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“LET THE CUSTOMER WORRY"”

iS ﬁ h t1 I . If you sre s live, eating, paying, decent American—you will listen tonight to
g "lg i&ﬂ]erlca ,S a shocking, frightening, enraging broadcast over WOR, pointing s finger of

Oows one . . guilt at sctus] Black Market saboteurs. You will hear real, living double.deal-
way in which ers adumit their guilt; admii that they are sabotaging the War and playing vi-
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the actusl questioning and sentencing of a boothegger

B & real bootlegger break dawn under OPA questioning

2. S THIS HISTORIC BROADCASY was made by the WUR War Services and
tamp deep in th ’ News Division under the skilled direction of Dave Driscall and John Whitmore.
Of h.st ; € "]lnds of lni]lions 1t is apother of WOR's many public service hroadcasts, Working with the
€ners radio’s g : . Newark office of the Office of Price Administration of New Jeracy, these men
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a rea'lstic queness as took their recording equipment into actual Black Markets in New York an

> Stirring re ) New Jersey. They recorded what actually HAPPENED; they told what they
€ Porter of faCl. sctually SAW. This is not fiction. This is TRUTH.

3 * Buildin g greater AMERICANS . .. The OPA is uncovering and indicting Black Market racketeers

> IMore - 0 day and night. They can't end this scourge slone, They need your help.

audienc enlh"s‘asuc, LISTEN TONIGHT. If you clench your fists with rage at what you bear,

and the; es for WOR’s S WOR aod your Country will be grateful.
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all times of the day_ TONIGHT AT 9:30, HEAR WOR FIGHT THE WAR WITH TRUTH




"TURN IT UP A LITTLE MORE... WLS

IS OUR FAVORITE STATION, TOO!"

In Midwest cities, in rural villages and farm homes, WLS is listened to regu-
larly. As proof, consider this offer.

WLS offered a ration book holder for a three-cent stamp, using 27 one-minute
announcements in two and one-half weeks. Response totaled 52,091, with 37.3%
of the Major Coverage Area mail coming from Metropolitan Chicago!

These 52,091 orders for a WLS premium are only one bit of evidence that
WLS Gets Results! We have more, lots more stories of results for advertisers.

Just ask us . . . or any John Blair man.
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Something New
Has Been Added
at KOIL, Omaha

HUGH FELTIS ANNOUNCES NEW
PERSONNEL AND DEPARTMENTS

s I o
Puyn reitis, genuiur su.ca

manager, KOIL, KFAB, KFOR

Forrest Blair, oionnl
sales, KOIL, KFAB, KFOR

.
TR

Vors. N i,
Louvise Harrington,
assistant

Harold R.oll, director pro-
motion, KOIL, KFAB, KFOR

1”“

Bruce Wallace, Had Huges, Orlie Penwitt, Larry Tighe,
studio manager commercial pragram na jonal sales newswriter
director secretary

L

Elden Anspach,
announcer

s 4
Teresa Peter,
music librarian

Jacqueline Gunlock,

Richa-d Hilf,
continuity

engineer

Kerm Trimble, news
and special events

un R H EAB agency, Omaha.
AND HI Frank Samuels—to help Don at
$ KGO.
Connie Joan Connor—to Flag-
staff, Ariz., for Uncle Sam.
Harvey Twyman—to Coast
Guard.

SO

Lois Johnson,

4 Harry Peck,
evening hostess

announcer

GOOD LUCK TO
THE OLD TIMERS

Don Searle—to KGO, general
manager, San Francisco.
Art Weaver—to his own radio
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don’t Tune In!
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ONE OF A SERIES PRESENTING THE MEN WHO MAKE FREE & PETERS STATIONS

1930
1931

1932
1935
1936

1938

1543

‘Page 6

Jony Esau

sTATION MANAGER, KTUL, Tuisa

University of Nebraska, Lincoln

Retail Advertising, Montgomery-
Wurd & Co,

Universal Display Studios, Tulsa
{owner)

Publicity and Promotion, KTUL.
Tulsa

Manager, Radio Station WBBZ,

Ponca City

National Sales and Promotion Man-
ager, KTUL
General Manager, KTUL

lF you could sit down and talk with John
Esau about advertising, you’d soon find that
he’s actually worked, at some time,on almost
every kind of job in the industry—from
painting window displays, on up! He's a ver-
satile fellow, and “promotion happy”, to
quote his own words—which partially ex-
plains why his station has done such an out-
standing promotion and merchandising job.

Sort of reminds us, in a way, of the com-
bined experience of our own staff here at
F&P. No matter what sort of advertising,
promotion, merchandising or research job

HNEW YORHK:
Plaza 3

337 Pavk Ave.
i1l
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SAM FRAMCISCOD: §i; funer

you’d name (providing it was legal, we

hope!) we’d be almost sure we could point
out somebody in our outfit who’s had a lo¢
of actual experience in that field. And suc-
cessful experience. too!

The result is that, as a firm, we have a per-
spective and balance that’s bound to make
us more valuable to you. We’re not muscle-
or brain-bound about any one little re-
stricted phase of your job. Give us a ring
and see if that attitude isn’t worth some-
thing to you, here in this pioneer group of
radio-station representatives.

Since May, 1932

Sutrer 4333
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Probe to Ask Transfer of CC War Units

Bill to Accompany
Interim Report

To Congress

By SOL TAISHOFF
FIRST tangible result of the
House select committee inves-
tigation into the FCC will be
the introduction of a bill when
Congress reconvenes in Sep-
tember, to transfer the “war
activities” of the FCC to the
military services or other
Government agencies.

It was learned last week,
following recess of the Cox
investigation until Aug. 9,
that an interim report will be
filed by the Committee with
the House, along with a bill
seeking to abolish the func-
tions of Foreign Broadcast Intel-

ligence Service and Radio Intelli-
gence Division, as units of the FCC.

Bill Like Order

The measure will be in conform-
ity with the recommendations of
the Secretaries of War and Navy
to President Roosevelt that such
action be taken, based on findings
of the Joint Chiefs of Staff [ BROAD-
CASTING, July b5]. The recommen-
dation to the President that an
executive order be issued, trans-
ferring RID to the Army and
abolishing FBIS, dispatched last
February, remains at the White
House without action. Overhead of
these two services represent two-
thirds of the FCC’s $8,000,000 ap-
propriation.

This outcome was regarded as
evident after four hectic hearing
days last week, devoted almost en-
tirely to operations of the two
services, which Committee Gen-
eral Coursel Eugene L. Garey char-
acterized as “useless.” The charges,
however, were vigorously disputed
by an avalanche of press releases
and statements issuing from the
FCC branding the entire proceed-
ing as unfair and “star chamber.”

The hearings were recessed last
Thursday by Chairman E. E. Cox
(D-Ga.), until Aug. 9, but with the
likelihood that a subcommittee of

the investigating group will carry
on in New York beginning about
Aug. 2. This committee, Mr. Garey
said, would cover alleged “Gestapo”
activities of the FCC in the for-
eign language station field, with
some 100 witnesses to be called.

Many Washington observers re-
garded the investigation as hitting
a new high for action on both sides.
Chairman Cox said he had received
communications from broadcasters
“large and small” that they “live
in mortal fear of the FCC.” There
will be an intensive investigation
of charges that the licensing power
of the FCC “has been used to de-
stroy free radio and free speech,”
he said.

Chairman Cox said that thus far
the group has only “scratched the
surface” and that all phases of
FCC activities will be covered. The
interim report will be filed with the
House when it convenes after La-
bor Day, presumably covering the
so called “war activities” phase
alone. President Roosevelt's inter-
vention, through stoppage of de-
livery of official documents to the
Committee relating to war com-
munications, and the silencing of
Army and Navy officers in pursu-
ance of the President’s action, are
expected to figure prominently in
the interim report.

Efforts to strip the FCC of the
FBIS and RID functions, insofar as

they affect military operations,
were regarded as a foregone cer-
tainty in the light of the recom-
mendations of the military heads.
Rep. Miller (R-Mo.) told BROAD-
CASTING he would advocate com-
mittee action along that line. The
measure, however, might be offered
by the Committee as a whole. If
that is not done, the Missourian
said he would offer such a bill
himself.

New York Hearing

Testimony of T.A.M. Craven, a
member of the FCC since 1937 and
its chief engineer the preceding
two years, highlighted last week’s
hearing. A persistent opponent of
the views of the Commission ma-
jority, Commissioner Craven ex-
pressed admiration for but disa-
greement with FCC Chairman
James Lawrence Fly on virtually
all policy considerations. He con-
cluded, under brisk questioning of
committee counsel, that the Chair-
man dominated the Commission but
said it was because of the acquies-
cence of the balance of the Com-
mission’s membership. He denied
the FCC was a “one-man commis-
sion” but opposed assumption of
broad authority by chairmen, past
and present.

The second phase of the inquiry,
to get under way in New York,
will be conducted by a subcommit-

tee comprising Reps. Edward J.
Hart (D-N.J.) and Richard B.
Wigglesworth (R-Mass.). The time
and place have not yet been set,
but Chairman Cox thought it might
commence by Aug. 2. Mr. Garey
will handle the prosecution but if
the hearings overlap the scheduled
Aug. 9 proceedings in Washing-
ton, he will turn over the exami-
nation to Ambrose V. McCall, a
member of his staff, Mr. McCall for
12 years was Deputy Attorney
General of New York.

Many sensations were promised
at the New York hearings. Mr.
Garey said it would cover activi-
ties of the FCC, in collaboration
with OWI Foreign Language
Branch, dealing with purported
“Gestapo” tactics in the forced
hiring and firing of foreign lan-
guage commentators.

The committee staff has been
preparing for this phase of the in-
quiry for two months, he said. The
some 100 witnesses to be called
will include announcers, commen-
tators, station owners and Govern-
ment officials identified with for-
eign language broadcasting, he
said. There will be instances of an-
nouncers and commentators sum-
marily withdrawn from the air be-
cause of certain “pressures,” he de-
clared.

When the Washington hearings
resume Aug. 9, it is expected the
Committee will seek to clean up

FTC Net Probe Reveals No Violations

Rate, Discount Inquiry
Conducted for More
Than a Year

By F. M. BANNISTER

NO VIOLATION of law by any of
the four major networks was dis-
closed during a year-long Federal
Trade Commission study of rate
and discount practices, Commission
sources revealed last week. Since
no cause of action developed, the
case was said to be closed.

Rep. Wigglesworth (R-Mass.),
who is understood to have request-
ed the investigation, had no com-
ment to make on closing of the
case. It was learned, however, that
he has not received a formal report

BROADCASTING ¢ Broadcast Advertising

on the FTC findings and it is be-
lieved he plans to pursue the matter
further.

FTC Commissioner Ewin L.
Davis, in charge of the case, had
pointed out from the first that an
investigation of this type is rou-
tine procedure and does not neces-
sarily mean that formal action of
any kind will follow.

Begun Over Year Ago

BROADCASTING learned over a
year ago [BROADCASTING, Dec. 7,
1942] that following a series of in-
formal complaints against network
practices, the FTC had received one
concerning the rate and discount
structure of one particular net-
work and decided on a study of all
four of the major networks.

Congressional interest in the
case was revealed last Feb. 15 at
Appropriation Committee hearings
when Congressman Wigglesworth
asked the status of the radio in-
quiry “promised us a year ago”
[ BROADCASTING, Feb. 15]. Commis-
sioner Davis informed the Commit-
tee at that time that ‘“a very
thorough investigation had been
made of the whole industry”.

The case was in charge of Samuel
Williams, FTC chief examiner, who
is now in the Army. He is known
to have completed his work in the
case about the first of this year.
Final disposition of the matter was
delayed, it was learned at the FTC,
because of the absence of Commis-
sioner Ayers in California on Com-
mission business.
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the FBIS-RID phases. Commission-
er Craven is still the witness on
the stand, and may undergo an-
other week of interrogation, but
not on the war activities. Commis-
sion policies on such matters as
newspaper ownership, the contro-
versial network regulation, and
multiple ownership—all matters in
which Commissioner Craven was in
the minority—are expected to be
paraded.
Fly Fighting Back

The hearings thus far have lived
up to advance notices for acrimony
and bitterness. Chairman Fly has
countered virtually every thrust by
the Committee either through press
release or at press conferences. In
an effort to disprove the Garey
charge that the mili'ary serv'ces
regarded FBIS and RID as “use-
less,” he issued a series of five
statements last Thursday and also
blasted the charges at a press con-
ference. A batch of 20 letters from
war agencies using FBIS material
were released by him in photcstatic
form to “show the great value and
importance of FBIS work.” It was
pointed out at the Cox committee,
however, that virtually all of these
letters antedated the requests of
the Secretaries of War and Navy
and the Joint Chiefs of Staff that
these functions be turned over to
the Army.

Indicative of the resistance the
FCC is offering were three separate
clashes at last Thursday’s session
between FCC Counsel Charles R.
Denny and Chairman Cox. Mr.
Denny sought recognition to chal-
lenge charges that the FCC had
mace public a number of secret
letters and had stripped its files to
deprive the Committee of data it
sought.

At another time, when Mr. Denny
sought to place in the record the
letters from war agencies com-
mending FBIS and RID, Judge Cox
advised him he was out of order and
that the writers of the letters them-
selves would be called to testify
under oath. A unique situation is
expected to develop thereby, since
the Army and Navy have blocked
appearance of any of their officials
or officers before the Committee.

Craven Avoids Personalities

Commissioner Craven, grilled on
the value of FBIS and RID by
Counsel Garey, went along gener-
ally with the Joint Chiefs of Staff
on transfer of RID “military”
functions to the Army but insisted
the FCC should carry on its civil
functions of policing the ether and
running down illicit stations.

As for FBIS, he felt personally
that most of its analyses were
worthless but urged that the service
be continued by OWI for the benefit
of Government agencies other than
the military. He disapproved of the
FCC, as a licensing authority, en-
gaging in “operating functions,”
but felt there was legitimate basis
for it when the war emergency first
developed, since no one else was
performing the service.

If industry observers expected
Commissioner Craven to become
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Rumors About Sale of Blue

Becoming Hotter Every Hour

No Contract Can Be Signed Until Sarnoff Gets
Back to New York, Net Officials Declare

INDICATIONS that sale of the
BLUE network may be consum-
mated in the near future, possibly
this week, were given last week by
frequent reports that the deal was
already completed. Recurri»g on an
almost hourly basis and originating
in Washington, Hollywood and
other rumor centers as well as Now
York, these reports were unani-
mouslv vazue concerning the iden-
titv of the pnrchaser of the net-
work, although many of them were
couched in language designed to in-
dicate that “we could tell if we
wanted to.”

BLUE spokesmen consistently de-
nied all reports of a completed sale,
stating that no contract will be
signed until the return to New York
of David Sarnoff, RCA president,
from an inspection trip of RCA's
midwestern manufacturing plants.

In Chicago Mr. Sarnoff said sev-
eral offers had been made but none
since he left New York. No Chi-
cazo interests are among those
bidding, he said.

Concededly Warmer

Admitting the situation “is
warmer than it was,” executives of
the network said it may still be
some time before sale is complete.

Several of the more than 30 in-
dividuals, organizations and groups
that have expressed interest in ac-
quiring ownership of the BLUE

network are still in the running, it
was said. While BLUE executives
declined to disclose names, it is
generally believed the leading con-
tenders at the moment are a Wall
Street syndicate represented by the
brokerage firm of Dillon Read &
Co. and partnership of James H.
McGraw Jr., president, McGraw-
Hill Publishing Co., and Edward J.
Noble, owner of WMCA, New York.

BLUE attitude toward all re-
ports of an imminent sale has been
that the acquisition of a nationwide
network is not a simple matter and
that even an actively interested
prospective purchaser will probably
snend months examining the
BLUE’s past performance record
and attempting to forecast the fu-
ture. It was pointed out that broad-
casting is not a fixed technicue;
that FM, television and possibly
other postwar developments may
completely change the present sys-
tem of network broadecasting and
that in any event they will require
heavy expenditures by network op-
erators; that as soon as the war is
over and equipment availa*tle the
BLUE will want to establish its
own studios and facilities in New
York, Chicago, Hollywoed and San
Francisco; that, in other words,
any purchaser of the BLUE must
be ready to make further heavy
capital expenditures in the next
few years.

critical of Chairman Fly and his
FCC majority, they were dis-
appointed. He refused to criticize
any of his colleagues, despite vigor-
ous disagreements with the FCC
majority. When Commissioner
Craven said he was “embarrassed”
by questions about the character
and integrity of his colleagues, fired
point-blank by Mr. Garey, Chair-
man Ccx ordered cessation of that
line of questioning. Mr. Garey shot
back that if the Committee pro-
posed to relieve witnesses of em-
barrassment, it might as well end
the hearings, because “they are
going to be embarrassed.”

In the “battle of headlines” be-
tween the F'CC and the Committee,
which has been alleged on both
sides, Chairman Cox at the closing
session Thursday charged the Com-
mission was releasing information
supporting its own case and at the
same time withholding information
from the Committee. “You are
putting in letters that substantiate
your case,” Chairman Cox told
Cemmission Counsel Denny at one
point, “but you are withholding and
covering up by designating as con-
fidential anything that shows Army
dissatisfaction with your services.”
Mr. Denny flatly denied all allega-
tions.

Intensifying the controversy
over the President’s instructions
not to release to the Committee
data censidered confidential was a
June 17 letter received by Mr.
Garey from Harold D. Smith, di-
rector of the Bureau of the Budget.
When Mr. Smith appeared before
the Committee July 9 and refused
to produce files on the FBIS-RID
transfer, because of instructions
from the White House, Chairman
Cox asked him whether he would
testify in executive session on these
matters.

Committee Defied

“This is to advise,” sad the July
17 letter, “that in view of the in-
structions received from the Presi-
dent as reported in my previous
letter of July 6, and for additional
reasons indicated in the opinion of
the Attorney General which aec-
ccmpanied that letter, I have no
choice but to decline to testify or
otherwise furnish the Committee
any information in the possession of
the Bureau concerning these mat-
ters, whether in executive session
or otherwise.”

Chairman Cox observed that the
time had come for Congress to as-
sert its authority to compel pro-
duction of information. He said

Reclassified

“CONFIDENTIAL” is a
word which on Wednesday
last had already evoked
much controversy at hear-
ings of the Cox Committee.
So when Counsel Garey
pointed out that Commission-
er Craven’s 1938 memoran-
dum on FCC reorganization
was marked “confidential,”
the engineer quickly had an
answer. Because he had
marked the memo himself,
he could “declassify it.”

He then proclaimed: “I
hereby declassify the docu-
ment as not confidential.” It
. was then read into the rec-
ord and served as a basis for
most of the day’s examina-
tion.

Vick’s Annual Plans

VICK CHEMICAL Co., New York,
will start its annual radio cam-
paign for Va-tro-nol and Vaporub
Sept. 18, using an extensive list
of stations throughout the country
in even more markets than those
selected last year. Company is lin-
ing up quarter-hour programs fea-
turing news as well as five-minute
spots and other types of programs.
Agency is Morse International,
New York.

military secrets are not being di-
vulged but that he did not want
witnesses to hide behind the phrase
‘“contrary to the public interest.”
He charged a “mutiny against
Congress” because of the refusal of
witnesses to testify or produce
documents. This matter, too, it is
expected, will be taken to the floor
of the House in September.

Mr. Garey had charged from the
outset that ‘“‘deception of Congress”
had been perpetrated by the FCC
to get appropriations for the war
activities and cited alleged misuse
of funds. He contended that the
FBIS and RID services, since their
inception, had cost taxpayers about
eight million dollars.

‘Manipulation’ Charge

Beyond that, he charged that the
Commission had “manipulated” ap-
propriations given the FCC for
specific purposes by using them in
& manner not authorized by Con-
gress.

The entire six-hour session last
Monday—the first full day of hear-
ing—was given over to so-called
national defense activities of the
FCC. Principal witness was Harry
S. Barger, chief investigator of
the Committee, who identified num-
erous exhibits on FBIS and RID
functions, and recounted interviews
with officials of the FCC, Budget
Bureau, Army, Navy, and other
Governmental agencies dealing
with those operations.

Mr. Garey sought to bring out
that the FCC was not authorized
either by executive order or en-
abling legislation to create either
FBIS or RID, showing that the

(Continued on page 20)
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WLB Disc Rule Departs From Custom

Some Disappointment in
Industry Circles
Is Expressed

DECISION of the National War
Labor Board last week to accept
jurisdiction in the Petrillo case was
received by the broadcasting indus-
try with mixed feelings because of
the failure of the Board to order
the AFM union to resume the mak-
ing of transeriptions.

A. Walter Socolow, attorney for
the seven transcription companies
involved in the dispute, expressed
astonishment that the Board de-
parted from its policy of suspend-
ing a strike pending decision of a
case.

Chance of Relief

A number of broaccasters gueried
on the WLB action expressed keen
disappointment over the failure of
the Board to order prompt resump-
tion of recording, to bolster de-
pleted inventories. They felt. how-
ever, that by taking jurisdiction,
the Board, upon being apprised of
the full facts, would conclude that
AFM had in effect called a “strike”,
and that relief would be forth-
coming.

Apprised of the Board's deci-
sion, Mr. Petrillo’s only comment
was that the Board had not aranted
the request of the transcribers to
order the musicians back to work
before hearings are started.

The Board’s action in acrepting
jurisdiction in the Petrillo dispute
was taken by unanimous vote. An
order appointing a parel to exam-
ine the merits of the case and the
opinion by which the Board de-
cided to act were not yet issued as
BROADCASTING went to press.

One of the principal issues in the
dispute is whether a strike exists,
an issue areued at a preliminary
hearing in Washirg'on, July 9 in
which Joseph A. Padway, attorney
for the AFM, questioned the power
of the Board to act, contending the
musicians simply “quit” [BroaD-
CASTING, July 9].

Mr. Petrillo and Mr. Padway had
indicated at the hearing that they
might appeal the case to the courts
if the Board took jurisdiction.

Mr. Socolow issued the following
statement regarding the Board's
action:

“I have not seen the order of the

Dispute to Petrillo

JAMES C. PETRILLO, AFM
{resident, has been requested by
ocal 77, Philadelphia musicians’
union, to step in the breach be-
tween the union and KYW over the
signing of a new contract for the
studio orchestra. Major point in
dispute is the matter of vacations.
Under the old contract, which ex-
pired on Jan. 1, the studio orches-
tra took a compulsory vacation
of five weeks without pay. Since
the first of the year, the musicians
have continued at the station on
an extension of the old contract
pending settlement.

National War Labor Board an-
nouncing assumption of jurisdiction
over the strike of the American
Federation of Musicians against
the electrical transcription manu-
facturers. I am astonished that in
assuming jurisdiction it is reported
that the Board for the first time
has deviated from its sound policy
of ordering a suspension of the
strike pending a decision of the
case on its merits. This is all the
more extraordinary in the present
case, since Mr. Petrillo announced
in advance that he did not intend
to comply with any ruling of the
Board.

“The electri~al transcription com-
panies are thus placed in a position
of proceeding with what is in effect
an arbitration when they have
prom‘sed to abide by the decision,
but the other party has anounced
in advance that he intends to dis-

regard the result if he does not like
it. Moreover, in permitting this
strike to continue, the Board has
disrezarded the cautions of high
governmental officials that the con-
tinuance of the strike acts as a
drag upon the war effort by inter-
fering with wartime communication
and with national morale.

“The electrical transcription
companies will appear before any
panel appointed by the Board but
will urge that the American Fed-
eration of Musicians should agree
in advance to abide by the ultimate
decision of the Board. No premium
should be placed upon defiance and
if Mr. Petrillo does not withdraw
his threats of non-compliance, the
employers will ask the Board to
take further measures to protect
the transcription indnstrv against
the un’on’s announced plans to de-
stroy it.”

PERPETUAL FOURSOME is this group which has waged a continuous
tournament for several years at annual outings of the NBC A hletic
Assn. Clarence L. Menser (r) is subbing for BLUE president Mark
Woods, but otherwise it is the original aggregation (I to r) Frank E.
Mullen, NBC vice-president and general m:nager with E. C. Anderson
of RCA wvs. C. Lloyd Egner, NBC vice-president in charge of recordings
and Mr. Menser, who is NBC vice-president in charge of programs.
Again, the pairs were all-even at the 18th hole.

Special Meeting of NAB Board Called
To Hear Legislative Committee Report

MATTERS pertaining to organi-
zation of the NAB are slated for
consideration at a special meeting
of the associaticn’s board of direc-
tors called for next Friday in Chi-
cago, a~cording to President Ne-
ville Miller.

The meeting, reauested by peti-
tion of a number of board members
who are on the legislative commit-
tee, was decided upon following a
session of the legislative commit-
tee in Washington last Wednesday.
Telegrams to the NAB seeking the
meeting were received last Thurs-
day.

The virtually identical telegrams
stated that the petition for the
meeting of the full board was “to
receive and act upon a report and
recommendations of the legislative
committee.” The lezislative comm t-
tee was formed last May, following
the so-called Frankfurter opinion
of the Supreme Court. Comprising
10 members, all members of the
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board, it was given virtually un-
limited powers. At its organization
meeting in May the committee
stated that new legislation is “the
only hope of free radio in Amer-
ica.”

Plans for the board meeting were
made followingz adjournment of the
legislative committee session, of
which Mr. Miller also is chairman.
Mr. Miller stated, however, that at
its three-hour session the commit-
tee discussed pending lezislation
and other matters, but did not
reach any conclusion on a report
and recommendation. It is pre-
sumed, therefore, that the report
and recommendation made to the
full board will be by several of
the legislative committee, rather
than as a matter of formal action
of the full committse.

Members of the committee who
met in Washington at the three-
hour morning session, at the call of
President Miller, last Wednesday

AFM Local Calls

Strike on Dises
Walkout at WMC, Memphis,
Is Blow at Hill-Billies

AFM LOCAL No. 71, Memphis,
called a musicians’ walkout at
WMC effective midnight July 20,
after Henry W. Slavik, station
manager, refused to discontinue
the making of electrical transerip-
tions by non-union hill-billy play-
ers.

The transcriptions, for regional
advertisers, have been scheduled on
approximately 20 stations in the
South for more than three and one-
half years without objections or
complaints.

In the past and at present, the
lccal union does not have any ob-
jection to stadon emvlovment of
non-union hill-billy musicians, and
according to Slavick local hill-billy
musicians have not been welcomed
or solicited for membership in the
loral union.

The station does not consider that
the local or national union has
jurisdiction over employment of
non-union h'll-billy musicians
whether for broadcastin or tran-
seribing; the station has no con-
tract with the local union effecting
emnloyment of hill-billv plovers,
and the last union contract with the
local expired more than three years
ago. Nevertheless the station has
maintained its national quota of
musicians since expiration of the
last contract. As a matter of fact,
WMC has in the past six months
expended more than twice the
amount for union musicians re-
ouired under the old national quota.
Twelve to 14 non-unicn hell-billies
have been and are now emplayed.

Seven union staff musicians were
called out with an additional five
members being engaged for spot
broadcasting. There was no contro-
versy between the local a~d station
over wages or hours or other work-
ing conditions. Strike was called
strictly because of the making 'of
tailor-made electrical transcrip-
tions by non-union hill-billy mu-
sicians. Outside of two prorrams
designed exclusivelv for the promo-
tion of the war effrrt bv lncal ad-
vertisers, Mr. Slavick stated that
station programs have not been ma-
terially affected.

were: Nathan Lord, WAVE, Louis-
ville; G. Richard Shafto, WIS, Co-
lumbia, S. C.; James W. Woodruff
Jr., WRBL, Columbus, Ga.; Ed
Yocum, KGHL, Billings, Mont.;
Don S. Elias, WWNC. Asheville;
Clair R. McCollough. WGAL, Lan-
caster; James D. Shouse, WLW,
Cinc'nnati; Frank M. Russell,
NBC Washington vice-president;
a"d Joseph H. Ream, CBS vice-
president and secretary. Also
present was C. E. Arney Jr., NAB
secretary-treasurer.

A conference of the committee
was held later in the afternoon and
was not attended by Mr. Miller.
The telegram for the call for the
special board meetingz ensued.
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STATING HIS CONVICTION that department stores will depend more
and more on radio as an advertising medium, Benjamin Sisholz, president
of Francis Rogers & Sons, New York department store, signs a 52-week
renewal for News Through a Woman's Eyes, conducted by Kathryvn
Cravens on WNEW, New York. Left to right are Alfred Rogers, treas-

urer of the store; Kermit Moss,

WNEW account executive; Miss Cravens,

Joseph F. Callo, president of Callo, McNamara, Shoeneich, agency for

Rogers Store, and Mr. Sisholz.

NBC Breaks Anti-Disc Ruling
For Army Embarkation Pickup

EMBARKATION of the 45th Di-
vision from American shores di-
rect into the Sicilian battle was
portrayed by actual recordings dur-
ing the July 25 Army Hour on
NBC. It was one of the few times
NBC has carried recordings on the
network.

On three previous occasions
NBC has departed from its anti-
recording rule. Departures occurred
at the time of the Hindenberg
dirigible crash, when a WLS crew
was present with a portable re-
corder; the abdication speech of
Edward VIII of England, and the
broadcast in French by President
Roosevelt at the time of the African
invasion in November, 1942.

Novel Technique

Novel broadcast technique was
devised to present the details of
what soldiers feel and what they
say as they sail into battle. Maj.
Jack Harris, acting chief of the
Radio Branch, War Dept. Bureau
of Public Relations, and Capt. Ed
Byron of Mr. District Attorney
fame, recorded the troop movement
with the aid of Signal Corps crews
and equipment. Concealed micro-
phones were placed in strategic
places to catch actual reactions of
troops during the combat-headed
embarkation. The 45th Division,
trained in this country, was com-
mended last week for its achieve-
ments in Sicily.

Conversation of troops, enter-
tainment, speeches of captains to
their companies, message of the
commanding general to the task
force—all are recorded vividly in
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the 24-minute document prepared
from the recorded material.

After embarkation, the sound
films were locked in vaults. No
civilians took part in any phase of
the process. Films were edited by
the Army and a 24-minute disc was
prepared for the Army Hour. High
War Dept. officials requested use of
the recording on the Hour.

Daniel Gellerup Given

Leave for War Activity

DANIEL W. GELLERUP, since
1925 technical supervisor of radio
of the Milwaukee Journal stations,
WTMJ and W55M, last week was
granted an indefinite leave to serve
in the war effort. He will be asso-
ciated with Columbia U. Division
of War Research, engaged in
specialized electronic development
work for the armed forces. He will
be assigned to the Navy as a
civilian consulting engineer, operat-
ing under the National Defense
Research Committee.

Mr. Gellerup’s connection with
broadcasting goes back to the be-
ginning, when he was engineer for
Milwaukee’s first station, WAAK,
in 1921. He joined the Journal Co.
in 1925 as chief engineer for
WHAD, then operated jointly by
the newspaper and Marquette Uni-
versity. In 1927 the Journal ac-
quired WTMJ. One of the country’s
best-known radio engineers, Mr,
Gellerup has engaged in television,
experimental facsimile, ultra-high
frequency broadecasting and FM,
pursuits. He planned the technical
as well as standard broadcasting
setup of the Journal’s Radio City
Bldg. with all equipment installed
under his supervision.

Patience Rewarded

DELIVERED geven years
(to the day) after mailing, a
letter addressed to KMOX,
St. Louis, has at last been
answered. The reply states
that KMOX no longer has the
“stain bulletin and automo-
bile driver’s guide” requested
but since the writer had been
so patient these past seven
years KMOX would be very
glad to make compensation in
some way—perhaps by send-
ing_any of the offers now
available at the station. The
long delayed letter had iust
recently been found in a box-
car near Springfield, I1l.

KIRBY ABROAD ON

RECORDER PLANS

COL. EDWARD M. KIRBY, chief
of the Radio Branch, Bureau of
Public Relations, War Dept., is
now abroad in connection with
Army plans for use of magnetic
wire-sound recorders and other
radio matters. Maj. Jack Harris is
acting chief of the branch in his
absence.

John McVane, speaking last
Wednesday from London on the
NBC World Round-up, described a
demonstration of the wire recorder
given for the benefit of network
correspondents. The apparatus will
be employed to record sounds of
actual battle for use in action
broadcasts of the fighting fronts,
he said.

Col. Kirby took three recorder
units with him for use in public
relations offices in various theatres
of operation. He will give instruc-
tions in the utilization of the de-
vices in radio coverage of the war
which has been projected for some
months [BROADCASTING, June 28,
April 261.

The War Dept. plans to use
many more of the recorders when
they can be obtained in quantity.
Units now in operation are bench
made but it is expected that vol-
}zme production will start in the
all.

While abroad, Col. Kirby will
confer with network representa-
tives in connection with operations
of the Radio Branch and will visit
various Army public relations of-
fires to coordinate the work of the
home and fighting fronts.

WDSM on Blue
NEWEST BLUE affiliate is
WDSM, Superior, Wis., which on
July 25 became a basic supple-
mentary station for that network,
bringing the total number of BLUE
stations to 159.WDSM, outlet for
Duluth, Minn., and Superior, oper-
ates full time, with 100 watts and

frequency of 1,230 kilocycles. Man-
ager is Robert D. Kennedy.

More Take Spanish

TIME Magazine’s radio series,
Let’s Learn Spanish. which was re-
sumed on WQXR, New York, July
5, has been expanded in transerip-
tion form to a total of about 27
stations. Latest stations to carry
the quarter-hour discs are WLAC,
WTAQ, WRNL, CKLW, WSOY.
Series is distributed through Harry
S. Goodman, New York.

WSAY Settlement
Viewed As Likely

WLB Urges That Status Quo
Be Maintained For Present

LIKELIHOOD of peaceful settle-
ment of the dispute between WSAY,
Rochester, and James C. Petrillo,
president of the American Federa-
tion of Musicians, was seen last
week as the National War Labor
Board took steps to maintain the
status quo pending investigation of
the case.

Queried in New York about the
musicians strike at WSAY, Mr.
Petrillo said he had met Wednesday
with Gordon P. Brown, owner and
general manager of the station and
a further meeting was scheduled
for today (July 26).

Action to effect settlement was
begun July 17 when the Board tele-
graphed” Mr. Brown, Leonard
Campbell, president of Musicians
Protective Assn., Local 66, and Mr.
Petrillo as follows:

“The dispute involving radio
broadcasting station WSAY, Roch-
ester, N. Y., and Musicians Protec-
tive Association, 66, affiliated with
the AFL, has been certified to the
National Labor Board. The WLB
urges the parties to this dispute to
maintain the status quo until such
time as the issue can be settled by
peaceful and orderly procedures es-
tablished by your Government for
the settlement of labor disputes.
Please reply.”

Case in Abeyance

Formal acknowledgements of the
telegram were received from the
parties involved, WLB stated, add-
ing that there were indications that
the matter would be adjusted with-
out much difficulty. The dispute is
still before the new case committee
which has not yet determined
whether it shall go before the full
board.

The dispute arose when the
union’s contract with WSAY ex-
pired last January and the union
demanded that the new contra~t
provide for five stand-ins. When
the station refused to meet this de-
mand the union decided to stop sup-
plying the station with live musi-
cians and asked the Mutual Broad-
casting System not to supnly
WSAY with live musical programs.
The Board’s telegram has the ef-
fect of holding the case in abeyance
until the merits can be determined.

Ad Tax Agitated

AN EXCTSE TAX on all advertis-
ing of consumer goods was ad-
vocated at the seventh annual
meeting of Consumers Union, a
group whose functions is to evalu-
ate consumer products for member
subscribers. Attacking the prevail-
ing “advertising as usual” attitude
“in a period in which the need is to
retard current consumption,”
rather than to stimulate sales, the
Union purposes the tax as part of
a five-point program for wartime
advertising.
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KRLD oz pncitimies

Pictures below show newly added quarters from
which this 50,000 watt CBS station serves the Great
Dallas-Fort Worth market area and the Southwest.

Upper left, main reception room with double doors at Upper right. Managing Director Clyde Rembert. Lower
back leading into executive offices. Lower left, interior of right, close-up of secretarial staff. Insert, President John
newest studio A, with staff orchestra. W. Runyon.

THE BRANHAM COMPANY

National Representatives
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*What’s New’ Series of RCA

First of Fall Hour Programs

News, Science, Sports, Arts and Other Lines to Be
Covered, With Foreign Pickups Inserted

FIRST full-hour program to make
its debut this fall will be the new
series titled What's New? which
RCA will sponsor on 158 BLUE
stations in the Saturday evening 7-8
period, starting Sept. 4. Series has
been under consideration since last
April when RCA asked three of the
agenc.es handling parts of its ac-
count to submit program ideas for
an institutional program. J. Walter
Thompson Co., New York, was the
agency seleted and the series was
approved early in July by the RCA
board of directors.

Theme of each week’s show will
be a kaleidoscopic picture of
“What’s New” in the world today
—in such fields as news, science,
sports, the arts, education, agricul-
ture and the home. Most of the
hour will originate in the Hollywood
studios of the BLUE with occa-
sional switches to New York, Wash-
ington, ete., and shortwave pickups
from abroad.

Reaching All Ages

According to David Sarnoff, pres-
ident of RCA, “the aim in show-
manship will be to present a timely
performance of interest to listeners
of all ages. We will draw upon the
latest in radio art technique and
in science to make this program of
high quality entertainment for
Americans in all walks of life.”

Don Ameche, noted star of radio
and films, as the RCA “host” will
appear with Hollywood stars in
dramatic scenes from new plays,
books or moving pictures. Come-
dians who have returned from en-
tertaining troops overseas will tell

EMPLOYE GOODWILL
Now Boosied by N & W With
2 — Radio Get-to-Gethers

NORFOLK & WESTERN Rail-
way Co. uses radio to maintain
contact with its employes.

Before Pearl Harbor 500 or
more delegates representing the
23,000 N & W employes met each
year to discuss items of mutual in-
terest, and then these delegates
retold the story of the convention
at the regular meetings of the N
& W local Better Service Clubs.

But now vital war transporta-
tion has made conventions out of
the auestion. N & W golves the
problem with its per'odic troad-
casts begun last December.

The last program, featuring on-
the-job interviews with N & W
employes, was carried to all em-
ployes and the public in Norfolk &
Western territory over 19 stations
in Virginia, West Virginia, North
Carolina, Tennessee, Maryland and
Ohio.

Scheduled for the evening hours,
the half-hour transcribed program
was promoted by snots, newspaper
advertisements, 3,000 posters. "and
letters t~ chairmen of the Better
Service Clubs. :
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of their experiences; commentators,
research scientists, opera stars,
sports heroes all will be featured
along with the RCA-Victor orches-
tra and chorus.

According to J. Walter Thomp-
son, a working staff of 46 men and
women will be required to keep the
show in operation. They are already
at work previewing pictures, read-
ing secripts, and writing experi-
mental spots for future presenta-
tion. Robert T. Colwell, vice-presi-
dent in charge of writers at the
agency, is leaving shortly for Holly-
wood to line up the show, and Tony
Sanford has been tentatively set as
director. Among the producers is
Fritz Blocki, who recently joined J.
Walter Thompson to work on the
RCA account.

In addition to the hour show on
the BLUE, RCA is lining up a cam-
paign of one-minute spot announce-
ments to start on an extensive list
of stations from coast to coast the
week of July 26. This campaign of
transcribed announcements, placed
on several stations in each market
and expected in some cases to run
on a 15-25 times-a-week basis, is
being placed by Ruthrauff & Ryan,
New York. No further details on
the total number of stations or the
nature of the spots was available
as BROADCASTING went to press.

