sizes and Iin
all  industri The study, the
agency declares. reveais the “ap-

fact that*both manufae-

palgns on
acetime efforts.
ned free from
ce, 221 W, 57th St..

parly  morning
Radio i# sen

e 1
. 2 lineup
complete

-

“Highly Successful”,

DR. DWIGHT H. STOUGHTON
ftemghter Drug Steres Hartford
FIVE YEARS ago, the
Stoughton Drug Stores in Greater
Hartford began sponsorship of a
Sunday noon 15-minute news pe-

riod over Station WDRC.

In those days, and even today,
radio spensorship by a drug store
is rare, and so our move inte radia
advertising was  somewhat  of a
pioneer step and an experiment. It's
been highly successful. We haven't
ss¢d 2 Sunday news program
since the first dav the Stoughton
Stores went on the air. We can tell
that radio is deing a good jobh faor
us, and here's how we know.

The Stoughton Stores are one of
the two outlets in Connmecticut for
the Western Electric Audiphone,

MHARE TO BEAT A TORTOISE!

WR(C

950 KC 3000 waATTS

hEO MWETWORK COF WATIONAL ERECADCASTING CO.
Mh_mh&hoﬂx“-h‘?’ ~ blgw
~Cirralated — Dpare Heliywaod

* Apoiogies to Famcus Figt Facts

NEWS SELLS HEARING AIDS

Commercials Aimed at Hay Fever Victims Also

four

Says Drug Chain ‘Head%

a hearing device. It is an expensive
item, highly-specialized, and the
only advertising we do on it js
over WDRC on' our news program,

The response onthis hearing de-
vice—and remémbl‘er, the commer-
cials are directed fonly at a small
segment of the pdpulation — has
been excellent. THe leads on this
device thus can definitely be traced
to our radio advertising, hecause
from where else, except by word
of mouth. could the| prospective cus.-
tomer hear ahout iit?

WDRC Geﬁ‘s Credit

There's no question in my mind
but that WDRC ean be credited
with the success of this item. Poo-
ple who purchase ‘the hearing de-
vice come back fgr hatteries and
accessories. They jcome, not only
from the Hartford area, but from
several counties axound, indicating
the coverage we get in using radio.
I'm  perfectly satjsfied with our
program, and I can't think of any-
thing better for us at the moment.

Virtually all of our commercials
have concentrated ‘on the hearing
device, During the hay fever sea-
wever, we mention our nasal
filter, and this iterh usually has a
good sale. r

"We use no other station but
WDRC, and our newspaper adver-
tising is sporadic.' We've been in
business since 1875 when my father
founded the first Stoughton Store.
Now, we have foub stores in the
Hartford area, anr};a surgical sup-
ply department. '

Ever since we went on the ajr
five years ago, I've :diccovpred that
one we’ve put on ! hag heen just
a steady, regular program like the
the thing for us, from an instity.
tional standpoint. |

People get used ito hearing our
program of news each Sunday at
the samg hour. When we first went
on, there were no news periods in
Hartford anywhere near the noon
hour, Now, similar  programs have
Sprung up on m:he:r, stations, but
we're keeping right on with ours.

I

BROADCASTING o Broadeast Advertian]
{

rectional antenna at M:
has gone into operation, placng
station on 2
night, on 940 ke., with nig
ows protecting Montreal
ico City. Semi-directional =
towers will he used unti ]
while at night the beam w -
the South.

final job for the
Walter J. Holey, Atldnts
ant, who reported Aug. 11
Corp., Baltimore. Instal L
accomplished jointly by Hcles m
George
dent and chief engineer of Wis

sists of five 250-foot Trus
tors spaced 250 feet ap
straight line at right ang
connecting :
City. It was necessary to pures
4 new transmitter locay
miles northwest of the

full power of directed sig: -
maost effectively cover Macor &
its trade territory.

with lower bulge much lars
upper. Directional was desigre !
Page & Davis, and tuning W=
built hv Colling Radio Co.

Y BAIRD. Jay Ferree and
Bebultz, engineers of WGN, Chi-
ueting Navy reeruits
. stern I_"‘ Evans
s im operation of weivers and
. murr- ]us,,d aboard ship.

e control room staff of WCO, Min-
-‘piil..
WILLIAM T. GILBERT. of the con-
‘m-fm staff 4)’f \‘\'KZ(). Kalamazoo,
want into the armed forces last week
NKE EGIDI. assistant rnmﬂ-
‘r-l.‘mgineer of Compton 5\(”".. ,:\vw
Yerk. has enlisted in the U, & (Coast
Geard.

SRT J. SINNETT. chief i-
235‘5}{1"1{1%}“ Rock Island, Tit. re-
matly became the father of a girl
HAROLD SPARKS, formerly  of
ESEL Poecatello, Ida., has  joir
ETEC. Visalia. Cal.. as annon
merator.

ALFRED WILSON and Joe Kirk-
el new to radio. have joined WIOT),
Wami, 2s engincers.

EIGENE G. PACK. chie
ERL, Salr Lake (it
fwmooan aceident  <us

= Joo 8 . KSL
wr. on Aug

WMAZ's Unique Directi e

e murried

W MAZ COMPLETES | g, e ooves onier of e
FIVE-TOWER ARROJ orn <rpns. -
Ay 4 A eathe

AFTER three months of ine
tion work, WMAZ’s five-tower ¢

WSYB. Rui)

¢
. Troy.

rer operator
the farher of o
July 17, his

5,000 watts

VETE. R
pound
ad ehild,

wirl hary

CWBATER. grado-
it I I

Tuning the difficalt arrp: =
dura

Engineering Sescion

SOCIETY of Motion Picture -
gineers  has  an wed  its 52d
semi-annual meeting will be held
in New Yorl the Hotel Pennsyl-
vania, Oct. . with eight tech-
nical sessions scheduled and pres-

tati of the Progress Medas)

jety’ Award.
{ Clevelund,
it will e
in charpe ng, which
It subject to canceliation.

Rankin Jr., viees

The complicated direct

Montreal and M

ior e

Pattern is in shape of fgame

cBs-50 EW er
ing P
Th_:*;l St‘;li",;iy;s i
Marke" ;l, e
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SINGER TO REPORT
TO SIGNAL CORPS -

CHARLES SINGER, transmitter

chief of WOR, New York, has been
named director of the maintenance
Research

unit of the Optional
Group of the
Army Signal
Corps and, fol-
lowing a short va-
cation, will report
for duty at the
new War Depart-
ment buikding at
Arlington, Va. He
will do war work
in a civilian ca-
yacity under .
Prof. William L. Mr. Singer
Everitt of Ohic State U. In the
tame group is Lynne C, _Smeby,
former NAB engineering director,
who resigned recently to enter the
Government service.

Mr. Singer recently has been ae-
tive on research designed to make
vital radio equipment last longer,
and at the Carteret plant of WOR
he worked out a method for increas-
ing the life expectancy of trans-
mitter tubes [BROADCASTING, Mareh
30]. He started in radio with the
old WRNY, New York, joined WOR
in 1927. An old ship “sparks” oper-
cited for bravery after
ner Comanche caught
and sank, havirg r ned ;

until the ve (

and other stations, large
and small, coast to coast
$)

Avairlable also to agencies and
advertisers  For full detals. wete
George E. Hallay

TEXAS RANGERS LIBRARY
HOYEL PICKWICK + NMAMSAS CITY. MO.

BROADCASTING o Broadcast Advertising

ARE AFFECTING THE
MANUFACTURE AND YOUR -
USE OF PRESTO SOUND

i

RECORDING EQUIPMENT *

* * *

If your station makes instantaneous sound recurdings
< -
you will want to have these facts:

k4 " *

Glass base recording discs are still available for imme-
diate delivery. There is no present scarcity of the ma-
terials used for makiag these discs and the marterials
have no apparent military value. We are suill recuating
used discs.
b 4 " "

New recording equipment cannout be punn“fd by
broadcasting stations 6r other civilian users. F,,,unk—
quently, only about 10% of wur plant capadity iy now
devoted o making recording equipment. and thyy for
government departments. The other 907 of our plant is
used 1o manufacture radio ransminers snd ‘
amplifiers and other spedfal communication cquipment

revelvers,

for war uses.

" ® "
We are in the process of doubling che size of our plane
o aid "our engincering deparuncat in makiog more
efficient use of our shop facilities and thus increase vur

output of urgeaty needed mulitary cquipment.
* ® *

W oare suﬂ able to furanhk replacement parts such as
idler wheels, wrateble tires, curting heads, pickups and
feedscrews and to reconditiva Presto cquipaient tur
stations enutled to use the A 3 pralorence rauag lur

malftenance
i 2 1 3 b

; i RNy b
If you have any new and inexpericiced operaturs who

hrave liu\\(iuﬂn abouat the handi:

i ‘k the o'd ke w
Prosto cquipment, ask them o write us. We'd |

i !
ng ul aphoop

yuur

!u |i-‘ (Iu.m H W il

B) - Sac Cu Phase | ATANIA. jo 3+ SOSSOM AeicistS

RECORDIAG CORP.
242 WEST G5tk ST. 0.V
Warld's Lorgant Maswl of L

X e o A A
PRAGEIA. Pansy 64T+ BOLWELTER Col 44
OO, Ye. BRI + SRATTLL Sea B0 » WASMDSSTON. B.L. fShap 4000

Sovad Racecding Lavipment asd “f_!
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XLIV. CENSUS OF RADIO HOMES IN THE

STATE OF MICHIGAN

Numb. . s . .
umber of Occupied Dwelling Units, Percent Radio Equipped and Number of Dwellings having Radios by Counties and Cities of 25,000 or More P 1
‘ 2y opulatieg

plue Refu tes Charges
j Winchell Libel Suit

Url . L
ban, Rural-Nonfarm and Rural-farm: lw\940 BLUE NETWORK answered a
i 400,000 defamation suit brought
{ A . 3 © . N
All Units | Urhan Unit . R ! ; ingt it, along with Walter Win-
County _— = i i nits o ”Buml-l\onﬂum Units | Rural-Farm Units ‘ ﬁlr and' the Andrew Jergens Co.
(4 io % Radio o tie T Lotion), in U. S. District
Rad Uni Tni o d : 3 Radio % i (Jergens LoUOR), M
N io mlsJ‘V Units | Radic Units Units Radlo  Units Radio %;?:: ‘ f‘;ft, District of Columbia, last
Alcona. .. ... 83.0 IRt ) A - | Wi etition that remarks
Alger. .. 778 1932 | 1071 880 953 2 3w 82.2 733 | seek with 2 P Washi
Allegan . . 88.3  10.305" 23 3 5 829 66.1 548 735 431 | winchell made about the Washing-
Alpena. ... 82.6 4307 3:3%3 gf:g gfégg 3‘;3‘% 3.9 z8m 817  5.232 | un Times-Herald were “expres-
Antrim ... 73.7 2,180 S 1,557 18.7 1 %gg Zgi 3 qns of opinion, fau}-1 comments
74.0 1,744 ’ made in good faith as onest opin-
§§'§ é'ggi } 656 914 668 gg% 2733‘2 ggé ggg‘ 1.063 ion, without 1}1al}ce, concerning
S2.8 17,930 | 12%r o008 1533 1518 8907 13 | 83 280 maiters of public interest.
82.5 182 | ; 246 R R 83.3 3,045 | attorney_Jobn J. Sirica con-
Berrien 91.4 23,150 } 20 888 109 .6 730 | ended for Blue Network that Win-
Branch. ..... 89.8 928 | l2asr  bpv '3a8 SioaT s Bom 85.1 5.945 ; dell's March 15 broadeast hlad not
alhoun 5 ! £ g 2. . .866 2 994 TIPS P | onvey innuendos as-
¢ 91w G 995 1612 R s0.4 292 Cities of 25,000 Or More Popuiiy Zﬁgddegyt%{fs Tivanor Patterson
80.3 2,821 ’ 88, '~ [ -8 1,731 83.4 2.4 ! oy toh o ie
Cheboygan 7’6 2 2.625 | . = o o8 830 1,260 i 822‘ ’ Tlfes-léi%aol%oop??élglhegéChw:fp t]’:z
€ . 2.625 1.477  85.9 1,269 7 7 5 | B : asKIng ’ s
Chippewa. §18 569 3l 845 350 N S N O 613 | 798 City Units  Retio o4 imee defendants and an additional
by et . I e N N N . e e iti &
(C:hmon. . 91.2 6.615 | 1,311 93.5 1.226 é.227 HE8.1 1,081 72.8 892 Ann Arbor...| 924,913 96.4 g3 — ;190,()00 punitive damages from
rawford. .. . 79.6 754 | = B 2.2 2,03 89.8 3,368 Baitle Creck | 12,874 o5 6 Sl | Finchell
i : . 62.0 76 Bay City. ... ' . 313
Delta.......... 7.509 | . ay City....| 12,787 958 -
DPielanson. o0 TS o sms igm Leaz 6.4 1468 76,1 1.189 Bearborn.--| 16,081 983 17 s S T
aton. . 91.2 9,103 3.831 94,1 ) 1,402  84.2 1,181 i 84.9 gy | Detroltee. 5,547 97.0 412,747 \Y ubstitut
2 3. 1 3, H j a ' 8 stitute 1 ower
gmmet, | . 7.2 3,252 1.648 91.4 1%33 %g‘é; 3%0 1.865 i 88.6 3.634 |  Flint.. . 40,567 96 KO
enessee | 60,380 955 57660 | 41568  s6.4 40.036 28 8946 £2:5 B0 | Comedmapias 0380 54 wam  §pERMISSION for KOVG, Valley
Gladwin U a7 sis  Leel ’ 12518 sad 11870 818 5734 | Hamuamek o 11548 on s 3% Ny, N. D, to use a 65-foot an-
Gogebie. .. .| 8091 858 7263 ' 5.47% 6314 5.117 e 3 6T e 9.1 1.284 Highland 14,221 979 - § na in lieu of its 150-foot tower
Grand Traverse..| 2842 £5.6 5,002 | 3use 918 3in 818 5 Lot 198 W9 Jackson. 14416 960 1yey [ which was PartéagYJ dIEStzI‘é)Ygd tt})1y
Hillsdale. ... .. | 8516 8.1  1.475 ‘987 5zl 1.504 0 1,533 3.0 13488 . ) ' sorm was granted July 28 by the
- i 1887 842 187 2,373 6 2127 82.5  3.477 Kalamazoo...| 14.867  96.0 tzp | FOC which granted a modification
ghton | 12,554 90.6 11,377 3.716 94.8 3.523 - y Muskegon 22481 96.9 217w R if license for the change. Action
Huran. . | 069  86.7 699 7111 91.2 6,484 | 79 Ponth 3.27 96.5 12,87
Ingham. 36,894 957 35'§0é . 696 96.0 668 2,630 91.9 2,418 i 82‘1 Pontiac......| 17.252 96.5 16,652 vas taken after KOVC stated that
me"' - 5 360 2 583 zg‘l)gg 7.9 24311 7917 941 7451 907 544 Port ”“m"»»i 9,138 957 8.4 m application for a more appro-
osco. .|l s 21347 833 1,952 B2 80 2804 o000 2.0m 8539 37100 | Royal Oak. 6612 99 g jriate antenna_in compliance with
. . ’ ' 60 Saginaw... .| 22.386 . ke FCC’s rules would be filed
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Michigan advertisers favor .

‘MicuicaNn Rapio

# KING-TRENDLE BROADCASTING CORP.
Paut H. Ravmer Co. —~ representative

i
{

NETWORK |
how alkout you?!
i e

BROADCASTING -

STATE RADIO CENSUS TABLES

Previously Released by U. S. Census Bureau
With Dates of Publication in BROADCASTING

North Carolina—July 6
Louigiana—July 6
Maryland—July 6

West Virginia—July 6
Minnesota—July 6
Georgia—July 6
Kansas—July 6
Arkansas—July 6
Connecticut—July 6
Massachusetts—dJuly 13
Missouri—July 13

District of Columbia—July 13
Alabama—July 13
Kentucky—July 13
Florida—July 13

South Carolina-——July 20
Indiana—July 20

New Jersey—July 20
Wiseonsin—July 20
Virginia—July 20
Washington—July 20
Texas—July 27

NOTE: Number of Occupied Dwelling Unita as reported by Cersus
in advance releases. Percent radio-equipped calculated by NAB Rese
from Series H-7 Bulletin following the Census Bureau practice.
radio units, or radio homes, estimated by applying percent ownersh
units not answering radio question and adding

New Hampshire—March 16
Vermont—March 16
Nevada—March 16
Wyoming—April 13
Montana—May 11
Idaho—May 11
Maine—May 25
Arizona—June 1
Delaware—June 1
North Dakota—June 8
Utah—June 8

New Mexico—June 15
Nebraska—June 15
Oklahoma—June 15
Mississippi—June 22
Colorado—June 29
Tennessee—June 29
Iowa—June 29

Rhode Island—June 29
South Dakota—June 29
Oregon—July 6

Burea:

ch Dept.

such to those reporting radio.

Canadian ‘Blue Book’

n of the
oielery”

Canadian Recorder

ROYAL CANADIAN Air Force
has obtained a new K-8 recording
outfit and shipped it by bomber to
Britain where it will be used to get

SHOW RECORDINGS
WILL BE TESTED

TO DISCOVER
action to record albums co
transcribed versions of f
radio sho Charles Michel
head of his own transeription firm,
is serving as coordinator in an ar-
rengement bpetween Ruthrauf &
New York, and Street &
New York publishers,
v the latter firm would dis-
hrough the American News
Co. dise albums of The Shadow.
That dramatic series, which
Michelson handles in transeribed
form for local sponsors, will return
to MBS late in £ ber for its
sixth year on under spon-
sorship of Delaware, Lackawanna
& Hudson Coal Co., New York, for
Blue Coal.
Transeriptions for the albums
will probab produced by WOR
Recording Division, with the orig-
inal cast of the Mutual and
Bill Tuttle as producer. The rec-
s will be 10-inch size with each
: carryving e-minute epi-
sodes, and three dises to an album.
They will be available on news-
stands by September, Mr. Michel-
son stated, although the’price has
not yet been determined. No com-
mercials will be inecluded, but the
albums will be used by local spon-
sors and Blue Coal as i

som,

tribute

offers and as special promotion ma-
terial for the series.

local broadecasts for overseas serv-
ice. The equipment will be used on
stations where several men from
one Canadian district can gather
and tell their stories to the folks
back home. The recording will then
be shipped to Canada by airplane
for distribution according to Pilot
Officer A. A. McDermott, radio
liaison officer for the RCAF. He
was formerly Montreal manager
for the radio station representative
firm of Stovin & Wright.

Broadcast Advertising

careful
a bette {
market into Fre and Eng
households. and a change in format
The 1942 Blue Book is the seventh to

trical «

aof an
Short Wave Dis

be issued by the ACA, the book hav- dered by the Fe

ing beer published bi-annually for the sion to ceast and de
last 13 years. In conjunetion with it alleged misr

the Internal Trade Branch of the ber. 1940, upon app

De-

FTC. the company was restrained by
the U, 8. District Court for the South-
ern Dristrict of New York from using
certain advertisements pending Com-
mission procedure.

Dominion Bureau of 8
partment of Trade & Comm
tawa, is issning a new edition of the
Consumer Market Handbook with lat-
est merchandising figures.
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WTCM.

‘ War Job Agency
WEEKLY 10-minute revigy
jobs calling for ‘men and

war production industries iy
area, has been started by |
Albright, commentator on
Hollywood. Titled War Jg

NITED to sell war bonds and

stamps, 26 Michigan radio

stations create their own

network each week to air a
special State Bond Wagon program
each Saturday from 7-7:30 p.m.
Begun June 13, the series is al-
ternatively produced by four De-
troit stations WIR, CKLW,
WWJ, and WXYZ. Ivan Frankel,
radio director of the State’s war
bond staff as well as radio director
of Simons-Michelson Adv. Co., De-
troit, supervises the production.
Participating stations in this pro-
gram are: WELL WBCM WHDF
WJBK WJLB WJR WWJ WXYZ
CKLW WDBC WLAV WO0OD-
WASH WJMS WIBM WKZO
WJIM WDMJ WKBZ WCAR
WHLS WEXL WSAM WSO0O0

Platter Preference

‘ 'VISITING record depaxtments of

‘leading Chicago music stores to sc-
lect favorite arrangements of pop-

new type of service program
vides direct contact for job
ers, with employment ‘divig
various war industries e
ing in preparation of cach §

Letters from Gobs

LETTERS of sailors stationed in
the Chicaga area to their sweet-
hearts, wives dr parents are read st .

by the “gobs” themselves on Blue- ! PR
jackets Cualling, quarter-hour Mon-
dav through {Friday on WAIT,
Chicago. Precefling each program,
WAIT notifies {the families of the
boys so that they can tune in. Each
seilor is introduced and described
to the audience in a brief biogranh-
ical sketch by m.c. Chief J. L. Sul-
livan, radio director of the Navy
recruiting division in Chicago. The
sailor’s favorite song is tied in with
his letter for rhusical background.

x| o *

Coast Tests

SHOWCASING new programs
fram its San; Francisco studios,
NBC on July 18 started a weekly
half-hour variety show titled
Smarty Party Wriiten and pro-
duced by Ray Buffur.. program fea-
tures Archie Presby as m.c. with

3
Writers’ Review

TO HELP the amateur wri
the ladder of success, WWRL
York, presents a weekly
titled Write That Story, con
by Frank Gogel, writer of fd
Tips on how to develop sto
are included, in addition tg
on non-fiction writing, poetry, 1
writing and script writing, Seg
features. interviews with e
lished writers and editors,

¥ HURCHILL but a distin-
"c:n‘egman in his own right, Dud-
iy Field Malone, author and pub-
wist. Here he is being interviewed
s John K. Chapel, newscaster-
~amentator of KROW, Oakland.

No. 8 of a Series
Neighborhood Giveaways

LGIVEAWAY in reverse is the
grmat for a new daily series of

called Lucky Money,
W eried on WFIL, Philadelphia, by

Molly Pitchers

STARTING its series with a dra-
rratic narration of the story of
Molly Pitcher, heroine of the Revo-
lutionary War, KNOX, Knoxville,
presents its weekly Modern Molly
Pitchers. Program promotes the
sale of war savings and subsequent
broadecasts will originate from local
stores that are high in war savings
sales for the preceding week.

Glider Gleanings

LATEST news about the Army Air
Forces glider school in Amarillo
and interviews of officers and stu-
dents there comprise Soarin’

Around the Glider School of
KGNC, that city.

\# * E3

Our Foes

DIFFERENT phases of dictatorial
philosophy are dramatized each
week on the new series, Cull To
Arms, presented by WSB, Atlanta.
Show is written by Pvt. Elmo Ellis
Israel, former WSB writer, with
the cooperation of officials at Fort
McPherson, Ga.

¢

TIPS FROM CRANEY .
' Montanan Suggests Stamps

Instead of Coins

HERE’'S A TIP on wartime tip-
ping! Ed Craney, general manager
of KGIR and the Z-Bar Net, has
printed cards carrying the legend
“A Tip for Vietory — Buy War
Savings Stamps. Thanks for the
service.” Then it carries his signa-
ture. In the upper right-hand cor-
ner is space for a savings stamp,
25¢ or 1U¢ denomination.

Mr. Craney reports that use of
the novel tipping system results in
better service and at the same time
serves Uncle Sam.

World Makers
KWTO, Springfield, Mo.,, is now
broadeasting It Takes All Kinds,
an Army show based on the cld
saying, “It takes all kinds of peo-
ple to make a world”. Program is
written and produced by Bill Ring
of KWTO and is heard each Thurs-
day evening at 7:30. A soldier ig
interviewed on each broadeast and
musie is furnished by the KWTO
staff.

Chicago-Gary.
orchestra plaving it.

* *

Near Famous

DEDICATED to the millions of
lunsung heroes whose names may
never appear upon an honor role
‘nor in the hall of fame, Almost
‘a Hero bowed on KYA, San Fran-
.cisco, recently, Producer Bob Em-
‘erick invites the radio audience to
send in their “almost a hero” ex-
perience or that of someone they
know. The best of these is chosen
for each week’s dramatization.

# * #*

The Reconstruction Period

MAJOR post-war problems will be
the basis of The World Tomorrow,
weekly half-hour of WHAM, Ro-
chester, N. Y., produced by the
War Information Center of the U
of Rochester. Personages familiar
with such issues will appear on the
forums, which will start Sept. 1
under the chairmanship of Alan
Valentine, president of the univer-
| sity.

ular recordings, Ruth Stone, Chi-
ccago radio actress, and m.c., builds
the program Music With a Lift,
quarter-hour five-day weekly spon-
sored by A. Stein & Co., Chicago
(Paris garters, coats), on WIND,

1 On each program
Miss Stone tells about the tune and
Agency
Vanderbie & Rubens, Chicago!
H #

Bob Gary, vocalists; Tony Free-
man, comedian; and Carl Kalash’s
orchestra. The Infamous Actor’s
Guild presents a weekly comedy
skit. i

PR

‘]ast Sketch

likable old men in New England,
who stage a comeback with their
livery stables, because of the 1942
restrictions an! automobile travel,
is told in a weekly serial on BLUE
titled Gibbs and Finney, General
Livery. Problems of adjustment
now facing thelaverage American
will be reflected in the lives of the
New Englanders.

E *

FBI ;Dramas

FBI activities in rounding up spies
and saboteurs gre dramatized in a
new series on KFRC, San Fran-
cisco. Introductory remarks are
made by Nat Pieper, special agent
in charge of the San Francisco Dis-
trict:, of the FBLI

E R *

Buy at Home

CO-SPONSORED by 20 leading
firms, WCBI, Columbus, Miss., pre-
sents Buy At iHome, a program
* dedicated to lgcal buying in the
interests of gag and tire conserva-
tion. ]

ﬁ

CENTIRAL OHIO'S
oMLY CB S
OUTLET

FOR A STRONG PULL---

»\WBNS

y,

talent including Barbara Lee and ;

Down t- y
is  THE STORY 0f two grumpy but

& Philadelphia Assn. of Retail
\ ists. Ordinarily, the man on
I8l e program calls somebody’s home,
o if they answer correctly, are
e for a prize. In Lucky Money
opposite is the case. Various
i of the city are selected
random from a large map and
living on the street in the
borhood mentioned on the par-
rogram, may call the sta-
hlmf be eligible for a prize. As
wrt of the promotion for the pro-
mm, WFIL has scheduled adver-
wsements in the local newspapers,
. ar cards and posters. The PARD

. hu.prepared'l,:’zoo display cards
Nova Scotia Has |25 i & Bhibiepnia
Excellent Tide-Watn
Industrial Sites

irug stores.
¥ % %
OVA SCOTIA occupies a stolegil
position for the establishment ¢
manufacturing  industries  for wedd
export. Our situation athwart the o
highway nearest to the leading wold
markets, enables the assembling ¢
raw materials at the lowest rates, et
by reducing manufacturing costs.

Baroness Travelogs

AS PART of its efforts to cement
Iriendly relations between this
country and Latin American coun-
tries, WATNY, New York FM sta-
tion owned by Muzak Inc., is pre-
enting a series of weekly Know
Thy Neighbor programs featuring
informal talks by Baroness de
Polenske, an American by birth.
Having just finished a series about
3outh America, the baroness on
Aug. 4 will start six “travelogs”
o Mexico, the most recent coun-
Iry to join the cause of the United
iﬂ‘tinns by declaring war on the
Xis.

Moreover, there are many sheltew
harbaurs, open the year round, whid
provide greater facilities for extersd
trade than those enjoyed by her o
ern sister provinces, most of whm
ports are closed during the winle|
months.

Remote Guest

ALTHOUGH he was in his
homeland some 7,000 miles
away, Dimitri Shostakovich,
Russian composer, was hon-

In addition to transportation, mandf®
turers are afforded abundant cool ¥
power purposes, as well as ample e
tric energy. Intelligent labour and @

genial living conditions. Tnvestigetel li ored at a cocktail party given
in Hollywood Julv 19 by Sid-
NOVA SCOﬂA ney N. Strotz, NBC western

division vice-president, Occa-

sion was Western Hemisphere
premiere of the composer’s
Seventh Symphony, written
under fire in Leningrad and
presented over NBC from
New York by Arturo Tos-
canini and the symphony or-
chestra, Guests included Leo-
pold Stokowski, Albert Coates
and Alexander Skroukov, as

Radio Broadcasting Stafinll

CHNS

HALIFAX, NOVA $COTh
CANADA

USA Rep. ® Jos. Weed & Co. ® New Yot &

i

well as local musicians and

critics,

BROADCASTING  Broadcast Adverisl — - g
o ’ BROADCASTING e Broadcast Advertising

i
i
i
H

= 2 P £ # %

Navy Deeds

DEPICTING heroic feats of fight-
ing Navy men, the Navy recruiting
Bureau has started a new weekly
quarter-hour dramatic series on
KHJ, Los Angeles. Titled, Man
Your Battle Stations, each pro-
gram is devoted to a different
branch of the Navy.

Priorities and the Farmer
AS A SERVICE to farmers in that
area, Arizona Nevwo in early
July inaugurated a v quarter-
hour feature, How Priorities Affect
the Farmer. Originating from
KOY, Phoenix, the program is pre-
pared and anrounced by Don Hitch
of the U of Arizona.

563,000 people who spend $130,-
754,000 annually in refail stores.
Three thriving cities, 29 prosperous urban communi-
ties—11,000,000 acres of the richest farm land
in the world.

42.3% of the compesiie listening
audience from 7 A.M. to 10 P.M.
~—that's the showing of WTAD in a recent survey
in this area (8,244 interviews)! The other 9 sta-
tions reported, ranged from 16.6% down fto
1%.

about ONE B

which rewer says

" Charles L. Weems, * President of
Dick Bros. Brewing Co., Quincy:

“The fact that we are using ten spots © day, and
a weekly haif-hour quiz show, sAuction of Wits',
is best evidence as to what we think of WTAD as
a result getter.”

SEE How Your SALES Increase
Because RADIOS Keep Tuned To . . .

“930 on the Djyy>

QUINCY, ILL. C.B.S. 1000 Watts 4
E. KATZ, Special Agency National Representative -

3000 Watts
by Day

1000 Watts
Directionally
Intensified
by Night

BASIC MUTUAL
NETWORK STATION

BUFFALO
BROADCASTING CORPORATION
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Stanton Promoted

CARL M. STANTON, in charge
of radio for Lucky Strikes for three
vears at Lord & Thomas, New
York, has been appointed account
executive to handle all phases of
the American Tobacco Co. account.
Karl W, Schullinger, formerly su-
pervisor of radio production for
Luckies, has taken over Stanton’s
post as head of radio advertising
for American Tobacco.

‘15 - Minute Ne‘g

LISTENING audience i
around New York City

quarter-hour news pro —————

X
B ROA D CA s I I q <; those of 5 or 10-minute KEWING Co., through
K A . approximately 2 to 1, accordings m‘iER;\?ﬁpy. lm.: signed  with
! . a survey by Crogsley I]’lc., ¥ERC, Cincinnati, for spousorship
. : 12,000 personal interviews in ne fl 4 15 minutes of turf chatter from
ous homes in the New York mes,  girer Downs Race Track, Monday
politan area. imugh Saturday. 1:15 p.m. Also car-
On two successive months, syl oot is an evewitne: -:wm:iu;]t o‘f\ t}]uj,
persons were asked their prefue, [§ waing of th(z'$lK?1:1l tll;lece m::ér{,) )h(;ln(?
between the two type news ghoy [ (eningham 15 ab 3¢ D IORD:
vith 64% £ o The new 30 minutes six days “tcckl_\
W /o Lavoring the quare 1 addition 1o co-sponsorship of
hour and 36% voting for 5[ * 'Ih{.pmv broadeasts of all Reds
s}_mrter programs. To avoid pesy fimvn cames. Cunningham s w
bias through mention of the jg ll fown turf authority formerly of
er perlgdf ﬁrstt},1 the qu]est 2 vl TGAR. Cleveland.
reversed for the second moas 4§ 2T IINNY for Attorney Gen-
interviewing. The results thym “.‘:JBE]EE }\\11{\(1\(} f(”;,‘,liu:g;.ll),) in n
f\'h '1’ ul;,,’,favo;. Of:_the }?uarterub?__ ]‘;..h\ windup election cnmpuign e;(:]]‘; B e oo
and 347% preferring the 5 und i [ J4y, 24 will use more than 102 M e ac it wened
minute spots. This survey wap ll 1 aunouncements on 10 (/uh}ormg AR A TEST fora contemplated weekly
leased by WOR, New Yort afl gations. Lizt inclndes KMT KERN  «ories, Western Conference of Team-
connection Wwith its “Continua l KRSD KFBK KWG KIFT KXNX  «ers, Los Angeles (anjon), on July
Study of Radio Listening” EFRC KIBS KQW. Time has also 27 only, sponsored a half-kour drarma- |
The study also reveéled i l been contracted for a q\mnerfhm_lr e program, Curtain America, on 33 J
: N p y - 0; 3 NBC Californin
leading women’s talk program 4 f§ ulk Aug. 23 on 3 NBC Ca

e e e ommeten () ot Ry Kro) Sy T o0 i CASH INCOME and GOV'T PAYMENTS |

riety have more than doubed i 1212:15 pm.  (PWT). Ageney s produeed the vrogram with Earle Hall (,” ”IIL/OHS) B

audiences in recent months Reymond R. Morgan Co., Hollywood.  ag seript writer., A 2100 prize was an-
d S wE
NORTH CAROLINA

WPFT, Raleigh ]
STATION ACCOUNTS Foster Milburn Co.. DBuffalo (Doan’s

Pills), 3 ta weekly, 52 weeks, thru Spot
Broadcasting, N. Y.

General Foods Corp., New York (Post's
Raisin Bran), 15 ta weekly, thru Benton

ANGELICA LUTHTERAN CHURCH,
Los Angeles, is sponsoring a weekly
half-hour transeribed program, Pacific
Lutheran Hour on 4 Arizona Nat-
wrrls efatiore (KTAR KVOA KYUM
KGLU), KFWB KYA. Featured is
Reve Ruodolph €. Burke aad a male
quartet.-Other stations will be added
in early fall.. Transcribed series is be-
ing cut by International Artists Inc.,
Ilollywond  recording  studios. Tom
Westwood Adv. Agency, Los Angeles.

sp—studio programs
ne—news pfngrama
_t ipti
t—transcriptions & Bawles, N. Y

80—~EPOL ANROURLEMENLE Grove Labs., St. Louis (Chill Tonie), b ap

ta—transcription announcements weekly, 16 weeks, thru H. W. Kastor &
Sans, Chicage.

Kasco Mills, Waverly, N. Y., 22 sp, thru
Campbell-Sanford Adv. Co.. Cleveland.

Keliogg Co., Battie Creek (Corn Flakes),
10 ta weekly, 26 weeks, thru J. Walter
Thompsoan Co., Chicago.

Olson Rug Co., Salishu
Powders), 8 ta wee
J. Carson Brantley A
bury, N. C.

Plough Ine., Memphis (Heat Powder), 92
ta, thru Lake-Spiro-Shurman. Memphis,

WFIL, Philadelphia

Nevins Drug Co., Philadeiphia (drug
chain), 1% aa weekly, for 26=wveeks, thru

¥ Klein, Philadelphia.

Brey: Ice Cream Co., Philadelphia (ice
cream), 3 sa weekly, thru McKee &
Aibright. Philadelphia.

h o a  Assn. of  Retail Druggists.

»n

WEEI Boston

California Fruit Growers Exchange (Sun-
kist Lemons & Oranges), weekly sa,
thru Lord & Thomas, Lus Angeles.

Quaker Oats Co., Chicago, sz weekly, thru
Sherman K. Ellis & Cq.. Chicago.

R. B. Davis Co., Hoboken, N. J., sa
weekly, thru Murray-Breese Assoc., N. Y.

Kellogg Co., Battle Creek (Rice Krispies),
weekly sa, thru J. Walter Thompson
Co., Chicago,

Gruen Watch Co., Cincinnati, ne, thru
McCann-Erickson, N. Y.

Borden Co., New York, sa weekly, thru
Young & Rubicam, N. Y.

Curtis  Pub. Co.. Philadelphia (Sateve-
post). sa weekly, thru RBDO, N. Y.

New England Telephone & Telegraph Co.,
Boston, 100 se, thru Doremus & Co.,
Boston.

O Procter & Gamhle Co., Cincinnati (Oxy-

dol). sa weekly, thru Blacketi-Sample-

. C. (Headache
weeks, thru
Agency, Salis-

V)

SENSATION SIGNS for six week-
Iy newscasts by John Galbraith,
hia  (Arug stores), & ep week. (at mike), KGO, San Francisco,
o2 weeks, thru Joseph Lowenthal, —newscaster. Principals at the ini-
Iphia. tial broadcast were (1 to r) R. C.

pre-war levels ROXY THEATRE, New York, used nounced for apermancnr name for
A " . Sl ¥ oS E 5. lare 3.
live s announcements on 10 sta- . NS : Clars
;;::195?1?1 New York and New Jerser :T;":?:[:’;‘" Agencies. Los Angeles,
st week in connection with the world ¢ .

An index composed of the sg:
top shows of this type, hesrd
four major New York statim

- Ha I romi Columbina  Pleture  PEDP BOYS OF CALIFORNTA. Los AVERAGE OF |
Hummert, Chicago. “‘“’feee"khl“?(‘y‘;““‘““wgﬁ: 3";1;";‘;;9\'“?}“2 Tonkin, Western Division adver- showed that 1077 more hms :’{ﬁ:’ri“‘ﬂ‘k:l‘\ﬁ lh[,' dride™ on July  Angeles (auto fceessories), in addi- THER 1
KGO. San F i sengale Co., Durham, X. C - tising manager, P. Lorillard Co. Wwere tuning to these programa 1. Annowncements ran July 20-31 on tion to its five-weekly guarter-honr NIME O !

. San Francisco %, ! M

(Sensation ciglarcttes); April and May of 1942 as o

George WAAT and WHOM. Jersey City, and  newseasts on KECA, on  Jul

Acme Brewing Co.. San Francisco (Acme
beer and ale), 9 sa weekly, thru Bris.
acher, Davis & S1a%, San Franciseo.

Sonoma Marin Milk Co.. San Francisce
(dairy products) aa series, direct,

Foreman & “Clark, Los Angeles (chain
clothiers), 6 &p weekly, thru Botsford.
Constantine & Gardner, San Francisco.

Sommer & Kaufman, San Francisco (shoes |
8a serjes, thru W. J. Wilkin Adv., San
Francisco.

Meyenberg Milk Produets Co., San Jose.
Cal. (dairy products}, weekly sp, thru
M. E. Harlan, San Francisco.

Ex-Lax Ine., New York (Ex-Lax), 4 sa
weekly, thru Jos. Katz Co. . Y.

P. Lorillard & Co., New York (Sensation
Cigarettes) € sp weeklv, thra Lennen
& Mitchell, N, Y.

WNBH, New Bedford, Mass.

American  Chicle Co.. New York. (Den-
tynes. 195 te, thru Badge-, Browning &
Hersey, N, Y, i

Moxie Co., New York, 6 ta weekly, 12

ichards Co., Boston.

& Co., Boston.

New England Telephe and Telegraph,
Boston, 84 sa, thru Docemus & Co.,
Boston.,

WHZ0, Kalamazoo-Grand Rapids
Y G

dner, Osape. la.. 2 f weekly, 4

WRC, Washington

C & P Telephone
thru Henry Kat
Larus & Bros. C

& Dominol,

Legler. N. Y.
MacFadden Pubs., New York (T
. thru Arthur N.
dwyn-Mayver Co., New York (Mrs.
thru Donzhue & Co.,

Procter & Gamble Co., Cineinnati, 17 s,
Chicago.

thru Blackett-Sample-Hummert.

pared with the last two montd

m WWRL WRBNX WOV WINS and

W

KFI, Los Angeles

of

3 1 theet
McCann-Eric

BLUE RIDGE COAL Co. Inc.,
timore, with codl yvards in Wa
Is. C. and Buluimore has been
by the Federal
epresentation

witl m
its cogl

San Franc

Los

-Comm
the

PRICE GILBERT Jr

e Story),
N. Y.

Dal-

1ngion

Fuerst, BLUE sdles representative.

Bakers' Corop Utilizing
Spots in Annual Drive

SERIES of spotiannouncements by
the Quality Bakers’ of America
Co-op Inc., New, York, are being
used by member bakeries through-
out the country in its 18th annual
campaign. Theme of the drive is
“Flavor-Range Baked” and will be
emphasized on the transcriptions.