Two K;oger Serials

KROGER GROCERY & BAKING
Co., Cincinnati, beginning Aug. 2
will sponsor two daytime tran-
scribed serials on WMAQ, Chicago.
The firm will advertise meats and
bread. Both the dramas, Linda's
First Love and Editor’s Daughter,
will be presented by WMAQ for
one week on a sustaining basis be-
ginning July 26, when the former
will bz heard from 12:15 to 12:30
p.m. and the latter from 12:80 to
12:46 p.m. In the half-hour period
under Kroger sponsorship Aug. 2,
Editor's Daughter will be heard at
12 noon and Linda’s First Love at
12:15 p.m. Agency is Ralph H.
Jones Co., Cincinnati.

WBBZ Transfer Approveﬂ

ADELAIDE LILLIAN CARRELL,
executrix of the estate of her hus-
band, Charles Lewis Carrell, was
Iast week granted consent bv the
FCC to assignment of the license
of WBBZ, Ponea Citv, Okla., to her-
self in her individual -capacity.
The license was also renewed for
the regular period. WBBZ operates
on 1230 ke with 250 watts.

0Oil Firm’s Plans

ASSOCIATED OIL CO., San Fran-
cisco, sponsors of football broa-d-
casts exclusively on the Pacific
Coast, plans to reinforce its fall
schedule with a supplementary va-
riety show. Buchanan & Co., agency
now handling the account, is au-
ditioning at NBC, BLUE, Don Lee,
Mutual and CBS.

ARMY ORDERS change the old
order as Frank B. Falknor (1), for
10 years operations engineer of CBS
Central Division, having received

a major’s commission, congratu-
lates his successor, James Beloungy.

Falknor Now a Major;

Tube Post to Beloungy

FRANK B. FALKNOR, chief en-
gineer of the CBS Central Divi-
sion since 1933, has been commis-
sioned a major in the Army and
is expected to leave the country
shortly. James Beloungy, CBS en-
gineering executive, who for the
past year has been in charge of
the vacuum tube rebuilding plant
for Freeland & Olschner, in New
Orleans, has been named Maj.
Falknor’s successor.

Maj. Falknor, prior to joining
CBS, was partner in the firm of
Doolittle & Falknor, broadecast
equipment manufacturers. He has
been responsitle for the installa-
tion of a number of high-powered
transmitters for CBS. Mr. Be-
loungy was chief engineer of WBT,
Charlotte, CBS-owned station,
prior to assignment to the New
Orleans tube project, and has been
with the network for nearly a
decade.

Corp. Koops' Ft. Wayne

Is Awarded Two Medals

CORP. EDWARD C. KOOPS,
former production manager of
WOWO-WGL, Fort Wayne, re-
turned to Fort Wayne last week
on a brief furlough. Recentlv lost
in action for three days without
food, during which time he was
wounded in hand-to-hand fighting,
Corp. Koops has received the Or-
der of the Purple Heart Medal and
the Air Force Valor Award for
bravery in action.

NBC Station Sessions

NILES TRAMMELL, NBC presi-
dent, and William S. Hedges, vice-
president in charge of the net-
work’s stations department, will
address a meeting of NBC affili-
ates in the Mountain and Pacific
Coast areas, to be held in San
Francisco on Aug. 2, for a gen-
eral discussion of network-station
problems. Mr. Trammell will visit
NBC’s Hollywood headquarters be-
fore returning east, while Mr.
Hedges will swing through the
northwest with stopovers in Seat-
tle, Portland, Spokane and St.
Paul-Minneapolis on his way back
to New York.

Texas A&M Full
Daytime At 1150 ke

KTBC, Austin, Gets Fulltime;
No Longer Shares 590 Wave

CLIMAXING a two-year effort to
acquire better facilities, WTAW,
non-commercial edurational sta-
tion of Texas A & M College, Col-
lege  Station, was last week
granted full daytime operation on
1150 ke by the FCC. WTAW had
previously shared time with KTBC
Austin, on this frequency.

KTBC at the same time was
granted full time on 590 ke, with
1 kw daytime, 250 watts night
time. KTBC had indicated, when
WTAW first asked the Commis-
sion for its facilities about two
years ago, that it would not op-
pose the request if KTBC could
have the more favorable regional
frequency on 590 ke, with in-
creased power. It is understood
that KTBC will be granted 1 kw
night, with directional antenna for
night use, according to its appli-
cation, when materials are avail-
able after the war emergency.
Crystals, the only necessary equip- .
ment for the present shift, are
available.

The application of WTAW for
full daytime operation outlined
elaborate plans for increased edu-
cational programs, including great-
ly increased instruction in scien-
tific practice in farming and
dairying. All operating personnel
in both engineering and program
departments consists of college
students, with the exception of
John O. Rosser, program director,
who also acts as general manager,
and Prof. H. C. villingham, chief
engineer.

TELEVISION READY
WHEN WAR IS OVER

FULL-SCALE commercial televi-
sion and television receiving sets
“within the range of the average
pocketbook” will become realities
“within the shortest space of time
required to re-~onvert the radio
manufacturing industry from war
to peace produgtion,” according to
Ralph R. Beal, research director of
RCA, in an interview last week with
an Associated Press reporter.

Mr. Beal predicted reasonably
priced home receiving sets with
screens from 6 to 24 inches in
width, providing “a much more
satisfactory entertainment medium
than has been achieved.”

Basic factor in the post-war de-
velopment of television, Mr. Beal
said, could be a chain of automatic
relay stations to re-transmit tele-
vision programs from their origi-
nation poiat. The transmission of
on-the-scene telecasts will also
forge ahead through the evolution
of portable sending ejuipment light
enough to be carried by plane, as
well as the perfection of new lenses
for television cameras making pos-
sible the transmisison of action
scenes without special lightinz. Re-
search now under way also indicates
that color telecasts are a probabil-
ity, Mr. Beal added, after the com-
rlex equinment now required for
them has been simplified.
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According to the Hooper Con-
tinuing Measuremen t of Radio
Listening.  Sunday daytime.
Winter.and-Spring-1942-1943.
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O’Neil Is Opening
WJW on August 29

New Cleveland °‘Blue’ Unit
On 850 ke With 5,000 w

OPENING of a new radio station,
an unusual event since the out-
break of war, is scheduled to take
place in Cleveland on Aug. 29 when
WJIW, new BLUE
outlet, will go on
the air for the
first time on its
850 ke. frequency.

William M.
O’Neil, owner of
the 5,000 watt
station, has an-
nounced many
special features
for the first day's
broadcast, includ-
ing a special program in one of
the large Cleveland auditoriums.
Wendell L. Willkie and Governor
John W. Bricker, leading Republi-
can candidates for the 1944 nomi-
nation, have been asked to partici-
pate by giving the country their
views on national issues, Mr. O’Neil
announced.

It is of interest that the General
Tire & Rubber Co., headed by Wil-
liam F, O’Neil, father of the WJW
president, is the owner of the
Yankee Network in New England.
The younger O’Neil is transferring
to WJW from Akron where he still
owns Mutual Network facilities.
The FCC has not yet ruled on his
ownership of the Akron outlet.

Mr. O’Neil

No B-S-H Split

H. M. DANCER, president of
Blackett-Sample-Hummert Inc., last
week denied reports that the ad-
vertising agency was about to un-
dergo a major reorganization, in-
volving the division of its New York
and Chicago organizations into sep-
arate companies. Stating that such
reports are annual occurrences,
Mr. Dancer said that this year's
crop of rumors is no truer than
those in the past. He said that
there are no present plans for any
general reorganization of the
agency.

WOR Conductor Heads

Los Angeles Orchestra
ALFRED WALLENSTEIN, musi-
cal director of WOR, New York,
and noted as a conductor and musi-
cian, has been appointed perma-
nent conductor and musical director
of the Los Angeles Philharmonie
Orchestra, according to an an-
nouncement last Friday by Harvey
S. Mudd, president of the board of
directors of the orchestra. Mr.
Wallenstein is taking a leave of
absence from WOR, his post to re-
main vacant until his return at the
end of the orchestral season early
in 1944.

With this appointment, the Los
Angeles Philharmonic becomes the
only major American orchestra to
be directed by a native-born con-
ductor. Mr. Wallenstein was a mem-
ber of the orchestra 25 years ago
when he was first cellist, and he
has also appeared as guest con-
ductor several times during the
past 12 years.
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ASCAP M embership

Extension to 1965

Would Forestall Result of BMI Suit

A RESOLUTION authorizing ex-
tension of current ASCAP mem-
bership agreements for an addi-
tional 15 years, or until Dec. 31,
1965, was adopted by the Society’s
board of directors at a special meet-
ing July 14, it was learned last
week. The action is not binding on
individual ASCAP members until
and unless they individually sign
agreements extending their con-
tracts with ASCAP until the pro-
posed expiration date, more than
22 years away.

John G. Paine, general manager
of ASCAP, said that one of the
chief reasons for the change was
to assure the broadcasters who
have taken licenses for the per-
formance of ASCAP music that
the renewal clauses in these con-
tracts mean something. These re-
newal clauses provide for an auto-
matic extension of the present con-
tracts for an additional term equal
to that of the original contracts,
but not to exceed nine years, on the
condition that ASCAP “has or ob-
tains from substantially all its
present or future members the right
to contract” for the broadcasting
of their music.

Explains Meaning

“For some reason,” Mr. Paine
said, “a feeling has arisen among
broadcasters that the renewsal pro-
visions in the present ASCAP con-
tracts are without meaning as long
as the ASCAP membership agree-
ments run for only one year long-
er than the station contracts.”

Station and network ASCAP
contracts expire Dec. 31, 1949.
ASCAP’s current membership
agreements expire Dec. 31, 1950.
A new contract signed by a broad-

caster with ASCAP on the former
date might, then, become much less
valuable after the first year if the
majority of the ASCAP members
should decide not to remain with
ASCAP, but to license their music
through BMI or some other liren-
sing organization. “If this exten-
sion plan goes through, a nine-year
renewal would be more than cov-
ered,” Mr. Paine explained.

Effect on BMI

Major purpose of the proposal,
however, is generally seen as fore-
stalling the possible disrupture ef-
fects on ASCAP of the suit of BMI
and Edward B. Marks Music Corp.,
which is scheduled to come to trial
this fall. Action asks the court to
award the exclusive rights to li-
cense the performance of musical
compositions to the publisher. Since
ASCAP obtains licensing rights
from both publishers and writers,
dividing royalties equally between
the two groups of its members, any
court decision finally awarding all
rights to either the publisher or
the writer would upset the present
arrangement.

If the publisher controls the
rights, then the assignment of
those rights by the writer has no
meaning. Similarly, if the courts
were to vest the licensing rights
with the writer, then the publisher
would have nothing to assign. If,
however, both publishers and writ-
ers agree to assign their rights to
ASCAP until Dec. 31, 1965, the ef-
fects of the decision, whichever
way it may go, will not be felt by
either group for more than 22
years, and the continuation of
ASCAP for that period would be
assured.

Hoyt Names Rogers

APPOINTMENT of James G.
Rogers Jr. as assistant director of
the Domestic Branch of OWI was
announced last week by Palmer
Hoyt, Director of Domestic Opera-
tions. Mr. Rogers has been a deputy
director of OWI since January,
1943. He was previously associated
with Benton & Bowles, New York
advertising agency, as vice-presi-
dent and general manager. In his
new post, he will coordinate the in-
formation activities of the agency.

From Allen to Benny

FRED ALLEN is “lending” his
two stooges “Mrs. Nussbaum,” and
“John Doe,” to Jack Benny, who
returns to his program on NBC
Oct. 3 after a summer hiatus. The
loan is good only until Allen re-
turns to the air. The Texaco pro-
gram star concluded his CBS pro-
gram recently and does not know
when he will resume broadcasting.
Benny is sponsored on NBC by
General Foods.

WILLIAM L. SHIRER, CBS cor-
respondent, has retnrned to this coun-
try after a five-week stay in Great
Britain. His broadcasts are heard on
CBS Sunday, 10:30 p.m.

Capt. Baldwin to WTOP

PHILIP BALDWIN, former chief
engineer of WEEI, Boston, and
recently a captain in the Arm
Air Forces, honorably discharged,
on Aug. 1 joins WTOP, CBS Wash-
ington outlet, in a dual capacity,
it was announced last week by
E. K. Cohan, CBS director of en-
gineerin%. He will serve as assist-
ant to Clyde Hunt, WTOP chief
engineer, as well as Washington
representative of CBS’ general en-
gineering department to the Gov-
ernment and bureaus.

Swain Tobacco on Air

R. L. SWAIN TOBACCO Co., Dan-
ville, Va,, is entering radio for the
first time with a spot campaign on
WTOP, Washington. and may ex-
tend to other markets. Firm’s prod-
uct, Pinehurst cigarettes, has been
on the market for about seven
3{9111]'{5. Agency is Gotham Adv., New
ork.

WJZ, New York outlet of the BLUE,
on July 27 is giving a luncheon for
the trade press at the Waldorf-As-
toria, New York, to announce results
of & survey conducted by Crossley
Inc. for WJZ.

AFM Strike Halts
British Disec Plan

WNEW Forced to Quit Use
Of Records From Abroad
USE OF BRITISH-MADE records
of popular American dance tunes
on Martin Block’s Make-Believe
Ballroom broadcasts of recorded
music on WNEW, New York, re-
sulted in a two-day strke of the
station’s house orchestra last week.
Musicians returned to work at
WNEW on Friday, following an
agreement by the station manage-
ment that no records made after
Aug. 1, 1942 (date the AFM ban
on the manufacture of recordings
went into effect) would be broad-
cast by WNEW, regardless of the
source of manufacture of the discs.

Performance of the new tunes on
Mr. Block’s all-record program was
described as another of his many
“firsts” in the broadcasting busi-
ness by WNEW, which explained

. “The method was simple, being
accomplished by the mere expedient
of trans-Atlantic telephone calls to
his friends in London. The minute
a new record is off the press, his
friend nonchalantly walks into
the first record store in his neigh-
borhood, wraps the record up and
mails it to Martin Block at
WNEW.

AFM Objects

First realization that the Ameri-
can Federation of Musicians would
object to this clever avoidance of
their recording ban came last Tues-
day, when Bernice Judis, general
manager of WNEW, and Merle
Pitt, director of station staff or-
chestra, received telegrams from
William Feinberg, secretary of
AFM Local 802 in New York, to the
effect that the band would not work
for WNEW after that date because
of the station’s use of “non-union
made records.” AFM had made pub-
lic last March a letter from the
English musicians’ union agreeing
to support the AFM position by
refusing to make records for export
to America [BROADCASTING, March
22], but it had been believed that
this applied to master recordings
only.

Immediately after the receipt of
the wire from the union, WNEW
withdrew the English records from
use on the air, but the strike con-
tinued until Miss Judis and Milton
Cramer of White & Case, WNEW
counsel, met with James C. Pe-
trillo, AFM national president, in
his office on Thursday afternoon.
Following that meeting Mr. Pe-
trillo said that the musicians would
resume work at WNEW the fol-
lowing morning. The station, ac-
cording to Mr. Petrillo, had agreed
to pay the men for their two days
of unemployment and had also
agreed not to use any records,
wherever made, that were recorded
after Aug. 1 of last year.

MEETING of New York City station
managers will be held July 30 at WOR
to consider plans of promotion man-
agers to promote the New York market
by a cooperative trade paper campaign.
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one-third of
a postage stamp

ALL YOU NEED to demonstrate the economy of radio
as an advertising medium is a three-cent postage
stamp. Simply tear it in thirds and contemplate the
piece that falls to your desk.

That scrap represents one penny. Do you realize
how few pennies it takes to reach people through net-
work radio?

For. 25 pennies, your message could be heard
in more than 1,000 homes during an evening half-

T HE M UTUAL
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hour on Mutual. The 209-station Mutual Network
serves 83% of all U. S. radio families with regular,
primary coverage—25,400,000 homes at a net cost
of $6,284 per evening half-hour. There’s the potential
economy of Mutual in terms of your penny.

As for actual audiences delivered by Mutual, one
client reports that he reaches listeners with a half-
hour program one night a week at the rate of 195
pennies per 1,000 families. And another sponsor,
with a quarter-hour three evenings a week, tells us
his costs average only 112 pennies per 1,000 homes!

* * *

Now suppose you reassemble that postage stamp and
write us a note. We'll be glad to tell you how much your
pennies can produce on this network.

SYSTEM
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Store Launches Big Radio Program

Plan Based on Hour
of Music Nightly
For a Year
By BURTON C. GRANICHER

Aceount Executive

MeCann-Erickson, San Franeiseo

RADIO and department stores—
there’s a subject that’s widely dis-
cussed everywhere but, like the
weather, “nobody ever does any-
thing about it.”

Of course, that's a rather ex-
treme statement, for there are
many successful department store
radio programs now on the air.
After all, there’s no reason why de-
partment stores can’t use radio just
as successfully as other advertisers.

On this premise, our agency cre-
ated a radio program idea which
was presented to Hale Bros., opera-
tors of a chain of five department
stores in Northern California. And
despite the fact that department
stores, like many other advertisers,
are not particularly interested in
increasing their advertising these
days, Hale Bros. realized that this
radio program would serve as a
change of pace and would do a
special job for them.

Program Requirements

Department stores serve all types
of people, young and old, white-
collar workers and day laborers.
For that reason, we wanted a ra-
dio show that would have a general
appeal. And since department stores
operate six days a week, we wanted
a program that would give them
daily coverage, if possible.

Accordingly, we set up a musical
program of world-famous melodies,
described as “the songs your moth-
er used to sing to you . . . the
tunes you whistled and danced to

GRANTING the mutual advantages, to radio and to re-
tailing, of a greater use of the medium by the nation’s
department stores, it remains true that experience is
lacking as to just what kinds of programs and promo-
tions these important advertisers should use—when
they use radio. Every department store radio program
therefore becomes of interest as a precedent for future
developments. And when a chain of important stores
in a major market undertakes an extensive effort in
this direction, station and store management are both
interested. Here’s the story, by Burton Granicher, who
handled the account for McCann-Erickson and KSFO.

when you were young . . . melo-
dies which bear happy associa-
tions.” The program was titled
Hour of Melody. To obtain the
required regularity, the show is
broadcast one hour every night,
365 nights a year, from 9 to 10
over KSFO, San Francisco.

Although all of the music is re-
corded, special care is taken in
the planning of the programs and
the selection of the records. The
continuity is prepared with the
thought of trying to reveal some
new and unusual information about
the artists or the musie.

Unlike department store news-
paper copy, the announcements are
not required to bring about imme-
diate sales. Regular items are fea-
tured and although the program
has only been on the air a month,
it has proven itself from a quick-
sales standpoint. However, Hale
Bros. also look upon the Hour of
Melody as a vehicle for building
good will, for winning new custom-

REAL PROMOTION has been put behind the Hour of Melody which
Hale Bros., West Coast department store chain, is sponsoring on KFSO,
San Francisco. These enthusiastic gentlemen are previewing an out-
door poster announcing the program. (L to r) Marshal Hale Jr., presi-
dent, and Junius C. Smith, general sales promotion manager, Hale
Bros.; Richard Oddie and Burton C. Granicher, McCann-Erickson Inc.;
Mort Sidley, sales manager, and Edward J. Jansen, manager, of KSFO.
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ers and making real friends out of
its many regular customers.

In the opening programs, spe-
cific mention was made that the
announcements on the Hour of
Melody would be brief and would
tend toward new merchandise de-
velopments designed to help ease
the strain of wartime living. Prices
of articles are never ment oned.

A maximum of four announce-
ments is used on each program, all
of which are kept below forty-five
seconds. In addition to product an-
nouncements, Hale Bros. Hour of
Melody devotes many spots to
helping the war effort—salvage
drives, blood bank, war savings
and bonds, ete.

Newspaper Promotion

Hale Bros. are publicizing the
program in the four Northern Cali-
fornia cities where they have
stores — San Francisco, Oakland,
San Jose and Sacramento. Full-
page newspaper ads announced the
show and small ads featuring the
night’s program appear daily on
the radio pages of a number of
newspapers. An outdoor poster
showing, calling attention to the
program, is also being released in
a number of cities. Store cards,
w'ndow cards, direct mail and
many other forms of advertising
are also beine used to remind cus-
tomers of this nightly Hour of
Melody.

Although the Hour of Melody
is Hale Bros.’ first major radio
campaign, it is interesting to re-
call that this department store was
a pioneer in the radio broadcast-
ing field. They started KPO in
1922 and the studios were located
in the main San Francisco store.
Later they sold the station to the
National Broadcasting Company.
Hsle Bros. is also a pioneer in the
California department store field.
They opened their first store in
San Jose 67 years ago.

Returning to our original pre-
mise, we think that a sound radio
program, carefully planned and ex-
ecuted, can do a successful job for
a department store. We appreciate
the fact that Hale Bros. share our
belief and we hope that their suc-
cess in radio will influence other
department stores.

PAPER INDUSTRY IN
DRIVE FOR PULP

ORGANIZED to meet the pulp and
paper crisis brought on by dimin-
ishing supplies of pulpwood, the
War Activities Committee of the
Pulpwood Consuming Industries,
New York, is starting a nationwide
campaign with two basic objec-
tives: to increase labor for cutting
pulpwood; and to persuade officials
responsible for the allocation of ma-
terials that pulpwood is essential to
the war effort and deserves an ade-
quate share of available materials.

Campaign will involve a publicity
and advertising drive in newspap-
ers, magazines and individual
mills. Newspaper advertising will
be underwritten by asking daily
newspapers to contribute 5 cents per
ton of newsprint consumed by each
publisher during the year 1942. A
total of $50,000 has already been
assured for this purpose.

No over-all sum has been set
up for radio time purchases, but it
is expected that individual mills
may be interested in buying time
locally. Specific objectives locally
are to urge farmers to give three
extra days a year to cutting pulp-
woeod, to lessen absenteeism from
pulpwood cutting, and in the North,
during winter months to encourage
farmers to go into wood cutting
operations. Pulpwood mills, of
which there are some 250, repre-
senting 150 or more companies, are
located, for the most part in small
towns offering sales opportunities
to the smaller stations.

Serial Critic to Appeal
Dismissal of Libel Suit

ACTION of the Federal Court in
New York in dismissing the suit
brought by Dr. Louis Berg against
Printers’ Ink for libel per se in an
article titled “Dusting Off Dr.
Berg”, is to be avpealed to the Ap-
pelate Court by the plaintiff, it was
learned last week. Case involving
suit for $250,000 was dismissed
July 14. A similar suit against the
writer of the article, Max Wylie
of the radio department of N. W,
Ayer & Sons, New York, remains
open.

Describing the article as being
within the limits of fair eriticism
and comment, U. S. District Judge
John Bright’s opinion dismissirg
the complaint said the plaintiff
could hardly expect a “gentle or
meek reply” to his attack on serials,
having dealt such “stout blows and
eriticism at an industry, which by
and large, seems to be rendering a
pretty fair service to a very large
and increasing audience”.

Now Major Patrick

TALBOT PATRICK, vice-president
of the Eastern Carolina Broadcast-
ing Co., operator of WGBR, Golds-
boro, N. C.,, on leave as a special
writer with the OW], has just been
commissioned a major in the Army
Military Government organization,
and is awaiting orders. Mr. Pat-
rick, putlisher of the Goldsboro
(N. C.) News-Argus, helped organ-
ize the broadcasting company in
1938 and was vice-president and di-
rector until he was asked to join
the old Office of Facts and Figures
more than a year ago. He continued
with the OWI in various capacities
when it succeeded the OFF.
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Summer S are Searning ar KO A

eco.and for its advertisers, too!

iz} There’s no summer slump fog Denver’s dominant station . . . nor
for its advertisers.

KOA time sales are reaching higﬁgr levels, and sales for KOA
advertisers are shooting for the moong

KOA availabilities grow scarcer, but arjy time on KOA is as good
or better than the best time which most other Denver stations can

offer...better for coverage, better for audienice and better for results.

Because KOA availabilities grow scarcer—many advertisers, plan-
ning Fall campaigns, are taking time by the forelock, and are in-
cluding KOA in their schedules now.

Fortnight ago, KOA was selected by a leading na-
tional advertiser, as one of the few stations in the
nation, to continue five-a-week, daytime quarter-hour
program throughout summer. This marks their sixth
consecutive yearof broadcasting via KOA.Reasonwhy:

listener-loyalty, dealer preference and sales results.




Clapper Witness

To Rome Bombing

Attack Got Usual Bulletin
Coverage by Net Stations

FIRST RADIO reporter to relate
an eye-witness account of the bomb-
ing of Rome was Raymond Clap-
per, Mutual’s columnist-commenta-
tor, who flew in the nose of a B-17
bomber beside the head gunner in
one of the lead squadrons. Clapper
spoke on Mutual on his usual 10-
10:15 p.m. program, sponsored by
General Cigar Co., New York, de-
scribing the bombing mission itself
as well as the pre-bombing pilots’
meeting which he attended.

The Rome raid, last week’s head-
line development in the Allied ad-
vance on Europe—received the
usual bulletin coverage by the
major networks’ New York outlets
in the early morning hours of July
19, before network lines opened for
the day.

That evening, CBS, NBC and
Mutual each carried eyewitness re-
ports. CBS, on its 6:45 p.m. World
News Today roundup, sponsored by
General Electric Co., Schenectady,
carried a report by Farnsworth
Fowle, CBS correspondent in Al-
giers, who introduced Major War-
ren Whitmore of Jacksonville, Fla.,
one of the officers leading a forma-
tion of Flying Fortresses over
Rome.

In a similar manner, NBC'’s
Ralph Howard, speaking from Al-
giers, on the 7:15 p.m. Alka-Seltzer
News of the World July 19, intro-
duced Tom Treanor of the Log An-
geles Times, who gave a descrip-
tion of the raid as he saw it from
a Mitchell medium bomber.

BLUE on Sicily at 12:06

News of the Allied invasion of
Sicily in the early morning hours
of July 10 was broadeast on the
BLUE at 12:06 a.m., one minute
after Allied Force Headquarters in
Algiers announced the long-await-
ed move. Broadeasting from New
York, Roy Porter, BLUE commen-
tator, went on the ajr at 12:15 a.m.
with a brief summary and again
at 12:30 a.m. for a five-minute re-
port.

This was followed at 12:45 a.m.
by a commentary from Washing-
ton by William Hillman, and up
until 1 a.m., when George Hayes
read another bulletin on the inva-
‘sion, frequent flashes of the event
were broadcast by the BLUE.

The other three major networks
‘gave the news to American listeners
between 12:05 and 12:15 as report-
ed in the July 19 issue of BROAD-
CASTING.

‘Lum & Abner’ Renewed
FOR THE THIRD consecutive
year Miles Labs., Elkhart, Ind., has
renewed Lum & Abner on the Key-
stone Broadcasting System. Re-

- newal went into effect July 1, on

.+ 126 KBS stations in communities

covered by Miles’ distribution. Pro-
gram is aired for Alka-Seltzer and
Vitamins. Agency is Wade Adv.,
Chicago.
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RECENTLY AWARDED a $25 prize for neat appearance in competition
with other recreation centers at the Army Air Force’s Classification Cen-
ter near Nashville, Tenn., is this day room furnished by WSM, Nashville.
Cadets assigned to the room plan to use the prize money for magazine
subscriptions. In recognition of the award WSM has presented the air-
men with subscriptions to two Nashville dailies.

Funds Cut Off, AAA News to Farmers

Must Be Initiated

PROHIBITED by Congress from
using funds for radio and other
informational activities in its state
and county offices, the Agricultural
Adjustment Agency will hence-
forth depend on stations to initi-
ate programs to reach the farm
audience with news and informa-
tion on AAA and County War
Board activities.

A provision in the AAA appro-
priations act for the fiscal year
started July 1, 1943 specifies that
“none of the funds . . . shall be
used to pay the salaries and ex-
penses of any regional information
employes or any state or county
information employes, but this
shall not preclude the answering
of inquiries or supplying of in-
formation to individual farmers.”

200 Stations Affected

Affected by the Congressional
limitation are more than 200 small
stations which carried AAA pro-
grams arranged by county and
community committeemen. Most of
these stations possess limited fa-
cilities and will probably be un-
able to arrange similar programs
on their own. To some, this will
mean a loss of revenue received
from spot announcements imme-
diately following AAA broadcasts.

In an effort to assist larger sta-
tions in carrying AAA news to
farmers, the radio service of the
Office of Information, Dept. of
Agriculture, has sent a memoran-
dum to about 65 stations having
farm program directors which out-
lines informational assistance
available for program develop-
ment. According to this memoran-
dum, farm program directors can:

1. Ask committeemen questions,
and quote their replies.

2. Request from an AAA office
the names of farmers whose opera-
tions would qualify them to broad-
cast on specific subjects.

3. Use AAA officials from Wash-
ington on their broadecasts, either
transcribed or in person.

By Local Stations

As a further aid in disseminat-
ing information to farmers and
others directly concerned with the
AAA programs, State Extension
Directors are being asked to util-
ize their facilities for radio and
other media. A suggested procedure
for cooperation between the state
AAA chairmen and Extension of-
fices, issued from the offices of N.
E. Dodd, Chief of AAA, and M.
L. Wilson, Director of Extension
Work, outlines informational ac-
tivities with respect to radio as
follows:

“Some script outlines designed
for adaptation and completion in
the States will be issued from the
Washington offices of the AAA.
Copies of these outlines will be
sent by the Washington office of
the Extension Service to the State
Extension Directors, and by the
Washington AAA offices to the
State AAA office. The scripts
where suitable will be adapted and
completed by the Extension Ser-
vice and submitted to the State
AAA office for approval. Upon
approval they will be issued by
the Extension Service. . . .

“Other scripts will need to be
originated, or programs producsd
in the States and counties. The
scripts will be prepared by the
Extension Service and submitted
to the AAA office for approval.

AAA cooperators not em-
ployed by the AAA may partici-
pate in such broadcasts provided
no AAA funds are used to pay ex-
penses in connection with such
broadcasts.”

Insurers on MBS

EMPLOYERS GROUP, Boston,
comprised of three companies deal-
inz in insurance, has purchased
the Friday, 10-10:15 p.m. period
on Mutual for a news broadcast by
Cedric Foster, MBS commentator.
Program is scheduled to start Aug.
6 on an undetermined number of
stations. Agency is H. C. Hum-
phries, Boston.

FTC Cites Velskin

VELSKIN, a cosmetic product of
R. H. Tillson, trading as Isabelle
Beautetics Co. and R. H. Tillson
Co., St. Louis, is cited in a Fed-
eral Trade Commission complaint
which alleges that the preparation
will not “expose new and different
skin, will not effect the function-
ing of oil glands of the skin, nor
penetrate clogged pores and re-
move dirt, and cannot be depended
upon to remove all kinds of stains.”
The complaint asserts that these
and other alleged claims made on
the radio and in other media are

“false, although it admits that the

emollient action of the cream may
facilitate removal of surface flakes
of cuticle.

Cleaner Spots

CLUB ALUMINUM PRODUCTS
Co., Chicago (Club Aluminum
Cleaner), new to radio, on July
22 started a test campaign of 13
station-break announcements week-
ly on WCFL and WMAQ, both
Chicago. Copy features low-pres-
sure, casual news-style approach,
and will also mention four other
products of the company, which
formerly manufactured aluminum
ware: cream furniture polish,
scratch-concealing polish, general
cleaner and silver polish. Contract
for 13 weeks was placed by Black-
ett-Sample-Hummert, Chicago.
Campaign probably will be ex-
panded later.

Italian Appeals

ITALIAN-AMERICANS gathered
in the stud‘os of WINS, New York,
recently to transcribe personal
messages to the people of Italy,
urging them to lay down their arms
and welcome the forces of libera-
tion. Messages were to be short-
waved to Italy by the OWIL. Those
who made the appeals identified
themselves by name and by associa-
tion with some Italian village of
their forbears. Included in the
group was the widow of the famous
Italian singer, Enrico Caruso.

GABRIEL. HEATTER, noted com-
mentator, last week signed a five-year
contract to continue broadcasting on
WOR, New York, in addition to over
100 other Mutual affiliates on a local-
ly sponsored basis. Contract may be
extended to Dec. 31, 1049, with re-
newal options.

GIVES LAPEL PiNS
KGIR Awards Tokens for
Home Front Service

OUT in Butte, Mont., where citi-
Zens never see battleships, or tanks,
or even men in uniform, KGIR is
stimulating public interest in home
front’ war service by distributing
the WJR-WJAR “In Service of
Home and Country” pins to indi-
viduals doing an outstanding job
for the war effort.

Station puts on a half hour show
daijly six days a week, paying $5
for names and sketches of persons
eligible for the pin. Typical win-
ners are an 84-year-old woman who
has knitted over a hundred pairs
of socks for the Red Cross and a
farm woman who has made over
250 items for the Red Cross, milks
16 cows daily, and serves at the
AWYVS canteen for servicemen at
the Butte railroad station.
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He got me
Jimmy Cagney, too

Barbara sold lots of War Bonds. She asked no glory or praise
0 for it. All she wanted was Jimmy Cagney’s signature in her
autograph book. And, she got it . . . because Sidney Andorn,
’round-the-town reporter of WGAR, goes out of his way to
serve Cleveland in many different and unusual ways.

On the air every day for eight years, Sid has won a loyal following for
his newsy air column. In addition, he probably has emceed more civic
shows and broadcasts than any other individual in radio.

It was Sid who created our Annual Easter Egg Hunt in local parks, an
affair which has been fun for thousands of Cleveland youngsters. Another
popular feature is his yearly Fathers’ Day broadcast which introduces
Cleveland’s newest pater minutes after the stork arrives. He originated the
Cleveland At W ar program that, weekly, has documented this city’s part in

the war effort . . . organized and programmed the Singing Airmen from
near-by air force colleges ... inaugurated singfests at local induction
centers.

As director of special events for Cleveland’s Friendly Station, Sid has
interviewed hundreds of celebrities, been responsible for many “firsts™ . . .
also serves on Mayor Lausche’s public events committee.

Sid is another of the friendly, helpful people with ideas who work with
you when you make use of the facilities of WGAR.

BASIC STATION ...
COLUMBIA BROADCASTING
SYSTEM

G. A. Richards, President .. . John F. Patt, Vice President and General Manager
Edward Petry & Company, Inc., National Representative
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FCCMilitary Activity Probed by House

Craven Takes Stand as
Garey Asks About
Fly Control
(Continued from page 8)

initial funds came from the Presi-
dent’s war emergency budget, with
supplemental appropriations pro-
cured from Congress on the
strength of the President’s action.

Mr. Garey also sought to prove
that the FCC improperly had pro-
cured supplemental appropriations
for spetific FBIS activities, pur-
portedly demanded by war agencies
of the Government, and then had
disbursed the bulk of these funds
for other purposes. In this connec-
tion, he read testimony to the
House Appropriations Subcommit-
tee by Chairman Fly seeking some
$264,000 for 148 new employes
whereas, based on FCC minutes
and other data, it developed only
31 additional employes were added,
with the balance of the funds used
for “other purposes.”

Overall, he said, FCC for the
fiscal year 1943 procured $558,000
in a supplemental appropriation
(some $608,000 had been request-
ed), which funds, he declared, were
used for a “Roman holiday” by
the ' FCC through allocation to
various agencies of the Commission
other than the so-called war activ-

- ities.

Adm. Hooper’s Experience
Contrasted With Fly’s

In opening the session, Mr. Garey
placed in the record the “official
record” of Admiral S. C. Hooper,
retired, which included high com-
mendations from Secretaries of the
Navy and other high-ranking offi-
cials of the department. These docu-
ments revealed that Admiral

. Hooper had been commended for

v

his outstanding contributions to
communications, both Naval and
commercial, over the years, and has
been credited with many pioneering
developments in the art. He was

credited with safeguarding alloca-

tions for this country at interna-
tional conferences. Upon Admiral
Hooper’s retirement from active
service last March 15, he was the
recipient of a number of congratu-
latory telegrams from high officers
of the Navy, crediting him with
outstanding accomplishments in the
development of radio. Mr. Garey
explained he introduced this data
in the light of the comments by
Chairman Fly following introduc-
tion of the Hooper memorandum
to the Secretary of the Navy re-
garding the undesirability of the
chairmanship of the BWC reposing
in the chairman of the FCC. Mr.
Garey explained he intended to
call Admiral Hooper to testify on
all the facts and circumstances in
connection with his provocative
memorandum, but that the instruc-
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tions of the Secretary of the Navy
precluded this appearance.

Mr. Fly, “in one of his numer-
ous press releases,” said Mr. Garey,
had characterized the Hooper views
as “irresponsible charges.” For
that reason, he said he thought it
was desirable to place in the record
the outstanding accomplishments
of Admiral Hooper.

Chairman Cox said he had heard
it said many times that Admiral
Hooper had contributed more to
radio than any man since Marconi.

Mr. Garey then asked permission
to supplement the biographical
data placed in the record prepara-
tory to Mr. Fly’s testimony of July
9. He pointed out that there was no
mention of Mr. Fly’s communica-
tions background in the original
biography. He said he had since
discovered that for a period of gix
months, as a boy, Mr. Fly “had
worked as a telephone operator in
Texas.”

Declaring that was the extent of
his communications experience, Mr.
Garey asserted that Mr. Fly, upon
being appointed chairman of the
FCC, became an “expert ex-officio.”

At great length, Mr. Garey
placed in the record memoranda and
communications dealing with the
creation of the Defense Communi-
cations Board, predecessor of the
Board of War Communications, in
1941, These data purported that
the original plan for the Board
was to restrict its membership to
the military. Afterward, Mr. Fly,
as chairman of the FCC, reported
that the Commission had directed
that the chairman should act as
the FCC member of the Committee
which originally was contemplated,
rather than the FCC chief engi-
neer.

Mr. Garey charged that the in-
vestigation made by the Commit-
tee showed that this statement, at-
tributed to Chairman Fly, “is not
true.” He said testimony would be
adduced to establish that point.

Funds Augmented
By Other Agencies

Read into the record also were
FCC appropriations from its crea-
tion to the present. These increased
from $1,896,855 for the fiscal year
1936 to $7,609,914 for the 1944
fiscal year. Mr. Garey declared that
the Committee, in its investigations,
had been unable to justify the FCC
appropriations for 1943. He men-
tioned an item of $300,000, trans-
ferred from the President’s emer-
gency fund to the FCC with the
understanding that it would be re-
turned, but that as of the present
thismoney had not been reimbursed.
There is a deficit of some $205,000
in the figures given the Committee
by the FCC and the budget figures,
he declared.

Pointing out that FBIS is held
to engage in intelligence work for
other departments of the Govern-
ment, Mr. Garey said the inquiry
indicated that while Congress ap-
propriated the money for that
work, the FCC, whenever it can,
goes to other agencies to collect for
the service. He said he did not
know whether this was a “skillful
way” of augmenting its appropria-
tions. His own view, he added, “is
that it is a way of the FCC getting
money that Congress never in-
tended it should get.”

The mushrooming of RID and
FBIS was outlined by Mr. Garey,
based on data procured from the
FCC. RID had 16 employes in 1940,
as against 850 in 1943. FBIS in

SIGNING CONTRACT for Coronet Little Show on Columbia network
is Robert L. Schutter. president of Schutter Candy Co., Chicago. Watch-
ing are (1 to r): Paul R. Trent, vice president; Robert L. Schutter; R. J.
Scott of Schwimmer & Scott Adv. Agency; Georger M. Schutter, sec’y and
treas. Despite serious corn syrup shortages and restrictions on other
materials, Schutter Candy (Bit-O-Honey and Old Nick) has an eye to
post war markets in furthering its radio advertising.