The 40-second dises are composed

Tastyeast
Jeanne Roy and Jackson Beck and
commercials by Jarren Sweeney.
The entire ser% is being cut by
Empire Broad

York,

CBS hus issued Hate Card 28, dated  der advertising was placed
July 13, 1842, aud embodying the re-
cently  anuounced. revision in CR§

1941. The average rating for i
type show is now 2.4%% of the s
nopulation, while six months
it was 1.1¢c.

______ -

Royal Dessefts Accomt
Placed With Ted Bas

SETTLING to some extest fir
confusion of the last few weis
surrounding the Royal Dess
nportion of the Standard
account [BROADCASTING, July
the company last week an
appointment of Ted Bates B
New York, as agency for B
Gelatins and Puddings, Royal B
asting Corp., New ing Powder, Fleischmann's (2
b and Preferred and Bond Whisks
effective Sept. 1.

Royal Desserts and Baking P

jingles to the tunes of the
Jestérs, comedy by

CBS Rate Card Issued

v

Sherman K. Ellis & Co., New Yo
until two weeks ago when Sut*

for an addifional two days on W(])’R
WMCA WYXEW, Kayton-3 piero, New
York. handles the TRoxy Theatre ac-
sount.

SEND FOR

started for 52 weeks a <imilar nigh
sehedule on KFI. Firm also sponsors
nightly  quarter-hour newscasfs  on
KFXM KI'SD KFOX. Milton Wein-
berg Adv. Co., Los Angeles, has the
account.

RED-EE FOODS Inc. Los
{Cinch  waflle, pancake mi
started sponsoring thr
ticipation in Polly Patterso
on IPAC, that city. Conrrac
weeks, having started July 2
is Elwood J. Robingon Adv.,
geles,

FOREMAN & CLARK. Los

{men’s clothing chai
for 52

Angeles

j. has

ceeks a six-weekly
news period on KGO, &
Ageney i Botsfor
Gardner. San Fre
MEYENBERG MILK Prodacts Co.,
Ran Jose, Cal. (milk products) on
July 6 renewed for 26 weeks Let There
Be Music, weekly half-kour on KGO,
San Francisco. Agency is M. E. Har-
Jan, San Franeiseo,

KAY'S JEWELRY Cn. Denver, has
increased its schedule of KOA, Den-

erirecidl e Lo T T . -6 hree tr v 15- ute Jirn-
5 vice-president  petwork s ints  [BroADCASTING, . ey ver, from three th
thru, Northwesi  Radio  Adv.,  in churge of adverti of Coea Cola 1. New card has a new format., ard Brands ass\lgnled t}&?h{.. FREE COPY grams weekly. Agency handling the ac-
American Industries Salvage Commit Co.. Atlunta been  heinz printed as al booklet with pages T],Wduﬁ\? to J. k\/ai_ter d count is Raymond Keane Arlv.g;\':f‘!( ‘¥
Tics st alva 1mit: - v ATV e A Sushi 3 >
New York, €5 ta. 2 weehs theg Ménc)atff.' granted a le nee by the 8% x 7 inches, bound st a narrow CO., New York, for pro Denver. Dr. A, Reed Cushion Shoe Co.,
i Y.

Erickson

COmpany 10 join the o

o of the Co

«ad of the usual single folded “temporarily” on that ageTJi

Denver. has renewed its schedule of

Michigan Bell Telephone Co.. Detroit, 18 ordinator of Tnter- Americ i One Man’s Family progra= = announcements on KOA for another
. 4 weeks, thre N. W. Aver & Son. i NBC, heretofore heard for ie «ix months. Business is placed direct.
etroit. i

WMAL, Washington

car  Industries Salvage Committee
p materiall, 52 se, thru MceCann-
ison, N, Y.

Telephone Co., Washington, 26 sa,
Henry Kaufman, Washington.

. WMAQ, Chicago

it_Telephone Co., Chicagr, 60 sq,

thru W. Aver & Son., N. VY.

Mariir Firearms Co., New Haven M
H_u‘;—hu 49 ta, thru Craven & H

WABC, New York
Paramount, Pictures, New York (“Holi-

day Inr™), ¢ eo weekly, 2 weeks, thry

Buchanan & Co, N, Y.

der Leaf Tea, another Stande?
Brands account.

The newly - appointed e
would make no announcement #¥
promotion for the Royal pr
stating merely that plans ¥
“under consideration” and £
tails would be revealed W
Sept. 1.

WJIWC Names F. & P.
FREE & PETERS has been appa™
exclusive nationnl r(~proscnmt|="'
the new WJWC, Hammond-Ches
formerly WHIP,

!
!
1
]

eBLAlIR:

WELILMAN PECK Co., San Fran-
cisco  (wholesale  grocers), recently
rted a 52-week spot announcement
campaign on five lifornia stations
(KIFBK KMJ KIEM KFSD KFRC).
Ageney i Jotsford, Constantine &
Gardner, San Francisco.

AMERICAN POULTRY Co., San
Frunciseo (Ameri-po brand poualtry ).
recently added radio to itg adver z
budget and is using a weekly parti
pation in Ruth Thompson’s home eco-
nomiecs program on KJBS., Ag
Frederick Seid Adv,, San Fran

CLOSSON Co., Cineinnati, through
Allen Heaton & MeDonald has con-
tracted with WKRC, Cineinnzati, to
<ponsor the five weekly 15-minute se-
ries At Home, featuring Maree C

-

SOUTHERM STATES

. T s 1 1. B

Source: — Department of Agriculture, (940

. " R

WIZ, New York 3 4 / I]I. A{}T}H?R I‘]NG]LEMA.\ES:_'Z gun, world trn;‘eller and decorator. .
24 ol elected  director, sales manager. = 168 AHEELES Programs will feature tips on home g

epbune 0 few York s The Z NET covers everything th Montana. vice-president of Henry Tetlow & COMPANY furnishings in addition to news inter- .

:\tzo‘i{a,’f, 'Ti . r:;-.u::‘,‘“-: \-.::-;_.r"d;’r;;: AFFILIATES z ! y 4 f' Adv.  don, ¥ngland and . Philadelphis (& nrnisiings in a e '

BELO, K. Y.
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Radio Excise Taxes Top
All Prévious Collections

FEDERAL radio excise taxes
totaled $19.144.408 for the fiscal

vear ended June 30, 1842, bhreaking
all collection total records, accord-
ing to the Treasury. Contributing
factors to this figure are heavily in-
creased sales. the radio tax rate in-
crease from 5= 7. to 10% effective
October 1., 1941, and. the inclusion
at the higher rate of automobile
radio sales.

Radio taxes collected during the
six month period. Jan. to Junc
1942, totaled $1 3,(\;324"" 5. more than

double the collections in the July-
December 1341 period. despite the
general suspension April 22 of ci-
vilian radio production.

. publisher of Anderson’s two daiiy
newspapers,

e ~ . i T
Local Station ( Aommmnty;N ce

|
|

ssity

(Continued from page 22

he was particularhy
interested in krowing whether his
radio station was performing a
service in its feld equal or sur-
passing the service of his news-
papers. Apparently. it is.

WAIM is giving Anderson area
folks a brand of radic service as
good as the journalistic service

so. (The National Edi .
award. a siiver plaque given by the

CHBS Affiliate . . 960 K.C.

Plenty“of ways to solve the problem of keeping cool
on a hot summer day! But only one way to solve the
" problem of reaching all of the 117,000 radio homes in
the rich Roanoke-Southwest Virginia terrifory! That's
with WDBJ—+the only stafion that can be heard satls-
factorily ot all times throughout the entire area. Let us
show you what thot means in results for advertisers!

IRRYLY Y

] |\\l"l\\"
LRLLTLANE]

VIRGINIA

5000 Watts Full Time

Owned and Operated by the TIMES-WORLD CORPQRATION

£=a
=7
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|
University off Missouri Schaol of
Journalism, v}m presented to the
Anderson newspapers for perform-
ing the greatast community service
in the United; States in 1940},
WAIM contributed $40,632.00
worth of tima (figured at local ad-
ising rate) in 1941 to help com-
v organizations and institu-
tionz= and to carry the patriotic ap-
peals of the United States Govern-
ment. This policy of liberal and en-
thusiastic community service on

the part of the Anderson station
has Iv ({nhancod its value as
a ity heset.

Reception Good

%ocep:mn%that oldtime hugbear
of the small station—was found to
be quite saz,isjfacmry in the case of
WAIM, When the station was es-
tablished in; 1935, new Western
Electric equipment was installed
throughout. Six years later when a
power increase was granted, WAIM
was completely rebuilt, a Blaw-
hnox vertical radiator and new
Western Eleetric transmitier put
into operauion and the eficien nf
the plant improved by tho
gineering and technical sk

able,

¢y of
¢n-

i

Of emed imlerest to advertisers
is the laci Ve ol the
JUREN E 1d that they

une
sponsor WaAlM programs. No at-
Lempl was made 10 sollcit actual

GG pairoliize &AVErLsers who

buying DEures, nor 10 determine
ihe reguiarity with which pur-
cnases were imaue. These tnings
are sultabie sUb

jecte for a furiner

sTugy.

WAIM ranks
and mindas

gh in the hearts
s listeners. ihey be-

lieve thal s} programs have im-
provea every yvear, and most of
iem commented lavorably on ithe

present guality of s oferings. Al-
most luu4e of them staled ihat
: génerous and public-
s luonations of LME ICY
0l ail community

) “nd 1nsul <. All of
wricn 18 graliying 1o wne owner of
Swllon, |WHO Kas glven un-
itewy of the station's ume znd

|
Owl 10 hElp DOUSL ANUEerson.

ieq lsweners: “lf you had
ricigu 1o One Taglo station
Oy, Would Fou cnoose WaAlm?”
E Wouwid bd tne acid test ol any
station And WALM came
througn it hanast ly, with 709z
of all une LISLENCrS 1N the ADderson
ares saying yes 1o thal gueston.
Tone farm lgencers are WAla
SLrOngest boosiers, Tor 9U%- of them
wouia ratser get along without all
oifier stationg| than to lose WAILM.
Moreover, the city listeners gave
this local sv_a.'imon almost an 8U%
Vole on i raling against all other
sLations in t'néi country.

.

L
r

5

These s:ati‘énicg will give you a
fairly good idez of the kind of so-
r;iaily_sjgniﬁqant job a 250-watt
station can dd.

ANSWERED BY Kips

Have Busy Time
A SURVEY of the two-year

been heard on the BLUE
sponsorship of Miles Laba,

hart, Ind., reveals they have by

asked 1,311 questions, of e
they have missed 170. A totg
1,013,302 letters have been B

to them by listeners betwess
24, 1940. and July 1, 190,,:
of seven querim *

an average
letter.

Of the 110 kids appearing m |
show, 33 were boys and 57 gy
S have g

while 60 guest obgerv
short talks on the se
Williams s

zines. Each one

war bond for every program

which he appears, making s w3
to date of 552 bonds presestsl s
them by their sponsors. Ages

Wade Adv. Agency, Chicaga

FULL TUITION

am

ed the student
U Summer
he apinion of
MOSt OIS
now in

wha

dane

the

Aroal

[
Chicngo,

Alka-Seltzer's Tiny Sovam,

during which the Quiz Kids b

ol

the “top” Qui Ly
with 70 appearances, with ha
Lucal and Gerard Darrow g
behind. The kids have made g
movie shorts, 30 personal appm.
ances as a group, and have e
written up by 18 national mg
receives g §l

it
in NBEC-Nem
Radig Imeos

SOSEION. Boveis
wonneement last week by e
pf. vice-president  of X

¥0T UNCLE SAM-—really—but a
sasonably exact facsimile. The
wearded gentleman in the above
motograph is George W. Smith,
managing director of WWVA,
Theeling, W. Va., who recently
wrirayed Uncle Sam in the patri-
sic show, "By the Dawn's Early
Light held at Oglebay park in
Wteeling.

Commentators
(Continued from page 16)
we are subject to ‘smearing’ by
wmmentators who go on the air
every night to advertise a soap, a

.

2P KFDM'S
IMMEDIATE MARKET

3 25% ircrease in population in jefim
County since 1340.

200°¢ increase in Orange County
28,000 engaged in war industries & k¢
ferson and Orange Counties.

4 Industrial payroll is $4.215.00000 2
month, in both counties.

5 Total population JeHfersor, and Cem®
[

7

[

Counties is 220,900
In @ 20-mie radius of Beguses &
four shipyards and five relatmas

62500 families in both jetierss =
Orange Counties (estimate bese L
1940 census).

L=

1000 WATTS « S60 KILO.S

KFDM

BEAUMONT

KEPREZENYID 87 THE JowaR b wrssE

] :
, .
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perfume, or some other such ar-
tice .. "7

Commentators and newspaj
men were then castigated f -t
i Senators O’Mahoney, Lucas,
Willis and White for “distortion of
facts” in their efforts to make
broadeast times and deadlines.
The implication was that news-
papers are being influenced by
eir advertiscrs — advertising of
sieel companies that factory output
was rapidly increasing recei
particular attention because of ¥
Production figures being in di
agreement with the steel companies
—and that radio was influenced by
advertising agencies.

Senator O’Mahoney said “let it
remembered that practically every
comment which comes over the
ether each night is pald for by
some advertising agenecy.” He con-
tnaed that manufacturers of ad-
.vertised articles are the ones who
“use the ‘punch’ adjectives” and
who “take communigues and fill
them in.”

Senator Lucas, at conclusion of
the discussion, said “one of the
troubles with many radio broad-
casters is that they are not respon-
sible to anyone, so to speak. One
sponsor has them for one week or

six weeks, and another sponsor has
them for another six weeks. They
are in a category wholly different
from that of a newspaper, as I
view.it, and certainly we ought to
have all the information we pos-
sibly can obtain in regard to the
sponsor, the advertisement and the
individual who is commenting for
one minute upon a particular ar-
ticle and during the other 14 min-
utes is telling us what is wrong
with the world.”

Called Unjustified

In a roundup by BROADCASTING
of radio commentators’ observa-
tions on the Senatorial attack it
was found that none were apolo-
getic and the consensus was that
the Senate had made an unjustifi-
able attack hased on insufficient
knowledge of the facts.

Fulton Lewis jr., Mutual com-
mentator, who received passing ref-
erence in the Senate discussion
when it was declared by Senator
O’Mahoney that Mr. Lewis was
probably the only commentator
who was asking why the country
did not have rubber, took issue
particularly with remarks of Sen-
ator Lucas. He said, “My reaction
is that Senator Lucas is guilty of
precisely the same thing he was
accusing broadcasters of when he
made a blanket indictment on the
basis of the actions of a few.”

He added that “Senator Lucas
unjusiitiably attempted to
down the ic funetion of
deraocratic syustem and did a 2
vice to the broadeastin
rv when he made this attack.”

tear
the

“I challenge and resent Senator
Lucas’ statements and charges i
sofar as they appl
clared, “and, inasmuch as
were blanket, without specifically
excluding me, I must consgid
self included.”

A Bit Confused

AMr. Lindley, syndicated colu
ist, Newsweek deparimental edits
and commenator who with William
Hillman conduets a commentary
ceries over the BLUE, conc
that too much opti COnCernin
the war may be reflected by som
eommentators but took ue with
the Senate’s complaint that Con-
gress iz being unfairly critic
He stated:

“With at least one point made by
Senator  (O’Mahoney, I agree:
There has been too much optimisgm
concerning the war, both in the
press and on the radio. But the
burden of his complaint, and that
of Senator Taft, seems to be that
Congress it being unfairly eriti-
cized. Senator O’Mahoney says in
effect that this criticism is under-

KM

The Earl May Station
The Mail Station

5000 - T000 Watts ¢ BLUE NETWORK
SHENANDOAH, IOWA

Ask your Agency to ask the Colonel!

¥2 FREE & PETERS. tnc.,

National Representatives

BROADCASTING o Broadcast Advertising

WKBN Joins Navy

IN PLACE of its own bugler,
the Naval Training Station
at Grove City College, . g
making the most of the tran-
scribed bugler of WEBXN,
Youngstown. Since the sta-
tion lacked one of its own,
several officers suggested the
use of a transcrited bugle
call which is daily used to
open the station at 6 a.m.
Since ther, the Naval station
hooks up a loudspeaker every
morning tuned to WKBN and
the Navy’s rookies are awa-
kened as effectively. In addi-
tion, the station carries five
minutes of news immediately
after sign-on anc ti
get their news be ) -
fast each day. The station’s
service has gone aver so well
with Lt. Comdr. Grogan,
commanding cficer of the
Naval post, that he asked the
station to broadcast an as-
sembly call bugle at 6:25 a.m.

mining democracy. He con
cause with the effeet.

“Most of the eriticism I ha
heard and read comes from me
too deeply attached to the Ameri-
can form of democracy nct
gravely alarmed

i€ pres
demands
v by their ¢

and must be ¢o

Should B

Applauded
Rep

“Senators and

—and, to judge frem
experierce, they do.”
said he felt that

T particular fSeld had
not been attacked by Senate.
He said, “Since I am & T corre-

spondent and not a news commen-
tator, I don’t feel the attack was
directed at me or those in my office
doing this specific type of work.
We here are not trying to make de-
cisions on the air but do a good
job of reporting the news.”

'\hu:'lnf""

1 slation 181
dia ° v E/\-hlfh
t

THE
MAINE HA“ET
IS NOW A
SUPER MARKET
WITH
PORTLAND

Retail Sales Goins First
in New England Where
Alert Advertisers Are
Now Reaping A Golden
Harvest With

WGAN

560 KC.
5000 WATTS

DAY AMD MIGKT
Natigrai Representotives
PALL H. RAYMER COMPANY
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Welch’s New Show

WELCH GRAPE JUICE Co.,
Westfield, N. Y. (grape, tomato
juices), will wind up Dear John on
Aug. 7 and on Aug 16 will replace
the quarter-hour dramatic serial
with a radio adaptation of the
Clemence Dane screen and stage
play, A Bill of Divorcement. Simul-
taneously, the program will shift
time on 64 CBS stations from Fri-
days at 7:15-7:30 p.m. to Sundays
at 6:15-6:30. The title role will be
played by Irene Rich who last week
in Chicago completed contractual
arrangements for another year on
the program-—her pe‘nth vear with
the same agency, H. W. Kastor &
Sons Adv. Co. Louis Scofield, Chi-
cago script writer, will adapt the
play for radio while Gordon Hughes
will direct the program which will
continue to come cut of Hollywood.

no secret that various groups (some
of them almost as tightly organized

Federation of
watching with great interest for
the moment when a general move-
ment to curb the power of the
unions can be launched.

“When a popular howl is loud
enough it has been known to reach
even the cars of courts. Meantime,

" our urgent and well-intentioned ad-
vice to members of all labor unions.
including Mr. Petrillo’s own union.

to reflect
whither
the power they have so

and confidently delegated v

them in the end.”

i T
, |
e N
Press Critical of Petrillo
(Continued from page 12) “
!
Jimmy Potrillo\cmiers Beethoven,
Mozart, annh‘, Brahms and
Sibelius off the jair and out of the
symphony halls,/are we to be forced
to abide his, will? Suppose he in-
structs his musical slaves to play
only jazz or swihg, are we to suffer
in silence? = |
“Meanwhile the central issue
would be obsm*red, That central
issue in the event of such a strike
would be that ohe man, James Peo-
tritlo,- boss of a private ducs-col-
lecting union, may wreck the busi-
ness of hroadeasters in order that
American hoys land girls of high
school age should be kept off the
air. .

Mr. Petrillo’s own American

Musicians) are

carefully upon
senseless

just

such

A Matter of Freedom

l’cg]eﬁr Bitter

dent, may suspend or revgs
portion of it at will and 5“"!’&1.
therefore any order that he
necessary which shall become 4
law of the union. Judge Fe{djm
Pecora, coming on this proyig
in a perusal of the constitutio
a court proceeding, jerked his
up in startlement and exe]aimej
‘Do you call this a constitutige
“But they do and it is their m
sticution and anything that Jige,
says goes within the unieg P
there appears to be no law of g,
United States which would restrys
him in any action which tht«&;
preme Court, in its cxtremely foy
erous view of things, regards y
‘ordinary union activity.” The e
pulsory use of standby performe
or workers by employers has bee
recognized as ‘ordinary union g
tivity’ and that is the p
that underlies Jimmy's orders

. Y. Radio Men
udy Bond Sales

' F. Callahan, Treasury Radio
b f, Holds Informal Meeting

MS confronting stations
HP‘?T;EW agreed to sell as well
. advertise War Savings I?onds
Stamps were discussed infor-
ally last Wednesday afternoon
,. 3 group of broadcasters and
ylion representatives from the
vewr  York metropolitan  area,
_wting at the Hotel Roosevelt at
;e all of Vincent F. Callahan, di-
wior of press and radio for the
¥ir Savings Staff of the Treasury
Dept, Who presided. This was the
gt of 50 such meetings to be held
groughout the country during the
xit two weeks,

Kraemer J(;ins WSAY

EUGENE H. KRAEMER, for-
merly Red Network representative
of NBC in New York, has taken
over the sales management of
WSAV, Savannah. according to an
announcement by Harben Daniel.
general manager. Mr. Kreamer at
one tine was advertising managey
of Scientific American Magazine in
New York City, and prior to that
was associated with newspapers in
the Middle West.