1941 had 17 employes, as against
486 last month. The two agencies
together since 1940 have expended
approximately nine million dollars,
he declared.

Mr. Barger, sworn in as a com-
mittee witness, testified he had
been a member of the bar since
1914 and practiced law until 1934.
Since that time he has been en-
gaged in Governmental investiga-
tion work, having spent two years
with WPA and four years as in-
vestigator for the General Account-
ing Office. He has done work from
time to time for committees of
Congress in connection with inves-
tigations of Governmental agencies.

Mr. Barger declared that the
“oath of allegiance and secrecy”
administered by BWC to staff mem-
bers and employes represented, mn
his judgment, a “great departure
from the standard form of oath.”
He said he knew of no statute or
law authorizing the imposition of
such an oath. He expressed doubt
as to its legality and whether it is
binding on employes.

No Authority Found
For Starting FBIS or RID

Under cross-examination by Mr.
Garey, Mr. Barger said he had
been unable to find any authority
in the statutes or by executive order
authorizing the creation of either
RID or FBIS. RID, he said, was
started in July, 1940, with a fund
of $1,600,000 transferred from the
President’s emergency fund. It
originally was known as the Na-
tional Defense Operations Section
of the Field Division of FCC, but
subsequently was elevated to the
status of a division. Asserting he
had been unable to find any execu-
tive order or statute authorizing
creation of RID, Mr. Barger said
that the only legal authorization
appeared to be the fact that Con-
gress has appropriated money for
it.

Mr. Barger’s testimony was in-
terrupted to permit the appearance
of Philip C. Hamblett, assistant of
the OWI Overseas Branch. Mr.
Hamblett said he believed FBIS
had some 31 or 32 people in North
Africa. Under questioning, he said
it was not a military secret that
the Army wanted them “out of
there.” He declared he was not cer-
tain where he had procured that
information but he believed he had
heard it in War Department circles.
The entire staff, he added, was
transferred to the Psychological
Warfare Branch out of OWI funds.
Only one FBIS employe, Peter
Rhodes, remained as news editor.

Mr. Garey sought to ascertain
the degree of duplication of OWI
and FBIS monitoring functions.
OWI and FCC, it was brought out,
maintain separate staffs in London
and in other places. Mr. Hamblett,
however, claimed there was no
duplication in material cabled to
this country. Whereas FBIS inter-
prets and analyzes the news, OWI
deals in full texts, he said. Mr.
Hamblett said he did not know of
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any executive order or law author-
izing the FCC to operate a London
office or anywhere abroad.

Mr. Hamblett agreed that the
Army is anxious to keep at an
absolute minimum the number of
civilian agencies operating abroad.
FBIS, he said; functions on a differ-
ent basis than OWI but gets the
beneﬁt of OWI monitoring. He
pomted out that OWI does not have
ithe funds, staff or equipment to do
the overall monitoring job but he
admitted that with those essentials
it could conceivably do it.

Mr. Garey alluded to testimony
given last March by Chairman Fly
to the Costello subcommittee in-
vestigating Selective Service de-
ferments for Government employes.
At that time, he recited, Mr. Fly
contended that all the information
msed by OWI was supplied by
FBIS. Mr. Hamblett said he would
“‘have to take issue with that answer
because of what we do in London,
‘where we have a 20,000-word file.”

When Mr. Garey asked whether
‘Mr. Flys “tesfimony was “in ac-
«cord with the, true;facts,” the OWI
official sdid>he "eould not talk for
the FCC chairman.

Barger Found RID
And FBIS Lmle Used

Returning to the stand, Mr.
Barger brought out that approxi-
mately 41% of the FCC’s appro-
priations are for RID and that RID
and FBIS combined absorb 2/3 of
ithe total Commission fund. Reciting

interviews with Army and Navy..

officials, Mr. Barger said it was
difficult to say how much use wsas
made of these FCC services by the
military. The Army did not supply
any material data, he said, while
Navy officials usually commented
“It’s a nice day outside.”

He said that these interviews in-
dicated to him that very little use
is made of these services by the
military, and more particularly
the Navy. He declared these con-
versations appeared to confirm the
views expressed by the Joint Chiefs
of Staff in their letter recommend-
ing elimination of these FCC serv-
ices and transfer of RID to the

Army.
‘Aracing the development of
FBIS, Mr. Barger said their in-

westigation showed that on Feb. 25,
1941, it received $150,000 from the
President’s eme gency fund, of
$300,000 r>quested. The Bureau of
ﬁme Budget, in its initial report,

e said, held that this work might
well be done by the State Depart-
ment or by the CIAA., He said that
his investigations did not reveal
‘that FBIS was furnishing service
to “shape mllltary policy,” as had
been. held by Chairman Fly.

As in the RID case, he said, he
could not find authority for the
creation of FBIS, except a reso-
Rution adopted by the Board of
War Communications. There was
‘no executive order and no legisla-
tive authority, he said. He ex-
‘pressed the view that FBIS is func-
tioning “without legal authority.”

Alluding to the change in the
mame of “Foreign Broadeast Moni-
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FCC Handout Claims Gen. Eisenhower

Asked Commission

TO COUNTERACT a contention
of Eugene L. Garey, general coun-
sel of the House committee investi-
gating the FCC, the Commission
last Wednesday issued a press re-
lease stating that Gen. Eisenhower,
members of his staff, and the OWI
had requested the FCC to send
personnel to North Africa. Mr.
Garey earlier had cited letters and
other documents purporting to show
that the Army had requested the
FCC to remove members of the
FBIS staff from the North African
theater.

Copies of the FCC press release
were handed to newsmen covering
the Cox inquiry last Wednesday in
the committee room. The release
was not made available for distri-
bution at the FCC.

Attached to Army

The Commission release quoted
Robert D. Leigh, director of FBIS.
“The Cox committee investigating
the FCC alleges that FCC moni-
toring in North Africa was useless
and without Army authority,” said
the statement. “The facts are that
Army headquarters, European the-
ater of operations and OWI re-
quested the FCC to send personnel
to North Africa. These experts
were attached to the Army’s Psy-
chological Warfare unit and were
part of an Army operation.”

Dr. Leigh further stated that the
Army request for FCC personnel

Experts for Africa

came from Gen. Eisenhower. Ar-
rangements for FCC personnel in
North Africa, he added, were made
by Gen. McClure, chief of Military
Intelligence abroad, and Gen. Me-
tajka, Chief Signal Officer abroad.
As recently as June 3, he said, Gen.
Strong approved maintenance of
an FCC liaison editor in North
Africa, and the other personnel
supplied by the FCC to the Army
and to OWI remain on duty there.

“In brief,” Dr. Leigh said,
were asked to lend personnel to
the military in an emergency be-
cause we had people who were
skilled in the broadcast monitoring
operation. They are still there do-
ing that work. In the emergency
we sent them without raising the
immediate question of paying their
salaries. When later we raised that
question the War Department de-
cided that OWI should pay their
salaries and the transfer was made.
We are proud of the organizing
job which was done and we refer
the Committee to those who have
observed it, for confirmation of
this judgment.”

Attached to the release were let-
ters which Dr. Leigh said “have
not been classified as secret, confi-
dential, or restricted bv anv Gov-
ernment agency,” and “sufficiently
show that FCC personnel were sent
to North Africa at the request of
and in cooperation with high Army
officials.”

toring Service” to “Foreign Broad-
cast Intellizence Service,” Mr.
Barger testified that he had reached
the conclusion the change was made
only for the purpose of “dignifying
the activity as a war function,”
whereas its main function is that
of a “news service.”

Rep. Hart opposed the introduc-
tion of testimony of “unknown
persons,” asserting that it should
be understood that these are not
the conclusions of the Committee.

After Mr. Garey observed he
was taking this tack only because
the military witnesses could not be
called, Chairman Cox said the tes-
timony would be permitted to go
into the record “for the considera-
tion of the Committee.”

Obtains Some
Exhibits From DCB

Mr. Garey introduced a number
of DCB exhibits produced by the
FCC, and commented that the Com-
mittee should know “where Mr. Fly
is not involved we have no difficulty
in getting the minutes of DCB.”
He alluded to Mr. Fly’s contention
that DCB-BWC activities were con-
fidential,

Mr. Barger testified that there
are 1,331 individuals in Government
and private life who receive the
analyses of FBIS and that some
260,000 “pieces of mail” are sent
out on an annual basis. His inter-
views of a number of recipients, he
said, revealed that “very little use

is made of the FBIS analyses.”
Army and Navy people, he said, in
many instances throw them “in the
wastebasket.” Mr. Garey added that
he understood that some military
people had asked FBIS not to send
them any more because they “clut-
ter up the offices.”

Jett Said FCC Could
Not Do Navy Job

Mr. Barger outlined to the Com-
mittee testimony of E. K. Jett, FCC
chief engineer and chairman of
the BWC Coordinating Committee,
regarding RID monitoring activ-
ities, adduced June 26 at the Com-
mittee offices. He reported that Rear
Admiral Joseph R. Redman, di-
rector of Naval communcations,
had shown him a new monitoring
service created by the Navy on
enemy military activities. Mr. Jett
“frankly admitted that the FCC
was not equipped to do that job,”
Mr. Barger said. Mr. Jett testified
that the FCC had done some “hit
and miss monitoring of enemy
transmissions.” He pointed out that
as a retired Naval officer himself,
he understood that the Navy would
not permit any civil agency to
handle that type of intelligence
work. Because there has been “no
official request from the Navy” to
cease RID operations, Mr. Jett said
he did not feel there was any
recommendation that the service be
discontinued.

_FCC General Counsel Charles R.

Denny Jr. interrupted to advise
the Committee that Lt. Jett is
available and could appear before
the Committee. He pointed out that
piecemeal testimony of this char-
acter might be misunderstood.
Chairman Cox commented that the
Committee would “get to Mr. Jett
in due course.”

After Mr. Garey had read into
the record testimony of Chairman
Fly seeking the defici>ncy appro-
priation and had stated that the
additional FBIS work was re-
quested by various Governmental
agencies, Mr. Garey cited FCC
minutes to show that funds appro-
priated by Congress for this pur-
pose were allocated for other pur-
poses. Mr. Fly, he said, had told
Congress that “urgent requests
from the war agencies” had been
made for broadening of FBIS func-
tions in “shaping foreign and mili-
tary policy” and for “countering
enemy propoganda.” Within a week
of approval of the appropriation,
he said, Robert D. Leigh, chief of
FBIS, advised the FCC that the
appropriation of - this money pro-
vided funds for “personal reor-
ganization which has been long
overdue.”

Raises Allegedly
Paid With War Funds

This, he called “in disregard of
representations made to the Con-
gressional committee.” The com-
mittee approved the recommenda-
tions, he said, subject to “clearance
of the Bureau of the Budget.” Mr.
Barger then reported on interviews
with B. S. Beecher and J. J, Love,
of the Bureau of the Budget. He
declared that they disclaimed any
knowledge of the FCC’s action and
had not been consulted regarding
it. They claimed that reclassifica-
tion of employes was not the func-
tion of the Budget Bureau but that
if they had been asked, the action
would have been “frowned upon.”

In resuming the hearings Tues-
day morning, Mr. Garey reiterated
his allegations of ‘‘uselessness” of
FBIS and RID, and placed in the
record additional data dealing with
alleged “deception” by the FCC in
allocating funds procured for spe-
cific FBIS activities. He placed in
the record a series of exhibits deal-
ing with pay increases given to
Commission employes in all de-
partments with funds allegedly
procured for what were described
as ‘“war activities”,

Among those who benefitted
from reclassification he said, was
William E. Dodd Jr., FBIS em-
ploye, who, along with Dr. Good-
win B, Watson, has been the tar-
get of Congressional committee ai-
tacks because of purported mem-
ership in Communist front organ-
izations.

Dr. Dodd, he declared, was in-
creased in pay from $2,600 to
$3,200 a year, the increase having
been authorized because of a pro-
posed assignment for FBIS in
London. Subsequently, he said, the
State Department refused to issue
a passport to Dr. Dodd and he was
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LI (UM DN TALIC IS TWICE
AS CHEAP...

Our “Showmanship department” said, “we
could build a terrific show with him if . .. if
you dared.”

We dared.

For an hour and a half every day, Paul
Gibson went on WBBM — to talk. (It took
foresight to venture 90 minutes of talk.) About
anything interesting. Or stimulating. Or in-
formative. Just good conversation!

The letters started pouring in. “My wife
and I argued your fascinating views on teen-
age troubles”. . . “Your intriguing biography
of Eisenhower” . .. I would like my class at
Indiana State Teachers’ College to read your
talks on getting along with people”. . . “Did
Du Barry really?’. . “A copy for our Rotarv
Club”. ..*“You take the place of night school”. ..

Pretty nearly everybody writes him sooner
or later. Company presidents, taxi - drivers,
housewives. A Missionary-to-Moscow wrote,
“your sparkling intelligence commands my ad-
miration and respect.”

Advertisers write him, too. They write letters
like this one from the Huber Hoge agency who
sold books through Gibson’s show:

“Your Paul Gibson’s Housewives Protective
League paid out at just twice as low as the
nearest competing station. This despite the fact
that we used nearly every station over 1000
watts in the country.”

Participating sponsorships on ‘“Housewives’
Protective League” are now available. But

aside from your selfish inter-
est in the program, the story
is one more example of why
WBBM, Chicago’s Showman-
ship Station, has been the most
bought-out radio station in
Chicago for 18 straight years.

Representel by Radio Sales,
the SPOT Broadcasting Division of CBS




TAKING PART in the 911th consecutive broadcast and 19th Anniversary
of Farm Question Box Program at KOA, Denver, and the Western

Farm Life magazine are (1 to r):

Mrs. Mina Burke, home department

editor of Western Farm Life; James E. White, editor of Western Farm
Life; Rex Brown, KOA mnews editor; Henrie Miller, asst. editor of
Western Farm Life; Glenn Killam, KOA announcer. Preceding by several
years the National Farm and Home Hour, Farm Question Box is the

second oldest program of its kind.

First broadcast was July 9, 1924,

retained here, but the increase was
permitted to stand.

In pursuing the manner in which
the FCC “passed around” the
$558,000 supplementary appropria-
tion, Mr. Garey drew from Chief
Investigator Barger the statement
that Bureau of the Budget officials
interviewed by him had no knowl-
edge of the FCC'’s action. Mr. Bar-
ger reported that a recent check
with the FCC’s budget officer,
George L. Stillwagon, produced the
information that it was the latter’s
understanding that the matter had
been taken up “orally” with the
Budget Bureau.

H. J. Ehrsam, of the Civil Ser-
vice Commission, Mr. Barger de-
clared, stated that the action of
the FCC on reclassification of em-
ployes had been requested by Dr.
Leigh and approved. Mr. Barger
declared that based on his inquiries,
he did not believe that the re-
classification “was in keeping with
the intent of Congress.” He said
the Civil Service Commission did
not know that the specific appro-
priation had been made for 148
additional employes of the FCC.
Civil Service Commission officials
also reported, Mr. Barger said,
that other agencies are “indulg-
ing in deficit spending and are ex-
ceeding their budgets.”

Army Told FCC to
‘Get Out of Africa’

When Chairman Cox asked
whether it is permissible under
the law to engage in deficit spend-
ing, Mr. Garey cited the United
States Code provisions to show
that such activity is prohibited.
Any person responsible for it, he
said, can be “removed summarily”
from office and fined or imprisoned.
Mr. Garey said the FCC is “guilty
of it” and declared it closed its
last fiscal year with a deficit of
$225,000. He also cited an item of
$40,000 which he alleged the FCC
expended without authorization,
for the CBS listening post in San
Francisco, taken over by FBIS,
asserting this violated the law on
deficit spending.

Mr. Garey read into the record
detailed correspondence, cables
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and other communications relating
to the establishment by FBIS of
activities in North Africa shortly
after our landing there in Novem-
ber, 1942. The sum total of this
evidence, he said, showed that the
Army initially desired to have a
single civilian technician, which it
thought it could get from the FCC,
in North Africa for monitoring
purposes. The Commission, he
held, “seized the opportunity to
extend its jurisdiction and au-
thority” and from a small begin-
ning it sought to develop a “full-
fledged FBIS unit in Africa.”

The FCC, he charged, sought to
get funds from the Army to com-
pensate it for this unit and that
the Army last February told the
FCC to “get out of there.” The
effort of the FCC, Mr. Garey con-
tended, was to “fold itself in the
flag as an essential war agency
and extend its authority and pres-
tige.”

Secrecy of documents dealing
with the war again came into focus
when Mr. Garey identified an
exchange of correspondence in
March, April and June between
Chairman Fly and the Secretary
and Undersecretary of War., He
pointed out that these documents
were marked “confidential,” along
with the descriptive notice that
unauthorized use of their contents
would violate the Espionage Act.
Mr. Garey said labeling these let-
ters as confidential “is a pure mat-
ter of hooey.” He held that the
Genesis of the practice of label-
ing documents confidential is found
in regulations issued by the OWIL.

“Is this a mutiny against the
authority and power of Congress
through which this committee
operates?” asked Judge Cox. Mr.
Garey said that other investigat-
ing committees of Congress are
experiencing the same difficulties.
He agreed with Chairman Cox
that Congress will be denied such
material by the heads of the vari-
ous agencies if Congress “lets
them get away with it and permiis
them to spurn committee requests.”

After Mr. Garey had read into
the record the OWI “definitions of
what is confidential,” he said they

bore “all the earmarks of Har-
vard.” When Rep. Miller inquired
how Congress could legislate in-
telligently unless it had informa-
tion of this character, which ad-
mittedly would not be “prejudicial
to the national interest,” Mr. Garey
said it could not unless Congress
“wants to be a rubber stamp.”

Alluding to the activities of the
“bureaucrats,” Chairman Cox said
he felt Congress “must assert its
authority” and that it might as
well be now as later. He held the
material sought could not be con-
strued as confidential and could
not by any stretch be classified as
secret.

Rep. Hart, who has taken up the
cudgels in defense of the adminis-
tration and the FCC position, in-
quired whether there had been any
court interpretations of the OWI
“confidential” definitions. Mr.
Garey pointed out that the OWI
was created by executive order and
not by Congress. The regulations,
therefore, he said, are issued for
the guidance of the executive de-
partments and agencies and not the
Congress. OWI, he contended,
‘“can’t tell Congress what to do.”

Secrecy Rules Called
Assault on Congress

Mr. Miller asked whether this
“assault upon the sovereignty of
Congress” would not result in
“legislative paralysis.” Mr. Garey
went further—he said it would
mean that, plus “frustration and
futility as well.” He predicted that
if the practice continued “it will
practically abolish one of the three
branches of Government.”

The original question whether
the exchange of letters between
Mr. Fly and the Secretary and
Undersecretary of War should be
admitted in the record was placed
aside by Chairman Cox, with ruling
reserved.

Taking up another subject, Mr.
Garey offered for the record a
compilation of newspaper subscrip-
tions of the FCC, showing that an-
nual subscriptions are entered for
95 newspapers, with extra copy
purchases during a 23-day period
to approximately 1,000. Scientific,
technical and trade journals were
not included in the listing as essen-
tial to the functioning of the
agency.

In citing the list, Mr. Garey
pointed out that Congress had lim-
ited to $560 the amount that may
be spent by a Government agency
for the purchase of newspapers.
He did not elaborate on the point,
however,

Cites Subscriptions
To Home Papers

In citing individual suscriptions,
Mr. Garey pointed out that the
Atlanta  Journal, subscribed to
yearly, went to the office of Com-
missioner Durr. Then he observed
‘“that’s getting your home news-
paper at public expense.” In the
gomeo vein, he broucht out that
the Fresno Bee went to Commis-
sioner Wakefield (from Fresno);

that the Greenmville (S.C.) News
was delivered to Nicholas Cure-
ton, who was described as “pur-
chasing agent” of the Commission
and who hails from South Caro-
lina. The Houston Post, Mr. Garey
brought out, was delivered to Com-
missioner Walker (a native of
Oklahoma) ; the New York Times
went to Chairman Fly.

Among other subscriptions listed
were the Daily Worker and PM,
to which there were annual sub-
scriptions. Asked if they were ear-
marked to any individual, Mr.
Garey said the records did not
show but that he “supposed a lot

‘of them read them.” In extra copy

purchases, which totaled 947 for
a 23-day period. FBIS purchased
some 800 editions of the New York
Times. The New York Herald Tri-
bune, New York Post and Wash-
ington Times-Herald had extra
purchases of about 40 each. Extra
New York Times Sunday editions
purchased totaled 27,

There was only one subscription
to the Washington Post, which has
supported the FCC and opposed
the Cox inquiry. Mr. Garey com-
mented that the newspaper “can
look for increased business in the
future.”

Mr. Garey read into the record
an exchange of correspondence
with J, Edgar Hoover, FBI chief,
regarding use made by his organ-
ization of FBIS and RID services.
Only those replies relating to the
phase of the inquiry under inves-
tigation were read by Mr. Garey.

Hoover Indicates FCC
Service Little Used

The purport of the reply, Mr.
Garey said, was that little or no
use was made by FBI of these
services. FBI from time to time
had made specific requests for in-
formation and these totaled ap-
proximately 35 for the fiscal year
July, 1942 to June, 1943. FBI re-
quested RID to furnish intercepts
in 4 instances, direction finding in
6 cases, and monitoring in two
cases. FBI said #t did not receive
the wire service of FBIS and that
it did receive the daily reports
which were considered to be “oc-
casionally of interest.” Mr. Garey
interpreted this as a careful ex-
planation “of something that is
useless to FBL”

Chairman Cox interposed that
Congress had a very high regard
for Mr. Hoover and wanted to
confer the Congressional Medal of
Honor upon him. When Rep. Hart
inquired whether Mr. Fly had
blocked that, Mr. Garey said he
thought he “would like to.”

Whereas the records disclosed
that FBI had requested FCC ser-
vice in only some 35 instances, Mr.
Garey declared that FBI had fur-
nished information to the FCC in
some 250 instances. The report
also showed that FCC submitted
“intercepts to FBI not requested
by the latter.”

Mr. Garey placed in the record
additional excerpts of testimony
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given to Congressional committees
by Mr. Fly, which he said he could
characterize ‘“most charitably as
rash.” These referred to claims
made by Mr. Fly of work carried
out at the request of war agencies
dealing with location and presence
of ships and with other military
activities.

Craven Comments on
‘Confidential’ Matter

Commissioner Craven made his
first formal appearance before the
Committee in open session Tues-
day, in reply to a subpoena. He
was the second member of the
Commission to testify. Asking per-
mission to read a prepared state-
ment, Commissioner Craven said
he had been “warned” about mak-
ing disclosures to the Committee
concerning matters regarded as
“confidential and secret”.

He explained he had received no
directive from the President to
withhold any information. Some of
the documents which Mr. Garey
had requested him to furnish, he
said, were marked ‘“confidential”.
Declaring it was his opinion that
Congress is entitled without limi-
tation to any and all information
it may desire, he said there may
be a question as to whether he
should divulge at a public hearing
information contained in docu-
ments marked “confidential”.

“I recognize, of course, that I
am subject to this Committee’s di-
rection because it has been em-
powered by the Congress to in-
vestigate the agency of which I
am a member and of my acts and
doings as a commissioner,” Com.
Craven continued. “Whether I shall
disclose here information con-
tained in documents which are
marked ‘confidential’ must be the
responsibility of this Committee.
I don’t feel that I am competent
to pass on that matter, or that I
should be requested to. I must, of
course, be governed by the Com-
mittee’s direction.”

Fly Said President
Was ‘Deeply Concerned’

Expressing surprise over this
statement, Mr. Garey asked Com.
Craven “who warned you?” The
witness explained that Chairman
Fly had called to his attention cer-

tain matters in connection with the _

Cox investigation. His recollection

was that on July 7, during the::
merger .
hearings, Mr. Fly called him into .

Western Union - Postal

an anteroom. The chairman said
he had heard that he (Craven) was
‘“cooperating with the Committee”.
Com. Craven said he had advised
the chairman and other members
previously of his appearances be-
fore committee counsel in execu-
tive session at the request of the
Committee.

Disclaiming any ‘“coercion”,
Com. Craven then related that Mr.
Fly said he did not want to tell
him what he should or should not
do, but only that he wanted him
to know that he and the President
were “deeply concerned” about the
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merly of WISG, Dayton. Sgt. Bender and Sgt. Daley are leaving for sea
duty and are replaced by Sgt. Poppe and Sgt. Poplawski. Broadcast was

one of Your Son at War series.

protection of the public welfare
and the “preservation of the se-
curity of confidential and secret
matters.” }

Com. Craven related further that
he had told Mr. Fly he did not want
to be cited “for contempt of Con-
gress” but added that he had
“nothing to hide”.

Asked by Mr. Garey whether he
challenged the good faith of the
Committee, Com. Craven said that
he had “every confidence” in the
Committee, its chairman and mem-
bers of Congress. He disclaimed any
intent of challenging the “dignity
or authority” of the Committee,
and said he was willing to testify
on facts and express his personal
opinions within the prescribed lim-
itations. He pointed out that he had
differed with Chairman Fly on
many policy matters, but that these
differences were honest ones and
he respected the ‘“sincerity” of
the FCC’s majority.

When Mr, Garey asked whether
he agreed with the majority efforts
to grasp “more and more power”,
and mentioned specifically the let-
ters of the Joint Chiefs of Staff
on the FCC’s go-called war activi-
ties, Com. Craven said that he
did not agree with the Fly state-
ment that the military services
were seeking to destroy the Com-
mission or to “control civil com-
munications.”

Explaining he did not ‘share
the views expressed by Mr. Fly,”

-Com. Craven said he felt the Com-

mission should “stay out of the
headlines”. He declared civil con-
trol of military operations in war
is just as dangerous as military
control of civil operations in peace.

In view of Com. Craven’s state-
ment, Counsel Garey asked the
Committee to instruct the witness
to answer questions propounded
and to produce the subpoenaed
documents, Chairman Cox told
Commissioner Craven the Commit-
tee desired to be courteous. He
pointed out that Mr. Fly, in his
various press releases, had insisted
that the Commission be given an
opportunity to answer charges and
that he was “here ten days ago and
refused to talk.” He added that

the Committee called Commissioner
Craven to testify on matters per-
taining to FCC operations and that
it did not want him to “hide behind
the phrase public interest.”

Describing Com.Craven as“high-
ly intelligent, intensely patriotic
and one of the world’s outstanding
engineers,” Chairman Cox said the
Committee wanted him to testify
without the slightest fear of pun-
ishment or hope of reward. He as-
sured the witness that counsel
would not ask any questions deal-
ing with military secrecy.

Craven’s Record
Thoroughly Examined

Com. Craven was questioned ex-
tensively by Counsel Garey on his
Naval radio background and Naval
service. Nearly two hours were de-
voted to this type of examination,
beginning with the Commissioner’s
appointment to the Naval Academy,
the many radio assignments given
him, his original service with the
former Radio Commission in 1927,
his appointment as chief engineer
of the FCC in 1935, at the request
of President Roosevelt, and his ap-
pointment to the FCC as a mem-
ber in 1937.

Com. Craven said he considered
Admiral Hooper “one of the most
outstanding radio men of all time.”
He praised his integrity and ability
“without limitation.”

Asked whether the Navy was not
largely responsible for the develop-
ment of broadcasting, Com. Craven
said that in wartime there is a
stimulus given to radio develop-
ment. That occurred during the
last war and while the Navy does
not claim any credit for radiotele-
phone development, he said it con-
tributed much to the art. Much
credit must be given to the enter-
prise and genius of private indus-
try and manufacturers, he said.
The Navy probably did not see
these commercial aspects, Adm.
Hooper did encourage electrical
manufacturers to go into the radio
and communications field, he said,
relieving this country of its de-
pendence upon foreign manufac-
turers.

In alluding to his private prac-

tice as a consulting engineer, from
1930, when he resigned from the
Navy, until 1935, when he was
drafted as FCC chief engineer,
Commissioner Craven said the prac-
tice had been a lucrative one and
the net return was “far less than
chief engineer”. He explained the
circumstances which led to that
appointment.

When Rep. Miller inquired
whether he thought experience as
a telephone operator (alluding to
Chairman Fly’s boyhood work)
qualified one for service on the
Commission, Com, Craven asked to
be excused from answering the
question. Chairman Cox granted
the request.

Commissioner Craven explained
that when he took the chief engi-
neer’s post he did so with the un-
derstanding that he would be per-
mitted to reach his own individual
judgments on technical matters.
He said he “didn’t mind being
overriden” but desired to arrive at
technical conclusions independent-
ly. When Mr. Garey asked him
whether he did not mean that he
wanted no “outside pressure be-
ing exerted,” Commissioner Craven
said he did not want to be “in-
fluenced by other considerations.”

Mr. Garey explained that he de-
sired to have Commissioner Craven
complete his testimony on certain
phases of the inquiry, subject to
call later. Chairman Cox asked
the Commissioner to return Wed-
nesday morning prepared to answer
guestions propounded by commit-
tee counsel. He again assured the
witness that there would be no
questions “incompatible with the
public interest.”

‘Confidential’ Letters
Kept Out of Record

At the outset of the third day's
session, with Commissioner Craven
on the stand, it was evident the
Committee had decided not to place
in the record the exchange of let-
ters marked “confidential” by the
FCC. After a hurried conference
between Counsel Garey and the
Committee, the attorney was au-
thorized to pursue examination of
Commissioner Craven.

Commissioner Craven read three
letters given him and said that he
had never seen them before and was
not familiar with their subject mat-
ter except “in the remotest way”.
Mr. Garey then revealed that the
letters referred to monitoring nper-
ations of FBIS in North Africa.
The three letters, dated in March
and June, included a letter from
Chairman Fly to Secretary of
War Stimson. a reply by Under-
secretary of War Patterson and
a second letter from Mr. Fly
to Mr. Patterson. Commissioner
Craven said the extent of his knowl-
edze was that FBIS had four men
in North Africa placed there at the
request of the Army. He under-
stood an agreement had been
worked out because of the protest
by the Army that there are “too
many civilians in North Africa”
and that something had to be done
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to reduce the number. The agree-
ment was between OWI and the
FCC, he said.

Commissioner Craven disclaimed
any previous knowledge of the fact
that the Army had requested only
one FCC employe and that he did
not know that FBIS had 31 men in
North Africa (as Mr. Garey
claimed). He did not recall any
Commission vote on the opening of
an office there and failed to recol-
lect any Commission consideration
of a staff larger than four.

Craven Declines
To Criticize Fly

When Garey asked who author-
ized this, and the witness replied
that he assumed Chairman Fly had
handled the matter, Chairman
Cox inquired whether the FCC “is
a one-man Commission?”

Asserting he did not think so,
Commissioner Craven said he knew
that he maintained his independ-
ence, but he did not know about the
other members. In a rather de-
tailed discussion of the manner in
which the FCC functions, Com-
missioner Craven admitted that the
FCC had “granted the Chairman”
broad responsibilities and that he
did not agree with the Commission’s
organization. He said the informa-
tion regarding North Africa “took
him by surprise” but he did not go
along with the Committee Counsel
that this was typical of “a great
many similar instances” of alleged
one-man control of the FCC.

Decliring to be placed in the po-
sition of criticizing Chairman Fly,
Mr. Craven insisted that matters
pertaining to delegations of au-
thority in the Commission went
back to previous regimes. He said
that sometimes members of the
Commission were placed in a posi-
tion of dealing with “fait ac-
compli.” He said he did not think
that the Chairman should be criti-
cized for eurrent methods because
the Commissioners themselves “per-
mit him to do these things.”

“I think the situation could be
improved,” said the Commissioner.
“It goes back to the previous Chair-
men.”

Reiterating that he did not want
to be placed in the position of criti-
cizing the Chairman personallv,
Mr. Craven said he did have his
“faults’” but he also has his “vir-
tues.”

Commissioner Urges
New Legislation

Under brisk questioning by Mr.
Garey, the witness agreed that
there is no provision in the Com-
munications Act giving the Chair-
man powers beyond those held by
other Commissioners. As a practi-
cal fact, he agreed, the Chairman
does dominate the Commission. He
pointed out that the vote on im-
portant matters usually was split
5-2 or 4-3. Describing Mr. Fly as a
“strong-willed personality” Mr.
Craven said he could not be criti-
cized for that. He agreed with Com-
mittee Counsel that the Chairman

LAWGINEER

Title Justified by Comment
On Craven’s Wo

T. A. M. CRAVEN was practically
labeled a “lawgineer” by the Cox
Committee at its hearing last Wed-
nesday. After receiving a memo-
randum by the Commissioner, whose
background is entirely engineering,
proposing reorganization of the
FCC as far back as 1938, Chairman
Cox cbserved: “This memorandum
entitles you not only to being an
engineer but a great lawyer. You
should be proud of that document.”
Chief Counsel Garey commented
that he would “like to be the au-
thor of that document myself.” He
added that “no fair-minded person
would fail to subseribe to your
views.”

Later, after Commissioner Cra-
ven had given the Committee a
lecture on elementary radio engi-
neering, at Counsel Garey’s re-
quest, Chairman Cox commented
that he was an even greater engi-
neer than he was a “lawyer.” Rep.
Hart (D-N.J.) commented it was
the most illuminating discussion of
radio he had ever heard.

was stronger than the fellow Com-
missioners and that the majority
usually went along with Mr. Fly.

Going from the North African
theater to the London office of
FBIS, Mr. Garey asked Commis-
sioner Craven how many employes
FBIS had there. The witness rec-
ollection was eight. Mr. Garey in-
formed him there were 40. The wit-
ness said this surprised him be-

cause he understood the office was
to be decreased rather than in-
creased.

Commissioner Craven said the
questions were being asked “the
wrong man.” He declared he had
not informed himself on FBIS
operations beyond the original for-
mation of the organization.

Asked pointedly whether the
Commission had power to engage
in FBIS operations, Commissioner
Craven said he was not a lawyer
but he felt there was no authority
in the Communications Act or by
executive order. He assumed, how-
ever, that the President and the
State Department wanted the serv-
ice and that since Congress had
appropriated for it, it had legal
authorization. In wartime, he said,
“I subordinated my views and
didn’t question” creation of FBIS.
He said he had always advocated
Congressional authorization before
engaging in any functions not
clearly prescribed by law. )

Concurring with Mr. Garey in
his observation that the FCC as-
sumed unauthorized powers in many
instances, Commissioner Craven
pointed out, however, that the Su-
preme Court “didn't see it that way.”
Later he alluded to the Frank-
furter opinion as practically elimi-
nating all of his views of regula-
tion and urged the Committee to
write new legislation clearly defin-
ing the scope of the FCC’s author-
ity.

Without indicating whether the
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information was contained in the
“confidential” letters, Mr. Garey
asked Commissioner Craven
whether he knew that the FCC had
requested the Army to reimburse
it for services which the Commis-
sion claimed it had rendered. The
response was neZative—he said he
was shocked to hear it. It is pos-
sible, he said, that the matter arose
in a Commission meeting he did
not attend, although he said he
had a better attendance record than
any other member.

1938 Memo Hit
One Man Control

Declaring he wanted to “be
frank,” Commissioner Craven said
he thought that on many matters
of administration the chairman
had acted without the knowledge
of the Commission. Calling it
“habit” as much as anything else,
Commissioner Craven referred the
Committee to his memorandum of
Nov. 8, 1938, when Frank R. Mc-
Ninch was chairman of the FCC,
in which he recommended full-
scale reorganization of the Com-
mission and delegation of specific
functions to individual commission-
ers. This memo, of about a dozen
pages, with proposed resolutions.
was read in the record and elicited
considerable side questioning. Mr.
Craven explained, after a two-hour
examination, that the entire pro-
posal was “tabled” and that it
“broke up the meeting.”

Chairman Cox, as well as Coun-
sel Garey, commended Mr. Craven
for the memo as a fine legal docu-
ment. The Commissioner’s repeated
disclaimers that he was “not a
lawyer” were belied by the memo,
Judge Cox said, because he thought
it proved the engineer a “great
lawyer.” Mr. Garey said he would
have been proud to have been au-
thor of the document.

In alluding to this comprehen-
sive memo, Commissioner Craven
said that in it he tried to “rectify
the situation on the Commission
but that it got nowhere. He re-
peatedly stated that he did not pro-
pose to criticize Chairman Fly—
that the situation obtained as to
the powers of the chairman before
Mr. Fly was appointed in 1939.
But he did agree that Mr. Fly, be-
ing a “strong man,” carried along
in the same groove.

Chairman Cox interposed that
Mr. McNinch was appointed to the
FCC to “clean up the mess.” He
recalled the Connery resolution of
1938 to investigate the FCC and
said that he then felt Mr. McNinch
should have been given “more time
to do the job.” Explaining the
reasons for the detailed memo,
Commissioner Craven said that
when Mr. MeNinch was first ap-
pointed to the Commission, he
wanted to exact from Commissioner
Cravan an agreement that he
would vote with him on policy mat-
ters, but Mr. McNinch would fol-
low Commissioner Craven on engi-
neering matters. The witness
stated that he advised Mr. Mec-
Ninch he would have to carry out
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his sworn oath and vote his con-
science.

The purport of the memo was
that the Chairman should not have
a “preponderant voice” in Commis-
sion actions, particularly sinece the
law did not delegate special or su-
perior duties to the chairman. Be-
cause Congress placed the entire
responsibility on the Commission
as a whole, Mr. Craven said, he felt
the Commission should follow a
definitely prescribed course. When
Chairman Fly was appointed, Com-
missioner Craven said he offered
to ‘“cooperate with him” but told
him he would vote his own dictates.
“Mr. Fly has never deviated from
that,” said Commissioner Craven,
despife his many agreements of

policy with the FCC’s chairman.

He added he felt there should be
some changes in the law so as to
make clear the duties of the Com-
mission and so that we will “never
have a repetition of what exists
today.”

Agreed With High
Court’s Minority

Asserting that the Frankfurter
opinion had upset everything for
which he stood, Commissioner Cra-
ven declared he agreed heartily
with the minority of the Supreme
Court. He added that he felt the
Communications Act is not clear
and should be clarified, and that
he now felt more strongly than
ever that Congress should recon-

sider the Act. He pointed out that
he testified before the House Inter-
state & Foreign Commerce Com-
mittee on the Sanders bill a year
ago in the same vein, and that was
before the Supreme Court opinion.
Commissioner Craven said he had
heard charges that the Commission
is made up of ‘“‘experts ex-officio”
rather than experts “in fact.”” but
that he did not commit himself.
Asked by Mr. Garey whether he
believed the Commission should en-
gage in such operations as FBIS
and RID, Mr., Craven sought to
qualify his answer but was asked
for a “yes or no answer”. Answer-
ing negatively, he said he wanted
to justify that answer. Pointing
out that at the outbreak of war
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Mr. Erich Brandeis
New York, N. Y.

Dear Mr. Brandeis:

T

Our newscasts have been nearly always sponsored.
years, sponsorship has been better than an average of 95%.
newscast buyer should need no further argument as to the quality of
International News Service for sponsorship.

i ? K L Z sroavcasting  comeany

OHEE R PTATIO N SO EERH ST
DENVER,2COLORADO

International News Service

From a sponsor's standpoint, International News Service is the best
wire service that is available on the market today, i my opinion.

KLZ bought International News Service about eight years ago, shortly
after it became available for radio.

news matter in International News Service, including sports, fashilons,
business, theater and women's news.

duce many kinds of programs.

There 1s no doubt that International News Service has always main-
tained an enviable first place in foreign news reporting.
vias augmented by your addition of a 2:00 p.m. Undated War.
of foreign news makes it possible to have the required amount of war
news for our seven broadeasts daily.

The Washington news is excellent and regional coverage is good. I
believe both these still are improving.

roux'\dup fits in nicely for us and we had a five-hour beat through your
regional bureau only last Sunday, on the Grand Junction train explosion.

Very truly yours,

KLZ BROADCASTING COMPANY

Bl €. PHeBul

Earl C. McCain
News Editor

There is a great diversity of

This makes it possible to pro-

McCormick's new domestic

Over a perlod of five

June 29, 1943

This recently
The volume

A potential
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the FCC had certain facilities in
direction finding and monitoring
that might be useful, he said he
agreed that the Commission should
assume scme of that work, particu-
larly since no one else appeared to
be doing it.

As time went on, he said, the
military services became more pro-
ficient in these fields and OWI
(which he said was doing a good
job, in his opinion) came into the
field. Thus, there was not as great
a need for the services.

Then the Commissioner said he
was surprised about the attitude
of the Joint Chiefs of Staff as in-
dicated in the letters placed in the
record regarding transfer of RID
to the Army and abolition of FBIS.
He said he had heard some rumors
of the military view and had taken
it up in Commission meeting, as-
serting he had been told that the
matter was beine considered by the
Bureau of the Budget.

“T was assured there was nothing
to it,” said Comimissioner Craven.
When asked by Mr. Gavey who told
him that, he replied “the chairman”.

Favors Constructive
Action by Conferring

Commissioner Craven said he
thought something constructive
could be done. He paid tribute to
the men in the FCC monitoring
service, declaring they do the “best
job in the world as ether police-
man”., He said this was not “in-
telligence” in the “military sense
of the word”.

Asked whether one way of im-
proving service was to transfer it
to the military, Mr. Craven agreed,
but said that if there were some
way the Commission could do a
better job for the military, he would
be for it.

There are two distinet divisions
of monitoring service—one military
and the other civilian. The primary
function of the civil end is to see
that there shall be no unlicensed or
illicit stations on the air, whether
in peace or war. He declared he
thought the situation could be
solved “without all the fuss and
furore.”

Suggests FCC Should
‘Stay at Home’

Everybody wants to win the war,
he added. Asked by Chairman Cox
whether he agreed with the Joint
Chiefs of Staff on the recommenda-
tions, Commissioner Craven said
they were right in large part but
not 100%, in his judgment. The
Commission should recognize the
jurisdiction of the armed forces, he
said, but added that on the other
hand the military should recognize
the Commission’s field. He declared
it was not his view that the Com-
mission intended to usurp the Army
and Navy functions.

“T would recommend to the Com-
mission and to the President of the
United States,” he said, “that we
stop throwing brickbats and sit
around the table and work it out,
by transferring some of our men
and equipment to the Army. I would

(Continued on page 50)
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JAOIMUNADITY

in Chicago

SPOT BUSINESS IN CHICAGO
{so.000 Wolt Siatrons)

You would never guess by looking at the volume of spot business in Chicago. Summer
slump? Why, business has never been better!

And thru this terrific upsurge of spot business, WGN clearly remains the leader with
twice as much spot advertising as the next 50,000 watt Chicago station and as much
retail business as all of them combined.

WGN holds this leadership because of WGN’s marked ability to produce sales

for its advertisers.

EASTERN SALES OFFICE:
220 E. 42nd Street, New York 17,N. Y.

A Clear Channel Station

CHICAGO P ILLINOIS ; PAUL H. RAYMER CO.
50,000 WATTS Jq 720 KILOCYCLES - Los Angeles 14, Cal.; $an Francisco, Cal.
MUTUAL BROADCASTING SYSTEM
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THE BROADCASTING industry, it is evi-
dent, is in one of those “let well enough alone”
moods. Last May, after the Supreme Court
decision which handed the FCC a blank check,
there was great tumult. A new legislative
committee was formed and given plenary
powers to retain personnel and get things mov-
ing toward new legislation.

The House Committee to investigate the
FCC is holding hearings. It is gearing its rec-
ord toward new legislation, despite contentions
to the contrary. Last week Commissioner T.
A. M. Craven, who thinks and votes independ-
ently and who favors a minimum of regulation,
gave the Committee his views. He advocated
new legislation clearly defining the Congres-
sional intent. He has opposed arrogation of
authorized powers. He, along with Commis-
sioner Norman S. Case, has bucked the FCC
majority on all grabs for power.

The Committee was authorized by almost
unanimous vote of the House to conduct this
inquiry. It is the same House to which the
industry plans to go in the fall in the quest
for new legislation, to break the shackles of
the Frankfurter opinion. The FCC majority
has resorted to little short of mayhem in at-
tempting to smear and discredit the Commit-
tee.
It should be clear that the FCC majority
will oppose any industry effort for legislation
limiting its powers. It has done everything
possible to frustate these moves. The NAB is
for new legislation, so the FCC majority is
against the NAB. Irrespective of personali-
ties, it will always be thus.

Because the industry is silent, and on the
sidelines, its position is being misunderstood.
Such a passive attitude is being construed as
indicating industry satisfaction with the type
of regulation it is getting, and the kind it will
get under the Frankfurter opinion.

War Suspensions

PRESIDENT ROOSEVELT on July 9 signed
an innocuous one-paragraph bill passed by
Congress, now known as Public Law 124—
78th Congress. It is titled “to relieve news-
papers and periodical publications which have
voluntarily suspended publication for the dura-
tion of the war from payment of second-class
application fees upon resumption of publica-
tion”.,

The measure means more than that, how-
ever. It retains for publications that have
suspended their privileged status with regard
to legal notice advertising. They will not be
required to start from scratch six months af-
ter the war.

There has been much talk about the plight
of small broadcasting stations. Few, however,
have given up the ghost—only about a half-
dozen since the war began. Those that wanted
to suspend for the duration because of eco-
nomics and manpower shortages were denied
that right by the FCC because there is no
provision of law for it.

That, it seems to us, is diserimination. Ra-
dio stations are licensed. Newspapers nomi-
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nally are not. Yet the second-class privilege
is to the small newspaper what the license is
to the small station. It seems unjust to re-
quire a station in a poor market to continue
unprofitable or inefficient operation because
of war-born reverses, or else turn in his license
and prejudice his return to the air in normal
times.

There isn’t much public discussion of the
small station problem these days. The prob-
lem probably never was as serious as some
people believed, but it’s still life-and-death
for many small broadcasters. Happily the idea
of subsidy has been brushed aside—for the
present anyway. There’s some clear-thinking
in industry circles on sale of these stations
to national advertisers on a small market
package basis—just as small newspapers are
sold nationally.

We think the problem will be met by the
industry, without Government subsidy. Re-
sourceful planning and selling will do it.

Meanwhide, however, provision should be
made to authorize the suspension of opera-
tion of those stations which cannot maintain
satisfactory service during wartime, so long
as the particular areas involved will not be
deprived entirely of an acceptable station sig-
nal. When Congress reconvenes in September,
a simple bill should be introduced according
to radio the same, or comparable, privileges
given newspapers. .

‘No’ Is -a Gooﬁ Word

WHATEVER new arrangement OWI makes to
replace its field services, broadcasters will be
obliged to accept additional responsibility for
the war information job. We think these field
services were hit in a fit of ill-advised Con-
gressional economy. Be that as it may, broad-
casters want to continue the outstanding job
they have been doing for the nation.

That task becomes more difficult, now that
stations are once more to be exposed to indi-
vidual demands from some 32 agencies in the
field, and radio people are going to find it de-
sirable to meet them with informed restraint.

In judging these local time requests, man-
agers should get effective guidance from the
statement of Don Stauffer, chief of the OWI
Radio Bureau [BROADCASTING, July 5], who as-
sures the industry that all national war infor-
mation needs will continue to clear through
Washington. In view of this, a station should
have no qualms about rejecting appeals for
additional local or regional time demands for
national campaigns.

If radio is to retain its value as a purveyor
of information, broadcasters must see that the
air is not saturated with war messages. As
Paul West, president of ANA, pointed out to
the Senate Appropriation Committee in the
OWI proceedings, the public will listen to these
messages just so long, then they will turn their
sets off.

A well advised “No” will not hurt the war
effort. The broadcaster’s responsibility is to
see that the “No” is well advised, that valuable
radio time goes to the most urgent causes, and
that in war messages first things are put first.

Broadcasters who yield indiscriminately to
local pressures for time help no one. Good pro-
gramming requires careful balancing of sched-
ules. Thus, those responsible for war pro-
gramming on each station must be judicious in
their selections.

Oux }?ejpectj To —

LINCOLN DELLAR

scarcely a decade, Lincoln Dellar, vice-

president of Associated Broadcasters Inc.,

has really gone places. As station man-
ager, program producer, network station rela-
tions man, advertising salesman, and, until
recently, OWI radio chief in San Francisco,
Lincoln has covered a lot of territory and ac-
quired a world of experience which has car-
ried him to a position of prominence in the in-
dustry: vice-president and general manager of
Associated Broadcasters Inc. (KSFO and the
100 kw. shortwave KWID, San Francisco).
Which isn’t bad for a chap just reaching his
37th birthday!

Born Aug. 11, 1906, in Seattle, where he
received his early schooling, Lincoln went to
California in 1925 to attend the University of
Berkeley and to take his B.A. in 1929. At col-
lege, his advertising career started. He sold
space for the Pelican, the campus humor maga-
zine, and in his senior year he opened his own
advertising agency in Berkeley, handling re-
tail accounts.

His first job after graduation was with the
M. E. Harlan Adv. Agency in San Francisco,
as advance publicity and contact man for a
traveling West Coast cooking school, one of
their accounts. In 1930 he resigned from this
position to accept another as advertising man-
ager of Motorland magazine, a Northern Cali-
fornia publication with headquarters in San
Francisco.

In the spring of 1932 he opened his own busi-
ness as a publisher’s representative in San
Francisco, representing several Eastern and
Southern California magazines. “My business
held out only as long as my limited savings ac-
count,” Lincoln recalls, “and hence after nine
months, I decided that the depression was not
‘quite’ over.”

So in November, 1932 when he was offered
a position as manager of KGB owned by Don
Lee, and at that time the CBS outlet in San
Diego, he jumped at the chance, even though
he had never been inside a radio station before.
He helped produce several transcontinental
shows and sold radio the hard way, through
audience-building, to local sponsors.

However, because of his desire to broaden
his radio experience and having never been
East, he resigned from KGB in the spring of
1935 and secured a position at CBS, New
York as salesman for Radio Sales, the national
spot sales department for the CBS managed
and owned stations. )

In December of that year he was promoted
to the station relations department, assisting

FOR A FELLOW who has been in radio

(Continued on page $8)
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WE MAKE CANDLES

BURN AT BOTH ENDS!
@ WITH is two years old . . . and before you can

say, “So what,” let us jump in with a “So this:”

Q In this short space of time WITH has earned the loyal

patronage of Baltumore merchants™ and has a long list

of national ‘‘names’’ known as keen buyers of time.

When WITH can produce sales flames at both
ends of the stick, are we being presumptious in

e[' g thinking WITH can do a great sales job for you?
e”S

*WITH carries more retail accounts than any other
Maryland station.

wW-I-TH
—~the people's voice in—

™ BALTIMORE
ON THE AIR 24 HOURS A DAY—SEVEN DAYS A WEEK!

Thomas Tinsley, President

Represented nationally by Headley-Reed
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(Continued from page 36)

H. V. Akerberg, vice-president in
charge. He travelled almost con-
stantly during 1936 and 1937 as
station relations field representa-
tive over the entire CBS network,
working with each affiliate on local
and national sales problems, merch-
andising problems, station con-
tractual negotiations, ete.

In the spring of 1938 he became
general manager of WBT, CBS-
owned 50-kw. station in Charlotte,
N. C., where he helped the station
gain national recognition for its
accomplishments in making radio
of greater service to the farmers.

“But while life in the South was
grand, I nevertheless was always
homesick for the West Coast,” he
relates. So when W. I. Dumm,
owner of KSFO in San Francisco
(which was then a CBS outlet)
invited him to the Coast to manage
that station, he went to San Fran-
cisco in February, 1940.

In the fall of 1942, this company
received a construction permit to
build the 100-kw. shortwave sta-
tion, and in conjunction with W, I
Dumm, president, and R, V. How-
ard, chief engineer, he was busily
engaged in the construction of that
high - powered shortwave outlet.
After that time until January, 1943
he devoted his entire attention to
managing KWID.

Last January at the invitation
of the Overseas Branch of OWI,
Lincoln took leave of absence from
Associated Broadcasters to accept
a position as Chief of the Radio
Division of the OWI Pacific Bureau
in San Francisco. Here he engaged
in the biggest advertising job of ail
—advertising to overseas listeners
the Four Freedoms and broadeast-
ing programs directed to our over-
seas forces.

Lincoln is now back with Asso-
ciated Broadcasters as vice-presi-
dent and general manager but he
is continuing with OWI in an ad-
visory capacity.

In 1938 he married Grace Gould
of San Francisco. He prefers liv-
ing in the country, just out of San
Franeisco, but until the war is over,
the Dellars live close to the office
in town. Grace is engaged in war-
time nursing activities. His hobbies,
when time permits, are horseback
riding, golf (at which Grace is also
adept) and helping OWI find new
ways to increase our “Hoopers” in
Tokyo.

U. S. Royalty Savings

GOVERNMENT savings in royal-
ty payments on radio patents will
reach inestimable millions, it is be-
lieved, as the reesult of a plan pro-
posed to the Signal Corps in 1941
by Com. E. F. McDonald Jr., presi-
dent of Zenith Radio Corp., Chi-
cago. Through the plan, being
practiced by all but a few U. S.
radio equipment manufacturers,
the Government is granted free li-
cense for the duration of the war
under all patents owned or con-
trolled by each company.

WILLIAM DOTY EDOUARDE

keynote of William Doty

Edouarde’s business career,

and it was only logical that
eventually he should find his way
into the radio business in an ad-
vertising agency. Today, Doty is
helping Hort Mallinson at Badger
& Browning & Hersey, New York,
buying time for American Chicle &
Denver Chemical Mfg. Co. spot
campaigns,

Edouarde was born in New York
in 1911, and a few years later when
his father opened the New York
Strand theatre Doty got his first
taste of the show business. He's
been attached to it ever since.

His education was acquired at
Trinity School in New York and
Hobart College, in Geneva, New
York. During summer sessions,
Doty assisted his father in produc-
ing short subjects and feature-
length movies, later moving into
the talent management field han-
dling name orchestras.

After college, Edouarde pro-
duced sustaining radio shows over
WOR, handled vaudeville units for
Loew's, New York, and later en-
tered AW-Advertising Agency as
radio director.

In 1938 Doty joined Courier
Productions Inc., specializing in
production and distribution work
on documentary and commercial
sound films. In 1941 he again en-
tered the agency field, this time
with Compton Advertising, New
York, buying spot for Ivory, Duz
and Fluffo. The following year he
joined Badger & Browning & Her-
sey and is still holding forth until
he joins the colors.

At present, Doty is awaiting U.
S. Army Service call. He recently
graduated from a U. S. Army En-
listed Reserve Corps Radio Tech-
nician Course which he attended
every morning at 6 a.m. His hob-
bies include record collecting and
his library of recordings is a source
of wide interest.

SHOWMANSHIP has been the
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AN OPEN door to 1,000,000 people with a minimum of competition from other stations.
Few stations, we believe, are equal to WJHL's physical dominance or popularity in the
market it serves. Take a look at the reason why it is the preferred station in one of the

wealthiest of Southern markets.

COVERAGE—1000 watts full-time on
910 KC. The only station of 1000 watts
or greater power within 75 miles of the
WJHL transmitter. The only single sta-
tion that can offer coverage of #l/ of the
rich Appalachian area included in WJHL's
0.5 MV/M contour. 1,000,000 people;
250,000 families; 125,000 radio homes.
In addition to its coverage of Upper East
Tennessee, it offers primary service to
counties in Western North Carolina and
Southwestern Virginia.

AGRICULTURE—The Appalachian area
is one of the richest agricultural sections
of the South. Millions of dollars of burley
tobacco are sold annually. Warehouses in
seven cities in WJHL's coverage area
serve tobacco growers. Poultry and dairy
farming are of prime importance in this
area’s farm income.

CITIES—These cities make up the metro-
politan centers of WJHL'’s primaty area.
Population figures are official wartime
estimates. Johnson City, 32,000; Bristol,
28,000; Kingsport, 25,000; Greeneville,
15,000; Elizabethton, 14,000. Other im-
portant trading centers include Erwin,
Tennessee, Abingdon, Virginia and Boone,
North Carolina.

INDUSTRY—The Appalachian area is
enjoying industrial prosperity as a result
of the war effort. This prosperity is
founded on a large and sound pre-war
industrial section. Such large manufactur-
ing concerns as North American Rayon
Corporation, American Bemberg Corpora-
tion, Tennessee Eastman Corporation con-
tribute large payrolls. Johnson City is the
second largest hardwood floor manufac-
turer in the nation. Silk and knitting mills,
pottery plants, railroad centers, foundries
.and other manufacturing plants are found
in this area.

WJHL

Johnson City, Tenn.
W. H. Lancaster, Pres.—Ken Marsh, Mgr.

1000 Watts

Represented Nationally by Howard H. Wilson Co.
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NOTES

NELSON POYNTER, former as-
gistant chief, Burean of Motion Pie-
tures, OWI. now vacationing in Mex-
ico, is expected to return in late Au-
gust to St. Petersburg, Fla., where
he is publisher of the &f. Petersburg
Times and operator of WTSP.

JOHN RHYS LEVANS Jr, formerly
in charge of publicity and promotion
of KOMO-KJR, Seattle. has joined
KEVR, Seattle, as commercial man-
ager,

BRUCE BARRINGTON, former
news editor at KNOK, St. Louis, and
now a major in the Army., was home
recently on his first leave in more
than two years. KXOK staff held a
party in his honor.

GEORGE_W. SMITII, managing di-
rector of WIWVA, Wheeling, W. Va,,
and executive vice-presideut of Fort
Industries, has been appointed chair-
man of the loeal Community Chest
drive. Mr. Smith is also president of
the Board of Trade and vice-president
of the Rotary club.

G. R. SWIFT, account executive of
EVABC, New York, is the father of a
0y.

Arthur Lucas, 61, Dies

In Atlanta After Illness

ARTHUR LUCAS, 61, died at his
home in Atlanta last week from a
heart attack after an illness of
more than a year. Mr. Lucas was
associated with William K, Jen-
kins in the William K. Jenkins-
Arthur Lucas Stations, comprising
four Georgia outlets, WDRW Au-
gusta, WMCG Brunswick, WLAG
La Grange, WSAV Savannah.

Mr. Lucas left a career as a
telephone executive to enter the
film industry 35 years ago and
is credited with many ploneermg
innovations. He expanded his in-
terests until with Mr. Jenkins, also
of Atlanta, he operated a chain
of more than 50 Georgia theatres
in partnership with Paramount
pictures.

MRS. MARGIT SMOUT has been
appointed manager of KEVE, Everett,
Washington, replacing John R. Meves.

MICHAEL . Vaughan, new to ra-
din, has joined the guest relations staff
of NIBC central division.

NILES TRAMMELL, president, and
Wiltinm S, 1ledges, viee-president in
clhiarge of sales of NIBC. will attend a
two-day meeting of NBC 'ucitic Coast
affilizted stations in San  Francisco
Aug. 24, I'.uncumtmg will also be
Sidney N. Strotz, NI3C D'acific Coast
vice-president and npt\vork department
heads from Hollywood.

~ YOU CANT COVER WISCONSIN
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e

*

%{'-."Li.n ﬂm e

d

'.Tneﬁhnnunll EUTmlI’ILDmf

There’s no for this prog

network of eight stations, each with its
loya! home town following. Wisconsin is
not part of any other ‘“community.”” That's
why no Metropolitan station or any o’her
regional or Na‘ional Network can give

you more than
WHBY

ge or dary listener i t here.

We're in a radio world of our own!

Appleton Wisconsin Network $ tatk Wi in I all specifically
KF1Z programmed for the people of this state, plus complete National Net-
Fond Du Lac work service of Mutual. Every operating hour these siations can be and
y;’cthgm‘ are heard. Your program and product go into these homes rain or shine,
WIBU fair weather or foul. Is it any wonder these local stations are “‘selling
Poynette- the goods?*
Madison We'd like to send you the inside dope on Wisconsin (names and fig-
gl:‘f;r: ures an our pulling power) before you plan your fall advertising.
.‘sﬁ;leBL .
" SCONSI ETWORK,|
WSAU WI ,inc.
ausau
WFHR . - — MAIN OFFICE - WISCONSIN RAPIDS, WISCONSIN -
W Rapids
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FOX CASE, West Coast pnblic rela-
tions director of CI3S Hollywood and
Arthur Westlund, manager of KRE,
Berkeley, Cual. bave been ajpointed
members of the Advisory Committee
on DPublic Information to the State
War Council by Gov. Earl G. Warren.
JACK DBEARDALL, manager of
CFCO, Chatham. Ont, bas marked
20 years in Canadian hroadeasting.
He took out his first amnteur license
for Canadian 3AEO in 1922 and has
operated a broadeasting station since
shortly after that time.

LOUIS G. FROELICH. account ex-
ecutive of WING, Dayton, is father
of a boy.

EARL II. GAMMONS. former general
manager of WCCO, Minneapolis, and
now director of CBS Washington,
visited the station. last week en route
to northern Minnesota for a vacation.
WILLIAM JOYCE of the Chieago
office of World Broadcasting System
i8 scheduled to report for induction
in the Army July 29.

KENNETII C. PRINCE. Chicago at-
torney, and for nine years executive
secretary of the Sales Managers Club,
Western Group (now Association of
Electronic  DParts and  Fquipment
Mfrs.), has been  commissioned  lieu-
tenant (j.g.) in the Naval Reserve.

David Rosenblum Dies,

Former NBC Executive
DAVID ROSENBLUM, 55, for-
mer executive vice-president and
treasurer of NBC, and until 1941,
when he retired, treasurer and
business manager of The New York
Post, died July 18 in Hartford. One
of the founders and a vice-presi-
dent of the Alexander Hamilton
Institute after his graduation
from Harvard in 1908, Mr. Rosen-
blum organized the Business Train-
ing Corp., a company devoted to
personnel training, later establish-
ing Tradeways, Inc., a firm pio-
neeriny in business research and
consultation.

In 1934 he became executive
vice-president of NBC and a year
later, treasurer of the network,
where he remained until 1936. He
leaves his widow, father, a sister
and three brothers.

Now Col. Hill

LT. COL. LUTHER L. HILL, vice-
president of the Iowa Broadcast-
ing Co, on leave,
last week was
promoted to rank
of full colonel as
chief of staff of
the 5th District,
Army Air Forces
Technical Train-
ing Command, in
Miami. Col. Hill,
who also is man-
ager of KSO and
KRNT, Des

Col. Hill
Moines, graduated from the Naval
Academy and was in the last war.
He joined the Register & Tribune
organization in 1935, He was re-
commissioned April 29, 1942, with
rank of major.

Shepherd Heads WAYS

G. 0. SHEPHERD has been ap-
pointed general manager of WAYS,
Charlotte, N. C., according to an
announcement issued by the Inter-
City Advertising Agency, control-
ling company of WAYS, and
Harold H. Thomas, active head,
Mr. Shepherd resigned as man-
ager of WORD., Spartanburg, S. C.,
to head WAYS. :

BEHIND
HIAIKE

WILL DOUGLAS, now Staff Sgt.,
Will Dougherty, in charge of radio
for the pullic relations office of the
San Antonio Air Service Command,
Kelly Field, Texas. reports July 24
for Air Corps Administration Officer
Candidate School. Miami Reach, Fla.
PETER GRANT, former WLW news-
caster, now Lt. Melvin Magiun, has
been named  aide-de-eamp to  DBrig.
Gen. George E. IHartman, Inspector
at Camp Ellis, Il

0. J. NEUWERTII, production man-
ager of WIRRBM, Chicago, will super-
vise three browleasts from National
Music Camp, luterlochen, Mich., over
WKAR, East Lansing. while on va-
cation during late July.

HERB HOWARD. former roduc-
tion manager of WNAN. Yankton, 8.
D., and previously with WIND, Gary,
Ind., has joined the production staft
of WILS. Chieago. and Joe Rockhold
and Lew LaMar have joined the an-
nouneing staff. Roeckhold, formerly a
WLS announcer. returns after han-
dling announcing assignments at
KXEL., Waterloo, Towa, and LaMar
transferred from the WLS produc-
tion department.

PETER STURSBERG, Canadian
Broadensting  Corn, Overseas Unit,
and Ross Munro, Canadian Press and
Press News war correspondent, ae-
companied the Canadian troops in the
opening phases of the Sicilinn inva-
sion.

JOHN PRINCE has ‘oined the pro-
gram production department of KLZ,
Denver, as script writer.

ROBERT WOODBURY, traffic man-
ager at WCCO for three years, has
left to join the Army. Leone Smith
from the continuity department will
replace him.

BILL BUTLER. Jr., former staff
announcer of WJIHDP, Jacksonville,
Fla., having completed Navy hasi¢
training, is to begin  studies as a
Navy Air Corps weather observer at
Great Lakes, Tl

ERIC JAMES. newspaperman and
writer, has started a five-weekly news
commentary on WIRG, I'hiladelphia.
Jeff Scott, formerly heard on south-
ern stations, has joined the announc-
ing staff.

CARL ERBE, publicity agent in
Miami Beach for accounts in that
city as well as in Cubn and Nassau,
has joined WNEW. New York, as
publicity director, replacing Mrs. Lil-
lian Zatt, resigned.

30,000 WATTS

The Greatest Selling POWER
in the South's Greatest City

CBS Affiliate

Not'l Rep. - The Kotz Agency Inc,
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AUDREY CALDER, former program
director of KHUB, Wutsonville, Cal.,
where she also broadcast as Yvonne
Dale, has joined KSAN, San Fran-
cisco, as a writer-operator.

KEN POWELL, who entered radio
at KDKA, Pittsburgh, and has since
done announcing and producing at
WGY, Schenectady, and WESG-
WENY, Elmira, has joined the an-
nouncing staff of WOR, New York.
Scott Douglas and Eriec Norman, both
announcers, have resigned.

OLIVE XKACKLEY, women's com-
mentator at WCKY, Cincinnati, was
feted recently on her Sunday morn-
ing broadcast by a surprise birthday
party given by 200 members of the
U. of Cincinnati Journalism Club and
Secretaries’ Club.

TOM SLATER, m.e. of Mutual’s The
Better Half, is father of a boy.

JACQUES FERRAND, who has been
in charge of ruadio activities for the
German-Americun Congress for Dem-
ocracy and for a comparable French
group, has been named radio director
of the Common Council for American
Unity, which is preparing to expand-
ing its radio work.

CHARLES L. KELLY, formerly
with W47NY, New York FM station,
and various Southern stations, and
Norman Rose, actor, have joined the
announcing staff of WQXR, New
York. Mr. Rose is on the staff of the
OWI overseas shortwave broadeasting
division.

WALTER 1. SEIGAL, former as-
sistant manager of the CBS photo-
gral hic divis.on, replaces Michael J.
Fish as manager of the divisiou, Mr.
Fish having left the network. Mr.
Seigal joined CRBS in 1933 and be-
came assistant manager in photogra-
phy in 1938.

LORING KNECHT, announcer and
news editor at KI'YR, Bismarck, N.
D,, has volunteered for the armed
forces, and has left for induction at
Ft. Snelling, Minn. Knecht was_for-
mer production manager at WCAL,
the St. Olaf college station, North-
field, Minn.

DEWITT WYATT, of Pittsburgh,
Fred Pelle, formerly of WIMA, Cov-
ington, Va.; and Calvin J. Smith, a
former YWMMN man returning by
way of WLS, Chicago, have joined
WMMN, Fairmont, W. Va., as an-
nouncers.

KEN JOSEPH, formerly of WOLF,
Syracuse, and WPAT, Patterson, N.
J., has joined the announcing staff
of WWRL, New York.

LOWELL THOMAS has resumed
his regular BLUE news program after
a two-week tour of Central and South
America, where he inspected defenses
and bases, air and land routes linking
the Americas, and talked with Gov-
ernment leaders. He will leave shortly
for the Kuropean war zone.

PEGGY LLOYD, m.c. of WOV, New
York, bas started a weekly half-hour
moevie review.

BILL RAY, account executive, and
Neil Reagan, newscaster, have been
appointed program director and pro-
duction manager, respectively, of
KFWB, Hollywood. They have tak-:n
over the duties of Muanning Ostroff
who recently resigned to join Eddie
Cantor as production aide. Richard
S. Stephens, assistant trafic man-
ager of KFWB, has been made as-
sistant to Reagan.

STANLEY TROUT and Lyle Reebe
have joined WINN, Louisville, Ky.,
as announcers.

FRANK CROTTY, county editor of
the Worcester Telegram, has joined
the news staff of WTAG. Worcester.
Patricia  Neighbors, announcer at
WTAG's FM outlet, WIXTG, is
playing in a show staged by a local
stock company.

DEBUT OF ART GREEN, new
record m.c. of WINS, New York,
was attended by a town-full of
musical celebrities, including Guy

Lombardo (r) who is greeting
Mr. Green, Vincent Lopez, Connee
Boswell. Tiny Hill, Duke Ellineton,
Joan Edwards and others. Cecil H.
Hackett (1), managing director of
WINS, who played host, looks
pleased at his new acquisition.

EDDIE CALDER, former manager
of KHUR. Watsonville, Cal, has
joined KFRS{. San Francisco, as a
writer-announcer.

JEFF SMITH, former announcer in
the South, has joined WIBG, Ihilu-
delphia, as announcer.

JOHN BARLETT has joined WINX,
Washington, as production manager.
He was formerly with WTODI and
WMAL, Washington, and replaces
Howard Stanley, now at WTOI as
promotion-publicity director. Gardiner
Francis takes over Stanley's promo-
tion and publicity duties at WINX.

DOROTHY ROWDEN, formerly pub-
lic relations director of the Ameri-
can Library Assn., joins the CBS
eduention department Aug. 1 as liai-
son with women's organizations. Mrs.
Rowden is on the staff of the Insti-
tute for Adult Education of Teachers
College. New York, and is editor of
the “Adult Education Journal.”

WALTER KANER, direetor of pub-
licity and special features of WLIR,
Brooklyn, has reported for active duty
in the radio division of the Army
Signal Corps. Paul Gould, program
director, is handling publicity.

GEORGE WILLARD has joined the
announcing staff of WOR. New York,
having served with two other Mutual
outlets—KH.J, Los Angeles, and
WGN, Chieago.

St. John for Winchell

ROBERT ST. JOHN, NBC com-
mentator and war correspondent,
will be heard on part of the Jerg-
ens Journal on the BLUE from
Aug. 8 to Sept. 5, while Walter
Winchell is on vacation. Mr. St.
John will contribute a five- minute
news summary from New York,
with Louella Parsons and Fulton
Qursler filling the remaining ten
minutes of each Sunday program,
until Mr. Winchell returns. Andrew
Jergens Co. is the sponsor. Len-
nen & Mitchell, New York, handles
the account.

BOB BOWMAN, first Canadian
Broadeasting Corp. war reporter over-
seas, who went over in December,
1039, is now in Cannda_to tell the
story for radio_on the Canadian in-
dustrial front. He has made a num-
ber of Atlantic crossings and has
flown to Australia.

BETTY GILES, of the traffic depart-
ment of CKLW, Windsor-Detroit, and
Victor Linfoot, former CKLW_an-
nouncer now with NBC in New York,
were married recently.

50,000
Watts

Serving the Great Steel
and Coal Belt of a
Great Nation.

JOHN BIAIR & CO.

Represent Us

West Virginia's

largest

A compliment to the aggressive leader-
ship of this winning combination:

THE BLU E AND
WWVA

STONE & THOMAS

department store

contracts for 52 weeks’ local sponsorship of

MARTIN AGRONSKY

{Monday Through Friday)

The effective team of America’s fastest grow-
ing network and America's fasting grow-
ing 50,000 Waiter is doing things that
count for Advertisers!
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WILL STEVENS, formerly with lit-
tle theatre groups in New York and
I’'rovidence, and Jackson Fleming,
both new to radio. have joined KOL,
Seattle, as announcers, Sylvia Greeu,
receptionist, has been promoted to
the continuity staff.

HAL MOON, news editor of KGVO,
Missoula, Mont., for two months, has
resigned because of ill-health,
GEORGE JOHNSON, announcer at
WCCO, Minneapolis, on July 12
married Lucille Kenny of Hibbing,
Minnesota.

RUSSELL SNO, formerly of WBZ-
WBZA, Boston, has joined the an-
nouncing staff of KPrO, San Fran-
cisco.

HARRISON WOOLEY, formerly of
KLX, Oakland, is now with KFRC,
Sun Francisco, as announcer.

J. N. DAUGHERTY, formerly at
WDSU, New Orleans, has joined
KGO, San Francisco, as announcer.
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WAYNE HUTCHINSON, with the
Army until recently, has joined the an-
nouncing staff of KSO-KRNT, Des
Moiues, Before joining the Army hée
wus announcing at KGLO, Mason
City, Ia. New parttime announcers
are Meredith Griffin, of the Drake U,
law school, and Jim Loundsberry, of
Drake U

EVELYN HOWE, formerly of
WKNXE, Keene, N. H., is now heard
on WEEI, DBoston, in Five O'Clock
Follies, Monday thru Friday from 3
to 5:45 p.m. an afternoon musicale
in which Miss Howe interviews visit-
ing notables,

LLOYD BROWNFIELD, assistant
Pacific Coast publicity director of
CBS Hollywood has been made head
of the department. He succeeds Andy
Kelly who resigned to join Tom Fiz-
dale Inc., radio publicity service, as
West Coast manager. Neil McDonald,
who formerly headed the Fizdale
office in Hollywood, has gone to CBS
as assistant to Mr, Brownfield.

}. Safe thing to
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12 NEW MEMBERS

JOIN KOIL’S STAFF

KOIL, Omaha, has added 12 new
members, according to Hugh Feltis,
general manager of Central States
Broadcasting Co., operator of
KOIL, KFARB and KFOR.

New manager of the sales pro-
motion department is Harold Roll,
formerly of Allen & Reynolds,
Omaha agency. He is assisted by
Miss Louise Harrington.

New members of the sales de-
partment are Harry Fitch, local
sales, and Forrest Blair, regional
sales. Fitch formerly represented
Successful Farming.

Other additions included: Rich-
ard Hill, engineer, Elden Anspach,
studio announcer, Jacqueline Gun-
lock, continuity writer, Teresa
Peter, music librarian, Larry Tighe,
newswriter, Bruce Wallace, studio
manager, Orlie Penwitt, national
sales secretary, and Louis Johnson,
evening hostess. New staff orches-
tra is under direction of Paul
Moorhead. Five members have been
lost from the staff. Don Searle, for-
merly general manager, is now
manager of KGO, San Francisco.
Connie Joan Conner is now at
Flagstaff, Ariz., serving Uncle
Sam. Art Weaver, sales manager
has left to form his own radio
agency, Frank Samuels, regional
sales, to KGO, and Harvey Twy-
man, staff announcer, to the Coast
Guard.

WSAN, Allentown, Pa., has appointed
Headley-Reed Co., New York, as na-
tional representative, effective imme-
diately.

NEXT WEEK'S
ISSUE

for an

Important
Announcement

BALTIMORE'S BLUE
NETWORK OUTLET

Siegfried Mickelson New

WCCO Newsroom Head

SIEGFRIED MICKELSON has
been appointed news editor of the
new news room of WCCO, Minne-
apolis and St. Paul, according to
A, E. Joscelyn, general manager,
Mitchell V. Charnley has been ap-
pointed assistant news editor.

Mr. Mickelson has had more than
ten years of varied journalism ex-
perience, He was at one time di-
rector of publicity at Yellowstone
National Park. Mr. Charnley is
professor of journalism at the Uni-
versity of Minnesota.

The newsroom, converted from a
studio and furnished with built-in
copy desks, is now the center of all
news activity at WCCO with
news service machines (AP, UP,
PA, and UP radio) located at this
central point. A broadcasting booth
in the room facilitates originating
newscasts at the source,

The WCCO news staff now con-
sists of the following: John Me-
Cutcheon Raleigh, analyst, who
was correspondent for the Chicago
Tribune in Berlin at the start of
the war and in 1942 attached to
Gen. McArthur’s staff in Australia;
Larry Haeg, farm news editor, rep-
resentative in the Minnesota legis-
lature and active in AAA work
since 1932; Rollie Johnson, v%ports
editor, broadcasting over CCO
for almost ten years and director of
athletics in several Twin Cities
high schools; Dr. Lennox Mills,
news analyst, familiar with condi-
tions in the British and Dutch East
Indies; Cedric Adams, newscaster,
daily columnist for the Minneapolis
Star; Hale Byers, newsecaster, vet-
eran newscaster, once at WJR, De-
troit; Ray Tenfenny, newscaster,
local correspondent for Chicagoe
Tribune and Milwaukee Journal;
William R. Kruger, news writer,
former editor of the Minnesota
Daily; Franklin Page, news writer,
former UP correspondent.

Anti-Axis Discs
U. S. NEWS bureaus of Belgium,
Australia and Greece, all active in
the production of programs for free
distribution to local stations, have
jointly released a series of weekly
transcriptions containing news of
the anti-Axis activities of the three
countries, Program consists of three
five-minute talks on one side of a
record, with the possibility that
programs from three other nations

.may be added later to the other

side, Each five-minute program may
be broadcast separately, the plan
being eventually to produce a
transcription offering six programs,
one for each day of the week. Pro-
grams may be offered for local
sponsorship.

“BLIND DATE”

This radio program, so success- S
iully sponsored by Maxwell House
Coffee, is the exclusive property
ot Mr. Joe Floyd of Sioux Falls,

S. D

All inquiries regarding same
should be addressed to his repre-§
) Tom Wallace Radio
Productions, 605 N. Michigan}
Avenue, Chicago, Illinois.
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Ghost-Trap—Automatic Hostess—Farflung
Radio War-Grams—Miss Hewson, Too

& Promotion

AXFILE, a comprehensive col-

lection of information on

WLW, Cincinnati, to serve the

needs of timebuyers and adver-
tisers, is being mailed to agencies
and advertisers throughout the
country. The package includes a
set of maps on early morning,
early evening and nighttime and
three insert sheets on WLW’s
nighttime, afternoon and morning
audiences in 32 cities and 218 rural
communities as reported in the
mid-winter C. E. Hooper study. Ad-
ditional material is to be released
from time to time, including special
wartime market studies. Teaser
campaign titled “Commando Course
for Secretaries” was employed in
mailing the file. A series of hand
drawings instructed secretaries in
judo techniques for wuse acainst
time salesmen who bring in un-
filable material, with movie fade-
out for WLW representative armed
with the new streamlined, attrac-
tively colored Faxfile.

* * *

Radio War-Grams

PHOTOSTATIC copies of a West-
ern Electric Co. “Radio War-
Gram” advertisement, as published
in BROADCASTING June 7, which in-
cludes notice of a phase of the war
job WHEB, Portsmouth, N. H., is
doing have been mailed by WHEB
to over 500 retail outlets in Cen-
tral New England. Superimposed
on the face of the sheet is a copy
of a letter from H. W. Willets of
the W-E radio division to B.
Georges, WHEB general man-
ager, congratulating the station
and calling attention to mention
of WHEB in the June 7 War-

Gram.
.+ *

Miss Hewson, Too

OFFERING a bargain purchase as
well as a premium to try its prod-
uct, Joseph Tetley & Co., New
York, sponsor of the Morning Mar-
ket Basket on the BLUE thrice-
weekly has invited listeners to mail
25 cents to Isabel Manning Hew-
son, m.c. of the show, for a utility
bag, useful for knitting, shopping
or the beach. In the bag is a pic-
ture of Miss Hewson, a coupon en-
titling the listener to one package
of Tetley’s Jiffy soup with pur-
chase of another package. Agency
is Duane Jones Co., New York.