Writing in the New York Si,

Going into the background of
Petrillo’s powerjand union affairs,

the throne in the present o

Union Man’s Views

Srating that 636 of the 868 sta-
wos invited by the Treasury Dept.
g act as agents for bonds have

George E. Sckolsky, under the

heading “These Days,”
on the czar

head. Sokolsk
“The

135,000.000 of us must accept
dictation.

Westhrook Pegler, writer of the
syndicated “Fait Encugh’ column,
denounced  Petrilio’s actions and
pointed to flaws in the AFM con-

commen 1
rs of the AFM

real

issue between the o . P . A

ssue N stitution  whichi permit  exercise

an people and James DPe- N . [

! . of such power.

whether we may continue 3 U
e e A There secemsito he a good deal
to function in a cultu A oot oren s : .
§ of excitement over Jimmy Petrillo’s

men or wh :

decision that amateur musieal tal-
ent must get off the air and his
verhaten against|the further manu-
facture of canned or recorded music

h

Suppose, tomorrow.

COVERS NORFOLK
AND RICHMOND
IN VIRGINIA!

50,000 WATTS DAY
AND NIGHT (BS

PAUL H. RAYMER CO.. NATIONAL RfPIESENT@TIVE
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far use by radip stations and in
saloons and restaurants, James L.
Fly, the chairman of the FCC
wants an inguirylinto the facts and
the laws applving and sayvs the
situation is grave, as, of course,
it is and has beep for some years.

“But. apparcntl;‘, no law does
apply, because Petrillo’s union is
one of those privileged organiza-
tions which have, been fostered by
the labor policy of the New Deal
and his union in particular last
winter received special encourage-
ment from Mrs. Roosevelt in the
operation of a picket line which
was a plain racket.

“Taq call Petrillo a czar or a dic-
tator iz not to exaggerate or mis-
use 2 term which; has lost meaning
with overuse. The constitution® of

his unior says that he, the presi-
!

TO SELL
WASHINGTON
AT THE LOWEST

COsT
USE THE DRIGINAL

SPORTS REPORTER

featuring
TONY WAKEMAN
weekdays from |1 to 5§ P. M.

'504% df listeners™

* C. E. Hooper, Dpc. '41 - April *42.

WINX
Woashingfon's Own Station
Washingtan, D. C.

Representatives
E. Foreman Co., New York, Chicago ~
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gready accepted, Mr. Callahan re-
prated Secretary I\Iorgentha_u’s
4ith in radio’s ability to do the job
[E20ADCASTING, July 27].
Promotion Aids

That union members do no! s
port the Petrillo ban was clx.:;{
by Sol O. Maltz, writing as a mem
ber of Local 802, New York,
Herald-Tribune. Mr. Maltz &
that rank and file members of 1
union opposc the edict and he &
scribed it as “‘merely the perie
fruit of that dictatorial power m!
inmmunity authorized by the mm
by-laws which permit him tem
the same aside.”

“Not only do we believe that ks
edict will not alleviate the
ployment problem, but it is ¢
lief that his defense of his g
handed action is fantastie, becam
the ban on recordings, instesdd
creating more work for the mas
c¢ians, will eause much unempls
ment for those members who g
cialize in that type of work.

“Possibly, will Petrillo demas
a stand-by payment as a concesss
for the use of the records? H »
it is doubtful that the rank and £
member will benefit. Such paymess
may enable Petrillo to outdo &
recent expenditure of $150,000 iw
legal expenses covering a thre
vear period or increase his sair
of 846,000 a year, plus extras.

“Finally, the so-called unempis-
ment problem resulting from
use of recordings antedated &=
present emergency, and it strie
me as rather indelicate for a la@
‘leader’ to try to resolve the pro-
lem at this time, especially when
is recalled that the economic re
soning employed is questionable £
not fantastic.”

The use of station personalities
i «lling bonds, suggested by sev-
g1l broadcasters, is counted on
tavily by the Treasury, Mr. Calla-
47 said. Emphasizing radio’s sales-
manship, he said many listeners
wil go to a post office and buy
mney orders to mail to the sta-
i when they could buy their
kads right at the post office and
uve the cost of the money orders,
an for the satisfaction of getting
Jeir bonds from their favorite an-
wuncer or actor or singer.

In response to requests for sug-
mted methods of operation, Mr.
(allshan said his staff was at a
%S for an answer but as soon as
ations develop successful plans
e would send weekly mailing to all
vations describing these proven
methods.

Ralph E. Burgess, of the New
York Federal Reserve Bank, ex-
ained the mechanics of becoming
urtified agents for bonds, securing
ipplication blanks, bonds and other
meded equipment and turning over
zoney from bond sales to the Fed-
tral Reserve Bank. In addition to
mpplying franked envelopes and
reimbursing broadcasters for the
wst of registered mail which the
Government insists on for the de-
ivery of bonds by mail, broadcast-
trs who wish to have special appli-

Mahoney Subs

WITH Earl Godwin devoting =
full time to the nightly Fe
Motor Co. news commentaries &
the BLUE, Claude A, Mahost
Navy reporter for the Washingi®
Star and former White House ™
porter for the Wall Street Jo"
nal, on Aug. 3 takes over the &
weekly morning news program @
WMAL, Washington, 7:45-8 &
spot, sponsored by the local Thosk
son Dairy. Godwin was releasl
from his commitment to ThesF
son Dairy through a special ®
rangement with Lewis
Ryan, the agency.

Serving Georgia’s  {
Richest Market :

WITHOUT 4
WASTE!

WATL

ATLANTA
MBS 0w 1w
Frpresenred by SPOT SALES Iec

)
o ke o e oo

-

AFRO - AMERICAN Newspapers,
Baltimore publishing house which
circulates several newspapers in
the Negro field, has undertaken
paid sponsorship of remaining
games of the Washington Grays,
Negro Baseball League champions,
over WWDC, Washington, under
supervision of Henry J. Kaufman
Adv. Agency and with Ray Carlson
at the microphone. Conferring last
week on the arrangements were
(1 to r): M. Belmont VerStanding,
WWDC; Ray Carlson; J. B. La-
Cour, advertising manager qf he
newspapers; Henry J. Kaufmar;
Ralph Matthews, managing editor.

Mexican Net Additions

FOURTEEN Mexican affiliated
stations have been added to th
NBC Pan-American Network, ma
ing a total of 130 stations in North,
Central and South America. The
recent additions, all associated with
the 43-station network headed by
XEW, Mexico City, are AXE}A(J.
Acapuleo: XEBJ, Ciudad Victoria;
XEJT, Celaya; XESA, Culiacan;
XEBO, Irapuate; XEDW, Minatit-
lan; XEGL, Navojoa; XETQ,
Orizaba; XEMU, Piedras Negras;
XETL, Tuxpam; XERK, Tepic;
XEUF, Uruapan; XEU, Vera
Cruz; XEGC, Zamora.

cation forms made up to conform
to the needs of their special audi-
ences will find the Government will-
ing to cooperate by supplying those
as well, he said.

Leonard Callahan of SESAC.
volunteer liaison group between the
Treasury Dept. and the broadeast-
ers for bond sales, opened the meet-
ing. Tom Lane and Russ Barrett
of the Treasury Dept. were alss
present.

/F N MM,,:W 54&5
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WEBR’s New Setup
IN THE reorfganization of WEBR,
Buffalo, entailed by its recent
transfer of ownership {rom the
Buffalo Evening News to the
Hufalo Courier-Express and Paul
E. Fitzpatrick [BROADCASTING, July
61, C. Robert Thompson is retained
as station manager and William
Doerr Jr. as commercial manager
Other executives are: Cy King.
news bureau manager; Anthony
Kay, assistant news bureau man-
ager; Peter Krug, production man-
ager; Edward Wegman, chief an-
nouncer; Robert Kliment, sport
caster; Helen King, publicity di-
rector. No change in personnel has
heen made and none is
plated, according to Mr.
rick, who is president of the licen-
see corporation. Lt. Comdr. W. J.
Conners Jr., of the Courier-Eu-
7 ¢, has been chosen chairman of
the board; John J. Meegan, secre-

]

WHY AMERICA FIGHTS
‘Squibb' Editorial

Classic

Interest———

Arouses

g, Americd s«
been read into the C
Record by Samuel A.

(R-Pa.). Following the
broadeast a of requests from
all over o

Ty came in to
Squibb, whi :red special re-
prints of th 1

tary; Frank J. Clancy, treasurer.

WWL Promotes Hoerner

VER has been promoted
from production menager to pro-
gram director of WWL, New Or-
leans, to succeed
Henry Dupre, who
recently joined
the U. S. Marine
Corps, General
Manager W, H.
Summerville an-
nounces. Hoerner,
with a record of
successful produc-
tions, currently
has been conduet-
ing the Sunday
evening Elmer’:

Mr. Hoerner
Jamboree guiz.

world, Qur
strength, its hope. Qur s¥
against t its prayer:

not fail the world
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WITH A FUTURE.
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Sharen Lee Geuvrge of
Richite, Karnsae, wn'l old
emowgh 1o wnderatand
this “‘Boom Baby™ bue-
meae. Bul her dod knmowe.

for the Coles
and 5

to stay that way”
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That Selling Statien In
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Petrillo Ban .

(Continued from page 13)

Radio’d Erle

HUBBARID’S STATEMENT ON AFM

in some war plant areas there are T
no musicians available because they THE STATEMENT by Stanley E.
are all working on other jobs. Hubbard, preséident and general
In many smaller cities and towns manager of KﬁTP, St. Paul, fol-
3 a i playing a musical instrument is lows in full text:
would notify him of their po- even in normal times only a spora- “KSTP has today signed a con-
- Sitions if they landed safele;. dic occupation and most AFM tract with the,St. Paul musicians
g{leséigigfd co}l:itzfan};iils’:m%nd | members in such localities derive union for & period of two years
Dan Norton, flight ‘eng,ineer, most of their livelihood from other from March 15, 1942, This contract
called Smith to have rescuers ’ work. Yet they are listed as un- has been undér negotiations for
pick them up. Third member employed musicians on the AFM  some time. We!conceded to a num-
of the crew, L. E. Lloyd, co- records, which therefore, it was ber of demands| of the union, which
pilot, suffered an injured stated, do not give a true picture we have been teady to meet at all
ankle and was unable to reach of the situation. - times during the negotiations. On
ﬁots}eev%};-cne' Hg w?;s rescued, Resentment was expressed that the other hand, the union finally
. - Mr. Petrillo should blame his agreed to the justice of our claim
troubles on the broadcasters, who a  that our orchestra should not be
— few years back agreed to increase frozen by requiring that we retain
. | their employment of musicians in a man for a whole year after he
--365,000 people make the “ an effort to cooperate with the worked four weeks, regardless of
Youngstown metropoli- | uni(l))rf in St:)l:}i;ng its unemployment  how h(; fitted ilnto our musical or-
e . pro a at time, ganization.
tan  district: the  third l s Record B “This was the sole matter in dis-
‘ largest in Ohio. | ecorders Busy . . pute between ourselves and the
When the broadcasters did this, union, and our musicians have been
it was with the understanding that working during all the time these
the union on its part Would not negotiations have been in progress.
interfere with the use Tf records In fact, our own musicians had no
‘ of transcriptions by the broadecast- interest in the: negotiations what-
| ers, many of whom could not con- sover. i
| tinue in operation without recourse “The signing 'of this contract set-
to recorded music. In prohibiting 1. the local situation and Fuehrer
AFM members from making Tec-  Petrillo no longer has any excuse
ords, Mr. Petrillo is definitely vio- for banning the broadeasts of name
lating this understanding, MANY  hands on the flimsy pretext that
broadcasters feel. |

- THREE FLIERS, in an un-
controllable bombing plane
over Kansas City, radioed
Erle Smith, news editor of
KMBC, Kansas City, they

Has more listeners in
this rich market than |
any other station. (

Headley-Reed Co.

their music might be carried 4
KSTP. It does not settle the
question which is whether g
shall have the right in thig o
not only to dictate to 140,99«
sicians, but ‘to determine
music shall be heard by the g
000 radio listeners in this comper,
It certainly does not settle 1
question as to whether he shall iy
the right to deprive the Amerig
public of the musie which they 1
receive by means of phon:gr,_:r,
records. 1
“KSTP, one of the largest 14
stations in the country, make .
use whatever of phonograph .
ords, but we do feel that the by
dreds of small stations i e
country who serve the Peopls
the smaller towns and rural s
munities should not be the vieim
of Petrilloism and be put on ¢
business by this one man, It is i
this reason we are so interessd
in this fight to preserve the Aper
can system of broadcasting ang 1y
rights of the public — 5 fight i
which not only the Dept. of Jstind
already has interested itself, be
one which also should inmes
every man, woman and child
listener who believes in hig fuds
mental vights as a free Americg*

ey T T RS r————
ernment suit and the request of the union Ieade%‘ a chanece to retire
; . gracefully and without losing face
with his 138,000 members, tension
had noticeably ; lessened in New
York radio and recording circles.
Publication of Mr, Petrillo’s letter
to Chairman Fly, however, com-
bined with the failure of the Dept.
of Justice to file its suit, caused
‘a return of the general feeling the
walkout might éccur on Saturday
after all, ]

Meanwhile, the recording studios
through the week had operated at
fever pitch as| advertisers and
transcription library services, tak-
ing no chances, put on the pressure
to get as many programs as possi-
ble stored up against the threat-
ened shut-down in their future
supply. Some of [this was new busi-
ness for the stndios, such as re-
cordings of opening and closing

f
I

N Stovin

A

Getct
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National Representatives
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DAYTON HAS CHANGED IN
EVERY WAY BUT ONE! A

) housands in
(o POPULATION
e NEW millions: ,”"I ¢ POWER

IS THE
DAYTON MARKET

BASICCBS . 5000 WATTS

1 v

MONTREAL o« WINNIPEG
TORONTO

Fow

press rebukes against Petrillo o

to the morale-building activities € [\
the broadcasting industry.

situation was an agreement '
KSTP, St. Paul, with the ATIf ]
local over a new contract [seegllt; i
54]. The union finally agree |

(Continued on page 56) —
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theme music for daytime seriy
which in case of a musician’s strie
could be sent to the stations i
dialogue only, with the TeComs
music to be added. locally.

The musician’s union head sen:
lengthy letter [sce page 13] u
Chairman Fly in which he 22
plained that he was not a “eaar"
but merely an officer of the Af¥
carrying out instructions of =
membership. His letter dealt »
length with the history of cane
music and the unemployment ¢
ated by phonograph recordings s
transcriptions.

Petrillo charged that the Ga
ernment is protecting radio
tions and makers of recording
letter to Chairman Fly did
answer the allegations of ¥r
Davis, however,

As the Dept. of Justice ini i
cated a bill of complaint was resi:f ||
for filing any moment, perhaps S
urday in a Chicago Federal cour
it was believed the bill would i
sufficiently broad to cover any it
terim actions Petrillo might tak
The Government would ask the
court for an injunction restrainiy
operation of the AFM ban.

Public indignation and shn

tinued to pile up during the pe
week. Frequent references e
made to the arbitrary action ¢
the union head at a time when &
nation is facing a grave crisis 2

First step tending to ease !

. « . not only the Northwest’s most popular

MINNEAPOLIS - ST. PAUL

a substantial contributor to

“unemployment’’ relief

£
g

STP

radio station

BUT
ALSO

KSTP has just signed
a new contract with
Petrillo’s
Federation of Musicians

American

3
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Center of . Alaska

Headquarters Alaska
Defense Command

.
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Direct Representation

FORCOMPLETE
I NEXPENSIVE
COVERAGE

OF BALTIMORE

WCBM

BLUE NETWORK

National Reps.: Spot Sales, inc|

Influencing Sales

FAR Beyond Pontiac

In cities . . . villages . . . farms
. . . for miles and miles around
Pontiac . . . the messages of na-
tional, regional and local adver-
tisers are heard over WCAR's
1000 streamiined watts.

WCAR

PONTIAC, MICHIGAN
or the Foreman Co. ¢ Chicago ¢ New York

GET THE
FACTS
FROM

50,000 WATTS
CLEAR CHANNEL

Exclusive NBC Outlet -

MINNEAPOLIS * SAINT PAUL
Represented Nationally by Edw. Petry Co.
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- Petrillo is

(Continued from page 54)
remove a clause providing that
KSTP would be required to em-
ploy for one year any musicians
who had performed four weeks at
the station.

Petrillo’s Defense

Petrillo offered a vigorous de-
fense of his ban on recordings in
his letter to FCC Chairman Fly,
made public Thursday night at
AFM headquarters in New York.
At that time he stated that the
order - forbidding any AFM mem-
ber from making recordings for
use on the air or in juke boxes
after July 31 (the next day) was
still in effect.

Questioned as to the letter from
Elmer Davis, OWI head, which
asked Mr, Petrillo to rescind his
ban on records “as a patriotic
duty,” he said that he had not vet
answered the letter but would do
so at the first possible moment.

Declaring there are 500,000 juke
boxes in the United States and
Canada which “alone bave taken
the jobs of approximately 8,000
live musicians” and that “there are
approximately 500 radio stations
which do not employ a single live
musician,” the Petrillo letter con-
tinued that: “It may be surprising
to the public to know that 95¢, of
the music in the United States and
Canada heard today is canned
music.” ’

He repeated his previous argu-
ments  that AFM members get
about $3,000,000 a year from re-
cordings and lose about $100,000,-
000 worth of jobs for live musicians
as a result. In some AFM locals
unemployment is as high as 607,
75% or even 909, he declared.

Evades the Issue

The NAB through President
Miller, said Friday that “Petrillo’s
reply to Chairman Fly of the FCC
evades the basic issue which he
himself has raised through his ban
on the making of phonograph rec-
ords and other types of musical
recordings.

“In stopping all recordings, Mr.
depriving the entire
American public of recorded music
in order to get at the few estab-

lishments which he believes should

employ union musicians  even
though there is no need for them,
even though the establishments
may be unable to afford them, and
even though musicians suited to
their purpose are not locally avail-
able,

“The basic issue is the right of
the American people to enjoy the
fruits of invention. Mr. Petrillo’s

“ban has the effect of depriving a

large proportion of our citizens of
the inspiration and enjoyment of
hearing music performed by their
favorites. However much Mr.
Petrillo protests that his edict is
aimed at ‘commercial’ use of rec-
ords, he knows that his order pre-
vents the making of all records,
whether for private or commercial
use, whether popular, classical or
patriotie, and whether used in the
home, in rural areas, for the enter-
tainment of the armed forces and

\‘
|
i
|

So. Cal. \'Stations Laud
Fly for ?etrillo Probe

LAUDING FCC Chairman James
L. Fly for his|defense of the radio
industry against the music edicts
of AFM President James C. Pet-
rillo, the Southern California
Broadecasters Assn.,, Los Angeles,
meeting in:executive sesion in late
July, commended the chairman for
his stand ~and support and tele-
graphed him to that effect. Under
signature of Richard F. Connor,
radio coordinator of the SCA, tele-
gram to Cha;rman Fly read as
follows: !

“The Southern California Broad-
casters’ Assn, in formal meeting
today passed & resolution express-
ing its sincere appreciation of your
valiant stand in defending our in-
dustry against the abusive and ar-
bitrary impositions of the Musi-
cians’ Union under the leadership
of James Petrillo. We broadcasters
feel heartily encouraged by having
you champion the cause of our in-
dustry in thisi vital issue.”

defense workers, or otherwise.”

One aspect of radio’s AFM
troubles was cleared up Wednes-
day, when a two-vear contract was
signed between KSTP, St. Paul-
Minneapolis, and the St. Paul local
of the union. Station had already
agreed to a 107 wage increase and
to an increas¢ in the size of its
staff orchestri and the sole re-
maining siumming block, that any
musiciah employed for four weeks
or more could mot he dismissed
within a year, which KSTP had
refused to accept, was withdrawn
by the union. |

In its stead; the final contract
contains a provision that any musi-
cian found ungatisfactory by the
station may he discharged upon
four weeks prior notice, with the
stipulation that the KSTP staff
orchestra shalll be kept up to the

specified  minimum  number of
musicians at all times.
Since the |station = maintains

studios in Minneapolis as well as
St. Paul, it alsq has a contract with
the Minneapolis AFM local, but
that does not iaffect the station’s
agreement with the St. Paul union,
as it has still & year to run.