The Northwest's Best
Buy

WTCN

BLUE NETWORK
MINNEAPOLIS ST. PAUL
Owned and Operated by
ST. PAUL DISPATCH PI1O-

NEER PRESS, MINNEAPOLIS

DAILY TIMES.
FREE & PETERS, INC. — Natl. Rep.

Broadcasting

New Gremlins
CREATED and edited by Edward
Shurick, sales promotion director
of KMBC, Kansas City, Mo.,
“KMBC Heart Beats”, a new house
organ, appeared Julv 1 to promote
distribution and sales for KMBC
advertisers and give news of the
station’s activities, personalities
and programs. Mr. Shurick also
originated the idea for the “Heart
of America Gremlins”, illnstrating
the station’s audience. Charscters
were assembled about the micro-
phone bv Chestine Wilson. srt di-

rector [BROADCASTING, July 12,
page 50].

* * *

Ghost Trap

TO SELL TIME on its Saturday
Smorgashord, half-hour variet:
show, KSTP, Minneapolis-St. Paul,
has issued a folder in which a
miniature wage check is clamped
within the teeth of a trap. “We set
a trap for the ghost and caucht it”,
reads the folder, “ghost” referring
to the big Friday pay-day in the
Twin Cities market, foll~wed by
the big spending day on Saturday.
« & =

Success Stories

A TEN-PAGE brochure in three
colors prepared by WLS, Chicago,
compiles the success stories of
eight widely-varied advertisers,
from candy-maker to fruit jar
manufacturer. The pages. each
dealing with an individual radio
advertiser, are reprints on heavy
coated stock of a series of ads which
appeared in BROADCASTING earlier
this year. . .

Automatic Hostess

PATRONS of 30 taverns and “coke
parlors” and workers at two war
plants now hear top features of
WHIO, Dayton, via “The Auto-
matic Hostess Music Studios”,
which is connected by a line from
the WHIO control room. The Auta-
matic Hostess studios are in the
Mutual Home Building, Dayton,
and from there outstanding news
and sports broadcast are fed.
« * *

Program-Talent Folders

WBT program-talent folders have
been distributed to representa-
tives in Radio Sales for use in per-
sonnel contacts. Each sales-data
brochure, with name of program
or star printed across the tab, con-
tains a picture in addition to sales
and other interesting facts.
* L] L

Gift Flags
AMERICAN FLAGS were offered
to all who bought war bonds at a
rally staged recently at Lane
Bryant’s, women’s apparel store in
Brooklyn, and broadcast on WLIB,
Brooklyn. Firm is a regular adver-
tiser on WLIB.

. ¥« *

Farflung

DAILY NEWS schedule of WCCO,
Minneapolis, has been distributed to
more than two thousand resorts in
the state through cooperation of
the Minnesota State Tourist Bu-
reau.
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JAMES C. CUMMING, account ex-
ecutive of Grey Adv., New York, is
to resign Aug. 1 to join John A.
Cairns & Co., New York, in a similar
capacity.

ALLAN C. GOTTSCHALDT, until
recently executive vice-president of
Glaser-Gottschaldt Inc., Boston, and
former head of Gottschaldt-Humphrey
Inc., Atlanta. har joined Charls W.
Hoyt Co., New York, as account ex-
ecutive.

BRIAN DEVLIN has joined the
Montreal office of Young & Rubicam.

L. G. MOSELY, former vice-presi-
dent of Bowman, Deute, Cummings,
San Francisco, has joined Foote,
Cone & Belding, New York.

Irna Phillips to J-W-T

IRNA PHILLIPS, serial author,
will join the Hollywood office of J.
Walter Thompson Co., New York,
Oct. 1. Miss Phillips said she ap-
proached the agency to learn their
side of the business and does not
know what her duties will be. Leav-
ing Chicago with her will be the
three writers of the scripts which
she supervises, Lonely Women,
written by Janet Huckins, The
Guiding Light, written by Virginia
Thacker and Road of Life, written
by Gertrude Prys.

RUSSEL T. GRAY, Inec., Chicago,
industrial agency, announces election
of Waldo G. Schnell as executive vice-
president and M. G. Walther as vice-

president. Mr. Schnell has been a
vice-president since 1939. Z. H.
Mischka becomes director of pub-

licity and government manuals.

JOSEPH HAYES JACKSON, Foote,
Cone & Belding vice-president in
charge of copy of Bowman, Deute,
Cummings, has been shifted to the
travel and industrial department of
the agency’s Los Angeles office.

TOM WALLACE Radio Productions
has established its Chicago head-
quarters at G05 N. Michigan Ave.
Teleph number is Superior 4584.

DAVID RUTLEDGE has joined the
Omaha staff of Beaumont & IHohman,
Chicago, as assistant to John Paul
Jones, Omaha manager. Mr. Rutledge
was formerly national advertising
manager of the Dayton Journal-Herald.

Upper Third, Of Course

@ Unlike the lady in the illustration,
WKBN is far from snooty. Like

dame, h , we are happily en-
sconced in the “Upper Third”—in the
top three of Ohio’s market areas—
Cleveland,Cincinnatiand Youngstown!

The big Youngstown Market, encom-
passing one of the nation’s largest
Steel centers . . . with thousands of
men and women sweating to produce
the “heavy stuff”’ for our myriad bat-
tlefronts . . . gets complete radio cov-
erage through only one Youngstown
station—WKBN.

This powerful 5000 watt CBS outlet

p infl power
among 1,599,819 people in Northeast-
ern Ohio and Northwesterri Pennsyl-
vania. A half-billion dollar retail mar-
ket! A concentrated, rich market!
Covered pletely —and intensivel
—with one station—WKBN.

ds a

7
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You don’t get the complete Youngs-
town Market unless you get Warten,
Ohio (population: 53,000); Sharon,
Pa. (population: 26,000); New Castle,
Pa. (population: 48,000); and all the
smaller cities and towns that comprise
Ohio’s Third Market. The ONLY
Youngstown station that gives you these
important communities is— WKBN.

5000 WATT 510 KC

WKB

YOUMNGSTOWN, OHIO

Represented 6y: PAUL H. RAYMER CO.

Mr. Wallace left Russel M. Seeds
Co., where he was vice-president, to
set up his firm six months ago.

J. J. DICKELY, former copywriter
of Blackett-Sample-Hummert, New
York, has joined Ted Bates Inc.,
New York.

LARRY HARRIS, for several years
an agricultural copy writer of Rals-
ton Purina Co., St. Louis. has joined
the copy staff of Mace Adv. Agency,
Peoria, Ill.

ELIZABETH HUNTLEY, former
commentator of WGY, Schenectady,
has joined J. Walter Thompson Co.,
New York, as a radio specialist on the
public relations staff.

FRANK COOPER, formerly with
General Amusement Corp., has jnined
forces with Ed Wolf Assoe.,, New York
artist representative. Mr. Wolf heads
a radio talent, production, and pack-
age show sales division under the
name of Frank Cooper in Association
with Ed Wolt.

CHAS. N. STAHL ADV.. Hollywood
agency. has established n branch office
at 502 Hearst Bldg. San Fraucisco,
with Miss Karola Manning as manager
and radio director.

MARGARET DEANS bas heen ap-
1ointed timebuyer at Spitzer & Mills,
Toronto  (successors to ILord &
Thomas of Canada). succeeding Norma
Store, who has resigned.

RUSSELL T. KELLEY of Russell T.
Kelley Ltd.. Hamilton, Ont., agency,
has been nominated a Progressive Con-
servative candidate for Hamilton-
Wentworth in the forthcoming Ontario
provinecial election on Aug. 4.
BAKER OSTREN, copywriter at
Rlackett - Sample - Hummert, Chiceago,
has been commissioned a lieutenant
(j.g.) in the Naval Reserve.

MILLS IS NAMED
KUDNER MANAGER

GORDON MILLS, sales executive
of NBC, with the network for 10
years, during which time he or-
ganized the NBC guest relations
division, has been named business
manager of the radio depariment
of Arthur Kudner Inc.,, New York,
according to Myron P. Kirk. radio
director of the agency.

Before joining NBC, Mr. Mills
was in the sales and advertising
department for RCA. He served
with the Chicago Herald-Exammer
and New York Times, and had been
manager of the Philadelphia office
of Erwin, Wasey & Co. He will be
replaced at NBC by Ned Costello,
formerly of NBC Spot Sales.

William G. Schoenhoff, with the
Kudner media department since its
organization, and space buyer on
numerous national accounts, has
been named timebuyer and assistant
to Mr. Kirk, and Louise Yarbrouzh,
former personal representative for
Commander Gene Tunney, and pre-
vicusly of J. Walter Thompson Co.,
has joined the script division of the
radio department.

THE STORIES of newspapers in
Eastern New York are being aired
in a series of 15-minute broadcasts

every Friday night on WGY, Gen-
eral Electric Co. station in Schenec-
tady. The Amsterdam Evening Re-
corder, published bv Gardiner Kline
was subject of the first program, on
which Arthur T. Robb, editor of
Editor & Publisher, summed up the
stories of all newspapers and their
service to their communities and
tke nation. Smiling with apprecia-
tion of the tribute to his paper is
Mr. Kline, while Mr. Robb (c¢) and
Robert S. Peare, manager of pub-
licity and radio broadcasting for
G-E, also look pleased.

Chester Bowles to Take

Office at OPA July 27
CHESTER A. BOWLES will take
office July 27 as Senior Deputy
Administrator in the Office of Price
Administration, with the powers of
a general manager, Price Adminis-
trator Prentiss M. Brown an-
nounced last week. He succeeds
Lou R. Maxon, who resigned after
issuin> a series of charges against
thﬁ agency [BROADCASTING, July
19].

Mr. Brown paid tribute to Mr.
Bowles for his work as head of the
Connecticut OPA. His appoint-
ment to Washington, he said, “will
immeasurably strengthen the ad-
ministration of OPA throughout
the country”. He added that Mr.
Bowles’ experience with the prob-
lems of local and regional boards
“will be invaluable as we continue
the decentralization and simplifi-
cation of wartime price control and
rationing.”

Shreddies Extended

NATIONAL BISCUIT Co., New
York (Shreddies), on July 19 ex-
tended for six weeks its campaign
on West Coast stations and cur-
rently is using approximately 40
cramatized one-minute transcribed
announcements weekly on KFI KPO
KQW KOIN KIRO KJR KTAR.
Firm in addition is sponsoring
thrice - weekly participation in
Chef Milani on KFWB, Hollywood.
Agency is Botsford, Constantine
& Gardner, Los Angeles.

1450 KC

Represented by SPOTSALES Inc.

BROADCASTING ¢ Broadcast Advertising



WFIL’S Chief Now
Lt. Col. Rosenbaum

To he Attached to Division
Of Military Government

SAMUEL R. ROSENBAUM, pres-
ident of WFIL, Philadelphia, and a
prominent figure in the industry for
many years, as a result of his na-
tion - wide labor
relations with
unions in the ra-
dio industry, has
been commis-
sioned a lieuten-
ant colonel in the
U. 8. Army Spe-
cial Reserve, it
was announced on
July 19. He will
be attached to the
Division of Mili-
tary Government of the Occupied
Territories,

Mr. Rosenbaum, who will be on
leave of absence as vice-president
of Albert M. Greenfield & Co.,
realty firm in Philadelphia, holds
both literary and law degrees from
the University of Pennsylvania.
He studied at the Middle Temple,
Inns Court, London, and is the au-
thor of several books dealing with
the Constitution and rule making
power of English courts.

Served in Last War

In 1917, he served as civilian as-
sistant to the judge advocate gen-
eral in drafting war legislation, in-
cluding the first draft regulations,
the war risk insurance act, and the
soldiers’ and sailors’ civil relief act.

Former chairman of the one-
time Independent Radio Network
Affiliates from 1938 to 1941, Col.
Rosenbaum is vice-president of the
Bankers’ Security Corp. and of the
Bankers’ Bond and Mortgage Com-
pany. In addition, he is a director
of Lit Brothers department store,
Girard Life Insurance Company
and the Bellevue-Stratford Hotel,
all in Philadelphia. He was presi-
dent of the Robin Hood Dell Con-
certs through the 1939-41 seasons
and is vice-president of the Phila-
delphia Orchestra Association. His
wife, the former Edna Phillips, is
first harpist with the Philadelphia
Orchestra.

Col. Rosenbaum

I BLAZING NEW
& SALES IN IDAHO
IE: !H

POCATELLO - IDAHO

DRUG CRISIS EASED
BY USE OF RADIO

TO MEET an emergency arising
from a shortage of raw materials
necessary in the manufacture of
vital drug products, S. B. Penick
Co., New York, has turned to radio,
in an unusual use of the medium
by the wholesale drug industry.

Firm supplies pharmaceutical
manufacturers with crude oils ob-
tained from leaves, berries, herbs,
roots and barks found in Tennessee
and nearby southern states. Essen-
tial war work, higher wages, and
easier jobs have attracted to other
work a large portion of the 1,000
natives who culled the needed ma-
terials in their spare time.

After all other media had failed
to recruit the needed workers, S. B.
Penick Co. on July 10 started a
series of one-minute spot announce-
ments on WSM, Nashville, using
two each Saturday on the Opera
House program, 10-Midnight, for a
period of a month. Commercials ap-
peal to the patriotism of the work-
ers, stressing the vital nature of
the product for the armed forces.
Agency is Murray Breese Asso-
ciates, New York.

Frank at Weintraub

YASCHA FRANK, formerly pro-
ducer of the Coca-Cola Pause That
Refreshes on the Air program at
D’Arcy Adv., New York, is now ra-
dio director of William H. Wein-
traub & Co., New York, succeeding
Frank Chase, who has left the
agency. Before joining D’Arcy, Mr.
Frank was writer-producer-director
in the CBS program service de-
partment, and was previously na-
tional consultant for children’s
theatre’s for the Federal Theatre
Project. He has spent 13 years in
the motion picture business in
Hollywood.

Spots to Latin America

FORHAN Co., New York, is cur-
rently using some 30 stations in
Latin America to promote its denti-
frices. Firm uses spot announce-
ments, news and musical programs.
Agency is Gotham Adv., New York.

AGENCY

ppoislmertty
C. W. JASPERSON Co., Beverly Hills,
to Barton A. Stebbins, Los Angeles, for
stamp catalog. Said to use radin.
PITTMAN CHEMICAL Co., Birmingham,
to Cox Agency. Rirmingham. f r Xill-
Pest insect spray. Said to use radio.
FLASH PRODUCTS Co., New York, to
Hill Adv. Ine., New York, for Flash, lem-
on mixer for liguor and fountain trade
and for cookery. Drug trade papers
planned. other media not yet set.
CINCINNATI STAMP & COIN Co., Cin-
cinnati, to Julian J. Behr Co., Cincinnati.
GOLDEN BRAND Food Products Co..
Philadelphia (Cream Wipt salad dressing)
to J. M. Korn Co., Philadelphia.
LEKTROLITE CORP., New York (cigar-
ette lighters), to Hirshon-Garfield, N. Y.
Media plans not set.
CHICAGO WHITE SOX { American
League) to Malcolm Howard Agency, Chi-
cago.
COMFOOT PRODUCTS Co. {Comfoot
Foot Balm) to Malcolm Howard Agency,
Chicago.
CONSOLIDATED Hair Go~ds Cn, (%ij-
0il shampoo, cosmetics) to Malcolm How-
ard Agency, Chicago.

BROADCASTING ¢ Broadcast Advertising
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. RADIO FAMILIES

and the Midwest

REACHES
3,403,000

in Chicago

than any other

major Chicago station

COST ANALYSIS OF MAJOR CHICAGO STATIONS*

Station

WENR
A
B
c

*Based on a 15-minute daytime show, 5 times per week.

Ask a Blue Spot Sales representative

Families Cost per % Increase
1,000 over WENR
3,403,000 .03 E—
2,157,000 06 100.00
2,424,000 .05 66.6
3,188,000 .04 33.3

Source — NBC All-County Survey.

for complete details!

e = ——

50,000 WATTS

A CLEAR CHANNEL STATION
890 KILOCYCLES

Owned and Operated by the Blue Network Company

Represented Nationally by Blue Spot Sales

MHew York

thica_go

 Hollywood

Detroit

~hal
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STATION ACCOUNTS

sp-——studio programs
ne—news programs
t—transcriptions
sa—epot announcements
ta—transoription announcements

WCAE, Pittsburgh

American Chicle Co., New York (gum),
%‘6 t‘} weekly, 18 weeks, thru Grant Adv.,

Sal Fayne Corp., Dayton, 6 sa weekly, 18
weeks, thru Douglas Hall Co., Dayton.
Purity Bakeries, Chicago (Grennan cakes),
6 sp weekly, 18 weeks, thru Campbell-

Mithun, Chicago.

McKesson & Robbins, Bridgeport, Conn.
(Soretone), § ta weekly, 18 weeks, thru
J. D, Tarcher Co., N. Y,

Studebaker Corp., South Bend, Ind., 3 ne
weekly, 13 weeks, thru Roche, illiams
& Cunnyngham, Chicago.

Groves Lab., St. Louls (cold tablets), 5 ne
weekly, 26 weeks, thru Donahue & Coe,

N. Y.

Biscegelia Bros., Philadelphia (Greystone
Wines), 8 ne weekly, 62 weeks, thru J.
M. Korn & Co., Philadelphia.

Braun Baking Co., Pittsburgh, 6 sp week-
ly. 62 weeks, thru W. E. Long Co., Chi-

cago.
Duquesne Brewing Co., Pittsburgh, 8 sp
weekly, 26 weeks, thru Walker & Down-
ing, Pittsburgh.
Carter Products, New York (Arrid), 2 te
weekly, 52 weeks, thru Small & Seiffer,

N. Y,
Joseph Horne Co., Pittsburgh (dept.

store), 6 sp weekly. 26 weeks, thru
Walker & Downing, Pittsburgh,
Frunk & Seder Co., Pittsburgh (dept.

store), 2 sp weekly, indefinite, thru Earl
W. Bothwell, Pittsburgh.

Blue Moon Foods. Thorp, Wis. (cheese), §
ta weekly, 13 weeks, thru Reincke-Ellis-
Younggreen & Finn, Chicago.

Pillsbury Flour Mills, Minneapolis (flour
products), 10 ta weekly, 16 weeks, thru
McCann-Erickson, Minneapolis,

Ex-Lax Inc.. New York, 8 ta weekly, 16
weeks, thru Joseph Katz Co.. N. Y.

Interstate Labs., Loulsville {Vitawine), 10
sa weekly, 26 weeks, thru Farson & Huff,
Lonisvilte.

W. B, Caldwell Co., Monticello, Ill.. 8 ta
weekly, 26 weeks, thru Sherman & Mar-

quette. Chicago.

Colgate-Palmolive-Peet Co., Jersey City
(Palmolive Soap & Supersuds), 15 ta
weekly, 52 weeks, thruo Wm. Esty & Ted
Bates, N. Y.

Burma Vita Co., Minneapolis (Burma
Shave), 6 me weekly. 26 weeks, thru
MacFarland, Aveyard & Co.. Chicago.

Rosenbaum’s, Pittsburgh (dept. store). 24
sa weekly, 52 weeks, thru Elsie Lichten-
stul, Pittsburgh.

National Biscuit Co., New York (Shredded

eat), 7 ta weekly, 3 weeks, thru Fed-
eral Adv. Agency. N. Y,

Reid-Murdoch Co., Chicago (Monarch Finer
Foods), 12 sa weekly, 52 weeks, thru
Rogers & Smith, Chicago.

Ward Baking Co., New York (Tip Ton,
Aunt Hannah bread), 17 sa weekly, 52
wee‘l;s, thru J. Walter Thompson Co.,

N. Y.

B.C. Remedy Co., Durbam, N. C., 12 ta
weekly, 52 weeks, thru Harvey-Massen-
gale Co,, Durham.

Paul F. Beich Co., Bloomington, Il
(candy), 1 ta weekly, 18 weeks, thru
Arthur Meyerhoff & Co.., Chicago.

Bell Telephone Co., Philadelphia, 6 sza
weekly, 12 weeks, thru Gray & Rogers,
Philadelphia.

Foster Millburn Co., Buffalo (Doan pills),
8 ta weekly, 52 weeks, thru Spot Broad-
casting, N. Y,

Grifin Mfg. Co., New York (shoe polish),
6 ta weekly, 52 weeks, thru Bermingham-
Castleman & Pierce, N. Y.

Plough Inc., Memphis (Penetro & St.
Joseph Aspirin), 21 ta & sa weekly, 62

weeks, thru Lake Spiro-Shurman, Mem-

phis.
WBTA, Batavia, N. Y.

Cliquot Club Co., Millis, Mass., 3 sa daily,

thru N. W. Ayer & Som, N. Y.
Montgomery Ward & Co., Chicago, 10 sa
daily, direct.
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WHN, New York

Bank of America, San Francisco (savings),
10 sa weekly, 52 weeks, thru Charles R.
Stuart, San Francisco.

Western Processed Food Co., Los Angeles
{Soup-Reme), 3 sp weekly, 13 weeks,
direct.

Lumbermen’s Mutual Casualty Co., Chi-
cago (insurance), weekly aa, weeks
thru Leo Burnett Co., Chicago.

Cooper & Cooper, Brooklyn (razor blades),
2 sa weekly, 11 weeks, thru Casanave &
Pearson, N. Y.

Payne Furnace & Supply Co., Beverly
Hills, Cal., (repair service}, 26 sa, thru
Knollin_Adv., San Francisco.

Pierce’s Proprietaries Ine., Buffalo (pro-
prietary), 6 ta weekly, 36 weeks, thru
Duane Jones Co., N. Y.

McKesson & Robbins, Bridgeport, Conn.
(Yodora, Soretone), § ta weel 16

weeks, thru J, D. Tarcher & Co.. N. Y.

KFRC, San Francisco

Bank of America, San Francisco (financial),
12 sa weekly, 52 weeks, thru Chas. R.
Stuart Adv. Co., San Francisco.

Bell Brook Dairies, San Francisco (dairy
products}), 1 sa weekly, 26 weeks, thru
Botsford, Constantine & Gardner, San
Francisco.

Standard Brands, New York (food), 10 ta
;eel‘(lly, 13 weeks, thru Ted Bates Adv.,

Coo{:ter'& Cooper, New York (blades), 3
;‘a ;veekly. thru Casanave & Pearson,

Acme Breweries, San Francisco, 4 ta
weekly. thru Brisacher, Davis & Van
Norden, San Francisco.

Calo Dog Food Co., Oakland (dog food),

ap weekly, renewal 52 weeks, thru

Frank Wright & Assoc.. Oakland.

WOL, Washington

E. Fougera & Co., New York (Medrex),
2 series, thru J. M, Korn & Co.,, Phila.

Paramount Pictures lnc.,, New York, 4
#p, thru Buchanan Co.. N. Y,

Resinol Chemical Co., Balti (Resinol
soap and ointment), 3 ap. thru Court-
land D. Ferguson Inc., Washington.

Nehi Corp., Columbus. Ga. (Royal Crown
cola), ga series, thru BBDO, N.Y.

WOR, New York

Look Magazine, New York (magazine), 3
sp weekly, 52 weeks, thru Son de Regger
& Brown Adv. Agency, Des Moines.

R. B. Semler Inc.,, New York (Krem) hair
tonic), 8 sp weekly, thru Erwin, Wasey
& Co., N. Y.

‘WLIB, Brooklyn

S. A. Schonbrunn & Co., New York (Sav-
arin coffee), 16 ta weekly, 13 weeks, thru
Ruthrauff & Ryan, N. Y.

WPTF, Raleigh

Tennessee Coal, Iron & R.R. Co., Birming-
;llnm‘.’ 18 ne weekly, 26 weeks, thru BBDO,

Progressive Farmer Ruralist Co.
sive Farmer ine), Birm
Ala., 8 ¢t weekly, 13 weeks, thru Silver
& Douce Co., Birmingham.

Griffin Mfg. Co., Brooklyn, 6 sp weekly, 52
weeks, thru Bermingham, Castleman &
Pierce, N. Y.

Blosser Co.. Atlanta (Dr. Blosser’s Medi-
cated Cigarettes), 26 sa, thru Atherton
& Currier, N. Y.

Ballard & Ballard. Louisville (Obelisk
Flour), 4 sp weekly, 18 weeks, thru Henri,
Hurst & McDonald, Chicago.

Seven Up Bottling Co., Raleigh, N, C., 8
ta weekly, 52 weeks, local.

Swift & Co., Chicago (Jewel Shortening),
10 ta weekiy, 18 weeks, thru J. Walter
Thompson Co., Chicago.

Miami Margarine Co., Cincinnati (Nu-
Maid). 300 te & 2a, thru Ralph H. Jones
Co.._Cincinnati.

Wm. B. Reily & Co., New Orleans (Luzi-
anne Coffee), 373 sa, thru Walker Saussy
Co.. New Orleans. .

Yager'’s Liniment Co., Baltimore, 36 sa,
thru Harvey Massengale Co., Durham,

N. C.
WOV, New York

McFadden Publications, New York (True
Story Magazine), 4 ¢, thru Raymond
Spector Co., N. Y,

National Shoe Stores, New York, 4 sp,
thru Emil Mogul Co.,, N. Y.

Atlantic Macaroni_ Co., Brooklyn, 8120 sa,
thru Pettinella, N. Y.

Smiling Irishman, Los Angeles (used cars),
0 ta, thru Carl Calman, N. Y.

Paramount Pictures, New York, 8 ta, thru
Buchanan & Co., N. Y.

Emily Smith Hosiery, N. Y. (Wearlon
stockings), 12 &#p, thru Erland Adv.,

( I."rog'ru-

V. La Rosa & Sons, Brooklyn (macaroni),
52 sp thru Commercial Radio, N. Y,
Charm Kurl, St, Paul {Permanent Wave
Kit), 226 sp, thru Guenther-Bradford,

Chicago.
United Artists. New York, 8 sp, thru Dona-
& Coe. N. Y.

hue
KNX, Hollywood

Scudder Food Products, Monterey Park,
Cal. (salad dressing), 3 sa weekly, 18
weeks, thru Brisacher, Davis & Van
Norden. Los Angeles.

Hy-Trous Co. of California, Los Angeles
(plant food), 8 sa weekly, 13 weeks,
thru Brisacher, Davis & Van Norden,
Los Angeles.

KFAC, Los Angeles
Douglas Aircraft Corp., Santa Monica,

Cal. {employment), 6§ sp weekly, 18
weeks, thru Essig Co., Los Angeles.

CARTER CO. DENIES
FTC ALLEGATIONS

CARTER'’S Little Liver Pills is a
competent and effective laxative
for relief of constipation, Carter
Products Co., New York, asserts in
an answer to a Federal Trade Com-
mission complaint that the company
has made false claims for the
preparation [BROADCASTING, June
7]. Street & Finney, New York, ad-
vertising agency for the company
at the time material for the com-
plaint was collected, filed a joint
answer,

Denying that any of the repre-
sentations concerning the product
are false, or that it disparages the
drug calomel and other laxatives,
the company denies making any
claim for the relief of liver condi-
tions except as they result from
constipation, saying the laxative is
a competent treatment.

As to the allegation that the ad-
vertisements fail to reveal the
harmful consequences that may re-
sult from use of the preparation
when taken by persons suffering
from symptoms of appendicitis, the
answer asserts that the labeling of
the pills and their advertising con-
tain all the cautionary words the
FTC has any authority to require.
Neither is the use of the word
“liver” in the name “Carter’s Little
Liver Pills” misleading by repre-
senting that the laxative has some
therapeutic effect on the liver, the
answer claims, because the name is
a valid trademark, having been
used by the firm for over 60 years,

Carter Products is a large user
of radio, sponsoring in addition to
transcribed announcements on 164
stations throughout the country a
series on the BLUE, a serial on
four Don Lee stations, and a tran-
scribed program on WJZ and WOR,
New York. ,

Sunkist Stays

SPIKING re%orts to the contrary,
California ruit Growers Ex-
change, Los Angeles (Sunkist

oranges, lemons), will continue to
e serviced by Foote, Cone & Beld-
ing, Los Angeles. Executives of the
cooperative exchange deny stories
printed elsewhere that the account
was “wide open”. No agency change
is contemplated.

BUILDING YOUR BUSINESS is OUR busi-
ness, too ,
sive audience about your product is con-
structive merchandising.

The PACIFIC NORTHWEST GROUP

5% d

.  Telling @ rich and respon-

Josuph H. McGillvra
The Katz Company LY
The Walker Company

2 marl 10% di

i for
for ali markets.
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GOLDEN AGE Corp., Los Angeles
(Gold Medal products), on July 19
started for 13 weeks using thrice-
weekly announcements on KNX,
Hollywood. Firm is also continuing
its schedule of four announcements
daily on KECA and seven per week
on KFI. Agency is Brisacher, Davis
& Van Norden, Los Angeles.

WESTERN PROCESSED FOOD
Co., Los Angeles, new to radio and
placing direct, in a test campaign to
promote its new concentrated Soup-
reme, is sponsoring thrice-weekly par-
ticipation in Norma Young’'s Happy
Homes on KHIJ, Hollywood. Contract
is for 13 weeks.

WESTERN STOVE Co., Culver City,
Cal. (institutional), has started spon-
sooring thrice-weekly the quarter-hour
AMystery Chef on KGO, San Francisco.
Contract is for 13 weeks, started July
19. Firm also sponsors that program
five times jer week on KECA, Los
Angeles, and uses nightly announce-
ments on KHJ, Hollywood. Mays &
Bennett Adv., Los Angeles, has the
account.

WALTER M. LOWNEY Co., Mont-
real (chocolates) on Aug. 30 starts
second series of Men In Scarlet, 51
quarter-hour transcribed episodes on
the Royal Canadian Mounted Police
thrice-weekly on 17 Canadian sta-
tions. Aeccount was placed by Harry
E. Foster Agencies, Toronto.

JOHN STUART SALES Co. To-
ronto (distributor for Smith DBros.
cough drops) in mid-November starts
one-minute transcribed  announce-
ments on 15 Canadian stations. Ac-
count is placed by Harry E. Foster
Agencies, Toronto.

IMPERIAL TOBACCO Ltd., Mont-
real (Ogden’s fine cut) about Aug. 15
starts half-hour transcribed mystery
program weekly on a number of Ca-
nadian stations. Account was placed
by Whitehall Broadcasting Ltd.,
Montreal.

WILL SALES, Louisville, Ky. (dia-
mond store), is sponsoring Siz O'Clock
Netos on WINN, Louisville. Contract
is for 39 weeks.

ROBERT E. SCHWARTZ, general
manager of the Wildroot Co., Buffale,
which uses sports and news programs
in selected markets, has been elected
vice-president of the company.

CHARLES GURD & Co., Montreal
(soft drinks) has started five-weekly
announcements on Montreal stations.
Account was placed by Stevenson &
Seott, Montreal.

CALIFORNIA COVERAGE

AGRICULTURE INCOME UP
186 PERCENT SINCE LAST CENSUS

Farm Income County in the United States

Ex-Lax Is Cited by FTC

For Advertising Claims
EX-LAX Inec., Brooklyn, and its
agency, Joseph Katz Co., Balti-
more, Robert Salazar, trading as
Los Angeles Pharmacal Co. and
Hidalgo Pharmacy, Los Angeles,
are charged by the Federal Trade
Commission with failing to reveal
in advertising the allegedly harm-
ful consequcnces from use of laxa-
tives by persons having symptoms
of appendicitis, and with making
certain misleading claims for tne
preparations.

The Ex-Lax complaint asserts
that the laxative is not a cure or
remedy for constipation and does
not remove its cause, as allegedly
claimed in the company’s adver-
tising.

Cited in the complaint against
the Los Angeles Parmacal Co.
are Pulmatol, Femovita and Rena-
tone Pills, sometimes known as
Runatone and Stomavita. These
preparations are irritant laxa-
tives, asserts the complaint, and
are not competent treatments for
the conditions claimed in advertise-
ments.

CONSOLIDATED Merchants, San
Francisco, cooperative organization
maintained by merchants and defense
industry plants, on July 12 started
for 52 weeks a five-weekly quarter-
hour program, Help Wanted, on
KYA. Current participants include
Owl Drug Co.; Southern Pacific Rail-
road; White House (department
store) ; Moore Drydock Co. (ship
builders) ; Borden’s Dairy Delivery
Co.; Union Oil Co. Agency is Charles
N. Stahl Adv., San Francisco.

FREDERICK H. SPEARE Produe-
tions, Hollywood (dramatic school},
is s-onsoring a weekly quarter-hour
dramatic program featuring students
of that unit on KFWB. Contract is
for 52 weeks, started July 18. Agency
is Lockwood-Shackelford Adv., Los
Angeles.

JOHN F. JELKE Co., Chicago, an-
nounced last week the appointment of
J. Edward Coombes as advertising
manager. Mr. Coombes will also be in
charge of sales promotion and market
research for the company's products,
Good Luck Margarine, Shortening,
and Salad Dressing.

TO ILLUSTRATE its war_activities,
Procter & Gamble Co., Cincinnati,
leading user of radio advertising, has
issued a booklet, “Vital for Vietory”.
Booklet tells how the company used
mass production skills for quantity
shell-loading, did laboratory research
on synthetic rubber, produces glycerine
and edible fats for the Army and uses
soap industrially for processing leather,
fabrics and metal.

FRESNO COUNTY

3RD

KMJ

Covers this rich Central California area
with 8 out of the top 100 farm income
counties in the United States in the KMJ
primary area.

See Raymer

McCLATCHY BROADCASTING COMPANY
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Bluer than Ever
—But ftappier!

KMA, Shenandoah, Iowa, now operates on 5,000 watts—
night as well as day. With its enviable frequency of 960
kilocycles and its license to operate on unlimited time, KMA
is now more than ever one of the choicest regionals on the

entire Blue Network.

And speaking of networks, the station is BLUER than ever
—for clients on the Blue know a good buy when they see
one. Ford, Coca-Cola, General Mills, Miles Laboratories,
Swift, Kellogg, Bristol-Myers, Andrew Jergens, Carter Prod-
ucts, Serutan, Williamson Candy . . . in fact, almost any
Blue client you can mention is a KMA client.

The reasons are obvious: KMA is the No. 1 Farm Station
in America’s No. 1 Farm Market. KMA is the only full-time
Blue outlet serving the Omaha-Council Bluffs market. The
KMA per-thousand-radio-homes cost is only 6 cents per
daytime half-hour—and though its nighttime power is now
up 5 times, there is no increase in rates!

You can’t get our latest Market Data brochure right now;
it’s not off the press yet. But you can get one soon—if you
write. In the meantime, call the Blue Network—or Free &
Peters—or drop us a line. You'll be as enthusiastic as we

KMA

are!

SLUE NETWORK

The No. 1 Farm Station in the No. 1 Farm Market

151 COUNTIES AROUND

Thes & PRTERS

Esclusive Natlonal Reprosentatives

SHENANDOAH, 10WA
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Amendments to Rules

Of Foreign Agents Act
RULES and regulations of the
Foreign Agents Registration Act
have been amended to eliminate any
implication that foreign news and
radio reporters in this country are
not regarded as actual corre-
spondents, according to Attorney
General Biddle.

The requirements of the act are
not greatly affected although the
wording has been changed and just
as under the previous rules, corre-
spondents who are directed by or
perform any services for any
foreign government or political
party must comply with the act.

Even though the correspondent,
according to Biddle’s statements, is
serving a foreign publication, ra-
dio, or news service which is
owned, directed, or subsidized by a
foreign government or political
party while at the very same time
he may be writing for publication
in the United States, he must notify
th: Justice Department under the
act.

Newspaper Promotion Men Start Fight
To Head Off Radio Retail Competition

QUESTIONNAIRE devoted en-
tirely to the competition radio sta-
tions are giving newspapers in the
retail advertising field has been
sent out by the Retail Promotion
Committee of the Newspaper Ad-
vertising Executives Assn. to all
NAEA members. Committee, head-
ed by H. H. MacLean, manager of
the retail stores division of Scripps-
Howard Newspapers, was organized
at the NAEA convention last
month [BROADCASTING, June 14],
presumably in an attempt to fore-
stall any diversion of retail adver-
tising from newspapers to radio
which may occur as a result of the
radio presentation prepared by the
NAB Retail Promotion Committee
which will be shown to retailers
this fall [BROADCASTING, July 19].
The following ‘questions are in-
cluded in the questionnaire:

1. Ilow many radio stations oper-
ate in your city? I’lease list each sta-
tion’s call letter and wattage and net-
work.

2. ITow many retail stores in your

town are using radio advertising at
the present time? Lixt each account hy
type of store and indicate the amount
of time ench uses weekly. Tist dej art-
ment stores, chiin general merchandise
stores such as Sears, Wardx, and large
specinlty stores such as grocery, druig,
furniture, apparel, ete. Do not list
“spot” users —only large accounts.
Give store, time used weekly. approxi-
mate cost, and does store own interest
in station?
- 8. ITow many department stores
have used radio but huve discontinued
its use? (1'lease name store and give
the reason why they stopped.)

4. How do department stores who
are now using radio charge this form
of advertising expenditure? Againat
general store fund or against specific
department. If both, please explain.

5. Please outline any specific cases

RADIO

5,000 Watts

% Wi
w

UTaR

The Management of WTAR Radio Corpora-
tion Takes Pleasure in Announcing Results of
the Semi-Annual Audit of Listening in the Nor-
folk, Portsmouth, Newport News, Virginia
area made at the request of Stations WTAR,
WRVA, and WGH by C. E. Hooper, Inc.

8 AM. 12 N. to

to12 N. 6 p.M.
Station WTAR 5759, 62.79,
Station B 184% 17.8%
Station C 161% 16.2%
Station D 19% 05%
OTHERS 619 289

(Stations will be identified upon request)

NORFOLK, VIRGINIA

6 P.M. to
10:30 p.M.

STATION WTAR

NBC Network
National Representatives: Edward Petry & Co.

69.0%
14.99,
1209
1.8%
2.39,
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" G. Howard,

where department stores have had
success stories on  radio promotions.
Could these promotions have been
more suceessful in newspapers?

It is interesting to note that of
the 12 members of the NAEA re-
tail committee, which Mr. MacLean
says will study the entire retail ad-
vertising picture of which radio is
only one phase, seven are employed
by newspapers with radio affilia-
tions. Members are as follows: H.
H.MacLean, Scripgs-Hcward News-
papers (Scripps-Howard Staticns),
chairman; Charles H. Conland,
Hartford (Conn.) Courant; Robert
K. Drew, Milwaukee Journal
(WTMJ); J. Frank Duffy, Gan-
nett Newspapers (Gannett News-
paper Stations); H. F. Failing,
Portland Oregon Journal (KALE-
KOIN); J. T. Griscom, Nashville
Banner and Tennessean; Samuel
Minneapolis Star-
Journal and Tribune; C. E. McKit-
trick, Chicago Tribune (WGN);
Victor Merson, Canton (0.) Re-
pository (WHBC); William H.
Moore, Detroit News (WWJ); F.
G. Pearce, Altoona (Pa.) Mirror;
Walter Pfaffenberger, Los Angeles
Times.

Brechner to Service

JOE BRECHNER, assistant to
the executive, Radio Branch, Bu-
reau of Public Relations, War
Dept., will leave July 31 for Camp
Lee, Va., for active duty. He has
bren with the BPR since April,
1941. Brechner wrote some of the
first programs produced by the
radio branch, including The Vic-
tory Hour. More recently, he has
been advising stations on security
and other matters in connection
with Army programs. Brechner’s
duties will be temporarily handled
by the staff, it was announced.
Prior to joining the Bureau,
Brechner was with the Army Re-
cruiting Service where he wrote
the first transcriptions used for
recruiting during the Army ex-
pansion of 1940 and early 1941.
He was previously with the Howard
Martin Agency in Washington, as
a freelance writer; he collaborated
in the writing of Have You Heard?
an Office of Education program;
and has done general radio writing
for NBC Washington.
JACK KAMSLER, formerly of
WJJD, Chicago, has taken over new
duties as salesman of Joseph Hershey
%\IcGillvra, Chicago, radio representa-
ive.

WSAY, Schenectady, N.Y.

. our entire news staff joins
me in congratuvlating you on
the splendid job you are
doing.

George R. Nelson,
General Manager

available thraugh

PRESS ASSOCIATION, e

30 Rockafeller Plaza
MHew Tork, M. T.
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HAND-IN-GLOVE news coverage
is represented by this trio under
a recent local radio-newspaper tie-
up of KFI-KECA, Los Angeles,
and Daily News of that city. Inter-
viewing Sgt. Arthur Gallentine
USMC (center), Marine hero of
South Pacific naval battles, are
Manchester Boddy (left). publish-
er of Daily News, and William B.
Ryan (right), general manager of
the stations. New policy includes
two-way cooperation on newspaper
features and scheduled radio pro-
grams.

Wismer for Redskins
HARRY WISMER will handle
broadcasts of the Redskins’ Pro-
fessional League
football games
on WMAL, Wash-
ington, this fall
according to Ken-
neth Berkeley,
manager of
WMAL. Wismer
played football in
college until an
injury forced him
to retire from ac-
tive playing. As
sportscaster for the college radio
station at Michigan State he got
his first radio training, later going
to WJR, Detroit. He transferred
to WXYZ, Detroit, and last year
joined BLUE network to handle
its football broadcasts.

Mr. Wismer

Sheffield Quiz

SHEFFIELD FARMS Co.,, New
York, will promote its dairy prod-
ucts on a half-hour weekly quiz
program on WOR, New York,
starting Wednesday, Aug. 11 and
has also signed for three quarter-
hour segments per week on The
Missus Goes A-Shopping on WABC
New York. WOR program centers
around the identification of well-
known voices and is titled Guess
Who. Agency is N. W. Ayer &
Sons, New York.

THE FACTS:

Special programs for the
armed forces, A_P. News,
modern equipment are a
few of the reasons why

we are “First on Al
Puerto Rico Dials.”

WIAC

SAN JUAN « PUERTO RICO

KMTR Is Renewed
Without Hearing

Stock Ownership Question
Settled by Court Ruling

REVERSING its July 19 order for
a hearing on the application of
KMTR, Los Angeles, for license
renewal, the FCC on July 20 grant-
ed the station’s petition for recon-
sideration and renewal of its li-
cense. The hearing, which had been
scheduled for July 28, involved a
question of ownership and manage-
ment which was an issue last Sep-
tember when the renewal was set
for hearing [BROADCASTING, Sept.
28, 1942].

The proceedings were continued
at the request of the applicant until
litigation involving ownership of
500 shares of its stock could be
settled in a California court. This
action arose when in 1942 Gloria
Dalton, widow of Victor E. Dalton,
former owner and president of
KMTR, who died in Dece~ber,
1941, sued the present owners,
Reed E. Callister and K. L. Ban-
ning, for 50% of the stock, or 500
shaves. Her petition to the court
asserted that the 1000 shares (all
capital stock) purchased by Mr.
Dalton in 1932 and sold without her
knowledge to Callister and Ban-
ning in 1933 was community prop-
erty. Under California law she
is entitled to half of all such prop-
erty.

Court Ruling

The court, according to KMTR’s
petition of July 20, has upheld Mrs.
Dalton’s claim to 50% of the stock,
and ruled that her share is held in
trust by Callister and Banning un-
til an adjustment is made.

Following sale of the station,
Mr. Dalton continued active in
its management as president and
director until his death in 1941,
which raised a question concern-
ing the actual transfer of control
in addition to the question concern-
ing programming and overall
operation. The applicant has shown
the Commission changes in man-
agement and poli~y which be~an
in the middle of last year a-d it
would thus appear that the Com-
mission is satisfied with the pres-
ent status of operation.

No evidence was found to indi-
cate that Callister and Banning
were parties to a fraud, according
to the Commission, they evidently
having made the deal with Dalton
in good faith.

Eagle Oil Back

EAGLE OIL & REFINING Co.,
Los Angeles (Golden Eagle gas),
out of radio for approximately two
years, on Aug. 17 starts sponsoring
a weekly quarter-hour prozram,
Headline Builders, on KNX, Holly-
wood. Contract is for 52 weeks.
Dramatizing biographies of people
in the news, the series will feature
Gayne Whitman as narrator. Ted
Bliss will produce. Scholts Adv.
Service, Los Angeles, has the ac-
count.
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WHAT EVERY RADIO ADVERTISER SHOULD KNOW!

CORDING to the 1940 census
figures, the state of Tennessee has a
population of 2,915.841. Radio Sta-
tion WMC, with 5.000 watts power
day and night. has a day time cover-
age of an -audience of 3.092,108
people . . more than the total
population of the state of Tennessee.

No wonder advertisers are singing
a sales song to wit: "The Biggest
Maiket in Tennessee is covered by
Station WMC.”

MEMPHIS. TENN.

SOUTH CENTRAL
QUALITY NETWORK
WMC—Memphis
WJIDX—Jackson, Miss.
KARK—Little Rock
WSMB—New Orleans
KWKH-KTBS—Shreveport
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Technical Plan Group
To Meet in Mid-August

A GENERAL meeting of all groups
interested in participating in a
radio technical planning associa-
tion will probably be held in mid-
August, according to Haraden
Pratt, chairman of a special com-
mittee of the Institute of Radio
Engineers set up to assist in the
formation of an industry-wide as-
sociation to prepare for the appli-
cation of the new war-born radio
techniques to peacetime operations.

His committee and a similar one
of the Radio Manufacturers Assn.
have reached a general agreement
on the overall plans for the new
organization, Mr. Pratt said last
week, and will get together early
in August to approve the written
expression of these plans, insur-
ing against any future misunder-
Following this final
committee meeting, which Mr.
Pratt said had been postponed sev-
eral times because of vacation sea-
son difficulties in assembling the
full committees, a general meeting
of all industry groups will be
called.

KYW Staff Changes

STAFF CHANGES at KYW,
Philadelphia, were announced this
week. Gary Linn, general super-
visor and traffic manager, was in-
ducted into the Navy. Harry Bates,
station auditor, will look after the
general service department while
Hal Coulter, sales promotion man-
ager, will handle traffic. Eliot Jef-
fords was named assistant in the
sales promotion department suc-
ceeding Bob Hare, who left to
join the Army. Harry Koepple was
appointed relief maintenance en-
gineer. Blanche Robinson, former-
ly of Fleetwings Inc., joined the
sales promotion staff. Peter Rob-
erts was appointed commercial an-
nouncer on the Keystone Automo-
bile Club’s Musical Milestones
program, replacing Gary Linn.

FCC Military Activity Probed

(Continued from page 32)

ask the Army to let us keep our
own civil activities and let us do
work for such other Government
agencies as require it.”

The Commissioner added that he
believed it would be far better for
the Commission “to stay home” and
keep out of the foreign military
theatres. All these field activities
should be transferred to the armed
forces, where they would work best,
he said. He added he did not think
the FCC should operate any sta-
tions abroad.

As Mr. Garey read the 1938

memorandum, he interposed ques--

tions on the more provocative rec-
ommendations. Where Commission-
er Craven urged that there be “no
outside pressure” considered in
reaching Commission decisions and
that only matters on the record be
taken into account, Mr. Garey ob-
served that was a laudable princi-
ple but one not adhered to. Com-
missioner Craven commented that
so-called outside pressures merely
became pressures because they are
“acceded to.” He said he personally
had no objection to members of
Congress calling him to ascertain
the status of cases or to express
their views. But he added he had
never encountered an instance
where members of Congress were
critical because the Commission had
rejected matters in which they were
interested. In effect, he said, he had
never received anything that he
might characterize as “pressure”
from outside sources.

Mr. Garey preferred to allude to
these pressures as “political domi-
nation”. He said that everybody
knew there was “ex-parte evidence”
and that there was no reason why
Commissioner Craven shouldn’t ad-
mit it. Commissioner Craven ex-
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plained that he had opposed the
abolition of the examining system
by the FCC in 1938 because it per-
mitted attorneys to act both as
judges and prosecutors, That con-
dition obtains today, he said. The
Commissioner expressed “highest
confidence” in the engineering de-
partment and had recommended
and still recommends that the law
department be sub‘ected to the
same qualifications as the engineer-
ing department, He urged Civil Ser-
vice wherever possible.

Alluding to the replacement of
Hampson Gary, general counsel of
the FCC in 1938, Commissioner
Craven said he thought that was
“outrageously wrong” and described
him as one of the “most capable
and loyal servants the Government
ever had.”

Upon resuming the stand at a
brief afternoon session, Commis-
sioner Craven told the Committee
he desired to correct an impression
left by his previous testimony. This
dealt with his 1938 memorandum
on FCC reorganization and the pro-
posed resolutions attached to it,
with particular reference to the
FCC’s engineering department. He
said he did not want to leave the
view that he felt the FCC’s engi-
neering department had been
“amenable to influence”. He de-
clared that he had never known
the engineering department to
“yield” to outside influences.

Com. Craven also alluded to pre-
vious testimony he had given re-
garding the London office of FBIS,
which he said he understood had
only eight employes. During the
luncheon intermission, he said, the
Commission records showed that a
staff of 43 had been authorized.
He declared that at the time he
testified he had not recalled this
Commission action.

The entire afternoon session,
running for little more than an
hour, was given over to a discus-
sion of the FCC’s work and to a
quasi-technical explanation of the
useful radio spectrum by Commis-
sioner Craven. The witness said
that he expected the day would

OADCASTE

in

opu\eh°"
L} — Con-

the

Area
¢ primary porkett for

wDRC is the

That's
WDRC
necticut’s Maior

this b-g avdiencés

BROADCASTING e« Broadcast Advertising



come when there will be no “over-
head wires” and everything will
be by radio. He said this may sound
visionary but is possible.

Alluding to the tremendous
strides made by radio since the
war, Com. Craven declared that
this newly developed portion of
the spectrum may bring about a
different regulatory philosophy be-
cause an almost unlimited number
of channels will be available. He
said it might not be necessary to
regulate rigidly private enterprise
in these fields because of free com-
petition. With these additional fa-
cilities, he said, freedom of speech
might not be imperiled. He said the
country could look for a “new era
in radio after the war”.

Commissioner Craven expressed
the opinion that changes in the
law are necessary to accommodate
these new operations which will re-
sult from wartime development.
Whether it will be necessary to
have the same sort of regulation
that obtains now, he said, is some-
thing that can only be known after
the war is over.

Craven Agrees On
Transfer of Functions

Resuming the stand for the third
successive day, Commissioner Cra-
ven was interrogated further re-
garding FBIS and RID activities.
Threaded throughout the examina-
tion was the effort by Counsel
Garey to establish his contention
that Chairman Fly “dominates” the
FCC and that he, without the ad-
vice, consent or authority of the
balance of the Commission member-
ship, established, nurtured and de-
veloped FBIS and RID into “so-
called alleged war agencies.”

Commissioner Craven did not go
along with the committee counsel on
these contentions, qualifying his
observations, as he had the preced-
ing day, with the comment that Mr.
Fly is a “strong” man and that the
fault lay with members of the FCC
in permitting him to operate more
or less independently.

As for FBIS, Mr. Craven finally
suggested that its functions might
readily be transferred to OWI, con-
ditioned upon provision being made
to supply those civil agencies of the
Government which had need for the
service. As to RID, he said he was

ypy [}M’f S5, |/~]

inclined to go along with the rec-
ommendations of the Joint Chiefs
of Staff that the military intelli-
gence functions be transferred to
the Army but that the FCC should
retain its civil “policing” functions,
ferreting out illicit broadcasting
stations and checking the technical
operations of other stations.

Denny Blocked On
Introduction of Release

The session was highlighted by
several attempts of Commission
Counsel Denny to interrupt the
proceedings and to challenze the
testimony holding that FBIS is
“useless” or that RID service is
not desired by the military services.
He sought to place in the record
letters supporting these contentions
but was blocked by Chairman Cox.

The first incident arose when
Chairman Cox, in referring to a
press release issued by Dr. Leigh,
FBIS director, claiming that Gen-
eral Eisenhower had requested the
FCC to establish a North African
monitoring unit, had commented
that the FCC is releasing informa-
tion supporting its own case but at
the same time is withholding infor-
mation reauested by the Commit-
tee. Mr. Denny interrupted, con-
tending this was not so. He asked
that Dr. Leigh’s release be placed
in the record and agreed to have
certain confidential letters, referred
to previously, “declassified” as far
as the FCC is concerned, if Under-
secretary Patterson would remove
the “confidential” restriction on a
letter he had written Chairman
Fly. All these dealt with the North
African situation.

Chairman Cox had charged that
the Commission was releasing in-
formation that substantiated its
claims, but that it was “withholding
and covering up by designating as
confidential anything that shows
Army dissatisfaction with your
services.” Mr. Denny entered an-
other vehement denial and sought
to have Dr. Leieh’s release placed
in the record. Chairman Cox said
the Commitee would hear testimony
from Dr. Leigh and others in due
course and denied the request.

Carrying on in much the same
vein as the preceding day, Com-
missioner Craven said he did not
want to be placed in the position
of criticizing his fellow commission-
ers. He said it had developed as a
matter of custom more than any-
thing else for the chairman to act
without prior consultation with the
full Commission. When Mr. Garey
pressed him on whether this was
not unlawful, Rep. Hart interjected
that it was apparent whatever Mr.
Fly did had been done with acqui-
escence of the Commission. Com-
missioner Craven nodded approval
and asserted that he had long given
up being a chronic dissenter on all
these matters.

When Counsel Garey asked if the
difficulty was not “lack of legal
right but lack of integrity and
character on the part of Commis-
sion members to insist on their
rights,”” Commissioner  Craven
asked to be excused from answer-
ing the question on the ground that
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it was embarrassing. Rep. Hart in-
terjected with the observation that
this was an improper line of ques-
tioning and that the Commissioners
themselves could test attest to their
character. He observed that Com-
missioner Craven was qualified as
an ‘“outstanding radio engineer”
and not an “expert on human char-
acter.”

“If you want to relieve witnesses
from embarrassment, you might as
well terminate the hearings right
now, because they are going to be
embarrassed,” Mr. Garey rejoined.

Denny Tries Again.
With Letters on FBIS

At another point Mr. Denny
sought to place in the record a
series of 20 letters from various
Goverrment aeencies attesting to
the value of FBTS. The data was
not admitted, however. Following
the adjournment of the hearing,
however, copies of the letters, along
with a letter from Brig. Gen. E. S.
Greenbaum, exe~utive officer in Un-
dersecretary Patterson’s office, were
released in the Commission’s behalf
by Nathan David, assistant general
counsel. Mr. David also conducted
what amounted to an impromptu
press conference in the committee
room in essaying to answer ques-
tions of revorters regarding the
“Gestapo” phase of the hearings to
be held in New York.

The letters given out by the FCC
included photostats of ecommunica-
tions from Nelson A. Rockefeller,
Conrdinator of Inter-American
Affairs (March 5, 1942) ; Mai. Gen.
Geor~e V. Strong, chief of Military
Intellizence (Dec. 21, 1942) ; Capt.
S. N. Moore, administrative officer
of Naval Intelligen~e (March 86,
1942) ; Brig. Gen. Ravmond F. T.ee.
acting assistant chief of staff of
Military Intelligevce (Dec. 26,
1941) ; Carl K. Fink, Bureau of
Naval Personnel, who wrote by
direction nf Rear Admiral Randell
Jacobs (Julv 9, 1943); Assistant
Secretary of State Breckenridge
Loneg, a member of BWC (Sept. 10,
1941) : William L. Lancer, director,
Branch of Research and Analvsis,
Office of Strategic Services (Nov.
16, 1942):; Milo Perkins. former
executive director of BRW. (Ane.
5, 1942) ; Rear Admiral R. K. Tur-
ner. directer of War Plans Divician,
Navv Dent. (Seot. 2, 1941) ; Rear
Admiral Leigh Noves, former di-
rector of Naval Communi~ations
(Aug. 6, 1941) : and J. Edgar Hoo-
ver, director, FBI (Dec. 5, 1942).

These communications dealt with
various aspects of FBIS and RID,
some of them seeking information
and others commending the service.
It was understood a number of let-
ters were used in connection with
FCC appropriation hearings.

Also released by the FCC, after
Mr. Denny had failed to receive
permission to place it in the record,
was a letter dated Julv 10 sigrad
by Gen. Greenbaum, executive offi-
cer to Undersecretary Patterson.
Addressed to Chairman Flv, the
letter dealt with the War Depart-
ment resume of the testimony of
Rear Admiral S. C. Hooper to Cox

Lives at Job

HAROLD CLARK, continu-
ity writer for WGL, For*
Wayne, really eats and
sleeps at his work. He han.
dles all of the accounts in
the 1200 block of South Cal
houn St., calling on sponsors
and picking up copy. Now
Clark has moved into an
apartment on the same block.

committee counsel in executive
hearing, which was read into the
formal hearing record by Mr.
Garey early in the proceedings.
The letter stated that the “paper”
consisted “merely of notes made
in May by an Army officer to
whom the Navy had loaned a
copy of Admiral Hooper’s testi-
mony.” It added that the notes “do
not express the view of the War
Department, but merely this officer’s
own comment. They were not fur-
nished by any officer in the Army
or anyone in the War Department.”

Denny Offers to
‘Declassify’ Letters

The letter stated that it would
confirm the statement made by
Gen. Greenbaum to Mr. Fly on the
telephone, at the direction of Mr.
Patterson. It was dated July 10.

On the same date the Navy De-
partment had released a “memoran-
dum to the press” dealing with the
memorandum of Admiral Hooper to
the Secretary of the Navy placed in
the record by Mr. Garey [BROAD-
CASTING, July 19]. This release
stated that the memorandum dated
May 14, 1942 quoted by Mr. Garey
“was not an official statement by
the Navy Department and ex-
presses the personal views of Ad-
miral Hooper.”

Shortly after Commissioner Cra-
ven took the stand Thursday,
Chairman Cox first alluded to the
press release issued the preceding
day by Dr. Leigh and pointed out
that since apparently the Ccmmis-
sion had “declassified” the confiden-
tial letters on which the Com-
mission previously had reserved
judgment, he felt it was now
proper for the Committee to re-
verse its view and admit the letters
in question. The doctor’s action, he

said, relieves the Committee of the
“duty and responsibil ty of secrecy”
in connection with the letters.

Mr. Denny, in his first effort to
gain recognition, emphatically de-
nied an observation by Mr. Garey
that the Commission had not sup-
plied the Committee with all of the
data requested or that it had
“stripped” its files.

In connection with the exchange
of letters betwen Chairman Fly
and Undersecretary Patterson, Mr.
Garey contended that the first let-
ter—from Mr. Fly to Serretary
Stimson—had been marked “confi-
dential” by Mr. Fly. Consequently
Mr. Patterson’s reply was “confi-
dential.”

It was at this point that Mr.
Denny offered to remove the confi-
dential restriction from Mr. Fly’s
letters if Secretary Patterson
would do the same. He said he
would seek to have Secretary Pat-
terson remove the confidential re-
striction.

Commissioner Craven was pressed
by Mr. Garey on matters pertaining
to FBIS and more particularly its
North African operations. He pro-
tested he was not competent to tes-
tify on those matters with accuracy
because he had not studied them.
The Commissioner did not agree
that FBIS was simply a “messenger
boy” function, particularly insofar
as the London activities were con-
cerned. He said he could not attach
much value to it personally, but
he believed that others did. He
knew, he added, that the Armv and
Navy preferred the “raw” material
rather than the FBIS analvses.

Asked about the selection of Dr.
Leigh as head of FBIS, Commis-
sioner Craven said he had been
highly recommended by Commis-
sioner Wakefield. He said he did
not know that Bennington College,
in Vermont, where Dr. Leigh had
taught, was regarded as a “radical
college.”

Asked if he knew any reason why
FB'S should be continued. Com-
missioner Craven said he felt that
the service probably could be trans-
ferred to OWI, provided the latter
agency was equipped to supply the
necessary service to other Govern-
ment agencies. He has always felt,
he said, that regulatory bodies
should be divorced from outside
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operating activity, though he did
not feel the Commission should be
criticized for going into these serv-
ices in time of national emergency.

Cox Raises Question
Of Officers’ Testimony

When Mr. Denny sought to place
in the record the score of letters
dealing with FBIS, Chairman Cox
instructed him to supply the names
to Mr. Garey and the Committee
would ask the writers to appear to
testify “under oath.” This raised
an anomalous s‘tuation, since offi-
cers of the Army and Navy, by spe-
cific instruction of the heads of
their denartments. have nat been
permitted to testify befcre the Com-
mittee. Rep. Hart raised the ques-
tion whether the Committee would
be able to hear them, in the light
of these instructions.

Passing to RID, Commissioner
Craven said the FCC’s monitoring
services had nine primary monitor-
ing stations before it set up its
national defense program, as
against approximatelv 100 now. He
acquiesced in Mr. Garev’s view
that th’s service was develoned “in
comnetition with the armed forces”
insofar as critical materfals and
highly skilled mannower is con-
cerned. He added that radio men
trained in direction finding are
“scarce.”

Asserting that RID could not be
regarded as an intell’gence service
in the true militarv sense, Commis-
sioner Craven said that secrecv is
one of the monst imvortant factors
in such intellizence. He did not
feel, however, that too much pub-
licity had been given to RID activi-
ties, but when Mr. Garev com-
mented that Chairman Flv had tnld
the Costello committee cn draft de-
ferments in public hearings about
RID’s activities in “locating enemy
forces,” the witness said he wanted
to “take it back” and that he
thoueht a mistake had been made
if such information had been im-
parted in public hearines.

If the armed forces desire that
the FCC should discontinue RID,
insofar as its military functions are
concerned, Commissiomer Craven
said he felt that should be done.
But the monitoring operations in
the United States should be main-
tained, he said. oa

Chairman Cox then recessed the
proceedings in Washington until
Aug. 9. He announced the avpoint-
ment of Reps. Hart and Wigeles-
worth as a subcormittee, to hold
hearings in New York in connec-
tion with forei~n language activi-
ties of the FCC.

Ziv Disc Series Expands
THE War Correspondent, disc series
produced by Frederic W. Ziv Inc.,
has been acquired hy KGKO WO0OAI
KPRC WKRC KGW WKPT WFBM
WKY WKRBB WTMA WFBR WROL
WDOD WEEI WRC WGAR WXYZ
KS8D KRNT WSB WPTF KSTP
WIOD KOII, WOR bhringing total to
more than 70 stations. Fye Witness
News is now on more than 150 sta-
tions; most recent additions are
KXYZ KFDM WCOV WJHL KIRO
WIBX. Korn Kobber has heen added
on WGAUl WCRC KOMO WSAY
WROL KROS KLZ WJHL.

w.

TROUBLES RAWAY

REACH BIG TEXAS
EASILY avo EFFECTIVELY

For every problem there is
a solution — at least, we
think so. Sperifically, we
are thinking of the diffi-
culty you may he having
with recordings, and we
want to offer this friendly
suggestion:

KGKO
KGNC

AMARILLO

FT. WORTH - DALLAS ¢

Texans like programs de-
signed for Texans. We
have plenty of proof of
this. So why not let us help
you build a live talent show
. . . designed to appeal to
Texans . . . and then watch
it get results over the
LONE STAR CHAIN!

For rates and further infermation, write Ken L.
Sibson, Tower Petroleum Building, Dallas, Texas.

one dar

KXYZ

HOUSTON

KR1S

CORPUS CHRISTI

/

[hain

KTSA

SAN ANTONIO

KRGV

WESIACO

\
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HOW 10 HAVE
MRS. BROWN

SAMPLE YOUR
SOUFFLES....

Mrs.Brown and 25,000 other Alabama
housewives visit the WAPI Model
Kitchen annually. They taste with con-

fidence, grin with pleasure and hurry
away to buy.

From WAPI's Model Kitchen, com-
plete with practically every modern
kitchen appliance, WAPI home econ-
omists broadcast for a half-hour
daily, discussing sponsors’ products;
using the products to prepare com-
plete meals, which are then sampled
by the studio audience.

19 participating sponsors in the past
five years have watched sales grow, as
3,500 listeners a month write or
’phone WAPI for recipes using Model
Kitchen sponsors’ products. These
sponsors have benefited from the 3-
fold merchandising impact of the
Model Kitchen—the daily broadcasts
... the extensive dealer promotion. ..
the enthusiastic studio audiences.

Food advertisers will find an oppor-
tunity in the low cost, high result
WAPI Model Kitchen. Ask us or
Radio Sales for details.

WAH BIRMINGHAM

Hepresented nationally by Radio Sales
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FCC Releases Deny Charges,
Reveal Praise of FBIS Work

IN ONE batch the FCC last Fri-
day, following the recess of the
House Committee investigation into
the Commission for a fortnight,
made public five separate press re-
leases dealing with the inquiry and
designed to answer Committee
charges.

In addition, FCC Chairman
James Lawrence Fly, slated as the
key witness in the inquiry, held a
press conference at which he dis-
cussed freely the aspects of the in-
quiry and criticized the manner in
which it has been conducted from
the start. He did not, however, join
in any controversy over the testi-
mony of Commissioner T. A. M.
Craven who was on the stand for
three days.

In a letter to members of the five
man Committee, Commissioner Fly
alluded to a statement made by
Chairman Cox that when Mr. Fly
appeared before the Committee on
July 9, “he refused to talk” after
he had insisted that the Commitee
give him an opportunity to appear.

Brief Appearance

Mr. Fly's letter stated he was
“not conscious of ever having had
an opportunity to testify” on any
of the various matters within the
scope of the resolutions and that
his one brief appearance was to nro-
duce one file of the Board of War
Communications. He reiterated the
importance of giving the Commis-
sion a prompt hearing on the
charges which would be made pub-
lic and said he stood ready to ap-
pear at any time.

A second press release related to
charges by Committee General
Cannsel Euvene L. Garey regarding
FBIS emploves in North Africa.
Mr. Fly denied the Commission had
sent 31 emnloyes to that war the-
atre. Mr. Fly said the Commission
never had more than 15 vpersons
there and all were assigned to the
Phychological Warfare Branch of
the Army. Of the 15 only § are
rezular emploves whose transfer
there was approved by the full
Commission, he said. The remaining
10 were people living in the area
recruited to assist temporarily in
clerical work, with salaries ranging
from $10 to $100 a month.

A third press release was related
to FBIS, and Chairman Fly an-
swered the ~horeoc of the Cav (lam-
mittee that FBIS is not perferming
a valuable service with 20 letters
from war arenciex giving annroval
of its services. The Committee re-
fused to accept the letters for its
rec~rd.

The letters were released to the
press at the Committee hearine (see
running story. Mr. Fly asserted
that the letters showed the ‘“great
value and importance of FBIS".
The fourth release was a letter
from Elmer Davis to Dr. Robert
Leigh. director of FBTS dated Aug.
15, 1942, congratulating him on

the “present coverage of foreign
news and intelligence.”

Mr. Davis added that the FBIS
service was not sufficiently compre-
hensive for OWI purposes and that
his office was about to inaugurate a
new war information service which
will be based on the FBIS No. 1
news and intelligence ticker ma-
terial, as well as all its daily news
reports. Without the service sup-
plied by FBIS, the Davis letter
continued, OWI could not function.

Jett Praise

The fifth release was in the na-
ture of a statement by E. K. Jett,
chief engineer of the FCC, refer-
ring to the Radio Intellizence Di-
vision. Alluding to the Cox Com-
mittee statement that most of the
work performed by RID has been
published, leaving the inference
that its activities are not “secure”,
Mr. Jett said “this is not true”.

He pointed out that during the
past three years the division had
received nearly 10,000 complaints
regarding unlicensed amateurs,
unlicensed broadecasts, subversive
operations and miscellaneous mat-
ters. More than 300 such complaints
have been received from the FBI,
some 850 from the Army and 800
from the Navy and Coast Guard.
As a result of these investigations,
he said, RID located 345 unlicensed
stations. “Except in a very few in-
stances when matter was no longer
confidential, no publicity whatso-
ever hasg been given to this work.”

Mr. Jett’s statement continued,
“The Radio Intelligence Division
has always enjoyed the cooperation
of the Army, Navy, FBI, and other
agencies which it serves. While the
work of this Division is devoted
primarily to policing the ether to
guard against possible Fifth Col-
umn radio activities and to assist
in reducing interference to radio
communications, it has, neverthe-
less, been possible with the facili-
ties at hand to perform work for
all agencies of the Government
which required monitoring service.
It should be observed that only a

small percentage of the work of
the Radio Intelligence Division has
been done for the armed forces and
that such work is done only when
the Commission is specifically re-
quested to undertake particular
projects.”

Press Conference

At his Thursday press confer-
ence held shortly following recess
of the hearing, Chairman Fly said
the Cox committee had done what
was to be expected, describing it as
a sort of “Edgar Bergen-Charlie
McCarthy act”. He called the New
York foreign language phase to
get under way nothing but “another
headline.” Alluding to the “vortex
rules” which he said were being
followed by the Cox committee, ne
declared it was clear that the pur-
pose was to “throw out unsubstan-
tiated charges for the headlines
and to exclude the Commission from
any opportunity to be heard.”

Mr. Fly refused to comment in
any way on the testimony of Com-
missioner Craven before the House
committee. He denied withholding
information from other commission-
ers and when asked about Commis-
sioner Craven's statement that he
had been informed of the Chief of
Staff’s recommendations to trans-
fer RID, the chairman said this was
a “secret” matter and he was not
at liberty to talk about it.

The chairman denied “con-
trolling other commisioners”, as-
serting that no one had more au-
thority than another and that au-
thority was vested in the Commis-
sion as a group.

“If the Committee wants to in-
vestigate ‘Gestapo’ methods,” he
commented, “it can start at home.”
He declared he was referring to the
Committee’s “star chamber” in-
vestigation, headed by its “Wall
Street counsel and apparently ap-
proved by the chairman.”

A number of members of the
FCC staff, including Chief Engi-
neer Jett, FBIS Director Leigh,
General Counsel Denny, George E.
Sterling. director of RID; Peter
Shuebruk, assistant to Chairman
Fly; and Nathan David, assistant

‘general counsel, were present at

the conference.
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FORT PEARSON, former NBC an-
nouncer now a Lieutenant (j.g.)
in the U, 8. Navy, visits fellow an-
nouncers in Chicago during recent
leave. Announcers (1 to r) : Charles
Lyon and Don Elder fill Fort in on
local news, Lt. Pearson now is sta-
tioned in Washington, D. C.

In Anticipation
NBC is already lining up a
special broadecast for the day
Germany surrenders. Listen-
ers to NBC’s Telephone Hour
and Cavalecade of Awmerica
are being asked by Conduec-
tor Donald Voorhees to sug-
gest musical numbers to be
played on the occasion. Plan
is to distribute throughout
the country printed copies of
the songs finally selected, so
that listeners may join en
masse in the musical cele-
bration of victory.

Kist in New England

CITRUS PRODUCTS Co., Chica-
go (Kist beverages), has started
a quarter-hour weekly evening
music and dialogue program with
soldiers as guest-actors on WFEA,
Manchester, N. H. Twenty-four
soldiers from Grenier Field are
allowed to select a bottle of the
sponsor’s product from a case, and
the lucky bottle entitles its holder
to make a recording of his voice
to be sent home. Contract, which
is for 13 weeks, was placed direct.

John Cowles Resigns

JOHN COWLES, brother of Gard-
ner Cowles Jr., president of Iowa
Broadcasting System, and himself
an officer of the Cowles interests,
has followed his brother out of the
Government by resigning as special
assistant to Lease-Lend Adminis-
trator E. R. Stettinius Jr. He re-
turns to his post as president of
the Minneapolis Star Journal and
Tribune.

Rose Bowl to NBC

ROSE BOWL GAMES will be car-
ried exclusively on NBC for five
years, if war permits, under terms
of a contract signed by Sidney N.
Strotz, vice-president in charge of
NBC’s western division, and rep-
resentatives of the Pacific Coast
Conference, the Rose Bowl Commit-
tee and the Pasadena Tournament
of Roses. Bill Stern, NBC sports
director, and Ken Carpenter, West
Coast announcer, will continue to
cover the games.

Big Brive for Book

SIMON & SCHUSTER, New York,
will start an extensive camwnaign
for Arthur Murray’s book, Learn
To Dance at 'Home, in the early
fall, as a resnlt of a successful test
campaign. Firm has been testing
since mid-June and is now using
about six transeribed and live an-
nouncements a week on WOV
WINS WAAT WLW WWDC
WIJBK WEAF WEAN WPEN,
Agencv s Huber Hoge & Sons,
New York.

RWG Certified

CERTIFICATION by the National
Labor Relations Board for the
Radio Writers Guild to act as bar-
gaining acent for shortwave writ-
ers at NBC has been granted and
RWG is now negotiating with
NBC. A controversy betwen RWG
and AFRA arose some weeks ago
when each claimed jurisdiction over
the writer-broadcasters emploved
by NBC'’s shortwave division. After
reachine a settlement with NBC,
the RWG plans nexotiations with
CBS shortwave writers.

Canada Prospects

NO SUBSTANTTAL change in
Canada’s broadcasting set-up is
expected as a result of the recently
completed Parliamentarv Inauiry
into broadcasting, according to in-
formed opinion at Ottawa. The
possibility of a new financial con-
trol svstem in the Canadian Broad-
casting Corp., and greater freedom
of action in certain fields, as re-
search for the independently-
owned stations. are seen in the
forthcoming report of the Parlia-
mentary Committee.

RED SKELTON Hollywood radio
comedian, will be starred in the MGM
film version of “Hold On to Your
Hats”, hased on the Al Jolson Broad-
way stage hit.

Good Engineering has always been
the Basic Foundation of Every
Really Successful Radio Station

Hollywood,
Calif.

COMMERCIAL RADIO
EQUIPMENT CO.

Radio Engineering Consultants

Silver Spring, Md.
{Washington, D. C.}

Also operating K49KC, Kansas City’s Ploneer Commercial FM Station

Kansas City,
Missouri
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*A tough problem was involved when WSYR
undertook to put Grandma’s Molasses—a premium,
high-priced product—on the Central New York
sales map. Both distribution and sales had to be
built up fast. But with the WSYR program and
merchandising forces teamed up, the objective was
quickly achieved—70 new retail outlets in less than
three weeks promptly piled up record sales. Nine
weeks later, Grandma’s Molasses is still hitting

new highs.

The wholesaler gives this testimony: ‘““The fastest
selling molasses we've handled. WSYR again came

through.”

REPRESERNTED

Whatever your product,
you can rely on WSYR’s
sprightly programs, and
WSYR merchandising abil-
ity. Why not let us work
for you in this, one of the
nation’s most prosperous
markets?

THE
#ERFECT COMBINATION. ..

5000 Watts
at 570 ke.

H. C. Wildar, Prod.
BY RAYMER
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Selling
Drug Chain

Dallas

... also selll-ng' many
other products on many
other stations.

George E. Holley

TEXAS RANGERS LIBRARY

HOTEL PICKWICK «  KANSAS CITV, MO.

i

Serviceman Urges

That Announcers

Name Specific Camps in Dedications

EDITOR, BROADCASTING:

How many times have you tuned
to late evening programs of dance
music and heard the announcer
say “ .. and now for all the boys
in the armed forces, wherever they
may be, Phil Phiorito and his or-
chestra plays . . .”? I've tuned in
many times and heard that re-
peated by announcer after an-
nouncer. As a member of the
nation’s armed forces, I can testify
that it doesn’t give a serviceman
any thrill.

Scattered throughout the nation
are small camps and bases doing
vital work for the Army and Navy.
These are the camps which get
USO shows of five persons, three or
four year old movies and dances
averaging once a month. Mean-

while, the big camps and bases with

thousands of men get the big shows
and the network broadcasts.

Would it be possible for each
dance program to dedicate one
number “for the boys at’”’ and name
a specific camp or base? You can
rest assured that any listener who
has a friend located there will call
his parent or write him to tell
about hearing the broadcast and
you don’t need to be told how much
that will mean to the men.

I do not wish to complain,
neither do I wish to give the im-
pression that those of us at small
bases are suffering. But I do wish

—and CKLW
is hitting

A NEW HIGH!

new high . .

5,000 Watts
Day and Night
at 800 Ke.
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Retail business in the Detroit Area is hitting a
. and CKLW time-sales in many
major retail classifications leads 'em all. Blanket
coverage for less, is the reason!

MUTUAL BROADCASTING SYSTEM

to point out that the changing of
about 10 words in an announcer’s
dance program introductions will
bring happiness and pleasure to
many more Doughboys, Sailors and
Leathernecks.
FRANK E. SHAFFER, Ens.,, USNR,
Southport, N. C. (Ex-WBLK,
Clarksburg, W. V.).

Racial Tolerance

AS THE FIRST major attempt on
the part of radio to tackle on a
nationwide basis the problem of
racial tolerance precipitated re-
cently by the Detroit riots, CBS
scheduled for last Saturday an open
letter to the American people, writ-
ten and produced by William N.
Robson, CBS writer- producer. Pull-
ing no punches, the seript drama-
tized in these documented episodes
the harmful operations of the Ku
Klux Klan, the Bund-inspired Na-
tional Workers League and other
subversive groups. Included was a
post-script by Wendell L. Willkie,
in which he offered suggestions for
eliminating racial animosity within
the nation.

. Requests Force Reprint

SWAMPED with requests for
copies of a patriotic talk given on
WOR, New York, during one of its
regular programs, the sponsor,
Joseph Martinson Co., bought space
in three New York papers and two
grocery trade papers to reprint the
script in its entirety. The speech
was given on July 4 by Dr. Frank
Kingdon, educator. With the Balti-
more & Ohio Railroad and F. W.
Woolworth calling for large quan-
tities, and religious leaders and
government officials alsy request-
ing the talk, the coffee firm printed
5,007 copies and is now printing
another 5,000,

Swedish Exchange
SWEDISH radio programs will be
broadcast by about 60 U. S. sta-
tions under an exchange agreement
arranged by the Overseas Branch
of the OWI, according to testimony
revealed by the Hruse Appropria-
tions Committee. Programs of the
Swedish national radio system will
be recorded and sent to the U. S.
In exchange Sweden will broadcast
American prozrams recorded in
this country. Series will consist of
13 5-minute disks, according to
James Linen, chief of the OWI Out-
post Service Bureau.

Empire Retains Management

FOLLOWING the recent déath of
Gerald A. Kelleher, founder of Em-
pire Broadecasting Corp., management
of the company will coutinue under
Fred de Jaager, vice-president, with
no change in business policy, accord-
ing to the board of directors. The
board will meet soon to name a new
president.

GENERAL INSTRUMEXNT Corp.,
Elizabeth, N, J., purchased a half-hour
on WOR, New York, July 21. to
broadcast ceremonies accompanying
the presentation of an Army-Navy “E"
Award. Agency is H. W. Fairfax Adv,,
New York.