- Settlement of the KSTP difficulty
with the AFM removes the union’s
bar against the network’s broad-
casts of danece{bands from remote
pickup locations, but late last week
NBC had not restored the only two
programs of {hat type which it

had formerly K‘egularly scheduled.

"The NBC Saturday evening broad-

casts of the AFM concerts in Grant
Park, Chicago, which had been can-
celled July 25 by the union to pre-
vent the program from gbing to
KSTP, were lalso cancelled for
Aug. 1, NBC Iistated. It was ex-
pected, however, that they would
again be heard;in the 9:30-10 p.m.
!

LOPLEY PLAZA HDTEL

|

WCo
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m'!NBC on a sustaining basis.
A np',ained negotiations between
\BC and AFM on t_he broadcast,
wding up to Petrillo’s  demand
agt the broadcast be cancelled
Aig year. ) i
“«jg doubt you will be interested
4 mow that NBC does not now
;re an agreement with the AFM
ating to the federation a na-
amal closed shop”, wrote Mr.
fnmmell. “Our agreements with
lerence to the hiring of musicians
for broadcast purposes are made
#ith the various AFM local unions
shich have jurisdiction over the
wrious territories in which we
paintain studios”.

spot on NBC, beginnin
ing Saturday.

Before the agreemen e
reached in St. Paul, howeve ;
AFM had ordered all Temote 4 ,]
band pickups from MBS sy
sult of controversies i
KFRC, San Francisco, and Wi
Scranton, and the AFM Tocaly
those cities. The San Fraze,
local had reportedly asked that 5]
minimum hours of emplwmmw
increased from 6 to 12 a week g
that the hourly scale also be i |
creased. i

A wage increase demand by
Scranton local was said to pp -,
cause of the trouble in tha o
Dale Robertson, commerecial B
ager of WARM, conferreq -
Mr. Petrillo on Thursday gy
noon, but no agreement T
reached, the union reported,

Fred Weber, general Manage
MBS, was in Florida when th ».
mote pickups of that network we
canceiled, but Mutual’s New Ve
headquarters issued the folloriy
statement in his name:

“With reference to the banuag
of remote dance bands feedisg -
the Mutual Network by our m-
ous originating stations, the
work office was not notifie! ¢
rectly by Mr. Petrillo, preds
of the AFM, of this actim
stead, this ban has been pu
effect through the local musidss
unions in each affected area, Laah
in turn notified the stations T
trouble has arisen as a result
union disputes at KFRC
WARM, both Mutual affiliate:

“Mutual has tried unsuccessfc
all day to reach Mr. Petrille -
the meantime we are doing &
utmost to present substitute serra
of a high quality to our affliz
from coast to coast.”

First MBS remotes to be puls
from the network were those =
WOR, New York, on Monday ¢
ning, but by Tuesday night &
had been cancelled at WGN, (&
cago; KHJ, Los Angeles, W
Cincinnati, and WCAE, Pittsbur|
Stations were allowed to pitk =
the bands for local broadeasts &
long as they did not feed then:
the network.

g thig oy

Not a Closed Shop

After listing these pickup points,
¥, Trammell said, “I make a
wint of this because the AFM has
daimed in press statements that
we have a national closed shop
sgreement with it”.

Had NBC broadcast the Inter-
iwhen orchestra, Mr. Trammell
aid, it would not have deprived
=embers of the AFM of employ-
»at. He recited agreements with
aals for payment of staff orches-
ms and mentioned that NBC on
iy 11 put on a staff orchestra
13 from the New York studios.
These men were already being paid
this time under the NBC agree-
wnt with the New York local.
At the same time”, said Mr,
Tmammell, “we had available any
her of other musical programs
which we could have put on the
ir without additional cost to NBC
¢ additional income for AFM
mmbers who were already being
wid pursuant to agreement with
iFM locals”.

In a statement Friday night on
whalf of the broadeasting industry
nd some transeription companies
thich are associate menihers of the
VAB, Neville Miller, NAB presi-
wnt, stated, “Mr, Petrillo’s ban on
reordings strikes at the ability of
tundreds of radio stations fully and
tfectively to serve the public. We
amot approve his attempt to set
ek the hands of the clock by
ihalishing one of Thomas Edison’s
treat inventions which brings edu-
ation and entertainment to all
ar citizens wherever located.”

Pointing out the excellent labor
#lations of the broadecasting in-
fastry and the fact that radio has
Mt put a single union musician
At of work, Mr. Miller stated that
tsurvey made only last vear un-
“r Mr. Petrillo’s own auspices,
daracterized the transeription in-
ostry as “a vital necessity to the
mall stations.”

Mr. Miller continued, “It ap-
Pars that Mr. Petrillo would like
5have the transeription companies
Pevent their records from coming
"'tO the hands of stations which
“ not employ what he considers
_.adequate number of union mu-
ttans. As Mr. Petrillo knows only
0 well, the courts have held that
Ty attempt by the transecription
“mpanies to do this would make
‘m a party to an illegal con-
Piracy and subject to criminal
Prosecution by the Federal Govern-

far

Trammell Letter -

Niles Trammell, president
NBC, in a letter sent July #°
FCC Chairman Fly, expla
NBC’s position in the Interlocs
Mich., affair.

Outlining history of the c¥
Mr. Trammell said he unders
it was incorporated in the fal*
1927 as a non-profit educatid
institution. Later it was affli
with the U of Michigan Schoe
Music and Department of Sp=

Since 1931, said Mr TrameH
the camp orchestra has broaéc

E FOR.

PROFIT

Money invested on weat
has the HAPPY HABIT#
relurning & profit!
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OWI SETS UP PLAN
FOR SPOT MESSAGES

ESTABLISHING a new system of
allocating Government messages
on national spot programs [BROAD-
CASTING, July 27], the Radio Bu-
reau of the Office of War Informa-
tion last week announced it had set
up a plan to put advertisers in
groups so that no two groups would
broadcast the messages in the same
week. One or more Government
messages will then be carried by
one group of advertisers each week.

Advertisers whose programs are
broadcast once a week are asked to
carry one Government message per
month, according to the plan, while
those broadecasting more than once
a week will be asked to ecarry two
Government messages per month.

The OWI will send out fact
sheets for the advertiser to pre-
pare the Government announcement
and it was noted that messages
be sent out approximately 2%z
weeks in advance of broadcast date.

Meanwhile, it was disclosed that
of 905 advertising agencies con-
tacted by the OWI for informatio
on national spot programs, m
than 339 had replied bv July 28,
naming 54 sponsors willing to co-
operate.

ment under the Anti-trust Laws.

““In refusing the 1reguest
Elmer Davis, director of
formation, that he rescind hi= tan,
Mr. Petrillo insists he is not bar-
ring records for home use. Mr.
Petrillo, however, will not permit
his musicians to perform unl
the record companies guarante
that their records will not com
into the hands of commercial users.
Phonograph records are sold at
every music store in the country.
Mr. Petrillo knows that the record
companies  cannot as a practical
matter police all the record stores
of the countrv and he also knows
that as a legal matter they cannot
impose réstrictions on the users of
the record which are in any wayv
binding on the purchaszer. By ev
realistic standard, therefore, Mr.
Petrillo’s ban is all-inclusive.”

-

BILL GOODWIN. Ho

cond an-
nouncer on the weekly CE Tommy
Riggs & Betty Louw. Los a for role
jin the film. *¥lenry Aldrich  Gets
Glamour™ being produced Para-

mount. Isahel Randolph who por
Tppington in the we
MclGee & Molly Sho
comnedy role.

Porter Aids Géodwin

ROY PORTER, recently added to
the BLUE commentator staff after
hig return from the European war
zone where he was an AT corre-
spondent, has been apovointed al-
ternate for Earl Godwin on the
daily newscasts sponsored by Ford
Motor Co., Detroit, on the BLUE.
Porter will substitute for Godwin
two nights weekly on the Ford
broadcasts, heard daily at 8-8:15
p.m and repeated at 11 pm. (EWT)
for the West Coast.

T. D. Christian te Rio

T. D. CHRISTIAN, NBS engineer
for the last seven years, has left the
network to become plant supervisor
of the Brazilian Telephone Co., Rio
de Janeiro. He leaves in mid-Aug-
ust by plane with his wife and two
children. Previously with the Inter-
national Telephone Co. in Central
and South America and with Wes
ern Electric Co. in plant const
tion and installation, Mr. Chri
has been a member of NBC’s de-
velopment and television groups
for the past five years.

Lever Switch
LEVER BROS. Co., Cambridge, on
Aug 31 sitching both products
and agencies for its CBS Bright
Horizon progrem, 1 five times
0-11: ¢

series is now Dearc he interest

Dust through BBDO, New
York. Effective the date, the
company also  disc > the

oon rebroadeast of the series

CBS at 2:15 p.m.

ste om o
sent e, y0o1
and rzdio e
Cur 21L& DassSagewsy
from Grand Captral
Station lezds right ‘o
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can register for &
fortekls rocx and
fr ££.5C.

Cur Men's

[\
o)

N gy T
o 3
0

'
4

» ot Iy
D' O
I

Sy
Hoo o

HOTEL
RoOOSEVELT

MADISON AVE. AT 45th ST, NEW YORK

BERNAM G. HiNES, Menaging Directer

LATION—1 %

WIRE OR WRITE—

FOR SALE

5 KW. WESTERN ELECTRIC USED TRANS-
MITTER—355B—LOW LEVEL GRID MODU-
OVER ALL DISTORTION—
CERAMIC WATER SYSTEM—NO RUBBER—
DC FILAMENTS AND SPARE AVAILABLE.
ALL COMPLETE—MANY EXTRAS. FULL IN-
STALLATION AND MAINTENANCE DATA
READY TO MAIL YOU.

Sacrifice Price—Lless Than Half Original Cost

BOX NO. Z-10
BROADCASTING
250 PARK AVENUE
NEW YORK, N. Y.




: Actions of the

FEDERAL COMl\/IUNICAT_IONS COMMISSION
JULY 25 TO JULY 31 INCLUSIVE

Decisions . . .
JULY 28

KGHI, Little Rock, Ark.—Granted con- _|

struction permit to install new transmitter.

KOVC, Valley City, N. D.-—Granted con-
struction permit to make changes in
antenna.

WAKR, Akron, O.—Granted modifica~
tion of license to operate with 5 kw., non-
directional daytime. e

NEW, A. M. Burton, Nashville—Upon
petitien of applicant dismissed without
prejudice application for new station.

WAPO, Chattanooga, Tenn.—Denied pe-
tition for grant of application and set
forth issues upon which application will
be heard. .

KRKO, Everett, Wash.—Granted modi-
fication of license authorizing unlimited
time operation and cancelled special service
authorization.

WBYN, Brooklyn—Designated for hear-
ing application for move ‘of main studios.

KGEI, San Francisco- Granted maodi-
fication of license to add frequencies 7250,
9550 and 15210 ke.

K51L, St. Louis—Designated for hear~
ing application for extension of time to
complete station coustruction.

W65H, Hartford — Granted request to
waive requirements of Section 3.261 so as
to continue operating only from 6 p.m.
until midnight. '

WKZO, Kalamazoo, Mich. — Granted
modification of construction permit for
extension of completion date to 10-25-42.

JULY 29

NEW, Hugh Francis McKee. Portland,
Ore.—Granted petition to dismiss new sta-
tion application.

NEW, Capital City Broadcasting Co.,
Topeka, Kan.- Same.

NEW, New Haven Broadcasters,
Haven—Same.

NEW, Sacandaga Broadcasting Corp.,
Gloversville, N, Y.~ Same.

KSD, St. Lonis-—Granted petition to dis-
miss application for construction permit.

WFCI, Pawtucket, R. I.-Same.

JULY 3¢

WWNY., Watertown, N. Y.—Granted
modification of constructiun permit for ex-
tension of completion date to 10-16-42,

HKMPC, Beverly Hills, Cal.—Granted
modification of construction permit for ex-
tension of completion date to 9-2-42.

WCAO. Baltimore:
of construction permit for
completion date to 9-R-42,

WLAC, Nashville .~ Granted modification
Gf construction permit for extension of
completion date to 9-1-42.

W85A, Schenectady, N. Y. Granted
modification of construction permit for
change in type of transmitter and exten-
sion  of commencement and completion
dates to 10 days after grant and 30 days
thereafter, respectively.

New

extension o

A . .
pplications . . .
JULY 25

WKZ0, Kalamazoo, Mich. -Modification
of econstruction permit for extension of
completion date to 10-25-42.

WAKR, Akron, O.--Modification of con-
struction permit as modified for extension
of cumpletion date to 11-1-42.

KFEQ, St. Joseph, Mo.- Modification of
construction permit as modified for exten-
sion of completion date 1o 9-30-42,

KOY, Phoenix, Ariz.-Modification of
construction permit for extenasion of com-
pletion date indefinitely,

JULY 29

W4INY, New York - Modification of
construetion permit for extension of com-
pletion date to 2-4-43,

WFMJ, Youngstown Voluntary assign-
ment of license to WFMJ Broadeasting Co

Tentative Calendar . .,

WMAW, Worcester, Mans., modification
s eommtruetion permit for extension of
completion dete (Aug. 4). ’

WIBC, Indianapolis, construction permit
for 1070 ke., 5 kw. night, 10 kw. day; ur-
limited; directional antenna night (Aug. (

: Page 58 o August 3, 1942

Granted modification

Rubber ‘ ubstitute
Developed By RCA

Plastie Replac;t]s Critical Item
In Making Radio Tubes

DEVELOPMENT of “resistoflex”,
a semi-plastic mdterial made from
alcohol, now pérmits the release of
large quantities; of rubber pre-
viously required to operate intric-
ate machines usfed in the produc-
tion of RCA radio tubes. The com-
pany’s research men have been at
work on this substance for several
months and last week its prac-
tical success was announced.

When indications of the rubber
shortage first appeared, the com-
pany realized the necessity of de-
veloping a substitute product for
use in the variqus steps in tube
manufacture. Inf the past, rubber
tubing was standard equipment %o
feed fire from ifixed sources to
moving burners; rubber was also
used for connectq’rs between valves,
traps, pumps and gauges in evac-
uating lines. |

According to 'an RCA announce-
ment, this new njaterial was found
o to be highly resistant to the many

. . solvents which depreciated rubber
Capt. Harold Smith

and climinated the other plastics.
CAPT. HAROLD SMITH, Army Although it lacked rubber’s flex-
Air Forces, and former FCC tele- ibility at first, RCA scientists over-
phone rates examiner, was killed came this. 1
July 24 in an airplane crash near
Lynchburg, Va. Graduate of Penn-
sylvania State College and George
Washington Law School, Washing-
ton, Capt. Smith was admitted to
the D. C. har in 1939. Formerly
with the Justice Dept. he joired the
FCC in 1938, serving until Sep-
tember, 1941,

PROTECTION against saboteurs
are these German shepherd watch-
dogs, recently added to other safe-
guards at the antenna tewers of
radio stations WHK-WCLE, Cleve-
land. Their names? Vic and Sade!
They’re six months old, and al-
ready yap at strangers. This is
really two shots taken Jby Milt
Hill, publicity director of the sta-
tions, with the dogs superimposed
on the antenna.

RCA tests with new rubher-less
hoses have shown that under ac-
tual operating : conditions they
stand up under| hard use even
though saturated, with hot oil and
subjected to continuous flexing at
the rate of 600 times an hour. In
one particular tést the rew sub-

_ stance has lasted on one machine
DREXEL INSTITUTE of Technol- for a year with no signs of de-
ogy. Philadelphia, has started a 12-  preciation, although the rubber
}\:ul\k course in radio communication. tubing, formerly: used, had to be
I'he work. all on eollege level, is di- replaced  about  five times an-
nually.

rected by Prof. E. O, Lange, of the
Direxel faculty.

More than 21,000 Lapp Porcelain Compres-
sion cones have gone into service. They
range from tiny 3” cones for pipe masts to
the large units shown above and recently
installed in the new WABC transmitter. In
the history of these insulators, covering
more than 20 years, we have never heard of a
tower failure due to failure of a Lapp por-
celain part. Reason enpugh to specify

1“Lapp” for tower footing insulators.

"Lapp Insulator Co., Inc.,, LeRoy, N. Y. This giant base insulator

supports one corner of
the new' WABC tower.

FOR SECURITY IN
ANTENNA STRUCTURE INSULATORS

'

BROADCASTING + Broadcast Adve

Network Accm{

All time Eastern Wartime unless gy
m

New Business

HALL BROS., Kansas City { Mgy
greeting cards) on Aug. 21 g g
Your Nary on 113 BLUE Station |
stead of 93 as originally nnmmn:u,h'
10-10:30 p.m. Agency: Henrj, Hexg
MeacDonald,” Chicago. J

COLGATE-PALMOLIVE-PEET ¢, e
sey City, on Qect. 3 starts a V&l"}l‘:;%
with Al Jolson on NBC, Sat §
p.m. Agency: Sherman & Marque 1
cago. ¢ *

MENNEN Co., Newark (toiletriey)

Aug. 13 starts for 52 weeks, Bok !;...:
News on 6 CBS West i
(KNX KQW KARM KROY e
KOIN), T

am. (PWT).
Co., Chicago.

UNDERWOQOOD - ELLIOTT - FISHER, 7,
ronte (business machines) on QOct, 11 e
Ernest Seitz Musicale on CFCF, Moanm,
CB Ottawa; CBL, Toronto; Sun.,
1 p.m. Agency: J. J. Gibbom
Toronto,

PARAMOUNT PICTURES Inc., New Ty
(“Holiday Inn’) on Aug. 4 only, spoger
Parade of Bands on 89 BLUE saher,
{1’\;305;10 p.m. Agency: Buchanan & ¢,

Renewal Accounts

GENERAL TOODS Corp, New Tw
(Postum), on  Aug. 13 resuma T
Aldrich . Family on 91 NBC st

Thurs.,, 8:30-9 p.m. Ageney: Yo
Rubicam, N. Y. Iy
DR, JOHN MATTHEWS, Los Angem ‘=
ligious) on July 18 renewed for #
Shepherd of the Air, on 8 Don
fornia stations (KHJ KDB KVEC D
KFXM KGB KXO KPMC), Set, ki3
nm. (PWT). Agency: Tom Webes
Adv., Los Angeles,

PRUDENTIAL INSURANCE Co of Lae
tea, Newark, N. J., on Aug. W mee
Family Hour, and adds 22 C =

making a total of
5 45 p.m.

LY.

82 CBS station
Agency: Benton & Bera

Network Changes
FIRESTONE TIRE & RUBB:R {
Akron, has added 2 NBC stztow :
Voice of Firestone, Monday, 8:36 ps
making a total of 65 NBC saum
Agency: Sweeney & Jumes Co., Cirwis
CALIFORNIA FRUIT GROWERS I
CHANGE, Los Angeles (Sunkist s
lemons), on Augz. 3 adds T (B =
tions to Hedda Hopp q Jollywosd. me

ing a total 46 CES tions, Mos. We
Fri,,  6:1 O p.m.  Agency: Ladi i
Thomas, Los Angeles.

MANHATTAN SOAP Co., New Tm

(Sweetheart soap), on Aug. 11 shifa
Guarred Reporting on 6 CBS Pac
stations (KNX KQW KARM KTOY
KIRO), from 'Tues, Thurs., Set
7:45 a.m. to Mon., Wed., Fri /
Iranklin Bruck Adv. Corp.,, N, Y.

WELCH GRAPE JUICE Co, Weled
N. Y. (grape and tomats juices), ® I
16 will replace Dear Jolho with 4 M
Divorcement, and will shift on 64 CE8 &4
tions from Jri., 7:15-7:20 p.m. b 59
days, 6:15-6:30 p.m. Agency: H. ¥ [o]
tor & Sons Adv. Co., Chicago.