BLIND COMPOSER
Blind Girl Composing Under
3Ml  Contrac:

BLIND SINCE SIX, 18-year-old
Elsie Mirkel is under contract to
compose tunes for BMI, which has
first option on all her work for a
year. According to Stanley E. Hub-
bard, president of KSTP, St. Paul,
Elsie has some 42 tunes to her
credit.

She was educated at the Minne-
sota Braille and Sight Saving
School, where she learned to play
the piano. Her first tune, “Love Is
the Trick of the Year”, was re-
leagsed a few weeks ago and already
is nationally popular. Her next
tune, a Navy song, is to be released
soon.

Free Radio Promoted

NBC is using its own facilities to
promote the idea of free, privately-
operated radio. Under a plan in-
stituted recently by the promotion
and station department, the theme
is incorporated into brief talks and
special announcements, with NBC
affiliates following suit on local
sustainers. The network is conduct-
ing an employe contest for the best
suggestions for the project, which
is’ under the direction of Irene
Kuhn, NBC coordinator of program
promotion.

WRITERS' WAR BOARD, New
York, is making available to stations
a group of talks on various pbases of
the war effort. Talks may Dbe obtained
through the board’s committee on
speeches and speakers, at 122 East
42d St.

50,000 WATTS « CLEAR CHANNEL
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HERO MEETS FRIENDS in Chi-
cago studios of NBC, when Lt.
Thomas Gootee of the U. S. Army
Air Force, attached to the RAF, re-
turns on furlough wearing decor-
ations and Purple Heart insignia.
Lt. Gootee spent five years as an
engineer in Chicago before joining
the service in which he has twice
been wounced on bombing mis-
sions. Greeting Gootee are (1 to r)
T. E. Schreyer, English-born NBC
Operations Supervisor, and E. R.
Borroff, vice-president of the
BLUE, Chicago.

‘Mr. District Attorney’
Tops Hooper Ratings

WITH a number of network tav-
orites off the air for the summer,
and other programs making their
first appearance as replacements,
the Hooper ‘“National Program
Ratings Report”, for July 15 devi-
ates more than usual from previous
listings. Mr. District Attorney
emerges at the head of the current
list, followed by the Joan Davis-
Jack Haley show which is carrying
on minus Rudy Vallee. Walter
Winchell ranks third and the
Aldrich Family fourth,

Other programs in order of rat-
ings were: Radio Theatre, Durante-
Moore-Cugat, Kay Kyser (first %
hour), Bing Crosby, Your Hit Pa-
rade, Take It or Leave It, Paul
Whiteman Presents, Screen Guild
Players, Mr. and Mrs. North, Vox
Pop and Comedy Caravan. The
second half-hour of Kay Kyser’s
program leads the broadcasts heard
after 10:30 p.m. and not measured
in the Eastern Time Zone.

WDSM Joins Blue

WDSM, Superior, Wis., on July 25
becomes a basic sunvlementary af-
filiate of the BLUE, bringing the
total number of BLUE stations to
159. Owned by WDSM Inc., the
station operates full time with 100
watts power on 1230 kec. Network
rate per evening hour is $100.

PORTLAND, OREGON

“KEY TO THE GREAT WEST?
5,000 Watts—620 Kilocycles
NBC RED NETWORK

Represented Nationally by
EDWARD PETRY & €O., Ine.

M T

WOMEN MAKE GOCD INRADIO JOBS

OWI Story of Women at Work in the Industry Shows

Girls Successful Pinch-Hitters

RECOGNIZING how widely wom-
en have taken over men’s jobs to
relieve the manpower squeeze in
the broadcasting industry, the OWI
devotes the third of a series of
articles to recruit women for war
work to this subject. “From radar
down to the daily mail, there is
no aspect of communications in
which women do not participate,”
says OWI.

The OWI explains how women
turn out intricate radio equipment
in war plants and teach soldiers
how to use it, how commercial
broadcasting studios have girl
technicians, announcers and pro-
gram directors, how one large
broadcasting company employs one-
third more women than in peace-
time, as jobs like personnel super-
visor, commercial program man-
ager and director of women’s ac-
tivities are taken over by the distaff
side. Another large chain has a
feminine director of talks who has
published a book on her experi-
ences in the industry, the release
says. For a time, a Boston FM sta-
tion was run entirely by women,
reports the OWI story.

Citing typical or unusual cases,
the story tells of a 22-year-old red-
head from North Carolina who used
her experience as long distance
telephone operator, and training in

At Writers’ Conference

REPRESENTATIVES of radio
who will be speakers at the fourth
annual Writers’ Conference being
held at Northwestern University,
Evanston, Ill, July 28-30, include
Elmo Scott Watson, continuity
writer; Marge Lyon of Blackett-
Sample-Hummert, Chicago, author
of Marge of Sunrise Mountain
Farm; Ruth Harshaw, author and
radio producer; Carl Wester, Chi-
cago producer; Florence Ward,
radio editor; Judith Waller, NBC
Central Division education direc-
tor; James Dickert, Chicago man-
ager of World Broadcasting Sys-
tem; Eliza Merrill Hickok. assistant
program director of the Quiz Kids;
and Franklin M. Reck, author of
Radio From Start to Finish.

AP Radio Course

PAUL W. WHITE, CBS director
of news broadcasts; William
Brooks, NBC director of news and
special events; and William J. Me-

ambridge, general manager of
Press Association Inc., subsidiary
of Associated Press handling all AP
news for radio, have been invited
to address a special radio news ses-
sion of a meeting of AP managing

- editors to be held in Chicago, Sept.

8-11. Inclusion of these broad-
casting news chiefs in a meeting de-
voted otherwise to newspaper needs
is seen as a move toward establish-
ing better relations between radio
and newspapers as the two great
agencies supplying news to the
American public.
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geometry and trigonometry, to
earn a license as one of three wom-
en control operators in a Wash-
ington station (Pauline Lilly,
WWDC). In San Diego a totally
deaf woman has proved so skillful
in working on aircraft radio in-
stallations that the company plans
to hire more people with this type
of handicap.

According to the OWI, latest
figures show that women comprise

Silberstein Brochure

DEVELOPMENT of television
and possibly other new advertising
media is listed as a major factor
that will increase the importance
of advertising in the postwar pe-
riod in a brochure, “Are You Over-
looking Anything in Your Post
War Planning?”, recently issued
by Alfred J. Silberstein Inc., New
York advertising agency.

over half the number of those em-
ployed in producing communica-
tions equipment, and radio is con-
sidered so important to the war
effort that more than 80,000 men
and women have received training
for jobs in the industry under
WMC programs.

area (daytime) do

AMARY
WoB! PR s?
g THE SALES
STACK g~ sae M o
¥ . M-M-“"?\:\u v B

FAR be it from us to bracket the Roa-’
noke-Southwest Virginia area with Detroit
or Philadelphia as a market for retail sales.

But the 27 counties in WDBJ’s primary

more retail sales than Louisville. And if
you add our 20 secondary counties (where
we get lots of listeners), WDBJ gives you a
retail market bigger than Minneapolis, or
Buffalo, or Cincinnati.

Best of all, when you use WDBJ, your
message isn’t competing with several other
stations. Because WDB] is the only station
reaching the entire Roanoke-Southwest
Virginia market with a strong, clear, non-
fading signal at all times. Make us prove it.

&(F Represented by FREE & PETERS, Ine.

account for 13.99,

©BS - 5000 Watts - 960 KC
Owned and Operated by the
TIMES-WCRLD CORP.
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MBS Organizes Station Committees

To Participate in

LIAISON group between MBS sta-
tions and the network to confer on
station service, programming, and
sales and merchandising functions
has been organized in the form of
three committees, personnel of
which was announced last week by
Miller MeClintock, president of
Mutual. The appointments were ap-
proved July 14 at a meeting of the
network’s board and shareholders
in New York, and are a direct re-
sult of plans made by the board in
Chicago, when it met during the
NAB convention in May.

The three committees are each
divided into “A” “B” and “C”
station groups, with members se-
lected because of the contribution
each has made in his particular
field, sales and merchandising, pro-
grams, or station service. None of
the affiliates represented are Mu-
tual stock holder stations, but have
been chosen at large from the list
of MBS member stations through-
out the country.

According to Mr. McClintcck, the
groups have been formed so that
Mutual can better serve its affiliates
by drawing on them for an under-
standing of their problems. Co-

COVERAGE

FROM WITHIN = &

... much better
to be inside

s hard to go anywhere to
reach the Central New England
audience via radio, when you
miss Worcester's WTAG coverage.
From the outside the gate is closed
to you, as one peek at official
FCC maps will prove.

Inside? Your trip will be fruitful.

You Buy Timé—
Wher un Audience

WTAG

woRCESTER i
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Network Planning

operation between Mutual and the
committees, Mr. MeClintock said,
may also be instrumental in in-
creasing Mutual sales over the an-
ticipated $13,000,000 during 1943.

The sales and merchandising
committee was created specifically
in the belief that Mutual can sup-
port its advertisers even more ef-
ficiently than at present by con-
sulting with the more experienced
station affiliate executives on their
local policies on the premise that
programming is a basic problem in
sales. Mr. MecClintock stated that
the program committee responsibil-
ities would be ‘“to facilitate the
ereation of shows truly represen-
tative of every part of the nation.”
Not only will the group work to
improve network programs as a
whoule, but also to find out where
and how Mutual can better its pro-
gram service to every community.

The formation of the Station
Service Committee, the Mutual
president added, is ‘‘a concrete move
to enlarge the affiliates participa-
tion in network operation for their
greater individual benefit.” This
group will be asked for advice on
developments in FM and television

TRAIN
LEAves

Central New England’s half mil-
lion are supported by 400 war
industries paying war wages. Their
preference for WTAG is deep
rooted and impressive. You make
connections right on time with this
MUST market in Massachusetts
when you take WTAG.

BASIC
COLUMBIA

PAUL H. RAYMER CO.
National Sales
Representatives

Associated with the
Worcester
Telegram-Gazette

with an eye to their effect on post-
war local network operation.

Mr. MecClintock also announced
the formation of an executive ad-
visory program committee, which
will meet in New York July 26-28
with himself and Adolph Opfinger,
MBS program manager, to discuss
program plans for this fall and
winter. This group also will serve
in a supervisory capacity over the
newly-formed program committee.
The three committees, expected to
meet in New York several times a
year, are as follows:

Mutual Committees consist of :

Sales and Merchandising Commit-
fee

A Group, Robert Convey, KWK;
William Dolph, WOL; Les Johnson,

WHBF; Don Davis, J. Schilling,
WHB; A. Glasrwann, G. C. Hatch,
KLO.

B Group, Robert Laubengayer,

Owen Balch, KSAL; Charles Jordan,
WRR ; Fred Fleteher, WRAL ; Rohert
Ireagin, WPDQ; John Laux, WSTV.

Group, John DBoler, North
Central Broadeasting ; Garland Powell,
WRUF; Rex Howell, KFXJ; Robert
McRaney, WCBI.

Ezecutive Advisory Program Com-
mittee

Van Newkirk, Don Lee; Frank
Schreiber, WGN; Julius Seebach,
WOR; C. M. Hunter, WHEK, WCLE ;
Linus Travers, Yankee Network;
Miller MecClintock, president of MBS ;
Adolph Opfinger, MBS program man-
ager.

Program Commitlee

A Group, Robert Convey, John Tin-
nea, KWK ; William B. Dolph, WOL;
Don Davis, WHRB; O. J. Keichner,
WIBC; Marie Maher, KBON; Ken
Church, WKRC.

B Group, Charles Jordan, WRR;
Fugene Cagle, KFJZ; Fred Fletcher,
WRAL; C. L. Harris, WGRC; Ted
Grizzard, WLAP; James E. Gordon,
WNOE ; James A. Davenport, WATL;
Robert R. JFeagin, WPDQ; Felix
Hinkle, WHBC; A. Glasmann, George
C. Hateh, KLO; A. E. Leary, CKCL.

C Group, Garland Powell, WRUF;
John Boler, North Central Broad-
casting.

Radie Mil, Antonio Rojas, XEOQY,
Mexico City.

Station Service Committee

A Group, John Schilling, WHB;
Jolin Moses, Harry Hoessley, WHKC;
George Hatech, KLO; Les Johnson,
WHBF.

B Group, Ted Grizzard, WLAP: G.
Pearson Ward, KTTS; Dale Taylor,
WENY; Felix Hinkle, WHBG; Wil-
linm B. Huffman, Wisconsin Network ;
John Boler, Don Clayton, North Cen-
tral Broadeasting.

C Group, Rex Howell, KFXJ: Gar-
land Powell, WRUF; Rob McRaney,
WCBI.

Radio Mil, Antonio Rojas, XEOY,
Mexico City.

Graybar Appointments

CHARLES S. POWELL has been
appointed manager of the com-
munications and merchandising de-
partment at the New York office
of Graybar Electric Co. effective
Aug. 15. W. H. MacCrellish, dis-
trict manager at Cincinnati, will
take Powell’s place at Boston as
district manager. The Cincinnati
opening will be filled by A. D.
Hammond, manager at Birming-
ham. Douglas Wallace, sales man-
ager of the communications and
merchandising department at New
York, will become district man-
ager of Pittsburgh Sept. 1. A. R.
Loughorough, present Pittsburgh
district manager, will retire Dec.
31 after 39 years of service.

WAC FOR A WEEK was Eleanor
Hanson, director of women’s activ-
ities at WHK-WCLE, Cleveland.
Chosen by Mutual as one of the 15
women who were sent through the
training routine at Fort Oglethorp,
Miss Hanson was the only radio
representative in the group, the
other 14 writers being from news-
papers and magazines.

MBS Film Showing

CHICAGO premiere of the MBS
Kodachrome sl.de-film presentation
will be held at 4 p.m. Juiy 29 at
the Drake Hotel, when Miller Mec-
Clintock, Mutual president, will be
host to a group of Chicago advertis-
ing men and women. Presentation,
stressing the network’s coverage
of the country’s “home-town mar-
kets,” was previewed in New York
June 3 and since then has been
shown to a number of advertising
and agency groups in that city. On
July 20 Mr. McClintock eave the
presentation to an advertising
group in Pittsburgh, St. Louis and
Philadelphia showings have also
been scheduled.

QUINCY HOWE, CBS news analyst,
is featured as interviewer and m.e. in
a series of movie shorts produced by
the Council on Books in Wartime and
Newsreel Distributors Inc. Mr. Howe
interviews authors of buoks dealing
with war themes,

The CBS Station for a
million people in 22
counties of 3 states. ..
the heart of the

Textile South.

i § 5000 Watts Day
: £1 1000 Watts Night
" %1 I 950k, BBS
Spartanburg, $. C.

Represented by Hollingbery
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DE CASTRO TO MBS
EXECUTIVE STAFF

ALLEN J. pE CASTRO, sales ex-
ecutive with the BLUE and pre-
viously manager of the CBS Latin
American Network, on Aug. 1 will
become a member of the executive
staff of Mutual, according to an
announcement last week by Miller
McClintock, president of MBS.

The appointment is “predicated
upon present Mutual plans,” Mr.
McClintock said, at the same time
announcing that MBS will set up
a Latin American bureau “for the
purpose of analyzing commercial
and marketing problems of common
interest between the United States
and all of the Latin American coun-
tries.” He added that this develop-
ment was not only in line, in his
opinion, with the obvious interest
and duties of broaderasting, but
also had been necessitated by the
rapidly growing operations be-
tween Mutual and its recently ac-
quired affiliate, Radio MIL, whose
39 stations cover all of the Repub-
lic of Mexico.”

Prior to joining CBS in April
1941 as manager of that network’s
Latin American chain, Mr. de
Castro was with the Dr. Richards
Assn.,, and prior to that was in
charge of production of The Mys-
tery Chef radio series. He has been
with BLUE sales since the first
part of 1943.

New Series to Hawaii

CORN PRODUCTS Refining Co.,
New York, is promoting corn
starch, oils and other products on
two Hawaiian stations in a new
series of transcribed announcements
started July 1. Agency is Gotham
Adv., New York.

Hon. William S. Paley
Columbia Broadcasting System

New York, New York

Dear Bill:

Knowing your
keen  interast
in programs,
you wmight like
to know what
the boys on
WCHS are do-
ing at the mo-
ment. As_ you
know. White
Sulphur
Springa has
been taken over
by the Govern-
ment for a hos-
pital and (mil-
itary  secret)
hundred hovs
are there from
enery  battle-
fromt in the
world. WCHS
ard the Weat
Virginia Net-
work originate
a half  hour
variety  show
onre a teek
from the
Greenbrier Ho-
tel at White
Swiphur. The
show is pro-
dured, written
and even the
engineering is
done by a0l
diers. Natural-
M, it ig on a
sustaining basis and quite coatly. but
this outfit never seems to atint when
it comes to public service. Maube you
would like us to feed it to your whole
network?

Regards.

Yre.
ALGY

WCHS
Charleston, W. VA,

FCC Ruling Shocked Congress
Brown Tells NAB 7th District

“IT HAS never been the intent of
Congress that the Government
ghould run the radio business, and
I believe members of Congress
were as much shocked as were you
men at the recent Supreme Court
decision,” said Rep. Clarence J.
Brown (Rep-0.), in an address
in Cincinnati last Fridoy at the
NAB meeting for the Seventh Dis-
tritc (Ohio and Kentucky). “The
decision was a strong blow against
freedom of the press and speech”,
he said.

“We are right on the verge of
the greatest expansion in radio and
communications in the history of
the world, and we don’t want that
expansion hampered by Federal
bureaucracy. The FCC and other
Commissions take advantage of
every opportunity to grab more
power, and that’s not good for the
country”.

I don’t think the FCC has any
right to say to you how your sta-
tions should be conducted, other
than in matters of good taste and
public policy.

“Too many businessmen are
afraid the Government wont com-
promise and readjust inequalities
in laws. I say to you that Congress
wants the business men of this

country to come in and talk frankly,
and not be afraid to speak out
when some agency is dealing with
them unfairly.”

Discussing pending legislation
“to rewrite the Federal Communi-
cations Act so the Supreme Court
can understand it,” Mr. Brown de-
clared: “I hope you have the cour-
age to stand on your hind feet and
tell us what kind of law you want
and should have. Then we will
write that kind of law, trying al-
ways to use the yardstick of com-
mon sense.”

In a resolution adopted unani-
mously, it was “resolved that this
group petition the Congres of the
United States to sympathetically
review the present law and revise
and enact remedial legislation to
the end that radio may continue to
serve the American people to its
fullest possibilities.”

Nathan Lord, manager of
WAVE, Louisville, and district di-
rector, presided at the NAB meet-
ing. Among the guests was Neville
Miller, NAB president. Arrange-
ments for the meeting were made
by Mr. Lord and James D. Shouse,
vice-president of the Crosley Corp.
in charge of broadcasting, also an
NAB director.

KIDS LIKE CLASSICS

Fairy Tales Preferred To
Comic Serials

THAT FAIRY TALES and chil-
dren’s classics find a substantial
and appreciative young radio audi-
ence even when competing with
“comic strip” adventure serials, is
indicated by response to the
WHCU, Ithaca, N. Y., Children’s
Story Hour, conducted daily by
Eileen Winchell, women's editor.

As an experiment to test the re-
action of modern youngsters,
stecped in the highly exciting
“comics” serials, to the favorites
of other generations, the Children’s
Story Hour was inaugurated in
April, 1943, on a Mon.-Fri. sched-
ule, at 4:45-5:00 p.m. Time was
deliberately chosen to coincide with
other types of radio programs
planned for children.

Beginning with “The Pied Piper
of Hamlin” and “Epaminondas”,
Eileen Winchell urged listeners to
request the type of children’s
stories they would like to hear. Im-
mediate responses from children
and grown-ups revealed a demand
for familiar favorites such as “Jack
and the Beanstalk”, “Cinderella”,
“Snow White”, “Little One-Eye,
Little Two-Eyes, Little Three-
Eyes”, as well as many of the tales
by Hans Christian Anderson, and
others, all of the classic type. None
requested the ‘“comic strip” ad-
ventures.

Although the program is sustain-
ing, local bookstores report a de-
cided increase in the sale of chil-
dren’s books since the early broad-
casts of the Children’s Story Hour.

Present series by Miss Winchell

BROADCASTING ¢ Broadcast Advertising

Religion Trend Up

THE TREND in Axis-controlled
Europe is toward increased re-
ligious broadcasting, according to
the International Broadcasting
Union in Switzerland as reported
by Dr. Max Jordan, NBC director
of religious broadcasts. “Germany
stands out as the only deplorable
exception,” he said, adding that
while the German Broadcasting
Co. was devoting 0.3% of its total
program time to religious broad-
casts in 1938, there is no religion
whatsoever on the air now. NBC
is currently devoting approximate-
ly four hours weekly to religion,
and audience mail referring to this
type of program is increasing.

NAB Appointees

NAB district directors in seven
areas have named district oublic
relations chairmen to cooperate
with the NAB Public Relations
Committee, according to Willard D.
Egeclf, assistant to Neville Miller.
NAB president. Chairmen named
are Edward E. Hill. WTAG. Wans-
ter. District 1; Michael Henna,
WHCY. Ithaca. 2; Vernon H. Prib-
ble, WTAM. Claveland. 7; Clar-
erre Tiech, WGBF-WEQA, Fvans-
ville, Ind.. 8; Merle Jnnes, KMOX.
St. T.ouis, 10; Karl 0. Wvler.
KTSW, Fl Paso. 13: Harrv Buck-
endahl, KALE, Portland, Ore., 17.

will conclude shortly, when she will
have completed the reading of “The
Secret Garden” by Frances Hodg-
son Burnett. Because of the intsr-
est created by this experiment,
WHCU plans renewal of the pro-
gram fellowing the summer vaca-
tion period.

IT'S A FINE
PARTNER
FOR WAGA

The Atlanta Constitution,
for 76 years one of the
South’s most esteemed
newspapers, is now affili-
ated with WAGA. That
means the Constitution’s
extensive news facilities
are now identified with
WAGA’s coverage and
interpretation of the news.
It means WAGA pro-
grams have the support
of dail)-l advertisements
and publicity in the Con-
stitution. If you want
action in the Atlanta mar-

ket, put your message on

WAGA.

5000 WATTS
DAY AND NIGHT

National Representatives
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Broadcasting a U.S. Bomber’s Mission

Feldman Says Records
Will Be Made Over
Enemy Targets
By ARTHUR FELDMAN

NOT SO long ago Michael Stand-
ing, director of outside broadcasts
for BBC, and I went to the 8th Air
Force Public Relations Headquar-
ters in London.
Our problem was
simply this:
Could BBC send
mobile recording
unit and crew to
a U. S. Bomber
Base to record
phases of a bomb-
er mission and
aiso transmit it
to the United
States? We also intended to pro-
vide BBC as well as Emnpire lis-
teners with the program. The idea
was approved in princ‘ple, but
there were many difficulties to be
worked out.

Time was one of the most im-
portant elements, There was a dif-
ference of five hours between New
York and London time. This was
to our advantage. It meant that a
beam frem London at 4:15 am.
could be rebroadcast at 11:15 p.m.
(EWT) over American networks.
We wanted to get the show on the
air as quickly as possible after the
return of the mission.

There was also the matter of the
censor. This tvpe of show could not
be scripted. The censor would have
to come to the BBC studio and
hear the recordings. This both
eased and speeded censorship.

Thus, it was on a cold rainy
morning last winter that I left
London with Dick Dimblehv, BRC
reporter from the Middle East, who
was to prepare the show for the
BBC listeners. We were met by Lt.
Donald Sheldon of Newark, N. J.,
and drove to the base in an armyv
“jeep”. We were greeted cordially
bv the C.0.. Col. Stanlev Wrav of
Muncie, Ind., and the Intelligence
Officer Maj. John McNaboe (for-
mer N. Y. State Senator). Later
our engineers arrived in a huge
five-ton recording van.

Waiting for Alert

Our alert came through early in
the evening. The engineers ran
their mike leads in the briefing
room. We sat in the Intelligence
Office “sweating it out” .. . wait-
ing for confirmation. Around 2
a.m., Maj. McNaboe pointed to a
pin stuck in the map of Germanv.
He turned to me and said quietly,
“Briefing will be at ____ , I'll have
you awakened at _____. ”

We walked back to our mess.
Down in the hangars, and at dis-
persal locations, Armament Crews
were “bombing up”. We turned in
but couldn’t sleep.

Then the call came. We dressed

Mr. Feldman

THE SAME quality of tingling suspense which marks
those on-the-spot broadcasts from Britain’s airdromes
is in this behind-the-scenes account of making one of
those broadcasts. This is the story of covering an actual
raid by American bomber crews, with interviews before
and after . . . the missions ““scrubbed” . . . the briefing
. . . the pilot’s pep talk . . . takeoff . . . waiting . . . It’s
all here, as lived by the special events man who did the
job. He’s Arthur Feldman, formerly assistant director
of special events for NBC under A. A. Schecter, and at
present a special events correspondent for the BBC.

hurriedly, roused the engineers and
dashed to H.Q. It was a cold, driz-
zly morning, but no telling about
the weather across the Channel.
Then the lads started to file in—
pilots, co-pilots, navigators and
bombardiers. As they did this, I
described the scene to the portable
recording set. The BBC announcer
did the same. Briefing had just be-
gun when Major McNab-e entered
the room. Col. Wray turned to him
questioningly. The Major said just
one word—*scrubbed”.

That word became anathema to
us. During the next 10 days, we
heard it mornings and rights, with
some missions ‘“scrubbed” as late
as five minutes before takeoff time.
In each case we went through our
routine. Commentaries from the
briefing room . . . p'lots checking
last minute detailed interviews . ..
everything, right up to the takeoff.
All of much wasted effort. At one
time we were alerted three nights
in a row and “scrubbed” as many
times. But let me sav right here,
that our feelings cn these “scrubs”
were nothing compared to those of
the combat crews. These lads had
come over here to fight; enough
said.

But it just couldn’t go on, and it
didn’t. We were alerted on the
night of Friday, Jan. 22. For the
first time in weeks, our weather
officer was optimistic. At 1:30 a.m.
on the morning of Jan. 23rd, Maj.
McNab~e turned to me and said (as
he had said so often in the past
two weeks), “Briefing will be at
_______ I'll call youat .___. .” But
then he added quietly, “I think
they’ll go.”

The ‘Pep Talk’

I covered the briefing, and then
headed for a dispersal area to get
what is called the “pep talk” spot
—when the pilot checks last min-
ute details with his crew. The ship
was called “Jack the Ripper”. Capt.
Bill Crumm of Scarsdale, N. Y.,
had gathered his crew about him,
saying “Well, fellows, we're on that
old milk run again. Today we’re go-
ing to Lorient . ..” A few hundred
yards away, alongside “Memphis
Belle,” Capt. Robert Morgan of
Asheville, N. C,, spoke similarly to

his crew, and into our BBC micro-
phone. This talk of a pilot to his
crew before a mission is a mighty
serious business. But both Crumm
and Morgan were more than willing
to have us make a record. We re-
corded two “pep talks” for obvious
reasons.

Then we drove over to the control
tower, and checked to find out
which runway wotld be used for
the takeoff. I took a position just
off the runway itself about at the
po‘nt where the shivs would leave
the ground. The ‘ships were taxi-
ing in from their dispersal loca-
tions. They gathered at the head
of the runway almost a mile from
us. We had a radio-equipped jeep

America’s

No. 1
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WEMP Brings 3 More
“Firsts” to Milwaukee

st in the 6th annual survey of
radio  editors, WEMP was
awsrde! first place in BILL-
BOARD'S 6th Annual Radio
International Survey. WEMP
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the war effort. sports, civic
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gt 24 hour a day station serving
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assigned to us, so we could hear
the conversation between the lead
plane and the control tower.
Precisely a half minute before
takeoff time, we heard “Hello, Ho-
dak. A for Apple calling. Request
permission to seramble.” I held my
breath. Then the tower answered,
“Hello, A for Apple. Hodak an-

swering. You have permission to

scramble.” I started talking a few
moements tefore the lead ship came
thundering down the runway
toward us. Every 30 seconds a
Fortress took off. Bill Crumm’s ship
was the third to leave the ground,
and Lt. Mark Gilman of Santa Ana,
Cal., the bombardier, waved to us
as he went by, huddled up in the
nose. I forgot atout radio, and was
intensely proud that I was an
American.
Waiting

Then came a tense period . . .
the waiting. Some of the planes
might have to land first . . . and
fast. Some planes might not come
back at all. Then word came that
they were com'ng in. All but two
had been heard from.

We saw tiny specks in the dark-
ness growing larger every minute.
One flew low over the field, drop-
ping a flare. This meant wounded
abcard, and that they would land
first. The ground crews ran out and
the ambulance sirened its way. We
corralled Crumm’s crew from “Jack
the Ripper” as the lads tumbled
out. I counted them as they came.
There were 10 . . . the complete
crew . . . all unwounded. But they
looked tired and cold and a bit
dirty. One after the other they
came to the m'ke—gave their full
name, rank, and home town. Each
spoke only about 15 seconds. Us-
vally it was “ .. a tough one
. . . damned glad to be back’—
then they headed for H. Q.

The Broadcast

We had our show. but there was
still mueh to do. Priority call to
BBC. Lonion . . . cable to BBC,
New York. . . Mutual informed
of special broadcast. . . Maj. Ben
Lyosn of 8th Air Force Headquar-
ters to arrange censoring . .. hasty
goodby . . . fast train . .. London
and the studio . . . playback of
the records. . . choice of material.
Here is what I finally chose:

1. Capt. Crumm’s talk to his
crew before takeoff.

*“That reminds me—WFDF Flint
Michigan regulates the length of
its commercials.”

NEW CONCERT PROGRAM, rep-
resenting substantial step-up in
sponsored time by Alms & Doepke
Co., Cincinnati department store, is
subject of discussion of this WSAI
group planning the series. Seated
(1 to r) : Walter A. Callahan, gen-
eral manager; and William Stoess,
who will conduct the orchestra.
Standing: George Moore, salesman
who handled the contract; and
Jimmy Leonard, program director.
The new series, titled Harmony
Hall, will be heard Saturdays from
7:30-8 p.m., and will utilize one of
the largest orchestras ever spon-
sored on WSAIL

Canada Censor Policy

RADIO and Press censorship in
Canada for the fiscal year ended
March 31, 1918, cost $106,645, ac-
cording to a report of the National
War Services Dept. tabled in the
House of Commons at Ottawa. A
new censorship directive has been
issued, placing on stations the re-
sponsibility for keeping off the air
any statements that might injure
Canada’s war effort. Col. O. M
Biggar, director of censorship,
made the announcement at Ot-
tawa July 16, placing Canadian ra-
dio stations in the same position as
newspaper publishers.

2. Description of two ships tak-
ing off.

3. Description of two ships land-
ing.

4. Brief statements—Crumm and
his complete crew after landing.

The show went out with no cen-
sorship trouble 4:15 a.m. London
time. Picture us in a small studio
deep underground. The records
were strewn around on half a dozen
turn-tables. There was no cue from
New York. We started blind at 4:15
a.m. I kept thinking, “This is a
gag; it’s not 11:15 p.m. in New
York—no one will hear this ex-
cept a few shortwave l.steners

. no one will hear it at all.”

But I was wrong. A cable the
following morning stated that over
100 Mutual stations had taken the
show—and more important, they
liked it. The program was heard
the next day at 11:15 pm. on
BBC’s Home Service, and was just
as warmly received. And that is
the story behind the story of a
Bomber Raid by our boys. We were
only pioneering in this field. More
is to come, and more will be done.
We are preparing for actual re-
cording in the planes themselves
over the target. . . .
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WOKO License Hearing

Waits Phelps Testimony

HEARINGS on application of
WOKO, Albany, N. Y., for renewal
of its license were adjourned last
Thursday to be resumed Aug. 3,
when it was learned that R. K.
Phelps would be unable to appear
until that time. Mr. Phelos is the
brother-in-law of Sam Pickard, ex-
radio commissioner and vice-presi-
dent of CBS, who ficures in the
ownership of the station through a
purvorted gift of 24% of its stock
to Phelps, while he, or Mrs. Pick-
ard, continued to receive the divi-
dends from it, amounting to ap-
proximately $10,000 a year.

The stock appeared on FCC rec-
ords from 1934 in the name of R.
K. Phelps, and before that in other
names, but never in the name of
Mr. Pickard or his wife, althouzh
Mr. Pickard has testified that he
was in fa~t the “equitable” owner
of the stock [BROADCASTING, June
12]. The Commission is attempting
to ascerta’n the facts of ownership
of the station since it was licensed
13 years ago.

WLW Names Robinson

WILLTAM ROB'NSON has been
transferred from the sales office of
WLW, Cincinnati, to the station’s
Chicagzo office as sales representa-
tive. He succeeds Dewey Long, who
resigned July 13 because of dis-
agreement on matters of policy.
Mr. Robinson has been three years
on the WLW sales staff, and before
that was a salesman for WSAI,
Cincinnati.

America’s 40th Market!

You might not consider puiting special
sales effort in Rock Island, or Moline.
1llinois, or Davenport, Iowa. singly but . . .
you can't afford to overlook the TRI.
CITIES' 211,000 war-prosperous cu tom~rs
in these 11 contiguous cities and towns.
Here's a MARKET larger than the cities
of Dayton. Syracuse, or Oklahoma City!
And you really SELL it with—
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Such recognition of WINX salesmanship
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Choice availabilities and prize-winning
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request. Join the progressive advertisers!
“Watch WINX in Washington!”
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WATA, Watertown, N. Y.

. “Washington Inside Oul,”
like the rest of The AP ser-
vice, is swelll

Harry G. Righter,
General Manager

available through

PRESS ASSOCIATION, .

30 Rockefeler Plata
Mew York, M. Y.

BRITISH COLUMBIA
LAND OF OPPORTUNITY

First on New York’s Dial...570

America’s Leading Independent Station

MONEY TO BURN

Farmers in this six-
state area never had
more money in their
lives. They're BUYING!
WIBW c¢an make them
ask for your product.
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Offer By Petrillo
Rejected By Navy

Not Interested in Proposal
To Make Recordings Free

OFFER of the American Federa-
tion of Musicians to donate the
services of its members without
charge to make phonograph rec-
ords for entertainment of United
States servicemen, provided no
charge is made for performance
of such recordings [BROADCASTING,
July 5], has been rejected by the
Navy, James C. Petrillo, AFM
president, revealed last week. The
Army has not made any comment
on its position.

Mr. Petrillo released a letter
from Capt. R. A. Koch, special as-
gistant to the Chief of the Bureau
of Navy Personnel, which stated
that despite the limited record sup-
ply “Navy personnel are acquiring
phonograph records in sufficient
quantity to meet their recreational
and entertainment needs.” The let-
ter continued: “Any plan duplicat-
ing present facilities, in view of
current shortage of materials,
would not appear to be essential to
the all-out current prosecution of
the war effort.”

Union’s Answer

AFM offer of free dises for serv-
icemen was the union’s answer to
statements of Elmer Davis, direc-
tor of the Office of War Informa-
tion, and other Government offi-
cials that in preventing its mem-
bers from making new records the
union was injuring morale and so
adversely affecting the war effort,
allegations apparently contradicted
by the Navy letter. Offer had first
been made to Mr. Davis, who re-
sponded that service camps were
outside the jurisdiction of the OWI,
following which the AFM wrote to
the Army and Navy.

Mr. Petrillo, commenting on the
fact that no answer had been re-
ceived from the Army, reiterated
his earlier statements that “if they
want records they’ll get them. But
remember, they gotta fix the juke
boxes so the boys don’t have to put
nickels in.” Navy letter to Mr. Pe-
trillo follows in full text:

Your letter of 6 July 1943, ad-
dressed to the Secretary of the Navy,
concerning a proposal for furnishing
the professional services of members
of the AFM for the purpose of making
phonograph 1ecords for the recreation
and entertainment of naval personnel,
has been referred to this Bureau.

It is recognized that the supply of
phonograph records available on the
existing commercial market is mneces-
sarily limited by shortage of critical
materials involved in the manufacture
of such records. However, Naval per-
sonnel are acquiring phonograph rec-
ords in sufficient quantity to meet
their recreational and entertainment
needs. Any plan duplicating present
facilities, in view of current shortage
of materials, would not appear to be
essential to the all-out prosecution of
the war effort.

Please be assured that your offer of
the services of members of the AFM
in the interest of Naval personnel is
nonetheless fully appreciated.

OWI Moves Forward With New Program
Of Using Voluntary Control Centers

WITH 12 new regional offices now
in operation to handle program
clearance, the OWI Radio Bureau
moved last week to bring about the
establishment of voluntary control
centers in 40 cities to handle the
work formerly performed by OWI
branch offices.

John Hymes, OWI station rela-
tions chief, returned last week
from visits to the new Cleveland,
Chicago and Kansas City offices
and plans to visit the remaining
nine offices within the next week
to coordinate their activities with
the Washington headquarters.

Mr. Hymes explained that be-
cause of “the necessity of closing
the branch offices formerly operat-
ing under the OWI regional offices
[BROADCASTING, July 191, the sta-
tion relations division of the Radio
Bureau has asked broadcasting
stations to set up clearance and
control centers for OWI activities.
The whole project will be a volun-
tary cooperative venture financed
and organized by the stations im
each of the cities where OWI for-
merly maintained branch offices.
It is hoped that most of the cen-
ters will be set up within the next
week.

All stations in these cities, he
said, will clear through the control
center which will then clear for

final approval with the OWI re-
gional office in its territory. Such
centers will be in the interest of
economy and efficiency and will
eliminate separate handling for
each clearance.

One such center has already been
set up in Los Angeles by the South-
ern California Broadcasters Assn.
Luther Keplinger, OWI regional
station relations chief in San Fran-
cisco, attended a meeting of the
Association Friday to iron out the
clearance procedure and general
set-up to cover the southern Cali-
fornia area.

The appointment of station re-
lations chiefs for Chicago and Kan-
sas City was announced by the
Bureau, thus completing the line-
up of personnel for the new OWI
regional clearance offices [BROAD-
CASTING, July 19].

Mrs. Lavinia Schwartz will take
charge in Chicago. This office has
been moved to 756 E. Wacker Drive.

Marvin McAlister will be in
charge of the Kansas City office.

Changes in assistant regional
consultants to OWI were also an-
nounced as follows:

Hugh Feltis, KOIL, Omaha, for
Nebraska.

Frank Quin, KOB, Albuquerque,
for New Mexico.

John C. McCormack, KWKH-
KTBS, Shreveport, for Louisiana.

McCarrens Shot by Irate

Publisher Who Kills Self

JOHN S. McCARRENS, general
manager of the Cleveland Plain
Dealer (WHK-WCLE) was shot
three times last Thursday by a
former foreign language publisher,
Herbert L. Kobrak, who committed
guicide following the attempted
murder.

Mr. McCarrens was in serious
condition following an operation
for the removal of the bullets from
his abdomen, but last Friday the
74-year-old newspaperman was re-
ported to be recovering.

Repeatedly rejected support by
Mr. McCarrens for his plans to
establish a foreign picture news-
paper in Cleveland, Mr. Kobrak left
notes which showed that he had
been planning the attempted mur-
der and suicide for some time. The
shooting occurred following an
argument in Mr. McCarrens’ office.

Mr. McCarrens was twice presi-
dent of the American Newspaper
Publishers’ Assn.

WPB RULE EFFECTS
HELD EXAGGERATED

TYPE OF APPEAL rather than
volume in the recent request to
retailers by the War Production
Board to eliminate “buy now” and
“scare” advertising of textiles,
WPB asserted last week. Alarm in
part of some stations over the
WPB request was brought to the
atte}r}xtion of BROADCASTING by the
NAB.