Blue Coal Starts Early
STARTING its annual radie &

eops that might

paign several weeks earlisf
year, Delaware, Lacka‘l:
Western Coal Co., New Y

again sponsor the mystery

The Shedow on MBS as patdl
special cooperative dealer dfm
advocate conversion of oil
heaters to the use of coal.
ing Blue Coal, the campaigh
extend for a period of 12
throughout the anthraci
territory as far west as Chich
will include, besides radic, i
of newspapers, poster,
cards, window displays a
mail. Date for the start o
weekly Mutual program has
been announced, according
rauff & Ryan, New York

lm'[z_\‘]NG to WINS, ‘\'nwv York,
fter 2 half-year's ahsence, Welcome
.',' Wheeler, transeribed qunrlm‘-hou'r
weekly weries ]!l‘il(]l}l'(‘(‘ by lhevpuhlu‘
st office of  Camp  Wheeler,
o, brings greetings from soldiers
mwm New York (_‘it_\-' to llhvn' families,
wwell 28 band musie, with Sgt. Har-
v Blake, former New York news-
man serving as announcer and
seed under the supervision of It
(haeacey Brooks Jr., public relations
Eevr, formerly of WBAL. Baltimore,
it series was lmunched by Capt.
mwin P. Curting formerly publicity

Lector of BBDO, New York.
000, Minneapolis, held its third
v purty at the Hotel Nicallet

weertly for members of the Minne-
Aquatennial  Committee  and
Minnesoti  mayors  and  their
s, Welcoming addresses were giv-
hy Gov. Stas Mayor Kline of
fomeapolis, Willi 2. Forbes, sen-
sl manager of WCCO, Al Sheehau,
sgram director,

WTCM.

Cit

Traverse

. Mic [
gerated with the cherry grow i
e U S, Employment oflice by run-
wng spots for laborers to pick the

fruit, whenever a report on a worker
siortage came in from a certain dis-
tret. Due to WICM's  recruiting,
have rotted were
aved,

FORL. Boston, is opening a hranch
fee in Chicngo to serve (imebuyers
the midwest and Chicago. agencies,
Masa Baird, with WORIL three years
woalesman, will be manager.

| PLAN for the air fleet of super cargo

s first advanced by Ienry
West Coast shipbuilder,
hudng a July 19 broadeast of KEN,
Prtland, from the Oregon Shipbuild-
ing Corp,, Portland, aceording to that

L station.

YODERN and ancient music of ihe

Allied countries is heard in a series
o concert recordings, titled 3Mugi
V‘be United Nations on WOQXR, New
ork.

WPAT. Paterson, N. J., io promote
t[u! sale of war bonds and stamps in
Northern New Jersey eommuni
started i “Bond Wagon,” which try >
 the various cities with talent shows
0 aequire war savings pledges,

KFH, Wichita, in cooperation with the
all for nurses from Washington has
saged a nnnber of special half-hour
brondeasts promoting  student  nurse
applications as well as taking the Ark
Valley Bogs out on the street for dem-
amstrations  during  downtown  noon
rush hours in the interest of recruit-
ing student nurses.

Aavertise aver

most modern stations

/90,000

AMER/CANS

OF THE CANAL ZIONE

TO HONOR 15 former employees
now in the services, KOA recently
dedicated a service flag in a special
half-hour broadcast. Yeoman Starr
Yelland (left) former KOA an-
nouncer at the mike me’d the pro-
gram. Lt. Com. Lloyd E. Yoder,
Navv publie relations offcer for
Colorado, stands ready to read the
Navy Roll of Horor.

KIZ, Denver, in cooperation with
the Office of Price Administration on

¢ 22 broadeast from what was
ed the first Model Price Ceiling
ting Store in the country, Maida
3 m, KLZ direetor of womer
grams made a rtour through the
advising Jisteners how pri
he shown in all types of store

should

WAMT, Cedar Rapids, has received the
first 1847 flag issued in Cedar Rapids.
WMT has reported 1007% enrollmen:
in the payroll savings plan for war
horids.

WIND. Gary, Ind.
sents Areasury
ner of Broadway &
visiting entertainers
and sereen.

IN a reerniting drive for 125 men.
the complement of a destroyer. from
the Tulsa area, KV0OO devoted
half-hours, two quarter-hours
mernis spPot announcements on Ju
with the result that 129 men ¢

IN A threc-way tieup betw
New York, Parade Magazine snud th
Ilotel Astor, New York, o variety
progrin titled Parade’s Weekly Re-
rur is presented Thurslay evenings
on WHN from the Corsl Roon of th
Astor. on a sustaining bas

are distribnted weekiy
the armed  forees  thro
Inify's mobhite eanteen
spreint feature s th

R. AL Lasley,
ssilver bhaton™
son in the week's new

TALENT of NBC-Chicug

WHN.

Is donit-

ing services in five T7R( erican Le-
gion sidewalle booths 1o raise funds.
Willianm Ray, publiciry  director  of

. TR0

el

NBC-Chicago and member of 1]
Toeal publicity eormint i
of the  talent  appeacaness
hooths,

Wral America’s

BUY AMERICAN |

hor Guiman Co
9 Ratkele ler Plara

Mea York City

Keystone Disc H;)okup
Now Has . 188 Outlets

WITH development of intensified
war activity in Alaska, Keystone
Broadeasting System last week an-
nounced from its New York head-
quarters that it had added KFQD,
Anchorage, to its affiliates. Recent

additions to the wax network,
bringing the total number of affili-
ates to 188 stations, include:
WTMC, Ocala, Fla.;, WGAA,
Gainesville, Ga.; WRLC, Toccoa,

Ga.; WJPF, Herrin, Ill.; WHKMOQ,
Kokomo, Ind.; WAOQOV, Vincennes;
WFMD, Frederick, Md.; KRFJ.
Miles City, Mont; WALL, Middle-
ton, N. Y.; WSLB, Ogdenshurg,
S, White Plains, N. Y
X i Pa.; KEYS.
Corpus Christi, Tex.; WWSR, St
Albans, Vt.; WDEV. Waterbury
Va.; WJIMA, Covington, Va.;
WINC, Winchester, Va.
A semi-annual report of the ac-
i gress of KBS

and nation-wice sirveys. The rep
also includes a listing of the
work shows for which the tr
seription network is now negot
ing, anl covers the detailed act
ties of the KBS sales departments
in New York, Chicago ard Holly-
wood and their work to dute in de-
veloping the secondary market field.

Wing Heads KROC
JERRY WING,
direetor
Gregory

vice-presid

: : the
Gentling [BROADCASTI
MMr. Wing nas !

KROC since

The

INTRODUCTION

IMPORTANT!

is

First impresgions make a difference! Why not take advantage

>f the unique spot WMBD holds in the h

arts of the “home

folks” in PEORIAREA? Public service, community endeavor,

the finest entertainment
position of trusted and
And—WMBD gets
can.

FOLKSListen TOWMBD

Here's one medium that covers all of the
thriving PEORIAREA marker—and con-
tinues to cover it day and night. Just ask
ug for facts—they’ll be eyve-openers! The
chart at right—a C. C. Chappelle survey,

for example. And there are
many more!

these policies place WMBD in the
Pt !

YOU’RE IN EXCELLENT COMPANY ON WMBD

duce and

natioral ca

{ Lot sl |
IBE Forrvmamn
e

PEORIAREA. Ma

rs use WMBD 0 intrg
gellimg their pro 8 i

of them I

WMBD is ¢ Member of CBS Netuwork
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WALTER A. TIBBALS, formerly
radio timebuyer of Biow Co., New
York, on Aug. 3 joins BBDO, New
York, as a director in the radio de-
partment. While at Biow, Mr. Tibhals
handled several accounts using spot
- radio as well as assisting on the
Philip Morris network shows and the
Eversharp Take It or Leave It show

on CBS. He was previously with
WXNEW, New York.
WALTER GREEN has been pro-

moted to radio director of Philip Klein
~Adv. "Agency, Philadelphia. succeed-
ing Henry Klein, who transfers to the
agency’s publicity department.

H. ARTHUR ENGLEMAN. who for-
merly  headed his own advertising
agency in Philadelphia, has lecomoe
vice-president and general manager of
Henry Tetlow Co.. cosmictie manufae-
turers of Philadelphin and London.
England,

JAMES THOMPSON, aceount exeey-
tive of N. W, Aver & Son. Philadei-
vhia, has entered the Army.
HOWARD K. MOLL. formerly in tie
yroduction depariment of the George
Moll Agency. Philadelphiaeis now a
sergeant in the Army.

JANE BENNETT. copywriter  of
Gray & Ruozers, DPhi rdelphin, i«
first woman in the Jdacal advers
ageney field to join the WAAC
has left for Fort Dec Moines.
GEORGE KERN. of Benton & Bawles
Inc.. has been commissioned a capts
in the Ordnance Div

synonym for

QUALITY  |etsses
TRANSCRIPTION [ES
PROCESSING

Think of quality transcrip-

and

ision of the Army
four-
Privcetan,

EDOUARDE,

Herser, New York., as assistant to
H. W. Mallinson Jr. director of siz-
tion relarions. Jack Wilcher. form-
erly freelance producer, has joine

produetion department in an execuri e

capacity.

MI(‘HAI(‘TL E. CARLOCK. formeriy
. . of BBDO and on the siaffs of Fn-
tion ?roces’lng and You eyclapedia  Britannica and Faweott
think of CLARK. That's na- Publieations. has joined TDenfon &

Bowles. New York. and will work on

tural as ABC. Since radio’s the  Prudential  Insuranee o, of
America account,
pioneer days CLARK has LLOYT) SEIDMAN, sccount exeen-

tive of Donahue & Coe. New York. has
been named a vice-president,

KAY DARR. formerly with the pub-
licity staff of KPO, Sun Francisco,
hag joined the A. E. Nelson Co., new
Nan  Francisco advertising  agency
headed by Al Nelsan. former assistant
vice-president of NBC and manuger
of KPO-KGO. Barr beads the press
relations division.

been the symbol for pride of
workmanship cnd depend-
ability of performance, All
over America electrical
tranécriptions bear the
stamp of CLARK experi-
ence. Today nearly every
sizable transcription pro-
ducer is a CLARK client.
How about you?

. 1
aal advertise’ yed
o

n that
te 18 ™0 nighet e
rate

ac

the mony toea! .
Y fnis station
it's

As o neti

who use
counts vy and profitably
ently y—a bar-

Hartford,

Lial

e rate 1o &
on it WORC,
onnecticut-

in for
WJ‘(\
gosic CBS for ¢
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amp Sh(m%s Using

| WILLIAM I3 BERCHToLp
i b :

president of Stirling (g

Garfield Doubles ?uw ).nrll‘z hnls l;‘m-n clected 1y du_sll'y Personllel
ageney’s board  of direey, P

SIDNEY GARFIELD, presi- been amnouneced by ‘].((";)n_ ! Men Now in Service on

dent of H irshon-Garfield,
New York advertising firm,
made his bdw as a radio
entertainer July 20, in a
five-weekly series on WIZ,
New York, titled The Man's
Corner of. the Air. Garfield’s
five-minute program at 6:05
p.m. is being devoted to ob-
servations on male foibles.
Before establishing his agen-
ey, Garfield | was associated
with Fairchild Publications.
A concert violinist while still
in*his teens, he became an
editor of chrsan‘s Magazine
at 19. i

president of the 1:(!111]»:111v,.“:r;_:h' ]
chell for the past eirht Yeu G
Berchtold was director of Dub};‘t
Plymouth and DeSotn when h‘,i
Joined the ageney, and served
Sota aceonnt exceutive for | .

! A ! hy
im Detroit prior to rutumingml:h

Head New Programs
JAMATIZING high spots in the
of ‘aviation cadets, a new
wekly wartime program titled
- : 2 ract Sam Presents was inaugu-
York 111“15)3.\ to manage theh‘ 4 Taly 28 on NBC  Pacifie
and media departments ang v 2 ky Mountain stations
crextive  planuing as g m"ﬂh: g-ﬁand Rocky 3,
the agoney’s plan hoard, rwday, 9:30-10 pm. (PWT),
12D MARSHALL, former Chg , vk Dave Elton as network pro-
ducer, has Joined BBDO, New Yo fsction supervisor. )
as a staff director to assist K, Udginating from West Coast Air
Thoh outhe Armstrong Corg ¢ Truining Center at Santa
Theatre of Today series on CRR. [:TC&I the entire production,
lxlu\zlfn\nl)r\}\];\; 1mrhﬁr.-it( }dirm"" il sduding ywriting, announcing and
i aherms & Marquette, Chirgg, e ] . ,
| married recently to Erwin '3’&‘;.,': whnician operation, is being hapr
Chicago. ‘; k4 by men formerly employed in
¢ radio industry.

The new series augments the re-
sty launched weekly transconti-
wmtal CBS Soldiers With Wings,
latarday, 8-8:30 p.m. (PWT), and
femal-Don  Lee Pacific Coast
gdeast, Wings Over the West
(mst, Sunday, 7:15-7:30 p.m.

CHARLES BRQ“’,\V. formerly pro- N N

motional secretary of Drury College, Jenmngs In Ser\'itt'
Springfield. Mo., and before that with . !
Ralston Purina [Co., St. Louis, on AI €s h ire S ume Cessor

Sept. 1T will join Gardner Adv. Co.. St. - !

Louis. as producer and writer of ROBERT G, JENNINGS, dné
Checkerboard T(t'me sponsored by  rector of H. W. Kastor & Sons, (5
Ralston Purina (o. cago, resigned last week i g

LOBERT H. KNOLLIN hus been ap-  t6f the armed forces. Mr Ju

pointed  Los  Angeles manager of -y DINgS wag fam @ PWT), which also originate from
Knollin - Adv. Apency, having been Doerly  vice-pms a training center.
transferred from the firm's San Fran- dent of i

(23t of the new program is con-
faed to camp talent, while that of
2 latter two shows include top
rest names. Featured on all pro-
mms is 2 35-piece band composed
d men formerly associated with

cisco office. He succeeds Herbert .
Neleon, who resigned (o join the pub-
lic relations department of Vulree Air-
crart.

DAN LYMAN, dceount exceutive of
Lord & Thomus, Las Angeles, recently

W SAL Cas
nati, before jur
ing Kastors o

with

'{I-’nwl lh}r\ N]m,\f' } Henftenant, (Jln:lr]x-]< wife, Betty Wik M wme radio and film studio orches-
Meivin, head of the ageney's researeh ler, radio acn i N ; _
department in thaf eity, has also joined L , = §ma. Capt. Eddie Dunstedter, for

while awaiy
reporting ordm
from Washington. Ed Aleks
agency account executive, has e
appointed radic director soms
ing Mr. Jennings. Benjami /
Green, production director, b
been advanced to assistant ré
director,

C. T. Southwick

CLARENCY TALBOT S0U
WICK, 70, newspaper corresos:
ent and New  York advertss
ageney man, died July 24 a L
Preshyterian Hospital, New Tui
Starting out as newspaper m
Southwick entered advertising wit
Frank Presbrey Agency, and sz
became a partner in Street & Fir
ney, New York. He joined McCas
Erickson, as director of plans m
research in 1915, remaining w=
the firm until 1929 when he opez
his own agency, now dissolvet B
leaves a wife and two sons.

Mr. Jennings of CBS,

the Navy as licutgnant (j.0.)
ROBERT E. LEHE. formerly on the
New York production staff of Young
& Rubicam. has joined the War De-
partment in Washington as gpeeial ra-
dio  eonsultant, functioning in  the
Speeial  Kervice ]\;r{mrh under Maj.
Tom Lewis. i

1
MORRIS UNGER. for 17 vears mer-
chandising manager of Josdph Jneohs
Jewish  Marker  Organization.  New
York., has Dheen L appointed  general

manag

NATE TUFTR formerly New York
produeer apd  conraet Of  Ruthrauff
& Ryan, has been appoinied (he men-
ex's Weet Const radio director with
headquariers in EI‘J”,\'\V'W{], He will
supervise gll ageney produced shows
originating from the West Coast.

WALTER L. RUBENS, of Vander
bie & Rubens, Chicago, left for the
Army Air Forcesirecently. Vanderbie
will carry on the agency,

JOHN B. MEAKIN. of NBCs pro-
duction staff in New York. has joined
the radio department of William Esty
Co.. New York. tp produce How'm I
Duin, and the St ry of Bess Johnson
for the agency.
JOHN MACDONELL, director of the
. R. Squibb & Sdns program starring

mrly organist-pianist
Hillywood, is director.
Erstwhile radio men assigned to
¢ various programs are Corp.
Tm D’Andrea, formerly writer on
d¢ Olsen & Johnson Show when
gonsored by Richfield Qil Co. on
‘B West Coast stations; Pvt.
#orge Hope, gag-writer brother of
b Hope; Capt. Arthur V. Jones
od Pvt. Bill Erwin, formerly
mriters on the NBC Chase & San-
brn Show, sponsored by Standard
rands; Capt. Melville Ruick, for-
serly announcer on the CBS Lux
Esdio Theatre, sponsored by Lever
fros. Co.; Pvt. Ben Gage, formerly
iznouncer on the NBC Bob Hope
$how, sponsored by Pepsodent Co.;
Bt. Hal Gibney, formerly an-
wancer on the BLUE Jimmy Fid-
4T commentary, sponsored by
Carter Products; Lt. Robert J.
MeAndrews, formerly sales promo-
:'j‘.»{l manager of NBC Western Di-
fision, .

Thomas Irvine Luckett ’
THOMAN IRVINE LUCKETL €
for 20 years a research expert I
Lord & Thomas in Washingies.

IACK JOHNSTONE. copy writer of
Locd Thomas, New York. has joined

Frank Parker of GBS and Helen At his home in that city last wE8 % New York office of Blackett-
Phillips of the ridio department of He Was with “mole-Hummert as vice-president in
C Wm. Esy & Col, New York, were when  the  Jate ge of the copy department.

was president, and remai
}irm when its name was -
{ word & 'Phomas, Surviving ae
HARRY WISMER, of the Detroit  wife, two imarried daughters sl
office of Maxon Ine., has been signed  grandduughter.
by the BLUE ax foothall announcer s ——
JOCKO MAXWELL, sports

for games by thel network thig fall.

Mr. Wismer hag hgmd]ed play-by-play  tor of WWRI, New York, will

descriptions in  the past of games a column for Baseball Digmh
tional sports monthly publishel

broadeast on thel M chigan network
and on local I)e}r t stations. Chieago. h‘f WMCA ngram
Basic Mutual Network (. | passed all too

THE 5000 WATT ».’ quickly”

Vaice of the Toi-08 | B TITTINN

ROCK ISLAND + DAYENPORT - M..' iy
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warried two weekg ago in Princeton,
W |

" "Carol Blake...
19-year-old contral
ta recently signed

NBC Greens

SEVERAL SHADES of
reen paint produced by
herwin-Williams Ca., Cleve-

land, and used in redecorat-

ing NBC’s Radio City in

Hollywood, have been named

after NBC. Official trade des-

ignation of the colors will be

“NBC Green No. 1,” “NBC
Green No. 2" and “NBC
Dado Green.” Sherwin-Wil-

liams Co. sponsors NBC's

Metropolitan Auditions of the
.

Y
T ppoirtmerty

BREWERY, Erokiya -

oe., New Yore 1
hedeis of sports, variecy
grams on three Naw York
radio plans .t present

EDFLBRAU
K Trary

hea-tani,
ang radic

WALTER MEAD

N ELEVATOR gave Walter
A Mead a lift just when he

needed it. Coming to New

York, after graduation from
Washington U, St. Louis in 1939,
he obtained a job running an ele-
vator in a popular hotel until he
could land something in the adver-
tising fleld.

After several months he deserted
the defined rut of his elevator shaft
for a position as a radio copy
writer with Lord & Thomas. When
he learned the ropes of commercials
he graduated to the rank of script
writer with Ruthrauff & Ryan,

With an ample radio background
he came to H. E. Hudgins Co..

Baltimore, as radio director and
timebuyer, where he currently

handles such accounts as Gunther
Brewing Co., Baltimore, and Bal-
timore Pure Rye.

A native of St. Louis, where he
was born in 1916, Mr. Mead at-
tended high school agd college in
his home town. Already married,
he has a seven-month-old son who
is trying hard to say, “Pop”. When
not busy playing with his =on, he
plays a trombone or goes deep sea
fishing.

5000 WATTS
AT 570 KC.

The Perfeci Combination

BROADCASTING o Broadeast Advertising

Liebmann Foetball

LIEBMANN BREWERIES,
Brooklyn, cxecutive user of spot

radio for its Rheingold beer. i
planning to spons=ar from ¢ 7.

n of the Fordham {foo
g exclusive  hroar

rights to which have heen
the BLUE, Liebman

in New York, and WTIC, Hartford
affiliate of the BLUE. Further de-
tails  will be announced later.
Agency iz Young & Rubicam, New
York.

JWT Loses 7 in Battle

OUND TRACK o

B
caw Inn®ois be
Pietires

WSAS SALES ALDS

1. Stree? tar ong  Bus
cords

2 Heor Siges

2. Diwplay Cavds

4. ra=ipopec hds

5. Toaren Covert

6 Dpweramn Window
[

7. raa-wrgen

.,,:;.,J“ b il shouts Suzy our

’ Steno. "WSAl main-

tains constant personal contact with the men

who haondle your product, is an active membevr

of deater associations. Our WSA ‘| Opener’,

mailed monthly to your dealers, keeps them

informed of your program — encourcges them

to give your product preferred

merchandising.

“It's another phase of W3AL's test-
ed technique for building listener
demand and dealer preference
for your WSAldentified product.’

IT SELLS FASTER I'F ITs

A\

18

TI'S OWN STATION

NETWORKS & 5,000 Waits Day a Kight & & = v Spet Soles, fac.
B rd Might epreiaming b
' - s
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GEN. MILLS BOOKS
" THIRD BLUE SERIES

GENERAL MILLS, Minneapolis,
will launch Jack Armstrong-All
American Boy on the BLUE Aug.
31 instead of Sept. 14, as previous-
ly announced. Promoting Wheaties,
the Monday through Friday series
will be heard on 91 stations at 5:30
p.m., local time in each time zone..
Agency is Knox-Reeves Adv.,, Min-
neapolis.

The Jack Armstrong series will
be the third program to be spon-
sored on the BLUE by General .‘;
Mills, which since May 4 has been L g
sponsoring for Kix®the adventure’
series Lone Ranger on the basic
BLUE and Southwest group and
Lightning Jim on the Pacific Coast,
both thrice-weekly . quarter-hour
programs. Agency for Kix is Black-
ett-Sample-Hummert, Chicago.

"Another program in the juvenile
class slated to go on the BLUE in
September, although no details have
been announced, is Don Winslow of

1
HATS WERE OFFERED, but war stamps preferred as prizes for the
employe contest sponsored by WEAF, New York, far the six best ideas
for the station’s 20th Anniversary program, Sunday, Aug. 16 [BROAD-
CASTING, July 20, 1942]. Sherman Gregory, manager, presents savings
stamps to the winners (I to r): Alton Kastner, press
Ingle, information division; W. G. Martin, manager, guest relations;
R. Gorden Webber, radio recording division; George M. Nelson, super-
visor, mail and messenger service. Sixth winner, not In picture, was Wil-
liam E. Webb, manager, institutional promotion.

;’department; Rivera

the Navy, to be sponsored on a

five-weekly basis by General Foods

Corp., New York, for Post Toasties.

Agelr{lcy is Benton & Bowles, New
ork.

Cowles on Forum
GARDNER COWLES Jr., newly ap-
pointed ¢ ant director for domes-
tic operations of OWI, and publisher 0
of the Des Maines Register & Trib-
uane, will be among the speakers an
Ameriea’s Town Meeting of the Air
on BLUE Thursday, Aug. G, on the
subjeet “The Role of the Press in a
Wartime™. Also on the panel will be |
Palmer Hoyt, publisher of the Port-
land Oregonian which operates KGW-
KEX.

charge to the hroadea

over the air without any

14110 benefit, T caun truthfully
for every dollar the broaden

worth of musie gratis.

Koep

AI'M. Is this uot a contribution

-
for the happiness of the home in sup-
plying good music. Today. as in the
past, its symphony orchestras are per-
mitted to go over the air without any
ting companies.
Its name bands are also permitted to
extra
charge to the broadeasting companies.
The final result is that the public gets
v that
ing com-
panies pay for musiciang, they receive

i i in
mind now that I am speaking of the
professional musicians, members of the
to
our great country aud musical culture?

... and 12 million bucks
ain’t hay, mister!

You'll agree, MR. TIME BUYER, THAT kind of money
is ALWAYS welcome.

The government has just granted a shell loading
plant to Charlotte at a cost of $'I0,000,000.06,
.. which means a million dollars a month added pay-

roll. That's a nice PLUS you get when you buy
WSsocC.

WSOC is the most economical way to reach the
millions of spendable income in the Charlotte
market. WHY? BECAUSE WE KEEP 'EM LISTENING!

WSOC

Charlotte, North Carolina
NBC @ RED '

National Representative

HEADLEY-REED COMPANY

New. York ® Detroit ®* Chicago ® Atlanta ® San Francisco

|
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It has been s
am a *
the only

zar” and

Petrillo States His Position

(Continued from page 13)
/

d in the press that T
and; ‘dictator”, and that
musie that goes over the air

is the kind of music¢ permitted by me.
This I say is ndt true. You must he
aware of the fact] that some 18 months

ago the

broadcasting companies told

the publie that they would not hear
ASCAD music, and therefore the pub-
lie did not heard ASCAD music for
nine months. |

because
no”.
radio fight,
have

said

who
mnch

from pl
Was thi

the

('hica;s}(r Career

In thix ease, (he finest writers and
the finest music were taken off the air

som

music: libraries
$100.000,

in the

by Miss

broadeasting
DBecause

of the
of our

ASC

were

public?
ved my

in those days
Jane

companies

AP-

conductors
worth as
preventesl
ying their musie over the air.
fair to th

I personally ré
education
in Chicago, whic
conducted

musical
111 House School

was

Addams. T

was one of the members of the sehool
band. IFrom therei I went to the Chi-

cngo

Daily
from the
other 1;mt‘u>xirmnl{musi

News

amaten

band; so I ¢

e

school, like many

ians of today,

and we did nor play over the radio. In

those days we were
guise of
SOneone’s

I was v
in the press relea

colored

educatio
institution.
muc¢h surprised to read

members |

not used under

the

to eommercialize

your reference to
the colored question. The white aud

f the AFM

have

|
=
I
|

il

Planning

test campaign? Have

your say on KOA... to reach more

people at fess cost.

# Source: Eastern.
newspaper study

=F/IRST

IN DENVER

\ : by
BRQADCASTING e Broadcast Advert®

e

ing to do with the making of
yire. Many many other labor
es have heen created
displaced worker  had
qith the making of same.
is entirely different.
rument. which puts
To continue this
s suic for the musicians
*ﬁi:& States and Canada.
cording or transcription
2 GB’hﬁ: approached the AFM
sy suggestion to overcome this

worked together since itg i
As far as I know there hag n N'r
any diserimination i
members.  However -
vestigation of this matter by g
I also read in g press relegy
posedly coming from you 1
stopped the making of ree
transeriptions, 500 radio
many taverns and cafes which o
employ musicians, will be put o
business. There are some 000
boxes in the United States and Oy
These juke boxes alone have tahe s
jobs of approximately 8
musicians,
There are approximately i
stations which do not employ 3 ¢
live musician, These radio siuim
all classified as big business, They
they need the services of the 4
but only in the canned kind of m
This part of our business takes
<everal thousands more musicias v
would be employed if we did not s
the canned music, to say nothigg s
averns and cafes using Ma
recordings, ete. ete.
Members of the A receive
annually for making e
000,000 worth

;
ay “we will all
ations, record-
~anies, adver 19 ;lgon(:i_t —
we will bring pressure on \} sh-
o to fight our battles for us.”

mat is just what h.ns been (101}0.
% the Government 15 spmu!mg its
tme and money  protecting all
interests  who have combined
s the AFM, irrespective of any
taken, the APFM must p‘m'xlr:f(;
! with its own resources. This is
afair. Am I to assume that these
are lily white, and are not
ipvestigated in the same manner
be AFM in this controversy?

1, ageney, not even the agencies of
gevernment have asked the AFM
aplain the situation. All we have
setting are threats through the
that unless we do this, that or
sher thing, we are going to have
or that done to us. The AT
s any thought in the minds of
s questioning the patriotism of

it back and s
e —the radio

place of live mu
ceive for the
$1.00,000,000. T

say this is a healthy conditioa

Tt is said that without our i
these places would go out of bes
The question is, who shall go e st ! 8T
business first? It is 10t our it Jfe erzanization or its members.
put anyoune out of busin Whyas@% organization has bought more
we all live¥ Why should all bg ==fle Bends pro rata than have the
nues go into the pockets of thes nd < of the AFM. Until now, the
stations, officials and others v bas O K'd millions of dollars.
paying one dollar to the mus feat, millions of dollars” worth of

The action of the conventd « o be played free for the armed
AFM in stopping recordings wu af the United States and its
taken on  the impulse of the ms w, and will continune to do so.

It was taken after some 15 yma ar as breaking down the morale
deliberation, when the patiesce d hting men is concerned if we
entire 138,000 members of the M make records, 1 repeat now
wis exhausted. Again I repes : 1 said at our convention last
was not the action of the presidm % that we will make recordings
the AFM; it was the action { tanscriptions  for the armed
entire membership of the fedetafee of the United Nations, and we

. L make any records requested by the

Not a Czar ent of the United States.

It may be surprising to the i we cannot make canned music
to know that 95% of the musien? mmercial industrics which are
United States and Canada berd *feg rich while the musicians walk
day is canned music. Only 3% it 53 ereets without jobs. We will not
for the poor profesional musiciaz any industey to hide behind the
studied all his tife so that he i flag, and place our members
malke a living for his family. T5 o slief rolls, while they continue to
not a guestion of being a “ez the product made hy us to d
cdictator”, It is o question of = our-members of the Amer
eroup of men fighting for the Toof living, and to aise  their
oxistence. lies in the demoeraticy American

Insofar as I personally as S \
cerned, and as long as I am the ¥ Fly, T hope that the above is the
dent of the AFM, I shall “®rmation that you desire. I am ready
suell action on the canned musi ““B willing at all times to be helpful
tion until such time as these **Win and the Commission whenever
who are getting vich on our s™ 1 will be very happy to
while our people get no mond. “Rnish you with any further informa-
fit to employ members of the ATE B desivad.

1 will cite one case pending =
very monent. A str was called O
Ringling Brothers Ci st Jup
for a mere increase of er B
per week. The show included 14 e
musicians and 26 white musices
These men have heen out of a jo¥
sinee June 1, heeause the circus 459
records made by owr members.
records are now playing the shet.
other words, our own men are &%
on our men, Would anyone $87
a healthy condition?

If we had not made these m
these 40 men would not be walks
streets without jobs. I would
have someone point out to 1be
tion any worker in any ntl_m
business who makes the i
whieh puts himself out of
Incidentally, the cir offerel
settle this badk
white nme
colored music
white as well as the colored me
out together, and it was ®
that they go back together.

The ice man was put out of
ness because the frigidaire ¥
stalled in the home; but the ¥

VATE JOMN J. DILLOXN JR,
V(JI' seven years was assistant to
IC Sportscaster Bill Stern, returns
wldier-annonuecr on the General
ots Cheers From the Camps from
Meade, Md., Aug. 4

Buttons Left

LATEST reports are that a
small supply of the “In the
Service of Home and Na-
tion” lapel buttons, distrib-
uted by WGAR, Cleveland,
at the last NAB convention,
is still available. Already
geveral thousand are worn
throughout the industry and
others may ordered
through BROADCASTING for
60 cents to cover costs.

SHORTW AVE GROUP
TO EXPAND SERVICE

TO PREPARE the way for the
more efficient use of existing Amer-
ican international shortwave sta-
tions, and the possible expansion of
service to other countries, an in-
terdepartmental committee has
been organized under the aegis of
the Board of War Communications
and Com. T. A. M. Craven, member
of the FCC, has been designated as
FCC and BWC representative.

Only one meeting of the commit-
tee has thus far been held, attended
by Com. Craven; Robert Sherwood,
administrative director of the Of-
fice of War Information in charge
of overseas operation, and W. K.
Harrison, deputy coordinator of
the Office of the Coordinator of
Inter-American Affairs. Also act-
ing for the latter, better known as
the Rockefeller Committee, is
Dudley Bonsal, attorney.

All present licensees of interna-
tional broadeasting stations, it is
understood, have been asked to
furnish data on cost of operation.
Tt is planned to lease time from
them for programs to be prepared
by the Government agencies for
transmission abroad. With Ger-
many’s shortwavers already usurp-
ing some of the amateur radio
bands, it is likely the U. S. services
will be expanded into new bands i
order to have more freguencies
available.

Storer Forms Firm

DOUGLAS F. STORER. who
merly operated his own program
Aueing firm under his own name
is now a producer-director of
BLUE. has incornorated his
ities outside the BLUE as Broad
Teatures Ine. New York, John
iss. who has worked with Mr. 8
P Husly,
the new firm which may start
operation in the fall as a rirodirn
company for packaged prograomms.

with
REX DAVIS
THREE TIMES DAILY

mews
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Bert Silen Found
Safe as Prisoner

Interned by Japs in Manila;

Slaying of Bell Confirmed

BERT SILEN, NBC’s Manila cor-
respondent, who has been missing
since the £all of the Philippine capi-
tal, is safe and interned by the
Japanese, according to word Te-
ceived last Thursday by A. A.
Schechter, director of NBC’s news
and special events division. The
communication to Schechter from a
high-ranking U. S. Army official
confirmed earlier reports that Don

Bell, with whom Silen made the
eye-w s

memorable Dec. 9
broadeast of th

had been killed and mutiliated

the Japs.

According to word rec
Srheenter, Silen is interne
other American
captured in Manila at

Thomas College in that city.

Received Honors

correspan

s

Silen and Bell, along with Ted
Wallace, who worked with them in

Manila broadcast,
honored
liners C
for bringing
count of the Japanese
against a background of

were

Reports of Bell’s fate had

COUntry

by the N

o

recently
ztional

WIS, Columbia, S. C.
Goes to 5 kw. Fulltime

5,000 watts hz
WIS, Columbia,
ard Shafto, mar
had operated at 5,0
time and 1,000 at night
A substantial portion of the
night-time output is directed to-

ward the Es ection of the

Stat o . ‘.
Completion new three-ele-

ment arra tem after

vides not

five montl
only additicnal power but lim
mutual interference among station
on 560 ke, The Civil Aero
Authority has designated tl
antenna em as &
gation T
determini
fiying in this
~ The thre

ter-LOWET
installed o &

er killed in an airplane crasn.
Silen was horn in Marietta, O,
.nd later moved to San Fran
nethen Boise, [da.

from Stanford

o b
® b u

:!;\)mfvg'
s 30w
3

ans
anag

Don’t

overlook

that farm audience, Elmer

For almost 17 years WGY’s been originatinyg
farm programs designed especially for this
region. We're the station with a message for the
farmers—and with the power to carry it to
them. If you pass up WGY, Elmer, you're pass-
ing up the only station that can weld all these
prosperous farmliands and a half-dozen outstand-
ing urban markets into one mighty important
buying unit. We say only station bécause WGY—

GENERAL ) ELECTRIC

WGY

50,000 WATTS
SCHEMECTADY, N. Y.

*

% % %

is the area’s sole 50,000-watt
station

has the area’s lowest frequency

is the crea’s only NBC Red
outlet

is the area's only 20-year
veteran woT4
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EAST MEETS WEST as Ralph R.
Brunton, president of KQW, CBS
San Franciseo affiliate, manifested
a fatherly interest in littie Peggy
Woo, singer in the St. Mary’s Cath-
olic Chinese Choir,al a recent com-

memoratory program on China's.

entrance into the war.

|
!

RADIO INTRODUCES NEW LINE

war

radio

Pep Boys Using Night Program to Promote
Addition of Work Clothes—

HAVING built up an audience of
the early
morning *hours with its all-night
G rams, Pep Boys, anto
_accesgory chain stores in Philadel-
phia, is setting aside for the dura-
tion a business policy adhered to
consistently for 21 years since in-
ception. of the business. For the
. first time, Pep B
their line

workers during

Pro

the sale of work clothes.

the Pep B«
radio exter
New York, W
West Coast,

WIP, Philadelphia,

President Explains

Maurice L. Straus

s, pres

will be

s are extending
andise bevond
1d to include

announced that its
radio program, Daun Patrol, on

used

PROFESSIONAL -
DIRECTORY

JANSKY & BAILEY.
An Organization of -
i Radio Engineers
i to the .
SERVICE OF BROADCASTING
Nationa! Press Bldg., Wash, D. C.

JOHN BARRON
Consulting Radio Engineers
Speciglizing in Broadeast and
Altocation Engineering
Earle Building, Washington, D. C.
Telsphone NAtional 7757

McNARY & WRATHALL
CONSULTING RADIO ENGINEERS

National Press Bidg. DI 1205
Washington, D. C.

GEORGE C. DAVIS

Consulting Rodio Engineer
Munsey Bldg. District 84356

Washington, D. C.

HECTOR R. SKIFTER
Consulting Radio Engineer

FIELD  INTENSITY  SURVEYS
STATION LOCATION SURVEYS
CUSTOM BUILT EQUIPMENT

SAINT PAUL, MINNESOTA

|

=
!
|

PAUL F GODLEY

CONSULTING RADIO ENGINEERS

MONTCLAIR, N.J.

Mo 2-7859

T

CLIFFORD YEWDALL
Empire State Bidg.
NEW YORE CITY

An Accounting Bervies
Particularly Adapted to Radio

Frequency Measuring
Service

EXACT MEASUREFMENTS
ANY HOUR—ANY DAY
R.C.4. Communications, Inc.
66 Broad 8t., New Yerk, N.Y.

Radio Engineering Consultants
Frequency Mosnitoriag
Commercial Radio Equip. Co.

L8

Rikver Bpring
(Suburp. Wask., O. C.;

of

s Gffios : W-
7(84 Mals 8t Ny the Werid
Kansas City, Me q Heltywood, Cel.

RING & CLARK
Consulting Radic Enginean
WASHINGTON, D. C.
Munsey Bldg. & Republic 2347

FOR

BROADCASTING y:y'i's:
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first to exploit! the new line of
merchandise.

“With the revival of industry
that came with ithe war rumblings
and drums beating in Europe, Pep
Boys were the first commereial or-
ganization to sponsor a full all-
night radio broadecast so that night
workers in our busy ‘preparedness’
industry might be assured of radio
entertainment around the clock.

The Pep Boys Dawn Patrel
in its fourth yvear of :.
broadcasting and has acegm
more than 7,000 hours of
service to defense workery!

“Since the audience of the p
Patrol has now been swelled
thousands and thousands of 5
shift war workers, it is‘ﬁm'..
they too should be serviced pg
with entertainment and
but with a line of merd
that they demand.”

Not only does the Dgiys

bring music and chatter ™

workers during the early
hours, but it also rebroadesy
portant radio events thy
during the daytime hours,

! triple. Mirimum charge $1.00,
i words for, box address. Forms

H

CLASSIFIED

Situctions ‘Wanted, 10¢ per word. Help Wanted and other ciami
fications, 15¢ per word. Bold face listings, double. BOLD FACE can,
Payable in advance. Count thre
close one week preceding isswa

1

Help Wanted

Situations Wanted (Conf§)

considar
and willing to
BROADCASTING.

ANNOTUNCER-ENGINEER- -First clags li-

erine pref v I'rogressive  small
Southern Statieny Gesxd pay for short
week. Box 705, HROADCASTING.
S b
Expecnenced local palesman- For castern
et Y,

ork sffiliaie gingle station eity 55,-
G0, Rea! opportinity for good man;
$41 weekly draw agsinst 159 commis-
wome, firl cleas account list. Send past
verformance detzils, draft status, pie-
ture firet letter. Box 704, BROADCAST-
ING. H
e
Local Station in  Virginia--Has opening

for chief engineer and operztor. Sub-
qualifications ;and salary expected
letter. with ' 4 availuble. Box

. BROADCASTY
COMRINATION A
2 :

engineer for
South Georgin Staton. 835 per week.
Box 711, BROADUASTING.

ENGINEERS — Southern  Station, Draft

exempt, first claks Hecense. Box 702,
BROADCASTING.,
Combination Salesman and Announcer—

Must e good mt both, Give full particu-
lars® and salary lexpected first letter.
Blue network Affiliation. Write KMLE,
Monroe, Louisiana.

:
CONTINUITY, YOUNG LADY — Experi-

enced writer zbld w handle commer-
ciz} econtinuity and spots, regional sta-
tion. Mike voice desirzble but not essen-
lial. Box 709, BROADCASTING.

ENGINEER WANTED--For RCA equipied
Mid-West networkl gtation. Good salary
. . chance for |advancement.  Submit
including experience, refer-
L wialys, picture. Box 706,
TING. |

PR

. P
BROADC

Chief Enxineer—Locdl Eastern Major Net-
work Btation. Must have transmitter,
maintensnce and bperating experience.
Permanent. Submit[ full details including
draft siatus, referbnces, desired salary.
Bz “ROADCASTING. R

B S . S
tuationg Wanted

RS e 4 S

CHIEF ENGINEER; Ten yeurs’ experi-
wnee 250 watt station, Married. State sal-
ary.. hours, ete. Bdx 700, BROADCAST-
ING: i

BADI) OQPERATO “ive years' experi-
ence; First cluss liense, Desires perma-
nent control foom {position in Mid-West
or West, Present salary $40.00 weekly.
Available on ore weeck’'s notice. Box
701, BR(JADCANTEN(}.