Richard N, Johnson, director of
the Textile, Clothing & Leather Di-
vision of the Office of Civilian Re-
quirements, said the purpose of
the request is to conserve textile
supplies to avoid rationing. There
is nothing in the WPB policy to re-
strict the amount of advertising, he
emphasized.

From the standpoint of the sta-
tions, the WPB action was seen by
Lew Avery, director of broadcast
advertising of NAB, as presenting
a sales problem which calls for in-
genuity and straight thinking.

‘WPFIL, Philadelphia, has acquired the
g-ecial AP radio news wire through
Press Association. Expended news
coverage will include telescripts and
other features of the service as well
as AP dispatches.

Introductory Broadcast

BULLFROGS AND MARINES

Carnation Contented Hour—NBC—August 2
Associated Music Publishers, Inc., New York
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PLOTTERS OF NEW MEANS for aiding women listeners at home and in
war efforts, these officials of WOR, New York, and members of WOR’s
women’s advisory panel first met June 15 at a luncheon at the Waldorf
Astoria to devise further plans [ BROADCASTING, July 19]. They are (1tor)
Mrs. Charles S. Maddock, president, N. J. Federation of Women’s Clubs;
Joseph Creamer, promotion director, WOR; Mrs. Harold V. Milligan,
N. Y. Federation of Women’s Clubs; Julius F. Seebach, vice-president in
charge of programs, WOR; Mrs. Lillian Poses, representing Anna

Rosenberg, regional director, War Manpower Commission; R. C

Mad-

dux, vice-president in charge of sales, WOR; Elsie Dick, executive sec-
retary of the WOR advisory panel; Mrs. Dorothy Dunbar Bromley, edi-
tor, women’s activity ]page, N. Y. Herald Tribune; T. C. Streibert, vice-

president and genera

manager, WOR; Mrs. Betsey Talbot Blackwell,

editor-in-chief, Mademoiselle magazine; Alfred J. McCosker, president,
WOR; Margaret T. Applegarth, representing United Council of Church
Women; Bessie Beatty, WOR commentator; Frances K. Marlatt, presi-
dent, N. Y. State Federation of Business & Professional Women.

| RUSSIAN ‘SPONSORS’ RE.SCHEDULED

To Insure Delivery of LeSueur's CBS Newscasts

TWELVE  momentous months
(Oct. 1941-2) during which Russia
defended Moscow and Stalingrad,
are covered by Larry LeSueur,
former CBS Moscow correspondent,
in his book Twelve Months That
Changed the World, published July
26 by Alfred A. Knopf ($3.00).

LeSueur chronicles not only the
military developments, but also the
metamorphosis of his personal
feelings to the last day of his
stay in the Soviet Republic, which
he left with a profound respect for
the virility and efficiency of the
Russian people.

Of his first broadcast from
Russia, Nov. 22, 1941, LeSueur
writes that it was made at four
o’clock in the morning. “Miss Bur-
rows [the announcer] began the
broadcast of Soviet war news to
America and England with the tra-
ditional words: ‘Workers of all
lands, unite’ Then she announced
to the world that ‘by my watch it is
13 minutes to 4 o’clock. Mr. Le-
Sueur will make his scheduled re-
port at 10 minutes to 4, Kuibyshev

9,218 FAMILIES
TELL ALL ABOUT
LISTENING HABITS

Get latest survey—no cost!

Here's how to get next to the billion-
dollar lowa market! New, impartial, all.
inclusive *“*Summers.Whan' lowa Radio
Survey covers all 99 counties, discloses
S.year trends in listening hahits and
prefercnces as to station and programs.
Maps and facts on Jowa listeners in
varions age groops and edueational
levels=—city, small.town and farm. You
need it 10 do a good job in lowa. Get
it today! No cost, no obligation.

Central Broadcasting Co.,
912 Walnut St., Des Moines, lowa

In U. S., He Reveals in New Book:

time. Calling CBS, New York.
Calling America.’

“Later I received cables from
New York asking that I check on
the correct time in Kuibyshev, for
it seemed that Miss Burrow’s
watch was invariably 30 seconds
too fast or 30 seconds too slow

”
e e

In February 1942, LeSueur
learned that the reason many of
his broadcasts were not getting
through to America was that short-
ly before he went on the air, Mos-
cow Radio’s Anglo - American
broadcasts were beamed only on
England. After contacting the head
of the Radioc Committee, Poli-
karpov, he was told that “it would
take some time to rearrange the
broadcasts in order to put my talks
on a higher frequency.” He ex-
plained that it wasn’t just a mat-
ter of raising the frequency, but of
making an entirely new power
schedule for the various commis-
sariats which buy time on the
Soviet radio system. They pay for
the time the way a sponsor does in
America.

“Three days later Mr. Polikarpov
phoned me and said that he had
made arrangements for the various
commissariats to change their
schedules. Unfortunately, I had
some bad news for him. The United
States had just gone on war sav-
ing time. My broadcasting time
would now be an hour ahead. Mr.
Polikarpov was speechless.”

LeSueur had to write to the Vice-
Commissar of the Foreign Office
and finally, through Polikarpov, he
was informed that his broadcasts
“would henceforth not only be
beamed directly on New York
from Moscow, but would be fed to
the Soviet radio stations in the Far
East and beamed on San Fran-
cisco.” LeSueur, in concluding this
incident on the cooperation of the
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Kellogg’s Gro-Pup
Buys News on Blue

Gilbert Martyn Comments to
Get Under Way on Aug. 9

CONTINUING to expand its use
of radio for various products
[BROADCASTING, July 5] Kellogg
Co., Battle Creek, Mich., on Aug.
9 will become the first advertiser
to promote a dog food on a na-
tional network when it starts five-
weekly news by Gilbert Martyn on
the complete BLUE network for
Gro-Pup.

The series will be heard at 11:30
a.m. from New York with a live
repeat at 1 p.m. for the 13 Pacific
Coast BLUE stations. The second
show will be handled bv a second
BLUE commentator and will orig-
inate in San Francisco to meet the
news interests of listeners in that
area.

Martyn Starts Aug. 16

Gilbert Martyn, Paramount news-
reel commentator, will not start on
the series until Aug. 16, the first
week to be handled by Don Gardi-
ner, BLUE staff announcer. Pro-
gram will be the third daily pro-
gram on the BLUE sponsored by
Kellogg, the others being Break-
fast at Sardis for Pep, Monday
through Friday, 11:15-11:30 a.m..
and Breakfast Club for various
cereals, Monday through Thursdav.
Kenyon & Eckhardt, New York,
handles the Gro-Pup and Pep ac-
counts, and J. Walter Thompson
Co., New York, places advertising
for the various other Kellogg
cereal.

WCCO Contract Dispute

TEMPORARY agreement has
been reached between the AFL In-
ternational Brotherhood of Elec-
trical Workers and WCCO, Minne-
apolis, and a strike notice filed by
the union on behalf of six announc-
ers at WCCO has been set aside
until Aug. 11, In dispute is a clause
in the announcers’ contracts tying
them, and also WCCO technicians,
with technicians at the eight Co-
lumbia-owned stations. According
to A. E. Joscelyn, WCCO general
manager, WCCO has no authority
to sign contracts involving other
Columbia-owned stations.

Arbitration Ruling

ARBITRATORS of the American
Arbitration Assn. rendered a 2-1
decision last week for payment by
CBS to Announcer Paul Brentson
of additional fees for each Socuny-
Varuum Oil Co. newscast he made
between April, 1941 and Septem-
ber, 1942. The decision, rendered
July 15 by Judge George L. Quilici,
of the Municipal Court of Chicago;
George K. Bowden, Chicago attor-
ney, and Harry D. Taft, law pro-
fessor at De Paul, U., Chicago,
was for a sum reported by Hy
Faine, Chicago manager of AFRA,
as nearly $2,000.

Russians, says that he “was de-
lighted to get a cable after my next
broadcast informing me that my
words were being heard clearly on
the West Coast.”

No Penny
Pinchers

Winston.Salem wage carners are well
paid, are sure of their jobs and
spend freely. A campaign on WAIR
will convince you that these good
people like the good programming
of this good station.

WAIR

Winston-Salem, North Carolina
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Actions of the

FEDERAL COMMUNICATIONS COMMISSION
JULY 17 TO JULY 23 INCLUSIVE

Decisions . . .

JULY 20

WGST, Atlanta—Granted extension of
temp. license for 80 days.

WTAW, A & M College of Tex.—
Granted mod. license to increase hours
from specified diviling 1160 ke.. with
KTBC, to full time D, same frequency.

KTBC, Austin, Tex.—Granted mod. li-
cense change frequency 1150 ke. to 590 kc.,
inerease hours from specified to full-
time, 1 kw. D, 250 w. N; granted sub-
ject to future requirements.

KHUB. Watsonville, Cal.—Granted re.
newal license subject to condition that
action is without prejudice to applying
to licensee any report. rule or regulation
resulting from Dproceedings under order
no. 79.

KICD. Spencer, Ia.—Granted mod. l-
cense move main studio to transmitter lo-
cation just outside eity limits.

WBBZ, Ponca City, Okla.— Granted
consent to assignment of license from
Adelaide Lillian Carrell. executrix of es-
tate of her husband. Charles Lewis Car-
rell, deceased, to herself in her individual
capacity; license renewal on regular basis.

WJIBW—Designated for hearing appli-
cation for license renewal.

KMTR., Los Anveles—Granted petition
for grant of license without hearing.

Stations granted license renewals for
regular period: KOBH KONO KWYO
WAGF WSLB KENO KGFW.

W83C, Chicago—Placed in pending fi'e
application for mod. CP to move transmit-
ter, studio, change equipment, ete.

Wwi73l, Indi lis—Denied titi to
install equipment for operation on temp.
basis until required materials become
available; placed in pending file anplica-
tion for mod. permit for new FM sta-
tion.

JULY 22

WKAQ. San Juan, P. R.—Granted ex-
tension completion date to move main and
auxiliary transmitters.

KMA, Shenandoah, Ia.—Granted license
cover CP for DA-N, increase power to 5 kw.

WIXWT, Wnshmgton—Grnnted extension
dates to June,
28, 1943 and December 26, 1948,

2 F.
CONTRO Ry

WARREN H. LOCKYEAR is acting
as replacement engineer at KILZ, Den-
ver, during ahsence of regular engi-
neers on vacation.

CAPT. GLEXNN BOUXDY, former
chief engineer of WWVA, Wheeling,
W. Va, is somewhere in Iran in
charge of installation and operation
of radio equipment.

HOWARD D. LEIGHTY, engineer
of Don Lee Droadecasting System,
Hollywood, is father of a boy.

WILLIAM DAVIS OWENS has
joined the engineering staff of WGST,
Atlanta.

HENRY O'NEILL, recently returned
from North Africa where he was work-
ing on construction of the directional
antenna and installation of the RCA
shortwave transmitter at Brnzzawlle,
has been appointed CBS engineer in
charge of construction for the two
shortwave transmitters to be opened
this fall under the facilities expan-
sion of the Interdepartmental Plan-
ning Committee of the FCC, OWI and
CIAA [BROADCASTING, July 12].

ED PARK, engineer of WCAU, Phil-
adelphia, is the father of a girl.

HARYEY DEGERING, formerly of
KOIN, Portland, is now chief engi-
neer of KHUB, Watsonville, Cal.
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Applications . . .
JULY 2¢

CBS New York—Extension authority
transmit programs to CFRB and CKAC
snd other stations controlled by CBC to
Sept. 15. 1944,

WIXMB, Chicago—Mod. CP for new
ST broadeast station extend completion
date.

JULY 23
NBC New York—Extension authority
transmit network programs to CMX,

Havana, for period beginning Aug. 20,
1943.

Newfoundland Debut

A NEW STATION HAS been
opened at Corner Brook, New-
foundland, first station in New-
foundland outside St. John’s, the
capital city. Call letters are VOWN
and frequency is 850 ke. Corner
Brook is a pulp and paper town.

ROB NICHOLAS, former engineer at
KXOK. St. Louis, has heen promoted
to captain in the Army. Ile is in
cbarge of the Army radar school ut
Lexington, Ky.

MERVYN A. HOLZAGER, engineer
of WWRI, New York, is to enlist in
the Navy Aug. 1.

ARCHIE POOK has joined the engi-
neering staff of CBR, Vancouver,
coming from the Teronto studins
operational staff of the Canadian
Broadcasting Corp.

WORLD WIDE GIVEN

NEW SHORTW AVE CP

WORLD WIDE Broadcasting Cerp.
was last week granted a construc-
tion permit by the FCC for two
new international shortwave trans-
mitters at Scituate, Mass. The
transmitters are being built by
World Wide at its own expense,
but OWI will do the prograniming
for these additions to Uncle Sam’s
arsenal of heavy weapons of the
international airwaves.

OWI is building at its own ex-
pense six directional antennas for
use with the four already on the
ground. One is complete, three are
rnow building and two 'are yet to
come, according to James O. Wel-
don, acting chief of tte Bureau of
Communications Facilities of the
OWI Overseas Branch. Program-
ming of the new unit will b-gin
about Aug. 1, or perhaps a little
later, Mr. Weldon said. OWI is al-
ready programming the World
Wide 20 and 50 kw units which
have been in operation since late
in 1942 when the Government
leased existing shortwave facilities
for its psychclorical warfare.

Granted in conform’'ty with the
Commission’s rules of Decerwb-r
1942 governing opcration of short-
wave stations leased tn the G~vern-
ment and prorrammed by OWI and
CIAA, the new World Wide con-
struction permit prcvides for fre-
quencies on 6040. 9700, 15350,
17750, 21460 ke. The new units,
call letters of which have not yet
been assigned, will share time with
WRUL on 6040, 15350, 17760,
21460 and with WRUW on 9700,

15350, 17750.

lems . . .

important tasks .

Stations—FACE THE FACTS!
YOU MUST Start NOW to Train
Non-Draftable Men and Women

As Replacements for your Technical Slaff

—IF you have limited license holders on your
engineering staff . . .

—IF you are in need of qualified engineering
personnel with technical ability . . .

—IF you are employing non-draftable men and
women wilh limiled technical experience . . .

. . . then CREI spare-time training in Practical Radio
Engineering helps solve your technical personnel prob-
increases the efficiency and ability of your
engincering staff. We offer a planned program of technical
training that cquips limited license holders for more
. . enables you to train ethers to pass
license tests for dual work during the emergency.

WRITE FOR COMPLETE INFORMATION TODAY

Outline your technical manpower problems. We will fur.
nish you complete data and outline of the CREI course of
training which applies to vour particular setup. No obli.
gation, of course—uwrite today; to—

E. Il. Guilford,

CAPITOL RADIO ENGINEERING INSTITUTE
Dept. B-7, 3224 16th Street, N. W., Washington 10, D. C.

Netvork A ccounts

All time Eastern Wartime unless indicated
T T

New DBusiness

SCHUCKL & Co., Sunnyvale, Cal.,
(Rancho soup), on July 24 started spon-
soring Rancho News on 6 NBC Pacific
stations (KFI KPO KGW KOMO KHQ
KMJ), Sat. 10-10:16 p.m. (PWT
A'zency Erwin, Wasey & Co., San Fran-
cisco.

KELLOGG Co.,, Battle Creek. Mich.
(Gro-Pun dog ford), en Aux. 9 storts
Gilbert Martyn and the News on 166 BLUE
stations, Mon. thru Fri. 11:30 am.-12
noon. Agency: Kenyon & Eckharlt, N. Y.
QUAKER OATS Co., Chicago (Puffed
Wheat, Rice Sparkies), on Aug. 2 starts
Terry and the Pirates on 134 BLUE sta-
tions, Mon. thru Fri., 6-6:15 p.m. Agency:
Sherman & Marquette, Chicago.

RCA, New York (institutional). on Sept.
4 starts What's New? on 158 BLUE sta-
tions, Sat.. 7-8 p.m. Agency: J. Walter
Thompson Co., N. Y.

Renewal Accounts

LEEN & FINK Products Corp., Bloom-
field, N. J. (cosmeties), on July 28 renews
for 18 weeks Take-A-Card on 202 MBS
stations, Wed., 8: 30-9 p.m. Agency: Wil-
liam Esty & Co. . Y,

CHEF BOY-AR-DEE Quality Foods Inc.,
Milton, Pa. (spaghetti), on Aug. 2 renews
for 13 weeks Boake Carter, at the same
time adding 6 Yankee Network statirns,
waking a total of 12 MBS stations, Mon.,
Wed., and Fri.,, 12 noon-12:-'5 o.m., Agene
ey: McJunkin Adv. Co., Chicago.

Network Changes

SERUTAN Co., Jersey City. N. J. (Seru-
tan), on Oect. 10 adJls 56 BLUE stations to
Drew Pearson, makint a t tal «f 111 BI.IIE
stations. Sun, 7-7:16 p.m. Agency: Ray-
mond Spector Co., N. Y.

JOSEPH TETLEY Co., New York (Jifty
Soup) on June 29 added 36 BLUE stations
to Morning Market Basket, making a total
of 46 BLUE statioms, Tues.. Thurs,, and
Sat. Agency: Duane Jones Co., N. Y,

CHEMICAL INC,, Osgkland. Cal. (Vano),
on Aug. 9 shifts Deane Dickason—World
Traveler, on 4 CBS California stations,
Sun., 9:16-9:30 p.m. (PWT), Mon.,
8:15-8:30 p.m. (PWT). Agency: Gar-
field & Guild, San Franciseo.

UNION_ OIL Co., Los Angeles, on Aug. 1
shifts Point Sublime on 11 NBC Pacific
stations, Wed., 9-9:30 p.m. (PWT) to 11
CBS Western stations, Sun.. 9:30-10 p.m.
(PWT). Agency: Foote, Cone & Belding,
Los Angeles,

UP Extends Full Service

ToTexasand NewMexico

SINCE the speed-up of its radio
news wire service to 60 words
minute, United Press has extended
full 24-hour service to New Mexico
and Texas, as well as increasing
its coverage of recional hookups in
West Virginia, Nebraska and South
Dakota, according to Al H-rrison,
UP radio sales manager. Stations
using the UP radio wive under
Irng term contracts are lecated in
Clovis, Roswell #nd Carl-bad. N.
M., and in Amarilln, Weslaco, Cor-
pus Christi, Midland, Lubbock and
El Paso, Texas.

UP sl«o reported that the staff
of the Charleston, W. Va., bureau
has been increased to hardle the
high speed wire service. UP esti-
mates that between 7 a.m. and 11
p.m., some 25% of the wire space
and time is devoted to lccal, state
and regional news by the various
regional hookups.

Recent stations subscr’bing to the
UP wire service, to start in August,
are WISR Butler, Pa.; WOSH
Oshkosh, Wis.; WRLC Toccoa, Ga.;
WHEB Portsmouth, N, H,; KWYO
Sheridan, Wyo.; KRJF Miles City,
Mont.
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Sitvanions Wonted,

words for box oddress.
Send Box replies
Building, Washington, D. C,

CLASSIFIED

10c per word. Help Wanted ond other classi-
fications, 15¢ per word. Bold face listings, dauble, BOLD FACE CAPS,
triple. Minimum chorge $1.00. Payoble in advonce. Count three
Forms close one Wweek preceding
to BROADCASTING Magazine, National

issve.
Press

Help Wanted

kw. Station—Key out]et for regional net
wants accountant who knows taxes to
take job of comptroler. State salary and
backgreund first 1-t'er. Confidential. Box
-870, BROADCASTING.

Announcer—To hand’e news broadeasts
and work board. Good starting Sal.ry.
-Steady employmenrt: non defense area.
Living accommcdations can te arranged.
4F or Married. WSYB, Rutland, Vermont.

]

Salesman—Excellent ‘obpor'unity for ex-
perienced time ralesman in sirong indus-
trial town surrounded by very ri h agri-
cultural area. In reply state age experi-
fnce. and draft status. KBIZ, Ottumws,
owa.

5 Kw. Basic Network Station—In metro-
politan midwest market wants experi-
enced ennouncers immediately. Working
coniitions ideal. Gond srla-v. Send full
details. Box 869, BROADCASTING.

Situations Wanted (Cont’d)

4F Announcer-~5 years' experience, Now at
5 kw. Prefer 53 kw. cr 10 kw. Go any-
where. Box 874, BROADCASTING.

STAFF VOCALIST—Announcer available
— four years vocal experience — nine
months announcing — 4F in Ara®™ —
age 28 — desires change. Personality

End pror(z;ressweness Box 891, BROAD-
AST

Chief Engineer—Small station desires
change. Living conditi~ns. Marriel. Nr “t
exempt. References. Jchv Gann, WCNC
Elizabeth City, N, Carolina.

Station Manacer-—15 vears' newspaper and
radio experience. Dra’t status 3-A. Now
evployed manager 5000 watt network
affiliate,  Successful  selling  reccrd;
thoroughly experienced in administration
snl nrogramming, Fxce'lent reference,
Box 876, BROADCASTING.

OPERATOR—First or second c'ass. Draft
exempt. At station in n<ndefense farm-
ing area operating with be t of eru'p-
ment. Air mail ref-r-nces, ohrtn, draft
status, salary expectations. KTFI, Twin
Falls Idaho.

SPORTS ANNOUNCER—Play-by-play of
basketball and foctbali. also straight com-
mercials. Live midwest lvcal with un.
usually etrong sports schedule. Give age.
exnerience, draft statrs and start ng
salary desired, KBIZ, Ottumwa, Iowa.

Draft De‘erred—Licensed first. second. or
third class operaters. Rocky Mount~in §
kw. network station. Box 882, BROAD-
. CASTING.

Wanted at Once—First class eng'neer.
Draft exempt. Te!l all first commun‘ica-
tion. including minimum salary. WMSL,
Decatur, Alabama..

Midwest Local—Neods good annomncer who
knows focttall and basketball. Th's is not
a duration job. It pays a gord salary. A
family man wcull be preferred. Send in-.
formation ahrut "yoursef to Box 877,
BROADCASTING. .

Transmitter Engi Several it
exist for plant engineers with first cless
license. Permanent career positirns with
50.000 watt station in Soith. Ex~ellent
opnortumty for right men. Applications
held in confidence. Cive f»ll dota’ls first
letter to Box 879, BROADCASTING.

Announcar—Permanent posi‘ion with 5§
kw regional network stetion for draft
deferr~d, exverisnced man. Box 881
BROADCASTING.

ANNOUNCER — Wi*th rome experience.
Must have at least third class license.
Give complete detaxla first letter, includ-

A —Tight vear<’ experienre. Wire
Charles Niles, WCLO, Janesville, Wis-
consin, »

Pro~ram Director—Capable of *ak’ng com-
plete charge program department net-
wnrk regional, 4F, 5 years back~vourd
all phases. Go anywhere, Desires per~a-
ne-t connection. Box 873, BROADCAST-
ING.

MIDWESTERN COT.ORED BOY—With ex-
cellent voice wants job either anncune-
ing or operatine. Third grade liceran,
Dr~ft 4F, Av-~i‘able at cnce. Box 876.
RROADCASTING.

EXECUTIVR-GENERAL MANAGER-STA-
TION MANAGER—17 v~are’ exnerience,
News=naper and rdin. Pread know'edge
all dsnartments. Geod organizer. ¥n~ws
merchandi=ine. 43 vears of rge. vet van
last swar. Int-restrd in selary snd rom-
misgisn arran~ement, Pret of references.
Box 887. BROADCASTING.

Available at Onre—Ton natch announcer
with 15 yesr<’ success’u’ newsea-ting
prodncing a~d e-nersl w-jer atation exe
periensn, Fvarutive ~h'Tty 41 wra=e of
age. Wire Box 884. BROADCASTING.

Chiaf F-eineca~—TFxnerienerd {n  jnatalla.
tinn gnd mointenanacg auarier tn B0 KW,
Deairag Tnante 8ruth or S[acthwoet Dae
fowrnd  Micimam cnlavy $65 wrek, Box
885. BROADCASTING.

Wanted to Buny

Will Bue—inn maad nead waptiaal pickun
head RCA Tyne AZ-4917.3, Chief Engi
neer. WTOL. Toledo. Ohio.

il Pay Carh_Far nrattabla Yoen® v wa.
Will Pay Y e

pinnal etation. Write Box £85, BROAD-
CASTING.

inz winimem qglaww, WVadio

WMOG, Brunswick, Georgia.

SALESMAN—Interested only in local ac-
count man wi‘h exveri~nce, gecking
permanent affiliation. No high pressure.
Excellent opnortunity in 260.000 martat,
Hand'e established local account list.
Straight salary. State bacleronnd. start-
ing salary needed, availobility, five
references,  present  billing.  Write
W-I-N-D. Gary, Indiana.

250 Watt Network Affiliata—Doing exrel-
lent volume in leading Midwest city has
opening for capab’e executive for sa'es
manager and program director position.
Please state  experirnce referencna,
?;"ary expected. Box 889, BROADCAST-

Situations Wanted

Announcer-Prodincer—50, exce'lent theatri-
cal background and radio acting experi-
ence. Desires connection with small sta-
tion, central, south, or southwest stat-s.
Best of references. Box 872, BROAD-
CASTING.

SUCCRRIFIN, PARPTQ STATION OPER-
ATOPS_WANT TN BIY T,0CAT, STA.
TTON QNATTTEFWEST ¢ ALSN CANSTNFTR
MANAATMENT AR J,MASE  AR.
RANGEMENT. BOX 890, BROADCAST-
¥

G.

Michi~an. O%io. Indiana. Iinoic Or Wis-
con<in Local Statian—Reananaih’s warv,
Send details. Box 871, BROADCASTING.

Radio Station—Local regional. Russe!l Ben-
nett. Sweetwater, Teéxas.

Breadeast Stetion Fafiinment—Want to buy
at once: One 250-wrtt tr-ngwitter ani
such station and " etn¥o cquipment as
available. Alzo ona 100-watt trangmitter,
Also one 175 to 200-foAt se'f-sunnertine
vortical radictor. Pleass dacari®a  ~nd
give price. Box 878, BROADCAST'NG.

For Sale

Doolittle Radio Frequency Monitor-~Model
FD-8. Suitable for Crystal Grinding.
Used only two weekn Box 880. BROAD-
CASTING. .

Opens Research Firm

J. E. GRAHAM has reopened his
market research firm at 424 Madi-
son Ave.,, New York, having left
the Board of Economic Warfare.
Mr. Graham closed his business in
May of last year to do economic
intelligence work in the enemy
branch of the BEW. Mr. Graham
was formerly secretary of the New
York branch of the American
Marketing Assn., and has taught
r;lar}l:eting at City College, New
ork.

Revlon Show on Blue

REVLON PRODUCTS Corp., New
York, has selected the BLUE for
its first nelwork show for Revlen
nail enamel and livst-ck. probably
starting in the fall on Thursdays,
10:30-11 p.m. Details have nnt
been revealed. Firm has previously
used spot radio en a limited scale.
Agency is William H. Weintraub &
Co., New York.

Wanted
WOMAN WRITER

Radio Commercials

By leading southe'n A.AAA.
agency—woman  experienccd in
radio copy. To write commer:ials
for chain shows, local and par-
ticipating programs and spot an-
nouncements—largely for food
preducts. No script writing neces-
sary.

Not a "duration’ job, but a perm-
anent one. liberal solary ond
bonuses. Write fully, encloting
somples of work

Box 888, EROADCASTING

Dafoe’s Pipe

SMALL PACKAGE received
last week by Reginald T.
Townsend, Lennen & Mit-
chell account executive, con-
tained the favorite pipe of
the late Dr. Allan Roy Da-
foe, Quintuplet-famed gyne-
cologist, of Toronto. Sent by
Dr. Will Dafoe, the physi-
cian’s brother, the pipe is
a token of the warm friend-
ship between the Quint’s doc-
tor and the man who handled
that combination on the ra-
dio for Lehn & Fink (Lysol).
It was Dr. Dafoe’s custom to
puff tranquilly between sen-
tences while making his
broadecast.

MERRILL MUELLER, NBC report-
er with the forces invading Sicily. re-
turned to Allied headquarters July 16
and broadcast an eyewitness report
of the landing to NBC listeners.

WELL KNOWN NAME

in the newspaper field. 20 years
on the continent for the two ma-
jor news agencies. Outs:anding
by-line record of foreign news
reporting and interpretative ob-
servation. Author of a current
best seller on political situation in
Italy. Has excellent voice, knows
microphone technique. Would
like to join station in major city
as commentator. Available after
Sept. 20.

BOX 883 BROADCASTING

PROFES

"SIONAL

DIRECTORY

JANSKY & BAILEY

An Organization of
Qualified Radio Engineers
Dedicated to 1he
SERVICE OF BROADCASTING

b.C.

Nativusl Press Bldz.. ¥ ash..

McNARY & WRATHALL

CONSULTING RADIO ENGINEERS

Di. 1205
Washington, D. C.

National Press Bldg.

®
PAUL F GODLEY

CONSULTING RADIO ENGINEERS

MONTCLAIR, N.J.

MO 2-7859

HECTOR R. SKIFTER
Consulting Radio Engineer

FIELD  INTENSITY  SURVEYS
STATION LOCATION SURVEYS
CUSTOM BUILT EQUIPMENT

SAINT PAUL, MINNESOTA

GEORGE C. DAVIS

Consulting Redio Engineer
Munsey Bidg. District 8456

Washington, D. C.

Radio Engineering Consulitants
Frequency Monitoring
Commercial Radio Equip. Co.

Silver Spring, Md.
(Suburb, Wash., D. C.}

321 E. Gregory Crossroads of
Blvd., Kansas the World
City, Mo, Holly wood, Cal.

Frequency Measuring
Service
EXACT MEASUREMENTS
ANY HOUR—ANY DAY
R.C.A. Communications, Inc.
66 Biroad St.. New York. N, Y.

RING & CLARK
Consviting Radio Engineers
WASHINGTON, D. C.
Munsey Bldg. e Republic 2347
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Hope for Farm Battery Output
To Meet Needs Seen by WPB

Efforts Underway to. Permit Indusiry to Continue
Capacity Operations During Third Quarter

EFFORTS to enable farm battery
manufacturers to maintain capacity
operations in order to satisfy cur-
rent requirements of rural radio
set owners are being made by the
War Production Board, BROADCAST-
ING learned last week.

At the same time, the Office of
War Mobilization revealed an over-
all program under which it will
correlate studies being carried on
by military agencies and the WPB
of military and civilian require-
ments of consumer goods. Justice
James F. Byrnes, OWM director,
is fully cognizant of the importance
of keeping farm radios in operation.
The supply of batteries and tubes,
along with other home front re-
quirements, will continue to have
his attention, it was stated at
OWM.

A communication submitted by
the OWM Wednesday to Neville
Miller, president of the NAB, ex-
pressed the hope that battery pro-
duction would be sufficiently in-
creased to equal current consump-
tion and provide a small surplus to
. bite into the deficit accumulated
under severe restrictions imposed
last winter.

Zinc Requested

The Zinc Requirements Commit-
tee of WPB has received a request
for additional zine from the Con-
aumers Durable Goods Divis'on.
This request has not yet been acted
upon, pending further information
desired by the Committee.

Hope of obtaining the additional
zinc was expressed in a letter dated
July 8 from Dudlev P. Felt, then
director of the WPB Consumers Di-
vision to the OWM. In this letter,
transmitted to Mr. Miller by Justice
Byrnes. it is stated: “At the present
time additional zinc has not yet
been provided for third-quarter ca-
pacity operations but we are work-
ing on this and hope that nothing
will interfere with our programs.”

Referring to a statement by Mr.
Miller that “farm batterv nroduc-
tion continues insufficient to balance
consumption, let alone overtake the
accumulated deficit,” Mr. Felt
stated:

“Unless military requirements
are larger than anticipated, or un-
less the labor situation becomes
more critical, we have everv hope
of producing enough batteries to
keep up the consumption and pro-
vide a small surplus to overtake
the deficit. However, it is obvious
that we are unable to get more
batteries than the capacity of the
industry will allow. Most of the
factories are working at least two
shifts; we are doing everything we
can to induce other battery manu-
facturers, who previously had a
very small radio battery produc-
tion, to re-arrange their facilities
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for increased production of this
item.”

Effects of the restrictions im-
posed by Order L-71, issued last
October, which limited the produc-
tion of farm batteries to 60% of
pre-war output, were recounted by
Mr. Felt. “The situation became so
serious,” he stated, “that in March
of this year steps were taken to
determine if additional zinc was
available for use in radio batteries.
Although the Zinc Division had
been under pressure to conserve
even more of the metal, they could
see the unfortunate results of our
severe limitation of farm batteries
and allowed sufficient additional
zine for the period from March 20th
to June 30, 1943, to enable manu-
facturers to operate at capacity.”

Stating his belief that the de-
mand for farm radio batteries is
greater today than at any time
since the advent of the electric-
powered radio, Mr. Felt pointed to
listener interest in newscasts and
war programs and curtailment of
gasoline as contributing to in-
creased use of radios.

“There are no less than 3,200,000
farmers,” he concluded, “who de-
pend on dry batteries for their
radios and we believe it of prime
importance to provide them with
between 1% and 2 sets of batteries
a year. At the present capacity of
the industry, we can provide about
1% batteries a year, if materials
are made available for this pro-
duction.”

LEIGH WHITE. CRS Washington
correspondent, is the author of
an article in last week's Saturday
Evening  Post, dealing with Marine
Cor1s Maj. Gen. A. A. Vandergrift.

Gets Its Man

THREE MINUTES after a

S. Employment Service
representative issued a hur-
ried call for a war plant
guard over WDRC, Hart-
ford, an applicant had called
WDRC for the position and
a few hours later was hired.
The USES program on
WDRC is War Jobs You Can
Have.

FTC Opens Testimony

In Lorillard Proceeding

OLD GOLD cigarettes, product of
the P. Lorillard Co., together with
Sensations and Beech-Nuts, and
Friends smoking tobacco, began
presentatlon of testimony before the
FTC in New York last week in a
hearing on FTC charges of misrep-
resentation in their advertising
[BROADCASTING, March 8]. Hearings
on similar charges against Philip
Morris cigarettes are scheduled to
begin in New York July 28.

Hearings for Philip Morris first
began last April 19 in New York,
but were postponed indefinitely at
the end of the first day, after intro-
duction of radio continuities and
other material involved in the com-
plaint, to allow counsel for the to-
bacco company to fulfill previous
commitments for legal work for the
Government.

The Camel hearing set for April
20 in Washington followed much
the same procedure with the intro-
duction of evidence and was post-
poned indefinitely at the end of the
first day because of a case in New
Jersey which required the prefenrce
of R. J. Revnolds Co. officials. No
date has yet been set for resumption
of the Camel hearings. [ BROADCAST-
ING, April 12]

FMBI Board Meeting
FMBI board meeting is to be held
in Milwaukee Aug. 3, at Radio City.
The meeting is open to the mem-
bership of FM Broadcaster’s and

Maj. Edwin H. Armstrone has in-
dicated that he will attend.

il

Drawn for BREADCASTING by Sid Hix

“The IRE Kicked Him OUT Because He’s the Only Member Who
Didn't Help Invent Radar!”

RADIO JOB RULE
RELAXED IN N. Y.

NEW YORK CITY Area War
Manpower Committee has issued a
formal ruling that until further no-
tice radio announcers, sound ef-
fects men, actors, musicians, sing-
ers’ producers, directors and writ-
ers may secure new employment
without securing statements of
availability. Ruling ratifies the de-
cision reached last month at a
meeting between Lillian L. Poses,
regional attorney for the War Man-
power Commission, and representa-
tives of most stations in the New
York City area. [BROADCASTING,
June 21].

The ruling modifies general pro-
visions of the New York City Area
Stabilization Plan requiring state-
ments of availability for any
changes of employment for indi-
viduals employed in essential in-
dustries, such as broadcasting,
which it was felt would work un-
due hardships for the classes of
employes named above, since they
include many freelance workers
and parttime employes who may
have several jobs at the same time.
Original restrictions, however, con-
tinue to apply to time salesmen,
promotion men, engineers, clerical
workers and all other station and
network employes except those
specifically listed in the new ruling.
While the classification of employes
was based primarily on types of
jobs which are predominantly staff
or predominantly freelance, the
ruling applies to all employes of
the types listed, regardless of their
actual staff or freelance status.

OPA Sets Ceilings

NEW methods by which maximum
prices are determined on radios and
phonographs assembled by retail-
ers and distributors have been es-
tablished by the Office of Price
Administration effective July 26.
Embodied in Maximum Price Regu-
lation No. 430, the action provides
more effective control over ceilings
on a scattered number of radio
dealers and distributors who since
the summer of 1942, when regular
manufacturing ceased, have be-
come extensive assemblers of house-
hold radio receiving sets from parts
which they accumulated. The new
regulation, OPA stated, will make
prices to the public more uniform
and in manv instances lower than
levels prevailine under the GMPR'’s
March 1942 cellmgs

RCA Radar Booklet

REVEALING some of the mvs-
teries of “radar” in a booklet, RCA
promises great post war prospects
for this ‘“wartime miracle of radio”
and pays tribute to the research
scientists and radio engineers who
play an important part in the de-
velooment of radar.

The booklet, Radar - Wartime
Miracle of Radio, cites several his-
toric instances in the present con-
flict when radar has plaved an im-
portant role. It also traces the long
trail of radio magic that precedes
and leads up to this recent de-

" velopment.

AGNES ALEXANDER, former sec-
retary to thec CBS sales service man-
ager for the midwest division, has
been promoted to assistant sales service
manager of that division of the net-
work. She has been associated with
WBBM, Chicago, for 18 years.
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FARMER
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SPEAKING OF ETCHINGS

Prominent in KMBC's gallery of station person- tinguished news sponsors. There's satisfaction in

/‘ ERLE SMITH - NEWS EDITOR \

alities is this showing of those who make up knowing that you'll be keeping the best of com-
KMBC’s nationally fomed news department. pany in sponsoring news over KMBC. For proof
KMBC hos long been recognized as a stotion of  of this, ond details of o choice ovoilobility open
personalities, ond its investment in these quali-  at this time, our nearest Free & Peters office

fied newsmen has reoped a rich harvest in dis-  awaits your call.

OF KANSAS CITY

Free & Peters, Inc.
SINCE 1928—THE BASIC CBS STATION SERVING MISSOURI AND KANSAS



IS THIS YOUR IDEA

OF CHICKEN ?

® When you order chicken, do you expect a
plate of necks and wings?

When you buy radio coverage of a market,
are you satisfied with a remnant of the market’s
audience?

The size and weight for WKY’s coverage,
measured any way you like, is greater than that
of any other Oklahoma City station, but when
you buy WKY coverage you get plenty of white
meat . . . you get what you want and need most:

L.ISTENERS!

In Oklahoma City alone, for instance, quoting
May-June Hooperatings, 47.4% of the morning
andience, 58.3% of the afternoon audience, and
56.5% of the evening audience belongs to WKY.
That’s white meat! Oklahoma City’s three other
stations serve what’s left over.

WKY delivers useful, profitable coverage in
Oklahoma . . . coverage of actual listeners . . .
in bigger portions, morning, afternoon, and eve-
ning than any other Oklahoma City station.

WKY

OKLAHOMA CITY

OWNED AND OPERATED BY THE OKLAHOMA PUBLISHING CO.
The Daily Oklohoman and Times - The Farmer-Stockman
KVOR, Colorado Springs - KLZ, Denver (Affiliated Mgmt.)
REPRESENTED NATIONALLY BY THE KATZ AGENCY, INC.
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