Continuity enrd meiuction ~College  gir).
Sxperienced writer! able to hundle com-

v

mercial continuity land spots, air work,
and production. Py;eiur Eastern station.
Box 714, BROADCASTING,

|
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I
!

A PAUSE FOR PERSOA\L\VL [DExTS
CATON—Manager of producis md

tinuity, with distinctive desirm m g

hroadeasting profexsion, desirm
with more progressive stalim. a
cy. Local, net and agency e
College graduate, Draft chass A
ences A-1, Box 713, BROADG

Experienced and well qualified O
gineer, general manager or &
engineer manager, draft comgl
experienced in short wave m wi
broadcast operations, desires r
well paying position with secomls
gional or clear channel statis bu
BROADCASTING.

WAR CASUALTY—Businrs gemg
so am I. Four years of expmme
commercials ; news; m.c work, i
personality shows; narrates
events; studio control operstis B
A because of wife and boy . . .|
o same need pretty fair salary sl
opportunities. Now employed netwsl
filiate. Box 695, BROADCASTING

Chief engineer—Expce
ried. 55 minimum.
right management. Prefer persms
terview. Box 696, BROADCASTIE

ATTENTION—Owners of Rade
I will accept sales managersmt d
radio station, desire no salary. wll
on commission basis. Seveatsm
experience. Can prove abiity B
minutes. Box 627, BROADCASTOE

MAN-WIFE—Program _director, msls

anist, produce kiddie shows, &

piano act. Also seles abilfty

years radio, vaudeville. Box b, B

CASTING.

RAM DIRECTOR—Wide e
Outstanding background. K=zewm
Box 710, BROADCASTING.

ENGINEER — Experienced, &
Draft exempt. N. Y. Metropamm
only. Box € BROADCASTING

Does your ““Musical-Clock” nesd
up?—Good “'Emsee’ possosing
delivery and exceptional abity
libbing” commercials and
selling equally well on streel o @
will be availablé after August S
ently employed but seeks pame [
more progressive station.
family. Livewire. Box 716, BEO:
ING.

et

Wanted to Buy

Wanted to Buy--Leuse or ope
manugement contract, stelos =
muarket. Responsible parties. s

held  strietly  confidential |
BROADCASTING.
For Sale

Latest type GKW Collins Tm
Complete with extre tubes sl
console.  Available  Septembel
KPAS, Pusadena, California.

as Ration Found
To Boost Listening

ey Shows Auto - Owning
i-mi]iga Tune-In More

THAT GASOLINE rationing tend.s
g ineresse home radio listening, is
pdicated in a survey released by
e Pulse of New York Inc.3 com-
g June and July listening in
| slected lower portion of the mid-
fe class.

While the survey reveals a de-
vase in sets in use from June to
s, there is only a negligible 29%
adire in telephone homes where
tomobile ownership is compara-
grely high. In non-telephone homes,
shere there are fewer automobiles,
gere is a 1270 decreuse in listen-
a More, Not Less
11 the economic level studied,
1 i3 estimated that 4477 of the
wephone families own cars, while
gly 216 of the non-telephone fam-
Fes do. “This strongly suggests,”
ars the survey, “that the gasoline
aticning is an agent that makes
fr more, rather than less home
ndis listening.”

[n addition, auto-owning families
& more radio listening than non-
wto homes in July, according to
e survey, which reports that 479%
o the sets were in use in automo-
file homes, with 427¢ tuned in in
arkss homes,

Fn Festival to Mark
(BS August Workshop

FESTIVAL of four comedy pro-
mms, with each intended as a
umple for a possible series, will be
wesented during August on CBS
u part of the Monday evening Co-
bmbia Workshop program. The
frst, on Aug. 10, will be a vaude-
rlle stanza, title of which is not
e set, and the cast ander consid-
eation including Gully Richards,
Isek Guilford, King Jacks and Ed-
fie Green.

Aug. 17, CBS will present Damon
Eanyon’s “Hold ’Em Yale,” and the
hzg. 24 presentation will be “Black-
wts & Sketches.” The final pro-
fram on Aug. 31 has not yet been
#lected. Producing Columbia Work-
thop is William Spier, assisted by

rry Burns.

FIWC. Chicago, formerly WHIP:
W4PO, Chattanoogu. und KXEL, new
“ation iu Waterloo, Ja.. have ac-
fwired . the 24-hour special AP radio
Ewe wire from Press Assn, New
York, AP radio subsidiary.

BROADCASTING o Broadcﬁsl Advertising

Don Ameche Returns
DON AMECHE, film and radio

star who served as m.c. of Charlie _

McCarthy’s show on NBC from
May, 1937 to December, 1939, will
resume the post when the Chase &
Sanborn program returns to the
air Sept. 6 after a summer hiatus.
Only change in the show from its
format when it was temporarily
discussed June 28, will be the
absence of Abbott and Costello,
comedians who will be starred on
their own show for Camel cigar-
ettes. Sponsor is Standard Brands,
New York, and agency is J. Walter
Thompson Co, Summer replace-
ment is Star Spangled Vaudeville,
for Fleishman’s Yeast, a Standard
Brands Product.

Biddle» z{sked to Probe

Fr. Coughlin and Smith

ATTORNEY GENERAL BIDDLE
was called upon last Thursday by
the Detroit Civil Rights Federation
to investigate Rev, Charles .
Coughlin and Gerald L. K. Smith,
the latter chairman of “The Com-
mittee of 1,000” and candidate for
the Republican nomination for Sen-
ator from Michigan. Both were for-
merly prominent on the radio.

John F. Shepard, president of the
Federation, stated in a letter to
Biddle that Smith published a
monthly, The Cross and the Flag,
and that a periodical of that name
was listed in the July 23 Federal
indictment charging 3% men and
women with seditious activities. It
was also pointed out that Fr.
Coughlin's Soeclal Justice had been
barred from the mails.

White Collar Workers
Benefit by WHN Pact

WHITE-COLLAR  workers em-
ployed by WHN, New York, which
is owned by Loew’s Inc., are in-
cluded in the contracts signed by
four major movie companies July
28 following negotiations with the
Screen Office & Professional Em-
ployes Guild, Local 109, UOPWA,
CIO. The pacts provide union se-
curity, 1047 wage increases, stand-
ard union shop clauses. Local 109
will probably start campaigns by
fall to enlist white collar employees
in other New York stations.
Jurisdiction over radio publicists
in the New York area iz held by
the recently-chartered Local 114 of
the UOPWA, CIO, which wasg
formed from the Screen Publicists
(Guild, an independent union prior
to affiliation in June with UOPWA.

SHADES OF SEVASTOPOL
Fort Wayne Announcer Beset
BBy Tongue Twisters———

NO COMMENTATOR on the
Russian front would have a tougher
time than Hilliard Gates, sports-
caster of WOWO-WGL, Fort
Wayne, when he announces games
of the Toledo soft ball club.

In a recent game between that
team and the Ft. Wayne Zoliner
Pistons, Hilliard had to contend
with the following potpourri of
consonants and vowels in the line-
up: Tony Smolinski, Mike Murzyn-
ski, Stan Kazmarek, Orv Swantek,
Dick Strugarek, Walt Swmrolinski,
Ed Komisarek, Tom Sczenderski,
Gene Oleksiak-—and Bill Ryan.

Blue Coast Pickups

BUILT around interviews
-motion  picture celebrities
housewives, Breakfust atf
BLUE Pacific C
be presented ¢o nast  on
BLUE starting Aug. 3. The show,
which already has two partieipat-
ing sponsors as a West Coast pro-
gram, will also be available for
participations as a network series.
Two performances of the program
will be aired; one for the national
audience, Mon. thra Fri., 11-11:30
am. (EWT) with the Pacific Coast
program maintaining its present
time, 9:30-10 a.m. (PWT} on those
days. Participating spomsors for

with
and
Sardi’e,
rogram, will

the latter show are: Phato-Develop-
ing, Los Angeles and Skinner &
Eddy Corp., Seattle (Minute Man
soup).

Pre-Primary Accounts
Run Light in New York

AFFILIATED Young Democrats
of New Yor} k x

munist and S
not taking

a hroadcast by Israel Amt
far go 3
of the primaride.

WSBA About Ready
in Y

iKineer ; Nei

e A. The station
will go on the air late in the summer.
using 1,000 watis daytime on 900 ke.

13
{
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Charges of Poli'ﬁticadl‘ Pressure
In Salvage Placements Denied

Advertising Council and Agency Officials Say
Normal Methods Are Followed in Campaigns

POINTING OUT that the adver-
tising campaigns for vital material

- salvage -are paid-for by industry

organizations and are directed by
these organizations and the adver-
tising agencies they have appointed,
executives of the Advertising Coun-
cil and the agency,handling the
serap salvage campaign last week
emphatically denied charges of po-
litical pressure in the selection of
me’ia.
Heard in Congress

Such charges, raised by some
broadcasters after scrap salvage
ads had been placed with every
English-language daily and. most
weekly newspapers in the country,
while radio announcements had
been alloted to omly 218 of the
more than 900 stations in the
TUnited States. have even reached
the floors of Congress.

Rep. Mundt (R-S. D.) on July
17 criticized the “strange reason-
ing” behind the seclection of sta-
tions and urged that Congress pro-
test against Government-sponsored
advertising which he termed unfair
to small newspapers and stations
[BroADCASTING, July 27].

Stating these complaints must be
based on a misunderstanding of
the method in which such cam-
paigné as the scrap metal drive

‘are conceived and prepared, Ralph

Allum, assistant 4o the executive
director-of the Advertising Coun-
cil. explained the process.

First,  he said. a Government
agency—in this case the Conserva-
tion Division of the WPB—is con-
fronted with u certmin job, the
salvaging of waste material, espe-
cially metal, which is needed for the
war effort. The WPB acquainted
leaders in the metal and steel in-
dustry with the nature of the job
to be done and with the salvage
collection eyvstem the Government
Wagf preparing Lo establish.

At the sume time, Mr. Allum

went on, the WPB also asked the:

Adverusing Council, as the liaison
ageney  between the Government
and the advertizsing industry, to
prepare plans showing how adver-
tising eould help in the salvage
drive. The Council asrigned the
problem to Leo Burnet, Chicago
agency head and & Council mem-
ber. who assemiled & group of
agency executives from that eity
w work out a proposed national
advertising campaign.

When this sample campaign was
complgted, the Couneil
o the WPEB also to
members of the 1ron and
dustry, who were su enthu
that they took steps Lo raise mo
w rponsor & paid advertising cam-
paigr. o aid in the Government
program {or the collection of scrap,
Vien the money, approximdtely
1,500,000, had laen raised, the

shoawed it

and

" advertising can help; if

American Iron & Steel Institute
apppinted an advertising agency,
McCann-Erickson, and turned over

~to it.the tentative plans prepared

by the Council, which the agency

then revised in accordance with

its own judgment and with the

amount ‘of money it had to spend.
Ceouncil in Liaison

At this stage, Mr. Allum stated.
the Advertising Council’s part was
finished. except that it continues
to act as liaison between the Gov-
ernment and the Institute, but only
in a general way. Neither the Coun-
cil nor the Government takes any
part in the preparation or place-
mer® of the actual advertising
copy, he emphasized, as that, like
any other advertising campaign, is
something to be decided, by the
client and agency.

“Neither the Council nor the
Government solicits funds for ad-
ising”, he summed up. “The
rernment has u ob to be done.
The Council shows Government how
Govern-
ment approves, the Council shows
industry how it can help by putting
on such a campaipgn. It then is up
w the industry whether it gocs
ahead or not. and the manner in
which it proceeds is not guided
by either Government or the Coun-
cil”.

The final form of the scrap
salvage advertising campaign, as
prepared by McCann-Erickson and
approved by the American Indus-
tries Salvage Commitiee, made up
of three representatives of the iron
and steel industries and two from
other industries, w. outlined by
E. D. Madden. vice-president of
the agency. at a meeting held in
New York July 1 [BROADCASTING,
July 6]. Since lengthy copy is re-
guired, the major part of the ap-
propriation  went for . full-page

Hi-Yo Silver!

WHEN Bill Aldrich, of WGI,,
Fort Wayne,|set out to get a
26-week  remewal  contract
from the |West Swinney
Amusement Bark, he was mo-
mentarily ‘stumped when he
found the park manager op-
erating a.merry-go-round due
to a personnel shortage. How-
ever, not to! be denied, Al-
drich swung aboard one of
the horses ard after an hour
of hard riding emerged with
the signed contract.
|

-

newspaper ads, [to run over a pe-
riod of several months, he said.

Radio’s allotm‘)gem of about $225,-
000, roughly 157 of the total hud-
get, is devoted to a series of tran-
seribed one—minu;te spots of varying
types, concentrdted at the begin-
ning of the campaign. when they
are to be broadeast five a day for 13
days on 218 stations. Three na-
tional magazines, 14 business pa-
pers, 44 farm pdpers and 65 indus-
trial papers are also included in
the media for the campaign.

Since the plac:ement of the radio

schedule, numerous letters have
been received from broadcasters.

according to O.: M. Schloss, time-
buyer for the agéney. Most of them,
he said, point opt that they have
given freely of {their time for a
wide variety of [Government war-
uime messages and that thercfore
it is unfair for them to be left off
the list of the first wartime cam-
paign to be place{l on a commercial
basis, |
No I’plitics

“A few stations,” he stated, “ap-
parently believe that the lists were
prepared under Government super-
vision and were influenced by po-
litical considerations. This is defi-
nitely not true. Qm'e we had heen
given the account we handled it
as we would any advertising cam-
paign for any otler client, prepar-
ing copy and selecting media with
the sale goal of gccomplishing the
most effective jab that could be

I
¢

“Due to ¢

I)rzwn'f’ul"BMlAD(,Ats‘l‘lNu by $id Hix

winstances Beyond Our Control, the Prdgram Originally

Seheduled for This Period Hos Deen Cun!:el%z:d.’”
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done with
spend”.

Mr. Schloss ‘pointed out
when this scrap salvage adverty,
ir}g is compared with other v,
tising campaigns it is excenties
for using so many rather thaa
few stations. “There are ng
advertisers using more thyy &
stations for spot campai
stated, “and if the blt"m‘
would consider this in its troe
as an individual advertising de,
sponsored by an individual cig
with a limited budget and Dot i
a Government project, they weli
not complain about radio geitng
the run-around because of palitie
discrimination.

“For good and logical advers.

the money we had g

.ing reason,” he concluded, “pege

papers got the major share of by
campaign. The next one may we
have a message which can b iy
put over by radio, or by w
advertising, in which case ra
outdoor, will be chosen s
major medium.”

Fat-Saving Drive
Gets Under Way

COMMITTEE of Glycerine & i-
sociated Industries to Save Wae
Fat Inc., including the major m
companies and other leading p-
ducers of glycerine which the Gm
ernment needs for munitions, b
week  launched the adveruss
campaign which it has underwr:
ten to aid in educating the Ame
can housewife in the necessity i
saving and turning over i b
butcher grease and fat seraps
would normally throw away.

Backbone of the drive is a s
week newspaper campalgn, uwiw
insertions of from 550 to 14
lines twice weekly in 423 pape
in 200 cities, according to Gl
Wiggins, account executive
Kenyon & Eckhardt, New Yo
agency in charge. None of the i
propriation will be s$pent for ot
media, he satd, but added that =
Radio Bureau of the Office of Wi
Information  (successor 1o =
OFF’s radio department) b
quested the networks and their -
vertisers to promote the fat salvas
program with announcements wae-
ever possible.

Advertising will start on dife
ent dates in different cities,
Wiggins said, in accordance i
the individual plang of the varms=
local WPB  salvage commaties
which have charge of the drives =
each locality. He declined to mpec
fy the amount of the budget &
the advertising, except to say th
it is “limited.” It has been T
ported as totaling approximate,
$500,000, however.

Curtiss - Beverages
CURTISS CANDY Co., Chicage-#
using radio to introduce a greed
line of fruit beverages which &
clude grape drink, tomato cotkial
orange drink, and prune juice ¥
der the label of Carelton Fruit Be
erages. Station break and 100-w-
announcements have been pisee
on the following stations 152
times weekly: KSTP WDAF K&
WFAA - WEAP KPRC WOAl
WOSH WHO KMA KVOO KOMA
KFBI WOC KARK WMT. Agsi
is C. L. Miller Inc., Chicago

HERE'S HOW you can easily remove many
of the causes of premature tube failure

1 Don’t overload the tubes. Use adequate protective
devices such as a fuse or relay. Heavy overloads are apt
to evaporate the thorium surface from the filament, and
permanently damage the tube.

2 Normal operating temperature for thoriated-tungsten-
filament tubes is obtained by operating them at the rated
filament voltage. Care should be taken to operate t'hem
at this voltage (except for standbys and when reactwatm_g).
Occasionally, under or over voltage wil} give longer life,
but such operation should only be carried out after first
consulting the tube manufacturer.

4 Tubes that have been momentarily overlpaded, or run
at subnormal filament temperature, can quite frequently
be reactivated by following this simple proc;dure: Operate
the filament at the rated voltage for ten minutes or more
with no voltage on the plate or grid. This process can be
accelerated by increasing the filament voltage to 20 per
cent above the rated value for a few minutes.

4 Increase the filament voltage progressively (only a
small percentage at a time) when a tube no longer responds
to reactivation. New filament transformers may be neces-
sary for such operation.

5 For tubes of 250-watt plate dissipation or higher,
when the load on the tube is intermittent, keep the ﬁlan’_xent
at 80 per cent of normal voltage during standby periods
of less than two hours. This helps keep the cathode surface
replenished, and makes it more quickly available .whe'n
raised to normal filament voltage. If the standby period is
more than two hours, the filament current should be shut
off

6 For

tubes of

less than

.

. \“ Suﬂ\qeﬁm fu moke YOV
WORVATED-tungsten Sament 1 |
\\NE \QWEER ‘

&
filament voltage should be removed for standbys of more
than 15 minutes.

7 For all

the off period is less than five mi

types of thoriated-t

ungsten-fi
nutes, operate the filament

at full voltage continuously, as excessive heating and
cooling cycles tend to distort this type of filament.

B Keep tubes well ventilated—with

necessary.

fans or blowers, if

Q

@ Run at lowest possible anode current and voltage.

10 Minimize plate dissipation by careful tuning of the
transmitter.

TEACHING A RADIO CLASS? Ask for These G-E Aids

FM Primer

Cathode Design

Experimuntal Electranics (Theory,
Experimental Electronics (Applications
Electranics and Electran Tubes

G-t Matian Pictures

Fill in
package of

for yaur sample
publications.

the coupon
these

These Suggestions )\ppty to Such Tubes As
These G-E Thoriated-tungsten filament types:

-849
GL-146 GL-276A GL-872 Gt
GL.152 GL-800 GL-813 GL-851
GL-159 GL-801 GL-814 GL-860
GL-169 GL-803 GL-833A GL-86)
GL.203A GL-805 GL-834 GL-8465
- GL-806 GL-835 GL-1623
GL-2044 o328
GL-211 GL-809 GL-838& GL-1
- GiL-845
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sponsors prefe
“PEGEEN
PREFERS”

starring smarl, (yar-wise

Pegeen Fitzgerald

BECAUSE ...
KLZ is serving the fimed forces in many ways in the Denver * [l X “Pegeen Prefers” is geared to the times.
area.. Its versatile mobile unit, without counterpart in this region, . lv bl
o - s . ; v > : anned to hel
has performed noteworthy _service ‘on ‘many occasions; its PA | Its a show deliberately D P
system during practice field drills, at military demonstrations and
ceremonies; its shortwa{ve equipment for special broadcast pickups. . . .
Both Fort Logan and Lowry Field are presenting programs l c]mngmg economic conditions.
currently . featuring their. own wealth of talent, in addition to
which KLZ has originated scores of regular and special programs “Pegeen Prefers” gets results fast. One
direct from these and other nearby military establishments . .
; ; ; 3 - . . n ulled
Continttous, 'unrestricted, conscientious service in every field | : announcement, for insta ce, just p
has been responsible for making KLZ a standout in the esteem
and, preference .of Roc%y Mountain listeners.

women adapt their homes and habits to

1547 replies at a cost-per-inquiry of 4.8¢.
This is lower than the lowest cost-per-
inquiry credited to any other media

used by the sponsor.

“Pegeen Prefers” is on WOR at one of
the best women-listening spots in the
WOR schedule; when the total audi-

ence in New York, in fact, is 602 women!

“Pegeen Prefers” is described in brief,
but helpfully informative detail in a  New York
booklet just prepared by WOR. Send ) at 1440 Broadway, in New Yor

for your FREE copy today.




